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The Week in Brief

RIS TOP OF THE WEEK

FREEING PUBLIC BROADCASTING [J Licensees support

INPUTINVITED [0 FCC asks public comment on staff plan to drop logging rules and end FCC program
report that proposes dropping most cable oversight, but citizen groups want to keep status quo.
crossownership prohibitions. Commission also initiates PAGE 56.

rulemaking on methodology for lottery among mutually

exclusive applicants for first licenses. PAGE 27. PROGRAMING

ABC WINS WEEK FOUR (] Last game of World Series

CABLE SPLIT ON COPYRIGHT [ NCTA board approves helps TV network to edge CBS in ratings for period
compromise by 15-11 vote with some conditions asked. ending Nov. 1. PAGE 59.

Turner vows to fight agreement on Capitol Hill. PAGE 28. . .
INTV SCREENINGS [ Association will have formal TV

CPB QUEST FOR MONEY ] Board names task force to programing marketplace at its January convention.
explore funding possibilities; teleconferencing is high on PAGE 60.
list of services that could attract revenues. Roseman

named to new CPB post of executive vice president. PAY TV IN WASHINGTON ] Field-STA joint venture
PAGE 29. debuts on ch. 50 WCQR-Tv there. PAGE 60.

WIRTH TAKES DIFFERENT TACK (0 House T — ./ ED| A [ S R
Telecommunications Subcommittee's report says NAEB NEAR COLLAPSE [1 New Orleans convention

broadcasting, with exception of major market radio, is not'  delegates vote to dissolve financially ailing association.
ready for deregulation. It also urges Congress to consider  pageg 63.

structural regulation rather than content regulation in

rewriting Communications Act. PAGE 29. CABLE STATUS IN NEW YORK [ Franchise applicants

i , respond to Arnold & Porter's evaluation study. PAGE 65.
VISITING ABC NEWS (1 Here's four-page pictorial tour of

network’s just completed Washington news STt —————— O URNAL IS\ A N
headquarters. PAGE 31. SDX FUND-RAISER [ Washington convention will
E— < CHNOLOGY EEaeesessmsnssmemn11C /U auction of memorabilia to raise money for First
ROUGH ROAD TORIO [1 Western hemispheric conference ~ Amendment fight. PAGE &o.

Opens tOday Wlth AM’S future m US beset by SRR CUSINESS e SRR
|nr:err:at|foga:(lhspiité:rg:|alms, differences with Cuba and SPOT RADIO BUSINESS [ Volume this year expected to
gnost o z : top 1980's by 16%-17%, but present lag in nation’s

.. economy tempers optimism for 1982. PAGE 70.
SPRUCING UP O CBS breaks ground for $24-million y P P
addition to New York production complex. PAGE 4e. CANADA TIES LOOSE END [l It belatedly approves portion
e a——— LAY & REGULATION measieeesssssemnes — 0f Gannett-Combined Communications merger invoiving
COMPUTER 11 BLOCK [ Justice Department asks outdoor advertising unit in dominion. PAGE 70.

appeals court to reject FCC plan to let AT&T into data

field through subsidiary. PAGE 54. R R OF|LE e IR

THE SMART THING (0 Harry Smart has sold TV since just

BARRIERS FACING MINORITIES J Hill subcommittee told about the inception of the commercial medium. In turn, it
that financial community will not adequately finance has sold the chairman of Blair Television on the belief that

black enterprises in cable. PAGE 54. there’s no business like TV business. PAGE 95.
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Closed: Circuit:

insider report: behind the scene, before the fact

[ o]

Blitz expected

Negotiations for new contract between
television networks and National Football
League are expected to go into high gear
soon. They’ve been delayed by league’s
involvement with Oakland Raiders’ suit
against 27 other teams over Raiders’
proposed move to Los Angeles in alleged
violation of league’s bylaws. Trial of suit
ended in hung jury, but there’s hope for
out-of-court settlement soon.

Current contracts with ABC-TV, CBS-
TV and NBC-TV totaling $162 million for
rights expire at end of year. Substantial
rise in price demanded by NFL is
expected. League spokesman said pay
cable is not expected to be important
factor in these negotiations. Network
sources think pay will figure big when next
network contract runs out.

[

On the scene

Two senior advisers to U.S. delegation at
western hemisphere conference on AM
allocations in Rio de Janeiro beginning
today are also representing National
Association of Broadcasters. They are
Wallace C. Johnson, executive director,
Association for Broadcast Engineering
Standards and former FCC Broadcast
Bureau chief, whose forte is engineering,
and Vincent Pepper, Washington attorney.
Each will receive $10,000 for expenses but
no remuneration (see page 38).

[ ]

Mexican stand-off?

If there is major concern among members
of U.S. delegation to Rio de Janeiro
conference (see above), it’s which way
Mexico will go on question of 9 khz versus
10 khz separation. Mexico delegation
hasn’t yet shown tilt either way.

[ ]
What if

North Carolina broadcasters last week
were buzzing over remarks Ray Timothy,
NBC-TV’s new president, made at their
annual convention, in Asheville, on
Monday, during panel on prime-time
access rule. Session wasn’t recorded, and
versions differ, but what struck
broadcasters was Timothy’s candor. In
response to question about network’s
plans for ‘‘long-form’’ programing if
PTAR were repealed, Timothy reportedly
said, yes, network probably would go to
hour or longer programing beginning at
7:30 p.m. as way to avoid danger of local
pre-emption that half-hour programing
would create. Timothy later said that he
had told broadcasters network planned to
schedule news in 7-8 p.m. period, that he
had talked of long-form programing only

when asked ‘‘if”> NBC would present
entertainment programing in access time.

James Goodmon, of WRAL-TV Raleigh,
N.C. who asked key question, recalls
hearing two-part response: NBC asked
only for waiver of rule to permit one-
hour news; if network were allowed to
program entertainment in access time, it
would present long form as means of
assuring clearances.

[T e
Sawyer for Schanzer?

Thomas C. Sawyer, executive vice
president, Ohio Association of
Broadcasters, is said to be leading
contender for top lobbying spot at
National Association of Broadcasters,
open as of last Friday when Kenneth
Schanzer, senior vice president for
government affairs, left to join NBC
Sports. Sawyer, 35, has been with OAB
since 1975 and before that was minority
staff assistant to House Communications
Subcommittee, then chaired by late
Representative Torbert H. Macdonald (D-
Mass.). He obtained PhD in
communications at Ohio State University,
where he currently teaches. With
numerous other contenders waiting in
wings, NAB hopes to hire by end of this
month.

[ e ]

Slipped disks

Poor sales record of RCA SelectaVision
videodisk system (BROADCASTING, Nov.

2) isn’t worrying RCA alone. Four
partners in competitive VHD disk

system —inventor JVC, its parent
Matsushita, General Electric, and Thorn-
EMI—met in New York last Friday. It’s
understood they’re assessing what if any
impact RCA -edicament should have on
their announced plans to launch VHD
system in U.S. “‘in late 1981." One
possibility said to be under consideration:
delay of launch by at least several months.

Another « try

Madison Square Garden Network is
expanding into nonsports entertainment
programing. It has just completed first
package, Hats off to Country, celebration
of country and western music featuring
such notables as Charley Pride, Gatlin
Brothers and Alabama band which MSGN
will syndicate for both conventional and
cable TV. Country acts were produced live
at Garden.

MSGN’s commitment to future non-
sports programing is reinforced by recent
engagement of George Snowden, former
vice president of worR-Tv New York, and
Peter Rudge former American road tour
manager for  nglish rock group, Rolling
Stones, to concentrate on development of
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entertainment programing. MSGN, which
produces about 500 hours of programing

per year, owns Hughes Network which has
rights to two transponders on Westar III.

To the bar

Stung by what they consider to be
excessive rates charged by Arbitron,
segments of radio industry have engaged
law firm of Weil, Gotschal & Manges, New
York, to conduct study of options that
would be legally available to deal with
Arbitron. Law firm has been counsel to
All-Industry Music Committee in
negotiations with music licensing groups.
Initial funding for Arbitron study has
come from King Broadcasting and
Westinghouse Broadcasting.

- ]
Recruiter
Delegates to Association of National
Advertisers annual meeting in San
Francisco will be told tomorrow that
advertising business is threatened by so-
called new world information order that
many members of UNESCO advocate.
Word will come from Leonard Marks,
Washington lawyer and secretary-treasurer
of World Press Freedom Committee.
Marks will point out that media in U.S.
and other democracies have been fighting
UNESCO trend toward journalistic
repression but that advertisers need to join
fray. Advertising, he will note, is explicitly
targetted for “‘study’’ over next two years
in UNESCO budget.

[ ]

Signals off

House of Representatives has tabled plans
to obtain its own broadcast frequency,
according to staff at Advisory Committee
on Broadcasting and Architect of Capitol’s
Office. Speaker Thomas P. O Neill (D-
Mass.) and Committee Chairman Charles
Rose (D-N.C.) decided to drop effort after
hearing of plans by George Mason
University’s ITVS station in Washington
suburb of Arlington, Va., and WNVT(TV)
Goldvein, Va., to carry daily House
proceedings (BROADCASTING, Oct. 26).

| ]

Uneven

Analysis by television syndication
specialists of ratings for October in
selected markets indicates that no new
show can be labeled hit. Entertainment
Tonight and new You Asked For It are
doing well in some markets and poorly in
others. New off-networks, such as
Laverne & Shirley, Little House on the
Prarie, The Jeffersons and Charlie’s
Angeles are generally doing well but also
are lagging in some markets. Old-time
favorites such as Barney Mill:r and
M*A *S*H are holding up well.






Helen Hayes

“The Best

ars”’

50 million Americans over 50 spend 500 billion dollars a year.

America’s First Lady of the Theater
encourages your older listeners to “stay fit,
stay active—and stay young” with examples of
how great public figures remain great by
continuing to achieve in later years.

Miss Hayes talks about such greats as
General Jimmy Doolittle, Norman Vincent
Peale, Rose Kennedy, George Burns, Fred
Astaire and, of course, our first host of
“THE BEST YEARS” series, Lowell Thomas.
She says: “I'm proud to pick up where Lowell
Thomas left off. Lowell was a marvelous
example of how we all can stay active into
our later years—our best years.”

Miss Hayes talks to your listeners about
retirement, finances, hobbies, second careers,
interaction with young people, fitness and
R.M.A.—the right mental attitude.

Length: 3 minutes daily.

5 original features each week.
Auvailable for selected markets—
at no cost—

on a network barter basis.

Find out about exclusivity for your
market. Phone or write to:

Independent Radio Network, Inc.
P.O. Box 551, Greenwich, CT 06830
203/661-4020 or 212/752-7150

Produced by Gladney Communications Ltd., New York.

Sponsored by Mutual of Omaha.

This classy lady
speaks to the senior class.










Monday:Memo-

A pay television commentary from Anthony Cassara, president, television division, Golden West Broadcasters, Los Angeles

The r: idly expanding
medium of television

Until 1980, Gene Autry’s Golden West
Broadcasters was a conventional broad-
casting company operating a group of
radio stations and one television station,
KTLA, on channel 5, in Los Angeles.
Golden West Broadcasters is also the
owner of the California Angels baseball
team and operates the largest privately
owned videotape facility in Hollywood.

We knew that the advent of pay televi-
sion would bring sweeping changes, caus-
ing a restructuring of the entire entertain-
ment industry. There was an opportunity
for Golden West Broadcasters to expand
and diversify with the changes. We went
into subscription television programing in
Oklahoma City and Dallas. Golden West
Broadcasters also built and currently owns
the television station in Oklahoma City,
KAUT, - on which our STV programing,
marketed under the name VEU, is car-
ried. Both Oklahoma City and Dallas will
turn pro! ble for Golden West Broad-
casters in 1982.

With the growth of cable, and the begin-
ning of subscription television and MDS,
the 70’s brought a diversity of delivery of
distributi  systems. The thing to keep in
mind, however, is that these different
technologies are going to compete for the
viewers’ entertainment time, and the
thing that they are going to compete with
is programing. Before the advent of
subscription television, cable could take
its time and grow in a contiguous and logi-
cal fashi without much concern for
competition. It has become quite obvious
to most delivery system operators,
whether cable, STV, conventional televi-
sion, MDS, DBS, or whatever, that enter-
tainment programing is the factor that will
ultimately determine which systems sur-
vive and which fail.

In building our subscriber base in
Oklahoma City and Dallas, we found local
television to be by far, the most effective
and cost efficient medium at our disposal.
After all, STV is just one of the many
forms of distribution available to televi-
sion today. Television is less than 40 years
young. Compared to most industries its
size, it’s still a baby. After a 30-odd year
childhood, television seems to be ex-
periencing a future shock of growth
through its adolescence, spurred on by an
explosion in video technology as well as a
decided federal swing toward deregulation.

The question is not which medium will
be domin t, for all of what we are talking
about make up the medium of television.

As president of the television division of
Golden West Broadcasters, Anthony Cassara
is responsible for its television stations, Golden
West Videotape Studios and Golden West
Television which develops and produces
programing for commercial and pay television.
He began his career with Golden West
Broadcasters in New York in 1973 as national
sales manager for KTLA(TV) Los Angeles. The
following year, he moved to Los Angeles to
become the station’s local sales manager.
Within a year, he was promoted to general
sales manager. in 1977, he was named vice
president and general manager of kTLA and
promoted to president of the television division
in December 1979,

More appropriately, the questi~~ to ask is
which form of the medium television
will be dominant. The STV operator is
faced with the same limitations as the local
broadcaster on the signal on which he
televises his programing. He is limited to a
geographic area and, at the moment, to a
single channel operation. MDS is even
more geographically limited than STV, Ca-
ble has a decided advantage in 1t it offers
a multiplicity of channels carrying serveral
forms of television.

Cable not only provides a distribution
system for commercial television but also
provides several forms of pay television
including, in some cases, STV. Due to the
physical nature of the cable distribution
system, however, it is highly capital inten-
sive as well as relatively slow growing. The
escalation of the competition in the bid-
ding wars over the last few years for local
cable franchises is going to have a decided
effect on slowing down the growth of ca-
ble.

It is questionable whether the enor-
mous cost-per-subscriber to build these

Broadcasting Nov 8 1981
12

systems will make the price of cable non-
competitive to STV and DBS. It is not
unusual to hear that it is going to cost $100
million to build a recently won cable
franchise that passes 300,000 to 400,000
homes, where an STV system in the same
locale could pass twice as many homes and
cost less than one fifth as much to build to
maturity. This should give STV a decided
price advantage in future competition with
pay cable.

DBS, on the other hand, is a completely
different story. There are relatively few
companies that have the financial
wherewithall to play the DBS game. Esti-
mates for the table stakes to play DBS
range anywhere from $500 million to $1
billion in investment just to get into the
game. DBS will offer multichannel service
and will be able to grow with the same
speed as STV as opposed to that of cable.

As for which of these forms will
utlimately dominate the medium of televi-
sion, only time will tell. Each of them has
its advantages and disadvantages. Just as
television did not put movie theaters or
radio out of business. it is not likely that
one form of televisi  will put the other
forms out of business. 1t is likely, however,
that there will be more market segmenta-
tion and more penetration overall. These
changes are not necessarily good or bad in
and of themselves. They are just another
step in the evolution of a medium known
as television.

This evolution will strengthen the
medium by offering access to many
specific market segments as well as the
mass audience offered by television in the
past. It is likely that there will be coalitions
of the various forms to combine the ad-
vantages and eliminate some of the disad-
vantages of each. So who will be the win-
ners?

Certainly the med n of television will
be stronger in the years to come. The ad-
vertiser will have more ways to target his
expenditures through the use of various
forms of television.”~ 2 program supplier
is likely to see a seller<’ market like none
he has experienced. ut what about the
viewer? Initially wha = will get is a much
greater number of  oices, and having
more opportunities 10 see the same pro-
grams may be an advantage to some
viewers.

Whether it is DBS or cable or cassettes
that ultimately command the premiere
position in the entertainment industry is
yet to be determined. The greatest single
factor in that determination, in my view,
will be programing, and the programing
will go where the money is!






m indicates new or revised listing

. ]
This week

Nov. 8-10—Arts/Cable Exchange sponsored by Uni-

versity Community Video. Minneapolis Auditorium,
Minneapolis.

Nov. 9— Region 2 conference on AM broadcasting
begins. Tentatively set to run for six weeks. Rio de
Janeiro.

Nov. 9-11— Television Bureau of Advertising 27th
annual meeting. Fontainebleau Hilton, Miami.

Nov. 9-11 — Subscription Television Association sec-
ond annual conference. Hyatt hotel at Los Angeles In-
ternational Airport. Information: Valerie Backiund,
(213) 827-4400.

Nov. 10— National Association of Broadcasters legal
answers workshop. Ramada Inn, Casper, Wyo.

Nov. 11— Hollywood Radio and Television Society
luncheon. Speakers: Tony Thomopoulos, ABC Entet-
tainment president; Brandon Tartikoff, NBC Entertain-
ment president, and B. Donald Grant, CBS Entertain-
ment president. Beverly Wilshire, Los Angeles.

Nov. 11— Women in Communications luncheon.
Speaker: Herb Schmertz, vice president, public affairs,
Mobil Oil Corp., Doral Inn, New York.

Nov. 11— Radio Advertising Bureau sales clinic.
Marsriott hotel, New Orleans.

Nov. 11-13 - International Film and TV Festival of
New York. Sheraton Center, New York.

Nov. 11-13—0Oregon Association of Broadcasters
41st fall conference. Valiey River Inn. Eugene, Ore.

Nov. 11-14—Society of Professional Journalists, Sig-

ma Delta Chi national convention. Hyatt Regency,
Washington.

Nov. 11-14—Unda-USA 10th general assembly,
titled “Taking a Stand: Strategies for the Decade.”
Roosevelt hotel, New York. Information: Ann DeZeli,
Unda-USA General Assembly, Box 588, Winona, Minn,,
55987, (507) 454-4643.

Nov. 12— Academy of Television Arts and Sciences
forum luncheon. Speaker: John A. Schneider, presi-
dent, Warner Amex Satellite Entertainment Corp., Cen-
tury Plaza hotel, Los Angeles.

Nov. 12—1 annual Gabriel Awards presentation
banquet, spuisored by Unda-USA. Waldorf-Astoria
hotel, New York.

Nov. 12-13—American Association of Advertising
Agencies 44th central regional annual meeting. Ritz-
Carktib hotel, Chicago.

Nov. 12-13—Media research seminar. Florida Inter-
national University, Bay Vista campus, North Miami.

Datebook:"

Nov. 12-15—American Advertising Federation
Western region conference. Keynote speaker: James
Rosenfield, president, CBS-TV. Hyatt Del Monte, Mon-
terey, Calif.

Nov. 13— Radio Advertising Bureau sales clinic. Am-
fac hotel, Dallas.

Nov. 13 —Deadline for entries in American Advertis-
ing Federation National Public Service Advertising
Competition, Good Samaritan awards. Information:
1225 Connecticut Avenue, N.W, Washington, D.C.,
200386, (202) 659-1800.

Nov. 13 —"Issues in international Information”
workshop on new world information order with
panelists from government, media and legal profes-
sion, sponsored by The Media Institute, with Ameri-
can Bar Association’s Section of International Law
and Georgetown University’s International Law In-
stitute. East Auditorium, Department of State, Wash-
ington. Information: TMI, 3017 M Street, N.W, Wash-
ington 20007; (202) 298-7512.

L. ]
Also in November

® Nov. 16-19— National Association of Regulatory
Utility Commissioners annual convention. Speakers
include FCC Chairman Mark Fowler and Dale Hatfield,
NTIA. St. Francis hotel, San Francisco.

8 Nov. 17— Howard University’s noncommercial
WHMM-TV Washington one-year anniversary with
live, one-hour special with comedian Bilf Cosby. Cram-
*ton auditorium, HU, Washington.

Nov. 18- National Commission on Working Women's
third annual “Women at Work” broadcast awards.
Capital Hilton, Washington.

® Nov. 19— Federal Communications Bar Associ-
ation luncheon. Speaker: Stephen Sharp, general
counsel, FCC. Touchdown Club, Washington.

Nov. 19-20— Arizona Broadcasters Association fall
convention and annual meeting, in conjunction with
convention and technical exhibit of Arizona Society of
Broadcast Engineers. Sheraton Inn, Scottsdale, Ariz.

Nov. 19-20— Arbitron radio workshop. Omni Inter-
national, Miami.

Nov. 19-20— Practising Law Institute’s ninth annual
Communications Law Institute. New York Statler.
Nov. 19-20— Federal Bar Association seminar on in-
ternational communications. Mayflower hotel, Wash-
ington.

Nov. 20— Society of Broadcast Engineers’ Northwest
regional convention. Red Lion Inn/Sea-Tac Motor Inn,
Seattle.

Nov. 20-22—Satellite Television Technology Inter-
national’s Satellite Video Show. Anaheim Marriott,
Anaheim, Calif.

Nov. 21— Capital Press Club's 37th annual awards

BECK-ROSS COMMUNICATIONS STA TIONS'—\

Dynamic...Vibrant...In Touch.

WHCN-FM
HARTFORD. CT.

WGMZ-FM
FLINT, MICHIGAN

WKTZ-FM
JACKSONVILLE, FLA.

WKTZ-AM
JACKSONVILLE. FLA.

Broadcasting Nov 9 1981
14

dinner. Speaker:; Jack Valenti, Motion Picture Associ-
ation of America. Capital Hilton, Washington.

Nov. 24 — International Radio and Television Society
newsmaker luncheon. John Chancelior, NBC News;
Charles Kuralt, CBS News, and Frank Reynolds, ABC
News will field questions. Waldorf-Astoria, New York.

® Nov. 28 —Reunion of staff of American Forces Net-
work in Germany. Olympus Apartments, Watergate at
Landmark, Alexandria, Va. Information and reserva-
tions: Al Edel, 6805 Market Square Drive, McLean, Va.
22101, (703) 893-9443.

Nov. 29-Dec. 3-—-National Telecommunications Con-
ference, sponsored by Institute of Electrical and
Electronics Engineers and Communications Society
Conference Board. Marriott hotel, New Orleans.

B Nov. 30-Dec. 3—ABC-TV affiliates board meet-
ing. Maui, Hawaii.

Nov. 30-Dec. 1 — Communications Technology Man-
agement and Annenberg School of Communications’
second annual "Telecommunications for the 80's” con-
ference. Speakers include Arthur Taylor, RCTV; Rep.
Timothy Wirth (D-Colo.), and Ted Turner, CNN. Univer-
sity of Southern California, Los Angeles.

E ]
December

Dec. 2-4— Western Cable Show, Anaheim Convention
Center, Anaheim, Calif.

Dec. 3-5—U.S/Southeast Asia Telecommunications
Conference and Exhibit. Mandarin hotel, Singapore. In-
formation: John Sodolski, Electronic Industries Asso-
ciation, 2001 Eye Street, N.W, Washington 20006;
(202) 457-4934.

8 Dec. 4-5— National Federation of Local Cable
Programers regional meeting. Everglades hotel,
Miami.

Dec. 6-9— Arbitron Radio Advisory Council meet-
ing. Cancun Caribe, Cancun, Mexico.

m Dec. 8— American Advertising Federation fifth an-
nual law conference, “The Changing Regulatory En-
vironment" Speakers: James E. Miller ill, chairman,
Federal Trade Commission; Mark S. Fowler, FCC chair-
man and Bernard Wunder, National Telecommunica-
tions and Information Administration. Four Seasons hotel,
Washington.

B Dec. 8- International Association of Satellite
Users business seminar, Luncheon speaker: Kenneth
Cox, vice president-general counsel, MCi Com-
munications Corp. One World Trade Center, 43d floor,
Oval Room, New York. Information: (703) 442-8781.

Dec. 9— Academy of Television Arts and Sciences
luncheon. Speaker: John Price, president of Columbia
Pictures. Century Plaza hotel, Los Angeles.

Dec. 10-11— Broadcast Financial Management/
Broadcast Credit Association board of directors meet-
ing. Hyatt hotel, Orlando, Fla.

Dec. 11— International Radio and Television Society
Christmas benefit. Waldorf-Astoria, New York.

Dec. 11— International Television Association San
Diego chapter video awards festival. Royal Quality Inn,
San Diego. Information: Pamela Taylor Waldman, PO.
Box 575, Del Mar, Calif. 92014,

Dec. 11-13—Audio Independents, University of
California Radio Network, Western Public Radio and
California Arts Councils "Dialogue 81: Radio ...
Waves of the Future” Asilomar Conference Center,
Pacific Grove, Calif.

January 1982

Jan. 13— International Radio and Television Society
newsmaker luncheon. Waldorf-Astoria, New York.

Jan. 14-18— Utah Broadcasters Association annual
convention. Hilton Inn, St. George, Utah.

Jan. 15— Academy of Television Arts qnd Sciences
luncheon. Speaker: Mark Fowler, FCC chairman. Cen-
tury Plaza hotel, Los Angeles.












Announcing the
AP Broadcast
New Handbook

Ap
i) dcmu

andbooh

Nearly 300 pages of the most com-
plete and useful information on
good brr=dcast news writing avail-
able to 1y. The AP Broadcast
News Handbook has the basic
facts e ry reporter, writer, and
editor needs to know.

Written specially for broadcast
journalists, this important new
book contains:

« A comprehensive guide to the
elements of good broadcast
news writing.

« Quick references on correct
usage and pronunciation of
thous 1ds of words and phrases.

« Backaround data on nations,
religi 1s, companies, and in-
stituti  1s around the world.

« A special chapter on libel.

« Guidance for effective use of
quotes and properly attributing
statements.

« More than 200 pages of refer-
ence material alphabetically
indexed for easy use.

The new AP Broadcast News

Handbook is available now from

the AP at $8.95 per copy. It's the

one book every working broad-
cast journalist should have.

[l |

1 Broadcast Handbooks |
| The Ass~~iated Press Room 530 1
| 50 Rock ller Plaza New York, N.Y. 10020 I
I Enclosed is a check for I
Handbooks @ $8.95 each. (For orders of
I more than 5 books please write for bulk |
I ordering >rmation.) I
I |
| |
1 Name 1
1 : |
| Company/Station ]
I Address i
| |
| City State Zip |
| |
L d

Make checks payable to Associated Press

Nov. 9— Region 2 conference on AM broadcasting
begins. Tentatively set to run for six weeks. Rio de
Janeiro.

Nov. 9-11— Television Bureau of Advertising
27th annual meeting. Fontainebleau Hilton, Miami
Beach.

Nov. 11-14-Society of Professional Journalists,
Sigma Delta Chi national convention. Hyatt
Regency, Washington.

Dec. 2-4— Western Cable Show. Anaheim Con-
vention Center, Anaheim, Calif.

Jan. 23-27, 1982 — Association of Independent
Television Stations (INTV) ninth annua!l conven-
tion. Sheraton Washington, Washington. Future
convention: Feb. 8-9, 1983, Galleria Plaza hotel,
Houston.

Feb. 7-10, 1982 — National Religious Broad-
casters annuai convention. Sheraton Washington,
Washington.

March 11-16, 1982 — National Association of
Television Program Executives 19th annual con-
ference, Las Vegas Hilton. Future conferences:
March 18-23, 1983, Las Vegas Hilton; Feb. 12-16,
1984, San Francisco Hilton and Moscone Center.

April 4-7, 1982 — National Association of
Broadcasters 60th annua!l convention, Convention
Center, Dallas. Future conventions: Las Vegas,
April 10-13, 1983; Atlanta, March 18-21, 1984;
Las Vegas, April 14-17, 1985; Las Vegas, April
20-23, 1986; Atlanta, April 5-8, 1987, and Las
Vegas, April 10-13, 1988.

Apri} 17-22, 1982 — National Public Radio an-
nual conference. Hyatt Regency, Washington.

Aprit 23-29, 1982 18th annual MIP-TV inter-
national TV program market. Palais des Festivals,
Cannes, France. Future meeting: Oct. 15-20, 1982,
19th MIP-TV in conjunction with VIDCOM (Inter-
national Videocommunication Exchange).

May 2-5, 1982 — National Cable Television As-
sociation annuaj convention. Convention Center,
Las Vegas. Future conventions: June 12-15, 1983,
Houston; May 20-23, 1984, San Francisco; March
31-April 3, 1985, New Orieans; March 16-19,
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1986, Dallas, and May 15-18, 1988, Las Vegas.

May 4-8, 1982~ American Women in Radio
and Television 31st annual convention. Hyatt Em-
barcadero, San Francisco. Future meetings: May
3-7, 1983, Royal York, Toronto; May 1-5, 1984,
Renaissance Center-Westin, Detroit; May 7-11,
1985, New York Hilton, New York, and May 27-31,
1986, Loew's Anatole, Dalias.

May 10-13, 1982—ABC-TV affiliates annual
meeting. Century Plaza, Los Angeles.

May 16-18, 1982 —NBC-TV affiliates annual
meeting. Century Plaza, Los Angeles.

May 23-26, 1982 —CBS-TV affiliates annual
meeting. Nob Hill Conference Complex, San Fran-
cisco.

June 6-10, 1982 — Broadcasters Promotion As-
sociation 26th annual seminar and Broadcast
Designers Association fourth annual seminar. St.
Francis hotel, San Francisco. Future seminars:
June 1-4, 1983, Fairmont hotel, New Orleans; June
10-14, 1984, Caesars Palace, Las Vegas, and
1985, Chicago.

July 22-24, 1982 —Southern Cable Television
Association Eastern show. Georgia World Con-
gress Center, Atlanta. Future Eastern shows: Aug.
25-27, 1983; Aug. 2-4, 1984, and Aug. 25-27,
1985, all at Georgia World Congress Center.

Aug. 29-Sept. 1, 1982 — National Association
of Broadcasters Radio Programing Conference.
New Orleans Hyatt.

Sept. 12-15, 1982 — National Radio Broad-
casters Association annual convention, Reno.
Future conventions: Oct. 2-5, 1983, New Orleans,
and Sept. 23-26, 1984, Kansas City, Mo.

Sept. 12-15, 1982 — Broadcast Financial Man-
agement Association 22d annual conference.
Riviera Hotel, Las Vegas. Future conference: Sept.
25-28, 1983, Hyatt hotel, Orlando, Fia.

Sept. 30-Oct. 2, 1982 — Radio-Television News
Directors Association international conference.
Caesars Palace, Las Vegas. Future conferences:
Sept. 22-24, 1983, Las Vegas, and Dec. 3-5, 1984,
San Antonio, Tex.

Jan. 15-16— Virginia Association of Broadcasters
legislative reception and winter meeting. Hyatt, Rich-
mond, Va.

Jan. 17-20— Pacific Telecommunications Con-
ference, focusing on telecommunication services in
Pacific hemisphere, Americas, Asia and Oceania.
Meeting will be opened by Bernard J. Wunder Jr,
assistant secretary of commerce for communication
and information for the United States. flikai hotel,
Honolulu.

Jan. 20-22— Colorado Broadcasters Association
winter convention. Stouffer's Denver Inn, Denver.

Jan. 22-23 — Radio-Television News Directors Asso-
ciation board meeting. Hiiton Palacio del Rio, San An-
tonio, Tex.

Jan. 23-27 — Association of Independent Television
Stations (INTV) ninth annual convention. Sheraton
Washington, Washington,

Jan. 28-30—Global Village’s first annual con-
ference and exposition on low-power TV. Sheraton
Washington, Washington. Information: Global Village,
17 Washington Street, Norwalk, Conn,, 06854, (203)
852-0500.

Jan. 29-31— Florida Association of Broadcasters
midwinter conference. Royal Plaza hotel, Lake Buena

‘Vista, Fta.

]
February 1982

Feb. 2— Broadcast Pioneers’
Pierre hotel, New York.

Mike Award dinner.

Feb. 3-8 —International Radio and Television
Society faculty-industry seminar and college con-
ference. Harrison Conference Center, Glen Cove, New
York.

Feb. 7-9— Louisiana Association of Broadcasters an-
nual convention. Sheraton hotel, Baton Rouge.
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Feb. 7-10— National Religious Broadcasters annual
convention. FCC Chairman Mark Fowler will be Feb. 9
luncheon speaker. Sheraton Washington, Washington.

Feb. 9-10— Arizona Cable Television Association an-
nual meeting. Phoenix Hilton hotel.

Feb. 11—Southern Baptist Radio and Television
Commission’s 13th annual Abe Lincoln Awards. Amer-
icana hotel and convention center, Fort Worth.

Feb. 12-14—14th annual Midwest Film Conference,
featuring creative short films and feature length films.
Chicago Marriott O'Hare. information: Midwest Film
Conference, PO. Box 1665, Evanston, IIl, 60204, (312)
869-0600.

Feb. 17— International Radio and Television Society
newsmaker luncheon. Waldorf-Astoria, New York.

Feb. 17-19— Texas Cable TV Association conven-
tion. Convention Center, San Antonio, Tex.

Feb. 18— Religion in Media’s fifth annual Angel
Awards. Sheraton Universal hotel, Hollywood, Calif.

Feb. 18-21—School of Communications at Howard
University, Washington, 11th annual Communications
Conference, "The Future of Communications: A Battle
for the Human Mind." Howard University’s main cam-
pus, Washington.

Feb. 23-25— Cable News Network production semi-
nar on news production, commercial production and
advertising. Atlanta Hilton. Information: Jayne Green-
burg, (404) 898-8500,

Feb. 24— Association of National Advertisers televi-
sion workshop. Plaza hotel, New York.

Feb. 25— Association of National Advertisers media
workshop. Plaza hotel, New York.

]
March 1982

March 1 — International Radio and Television Society



MUZAK.
DON’T S.Y IT
IF YOU DON'T

A
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There’s only one unique
way. One way that really
works. Because there’s onl
one way that combines
music with science.

That’s music by Muzak®
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ferently. Our musical library existing recordings.
consists of thousands of titles  To do our recording, we
—and we’re continually use the top recording studios
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Gold Medal anniversary banquet. Waldorf-Astoria,
New York.

March 2— Academy of Television Arts and Sciences
luncheon. Speaker: Thomas Wyman, CBS president.
Century Plaza hotel, Los Angeles.

March 2— Florida Association of Broadcasters
Washington reception for Florida's congressional
delegation. Florida House, Washington.

8 March 3-5— National Association of Broadcasters
state presidents and executive directors conference.
Speakers include FCC Chairman Mark Fowler Wash-
ington Marriott hotel.

March 7-9—Ohio Cable Television Association an-
nual convention and trade show. Hyatt Regency, Col-
umbus,

March 11-16— National Association of Television
Program Executives 19th annual conference. Las
Vegas Hilton,

March 18-19— Broadcast Financial Management/
Broadcast Credit Association board of directors meet-

ing. Four Seasons, San Antonio, Tex.

March 24-27 — National Broadcasting Society, Alpha
Epsilon Rho, 40th annual convention. Statler, New
York.

March 28-April 3—European and North American
public television producers annual INPUT '82, Inter-
national Public Television Screening Conference.
Toronto.

.
April 1982

April 4-7— National Association of Broadcasters
60th annuat convention. Convention Center, Dallas.

April 12— Academy of Television Arts and Sciences
luncheon. Speaker: Thornton Bradshaw, RCA chair-
man. Century Plaza hotel, Los Angeles.

April 17-22— National Public Radio annual con-
ference. Hyatt Regency, Washington.

April 19 —Florida Association of Broadcasters
“Broadcasting Day” University of Florida, Gainesville,

CBS Radio

Jystems

locations.

would be helpful.

A Division of CBS Inc.

NZINCCr

It's radio responsibility as you like it—AM, FM, FCC,
microwave, 2-way communication, satellite distribu-
tion—virtually the whole spectrum of responsibility.

Your responsibilities would include: RF design and
installation supervision of AM, FM, microwave and
2-way communication systems. Also project budget
preparation and planning—including FCC applica-
tions. You'd be New York-based. .. with possible
occasional travel to Washington and company station

We require a BSEE, a minimum of 4 years

experience and strong interpersonal skills. Plus the
ability to integrate technical specifications into cogent
written reports —some of which will be for FCC pro-
ceedings. Thus, we'd like some knowledge of FCC pro-
cedures. Familiarity with satellite distribution systems

We ask a lot, but also offer a lot—including excel-

lent salary and comprehensive benefits. Please forward
your resume/salary history in strict confidence to:
Manager of Technical Recruitment, CBS Inc, 51 West
52 Street, New York, NY 10019.

CBSRADIMN

Men and Women of All Races Desired
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April 23-29—18th ann.  MIP-TV internationat TV
program market. Palais des restivals, Cannes, France.

L
May 1982

May 2-5—National Cable Television Association an-
nual convention. Convention Center, Las Vegas.

May 4-8— American Women in Radio and Television
3.1 st annual convention. Hyatt Embarcadero, San Fran-
cisco.

May 5—-George Foster Peabody Awards luncheon,
sponsored by Broadcast Pioneers. Pierre hotel, New
York.

May 10-13—ABC-TV affiliates annual meeting. Cen-
tury Plaza, Los Angeles.

May 16-18— NBC-TV affiliates annual meeting. Cen-
tury Plaza, Los Angeles.

May 23.26 — CBS-TV affiliates annual meeting. Nob
Hill Conference Complex, San Francisco.

June 1982

June 11-18— Radio-Television News Directors As-
‘sociation of Canada annual meeting. Mount Royal
hotel, Montreal.

June 12-16— American Advertising Federation an-
nual conference. Omni International, Atlanta.

June 13-14— Radio-Television News Directors As-
sociation board meeting. Mount Royal hotel, Montreal.

June 17-18—Broadcast Financial Management/
Broadcast Credit Association board of directors meet-
ing. Washington Plaza, Seattle.

June 20-23— National Association of Broadcasters’
Children’s Television Conference. Capital Hill Hyatt
Regency, Washington.

June 23-26— Florida Association of Broadcasters
annual convention. Innisbrook Resort, near Tarpon
Springs, Fla.

June 27-30-— Virginia Association of Broadcasters
summer meeting. Wintergreen Resort, Wintergreen,
Va.

July1982

July 14-17—Colorado Broadcasters Association
summer convention. Manor Vail, Vail, Colo.

Enraial’

—— —
Two ommissions rfrom Oct. 12
“Honor Roll” list of people profiled

over the years by BroapcasTing: Donald
Menchel, 7/12/76, arid Lynne Anne
Morian Grasz, 6/13/77.

m]
Gold Key Media’s ‘America’s Top 10
Christmas.’ is one-hour television
special, not radio special, as was listed
in “Play Back," Nov. 2.

O
FM construction permit in Humble,
Tex., for Mission to America Inc. was
dismissed, not granted, as reported in
Oct. 26 “For the Record” CP was
granted to Somett 3 Better Educa-
tional Foundation (“For the Record’
Oct. 19).

O
Correct call letters for approved
transfer of control of Baton Rouge TV
station are wBRz(Tv), not WRBT(Tv), as re-
ported in Nov. 2 “Changing Hands," and
“For the Record” Proposed sale of
WRBT(TV) Baton Rouge was dismissed
last June by mutual consent. Cyril E.
Vetter, owner of wr  has no interest in

\WRD7
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The 50th anniversary

EDITOR: I think that the afterglow to your
dinner has been most interesting and a
unique tribute to your ability to bring
together such an outstanding group from
the past and present of our industry. Many
of the jaundiced Washington hands have
commented on the special nature of the
entire occasion. All in all, it was a perfect
tribute for a deserving gentleman who has
done so much for all of us in broadcast-
ing.— Tom E. Paro, president, Association
of Maximum Service Telecasters, Wash-
ington.

EDITOR: One S.T. wants to congratulate
another S.T. for 50 years of contribution to
broadcasting. May the good Lord give you
many more years of good health, success
and happiness.— Sarkes Tarzian, Sarkes
Tarzian Inc., Bloomington, Ind.

EpiTor: 1 could not have been more
pleased to be with you at your 50th an-
niversary dinner with the Broadcast
Pioneers. 1 have never seen so many peo-
ple gathered in one room. If a bomb had
hit the Washington Hilton that night we
would have lost practically all of the
leadership in our industry.

It was a beautiful evening. No one in
this industry will ever forget it. Every in-
dustry needs a father image and when one
considers how many egos are involved in
our business, it is nice to know someone
who is so understated, so effective and so
revered. —John W. Kluge, chairman and
president, Metromedia Inc., New York.

EDITOR: The 50th anniversary dinner was
truly a celebration of one man’s remarka-
ble contributions to the growth and con-
tinuity of the ninth wonder of the world:
the American system of communication.
Throughout the evening there was consis-
tent feeling of good fellowship and con-
stant comment on how the honor was so
well deserved. There was, for once in our
industry, no dissent.—James L. Green-
wald, president The Katz Agency, New
York.

EDITOR: I thoroughly enjoyed your very
special dinner. Surrounded by family and
friends, you were sparkling. Your remarks
were right on the mark and a reminder to
all how fortunate we have been to live here
and be a part of this wonderful system.—
Joseph F. Dougherty, president, broadcast-
ing division, Capital Cities Communica-
tions, New York.

EDITOR: The recognition was eminently
well-deserved. We thank you for your tire-
less efforts and attention to the broadcast
industry.— Virginia Pate Wetter,
Chesapeake Broadcasting Corp., Havre de
Grace, Md.

EDpiToRr: 1 started in radio in 1953, and
have been reading BROADCASTING for 28
of your 50 years. It nurt d my respect
and affection for the profession. My
daughter graduated from college and got
her first radio job this year. [ think the best
advice I gave her was to read your m 1-
zine every week.— Bill Ballard, news con-
sultant Jefferson-Pilot Broadcasting, Nor-
folk, Va.

EDITOR: I would like to add my congratula-
tions to the thousands you have already
received on the 50th anniversary of
BROADCASTING. The banquet eloquently
demonstrated the position you rightfully
hold in the broadcasting industry. You
have stood steadfast for constitutional
freedoms and rights. You have argued con-
stantly against unnecessary regulation. We
all thank God that you are in excellent
health.— Vincent A. Pepper, Pepper & Cor-
azzini, Washington.

L. |

Stereo please

EDITOR: Lately we have been aware of how
our audience perceives our stations: what
they are thinking about, what they are
doing 1 ile listening, what they think
about our air talent, our music list, our
features, news and service. But there is
something even more basic—the audience
perception of the quality of our sound.

Through the initial findings of our na-
tional benchmark study, ‘‘Listening to the
Listeners....A Profile of the American
Radio Audience,’ we have discovered a
high degree of faulty perception against
AM radio and the ‘‘quality’’ of its broad-
cast signal and reception. The National
Association of Broadcasters’ senior vice
president and general counsel, Erwin G.
Krasnow, has raised the issue to Chairman
Mark Fowler of the FCC. Here are some
quotes from his letter: “‘The radio
marketplace will be enhanced when com-
parative parity is reached between FM sta-
tions (which may operate in quadraphonic
sound) and AM stations which must defer
stereophonic broadcasting until the FCC
concludes this proceeding. A survey of
listener attitudes to radio conducted for
McGavren Guild Radio by Rob Balon of
Rob Balon Associates shows that unless
AM gets a stereo system, it will continue
to lose share of audience, particularly in
the 25-44-year-old age group. Balon noted
that 59% of those surveyed prefer to listen
to FM because AM lacks stereo. When
asked what is the single biggest ditference
between AM and FM, 25% cited the lack
of stereo on AM.’

Let’s face it: FM radio did a teriffic job
on selling stereo, even when it is heard on
a standard AM/FM car radio. Perception is
what it’s all about— Ellen Hulleberg, ex-
ecutive vice president, marketing and com-
munications, McGavren Guild Radio,
New York.
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St. Louis

When we launched our business fwo months ago, we
reported with pride that our first clients were two of New
York's finest stations.

Since that fime, we have grown so fast that we are already
the 11th largest radio rep company.

It is with equal pleasure that we announce representation
of the #1 music sfafions in Sf. Louis...KWK AM & FM!
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FCC starts

to liberalize
crossownership
rules for cable

‘Hot potato’ of staff report

put out for public comment;
commission wonders what to do
about implementing lotteries;
telco cable restrictions eased

The FCC took another step toward
deregulating the communications industry
at its open commission meeting last week,
voting unanimously to solicit public com-
ment on a staff report recommending that
the FCC drop most of its cable
crossownership prohibitions.

Although the commission stressed that
it wasn’t endorsing the report, FCC offi-
cials said that wasn’t because a majority of
the commission objected to the thrust of
the recommendations. But some commis-
sioners had reservations about the validity
of the report itself, or objected to specific
recommendations in the report, the offi-
cials said.

In other action, the commission
launched a rulemaking to solicit comment
on how it should set up a lottery mechan-
ism to choose among mutually exclusive,
initial license applicants. Along the way,
the FCC also adopted a rule that should
make it easier for telephone companies to
offer cable services in rural areas.

The staff report, referred to by some
staffers as a ‘*hot potato,” was put out by
the FCC’s Office of Plans and Policy.
Among other things, it recommended that
television licensees be allowed to own ca-
ble systems within their broadcast areas;
that no limit be set on the number of cable
systems a multiple system operator may
own; that networks be allowed to own ca-
ble systems, and that no ‘‘separation
policy” be adopted to prohibit cable opera-
tors from controlling the programing they
offer. But it also recommended that the
FCC retain its rule barring telephone com-
panies from providing cable services (ex-
cept in rural areas).

The staff said it had based its recom-
mendations on whether each particular
market was ‘‘workably competitive”

The staff said that with existing UHF
and VHF services, 90% of all TV house-
holds are currently served by four or more
stations—enough to insure the video
market was ‘‘workably competitive.”’

Broadcastin
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Arguing that the ‘‘increasingly sophisti-
cated franchise process’” and antitrust laws
were more efficient tools than blanket
crossownership prohibitions for insuring
the video markets remained competitive,
the staff urged the FCC to drop its broad-
cast-cable crossownership prohibition.

On similar grounds, the staff recom-
mended the FCC drop its rule barring the
networks from owning cable systems.

Although some argue that allowing the
networks into cable would ultimately limit
the diversity of programing available —be-
cause the networks could favor their
own—that wasn’t likely to be the case, the
staff said. The ‘‘profit motive” would in-
sure that networks would provide their
subscribers with a “‘wide variety’ of pro-
graming, the staff said. And ‘‘the enor-

What the staff report would
allow:

B Co-located broadcast-cable
crossownership.

Network cable ownership.
Unlimited MSO size.

Continued cable control
over programing.

® But no major telco entry into
oable.

mous growth of cable networks along with
the increased capacity of cable systems
suggests that traditional networks will not
easily dominate this market,’ the staff
said. ‘‘Vertical integration of this type is
sought because it leads to increased pro-
ductive efficiency, and should be
welcomed,”’ the staff said.

The staff said restrictions on MSOQO’s
and separation policies also were unwar-
ranted on economic grounds. But it urged
that the FCC retain its crossownership rule
barring telephone companies from owning
cable systems, at least for the time being.
Allowing telcos in might dampen the com-
petition cable companies could otherwise
offer phone companies for some services,
the staff said.

Although FCC Chairman Mark Fowler
commended the staff for taking a ‘‘good
strong step in the right direction,” he only
moved that the commission solicit public
comment on the report itself.

Commissioner Abbott Washburn,
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emphasizing that he thought it important
that the report not carry the FCC’s “‘im-
primatur,”’ said the report was ‘‘very heavy
into economic analysis,”” but thought it
important to address the legal, social and
political ramifications of the staff’s recom-
mendations as well.

Commissioner Joseph Fogarty criticized
the report for not recommending that the
commission drop its rule barring
telephone companies from offering cable
services. ‘If the commission wants com-
petition, it should let the telephone com-
panies back into cable.”” he said.

In other action, the FCC launched a
rulemaking to set up a procedure for using
a lottery mechanism to choose among
mutually exclusive applicants for initial
licenses.

The FCC had asked Congress to et it
use a lottery mechanism as an alternative
to time-consuming comparative hearings.
Congress, in the Omnibus Budget Recon-
ciliation Act, apparently gave the FCC a bit
more than it asked for: It authorized the
FCC to use a lottery but only if it gave
preference to ‘‘underrepresented groups.”’

According to the statute, when the FCC
uses a lottery, it has to insure that “‘groups
or organizations, or members of groups or
organizations, which are underrepresented
in the ownership of telecommunications
facilities or properties will be granted sig-
nificant preferences.’” The statute provided
no further guidance on how the FCC
should accomplish that.

At the meeting, the staff said a lottery
would help the commission avoid costly
comparative hearings, but admitted it had
no ‘‘magic answer’’ for setting up a
mechanism to meet the congressional
mandate of insuring that ‘‘under-
represented groups’’ were given
preference. Chairman Fowler said the re-
quirement of giving preference to under-
represented groups was of ‘‘dubious con-
stitutionality”’ and would ‘‘bog the com-
mission down for years.”’” He said the com-
mission had better means at its disposal to
insure that groups were equitably repre-
sented.

Commissioner Henry Rivera said he
thought the commission should remem-
ber that the lottery device was just
“‘another tool to use in appropriate cases.”’
The FCC didn’t have to resort to a lottery
all the time, just to choose from pools of
‘“‘genuinely qualified applicants,” he said.

Commissioner Anne Jones said that
although she thought the FCC
“‘definitely”’ needed a lottery mechanism,
it also needed ‘‘better legislation to do it.’

Commissioner Fogarty said that using a
lottery was “‘totally antithetical” to the
FCC’s role as a decision-making body, but
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ing cable operators to send telegrams to
members of Kastenmeier’s subcommit-
tee, urging that hearings be held on the
compromise. ‘‘There are more NCTA
board members who say they’re against
than voted against’’ the compromise, said
Effros, and the ““12 or 13"’ he counts in
the opposition do not include the four
NCTA directors who did not attend last
week’s meeting. They were Jim Heyworth,
HBO Inc.; Clive Runnells, Mid Coast Ca-
ble Television Inc.; Gene Schneider,
United Cable TV Corp., and Robert
Wright, Cox Cable Communications.

CPB on the prowl
for new ways to
fund the future

Task force named to pursue
possibilities; teleconferencing,
teletraining high on the list;
Roseman named new executive VP

Alternative financing for public broadcast-
ing was on the minds of Corporation for
Public Broadcasting board members who
last week established a task force on long-
range financing and considered a report on
teleconferencing, which could be a new
source of revenue.

The CPB board elected Walda Roseman
to the new post of executive vice presi-
dent. She is the former vice president for
national affairs and planning at National
Public Radio and will receive $68,000 an-
nually in the new post (effective Nov. 20).
CPB President Edward Pfister remarked
that ‘‘she brings wide experience in
telecommunications in Washington and
erlormous enthusiasm to this position.”

Emphasizing the importance of the fi-
nancial task force, CPB Board Chairman
Sharon Rockefeller and Pfister moved im-
mediately to announce the appointment of
fellow board member Howard White as
chairman. Rockefeller said the rest of the
task force appointees would be named
soon, with representatives from the indus-
try and the public. ““This new task force
will explore every possible avenue and re-
port back as expeditiously as possible,”’
Rockefeller said. No deadline for the com-
mittee has been set.

One possible source of revenue being
considered by the board is teleconferenc-
ing. A report on that subject was presented
by Browne, Bortz & Coddington, a Denver
consulting firm, whose Paul Bortz, recom-
mended that CPB get into the telecon-
ferencing business as a ‘“‘modest and low-
risk investment.”” He said that while the
present market may not be substantial, by
1990 it could be, and that CPB would then
be in a position to capitalize upon it.

““We believe this is a market PBS should
get into.,”” he said. *‘If you wait you’ll have
a harder time entering and establishing
your position.”’

Bortz suggested the corporation con-

centrate on one-way video and two-way
audio rather than other forms of telecon-
ferencing. 1 addition, the report notes
there is a second market for teletraining
that would use video in remote areas for
educational services. However, he said the
corporation would need to establish a net-
work access center for both additional ser-
vices, to provide a place for coordinated
service and price offerings, information on
available facilities and a headquarters for
promotion of the service. The two services
projected revenue is estimated between $3
million and $6 million.

In other action, the CPB board passed a
resolution modifying its Community Ser-
vice Grant policies, which basically estab-
lished more specific eligibility criteria for
TV stations, similar to criteria required for
public radio stations. And participation in
the CSG program will be limited to non-
commercial licensees meeting current
CPB criteria. However, the board said CPB
would continue to aid ineligible entities
through other programs.

Fred P Wacker, vice president, adminis-
tration and treasurer, and Harvey Dicker-
son, vice president controller, were re-
elected. CPB’s general counsel, Paul
Mutino, announced his resignation.

Wirth offers
second opinion
on competition

Except for radio, marketplace

may not be ready to assume
burden of assuring diversity,
House telecommunications report
suggests; chairman is critical

of FCC moves toward unregulation,
says that’s up to the Congress;
structural regulation a possibility

The broadcast industry, with the exception
of major-market radio, is not ready for
deregulation. In rewriting the Com-
munications Act of 1934 to accommodate
changing technology, Congress should
consider the possibility that structural
regulation—mandated access and owner-
ship restrictions—rather than content
regulations, might make the video media
more responsive to the needs and interests
of the public.

These are two of the primary conclu-
sions of the House Telecommunications
Subcommittee’s report on competition
and deregulation, released to the public
last Tuesday (Nov. 3). The culmination of
months of hearings and staff research, the
report is meant to supply legislators at-
tempting to revise communications laws
with hard facts about the industries and
market forces involved.

Three guideposts will direct the drafting
of new communications laws, said Sub-
committee Chairman Timothy Wirth (D-
Colo.), after releasing the report. Con-
gress should move “‘away from a provider-
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to a user-perspective,”’ the regulatory ap-
proach should assure competition where
there is now monopoly, and the public has
a right ‘‘guaranteed them by the First
Amendment’’ to diversity of information
sources. A fourth, recently added theme
influencing the subcommittee’s delibera-
tions, said Wirth, is a ‘‘deep skepticism of
the ability of the so-called expert agency
[the FCC] to do its job.” Congress must
“find alternatives to what that agency
might do.’

Findings in the report are not to be at-
tributed to the subcommittee, but to its
majoritv staff, according to Wirth, who
said st  conclusions in the report ‘‘are
mine”’ also. Representative James Collins
(R-Tex.) had written to Wirth several
weeks earlier asking that the report be
identified as the work of the majority staff
alone, and subcommittee members on
both the majority and minority side are
said to have objected to conclusions in the
report during its final drafting. “‘The con-
clusions are not important,”’ said Wirth.
‘“What’s important is the data and how the
conclusions are arrived at.”’

Wirth commended the National Associ-
ation of Broadcasters, the FCC and CBS
for their contributions to the subcommit-
tee’s research, saying they had been
“‘especially forthcoming’’ in their submis-
sions. The report disagreed with conclu-
sions in both NAB’s and CBS’s state-
ments, however.

NAB’s argument that there is competi-
tion in television ‘‘does not address at all
whether the average viewer can make his
viewing selections from a competitive
video environment,’ but instead ad-
dresses whether broadcasters exhibit
market power,” said the report. Instead of
analyzing competition in the marketplace
as it affects the consumer, NAB analyzes
competitiveness ‘‘for a very different
public—namely, those who advertise.”

CBS’s argument that the video
marketplace has more abundant outlets
than that of the radio market is based on
future rather than present reality, the re-
port argues. Many new video services
such as cable, MDS and STV are available
only to a very small segment of the U.S.
population.

Wirth predicted the subcommittee
would introduce a common carrier bill by
the end of November, hold hearings in
February 1982, mark up in March, and
confer with the Senate in June. The sub-
committee will also draft a bill addressing
the FCC’s regulatory role and respon-
sibilities, he said. ‘““We disagree very
sharply that the purpose of the FCC is
unregulation,”” he said. ‘““They are a
creature of Congress, not their own per-
ceptions of how the world is.”’

The bill would attempt ““to get the FCC to
set priorities” and ‘‘to respond to Con-
gress,” he said.

Asked if a broadcast bill is being
planned, Wirth said, ‘‘the subcommittee
will take ~ne thing at a time.” There has
been no cision about a cable bill, accord-
ing to David Aylward, staff director of the
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subcommittee. The subcommittee staff
has been investigating cable franchising,
he said, and has had ‘‘two people on the
phone all day for the last month talking to
cable companies and cities about what’s
going on.” The only consensus so far, he
said, ‘‘is that the common carrier bill will
be just that”’

Nearly half of the 650-page report on
competition and deregulation addresses
broadcasting, cable TV and other emerg-
ing video services. It maintains that
although some argue that deregulation is
warranted because diverse services—
radio, newspapers, movies, videocassettes
and a variety of TV services—compete
with one another in an ‘“‘information
market,”’ these services are not ‘‘cross-
elastic’” or ‘‘substitutable’ enough to ac-
tually compete with one another.

Radio and TV are not as competitive as
they might be primarily because the FCC’s
regulation has often subordinated pro-
competitive policy to protection of existing
industries, according to the report. The
FCC’s 1952 Report and Order allocating
VHF and UHF spectrum in a way that
militates against the formation of more
than three networks, early cable regulation
that sought to protect the market power of
over-the-air TV and rules that limit
development of subscription and multi-
point distribution TV are indicative of the
FCC’s ‘“‘checkered’” performance in en-
couraging competition, according to the
report. “‘“The major exception to this trend
has been the commission’s consistent at-
tempts to protect individual broadcast
licensees against network market power.”’

Despite “‘past practices,” the FCC has
“recently moved to enhance competition
through the proposed market entry of new
video services’’ such as VHF drop-ins,
low-power TV and direct-to-home broad-
casting. Although it had also proposed to
reduce channel spacing on the AM band
from 10 khz to 9, the FCC recently
reversed this decision and is questioning
its ownership policies. ‘““The consistency
of recent pro-competitive policy has been
lost,” said the report, “‘to be replaced by a
theory of ‘unregulation. ”’

Although ownership rules have also
affected the television industry, market
power is far greater in the three major net-
works, owned and operated stations and
their affiliates than in independent sta-
tions. TV’s impact on society is far greater
than that of any other media, and the
three major networks play a “‘controlling
role in the supply of programing to most
stations.”

“The cable industry is becoming in-
creasingly dominated by the large multiple
system operators and the MSC’g are in-
creasingly controlled by companies with
other large media interests, such as
Westinghouse, Warner, Cox, Storer and
Times Mirror,” said the report.

Is radio competitive? ‘“We are willing to
recommend an intuitive judgment that the
number of radio outlets in large markets is
sufficiently high to protect the public in-
terest in diverse programing sources

through competition,’said the report. “‘As
to mid-size markets—10 to 15 radio sta-
tions—there is a policy question as to
whether that level of competition is suffi-
cient or not. In smaller markets it is clear
that scarcity in the number of operating
stations still exists with a resulting lack of
competition.”

The FCC’s radio deregulation proceed-
ing equated ‘‘industry performance with
the commission’s arbitrary standards of
desirable programing practices, which the
FCC found in large part had been ex-
ceeded,” said the report. ““The results
clearly would have been different if the
FCC’s standards for programing in the
public interest had been higher”’

The FCC’s commercial time limits, ac-
cording to many, permitted excessive com-
mercialization, said the report, and the
FCC’s standards for minority and special
interest programing may not have met
listener demand.

““The argument or conclusion that radio
stations are subject to marketplace forces
misses the point. ... The issue is whether
there is a fully competitive marketplace in
radio so that all significant voices in a com-
munity can be heard and all significant in-
terests served.”’

Radio and TV stations and cable
systems control both the content and dis-
tribution of their programing, a situation
““by no means a technological necessity,”’
and one that ‘‘bestows on broadcasters a
far more powerful media presence than if
they were limited to serving only one of
those two roles.”

Government licensing permits this uni-
que market position, said the report, and if
broadcasters’ role as public trustees is to
be eliminated through deregulation, the
public should receive ‘‘some alternate
means of consideration or compensation.”’

Cable TV and other new services may
result in a video market of abundance, but
those competitors have barely begun to
make inroads in over-the-air TV's market
power, according to the report.

The lack of technical parity between
VHF and UHF stations, dominance of
programing and advertising revenues by
networks, their owned and operated sta-
tions and affiliates, and the pervasiveness
of TV as a primary source of information
and entertainment are reasons to continue
regulating TV, according to the report.
Another reason is cable’s doubtful
capacity to compete on an equal basis with
over-the-air TV, now or ever.

Cable is a ‘‘conduit unavailable to a very
large proportion of the U.S..” and 70% of
all systems still have 12 channels or fewer
and offer few if any pay channels. Much of
the programing on cable TV is duplicative
of broadcast TV, the report says.

The FCC’s economic inquiry into the
impact of cable TV on broadcast stations
found that nationwide cable penetration is
not likely to exceed 48% and that cable
does not reduce broadcast viewership by
significant amounts.

The high ‘‘scarcity rents’ attached to
broadcast TV stations, reflected in
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astronomically high transfer prices even in
markets where cable service is imminent
or already present, indicates a continuing
extraordinary market power for over-the-
air TV and a low ‘‘cross elasticity’” be-
tween it and cable TV.

A video market with alternatives suffi-
cient to warrant across-the-board
deregulation based on scarcity will be
achieved when ‘‘cable pass-by approaches
maturity in a market, when channel
capacity is clearly high enough to over-
come scarcity and provide specialized in-
terests with regular doses of responsive
programing, and programing decisions on
a cable system no longer rest with a single
authority,” according to the report.

Altering the regulatory scheme to en-
courage greater competition and thereby
pave the way for eventual deregulation,
“must be a major priority,” the report
says. ‘‘In addition, a regulatory approach
which seeks to encourage greater competi-
tion through structural regulation—such
as ownership and access rules—while
removing the behavioral and content
regulation that have been the focus in the
past, might well provide both clear
guidelines for the industry and greater
responsiveness to audience needs and in-
terests.

“The subcommittee may also wish to
consider establishing an ascertainable
standard, based on the factors discussed in
this report, as to when a market is suffi-
ciently competitive to warrant deregula-
tion. Legislation might be sought today
codifying such a standard.”’

Policymakers face a significant question
in ‘‘deciding who should be permitted to
participate in the ownership of the new
technologies,” said the report.

Reaction to the report has been mixed.
Representative Henry Waxman (D-
Calif.), praised it as “‘a significant con-
tribution to the debate on these critical
issues,” that ‘‘contains new information of
immense value.’ Representative Al Swift
(D-Wash.) called the report ‘‘a valuable
first-cut at evaluating competition in the
communications industries,”’ and ‘‘as
such we will not rely on it as some kind of
bible, but, rather, as a tool to use with
judgment and prudence.”’

Thomas Wheeler, president, National
Cable Television Association, said that.
“while we cannot agree with all the con-
clusions in the report, we feel strongly that
the approach the committee has taken of
gathering substantive information prior to
the drafting of any legislation is not only
appropriate but also essential.”’

Kenneth Schanzer, who until last Friday
was NAB vice president, government re-
lations, said: “‘The report has little to do
with content or structural regulation. What
is involved is influence regulation.

““This is an attempt to justify continuing
regulation of TV for no reason other than
its putative influence over the body politic.
As such, it is as legitimate as would be a
decision to regulate the New York Times
because of its status as America’s most in-
fluential newspaper.”
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The second anniversary of National Public Radio’s “Morning Edition” is cause for
celebration.

Since its premiere, the morning audience of NPR member stations broadcasting
“Morning Edition” has more than doubled in most marksts.

And “Morning Edition” has won two of the most prestigious awards in journalism:
the 1981 Dupont Columbia Award and the George Polk Award.

In just two years, “Morning Edition” has brought a unique approach to news on
radio. With deeper stories, intriguing interviews, and perceptive analysis.

That's why the Florida Times-Union says “The best morning news program isn’t on
television, It's on radio. .. National Public Radio’s Morning Edition.”

‘Morning Edition” with Bob Edv ards
' )yu’ve never heard news like this before.
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" ¥Yhat about tomorrow?

“Vithout the life insurance industry,
147 million Americans would

have nowhere to tu n for

. uaranteed financial protection.

More than ever before, Ameri-
¢ s are looking for ways to protect
the financial security of those who
depend upon them. Eight out of ten
people, in fact, believe that life
insurance is the strongest basis of
g 1ranteed financial protection.
That's why, currently, 86 percent
of American families have life
insurance.

These people know that the
n ney they have entrusted to the
life insurance companies in
America will provide them with
fi incial stability against unfore-
s« n events. In 1980, alone, $12.9
b ion was paid in death benefits to
dependents and survivors and
$25.1 billion was paid to living pol-

icyholders in the form of dividends,
cash values, annuities, and endow-
ments.

Financial security during life, as
well as after death, is an issue of
major concern to the majority of
people today. This accounts for the
fact that the number of individual
policies in force has almost dou-
bled in twenty-five years.

The kind of guaranteed protec-
tion provided by the life insurance
industry is unmatched by any other
financial institution or other invest-
ment option. The 147 million
Americans who entrust their finan-
cial well-being to the life insurance
companies in America can look
optimistically toward the future.
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ouncil ¢
I
nsurance

For additional information on the life insurance business,
call collect: Washington, D.C.—Walter Bussewitz (202) 862-4004.
New York City—Robert Waldron (212) 245-4198.















delegation’s principal mission. ‘‘Peel away
all the other issues, and that’s what’s at
stake,”” he said. He is concerned about the
“‘substantial interference to a large num-
ber of U.S. stations and the consequent
reduction of service that could result.”’

O

Canada is not the cduse of concern in
that connection, although Schaefer cited it
along with Mexico and countries in
Central and South America as among
those whose stations—operating and pro-
posed—include a number that are incom-
patible with some in the U.S. The main
cause of concern is Cuba.

Cuba lists 180 stations in its inventory.
Of those, some 60 are said to be proposed
(although U.S. officials say it is difficult to
be precise as to which are operating and
which are planned). Two of the proposed
stations would be 500 kw behemoths that,
when activated (on 550 khz and 1010 khz)
would be heard as far away as Alaska and
Hawaii. And Cuba says it intends to in-
crease the power of many existing
facilities. All told, the inventory is viewed
as a possible recipe for devastating inter-
ference to stations across the U.S. Some
observers express doubt about the
seriousness of the Cuban’s proposals, and
suggest they’re a bargaining ploy. But FCC
Broadcast Bureau Chief Richard Shiben,
when he was urging broadcasters last
spring to take a hard, objective look at the
9 khz proposal, said he doubted American
interests could be protected under the 10
khz plan, and added: ‘‘I’m scared to death
of the Cuban inventory. It can be dis-
astrous”’ (BROADCASTING, April 13). Last
week, LaFollette put the thought in more
measured terms: ‘““The proposed changes
in existing stations alone show potentially
there’s going to be considerable inter-
ference if they’re implemented.”

The problem is already serious in
Florida. Matthew L. Leibowitz, general
ccunsel of the South Florida Radio Broad-
casters Association, said he has talked to
officials of some 20 stations in the state
who complained of Cuban-caused inter-
ference. Some are considering requesting
FCC permission- to increase power, as five
stations—wpPoP Pinellas Park, wiNnz, wiOD
and wqQBA, all Miami, and WKAT Miami
Beach—have already done and as WGBS
Miami is seeking to do. Others are
stymied, either because a power increase
would cause interference with a domestic
station or because of the heavy financial
burden involved.

The U.S. is not without leverage in the
matter. Cuba regards some U.S. stations,
including those given special permission
by the FCC to increase power, to be inter-
fering illegally with some of their opera-
tions. As a result, that concern will be part
of the negotiation, according to William
Jahn, of the State Department’s office of
international communications policy and a
vice chairman of the U.S. delegation.
“They consider the interference a mutual
problem,” he said. (Technically, the five
Florida stations are in violation of NAR-
BA, which was designed to govern U.S.-
Cuban as well as U.S.-Canadian relations.
But the Fidel Castro government has de-
nounced and ignores the treaty signed by
the regime it replaced in 1959.)

Compounding the problem is the deci-
sion by the first session of the conference
to adopt a looser interference standard
than the U.S, and Canada consider desira-
ble. While these countries argued for a
standard permitting nighttime inter-
ference only 10% of the time, the standard
tentatively approved permits it 50% of the
time. The U.S., Canada and Mexico have
agreed to operate under the 10% standard,
which now prevails among them, and they
will seek to persuade other countries in
Rio to adopt it for themselves. But, as
things stand, Cuban stations abiding by
the 50% standard could cause interference
to U.S. outlets.

O

For a time, after a meeting with Cuban
technicians in Washington, in August,
members of the U.S. team expressed op-
timism about negotiations with the

Cubans. Schaefer said both sides were -

“receptive and forthcoming in identifying
viable technical options for resolving or
minimizing interference problems’’
(BROADCASTING, Aug. 31). He was re-
ferring to the use of diréctional antennas
and possible reductions in power. Even the
publication in the New York Times, during
the Cubans’ visit, of a leak that the
Reagan administration planned to estab-
lish an AM station to broadcast to Cuba
news concerning its internal developments
did not appear to disturb the visitors.

But last week, the optimism of August
appeared to have evaporated. A White
House announcement in September of
plans for the new outlet, to be called Radio
Marti, after Jose Marti, a Cuban jour-
nalist, poet and lawyer who was a hero of
the fight for independence from Spain,
had dismayed some members of the U.S.

.y on which Rust

years” Rustsaid |

Cuban option. William F Rust Jr, of the Rust Communications Group Inc, has a sugges-
tion for President Reagan'’s "budget balancers” in connection with the admiinistration’s pro-
posal to establish an AM facility—Radio Marti —to broadcast iews of Cuba to that'country
The US. Rust noted in a letter to Broancasting: has had a "Radio Marti” opetating at
Marathon on the Florida keys for almost 20 years—a Voice of America oltlet whose direc-.
tional antenna is aimed at Cuba. So mitlions of dollars could be saved, he said, either by
. Using the Marathon installation for Radio Marti or by closing Marathon down.. ;
Rust is not a disinterested observer Radio Marathon operates on 1180 khz, the frequen-
Communications; wraMam Rochester.broadcasts. And Rust said Radio
Marathon has been “costing taxpayers money and interfering with, WHAM ilegally for 19
company tried for years to have the Marathon station closed down, biit

finally gave up.

The station is the
+ during the Cuban missile crisis of 1962.

sutvivor of several statio

ns:the US put onthe air to broadcast to Cuba
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delegation, as well as others in the
hemisphere worried that a confrontation
between Cuba and the U.S. would stall the
work of the conference. Washington has
had no word on how Cuba would react at
the conference—other than press reports
of Fidel Castro’s denunciation of the pro-
ject. But Canadians following develop-
ments are known to feel that the announ-
cement that the U.S. intends to launch
what could be considered a propaganda
campaign against Cuba over an AM facility
in January will dampen if not kill any
chance of compromise with Cuba; they say
the Americans have left the Cubans no
room for a graceful retreat.

Publicly, at least, the U.S. delegation
seems determined to ride out any storm.
Schaefer said he wasn’t sure that Radio
Marti wouid even be a problem. ‘“We will
treat the requirements of Radio Marti as
any other requirement,”” he said cooly.
When reminded that the problem is likely
to be political rather than technical, he
sniffed, “‘It’s up to the Cubans how they
want to approach this. We don’t consider
Radio Marti an issue on a political level.’

Whatever else can be said of the an-
nouncement on Radio Marti, it was not
made in ignorance of the fact a U.S.
delegation was preparing to enter délicate
and difficult negotiations with Cuba on use
of the AM band. The risk to those negotia-
tions was recognized, and accepted, ac-
cording to William C. Salmon, special
assistant to James Buckley, under secre-
tary of state for security assistance, science
and technology, the official responsible for
coordinating U.S. policy and telecom-
munications matters.

“All of the factors were reasonably un-
derstood and given fair hearing within the
confines of the executive branch,”” Salmon
said. ““There’s a lot behind the decision to
proceed [with Radio Marti],’ he added.
Couldn’t the announcement have been
delayed until, say, January, and thus avoid
the danger of exacerbating relations be-
tween the countries during the Rio con-
ference? The goal, Salmon said, was to es-
tablish Radio Marti in January, the month
of Marti’s birth.. To do that, preparatory
work, including the task of obtaining con-
gressional approval of $10 million in start-
up and first-year operating costs, had to
begin in September. (It’s possible, how-
ever, the January start-up date will be
missed; the administration has yet to ap-
proach Congress on the issue.)

Salmon and members of the delegation
are clinging to the hope that the Radio
Marti issue will not contribute to a politi-
cization of the conference. But he also said
the administration is prepared in the event
the weather turns political. The delega-
tion, he said, in effect, won’t be aban-
doned. “We will keep close tabs on
developments. I’ll backstop, and Secretary
Buckley is behind me.” Salmon also said
other senior officials of the department
will be available for help, if needed. ““So
the horsepower’s there.”’

(The attention that the administration is
paying to the Cuban issue was indicated by
Salmon’s observation regarding the two
proposed 500 kw stations that are frighten-
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Tenn. fire. Fire on Oct. 24 destroyed transmitter building and tower of wrip-Tv Chattanooga,
knocking station off air. Early-morning blaze gutted transmitter building. Tower was atop
Signal mountain outside Chattanooga. Independent station on channel 61 broadcasts with
457 kw visual, 91.2 kw aural and antenna height 908 feet above average terrain. No other
towers or transmitters located there were damaged. Damage is estimated to be in $1-
mittion range, according to owner Jay Sadow. He hopes to be back on air soon and is
currently negotiating for new transmitter.

O

CPB two-way in San Diego. Corporation for Public Broadcasting's office of science and
technology has awarded $35,000 grant to kpes-Tv San Diego and San Diego State
University.to develop pilot program for two-way interactive cable television. Program
begins early in 1982 on Cox Cable in San Diego and will be first Cox system to incorporate
program into its two-way interactive cable system, Indax. Kres plans to develop and
produce educational program on personal finance. Additionally station will design video
computer techniques for program and Indax. System will allow users to interact with
central computer by using cable converter and keypad.

m|

Iinois text. Champaign News-Gazette, Champaign, Ili, has announced it will start offering
text and'background music services over two channels it has leased from C-U Cablevision,
local cable operator, in January. Newspaper will offer classified advertising on one channel,
news summaries, advertising graphics, time and weather information on the other. Both
channels will carry background music from wows-rm Champaign, station owned by News-
Gazette.

O

New service. Nebraska ETV Network, now offers {as of Oct. 22) new teletext information
service through use of line 21 television broadcast signal. Line 21 is signal used by Public
Broadcasting Service to provide closed captioning for hearing impaired. Nebraska ETV
Network's Video Information Service, headquartered in Lincoln, will be available on all nine
ETV channels. Network expects to provide Nebraska state agencies and arganizations
with service: It already offers Agnet, national agricultural computer service, that provides
agricultural-and consumer-oriented information. Agnet has been linked to users through
telephone lines. In addition new direct line data service from United States Department of
Agriculture in Washington will enable Agnet to feed. USDA's international agricultural
outlook information:

O

Meds on birds. American Hospital Video Network has leased transponders on Satellite
Business System's satellite system. AHVN said it would use transponders to transmit
medical news and instructional programs to hospitals starting in March 1982. Under terms
of tariff, AHVN pays $3.2 million for spot.

[}

Place to dupe. Vidtronics Co,, subsidiary of Technicolor, has opened new videocassette
duplication facility-in:L os Angeles suburb of Newbury Park. Fifty-thousand-square-foot
plant is capable of tutning out 2.1 million tapes annually, with potential for reproducing
seven million yearly, according to company spokesman. Vidtronics currently provides
duplication services for' Warner Home Video and Walt Disney Telecommunications.

]

Squeaky-clean TV. Harris Corp. has received. $1.25 million order to outfit wMma-Tv
Grand Rapids, Mich., scheduled to go on air in mid-January. Order includes three color
studio camerds, 55:kw UHF transmitter, facitities control system, six-meter earth station
and UHF antenna. WMMA.TV's programing, broadcast on channei 17, will consist of 20%
religious programing, 20% sports and 60% “family-oriented" programing, according o
Hatris:

[
Videotext capital'of North America. Canadians are making that claim for Toronto,
saying $11-million project to provide interactive Telidon “visitor's guide” to that city will
insure it that title. Ontario government wilt put up $5 million to buy 2,000 video terminals
torinstatiation:around city and special lines; There will be 50,000-page data base of tourist
information. Infomart wilt contribute $5 million for developing data base computer and
Toronto Star will spend another $1 million to put its ‘Star Guide on system.

O
Scrambled commercial TV-Qak industries and Canadian Satellite Communications
(CSC) announced that CBC's Canadian network will become first in world to broadcast
commercial television programing in scrambled mode via satellite to large audience. CSC
has ordered $8-million worth of Qak's Orion:scrambling equipment to carry out test project.
CSC network will serve remote areas of Canada through Anik satellite, from which
programing will be relayed via cable systems, low-power TV stations, or MDS to individua!l
homes. Orion system involves separate signal encoders and decoders at up-links and
down-links, respectively.
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the FCC shouldn’t incorporate receiving
antenna front-to-back ratios into inter-
ference ratios for standards.

Although some commenters had argued
that LPTV stations should be allowed to
use actual field strength measurements as
a basis for upgrading their facilities, NAB
urged the FCC to nip that proposition in
the bud. ““NAB believes that the second-
ary nature of LPTV precludes any
‘guarantee,’ technical or otherwise, that
LPTV applicants will eventually be able to
upgrade their facility if desired,” NAB
said.

In earlier comments (BROADCASTING,
Oct. 19), the National Cable Television
Association had urged the FCC to restrict
low-power stations to the UHF band and
to put it up to the low-power station to cor-
rect any interference it created to an exist-
ing cable system.

But NAB urged the FCC to drop
NCTA’s recommendations. ‘‘Cable
systems, to a greater extent than broad-
casters or the general public, are able to
resolve interference to their systems by
using engineering design methods,” NAB
said. “‘Interference to cable systems
therefore should not be a major and subs-
tantive consideration in the commission’s
LPTV allocations scheme.”

In the comments, the Association of
Maximum Service Telecasters reaffirmed
the need to protect full-service stations
beyond their Grade B contours and urged
the FCC to reject the Corporation for
Public Broadcasting’s suggestion to afford
full-service stations less protection.

““CPB in essence requests that the com-
mission at this 12th hour transform the
proposal for low-power stations on a sec-
ondary, noninterference basis into one for
wholesale short-spaced drop-ins on a
misleadingly labeled ‘equal protection’
basis,” AMST said. CPB’s proposal would
“‘permit low-power television stations to
destroy the public’s service from regular
stations well inside their predicted Grade B
contours,” AMST said.

AMST agreed that NCTA’s proposal to
limit interference by restricting low-power
stations to UHF was unfair. “Where a low-
power station is operating properly, ulti-
mate responsibility for remedying any in-
terference that may occur should rest with
the cable operator, who does not have to
bargain for programing and only serves
those who are able or willing to pay,”
AMST said.

Cox Broadcasting Corp. urged the FCC
to adopt a proposal that would “‘afford full-
service stations prompt relief if low-power
operations in fact caused them inter-
ference.” Cox also urged the FCC to drop
CPB’s proposal.

““CPB’s proposal would undermine the
structure of primary television service in
favor of the proposed secondary, low-
power television service,”’ Cox said.
“‘Low-power stations are designed to fit
within the cracks of the present television
allocation system to make more efficient,
widespread use of certain parts of the
television spectrum, not supercede exist-
ing service,” Cox said.

To protect existing full-service stations,






Law & Regulation:

Justice Dept.
steps in to block
Computer i

It asks appeals court to reject
FCC plan admitting AT&T to data
field through separate subsidiary

The Justice Department has emerged as a
new barrier to AT&T in its hopes of enter-
ing the lucrative data processing field.
Justice, which would normally defend the
FCC against appeals of its Computer [I
decision, last week asked a federal appeals
court to overturn the commission order
allowing AT&T to offer unregulated ser-
vices (BROADCASTING, Oct. 12).

Computer II, finally adopted after more
than five years of effort by the FCC last
December, would deregulate all
“enhanced’’ telecommunications services
(services that combine data processing
with basic common carrier applications)
and CPE (customer premises equipment).
Under the decision, however, AT&T
would be allowed to offer enhanced ser-
vices and CPE only through a separate
subsidiary.

But in a brief filed with the U.S. Court
of Appeals in Washington last week, the
Justice Department, calling the decision
“‘capricious and arbitrary,’ joined forces
with about 50 other organizations in ask-
ing that the decision be sent back to the
FCC for “‘further reconsideration.”

In its brief, the Justice Department
charged that the FCC lacked the authority
to implement the decision or the resources
to insure that AT&T wouldn’t subsidize its
unregulated activities with its regulated
ones.

Although the FCC had intended that
the separate subsidiary would insure
against AT&T cross-subsidizing its
unregulated activities (the FCC had
planned to police AT&T by examining its
books), the FCC hasn’t been able to
develop accounting methods to monitor
AT&T’s cost allocations and procurement
policies as it is, the Justice Department
said.

“Incredibly, the commission, in resting
its program to such a large degree on not-
yet developed accounting techniques,
failed to mention the lack of success it has
had in the past monitoring AT&T’s costs,
and failed to explain why it expected to be
able to do better in the future,’” the Justice
Department said. ““The commission’s ex-
tensive reliance on unproved, indeed un-
developed regulatory tools, in light of its
own findings of the danger to competition
posed by an unregulated AT&T subsidiary,

further demonstrates that the commission
has not engaged in reasoned decision mak-
ing,’ the Justice Department said.

The Justice Department also said the
FCC’s separate subsidiary policy had been
based on a ‘‘legally erroneous premise.” If
the subsidiary didn’t stop AT&T from
using its regulated monopoly profits to
‘‘damage competition in other markets,”’
the FCC thought it could always step in
later and regulate the prices of the subsidi-
ary’s non-common carrier activities, the
Justice Department said.

“This extraordinary claim of authority,
however, represents an unprecedented and
unwarranted extension of the commis-
sion’s powers,” the Justice Department
said. ‘‘Since the commission’s willingness

to risk allowing AT&T to provide
enhanced services and CPE through a sep-
arate subsidiary was premised on [al
legally erroneous belief . . . the case should
be remanded for reconsideration under
the correct legal standards,” the Justice
Department said.

In its brief, the Justice Department also
said it intended to appeal a ruling by a New
Jersey district court judge (BROADCAST-
ING, Sept. 14) that held Computer II didn’t
violate the consent decree AT&T signed
with the Justice Department in 1956.

The 1956 decree bars AT&T from offer-
ing unregulated services. The Justice
Department had urged the court to rule
that Computer II ran counter to the
decree.

Examining the barriers to
minorities in cable franchises

House hears testimony on how
minorities and small businesses
can improve financial position

Small and minority businesses are being
kept out of the cable television industry by
their inability to secure the tremendous
amounts of financing needed to build or
buy cable systems, according to witnesses
before a House subcommittee last week.

The testimony was part of the third and
final day of hearings called by Parren J.
Mitchell (D-Md.), chairman of the House
Minority Enterprise and General Small
Business Subcommittee, to investigate
how small and minority businesses might
increase their involvement in cable
(BROADCASTING, Sept. 28 and Oct. 19).

A. William Douglas, a black cable con-
sultant, said minorities can supply the
technical and managerial expertise to
operate a cable system, but ‘‘we cannot
close the loop—obtain adequate financ-
ing”’ The financial community is unwill-
ing, he said, to supply blacks with suffi-
cient operating capital. Its reluctance, he
suggested, may stem from its belief that
blacks cannot handle the technical aspects
of cable or handle any major business
operation.

Alex P Mercure, president of Mercure
Telecommunications Inc., a small MSO,
said the financial community ‘‘has little
faith that minority businessmen will suc-
ceed in the cable industry. Without his
confidence, minority cable operators ...
lack the muscle to be competitive.”’

Many small and minority businesses,
Mercure said, are trapped in a sort of lim-
bo. Large banks are not interested in mak-
ing small loans to them, and local banks,
uninterested or uninformed about cable,
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are also unwilling to lend.

Leopoldo E. Guzman, who works for
one of those big banks, Chase Manhattan,
disagreed with Douglas and Mercure.
Minority ‘‘underparticipation in cable”’
can not be attributed solely to lack of
capital, he said. Minorities also suffer from
the ‘‘lack of managerial and technical
resources and financial sophistication that
is necessary’’ to exploit the opportunities
presented by cable.

If any firm can obtain a desirable
franchise, Guzman said, it can obtain the
funds to build the system. ‘““The money
might come solely from a commercial
bank, but more likely it will come from a
combination of commercial banks, tax
shelters, venture capital firms, insurance
companies or even joint ventures with es-
tablished MSQO’s.”’

Guzman was particularly enthralled by
tax-shelter financing, which, he said, has
funded construction for some of the na-
tion’s largest MSQO’s. Tax-shelter financing
has also become an increasingly popular
source of capital for purchasing cable
systems, Guzman said.

Such financing, he said, should be at-
tractive to minorities. ‘‘Because these
deals are generally structured as limited
partnerships with the entrepreneur as
general partner, the entrepreneur has com-
plete control over the business. In addi-
tion, because the entrepreneur is transfer-
ring the tax benefits to the limited partner,
he is able to retain a larger portion of the
ownership.”’

Guzman believes there is little oppor-
tunity left for small and minority firms to
secure franchises and build new cable
systems. Most franchises have already
been granted, he said, and those that are



left are for large ¢ es where entry ‘‘with-
out a track record’" is difficult. Small and
minority firms should search out existing
small- and medium-size systems, almost
all of which are -ivately held by their
original owners, L said.

One source of funds for small and
minority firms is the Small Business Ad-
ministration. D ald R. Templeman,
deputy administrer~r, SBA, testified that
since 1979 the A has approved 458
loans to small firms in radio, television
and ‘‘communications.” Since cable is in-
corporated in the ‘‘communications’’
category with telephoto, radar and other
services, Templeman said he was unable
to say precisely how much money was allo-
cated to cable.

The SBA is severely limited in the help
it can offer cable entrepreneurs, Temple-
man noted. The  -rent guaranteed loan
limit is just $50C 20 and that, Temple-
man reminded the subcommittee, doesn’t
go far when a ¢ 3zle 30,000-subscriber
system can cost §' # million to build.

Small Business vestment Companies
(SBIC’s) and Minority Enterprise Small
Business Investment Companies
(MESBIC’s), private companies that work
under SBA regul: n, are another source
of money to incipient cable operators. In
fiscal 1981, 19 SBIC’s invested $4.6
million in nine ca  systems, Templeman
said. In that same period, two MESBIC’s
invested $277,000 in three other systems.

Zakee Ameer shid, executive vice
president and director of franchising for
Telecable Broadca ng of America, a com-

pany that financed its cable system in East
Cleveland, Ohio, with money from a
MESBIC, the SBA, and a local bank, sug-
gested to the subcommittee that some-
thing be done to make the SBA’s equity re-
quirements more flexible. A small cable
entrepreneur can use up all his capital in
the fight to win a cable franchise, Rashid
said. “This puts the entrepreneur ... in
the position of having to sell off large por-
tions of his ownership to satisfy equity re-
quirements.”

Rashid added that he hoped the sub-
committee would work to insure the con-
tinued availability of MESBIC loans. ‘I
know of no other cable television business
that is owned by minorities . . . that has not
been financed with the assistance of
MESBIC’s.”’

Another means of encouraging
minority ownership is the Internal
Revenue Service, the witnesses said. Ac-
cording to Guzman, under the new tax law
there are no longer different depreciation
rates for new and used equipment. Inves-
tors in new equipment, however, can
receive an investment tax credit equal to
10% of the total investment. Investors in
used equipment can also take a 10% credit,
but the law now imposes a ceiling of
$125,000 on the credit. Guzman sug-
gested that the IRS amend its code to raise
the ceiling to $500,000 for equipment
being purchased by minority firms.

“This program does not involve any
government loans, grants, or guarantees
to any group,’ Guzman said. ‘It is a direct
tapping of private capital. The impact of

this change on the federal budget, even if
wildly successful, would be minimal.”’

Mercure suggested that potential inves-
tors could be ‘‘provided with tax credits
similar to research and development cred-
its . . . to overcome the perceived high-risk
investment in minority ventures in
telecommunications.”’

Some of the witnesses also advocated
breaking up large urban franchises into
smaller franchises that small firms could
afford to build. ‘“A piece of a system is
within the reach of a small-system opera-
tor where a large franchise would not be,”
Mercure said. ‘‘System integrity,” he said,
does not suffer from such fragmentation.
A request for proposals can stipulate that
the community’s various systems be capa-
ble of interconnection, he said.

““The larger urban communities should
be given incentives for awarding
multifranchises with local group involve-
ment.”” Douglas agreed. ‘‘Greater partici-
pation by local entrepreneurs means a
larger amount of investment money re-
mains in the community.”

There are other steps municipalities
could take to insure minority involvement
in cable besides fragmenting the franchise,
Douglas said. ‘‘Some variation on the 10%
set-aside concept for federal contracts for
minorities and local business should be
made part of all cable TV franchises to in-
sure that the community’s minority and
small businesses derive some benefit from
the ‘multiplier effect’.”’ ‘

Rashid added that the municipality
should make sure that minorities obtain
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control and ownership of a significant por-
tion of the cable system and avoid ar-
rangements in which minorities become
“‘rent-a-citizens.”’

Rashid and Mercure also felt that some
guidelines were needed to regulate the ex-
pense of obtaining a franchise. Cities are
requesting ‘‘ridiculous amounts of
money,” Rashid said, for filing and addi-
tional fees when the award is accepted.
““Some policy should be adopted nation-
wide to outline the basic procedures that
would allow the small-business man to
calculate his costs in advance,” Rashid
said. As it now stands, he said, ‘‘there’s no
way for an entrepreneur to be able to
calculate the very real cost of franchising.’”

The RFP for Montgomery county, Md.,
Mercure said, requires the applicant to pay
$50,000 to bid on part of the franchise and
$100,000 to bid on all of it. “‘Bearing these
additional and unnecessary costs should
be opposed by all operators, regardless of
size. Reimbursement to the municipality
by successful bidders of bidding costs is a
more equitable process.”’

The subcommittee staff is digesting the
three days of testimony and it is uncertain
whether any legislation will emerge.
Mitchell said after last week’s hearing that
the staff will consider prodding the Ways
and Means Committee into amending the
tax code to provide incentives for minority
and small business involvement in cable.

In the meantime, Mitchell said, the
FCC should set ‘‘general guidelines’ on
filing and acceptance fees which he feels
are excessive. Mitchell said he favors the
franchise fee ceiling now on the FCC
books as well as additional guidelines to
prevent cities from making demands that
effectively raise the franchise fee above
the FCC limit.

Debate over
deregulation of
public broadcasting

Licensees are all for plan to
drop logging rules and end FCC
program oversight; citizen
groups want to keep status quo

Noncommercial and commercial broad-
casters alike have urged the FCC to drop
its ascertainment and logging rules and its
programing oversight of public broadcast-
ing. Citizen groups, however, opposed
relaxation of FCC rules in comments filed
last week.

The Educational Broadcasting Corp.,
licensee of noncommercial WNET-TV New
York, for example, said such deregulation
would “‘benefit licensees by stripping away
encrusted layers of often superfluous, bur-
densome regulatory requirements’ and
‘“‘serve the public interest by permitting
licensees to devote their resources to the
business of broadcasting rather than to the
unproductive exercise of completing over-
ly complex government forms.”

The Department of Education of the

following dates:

10-1-81 O Md, D.C, Va, W. Va.
12-1-81 0 NC, SC.

2-1-82 0O Fla, PR, V.L

4-1-82 O Ala, Ga.

6-1-82 1 Ark, La, Miss.

8-1-82 O Tenn, Ky, Ind.

10-1-82 0 Ohio, Mich.

12-1-82 0 Hli, Wis.

2-1-83 O lowa, Mo.

4-1-83 0 Minn, N.D., S.D., Mont, Colo.

Renewal schedule. Although the FCC staff wanted to phase-in the longer license terms
mandated by the Omnibus:. Budget Reconciliation: Act, the FCC, at its Oct. 22 meeting
(BroapeasTing, Oct. 26), voted unanimously to implement the full terms right away. As a
result, according to amended FCC rules, all television-ticenses expiring after Oct. 1, 1981,
will “normally” be renewed for five years, and -all.radio licenses expiring after.that same
date-will “normally” be renewed for seven. Initial licenses will be issued in-each state until
the date specified in'the section below. Initial licenses issued after that date wilt normatly
expire the same day the rest of the radio and television licenses in that state expire. Under
the amended rules, both initial and renewat licenses will expire at. 3 aim. local'time on-the

6-1-83 0 Kan., Okla, Neb.

8-1-83 0 Tex.

10:1-83 O Wyo., Nev, Ariz, Utah; NM,
idaho

12-1-83 g:Calif.

2-1-84.01 Alaska, American Samoa, Guam,
Hawaii, Ore., Wash,

4-1-84 0 Conn, Me., Mass, N:H., Ril, VL

6-1-84 01 NJ, NY

8-1-84 0 Del, Pa.

Commonwealth of Puerto Rico, licensee
of two public stations, agreed. It added that
“‘programing responsive to the licensee’s
community can be assured by less in-
trusive and costly means than those cur-
rently imposed by the FCC.”’

The National Religious Broadcasters
said it supported the FCC’s “‘determina-
tion to rely upon social and economic
forces rather than direct regulatory over-
sight to insure that public stations operate
in the public interest.”

“Incentives inherent in the noncom-
mercial character of public stations and
their necessary reliance upon their
listeners for financial support are far
stronger influences than direct govern-
ment regulation in assuring that public sta-
tions are responsive to the needs and in-
terests of their communities,”” NRB said.

NAB urged the FCC to deregulate
public broadcasting in much the same way
it deregulated commercial radio. ‘‘Much of
the rationale upon which the commis-
sion’s commercial radio deregulation deci-
sion was based applies with equal vigor to
noncommercial broadcasting—both radio
and TV’ NAB said. ““The elimination of
unnecessary paperwork and the lessening
of programing oversight, a goal required
by the First Amendment, should not de-
pend upon sources of revenues or com-
petitive considerations.”

NAB said the FCC should drop its pro-
gram logging rules for public broadcasting
and give public broadcasters discretion to
determine ‘‘community issues by any
reasonable means.”’

NAB stressed, however, that the FCC
should take pains to insure that public
broadcasting remains noncommercial. The
NAB said the FCC should reconsider its
relaxation of its ‘“‘consideration received”’
rule (BROADCASTING, April 27), which
NAB said ‘““allows the identification of a
contributor’s goods and services in a man-
ner so detailed as to be the functional and
economic equivalent of paid advertising.”

The Public Media Center, a San Fran-
cisco-based group, urged the FCC to re-
tain its current regulation.
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‘““‘Because public broadcasting is
federally funded, and because the concept
of state action is so undeniably present in
the service, a different, and higher stan-
dard for meeting the public interest’’ is re-
quired for public broadcasting than is re-
quired for commercial broadcasting, the
group said.

The Committee to Save KQED, another
San Francisco group, said it opposed any
regulatory changes that would ‘‘reduce
public access to programing information
and data and undermine the licensee’s
obligation to seek out the views of the sig-
nificant and diverse segments of the com-
munity and present programing respon-
sive thereto.”’

Action for Children’s Television also
urged the FCC to retain all the regulations.

“The commitment to serve the public
interest, and specifically to develop and
present programs which will serve the uni-
que needs of the child audience, must be
carried out through such mechanisms as
minimum programing requirements,
documentaton of past performance and
ascertainment of community needs,”’
ACT said.

The deadline for comments ini the pro-
ceeding has been extended to Nov. 16.

Betamax backlash

Register of copyrights warns
against too hasty reaction to
videotaping decision; says

there can be compromise worked
out to protect programers and
still allow public taping

Register of Copyrights David Ladd has
cautioned against a rush to judgment in
response to the U.S. Court of Appeals
decision declaring the home video-
recording of television programs, even for
private use, a violation of the Copyright
Act (BROADCASTING, Oct. 26). There is
time for the necessary reflection—and for
the consideration of the property owners’,




—

WesningloniEich

Short grant. In long-pending license-renewal cases, U.S. Court of Appeals:in Washington
has affirmed FCC decision in 1979 to grant one-year license renewals to-Rust
Communications Group Inc.s wHaM(AM) and: wHFM{FM) Rochester, N.Y.—whose previous
licenses had expired on July-1,1972. Commission imposed sanction principally because of
poor equal emplovment opportunity record during stations’ 1969-72 license period. Short-
termrenewals w  appealed by two citizen groups whose petitions to deny stations’
license renewals ted to renewal hearing. In theirappeals, groups contended that
commission had erred in considering—and basing decision to renew forone year only—
licensee's EEQ performance in period following expiration-of license term, However, court
saidithat was in accord with:previous policy which it had endorsed, provided there had
been no evidence of intentional diserimination. Commission has since changed its policy;
it no longet considers post-term EEO evidence.

O

Listerine survey. According to-Feéderal Trade Commission, Warner Lambert's Listerine
corrective ad required by agency-contributed to 1.4.4% decline in consumer belief that cold
and throat prevention is majoradvertising theme for mouthwash. Study consisted of seven-
phase mail survevnf 14,600 consumers selected from Market Facts Consumer Panel.
Survey started b reinitiation of-corrective ad, which aired in September 1978, and was
conducted untit  tad ran on:Feb: 1, 1980. Responding to questionnaire were 10,199
consumers. Previous 1970-7 1 survey prior to corrective ad showed that 56% of consumers
interviewed said cold and sote throat prevention was major advertising theme. New survey,
however, also noted that 42% stilt believe cold and sore throat effectiveness is major
advertising theme, and questioned whether corrective ad message shown within context
of Listerine commercial-was:noticed or retained by -majority of consumers.

O

Honored in Ohio. George Gray, director, special projects, National Association of
Broadcasters govsinmentrelations department, received 1981 Distinguished Service
Award from Ohic  sociation of Broadcasters. Before joining NAB in. 1876, Gray was
executive at several Ohio stations, including whkc(aM) Columbus (Now- WTVN(AM)), WLWT(TV)
and wiwaw Cin - nati,

P

O

Getting the we Telecommunications statf network, designed to provide government
staffers with background information available through-contacts among themselves.and
talks by authorities in field, is under way. ldea originated with Representative Timothy Wirth
(D-Colo), chairm  of House Telecommunications Subcommittee, but it is being
implemented by Annenberg School-of Communications at University of Pennsylvania.
Barry Cole, one-time consultant fo FCC and now on Annenberg faculty, is arranging what
he hopes will be serigs of sessions: Participants were drawn from staffs of Senate and
House subcomir  3eson telecommunications, from personal staffs of members of those
panels and of FCt:commissioners, and from ranks of National Telecommunications and
[nformation Adm  stration. Participants are pledged to secrecy regarding remarks of guest
speaker in effort to.encourage frankness. But Annenberg School, which is picking up most
of costs of sessions, is taping proceedings for use in communications courses.

, |

Pirate 6aught. FCC has shut down unlicensed fow-power television station in Southern
Pines. N.C. and fined its operator $2,000: According to FCC; John F Cornell was
rebroadcasting The Movie Chantiel and.Entertainment Sports Programing Network
prbgrams, which he received with his own earth station, over:.channel 7.
: a

Communication appointees. Two riew members were appointed last-week to council for

Corporation for Public Broadcasting/The Annenberg.School of Communications Project.
_Joining council are Gladys Chang -Hardy, former deputy director, National Institute of

Education, Washington, and Dr. John Brooks Slaughter, director of National Science
. Founidation, Washington.

a

CPB appointm . Seénate confirmed last Tuesday (Nov. 3) two new Republican
nominees to Cor  ation for Public Broadcasting. Sonia Landay, former teacher, media
consultantand1  uccessful candidate for U.S. House of Representatives from New York,
and R. Kenneth Jowery, former journalist and Austin, Tex;; bdsihéssman, fill posts vacated

by Lucius P Gregg and Donatd E. Santarelli. Both Towery's and Landau's terms expire in
March 1986,

Paper cuts. In effort to cut costs, FCC plans to launch new policy Jan. 1, restricting free
distribution of press releases and public notices. William Russel), director of FCC Office of
Public Information, estimates office has beeri putting out 40,000 pieces of paper per week;
he said new policy would save FCC $80,000 per yearin“paper.ajone’ FCC curently
makes releases and notices available to altcomers. Undernew plan, FCC would only méke
digest of notices  ailable to everyone. Press would stili receive free copies. Public would
pay for copies 0 dividual notices.
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as well as the recorder owners’, rights.

Ladd, who addressed the National
Council of Patent Law Association in
Washington, said the decision of the
Ninth Circuit Court of Appeals can already
be called a ‘‘landmark in American law—
either for the precedent it establishes or
the legislation it prompts.”

Bills were promptly introduced in Con-
gress that would, in effect, reverse the
court’s decision, which seems to concern
Ladd. He said the case is a more compli-
cated and subtle affair “‘than the popular
press has reported.”’

But although the case ‘‘has exploded
over the entertainment world,” leading to
confusion and ‘‘emotional responses,”’ he
said, there is time to frame legislation that
would balance the need for public access to
video programs with the need to compen-
sate the creators of the programs. If the
Supreme Court agrees to review the case,
a final decision is more than a year off; if it
does not, judgment and enforcements are
still “‘some time away,’ Ladd said.

Ladd indicated he did not favor the bills
introduced in Congress to reverse the so-
called Betamax decision. He said they
would run counter to the principles of the
Copyright Act of 1976 in providing
statutory exemption for home video-
taping.

He suggested that laws adopted in the
Federal Republic of Germany and Austria
to deal with the home taping issue could
provide a model for U.S. legislation. Both
countries impose levies on videorecorder
hardware or blank tapeés and provide for
distribution of the proceeds to copyright
owners. In neither case is the levy large.
That approach has been favored by joint
subcommittees of the two world copyright
organizations, Ladd said.

“The ultimate result, legislatively or
otherwise, will predictably not be to forbid
the sale of videorecorders,’ Ladd said,
““Calmer heads know this. The central
problem, however, is how to allow both the
public to have access and to secure to pro-
gram producers, authors and other crea-
tive talent, compensation according to use
and enjoyment.”’

Supreme Court
rules on three
libel cases

Who has the burden of proving the truth
or falsity of a story figuring in a libel case
brought by a private individual? The
Supreme Court last week agreed to resolve
that question in a suit in which WMC-TV
Memphis is the defendant.

At issue is a story the station broadcast
on Jan. 28, 1975, asserting that cows
owned by a-farmer in Tunica county,
Miss., about 70 miles south of Memphis,
were starving. The farmer; Shelby Wilson,
who claimed to have a ‘‘national and inter-
national reputation’ as an Angus cattle
breeder, sued the station for libel.

A federal trial jury awarded Wilson
$75,000 after the judge told the jury to




consider whether the station had proved
the reports true. The court reduced the
award to $30,000.

However, the station appealed, and the
U.S. Court of Appeals for the Sixth Circuit
threw out the $30,000 award and sent the
case back to the district court for a new
trial. The appeals court agreed Wilson was
not a plic figure, but said that in cases
involving private citizens, the plaintiff
must prove the falsity of the reports.

In another case, the high court cleared
the way for Charles (Bebe) Rebozo,
former President Richard Nixon’s close
friend, to pursue a $10-million libel suit
against the Washington Post The court
left standing an appeals court ruling set-
ting the suit for trial. But it also left intact a
finding that Rebozo is a public figure,
which will require him to prove malice on
the part of the newspaper.

Rebozo sued over a story, published on
Oct. 25, 1973, alleging that he had sold
stock he knew was stolen. Rebozo con-
tends that the sworn testimony of an in-
surance investigator which figured in the
story was false and that the Key Biscayne
Bank and Trust Co. cashed the stock, not
he. Rebozo was president of the bank at
the time.

And in a third case involving a libel suit,
the high court let stand a New Hampshire
supreme court ruling that allows a jury trial
in libel cases to determine whether the
plaintiff is a public figure. The court re-
jected a petition filed by the Valley News
of Lebanon, N.H., for review of a decision
that a county deputy sheriff who sued the
newspaper was entitled to a jury verdict on
whether he is a public figure.

Cable right to cross
private property
goes to Supreme Court

The question of whether cable television
companies may string cable across private
property without paying the owner will be
considered by the Supreme Court. The
high court has agreed to consider the
appeal of a Manhattan apartment house
owner who is challenging the constitu-
tionality of a New York state law under
which Teleprompter Corp. installed equip-
ment on the roof of her building without
payment,

The landlord, Jean Loretto, five years
ago filed a class-action suit against
Teleprompter Manhattan TV Corp. and its
parent, Teleprompter Corp., seeking
damages for trespass, after the firms had
laid two half-inch-thick cables across the
roof of her building. The equipment
enabled apartment-house tenants to hook
into the pay-TV line. Loretto said she was
entitled to a fee. But the New York court
of appeals dismissed her complaint on the
basis of a state law requiring landlords to
allow installation of cable television equip-
ment without charge. The court said the
law was a reasonable exercise of the state’s
police power. The law describes cable
television, like telephone, as a ‘‘vital”

communications service.

Loretto, in seeking Supreme Court
review, said the law violates her Fifth
Amendment right to be compensated for
property taken for public use and her right
not to be deprived of property without due
process of law. The cable companies,
however, argued that the New York legis-
lature was reasonable in overriding land-
lords’ insistence ‘‘that some negligible
unoccupied space remain. unoccupied’ in
favor of tenants’ interest in having access
to cable television.

Goldwater unveils
Track | as S. 1791

‘Housekeeping’ section of
deregulation package would
ease rules against FCC employe
ownership in regulated firms,
allow reimbursement of some
expenses to commissioners

The least controversial of the FCC’s
sweeping proposals for legislative change
has been introduced by Senator Barry
Goldwater (R-Ariz.), who chairs the
Communications Subcommittee. The bill
(S. 1791) proposes ‘‘technical or ‘house-
keeping’ amendments designed to facili-
tate the elimination of unnecessary or bur-
densome regulations,” said Goldwater,
who requested that interested parties sub-
mit comments by Nov. 13.

Delivered to Congress two months ago
(BROADCASTING, Sept. 21, 28), the legis-
lative package proposed in its controversial
section, ‘‘Track II,” repeal of the fairness
doctrine, and equal time and reasonable
access rules. The Commerce Committee
has no immediate plans for Track II, and
indicated earlier this year that action too
soon on political broadcasting laws might
stymie its efforts to push through other
broadcast and communications deregula-
tion (BROADCASTING, April 20),

The package’s less controversial section,
“Track I, is contained in its entirety in S.
1791.

It would amend Section 4 of the Com-
munications Act to permit FCC employes
to own financial interests in companies in-
volved to a limited extent in activities
regulated by the FCC including manufac-
ture or sale of telecommunications equip-
ment. Employes are now prohibited from
any financial interest in such companies,
but S. 1791 would limit the prohibition ‘‘to
financial interests in any company the pri-
mary enterprise of which is communica-
tions or manufacturing subject to commis-
sion regulation.”’

The FCC must determine whether the
“primary’’ enterprise of a company is sub-
ject to its regulation and must include in
its criteria, ‘‘the revenues, investment,
profit, and managerial effort directed to
the related communications or manufac-
turing aspects of the company compared
to the other aspects of its business, the de-
gree of the commission’s regulation and
oversight of such company, the degree to
which the economic interest of the com-
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pany might be affected by FCC action and
the public image of the company.”

The bill would permit the FCC to grant
waivers to its employes from these provi-
sions, but subject to federal conflict of in-
terest laws in the United States Code.

It would define the District of Columbia
to include an area of up to two miles
beyond present District boundaries. This
provision, included in previous appropria-
tions legislation for the FCC, is meant to
permit the General Services Administra-
tion to find new office space for the FCC
outside Washington, where commis-
sioners are bound by law to meet.

FCC commissioners who incur ex-
penses while participating in conventions
or other kinds of meetings may demand
reimbursement of sponsoring organiza-
tions as long as participation in the event
“is in furtherance of the commission’s
functions and is by the request of the
sponsor’’ of the event. Commissioners are
not presently permitted such reimburse-
ment and their expenses must be paid for
by the FCC. :

The FCC would be permitted to use
volunteers to prepare and administer tests
for obtaining amateur radio operator’s
licenses, and to monitor violations by
fellow amateur operators, under S. 1791.
Volunteers recruited must be licensed
operators themselves and those ad-
ministering tests must hold licenses of
equal or higher class than that being tested
for.

Section 4 of the Communications Act
would gain provisions directing the FCC to
coordinate and foster cooperation among
government agencies to plan communica-
tions systems for national security and
emergency preparedness. The FCC would
also have to consult with the President or
his agent ‘‘in matters of policy, rules and
regulations dealing with national security
and emergency preparedness in order to
make compatible the peacetime regulatory
responsibilities of the FCC with. the war-
time planning responsibilities of the ex-
ecutive branch.”’

The chairman of the FCC would have to
designate one commissioner as the ‘‘Na-
tional Security-Emergency . Preparedness
Commissioner’’ who would be responsible
for ‘‘all matters regarding national security
and emergency preparedness.”” Senate-
passed common carrier legislation (S. 898)
contains numerous provisions for national
security that would supercede this amend-
ment, according to FCC General Counsel
Steve Sharp. But until Congress passes
this legislation, the FCC would like this kind
of authority.

Citizen band radios would no longer
have to be licensed if S. 1791 became law.
But operators would have to comply, under
penalty of law, with the Communications
Act and FCC rules govering use of CB
radios.

Aliens would be permitted to obtain
operators licenses, as long as the FCC
determines they are qualified. Presently,
only U.S. citizens or nationals may be
licensed operators. The FCC would be per-
mitted to eliminate the requirement for
some broadcast operators licenses.






INTV to allow
show screening
at convention

Association to set aside
opening days of gathering for
exhibition of programing;

11 distributors signed up

The Association of Independent Televi-
sion Stations will have its own formal
television programing marketplace at the
upcoming INTV annual convention Jan.
23-27 in Washington—about a month and
a half before NATPE International’s gets
started.

While behind-the-scenes sales activity
and negotiations have been an
acknowledged —though unauthorized —
part of INTV meetings for years, the 1982
convention will represent the first time
INTV is promoting exhibition. Screening
time has been scheduled for the first two
days of the meeting before the regular
agenda begins.

By last week, INTV said it had 11 com-
panies rommitted to INTV screenings.
Major  stributors are on the list. The
organizauion is limiting participation to its
associate members which now number 42.

According to INTV President Herman
Land, ‘‘pressure on the part of syndicators
and members’’ for an open exhibition,
convinced the board to “‘try it and see
what happens.”’

Land maintained that INTV’s plans
should not pose a threat to NATPE Inter-
national which has its 1982 convention
and marketplace March 11-16 in Las
Vegas.

He said that the screenings really are
nothing new to INTV; exhibitors make
station calls in advance of NATPE anyway,
and that “‘only a handful” of syndicators

are INTV members able to exhibit there,
compared to NATPE’s large numbers.

Asked if other syndicators might join
INTV and thereby build a marketplace
competitive to NATPE, Land said it was
“‘theoretically’’ possible but stressed that
is not INTV’s intention. ‘“‘We haven’t
thought of it in those terms,” he said.

NATPE President Steve Currie of KOIN-
Tv Portland, Ore., however, claimed that
““no doubt it will be competitive.’ But “‘at
this juncture,” he added, ‘I don’t see it as
a serious threat.”” He said that NATPE sees
an INTV exhibition as ‘‘not necessary’
and increasing costs.

George Back, NATPE executive direc-
tor, said it would be highly unlikely that
INTV would be used to break a new pro-
gram into the marketplace.

Should an INTV marketplace develop to
challenge NATPE, however, Currie said
the organization would take action such as
changing future convention dates.

At INTYV, screening will be held in suites
at the Sheraton Washington hotel, but the
organization says it is ‘‘discouraging hos-
pitality suites, the practice at NATPE.’
Land explained that INTV had ‘‘thought
about booths™ but decided it was not
“practical’’ the first time out. (NATPE
this year began its transition to a full ex-
hibition-hall marketplace.)

Land said that exhibition fees at INTV
will amount to double a company’s mem-
bership dues—an amount that varies ac-
cording to company revenues. The top end
of the scale, he said, will run somewhat
higher than $4,000, but he added that the
price will vary considerably and be much
lower for many.

The 11 exhibitors already on the INTV
screening list are Colbert TV Sales, Gold
Key Entertainment, Samuel Goldwyn
Co., Group W Productions, MCA TV,
Metromedia Producers Corp., MGM
Television Telepictures, Trident TV Associ-
ates, 20th Century-Fox Television and
World Northal.

. radio spemal New Year:
. popdlar music of sevent

. :’Reaching out, Kusct
_ last Tuesday (Nov. 3) ¢
_ Oaks, Calif, subjectto

_ much offine atts progra

E@H@yal@@k

I the marketplac ,Los A‘ 'geles based Weedeck Corp is'marketing 12-hour, year-end

OO}%sterday, featuring music and background information on

, s and eighties. Program, designed to air New Year's Day, is

- production of Kiis Stevens Enterprises. Weedeck aiso is offering six-hour updated vetsion
_ ofits Country Chrzstmas Spectal avallable on cash basis with seven, two-minute

- commercial insertion opportunities Special includes music and seasonal greetirigs from

country artists, ‘North Pole Reports, 20-episode comedy series for Christmas season; is

. vnew avarlabte to radlc statmns from The From Studio B Co. of Hollywood.

{ Ange!es,Nationa! Public Radio station forsouthern California;
nced agreement to assume management of kcPB(Fv) Thousand
approval. Principals say Ventura county station will retransmit

: g of kuse, which has applied to FCC for translator service to

- Ventura Santa Barbara and Rrvers:de counties

L Format departure Umted Statisns has announced further syndication endeavors.

. .,C mpany plans to branch out from country music to rock; with new weekly series, Rock;
_ Roll and Remember; statting end of January, Although no hosthas been selected yet for

. four-hour program, US partner Dick Clark will participate in production.and selected

~ ,[,segments. Show will be available on batter basis to stations in Arbitron-rated markets.
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Over-the-air

pay TV starts

in Washington;
joins MDS system

Field-Subscription TV of
America joint venture operates
on new ch. 50; pay service is
at night; ‘free form’ during day

Subscription television has come to Wash-
ington. A joint venture of Field Com-
munications and Subscription Television
of America, Super TV debuted Sunday,
Nov. 1, along with WCQR-TV.

Super TV started with an audience
drawn from the more than 10,000 subscri-
bers who have signed up for the uncut
movies, sports and concerts. Super TV is
aired on WCQR-TV’s channel 50 from 7 p.m.
to 1:30 a.m. weekdays and 3 p.m. to 1:30
a.m. on weekends. A decoder is needed to
receive the scrambled STV signal.

Super TV is not the only.pay TV service
offered to Washingtonians. Marquee, an
MDS system, provides Home Box Office,
and cable services are available in some
Virginia suburbs. Marquee, however, is a
formidable competitor for Super TV, but
according to Nancy Craig, Super TV
marketing director, the two services are
‘““two different ball games.”” She
emphasized that ‘“‘this market is ripe for as
many entertainment alternatives that can
be offered.”

In addition to uncut movies, Super TV
through Home Entertainment Network, a
sports network, will offer collegiate sports
events. Craig noted that of the 50 filmspre-
miering in November, 25 have never been
seen on TV before. Some of the proposed
fare includes, ‘‘Ordinary People,” ‘‘La
Cage Aux Folles’” and ‘‘Manhattan.”” Col-
lege basketball games air in December.

Craig noted that response to the group’s
$1.4 million advertising campaign, which
included over 300 radio spots along with
TV and newspaper ads, has been “‘terrific.”’
She said that during the week of Oct. 26,
when Super TV first launched its TV cam-
paign, the group received about 30,000
telephone inquiries. And she added that
the group had to increase its sales staff to
meet the growing demands.

The goal is 50,000 subscribers by 1982
but Craig noted that ‘it looks like we will
meet that before 1982

Montgomery Ward has been con-
tracted by Super TV to install the decoders
and will also help in the marketing cam-
paign.

Installation, Craig said, is $49.95, plus a
$25 deposit for the decoder (which is re-
fundable), and a monthly fee of $19.95.
Super TV is also offering late-night adult
programing for a fee of $4.95 a month.

Craig said that the adult entertainment
is uncut R-rated fare shown between 11:30
p.m. and 1:30 a.m. Monday through Sun-
day.

Marquee, which transmits via MDS,
offers 12 channels—all the Washington



and Baltimore stations and HBO. Serving
the Washington metropolitan area since
1973. Marquee now reaches roughly
100,000 apartment and condominium
units, 30 hotels and about 5,000 single
family residencies. From that, it says, it has
30,000 subscribers.

Steven Wechsler, executive vice presi-
dent of Marquee, said he thinks there is
room for both entertainment services.
And he said he e :cts some consumers
to receive both.

Marquee has bee'n a new ad campaign
to announce its 24  »ur, seven-day a week
service beginning nuary 1. It currently
offers 24-hour service on weekends, with
HBO on from 5 p.m. until 8 a.m. Monday
through Friday.

Additionally, Wechsler said, consumers
will be able to subscribe next spring
through the Woodward & Lothrop depart-
ment stores.

Ted Ledbetter, president and program
manager of WCQR-TV, said that right now
his station’s basic income is derived from
leasing its night-time to Super TV. This, he
says, enables WCQP TV to operate without
commercials and ¢ :r what he calls ‘‘free
form video.” Rig now, Ledbetter said
the station airs on¢  sur of programing on
Sunday from 2 to 5 p.m. He said WCQR-
TV plans to increase free program time at
the rate of one hour per day each month
for the next 12 months.

PBS Vete. ans Day
show crit ized

VFW and Legion say show on
Vietnam vet doe not give
representative f trayal

Plans of the Public -oadcasting Service to
air a one-hour s mnent of a two-hour
documentary deaiing with Vietnam
veterans have ar sed opposition from
veterans organizations. Set to air Nov. 11,
Veterans Day, the program, Frank: A
Vietnam Veteran, 1s been criticized by
both the American Legion and the
Veterans of Foreign Wars, and called a
“potentially damaging portrayal,’ of the
Vietnam veteran.

In a mailgram sent Oct. 15 to PBS Presi-
dent Lawrence Grossman, the VFW com-
mander and chief. Arthur J. Fellweck,
charged that ‘‘the dividual on the pro-
gram is totally unlike the vast majority of
Vietnam veterans.”” The program has been
aired in Boston by its producer, noncom-
mercial WGBH-TV.

Fellweck contir d, ‘“‘He (Frank) ad-
mits to being a dope addict, an alcoholic
and unable to cope with his service ex-
periences. While the VFW recognizes
some Vietnam veterans had difficulties,
most all returned to their communities as
responsible citizens.”

And the VFW commander expressed
concern over PBS’s choice of air date. He
said: “‘It would be :ravesty to those who
served honorably during the Vietnam era
to air this segment on Nov. 11—Veterans

Day—a day dedicated to saluting those
who performed well and came home to ad-
just to civilian life.”

In a letter responding to those charges,
Grossman, explained that ‘‘because PBS is
convinced that the two-hour package will
be an important and responsible presenta-
tion of matters of particular interest to
Vietnam veterans, we stand by our deci-
sion to air it on Nov. 11.”

In addition, Grossman said, ‘‘in no way
is it implied that Frank’s experiences were
universal ones. But it is worth noting that
this segment elicited an extraordinarily
positive viewer response when first broad-
cast in Boston.’

Another opponent of the program is
Jack Flynt, American Legion national
commander, who has asked legion mem-
bers not to participate in phone-in out-
reach activities planned by local public
broadcasting stations after the documen-
tary.

Flynt was also critical of the phone-in
outreach segments, because many of the
volunteers he said, may not be qualified to
counsel veterans.

In a letter sent Oct. 22 to Grossman, he
said, ‘‘Broadcasting Frank will likely rein-
force certain prejudices which over the last
decade have created employment and
other obstacles for this youngest genera-
tion of veterans.”

Also, Flynt pointed out that the pro-
gram was an unbalanced presentation, and
lacked *‘‘credibility,” because of ‘‘con-
tradictory remarks’’” And he added, ‘I
regret even more that an opportunity will
have been missed to treat the vast majority
of Vietnam veterans with the respect they
deserve.”’

Grossman responded to Flynt’s letter
with the same arguments defending the
program as ‘‘a worthwhile treatment of
issues often neglected.”

More boxing
shifts to
pay 1V

Dec. 11 matches with Ali and Hearns
will be seen live only by STV, pay
cable and closed circuit customers

Continuing what appears to be a growing
trend in major boxing events, principals
involved in the Dec. 11 return to the ring
of Muhammed Ali and Thomas Hearns
have announced that their bouts will be
shown live on subscription TV, pay cable
and closed circuit only. Coverage on a
tape-delay basis may be made available to
over-the-air commercial networks or syn-
dicators.

SelecTV President Lionel Schaen,
whose company is handling domestic sales
and distribution of Ali’s encounter in the
Bahamas with Canadian heavyweight
champion Trevor Berbick and Hearns’s
middleweight match with Marcos Gerald,
predicted the event will gross between $10
million and $15 million. Last September’s

Broadcasting Nov 9 1981
61

Las Vegas welterweight title fight between
Hearns and Sugar Ray Leonard grossed an
estimated $40 million. It will be Ali’s first
test in the ring since the three-time cham-
pion lost to current heavyweight title-
holder Larry Holmes on Oct. 2, 1980.

SelecTV, a pay TV program service pri-
marily involved in STV and satellite-
delivered movie programing, also coordi-
nated domestic coverage of the Hearns-
Leonard fight and last year’s Leonard-
Duran bout. Others involved in the Dec.
11 deal are Nassau’s Sports Internationale
Ltd., which will concentrate on promotion
of the card’s live gate; Medallion TV En-
terprises, a Los Angeles-based distributor
handling international sales, and Satellite
Sports Ltd., a newly formed Los Angeles
firm which, in association with -Holly-
wood’s Video Tape Enterprises Inc., will
handle production and telecast of the
event.

According to Schaen, the bouts will be
distributed in various ways. Television
coverage will be free to subscribers on
some cable and STV operations, including
SelecTV’s Los Angeles and Miiwaukee
subscribers. It will be a pay-per-view event
in some markets, and telecast in isolated
closed circuit locations in areas not heavily
saturated with cable or STV operations.

The event is believed to be the first live
TV origination from the Bahamas, requir-
ing installation of a portable up-link by
Wold Communications, which will send
the feed to New York and Los Angeles via
Westar I11.

Watch out
for Selcom

inthe
Southeast

Selconr’s 1980 sales for
this large regional market sta-
tion were up 164% over 1979.

The total picture is even
more impressive. For results
not rhetoric...call us.

felcom,inc.

Radio Representatives
521 Fifth Avenue

Suite 810

New York, New York 10017
(212) 490-6620




Group W slates
two more shows
for the bird

‘Hour Magazine’ and ‘John
Davidson’ will join its

‘PM Magazine’ in satellite
distribution in January

The role of satellites in broadcasters’
futures, and particularly in the future of
Group W, has been underscored as Group
W Productions announced it will com-
mence satellite distribution in Janaury of
two more daily series while the co-owned
Group W Satellite Communications pre-
pared to break news of a joint satellite-
delivered cable programing joint venture
with Walt Disney Productions {see this
page).

Hour Mnagazine and The John Davidson
Show w join PM Magazine in the sky,
the last having been available to stations

by satellite since August. (Conventional
tape distribution of all three will continue
as well.) Some 12 stations currently take
PM Magazine by satellite, a number that
Group W expects to edge up to 16 by year-
end. Commitments are already in from 18
stations to take Hour Magazine off the
satellite, and from eight stations to take
Davidson. Those figures could grow by
another 16 for Hour and double for David-
son in the first quarter of next year, Group
W says.

The satellite distribution of Group W
Productions material is handled by its
duplication and distribution subsidiary,
TVSC. That unit’s vice president and
general manager, George Sperry, notes
that at present TVSC is arranging for occa-
sional transponder time from various
sources and on various satellites to feed
Group W programs and other material it
handles for outside clients (such as
Golden West Broadcasters’ Richard Sim-
mons Show). In the future, Sperry expects
that TVSC would probably utilize unused
transponder time that Group W has ar-

Menit@,

with Bristol-Myers as nationa! sponsor.

Naming names. NBC-TV has changed title of its new Angie Dickinson series, slated to
premiere early in 1882, to Cassie & Co. Drama features Dickinson as private investigator in
program produced by Carson Productions in association with Saracen Productions. John
Ireland will co star as retired detective who sells Cassie (Dickinson) his private
investigation agency. Series was originally set to begin Saturday, Jan. 9,at 10-11 p.m.(ET),
but latest network announcement does not specify start date.

]

Standing by. Actor Rock Hudson, who is recovering from coronary by-pass, will debut
in new NBC-TV detective series The Deuvlin Connection “early next year” instead of Nov. 27
as scheduled. So far no temporary replacement for show has been found.

]

MSG signings. Madison Square Garden Network will syndicate nationally for second year
in row five-game package of college basketbali games under Prime Time Sports banner.
Games include Indiana-Notre Dame and East Coast Athletic Conference Holiday
Festival championship contests on Dec. 1 and Dec. 29, respectively. In addition, three
games of annual National Invitational Tournament will be covered in March. MSGN also
announced signing of five-year contract with wor-Tv to broadcast road games of New York
Knicks professional basketbali team and New York Rangers professional hockey team.
WoR-Tv is carried on cable systems nationwide.

O

New market. NBC Enterprises and Warner Home Video, subsidiary of Warner
Communications Inc., have announced joint agreement for distribution of NBC programs in
home video market. Agreements cover 28 NBC-produced programs in U.S. and Canada in
videocassette and laserdisk formats. it also makes Warner outlet for original NBC
Enterprises productions produced specifically for home video market.

O

Gearing up. ABC-TV has ordered production of Darkroom, new one-hour horror/suspense
anthology series from Universal Television. Network is making multi-episode commitment
to program for 1981-82 season, although no premiere date has been set.

O

Drying ink. Actor Richard Chamberlain’s production company, Cham Enterprises, has
entered two-year production partnership with Warner Bros. Television to develop movies
for television and other projects. Under terms of agreement, Chamberlain's acting services
will be exclusive to studio in TV mini-series and movies for TV. Cham will also develop
theatrical motion pictures for Warner Bros. studio.

O

Campbell return. Bristol Myers and Lexington Broadcast Services have announced
availability of as yet unnamed new prime-time access music variety series, to become
available in September 1982, Half-hour series, hosted by singer Glen Campbell, will feature
“major personalities from the music/entertainment field” and be distributed on barter basis
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ranged for its Group W Satellite Com-
munications operation (which has aiready
announced plans for use of four Westar
transponders in partnership with ABC for
cable news services). Separately, Group W,
acting for TVSC, has made an offer to
RCA for two transponders that would be
freed when cable traffic is switched off Sat-
com 1. And Sperry says TVSC will be pre-
sent at RCA’s auction today (Nov. 9) in
New York for transponder allocations on
Satcom V.

Group W, Disney latest
cable joint venturers

Plans call for 16-hour daily,
family-programing package

Group W and Walt Disney Productions
have entered a joint venture to produce
and distribute family-oriented programing
for a pay-cable channel.

The specifics will be discussed by Jim
Gimmero, president of Walt Disney
Telecommunications and Nontheatrical
Co., and Jonathan Hayes, president of
Group W Satellite Communications,
tomorrow (Nov. 10) in New York at the
Park Meridian hotel.

BROADCASTING has learned, however,
that the new channel—which will program
16 hours a day—is expected to be
launched in 1983 and will be distributed
over two transponders on Westar V. That
satellite is due to be launched in the fall of
1982. The two transponders will be used to
cover the four time zones.

Some movies will be aired on the chan-
nel, but the accent is on ‘‘all original pro-
graming,’ according to one source familar
with the planned operations. Family-en-
tertainment series are planned, the source
said, noting Disney had been in contact
with a number of independent producers
concerning programing ideas.

. ]
CPB’s annual honors

Winners of the 1981 Corporation for
Public Broadcasting’s Public Television
Local Program Awards for excellence and
creativity in local public television pro-
gram production were presented at the
Public Broadcasting Service Program Fair
Oct. 28 in New Orleans.
The 1981 winners:

KCTS-TV Seattle O Pacific Northwest Ballet (per-
formance).

WTTW(TV) Chicago T The Rehearsal (perfor-
mance).

WEDW(TV) Bridgeport, Conn. O Windcrossing
(drama).

Nebraska ETV Network, Lincoln, Neb. O
Sandhills Album (cultural documentary).
WTVS(TV) Detroit O While You're Out of Work
(target audience).

WCBB(TV) Augusta, Me. 0 So You Think You
Know Maine: 1981 Junior High Championship
(children’s programing).

Wisconsin ETV Network, Madison, Wis. O Inside
Story: The Smart Parts (instructional).

WITF-TV Hershey, Pa. O Let’s Make a Deal: Plea
Bargaining (documentary).

WGBH-TV Boston O Pat Ewing and an American
Dream (public affairs).

WKAR-TV East Lansing, Mich. O Reagan Cuts:
The Michigan Impact (informational programing).



NAEB on verge
of collapse

Membership vot¢ to dissolve
financially troubl | association
at annual convenuon unless
alternative fundii can be found
to retire $360,0( debt

The 57-year-old National Association of
Educational Broad: ters may have held
its final annual convention—unless its
board of directors can come up with a way to
save the organization.

Faced with a $360,000 deficit, the
NAEB board asked s members at its an-
nual convention in New Orleans last week
to pass a resolution to dissolve the
organization by the end of the year, unless
an alternative can be found within 30 days.

By a 131-t0-7 vote, association members
passed the resolution, which also stipulates
that the board continue to search for ways to
pay off the deficit by the end of the year.

NAEB President Jim Fellows said last
week that the deficit was an accumulation
of debts during the past three years and
that board members had been aware of the
problem since March. He explained that the
money was owed to various vendors and
creditors, and people from whom services
were bought.

Fellows said that the group will attempt
to pay off its debts through fund raising
efforts and by making requests from its
present members.

NAEB board secretary, George Hall,
said that NAEB m look to other public
broadcasting organi ions to help, so that
they ‘don’t leave her [NAEB] in a
pauper’s grave” And he added, ‘‘so that
the mother can rest in peace rather than
die in shame.”

If the association cannot pay its debt,
Fellows said, it would not be forced to file
for bankruptcy. The NAEB, he explained, is
incorporated in Illinois, and, according to
the law there, it can file for voluntary dis-
solution.

Fellows also said & board will be look-
ing ‘‘energetically’” 1or other alternatives
to save the organization. NAEB manage-
ment had proposed the formation of
Telecommunications Services Inc., an
organization that would assume some
NAEB functions. However, Fellows noted
that plans for TSI have not materialized.

Fellows attribute the downfall of his
organization to financial problems. He did,
however, say that the reorganization of the
group in 1973 from a station membership
to an individual m  bership was another
factor in the association’s decline. ““The
necessary support from institutions was no
longer feasible,”” he said.

At one time the NAEB was the only

The:Media

organijzation representing public stations,
but since the advent of the Public Broad-
casting Service and the National Association
of Public Television Stations, some of the
NAEB services have been assumed by
those groups.

Fellows, however, said ‘‘they didn’t put
NAEB out of business.”” In fact, he noted,
the association’s function was to ‘‘help
form these other groups.”’ He said,
though, that the ‘‘presence of other
organizations,’ attracts money that would
go to the NAEB.

Public Broadcasting Service President
Larry Grossman said what happened to
NAEB had nothing to do with the current
climate of public broadcasting. ‘It has
been a problem for years with the NAEB.
It just got out of hand,”’ he said.

Frank Mankiewicz, National Public
Radio president, said it was ‘‘regrettable
what happened,”” but pointed out that
some of the NAEB functions have been
taken over by other active public broad-
casting entities. And he said that things
NAEB has done will continue to be done
by other organizations. Corporation for
Public Broadcasting President Edward
Pfister said: ““You can not draw an analogy
between the problems of NAEB and public
broadcasting. The NAEB is a professional
organization of individuals working in the
field of educational and noncommercial
broadcasting and related areas.”’

While prospects appear gloomy, Fellows
said the group’s convention which had oper-
ated under a handicap this year, had an at-
tendance of 450, as compared to last year’s
about 590. NAEB has a current member-
ship of about 1,300.

Pfister urges public
broadcaster unity

CPB president says ads won’t
be cure-all for financial woes

Before members of the National Associ-
ation of Educational Broadcasters voted at
its annual convention to dissolve the
organization (see above), Corporation for
Public Broadcasting President Edward J.
Pfister was making a plea for unity among
public broadcasters.

Pfister, who spoke before the NAEB in a
keynote address Nov. 2 in New Orleans,
emphasized the importance of common
efforts ““to address the financial needs and
the future of public broadcasting.”” He said
that one of his major goals is to seek effec-
tive public policy legislation that addresses
long-range financing.

‘““The message that comes to
policymakers in Washington must come
from all of us,” he said. And he stressed
that public broadcasting can no longer
“afford the luxury of a multitude of lob-
byists.”
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The CPB president pledged to put an
“end to the antagonism and bickering.’’
“Together, the stations and the corpora-
tion can forge the institution we have been
charged to put in place. Then, we can
achieve that unity which we lacked for so
long. Then, we can have an understanda-
ble public presence and identification.”

In addition, Pfister told the educational
broadcasters that he thought advertising
‘“is not the answer for public broadcast-
lng_”

Pfister urged public broadcasters to
work on a long-range financial proposal
because, he said, “‘I will tell you now that
our financial ills will not be resolved by the
commercialization of public broadcasting,
not unless you want a completely different
institution.”’

Although Pfister voiced skepticism
about the experimental advertising to be
permitted on public broadcasting, he said
the study should be given a ““fair trial.”

“Advertising,”’ he continued, ‘‘simply
does not support many of the kinds of pro-
grams that public broadcasting offers. Ad-
vertising brings its blessings. But advertis-
ing has many drawbacks. And as you
know, from our earliest days, we were born
and developed to be noncommercial.”

Watchout
forSelcom
inthe

Northeast

Selcom’s 1980 sales for
this major market station were
up 79% over 1979.

The total picture is even
more impressive. For results
not rhetoric...call us.
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CBN scandal. Former employe of Christian Broadcasting Network and his son have been
indicted by federal grand jury in Norfolk, Va., on charges of embezzling more than -
$100,000 from religious organization. George Allen Morgan and his son, Billy Allen Morgan,
were alleged in10-count indictment to have siphoned money from CBN for their own use.
Indictment alleges that between August 1977 and February 1979 Allens opened
unauthorized bank accounts for diverted CBN funds, mishandled real and personal
property donated to network and misused checks written to CBN by Newport News art
gallery. Elder Morgan faces maximum 65 years in prison and up to $46,000 in fines and his
son, up to 25 years and $14,000 in fines.

0

New kid on block. Tampa-St. Petersburg, Fla., area will have its fifth commercial TV outlet
when ch. 28 wrTs-Tv there goes on air Nov. 14. New independent was granted to Family TV
Corp. with lan (Sandy) Wheeler as president and general manager. Wheeler, one-time vice
president and station manager of wzTv(tv) Nashville, said wrts-Tv will "give bay area
viewers a new alternative” with sports, movies, family shows and specials. Personnel
includes George M. Newell, from NBC New York, vice president and station manager;
William N. Rismiller, from Florida West Productions, St. Petersburg, sales manager, and Pat
McNamara, formerly in program syndication with Dancer-Fitzgerald-Sample, national sales
manager. National sales representative is Seltel, New York. WFTs-Tv offices are at 5401
West Kennedy Boulevard, Tampa 33609, telephone (813) 877-6315. Station will operate
with 2,340 kw with tower height of 1,045 feet.

O

Tape tax. Protesting lost revenues to recording industry because of home recordings on
blank tapes, 57 British recording artists took out national newspaper advertisements and
asked British government to tax (by as much as 100%) sale of such tapes. Revenues from
levy could then be plowed back to recording industry, they said. Because public is spurning
purchase of commercial records and tapes, record companies are in danger of going out of
business, advertisements claimed. Protest was organized by several British recording
artists organizations and included representatives from recording industry. Earlier
government rejected like proposal. According to industry estimate, 12 million Britons are
taping at home, resulting in industry loss of $270 million.

O
New contract. Beginning Jan. 1, Broadcast Music Inc. offers “block program/per program
license"” arrangement for radio stations without much music. Contract is result of
negotiation between BMI and Religious Broadcasters Music License Committee and
removes certain stations from standard blanket-license deals. Under new agreement,
block-programing stations basically pay monthly fee equal to highest half-hour program
charge, plus 4% of income derived from musical programs station originates containing
BMI music. To qualify as ‘block’ contract, programs must be prepared by nonprofit
organizations and there cannot be more than six minutes of music in every 15-minute
program, among other terms. Clinton Fowler, Religious Broadcasters Music License
Committee chairman from kaerm Long Beach, Calif., says savings will be substantial
under new contract. He expects his yearly cost, for example, to drop from $17,000 to
$1,800.

I

Another opening. Seattle has released request for proposal for 12,000-home section in
central part of city for cable franchise. City revoked 1973 franchise grant to minority firm
earlier this year. Firm was unable to gather necessary funding. City is divided into several
parts; Viacom and Teleprompter operate systems there. Though both MSQ's are in running,
city wants to look at local-minority-owned proposals again, with 30 individuals or firms said
to have shown interest, according to Seattle cable office. Bids are due Feb. 2.

m]

Interconnecticut. Connecticut joins list of states where cable interconnection service
has been formed. Seven cable systems forming network of 238,000 homes began
operating jointly last Wednesday (Nov. 4), with ESPN and CNN first services carried.
Interconnects are designed to expand subscriber bases to entice regional and national
advertisers. State cable association, in announcing interconnect, expects other state cable
operators to join system.

O

Pontiac ponders. First reading of cable enabling ordinance in Pontiac, Mich. (27,000
homes) found Maclean-Hunter's name on dotted line. Second reading, and company and
council acceptance, precedes actual cable franchise award, expected shortly.

- )

How was it? Corporation for Public Broadcasting has announced it will conduct
nationwide test of new qualitative television ratings system Nov. 18-24. For test, 2,000
viewers in 20 markets will be supptied with television diary to record v’iewing habits and
evaluate programs—rating programs to extent viewers find them “entertaining”
“informative” "useful” and “different from other television programs." Test was developed in
cooperation with Arbitron Co.
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Quello sees
identity crisis
for public
broadcasters

FCC commissioner tells NAEB that
ad experiment is only test, sees
technology helping to reduce costs

Public broadcasters must define their
niche in the new world of telecommunica-
tions in order to survive, according to FCC
Commissioner James Quello. Addressing
the National Association of Educational
Broadcasters at its annual convention last
week in New Orleans, Quello said:
“Although funding is a principal concern
to each of you today, [ want to emphasize a
related matter which I believe is an even
more significant long-term problem: that
of defining the role of public broadcasting
in the new telecommunications environ-
ment.”” He noted that the increased num-
ber of channels and program outlets
available to consumers is a ‘‘major
development’ affecting broadcasters.

“Public television,”’ he explained, ‘‘will
be significantly affected by the new
availability of programing through such
means as cable, microwave, new broad-
casting services, and even pre-recorded
cassettes and disks”” The commissioner
said that even more ‘‘exotic technologies”’
are possible, and cited examples of fiber
optic delivery systems, interactive cable
services and direct satellite-to-home
broadcasting.

And he warned that although public
radio is used to a ‘‘large number of com-
petitors,”’ the new media outlets via cable
could diminish its audience share.

Another possibility, Quello said, is that
interactive cable systems could provide
educational services. But he noted that
“‘invariably with change and challenge,
comes opportunity.”’

Citing the example of radio broad-
casters’ past concerns with the advent of
television, Quello assured the group that
““there is room for all of the new tech-
nology and broadcasting.”

Explaining that technology may be a
‘“‘partial solution,” to some of public
broadcasting’s financial problems, Quello
said that recent tests on new techniques
that “‘drastically’’ reduce power usage of
UHF stations could be of great benefit,
since nearly two-thirds of public television
stations are UHE He quoted Public Broad-
casting Service Engineering Vice Presi-
dent Dan Wells as saying that ‘‘by using
these techniques, a station can reduce its
power bill or it can use the same amount
of power and put out a much stronger sig-
nal.’

In addition, Quello touched upon the
proposed advertising demonstration pro-
gram authorized by Congress for public
broadcasting. He said he understood the
concerns public broadcasters have ex-
pressed about the program, but that the
“experiment,’ is intended to gain evi-



dence on whether those fears are ‘“‘well
founded.”’

Quello is chairr 1 of the Temporary
Commission on A -native Financing for
Public Telecomm cations, authorized
by Congress to seek alternative financing
for public broadcasting and supervise the
advertising experir  1t.

He stressed that ~"none of us is advocat-
ing commercial ¢ -ertising for public
broadcasting at this time. We are merely
conducting an experiment authorized by
Congress to evaluate the feasibility of this
one method of raising funds.”

New Yor!- City
cable applicants
respond ) ranking

Companies ansv ' ratings
given them by Arnold & Porter

Franchise applicarte have had about a
month now to stu the cable franchise
evaluation study, ¢« ducted on behalf of
the city of New Y : by the Washington
law firm of Arnold & Porter. Not
surprisingly, some don’t like what they
see. The study, th a price tag of
$650,000, is supposed to provide the city’s
ca working group and Board of Esti-
mates (which will make the final franchise
awards) with an ac  ional tool for choos-
ing applicants to wire the boroughs of
Queens, the Bronx, Brooklyn and Staten
Island.

A&P has met with just about all of the
franchise applicants in the past two weeks
to hear responses to the evaluations.
Norm Sinel, the A&P attorney in charge,
indicated that ¢ nmaries of those
responses will be prepared and passed on
to the cable worki  group by the begin-
ning of this week. lic also noted that A&P
will consider the concerns raised by the
applicants and if the law firm determines
that it erred in making some evaluations,
“‘to the extent thar ey mean re-e¢valuat-
ing, we will do that.~

With the A&P study in hand, the city’s
cable working group is now in the process
of determining which applicants it will
recommend to the Board of Estimates for
franchise negotiati s with the city. The
working group will aiso decide how many
franchises should be alloted to each
borough. A&P has recommended that the
Bronx be undivided and that Brooklyn be
divided three ways, Queens three or four
ways and Staten Island two ways. The
recommendations the working group
will be disclosed at a public hearing at City
Hall on Nov. 18. Leonard Cohen, coor-
dinator of the city’s Office of Telecom-
munications, said that it “‘would appear’
that the working group intends to match
applicants with par ular franchises.

Applicant respor==s for the most part
were indications «  how each company
fared in the A&P report. For example,
Teleprompter’s Joyce Werner said the
company has ‘‘no real concerns’’ with the

Plan for public pay. Noting that federal funds for public broadcasting are being cut back,
eight licensees of noncommercial television stations have asked the FCC to let.-nongom-
mercial broadcasters offer subscription television services. In their petition-for.a rulemak:
ing, the licensees pointed out that STV would provide public broadcasters with-an alterna-
tive for raising revenues$ without resorting to advertising. “STV programs offered several
hours a night could support an entire day’s broadcast of innovative public television fare?
the petitioners said. Filing the petition were keep-Tv San Francisco; wmvs-Tv. Mitwaukee;
krMA-Tv Denver; wska-Tv Binghamton, N.Y;; wosu-Tv Columbus, Ohio; kpTs-Tv Wichita,-Kan.;
University Regional Broadcasting inc., licensee of two noncommercial stations in Ohjo;-and
State Education Radio/TV Facility, licensee of eight noncommercial stations in lowa.

report ‘“We came out with flying colors.”
Teleprompter received high marks from
A&P for its applications in both Brooklyn
and Queens. The other two Brooklyn ap-
plicants, Warner and Cablevision, also
seemed satisfied with the A&P evalua-
tions, although Cablevision’s Winnie
Freund said the firm thought it ‘‘out-
rageous’’ that its local commitment was
deemed only ‘‘adequate.”” ““We were the
only applicant with signed contracts with
local groups” for partnership and equity
interests in the franchise, she said.

However, the parties involved with the
New York franchising process see the real
battleground in Queens, where there are
nine applicants, and at most, room for only
four franchisees, and Staten Island, where
there are six applicants and possibly two
franchises. (Cablevision is uncontested
for the Bronx.)

Gotham Communications President
Leonard Cohen (no relation to the Office of
Telecommunications’ Cohen) was miffed
that A&P gave his company ‘‘inadequate’
marks for services/rates, technical/con-
struction and local commitment categories
and a “‘higher risk’ for financial/economic
category. He described the Arnold & Porter
study as ‘‘slanted and biased” in favor of
major multiple service operators applying
for the entire borough— ATC, Cablevision,
Teleprompter and Warner Amex.

Gotham attorney Morton Hamburg said
that at a meeting he and other Gotham rep-
resentatives had with Arnold & Porter peo-
ple, he was told that certain portions of the
Gotham application ‘‘might” be re-evalu-
ated. Hamburg also said that Sinel
downplayed the importance of the evalua-
tions at the meeting, saying they were not
“terribly important.”” Sinel told BROAD-
CASTING, however, that he would ‘‘be
surprised if I said that.” He said the study
amounted to a ‘‘risk-benefit analysis
which is different from ranking companies
one, two, three, four”” He said the study
represented ‘‘just a piece of what [the ca-
ble working group and the board of esti-
mates] would look to in making the deci-
sion.”’

One particularly disturbing aspect of
A&P’s method of evaluation, said Ham-
burg, was the lack of thoroughness. He
noted that in preparing its application,
Gotham had worked out an arrangement
with Daniels & Associates whereby
Daniels would assist Gotham in obtaining
significant financing for its proposed
franchise. Yet, according to Hamburg, A&P
“never contacted Daniels.”

Orth-O-Vision President Al Simon said
his company’s ‘‘higher risk’’ financial rat-
ing was received because A&P has deter-
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mined that the role of parent company
Tele-Communications Inc., was unclear.
Simon said he was able to clarify that role
at a meeting he had wih A&P and
“showed them a commitment of $185
million”” from TCI.

As to A&P’s overall performance,
Simon said, ‘“‘you’ve got to give them
credit. There’s going to be a lot of scream-
ing and hollering no matter which way it
comes out.”

Inner Unity was another unsatisfied
Queens franchise applicant. A company
spokeswoman said the report was ‘‘very
subjective”” and that ‘‘what made the
difference’” was whether the applicant was
a small concern or a major MSO.

As to any subjectivity in A&P’s method
of evaluation, Sinel responded: ‘‘We used
the same analysis and the same criteria for
every single applicant . .. The people who
did a better job [preparing their franchise
applications] came out better”’

Watchout
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Selcom’s 1980 sales for
this major market station were
up over $500,000 over 1979.

The total picture is even
more impressive. For results
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KEGL(FM) (formerly KFJZ-FM Dallas-
Fort Worth O Sold by Swanson Broadcast-
ing to Sandusky Newspapers Inc. for $8.5
million. Seller is Tulsa, Okla.-based group
of five AM’s and four FM’s principally
owned by Gerock H. Swanson, president.
Buyer is Denver-based group of three
AM’s and four FM’s owned by Dudiey
White, chairman, and family. It also
publishes four daily newspapers in Ohio,
Michigan and Tennessee and bought, sub-
ject to FCC approval, KERE(AM) Denver,
Colo., for $2.5 million (BROADCASTING,
Sept. 21) and KWKI(FM) Kansas City, Mo.,
for $3.1 million (BROADCASTING, Oct. 19).
KEGL is on 97.1 mhz with 100 kw.

WQRK(FM) Norfolk, Va. O Sold by Bay
Cities Communications Corp. to joint ven-
ture of Paul Todd and Rust Capital Corp.
for $2.6 million. Seller is owned by
Aubrey E. Loving Jr. and Martha Davis
(50% each) who own wTiz(AM) Newport
News, Va. Buyer: Todd is general manager
at WQRK and owns 50% of WKEX(AM)
Blacksburg, Va., and 4.7% of wTvz(TVv)
Norfolk, Va., and wiTM(TV) Winston-
Salem, N.C. Rust Capital is Austin, Tex.,
small business investment firm which
owns 16.67% class B nonvoting stock of
KPAM(AM)-KCNR(FM) Portland, Ore., and

@h@m@ﬁm@zﬁ@m@:@

KLIR(FM) Denver. WQRK is on 104.5 mhz
with 50 kw and antenna 490 feet above
average terrain.

WVKO-AM-FM Columbus, Ohio O Sold
by Sky Way Broadcasting Corp. to Franklin
Communications Inc. for $2.5 million.
Seller is owned by 47 stockholders, none
with other broadcast interests. Bert
Charles is president and 24.9% owner.
Buyer is subsidiary of Marvin Josephson
Associates Inc., publicly traded New York-
based talent agency which, through sub-
sidiaries, is licensee of wNIC-AM-FM Dear-
born, Mich., and WNOR-AM-FM Norfolk,
Va. Marvin Josephson is chairman, chief
executive officer and 47.1% owner. WVKO
is 1 kw daytimer on 1540 khz. WVKO-FM is
on 94.7 mhz with 52 kw.

WDIX(AM)-WPJS(FM) Orangeburg, S.C.
O Sold by Smiles of S.C. Inc. to
Keymarket Communications of Columbia
Inc. for $1,250,000. Seller is owned by
Derwood H. Godwin, Norman J. Suttles
(35.4% each), Donald W. Curtis (19.5%)
and John E. Ingraham (9.7%). Godwin
and Suttles each own 45% of WVBS(AM)-
wPIC(FM) Burgaw, N.C.; 31.1% of
wpPiL(AM) Raleigh, N.C., and 21.8% of
WFOG(AM) Suffolk, Va. Ingraham is
minority shareholder in same stations.
Curtis owns WEWO(AM)-WSTS(FM) Laurin-

/

Some Early Fall Sales*

WFHR/WWRW-FM  Wisconsin Rapids, W1 $ 1,625,000

WRNL/WRXL-FM  Richmond, VA $ 4,000,000
KZUL-AM Parker, AZ $ 225,000
WDIX/WPJS-FM Orangeburg, SC $ 1,250,000
WDAT-AM Daytona Beach, FL $ 525,000
WONW-AM Defiance, OH $ 565,000
WEEB-AM Southern Pines, NC $ 366,200

* All subject to FCC approval.
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BIAGKBURN&COMPANV,INC.

RADIO « TV « CATV « NEWSPAPER BROKERS / NEGOTIATIONS « FINANCING « APPRAISALS

\

WASHINGTON, D.C.
20036

1111 19th Street, NW.
(202) 331-9270

N

CHICAGO, 80601

(312) 346-6460

333 N. Michigan Ave. 400 Colony Square 9465 Wilshire Blvd

ATLANTA, 30361 BEVERLY HILLS, 90212

(404) 892-4655 (213) 274-8151

11/9/81/

Broadcasting Nov 8 1981

burg, WTAB(AM)-WKSM(FM) Tabor City,
and WTNC-AM-FM Thomasville, all North
Carolina. Buyer is owned by Kerby
Confer and Paul Rothfuss (50% each).
They each own 35% of WKRT(AM)-
wNOZ(FM) Cortland, N.Y., 25% of
KSSN(FM) Little Rock, Ark., and 10% of
permittee, WKFT(TV) Fayetteville, N.C.
They were granted FCC approval to buy
50% each of WIDX(AM)-WzZQ(FM) Jackson,
Miss., for $4,437,000 (see below) and
45% each of WGXL(FM) Laurens, S.C., for
$2.5 million (BROADCASTING, Aug. 10).
This year they sold WLYC(AM)-WILQ(FM)
Williamsport, Pa., for $2.3 million
(BROADCASTING, May 11) and WHUM(AM)
Reading, Pa., in which each owned 39%,
for $1.9 million (BROADCASTING, Aug.
17). Wpix is on 1150 khz with 5 kw day
and 500 w night. Wpis is on 106.7 mhz
with 100 kw and antenna 580 feet above
average terrain. Broker: Blackburn & Co.

KPER(FM) Hobbs, N.M. O Sold by Kscr
Inc. to Arroyo Broadcasting Corp. for
$775,000. Seller is owned by Ernest H.
Huls (71.8%) and William A. Earman
(28.2%), who own, in same percentages,
WwKIO(FM) Urbana, Ill. Huls owns 70% and
Earman 30% of wEIC-AM-FM Charleston,
Il1l. Buyer is owned by David B. Talbot
(50.2%), William S. Sanders and Fluid
Capital Corp. (24.9% each). Talbot is
Oklahoma City real estate investor. San-
ders is Albuquerque, N.M., consulting
engineer. Fluid Capital Corp. is Albuquer-
que, N.M.-based venture capital firm,
George T. Slaughter is president. Sanders
and Fluid Capital each owns 24.9% of
KDHI(AM)-KQYN(FM) Twenty-Nine Palms,
Calif., which they bought this year for
$775,000 (BROADCASTING, Aug. 3). Also,
they each bought 24.9% of WPMP(AM)-
WPMO(FM) Pascagoula-Moss Point, Miss.,
for $1.5 million (BROADCASTING, May
25). KPER is on 95.7 mhz with 36 kw and
antenna 115 feet above average terrain.

KMGN(FM) Shafter, Calif. O Sold by
Brandon-Dorsey Communications Inc. to
Consolidated Communications Corp. of
California for $400,000. Seller is owned by
Anthony S. Brandon (92.7%) and Terry
Dorsey (7.3%). Brandon owns 35% of
KERN(AM) Bakersfield, Calif.; 33.3% of
wwwG(AM) Rochester, N.Y., and 16.67%
of KKQV(FM) Wichita Falls, Tex. Buyer is
owned by Alexander S. Klein and wife,
Barbara (100% jointly). Alexander Klein
is former salesman at WCAU(FM) Philadel-
phia. Barbara Klein is therapist at Philadel-
phia hospital. They have no other broad-
cast interests. KMGN is on 97.7 mhz with 3
kw and antenna 300 feet above average
terrain.

WGFS(AM) Covington, Ga. O Sold by
Newton Broadcasting Inc. to Bohanan
Broadcasting Inc. for $400,000. Seller is
owned by R. William Hoffman and wife,
Betty Jean (50% each) who have no other
broadcast interests. Buyer is owned by
Olin D. Bohanan who is newscaster at
WKRG-AM-FM-TV Mobile, Ala., and has no
other broadcast interests. WGFs is 1 kw
daytimer on 1430 khz.

WKLT(FM) Kalkaska, Mich. O Sold by



Peninsula Broadcasting Inc. to Northern
Radio of Michigsn Inc. for $320,000.
Seller is owned by oger Watson and Roy
E. Henderson (5u% each). Henderson
owns 70% of kKysT(aM) Texas City, Tex.
Buyer is subsidiary of Northern Invest-
ment Co., Fargo, N.D., which is prin-
cipally owned by Frank C. Gokey and
family. They are Fargo soft drink manufac-
turers who have no other broadcast in-
terests. WKLT is on 97.7 mhz with 3 kw
and antenna 500 feet above average ter-
rain.

WKLP-AM-FM Keyser, W.Va. O Sold by
Four Star Broadcasters Inc. to Starcast
Systems Inc. for $300,000. Seller is owned
by Thomas B. Butscher, president, Ken-
neth E. Robertson, Gary L. Daniels
(17.78% each), Butscher’s wife, Brenda J.,
and Daniels’s wife, Peark K. (15.56%
each) and Robertson’s sons, Todd E. and
Christopher K. (7.78% each). They own
WCST-AM-FM Berkelev Springs, W. Va., and
WMSG(AM)-WXIE(F  Oakland, Md. Buyer
is owned by Jack I  ullen (55%), William
P Kelly Jr. (20%;, Curtis E. Durst and
Mullen’s son, Jack [. Mullen II (12.5%
each). Elder Mull is Westernport, Md.,
attorney. Kelly 1s Westminster, Md.,
stockbroker. Durst is account executive at
WMSG(AM)-WXIE(FM) Oakland, Md.
Younger Mullen is student. They are ap-
plicants for new FM at Buckhannon, W.
Va. WKLP is | kw daytimer on 1390 khz.
WKLP-FM is 94.1 mhz with 6 kw and an-
tenna 790 feet above average terrain.

O Other proposed station sales include:
WYCB(AM) Washington (BROADCASTING,
Nov. 2); WVOB(AM) Bel Air, Md.;
WEEB(AM) Southe Pines, N.C. (BROAD-
CASTING, Now. 2); KRPM(AM) Puyallup,
Wash. (BROADCASTING, Nov. 2). (see
“For the Record,” page 74).

SRR APPROVED mE R

WEZN(FM) Bridgeport, Conn.; WFTQ(AM)-
WAAF(FM) Worce ar, Mass., WZZK(FM)
Birmingham, Ala. U Sold by Park City
Communications to Katz Broad-
casting Co. for $16 million. Selier is
owned by Richard A. Ferguson, Steven A.
Marx and group of Boston-based venture
capital firms. Buyer is subsidiary of The
Katz Agency Inc., New York-based station
representative which is also buying
KWEN(FM) Tulsa, Okla. (BROADCASTING,
May 4). James Greenwald is chairman.
Ferguson, president of Park City, will head
broadcast division for Katz. Buyer is also
new TV applicant for Omaha (BROAD-
CASTING, Dec. 17.  179). WEzZN is on 99.9
mhz with 25 kw and antenna 660 feet
above average terrain. WFTQ is on 1440
khz with 5 kw full time. WaAAF is on 107.3
mhz with 18 kw and antenna 780 feet
above average terrain. WzzK is on 104.7
mhz with 100 kw and antenna 640 feet
above average terrain.

WJDX(AM)-WZZQ(FM) Jackson, Miss.
0O Sold by wibx Inc. to Keymarket
Communications of Mississippi  for
$4.437,000. Seller is closely held group of
more than 50 stockholders, 44.12% owned
by Clint W. Murchison family. He owns

60% of KLTE(FM) Oklahoma City and his
liquidating partner is Murchison Brothers
partnership, 83% owner of Dallas
Cowboys. Marshall Magee is executive
vice president and general manager. Buyer
is owned by Paul H. Rothfuss and Kerby E.
Confer (50% each), who have bought
WDIX (AM)-WPJS(FM) Orangeburg, S.C. (see
““Proposed”” sales above). WiDx is on 620
khz with S kw day and 1 kw night. WzzqQ is
on 102.9 mhz with 100 kw and antenna
1,800 feet above average terrain.

WDOQ(FM) Daytona Beach, Fla. O Sold
by Patten Communications Corp. to Abell
Communications Corp. for $3 million.
Seller is Southfield, Mich.-based group of
five AM’s and three FM’s owned by
Myron P Patten, chairman, and 20 others.
They were granted FCC approval to sell
control of wMpPXx(AM) Midland, Mich., for
$900,000 (BROADCASTING, Aug. 24).
Buyer is subsidiary of A. S. Abeil Co.,
closely held publisher of Baltimore Sun
and owner of WMAR-FM-TV Baltimore.
Abell Communications President Stephen
D. Seymour said it will seek full comple-
ment of radio and TV stations. WDogQ is on
101.9 mhz with 25 kw horizontal, 7.4 kw
vertical and antenna 110 feet above
average terrain.

WXOK(AM) Baton Rouge O Sold by Se-

curity Broadcasting of Baton Rouge Inc. to
Winnfield Life Broadcasting Inc. for

$2,850,000. Seller is owned by Ed Muniz,
Michael O’Keefe and Ben Bridgeman.
La.;

They own  WaIL(FM)  Slidell,

WNNR(AM) New Orleans; KALO-AM-FM
Beaumont, Tex., and KIEL(AM)-KEZQ(FM)
Jacksonville, Ark. Buyer is owned by Ben
B. Johnson, Shreveport, La., insurance
executive who owns 12.5% of permittee of
KLAX-TV Alexandria, La., and 50% of ap-
plicant for new AM at Shreveport, La.
Wxo0K is on 1460 khz with S kw day and 1
kw night.

WGNI(AM)-WAAV(FM) Wilmington, N.C.
0 Sold by New Hanover Broadcast-
ing Inc. to Cape Fear Broadcasting Co. for
$1,425,000. Seller is owned by 1.S. Brody
(50%), Marilyn Lane, Marsha Shiff and
Hynda Gerstenfeld (16.33% each) who
have no other broadcast interests. Buyer is
principally owned by Victor W. Dawson
and son, Victor Jr., who also owns
WFNC(AM)-WQSM(FM) Fayetteville, N.C.
WGNI is on 1340 khz with 1 kw day and
250 w night. WAAv is on 102.7 mhz with
100 kw and antenna 450 feet above
average terrain.

KWPC(AM)-KFMH(FM) Muscatine, lowa
O Sold by Muscatine Broadcasting
Inc. to Flambo Broadcasting Inc. for $1.35
million. Seller is owned by George .
Volger, who has no other broadcast in-
terests. Buyer is owned by John Flambo,
president, and mother, Gertrude Flambo.
John Flambo is station manager at
KRVR(FM) Davenport, lowa. Gertrude
Flambo is former 41.67% owner of
KOKX(AM)-KIMI(FM) Keokuk, Towa, which
was sold with FCC approval for $900,000
(BROADCASTING, July 13). KwpC is 250 w

TI508

Let Todd Hepburn help you
in determining the fair market value
of your CATV System.

TEID FEEPBURN
COMIZANY

P.O. Box 42401, Cincinnati, Ohio 45242
Telephone (513) 791-8730
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Books For
Broadcasters

T418 HANDBOOK OF RADIO
PUBLICITY & PROMOTION, by
Jack Macdonaid. This handbook is a
virtual promotion encyclopedia—in-
cludes over 250,000 words, over 1,500
on-air promo themes adaptable to any
format; and over 350 contests, stunts,
station and personality promos! One
idea alone of the hundreds offered can
be worth many times the small cost of
this indispensable sourcebook. 372
pages, 8-1/2 x 11" bound in long-life
3-ring binder. $34.95

T434 RADIO PRODUCTION TECHNI-
QUES, by Jack Hoffer Here's an all-
around book for everyone in radio—
performers, producers and directors,
and sales and engineering personnel.
Covers every phase of radio produc-
tion from announcements to the overall
station "sound”—in fact, every creative
aspect of today's radio ... with
special emphasis on sales. Tells how
to produce results for an advertiser,
and how to develop production exper-
tise, and how to use the elements of
pacing and timing in every production.
Covers record screening, jingle use,
news, on-air promotion, public service,
contests, public service, contests,
public affairs, remotes, talk and farm
shows, etc. Practical data on sales in-
cludes idea development, writing, and
how to create more effective commer-
cials. 240 pages, illustrated. $16.95

T462 CATV PROGRAM ORIGINATION
AND PRODUCTION, by Donald
Schitler. For anyone currently operating
or interested in starting a CATV
system. This book explains how to pro-
duce effective audience-building pro-
graming and how to show an operating
profit. Topics include developing and
scheduling CATV shows, conducting
market surveys, and how to meet FCC
requirernents. There's also a full chap-
ter on how to manage a CATV pro-
graming department. Learn how to
assess the most pertinent types of
shows needed to attract a given au-
dience. Both veteran cablecasters and
those new to the field can benefit from
the wide range of topics covered in
this handy volume. 252 pages, 73 illus.

$14.95

BROADCASTING BOOK
DIVISION

1735 DeSales St., NW
Washington, DC 20036

Please send me book() num-

ber(s) ______ My _____ payment is
enclosed.

Name

Firm or Calil Letters _

Address

City

State Zip

daytimer on 860 khz. KFMH is on 99 mhz
with 5 kw and antenna 240 feet above
average terrain.

WRKT-AM-FM Cocoa Beach, Fla. O Sold
by Robert B. Taylor to WRKT Radio for
$1.3 million. Seller has no other broadcast
interests. Buyer is subsidiary of Guy Gan-
nett Broadcasting Services, wholly owned
by Guy Gannett Publishing Co., closely
held Portiand, Me.-based publishing com-
pany with 22 stockholders. Jean Gannett
Hawley is president. It owns WGAN-AM-FM-
Tv Portland, Me.; wGGB-Tv Springfield,
Mass.: WINZ-AM-FM  Miami, KSTT(AM)
Davenport, Iowa; WXLP(FM) Moline, lil.,
and KOFM{(FM) Oklahoma City. It was
granted FCC approval to buy WMT-TV (now
KGAN-TV) Cedar Rapids, lowa, for $13
million (BROADCASTING, Aug. 31). WRKT
is on 1300 khz with 5 kw day and 1 kw
night. WRKT-FM is on 104.1 mhz with 30
kw and antenna 165 feet above average
terrain.

KGLC(AM)-KORS(FM) Miami, Okla. O
Sold by Ottawa County Broadcasting to
Duke Corp. for $700,000. Seller is owned
by Jeryl Smith and wife., DeAnn (44.1%
each), Ken Lingen (6.8%), David Stern
(2.8%) and Richard Hary (2.2%). They
have no other broadcast interests. Buyer is
owned by Larry Duke (51%) and Tim Eat-
man (49%). Duke owns KFIN(FM)
Jonesboro, Ark. Eatman is former general
manager of KARN(AM) Little Rock, Ark.
KGLc is on 910 khz with 1 kw full time.
KoRs is on 100.9 mhz with 3 kw and an-
tenna 265 feet above average terrain.

0O Other approved station sales include:
KLYR-AM-FM Clarksville, Ark.; KBIB(AM)
Monette, Ark.; wMGO(AM) Canton, Miss.
(see “‘For the Record.” page 74).

Power company
entry into
franchise bidding
upsets cable firms

Nebraska town gives extension
of filing deadline to aliow

local electric co-op time

to apply; cable companies

to oppose in state legislature

The decision of a small Nebraska town to
push back the deadline for cable franchise
applications and give the local electric
cooperative time to prepare an application
has upset the franchising process and
mobilized the state’s cable operators who
fear competition from the cooperatives
throughout the state.

Not entirely happy with the service
being provided by American Television
& Communications, the city council of
Columbus, Neb., an industrial town of
6,000 wpeople 90 miles west of Omaha,
voted last summer to open bidding for a
new cable franchise that would become
effective in June 1983 when ATC’s origi-
nal 20-year franchise expires.
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The deadline for bids was supposed to
have been last Monday (Nov. 2), but a
week earlier, Loup Public Power District
asked for and won a four-month extension
on the deadline. According to city admin-
istrator Lloyd Castner, the electric com-
pany argued cable television would *‘fit in
nicely’” with its current services since it
owns utility poles needed for stringing ca-
ble and has established maintenance and
billing departments.

Loup still has one obstacle it must over-
come before it files an application. Castner
said it must receive permission from the
Nebraska state legislature to operate a ca-
ble system. Under current law, he said, the
state’s cooperative utilities do not have
that authority.

Speaking not as ATC’s regional man-
ager, but as the newly elected president of
the Nebraska Cable Communications As-
sociation, Gerald Yutkin said many of
state’s cable operators fear the award of a
franchise to a public utility would set a pre-
cedent that could lead to ‘‘the end of pri-
vate ownership of cable in Nebraska.”” Still
in their financial infancy, Yutkin said, the
operators feel they could be ‘‘driven out of
business by the well-entrenched utilities.””

In response to the operators, Yutkin
said, the NCCA has called a special meet-
ing to discuss the situation and prepare
strategy.

Jim Doolittle, ATC’s senior vice presi-
dent, cable operations, said ATC was
“surprised and disappointed” by the city
council’s decision to delay the franchise
process and open the cable door to a public
utility.

Doolittle suggested that ATC would
fight the electric company in the state leg-
islature, saying that his company has
historically opposed the entry of public
utilities into cable.

Also disappointed by the city council’s
action was Council President Jerry Micek,
who voted against the extension. ‘‘Every-
body had ample opportunity to prepare
and submit a bid,”” Micek said. If the city
had opened the bids last week as planned,
he said, the city would have made its
franchise award within 60 to 90 days.

The delay, he said, puts the city in a
“‘precarious situation.”” The ATC franchise
expires in June 1983 and if a new
franchisee is not named promptly and
given sufficient time to build the new
system, the citizens could be without cable
service for a period of time.

Micek also fears litigation tying up the
cable franchise. If the cable companies
don’t stop Loup in the state legislature, he
said, they will try to do it in court. ‘I know
that’s what I would do if I were them.”

Micek also said he is philosophically op-
posed to allowing a cooperative venture
compete for the franchise. ‘I feel that
when private industry can do something,
it should do it,”” he said. ‘] see no reason
for a public company to get involved.”’

Ron Kruse, one of the five councilmen
who voted for the extension, said he feels
no urgency to push forward with the
franchise process. As a matter of fact, he
said, the ‘“‘magnitude of the decision’’ dic-
tates that the city take a close look at all the



alternatives. At the time of the vote to ex-
tend the franchise Kruse noted, the city
expected only four anchise applications.

Kruse likes the idea of a public company
competing for the cable franchise. The
Loup has consistently offered ‘‘fine ser-
vice’” at lower prices than comparable pri-
vately owned electric companies around
the country, Kruse said, and the combina-

tion of low rates and good service could
carry over into cable.

“I don’t like monopolies in the hands of
private industry,”’ Kruse said, ‘‘if an alter-
native exists.”’ ‘“‘And this might be an
alternative.”’

The question of whether Loup will win
the legislature’s authority, Kruse said, is
“‘wide open.” But right now, he said, it’s

less than a 50/50 chance it can get the leg-
islation passed. Kruse promised that there
will be no more deadline extensions.

Despite the close council vote, Kruse
said the citizens of Columbus are ‘“‘over-
whelmingly’’ in favor of the decision. ‘I
think the three councilmen who voted
against it have the only three dissenting
opinions I have heard so far”’

[

First Ame dment
auction among
highlights of
SDX convention

Washington is si for annual
journalists meetinq; CBS’s
Rather to deliver zynote

Anyone want Edward R. Murrow’s office
door which still bi s his name? Or the
first toupee Willara >cott wore on the To-
day show? Or perhaps mention in Art
Buchwald’s column?

Those and other bits of journalism and
political memorabilia will be auctioned off
on Thursday (Nov. 12) at the national con-
vention of the Society of Professional
Journalists, Sigma Delta Chi, at the Hyatt
Regency hotel in W hington, Nov. 11-14.

The items themselves are not the main,
or only reason for 1ding at the auction,
which will be con :ted by ABC’s Sam
Donaldson. The proceeds will benefit the

Journalismy

SDX Legal Defense Fund, which is used
to pay the costs of defending First Amend-
ment cases. The auction will be an open
event, but with an entry fee of $2.

The four-day convention, beginning on
Wednesday, is expected to attract some
1,000 journalists and journalism students.
They are scheduled to hear CBS’s Dan
Rather deliver the keynote address on
Thursday morning and NBC’s Tom
Brokaw speak at the banquet on Friday.
Carl Rowan, columnist and Agronsky &
Co. regular, and John Naisbitt, social, eco-
nomic and political forecaster and
publisher of 7Trend Report are the
luncheon speakers on Thursday and Fri-
day.

In one switch in the usual order of
things, a panel of newspeople will be ques-
tioned on Thursday by those they nor-
mally grill, members of Congress. Al
Hunt, of the Wall Street Journal and
Washington Week in Review, Britt Hume,
of ABC: Phil Jones, of CBS, and Carole
Simpson, of NBC, will be questioned by
Senators Robert Dole (R-Kan.) and Carl
Levin (D-Mich.) and Representatives
Millicent Fenwick (R-N.J.) and Barbara

called AP Broad

noon is the singie

NewesuSeat

Equal time. FCC Broadcast Bureau has held that wkLy-tv Louisville, Ky, won't have to
provide “equal opportunities” for Socialist Workers campaign, even though party's
candidates were excluded from local debates held at station studio. In complaint, Socialist
Workers argued that because debate was held in station studio, station coverage wasn't
on-the-spot coverage of bona fide news event. But bureau said debates were sponsored by
League of Women Voters, which controlled “all aspects” of debates. Bureau said it had no
evidence that broadcaster acted “in any manner other than in the pursuit of its good faith
journalistic judgment” and held, therefore, that SWC wasn't entitled to equal opportunities.
Nonetheless, bureau warned that decision applied to “specific facts" of case only. It said
“in studio” debates could indicate control by licensee or that licensee was "creating,” not
covering, bona fide news events. It said it would “look carefully” at other cases involving in
studio debates, “especially those in which access by other media is limited.

O
Newsroom aid. Associated Press has published reference book for broadcast journalists.
t News Handbook. It includes chapters on broadcast newswriting; libel;
AP history and operation; usage, spelling and pronunciation of words and phrases, and
other information. AP is sending one free to member stations; otherwise it costs $8.95.

]

Aural news. AP Radio study shows that news listenership has risen 26% since 1978 and
that 38% of radio audience tunes in specifically to hear news. Roy Steinfort, AP VP-director
of broadcast services, said study, which was based on more than 1,000 interviews in three
dozen markets of all sizes, confirms morning drive as most popular daypart for news. “But
st popular newscast time, and 6 p.m. is very, very important to FM
listeners,” he added. Regarding morning drive, research aiso found 75.7% of those surveyed
stressed need for "quick weather updates,” while 69.7% listen for updates on “what's
happening” and 59.7% want top three or four stories repeated frequentty.
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Mikulski (D-Md.). Moderator of the
‘“Meet the Op-Pressed”” panel will be
Senator Alan K. Simpson (R-Wyo.).

Other sessions on Thursday include,
““The New Electronic Deadline: Challenge
of Broadcast Journalism,”’ with Max
Cacas, of wWAMU(FM) Washington, as
moderator and Gerry Hartshorn, Arbitron
TV: John Watkins, Washington bureau
chief of the RKO Radio Network, and
Frank Fitzmaurice, executive producer of
National Public Radio’s Morning Edition,
and on Friday, an investigative reporting
panel that will include Pam Zeckman of
wBBM-Tv Chicago and James Polk, of
NBC.

Wayne Godsey, wTMI-TV Milwaukee,
president of the Radio-Television News
Directors Association, will also participate
in the convention. He will be on a ““Na-
tional Intern Workshop’’ on Thursday.

Watchout

for Selcom
inthe

West

Selcom’s 1980 sales for
this major market station were
up 166% over 1979.

The total picture is even
more impressive. For results
not-rhetoric. .. call us.

®
felcom, inC. -
Radio Representatives

521 Fifth Avenue

Suite 810

New York, New York 10017

(212) 490-6620 '







Boltiomuline

Enterprise update. Connecticut State Department of Labor requested-arrest warrant for
Scott Rasmussen, president of suspended Enterprise Radio Network (BROADCASTING, NoOv. 2)
after department said, Rasmussen failed on two occasions to appear before department
hearing into charges Enterprise had not paid employes for five weeks. Request for arrest
wartant was made  prosecuting attorney for Superior Court of Connecticut. Former
Enterprise employes allege they are owed about $250,000 in back pay by company, which
suspended operations last Sept: 24 after less than nine months of operations.

O
TCl stock. Outstanding shares of Tele-Communications Inc. stock have been shrunk—
Class Afrom 184  Ilfionto 16.1 million shares, Class B from 9.6 million to 4.7 mitlion,
following purchase by company of 50% interestin subsidiary, Tele-Communications
Investments, that ha4 been held by Kaufman & Broad. TCI had held other 50%, and with
completionof buy 1ok of Kaufman & Broad stake has returned stock hotdings of
investment subsic  yto TClcorporate treasury. TCH didri't give price of transaction: market
value ot 50% interest in total shares involved appioached $72 million.

.
Making cash. Rogers Cablesystems: as part of its program of liquidating noncable assets
to finance purchase of its stake in UA-Columbia Cablevision, announced sale for $17
million otiits 12% holding in Williams Electronics, pinball and electronic games
mandfacturer She 5 of Williams common totaling 600,000 were sold on open market.

0
Postdown. Despite increase in third-quarter operating income of $1.3 million, The
Washington Post Co, feported loss of $440,000 (three cents per share) for 13 weeks that
ended Sept. 27 Loss was said to have stemmed from sale of company’s national TV sales
representative unit, Top Market Television, to Petry Television in August and of Trenton
Times to Allbritton Communications, latter deal charged to third quarter though not
formally consummated until Oct; 31, Those two transactions togsther caused before-tax
toss of about 54 3 million and net loss, after giving effect to taxes, of $3.1 million (22 cents
per share). Company's revenues for third quarter were $175.3 million, up from $152.5
million for third quarter of 1980 Revenues for three quarters of 1981 were $585.4 miliion,
up from $474.9 mi  niin comparable 1980 period. Net income totaled $14.2 mitlion ($1.02
pet share) compared to $18.9 million ($1.35 per share) in first thrée quarters of 1980.
Revenues for comoany's broadcast division during just concluded third quarter increased
19% over third qu  3r of 1980

O
RAB filing. Radio Advertising Bureau will follow board sentiment to file comments with
FCC, asking commission to continue.gathering figures on radio advertising expenditures
on simplified basis. Board alsc asked bureau, during meeting in Palm Springs, Calif, to
seek cooperation of otherindustry organizations in encouraging retention of reports on
adverlising expenditures but eliminating figures on expenses and profits. (FCC has
indicated it may stop collecting annual station financial reports.)

O
Third-quarterre  its. JWT Group Inc. earnings soared 50% to $3 miltion, 57 cents per
share as sales rose: 10% to $90.1 milfion. A.C. Nielsen Co. reported 24.6% gain in net

edarnings, to $359 miltion, $3.21 per share, on sales that were up 17.4% to $578,676,000.

O
Merger progressing. Columbia Pictures Industries agreement to acquire The Outlet Co.
will-be submitted to shareholders of those companies before Dec. 31. Word came as
Columbia announced termination of taiks with Penn Central Corp. about possible
acquisition of Six Flags amusement park unit of Penn Central. Outiét and Columbia had
previously noted Outlet board had right to review proposed park acquisition (BROADCASTING,
Sept. 21) as condition of approval given for its own merger.

0
Prehistoric wra  e. The Flinistonesis center of up-to-date battle between Taft
Broadcasting's Hainia-Barbera Productions subsidiary and Columbia Pictures Industries.
H-B Is suing Columbia for breach of contract, asking $25-million compensatory and $10-
million punitive damages as result of Columbia's selling to Dancer-Fitzgerald-Sample (for
General Mills) seven-year domestic syndication rights to 166 episodes of H-B-produced
Flintstones cartoon series for $20 million. H-B says distribution contract it had with
Columbia obliged latter to distribute series through its own system, that by assignment of
rights to DFS, Columbia didn't obtain “largest possible gross receipts” for series and that
real value of seric  ‘far exceeds” $20 mitlion. Sale will translate into $7.5-million gain in
Taft's quarter ended Sept. 30.

a
Share worth. Stackholders of Tribune Co, Chicago, and beneficiaries of its Tribune-News
employes trust have been notitied that fair market value of Tribune Co. common stock held
by Tribune Co.pr¢  sharing trust has been determined to be $78,750 per share as of Sept.
30. Valuewas ind  :ndently established by The First National Bank of Chicago and
Morgan Guaranty rrust:Co. of New York.
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two previous applications by Gannett to
assume official control of Mediacom, ap-
proved a third application that embodied
half-a-dozen potentially significant com-
mitments from the U.S.-based media
giant.

Among the concessions, Gannett
agreed to study the Canadian Telidon tech-
nology with an eye to ‘‘its applicability to
Gannett’s teletext operations.”” (None
have been announced by Gannett so far,
though its Gansat unit is said to be study-
ing teletext.) Gannett also agreed not to
purchase any other teletext technology
until the study of Telidon is completed.

Further concessions include a three-
year agreement to purchase from Cana-
dian suppliers ‘‘the bulk’’ of newsprint for
U.S. Today, should Gannett decide to go
ahead with that national newspaper pro-
ject; agreements to work with the Cana-
dian government to ‘‘identify’” Canadian
companies that could competitively bid to
supply Gannett with goods and services;
to study the feasibility of investing in a
Canadian newsprint mill; to maintain ‘‘ex-
tensive’’ relationships with financial in-
stitutions north of the border; and to sell
to an Alberta company, General Systems
Research, for $14 million, its patents to
laser technology in newspaper-printing
operations.

The approval of the transfer by Canada
will have no appreciable effect on the
operations of Mediacom, according to a
Gannett spokesman. That company has
been functioning as a full-fledged part of
Gannett for the past two years.

Watch out
for Selcom
inthe
South

Selcom’s 1980 sales for
this major market station were
up 56% over 1979.

The total picture is even-
more impressive. For results
not rhetoric...call us.

I;Icom,inc.

Radio Representatives
521 Fifth Avenue

Suite 810

New York, New York-10017
(212) 490-6620




Stockulnekex

Market

Exchange Closing  Closing Net  Percent Capitali-
and Wed. Wed. Change Change P/E zation
Company Nov 4 Oct 28 in Week in Week Ratio (000,000)

TN B ROADCASTING

N ABC.................. 37 361/2 + 1/2 4+ 136 8 1,036
N Capital Cities......... 79 74112 +41/2 + 6.04 14 1,040
N CBS......ovvvvennnnnn 553/8 533/4 +15/8 + 302 8 1543
N COoXuvrriinenarnnnnnnn, 663/4 641/4 +21/2 + 389 19 902
A Gross Telecasting .... 28 271/8 + 7/8 + 322 8 22
O LIN...........coiill 343/4 321/2 +21/4 + 692 12 192
N Metromedia.......... 150 144 +6 + 416 13 671
O Mooney 5 3/4 2
O Scripps-Howard 20 + 1/2 + 250 3 211
N Storer 291/4 + 1/8 + 42 18 386
N Taft.........coevinnnns 301/4 + 7/8 + 289 11 304
O United Television 7 3/4 93

messvassmssnagy BROADCASTING WITH OTHER MAJOR INTERESTS ey

A Adams-Russell ....... 215/8 201/2 +11/8 + 548 20 71
A Affiliated Pubs........ 285/8 283/4 - 1/8 — 43 1" 147
N American Family...... 73/8 7 3/8 6 91
N JohnBlair............ 217/8 2114 4+ 5/8 + 294 7 81
N Charter Co............ 10 91/8 + 7/8 + 958 273
N Chris-Craft........... 317/8 313/8 + 1/2 + 159 10 100
N Coca-Cola............ 351/2 36 - 1/2 — 138 10 4388
N Cowles............... 307/8 29 +17/8 4+ 646 20 122
N Dun & Bradstreet..... 657/8 627/8 43 + 477 17 1,837
N Fairchild ind. ......... 145/8 123/4 +17/8 +1470 4 166
N GannettCo........... 42 381/2 +31/2 + 909 15 2271
N General Tire.......... 241/2 24518 - 1/8 - 50 8 590
O Gray Commun.****. ... 42 42 9 20
N Harte-Hanks.......... 363/4 353/4 +1 + 279 15 350
O Heritage Commun..... 121/4 12 1/4 35 66
N insilco Corp........... 17 3/8 165/8 + 3/4 + 451 8 187
N Jefferson-Pilot....... 26 245/8 +13/8 + 558 6 569
O Marvin Josephson.... 17 153/4 +11/4 + 793 8 39
N Knight-Ridder ........ 341/2 33114 +11/4 + 375 12 1,116
N Lee Enterprises ...... 261/8 253/8 + 3/4 + 295 12 186
N Liberty ............... 141/4 13 +1 1/4 + 961 6 181
N McGraw-Hill .......... 523/4 473/8 +53/8 +1134 15 1,310
A Media General........ 36 333/4 +21/4 + 666 9 260
N Meredith.............. 611/2 581/8 +33/8 + 580 8 193
O Multimedia............ 361/4 333/4 +21/2 + 740 16 364
A New York Times Co... 341/8 31 +31/8 +1008 10 409
N OQutletCo............. 363/8 361/8 + 1/4 + 69 16 91
A PostCorp............. 251/2 25172 18 46
N Rollins................ 18 171/8 + 7/8 + 510 12 491
N San Juan Racing ..... 21 195/8 +13/8 + 700 26 52
N Schering-Plough...... 263/4 261/8 + 5/8 + 239 6 1,420
O Stauffer Commun. .... 43 45 -2 — 444 1 43
A Tech Operations...... 143/4 141/8 + 5/8 + 442 7 15
N Times Mirror Co....... 47 1/2 48 - 1/2 - 104 12 1,620
O Turner Bestg.......... 101/2 13 -2 1/2 -19.23 210
A Washington Post ..... 311/8 301/8 +1 + 331 14 436
N Wometco ............. 201/8 183/4 +13/8 + 733 12 267

A ActonCorp. .......... 107/8 105/8 + 1/4 + 235 9 33
N American Express.... 465/8 431/2 +31/8 + 7.18 9 3323
O Burnup & Sims ....... 141/2 141/8 + 3/8 + 265 15 129
O Comcast.............. 213/4 211/2 + 1/4 + 116 26 83
N General instrument... 45 421/4 +2 3/4 + 650 6 1,143
O Rogers Cablesystems 8 718 + 7/8 +1228 15 152
O Tele-Communications 203/8 20 + 3/8 + 187 52 485
N Teleprompter ......... 371/2 371)2 30 638
N Timeinc. ............. 381/8 353/4 +23/8 + 664 8 2146
O Tocom......ovvvnennen 81/8 101/4 -21/8 -2073 26
O UA-Columbia Cable .. 887/8 881/4 + 5/8 + .70 33 298
N United Cable TV...... 231/2 231/2 28 230
N Viacom............... 281/8 271/2 + 5/8 + 227 5 250

Exchange Closing  Closing
and Wed. Wed.
Company Nov ¢ Oct 28
PROGRAMING
O Barris Industries ..... 21/4 21/8
N Columbia Pictures.... 41 39 3/8
N Disney................ 51 3/4 513/4
O Enterprise Radio*..... 1/8 1/8
N Filmways ............. 53/4 6
O FourStar............. 2 13/4
N Getty Oil Corp. ....... 687/8 621/4
N Guif + Western....... 161/2 16 1/2
N MCA.................. 42 401/2
O Medcom.............. 9 9 1/4
N MGMFiim............. 65/8 6 314
O Reeves Commun...... 28 25 3/4
O Telepictures.......... 65/8 6 1/4
N Transamerica......... 247/8 237/8
O Video Corp. of Amer.. 8 87/8
N Warner ............... 56 1/4 543/4
A Wrather............... 221/2 207/8

Z0000>»>»0Z22020Z200

BBDO Inc............. 36 3/4
Compact Video....... 8
Comsat............... 571/2

Doyle Dane Bernbach 16 3/4
Foote Cone & Belding 27 1/4

Grey Advertising...... 621/2
interpublic Group. .... 29 3/4
JWT Group ........... 29 3/4
MCIi Communications. 30 5/8
Movielab.............. 37/8
MPO Videotronics .... 5 1/2
A.C. Nielsen.......... 43

Ogiivy & Mather ...... 30 3/4
Telemation............ 21/2
TPC Communications. 3

Western Union........ 311/2

2718
327/8

Market

Net  Percent Capitli-
Change  Change P/E zation
in Week in Week Ratio (000,000)
L]
+ 1/8 + 588 2 7
+15/8 + 412 8 415
13 1,683

- 114 - 416 36
+ 1/4 +1428 20 1
+6 5/8 +1064 8 5,658
4 1,231

+11/2 + 370 233 987
- 1/4 - 270 21 15
- 18 - 185 13 215
+21/4 + 873 16 152
+ 3/8 + 600 30 16
+1 + 418 7 1625
- 7/8 - 985 13 7
+11/2 + 273 22 3,305
+15/8 + 778 52

+17/8

+ 14
+2 172
+ 3/4

+27/8
- 1/8
+ 1/8
+2

+2 174

+ 1/8
—-13/8

+

7.89

4.34
4.18

482
127
2
2
478

P C| ECTRONICS/MANUFACTURING s

ZZP»0Z2ZZ» 22 Z2Z202Z2ZZ2Z0Z220Z2Z>0» 020

N

AEL......ocviniininnnn 14
Arvin Industries ...... 151/8
C-Cor Electronics .... 16 3/4
Cetec................. 5
Chyron ............... 17
Cohu.........oevunns 53/4
Conrac ........:...... 23
Eastman Kodak....... 67 1/4
Elec Missile & Comm. 13 1/2
General Electric...... 56 1/4
Harris Corp........... 39 5/8
Microdyne............ 141/2
M/A Com.Inc......... 311/4
BM.. e

Motorola
Nippon Electric
N. American Philips... 38 1/2

Oak Industries........ 351/2
Orrox Corp............ 11

RCA .........ovviven e 17 5/8
Rockwell Inth.......... 29 3/4
RSC Industries ....... 41/2
Scientific-Atlanta. . ... 31 3/4
Sony Corp. ........... 19 3/8
Tektronix ............. 531/2
Telemet (GeotelInc.). 15/8
Texscan .............. 187/8
Varian Associates.... 30 1/4
Westinghouse ........ 255/8
Zenith ................ 13

Standard & Poor’s 400

Industrial Average 139.19

121/4

+13/4
+17/8
+ 12
+ 12
+11/4
+ 1/4
-1

+27/8
+13/4
+2 3/4
+ 5/8
+ 14
+27/8
+15/8
+4 34
+6 112
+ 3/8
+2 3/4
+ 12
+ 12
1118
- 18
+1

+15/8
+4

+ 1/8
+2 172
+1

+1 3/8

13424 + 495

-+
+
+
+
+
+
+
+
-+
+
+
-+

L+ ++++++

+ 4+ +

+ 4+ +

14.28
1415
3.07
11.11
7.93
4.54
416
4.486
14.89
514
1.60
1.75
10.13
3.30
6.95
8.95
98
8.39
476
291
3.64
270
3.25
9.15
8.08

.66
9.00
4.06

1182

14
13

7
28
7
17

26
117
50

10

21

9

48
10,853
37
12,749
1219
38
1,043
5911
2,083
2,598
463
386
18
1,321
2,231
10
672
4,177
977
4

55
232
2176
244

Notes: A-American Stock Exchange, B-Boston, M-Midwest, N-New York, P-Pacific,
O-over the counter (bid price shown, supplied by Shearson/American Express,
Washington). P/E ratios are based on earnings per share for previous 12 months as
published by Standard & Poor's or as obtained by Broadcasting’s own research.

Earnings figures are exclusive of extraordinary gain or loss. Footnotes: * Stock did
not trade on given day, price shown is last traded price. ** No P/E ratio computed,
company registered net (oss. *** Scripps-Howard stock split four for one. + Stock

traded at less than 12.5 cents. **** Stock inactive due to limited bidding.
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For the Record>"

As compiled by BROADCASTING Oct. 26
through Oct. 30 1 based on filings
authorizations and other FCC actions.

»

Abbreviations: AFC— Antenna For Communications.
ALJ— Administrative Law Judge. alt.—alternate.
ann.—announced. ant.—antenna. aur.—aural. aux.—
auxiliary. CH—critical hours. CP-—construction per-
mit. D—day. DA —directional antenna. Doc.—Docket.
ERP —effective radiated power. HA AT —height of an-
tenna above average terrain. khz—kilohertz. kw—
kilowatts, m—meters, MEQV —maximum expected
operation value. mhz—megahertz. mod.—modifica-
tion. N—night. PSA—presunrise service authority.
RCL—remote control location. S-A —Scientific Atlan-
ta. SH—specified hours. SL—studio location. TL—
transmitter location. trans.—transmitter. TPO—
transmitter power output. U—unlimited hours. vis. —
visual. w—watts. *—noncommercial.

New Stations

FM applications

® Jonesboro, Ark.—Larry A. Wood seeks 100.1 mhz,
3 kw, HAAT: 300 ft. Address: PO. Box 1103,
Jonesboro 72401, Estimated construction costs: $60,-
000; first-year operati cost: $27,000, first-year
revenue: $125,000. Princ.,..l: applicant is announcer at
WSJP(AM) Murray, Ky., and has no other broadcast
interests. Filed Oct. 27.

® Jonesboro, Ark.—MSB Communications Corp.
seeks 100.1 mhz, 3 kw, HAAT: 300 ft. Address: 1912
Wood Springs Road, - ~:sboro. 72401. Estimated
construction costs: $80 ). first-quarter operating
cost: $47,600; first-quaiwc: revenue $42,500. Prin-
cipals: J. Murl Smith (66.77%) and O.L. Bayless
(33.33%). Smith is Truman, Ark., attorney and real
estate developer. Bayless is professor at Arkansas State
University, Jonesboro. Neither have -other broadcast
interests. Filed Oct. 27.

® Stuttgart, Ark.—Riceland Communications Inc.
seeks 105.5 mhz, 3 kw, HAAT: 300 ft. Address: 217
South Main Street, Stuttgart 72160. Estimated con-
struction costs: $100,600; first-quarter operating cost:
$24.000. Principal: Jeane Wallace (100%), who is Stut-
tgart real estate broker and has no other broadcast in-
terests. Filed Oct. 26.

® West Memphis, Ark.—James J.B. Scanion seeks
107.1 mhz, 3 kw, HAAT: 300 ft. Address: 5587 Glen-
wild Road, Memphis, Tenn. 38117. Estimated con-
struction costs: $83,000; first-quarter operating cost:
$30,000; first-quarter revenue: $30,000. Principal: ap-
plicant is general manager and owner of KCAT(AM)
Pine Bluff, Ark. Filed Oct. 27.

® Broken Bow, Calif. —Harold E. Cochran seeks 106.3
mhz, 3 kw, HAAT: 292 ft. Address: Route C, Box 11,
Kingston, Okla. 73439. Estimated construction costs:
$50,000; first-year operating cost: $100,000; first-year
revenue: $100,000. Principal: applicant is former
general manager and owner of KKAJ{(FM) Ardmore,
Okla., and has no other broadcast interests. Filed Oct.
27.

® FEureka, Calif. —Redwood Broadcasting Co. seeks
101.5 mhz, 89 kw, HAAT: 2052 ft. Address: PO. Box
SM, Medford, Ore. 97501. Estimated construction
costs: $205,000; first-quarter operating cost: $52,300.
Principal: subsidiary of California Oregon Broadcasting
Inc., Medford, Ore.-based group owner of four AM’s,
and three TV’s owned by William B. Smullin and family.
Filed Oct. 26.

B Lakeport, Calif. —Visionary Radio Euphonics of

Lake County Inc. seeks 98.3 mhz, 3 kw, HAAT: 300 ft.
Address: PO. Box 1712, Santa Rosa, Calif. 95402. Esti-
mated construction costs: $7,000; first-quarter operat-
ing costs: $25,000. Principals: subsidiary of Visionary
Radio Euphonics Inc., which is owned by John Detz Jr.
(53.3%), Eugene Durbin (15.1%), G. Paul Sullivan
(11%), James McKeon Ir. (8.6%), Lucinda Paulos
(7%) and Barbara LaPierre (5%). They own
KQTE(AM)-KVRE(FM) Santa Rosa, Calif. Filed Oct.
22.

m Rifle, Colo.—Garfield County Broadcasters seeks
105.3 mhz, 100 kw, HAAT: 17 ft. Address: Box A, Ri-
fle 81650. Estimated construction costs: $168,000;
first-quarter operating cost: $45,000; first-year
revenue: $250,000. Principals: Stanley J. Pratt, Jo Ann
Clark, Harriet Shideler (30% each), and Robert S.
Gaines (10%). Pratt owns 98% of KSIR(AM) Estes
Park, Colo., where Gaines is station manager. Shideler
is employed by Estes Park insurance agency. Clark is
Kansas City, Mo., housewife. Filed Oct. 27.

B Homestead, Fla.—Latin American Broadcasting
Corp. seeks 95.7 mhz, 100 kw, HAAT: 472 ft. Address:
440 East 13th Street, Hialeah, Fla. 33010 Estimated
construction costs: $35,000; first-quarter operating
cost: $48,700. Principals: Antonio Lizano (80%), Ber-
na Murrell and Elizabeth Ramos (10% each). Lizano
owns Hialeah janitorial service. Murrell is secretary at
Hialeah day care center. Ramos is secretary at Hialeah
church. They have no other broadcast interests. Filed
Oct. 26.

® Boise, Idaho—Jeff Casey seeks 105.9 mhz, 44 kw,
HAAT: 2503 ft. Address: Box 5245, Boise 83705, Esti-
mated construction costs: $6,500; first-quarter operat-
ing cost: $30,500;, first-quarter revenue: $45,000. Prin-
cipal: applicant owns restaurants through Oregon and
has no other broadcast interests. Filed Oct. 28.

® Falmouth, Mass.—~Cape Communications Corp.
seeks 100.9 mhz, 3 kw, HAAT: 300 ft. Address: 830
West Main Street, Hyannis, Mass. 02601. Estimated
construction costs: $107,000; first-quarter operating
cost: $37,000; first-year revenue: $150,000. Principals:
closely held group of eight stockholders. David 1. Un-
derhill is president and 12.5% owner. He is chief
engineer at WCVB-TV Boston. Filed Oct. 21.

8 Halisville, Mo.—Chuck Crisler seeks 92.1 mhz, 2.6
kw, HAAT: 316 ft. Address: Route 3, Box A61S5,
Greenwood, Ark. 72936. Estimated construction costs:
$34,500; first-quarter operating cost. $10,000; first-
year revenue: $44,500. Format: Christian, Principal:
applicant is former owner and operator of KACJ(AM)
Greenwood, Ark. Filed Oct. 22.

B Las Vegas—Jadonn Communications Inc., seeks
106.5 mhz, 100 kw, HAAT: 1527 ft. Address: PO. Box
480490, Los Angeles 90048. Estimated construction
costs: $123,000; first-quarter operating cost: $53,000;
first-year revenue: $400,000. Principals: Pamela B.
Brooks (51%) and husband, Donald L. (49%). Pamela
is administrator for Los Angeles nonprofit organiza-
tion. Donald Brooks is promotion director for Twen-
tieth Century Fox Record Corp., Los Angeles. They
have no other broadcast interests. Filed Oct. 23.

® Hanover, N.H.—Valley Radio Corp. seeks 92.1
mhz, 3 kw, HAAT: 300 ft. Address: RFD No. 5, Box
223, Laconia, N.H. 03246. Estimated construction
costs: $112,500; first-quarter operating cost: $75,000;
first-quarter revenue: $50,000. Principals: Loretta D.
McQueen (56.7%), Jacqueline lliston (22.7%), Linda
Sawyer and Faye Lester (10.3% each). McQueen is
general sales manager at WLNH-AM-FM Laconia,
N.H. lliston is treasurer for Laconia office supply store.
Sawyer is credit manager for Laconia jewelry store.
Lester is automobile salesperson. None have other
broadcast interests. Filed Oct. 27.

® Litleton, N.H.—Profile Broadcasting Inc. seeks
106.3 mhz, 375 w, HAAT: 730 ft. Address: 20 Main
Street, Littleton 03561. Estimated construction costs:
$140,000; first-quarter operating cost: $19,000; first-
year revenue $90,000. Principals: Peter C. Aydelott
and wife, Judith F (100% jointly). They own
WLTN(AM) Littleton, N.H. Filed Oct. 27.

B Wolfeboro, N.H.—Radio Wolfeboro Inc. seeks
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104.9 mhz, 130 w, HAAT: 1177 ft. Address: PO. Box
900, Wolfeboro, N.H. 03894. Estimated construction
costs: $127,500; first-quarter operating cost: $19,000.
Principals: Alan W. Severy, president (50%) and eight
others. Applicant is also licensee of WASR(AM)
Wolfeboro. Filed Oct. 27.

® Carthage, N.Y.—Inter-County Broadcasting Corp. .
seeks 103.1 mhz, 1.9 kw, HAAT: 363 ft. Address: 199
Wealtha Avenue, Watertown, N.Y. 13601. Estimated
construction costs: $94,000; first-quarter operating
cost: $9,000; first-year revenue: $60,000. Principals:
Grover H. Hubbell (73%) and Mark Clarcq (27%),
who own, in same percentages, WATN(AM) Water-
town, N.Y. Filed Oct. 27.

m *Newell, N.C.—Newell Baptist Church seeks 91.9
mhz, 100 w, HAAT: 90 ft. Address: Box 176, Newell
28126. Estimated construction costs: $16,000; first-
year operating cost: $10,000. Format: Educational.
Principal: noncommercial, nonstock corporation. H.T.
Eldridge is minister. No other broadcast interests. Ann.
Oct. 29,

® *Winston-Salem, N.C.— Winston-Salem State Uni-
versity Board of Trustees seeks 89.1 mhz, 100 w,
KAAT: 115 fi. Address: Stadium Drive, Winston-
Salem 27102. Format: Educational. Principal: Appli-
cant is nonstock, nonprofit corporation. Joseph Battle,
Duke University professor, is chairman of Board of
Governors. It has no other broadcast interests. Filed
Oct. 28.

B Woodward, Okla.—Big Chief Broadcasting Com-
pany of Woodward, Oklahoma Inc. seeks 92.1 mhz, 3
kw, HAAT: 268 ft. Address: PO. Box 1280, Bristow,
Okla. 74010. Estimated construction costs: $90,000;
first-quarter operating cost: $32,400; first-year

Please send
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revenue: $130,000. Principals: L.M. Jack Beasley,
president (30%), Clifford W. Smith, vice president
(24%) and four others. Beasley owns 35% of
KREK(FM) Bristow, Calif., and 50% of WMBH (AM)
Joplin, Mo. Smith also owns 30% of KREK(FM)
Bristow. Filed Oct. 27.

B Pawley’s Island, S.C.—J. Ardell and Remelle K.
Sink seek 100.9 mhz, 3 kw, HAAT: 283 ft. Address:
717 East Main Street, Burnsville, N.C. 28714. Esti-
mated construction costs: $62,100; first-quarter operat-
ing cost: $40,000, first-year revenue: $60,000. Format:
Beautiful music. Principals: J. Ardell Sink (75%) and
wife, Remelle K. (25%). They own WPKZ(AM)
Pickens, S.C.;, WKYK(AM) Burnsville, N.C.;
WKHI(AM) Holly Mills, S.C. Filed Oct. 22.

® Rockport, Tex.—R-F Broadcasting Co. seeks 102.3
mhz, 3 kw, HAAT: 294 ft. Address: 724 Rowan,
Rockport, Tex. 78382. Estimated construction costs:
$136,000; first-quarter operating cost: $35,000; first-
year revenue: $78,000. Format: Easy listening. Prin-
cipal: Oliver J. Hensler (100%), who owns and oper-
ates cable system serving Rockport area and has no
broadcast interests. Filed Oct. 21.

TV applications

® Pittsfield, Mass.—Berkshire Television Inc. seeks
ch. 51+ ERP: 502 kw vis, 50.2 kw aur.,, HAAT: 528.98
ft.; ant. height above ground: 141.3 ft. Address: 208
Mueller Road, Holyoke, Mass. 01040. Estimated con-
struction cost: $994,400; first-quarter operating cost:
$327,000. Legal counsel: Sanford, Adams, Mec-
Cullough & Beard, Washington. Consulting engineer:
John A. Fergie. Principals: Jeannie Kaddy, Martin E.
Firestone (42.5%), Silvio Conte (10%) and Raymond
Goudreau (5%). Kaddy is daughter of John A. Fergie,
Springfield, Mass., consulting engineer. Firestone is
Washington attorney. Conte is U.S. Congressman.
Goudreau is assistant director of engineering,
Springfield Television Corp., licensee of WWLP(TV)
Springfield, Mass. and WKEF(TV) Dayton, Ohio.
Firestone holds interests indirectly in permittee
WSIN-TV San Juan, PR.; and is also principal in appli-
cant for new UHF’s at Tallahasse, Fla., and Jackson,
Miss. Filed Oct. 26.

B Portland, Ore.—Cascade Video of Oregon Ltd.
seeks ch. 40; ERP: 5000 kw vis, 500 kw aur., HAAT:
1,780 ft., ant. height above groupd: 905 ft. Address:
919 Southwest Taylor, Suite 900, Portland 97205, Esti-
mated construction cost: $3,000,000; first-quarter
operating cost: $226,500; first-year revenue: $1,200,-
000. Legal counsel: Vermer, Liipfert, Berhnard &
McPherson, Washington. Consulting engineer: Mc-
Clanathan & Associates, Portland, Ore. Principals:
Cascade Video Inc. (20% general, 45% limited) and
limited partners R.W. deWeese, Ralph D. Schlesinger,
H.A. Anderson (5% each) and Clifford B. Alterman,
W.S. Aman (2.5% each). Cascade Video Inc. is subsidi-
ary of General American Theatres Inc., closely held
Portland, Ore.-based movie theatre firm owned by six
stockholders. Thomas P. Moyer is president and 25.5%
owner. deWeese is president of Portland technical pro-
duct development and marketing firm. Schiesinger is
Portland real estate investor. Alterman is Portland at-
torney. Anderson is Portland developer. Aman is vice
president of General American Theatres. Balance of
stock is reserved for future assignment to manage-
ment. None have other broadcast interests. Filed Oct.
19.

AM actions

m Rainsville, Ala.—Alfred Brausan application
returned for 1160 khz, 1 kw-D, 250 w-N. Address:
1226 Capri Street, Coral Gables, Fla. 33134, Action
Oct. 15.

m Redlands, Calif. —GC&C Enterprises dismissed ap-
plication for 1410 khz, 5 kw-D, 500 w-N. Address:
12850 Puesta Del Sol, Redlands 92373. Estimated con-
struction costs; $67,000. Format: Spanish. Action Nov.

FM action

m *Cherry Hill, N.J.-The Board of Education of the
Township of Cherry Hill granted 89.5 mhz, 100 kw,
HAAT: 113 ft. Address: Marlkress Road, Cherry Hill
08003. Estimated construction cost: $7,245. Format:
Educational. Principal: The Board of Education of the
Township of Cherry Hill; Leonard A. Wollack, presi-
dent; Sylvia Misbin, vice president. Wallack is profes-
sor at Stockton Stage College, Pomona, N.J. Misbin is
housewife in Cherry Hill. Action Oct. 19.

| Ownership Changes

Applications

B WYCB(AM) Washington, D.C. (1340 khz, 1 kw-D,
250 w-N)—Seeks assignment of license from Washing-
ton Community Broadcasting Inc. to Howard Sanders
Communications Corp. for $1,375,000 (BROAD-
CASTING, Nov. 2). Seller: closely held group of some
30 stockholders none of whom have other broadcast
interests. Marjorie M. Lawson is chairman, president
and 7.64% owner. Buyer: closely held group of eight
stockholders. Howard Sanders is president and Jac-
queline Robinson is chairman (26% each). They are
officers and minority principals in seller. Filed Oct. 21.

8 WAZE(AM) Clearwater, Fla. (860 khz, 500 w-D) —
Seeks assignment of license from Radio Clearwater
Inc. to Efrain Archilla-Roig for $975,000 (BROAD-
CASTING, Nov. 2). Seller: subsidiary of Three Rivers
Communications, which is owned by Carl J. Marcocci,
who has no other broadcast interests. Buyer is presi-
dent and owner of WALO(AM) Humacao, PR. Filed
Oct. 20.

= WVOB(AM) Bel Air, Md. (1520 khz, 250 w-D)—
Seeks transfer of control of Bel Air Broadcasting Inc.
from Richard W. Worthington and family (100%
before; none after) to James C. Swartz (none before;
100% after). Consideration: $100,000. Principals:
Transferors own 82% of stock. Transferee is Towson,
Md., real estate investor and has no other broadcast in-
terests. Balance of stock is owned by Samuel Miller.
Filed Oct. 28.

m KPER(FM) Hobbs, N.M. (95.7 mhz, 36 kw, ant.
115 ft.) —Seeks assignment of license from KSCR Inc.
to Arroyo Broadcasting Corp. for $775,000. Seller: Er-
nest H. Huls (71.8%) and William A. Earman (28.2%).
They own, in same percentages, WKIO(FM) Urbana,
1l Also, Huls owns 70% and Earman 30% of WEIC-
AM-FM Charleston, Ill. Buyer: David B. Talbot
(50.02%), William S. Sanders and Fluid Capital Corp.
(24.9% each). Talbot is Oklahoma City real estate in-
vestor. Sanders is Albuquerque, N.M., consulting
engineer. Fluid Capital Corp. is Albuquerque-based
venture capital firm. George T. Slaughter is president.
Sanders and Fluid Capital each own 24.9% of
KDHI(AM)-KQYN(FM) Twenty Nine Paims, Calif.
Filed Oct. 27.

m WEEB(AM) Southern Pines, N.C. (990 khz, 5 kw-
D) —Seeks assignment of license from Sandhill Com-
munity Broadcasters Inc. to Southern Sandy Corp. for
$366,200 (BROADCASTING, Nov. 2). Seller: Jack S.
Younts (79%), and wife, Elizabeth (21%), who have
no other broadcast interests. Buyer: Patricia Hamilton,
John J. Stephens (31.3% each), Robert K. Hood
(15.7%) and eight others. Hamilton is director of
media relations, National Forest Products Association,
Washington. Stephens is vice president of Interna-
tional Paper Co., New York, where Hood is marketing
and general manager. None have other broadcast in-
terests. Filed Oct. 21.

® WVKO-AM-FM Columbus, Ohio (AM: 1580 khz,
1 kw-D; FM: 94.7 mhz, 52 kw, HAAT: 220 ft.) —Seeks
assignment of license from Sky Way Broadcasting
Corp. to Franklin Communications Inc. for $2,500,-
000. Seller is owned by 47 stockholders none of whom
have other broadcast interests. Bert Charles is presi-
dent and 24.9% owner. Buyer: Subsidiary of Marvin
Josephson Associates Inc., New York-based talent
agency which through subsidiaries is licensee of
WNIC-AM-FM Dearborn, Mich., and WNOR-AM-
FM Norfolk, Va. Marvin Josephson is chairman, chief
executive officer and 47.1% owner. Filed Oct. 26.

m KRPM(AM) Puyallup, Wash. (1450 khz, 1 kw-D,
250 w-N) —Seeks assignment of license from
Shortsleeve Broadcasting Inc. to Monroe Enterprises
Inc. for $525,000 (BROADCASTING, Nov. 2). Seller:
Ray Courtemanche and wife, Cheri (50% each) who
also own co-located KRPM-FM. Buyer: Wesley L.
Monroe (100%), who is former president and 34%
owner of KGA(AM)-KDRK(FM) Spokane, Wash.
Filed Oct. 21.

Actions

m KLYR-AM-FM Clarksville, Ark. (AM: 1360 khz,
500 w-D; FM: 92.7 mhz, 3 kw, ant. minus 73 ft.)—
Granted assignment of license from Pauline Forrester,
administrator of estate of Roy Forrester to Randall P.
Forrester and others for $31,816. Assignor is wife of
late Roy Forrester. Assignees are son, Randall P. For-
rester and sister Linda Ashmore (49% each) and their
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mother, Pauline Forrester (2%). Estate was settled and
distributed. Randall Forrester and Linda Ashmore
bought share of Michael Forrester for $11,268 and
share from Pauline Forrester, except 2%, for $20,557.
None have other broadcast interests. Action Oct. 23.

® KBIB{AM) Monette, Ark. (1560 khz, 250 w-D) —
Granted transfer of control of KBIB Radio Inc. from
Nancy Buck, executrix of estate of Leon Buck (100%
before; none after) to Milliam M. Toombs (none
before; 100% after) consideration: $3,200. Principals:
Seller is selling S51% interest in station. Buyer is
Paragould farmer and currently 49% owner of station.
No other broadcast interests. Action Oct. 20.

m WEZN(FM) Bridgeport, Conn.; WFTQ(AM)-
WAAF(FM) Worcester, Mass.; WZZK(FM) Bir-
mingham, Ala. (WEZN: 99.9 mhz, 25 kw, ant. 660 ft.;
WFTQ: 1440 khz, 5 kw-U; WAAF: 107.3 mhz, 18 kw,
ant. 780 ft.; WZZK: 104.7 mhz, 100 kw, ant. 640 ft.) —
Sold by Park City Communications to Katz Broadcast-
ing Co. for $16 million. Seller is owned by Richard A.
Ferguson, Steven A. Marx and group of Boston-based
venture capital firms. Buyer is subsidiary of The Katz
Agency Inc., New York-based station representative
which is also buying KWEN(FM) Tulsa, Okla.
(BROADCASTING, May 4). James Greenwald is
chairman. Ferguson, president of Park City, will head
broadcast division for Katz. Buyer is also new TV appli-
cant for Omaha (BROADCASTING, Dec. 17, 1979).
Action Oct. 20.

8 WRKT-AM-FM Cocoa Beach, Fla. (AM: 1300 khz,
5 kw-D, 1 kw-N; FM: 104.1 mhz, 30 kw, ant. 165 ft.) —
Granted assignment of license from Robert B. Taylor
to WRKT Radio for $1,300,000. Seller: Robert B.
Taylor, who has no other broadcast interests. Buyer:
Subsidiary of Guy Gannett Broadcasting Services
which is wholly owned by Guy Gannett Publishing
Co., closely held Portland, Me., publishing company
with 22 stockholders, Jean Gannett Hawley is presi-
dent. It owns WGAN-AM-FM-TV Portland, Me.;
WGGB-TV Springfield, Mass.; WINZ-AM-FM
Miami, KSTT(AM) Davenport, lowa; WXLP(FM)
Moline, Ill.; KOFM(FM) Oklahoma City; and was
granted FCC approval to buy WMT-TV Cedar Rapids,
Towa for $13 million (BROADCASTING, Aug. 31).
Action Oct. 2.

® WDOQ(FM) Daytona Beach, Fla. (101.9 mhz, 25
kw, ant. 110 ft.) —Granted assignment of license from
Patten Broadcasting—-WDOQ Inc. to Abell Com-
munications Corp. for $2,836,000. Seller is Southfield,
Mich.-based group of five AM’s and three FM’s owned
by Myron P. Patten, chairman, and 20 others. Buyer is
subsidiary of A.S. Abell Co., closely held publisher of
Baltimore Sun and owner of WMAR-FM-TV
Baltimore. Action Oct. 27.

8 KWPC(AM)-KFMH(FM) Muscatine, lowa (AM:
860 khz, 250 w-D; FM: 99 mhz, 5 kw, ant 240 ft.) —
Seeks assignment of license from Muscatine Broad-
casting Inc. to Flambo Broadcasting Inc. for $1,200,-
000. Seller is owned by George J. Folger, who has no
other broadcast interests. Buyer is owned by John
Flambo, president, and mother, Gertrude Flambo.
John Flambo is station manager at KRVR(FM)
Davenport, lowa. Gertrude Flambo is 41.67% owner of
KOKX{AM)-KIMI(FM) Keokuk, Iowa, which was
sold with FCC approval for $900,000 (BROADCAST-
ING, July 13). Action Oct. 23.

. WXOK(AM) Baton Rouge, La. (1460 khz, 5 kw-D,
1 kw-N)—Granted assignment of license from Se-
curity Broadcasting of Baton Rouge Inc. to Winnfield
Life Broadcasting Inc. for $2,850,000. Seller is owned
by Ed Muntz, Michael O’Keefe and Ben Bridgeman.
They own WAIL(FM) Slidell, La.; WNNR(AM) New
Orleans, KAIO-AM-FM Beaumont, Tex. and
KIEL(AM)-KEZQ(FM) Jacksonville, Ark. Buyer is
owned by Ben B. Johnson, Shreveport, La., insurance
executive who owns 12.5% of permittee of KLAX-TV
Alexandria, La., and 50% of applicant for new AM at
Shreveport, La. Action Oct. 20.

B WMGO(AM) Canton, Miss. (1370 khz, 1 kw-D) —
Granted assignment of license from Canton Broadcast-
ing Inc. to The WMGO Radio Corp. for $125,000.
Seller: Glynn E. Holland (41.7%) and wife, Bernadine
(33.3%) and uncle, Earl Holland (25%). Glynn Hol-
land owns 20% of WBSH(AM) Ellisville, Miss. Buyer:
Bee Cee Broadcasting Inc. (80%) and M. Scott McAda
(20%). Bee Cee is owned by Robert A. Clark (75%),
Richard Pearson (15%) and R. LaVan Clark and wife,
Helen Z. (10% jointly). They own WABF(AM)
Fairhope, Ala. McAda is salesman at WMGO. Action
Oct. 20.

8 WGNI(AM)-WAAV (FM) Wilmington, N.C. (AM:
1340 khz, 1 kw-D, 250 w-N; FM: 102.7 mhz, 100 kw,






FCC decisions

® Operator of unlicensed low power TV at Southern
Pines, N.C., John E Cornell, was issued Notice of Ap-
parent Liability and fined $2,000 Oct 27 for broadcast-
ing without license. Cornell was broadcasting on ch. 7,
retransmitting ‘‘adult” and other programing from
satellite receiving station. Engineer in charge of FCC
Norfolk, Va., district office, issued notice after closing
the illegal station Oct. 23. Cornell may either pay fine
or request hearing to argue that he should not be liable
for forfeiture or that amount should be reduced. $2,000
forfeiture is first issued for unauthorized operation of
low power TV. Action Oct. 27.

B Broadcast Bureau denied complaint by Socialist
Workers Campaign asserting that its candidates for
county judge and mayor are entitled to equal oppor-
tunities on WLKY-TV Louisville, Ky. SWC claimed
broadcasts were not exempt under Section 315 in that
they were not on-the-spot coverage of bona fide news
events. WLKY-TV contended that debates were
“‘sponsored, arranged and fully controlled by the
League of Women Voters of Louisville and Jefferson
County’ and were bona fide news events covered on-
the-spot and entitled to exemption for equal oppor-
tunities requirements. Bureau said League was in con-
trol of this debate, even though it was held in WLKY-
TV’s studio, and there was no evidence that station
acted in any manner other than in pursuit of its good
faith journalistic judgment. Bureau cautioned, how-
ever, that this ruling was limited to specific facts of
case. It said ‘“‘in studio’” debates may indicate control
by licensee or that that licensee is ‘‘creating news,”’
rather than covering bona fide news event. Action Oct.
29.

B ALJ Joseph Stirmer granted application of Blue
Ridge Radio Co. for new AM on 1520 khz at
Dahlonega, Ga. Proceeding originally involved
mutually exclusive applications of Blue Ridge and
Lumpkin County Broadcasting Co. Lumpkin’s applica-
tion was dismissed with prejudice by Judge Stirmer,
and evidence was received on only two issues: whether
Blue Ridge had sufficient funds available to construct
and operate proposed station for three months; and
whether Blue Ridge submitted knowingly false or im-
properly attested affidavit. With respect to financial

issue, Judge Stirmer noted that Blue Ridge has shown
availability of funds in excess of $65,000 to meet its
estimated construction and first three month operating
costs of $55,605. Thus, he found Blue Ridge finan-
cially qualified. Remaining issue was raised because of
allegations made by Lumpkin about authenticity and
accuracy of Oct. 28, 1980 affidavit, by Lee Duval,
chairman of joint Lumpkin-Dahlonega Planning Com-
mission, in which certain facts contained in Lumpkin’s
environmental showing were disputed. Based on a later
affidavit from Duval and affidavit from notary public on
Oct. 28 affidavit, it appeared first affidavit was not
authentic. However, Judge Stirmer said evidence dem-
onstrated that Blue Ridge did not submit knowingly
false or improperly attested affidavit to FCC, adding
that Oct. 28 affidavit was properly attested before no-
tary public and information therein was substantially
correct in all material respects. Ann. Oct. 30.

Allocations

Petitions

B Belleville, Kan.; Hastings and Holdrege, Neb.—In
response to counterproposal by Apollo Broadcasting
Corp.: proposed assigning 92.1 mhz to Belleville as its
first FM, deleting 93.5 mhz and assigning 97.5 mhz
and 101.5 mhz to Hastings, and substituting 102.3 mhz
for 97.7 mhz at Holdrege, comments due Dec. 21,
reply comments Jan. 11 (BC Doc. 80-565). Action Oct.
19.

® Celina, Clinton, Knoxville, LaFollette, and Sweet-
water, all Tenn. Louisville, Oneida, Radcliff, Somerset,
and Stanford, all Kentucky;, Madison and New Albany,
both Indiana—in response to petitions for rulemaking
by J. Bazzell Mull and Millard V. Qakley, Joel M. Bell,
David E. Goff, and John M. Pirkle proposed assigning
92.1 mhz to Madison as its second FM, 96.7 mhz to
Oneida as its first FM, 92.1 mhz to Radcliff as its first
FM, substituting 95.9 mhz for 96.7 mhz at Somerset;
substituting 92.1 mhz for 95.9 mhz at Stanford; assign-
ing 97.1 mhz at Celina as its first FM, substituting
104.9 mhz for 95.3 mhz at Clinton; assigning 104.3

Services

DOWNTOWN COPY CENTER
FCC Commercial Contractor
AM-FM-TV & NRBA lists —tarift

updates-search services-mailing
lists, C.B., Amateur, etc.
1114 21st St., N.W,,
Wash,, D.C. 20037 202 452-1422

AERONAUTICAL CONSULTANTS
Tower Location/Height Studies
FAA Negotiatwons
JOHN CHEVALIER, JR.

AVIATION SYSTEMS
ASSOCIATES, INC.

1650 So Pacific Coast Hwy
Redondo Beach. CA 90277

(213) 316-5281

datawWorldin:
AMeFM TV

Translators/Low Power TV
Aliocation Studies/Directories
1302 18th St, N.W, Suite 502
Washington, D.C. 20036
(202) 296-4790

SOUTHERN
BROADCAST SERVICES
COMPLETE TURNKEY SYSTEMS
STUDIOS, TRANSMITTERS,
TOWERS. ANTENNAS
Full Rigging & Erection Services
Custom Electronics Design & Installation
PO. Box 740, Alabaster, Al. 35007
(205) 663-3709

On-Spec Engineering, Inc.

Specializing in Radio Broadcast facilities/production
studio maintenance. Studios transmitters/DAs Na-
tionwide service

6597 Sweet Fern
Columbia, MD 21045
(301) 992-0108
Stuart R. Jagoda-Pres.
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mhz at Knoxville as its fourth FM, substituting 96.7
for 104.9 mhz at LaFollette; substituting 95.3 mhz for
98.3 mhz at Sweetwater, comments due Dec. 15; reply
comments January 4 (BC Doc. 81-726). Action Oct. 9.

® Montevideo, Olivia, and Ortonville, all Min-
nesota—In response to petition by CGN Corp. pro-
posed following three alternative assignments: (1)
substituting 101.5 mhz for 106.3 mhz at Ortonville; (2)
substituting 92.1 mhz for 101.7 mhz at Olivia and
substituting 101.5 mhz for 106.3 mhz at Ortonville; (3)
substituting 92.7 mhz for 105.5 mhz at Montevideo
and substituting 105.3 mhz for 106.3 mhz at Orton-
ville; comments due Dec. 21; reply comments Jan. 11
(BC Doc. 81-737). Action Oct. 19.

® Atlantic City, N.J.—In response to petition for
rulemaking by Doctor R. Crants Jr: proposed assigning
95.9 mhz to Atlantic City as its fourth FM; comments
due Dec. 15, reply comments Jan. 4 (BC Doc. 81-725).
Action Oct. 19.

Assignments

& Missoula, Mont.— Assigned 102.5 mhz to Missoula
as its fourth FM; effective Dec. 21 (BC Doc. 80-180).
Action Oct. 19.

® Martin and Salyersville, both Kentucky—Denied
petition by Licking Valley Radio Corp. seeking to
reassign 100.1 mhz from Martin to Salyersville (BC
Doc. 81-411). Action Oct. 9.

Call Letters

Applications

Call Sought by
New AM

WJIED Fayette County Broadcasting Co., Somervilte,
Tenn.
New FM’s

KUFW Farmworkers Communications Inc,,
Woodlake, Cal.

WHFL Storm Broadcasting Corp., Havana, Fla.

KPAH Roughrider Broadcasting Inc., Tonopah, Nev.

KUAL Enid Quality Broadcasting Corp., Enid, Okla.

WSBW Davison Communications Corp., Sturgeon
Bay, Wis.
New TV

KMTR-TV KMTR-TV Inc., Eugene, Ore.
Existing AM’s

KDVE KEAM Nederland, Tex.

WPRZ WEER Warrenton, Va.
Existing FM’s

WORJ WAYD-FM Ozark, Ala.

WFWQ WPTH Fort Wayne, Ind.

KCLV-FM KKQQ Clovis, NM.

WUwu WBIV Wethersfield, N.Y.

WSPI WISL-FM Shamokin, Pa.

Grants

Call Assigned to
New FM's

KKON-FM Kona Koast Broadcasting Co., Kealakekua,
Hawaii

KSYZ-FM Nagcmk Broadcasting Inc., Grand island,

el

KMLW Wuenschel Broadcasting Inc., Belen, N.M.

WENU ’F\:rsmier Broadcasting Corp., Hudson Falls,
New TV

KGPC Great Plains Country Television Broadcasting

Corp., Lawton, Okla.
. Existing AM’s

KKIC KBRJ Boise, Idaho

WML WGUY Bangor, Me.

WKGK WIAJ Saltville, Va.
Existing FM’s

KOKQ KWLF Oaksdale, Calif.

KMBY KMBY-FM Seaside, Calif.

WTHQ WW.JY Boise, Idaho

WKTQ WBRK-FM Pittsfield, Mass.

WKZB WDRU Drew, Miss.

KAJA WOAI-FM San Antonio, Tex.
Existing TV

KGAN-TV WMT-TV Cedar Rapids, lowa



Professional Cards

ATLANTIC RESEARCH CORP.
Jansky & Bailey
Telecommunications Consulting

Member AFC
5390 Cherokee Avenue
Alexandria, Virginia 22314
(703) 642-4164

EDWARD F. LORENTZ
& ASSOCIATES
Edward F. Lorentz, P.E.
Charles |. Gallagher, P.E.
1334 G St. NW, Suite 500
Washington, D.C. 20005
(202) 3471319
Member AFCCE

Suite 500
1140 Nineteenth St., N.W.
Washington, D.C. 20036
(202) 223-6700
Member AFCCE

A.D. RING & ASSOCIATES
CONSULTING RADIO ENGINEERS

COHEN and DIPPELL, PC.
CONSULTING ENGINEERS
1015 15th St., N.W., Suite 703

(202) 783-0111
Waeshington, D.C. 20005

7901 Yarnwood Court
Springfield, VA 22153
(703) 569-7704
AFCCE

1156 15th St, N.W,, Suite 606
Washington, D.C. 20005
(202) 296-2722

Member AFCCE

INWOOD POST OFFICE
BOX 7004
DALLAS, TEXAS 75209

(214) 631-8360
Member AFCCE

Member AFCCE
CARL T JONES SOC§ LOHNES & CULVER A. EARL CULLUM, JR. SIL8L7I0|\{IAGN AN[A S'LL8|(|)V|AN
(Formeriy Gautney  Jones A corgia Ave, 5
CONSULTING EN NEERS Consulting Engineers CONSULTING ENGINEERS g #

Silver Spring, MD 20910
ROBERT M. SILLIMAN, P.E.
(301) 589-8288
THOMAS B. SiLLIMAN, P.E.
(812) 853-9754
Member AFCCE

Moffet, Ritch & Larson, P.C.

tFormeriy Sthman Mottet & Kowalski P C )
CONSULTING E} VEERS
1925 North Lyr  3treet
Arlington, VA »2209
(703)841-0500

Member AFCCE

STEEL,ANDRUS & ASSOCIATES
David L Steel, Sr., P.E.

P.O. Box 230, Queenstown, Md.
(301) 827-8725 21658
Alvin H. Andrus, P.E.

351 Scott Dr., Silver Spring, Md..

(301} 3845374 20904
Member AFCCE

HAMMETT & EDISON, INC.
CONSULTING ENGINEERS

Radio & Telavisien
Box 68, International Airport

San Francisco, California 94128
(415) 342-5208

Member AFCCE

JOHN B. HEFFELFINGER

9233 Ward Parkway, Suite 285
816-444-7010
Kansas City, Missouri 64114

JULES COHEN
& ASSOCIATES

Suite 400
1730 M St, NW,
Washington. O C 20036
(202} 659.37C7
Member AFCCE

CARL E. SMITH
CONSULTING ENGINEERS

AM-FM-TV Engineering Consultants
Complete Tower and Rigging Services

8500 Snowville Road
Cleveland, Ohio 44141
216/526-9040

VIR JAMES

CONSULT!NG RADIO ENGINEERS
Applications and Field Engineering
Computerized Frequency Surveys

4940 E. 39th Ave.— 80207
(303) 393-0468

DENVER, COLORADO
Member AFCCE & NAB

E. Harold Munn, Jr,
& Associates, Inc.

Broadcast Engineering Consultants
Box 220
Coldwater, Michigan 49036
Phone: 517 —278-7339

ROSNER TELFVISION

SYSTE?
CONSULTING & EI  NEERING

250 West 57 Rtraet

JOHN H. MULLANEY
Consulting Radio Engineers, Inc.
9616 Pinkney Court
Potomac, Maryland 20854

HATFIELD & DAWSON
Consulting Engineers

Broadcast and Communications
4226 6th Ave, N\W,,

. 150 Wesley Rd.
New York, NY. 107 301 - 299-3900 Seattle, Washington, 98107 Creve Coeur, IL 61611
(212) 246-2550 Member AFCCE (206) 783-9151 (309) 698-3160

Member AFCCE Member AFCCE

MIDWEST ENGINEERING
ASSOCIATES

Con Au[ﬁng £n_q&ruz1;

MATTHEW ]. VLI [DES, PE.
STRUCTURAL CONSULTANT
TOWERS, ANTENNAS, STRUCTURES
Studies. Analysis. Design Modifications,
Inspections. Supervision of Erection
7601 BURFORD DRIVE McLEAN.VA 22102
Tel {703) 356-9504
Member AFCCE

C.P.CROSSNO & ASSOCIATES
CONSULTING ENGINEERS
P. 0. BOX 18312
DALLAS, TEXAS
75218

Computer Aided, Design & Alocation Studies
Field Engineering,

(214) 669-0294

Member AFCCE

® IRADIOENGINEERING CO

BOx 4399 RR-1,
SANTA YNEZ, CA D3I460

CONSULTANTS
ALLOCATIONS, INSTALLATIONS, FIELD
ANTENNA & TYPE ACCEPTANCE MEABUREMENTS
NORWOOD J. PATTERSON
PrESIDENT (8OB) 688.2333

JOHN FX. BROWNE

& ASSOCIATES. INC.
CONSULTING ENGINEERS
1901 Pennsyivania Ave.. NW

Washington, D.C. 20006
525 Woodward Avenue
Bloomfield Hills, MI 48013

WILLIAM B. R
& ASSOCIATE., .NC.
DALLAS/FORT WORTH

WILLIAM B. C¢ , PE.

1805 Hardgrove cane,
Burleson, Texas 76028. 817/295-1181
MEMBER AFCCE

Consulting Electrical Engineer to Educa-
tion and Industry specializing in instruc-
tional and broadcast television, cable dis-
tribution, sound reinforcement, to meet
short and long range needs of engineering
and the objectives of management

POHTS ENGINEERING
301 South Allen St —Suite 301
State CoHege, PA 16801 814/234-9090
Member AFCCE

D.C. WILLIAMS
& ASSOCIATES, INC.

BROADCAST AND COMMUNICATIONS
Computer Assisted Directionat Array and
Feeder System Design, Analysis, and

Bandwidth Optimization
Applications - Field Engineering
10517 CATAWBA WAY
RANCHO CORDOVA, CALIFORNIA 95670
(916) 366-7666

Tel (313) 6426226 (202) 2932020
Member AFCCE J

R.L. HOOVER
Consulting Tetecommunications Engineer
11704 Seven Locks Road
Potomac, Maryland 20854
301-983-0054
Member AFCCE

SADACCA, S° NLEY
& ASSOCIATES
AM FM TV
PO Drawer LT
Crestline, CA 92325
(714) 3385983

SHERMAN & BEVERAGE
ASSOCIATES, INC.
Broadcast/Communications Consultants
Box 181, R.D. #2
Medford, N.J. 08055
{609) 983-7070

BROMN
COMM ICATIONS

Broadcast Technical Consultants

P.0. Box M. St. Simons Island, GA 31522
(912) 638-5608
Computer designed applications - Field Engineering
- Frequency Measuring Service -

MEYER GOTTESMAN
BROADCAST ENGINEER

FM AND T.V. APPLICATIONS

1603 Oak Street
NAPA, CALIFORNIA 94559

TELEPHONE (707) 253-2220 Anytime!

LAWRENCE L. M( TON.E.E.
AND ASSOCIATES
CONSULTING TELECOMMUNICATIONS ENGINEERS
LOW-POWER TV, AM. FM. TV APPLICATIONS.
FIELD ENGINEERING. COMPUTERIZED CHANNEL SEARCHES.
1747 SOUTH DOUGLASS ROAD, SUITE D
ANAHEIM, CALIFOR™"* 92806

(714) 634-°

LECHMAN, COLLIGAN
& ASSOCIATES

Telecommunications Consultants

Empire Building
2033 M Street, N.W,, Suite 205
Washington, D.C., 20036

(202) 775-0057




Classified Advertising

See last page of Classified Section for rates,
closing dates, box numbers and other details.

RADIO

HELP WANTED MANAGEMENT

Excellent Sales Manager with longevity in prior
jobs documented with proven success sought for top
shelf No. 1 FM rock station. Must carry heavy list and
understand bottom line. This is a permanent oppor-
tunity that will pay the price for a true professional. All
candidates will be thoroughly checked. Number one
salesperson that is now highest biller at their station
okay. Compensation package proves we want a win-
ner. Letter and resume Box K-118.

Toledo AOR needs ambitious, innovative young
sales manager. Experience preferred. Resumes to Bill
Neiderman, WXEZ, 2965 Pickle Rd, Oregon, OH
436186, or call (419) 255-1470.

Manager vestor to manage and buy interest in
small maiwet station in Upper Midwest. Reply Box
M-41.

Station Manager. Exceptional opportunity to man-
age small New Jersey daytimer We seek an ag-
gressive sales achiever looking for the chance for
General Manager opportunity, Box M-12, EOE.

{ want a General Manager for my middle Georgia
area, WIZY-AM-FM Combo. Must be capable of taking
over operations and building a complete air and sales
staff. EOE, Contact, Marshall Rowland, WQIK,
Jacksonville, FL 33207. 904 —396-4001.

Shamrock Communications needs a sales man-
ager for its newly acquired adult contemporary AM in
Westminster, Maryland. WTTR is 1 kw daytime at 1470
khz. Excellent compensation, outstanding environ-
ment in the Baltimore/Washington suburban
metroplex. Reply to Ken Stevens, Vice President/
General Manager, Post Office Box 200, Westminister,
Maryland 21157. EOE.

Manager of Radio Operations. We are looking for a
strong, well-organized self-starter, witling to make and
implement decisions, to manage our FM, AM and
satellite radio facilities. Individual will manage all day-
to-day operational and maintenance activities, in addi-
tion to planning long-range management objectives.
Solid managerial/technical related exp. required. Must
be able to keep flexible hours. High pressure environ-
ment. Salary negotiable. Please send resume and sal-
ary requirements to: Box M-68.

Manager/Engineer - Public radio station serving
part of east coast of Florida; college licensee. Re-
quires aggressive leadership ability with desire to
build a community/service-oriented, college-based
facility with tie to academic program. BA in broadcast-
ing or related field; with broadcast station experience
in a supervisory position. Must have First Class FCC
license, good voice and command of spoken
language, and ability to teach radio station operation
to students. Responsibie for installation of all equip-
ment and must keep equipment operable, help plan
programming with staff, instruct students and staff in
station operations, schedule all announcer shifts in-
cluding students, and assist in decisions on equip-
ment purchases. Send resume to: Indian River Com-
munity College, Personnel Department, 3209 Virginia
Avenue, Ft. Pierce, FL 33454-9003. An Equal Oppor-
tunity Employer.

Development Director with strong, documented
fundraising skills. Includes corporate, grants, on-air
and underwriting fundraising, identifying sources and
initiating contacts. Public radio station in Orange
County, CA. Base salary $18,600 to $23,600 plus 25%
commission on all funds raised above base salary
level. Liberal fringe benefits, medical/dental/retire-
ment plan. BA in communications, business or market-
ing preferred. Three years business experience in
marketing or sales required. Nonprofit experience
desireable. Affirmative action/EQE. For application,
contact Administrative Svcs, KSBR Saddleback Col-
lege, 28000 Marguerite Pkwy, Mission Viejo, CA
92690 or call 714—831-4850.

Medium market. N.C. AM seeks general manager
with strong sales background. Excellent market. Reply
to box M-63.

HELP WANTED SALES

Immediate openings. Seeking aggressive ex-
perienced and inexperienced salespeople. Great po-
tential for pro and novice. Pro could earn $20K first
year. Box K-187

Immediate opening for sales/sports announcer Per-
son will carry account list and do play by play an-
nouncing for local sports programming. Could earn
S15K first year. K-188.

Opening for experienced Pro, Western PA, AM/FM;
college town, singlie-station market. Salary, commis-
sion and benefits. Golden opportunity for aggressive,
highly-motivated person. Send resume and income re-
guirements to Box K-228. EQ.E.

Experienced radio salesperson, successful AM/
FM radio station in rapidly growing area, South Florida.
E.QO.E. Box M-34.

Sell at a professional station. Salary plus commis-
sion. Midwest applicants only. Sales Mgr. a possibility.
No phone calls. Dale Low, KLSS & KSMN, Box 1448,
Mason City, lowa 50401,

Two Mid-West family markets offer excellent entry
sales opportunity for bright problem solvers on the
way up. Must be strong on creativity with ability to
write, sell imaginative campaigns. Thirteen station
group seeks recent coliege grad with commercial sell-
ing experience and/or 1-2 years street sales with outs-
tanding records. If you want to make sales your career,
we'll teach you a new exciting, profitable way to sell
radio. Phil Fisher, WISM, Madison, Wi 53701. Mid-
West Family Stations (EOE).

Sales Manager and sales person by South Georgia
No. 1 AM. station. Two positions open on our present
staff. We are extending our sales force. Experience a
must. Send resume to Manager, PO. Box 100
Brunswick GA 31521,

Florida 100,000 watt contemporary paying up to
$25,000.00 guaranteed for our next sales person. Two
years media sales required with provable track record
and stable background. We need a results-oriented
person to work list-capabel of producing $35,000.00
income. References checked. Send resume and cover
letter selling me on you to Jim Lord Chaplin, WOVV-
FM, PO. Box 3192, Ft. Pierce FL 33454, Equal Oppor-
tunity Fmnlavar

Monterey Bay - California: 10,000 Watt daytime
station with heavy emphasis in news and information,
seeking dynamic local salesman. Attractive salary/
commission package. Sales history to: Grant Norlin,
KMFO, Box 836, Capitola, CA. 95010.

Very fast growing FM country station looking for ag-
gressive salesperson with radio sales experience.
Must be self motivated and willing to work. Send
resume or call WLJE, Post Office Box 149, Valparaiso,
Indiana 46383. L. Ellis 219—462-8125.

Colorado sales position available within growing
broadcast organization. We are looking for an ag-
gressive, mature, team oriented individual. Send your
resume and references to Dan Robbins, KWDE FM, 36
South Selig, Montrose, Colorado 81401.

Sales Manager who would enjoy working for suc-
cessful small market station heavy in community in-
volvement. Station serves cluster of small towns on a
regional basis - tremendous growth potential. If you
like the great outdoors, lakes, rivers and mountains,
mail your resume and salary requirements to KWXI,
Box S, Glenwood, Arkansas 71943,

HELP WANTED ANNOUNCERS

Experienced DJ with good production good salary.

Send tape to KSOX 345 South Seventh Street,
Raymondvilte, Texas 78580. E.O.E.

Northeast Adult Contemporary FM looking for on-
air music director. Send resume to Box M-32.

Successful and growing Long Island FM station is
looking for a dynamic but natural sounding morning
man with a minimum of two years experience. Send
tape and resume to WWHB, 252 Montauk Highway,
Hampton Bays, N.Y. 11946.

Experienced announcers needed for an all female
format!! Must be aware of women’s issues and able to
field caii-ins. Other capabilities (experience as PD,
music director of copy writer) also of interest to us.
Send air check and resume to PO. Box 3368, Flint,
Michigan 48502. EQE.

Mid-Day Announcer for Eastern North Carolina
Progressive Country Music Station. First Phone prefer-
red ... Strong on Production! Work with professionals
and live within 75 miles of North Carolina's beautiful
coast. Tape, resume to: John Moore, WNCT Radio, PO.
Box 7167, Greenville, North Carclina, 27834. An Equal
Opportunity Employer.

Come to Florida-live the good life, WOVV-FM needs
talented, creative air personality for our 100,000 watt
contemporary station. Possibly for drive time slot. No
time and temp types please. Great climate, good pay.
Tape, resume and income needs to Michael Keating,
PD, WOVV-FM, PO. Box 3192 Ft. Pierce FL 33454
Equal Opportunity Employer.

Experienced daytime personality with mature
sound on the air. Creative production sense mandatory,.
Send tape/resume to Gregg Albert, WDUZ AM/FM, PO.
Box 36, Green Bay, W! 54305.

Announcer, broadcast and public speaking ex-
perience necessary, pleasant personality, FCC license.
No phone calls. Resume and tape to G. Vietti, WOWO,
203 W. Wayne St., Fort Wayne, IN 46802, EQE.

New FM Facility in Beautiful Southern Gulf Coast
Area is looking for adult announcers. Must be mature,
with good attitude and willing to follow format. EEO
Employer. Send resume to Box M-78.

WVTS, Terre Haute, Indiana, now accepting tapes
and resumes for the Morning Man. Pop/Contempor-
ary format. Immediate opening. Contact Tony Brown,
Operations Manager, WVTS, PO. Box 260, West Terre
Haute, Indiana 47885. No calls please.

KNEV-FM, Beautiful Music for Reno, Nevada seeks
a morning announcer/assitant operations person. |
am looking for someone to build a morning audience,
and assist in station operations. Automation ex-
perience preferred. No beginners please. If you have
the experience and qualifications, let's talk. Send tape
and resume to: Steve Grelley, PO Box 2271, Reno,
Nevada 89505. 702—356-8000.

AM/FM combo seeks morning drive announcer.
Good production - friendly voice - some experience.
Opportunity to advance. 315—797-7693 or Program
Director, WRMV/WYUT-FM, RO. Box 511, Herkimer,
New York 13350.

Immediate. Staff Announcer needed for top-rated
FM-Stereo Beautiful Music station. Must have produc-
tion & copy skills. Tape & resume to WSRS, West Side
Station, Worcester, Mass. 01602. Equal Opportunity
Employer.

Experienced Morning Personality for Adult Con-
temporary AM in Northern Rhode Island. Strong pro-
duction skills important. Send tape, resume and
references to: Norm Deragon, WNR! Radio, 786 Dia-
mond Hill Road, Woonsocket, R.. 02895 401—
760-RA%5,

Number One Beautiful Music station in beautiful
Rocky Mountains seeks exceptional announcing
talent. Must be experienced in beautiful music and
love format. Excellent pay and benefits. State of the art
facility. Send tape, resume and salary requirements to
1202 Windsor Street, Salt Lake City, Utah 84105.
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HELP WAN1 ) TECHNICAL

Engineer Wanted —Major market—East Coast—
Write Box K-165.

Want A Change? Upst N.Y. Independent TV look-
ing for engineer for mannenance department. If in-
terested, contact: Chief Enginner, WUHF-TV, 360 East
Ave, Rochester, N.Y. 14604. EOE.

AM/FM combination in S.E. Wisconsin needs Chief
Engineer. AM is 500w, non directional daytime only. FM
is 50 KW Top 40, with new studios. Salary commen-
surate with experience. =~- additional details contact
Jack Fischler at 513 8 5000, or send resume to
8686 Michael Lane, Fai Id, Ohio 45014, attention
Mr. Fischler. E.O.E.

Top Notch Engineer sought to maintain new
transmitting plant and to build new studios. Must take
a disciplined approach to maintenance, record keep-
ing, and new construction. The eingineer we'll hire
takes pride in keeping transmitter building and studio
eguipment .in immaculate condition. $18,200 to
$20,800 depending on qualifications. Box M-44,

Kentucky AM/FM lo ng for young engineer
Some announcing. Wil heip train the right person. Call
Jim Ballard, 606 —248-5842,

Engineering Manager: Minimum 5 to 7 years ex-
perience, previous management experience desired,
hands-on operation, direct staff, FCC license. No
phone calls. Resume to G. Vietti, WOWOQO, 203 W.
Wayne St, Fort Wayne, IN 46802. EQE,

The Sunbelt is waiting for a first class Chief
Engineer with top notch experience. Please call
Michael S, Raymond, General Manager, KRLY-94 FM at
713—~780-1646 or send a resume to 2630 Fountain-
view, Suite 210, Houston, Texas 77057. EOE.

Chief Engineer Wanted for northwest indiana AM/
FM, AM daytimer directional, FM Class C automated.
Constantly. growing and *'ilding. Need someone to
keep stations in good cor  ion. Need person who will
be pourd of a job well done and someone who wants
to grow with a very fast growing operation. Salary plus,
Send resume or call L. Ellis, WLJE Radio, Post Office
Box 149, Valparaiso, Indiana 46383. 219~ 462-8125.

Chief Operator for dominant Midwest medium
market 5 kw AM and class A FM. Must be experienced
in DAs, FM, audio, automation, remote control, mainte-
nance, design, construction, proofs, and FCC rules and
regulations. Aggressive ~wnership committed to
quality engineering. E. Send resume with
references and letter of application with salary re-
quirements to General Manager Radio Stations KWEB
and KRCH(FM), Broadcast Plaza, Rochester, MN
55901,

Hands-on Engineer, knowledgeable in studios, AM-
DAs and FM. Excellent compensation. Ideal oppor-
tunity for small market Chief Engineer to move up.
Resume to Chief Engineer, WIBA, PO. Box 99,
Madison, Wi 53701. Equal Opportunity Employer.

Chief ) station. Seeking
an aggicssive nuiviuual wiiu Riivws good engineering
practices. We are satellite enuipped, new stiidios, and
new equipment. Exciting rortunity to be a part of a
dynamic management .cam. Salary: $18,500.
Deadline: November 16. Resume to: David Anderson,
KWGS, 600 S. College, T'~3, OK 74104, Equal Op-
portunity Employer/Affirm e Action.

HELP WANTED NEWS

Progréssive 100,000 att AOR |ooking for an
anchor-reporter who values journalistic freedom, has
experience, savvy, etc. Females encouraged. Great
Lakes, Great Station. Letter, resume to Box K-184.

Meterologist and sales-~ AM/FM in beautiful part of
Minnesota with radar is looking for a Meterologist who
can perform on air and wants to sell. Great opportunity
for someone wanting to  t into broadcasting. EOE.
Box K-225.

Award-winning WUPE/WUHN has lost afternoon
anchor/reporter to 50,000 watt Boston leader. if you're
a good writer. with strong delivery and ability to dig.
Send tape and resume to Phil Weine; WUPE/WUHN,
EA(-/)F Box 1265, Pittsfield Massachusetts 01202. EQE

Need an anchor/street reporter with at least 2 years
experience. Must have good voice and warm on-air
personality. Tape and Resume to Ray Hasha, KLOK,
PO. Box 21248, San Jose, CA 95151, EOE.

AOR Newsperson-Send tape & resume to: Gary
Waldron, KCPX 99FM, 1760 Fremont Drive, Salt Lake
City, Utah, 84104. EQE.

Newsperson-Morning Drive. Send tape & resume to:
Gary Waldron, KCPX-AM, 1760 Fremont Drive, Salt
Lake City, Utah, 84104. EOE.

Creative Writer, strong anchor talent and strong
street reporting talent. If you are all three write to
KMBZ-KMBR in Kansas City. Minimum three years on-
air experience required. Send resume, writing samples
and tape to Linda McFadden, Personnel Director,
KMBZ-KMBR, PO. Box 98, Kansas City, Missouri
64141. Bonneville International Corporation Stations.
An Equal Opportunity Employer.

5 kw Modern Country station expanding news
department. Anchors, reporters needed. Send tapes
and resumes to Brad Schulz, ND, WRJZ, Knoxville, TN
37917.

News Reporter - Immediate opening. Some basic
experience necessary, but you can start here. To
anchor and report in three person. department at
WDLP-AM/WGNE-FM on beautiful Florida coast. In-
itiative can count as much as experience. E.O.E. M/E
Call Steve at 904 —234-6622. .

Upper Midwest powerhouse needs news profes-
sional. Family-oriented community. News-oriented sta-
tion expanding again. T & R to Jay Joiner, KFGO, Box
2966, Fargo, ND 58108.

Newsperson - who can do it alll Must be strong in
local news gathering and must have excellent delivery.
In return excellent money, five-day week and great
ptace to work. EO.E. Tapes & resume to Jack Bell,
1645 Central Avenue, Billings, Montana 59102.

WICC has opening for investigative reporter. Will put
together investigative pieces, series and special re-
ports. Tapes and resumes to Bob Pantano, WICC
Radio-60, 177 State St, Bridgeport, CT 06604.

HELP WANTED PROGRAMING,
PRODUCTION, OTHERS

Program Director—Morning DJ for Texas Country
station. Salary $15,000.00 EOE. Reply to Box K-229.

Program Director for established Florida MOR who
will also do afternoon drive. We need a talented PD/
Production/Jock type to take charge. Previous PD or
MD experience required, Send tape, resume and in-
come requirements to Randolph H. Millar, General
Manager, WIRA, PO Box 3032, Ft. Pierce, FL 33454,
Equal Opportunity Employer.

Freelance writers wanted. 3 minute radio features.
Rock history. Television/film trivia. Contact: Scott
Burzon 212—261-1202 M-F; 9-5 only.

Top Rated Beautiful Music FM in medium SE
market needs air/copy/production person. Strong pro-
duction skills and voice a must. Five day week, good
pay and benefits. Send resume to Box M-53.

Promotion/Community Affairs Director. Ex-
perienced in production, writing, layout and radio pro-
motions. Salary open. Reports to GM. Convince me
first letter, include resume. No calls. Vince Cremona,
WICC, 177 State St., Bridgeport, CT. 06604,

SITUATIONS WANTED MANAGEMENT

General Manager who delivers exactly what's ex-
pected of him looking for better opportunity! Non
Floater with 18 years industry experience. Qutstand-
ing track recofd! As proficient in programming as in
sales! Box J-88.

Attn—Small Market owners. I'm a young, ag-
gressive, capable sales-oriented manager ready to
make move to G.M. Get a Bargain. Reply Box K-178.

General Manager. Expertise turnaround, sales, pro-
graming. Black formats. Currently employed. Bottom line
oriented, excellent references, let's talk. Box K-215.

Billboard, Gavin award winner, currently employed
PD. Seeking PD siot at AC or Country station. Type Y
management approach. Bottom fine oriented. I program
for ARB, but to the audience. Box M-46.

General Manager. Available 1/1/82. 28 years ex-
perience; all phases broadcasting, including GM of
radio and TV station 11 years. Seeks East Coast loca-
tion, Carolinas to Maine. Station or cable system. Box
K-227, .

Gen Magr. with the right credentials, looking for the
right deal with the right company. Offers the .right
background. 18 years, all in management (AM & FM)
with the right aggressive sales and promotion record
to bring you the right financial results you deserve.
With all these rights you can't go wrong. Box M-36.

Successful, sales, profit-oriented GM seeks bettér
opportunity. 31, presently employed. Sales manager
position considered. Let's make money together. Box

Radio Broadcast Division manager in charge of
multimillion dollar sales organization seeks a new
home with ownership investment options. Impressive
track record in sales, sales development and station
promotions, Excellent references. 15 years in manage-
ment, over 6 with present company. Experienced in all
phases of broadcasting. Box M-1.

Gen. Mgr./GSM, young, 35, aggressive, exper. (15
years) in formats/markets. Desires Sunbelt challenge
but will consider all. Call Bob 513 —323-2820 or write
1561 Benin Dr, Springfield, Ohio 45504.

SITUATIONS WANTED SALES

Experienced sales rep with 11 years in small
market but big market thinker. Seek growing market
and station offering good earnings. Box M-38.

Energetic Sales Manager at one of New York
State's most successful operations, looking to relocate
in Florida market, Naples, Fort Myers area. Experience
in all phases of broadcasting. Box M-73.

Attention Oklahoma Area, | am looking for a job in
Lawton. Have a B.A. in Radio-Television. Have been
trained in Radio Advertising, Sales, Public Relations,
and production. Have experience in management
skills. Hossein Moini, PUB, Box 773, Cheney, Washing-
ton 99004, 509—-359-2424.

SITUATIONS WANTED ANNOUNCERS

Experienced Female needs a job. Call Randi ét
212—379-7746 anytime and let's talk!

AOR-Rocker, musically creative. Knows that music
sells best. Trained All-Around, and ready to roll. Con-
tact Paul Joyce (312) 849-7475. Tape and resume.

Sports Director: Experiencéd Play by play, basket-
ball, baseball, footbali, available immediately. Box
M-13.

I'm the right guy, love small or medium market,
friendly DJ/news, good production. Experienced, hard
worker with hard working attitude. Call Tony at 914 —
968-4840 nr RAv M-8

’m talenteaq, personable, ana seeking work in an-
nouncing, sales and production at a small market
MOR or country station in the Great Lakes region. Call
R.C. O'Connor at 412—264-1327.

Motivated to produce listeners and sponsors. Ag-
gressive DJ, news, sales, excellent appearance.
Broadcast trained. Jeff 212—767-5068.

Experienced minority broadcaster with eleven
years, 7th rmiarket background in Beautiful Music,
Country and Adult Contemporary. Nine years automa-
tion. BS and technical schools. Stable family man.
Telephone 617 —524-0885 today.

Tired of Hearing "I want"? What do you want? FCC
First? DJ? News? Production? Then call this leam
player with small market experience. Prefer Northeast,
will consider all. Available now. Call Michael 201 —
748-4021.

My Voice is Your Voice. Announcing, news produc-
tion, copywriting, parttime sales, radio, TV, others.
Single, 3rd phone, degree, communications grad, 2
yrs combined commercial and coliege radio ex-
perience. Janet Lynch, 3743 Deep Dale, Louisville,
Kentucky 40207. 502—895-5208.

Announcer with 4 years experience. Also interested
in part time sales. Box M-74.
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SITUATIONS WANTED ANNOUNCERS
CONTINUED

Seven years’ experienced pro. Looking for position
with future opportunity in programming or sports.
Oldies expert, TV. Trivia buff, with family ready to set-
tle, Looking for opportunity and liveable wage - not
market size. Tom Goodsite 217 ~433-4188,

Former 50 kw AM DJ/announcer is retuming to
radio. (Left radio to manage family business, now
sold.) Will send resume to any size station anywhere.
Call or write Arme 219—589-2849 or Box M-65.

Experienced, versatile personality with first, look-
ing for nice medium market. Box M-51.

DJ-News Announcer. All formats. I'm bright, eager
and very dependable. Call Dale Whitworth 312—
335-4542. Try me.

Seasoned Performer with freelance experience
wants full-time staff position. DJ, News, Sports PBP
Jordan 212—371-2356.

Gary Hopkins - College grad; first phone; assistant
producer, top NY talk show; production director on-air
2 stations; aggressive, young, talented. For sparkling
audition tape call 212—-891-5725.

“Give Me A Home Where the Buffalo Roam. Trained
Broadcaster, ready for small market and big work load.
Call Darryl after 7 p.m. 212—731-4384.

Professional sound, attitude. Opportunity more
important than renumeration. Keith'Lindquist, 108 Fox
St., Mukwonago, W| 53149, 414—363-7268. (Leave
Message.)

8 years’ experience. Dépendable. Excellent
references. Call 904—255-6950 or write Mike Hon,
373 Williams, Daytona, FLA. 32018.

Hard worker, plenty experience, good voice, prefer
southeast, available soon. Not a button pusher, can
converse with audience. Randy 904—771-7386.

SITUATIONS WANTED TECHNICAL

Very Competent Engineer seeking position with AM,
FM, or AM/FM combo, full time and long term, as chief
engineer or assistant chief. 13 years in broadcasting.
Management experience. Can also do air shift. Mar-
ried. Will relocate. Hard working, and dependable.
Heavy audio, RPU, Automation experience. Large or
small market. Box M-24.

SITUATIONS WANTED NEWS

Experienced, dedicated newswoman. BS, Broad-
cast Journalism, Boston University. Currently reporter/
anchor Metropolitan New York. Strong writing skills.
Willing to relocate. Box 144, Little Falls Post Office,
Little Falis, New Jersey 07424,

Female, Radio/TV Grad. News, sales exp. D.C. area.
301—248-1031.

Eighteen Years in broadcasting. Good track record
in sports, small market radio ownership and television
sports. | want a good sports or news anchor job with a
solid company. Family man. lowa Native. Box M-75.

I've got a lot to offer, how about you? News, sports,
PBP 31 years experience plus college degree. Prefer
east coast, consider all. 301—945-0722.

Network News Assistant/Producer seeks report-
ing-producing position. Also freelancing for a tocal
radio station and a cable television company. Call
703—521-3840.

Talented sports reporter, 6 years experience,
wants solid sports position. Could combine with news,
aggressive local reporting, sports talk, major college
PBP Ready immediately, any market Jim 614—
436-6133.

Talented News Reporter seeks dependable news
operation, aggressive local reporting, excellent deliv-
ery, wriging, 6 years' experience, ready immediately,
any market. Jim 614 -436-6133.

SITUATIONS WANTED PROGRAMING
PRODUCTION, OTHERS

NYC. Attention Personnel. 9 years experience al!
aspects. BFA, Queens resident. 212 —746-4025,

If you need a morning show that's local, humorous,
highly saleable and priced right, call Program Director
Bob West at KQAM, Wichita, Kansas 316 —838-7744.
Ask him about the Charlie & Harrigan Program.

PD, Sports, Talk Specialist available. Expérienced
Major College Sports. Major market talk. Presently 50
kw. Taylor 303—245-8747 nights. 303—~242-5000
days.

TELEVISION

HELP WANTED MANAGEMENT

TV Station Manager—Small market owner in South
is looking for a good manager to play important role in
running station. Mail particulars to Box K-224. We are
an Equal Opportunity Employer, M/E

Assistant Business Manager: Move South before
winter hits. Join top 50 market affiliate with hard-work-
ing Business Office staff. Minimum one year ex-
perience in television business functions required.
Will supervise 11 employees. College degree prefer-
red. Excellent growth opportunity. Send resume with
salary requirements to -Box M-10. An Equal Oppor-
tunity Employer.

Supervisor Instructional Television and Cable
Technology Fairfax County Public Schools. Designs,
implements and manages technical aspects of ITV
program; supervises production and training. Master’s
degree in educational TV, instructional technology,
mass communication or related field required. Send
resume. by November 20 to: Administrative Appoint-
ments, 6815 Edsall Road, Springfield, VA 22151.

Vice President of Engineering. Growing major
market PTV station has open the senior management
position responsible for thirty person engineering
department including broadcast, production, equip-
ment acquisition/maintenance. Minimum of five years
management experience. Relevant degrees a plus.
Sharp on state-of-the-art equipment and strong man-
agement ability. Excellent fringes. Competitive salary.
Submit resume to Jim Carufel, Twin Cities Public
Television, 1640 Como Avenue, St. Paul, Minnesota
55108, or call 612—646-4611. An Equal Opportunity
Employer.

Marketing Director. Financial News Network seeks
experienced Marketing Director for broadcast and na-
tional cable operations. Will be responsible for super-
vising national advertising, promotion and public re-
lations campaigns, act as liaison for affiliate stations
and cable companies. Based in Los Angeles, salary
negotiable. Send resume immediately to: FNN, 2525
Qrean Park Boulevard, Santa Monica, CA 90405,

HELP WANTED SALES

Local Sales—broadcast experience required for
CBS affiliate in market with 2.7% unemployment rate.
Send resume to Bill Mendeli, KCWY-TV, RO. Box 170,
Casper, Wyo. 82601 or phone 307 —234-1111.

Local Sales Account Executive KCRA-TV/Sacra-
mento seeks Account Executive with broadcast sales
experience. Emphasis on retail sales; client contact
and development. Resume/salary requirement to:
David Ulrickson, Local Sales Manager, KCRA-TV, 310
Tenth St., Sacramento, CA 95814, EQE.

HELP WANTED TECHNICAL

Expanding Christian Broadcaster requires 4 ex-
perienced maintenance Engineers. Digital experience
a definite plus. Work with State Of The Art equipment
and participate in construction of a modern television
facility. Also have a need for two experienced
videotape editors. Send resume or contact: Dan Faso,
Director of Engineering, Jimmy Swaggart Ministries,
PO. Box 2550, Baton Rouge LA. 70821 504~
926-6233. We are an Equal Opportunity Emplover.

Chief Engineer. New, network affiliate TV, Eugene,
Oregon. Participate in design, construction, equip-
ment acquisition, installation and eventual on-air
operation of new facility. Send resume to: RW. Davis,
KMTR, Inc,, PO. Box 7365, Eugene, OR 87401. EOQE.

Assistant Chief Engineer: Immediate opening at
Upstate New York Independent UHF Must be a self
starter with strong maintenance background. Advan-
cement opportunities within growing broadcast group;
company paid benefits. Send resume to: Chief
Engineer, 360 East Ave, Rochester, NY. 14604. EOE.

Maintenance Engineer: Experience in state-of-the-
art television and microwave E.N.G. systems. First
class license, S.B.E. certified broadcast engineer with
drivers license. Not entry level position. Equal Oppor-
tunity/Affirmative Action Employer. Send resume to
Box M-39.

Major Market UHF independent needs a chief
engineer. Must have UHF experience and good leader-
ship ability. Send salary requirement and resume. Box
M-11. EQE.

Excellent career growth opportunities exist for an
experienced UHF television transmitter engineer.
Background should include maintenance and opera-
tion of a UHF TV transmitter, microwave system, and
studio equipment including cameras and 3/4"” VTRs.
FCC 1st Class License required. Please send resumes
or direct inquiries to: Mr. Ansel Wayne Smith, Director
of Engineering, Focus Broadcasting Company, Suite
1922,875 N. Michigan, Chicago, IL 60611,312—751-
0785. EEQ Emplover.

Engineer-Maintenance Long Island Public TV Sta-
tion; experience in maintaining camera, videotape
machines and terminal equipment. Salary $17,-
000-$20,000 plus benefits. Resumes to: Director of
Broadcasting, WLIW-TV, Channel 21 Drive, Plainview
NY 11803.

Chief Engineer—New!ly established cable TV pro-
gramming service needs experienced chief. Applicant
should be fully versed in all phases of television tech-
nology. Apply-to Prism New England, 600 Tower Office
Park, Woburn, MA 01801.

Chief Engineer Sioux Falls-Mitchell, South Dakota
KXON-TV. Call Gene Monday (605) 996-7501. EEQ.

Maintenance Engineer. Live on beach in Southern
California resort city. Good pay, excellent benefits,
chance to advance. Resume to: Creative Broadcast
Services, 6290 Sunset Blvd., Hollywood, CA 80028.
Call: 213—467-8151.

Chief Engineer for coastal California VHF network
affiliate. Must be a ieader with hands-on experience
and excellent administrative skils. Resume and salary
history in confidence to Box M-76.

Wanted: Person with EE degree or physics degree
with 2 to 5 years of klystron design experience. Should
have detailed technical understanding of the Euro-
pean and American television broadcast industries.
Should have engineering management capability to
assume responsibility for directing new klystron re-
lated product development. Shouid be capable of ex-
tensive world travel to implement new product lines.
Salaary up to $28,000 per year plus many fringe
benefits. Send resume to Steven Thomas, 334 St. Paul
Plare Raltimore, MD 2120?

Sourtnern valifornia: Canie origination center coor-
dinator to coordinate and/or operate activities of cable
origination center, Coastline Community College,
Fountain Valley, California. Train/supervise personnel
for programming and cable transmission on 18-hour
daily schedule. Work from 10:00 AM to 7:00 PM.
Knowledge of professionai color broadcasting. Skill to
operate/adjust cameras, switching systems, sound
recorders, photographic equipment, lighting and stag-
ing equipment. $1,767-$2,153/mo. request applica-
tion from Coast Community Colleges, 1370 Adams
Avenue, Costa Mesa, California 92626.
714-556-5947 and submit by 5:00 November 20,
E.O.E. M/F/H.

Southern California: Maintenance supervisor for
major market PBS system. Hands on experience with
guad, 1-inch and 3/4 inch VTR, studio and remote pro-
duction equipment, microwave, UHF transmitters and
satellite equipment essential. Must be self-starter with
follow through. FCC license required. $29,300 with ad-
vanced experience. Fully paid medical/dental in-
surance. For information; Bob Moffett, 714-895-5623.
To apply: Coast Community Colleges, 1370 Adams
Avenue, Costa Mesa, California 92626, 714-556 5947
on or before 5:00 PM November 20, 1981. EO.E. M/F/
H.

Master Control Operating Engineer—Midwest
Christian television station is accepting applications
for the position of Master Control Operating Engineer,
Experience with RCA TR600, TK46 and TK28 is
preferred. Must have 2nd class FCC license. Send sal-
ary requirements and resume to Dougtas W. Garlinger,
Director of Engineering, WHMB-TV, PO. Box 50250, In-
dianapolis, indiana 46250. An Equal Opportunity
Employer.
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HELP WAN ) TECHNICAL
COn1INUED

Operating Enginner needed. Savannah's CBS affili-
ate offers great opportunity to work in Historic Down-
town and enjoy a mild winter along the beautifu!
beach. Very competitive salary, excellent benefits, ad-
vantages of major group broadcaster with a sound
future. Requires videotape, camera, remote transmitter
operation and operator maintenance experience. 1st
phone required. For details contact LaVaughn
Thompson, WTOC-TV, PO. Box 8086 Savannah, Ga.
31412 or call 912-232-0127. EEO M/E

Montana’s Newest Television Station is seeking a
new chief engineer for 1-year-old 100,000 watt VHF
channel 4. Candidate must be capable of servicing
RCA TT25CL transmitter, microwave, and studio
equipment. Ability to reach others and manage per-
sonne! and budgets is necessary. Compensation is
negotiable, based on experience. EQE. If interested,
please call Thom Curtie ~oliect at 406 —665-3320.
KPUS-TV, Hardin Monta  59034.

Chief Engineer Top 50 CBS/TV affiliate in largest
UHF market in United States will relocate station to
new site early 1982, needs experienced take charge
chief engineer on site location, design, equipping and
construction of new faclity. Scranton has active culture
activities including own symphony, public theatre,
museum, zoo. Hub of interstate highways, PA Turnpike,
within two hours of New York, Philadelphia. Send
resume to: General Manager, WDAU-TV, 1000 Wyom-
ing Avenue, Scranton, PA 18508.

ENG Maintenance Tei ician/Engineer—maintain
& repair lkegami HL Seiico cameras, Sony BVU 50 &
110 recorders and Sony editing systems. Experience
with portable microwave gear use and maintenance.
Serve as technical advisor to news department
videography staff. Rer''mes to Kort Frydenborg,
WTNH TV, PO Box 1858,  w Haven, CT 06508. Equal
Opportunity Employer.

Chief Engineer. Financial News Network seeks ex-
perienced Chief Enginesr to supervise all technical
aspects of a national s ite programming service.
Opportunity to participawe and expand in a dynamic
organization in Los Angeles. Salary negotiable. Send
resume immediately to: FNN, 2525 Ocean Park Boule-
vard, Santa Monica, CA 90405 or call Keith at 213—
450-2412.

HELP WANTED NEWS

Producer/Director, Weekends pius 3 days a week.
1f you understand visual and can produce and switch a
quality news cast, then rush resume and salary re-
quirements to Box K-191. EO.E. Deg/Exp. req.

Photo Journalist. That's what we're looking for, not
shooters. Our talented staff has the ability to produce
quality visual stories. We want someone who can fit
right in. If you're committed to news, send resume and
salary requirements to Box K-191. EO.E. exp. req.

ENG Photographer—; ressive, creative individual
to fit into expanding new.. operation. We want some-
one who cares about video and shows it in their tape.
Salary negotiable. Tapes and resume to Pam Baird,
KAMC-TV, PO. Box 2805, Lubbock, Texas, 79408. EOE.

Feature reporter and photographer—Top-rated
news department searching for feature reporter and
photographer. Rush resumes and tapes to Jim Hefner,
News Director, WFMY-TV, Box TV-2, Greensboro, NC
27420. EOE.

Anchor needed for medium-market station with
news operation that is growing in numbers and ratings.
Looking for someone who can communicate well with
our viewers, EOE. Send resume and tape immediately
to: News Director, WOWK-TV, 625 4th Avenue, Hun-
tington, Wv 25701.

Anchor/Reporter. Solid background in a medium or
large television market mandatory for this position.
Pre-requisites include excellent communication skills,
strong writing and organizational skills, thorough
knowledge of reporting techniques. Broadcast com-
munications degree preferred, inciuding from journal-
ism background. Please send resume to Barbara
Davis, Personnel Assistant, WDTN TV-2, PO. Box 741,
Dayton, Ohio 45401. EQE.

Aggressive Nightbeat reporter with two years
ENG and live experience needed for top 50's market. If
you're interested in working in a very competitive area
near New York and Philadelphia for a salary in the mid
to upper teens send tape, resume and salary history
to: Patrick Dennis, News Director, WBRE-TV, 62 S.
Franklin St, Witkes-Barre PA 18773, EOE. Weather
Communicator also needed who can take Ac-
cuWeather information and relate it to viewer. Opening
in December. Tape and resume to Pat Dennis at above
address. EOE.

We are looking for an Anchor/Reporter with ex-
cellent writing skills and a good understanding of pro-
duction techniques. Please send resume to Sally
Samuel, Personne! Manager, WFSB, 3 Constitution
Plaza, Hartford, DT 06115. An Equal Opportunity
Employer M-F

News Director Opportunity in Sunbeit Medium
Market awaiting top 75 market Assistant News Direc-
tor, Assignment Editor or Senior Producer. Live remote
experience mandatory to direct this all ENG multi-
Bureau News Department. Send complete resume to
Box M-86. EEO/M/F

Reporter. We have experts in economics, consumer-
ism, health and the iaw ... why not religion? We are a
major market sunbelt station, and we want the best.
Two years street experience only. Knowledge of the bi-
ble and various religions highly desireable. We want
objectivity, so if you are not committed to spreading
the word of god, forget it. Box M-79. EOE.

Weatherperson who knows that meteorology is
more than rain, snow and sun. Must be able to relate to
market mix of farm and urban viewers. An Equal Op-
portunity Employer. Box M-69.

News Producer wanted for growing television sta-
tion in South Florida. Position offers advancement
possibility to Executive Producer Candidates should
have at least two years experience. Send resume to
Box M-55. EOE/M/E

Group owned stations in Five Midwestern Markets
looking for self-motivated TV people ... possible
openings for anchors, reporters, sports people. Ex-
cellent benefits, good pay, growing company with
room to move up. Send resume to Box K-135. We are
an Equal Opportunity Employer, M/F

Anchor/Producer. Midwestern ABC affiliate seeks &
writer as well as a communicator. We need an ex-
perienced and creative journalist with a strong grasp
of production; and authoritative reporter with shar-
pened street sense; someone who wouldn't call a
newscast a “show!” Immediate opening. Cali Dan
French, News Director, WSJV-TV, South Bend-Elkhart,
Indiana. 219—679-4545.

Reporters for Midwestern ABC affiliate where
good reporting is appreciated and rewarded. Need
sharpened street sense, excellent writing skills, good
production understanding and an absolute commit-
ment to journalism excellence. Immediate openings.
Call Dan French, News Director, WSJV-TV, South
Bend-Elkhart, Indiana. 219-679-4545.

KBTV-Denver is looking for producer for major
weeknight newscast. Also, seeking a producer for
noon show/weekend position. Two years' news pro-
ducing experience required. Send tapes and resumes
only to Tom Kirby, PO. Box 5667, Denver, CO 80217.
KBTV is an equal opportunity employer.

News Director/Co-Anchor 6 PM Southeast 150-plus
market. News Director experience necessary. Must
know how to lead and teach; have administrative
skills; full knowledge ENG. Well above average salary.
Box M-80. E.O.E.

HELP WANTED PROGRAMING,
PRODUCTION & OTHERS

We need a multi-skilled producer who can
research, write, and visualize complex stories in pro-
gram length formats. Some on-camera experience re-
quired. Directing and hands-on EFP are plusses. At a
minimum salary of $29,452 a year, we aren't looking
for beginners. [f you've been around enough to know
what you are doing, but are still ready to catch the ex-
citement of life on the last frontier, write: KUAC-TV,
University of Alaska, 208 Theatre Bldg., 312 Tanana
Drive, Fairbanks, Alaska 99701, before November
20th. The University of Alaska is an EO/AA Employer
and Educational Institution. Your apptication for em-
ployment with the University of Alaska may be subject
to pubiic disclosure if you are selected as a finalist.

Aggressive Gulf Coast station seeking ex-
perienced Promotion Manager. Heavy background in
news, program and station image necessary. Send
resume and salary requirements to Box M-45,

Promotion producer—Top 10 market, network affili-
ate needs experienced on-air promo producer for
movies and news. Creative, self-starter and with ex-
tensive background in prodiiction and writing. Send
resume and salary requirements to Box M-35. We are
an equal opportunity employer.

News Graphic Artist. Design and prepare newscast
graphics, reporting to art director at desirable station
in 10th market. Requirements: Degree in commercial
art or equivalent, 3-5 years experience, minimum 1
year broadcast design. Send resume to: Box M-33.

Producer/Director. Supervises program develop-
ment, is responsible for total concept, planning and
execution of assigned programs and/or series, includ-
ing budgets, set design and construction, lighting,
graphic design support, rehearsal and studio/location
live and/or videotape production, and editing. Require-
ments: Bachelor's degree in Speech, Radio/Television/
Film or related, plus two (2) years experience in
work related to the above described duties. Above the
High School diploma related experience and/or
education can be substituted on anh equal basis. Con-
tact Mississippi Authority for Educational Television,
Personnel, PO. Drawer 1101, Jackson, MS 39205
601—982-6227. An Equal Opportunity/Affirmative Ac-
tion Employer, M-F Applications accepted through
November 27, 1981.

P.M. Magazine Co-Host—No. 1 Station, top 50
market. E.O.E. If your experience with features stands
out and you care about quality, send resume and
videotape to Program Manager, WSAZ-TV, Box 2115,
Huntington, WV 25701,

Assistant to TV production manager. We aré a non-
profit TV station looking for an innovative, well organized
individual to assit the TV production mgr.
Minimum of 1 year work experience. Supérvisory skills
essential. Salary negotiable. Send resume and covef
letter to: WNYC Foundation, 1 Centre Street New York,
N.Y. 10007.

Established cable TV service requires experienced
film programer and negotiator. Knowledge and interest
in foreign and art films necessary. TV station or net-
work background most helpful. Forward salary re-
quirements and resume to Box M-56.

Producer/Writer WLBT-TV, Mississippi's number
one television station is seeking a top flight Producer/
Writer for our award winning program, Probe. Must be
experienced in investigative reporting with through
knowledge of ENG. Must be self starting, take charge
person. Send tape and resume to Walter Saddler,
News Director, WLBT-TV, Box 1712, Jackson,
Mississippi 39205. No phone calls. An EOE employer.

Traffic Manager. Excellent opportunity in top 20 sun-
belt market with network affiliated station; Experience
with bias system preferred. Send resume to Box M-58.

Our PM Magazine Male Co-Host is moving. If
you're interested in working with one of the top-rated
PM Magazine shows in the nation, now's your chance.
Our midwest atmosphere is the best available. Previ-
ous experience with PM Magazine is an asset. Will be
required to do daily wraps as well as produce own sto-
ries. Reply with salary requirements, and resume to
Box M-66. EOE.

National Cable Satellite pay TV service seeks ex-
perienced individual knowledgeable in TV film
scheduling, inventory control, film operations, and
operational details. Reply with salary requirements to
Box M-84.

Producer to supervise all production aspects of
California Week in Review PTV series. Requires 2
years experience producing public affairs or news
programming with demonstrated writing & producing
ability; directing, & knowledge of California issues
preferred. Salary $24,000-$29,000/year. Send letter of
application, resume, demo tape and two references to:
California Week I Review, Attn: Phil Samuels, KVIE,
PO Box 6, Sacramento, CA 98501 by 5 PM PST
November 20, 1881, An Affirmative Action/Equal Op-
portunity Employer.
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HELP WANTED PROGRAMING,
PRODUCTION, OTHERS CONTINUED

We are looking for a top-notch news producer in this
top 20 market. We don't want “action news”, but we do
want a well-paced newscast. All of our equipment is
state of the art. All of our newscasts are rated number
one. If you can work well with people, keep a handle
on all the elements of your newscast, and have at least
3 years experience, write To Sally Samuel, Personnel
Manager, WFSB, 3 Constitution Plaza, Hartford, CT
06115. An Equal Opportunity Employer M-F

Director Of Programming. Performs audience size
and preference research. Ascertains program needs,
controls program budgets. Acquires programs and ar-
ranges for rights, clearance and payment schedules.
Assembles Program Schedule from local regional and
national program availabilities. Responds to audience
queries. Develops and markets PTV production pro-
ducts. Requirements: Bachelor's degree in Radio/
Television/Film or related, plus (8) eight years ex-
perience in work related to the above described
duties. Above the high school diploma related ex-
perience and/or education can be substituted on an
equal basis. Contact Mississippi Authority for Educa-
tional Television Personnel, PO. Drawer 1101, Jackson,
Ms. 39205 601 982-6227. An Equal Opportunity/
Affirmative Action Employer, M-F Applications ac-
cepted through November 30, 1981.

Commercial Producer with strong conceptual, pro-
duction and editing skills, to work with sales staff and
clients. Persons without hands-on experience need
not apply. Send resume and current salary info to: Jim
Waterbury, KTIV, PO. Box 87, Sioux City, lowa 51102. An
EQE employer.

Production Assistant Il Performs specialized pro-
duction assignments, inventories, bidding, restocking,
cleaning and maintaining or submission of equipment
failure reports for all assigned equipment respon-
sibilities. Responsible for work as assigned in all
television production areas; supervises Production
Assistant I’s. Acts as producer and/or director for
special projects. Collete degree desired in Radio/
Television Production or related field; one year of full-
time professional experience in television/film/ENG
production. Salary: $10,692. Contact: Dan Smith, Pro-
duction Manager, WSWP-TV, PO. Box AH, Beckley, WV
25801. EOE.

Promotion Manager (Information Specialist il) for
KWSU-TV. Requires: B.A. in communications, English,
journalism or related field and two years writing/edit-
ing experience. Additional fuil-time writing/editing ex-
perience may be substituted, year-for-year, for educa-
tional requirements. Experience with print media and
TV production, planning and implementing special
promotional campaigns and events is highly desira-
ble. Salary $16,800 annually. Apply by November 13,
1981, to Staff Personnel, 134 French Administration
Building, Washington State University, Pullman,
Washington 99164, 509 —335-4521. An Equal Op-
portunity Empioyer.

SITUATIONS WANTED MANAGEMENT

General Manager with over 25 years experience in
television. Leadership in all phases of operation with
emphasis on sales programing and news; a problem
solver Excellent backgroumd outstanding industry
references, proven track record. Box M-48,

P.D./Station Manager. 12 years Management. Ex-
cellent record. Qutstanding, knowledgeable pro.
714-423-4144,

SITUATIONS WANTED SALES

Attention Oklahoma Area. | am looking for a job in
Lawton. Have a B.A. in Radio-Television. Have been
trained in Television sales, advertising, public re-
lations, photography, and production. Have experience
in management skills. Hossein Moini, PUB, Box 773,
Cheney, Washington 99-04. 509—359-2424.

SITUATIONS WANTED TECHNICAL

Film Editor with three years experience in News Edit-
ing, Single system format, used to working under
heavy pressure. Willing to train in tape editing. Seek-
ing work in the Southwest area. Resume and tape
available upon request. Box M-50.

Washington D.C. Area TV tech, 8 years' local ex-
perience, 1st phone, seeking metro D.C. position. Call
Bill 703~-521-7572.

SITUATIONS WANTED NEWS

Sports Director - 3 years experience. Looking for
market with major college sports. Talented and crea-
tive! Call 414—465-1876 mornings.

Sports Director whose professional approach can
produce the winning edge. Solid anchoring/reporting
skills, play-by-play, coaches’ shows, timely commen-
tary, impressive “involvement” packages. Tape shows
versatility. Available now. 402—330-4373.

T.V. Meteorologist eager to work full time at medium
size market. 2 years on-air experience in col-
lege. Available upon graduation, N.LU. 12/19/81. Call
or write Mark Stern for Tape/Resume, 807 Taylor St,
Apt. 512, DeKalb, IL 60115 815/758-6325.

Female Meteorologist, just out of college, desires
employment. Good forecaster, cordial personality with
radio and television experience. Available im-
mediately. Call Susan 201 —349-8655.

Reporter-Anchor. Solid sports background, also
available as news reporter. Strong ENG photogtaphy
and editing. Two years TV, five years radio. Degree.
Phone 309~691-2927.

Bright, attractive, minority woman, 25, seeks break-
in broadcast job. Articulate reporter for top Los
Angeles newspaper with brief radio-TV experience.
Can-do personality, solid writer, strong news sense.
Eager to be groomed for the broadcast field. Tape
available, Box M-21,

Reporter with extensive newspaper experience,
one yr. TV seeks news department that cares about
journalism, Box M-15.

Television News Directoranchor wtih 11 years ex-
perience seeks new challenge. Age 35. Experience as
a versatile television and radio journalist with broad
knowledge of newsroom operation. Weli-grounded in
staff advisory, policy building and administrative
responsibilities. Looking for anchor, news director or
combination position. Resume and tape available. Box
M-4.

T.V. Weathercaster strong personality, imaginative,
very credible, 10 yrs. Broadcast experience, degree,
will relocate, you'll truly iove tape. 901-683-3924
mornings.

Reporter with degrees and some newspaper, radio
and television experience, wants 1o join- television
news or documentary staff. Larry Kerr, 5116 Schmitt
Road, Farmington, New Mexico 87401, 505—
325-9142.

Seexing reporter/anchor position. Excellent writ-
ing skills. Presently employed in radio. BS, Broadcast
Journalism, Boston University. Will relocate. Box 144,
Little Falls Post Office, Little Falls, New Jersey 07424,

Meteorologist-Energetic and very dedicated to
weather. Over 2 year experience part-time, 80's
market. Looking for No. 1 or No. 2 man spot. Available
January, 1982. Contact Mike Modrick, 821 Washing-
ton, Story City, lowa 50248. 515-~733-4840.

Sport§ anchor-reporter ... available now! Seven
years experience, both radio and TV, including p-b-p.
Call John 317 —-448-1359.

Experienced, hard-working, small market reporter
looking for the right step up. Prefer Northwest or upper
Midwest. Box M-61.

energetic female searching ror entry lever position
in sports reporting. Experienced in writing and pro-
duction. Interested ? Write/Call: Joan Petersen, 1938
Quincy Ave, Racine, Wisconsin 53403, 414—
637-2721.

Sharp Looking TV Meteorologist college graduate
seeking full time position in medium market. Com-
municates weather on interesting, personal level.
Available early January. For resume, tape contact: Don
C'hilo 815—-753-0631 Daily, 815—756-9101. Eve-
nings, weekends.

Memorable, Meaningful, Human stories are what
you'll get from this veteran reporter/anchor. Tony 203 —
777-4353 or 469-3439.

SITUATION WANTED PROGRAMING,
PRODUCTION, OTHERS

Experienced Producer-Director available for
prime time newscasts. Dedicated professional with
management potential. Call Anthony R. Robinson.
713—271-0560.

Program Director of WABC-TV and WCAU-TV
(Emmy Winner) and Exec for Teleprompter network,
consultant for Public TV incl. daily magazine and arts
magazine and theatre-to-television, consultant for
CBS, Princeton University, Childrens’ Television
Workshop, seeks Program Executive staff position.
608—924-5034 messages or 30 Mulberry Row, Prin-
ceton, NJ 08540.

Left Hawaii to get info TV, BA in comm. Willing to go
where the job is. Info. Box M-70.

Rake in a harvest of quality Commercials, Sports,
and News by leaving them to a thirteen year Editor,
Producer—Director. Technical Director, and Camera-
man. Fall for outstanding television and call 904~
744-1137.

Attention Oklahoma Area, | am looking for a job in
Lawton. Have a B.A. in Radio-Television. Have been
trained in Television production, sales advertising,
news, film editing, photography, scheduling, biiling,
and public relations. Have experience in management
skills. Hossein Moini, PUB, Box 773, Cheney, Washing-
ton 99004, (509) 359-2424.

ALLIED FIELDS

AELF WANILCU DALLED

Midwest Business oriented successful salesper-

son with good credit and character. This is a straight

commission opportunity, involving substantial doflar

amounts. We'll train in business brokerage. John Em-

gz)yéchapman Co. Inc, 1835 Savoy Dr, Atlanta, GA
41,

Black TV Reporter seeks new market. 8 years ex-
perience in top 14. General Assignment. Solid and de-
pendable. Box M-72.

Bureau Chief—Looking to move to news operation
with room for a hard worker!li Bureau work means dig-
ging. Let me put this to work for you. 813—988-6710.

Hands-On News Director/anchor seeks anchor or
same position. Currently in medium market. Box M-49.

Newspaper reporter who knows the meaning of
thorough wants on-air position. Writes snappy, conver-
sational copy, is hungry, and willing to work long hours
for small pay. Call Jeff at 213—459-3644.

Words Tell ’Em ... pictures show 'em. Experienced
ENG videographer/editor seeks new challenge in your
medium to major market news organization. Current
and future opening inquiries welcome. Box M-62.

HELP WANTED TFCHNICAL

Unique Opportunities for executives/managers.
Rapidly expanding national communications com-
pany specializing in new technology has openings for
qualified persons experienced in Microwave Services,
MDS, S.T.V, Cable TV, Teletext, Program Development,
Engineering and Marketing. Send resume, in strict
confidence, including salary requirements to: Person-
nel Director Affiliated Communications Corporation,
3200 Expressway Drive South, Central Islip, New York
11722,

Chief Technician for Central California CATV opera-
tions. Must be well versed in all aspects cable con-
struction, maintenance, television broadcasting theory.
Other radio/TV positions available also. Submit
resume, salary history, references to E. Doren, Director
of Engineering, Donrey Media Group, PO. Box 550, Las
Vegas, NV. 89101, Telephone 702—452-2061. An
Equal Opportunity Employer.
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HELP WA? D NEWS

WANTED TO BUY EQUIPMENT

We are a well-known trade association needing a
bright, articulate broadcast journalist who likes
chatlenge and controversy. You'll be based in Wash-
ington, D.C. and travel extensively representing us on
radio, television and press interviews and in front of
civic and business groups. You must have at least
three years of experience and be interested in the
media and advocacy work. You must also show an
ability to think quickly, ad-lob and write. For the right
person, we offer excellent benefits and a salary in line
with your track record. Reply to Box K-198.

HELP WANTEL STRUCTION

Department of Commu  ation seeks Associate/
Full Professor for teaching, curriculum development,
professional contacts and research. Option for admin-
istrative responsibilities possible. Ph.D., professional
broadcast experience and demonstrated teaching
ability required. Growing Department considering
school status with 700 majors. Grad program starting
this academic year. Application and curriculum vita to:
Chairman, Broadcast Journalism Search Committee,
University of Miami, Post Nfice Box 248127, Coral
Gables, FL 33124. by Dec  ber 1, 1981.

Head, Journalism Department New Mexico State
University seeks a Head for its Department of Journal-
ism and Mass Communication. This is an opportunity
to give direction to a program with approximately 200
majors, covering the fields of broadcasting, print and
electronic journalism, and advertising. Some teaching
is expected. General oversight of full service public
radio and television stations. Qualifications must in-
clude: college teaching; PhD preferred; administrative
experience in either an academic or professional set-
ting; and significant professional accomplishment in
print and/or electronic media. Salary is competitive,
depending on qualifications and experience. Submit
letter of application, resume, and three letters of
reference to: Karen Holp, Search Committee Chair-
man, Department of Journalism and Mass Com-
munication; Box 3J, New Mexico State University, Las
Cruces, New Mexico 88C"" Deadline for receipt of
applications January 5, 1 ). Appointment effective
July 1, 1982. NMSU is an cyual Opportunity/Affirma-
tive Action Employer.

Journalism and Mass Communication: At least
five positions—Assistant to Full Professorships—at
the University of Oklahor~ to begin Fall, 1982, in
News Communication, P ssional Writing, Radio-
Television-Film, and Pho  urnalism. Teaching ex-
perience in each positior, ., desirable. News Com-
munication (2 positions): Earned doctorate and pro-
fessional print media experience required for one
position. Preference will be given to candidate with
public affairs reporting experience. The second posi-
tion requires either an earned doctorate with profes-
sional print media experience or significant editorial
management experience. Professional Writing: BA de-
gree and extensive paid publications record at the na-
tional market level. Radio-Television-Film (2 posi-
tions): Earned doctorate and professional broadcast
experience required. Experience in motion picture pro-
duction preferred in one position and broadcast pro-
duction experience preferre- in both. Photojournal-
ism: BA degree and five rs' photojournalism ex-
perience required. Applicauuns also are invited for
Assistant Director for Administration, a 12-month
function which will be held by a current or new faculty
member who also is involved half-time in teaching
and/or research. Requirement for consideration is
eligibility for a tenure-track position on the School's
faculty. Salary and rank for each appointment will be
based on qualifications. S=alaries are competitive.
Send resume and have thi  letters of reference sent
to Elden Rawlings, direciw, H.H. Herbert School of
Journalism and Mass Communication, University of
Oklahoma, Norman, OK 73019. Specify position in
which candidate is interested. Deadline January 15,
1982, Affirmative Action/Equal Opportunity Employer.

Faculty member to ter~h broadcast journalism
beginning Fall, 1982. Canc  tes should have an M.A.
(Ph.D. preferred), professionai experience, and poten-
tial for scholarly research. Rank and salary dependent
on qualifications. Send CV and have three letters of
reference sent to Dr. A. L. Lorenz, Chairman, Depart-
ment of Communications, Loyola University, New
Orleans, La. 70118, Deadline: December 31, 1981,
Loyola University is an equal opportunity, affirmative
action employer.

Wanting 250, 500, 1,uvv and 5,000 watt AM FM
transmitters. Guarantee Radic Supply Corp., 1314
lturbide Street, Laredo, TX 78040. Manuel Flores
512—723-3331.

Instant Cash For Broadcast Equipment: Urgently
need UHF Transmitters, microwaves, Towers, Weather
Radar, Color Studio Equipment, AM & FM Transmitters.
Call Bill Kitchen, Quality Media. 800—241-7878. In
GA call 404—324-1271.

Reward for UHF Transmitters. Quality Media will
pay a $500 reward for information which leads to our
purchase of any UHF television transmitter One
reward per transmitter. Call Bill Kitchen 800—
241-7878. In GA call 404—324-1271,

Want to Buy a used TV transmitter, channel 5, one,
five or ten kw. Contact G. Bonet WORA-TV Box 43,
Mayaguez, PR 00709 809-~-832-1150.

Want to Buy CBS loudness meter. Contact Chris
Hood at 412—921-4357 or 921-2911.

Moseley 505/C STL transmitter and receiver, any
frequency. Mark Howard 912-232-0097.

FOR SALE EQUIPMENT

5 KW FM RCA BTF-5D (1965) w/solid state BTE 15A
exciter and stereo. M. Cooper 215—379-6585.

Inventory Clearance—Reduced for Quick Sale 4
Wheel Drive Custom ENG vehicle for highway and off
road use. New 1981 AMC Eagie with ENG roof rack
and tailgate assembly complete with 26’ mast, heavy
duty suspension, 24V DC electrical subsystem and
much much more. Price 28K. As an added bonus we
will supply with this news vehicle a Microwave Associ-
ates Communications 12 watt Mini Mac transmitter
and antenna system of your choice at a special dis-
count!!! Call 617—~272-3100, ext. 1872 for details.

Revox PR-99 New 2 track ree! to reel tape deck list
$2095 sale price $1750 Transcom 215—379-6585.

Quad VTR’s: RCA TR-60, excellent condition, low
hours, $9,000; RCA TR-22, Hi-Band, $7,000; AMPEX
1200B, D.O.C. PROC AMP $14,000. Call Bill Kitchen
or Jim Herring, Quality Media, 800~—241-7878. In GA
call 404—324-1271.

Color Cameras: NORELCO PC-70, Pedastals and
Heads, $8,000 ea; GE PE-400, complete, $4,000 ea;
GE PE-350, complete, $2,500 ea; TOSHIBA CTC-7X
Minicam, Plum-icons, $10,000. Cali Bill Kitchen or Jim
Herring, quality Media, 800—241-7878. In GA call
404—324-1271.

AM and FM Transmitters—used, excellent condi-
tion. Guaranteed. Financing available. Transcom,
215—379-6585.

Broadcast Systems Inc. supplies over 100 lines of
quality television broadcasting equipment to meet
your television systems needs. Call Les Hunt, 703—
494-4998; Carroll Ogle, 919—544-1484; Byron
Fincher, 206—525-5467; Marvin Bussey, 214-—
867-8775; Bill Martin, 417 —-876-6254,; Al Crocker,
805—929-4476; and, Jim Spears, Chuck Balding,
Cary Fitch, or Don Forbes at 800—531-5232. We
specialize in quality television equipment.

10KW AM RCA BTA 10U-1 {1965), many spares,
proof, on air M. Cooper 215—379-6585.

Used Equipment Bargains: RCA TT-10AL 11 KW
VHF Transmitter $5,000; Complete GE Film lIsland
$18,000; RCA TR-70 VTR, Cavec & D.O.C., $17,000;
Ampex 1200B VTR, D.O.C., Velcomp, Editor, $16,000;
Norelco PC-70 Color Cameras $8,000; GE PE-400
Color Cameras $3,000; CBS 504B TBC, $5,000; Vital
Vix-100-4 Switcher, Studio & Master Control, $12,000;
Envirozone Air Filters, $500; Hundreds of other items.
30 Brands new equipment. Call Bill Kitchen or Jim
Herring, Quality Media Corporation, 800—241-7878.
fn GA call 404—324-1271.

25 KW FM McMartin wiexciter, stereo, SCA. 2 yrs.
old On-air. M. Cooper 215—373-6585.

5 KW AM Gates BC5P w/10KW mod. transformer.
Good condition. M. Cooper 215—379-6585.

Remote Production Cruiser: Beautiful condition,
full air-conditioning, camera platform on top, new
diesel engine and drive train. Equipment includes: (5)
GE PE-350 cameras (can upgrade), minicam,
motorized cable reels, full minitoring, full audioc and
video switching. Quad VTR and 3/4” editing system.
$130,000 takes it all. Cali Bill Kitchen, or Jim Herring,
Quality Media Corporation, 800—241-7878. In GA
call 404—324-1271.

Used ENG Equipment: Sony DXC 1600 Cameras, 4
avail. $800 ea.; Sony RM-400 Editor $400; Conr-
vergence ESC-1 Joystick Editor $1,500; Sony
V03800 3/4" VTR $1,500. Call Bill Kitchen or Jim Her-
ring, Quality Media Corporation, 800—241-7878. In
GA call 404—324-1271.

ENG—Production Van: Like new with (2) Hitachi
SK-70 Cameras, JVC 3/4’ Editing Package, Portable
VCR, CBS504B T.B.C. with Noise Reduction, 3M1114
Switcher, Character Generator, Elaborate Audio, Patch-
ing, and Monitoring, Custom Ford Truck with Camera
Platform and Generator. Cost over $200,000 new plus
labor. Everything you need to go to work today. $100,-
000 or make offer! Call Bill Kitchen or Jim Herring,
Quality Media Corporation, 800—241-7878. In GA
call 404—324-1271.

Harris 2.5KW transmitter FM. Used four months.
Possible financing available. Also includes, exciter
and stereo generator. 309—673-0902.

Channel 10 Transmitter Package; includes RCA
space 25 kw transmitter, transmission line, antenna.
$35,000. Calt Bill Kitchen or Jim Herring, Quality
Media Corp., 800-241-7878; in GA call 404—
324-1271,

RCA TK-76 camera, one owner and user,
meticulously maintained, all batteries, cables, A.C. and
angenieux power zoom lens ... 25K 714—283-9355.

Telecine Specials! Phillips 35mm, all modifications,
refurbished ... $16,995. RCA TP 686, low hours, from
$12,750. Eastman CT 500, mint, optical/magnetic ...
$10,995. All under six month warranty. We take old
equipment in trade. Write, wire, or phone International
Cinema Equipment Company, 6750 N.E. 4th Ct,
Miami, FL 33138. Phone: 305—756-0699. Telex
522071 —Int Cinema Mia.

Six RCA RT-27 Cartridge machines, two record
amps, cart winder with timer, all virtually as new.
313—285-9700.

Microwave Equipment. 2 Channels CARS
Microwave. (2) MA12G TX, Rack MT W/RS. (3)
MA12XC RX (2) &' PARA, ANT, 400" ELL WIG, {2)
PRESS kit (2) Dehydrator. New $27,000. Best Offer.
MCC, Inc., PO. Box 232, Monticello, IL 61856. 217 —
762-9402.

For Sale: Tektronix 1480R Monitor, Opt 1, 520A
Vectorscope 1405 TV Sideband Adapter. Less than
100 hours “on" time, 25% off catalog price. Call Tom
Leung or Bob Gornick, CTS Corporation, 219—
293-7511.

Bias Computer Equipment—Centonics moael 503
Line Printer, Centronics Model 500 Line Printer, 2
Hazeltine CRT's, 4 years old, printers in excellent con-
dition. Will sacrifice all for $3,000. You pay shipping.
Contact Kathleen Gorman, WTVQ-TV, 606/299-6262.

Coax R.C.A. Universal Marman Clamp 20’ 50 chm
420" good condition. Stored inside. Call 419—
684-9496,

Chyron 111B Titling System: 16K Memory, 4
Fonts, Colorizer/Keyer Disc Drive With Insteel Rack
Mounted Cases and a set of foam lined shipping
cases. Very good condition. $18,500. TV Graphics
201—444-2911,

3 EMT turntables with Microtrack arms, $300. First
City Radio consultant, 212—444-3573.

Spotmaster 10 spot stereo cartridge playback, mint
condition. Larry, 412—545-9952; 548-4300.

Stereo Mixing Console, spotmaster 4 S 50, like
new, $1000. 313—285-9700.

Helicopter—Eye in the sky at 1/2 the cost. 1981
Hughes 300 C ENG Helicopter with live microwave
capability, plus extras. Available immediately. Sale or
lease. Ni-Cad inc,, South Bend, IN. 219—287-5305.
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COMEDY

Hundreds Renewed again! Free sample Contem-
porarv Cnmedy, 5804-B Twineing, Dallas, Tex. 75227.

Free sample of radio's most popular humor service.
(Request on station letterhead). O'Liners, 1448 C
West San Bruno, Fresno, CA 93711.

Comic Relief. Just for laughs. Bi-weekly. Free sam-
ple. Whilde Creative Services, 20016 Elkhart, Detroit,
Mi 48225,

Outrageously Funny parody of “Night Before

Xmas". Spoofs Radio, News, and everything else. Per-

fect Xmas audience pleaser! Specify complete show

8:23 or Drop-in format of 3 segments-Send $10.00 to:

El?:r‘}oadcast City, 1126 S. Big Bend, St. Louis, Mo.
117.

MISCELLANEOUS

Artist Bio Information, daily calendar, more! Total
personality bi-weekly service. Write (on letterhead) for
sample: Galaxy, Box 20093-B, Long Beach, CA 90801.
213—-595-9588.

Bingo Newsprint Cards personalized with your
client's ad message for radio, TV, cable or city phone
system promotion. Send for free samples. Bingo Cards
Omaha, Box 4069, Omaha, NE 68104. 402—
453-2689.

Turn Key Transmitter Installations. High power
UHF-VHE low power TV and translators. Planning
assistance available. ARG Associates, 3102 Medina,
Gartand, TX 75041. 214—278-8438.

Radio Promotion—Dial-A-Door Vaults with
changeable 7 digit push button locks for sale, $99.95
each, complete with storage carton and promotion in-
structions. Ran as a leased promotion in 485 markets
in the 70's. Vaults never before sold. Call Eli Jenkins
collect at 813—823-3733. Drawer 84, St. Petersburg,
FL 33731,

Embroidered Emblems: Promote your station with
fow cost quality emblems. Will outiast any bumper-
sticker or T-shirt. Free artwork. Fireball Management
PO. Box 588, Freeport, N.Y. 11520. 516 —223-1244.

Prizes! Prizes! Prizes! National brands for promo-
tions, contests, programming. No barter or trade bet-
ter! for fantastic deal, write or phone: Television &
Radio Features Inc.,, Newberry Plaza, 1030 N. State,
Suite 40-E, Chicago, IL 60610. 312—944-3700.

RADIN PROGRAMMING

Photo Tips radio rteature. Five new 1 1/2 minute
shows per week. Listeners love it. Remember, 75% of
aduits take pictures. Seli to local photo shops and fiim
processors. Buy inexpensively or barter. Sales
package available. Call 800-547-5995 ext. 181, Do-
main Communications, Box 337, Wheaton, iL. 60187.

New York City Pros train you as announcer, D.J,,
newscaster-sportscaster. Free booklets-placement
assistance-FCC 1st Class License Prep. ATS. 1562
West 42nd St., New York City, 10036.212—221-3700.

Radio and TV Bingo. Oldest promotion in the indus-
try. World Wide Bingo, Copyright 1962. RO. Box 2311.
Littleton, CO 80160. 303—795-3288.

Santa ' us News—ten 1:30 progress reports on
Santa’s 1uund-the-wortd Christmas Eve flight. Use
hourly or as you wish. Suitable for daytimers, too.
Customized for your region. Script, production
guidelines, $35. Santa Claus News, R.D. No. 2, Box
2449, Mt. Holly, NJ 08060.

CONSULTANTS

MJO wnews Associates. The broadcast news
specialists. Box 11043, St. Louis, MO 63135, 314—
522-6325

For Fast Action Use
BROADCASTING’s
Classified Advertising

RADIO

Help Wanted Technical

CBS Radio

Systems
Engineer

It's radio responsibility as you like it—AM, FM, FCC,
microwave, 2-way communication, satellite distribu-
tion —virtually the whole spectrum of responsibility.

Your responsibilities would include: RF design and
installation supervision of AM, FM, microwave and
2-way communication systems. Also project budget
preparation and planning—including FCC applica-
tions. You'd be New York-based...with possible
occasional travel to Washington and company station

locations.

We require a BSEE, a minimum of 4 years

experience and strong interpersonal skills. Plus the
ability to integrate technical specifications into cogent
written reports —some of which will be for FCC pro-
ceedings. Thus, we'd like some knowledge of FCC pro-
cedures. Familiarity with satellite distribution systems

would be helpful.

We ask a lot, but also offer a lot—including excel-

lent salary and comprehensive benefits. Please forward
your resume/salary history in strict confidence to:
Manager of Technical Recruitment, CBS Inc, 51 West

52 Street, New York, NY 10019.

CRSRADIN

A Division of CBS Inc.

Men and Women of All Races Desired

CHIEF ENGINEERS
DREAM JOB

Immediate opening for experienced
Chief Engineer at newly equipped AM/
FM on Long lIsland, New York with a
great company. Minimum of three (3)
years experience as a Chief required.
Send resume to Dennis R. Ciapura,
Group Vice President, Telecommunica-
tions and Engineering, PO. Box 859, East
Brunswick, New Jersey, 08816.

91 GREATER MEDIA, INC.

EQUAL OPPORTUNITY/AFFIRMATIVE ACTION EMPLOYER

WZZK-FM BIRMINGHAM
has an immediate opening for the position of
chief engineer. The facility is all new state of
the art & considered one of the finest in the
country. A new parallel redundant transmitter
plant is scheduled for construction in early
1982. Therefore, you should be thoroughly
familiar with maintaining and troubleshotting
high power FM stereo systems. Prior ex-
perience as a chief engineer is necessary. Qur
employee stock option plan is the best in the
industry This is an excellent long term position
with good benefits, salary and stock. Send a
detailed resume to John Marino, Director of
Engineering, in care of Katz Broadcasting
Company, 10 Middle Street, Bridgeport, CT
06604. An equal opportunity empioyer.
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Help Wanted Announcers

WANTED
DYNAMN @ TALK
PERSC ALITY

50,000 watt KS Minneapolis/St.
Paul is conduc 3 a nationwide
talent search for an experienced
talk personality with proven track
record.

Send tape and resume to:

Robert Oakes, Operations Manager
KSTP-AM
3415 University AVenue
St. Paul, Minnesota 55114

Equal Opportunity Employer

KSTP 1500

News P s Radio

TELEVISION

Help Wanted Programing,
Production, Others

Situations Wanted Management

RADIO/T\ ENERAL
MAN ER

Top Executive (Female)
with outste  ing track
record seeks new challenge.

Box 34.

Situations V nted News

Award Winnin Sportscaster

Best Play-by-Play in California -— Foot-
ball, Basketball, Baseball, Soccer ...
Sports Director & Talk-host. Box M-83.

PROGRAM MANAGER ‘
KBHK-TV is a major independent station in one of America’s
favorite cities. Our Program Manager was recently promoted
to a new programming position in our corporate office.
Many exciting responsibilities await the right candidate
including ourrecent acquisition of the Oakland A’s and
Golden State Warriors. We're now the Bay Area’s number one
major league sports station.

If you wish to be considered, please send us yourresume.
KBHK-1V is a Field Communications station.

Bill White
KBHK-TV, 420 Taylor Street

KBHK San Francisco, CA 94102
An equal opportunity employer M/F

BROADCAST )URNALIST

Skilled at all facets of newsgathering and dis-
semination—both on and off-air. Masters de-
gree in communications. Aggressive. All op-
portunities considered. Box M-71.

Situations Wanted Programing,
Production, Others

INTERVIEWE TALK HOST

A seasoned but youthful professional with
dynamic personality; asks the hard questions
but is sensitive to var  subjects and guests.
Network calibre. 801-—-266-3164 or 801—
972-2915.

PROGRAMDIREC R/OPERATIONS
MANAGER

For AQOR. A/C or CHR formats. Experienced in afl
phases of the industry. Hard working, dedicated, com-
munity oriented, and is not a prima donna. Ex-
perienced with automated and non/automated sta-
tions. 1st class ficense hol~~- Wil! consider all serious
offers from stations that i stability and growth.
Contact: Richard A. Pantaleu, 2211 Raymond Avenue,
Latrobe, PA 15850. Phone: 412/539-0649 or
412/375-3662.

Research
Presentation
Writer

Home Box Office, a subsidiary of Time Inc., programs and distributes the foremost pay TV
services in the country, HBO and Cinemax.

This Manager level position carries responsibility for the coordination of data from all
areas of research including programming, marketing and sales performance. With
information you have gathered from these sources, you will outline, draft and manage the
production of structured research presentations.

You will interact on a daily basis with upper level management in the research, sales and
creative areas to gather relevant data.

You must be capable of interpreting and analyzing data and communicating
information and conclusions in a clear and concise writing style. An abilityto ~ «
organize the ‘foilow through’, to structure, design and lay out the
reports and bring in a polished result is important.

To accomplish the specific demands of this position, a background in
presentation writing and television is necessary.

Please send resume, including salary details, to: Joan Kilcarr,
Personnel, Time Inc., Time & Life Bldg., Rockefeller Center,
New York, NY 10020

An equal opportunity employer
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Help Wanted Programing,
Production, Others
Continued

~ POST-
PRODUCTION
SUPERVISOR

Programming supplier seeks post-Pro-
duction supervisor. Responsibilities in-
clude personnel management & train-
ing; scheduling, quality control, client
interface & participation in editing. Re-
quirements are extensive knowledge
in creative & technical aspects of the
editing process & experience with
CMS 340X editing, digital video
effects & stereo/audio. Call or send
resume to:

Joann Purcell
516-364-8450, ext 257
Cablevision
Program Services Co.
3 Media Crossways,
Woodbury, N.Y. 11797

Help Wanted Programing,
Production, Others
Continued

Help Wanted Management

GRAPHIC DESIGN DIRECTOR

Progressive top 20 market seeking in-
dividual familiar with all phases of TV
station's graphics needs: Advertising,
news, sales, and commercial production
with emphasis on advertising and pro-
motion. Five years experience preferred.
Will make equipment recommendations
for immediate purchase and will super-
vise graphic designer and press opera-
tor. Conceptual ability a must. Salary,
$20's. Ideal position for assistant now
working in large market. Send resume to

RICHARD W. ROBERTS
Corporate Personnel Director
WEFLA INC.

905 East Jackson Street
Tampa, FL 33602

Equal opportunity employer M/F

NEW AFTERNOON SHOW

KSTP-TV in Minneapolis/St. Paul is
creating a new daily late-afternoon pro-
gram with an exciting new format that
premieres in January. We are looking for
experienced pros who seek a new
challenge.

PRODUCER

This person will be in charge of a 16-
person staff and field crews. Candidate
should have executive experience with
large-staff shows involving both studio
segments and field pieces. Energy,
creativity and organization ability are
crucial.

FEATURE REPORTER

We need a reporter with style,
believability, depth and impressive
range who can create memorable
pieces in the field.

FIELD PRODUCER

We're looking for sameone with a strong
desire and unique ability to work with
our feature reporters and showcase
them in a sophisticated manner.

ENG PHOTOGRAPHERS

Feature experience, speed and
creativity are important here. Please
send tape and resume to Steve Edel-
man, Executive Producer, KSTP-TV,
3415 University Ave, St. Paul, MN
55114. EOE.

KOIN-TV Portland, Oregon
Needs a
BUSINESS MANAGER

Excellent compensation and environment.
Well-organized business department: IBM
System 34, Columbine. New broadcast head-
quarters under construction. Call or write:
Howard Kennedy, Station Manager KOIN-TV
140 S.W. Columbia St. Portland, Oregon
97201. (503) 243-6666. EEO M/F/H

Help Wanted News

SCRIPT WRITERS

Script writers are needed for Christian soap opera. We
are now seeking script writers who can visualize ideas
and write concisely Applicants must have prior televi-
sion experience writing for scap operas. If you can
qualify and feel led to serve, please send resume and
sample treatment to:

CBS Personnel

CBN Center

Virginia Beach, VA 23463

CBN is an Equal Opportunity Employer.

TALENT-TALENT-TALENT

KPIX-TV, now the top-rated news in San Francisco, is
recruiting top talent. Reporters, Secondary Anchors,
Staff Writers. We're looking for special people—men
and women with distinctive skills who want to be a
part of a winning organization. Strong experience and
a successful track record are required for considera-
tion. Write, don't call, with a resume and tape to: Bill
Applegate, News Director, KPIX-TV, San Francisco, CA
94111 EOE.

NATIONAL ASSOCIATION OF PUBLIC
TELEVISION STATIONS
PRESIDENT

Nominations and applications for the position of
President of the the National Association of Public
Television Stations are invited. The mission of the As-
sociation is to ensure representation to governmental
and non-governmental entities regarding the interests
and concerns of the nation’s public television licen-
sees, and to stimulate and support planning and
research on behalf of those licensees.

The President of the Association is the chief execu-
tive officer and will report to the Board of Trustees, and
is responsible for such activities as analyzing pro-
posed legislation, regulations and policies, developing
policy positions for review by the licensees, helping to
identify spokespersons and strategies to represent
those positions on behalf of the licensees, soliciting
the support and cooperation of other organizations,
and mobilizing efforts of the individual licensees to
represent their views.

Candidates will be considered on the basis of a
knowledge of and experience in public broadcasting
and/or the United States communications industry;
proven ability to provide effective representation
before Congress, the Executive, federal agencies, and
the public at large; a demonstrated ability to attract
funds from corporations, foundations and government
agencies; administrative and leadership abilities in
multi-organizationa! settings; and demonstrated sen-
sitivity to the diverse interests represented in a mem-
bership organization. Salary negotiable.

Send applications or nominations in strict confi-
dence accompanied by a resume. They must be
received no later than November 15, 1981 addressed
to:

Dr. Homer Babbidge
Chairman, Search Committee
The Hartford Graduate Center

275 Windsor Street

Hartford, CT 06120

An Equai Opportunity Employer

Help Wanted Sales

PHOTO-JOURNALIST
Medium midwestern market

seeking aggressive photo-
journalist for both spot and
feature shooting. Two years
of television photo ex-
perience desired. We are an
EEQ employer. Box M-20.

PRODUCER
PRODUCER/DIRECTOR

Northeast market leader seeks an experienced pro
ducer and producer director. Leadership ability a
must. Send resumes only, with salary requirements to:

Box M-85
AN EQUAL OPPORTUNITY EMPLOYER

SALES POSITION AVAILABLE

Top-rated Central California Coast Network
affiliate is accepting applications for Account
Executives with Sales Management potential.
Strong Local/Retail TV Spot Sales experience
preferred. Station offers good potential and
benefits and a pleasant area in which to live.
Send letter and resume to Sales Department,
Box 1368, San Luis Obispo, California, 934086.
EEQ/AA.

Help Wanted Technical

Top rated PM Magazine

in major southern market looking for top notch photo-
grapher editor. Video production and editing ex-
perience required. Write, call, or send tape to: Execu-
tive Producer, PM Magazine, PO. Box 367, Columbia,
SC, 29202. 803—799-1010. An Equal Opportunity
Employer.

TELEVISION OPERATION
ENGINEER

Experienced operating RCA TC 100, TR
600 and TK 45. Send resume to: D. Bar-
nette, WBRE TV, 62 South Franklin
Street, Wilkes-Barre, PA 18773.
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Help Wanted Technical
Continued

Qour services group.

(] Reliability Studies to
Turnk« Installations

tions f Station
(AM/F TV) Coverage

Facilit
Desire three to five years

degree.
benefits program,

potential tor growth.

B UADCAST
| NGINEER

Atlantic Research Corporation's
Telecommunications Department
has an immediate opening in

Responsibilities will include:

U Proof: Performance Alloca-

(I Cable d Closed Circuit

experien~= and prefer a BSEE
- offer an excellent

complimi ted by an excellent

We are an Equal Opportunity Employer.
U.S. Citizenship Required.

Please send resume or call
COLLECT:

Mr. Thomas Justis,
703-642-4111

Atlantic Research Corporation
5390 Cherokee Avenue
Alexandria, Virginia 22314,

C

ATLANTIC
RESEARCH
CORPORATION

WGBH Boston—is seeking a skilled
Lighting Director with demonstrated

supervisory ability  well as the abitity to

train others in TV production skills. The

incumbent is required to have five years

experience as a Lig 1g Director and

familiarity as a Sv  her. Salary to mid-

twenties. Send resurne to:

WGBH

Personnel Dept. {A-109)
125 Western Avenue
Boston, MA 02134
Deadline: Friday,
November 27, 1981

ALLIED FIELDS
Help Wanted Technical

For free demo:

Radio Programing
Ed McDonald

»FAMILY
?h'm University
el ecommumcatlons Center
HEALTH« £55%
Athens, OH 45701
with Dr. Fred Jensen (614) 594-5321

Five FREE 21/2 minute programs weekly

Currently

the local morning show in over 20
markets, Charlie & Harrigan can do it for
you too. For a tape and full details, call
or write C&H Present, PO. Box 19628,
San Diego, CA 92119. 714—465-9400.

[ THE SALES EVENT OF 1981’ '—I

Dp U 8’ FREE
Top100 Special of the Year DEMO

Toby Arnold & Associates

4:255 LBJ, Dallas, TX 75234 Toll Free (800) 527- 5335
]

LUM and ABNER

5-15 MINUTE
PROGRAMS WEEKLY
Program Distributors
410 South Main
Jonesboro, Arkansas 72401
Phone: 501—972-5884

Employment Service

'WGBH,

WGBH isan Equal{ »ortunity Employer.

Situations Wanted Management

GSM—TELEVISION

Total experience, ability all phases. Result/
profit oriented. A-1 business/personal
character. Present position not utilizing full
capabilities. Box M-52.

TV MAINTENANCE ENGINEERS

Group W Satellite Communications is cur-
rently recruiting high caliber maintenance
engineers for a new facility in Stamford, Con-
necticut.

This is a ground floor opportunity to join a
veteran group with a proven track record in
telecommunications.

Applicants should have a minimum of five
years experience in the installation and main-
tenance of broadcast equipment and addi-
tional experience in digital electronics is
desirable.

if you would like to become part of an
engineering team that is leading the way in the
80's, send a complete resume to:

Group W Satellite Communications
PO. Box 10210
Stamford, CT 06904-2210
Attention: Bill Johnston
Manager Technical Operations

No tetephone inquiries.
Group W Satellite Communications is an
equal opportunity employer.
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RADIO JOBS!

10,000 radio jobs a year for men and women are listed
in the American Radio Job Market weekly paper. Up to
300 openings every week!! Disk Jockeys, Newspeo-
ple and Program Directors. Small, medium and major
markets, all formats. Many jobs require little or no ex-
perience! One week computer list $6.00. Special
Bonus: Five Consecutive weeks only $12.95—you
save $18.00!

AMERICAN RADIO JOB MARKET

6215 Don Gaspar
Las Vegas, Nevada 89108

“JOB HUNTING?”

National Broadcast Talent Coordinators can
help. We specialize in radio personnel place-
ment. Programing, sales, management. Our
client stations need qualified broadcast peo-
ple. For complete, confidential details, write
National Broadcast Talent Coordinators, Dept.
B, RPO. Box 20551, Birmingham, Alabama
35216. 205—822-9144.

Miscellaneous
FOR SALE

Full day, individual seminar for broadcast investors,
given to you and your associates privately by an ex-
perienced owner-operator. Property selection,
negotiation, financing, FCC reguirements, takeover,
among the topics. Find out how to buy your next or
first station through my perscnai experience. Robin B.
Martin, President, Deer River Broadcasting Group,
Suite 1001, 141 East 44th Street, N.Y, N.Y. 10017.
212—599-3303.




Consultants

The Conmimunications Consulting Firm
That Does Complete Application Preparation!

Full Service Television Statio
Any qualified citizen, company, or group may apply to the Federal Communi-
cations Commission for authority to construct a television station. All
applicants must satisfy the FCC that they are legally, technically, and

financially qualified to operate such a station. They must further satisfy
the FCC that operation of the proposed Full Service television station would

be in the public interest.

There are currently over 200 Full Service television channels assigned to
various cities across the country in which application can be made. Also,
through the process of a computerized frequency search and petition for
rulemaking, a new television channel may be assigned to a city of individual

interest.

List of unapplied for FCC Channel assignments

Alabama—4 lowa—11 Mississippi—4 South Carolina—1
Alaska—8 Kansas—6 Missouri—4 South Dakota—9
Arizona—3 Kentucky—5 Montana—16 Tennessee—2
Arkansas—4  Louisiana—3 Nebraska—3 Texas—15
California—6  Maine—1 Nevada—6 Utah—7
Colorado—1 Maryland—2 New Hampshire—2  Vermont—4
Florida—5 Massachusetts—3 ' New Mexico—10 Virginia—3
Georgia—4 Michigan—7 New York—4 Washington—4
Guam—1 Minnesota—8 North Carolina—6  West Virginia—3
Hawaii—10 North Dakota—8 Wisconsin—9
tdaho—3 Oklahoma—3 Wyoming—2
Hllinois—9 Oregon—3

Indiana—4

Pennsylvania—7

Edward M. Johnson & Associates, Inc.
Suite 450, One Regency Square, Knoxville, Tennessee 37915

) [615) 521-6464
Washington, D.C. [202] 775-1802

Public Notice

RADIO STATION OWNERS ...
1ST QUARTER OF 1982
CAN BE YOUR MOST PROFITABLE
EVER.

WE CAN INCREASE YOUR
SALES WITH NO CASH
OUTLAY ON YOUR PART

We have a two fold sales approach where we
sell safety campaigns by telephone, and then
follow up seiling these accounts in person for
long periods.

We will furnish you with compiete references,
and then arrange to meet you in person at your
office or ours, at our expense before we start
our sales effort. All sales will be done by prin-
cipals of our company only.

IF YOU WOULD LIKE TO
INCREASE YOUR SALES, AT
NO COST, CALL US COLLECT.

Stewart P Lurie, President
Community Service Broadcasting

3000 Dundee-Suite 418
Northbrook, lllinois 60062
(312) 564-3904

FM FREQUENCY SEARCH $200
Analysis of al! possibilities within 25 miles.
LOW POWER COMMERCIAL FM
Systems from $2,500 open new markets. Write for free
informational packet.
BROADCAST PLANNING SERVICES

Box 42, Greenwood, Arkansas 72936
(501) 996-2254 (24 hrs))

AMENDED NOTICE OF REQUEST FOR
PROPOSALS
(REVISED DATES ADVERTISED
ORIGINALLY)

Notice Is Hereby Given To Who It May Concern that
on Tuesday, December 1, 1981, at 10:00 AM. at the
Plantation Key Governmental Center, Monroe County,
Florida, the Board of County Commissioners of
Monroe County, Florida, will consider sealed pro-
posals for the following:

Use by lease of the five (5) sites located in

Monroe County, Florida, for the purpose of estab-

lishing thereon transiator towers and related

equipment, that in addition to the building of the
towers and related equipment, the proposal
should contain as offer to construct the same at
offeror's cost; the rights to commercial use of
said towers, exclusive of the use of County ser-
vices; to provide for maintenance; and the lease

is to be for a time certain not to exceed thirty (30)

years.

Proposals will be received until 5:00 PM. on Novem-
ber 30, 1981.

Plans, specifications and all other proposal informa-
tion are on file with the Monroe County Translator
Committee, 310 Fleming Street, Key West, Florida
33040.

All proposals must be accompanied by a proposal
guarantee in the amount of five thousand dollars
($5,000), and shat!l be submitted in sealed envelopes
marked on the outside “Proposals For Five Translator
Tower Sites”. Each proposal shall remain firm and
binding for at least 60 days to allow time for the
Owner's evaluation of proposals.

All proposals must be delivered to the Clerk of the
Board of County Commissioners of Monroe County,
Florida, at the Monroe County Courthouse, 500 White
head Street, Key West, Florida 33040, no later than
5:00 PM. on November 30, 1981.

The organization submitted the successful proposal
shall be required to post a performance bond guaran-
teeing completion of the work under the proposal ac-
cepted.

The Commission reserves the right to reject any and
ail proposals, to waive irreguiarities and informalities
in any and all proposals, or to readvertise for pro-
posals. An award, if made, will be to the most respon-
sive and qualified Bidder as the Commision deems to
be in the best interest of the County.

Dated:
Key West, Florida,
this 23rd day of October 1981
Ralph W. White, Clerk of of the
Board of County Commissioners of
Monroe County, Florida

JP ASSOCIATES INC.

The industry leader in LPTV and medium power televi-
sion turnkeys

VHF UHF ITFS OFS MDS

JP ASSOCIATES INC., 3115 Kashiwa Street, Tor-
rance, CA 90505. (213) 539-8533

PUBLIC NOTICE

The Town of Evans, in Erie County, New York, invites
applications for a cable television franchise. Applica-
tions shall be prepared and submitted in accordance
with a “Reqguest For Proposals” available from the un-
dersigned. Applications will be accepted until January
20, 1982 at 5:00 PM. and all applications received will
be available for public inspection during normal busi-
ness hours at the Evans Town Hall, 42 North Main
Street, Angola, New York 14006. Carol A. Franey, Town
Clerk, Town of Evans, New York, 42 North Main Street,
Angola, New York 14006, (716) 549-5750.

For Sale Stations

Business Opportunity

Stan Raymond & Associates

Broadcost Consultants & Brokers
L .|
Has stations available in Ga, Fla. N.C, & S.C
Call or write now.

1819 Peachiree Road. N.E
404-351-0555  arianra, Georgia 30309

For Fast Action Use
BROADCASTING’s
Classified Advertising

EQUITY INVESTOR WANTED
Experienced, established small market
broadcaster with CP for a new FM in
goad lllinois market looking for equity
investors. Contact William J. Clark, 622
Hudson Ave., Jonesboro, La. 71251
(318) 259-4600.

RALPH E. MEADOR

Media Broker
AM - FM - TV - Appraisals
R.O. Box 36
Lexington, Mo. 64067
Phone 816—259-2844
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Audience Research

For Sale Stations Continued

associates

DIO INDEX Ratings Report pays
for itself MANY times over!

(800) 528-6082

Todd Wallace

| SOLD MY STATION
LET ME SELL YOURS
Jack McCarthy
CHANEY/MCCARTHY ASSOC.
PO. Box 66035
St. Petersburg Beach, FL 33706
813/360-3162

CALIF. SEASIDE DAYTIMER

Competitive market but world's best
place to live. Asking $400,000, 1/3
down. Also other Calif. and Ariz. listings.
Cliff Gill, Broker. PO. Box 9956, Marina
del Rey, CA. 90291 213 559-2110.

For Sale Stations

®
@ CH/ MAN ASSOCIATES
iedia brokerage service
STATION CONTACT
S  Small FM $150K Cash Ernie Pearce (615) 373-8315
W Small Fulltime $310K 30% Bill Whittey (214) 387-2303
NW Small AM/FM $625K S$100K Greg Merrill (801) 753-8090
MWSmall AM/FM $595K  $150K Corky Cartwright (303) 741-1020
SE Medium Fulttime $450K 28% Bill Chapman (404) 458-9226
MWMedium Fulltime $790K S$S200K Peter Stromquist (612) 831-3672
MW Medium AM/FM $1250K Terms  Bill Lochman (816) 254-6899
SW Metro AM/FM $1600K $S300K  Bill Whitley (214) 387-2303
S Metro AM/IFM $2500K Terms  Bill Cate (904) 893-6471
E Suburban AM/FM $500K Cash  Bob Thorburn (404) 458-9226

To receive offerings within your areas of interest, or to sell, contact John Emery,
Mktg. Mgr, Chapman Co., 1835 Savoy Dr, Atlanta, GA 30341

Easy Terms
For Fast Action

Solid Georgia middle market needs
sales management. Phone Miller
904—-456-9749/455-9643.

EASTERN COLORADO

5KW Daytime AM plus class A FM
CP application $295,000 with
$90,000 down. Ten year terms.
Write Box M-82.

THE
KEITH W. HORT
COMPANY, IN¢.

For prompt service
contact

Home Office: P.O. Box 948

ARKANSAS FM

Southeast Arkansas Class A FM.
Medium market. S300K terms,
$250K cash.

Box M-19

OPPORTUNITY KNOCKING

Large Middle Atlantic Coastal AM/FM

station for sale. Profitable growing

market, fine facilities, excellent real

estate, new building, terms. Write to:
Box M-81.

Elmira, N.Y. 14902
24 hr Phone: (607)733-7138

Bob Kimel’s office:
P.O. Box 270,
St. Albans, VT 05¢
24 hr Phone: (802)524-563

Brokers and Consultants

AM-FM STATION

in Mid-West with 1M cash flow. Only fi-
nancially qualified need respond to:
Suite 1030, 1019 19th St, N.W, Wash-
ington, D.C. 20036.

MID ATLANTIC AM/FM
Metro Area Over 150,000
Under 10 times cash flow

$1,500,000
Box M-67.

FOR SALE BY OWNER

Eastern Pa Class-B-FM-Powerhouse.
Only FM-in market, near major market.
Highly profitable.

Box M-77

MEDIA BROKERS - APPRAISERS

AT YOUR SERVICE WITH OVER 20 YEARS EXPERIENCE

RICI I A,
gvr!%!! 91-___5!532?;
312/467-0040

BEST BUY—VIRGINIA
LESS THAN 2 TIMES GROSS.

West Central Virginia, college community. 1 KW
daytimer PS.A. with 5000 KW full time grant. Growing
market. $300,000.00 terms or $275,000.00 cash.

305/361-2181
804/758-4214

Reggie Martin
Ron Jones

SUN BELT

Small Market Fulltime AM in Texas Prof-
itabte. Excellent terms to a manager
with small mkt experience.

Box M-60

RD 3 ASSOCIATES.
APPRAISERS

roadcast Properties”

< Memphis, TN. 38157

.W.» Watergate South
ton, D.C. 20037

MEAA BROKER

“Specializing In Sunbe
050 Poplar Ave  Suitd

0 New Hampshire A
Suite 1003 « Wa

11311 N. Central Expressway

Dan Hayslett

& associates. inc

“Wedse Drokoers

RADIO, TV, and CATV

(214) €~1-2076
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pallas, Texas

OWN A PIECE OF THE ROCK

20% interest in 1 kw fulltime AM in southern market ot
50,000 plus population. Average $220,000 annual bill-
ing. $35,000 and assume my liability. Station is capa-
ble of taking care of your liability. Great for working
partner or investment. All serious offers considered. |
have other interest and need the cash. Box M-59.




For Sale Stations Continued

Class C and fulitimer. $3.7 million.
Good value. Terms.

® Daytimer. Powerful. Roanoke—

Lynchburg area. Bargain. $360,000.

Terms.

Daytimer in resort area. South of San

Francisco. $650,000.

® Daytimer. Suburban Atlanta. $580,-
000.

® Daytimer. Powerful big city in
Alabama. $590,000.

AM/FM. N.E. MO. $590,000.

AM/FM. S.C. MO. $360,000.

Powerful Daytimer in Cent. GA. $560, -

000.

® AM/FM in W. Ohio. $1.1 million. Good

buy.

Daytimer. Big city area. MN. $360,-

000.

Daytimer. City in Colorado. $280,000.

Daytimer. New Mexico. $200,000.

FM. S.W. Ark. $350,000.

Daytimer. E. Ark. $150,000. Terms.

AM/FM, E. Ky. Good billing. $820,000.

Terms.

FM with strong signal in city in South.

Extra good terms. $800,000.

® Daytimer North Central NC. Good buy.
$160,000. Terms.

¢ Foreign speaking AM in Cleveland
metro area. $490,000. i

e Tenn.—AM—day. Near Nashville.
$290,000.

® FM Ark.—Miss. $380,000.

® Good facility covering Charlotte, N.C.
$600,000. No down payment.

® FM in central lllinois city. $1,000,000.
Terms.

e A FM. S.E. Tenn. Only AM/FM in
c~aty. $640,000. Terms.

¢ A FM within 70 miles of St. Louis.
G~nd cash flow. $2.3 million. Terms.

® A FM in good single station market
in w. Tenn. $800,000. Terms.

® Powerful daytimer covering large
Central Fla. city. $1.2 million.

¢ AM/FM S.W. Tenn. FM covers big town,
$540,000.

® FM in Big Town in W. Okla. $460,000.

Fulltime N.W. Ala. City. $520,000.

® Daytimer in eastern Ark. Good cash

flow. $360,000. Terms.

Coastal. S.E. Fla. powerhouse. AM

fulitimer $1.8 million including $700,-

000 in real estate.

o FM. N.W. Missouri billing about $100,-
000. Good real estate. $195,000.

® South Carolina. SE daytimer. $220,-

000. C.P. for fulltime.

Daytimer. S.E. Ky. $300,000.

Fulltimer. West Virginia. $275,000.

Daytimer. Fort Worth powerhouse.

Daytimer. N.C. Missouri. $380,000.

Daytimer. Good dial position. Central

Florida. $280,000.

Atlanta area. 5,000 watts. $470,000.

500 watt daytimer. Single market sta-

tion. CA resort area. $430,000.

® Fulltimer. Dominant. Metro. TX.

$1,200,000.

Let us list your station. Confidentia!!

BUSINESS BROKER ASSOCIATES
615—756-7635 24 HOURS

e AM-FM S.E. coastal United Statesj

FOR SALE

Excellent fulltime AM and Class C FM in top 40
market. Very profitable, high ratings, superior manage-
ment. ideal for absentee ownership. $10 miltion cash,
$12 million terms. Box M-54.

LIMITED EQUITY INVESTMENT
OPPORTUNITY

Central Catifornia’s Hottest FM Stereo Country
Radio Station fully automated state-of-the-art
equipment. Mass demographic appeal coun-
try music format. Heavily promoted, sensa-
tional reputation. Excellent dedicated staff.
Large coverage area booming in population
including California's next “Silicon Valley".
Beautifui "Sunbelt” climate. Close drive to
ocean, mountains, San Francisco. Truly a one-
of-a-kind opportunity. Silent or active partici-
pation invited. C.E.G. Inc.; 282 Monterey
Dunes Way; Castroville, CA. 95012,

WALKER MEDIA & MANAGEMENT,
INC.

Brokers-Consultants-Appraisers

William L. Walker John F Hurlbut

President Southeastern
Suite 417 Representative
1730 Rhode Isiand PO. Box 1845
Avenue, N.W. Holmes Beach,

Washington, D.C. 20036
202/223-1553

Florida 33509
813/778-3617

BILL-DAVID
ASSOCIATES

BROKERS-CONSULTANTS
(303) 636-1584
2508 Fair Mount St.
Colorado Springs, CO 80909

CAPTURE SUCCESS HERE & NOW

10,000 watt fulltime powerhouse (good dial
position) on Qahu, Hawaii. $600,000. The
“right operator” can get his back in one year!
Ride a sure-fire winner to the top—in paradise.
Box K-219.

APPRAISALS

Over twenty years of service to Broadcasting
Appraisals ® Brokerage ® Analysis

Westgare Mall, Bethlehem, PA 18017
215-865-3775

THE HOLT CORPORATION

CLASS AFM

Midwest, 200,000+ market,
newly equipped and on air,
$300,000. Box M-28.

H.B. La Rue, Media Broker

RADIO . TV . CATY . APPRAIBALS

West Coast:
44 Montgomery Street, 5th Floor, San Fran-
cisco, California 94104 415/434-1750

East Coast
500 East 77th Street, Suite 1909, New York,
NY 10021 2121288-0737

Wilkins

and Assoclates
Mo-ia Brokers

PR

AR FM 625K  Small
MI FM 850K  Small
MO AM & FM 650K Small
NY FM 635K Small
1D Fulltime AM 835K Medium
IL Fulltime AM 725K  Small
GA Daytime AM 425K Small
OK FM 380K Small
KS FM 480K Medium
KY AM/FM 550K Small
Midwest AM/FM-CP 410K  Smal!

ND AM/FM Downpayment 25K
NC AM Downpayment 25K
MO  FM Downpayment 35K
NM FM Downpayment 35K
SC AM Downpayment 20K

109 North Main, 2nd Fioor
Sioux Falls, South Dakota 57102 605/338-1180

FOR SALE

Pennsylvania fulltimer. Moneymaker,
Tower site and downtown building in-
cluded. Principals only. Box M-54,

R.A. MARSHALL & COMPANY

MEDIA INVESTMENT ANALYSIS &
BROKERAGE
Executive Suite 200 Professional Building
HILTON HEAD ISLAND, SOUTH CAROLINA
29928
(803) 842-5251
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Effective with the Nov. 16, 1981
issue of BROADCASTING
Classified Advertising rates will be in-

creased to the following:

Rates: Classified listings (non-display)
Help Wanted: 85¢ per word. $15.00
weekly minimum. Situations Wanted:
(personal ads) 50¢ per word. $7.50
weekly minimum. All other classifica-
tions: 95¢ per word. $1500 weekly
minimum. Blind box Numbers: $3.00 per
issue.

Rates: Classified Display: Situations
Wanted: (personal ads) $40.00 per inch.
All other classifications: $70.00 per
inch. For Sale Stations, Wanted To Buy
Stations, and Public Notice Advertising
require display space. Agency commis-
sion only on display space.

Situations Wanted, For Sale Stations,
Wanted to Buy Stations, Employment
Services, Business Opportunities, Radio
Programing, Miscellaneous, Consul-
tants, For Sale Equipment and Wanted
to Buy Equipment advertising requires
payment in advance.
















The Smart thing to do:
Put your faith in TV

If pondering the advertising potential of
today’s new media + ses doubts about
the strength of broa st television as a
sales tool, the doubts will be dispelled in a
talk with Harry Smart.

It was somewhat over 30 years ago that
Smart, under the John Blair & Co. aegis,
became by his reckoning the first exclusive
spot television sales representative in
Chicago. And it didn’t take long for Smart
to realize that even in  infancy television
was not just a potent, but as he calls it, a
“lethal sales force.’

A favorite anecdote concerns the 26-
week test Smart sold TV Time Popcorn
over KTTV Los Angeles in the early fifties.
One week into the test a frantic cali
came from the advertiser, demanding that
the test be stopped. The problem? Sales
had jumped so fast that TV Time ran out
of popcorn, cans and  tabout everything
else. While such results quickly became
commonplace, Smart members that not
long before that adve sers had been tell-
ing him to ““come t k when you have
3,000 sets in a market.” Today, people
believe it when Smart says that “‘if pro-
perly used, TV can -oduce five to 10
times the sales reswits of any other
medium.”’

In the three decades that he has been
selling television time with Blair, Harry
Smart has witnessed a number of changes
in the industry and in the rep business.
Among them, Smart says, computeriza-
tion has affected the way television sales-
men work, and decentralization has
altered the configuration of rep houses.

In the early days, ¢ art recalls, a sales-
man ‘‘had to develop a sharp pencil’” and
would have to ““work itil midnight at the
kitchen table’’ over tables of ratings infor-
mation. Today, those necessary computa-
tions are ‘‘carried out in a moment by a
computer,’ leaving the salesman with
“more time for creative selling”’

On the other side of the sales equation,
computers are also helping those selling
spot TV —letting advertisers pinpoint
markets and ‘‘put their money where the
greatest sales potenti is.—Why buy the
whole U.S. if you just need 16 or 17
markets?”’

Separately, the last 10 years have seen
the proliferation of rep firm offices around
the country, as buying activity has grown
in regional centers. In the fifties and six-
ties, Smart says, 85% of spot business was
generated in New York and Chicago, 65%
in New York alone, while New York’s re-

Profile:

Harry Baird Smart—chairman and chief
executive officer, Blair Television: b. May 4,
1924, Evanston, Il;; BS, economics, 1947,
University of Rochester (college career
interrupted by U.S. Army service, in 84th
Infantry and Signal Corps during World War I1).
account executive, Dancer Fitzgerald Sample,
Chicago, 1947-49; account executive,

Blair Television, 1949-58; vice president and
Midwest sales manager, Blair Television,
1958-74; president, Blair Television market
division, 1974-79; present position since Feb.
6, 1979; member of John Blair & Co. board of
directors and corporate vice president since
1965; m. Mary Jane Murphy, 1980; children
from previous marriage—John, 34; Baird, 28;
Mary Elizabeth, 26.

N L] .|
lative percentage now has dropped to
perhaps 45%. ““Reps who opened offices
survived. Fellows who didn’t fell by the
wayside,”” Smart maintains, adding: ‘“You
can’t cover a market from outside today.’
Concomitant with that shift, according to
Smart, is that reps now have to be big to
survive; only the large houses can main-
tain the necessary staffs and offices.

But if some things have changed, others
remain the same. Just as important today
as they were in 1949, says Smart, are what
he calis ‘‘the three qualities of a good
salesman—honesty and integrity, service
and hard work and knowledgeability.’

To hear people in the industry tell it,
those three qualities are embodied in Har-
ry Smart. In the words of Mickey Hooten,
vice president and general manager of
WISN-TV Milwaukee, Smart is “‘one of the
most liked and most knowledgeable peo-
ple in the industry”’ Mentioning Smart’s
name to others draws the reply, ‘‘a true
gentleman.”’

Broadcasting Nov 8 1981
95

And to wWews(Tv) Cleveland President
Don Perris, Smart is not only ‘“‘one of
three most important people in the busi-
ness,’ but ‘‘the best people guy in the bus-
iness”” ‘““The magical thing about him,”
says Perris, ‘‘is that guys he’s fired are still
his friends . . . Whenever I’'m doing some-
thing important involving a person, 1 al-
ways check with Harry.”

Perhaps the key to what makes Harry
Smart a ‘““people guy’’ is simply the respect
he evinces for the people with whom he
works. “‘If T had to do the last 30 years
over, I'd do the same thing,” he says, be-
cause ‘‘broadcasting people are friendly,
they’re people with high principles’” (and
Smart also asserts they have great senses
of humor). He numbers his friends in the
industry in the hundreds, with at least five
or six in any market he visits.

“I'm a people oriented guy,’ Smart
says, and that’s part of his explanation for
remaining with John Blair & Co. for 30
years—‘it’s a people oriented company.”

There is, however, one aspect of the rep
business Smart doesn’t like—‘‘the time
away from home. I'm a home-body™ he
says—and home for the last 28 years has
been Winnetka, Ill. He loves athletics:
handball, racketball and tennis; but one of
his favorite pastimes is to play his sax-
ophone at home, either accompanied on
the piano by his wife, Mary Jane, or play-
ing along with a recording. (Smart’s first
wife, also named Mary Jane, died several
years ago.) Gardening is another of the
couple’s hobbies—Smart’s particularly
proud of the 350 impatiens they planted
this year.

Turning back to business, from where
Smart sits things look good—the spot
market will end the year up 13% to 14%,
he figures, and he expects to see spot log
another good year in ’82, with 9% to 10%
gains. Those percentages, of course,
would vary by market—Sun Belt stations
doing more, those in the Great Lakes
region less. Overall, the future of the spot
business is rosy, Smart says.

That’s not to say Smart is ignoring new
media such as cable. In fact, he supports
the theory that network buyers should
place 5% to 10% of their budgets on
superstations. But for the next 10 years,
‘‘commercial broadcasting will pretty
much rule the roost,’ he believes.

Something else in which Smart strongly
believes is the potential broadcasting
possesses to help with the problems he
sees facing the country. **It’s an informa-
tion medium as well as an entertainment
medium,” he says, adding that broadcast-
ing could well serve by ‘‘teaching people a
little something about economics.”

L]






motion for permanent injunction filed by Home Box Office Inc.
and four Utah cable cor inies. Earlier, those parties won tem-
porary restraining order pieventing law from going into effect on
May 11, as scheduled.
d

Senate Appropriations Committee voted 15 to 10 last Thursday
(Nov. 5) to allocate $130 million to Corporation for Public
Broadcasting in fiscal ir 1984, Committee approved same
amount passed earlier nv Subcommittee on Labor, Health,
Human Services and F  cation, but attached two provisions
that conflict with public  adcasting authorization provisions in
Budget Reconciliation Act of 1981, passed in July (BROADCAST-
ING, Aug. 3). Appropriations provisions would require that Na-
tional Telecommunicat s and Information Administration
double number of empl s in public broadcasting facilities pro-
gram and that it concenuate its funding on upgrading existing
facilities. Budget bill req  ed that NTIA concentrate on funding
new facilities in unserv¢ ireas and Reagan administration has
asked that facilities plan : eliminated altogether. Senate Com-
merce Committee members responsible for budget bill plan to
offer amendments when dppropriations bill reaches Senate floor.

d
Viacom has struck deal with Metromedia for production of half-

hour, late-night adult comedy series for first-run syndication.
Buiit around action in Las Vegas night court, and titled Night
Court in Vegas, Metromedia is eyeing strip as possible replace-
ment for late-night runs of M*A*S*H. Night Court will be
Viacom production, with Metromedia splitting cost of pilot
50/50. If that’s successful, Viacom looks to produce 130
episodes/year of five-night-per-week program syndication
rnarket. Series would be sold on cash basis, with Viacom hold-
ing back one minute for national advertising in each episode.
Deal gives Metromedia  ofit participation that will act to hold
down its licensing fee.

O
Moody’s Investors Service has lowered its rating on RCA
Corp.’s preferred stock and convertible debentures (from BAA
to BA) and on senior unsecured debt and industrial develop-
ment bonds (from A to BAA). Moody’s said decision was based
on ‘‘continuing deterior on in interest and cash flow coverage
during a period of dec ing earnings in major operations.”
RCA claimed that Mooav's “‘action does not fully recognize the
potential of our engoing vestments in research and the growth
prospects of our major hrsiness segments.”” Moody’s rating on
senior obligations of RC s CIT Financial Corp. remains same,
at AA.

d
Rumeor had it last week that Tomorrow talk show host Tom
Snyder threatened to ¢ t if NBC carries through on its re-
ported proposal to shift program to 1:30-2:30 a.m. slot behind
new show, to be hosted by David Letterman, that would follow
Johnny Carson’s Tonight at 12:30 a.m. Although Snyder could
not be reached for comment, he reportedly denied making
threat. NBC is expected to make official announcement of late-
night lineup in week.

=
A.H. Belo Corp., owner of The Dallas Morning News and in
broadcasting since 1922, has filed registration with Securities
and Exchange Commission to make initial public offering of 2
million shares of common stock. Statement for family-owned
corporation said per-share orice would be between $21 and $23,
with half of 2 million sh s offered by company and remaining
half by 27 shareholders. Subsidiary Belo Broadcasting Corp.
operates WFAA-AM-TV and KZEW(FM) Dallas; KFDM-TV
Beaumont-Port Arthur, Tex., wrvc(Tv) Chattanooga and re-
cently acquired Queen ity Telecommunications (cable) in

Clarksville;
d

Wanda Washburn, wife of FCC Commissioner Abbott
Washburn, decisively won her first campaign for elective office
last week, becoming member of Washington school board.

Washburn, who said she won because of her “‘experience and
commitment to education,” will serve four-year term. Position
pays $18,000 per year.
[l

Donald H. McGannon, 61, will
retire as chairman of
Westinghouse Broadcasting
Co. Dec. 1, remaining as
director and consultant there.
Announcement cited desire
“to more fully pursue his
many civic and social in-
terests;’”” McGannon said
health problem is ‘‘limited
contributing factor”” McGan-
non joined Group W in
1950’s, was chairman and
president before relinquishing
presidency to Daniel L. Ritchie in 1978; Ritchie became-chief
executive officer in 1979. “‘I am delighted,” McGannon said,
“‘that the management succession plan we put in motion more
than two years ago now enables me to leave the people and com-
pany | so cherish, superbly positioned for the challenges of the
1980°s and beyond.” Ritchie now is expected to succeed him as
chairman as well. Qutside broadcasting, McGannon is chairman
of Connecticut Board of Higher Education; trustee, chairman
emeritus and executive committee member of National Urban
League, and member of steering committee of Nationat Urban
Coalition, among other affiliations.

UpuaComing

At FCC: Open meeting Thursday will consider Chronicle Broad-
casting proposal to amend prime-time access rule to allow
unlimited use of off-network programing during prime. time;
consider petition for shared use of broadcast auxiliary facilities;
consider proposal to establish new licensing policies for televi-
sion auxiliary broadcast stations, and consider whether: to
launch inquiry into World Press Freedom Committee allega-
tions that rates charged by international record carriers curtail
free flow of news. On Capitol Hill: House Energy and Com-
merce Committee will mark up Record Carrier Competition Bill
(H.R. 2927) in room 2123, Rayburn House Office building, at
10 a.m. Thursday. O Senate Judiciary Subcommittee on Consti-
tution will hold hearing on amendments to Freedom of Infor-
mation Act'(S. 1730) in room 2228, Dirksen Senate Office
building, at 1:30 p.m. Thursday. Also in Washington: Society of
Professional Journalists, Sigma Delta Chi, national convention
starts Wednesday at Hyatt Regency hotel. O ABC News will
dedicate its new Washington headquarters Thursday noon’ {see
page 31). In Rio de Janeiro: Second session of Region 2 meeting
on AM in western hemisphere opens today (see page 38). Ad-
visory committee to U.S. delegation will meet in Washington in
room 856, 1919 M Street, N.-W. at 9 a.m. Friday. In Miami:
Television Bureau of Advertising’s 27th annual conference
opens today at Fontainebleau hotel. In Los Angeles: ABC’s
Tony Thomopoulos, CBS’s B. Donald Grant and NBC’s Bran-
don Tartikoff will speak Wednesday at Hollywood Radio and
Television Society luncheon at Beverly Wilshire. 0 Warner
Amex Satellite Entertainment President John A. Schneider will
address Academy of Television Arts and Sciences luncheon
Thursday at Century Plaza hotel. In New York: Sotheby Parke
Bernet, York Ave. and 72d St., auctions off seven transponders
on Satcom IV (Cable Net II) for RCA Americom today at 11
a.m. In Monterey, Calif.: CBS-TV President James Rosenfield
will be keynote speaker Friday at Western region conference of
American Advertising Federation that opens Thursday at Hyatt
Del Monte. In Chicago: American Association of Advertising
Agencies’ central region meeting starts Thursday at Ritz-
Carlton hotel. )

L
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Editorials

Unwanted legacy

The western hemisphere conference on AM allocations that
begins in Rio de Janeiro today is unlikely to produce results that
will benefit the AM system in this country. It could produce dis-
locations on a substantial scale. Prospects, however, could be
worse and would be if the U.S. were represented by a delegation
like the one that went to Buenos Aires early last year for the first
conference in this series.

Indeed the job of the delegation now in Rio has been made
more difficuit by the work of its predecessor. The first delegation
went to Buenos Aires in March 1980 to sell the hemisphere the
Henry Geller-Charles Ferris plan to shower AM facilities on
clamoring minorities by compressing AM channel spacing from
10 khz to 9. The sale was unsuccessful, but it left a deep enough
impression on some countries to keep the issue alive. The current
delegation starts out with the unenviable assignment of unselling
what was sold.

The facts, of course, are on the Rio delegation’s side. The
Geller-Ferris pitch was made with no real knowledge of its conse-
quences. Later studies by more open minds proved that the costs
of moving the U.S. system to 9 khz would far outweigh the
benefits. That is the message that is being distributed in Rio this
week.

Varying opinions on the outcome of the 9 khz discussions are
quoted in the extensive preview of the Rio conference that begins
on page 38. The inclination is toward optimism that 10 khz will be
retained. Once that matter is settled, however, the agenda gets
tough. The Cubans could present severe problems, although the
U.S. is not without negotiating power. Other interests are in con-
flict with American. For the U.S. delegation it will be no piece of
cake.

But, as noted, it could be worse. Much worse.

An original

No one ever had a surer knowledge of the nuances of broadcast-
ing than Donald H. McGannon, who retired last week as chair-
man of the Westinghouse Broadcasting Co. When he wanted to,
he circulated easily in the broadcasting establishment. Often it
suited his purposes to step outside. In or out, he consistently ran
a radio and television group that was as commercial as any in the
business, but it conveyed an aura of public service that made it
the darling of regulators who hated everything about commercial
broadcasting.

Television network management will be relieved to see
McGannon go. It was he, as newly installed president of WBC (at
the age of 35), who masterminded the retrieval of KYw-AM-TV
Philadelphia from NBC, which was found by the FCC to have
coerced Westinghouse into a swap of those properties for NBC’s
less valuable facilities in Cleveland. No one outside the company
knows how many millions flowed into Westinghouse’s bottom
line from the return to Philadelphia.

It was McGannon who pushed hardest for the FCC’s adoption
of the prime-time access rule, reducing network time and open-
ing opportunities for such syndicated product as Westinghouse’s
PM Magazine. When networks began talking of lengthening their
evening news, McGannon was in the forefront of opposition.
ABC-TV proposed to add network commercials to the popular
Batman. McGannon was there to lead the affiliates in resistance.

It helped to have all but one of Westinghouse’s powerhouse

television stations in markets containing only three VHF’s. In
San Francisco, however, there was always the fourth for an out-
raged network to turn to. It is a reflection of Westinghouse’s mas-
tery of network-affiliate relations that its KpIX(TV) is still with
CBS.

When McGannon tired of taking on the networks, he found
other targets. The National Association of Broadcasters modified
its television code to accept the hemorrhoid remedy, Preparation
H. Westinghouse withdrew its subscriptions to the code and re-
mains out to this day, on the grounds that its standards are too
high to be sullied by unfavorable associations. Still,
Westinghouse remains an active member of the NAB itself, and
its executives are intensely active in all kinds of industry affairs.
Part of the mystique.

It was fitting that the parent company was in electricity. Its
broadcasting boss for a lot of years was a human dynamo.

Dud

If judged by bulk alone, the report emanating last week from the
Democratic staff of the House Telecommunications Subcommittee
gives the taxpayers their money’s worth. Unhappily, however,
its 650 pages contain a mixture of familiar data grotesquely misin-
terpreted and conclusions reflecting a political philosophy that
refuses to be shaken by facts.

The broadcasting and cable sections of the report suggest that
somehow a formula can be developed to measure the point at
which a medium contains enough operating parts to be deregul-
ated. It is as if the framers of the First Amendment had decided
to count the pamphieteers in Philadelphia before sitting down to
write. The staff’s exercise is an affront to the Fourth and Fifth Es-
tates and to the Constitution.

The report itself would give reason for concern about the direc-
tion that the subcommittee is taking. The concern is magnified by
Chairman Timothy Wirth’s unqualified endorsement of his mi-
nions’ work. With a chairman like Wirth in charge, it comes as
good news that the subcommittee plans no legislative action
affecting broadcasting or cable this year.
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Drawn for BROADCASTING by Jack Schmidt

“When you guys said you were looking for a faster way to get the
tape back to the studio, I thought....”

Broadcasting Nov 9 1981
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