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The Week in Brie

' RGN TOP OF THE WEEK

BROADCAST STOCKS STAY STRONG O Taft's 38% income
gain in third quarter leads publicly held companies

, predominately in station-network operation. Experts
expect good showing to continue in fourth quarter, but
express reservations about beginning of 1982. PAGE 23.

SELLING COPYRIGHT COMPROMISE (0 Broadcast, cable
and motion picture leaderships lobby followings for
support. Some cable operators have reservations. NCTA
board calls special meeting. PAGE 24.

ANOTHER STEP FROMHDTV O Compact Video unveils its
ImageVision during SMPTE convention. High definition
TV system is just 10 mhz wide, uses 655 lines at 24
frames persecond, and has potential for large-screen pay
service. PAGE 25,

‘ WORLD SERIES HYPE (0 ABC-TV takes ratings lead for
week ended Oct. 25, thanks largely to Yankees-Dodgers
telecasts. PAGE 27.

RADIO MARTIPLANS STILL ON O State Department says
it had already considered —and rejected —concerns
about Florida station that will beam news to Cuba in
January. PAGE 28.

AT AW & REGULATION ey

BUDGET cuUTs O AtFCC, Fowler and Fogarty continue
disagreement over feasibility and wisdom of less funding.
At FTC, it's Miller versus Pertschuk. PAGE 34.

REPEAL APPEAL [0 Fowler continues his campaign for
elimination of fairness doctrine and equal-time provision.
At AAAA session, FCC chairman mentions feasibility of
dropping federal funding and letting public broadcasters
compete in marketplace. PAGE 36.

PAST SHOULD BE PROLOGUE [ Broadcasters urge FCC
to clarify procedure for determining applicants’
“character” qualifications. Except in egregious cases,
broadcasting record should be paramount consideration,
they say. PAGE 46.
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PROGRAMING s

NETWORK RADIO’S HEALTH 0 Hoberman, Lothery and
Verne credit survival instinct plus proliferation of
distribution and programing ideas. PAGE 50.

AR BUSINESS R SR

ENTERPRISE RADIO’S TAILSPIN O Staffers allege
mismanagement of suspended radio sports network.
Repercussions spilt over to U.S. and Connecticut labor
departments and courts. PAGE 62.

KATZ OUT OF BAG (1 Rep firm unveils "Partnership in
Programing" concept announced at NAB convention. Co-
op syndicated news and entertainment show set for
fringe time in 1982. PAGE 62.

L N Ry =~ —

CBS’S RE-ENTRY [0 In wake of waiver permitting cable-
system ownership, network applies for Bay Area
franchise with four other CATV companies. PAGE 67.

TAKING UP SLACK OO PBS's Grossman suggests
programing changes to prepare public television for
impending era of federal funding cuts as well as to
capitalize on opportunities in expanding TV services.
PAGE 72.

R TECHNOLOGY

LOWER UHF CHANNELS DEFENDED [0 NAB and AMST lead
counterattack on request that broadcaster space be
reassigned to public safety and other land-mobile radio
uses. PAGE 76.

SRRy | OURNALISM L

ENERGY COVERAGE [ International conference in
England assesses performance and problems of such
reporting in U.S., Western Europe and Japan. PAGE 78.

S PROFILE S

PUTTING IT ON THE LINE [0 Martin Agronsky has been
around the world and around the networks since the late
1930’s. During that time, he has earned a reputation for
tough reporting that doesn't necessarily distinguish
between friend and foe. PAGE 103.
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Sugar Ray Leonard’s Golden Gloves starts January 1982 on more than 80 stations—
9 of the top 10...18 of the top 20—including stations from the ABC O&O’s, the IBC O&O’s,
Group W, Post-Newsweek, among others!

It’s television’s first official Golden Gloves team competition. It’s ready now at a time
when boxing is enjoying a great surge in popularity, according to a Harris Sports survey.”

If you liked the Leonard-Hearns action—wait ’til you see these young fighters go at it!

Rayy Zeonards Golden Gloves

SUGAR RAY IS THE RINGSIDE HOST OF 26 WEEKLY HOURS OF WALL-TO-WALL ACTION
AVAILABLE FOR TELECASTING JANUARY 1982 ON AN ADVERTISER-SUPPORTED BASIS.

CALL SHELLY SCHWAB (212) 759-7500 FOR A PILOT SCREENING OR MORE INFORMATION. mw
* SPECIAL HARRIS SPORTS SURVEY. MAY 1981 ¢ 1981 UNIVERSAL CITY STUDIOS INC |, ALL RIGHTS RESERVED



Closed:Circuit’

Insider report: behind the scene, before the fact

]

Splits on cable

FCC commissioners are likely to go off in
several directions when package of cable
television ownership issues comes up for
consideration this week. On rulemaking
aimed at removing ban on cable ownership
by networks and by co-located television
stations, for instance, some
commissioners may prefer go-slow
approach. Commissioners Joseph Fogarty
and Mimi Dawson last week appeared to
favor issuing notice of inquiry before
getting into rulemaking.

Then there are staff recommendations
certain to be criticized by individual
commissioners. Abbott Washburn
remains unconvinced that no cap need be
placed on number of systems MSO may
own. And Fogarty is certain to take issue
with recommendation that ban on
telephone company ownership of cable
should remain in place. Chairman Mark
Fowler and Commissioner James Quello
reportedly favor package as presented by
staff.

b
Regulators’ creed
FCC erred in deregulating radio, says
House Telecommunications
Subcommittee’s report on competition
and deregulation, set to be released early
this week. Although subcommittee
members proposed riumerous changes in
report, and several objected to sections on
broadcasting, predictions are that
substance will remain unchanged. Radio
deregulation should not have been applied
in markets where competition does not
exist, report argues, and even where there
is competition, public needs mechanism
to complain about objectional practices.
Reversal of FCC’s 9 khz decision is
criticized as one that protects broadcasters
and goes against FCC’s mandate to
promote competition and new services. As
for TV deregulation, its time has not
come, according to report.

)
Countertrend

National spot radio sales in first three
quarters of 1981 moved ahead at pace
about 18% over 1981, and though activity
has slowed somewhat in fourth quarter,
station representatives are confident that at
least 16% gain for fuil year will be
achieved. There was no consistency to
sales pattern, with some Sun Belt stations
faring extremely well and others faitering,
with similar results in Midwest and East.
Sales specialists are concerned about
possible impact of recession on first
quarter of 1982 but point out radio is
particularly suited to meet needs of
money-conscious advertisers.

L]

Stopped again

Although House Judiciary Subcommittee
on Courts, Civil Liberties and
Administration of Justice plans hearing on
implications of satellite technology on
copyright protection of sound recordings
(BROADCASTING, Oct. 26}, ““votes are not
there’’ for passage of performer royalty
legislation any time soon, according to
Representative Thomas Railsback (R-I1L.),
who is panel’s ranking minority member.
“‘Broadcasters have been exercising their
clout,” said Railsback, and unless Senate
passes performance rights bill, event
considered highly improbable, House
subcommittee is likely to table H.R. 1805,
measure scheduled for mark-up until two
weeks ago.

N NI T TINY
Getting ready

FCC’s partial freeze on low-power
television applications will not stop
competition in LPTV transmitter
marketplace from heating up. Thomson-
CSEF Stamford, Conn. has signed soon-to-
be-announced {probably at this week’s
National Translator Association’s meeting
in Albuquerque, N.M.) agreement with
French LGT firm to sell LGT LPTV
transmitters and translators in United
States. Thomson will be head to head with
established U.S. companies: EMCEE,
Acrodyne and Television Technology.

SR S
Rivera’s reflexes

After 10 weeks on FCC as its newest
member, Henry Rivera confesses he has
much to learn but finds excitement in
participating in policy-making never
before confronting mankind. New Mexico
native says he’s astonished at magnitude
of FCC jurisdiction. He finds his
colleagues congenial and dedicated but is
concerned about administration cutbacks
that might sharply curtail staff.

Although one of three Democrats on
FCC, Rivera doesn’t draw party lines,
admires way FCC Chairman Mark S.
Fowler (Republican) directs agency and
praises caliber of staff.

]
NPR’s new pitch
National Public Radio has hired
Hannaford Co., Washington public affairs
consulting firm, for new campaign to raise
underwriting from corporations and
foundations. Hannaford, formerly Deaver
& Hannaford, was home of Mike Deaver,
top aide to President Reagan, who was
represented by firm until he became
presidential candidate.

Under plan, scheduled for
announcement soon, Hannaford will bring
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NPR representatives together with
corporate and foundation executives in
major cities. NPR representatives will
make multimedia presentation soliciting
lump sums to underwrite ongoing
programing, instead of funds for particular
shows.

]

Turnover

Nearly half of National Association of
Broadcasters 1 5-member TV board will be
replaced in elections set to take place next
February. In addition to four members
ineligible to run for another term, Reid
Chapman (WANE-TV Fort Wayne, Ind.)
and William Dilday (wLBT-TV Jackson,
Miss.) have told NAB they do not plan to
go for second term.

On radio board, Robert Thomas
(WJAGIAMI-KEXLIFM] Norfolk, Neb.) is
eligible but has said he does not plan to
run again. Five radio directors are
ineligible for re-election next year; four
incumbents have said they’ll seek second
term. Total of 12 seats are to be filled in
radio board election.

L]

Asner’s image

If Ed Asner (starring as Lou Grant, city
editor, on CBS-TV) wins presidency of
Screen Actors Guild in real life (to be
decided shortly), he’ll have precedent in
person of President Ronald Reagan.
Incumbent president, who hosted Death
Valley Days before being twice elected
governor of California, was president of
SAG for several terms between 1947 and
1959.

N T

Inherited expenses

Some observers are blaming former FCC
Chairman Charles D. Ferris for $731,000
of commission’s expenses in fiscal year
1981 and $700,000 in fiscal 1982, years
when commission along with other
agencies is being forced to cut expenses to
bone and beyond. Costs principally are
associated with personnel involved in
commission’s labor relations program.
And there are those who regard that
program as part of Ferris legacy; it was
instituted after Ferris’s abrupt decision,
made shortly after taking charge in
October 1977, to change staff’s working
hours. That led to employes’ vote for
union representation.

Some $200,000 of costs in 1981 and
1982 are attributed to management and
union teams that negotiated contract, will
not be present in 1983. In 1983 there’ll be
costs of about $500,000 for contract
administration, grievance processing and
bargaining on impact of changes in
personnel policies, practices and working
conditions, among labor relations matters.
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Shining
Hour

EIGHT IS ENOUGH is the perfect choice for syndication
success. Of the upcoming shows currently being
offered in syndication for 1982 and beyond, EIGHT IS
ENOUGH is the only program to finish in the top four in
reaching women 18-49, teens and kids. So get the
Bradfords on your side and prove that EIGHT IS
ENOUGH can be your shining hour.

[ORIMAR

Los Angeles [JNew York [ Chicago [J Atlanta (1 Dallas



Business Briefly

RIS TV ON.Y I

Time Inc. 0 Money magazine. Begins
Dec. 28 for 13 weeks in over 100 markets.
Day and fringe times. Agency:
Wunderman, Ricotta & Kline, New York.
Target: adults, 18-54.

Martha White Foods O Various
products. Begins fourth quarter for eight
weeks in about 45 markets. Agency: Eric
Erickson & Associates, Nashville. Target:
women, 25-49.

Warner Home Video [ Tape rentals.
Begins Nov. 9 for six weeks in San
Francisco, Denver, Oklahoma City, New
Orleans and Lafayette, La. News, late
fringe and prime times. Agency: Lois Pitts
Gerahon, New York. Target: adults, 18-43;
adults, 25-54.

Valvoline 0 Motor oil. Begins this week
for four weeks in about 45 markets. All
dayparts. Agency: Fahigren & Ferris,
Cincinnati. Target: men, 18-49.

Murjani O Gloria Vanderbilt jeans.
Begins this week for four weeks in 28
markets. Early fringe, prime and news

times. Agency: Fisher/Feld, New York.
Target: women, 25-49.

Teletyne O Shower Water Pik. Begins
Nov. 30 for four weeks in 21 markets.
Fringe, news and prime times. Agency:
Doyle, Dane, Bernbach/West, Los
Angeles. Target: adults, 25-54.

Western Publishing O Tribulation and
Quick Sand games. Begins Nov. 16 for
four weeks in about 20 markets. Early
fringe times. Agency: MCA Advertising,
New York. Target: children, 6-11.

Panasonic O Color TV sets. Begins this
week for four weeks in 12 markets. All
dayparts. Agency: Ted Bates Advertising,
New York. Target: adults, 25-54.

Wells LamontO Hot Finger ski gloves
and work gloves. Begins Dec. 7 for three
weeks in four markets for ski gloves and
12 markets for work gloves. Early fringe,
late fringe and sports times. Agency:
Kenyon & Eckhardt Advertising, Chicago.
Target: adults, 25-54.

Stroh Brewery O Light beer. Begins Dec.

21 for four weeks in over 10 markets.
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News and prime times. Agency:
Marschalk Cao., New York. Target: men,
18-34; men, 18-49.

Peter Paul O Cadbury Christmas
ornaments. Test campaign begins in
fourth quarter for about four weeks in Fort
Wayne, Ind., and Bakersfield, Calif.
Agency: Young & Rubicam, New York.
Target: total children; total adults.

American Tree and Wreath O
Christmas trees. Begins Nov. 23 far three
weeks in 25 to 30 markets. Day and fringe
times. Agency: Vitt Media International,
New York. Target: adults, 25-54.

Cargill 0 Honeysuckle white turkey.
Begins this week for three weeks in over
10 markets. Day, early fringe and late
fringe times. Agency: Geers, Gross
Advertising, New York. Target: women,
25-54,

Wal-MartJ G.E. iron promotion. Begins
this week for one week in 27 markets.
Agency: Bernstein-Rein & Boasberg,
Kansas City, Kan. Target: adults, 25-54.

Village Bath Products O Various soap
products. Begins Nov. 23 for one week in
over 25 markets. Fringe and day times.
Agency: Cash Plus, Minneapolis. Target:
total adults.

Bullocks stores 0 Rug event. Begins
mid-November for one week in Phaenix,
Los Angeles, San Diego and Las Vegas.
Agency: Janik & Associates, Los Angeles.
Target: women, 25-54,

RepuReport

CKRrT-Tv and csep(amy Riviere du Loup,
Quebec: To Brydson Spot Sales from
Canadian Standard Broadcast Sales.

O
WEzkEM) Knoxville, Tenn.: To Eastman
Radio from-Selcom.

O .
Woux(Fm) Xenia, Ohio: To Torbet Radio
from Buckley Radio.

]
WkBR(FM) Manchester, N.H.: To Blair
Radio from Buckiey Radio.

O
Blair TV Houston-bound. Effective
Jan. 1, 1982, Blair Television will open
office in Houston at Weslayan Tower, No.
24 Greenway Plaza, Houston, 77046.
Telephone number will be announced
jater. Office will be Blair's 17th and sec-
ond in Texas. (Dallas ofiice has been
serving Houston agencies and adver-
tisers.)













B indicates new or revised listing

L]
This week

Oct. 30-Nov. 3 Society of Telecommunications Con-

sultants fall conference, “Integrated Communications
for the '80's”" Sheraton Palace hotel, San Francisco.

Oct. 31-Nov. 3— ABC radio affiliates board meeting.
Lake Buena Vista Conference Center, Orlando, Fla.

Nov. 1-4— National Association of Educational
Broadcasters 57th annual convention. Hyatt Regency,
New Orleans.

Nov. 1-4—Scientific Atlanta’s seventh annual
Satellite Communications Symposium. Speakers in-
clude Representative Timothy Wirth (D-Colo.} and Ted
Turner, Turner Broadcasting System. Hilton hotel,
Atlanta.

Nov. 2-4— Information Industry Association 13th an-
nual conference. Speakers include FCC Commis-
sioner Anne Jones. Copley Plaza hotel, Boston.

Nov. 3 — National Association of Broadcasters’ legal
answers workshop for radio and TV stations. Sports-
men’s Lodge, Los Angeles.

Nov. 3-8 — Pennsylvania Cable Television Association
annual convention. Hershey Pocono Resort, Whitehalil,
Pa. Information: (717) 234-2190.

Nov. 4-86— Electronic Industries Association man-
agement seminar for Boston. Holiday Inn of Waltham,
Waltham, Mass. Information: EIA Education, Suite 405,
2001 Eye Street, N.W, Washington 20036, (202)
457-4996.

Nov. 5— National Association of Broadcasters’!egal
answers workshop for radio and TV stations. Piccadilly
Inn, Fresno, Calif.

Nov. 5-7 — National Translator Association annual
low-power television and translator convention. Hilton
Inn, Albuguerque, N.M. Information: NTA headquarters,
36 South State Street, Salt Lake City, Utah, 84111,
(801) 237-2623.

Nov. 5-7 — Broadcast Education Association seminar
on telecommunications policy and regulation. National
Association of Broadcasters headquarters, Washing-
ton.

Nov. 6—Chicago Communications seventh annual
luncheon and communications seminar, sponsored by
29 Chicago associations. Seminar topic: “Who's
Watching Our Watchdogs? Ethics, Privacy, Credibility
and Accountability in the 80's” Keynote speaker:
Pierre Salinger, ABC News Paris bureau chief. Palmer
House, Chicago.

Nov. 6-7— UCLA Extension workshop, “Public Ac-
cess to Cable TV: A Do-It-Yourself Workshop." 1246
Graduate School of Management, UCLA, Los Angeles.
Information: Ellen Stern Harris, (213) 825-0641.

Nov. 7-10— Association of National Advertisers an-
nual meeting. Speakers include Lee lacocca, chair-
man of Chrysler Corp. Panelists include Hugh Downs,
host of ABC-TV's 20/20; Gene Jankowski, president,
CBS/Broadcast Group; Gerald Levin, group vice presi-
dent, video, Time Inc.; Richard Frank, president, Para-
mount Television Distribution, and Allen Gilliland,
president, Gill Cable. Fairmont hotel, San Francisco.

./
Also in November

Nov. 8-10—Arts/Cable Exchange sponsored by Uni-
versity Community Video. Minneapolis Auditorium,
Minneapolis.

Nov. 9— Region 2 conference on AM broadcasting
begins. Tentatively set to run for six weeks. Rio de
Janeiro.

Nov. 9-11— Television Bureau of Advertising 27th
annual meeting. Fontainebleau Hilton, Miami.

Nov. 9-11— Subscription Television Association sec-
ond annual conference. Hyatt hotel at Los Angeles In-
ternational Airport. Information: Valerie Backlund,

Datebook:

(213} 827-4400.

B Nov. 11 — Hollywood Radio and Television Society
luncheon. Speakers: Tony Thomopoulos, ABC Enter-
tainment president; B. Donald Grant, CBS Entertain-
ment president, and Brandon Tartikoff, NBC Entertain-
ment president. Beverly Wilshire, Los Angeles.

Nov. 11— Women in Communications luncheon.
Speaker: Herb Schmertz, vice president, public affairs,
Mobil Qil Corp., Doral inn, New York.

Nov. 11— Radio Advertising Bureau sales clinic.
Marriott hotel, New Orleans.

Nov. 11-13—International Film and TV Festival of
New York. Sheraton Center, New York.

Nov. 11-13—Oregon Association of Broadcasters
41st fall conference. Valley River Inn. Eugene, Ore.

Nov. 11-14—Society of Professional Journalists, Sig-
ma Delta Chi national convention. Hyatt Regency,
Washington.

Nov. 11-14—Unda-USA 10th general assembly,
titled “Taking a Stand: Strategies for the Decade”
Roosevelt hotel, New York. Information: Ann DeZell,
Unda-USA General Assembly, Box 588, Winona, Minn.,
55987, (507) 454-4643.

Nov. 12— Academy of Television Arts and Sciences
forum luncheon. Speaker: John A. Schneider, presi-
dent, Warner Amex Satellite Entertainment Corp., Cen-
tury Plaza hotel, Los Angeles.

Nov. 12—-16th annual Gabriel Awards presentation
banquet, sponsored by Unda-USA. Waldorf-Astoria
hotel, New York.

8 Nov. 12-13— American Association of Advertis-
ing Agencies 44th central regional annual meeting.
Ritz-Carktib hotel, Chicago.

Nov. 12-13 —Media research seminar. Florida Inter-
national University, Bay Vista campus, North Miami.

Nov. 12-15—American Advertising Federation
Western region conference. Keynote speaker. James
Rosenfield, president, CBS-TV. Hyatt Del Monte, Mon-
terey, Catif.

Nov. 13— Radio Advertising Bureau sales clinic. Am-
fac hotel, Dallas.

Nov. 13 —Deadline for entries in American Advertis-
ing Federation National Public Service Advertising
Competition, Good Samaritan awards. Information:
1225 Connecticut Avenue, N.W, Washington, D.C.,
200386, (202) 659-1800.

Nov. 13—"Issues in International Information,”
workshop on new world information order with
panelists from government, media and legal profes-
sion, sponsored by The Media Institute, with Ameri-
can Bar Association’s Section of International Law
and Georgetown University’s International Law In-
stitute. East Auditorium, Department of State, Wash-
ington. Information: TMI, 3017 M Street, NW, Wash-
ington 20007; (202) 298-7512.

Nov. 18- National Commission on Working Women's
third annual “Women at Work” broadcast awards.
Capital Hilton, Washington.

B Nov. 19— National Association of Broadcasters
legal answers workshop. Ramada Inn, Casper, Wyo.

Nov. 19-20— Arizona Broadcasters Association fall
convention and annua! meeting, in conjunction with
convention and technical exhibit of Arizona Society of
Broadcast Engineers. Sheraton Inn, Scottsdale, Ariz.

Nov. 19-20— Arbitron radio workshop. Omni Inter-
national, Miami.

Nov. 19-20— Practising Law Institute’s ninth annual
Communications Law Institute. New York Statler.

B Nov. 19-20— Federal Bar Association seminar on
international communications. Mayflower hotel, Wash-
ington.

Nov. 20— Society of Broadcast Engineers’ Northwest
regional convention. Red Lion Inn/Sea-Tac Motor Inn,
Seattle.

Nov. 20-22— Satellite Television Technology Inter-
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national’s Satellite Video Show. Anaheim Marriott,
Anaheim, Calif.

B Nov. 21 — Capital Press Club's 37th annual awards
dinner. Speaker: Jack Valenti, Motion Picture Associ-
ation of America. Capital Hilton, Washington.

Nov. 24 — International Radio and Television Society
newsmaker luncheon. Waldorf-Astoria, New York.

Nov. 30-Dec. 1— Communications Technology Man-
agement and Annenberg School of Communications’
second annual “Telecommunications for the 80’s” con-
ference. Speakers include Arthur Taylor, RCTV; Rep.
Timothy Wirth (D-Colo.), and Ted Turner, CNN. Univer-
sity of Southern California, Los Angeles.

. ...
December

Dec. 2-4— Western Cable Show, Anaheim Convention
Center, Anaheim, Calif.

Dec. 3-5—U.S/Southeast Asia Telecommunications
Conference and Exhibit. Mandarin hotel, Singapore. In-
formation: John Sodolski, Electronic Industries Asso-
ciation, 2001 Eye Street, NW, Washington 20006;
(202) 457-4934,

Dec. 6-9— Arbitron Radio Advisory Council meet-
ing. Cancun Caribe, Cancun, Mexico.

Dec. 9— International Association of Satellite Users
conference, "Telecommunications Vulnerability: Prob-
lems and Solutions” One World Trade Center, New
York.

B Dec. 9— Academy of Television Arts and Sciences
tuncheon. Speaker: John Price, president of Columbia
Pictures. Century Plaza hotel, Los Angeles.

Dec. 10-11—Broadcast Financial Management/
Broadcast Credit Association board of directors meet-
ing. Hyatt hotel, Orlando, Fla.

Dec. 11— International Radio and Television Society
Christmas benefit. Waldorf-Astoria, New York.

Dec. 11— International Television Association San
Diego chapter video awards festival. Royal Quality Inn,
San Diego. Information: Pamela Taylor Waldman, PO.
Box 575, Del Mar, Calif. 92014,

Dec. 11-13—Audio Independents, University of
California Radio Network, Western Public Radio and
California Arts Council's "Dialogue 81: Radio ...
Waves of the Future!" Asilomar Conference Center,
Pacific Grove, Calif.

|
January 1982

Jan. 13— International Radio and Television Society
newsmaker luncheon. Waldorf-Astoria, New York.

Jan. 14-18— Utah Broadcasters Association annual
convention. Hilton inn, St. George, Utah.

8 Jan. 15— Academy of Television Arts and Sciences
luncheon. Speaker: Mark Fowler, FCC chairman. Cen-
tury Plaza hotel, Los Angeles.

Jan. 15-16— Virginia Association of Broadcasters
legislative reception and winter meeting. Hyatt, Rich-
mond, Va.

Jan. 17-20— Pacific Telecommunications Con-
ference, focusing on telecommunication services in
Pacific hemisphere, Americas, Asia and Oceania.
Meeting will be opened by Bernard J. Wunder Jr,
assistant secretary of commerce for communication
and information for the United States. llikai hotel,
Honolulu.

Jan. 20-22 — Colorado Broadcasters Association
winter convention. Stouffer's Denver Inn, Denver,

Jan. 22-23 — Radio-Television News Directors Asso-
ciation board meeting. Hilton Palacio del Rio, San An-
tonio, Tex.

Jan. 23-27— Association of Independent Television
Stations (INTV) ninth annual convention. Sheraton
Washington, Washington.

Jan. 28-30—Giobal Village's first annual con-



Nov. 1-4— National Association of Educational
Broadcasters 57th. annual convention. Hyatt
Regency, New Orlears.

Nov. 8= Region 2 conference on AM broadcasting
begins. Tentatively set to run for six weeks. Rio de
Janeiro.

Nov. 9-11—Television Bureau of Advertising
27th ‘annual meeting. Fontainebleau Hilton, Miami
Beach.

Nov, 11-14—Society of Professional Journalists,
Sigma Delta Chi national convention. Hyatt
Regency, Washington.

Dec. 2-4— Western Cable Show. Anaheim Con-
vention Center, Anaheim, Calif.

Jan, 23-27, 1982 Association of Independent
Television Stations (INTV) ninth annual conven-
tion. Sheraton ‘Washington, Washington. Future
convention: Feb. 6-9, 1983, Galleria Plaza hotel,
Houston.

Feb. 7-10, 1982 — National Religious Broad-
casters annual convention. Sheraton Washington,
Washington.

March 11-18, 1982 — National Association of
Television Program Executives 19th annua! con-
ference, Las Vegas Hilton. Future conferences:
March 18-23, 1983, Las Vegas Hilton; Feb. 12-18,
1984, San Francisco Hilion and Moscone Center.

April - 4-7, 1982 — National Association of
Broadcasters 60th annual convention, Convention
Center, Dallas. : Future. conventions: Las Vegas,
April 10-13, 1983; ‘Atlanta, March 18-21, 1984;

Maje’IMeelings

Las Vegas, April 14-17, 1985; Las Vegas, April
20-23, 1986 Atfanta, April 5-8, 1987, and Las
Vegas, April 10-13,1988.

April 17-22, 1982 — National Public Radio an-
nual conference. Hyatt Regency, Washington.

April 23-29, 1982 —18th annual MIP-TV inter-
national TV program market. Palais des Festivals,
Cannes, Frarice, Future meeting: Oct. 15-20, 1982,
19th MIP-TV in.conjunction with VIDCOM (inter-
national Videocommunication Exchange).

May 2-5, 1982 National Cable Television As-
sociation annual convention. Convention Center,
Las Vegas. Future conventions: June 12-15, 1983,
Houston; May 20-23, 1984, San Francisco; March
31-April 3, 1985, New Orleans; March 16-19,
1986, Dallas, and May 15-18, 1988, Las Vegas.

May 4-8, 1982--American Women in Radio
and Television 31st annual convention. Hyatt Em-
barcadero, San Francisco. Future meetings: May
3-7, 1983, Royal York, Toronto; May 1-5, 1984,
Renaissance Center-Westin, Detroit; May 7-11,
1985, New York Hilton, New York and May 27-31,
1986, Loew's Anatole, Dallas.

May 10-13, 1982 ABC.TV affiliates annual
meeting. Century Plaza, Los Angeles.

May 16-18, 1982 — NBC-TV affiliates annual
meeting. Century Plaza, Los Angeles.

% May 23-26, 1982 —CBS-TV affiliates annual
meeting. Nob Hiil Conference Complex, San Fran-
cisco,

June 6-10, 1982 -- Broadcasters Promotion As-
sociation 28th annual seminar. and Broadcast
Designers Association fourth annual seminat St
Francis hotel, San Francisco. Future seminars:
June 1-4, 1983, Fairmont hotel, New Orieans; June
10-14, 1984, Caesars Palace, Las Vegas, and
1985, Chicago.

July 22-24, 1982 - Southern Cable Television
Association Eastern show. Georgia World Con+
gress Center, Atlanta. Future Eastern shows: Aug.
25-27, 1983; Aug. 2-4, 1984, and Aug. 25-27,
1985, all at Georgia World Congress Center.

Aug. 29-Sept. 1, 1982 — National Association
of Broadcasters Radio Programing Conference
New Orieans Hyatt.

Sept. 12-15, 1982 — National Radio Broad-
casters Association annuat convention, -Reno.
Future conventions: Oct. 2-5, 1983, New Otleans;
and Sept. 23-26, 1984, Kansas City, Mo.

Sept. 12-15, 1982 — Broadcast Financial Man-
agement Association 22d annual conference:
Riviera Hotel, Las Vegas. Future conference: Sept.
25-28, 1983, Hyatt hote!, Orlando, Fla. ¢

Sept. 30-0Oct. 2, 1982 — Radio-Television News
Directors Association international: conference:
Caesars Palace, Las Vegas. Future conferences:
Sept. 22-24, 1983, Las Vegas, and Dec. 3-5, 1984,
San Antonio, Tex.

ference and exposition on low-power TV. Sheraton
Washington, Washington. Information: Global Village,
17 Washington Street, Norwalk, Conn,, 06854, (203)
852-0500.

Jan. 29-31— Florida Association of Broadcasters
midwinter conference. Royal Plaza hotel, Lake Buena
Vista, Fia.

b ]
February 1982

Feb. 2— Broadcast Pioneers’ Mike Award dinner
Pierre hotel, New York.

Feb. 3-8— International Radio and Television
Society. facuity-industry seminar and college con-
ference. Harrison Conference Center, Glen Cove, New
York.

Feb. 7-9— Louisiana Association of Broadcasters an-
nual convention. Sheraton hotel, Baton Rouge.

Feb. 7-10— National Religious Broadcasters annual
convention. FCC Chairman Mark Fowler will be Feb. 9
luncheon speaker. Sheraton Washington, Washington.

Feb. 9-10— Arizona Cable Television Association an-
nual meeting. Phoenix Hilton hotel.

Feb. 11— Southern Baptist Radio and Television
Commission’s 13th annual Abe Lincoln Awards. Amer-
icana hotel and convention center, Fort Worth.

Feb. 12-14—14th annual Midwest Film Conference,
featuring creative short films and feature length films.
Chicago Marriott O’Hare. Information: Midwest Film
Conference, PO. Box 1665, Evanston, ill, 60204, (312)
869-0600.

Feb. 17 — International Radio and Television Society
newsmaker luncheon. Waldorf-Astoria, New York.

Feb. 17-19— Texas Cable TV Association conven-
tion. Convention Center, San Antonio, Tex.

B Feb. 18 —Religion in Media’s fifth annual Angel
Awards. Sheraton Universal hotel, Hollywood, Calif.

Feb. 18-21—8chool of Communications at Howard
University, Washington, 11th annual Communications
Conference, “The Future of Communications: A Battle
for the Human Mind.” Howard University's main cam-
pus, Washington.

Feb. 23-25— Cable News Network production semi-
nar on news production, commercial production and
advertising. Atlanta Hilton. Information: Jayne Green-
burg, (404) 898-8500.

Feb. 24— Association of National Advertisers televi-
sion workshop. Plaza hotel, New York.

Feb. 25— Association of National Advertisers media
workshop. Plaza hotel, New York.

March 1982

March 1 — International Radio and Television Society
Gold Medal anniversary banquet. Waldorf-Astoria,
New York.

® March 2— Academy of Television Arts and Sci-
ences luncheon. Speaker: Thomas Wyman, CBS presi-
dent. Century Plaza hotel, Los Angeles.

March 2— Florida Association of Broadcasters
Washington reception for Florida's congressional
delegation. Florida House, Washington.

March 7-8— Ohio Cable Television Association an-
nual convention and trade show. Hyatt Regency, Col-
umbus.

March 11-18— National Association of Television
Program Executives 19th annual conference. Las
Vegas Hilton.

March 18-19— Broadcast Financial Management/
Broadcast Credit Association board of directors meet-
ing. Four Seasons, San Antonio, Tex.

March 24-27 — National Broadcasting Society, Alpha
Epsilon Rho, 40th annual convention. Statler, New
York.

March 28-April 3—European and North American
public television producers annual INPUT '82, Inter-
national Public Television Screening Conference,
Toronto.

Enaial’

Women in Cable career workshop
held Oct. 24 in Chicago was sponsored
by MultiCultural Television Council,
Chicago-based group concerned with
improvement of television programs for
children in minority communities. It was
not sponsored by Women in Cable pro-
fessional organization, as stated in
“Datebook” Oct. 19, page 20.
O

News director of wagr-Tv Buffalo, N.Y,
Jim Willi, was incorrectly identified as
Jim Lilly on page 51 in “News Beat” in
Oct. 26 issue. J
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April 1982

April 4-7 — National Association of Broadcasters
60th annual convention. Convention Center, Dallas.

& April 12— Academy of Television Arts and Sci-
ences luncheon. Speaker: Thornton Bradshaw, RCA
chairman. Century Plaza hotel, Los Angeles.

April 17-22— National Public Radio annuat con-
ference. Hyatt Regency, Washington.

April 19— Forida Association of Broadcasters
“Broadcasting Day" University of Florida, Gainesville,
Fla.

April 23-29—18th annual MIP-TV international TV
program market, Palais des Festivals, Cannes, France.

———
May 1982

May 2-5— National Cable Television Association an-
nual convention. Convention Center, Las Vegas.

May 4-8— American Women in Radio and Television
31st annual convention. Hyatt Embarcadero, San Fran-
cisco.

May 5—George Foster Peabody Awards luncheon,
sponsored by Broadeast Pioneers. Pierre hotel, New
York.

May 10-13— ABC-TV affiliates annual meeting. Cen-
tury Plaza, Los Angeles.

May 16-18— NBC-TV affiliates annual meeting. Cen-
tury Plaza, Los Angeles.

8 May 23-26—CBS-TV qffiliates annual meeting.
Nob Hill Conference Complex, San Francisco.

|
June 1982

June 11-18— Radio-Television News Directors As-
sociation of Canada annual meeting. Mount Royal
hotel, Montreal.

June 12-16— American Advertising Federation an-
nual conference. Omni International, Atlanta.

June 13-14— Radio-Television News Directors As-
sociation board meeting. Mount Royal hotel, Montreal.

June 17-18— Broadcast Financial Management/
Broadcast Credit Association board of directors mest-
ing. Washington Plaza, Seattle.

June 20-23— National Association of Broadcasters’
Children’s Tefevision Conference. Capital Hill Hyatt
Regency, Washington.

June 23-26— Florida Association of Broadcasters
annual convention. Innisbrook Resort, near Tarpon
Springs, Fla.










Open:Mike:

The 50th anniversary

EpiTOR: 1 hope someone has properly
complimented you and your editors,
researchers and writers who put all of that
massive issue together. It is an impressive,
lasting publication which will be of prime
use to future broadcast historians.—
Catharine Heinz, Broadcast Pioneers Li-
brary, Washington.

EDpITOR: The 50th anniversary issue is a
pip ... [ am reading it (devouring is a bet-
ter word) slowly, to get the full nostalgic
pleasure therefrom. And re-reading,
too.— Hugh B. Terry, Englewood, Colo.

EpITOR: 1 was impressed by your career
long before all of those shining lights of
broadcasting conceived the happy idea of
that deserved dinner.—J. Raymond Bell,
chairman, Foreign Claims Settlement
Commission, Washington.

EpiTOR: The tribute to you on your 50th
anniversary by President Reagan is shared
by a grateful industry. And now—forward
to the next ‘“50)—Jack Poppele, presi-
dent, Tele-Measurements Inc., Clifton,
N.J.

EDITOR: Congratulations and thanks for a
great 50th anniversary issue.

I had never even known that 30 years
ago there was a ban on broadcasts of pro
football! And we wonder what the Na-
tional Football League has become now.—
Charles E. Everett, Bridgewater, N.J.

EDITOR: I consider the issue of Oct. 12 one
of the most important in broadcasting. It
should be in every major library and
available at any college that teaches our
profession. I am most interested in reading
the Honor Roll reports of some of the peo-
ple I have heard about so much.—Joe
Hasel, Flushing, N.Y.

EDITOR: No other person in broadcasting
could have galvanized such a crowd as you
drew to Washington on Oct. 15.— Roy
Danish, director, Television Information
Office, New York.

EDITOR: Warm Canadian and Quebec
greetings to Sol Taishoff and BROADCAST:
ING magazine on the occasion of this ex-
ceptional achievement.— Ed Prevost,
president, Civitas Corp., Montreal (former
chairman of the Canadian Association of
Broadcasters).

EpiTor: Hurrah for Sol.—Lionel Van
Deerlin, Department of Telecommunica-
tions and Film, San Diego State Universi-
ty.

EpiToRr: I know of no person or organiza-
tion that has done more to promote broad-
casting in such a respectable manner as
you and your cohorts have done in this
short period of 50 years.—Robert R.
Hilker, president, Suburban Radio Group,
Belmont N.C.

EDITOR: Your achievements in broadcast-
ing have benefitted not only broadcasters
and the FCC but also have contributed in
the public interest to the viewers and
listeners of this great industry. — Mitchell
Wolfson, president Wometco Enterprises
Inec., Miam..

EDpiTOR: 1 think the Oct. 12 anniversary
issue should become a reference book for
all of us interested in the history of broad-
casting. Thank you for providing one of
the best journals about our business that |
have ever seen.—Gene Jankowski, presi-
dent, CBS/Broadcast Group, New York.

EDITOR: As this is my 32d year in the busi-
ness I can only say that I’ve been reading it
for 32 of the 50 years—but they have been
32 informative and entertaining ones.
Thanks for the magazine and good luck to
you.—David L. Wolper, Wolper Produc-
tions Inc., Burbank.

EDITOR: Your 50th anniversary dinner un-
doubtedly was one of Washington’s events
of the year, and most decidedly the event
of the industry. I wanted to take this mo-
ment to personally congratulate you on 50
years of one of the most significant con-
tributions to the broadcast industry. The
well-earned accolades are only a fraction of
what your efforts truly warrant.— Robert
Lewis, vice president, Dailey & Associates,
Advertising, Los Angeles.

EDITOR: BROADCASTING continues to be
must reading here at RCI, as you start your
second half-century in publishing.— E. S,
Rogers, vice chairman and chief executive
officer, Rogers Cablesystems Inc., Toronto.

EDITOR: That 50th anniversary issue is one
whale of a production containing an enor-
mous amount of fascinating material.
Congratulations to all concerned.— Ed-
ward W. Barrett, publisher, Columbia
Journalism Review, New York.
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Buoyant broadcasting
boasts good third quarter

Larger companies show results
ahead of general economy;
fourth quarter seen promising

“If we’re in a recession, you wouldn’t
know it from broadcasting.”” That's how
Ellen Sachar of Goldman Sachs views the
third-quarter results turned in by broad-
casters over the last several weeks, and she
echoes the thoughts of most of the finan-
cial community.

Logging the reports from eight of the
big nine broadcasters on BROADCASTING’s
Stock Index (Storer’s earnings were due
late last week), the industry’s earnings ad-
vanced 9.5% in the third quarter of 1981
when compared with the same period the
year earlier. That improvement came on
industry revenues that were up 13.5%. The
advance in earnings would be even more
dramatic if not for CBS Inc’s records
operations having run afoul of FASB-8—
that accounting standard for foreign ex-
change gains and losses lopped 25 cents
off the company’s per share figure, and
left net income 3% below the year-earlier
level (BROADCASTING, Oct. 19). Discount-
ing foreign exchange calculations, CBS’s
earnings would have been ahead 11% in
the quarter, and dropping CBS’s FASB-8
skewed figures out of the broadcast indus-
try earnings calculation would show the in-
dustry moving ahead 17% in the 1981
third quarter.

While the CBS downturn was antici-
pated, something of a surprise on the up-
side came when ABC reported last Tues-
day that it had logged 15% growth in net
income, to $34,100,000, $1.19 per share
on revenues that were ahead 13% to
$553,600,000. The advance was attributed
to “‘improving advertiser demand for
television time as well as the delayed pre-
miere of the new fall season.”” And the
earnings improvement at ABC came
despite a 17-cents-per-share negative im-
pact on net income from the accounting
change ABC instituted last year for prime-
time programing (BROADCASTING, Dec.
22.1980), a 12.5-cents-per-share write-off
related to one of the R.L. White publish-
ing wing’s divisions, and the effect of
development costs for ABC Video En-
terprises and ABC Motion Pictures. Profits
were up at ABC’s television stations and
ABC Radio in addition to the television
network, the company said.

Buoyed by those numbers, ABC’s

stock, which had already been making a
comeback from the below-$30-per-share
level it was trading at in September, matched
its 12-month high of $36 last Wednesday.
Indeed, the broadcasters as a group have
outperformed the market over the past
month. Against a market that
climbed 2.7% between Sept. 30 and Oct.
27 (based on Standard & Poor’s 400) the
big nine logged the following percentage
gains in stock price: ABC, 16.2%; Capital
Cities, 9%; CBS, 8.6%; Cox Broadcasting,
5.5%; LIN Broadcasting, unchanged;
Metromedia, 15%; Scripps-Howard, 6%;
Storer, 7.8%, and Taft, 3.9%. That market
strength, says Joe Fuchs of Kidder
Peabody, reflects the market’s perception
of the fundamental, long-term strength of
the broadcasting companies, while there
were ‘‘virtually no disappointments
against perceived expectations’ in the
earnings reports.

Leading the pack in earnings gains was
Taft, whose $18,006,000, $1.75 per share
in net income was 38% ahead of income in
the same quarter (Taft’s fiscal second
quarter) last year. The earnings rise came
as revenues soared 80%, to $146,503,000.
Taft’s amusement park operations con-
tributed a significant part of the revenue and
earnings improvement-—park revenues were
up more than 170% to $77,800,000. And
the entertainment group also logged

L NOVE2

record profits in the quarter.

Scripps-Howard was next in the im-
proved earnings sweepstakes, logging a
28% gain in net income to $4,365,000, 42
cents per share, on revenues of $20,400,-
000, up 14%.

Metromedia ran third, as net income
rose 26% to $12,688,000, $3.16 per share.
The company’s revenues were ahead 17%
to $105,819,000. (Excluding discontinued
operations, Metromedia’s income from
continuing operations rose 20%). Homing
in on the company’s broadcast operations,
“‘ratings strength and healthy advertising
demand”’ boosted revenues 23%, with
television growth outpacing radio. Na-
tional spot, the company said, increased
faster than local advertising in the quarter.
With evpenses up only 17%,
Metrome 1’s broadcast profits climbed
36%. In its entertainment division,
revenues rose 7%, while expenses ad-
vanced 7% ‘‘primarily reflecting’’ the
Metrome 21 Producers Corp. restructur-
ing. Thus entertainment logged a loss of
$2.,812,000 in the quarter, compared with
a loss of $1,164,000 the year earlier.

Cox would have tied Metromedia’s 26%
in income gains, were it not for the inclu-
sion in the Cox year-to-year comparison of
the 1980 income of the printing business
the company sold. Discounting that in-
come, Cox’s net income was up 17% to
$13,072,000, 48 cents per share, on
revenues that advanced 35% to $103,442,-
000. Cox’s broadcast revenues were up
17%: its cable revenues up 59%. On the in-
come side, those divisions’ respective in-
creases in income from operations were

problems.

Videodisk layoff. RCA will lay off 300 workers from its videodisk operation and another
100 from its color television manufacturing line, the company said last week. The com--
bined videodisk/television work force at RCA's Bloomington, ind,, plant is 4,100. To date,
about 50,000 of RCA's videodisk units have been sold, with the company having initially
projected sales of $200,000 this year. (RCA continues to maintain that figure as its sales
goal for 1981, saying it's looking for a fourth-quarter sales surge.)

Meanwhile, the word from Japan is that videotape recorder production there is booming
(all VTR's sold in this country are produced in Japan), up 110% in September from the year
earlier, to 969,000 units. That number represents 32% more units than were produced in
August. Japan’s exports of VTR's totalled 783,000 in September, 130% better than the year
earlier. And for the first time, in September, Japanese manufacturers turned out more VTR's
in a month than they did color television sets: 969,000 to 930,000.

Back in this country, RCA is not only dogged by the evident troubles of its videodisk pro-
gram, but by a variety of problems including the poor performance of NBC. In fact, RCA re-
ported losses of $109.3 million last quarter (BroapcasTing, Oct. 12). Responding to those
assorted woes, RCA's stock price has been giving new meaning to the word low, to the
point of prompting published speculation that it's ripe for a takeover. But that possibility is
discounted by Wall Street analysts who follow the company: Low as the price is at §16 or
$17 (the year's high was 32 1/4), given RCA's depressed earnings, the stock isn't really
trading at much of a discount from its current book value, the analysts say. Most of the
takeover scenarios contemplate a spinoff of the NBC subsidiary to avoid FCC. transfer
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18% and 51%. Cable operations, Cox said,
were largely responsible for the 44% in-
crease in depreciation and amor ation
charges, and a 104% rise in corporate in-
terest expense.

LIN experienced 10% growth in net in-
come to $4,096,000, 76 cents per share,
while revenues advanced 8%, to $16,994 -
000. Helping out was increased interest in-
come and lower state tax rates. An antici-
pated operating loss of $186,000 at Mil-
waukee radio stations purchased in March
held back net income growth, which other-
wise would have moved ahead 15%, the
company said.

Cap Cities net income held virtually flat
(BROADCASTING, Oct. 26) at $17,464,000,
$1.32 per share, as revenues advanced
26% to $143,579,000. But discounting an
extraordinary gain of $2,430,000 logged
last year, consolidated income was up 16%.
The company’s broadcast revenues were
up 19%; income 26%. Cablecom-
General’s earnings were included in the
quarter, and together with costs associated
with this acquisition, trimmed Cap Cities
per share total 19 cents.

CBS’s net income totalled $54,300,000,
$1.95 per share (25 cents per share lower
than it would have been without the
FASB-8 mandated impact), while
revenues grew 5% to $995,100,000. Broad-
cast revenues advanced 10%, and profits
there were up, the company said.

How did broadcasting manage to avoid,
and even prosper, during the recession
that supposedly has been taking place?
Ellen Sachar notes that traditionally, ad-
vertising expenditures lag general eco-
nomic trends, delaying impacts on broad-
casters of any recessive trends. John Reidy
of Drexel Burnham Lambert, focusing on
the network level, says the fall scheduling
and consequent selling disarray of 1980
provided easy comparisons for the net-
works this year (he estimates that network
television profits at CBS this quarter ad-
vanced in the 20% to 25% range, perhaps
30% at ABC, levels he thinks might be
repeated in the fourth quarter). And, he
thinks, the networks are making good on
cost control promises.

On the group side, a theory voiced by
several analysts, among them Tony Hoff-
man of A. G. Becker, is that advertising
agencies were able to capitalize on threats
posed to the networks by advertising
boycotts and Hollywood strikes which
didn’t materialize and thus hold down
price increases for network advertising.
Advertisers left with cash to spare then
pumped it into the spot market.
~Hoffman further philoso] ized
(*‘Closed Circuit,” Oct. 26) that the
nature of the recession in our economy,
tied to housing and durable goods and not
consumer spending on packaged goods,
has thus bypassed, and in some cases even
stimulated, those sectors of the economy
on which television depends for advertis-
ing.

Looking ahead to the fourth quarter,
there are signs that business is continuing
to hold up. Both LIN and Capcities men-
tioned in their earnings reports that broad-

]

cast orders are running ahead of last year.

ABC as well said “‘the improved pace of
the broadcast advertising marketplace is
continuing into the fourth quarter, and
should enable the company to finish the
year on a strong note operationally.”’

Reidy notes that CBS is cautioning the
analytical community not to ‘‘jump
through the roof”’ as a result of its third
quarter (which was better than some anti-
cipated; CBS having forewarned everyone
of the foreign exchange problem). The
company is saying it has spent only half the
development monies it expects to expend
this year, and that 35 to 40 cents per share
could go to development in the fourth
quarter.

Beyond the fourth, things get very
cloudy—"‘‘scary”’ in Joe Fuchs’ words.

He’s even reducing his earnings projec-
tions for 1982, because of the ‘‘specter of
sliding economic projections.”

ABC indeed said that ‘‘results beyond
the fourth quarter ... are more difficult to
judge’’ which in its case is due not only to
“‘the unsettled economic outlook’ but
also to ‘‘the high costs we face associated
with the start-up of our new ventures,
theatrical film licensing commitments (for
the 1981-82 television broadcast season)
and the potential renewal of several major
sports franchises.”’

But as Joe Fuchs also observes, if the
next few quarters seem muddy the long
term picture is good—‘‘the benefits of in-
volvements in new technologies, and
deregulation all auger well for the three to
five year investment horizon.’

Selling the copyright compromise

Broadcast, cable and motion
picture representatives lobby
members for support; some

cable operators have reservations;
Turner vows to fight agreement

Negotiations continued last week among
leaders of the broadcast, cable TV and mo-
tion picture industries on a tentative agree-
ment that could end years of struggle on
Capitol Hill over cable copyright laws. But
while representatives of the three indus-
tries worked behind closed doors on par-
ticulars of the agreement, opposition
mounted among some cable operators.

Although final language was yet to be
adopted, the drafted agreement would es-
sentially retain compulsory licensing at
royalties now specified by law for ali
retransmitted broadcast signals and would
permit cable systems to import as many
distant signals as they chose.

It would codify a modified version of the
FCC’s former syndicated exclusivity rules
and apply them to all markets. The FCC’s
rules applied only to the top 100 markets.
The new rules would protect, for each sta-
tion in a television market, all of the
episodes of any series for which the station
had obtained exclusive performance rights
for the duration of the contract.

Independent TV stations within a televi-
sion market could protect up to 300
movies during a specified three-month
period and network affiliates could protect
up to 100 movies, also for a three-month
period.

Syndicated exclusivity would not apply
to cable systems located ‘‘outside all
television markets’” or to systems with
fewer than 5,000 subscribers unless
owned by multiple system operators with
50,000 total subscribers or more. Systems
in operation before March 31, 1972,
regardless of size and location, could con-
tinue to carry all syndicated programs
broadcast by any station carried on that ca-
ble system before March 31, 1972.

As of last week, the particulars of how
syndicated exclusivity would be enforced
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had not been worked out, but negotiators
are said to have been considering a twofold
approach in which broadcasters could
either sue a cable system for copyright vio-
lations or could apply for relief at the FCC.
It also hadn’t been decided whether the
burden of determining which programs
are protected would fall to cable operators
or broadcasters. Presently, broadcasters
must notify systems of protected pro-
grams.

The present royalty rate structure would
continue to apply under the agreement,
with the Copyright Royalty Tribunal and/
or Copyright Office empowered to adjust
rates according to changes in inflation.

There would be three changes in the law
governing the setting of rates.

Cable systems carrying no distant sig-
nals would be exempt from copyright
royalty liability; the CRT’s authority to ad-
just cable royalty rates to reflect the dele-
tion or modification by the FCC of syndi-
cated exclusivity regulations would be
eliminated; and the CRT would be permit-
ted to adjust royalty rates for inflation ev-
ery three years instead of every five.

The FCC’s must-carry rules would be
codified under the agreement, except that
systems of 36 channels or fewer would
have to carry only those stations with a 1%
share of viewing in noncable homes or a
2% share of viewing in all TV homes in the
county in which the system is located. The
FCC’s current network nonduplication
rules would be codified.

The National Association of Broad-
casters television board approved the
agreement in principle last Monday (Oct.
26). ““Not everyone was 100% in favor of
it, but half a loaf is better than none,”” said
David Polinger, vice president of
wPIX(TV) New York and chairman of
NAB’s ad hoc committee on cable
copyright. ‘‘Full copyright liability seemed
to be dead politically,” he said, ‘‘and the
compromise is acceptable.”’

National Cable Television Association
President Thomas Wheeler wrote last
Monday to Representative Robert W.
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Kastenmeier (D-Wis.), chairman of the
subcommittee charged with copyright
laws, to report his organization, NAB and
the Motion Picture Association of
America had agreed on proposals to
amend the cable copyright laws. The next
day, NCTA board members received
telegrams outlining the agreement.

Reaction from NCTA board members
was mixed. Sally Davison of Staunton
Video Corp. in Staunton, Va., who chairs
NCTA’s Independent Operators Commit-
tee, said there are ‘‘some concerns among
operators with more than 5,000 subscri-
bers,’ but that many see the agreement as
preferable to what could result if there
were no agreement at this point.
‘“‘Retransmission consent would be
worse,” she said.

Frank Scarpa, Valley Video Cable Co.,
Vineland, N.J., said he told NCTA on
Thursday he opposes the agreement.
Another board member, Frederick Ken-
nedy of CSRA Cablevision Inc. in North
Augusta, S.C., also told NCTA he opposes
the agreement. ‘‘There doesn’t seem to be
much support for this,”’ he said.

One board member who opposes the
agreement said he is ‘‘very upset that
NCTA’s board of directors was not con-
sulted”’ NCTA had ‘‘no contact with the
board on this,”’ he said, ‘‘and I have been
told the board is not to have a vote because
there isn’t time and this is an emergency
situation.”’

Last Friday, however, board members
received notice of a special meeting, to be
held in Washington Tuesday (Nov. 3) to
give members ‘‘full and complete con-
sideration to the legislative language’
being drafted.

While opposition surfaced among
NCTA board members, forces outside the
association worked feverishly to build a
front to defeat the agreement, either
before its writing is finished or once it
reaches the Congress, which would ulti-
mately have to set the proposals into law.

Ted Turner, president, Turner Broad-
casting System, wrote to cable systems and
MSO’s last week asking for help in killing
the compromise, which he said “‘gives
away our hard-won victories of the past at
the FCC, the courts and the Congress,”’
and if adopted, ‘‘will seriously harm the
superstation and reduce the options of the
American viewing public”” Turner re-
tained Robert Ross, who until recently
was NCTA’s vice president for govern-
ment affairs and now practices law with the
Washington firm of Pepper, Hamilton &
Sheetz, to help lobby his cause.

According to Stephen Effros, executive
director, Community Antenna Television
Association, the agreement, if set into law,
would ‘‘eliminate distant-signal carriage
for the majority of cable systems.”’ This is
an agreement ‘‘that might be viable five
years from now,”’ he said, ‘‘but most cable
operators are worried about tomorrow.”

Most opposition to the proposed agree-
ment comes from small and medium-sized
cable operators, according to sources in
Washington and the industry. Large

MSOQO’s approve it. Monroe Rifkin, chair-
man, American Television & Com-
munications Corp. and chairman of
NCTA’s copyright committee, called the
agreement, ‘‘a statesmanlike approach to a
very difficult situation’” There’s give and
take in it for everyone, he said, but even
medium-sized operators not exempt
under the agreement from syndicated ex-
clusivity rules, “‘will not find it a life-and-
death situation.”” Rifkin said, ‘‘If every-
body were to sit back and look at the next
10 years, I think they’ll find this a very at-
tractive compromise.”’

NCTA’s Wheeler is said to have initiated
negotiations toward the compromise over
a month ago. There were growing indica-
tions that the House subcommittee
charged with copyright would try to amend
the law, and cable industry leaders felt an
agreement such as they reached would be
preferable to amendments that could have
surfaced without it.

There was also a feeling in the cable in-
dustry that there are more important bat-
tles to be waged on Capitol Hill in the
coming years and that too many resources
were being spent on a copyright effort that
might well have failed. Syndicated ex-
clusivity is preferable to Kastenmeier’s
proposal to expand the CRT’s ratemaking
powers, according to Rifkin.

Although some opponents of the agree-
ment hope to defeat it before it is com-
pleted, others believe they’ll have a better
chance once it emerges as a bill before the
full House. Ross predicted the subcom-

mittee will pass the agreement in princi-
ple, but that passage by the House, if
achieved, will take at least another two
years.

Although some predict hearings will be
necessary before the subcommittee will
accept the agreement, Bruce Lehman,
chief counsel to the panel, said that’s
“highly unlikely.’

Kenneth Schanzer, NAB senior vice
president for government relations, who is
the broadcasters’ chief negotiator in the
agreement, said he is ‘‘very optimistic’’
that all parties will accept the agreement in
its final form. ‘‘It’s possible some changes
will result from drafting the language,’ he
said, ‘‘but none of enormous substantive
consequence.’

Drafting of the agreement is expected to
continue this week. Lehman said he
believes mark-up of a bill will “‘certainly
occur before Congress adjourns’ its first
session early in December.

Although Kastenmeier would ‘‘prefer
not to hold a hearing on the issue,’ Re-
publicans on the subcommittee are push-
ing for one. Representative Thomas
Railsback (R-111.) said he “‘applauds the
efforts of the parties to put together an
agreement,” but that, “‘we in Congress
have our separate responsibilities.”’

Railsback, who is the subcommittee’s
ranking minority member, said ‘‘ancillary
issues not covered in the agreement’’ also
must be addressed—for example, the
liability of satellite carriers, sports and
reform of the Copyright Royalty Tribunal.
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Compact Video’s contribution
to HDTV state of the art

ImageVision is unveiled at
SMPTE in Los Angeles; system
has 10 mhz bandwidth, uses
655 lines at 24 frames per
second; company envisions
large-screen pay service

Compact Video demonstrated its high-
definition television system at its Los
Angeles facility last week to the press and
engineers in town for the Society of Mo-
tion Picture and Television Engineers an-
nual convention.

Compact’s HDTV system, ImageVi-
sion, features an unusual color coding
system, 655 vertical scanning lines, an ex-
tra wide aspect ratio and 24 frames per sec-
ond.

As Compact President Robert
Seidenglanz said, Compact has put
together a complete ‘‘working high-defini-
tion system,”’ including a modified Bosch-
Fernseh camera and the special high-reso-
lution monitors and videotape recorders
necessary to handle the system’s 10 mhz
of video bandwidth.

Compact also announced last week that
it had entered into a licensing agreement
with Fernseh Inc., the joint venture of Bell
& Howell and Robert Bosch, permitting
Fernseh to incorporate ImageVision into
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its equipment. Commenting on the agree-
ment, Compact’s Arnold Taylor, vice
president of technology, said the company
expects to license other manufacturers of
“‘professional broadcast equipment.”’

Because the bandwidth of ImageVision
is no more than twice as wide as conven-
tional (NTSC) television signals, it can be
transmitted over existing microwave, cable
and satellite links, according to Compact.
Seidenglanz said the 10 mhz signal is also
compatible with most studio production
equipment which is ‘‘transparent up to 10
mhz.”’

Seidenglanz said the system has many
possible applications in production, post
production and in video distribution.
Substituting tape for film in post produc-
tion, he said, may be particularly impor-
tant. Use of video could reduce costs by
more than 75%, he said.

Although the system is not compatible
with existing television sets, Seidenglanz
suggested that existing receivers are
destined to be replaced anyway. The *‘real
reason’’ for HDTYV, he said, is large-screen
television systems. Seidenglanz said he
has already talked to people in the cable in-
dustry about the possibility of developing
a “‘premium pay high-definition service”
for the home, presumably equipped with a



—

special receiver.

Kenneth Holland, one of the developers
of the system who delivered a paper and
demonstrated ImageVision at a SMPTE
technical session, agreed with his boss.
““We should see the development of many
high quality, high-definition projection
systems capable of taking advantage of the
system.” Holland noted that Compact is
working on a standards converter that
would permit reception on a standard 525-
line receiver, although not with the origi-
nal picture quality.

Meanwhile, Compact has come up with
at least one practical application of Im-
ageVision. ‘““We are currently commiting
master material to ImageVision for
storage so that when high-definition soft-
ware in videodisks or videocassettes is
developed for the consumer market, high-
definition master material will be availa-
ble,”” Holland said.

ImageVision is the second high-defini-
tion television system to be demonstrated
in the United States this year. The first was
the Japanese NHK system, shown at the
SMPTE television conference last Febru-
ary. Unlike ImageVision, which extends
existing technology and standards to their
outer limits, the NHK system is a quan-
tum leap to a radically new standard,
featuring 1,125 vertical scanning lines.

Referring to the Japanese system,
Seidenglanz said: ‘““We feel it is way past
the area of practicality in terms of cost and
bandwidth.”” The NHK signal, as demon-
strated, has five times the bandwidth of an
NTSC signal and implementation of the
system would require the replacement of
most existing production, transmission
and receiving equipment; simple
modification to existing gear would not
suffice.

Development of additional high-defini-
tion television systems is being carried
out in England and Germany, and Kern
Powers of RCA proposed at an SMPTE
technical session his (not RCA’s) standard
for HDTV that went beyond the NHK stan-
dard and well beyond ImageVision. Con-
tending that the future’s HDTV system
should be compatible with the world-wide
digital standard, adopted by international
consensus last September, Powers went
through what he called ‘‘an exercise in ap-
proximate arithmetic’’ to come up with a
digital HDTV standard. He then translated
that standard into a comparable analog
standard.
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The Powers standard features 1,950 ver-
tical scanning lines for a five-to-three as-
pect ratio or 2,310 lines for a two-to-one
aspect ratio, noninterlace progressive scan-
ning, 24 frames per second and verti-
cal scanning rather than conventional
horizontal scanning. ‘‘I hope my proposal
is controversial,’ Powers said, ‘‘otherwise
the standardization process will not be
much fun.”’

According to Holland, ImageVision was
inspired by advances in videotape, large-
screen television and satellite transmission
which made the NTSC standard “‘inadequ-
ate.”’

Cameras have gotten better over the
years, he said, but television pictures,
limited by the NTSC coding scheme, have
not kept pace. The best cameras today, he
said, can produce 700 to 800 lines of
horizontal resolution, but NTSC encoding
degrades that resolution to about 250
lines.

Holland said that 10 mhz of bandwidth
will deliver all the resolution of the
cameras and still be narrow enough to be
handled by other production equipment
and to be transmitted across conventional
distribution systems.

The heart of ImageVision is Phase
Alternate Line Alternate Frame
(PALAF), a color coding scheme, Holland
said, that eliminates the phase error of
NTSC and the cross luminance problems
of PAL (one of the 625-line, 25 frame
systems in use in Europe). Instead of
using the 3.58 mhz color subcarrier of the
NTSC system, ImageVision uses 7.16
mhz.

The system operates at 24 frames per
second to facilitate the transfer of images
to and from 35 mm film. (The same rate is
the long-standing standard for film.)
Matching the frame rates, Holland said,
produces a ‘‘minimum amount of motion
and temporal discontinuity’’ in the
transfer processes.

According to Holland, no increase in
bandwidth is required to transmit the addi-
tional vertical scan lines. The increased
number of lines compensates for the
reduced number of frames, he said. The
additional resolution provided by the lines
is enhanced by progressive scanning, he
said, the same scanning scheme proposed
by Powers.

The ImageVision system demonstrated
last week included a Bosch-Fernseh
KCK-40 camera, modified with a special

Moving on up. The Society of Motion Picture and Television Engineers packed the Cen-
tury Plaza hotel in Los Angeles for the last time last week. The next time the professional
organization meets in Los Angeles—two years from now—it will be within the expansive
parameters of the Los Angeles Convention Center. The convention alternates between Los
Angeles and New York and, according to an SMPTE spokesman, the 1982 convention will
be the last time SMPTE will meet at the New York Hilton. It too will move to larger quarters.

The moves are precipitated by the continuing growth of the SMPTE exhibit. This year 130
manufacturers of film and television equipment squeezed into the ballroom of the Century
Plaza. And it wasn't just equipment and booths that crowded the exhibit floor. In addition to
the 1,600 registrants and an equal number of exhibitor personnel, some 6,000 persons
paid a nominal fee to tour the exhibit floor.
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mount and a $25,000 high-resolution zoom
lens and equipped with a high-reso-
lution Plumbicon tube to pick up most of
the luminance.

For the demonstration, Compact pro-
duced a Western spoof, Durango, using
the Bosch-Fernseh camera and a modified
Ampex two-inch videotape recorder. Since
the making of Durango Compact received
delivery of a new wide band recorder from
Bosch-Fernseh. The one-inch machine
(type B format) is modified with a kit
developed by Merlin Engineering and is
capable of recording a 10 mhz signal. Ac-
cording to Holland, the machine runs at
twice its normal speed to record the high-
definition signal. (In another of the
SMPTE technical sessions, Al Sturm, one
of the developers of the Merlin kit, said that
another kit designed to stretch the
bandwidth capability of the Bosch
machine even further is also available.
Sturm said the ultra wide bandwidth
recorder is intended for recording
videotape masters.)

The monitors used in the system also
had to be carefully selected and modified.
Compact found a Mitsubishi tube capable
of 800 lines of horizontal resolution. Most
tubes, Holland said, deliver between 550
and 600 lines of resolution.

The demonstration was broken into
three parts. In the first, Durango, which
had been transferred to film using Com-
pact’s proprietary tape-to-film process and
edited on film, was projected on a large, 23-
foot diagonal screen. There was no evi-
dence of the scanning lines and the
details were clear and sharply defined. Col-
or smearing was sometimes apparent,
however, and, despite the bright lights, the
depth of field of the picture seemed ex-
tremely shallow.

For the second demonstration, a
videotape edited to conform to the film
version was played into satellite uplink. The
ImageVision signal was shot up to
Comstar I/1I (transponder 8V), bounced
back to a nearby downlink and fed into a
$500,000 Eidophor industrial projection
television set inside the theater. The
Eidophor filled the screen with a brilliant
picture but either the 50,000-mile journey
through space or the Eidophor itself caused
degradation of the picture. Some of the
highlights were washed out and there was ir-
ritating horizontal flickering throughout the
picture.

In the third test, an ImageVision
videotape made from the opening se-
quence from ‘‘The Silver Streak’” was also
sent through the satellite link. The results
of this transmission were noticably better.
Although grainier and less brilliant than
the Durango videotape, the colors seemed
to be truer and deeper.

Compact chose not to play the videotape
version of Durango directly through the
Eidophor to permit side-by-side com-
parison between it and its film dub. A
videotape of the movie dubbed from the
two-inch tape to the one-inch tape of the
newly acquired Bosch recorder were shown
repeatedly on the monitors, however.
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tioned separately.

Under RCA’s plan, participants will bid

to lease the transponders from April 1982
through the end of 1988. The full amount
bid for each transponder would be paid to
RCA in January.
_ Inglis said RCA had proposed the auc-
tion both to permit the ““marketplace’ to
allocate the transponders and to keep
“‘speculators’’—who obtain transponders,
then sell those rights at a profit—from
monopolizing the immediate rewards from
transponder use.

Inglis noted that the FCC has not yet
decided whether to let RCA auction off
the transponders.

In the event the FCC rejects the auction
plan, RCA has filed another plan that
would authorize it to allocate the trans-
ponders on a ‘‘first-come, first-served
basis,”” an RCA spokesman said. The
spokesman said RCA already has ‘“‘well
over’’ 100 orders for Satcom IV’s trans-
ponders on file.

Inglis said RCA planned to move six
lease holders from Comstar I/1I over to
Satcom IV, save two transponders for
backup, and, if the FCC grants its ap-
proval, perhaps auction off leases for the
seven transponders remaining.

T S S
Public broadcasting
rocked by verdict

in captioning case
Court cuts off DOE funds until

PBS stations offer open captions

Public broadcasting officials were in what
one of them described as ‘‘a state of
shock™ late last week, following a U.S. dis-
trict court’s ruling requiring public televi-
sion stations to make their programing ac-
cessible to the hearing impaired. Until the
necessary steps to assure that access are
taken, the court said, the Department of
Education will be barred from disbursing
funds for programing shown on public
television.

The ruling came in a case brought by the
Greater Los Angeles Council on Deafness
(GLAD), which held the Department of
Education and other federal agencies were
violating a section of the Rehabil tion
Act that assures handicapped persons ac-
cess to federally funded services. Essen-
tially, GLAD said public broadcastire pro-
grams should be signed or captione

The Department of Education, the U.S.
attorney general, the FCC, and the
Department of Health and Human Ser-
vices are defendants in the suit. Judge
Manuel Real two weeks ago dismissed
three other parties as defendants—the
Corporation for Public Broadcasting, the
Public Broadcasting Service and noncom-
mercial KCET(TV) Los Angeles—on the
ground that GLAD had failed to prove
they had discriminated against the hearing
impaired (BROADCASTING, Oct. 26).

Although Real’s order applies to the
four remaining defendants, only the
Department of Education provides funds

for programing for public broadcasting. It
awarded $22 million for the production of
programs destined for public television be-
tween fiscal years 1979 and 1981. Some
$14 million of that remains to be dis-
bursed.

One question lawyers on both sides of
the issue were unable to answer with
finality last week was whether the order
applies only to producers receiving
Department of Education funds or pro-
ducers of all public broadcasting program-
ing. Lawyers for PBS said they simply did
not know. Stanley Fleishman, counsel for
GLAD, said there is ‘‘room for interpreta-
tion”’ of the order as it applies to other
than DOE funds. The department last year
provided PBS with $14 million, or 11% of
its programing funds.

Whatever its effect, Real’s order will not
go unchallenged. A Department of Educa-
tion official said an appeal is certain and
that a stay of the district court’s order will
be sought. PBS, although no longer a de-
fendant, may seek to re-enter the case as a
friend of the court or an intervenor to seek
a reversal of the district court’s ruling.

PBS and the National Association of
Public Television Stations said in a joint
statement that it is “‘a supreme irony that
public broadcasters—the very people who
took the initiative to bring full television
service to America’s hearing impaired
viewers—are being so severely penalized
by the court’s order in the name of deaf
citizens at a time when the public broad-
cast system is being hit hardest by massive
funding cuts.”’

The statement also noted that public
broadcasting has pioneered in the move to
provide captions—both open and closed —
for the hearing-impaired audience. PBS
now provides 40% of the 35 or 40 hours of
the programing offered for closed caption-
ing. ABC, NBC and producers of syndi-
cated programs offer the remainder.

However, Real indicated he feels open,
not closed, captioning is the answer. *‘On
the basis of the evidence here,”’ he said,
“closed captioning is not a reasonable
alternative for deaf people to have access
to television.”” The $250 cost per decoder
needed to unlock the closed captioning
was cited by GLAD as a barrier to use
the service. GLAD said only 40,000 of the
decoders have been sold since the closed
captioning service was inaugurated in
March 1980.

(One partial solution, at least, would be
to broadcast the captioning in an open
rather than closed manner. A DOE official
said that could be done at the discretion of
the broadcasters.)

The case before Real is not the only one
in court involving GLAD’s fight to win ac-
cess to programing for the hearing im-
paired. The U.S. Court of Appeals in Wash-
ington, in overturning an FCC decision,
has held that public stations are required
by law to demonstrate an effort to meet
the needs of the hearing impaired. KCET,
whose renewal application is at issue in the
case, immediately sought Supreme Court
review. Last week, the FCC filed its own
petition for review.
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Radio Marti lans
move ahead despite
concerns of some
U.S. diplomi ts

Government AM service aimed
at Cuba continues to evolve;
station may be on 1040 khz

The Reagan administration decision to es-
tablish a radio station in Fiorida to broadcast
news of Cuba into the island nation is said
to have provoked expressions of concern
from U.S. diplomats in Havana. However,
State Department officials say the objec-
tions being raised were considered when
plans for the AM radio service were being
formulated but were not found to be per-
suasive. In that connection, one official in-
dicated the U.S. questions whether Cuba
can deliver on its at least implied threat to
put very-high-powered AM stations on the
air.

The New York Times last week reported
that the United States Interests Section in
the Swiss embassy in Havana had told the
State Department that Radio Marti—named
after a Cuban patriot, Jose Marti—
might prove counterproductive. They said
it could generate a new wave of Cuban im-
migration to the U.S., when the U.S. is try-
ing to stem illegal immigration, and lead to
reprisals by Cuba.

Those were among the factors con-
sidered when the decision was made to
proceed with Radio Marti, a State Depart-
ment official said last week.

As for sparking a new exodus from
Cuba, he said the programing would not
be designed to promote one. Officials have
said the Spanish-language station would
break the monopoly on news they say
Fidel Castro has held for more than 20
years. However, Richard V. Allen, President
Reagan’s national security adviser, in an-
nouncing plans for Radio Marti, also
said it will “‘tell the truth to the Cuban
people about their government’s domestic
mismanagement and its prometion of sub-
version” abroad (BROADCASTING, Sept.
28).

And as for reprisals—Cuba is said to be
preparing to establish a number of high-
powered AM stations, including two of
500 kw—the official said it is not clear that
Cuba has the necessary resources. ‘‘From
a practical point of view,’ he said, ‘‘the
amount of power that would be required
doesn’t leave much for electric light and
heat. It’s a significant taxing of the
system.”

Radio Marti is scheduled to begin
operating in January. And a private, non-
profit corporation has been formed (see
page 48) to operate it along the lines of
Radio Free Europe and Radio Liberty,
which broadcast news of Eastern Europe
and the Soviet Union, respectively, into
those areas. The new corporation is not
scheduled to submit a final report and
recommendations until Oct. 1, 1982. Start-
up and first-year operating costs will be




































complishment of his duties.”’

The item also speaks of the director’s
““supervision’” of the bureaus and offices
in management matters, and says the
director ‘‘shall be consulted and shall pro-
vide the bureaus and office chiefs, chair-
man and commission with advice and
recommendations and direction regarding
the management, administrative and
resource implications of any proposed ac-
tion or decision to be taken by the FCC”’

Almost redundantly, the item says the
director ‘‘serves as the principal adviser to
the chairman and commission on manage-
ment, administrative and related matters,
keeps informed of proposed new or
revised programs, projects and activities

. identifies potential problems (includ-
ing the impact on other programs, and ac-
tivities) and evaluates alternatives
reviews all matters transmitted to the
chairman and commission for considera-
tion to insure that the management, ad-
ministrative and resource implications and
consequences are accurately described

Translated into specifics, these duties
mean, among other things, that the man-
aging director’s review of proposed ac-
tivities will have a major bearing on
whether they are undertaken. *“We need a
management focal point so we can allocate
resources,” Fowler said. As a horrible ex-
ample of the trouble the commission has
encountered because of the lack of such a
management resource, he cited the flood
of some 5,000 applications for low-power
television service that has overwhelmed
the commission.

In his role as resource manager, . nkel
will be in charge of the commission’s basic
program for getting its work done—the
“‘management by objectives” (MBO) that
Fowler initiated on assuming office, in
May, and that Minkel has been shepherd-
ing in his role as an assistant to Fowler.
The five objectives the commission has set
for itself are creating an unregulated
marketplace environment, eliminating un-
necessary regulation and policies, provid-
ing services to the public in the most effi-
cient, expeditious manner possible, pro-
moting the coordination and planning of
internatiorial communications to protect
the vital interests of the American public,
and eliminating any government action
that infringes the freedom of the :ech
and of the press (BROADCASTING, May
25).

The bureau and office chiefs have estab-
lished goals to meet those objectives, and
Fowler has approved them. He is now
reviewing the action plans the chiefs have
submitted for meeting their goals. Those
goals and plans will serve as a guide for
Minkel in resolving conflicts among
bureau chiefs who compete for scarce
resources for particular projects. (Minkel
has another resource to draw on in resolv-
ing disputes: Fowler. ‘I meet daily with
the chairman, so 1 can get guidance
there,” Minkel said last week.)

What’s more, Minkel has a large
responsibility for the success of the MBO
program. He will review on a quarterly
basis the progress of the bureaus and of-

fices in meeting their objectives—and will
determine when corrective actions are
needed to achieve the commission’s over-
all goals.

And he will have a major role in person-
nel matters. He will approve hirings made
by bureau and office chiefs—though dis-
affected chiefs may appeal to the chair-
man. And he will advise the chairman in
his job of appraising the performance of
bureau chiefs and recommending bonuses
for superior achievement.

Along with everything else, the Reagan
administration’s proposal to cut agency
budgets 12% across the board has gener-
ated another responsibility for the manag-
ing director’s office: providing the staff to
evaluate all agency functions, a task under
the supervision of Commissioner Anne
Jones. The commission will make its final
decisions on the further budget cuts on
the basis of the task force’s various recom-
mendations.

The creation and configuration of the
Office of Managing Director are very
much the work of the new chairman. Even
before he was sworn in as a member of the
commission, Fowler spoke of the need for
such an office. The law calling for creation
of the post leaves to the chairman the job
of designing it, and the agenda item estab-
lishing the post was adopted by the com-
mission without discussion; Fowler him-
self circulated it among the commis-
sioners, who simply approved it after
hardly more than a casual glance, in most
cases.

If the order creates the kind of ‘‘strong
managing director’”” Minkel says the chair-
man wants to deal with the day-to-day ad-
ministration and management of the
agency, it also serves as another in a series
of transfers of administrative and manage-
ment responsibility that have occurred
over the years, from the commissioners—
who have a difficult time exercising it—to
the chairman, who cannot escape it.

‘Some observers see the post as setting
up another screen between the commis-
sioners and the staff. As of last week,
however, no commissioners or staff mem-
bers could be found who appeared to feel
threatened. Some thought the new post
would not make a major difference in how
the commission operates; others thought
that those who feit wronged by the new
procedures would complain bitterly
enough to bring about correction. Still
others welcomed the change as a means of
improving the agency’s management. But
most had only the sketchiest idea of the
authority and responsibility given to the
new office.

Fowler’s selection of Minkel is in itself
significant, since the two men had known
each other for several years before Minkel
accepted the invitation to join Fowler’s
personal staff, with a view toward taking
over the managing director’s post Fowler
was determined to create. Thus, Minkel
would appear to have every reason to ex-
pect the chairman’s backing. Minkel is a
retired U.S. Army colonel who served in
the Signal Corps in World War 11 and in
Korea and was the Chicago regional man-
ager of the FCC’s Safety and Special Radio
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Services Bureau (now Private Radio
Bureau) between 1976 and 1980. From
1980 until he rejoined the commission,
Minkel served as deputy division chief of
the National Oceanic and Atmospheric
Administration of the National Weather
Service Communications Division, and
received an outstanding performance rat-
ing.

(Minkel’s top aides will be carryovers
from the Office of Executive Director
headed by R. Donald Lichtwardt— Alan R.
McKie, deputy managing director;
Thomas P. Campbell, associate managing
director for operations, and Josephus J.
Knippenberg, acting managing director for
information management.)

Minkel’s five months as an aide to
Fowler have given Minkel considerable
background and knowledge for his new
assignment. At the same time, commis-
sioners and staffers have had a chance to
learn something about him, and he ap-
pears to be well liked. Commissioner
Mimi Dawson—one of those who was
familiar with the details of the new post—
regards him as an ‘‘excellent’” choice.
““He’s flexible, he gets along with people,
and is result-oriented. And he knows
policy. He has credibility in that regard,”
she said.

Commissioner Joseph Fogarty said he
was ‘‘very impressed’’ by Minkel. He
noted that Minkel brings to the job a
knowledge of the commission. But Fogar-
ty, concerned about the deep spending
cuts ordered by the Reagan administration,
appeared to feel condolences as much as
congratulations were in order for Minkel:
‘““He’s been designated captain of the
Titanic.”

Minkel himself, though, was
enthusiastic about the new assignment.
“I"'m looking forward to a challenge.”’

First Amer Iment
rights of public
stations upheld

Alabama network’s refusal to

air ‘Death of a Princess’
supported by appeals court;

New Jersey PTV supported in
dispute over candidate interviews

Public broadcasters whose First Amend-
ment rights are somewhat more clouded
even than those of commercial broad-
casters, have been given reason to cheer
by two court decisions—particularly one
by the U.S. Court of Appeals for the Fifth
Circuit. It upheld the right of the Alabama
Educational Television Network to cancel
the showing in May of Public Broadcasting
Service’s controversial Death of a Prin-
cess.

The other decision was by the New
Jersey State Supreme Court. In a reversal
of an earlier decision, it held the state’s
public television network had not been in
violation of state law when it presented in-


















sultant and unsuccessful candidate for the
U.S. House of Representatives from New
York, told Communications Subcommit-
tee Chairman Barry Goldwater (R-Ariz.)
that advertising on public stations would
““lower the quality of programing’® by
necessitating that programs appeal ‘‘to the
masses.”’ [t would also ‘‘influence program
underwriting.” In spite of reservations,
Landau said she would be interested in the
results of experiments with advertising
now under way at some public radio and
TV stations.

Towery said he is not worried about ad-
vertising on public broadcasting, that it can
be done tastefully and that it may be the
way public broadcasting will have to go. *‘I
don’t believe it will have an adverse im-
pact,” he said. Towery is a former jour-
nalist and businessman from Austin, Tex.,
who has worked as campaign manager and
administrative assistant for Senator John
Tower (R-Tex.).

Disagreements between CPB and sta-
tions are ‘‘probably inevitable,” said Lan-
dau, but they do not necessarily have a
detrimental effect on public broadcasting.
Towery said the potential for conflict
““seems to be built into the Communica-
tions Act,”” and that he plans to ‘‘work to
see the problems are alleviated.”

Future funding for public broadcasting
should be found more in corporate and
other private donations, said Landau,
“‘but government support at the federal,
state and local level should continue.’”’
Towery said he finds the most likely
prospects for future funding in ‘‘pay cable
projects and other economical means.”’

Goldwater, who was the only senator at-
tending the hearing, said he ‘‘sees no
problem in their confirmation by the
Senate.”’ Landau and Towery will fill posi-
tions on the board vacated by Lucius P
Gregg and Donald E. Santorelli, whose
terms expired in March, 1980. They will
assume their positions as soon as they are
confirmed by the full Senate.

Past is prologue,
say broadcasters
in FCC comments

Commission’s efforts to clarify
character qualifications for
licensees elicits reply comments
urging FCC to be more specific

The FCC should, except in the most
“‘egregious’’ cases, evaluate a broadcaster
on the basis of his broadcasting record.
That seemed to be the consensus among
the broadcasters that filed reply comments
in the FCC proceeding to ‘‘clarify’’ its pro-
cedure for determining a broadcast license
applicant’s ‘‘character’’ qualifications.

Like most of the other broadcasters fil-
ing, ABC said that the FCC should reach a
“‘specific and coherent’’ definition of
character by narrowing its focus to those
traits relevant to an applicant’s future per-
formance as a broadcaster.

According to ABC, an applicant with a
record as a licensee-broadcaster should be
judged solely on the basis of that record,
unless his ‘“‘misconduct is so egregious as
to preclude a continued finding that the
applicant is honest and reliable,” ABC
said.

Although some of the initial commen-
ters (BROADCASTING, Oct. 12), had argued
for retaining the status quo, ABC said that
would result in nothing but more ‘““murky
and uncertain ad hoc’’ character evalua-
tions.

“ABC submits that the present lack of
clear guidelines is basically unfair to
broadcasters and the public who should be
able to reasonably predict the agency’s
behavior,” ABC said. ‘‘This uncertainty
and unfairness should be eliminated.”

Although some commenters argued
that abandoning its traditional approach to
making character determinations the FCC
would violate the mandate of the Com-
munications Act, the National Association
of Broadcasters disagreed.

In its comments, NAB said the ‘““most”’
the Communications Act requires is that
‘““‘some inquiry’’ into an applicant’s
character be made. The scope of that inqu-
iry and the substance of the FCC’s
response should hang on the ‘“‘public in-
terest’” standard, it said. And the public
interest would require ‘‘a substantial
limitation on the broad-ranging character
inquiries that the commission has tradi-
tionally made,” NAB said.

John Blair & Co. and Post-Newsweek
Stations Inc., filing together, said there
was no ‘‘special reason’’ to deal with
character issues differently in comparative
proceedings. ‘‘An applicant’s past broad-
cast record is the best indicator of future
performance in the public interest whether
it is unopposed, faced with a petition to
deny or confronted with a competing ap-
plication,” they said.

A group of 16 broadcasters—including
Forward Communications Inc., Group
One Broadcasting Co. and Shamrock
Broadcasting Inc.—urged the FCC to
““make clear’’ that a licensee’s character is
to be determined only through the con-
sideration of the conduct of owners or
principal executives of the licensee. ‘‘Mis-
conduct by employes, in contravention of
instruction or policies of ownership or
management, should never be viewed as
adversely affecting the licensee’s
character,” the groups said.

“For existing licensees, the commission
can best use its resources to achieve that
goal if it limits its character inquiries to
broadcast-related misconduct,” it said.

Nonetheless, the Office of Communica-
tion for the United Church of Christ and
the National Council of Churches of
Christ in the USA said they thought the
“minimalist’” approach advocated by the
broadcasters didn’t go far enough. “‘As a
matter of common sense,’ they said, ‘‘a
complete investigation will consider all
conduct which raises serious doubt about
an applicant’s honesty and dedication to
community service.”’ The groups said: “‘A
minimalist approach will disserve the
public interest.”’
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NAB presses
its arguments
for dereguliation

In position paper sent to
House subcommittee, it says
scarcity argument is out of
date, fairness and equal
time should be repealed and
networks should be allowed
into cable system ownership

The time has come for repeal of the fair-
ness doctrine equal-time rule and other
content regulation of broadcast journalism
because there is no longer a scarcity of
broadcast outlets and because the future of
a vigorous press in America is likely to
reside primarily in electronic media. It is
also time for Congress and the FCC to
take a new look at broadcast ownership
restrictions that have caused marketplace
inefficiencies and could be
restricting the development of new tech-
nologies and program supplies.

That’s the message the National Associ-
ation of Broadcasters has sent the House
Telecommunications Subcommittee in
position papers submitted in response to
that panel’s investigation into the diversity
of information sources.

““A search for some new and novel for-
mula to assure diversity of information
sources is needless and fruitless when a
clear principle already proved to assure
multifaceted freedom of expression {the
First Amendment) is at hand,” said
NAB.““We can elect to wipe away inconsis-
tent, inhibiting and costly restrictions on
the electronic marketplace of news, infor-
mation and ideas —or we may harden and
extend those strictures, stultifying every
existing and emerging electronic media of
expression for generations to come.”

Although the Supreme Court’s Red
Lion decision upholding the fairness
doctrine relied heavily on a finding of scar-
city of broadcast outlets, people have
argued for years that such scarcity does not
exist, said NAB. The association noted
that ‘‘scarce’’ licensees outnumber the
newspapers by four-to-one.

Subsequent Supreme Court decisions
have tended to reject additional restric-
tions on free speech in broadcasting. Ac-
cording to NAB, ‘‘one is hard-pressed to
find any real difference between the mea-
sures sternly rejected by the court in its
most recent decisions in this area and
those which underlie the regulation of
content in broadcasting.”’

Content regulations presume that each
licensee acts ‘‘in isolation as though it is
the sole outlet of mass communication in
its own market,” and ‘‘ignores the fact that
the electronic marketplace is highly com-
petitive when it comes to the dissemina-
tion of news, information and ideas as well
as entertainment,” said NAB. Fairness
and political broadcasting rules ‘‘operate
as though neither broadcasters nor their
news staffs are or will act as journalists.’

The FCC’s and NAB’s experiences dur-
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What Does It Mean To Be Human?

The television writer has in his power effectively communicate enriching human
the ability to shape our culture, its tastes and, values.
most important, its values and morals. Itis By recognizing and encouraging quality
a power that carries with it tremendous at the onset of the creative process, with the
responsibilities and unlimited opportunities writer, the Humanitas Prize serves to foster
to enrich one’s fellow man and uplift the television programming that explores and
human spirit. illuminates the unlimited potential and value
Since 1975, the Humanitas Prize has of the individual—programming that enables
been awarded annually by the Human Family all of us to discover a little bit more about
Institute for teleplays written and produced who we are...and what it means to be
for prime time network television that most human.

This year’s winners of the Humanitas Prize were:

e Michael Cristofer for the ABC-TV Special “Shadow Box”

® Michael Kozell and Steven Bochco for the “Dressed to Kill” episode of NBC-TV's
“Hill Street Blues”

e Hugh Wilson for the “Venus Flytrap Explains the Atom” episode of CBS-TV's
“WKRP in Cincinnati”

e And a special award to Morton Silverstein and Chris Wallace for their documentary,
“The Migrants 1980, produced for NBC News

To ensure the permanent endowment of the prizes, a broadcast coalition has been formed to
create a $1 million endowment to provide a perpetual source of income for the Human Family
Institute. To date, $615,000 has been raised towards this goal. Those joining in this endeavor include:

e Capital Cities Communications ® Metromedia

e Group W/Westinghouse e Qutlet Company

e Hearst Corporation e Philip L. Graham Fund

e | IN Broadcasting ® RKO General, Inc.

® McGraw-Hill Broadcasting ® Scripps-Howard Broadcasting

® Meredith Broadcasting e Times-Mirror Broadcasting




ing the 1980 elections ‘‘trace the ominous
outlines of what content regulation has
reaped’’ said NAB. ‘‘Category by category,
what the commission found confirmed our
own information that electronic journalists
worked ... in a constant state of turmoil
about the legal consequences of their ac-
tivity”’

Political broadcasting rules prohibit
broadcasters from using innovative forums
for presenting election issues, make it
almost impossible for broadcasters to en-
dorse candidates, air debates or cover
ballot initiatives, said NAB. ‘‘Broadcasters
and their audiences are used for political
purposes in a way we doubt Congress in-
tended. The public interest is subordinated
to that of political tactics.”

The right of access to electronic media is
“neither constitutionally justifiable nor
capable of practical application,”’ said
NAB. Mandated access would be
equivalent to censorship and would in-
crease the level of government involve-
ment in broadcast journalism, an outcome
the Supreme Court has rejected in some of
its recent decisions.

Repeal of content regulations of broad-
casting “‘will send a clear message across
this country telling electronic journalists
and the people who depend on them that
America’s news media are going to remain
free as they increasingly depend upon
electronic distribution to reach those who
make the ultimate decisions in our democ-
racy,” NAB concluded. In the words of
one professor at the Massachusetts In-
stitute of Technology, ‘‘It takes courage to
permit technological change without
government shelter.”’

For ifs statement on ownership rules,
NAB went to the Washington consulting
firm of Glassman-Oliver for an economic
analysis. Not only is there no logical basis
for the FCC’s ownership rules, according
to that report, but the rules work against
consumers by preventing economies of
scale in the broadcast industry and retard-
ing the development of new program sup-
plies and outlets.

The FCC has failed to distinguish be-
tween ownership patterns that ‘‘threaten
competition and diversity from those that
do not harm, and may indeed promote . . .
important sources of consumier welfare,”’
said the report. Its rules limiting group
ownership do not differentiate between
large and small markets although there are
substantial differences in the market
power to be gained by owning a group in
either category. They also do not take into
account the difficulties inherent in price
collusion among broadcast outlets, each of
which offers a different product and each
pays a price for programs not set by the
price a viewer would pay for it, but by how
many viewers can be expected to view the
program.

It might make sense to prohibit a
merger between two of the major TV net-
works, said the report, but preventing
those operations {rom creating second net-
works through internal expansion may
be preventing greater diversity and higher
quality in network programing, and may
be keeping the price advertisers pay for
network time higher than it could be, ac-

cording to the Glassman-Oliver report.
“Rather than promoting diversity and
competition, the present ban on dual net-
working may accomplish the opposite.”’

Rules restricting the ownership of out-
lets in a single market fail to ‘“‘recognize
that it is the structural forces of competi-
tion and not diversity of ownership, per se,
that determine the kinds of programs that
are provided to the public,” the report
said. ‘“Moreover, these forces ultimately
are more responsive to viewer preferences
than to the programing preferences of
diverse facilities owners.”’

Restrictions on network ownership of
stations should be revised to differentiate
between ownership of large- and small-
market outlets, said the report. This could
result in the utilization of unoccupied fre-
quencies in some small markets and is not
likely to substantially increase networks’
market power.

Rules prohibiting broadcast networks
from owning cable systems are ‘‘interest-
ing’” in light of the fact that cable networks

may own as many systems as they want to,
said the report. *‘At present levels of cable
industry concentration ... cable network
foreclosure is unlikely to be a problem,” it
said. “‘Eighty percent of the nation’s cable
subscribers are served by systems that
have no ownership affiliation with a cable
network.”’

Network ownership of other services
such as multipoint distribution, subscrip-
tion and direct broadcast satellite TV
would not result in anti-competitive ad-
vantages, according to the report, because
there is a ‘‘high substitutability between
the network services carried by these
different television modes.”

The FCC promulgated its ownership
rules early in its years as regulator of
“‘competition and diversity in what was
then a new communications technology,”’
the report concluded. ‘‘Toddy we face
again the question of how best to govern
ownership at the frontier of another
revolution in communications tech-
nology.”

WeshingtondiWetsh

television.

writer.

15 permanent positions.

Home insulation rulemaking. National Association of Broadcasters filed comments last
week in reopened Federal Trade Commission rulemaking concerning affirmative
disclosure requirements for television advertising of home insulation. Calling disclosure
requirements burdensome and unsuited for broadcast medium, NAB urged commission to
eliminate them. It claimed that disclosure requirerents are incompatible with nature of
broadcast medium and said “any extraneous information which is required to be included
in a commercial represents an artificial distraction from the main theme of the advertising
message and ultimately reduces its effectiveness” In addition, NAB charged that in
seeking to comply with rule, advertisers would be forced to “abandon 30-second
advertisements for more expensive, and less cost effective, 60-second messages”
Associdtion also questioned value of television and radio advertising as medium for
consumer education and said that weighing and comparing of competing products
facilitates knowledgeable consumer decisions and that “requiring advertisers to bombard
consumers with a laundry list of disclaimers and performance standards” does not improve
consumier choice. NAB also urged elimination of similar disclosure requirements for radio,
stating that it “operates under greater temporary and technological constraints” than

Cuban project. Private corporation has beeh formed in Washington under auspices of
State Department to oversee proposed “Radio Marti” broadcasting to Cuba (BROADCASTING,
Sept. 28). New “Committee for Radio Broadcasting to Cuba” was announced at hearing
before House Subcommittee on Government Information and Individual Rights chaired by
Representative Glenn English (D-Okla.) Committee trustees iriclude William Steadman,
retired ambassador; Robert Zimmerman, former foreign service officer, and Midge Decter,

Satellites axed. Commierce Department is backing off at least implied commitment to
fund public service satellite program for four years. Department, which initiated program
through its National Telecommunications and Information Administration in July 1980
(BROADCASTING, July 28, 1980) has told Congress that $1,262,000 set aside for projectin
proposed 1982 budget would be eliminated under Reagan administration’s proposed 12%
reduction in spending. Under project designed to bring benefits of national investment in
satellite technology to public sector, four grantees have been aggregating public sector
users who, individually, could not afford satellite service. Granteés are Appalachian
Community Service Network, Public Service Satellite Consortium, Bell & Howell and
American Educational Television Network, which have been required to obtain renewal of
grants annually. They were expected to become self-sufficient within four yeats. Overa\l,
Commerce Department is recommending $2-riillion cut from proposed 1982 budget of
$16.5 million for NTIA. Most of remainder of $2 million would come in slash of $538,000
from $796,000 proposed for telecommunications protection program, under which NTIA
assesses vulnerability of federal agencies’ telecommunications programs and
recommends improvements in their security. Cut would result in elimination of about 12 of
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M+A*S*H makes
a big impression
on people.
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224 million every week!

Amazing but true. And this is no accident. The show is everywhere and the

delivers 224,000 OOO gross impressions per week!* Accordmg to the A.C. Nielsen**
figures M*A*S*H is the number one half-hour program on National TV.**

In Syndication, the Cassandra reports for the November, February and May =
sweeps rate M*A*S*H #1 among households, females 18-49, and males 18-49. /7
Incredible figures, incredible show. Thanks to M*A*S*H, television

never looked better.

Television never looked better. Teevision

*N.T1. Special Analysis Feb. 16-22, 1981. Documentation available upon request. **Sept. 28, 1980-Aug. 16, 1981.
©1981 Twentieth Century-Fox Film Corporation. All rights reserved.
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Radio: prospering
from survivalist
instincts

Network radio chiefs trumpet

aural medium at broadcaster
conference in San Francisco

Network radio executives say their
medium is thriving because of a basic ins-
tinct for survival. Ben Hoberman, presi-
dent of ABC Radio; Eugene Lothery, vice
president, CBS-owned AM stations, and
Richard Verne, president of NBC Radio,
offered their insights on ‘‘Radio Broad-
casting in the 80’s’’ at a convention of the
Northern California Broadcasters Associ-
ation at San Francisco’s Sheraton Plaza
hotel. ‘

Discussing the ‘‘winds of competition™
in the marketplace today, Hoberman
assured the audience that ‘‘our own
storehouse of radio network resources has
never been fuller’’ He cited the prolifera-
tion of radio networks, the use of satellite
distribution and expanding ‘“‘bottom line
opportunities for local stations.”

Hoberman said: ‘‘Today Americans
listen to radio more than ever, some three-
and-a-half hours each day, just a shade l€ss
than watching TV. In 1966 the three major
radio networks attracted 30 million
listeners. Today, just one of ABC’s net-
works garners nearly as many listeners.
This year radio will bill some $3.7 billion
in advertising. By some estimates, that
figure will rocket to $28 billion by the end
of the century.”

Hoberman, borrowing the Radio Adver-
tising Bureau’s slogan, ‘‘Radio is Red
Hot,’ examined the medium’s ability to
deliver a multitude of listeners. “‘[They]
are delivered by each and every local sta-
tion. Banded together we can be an un-
beatable combination.”

Among innovations within radio, the
ABC Radio president brought to light the
testing of pay radio. According to Hober-
man, ‘‘One of the major East Coast cable
operators is conducting a survey to deter-
mine whether listeners would pay to hear
their favorite radio stations, providing
more than 15 specific programing formats,
ranging from all news in English and
Spanish, to bluegrass music, and to an all-
opera service, but all commercial free.”

“QOur success continues in the face of a
tough competitive environment”’ That
was the feeling that Lothery expressed.
“‘Radio has been a marked man almost
from day one, when newspapers tried to
put the new guy on the block out of busi-
ness. Later television threatened, and
while we wobbled a bit, there’s no ques-

Programing:

tion that today radio is not only surviving,
but thriving.”

Lothery commented on radio’s most re-
cent competitor, cable, referring to both its
television and radio ventures. On the
former, Lothery said, ‘“This new service,
which offers several music channels via
cable wires that can be heard through the
listener’s home stereo receivers, will pro-
vide enhanced reception and superior sig-
nal. Obviously cable radio operators will be
competing for these listeners, and even-
tually advertising dollars.”” Videotext may
infringe on “‘radio’s local identity,”” he sug-
gested, and vie for local advertising dollars
along with cable.

Offering a remedy for a possible deple-
tion of advertisers in radio, Lothery ad-
vised ‘‘increasing the generic demand for
our product.”’ To exemplify this, the CBS
Radio executive discussed the use of
seminars to bring in new advertisers, as
his network has done. He added that ‘‘the
radio networks have announced the for-
mation of an industry organization to help
sell network radio to nonradio users.”’ An
advertiser can now cover the country for a
target demographic solely on the basis of
network radio buys. That means “‘network
radio can now function as a primary buy,
rather than just offering supplemental

coverage,”’ he concluded.

Concerned primarily with programing,
NBC Radio’s Richard Verne looked down
the road a bit to to discuss trends in radio,
as he envisions them.

Blaming what he terms a current ‘‘musi-
cal lull” on the lack of diversified pro-
graming heard on FM stations, Verne sees
nonmusical formats making its way into
that band. Taking that a step further, he
suggested AM stations won’t rely as
heavily on all news or talk formats as they
do now. Verne observed a reluctance on
the part of programers at AM stations to
switch to musical formats other than coun-
try, aithough he believes that adult con-
temporary will continue its stronghold on
the much sought-after 25-34 age group,
and can be just as successful on AM as it is
on FM.

On the subject of the new and burgeon-
ing radio networks, Verne told the NCBA
attendees that they will be a boon to the
medium and small markets. Using all talk
formats as an example, Verne said that the
right host for such programs is essential
and can be too costly for other than large
market stations. With the new networks,
however, the programing is supplied,
eliminating that expense of finding talent,
he said.

been signed for specials.

director of client services.

PleyuEack

Radioradio production. CBS Radio’s new Radioradio network, young-adult-oriented and
scheduled to start next spring, has signed with GK Productions, New York, for series of
eight concerts to be recorded live-on-tape for presentation by network from May through
December 1982, Programs, first additions to network beyond CBS News feeds, will be
carried as monthly 90-minute specials in stereo. Artists to be featured were not
announced. Programs will be supervised by Leslie Corn, Radioradio director of
programing, and will be produced for GK Productions by Patrick Griffith. Radioradio also
plans “first live phone-in music specials” enabling listeners to use 800 number to talk with
artist or group whose music and career are being profiled. The Creative Factor Inc. has

In the marketplace. An America’s Top 10 Christmas is one-hour holiday radio special
being offered by Gold Key Media, featuring Christmas songs from popular music.

More country. United Stations Inc., New York, will begin weekly three-hour survey of top
country songs on Dec. 4, distributing via disk to radio stations, This program is separate
from recently announced United Stations Country Music Network, which, starting next
spring, will provide country format via satellite on 24-hour basis. Susan Storms, account
executive with Richard Gersh, New York public relations firm, has joined United Stations as

Nutrition series. New York-based Scott Broadcast Services claims 159 stations so far for
Columbia Nutrition Bulletin, daily 90-second radio series distributed free in metro
markets on exclusive basis. It's produced by Scott in cooperation with institute of Human
Nutrition at Columbia University Medical School. Borden Foundation is funding. Institute’s
director, Dr. Myron Winick, is narrator and chief editor.
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More to peacock. NBC-TV last week announced signing of its 215th affiliate station
which will begin serving Nacogdoches-Tyler-Lufkin, Tex., next spring. Licensed to Dogwood
Broadcasting, station will operate on channel 19 there. Call letters have not yet been
assigned. With new affiliation agreement, NBC claims to have “the most [affiliates] in the
history” of network television. Currently ABC has 206 affiliates; CBS it's understood has
206 also. Eastern Texas—Tyler, Tex., being Arbitron Television's ADI (area of

dominant influence) now is served by Buford Television's kLtvitv) Tyler and satellite KTRE-Tv
Lufkin. Stations have primary affiliation with ABC-TV and secondary affiliation with

NBC and CBS.

0

Changing roles. Actress Lynn Redgrave, dropped from cast of CBS-TV's House Calls last
summer, has been signed to co-star in Teachers Only, NBC-TV midseason replacement
series produced by Carson Productions. Half-hour sitcom also stars Norman Feli and
Adam Arkin. New contract reportedly will allow Redgrave to breast-feed her infant daughter
on set. Denial of that permission was said by actress to be basis of her contractural dispute
with Universal Television that led to her departure from House Calls. Studio claims money
was primary issue.

O

Watt's environment. Secretary of Interior James Watt's environmental policies are
subject of PBS documentary, James Watt’s Environment: Promised Land. Set to air Dec. 9
documentary concerns Watt’s environmental policies and strong opposition they have
received from environmentalists.

O
Eight for pay. Home Box Office announced licensing agreement for eight Columbia
Pictures Industries films: “Stripes” “Nice Dreams” “Tess'” "Heavy Metal “Modern
Romance," "Nobody's Perfect.’ “Happy Birthday to Me!" and “American Pop.” All eight are for
1982 runs on pay service.

O
NBC’s new day. NBC-TV last week announced schedule changes for its daytime
programing, including Nov. 30 premiere date for Day to Day, tentative title of new talk show
hosted by Regis Philbin, in 10-10:30 a.m. ET siot.

- O

One roof. Various West Coast offices of ABC Video Enterprises Inc. will be consolidated at
ABC Entertainment Center in Century City. Move to 2040 Avenue of Stars involves ABC
Pictures international, ABC Video Sales Division, ABC Wide World of Learning, legal and
business affairs division office, and cable programing office for Alpha Repertory Television
Service (ARTS) and future ABC cable operations.

0
In the marketplace. Komo-Tv Seattle's Boomerang, children’s series now in seventh
season at Fisher Broadcasting station, is being distributed by Century City, Calif-based
Berg, Albert, Wiley Corp. in association with Four Star Productions. Series, with 172 half-
hour episodes and three seasonat specials, stars singer-actress Marni Nixon with puppets.
Backers claim series is first from Seattle market to go into worldwide syndication . ..
Lionheart Television has U.S. syndication rights to Poldark, 29 "swashbuckling” hours.
BBC-TV/London Films co-production previously ran domestically on Public Broadcasting
Service... New York Times Syndication Sales Corp. already has looked in NBC O&0 TV's,
among other stations for The Final Sunday, half-hour preview show scheduled to run
Friday before Super Bowl. it's produced by Reid-Dolph Inc.

O
Silverman picks name. InterMedia Entertainment Co. is name of new independent
production company formed by former NBC president, Fred Silverman, and independent
TV producer, George Reeves, to be exclusively affiliated with MGM and United Artists
(BroapcasTiNg, Oct. 19). Silverman will serve as president and Reeves as executive vice
president of new company.

O

New game. NBC-TV has ordered pilot for new audience participation game show entitled
Temptation, to be produced by Ralph Andrews Productions in association with Columbia
Pictures Television. Concept of show involves host Jed Allan trying to talk members of
audience out of their money.

O

Long season. Debut date for The Powers of Matthew Star, one of NBC-TV's new series,
has been postponed untii Sunday, Jan. 3, 7-8 p.m. ET. Program, about American teen-ager
with super powers derived from outer space, was originally set to begin airing Dec. 6.
O
Clearing the way. Lexington Broadcast Services, New York-based TV syndicator, reports
it has cleared 93 of top 100 markets for two half-hour children's specials, The Wonderful
World of Strawberry Shortcake and Strawberry Shortcake in Big Apple City. Lexington
reports its Dr. Snuggles has been cleared in over 60 U.S. markets and Hot Fudge, half-hour
children's show, cleared in top 10 markets during its first year in strip.

Broadcasting Nov 2 1981

Pirate radio
makes a
comback
in England

Radio Caroline, 50 kw AM
operated on ship in international
waters, wiil beam pop music to
Britain and Europe; Wolfman Jack
heads staff of DJ’s; Major

Market Radio handling sales.

Radio Caroline, the pirate AM radio sta-
tion that broadcast rock music to Europe
during the 1960’s and 70’s, will resume
operation this month from a ship
anchored off the Essex Coast of England.
The nondirectional 50 kw station will have
an adult contemporary format directed pri-
marily toward Great Britain, but will in-
clude continental Europe as well.

Radio Caroline is now scheduled to sign
on the air Nov. 28, after a two-month
delay. The ship housing the station was
hard hit by a storm as it moved into posi-
tion off the Essex coast and the decision
was made to add 150 tons of ballast in
order to offset the imbalance of the craft’s
300-foot transmission tower.

Announcement of the station’s return
was made in the New York offices of Ma-
jor Market Radio, a broadcast sales firm
that will handle all time sales for Radio
Caroline.

Major Market’s vice president for
marketing, Ray Lindau, said that the sta-
tion is seeking advertising from multina-
tional corporations, ‘‘especially those
doing business already in the United
States. We think they can translate their
success here into success in Europe,
where a multinational medium has not
been available.”

According to Lindau, the venture is
backed by ‘‘a group of private European
investors who would prefer to remain
anonymous.” He said that there is no in-
volvement of American individuals or cor-
porations in the operation and dismissed a
published report that Gene Autry, whose
Golden West Broadcasting is the parent
company of Major Market Radio, has a fi-
nancial interest in the station. ‘“We are in-
ternational sales representatives for Radio
Caroline,”’ explained Lindau, ‘‘that’s as
far as it goes.”

Lindau declined to estimate the amount
of annual billing he expects Radio
Caroline to draw, but predicted it will
eventually outdistance London’s Capital
Radio, said to generate $34 million a year.
*“It has the potential of becoming the big-
gest radio station in the world, in terms of
billing,” said Lindau. He also would not
release names of any advertisers the sta-
tion has already signed, but said they in-
clude accounts in the hotel, fast food,
magazine, apparel and cosmetics indus-
tries.

The new Radio Caroline will be perma-
nently anchored in international waters, at












approximately the same site as that oc-
cupied by the original station. The vessel
housing the station is ‘‘Imagine,” a 300-
foot, 1,100-ton craft of Liberian registry. [t
replaces ‘‘Mi Amigo,” the original Radio
Caroline facility, which sank in March
1980.

According to Lindau, the new Radio
Caroline will emanate from a 200-foot
tower and will be somewhere between 600
and 700 khz. A second transmitter will
operate on an undisclosed shortwave fre-
quency. An estimate of the potential au-
dience for the station is about 8 million,
with the actual audience probably exceed-
ing the 3.9 million said to have tuned in to
the original Radio Caroline.

Heading the roster of personalities,
many of whom are said to have been asso-
ciated with the first station, is Wolfman
Jack. He will host a 90-minute. program
during afternoon drive time.

The first week of the Wolfman’s show
will be produced live from the ship, with
subsequent programs custom-produced
for the station, sent by tape from Los
Angeles. Wolfman Jack, born Bob Smith,
produces syndicated radio programing
through his own company, Audio Stimula-
tion, and until recently hosted ‘‘The Mid-
night Special”” rock concert series on
NBC-TV. He has performed frequently on
television and in motion pictures, and pro-
duces occasional specials through his own
television production company.

Except for Wolfman Jack’s program, all
programing on Radio Caroline will be pro-
duced live with personalities living aboard
the ship. Lindau said the names of other
personalities are being withheld until
broadcasting begins, although he indicated
they include ‘‘a well-known female air per-
sonality from California’”” He said the
names are not being disclosed in part to
protect those involved from possible
prosecution under Britain’s Marine
Offenses Act, which prohibits British
citizens from supplying a pirate ship. Lin-
dau said that some of the air personalities
who have signed hold British passports.
All on-air personnel, except Wolfman
Jack, will live on the ship for three weeks
at a time, followed by one to two weeks of
shore leave.

All advertising sales will be handled by
Major Market Radio through corporate
and agency representatives in New York
City.

SMN adds two
more formats

Black urban and traditional MOR
will join stock of three other
24-hour services launched by
Satellite Music Network

With three formats already on its schedule
since its inception on Aug. 31, the 24-
hour Satellite Music Network has ex-
panded its program menu with the addi-
tions of black urban contemporary and tra-
ditional MOR.

Both new 24-hour program services are

set for a first-quarter debut and will origi-
nate from SMN studios near Chicago,
joining coast-to-coast country, adult con-
temporary Star Station and Bonneville’s
beautiful music, all fed simultaneously.

A major reason for SMN’s interest in
gaining an urban format was the
availability of Jim Maddox, the former
vice president and general manager of
KMIQ(FM) Houston, who is credited with
developing the ‘‘Black Majic”’ format.
“Some 70 affiliates are expected to sign on
by June 1982, according to Ivan Braiker,
SMN vice president and general manager.
Commenting on the state of black radio,
Braiker said, ‘‘as part of an overall indus-
try concern, [it’s] suffering from high
overhead, programing costs and demand.”’
He noted that SMN eliminates tapes, com-
puterization and ‘‘other costly elements
presented in current syndicated program-
ing.”’

SMN’s fifth offering, traditional MOR,
is described as bearing a strong
resemblance to Al Ham’s Music of Your
Life. John Tyler, an SMN partner, said
““songs like ‘‘Begin the Beguine’’ would
be prominent on the playlist, as well as
standards by artists including Frank
Sinatra, Tony Bennett and Glenn Miller.

Personnel for both program services will
be hired around December, said Kent
Burkhart, who counted more than 1,500
applicants when the original services were
announced.

Renting space on RCA’s Satcom [,
Satellite Music Network may soon an-
nounce other formats as channels become
available, it was indicated.

Gabriel award
winners named

Unda-USA will give top honors
to CBS and Tandem for ‘Archie
Bunker’s Place, Jim Henson for
‘Muppets’ at ceremony Nov. 12

CBS-TV and Tandem Productions’ Archie
Bunker’s Place, and Jim Henson, creator
of The Muppets, will receive the top
Gabriel awards at ceremonies in New York
Nov. 12. Henson won the personal
achievement award and Bunker’s Place
took the award for best national television
entertainment program.

The Gabriels are presented by Unda-
USA, the national association of Catholic
broadcasters and those in allied com-
munications for ‘‘outstanding radio and
television stations, programs, spots and
individuals best exemplifying the broad-
cast art and contributing to a deeper
understanding of the human values that
will enhance the lives of viewers and
listeners.”’

The Rev. Ellwood Kieser, executive pro-
ducer of Paulists Productions’ Insight also
won a personal achievement award. The
Christophers, syndicator of Christopher
Closeup, will receive a special corporate
achievement award.

KING-TV Seattle and KMOX-TV St. Louis
will receive Gabriels for ‘‘their overall
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standard of high quality creative program-
ing”” The top radio award went to the
Canadian Broadcasting Corp. and CBC
Radio for Black Music in Nova Scotia.

The list of winners to receive Gabriels at
the Waldorf-Astoria in New York Nov. 12
during the Unda-USA general assembly
follows:

Personal achievement

Jim Henson O The Muppets.
Rev. Elilwood Kieser O Paulist Productions’ Insight.

Natiomal TV programs
CBS-TV and Tandem Productions O Archie
Bunker's Place.

Dawnflight Productions, KQED-TV San Fran-
cisco and PBS O The Hidden Struggle.

Canadian Broadcasting Corp. 0 Man Alive: ‘Free-
man Patterson: The Revealing Eye’.

Capital Cities Productions and Paulist Produc-
tions O Girl on the Edge of Town.

KYW-TV Philadelphia and Westinghouse Broad-
casting O Evening Magazine: ‘Lourdes I & II’

National radio programs
Canadian Broadcasting Corp. and CBS Radio O
Black Music in Nova Scotia.

ABC Radio News and ABC Entertainment Net-
work O No Bands, No Parades.

ACC Productions and Armed Forces Network O
Love on the Rock: ‘Fear’.

KGW(AM) Portland, Ore. and Presbyterian
Church O Open Door: Aging’

Robert Keeshan Associates and CBS Radio Net-
work O The Subject is Young People: ‘Grandfathers’.

Catholic Media Ministry O Codebreakers.

Local TV awards

WJLA-TV Washington O Until We Say Good-Bye.
WWL-TV New Orleans O Crime Explosion ‘80.

Alfred Sands Productions and WAVE-TV
Louigville, Ky. O Everything That’s Left.
WMTV(TV) Madison, Wis. O Incest: The Family
Secret.

WOTV(TV) Grand Rapids, Mich. O Father Mike,
God Be With You.

Warner Amex’s Qube, Columbus, Ohio O Ready
or Not.

University of Wisconsin-Stout Teleproductions
and Wisconsin ETV Network O Avner the Ec-
centric.

WCVB-TV Boston [0 Calendar: ‘Rosie’s Place’.

Local radio programs

KIRO(AM) Seattie O Minute with the Arts.
WOR(AM) New York O Goodbye Lucy.

Catholic Media Ministry and KFRC(AM) San
Francisco [ Anachronius.

WHA(AM) Madison, Wis. and Wisconsin Educa-
tional Radio Network O Book Trails.

KFRC(AM) San Francisco [0 Forgotten Heroes
(Vietnam Veterans).
Bonneville Productions and Church of Jesus

Christ of Latter Day Saints O Julie Through the
Glass and Preserving Your Marriage: ‘Duet’.

Local TV public service announcements

WXIA-TV Atlanta and United Youth Adult Con-
ference O Think About It

South Carolina Mental Health Association-Kids
Media Project and Franciscan Communications
O Feelings Just Are. .

Local radio PSA's

Wells, Rich, Greene, Catholic Archiocese of
New York, Dioceses of Brooklyn and Rockville
Center and Graymoor Franciscans [0 Nobody
Ever Asks.






Women at Work ’81
winners unveiled

National Commission on Working
Women plans Nov. 18 ceremony;
Lavin, Kelsey, Savitch, Bunyan

and Mankiewicz siated to attend

Winners of the 1981 Women at Work
Broadcast Awards, honoring radio and TV
broadcasters for focusing on issues of im-
portance to working women through ex-
ceptional news reporting and programing,
have been announced by the National
Commission on Working Women. An
awards ceremony is planned for Nov. 18 at
the Washington Hilton, Washington, and
is sponsored by Avon Products. First place
winners will receive an “‘Alice’” award, un-
veiled at a press conference Oct. 14 and
presented to NCWW commissioner, TV

actress Linda Lavin, a past broadcast award
winner. The “‘Alice” is named after the
waitress portrayed by Lavin in the CBS TV
series, Alice.

Guests attending the Nov. 18 ceremony
include: Lavin; Elizabeth Koontz, NCWW
chairman; Linda Kelsey, TV actress from
Lou Grant; Jessica Savitch, NBC-TV news
anchor; Maureen Bunyan, news anchor,
WDVM-TV Washington, and Frank
Mankiewicz, president of National Public
Radio.

1981 winners:

TV public affairs

WNEM-TV Saginaw, Mich. O Pink Collar Blues
(first place).

WETA-TV Washington O Daughters of Time (sec-

ond place).

KTCA-TV St. Paul O Working Women (third place).
TV news series

WISN-TV Milwaukee [J Sexual Harassment (first

FM still nibbling away at AM, says Arbitron

FM listening in the top 10 markets con-
tinues to grow at the expense of AM.

According to an Arbitron study of those
markets, FM’s share increased 6.8% in a
year and AM dropped 7.6%. The spring
1981 local market reports showed FM
averaging a 54.9 share to AM’s 36.5. A
year earlier FM took a 51.4 share and AM
a 39.5.

FM leaders in the top 10 markets were
Dallas-Fort Worth with a 69.3 share (up
8.8%) and Washington with a 65.7 share
(up 8.1%). While on the upswing overall,

Total M
Market stations stations
New York: 42 23
Los Angeles 47 26
Chicago 30 19
Phitadelphia 24 13
San Francisco 48 28
Detroit 25 18
Boston 29 14
Washington 27 15
Dallas/Fort Worth 29 16
Pittsburgh 30 15
Average 33 19

LOS ANGELES

FM declined slightly in two markets:
Chicago dropped .8% to a 50.4 share and
Pittsburgh dropped 1.8% to the top 10’s
lowest share, 43.8.

An Arbitron top 10 table follows. It is
based on the company’s spring 1981
metro survey for persons 12 years and
older, Monday through Sunday, 6 a.m. to
midnight. Shares do not add up to 100% of
the listening audience since Arbitron
counts only those commercial stations that
meet the rating service’s minimum report-
ing standards.

Share Avg FM Avg. AM
M AM share share
49.0 422 2.1 22
51.3 407 2.0 1.9
50.4 416 1.7 3.8
56.6 315 4.4 2.9
50.2 430 18 2.4
63.0 26.2 3.5 3.7
498 399 3.6 27
65.7 247 4.4 2.1
69.3 25.8 4.3 2.0
438 49.0 2.9 3.3
549 36.5 3.1 2.7

Y
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place).

WVEC-TV Norfolk, Va. 0 Old MacDonald had a
Wife (second place).

WHEC-TV Rochester, N.Y. O Rebellion Behind the
Typewriter (third place).

TV entertainment
Lou Grant, CBS TV (0 Harassment (first place).

TV spot news
WCAU-TV Philadelphia O Closeup: Sexual Harass-
ment (first place).

WDVM-TV Washington O D.C. Female Firefighters:
Separate and Not Equal (second place).

TV portrait
WEAO(TV) Akron, Ohio 0 I Can (first place).
WDVM-TV Washington O Edna Swansinger (sec-
ond place).

KTCA-TV St. Paul O Alice Murphy (third place).

Radio public affairs/documentary
Mary Kasamatsu, independent producer, Calais,
Vt. O Occupation Coal Miner (first place).
WNIU-FM DeKalb, Hi. O Marking Time (second
place).

WRFG (FM) Atlanta O Trying to Make a Living (third
place).

Radio spot news
WAMU-FM Washington O Working Women’s Rights
(first place).
WABE(FM) Atlanta 0O Atlanta Working Women's
Organization (second place).

KOB(AM) Albuquerque O KOB Salutes the Work-
ing Woman (third place).

Radio editorial
KVEN(AM) Ventura, Calif. O Is it the Navy’s Busi-
ness Who's Sleeping with Whom ? (first place).

WRFM(FM) New York O Registration Aftermath
(second place).

Radio portrait

WETA-FM Washington O Women of Achievement
(second place).

Radio news series
WCBS(AM) New York O Returning to the
Mainstream (second place co-winner).

National Public Radio, Washington O Office
Hazards (second place co-winner).

WINS(AM) New York O Women Executives (third
place).

pee———————— - )
NBC series looks inward

An upcoming NBC-TV prime-time series
will be taking on television—literally.

Tentatively titled Television Inside and
Out, the weekly entertainment hour is de-
scribed as a ‘‘contemporary magazine for-
mat providing a blend of topicality and
nostalgia.’’ It is scheduled to debut Satur- .
day, Dec. 5, at 10 p.m. in the same time
slot slated for the new Angie Dickinson
Show as of Jan. 9—thereby giving Televi-
sion a five-week rating test.

Reporting on the show will be Rona Bar-
rett who also continues as a Today con-
tributor.

NBC said the program, covering televi-
sion and other parts of the entertainment
industry, would include investigative re-
ports, celebrity interviews, classic mo-
ments from TV’s past, behind-the-scenes
looks at TV and an ‘“‘everything you
wanted to know approach to television and
film, including news and reviews.”’
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Idealism vs. Investment.

“an you name the only industry
that publishes an annual report
of the money it invests to improve

the quality of life in America?

The life insurance industry is the
only business that publishes, each
year, details on i