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The Week in Brief

commission budget cuts. PAGE 44.

RN TOP OF THE WEEK
COPYRIGHT COMPROMISE (1 House delays action on
amendments to law as three differing industry factions
indicate agreement may be reached on compulsory
licensing for retransmission of broadcast signals.
PAGE 23.

JOURNALISM [
LONGER NETWORK NEWS [0 Now itis CBS-TV sending up
balloon with new inducements to affiliates. PAGE 41.

FIRST AMENDMENT QUICKSAND (0 Shooshan warns
newspapers that failure to support broadcasters’ fight
against government control of new technologies could
ultimately affect freedom of conventional press.

FLAG THROWN ON HOME VCR’'S [0 Overturning 1979
decision in lower court, San Francisco appeals court
rules that consumer use of recorders to tape copyrighted

material is not “fair use” It's win for MCA and setback for PAGE 51.
Sony, but issue will probably go to Supreme Court, and e —— N
Congress already is in on act. PAGE 24. VIDEOTEXT TRYOUT [ Times Mirror unit plans elaborate

tests in southern California. PAGE 52,

IMPETUS FOR NEW SERVICES [1 FCC starts rulemaking to
leave teletext standards to marketplace, accepts seven of SAVAC’S SURPRISE O New Florida company comes up

12 applications for DBS. Commission’s open meeting with earth station design that increases gain, narrows
. ;o affirms Oct. 1 as effective date for longer licenses beamwidth and could be answer to shrinkage of satelllte
and says it will re-examine comparative renewal process. spacing. PAGE 54.
PAGE 25.

MORE WARNINGS [ Additional LPTV filings at FCC reflect
COLLINS’S DEREG PACKAGE [ Two bills that go beyond more concerns about possible interference by new
FCC iegislative proposals would repeal equal time, service to full-power television and mobile radio.
extend radio deregulatory benefits to TV, but leave PAGE 54.
remnants of fairness doctrine. PAGE 26. S ——— 5 OGRAVING
| SR SPECIAL REPORT EEsreasmsmmmmasmn ROSENFIELD DEFENDS O CBS-TV president explains
CABLE IN MAJOR MARKETS O Only Cleveland in the top rationale for network’s objection to PTAR. Paramount'’s
30 ADI's is without prospect of franchise. BRoapcasTINg's  Eisner and NATPE's Currie counter with arguments for
update of its 1980 survey offers New York-to-Nashville retention of rule. PAGE 59.

rundown. PAGE 28,
PBS’S LATESTIDEA O It suggests national narrowcast
ST——— AV & AEGULATION eem——— network on ITFS channels for private and public
HILL RERUN ON VIOLENCE (J It seems like old times on organizations with system’s excess capacity available to
Capitol HHI for TV networks as they come under attack for public stations to generate revenue. PAGE 60.
programing at House hearing. In turn, they question worth

of studies on shows’ impact. PAGE 38. STAYING OUT FRONT [1 CBS-TV duplicates its first-week

. win in new season's prime-time ratings race. PAGE 60.
FAIRNESS STRUGGLE SHAPES UP (1 Democratic groups,

with Charles Ferris as counsel, want free time on CBS — R (O Y

and NBC to counter GOP spots for Reagan economic SOLOMON’S WISDOM [J In 1978, Michael Solomon

policies. PAGE 42. decided his future should be with his own syndication
firm. That resulted in the formation of Telepictures Corp.,

FOGARTY OBJECTS O FCC commissioner breaks ranks the venture that he serves as chairman and chief

with Chairman Fowler in objections to Stockman about executive officer. PAGE 87.

Datebook
Editorials

Fates & Fortunes. “ Monday Memo...
For the Record Monitor
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Closed: Circuit:

Insider report: behind the scene, before the fact

L

Shaping up

Movement is under way to line up media
organizations in unified support of FCC’s
bold proposals for legislative deregulation
(BROADCASTING, Sept. 21). In vanguard
are Radio-Television News Directors
Association and National Association of
Broadcasters. Aim is to recruit others,
including cable and print media, for show
of force in favor of such reforms as repeal
of Sections 315 (equal time and fairness
doctrine) and 312(a)(7) (broadcast access
for federal candidates) of
Communications Act. Organizers are
quietly planning for long-haul campaign.

T
Yes but

FCC plan to set minimal standards for
teletext and allow marketplace
(broadcasters and manufacturers) to
decide what system or systems will be
used (see page 25) was accepted in varying
degrees by industry. CBS and Telidon
Videotex Systems, which proposed North
American standard, were disappointed
FCC did not endorse it but were confident
it would ultimately triumph in marketplace
showdown with incompatible British
Ceefax, other system proposed as national
standard. Although British felt they would
survive marketplace fight, they worried
that lack of direction by FCC will retard
introduction of teletext in country. Official
of Electronic Manufacturers’” Association
said EIA will continue to push for industry
standard.

Although British and North American
standards have common data rate, key
parameter may still be subject of
controversy in FCC proceeding. Cable
industry is concerned that proposed rate
may make teletext unsuitable for
retransmission over cable.

]

Ax to be spared?

Don’t bank on it, but there may be
minimal cut in FCC’s fiscal 1982 budget of
$77 million in recognition of vastly
increased workload stimulated by new
communications technologies. All
government agericies are earmarked for
12% across-board cuts (meaning $9
million and more than 300 employes for
FCO).

Reports at committee staff levels at
Capitol—both Senate and House —are that
FCC, along with Securities and Exchange
Commission, may be excluded from
budget cuts. FCC, meanwhile, received
good news from Office of Management
and Budget on Friday. Official told
Chairman Mark S. Fowler that
commission may spend at level allowed

under continuing resolution passed by
Congress through Nov. 20, when new
appropriations bills are expected to be
approved. OMB Director David Stockman
earlier had directed agencies to spend as of
Oct. | in accordance with 12% reduction in
fiscal year 1982 budget that President
Reagan has proposed. Fowler had told
Stockman that commission could comply
with his directive only by “‘emergency
furloughs’ of personnel (BROADCASTING,

Oct. 19).

. ]

Everybody in act

Katz Agency, which announced ‘‘Partners
in Programing’’ project last March during
convention of National Association of
Television Program Executives
(BROADCASTING, March 16), is set to
break with its first major TV program
effort in partnership with 16 of its
represented stations. Pilot of half-hour
strip talk shows is expected to be ready by
early 1982, with financing coming from
Katz, its 16 participating stations and
NBC-Owned Television Stations Division.
Production will be by Bob Banner &
Associates, with distribution by
Metromedia Producers Corp.

S
Roll of dice at FCC

Several members of FCC, including
Chairman Mark Fowler, are in quandry
over lottery provisions in legislation
agency must implement by next Feb. 9 to
comply with budget reconciliation bill
adopted last summer (BROADCASTING,
Aug. 3). What bothers them is bill’s
requirement that lotteries for selection of
applicants for new facilities be weighted to
favor minorities, women, labor unions,
others underrepresented in broadcast
ownership.

Prospects are that FCC will authorize
notice of rulemaking this week in search of
workable formula.

L]

Untouched

Recession hasn’t had much impact on
third-quarter results reported so far by
group broadcasters Capital Cities,
Metromedia, Cox, and LIN. One general
impression among financial analysts is that
networks didn’t wring up-front buyers dry,
leaving advertisers with cash that spilled
over into national spot. Tony Hoffman of
A.G. Becker carries his analysis further:
This recession, he says, is housing
recession sparked by high interest rates—
and when people don’t sell their houses,
they don’t realize equity gains they would
pump into high-ticket durables. Real
estate and most durables manufacturers
don’t invest heavily in TV advertising;
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those, such as autos, that do either can’t
or won’t pul! hack schedules in recessions.
Recessior asn’t really hit packaged
goods field, 1 V's bread and butter. High-
interest climate has given broadcasters one
boon—ad spending by financial
institutions looking to cash in on latest
consumer money instruments.
E——
Money mi
John Oxendine, assistant chief, Federal
Home Loan Bank Board’s financial
assistance division, is likely to be named
president of  oadcast Capital Fund this
week. Contract negotiations begin Tuesday
for position vacated Oct. 1 by Samuel
Ewing, who has created financial
consulting firm in Washington, Ewing
Capital Inc.  endine, 38, has been with
Federal Home Loan Bank Board since
March 1979 and before that ran
international banking operations for First
National Bank of Chicago for five years.
His closest competitors for new job were
two Washington TV station executives.
BROADCAP, minority enterprise small-
business investment corporation founded
by National Association of Broadcasters in
late 1979, has yet to make its first
investments.

]

Last gasps

Struggling National Association of
Educational Broadcasters found itself
facing new problem last week after
Virginia Fox, its chairman, resigned. Fox
told BROADCASTING she thought
association, which she said faced more
than $300,000 deficit last June, date of last
financial statement, should follow advice
of outside consultants and shut down. She
also thought group’s annual convention,
scheduled for Nov. 1-4 in New Orleans,
should be canceled.

But other members of board and NAEB
management disagreed, hoping to receive
vote from membership at convention to
dissolve NAEB and “‘try again’’ with new
organization, Telecommunications
Services, Inc. )

EEE——— =
Introduct n

Solid evidence that FCC Chairman Mark
S. Fowler has picked FCC’s next Broadcast
Bureau chief and that his name is Larry
Harris (*‘Closed Circuit,” Oct. 12) was
provided Monday (Oct. 19). Chairman
walked Harris around commissioners’
offices for handshakes and chats. Harris,
45, communications lawyer specializing in
common carrier field, was not meeéting
commissioners for first time; he knows
some quite well. He’ll probably take office
by Dec. 1.






EIGHT IS ENOUGH is the perfect choice for syndication
success. Of the upcoming shows currently being
offered in syndication for 1982 and beyond, EIGHT IS
ENOUGH is the only program to finish in the top four in
reaching women 18-49, teens and kids. So get the

Bradfords on your side and prove that EIGHT IS
ENOUGH can be your shining hour.

LORIMAR

Los Angeles (I New York [0 Chicago (1 Atlanta (1 Dallas

Source NTI '77-'81
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Peter Eckrich & Sons [0 Meat products.
Begins Dec. 28 for 13 weeks in about 35
markets. Day and fringe times. Agency:
Benton & Bowles, New York. Target:
women, 18-49: 25-64,

Renfield Importers O Giacobazzi wine.
Begins this week for seven weeks in 40
markets. Fringe, prime and news time.
Agency: LSF Media, New York: Target:
adults, 18-34.

Fanna Sour Cream (] Begins Nov. 2 for
six weeks in about six markets. Day, prime
and weekend times. Agency: Bozell &
Jacobs, Minneapolis. Target: women,
25-54.

Savings Bank Association of New
York (] Begins this week for five weeks in
various New York markets. Early fringe
and news times. Agency: J. Walter
Thompson, New York. Target: adults,
25-49,

Mauna LoaO Macadamia nuts. Begins
Nov. 11 for five weeks in eight markets.
Day, prime and late fringe times. Agency:

Business: Briefly

Cargill, Wilson & Acree, Atlanta. Target:
women, 25-54.

Swany Glove Co. 0 Children's gloves.
Begins Nov. 4 for four weeks in 45
markets. Day, early fringe and children's
programing. Agency: Dentsu, New York.
Target: women, 18-49; children, 6-11.

Sunnyland Foods O Begins Nov. 2 for
three weeks in under 10 markets. All
dayparts. Agency: Burton-Campbell,
Atlanta. Target: women, 25-49.

K-Tel International O Various record
albums. Begins this week for three weeks
in over 150 markets, Fringe and weekend
times. Agency: Commonwealth
Advertising, Minnetonka, Minn. Target:
adults, 18-34.

Pioneer Take-Out Systems O Fish
promotion. Begins Nov. 2 for two weeks in
10 West Coast markets. Agency: adults,
18-49.

Tinderbox Internationaln
Smokeshops. Begins Dec. 7 for two
weeks in over 10 markets. Day, early

Is this a mountain

or a molehill?

G

That depends on how you
see it.

Take, for instance,
the mountains of detail
that surround the broad-
cast business. Avails,
logs, sales reports, even
accounts receivable and
payable. We can turn
them into molehills.

We're Station Business
Systems. And a giant
stands behind us—the
Control Data Corporation.

Our systems are
designed by broadcasters
to give you professional
service and the most
advanced computer hard-
ware, software and train-
ing available.

The only mountain
you're going to make is
one of profits.

For more informa-
tion, call Bill O'Toole, Vice
President of Sales, at 800-
243-5300, or 203-622-2400.

STATION BUSINESS SYSTEMS

a Control Data Company
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fringe, weekends and news times.
Agency: RNF Media Corp. Beverly Hills,
Calif. Target: total adults.

General Electric 0 Rechargeable
battery. Begins Dec. 28 for two weeks in
about 11 markets. All dayparts. Agency:
Hesselbart, Mittenk & Arocom, Fairlawn,
Ohio. Target: adults, 18-49.

Armour O Gold and Plump chicken.
Begins in fourth quarter for varying flights
in Billings, Missoula, Butte and Great
Falls, all Montana. Agency: Young &
Rubicam, New York. Target: women,
25-49.

Mattel Electronics O Various games.
Begins Nov. 2 for varying flights in about
15 markets. Prime, late fringe, early fringe,
news and weekends. Agency: Ogilvy &
Mather, Los Angeles. Target: adults,
25-49; women, 25-54; children, 6-11.

Deltoma Corp. 1 Florida Community
Developers. Begins this week for one
week in New York and Charleston, S.C. All
dayparts. Agency: Tatham-Laird & Kudner,
Chicago. Target: adults, 50 and over.

Gordon Jewelry Corp. Begins Nowv.
18 for one week in about 25 markets in
Florida, Texas, Tennessee, Louisiana,
Missouri, lowa and Nevada. Fringe and
prime times. Agency: Ketchum, Houston.
Target: adults, 25-49.

Procter & Gamble (I Dash detergent.
Test campaign begins this month for
fourth quarter in Nashville; Knoxville,
Tenn.; Lexington and Louisville, both
Kentucky; Charleston-Huntington, W. Va.,
and Evansville, Ind. Agency: Young &
Rubicam Inc., New York. Target: women
18-49.

7

RepuReport

Wsotam Elloree, S.C.: To RA. Lazar &
Co. (no previous rep).

O
Crer-Tv, ckmi-Tv. Quebec  City, CFER-TV
Rimouski, cHRC(AM)-CHO-FM Quebec Cit_y,
CcKLm(amy Montreal, all Quebec: To Bryd-
son Spot Sales from E.S. Summer-Corp.

0
KaMsiam)-ksFMFM) Sacramento, Calif.: To
Major Market Radio Sales from Christal
Co.

0O
Kuam-pM, Tijuana, Mexico, and Kyokam)
Houston: To Bernard Howard & Co. from
Buckley Radio.
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Skaggs Drug Centers 0 Christmas
campaign. Begins Nov. 4 for four weeks in
about 70 markets. Agency: Alan Frank &
Associates, Salt Lake City. Target: women
25 and over.

Panasonic O Micro cassettes. Begins
Nov. 11 for four weeks in five markets.
Agency: Ted Bates & Co., New York.
Target: men, 25-49.

Armstrong Carpets 0 Begins Oct. 28
for four weeks in Lansing, Mich., and Fort
Wayne, Ind. Agency: Kalish & Rice,
Philadelphia. Target: adults, 25-54.

Pioneer Seed & Corn lllinois and
Wisconsin corn. Begins Nov. 2 for four
weeks in 14 markets. Day, early fringe,
late fringe, weekend and sports
programing. Agency: Creswell, Munsell,
Fultz & Zirbel, Cedar Rapids, lowa. Target:
men, 35 and over.

Sarah Coventry 01 Jewelry Begins in
November for varying flights in
approximately 20 markets. Agency: R.J.
LaChance, Providence, R.l. Target:
women, 18-48,

LACSA Airlines 0 Begins Nov. 15 for
varying flights in about five Southern
markets. Agency: William Cook
Advertising, Jacksonville, Fla. Target:
adults, 25-64.

~Ingalls, Converse account brings agency's new billings to $10 million, and total projected

A@]L{W@mﬁ@@' st

Kellogg backs oldie. Staple radio and TV program series of 1940 and 195@ s, The Qu
Kids, is being sponsored by Kellogg' Co.; Batile Creek Mich, on Tuesday B B30 pm o
CBS Cable. Bob Aubuchson, senior vice: president; marketing, Kellogg. s :
pleased to be associated with revival of Quiz Kids, which we feel will deliver the type of
family audience which we seek for many of-our brands” Agency is Leo Burnett, Chicag
Series began on radio in 1940 and on television in 1949, remaimng onair until 1956

i
Spot radio activity. Blair Radio’s analysisof spot radioopportunities for hrst mne mon h
of 1981 shows that 25-54 age demographic has continued as most requested group
amounting to 27.5%, up from 23.3% in first three quarters-ot 1980.In second place is 25-49
classification at 15.5%, up from 13.4% in corresponding period last year Slightly beh |
25-49 is718-49 with 15.3% of spot radio requests:up from:13.4%: Losing ground from. 1ast~
year.were 18-34 and 12-34. -

. 1 : L

Attuned to audience. Scali, McCabe, Sioves has designed hew tetevision campaign for |

pay-TV "service, Showtime. Theme,; “Showtime is.tuned in to you? will stress “diverse

schedule of blockbuster films, original Broadway productions and comedy programs’ New |
TV flight begins Nov. 1 for six weeks in 20 markets, in addition to spots on Cable News Net*" '

work, wies(Tv Atlanta, wor-tv New York, ESPN dand USA Network. Also: Showtime will p .

vide affiliates with ad slicks, radio cassettes ang TV spots-for use in local markets. .

5 : .

Olympic gain. Converse, manufacturer of athletic footwear, recently named "official shoe = |

of-1984 Olympics,” placed its account with Bostan agericy Ingalls Associates Accordingto

billings for the year to “well in excess of $50 mitlion”
|

More “nooks and cranies.” D'Arcy-MacManus & Masius, New York unvells new TV cam-
paign for S.B. Thomas Inc. on all three majot networks, plus 40 spot markets, Promoting
Thomas's English Muffins, two new commercials, labeled “Homemaker” and Newiyweds” ‘

will again stress “texture™ of product, says-account executive Pat. Quagliano. -

Walk softly past the manger...

Visit the fields and stable in Bethlehem on that starry winters ———\_/
—— night long ago. Relive the biblical account of Christmas .
through the eyes of the animals who witnessed the blrth in the — E g /

manger. “Mary Had a Little Lamb” is a delightful new children’s y
musical Christmas special, produced by CRC-TV for family viewing
during this holiday season. —_

“Mary Had a Little Lamb” is available to your station as a public
service presentation this Christmas season. This program (which is
also available in Spanish) runs 28 minutes in length, with two minutes
open for spot announcements of your choice.
To obtain a 34’ preview tape of “Mary Had a Little Lamb,” please contact: °

Don Triezenberg or Sonya Poston at Advertising Marketing Group, Inc. 2 °
7350 West College Drive, Palos Heights, 11l. 60463 @s [
(312) 361-2590 =
\ - e ——— /

j

.asseen
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B indicates new or revised listing

. |
This week

Oct. 25-27 — New Jersey Cable TV Association an-
nual convention. Meadowlands Hilton, Secaucus, N.J.
Information: (609) 392-3223.

Oct. 25-30—Society of Motion Picture and Televi-
sion Engineers 123d technical conference and equip-
ment exhibit. Century Plaza, Los Angeles.

Oct. 27— Radio Advertising Bureau sales con-
ference. Baltimore Hilton Inn, Baltimore.

Oct. 28— Radioc Advertising Bureau sales clinic.
White Plains hotel, New York.

Oct. 29— Radio Advertising Bureau sales clinic.
Sheraton-Tara hotel, Boston.

Oct. 29-30—"CATV and the New Technologies— The
New Video Marketplace," sponsored by American Bar
Association’s Forum Committee on Communications
Law, Forum Committee on Entertainment and Sports
Industries and Section of Science and Technology.
Keynote address, Richard E. Wiley, Kirkland & Ellis.
Panelists include Herbert Schlosser, RCA; Irving
Goldstein, Satellite Television Corp.; Henry Geller,
Duke University professor; Erwin Krasnow, National
Association of Broadcasters; Brenda Fox, National Ca-
ble Television Asscciation; Stephen Sharp, FCC, and
Jack Valenti, Motion Picture Association of America.
Beverly Hilton hotel, Beverly Hills, Calif.

Oct. 29-30—National Conference on Media spon-
sored by Pro & Con Screening Board. Theme: "Future
of Women and Minorities in Mass Communications,
With or Without EEOC Blackstone hotel, Chicago.

Oct. 29-Nov. 1 — Missouri Broadcasters Association
fall meeting. Hilton Plaza Inn, Kansas City, Mo.
Oct. 29-Nov. 1-—-Information Film Producers of

America national conference and Cindy awards ban-
quet. Sheraton Universal hotel, Los Angeles.

Oct. 30-Nov. 1—12th annual Loyola National Radio
Conference sponsored by Loyola University of
Chicago, department of communications. Hyatt
Regency, Chicago. Information: LNRC, 820 N.
Michigan Avenue, Chicago, 60611, (312) 670-3118.

. ]
Also in October
Oct. 30-Nov. 3— Society of Telecommunications Con-

sultants fall conference, “integrated Communications
for the 80's." Sheraton Palace hotel, San Francisco.

Oct. 31-Nov. 3— ABC radio affiliates board meeting.
Lake Buena Vista Conference Center, Orlando, Fla.

]
November

Nov. 1-4— National Association of Educational

Datebook’

Broadcasters 57th annual convention. Hyatt Regency,
New Orleans.

Nov. 1-4—Scientific Atlanta’s seventh annuai
Satellite Communications Symposium. Speakers in-
clude Representative Timothy Wirth (D-Colo) and Ted
Turner, Turner Broadcasting System. Hilton hotei,
Atlanta.

Nov. 2-4— Information Industry Association 13th an-
nual conference. Speakers include FCC Commis-
sioner Anne Jones. Copley Plaza hotel, Boston.

8 Nov. 3-— National Association of Broadcasters’

legal answers workshop for radic and TV stations.
Sportsmen’s Lodge, Los Angeles.

Nov. 3-8 — Pennsylvania Cable Television Association
annual convention. Hershey Pocono Resort, Whitehall,
Pa. Information: (717) 234-2190.

Nov. 4-8— Electronic Industries Association man-
agement seminar for Boston. Holiday Inn of Waltham,
Waltham, Mass. Information: EIA Education, Suite 405,
2001 Eye Street, N.W, Washington 20036, (202)
457-4996.

® Nov. 5— National Association of Broadcasters’

legal answers workshop for radio and TV stations. Pic-
cadilly tnn, Fresno, Calif.

Nov. 5-7 — National Translator Association annual
low-power television and translator convention. Hifton
Inn, Albuquerque, N.M. Information: NTA headquarters,
36 South State Street, Salt Lake City, Utah, 84111,
(801) 237-2623.

Nov. 5-7 — Broadcast Education Association seminar
on telecommunications policy and regulation. National
Association of Broadcasters headquarters, Washing-
ton.

Nov. 6—Chicago Communications seventh annual
luncheon and communications seminar, sponsored by
29 Chicago associations. Seminar topic: “Who's
Watching Our Watchdogs? Ethics, Privacy, Credibility
and Accountability in the 80's!" Keynote speaker:
Pierre Salinger, ABC News Paris bureau chief. Palmer
House, Chicago.

Nov. 6-7— UCLA Extension workshop, "Public Ac-
cess to Cable TV: A Do-It-Yourself Workshop!" 1246
Graduate Schoo! of Management, UCLA, Los Angeles.
information: Ellen Stern Harris, (213) 825-0641.

Nov. 7-10— Association of National Advertisers an-
nual meeting. Speakers include Lee lacocca, chair-
man of Chrysler Corp. Panelists include Hugh Downs,
host of ABC-TV's 20/20; Gene Jankowski, president,
CBS/Broadcast Group; Gerald Levin, group vice presi-
dent, video, Time Inc.; Richard Frank, president, Para-
mount Television Distribution, and Allen Gilliland,
president, Gill Cable. Fairmont hotel, San Francisco.

Nov. 8-10—Arts/Cable Exchange sponsored by
University Community Video. Minneapolis Audito-
rium, Minneapolis.

the most

_experienced firm
in broadcast executive
recruitment.

More than 15 years experience as specialists
in radio, television and cable TV.
For a confidentjal discussion, call 312-394-9330.

ONE CROSSROADS OF COMMERCE
ROLLING MEADOWS, ILLINOIS 60008

Carl Youngs

Mike Walker
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Nov. 9— Region 2 conference on AM broadcasting
begins. Tentatively set to run for six weeks. Rio de
Janeiro.

Nov. 9-11— Television Bureau of Advertising 27th
annual meeting. Fontainebteau Hilton, Miami.

Nov. 9-11 —Subscription Television Association sec-
ond annual conference. Hyatt hotel at Los Angeles In-
ternational Airport. Information: Valerie Backiund,
(213) 827-440Q0.

8 Nov. 11~ Women in Communications luncheon.
Speaker: Herb Schmertz, vice president, public affairs,
Mobil Qil Corp., Dorat Inn, New York.

® Nov. 11— Radio Advertising Bureau sales clinic.
Marriott hotei, New Orleans.

8 Nov. 11-13—International Film and TV Festival
of New York. Sheraton Center, New York.

Nov. 11-13—0Oregon Association of Broadcasters
41st fall conference. Valley River Inn. Eugene, Ore.

Nov. 11-14—Society of Professional Journalists, Sig-
ma Delta Chi national convention. Hyatt Regency,
Washington.

Nov. 11-14—Unda-USA 10th general assembly,
titled "Taking a Stand: Strategies for the Decade”
Roosevelt hotel, New York. Information: Ann DeZell,
Unda-USA General Assembly, Box 588, Winona, Minn,,
55987, (507) 454-4643.

® Nov. 12— Academy of Television Arts and Sciences
forum luncheon. Speaker: John A. Schneider, presi-
dent, Warner Amex Satellite Entertainment Corp., Cen-
tury Plaza hotel, Los Angeles.

Nov. 12—16th annual Gabriel Awards presentation
banquet, sponsored by Unda-USA. Waldorf-Astoria
hotel, New York.

Nov. 12-13--Media research seminar. Florida Inter-
national University, Bay Vista campus, North Miami.

Nov. 12-15—American Advertising Federation
Western region conference. Keynote speaker: James
Rosenfield, president, CBS-TV. Hyatt Del Monte, Mon-
terey, Calif.

B Nov. 13— Radio Advertising Bureau sales clinic.
Amfac hotel, Dallas.

& Nov. 13— Deadline for entries in American Adver-
tising Federation National Public Service Advertising
Competition, Good Samaritan awards. Information:
1225 Connecticut Avenue, N.W., Washington, D.C.,
20038, (202) 653-1800.

® Nov. 13—"Issues in International Information;
workshop on new world information order with
panelists from government, media and legal profes-
sion, sponsored by The Media Institute, with Ameri-
can Bar Association’s Section of International Law
and Georgetown University’s International Law In-
stitute. East Auditorium, Department of State, Wash-
ington. information: TMI, 3017 M Street, N.W, Wash-
ington 20007; (202) 298-7512.

Nov. 18— National Commission on Working Women's
third annual “Women at Work” broadcast awards.
Capital Hilton, Washington.

Nov. 19-20— Arizona Broadcasters Association fall
convention and annual meeting, in conjunction with
convention and technical exhibit of Arizona Society of
Broadcast Engineers. Sheraton Inn, Scottsdale, Ariz.

Nov. 19-20— Arbitron radio workshop. Omni Inter-
national, Miami.

Nov. 19-20— Practising Law Institute’s ninth annual
Communications Law Institute. New York Statler.

Nov. 20— Society of Broadcast Engineers’ Northwest
regional convention. Red Lion inn/Sea-Tac Motor Inn,
Seattle.

Nov. 20-22— Satellite Television Technology Inter-
national’s Satellite Video Show. Anaheim Marriott,
Anaheim, Calif.

Nov. 24 — International Radio and Television Society
newsmaker luncheon. Waldorf-Astoria, New York.

Nov. 29-Dec. 3—National Telecommunications Con-



Oct. 25-30~Society of Motion Picture and
Television Engineers 123d technical conference
and equipment exhibit. Century Plaza, Los
Angeles.

Nov. 1-4— National Association of Educational
Broadcasters 57th annual convention. Hyatt
Regency, New Orleans.

Nov. 9-- Region 2 conference on AM broadcasting
begins. Tentatively set to run for six weeks. Rio de
Janeiro.

Nov. 8-11— Television Bureau of Advertising
27th annual meeting. Fontainebleau Hilton, Miami
Beach.

Nov. 11-14—Society of Professional Journalists,
Sigma Delta Chi national convention. Hyatt
Regency, Washington.

Dec. 2-4— Western Cable Show. Anaheim Con-
vention Center, Anaheim, Calit

Jan. 23-27, 1982 — Association of Independent
Television Stations (INTV) ninth annual conven-
tion. Sheraton Washington, Washington. Future
convention: Feb. 6-9, 1983, Galleria Piaza hotel,
Houston.

Feb. 7-10, 1982 — National Religious Broad-
casters annual convention. Sheraton Washington,
Washington.

March 11-186, 1982 — National Association of
Television Program Executives 19th annual con-
ference, Las Vegas Hilton. Future conferences:
March 18-23, 1983, Las Vegas Hilton; Feb. 12-16,
1984, San Francisco Hilton and Moscone Center.

April 4-7, 1982 — National Association of
Broadcasters 60th annual convention, Convention
Center, Dalias. Future conventions: Las Vegas,
April 10-13, 1983; Atlanta, March 18-21, 1984;
Las Vegas, April 14-17, 1985; Las Vegas, April
20-23, 1986; Atlanta, April 5-8, 1987, and Las
Vegas, April 10-13, 1988.

April 17-22, 1882 - National Public Radio an-
nual conference. Hyatt Regency, Washington.
April 23-29, 1982 18th annual MIP-TV inter-
national TV program market. Palais des Festivals,
Cannes, France. Future meeting: Oct. 15-20, 1982,
19th MIP-TV in conjunction with VIDCOM (inter-
national Videocommunication Exchange).

May 2.5, 1982 National Cable Television As-

Maie-IVeetines

sociation annual convention. Convention Center,
Las Vegas. Future conventions: June 12-15, 1983,
Houston; May 20-23, 1984, San Francisco; March
31-April 3, 1985, New Orleans; March 16-19,
1986, Dallas, and May 15-18, 1988, Las Vegas.

May 4-5, 1982 — CBS-TV gffiliates annual meet-
ing. Century Plaza, Los Angeles.

May 4-8, 1982 — American Women in Radio
and Television 31st annual convention. Hyatt Em-
barcadero, San Francisco. Future meetings: May
3-7, 1883, Royal York, Toronto, Ontario; May 1-5,
1984, Renaissance Center-Westin, Detroit; May
7-11, 1985, New York Hilton, New York, and May
27-31, 1986, Loew's Anatole, Dallas.

May 10-13, 1982~ABC-TV affiliates annual
meeting. Century Plaza, Los Angeles.

May 16-18, 1982— NBC-TV affiliates annual
meeting. Century Plaza, Los Angeles.

June 6-10, 1982 - Broadcasters Promotion As-
sociation 26th annuai seminar and Broadcast
Designers Association fourth annuai seminar St
Francis hote!, San Francisco. Future seminars:
June 1-4, 1983, Fairmont hotel, New Orteans; June
10-14, 1984, Caesars Palace, Las Vegas, and
1985, Chicago.

Aug. 29-Sept. 1, 1982 — National Association
of Broadcasters Radio Programing Conference.
New Orleans Hyatt.

Sept. 9-11, 1982 —Southern Cable Television
Association Eastern show. Georgia World Con-
gress Center, Atlanta. Future Eastern shows: Aug.
25-27, 1983; Aug. 2-4, 1984, and Aug. 25-27,
1985, all at Georgia World Congress Center.

Sept. 12-.15, 1982 — National Radio Broad-
casters Association annual convention, Reno.
Future conventions: Oct. 2-5, 1983, New Orleans,
and Sept. 23-26, 1984, Kansas City, Mo.

Sept. 12-15, 1982 — Broadcast Financial Man-
agement Association 22d annual conference.
Riviera Hotel, Las Vedas. Future conference: Sept.
25-28, 1983, Hyatt hotel, Oriando, Fla.

Sept. 30-Oct. 2, 1982 — Radio-Television News
Directors Association international conference.
Caesars Palace, Las Vegas. Future conferences:
Sept. 22-24, 1983, Las Vegas, and Dec. 3-5, 1984,
San Antonio, Tex.

ference, sponsored by Institute of Electrical and
Electronics Engineers and Communications Society
Conference Board. Marriott hotel, New Orleans.

Nov. 30-Dec. 1~ Communications Technology Man-
agement and Annenberg School of Communications’
second annual “Telecommunications for the 80's"” con-
terence. Speakers include Arthur Taylor, RCTV; Repre-
sentative Timothy Wirth (D-Colo.), and Ted Turner,
CNN, University of Southern California, Los Angeles.

]
December

Dec. 2-4— Western Cable Show, Anaheim Convention
Center, Anaheim, Calif.

Dec. 3-5-U.S./Southeast Asia Telecommunications
Conference and Exhibit. Mandarin hotel, Singapore. in-
formation: John Sodolski, Electronic Industries Asso-
ciation, 2001 Eye Street, NW., Washington 20006;
(202) 457-4934.

Dec. 6-9— Arbitron Radio Advisory Council meet-
ing. Cancun Caribe, Cancun, Mexico.

Dec. 9— International Association of Satellite Users
conference, “Telecommunications Vulnerability: Prob-
lems and Solutions” One Worid Trade Center, New
York.

Dec. 10-11—Broadcast Financial Management/
Broadcast Credit Association board of directors meet-
ing. Hyatt hotel, Orlando, Fla.

Dec. 11— International Radio and Television Society
Christmas benefit. Waldorf-Astoria, New York.

Dec. 11— International Television Association San
Diego chapter video awards festival. Royal Quality Inn,

San Diego. information: Pamela Taylor Waldman, PC.
Box 575, Del Mar, Calif. 92014,

Dec. 11-13—Audio Independents, University of
California Radio Network, Western Public Radio and
California Arts Council's "Dialogue 81: Radio ...
Waves of the Future! Asilomar Conference Center,
Pacific Grove, Calif.

]
January 1982

Jan. 13— International Radio and Television Society
newsmaker funcheon. Waldorf-Astoria, New York.

® Jan. 14-16— Utah Broadcasters Association an-
nual convention. Hilton Inn, St. George, Utah.

Jan. 15-16— Virginia Association of Broadcasters
legislative reception and winter meeting. Hyatt, Rich-
mond, Va.

Jan. 17-20— Pacific Telecommunications Con-
ference, focusing on telecommunication services in
Pacific hemisphere, Americas, Asia and Oceania.
Meeting will be opened by Bernard J. Wunder Jr,
assistant secretary of commerce for communication
and information for the United States. llikai hotel,
Honolulu,

B Jan. 20-22 — Colorado Broadcasters Association
winter convention. Stouffer's Denver Inn, Denver.

® Jan. 22-23--Radio-Television News Directors
Association board meeting. Hilton Palacio del Rio, San
Antonio, Tex.

Jan. 23-27— dssociation of Independent Television
Stations (INTV) ninth annual convention. Sheraton
Washington, Washington.
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Jan. 28-30—Global Village's first annual con-
ference and exposition on fow-power TV. Sheraton
Washington, Washington. Information: Global Village,
17 Washington Street, Norwalk, Conn., 06854, (203)
852-0500.

B Jan. 29-31 — Florida Association of Broadcasters
midwinter conference. Royal Piaza hote!, Lake Buena
Vista, Fla.

[ ]
February 1982

u Feb. 2— Broadcast Pioneers’' Mike Award dinner.
Pierre hotel, New York.

Feb. 3-8—International Radio and Television
Society faculty-industry seminar and college con-
ference. Harrison Conference Center, Glen Cove, New
York.

Feb. 7-9— Louisiana Association of Broadcasters an-
nual convention. Sheraton hotel, Baton Rouge.

Feb. 7-10— National Religious Broadcasters annual
convention. Speakers will include FCC Chairman Mark
Fowler. Sheraton Washington, Washington.

Feb. 9-10— Arizona Cable Television Association an-
nual meeting. Phoenix Hilton hotel.

& Feb. 11— Southern Baptist Radio and Television
Commission's 13th annual Abe Lincoin Awards. Amer-
icana hotel and convention center, Fort Worth.

Feb. 12-14-—14th annual Midwest Film Conference,
featuring creative short films and feature length fitms.
Chicago Marriott O'Hare. Information: Midwest Film
Conference, PO. Box 1665, Evanston, lll, 60204, (312)
869-0600.

Feb. 17 — International Radio and Television Society
newsmaker luncheon. Waldorf-Astoria, New York.

Feb. 17-19— Texas Cable TV Association conven-
tion. Convention Center, San Antonio, Tex.

Feb. 18-21— School of Communications at Howard
University, Washington, 11th annual Communications
Conference, “The Future of Communications: A Battle
for the Human Mind!" Howard University’s main cam-
pus, Washington.

Feb. 23-25-— Cable News Network production semi-
nar on news production, commercial production and
advertising. Atlanta Hilton. Information: Jayne Green-
burg, (404) 898-8500.

Feb. 24— Association of National Advertisers televi-
sion workshop. Plaza hotel, New York.

Feb. 25— Association of National Advertisers media
workshop. Plaza hotel, New York.

]
March 1982

March 1 — International Radio and Television Society
Gold Medal anniversary banquet. Waldorf-Astoria,
New York.

8 March 2— Florida Association of Broadcasters
Washington reception for Florida's congressional
delegation. Florida House, Washington.

March 7-98— Ohio Cable Television Association an-
nual convention and trade show. Hyatt Regency, Col-
umbus.

March 11-18-— National Association of Television
Program Executives 19th annual conference. Las
Vegas Hilton.

March 18-19— Broadcast Financial Management/
Broadcast Credit Association board of directors meet-
ing. Four Seasons, San Antonio, Tex.

March 24-27— National Honorary Broadcasting
Society, Alpha Epsilon Rho, 40th annual convention.
Statler, New York.

March 28-April 3—Furopean and North American
public television producers annual INPUT '82, Inter-
national Public Television Screening Conference.
Toronto.

L

April 1982

Aprit 4-7 — National Association of Broadcasters
60th annual convention. Convention Center, Dallas.

April 17-22— National Public Radio annual con-
ference. Hyatt Regency, Washington.

® April 19— Florida Association of Broadcasters
“Broadcasting Day!" University of Florida, Gainesville,
Fla.
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Gannett’s 13 radio stations oper-
ate in communities as distant as
Tampa and Los Angeles and as
diverse as Chicago and San Diego.
And the differences in pro-
gramming mirror the differences
in the cities. That is because
Gannett radio stations design
program formats to meet the
unique needs of the audiences

they serve.

In Chicago, that means tradi-
tional black on AM and contem-
porary black on FM.

In Tampa... personality easy
listening on FM.

In Detroit...religion on AM
and adult contemporary on FIM.

In Cleveland... adult contem-
porary and sports/talk on AM, and
personality easy listening on FM.

In Los Angeles...religion on
AM and rock on FM.

In San Diego...news/talk on
AM, adult contemporary on FM.

In St. Louis... country on AM
and adult contemporary on FM.

Thereis no “sound of Gannett”
on Gannett’s radio stations.

Instead, the listener hears
the sounds the city wants to
hear, and the advertisers and the
audiences are the winners.

The 13 Gannett radio stations
are an important part of Gannett’s
world of different voices, serving
their communities with a world
of different sounds.

A WORLD OF DIFFERENT VOICES
WHERE FREEDOM SPEAKS

WYON, WGCI-FM WWWE,WDOK-FM WLQV, WCZY-FM

Chicago Cleveland

Detroit Los Angeles

KPRZ,KIIS-FM KSDO, KEZL-FM KSD-AM,KSD-FM WJYW-FM
San Diego

St. Louts Tampa

Gannett Co., Inc., Lincoln Tower, Rochester, N.Y. 14604 (716) 546-8600
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11th hour
deal ol
copyri( ht

Tentative agreement may protect
broadcasters on must carry

and syndicated exclusivity,
protect cable with compulsory
license and distant signals

The broadcasting, cable TV and motion
picture production industries appeared
close to reaching agreement last week on
amendments to copyright laws as they per-
tain to compulsory licensing for the
retransmission of broadcast signals. A
House subcommittee postponed action on
the amendments last Thursday (Oct. 22)
at the request of the three industries and
also postponed action on a performer
royalty bill, deciding to submit it to further
hearings.

Industry representatives were reluctant
to talk about what one called the ‘“‘under-
standing”’ last week, saying leaders of the
National Association of Broadcasters and
National Cable Television Association had
not yet ratified it. The Motion Picture As-
sociation of America has been pursuing
agreement on a set of amendments with
the NAB since August (BROADCASTING,
Aug. 31) when the Subcommitiee on
Courts, Civil Liberties and the Adminis-
tration of Justice completed hearings on
amending copyright laws.

A sticking point to the agreement has
been and some say continues to be rules
requiring cable systems to carry local
broadcast signals at no charge to broad-
casters. Although a spokesman for the
subcommittee said last week that “‘must
carry’’ rules are part of the industries’ ten-
tative agreement, one spokesman for the
cable industry said must carry had not
been agreed to and another said it “‘hadn’t
even been discussed.”

Subcommittee Chairman Robert W,
Kastenmeier (D-Wis.) is said to have
asked industry lobbyists months ago to try
to forge an agreement on cable copyright,
an issue highly controversial for parties in-
volved but highly complicated and of pe-
ripheral interest to many members of
Congress. Subcommittee members held a
closed briefing session on cable copyright
issues two weeks ago, prior to a scheduled
mark-up session (BROADCASTING, Oct.

19). Members are said to have decided to
postpone consideration of cable copyright
amendments at that session because they
wanted more time to study alternatives.

Last Wednesday, MPAA President Jack
Valenti, James Popham, NAB vice presi-
dent for congressional liaison, and NCTA
President Thomas Wheeler met with
House Telecommunications Subcommit-
tee Chairman Timothy Wirth (D-Colo.)
and reached tentative agreement after in-
tensified negotiations over the previous
week. Wirth attended because the con-
templated amendments would affect the
Communications Act and he, Kasten-
meier and Energy and Commerce Com-
mittee Chairman John Dingell (D-Mich.)
have agreed that the Energy and Com-
merce Committee will review the legis-
lation once it emerges from the Judiciary
Committee.

The agreement would reinstate syndi-
cated exclusivity rules for the retransmis-
sion of broadcast signals by independent
cable systems with 5,000 subscribers or
more. Systems of 5,000 subscribers or
fewer that are owned by multiple system

moC

operators with no more than 50,000
subscribers also would be exempt.

The 1976 Copyright Act provided com-
pulsory licensing for retransmission of dis-
tant signals as long as the FCC did not sig-
nificantly alter its rules on syndicated ex-
clusivity and signal importation. The FCC
eliminated both rules altogether in July
1980. The Court of Appeals upheld those
actions, and the NAB has said it intends to
ask for Supreme Court review.

Compulsory licensing for all imported
signals would be retained under the agree-
ment and there would be no increase in
the royalty rates cable systems pay for use
of broadcast signals.

Further hearings on a performer royalty
bill (H.R. 1805) are required to
cover satellite audio issues. ‘‘Celestial
jukeboxes’’—a new industry offering
subscribers satellite-transmitted music
and a mechanism permitting the automat-
ic recording of titles on home equipment
at no extra charge—have imposed a new
dimension on the performance-rights
debate, one that was only briefly touched
upon during hearings on H.R. 1805.

channels.

North American consensus

The US, Canadian and Mexican broadcaster associations agreed last week to urge their
governments to “enter into negotiations to insure that any agreement at the Region 2 con-
ference includes provisions that would minimize the extent of interference to other sta-
tions!" Meeting in Vancouver, B.C., last Thursday and Friday, leaders of the three associ-
ations expressed alarm at “existing and proposed AM stations in Cuba and other countries
which cause destructive interference to AM stations in neighboring countries’”

The Region 2 conference, which is to take place in Rio de Janeiro next month, is to be
the scene of a decision by countries in the western hemisphere on whether to reduce
channel spacing in the AM band from 10 khz to 9. Participants at the Vancouver meeting
also resolved that, “based on extensive, engineering, economic and other studies ... reten-
tion of the 10 khz spacing best serves the public interest”

At the meeting, which included the National Association of Broadcasters executive com-
mittee and staff department heads, the three industry groups also agreed that the “public
interest would best be served in each country if the nighttime protective coverage areas of
existing and future stations are protected against co-channel skywave interference, at
ieast 90% of the time” Some countries in Region 2 are proposing that protection be
reduced to 50%. All three associations endorsed the Declaration of Talloires, which op-
posed proposals by UNESCO to license journalists in foreign countries, The associations
pledged “concerted action together with the InterAmerican Association of Broadcasters, to
uphold this right” Finally, the associations agreed to ask their governments to begin
studies into how daytime stations might begin post-sunset operations on Canadian clear

At a separate meeting on Wednesday in Vancouver, NAB's executive committee agreed to
direct its staff to petition the FCC to begin a rulemaking to eliminate “antiquated” multiple
ownership rules. it also agreed to “employ more resources” toward elimination of Section
315, the equal-time law, from the Communications Act. The executive commitiee ap-
proved an industry agreement reached in Washington last week on cable copyright (see
story, this page), and telegraphed terms of the agreement to all members of NAB's televi-
sion board. That board wil! decide whether to support the agreement this week.

Broadcasting Oct 26 1981
2



—1 TOP OF THE WEEK [

A NATION OF OUTLAWS?

VCR’s lose legal round on copyright

Consumers’ use of recorders
to tape movies, TV shows, etc.,
is not ‘fair use, appeals court
holds; issue probably headed
for Supreme Court; Congress
may make the final decision

The three million owners of home
videorecorders learned last week —if they
were reading their newspapers or watching
the news shows—that they are breaking
the law when they record copyrighted
movies and television programs oftf the air.
However, they had less cause to be
shocked by the opinion of the U.S. Court
of Appeals for the Ninth Circuit than were
the manufacturers of the recorders, whose
market is growing rapidly.

Yet the ostensible winners in the court
fight—the producers of the programing—
do not yet have reason for more than two
cheers. Not only is the court fight continu-
ing, but supporters of videorecording have
just begun their fight in Congress.

The decision of a three-member panel
of the appeals court in San Francisco,
which overturned a 1979 decision of U.S.
District Judge Warren J. Ferguson in Los
Angeles, was a clear vindication of the
arguments of MCA Inc. and Walt Disney
Productions, which originally filed suit in
November 1976. They alleged that the off-
the-air recording of the programs they pro-
duce violates the copyright law and would
seriously affect their future earnings.

The appeals court held that home
recording—even if for private, noncom-
mercial use—violates the copyright law.
“We find no congressional intent to create
a blanket home-use exception to copyright
protection and that home videorecording
does not constitute fair use”’ Fair use is a
court-developed doctrine under which
persons in certain cases are permitted to
use copyrighted material without the
copyright owners’ permission.

The court also held that the defendants
in the case—including Sony Corp.; Sony’s
advertising agency, Doyle Dane Bernbach
Inc., and four retail outlets for the Sony
Betamax videorecorder — “‘are legally
responsible” for the copyright infringe-
ment because they knew the recorders
would be used to reproduce copyrighted
work and contributed to the infringing
conduct. The court sent the case back to
the district court to fashion relief. As one
way out of the complex issue of how to
protect the public from injury, the court
suggested that instead of issuing an in-
junction barring sale of the devices, the
district court require manufacturers to pay
damages or a continuing royalty to the
copyright owners.

Technically, owners of videorecorders
who reproduce copyrighted works also are
liable for damages. And one owner is a de-
fendant in the case. However, Stephen
Kroft, an attorney for MCA and Disney,

said the companies are not seeking
damages from the individual owners.

Program producers, worried about being
in the position of creating their own com-
petition— viewers would watch earlier pro-
grams they had recorded while the pro-
ducers’ latest offerings were on the air—
expressed relief at the appeals court’s deci-
sion. Fritz Attaway, Motion Picture Asso-
ciation of America vice president and
general counsel, said he was pleased by
the manner in which the court ‘‘came
down firmly on the side of protection of
copyright rather than on the side of use.
That decision may have a spillover effect in
other areas.’

And Sid Sheinberg, president and chief
operating officer of MCA Inc., expressed
his satisfaction with the decision. He said it
confirmed his conviction that
unauthorized copying of the company’s
films violates the law designed to protect
the property of copyright owners.

However, Warner Communications’
Jonah Halperin does not foresee complete
victory in the fight to eliminate copyright
infringement. “‘It’s like saying, ‘Let’s
eliminate drinking” You won’t stop it
totally, but you can slow it down.’ But he
said his company is committed to
eliminating ‘‘piracy.”’

Sony, however, made it clear the court
fight is not over. Kanji Tamiya, executive
vice president of Sony Corp. of America,
said in a statement that the firm would
pursue the matter ‘‘in the interest of the
consumer and this important industry”’ to
the Supreme Court, if necessary. A re-
quest to the circuit’s full 15-member court
for review is an option. In an interview
with BROADCASTING, he cited what he said
were the benefits flowing from Sony’s
Betamax: The viewer’s ‘‘quality of life and
entertainment and enjoyment’’ have been
improved “‘greatly’” and producers have
been afforded ‘‘significant business oppor-
tunities.”’

The Electronic Industries Association
endorsed that view. It called the court’s
decision “‘unfortunate and disturbing.”

But a number of observers predicted
resolution of the case would come from
Congress. William Borchard, a New York
lawyer who heads the copyright division of
the American Bar Association’s patent,
trademark and copyright section, de-
scribed the appeals court decision as
““unexpected’’ and said that eventually the
question will be decided by Congress,
‘‘one way or the other”

Such a development would be welcomed
by the appeals court. It noted, in its discus-
sion of the fair-use doctrine, that “‘costs”
are involved. It said the result of applying
the doctrine to “‘intrinsic use’” cases such
as the one involving Sony is ‘‘a fundamen-
tal restructuring of the copyright system
not justified by the statutory scheme or
traditional notions of fair use.” It also said
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“the framework for copyright litigation
[that] view establishes is ultimately hostile
and extremely adverse to the rights of
copyright holders ... As a society, we may
decide that these costs are acceptable”’
But, it added, that policy determination is
for Congress to make.

And Congress last week was moving in
that direction, at least as far as videorecor-
ders are concerned. Bills were introduced
in the House and Senate that would w ¢
into the Copyright Act of 1976 an exemp-
tion for videorecording copyrighted works
for private, noncommercial use.

Whatever the result of an appeal or of
congressional interest in the case, the
ninth circuit court’s opinion reflects, as
Attaway noted, deep concern for the rights
of copyright owners in an age when tech-
nology makes possible, at the flip of a
switch, the mass reproduction of
copyrighted material.

“Costs” are not the only factor to be
considered in applying the fair-use
doctrine to cases like that at issue, the
court said. If a court decides fair use does
apply, it said, it must weigh —in balancing
the equities—‘‘the ‘benefit’ of an ex-
tremely popular increase in access with the
‘harm’ to a plaintiff”” And that harm ‘‘is
inherently speculative,’ the court added.
“A plaintiff is faced with the unenviable
task of proving the nonexistence of fair
use, which has typically been viewed as a
defense.”

MCA and Walt Disney filed their com-
plaints in 1976, after Sony began selling its
recorders in the U.S. The popularity of the
devices was startling. Ferguson’s earlier
decision was a clear-cut victory for the
videorecording industry; he held that ¢
the-air copying of copyrighted material oy
owners of videorecorders in their own
homes for private noncommercial use is
legal, both in terms of the law and the
doctrine of fair use. The appeals corrt
overturned the district court on bc
grounds.

As for the law, the court said Ferguson
was wrong in concluding that Congress
had implied the exclusion of home
videorecording from copyright protection.
Ferguson had based his conclusion in large
part on a 1971 statute putting sound
recording beyond the reach of the law. But
the appeals court said the legislative histo-
ry of that law cited by Ferguson was
“‘beside the point”’ It said Congress was
“in no way addressing the problem of
videorecording in its discussion of the
1971 legislation.”

As for fair use, the appeals court said
that doctrine does not sanction home
videorecording. ““Without a productive
use, i.e., when copyrighted material is
reproduced for its intrinsic use,” the court
added, ‘‘the mass copying of the sort in-
volved in this case precludes an application
of fair use.”’
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Cookerly, Lear, IRTS President Avram Butensky (moderating), Matthews, Salant

Three against one. Elimination of the fairness doctrine might mean
greater acceptance of advocacy advertising by broadcasters, but
resistance from some camps would still continue. That was the
message to be gathered last week from the remarks of four panelists
addressing the advocacy-advertising controversy at an International
Radio and Television Society luncheon in New York.

On the pro side of issue ads were Thomas Cookerly, broadcast
division president of Allbritton Communications; Norman Lear, TV
producer and founder of People for the American Way, and Leonard
S. Matthews, president of the American Association of Advertising
Agencies. Representing the opposition was Richard S. Salant, former
president of CBS News and now a general adviser to NBC.

Even if the fairness doctrine were repealed, Salant said he would
recommend that NBC continue its policy of not accepting them. (As
an aside, however, he remarked that repeal of the fairness doctrine
“ain't gonna happen.”) The place for presentation of controversial
issues, Salant contended, is journalism. He explained that opponents
of such advertising “fear that it will distort the national dialogue ... by
having issues imbalanced and chosen by those people with the
largest purse” Salant said that issue advertising has arisen because
broadcasting now lacks op-ed or letters-to-the-editor forms. He
claimed “that kind of journalistic access” would be a better way to
present views.

Regarding his network's acceptance of political advertisements,
Salant said that “we don't always have infallible logic” He claimed
that the political process itself caused political ads to be "carved out

of the general rule” against advocacy ads. But just because political
ads are taken, he said, that doesn’t require networks to go further.

Currently both NBC and CBS refuse what they consider advocacy
ads. ABC last summer began a one-year experiment offering time in
late-night entertainment programing. However, there have been no
takers so far.

Cookerly, whose wita-Tv Washington accepts advocacy ads, dis-
agreed with Salant's view that those able to pay for such spots would
be able to dominate the issues; information comes from various
sources, he said. Furthermore, he said issue advertising through
broadcasting, unlike other media, at least guarantees that the other
side will be heard because of the fairness doctrine. Should the fair-
ness doctrine be eliminated, Cookerly said, “only time will tell” how
broadcasters would react to the presentation of opposing views.

Lear, whose People for the American Way organization has been
placing advocacy spots to counter the “Religious New Right” and
other groups, suggested that "maybe it's time to be a little less fearful
and a little more mature” about issue ads. He saw no reason why
there shouldn't be access if people can pay for it. Lear said his
organization in the past seven months has attracted 45,000 mem-
bers and that, attracted by the spots, another 1,000 are joining
weekly.

Matthews said he has often wondered whether a policy against
issue ads actually is a convenient way to “hide behind the fairness
doctrine” He claimed that it is a “natural inclination” to avoid con-
troversy, particularly given a “sellers’ market" in broadcasting.

_

Te

Commission starts rulemaking
on first service, accepts

seven applicants for the other;
standards for alphanumeric
transmissions would be left

to marketplace; will look into
comparative renewal process

Moving through a packed agenda, the
FCC last week launched a rulemaking that
proposes to authorize television stations to
provide teletext services—and would leave
the decision of what kind of services to
offer and what kind of technical system to
use up to the licensee.

At its open meeting Thursday (Oct. 22),
the FCC also accepted for filing seven of
13 applications for direct broadcast satellite
service; made clear that the five- and
seven-year license terms for television and
radio licensees provided for in the Om-

xxt, DBS top FCC agenda

nibus Budget Reconciliation Act would go
into effect Oct. 1, and launched an inquiry
aimed at improving its administration of
the comparative renewal process.

The proposed rulemaking on teletext
would treat that medium as an ‘‘ancillary
service’ and would place only minimal
restrictions, designed to prevent inter-
ference, on the way television stations
offered those services. It would allow sta-
tions to offer services, which could be sup-
ported by advertising, to both businesses
and consumers.

The rulemaking proposes that seven
vertical interval lines—14, 15, 16, 17, 18,
20 and 21 —be authorized for the service.
It proposes to allow line 21 to be used on
an ‘‘equal access basis™ with closed cap-
tioning transmissions for the hearing im-
paired.

The FCC said it also would consider
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authorizing the use of lines 10 to 13 to
allow stations to reduce access time or in-
crease their page inventories.

In arriving at its decision, the FCC par-
tially rejected its staff’s recommendations
and petitions for rulemakings submitted
by CBS Inc. and the United Kingdom In-
dustry Group.

The staff had argued that the FCC
should launch two proceedings on the sub-
ject. One would have solicited comment
on whether the FCC should set a technical
standard for teletext systems or leave that
decision up to the marketplace. The other
would have proposed to set interference
standards.

CBS and the United Kingdom Industry
Group had requested that the FCC launch
rulemakings to establish one technical
standard for teletext to insure that
different manufacturers’ systems were
compatible.

Although Commissioner Abbott
Washburn, protesting that it was ‘‘too
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early to decide that we don’t need a stan-
dard.’ argued that the FCC should follow
the staff’s recommendations, the rest of
the commissioners disagreed.

Commissioner Joseph Fogarty, pointing
out that the FCC had still not arrived at a
technical standard for AM stereo, said he
didn’t want to see teletext suffer the same
uncertain fate.

Chairman Mark Fowler said the FCC
didn’t have the resources or the personnel
to “‘set the standard right.”” He added that
by the time the commission set a standard,
it might be obsolete and thought ‘‘the
marketplace could handle this terribly bet-
ter than we can.”

The FCC also approved a staff recom-
mendation to accept for filing seven of its
13 *“first cut™ applications for DBS ser-
vice.

The commission underlined that its ac-
tion was ‘‘procedural,”” and would not
commit the FCC to granting those applica-
tions even if it eventually does authorize
DBS service. The staff noted that its
recommendations only passed judgment
on whether the applications had been com-
pleted satisfactorily.

The applications accepted for filing were
those of CBS Inc., Direct Broadcast
Satellite Corp., RCA American Com-
munications Inc., United States Satellite
Broadcasting. Co., Video Satellite Systems
Inc. and Western Union Telegraph Co.

The commission accepted one of Focus
Broadcast Satellite Co.s applications, re-
jecting the other. The accepted application
proposes using the Advanced Westar
satellite; the rejected alternative proposed
Focus’s building and operating its own
satellite.

Rejected applications were Advance
Inc., Home Broadcast TV Partners,
Satellite Development Trust, National
Christian Network Inc. and Unitel Corp.

The commission noted that the appli-
cants rejected would be allowed to refile.
But, in the event that spectrum and orbital
spaces for DBS become limited, the ac-
cepted applicants would share top priority
with Satellite Television Corp. (whose ap-
plication the FCC accepted in April), while
those rejected would not, the FCC said.

The staff said that while the rejected ap-
plicants had submitted applications rang-
ing from one to seven pages in length, the
smallest acceptable application had run 80

pages.

Commissioner Anne Jones questioned
whether it was fair to exclude applicants
because the FCC’s instructions for apply-
ing have been ‘‘very loose’”” Commis-
sioner Mimi Dawson, noting again that
she “‘really wanted’” DBS service, thought
the FCC’s action unnecessarily “‘exclu-
sionary.”” But Washburn retorted that the
FCC’s instructions had been ¢‘very clear,”
suggesting that the rejected applicants had
been trying to make a ‘‘space grab.”’
Although Dawson and Jones dissented,
the rest of the commission approved the
staff’s recommendations.

In other action, the commission over-
ruled the staff in asserting that the five-
and seven-year license terms provided for
in the Omnibus Budget Reconciliation Act
should go into effect Oct. 1.

The staff had argued for phasing-in the
longer terms from Oct. 1, 1981, to Oct. 1,
1984. Under the staff’s proposal, licenses
up for renewal during that period would
have been renewed for terms ranging from
three years to five for television and three
years to seven for radio. The staff said it
would need to stagger the terms to insure
that it had spread out its own workload. If
it didn’t stagger the terms, the staff said
no radio licenses would come up for
renewal for the 25 months after Aug. 1,
1984. And while only 107 licenses would
come up for renewal during 1986, more
than 3,700 would come up for renewal
during 1989.

The commissioners unanimously voted
to implement the longer terms right away.
Commissioner James Quello pointed out
that the staff’s recommendation “‘kind of
frustrated the intent of the legislation.”
Said Dawson: ‘‘I can appreciate the staff’s
administrative concerns ... But I think we
have no choice but to go with what Con-
gress wants.”” Jones agreed with Dawson,
but added: “‘It’s time when laws are passed
that some consideration be given to how
they’'re going to be implemented.”’

Fowler said the commission had ‘‘too
long predicated policy on our administra-
tive convenience,”’ and suggested that it
pay more attention to the concerns of
those affected by the policies the commis-
sion administers.

The FCC also agreed to launch an inqu-
iry to investigate ways to ‘‘improve the
commission’s administration of the com-
parative renewal process in broadcast
licensing cases.”’

Collins offers
dereg package

Included are provisions that
would codify FCC’s moves in
that direction, extend radio
actions to TV, partially repeal
fairness doctrine and pull back
equal-time law in entirety

The 97th Congress has seen many pro-
posals for broadcast deregulation but the
most substantial package to date was in-
troduced last Tuesday (Oct. 20) by Repre-
sentative James Collins (R-Tex.). The bills
include parcels from the FCC’s com-
prehensive legislative package but in
several ways go well beyond it.

Collins’s first bill (H.R. 4780) would
amend the fairness doctrine by eliminating
the requirement that broadcasters provide
free air time for responses to opposing
viewpoints, if those viewpoints had been
expressed in a political advertisement.
Under the proposed amendment, broad-
casters could require the same terms from
responding parties as they had agreed to
with initial commentators. In other words,
it would take a paid announcement to res-
pond to a paid announcement, but free air
time would have to be afforded respon-
dents to views expressed by the station it-
self or a person given free time to express
his views.

The FCC had proposed that Congress
repeal the fairness doctrine together
(BROADCASTING, Sept. 21).

In a second bill (H.R. 4781), Collins
proposed that provisions of the FCC’s
radio deregulation rulemaking be codified
and extended to apply also to TV. This
would relieve all broadcasters of require-
ments to adhere to a particular format or
to air particular kinds of programing, such
as news and public affairs, or to ascertain
the problems, needs and interests of their
service area, or to restrict the amount of
commercial time in a broadcast hour. For-
mal program log-keeping would no longer
be required under the bill, but the FCC,
‘‘by regulation, shall require that any pro-
gram logs used by a licensee in the normal
conduct of its operations shall be retained
for two years and made available for public
inspection.”” The radio deregulation
rulemaking eliminated all required log-

SMPTE time in L.A. The program of the Society of Motion Picture
and Television Engineers annual convention—which opens at the
Century Plaza hotel in Los Angeles today (Oct. 26)—focuses on a
growing phenomenon: the convergence of film, video and computer
technologies. Organizers expect between 1,200 and 1,400 engineers
to attend the five-day conference. The first two days are devoted ex-
clusively to film. The final three days consider advances in video
technology, many of which are attributable to the application of the
computer sciences, and the marriage of film and tape.

Some of what is heard at the technical sessions will be seen on the
exhibit floor. Approximately 130 companies, divided between the film
and TV industries, have signed up to exhibit.

High-definition television will be a hot topic inside and outside the
technical sessions. RCA's Kern Powers will deliver a paper on the

urgency of HDTV standards for electronic cinematography Thursday
afternoon. That evening, the engineers are invited to visit the Com-
pact Video facility in Burbank to witness a demonstration of Image-
Vision, an HDTV system that requires just 8 mhz of transmission
spectrum. Takashi Fujio, deputy director of the NHK technical
laboratories and principal developer of the NHK HDTV system will
receive the Society’s David Sarnoff Gold Medal Award at a Tuesday
luncheon.

As the video industry continues its move toward the all-digital
studio, increasing interest is being paid to developing a digital
videotape recorder standard. CBS's William Connolly, chairman of
the SMPTE digital VTR study group, will kick off a Thursday afternoon
session on the subject with an update on the group’s standardization
efforts.
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SPECIAL REPORT

Closing the cable gap in the top 30 ADI’s

Slowly and inexorably the cities and
counties at the core of the nation’s 30
largest television markets are being
wired for cable television. A
BROADCASTING update —including
those markets in which major cities
have awarded cable franchises in the
last year —reveals that, of the non-
wired cities, only Cleveland is without
prospect of a franchise award.

Since the summer of 1980 —when
BROADCASTING ran its second top 30
market report (BROADCASTING, Aug.
25) —Dallas, Boston, Miami,
Indianapolis, Phoenix, Cincinnati,
Portland, Ore., and Fort Worth have
named companies to build and operate
cable systems. When the construction
is completed, a process that in most
cases takes three to five years, the
cities will join San Diego; Hartford,

Conn.; St. Petersburg, Fla., and other
top 30 municipalities in the wired
universe.

The cable industry still has a long
way to go, however, before it can claim
a substantial presence in all top 30
markets. Cleveland has barely given
cable a thought, and such cities as
Chicago, Detroit, Baltimore and St.
Louis are in the early stages of the
franchising process.

What’s more, most of New York has
yet to be awarded or wired and the
right to wire substantial portions of
Los Angeles is still being fought over
by eager cable operators.

Despite the angst cable operators
suffer at the thought of municipal
ownership, only one city, St. Paul,
seems serious about completely
owning and operating its own system.

Minneapolis, which tried to award a
franchise to Storer two years ago and
now finds itself back at the beginning
of the franchising process, and St.
Louis are considering owning small
portions of their systems.

In some markets, large suburban
tracts are attracting more attention
than the cities. Such is the case in
Washington, where dozens of
companies have expressed interest in
picking up the franchises for
Montgomery county, Md., and Fairfax
county, Va. Fairfield county, Conn., a
New York suburb, awarded its
franchise to Cablevision but four
losing bidders have filed suits in
protest.

Here is a rundown of some of the
cable activity in the top 30 television
markets (as ranked by Arbitron.)

1. New York O The so-called “cable working
group,” comprising the Washington law firm,
Arnold & Porter, the accounting firm of Price
Waterhouse and others, is still reviewing
applications for franchises for the boroughs of
Queens, Staten Island, the Bronx and Brooklyn.
(It recently evaluated companies’ responses
for more information, see page 88). It is
expected to make franchise award
recommendations to the Board of Estimates
(comprising the mayor, borough presidents and
president of the city council) in November or
December at which time the first series of
public hearings will be held on the
recommendations of those boroughs.
Manhattan already is wired.

The Board of Estimates, after weighing the
recommendations of the cable working group
and considering any relevant testimony
derived from the hearings, will select the final
applicants and direct the bureau of franchising
to negotiate with the preliminary winners. The
franchise contracts will be sent back to the
Board of Estimates for final approval when

there will be a second series of public
hearings. Final awards are not expected before
the spring of 1982, Cable hearings witl most
likely generate “a lot of noise about
everything,’ said one source familiar with the
New York cable franchising process.

Charles F Dolan's Cablevision Systems of
New York City Corp. is a cable franchise
applicant for four boroughs and the sole
applicant for the Bronx. Other applicants
include:

W Brooklyn—Teleprompter and Warner
Amex.

® Queens—American Cablevision of
Queens (ATC) and Knickerbocker
Communications (ATC) (In the initial awards
process for Queens, the Board of Estimates
refused to affirm the grant to Knickerbocker);
Orthovision Inc.; Teleprompter; Warner Amex;
Six Star Nielson Cablevision Inc., and local
operators including Queens County
Communications Corp.; Queens inner Unity
Cable Systems (headed by Percy Sutton,
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former borough president of Manhattan), and
Gotham Communications.

B Staten Island—Cox Cable, Telematrix of
Staten Island, Warner Amex, Cross Country
Cable and Vision Cable Communications.

Manhattan is already wired, with systems
operated by Manhattan Cable and
Teleprompter. Manhattan has approximately
130,000 subscribers, covering the southern
half of the island while Teleprompter has
between 66,000 and 67,000 and covers the

northern half.
O

In suburban Connecticut, the state
Department of Public Utility Control awarded
the Fairfield county franchise to Cablevision of
Connecticut, owned by Charles Dolan,
Scripps-Howard Cablevision Corp. and several
local entities. (Dolan currently owns 0.9% of
the firm and Scripps-Howard owns 76.3%.
However, after Scripps-Howard, which is
putting up most of the capital, realizes a return
on its investment in the amount of $4.5 million,
its ownership interest will decline to 49% and
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presided over by (I to 1) Mayor Jack Evans; Lee Cullum, head of the cable advisory board, and

John Clark, director of marketing for the MSO.

Dolan’s will increase to 39.2%.) Four of the nine
competing bidders are appealing that decision
in court, including Selkirk Communications Inc.
(subsidiary of a Canadian-based MSQO),
Fairfield County Cable Communications Inc.
(Storer), and two locally controlied groups,
Sunshine Cable Services and Community
Cable Services. The appellants contend,
among other things, that the DPUC violated its
own guidelines by allowing Cablevision to
amend its application on numerous occasions
after the Aug. 24, 1879, deadline for
applications and amendments to applications.
Other applicants were prohibited from doing
the same, the appellants allege.

Another issue.raised by one or more of the
appellants is whether a majority of the five
DPUC commissioners who were involved in the
final decision to award the franchise to
Cablevision actually read the entire record of
the proceeding. If not, by state law, a proposed
franchise decision has to be announced and
public comment sought. This was not done,
and two of the five commissioners were not
involved in the initial rounds of the proceeding.

Also at issue is whether the DPUC should have
considered Dolan’s interest in Escapade, an
adult-oriented cable programing service. The
superiority of Cablevision’s proposal over other
applicants is also being challenged.
Meanwhile, the DPUC is going ahead as
planned, currently working with Cablevision on
the design of the proposed 52-channel, 400
mhz cable system. In addition to a $50
franchise fee, Connecticut charges cable
systems a gross revenues tax of 9%.

2. Los Angeles O The franchise battles in
Los Angeles have become some of the most
hotly contested in the country. Rumors and
allegations about mergers, repurchase
agreements, political lobbying, and financial
backing have flown in recent months,
prompting the city’s Industrial and Economic
Commission to set up a special task force to
review the city’s entire franchise situation.
According to a spokesman for the committee,
which includes representatives from the city
council and several city departments, its job “is
not so much to modify current bid methods as
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to prépare ourselves for 1987, when all Los
Angeles franchises will expire”

In several key parts of the city, franchises are
yet to be awarded.

Los Angeles officials re-opened bidding in
the East San Fernando Valley last year, after
turning down bids from two original applicants.
The eight competitors are American Television
& Communications (a subsidiary of Time), East
Valley Community Cable, Los Angeles
Entertainment and Information. Six Star
Cablevision of Los Angeles, St :r Cable TV,
Teleprompter, United Cable and Iribune Cable
of Los Angeles. The East San Fernando Valley
franchise area contains about 150,000 homes.
A city spokesman indicated the bids are in an
early stage of review with no award likely until
1982.

South Central, with 210,000 homes, is being
sought by three companies: Center City
Cablevision, Community Telecommunications
and South Central CATV Associates. CCl is
80% owned by American Television &
Communications, which is in turn owned by
Time Inc. The remaining 20% is held by local
community organizations. SCCA is 80% owned
by Universal Cable Systems Ltd., a group of
local investors, and 40% held by Wyoming-
based Nielsen Enterprises Inc. CTlis owned by
15 local shareholders.

The Los Angeles city council is expected to
vote by the end of this year on the franchise. A
nonbinding report by a city evaluation team
presented to the board of transportation
commissioners, which oversees the franchise
process, ranked SCCA first and CT] second in
overall merit.

CCland CTlannounced last September that
they plan to operate their South Central system
jointly if either bidder wins the franchise. Under
their proposal, now being considered by the
commissioners, CTl would own 75% of the
system's stock 'while CCl would hold the
remaining 25% and operate the franchise.

The Wilmington franchise is being sought by
two of the same firms vying for South Central,
SCCA and ATC, and a third, Colony/Harbor
Cablevision Inc. (a unit of Providence Journal
Co. of Rhode Island). A transportation
commission recommendation on that award is
expected in November. About 32,000 homes
are involved.

The Boyle Heights franchise, with about
24,000 homes, has been recommended by the
transportation commissioners for award to
Buena Vista Telecommunications, which is
competing with SCCA. Buena Vista already
operates cable systems in East Los Angeles
and several suburbs.

Six Star Nielson Cablevision, which holds
the Wilshire-Hollywood franchise, has been
the target of much criticism by local residents
and some city officials, upset by delays in
laying cable and a change of ownership that
was not approved by the city. At least two
council members have proposed cancelling
Six Star's franchise, but no action has yet been
taken.

Several area suburbs have been the scene
of franchise activity. Jack Barry Cablevision,
which already holds franchises in Westchester
and Playa del Rey, recently expanded into the
Baldwin Hills/Lennos/Ladera Heights district.
County Board of Supervisors has jurisdiction
for unincorporated areas of Los Angeles county



3. Chicago 1 The mayor's committee has
revised a draft ordinance that is on its way to
the mayor. After that, a city council
subcommittee will most likely be set up to hold
additional hearings on the ordinance. An RFP
will follow, expected some time early next year.
The city has over 1 million homes and is
considering splitting the franchises into
several areas.

Cablenet came out the big winner with the
suburban Northwest Municipal Conference. It
has reached agreement with 10 communities
totaling 160,000 homes and is negotiating with
six more towns that could add 30,000 homes
to that count. Warner Amex reached
agreement with five communities totaling
50,000 homes. Centel, Cablevision and
MetroVision are among the other major cable
companies that have done well in the suburbs
of Chicago.

4. Philadelphia 0 Mayor William Green threw
a curve ball to the cable industry last June,
announcing his preference for a single
franchise for all the city, instead of the four-
franchise plan under which the city had
already accepted bids from 13 companies.
Green's advice came from CTIC, which he had
brought in as a consultant. Green said he'd
have a new RFP in 60 days for consideration by
the city council, but the teachers’ strike in that
city delayed cable action. Now the new RFP is
said to be almost completed and is expected
to be submitted to the city council within the
next several weeks. Opposition from the
council is likely on the single franchise
concept—several members are known to
prefer the previous four-sector proposal.

5. San Francisco O After lying dormant for a
number of years, Viacom and the city last year
agreed to an eight-year program to complete
building of the franchise that has operated
there since 1953. Viacom currently has 60,000
subscribers among the 170,000 homes it
passes. The building project, scheduled to be
completed by 1988, would pass most of the
city's 315,000 homes. The high cost of laying
and stranding cable in San Francisco has
contributed to construction delays. Channel
capacity will be increased from 35 to 54 in the
rebuild and expansion project.

6. Boston On Aug. 12 Boston awarded its
cable franchise to Charles Dolan’s Cablevision
Systems Development Corp. of Woodbury,
New York. Warner Amex, the only other finalist,
did not appeal the decision. However, one
appeal has been filed, by an applicant that was
disqualified in the early stages of the
proceeding because of its ownership of the
weekly Boston Phoenix. Sources indicate that
the mayor’s office is confident that it will
prevail in that challenge. Contract negotiations
are currently under way between the city and
Cablevision and are expected to be completed
by November or December, at which time the
cable firm would be issued a "provisional
license! A year later, after securing the
necessary permits and rights of way,
Cablevision can expect to be issued a final
license and begin construction.

7. Detroitd The Motor City has put the cable

question on hold until after the November
elections. An advisory committee has drawn up
a cable package and expects to submit that to
the council in late November. The city wants to
award one franchise, and have both rich and
poorer areas wired at the same time. An RFP
from the council is expected by the first of the
year.

8. Washington The city of Washington and
its surrounding suburban counties illustrate
the various stages of cable franchising. City
councilman Wilhelmina J. Rolark introduced
enabling legislation last year and reintroduced
it early this year. Kemi Morten, a city staffer
revising the bill, said she hopes to report the
bill to committee in December.

Fairfax County, Va,, released its RFP last
week, inviting the more than a score of
companies that have expressed interest in the
franchise to submit bids to wire the county's
200,000 homes. lt is reported that the county
staff will evaluate the bids and make an award
by July 1982. The RFP was issued shortly after
consultant Malarkey, Taylor & Associates
dropped the county as a client after charging
that the RFP was flawed.

in Montgomery county, Md. the county
council approved an RFP four weeks ago, but
issuance of the documznt is being withheld
until discussions about bringing the county’s
incorporated areas into the county franchise
fold are completed. The incorporated towns,
said the county’s John Hansman, account for
about 12% of the county's 216,000 homes.
Every community but the city of Rockville, the
county seat, he said, has agreed to join the
county so far. The county hopes to wrap up the
discussions and issue the RFP in early
November, he said.

Among the possible applicants: a joint
venture of Rogers Cable and Tribune Co.
Cabte; a partnership of Times Mirror and a
group of local investors; United Cable;
MetroVision; Continental; Tele-Mont, a
subsidiary of TeleCommunications Inc.;
Viacom, Warner Amex, and Storer.

Southeast of Montgomery county in Prince
George's county, Md., the county council is
poised to award two franchises. The Cable
Television Information Center, the county’s
consultant, recommended that MetroVision be
awarded the county's northern franchise and
Viacom, the southern franchise. Each of the
franchises contains about 100,000 homes.
According to the county’s Linda Sykes, public
hearings are scheduled for Nov. 10 and Nov. 12
and the award is expected to be made by Nov.
24.

9. Cleveland O This may very well be the last
U.S. city to have cable television. There has
been no movement since last year when cable
legislation was tabled. Though city officials say
there has been some talk, there has not been a
public outcry nor has an advisory committee
ever been established. Part of the reason may
be politics. The city will scale down from 33 to
21 council members next month, who witl then
have four-year as opposed to two-year terms.
Not having to worry about re-election, said one
city official, may cause some movement on
cable after the election.

10. Dallas 0 Warner Amex has begun

Broadcasting Oct 26 1881
30

construction of its 54-channel system, in one
of the largest franchises won last year. Warner
expects 1o turn on the central business district
by early January. It has until April 1986 to build
the system for Dallas's 400,000 homes. Warner
isinvolved in a law suit in Dallas, but not
directly related to the cable franchise. A local
MDS operator has brought suit against W-A,
the city and other parties, complaining they
tried to put the MDS operation out of business.

In Fort Worth, Sammons won the franchise
award there five months after losing in Dallas.
Sammons began construction last summer
and expects to have its first subscribers on line
from the city’s 160,000 homes in December.
Sammons has 42 months to complete its dual
trunk, 80-channel system.

11. Houston [ To say the least, Houston's
award of five franchises to five different cable
companies—four local firms and Storer—in
January 1979 was unconventional. The
applicants divied up the city among
themselves and took it to the city council for
he rubber stamp. Affitiated Capital, a losing
applicant, sued the city, the mayor and one of
the local franchisees, charging antitrust
violations. A jury awarded Affiliated $6.3 million
last February, but the judge in the case, Carl O.
Bue Jr, set aside the jury's decision. Affiliated
has appealed Bue's action. According to the
Dallas Justice Department, a federal grand
jury is continuing an investigation into possible
criminal violations surrounding the franchising.

Not long after the awards were made Warner
Amex Cable Communications purchased
Houston Cable (225,000) and Storer, which
won one franchise, acquired control of
Houston Community (150,000 homes). Both
Warner and Storer report they are building their
systems at a rapid pace. Warner said its
system now passes 150,000 homes and it has
approximately 33,000 paying customers.
Storer's two systems pass 27,000 of the
188,000 homes within their franchise areas and
serve 12,000 subscribers.

Backed with some loans from Warner Amex,
Gulf Coast Cable said its system passes
almost half of the homes within its franchise
area and counts about 32,000 subscribers.
Gulf Coast head Clive Runnels predicts the
entire system may be finished by the end of
1982.

Westland CATV Ltd, which won a 20,000-
home franchise, has finished construction of
its 155-mile plant and has already signed up
6,000 subscribers, although general manager
Dale Bennett said Westland has not
completed its “first pass marketing.”

12. PittsburghT Warner Cable of Pittsburgh,
the subsidiary of Warner Amex Cable
Communications that won the city's franchise
in January 1980, has so far activated 69 miles
of cable and signed up 1,285 subscribers,
according to the {atest city records.
Although wiring of a city that is divided by
three rivers and built around numerous hills is
not an easy chore, winning clear title to the
cable franchise was perhaps mare difficult.
Shortly after Warner won award, the American
Television and Communications subsidiary
that lost the franchise fight sued the city
charging that the franchise process was “a
sham!" It was not until last July that ATC was






persuaded to withdraw its complaint.
Meanwhile, the American Civil Liberties Union
has filed suit against the city arguing that by
setting aside an access channel for a group of
Christian churches, the city violated the
separation of church and state doctrine. That
action is still pending.

13. MiamiO The city commission adopted by
a 4-to-1 vote last week, an ordinance awarding
the city’s 147,000-home franchise to
Americable of Greater Miami and Miami Tele-
Communications Inc., which have agreed to
build and operate the Miami system as a 50/50
joint venture.

The ordinance becomes effective on Nov.
18, after which Miami Cablevision, as the joint
venture will be known, will have 10 days to

accept formally the terms of the ordinance.

Last week's vote is the culmination of a
tumultuous franchise process that heated up
this summer. By a 3-2 vote on July 14, the
commission tentatively awarded the franchise
to Americable, the company that had come in
lastin consultant Carl Pilnick’s ranking of the
five applicants. Miami Tele-Communications, a
subsidiary of Tele-Communications Inc, had
come in first. The vote in favor of the last-place
bidder raised some eyebrows, and allegations
of misconduct appeared in the local
newspapers.

When it came time to name Americable the
franchisee by adopting an ordinance in early
September, Commissioner Joseph Carolia
abstained from voting and created a 2-2
deadlock. To break the deadlock,
Commissioner Theodore Gibson suggested
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the joint venture. Americable and Miami
Tele-Communications got together, negotiated
a deal and presented it to the commission on
Oct. 7.

14. Minneapolis-St. Paul 0 Minneapolis
awarded a cable franchise to Northern
Cablevision, a subsidiary of Storer, in )
December 1979, but almost two years latér the
city is no closer to being wired. The Northern
franchise fell victim to a delaying series of
circumstances that began when the Minnesota
Cable Communications Board batked at giving
its stamp of approval. After many months of
hearings and review, the MCCB finally gave its
approval contingent on the city making four
“technical” adjustments to the franchise
ordinance. The adjustments were passed by
the city council, but vetoed by the mayor. The
mayor's action has forced the city to start the
franchising process all over again. City staffer
Greg Moore said the city is “now looking at the
possibility of partial municipal ownership.” It
has hired a consultant, he said, to evaluate the
legal and financial implications of such a
move.

Northern has not given up all hope, however.
Itis seeking judicial review of the MCCB
decision, arguing that it should have received
MCCB approval without the city's having to
amend the ordinance. Minneapolis
Cablesystems, a Canadian company that
finished second in the race for the cable
franchise and has been Northern's
constant antagonist, has also asked for judicial
review of the MCCB action. It contends,
however, that there are more than four reasons
not to approve the Northern franchise. In a
separate action, Northern has sued
Minneapolis Cablesystems, alleging
“contractual interference,” Moore said.

Across the Mississippi River, St. Paul
received several bids for its cable franchise in
1980 but threw them all out to consider the
possibility of municipal ownership. The city
now plans to create a nonprofit corporation
funded by revenue bonds. The nonprofit
corporation will contract out the construction
and much of the day-to-day operation of the
system. Before the city can go ahead with its
plans, however, it must get approval from the
voters on next April’s ballot.

15. Seattle-Tacoma, Wash. O Viacom and
Teleprompter have operated systems in Seattle
since 1952 and 1961, respectively. Both have
approximately the same number of homes in
their franchise areas, though Teleprompter
reports more subscribers, 108,000 to 45,000.
Viacom counts 40,000 subscribers, though, in
several suburban Seattle cities. Teleprompter
has 32,000 subscribers in its Tacoma system,
which it has operated since 1971.

16. Atlantad Although Cox Cable was
granted the franchise for Atlanta in 1973, the
system grew slowly and had only 12,000
subscribers when it was sold to Cable Atlanta,
a subsidiary of Cablecasting Ltd,, in February
1980 for $5.5 million. Since then, the new
owners have rebuilt much of the system.

17. St. LouisO The city was seriously
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considering municipal ownership of its cable
system in July, but Edward Bushmeyer, an
administrative assistant to Mayor Vincent
Schoemehl, said last week that the city's
ambitions regarding municipal ownership have
been pared down. Fearing opposition from
cable operators to complete municipal
ownership of a system, Bushmeyer said, the
city has opted for a nonprofit corporation, the
Lindbergh Corp., which would receive a 20%
interest in whatever company ultimately wins
the cable franchise. Profits Lindbergh receives
from the system would flow into city
institutions selected by the city council, he
said.

Regulatory ordinances that will form the
basis for the RFR are now being reviewed by
the Public Utilities Committee of the city's
board of aldermen, Bushmeyer said. He
doesn't expect any action on the ordinances
for three or four months, but once either of
them or a combination of both is passed, an
RFP should follow within a few weeks.

St. Louis revoked a cable franchise it
awarded in 1969 to Melhar Corp,, a local
company that never built the franchise,
Bushmeyer said. Following the revocation, he
said, Melhar sued the city. Bushmeyer said
Tele-Communications Inc., which had offeredto
merge with Melhar, convinced it to go to court
to win back the franchise. The suit is expected
to go to trial next spring, he said.

18. Tampa-St. Petersburg, Fla.() Tampa
expects to have an RFP issued in a month.
After response time, hearings and advisory
reports, the mayor will negotiate with the top-
rated company, expected some time in late
spring. Continental, Cox, Storer, Coaxial,
Tribune Company Cable and a joint venture of
Knight Ridder and Telecable have shown
interest in the city’s 117,000 households.
Teleprompter has operated a system in St.
Petersburg since 1970.

19. Denver O Three bidders responded in
early September to Denver's RFP—Mile High
Cablevision (a joint venture of American
Television & Communications and Daniels &
Associates), Teleprompter and United Cable
Television. The next step in the franchising
process there will be presentations to the city
by each applicant (in alphabetical order) over
Nov. 10, 11 and 12. None of the applicants
offered fewer than 100 residential channels, or
basic service costing more than $3.95. Dec. 1
is the deadline for preliminary evaluations of
the three bids by CTIC, which is serving as
consultant to the city, The applicants will then
have one month to file replies, with a final
recommendation scheduled to come from
CTIC by Feb. 1. The actual franchise award
would be expected to follow in short order.

20. Baltimore (O After the city’'s CATV
Commission issues its full report, expected
within the month, the city staff and city council
will mold its recommendations into a formal
RFP Robert Corrigan, the city's CATV project
manager, said it's hoped the RFP will be ready
for release some time next January or February.
Some 30 companies have expressed
interest in procuring the franchise, including
Chesapeake Telecommunications, a
subsidiary of Tele-Communications Inc.; Selkirk

Communications; Storer; Times Mirror; United
Cable; Wometco; Cablevision; Baltimore
Cable Television; Calvert Telecommunications,
which holds the franchise for Baltimore county;
Cox Cable; Inner City Broadcasting, and
MetroVision.

21. Sacramento, Calif.(0 The on-again, off-
again marriage between the city and county is
back on again. The jurisdictions are working
together on an ordinance and RFP that are
scheduled to be completed this week. The
present city council wants to release the RFP
by Dec. 1. That is when a newly elected
council takes office. The award is stated for
next June. Though ATC pulled out, according to
city manager Mac Mailes, Teleprompter,
Warner, United, Six Star Nielsen and a local
company, Greater Sacramento, have all shown
interest. The combined jurisdictions present a
sweet pot— 300,000 to 400,000 homes. How
will the final vote be decided? Mailes says that
is a good guestion. The population is split
50-50 between the city and county and the
main service areas are equally distributed also,
he said. There are nine city councilmen but
only five county supervisors and what the final
voting structure will be, has not been
determined.

22. Indianapolis 0 ATC began construction
four weeks ago in Indianapolis and expects its
first subscribers on-line by Dec. 1. By next
February, 200 of the 1,100 miles of plant are to
be completed, with overali construction to be
done by February 1984,

A lawsuit ATC brought four years ago against
county commissioners over what ATC claims
were improper proceedings in granting a cable
franchise in the late 1960Q's is scheduled fora
Nov. 18 trial. The county granted a franchise to
a local group, Indianapolis Cablevision, but the
franchise area was eventually annexed by the
city. (IC has completed two-thirds of its
system.) ATC brought suit over boundaries that
have never been codified into a single
document. However, according to an ATC
attorney, the city is completing a survey study,
and if the outcome is satisfactory to ATC, it
would drop the suit before the trial date.

23. Portland, Ore. Two weeks ago Rogers
Cablesystems began construction before the
117,000 homes in its franchise. The 80-
channel system is scheduled to be completed
in three years. Rogers and Liberty
Communications, existing franchisee for
30,000 homes in western Portland, have
agreed to cooperate in sharing technical
facilities between the two systems
(BROADCASTING Feb. 9).

24, Hartford-New Haven, Conn. The big
story in the Hartford-New Haven market isn't
franchising—both cities have had operating
cable systems for some time. Hartford CATV
serves 44,800 subscribers with a system that
started in October 1977, and Storer Cable's
operation in New Haven, which began in
November 1976 under Systems Cable TV,
currently serves 44,329 subscribers. However,
after Hartford CATV owner Times Mirror
acquired The Hartford Courant, Connecticut's
Division of Public Utilities Control ordered the
company to divest itself of either the
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newspaper or the cable system, on media
concentration grounds. Times Mirror is fighting
that decision in court.

25. Phoenix [ This is the largest city to date
that has awarded multiple franchises and has
encouraged competition between cable
companies, even if the potential of overlapping
exists. Four companies —Waestern Cablevision,
American Cable TV, Camelback Cablevision
(Storer) and Cross Country Cable—have
licenses to construct cable systems in
Phoenix. Western is licensed, as the city terms
it, to a small area of 15,000 homries. The other
three have most of Phoenix’s 330,000 squate
miles and 270,000 homes. The city has not
outlined where any company may or may not
build. The companies have started
construction, but only 400 miles of cable have
been laid and 6,000 subscribers are on line.
According to a city official, companies need an
engineering permit to build in any particular
guarter-mile square of the city, and have six
months to complete construction, That
prevents companies from stockpiling permits
beyond their ability to construct. So far, reports
a city official, construction has not reached a
point where cross marketing of services has
occurred.

26. Cincinnatid Warner Amex is in the
preliminary stages of construction of its
161,000-home system. i expects to have
subscribers on-line by February 1982 and
finish construction in three years. The system
will offer 82 channels plus Qube.

27. San Diego O The big news in San Diego
is that Cox plans to test market its two-way,
home shopping Indax service next month to
300 homes. Cox, which started the basic
systemin 1962 and has won renewal rights
until 2010, is upgrading the system from 26 to
35 channels. The system’s 210,000
subscribers make it the largest in the country.

27. Kansas City, Mo.J AT'= subsidiary,
American Cablevision, begar  Jilding its
system early last year and has completed over
50% of it, with 20,000 subscribers on-line. Its
franchise area of 190,00 homes is scheduled
to be passed by May 1982, Initial marketing
results for the 36-channel system show a 35%
penetration.

29. Milwaukee D By next spring, Milwaukee
expects to award a cable franchise. Six
companies—Warner Amex, Viacom,
Teleprompter, Milwaukee Cablevision (75%
owned by Maclean-Hunter), and two local
groups, Community Controlied Cable and First
Cable of Milwaukee —responded to last
month's RFP deadline. A city committee and a
consultant’'s recommendation will go before
the city council, which will make the award for
Milwaukee's 120,000 homes.

30. NashvilleD Viacom Communications
has completed over one-third of its system
there {187,000 homes) and Joe Foster, director
of the city's telecommunications department,
says penetration is just under 50%. Subscribers
number 15,000 for the 35-channel system
scheduled to be completed in November 1984,
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John Denver’s contribution to
popular music is well established.
His tremendous appeal was fully
recognized as he became the first
recipient of RCA Records’ Premier
Artist Award.

His album “John Denver’s Greatest
Hits” has achieved phenomenal
worldwide sales of 10,000,000
copies. It is the first time in the
80-year history of RCA Records that
an artist has attained this sales level.

radshaw, Chairman of RCA Corporation.
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October 15,198l.
A black tie evening.
And a red letter day.

On October 15, more than a
thousand broadcasting leaders
gathered to pay their tribute to
Sol Taishoff.

Never before in the history
of our business have so many
gathered in one place at one
time because of one man.

Sol, you've earned it.

You've served broadcasting
for fifty epochal years. From
infancy to the present era of
exciting change.

And, through that half cen-
tury, your vision has served to
instruct, inspire and infuse us

with higher ideals of what
b sadcasting could be.

We at Group W thank you
for your enormous contribution
And we have but one wish.

We hope you'll continue tc
play your vital role for years to
come.
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Department of Broadcast Standards, said:
“We do not believe it is meaningful to
quantify violence in terms of the number
of punches or gunshots. Such acts must be
assessed in terms of their dramatic con-
text, because it is that which endows them
with meaning,

“Even those who believe that televised
violence causes some kinds of aggressive
behavior do not claim that the evidence
supports the conclusion that depiction of
violence on television causes people to
commit real-life criminal violent acts,”” he
said. “In recent years, in response to the
changing tastes and needs of our diverse
audience, the number of action-type pro-
grams have declined,’ and ‘I believe we
are acting responsibly and responsively to
the needs of our viewers”’

Eugene Mater, CBS/Broadcast Group’s
senior vice president for policy, said we are
no closer today to a consensus on the im-
pact of TV on society than we were 10
years ago.

““Just as panels of respected social scien-
tists can be assembled who believe that
there is a cause and effect relationship be-
tween television viewing and one aspect
or another of human behavior, equally

prestigious panels can be assembled to
offer a totally different view,”” according to
Mater.

Since the surgeon general’s 1972 report,
CBS has been monitoring violence
on TV, said Mater, and in the 1980-81
season, ‘‘there were approximately 25%
fewer acts of violence in prime-time dra-
matic programing for the three networks
combined than in our first monitoring.’
CBS has monitored Turner’s programing
also, said Mater, and found ‘“‘no difference
in the amount of violence.”

Part of the problem with Saturday-morn-
ing children’s programing is differing
definitions of violence, said Mater. ‘‘Bugs
Bunny pouring milk over somebody’s
head is hardly an act of violence.”

Most subcommittee members present at
the hearing did not express an opinion
about whether government controls are
needed over TV programing. Representa-
tive James Scheuer (D-N.Y.) said program
guidelines would violate the First Amend-
ment. Representative James Collins (R-
Tex.), however, said municipal ownership of
cable systems should be encouraged
because it would bring control of program-
ing ““as close to the grass roots as possible.”’

WashingtongWetch

million for 1982 back to $61.1 million.

demonstrate effort to meet needs of deaf.

Maine complaint. Tanist Broadcasting Corp., licensee of wrau-am-FM Augusta, Me., has
filed complaint with FCC alleging that Northeast Communications Corp. used
“anticompetitive practices” to secure rights from RKO General Inc. to broadcast Boston
Celtics basketball games in Augusta/Gardiner, Me,, market. Northeast is licensee of waBk-
AM-FM Gardiner, Me., wsPriam) Springfield, Mass., and wrTniam) Franklin, N.H. RKO is licensee
of wrko(am) Boston. In complaint, Tanist alleges Northeast tied its willingness to carry
games on its Springfield and Franklin stations {according to complaint, only available
outlets in those markets) to acquisition of right to broadcast games over waBk(am).

FTC okays cut. Federal Trade Commission has advised Office of Management and
Budget that it would accept 12% budget cut proposed by President Reagan, but it hasn't
yet determined how to accommodate it. Cut would pare FTC's original request of $69.5

Caption case trimmed. U.S. District Court in Los Angeles has dismissed class-action suit
group of hearing impaired persons brought against Public Broadcasting Service,
Corporation for Public Broadcasting and noncommercial KCeT-Tv Los Angeles. However,
U.S. Department of Education and FCC remain as defendants in case, in which trial is to
resume this week. Greater Los Angeles Council on Deafness Inc. (GLAD) sued defendants
on ground they were not complying with section of Rehabilitation Act assuring
handicapped persons access to federally funded services. Essentially, GLAD said public
broadcasting programs should be signed or captioned. Judge Manuel Real held last week
that GLAD had failed to prove discrimination by PBS, CPB and local station, which offers
signed and captioned programs. Group said it will appeal decision. In related case, KceT-Tv
has asked Supreme Court to review decision of U.S. Court of Appeals that noncommercial
stations, in seeking license renewal, are subject to specific requirement that they

Cellular postponement. FCC, responding to requests for stays from Millicom Inc. and
Telocator Network of America, has postponed date on which it will accept applications for
cetlular radio authorizations. FCC had intended to accept applications Nov. 23, but has
agreed to postpone that date until 30 days after effective date of its decision on petitions
for reconsideration filed on its May celiular radio decision. FCC received more than 25

petitions for reconsideration of decision. Those petitions, according to FCC order released
Jast week, “collectively challenge virtually every major policy determination” of decision.
i

In place. FCC announced last week its Common Carrier Bureau has established “core” of
team that wiil impiement FCC's Computer It decision and monitor AT&T's compliance with
decision's provisions.
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Fairhess ’stfuggi
taking shape

Democrats, represented by
Ferris, claim free time

on CBS, NBC and stations

to counter GOP spots promoting
Reagan economic policies

The acceptance by CBS and NBC of Re-
publican 30-second spots promoting Presi-
dent Reagan’s economic program may
have served to set the stage for another
court fight over the fairness doctrine. And
the complaint the networks received about
the spots indicates that a somietime an-
tagonist from the past would be on the
other side—Charles D. Ferris.

As counsel for the Democratic National
Committee, the Democratic Senatorial
Campaign Committee and the Democratic
Congressional Campaign Committee, the
former FCC chairman who is now in pri-
vate practice in Washington, asked the
networks to provide time to the Demo-
crats, either for spots they prepare or for
spokespersons, to respond to the “‘issue-
oriented” ads the networks are running
for the GOP.

And the letter makes clear that the
Democrats are seeking unpaid time. ‘‘The
planned expenditures of funds for these
[Republican] commercials far exceeds the
funds available to any spokesperson for
the opposition viewpoint,” Ferris wrote.
““Such a result creates precisely the sort of
monopoly over the marketplace of ideas
that the fairness doctrine was designed to
prevent.”

The current phase of the Republican
campaign began late in September and is
scheduled to end early in November
(BROADCASTING, Oct. 4), It includes three
30-second spots crediting the Republicans
with passage of the tax cut that went into
effect on Oct. 1. However, the network
runs have ended, according to a Repub-
lican Congressional Campaign Committee
aide, and are now being carried on a spot
basis. The campaign will cost $2 miilion,
but the party expects to spend close to $12
million on such commercials before the
1982 elections.

Ferris said the Democrats are prepared
to ask the FCC for a ruling that they are
entitled to time ‘‘without charge’’ to pro-
vide the public “‘with increased access’’ to
views contrary to those expressed in the
Republican spots. And he told reporters
that, if necessary, his clients will pursue
the matter in the courts.

Ferris sent his letiers to Gene
Jankowski, president of the CBS/Broad-
cast Group, and Grant Tinker, chairman
of NBC. (Tinker was incorrectly identified
as “‘president’ in the letter.) ABC was not
involved; a spokesman said the network
thought the spots might raise a fairness
issue, so offered to run them in accor-
dance with its guidelines for advocacy
ads—in late night (essentially after mid-
night) entertainment programing. The
Republicans, he said, were not interested.

Ferris’s role as counsel for the Demo-







crats in their effort to obtain time seems
particularly appropriate. Not only is Ferris,
who left the commission in April, a Dem-
ocrat who served the Democratic majority
in the Senate and House; but although as
FCC chairman he favored deregulation of
broadcasting in a number of areas, he op-
posed repeal of the fairness doctrine as
well as of the equal-time law. The commis-
sion, under its present chairman, Mark S.
Fowler, has urged Congress to repeal those
and other restrictions on political broad-
casting.

Ferris professed not to be concerned by
the commission’s attitude toward the fair-
ness doctrine as it is reflected in the call for
repeal. I think their attitude is honestly
arrived at, but unti} the fairness doctrine is
repealed, 1 think the commission will
uphold the law,” he said in an interview.
But he did not appear to be completely at
ease on the matter: “‘One’s application
toward a basic policy will influence its ap-
plication. But I’'m hopeful.’

Ferris, in his letters, sought to anticipate
one of the responses likely to be made by
the networks—that they meet their fair-
ness doctrine obligation in connection
with the President’s economic program in
their overall programing. Ferris said the
necessary balance is difficult enough, if
not impossible, to achieve when the ad-
ministration is trying to impress its views
on the public through “‘repeated’ presi-
dential press appearances and the ap-
pearance of presidential spokespersons on
network public affairs programs.

“Now,” Ferris added, ‘‘at a time when
serious imbalance in the public’s access to
diverse views on these important public
issues is already threatened, there comes a
nonelection-year Republican media cam-
paign, to choke policy discussion by
drowning with its own loud voice the
hushed tones of dissent.”’

Ferris said the two networks had in the
past “‘fought long and hard, at great ex-
pense’” to maintain the right to refuse
issue advertising. He said he understood
the networks’ reason to be based on the
view that carrying such ads would
““unavoidably obligate’” them under the
fairness doctrine to provide an opportunity
for the expression of a contrary view. Now
that they had taken issue ads, he added,
they ‘‘presumably’ are prepared to meet
their fairness doctrine obligations.

A CBS official said it has had ‘‘a long-
standing policy of accepting political ad-
vertising”’ and has run spots offered by po-
litical parties “‘for years” CBS, he said,
does not consider such spots to fall in the
category of advocacy advertising that it has
refused. But, he added, ‘‘if others want to
call [political party ads] the exception, it’s
the one that we have!” Another official
noted that CBS’s rationale for refusing
issue advertising has been concern that
those with the financial resources would
set the agenda for debate on issues, not
because of the possible fairness doctrine
obligations involved. )

NBC officials said they had not yet com-
pleted studying the Ferris letter and thus
were not in a position to comment on its

contents at this time.

Whatever his success in obtaining free
time for his clients, Ferris seemed deter-
mined to occupy a considerable amount of
the networks’ time on the issue. He asked
them to supply detailed information as to
the date, time and length of the Repub-
lican spots that have been aired and that
the networks are still committed to run,
the same information regarding any pro-
grams dealing with the President’s eco-
nomic program, and ‘‘any and all plans
that you have’’ to air material that is contr-
ary to or supportive of the Republicans’
views. That is the kind of information Fer-
ris would need in filing a fairness com-
plaint with the FCC.

Ferris also noted that he would make
sure the networks’ owned and operated
stations and affiliates know of the com-
plaint. He said a separate letter will be sent
to each of them, informing them of “‘their
independent obligations under the fair-
ness doctrine.”’

Fogarty parts
company with
Fowler on
budget cuts

In letter to Stockman,
commissioner says proposed
reductions would ‘curtail’
effectiveness of agency

FCC Commissioner Joseph R. Fogarty has
broken ranks with his fellow commis-
sioners to express vehement criticism of
the Reagan administration’s proposed
budget cuts as they apply to the commis-
sion. In the context of ‘‘the magnitude of
the proposed cuts,’ Fogarty said in a letter
to Office of Management and Budget
director David Stockman, “‘I cannot en-
dorse any ‘do more with less’ rhetoric that
effectively translates into doing ‘less with
less, if not nothing with little’ > He said
the commission should ‘‘adhere to the
principles of truth in labeling and packag-
ing.”’

Fogarty, one of the three Democrats on
the commission, sent his letter to Stock-
man on the same day the commission was
submitting to the budget director the
staff’s recommendations for cuts based on
the President’s proposed 12% reduction in
agency spending. The commission, in a
covering letter signed by Chairman Mark
S. Fowler, said it supports the administra-
tion’s efforts to balance the budget by
1984 but added it may decide it cannot live
within the proposed constraints {BROAD-
CASTING, Oct. 19).

Fogarty concluded that the cuts—total-
ling, 375 permanent positions and more
than $13 million (in 1982 and 1983) —are
intolerable. The cuts, he said, ‘‘will
severely limit not only our discretionary
public interest programs; they will also
sharply compromise our rudimentary ap-
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plication processing functions and impede,
if not completely halt, programs looking
toward the rapid and efficient provision of
new technology and services to the Amer-
ican people (e.g., low-power TV, DBS,
cellular mobile radio). The depth of tha
cuts which your office has targeted wo |
drastically curtail, if not complet

destroy, the effectiveness of this agency.”

Fogarty was also critical of what he said
was Stockman’s effort at ‘‘budgetary
‘backdoor’ deregulation which denies op-
portunity for deliberate commission and
congressional review and public comment
and ignores’ the agency’s congressional
mandates. He referred to what he said was
a “‘suggestion” in Stockman’s letter to
Fowler that ‘‘that this independent
regulatory agency’s budget requests
‘should represent the most desirable mix
of programs that can be devised to achieve
the President’s major policy and program
objectives .. " Fogarty noted that Repre-
sentative Timothy Wirth (D-Colo.), as
chairman of the commission’s House
oversight subcommittee, had advised the
agency that it “‘is finally accountable to the
Congress and not to the executive
branch.”’

On one point, Fogarty agreed with
Fowler—that the commission’s budget
should be evaluated from the vantage
point of its responsibilities for the
“dynamic and vigorous telecommunica-
tions sector’” of the economy. He said the
public interest in telecommunications ‘is
growing in demand and in complexity,”’
and that the commission must have the
resources to do its job. ‘I believe that the
contribution this commission can make to
our nation’s economic well-being and
development substantially outweighs
whatever benefits may be derived from the
budget reductions proposed,” he said.

Fogarty, as well as Fowler and the other
commissioners will have an opportunity
tomorrow (Oct. 27) to tell Congress their
views of the President’s proposed budget
cuts. They will appear at House Appropria-
tions Subcommittee hearings on the 1982
budget and on the President’s call for a
12% budget cut.

ASCAP, BMI suits

The American Society of Composers,
Authors and Publishers said that a federal
district court in Michigan has ordered
wGTU(TV) Traverse City, Mich., to pay
ASCAP members $13,000 in damages and
$3,500 in attorneys’ fees and court costs
for using ASCAP music without a license.

The $13,000 damages, ASCAP said,
represented $1,000 in statutory damages
for each of 13 songs the station allegedly
played without permission.

[n another music-license case, Broad-
cast Music Inc. said it had brought suit
against wabo(aM) New York in federal
district court in New York, charging
copyright infringement in the perfor-
mance of BMI music. The suit seeks
statutory damages, attorneys’ fees and
court costs.


















Valenti addresses
FBA on copyright

MPAA president tells bar
association current laws
will force program suppliers
to abandon free TV for pay

Television stations, especially UHF out-
lets, will have serious problems in the pro-
gram marketplace if ‘“‘something is not
done soon about copyright laws,”” said Jack
Valenti, president of the Motion Picture
Association of America, last Monday. Ad-
dressing a luncheon meeting of the
Federal Bar Association in Washington,
Valenti said present laws will force pro-
gram suppliers to abandon free TV for pay
in an effort to regain market exclusivity for
their programs.

“There is a comic mockery of justice in
the fact a cable system may exclusively
license a program, but a TV station may
not,” he said. The threat is worse for UHF
stations, many of which market them-
selves as outlets for old programs, accord-
ing to Valenti, because suppliers cannot
afford to lose exclusivity on their products
during syndication, the period when sup-
pliers recoup their profits.

The ‘‘chutzpah’ of the basic cable in-
dustry, said Valenti, is that while it pleads
for deregulation before the FCC and
House and Senate Commerce Commit-
tees, it entreats the Judiciary Committees
“‘to keep deregulation intact”’ It is “‘an act
of contradiction that raises lobbying leger-
demain to new levels of artistry.”’

“The irony of cable’s anxieties about
losing its regulatory shield [the compulso-
ry license] is that in the years ahead being
fully competitive will provide more and
better programs for customers, not just
endless repeats of shows already in the
market,” said Valenti. “‘But most impor-
tantly, due to the entry of advertiser-sup-
ported basic cable television programing,
which in just nine short years will produce
$2.2 billion in additignal basic cable
revenues, monthly subscription charges to
consumers should go down dramatically.”

Cable ‘“‘may have needed a helping hand
six or seven years ago,’ he said, ‘‘but the
need for protection has become a fiscal
farce” because of exponential growth in
the industry and the elimination of FCC
rules governing syndicated exclusivity and
signal importation. ““‘Over a midnight glass
of scotch, my friends in the cable industry
will admit the compulsory license is a nice
little bonus,” he said, “‘but they don’t
want to give it up.”

Valenti indicated it might not be possi-
ble to convince Congress to abolish com-
pulsory licensing for cable altogether.
“System operators would descend like a
herd of antelope,” he said. The issue is
highly complicated. But at the very least,
“‘a program owner should have some pro-
tection, some bargaining power,’ he said.

Stephen Effros, executive director,
Community Antenna Television Associ-
ation, asked Valenti how cable can ever

compete equitably for programing when
broadcasters do not have to pay for their
distribution system as do cable operators.
“That’s not a copyright issue,’ Valenti
replied. ““Cable is a geographic
monopoly™ and should not be ‘‘protected
from competition.”

NAB wants FCC to
remove threat to
AM-FM combinations

The National Association of Broadcasters
last week asked the FCC to remove the
“cloud over AM-FM combinations™ by
notifying the public that it doesn’t intend
to initiate proceedings to bar crossowner-
ship of AM-FM radio stations in the same
market.

In an Oct. 19 letter to FCC Chairman
Mark Fowler, NAB President Vincent
Wasilewski said the FCC’s rules ‘“clearly”
permit AM-FM crossownership in the
same market. Nonetheless, he noted, the
FCC in July 1979 announced that all
grants of new or transferred AM-FM com-
binations would be ‘‘conditioned’ on the
outcome of any future rulemaking pro-
ceeding that might prohibit such combina-
tions in the same market.

Because no such rulemaking has been
initiated, ‘‘it appears that the commission
does not favor initiating any rulemaking
proceeding to examine possible AM-FM
divestiture,”” Wasilewski said.

To clear up the matter, the FCC should
announce that it doesn’t intend to stand
by its July 1979 announcement,
Wasilewski said.

‘
Hayakawa wants equal

time for Brown’s
radio appearances

U.S. Senator S.I. Hayakawa (R-Calif.) is
asking all radio stations in California that
allow Governor Edmund G. Brown Jr. to
appear as a talk show host to give him
equal time, a spokesman for the senator
has announced.

Hayakawa is expected to face Brown in
his campaign to retain his Senate seat next
year. The first-term legislator contends
that Brown has been using radio talk shows
in Los Angeles, Fresno, Sacramento, San
Francisco and San Diego as a campaign
device, even though Brown has not yet an-
nounced his candidacy.

A press aide for Hayakawa said the
senator is most distressed with the deci-
sion by KCBS(AM) San Francisco to offer
Brown an hour of free time each month on
one of its talk shows. The station has
characterized the show as ‘‘a legitimate
news appearance.”’

Hayakawa has also criticized KSDO(AM)
San Diego, an all-news station that has
featured the governor as a talk show host
once and invited him back for another
stint on Oct. 28.

Both kspo and kcBs pointed out that
Brown is not yet an announced candidate
for the U.S. Senate and therefore the
equal-time law does not apply.

But Hayakawa’s aide maintained that
Brown’s intentions are clear and called the
talk shows part of *‘a long string of cam-
paign diversions that are going to come
along.”’

(designated market area).

communications law.

Intex imedial

Prodigal return. Gray Communications’ wiHg-Tv Panama City, Fla,, which left NBC-TV for
ABC-TV in August 1972, will return to its former affiliation about decade later. NBC has
announced that wuHa-Tv will rejoin network in spring 1982, replacing Octagon
Broadcasting’s wmss(tv) there. With just two television stations licensed in-Panama City,
ABC in all likelihood will affiliate with wmss. Discussions last week were under way. CBS-TV
reaches Panama City market through its wrvy(Tv) Dothan, Ala. Arbitron ranks Panama City
as the 165th ADI (area of dominant influence); Nielsen counts itas 171st DMA

CPB grants. Corporation for Public Broadcasting has announced $54,000 in grants to 11
women and minority groups to help them determine engineering, legal and financial
feasibility of establishing public telecommunications stations or services.

Multipay for Multimedia. Showtime announced affiliation agreement with Multimedia
Cable TV that will offer Showtime as third pay option to 100,000 homes in Chicago suburb
of Oak Lawn, with promise of 200,000 more within coming year when company introduces
Showtime as third pay to its subscribers in Cklahoma and Kansas.

Legal speciality. Importance of communications as area of legal practice is being
recognized by Columbus School of Law at Catholic University of America, in Washington, it
has established Institute for Communications Law Studies, program designed to provide
law school students with intensive training in theory and practice of communications faw.
Students accepted for program—believed to be tirst of its kind in country — will be those
who demonstrate “commitment to a career in communications law!” law school
announcement said. First students will be admitted to program in August 1982. First
director of program is law school Professor Harvey L. Zuckman, who teaches mass
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CBS ponders
expanded news

In wake of NBC proposal for
hour-long news, CBS is said
to be tossing idea around, but
with plan that would give
affiliates half-hour option

CBS is understood to be considering a pro-
posal to expand its evening news feed to
an hour, formatted in such a way that affili-
ates opposed to the idea could leave the
broadcast after the first half-hour.

That option, according to CBS sources,
could be a key selling point when the CBS
affiliates advisory board takes up the sub-
ject of expanded news at its meeting Nov.
15-19 in Mauna Kea, Hawaii.

The network now is believed to want an
hour news by September 1982, if it can
win over its affiliates and receive a waiver
of the prime-time access rule from the
FCC.

Just what action, if any, CBS will take by
the time it meets the board in Hawaii,
however, was unclear last week. In fact
there was some inside word that the net-
work hadn’t yet decided.

Any CBS move would follow the failure
of NBC to get its expansionist proposal
through. Despite support from its affiliate
board, NBC faced such opposition from a
number of major-market affiliates that it
has backed off, at least for now (BROAD-
CASTING, Oct. 12).

NBC publicly had maintained that its
hour-news proposal was all or nothing and
that affiliates would not be able to take
only a half-hour,

There is thought at CBS, however, that
the half-hour option would appease some
affiliates who Iinitially would refuse the
hour but later come around.

Last week, board chairman James Babb
Jr. of wBTV(TV) Charlotte, N.C., said he
hadn’t been informed of any specific plan
coming in Hawaii. While cautious about pre-
dicting reaction without a proposal in hand,
Babb assumed there would be
“strong resistance’” and that any CBS
effort ““would not be made any easier’’ by
NBC’s experience.

Babb also questioned the feasibility of
an hour news feed structured so affiliates
could drop out after the first 30 minutes.
““I think it would be extremely difficult,”’
he said, believing that such a format would
mean a ‘‘soft’’ second half hour and ques-
tioning how much that would appeal to
affiliates.

As for NBC’s failure to pull its plan off,
one CBS executive claimed that NBC’s
strategy with affiliates was wrong, that
among other things, the network ‘‘went
public prematurely’’

Jout rmalism~

At ABC, CBS and NBC, there is com-
mon belief that a domino theory will apply
to expanded news. No matter which net-
work is first, the others will follow, execu-
tives have contended.

Shooshan warns of
First Amendment
threat to papers

Former Communications
Subcommittee counsel tells
AP Managing Editors that they
must take more interest in

the battle against potential
government control of teletext
and other new technologies

American newspapers were advised last
week to respond with care in dealing with
the myriad problems growing out of the
telecommunications revolution, in which
text and telecommunications are merging.
Newspapers’ own First Amendment rights
may be affected.

Harry M. (Chip) Shooshan 11, former
counsel to the House Communications
Subcommittee, said that it is in newspa-
pers’ self-interest to side with broadcasters
in their fight ‘‘to restore the First Amend-
ment to its literal meaning’ —that Con-
gress shall ‘“‘make no law . . . abridging the
freedom ... of the press.”

Shooshan, now a partner in the consult-
ing firm of Shooshan & Jackson, ex-
pressed his view last week in a speech
before the Associated Press Managing Edi-
tors, meeting in Toronto. He noted that his

firm had recently completed a study,
“Newspapers and Videotex: How Free a
Press?”” (BROADCASTING, Oct. 12), which
concluded that First Amendment rights
will vary with the electronic distribution
system involved.

Broadcasters, for instance, are subject to
fairness and political equal-time obliga-
tions that newspapers would find “‘in-
tolerable.”” Shooshan said. ““Yet,” he ad-
ded, ‘‘many newspaper editors sit idly by
while a debate rages in Washington about
whether or not Congress ¢ uld lift these
restrictions, as the FCC recently recom-
mended.”

““What will happen when a newspaper
uses broadcast signals to distribute its
electronic edition?’”’ Shooshan asked.
“Will the fairness doctrine apply? Will
your editorial decisions be subject to
federal review simply because you are
using a ‘scarce resource’ to distribute your
paper?”’ No one knows, ‘‘but the probable
answer is ‘yes’ . Should your paper
publish an electronic edition, be prepared
to spend more time with your attorney.”’

Thus, he said, newspaners have two
choices—to sit back and  nothing but
hope that the FCC, the Congress and the
courts do not extend the doctrine and
other content regulations  newspapers,
or to join broadcasters n fighting for
repeal of those regulations.

That issue was simple, however, com-
pared to another that Shooshan presented,
one involving AT&T. He :ferred to the
company, through its Yellow Pages opera-
tion, as “‘the largest publishier in the world
today ... the hidden giant of the publish-
ing industry, with advertising revenues ex-
ceeding those of any newspaper chain.’

Newsu el

Farm news. Public Broadcasting Service and U.S. Department of Agriculture witl tconduct
“demonstration project” testing delivery of farm-market news via five public television
stations. For test, scheduled to begin in January, stations will receive information from
USDA’s news service via telephone lines, convert it to broadcast signal and transmit it over
text channel. Consumers will be able to receive news with closed-captioning decoder.

Retribution. Canadian provincial court order barring reporting of pretrial testimony in
murder case is not causing U.S. broadcast stations in Buffalo as much trouble as might be
expected. Reason is Canadian taw denying tax break for advertising on U.S. media, with
resulting decrease in such advertising. Wive-1v's Jim Peppard, executive news producer,
said that station and others in Buffalo market have cut back on coverage of Canadian
stories as resuit of taw, which went into effect in 1876. As result, station is not covering
murder case involving woman who dropped 2-month-old son into Niagara fatls-on Aug. 30:
Peppard said wive-Tv only covers "major” stories in Canada or developments
affecting U.S.and Buffalo area. Peppard said he was not aware of ban on reporting pretrial
testimony imposed by court, in St. Catherine's, Ont. Neither was Jim Lilly, news director of
WGR-TV, who said station’s coverage of Canadian matters is limited to major or strictly focal
stories. Steve Ridge, news director of wksw-Tv is aware of ban—painfully so. He says
statiofi wants to report story, but is torn over question of whether it is better to cover pretrial
hearing reporters cannot report, under court order, until trial starts, or simply pass up
opportunity to gather information. It's “ethical” question, he said. As for legality, he
indicated lawyers feel court is acting within Canadian law.

Y

ectly
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Is here life a ter retirement?

The future funding and benefits of
Social Security are being debated.

" he future retirement protection
of nillions of people insured by the

‘ife insurance industry is guaranteed.

An issue of grave concern to all
Americans today is that of financial
provision for our retired citizens.
The resent and future financing
and sevels of benefits of our Social
Security system are being debated
before Congress. The life insurance
industry believes a strong Social
Security system, funded through
payroll taxes, is essential to our
country. We also strongly believe
in the concept that individuals who
can provide supplementary retire-
ment income for themselves
should do so.

Currently, millions of Americans
are covered by pension plans,

annuities, and other living benetits
with the life insurance companies
in America. In 1980, alone, private
pension plans with life insurance
companies paid $5 billion in bene-
fits to retired people and their
dependents and survivors.

The role of the life insurance
industry in providing financial pro-
tection has never been more essen-
tial than it is today. So much so, that
two out of every three Americans
look to the life insurance industry
to provide the kind of protection
they and their families will need to
assure financial stability today...
and tomorrow.

C/qmericarg
ouncil of

nsurance

For additional information on the life insurance business,
call collect: Washington, D.C.—Walter Bussewitz (202) 862-40064.
New York City—Robert Waldron (212) 245-4198.



New earth station
design emerges
as a surprise

Savac dish with aluminum panels
increases gain and narrows
beamwidth; may be answer to
change in satellite spacing

A newly formed Pinellas Park, Fla., com-
pany has come up with an unusual, low-
cost, three-meter satellite antenna it
claimis produces more gain and has signifi-
cantly more discrimination than conven-
tional dishes its size.

By dividing a three-meter dish into four
equal parts with two intersecting panels
perpendicular to the surface, Savac Inter-
national found that the dish’s gain in-
creased by one decibel to about 39.5 db
and its half-power beamwidth narrowed
from 1.7 degrees to one degree.

Although the added gain makes for bet-
ter pictures, the narrow beamwidth of the
segmented dish is its chief attribute. Ac-
cording to Savac President Gil Hodges, the
ohe-degree beamwidth (comparable to a
5.7-meter dish) increases the dish’s ability
to reject interfering signals from adjacent
satellites and would permit reception of
signals from C-band (4 ghz) satellites
spaced three or two degrees apart.

(C-band satellites are now spaced four
degrees apart, but the FCC has proposed
reducing spacing to allow for greater {re-
quency re-use.)

The discovery of the new design, which
Savac calls “‘off-axis target squelch™
(OATS) was accidental. The company was
formed early last summer to develop a
low-cost dish for the home earth station
market, using manufacturing techniques
developed for projection television
screens.

Savac produced a four-section plastic
dish and covered it with what Hodges calls
“aluminum Saran Wrap’’ —a thin plastic
sheet with a ‘‘vacuum deposited’
aluminum coating. The gain of any anten-
na increases in proportion to the smooth-
ness of the dish’s surface and, Hodges
said, Savac’s laminated dish proved to be

“extremely smooth.” But when the four
sections were bolted together they tended
““to fall open™ and lose the parabolic
shape critical to the successful operation
of the antenna.

The two aluminum panels, Hodges said,
were inserted at right angles between the
four sections to keep them firmly in place.
Hodges expected the panels to reduce the
gain of the antenna and was surprised to
find that the modified dish had greater gain
and an extraordinarily narrow beamwidth.

Savac is now trying to figure out why it
works. ““We don’t know what we are deal-
ing with,” Hodges said. ‘‘It appears that
the new dish is no longer acting tike a dish,
but like a feed horn.

Savac's three meter dish

“The dish appears to be taking energy
that is normally lost through the side lobes
and redirecting it toward the feed horn,’
he added.

Although Savac was originally looking at
the home market, OATS dishes could have
application throughout the industry, par-
ticularly if the FCC opts for the narrower
satellite spacing. Hodges said that
Southern Satellite Systems, Harris and
Microdyne have all shown interest in the
antenna.

SSS invited Hodges to take the dish to
the Cable Softwaré Symposium earlier this
month so it could get a hands-on look.
Although the pictures it delivered for a
satellite teleconference between the con-
vention hotel and Washington were low
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quality, SSS blamed the pictures on ter-
restrial microwave interference and
praised the antenna.

Sel Kremer, a vice president at SSS, says
he is eager to see ‘‘somebody who knows
more than we do”’ test the Savac antenna.
““Until the thing is under fire,” he said, ‘it
will never be proved.”” If the dish has the
discrimination that Savac says it has,
Kremer said, it is a ‘‘huge breakthrough”’
for the entire satellite industry.

The panels have another beneficial
side effect, according to Hodges. They
““break up the sail effect of the dish when
wind hits the dish from an angle,”” he said,
resulting in a 30% to 70% reduction in the
wind loading of the antenna. When wind
hits the antenna head-on, he added, there
is no appreciable reduction.

The prototype antenna was built with
cost and weight as primary design factors.
The entire dish with two feed haorns,
aluminum panels and mount made out of
PCV pipes weighs only 218 pounds,
Hodges said. The aluminum panels are ac-
tually two sheets of aluminum separated
by a plastic ‘‘honeycomb.’ The dish, not
including the low-noise amplifiers, is
priced at $1,300.

Beware of LPTV
interference,
FCC warned

More responses to commission
proposal to establish low-power
standards echo those stressing
importance of protecting
full-power TV and radio

The technical standards the FCC adopts to
process low-power television applications
should not allow low-power television sta-
tions to interfere with full-power television
or mobile radio signals. That reflects th=
majority view in additional comments file
in response to the FCC’s proposal to es-
tablish standards to process its more than
5,000 LPTV applications (BROADCASTING,
Oct. 19).

Most commercial broadcasters again
took the tack that the FCC’s proposal to
set a standard that would protect full-ser-
vice stations only to their Grade B con-
tours didn’t go far enough. Full-service
stations provide meaningful service
beyond their Grade B contours, and that
service should be protected as well, they
said.

Most commercial broadcasters also
seemed to endorse the FCC proposal to in-
corporate receiving antenna front-to-back
ratios into interference protection ratios
for a standard. But the FCC should only
use those ratios as a ‘‘safety factor,” as it
does currently, they said.

General Electric Broadcasting Co., for
example, said the FCC’s proposal to pro-
tect only the Grade B service areas of full-
service stations was ‘‘inconsistent’ with
the secondary status accorded to transia-
tors and low-power television stations.
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KAPE(AM) San Antonic and KTUF(FM)
Terrell Hills, both Texas O Sold by S.S.S.
Broadcasting Inc. to SIT Broadcasting
Corp. for $3 million. Seller is owned by
Center Atkins Jr. (90%) and Jerry A.
Moon Sr. (10%). Atkins owns KDLK(AM)-
KLKE(FM) Del Rio, Tex. Buyer is owned by
Frank J. Sitterle (56.25%), and brothers
Daniel S. Sitterle (18.75%) and Sam Sit-
terle (25%). Frank and Daniel Sitterle are
San Antonio-based contractors and real
estate developers. Sam Sitterle is program
manager at KPRC(AM) Houston. They have
no other broadcast interests. KAPE is 500 w
daytimer on 1480 khz. KTUF is 106.3 mhz
with 3 kw and antenna 143 feet above
average terrain.

KDIG (AM) San Bernardino and KBON(FM)
Lake Arrowhead, both California O Sold
by San Bernardino Broadcasting Corp. to
Kotcom Broadcasting Investment Corp.
for $2.6 million plus $100,000 for non-
compete agreement. Seller is owned by
Thomas M. Jones and sister, Sally Jones
Lenart, who also own KKON(AM)
Kealakekua, Hawaii, hold CP for new FM
there, and are applicants for new FM at
Needles, Calif. Buyer is owned by Dana
M. Kott and wife, Carole A. Dana Kott is

former owner of wWCOD(FM) Hyannis,
Mass., and has no other broadcast in-
terests. KDIG is on 1240 khz with 1 kw day
250 w night. KBoN is on 103.9 mhz with 38
w and antenna 2,650 feet above average
terrain. Broker: Chapman Associates.

KWON(AM) Bartliesville, Okla.. 0 Sold by
KwoN Radio Inc. to KwoN Broadcasting
Inc. for $1.3 million. Seller is principally
owned by Hugh B. Garnett and family who
own KWHN-AM-FM Altus, Okla. Buyer is
owned by Richard J. Moran, who is
Houston oil and gas exploration company
executive and owns KNIN-AM-FM Witchita
Falls, Tex. KwoN is on 1400 khz with 1 kw
day and 250 w night.

WPED(AM)-WCMZ(FM) Crozet, Va. O
Sold by McClenahan Broadcasting Corp.
to Elting Enterprises for $1 million. Seller
is owned by W. Edward McClenahan who
has no other broadcast interests. Buyer is
owned by John Elting, who is New York
investor and owns wsSErR(aM) Elkton, Md.
WPpED is 500 w daytimer on 810 khz.
WcMz is on 102.3 mhz with 3 kw and an-
tenna 298 feet above average terrain.

KOMW-AM-FM Omak, Wash. O Sold by
KoMWw Inc. to Okanogan Valley Broadcast-

-

Brill Media Company, Inc.

has acquired

WHUM (AM)

Reading, Pennsylvania

for

$1,900,000

from

Berks Broadcasting Company, Inc.

We are pleased to have served as
broker in this transaction.

BIAGKBURN&COMPANY,INC.

RADIO » TV « CATV « NEWSPAPER BROKERS / NEGOTIATIONS « FINANCING » APPRAISALS

WASHINGTON, D.C. CHICAGQ, 80601
20036

1111 19th Street, NW. (312} 346-6460
(202) 331-9270
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{404) 822-4655 (213) 274-8151

Broadcasting Oct 26 1981

ing Inc. for $750,000. Seller is owned by
Dean Nichols, president, and 11 others,
who have no other broadcast interests.
Buyer is owned by Charles E King (presi-
dent), Martin R. Goebel, Michael D.
Nichols, Donald M. Williams (20% each),
Jack S. Burri and Kenneth M. Doerfler
(10% each). King is president and 40%
owner of KNPT-AM-FM Newport, Ore.
Goebel is Newport, Ore., accountant.
Michael Nichols, son of Dean Nichols, is
assistant manager and less than 1% owner
of KOMW-AM-FM. Williams is manager of
Newport forest products company. Burri is
Newport school administrator. Doerfler is
Newport insurance executive and 7%
owner of KNPT. KoMw is 5 kw daytimer on
680 khz. KOMW-FM is on 92.7 mhz with 3
kw and antenna 836 feet above average
terrain. Broker: William A. Exline Inc.

WBIV(FM) Wethersfield, N.Y. [ Sold by
The Christian Broadcasting Network Inc.
to Stereo Seven Associates for $500,000.
Seller is Virginia Beach, Va.-based group
of three FM’s and, through subsidiary,
Continental Broadcasting Network, two
FM’s and four TV’s. M.G. Robertson is
president. It also sold, subject to FCC ap-
proval, wMIV(FM) South Bristol township,
N.Y. (BROADCASTING, July 6) and FCC
granted approval to sell wWoOIV(FM)
DeRuyter township, N.Y. (see ‘‘For the
Record,” page 65). Buyer is owned by
Ronald A. Chmiel and ten others. He is
Hendersonville, N.C., real estate investor
and holds CP for radio station at Anguilla,
West Indies. WBIv is on 107.7 mhz with 32
kw and antenna 470 feet above average
terrain.

KWRO-AM-FM Coquille, Ore. O Sold by
Kwro Broadcasting Corp. to Southwest
Broadcasters Inc. for $500,000. Seller is
owned by Marvin K. Frandsen (70%),
W.R. Twining and Jack S. Page (15% each).
They own KBLQ-AM-FM Logan, Utah, and
KBLI-AM-FM Blackfoot, Kski(aM) Hailey
and KSKI-FM Sun Valley, all I[daho. Buyer is
owned by Kachemak Broadcasters Inc.
(66.67%) and Gregory Furin (33.33%).
Kachemak Broadcasters is owned by
Howard S. Trickey Jr. and Greg Clapper
(50% each). Clapper is manager of
KvOK(aM) Kodiak, Alaska. Trickey is
Anchorage attorney. Furin is Kodiak den-
tist. They have no other broadcast in-
terests. KWRo is 5 kw daytimer on 630
khz. KWRO-FM is on 102.3 mhz with 3 kw
and antenna 880 feet above average ter-
rain.

WAYD-AM-FM Ozark, Ala. (1 Sold by Wade
B. Sullivan to RJG Communications for
$225,000. Seller has no other broadcast
interests. Buyer is owned by J. A. Baxter
Jr., Gordon L. Bostic and Raymond E
Akin (one-third each). They each own
one-third of wJHR(AM) Jackson, Tenn.,
and wiLi(aM) Tupelo, Miss. Akin is also
applicant for new FM at New Albany,
Miss. WAYD is 1 kw daytimer on 1190 khz.
WAYD-FM is on 103.9 mhz with 3 kw and
antenna 190 feet above average terrain.

0 Other proposed station sales include:
Kavo(FM) Fallbrook, Calif. (BROADCAST-
ING, Oct. 19); WRNG(aAM) North Atlanta,
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Market
Exchange Closing  Closing Net  Percent Capitali-
and Wed. Tue. Change Change P/E zation
Company Oct 21 Oct 13 in Week in Week Ratic (000,000)
AR S ROADCASTING
N ABC......ccooivninin, 35 331/8 +17/8 + 566 7 980
N Capital Cities......... 761/4 75 +11/4 + 166 14 1,003
N CBS.................. 551/2 521/4 +31/4 + 622 8 1,547
N COXevvvviniiiiinninnns 65 68 -3 - 441 18 878
A Gross Telecasting.... 26 3/4 26 3/4 8 21
O LIN.......iihiiiiinen 313/4 32 - 14 - 78 1 176
N Metromedia........... 149 139 +10 + 719 13 667
O Mooney............... 6 6 2
G Scripps-Howard*™** ... 193/4 191/4 + 12 + 259 3 203
N Storer................ 293/4 297/8 - 1/8 - 41 19 390
N Taft................... 281/2 301/4 - 314 - 247 11 288
O United Television..... 73/4 73/4 93

ImasamaasRe BROADCASTING WITH OTHER MAJOR INTERESTS s

A Adams-Russell....... 203/4 213/4 -1 - 458 20 68
A Affiliated Pubs........ 281/4 273/4 + 1/2 + 180 10 145
N American Family...... 71/2 738 + 1/8 + 169 8 a2
N John Blair............ 21 205/8 + 3/8 + 181 7 78
N Charter Co............ 77/8 81/2 — 58 - 735 215
N Chris-Craft........... 303/4 313/4 -1 - 314 10 g7
N Coca-Cola............ 331/4 353/4 -~21/2 - 689 10 4,110
N Cowles ............... 28 2838 - 3/8 - 132 18 111
N Dun & Bradstreet..... 593/8 59 + 38 + 63 16 1,656
N Fairchild Ind. ......... 143/4 141/2 + 14 4+ 172 4 168
N GannettCo. .......... 385/8 387/8 -~ t/i4 - 64 13 2,088
N General Tire.......... 251/4 247/8 + 3/8 + 150 8 608
O Gray Commun.****.... 42 42 9 20
N Harte-Hanks.......... 341/2 343/8 + 1/8 + 36 14 328
O Heritage Commun..... 11 3/8 117/8 — 1/2 — 421 33 61
N Insilco Corp........... 181/8 171/4 + 7/8 + 507 8 195
N Jefferson-Piiot....... 243/4 25 - 1/4 - 100 6 542
O Marvin Josephson.... 16 131/2 +21/2 +1851 7 37
N Knight-Ridder ........ 321/8 321/4 - 18 - 38 11 1,039
N Lee Enterprises ...... 251/2 25314 - 14 - 87 11 182
N Liberty ............... 133/8 13 + 3/8 + 2.88 6 170
N McGraw-Hill.......... 47 1/8 483/4 -15/8 - 333 13 1,170
A Media General........ 36 35314 + 14 + 69 9 260
N Meredith.............. 561/2 53 +3 1/2 + 6.60 7 178
O Multimedia............ 333/4 333/4 15 339
A New York Times Co... 30 3/4 303/4 9 368
N OutletCo............. 34 333/4 + 1/4 + 74 15 85
A PostCorp............. 251/2 25142 18 48
N Rollins................ 163/4 1658 + 18 + 75 11 457
N San Juan Racing ..... 193/4 207/8 -11/8 — 538 24 49
N Schering-Plough...... 27 291/8 -21/8 - 7.29 6 1,433
O Stauffer Commun.* ... 45 45 11 45
A Tech Operations...... 151/8 151/4 - 1/8 - .81 7 16
N Times Mirror Co....... 49 1/2 47 1/2 +2 + 421 12 1,688
O Turner Bestg.......... 131/2 14 - 1/2 - 357 270
A Washington Post ..... 30 2934 + 1/4 + B84 13 421
N Wometco ............. 175/8 1734 - 18 - 70 10 233

A Acton Corp. .......... 103/4 111/8 - 3/8 - 337 9 32
N American Express.... 43 3/8 443/8 -1 ~- 225 8 3082
O Burnup & Sims ....... 145/8 141/2 + 1/8 + 86 15 130
O Comcast.............. 203/4 21314 -1 ~ 459 25 79
N General Instrument... 41 1/2 391/2 +2 + 5086 5 1,054
O Rogers Cablesystems 7 1/4 738 - 18 —- 169 14 137
O Tele-Communications 191/4 191/2 - 1/4 - 128 49 458
N Teleprompter ......... 371/2 371/2 30 638
N Timelnec. ............. 351/4 371/4 -2 — 536 7 1,984
O Tocom........ocvunnn 103/4 1112 - 3/4 - 652 35
O UA-Columbia Cable .. 88 871/2 + 1/2 + 57 33 295
N United Cable TV...... 223/8 22 + 3/8 + 170 27 219
N Viacom ............... 29 281/2 + 12 + 175 6 258

_S{E@@kzﬂm@ﬂ@x

Market
Exchange Closing  Closing Net  Percent Capitli-
and Wed. Tue. Change Change P/E zation
Company Oct 21 Oct 13 in Week in Week Ratio (000,000}
PROGRAMING R
O Chuck Barris Prods... 21/4 21/2 - 14 —=10.00 2 7
N Columbia Pictures.... 381/4 381/8 + 1/8 + 32 8 387
N Disney................ 511/8 511/4 - 1/8 - 24 13 1,663
O Enterprise Radio*..... 1/8 1/8
N Filmways ............. 51/8 53/4 - 5/8 ~1086 32
O FourStar............. 13/4 112 + 114 +1666 18
N Getty Oil Corp. ....... 611/2 61314 - 1/4 - 40 7 5,052
N  Gulf + Western ....... 16 5/8 17 - 3/8 -~ 220 4 1,241
N MCA.................. 42 1/2 40 +21/2 + 625 236 999
O Medcom.............. 93/4 101/4 - 1/2 — 487 23 16
N MGM Film............. 67/8 71/8 - 1/4 ~ 350 13 223
O Reeves Commun...... 26 251/2 + 1/2 + 196 15 141
O Telepictures.......... 61/8 638 - 1/4 - 392 28 14
N Transamerica......... 223/4 22114 4+ 172 + 224 6 1,486
O Video Corp. of Amer.. 7 5/8 734 - 18 - 161 13 7
N Warner ............... 541/2 501/2 +4 + 792 21 3,203
A Wrather............... 211/2 22 - Y2 - 227 49

RS  SERYVICE

O BBDOInG............. 37 37 7 92
O Compact Video....... 91/8 91/2 =~ 3/8 - 394 7 27
N Comsat............... 551/4 513/4 +31/2 + 876 12 442
O Doyle Dane Bernbach 151/4 1512 - 1/4 - 16t 9 18
N Foote Cone & Belding 27 3/4 30 -2 1/4 -~ 750 7 75
O Grey Advertising...... 59 59 6 36
N Interpublic Group..... 295/8 30 -~ 3/8 - 125 7 132
N JWT Group ........... 28 1/4 281/4 6 86
O MCI Communications. 251/2 241/8 +13/8 + 569 142 933
A Movielab.............. 4 4 5 6
A MPO Videotronics .... 53/8 53/4 - 3/8 - 6852 18 3
O A.C. Nielsen.......... 411/4 423/4 -112 - 350 17 463
O Ogilvy & Mather ...... 28 281/2 — 12 — 175 8 115
O Telemation............ 21/4 2114 13 2
O TPC Communications. 27/8 3 —~ 1/8 - 4.18 2
N Western Union........ 291/4 273/4 +11/2 + 540 186 443

TN C ECTRONICS/MANUFACTURING e e

O AEL........cooiiiian, 121/2 133/4 -11/4 - 909 13 23
N Arvin Industries ...... 137/8 133/4 + 1/8 + 80 12 108
O C-Cor Electronics .... 161/4 153/4 + {/2 4+ 317 30 48
A Cetec................. 5 47/18 + 1/8 + 256 7 10
O Chyron............... 141/4 14 + 14 + 178 23 17
A Cohu................. 6 65/8 -~ 58 - 943 7 10
N Conrac ............... 241/8 231/4 + 7/8 + 376 18 51
N Eastman Kodak....... 651/4 663/8 -11/8 — 169 9 10,530
O Elec Missile & Comm. 11 1/4 12 - 3/4 - 625 54 31
N General Electric ...... 551/8 565/8 -11/2 — 264 8 12,494
N Harris Corp........... 42 3/8 423/8 15 1,303
O Microdyne............ 15 141/2 + 1/2 + 3.44 18 39
N M/A Com.linc......... 267/8 261/4 + 58 + 238 29 897
[T 1. R 517/8 51 1/2 + 318 + 72 9 6,042
N Motorola.............. 66 3/8 69 -258 — 380 11 1,894
O Nippon Eilectric....... 691/2 733/4 -41/4 - 576 30 2282
N N. American Philips... 38 1/8 40 -17/8 — 468 7 458
N Oak Industries........ 315/8 311/4 + 38 + 120 17 344
A Orrox Corp............ 103/8 1112 -118 - 978 37 17
N RCA.........cviiinunn 17 181/4 —-11/4 - 684 5 1,274
N RockweliIntl.......... 31 30 +1 + 333 8 2325
A RSC industries ....... 4172 458 - 1/8 — 270 32 10
N Scientific-Atlanta..... 28 3/4 30 ~-11/4 - 416 35 609
N SonyCorp............ 163/4 181/2 —-13/4 — 845 12 3611
N Tektronix ............. 49 491/2 — 12 - 10t 11 894
O Telemet (Geotelinc.). 13/4 17/8 — 1B -~ 666 19 5
A Texscan.............. 163/8 161/4 + 1/8 + 76 28 48
N Varian Associates.... 27 5/8 281/2 - 7/8 - 307 13 212
N Westinghouse ........ 25 267/8 -17/8 - 697 5 2,123
N Zenith................ 117/8 123/4 - 7/18 - 6886 9 223

Standard & Poor’s 400
Industrial Average 135.24 13464 + 80

Notes: A-American Stock Exchange, B-Boston, M-Midwest, N-New York, P-Pacific,
Q-over the counter (bid price shown, supptied by Shearson Loeb Rhoades, Wash-
ington). P/E ratios are based on earnings per share for previous 12 months as
published by Standard & Poor's or as obtained by Broadcasting’s own research.

Earnings figures are exclusive of extraordinary gain or loss. Footnotes: * Stock did
not trade on given day, price shown is last traded price. ** No P/E ratio computed,
company registered net loss. *** Scripps-Howard stock split four for one. + Stock
traded at less than 12.5 cents. **** Stock inactive due to limited bidding.
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relative importance, Eisner ranked PTAR
as a five and the financial interest rule as
an 11.

“‘For once,”’ he concluded, “let’s stay
with the status quo.”

In a brief interview with BROADCASTING
after the presentation, Currie predicted no
final action would be taken by the FCC on
either the prime-time access or financial
interest rules until after the first of the
year. ““They have other priorities that are
higher,”” he said, “‘and they are interested
in carefully studying the facts relating to
the impact PTAR has had.”’ Currie, who
met with FCC Chairman Mark Fowler in
mid-October to discuss the issue, further
speculated that final action might come as
part of an ‘‘omnibus ruling”” early in 1982.

PBS ponders new
way to raise funds
through new network

it urges development of line up
of stations on ITFS channels
to distribute educational
programing via satellite

The Public Broadcasting Service has pro-
posed establishing another new network —
the National Narrowcast Network—to
raise revenues for public television sta-

tions by providing distribution of instruc-
tional and informational programing for

ITS
HERE'!

WHAT YOU'VE BEEN
WAITING FOR
FROM HTN

HTN, the only pay cable
service offering movie hits
without R ratings, will soon
be 12 hours a day, 7 days a

week.

STARTS JAN. 1

>
3

A service of Group W.

Chicago —sports each night. What is believed to be the nation's first local, all-sports pay
TV program service will become available early next year in Chicago to ON TV/Chicago
subscribers. ON TV is an over-the-air STV service of Oak Industries Inc. currently program-
ing over channel 44 wsns(tv). Oak has entered an agreement with SportsVision of Chicago
to provide 425 sporting events each year, over a new UHF station (channel 60) currently
under construction. SportsVision programing will include 250 games featuring Chicago
professional sports teams, including the White Sox, Bulls, Blackhawks and Sting. According
to Oak, sports programs will be otfered every night of the year, plus many weekend after-
noons. Chicago White Sox President Edward Einhorn is heading SportsVision. ON TV will
provide installation service and scrambling equipment for the new service, which will be
available to ON TV subscribers as an option, using Oak’s two-channel decoders. SportsVi-
sion will also be available as a pay tier to other Midwestern cable and STV systems outside

Chicago.

public and private organizations through
Instructional Television Fixed Service
(ITFS) channels.

The proposed ‘‘closed circuit’” network,
which would, according to a 15-page
memo sent to PBS member stations, give
organizations a ‘‘cost efficient”” way to
communicate with their memberships,
would be linked by PBS’s satellite system
and could earn the noncommercial televi-
sion system ‘‘substantial’’ revenues.

According to the memo, a ‘‘typical”
ITFS transmission facility could be in-
stalled for about $120,000. If those ITFS
facilities were installed in 200 markets, the
total cost, which would be picked up by the
organizations using the service or financed
“from conventional sources,”” would be
$24 million, the memo said.

The memo said the system would be
designed to be financed and operated en-
tirely at the users’ expense. But public
television stations participating in the ven-
ture would be able to use the system’s
‘‘excess capacity’’ to generate revenue,
the memo said.

According to the memo, although many
national professional and trade organiza-
tions have been ‘‘examining closely”
means for linking their organizations
electronically, “‘none so far has seized the
initiative and organized its own com-
munications system,’” the memo said.

Public television, however, is ‘“‘uniquely
situated’’ to provide such a service
because it already has a satellite distribu-
tion system in place, the memo said.

PBS said it was “‘in the process of as-
sembling a nucleus of potential users will-
ing to fund the initial development cost™
of the network.

The ““uniquely suited’’ way to move the
programing from a public station to the
user would be on an ITFS channel, the
memo said. The ITFS band, the memo
noted, currently allocates 28 television
channels exclusively for nonprofit entities
and accredited institutions and is generally
limited to instructional, educational and
training purposes.

But ““critical’ to the plan is that public
television stations—perhaps through
PBS—apply for ITFS channels now, before
the FCC, responding to ‘‘intense pressure
from cable and pay program interests.”’
completes its rulemaking considering
making the ITFS spectrum available for
noneducational uses, the memo said.

That rulemaking, PBS said, is consider-
ing reallocating the 31 channels within the
2500 mhz band. If adopted, the proposed
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rule would designate 11 channels for
ITFS, 10 for MDS ‘and another 10 for
Operational Fixed Service. Because only
half of the ITFS channels can be used
without creating interference problems—
and because other organizations will vie
for those ITFS channels—‘‘unless we
move quickly to secure ITFS channels, the
opportunity to establish a national nar-
rowcast service may pass us by, PBS said.

PBS said the network could benefit its

proposed PBS/Cable service (BROADCAST-
ING, July 6), reducing the capital budget
for it by $10 million, by giving it a way to
relay its signal to cable headends.
. PBS also said it would try to structure
the new network so that at least one ITFS
channel could be set aside for ‘‘strictly
local uses.”

PBS said it would hold a teleconference
on the proposal for the stations on Nov. 6.
If the stations ‘‘substantially support the
idea,” it said it would recommend ‘‘im-
mediate action.”’

CBS makes it
two in a row

Network outdistances ABC, NBC,
but victory margin is cut in half

With five winning nights and eight of the
top 10 shows, CBS-TV glided to rating vic-
tory during the second week of the prime-
time season.

CBS finished the week ended Oct. 18
with a 20.4 rating and 32 share, easily
overcoming its network competitors:
ABC-TV with an 18.9/30 and NBC-TV
with a 16.8/26.

The previous week—considered the
season opener by the networks, although
series arc being staggered in over many
weeks—also had been CBS’s. Then it was
CBS 22.1/35t0 ABC’s 18.1/29 and NBC’s
14.6/23 (BROADCASTING, Oct. 19).

For the season’s second competitive
outing, CBS demonstrated 30-share
strength on all days but Wednesday when
ABC presented a three-hour Jacquelin»
Bouvier Kennedy movie special. Not o
did JBK’s 27.4/42 trample the competi-
tion; it also added about a rating point and
a half to ABC’s six-night average.

Four returning shows had their season
premiers during the week, but no new
series debuted. On Monday, CBS offered
the season’s first original episodes of Pri-
vate Benjamin (17.5/27) and the Two of






NOW!
CONTINENTAL’S

40 KW FM

munications Center.

Despite a greater number of channels,
*‘the editorial control of a cable system is
even more severe than in broadcast TV
with its three networks,”’ said Lawrence
Sapadin, executive director, Association of
Independent Video and Filmmakers, Inc.,
another group sponsoring the showcase.
““This is no longer a marketplace of ideas,
but the media equivalent of a company
town. The public’s right of access must be

strengthened.”

According to Andrew Schwartzman,
director, Media Access Project, ‘‘it is en-
tirely appropriate for a generalized call for a
regulatory system that encourages diver-
sity. To remove the government’s voice is
to allow monopoly’’ in the cable industry.
““We must call for conservative continua-
tion of a successful and long-standing
principle,” that the public has a rightful
voice in determining programing.

High pertormance. Offers you
high fidelity, dynamic balance, good
stereo separation, extremely low noise
and distortion; excellent frequency
stability. Easy installation. Low power
consumption. Proven exciter. Avail-
able with fully automatic exciter and
combiner control.

Write for brochure on 817R-2
Continental Electronics Mfg. Co.
Box 270879

Dallas, Texas 75227

OLDEST PROMOTION IN THE
INDUSTRY ...

Over 26 years . .. 1,000 plus stations.
GETS DOUBLE RATE CARD
RATE . ..

A complete promotion package
providing sponsors and “extras’’
that command extra dollars.
TREMENDOUS SPONSOR
FOOT TRAFFIC. ..

Proves the effectiveness of your
station with tangible results,
CONTINUOUS RENEWALS . ..
Sponsors and listeners demand it.
INCREASE RATINGS. ..

A proven leader in all markets.

© Copyright 1962, J.R. Hampton

Complete 13 ¢ , 7
Week ‘“‘Ready to s 557 50
Air”" Package "

>

“Our Business Is Improving Yours’

WORLD WIDE
BINGO, INC.

P.O. Box 2311 ® Littleton, CO 80160
Telephone {303) 795-3288

Vionltor

Big gross, big price. Distributor of “Star Wars” and its sequel, “The Empire Strikes Back,”
has reportedly asked for $20 million for one run of each feature on network tefevision.
Twentieth Century-Fox declined to comment on reports that studio made that offer to
networks, and that at least one of three made counterproposal for long-term licensing
arrangement such as CBS-TV has had with MGM for “Gone With The Wind" Networks are
said to have balked at initial asking price, which is by far highest sought for theatrical
feature. Combined box office receipts for two pictures is said to be over $300 million,
making them top two revenue-earners of all time.

O
Remember when. Barry & Enright Productions has leased back from NBC all television

and cable rights to Twenty-One, controversial TV game show on air from 1956 to 1959.
Jack Barry, original show's emcee, and Dan Enright were executive producers of show,
which was cancelled after allegations that questions were given in advance to contestants
in order to build public interest. Rigged games prompted congressional investigation and
new laws prohibiting such practices. Producers say they will “revamp and update Twenty-
One to conform with the entertainment techniques and technical wizardries of the 1980’s”
Specific format and other details will be finalized in near future. Barry & Enright Prods. is
currently involved in syndicated game shows, feature films and cable TV.

0
Twofold celebration. Oct. 11 not only marked 17th annual Hispanic Day Parade in New
York, but served as premiere date for Univision, broadcast venture of SIN National Spanish
Television Network, Televisa S.A. (Mexico) and Radiotelevision Espanola (Spain), which
carried parade tive to potential 35 million television viewing homes, Seven-hour live
satellite telecast reportedly brought "270 million people from 20 Spanish-language nations
together” Advertisers for day's programing included Coca Cola, Colgate, Kimberly-Clark,
Aeromexico and Gillette.

m|
‘PM. abroad. Group W Productions has anncunced first international sale of PM.
Magazine—to TV Tokyo (Japan). Package of program material will be aired on World Fun
Network, collection of features about people and events around globe. Dolmatch Group,
New York, represents Group W Productions internationally.

a
‘Playhouse’ premiere. Playhouse, new weekly series of dramatic, musical and comedy
productions produced jointly by consortium of public stations including KceT(Tv) Los
Angeles, waBH-Tv Boston, wneT(ty) New York and South Carolina ETV Commission, will
premiere Tuesday, Jan. 12, 1982, at 9 p.m. (ET) over PBS. Series will be launched with
presentation of John Cheever teleplay, “The Shady Hill Kidnapping” Budget for Playhouse,
which will have initial season of 25 Tuesday-night episodes, wilt total $13.6 million, to be
provided by grants from program fund of Corporation for Public Broadcasting, National
Endowment for the Humanities, National Endowment for the Arts, PBS Station Program
Cooperative, corporate underwriting and direct funding from CPB.

i
In the marketplace. Challenge of the Sexes, off-network half-hour celebrity sports series,
is ready for barter sale by Television Program Distribution Co. of Beverly Hills, Calif. Show,
which appeared for tour years on CBS-TV, is available in 26-episode package for January
1982 airing ... Gold Key Media, distributor of weekly music series, America’s Top 10, has
renewed half-hour syndicated program for fourth season of 26 additional episodes.
Program, in which Casey Kasem discusses current music scene, is presently sold in 140
markets.

[}
Seeing is hearing. Seven ABC Afterschool Specials for 1981-82 season will be closed-
captioned for hearing-impaired viewers, thanks to underwriting by Kellogg Co., Ketlogg
and ABC-TV jointly have announced. Programs, aired at 4:30-5:30 p.m., are in their 10th
season on network. National Captioning Institute will carry out captioning operation.

0
Letterman case. NBC-TV claims there has been no decision to alter fate-night schedule
but acknowledges changes are being considered, with new series for David Letterman
possibifity. Reports were that NBC plans to have Letterman follow Tonight Show with
Johnny Carson at 12:30 a.m. (NYT) in slot now occupied by Tom Snyder's Tomorrow: Coast
to Coast. Tomorrow reportedly would start at 1:30 a.m.
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For tl eRecord:-

As compiled by BROADCASTING Oct. 13
through Oct. 16 and based on filings,
authorizations and other FCC actions.

Abbreviations: AFC—Antenna For Communications.
ALJ— Administrative Law Judge. alt.—alternate.
ann.—announced. ant.—antenna. aur,—aural. aux.—
auxiliary. CH—critical hours. CP—construction per-
mit. D—day. DA —directional antenna. Doc. — Docket.
ERP —effective radiated power. HAAT—hecight of an-
tenna above average terrain. khz—kilohertz. kw—
kilowatts. m—meters. MEOV —maximum expected
operation value. mhz—megahertz. mod.—modifica-
tion. N—night., PSA—presunrise service authority.
RCL —remote control location. $-A ~Scientific Atlan-
ta. SH-—specified hours. SL—studio location. TL—
transmitter location. trans.—transmitter. TPO—
transmitter power output. U—unlimited hours. vis.—
visual. w—watts. *—noncommercial.

New Stations

AM applications

B Valdez, Alaska— Alaskan Minority Broadcasting
seeks 1230 khz, 1 kw-D, 250 w-N. Address: 1549 East
Tudor Road, Anchorage, Alaska 99507, Estimated con-
struction costs: $60,000; first-year operating cost: $57,-
000 first-year revenue: $122,000. Format: Contempor-
ary 80%. Principals: Colonial A. Armstrong (50.1%)
and John Lindauer (49.9%). Armstrong is former Los
Angeles-based radio sales representative. Lindauer is
president of Alaska Industry and Energy Corp., and
owns KLAM(AM) Cordova and KRXA (AM) Seward,
both Alaska. Filed Oct. 7.

® Marana, Ariz.—Thomas G. Renteria seeks 1110
khz, 2.5 kw-D. Address: 769 West Sepulveda Street,
San Pedro, Calif. 90731, Estimated construction costs:
$53,100; first-year operating cost: $12,400. Format:
Hispanic 92%. Principal: Applicant is marine engineer
and also is applicant for new AM radio station at Ker-
man, Calif. (see below). Filed Oct. 6.

B Kerman, Calif. —Thomas G. Renteria seeks 1030
khz, 10 kw-D, SO0 w-N. Address: 769 West Sepulveda
Street, San Pedro, Calif. 90731, Estimated Construc-
tion costs: $75,600; revenue: $15,300. Format:
Hispanic 92%. Principal: Applicant is also applying for
new AM at Marana, Ariz. (see above). Filed Oct. 5.

B Greenwood, Miss.—Leflore-Dixie Employec Ven-
ture seeks interim operating authority for 1540 khz, 1
kw-D. Address: PO. Box 885, Greenwood 38930. Esti-
mated construction costs: $1,000; first-quarter operat-
ing cost: $40,000; first-quarter revenuc: $47,000. Prin-
cipals: Keith Worrell Jr (44%), wife, Alice C.; Tony
and David Browing, brothers; James Brown, Hardin
Browning, Eddie Galey and Susan Mansfield (8%
each). Keith Worrell is general manager of WSWG-
AM-FM Greenwood, Miss. Other principals also arc
employcd at WSWG in varying capacities. Filed Oct. 9.

FM applications

® Falmouth, Mass.—Schooner Broadcasting Inc.
seeks 100.9 mhz, 3 kw, HAAT: 287 ft. Address: PO.
Box 536, East Falmouth, Mass. 02526. Estimated con-
struction costs: $76.500; first-quarter pperating cost:
$20,000; first-year revenue: $100,000. Principals: Ed-
ward P. Morris, Brenda M. Westgate (30% each), Linda
R. Baines and Middleton E. O’Malley-Keyes (20%
each). Morris is vice president of WCIB(FM)
Falmouth, Mass., where Westgate is former account
executive. O’Malley-Keyces is announcer at WCIB, and
Baines is former account executive. Filed Oct. 8.

B (reenwood, Miss. —Leflore-Dixie Employee Ven-
ture seeks interim operating authority for 99.1 mhz,
100 kw, ant. 220 ft. Address: PO. Box 885, Greenwood
38930.

Principals: Applicants seck interim operating authority
for WSWG-FM and are also secking interim authority
for WSWG(AM) (see above). Filed Oct, 9.

® Las Vegas—Voice Intersectario Verdad America
Inc. seeks 106.5 mhz, 100 kw, HAAT: [148 fl. Address:
7129 Durango Street, Las Vegas 89120. Estimated con-
struction costs: $245,500; first-quarier operating cost:
$75,000; first-year revenue: $340,000. Principals:
Alfredo Alvarez (51%), James C. Gates (44%) and
Juanita H. Landon (5%). Alvarcz is Las Vegas pro-
ducer and real estate investor. Gates is San Diego film
producer and radio sales representative. L.andon is San
Diego sales representative. They are applicants for new
low power TV’s at San Diego and Las Vegas. Gates and
Landon are also applicants for new FM at Pasedena,
Calif. Filed Oct. 9.

B Sparks, Nev.—-Pepper Schultz secks 92.1 mhz, 500
w, HAAT: -474 ft. Address: 527 10th Street, Sparks,
Nev. 98431. Estimated construction costs: $2 560
first-year operating cost: $28,600; first-year revenue;
$187,000. Format: Rock. Principal: Applicant is
electronic technician for U.S. Bureau of Land Manage-
ment, Reno, and has no other broadcast interests.
Filed Oct. 13.

® Irmo, S.C.—Irmo Broadcasting Inc. secks 102.3
mhz, 1.67 kw, HAAT: 400 ft. Address: 431 Friarsgate
Boulevard, Irmo 29063, Estimated construction costs:
$113,000; first-year operating cost: $22,400; first-year
revenue: $160,000. Principals: Daie S. Ness, Joseph K.
East, W. Lee Simmons and C. L. Sligh (25% each).
Ness is Columbia, S.C., stockbroker. East owns educa-
tional services company. Sligh is sales manager for
Mid-State Communications. Knight is Columbia, S.C.,
attorney. Simmons owns 39% of WPDZ(FM) Cheraw,
S.C., and one-third of WWLS(AM) Monroe, N.C.,
and 519 of applicant for new FM at Albemarle, N.C,
and is also 10% owner of applicant for new low power
TV to serve Florence, S.C. Filed Oct. 8.

® Freeport, Tex.—Freeport Broadcasting Co. seeks
102.5 mhz, 100 kw, HAAT: 537 ft. Address: 1400
Brazosport Blvd., Houston, Tex. 77027. Estimated con-
struction costs: $218,400; first-quarter operating cost:
$61,000; first-year revenue: $576,000. Format: CW.
Principals: Derrill E. Holly and wife, Michelle E.
(37.5% each) and Fred R. Brison (25%). Derrill Holly
is public affairs director at KIKK-AM-FM Houston.
Michelle Holly is systems analyst for Weatherford Inc.,
Houston. Brison is Houston attorney. They have no
other broadcast interests. Filed Oct. 13.

® Thermopolis, Wyo.—Long Lines Broadcasting Inc.
seeks 98.3 mhz, 3 kw, HAAT: -418 fi. Address: 320
Senior Avenue, Thermopolis, Wyo. 82443, Estimated
construction costs: $18,300; first-quarter operating
cost: $2.750; first-quarter revenue: $13.500. Principal:
Bruce R. Long (100%), who is president and owner of
KTHE{AM) Thermopolis. Filed Oct. 7.

TV applications

® Pueblo, Colo.—Pueblo Family Television seeks ch.
32; ERP: 2667 kw vis, 705 kw aur., HAAT: 2114 {t.;
ant. height above ground: 120 ft. Address: ¢/o Consoli-
dated Resources of America, 2245 Perimeter Park,
Atlanta, Ga. 30341. Estimated construction cost:
$215.,000; first-quarter operating cost: $212,000. Legal
counsel: McCampbell & Young, Knoxville, Tenn. Con-
sulting engineer: James E. Price, Chattanooga, Tenn.
Principals: Harley G. Hunter and David R. Vaughn
(50% each). Hunter is Evergreen, Colo., financial con-
sultant. Vaughn is Atlanta, Ga., investor and
developer and recently was granted FCC approval to
buy 40% of WAKC(TV)[CP] Canton, Ohio {BROAD-
CASTING, Oct. 19) and is gencral partner in applicant
for new TV at Appleton, Wis. Action Oct. 6.

B Hammond, Ind.—Cafricam Television Inc. seeks
ch. 62; ERP: 2800 kw vis, 560 kw aur., HAAT: 410 ft.;
ant. height above ground: 438.9 fi. Address: 5710
South Kimbark, Chicago 60637. Estimated construc-
tion cost: $35,000; first-quarter operating cost: $380.-
000. Legal counsel: B.T. Wade, Washington, D.C. Con-
sulting engineer: Peter V. Gureckis & Associates. Prin-
cipals: Barbara Wade, Gwendolyn May (40% each) and
Raymond L. Grant Sr, Karin English (10% cach).
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Wade is vice principal of elementary school, May is col-
lege professor. Grant is production manager for
Chicago film company. English is president of Minarity
Children's Television, low power applicant for
Houston, Miami and Chicago. Wade and May are also
principals in various low power applications. Filed Oct.

® Hammond, Ind.—Cross Country Network Inc.
seeks ch. 62; ERP: S000 kw vis, 500 kw aur, HAAT:
332 ft.; ant. height above ground: 400 fi. Address: 1058
West Washington Boulevard, Chicago 60607. Esti-
mated construction cost:  $2,500,000; frst-quarter
operating cost: $316,000; first-year revenue: $800,000.
Consulting engineer: Stanley P. Lapin. Principal: Fred
A. Niles (100%), who is Chicago film and a radio ad-
vertising producer and owns no dther TV or radio sta-
tions. Filed Oct. 7.

® Hammond, Ind. —Hammond Indiana TV Inc. seeks
ch. 62; ERP: 2496 kw vis, 260 kw aur., HAAT: 348 ft.;
ant. height above ground: 405 ft. Address: 311 Ridge
Road East, Rochester, N.Y. 14621, Estimated construc-
tion cost: $2,700,000; HArst-quarter operating cost:
$320,000: first-year revenue; $800,000. Legal counsel:
Dow, Lohnes & Albertson, Washington. Consuiting
engineer: John H. Mullaney, Potomac, Md. Principal:
Malcolm 1. Glazer (100%), who is president and owner
of WTWO-TV Terre Haute, Ind.; WRBL-TV Colum-
bus, Ga.; KQTV(TV) St. Joseph, Mo. He is also 80%
owner of applicant for new TV at Orange Park, Fla.;
80% of applicant for new TV at Irving, Tex.; 80% of ap-
plicant for new TV at Toledo, Ohio: 51% of applicant
for new TV at Knoxville, Tenn. .. and 51% of applicant
for new TV at Salt Lake City. Filed Oct. 6.

® Hammond, Ind. —Hammond Telecasters Inc. seeks
ch. 62; ERP: 2685 kw vis, 268.5 kw aur., HAAT: 729
ft.; ant. height above ground: 748 ft. Address: 161
Highland Avenue, Needham, Mass. 02194, Estimated
construction cost: $2,200,000; first-quarter operating
cost: $203,300. Legal counsel: Hamel, Park, McCabe &
Saunders, Washington, D.C. Consulting engineer:
MofTet, Rich & Larson, Arlington, Va. Principals: Sub-
sidiary of EHD. Inc., closely held group of eight
stockholders principally owned by Avi Nelson. He is
news and public affairs talent at WCVB-TV Boston.
EHD Inc. also owns 96% of applicant for new TV
Riverside, Calif. Nelson is also 7[% owner of applicant
for new TV at Middlcton, Mass. Filed Oct. 7.

® Hammond, Ind.—Jovon Minority Broadcasting
Corp. seeks ch. 62; ERP: 5000 kw vis, 500 kw aur.,
HAAT: 625 ft.; ant. height above ground: 670 ft. Ad-
dress: 4615 Setting Sun Drive, El Sobrante, Calif.
94803. Estimated construction cost: $2,500,000: first-
quarter operating cost: $400.000; first-year revenue:
$2.500,000. Consulting engineer: E. Harold Munn Jr.
Principals: Joseph A. Stroud (51%) and wife, Yvonne
M. (49%). They arc El Sobrante real estate investors
and have no other broadcast interests. Filed Oct. 6.

® Hammond, Ind.—Pan American Broadcasting Co.
seeks ch. 62; ERP: 2,760 kw vis, 358.8 kw aur., HAAT:
489 f.. ant. height above ground: 495 ft. Address: 414
Whitney street, Joliet, 1il. 60435, Estimated construc-
tion cost: 81,116,000, first-quarter operating cost:
$210,000. Consulting engincer: Ralph E. Evans Asso-
ciates. Principals: Enrique Lopez (50%), Elvia 1.
Ramirez and husband, Robert M. (25% each). Lopez is
Chicago radio and TV advertising produccr. Elvia is
teacher, Robert Ramirez is general manager of
WFEBN(TV) Joliet, lll. Lopez also owns 17% of
KXKX(FM} Galveston, Tex., and 50% of applicant for
new TV at Lakeland, Fla. Filed Oct. 7.

® Rochester, Minn.—Sterling Communications Inc.
seeks ch. -47; ERP: 762 kw vis, 168 kw aur, HAAT:
428 ft.. ant. height above ground: 380 ft. Address: Suite
418, Uptain Building, Chattanooga, Tenn. 37411. Esti-
mated consiruction cost: $186,000; first-quarter
operating cost: $187,400. Legal counsel: Robert S.
Stone, Knoxville, Tenn. Consuiting engineer: Sterling
Communications. Principals: Abraham G. Thiessen
and James E. Price (50% each). They are Knoxville-
based broadcast consultants. Thiessen is applicant for
new low power TV at East Ridge, Tenn. His wife, Ellen



A., is also applicant for new TV at Melbourne, Fla.
Price’s mother, Cora N. Price, is applicant for new TV
at Parkersburg, Va. Filed Oct. 14,

TV action

B Victoria, Tex.—~Community Broadcasting of Coastal
Bend Inc. granted ch. 25; ERP: 2140 kw vis, 214 kw
aur., HAAT: 1020 ft.; ant. height above ground: 1045
ft. Address: 2710 Hospital Drive, Suite 106, Victoria,
Tex. 77901. Estimated construction cost: $2,486,000;
first-quarter operating cost: $138,000; first-year
revenue: $1,200,000. Legal counsel: Hamel, Park, Mc-
Cabe & Saunder, Washington. Consulting engineer:
Jules Cohen & Associates. Principals: George A. Con-
stant and wife, Ruth L. (37.5% each) their son,
Anthony, and Ron Sheldon (12.5% each). George
Constant is Victoria physician. Ruth is management
consultant and real estate investor. Anthony is Corpus
Christi attorney. Sheldon is Lolita, Tex., businessman.
They have no other broadcast interests. Action Sept.
22.

FM action

B *Humble, Tex.—Mission to America Inc. granted
88.1 mhz, 3 kw, HAAT: 200 ft. Address: 736 Wiison
Road, Humble 77338. Estimated construction costs:
$37,350; first-year operating cost: $24,000. Format:
Religious. Principal: noncommercial corp.; Hilton H.
Sutton is president. He is Humble minister and has no
other broadcast interests. Action Oct. 2.

Ownership Changes

Applications

8 WAYD-AM-FM Ozark, Ala. (AM: 1190 khz, | kw-
D; FM: 103.9 mhz, 3 kw, ant. 190 ft.) —Seeks assign-
ment of license from Wade B. Sullivan to RJG Com-
munications for $225,000. Seller has no other broad-
cast interests. Buyer: J.A. Baxter, Jr., Gordon L. Bostic
and Rayomnd E Akin (one-third each). They each own
one-third of WJHR(AM) Jackson, Tenn., and
WILJ(AM) Tupelo, Miss. Akin is also applicant for
new FM at New Albany, Miss. Filed Oct. 8.

m KINY-TV Juneau, Alaska (ch.8, 239 kw vis., 47 w.
aur., ant. 1,160 ft.) —Seeks assignment of license from
Midnight Sun Broadcasters Inc. to KINY Associates
for $500,000. Consideration includes assignment of
KINY (AM) Juneau, which has already been granted
(BROADCASTING, Oct. 12). Seller also sold, subject
to FCC approval, KTKN(AM) Ketchikan, Alaska,
(BROADCASTING, Aug. 17). FCC approved its sale
of KENI-TV Anchorage and KFAR-TV Fairbanks for
$4.6 million (BROADCASTING, March 30), and
KENI(AM) Anchorage for $712,000 (BROADCAST-
ING, July 13); KFAR(AM) Fairbanks for $675,000
(BROADCASTING, Sept. 28), and KINY(AM)
Juneau for $500,000 (BROADCASTING, Oct. i2).
Buyer is owned by Charles M. Gray (45%), Edward W.
Christiansen (25%), Earl E. Reilly and Kenneth L.
Wiley (15% each). Gray, Christiansen and Reilly are
minority stockholders in Midnight Sun. Wiley is sta-
tion manager at KINY. Filed Oct. 8.

& KAVO(FM) Falibrook, Calif. (107.1 mhz, 3 kw, ant.
300 ft.) —Seeks assignment of license from Burdick
Broadcasting Corp. to North County Communications
for $500,000 plus $145,000 for noncompete agree-
ment. (BROADCASTING, Oct. 19). Seller: Max L.
Burdick Jr. (80%) and his parents Max. L. Burdick Sr.
and Dona Lou Burdick (10% each). Younger Burdick is
also applicant for new FM at West Jordan, Utah.
Buyer: Meads Group (49%), Wallace Reid, Giles W.
Meads Jr., and brother, Richard W. Meads (17% each).
Meads Group is Morgan Hill, Calif., real estate and in-
vestment company of which Giles Meads is president
and owner. Richard Meads is San Diego advertising ex-
ecutive. Reid is former general manager of KITT(FM)
San Diego. They have no other broadcast interests.
Filed Oct. 7.

B WRNG(AM) North Atlanta, Ga. (680 khz, 25 kw-
D, 20 kw-N) —Seeks transfer of control of Ring Radio
Co. from Charles Smithgall and others (100% before;
none after) to Charles Smithgail 1II (none before;
100% after). Consideration: $1,800,000 (BROAD-
CASTING, Oct. 19). Principals: Seller is principally
owned by Charles Smithgall, who owns WAAX(AM)-
WQEN(FM) Gadsen, Ala., plus cable system serving
Rome, Ga., and with son cable system serving Chat-
tanooga, Tenn. Buyer is currently general manager and
5% owner of WRNG. Filed Oct. S.

® KIVM(AM) Lihue, Hawaii (1350 khz, 5 kw-U)—

Seeks assignment of license from Urbatek Systems Inc.
to Kauai Broadcasting Inc. for S269,000 (BROAD-
CASTING, Aut. 24). Seller is owned by Kenneth R.
Harding and wife, Kitty, who have no other broadcast
interests. Buyer is owned by Mack Lochrie and William
Bayne (20% each), Donna R. Gustafson (15%), Rudy
Vsetecka (10%) and others. Lochrie and Bayne each
own 46% of KHUG (AM) Medford, Ore. Gustafson is
wife of Dennis Gustafson, administrator at Lihue hos-
pital. Vsetecka will be general manager. Filed Oct. 6.

® WEFM({FM) Chicago (99.5 mhz, 6 kw, ant. 1,170
ft.} —Seeks assignment of license from GCC Com-
munications Inc. to First Media of Iilinois Inc. for
$6,500,000 (BROADCASTING, Aug. 10}). Seller is
owned by General Cinema Corp., Boston-based
publicly traded corporation. Richard A. Smiith is chair-
man and president and 3.3% owner. General Cinema
atso owns WCIX-TV Miami and 80% of WSNY (AM)-
WHUE(FM) Boston. It has sold, subject to FCC ap-
proval, WIFI(FM) Philadelphia (BROADCASTING,
Aug. 10). Alexander M. Tanger, president of GCC
Communications, owns remaining 20% of Boston sta-
tions. Buyer is owned by Richard E. Marriott {(chair-
man) and family. He is vice president of Marriott
Corp., publicly held worldwide hotel and restaurant
chain. Marriotts also own WPGC-AM-FM Mor-
ningside, Md. (Washington); KAYK-AM-FM Provo,
Utah; KOPA-AM-FM Scottsdale, Ariz; KFMK-FM
Houston and WZGC(AM) Atlanta. Filed Oct. 8.

B WKSI(FM) Eldorado, 1il. (102.3 mhz, 3 kw, ant.
300 ft.) —Seeks transfer of control of Eidorado Broad-
casting Corp. from Robert D. Unsell and others (100%
before, none after) to Ted L. Hite and Robert C.
Winchester (none before, 100% after). Consideration:
$139,000. Principals: Transferors: Walter R. Unsell
(49.76%), John T. Brown (24.18%), his brother, Philip
E. Brown (24.16%) and Walter’s son, Robert D. (2%),
who have no other broadcast intercsts. Transferees:
Hite is news director at WKSI. Winchester is Illinois
State representative. They have no other broadcast in-
terests. Filed Oct. 6.

B KKQQ(FM) Clovis, N.M. (99.1 mhz, 100 kw, ant.
300 ft.) —Seeks assignment of license from Frequently
Modulated Radio Corp. to Zia Broadcasting Co. for
$182,000. Seller: Darwin Gallaway, Roger Metzler Jr.
(27.5% each) and Chuck Wolfe, Leroy Wolfe (22.5%
each). Chuck Wolfe is also applicant for new FM at
Farwell, Tex. Buyer: subsidiary of Allsup’s Conve-
nience Stores, Inc., which is owned by Lonnie D.
Alisup (95%) and wife, Barbara J. (5%). They are
Clovis-based owners of approximately 200 conve-
nience stores and also own KCLV (FM) Clovis; KACT-
AM-FM Andrews and KQTY(AM) Borger, both
Texas. Filed Sept. 30.

@ KWON-AM-FM Bartlesviile, Okia. (AM: 1400 khz,
1 kw-D, 250 w-N: FM: 100.1 mhz, 3 k2, ant. 300 ft.) —
Seeks assignment of license from KWON Radio Inc. to
KWON Broadcasting Inc. for $1,300,000. Seller: Prin-
cipally owned by Hugh B. Garnett and family who also
own KWHN-AM-FM Altus, Okla. Buyer: Richard J.
Moran (100%), who is Houston, Tex., oil and gas ex-
ploration company executive and owns KNIN-AM-FM
Wichita Fails, Tex. Filed Oct. 13.

B KWRO-AM-FM Coquille, Ore. (AM: 630 khz, §
kw-D; FM: 102.3 mhz, 3 kw, ant. 880 fi.)—Seeks
assignment of license from KWRO Broadcasting Corp.
to Southwest Broadcasters Inc. for $500,000. Setier:
Marvin K. Frandsen (70%), W.R. Twining and Jack S.
Paige (15% each). They own KBLQ-AM-FM Logan,
Utah., KBLI-AM-FM Blackfoot, KSKI(AM) Hailey
and KSHI(FM) Sun Valley, all Idaho. Buyer:
Kachemak Broadcasters Inc. (66.77%) and Gregory
Furin (33.33%). Kachemak Broadcasters is owned by
Howard S. Trickey Jr. and Greg Clapper (50% each).
Clapper is manager at KVOK(AM) Kodiak, Alaska.
Trickey is Anchorage, Alaska attorney. Furin is Kodiak
dentist. They have no other broadcast intersts. Filed
Oct. 9.

& *KTVR(TV) La Grande; KVDO(TV) Salem;
KOAC-AM-TV Corvallis and KOAP-AM-TV Port-
land, all Oregon—Seeks assignment of license from
Oregon State Board of Education to Oregon Commis-
sion on Public Broadcasting (reorganization). Applica-
tion seeks to transfer licensee control to newly formed
state agency. No financial consideration is involved.
Filed Oct. 13.

B KWRC(AM) Woodburn, Ore. (940 khz, 250 w-
D) —Seeks transfer of control of KWRC Inc. from
Robert L. Withers, trustee (100% before: none after)
to Robert L. Withers and others (nonc before, 100%
after). Consideration: settlement. Principals:
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Transferor is formerly owned by O.L. Withers,
deceased. Transferces are: Robert L. Withers (47%),
niece Colette S. Jelineo (28%) and nephew David B.
Stephenson (25%). Withers is president of Woodbutn
Lumber Company, where Stephenson is manager
Jelineo is public affairs director at KWRC. Filed Oct. 7.

B WBIV(FM) Wethersfield, N.Y. (107.7 mhz, 32 kw,
ant. 470 ft.) —Seeks assignment of license from The
Christian Broadcasting Network Inc. to Stereo Seven
Associates for $500,000. Seller is Virginia Beach, Va.-
based group of three FM's and through subsidiary,
Continental Broadcasting Network, two FM’s and four
TV's. M.G. Robertson is president. It also sold, subject
to FCC approval, WMIV (FM) South Bristol township,
N.Y. (BROADCASTING, July 6) and has been
granted FCC approval to sell WOIV(FM) DeRuyter
township, N.Y. (see below). Buyer: Ronald A. Chmiel
and ten others. He is Hendersonville, N.C. real estate
investor and holds CP for radio station at Anguilla,
West Indies. Filed Oct. 8.

B *WSBE-TV Providence, R.I. (ch. 36, 479 kw vis.,
429 kw aur.; ant. 600 ft.) —Seeks assignment of license
from Rhode Island State Board of Regents to Rhode Is-
land Public Telecommunications Authority for:
reorganization. Assignee was created by the General
Assembly of the state of Rhode Island to exercise
authority currently exercised by the assignor with
respect to educational television in the state. Warren
Kraetzer is general manager. Filed Oct. 7.

8 KAMA-AM-FM El Paso, Tex. (AM: 1060 khz, 10
kw-D; FM: 93.1 mhz, 30 kw, ant. 1,190 ft.) —Seeks
assignment of license from KAMA Radio Inc. to El
Past County Broadcasting Inc. for $2,070,000
(BROADCASTING, Oct. 19). Seller: Jack R. McVeigh
and wife, Billie M.; who have no other broadcast in-
terests. Buyer: Subsidiary of Thrash Broadcasting Co.,
principally owned by James Thrash. Thrash Broadcast-
ing owns 86% of KALL-AM-FM Lubbock, Tex. James
Thrash owns 25% of WGGT(TV)[CP] Greensboro,
N.C. Filed Oct. 8.

® KAPE(AM) San Antonio, Tex., and KTUF(FM)
Terrell Hills, Tex. (AM: 1480 khz, 500 kw-D:; FM 106.3
mhz, 3 kw, ant. 143 ft.) —Seeks assignmeént of license
from S.S.S. Broadcasting Inc. to SIT Broadcasting Corp.
for $3,000,000. Seller: Center Atkins Jr. (90%) and Jer-
ry A. Moon Sr. (10%). Atkins owns KDLK(AM)-
KLKE(FM} Del Rio, Tex. Buyer: Frank J. Sitterle
(56.25%), Daniel S. Sitterle (18.75%) and Sam Sitterle
(25%), brothers. Frank and Danietl Sitterle are San An-
tonio-based contractors and real estate developers.
Sam Sitterle is programi manager at KPRC(AM)
Houston. They have no other broadcast interests. Filed
Oct. 13.

B WPED(AM)-WCMZ(FM) Crozet, Va. (AM: 810
khz, 500 w-D; FM: 102.3 mhz, 3 kw, ant. 298 ft.) -
Seeks assignment of license from McClenahan Broad-
casting Corp. to Elting Enterprises for $1,000,000.
Seller is owned by W. Edward McClenahan (100%)
who has no other broadcast interests. Buyer: John Elt-
ing (100%), who is New York investor and owns
WSER (AM) Elkton, Md. Filed Oct. 13.

® WFTR(AM)-WIXV(FM) Front Royal Va. (AM:
1450 khz, 1 kw-D, 250 w-N; FM: 95.3 mhz, 3 kw, ant.
490 ft.) —Seeks transfer of controi of Harris Broadcast-
ing Corp. from Donald B. Harris and otHers (100%
before, none after) to Strause Communications in
Virginia Inc. (none before; 100% after). Considera-
tion: $626,000. (BROADCASTING, Oct. 5). Seller is
owned by Donald B. Harris (52%), wife, Dorothy J.
(28%), and E. Richard Westlake (20%) who have no
other broadcast interests. Buyer is owned by R. Peter
Straus and wife, Ellen S. who own WMCA(AM) New
York. Peter Straus is former director of Voice of
America. Filed Oct. 5.

o KOMW-AM-FM Omak, Wash. (AM: 680 khz, 5
kw-D; FM: 92.7 mhz, 3 kw, ant. 836 ft.)—Seeks
transfer of control of KOMW Inc. from stockhoiders
(100% before; none after) to Okanogan Valley Broad-
casting Inc. (none before; 100% after). Consideration:
$750,000. Principals: Seller is owned by Dean Nichols,
president, and 11 others who have no other broadcast
interests. Buyer is owned by Charles F King, presi-
dent; Marlin R. Goebel, Michael D. Nichols, Donald
M. Williams (20% each), Jack S. Bivori and Kenneth
M. Doerfler (10% each). King is president and 40%
owner of KNPT-AM-FM Newport, Ore. Goebel is
Newport, Ore., accountant. Nichols is assistant man-
ager of KNMW und son of Dean Nichols. Williams is
manager for Newport forest products company. Burri is
Newport school administrator. Doerfler is Newport in-
surance executive and 7% owner of KNPT. Filed Oct.
9.






Henderson (19.5%) and Balva Dee Prescott (10%).
Spellman owns 25% of KAGC(AM) Bryan, Tex., and
13% of applicant for new FM at Bryan; 25% of
KSKS({AM) Conroe, Tex.. and one-third of new AM
for Plano, Tex. Henderson owns 100% of KTXO(AM)
Sherman, Tex. Buyer: Benita S. Soho (51%) and hus-
band, Stanley (49%), who bought, KBWA(AM)
Williams, Ariz. (BROADCASTING, March 2) and
own KDAN(AM) South St. Paul, Minn. {BROAD-
CASTING, Sept. 21). Action Oct. 5.

® KBRO(AM)-KWWA (FM) Bremerton, Wash.
{AM: 1490 khz, | kw-D, 250 w-N; FM: 106.9 mhz, 30
kw, ant. 86 ft.) —Granted assignment of license from
Lillian S. Bartley as executrix to Lillian S. Bartley in
own name for settlement. Application seeks to settle
estate of late husband’s will and assign license to
Lillian Bartley in her own name. Action Oct. S.

B WVVW(AM) Grafton, W. Va. (1260 khz, 500 kw-
D) —Granted transfer of control of WVVW Inc. from
present stockholders (100% before; none after) to
John R. Callahan (none before; 100% after). Con-
sideration $150,000. Principals: Sellers are Jean
Bolyard, estate of Patrick W. Larkin (35% each): Mary
D. and George P. Beacon (10% each); and four others.
Buyer is general manager of WIIT(AM) lJellico,
Tenn., and has no other broadcast interests. Action
Oct. 6.

In Contest

Designated for hearing

m QOrange Park, Fla. new TV (ch. 25) —Clay Televi-
sion Inc., Christian Communications of Clay Inc., and
Orange Park Florida T.V. Inc.: to determine if Clay and
Christian are financially qualified: whether Clay has
complied with Section 73.613 or Rules with respect to
location of main studio, and if not, whether circums-
tances exist which justify approval of location pro-
posed; whether there is possibility that tower height
and locations proposed by Christian and Orange Park

would constitute hazard to air navigation; and whether
potential interference from Orange Park’s short-spaced
transmitter site would be insignificant and, if so,
whether waiver of Section 73.610 of rules is warranted.
(BC Doc. 81-690-692). Action Sept. 29.

® Manchester-Derry, N.-H. new TV {(ch. 5} —Channel
50 Inc., Golden Triangle Broadcasting Corp. and CTV
of Derry Inc.: to determine if Channel 50 is financially
qualified, whether there is resonable possibility that
tower height and location proposed by Golden Triangle
would constitute hazard to air navigation, which of pro-
posals would best provide fair, efficient and equitabie
distribution of radio services; which of proposals, com-
paratively, would best serve public interest; and which
to grant. (BC Doc. 81-693-695). Action Sept. 29.

® Nashville, Tenn. new TV (ch. 30) —Carolina Chris-
tian Broadcasting Inc.; American Television and Com-
munications Corp; T.S.T.V. Inc.. Domedia of Ten-
nessee Inc.; Choice of Tennessee Inc.; Consolidated
Broadcasting Corp.. Golden West Broadcasters; Music
City Thirty Inc.; Nash Broadcasting Inc.; Page Broad-
casting Corp.; Satellite Broadcasting Systems Inc.;
Tillis Nashville Television Inc.; and Television Cor-
poration of Tennessee: to determine whether Carolina,
American Domedia, Choice, Consolidated, Golden,
Music, Page and Satellite are financially qualified;
whether Carolina has complied with requirements
specified in Section 73.2080 of Rules and whether re-
quired EEQ program adequately mcets guidelines
delineated in that rule and in FCC Form 301, Section
VI with respect to American, facts and circumstances
concerning suit filed by United States against Eastex
Packaging Inc. (1976), and its effect upon applicant’s
basic or comparative qualifications; which of proposals,
comparatively, would best serve public interest; and
which of applications should be granted (BC Doc.
81-677689). Action Sept. 29.

Procedural rulings

& Covington, Ind. FM proceeding (Doxa Inc., and
Covington Area Broadcasters Inc.) ALJ Joseph
Chackin granted joint request and approved ageee-
ment, authorized reimbursement to Doxa for $12,-
142.74, dismissed Doxa's application with prejudice,
granted Covington's application and terminated pro-
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ceeding (BC Doc. 81-268-269). Action Qct. 1.

m Pittston, Pa. FM proceeding (CLW Communica-
tions Group of Pennsylvania Inc. and Morgan Com-
munications Inc.) ALJ Joseph Chachkin denied mo-
tion by CLW to enlarge issues, granted petition by
Morgan for leave to amend, granted motion by Morgan
and resolved in its favor air hazard issue designated
against it, granted joint motion by applicants and ap-
proved agreement, authorized reimbursement of
87500 to CLW, dismissed CLW’s application with pre-
judice, granted Morgan’s application and terminated
proceeding. (BC Doc. 81-398-399). Action Oct, 5.

m *Lebanon, Tenn. FM renewal proceeding Cum-
berland College of Tennessee (WFMQIFM] and Van-
derbilt Student Communications Inc., WRVI[FM])—
ALJ Lenore G. Ehrig by two separate actions, granted
petition by Vanderbilt and enlarged issues to deter-
mine whether Cumberland modified facilities of
WEFMQ(FM) without authority from FCC, and in light
of evidence adduced, effect on its basic and compara-
tive qualifications; set procedural schedule and con-
tinued without date hearing set for Oct. 21 in light of
possible settlement agreement. (BC Doc. 81-418-420).
Action Oct. 5.

Other

m Total of 10,841 complaints from public was received
by Broadcast Bureau in August 1981, decrease of 2,368
from July. Other comments and inquiries for August
totaled 744, decrease of 86 from previous month.
Bureau sent 1,064 letters in response to these com-
ments, inquiries and complaints. Ann. Oct. 15,

Call Letters

Applications
Calt Saught by
New AM
WOZ0 Broadcast Faciiities Co., Penn Yan, N.Y.
New FM’s
WCIC tilinots Bible Institute Inc., Pekin, 1l
KKKA Watonwan County Broadcasting Co, St.
James, Minn
WKMY \F/mcasne Communications Inc., Princeton, W.
a
New TV's
KSPR sﬁprmgheld Family Television Inc., Springfield,
o.
KWBA ialéerme Television Service Inc.. Pembina,
WSWB SWH Associates, Scranton, Pa
KJAA Troy Raymond Moran, Lubbock. Tex
WSCO Northeastern Wisconsin Christian Television
inc., Suring. Wis
Existing FM’s
KUOL KSRK Mena, Ark
KSNN KLBS-FM Los Banos, Calif
WRLX WMAR-FM Baitimore
KNNS KXGR Grand Rapids, Minn
WIQA WIMA-FM Lima, Ohio
KYYK KHIM Palestine. Tex
Grants
Call Assigned to
New FM
KEWB Jancur Inc., Anderson, Calif
Existing AM’s
WMOE WNFR Alpharetta. Ga
WSIV WYRD East Syracuse. N.Y.
WOYK WZIX York, Pennsylvania
WLPM WFOG Suffolk, Va.
KYXS KORC Mineral Wells, Tex
Existing FM’s
KKBZ-FM KAAP-FM Paula, Calif
WMBJ-FM WMBL-FM Morehead, N.C
WLSP-FM WCDL-FM Carbondale. Pa
KYXS-FM KMWT Mineral Wells, Tex
KNIN-FM KBID Wichita Falls, Tex
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Alexandria, Virgima 22314
(703) 642-4164

EDWARD F. LORENTZ
& ASSOCIATES
Edward F. Lorentz, PE
Charles I. Gallagher, P.E
1334 G St. NW, Suite 500

Washington, D.C. 20005
(202) 347-1319
Member AFCCE

CONSULTING RADIO ENGINEERS
Suite 500
1140 Nineteenth St., N.W.
Washington, D.C. 20036
(202) 223-6700
Member AFCCE

A.D. RING & ASSOCIATES

COHEN and DIPPELL, PC.
CONSULTING ENGINEERS
1015 15th St, N.W,, Suite 703

(202) 783-0111

Washington, D.C. 20005
Member AFCCE

CARL T. JONES ASSOCS.

(Formerly Gautney & Jones)
CONSULTING ENGINEERS

7901 Yarnwood Court
Springfield, VA 22153
(703) 569-7704
AFCCE

LOHNES & CULVER
Consulting Engineers
1156 15th St, N.W,, Suite 606
Washington, D.C. 20005
{202) 296-2722

AMember 4FCCE

A. EARL CULLUM, JR.

CONSULTING ENGINEERS
INWOOD POST OFFICE
BOX 7004
DALLAS, TEXAS 75209

(214) 631-8360
Member AFCCE

SILLIMAN AND SILLIMAN
8701 Georgia Ave. #805
Silver Spring, MD 20910

ROBERT M. SILLIMAN, P.E.
(301) 589-8288

THOMAS B. SILLIMAN, P.E.
(812) 853-9754

Member AFCCE

Moffet, Ritch & Larson, P.C.

iFormerly Silimar Motter s Kowilsks PO
CONSULTING ENGINEERS

1925 North Lynn Street
Arlington, VA 22209
(703) 841-0500

Member AFCCE

STEEL,ANDRUS & ASSOCIATES
David L. Steel, Sr, P.E.

P.0. Box 230, Queenstown, Md.
(301) 827-8725 21658
Alvin H. Andrus, P.E.

351 Scott Dr., Silver Spring. Md..

(301) 384-5374 20904
Member AFCCE

HAMMETT & EDISON, INC.
CONSULTING ENGCINEERS

Radio G Television
Box 68, International Airport

San Francisco, California 94128
(415) 342-5208

Member AFCCE

J IN B. HEFFELFINGER

9233 Ward Parkway, Suite 285
816-444-7010
Kansas City, Missouri 64114

JULES COHEN
& ASSOCIATES

Suite 400
1730 M St Nw,
washington DC 20036
(202) 659-3707
Member AFCCE

CARL E. SMITH
CONSULTING ENGINEERS

AM-FM-TV Engineering Consultants
Complete Tower and Rigging Services

8500 Snowville Road
Cleveland, Ohio 44141
216/526-9040

VIR JAMES
CONSULTING RADIO ENGINEERS
Applications and Field Engineering
Computerized Frequency Surveys
4940 E. 39th Ave.—80207
(303) 393-0468

DENVER, COLORADO
Member AFCCE & NAB

E. Harold Munn, Jr,
& Associates, Inc.
Broadcast Engineening Consultants
Box 220
Coldwater, Michigan 49036
Phone: 517—278-7339

ROSNER TELEVISION
SYSTEMS
CONSULTING & ENGINEERING

250 West 57 Street
New York, N.Y. 10107
(212) 246-2850

JOHN H. MULLANEY
Consulting Radio Engineers, Inc.
9616 Pinkney Court
Potomac, Maryland 20854

301 - 299-3900
Member AFCCE

HATFIELD & DAWSON
Consulting Engineers
Broadcast and Communications
4226 6th Ave., N.W,,
Seattle, Washington, 98107

(206) 783-9151
Member AFCCE

MIDWEST ENGINEERING
ASSOCIATES

Coruu[h’n_c} Engmuuu

150 Wesley Rd.
Creve Coeur, IL 61611
{309) 698-3160

Member AFCCE

MATTHEW ]. VLISSIDES, PE.
STRUCTURAL CONSULTANT
TOWERS, ANTENNAS, STRUCTURES
Studies. Analysis. Design Modifications
Inspections, Supervision of Erection
7601 BURFORD DRIVE MclLEAN VA 22102
Tel (703) 356-9504
Member AFCCE

C.P.CROSSNO & ASSOCIATES
CONSULTING ENGINEERS
P. 0. BOX 18312
DALLAS, TEXAS
75218

Computer Aided, Design & Allocation Studies
Field Engineering,

(214) 669-0294

® JRADIO ENGINEERING CO

Box 4390 RR-1,
SANTA YNEZ, CA 83460

CONSULTANTS

ALLOCATIONS, INSTALLATIONS, FIELD
ANTENNA & TYPE ACCEPTANCE MEASUREMENTS
NORWOOD J. PATTERSEON

Member AFCCE

PRESIDENT (805) 668.2333

JOHN FX. BROWNE
& ASSOCIATES. INC.
CONSULTING ENGINEERS
1901 Pennsylvania Ave.. NW
Washington, D.C. 20006
525 Woodward Avenue
Bloomfield Hills, M1 48013

Tel (313) 642-6226 (202) 293.2020
Member 4FCCL

WILLIAM B. CARR
& ASSOCIATES, INC.
DALLAS/FORT WORTH

WILLIAM B. CARR, PE.
1805 Hardgrove Lane,
Burleson, Texas 76028. 817/295-1181
MEMBER AFCCE

Consulting Electrical Engineer to Educa-
tion and Industry specializing in instruc-
tional and broadcast television, cable dis-
tribution, sound reinforcement, to meet
short and long range needs of engineering
and the objectives of management

POHTS ENGINEERIING

301 South Allen St —Suite 30
State CoMege, PA 16801 814/234-9090
Member AFCCE

D.C. WILLIAMS
& ASSOCIATES, INC.

BROADCAST AND COMMUNICATIONS
Computer Assisted Directional Array and
Feeder System Design, Analysis, and

Bandwidth Optimization
Applications - Field Engineering
10517 CATAWBA WAY
RANCHO CORDOVA, CALIFORNIA 95670
(916) 366-7666

SADACCA, STANLEY
& ASSOCIATES
AM FM TV
P.O. Drawer LT.
Cresthine. CA 92325
(714) 338-5983

SHERMAN & BEVERAGE
ASSOCIATES, INC.
Broadcast/Communications Consultants
Box 181, R.D. #2
Medford, N.J. 08055
(609) 983-7070

BROMO
COMMUNICATIONS

Broadcast Technical Consultants
P.0. Box M. 5t. Simons 1sland, GA 31522
(912) 638-5608
Computer designed applications - Field Engineering
- Frequency Measuring Service -

R.L. HOOVER

Consulting Telecommunications Engineer
11704 Seven Locks Road
Potomac, Maryland 20854
301-983-0054

Member AFCCE

MEYER GOTTESMAN
BROADCAST ENGINEER

FM AND T.V. APPLICATIONS

1603 Oak Street
NAPA, CALIFORNIA 94559

TELEPHONE (707} 253.2220 Anytime!

LAWRENCE L. MORTON. E.E.
AND ASSOCIATES
CONSULTING TELECOMMUNICATIONS ENGINEERS
Low-POWER TV. AM, FM. TV APPLICATIONS,
FIELD ENGINEERING. COMPUTERIZED CHANNEL SEARCHES
1747 SoutH DOUGLASS ROAD, SUITE D
ANAHEIM, CALIFORNIA 92806
(718) 634- 1662

George Jacobs

& Associates, Inc.
Consulting Broadcast Engineers

Domestic & International

Member AFCCE
11307 CLARA STREET
SILVER SPRING, MD
20902

593-1643
AREA CODE 301

LEcnMAN, COLLIGAN
& ASSOCIATES

Telecommunications Consultants

Empire Building
2033 M Street, N.W, Suite 205

(2023 775.0057

Washington, D.C., 20036




Classified Advertising

See last page of Classified Section for rates,
closing dates, box numbers and other detaits.

RADIO

HELP WANTED MANAGEMENT

Excellent Sales Manager with longevity in prior
jobs documented with proven success sought for top
shelf No. 1 FM rock station. Must carry heavy list and
understand bottom line. This is a permanent oppor-
tunity that will pay the price for a true professional. All
candidates will be thoroughly checked. Number one
salesperson that is now highest biller at their station
okay. Compensation package proves we want a win-
ner. Letter and resume Box K-118.

General Manager with strong sales and coliection
background, for the dominant AM station in central
New York. Bachelors degree and good sales track
record required. Complete knowledge of co-op, agen-
cy and direct sales and heavy collections emphasis a
must. Chance to grow with rapidly rising national com-
munications firm. Send resume and salary history to
Box K-108. Equal Opportunity/Affirmative Action
Employer.

Sales oriented Generai Manager needed to direct
medium market, Oklahoma AM-FM. Great staff and
great product needs proven GM to motivate and lead.
Must be knowledgable in sales, production & pro-
gramming with good references. Send complete
resume to Bob Brewer PO. Box 756, Okmulgee,
Oklahoma, 74447, phone 918—756-1800.

General Manager with experience, KAZI-FM
Minority-Oriented Community Station, Austin, Texas.
Responsibilities include bringing station to on-air
status, administrative and operational management.
Salary up to $25,000 depending upon experience and
background. Minorities encouraged to appty Equal
Opportunity Employer. Resume and References: PO.
Box 12504, Austin, Texas 78711.

Versatile? Solid small market Ohio station needs
combo jock-news person. Some experience. E.O.E.
Box K-218.

New Morningstar? Strong on sales and promotion
ideas? Join adult contemporary FM boomer on Cape
Cod. Send tape and resume to Al Makkay, PO. Box
1170, Orleans, MA 02653,

HELP WANTED SALES

We are expanding. 5 kw AM and 50 kw FM Ohio sta-
tion is in need of a quality salesperson to add to our
current sales staff. If you're experienced in radio sales
and interested in a growth opportunity, act now. Send
letter outlining earnings expectations and resume,
with references to Box K-163 E.O.E. M/FE

Immediate openings. Seeking aggressive ex-
perienced and inexperienced salespeople. Great po-
tential for pro and novice. Pro could earn $20K first
year. Box K-187.

Immediate opening for sales/sport announcer. Per-
son will carry account list and do play by play an-
nouncing for local sports programming. Could earn
$15K first year. K-188.

One of the best AM facilities in Portland, Oregon
looking for salasperson interested in marketing ap-
proach to radio sales— —experience necessary. Box
K-194.

Sales Manager (who wants to be General Manager).
Midwest. Small/medium market. Big signals. Group.
You must be highly motivated. E.O.E. M/FE Resume to
Box K-161.

Sales-Announcing—Emphasis on Sales. South
Central Kentucky Adult Contemporary Station. Oppor-
tunity for growth. SEnd resume, references to Box
K-220.

Sales Manager for Mid-Atlantic FM under new GM.
Beautiful 'small market location. New format and
strong promotional support provided. Wide-open
situation with outstanding earnings potential. ideal for
aggressive sales manager or top-billing account ex-
ecutive. A fantastic opportunity. Resume and
references to Box K-159.

Sales Manager Wanted for medium-market station,
excelient opportunity for individual to lead/direct sales
staff, package promotions, work directly with al! dept.
heads. Active list available. Salary + Comm. + Over-
ride. 201 —965-1530. Larry Conti.

Experienced Sales Manager wanted for Northeast
college town area. Right job for person capable of
building sales and able to handle all aspects of sales:
production, promitions, rates, strategy and organiza-
tional know-how. Expertise required in local, regional,
and national sales. Box K-177

Smart working saies manager needed im-

mediately to take charge and get station to billing po-
tential. Challenging and rewarding small market lowa
AM and FM. Box K-204.

Station Manager with proven sales and administra-
tive ability for the No. 1 country station in Lexington,
Kentucky. Base saiary plus bonus. Stock option availa-
ole after meeting performance goals. Base salary
commensurate with evnarience. Box K-232.

Station Manager with strong sales background for
Massachusetts AM/FM mid-market stations. Good
compensation, benefits and potential for growth. Send
resume and salary requirements to E.H. Close, Box
466, Keene, NH 03431.

Manager and staff for new station. Resume,
references, and tapes to WFLE, Box 62, Flemingsburg,
Ky. 41041.

Manager needed for new station. Must be willing to
sell and capable of handling small staff. Good oppor-
tunity to grow. Salary and Commission. Resume to
James Chiidress, PO. Box 910, Saltville, VA 24370.
ECE.

Toledo AOR needs ambitious, innovative young
sales manager. Experience preferred. Resumes to Bill
Neiderman, WXEZ, 2965 Pickle Rd, Oregon, OH
436186, or call (419) 255-1470.

Opening for experienced Pro, Western PA, AM/FM;
college town, single-station market. Salary, commis-
sion and benefits. Golden opportunity for aggressive,
highly-motivated person. Send resume and income re-
quirements to Box K-228. E.O.E.

Want to make big bucks? A sales position is open at
one of the top small market stations in the country at a
midwest location. ... Call Dorothy 402-228-3704.

Central Florida’s No. 1 contemporary FM, WDOQ,
seeks experienced sales manager. 1st year potential
$30,000 plus. Only super sales flyers need apply.
Send resume and letter to Jack Alix, V.P/GM, PO. Box
Q102, Daytona, Beach, Florida 32015, No. calls
please.

Sales-Street Fighter—Not just a catch word in the
broadcasting biz. We're looking. If you are, and if you
are looking for a station to prove that you are, in a big-
ger market, get in touch now. This is an exceptional
opportunity for an energetic sales person in a top 30
market with a growing company, at the "home office”
FM AOR station. Good base, excellent incentive,
benefits. Sefl us. Send resume to 2692 Staley Road,
Grand lIsland, New York 14072. We are an EEO
Employer.

HELP WANTED ANNOUNCERS

50,000 Watt FM, CHR seeks qualified PM. Drive air
personality. Good production necessary. No beginners.
No. 1 in market. Tape and resume to: WKHI, Post Of-
fice Box 758, Ocean City, Maryland 21842, No phone
cails. EOE.

Experienced DJ with good production. Good salary.
Send tape to KSOX, 345 South Seventh Street, Ray-
mondville, Texas 78580. E.OE.

WGMS AM/FM has an immediate opening for a part-
time classical music announcer. Position requires a
strong background in classical music and foreign
languages. Previous on-air experience and knowledge
of basic radio skills necessary. Contact Paul Teare, PD,
301-468-1800 x 208. EEO.

Mid Florida A/C fulitime station looking for ex-
perienced personality. Women and minorities are en-
couraged to apply. Call "Chuck” 904 629-8008 or
send tape and resume to WTMC, PO. Box 897, Ocala,
Florida 32678. An Equal Opportunity Employer.

Announcer-Salesperson. Board shift plus some
sales calls. Sales training available. Small market
country music —rock oldies station south of Washing-
ton. WMJS, Prince Frederick, MD. 20678-0547.

HELP WANTED TECHNICAL

Chief Engineer for Class 4 AM and Class C auto-
mated FM. Digital background and automation ex-
perience prefered. Top company offering fringe
benefits. Write Bob Ordonez, Manager, KCBN/KRNO,
PO. Box 10630, Reno, Nevada 89510 or call 702—
826-1355. EQO.E.

State Of The Art Ability required to maintain newly
built FM. Seeking engineer who demands the best sig-
nal in town from his equipment and gets it. This young
growing AOR broadcasting group has plenty of oppor-
tunity for the engineer who can follow through quickly
on all projects. Reply to: Box K-1486.

Chief Engineer wanted for top rated FM, suburban
N.Y.C. station. Only a pro (5 yrs exp.) need apply. No
head cases, must be able to communicate with top
flite staff and be a “can-do" person. Excellent new
equipment and opportunity for the right 1st class
operator. Send resume, references and salary require-
ments to Box K-143, E.O.E.

Chief engineer Class [V AM in Rio Grande valley of
Texas. Send resume to Chris Clinton, KSOX, 345 South
7th Street, Raymondville, TX 78580. EQOE.

Engineer Wanted—Major market—East Coast—
Write Box K-165.

Experienced morning personality wanted for top-
rated station in southeast market. EO.E/M/E Send
resume to Box K-169.

Heart of the Sunbelt. Beautiful music station needs
good voice with ability to sell a commercial. Produc-
ing quality commercials ranks first in importance.
Send tape and resume fo Manager, WLIN, Box 12247,
Jackson, Miss. 39211,

Chief Engineer/Announcer for medium market
coastal Carolina. AM/FM combo. Excellent opportunity
to grow with new group. Box K-150.

Maintenance engineer. First/General License. 2
years troubleshooting/construction experience. Help
build studios. Permanent position will full benefits, J.
Baker WBBF/WMJQ 850 Midtown Tower, Rachester,
N.Y. 14604 71 32-7550.

Sports announcer and board shift person desired.
Person must have previous play by play background.
Send tapes, resume and references to KTNM/KQAY,
Tucumcari, New Mexico 88401.

Want A Change? Upstate N.Y. Independent TV look-
ing for engineer for maintenance department. If in-
terested, contact: Chief Enginner, WUHF-TV, 360 East
Ave, Rochester NY 14604, EOE.

If You’re Fond of Sand Dunes. ... wny not come to
Cape Cod, Mass. for your next position. An afternoon
drive sfot is now open at the Cape’s No. 1 Adult Con-
temporary station. Vacation and medical standard
equipment. If you have experience, and like talking TO
people, send resume and tape to: Keith G. Corey,
WCIB-FM, Spring Bars Road, Falmniith Mace N840,
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AM/FM compinaton in S.E. Wisconsin needs Chief
Engineer. AM is 500w, non directional daytime only. FM
is 50 KW Top 40, with new studios. Salary commen-
surate with experience. For additional details contact
Jack Fischler at 513 874-5000, or send resume to
8686 Michael Lane, Fairfield, Ohio 45014, attention
Mr. Fischler. E.O.E




HELP WANTED TECHNICAL
CONTINUED

1st Class Licensed & experienced engineer. State
of The Art Digital-Computer Controlied AM and FM
seeking engineer who demands the best sound and
signal in our market, and gets it. Our stations are lo-
cated near Tulsa, Cklahoma. Send resume to W. Irvin
Newhart, PO. Box 66, Pryor, Oklahoma 74361.

Long island’s largest radio facility needs hard-
working chief engineer. Career opportunity. Perfect for
energetic engineer, experienced in FM, automation,
high powered directional AM, and studio construction.
State-of-the-art engineers with good communication,
technical, and administrative skills should send
resumes, salary requirements, to WGSM/WCTO, Box
74, Long Island, New York 11747,

Chief engineer, fuli time, wanted by Central
Florida's No. 1 contemporary FM. Good salary,
benefits, sunshine! Call Jack Alix, GM, at 904
225-1456. WDOQ, Daytona Beach.

Chief Engineer — WAMO AM/FM Pittsburgh. Call Bob
Steel collect 412-281-6747 or mail resume to 1811
Boulevard of the Allies, Pittsburgh, FA 15219,

Engineering Supervisor WFUM-TV has an opening
on its technical staff. Duties include supervising a
small group of technicians; maintaining TV equip-
ment; and training others in good engineering prac-
tices. Competitive salary, excellent benefits. The
University of Michigan is a non-discriminatory/Affir-
mative Action Employer. Send resume to: WFUM-TV,
The University of Michigan-Flint, Flint, Michigan
48503, Attn: Guy Beverlin, Chief Engineer.

Springfield, IL. group owned AM directional needs
chief engineer with solid background in FCC rules &
AM directional operations & theories, General Radio
telephone license or Senior SBE certification required.
FM & automation experience helpful but not necess-
ary. Resume with Salary requirements to: Chris J. Cain,
Engineering Director, Midwest Famiily Stations, PO.
Box 2058, Madison, WI. 53701. EOE.

Virginia Station with top local news reputation
seeks news director candidate with top credentials.
This is a real radio journalism position, not rip and
read. Talent and drive count as much as experience.
Box K-152.

News Director. Must be strong in local news gather-
ing, production, and delivery. Good opportunity for
hard working professional. Experienced only. Station
Manager, WCVA, Culpeper, VA 703—-825-3900. No
collect calls. EOE.

Morning Newsman ... Good writer, good voice. Want
a mature, experienced newsman to present news in
style. Send tape and resume to: Dean Sherwood,
WLVE-FM, Box 3336, Madison, Wisconsin 53704,

Progressive 100,000 Watt ACR looking for an
anchor-reporter who values journalistic freedom, has
experience, savvy, etc. Females encouraged. Great
Lakes, Great Station. Letter, resume to Box K-184.

Meterologist and sales—AM/FM in beautiful part of
Minnesota with radar is looking for a Meterologist who
can perform on air and wants to sell. Great opportunity
for someone wanting to get into broadcasting. EOE.
Box K-225.

News Director to work with professjonal staff com-
mitted to local news. Active news atmosphere. Good
salary, excellent benefits, stability, attractive area.
Tape, resume. Stan Banyon, PD., WHFB, PO Box 608,
Benton Harbor, Michigan 49022. EOE

News and Public Affairs Director for Public Radio
Station. 2 years coilege & broadcast journalism ex-
perience. Send tape and resume to: WRVO, Oswego,
New York, 13126,

HELP WANTED PROGRAMING,
PRODUCTION, OTHERS

Program Director wanted for northern Ohio 5 kw
Aduit Contemporary AM Station. Must have program-
ing experience with music and production ability.
Send resume, tape and letter outlining earning expec-
tations to Christopher M. Johnson, Station Manager,
WFUN, 3226 Jefferson Road, Ashtabula, Chio 44004.
EOE. M/E

North Jersey’s Premier radio stations, WMTR-AM
in Morristown N.J. and WDHA-FM in Dover, New
Jersey, are searching for a Chief Engineer. WMTR is a
5000 watt daytime directional with 500 watt pre-
sunrise. We have just installed a new transmitter and
two new consoles. WDHA is a class A stereo, with a
new transmitter tower and antenna. Upcoming pro-
jects will include two new consoles for the FM and
nighttime for the AM. Both statiors are located in
beautiful Morris County northern New Jersey, an ex-
cellent place to live and work. You will have a fuli time
assistant. This job is not for a beginner. We need a
good engineer, who is familiar with all aspects of
broadcast engineering, and we will pay a good salary
for a good person. Please respond to Alan Parnau,
Chief Engineer, WMTR Radio, Horsehill Road, Cedar
Knolls N.J. 07927, or call 201-538-1250. Drexel Hill
Associates is an Equal Opportunity Employer.

KIMN-KYGO, Denver, has an opening for a full-time
engineet. Minimum five years experience in studio,
transmitter and operational requirements. Contact
Chuck Waltman, Chief Engineer KIMN/KYGO, 5350 W.
20th Avenue, Denver, CO 80214, 303—234-9500.

HELP WANTED NEWS

Experienced and resourceful news reporter,
preferably from the western states, but others will be
considered. You will join an honest-to-goodness
Award Winning news department. Send tape and
resume to News Director, KGAK/KQNM, 401 E. Coal
Avenue, Gallup, NM. 87301, An EOE employer.

Future Opening for a professional, dedicated radio
news person in a medium market. Must be strong in
on-air talent and writing skills. Minimum of 2 years ex-
perience. Full benefits. Salary negotiable. Send
resume to Box K-155,

Birmingham’s Top Rated Radio station seeks ex-
perienced news anchor with good writing skills.
Minimum of two (2) years full-time news experience
required. Forward tape and resume to Ley Garnett,
WZZK, 530 Beacon Parkway West, Birmingham,
Alabama 35209. No phone calls please. EO.E.

Writer to interview Radio executives, advertisers for
trade association. Broadcast sales experience helpful.
$15,000-$17,000 Box K-221.

Program Director—Morning DJ for Texas Country
station. Salary $15,000.00 EQE. Reply to Box K-229.

On Air PD. for northeast Pennsylvania personality-in-
formation group operated station. Excellent oppor-
tunity to grow. Tape and resume to: Bob Woody,
WBQW, 1520 N. Keyser Avenue, Scranton, PA 18504.
EO.E.

Copywriter Needed for Top rated FM station,
Rockford, lilinois market. Seeking experienced, crea-
tive, individual with excelient writing skills. Send writ-
ing samples, resume to general manager, WRWC, PO.
Box 345, Rockton, lllinois 61072,

SITUATIONS WANTED MANAGEMENT

General Manager who aenvers exactly what's ex-
pected of him looking for better opportunity! Non
Floater with 18 years industry experience. Outstand-
ing track record! As proficient in programming as in
sales! Box J-88.

Presently Employed, Saies, profit-oriented GM,
former partner, 10 years experience, two applications
and 8 renewals. Incredible track record, available to
relocate. Northern climate preferred. Box K-122.

Small/medium market GM wants move to stable
situation in Deep South. Young, successful. Nearly 20
years announcing, programming, sales, operations,
management, Reply Box K-185.

Husband-Wife Team to take over operation of small
market station. Affordable, knowledgeable and nigh
community profile. Experience in sales and organiza-
tion, announcing, programming, promotions, creative
production, traffic, bookkeeping, accounting, billing,
news, automation, remotes and more. Your station can
be a money maker with this team, have quality pro-
gramming and a positive image in the community. If
you are not a hands-off owner with complete confi-
dence in your judgment to select a manager, do not
reply. K-210.

Seeking Working partners in Colorado radio sta-
tion! Let's own one!! Box K-174.

Attn—Small Market owners. I'm a young, ag-
gressive, capable sales-oriented manager ready to
make move to G.M. Get a Bargain. Reply Box K-178.

VP and GM, compatibly employed, seeking GM posi-
tion smaller market. Successful management over 10
years. Familiar all phases. Sales, promotion, people
oriented. Cost-Conscious professional broadcast ad-
ministrator. Community active. Best references, cre-
dentials. Box K-201.

Manager, 20 year pro in sales, programming and
P&l 502-—-826-4079 or Box K-203.

General Manager. Expertise turnaround, sales, pro-
gramming, Black formats currently employed. Bottom
line oriented exceilent references, let's talk. Box
K-215.

General Manager. AVailable 1/1/82. 28 years ex-
perience; all phases broadcasting, including GM of
radio and TV station 11 years. Seeks East Coast loca-
tion, Carolinas to Maine. Station or cable system. Box
K-227.

Station sold, experienced General Manager, strong
on sales. Available imeediately. Prefer Mid-West or
Texas. 816-431-2529 after 8:00 PM”

Station sold, experienced Sales Manager, available
now. Prefer Mid-West. 816 —431-2529 evenings.

Experienced Midwest Small market salesman
eager for sales manager's or manager's position. Call
402-721-8300.

22 year radio Veteran. Have programmed for ABC
in Chicago and San Francisco, CBS in San Francisco,
KHJ, Los Angeles plus several others seeking oppot-
tunity to become General Manager of aggressive and
growing company. Call Ron 415-921-5243,

SITUATIONS WANTED SALES

Have B.A. in Communications, Broadcasting
School training, professional sales experience, and
announcing ability. Can we work toward success? Don
Williams, 1125 Rivara Circle, Sacramento, California
95825. 916—488-0729.

Successful, honest workaholic sales manager
seeks 7-figure quotas. Box K-173.

MBA-Marketing with “on-air” experience wants to
sell for you! Make your station the beneficiary of this
hard-working first-timer in sales who has just com-
pleted his graduate studies and is anxious to put it to
work for you! Contact me and let me seil you! Contact
Ray Siri at 415-334-3852 or 415-333-6498.

SITUATIONS WANTED ANNOUNCERS

Experienced Female needs a job. Call Randi at
212—379-7746 anytime and let's talk!

Versatile personality with major market experience
looking to move on. Good production skills. Box K-95.

Experienced announcer, coillege grad, seeks an-
nouncer and/or production position. Available now.
Prefer East Coast location. Cory Nightengale, 3713
Alabama Ave. S.E, Wash. D.C. 20020. 202-584-8029.

Experienced Sportscaster looking for position, in
the areas of PBP in all sports & sportscasting w/expert
commentaries included. Have experience in interview
work, & | am willing to relocate immediatety. If in-
terested, please call Joe at 312—442-6600 between
9:00 AM-3:20 PM, or at 312—652-2452 after 3:00
PM.

Polished Trained Broadcaster, slight hint Carib-
bean accent, good voice, excellent speech. Emmerson
Sealy, 2223 Cortelyou Raod, No. 2C, Brookyn, New
York. 11226.

You read this column every week searching for real
talent, stop rading--start calling. Four year pro, availa-
ble now! 518—725-9384.

Back in New York After 172 years in Colorado Radio.
If you're in the market for a first phone performer with a
resonate crowd pleasing quality that's easy to live with
and good production skills contact Martin Koriofsky
8602-208th Street Hollis, New York 11427, (212)
464-2178 northeast preferred. Will consider ali. Try
me, you'll like me.
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SITUATIONS WANTED ANNOUNCERS
CONTINUED

Indiana announcer looking for home further east.
Good pipes, tight board. Chris Robbins 317 —
849-7276 or 317-862-4075 for T and R.

Mature, Experienced Announcer desires stable
position in A/C, AO.R. hard working, dependable Box
K-175.

I’'m Radio-Active ... Experienced Announcer, ver-
satile, hard worker. Desires full time air shift. Your for-
mat. Box K-172,

mature, experienced newsman seeks change.
Strong Public Affairs, Talk, Management experience.
Now in N.Y. market. Box K-148.

Talented News Reporter seeks dependable news
operation, aggressive local reporting, excellent deliv-
ery, writing, 6 years experience, ready immediately,
any market call Jim 614—436-6733.

Sports/News/PBP Recent college grad. 6 months
part-time experience with major Detroit FM as sports
reporter/producer. 5 years non-commercial ex-
perience; college, high school. Will relocate. PBP tape
available 313-967-4098.

Heavy Experience ... adult delivery Presently
employed. All inquiries will be considered. Box K-176.

Mature Voice for M.O.R. station. No prima donna.
Can start immeadigtely Resume available. Box K-200.

Midwest Jock with 4 years experience looking to
settle down at a competitive, medium market AC or
top 40 outlet. My T&R is ready to go. Send replies to
Box K-226.

BA/MBA with experience seeks re-entry into radio
after extensive graduate studies. Sports and PBP a
specialty, but most of all I'm willing to work. Willing to
go anywhere, but prefer West Coast. Give me a call,
and make be an offer! Contact Ray Siri at 415—
334-3852 or 415-333-6498.

Talk Host: Outstanding Interviewer. Great open
phones and generating listener response. 14 years
radio pro. Entertaining, controversial, firendly, and in-
formed. Available immediately for major/medium
market. Prefer Northeast or West Coast. Outstanding
tape and resume. Call 616—957-2448.

Want the style with a smile? Ya got it. I'm an ex-
perienced and intelligent disc-jockey now available
for work. Friendly and conversational delivery | also do
exceptional news and production. Willing to relocate.
Just call Kris at: 215-488-6087. Mornings please.

You’ve seen the face—now hire the voice. (DJ,
News, Sports PBP). The interesting style of JHF 212 —
371-23586,

Sportscaster with extensive pbp experience
wants to move up. Smali-market background. He's
good! Steve 319-524-2027.

Professional Sounding. Bright, enthusiastic jock
with some experience. Go anywhere. Tape and resume
calt Cathy Nash 414-425-6231.

Bright Beginner with extensive training and good
references looking for a start in broadcasting. Confi-
dent with AOR, MOR, Top 40, Aduit, Black or urban
contemporary. Tape and resume available. Please call
I~hn Bundley, 312—524-0464 or 524-1362.

AOR-Rocker, musically creative. Knows that music
sells best. Trained All-Around, and ready to roll. Con-
tact Paul Joyce (312) B49-7475. Tape and resume

Disc Jockey with excellent voice and speech seex-
ing position, able to work all shifts. Good Production,
Sales welcomed. Arthur Metermann, 212 447-4866.

Graveyara Shifts (“| love it”). Holiday work! {terrific”)
18 hour days! (“fantastic”) Modest salary (“hooray")
smallest market! (“Great”) Want more? Just ask! Well
trained broadcaster will send tape. Phone, 212—
561-4493 or 585-7813, Maurice Mercer.

Experienced, Dependable announcer, licensed,
mature voice, salary open, midwest preferred, Bill
612-447-2835, after 1PM.

Listen!—you’ll like it. A unigue voice for the unique
radio station. Good copy & production. Tape and
resume available. Will relocate. Call Nigel between
i»sop.m. 212—926-2332 or 690-1566 or write Box
-102.

SITUATIONS WANTED NEWS

Talented Sports Reporter, 6 years experience,
wants solid sports position, could combine with news,
aggressive local reporting, sports talk, major college
PBP Ready immediately, any market, call Jim 614 —
A7R-R733

Young, experienced newsman seeks position in
Midwest Medium Market. Box K-171.

Willing to work hard, write well and earn less in ex-
change for an honest, candid, well-managed profes-
sional news operation. Midwest. Tom 701-225-48686.

News-sportscaster: Excellent writer, two years ex-
perience field reporting in San Francisco Bay Area,
some play-by-play activity Reply: David Petersen, Box
515, Belmont, CA 94002.

News Director-Operations Manager ... Take
charge professional. 20 years experience. First phone.
Good on-air skills. Ability to get most from staff. Prefer
Texas Major Market. Will consider all. Let's talk win-
ners. Box K-121.

SITUATIONS WANTED PROGRAMING
PRODUCTION, OTHERS

Attention, broadcast schools. | have invested
nearly half of my life in this business. Now it's time to
teach others what | know! Extensive experience in pro-
gramming and news. I'll move, if the price is right! Box
K-181.

Quality Individual Quality PBP Intelligent, educated,
experienced, dedicated, knowledgeable. Football,
basketball, baseball. Box K-209.

Management Shakeup. After 13 years with WPTH
Ft. Wayne, nine as PD, 1 must move. 16 yr pro looking
for PD/OP/MD position at stable operation. Call Don
Ray 219-483-3909 for resume.

14 years’ experience medium-market PD/MD
operations looking for FM operation. Well-versed in
top 40/contemperary/country formats. Call Dan at
804—946-2259.

If you need a morning show that's local, humorous,
highly saleable and priced right, call Program Director
Bob West at KQAM Wichita, Kansas 316—
B38B-77 44, —ask him about the Charlie & Harrigan Pro-
gram.

TELEVISION

HELP WANTED MANAGEMENT

General Manager sought for unconventional VHF
public TV station near Denver. Salary: $25000 an-
nually, plus incentive. based on station income.
Resumes to: Search Committee; Box 6060; Boulder,
CO B0306. Equal Opportunity Employer.

Television General Manager - Group owned net-
work affiliate in southeast market seeking ex-
perienced broadcaster of general manager's position.
Sales, budgeting and people skills essential as well as
a proven record of performance. Prefer professional
broadcaster with stable background interested in
long-term commitment. Sent resume to Box K-162,

Promotion Manager— 74th ADI, Midwest CBS affili-
ate seeking a professional individual with strong on-
air print, radio, billboard, news and over-all station im-
age promotion experience. Applicants should send
confidential resume and salary requirements to Pro-
gram Manager, KFVS-TV, PO. Box 100, Cape Girar-
deau, Missouri 63 701 EQE.

TV Station Manager— Small market owner in South
is looking for a good manager to play important role in
running station. Mail particuiars to Box K-224. We are
an Equal Opportunity Employer, M/E

Managing Editor. Independent Television News
Assoc., seeks senior TV news manager. Will supervise
Wash. domestic and international coverage; incoming
and outgoing feeds. Min. 10 to 15 yrs exp. Resumes
only, no-calls. Hal Levenson, Executive Editor, ITNA,
1414 22nd St, NW, Suite 104, Washington, D.C.
20037.
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Business Manager for Independent staton in
Oklahoma City. Prefer accounting degree with at least
three years broadcast or related experience. The per-
son selected will be in complete charge of all busi-
ness related functions including accounting, credit
and collections, and will have full department head
status reporting directly to the General Manager. Posi-
tion is open immediately. Rush letter, resume and sal-
ary requirements to Ted Baze, V.P and General Man-
ager, KGMC-TV, PO Box 14587, Oklahoma City, OK
73113. EOE/ME

Senior Vice-President programming public televi-
sion station KOCE-TV Huntington Beach Catifornia
seeks experienced program development officer with
proven track record. Key emphasis placed on program
project development, production and re-distribution.
Salary: negotiable to $45,000 plus. For further infor-
mation call Harry Baldwin 714—895-5623 for ap-
plication: contact personnel, Coast Community Col-
lege District, 1370 Adams, Costa Mesa, California
92626. Phone 714—556-5947 before 5 p.m. Nov. 6,
1981.

Central Michigan University is seeking an Assis-
tant Public Broadcasting Development Coordinator to
assist in the organization & coordination of on-air
fund-raising events for Public Broadcasting; solicit
advertising & challenge grants locally & state wide;
assist the development coordinator with corporation
underwriting. Bachelor's degree in public relations,
broadcasting, marketing, computer operation, adver-
tising or business administration, or equivalent in rei-
ated experience of a qualifying nature. Ability to main-
tain positive interpersonal relationships, project a
positive public image, communicate effectively, and
handle travel obligations. Salary: $12,800-$15,450,
commensurate with qualifications. Excellent fringe
benefits. Send resume by November 15, 1981 to Per-
sonnel Office, 109 Rowe Hall, Mt. Pleasant, Ml 48859.
CMU is an affirmative action and equai opportunity in-
stitution.

HELP WANTED SALES

I am looking for a seasoned small market TV Sales
Manager experienced enough to become a General
Manager of a UHF Market Station now on the air. Tel!
me why you're qualified and when you would be
available. Send me your background, current earnings,
address and phone number and any ideas or ques-
tions you have. All replies kept confidential. I'li phone
you. Box K-170.

Account Executive—NBC network affiliate in
rapidly growing sunbelt market needs aggressive, ex-
perienced local AE to cover an established agency/
client list. Local & regional sales experience necess-
ary. Send resume with salary reguirements to Box
K-195. EQE.

Number one independent station has immediate
opening for an aggressive Account Executive with ex-
perience in TV. sales. Apply to: Tim Leaf, Sales Man-
ager, KMSP-TV, 6975 York Avenue South, Minneapolis,
MN 55435 612 —925-3300. KMSP is an Equal Oppor-
tunity Employer.

HELP WANTED ANNNIINCERS

Television Announcer for numoer one market sta-
tion. On Camera and Booth experience necessary. In-
cludes News and Voice-overs. Send audio and/or
video cassette, resume to PO. Box 1300, New York, NY
10101,

HELP WANTED TECHNICAL

Television Maintenance Engineer Must know
electronic troubleshooting. Will assist in maintaining
all television equipment at station. Brand new RCA
transmitter installation. Brand new production
facilities. Contact: Bill Brister, Chief Engineer, WGNO-
TV, No. 2 Canal Street, New Orleans, LA 70130, 504 —
581-2600. EOE.

Expanding Christian Broadcaster requires 4 ex-
perienced maintenance Engineers. Digital experience
a definite plus. Work with State Of The Art equipment
and participate in construction of a modern tetevision
facility. Also have a need for two experienced
videotape editors. Send resume or contact: Dan Faso,
Director of Engineering, Jimmy Swaggart Ministries,
PO. Box 2550, Baton Rouge LA. 70821 504—
9268-R239. We are an Fqual Onnortunity Employer.




HELP WANTED TECHMICAL
CONTINUED

Maintenance Engineer: First Class FCC License
and experience required. Not entry level position. Top
Union Salary. Major market Network UHF in the North-
east. E.EO. Reply Box J-36.

Assistant Chief Engineer — We are looking for an
individual with 3-5 years studio/transmitter mainte-
nance experience, with a desire to move up to a man-
agement level position. We are a growing independent
UHF in a major eastern market, group owned, offering
a competilive starting salary and benefits package.
E.Q.E. M/F Please forward resume and salary history to
Box K-151.

Chief Engineer for medium market station. “Hands
on"” experience necessary. Excellent opportunity with
expanding Eastern group. Salary: $23,000. Reply Box
K-158.

Southern California: Maintenance Supervisor. For
major market PBS station. Hands on experience with
quad 1-inch and 3/4 inch VTR studio and remote pro-
duction equipment, microwave, UHF transmitter and
satellite equipment essential. Must be self-starter with
follow through. FCC license required. $29,300 for per-
son with advance experience. Excellent benefits. For
information: Bo- Moffett, 714—895-5623. Request
application: Coast Community Colleges, 1370 Adams
Avenue, Costa Mesa, California 92626. Telephone
714—556-5947.

Television maintenance engineer with aspirations
to become assistant chief, self-starter with heavy ex-
perience in studio and transmitter, UHF preferred.
Resume to: Don Ingram, C.E, KLKK-TV, 1510 Coors
Blvd. NW, Albuquerque, NM 87105; or call 505—
836-1992.

Chief Engineer. New, newtork affiliate TV, Eugene,
Oregon. Participate in design, construction, equip-
ment acquisition, installation and eventual on-air
operation of new facility. Send resume to: RW. Davis,
KMTR Inc., PO. Box 7365, Eugene, or 97401. EOE.

Television Transmitter Engineer Salary range:
$20,342-$25500. Supervision of engineers at two
transmitter sites. Ability to train others, participate in
and supetvise all phases of technical broadcast
engineering functions. Assure compliance with FCC,
FAA and state regulations. Maintain equipment to
assure maximum performance of system. Merit re-
quirements: Licensure plus a minimum of four (4)
years employment in operating, maintaining and/or
repairing complex electronic equipment. (Preferably
at a UHF TV transmitter facility) Contact: Personnel
Office, lowa Public Broadcasting Network, PO. Box
1758, 515-281-4498. Des Moines, lowa 50306. EEO/
M/E

Video Engineer Immediate opening— University TV
production unit seeks experienced maintenance/pro-
duction engineer to run fuli color studio. Knowledge of
lkegami cameras, lighting, 3/4" editing systems re-
quired. Duties include equipment setup and mainte-
nance, production work, EFP and editing. Submit letter
of application, resume, including salary history and ex-
pectations, before November 15, 1981 to: V. H.
Aulestia, Director, Instructional Media Resources,
University of Maryland-Baltimore County, Catonsville,
Maryland 21228. 301 —-455-3208.

Assistant Chief Engineer: Inmediate opening at
Upstate New York Independent UHE Must be a self
starter with strong maintenance background. Advan-
cement opportunities within growing broadcast group;
company paid benefits. Send resume to: Chief
Engineer, 360 East Ave, Rochester N.Y. 14604. EQE.

Jefferson Parish Public School System is seeking
a first class licensed Engineer for the supervision,
maintenance and operation of a television studio and
cable operation. This person shouid be familiar with
JVC cameras and tape recorders—3/4 inch—as well
as the major components of a broadcast production
studio and microwave transmission. A minimum of
three years experience is required. Salary range:
$15,000 to $18,000. Apply in writing to: Jefferson
Parish Public School System, Division of Personnel,
519 Huey P Long Avenue, Gretna, Louisiana 70053.

Director of Engineering Wanted: New ‘State of the
Art’ editing facility in Phoenix, Arizona, is fooking for a
qualified Director of Engineering. Should be able to
maintain 1", 2", 3/4" VTR’s, as well as broadcast
cameras. Want a hard worker who will set an example
for others. Excellent benefits included. Send resume
and salary requirements to: Golden Image Network,
PO. Box 34280, Phaenix, Arizona, 85067,

Broadcast Engineering Technician needed for FM
and TV station to maintain studio equipment. Require
First Phone License and experience as a Broadcast
Technician. Closing date October 30, 1881. Write to
David Walstad, KUAC, University of Alaska; 208
Theatre Bidg., 312 Tanana Drive, Fairbanks, AK 89701.
Your application for employment with the University of
Alaska may be subject to public disclosure if you
are selected as a finalist. The University ot Alaska is an
EO/AA Employer and educational institution.

Top 50 CBS/TV affiliate in largest UHF market in
United States will relocate station to new site early
1982 needs experienced take charge chief engineer
on site location, design, equipping and construction of
new facility. Scranton has active culture activities in-
cluding own symphony, public theatre, museum, zoo.
Hub of interstate highways, PA Turnpike, within two
hours of New York, Philadelphia. Send resume to:
General Manager, WDAU-TV, 1000 Wyoming Avenue,
Scranton, PA 18509.

Anchor/Producer. We are looking for quality people
to become involved in innovative late night news. If
you're better than good send resume and salary re-
quirements to Box K-191. E.O.E. Deg./Exp. Req.

We are looking for experienced ENG photographers
to work at top-rated station. Using HL 79's and Sony
recorders. Will work general news assignments, live,
and multi-camera remotes. Contact Ed Ivey, KFDM-TV,
PO. Box 7128, Beaumont, Texas 77706, 713—
892-6622.

Photo Journalist. That's what we're looking far, not
shooters. Our talented staff has the ability to produce
quality visual stories. We want someone who can fit
right in. tf you're committed to news, send resume and
salary requirements to Box K-131. EQO.E. exp. req.

Immediate opening for reporter with possible
weekend anchor duties. Great second step. 4-station
news network with statewide show. Tape and Resume
to: Ed Coghlan, Box 1331, Great Falls, Montana
59403.

TV News Director for small market station in
western North Dakota. Sateliite in four member group
... heart of energy development country. News broad-
casting experience necessary. Equal opportunity
employer. Contact: Dennis Neumann, Meyer Broad-
casting Co., Box 1738, Bismarck, ND 58502.

Chief Engineer for VHF network affiliate in South-
east. First class FCC license required. Responsible for
all engineering administration. Must be experienced in
studio and transmitter maintenance. Excelient oppor-
tunity. EEO employer M/F Contact Jim Underwood,
General Manager, WRBL-TV, Box 270, Columbus, GA
31994. 404—-323-3333.

HELP WANTED NEWS

Numbeér One Meteorologist—Top 40 market. Must
have degres, two years minimum broadcasting ex-
perience. Send resume and salary requirements to
Box (-28. EOE/M/E

Need anchor for hour long éarly-morning newscast.
Expanding nurnber 1 medium market station needs
organizer, producer, self-starter who can “run the
show!" Box K-142.

Anchor. Rapidly expanding market and a station
commitment to news make this 50-pius ADi the place
to be. Your present market size not a factor. Box K-141.

Midwestern group-owned TV station jooking for
anchor-reporter. We pay well above average for weli
above average people. ENG. ratings leader, chance to
gro- with a successful organization. One year ex-
perience prerequisite. Contact Box K-1566. Equal Op-
portunity Employer. M/E

Photographer for all ENG. Familiarity with equip-
ment required. 1%z years experience preferred. Look-
ing for someone who wants to help win the NPPA
Write, don't call: Tom Becherer, News Director, WLKY-
TV, 1918 Metllwood, Louisville, Ky. 40206,

Producer/Director, Weekends plus 3 days a week.
if you understand visuals and can produce and switch
a quality news cast, then rush resume and salary re-
quirements to Box 191, E.E Nea /Exp. ren

TV News Reporters: Dynamic, growing indepen-
dent news organization needs outstanding reporters in
Washington, D.C., and New York. Staff and part-time.
Two years minimum experience. Must be strong in
writing and street reporting. ENG and live experience
a must. Send resumes to Box K-231.

Wanted: Freelance ENG crews in major US cities in
support of news network now forming. Send informa-
tion and experience to: News Crews, Marian Stern, 4
Washington Square Village, New York, NY 10012,
Suite 11A 212—683-5514.

Anchor—Early and late M-F Qualifications: anchor
experience, college degree, good journalistic skills.
EOE. M/F Send tape/resume to: WMBB-TV, Box 1340,
Panama City, FL 32401. Attn: Doug Grimm.

Anchor/prociucer, top rated noon broadcast. We're
looking for a dynamic person wishing to join an 18
person ENG equipped news department, in a high
tech community. Group owned VHF net affiliate. Send
resume and tape to News Director, WBNG, 50 Front
Street, Binghamton, New York 13902,

Sports Anchor for 40th market CBS affiliate. Appli—
cant must have a proven record as an anchor who
knows sports and how to package it with gaod crisp
writing and plenty of video. We are not looking for so-
meone who just reads scores. Send resume/tape to:
Ned Warwick, PO. Box 2009, Durham, NC 27702.
EQE.

KIRO-TV, No. 1 in Seattle, is expanding its news
department. Looking for experienced reporters, photo-
graphers, anchors, producers, ENG Editors. Send
resume and audition tape to: Personnel, KIRO-TV, 3rd
and Broad, Seattle, WA 98121. EOE.

WRCB-TV has opening for TV News Producer. Ex-
perienced, creative person with news production
know-how Sunbelt station seeks person familiar with
ENG equipment, Live Eye rémates, to produce 6 and
11 PM newscasts. Send resume to WRCB-TV, 900
Whitehall Road, Chattanocoga, TN 37405 A Ziff-Davis
Station. An EEC Employer.

Sports Reporter—\Weekend Sports anchor; ex-
perience in anchoring, field production & ENG editing
a must. Send tape and resume to Joe Lesem, N.D,
WJTV, PO. Box 8887, Jackson, MS 39204,

Anchor-Field Reporter: 2 years anchor experience
with ability to produce and also field report. Send tape
& resume to Joe Lesem, N.D., WJTV, Jackson, MS
39204.

Field Reporters & Photographers for aggressive,
expanding ‘news operation ... Experience & proven
skill a must. Send tape & resume to Joe Lesem, N.D,,
WJTV, Jackson, MS 39204,

Reporters—\We're expanding our talented staff once
again. If you love TV news and are among the best
then send resume and salary requirements to Box
K-191. E.O.E. Deg./Exp. Req.

HELP WANTED PROGRAMING,
PRODUCTION & OTHERS

Assistant Program Director - KOMU-TV. A Mid-
west Network affiliated commercial TV station, owned
and operated by the University of Missouri, is seeking
applications for a position to report to the station Pro-
gram Director in an understudy capacity. Anticipated
retirement of the Program Director is in summer 1982,
at which time successful incumbent of understudy
position will be promoted to the Director position.
Responsibilities will include: program research plan-
ning, promotion, and budgeting; compliance with FCC
and NAB standards; licensure ascertainment; and
public relations activities. Minimum qualifications:
Bachelor's degree in Journalism or related field and
two to three years experience in Television program-
ing. Send resume and salary requirements to: Mr. Tom
Gray - General Manager - KOMU, 309 Hitt Street, Col-
umbia, Missouri 65211. An Affirmative Action/Equal
Opportunity Employer.
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HELP WANTED PROGRAMING,
PRODUCTION, OTHERS CONTINUED

Established cable TV service requirés experienced
film programer and negotiator Knowledge and interest
in foreign and art films necessary. TV station or net-
work background most helpful. Forward salary re-
quirements and resume to Box K-144.

PM Magazine in Lafayette, Louisiana is looking for a
co-host to work with our female host. In addition to on-
air ability, feature producing skills are desirable. Send
tape to Mike Harrelson, Producer, KLFY-TV, 2410
Eraste Landry Road, Lafayette, LA. 70506. An Equal
Opportunity Employer.

Producer: Top 10 group owned network affiliate. Pro-
gram concept and production a plus. News, documen-
tary and/or magazine production experience necess-
ary. Box K-183.

Take Charge Promotion Manager for aggressive Mid-
West TV station. Creativity, attention to detail, and
desire to lead, all essential Resume and salary re-
quirements to Box K-223.

Public Information Manager. Midwest Public TV/
FM operation needs personable professional to handle
all promotional activities. Duties include: publicity, ad-
vertising, editing monthly program guide, producing/
editing on-air promos and assisting in soficitation of
corporate grants. A BA in journalism, related field, or
equivalent experience required. Graphics/photogra-
phy background helpful. Must be creative self starter.
Send resume and salary history to Dir of Programming,
WNIN-TV-FM, 9201 Petersburg Road, Evansville, IN
47711. EQOE.

Promotion Director: Must have creative writing
talent, hands-on editing and production skilis, ex-
perience. Send resume and demo reel to Promotion,
KOAT, Box 25982, Albuquerque, NM 87125,

Traffic Manager needed immediately for new TV
Station in Southern Good Life City. Experience necess-
ary for manual system. Perfect move up for current
assistant. Resume and salary history to WTSG-TV, Box
4050, Albany, GA 31706 912—435-3100. EOE.

Producer/Writer—to produce/research/write/edit
ENG pieces, public affairs programs and special pro-
jects. Must have minimum one year experience in ENG
production and proven writing experience; knowledge
of news-related issues important. Looking for some-
one with creative approaches & solid content. Send
tape & resume by Nov. 1 to: Roberta Gordon, Execu-
tive Producer, WJXT, PO Box 5270, Jacksonville,
Florida 32207. No phone calls. Equal opportunity
employer M/E

Jefferson Parish Public School System is seeking
a television producer-director for instructional-educa-
tional programs. This person’s responsibilities would
include the producing and directing on 3/4 inch tape,
studio educational and instructional programs for a
cable system. A Bachelor of Fine Arts or a Bachelor of
Arts with a major in broadcast production is required.
This person must be familiar with all phases of televi-
sion production, including 3/4 inch editing. Salary
range: $15,000 to $18,000. Apply in writing to: Jeffer-
son Parish Public School System, Division of Person-
nel, 519 Huey P Long Avenue, Gretna, Louisiana
70053.

Production Manager—To supervise, train, and
develop all phases of production. We have live
camera, local sports, local tatk and magazine shows
and a large news commitment. Local production and
studio commercial production growing. Send resume
and salary requirements to Jack Porray, KTVN, PO. Box
7220, Reno, Nevada 89510. An EOE employer.

Producer/Director if you're goal is to be the top pro-
ducer/director in the country, then this is the job for
you!! We're looking for an experienced, take-charge
person, one who is not afraid of responsibility, loves a
challenge, and is interested in moving up. We offer
one of the top facilities in the country in one of the
fastest growing markets. However, if you're allergic to
work, Don't apply!! Otherwise, submit your resume to
Linda imboden, KLAS-TV, PO. Box 15047, Las Vegas,
NV 89114. Equal Opportunity Employer/Male/Female

rieid Proaucer/Heporter. KTCA-TV, the Min-
neapolis/St. Paul PBS station, has a potential opening
for an experienced field producer/reporter for a
sophisticated public affairs magazine program. Need
solid journalist who knows how to produce with fine
production vaiues. Good on-air presence a must. Com-
petitive salary and chance to be part of a quality pro-
duction effort. Send tape and resume to: Gerald Rich-
man, Executive Producer, KTCA-TV, 1640 Como Ave.,
St. Paul, MN 55108. (EEO/AA employer).

Reporter-Anchor. Solid sports background, also
available as news reporter. Strong ENG photogtaphy
and editing. Two years TV, five years radio. Degree.
Phone 309—-691-2927.

Television Reporter, Photographer, and 4,000 plus
hour Helicopter Pilot with Bachelors Degree in Jour-
nalism and experienced in top 20 market. Seeking
position on aggressive news team. 303—423-0187.
Bill.

Immediate Opening: Need experienced TV. photog/
editor to work fulltime in news department. Must have
extensive knowledge of ENG equipment and 3/4 inch
cassette editing systems. Contact: Pattilyn Drewery-
News Director-KTUU-TV PO. Box 2880, Anchorage,
Alaska 99510/907-277-6397 Resume and cassete “a
must”

SITUATIONS WANTED MANAGEMENT

Available Immediately: John Radeck - former presi-
dent and G.M. WJBF-TV, Augusta, Ga. KESQ-TV, Palm
Springs, CA. Outstanding record in profitability,
leadership, community involvement. Phone 714—
323-5814,

Looking for a dedicated manager with over 18
years management experience? Strong all phases of
operation. Administrative, News, Programing, Sales,
Public Affairs and Technical. Excellent record. Tops in
news and sale< 1 et's talk. Box K-154.

Available Immediately — 12 years successful sales
experience, 5 years sales management. Involved with
2 indies start-ups. Phone 412—443-6524.

Local A.E. ready for sales management. Experience
covers 6+ years in local/regional sales, national agen-
cies. Box K-43.

Geﬁeral Manager. Former key executive major rep
with top market GM experience seeking return to sta-
tion with equity position. Box K-186.

General Manager. Practicing television 27+ years!
Outstanding track record! Produces spectacular sales
and profits, plus prestige! Box K-202.

SITUATIONS WANTED TECHNICAL

Looking for an entry level position in ENG camera
and editing. Recent graduate of School of TV. Arts N.Y.
Willing to relocate. Looking for break into the field.
Write or call: 212—457-8054 Jeff Levine 62-27 84
St., Rego Park, New York 11379,

SITUATIONS WANTED NEWS

Dedicated Newsman Ready to join your operation.
Smooth delivery-professional attitude. Video tape
sent, 213—851-8040, mornings-evenings. Will relo-
cate now.

Sports Director - 3 years experience. Looking for
market with major college sports. Talented and crea-
tive! Call 414—465-1876 mornings.

We’re number one in competitive market! Anchor
seeks new home. Excellent track record. Willing to
make long-term, involved commitment to quality sta-
tion. Strong writing-mid 30s. A tape awaits you. Box
K-1817

TV Meteorologist 2 yrs. medium market experience
looking for greater challenge. Mark 615 —ARRR-1813,

News Director. 19 years, 8 as producer, 6 as assign-
ment editor, 5 as executive producer, plus reporting,
writing, editing, photography. Family, Would prefer
southeast. 404—971-9732.

Sports Director whose professional approach can
produce the winning edge. Solid anchoring/reporting
skills, play-by-play, coaches' shows, timely commen-
tary, impressive “involvement” packages. Tape shows
versatility. Available now. 402—-330-4373.

Top 10 sports producer looking for on air oppor-
tunity. All market sizes and locations considered. Box
K-179.

News Administration is my career. Over 20 years
journalism; news director here over 10! Seek new
challenge, solid future. Offer stability, dependability,
responsible operation created-continued. Box K-182,

ENG News Cameraman. 3+ years experience. Live
van, TK76, Sony 6000, EFP background. One man
band, proven abilities: camera, sound, lighting, quick,
good news sense, ability to work well with news staff.
If you are looking for these qualities call Erick 415—
924-2661 or write Box K-192.

Meteorologist, 3 years experience. Professional but
personable and enthusiastic. Entertaining personality.
Box K-193.

Meteorologist desires weather only, weekday
position in southeast medium market. Experienced
small, major markets. Box K-199.

Weathercaster or Weathercaster/Reporter position
sought by seven year TV-Radio reporting pro. Degree.
All market sizes considered. Box K-211.

Tired of the same old thing? Experienced sports
anchor displaying wit, humor, innovation and per-
sonality seeking position in medium or large market.
Tight writing and public-participation features dis-
played, along with strong editing skills. Reply to Box
K-212. .

SITUATION WANTED PROGRAMING,
PRODUCTION, OTHERS

Creative, hard-working production person seeking
empiloyment with commercial production facility. Ex-
perienced in field productions. Contact: Steve Hig-
ginbotham, General Delivery, Sayre, Alabama 35139.
205—674-3006.

Ambitious, hard-working female communications
graduate seeks production position. Will relocate.
Phone 516 —221-4006.

Earnestly seeking a position with an innovative TV
station or production company that can put my crea-
tive energies to work. 2 years commercial experience
with Digital Effects, Chyron IV, 1", TK-76 and other
quality equipment. Even willing to start at low end with
the right company. Call Dave: 515—832-4701.

Associate Producer with ETV, ITV experience seeks
medium market spot. Camera, editing, writing, plus
on-air ability. Call Larry 203—359-2225.

Innovative college graduate with 2 years commer-
cial experience in TV Production is looking for that one
unigue position which could best utilize my creative
eneroies. Call: Dave 515—832-4701

ALLIED FIELDS

HELP WANTED SALES

Midwest Business oriented successful salesper-
son with good credit and character. This is a straight
commission opportunity, involving substantial dollar
amounts. We'll train in business brokerage. John Em-
ery, Chapman Co. inc,, 1835 Savoy Dr, Atlanta, GA
30341,

T.V. Meteorologist. Eager to work full time at
medium size market. 2 years on-air experience in col-
lege. Available upon graduation, N.LU. 12/19/81. Call
or write Mark Stern for Tape/Resume, 807 Taylor St.,
Apt. 512, DeKalb, IL 60115 815/758-6325.

Female Meteorologist, just out of college, desires
employment. Good forecaster, cordial personality with
radio and television experience. Available im-
mediately. Call Susan 201 —349-8655.
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HELP WANTED TECHNICAL

Chief Technician for Central California CATV opera-
tions. Must be well versed in all aspects cable con-
struction, maintenance, television broadcasting theory.
Other radio/TV positions available also. Submit
resume, salary history, references to E. Doran, Director
of Engineering, Donrey Media Group, PO. Box 550, Las
Vegas, NV. 89101, Telephone 702—452-2061. An
Egual Onnortunity Employer.




HELP WANTED TECHNICAL
CONTINUED,

VTR Operator for NYC duplication facility Ex-
perienced in all formats (2", 1", 3/4" & 1/2") desirable.
Send resume to PO. Box 166, Syosset, NY 11791,

HELP WANTED NEWS

We are a weli-known trade association needing a
bright, articulate broadcast journalist who likes
challenge and controversy. You'll be based in Wash-
ington, D.C. and travel extensively representing us on
radio, television and press interviews and in front of
civic and business groups. You must have at least
three years of experience and be interested in the
media and advocacy work. You must also show an
ability to think quickly, ad-lib and write. For the right
person, we offer excellent benefits and a salary in line
with your track record. Reply to Box K-198.

HELP WANTED PROGRAMING,
PRODUCTION, OTHERS

WKSU-FM, 50,000 watt NPR affiliate serving Akron/
Canton/Cieveland markets, is seeking a Director of
Development to provide a $100,000+ minimum
development effort for FY82. Responsibilities include
overall development effort with primary emphasis on
corporate and foundation solicitation/underwriting
and providing oversight in area of public information,
with possible promotional duties. Demonstrably
proven track record in public broadcasting develop-
ment or equjvalent in public or commercial sector a
must. Strong oral and written communications ability
essential. Bachelor's degree required. Salary com-
mensurate with experience. Application deadline
November 30, 1981. Send resume and 3 letters of
reference to Search Committee, WKSU, Kent State
University, Kent, Ohio 44242, Kent State University is
an Affirmative Action/Equal Employment Opportunity
Employer.

Director of Programming. Performs audience size
and preference research. Ascertaing program needs,
controls program budgets. Acquires programs and ar-
ranges for rights, clearance and payment schedules.
Assembles Program Schedule from local, regional and
national program availabilities. Responds to audience
queries. Develops and markets PTV production pro-
ducts. Requirements: Bachelor's degree in Radio/
Television/Film or related, plus (8) eight years ex-
perience in work related to the above described
duties. Above the high schoo! diploma related ex-
perience and/or edycation can be substituted on an
equal basis. Contact Mississippi Authority for Educa-
tional Television Personnel, PO. Drawer 1101, Jackson,
MS 39205. 601--982-6227. An Equal Opportunity
Affirmative Action Employer, M-F Applications ac-
cepted through November 30, 1981.

HELP WANTED INSTRUCTION

Department of Communication seeks Associate/
Full Professor for teaching, curricuium development,
professional contacts and research. Option for admin-
istrative responsibilities possible. Ph.D., professionai
broadcast experience and demonstrated teaching
ability required. Growing Department considering
school status with 700 majors. Grad program starting
this academic year. Appiication and curricufum vita to:
Chairman, Broadcast Journalism Search Committee,
University of Miami, Post Office Box 248127, Coral
Gables, FL 33124, by December 1, 1981.

The Kiplinger Program in Public Affairs Reporting
invites applicants for its 1982-83 program, beginning
Sept. 22, 1882, at The Ohio State University. Profes-
sionals with 2-5 years experience can earn a Master's
degree in journalism. Substantial teaching associate-
ship funds available. Write or call: The Kiplinger Pro-
gram, Schoo! of Journalism, The Ohio State University,
242 W. 18th Ave,, Columbus, OH, 43210; or telephone
614~422-7438.

Assistant Professor (tenure-track) to teach courses
in broadcast news and mass communication. Maintain
strong ties with broadcast professionals, conduct
research in broadcasting and mass communication.
Graduate degree and professional experience required.
Send application by January 15, 1982 to Search Com-
mittee, Penn State University, 215 Carnegie Bldg., Box
K, University Park, PA 16802. Affirmative Action/Equal
Opportunity Employer.

Broadcasting: Tenure track appointment beginning
June or August, 1982. Master's degree required, Ph.D.
preferred. Responsibilities include teaching under-
graduate courses in radio-television emphasis of
Department of Mass Communication; coordinate and
advise R-TV students; maintain relations with profes-
sional broadcasters in Fort Worth-Dallas metroplex.
Send resume, transcripts, a brief description of
research interests and three letters of reference to
Ronald D. Ballard, Dean, Schoo! of Science and
Humanities, Texas Wesleyan College, Fort Worth,
Texas 76105. Closing date for applications is Decem-
ber 15, 1981. An Equal Opportunity/Aftirmative Action
Employer.

The American University School of Communication
in Washington, D.C. seeks graduate students with full
time journalistic experience to work in teaching and
professional positions while earning a Master's
degree in its program in Journalism and Public Affairs.
This is a one-year, fuli-time program. Inciudes intern-
ship. For information, write Graduate Admissions Com-
mittee, The American University, Washington, D.C.
20016. An Equal Opportunity and affirmative action
employer.

Mass Communication. Two faculty positions
(tenure-track) available Spring 1982, Fall '82 appoint-
ment also possibile. 12 hr. teaching load, advise stu-
dents, participate in dept. activities. Qualifications:
Ph.D. and professional experience required. Rank:
assistant professor; salary $15,000-523,000 depend-
ing on qualifications and experience. Opportunity for
summer and evening teaching for additional
remuneration: 1) teach media management, media
criticism, TV production, cable TV management;
ability to teach other mass media courses. 2) teach
broadcast announcing and writing, radio production,
introductory broadcasting; ability to teach other mass
media courses. FCC first class license preferred.
Minorities and women are encouraged to apply. Send
resume and letters of recommendation by Nov. 27,
1981, to Dr irene Shipman, Chairperson, Dept. of
Speech and Mass Communication, Towson State
University, Baltimore, MD 21204. An Equal Oppor-
tunity, Affirmative Action Employer.

The University of Florida’'s Department of Broad-
casting seeks a person to teach graduate and under-
graduate courses in broadcast management, pro-
gramming, and other areas of interest. The position is
tenure track and candidates must have a PhD. in
broadcasting or a related field. The successful candi-
date will have a strong teaching, research and service
record and be qualified to direct graduate theses and
dissertations. Associate or full professor rank. Salary
and rank commensurate with teaching, professional
and publication record. Salary range $29,000-$36,-
800. Application deadline is November 28, 13981.
Send resume and names of three references to: Hank
Conner, Department of Broadcasting, University of
Florida, Gainesville, FL 32611. The University of
Florida is an equal opportunity/affirmative action
employer. Women and minorities are encouraged to
apply.

The University of Florida’s Department of Broad-
casting seeks two faculty members to teach in the gra-
duate and undergraduate broadcast news program. Stu-
dents in broadcast news attend classes and gain work-
ing experience at professional university radio and televi-
sion facllities. Position One: Teach broadcast news,
research and other courses on the graduate and un-
dergraduate level and direct master's theses. Ph.D. in
broadcast news, radio-television-film, or related field
required. Commercial broadcast news experience
desirable. Position Two: Teach undergraduate broad-
cast news and other courses. Act as coordinator of the
undergraduate broadcast journalism program. Must
have solid commercial radio and television news ex-
perience. Master's degree in broadcast news, radio-
television-film or related field. Ph.D. preferred. Both
positions are tenure track positions at the assistant or
associate professor rank. Salary and rank commensur-
ate with teaching, professional and/or publication
record. Salary to $25,380 for nine months. Application
deadline November 28, 1981. Position available after
August 1, 1982. Send resume and three letters of
reference to Mike Cremedas, Department of Broad-
casting, University of Florida, Gainesville, FL 32611.
The University of Florida is an equal opportunity/affir-
mative action employer. Women and minorities are en-
couraged to apply.

Los Angeles area university Asst. Prof, tenure track
for TV production and management courses, Sept.
1982.$19,044-522,836. Minimum requirements; Doc-
torate, M.EA,, or other terminal degree in related area,
two years university teaching TV production and/or
management; professional experience in one or both
teaching areas. Deadline: January 15, 1982. Chair,
Search/Screen Committee, Position No. 82-13, RTVF
Department, California State University, Northridge,
CA. 81330.

Los Angeles area university Asst. Prof. tenure track
for film production and coordination of internship pro-
gram, September, 1982. $19,044-$22,836. Minimum
requirement; Doctorate, M.FA, or other terminal
degree in related area, university teaching in fiim pro-
duction desired, with significant experience in film
production. Able to coordinate internship program
with media organizations in Los Angeles area.
Deadline: February 1, 1982. Chair, Search/Screen
Committee, Position No. 82-12, RTVF Department
California State University, Northridge, CA 91330.

Faculty Positions in telecommunications. The
Department of Telecommunications, Indiana Univer-
sity, anticipates one or two new positions at the rank of
Assistant Professor, tenure track, beginning August 15,
1982, Salary: $18,000 or more, depending upon
qualifications. Qualifications: Ph.D. (or near comple-
tion) or equivalent thereof. Two or more years college
teaching experienced desired, but not required. Com-
mitment 1o research and/or electronic publication.
Teaching and research interests in one or more of the
following telecommunications areas: Management,
Economics, and Advertising, New Technology; Law
and Policy; Broadcast Journalism; Effects; Aesthetics,
Production; History, Internationat/Comparative
Systems; Common Carrier. Applications should in-
clude (1) transcripts of graduate level course work, (2)
a description of previous teaching experiences and
future teaching interests, (3) a description of previous
research/electronic publications, {(4) plans for future
research/electronic publications, and {(5) three letters
of recommendation submitted directly by references
or from recognized placement services. Applications
received by December 15, 1381 will be assured of full
consideration. Please send your application to: Pro-
fessor Rolland C. Johnson, Department of Telecom-
munications, Indiana University, Bloomington, IN
47405. Indiana University is an Equal Opportunity/
Affirmative Action Employer.

The University of Texas at Austin Department of
Journalism seeks five tenure-track assistant profes-
sors for fall, 1882, with specializations in one or more
of these areas: broadcast news, international com-
munication, magazine journalism (including editing),
news and public affairs, photojournalism, and public
relations. Teaching assignments will icnlude under-
graduate and graduate classes. Earned doctorate, pro-
fessional experience, and prospects for excellent
scholarly or creative publications are required. Send
resumes and a list of references to: Dr. Dwight L.
Teeter, Jr, Professor and Chairman, Department of
Journalism, The University of Texas at Austin, Austin,
Texas 78712. Application deadline: November 23,
1981, The University of Texas at Austin is an Affirma-
tive Action, Equal Opportunity employer.

WANTED TO BUY EQUIPMENT

Wanting 250, 500, 1,000 and 5,000 watt AM FM
transmitters. Guarantee Radio Supply Corp., 1314
lturbide Street, Laredo, TX 78040. Manuel Flores
512—723-3331.

Instant Cash For Broadcast Equipment: Urgently
need UHF Transmitters, microwaves, Towers, Weather
Radar, Color Studio Equipment, AM & FM Transmitters.
Call Bill Kitchen, Quality Media. 800—241-7878. In
GA call 404—324-1271.

Reward for UNF Transmitters. Quality Media will
pay a $500 reward for information which leads to our
purchase of any UHF television transmitter. One
reward per transmitter. Call Bill Kitchen 800~
241-7878. In GA call 404 —324-1271.

Want To Buy-used equipment for Class A and Class
C CP's. Need everything; transmitters, towers, anten-
na's, marti-remotes, etc. Call John 612—222-5555.

Want to Buy a used TV transmitter, channel 5, one,
five or ten kw. Contact G. Bonet, WORA-TV, Box 43,
Mayaguez, PR 00709 RN9—-832-1150.
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WANTED TO BUY EQUIPMENT
CONTINUED

Wanted: Sony 3/4” Editing Equipment, late model
in perfect working condition for Children's Entertain-
ment Co. Call 516—~826-2735 days, 516—221-1936
evenings.

Want to Buy CBS loudness meter. Contact Chris
Hood at 412~821-4357 or 921-2911.

700 to 1,000’ tower. Must be excellent condition.
Galen Gilbert, 214—272-0322.

Franciscan Communications, non-profit religious

production center, needs 16mm cameras, editing
machines and allied audio-production equipment. Will
issue tax-deductible receipt for any amount of con-
tribution. Contact Rev. Anthony Scannell,
213/746-2916, 1229 South Santee Street, Los
Angeles, CA 90015,

FOR SALE EQUIPMENT

AM and FM Transmitters—used, excellent condi-
tion. Guaranteed. Financing available. Transcom,
215—379-6585.

Broadcast Systems Inc. supplies over 100 lines of
quality television broadcasting equipment to meet
your tefevision systems needs. Call Les Hunt, 703—
494-4998; Carroll Ogle, 919—544-1484; Byron
Fincher, 205—525-5467; Marvin Bussey, 214—
867-8775; Bill Martin, 417—876-6254; Al Crocker,
805—-929-4476; and, Jim Spears, Chuck Balding,
Cary Fitch, or Don Forbes at 800—531-5232. We
specialize in quality television equipment.

10KW AM RCA BTA 10U-1 (1965), many spares,
proof, en air M. Cooper 215-379-6585.

25 KW FM McMartin wiexciter, stereo, SCA. 2 yrs.
old On-air M. Cooper 215-—-379-6585.

5 KW AM Gates BC5P w/10KW mod. transformer.
Good condition. M. Cooper 215—379-6585.

Used Equipment Bargains: RCA TT-10AL 11 KW
VHF Transmitter $5,000; Complete GE Film Island
$18,000; RCA TR-70 VTR, Cavec & D.O.C. $17,000;
Ampex 1200B VTR, D.O.C., Velcomp, Editor, $16,000;

Norelco PC-70 Color Cameras $8,000; GE PE-400.

Color Cameras $3,000; CBS 504B TBC, $5,000; Vital
Vix-100-4 Switcher, Studio & Master Control, $12,000;
Envirozone Air Filters, $500; Hundreds of other items.
30 Brands new equipment. Call Bill Kitchen or Jim
Herring, Quality Media Corporation, 800—241-7878.
In GA call 404—324-1271.

Remote Production Cruiser: Beautiful condition,
full air-conditioning, camera platform on top, new
diesei engine and drive train. Equipment inciudes: (5)
GE PE-350 cameras (can upgrade), minicam,
motorized cable reels, full minitoring, full audio and
video switching. Quad VTR and 3/4" editing system.
$130,000 takes it all. Call Bill Kitchen, or Jim Herring,
Quality Media Corporation, 800—241-7878. in GA
call 404—324-1271

Used ENG Equipment: Sony DXC 1600 Cameras, 4
avail. $800 ea.; Sony RM-400 Editor $400; Con-
vergence ESC-1 Joystick Editor $1,500; Sony
V03800 3/4" VTR $1,500. Call Bill Kitchen or Jim Her-
ring, Quality Media Corporation, 800—241-7878. In
GA call 404—324-1271.

ENG—Production Van: Like new with (2) Hitachi
SK-70 Cameras, JVC 3/4' Editing Package, Portable
VCR, CBS504B TB.C. with Noise Reduction, 3M1114
Switcher, Character Generator, Elaborate Audio, Patch-
ing, and Monitoring, Custom Ford Truck with Camera
Platform and Generator. Cost over $200,000 new plus
labor. Everything you need to go to work today. $100,-
000 or make offer! Call Bill Kitchen or Jim Herring,
Quality Media Corporation, 800—241-7878. In GA
calt 404—324-1271.

Inventory Clearance—Reduced for Quick Sale 4
Wheel Drive Custom ENG vehicle for highway and off
road use. New 1981 AMC Eagle with ENG roof rack
and tailgate assembly complete with 26’ mast, heavy
duty suspension, 24V DC electrical subsystem and
much much more. Price 28K. As an added bonus we
will supply with this news vehicle a Microwave Associ-
ates Communications 12 watt Mini Mac transmitter
and antenna system of your choice at a special dis-
count!!! Call 617--272-3100, ext. 1872 for details.

5 KW FM RCA BTF-5u 1965) w/solid state BTE 15A
exciter and stereo. M. Cooper 215-—379-6585.

Revox PR-99 New 2 track reel to reel tape deck list
$2095 sale price $1750 Transcom 215—379-6585.

Harris 2.5KW transmitter FM. Used four months.
Possible financing available. Also includes, exciter
and stereo generator. 309—673-0902.

Quad VTR’s: RCA TR-60, excellent condition, low
hours, $9,000; RCA TR-22, Hi-Band, $7,000; Ampex
1200B, D.O.C. PROC AMP $14,000. Call Bill Kitchen
or Jim Herring, Quality Media, 800—241-7878. [n GA
call 404—324-1271.

Color Cameras: NORELCO PC-70, Pedastals and
Heads, $8,000 ea; GE PE-400, complete, $4,000 ea;
GE PE-350, complete, $2,500 ea; TOSHIBA CTC-7X
Minicam, Plum-icons, $10,000. Cali Bill Kitchen or Jim
Herring, quality Media, 800—241-7878. In GA call
404—324-1271.

Three PC70 Studio Cameras. Schneider 10:1s,
FET Preamps; Houston Fearless Friction Heads and
Pedestals; Tripods, Dollies. Al in good working order.
Contact: Dave Hoppe, HBO Studios, 120A East 23rd
Street, New York, N.Y. 212—477-9341.

Channel 10 Transmitter Package; includes RCA
space 25 kw transmitter, transmission line, antenna.
$35,000. Call Bili Kitchen or Jim Herring, Quality
Media Corp., 800-241-7878; in GA call 404—
324-1271.

Hitachi FP1212 3 tube camera with 10-1 zoom lens,
50 foot cable and CCU Bell & Howell B&W studio
camera with 10-1 zoom lens and external sync cable.
2 O'Connor “100" Pan/tilt heads. 10 Sony VO 2850
VTR's. CMX modified; 2 Sony VO 2850 A VTR's. CMX
modified; 4 CVS 504B TBC's. {S| midel 612 produc-
tion switcher BEG Model EN210 closed caption en-
coder/decoder with twin disk drive. 35MM interlock
projector. 1 8 plate and 1 7 plate KEM flatbed editing
tables, 16 & 35MM elements. 2 Sony RM 400’s. Please
call George or Jim for details. Phone No: 312—321-
0880.

RCA TK-76 camera, one owner and user,
meticulously maintained, all batteries, cables, A.C.and
angenieux power zoom Iensv,.. 25K 714—283-9355.

Chyron 111B Titling System: 16K Memory-4
Fonts-Colorizer/Keyer Disc Drive with Insteel Rack
Mounted Cases and a set of foam lined shipping
cases—very good condition. $18,500. TVGraphics,
201—444-2911,

2 Magnecorder 1021s. $200 each. Spotmaster
2000-R/R $100. Rackmount Spotmaster 505-CR, $75.
Various lengths HJ5-50 heliax, $3 foot & 5 flanges.
208—743-2282.

Telecine Specials! Phillips 25mm, all modifications,
refurbished ... $16,995. RCA TP 686, low hours, from
$12,750. Eastman CT 500, mint, optical/magnetic ...
$10,995. All under six month warranty, We take old
equipment in trade. Write, wire, or phone International
Cinema Equipment Company, 6750 N.E. 4th Ct,
Miami, FL 33138. Phone: 305—756-0699. Telex
522071 —Int Cinema Mia.

RCA 50-H, with solid-state exciter, and plenty of
spares. Like new. Delivery from stock, presently tuned
o 1180 kc. Also Continental 10 kw AM, Continental 5
kw AM and FM transmitters from 5 kw to 20 kw. Besco
Internacional, 5846 Club Oaks Dr, Dallas, TX 75248.

TV Microwave System consisting of 2 Lenkurt
778A2 microwave transmitters both 6900-6925 MHz
(no receivers), approximately 100’ waveguide, 1 4-foot
parabola antenna with heated radome. For sale by
sealed big by WGTE-TV in behalf of Ohio Building
Authority. Equipment available late December 1981 in
Toledo, OH. tnspection by appointment. Sealed Bids
must reach R.D. Smith, WGTE-TV, 415 N. Saint Clair
Street, Toledo, OH 43604, by 5:00 PM November 30,
1981,

RCA Film/Slide Chain consisting of 1 TK-27
camera, 2 TP-66 film projectors, 1 TP-7 slide projectar,
1 TP-15 multiplexer, 1 slide projector mounting base,
1 interconnect box, 1 D.C. power supply. For sale by
sealed bid by WGTE-TV in behalf of Ohio Building
Authority. Equipment avaitabte late December 1981 in
Toledo, CH. Inspection by appointment. Sealed Bids
must reach R.D. Smith, WGTE-TV, 415 N. Saint Clair
Street, Toledo, OH 43604, hy 5:00 PM November 30,
1981,

IVC 9000 2" Helical VTR. All options including
bridge with tektronix color monitor. Best offer. Call
Mike Ritter at Global Television, 1950 Cotner Ave., LA,
CA 90025. 213—479-8081.

Stereo Mixing console, spotmaster 4550, Iike new.
$1000.00 315—285-3700.

Microwave Equipment. 2 Channels Cars Microwave.
(2) MA12G TX, Rack MT W/PS. (3) MA12XC RX (2) &'
Para. Ant., 400" ELL W/G, (2( Press kit (2) Dehydrator.
New $27,000. Best Offer. MCC, Inc., PC. Box 232, Mon-
ticello, IL 61856. 217 —762-9402,

Coax R.C.A. Universal Marman Clamp 20 50 ohm
420' good condition. Stored inside. Cail 419—
684-9496.

Prod. & Remote Equip. Sale: Complete Ampex
RA-4000 Editing System, numerous Ampex 1200-A's,
1200-B's and 2000-B's, Gates PE-245 Film Camera
and PF-12 Multiplexer, Hitachi SK-70, Sony 3/4"
Recorders, Grass Valley Switchers, Conrac Color &
B&W Monitors, Audio and Distribution Equipment. 35
foot 4-Camera Mobile Unit with PC-70's, Grass Valley
1400-8, RTS PL & IFB, full monitoring and terminal
equipment. Thousands of feet of camera cable. For
complete listing call: 214—637-2400.

COMEDY

Hundreds Renewed a§ain! Free sample Contem-
porary Comedy, 5804-B Twineing, Dallas, Tex. 75227.

Free Sample of radio's most popular hLJmor service.
(Request on station letterhead). O'Liners, 1448 C
West San Bruno, Fresno, CA 93711.

Comic Relief. Just for laughs. Bi-weekly. Free sam-
pte. Whilde Creative Services, 20016 Elkhart, Detroit,
Ml 48225,

MISCELLANEOUS

Artist oio Information, daily calendar, more: jotal
personality bi-weekly service. Write (on letterhead) for
sample: Galaxy, Box 20093-B, Long Beach, CA 90801.
213—-595-9588.

Radio Promotion—Dial-A-Door Vaults with
changeable 7 digit push button locks for sale, $200
each, complete with storage carton and promotion in-
structions. Ran as a leased promation in 485 markets
in the 70's. Vaults never before sold. Call Eli Jenkins
collect at 813—526-6706. Drawer 84, St. Petersburg,
FL 33731.

Bingo Newsprint Caras personalized with your
client’s ad message for radio, TV, cable or city phone
system promotion. Send for free samples. Bingo Cards
Omaha, Box 4069, Omaha, NE 68104, 402—
453-2689.

Turn Key Transmitter [nstallations. High power
UHF-VHFE low power TV and transiators. Planning
assistance available. ARG Associates, 3102 Medina,
Garland, TX 75041. 214—278-8498.

Prizes! Prizés! Prizes! National brands for promo-
tions, contests, pragramming. No barter or trade —het-
ter! For fantastic deal, write or phone: Television &
Radio Features Inc., Newberry Plaza, 1030 N. State,
Suite 40-E, Chicago, IL 60610. 312—-944-3700.

Low Power television crash course, Albuguergue,
NM, Nov. 7-8. Printout of all applications to date
$15.00. 602—945-67486.

Helicopter—Eye in the sky at 1/2 the cost. 1981
Hughes 300 C ENG Helicopter with live microwave
capability, plus extras. Available immediately. Sale or
lease. Ni-Cad Inc., South Bend, IN. 219-287-5905.

Six RCA RT-27 Cartridge machines, two record
amps, cart winder with timer, all virtually as new.
313—285-9700.

RADIO PROGRAMMING

Photo Tips raaio feature. Five new 1 1/2 minute
shows per week. Listeners lave it. Remember, 75% of
adults take pictures. Seli to tocal photo shops and film
processors. Buy inexpensively or barter. Sales
package available. Cali 800-547-5995 ext. 181, Do-
main Communications, Box 337, Wheaton, IL 60187.
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RADIO PROGRAMING
CONTINUED

Help Wanted Technical

New York City Pros train you as announcer, D.J,
newscaster-sportscaster. Free booklets-placement
assistance-FCC 1st Class License Prep. ATS. 152
West 42nd St, New York City, 10036.212—221-3700.

Radio and TV Bingo. Oldest promotion in the indus-
try. World Wide Bingo, Copyright 1962. BO. Box 2311,
Littleton, CO 80160. 303—795-3288.

WANTED: EXPERIENCED
ENGINEER

for 3 station chain in scenic western Massa-
chusetts. Starting Salary $25,000. Contact
Gary James, WARE, 90 South St, Ware MA
01082.

Here’s Extra Billing. Seventy, creative ten second
Christmas/New Year's greetings in script form from
Holiday Productions. Simply insert sponsors name.
Sales aids included. Send check or Money Order Now
to: Holiday Productions, Box 20073, Seattle, WA.
98102. We'll send your Holiday greeting package by
return mail,

CONSULTANTS

MJO News Associates. The broadcast news
specialists. Box 11043, St. Louis, MO 63135. 314—
522-6325.

RADIO

Help Wanted Management

Experienced General Manager

Strong sales experience, retail and na-
tional. Goal oriented—must motivate.
Virginia medium market AM/FM modern
country. Attractive community—com-
pensation package commensurate.
Send resumes and replies to: Elting En-
terprises Inc, 515 Madison Ave, New
York, N.Y. 10022

RADIO MANAGER

Group Operator seeking General Man-
ager for medium size market. Heavy
sales background required. Will con-
sider current sales manager wanting to
move up. Excellent opportunity and
benefits with growing organization. An
Equal Opportunity Employer. Send
resumes to Box K-205.

Help Wanted Sales

SALES MANAGER

for group-owned AM facility in Tampa. Will be respon-
sible for hiring, organizing and directing sales staff.
Solid opportunity for future. Must be mature veteran of
sales management. Send complete resume,
references and salary requirements to Box K-197
EEO

Help Wanted Announcers

HIGH PROFILE AM DRIVE
TALENT OR TEAM FOR
BOSTON

We're staffing WMJX, soon to be our
brand new FM in Boston. For starters, we
need a high profile morning drive per-
sonality or team. Then, the rest of the air
staff. Send your tape and resume, but
please hold the calls.
Julian H. Breen
Vice-President/Radio Programing
Greater Media inc.
197 Highway 18
\ East Brunswick, NJ 08816
"%, GREATER MEDIA, INC.

EQUAL OPPORTUNITY/AFFIRMATIVE ACTION EMPLOYER

EXCEPTIONAL CHIEF

ENGINEER NEEDED
for challenging opportunity with
major group broadcaster. Immedi-
ate opening for chief of AM/FM
combo. Position requires at least 2
years as a full time chief,
knowledge of AM directionals and
FM stereo, some digital back-
ground, and the ability to communi-
cate and work with programing
people as a team. You should be
able to organize an engineering
department and have the desire to
work with the latest state of the art
equipment. Send detailed resume
to Box K-230.

An Equal Opportunity Employer

PRODUCER

for top rated station in sunny South Carolina. If
you consider yourself an excellent writer ... a
communicator with ideas ... we would like to
talk wit- you. We are a top 100 market, with a
track record of excellence. Check us out. No
beginners please. At least 3 years experience
in TV as a reporter or producer required. Send
resume, writing samples ... recent show and
salary requirements to Gary Anderson, News
Director, WIS-TV, Post Office Box 367, Colum-
bia, SC 29202. An Equal Opportunity
Employer.

Help Wanted News

BUSINESS/ECONOMICS

One of the nation's leading public radio production
centers is seeking staff for a weekly business program
for national satellite distribution. Applicants must have
broadcasting and journalism experience and
knowledge of business and economics, and demon-
strated creative ability. Resume, tape and other sup-
porting materials will be held in strictest confidence.

Rick Lewis
Minnesota Public Radio
45 E. 8th St
St. Paul, MN 55101

MRA¢ 32ine

IMMEDIATE
OPENING
FOR
MALE CO-HOST

SEND RESUME TAPE TO
MARC ROSEN, PRODUCER
P.M. MAGAZINE
WCIA
509 S. NEIL ST.
CHAMPAIGN, IL 61820

An Equal Opportunity
Employer M/F

Help Wanted Programing,
Production, Others

GENERAL ASSIGNMENT

REPORTER
Strong writing, serious news approach and in-
itiative sought by this all ENG News operation
in Virginia's capital city Hourlong newscast,
CBS Affiliate. No Phone Calls. Resumes and
tapes to: Jay Moore, News Director, WTVR-TV,
3301 W. Broad Street, Richmond, VA 23230.
EOE.

Group Program Director

for multi-market group operator. Must be mature with
minimum of 10 years programing experience, able to
supervise execution of variety of formats. Will be lo-
cated in Philadelphia, travel to other locations. Send
complete resume, references and salary requirements
to Box K-197. EEO.

Situations Wanted Management

General Manager

Energetic, intelligent, hardworking individual with over
12 years of excellent performance in medium and ma-
jor markets is carefully looking for a long"term associ-
ation with a forward-thinking organization dedicated
to radio. Experience heavy on sales management,
marketing and administration, AM & FM, with groups
ranging from medium size to network O&Q. Top indus-
try references. 206 —641-5541,

TELEVISION
Help Wanted News

EXPERIENCED

ANCHORS
PRODUCERS
WRITERS

We want you.
Send resumes to:

Director of Personnel
CNN2
1050 Techwood Drive
Atlanta, Georgia, 30318

An Equal Opportunity Employer

METEOROLOGIST
It you are as personable as you are professional, as
creative as you are commited, we're looking for you!
Our expanding weather department needs a degreed
meteorologist for weekends, weekdays and backup.
You must have & strong on-air communicating style
and a love of midwestern weather. Contact Joe Witte,
Chief Meteorologist, WITI-TV, 9001 North Green Bay

Road, Box 17600, Milwaukee, Wl 53217,
An Equal Opportunity Employer M/F

NEWS ANCHOR

Medium market California affiliate with
major market style and class needs an
aggressive anchor. We're a sharp news
organization in a competitive city. Call
Greg Lefevre at 209-237-2424. EOE.

Broadcasting Oct 26 1981
75




Help Wanted News Continued

REPORTER

Major, aggressive Midwest television news
department with the latest state-of-the-art
equipment, including live helicopter, needs
general assignment reporter. Candidates
should have journalism degree plus at least 3
years television news experience. We are
searching for someone to complement our AP
and UPI| newscast of the year Please send
resume to Box K-114, EO.E, M/F

MAgRzine

No. 1 rated PM Magazine in major market logk-
ing for top notch experienced photographer/
editor. Video production experience required.
Write or call or send tape to: Executive Pro-
ducer, PM Magazine, 50 South 9th Street,
Mpls., MN 55402.

Help Wanted Programing,
Production, Others
Continued

CO-ANCHOR
Major market Sun Belt station seeking co-

anchor. Female and minority applicants en-
couraged. Good journalistic background, lots
of live work required. Strong, warm air per-
sonality a requirement. Anchor experience
necessary. Box K-216. Equal Opportunity
Employer.

WEEKEND ANCHOR

Top 20 Florida station looking for experienced
weekend anchor. Three years on-air ex-
perience with a strong presentation style. No
calls, please write to: George Faulder, News
Director, WTSP-TV, PO. Box 10,000, St.
Petersburg, Florida 33733. Equal Opportunity
Employer.

TV WEATHER PERSON

Major market network affiliate seeks an attractive in-
dividual for on-camera weathercasting position. We're
looking for someone with flair. Personality is an important
qualification—so is credibility and poise. Send resume to

Box K-214,

An Equal Opportunity Employer

Help Wanted Management

JOIN CHANNEL 21 PRODUCTION
IN DALLAS

We need experienced television pro-
duction professionals who want the
challenge of building the new, exciting
Channel 21 serving the Dallas/Ft. Worth
community. We promise you a unigue
opportunity for professional growth, and
a rich and rewarding experience as our
company expands its operations on
Channel 21 in Dallas and Channel 20 in
Houston.

If you want to be a part of the original
team in this innovative Dallas/Ft. Worth
television production venture, please
write to: Milton Grant,—KTXA Channel
21, Inc., 1712 E. Rando!l Mill Road,
Arlington, Texas 76011.

Opportunities are available for:

1) Director/Editor

2) CMX Editor

3) Production Video Tape Operator
4) Audio/Sound Operator

5) Cameraman/Studio-Remote

€) Chief Engineer

7) Transmitter Supervisor

We are an equal opportunity employer.
All contacts will be strictly confidential.

GENERAL MANAGER

small, fast-growing telecommunications business in
Washington, D.C. specializing in teleconferencing,
facilities sales, program development. Sales/market-
ing oriented with management experience. Salary
commensurate with experience. Send resume and

salary history to Box K-213.

OPERATIONS
MANAGER

WNAC-TV, Channel 7, Boston’s
CBS Affiliate, has an immediate
opening for an experienced Opera-
tions Manager. As a member of the
management team at WNAC-TV,
ideal candidate will coordinate and
suprevise program and commercial
production personnel and facilities.
A minimum of 5 years’ studio pro-
duction and ‘‘state-of-the-art”
skills essential. College degree
preferred.

Boston leads the nation in local live
production, and WNAC-TV needs a
leader to maintain our product.
Excellent facilities with a liberal
benefits plan. So, “Reach for the Stars
at Channel 7,” and send resume and
salary requirements, to Diane
Puglisi, Personnel Manager, RKO
General Broadcasting, WNAC-TV,
RKO Building, Government Center,
Boston, MA 02114,

AnRKO General
Television Station

An Equal Opportunity
Employer M/F/H/Vets

@ A CBS Affiliate

NATIONAL SALES MANAGER
WFLD-TV is seeking a qualified National Sales Man-
ager. Nationa! Sales Management or Rep Experience
required.

Please send resume, with qualifications, to:
Vivian Rose Hayes
General Sales Manager
WFLD-TV
300 N. State Street
Chicago, IL 60610

An Equal Opportunity Employer M/F

DIRECTOR/PRODUCER

Top Chicago independent is expanding
creative staff and looking for the best
talent around! Need an experienced
professional who can handle a wide
variety of creative assignments from
concept to finished product and deliver
top quality without compromise.
Polished writing, producing, directing
and technical skills required, including
ability to switch your own productions.
Prefer 3-5 years experience.

Send resume and demo tape to:
Jon Findley, Production Manager
WFLD TV
300 North State Street
Chicago, lllinois 60610

An Equal Opportunity Employer. M/F
FIELD COMMUNICATIONS

Help Wanted Programing,
Production, Others

MAgRzine

Co-Host

Position available immediately to work with
female in this established unit. Previous PM
Magazine or feature reporting experience
desired, producing/wriging ability and dedica-
tion a must. Send tape, resume and salary re-
quirements to Nancy Alspaugh, Producer PM
Magazine, WXEX-TV, 21 Buford Road, Rich-
mond, VA 23235 No phone calls. An Equal
Opportunity Employer.

- b,
MRAgRzine

We need a PM MAGAZINE producer and female co-
host to replace two people who have moved to Top 20
markets. We're a top-rated affiliate in a growing, news-
conscious community.

CO-HOST

Must be energetic with upbeat personality and dedi-
cated to team effort. Ability to write and produce
features necessary. Experience in PM MAGAZINE
hosting and production preferred.

PRODUCER

Must have managerial and administrative skilt as well
as imagination and creative and writing talent. Will
have responsibility for hiring technical staff. Ideal can-
didate will be a motivator and team leader.
Applicants send resumes, tapes and salary require-
ments to Ann Bryant, WBRC-TV, Box 6, Birmingham,
Alabama, 35201. EOE.
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Help Wanted Programing,
Production, Others
Continued

Help Wanted Technical
Continued

TELEVISION PROGRAMER
Growing firm in the Southwest has an
immediate opening for an experienced
television programer. This position re-
quires previous experience in full range
television programing, from movies to
sports to concerts. In addition, you must
be able to analyze viewing audience
and trends and program accordingly.
An excellent salary and company paid
benefits are provided. For career growth,
come join us in the sunny and beautiful
Southwest. Please send your resume to:

Box K-190
Equal Opportunity Employer M/F

WE NEED
Technical Supervisors—two—Engineering/Technical
Background. Television Experience; TV Station Tech-
nical Experience. Must have ability to manage person-
nel in the technical aspects of production and
telecommunications.
Television Maintenance Technicians—Two —Ex-
perienced operational engineers in state of the art
equipment, Format C, Videotape machines.
Videotape Operators—Five—Qualified to operate 1-
inch VIR machines; 3/4" machines; audio decks and
reel-to-reel.
Font Operators —2—Experienced—to cover live sport-
ing events

Piease reply to USA NETWORK
Department C
208 Harristown Road
Glen Rock, New Jersey 07452

NEWS PRODUCER

Major market TV station seeks experienced news pro-
ducer to supervise production of station’s major news
programs. Also work with news reporters on mini-
documentaries and special reports, and handle a
variety of producing assignments. College degree and
minimum of 3 years experience in commercial televi-
sion news preferred.

ENG FIELD OPERATOR

Candidate with thorough knowledge of electronic
news gathering production and techniques with
minimum of three years experience in a daily TV news
operation desired. Experience in cinernatography and
ability to work well with producers and reporters. Must
be abie to respond to spot news pressure.

Send resummes to Bob Warfield, Assistant News Direc-
tor, WD1V, 622 Lafayette Bivd, Detroit, M| 48231,

Equal Opportunity Emplayer

Help Wanted Sales

NATIONAL ACCOUNTS
REPRESENTATIVE—-TvB

The Television Bureau of Advertising
(TvB) needs an experienced salesper-
son in Chicago to expand television
budgets of national advertisers. The re-
quirements are a demonstrated sales
ability with a knowledge of national ad-
vertisers and the media they use. Send
resume to: Richard Severance, Televi-
sion Burea of Advertising, 485 Lexington
Avenue, New York, New York 10017,

Help Wanted
Sales Continued

Tektr mix
Television

Sales Engineer

You know the Tek TV Sales
Engineers. They are the people
respected throughout the industry for
their sales professionalism and
technical expertise. They are the
highly motivated self-starters who
work in a true consultive selling
environment solving technical
Eroblems_ and communicating with

oth engineering and management.
They have BSEE’s or equivalent and
are “committed to excellence.”

A recent expansion in our sales
force has created openings in
Syracuse, Philadelphia, New Orleans,
Denver, and Los Angeles. If you
have the professional as well as
technical qualifications and are
interested in a career growth
opportunity with an industry leader,
we would like to talk to you.

Please call or write:

Mark C. Gray, Western Regional
Sales Manager, Tektronix, Inc.,
3003 Bunker Hill Lane, Santa Clara
CA 95050, (408) 496-0800.

Interviews will also be held
during the SMPTE meeting in
Los Angeles, October 25-30. Please
call for an appointment.

We are an equal opportunity
employer m/f/h.

!Ekl oniXx

)

CunorTTED TO EXCELLENCE

MALE CO-HOST—-MORNING TALK
SHOW

The Christian Broadcasting Network has im-
mediate need for male co-host for early morn-
ing talk show. Candidate must have strong on-
air appearance and major market experience.
Personal beliefs and practices must be com-
patible with this broadcasting ministry. Salary
commensurate with background and ex-
perience. Rush tape and resume to CBN Per-
sonnel, CBN Center, Va. Beach, VA 23463,

TV STATION

SALES MANAGER

Help Wanted Technical

TV STATION ENGINEER

For South Texas VHF station. Good op-
portunity for good maintenance type.
Need someone with good "hands on”
experience for Sony’'s, 1-inch, 2-inch,
studio cameras, other control room-
studio equipment. Excellent location,
climate, conditions, benefits. Send
resume and salary requirements to Box
K-206. Equal Opportunity Employer,

TV STATION DESIGN

Engineer to supervise the system design, in-
stallation and operation of television station
overseas, Previous experience and related
degree essential. Approx. 25% foreign travel.
Excellent income potential. Contact Janet
801—756-9686.

OPPORTUNITY WITH FAST GROWING
STATION IN SOUTHWEST

This Attractive opening offers

the individual an opportunity to
assume prime responsibility for

the sales department of an affili-
ated TV station, located in the
Southwest.

We're a highly progressive com-

munications company that owns
several established, growing
television stations. We're seek-
ing a highly motivated individual
to work with us in meeting the

many challenges that exist in the
communications industry.

Must have ability to manage
sales operation. Prefer a crea-
tive, self-starter who can take
charge and produce. Must have
3-5 years broadcast manage-
ment experience in local and
national sales, and in local new
business development,

This position offers oppor-
tunities for continual advance-
ment. The salary is attractive and
we offer an excellent benefits
package. Please send resume
and salary requirements, in con-
fidence, to:

Box K-207

An Equal Opportunity Employer M/F
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Help Wanted Sales
Continued

Employment Service

TV COMMERCIALS
SALES

We're a well established producer
of syndicated TV commercials. Due to
the increasing demand for our product,
we need to add capable sales people.
We're looking for people with the
following qualifications. Experience in 1
on 1 selling to retailers . . . experienced
and able to travel extensively—7 mos.
per yr. on the road (willing to enjoy 5
mos. vacation) . .. 26 to 40 yrs. old and
single.

If you would like to join our unique
and special sales force, who have sold
what is undoubtedly the finest package
of syndicated TV commercials available
... we want to talk to you. Write, include
resume, or call 203-435-2551.

An equal opportunity employer
MADISON MUYSKENS AND JONES, INC.
P.O. Box 432/Main Street/Lakeville, CT 06039

“JOB HUNTING?”

National Broadcast Talent Coordinators can
help. We specialize in radio personnel place-
ment. Programing, sales, management. Our
client stations need qualified broadcast peo-
ple. For complete, confidential details, write
National Broadcast Talent Coordinators, Dept.
B, PO. Box 20551, Birmingham, Alabama
35216. 205—822-9144,

Miscellaneous
Continued

SKILL SEARCH

Building a resource file for client station opportunities
in the areas of announcing/news, operations/program-
ing and engineering. Specific interest is for individuals
with maturity, leadership and creative response to in-
creasingly competitive radic marketplace. Format
background is not a limitation.

Mail appropriate information to my attention; your con-
fidentially will be respected. No phone calls at this
time.

Miscellaneous Loring Fisher, President
Lomar Associates
Currently Dept. B
PO. Box 124

the local morning show in over 20
markets, Charlie & Harrigan can do it for
you too. For a tape and full details, call
or write C&H Present, PO. Box 19628,
San Diego, CA 92119. 714 —465-3400.

Montvale, New Jersey 07645

Situations Wanted Management

GM/GSM

22 Years experience. Dir. sales, GSM,
NSM, market manager, LSM, Reg. rep.
Oper. manager, Lc! sales—Budgeting,
MBO. Must make change. Box K-167.

TV-General Manager

Top executive with outstand-
ing track record available for
new challenge. Box K-222,

Situations Wanted News

NEWS DIRECTOR/
EXEC. PRODUCER

23 years' experience in US. Europe, Africa
and the Mideast. Good writer; economy-
minded, resourceful producer thoroughly
knowledgeable of all aspects of video/film
production. Box K-208.

Employment Service

RADIO JOBS!

10,000 radio jobs a year for men and women are listed
in the American Radio Job Market weekly paper. Up to
300 openings every week!! Disk Jockeys, Newspeo-
ple and Program Directors. Small, medium and major
markets, all formats. Many jobs require little or no ex-
perience! One week computer list $6.00. Special
Bonus: Five Consecutive weeks only $12.95—you
save $18.00!!
AMERICAN RADIO JOB MARKET

6215 Don Gaspar
Las Vegas, Nevada 89108

For Fast Action Use
BROADCASTING’s
Classified Advertising

ALLIED FIELDS

Help Wanted News

REPORTER
(Experienced)

Medicine's leading national organization is looking for an experienced
RADIO NEWS REPORTER/ANCHOR to implement and program a medical
radio news service. Reporter will be responsible for developing national
spot news and documentaries on medical socio-economic and scientific
issues for all major markets. Importance of the news service necessitates
a seasoned electronic media investigative reporter based in Chicago.

Candidates must demonstrate ability to handle a variety of sensitive
topics in a high pressure atmosphere. Stories involve physicians, con-
sumers, businessmen, politicians and researchers on the leading edge of
health care issues. If you are interested in knowing more about this posi-
tion, send your resume immediately.

Salary is commensurate with experience.

Box K-196
equal opportunity employer m/f

Help Wanted Programing, Production, Others

PRODUCTION/BROADCAST OPERATIONS EXECUTIVE

The Entertainment & Sports Programing Network, currently telecasting via
satellite to over 2,600 affiliated cable companies throughout the United States,
with a viewership in excess of 12,000,000 households, is looking for an ex-
perienced, mature executive to lead its rapidly expanding Production Operations

Department.

Applicants should possess a minimum of 8 to 10 years exiensive experience ac-
quired at either the network or major local station level with a heavy emphasis
devoted to remote production, facilities operations and satellite transmission. In
addition, applicants should have a practical awareness of operational and
capital budgeting elements and commercial scheduling activities.

ESPN will offer an attractive salary and benefits package for the right individual
to fill this highly responsible, Bristol, CT based position.
Please send resume and salary history in confidence to:

ESPN

ESPN Plaza
Bristol, CT 06010

Attn: Dir,, Human Resources & Administration
No phone inquiries will be accepted.
An Equal Opportunity Employer M/F
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Help Wanted Programing,
Production, Others
Continued

AUDIO ENGINEER

Regular, full time position; records all sound used in
motion pictures, records, and radio-TV; makes special
tapes; acts as sound advisor for Colonial
Williamsburg Foundation; requires AA degree in
electrical engineering supplemented by 3-4 years ex-
perience in sound recording, editing and mixing using
tape, videotape and sprocketed magnetic film, OR
four year degree in electrical engineering plus 1-2
years experience; must be capable of technical in-
stallation and maintenance of associated equipment;
competitive salary; excellent benefits.
Send resume to:
H.T. Alexander, Director of Recruting Activities
Colonial Williamsburg Foundation
PO. Box C
Williamsburg, VA 23187

Help Wanted Technical

Public Notice

LEGAL NOTICE
FRANCHISE AVAILABLE

The Town of Vienna in Oneida County, New York, in-
vites applications for a cable television franchise. Ap-
plications shall be prepared and submitted in accor-
dance with a “Request for Proposals” available from
the undersigned. Applications will be accepted until
Dec. 23, 1981, and all applications received will be
available for public inspection during normal business
hours at the Town Hall.

Kathleen S. Kirk, Town Clerk

Route 49, PO. Box 127
North Bay, New York 13123
Telephone (315) 245-2199

PUBLIC NOTICE

The Village of Malverne, located in Nassau County,
New York, invites application for a cable television
franchise. Applications shall be prepared and submit-
ted in accordance with a "Request for Proposals”
available from the undersigned. A non-refundable ap-
plication fee of $100.00 must be submitted with bid.
Sealed bids will be accepted until 4:00 p.m. on
December 7th, 1981 at the Village Hall, 99 Church
Street, Malverne, New York,
William Gaddis

Village Clerk-Treasurer

Dated: October 7th, 1981
Malverne, New York
By Order of the Mayor
and Board of Trustees

REQUEST FOR PROPOSALS

Notice Is Hereby Given that the Board of Town
Trustees of the Town of Munster will, on or before 5:00
p.m. on the 30th day of November, 1981, at the office
of the Town Manager, 805 Ridge Road, Munster, In-
diana 46321, accept proposals for the following:

The installation and providing of Cable Com-
munications Services through grant of a non-
exclusive franchise agreement

The Request for Proposal, including the guidelines
and application forms, may be obtained from the Of-
fice of the Town Manager, 805 Ridge Road., Munster,
Indiana 48321,

The Board reserves the right to reject any and all bids
and to waive any informality.

Board Of Town Trustees Of The Town Of Munster, Lake
County. Indiana

by: Don P Johnson

Electronic Engineering

"lideo Engi neer

Jubail Industrial City
Saudi Arabia

Bechtel Incorporated, a world leader in engineering and construction, is in-
volved in a major project in Jubail by supplying technical and engineering ser-
vices. We are looking for a video engineering specialist to join our team on
this project.

This individual will be responsible for video and audio engineering in the pro-
duction of videotape programs, studio operations, electronic repair and
maintenance of equipment. Will be responsible for developing production and
distribution programs for closed circuit television. Will make recommenda-
tions for equipment and operational budget requirements and maintain ac-
countability for purchase of materials and maintain inventory control.

Qualified candidates should have completed some form of video electronics
training program with 3 or more years of related experience.

These assignments offer:

s Excellent salary
*Good Housing
eLiving Allowance
eAnnual Home Leave
eLiberal R&GR

For consideration, please RUSH your resume to:

Jerry Bitle

Bechtel

Employment Dept. 10-40-81
P.O. Box 3965

San Francisco, CA 94104

Bechtel and People. We !row

An Atfirmative Action, Equal Opportunity E
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Consultants

Communications Consultants

A full-service communications con sulting firm
that specializes in preparing all aspects of
Federal Communications Commission
application filings.

CONSULTING SERVICES:

Applications: For new broad-

cast facilities

o Low Power Television

* FM Radio

* AM Radio

¢ Full Service Television

Computerized frequency searches:

* Low Power Television

* FM F(adlo

* AM Rad

e Full- Serwce Television

Feasibility Studies

* AM/FM Power Increases

¢ Nighttime Service

* Pre-sunrise Authority

Petmons for Rulemaking:
¢ FM Channel Assignments

* Full-Service Television
Assignments

Turm Key Construction

* New or Remodeled AM/
FM Radio Stations

* New Power Television

* Full-Service Television

2 WEEK DELIVERY

Ed. Jnlmson

& Assaociates, Inc.

Suite 450, One Regency Square,
Knoxville, Tennessee 37915

[615] 521-6464
Washington, D.C. [202] 775-1802

Radio Programing

A very special feature .

30 90-second vignettes with
separate 8-second intro and
commercial donut.

Available on an exclusive basis.
For more information or a demo,
call or write:

Diane Pugh

St. Clair Productions

92 Isabella Street

Toronto, Ont. M4Y IN8

(416) 922-4441

BACK BY POPULAR DEMAND!
the Spirit of Christmas witn
Lorne Greene

. avery
special sponsorship vehlcle

Doughboys
Most Media sales promotions fail to do one thing—
sell. Let us show you how we raised one client's an-
nual revenues from $7.4 million to $11.3 million in one
year. Call 714—698-0922. Money isn't everything, but
it's way ahead of whatever's in second place
Robert P. Rimes, Marketing Consuitants Inc.

8647 Navajo Road, San Diego, California
92119

HAUNTED HOUSES

Nationally known "Ghost Hunter" has 65
episodes, 2 1/2 minutes each, of interviews
with people who live in haunted houses! Also
research information on why haunted, what is a
ghost, exorcism, etc. One a day, Monday thru
Friday, for 13 weeks. Only $25.00 per week.
Write or call:

The Ghost Hunter
Norm Gauthier
982 Union Street
Manchester, N.H. 03104
1 (603) 669-3237

For free demo:
Ed McDonald

»FAMILY
$h|m University ¢
eecommunlcatlons enter
HEALTH« S22
Athens, OH 45701
with Dr. Fred Jensen {614} 594-5321

Five FREE 212 minute programs weekly

LUM and ABNER

- 15 MINUTE
5 PROGRAMS WEEKLY
%’- Program Distributors
410 South Main
Jonesboro, Arkansas 72401
Phone: 501-—-972-5884

Wanted To Buy Equipment

Horse For Rent
We've got a stable of great writers, designers, plan-
ners, musicians, singers, animators, and 25 years of
experience in producing media advertising and pro-
motion that works. Call us at 714—698-0922 and
watch us ride to your rescue
Robert P. Rimes, Marketing Consultants Inc.
8847 Navajo Road, San Diego, California
92119

TYPEWRITERS
5/8" aor 3/4" video typewriters compatible
with 10" prompting equipment.

Call Douglas Harriman
212-787-3100

HARRIMAN ENTERPRISES INC.
2667 Broadway New York, N.Y. 10023

For Sale Stations

JP ASSOCIATES INC.

The industry leader in LPTV and medium power televi-
sion turnkeys.

VHF UHF ITFS OFS MDS

JP ASSOCIATES INC., 3115 Kashiwa Street, Tor-
rance, CA 90505. (213) 539-8533.

Business Opportunity

OWNERS

Want to increase your business substantially?
Start a shopper in your market. Chances are,
your shopper will out-bill your single station.
My associates and | will be glad to show you
how you can become the billing and profit
leader. For information, write William Tewell &
Associates, PO. Box 4527, Pensacola, Florida
32507.

CHAPMAN ASSOCIATES®

©

media brokerage service

STATION

MW Small FM $295K
S Small AM $375K
MW Small FM $525K
W Small AM/FM $525K
S Small AM/FM $795K
SE Medium Fulltime  $450K
w Medium AM/FM $2,250K
S Metro Fulltime $1,300K
E Suburban AM/FM $500K
S Metro AM/FM $3,000K

Cash
29%
Cash
$100K
S$150K
$130K
$652K
Terms
Cash
Cash

CONTACT

Pau! Crowder (615) 298-4986
Ernie Pearce (615) 373-8315
Paul Crowder (615) 298-4986
Greg Merril! (801) 753-8090
Bill Cate (904) 893-6471
Bill Chapman (404) 458-9226
Bill Whitley (214) 387-2303
Bill Chapman (404) 458-9226
Bob Thaorburn (404) 458-9226
Bill Cate (904) 893-6471

To receive offerings within your areas of interest, or to sell, contact John Emery,

Mktg. Mgr, Chapman Cn

1835 Savav Nr, Atlanta, GA 30341,
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For Sale Stations Continued

FOR SALE

1000 watt AM daytimer in medium size
Ohio market. Profitable operation. 15

CAPTURE SUCCESS HERE & NOW

10,000 watt fulltime powerhouse (good dial
position) on Oahu, Hawaii. $600,000. The
“right operator” can get his back in one year!

acres of real estate included. $425,000.

: Ride a sure-fire winner to the top—in paradise.
Terms available. Box K-164. P P

Box K-219.

Religious Station Buyers

Far-reaching, Clear Channel AM Daytimer on good fre-
quency located in midwestern religious area. Now pro-

gramed country. $S350K, $150K down. Balance
assumabie at low interest rates.

Box K-18¢

WALKER MEDIA &
MAI AGEMENT INC.

Proudly Announces
The Affiliation of

For Sale By Owner

FM-single station market. Lo-

cated‘ln Penna. Terms availa- JOHN F HURLBUT

ble. First parties only. With the Firm
Box K-217 as

SOUTHEASTERN REPRESENTATIVE
Clients may contact:

William L. Walker  John F Hurlbut
President Southeastern
Suite 417 Representative
1730 Rhode Island PO. Box 1845
Avenue, N.W. Holmes Beach,
Wash. D.C. 20036  Florida 33509
202/223-1553 813/778-3617

FL,GA,S.C., AL, TN OWNERS
WE HAVE THE BUYERS

CHANEY/MCCARTHY ASSOC. "The
Broadcaster's Brokers.” PO. Box 66035,
St. P'Burg Beach, FL 33706.
813/360-3162.

Brokers-Consultants-Appraisers

MCCARTHY READ INC.

Broadcast Services

4851 Fort Ave-Box 4275
Lynchburg, Virginia 24502

804—-239-6911

COMMUNICATIONS INVESTMENT
CORPORATION

of
Salt Lake City
has acquired
Radio Station KUP! & KQPI-FM
Idaho Falls, Idaho

from IDAHO BROADCASTERS INCORPORATED
for
$2,340,000
We are pleased to have served as
broker in this transaction
JOHN H. RUNKLE, MEDIA BROKER
2300 Hillway Drive, Boise, Idaho 83702. 208 —344-0947

'901/767-7980 |

MILTON Q. FORD 2 ASSOCIATES
MEDIA BROKERS—APPRAISERS

“Specializing In Sunbeit Broadcast Properties”

5050 Poptar Ave e Suite 816 * Memphis,TN. 38157

700 New Hampshire Ave., N.W. « Watergate South
Suite 1003 « Washington, D.C. 20037
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Daytimer in resort area. South of San
Francisco. $650,000.

Daytimer. Suburban Atlanta. $580,-
000.

Daytimer. Powerful big city in
Alabama. $590,000.

AM/FM. N.E. MO. $580,000.

AM/FM. S.C. MO. $360,000.

Powerful Daytimer in Cent. GA. $560,-
000.

AM/FM in W. Ohio. $1.1 million. Good
buy.

Daytimer. Big city area. MN. $360,-
000.

Daytimer. City in Colorado. $280,000.
Daytimer. New Mexico. $200,000.
FM. S.W. Ark. $350,000.

Daytimer. E. Ark. $150,000. Terms.
AM/FM, E. Ky. Good billing. $600,000.
Terms.

FM with strong signal in city in South.
Extra good terms. $800,000.
Daytimer North Central NC. Good buy.
$160,000. Terms.

Foreign speaking AM in Cleveland
metro area. $490,000.
Tenn.—AM—day. Near Nashville.
$290,000.

FM Ark.—Miss. $380,000.

Good facility covering Charlotte, N.C.
$600,000. No down payment.

FM in central lllinois city. $1,000,000.
Terms.

AM/FM. S.E. Tenn. Only AM/FM in
county. $640,000. Terms.

AM/FM within 70 miles of St. Louis.
Good cash flow. $2.3 million. Terms.
AM/FM in good single station market
in W. Tenn. $800,000. Terms.
Powerful daytimer covering large
Central Fla. city. $1.2 million.

AM/FM S.W. Tenn. FM covers big town,
$540,000.

FM in Big Town in W, Okla. $460,000.
Fulltime N.W. Ala. City. $520,000.
Daytimer in eastern Ark. Good cash
flow. $360,000. Terms.

Coastal. S.E. Fla. powerhouse. AM
fulltimer $1.8 million including $700,-
000 in real estate.

FM. N.W. Missouri billing about $100,-
000. Good real estate. $195,000.
South Carolina. SE daytimer. $220,-
000. C.P. for fuiitime.

Daytimer. S.E. Ky. $300,000.
Fulltimer. West Virginia. $275,000.
Daytimer. Fort Worth powerhouse.
Daytimer. N.C. Missouri. $380,000.
Daytimer. Good dial position. Central
Florida. $280,000.

Atlanta area. 5,000 watts. $470,000.
500 watt daytimer. Single market sta-
tion. CA resort area. $430,000.
Fulltimer. Dominant. Metro. TX.
$1,200,000.

Let us list your station. Confidential!

BUSINESS BROKER ASSOCIATES
615-—-756-7635 24 HOURS




For Sale Stations Continued

Wilkins

THE Stan Raymond & Associates
and Associates KEITH W. HORTON Broadcast Consultants & Brokers
Media Brokers COMPANY, INC. Has staticns available in Ga., Fla, NC. & SC.
For prompt service Call or write now.
525K Small
contact 181Q Peachrree Road NE
300K  Small —_ 404-351-
850K Small Home Office: P.O. Box 948 931-0333  aviomre. Geargio 30309
635K Small Elmira, N.Y. 14902
475K Small 24 hr Phone: (607)733-7138
475K Small N N .
) ) Bob Kimel’s office:
ID  Fulltime AM 835K Medium P.O. Box 270, - 4 Dan Ha slett
IL  Fulltime AM 725K Small st. Albans, VT 05478
GA Daytime AM 425K  Small : > & associates. inc
24 hr Phone: {802)524-5963
OK FM 380K Small hone: (802)5 ;
NM M 500K  Small Brokers and Consultants md
480K Medium
KS  EM 8o Medi RADIO, TV, and CATV
TX AM & FM 950K Small (214) 691-2076
Midwest Class C FM -
KY AM/FM 550K  Small 11371 N. Central Expressway « Dallas, Texas
Midwest AM/FM-CP 410K  Small
NG AM Downparment 0K RA. MARSHALL & COMPANY
MO  FM Downpayment 35K MEDIA INVESTMENT ANALYSIS & H.B. La Rue, MedlaBroker
NM  FM Downpayment 35K BROKERAGE West Coast
MO  FM Downpayment 35K Executive Suite 200 Professional Building 44 Montgomery Street, 5th Floor, San Fran-
NM  FM Downpayment 35K HILTON HEAD ISLAND, SOUTH CAROLINA cisco, Calfornia 94104 415/434-1750
29928
SC AM Downpayment 20K (803) 842.5251 East Coast
500 East 77th Stree!, Suite 1909, New York,
109 North Main, 2nd Floor NY 10021 212/288-0737
Sioux Falis, South Dakota 57102 605/338-1180

THE PROGRAMMING EVENT OF 1981’

MEDIA BROKERS - APPRAISERS

DPUJ FREE AT YOUR SEAVICE WITH OVER 20 YEARS EXPERIENCE N
¢ DEMO RICHARD A. ™
APPRA[SALS Top 100 Special of the Year 8’ em ‘ i )
Over twenty years of service 1o Broadc_‘as!ing TOby Arnold & Associates 435 NORTH MICHIGAN AVE -cchcoé;):?{ ! i(;\} /)
Appraisals ® Brokerage * Analysis 4255 LBJ, Dallas, TX 75234 Toll Free (800) 527- 5335 >;>J 3
Westgate Mali, Bethlehem, PA 18017 i l \ 312/467-0040 : /K{/
215-865-3775
THE HOLT CORPORATION
RALP::I E. MEADOR BROADCASTING’S
edia Broker
A B T isale CLASSIFIED RATES
R.O.Box 36 i
i Payable in advance. Check of money order only.
PLe’“nCton- Mo. 64067 (Billing charge to stations and firms: $2.00
North 4‘ ? er’canu:’f%” hone 8162592844 When placing an ad, indicate the EXACT category
! : M. desired: Television or Radiwo. Help Wanted or
2 Missouri AM-FM small market Situations Wanted, Management, Sales. etc If this
combos 525K and 320K, terms.
. . information is omitted, we wili determine the ap-
Fla, coastal AM daytimer 350K Eff_esC“Vee V:'g‘;g:gg‘k;%r}gs'l propriate category according to the copy No make
: ' ISssue o goods will be run it all information 1s not inciuded
terms.
rms Classified Advertising rates will be in- " biish \ ble | \
i . e pubiisher (s not responsitle 101 errors in print-
Fla. fulltimer AM 285K, terms. |(::(retasedcro th.? fzuio:vti.:g. oo g due to rlegible copy Al Copy must be clearly
. i ates: assitie 1Istings {non-aisplay typed or printed
Midwest AM-FM 750K. Help Wanted: 85¢ per word. $15.00 Senc vondan | o vong
L . . ; ; . the following Monday's
Hlinois fulitime AM, profitable, weekly minimum. Situations Wanted: cacline 1s Monday for
675K. (personal ads) 50¢ per word. $7.50 ;ZT:‘ehoioepgomu:t beizgt;mmed i wntng. (e
_ weekly minimum. All other classifica- P Py accep
Idaho fulltime AM, 835K. tions: 95CB4 pg’ WO[:‘d- S 5'008 weekly Replies to ads with Blind Box numbers should be
. minimum. Biind box Numbers: $3.00 per addressed to (box number) c/o BROADCASTING,
Tenn. daytime AM, 500 cash. issue. 1735 DeSales St. N W, Washington, DC 20036
North Carolina medium market Rates: Classified Display: Sltuat_xons
“ltime AM 350K, terms. Wanted: (personal ads) $40.00 per inch. Rates: Ciassified listings (non-display) Help
. 4 All other classifications: $70.00 per Wanted: 70¢ per word. $10.00 weekly minimum
FREE IN-HOUSE LEGAL inch. For Sale Stations. Wanted To Buy gg%a(;“x‘sen/\?':fglégﬂsiﬂagtﬁ?)C‘TSSCSI’?.EC;“"VOO(:‘:
SERVICES AVAILABLE FOR Stationsa‘aﬂ? PUbhgeNZgZicp;dng:‘rsT;?sg 80c per word. $1000 weekly minimum. Blind
require display space. . Box numbers: $2 00 per i1ssue
BUYER & SELLER. sion only on display space.
.ONE FINANCIAL PLAZA Situations Wanted, For Sale Stations, (Rates: C‘ass"'f;d sd‘SD'aV S"Ua“O”SAwan'edi
C Wanted to Buy Stations, Employment personal ads 3000 per inch It other
SUITE 2100 Services Businéss Opportunitigs éadio classifications: $60.00 per inch. For Sale Stations,
FT. LAUDERDALE, FL 33394 p ing. Miscall . | Wanted To Buy Stations, Employment Services,
. rograming, Miscellaneous, Lonsui- Business Opportunities, and Public Notice adver-
(305) 525-2500 ° tants, For Sgle Equnpment. gnd Wan_ted tising require display space. Agency Commission
i to Buy Equipment advertising requires only on display space
- SELLERS CALL COLLECT payment in advance.
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Bill Minckler, program director, KINK(aM) Port-
land, Ore., joins co-owned KGW(AM) in same
capacity.

Appointments, programing department, KIRO-
Tv Seattie: Duane Barr, from production man-
ager to special assignment producer; Richard
Jacoby, from film editor to Barr’s successor;
Rick Jones, from floor director to producer-
director; Mike Rosen, from news photo-
grapher to senior producer-special programs;
Christine Dewey, from PM Magazine associ-
ate producer to producer-writer, special pro-
grams, and Nick Latham, from news writer to
coordinator, special programs.

Timothy Marsh, creative director and talent,
KESQ-Tv Palm Springs, Calif., assumes addi-
tional duties as production coordinator.

Terry Kaye, weekend news and general relief
director, KTLA(TV) Los Angeles, joins KOMO-TV
Seattle as general assignment director.

Scott Kummer, air personality, KENR(AM)
Houston, joins TM Programing, Dallas, as a
programing consultant.

Paula Tarr, production secretary, PM Maga-
zine, San Francisco, named clearance coordina-
tor. -

Patti Haze, air personality, wMET(FM) Chicago,
joins WLUP(FM) there in same capacity.

Ron Robin, program director, WBOS(FM)
Boston, joins WBZ(AM) there as air personality.

S R N
News and Public Affairs

Dana Millikin, on-air personality-producer,
KPRC-TV Houston, joins KTBC-Tv Austin, Tex., as
executive news producer.

John Haralson, executive news producer,
KBTV(TV) Denver, joins KOA-TV there as news
director. Marv Rockford, news operations
manager, KBTV, joins KOA-TV as assistant news
director.

Janet Janjigian, documentary producer for
NBC News, New York, joins ABC News, New
York, as associate producer for ABC News
Nightline.

Paul Amos, producer, Cable News Network,
Atlanta, named senior producer.

Rick Sykes, reporter, WNEM-TV Bay City,
Mich., named news manager.

Lu Anpn Reeb, 10 p.m. news producer, WFRV-TV
Green Bay, Wis., named 6 p.m. news producer.
Pat Hastings, reporter, WFRV-TV, succeeds
Reeb.

Kevin Brownell, anchor-reporter and editor,
WDRC(AM) Hartford, Conn., joins WVIT(TV) New
Britain, Conn., as assignment editor.

David Brannen, news director, WGOM(AM)-
WMRI(FM) Marion, Ind., joins WIOU(AM)-
wzwz(FM) Kokomo, Ind., as director of news
and public affairs.

Bill Shepard, assistant news director,
WMMM(AM)-WDJF(FM) Westport, Conn., named
news director.

Jerry D’Amico, news director, wMTW-TV Po-
land Springs, Me., joins KGUN-TV Tucson, Ariz.,
as weekend co-anchor and general assignment
reporter. Karen Zupen, news anchor and
general assignment reporter, KCRL-TV Reno,
joins KGUN-TV as reporter.

Stephen Gill, from wowk-Tv Huntington, W.

Va., joins KMTV(TV) Omaha as executive news
producer.

John Kerans, head of own marketing and
communications firm, Minneapolis, joins wol-

Tv Ames, lowa., as news director. Jerilyn
Donavan, anchor-reporter, KTHI-TV Fargo,
N.D., joins woI-Tv as weekend anchor-

reporter.

Peter Ross, news editor, WCFR-AM-FM
Springfield, Vt., joins WNNE-TV Hanover, N.H.,
as assignment editor-reporter.

Mike Dowling, graduate, Brigham Young
University, Orem, Utah, joins WANE-TV Fort
Wayne, Ind., as sports director.

Kelly Daley, weekend sports anchor, WIFR-TV
Freeport, Ill., named sports director. Sean
Cronin, news reporter, Beloit (Wis.) Cable TV,
joins WIFR-TV as Daley’s successor.

Carl Nathe, sports director, WRKL(AM) New
City, N.Y., joins KcwY-Tv Casper, Wyo., in same
capacity. Bea Birch, producer, KCWY-TV, named
assignment editor. Ava Becks, reporter, KCWY-
TV, named senior reporter.

Marci Elliott, co-anchor-reporter, WFMIJ-TV
Youngstown, Ohio, joins WTEN-TV Albany, N.Y.,
in same capacity.

Angela Stiepel, assignment editor, WRDW-TV
Augusta, Ga., named co-anchor.

Gil Gross, news anchor, wcBs(aM) New York,
joins RKO Radio Networks, as correspondent-
anchor for RKO TWO and host of daily RKO
TWO feature, Newsline, and weekly Sunday
Magazine series.

Jim Sharpe, news anchor-reporter. WISN-TV
Milwaukee, joins wCrL(aM) Chicago as midday
news anchor.

Steve Cortez, newswriter, wCBS(AM) New
York, joins WHN(AM) there as anchor-reporter.

Floyd Kalber, former NBC News correspon-
dent, New York, named chief anchorman, En-
core News, new weekly TV news retrospective
series distributed by Gold Key Media, based in
Los Angeles.

Nancy Notis, graduate, University of New
Hampshire, Durham, and Catherine
Mitchell, with wokQ(FM) Dover, N.H., named
reporters for station, responsible for weekly
afternoon and weekend news coverage, respec-
tively.

Rollie Keith, weathercaster, WMBD(AM) Peoria,
111., named news anchor.

]
Technology

S. Lewis Mayer, president, Emergent Corp.,
Anaheim, Calif., joins Datatron Inc., Tustin,
Calif., as chief executive officér. Herbert
Perkins, current president of Datatron, resigns.
Datatron is designer and manufacturer of in-
tegrated circuit testing systems, including
videotape editing systems and panel. display
components.

Dennis Ciapura, technical director, Greater
Media, East Brunswick, N.J.-based cable TV
operator and station group, named group VP for
telecommunications and engineering.

Bernard O’Connor, director of manufactur-
ing, 3H Industries, Sunnyvale, Calif.-based
manufacturer of automatic test equipment for
semiconductor industry, named VP-manufac-
turing.

Appointments, Continental Electronics, Dallas-
based manufacturer of high-power radio fre-
quency transmitters and related equipment: C.
R. Koppa, from program manager, high fre-
quency broadcasting, to director, high frequency
broadcasting; R. G. Nash, from section man-
ager, VLF communications, to director, VLF
communications; J. C. Pinkerton, from sec-
tion manager, high frequency communications,
to director, high frequency communications: J.
D. Rogers, from section mandger, special pro-
jects, to director, R&D and special projects; H.
A. Tackett, from section manager, broddcast-
ing, to director of medium frequency, FM, AM
broadcasting, and C. K. George, from manager
of production, to director, manufacturing.

Robert Richmond, from Digital Communica-
tions, Gaithersburg, Md., joins Telcom, Vien-
na, Va.,-based telecommunications engineering
firm, as senior VP-general manager of domestic
communications.

Stephen Spyker, freelance TV consultdnt,
based in New York, joins Viacom Cablevision
of Long Island, Central Islip, N.Y., as program-
ing chief engineer.

John Hodges, product design engineer,
Superior Cable, Hickory, N.C., named testing
and quality control engineer for Superior sub-
sidiary, Siecor Optical Cable, based in Hickory.

Eric Landan, with Jerrold Division, General
Instrument Corp., named district sales manager
for New York and New England, based in Floral
Park, N.Y.

Jim Winkelman, manager of new product

Nobody does it better.

Burt Sherwood

erivood;
“ D ssoriates e,

Programming and broadcast consultants.

3125 Maple Leaf Drive. Glenview, llinois 60025 (312) 439-1230

eImnes

BillHennes
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“I have serious reservations and a lot of other people do too,”
said NAB-TV board member Eugene Bohi, president, WGHP-TV
High Point, N.C., of compromise reached last week on cabile
copyright (see page 23). Retransmission consent ‘‘would pro-
vide ‘broadcasters more control” than syndicated exclusivity
secured in agreement, but may be ‘“‘impossible’’ to negotiate, he
said. Problem with syndicated exclusivity is uncertain enforce-
ment and fact that “‘onus’’ is on broadcaster for forcing cable
systems to black out duplicative programs, said Bohi, who
polled ABC affiliates on compromise last week. Good deal of
“careful consideration”” must go into decision whether to sup-
port compromise before NAB polls TV board members this
week; he said.

O
New York City’s cable consultant, Washington law firm Arnold
& Porter, has released its evaluation of franchise proposals City
received for boroughs of Brooklyn, Queens, Bronx and Staten
Island. Rankings were for five areas: services/rates; technical/
construction; financial/economic; local commitment, and
nature/character. Significant weight is given to financial angle
with ratings of “‘low-risk,”’ ‘‘moderate risk’’ and “‘higher risk.”
Other rankings were good plus, good, adequate or inadequ-
ate. ‘Arnold & Porter also offered judgements on question of
dividing boroughs into several franchise areas—Bronx, with
single ‘applicant, - should be undivided; Brooklyn split three
ways, Queens three or four, Staten Island two. Bronx would
seem to be Cablevision’s for asking—sole applicant there. Ar-
nold & Porter said Cablevision showed ““sound understanding’’
of *‘magnitude and complexity’’ of wiring Bronx, and satisfied
city’s requirements. In Brooklyn, all three applicants, Cablevi-
sion; Teleprompter and Warner Amex were deemed satisfactory.
For Queens borough-wide applicants, ATC, Cablevision,
Teleprompter and Warner Amex were seen as having ““financial
ability” to-carry out proposals, while Six Star doesn’t seem to be
able to cut it {in A&P’s view) and Inner Unity might be able to
do partial franchise. All three partial-borough Queens apptli-
cants, Gotham, Orth-O-Vision and Queens County Cable, were
seen as having “‘significant risk” financially, with Gotham and
Queens County only applicants in survey given ‘‘inadequate”
service and local commitment scores. Cox, Vision and Warner
Amex were considered qualified financially for Staten Island,
while Cross County and Tele-Matrix drew unsatisfactory, ‘‘high-
er risk”’ financial rating, as did Cablevision’s proposal for that
particular borough. Already, one of poorly ranked applicants,
Gotham, is set to challenge Arnold & Porter evaluation, con-
tending law firm lacked ‘‘previous knowledge’’ of cable necess-
ary for study. Next step in city’s timetable is to open negotia-
tions with applicants considered qualified.

O
Dow Jones & Co., owner of Wall Street Journal, announced
agreement last week to buy up to 24.5% of Boston-based Conti-
nental Cablevision in deal that could total $80 million.
Continental had previously registered public offering of 2
million new shares of common stock—Dow Jones will buy all
that, and offer to buy from holders up to 1.1 million more of ex-
isting shares by end of year. Price per share to be paid for both
old and new shares is $25. Speculation on Wall Street had been
that with current depressed cable prices, Continental’s public
offering might not clear better than 320. If sufficient old shares
aren’t offered to Dow Jones, Continental agreed to issue
enough additional shares to give purchaser 20% stake. Dow
Jones agreed not to increase its holding in company beyond 25%
for 10 years, without Continental’s permission.

O
CBS:TV President James H. Rosenfield announced last
Wednesday (Oct. 21) that network is moving its annual affili-
ates meeting from Century Plaza hotel in Los Angeles to San
Francisco’s Nob Hill Conference Complex, and changing dates
from May 4-5 to May 23-26, 1982. “‘Tam delighted to announce
the expanded format and exciting location, both of which many

\

of our affiliates have requested,’ said Rosenfield. ““The San
Francisco locale should prove to be a refreshing change from
our successful Los Angeles site, and we trust that the meetings
will build on traditions and the value of our previous con-
ferences.”

O

FCC this week will consider proposal aimed at dropping bans on
network and television licensee ownership of cable television
systems. Commission staff will offer item recommending rule-
making to repeal rule banning networks from owning cable
systems and television licensees from owning systems within
stations’ grade B contour. Staff will also present report on cross-
ownership issues dealing with telephone companies, multiple
ownership of cable systems and separations of systems’ hard-
ware and software, as well as broadcast licensees and networks.
Staff is understood to be taking critical view of separations
policy, as well as of permitting telephone companies to return to
ownership of cable systems. Commission will initiate inquiry to
solicit comments on report.

O
Unconfirmed word last week had Taft Broadcasting pursuing
deal to acquire Philadelphia Phillies baseball team. Company
officials could not be reached for comment. Phillies now are
owned by R.R.M. Carpenter III and family.

O
Temporary Commission on Alternative Financing for Public
Telecommunications (BROADCASTING, Oct. 19) held second
meeting in Washington last week and resolved that 18-month
ad experiment must proceed even though commission may
have trouble raising money to defray its costs. Legislation dic-
tates that FCC bear primary responsibility for picking up tem-
porary commission’s costs of setting up experiment and putting
out report on alternative forms of financing. But FCC Commis-
sioner James Quello, chairman of temporary commission, said
he had no luck getting FCC to earmark funds. Other potential
stumbling blocks: Frank Mankiewicz, National Public Radio
president, said he doubted more than four radio stations would
participate. John Dimling, director of planning and analysis for
Corporation for Public Broadcasting, pointed out that unless
more major-market stations were allowed to participate, stations
probably wouldn’t be able to attract national spot advertising.
Commission meets again Nov. 13 to address effect running =ds .
may have on stations, contractual arrangements with 1 or
groups and on copyright payments. It hopes to have list of sta-
tions that will participate by mid-December. Observing meeting
were Charles Adams, executive VP of American Association of
Advertising Agencies, and Sam Thurm, senior VP of Associ-
ation of National Advertisers. Both organizations have said they
would help commission in any way they can. Meanwhile, Na-
tional Association of Broadcasters voiced formal opposition to
experiment in letter to Quello. NAB urged commission to
reconsider experiment because it may be used as rationale for
further cuts in federal funding for public broadcasting. NAB
also said: ““Congress did not intend to subsidize a broadcasting
system that would one day compete for revenues upon which
commercial broadcasting system relies for its existence,” letter
said.

O
Shareholders of San Juan Racing Association have approved
dissolution of company and sale of its assets. Ten SJR Com-
munications radio stations will be sold to Gulf United Corp.,
with closing expected Nov. 2 (BROADCASTING, May 26, 1980).
Price is $60.5 million, plus assumption of $5.3 million debt.

a
Comsat General Corp. announced agreement last week to
purchase Amplica, one of nation’s leading makers of low noise
amplifiers, for $57 million. Comsat General hopes to complete
deal in January 1982 and expects no trouble in winning approval
of Amplica shareholders. Principals have indicated their willing-
ness to merge, Comsat General said. Amplica management,
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eaded by Charles Abronson, will be retained and company will
'main headquartered in Newberry Park, Calif.

O
vhat is being called world’s first full communications service
elivered over single optical fiber was inaugurated last Friday to
50 homes in two farming communities outside Winnepeg,
fan. $9.6 million (Canadian) project is expected to last
8 months and provide digital telephone, cable TV, stereo FM
ad Telidon videotext services, according to David Wright,
ead of writing and editing services for Canadian Department
f Communications.
|

jouthern Satellite System filed suit against RCA Americom last
seek in Tulsa, seeking transponder on Comstar II. SSS had won
ransponder slot on Satcom III to distribute Cable News Net-
jork but when satellite disappeared in space SSS accepted posi-
ion on Comstar II. However, CNN sued RCA and forced car-
ier to find room for it on Satcom I and SSS and RCA agreed to
rrovide satellite services for CNN on Satcom I under temporary
wthority from FCC. When authority expired Sept. 30, RCA in-
ormed SSS that it no longer had spot reserved for it on Comstar
1. ““Once CNN won the lawsuit and got a transponder on Sat-
:om 1.’ said §SS’s Ed Taylor, ‘*‘RCA decided that SSS was no
onger entitled to a transponder. SSS is RCA’s customer, not
CNN, and though CNN may not be able to use the transponder
»n [Comstar 1] that certainly doesn’t mean that SSS can’t use
t.‘)’

) O

ndverse decision in case now pending in federal court in Phila-
delphia could prove- “major disaster” and ‘‘would make it im-
possible for us to continue in the cable business over time,” ac-
cording to Group W President Dan Ritchie. Suit involves con-
tract for 1979 sale by Group W parent Westinghouse Electric of
its home security subsidiary to Wastec Security Service—in par-
ticular, covenant not to compete. Westec maintains covenant re-
guires ‘Westinghouse to stay out of any aspect of residential
security businesses, including leasing channels for security ser-
vice on Teleprompter cable systems Group W just bought.
Westinghouse counters, among other points, that business it
sold was manufacturer of security equipment, and that’s all con-
venant covers. Ritchie’s comments, made in court testimony,
reflected his view of future if judge upholds Westec’s full in-
terpretation of covenant. Decision in case is expected in mid-
November.

a
In what parties .are calling ‘‘history-making agreement,’ Min-
nesota Public Radio will serve as syndicator and distributor of
Canadian Broadcasting Corp. public affairs programing in U.S.
Agreement is said to mark first time one country’s national
broadcast entity has made long-standing commitment to station
in another country for live simultaneous broadcasts. Over 200
public radio stations in U.S. will be able to receive CBC pro-
graming. that MPR will transmit live by satellite beginning Nov.
15. First programs to be made available under agreement will be
CBC’s As It Happens and Sunday Morning.

O

Tidal wave performance of Atari helped boost Warner Com-
munications revenues in third quarter to $872,285,000, up 65%,
and net income to $58,584,000, up 84%. Per share results were
91 cents. Consumer electronics and toys segment revenues
soared 139% to $361,760,000 and operating income 350% to
$77,921,000. Operating income for filmed entertainment rose
21% to $12,379,000—within that segment revenues from films
in television distribution dropped 40% to $27,276,000, while
series revenues rose 135% to $35,490,000. No financial data was
broken out for joint-venture Warner Amex Cable Communica-
tions.
O

Capital Cities Communications reported slightly lower net in-
come in 1981 third quarter versus year earlier, $17,464,000,
$1.32 per share, against $17,508,000, $1.33 for 1981. But dis-

N

counting extraordinary gain of $2,430,000 logged last year, con-
solidated income in 1981 third was ahead 16%. Revenues for
quarter advanced 26% to $143,579,000. Third-quarter 1981
figures include earnings of Cablecom General from its June 2
acquisition —considered together with ‘‘related acquisition fi-

nancing expenses ... amortization of franchise and other in-
tangible assets, and net of related income tax benefits.’
Cablecom’s results dropped third-quarter net income 19 cents
per share. Capcities said broadcast revenues advanced 19%,
operating income 29%, with fourth-quarter bookings ‘‘favora-
ble.”

|
“The former rationale for regulation premised on scarcity is no
longer a fact or justification for the regulation of content
transmitted over the air)’ said Vincent Wasilewski, president;
National Association of Broadcasters, last week in statement
submitted to House Telecommunications Subcommittee. Res-
ponding to subcommittee’s inquiry into diversity of information
sources, Wasilewski urged that ““full First Amendment protec-
tion be afforded broadcasters’ and that multiple and
crossownership rules be eliminated.

O
National Cable Television Association last week urged
Supreme Court to reject National Association of Broadcasters’
petition for review of FCC action repealing syndicated ex-
clusivity and distant-signal rules (BROADCASTING, Sept.14).
NCTA said elimination of those rules is consistent with
Copyright Act of 1976, added that NAB’s “‘real complaints”
deal with policy decisions regarding ‘‘commercial relationship’
among program producers, television stations and cable televi-
sion systems. NCTA also said National Football League’s peti-
tion for review lacks merit. NCTA said there is no basis for
NFL'’s “‘novel’’ argument that limited antitrust immunity Con-
gress in 1961 gave NFL in connection with its negotiation.of
sale of television rights must be taken by FCC as mandate to
limit importation by cable systems of distant stations’ telecasts
of football games.

O
Wayne Fickinger, 55, will retire as president and chief operating
office of J. Walter Thompson Co., New York, on Jan. 1, 1982 to
pursue ‘‘new goals.”’ Denis Lanigan, vice chairman-administra-
tion for JWT, will assume responsibilities of chief operating of-
ficer. Herb Eames, executive VP-finance and chief financial of-
ficer, will become executive VP-finance and administration.

UpuCorming

On Capitol Hitl: House Appropriations Subcommittee on Com-
merce, Justice, State and Judiciary will hold hearing on impact
of budget cuts in room H 310, Capitol building on Tuesday at 10
a.m. and 2 p.m. and on Wednesday at 10 a.m. 0 Senate Com-
merce Committee will hold hearing on nominations of.Sonia
Landau and R. Kenneth Towery to Corporation for Public
Broadcasting in room 235 Russell Senate Office building on
Tuesday at 10: 30 a.m. It will hold hearing on nomination of E
Keith Atkinson to Federal Trade Commission in room 235,
RSOB, on Friday. At the FCC: In open commission meeting
Thursday, FCC will consider whether to launch inquiry into
policies on cable crossownership and to consider rulemaking on
use of lotteries or random selection to choose among mutually
exclusive applicants for initial licenses. In Los Angeles: Society
of Motion Picture and Television Engineers 123d technical con-
ference and equipment exhibit at Century Plaza continues today
(Monday) through Friday. O Richard E. Wiley, Kirkland & Ellis,
will deliver keynote address at sessions on new technologies,
sponsored by American Bar Association, at Beverly Hilton
Thursday and Friday. In Orfando, Fia.: ABC Radio affiliates
board will open four-day meeting at Buena Vista Conference
Center Saturday. In Atlanta: Turner Broadcasting System open
house/cable seminar for advertisers and agencies will be held at
Colony Square hotel Wednesday and Thursday.
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Editorials®

Rising expectations

It’s a long way from the introduction of a bill in Congress to its
emergence as an act, and the process is more often aborted than
completed. Still, broadcasters have reason to cheer the bill in-
troduced last week by Representative James M. Collins (R-Tex.)
to deregulate radio and television. Except for an unnecessary fair-
ness provision, the Collins bill is as close to an emancipation
proclamation as broadcasters are likely to get. It is another sign of
the deregulatory mood that is spreading through the capital.

True, there are opposing forces. Among others, Representative
Timothy Wirth (D-Colo.), chairman of the House Telecom-
munications Subcommittee, stands in the broadcasters’ way. But
the day of unchallenged chairmen’s powers is gone. As ranking
minority member of the subcommittee, Collins cannot be ig-
nored.

The deregulatory mood is more apparent in the Senate, where
liberalizing legislation was passed earlier this year and has been
reintroduced. Despite the roadblocks, the way to relief is clearer
now, if broadcasters wish to travel it.

Repairs on Capitol Hill

The Ninth Circuit Court of Appeals may have unintentionally
performed a public service by ruling—to the surprise of prac-
tically everyone else—that home videorecording of television
programs for private use is an infringement of copyright. The
prompt response to the court’s decision has been legislative ac-
tion in both Senate and House to clarify the copyright law.

The clarification process should begin at once, without regard
for whatever litigation ensues in the courts. The appellate court
based its decision largely on a finding that the existing law pro-
vides no exemption for copyright liability when a television
viewer turns on his Betamax to capture a program for later replay.
The trial judge whom the appellate court overturned had read leg-
islative-history to the contrary. Congress could eliminate further
litigation by saying now what it meant to say when it wrote the ex-
isting law.

The language ought to be carefully drawn to prevent abuses of
the home exemption. In this day of galloping technology, the pro-
tection of property rights against unauthorized distribution and
reproduction becomes increasingly difficult. But an exemption is
the only realistic alternative to wholesale bootlegging or an un-
wanted curtailment of the manufacture and sale of recording
devices.

It’s up to Congress now, not the courts,

Out of line—again

The tone of letters sent last week to CBS and NBC by Charles D.
Ferris on behalf of national Democratic organizations suggests
that Ferris has forgotten he retired last April as chairman of the
FCC. Funny that retirement would slip his mind. He maneuvered
it, at great effort, to begin collecting a lifetime pension of $21,000
a year at the age of 48 and dead-headed at the FCC for months,
with full staff and government pay, until reaching the magic
tenure.

Complaining of the broadcast of Republican political messages
by CBS-TV, NBC-TV and their owned television stations and
affiliates, Ferris wrote: **We would appreciate it if you would pro-
vide to us at the earliest possible time the following information

so that we can more completely determine your compliance with
the fairness doctrine: (1) The date, time and length of each
[Republican National Committee] sponsored commercial you
have aired since Sept. 1, 1981; (2) The approximate number and
length of each RNC sponsored commercial you have agreed to air
during the period of time following receipt of this letter; (3) The
date, time, length and any other pertinent information about any
programs you have aired since Sept. 1, 1981, that have been subs-
tantially devoted to a discussion of the President’s economic
plan, particularly the tax cut. Please also specify how such broad-
casts reflected views in conflict with or opposition to the views ex-
pressed by the RNC sponsored ads; (4) Any and all plans that you
have to air contrasting views to the views expressed in the RNC
commercials. Please also include any plans you have to air discus-
sions that would include views cumulatively supportive of the
RNC’s views.”

That is the kind of language Ferris was accustomed to use while
still in government service. As a private practitioner, he can be
told, in a nice way, of course, to go jump from the Washington
monument, if he is answered at all. And what if he is unsatisfied
by the reaction to his letter? ““We are prepared to file with the
Federal Communications Commission a request for a fairness
doctrine ruling based upon the airing of these issue spots,’ Ferris
wrote.

He will have to enlist the services of others for the appeal to the
FCC. Not even he is apt to figure out a way to circumvent a
federal law that prohibits his practice before the agency until next
April.

Sleeping dog

Barry & Enright Productions, now of Hollywood, is reported to
have bought back from NBC-TV the rights to Twenty-One, which
went off the network in 1959. Bought back the rights? We would
have thought it difficult for NBC to give the rights away.

It was Charles Van Doren, the star of Twenty-One, who blew
the cover on the worst fraud in television history —the wholesale
rigging of big-money quiz shows. Reputations, careers, and a fair
amount of public trust were lost.

Barry & Enright, which produced Twenty-One in New York,
survived to become a successful producer of programs and films.
It doesn’t need a revival of the Twenty-One name, and neither
does television.

Drawn for BROADCASTING by Jack Schmidt
“This is the biggest order we’ve ever had. Thanks, Dad.”
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Our Air Time...
Sells Your
Alr Time!

Give us a calll We will tell you
how to use travel as a profit
builder — a hands down
winner in client
good will — an
incentive for
your sales
force and
asa
powerful
attraction
for billings
you would
not usually
enjoy.

We work for
and with
broadcast
properties. We
have conducted
many trips for many
broadcasters. We know
what you like and what
you probably do not like
about incentive travel. With
this experience and under-
standing we create custom travel
packages tailored to meet your objectives.

Lets talk...

...We are ready tn give you some good ideas on destinations
all over the worl ... from the great capitols of Europe to the
fabulous sun spots of Mexico and the Carribean.

Iravel Advisers 1nc.







