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The V eek in Brief

ERTREEERCEEEE 1OF OF THE WEEK
FCC TIGHTENING ITS BELT [J Fowler outlines procedures
being implemented to comply with OMB’s plan for $9-
million cut in commission’s 1982 budget. PAGE 31.

CNN TALKS [J Turner says there have been discussions
with CBS and NBC about merger of his Cable News
Network, PAGE 32.

PUBLIC CONCERNS O Open FCC meeting hears pleas
in behalf of minorities, independent TV's, fire and police
communications needs, and Americans missing in
Southeast Asia. PAGE 33.

‘BROADCASTING’ AT 50 [ It was gala occasion for
approximately 1,200 who turned out for Broadcast
Pioneers dinner honoring Editor Sol Taishoff. PAGE 34.

INEVITABLE [ Heads of three commercial TV networks
say economic realities dictate their expansions into new
media. PBS’s Grossman tells same Boston meeting that
guality programing cannot survive in free marketplace.
PAGE 38,

IR AV & REGULATION el M
CITIES’ CABLE POWERS O Supreme Court hears Boulder,
Colo,, case that challenges antitrust exemption of home-
rule cities that control competition. Boulder also involved

in court fight that touches on extent of cable operator's
First Amendment rights. PAGE 40.

HANDLE LPTV WITH CARE [0 Broadcasters caution FCC to
be wary of low-power service that would disrupt regular
TV outlets. PAGE 44.

PIRACY CURB [0 Waxman and Wirth legislation would set
heavy fines for unauthorized interception of satellite, STV
or MDS signals. PAGE 48.

HARD LOOK AT MINORITIES’ ROLE O NBMC conference
explores opportunities in newer media. Fowler says
investment capital, not federal funds, will cure
marketplace ills. PAGE 41. Oversight hearings on
minorities in cable continue in House. PAGE 49.

Editorials..... SR
Fates & Fortunes.. ...
For the Record...

Business Briefly.........
Changing Hands. ........
Closed Circuit. .
Datebook..

InBrief.......iivv0uns

TECHNOLOGY M R
CABLE RAISES ITSHAND (O NCTA urges FCC to consider
CATV’s needs when hearings start on new microwave
spectrum for ENG and remote TV originations. PAGE 52.

AR /DA N

MDS TIME IN ATLANTA [0 NAMSCO convention airs
host of financial and technical concerns with special
attention to theft-of-service issue. PAGE 55.

PFISTER SEEKS UNITY O New CPB president urges
togetherness by public broadcasters in coping with
funding and other problems. PAGE 59.

FREEEERPEEEE RN PROGRAMING R

CBS-TV BREAKS ONTOP [J It wins handily in first week of
new prime-time season. ABC is second, more than three
rating points back, and NBC an even more distant third.
PAGE 61.

EVANGELISTS’ AUDIENCES O T!O says figures claimed
by TV ministries are exaggerated. PAGE 62.

ABC-TV RETOOLS PRIME TIME [ Suspense show slotted
for Friday nights, premiere dates set for three other new
series. PAGE 63.

SOFTWARE EVERYWHERE [ New York film seminar
focuses on what emerging media will mean to creative
community. PAGE 63.

AR ) O URNALISM S S SR

HANDCUFFED BY CLOCK [ ABC energy correspondent
Roger Peterson explains frustrations that stem from TV's
time restrictions and need for balanced reporting.

PAGE 66.

AN R OF|LE e A

TRAINING FOR THE FUTURE IN THEPAST (J Last May, Jim
Lynagh took 30 years of front-line experience in radio
and TV to the presidency of Multimedia. With that
background, he is coping with the new challenges of the
diversified firm. PAGE 87.
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Washington Watch
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Closed  Circuit’

Insider report: behind the scene, before the fact

| ]

Easy way

Least controversial of FCC’s sweeping
legislative proposals are expected to
surface as Senate bill this week. **Track
one’” proposals would permit parties
adversely affected by FCC decisions in
licensing cases to appeal to court in home
district rather than D.C. Circuit, would
codify FCC’s definition of “*willful and
serious’’ violations of Communications
Act and would require sponsors of
meetings to reimburse government for
expenses of FCC commissioners and
staffers who participate (BROADCASTING.
Sept. 28). ““Track two’’ proposals, to repeal
fairness doctrine, equal-time law and
reasonable access rules (BROADCASTING,
Sept. 21) will not be part of bill.

oo

Distorted image?

There’s some doubt that exclusion of
television from proposal to repeal fairness,
equal-time and political advertising laws.
submitted in name of Reagan
administration earlier this month (*‘In
Brief.” Oct. 5), reflects unanimous
administration view. Very-high-ranking
officials at White House are said to believe
both television and radio deserve
liberation. So-called administration
proposals were submitted to House
Telecommunications Subcommittee by
Bernard J. Wunder, head of National
Telecommunications and Information
Administration.

Lo ]
Status quo

House Telecommunications
Subcommittee’s long-awaited report on
competition in telecommunications is said
to criticize FCC for allowing networks to
amass too much power, to endorse FCC’s
crossownership rules and to be generally
unfavorable toward deregulation of
broadcasting. Released in draft form to
subcommittee members last Wednesday,
700-page report goes to printer this week.

L ]
House on the air

Televised proceedings of U.S. House of
Representatives, distributed nationally to
cable systems by Cable Satellite Public
Affairs Network (C-SPAN), will soon be
available to Washington audience despite
absence of cable system there. C-SPAN
has entered agreement with George
Mason University in nearby Virginia for
carriage on new station in instructional
fixed TV service granted to school by FCC
last month. IFTS station will broadcast
from top of 19-story apartment building in
Arlington, Va., close enough to be

received in main parts of Washington.

University will install down-converters
at subscriber premises at cost in $1,000
range and charge fee tentatively estimated
to run $200 a vear. Availability of C-SPAN
service as private venture is expected to
slow plans of Representative Charles Rose
(D-N.C.) for low-power TV station owned
by House to broadcast to District of
Columbia (**Closed Circuit,”” Oct. 12; also
see editorial, page 90, this issue).

L]
Love affair
National UHF Broadcasters Association,
which was established in 1978 for purpose
of improving financial and technical
conditions of UHF but has thus far
managed to escape general notice, is
showing signs of life. Most important
indication is its retention of former FCC
Commissioner (and, briefly, chairman)
Robert E. Lee as consultant. Lece, who for
most of his 28 years on commission was
UHF champion, calls new assignment
“labor of love.” But it’s not free love; he'll
be paid per assignment. NUBA will use
him to testify before Congress and, after
July 1982, when conflict-of-interest law
permits, FCC. He will also represent
NUBA in seeking improved network
compensation for UHF stations that are
network affiliates. NUBA feels networks
are more generous with VHF’s than U’s,
As it becomes more visible, NUBA’s
pitch will be that, contrary to reports from
FCC, UHF is not achieving financial
parity with VHE that UHF financial
picture is actually darkening. NUBA’s
president is Cyril Vetter, of WRBT(TV)
Baton Rouge, but day-to-day operations
are being conducted by NUBA’s vice
president and ~eneral counsel, Rob
Bernstein, of  2rnstein & Longest,
Rockvilie, Ma. He’s reluctant to give
number of NUBA members, says “‘it’s
between 20 and 30” licensees, public as
well as commercial.

R SO
Preservationists

Steve Currie of KOIN-TV Portland, Ore.,
president of National Association of
Television Program Executives, was

in Washington last week, lobbying against
NBC proposal to FCC to repeal prime-
time access rule. Currie talked to home
state senator, Bob Packwood, ¢t rman of
Senate Commerce Committee, and
Communications Subcommitte= ~ide,
Chris Coursen, as well as FCC ¢ airman
Mark S. Fowler, Accompanying 1 was
NATPE lawyer on issue, Mickey Uardner,
who since his role as head of FCC team in
Reagan transition organization, has added
some communications clients to what had
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been largely energy practice.

Currie and Gardner feel good about
chances of preserving PTAR, give NATPE
credit for slowing momentum for repeal.
Network affiliate groups have also been
very active in antirepeal fight.

TR

Buffer

Edward Pfister, new president of
Corporation for Public Broadcasting, is
soliciting resumes of candidates for newly
created staff position: executive vice
president, CPB’s second in command,
responsible for administration in Pfister’s
absence. CPB’s three vice presidents will
report to executive vice president, instead
of directly to president as in past. Position
will pay $55,000 to $68,000.

L]
Time to cool

Legal dispute between National Collegiate
Athletic Association and College Football
Association over television property rights
probably will not go to trial until late
December or early January. U.S. District
Court in Oklahoma City has given NCAA
and plaintiffs in class action suit,
University of Oklahoma and University of
Georgia, until mid-December to submit
pretrial information to one another, with
trial date expected thereafter.

Judge Luther Eubanks said this will
enable NCA A to consider both
restructuring of organization and issue of
property rights, with possibility that
settlement of TV rights matter can be
reached at its special meeting in early
December. Issue arose after NCAA
granted TV rights to ABC and CBS for
four years for $264 million, while CFA,
whose members also belong to NCAA,
has approved $180-million deal with NBC
(““In Brief”> Aug. 24, et seq.) Suit would
be discontinued if settlement is achieved
at December meeting.

RS
Private benefit

Publicity stunt is what many in
Washington are calling House
Telecommunications Subcommittee
hearing to be held this week on **social/
behavioral effects of TV violence,” to be
chaired by Representative Ronald Mottl
(D-Ohio). Mottl could use media
coverage; he is considered prime candidate
for defeat in 1982 when Cleveland loses!
one of its four congressional districts. He
is said to be unpopular with state
Democratic organization and to have
alienated Ohio media in recent years.
Reports (denied) that Mottl is
contemplating switch to Republican party
have fanned speculation that support
among constituents has also eroded.









Business: Briefly

TSN TV ONLY

Scandinavian World Cruises (] Begins
Nov. 1 for eight weeks in three Florida
markets. Agency: Caravetta, Allen,
Kimbrough/BBDO, Coral Gables, Fla.
Target: adults, 18-48.

Texas Chili O Begins Nov. 16 for four
weeks in 68 markets. Prime times.
Agency: Austin Kelley Advertising,
Atlanta. Target: adults, 18-49.

Kentucky Fried ChickenO Fast food
chain. Begins this month for varying
flights in Lubbock and Amarilio, Tex.
Agency: Young & Rubicam, New York.
Target: total adults.

Fiscar’s Manufacturing Corp.O
Scissors. Begins in fourth quarter for
varying flights in 20 markets. Day and
news times. Agency: Kelly, Scott &
Madison, Chicago. Target: adults, 25-54.

J.C. Sloane O Jewelry store grand
opening. Begins this week for one week in
Milwaukee. Day, fringe, prime access,
sports and weekend times. Agency: Kelly,
Scott & Madison, Chicago. Target: adults,
18-54.

Dow Chemical O Styrafoam Brand.
(Trade show support). Begins Jan. 18 for
one week in Las Vegas. Day, late fringe
and weekends. Agency: Campbell-
Mithun, Chicago. Target: total men.

ORI RADIO ONLY HET

Tiger’s Eye 01 After-dinner drink. Test-
campaign begins this week for about 11
weeks in Portland, Ore., and Phoenix.
Agency: Media Buying Services, Los
Angeles. Target: adults, 25-49.

Granada TV Rentals (J Begins this
week for six weeks in Detroit and Seattle.
All dayparts. Agency: Angus Baldwin &
Partners Ltd,, Toronto. Target: adults,
18-34.

Duffy Mott T Apple juice. Begins this
week for five weeks in 10 to 15 markets.
Agency: Creamer Inc., New York. Target:
women, 25-54.

Golden Blossom. O Honey. Begins this
week for four weeks in New York,
Philadelphia and New England markets.
Agency: Diorio Wergeles, New York.
Target: women, 25-54.

Sedgfield Jeans O Begins Nov. 23 for

The Duchossois/ Thrall
Group

has purchased KDAL
Duluth, Minnesota from

WGN Continental

Broadcasting Co.

for 1,950,000

in consultation with the Ward . Quaal
Company, Chicago, the undersigned
represented poth parties in this fransaction

R. C. CRISLER & CO., INC.

Cincinnati, Ohio
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four weeks in over 18 markets. Agency:
Mathieu, Gerfen & Bresner, New York.
Target: men, 18-34,

Guest Quarters O Hotels. Begins this
week for three weeks in Atlanta. Agency:

RepuReport

Double teamed. Trend toward repre-
sentation of two radio stations in same
market is accelerating, with Katz Radio
obtaining waiT(am)-wLoo(FM) Chicago,
KSHE(AM) St. Louis and wasx(am) Detrait,
where rep already has WMET(FM), KIOK(AM)
and woMc(rm), respectively. Newly added
stations belong to Century Broadcast-.
ing. Their previous rep was McGavren
Guild, which has picked up Kwknam-
wwwk(FM) St. Louis (assigned to MG-as-
sociated company, Hillier, Newmark &
Wechsler); wiLiz(rmy Detroit and kbws-
AM-FM Minneapolis (all owned by
Doubleday).

(]

Avery-Knodel restructures. Avery-
Knodel Television, has realigned its New
York sales operation which formerly
consisted of two teams—alpha and
kappa—into three teams, each respon-
sible for affiliates of three TV networks:
CBS team is headed by Dave Doneison,
manager of former alpha team. Annette
Guerriggi, assistant sales manager for
alpha team, named sales manager. of
ABC team. William J. Azan, who was
manager of kappa team, named man-
ager of NBC team. According to- A-K;
new structure is in line with expansion
of its staff since last January, including
doubling of its management staff and
addition of personnel in New York,
Atlanta, Los Angeles and Denver.

a
Ktpx(tvy Monahans, Tex.: To Blair Televi-
sion from Peters, Griffin, Woodward.

O
WsEN-aM-FM - Syracuse, N.Y. To Blair
Radio from Buckley Radio.

]

WeTriaMmy -Raleigh, N.C,: To McGavren

Guild from Christal.
|

WHHY(AM) Montgomery, Ala. Teo

McGavren Guild from Jack Masla.

5]
KLIV(AM)-KARA(FM) . San Jose, Calif:
KHYL(FM) Concord, Calif.; koDQ(AM)
Eugene, Ore., and kT1TiFMy Yuma, Ariz.: To
Berard Howard & Co. from Buckley
Radio.

a
Wnoviam) Milwaukee: To R.A. Lazar &
Co. (no previous rep.)

a
KaMsaM)-KSFM(FM) Sacramento, Calif: To
Major Radio Sales from Christal Co.













AcuVantage

Ad ban. New York-appeals court has ‘upheld itemporary injunction against advertising
claims Bristol-Myers made for its shampoo, Body on: Tap. Bristol-Myers commercial, dis-
- tributed nationwide-on television, shows model Cristina Ferrare holding bottle of shampoo,
discussing "shampoo tests with over 900 women like-me!” Sassoon, in application for tem-
porary injunction,said ‘commercial misrepresented that Body on Tap was superior to Sas-
~soon, Prell and Flex. Appellate judge said 900 adult women didn't participate in consumer
tests; one-third were 18 years of age or-younger, he said. Shampoo has become popular
with teen-agers.
0
Big Mac retract. Needham, Harper & Steers, Chicago, may have lost faith in catchlines it
created for McDondld's: TV commercials: “You deserve a break today” and “Nobody makes
your day like McDonald's can!” Last Manday (Oct. 12) McDonald's switched its national ad-
vertising account from:NH&S to Leo Burnett Co,, Chicago, and Needham executives ex-
pressed themselvesas “stunned,” saying agency felt it had performed excellently for client.
McDonald's said Needham's -creative execution had-been *superb” but felt Burnett could
strengthen McDonald's marketing and industry leadership. Account bills about $70 miliion,
of which estimated $60 million-is in broadcast. Not included in change-over is estimated
$150° million . in-advertising spent -by 150 franchise ‘advertising associations and
handled by 72 local agencies.
0
Fueled increase. National and regional spot television climbed by 12% to $1,283,447,000
infirst six months of 1981, according to figures released last week by Television Bureau of
- Advettising. Based on figures compiled by Broadcast Advertisers Reports, TVB said fast-
growing categoriesin spot TV.during first six months of year were gasoline, lubricants and
other fuels, up 71% to almast $35.7 million; insurance, up 42% to $26.9 million; food and
food products, up 18%t0-$269.3 miilion; automotive, up 17% to $142.4 million, and apparel,
footwedrand accessories, up 17% to $43.7 million. Leading-spot TV advertisers in first half
were Procter & Gamble down 3% to $52.1 million; General.Foods Corp., up 39% to $42
million; AT&T up 14% to-almost $21.8 million; Pepsico, up 20% to almost $21.6 million, and
Coca-Cola Co., up 12%:to §21.5-million.
0
JWT’s new headquarters. After 54 years in Graybar building at 420 Lexington Avenue, J.
Walter Thompson Co. Has. moved its ‘world headquarters few blocks north—to 466 Lex-
ington Avenue, New York, N.Y; 10017, Phone is (212) 210-7000. JWT has leased second
through seventh-floors at-new site and already in place are New York office, U.S. and New
- York media, advertising services, corporate finance, personnel, legal, Ford creative and
U.S.A-administration: Other departments will make move as space becomes ready.

Vansant Dugdale & Co., Baltimore. Target:

adults, 25-54.

Amfac Hotels J Begins this week for
three weeks in San Francisco and Los
Angeles. Agency: American Media
Consultants, Los Angeles. Target: adults,
18 and over.

Rentacolor International O TV and
VCR rental. Begins this week for three
weeks in Tampa/St. Petersburg, Fla.
Agency: Maier Advertising, Farmington,

Conn. Target: adults, 25-54,

Ski Industries Americal Begins Jan. 4

for two weeks in Boston, Detroit,
Minneapolis and Denver. Agency:
Robinson Associates, Boston. Target:
teen-agers, 12-17; adults, 18-34.

Columbia AirO Air travel. Begins fourth
quarter for undetermined length in four
East Coast markets. Agency: Henry J.

Kaufman & Associates, New York. Target:

men, 25-54.

DeatisQhenanll,

ANNOUNCES

THE 71CLUB

NEXT WEEK.
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How Amoco uses an evolving science
to help search for new oil and natural gas.

The earth science known as geo-
chemistry is helping Amoco scientists
determine the thermal maturity of
organic matter in the earth’s crust. Ol
and natural gas can be present and
discovered only in those regions
where source beds have been prop-
erly matured with the correct ratios
of heat and time.

Geochemists use a variety of tech-
niques on rock samples, including

pyrolysis and solvent extraction to
determine where and when the source
beds have expelled their oil.

These techniques and others have
aided Amoco in understanding the
potential of discoveries such as those
in the Overthrust Belt in Utah and
Wyoming. Amoco is working in this
science and others to provide the
energy to keep America growing in
the year 2000 and beyond.

You expect more from a leader.






RATINGS
IN A BLINK

I Dream of Jeannie and Bewitched —
two of the most popular and ’
enduring sitcoms in syndication,
sold in over 100 markets. Let them
cast their spell on your audience.

I DREAM OF JEANNEE
- BEWITCHED

COLUMBIA PICTURES TELEVISION :



















Association of Broadcasters headquarters, Washing-
ton.

Nov. 6—Chicago Communications seventh annual
luncheon and communications seminar, sponsored by
29 Chicago associations. Seminar topic: “Who's
Watching Our Watchdogs? Ethics, Privacy, Credibility
and Accountability in the 80's” Keynote speaker:
Pierre Salinger, ABC News Paris bureau chief Palmer
House, Chicago.

Nov. 6-7—- UCLA Extension workshop, “Public Ac-
cess to Cable TV: A Do-It-Yourself Workshop!' 1246
Graduate School of Management, UCLA, Los Angeles.
Information: Ellen Stern Harris, (213) 825-0641.

Nov. 7-10— Association of National Advertisers an-
nual meeting. Speakers include Lee lacocca, chair-
man of Chrysler Corp. Panelists include Hugh Downs,
host of ABC-TV's 20/20; Gene Jankowski, president,
CBS/Broadcast Group; Gerald Levin, group vice presi-
dent, video, Time Inc.; Richard Frank, president, Para-
mount Television Distribution, and Allen Gilliland,
president, Gill Cable. Fairmont hotel, San Francisco.

Nov. 8-10—Arts/Cable Exchange sponsored by Uni-

versity Community Video. Minneapolis Auditorium,
Minneapolis.

Nov. 8-11— Association of National Advertisers an-
nual meeting. Fairmont hotel, San Francisco.

Nov. 9— Region 2 conference on AM broadcasting
begins. Tentatively set to run for six weeks. Rio de
Janeiro.

Nov. 9-11—Television Bureau of Advertising 27th
annual meeting. Fontainebleau Hilton, Miami.

Nov. 9-11—Subscription Television Association sec-
ond annual conference. Hyatt hotel at Los Angeles In-
ternational Airport. Information: Valerie Backlund,
(213) 827-4400.

Nov. 11-13—0Oregon Association of Broadcasters
41st fall conference. Valley River Inn. Eugene, Ore.

Nov. 11-14—Society of Professioral Journalists, Sig-

ma Delta Chi national convention. Hyatt Regency,
Washington.

Nov. 11-14—Unda-USA 10th general assembly,

titled “Taking a Stand: Strategies for the Decade!”
Roosevelt hotel, New York. Information: Ann DeZell,
Unda-USA General Assembly, Box 588, Winona, Minn.,
55987, (507) 454-4643.

Nov. 12— 16th annual Gabriel Awards presentation
banquet, sponsored by Unda-USA. Waldorf-Astoria
hotel, New York.

Nov. 12-13—Media research seminar. Florida Inter-
national University, Bay Vista campus, North Miami.

Nov. 12-15— American Advertising Federation
Western region conference. Keynote speaker: James
Rosenfield, president, CBS-TV. Hyatt Dei Monte, Mon-
terey, Calif.

Nov. 18— National Commission on Working Women's
third annual “Women at Work" broadcast awards.
Capital Hilton, Washington.

Nov. 19-20— Arizona Broadcasters Association fall
convention and annual meeting, in conjunction with
convention and technical exhibit of Arizona Society of
Broadcast Engineers. Sheraton Inn, Scottsdale, Ariz.

Nov. 19-20— Arbitron radio workshop. Omni Inter-
national, Miami.

Nov. 19-20— Practising Law Institute’s ninth annual
Communications Law Institute. New York Statler.

Nov. 20— Society of Broadcast Engineers’ Northwest
regional convention. Red Lion Inn/Sea-Tac Motor Inn,
Seattle.

Nov. 20-22— Satellite Television Technology Inter-
national’s Satellite Video Show. Anaheim Marriott,
Anaheim, Calif.

Nov. 24 — International Radio and Television Society
newsmaker luncheon. Waldorf-Astoria, New York.

Nov. 29-Dec. 3—National Telecommunications Con-
ference, sponsored by Institute of Electrical and
Electronics Engineers and Communications Society
Conference Board. Marriott hotel, New Orleans.

Nov. 30-Dec. 1 — Communications Technology Man-
agement and Annenberg School of Communications’
second annual “Telecommunications for the 80's”
conference. University of Southern California, Los
Angeles.

]
December

Dec. 2-4— Western Cable Show. Anaheim Conven-
tion Center, Anaheim, Calif.

Dec. 3-5—U.S/Southeast Asia Telecommunications
Conference and Exhibit. Mandarin hotel, Singapore. in-
formation: John Sodolski, Electronic Industries Asso-
ciation, 2001 Eye Street, N.W, Washington 20006;
(202) 457-4934.

Dec. 6-9— Arbitron Radio Advisory Council meet-
ing. Cancun Caribe, Cancun, Mexico.

Dec. 9— International Association of Satellite Users
conference, “Telecommunications Vulnerabitity: Prob-
lems and Solutions” One World Trade Center, New
York.

Dec. 10-11— Broadcast Financial Management/
Broadcast Credit Association board of directors meet-
ing. Hyatt hotel, Orlando, Fla.

Dec. 11— International Radio and Television Society
Christmas benefit. Waldorf-Astoria, New York.

Dec. 11— International Television Association San
Diego chapter video awards festival. Royal Quality Inn,
San Diego. Information: Pamela Taylor Waldman, PO.
Box 575, Del Mar, Calif. 92014,

Dec. 11-13—Audio Independents, University of
California Radio Network, Western Public Radio and
California Arts Council's “Dialogue 81: Radio ...
Waves of the Future! Asilomar Conference Center,
Pacific Grove, Calif.

.|
January, 1982

Jan. 13— International Radio and Television Society
newsmaker luncheon. Waldorf-Astoria, New York.

Jan. 15-16- Virginia Association of Broadcasters
legislative reception and winter meeting. Hyatt, Rich-
mond, Va.

Jan. 17-20— Pacific Telecommunications Con-
ference, focusing on telecommunication services in
Pacific hemisphere, Americas, Asia and Oceania.

There’s still time to enter
The Journalism
Awards Competition
for distinguished service
in health reporting
sponsored by the
American Chiropractic
Association.
and medallions of merit
will be awarded
for category
entries in

awards.

Cash prizes

newspaper,
magazine, radio
and television.

If you have been responsible for
a program or story that is meri-
torious in bringing public attention
to the health needs of our nation
...if your work has served to moti-
vate your community to a better
understanding of a health problem
...if your efforts promoted health
and welfare, your story or program
should be entered in this compe-
tition. Enter your own program or
nominate colleagues’ programs for

Closing date for 1981 compe-
tition is March 1, 1982.

For Rules and Entry forms, write to:

Journalism Awards

American Chiropractic Association
2200 Grand Avenue

Des Moines, lowa 50312

Plan also to do a suitable
work for the calendar year 1982
and enter before March 1983.
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Meeting will be opened by Bernard J. Wunder Jr,
assistant secretary of commerce for communication
and information for the United States. llikai hotel,
Honolulu.

Jan. 23-27 — Association of Independent Television
Stations (INTV) ninth annual convention. Sheraton
Washington.

Jan. 28-30—Global Village’s first annual con-
ference and exposition on low-power TV. Sheraton
Washington. information: Global Village, 17 Washing-
ton Street, Norwalk, Conn,, 06854, (203) 852-0500.

|
February, 1982

Feb. 3-8 International Radio and Television
Society faculty-industry seminar and coliege con-
ference. Harrison Conference Center, Glen Cove, New

York.

Feb. 7-9— Louisiana Association of Broadcasters an-
nual convention. Sheraton hotel, Baton Rouge.

Feb. 7-10-— National Religious Broadcasters annual
convention. Speakers will include FCC Chairman Mark
Fowler. Sheraton Washington.

Feb. 9-10— Arizona Cable Television Association an-
nual meeting. Phoenix Hilton hotel.

Feb. 12-14—14th annual Midwest Film Conference,
featuring creative short films and feature length films.
Chicago Marriott O’Hare. Information: Midwest Film
Conference, PO. Box 1665, Evanston, Ill, 60204, (312)
869-0600.

Feb. 17— International Radio and Television Society
newsmaker luncheon. Waldorf-Astoria, New York.

Feb. 17-19— Texas Cable TV Association conven-
tion. Convention Center, San Antonio, Tex.

Open:Mike*

.|
Wants cleaner cable

EDITOR: American broadcasters rightfully
abhor censorship—almost unanimously.
Yet congressional mandate decades ago
gave the FCC responsibility to discourage
on-the-air obscenity by licensed broad-
casters. Also, the good taste and our
voluntary code have kept the airwaves vir-
tually free of gutter language.

Yet cable, especially pay cable, indulges
in language and situations by wire that
would be policed from the streets.
Listeners and viewers approach many
standard broadcasters with indignant inqu-
iry, “Why don’t you stop this smut—clean
itup?”

We’re not in TV or cable but we are now
included in the prurient picture. Why
aren’t wired services stimulated to observe
a good taste standard comparable to those
licensed on the air? — Bob Thomas, execu-
tive vice president, Beef Empire Stations,
Norfolk, Neb.

N
More history

EpiTor: Having started my own career in
broadcasting back in 1943, your 50-year
retrospect is intriguing. However, as with
most such histories, some of the true
broadcast pioneers are ignored because
they never worked the large and/or net-
work stations. Such is the case with Curt
Marsh of Tuscola, Ill., who first faced a
microphone 61 years ago.

WbDz(aM), (now in Decatur, Ill.}, went
on the air in Tuscola, Iil., as a method of
getting grain market reports to rural eleva-
tors. James L. Bush came up with what
was then a radical idea of not depending
on telephones for the dissemination of
current market prices. That was in 1921,
and the first announcer was a high-school
boy from the grain office by the name of
Curt Marsh. When I left wpz in 1958, he
was still doing a daily show from a remote

studio in the back of his abstract office. He
finally ended his broadcast career in the
early 60’s.

Curt was one of our true broadcast
pioneers. He was probably one of the first
to handle such chores as dance band
remotes (when wpz had branch studios in
neighboring communities), corn picking
contests from the back of horses, and play-
by-play football before today’s anchormen
were even erotic thoughts. He used to give
his live market reports from the grain ex-
change office. No air conditioning, so the
noon ‘‘local’’ train always interrupted his
broadcast when the sound of the whistle
blasted through the open window. Local
residents always knew when the train was
late.

In the last years I have made several
futile attempts to interest local or state
groups in Illinois to pay Curt Marsh the
recognition he deserves. Perhaps it is the
““nobody is a hero in his own hometown”’
syndrome, but my efforts have been met
with a groundswell of indifference. And
there is not a one of us making a living in
this industry who does not owe a huge
debt to that handful of pioneers like Curt
who plowed those first furrows.—Jimm
Seaney, marketing and program develop-
ment director, noncommercial KENW-FM-
TV Portales, N.M.

.
Satisfied

EDITOR: My compliments on a very good
article on the current status of radio news
(BROADCASTING, Sept. 7).

As you know, journalists are a little skit-
tish when it comes to being interviewed by
other journalists. But as I nervously
opened the pages of that issue, I was
pleased to find I had been quoted fairly
and accurately. And as I then read the arti-
cle as a whole, I found you had painted an
interesting and contemporary picture of
our end of the business. Nice work!—Jack
Swanson, news director, KGO(AM) San
Francisco.
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Feb. 18-21—School of Communications at Howard
University, Washington, 11th annual Communications
Conference, “The Future of Communications: A Battle
for the Human Mind!” Howard University’s main cam-
pus, Washington.

Feb. 23-25— Cable News Network production semi-
nar on news production, commerciat production and
advertising. Atlanta Hilton. Information: Jayne Green-
burg, (404)b898-8500.

Feb. 24— Association of National Advertisers televi-
sion workshop. Plaza hote!l, New York.

Feb. 25— Association of National Advertisers media
workshop. Plaza hotel, New York.

March, 1982

March 1 - International Radio and Television Society
Gold Medal anniversary banquet. Waldorf-Astoria,
New York.

March 7-9— Ohio Cable Television Association an-
nual convention and trade show. Hyatt Regency, Col-
umbus.

March 11-16-— National Association of Television
Program Executives 19th annual conference. Las
Vegas Hilton.

March 18-19— Broadcast Financial Management/
Broadcast Credit Association board of directors meet-
ing. Four Seasons, San Antonio, Tex.

March 24-27-— National Honorary Broadcasting
Society, Alpha Epsiton Rho, 40th annual convention.
Statler, New York.

® March 28-April 3—European and North Ameri-
can public television producers annual INPUT '82, In-
ternational Public Television Screening Conference.
Toronto.

]
April, 1982

April 4-7— National Association of Broadcasters
60th annual conventign. Convention Center, Dallas.

April 17-22— National Public Radio annual con-
ference. Hyatt Regency, Washington.

April 23-2 8th annual MIP-TV internationat TV
program market. Palais des Festivals, Cannes, France.

L]
May, 1982

May 2-5— National Cable Television Association an-
nual convention. Convention Center, Las Vegas.

May 4-5— CBS-TV affiliates annual meeting. Century
Plaza, Los Angeles.

May 4-8— American Women in Radio and Television
31st annual convention. Hyatt Embarcadero, San Fran-
cisco.

May 10-13—ABC-TV affiliates annual meeting. Cen-
tury Plaza, Los Angeles.

May 16-18— NBC-TV affiliates annual meeting. Cen-
tury Plaza, Los Angeles.

]
June, 1982

June 12-16— American Advertising Federation an-
nual conference. Omni International, Atlanta.

June 17-18-—Broadcast Financial Management/
Broadcast Credit Association board of directors meet-
ing. Washington Plaza, Seattle.

June 27-30- Virginia Association of Broadcasters
summer meeting. Wintergreen Resort, Wintergreen,
Va.

]
July,1982

July 18-22— World Future Society's fourth general
assembly. Theme: “Communications and the Future”
Sheraton Washington. Send papers and proposals to:
1982 Assembly Committee, World Future Society,
4916 St. Eimo Avenue, Bethesda, Md., 20814,



Update News. Veteran news gnalyst, -
Bob; Trotter, hones world-shaping
events and issues, as they occur, down
to their vital substance and brings
thiem to you in 90-second news
capsules.

Delivered live, via satellite, seven
times a day, Update News keeps you in
touch with what's happening all over
the world.

Factual, objective, incisive. You can
depend on it. Update News. Put it to
work for you. Call now!

CBN Continental Syndication
Virginia Beach, Virginia 34€3
1-800-446-8157




ED SALAMON
Vice-President/Programming

Again voted Major Marker
Country Program Director for
1981 by Billboard for bis work
at WHN. Produced for the
Mutual Broadcasting System,
“The Jobnny Cash Silver Anni-
versary Special”, (Billboard’s
1981 Syndicated Special of the
Year) and the record-breaking
“Country Music Countdown-
1980” co-hosted by Anne
Murray.

A new and better sound in radio ...

The United Stations
Country Music Network

offering the best in country music. . .
America’s fastest growing sound.

7 days a week, 24 hours a day,

60 minutes an hour. Live by satellite.

A talented partnership committed to excellence and professionalism.

NICK VERBITSKY
President

Recently, senior vice-president
of stations and operations for
the Mutual Broadcasting Sys-
tem; vice-president /general
manager of WHN Radio,
voted in 1981 by Billboard as
Major Market Country Sta-
tion of the Year.

DICK CIARK

Dick Clark is among the most
successful of all radio, rele-
vision and motion picture per-
sonalities. He is the innovative
man bebind many projects
throughout the entertainment
industry including bis most
identified success, "American
Bandstand” . .. one of the
longest lived continuous pro-
grams in broadcast bistory.

FRANK MURPHY
Vice-President/Markeling

Recently, vice-president of sta-
tion relations for the Mutual
Broadcasting System, with
many years of day-to-day con-
tact with America’s finest radio
stations.

The United Stations, Inc., 635 Madison Ave., 3rd Floor, N.Y.,, N.Y. 10022 Tel: (212) 751-2840




®

Vol. 101 No. 16

Broadcastin

TOP OF THE WEEK

FCC beset by budget cuts

Under OMB plan, commission
faces $9 million cut, losing

over 300 employes; Complaints
and Compliance would be
abolished, other divisions reduced

Like most other federal agencies, the FCC
under the Reagan administration’s pro-
posed 12% budget cut is feeling what it is
like to be poor. The 1982 budget, origi-
nally set for $77 million, would be cut
more than $9 million. Several hundred of
the 2,000 employes would depart, most
through reductions in force, some through
attrition. Some functions the agency per-
forms would disappear and others would
be curtailed. And all employes would ex-
perience the pain of unpaid vacations.

Chairman Mark S. Fowler laid out the
problems the agency is facing and how it is
considering dealing with them, in meet-
ings with Washington area employes who
assembled in three shifts, on Thursday, in
a theater adjoining the FCC headquarters
building. His purpose was to assure the
worried staffers they would be fully in-
formed of developments and would be
treated fairly.

But as he said, there remain many un-
certainties.

For one thing, Congress may not ap-
prove the full cut the President is seeking:
Senate Republican leaders last week were
talking of halving the proposed cuts. For
another, the reductions in agency person-
nel and functions the commission sent to
the Senate Appropriations Committee and
the Office of Management and Budget are
so-called “‘first cut™’; they are a consolida-
tion of recommendations by bureau and
office chiefs, who made them essentially
on the basis of pro rata reductions of posi-
tions.

A task force under the direction of
Commissioner Anne Jones is evaluating
every program on the agency’s books—in-
cluding those that program managers left
untouched—to rank them by priority and
to determine which could be reduced or
eliminated. The commission’s final deci-
sions on cuts in programs will be based on
a review of the Jones task force’s recom-
mendations, due late next month,

What’s more, as Fowler pointed out in
his sessions with employes on Thursday,
the elimination of a function would not
necessarily mean the employes responsi-
ble for it would be fired; based on various
factors, staffers could be moved to new

assignments, bumping other employes.

Uncertainties aside, the news on Thurs-
day was grim. The commission is
contemplating a reduction in force of 296
employes as of March 31, 1982. Another
79 would be lost through attrition. A hir-
ing freeze would be in effect through the
year, Those still on the payroll would be
furloughed without pay for 10 days during
the year. All nonpermanent empioyes—
they now number 125—would be termi-
nated. Cuts in expenditures would save
another $2,177,000. And a ban on promo-
tions is under consideration.

Translated into terms of specific bureaus
and offices and functions, the recom-
mended cuts profile a shrunken agency
getting by by doing less. The number of
Broadcast Bureau employes, for instance,
would drop from 301 to 230. And while
bureau chief Richard Shiben regards the
license-application processing function as
inviolate—it will receive all the resources
needed, he says—other functions do not
fare as well. The Complaints and Com-
pliance Division, for instance, created 20
years ago when scandal in the industry
seemed to warrant an enforcement arm,
would be abolished, with a saving of 35
employes. The functions would be folded
into the Renewal and Transfer Division,
but the cut would, the bureau said, require
“*a change in the way the fairness doctrine
is administered”” and a ‘‘delay” in res-
ponding to complaints from the public.

U0

In other proposed cuts, the Office of
Planning and Evaluation would be elimi-
nated, for a saving of five employes,
although its functions would be absorbed
by other sections of the bureau. Renewal
and Transfer would lose 12 of 51
employes; the hearing division, 11 of 22;
policy and rulemaking, six of 49, and in-
ternational, six of 15.

Throughout the package of reports com-
piled by the commission, the story of
reduced service is the same. Among the
85 employes who would be cut from the
Field Operations Bureau are five of the
nine now engaged in monitoring TV,
FM, cable television and microwave
operations. The result of their loss, FOB
says, would be the bureau’s inability to
respond to industry requests for assistance
on most interference problems, a loss of
service to the public and ‘‘certainly in-
creased costs brought about by higher
costs to the corporate entities to locate and
resolve interference problems.”

The cuts would also mean a rollback in
recent efforts to serve the public and
minorities. The equal employment oppor-
tunity staff within the Broadcast Bureau
would be reduced from 10 to eight; the EEO
unit in the Cable Television Bureau
from four-and-a-half to two, if not to zero.
The minority and small business division
in the Office of Public Affairs would be
eliminated, for a saving of two employes;
the division’s functions would be transfer-
red to the office’s deputy director for
policy and minority enterprises. And the
office’s consumer assistance and informa-
tion division would be consolidated under
an assistant director for assistance and in-

Fiscal year 1982 full-time permanent positions

FY 1981
Bureau/Office ceiling
Broadcast Bureau 309
Common Carrier Bureau 299
Private Radio Bureau 258
Field Operations Bureau 455
Science & Technology 131
Cable Television Bureau 47
Executive Director 303
General Counsel 52
Plans & Policy 25
Public Affairs 25
Administrative
Law Judges 25
Opinions & Review 18
Review Board 1
Commissioners 46
Totals 2,004

New

FY 1982 Recommended 1982
ceiling reductions ceiling
301 ~71 230
289 -21 268
250 -52 198
441 -85 356
126 -28 98
46 -15 31
295 =70 225
50 —-11 39

21 -5 16
24 -5 19
24 -5 19

17 -4 13

11 -3 8
46 — 46
1,941 -375 1,566
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formation. The savings: three of seven
employes now in the division.

Of all the bureaus and offices, Common
Carrier, increasingly the focus of commis-
sion action, would fare the best under the
staff’s recommendations. It would lose 21
of 289 employes. The functions it would
lose would not affect its principal mission.
For the most part, it would be obliged only
to slow down service in a number of areas,
several involving the public, and a “‘reduc-
tion in administrative and clerical sup-
port.”’

Tough as the proposed belt-tightening
procedures are, they would not be enough
to meet the added burden OMB imposed on
the commission and all other agencies,
when it directed them to begin spending at
the proposed lower level as of Oct. 1, the
start of the fiscal year, through Nov. 20,
when Congress is expected to complete ac-
tion on pending appropriations bills. The
FCC, which along with the rest of the
government is operating on a continuing
resolution, is spending at the level originally
proposed in the 1982 budget.

The order sparked a protest from Fowler.
He wrote to OMB Director David Stock-
man on Thursday noting that the agency
would suffer a shortfall of $1.5 million
during the Oct. [-Nov. 20 period and, that
since 78% of its budget is earmarked for
personnel compensation, could make the
required savings only by ‘‘extensive
emergency furloughs’” Accordingly, he
asked that the agency be allowed to spend
at the level allowed under the continuing
resolution. However, because of the order,
the agency has imposed a freeze on all dis-
cretionary spending, including travel and
purchases.

The concern the proposed budget
reductions is causing the commission is
evident in a second letter Fowler sent to
Stockman, accompanying the staff recom-
mendations for cuts. Fowler said the com-
mission believes it can make a contribu-
tion to the recovery of the nation’s econo-
my, ‘‘primarily through deregulation of
existing telecommunications service and
by reliance on marketplace forces rather
than government action to allow for the
rapid entry of new services.”” And he said
the commission supports the administra-
tion’s effort to balance the budget by
1984. But he also served notice the agency
may decide it cannot live with the various
budget cuts contained in the recommen-
dations.

Whatever the results of Reagan’s efforts
to cut the budget, Fowler informed the
employes that their burden would be
shared. Speaking of the unpaid furloughs
employes will be required to take, Fowler
noted that, under the law, commissioners’
pay cannot be cut. But, he said, ‘*we can
contribute to charity. We have to do what
we ask the employes to do’’ Accordingly,
he said he expected to contribute to
charity his pay for the number of days
employes will be furloughed. He said he
would not speak for the other commis-
sioners, but he indicated he expects them
to do the same.

CNN willing to dicker?

Turner says he’s had talks

with CBS and NBC about buying
his news network; they

tell a different story

Turner Broadcasting System, owner of
superstation WTBS(TV) Atlanta and the Ca-
ble News Network, has had discussions
with NBC and CBS in September about
possible mergers or the sale of CNN alone
to one of the networks.

In a speech before members of the
Society of Professional Journalists, Sigma
Delta Chi, the Radio Television News
Directors Association and the Public
Relations Society of America last Wednes-
day at the National Press Club in Washing-
ton, Turner, president of TBS, said he met
twice in the past month with CBS officials
about a CBS takeover of CNN. Turner
later told a reporter from the Atlanta
Journal that he had also spoken with
NBC-TV President Robert Mulholland on
the same topic, although the talks with
CBS were ‘““more serious.”

CBS admits that the discussions did take
place but its descriptions of how the meet-
ings came about differ from Turner’s.
NBC also admitted that there was a meet-
ing but called it “‘purely social.”’

TBS President Robert Wussler, who was
in on all three meetings, did not discount
the possibility that talks with the two net-
works coulde be resumed.

At the press club, Turner said CBS
Chairman William Paley was ‘‘incensed”’
by ABC’s entry into cable news, as a
partner in NewsChannels with
Westinghouse Broadcasting and sent Bill
Leonard, president CBS News, and Gene
Jankowski president of the CBS/Broadcast
Group to Atlanta four weeks ago to dis-
cuss with Turner the possibility of CBS’s
acquiring CNN. Fearing detection, Turner
said, the CBS officials insisted on meeting
him at the Atlanta Airport Hilton Inn.
“The next meeting will probably be held
in a bathroom somewhere.” he said.

A week or a week-and-a-half ago,
Turner said, he went to New York to con-
tinue discussions with Jankowski and CBS

President Thomas Wyman. Turner said he
didn’t let them make an offer. *‘I was too
busy telling them how I intend to wreck
them.”

Asked why he agreed to go to New York
if he had no intention of dealing with CBS,
Turner replied: ‘I just wanted to make
sure | had a place to go™” in the face of the
ABC/Westinghouse competition.

According to a CBS statement released
in response to Turner’s comments,
Jankowski and Leonard *‘flew to Atlanta at
Ted Turner’s invitation. As good business
people we look at and listen to oppor-
tunities presented to us. We would be
remiss if we didn’t.”

Waussler said the talks between CBS and
TBS grew out of his personal friendship
with Leonard. They talk together fre-
quently, he said, and some of that talk cen-
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tered on ‘‘some marriage or relationship”
between TBS and CBS.

These casual conversations, he said, led
to the meeting in Atlanta of Sept. 4. The
three-hour meeting started out ‘‘on
specifics”” which Wussler refused to dis-
cuss but evolved into a general, broader
discussion ‘‘on how a company such as
ours might get together with a network
such as CBS”’

The meeting ended with promises to
stay in touch, Wussler said, and on Sept.
22 Turner and Wussler, while in New
York, arranged to meet with Wyman and
Jankowski. Although Wussler said the
meeting was ‘‘warm and friendly’’ nothing
was decided and everything was left up in
the air.

The next evening, Wussler said, he and
Turner met with Mulholland, Katherine
Pellegrift, NBC vice president for corpor-
ate planning, and Irwin Segelstein, vice
chairman of NBC-TV. Although there was
general talk about a merger between TBS
and NBC, Wussler said, no specifics were
discussed.

An NBC statement called it a “‘purely
social meeting’” and said ‘‘the subject of a
possible acquisition of CNN by NBC never
came up.”” The spokesman would
not comment on whether a merger of the
two companies was discussed. None of the
NBC officials at the meeting could be
reached for comment.

The NBC statement explained that
Turner is a former NBC affiliate (he once
owned wpPcQ-Tv Charlotte, N.C.) and “*he
and Mulholland are old firends.’ It was,
NBC said, ‘‘strictly a social meeting
among executives in the same industry”’

Turner’s purpose for going to Washing-
ton last week was not to discuss his deal-
ings with the networks, but to prepare
strategy for his fight against changes in ca-
ble copyright laws being considered by
Congress and to make his case for restric-
tions on the number of cable systems ca-
ble programers may own before the Wash-
ington Metropolitan Cable Club.

“Iintend to fight it,”” Turner said, ‘*‘The
broadcasters, led by the National Associ-
ation of Broadcasters, are trying to put the
superstation [Turner’s WTBS(TV) Atlantal
out of business.”’ Referring to the bill
being advanced by Representative Robert
Kastenmeier (D-Wis)., chairman of the
House subcommittee charged with
copyright, Turner said, ‘‘We have seen the
preliminary deal. It’s a catastrophe for us.”

Turner said he intends to crush the com-
petition CNN will receive from ABC and
Westinghouse. “‘I think we are going to
blow them away. Either that, or they are
going to blow us away.”’

He called the networks inefficient, say-
ing they would suffer the same fate as the
dinosaurs. CBS occupies 35 floors of a
building in New York, Turner said, has
12,000 employes and produces only 12
hours of programing a day. TBS, on the
other hand, programs 48 hours a day on
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CNN and wrBs with around 1,000
employes. If there were ever a merger bet-
ween TBS and CBS, Turner said, ‘‘maybe
William Paley will step down and let me
take over.’

He reiterated thoughts expressed earlier
in a letter sent to the House Telecom-
munications Subcommittee in response to
its investigation into diversity of informa-
tion sources.

“I’'m eminently opposed to common
carrier status for cable,” Turner told
WMCC members. ““The auctioning of
channels would result in lowest-common-
denominator programing to cover the high
cost of channels, and cable operators
would have no way to avoid programers
who wanted to air pornography and other
undesirable programing.

“It concerned me that Westinghouse
bought 19 and a half transponders,” he
said. ‘It would be a shame to have 60 new
cable channels, all of them owned by three
companies.”’

Turner proposed in his letter to the sub-
committee that ‘‘stringent controls be
placed on ownership within the cable in-
dustry “‘to separate control of program
production from control of program dis-
semination” and to insure that no single
entity could control too great a percentage
of the industry—for example, “‘more than
seven-and-a-half percent’’ Networks
should not be permitted to ‘‘program
more than one channel on a cable system
in addition to the channel carrying the net-
work itself,” said Turner. No multiple
system operator should be allowed to pro-
gram more than two channels and no inde-
pendent noncable operator should pro-
gram more than three channels, he said.

““With the majority of outlets for pro-
graming ... owned by those that produce
the programing for those systems, there is
little opportunity for independent pro-
ducers of programing to obtain access to a
sufficient number of outlets to survive as
viable independent sources of program-
ing.

Asked at the WMCC luncheon whether
direct broadcast satellites pose a threat to
cable TV, Turner said, ‘‘a four-channel
system poses no threat to a 100-channel
system. Direct-to-home broadcasting ‘‘is
already a factor’ because of many back-
yard earth stations in use, he said, but
“‘even in the boonies’” DBS won’t hurt ca-
ble because people there will demand what
cable has to offer.

Some cable operators are afraid cable
advertising will ‘‘look like network adver-
tising,”” and that subscribers will be driven
away by it. To that, Turner replied that ca-
ble advertising had ‘‘better look like net-
work advertising, or you won’t have those
channels.” People who don’t like commer-
cials “‘can go to pay cable,” he said.

The idea that cable programers will soon
be compensating cable systems for carry-
ing their programing ‘‘is a joke,’ said
Turner, because ‘‘no cable network has a
big enough base’’ to pay for carriage of its
programs.

FCC listens to
public concerns
and complaints

At en banc meeting, commission
hears minorities’ complaints,
sees cable access samples

and gets plea for 12 ghz use
for public safety services

In the first of a promised series of open
en banc FCC meetings, the commis-
sion heard last week that minorities’ in-
terests still aren’t being served by the mass
communications industry, that ““public ac-
cess’’ channels are worthwhile and that
the 12 ghz band should be reserved for
“‘public safety’”” communications pur-
poses.

The commission also heard a presenta-
tion from the Association of Independent
Television Stations, whose theme ap-
peared to be that ‘‘indies’’ shouldn’t be
treated as ‘‘second class citizens.”” And the
commission heard a spokesman for the
National League of Families of American
Prisoners and Missing in Southeast Asia
explain why she thought the media should
pay more attention to her group’s plight.

Pluria Marshall, chairman of the Na-
tional Black Media Coalition, said that
minorities were still ‘‘inexcusably’’ under-
represented in the mass media, and he set
forth a list of 17 regulations the FCC could
“relax or eliminate’’ to help improve the
status of minorities in the media.

The commission should, for example,
he said, eliminate consideration of a
broadcast licensee applicant’s ‘‘broadcast
experience’’ as a factor for selection
among competing applicants. ‘‘This factor
discriminates against those who have
lacked opportunities to acquire such ex-
perience, particularly minorities,”” he said.

Marshall also noted that while NBMC
continues to oppose deregulation of radio
ascertainment, logging and public affairs
programing, it supports deregulation of
radio advertising.

‘““‘Leaving advertising to the free
marketplace will drive down its cost and
make it more affordable to small busi-
nesses and would increase the profitability
of small, particularly minority, radio sta-
tions.” he said. ‘*“The same logic applies to
television, where the cost of advertising is
astronomical,”’ he said. ‘“‘Artificial limita-
tion on the supply of advertising time
naturally drives up the cost of advertising
and hurts the public,” he said.

Marshall also said the “‘heavy hand of
government regulation and government
hesitancy’” should be lifted from low-
power and DBS services to give minorities
a better opportunity to participate in the
media marketplace and to ‘‘make televi-
sion program content regulation
superfluous.”

In the interests of diversity, however,
Marshall said that NBMC supported limit-
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ing the number of transponders per
satellite any one company can own or lease
and argued for retaining the ‘“‘rule of
seven.”’

That rule, which holds that any entity
may own at most seven TV, seven FM and
seven AM stations, ‘‘lets the big players
stay big without letting them get so huge
they can outbid any small or minority
broadcaster’” he said. ‘“The rule has
worked well; since it works, please don’t
fix it he said.

Noting that cable systems’ employment
policies for hiring minorities were ‘10
times worse than broadcasters,” Marshall
asked what could be done about it.

Commissioner James Quello, noting
that the FCC didn’t license cable systems,
suggested that minorities try to get EEO
agreements written into cable systems’
franchises.

In another presentation, Sam Simon,
executive director of the National Citizens
Committee for Broadcasting, and Sue
Miller Buske, from the National Federa-
tion of Local Cable Programers,
showcased a series of vignettes taken from
video tapes produced for public access
channels, a presentation that Simon said
was intended to clear up the “‘misconcep-
tion’’ that public access channel program-
ing lacks merit.

Simon, who said the NCCB was working
for public access to both cable and broad-
cast media, said of public access program-
ing, ‘‘the vast majority. ... is not an em-
barrassment to anyone.”

Representing the Los Angeles County
Sheriff’s Department, Theodore Von
Minden asked the commission to set aside
a ‘‘sufficient bandwidth for public safety”’
communications use. The 12 ghz band
that the FCC proposes to allocate to DBS
services, Von Minden argued, should be
reserved for ‘‘public safety’’ purposes, at
least for the Los Angeles area.

Von Minden said police and fire depart-
ments needed that band to cover emergen-
cy situations over large distances. He
pointed out that other frequenices
wouldn’t do; there’s no room left on the
six ghz band, and the 18 ghz band has
poor propagation characteristics, he said.

The Association of Independent Televi-
sion Stations, represented by INTV Presi-
dent Herman Land and five board mem-
bers, told the commission that in the past
they had been accorded ‘‘second-class’
citizenship against the networks and
pointed out some of their main differences
with network affiliates.

Lar said that although there were only
68 independents in 1972, there are now
144. He noted that while network affiliates
could rely on the networks for most of
their programing needs, independents
have ‘‘no such spinal cord” to support
them, and must either produce or
purchase everything they show.

Sheldon Cooper, INTV chairman and
president of wGN-Tv Chicago, said much
of the independents’ growth could be at-
tributed to their stress on ‘‘localism.”’
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PRESIDENTIAL GREETING

From one old pro to another

Good evening to you who have gathered for Sol Taishoff’s 50th anniver-
sary dinner, and a special good evening to you, Sol. And, Sol, put that pen
down; you’ré not working this evening.

I’ve often thought that no sooner had Marconi sent the first radio
message than his secretary must have rushed into the room and said, ‘‘Mr.
Marconi, there’s a Sol Taishoff of BROADCASTING magazine here to see
you.”’

BROADCASTING magazine has always been there to cover the industry it
is named after. It has chronicled the explosive growth of an industry that
changed the world more than any of us, except perhaps for Sol, could
foresee. The man we are honoring tonight has covered this revolution—
nearly from the beginning. He reported on its successes and failures, com-
ings and goings, its present and its future. And he told us what Washington
was doing for us—or, more often, fo us.

For those of us in the business, BROADCASTING was our professional
book and Bible. I know there are those of you who at some time in your
careers read BROADCASTING not only front to back, but also back to front—
turning first to the very end and the classified pages that held the jobs.

BROADCASTING was one of the first national magazines to take notice of
my own career—back in 1937, when its April 15 issue reported that a
“Dutch’ Reagan was leaving his sportscasting job at wHO in Des Moines
to go to work for Warner Brothers in Hollywood. Photography had been in-
vented by this time, and accompanying that announcement was a picture
of a 26-year-old fellow trying to look terribly urbane holding a pipe in his
hand.

But BROADCASTING has not only reported on the events of the industry,
it has spoken out forcefully when the broadcast media’s First Amendment
rights were threatened. It has shaped industry opinion on the vital com-
munications issues and, of course, does to this very day.

Sol, I'm sorry [ can’t be there in person this evening, but perhaps it’s all
the more appropriate that I’'m coming to you through the miracle of broad-
casting.

And this way, well, if I go on too long, you can always unplug me.

But before you do, I know I speak for everyone in broadcasting whether
they are with you at the Hilton or keeping the industry on the air right now,
in thanking you for what you have done over the last half century, and in
wishing you the best in the years ahead. So let me sign off by just saying,
*“This is Dutch Reagan, wHO Des Moines. Good night and God bless

LR}

you.
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are the three chief parties at interest—and
often antagonists—in the current con-
troversy over copyright.

The second generation of BROADCAST-
ING magazine was represented by its
publisher, Lawrence B. Taishoff. Complet-
ing the head table was the dinner’s other
co-chairman, Reid G. Chapman of WANE-
TV Fort Wayne, Ind., president of the
Broadcast Pioneers—who, at the dinner’s
close, announced that the Pioneers had
commissioned prominent artist Everett
Raymond Kinstler to do an oil portrait of
the honoree. Proceeds of the $100-a-plate
dinner went to benefit the Pioneers’
Broadcasters Foundation Inc. and the
Broadcast Pioneers Library.

|

The tributes were present also, perhaps
even more eloquently, in the presence of
figures from the near and distant past—
Frank Stanton, the long-time CBS president
and during his career the most prominent
statesman of the industry; Mark Woods, the
first president of ABC in the 1940’s and
later chairman and vice chairman; Carl
Haverlin, now ailing, who was the first
president of BMI; G. Richard Shafto,
former president of wistaM) Columbia,
S.C.; John Fetzer of the Fetzer station
group; E.R. (Curly) Vadeboncoeur, still
active as president of Newhouse Broad-
casting Co.; former FCC Chairman Rosel
H. Hyde: Ward Quaal, former president of
WGN Continental Broadcasting Co., and
former Senator John Pastore, the Rhode
Isiand Democrat who for years ran the
Senate Communications Subcommittee.

In a sense, too, the dinner afforded time
for healing. The audience included a num-
ber of former as well as current FCC com-
missioners. And while some had won and
held BROADCASTING's editorial support—
former Chairman Richard E. Wiley and
former Commissioner Margita White are
examples—there were others among those
paying tribute by their presence who
almost weekly, it seemed, had been the
target of a critical editorial. Former Com-
missioner Kenneth A. Cox, for instance.

Taishoff, in his turn, spoke of the “‘un-
common warmth and affection” he felt.
““This camaraderie,” he said, in a passage
revealing much about Taishoff, “‘in spite
of rigorous competition, perhaps explains
why American broadcasting in its many
facets ... leads the parade the world over.”

Taishoff revealed another, perhaps even
deeper, feeling about himself at another
point when he said: “‘Basically, | am just a
reporter. To me, there are few more ex-
alted roles . .. Perhaps I should say there is
no more honorable estate than that of a re-
porter, whether ink-stained from out of
the Fourth Estate, or those electronically
activated who populate what we’ve labeled
the Fifth Estate.”

As for his personal feelings regarding
the tributes paid him, Taishoff noted that
the Jewish high holy days had just passed,
and said he observes them and that he
cherishes family and tradition. Then he
added: 1 know all of you will understand
when | mention the psalms of David
because, truly, “My cup runneth over.”’












Boulder caught in
cable crossfire

Supreme Court examines
whether cities with home rule
are protected against
anticompetition lawsuits

and extent of cable operator
First Amendment rights

While the eyes of most of those interested
in the development of government regula-
tion of cable television are trained on
Washington, important law in the cable
area is being forged in a continuing battle
between Community Communications
Co. Inc. and the city of Boulder, Colo.
Does a home-rule charter protect a city
against an antitrust suit resulting from the
adoption of regulations that limit competi-
tion between cable systems in the city?
Does a cable system have the same First
Amendment rights as a newspaper? When
litigation now under way is completed, the
answers to those questions may be known.

Last week, the. Supreme Court heard
arguments on the question of a city’s im-
munity from antitrust law. It involves
Community’s appeal from a ruling by the
U.S. Court of Appeals for the 10th Circuit
that Boulder, a home-rule city, does in-
deed enjoy such immunity. Earlier, the
same appeals court reversed a lower court
decision that Community was entitled to
newspaper-like First Amendment rights.
The appeals court said the record for such
a determination had not yet been made,
and that First Amendment protection
varies according to the medium.

Both cases grew out of the effort by
Community, which is owned by Tele-Com-
munications Inc., the third largest owner
of cable systems, to expand its operations
in Boulder, where it has been providing
service since 1966. Boulder, concerned
that other systems would be denied access
to the city and that it might be denied bet-
ter cable service, in December 1979 im-
posed a 90-day ban on Community’s
further expansion; it said it intended to
open the city to other cable systems.

However, Community sought an injunc-
tion; it said Boulder was violating the anti-
trust laws by restraining its trade. A federal
district court agreed, but not the appeals
court. The latter said that since authoriza-
tion to use public streets is a matter of
local government concern, the city’s
home-rule charter protected Boulder from
the suit.

Thus, the outcome of the case could
have a major impact on the ability of local
government to regulate cable. It is also an
issue on which states and municipalities

Law & Regulation”

are divided.

Thomas P McMahon, assistant attorney
general of Colorado, spoke for his state
and 22 others last week when he said that,
if the appeals court decision is allowed to
stand, thousands of home-rule cities with
autonomous municipal governments
would be free to act in defiance of federal
and state antitrust laws. (Some 35 state
constitutions contain home-rule provi-
sions.) Home-rule cities have immunity
only when states make an affirmative deci-
sion to provide it in specific areas, he said.
And Boulder was not given that authority
in connection with cable.

Counsel for Boulder, Jeffrey H. Howard,
of the Denver-based firm of Davis,
Graham & Stubbs, said that to require that
a specific grant of immunity be sought for
each home-rule act—to guard against the
treble damages a city would otherwise face
in an antitrust suit—would ‘‘tear asunder
home rule”” When the voters of Colorado
adopted its home-rule amendment in
1902, he said, ‘‘they didn’t contemplate
the need for further amendments with the
introduction of each new technology.’

Does that mean that, regardless of the
industry involved, a home-rule city could
grant a monopoly? asked Judge John Paul
Stevens. ““No,’ said Howard. *‘It’s impor-
tant to consider if the issue is within the
scope of legitimate public concern. The
city has a legitimate concern in its rights of
way.”’ He also said a city has an interest in
the kind and quality of service a cable
system offers.

Community’s counsel, Harold Farrow,
of Farrow, Schildhause & Wilson of Oak-
land, Calif., sought to add to the antitrust
question a gloss of First Amendment
issues. In answer to a question from
Justice William Rhenquist, he said he was
arguing the antitrust issue ‘‘in terms’’ of
the First Amendment. “‘You have to look
at the nature of the industry,”’ he said.

Later, when Chief Justice Warren E.
Burger quoted the late Justice Louis Bran-
deis’s remark that local communities offer
a laboratory for ‘‘experimentation,”’ Far-
row said, “‘This form of experimentation
is in derogation of the First Amendment.”’
He said cities are saying, in effect: “‘I own
the streets, so | will decide between you
[applicants for cable franchises]. I'm going
to shop among you to find who will pay me
the most, which will promise not to sue
me, who will promise to let me control the
programing.”’ That form of “‘experimenta-
tion,” he said, ‘‘abuses national policy.”

If states and cities are divided on the
issue, so, it appears, are members of the
court. The case is regarded as one the
court may have taken to clarify its meaning
in a decision in 1978 involving the City of
Lafayette, La., and Louisiana Power &
Light Co. The court, by a 5-to-4 majority,
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held that city governments may be sued
under the antitrust laws. However, the
case generated five separate opinions, ar
only a plurality of the court—Justices
William Brennan, Thurgood Marshall,
Lewis E Powell and Stevens—agreed on
the conditions under which a city would be
protected from suit: essentially, if its action
had been specifically authorized by the
‘“‘sovereign’’ state and if the action
reflected a state policy to replace competi-
tion by regulation. The questions some of
those four justices asked réflected the
views expressed in that opinion.

The support Boulder might have drawn
from the dissenters in the Lafayette case
has been cut in half. Justice Potter Stewart
has retired and Justice Byron White did
not participate. (He gave no reason, but as
a lawyer in Denver from 1947 untit 1960,
when he left to join the Justice department
under President Kennedy, he was a mem-
ber of the firm now representing Boulder.)

Burger is regarded as a possible vote for
Boulder since, in concurring in the
Lafayette case, he indicated he felt that if
the city is not engaged in a ‘‘proprietary”’
[business] activity, it is immune. Thus, the
court’s newest member, Sandra Day
O’Connor, is likely to be casting a critical
vote in the case.

Important as the so-called Boulder
case is to shaping the role cities will have
in regulating cable, there are some who
feel Boulder I may be even more signifi-
cant, at least in terms of its effect on cable
as a means of mass communication. The
case has its roots in an ordinance the city
adopted to limit Community’s area of ex-
pansion to one-third of Boulder’s popula-
tion. One or more companies are to be
given permits to serve other districts. The
aim is to provide multipurpose, state-of-
the-art cable service, including diversity of
programing and two-way communications.

Community sought an injunction bar-
ring implementation of the ordinance,
contending it violates the First Amend-
ment. Community said the ordinance con-
stitutes an unlawful prior restraint of
speech because it denies the company the
right to reach two-thirds of its potential au-
dience, is content-based (designed to
make room for a company that will offer
special services), and is not the least
restrictive means of achieving whatever
legitimate interests the city may have.
Similar prohibitions on a newspaper’s
right to reach even a small portion of its
audience, Community said, would be held
unconstitutional. And the district court ac-
cepted that view.

The appeals court, in its decision, did
not reject the trial court’s conclusions out
of hand. Rather, it said the record on
which they are based is insufficient to sup-
port them; it involves only an appeal of
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them back.”

Black entrepreneurs shouldn’t be afraid
of making ‘‘guinea pigs’’ of their com-
munities, said Johnson. ‘‘Everybody
makes mistakes, but'we do not provide the
same degree of expectation for ourselves
as we do for other companies.”’

““We have to do it ourselves.”” he said.
““No one’s going to do it for us.”’

Johnson urged his audience to look
“‘not just at ownership of the wire, but of
what goes through the wire.”” The time “‘is
not far off when the person who owns the
wire won’t be able. to control what goes
through it,” he said. Because of the
proliferation of technology, ‘‘antitrust
oversight in the industry will be necess-
ary.”’

Summing up the workshop, moderator
Karin English of the Multi-Cultural Coun-
cil, Chicago, said blacks should change
NBMC’s motto for the franchising process
from “‘respect us to except us’’ to ‘‘respect
us and expect us.”’

Broadcasters
caution FCC to
be wary of LPTV
interference

Comments from NAB, AMST,
networks, stress that new
service should not be allowed
to disrupt Grade B signal

of full-service outlets;

CPB, others say that’s too strict

The FCC should take care that the techni-
cal standards it adopts to process the more
than 5,000 low-power television applica-
tions it has received won’t aliow LPTV ap-
plicants to interfere ‘‘too much’ with full-
power broadcast station signals. Or that
seemed to be the consensus among com-
mercial broadcasters as the comment
deadline on the FCC’s proposal to estab-
lish standards for processing LPTV ap-
plications passed last week.

Exactly what ‘‘too much” interference
would be, however, seems open to ques-
tion.

In its comments, for example,
ABC noted that although it supported the

LOS ANGELES

FCC’s proposal to create a low-power
television service, the engineering
guidelines the FCC uses to process the
LPTV applications should recognize that
TV translator and low-power stations ‘“will
operate as secondary services which shall
not cause interference to full-service sta-
tions.”’

Although the FCC had proposed estab-
lishing a guideline that would protect full-
power stations from interference to the ex-
tent of their Grade B contours, ABC, like
many of the other broadcasters comment-
ing, said that was not enough.

“The fact is that many stations serve
well beyond their Grade B contour,” ABC
said. ““This is recognized by the existing
television translator processing standards,
which are predicated upon a policy of pre-
venting any interference to viewable full-
service station services, and not just to
protecting viewers in the Grade B service.”’

In developing new processing standards,
the FCC “‘cannot ignore’ its allocations
responsibilities under the Communica-
tions Act, ABC said. ““The public’s ability
to continue receiving full-service station
broadcasts must be the paramount and
controlling principle in authorizing new
low-power television and TV translator
facilities. New stations with such limited
programing responsibilities should not be
permitted to operate where their effect
would be to degrade—rather than supple-
ment—conventional television services.”’

The National Association of Broad-
casters opposed the FCC’s proposal to
eliminate its mileage separation require-
ments in the proceeding. ‘‘Because
elimination of the mileage requirements
undoubtedly increases the potential for in-
terference to full-service facilities, NAB
cannot support their deletion,” NAB said.

NAB, like ABC, pointed out that
““meaningful and important service
beyond the Grade B contour exists and
deserves protection’’ and said it also op-
posed an FCC proposal to use ‘‘additional
receive antenna directivity as an alloca-
tions tool”’ because there already is ‘‘con-
sideration given to antenna directivity in
the definitions originally promulgated.

Although CBS said it supported the
FCC’s ‘‘basic proposal’’ to use a ‘‘pro-
tected contour’ mode to process LPTV
applications, it noted that the FCC should
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protect more than a full-power station’s
Grade B contour.

Existing VHF and UHF full-power sta-
tions provide ‘‘acceptable service” beyond
their Grade B contours, CBS said. ‘“‘In
light of this reality, it is apparent that low-
power stations, even though in compliance
with the proposed overlap standards, will
be a significant source of interference to
already relied-upon program services pro-
vided by fuli-power stations to audiences
beyond the Grade B contour. CBS believes
that the public interest would be well
served if such program services were pro-
tected under all circumstances.”

CBS also noted that a number of exist-
ing UHF translators have already been
authorized, even though they don’t com-
ply with the FCC’s mileage separation re-
quirements and might not be able to com-
ply with the FCC’s proposed overlap stan-
dards. And although there are no mileage
separation standards for VHF translator
stations, some VHF translators “‘will also
undoubtedly fail to comply with the pro-
posed overlap standards,” CBS said.

Because the public interest would be
served by allowing those stations to con-
tinue to operate, absent the threat of addi-
tional allocation constraints, CBS said the
FCC should allow for the ‘‘grandfather-
ing’” of existing translator stations.

CBS also noted that although the FCC
proposed to incorporate a ‘‘nonstandard
visual carrier offset factor’ into protection
ratios to reduce co-channel interference,
“unless low-power visual carrier frequen-
cy tolerance standards are improved so
that visual carrier offset frequencies can be
maintained within an effective range, it
will not be appropriate for low-power and
television translator stations to utilize a
nonstandard visual carrier offset factor.”’

The Association of Maximum Service
Telecasters also said that the FCC should
protect more than a full-power station’s
Grade B contour, which AMST said was
only a “‘statistical’” concept. ‘‘If such sta-
tions were permitted to stay on the air
despite causing interference, essential
television broadcast services would be
destroyed, especially in rural areas,”’
AMST said. ‘‘Applicants, existing sta-
tions, the FCC and the public interest
would all be better served by application
processing guidelines that effectively im-
plement the fundamental principle that
low-power stations must operate on a sec-
ondary, noninterference basis.”’

The Corporation for Public Broadcast-
ing, however, while supporting the adop-
tion of the ‘“‘overlap’ mode, said the FCC
proposal to protect full-power stations
from interference within their Grade B
contours was ‘‘both unfair and spectrally
unsound.”’

CPB said the FCC didn’t protect full-
power stations to the Grade B contours
would make sense if the full-power sta-
tions had ‘‘substantial service obligations
to the communities lying beyond the
Grade A contour, but within Grade B con-
tours . .. full-power stations have no such
obligation. Even if such service obligations
did exist, there appears to be no rational
basis for requiring such protection from
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low-power station interference while not
requiring such protection from full-power
station interference,” CPB said.

CPB also urged the FCC to establish
protection standards for low-power televi-
sion stations, which, ‘‘although perhaps
requiring more determination of which
mutually exclusive applications should be
granted, would enable a low-power televi-
sion station to serve an area sufficient in
size to permit the station’s survival.”’

Community Television Network Inc.—
controlled by three former FCC attorneys,
Booker Wade, James Winston and Sam
Cooper—also said it thought the FCC’s
proposals ‘‘too restrictive.”’

Although it said the FCC should pre-
vent technical interference to and from
“‘users of the public airwaves,’ it said it
was also important for the FCC to see that
the spectrum was used efficiently to
“‘allow as many voices and options as
possible to enter the marketplace.”’

To insure a better balance between
those interests, CTN said the FCC should
set the protected signal contour for UHF
translator and low-power stations at 70
dbu; that the FCC should allow applicants
to use channels that the FCC believes

could receive some interference but
wouldn’t cause interference; and that the
FCC should encourage ‘‘co-location of
stations and use of similar facilities” to
reduce the probability of sound or picture
image interference as an alternative to
declaring applications to be mutually ex-
clusive.

In its comments, the National Cable
Television Association said the FCC’s use
of proposed technical standards for pro-
cessing low-power applications ‘‘totally fail
to address the question of these stations’
interference with existing cable system
operations.”’

“NCTA submits that the commission’s
proposed rules must include standards
under which both low-power and cable
television may serve the public to the
fullest of their respective potential,’ it
said.

NCTA urged the FCC to require “‘strict
technical coordination between new and
existing services (including cable) to
minimize potential interference,” that the
“new low-power station correct all inter-
ference it causes to previously existing ca-
ble systems’ and that the FCC *‘restrict
low-power stations to the UHF band.”

WashinetongWWereh

future of localism in broadcasting.

nonwhites are in PBS audience

Modifying modulation. FCC has proposed to eliminate requirements governing type-
approval for modulation measuring devices used for AM, FM and TV transmitters. FCC said
specifications are out of date due to advances in technology. Proposal recommends
putting both maintenance of modulation leve! and method of measuring it in hands of
broadcaster. Comments have also been sought on desirability of keeping rule to require
continuous monitoring of modulation level by operator on duty.

DBS hearings. House Telecommunications Subcommittee has told Nationai Association
of Broadcasters it will hold hearings on direct broadcast satellites early in November.
During hearings earlier this year, several subcommittee members expressed concern over

Cannon chalienged. Senator Howard Cannon (D-Nev), ranking minority member of
Senate Commerce Committee, is facing what promises to be tough re-election challenge
from Representative James Santini (D-Nev) next year. Santini, who has held House seat for
four terms, said he would seek seat Cannon has held for 23 years, stressing need to rebuild
economy and bolster defense. Santini spokesman said candidate has raised $500,000 so
far. Spokesmen said each would spend more than $1 miltion on primary campaign. Early
polls show Santini leading by slight margin.

Second thoughts. Communications attorney Clarence McKee says public broadcasting's
record of service to minorities is so poor there is reason to question whether continued
pubtic support of noncommercial system is justified. McKee is former aide to then-FCC
Commissioner Benjamin Hooks (now executive director of NAACP), and currently serves
on board of noncommercial weTa(tv) Washington. Speaking at conference of National
Black Programing Consortium Inc., in Columbus, Ohio, McKee said Corporation for Public
Broadcasting figures show that public television last year. in news/public affairs category,
devoted 1.5% of programing to black viewers, 2.4% to Spanish and 5% to women_ Yet, he
said, Corporation for Public Broadcasting acknowledges its responsibility to provide
programing that serves “all the people” Public Broadcasting Service spokesman Mark
Harrad said audience figures show 10% of total is nonwhite. and that 43% of nation's

More salvos. National Association of Broadcasters, in yet another blast at Satellite
Television Corp’s application for direct broadcast satellite authority, continued to press
argument that FCC lacks authority to issue requested application. NAB, in responding to
STC’s opposition to petitions to deny filed earlier by opponents, said neither legislative
history of Communications Act's Section 307(b) (which calls for equitable distribution of
broadcast facilities among states and communities) nor commission’s domestic satellite
program authorizes licensing of nonlocal broadcast faciiities. NAB also said alleged “need”
for STC’s service is outweighed by need to devote limited spectrum “to better uses”
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Waxman and Wirth
introduce bill
to curb piracy

Legislation would set fines
up to $50,000 for intercepting
satellite, STV or MDS signals

Representative Henry Waxman (D-Calif.)
and House Telecommunications Subcom-
mittee Chairman Timothy Wirth (D-
Colo.) have introduced legislation that
would benefit pay television interests by
adding some punch to Section 605 of the
Communications Act, the provision that
outlaws the interception of radio signals.

The legislation prescribes civil and crim-
inal penalties of as much as $50,000 and
two years imprisonment for violation of
the provision, which now specifies no
penalties.

Although the provision covers all forms
of “‘radio communications.”” the bill is in-
tended to discourage unauthorized recep-
tion of pay television distributed by
satellite or broadcast to homes by
subscription television (STV) and multi-
point distribution service (MDS).

Unlike the “‘antipiracy’ legislation in-
troduced unsuccessfully during the last
session of Congress by former Represen-
tative Richardson Preyer (D-N.C.), the
new bill does not change the essence of
the law. The legislation ‘‘simply under-
scores the existing and adequate protec-
tions of current law by establishing civil
and criminal penalties,”” Waxman said. ‘It
is my belief)’ he said, ‘‘that the creation of
such penalties will effectively deter pro-
gram piracy —protecting program pro-
ducers, their audiences and their legiti-
mate markets.’

The bill is the culmination of months of
effort by various pay television interests,
including the Motion Picture Association
of America, National Association of MDS
Service Companies, National Cable
Television Association and several pay
television programers. Waxman, who
represents a portion of Los Angeles that
includes Hollywood and West Hollywood,
was a natural sponsor for the bill. Wirth
added his name to the bill out of concern
for cable operators, according to a spokes-
man for the Telecommunications Subcom-
mittee.

Section 605 states in part that ‘‘no per-
son not being authorized by the sender
shall intercept any radio communications
and divulge ... the ... contents ... of
such intercepted communications to any
person.”’ The section exempts any
transmission intended ‘‘for use of the
general public.”’

According to Waxman, recent court rul-
ings have made it clear that pay television
broadcast by MDS and STV is not in-
tended for the ‘‘general public’’ and that
unauthorized reception of it or merely the
sale of equipment to intercept it is in viola-
tion of the law. Because of the rulings, the
framers of the legislation decided there



was no need to tamper with the language
of the law.

Whether individuals with backyard
earth stations may legally intercept the
transmissions of pay cable programers to
cable systems is still open to debate, but
not for long. Pay cable interests, led by
Home Box Office and Showtime, intend to
take at least one ‘‘satellite pirate’’ to court
to establish a precedent and remove any
lingering ambiguities in Section 605. ““We
are confident,”’” said HBO attorney Brian
Conboy, that the court will rule that
satellite piracy is ‘‘no different”” from
MDS or STV piracy.

Since earth stations “‘do not discrimi-
nate’’ between pay and nonpay program-
ing, Waxman said, ‘It would be excep-
tionally unwise public policy ... to limit
the availability of earth stations because
some of the intercepted signals may be
protected under Section 605.’

Under the civil penaities of the pro-

posed legislation, the plaintiff is entitled to
recover actual damages and any profits the
defendant garnered from the interception
of the programing.

The plaintiff may opt for an award of
statutory damages of between $250 and
$10,000 “‘as the court considers just.”’

If the court finds that the violation was
“committed willfully and for purposes of
commercial advantage or private financial
gain,” it may increase the amount of the
award, regardless of whether the plaintiff
was seeking statutory or actual damages,
to as much as $50,000.

If the court concludes, on the other
hand, that the person intercepting the sig-
nal was ignorant of the law, the penalty
could be dropped to $100.

The criminal penalties are more severe.
A person caught in violation of the act can
be fined up to $1,000 or put in jail for six
months. Violators for ‘‘commercial advan-
tage or private financial gain’” are liable for

a maximum of $25,000 in fines, a year’s
imprisonment or both. A second offense
doubles the maximum fine and length of
imprisonment,

In presenting the bill to the House,
Waxman asserted that it is critical to the
future of the pay television industry.
““Unless unauthorized interceptions can
be effectively deterred, program producers
may, in the near future, be forced to with-
hold their product from pay television
because their audiences can no longer be
protected, diminishing the present and
future value of their creative efforts.”

Without the penalties set forth in the
legislation, Waxman said, ‘‘the day may
soon arrive when everyone can intercept
subscription telecommunications, but
there will be no programs left to steal.”

“Because of the recent court rulings,”
he concluded, ‘‘the meaning of Section
605 is clear. It deserves effective enforce-
ment.”’

Minoritie: in cable: Oversight hearings continue

House Small Business Subco! nittee
hears pleas for regulation of
franchising; Wheeler, Effros,
Hart and Nettingham testify
There are growing opportunities r in-

volvement by minorities in cable 1V, but
there are also growing obstacles. Will the
federal government have to step in with
franchise regulations and ownership
restrictions to insure that the obstacles
don’t overcome the opportunities?

Witnesses offered a variety of answers at
a hearing last Tuesday (Oct. 13) before the
House Small Business Subcommittee on
Minority Enterprise and Small Business
Problems. The second of the subcommit-
tee’s hearings on cable TV (BROADCAST-
ING, Sept. 21), last week’s forum featured
testimony from both the cable industry
and those who’d like a bigger role 1 it.

Both Thomas Wheeler, president, Na-
tional Cable Television Association, and
Stephen Effros, executive director, Com-
munity Antenna Television Association,
stressed that cable is still a predor antly
rural, high-risk industry. Publicity sur-
rounding the franchising of major cities
has created an unreal image of cable and
what it can reasonably produce, they said.

Opportunities for minority ownership
are growing as cable changes from an in-
dustry located primarily in rural, white
areas to one that includes major cities, said
Wheeler, There are at least 16 predomi-
nantly black-owned and 11 predominantly
Hispanic-owned franchises, he said, and
nine of them are operational. In addition,
there is a ‘‘definite trend’ toward joint
venture franchise proposals with minority
groups in urban areas, where large capital
investments would otherwise prevent
minority ownership.

NCTA has identified 20 minority firms
actively involved in providing hardware,
software and information services to sub-
contractors and cable systems, said
Wheeler, and the association will soon

publish a directory of minority cable con-
tractors. Several multiple system operators
have established programs to seek out
minority firms for cable contracts, he said.

In addition to opportunities in owner-
ship, subcontracting, and hardware and
software supply, cable has done more than
its share to provide jobs for minorities,
said Wheeler. *‘In 1980, the cable industry
as a whole employed 12.8% minorities in
all cable units and 13.8% in headquarters
units,”” he said. Because the national
minority employment population is
18.6%, cable has exceeded the FCC’s 50%
standard for minority representation in the
work force, he said, ‘‘and this in an indus-
try where 58% of all systems have fewer
than five employes.”’

Asked by the subcommittee’s chair-
man, Parren Mitchell (D-Md.), why
NCTA’s board of 30 directors includes
only one black and one woman, Wheeler
said cable is ‘‘still in its early development
stages,” but is encouraging minority par-
ticipation. ““Two years ago, there were no
women and no minorities on the board.”
he said.

Cable is “‘trying to break out of the TV
mold of three guys in New York deciding
what everyone will watch,”’ said Wheeler.
Recent statistics show that one-third of the
people do two-thirds of all TV viewing, he
said, ‘“‘and our future is that other two-
thirds.” To achieve that, a cable system
must reflect the entire community it
serves, he said.

Wheeler would not say whether he
favors multiple or single franchise agree-
ments for cities, saying it is something
“‘out of the industry’s controi’’ and com-
pletely up to cities. He predicted MSO’s
would soon be making agreements with
minority partners that would give those
partners control over a certain area of the
franchise rather than simply general
ownership.

Difficulty in securing investment capital
and a shortage of technical expertise are
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not problems exclusive to minorities, said
Wheeler, nor are they problems peculiar to
the cable industry.

According to Effros, there is “‘a serious
situation’ in cable today, because ‘‘tech-
nology has outstripped the economics”’ of
what is realistically possible in most cable
systems. ““What we’re talking about in the
big cities is not cable, but broadband com-
munications,” he said, and ‘‘unlike cable,
there are many new competitors in broad-
band communications. It is not, I suspect,
a field for the small businessman or
woman.”

It is necessary, he said, ‘‘for someone
inside the cable industry to openly
acknowledge to those of you on the out-
side that we have not as yet figured out . ..
how those big city systems are going to be
paid for.’

There is no need for a ban on
crossownership as long as there is reasona-
ble access to channels by the public, said
Effros, and restrictions on the size of cable
conglomerates could work against
minority joint ownership ventures because
of the huge amounts of capital needed to
finance the urban systems where joint
ventures are common.

If federal controls are necessary, they
should be applied to the franchise process,
said Effros. Many older cable systems are
due for renewal of their franchise agree-
ments soon, he said, but because expecta-
tions have grown so unrealistic in the in-
dustry, many established smaller operators
are selling out to large MSO’s before
renewal time because they fear they won’t
be able to meet the demands of their com-
munities.

Before the FCC established its cable
franchise rules during the early 1970’s
“‘the franchise process had become a bid-
ding war,’ said Effros, and since the FCC
eliminated those rules in 1976, ‘“‘we’re
back to severe bidding wars.”’ The FCC’s
franchise fee ceiling is ‘‘totally ignored by
cities and cable operators,’ he said, so



mere codification of that authority may not
be enough.

Congress can alleviate problems in the
franchise process by outlawing municipal
ownership, creating tax shelters for joint
ventures with minority firms and extend-
ing pole attachment laws to cooperatives
and publicly owned utilities, he said.

Gracie Nettingham, founder of
Minorities in Cable and an EEO consul-
tant for the United Church of Christ’s Of-
fice of Communication, said minorities
need more help, especially in the form of
education and training, in getting involved
in the cable industry.

““Although the operators of cable
systems are subject to the same FCC equal
opportunity rules as radio and TV broad-
casters, the FCC and the cable industry
have virtually ignored the EEO require-
ments,’ she said. ‘“‘Cable empioyment
statistics released by the FCC in July 1981
revealed that of 30,630 cable employes,
only 3,928 were minorities and that both
minority male and female overall employ-
ment increased in 1980 by only three-
tenths of one percent.”

Congress should act to make funding
more accessible for entry by small busi-
nesses, to require the development of
education and training programs with full
industry cooperation, to set guidelines so
cable ‘“‘will become more than an ex-
panded version of commercial TV pro-
graming,” and to actively discourage the
removal of equal employment and affirma-
tive action laws, said Nettingham.

Mitchell noted that the Small Business
Administration ‘‘has been savaged by
budget cuts” and that Congress might find
it hard to fund investments in such a high-
risk industry as cable TV.

According to Harry Hart, vice president,
Nationwide Underground Cable Systems
Inc., staying afloat in the cable business
may be harder in the future for smail
entrepreneurs. Hart’s company has laid
over 100 miles of cable each year since it
was created two and a half years ago, but
now faces growing competition from sub-
contractors owned by large conglomerates
that will subsidize costs on a cable contract
in order to win it, he said.

“The trend in the telecommunications
industry toward deregulation will not hap-
pen without some fallout for small and
minority businesses,”” he said. Hart
recommended that Congress require that
““all qualified minority cable contractors be
considered foremost for cable construction
jobs where government funding is in-
volved.” that requests for proposals (RFP)
include minority participation in the
development of a system and that the EEO
division of the FCC “‘set up a special task
force to enlist the aid of minority cable
contractors for the instruction of
minorities in cable construction techni-
ques.”

In a written Statement to the subcom-
mittee, Alex Mercure, Mercure Telecom-
munications Inc., said ‘‘minority business
development in the cable industry is possi-
ble and it is not yet too late, if certain ac-
tions are taken to create the best possible
environment for minority involvement.”

Not only are financial institutions reluc-
tant to invest in minority entrepreneurs in
general, he said, but minority cable
entrepreneurs are regarded as newcomers
to the until-now largely rural cable indus-
try and financiers are skeptical about their
expertise.

To encourage minority involvement .in
cable, Congress should enable the Small
Business Administration to guarantee in-
dustrial development bonds or industrial
revenue bonds for minority entrepreneurs
in telecommunications, said Mercure. It
should also require the FCC to expand its
efforts in providing technical assistance to
minority and small enterprise ventures in
telecommunications and should offer tax
credits to large companies investing in
minority ventures in telecommunications.

An aide to Mitchell said the subcommit-
tee has no cable legislation presently in the
works, but that it may hold more hearings
to continue gathering information. It initi-
ated the hearings, he said, because many
people have approached Mitchell in recent
months and asked for congressional over-
sight of minority involvement efforts.

Swift admits
evaluation bill
repels everyone

Bill would codify some FCC law,
remove other regulations but
institute point system to score
public affairs programing

Broadcasters are no more enamored of a
proposal to quantify their public trust
responsibility than they were earlier this
year when Representative Al Swift (D-
Wash.) first circulated his idea on paper to
members of Congress, broadcasters and
public interest groups. Then, broadcasters
said the proposal runs counter to current
trends and would impose new regulatory
burdens at a time that the FCC and others
in Washington would like to ease those
burdens. Public interest groups rejected
the draft bill as too deregulatory (BROAD-
CASTING, March 2).

“Everyone disliked it,’ said Swift when
he introduced his bill two weeks ago
(BROADCASTING, Oct. 12), “‘but many res-
ponded with valuable ideas ... and the
process has improved the measure,
although probably not enough to satisfy
anyone who did not like it before.”
~ Swift made no major substantive
changes in the bill (H.R. 4726), but fine-
tuned it and adjusted some provisions
affected by passage of extended license
terms and FCC authority to use a lottery to
award licenses in a budget package last
summer (BROADCASTING, Aug. 3).

Renamed the ‘‘Public Responsibility
Bill,” the measure would require the FCC
to establish within two-and-a-Half years a
system for awarding points to broadcasters
for programing in the public interest. Pre-
sent program percentages would be elimi-
nated, and broadcasters could earn extra
points for locally produced or live pro-
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graming, whether music, sports, news or
informational. Programs aired in prime
time would earn more points than those
aired during off-hours.

A broadcaster would have to earn a cer-
tain number of points for license renewal,
and the FCC would base its standard on
present performances of the best broad-
casters. The FCC could consider no com-
peting applications for a license up for
renewal unless it decided not to renew that
license for failure to earn enough public-
interest points or for serious violation of
the Communications Act.

In return for new public interest rules,
broadcasters would have their license
terms extended to 10 years from the pre-
sent five years for TV and seven years for
radio, and comparative renewals would be
eliminated. The FCC would be prohibited
from requiring from radio or TV stations
specific kinds of programing, a specific for-
mat or logkeeping, ascertainment of com-
munity needs, or a limit on commercial
time.

News exemptions to equal-time laws
would be extended to include interviews,
discussions and debate programs. The bill
would eliminate the requirement that a
candidate’s appearance in a documentary
must be incidental to the subject of the
documentary to be exempt from equal-
time laws.

Swift ‘‘is seeking to open dialogue on
regulation and his inquiry is valuable,”’
said Kenneth Schanzer, senior vice presi-
dent for government relations, National
Association of Broadcasters.

Abe Voron, vice president, government
relations for the National Radio Broad-
casters Association, said: ‘‘The general
feeling among broadcasters is that we’ll get
deregulation through legislation and that
this is not the answer. There’s no sympa-
thy among radio broadcasters to this bill.”’

According to Sam Simon, executive
director, National Citizens Committee for
Broadcasting, this ‘‘is not a good time for
Swift to have introduced his bill””> The
House Telecommunications Subcommit-
tee hasn’t completed its hearing on diver-
sity of information, he said, and what’s
more, ‘‘broadcasters were already taken
care of”’ in the budget reconciliation bill.

L | ___ ]
Age suit against
WNAC thrown cut

In a case watched closely as a possible pre-
cedent for determination of age dis-
crimination suits, the Massachusetts Com-
mission Against Discrimination has dis-
missed a Boston TV weatherman’s com-
plaint that his contract wasn’t renewed in
April 1979 because he was 49.

The commission ruled that RKO
General and its WNAC-TV Boston didn’t
renew Dr. Fred Ward’s contract two years
ago because they concluded he wasn’t
effective on the air, not, as he maintained,
because the station was trying to create a
““young look”’ to boost ratings.

Ward had worked at the station from
1963 to 1969, and from 1972 to 1979.
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Cable wants to
be included in
new ENG band

NCTA asks FCC for the chance
to compete with broadcasters
in remote TV originations

The National Cable Television Association
has asked the FCC to remember cable
when it opens new microwave spectrum
for electronic news gathering (ENG) and
remote production.

In two separate proceedings, the FCC is
considering permitting television broad-
casters to use two additional bands—38.6
ghz-40 ghz and 6425 mhz-6525 mhz—to
beam ENG and other remote feeds from
the field back to the station. The proceed-
ings were prompted by complaints that the
three existing bands allocated for the pur-
pose are severely overcrowded.

NCTA, in its comments to the FCC, re-
quested that cable operators have the same
access to the 38.6 ghz-40 ghz band as
would broadcasters. In both proceedings,
NCTA said, the FCC has neither explored
nor even mentioned ‘‘the possibility of
providing additional spectrum to accom-
modate cable television.”

Cable is a “‘viable competitor’’ of broad-
casters in ENG and remote television,
NCTA said. Warner Amex Cable Com-
munications’ system in Columbus, Ohio,
NCTA noted, operates three mobile ENG
vans which it uses to produce 12 hours a
week of spot news and interviews. Warner
Amex also operates mobile vans in Cin-
cinnati end suburban Bos:on and has plans
for their use in Pittsburgh, Houston and
Dallas, NCTA added.

“‘As the cable industry continues to ex-

pand the scope of its services from its pre-
vious focus upon transmission of broad-
cast signals to today’s state-of-the-art
systems’ multichannel capabilities,”’
NCTA said, “‘there will arise a concomi-
tant increase in both the need and use of
cable ENG services.”

NCTA also said the problem of over-
crowding will be exacerbated by the de-
mands of many cities that cable systems
“‘provide for ENG operation of the local-
origination channels.”’

Should the FCC’s initial determinations
in the two proceedings be upheld, NCTA
said, broadcasters will come away with two
more bands. Cable television operators,
on the other hand, will remain restricted to
one band, 12.7 ghz-13.25 ghz, for all of its
growing microwave needs, which include
cable auxiliary relay services (CARS) as
well as cable ENG and remote production.
“These 13 ghz ... frequencies, which ca-
ble operators must share with broad-
casters, suffer from severe ... band con-
gestion acknowledged by the commission
in both its [proceedings],” NCTA said.

According to NCTA, there are more
than four times as many cable systems as
television broadcast stations (4,360 to
1,020) and the number of cable systems is
expected to rise along with their need for
microwave frequencies. ‘‘It is therefore es-
sential that cable operators be able to use
the same 38.6 ghz to 40 ghz band as is
being proposed for broadcasters.”’

Broadcasters will continue to have an
“‘unfair competitive advantage’ over ca-
ble operators, NCTA said, should the FCC
restrict cable to a single band.

NCTA said it is willing to use the band
on the same secondary basis—that is, ca-
ble operators could not interfere with
point-to-point microwave or private opera-
tional users of the band—that the FCC
contemplates affording broadcasters.

InZSYnE
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A chicken in every pot and ... Microwave General's entry in incteasingly competitive
home earth station marketplace is Star Trac, which features four-meter dish:and 120
degrees kelvin low-noise amplifier (LNA) and retails for $6,000. Options include motorized
mount for automaticatly aiming dish at various satellites and 100 degrees kelvin-or 80
degrees kelvin LNA's for reception in week-signat areas.

Calling all papers. Already developing program for annual convention May 2-5, 1982.in
Las Vegas, Nationai Cable Television Association-has issued “caltfortechnical papers.”
Persons interested in presenting papers at convention should submit 150-word abstract by
Nov. 30 to Wendeli Bailey, NCTA, 1724 Massachusetts Avenue; N.W., Washington,

Telidon crosses Atlantic. Canadian firms, Norpak Ltd. and Infomart of Toronto, have
signed pact with Siemens, A.G. of Germany for sale of minimum of $10 milijon of
Canadian-developed Telidon viewdata technology, software and services. Siemens is one
of world's leading electronics manufacturers. Agreement is result of marketing effort of
Canadian government, Norpak and Infomart.
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O Medcom.............. 101/4 81/4
N MGM Film............. 71/8 7
O Reeves Commun...... 251/2 241/4
O Telepictures.......... 63/8 6 3/8
N Transamerica......... 221/4 221/8
O Video Corp. of Amer. . 7 3/4 77/8
N Warner ............... 501/2 47.3/8
A Wrather............... 22 21 3/4

Market
Net . Pércent Capitali-
Change - Change: .- . PIE zation
inWeek . in Weék - Ratio.-[000,000)
+ 14 41111 2 7
+3.3/8 +-9.7% 8 386
+31/2 + 732 13 1,667
+ 3/8 %6897 36
+ 1/8 808 15
- 34 --1.20 7 5,073
+11/8 + 7.08 4 1,269
- 12123 222 940
+2 +24.24° .24 17
+ 18+ 178 14 231
+1 W4, + 515 15 138
29 15
+ 1/8 -+ .56 6 1,454
- 18~ 158" 13 7
+3 1/8 + 659 20 2,967
+ 14 +.114 50

TSN  SERVICE e

O BBDOInc............. 37 36 1/2
O Compact Video....... 91/2 101/8
N Comsat............... 513/4 451/8
O Doyle Dane Bernbach 151/2 143/4
N Foote Cone & Beiding 30 30 1/2
O Grey Advertising...... 59 59
N interpublic Group..... 30 31
N JWT Group ........... 281/4 291/2
O MCi Communications. 24 1/8 23 1/4
A Movielab.............. 4 4
A MPO Videotronics .... 5 3/4 5.3/14
O A.C. Nielsen.......... 42 3/4 39
O Ogilvy & Mather ...... 281/2 273/4
O Telemation............ 21/4 21/4
O TPC Communications. '3 27/8
N Western Union........ 27 3/4  261)2
|
O AEL.......cocvinivenunn 133/4 121/2
N Arvin Industries ...... 133/4 1312
A Cetec................. 47/8 41/8
O Chyron .......c.cvouen 14 14 1/4
A Cohu........covvvnnen 65/8 61/2
N Conrac ............... 23 1/4 235/8
N Eastman Kodak....... 663/8 651/2
O Elec Missile & Comm. 12 10 3/4
N General Electric...... 565/8 557/8
N Harris Corp........... 42.3/8 391/8
O Microdyne............ 141/2 16
N M/A Com.lInc......... 26 1/4 261/4
N BM.. . 511/2 487/8
N Motorofa.............. 69 85 1/8
O Nippon Electric....... 733/4 715/8
N N. American Philips... 40 39 5/8
N Oak Industries........ 311/4 297/8
A Orrox Corp............ 111/2 97/8
N RCA..........covneenn 181/4 183/4
N Rockwellintl.......... 30 311/8
A RSC Industries ....... 45/8 438
N Scientific-Atlanta..... 30 29 3/4
N Sony Corp............ 181/2 17
N Tektronix ............. 49 1/2 48114
A Texscan.............. 16 1/4 14 3/4
N Varian Associates.... 28 1/2 27 3/4
N Westinghouse ........ 267/8 2518
N Zenith................ 123/4 135/8
Standard & Poor’s 400

Industrial Average 134.64 12973

+ 12+ 136 7 92
- 5/8 —-6.17 B 28
+65/8 +14.68 11 414
+ 3/4 + 508 9 19
- 1/2 - 163 8 B2

6 36
-1 = 322 7 134
-1 1/4 — 423 6 86
+ 7/8 +:376 134 882

5 6

19 3
+33/4 + 961 18 479
+ 3/4 + 270 8 118

13 2
+ 148+ 434 2
+1 14+ 471 .15 4241

IR ELECTRONICS/MANUFACTURING  mimee e imeen

+1 1/4 +1000 14 26
+ 14+ 185 12 107
+ 3/4. +18.18 7 10
-~ 14 =175 23 17
+ 1/8 '+ 192 8 i1
- 3/8. - 158 17 49
+..7/8 -+-1.33 910,712
+1 1/4 +1162 57 33
+ 3/4 +1.34 8.712:834
+31/4 + 830 15 1,303
=1 1/2.-.937 17 ©38

29 876
+25/8 "+ 537 95998
+37/8 + 595 12 1,969
+21/8 +.296 3242421
+ 3/8- + 94 7 481
+13/8: + 460 16 340
+15/8 +1645 . 41 19
- 120 =266 6 1,368
~1.1/8: =3.61 B::..2,:250
+ 14 +°5671133 10
kA 48B4 - 37 635
+1.1/2:04 882 14.7.°3,989
+1 144259 904
411727 #1016 - 28 48
+3M4 #0270 13 219
+13/4 + .6.96 572,283
- 7/8 ~ 642 9 240

+ 4.91

Notes: A-American Stock Exchange, B-Boston, M-Midwest, N-New York, P-Pacific,
O-over the counter (bid price shown, supplied by Shearson Loeb Rhoades, Wash-
ington). P/E ratios are based on earnings per share for previous 12 months as
published by Standard & Poor's or as obtained by Broadcasting’s own research.

Earnings figures are exclusive of extraordinary gain or loss. Footnotes: * Stock did
not trade on given day, price shown is last traded price..** No P/E ratio cofriputed,
company registered net loss. *** Time Inc. stock split-two for one. + Stock traded at

less than 12.5 cents. **** Stock inactive due to
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limited bidding.
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SEETEEASEREER PR OP OSED
KWKI(FM) Kansas City, Mo. O Sold by
Jimmy Swaggart Evangelistic Association
to Sandusky Newspapers for $3.1 million.
Seller is Baton Rouge-based group of four
AM’s and four FM’s. Buyer is Mesa,
Ariz.-based group owner of three AM’s
and five FM’s owned by Dudley White,
chairman. and family. It also publishes
four daily newspapers in Ohio, Michigan
and Tennessee and bought, subject to
FCC approval, KERE(aM) Denver for $2.5
million (BROADCASTING. Sept. 21). KwkI
is on 93.3 mhz with 100 kw and antenna
290 feet above average terrain. Broker:
Chapman & Associates.

KAMA-AM-FM EI Paso [0 Sold by KaMA
RadioInc. to El Paso County Broadcasting
Inc. for $2,790,000. Seller is owned by
Jack R. McVeigh and wife, Billie M., who
have no other broadcast interests. Buyer is
subsidiary of Thrash Broadcasting Co.,
principally owned by James Thrash.
Thrash Broadcasting owns 86% of KALL-
AM-FM Lubbock, Tex. James Thrash owns
25% of wagaT(TV) Greensboro, N.C.
Kama is 10 kw daytimer on 1060 khz.
KAMA-FM is on 93.1 mhz with 30 kw and
antenna 1,190 feet above average terrain.
Broker: Blackburn & Co.

WRNG(AM) North Atlanta, Ga. (] Control

(95%) sold by Charles Smithgall and
others to Charles Smithgall III for $1.8
million. Seller, elder Smithgall, owns
WAAX(AM)-WQEN(FM) Gadsden, Ala., plus
cable system serving Rome, Ga., and,
with son, cable system serving Chat-
tanooga. Buyer, younger Smithgall, is
general manager of WRNG and currently
5% owner. WRNG is on 680 khz with 25 kw
day and 10 kw night.

KAVO(FM) Fallbrook, Calif. 0 Sold by Bur-
dick Broadcasting Corp. to North County
Communications for $500,000 plus
$145,000 noncompete agreement. Seller
is owned by Max L. Burdick Jr. (80%), and
parents Max L. and Dona L. Burdick (10%
each). Younger Burdick is applicant for
new FM at West Jordan, Utah. Buyer is
owned by Meads Group (49%), Wallace K.
Reid, Giles W. Meads Jr. and brother,
Richard W. Meads (17% each). Meads
Group is Morgan Hill, Calif., real estate
and investment company owned by Giles
Meads, president. Richard Meads is San
Diego advertising executive. Reid is
former general manager of KITT(FM) San
Diego. They have no other broadcast in-
terests. Kavo is on 107.1 mhz with 3 kw
and antenna 300 feet above average ter-
rain.

WMVQ(FM) Amsterdam, N.Y. O Sold by

e

East

Midwest

Southwest

Plains

available.

Class A FM with coverage of
large market-terms available.

Class C FM with excellent
profit history-priced at seven
times cash flow on terms.

AM/FM in booming market
area. Very profitable, FM
can be improved.

AM/FM-good history of
profits and growth-terms

\

Opportunities!!

$1,400,000

$2,300,000

$3,600,000

$1,250,000

Other properties available.
Call your nearest Blackburn office for details.

BIACKBURN & COMPANY,INC.
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WASHINGTON, D.C. CHICAGO, 80801
20036
1111 19th Street, NW. (312) 346-6460
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333 N. Michigan Ave.
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9465 Wilshire Bivd.
(213)274-8151
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{404) 892-4655
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Joseph M. Isabel to Mark S. Manafo for
$250,000. Seller owns cable systems in
Amsterdam area. Buyer is Knoxville,
Tenn., broadcast consultant and applicant
for new FM’s at Hilton Head, S.C.;
Grifton, N.C., and Bath, N.Y. WMvQ is on
97.7 mhz with 3 kw and antenna 135 feet
above average terrain. Broker: Walker
Media & Management Inc.

O Other proposed station sales include:
WRFD(AM) Columbus/Worthington, Ohio
(BROADCASTING, Oct. 12); WICW(AM)-
WQUT(FM) Johnson City, Tenn. (BROAD-
CASTING, Oct. 12); and KUTA(AM) Bland-
ing, Utah (BROADCASTING, Oct. 5) (see
““For the Record,” page 70).

T /PPROVED ———

WBZ-FM Boston (] Sold by Westinghouse
Broadcasting Co. to Greater Media Inc. for
$5 million. Seller, New York-based sub-
sidiary of publicly owned Westinghouse
Electric Corp., owns seven AM’s, six
FM’s, six TV’s and Teleprompter Corp.,
major MSO. Daniel Ritchie is president.
Buyer is East Brunswick, N.J.-based group
of six AM’s, and seven FM’s. It has sold,
subject to FCC approval, WTCR(AM)
Kenova and wHEz(FM) Huntington, both
West Virginia, for $2.5 million (BROAD-
CASTING June 29). Joseph L. Rosenmiller
is chairman. Peter A. Bordes is president.
They own 80% of weekly East Brunswick
(N.J.) Sentinel-Spokesman. WBZ-FM is on
106.7 mhz with 18 kw and antenna 760
feet above average terrain.

WOHS(AM)-WXIK(FM) Shelby, N.C.O Con-
trol (90.2%) sold by estate of Holt and
Elsie G. McPherson to Shelby Radio Corp.
for $865,000. Seller has no other broad-
cast interests. Buyer is principally owned
by Paul B. Porter, Harold R. Watson and
George Blanton Jr. Porter is Shelby busi-
nessman. Watson is general manager of
1.62% owner of woHs-wxIK. Blanton is
former president of First National Bank.
WoHSs is 1 kw daytimer on 730 khz. WXiK
is on 96.1 mhz with 100 kw and antenna
286 feet above average terrain.

WDON(AM) Wheaton, Md. O Sold by
WDON Inc. to Maryland Lotus Corp. for
$700.000. Seller is subsidiary of Horizon
Communications Inc., owned by Gary G.
Marshall (48%), William Hildebrandt
(20%), Edward S. Magnus and First
Capital Corp. (16% each), who have no
other broadcast interests. Buyer is subsidi-
ary of Lotus Communications Corp.,
Hollywood-based group of five AM’s and
five FM’s. Howard A. Kalmenson is presi-
dent. WpON is 1 kw daytimer on 1540 khz.

0O Other approved station sales include:
WCNA(FM) Scottsboro, Ala.; KAGC(AM)
Bryan, Tex., and KSPO(AM) Spokane,
Wash. (see ‘‘For the Record.” page 70).

] I CABLE HEETEA

Cable system serving Macon, Miss. O
Sold by Bob Crespino to Heritage Com-



munications for about $900,000. Seller
has no other broadcast or cable inferests.
Buyer is Des Moines, lowa-basc MSO
that serves more than 200,000 subscribers
in 12 states. Jim Hoak is president. Macon
system serves 1,300 basic subscribers and
passes 1,500 homes. Broker: Daniels &
Associates Inc.

Pfister urges
togetherness
for public

broadca: ters

CPB president, in first speech,
calls for unity to cope with
funding, other problems

To hold their ground in the tough financial
times ahead, public broadcasters wi!' have
to pull together. Or so said Edwarc  fister,
in his first address as Corporation for
Public Broadcasting president last week.

“We must begin to speak with one
voice,’ Pfister said at a luncheon hosted
by noncommercial WXXI-FM-TV Rochester,
N.Y. ““We must convince everyone that we
are together in what we do, that we know
where we are going and that we are doing
what we do for the good of the American
people,”’ he said.

“Without such unity, I do think we are
in trouble. With such unity, allof ¢ goals
are possible, and no single threat or
challenge will stay us from providing those
services millions of our countrymen now
expect,” he said.

Pfister, noting the impending cuts in
federal funding to public broadcasting,
said public broadcasters could ‘‘no longer
afford the luxury of airing our ternal
differences in public, before the Congress

. and in the press. This year, and next
year ... are too critical, too vital, too cru-
cial for all of us,” he said.

Pfister noted that while CPB was cur-
rently operating under its largest budget
ever—$177 million—its federal appropria-
tion would drop dramatically over the next
several years. For 1983, he pointed out,
CPB is slated to receive $137 million,
while new legislation would authorize CPB
to receive at most $130 for each of fiscal
years 1984 through 1986.

But to retain even those lesser amounts,
Pfister said, public broadcasters would
“have to fight.”

““It is incumbent on all of us to assure
all Americans that their investment in
public broadcasting was and is a wise
one—that the dividends from that invest-
ment of billions of dollars in the 1960’s
and 1970’s will continue to grow, even in
the face of the economic realities of the
1980’s,” he said.

Also to cope with the cuts, public broad-
casters will have to ‘‘stand together,’
become ‘‘more inventive” in seeking
alternative sources of revenue, become
more aggressive in building and holding
audiences, ‘‘and learn to do it with less,”’
he said.

Ad experiment
OK’d for public
broadcasting

Special commission approves
use of 20 noncommercial outlets
to test effect of spots

Advertisers yearning to reach public
broadcasting’s relatively upscale audience
may have had a dream come true. At its
first meeting, the Temporary Commission
on Alternative Financing for Public
Telecommunications approved an 18-
month experiment authorizing public
broadcasters to carry advertising (BROAD-
CASTING. Oct. 5).

The commission was established by the
1981 Public Broadcasting Amendments
Act. Its primary role is to conduct a study,
which is to be completed by July 1, 1982,
investigating new ways for public stations
to raise money.

Under the legislation, the commission
was authorized, but not mandated, to set
up an experiment testing the feasibility of
permitting public stations to run advertis-
ing.

Under provisions of the law, the com-
mission will select up to 10 public radio
and 10 public television licenses to partici-
pate in the 18-month experiment, and the
test would have to begin before Jan. 1,
1982 and end before June 30, 1983.

Negotiations
Appraisals
Radio

T.V.
Newspapers
CATV

Financing

(703) 821-2552

Cecil L.
Richards,

inc.
media brokers

Suite 408, 7700 Leesburg Pike
Falls Church, Va. 22043
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The stations selected will be authorized
to run both institutional and product ads,
but can’t interrupt regular programing or
run more than two minutes of advertising
between programs. The legislation also
specifically prohibits public broadcasters
from running editorial, religious and polit-
ical ads.

The commission is being chaired by
FCC Commissioner James Quello. Other
members are Dale Hatfield, deputy assis-
tant secretary for communications and in-
formation for the National Telecom-
munications and Information Administra-
tion; Edward Pfister, Corporation for
Public Broadcasting president; Frank
Mankiewicz, National Public Radio presi-
dent; David Carley, National Association
for Public Television Stations president;
Representative Al Swift (D-Wash.),
House Telecommunications Subcommit-
tee member; Representative Tom Tauke
(R-Iowa), author of the amendment
authorizing the ad experiment and mem-
ber of the House Telecommunications
Subcommittee; Tom Cohen, minority
counsel for the Senate Commerce Com-
mittee, and Riley Temple, counsel to the
Senate Comrnunications Subcommittee.

At its meeting, the commission also ap-
pointed two more members: William
Kling, president of Minnesota Public
Radio, and Hartford Gunn, senior vice
president for noncommercial KCET(TV)
Los Angeles.

Although Temple and Cohen did not at-
tend the meeting, the other commission

"LORIDA

Class A-FM,
Medium Market
$2.1 million—terms

Fulltime AM,

Major Market
$1,310,000

(1% times gross revenue,
including real estate)

Fulltime AM/
Class C-FM
Major Market
Asking $7,000,000

A Confidential Service to
Owners & Qualified Buyers.




members unanimously gave their approval
to launching the ad test. Nonetheless,
none of the commission members seemed
particularly optimistic about the prospect
of advertising becoming a permanent
solution to federal funding cutbacks.

Tauke, for example, stressed that the in-
tent of the experiment was to test what
effects advertising has on noncommercial
programing and its audience; it’s not in-
tended to be a “‘panacea,’”’ he said.

Swift echoed Tauke, noting that he
thought permitting public broadcasters to
run ads would ‘‘be the beginning of the
end of noncommercial broadcasting.”’

According to Mankiewicz, public radio
station managers haven’t expressed a lot

of interest in the experiment because they
are concerned about the effect running ads
will have on subscriber revenues and
doubt they will be able to raise enough
revenue selling ads to make running them
worthwhile.

And Carley, while stressing that he
wanted to ‘‘keep noncommercial televi-
sion noncommercial,” said he thought
that in view of the impending cuts in
federal funds, ‘‘we need to seek other
sources of revenues.”’

At the meeting, the commission named
a task force charged with putting together
a plan specifying how the experiment will
be set up. Carley was named chairman of
the task force. Also appointed were Hat-

SEE THE
REEL EXCITEMENT
INNEW YORK.

It's new, it's from Ampex,
and it’s in the Basildon Room at AES.

AMPEX
TOOLS FOR TOMORROW
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field, Pfister, Mankiewicz, and Richard
Shiben, chief of the FCC’s Broadcast
Bureau, who will represent Quello.

The task force hopes to have a com-
pleted plan by Oct. 23, when the commis-
sion meets for the second time.

The commission also hopes to issue a
public notice soliciting public comments
on alternative forms.

Restructuring
costs RCA in
third quarter

Bradshaw’s review of operations,
along with other expenses account
for $109.3 miilion loss

RCA closed its third quarter with a loss of
$109.3 million on sales of $1.99 billion
(BROADCASTING, Oct. 12). A variety of fac-
tors contributed to the loss, with the most
dramatic evidently stemming from house-
cleaning by RCA’s new chairman,
Thornton Bradshaw, who took office July

“A comprehensive review of the com-
pany’s operations’’ had been conducted
during the quarter, Bradshaw said in mak-
ing the earnings announcement. As a
result of that review, RCA posted a $230-
million ‘‘provision for restructure of
operations and revaluation of assets.”” The
after-tax impact of establishing the
reserves to cover anticipated losses for that
restructuring and revaluation amourited to
$150 mitlion.

Partially offsetting that change was the
$18-million post-tax gain in the sale of the
CIT building in New York. (CIT is the fi-
nancial services subsidiary RCA acquired
in 1980.)

Involved in the restructuring will be the
write-down of NBC programs ‘‘that will
not be broadcast a second time’” to their
“‘net realizable value’’; revaluation of cer-
tain picture tube operations assets, and a
restructuring of Hertz truck rental and
leasing operations.

Discounting the nonrecurring items,
RCA’s earnings for the quarter took a
tumble as well—down to $22.6 million,
seven cents a common share, from the
year earlier’s $80.4 million, 84 cents per
share. Sales were virtually flat compared to
the year earlier, while RCA interest ex-
penses (exclusive of CIT) jumped from
$59.1 million to $104.1 million, and
operating income slid from $189.1 million
to $157.1 million.

NBC logged ‘‘substantially lower earn-
ings”’ as higher program costs offset sales
increases, and high short-term interest
rates hit both Hertz and CIT earnings. Ad-
ditionally, the airline industry’s ttroubles
cut into Hertz rentals.

Communications operations, including
satellite networking, posted earnings
gains, while Consumer Electronics was
the strongest third-quarter performer in
the company stable. (RCA said industry
sales of color sets were 7% above last year,
with videotape recorder sales ahead 83%).



CBS wins week ¢ 1e

First week of new season, while
beset with baseball and other
irregularities, is CBS, ABC,N °

CBS-TV demolished its competition dur-
ing the first week of the 1981-82 prime-
time season.

For the week ended Oct. 11
(unanimously called the season openef by
the three networks), CBS steamrolied to
victory, beating ABC-TV by more than
three ratings points and NBC-TV by more
than seven. CBS said it was the network’s
““biggest premiere-week victory since the
1973-74 season.”

“Premiere week’’ or not, the prime-
time competition was far from typical of
what’s in store for this season’s program-
ing.

Low-scoring baseball quarter-final play-
offs were telecast either by ABC or NBC
on six of the seven nights. Furthermore,
only one new entry debuted during the
week: CBS’s Mr Merlin which won its
Wednesday, 8-8:30 p.m., time period
against baseball and the first half-hour of
NBC’s Real People. A number of return-
ing shows had their season premieres but
many others are being staggered in during
weeks to come.

Nevertheless the first numbers of the
season gave CBS a healthy lead and put
NBC again in the underdog position.

Initial ratings for the week brought CBS
a 22.1 rating and 35 share to ABC’s
18.9/30 and NBC’s dismal 1 6/23.
Although not expected to alter the stand-
ings, ABC’s average likely will change
once some delayed ratings become availa-
ble. Due to a snafu between the networks
and the ratings service regarding schedul-
ing information, the numbers for ABC’s
Friday night baseball playoff (all of prime
time) and CBS’s 22 minute Sunday foot-
ball runover are not included in the over-
all scores. ABC estimated that it would
drop to an 18.4/29 once its Friday night
numbers come through.

During the week, CBS won four nights,
Wednesday, Thursday, Sunday and Friday,
the last with a 26.0/4.3, numbers that
couldn’t be matched by ABC baseball
even if that night’s playoff proved a
surprising draw. ABC took Monday, Tues-
day and Sunday, leaving NBC without a
win.

Night by night:

Monday turned up the closest three-net-
work competition as ABC’s That’s In-
credible and NFL Monday Night Football:
Atlanta vs. Philadelphia (21.9/33) beat
NBC’s season premiere of Little House on
the Prairie (20.4/31) and movie/series
pilot, Sidney Shorr (18.5/28), with an

Programing:

average of 19.1/29. CBS was a close third
with its Stuntmen: Raiders of the Lost
Ark special and movie, Miracle of Kathy
Miller (averaging an 18.7/28).

Tuesday also was ABC’s but by a wide
margin with hour season openers of Hap-
py Days (25.7/40), Three’s Company
(25.8/38) and Hart to Hart (23.2/37)
bringing an overall 24.9/38. A Return of
the Beverly Hillbillies movie earned CBS
a 17.6/27 with the remaining hour of
prime time an unrated sustaining news
special. Houston vs. Los Angeles baseball
gave NBC a meager 13.5/21.

Wednesday was a powerhouse night for
CBS with the debut of Mr. Merlin
(21.3/34), the season premiere of WKRP
in Cincinnati (21.7/33) and a highly suc-
cessful Kenny Rogers movie, Coward of
the County (31.2/48). That amounted to a
28.0/43 average. NBC went with Real Peo-
ple (which had returned to the schedule
with original shows the previous week),
reruns of Diff’rent Strokes and Facts of
Life and a Nichols & Dymes special for a
nightly score of 15.1/23. As baseball ro-
tated between NBC and ABC, Wednes-
day’s New York Yankees vs. Milwaukee
brought ABC the third-place 13.7/22.

Thursday was CBS’s with the season
opener of Magnum PI (20.0/34) coupled
with a high scoring Cagney and Lacey
(26.1/42) for an average of 24.1/40, ABC
earned a 15.6/25 with original episodes of
Mork & Mindy (premiering with an
18.0/31), Best of the West Bosom Buddies
and the season starts of Taxi (15.8/24)
and 20/20 (13.7/22). Philadelphia vs.
Montreal baseball meant a 13.5/22 for
NBC.

Friday brought another 43 share for
CBS, the same dominant share as on
Wednesday. The network averaged a 26
rating for an original episode of the In-
credible Hulk and the premieres of Dukes
of Hazzard (26.3/43) and Dallas
(31.9/52) — Dallas being the highest rated
show of the week. An original NBC Maga-

zine and the movie, Killer Fish, brought
NBC an 11.3/19, with ABC’s baseball
score unavailable for the New York vs.
Milwaukee game.

Saturday’s Love Boat and Fantasy Is-
land premieres on ABC-—Love Boat a
two-hour special —brought a 25.3/42and a
19.8/36 respectively for a strong 23.5/40
average. An original Walt Disney Presents
and the movie, Hero at Large, earned CBS
a 15.6/27 with Houston vs. Los Angeles
baseball and a Stockers special scoring a
11.7/20 for NBC.

Sunday, it was back to CBS for the win,
with the network’s regular prime-time
series delayed by a 22-minute football
runover. Together, first-run episodes of 60
Minutes, Archie Bunker’s Place, One Day
at a Time (premiering with a 22.3/33),
Alice, Jeffersons and Trapper John, M.D.
earned a 23.3/37. NBC had its own half
hour sports runover with baseball and a
football post-game show, followed by a
Here’s Boomer episode, an original CHiPs
and the opener of a two-part Bette Davis
made-for-TV movie, Family Reunion
(18.8/29), for a 17.4/28 nightly score. The
final game of the Milwaukee vs. New York
quarter-final contest gave ABC the highest
baseball rating of the week (16.8/27) but
that was pulled down by an ABC News
Closeup: Hooray for Hollywood (8.8/14)
for an overall 15.1/24.

In the program rankings, CBS had seven
of the top-10 shows and ABC three. In the
top-20, CBS had 13, ABC six and NBC
one. The 20 highest rated programs of the
week were CBS’s Dallas, Coward of the
County, Dukes of Hazzard and Cagney and
Lacey;, ABC’s Three’s Company, Happy
Days and Love Boat; CBS’s Trapper John
M.D., dJeffersons and 60 Minutes; ABC’s
NFL Monday Night Football and Hart to
Hart; CBS’s Alice, One Day at a Time;
WKRP in Cincinnati and Mr Merlin;
NBC’s Little House on the Prairie; CBS’s
Magnum PI and Archie Bunker’s Place,
and ABC’s Fantasy Island.

begins next year.

Rlay’ Bachd

Guessing game. MJI Broadcasting inc. offers new barter radio show, Rock Quiz, starting
in October. Sixty-second show is designed to run twice daily, five days pefr week, and
involves testing listeners on “rock savvy” and awarding prizes for cotrect responses.

UPI to Transtar. Satellite-delivered Transtar Network will use United Press international
as exclusive supplier of audio services whien it is' launched in November. Transtat
President Dwight Case called UP| audio and broadcast wire services “wholly compatible’
with his network, geared toward listeners in 25-34 age groug:

Extending themselves. Intending to further radio industry research, Arbitron will: fund test
of “feasibility of obtaining listener information from respondents for a period longer.than a
single week” Pretest for multiweek cume was requested by Radio Advisory Council and
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Armstrong, NRBA
give out radio
programing awards

The Armstrong Foundation and the Na-
tional Radio Broadcasters Association pre-
sented the 17th annual Armstrong Awards
for “‘excellence and originality in radio
programing’’ last Friday at Columbia
University in New York.

The awards, in honor of the late Edwin
Howard Armstrong, ‘‘the inventor of fre-
quency modulation,”’ were originally
designed to pay tribute to FM broad-
casters. In the past few years, though, AM

stations have been included in the pro-
gram.

Hosting the 1980 awards ceremony was
pioneer broadcaster John Cameron
Swayze. Apart from the six categories:
music, education, news documentary,
creative use of the medium, news and
community service, a special Armstrong
Award was presented posthumously to
Lowell Thomas and accepted by CBS
Radio anchor Douglas Edwards.

Also, representing a first for the
Armstrong Awards, was a live, 90-minute
broadcast of the evening’s event over Na-
tional Public Radio and produced by
WNYC-FM New York. The show was fed to
about 230 primarily FM stations
throughout the country.

TIO disputes evangelists audience claims

Report says several TV ministries
claim exaggerated viewer figures

In a new report by the Television Informa-
tion Office, ‘“The New Television Pressure
Groups: A Perspective on the Drive
Against Diversity,” evidence is cited that
several well known television ministries
have greatly exaggerated the size of their
viewing audiences (‘‘Closed Circuit,”’
Aug. 24).

The TIO study cites sociologist William
Martin who examined audience claims of
the electronic evangelists for an article that
appeared in Atlantic Monthly. Martin
noted, according to TIO, that Rex Hum-
bard’s publicity materials ‘‘once claimed
over 100 million [viewers}’ but now ‘‘ad-
mits to the more modest 1.4 million
viewers weekly.’

Electronic church minister James
Robison, said TIO, ‘‘concentrates his
publicity on potential figures of 50 million
to 60 million, while in actuality there are
about a million viewers.”’

Martin reported that Bert Clendennen
claimed his program reaches ‘“‘one out of
every two people on the face of the earth”

when in fact his program was not listed in
the top five TV ministries (in terms of au-
dience numbers) released by A.C. Nielsen
Co. for February and November 1980. The
ministry with the highest following, ac-
cording to Nielsen, is Oral Roberts with a
total audience of 2,351,000, followed by
Robert Schuller (2,130,000), Rex Hum-
bart (2,079,000), Jimmy Swaggart
(1,789,000) and Jerry Falwell {1,440,000)
(see chart below).

Martin also reported that while Falwell’s
audience totals more than 1.5 million per
week, it has been listed from anywhere
from six million to 30 million per week.

Martin also contended that Jim Bak-
ker’s claims to an audience of 20 million
were described as a ‘‘total fabrication’ by
his own associates in an article in the
Charlotte (N.C.) Observer.

Martin indicated that demographically,
the audience of the electronic church is
centered on rural areas in the South and
Midwest and are predominantly middle-
aged females of working-class or lower-
class backgrounds and ‘‘true believers,
mostly members of conservative Protes-
tant churches.”

Audience data on 10 syndicated television ministries

Rating % Change
(% of viewer in Total
households Households
in coverage Total Total since Febru-
Ministry Stations area) Audience Households ary, 1980
Oral Roberts 177 21 2,351,000 1,553,000 -216
Robert
Schuller 161 20 2,130,000 1,427,000 - 36
Rex Humbard 209 1.8 2,079,000 1,308,000 -210
Jimmy Swaggart 207 15 1,789,000 1,148,000 —-10.0
Jerry Falwell 244 1.35 1,440,000 986,000 - 23
Day of
Discovery 180 1.3 1,267,000 879,000 —-141
PTL Club 193 1.3 1,050,000 776,000 -119
700 Club 123 9 705,000 569,000 - 47
James
Robison 69 1.2 575,000 383,000 + 73
Ken
Copeland 69 7 381,000 277,000 —-14.4
Total 13,767,000 9,306,000
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Below is the list of the 1980 Armstrong
Awards recipients.

Music

WLIR-FM Garden City, N.Y. 0 Roadhouse Blues: A
Tribute to Jim Morrison, first place.

South Carolina Educational Radio Network Col-
umbia, S.C. O Marian McPartland’s Piano Jazz II,
Featuring Eubie Blake, second place.

CHFI-FM Toronto, Ont.0 The South from the Tapestry
series, honorable mention.

Education

CBC-AM Toronto, Ont. O Africa Week series, first
place.

National Public Radio Washington O Options in
‘Education: Race Against Time, second place.
WNYC(AM) New York O Danzig, honcrable mention.
WGBH-FM Boston O Harlem Stories, from the series,
First Person America: Voices from the 30’s, honorable
mention.

News Documentary

NBC News New York O Kent State from The Source
Report, first place.

National Public Radio Washington O Not So Placid:
The 1980 Winter Olympics, second place.
WOR(AM) New York [J The Blue Minority, honorable
mention.

WAHT(AM) Lebanon, Pa. O Sexual Shakedown, The
Sexual Harassment of Women, honorable mention.

Creative Use of the Medium

WITF-FM Hershey, Pa. O Virginia Woolf and Com-
pany, first place.

KUSC-FM University of Southern California, Los
Angeles O The Barber of Nuremburg Strikes Back,
second place.

WGBH-FM Boston O Roll of Thunder, Hear My Cry,
honorable mention.

Radio Arts Inc. New York O The Thirteen Clocks,
honorable mention.

News

KNX(AM) Los Angeles O Busing Ruling reports, first
place.

ABC Radio News New York O The Hostage Ameri-
cans, second place.

WBZ(AM) Boston 01 1980 Election Year, honorable
mention,

WMAQ(AM) Chicago O Chicago Firefighters Strike,
honorable mention.

Community Service

KTMC(AM) McAlester Okla. O Is There a Justice?,
first place.

KMOX(AM) St touis O Who Killed Marvalette
Russell?, second place.

WDBO-AM Oriando, Fla. O Fair Share or Fair Game,
honorable mention.

WBZ(AM) Boston O Auto Theft/Theft Patrol series,
honorable mention.

MCA’s new Florida
park equipped for
video production

When MCA opens its University City
Florida theme park in Orlando in 1984,
the stage, or stages, won’t only be set for
fun and games. Of four sound stages being
constructed at the site, whose total cost is
estimated by MCA at some $170 million,
two will be devoted to a theme park tour
that will be modeled on the original at
MCA’s Universal City in California. The
other two can be used for production pur-
poses, with one intended to have
videotape capability.

The company insists. that the production
studios are just a ‘‘small element” in the
overall scheme of the park, which will
have 18 ‘‘sets’’ in its movie-theme tour,
including 22 different animations.



[
Slice of American life
seen in hew series

Produced by Kelly Broadcastin
Multimedia and Frank Magid,
pilot draws enthusiastic
response, says syndicator

and will bridge gap between
network news and prime time

Undaunted by the FCC’s dereg tory
mood, backers of a proposed new strip
magazine series are optimistic abc  the
chances of success for a program they say
“‘brings out the positive features of
America and the American way of life.”

The pilot for American Pie, as the pro-
posed half-hour weekday show is being
called, is now being shown to prospective
buyers with a Sept. 13, 1982, start date in
mind. Sacramento-based Kelly Brothers
Television says it produced the pilot for
more than $1 million and has established
an annual budget of $10 million for the
200-episode first year.

Kelly owns 70% of the project. The unit
is the production and programing arm of
Kelly Broadcasting, owner of KCRA-TV
Sacramento and KcCPQ-Tv Tacoma, Wash.
Multimedia Program Productions owns
20% of the series. MPP is owned by
Multimedia Inc., owner of six TV, six AM,
six FM stations, 38 newspapers, and 67 ca-
ble TV systems and franchises. Frank N.
Magid Associates, a broadcast industry
research firm, owns the remaining  %.

“We don’t see the possible loss of the
prime-time access rule as an or ous
thing,” said Donald L. Dahlman, execu-
tive vice president, sales, for Multimedia
Programs. ‘‘First, we think the rule will
still be there. But even if it is repealed, our
research shows this is the kind of program
people want to watch, and we believe there
is a strong demar- for it.’

Dahlman desci  2s Kelly’s KCRA-TV as
“the grandfather " of successful magazine
shows, having produced eight consecutive
years of Weeknight, a half-hour me-
time access series offered unsuccessiully
for national syndication this fall. Accord-
ing to Dahiman, American Pie was pro-
moted as a spin-off of Weeknight by Frank
Magid after his research confirmed signifi-
cant public interest in such a program.

The series is seen as a natural bridge
between ‘‘the reality of network news and
the entertainment aspects of network
prime time” during the early evening,
Dahlman told BROADCASTING last week.

“Qur research shows that people are
eager to hear what’s right about America,”’
Dahlman continued, ‘‘and will respond
favorably to an emphasis on good news.”
He said the series would also include ele-
ments of humor, sympathy and practical
knowledge.

The series pilot, co-hosted by Squire
Fridell and JoAnn Pflug, includes seg-
ments on the world’s tallest roller coaster,
Today show weatherman Willard Scott, a
group of successful business executives
who took over a hotel in Tahiti, an §-year-
old who has his own ice cream business,

and a billionaire who refuses to give up
work. According to Jon Kelly, a one-third
owner of Kelly Broadcasting, ‘“American
Pie will portray slices of American life in
an upbeat, positive and affirmative man-
ner.”’

Kelly estimated his company plans to
shoot some 1,400 individual stories, using
a staff of 65-80 persons. The pilot was pro-
duced at the Osmond Entertainment
Center studios in Orem, Utah. Kelly noted
negotiations are under way with the Os-
mond Entertainment Co. as to whether its
studios will be used for future American
Pie productions. ‘‘The distance (from
Sacramento),’ he said, ‘‘is a factor of con-
cern ... Their studios are superb; their
cooperation excellent.”’

Kelly believes that KCRA-TV is the sec-
ond largest producer of original program-
ing among local stations, behind wCvB-TV
Boston. He said his station produces at
least 25 hours of local programing each
week.

Initial response to the American Pie
pilot has been enthusiastic, according to
Dahlman, whose Cincinnati-based firm is
syndicating the program. He said the first
big push for the series will begin in mid-
November, after October ratings for cur-
rent early-evening and fringe programing
are available.

Silverman strikes
deal with UA-MGM

He will head new production
arm with George Reeves

Now its’s Fred Silverman, independent
producer.

The former NBC president will be run-
ning a new independent production com-
pany for United Artists and its parent
MGM—a venture said to ‘‘embrace all
facets of the entertainment industry.”’

Silverman, ousted from NBC this sum-
mer in favor of Grant Tinker, called his
new association with UA and MGM, “‘the
fulfillment of my 22 years in the busi-
ness.’” His partner in the company is
George Reeves, a former senior vice presi-
dent at ABC whom Silverman had worked
with during his years at that network.

In an announcement last week from
UA, Silverman said he will be ‘“‘involved
in all of the broadening areas of entertain-
ment.”’ He added that he is “‘particularly
gratified in working with {UA Chairman
and Chief Executive Officer] David Begel-
man in the development and production
of feature films.”’

Begelman said that ‘“‘the prospect of
Fred being part of our theatrical filmmak-
ing, TV activities and new ventures in en-
tertainment brings satisfaction and delight
to all of us at the studio.’” He said Silver-
man ‘‘brings a guaranteed quotient of
creative dynamism.”

According to UA, Silverman will be an-
nouncing his staff and projects ‘‘shortly.”
He will maintain offices on both the West
and East Coasts. Other details were not
provided.
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ABC re ools
prime time

ABC-TV announced several changes in its
prime-time schedule last Monday (Oct.
12), including introduction of a new ter-
ror/suspense program on Friday nights.

ABC Entertainment President Anthony
D. Thomopoulos said, ‘‘The addition of
Darkroom [a series from Universal
Television to air between 9 and 10 p.m.
NYT beginning Nov. 27], along with the
accompanying scheduling moves ABC has
made, will serve to strengthen our fall
schedule. Darkroom will bring to televi-
sion a genre for which there is obviously a
growing appetite”’ The anthology series
will be introduced by a host to be an-
nounced shortly.

As a result of the series addition, ABC is
moving Maggie, the half-hour situation
comedy created by Erma Bombeck, from 9
p.m. Friday to 8 p.m. Saturday, beginning
Oct. 24. The 9:30 p.m. show on Friday,
Making a Living, a situation comedy
about waitresses working in a posh
restaurant, has been switched to 8:30 p.m.
Saturday, beginning Oct. 24. The two pro-
grams replace King’s Crossing during the
Saturday time period. ABC has delayed the
premiere of the drama about a New Eng-
land family and plans to reschedule it for a
midseason debut.

The network also announced premiere
dates for three other new series. Open All
Night will debut Friday, Nov. 27, at 8:30-9
p.m. NYT. The one-hour drama, Strike
Force, will premiere with a 90-minute
episode Friday, Nov. 13 (9:30-11 p.m.),
then switch to its regular time period
(10-11 p.m.) beginning Nov. 20. Code
Red, a one-hour series about firefighters,
joins the schedule Sunday, Nov. 1 at 7-8
p.m. ET.

Gearing up for a
software explosion

New York film seminar takes
look at what emerging media
will mean to creative community

““Channeling the Future: Cable and the
New TV provided the focus of a seminar
that drew the attention of the independent
production community in New York. Set
as part of the 19th New York Film
Festival, the session featured an opening
address by 20th Century-Fox Chairman
Alan J. Hirschfield and a discussion on ca-
ble by a panel composed of John Gober-
man, director of media development for
New York’s Lincoln Center; William
Baker, president of Group W’'s Television
Group; Sheila Mahoney, vice president,
director of franchising, Cablevision
Systems; former FCC Chairman Charles
Ferris, and Gloria Steinem, editor of Ms.
Magazine. The day-long program was
organized by The Film Society of Lincoln
Center and the telecommunications con-
sulting firm, New Medium.

“We are now entering an era of un-
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Going national. Nightly Business Report, local half-hour strip on noncommercial wrst(v)
Miami, has been reformatted and is to begin nationally on 126 public television stations
beginning today (Oct. 19). Co-anchors remain Linda O'Bryon and Del Frank, with Paul
Kangas's continuing stock market reports. Guest commentators have been added, with
economists already committed including Alfred Kahn, Arthur Laffer, Charles Schultze, Alan
Greenspan, Adam Smith and Dan Lundberg. Other PTV stations also will be contributing
reports. Series is underwritten with $150,000 grants from both W.R. Grace & Co. and Cities
Service Co. and supplemental funding from PTV stations. Nightly Business Report is
distributed by Interregional Program Service.

m|

HTN plus. Westinghouse Broadcasting's Home Theater Network plans Jan. 1 launch of
new HTN Plus pay service with four feature films daily and travel segments. New service,
running 12 hours daily (4 p.m.-4 a.m. NYT), seven days per week, will cost cable operators
$2.95 of suggested $6.95 subscriber rate. HTN says pricing structure atllows cable
operators to.sell service at cheaper price than competitors charge but still retain more
dollars. Veteran HTN service offers one movie and travel segment nightly and claims
140,000 subscribers.Cost to cable operator is $2 for suggested $3.95 retail. HTN and
upcoming HTN Plus offer only P- or PG-rated films.

m|

ARTS artists. Two performers who have established reputations in other media will be
goingon-cable via host spots on ARTS, ABC's cultural program package distributed by
Warner Amex Satellite Entertainment. The Waltons’Richard Thomas will host The
Performers World, week of overviews of performing arts, Nov. 9 through 15; film star Estelle
Parson hosts Of Plays and Playwrights, Nov. 30 through Dec. 6.

g
After midnight. “Surging advertisers and viewer interest” is leading USA Network to
expand its Friday-Saturday late-night rock music program Night Flight. To be added as
regular features on cable show are “Spotlight” segment, presenting music acts "“from ciubs
throughout the world”; “Live from the Lone Star” (New York country music saloon), and
“Woodstock Jazz Festival” USA says in first few months of series it has accepted $1 miliion
in advertiser bookings, and figure may double soon.

m|
Tapping daytime. King World Productions will distribute new short-form series, The Soap
Spot, featuring on-location visits with stars of daytime TV’'s most popular soap operas.
Series, produced by Creative Media Associates Inc., is designed for telecast on local
daytime news and talk shows and is targeted for estimated 50 million daytime drama
viewers.

m|

Sportin’ life. Madison Square Garden Cable Network announced tally of 125 live events it
will feed to its 41 New York area affiliates this season: 40 regular-season New York Ranger
home games, 40 of 41 regular-season N.Y. Knicks home games, six college basketball
cablecasts, National Horse Show, Westminster Dog Show, 20 boxing cards and assofted
other events. With exception of Knicks games, package is distributed nationally for cable
by USA Network. MSG aiso reported former New York Ranger Phil Esposito has joined
network as color commentator.

O
Coming and going. Battlestars, new half-hour daytime game show hosted by Alex Trebek
and featuring six celebrity guests, will premiere on NBC-TV Monday, Oct., 26 at 11:30 am.
New program will take slot held by Password Plus, which moves to noon slot held by Card
Sharks, which will have its last telecast Oct. 23.
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paralleled demand, equivalent to the
growth of both the film business in its
early years and the growth of television
combined,”’ Hirschfield told his audience.
What that software demand will mean for
the creative community, according to the
Fox chairman, is ‘‘an extraordinary oppor-
tunity in a marketplace that will be recep-
tive to new ideas, new formats, innovation
and youth.” And he added that ‘‘none of
these attributes, I am sorry to say, particu-
larly distinguishes either the motion pic-
ture or television businesses today.”’

To help meet the new media’s product
demand, Hirschfield told the assembled
producers that ‘“‘our own company will
soon embark on a production program en-
compassing movies for cable. We envision
a product that will cost between $2.5 and
$4.5 million per picture ... sequentially
marketed first on cable, second on net-
work, third in foreign theatrical and finally
syndicated in worldwide television. ... We
will innovate in method of production,
give unknowns an opportunity to write,
direct and act while we explore new
horizons in product content.”’ Hirschfield
looks on the project as not only ‘‘the foun-
dation for a major creative thrust by our
company,’ but to produce ‘“‘the Fondas
and Newmans, as well as the Spielbergs
and Lucases of the future.”’

Projections Hirschfield used to delinate
sources of future software demand in-
cluded 42 million pay cable homes by 1986
and 75 million pay units by 1990. For
1986, Fox expects 20 million home
cassette and disk units in the U.S.
marketplace, with an equal number
abroad. By 1990, Hirschfield envisions 100
million home units worldwide. Around
1985-86, he believes the cassette industry
will move to quarter-inch tape which
“‘alone could signal a revolution in the
home movie business, further increasing
VCR demand.”

By 1986, Hirschfield thinks cable
revenues will exceed $6 billion annually,
with $2 billion paid for software. At that
time, he thinks individual cassettes
‘‘could sell from 500,000 to a million
units, or, as is more likely, be rented
several million times per program.”’

Cable will “‘provide an opportunity for
discrete programing never seen before,” as
“‘we will no longer be captive to the tastes
of only the core TV audience nor subser-
vient to the censorship imposed upon us
by major sponsors in traditional response
to the dictates of the latest McCarthyites
now called the Coalition For Better Televi-
sion. Nor will we have to make films that
appeal primarily to the 14-t0-29-year-old
audience so critical today to a motion pic-
ture’s success.”” At the same time,
Hirschfield indicated, he thinks movies
“‘will continue to be the dominant force in
pay television.”

The future isn’t totally rosy. Hirschfield
decried ‘‘dominance by a few companies”’
in cable that ‘‘has prevented us from
achieving fair prices for our product and is
currently stifling new programing oppor-
tunities.”” He called for ‘‘a more
enlightened attitude . .. on the part of ca-
ble distributors and system owners result-






Compressed stories,
balanced reporting
called problems

for TV journalism

ABC energy correspondent
questions wisdom of 50-50
treatment of some issues

TV’s journalistic efficiency is hobbled by
too little time to present the news and too
much obsession with balanced reporting,
according to Roger Peterson, ABC’s
energy correspondent.

Speaking last Tuesday (Oct. 13) at a
luncheon meeting of the Media Institute
in Washington, he decried the need, for
example, to condense four or five hours of
a Capitol Hill hearing into 60 or 90 sec-
onds of air time. Compounding the com-
pression problem, Peterson added, is the
requirement for a fair and balanced pre-
sentation while keeping the news interest-
ing. On his own beat, he said, it was much
easier to capture attention to energy hap-
penings when the consumer was in gas
lines and first felt the dramatic increase in
energy costs.

As for balance, Peterson questioned the
“‘so~hyper’” obsession for 50-50 treatment
when perhaps 80-20 treatment would be
more in order.

The ABC newsman expressed disap-
pointment that the movement for hour-
long network news shows had been put on
hold (BROADCASTING, Oct. 12). He said a
60-minute newscast would be ideal, but
unlikely, given the reluctance of affiliates
to relinquish lucrative local times. Accor-
dingly, expanded TV news coverage might
well take the form of additional shows like
ABC’s Nightline, which, Peterson ob-
served, affords reporters a chance to pre-
pare a four-to-nine-minute segment and
“really get into the story instead of high-
lighting just one aspect of it.”

Peterson said that big business has
become more responsive to reporters’
questions, a contrast to times past when a
query would evoke a response that the
company would ‘‘get back with an answer
a week from Tuesday.”’

Peterson had good and bad news about
the public’s acceptance of TV news. He
said that an ABC poll, to be released last
Wednesday (Oct. 14) on the network’s
Viewpoint, showed that viewers, by a
three-to-one margin, approved of televi-
sion’s handling of the news (see box
above). However, he added, two-thirds of
those polled believe the government
should censor the news when national
security is involved. Peterson worried
about such restrictions in times other than
war, terming it ‘‘erosion of freedom of the

Journalismy

of error was plus or minus 4%.

People’s viewpoint. By 3-to-1 margin, Americans approve of way network TV covers
news, according to ABC News telephone survey conducted Oct. 1-5. About two-thirds
(65%) said they felt network news should give full coverage of disturbing events such as
attempted assassination of President Reagan even though it might fead to similar
violence; 32% disagreed. (Poll was conducted before assassination of Egyptian President
Anwar el-Sadat.) Over half (55%) felt TV coverage of Reagan shooting was sensa-
tionalized; 42% did not. Almost three-fourths (72%) said overall TV coverage of Reagan ad-
ministration was balanced; 17% thought it was too favorable, 9% too unfavorable. By 58%
to 40%, respondents said TV does good job of covering all sides of controversial issues, but
more than two-thirds (69% vs. 28%) thought federal government shoul!d be allowed to cen-
sor news stories in advance of broadcast if it feels national security might be endangered.
Poll was taken in preparation for next edition of ABC-TV's Viewpoints, quarterly series of
anlaysis and criticism of TV news, which will be broadcast live from Southern Methodist
University in Dallas on Oct. 14 (11:30 p.m. to 12:30 a.m. NYT). ABC News said poll's margin

press.”’

Leonard J. Theberge, president of the
Media Institute, reminded the audience
that such restrictions have become a par-
ticular problem in Third World countries
where the feeling is that the media must
be controlled. “‘This is too serious a prob-
lem,” he added, ‘‘to be left to individual
institutions [to combat].”’

The Media Institute, with the co-spon-
sorship of the American Bar Association’s
Section of International Law and George-
town University’s International Law In-
stitute, has scheduled a workshop on
issues in international information. It will
be held Nov. 13 in Washington at the
Department of State and the Watergate
hotel.

Workshop panelists will include Assis-
tant Secretary of State Elliott Abrams:
Narinder Aggarawala, UN development

program; Ronald W. Brown, counsel, ITT
Under Secretary of State James Buckley;
Corydon Dunham, executive vice presi-
dent and general counsel, NBC; John
Eger, vice president, strategic and interna-
tional development, CBS; Roland Homet,
International Communications Agency;
Leonard Marks, Cohn & Marks; J. Donald
McNamara, president, Interpublic Group
of Companies; Philip Power, president,
Suburban Communications Corp.; Ford
Rowan, counsel, Sanford, Adams, Mc-
Cullough & Beard; Frank Shakespeare,
president, RKO General, Curtis White,
Hayes & White, and Bernard Wunder,
director of the National Telecommunica-
tions and Information Agency.

Further information and registration are
available from the Media Institute, 3017
M Street, N.W., Washington 20007, (202)
298-7512.

Broadcasting and business learn to coexis

Animosity not as great as
believed, study says, with
business leaders finding
themselves generally treated
fairly in interviews

The resulis of a study conducted for
Brouillard Communications, New York,
indicate that the publicized antagonism
between broadcast news organizations and
business ‘‘may be more myth than
reality.”’

The study shows that corporations are
turning increasingly to radio and television
news interviews to enunciate corporate
policy and that corporation spokespersons
say they are treated ‘‘fairly”’ in almost all
interviews.

Brouillard, a J. Walter Thompson Co.
division that offers advertising, public
relations and other communications ser-
vices, engaged Richard Manville Research
Inc., New York, to appraise the experience
major corporations have had with the
electronic news media and their attitudes
toward those experiences. Completed

Broadcasting Oct 19 1981
66

responses to a five-page questionnaire
were received from 395 executives for a
35% response rate.

The results revealed that 245, or 62% of
the respondents, said that one or more
senior executives in their company had
participated in a broadcast interview in the
past 18 months and in almost all cases,
respondents said their representatives had
been treated ‘‘fairly’” during those inter-
views.

In instances in which respondents said
their executives had not been treated fairly
in every interview, they gave four reasons:
the interviewer was unprepared (32%),
misinformed (25%), biased (23%), or the
interview was poorly edited (23%).

Of the 150 respondents who said their
company had not participated in a broad-
cast news interview during the past 18
months, the reasons cited most often were
“‘no opportunity’” (55%), ‘‘executives
only appear when issue/news events make
an appearance advisable’” (30%) and
“time constraints” (14%).

Other major findings of the survey were:



Cameras in courtroom:
new study by RTND/

The Radio-Television News Directors As-
sociation has prepared a two-part report on
cameras in the courtroom designed as
resource material for those working to
open state and federal courts to broadcast
coverage. The report, ‘‘News Media
Coverage of Judicial Proceedings with
Cameras and Microphones: a Survey of
the States,”” is the culmination of many
years of RTNDA involvement in the
issue.

The report is based in part on reports by
a number of news directors who were
asked to update the situation in areas they
cover. Their accounts were consolidated by
a Vydec data processor in the office of
Pierson, Ball & Dowd, Washington,
RTNDA’s counsel.

Part I describes the situation in each of
the 50 states and the District of Columbia
as to whether and to what degree coverage
rights have been accorded to broadcasters
and press photographers.

Part II shows by categories the types of
restrictions imposed on broadcast and
photographic coverage. For instance, of
the 34 states permitting coverage of ap-
pellate and/or trial courts, 20 are operating
under permanent rules and 17, experi-
mental. (There is some overlap between
the categories.)

It also shows that all 34 states of those
permitting coverage require the court’s
consent. as an absolute precondition for
coverage, while six require the party’s con-
sent as an absolute precondition and five,
as a ‘‘limited”’ condition. But 28 states do
not require any consent of the party.

RTNDA says a major aim of the project
is to provide support for those who advo-
cate sound-and-picture coverage of the
judicial system.

N R R SRS RN
Rosenfield sets challenge
for broadcasters: full

First Amendment freedom

CBS-TV President James H. Rosenfield
has urged broadcasters to seize the day of
deregulatory opportunity, declaring that
““never has there been a better time and
climate for us broadcasters to claim our
First Amendment birthright.”

Addressing the Massachusetts  -oad-
casters Association in Danvers, Kosen-
field applauded FCC Chairman Mark S.
Fowler’s marketplace approach to regula-
tion (BROADCASTING, Sept. 28) ¢ | ex-
horted broadcasters to act on the chair-
man’s lead.

Rosenfield asked if ‘‘now, when for the
first time in history, the FCC is ready to
join broadcasters in their fight for
freedom, are you ready to fight hard
enough to do all you can to make the
repeal of the fairness doctrine and Section
315 a reality?

“‘Are you ready to enlist colleagues from
other news media in what most ¢ ainly
will be their fight, too, for First # end-
ment freedom in the new electronic age?”’

Broadcasting Oct 19 1981
67



For the Recordy"

As compiled by BROADCASTING Oct. 5
through Oct. 9 and based on filings,
authorizations and other FCC actions.

Abbreviations: AFC— Antenna For Communications.
ALJ— Administrative Law Judge. alt.—alternate.
ann.—announced. ant.—antenna. aur.—aural. aux.—
auxiliary. CH-critical hours. CP-construction per-
mit. D—day. DA —directional antenna. Doc. — Docket.
ERP—effective radiated power. HAAT —height of an-
tenna above average terrain. khz-—kilohertz. kw—
kilowatts. m—meters. MEQOV —maximum expected
operation value. mhz—megahertz. mod.—modifica-
tion. N—night. PSA—presunrise service authority.
RCL —remote control location. S-A —Scientific Atlan-
ta. SH-specified hours. SL--studio location. TL—
transmitter location. trans.—transmitter. TPO —
transmitter power output. U—unlimited hours. vis, —
visual. w—watts. *—noncommercial.

New Stations

AM applications

® Glencoe, Minn.—McLeod County Broadcasting
Co. seeks 880 khz, 500 w-D. Address: 1205 Royal Oaks
Road, St. Cloud, Minn. 56301. Estimated construction
costs: $52.500; first-quarter operating cost: $31,200:

first-year revenue: $180,000. Principals: Mary H.
Montgomery and brothers Terrence P and John V.
Montgomery (10% each). Mary is St. Cloud, Minn.,
teacher. Montgomery brothers each own 50% of
WYRQ(FM) Little Falls, Minn. Also, Terrence owns
WQPM-AM-FM Princeton, Minn. Filed Sept. 28.

m Stables, Minn.—Stables Broadcasting Inc. seeks
1430 khz, | kw-D. Address: 1012 Cloguet Avenue,
Cloquet, Minn. 55720. Estimated construction costs:
$74.,000; first-year operating cost: $29,000; first-year
revenue: $150,000. Principals: Sherryl E. Stramer, Neil
J. Nemmers and Perry W. Kugler (one-third each).
Stramer is broadcast accountant. Nemmers is Cloquet,
Minn., real estate agent. Kugler is station manager at
KDJS(AM) Willmar, Minn. They own 80% of KDJS.
Filed Oct. 2.

8 Pahrump, Nev.—Pahrump Broadcasting Corp. seeks
670 khz, 5 kw-D, 1 w-N. Address: PO. Box 357,
Pahrump, Nev., 89041, Estimated construction costs:
$119.000; first-year operating cost: $68,500; first-year
revenue: $172,400. Principals: James B. Hinckle and
William E. Griffin (50% each). Hinkle is Mercury,
Nev., engineer. Griffin owns Pahrump, Nev., heavy
duty repair business. They have no other broadcast in-
terests. Filed Oct. 1.

B Del Rio, Tex.—Grande Broadcasting Inc. seeks 830
khz, 1 kw-D. Address: 129 Joe Rice Drive, Del Rio
78840. Estimated construction costs: $77,000; first-
quarter operating cost: $15,500; first-year revenue:
$200,000. Format: Contemporary/popular. Principals:
Melchor Rodriguez, Frank Mendoza, Xavier A. Mar-
tinez, Alfredo Gutierrez Jr., Jerry M. Rodriguez and
Manuel A. Martinez Jr. (16.67% each). Gutierrez and
Manuel Martinez are physicians. Mendoza owns two

Services

DOWNTOWN COPY CENTER
FCC Commercial Contractor
AM-FM-TV & NRBA lists —tarift

updates-search services-mailing
lists, C.B.. Amateur, etc
1114 21st St., N.W,,
Wash,, D.C. 20037 202 452-1422

AERONAUTICAL CONSULTANTS
Tower Location/Height Studies
FAA Negotiations
JOHN CHEVALIER, JR.

AVIATION SYSTEMS

ASSOCIATES, INC.
1650 So Pacific Coast Hwy
Redondo Beach. CA 90277

(213) 316-5281

dataworldi:

AMeFMo TV
Transtators/Low Power TV
Allocation Studies/Directories
1302 18th St, N.W,, Suite 502
Washington, D.C. 20036
(202) 296-4790

SOUTHERN

BROADCAST SERVICES
COMPLETE TURNKEY SYSTEMS
STUDIOS, TRANSMITTERS,
TOWERS. ANTENNAS
Full Rigging & Erection Services
Custom Electronics Design & Instaliation
PO. Box 740, Alabaster, Al. 35007
(205) 663-3709

On-Spec Engineering, Inc.

Speciatizing in Radio Broadcast facilities /production
studio maintenance. Studios transmitters/DAs Na
lionwide service

6597 Sweet Fern
Columbia, MD 21045
(301) 992-0108
Stuart R. Jagoda-Pres.

System w suniwear
for

TRS 80—~Mcd Il
Logs —Billings —Accounts Receivables
plus much more
RADIO COMPUTERIZED
PROGRAM SYSTEM
PO. Box 1277, Tacoma, WA. 98401
Phone: 206—927-1360
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McDonalds restaurants. Xavier owns advertising agen-
cy. Melchor Rodriguez is former sales representative
and Jerry Rodriguez is former announcer/news direc-
tor at KDLK(AM) Del Rio, Tex. None have other
broadcast interests. Filed Sept. 28.

® Afton, Wyo.—Star Valley Broadcasting Co. seeks
1210 khz, S kw-D, 250 w-N. Address: 466 West 2nd
North, Logan, Utah 84321. Estimated construction
costs: $78,000; first-year operating cost: $36,000; first-
year revenue: $60,000. Format: CW/MOR/ Aduit Con-
temporary. Principals: Glacus G. Merrill (50.6%), wife,
Marie B. (32%), daughter, Darla Merrill Clark (16%)
and two others at less than 1% each. Glacus Merrill
owns Logan, Utah, cattle ranch and with family holds
CP for new AM at Tremonton, Utah. Filed Oct. 1.

FM applications

® Marshall, Ark.—Zero Broadcasting Inc. seeks 104.3
mhz, 100 kw, HAAT: 817 ft. Address: Route 3, Box 51,
Marshall 72650. Estimated construction costs: $107,-
500; first-quarter operating cost: $24,000; first-year
revenue: $125,000. Format: CW 60%. Principals: Coy
L. Horton and wife, Carolyn S. (50% each). Coy is
woodworking consultant. Wife is office manager at
Marshall lumber company. Neither have other broad-
cast interests. Filed Sept. 29.

® Los Osos-Baywood, Calif. —MTF Enterprises seeks
101.3 mhz, 3.6 kw, HAAT: 1450 ft. Address: 1965 8th
Street, No. 4, Los Osos 93402. Estimated construction
costs: $102,300; first-quarter operating cost: $37,000;
first-quarter revenue: $20,000. Principals: Margrethe T.
Friedman (70%) and husband, Thomas B. (30%).
Margrethe is Los Osos nurse. Thomas Friedman is
satellite systems engineer. They have no other broad-
cast interests. Filed Sept. 29.

® Idaho Falls, Idaho—Eagle Rock Broadcasting Inc.
seeks 103.3 mhz, 100 kw, HAAT: 1487 ft. Address: P.
O. Box 1815, Idaho Falls 83401. Estimated construc-
tion costs: $10,700; first-quarter operating cost: $60,-
000; first-year revenue: $290,000. Principals: John W.
Bauchman (50%), M. Jay Sorensen, Steven J. Winston
and Richard Wickham (16.77% each). Bauchman owns
Idaho Falls equipment leasing firm. Sorensen is music
director at KID (AM)-KQPI(FM) Idaho Falls. Winston
is research engineer at Idaho Falls energy consulting
company. Wickham owns car stereo business. None
have other broadcast interests. Filed Oct. 6.

® Bicknell, Ind.—Jon Walsh & Associates seeks 92.1
mhz, 1 kw, HAAT: 480 ft. Address: PO. Box 100, Cor-
ydon, Ind. 47112. Estimated construction costs: $63,-
000 first-quarter operating cost: $29,400; first-year
revenue: $125,000. Format: Pop/Country. Principals:
John D. Walsh, Dennis R. Hill and John W. Smith Sr.
(one-third each). Walsh and Hill each own 50% of
WIDW(AM) Corydon, Ind. Smith is Jeffersonville,
Ind., consulting engineer. Filed Oct. 1.

® Rothschild, Wis.—Richard L. Van Zandt Jr. seeks
107.9 mhz, 100 kw, HAAT: 616.7 ft. Address: 809
Arthur Street, Menasha, Wis. 54952. Estimated con-
struction costs: $128,500; first-quarter operating cost:
$152,500; first-year revenue: $100,000. Format: Chris-
tian 80%. Principal is chief engineer and morning an-
nouncer at WEMI(AM) Menasha, Wis., and has no
other broadcast interests. Filed Oct. 5.

AM action

® Lafayette, La.—Jackson & Chaisson Broadcasting
System Inc. granted 770 khz, 1 kw-U. Address: 123
Michael Alien Blvd., Lafayette 70501. Estimated con-
struction costs: $148,482: first-year operating cost:
$204,400; revenue: $315,000. Format: Black. Prin-
cipals: Joshua Jackson (51%) and J. Russell Chaisson
(49%). Jackson is Lafayette booking agent. Chaisson is
associated with Northwestern Mutual Life Insurance,
Lafayette. They have no other broadcast interests. Ac-
tion Oct. 1.

FM action

® Humble, Tex.-—Something Better Educational
Foundation granted 88.1 mhz, 100 kw, HAAT: 823 ft.
Address: Box 187 Humble, 77338, Estimated construc-
tion cost: $517,400; first quarter operating cost: $45,-
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336; revenue: $490,000. Format: Educational. Prin-
cipal: Nonprofit educational corporation. Robert
Gonzalez is president. Action Sept. 25.

Ownership Changes

Applications

8 WRFD(AM) Columbus-Worthington, Ghio (880
khz, 5 kw-D)—Seeks assignment of license from
Buckeye Media Inc. to Salem Media of Ohio Inc. for
$1.8 million (BROADCASTING, Oct. 12). Seller is
subsidiary of Ohio Farm Bureau Federation, nonprofit
group of more than 90,000 Ohio farmers. Michael D.
Mahaffey is general manager. It has no other broadcast
interests. Buyer: Stuart W. Eperson (100%), who owns
WKBA(AM) Vinton, Va., KAKC(AM) Tulsa, Okla.;
50% of KCFO(FM) Tulsa; 50% of WNYM(AM) New
York (formerly WEVD) and 47% of WEZE(AM)
Boston. Filed Oct. 1.

m WICW(AM)-WQUT(FM) Johnson City, Tenn.
(AM: 910 khz, 5 kw-D, 1 kw-N; FM: 101.5 mhz, 100
kw, ant. 1,500 ft.) —Seeks transfer of control of Tri-
Cities Broadcasting Inc. from James C. Wilson (100%
before; none after) to Bloomington Broadcasting Corp.
(none before; 100% after). Consideration: $3.4 million
(BROADCASTING, Oct. 12). Seller is owned by
James C. Wilson who has no other broadcast interests.
Buyer is group of 30 stockholders who own
WGOW(AM)-WSKZ(FM) Chattanooga, Tenn., and
WIBC(AM)-WBNQ(FM) Bloomington, Ind. Timothy
R. Ives is president and 12.19% owner. Filed Sept. 29.

m KUTA(AM) Blanding, Utah (790 khz, 1 kw-D)—
Seeks assignment of license from Blue Mountain
Broadcasting to Smith Media Corp. for $192,500
(BROADCASTING, Oct. 5). Seller: George Walton
(51%), Earl Stevens and Edward Boyle (24% each)
who have no other broadcast interests. Buyer: Shelby
and Harrison Smith, brothers, and family. They are
Shreveport, La., businessmen and have no other
broadcast interests. Filed Oct. 5.

Actions

® WCNA(FM) Scottsboro, Ala. (98.3 mhz, 1.5 kw,
ant. 400 ft.)—Granted assignment of license from
Mello- Sound Broadcasting Inc. to KEA Radio Inc. for
$275,000. Selier: Ralph M. Sheppard (80%) and wife,
Mary A. (20%) who have no other broadcast interests.
Buyer: Ronald H. Livengood (40%), Olive E. Sisk and
wife, Ivous T. (25% each) and Julia Diane Livengood
(10%), Ronald Livengood is general manager and 40%
owner of WKEA(AM) Scottsboro, Ala., and bought,
subject to FCC approval, one-third of WYPR(AM)
Danville, Va. (BROADCASTING, Aug. 17). Sisks
own WFTO(AM)-WFTA (FM) Fulton, Miss., 90% of
WEPA (AM), 100% of WEXA(FM). both Eupora,
Miss., WKNG(AM) Tallaposa, Ga., 80% of
WPYK(AM) Dora, Ala., and 50% of WKEA(AM)
Scottsboro. Action Sept. 28.

® WDON(AM) Wheaton, Md. (1540 khz, 1 kw-D)—
Granted assignment of license from WDON Inc. to
Maryland Lotus Corp. for $700,000. Seller is subsidiary
of Horizon Communications Inc., which is owned by
Gary G. Marshall (48%), William Hildebrandt (20%),
Edard S. Magnus and First Capital Corp. (16% each),
who have no other broadcast interests. Buyer is sub-
sidiary of Lotus Communications Corp., which is
licensee of KWKW(AM) Pasadena, Calif., and
KFSD(FM) San Diego, Calif.; and through subsidi-
aries, KENO-AM-FM Las Vegas; KTKT(AM)-
KLPX(FM) Tucson, Ariz.; KONE(AM)-KOZZ(FM)
Reno, Nev.; KOXR(AM) Oxnard, Calif.; KVAR(FM)
San Antonio, Tex.; Howard A. Kalmenson is president
of parent, Lotus Communications Corp. Action Sept.
24,

m WBZ-FM Boston (106.7 mhz, 18 kw, ant. 760 ft.) —
Granted assignment of license from Westinghouse
Broadcasting Inc. to Greater Boston Radio Inc. for
$5,000,000. Seller: New York-based subsidiary of
publicly owned Westinghouse Electric Corp., owns
seven AM’s, six FM’s and six TV’s. FCC granted ap-
proval for its acquisition of KOSI-FM Denver for $7.5
miilion (BROADCASTING, May 11). Daniel Ritchie
is president. Buyer is East Brunswick, N.J.-based group
of six AM’s, seven FM’s. It has sold, subject to FCC
approval, WTCR (AM) Kenova and WHEZ(FM) Hun-
tington, both West Virginia, for $2.5 million (BROAD-
CASTING, Aug. 10). Joseph L. Rosenmiller is chair-
man. Peter A. Bordes is president. They own 80% of
weekly East Brunswick (N.J.) Sentinel-Spokesman.
Granted Sept. 25.

B WOHS(AM)-WXIK{(FM) Shelby, N.C. (AM: 730
khz, 1 kw-D; FM: 96.1 mhz, 100 kw, ant. 286 ft.) —
Granted transfer of controt of Western Carolina Radio
Corp. from Estate of Holt and Elsie G. McPherson
(100% before; none after) to Shelby Radio Corp (none
before; 100% after) consideration: $865,000. Prin-
cipals: Seller holds 90.2% of stock and has no other
broadcast interests. Buyer is principally owned by Paul
B. Porter, Harold R. Watson and George Blanton Jr.
Porter is Shelby businessman. Watson is general man-
ager and 1.62% owner of WOHS. Blanton is former
president of First National Bank, Shelby. Porter and
Blanton have no other broadcast interests. Action Oct.
5.

8 KAGC(AM) Bryan, Tex. (1510 khz, 500 w-D)—
Granted assignment of license from Brazos Media Inc.
to The First One Broadcast Group Inc. for $374,000.
Seller: Tomn E. Spellman and wife, E. Jean, and A. Boyd
Kelley and wife, Joan (25% each). Tom Spellman owns
51% of CP for new AM at Winters, Tex.: 33.5% of ap-
plicant for new AM at Plano. Boyd Kelley owns 51% of
KDWT(AM) Stamford, Tex., and 30% of KKDA-AM-
FM Grand Prairie, Tex. They are also principals in new
applicant for new FM at Bryan, Tex., and permittee for
new AM at Conroe, Tex. Buyer: John C. Culpepper Jr.
(51%), Barry Turner and Michael A. Conner (24.5%
each). Culpepper is Bryan, Tex. real estate developer.
Turner is general manager and Connor is sales man-
ager both at KAGC. Turner is also principal in applica-
tion for new FM-at Bryan with sellers. Action Sept. 29.

m KSPO(AM) Spokane, Wash. (1230 khz, 1 kw-D,
250 w-N)—Granted transfer of control of Radio
Spokane Inc. from Wishard A. Brown and Justus J.
Craemer and others (100% before; none after) to
World Pacific Radio Inc. (none before, 100% after),
consideration: $400,000. Principals: Seller is owned by
Justus J. Craemer and Wishard A. Brown. Brown owns
KFTY(TV) Santa Rosa, Calif. Rest have no other
broadcast interests. Buyers are Jason Jennings and E
Van Dorn Moller (50% each). Jennings is Belvedere-
Tiburon, Calif., broadcast consultant. Van Dorn
Moller is president of KKCC-AM-FM Clinton, Okla.
Action Sept. 30.

Facilities Changes

AM applications

m WPIP(AM) Pompano Beach, Fla.—Seeks CP to
change from DA-2 to DA-D. Ann. Oct. 9.

8 WEAT(AM) West Palm Beach, Fla.—Seeks CP to
increase power to 50 kw-D, 5 kw-N; and change TL.
Ann. Oct. 6.

m KSRA(AM) Salmon, Idaho—Seeks CP to change
TL and change SL and add RC at same location as SL.
Ann. Oct. 9.

B WTSF(TV) Ashland, Ky —Seeks MP
(BPCT-790118LC) to increase transmitter output
power; change type trans.; change ant.; and increase
tower height to 509 ft. AGL. Ann. Oct. 9.

® WCSP(AM) Port Gibson, Miss.—Seeks CP to in-
crease power to | kw. Ann. Oct. 6.

u WBCI(AM) Williamsburg, Va.—Seeks CP to
change frequency to 640 khz; increase D power to 500
w; and add 500 w-N. Ann. Oct. 6.

FM applications

m WKXN(FM) Greenville, Ala.—Seeks CP to in-
crease HAAT to 296 ft. (H&V) and change TPO. Ann.
Oct 6.

m KKCS-FM Colorado Springs, Colo.—Seeks CP to
change TL; change type trans., change type ant.
(H&V); increase ERP to 100 kw (H&V); change
HAAT to 391 ft. (H&V) and change TPO. Ann. Oct. 6.

m WAKH(FM) McComb, Miss.—Seeks modification
of CP (BPH-810512AC, as mod.) to change TL;
change ERP to 100 kw (H&V); change HAAT 490 ft.
(H&V); change type trans. and make changes in ant.
sys. Ann. Oct. 6.

® *WGUC(FM) Cincinnati, Ohio~Seeks modifica-
tion of CP (BPED-791227BD. as mod.) to change type
ant.; increase ERP to 15 kw (H&V); increase HAAT to
883 ft. (H&V) and change TPO. Ann. Oct. 6.

8 WDBN(FM) Medina, Ohio—Seeks modification of
CP (BPH-790725AG) to make changes in ant, sys.;
change TL; change type ant.; decrease ERP to 37.2 kw
(H&V); increase HAAT to 811.4 ft. (H&V) and
change TPO. Ann. Oct. 6.
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m KXBQ(FM) Ontario, Ore.—Seeks CP to change
TL; decrease HAAT to 253 (t. (H&V) and change
TPO. Ann. Oct. 6.

B KYOC(FM) Yoakim, Tex.—Seeks modification of
CP (BPH-790209AC) to change TL and change TPO.
Ann. Oct. 6.

m KCGL{(FM) Centerville, Utah—Seeks CP to cor-
rect TL; change ERP t0 200 w (H&V); increase HAAT
to 961 ft. (H&V): change type trans. and change TPO.
Ann. Oct. 6.

TV applications

m KECC-TV El Centro, Calif. —Seeks authority to
operate trans. by RC from SL at KECC-TV El Centro,
Calif. Ann. Oct. 6.

m KECC-TV El Centro, Calif. —Seeks CP to change
ERP to 316 kw vis., 31.6 kw aur; change trans.; and
make changes to ant. sys. Ann. Oct. 6.

8 WFLD-TV Chicago—Seeks MP (BPCT-4711) to
change ERP to 5000 kw vis., 500 kw aur.; and change
trans. Ann. Oct. 6.

B *WCNV(TV) Covington, Ky.—Seeks authority to
change trans. location and operate by RC. Ann. Oct. 6.

® WBFF(TV) Baltimore —Seeks CP to change ERP to
5000 kw vis., 500 kw aur.; change trans; and make
changes to ant. sys. Ann. Oct. 6.

® KCEN-TV Temple, Tex.—Seeks authority to oper-
ate trans. by RC from SL at one mile south of Eddy,
Tex., on [-35. Ann. Oct. 6.

B WBNB-TV Charlotte Amalie, V.I.—Seecks MP
(BPCT-810102KE) to change ERP to 113.76 kw vis.,
11.1 kw aur.; and change trans. Ann. Oct. 6.

AM actions

8 KHEE(AM) Hayden, Colo.—Granted modification
of CP to change SL and RC; and change TL. Action
Sept. 29.

m KIOA(AM) Des Moines, lowa—Granted CP to in-
crease D power to 50 kw -LS: redescribe TL; and make
changes in ant. sys. Action June 25.

8 WMTR(AM) Morristown, N.J.—Granted CP o
change hours of operation to U by adding 1 kw-N: in-
stall DA-2, and make changes in ant. sys. Action Sept.
24.

s WALL(AM) Middletown, N.Y.—Granted CP to
change ant. sys.; increase ant. height. Action Sept. 29.

a8 WIAB(AM) Mt Juliet, Tenn.—Granted modifica-
tion of CP (BP-790827Al) to change TL. Action Sept.
29.

FM actions

® *WESU(FM) Middletown, Conn.—Granted CP to
make changes in ant. sys.; change type ant. (H&V);
decrease ERP to 151.1 kw; increase HAAT to 38 ft.
and change TPO. Action Oct. 1.

m KLZR(FM) Lawrence, Kan.—Granted CP to make
changes in ant. sys. (for aux. purposes only). Action
Sept. 28.

m *WBOR (FM) Brunswick, Me.—Granted CP to in-
crease ERP to 300 w; change HAAT to 166 ft.; change
TL: and make changes in ant. sys. Action Oct. 1.

8 WIQB(FM) Ann Arbor, Mich.—Granted CP to
change TL; respecify SL and RC; increase HAAT to
500 ft. and make changes in ant. sys. Action Sept. 24.

® *WEHB(FM) Grand Rapids, Mich.—Granted CP
to change TL; increase ERP to 900 w; decrease HAAT
to 129.3 ft. (H&V); and make changes in ant, sys. Ac-
tion Sept. 15.

8 KWTO-FM Springfield, Mo.—Granted CP to
change TL; change type trans.; change type ant.
(H&V); increase HAAT to 510 ft. (H&V) and change
TPO. Action Oct. 1.

@ KIVE(FM) Glendive, Mont.—Granted CP to
change TL/LS/RC; change ERP to 90 kw (H); change
HAAT to 493 ft. (H); and make changes in ant. sys.
Action Sept. 22.

8 *WGFR(FM) Glens Falls, N.Y.—Granted CP to
change frequency to 92.1 mhz; increase ERPto 150 w;
change HAAT to minus 140 ft. Action Sept. 15.

® WDLC-FM Port Jervis, N.Y.—Granted CP to in-
stall temporary aux. ant, on main tower to be operated
with ERP of 0.655 kw (H&V); change HAAT to 300 ft.
(H) & change TPO (for aux. purposes only). Action
Sept. 25.



8 *WFDD-FM Winston-Salem, N.C.—Granted CP
for chgs. in ant. sys.; change type trans.; change type
ant. (H&V); incredase ERP to 100 kw (H&V); increase
Il-IAAT to 425 ft. (H&V) and change TPO. Action Sept.
5.

¥ WSWR(FM) Shelby, Ohio—Dismissed application
for modification of CP (BPH-790117AH, a~ ~od.) to
locate SL and RC at 47 East Main Street, Sh.  +, Ohio.
Action Feb. 10.

B WAIM-FM Anderson, S.C.—Granted CP to install
aux. ant. on main tower, to be operated with ERP of 60
kw (H&V); change HAAT to 473 ft, (H&V) and
change TPO for aux. purposes only. Action Sept. 28.

® WKTM(FM) North Charleston, S.C.—Granted
modification of CP (BPH-800501 AE) to make changes
in dnt. sys.; change TL; increase ERP to 100 kw
(H&V); decrease HAAT to 547 ft. (H&V) and change
TPO. Action Sept. 25.

® KRCS(FM) Sturgis, S.D.—Granted CP to make
changes in ant. sys.; change type trans.; change type
ant.; increase HAAT to 492 ft. (H&V) and change
TPO. Action Sept. 22.

B *WMBW(FM) Chattanocoga, Tenn.—Granted CP
to make changes in ant. sys.; change type trans.;
change type ant.; increase HAAT to 1423 ft. (H&V),
and change TPO. Action Sept. 18.

B KGNC-FM Amarillo, Tex.—Granted 7™ to in-
crease ERP to 100 kw (H&V); decrease HA. 01282
ft.; change type trans. and change TPO. Acuon Sept.
24.

® KASE(FM) Austin, Tex.—Granted CP to change
TL; incredse ERP to 100 kw (H&V); change HAAT to
1190 fi. (H&V); change type transmitter and make
changes in ant. sys. Action Sept. 15.

B KTXQ-FM Fort Worth, Tex. —Granted CP to install
aux. ant. at different location; change SL and NO. 1
RC; change ERP to 7.96 kw (H&V); change HAAT-to
472 ft. (H&V) and change TPO. Action. Sept. 16.

® KONA-FM Kennewick, Wash.—Granted CP to in-
stail auz. ant. on main tower; to be operated with ERP
of 10kw (H&V); change HAAT to 1031 ft. (H&V) and
change TPO. Action Sept. 16.

® WKEE-FM Huntington, W. Va.—Grante  Ptoin-
stall aux. ant. on main tower; to be operated with ERP
of 27 kw (H); change HA AT to 347 ft. (H) and change
TPO (for aux. purposes only). Action Sept. 16.

® *WORT(FM) Madison, Wis.—Granted CP to
change frequency to 89.9 mhz; and increase ERP to
1.982 kw (H&V). Action Sept. 15.

a8 WMIL-FM Waukesha, Wis.—Granted CP to
change TL and SL; make changes in ant. sys.; change
type trans.; change type ant.; increase ERP to 20 kw
(H&V); increase HAAT to 500 ft. (H&V) and change
TPO. Action Sept. 22.

in Contest

Designated for hearing

@ Tucson, Ariz. new TV (ch. 40)—Valle Verde
Broadcasting Corp., J. P Communications Inc., Focus
Broadcasting of Tucson Inc., Sunwest Broadcasting
Inc., and National Group Telecommunications of Tuc-

son Inc.: to determine if Focus, Sunwest, and National
are financially qualified; which of proposals would,
comparatively, best serve public interest; which of ap-
plications should be granted (BC Doc. Nos.
81-658-662. Action Sept. 14.

® Glenwood Springs, Calif. new TV (ch. 3) —Western
Slope Communications Ltd., and High Country Televi-
sion Inc.: to determine if Western Slope is financially
qualified; ghether High Country’s application is con-
sistent with Sections 73.636(a) (1) and 73.636(a) (2) of
rules with respect to regional concentration of control;
which of proposals would, comparatively, better serve
public interest; and which applications to grant (BC
Doc. 81-665-666). Action Sept. 18.

8 Madison, Fla. new FM (104.9 mhz)—Madison
Commiunications Corp. and Billy G. Walker: to deter-
mine which of proposals would, comparatively, best
serve public-interest and which of applications to grant.
(BC Doc. 81-673-674). Action Sept. 22.

® Nevada, Mo. new FM (97.7 mhz}—Kesler Broad-
casting Co. and Nevada Broadcasting Corp.: to deter-
mine whether there is a reasonable possibility that
tower height and locations proposed by Kesler would
constitute hazard to air navigation: which of proposals
would, comparatively, best serve public interest and
which of applications to grant (BD Doc. 81-671-672).
Action Sept. 22,

FCC decisions

B FCC proposed $6,000 fine against Desert Empire
Television Corp., licensee of station KMIR-TV Palm
Springs, Ca., for ex parte contacts with Commissioners
during restricted adjudicative proceeding involving sta-
tion. Contacts, made by letter, were by John Conte,
president of Desert Empire, and his wife, Mrs. Sirpuhe
Philibousian Conte, an officer, director and
stockholder of corporation. Letters were sent to former
Chairman Charles D. Ferris and former Commissioner
Robert E. Lee while they were in office and to Speaker
Thomas P. O’Neill, Jr., of House of Representatives,
requesting him to discuss proceeding with Ferris. Pro-
ceeding involved Desert Empire’s request for waiver of
rules which would have given it special protection by
forbidding cable systems in its service area to carry
NBC programing broadcast by KNBC, Los Angeles.
Action Sept. 22.

8 FCC denied applications by Hubbard Broadcasting
Inc. for review of Broadcast Bureau’s denial of its re-
quest seeking Class I-A operation for KOB(AM) Albu-
quergue, N.M. On March 1, 1981, Hubbard asked FCC
to amend rules to reflect Class 1-A assignment on 770
khz in Albuguerque and co-channel Class II-A assign-
ment in New York City. It simultaneously filed applica-
tion for KOB to operate as Class I-A station on 770
khz. The Commission said it agreed with Bureau dis-
missal of rulemaking and that Bureau Chief acted with-
in his authority in doing so. Action Sept. 30.

B FCC reduced fine against Smith Broadcasting Inc.
from $500 to $200 for airing lottery information by its
stations WIXK-AM-FM New Richmond, Wis. In
seeking review, Smith did not deny that its announce-
ments on July 18 and 19, 1980, promoted lottery, but
contended that Broadcast Bureau failed to consider
nature of contest involved, which Smith claimed was
charity promotion for local Chamber of Commerce.
FCC pointed out that only exemptions from prohibi-
tion on broadcasting lottery information are announce-
ments of state-sponsored lottery and non-profit fishing

Summary of Broadcasting

FCC tabulations as of Aug. 31, 1981

CP's CP's
On air on Total not Total
Licensed STA air on air on air authorized™*

Commercial AM 4617 3 0 4,620 130 4,750
Commercial FM 3,328 2 0 3,330 185 3,515
Educational FM 1,110 0 0 1,110 65 1175
Total Radio 9.055 5 0 9,060 380 9,440
Commercial TV

VHE 521 1 0 522 6 528

UHF 244 0 0 244 112 356
Educational TV

VHF 103 1 3 108 8 113

UHF 156 2 4 162 17 179
Total TV 1,024 4 7 1,036 141 1776
FM Translators 401 0 0 401 210 611
TV Translators

2,655 0 0 2,855 182 2,837
VHF 1,470 0 0 1,470 428 1,898

*Special temporary authorization

**Includes off-air licenses
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contests. Since River Falls Chamber of Commerce
received part of proceeds from promotion, all elements
of lottery, including consideration, were present. Com-
mission said that in view of circumstances in this case
reduction of fine to $200 is warranted. Action Sept. 30.

® FCC eiiminated requirement for TV stations to file
form 301 A for authorization to operate by remote con-
trol. With advanced remote control technology now
available, FCC added, present application and
authorizatton requirements for TV remote control
operation served no useful regulatory purpose, but im-
posed unnecessary work on both licensees and FCC
staff. Amendments become effective Oct. 22, 1981.
Action Oct. 1.

# FCC exempted Christian Broadcasting Network
from restrictions imposed on networks with respect to
syndication, financial interest and prime time access
rules. FCC said network restrictions could so limit
CBN’s activities as to prevent its development as alter-
native program source. Therefore, it waived network
definition to ailow CBN to provide up to 30 hours of
programing to affiliates without being considered net-
work. This limit is well below current level provided by
three major networks. By waiving rules, FCC said, it
would maintain originally desired growth of additional
sources of programing pending full review of current
network regulatory practices. Action Oct. 1.

B FCC advised stations KMPH(TV) Visalia, Calif.,
and KXKS{AM)-KKJY (FM) Albuquerque, N.M., 1o
reevaluate their sources and techniques for recruiting
Hispanic employees and has imposed periodic EEO
progress reports on them. FCC said both licensees
should reevaluate their recruitment sources and tech-
niques to ensure that they produce enough qualified
Hispanic applicants as jobs become available. Largest
minority in both service areas is Hispanic. It directed
KMPH to submit detailed employment and recruit-
ment reports by Sept. 1, 1982, and with its next license
renewal application. KXKS-KKJY was directed to sub-
mit similar reports by Aug. 1, 1982, and with its next
renewal application. Action Oct. 1.

B FCC denied Nuance Corp. review of previous deci-
sion granting application of Midcom Corp. for new FM
at Columbia, S.C. Competing applications of Nuance
and Midcom were designated for hearing in Sept., 1978.
In initial decision released in May, 1980, presiding ALJ
determined Midcom was more qualified. Judge found
Midcom deserved overwheiming preference under
media diversification criterion, which outweighed
demerit against Midcom based on conduct ol one of its
former principals and slight preference to Nuance
based on its management integration proposal. Upon
appeal of decision by Nuance, Review Board affirmed
judge’s conclusions. Action Oct. 1.

Allocations

Petitions

# Bozeman, Mont.—In response to petition by Gar-
ryowen Corp.: proposed assigning UHF ch. 22 to Boze-
man, Mont., as its second commercial TV; comments
due Dec. 4, reply comments Dec. 24 (BC Doc.
81-701). Action Sept. 28. :

m Wishek, N.D.—In reésponse to petition by Wishek
Broadcasting Inc.: proposed assigning 100.3 mhz to
Wishek as its first FM; comments due Dec. 4, reply
comments Dec. 24 (BC Doc. 81-702). Action Sept. 28.

® Lufkin, Tex.—In response to petition by Jalene
Manske: proposed assigning 107.3 mhz to Lufkin as its
third FM; comments due Dec. 4, reply comments Dec.
24 (BC Doc. 81-700). Action Sept. 28.

Assignments

® Coeur D’Alene, Idaho—Assigned 102.3 mhz to
Couer D’luene as its second FM; effective Nov. 24 (BC
Doc. 80-50). Action Sept. 18.

@ Brownsville, Edinburg, Harlingen, Raymondville,
and Rio Grande City, all Texas—Denied petition by
Rio Grande Vailey Catholic Communications Inc., pro-
posing assignment of 88.1 mhz to Harlingen (BC Doc.
81-252). Action Sept. 28.

& Christiansted and Frederiksted, both Vermont—
Assigned 95.1 mhz and 100.3 mhz to Christiansted:
effective Dec. 4 (BC Doc. 81-284). Action Sept. 28.

B Deer Park, Wash.—Assigned 107.1 mhz to Deer

Park as its first FM; effective Dec. 4 (BC Doc. 81-281).
Action Sept. 28.



Translators

VHF Applications

B Dove Creek, Colo.—Montezuma-Dolores Rec.
Dist.. seeks CP for new VHF translator on ch. 10 to
rebroadcast signal of KICT-TV Grand Junction, Colo.
(240 ft., 10 w). Ann. Oct. 6.

® Sernorth Fork, Idaho—North Fork TV Associates
seeks CP for new VHF translator on ch. 4 to rebroad-
cast signal of KPAX(TV) Butte, Mont. (20 ft., 10 w).
Ann. Oct. 6.

B Princeton and Virginia Valley region, both
Oregon—Princeton Comm. TV seeks CP for new VHF
translator on ch. 13 to rebroadcast signal of
KTVT(TV) Nampa, Idaho (20 ft., 1 w). Ann. Oct. 6.

UHF Applications

® Northome, Minn.—County of Koochiching seeks
CP for new UHF translator on ch. 59 to rebroadcast sig-
nal of KBJR(TV) Duluth, Minn. (1822 ft., 100 w).
Ann. Oct. 6.

B Birchdale, Loman, Black River, and rural areas, all
Minnesota—County of Koochiching seeks CP for new
UHF translator on ch. 60 to rebroadcast signal of
KBJR(TV) Duluth, Minn. (1428 ft., 100 w). Ann. Oct.
6.

® Fergus Falls, Minn.—Hubbard Broadcasting Inc.
seeks CP for new UHF translator on ch. 67 to rebroad-
cast signal of KTSP(TV) St. Paul, Minn. (299 ft., 100
w). Ann. Oct. 6.

® Vero Beach, Fla.—Scripps-Howard Broadcasting Co.
seeks CP for new UHF translator on ch. 64 to rebroad-
cast signal of WPTV(TV) Palm Beach, Fla. (156 ft.,
100 w). Ann. Oct. 6.

VHF Actions

B Manhatten, Nev.—County of Nye granted‘CP for
new VHF translator on ch. 10 to rebroadcast signal of
KTVN(TV) Reno (40 ft., 10 w). Action Aug. 3.

NOW!
CONTINENTAL'’S

50 KW FM

High performance. Offers you
high fidelity, dynamic balance, good
stereo separation, extremely low noise
and distortion; excellent frequency
stability. Easy instaliation. Low power
consumption. Proven exciter. Avail-
able with fully automatic exciter and
combiner control.

Write for brochure on 817R-1
Continental Electronics Mtg. Co.
Box 270879

Dallas, Texas 75227

® Manhatten, Nev.—County of Nye granted CP for
new VHF translator on ch. 6 to rebroadcast signal of
KOLO(TV) Reno (40 ft., 10 w). Action Aug. 3.

® Hazen, N.D.—City of Hazen granted CP for new
VHF translator on ch. 1] to rebroadcast signal of
KFME(TV) Bismarck, N.D. (25ft., 1 w). Action Aug.
19.

UHF Actions

B Dennis, Mass.—Bogner Broadcast Equipment
Corp. granted CP for new UHF translator on ch. 67 to
rebroadcast signal of WQTV(TV) Boston (250 ft., 100
w). Action Aug. 3.

& Camp Verde, Tex.— Via Cable Inc. granted CP for
new UHF translator on ch. 55 to rebroadcast signal of
KMOL(TV) San Antonio, Tex. (180 ft., 20 w). Action
Aug. 3.

® Camp Verde, Tex.—Via Cable Inc. granted CP for
new UHF translator on ch. 57 to rebroadcast signal of
KENS(TV) San Antonio, Tex. (180 ft., 20 w). Action
Aug. 3.

B L} Paso Gas Co., Tex.—El Paso Natural Gas Co.
granted CP for new UHF translator on ch. 64 to
rebroadcast signal of KOAT(TV) Albuquerque, N.M.
(40 ft. 1 w). Actior Aug. 3.

®m El Paso Gas Co., Tex.—Ei{ Paso Natural Gas Co.
granted CP for new UHF translator to rebroadcast sig-
nal of KGGM(TV) Albuquerque, N.M. (40 ft., 1 w).
Action Aug. 3.

® Phoenix, Ariz.—Community Television Network
Inc. granted CP for new UHF translator on ch. 61 to
rebroadcast signal of KSTS(TV) San Jose, Calif. (361
ft., 100 w). Action Aug. 7.

® Porterville, Calif. —International Panorama TV Inc.
granted CP for new UHF translator on ch. 57 to
rebroadcast signal of KTBN(TV) Fontana, Calif. (40
ft., 100 w). Action Aug. 10.

® Bozeman, Mont.—Harriscope Broadcasting Corp.
granted CP for new VHF translator on ch. 9 to rebroad-
cast signal KULR-TV Billings, Mont. (25 ft., 100 w).

®m Roswell, N.M.—Ray Moran granted CP for new
VHF translator on ch. 13 to rebroadcast signal of
KOAT-TV Albuquerque, N.M. (249 f1., 10 w). Action
Aug. 10.

® Hornell, N.Y.—WENY Inc. granted CP for new
VHF translator on ch. 6 to rebroadcast WENY (TV)
Elmira, N.Y. (100 ft., 1 w). Action Aug. 10.

® Cooper Landing, Ark.—Cooper Landing Lions
Club granted CP for new VHF translator to rebroadcast
signal of KUAC-TV Fairbanks; KYUK-TV Bethel;
KTOO-TV Juneau, KAKM-TV, KIMO-TV, KTVA-TV
and KENI-TV, all Anchorage, Alaska (46 [t., 10 w).
Action Aug. 3.

w Burley, Repert area, Idaho—Futura Communica-
tions Inc. granted CP for new UHF translator on ch. 63
to rebroadcast signal of KPVI(TV) Pocatello, Idaho
(35 ft., 100 w). Action Aug. 3.

® Iron Mountain, Mich.—U.P. TV Systems Inc.
granted CP for new UHF transiator on ch. 47 to
rebroadcast signal of KTBN-TV Los Angeles (210 ft.,
100 w). Action Aug. 3.

B Bemidji, Minn.—Headwaters TV Transtator Corp.
granted CP for new UHF translator on ch. 72 to
rebroadcast signal of KDLH(TV) Duluth, Minn. (285
ft.) Action Aug. 3.

® Hollis, Okla.—Southwest TV Translator System
granted CP for new UHF translator on ch. 53 to
rebroadcast signal of KWET(TV) Cheyenne, Okla.
(280 ft., 20 w). Action Aug. 3.

& Terrebonne, Ore.—Ochoco Telecasters Inc. granted
CP for new UHF translator on ch. 57 to rebroadcast sig-
nal of KPVI(TV) Portland, Ore. (20 t., 20 w). Action
Aug. 3.

B Knoxville, Tenn.—Titilola Payne granted CP for
new UHF translator on ch. 43 to rebroadcast signal of
WRBV(TV) Vineland, N.J. (274 ft., 100 w). Action
Aug. 3.

® Goodlett, Tex.—Copper Breaks TV Transiator
System granted CP for new UHF translator on ch. 61 to
rebroadcast signal of KWET(TV) Cheyenne, Okla.
(258 ft., 20 w). Action Aug. 3.

B Blanding and Monticello, Utah—San Juan county
granted CP for new UHF translator on ch. 38 to
rebroadcast signal of KBYU(TV) Provo, Utah (70 ft.,
100 w). Action Aug. 3.
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® Orangeville, Utah—Emery county granted CP for
new UHF translator on ch. 57 to rebroadcast signal of
KSTU(TV) Salt Lake City (30 ft., 100 w). Action Aug.
3.

m Richland, Wash.—Full Gospel Mens Fellowship
rebroadcast signal of WJAN(TV) Canton, Ohio via
Satcom F1 (K530), transponder 2. (150 ft., 100 w). Ac-
tion Aug. 10.

Earth Stations

Actions

m Tele-Media Co. for Jasper, Fla. (E3339) and

Madison, Fla. (E3341).

8 Twin Cities Cable Television for Batesburg, S.C.
(E3363).

® Marco Communications Inc. for Houston (E3372,
E3373).

8 Continental Cablevision for New Hampshire Inc.
for Portsmouth, N.H. (E3385).

8 [ouisville Communications Co. for Louisville, Ga.
(E3503).

®m Hess Broadcasting Corp. for Loxley, Ala. (E3504).

® R. V. Cable-Vision Inc. for Harrodsburg, Ky.
(E3505) and Lawrenceburg, Ky. (E3506).

®m Southeastern Cable TV Inc. for Darien, Ga.
(E3507).

m Base Cablevision Inc. for Blytheville, Ark. (E3511).
®m Reed’s Cable TV for Wellsborp, Pa. (E3512).

m Keystone Communicable Inc. for Gettysburg, Pa.
(E3512).

Call Letters
Applications
Call Sought by
New FM'’s
KBNR Educom International Inc, Brownsville, Tex.
KSBJ Something Better Educational Foundation
Inc,, Humble, Tex.
Existing AM’s
KDNC KCRE Crescent City, Calif.
KMGX KXRX San Jose, Calif.
WJYI WCOB Marietta, Ga.
WWLS WNAD Norman, Okla.
KTXC KPAC Port Arthur, Tex.
Existing FM’s
KPRN KANG Angwin, Calif.
KAPYV KAVR-FM Apple Valley, Calif
KGBS KFKZ Greeley, Coio.
WLCY WQLS Cleveland, Tenn.
Applications
~n neght s
New AM
WAJUN Cheatham Broadcasting Corp., Ashland,
Tenn.
New FM’s
KQST American Aircasting Corp., Sedona, Ariz,
KZMO-FM Town and Country Communications Inc.,
California, Ma.
KCTM Hispanic Media Enterprises Inc., Rio Grande
City, Tex.
Existing AM’s
KAUL KDXE North Little Rick, Ariz
WEAW WPRZ Evanston, IIl.
WMLX WUBE Cincinnati, Ohio
WLFF WCAY Cayce, SC
Existing FM’s
WKEA-FM WCNA-FM Scottsboro, Ala.
WOFF WEBI Camilla, Ga.
WCJC WORX-FM Madison, Ind.
KWNG KCUE-FM Red Wing, Minn.
WYFL WXNC Henderson, N.C.
WUBE WUBE-FM Cincinnati, Ohio
WWNW WKPS New Wiimington, Pa



Classified Advertising

See last page of Classified Section for rates,
closing dates, box numbers and other details.

RADIO

HELP WANTED MANAGEMENT

Station Manager with proven sales and administra-
tive ability for growing South Texas station. E.O.E. Box
K-52.

General Manager Needed by Northern California
group. Take charge individual needed to add spark to
successful  small-medium market AM-FM. Person
must be results oriented, organized, professional, ar-
ticulate, “small town” oriented and willing and able to
work 75 hour weeks when necessary. Compensation
tied to operating profit. Box K-136. EOE/MF

Excellent Sales Manager with longevity in prior
jobs documented with proven success sought for top
shelf No. 1 FM rock station. Must carry heavy list and
understand bottom line. This is a permanent oppor-
tunity that wilt pay the price for a true professional. Al
candidates will be thoroughly checked. Number one
salesperson that is now highest biller at their station
okay. Compensation package proves we want a win-
ner. Letter and resume Box K-118.

General Manager with strong sales and coliection
background, for the dominant AM station in central
New York. Bachelors degree and good sales track
record required. Complete knowledge of co-op, agen-
cy and direct sales and heavy collections emphasis a
must. Chance to grow with rapidly rising national
communications firm. Send resume and salary history
to Box K-108. Equal Opportunity/Affirmative Action
Employer.

Sales oriented General Manager needed to direct
medium market, Oklahoma AM-FM. Great staff and
great product needs proven GM to motivate and lead.
Must be knowledgable in sales, production & pro-
gramming with good references. Send complete
resume to Bob Brewer, P.O. Box 756, Okmulgee,
Oklahoma, 74447, phone 918-756-1800.

Sales Manager (who wants to be Generat Manager).
Midwest. Small/medium market. Big signals. Group.
You must be highly motivated. E.O.E. M/F. Resume to
Box K-161.

Sales Manager for Mid-Atiantic FM under GM.
Beautiful small market location. New format and
strong promotional support provided. Wide-open
situation with outstanding earnings potential. ideal for
aggressive sales manager or top-billing account ex-
ecutive. A fantastic opportunity. Resume and
references to Box K-159,

Sales manager wanwed for medium-market station,
excellent opportunity for individual to lead/direct
sales staff, package promotions, work directly with all
dept. heads. Active list available. Saiary + Comm. +
Override 201 —0RR-1530. Larry Conti.

HELP WANTED SALES

Dynamic Salespeople Wanted! Syracuse’s fastest
growing station needs experienced, big producers to
join WOLF! If you can really sell and want a golden op-
portunity to join one of the fastest growing groups in
the country, reply immediately with resume and salary
requirements to: Manager Box 1490, Syracuse, N.Y.
13201 EOE.

Are you interested in an outstanding career oppor-
tunity? Recently acquired New England powerhouse
FM with 1 KW AM looking to build strong sales team.
Southern New Hampshire and Northeast Massachu-
setts provide tremendous growth potential. Your sales
experience could put you on the ground floor. Send
resume and income requirements to Scott Norton,
“The Wave” and WHAV AM, Box 590, Haverhill, Mas-
sachusetts 01830 E.O.E.

No. 1 Growth area in the country, No. 1 AM station,
No. 1 FM station—If you're a No. 1 Account Executive
who wants the best opportunity in SW. Florida, send
your resume with references to: Mr. Rory Mack, WINK
Radio, P.0V Rnv 331, Fort Myers, Florida 33902,

Sales Manager Needed for top 40 market—
agressive, experienced, team oriented. Rush resume.
EOE Box K-132.

We're looking for two more! The last time we ran an
ad wg hired the two people we were looking for—but
business is great and we must have two more profes-
sional, aggressive sales people. We are one of the top
bilting small market stations in the country, but we
know we can get even bigger. You've got to be good.
CRMC's preferred. Full info to: Don Oberbillig, Local
Sales Manager WSDR Radio P.O. Box 399 Sterling, IL
61081 M/F EOE.

We are expanding. 5 kw AM and 50 kw FM Ohio sta-
tion is in need of a quality salesperson to add to our
current sales staff. If you're experienced in radio sales
and interested in a growth opportunity, act now. Send
letter outlining earnings expectations and resume,
with references to Box K-163 E.O.E. M/F.

Need strong, experienced drive announcer with
enough maturity to handie some accounts. New smali
group owner. Southern Oregon coast. Resume to Box
K-157.

Sales—Experienced radio sales person, sales
manager, oriented for small market—heavily popul-
ated area. Need consistent worker or one who has
direction, positive, enthusiastic, motivation, consistent
planner, call 703—221-1124.

Attention Account Execs stay where you are and
earn 50% commission! Help market America’s fastest
growing radio/TV voice-over recording studio. Great
Productions, San Francisco. Call John Mack Glanagan
collect 415—992-9070.

HELP WANTED ANNOUNCERS

Announcer with pleasant, authoritative delivery for
middle-music Texas Gulf Coast network station. E.O.E.
Box K-53.

Experienced Announcer for adult contemporary
and/or easy listening station in south Fiorida. EO.E.
Reply Box K-100.

General Electric’s WGFM is iooking for an ali night
show host for this uptempo adult contemporary sta-
tion. We are located in the capital district of New York
State. All applicants must have a minimum of three
years on-air experience. An Equal Opportunity
Employer. Send tapes and resume to: Paul Cassidy,
WGFM Radio, 1400 Balltown Road, Schenectady,
New York 12309.

Experienced Sports Director — Announcer needed
for successful AM-FM operation. You must live and
breathe sports. Tapes and resumes to KLMR Post Of-
fice Box 890 | =mar CMN R1NKZ

Experienced morning personality wanted for top-
rated station in southeast market. E.O.E/MF. Send
resume to Box K-169.

Heart of the Sunbelt. Beautiful music station needs
good voice with abitity to sell a commercial. Produc-
ing quality commercials ranks first in importance.
Send tape and resume to Manager, WLIN, Box 12247,
Jackson, Miss. 38211.

Chief Engineer for Ciass 4 AM and Class C auto-
mated FM. Digital background and automation ex-
perience prefered. Top company offering fringe
benefits. Write Bob Ordonez, Manager, KCBN/KRNO,
P.O. Box 10630, Reno, Nevada 89510 or call 702—
826-1355. EOE.

State Of The Art Ability required to maintain newly
built FM. Seeking engineer who demands the best sig-
nal in town from his equipment and gets it. This young
growing AOR broadcasting group has plenty of oppor-
tunity for the engineer who can follow through quickly
on ali projects. Reply to: Box K-146.

Chief Engineer wanted for top rated FM, suburban
N.Y.C. station. Only a pro (5 yrs exp.) need apply. No
head cases, must be able to communicate with top
flite staff and be a “can-do" person. Excellent new
equipment and opportunity for the right 1st class
operator. Send resume, references and salary require-
ments to Box K-143, EO.E.

Hands-on engineer with automation experience
needed for group of radio stations in Georgia. Board
experience preferred. Good pay and fringe benefits.
Send resume to Box K-107. EO.E.

Broadcast Engineer—Production and Maintenance
FCC 1st or 2nd, experience and good references re-
quired Send resume to: Mr. Fred Rathert, C.E, WCAO/
WXYV Radio, 8001 Park Heights Avenue, Baltimore,
Maryland 21208, EQE.

Chief engineer Class IV AM in Rio Grande valley of
Texas. Send resume to Chris Clinton, KSOX, 345
South 7th Street, Raymondville, TX 78580. EOE.

Chief Engineer/Announcer for medium market
coastal carolina. AM/FM combo. Excellent opportunity
to grow with new group. Box K-150.

Maintenance engineer, First/General License. 2
Years troubleshooting/construction experience. Help
build studios. Permanent position will full benefits. J.
Baker WBBF/WMJQ 850 Midtown Tower, Rochester,
N.Y. 14604 716—232-7550.

HELP WANTED NEWS

Award-winning WDIF needs reporter who can ex-
cavate news. If you can uncover stories, write, and
deliver to our exacting standards, rush tape and
resume to Bob Bender, PO Box 10,000, Marion, OH
43302. EOE M/F.

Experienced and resourceful news reporter,
preferably from the western states, but others will be
considered. You will join an honest-to-goodness
Award Winning news department. Send tape and
resume to News Director, KGAK/KQNM, 401 E. Coal
Avenue, Gallup, NM. 87301. An EOE employer

Sports Reporter, independent all-news. Requires
experience, strong writing and delivery, knowledge
football, baseball, basketball, hockey. Sports talk
show experience helpful. References, resume, non-
returnable tape to Sam Anson, Sports Director, WEBR,
23 North Street, Buffalo, New York 14202. An equal
opportunity employer.

Sports announcer and board shift person desired.
Person must have previous play by play background.
Send tapes, resume and references to KTNM/KQAY,
Tucumcari, New Mexico 88401.

If You're Fond of Sand Dunes. ... why not come to
Cape Cod, Mass. for your next position. An afternoon
drive slot is now open at the Cape’s No. 1 Adult Con-
temporary station. Vacation and medical standard
equipment. If you have experience, and like talking to
people, send resume and tape to: Keith G. Corey,
WCIB-FM, Spring Bars Road, Falmouth, Mass. 02540.

HELP WANTED TFCHN|CAL

Engineer Wanted—Major market—East Coast—
Write Box K-165.

Future Opening for a professional, dedicated radio
news person in a medium market. Must be strong in
on-air talent and writing skills. Minimum of 2 years ex-
perience. Full benefits. Salary negotiable. Send
resume to Box K-155.

Virginia Station with top local news reputation
seeks news director candidate with top credentials.
This'is a real radio journalism position, not rip and
read. Talent and drive count as much as experience.
Box K-152.

News Director. Must be strong in local news gather-
ing, production, and delivery. Good opportunity for
hard working professional. Experienced only. Station
Manager, WCVA, Culpeper, VA 703--825-3800. No
collect calls. EOE.
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HELP WANTED NEWS
CONTINUED

Need Good Newsperson to establish news depart-
ment. Small board shift. New small group owners.
Southern Oregon Coast. Resume to Box K-157.

Birmingham’s Top Rated Radio station seeks ex-
perienced news anchor with good writing skills.
Minimum of two (2) years full-time news experience
required. Forward tape and resume to Ley Garnett,
WZZK, 530 Beacon Parkway West, Birmingham,
Alabama 35209. No phone calls please. EOE.

Morning Newsman ... Good writer, good voice.
Want a mature, experienced newsman to present
news in style. Send tape and resume to: Dean Sher-
wood, WLVE-FM, Box 3336, Madison, Wisconsin
53704.

HELP WANTED PROGRAMING,
PRODUCTION, OTHERS

Production Manager: If you have good pipes,
strong production skills, a minimum of 3 years in radio
and one year in some phase of broadcast department
management, we need you. MOR AM, Country FM,
Contact: Jana Pentz-McBride, Assistant General Man-
ager, KWBE/KMAZ, Box 1450, Beatrice, Nebraska
68310. 402—228-5923.

Creative Director needed for midwest medium
market AM/FM. Seeking highly creative person with
proven writing, production and people-management
skills. We have top facilities, staff, pay and benefits.
Send resume and writing samples to Box K-137, EOE
M/F.

Billboard Station of the year for both '79 and ‘80
needs P.D. Present P.D. leaving due to family illness.
A/C P.S. experience and winning management style
prerequisites to meet our high standards. Salary com-
mensurate with our reputation. Join us in our new $1.1
million studios. Apply in confidence. Send resume and
station’s best tape to G. Scantland, Pres., WDIF, Box
1000, Marion, OH 43302-1330. EQE.

Need Strong Morning man/program director. Duties
to include promotion, operations, and more. New small
group owners. Resume to Box K-157. Southern
Oregon Coast.

Program Director wanted for northern Ohio 5 kw
Adult Contemporary AM Station. Must have program-
ing experience with music and production ability.
Send resume, tape and letter outlining earning expec-
tations to Christopher M. Johnson, Station Manager,
WFUN, 3226 Jefferson Road, Ashtabula, Ohic 44004,
FOE M/F,

we offer stable, challenging, rewarding employ-
ment in a highly professional environment to outstand-
ing performers. We're the Radio Group of Capitol
Broadcasting Company operating WRAL, North
Carolina News Network, Tobacco Radio Network and
TN Spot Sales in Raleigh; WHTN-WKEE in Hun-
tington; AM63-KISS in San Antonio and soon WRNL-
WRXL in Richmond (FCC approval pending). Our for-
mats include Top 40, AC, Country, Oldies and Album
Rock. Our rapid growth provides opportunities in
Sales, Talent-Production, and News-Public Affairs, to
you if you're committed to professionalism and goal
achievement. Tell me about your needs, interests and
qualifications and 1"l tell you more about us in a confi-
dential reply. Wally Voigt, Group Vice President,
Capito! Broadcasting Company, Box 17,000, Raleigh,
North Carolina 27619. We're an Egual Opportunity
Employer.

Production Director for top-rated adult station in
the market. Highly creative individual to be responsi-
ble for radio production including commercials, sta-
tion promotion and PSA's. Strong copywriting skills re-
quired. Will also maintain copy and tape files. Three to
five years commercial production experience re-
quired. On-air experience helpful. Send tape and
resume to Personnel, WRAL-FM, P.O. Box 12000,
Raleigh, N.C. 27605-2000. EOE/MF,

SITUATIONS WANTFN MANAGEMENT

General Manager who delivers exactly what's ex-
pected of him looking for better opportunity! Non
Floater with 18 years industry experience. QOutstand-
ing track record! As proficient in programming as in
sales! Box J-RR

General Manager: If you are looking for a dynamic,
organized, disciplined professional broadcaster thats
results and profit oriented check it out. 19 years man-
aging AM/FM all markets. Strong motiver with heavy
sales and promotion skills. Excellent credentials. Box
K-128.

Presently Employed, Sales, profit-oriented GM,
former partner, 10 years experience, two applications
and 8 renewals. Incredible track record, available to
relocate. Northern climate preferred. Box K-122.

General Manager: Twenty years. Good operator,
personnel developer, organization builder. Ready now.
Box K-149.

SITUATIONS WANTED SALES

Have B.A. in Communications, Broadcasting
School training, professional sales experience, and
announcing ability. Can we work toward success?
Don Williams, 1125 Rivara Circle, Sacramento,
California 95825. 916—488-0729

SITUATIONS WANTED ANNOUNCERS

Experienced Female needs a job. Call Randi at
212—-379-7746 anytime and let's talk!

| Know A Disc Jockey who likes to have fun on the
radio. He's been doing it for quite a few years now. He
has a great track record and super references, and
he's easy to work with {also, creative, hilarious, and
humble). Currently, he's making good bucks in a
medium market. For the right opering, I'm sure he
could be available in January. Why don'’t you write him
a letter and tell him your story? Then he can tell you
his, and send you a tape. Don't tell him | told you -
maybe | shouldn't have. Oh well, what's a mother for?
PS - When you write to him, tell him the man with no
nose says he has six months to pay up. Box K-50.

Female-trained, talented, MOR, AOR, news. Willing
to relocate, Cindi Mortensen, 2175 DeCoto Rd. No.
160, Union City, Ca. 94587. 415—487-5248.

Fire the staff primadonna and hire an unspoiled,
trained broadcast school graduate who is dedicated
to the art. Great for DJ, news, sports and production.
Prefer Top 40 A/C, AO.R, R&B. Have 3rd, will travel.
Call or write Mike (212) 798-9390 or Box K-145.

8 yr pro with play by play, sports DR. Talk, news, PD,
and announcing background with solid promotion.
Currently working. Looking for good market, good sta-
tion to make quality contribution. Box K-110.

Versatile personality with major market experience
Innkino tn move on. Good nroduigtinn elille Rav K-QR

ror tmmediate Hire articuiate biack LJ/newscaster
seeking first radio job. Karl Gayle 212—325-8360.

You’ve seen the face—now hire the voice. (Sports,
news, DJ) the interesting style of JHF. 212—
371-2356.

Ever notice that most situations wanted advertisers
tell you what they would prefer? I'll give you what you
prefer—good voice; compelling delivery and positive
attitude. Black male without Black dialect. Wilbur Col-
eman 215—922-2530.

Wanted: Small Market Program Director who's fed
up with staff "prima Donna.” Your time has come.
Black female announcer ready to make your life
easier. Joy Williams, 609 —358-2515.

Experienced announcer, college grad, seeks an-
nouncer and/or production position. Available now.
Prefer East Coast location. Cory Nightengale, 3713
Alabama Ave. SE. Wash. D.C. 20020. 202-584-8029.

Experienced communicator, 3 yr., looking for
medium-to-large market position. CHR, A/C, or
modern country jock/production, with poss. entry level
music or programming. Anywhere with good pay and
conditions, esp. Texas or So. Cal. Box K-147,

Experienced Sportscaster looking for position, in
the areas of PBP in all sports & sportscasting w/expert
commentaries included. Have experience in interview
work, & | am willing to relocate immediately. If in-
terested, please call Joe at 312-—-442-6600 between
9:00 am. 2:30 pm, or at 312—652-2452 after 3:00
PM.

Polished Trained Broadcaster, slight hint Carib-
bean accent, good voice, excellent speech. Emmerson
Sealy, 2223 Cortelyou Road, No. 2C, Brooklyn, New
York 11228.

Ready for Someone with experience? with resona-

bly good voice. Available soon. Randy—904—
771-7386 or 919—649-7325.
Are you looking for a great find ... unigque per-

sonality? I'm warm ... community oriented ... degreed
...intelligent ... humorous ... multi-talented ... profes-
sional sound. | want my first radio job! Helen Oates, 30
Elizabeth St, Northampton, Ma. 01060, 413—
586-3721.

You read this column every week searching for rea!
talent, stop reading--start calling. Four year pro,
available now! 518—725-9384.

Back in New York After 112 years in Colorado Radio.
If you're in the market for a first phone performer with a
resonate crowd pleasing guality that's easy to live
with and good production skills contact Martin
Korlofsky 8602-208th Street, Hollis, New York 11427,
212—464-2178 northeast preferred. Will consider all.
Try me, you'll like me

Indiana announcer looking for home further east.
Good pipes, tight board. Chris Robbins 317 —
849-7276 or 317-862-4075 for T and R.

Give Me a Home Where the Buffalo Roam. Trained
Black Broadcaster ready for small market and big
work load. Call Darryl after 7 pm. 212—-731-4384,

SITUATIONS WANTED TECHNICAL

Staff Engineer, FCC first class w/radar. At NYC sta-
tion, looking for new challenging opportunity in tri-
state metro area, call or write for resume to, George
Saybe, 50 Park Terrace East, New York, NY 10034,
212—942-1976.

SITUATIONS WANTED NEWS

Four Years in News. Anchor-reporter in Providence
and Woonsocket, Ri. Clear, mature voice. Writing, edit-
ing and sound skills. Looking for AOR opening, all
offers considered. 401 —769-7473. Box K-44.

Entertaining Sportscaster, good writing skills, ex-
cellent PBP. Runs pleasant air-shift with news: Five
years experience high school and college. Write Box
K-61.

Family man with eight years of experience, four years
of college seeks solid, community oriented small to
medium market. Wide range of experience, heavy on
news/sports. Dave Shicla, 138 Altgeld, South Bend,
Ind. 56614, 219—233-6609. All offers will be con-
sidered.

Attention Midwest Raaio, nve years experenced
news-sportscaster, with PBP talent, and jocking ability
wants to move up. Call Mark 216-—336-3925.

Talentea sports Reporter, 6 years experience,
wants solid sports position, could combine with news,
aggressive local reporting, sports talk, major college
PBP. Ready immediately, any market, call Jim 614 —
436-6733,

Young, experienced newsman seeks position in
Midwest Medium Market. Box K-171.

Mature, experienced newsman seeks change.
Strong Public Affairs, Talk, Management experience.
Now in N.Y. market. Box K-148.

Talented News Reporter seeks dependable news
operation, aggressive local reporting, excellent deliv-
ery, writing, 6 years experience, ready immediately,
any market call Jim 614 —436-6733.

SITUATIONS WANTED PROGRAMING
PRODUCTION, OTHERS

Inspector Clouseau is alive, well, and living in
Lower Delaware. | know, he's my PD! Help! 2 year pro
looking for solid small market opportunity. Reply to
Box K-168.
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TEL VISION

HELP WANTED MANAGEMENT

President and General Manager The Trustees of
the Northeast New York Educational Television Asso-
ciation invite applications for the position of President
and General Manager of WCFE-TV, Channel 57, Plat-
tsburgh, N.Y. WCFE-TV is a community licensee, head-
quartered at Plattsburgh State University College.
Operating since March 1977, the station serves the
Plattsburgh, NY-Burlington, VT market and adjacent
parts of Quebec and Ontario. This is a small station re-
quiring a leader who will be managerially involved in
operations. Applicants must have a minimum of a
Bachelor's degree and 7 years broadcasting ex-
perience including 3 years in a senior supervisory
capacity. Candidates should submit a complete
resume of experience and appropriate personal data;
salary history and expectations; and a list of three
references (to be contacted only after consultation
with the applicant). Applications will be received until
November 2, 1981. An appointment beginning Janu-
ary 1, 1982 is anticipated. Letter of application and re-
quired data should be addressed to: Chairman,
General Manager Search Committee, WCFE-TV, Box
617, Plattsburgh, New York 12901. Equal Opportunity-
Affirmative Action Employer.

General Manager sought for unconventional VHF
public TV station near Denver. Salary: $25,000 an-
nually, plus incentive based on station income.
Resumes to: Search Committee; Box 6060; Boulder,
CO 80306. Equal Opportunity Employer.

Television General Manager - Group owned net-
work affiliate in southeast market seeking ex-
perienced broadcaster of general manager's position,
Sales, budgeting and people skills essential as well as
a proven record of performance. Prefer professional
broadcaster with stable background interested in
long-term commitment. Sent resume to Box K-162.

Promotion Manager—74th ADI, Midwest CBS affili-
ate seeking a professional individual with strong on-
air print, radio, billboard, news and over-all station im-
age promotion experience. Applicants should send
confidential resume and salary requirements to Pro-
gram Manager, KFVS-TV, RO. Box 100, Cape Girar-
deau, Missouri 63 701 EQE.

HELP WANTED SALES

| am looking for a seasoned small market TV Sales
Manager experienced enough to become a General
Manager of a UHF Market Station now on the air. Tell
me why you're qualified and when you would be
available. Send me your background, current earnings,
address and phone number and any ideas or ques-
tions you have. All replies kept confidential. I'll phone
you. Box K-170.

WRCB-TV Chattanooga, Tennessee, seeks Local
Regional Sales Manager. Experience required in all
phases of television sales, particularly retail and co-
op. Ability to train and motivate a must. If you want a
warm place in the sun, Chattanooga is the place to be.
Call or send resume to Dennis Siewert, General Sales
Manager, WRCB-TV, 900 Whitehall Rd., Chattanooga,
TN 37405, Phone 815—267-5412. A Ziff-Davis Sta-
tion. An EEO Employer.

HELP WANTED TECHNICAL

Maintenance Engineer: First Class FCC License
and experience required. Not entry level position. Top
Union Salary. Major market Network UHF in the North-
east. E.E.O. Reply Box J-36.

Studio Engineer with solid production know-how for
Snnth Toxas station. Box K-55.

Chief Engineer and transmitter engineer wanted.
Chief must be experienced in budgeting and able to
direct staff. Both must be versed in transmitter and
microwave equipment. Send resume and salary re-
quirements to Box K-63. EQ.E.

Operating Engineer Position open. Reqguire
minimum 1 to 2 years. Video tape/camera control ex-
perience. ACR-25 experience preferred. We are a ma-
jor market group-owned BHF network affiliate with
state-of-the-art facility. Come join us and enjoy year
round vacation living on the beautiful Florida sun
coast, WTSP-TV, PO. Box 10,000, Saint Petersburg,
Florida 33733. 813—577-1010. Equal Opportunity
Employer.

Technical Supervisor Production. Will be respon-
sible for all technical aspects of studio production
from pre to post. Must be knowledgeable and capable
in all areas, including camera, 1" and 2" VTS, SMPTE
editing and audio. Consult on lighting. Must be capa-
bie of delivering consistent high-quality product.
Limited field work, maintenance. Supervisory ex-
perience required. Salary is commensurate. Require-
ments include a BSE or equivalent, 5 years ex-
perience, two of which were supervisory. Apply to:
Director of Finance, WYES-TV, Box 24026, 916
Navarre Ave, New Orleans, LA 70184. WYES-TV is an
Equal Opportunity Employer.

Television Maintenance Engineer Must know
electronic troubleshooting. Will assist in maintaining
all television equipment at station. Brand new RCA
transmitter installation. Brand new production
facilities. Contact: Bill Brister, Chief Engineer, WGNO-
TV, No. 2 Canal Street, New Orleans, LA 70130. 504 —
581-2600. EQ.E.

Expanding Christian Broadcaster requires 4 ex-
perienced maintenance Engineers. Digital experience
a definite plus. Work with State Of The Art equipment
and participate in construction of a modern television
facility. Also havé a need for two experienced
videotape editors. Send resume or contact: Dan Faso,
Director of Engineering, Jimmy Swaggart Ministries,
PO. Box 2550, Baton Rouge LA. 70821 504—
926-6239. We are an Equal Opportunity Employer.

Video Tape Maintenance Technician; Must have a
minimum of 3 years experience in video tape mainte-
nance, and an FCC Broadcast Operator's License.
Some technical school training would be desirable.
Send resume to Clarence Mosley, Vice President of
Operations, WINK-TY, PO. Box 1060, Ft. Myers, Fla,
33902. EEO.

Assistant Chief Engineer — We are looking for an
individual with 3-5 years studio/transmitter mainte-
nance experience, with a desire to move up to a man-
agement level position. We are a growing independent
UHF in a major eastern market, group owned, offering
a competitive starting salary and benefits package.
E.O.E. M/F. Please forward resume and salary history to
Box K-151.

Chief Engineer for medium market station. “Hands
on" experience necessary. Excellent opportunity with
expanding Eastern group. Salary: $23,000. Reply Box
K-158,

Southern California: Maintenance Supervisor. For
major market PBS station. Hands on experience with
quad 1-inch and 3/4 inch VTR studio and remote pro-
duction equipment, microwave, UHF transmitter and
satellite equipment essential. Must be self-starter with
follow through. FCC license required. $29,300 for per-
son with advance experience. Excellent benefits. For
information: Bob Moffett, 714--835-5623. Request
application: Coast Community Colleges, 1370 Adams
Avenue, Costa Mesa, California 92626. Telephcne
714 _RRA-RO47

Broaacast mainienance engineer wanied for
growing ABC affiliates in South Florida. Must be capa-
ble of maintaining engineering equipment, studio
cameras, quad and video cart machine. Two years’
maintenance experience required. Send resume and
salary requirements to personnel, WPEC-TV Fairfield
Drive, West Palm Beach, Florida 33407.

Television maintenance engineer with aspirations
to become assistant chief, self-starter with heavy ex-
perience in studio and transmitter, UHF preferred.
Resume to: Don ingram, C.E., KLKK-TV. 1510 Coors
Bivd. NW, Albuquerque, NM 87105: or call 505—
836-1992.

Television Transmitter Engineer Salary Range:
$20,342-$25,500. Supervision of engineers at two
transmitter sites. Ability to train others, pa-ticipate in
and supervise all phases of technical broadcast
engineering functions. Assure compliance with FCC,
FAA and state regulations. Maintain equipment to
assure maximum performance of system. Merit re-
quirements: Licensure plus a minimum of four (4)
years emplo-ment in operating, maintaining and/or
repairing complex electronic equipment. (Preferably
at a UHF TV transmitter facility) Contact: Personnel
Office, lowa Public Broadcasting Network, PO. Box
1758, Des Moines, lowa 50306. 515—281-4498.
EEO-M/E

Chief Engineer. New, network affiliate TV, Eugene,
Oregon. Participate in design, construction, equip-
ment acquisition, instailation and eventua! on-air
operation of new facility. Send resume to: R.W. Davis,
KMTR Inc., PO. Box 7365, Eugene, OR 97401. EQE.

Director of Engineering, Vermont ETV. Responsi-
ble for development and administration of capital and
operating budgets. Supervision of purchase, installa-
tion, maintenance and operation of 4 UHF transmit-
ters, 3 translators and single studio system. B.S. in
electronics or equivalent experience, and first class
FCC license required. Experience in labor negctiations
desirable. Salary commensurate with experience.
Send resume to Wallace K. Edwards, Assistant Station
Mananger, Yermont ETVY, Ethan Allen Avenue,
Winooski, Vermont 05404. Deadline for applications is
November 13, 1981. An equal opportunity employer.

TV & Video Engineers Needed. Chief Engineer,
Assistant Chief Engineer, Studio Supervisor, Mainte-
nance Engineer Top Salaries - Excellent location.
Phone Alan Kornish at 717 —287-9635 and/or send
your resume to Key Systems, New Bridge Center,
Kingston, Penna. 18704,

HELP WANTED NEWS

Number One Meteorologist—Top 40 market. Must
have degree, two years minimum broadcasting ex-
perience. Send resume and salary requirements to
Box 1-28. EOE/M/E

Creative Commercial Copywriter with excellent
writing skills, and knowledge for Gulf Coast market.
E.O.E. Box K-54.

Director-switcher with proven hands-on ability in
news and production. South Texas VHFE E.O.E. Box
K-56.

Weathercaster WBOC TV (CBS) Salisbury, Md.
jooking for someone with good on air presence.
Meteorologist preferred; but other applicants will be
considered. Send tape and resume to Bill Jones, News
Director;, WBOC TV, PQ. Box 2057 Salisbury, Md.
21801. An Equal Opportunity Employer.

Need anchor for hour long early-morning newscast.
Expanding number 1 medium market station needs
organizer, producer, self-starter who can “run the
show!” Box K-142.

Anchor. Rapidly expanding market and a station
commitment to news make this 50-plus AD| the place
to be. Your present market size not a factor Box K-141.

Director: Minimum one year experience to edit
news tape, switch and direct four half hour weekend
newscasts and two one hour weekday newscasts.
Send resume to Personne! Director, PO. Box 100,
Nashville, TN 37202. An Equal Opportunity Employer.

News Director for radio and television station. Must
have five years experience with two at news director
level or equivalent. Salary D.O.E. Send resume, tape
to: Anne Spink c/io KTVE PO. Box 850, Fairbanks,
Alacka Q707 Eanal Qpnartunity Emnlnver
Reporter, Minimum 1 year commercial |V News re-
porting experience. Strong writer able to do live ENG
and studio reports. Anchor ability helpful. No begin-
ners. Resume and audition tape to Robert Allen, News
Director KOTV, RO. Box 6, Tulsa, Oklahoma 74101,
Equal Opportunity Employer M/E

Street reporter with anchoring potential wanted im-
mediately for station in 37th market. Excellent
benefits. Person should have solid journalistic back-
ground, good communications abilities, creative back-
ground, college degree, two years broadcasting ex-
perience. Salary negotiable. Send resume, VIR
cassette, salary requirements to: News Director,
WOTV, Box B, Grand Rapids, Ml 49501. EOE M/E

Midwestern group-owned TV station looking for
anchor-reporter. We pay well above average for well
above average people. ENG. ratings leader, chance to
grow with a successful organization. One year ex-
perience prerequisite. Contact Box K-156. Equal Op-
portunity Employer, M/f

Photographer for all ENG. Familiarity with equip-
ment required. 1V, years experience preferred. Look-
ing for someone who wants to help win the NPPA.
Write, don't call: Tom Becherer, News Director, WLKY-
TV, 1918 Meliwood, Louisville, Ky. 40206.
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HELP WANTED NEWS
CONTINUED

Our PM Magazine male co-host is moving. If you're
interested in working with one of the top-rated PM
Magazine shows in the nation, now’s your chance. Qur
midwest atomsphere is the best available. Previous
experience with PM Magazine is an asset. Will be re-
quired to do daily wraps as well as produce own sto-
ries. Reply with salary requirements, and resume to
Box K-160. EQOE.

News Director-ABC Affiliate. Equal Opportunity
Employer. Minimum three years experience in TV
News Management and Bachelors Degree in Journal-
ism. Send resume to Jack Parris, KGUN-TV, PO. Box
5707 Tucson, AZ, 85703, 602—792-9933.

HELP WANTED PROGRAMING,
PRODUCTION & OTHERS

Promotion Manager—Need experienced person to
handie promaotion for TV station. Knowledge of pro-
duction and writing skills essential. Send resume to
Marlive Lee, KRIS-TV, PO. Box 840, Corpus Christi, TX.
78403. EOE.

Public Affairs and promotion production, with an in-
novative and comprehensive knowledge of studio/
jocation production and lighting. Must establish and
maintain a good rapport with clients and have had
hands on experience with mini-cam, 3/4"- 2" editing,
be able to switch a triple effects video switcher
Quality minded applicants send resume to Box KO76.
We are an EOE employer.

Production Photographer/Editor wanted for ex-
panding workload. Creative, self starter who can work
easily with clients to produce quality commercials,
promotion, public service announcements and
minority magazine show. Experienced only need ap-
ply. An equal opportunity employer Send resume to
Box K-84.

Established cable TV service requires experienced
film programer and negotiator. Knowledge and interest
in foreign and art films necessary. TV station or net-
work background most bhelpful. Forward salary re-
quirements and resume to Box K-144.

PM Magazine in Lafayette, Louisiana is looking for a
co-host to work with our female host. In addition to on-
air ability, feature producing:skills are desirable. Send
tape to Mike Harrelson, Producer, KLFY-TV, 2410
Eraste Landry Road, Lafayette, LA. 70506. An Equal
Opportunity Employer.

Producer/Director: Experience required for com-
mercial and promotion production. South Louisiana.
Contact Larrv Nietz 504 —766-3233.

No. 1 Group uwned Station in 50th market seeks
experienced and creative promotion manager with
proven credentials in print and on air. Candidates must
be detail-oriented in this take-charge position that re-
quires inaginative production expertise. Excellent sai-
ary and benefits with the nation's pioneer television
station in the countryside of upstate New York. Call Te-
rry Walden, Program Manager 518-385-1289. WRGB-
CBS-Albany/Schenectady/Troy NY. General Electric
Broadcasting. An EED Fmnlnuer

Basketball Play-By-ritay and Analyst—Missouri
Valley Basketball Television Network is looking for ex-
perienced announcers for nine Saturday night
telecasts in January and February, 1982. Rush tape
and resume to Ronald Loewen, PO. Box 10, Wichita,
Kansas 67201. No phone calls please. EQ.E.

Assistant Program Director - KOMU-TV. A Mid-
west Network affiliated commercial TV station, owned
and operated by the University of Missouri, is seeking
applications for a position to report to the station Pro-
gram Director in an understudy capacity. Anticipated
retirement of the Program Director is in summer 1982,
at which time successful incumbent of understudy
position will be promoted to the Director position.
Responsibilities will include: program research plan-
ning, promotion, and budgeting; compliance with FCC
and NAB standards; licensure ascertainment; and
public relations activities. Minimum qualifications:
Bachelor's degree in Journalism or related field and
two to three years experience in Television program-
ing. Send resume and salary requirements to: Mt Tom
Gray, General Manager - KOMU, 309 Hitt Street, Col-
umbia, Missouri 85211, An Affirmative Action/Equal
Opportunity Employer.

S11UATIONS WANTED MANAGEMENT

newP WANTED TECHNICAL

Director of Broadcast Operations/Engineering. Ex-
tensive background in Program, Production and
Engineering Management. Television and Radio sta-
tion design and construction experience from FCC fil-
ing to completion and operation. Excellent track
record in People and Financial management. Box
K-83.

Available Immediately: John Radeck - former presi-
dent and G.M. WJBF-TV, Augusta, Ga. KESQ-TV, Palm
Springs, CA. Ougstanding record in profitability,
leadership, community involvement. Phone 714—
323-5814.

Looking for a dedicated manager with over 18
years management experience? Strong all phases of
operation. Administrative, News, Programing, Sales,
Public Affairs and Technical. Excellent record. Tops in
news and sales. Let's talk. Box K-154,

SITUATIONS WANTED NEWS

Sportscaster whose professional approach and high
level of enthusiasm can produce the winning edge.
Solid anchoring/reporting skills, timely commentary,
impressive "involvement” packages. Tape shows ver-
satility. Box K8.

Experienced sports anchor, reporter, p-b-p man
ready to work in your medium market now. Cali John,
317—448-1359.

Dedicated Newsman Ready to join your operation.
Smooth delivery-professional attitude. Video tape
sent, 213—851-8040, mornings-evenings. Will rejo-
cate now.

Sports Director - 3 years experience. Looking for
market with major coltege sports. Talented and crea-
tive! Call 414—465-1876 mornings.

Solid Newswriter with experience in all news and
public radio seeks entry fevel position. Will relocate.
Boston University Cum Laude graduate with Broad-
cast Journalism degree. Liz Reiss - 212—658-0751,

Meteorologist/Weathercaster: Desire full time
broadcasting position. Would prefer own forecasting
but not essential. Experience on Cable TV, radio, and
teaching at University level. Contact D. Lawyer, Days
815—753-0631 or Nights 815—~756-6759.

We're number one in competitive market! Anchor
seeks new home. Excellent track record. Willing to
make long-term, involved commitment to quality sta-
tion. Strong writing-mid 30s. A tape awaits you. Box
K-153.

SITUATION WANTED PROGRAMING,
PRODUCTION, OTHERS

Creative, hard-working production person seeking
employment with commercial production facility. Ex-
perienced in field productions. Contact: Steve Hig-
ginbotham, General Delivery, Sayre, Alabama 35139,
:')f'\l’: Q7A anna

Once In a Lifetime buy Top pro experienced
throughout showbizz on air, or production. Video in top
comedy room (not the Whitehouse) TV sketches, radio
tapes available. Hurry! I'm going fast. RT 240 Lehigh
Av. Pgh. PA 15232,

Program Director of WABC-TV and WCAU-TV
(Emmy winner) & Exec. for Teleprompter network, con-
sultant for Public TV incl daily magazine & Arts Magazine
and theatre-to-television consultant for CBS,
Princeton University, Childrens’ Television Workshop,
seeks Program Executive Staft position. 609—
924-5034 messages or 30 Mulberry Row, Princeton,
N.J. 08540.

ALLIED FIELDS

HELP WANTED SALES

Business oriented successful salesperson with
good credit and character. This is a straight commis-
sion opportunity, involving substantial doliar amounts.
We'll train in business brokerage. John Emery, Chap-
man Co. Inc., 1835 Savoy Dr, Atlanta, GA 30341.

Radio/TV Engineering Technologist, University of
Florida. Reguires a Bachelor's degree in electrical
engineering technology, or high school and four years
in radio/TV electronics. Experience in operating and
maintaining video camera and recording equipment
required. Responsible for technical quality of all Uni-
versity of Florida Health Center television and audio
productions. Salary $14,5632-$16,944, commensurate
with experience-excellent fringe benefits. Send com-
plete resume to Central Employment Center, 3rd Floor
Stadium, University of Florida, Gainesville, FL, 32611
by 10/30/81. Requests must refer to position 1.D. No.
10311 in order to guarantee consideration. Equal Em-
ployment Opportunity/Affirmative Action Employer.

Chief Technician for Central California CATV opera-
tions. Must be well versed in all aspects cable con-
struction, maintenance, television broadcasting theory.
Other radio/TV positions available also. Submit
resume, salary history, references to E. Doran, Director
of Engineering, Donrey Media Group, PO. Box 550, Las
Vegas, NV. 89101. Telephone 702—452-2081. An
Equal Opportunity Employer.

HELP WANTED INSTRUCTION

Chairperson/Professor: Trinity University seeks
chair/professor for Journalism, Radio and Television
Department to begin June 1982. Applicants need:
proven administrative qualities, Ph.D. and/or dis-
tinguished background in media (knowledge of
electronic media essential); commitment to high aca-
demic and professional standards in a quality under-
graduate liberal arts setting; ability to motivate stu-
dents in the classroom, to work with professional
media and elicit support for JR&T programs inside
and outside the univerity. JR&T Department has over
300 majors in three sequences and a faculty and staff
of 12. Faciliti4s match those of all but a few major uni-
versities and include color TV studios, ENG, remote
production van, 16-track audio studio, film and photo-
graphy labs, VDT terminals and FM radio station. Sal-
ary dependent upon qualifications; 9-month base plus
chair supplement. TIAA/CREF and excellent fringe
benefits. Application deadline November 20, 1981, to
be assured of consideration. Send resumes and sup-
porting material to Dr. Richard Gentry, Chair, JR&T
Search Committee, Trinity University, 715 Stadium
Drive, San Antonio, Texas 78284. An Equal Oppor-
tunity/Affirmative Action Employer.

Assistant Professor: Trinity University seeks Assis-
tant Professor (TENURE TRACK) for Journalism, Radio
and Television Department to begin Fall Semester
1982. Although approval of this position is highly pro-
bably, final budget authorization will come later this
fall. Applicants need: Ph.D. from recognized tele-
communications program or closely related field, to
share in teaching of Television Proeuction and Direct-
ing courses, Small Format Video (industrial/corporate,
educational, urban applications), Media Theory and
Criticism, History of Mass Media, Law, Mass Media
and Society and strength of individual applicant; profi-
ciency in audio and film production helpful. JR&T
Department has over 300 majors in three sequences
and a faculty and staff of 12. Facilities match those of
all but a few major universities and include cclor TV
studios, ENG, remote production van, 16-track audio
studio, film and photography labs, VDT terminals and
FM radio station. Salary $20,000 minimum based on
qualifications. 9 month contract. TIAA/CREF and ex-
cellent fringe benefits. Application deadline Decem-
ber 1, 1981, to be assured of consideration. Send
resumes and supporting material to Dr. Manfred
Wolfram, JR&T Search Committee, Trinity University,
715 Stadium Drive, San Antonio, TX 78284. An Equal
Onnortunitv/Affirmative Action Employer.

AssiIstant rroressor. The School of Journalism ana
Mass Communication at the University of Georgia is
seeking a person to teach undergraduate and gradu-
ate courses in radio-television-film production, writing,
and analysis of broadcast programing. Position begins
September 1982. Ph.D. required; those near comple-
tion of the Ph.D. will be considered. Teaching, research
experience, and professional experience desired. Sal-
ary commensurate with education and experience.
Send resume to Dr. William Lee, Chairman-Radio-TV-
Film Search Committee, School of Journalism and
Mass Communication, The University of Georgia,
Athens, GA 30602. Application deadline is January 4,
1982. The University of Georgia is an Equal Opportunity
Employer and welcomes applications from minority and
women candidates.
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HELP WANTED
INSTRUCTION CONTINUED

Department of Communication seeks Associate/
Full Professor for teaching, curriculum development,
professional contacts and research. Option for admin-
istrative responsibilities possible. Ph.D., professional
broadcast experience and demonstrated teaching
ability required. Growing Department considering
schoot status with 700 majors. Grad program starting
this academic year. Application and curriculum vita to:
Chairman, Broadcast Journalism Search Committee,
University of Miami, Post Office Box 248127, Coral
Gables, FL 33124. by December 1, 1981,

Assistant Professor of Broadcasting. Teach 12
hours including TV Production, Radio Production, Sta-
tion Management. Work in $5 million state-of-the-art
facility. Ph.D. required, professional experience
desired. Salary competitive. Send letter, resume, and
three letters of recommendation to: Dr Larry
Bradshaw, Station 19, Eastern New Mexico University,
Portales, NM 88130, Position begins January, 1982 {or
August, 1982). EECC/AA employer. Deadline Novem-
ber 15.

WANTED TO BUY EQUIPMENT

Wanting 250, 500, 1,000 and 5,000 watt AM FM
transmitters. Guarantee Radio Supply Corp., 1314
iturbide Street, Laredo, TX 78040. Manue! Flores
512—723-3331.

Instant Cash For Broadcast Equipment: Urgently
need UHF Transmitters, microwaves, Towers, Weather
Radar, Color Studio Equipment, AM & FM Transmitters.
Call Bill Kitchen, Quality Media. 800—241-7878. In
GA call 404—324-1271.

Reward for UHF Transmitters. Quality Media will
pay a $500 reward for information which leads to our
purchase of any UHF television transmitter. One
reward per transmitter. Call Bill Kitchen 800—
241-7878. In GA call 404—324-1271.

Used Equipment Bargains: RCA TT-10AL 11 KW
VHF Transmitter $5,000; Complete GE Film island
$18,000; RCA TR-70 VTR, Cavec & D.O.C, $17,000;
Ampex 1200B VTR, D.O.C, Velcomp, Editor, $16,000;
Norelco PC-70 Color Cameras $8,000; GE PE-400
Color Cameras $3,000; CBS 504B TBC, $5,000; Vital
Vix-100-4 Switcher, Studio & Master Control, $12,000;
Envirozone Air Filters, $500; Hundreds of other items.
30 Brands new equipment. Call Bili Kitchen or Jim
Herring, Quality Media Corporation, 800—241-7878.
In GA call 404—324-1271.

Remote Production Cruiser: Beautiful condition,
full air-conditioning, camera platform on top, new
diesel engine and drive train. Equipment includes: (5}
GE PE-350 cameras {can upgrade), minicam,
motorized cable reels, full minitoring, full audio and
video switching. Quad VTR and 3/4" editing system.
$130,000 takes it all. Call Bill Kitchen, or Jim Herring,
Quality Media Corporation, 800—-241-7878. In GA
call 404—324-1271.

Used ENG Equipment: Sony DXC 1600 Cameras, 4
avail. $800 ea.; Sony RM-400 Editor $400; Con-
vergence ESC-1 Joystick Editor $1,500, Sony
V03800 3/4” VTR $1,500. Call Bill Kitchen or Jim Her-
ring, Quality Media Corporation, 800—241-7878. In
GA call 404—-324-1271.

ENG —Production Van: Like new with (2) Hitachi
SK-70 Cameras, JVC 3/4’ Editing Package, Portable
VCR, CBS504B T.B.C. with Noise Reduction, 3M1114
Switcher, Character Generator, Elaborate Audio, Patch-
ing, and Monitoring, Custom Ford Truck with Camera
Platform and Generator. Cost over $200,000 new plus
labor Everything you need to go to work today. $100,-
000 or make offer! Call Bill Kitchen or Jim Herring,
Quality Media Corporation, 800—241-7878. In GA
call 404—-324-1271.

GE PJ 500 Color TV large screen projector, new light
valve and updates. $37,000. Write or phone Interna-
tional Cinema Equipment Co., 6750 NE. 4th Ct,
Miami, FL 33138 305—756-0699.

Gates solid state stereo mixing console wanted. 8
or 10 channel. Will consider all others. 313—
285-9710, Emil.

Tax-exempt organization seeks donated equip-
ment. AECC, 4602 Euclid Avenue, Fort Wayne, Indiana
46806.

Want To Buy-used equipment for Class A and Class
C CP's. Need everything; transmitters, towers, anten-
na's, marti-remotes, etc. Call John 612-—-222-5555.

Christian healing ministry seeks cameras, editing
decks, lights, monitors, switchers, sync generator, van,
etc. ... Help spread God's word. All donations tax
deductible! Grace N’ Vessels of Christ, 77 Grays
Bridge Rd., Brookfield CT. 06804.

Want to Buy a used TV transmitter, channel 5, one,
five or ten kw. Contact G. Bonet WORA-TV Box 43,
Mayaguez, PR 00709 809—832-1150.

FOR SALE EQUIPMENT

AM and FM Transmitters—used, excellent condi-
tion. Guaranteed. Financing available. Transcom,
215—379-6585.

Broadcast Systems Inc. supplies over 100 lines of
quality television broadcasting equipment to meet
your television systems needs. Call Les Hunt, 703 —
494-4998; Carroll Ogle, 919—544-1484; Byron
Fincher, 205—525-5467; Marvin Bussey, 214—
867-8775; Bill Martin, 417—876-6254, Al Crocker,
805—929-4476; and, Jim Spears, Chuck Balding,
Cary Fitch, or Don Forbes at 800—531-5232. We
specialize in quality television equipment.

10KW AM RCA BTA 10U-1 (1965), many spares,
proof, on air M. Cooper 215—~379-6585.

RCA TP 66— 16mm film chain projectors. Excellent
condition! Call now 305—756-0699 at International
Cinema Eq. Co, 6750 NE 4th Ct, Miami, FL. 33138.

Inventory Clearance—Reduced for Quick Sale 4
Wheel Drive Custom ENG vehicle for highway and off
road use. New 1981 AMC Eagle with ENG roof rack
and tailgate assembly complete with 26" mast, heavy
duty suspension, 24V DC electrical subsystem and
much much more. Price 28K. As an added bonus we
will supply with this news vehicle a Microwave Associ-
ates Communications 12 watt Mini Mac transmitter
and antenna system of your choice at a special dis-
count!!! Call 617—272-3100, ext. 1872 for details.

5 KW FM RCA BTF-5D (1965) w/solid state BTE 15A
exciter and stereo. M. Cooper 215—379-6585.

Revox PR-99 New 2 track reel to reel tape deck list
$2095 sale price $1750 Transcom 215—379-6585.

Harris 2.5KW transmitter FM. Used four months.
Possible financing available. Also includes, exciter
and stereo generator. 309—673-0902.

Used Broadcast television equipment. Hundreds
of pieces wanted and for sale. Please call Systems As-
sociates to receive our free flyer of equipment listings,
213—-641-2042. '

Quad VTR’s: RCA TR-60, excellent condition, low
hours, $9,000; RCA TR-22, Hi-Band, $7,000; AMPEX
12008, D.O.C. PROC AMP $14,000. Cali Bill Kitchen
or Jim Herring, Quality Media, 800-—-241-7878. In GA
call 404—324-1271.

Color Cameras: NORELCO PC-70, Pedastals and
Heads, $8,000 ea; GE PE-400, complete, $4,000 ea;
GF PE-350, complete, $2,500 ea; TOSHIBA CTC-7X
Minicam, Plum-icons, $10,000. Call Bill Kitchen or Jim
Herring, quality Media, 800—241-7878. in GA call
404—324-1271.

Three PC70 Studio Cameras. Schneider 10:ls,
FET Preamps; Houston Fearless Friction Heads and
Pedestals; Tripods, Dollies. All in good working order.
Contact: Dave Hoppe, HBO Studios, 120A East 23rd
Street, New York, N.Y. 212—477-9341.

25 KW FM McMartin w/exciter, stereo, SCA. 2 yrs.
old On-air. M. Cooper 215—379-R5R%

5 KW AM Gates BC5P w/10KW mod. transformer.
Good condition. M. Cooner 215-379-6585.

Channel 10 Transmitter Package; includes RCA
space 25 kw transmitter, transmission fine, antenna.
$35,000. Call Bill Kitchen or Jim Herring, Quality
Media Corp., 800-241-7878; in GA call 404—
324-1271.

Hitachi FP1212 3 tube camera with 10-1 zoom lens,
50 foot cable and CCU, Bell & Howell B&W studio
camera with 10-1 zoom lens and external sync cable.
2 O'Connor “100” Panftilt heads. 10 Sony VO 2850
VTR’s. CMX modified; 2 Sony VO 2850 A VTR's. CMX
modified; 4 CVS 5048 TBC's. IS model 612 production
switcher, EEG model EN210 closed caption en-
coder/decoder with twin disk drive. 35MM interlock
projector. 1 8 plate and 1 7 plate KEM flatbed editing
tables, 16 & 35MM elements. 2 Sony RM 400’s. Please
call George or Jim for details. Phone No: 312—321-
0880.

Gates five bay Class "A" end fed antenna with
heaters. 103.9 FM. Top condition. Make offer. Contact
Richard Abraham 906—774-1700.

COMEDY

Hundreds Renewed again! Free sample Contem-
porary Comedy, 5804-B Twineing, Dailas, Tex. 75227.

Free Sample of radio’s most popular humor service.
(Request on station letterhead). O'Liners, 1448 C
West San Bruno, Fresno, CA 93711,

They’ll Tune In Everyday just to hear The Daily
Feed. 90 second radio satire. Demo: 1145 National Press
Building, Washington, D.C. 20045

MISCELLANEOUS

Artist Bio Information, daily calendar, more! Total
personality bi-weekly service. Write (on letterhead) for
sample: Galaxy, Box 20093-B, Long Beach, CA 90801.
213—-595-9588.

Radio Promotion—Dial-A-Door Vaults with
changeable 7 digit push button locks for sale, $200
each, complete with storage carton and promotion in-
structions. Ran as a leased promotion in 485 markets
in the 70's. Vauits never before sold. Call Eli Jenkins
collect at 813—526-6706. Drawer 84, St. Petersburg,
FL 33731.

Bingo Newsprint Cards personalized with your
client's ad message for radio, TV, cable or city phone
system promotion. Send for free samples. Bingo Cards
Omaha, Box 4069, Omaha, NE 68104 402—
453-2689.

Turn Key Transmitter installations. High power
UHF-VHF low power TV and transiators. Planning
assistance available. ARG Associates, 3102 Medina,
Garland, TX 75041, 214—278-8498.

RAD!O PROGRAMMING

Photo Tips radio feature. Five new 1 1/2 minute
shows per week. Listeners love it. Remember, 75% of
adults take pictures. Sell to local photo shops and film
processors. Buy inexpensively or barter. Sales
package available, Call 800-547-5995 ext. 181, Do-
main Communications, Box 337, Wheaton Il 60187,

New York City Pros train you as announcer, D.J,
newscaster-sportscaster. Free booklets-placement
assistance-FCC 1st Class License Prep. ATS. 152
West 42nd St., New York City, 10036.212—221-3700.

TV/Movie Reviews. Syndicated critic. Lively and in-
formative reviews. Free demo cassette. Brian Rose
Productions, 99 State Street, Brooklyn, N.Y. 11201.

CONSULTANTS

MJO News Associates. ine broadcast news
specialists, Box 11043, St. Louis, MO 63135. 314—
522-6325.

Job Seekers: Our new approach can get you that im-
portant job. Send $2.00 postage and handling for
catalog from Broadcast Careers, Inc,, PO Box 88864,
Atlanta, Ga. 30338. Free Bonus w/orders.

For Fast Action Use
BROADCASTING’s
Classified Advertising
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RADIO
Help Wanted Sales

Help Wanted News Continued

broadcast companies.

skills.

Jeff Silver, Sales Manager at:

SALESPEOPLE
AMATURO GROUP, INC.

KMJQ MAJIC 102 FM HOUSTON
High pertorming salespeople (Minimum 2 year's local experience) have
an immediate opportunity to join one of America’s leading growth

Must be proven high achievers with both creative and administrative

If you are aggressive, knowledgeable and career oriented with manage-
ment potential, this company offers both income and a future.

Send letter and resume only to Lillian M. Lang, Group Sales Director or

KMJQ
P.O. Box 22900
Houston, Texas 77027

EQUAL OPPORTUNITY EMPLOYER

REPORTER

Major, aggressive Midwest television news
department with the latest state-of-the-art
equipment, including live helicopter, needs
general assignment reporter. Candidates
should have journalism degree plus at least 3
years television news experience. We are
searching for someone to complement our AP
and UPI newscast of the year. Please send
resume to Box K-114, EQO.E., M/F

NEWS ANCHOR

Medium market California affiliate with
major market style and class needs an
aggressive anchor. We're a sharp news
organization in a competitive city. Call
Greg Lefevre at 209-237-2424. EQE.

WQXR Wants the
Best Classical
Music Announcer
in the Country

Staff position available immediately for experienced professional
with excellent voice, attractive personality, facility for foreign pro-
nunciations and thorough knowledge of classical music. High sal-
ary, benefits. Send resume and voice tape to: Duncan Pirnie,
WQXR, 229 West 43rd Street, New York, New York 10936.

An Equal Opportunity Employer

Help Wanted Programing,
Production, Others

Situations Wanted Management

Help Wanted News

NEWS DIRECTOR-OPERATIONS
MANAGER

Seeking a major market station with management that
is as concerned about it's people, as it is with making
money. | offer more than 20 years of solid broadcast-
ing experience . .. a first phone ... Better than average
voice and writing skills ... and the ability to get the
most from my staff. If you're building ... I'l put it
together right. If it's built, I'll keep it together and make
it better. Let's talk. Box K-166.

Situations Wanted Programing,
Production, Others

CONSIDERING COUNTRY?

Program director with heavy country music ex-
perience and top 10 market on-air success, seeks
new challenge. Can lead, manage and motivate talent.
Believe in full-service, personality sound and adult im-
age. Approach radio as a business. Strong references.
Ofters sought from top 25 markets. Contact: Ron Tyler
214-460-3461, PO. Box 1547, Arlington, Tx. 76010.

TELEVISION

Help Wanted Announcers

[~ New full power
mid west VHF-TV station seeks entire staff. Ground
floor opportunity at family owned facility in beautiful
country atmosphere at Mt Vernon, lllinois which
umbrellas major market. [ntuitive owner seeks innova-
tive people with fresh ideas. General Manager, Sales
Manager, Program Director, News Director, Chief
Engineer. Send tapes and resumes to Pyramid Broad-
casting Corp, Route 5 Box 286, Murphysboro, tllincis
62966, Att: Wm. Varecha.

EXPERIENCED

ANCHORS
PRODUCERS
WRITERS

We want you.
Send resumes to:

Director of Personnel
CNN2
1050 Techwood Drive
Atlanta, Georgia, 30318

An Equal Opportunity Employer

JOIN CHANNEL 21 PRODUCTION
IN DALLAS

We need experienced television pro-
duction professionals who want the
challenge of building the new, exciting
Channel 21 serving the Dallas/Ft. Worth
community. We promise you a unique
opportunity for professional growth, and
a rich and rewarding experience as our
company expands its operations on
Channel 21 in Dallas and Channel 20 in
Houston.

If you want to be a part of the original
team in this innovative Dallas/Ft. Worth
television production venture, please
write to: Miiton Grant,—KTXA Channel
21, Inc, 1712 E. Rando! Mill Road,
Arlington, Texas 76011.

Opportunities are available for:

1) Director/Editor

2) CMX Editor

3) Production Video Tape Operator
4) Audio/Sound Operator

5) Cameraman/Studio-Remote

6) Chief Engineer

7) Transmitter Supervisor

We are an equal opportunity employer.
All contacts will be strictly confidential.

METEOROLO®!ST/
ENVIRONMENTAL :PORTER

Top 30 market station searching for
Meteorologist/Environmental Reporter
who can communicate. An AMS seal is
preferred. Our commitment includes
Color Radar, NAFAX, UNIFAX |, ACCU-
WEATHER, several microwave mobile
units and live helicopter. Please send
resume to Box J-9. EO.E. M/E

mAgRzine

We need a PM MAGAZINE producer and female co-
host to replace two people who have moved to Top 20
markets. We're a top-rated affiliate in a growing, news-
conscious community.

CO-HOST

Must be energetic with upbeat personality and dedi-
cated to team effort. Ability to write and produce
features necessary. Experience in PM MAGAZINE
hosting and production preferred.

PRODUCER

Must have managerial and administrative skill as well
as imagination and creative and writing talent. Will
have responsibility for hiring technical staff. Ideal can-
didate will be a motivator and team leader.
Applicants send resumes, tapes and salary require-
ments to Ann Bryant, WBRC-TV, Box 6, Birmingham,
Alabama, 35201. EQE.
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Help Wanted Management

NN R —
ADMINISTRATIVE DIRECTOR

HARLINGEN, TX

The Administrative Director will assist the General Manager in supervis-
ing the administrative functions of Heritage Cablevision in the Texas
operations including customer service, cost control procedures, vehicle
maintenance and usage reports, accounting procedures, personnel
records, management information systems, internal auditing pro-
cedures. Other duties involve coordinating finance, personnel pro-
cedures and company policy matters with other Directors.
Qualifications are knowledge of accounting principals and methods,
degree, preferrably in business, 5 years management experience, skills
in communications, human relations, problem solving and organization.
[f interested in joining a fast growing company with an excellent benefit
and salary package, please submit your resume to our home office.

@) Heritage
V COMMUNICATIONS
2195 Ingersoll Ave,
Des Moines, |A 50312
Equal Opportunity Employer M/F

Oy

—— _
, cal
CATV ENGINEERING

DIRECTOR
HARLINGEN, TX

This position reports to the General Manager of our Texas systems. Duties in-
clude forecasting for new builds and new market areas; annual budget prepara-
tion; evaluation of manpower, material and equipment resources, establishment
of technical training seminars, inventory procedures, and cost control pro-
cedures for company assets. The ideal candidate will possess an Engineering
degree, an FCC license, 3 years in cable, experience in bugetary procedures,
skills in problem solving, communications, writing, and human relations. 5 years
management experience in a related engineering field may be substituted for a
degree in engineering.

If interested in joining a fast growing company with an excellent benefit and sal-
ary package please submit your resume to our home office.

£ Heritage
QCOMMUNICEDONS

21395 Ingersoll Ave.
Des Moines, |IA 50312

Equal Opportunity Employer M/F

——

Radio Programing

[T THE SALES EVENT 0F 1981! _l

0 8’ FREE
Top 100 Special of the Year DEMO

Toby Arnold & Associates

4255 LBJ, Dallas, TX 75234 Toll Free (800) 527- 533]5
1

HAUNTED HOUSES

Nationally known “Ghost Hunter® has 65
episodes, 2 1/2 minutes each, of interviews
with people who live in haunted houses! Also
research information on why haunted, what is a
ghost, exorcism, etc. One a day, Monday thru

Help Wanted Sales

Tel tronix
Te :wision

Sales Engineer

You know the Tek TV Sales
Engineers. They are the people
respected throughout the industry for
their sales professionalism and
technical expertise. They are the
highly motivated self-starters who
work In a true consultive selling
environment solving technical
groblems and communicating with

oth engineering and management.
They have BSEE’s or equivalent and
are “committed to excellence.”

A recent expansion in our sales
force has created openings in
Syracuse, Philadelphia, New Orleans,
Denver, and Los Angeles. If you
have the professional as well as
technical qualifications and are
Interested in a career growth
opportunity with an industry leader,
we would like to talk to you.

Please call or write:

Mark C. Gray, Western Regional
Sales Manager, Tektronix, Inc.

3003 Bunker Hill Lane, Santa Clara
CA 95050, (408) 496-0800.

Interviews will also be held
during the SMPTE meeting in
Los Angeles, October 25-30. Please
call for an appointment.

We are an equal opportunity
employer m/f/h.

-
Tektronix
COMMITTED TO EXCELLENCE /

NATIONAL ACCOUNTS
REPRESENTATIVE-TvB

The Television Bureau of Advertising
(TvB) needs an experienced salesper-
son in Chicago to expand television
budgets of national advertisers. The re-
quirements are a demonstrated sales
ability with a knowledge of national ad-
vertisers and the media they use. Send
resume to: Richard Severance, Televi-
sion Burea of Advertising, 485 Lexington

Avenue, New York, New York 10017,

Situations Wanted
Management

GM/GSM

22 Years experience. Dir. sales, GSM,
NSM, market manager, LSM, Reg. rep.
Oper. manager, Lcl sales—Budgeting,

MBO. Must make change. Box K-167.

Friday, for 13 weeks. Only $25.00 per week.
write or call; The MEMORABLE Days
The Ghost Hunter of Radio
Norm Gauthier 30-minute programs from the goiden age of radio
982 UniOn Street YARIETY * DRAMA * COI\:EDIE; * MVSTEhHIES * SCIENCE FIvCTION
included in each series 4
Manchester, NH. 03104 Program Distributors /
1 (803) 669-3237 410 South Main : ]
Jonesboro. Arkansas 72401 .
501-972-5884
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ALLIED FIELDS

Help Wanted Technical

Wanted To Buy Equipment

BROADCASTING ENGINEER
Excellent career growth opportunities cur-
rently exist at a PBS affiliated educational
television facility serving Los Angeles, KLCS-
channel 58. Requirements: three years ex-
perience within the past seven years ina TV
broadcasting facility, including responsibility
for the operation and maintenance of all tech-
nical equipment used in color video produc-
tion, recording and transmission, and the
maintenance of FCC required logs and reports
and a First class Radio Telephone operators
license or a general Class radio telephone
operators license by FCC. Salary range is
$2,093-$2,607 per month. Call for an applica-
tion: (213) 742-7761. Applications will be ac-
cepted until November 20, 1981.

LOS ANGELES
UNIFIED SCHOOL DISTRICT
PO. Box 2298
Los Angeles, CA 30051
An Equal Opportunity Employer

1 YPEWRITERS
5/8" or 3/4” video typewriters compatible
with 10" prompting equipment.

Call Douglas Harriman
212-787-3100

HARRIMAN ENTERPRISES INC.
2667 Broadway New York, N.Y, 10023

Miscellaneous

TELEVISION ENGINEER
Excellent career growth opportunities cur-
rently exist at a PBS affiliated educational
television facility serving Los Angeles, KLCS —
channel 58. Requirements: two years of ex-
perience operating color video and audio
equipment or a certificate of completion of a
specialized curriculum in telecommunications
from an industry-recognized video production
company, the armed forces or a television
broadcasting company. Graduation from an
accredited college or university with a major in
telecommunications may be substituted for
the required experience. Salary range is
$2,093-$2,335 per month. Call for application:
(213) 742-7761. Applications will be ac-
cepted until November 20, 1981.

LOS ANGELES
UNIFIED SCHOOL DISTRICT
PC. Box 2298
Los Angeles, CA 90051
An Equal Opportunity Employer

Help Wanted Management

NAB REGIONAL MANAGER

The National Association of Broadcasters is now ac-
cepting applicants for the position of Regional Man-
ager for the states of Delaware, D.C. Maryland,
Virginia, North Carolina and South Carolina. The appli-
cant must have a general broadcasting background in
both radio and television, with a general working
knowledge of accounting, biiling procedures and
sales. The applicant must be a self-motivator wbo can
communicate freely with both radio and television
broadcasters. The position is one of extensive travel.
Knowledge of FCC rules and regulations is helpful.
Mail your complete resume to Larry €. Tierney, Vice
President of Membership, National Association of
Broadcasters, 1771 N Street, N.W, Washington, D.C.
20036. EO.E.

$$%
PROFITS!!!

It's what all of us in business are try-
ing to obtain with a minimal amount
of problems. Radio stations have a
unigue problem —we have a unique
solution! Let's get together! We've
earned thousands of extra $$S in
advertising sales revenue for Radio
Stations all across the nation and
we did it our way—with integrity
and honesty. Whqgt are we talking
about? An extremely sophisticated
and well-manage telephone sales
operation for merchandising your
unsold R.O.S. time. No, the concept
is not new, but our approach truly is.
We are not like all the others. We
are different and you must be
different to be better. For informa-
tion contact Radio-Active Marketing
Inc. at 715 East Golf Road, Schaum-
burg, Illinois, 60195 or better yet
call our new toll-free number
800-323-6875 or stations in Illinois
312-885-9573 collect. No obliga-
tions—no commitments —and best
of all, NO COST TO YOU! We really
believe in Radio-Active Marketing—
so will you!

FOR SALE

Full day, individual seminar for broadcast investors,
given to you and your associates privately by an ex-
perienced owner-operator. Property selection,
negotiation, financing, FCC requirements, takeover,
among the topics. Find out how to buy your next or
first station through my personal experience. Robin B
Martin, President, Deer River Broadcasting Group,
Suite 1001, 141 East 44th Street, N.Y, N.Y. 10017
212—599-3303.

Consultants

Communications Consultants

A full-service communications consulting firm
that specializes in preparing all aspects of
Federal Communications Commission
application filings.

CONSULTING SERVICES:

Applications: For new broad-

cast facilities X

e Low Power Television

¢ FM Radio

* AM Radio o

e Full Service Television

Computerized frequency searches:

* Low Power Television ’

* FM Radio

* AM Radio n

e Full-Service Television

Feasibility Studies

* AM/FM Power Increases

* Nighttime Service

¢ Pre-sunrise Authority

Petitions for Rulemaking:

¢ FM Channel Assignments

e Full-Service Television
Assignments

Turn Key Construction

e New or Remodeied AM/
FM Radio Stations

« New Power Television

s Full-Service Television

2 WEEK DELIVERY

Edwa. Johnson

~ & Associates, Inc.

Suite 450, One Regency Square,
Knoxville, Tennessee 37915

[615] 521-6464
Washington, D.C. [202] 775-1802

Employment Service

RADIO OPENINGS
Need your first radio job? Need a new radio job? 100
to 200 Nationwide jobs. Open every week—Disk
Jockeys—-News —Programming—Top 40— Country—
AOR—AIl Formats—All Market Sizes—This National
computer list is available weekly for six doilars.
Special Discount—receive nationwide mailed to
you for 4 consecutive weeks only $12.50. You save
$11.50. If you don't need a job now, cut and save this
ad. American Radio Job Market, 6215 Don
Gaspar, Las Vegas, Nevada 89108.

SKILL SEARCH

Building a resource file for client station opportunities
in the areas of announcing/news, operations/program-
ing and engineering. Specific interest is for individuals
with maturity, leadership and creative response to in-
creasingly competitive radio marketplace. Format
background is not a limitation.

Mail appropriate information to my attention; your con-
fidentially will be respected. No phone calls at this
time.

Loring Fisher, President
Lomar Associates
Dept. B
PO. Box 124
Montvale, New Jersey 07645

ED MULLINAX
“Experience Counts”
Broadcast/CATV Consultant

Sales
Appraisals
Rate Increases
Franchises

(404) 882-6118

PO. Drawer 1649
LaGrange, Ga 30241

JP ASSOCIATES INC.

The industry leader in LPTV and medium power televi-
sion turnkeys

VHF UHF ITFS OFS MDS

JP ASSOCIATES INC., 3115 Kashiwa Street, Tor-
rance, CA 90505. (213) 539-8533.
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Public Notice For Sale Stations

PUBLIC NOTICE Continued
APPLICATIONS FOR CABLE
TELEVISION LICENSE 901 76
HOLLISTON, MA 01746 FOR SALE
i . o . . MILTON Q. F & ASSOCIATES
ble television llcanse puresant t e reguiations o 1000 watt AM daytimer in medium size MEDIA BROKER
tablished by the Massachusetts Community Antenna Ohio market. Profitable operation. 15 “Speéializing In Sunbeit adcast Properties”
Television Commission. Sealed, clearly marked ap- acres of real estate included. $425,000. 5050 Poplar Ave o Suite emphis,TN: 38157
plications may be filed at the address below until 5:00 R -164. " . >
p.m.on Monday, January 11, 1982. Applications will be Terms available. Box K-16 0 Neg:‘:::%%s;‘fw:;z} . Dvéa‘;{)%;l; South
opened at the regular Board of Selectmen’'s meeting, S
at 7:00 p.m., Monday, January 11, 1982, at Town Hall.
Applications must be filed on the Massachusetts
C.ATV. Commission Form 100 and must be accom- ﬁ j
panied by a $100 non-refundable filing fee, payable to
the to-n of Holliston. A cop- of the application shall e Daytimer in resort area. South of San ARKANSAS FM
also be filed with the Massachusetts C.ATY. Commis- Francisco. $650,000.
sion. e Daytimer. Suburban Atlanta. $590,- Southeast Arkansas Class A FM
) Al ap_piic_ations received wM‘I be ;vai\ablgfor public 000. medium mkt. 3300 K Terms, SQSOK
inspection in the Town Clerk's office during regular e Daytimer. Powerful big city in
?etésmess hours and for reproduction at a reasonable Alabama. $590,000. Cash. 8 K 98
. ox K-
Thi- is the only period during which applications e AM/FM. N.E. MO. 2590,000.
may be filed. e AM/FM. S.C. MO. $360,000.
Board of Selectmen e Powerful Daytimer in Cent. GA. $560,-
PO. Box 207 000.
~ Town Hall e AM/FM in W. Ohio. $1.1 million. Good
Holliston, MA 01746 buy. WALKER MEDIA
e Daytimer. Big city area. MN. $360,- & MANAGEMENT, INC.
000 -
PUBLIC NOTICE " - William L. Walker
The Board of Directors of National Public Radio will * Dayt!mer' City in quorado. $280,000. President
meet in regular session on Wednesday, October 28, ¢ Daytimer. New Mexico. $200,000. Suite 417, 1730 Rhode Island Avenue, N.W
1981, for its annual organizational meeting from 9:00 ® FM. S.W. Ark. $350,000. Washington, D.C. 20036
to 9:30 am. in the Board Room of National Public ® Daytimer. E. Ark. $150,000. Terms. (202) 223-1553
Radio, 2025 M Street, N.W, Washington, D.C. and & AM/FM, E. Ky. Good billing. $600,000. Brokers-Consultants-Appraisers
again from 1:30 to 3 p.m. in the Board Room. Subject Terms.
gah a_mendn;entd thfi agenda mC!tUdefo: elecnc:jn of e FM with strong signal in city in South.
bomtment of board commitiess for FY 82, The Board Extra good terms. $800,000.
committees will meet on October 28 between 9:30 * g:ysg";%roN?rrth Central NC. Good buy. APPRA]SALS ;
a.m. and 1:30 p.m. For further information concerning s . lerms.
these meetings, please contact Michael Glass, NPR ® Foreign speaking AM in Cileveland Over twenty years of service to Broadcasting
General Counsel at 202-822-2043 metro area. $490,000. Appraisals ® Brokerage ® Analysis
s Tenn.—AM-—day. Near Nashville. Westgate Mall, Bethlehem, PA 18017
$290,000. 215-865-3775
PUBLIC NOTICE ® FM Ark.—Miss. $380,000. .
The Executive Committee of Public Broadcasting Ser- e Good facility covering Charlotte, N.C. THE HOLT CORPORATION
vice will meet October 30, 1981 at 10:00 am. in the PRI
! ' ) $600,000. No down payment.
PBS offices, 475 LEnfant Plaza, SW, Washington, DC. ® FMin tral HHinoi ity. $1,000,000
Discuss progress of PBS/Cable project, and contract central lilinois city. s , .
for interconnection financing (executive session); pro- . ZTV:TFSM SE T Only AM/EM i
cess for development of PBS's four-year plan; under- . S.E. Tenn. nly in Top 35 AD! Southeast
writing guidelines; agenda/meeting calendar for county. $640,000. Terms. 100 K FMpGreat market, good format
Board/Committees; closed captioning of PTV pro- e AM/FM within 70 miles of St. Louis. S r I o
graaFLS- Good cash flow. $2.3 million. Terml:. No billing. Brand new equ!pment, ,'n'
® AM/FM in good single station market cludes Harris 9002 automatlon.l Selling
For Sale Stations in W. Tenn. $800,000. Terms. at loss under three year rule. Quick sale
o Powerful daytimer covering large essential. $1.5 mil. Cash terms available.
Central Fla. city. $1.2 million. Box K-1286.
,.‘Q Wilkins ® AM/FM S.W. Tenn. FM covers big town,
p $540,000.
g and Assoclates o FM in Big Town in W. Okla. $460,000.
Media Brokers ® Fulltime N.W. Ala. City. $520,000. g ]
® Daytimer in eastern Ark. Good cash Dan haySlett
MO AM/FM 525K Small flow. $360,000. Terms. & associates. inc.
MO AM/EM 300K Small ® Coastal. S.E. Fla. powerhouse. AM ,
MO AM & FM 650K Small fulltimer $1.8 million inciuding $700,- %M
NY FM 635K Smali 000 in real estate.
MS  AM & FM 475K  Small ® FM. N.W. Missouri billing about $100,- RADIO, TV, and CATV
AL FM 475K Small 000. Good real estate. $195,000. (214) 691-2076
ID Fulltime AM 835K Madium ® South Carolina. SE daytimer. $220,- 11311 N. Central Expressway « Dallas, Texas
IL  Fulltime AM 795K Small goot._c.P. fg’Ef”"(”"gg'oo 000
Daytime AM 425K Small ¢ Daytimer. S.E. Ky. ,000.
ar e 380K Small * Fulltimer. West Virginia. $275,000.
NM FM 500K Small e Daytimer. Fort Worth powerhouse. THE
KS M 480K  Medium ¢ Daytimer. N.C. Missouri. $380,000.
™ AM&EM 950K Sl * Daytimer. Good dial position. Central KEITH W. HORTON
- COMPANY, INC.
Midwest Class C FM Florida. $280,000. ’
KY  AM/FM 550K Small © Atlanta area. 5,000 watts. $470,000. For prompt service
Midwest AM/FM-CP 410K Small . ?00 V&tt daytitmef- Sigggeor%fgget sta- contact
ion. resort area. s . —_
ND AM/FM Downpayment 25K . . ) Home Office: P.O. Box 948
NC AM Downpayment 55K Fulltimer. Dominant. Metro. TX. ’
pay $1 ‘200’000' F_Imxra, N.Y. 14902
MO FM Downpayment 35K 24 hr Phone: (607)733-7138
NM FM Downpayment 35K ————
MO  FM Downpayment 35K Bob Kimel’s office:
i Let us fist tation. Confidential! P.O. Box 270,
NM  FM Downpayment 35K et us list your station. Confidential! st Alb VT 05478
SC AM Downpayment 20K t ans,
BUSINESS BROKER ASSOCIATES 24 hr Pherma: 1807524.5963
) 109 North Main, 2nd Floor 615-756-7635 24 HOURS Brokers anu Luinultants
Sioux Falls, South Dakota 57102 605/338-1180 \
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For Sale Stations Continued

North Americancy:::..

—

Z wtissouri AM-FM small market
combos 525K and 320K, terms.

Fla. coastal AM daytimer 360K,
terms,

Fla, fulltimer AM 285K, terms.
Midwest AM-FM 750K .

Ilinois fulltime AM, profitable,
756K,

Idaho fulltime AM, 835K.
Tenn. daytime AM, 500 cash.

North Carolina medium market
fulltime AM, 360K, terms.

FREE IN-HOUSE LEGAL
SERVICES AVAILABLE FOR

BUYER & SELLER.

ONE FINANCIAL PLAZA
SUITE 2100

FT. LAUDERDALE, FL 33394

(305) 525-2500
SELLERS CALL COLLECT

BILL-DAVID
ASSOCIATES

BROKERS-CONSULTANTS
(303) 636-1584
2508 Fair Mount St.
Colorado Springs, CO 80909

CHAPMAN ASSOCIATES®

©

media brokerage service

STATION

S Small Fulltime  $125K
E Small FM $150K
W Small FM $200K
MW Small FM $215K
S Small AM $231K
S Sm-Med Fulltime $390K
MW Medium FM $395K
MW Metro Fulltime $718K
S Metro FM $1,300K
E Major Fulltime  $1,250K

Terms
$50K
29%
Terms
$75K
$123K
S60K
Cash
$780K
Terms

CONTACT

Bill Cate (904) 893-6471
Jim Mackin (207) 623-1874
Greg Merrill (801) 753-8090
Jim Mackin (207) 623-1874
Ernie Pearce (615) 373-8315
Bill Chapman (404) 458-9226
Peter Stromquist  (612) 831-3672
Bill Whitley (214) 387-2303
Bill Cate (904) 893-6471
Jim Mackin (207) 623-1874

Appraisals, Feasibility STudies, Financing, or to Sell, Contact John Emery, Mktg. Mgr,
Chapman Co. 1835 Savoy dr, Atlanta, GA 30341

We have stations in
RI, ME, MA, FL, PA, NC

CHANEY/MCCARTHY ASSOC.
PO. Box 101 - Bedford, MA 01730
617/275-6285
PO. Box 66035 - St. P'burg Beach, FL 33706
813/360-3162

10,000 watt DA-D. Fantastic Mk, potential $470,000;
Daytimer w/Fulitime Grant-Positive Cash Flow $443,-
000; Daytimer w/Suburban Location. Potential. Terms
$320,000.

EDEN BROADCAST SERVICES
PO. Box 647, Eden, N.C. 27288 ||
919/623-3000 iz

MEDIA BROKERS : APPRAISERS

AT YOUR SERVICE WITH OVER 20 YEARS EXPERIENCE

RICHARD A.

JINC.
435NORTH MICHIGAN AVE . - CHICAGO 60611

312/467-0040

R.A. MARSHALL & COMPANY

MEDIA INVESTMENT ANALYSIS &
BROKERAGE
Executive Suite 200 Professional Building
HILTON HEAD ISLAND, SOUTH CAROLINA
29928
(803) 842-5251

BROADCASTING'S CLASSIFIED RATES

Payable in advance. Check or money order only
(Billing charge tc stations and firms: $2.00

When placing an ad, indicate the EXACT category
desired: Television or Radio, Help Wanted or
Situations Wanted, Management, Sales, etc. f this
information is omitted, we will determine the ap-
propriate category according to the copy No make
goods witl be run if all information is not included

The publisher is not responsible for errors in print-
Ing due to illegible copy. All copy must be clearly
typed or printed.

Deadline is Monday for the following Monday's
issue. Copy must be submitted in writing. (No
telephone copy accepted.)

Replies to ads with Blind Box numbers should be
addressed to {box number) c/o BROADCASTING,
1735 DeSales St, N\W, Washington, DC 20036

Advertisers using Blind Box numbers cannot re-
quest audio tapes, video tapes, transcriptions,
films or VTR's to be forwarded to BROADCASTING
Blind Box numbers. Audio tapes, video tapes,
transcriptions, films and VTR's are not forwarda-
ble, and are returned to the sender

Rates: Classified listings (non-display) Help
Wanted: 70¢ per word. $10.00 weekly minimum
Situations Wanted: (personal ads) 40¢ per word.
$5 00 weekly minimum. All other classifications:
80¢ per word. $10.00 weekly minimum. Blind
Box numbers: $2.00 per 1ssue

Rates: Classified display: Situations Wanted
(personal ads) $3000 per inch. All other
classifications: $60.00 per inch. For Sale Stations,
Wanted To Buy Stations, Employment Services,
Business Opportunities, and Public Notice adver-
tising require display space. Agency Commission
only on display space

Publisher reserves the nght to alter Classified
copy to conform with the provisions of Title VII of
the Civil Rights Act of 1964, as amended

Word count: Include name and address Name of
city (Des Moines) or state (New York) counts as
two words. Zip code or phone number including
area code counts as one word. Count each ab-
breviation, initial, single figure or group of figures
or letters as a word. Symbols such as 35mm, COD,
PD, etc. count as one word. Hyphenated words
count as two words. Publisher reserves the right to
abbreviate or alter copy.

H.B. La Rue, Media Broker

MADIO . TY . CATY . APPRAISALS

West Coast:
44 Montgomery Street, 5th Floor, San Fran-

cisco, California 94104 415/434-1750

East Coast
500 East 77th Street, Suite 1909, New York,
NY 10021 212/288-0737

Broadcasting Oct 19 1981

Effective with the Nov. 16,1981
issue of BROADCASTING
Classified Advertising rates will be in-

creased to the following:

Rates: Classified listings (non-display)
Help Wanted: 85¢ per word. $15.00
weekly minimum. Situations Wanted:
(personal ads) 50¢ per word. $7.50
weekly minimum. All other classifica-
tions: 95¢ per word. $15.00 weekly
minimum. Blind box Numbers: $3.00 per
issue.

Rates: Ciassified Display: Situations
Wanted: (personal ads) $40.00 per inch.
All other classifications: $70.00 per
inch. For Sale Stations, Wanted To Buy
Stations, and Public Notice Advertising
require display space. Agency commis-
sion only on display space.

Situations Wanted, For Sale Stations,
Wanted to Buy Stations, Employment
Services, Business Opportunities, Radio
Programing, Miscellaneous, Consul-
tants, For Sale Equipment and Wanted
to Buy Equipment advertising requires
payment in advance.
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MCA Inc. has bought into USA Network, which had been co-
owned (as of Oct. 1) by Time Inc. and Paramount Pictures.
MCA is parent of Universal Pictures and Universal Television.
Time, Paramount and MCA become equal partners in deal, with
$15 million Time paid for its half interest, putting value of $30
million on whole of network (BROADCASTING, Oct. 5). Three
new partners also said they’ve agreed *‘to consider’” launching a
national pay-per-view programing service through their joint
venture.

O
RCA Americom last week modified terms of its proposed auc-
tion of transponders on Satcom 1V, scheduled for launch next
January. According to John Nolan, FCC official, RCA deleted
requirement that every bid be accompanied by $100,000
depost. Instead, Nolan said, highest bidder for transponders
will be given three business days ‘‘to demonstrate’” it can make
good on bid. Nolan also said deadline for bids has been pushed
back to Oct. 27. Meanwhile, Rainbow Communications and
possibly others have filed comments in opposition to auction
plan; which has to pass FCC muster before it can be imple-
mented. RCA has also filed plan to award transponders on first-
come, first-served basis in case auction is rejected, but that too
has come under fire. Eastern Microwave asked that first-come,
first-served plan be rejected or suspended, claiming it is in
violation of FCC’s common carrier rules. UPI and Satellite
Weather Service said they support plan if RCA makes clear that
transponder-customers would be drawn from existing waiting
list, which reportedly contains more than 80 names.

O
“The thing we term progress is illusive, delusive, fickle and
fake, ‘whenapplied to black people,” said Dwight Ellis, vice
president. minority and special services, National Association
of Broadcasters, last Wednesday. Addressing first Scholarship
Awards Dinner of Black Journalists: Association of Southern
California, Ellis said blacks and Hispanics represent only 9% and
4% of over 146,000 workers in broadcasting, most of them “‘on-
air personnel, camera operators, clericals and blue collar
workers—not decisionmakers.”” There are eight blacks and two
Hispanics among approximately 600 VP’s at ABC, CBS and
NBC combined, he said, and only 6% of some 4,500 decision-
makers in cable TV industry are minorities. In spite of such
statistics, Ellis said he is ““‘encouraged and optimistic [at] the
groundswell of activities and actions for and by minorities in
telecommunications’” and noted FCC Chairman Mark Fowler’s
special committee on financing minority ownership (see story,
page 41). efforts by NAB to adjust FCC’s tax certificate policy
so nonmiinority shareholders can obtain tax break by transfer-
ring shares to minority shareholders and appointment of former
FCC Commissioner Tyrone Brown to board of BROADCAP,
nonprofit, minority enterprise small-business investment cor-
poration founded by NAB.

0
Prior to regular ABC-TV affiliates board meeting with network
Nov. 30-Dec: 3 in Maui, Hawaii, board will have special “pre-
paratory session” Oct. 29 in Dallas to weigh key issues and
unify ‘position. Normally advance session is held day before
meeting with network executives, but this year, according to
affiliate chief Ward Huey, issues warrant more planning. Huey,
president and chief executive officer of Dallas-based Belo
Broadcasting, who has called meeting, said main areas include
prime-access/expanded news, ABC’s news and sports cable
ventures, overruns, compensation and Viewer Information and
Education Committee organized to promote over-the-air com-
mercial networks and to counter cable. Board now is polling
affiliates by mail to see what they want discussed in Maui. Poll
taken earlier, according to Huey, showed 91% of affiliate body
against expanded news if it involves time now local.

a
As had been .expected, CBS last week reported earnings for
third quarter that were down 3% to $54.3 million, $1.95 per

share, on revenues that were up 5% to $995.1 million: Culprit
was identified as foreign currency exchange losses which cost 25
cents per share in quarter. CBS/Broadcast Group profits were
said to be up, on revenues that rose 10%. CBS also noted that
development spending for cable programing, home video and
theatrical films was ‘‘sharply higher’’ than in year-earlier
quarter.
O

Time Inc. income tumbled in third quarter, down 41%,.t0 $19.6
million, as losses from discontinuing Washington Star and
Time-Life Films (with paper’s closing said to have been:chief
factor) totaled $19.2 million. Income from continuing opera-
tions grew fractionally, to $38.8 million, while earnings ‘per
share dropped slightly from 69 cents to 63 as average shares out-
standing grew. Sales in quarter were $808.5 million, up:19%.
“Time’s video group grew at an accelerated pace in the period,”’
according to Time President J. Richard Munro, despite added
pay television development expenses.
O

FCC budget problems do not end with personnel and program
cuts. Commission does not have money for long-anticipated
move to consolidate its Washington offices, now scattered
among four buildings, Edward Minkel, assistant to Chairman
Mark S. Fowler for management, told Congress last week.
Minkel, in testimony before House Subcommittee on Public
Buildings and Grounds, said, ‘“We do not have funds in ourFY
1983 budget to cover the costs of relocation or the substantially
increased rental costs expected in FY 1983 and beyond—
whether we move to a new building or remain in our. present
location.” He said the cost for FY 1983 would be $4:3 million.
Three leases expire next year; fourth in 1985.

O
Direct Broadcast Satellite Corp. has outlined changes in its
equity ownership in amendment to its DBS application. Filed at
FCC on Oct. 9, amendment gives revised list of 10 largest
stockholders and details agreement entered Oct. 8 with:Kansas
City Southern Industries. KCSI will purchase 38% of common
stock of DBSC for $1,000,000. DBSC says it has also received
“strong expressions of interest and-other.commitments. for
funds necessary to construct and operate’ .its DBS system,
from, among others, General Electric Corp. and Bank  of
Montreal.

O
Final prime-time ratings for week ended Oct. 11—first of
1981-82 season—gave CBS-TV 22.1 rating and 35 share to
ABC-TV’s 18.1/29 and NBC-TV’s 14.6/23. ABC average
wasn’t known until late last week due to ratings delay on Oct. 9
baseball (see page 61); telecast eventually turned up-with
13.1/22. Twenty-two-minute Sunday football-runover rating on
CBS, also delayed, brought 17.2/33.

O
Reagan administration outlined proposals for amending
Freedom of Information Act at hearing before Senate Judiciary
Subcommittee on Constitution last Thursday (Oct:: 15).
Amendments would charge attorney general with defining
categories of investigations to be exempted from FOIA' re-
quests, permit government to withhold information that would
“tend”” to disclose identity of confidential sources, prohibit
release of records that might endanger law enforcement person-
nel, witnesses or potential witnesses, preclude persors involved
in administrative or judicial proceedings from using act as tool of
discovery, permit government to charge for documents that pro-
vide information with commercial market value and require
agencies to notify individuals or businesses that had supplied
commercially sensitive information and permit them to contest
release of data. Hearing was fourth in series on ‘proposed
amendments to FOIA, among them three bills pending insub-
co;nmittee, S. 587, S. 1235 and S. 1247 (BROADCASTING, July
20).
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Editorials:

Needed: a united front

The movement toward deregulation of broadcasting, or
“‘unregulation.” as FCC Chairman Mark Fowler calls it, was
already gaining speed before the President of the United States
made his videotaped appearance at the Broadcast Pioneers dinner
in Washington last week. It is sure to be accelerated by Ronald
Reagan’s pointed reference to “‘the broadcast media’s First
Amendment rights”” When a President mentions radio, televi-
sion and the First Amendment in the same breath, broadcasters
must take it as a call to action.

There is accumulating evidence that broadcasters have heard
the call.

““We have a fine opportunity now to make progress with the
regulatory problems that confront us,’ said Thomas H. Wyman,
president of CBS Inc., in a speech to the International Radio and
Television Society (BROADCASTING, Oct. 12). He urged broad-
casters to support repeal of Section 312(a) (7) of the Communica-
tions Act, which mandates access time to federal office candi-
dates, and Section 315, which contains the fairness doctrine and
equal-time provision for all candidates. ““Not only must the pro-
tections of the First Amendment be maintained.” said Wyman,
“‘they must be enlarged to the point where broadcast news has
parity with other news media.”’

Jim Rosenfield, president of CBS-TV, is taking his boss’s call
into the field, exhorting broadcasters to enlist counterparts in
other media “‘in what certainly will be their fight too for First
Amendment freedom in the new electronic age’" (scc page 67).

Rosenfield’s reference to intermedia cooperation is especially
pertinent. As has been observed in this space before, on this issue
the interests of broadcasters and cable operators precisely coin-
cide, since both are covered by name in the law requiring equal
time and containing the fairness doctrine. The print media may
be immune to content regulation now, but they face a possibility
of it as they move into electronic delivery systems. It is to the
benefit of all members of the Fourth and Fifth Estates to support
the freedom of all under the First Amendment.

The media must expect resistance in the citizen movement that
exists because of regulation and in the Congress, where members
have personal reasons to retain federal controls. The resistance
will be overcome only by concerted action of trade associations
and professional societies representing all the media. Who's to
take the lead in calling them together?

Out of bounds

The FCC has been put in an awkward position by the request of
Representative Charles Rose (D-N.C.) for a low-power television
station to broadcast proceedings of the House (‘‘Closed Circuit,”
Oct. 12). It cannot summarily turn a congressman down without
imperiling future legislative plans. It cannot put the U.S. Con-
gress in the domestic broadcasting business without flouting tra-
ditions that are basic to a free and independent press. No wonder
the commission has elected to give the matter extended study.
As chairman of the House Advisory Committee on Broadcast-
ing, Rose was influential in the installation of the television
system that, with discreet avoidance of peripheral events, such as
members sleeping at their desks, provides live coverage of the
House floor. The coverage has been carried by the Cable Satellite
Public Affairs Network (C-SPAN) to cable systems around the
country, less the District of Columbia which is without cable ser-
vice. Rose is echoing the desires of a good many Washington peo-

ple who do business with the Congress for a way to tune in the
House’s goings-on without leaving home or office.

There is, of course, nothing journalistically objectionable about
the House’s wiring up its premises to televise its own affairs to its
own installations in the Capitol (although electronic journalists
wish they could attain equal access for less parochial originations
from the chamber). The questions arise when the House pro-
poses to operate its own system of distribution to the general
public—a function that the journalism media, including those of
modern times, are supposed to perform.

If there is enough interest in Washington in the transmission of
House-broken television beyond the Capitol to justify govern-
mental investment in a low-power station, there must be enough
interest to support a private venture in LPTV or some other
means of distribution. Whether private initiative shows up or not,
Congress ought to stay out of that business.

Turning down the heat

The commonest subject of discussion at cable television meet-
ings these days is the sexually explicit program. It is a subject that
will only heat up as new program services featuring sex in various
degrees of combustion enter what is perceived as a market of ex-
panding opportunity.

The first Cable Software Symposium, extensively reported in
last week’s issue of this magazine, was no exception. The
obligatory panel was assembled. An urban cable operator de-
fended his First Amendment right to show R-rated movies. A
city councilman warned of municipal and state regulation if public
protests against the accessibility of objectionable material con-
tinue to increase. A representative of Morality in Media said
members of the public had no constitutional right to receive inde-
cent or obscene material.

As has been noted on this page before, a constitutional con-
frontation is in the making, and will do no one any good if it
comes. The market for eroticism on cable television has been
identified and is growing. Cable must find a way to serve that
market without offending everybody else.

On that same Cable Software Symposium panel, Al Gilliland,
who runs an 85.000-subscriber system in San Jose, Calif., and is
chairman of the National Cable Television Association, reported
how he isolates his market for sex from subscribers who reject it.
Those who buy his R-rated service get an addressable decoder
and a lock box that turns that channel off.

The Gilliland principle could save cable from a showdown.

Drawn for BROADCASTING by Jack Schmidt

“I'm sorry, sir, but you seem to be just outside the limit of our
franchise.”
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KRTH is
Los Angeles.

Los Angetes is where it all begins. The lifestyle of Amer-
ica springs from the sunshine of Southern California.
Surfers on the beach, hang-gliders in the sky and roller-
skaters on the strand have all borne the message of
contemporary life spawned in The City of the Angels.

To this list of innovations must be added the call let-
ters KRTH. Popularly known as K-EARTH, this was the
first adult contemporary station in the country to suc-
cessfully biend current music with the unforgettable
hits of the past, and by using period news, sports
and entertainment events, paint a true picture of
the era to bring back special memories for the
listener.

This original thinking also applies to the in-
volvement K-EARTH has with its community.
When underprivileged children needed a
place to go, KAMP K-EARTH was created to
give them some relief from the blight of the
inner city. When blood ran short at the Red
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Cross, a drive was mounted to replenish the needed
supply of life-giving plasma. When the YMCAS programs
were in danger a 10K run was staged which raised
10,000 dollars to keep them going.

To all of the other beginnings nurtured in Southern
California must be added the beginning of a new form
of responsible and entertaining radio that has prospered
for over a decade in Los Angeles and influenced a host
of others across the nation. That is why we are proud
to say that KRTH is Los Angeles.

RKO RADIO

KRTH * KHJ Los Angeles/

WRKO + WROR Boston/ wrYk Lnicago,/WAXY Fort Laaderdale-Miami/
WHBQ Memphis/WOR * WXLO New York/KFRC San Francisco/
WGMS AM-FM Washington, D.C.
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