





upwardly mobile highbrows.

What is the appeal of the Feud? Why do
these sleek cosmopolitans rush home ev-
ery night to watch polite, wholesome,
neatly groomed, bedrock American fami-
lies—people they have chosen never to
associate with-——search for the most popu-
lar answer to quiz questions like “Name
something you put in your coffee?” What
possible enjoyment do they get in seeing
average persons squeal with joy, jump up
and down and scream, “Good answer,
Mom! Good answer!” in their quest for a
shot at 10 thousand bucks? What is the
allure of Richard Dawson, the slick and
dapper host?

Not easy to find out. You run into a stone
wall: nobody knows better than the
Feudophiles. themselves that even know-
ing what Family Feud is mars their care-
fully sculpted image. «So you promise to
use no last names. “OK, 'll talk,” agrees
Don, a playwright~ with several off-
Broadway credits. “I watch it occasional-
ly.” How occasionally? “Pretty steadily,”
he replies vaguely. How steadily? “You
swear you won't use my last name? |
watch it every night. Sure, I'm ashamed.
Let the wrong person know and you'll
never be taken seriously again.”

Even the promise of first-name-only
doesn't necessarily loosen a Feudophile's
lips. Paul, a rising urban planner, admits
over the telephone he watches the Feud,
even admits he and his wife tried out to be
contestants when they were visiting her
parents in Los Angeles last year. But
when pressed for details he insists he
must hang up. “My secretary is right out-
side the door,” he apologizes in a whis-
per, “and she might hear me." Click.
But you keep digging. You admit that
you, too, watch the Feud. Occasionally.
And it pays off. You get some answers.
“The Feud appeals to hip people for
different reasons than it does to the rest of
America,” says Tom, a successful writer-
performer. “They see the contestants as
specimens—all trained to behave the
same way, all decked out in their finest
polyester. They watch it because they like
to see the families make fools of them- —

selves. It's the old Let's Make a Deal
syndrome.”

“The entire point of the Feud is for the
contestants to be as totally average as
possible,” says Peter, a senior editor at a
publishing house. “I'm enough of a snob
to think that's funny. Partly, you watch it
because it makes you feel superior.”

Snobbery. That's one of the show's attrac-
tions. There's a personal stake to this
snobbery. Most of the Feudophiles you
talk to actually grew up somewhere other
than New York City; left a salt-of-the-earth
Feud family behind for the uncertain fu-
ture on Madison Avenue or Broadcast
Row. Watching the Feud reminds them of
the un-hip folks they once knew, confirms
that they made the right decision when
they turned down the job in dad's
plumbing-supply business in Racine.

But keep at a Feudophile and you find
wistful nostalgia under the cynicism,
Many of them are single. Those who are
married have no children. Two careers.
So maybe they do watch the Feud at 7:30
over a gourmet meal. it's a quiet gourmet
meal. No pitter-patter of little feet. No ma,
no gramps. They miss the warmth.

Peter admits it grudgingly. “OK. There
is a certain charm to the Feud families.
They love each other; they're close-knit,
totally sincere and genuine. They aren't
putting anyone on. There's something
comforting about that after you spend a
day negotiating with book agents.”

Don the playwright, who grew up in
Cleveland, agrees. “There are moments
when | feel genuinely touched by these
people. They're so happy. They smile.
Hey, | used to be like that before | moved
here. It's nice to turn on the Feud and see
that there are still people out there who
have kids and bake pies.”

The Feud is, indeed, a window on Mid-
dle America. Which accounts for how
media-employed Feudophiles justify
watching it—professional grounds. Kath-
leen, a mass-market paperback editor,
says, "l want to know what those people
out there like and think and want. After all,
our business here is to try to satisfy public
taste. The most popular response to a

question like, say, '‘Name something you
could use more of' can be very revealing.
Four or five editors here watch the Feud.
At our last meeting the publisher asked
me a question, and when | finished re-
sponding he said, ‘Good answer, Kath-
leen. Good answer!’ | hadn't known until
then that the boss was into the Feud, too.”

You do come across Feudophiles who
aren't so much into the show as they are
into its host. Mike, a songwriter, has studied
Richard Dawson carefully. “His person-
ality dominates the show,” says Mike.
“Put Art James or Art Fieming or any other
Art on the Feud and you don't have a hit.
Dawson’s appeal is totally bizarre, | think.
He is the contestants’ image of what a
Hollywood celebrity is. He's tan, calls all
the women ‘Darling’ and kisses them on
the lips. There's the hint of the lecher
when he flirts with some guy’s 14-year-oid
daughter. That's expected of him. And
he's always droppirtg show-biz names.
They think he's come to the Feud taping
straight from Sinatra’s pool. It's all an
illusion. He's a game-show host.”

Tom, the writer-performer, echoes that.
“Within the business, Dawson is consid-
ered a very minor celebrity. But he hits a
major chord with the contestants. To me,
he oozes self-loathing. He doesn’t hate
the contestants, though. He seems to like
them. He helps them out, lets them go
past the buzzer. He must genuinely like
them. If he didn't, they'd see through him
right away."

Good answers, good answers. Plenty of
reasons why these upscale New York
sophisticates watch the Feud. But none of
the respanses account for why these peo-
ple are addictedto it, watch it every night.
So you try Paul, the urban planner, one
more time. “You're forgetting the most
obvious answer,” says Paul. Which is?
“The game itself. it's a good game. You
get hooked and start to play along. It's the
best game show on TV. That's why every-
one keeps watching it, dummy.”

Of course. Feudophiles watch it be-
cause it's a good game show.

Which makes them just like everyone
else around America. Sort of.
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E NEWS, TV’s unprecedented new
tion series, debuts in February 1982!
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ern history as if they happened today.
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The Week in Brief

RN PR TOP OF THE WEEK
MIXED NEWS FROM BUENOS AIRES (1 U.S.joins Argentina
and Canada in successful fight against 9 khz. But
problems with Cuba and in other negotiations persist.
PAGE 27.

BIDDING FOR SATCOM IV [J RCA Arnericom raises $90.1
million at auction of seven transponders on satellite to be
launched in January. PAGE 27.

TVB’S BOTTOM LINE [ Association’s annual report cites
expectation that revenues will continue to climb with little
impact from newer media. PAGE 28.

MORE CLOUT FOR REVIEW BOARD 1 FCC delegates more
power in renewal and revocation cases to it. Other
meeting decisions: Chronicle's PTAR plea denied,
relaxation of auxiliary TV rules proposed. PAGE 29.

EXPLORING WORLDS OF JOURNALISM O SDX convention
discusses threats to freedom of information, White
House-press relationships, teletext's potential and talent
needs in newsrooms. PAGE 30.

NPR TO PASS HAT TO BUSINESS [0 Mankiewicz expects to
raise half of needed funding from private sector.
PAGE 31.

CBS PROMOTES IN-FAMILY (O In mass realignment,
Sauter will succeed retiring Leonard as head of CBS
News, relinquishing CBS Sports presidency to Pilson, and
Rosenfield and Leahy become group executive vice
presidents. PAGE 32.

RS SITPORIEEE SPCCIAL REPORT I e

STATE OF THE ART 1 Review of technological advances
highlighted by growing flexibility of TV cameras that pre-
empt field of film. ENG gear becomes more compact,

and artists turn to screen instead of canvas. PAGE 39.

TR | AV & REGULATION s S s

CONCERNS ABOUT AT&T [0 House subcommittee’s staff
: |
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‘Bottom Line............. 60
Business Briefly......... 10

Monday Memo.........

report claims effective competition does not yet exist in
common carrier telecommunications. It envisions unfair
play if AT&T is allowed to enter unregulated markets.
PAGE 52.

BORDER RELIEF [J Reagan said to be readying request to
Congress for legislation to counter Canadian law that
affects dominion advertising on U.S. stations. PAGE 54.

AR CUSINESS e A RO M

WELCOME WORDS TO ADVERTISERS [0 FTC's Miller
assures ANA convention that government will clarify ad
substantiation requirements. He also praises industry's
self-regulation. PAGE 56.

PTAR SUPPORTERS IN MIAMI BEACH (] TVB panelists
maintain networks will gain $260 million at expense of
spotif rule is repealed. PAGE 56. Keynoter Larry Light
extols virtues of this generation’s consumers. PAGE 58.
Television station executives recount their successes
with TVB’s MMP program. PAGE 58.

TR T |V ED A M R

GESTATION OF LPTV SERVICE [1 National Translator
Association told new service is still some time away and
that it will cost more than many expected. PAGE 64.

IR R PR OGRAMING A S

ABC WINS ANOTHER WEEK [ “Grease" provides traction
to keep TV network at top of prime-time ratings.

PAGE 68.

IR CROF|LE R R

RCA’S FORDHAM FLASH (O Gene Murphy played major
role in creation of RCA Communications Inc. to
coordinate parent company’s satellite activity. Now group
vice president of RCA Corp. and president and CEQ of
new subsidiary, he is bringing that idea to fruition.

PAGE 75.
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Closed: Circuit:

Insider report: behind the scene, before the fact

|

Heavy weapon

Big stride toward full First Amendment
protection for broadcast media through
repeal of so-calied censorship sections of
communications law could develop at next
January’s meeting of American Bar
Association in Chicago. ABA’s special
Committee on Election Law and Voter
Participation has approved in principle
resolution to support FCC’s
recommendations for repeal of Sections
315 and 312(a) (7), which embrace equal-
time law, fairness doctrine and guarantee
of “‘reasonable’ access to air by federal
candidates.

. ]
HDTV showcase

Dramatic demonstration of high-
definition television that would, for first
time, incorporate program material made
expressly for that medium is now in
developmental stage (demonstrations
until now have essentially shown still lifes
that allowed engineers to admire picture
quality but did little to show off medium’s
dramatic and action possibilities).

Number of parties are understood to be
involved, including Japan’s NHK and
three manufacturers from that country —
Sony, Ikegami and Matsushita. U.S.
interests are led by CBS, foremost
proponent of HDTV, and producers
Francis Ford Coppola and Glen Larson,
who would prepare segments from actual
movies and series specifically designed to
take advantage of wide screen and stereo
sound as well as high-quality picture.
Major sports and/or outdoor event also
would be incorporated, with prestige
showings scheduled early in 1982 on both
East and West Coasts.

.- ] |

Open for business

When Laurence Harris, Washington
attorney (specializing in common carrier
practice), takes over FCC Broadcast Bureau
Jan. 4, he won’t need extended period of
indoctrination. He has met most of
Broadcast Bureau staff through

offices of Chairman Mark S. Fowler,
who recruited Harris for slot even before
Fowler was sworn in as chairman
(*‘Closed Circuit,” Oct. 26).

While Harris has been preparing for his
assumption of Broadcast Bureau job,
incumbent chief, Richard Shiben, has kept
his own counsel. He had hoped to connect
with one of new networks or groups in
light of his experience as facilities expert,
and has eschewed private law practice so
far. He has option of remaining in
government at top staff salary of $50,112
but not in same job. If Shiben stays, there
is report he might be transferred to
Common Carrier Bureau.

Broadcasters’ bird

What will become of Satcom I after

cable programers now residing on it move
to Satcom I1I-R, new satellite set for
launch this week (see ‘‘In Brief")?
According to industry sources, its fate is
already decided. RCA Americom has
““acknowledged’’ orders from 11
broadcasters for pre-emptible optimized
video transmission (OVT) service on bird.
Remaining active transponders will be
used for nonvideo customers. Line-up
includes ABC, NBC, CBS, Robert Wold,
Christian Broadcasting Network and
Multimedia. Nothing is final, including
price of transponders, since tariff has yet
to be filed at FCC. Service is being offered
for only two years, life remaining on
Satcom I béfore it is replaced.

OVT service is particularly attractive to
broadcasters. Introduced by RCA
Americom at last April’s NAB, it is
transmission method that eliminates
terrestrial interference problems and thus
permits reception in urban areas heavily
congested with microwave traffic.

]
Touchy subject

It was undecided last Friday whether CBS
officials would revive proposal to lengthen
evening news at CBS-TV affiliates board
meeting in Hawaii this week. Plan was
ready, but some executives thought it
might be pulled back at 11th hour.

-]

Batts in the sky

Mystery figure, Billy H. Batts, who
submitted winning bid ($14.4 million) for
transponder 2 on RCA Satcom IV at
auction (see page 27), turns out to be
evangelical lay minister in Chattanooga.
He produces daily Word of God,
religious talk show, on radio and television
(wowEg[aM] and WRIP-FM-TV Chattanooga
and cable systems in Tennessee, Georgia
and Alabama). Batts says he has financing
through Chattanooga bank.

He’ll program six hours daily on bird
himself, lease out remaining time. It won’t
be confined to religion. He’s talking of
sports and family-oriented programs.

|
Awkward iegacy

At closed meeting Thursday (Nov. 12),
FCC postponed decision on whether to
deny renewal of wiMo(aM) and WYLT(FM)
Cleveland Heights, Ohio. Case presents
commission with knotty problems.
Administrative law judge, finding stations
had run illegal lottery information, failed
to file time brokerage contracts, and
violated equal-time law and fariness
doctrine, recommended FCC deny
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renewal in February 1977. But since then
things have changed. Richard Eaton, then
principal owner, has died .

Among questions raised last Thursday:
If renewal is denied on grounds of
character deficiency, what about rest of
stations in Eaton’s group? How would vote
either way affect outstanding rulemaking
in which FCC hopes to decide how to
apply character appraisal in all kinds of
licensing situations? Can action be taken
without linkage to FCC 4-to-3 vote in June
1980 to deny three RKO General TV
renewals for character reasons, case now
on appeal. FCC will take another look on
June 24.

b ]

Two pitches

Pitch to retain FCC’s financial reporting
Form 324 is expected to draw cool
response from National Association of
Broadcasters executive committee,
meeting in Washington today and
tomorrow (Nov. 16-17). Radio
Advertising Bureau President Miles David
will ask commiittee to join his organization
in supporting retention of mandatory
financial reporting, considered by RAB to
be only sure means of measuring
advertising revenues.

Executive committee will also hear pitch
for increase in NAB’s annual contribution
to Television Information Office, which
for last several years, has received
$131,000 from NAB. Accompanying TIO
President Roy Danish will be NAB TV
board member Katherine Broman,
president, Springfield Television.

L |

Matter of timing

Associates of CBS News President Bill
Leonard say that, though he hasn’t said
so, they’re sure he was surprised —and
disappointed—at CBS management
decision to put his designated successor,
Van Gordon Sauter, into on-job training as
early as this month, even though Leonard
retains title of president and Sauter is
“‘deputy president’’ (see page 32).
Leonard agreed last spring to stay on till
next May, year past normal retirement
date, but there’s some feeling now that he
may elect to leave early.

. ]
Booster shot

National Association of Broadcasters
Productivity Committee expects go-ahead
from White House this week for national
on-air campaign to promote revitalization
of American economy. Former Treasury
Secretary William Simon, appointed last
Tuesday (Nov. 10) to chair President’s
Commission on Productivity, was in touch
several times last week with NAB
members pushing campaign.









ISR TV ONLY I

Olympia Brewing Co.O Olympia beer.
Begins Jan. 4 for 12 weeks in about 28
markets. Fringe, prime and sports times.
Agency: Chiat/Day, Los Angeles. Target:
men, 18-34.

Hershey O ChocolateKisses. Begins this
week for six weeks in 16 markets. Fringe
times. Agency: Ogilvy & Mather, New
York. Target: total adults.

Aladdin industries O Thermos. Begins
this week for four weeks in over 10
markets. Day and news times. Agency:
The Mediators, New York. Target: adults,
25-49.

Bank of America ] Savings promotion.
Begins Nov. 30 for four weeks in all
California markets. Fringe, prime, sports
and weekends. Agency: Grey Advertising,
San Francisco. Target: adults, 35-49.

Ronco Teleproducts.( Smokeless
ashtray. Begins late November for three to
four weeks in about 150 markets. Day and
fringe times, plus weekends, sports and

iIsiness Briefly

specials. Agency: Castle Advertising,
Scottsdale, Ariz. Target: adults, 18-49.

T.J. Maxx O Department stores. Begins
Nov. 26 for three weeks in about 20
markets. Agency: Ingalls Associates,
Boston. Target: adults, 25-54.

Aris Gloves O Isotoner men's and
women’s gloves. Begins Dec. 9 for two
weeks in about 20 markets. Agency: KSL
Media, New York. Target: women, 25-54;
men, 25-54,

Baskin-Robbins O Christmas desserts.

Begins Dec. 7 for two weeks in nine
markets. Fringe and news times. Agency:
Ogilvy & Mather, Los Angeles. Target:
women, 18-49,

Elias Brothers O Restaurants (shrimp
promotion). Begins this week for two
weeks in all Michigan markets. All
dayparts. Agency: Simons, Michelson,
Zeive, Troy, Mich. Target: adults, 25-54,

Kristy Wells O Ultra Krazy Nails. Begins
Dec. 15 for two weeks in over 10 markets.
All dayparts. Agency: Furman, Roth

the g
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is a foundai >n stone of
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Just for cable. Scott Paper Co, Phila-
delphia, with help of in-house agency,
Scottcom Inc., has developed commer-
cials designed strictly for cable program,
Home Shopping Now, offered by Modern
Satellite Network and reaching esti-
mated 4 million homes. Two 680-second
spots are placed between segments.of
show and feature fictitious character
Ann Scott and Scott Value Center while
promoting “family size” products: Scott
1,000 sheet tissue, Scott towels; Scot-
ties facial tissues and Scott Family
Napkins. Spots, which started 26-week
run in mid-October, attempt to tie in with
subject of each show. For example,
"making crafts from Scott products; ac-
cording to spokesman, would fit into
program dealing with "arts and crafts.
Consumer advertising director for Scott,
M. Douglas Gray, said “cable - shows
allow us to walk into a new technology
that we believe will be of increasing.im-
portance to advertisers”

WQPO

Harrisonburg

WSVA

Harrisonburg

2%
&'Me¢ KODE
¢ Joplin
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Advertising, New York. Target: women,
18-34; women, 18-49.

New World Pictures 0 “Saturday the
14th". Begins this week for one week in
Phoenix, San Diego, Los Angeles, Las
Vegas and Tucson, Ariz. Fringe and
weekends. Agency: Charles Schlaifer &
Co., Hollywood. Target: total children;
total teen-agers; adults, 18-24.

Blessing Diaper Service (] Begins in
January for varying flights in Dayton,
Ohio; Louisville, Ky.; Columbus, Ohio;
Lancaster, Pa.; Chicago; Kansas City, Mo.,
and Phoenix. Day and fringe times.
Agency: Howard Marks Advertising, New
York. Target: women, 18-34, women,
18-48.

CBS Records O Neil Diamond/Barbra
Streisand. Begins late November for
varying flights in New York, Philadelphia,
Pittsburgh, Washington and Cleveland
and Austin, Tex. Agency: Young &
Rubicam, New York. Target: total teen-
agers; total adults.

Jerrigan Qil O Jerrigan Bros. trucking.
Begins Jan. 1 for one week in Oklahoma.
Sports programing. Agency: Aylin/Mead &
Stewart Advertising, Houston. Target: total
men.

Wal-Mart Department stores (Sound
Design Studio promotion). Begins Nov. 25
for one week in 27 markets. Agency:
Bernstein/Rein & Boasberg, Kansas City,
Mo. Target: aduits, 25-54.












® indicates new or revised listing
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This week

Nov. 16-19— National Association of Regulatory
Utility Commissioners annual convention. Speakers
include FCC Chairman Mark Fowler and Dale Hatfield,
NTIA. St. Francis hotel, San Francisco.

m Nov. 17— Media Institute’s final in fall series of
business/media luncheons. Tony Navarro, corporate
vice president of W.R. Grace & Co,, will speak and give
slide/video presentation on issue advertising. Univer-
sity Club, Washington.

Nov. 17— Howard University’s noncommercial
WHMM-TV Washington one-year anniversary with
live, one-hour special with comedian Bill Cosby Cram-
ton auditorium, HU, Washington.

Nov. 18— National Commission on Working Women's
third annual “Women at Work” broadcast awards.
Capital Hilton, Washington.

Nov. 19— Federal Communications Bar Association
luncheon. Speaker: Stephen Sharp, general counsef,
FCC. Touchdown Club, Washington.

Nov. 19-20-— Arizona Broadcasters Association fall
convention and annual meeting, in conjunction with
convention and technical exhibit of Arizona Society of
Broadcast Engineers. Sheraton Inn, Scottsdale, Ariz.

Nov. 19-20— Arbitron radio workshop. Omni Inter-
national, Miami.

Nov. 18-20— Practising Law Institute’s ninth annual
Communications Law Institute. New York Statler.

Nov. 19-20— Federal Bar Association seminar on in-
ternational communications. Mayflower hotel, Wash-

Datebook:’

ington.

Nov. 20— Society of Broadcast Engineers’ Northwest
regional convention. Red Lion Inn/Sea-Tac Motor Inn,
Seattle.

Nov. 20-22—Satellite Television Technology Inter-
national’s Satellite Video Show. Anaheim Marriott,
Anaheim, Calif.

Nov. 21— Capital Press Clubs 37th annual awards
dinner. Speaker: Jack Valenti, Motion Picture Associ-
ation of America. Capital Hilton, Washington.

.|
Also in November

Nov. 24— International Radio and Television Society
newsmaker luncheon. John Chancellor, NBC News;
Charles Kuralt, CBS News, and Frank Reynolds, ABC
News, will field questions. Waldorf-Astoria, New York.

Nov. 28 —Reunion of staff of American Forces Net-
work in Germany. Olympus Apartments, Watergate at
Landmark, Alexandria, Va. Information and reserva-
tions: Al Edel, 6805 Market Square Drive, McLean, Va.
22101; (703) 893-9443.

Nov. 29-Dec. 3—National Telecommunications Con-
ference, sponsored by Institute of Electrical and
Electronics Engineers and Communications Society
Conference Board. Marriott hotel, New Orleans.

Nov. 30-Dec. 1— Communications Technology Man-
agement and Annenberg School of Communications’
second annual "Telecommunications for the 80's" con-
ference. Speakers include Arthur Taylor, RCTV; Repre-
sentative Timothy Wirth (D-Colo), and Ted Turner,
CNN. University of Southern California, Los Angeles.

Nov. 30-Dec. 3— ABC-TV qffiliates board meeting.
Maui, Hawaii.

|
December

® Dec. 1— New York chapter of National Academy
of Television Arts and Sciences silver anniversary
salute, “John Chancellor—Among Friends” Guests:
David Brinkley, Barbara Walters, ABC-TV; Dan Rather
and Shad Northshield, CBS-TV; Tom Brokaw, Roger
Mudd, Garrick Utley and Reuven Frank, NBC-TV.

Dec. 2-4 — Western Cable Show, Anaheim Convention
Center, Anaheim, Calif.

Dec. 3-5—U.S/Southeast Asia Telecommunications
Conference and Exhibit. Mandarin hotel, Singapore. In-
formation: John Sodolski, Electronic Industries Asso-
ciation, 2001 Eye Street, N.W, Washington 20006;
(202) 457-4934.

B Dec. 4—Broadcast Pioneers, Washington area
chapter second annual awards banquet. Kenwood
country club, Bethesda, Md.

Dec. 4-5— National Federation of Local Cable Pro-
gramers regional meeting. Everglades hotel, Miami.

Dec. 6-9— Arbitron Radio Advisory Council meet-
ing. Cancun Caribe, Cancun, Mexico.

Dec. 8B— American Advertising Federation fifth an-
nual law conference, “The Changing Regulatory En-
vironment” Speakers: James E. Miller I, chairman,
Federal Trade Commission; Mark S. Fowler, FCC chair-
man, and Bernard Wunder, National Telecommunica-
tions and Information Administration. Four Seasons
hotel, Washington.

Dec. 8— International Association of Satellite Users
business seminar Luncheon speaker:. Kenneth Cox,
vice president-general counsel, MClI Communications
Corp. One World Trade Center, 43d floor, CGval Room,
New York. Information: (703) 442-8781.

STATION MANAGERS, POTENTIAL LICENSEES FOR LPTV STATIONS, TELEVISION

AND BROADCASTING EXECUTIVES, ENGINEERS, ENTREPRENEURS, INVESTORS:
PLAN TO ATTEND THE FIRST ANNUAL CONFERENCE AND EXPOSITION

LOWEPOWER TELEVISION IS

JANUARY 28-30, 1982
Sheraton Washington Hotel
WASHINGTON, D.C.

Seminar/Workshops:

including sessions on:
Applications of Subscription TV to LPTV
Microwave Uses in Broadcasting
LPTV Rulemaking
LPTV Applications and Procedures
LPTV in Rural America
Legal Problems Facing LPTV Licensees
Networking

Exhibitors (as of November 1)

Entertainment Network; TRW Semiconductors.’

DON'T MISS LPTV'82! To be on our PRIORITY MAILING LIST for all
LPTV ‘82 information, clip and mail this coupon today!
: Or, call now: (203) 852-0500.

More than 50 comprehensive seminars will be offered,

Dexcel, Inc.; Anixter Pruzan; UNR Rohn; International Video Music, inc.; U.S.
Navy Office of Information; Shure Brothers, Inc.; National Entertainment
Television, Inc.; Comsearch, Inc.; Encylopaedia 8ritannica; Modern Talking
Pictures Service; Associated Press; Colorgraphic Weather Systems. inc.; Advance
Industries; Blonder Tongue Laboratory, Inc.; Gardiner Communications
Corporation; Auditronics, Inc.; Hughes Aircraft Co., Microwave Communications
Products; Acme Ladders; Antenna Technology Corporation; Thomson-CFS
Broadcast, Inc.; Microdyne Corporation; Boondoggle Communications; SelecTV
Programming, Inc.; Phoenix Films; Christian Media Network; Panasonic; Atlantis
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Announcing the
AP Broadcast
News Handbook

Ap
Brﬁadmst

Ilamlbook

‘THE ASSOCIATED PRESS

Nearly 300 pages of the most com-
plete and useful information on
good broadcast news writing avail-
able today. The AP Broadcast
News Handbook has the basic
facts every reporter, writer, and
editor needs to know.

Written especially for broadcast
journalists, this important new
book contains:

» A comprehensive guide to the
elements of good broadcast
news writing.

Quick references on correct
usage and pronunciation of
thousands of words and phrases.
Background data on nations,
religions, companies, and in-
stitutions around the world.

A special chapter on libel.
Guidance for effective use of
quotes and properly attributing
statements.

More than 200 pages of refer-
ence material alphabetically
indexed for easy use.

The new AP Broadcast News
Handbook is available now from
the AP at $8.95 per copy. It's the
one book every working broad-
cast journalist should have.
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Make checks payable to Associated Press

I Broadcast Handbooks |
i The Associated Press Room 530 1
| 50 Rockefeller Plaza New York, N.Y. 10020 I
I Enclosed is a check for I
Handbooks @ $8.95 each. (For orders of
I more than 5 books please write for bulk I
I ordering information.) 1
1 |
| |
1 Name |
| |
1 Company/Station 1
! Address !
i |
| City State Zip |
| I
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Dec. 2-4— Western Cable Show. Anaheim Con-
vention Center, Anaheim, Calif.

Jan. 23-27, 1982 — Association of Independent
Television Stations (INTV} ninth annual conven-
tion. Sheraton Washington, Washington. Future
convention: Feb. 8-9, 1983, Galleria Plaza hotel,
Houston.

Feb. 7-10, 1982 — National Religious Broad-
casters annuail convention. Sheraton Washington,
Washington.

March 11:16, 1982 National Association of
Television Program Executives 19th annual con-
ference, Las Vegas Hilton. Future conferences:
March 18-23, 1983, Las Vegas Hilton; Feb. 12-186,
1984, San Francisco Hilton and Moscone Center.

April 4-7, 1982 — National Association of
Broadcasters 60th annual convention, Convention
Center, Dallas. Future conventions: Las Vegas,
April 10-13, 1983; Atlanta, March 18-21, 1984;
Las Vegas, April 14-17, 1985; Las Vegas, April
20-23, 1986; Atlanta, April 5-8, 1987, and Las
Vegas, April 10-13, 1988.

Aprit 17-22, 1982 — National Public Radio an-
nual conference. Hyatt Regency, Washington.

April 23-29, 1982—18th annuat MIP-TV inter-
national TV program market. Palais des Festivals,
Cannes, France. Future meeting: Oct. 15-20, 1982,
19th MIP-TV in conjunetion with VIDCOM (Inter-
national Videocommunication Exchange).

May 2-5, 1982 - National Cable Television As-
sociation annual convention. Convention Center,
Las Vegas. Future conventions: June 12-15, 1983,
Houston; May 20-23, 1984, San Francisco; March
31-April 3, 1985, New Orleans; March 16-18,
1986, Dallas, and May 15-18, 1988, Las Vegas.

May 4-8, 1982 — American Women in Radio
and Television 31st annual convention. Hyatt Em-
barcadero, San Francisco. Future meetings: May
3-7, 1983, Roya!l York, Toronto; May 1-5, 1984,
Renaissance Center-Westin, Detroit; May 7-11,

MajegZlMeetings

1985, New York Hilton; New York, and May 27-31,
1986, Loew’s Anatole, Dallas:

May 10-13, 1982 -ABC-TV affilintes annua!
meeting. Century Rlaza, Los Angeles.

May 16-18, 1982 NBC-TV affiliates annual
meeting. Century Plaza, Los Angeles.

May 23-26, 1982—CBS-TV affiliates annual
meeting. Nob Hill Conference Complex, San Fran-
cisco.

June 6-10, 1982 — Broadcasters Promotion As-
sociation 26th anriual seminar.-and ‘Broadcdst
Designers. Association. fourth -annual ‘seminar. :St.
Francis - hotel, San Frangisco. :Futureé seminars.
June 1-4, 1983, Fairmont hotel, New Orleans; June
10-14, 1984, Caesars Paldace, Las Vegas; and
1985, Chicago.

July 22-24, 1982 Southern Cable Television
Association Eastern show. Georgia World. Con=
gress Center, Atlanta. Future Eastern shows: Aug.
25-27, 1983; Aug. 2-4, 1984, and Aug: 25-27,
1985, ajt at Geergia World Congress. Center.

Aug. 29-Sept. 1, 1982 — National Association
of Broadcasters Radio Programing Coriference.
New Orleans Hyatt.

Sept. 12-15, 1982— National Radio Broad-
casters Association annual convention, Reno.
Future conventions: Oct. 2-5, 1983, New Orieans,
and Sept. 23-26, 1984, Kansas.City, Mo.

Sept. 12-15, 1982 — Broadcast Financial Man-
agement Association 22d annual conference.
Riviera Hotet, Las Vegas. Future confetence: Sept.
25-28, 1983, Hyatt hotel, Orlando, Fla.

Sept. 18-21, 1982 —9th Internatiorial Broad-
casting convenhon Metropole Conference and Ex-
hibition Center, Brighton, England.

Sept. 30-Oct. 2, 1982 — Radio-Television News
Directors Association international - conference;
Caesars Palace, Las Vegas. Future conferences:
Sept. 22-24, 1983, Las Vegas, and Dec. 3-5, 1984,
San Antonio, Tex.

Dec. 9— Academy of Television Arts and Sciences
luncheon. Speaker: John Price, president of Columbia
Pictures. Century Plaza hotel, Los Angeles

Dec. 10-11—Broadcast Financial Management/
Broadcast Credit Association board of directors meet-
ing. Hyatt hotel, Orlando, Fla.

Dec. 11— [nternational Radio and Television Society
Christmas benefit. Waldorf-Astoria, New York.

Dec. 11— International Television Association San
Diego chapter video awards festival. Royal Quality Inn,
San Diego. Information: Pamela Taylor Waldman, PO.
Box 575, Del Mar, Calif. 92014.

Dec. 11-13—Audio Independents, University of
California Radio Network, Western Public Radio and
Cualifornia Arts Councils "Dialogue 81: Radio ...
Waves of the Future Asilomar Conference Center,
Pacific Grove, Calif.

® Dec. 14-17— Washington Journalism Center
conference for journalists on “The Economic Outlook
for 1982" Washington Journalism Center headquar-
ters, Washington.

]
January 1982

® Jan. 10-12— California Broadcasters Association
winter meeting. Spa hotel, Palm Springs, Calif.

Jan. 13— International Radio and Television Society
newsmaker luncheon. Waldorf-Astoria, New York.

Jan. 14-16— Utah Broadcasters Association annual
convention. Hilton Inn, St. George, Utah.

Jan. 15— Academy of Television Arts and Sciences
luncheon. Speaker: Mark Fowler, FCC chairman. Cen-
tury Plaza hotel, Los Angeles

Jan. 15-16— Virginia Association of Broadcasters
legislative reception and winter meeting. Hyatt, Rich-
mond, Va.

Jan. 17-20— Pacific Telecommunications Con-
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ference, focusing on telecommunication services in
Pacific hemisphere, Americas, Asia and Oceania.
Meeting will be opened by Bernard J. Wunder Jr,
assistant secretary of commerce for communication
and information for the United States. llikai hotel,
Honolulu.

Jan. 20-22— Colorado Broadcasters Association
winter convention. Stouffer's Denver Inn, Denver.

Jan. 22-23 — Radio-Television News Directors Asso-
ciation board meeting. Hilton Palacio del Rio, San An-
tonio, Tex.

Jan. 28-27 — Association of Independent Television
Stations (INTV) ninth annual convention. Sheraton
Washington, Washington,

Jan. 28-30-Global Village's first annual con-
ference and exposition on low-power TV. Sheraton
Washington, Washington. Information: Global Village,
17 Washington Street, Norwalk, Conn., 06854, (203)
852-0500.

® Jan. 29-41-Southeast regional conference of
Alpha Epsilon Rho, national broadcasting fratemity.
University of South Florida, Tampa.

Jan. 29-31—Florida Association of Broadcasters
midwinter conference. Royal Plaza hotel, Lake Buena
Vista, Fla.

L]
February 1982

Feb. 2— Broadcast Pioneers’
Pierre hotel, New York,

Mike Award dinner.

Feb. 3-8—International Radio and Television
Society faculty-industry seminar and college con-
ference. Harrison Conference Center, Gien Cove, New
York.

Feb. 7-9— Louisiana Association of Broadcasters an-
nual convention. Sheraton hotel, Baton Rouge.

Feb. 7-10— National Religious Broadcasters annual
convention. FCC Chairman Mark Fowler will be Feb. 9






luncheon speaker. Sheraton Washington, Washington.

Feb.9-10— Arizona Cable Television Association an-
nual meeting. Phoenix Hilton hotel.

Feb. 11—Southern Baptist Radio and Television
Commission's 13th annual Abe Lincoln Awards. Amer-
icana hotei and convention center, Fort Worth.

Feb. 12-14—14th annual Midwest Film Conference,
featuring creative short films and feature length films.
Chicago Marriott O'Hare. information: Midwest Film
Conference, PO. Box 1665, Evanston, I, 60204, (312)
869-0600.

Feb. 17 — International Radio and Television Society
newsmaker luncheon. Waldorf-Astoria, New York.

Feb. 17-19— Texas Cable TV Association conven-
tion. Convention Center, San Antonio, Tex.

Feb. 18— Religion in Media’s fifth annual Angel
Awards. Sheraton Universal hotel, Hollywood, Calif.

Feb. 18-21—School of Communications at Howard
University, Washington, 11th annual Communications
Conference, “The Future of Communications: a Battle
for the Human Mind” Howard University’'s main cam-
pus, Washington.

Feb. 23-25 — Cable News Network production semi-
nar on news production, commercial production and
advertising. Atlanta Hilton. Information: Jayne Green-
burg, (404) 898-8500.

Feb. 24 — Association of National Advertisers televi-
sion workshop. Plaza hotel, New York.

Feb. 25— Association of National Advertisers media
workshop. Plaza hotel, New York.

I ——
March 1982

March 1 —International Radio and Television Society
Gold Medal anniversary banqguet. Waldorf-Astoria,
New York.

March 2— Academy of Television Arts and Sciences
luncheon. Speaker: Thomas Wyman, CBS president.
Century Plaza hotel, Los Angeles.

March 2— Florida Association of Broadcasters
Washington reception for Florida's congressional
delegation. Florida House, Washington.

March 3-5-— National Association of Broadcasters
state presidents and executive directors conference.
Speakers include FCC Chairman Mark Fowler. Wash-
ington Marriott hotel.

March 7-9— Ohio Cable Television Association an-
nual convention and trade show. Hyatt Regency, Col-
umbus.

March 11-16— National Association of Television
Program Executives 19th annual conference. Las
Vegas Hilton.

March 18-19— Broadcast Financial Management/
Broadcast Credit Association board of directors meet-
ing. Four Seasons, San Antonio, Tex.

March 24-27 — National Broadcasting Society, Aipha
Epsilon Rho, 40th annual convention. Statler, New
York.

March 28-April 3—European and North American
public television producers annual INPUT '82, Inter-
national Public Television Screening Conference.
Toronto.

Exatals

Sale of kcLm(am) Redding, Calif., was
dismissed, not granted, as reported in
Nov. 2 “Changing Hands and “For'the
Record”

O

Gabriel award for overall high-quality
programing was awarded to KMOX(AM)
St. Louis, not kmox-Tv, as reported on
page 56 of Nov. 2 issue.

]
April 1982

April 4-7— National Association of Broadcasters
60th annua! convention. Convention Center, Dallas.

April 12— Academy of Television Arts and Sciences
luncheon. Speaker: Thornton Bradshaw, RCA chair-
man. Century Plaza hotel, Los Angeles.

B April 16— Northeastern University, journalism
department, conference on telecommunications and
First Amendment. Ell Student Center, Northeastern
University, Boston. Information: Bill Kirtz, (617)
437-3236.

April 17-22— National Public Radio annual con-
ference. Hyatt Regency, Washington.

April 19— Forida Association of Broadcasters
“Broadcasting Day’ University of Florida, Gainesville,
la

April 23-29—18th annual MIP-TV international TV
program market. Palais des Festivals, Cannes, France.

N
May 1982

May 2-5— National Cable Television Association an-
nual convention. Convention Center, Las Vegas.

May 4-8— American Women in Radio and Television
31st annual convention. Hyatt Embarcadero, San Fran-
cisco.

May 5—George Foster Peabody Awards luncheon,
sponsored by Broadcast Pioneers. Pierre hotel, New
York.

B May 7-8— Florida AP Broadcasters annual con-
vention. Hilton, Tallahassee, Fla.

May 10-13— ABC-TV affiliates annual meeting. Cen-
tury Plaza, Los Angeles.

May 16-18— NBC-TV affiliates annual meeting. Cen-
tury Plaza, Los Angeles.

May 23-26— CBS-TV affiliates annual meeting. Nob
Hill Conference Complex, San Francisco.

Solutions

you can afford

Answers

you can understand

3438 N. Country Club  Tucson, AZ85716
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SURREY COMMUNICATIONS RESEARCH, INC.

Research as unique as your probiem

(B02) 327-8431
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|
Cuban suggestion

EDITOR: I read your Nov. 2 article on Radio
Marti with interest and dismay. The fre-
quency of 1040 khz is occupied by a sta-
tion called Radio Caribe, a 10 kw outlet on
the Isle of Pines that puts a whole
milliwatt/meter signal into the Florida
Keys at high noon. If 1040 ““looks the
best” for the proposed anti-Castro outlet,
as hints the State Department, then
perhaps I should invest my money in
Radio Havana; at least they know what
they’re doing. Fidel will definitely jam
Marti no matter what, but do we have to
help him along?

An excellent frequency for Radio Marti
would be 1030 khz, appropriately direc-
tional enough to protect WBz(aM) Boston;
at least the station could then be heard in
Cuba.

I have just returned from an extensive
junket through Havana and central Cuba.
With the possible exception of one of the
half-million watt facilities near Havana
(550 khz), none of the high-powered
facilities listed in the Cuban inventory
have been built. There are some 140 AM
stations presently on the air in Cuba, most
not on the frequencies shown in the inven-
tory. The Cuban basic inventory itself, due
on the air by the end of 1982, is so tech-

nically bad that the Cubans cannot possi-
bly establish it without heavy revisions, so
AM broadcasters may rest somewhat
easier.— Ronald E Schatz, technical con-
sultant, Pompano Beach, Fla.

L]
Power problem

EDITOR: Everyone in broadcasting and/or
cable should be alarmed by the action of
the Columbus, Neb., city council. It
delayed opening bids for awarding its cable
franchise for four months, in order to
allow the Loup Public Power District tg bid
(BROADCASTING, Nov. 9),

The utility argued, with apparent suc-
cess, that its poles and lines would allow it
to provide excellent service to subscribers,
including automated meter reading and
other nonprogram services.

Even if this is true, what qualifies a
public electric utility to provide the pro-
gram diversity desired of cable? What
right does a public utility have to compete
with free enterprise? Why didn’t the
power company bid during the normal
time frame? Why would it differ from
phone companies?

If the Columbus city council awards its
franchise to its local public power company
it will be a tragedy for all of us.— Charles
Brogan, York, Neb.

Is this a mountain

or a molehill?

That depends on how you
see it.

Take, for instance,
the mountains of detail
that surround the broad-
cast business. Avails,
logs, sales reports, even
accounts receivable and
payable. We can turn
them into molehills.

We're Station Business
Systems. And a giant
stands behind us—the
Control Data Corporation.

Our systems are
designed by broadcasters
to give you professional
service and the most
advanced computer hard-
ware, software and train-
ing available.

The only mountain
you're going to make is
one of profits.

For more informa-
tion, call Bill O’Toole, Vice
President of Sales, at 800-
243-5300, or 203-622-2400.

STATION BUSINESS SYSTEMS

a Control Data Company

G
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Monday:Memo-

A broadcast advertising commentary from Diane Brady, director, magazine division, Grey Direct, New York

Direct response TV:
a growing alternative

Once considered too expensive and inflex-
ible to use for cost-efficient subscrip-
tion production, direct response TV is now
being used successfully by a growing num-
ber of magazines.

The reasons for this are numerous.
Direct mail costs are continuing to soar.
Many publishers are experiencing drops in
newsstand sales, forcing them to generate
larger portions of their circutation from
subscriptions. This often necessitates
using less profitable levels of some of their
standard sources and/or implementing
new sources of volume subscriptions—
such as direct response television.

Television reaches a much larger
universe than mailing lists. Consumers are
becoming more and more accustomed to
placing orders by telephone. And with the
explosive growth of the cable industry,
marketers are achieving a greater ability to
fine-tune their media buys to their au-
diences, often at very attractive costs.

Direct mail, traditionally a major source
of subscription production for most con-
sumer magazinés, is the source most often
replaced or augmented by direct response
television. These two media are similar in
several ways. With direct response TV, in-
stead of a “‘list broker’ there is a media
buyer. The station is the *‘list”” The
daypart is the ‘‘list segment’” The com-
mercial is the “‘package.’ And, like direct
mail, the ‘‘package’ can be tested. The
“cost of the list’ (TV spot) spans a larger
range than direct mail because direct
response TV rates are negotiated with in-
dividual stations.

Another convenient similarity is that
the seasonality of direct response TV cor-
responds with the traditional mailing
seasons. Direct response rates are availa-
ble mainly during the first and third quar-
ters—late December, January and Febru-
ary, and late June, July and August. This
makes it easy for a publisher to shift pro-
duction back and forth between these two
sources without complicating the start
dates of the subscriptions. However, if
limited subscription production is needed
in the second and fourth quarters, televi-
sion remains a viable source, although
costs-per-order may increase up to 15% in
these periods.

Unlike direct mail, however, direct
reponse TV has greater flexibility in tailor-
ing the promotion to the results at the time
the promotion is in progress. For example,
commercial A is being tested against com-
mercial B, with A as the control. A is
scheduled for 80% of the buy, but two
weeks into the promotion, B is far outpull-
ing A. B can be substituted for the balance

Diane Brady is director of the magazine
division at Grey Direct, a direct-response
subsidiary of Grey Advertising, New

York. Included in her magazine marketing
background is experience as a circulation
director, direct mail copywriter, magazine
promotion director and circulation marketing
consultant. Grey Direct has created direct
response television commercials for a number
of different magazine clients, along with
commercials for other non-magazine clients
including a spot for the Direct Mail Marketing
Association which won a Silver Effie Award.

of the run. The roll-out can then be ad-
justed, increased, decreased, or canceled,
according to initial results. A good com-
mercial can function as a ‘‘spigot’” of
subscriptions, to be turned on or off on
short notice.

Television, unlike mail, is inherently de-
pendent on the 800-number service,
which affords the magazine a new research
tool for future planning. Although each
item beyond basic address information in-
curs an additional cost, an 800 system can
yield demographic and preferential data
for future correlation.

The standard direct response TV com-
mercial runs for 120 seconds. A few
publishers are using 60 second spots with
some success. But the 120 still appears to
be the length most often needed to attain
volume and efficiency. Production of a 120
commercial can range from an inexpen-
sive talking head to an expensive creation
filled with animation. Since cost efficiency
is a major factor in direct response market-
ing, most publishers opt for as inexpen-
sive a commercial as possible without
sacrificing quality.

The process of testing TV commercials
is a little more complicated, and not quite
as clean as direct mail. One method is to
rotate the various commercials, then com-
pare response based on similar dayparts.
Price testing, however, is best done in two
similar market groups. The cost of testing
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several minor variations in television is
prohibitive. Most marketers, therefore,
elect to test two—or at most, a few—
different commercials, prices/terms or
premiums.

The media buying for direct response
TV is fascinating. Time costs can vary sub-
stantially, with inevitable impact on cost
efficiency.

Most direct response marketers buy TV
time at direct response rates. These are
negotiated with each station. The disad-
vantage of time bought at these rates is
that it is highly pre-emptible and might get
“‘bumped’’ by an advertiser paying a high-
er rate. The tremendous advantage, how-
ever, is that direct response TV rates are
usually substantially less than standard
rates. This is the pivotal factor that often
makes television a viable source of cost-
efficient order production.

The results of direct response television
are measured in much the same way that
other types of direct response media are
measured.

The bottom-line analysis includes the
media cost, the talent fees, the costs of the
videotapes, the telephone-response ex-
pense, the costs of billing and bad pay and
any applicable premium expenses. The fix-
ed price of producing the commercial
should be amortized over the entire life of
the commercial. Some of these expenses
will be offset by the upgrade—if one is
used. For example, magazine A is bring-
ing in orders at a $10 net cost-per-order,
and the price of the subscription is $9, a $1
loss per order. Yet, if the net upgrade is
33%, this changes the revenue-per-order
to $12, a profitable situation.

The success of direct response TV will,
of course, be affected by the product, and
how closely it lives up to the promises and
images sold in the commercial. Like direct
mail, a good package can far outpull a bad
package. Strategy and creative execution
are equally critical to the success of the
promotion.

On the down side, the rate of pay-up on
credit is sometimes slightly lower than
direct mail. The demographics can also be
a little lower than those of direct mail-sold
subscribers—depending on the type of
publication.

Direct response television is an ex-
cellent source of subscriptions for many
magazines. It can replace some of the less
cost-efficient levels of direct mail or other
expensive sources and add needed levels
of volume. It has a much broader reach
than any combination of mailing lists; it is
also extremely flexible. In addition, televi-
sion has the benefits of increasing con-
sumer awareness for other types of
subscription promotions as well as newss-
tand sales, while also generating visibility
within the advertising community.
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Western hemisphere votes
to stick with 10 khz in AM

U.S,, reversing course it took
at Buenos Aires last year,
joins Argentina, Canada in
successful fight against 9 khz;
but Cuban, other problems
head toward stiff negotiations

The long-simmering question of whether
the countries of the western hemisphere
would retain their present system of 10
khz channel spacing or join the rest of the
world and adopt a 9 khz plan was resolved
in the first three days of the Region 2 con-
ference on AM broadcasting, in Rio de
Janeiro, last week. With the U.S. turning
against the proposal it had introduced in
the first session of the conference, in
Buenos Aires, in March 1980, the coun-
tries agreed by consensus to stick with the
10 khz standard.

The decision represents in part a victory
for the broadcasting establishment in the
U.S., which had worked hard to persuade
Washington to abandon the 9 khz plan.
The Carter administration had advanced
the proposal—which would have created
12 new channels—as a means of opening
the door to hundreds of new stations.

But the National Association of Broad-
casters, the National Radio Broadcasters
Association and others argued that the
costs involved —technical and financial—
would outweigh the benefits. And the
telecommunications policy makers of the
Reagan administration when they
assumed power, agreed.

The switch proved no embarrassment to
the U.S. delegation. Kalmann Schaefer,
the international communications adviser
to the FCC who heads the delegation, told
the conference that in having argued both
sides of the issue, the U.S. was in a ‘‘uni-
que”’ position to support retention of 10
khz. The studies made since the con-
ference in Buenos Aires, he said, had per-
suaded the government to change its
mind.

The U.S. joined Canada and Argentina,
original and vigorous opponents of the
proposed switch to 9 khz, in urging the
conference at a plenary session on
Wednesday, to retain the 10 khz system.
Mexico, Brazil and Colombia were among
the other countries supporting retention.
The principal advocate of a switch to 9
khz, as expected, was Cuba. Barbados,
Denmark and the United Kingdom were
said to be the only other countries sup-

porting the 9 khz concept at the parley.

Denmark and the United Kingdom are
among several European countries partici-
pating in the conference because of
possessions they hold in the hemisphere.
And their support for 9 khz reflects con-
cern that, with stations in the western
hemisphere and in Europe on different
channel spacing schemes, they will suffer
mutual heterodyne interference. Regions 1
(Europe and Africa) and 3 (Asia and the
Pacific) adopted a 9 khz plan five years
ago.

While the success on the channel spac-
ing issue was welcome to the Americans,
major difficulties lie ahead. Canada is
pressing a proposal that the conference
adopt a five-year (1983-1987) plan for use
of the AM band, a plan the U.S. thinks
would waste spectrum space. And Cuba
has proposed the establishment of stations
that could cause serious interference to
stations across the U.S.

The conference is expected to consider
the Canadian proposal this week, when it
comes to grips with procedures for
developing a basic plan for use of the AM
band. The “‘U.S. has something in mind”’
to deal with the Canadian proposal,
Schaefer said. But he declined to discuss it.

G- NOYI6

Completion of work on procedures will
mark the start of the grueling work of
resolving incompatibilities among the AM
inventories of the hemisphere’s countries.
At that point, the true nature of the
danger of the Cuban inventory to the
American broadcasting system will be-
come known. As for relations with Cuba
during the first week, they were described
by Schaefer as “‘friendly”” (Schaefer and
the head of the Cuban delegation are two
of the conference’s three vice chairmen;
the third is an Argentinian. The chairman
is a Brazilian.) And there was no evidence
as yet that the Cubans were attempting to
make an issue of ‘‘Radio Marti,”’ the AM
facility the Reagan administration plans to
establish in Florida to broadcast news of
Cuba to that country. Many observers, in-
cluding some in the government, fear that
the administration’s announcement of its
plans for the station will make the Cubans
less likely to compromise with the U.S.

As an indication of the seriousness with
which the administration considers the
conference, FCC Chairman Mark S.
Fowler was reported to have told the
delegation that its primary goal is “‘to pro-
tect all of our operations.”” Gary Stanford,
engineering assistant to Commissioner
Mimi Dawson, who is coordinator of the
delegation’s home team, told a meeting of
the advisory committee on AM broadcast-
ing in Washington, on Friday, that “‘our
people were given orders to do that.
Nothing will be given up without an ex-
traordinary battle.”’

¥
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Going once, twice,
gone on Satcom IV

Most expensive Sotheby auction
ever seen brings $90 million to
RCA Americom for seven places

on Cable Net Two: HBO, RCTV, UTV,
inner City among winning bidders

In less than one hour last Monday (Nov.
9), RCA Americom raised $90.1 million
by auctioning off seven transponders on
Satcom IV (Cable Net II), due to be
launched on Jan. 12, 1982. The occasion
marked the first time transponders have
been put on the auction block.

The auction was conducted at the New
York auction house of Sotheby Parke
Bernet. John L. Marion, president of
Sotheby, was the auctioneer.

The winners:

B Transponder 2—Transponder Leas-
ing Co., a newly-formed New York com-
pany, which intends to lease time on the
transponder to a number of part-time
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year in its history. It is as large in sales
revenues today as all of CBS was only a
few years ago. We are confident of con-
tinued growth, not only in our traditional
areas of broadcast expertise but also in
developing fields such as cable program-
ing, cable systems, teletext and other new
ventures both here and abroad.”

Sauter, now 46, joined CBS in 1968 as
news and program director at WBBM(AM)
Chicago. A former newspaperman, he
subsequently served in various posts with
CBS News, including Paris bureau chief in
1975-76, then was program practices vice
president for CBS-TV in 1976-77 and vice
president and general manager of
KNXT(TV) Los Angeles from 1977 until he
became president of CBS Sports in 1980.

Joyce, the new CBS News executive vice
president, also has served in various net-
work and CBS-owned station news posts
and was one of those, along with Sauter,
considered prime prospects to succeed
Leonard. (Others mentioned most fre-
quently in speculation included Roger
Colloff, vice president and director of public
affairs broadcasts, and Ed Fouhy,
vice president and director of news.) More
recently Joyce had served as vice president
and general manager of WBBM-TV Chicago
(1978-80), KNXT(TV) Los Angeles (1980)
and wcBs-Tv New York (since last Febru-
ary).

Leahy, one of the broadcast group’s two
executive vice presidents, started with
CBS as an account executive in 1962. He
rose to vice president and general manager
of wess-Tv in 1973 and to president of the
CBS Television Stations division in 1977,
before becoming senior broadcast vice
president of the broadcast group last
February.

Rosenfield, the other group executive
vice president, joined CBS as an account
executive in 1965 and rose through the
sales department to become vice president
and national sales manager of CBS-TV in
February 1977 and president of the net-
work eight months later.

Malara, who inherits most of Rosen-
field’s responsibilities at CBS-TV, joined
CBS from wwNY-Tv Watertown, N.Y.,
three years ago as vice president, station
services, in the network’s affiliate relations
department. He has been in charge of
affiliate relations since last November.

Pilson, new president of CBS Sports,
started in that division in 1976 and rose
through its business affairs, administra-
tion and compliance activities until he was
named senior vice president for planning
and administration in the CBS/Broadcast
Group last February. In that role he was
responsible for strategic planning, person-
nel, research and new ventures.

Tindiglia, new vice president and
general manager of wcCBS-TV, started in
news at WCBS-TV in 1972, left to become
news director of WABC-TV New York and
also served in a similar post at WPVIL-TV
Philadelphia before returning to CBS as
head of news for CBS-owned TV stations
in 1979. Since last February he has been
vice president, station manager, KNXT.

1 TOP OF THE WEEK [

ANA consensus:

Status quo will change in
evolutionary, not revolutionary,
way, panelists declare, with
broadcast media still holding
lion’s share of business in 1990

Veteran radio and television personality
Hugh Downs opened a panel discussion
on new video technologies at the annual
Association of National Advertisers con-
vention in San Francisco last Monday
(Nov. 9) by observing ‘‘that there will be
dislocations as a result of the new media is
probably true, but there seems to be room
for all”” One constant in the continuing
communications revolution, ventured the
host of ABC-TV’s 20/20, is that informa-
tion media of the past have always seemed
to manage to survive.

Downs's conclusion was echoed by the
panelists who followed him. The first—
CBS/Broadcast Group President Gene E
Jankowski—cited recent research suggest-
ing that, even in communities that have
had access to basic and pay cable services
for many years, over-the-air television
generally attracts 88% to 99% of the availa-
ble audience. Jankowski estimated that by
1990, advertiser-supported basic cable will
generate about $2 billion in annual
revenues, pay cable will draw about $4.4
billion, and the three commercial net-
works combined, about $15 billion. He
estimated that in 1990 broadcast stations
will attract about 92% of the available TV
audience, with pay cable accounting for
5.5% and basic cable taking the remainder.

Jankowski used a slide presentation to
bolster his claim that network television
remains the backbone of the entertain-
ment industry, generating more original
programing in a year than the major Holly-
wood movie studios combined. He esti-
mated that the networks are spending
about $150 million each season in
developing new TV product.

Gerald M. Levin, Time Inc. video group
vice president, said he would neither
“‘preach the new gospe! of the 100-chan-
nel, two-way cable systems’’ nor piay ‘‘the
prophet of doom for the broadcast net-
works.”’ Instead, Levin cautiously pre-
dicted that ““when the dust settles, around
the end of the decade, the video world,
while profoundly changed, will probably
not have turned upside down.”’

Levin countered Jankowski’s statistics
with some of his own. He cited a report
that during the July Nielsen sweeps, “‘in
Home Box Office-Cinemax homes, the
duo picked up a 45% prime-time share—
some dent. I know that broadcasters will
be quick to point out that their audience
levels are at their lowest ebb during the
summer, but a 45 share is a powerful per-
formance under any circumstances,
especially for a medium that went national
only six years ago.”

Levin conceded he doesn’t think cable
TV “*will kill off the networks any more
than television killed off magazines.”
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new media gradualism

Following an adjustment period, ‘‘the
broadcast networks will still be a major
force—but not a dominant one.”’

Levin downplayed the potential demand
for projected two-way video services, such
as shopping at home. ‘““You won’t be able
to squeeze the bananas, and that’s impor-
tant,’ he noted. On a related theme, Levin
argued that ‘‘franchise battles have gotten
completely out of hand. In order to win
them, cable companies have been promis-
ing stratospheric levels of service, includ-
ing two-way capability, at rock-bottom
prices. The stakes have gone beyond the
point of prudent business, particularly be-
cause projections are based on revenue
streams that are speculative at this point.”

Richard H. Frank, president of Para-
mount Television Distribution, offered a
novel, although unscientific, analysis of
the cable-versus-network audience ques-
tion by presenting a series of videotaped
excerpts from available programing
monitored over the 26-channel Gill Cable
system in San Jose, Calif., on Nov. 3.
Frank gave audience share estimates dur-
ing the 9-9:30 p.m. time period made by
Arbitron researchers. According to Ar-
bitron data, 71% of the local audience was
tuned to commercial network affiliates
during the test period, 17% watched inde-
pendent stations, 9% viewed pay cable,
and 3% chose other channels.

“When all these choices are available,”’
concluded Frank. ‘‘the viewer tends to go
to the programing with the big production
values.”” He noted that all but one of the
programs seen by 97% of the audience
were produced in Hollywood, primarily by
major studios or producers.

Frank acknowledged that the specialized
audience should not be overlooked, but
suggested that future programing for all
video forms will likely continue to be
dominated by the Hollywood creative com-
munity. ‘“Mass appeal programing from
these sources will continue to be the pri-
mary vehicle for most consumer product
advertisers,”’ Frank stated.

In a question-and-answer session,
Jankowski said his network is sensitive to
change in American viewers’ habits, as
more women join the work force, more
portable receivers are sold and more in-
dividuals watch TV alone. These trends,
he noted, may result in such programing
changes as introduction of soap operas in
new day parts.

Asked if Home Box Office, the Time-
owned pay cable network, would consider
selling advertising, Levin said: ““It’s hard
to say never,” but he added that most
viewers are attracted to such services in
large measure because they are commer-
cial free. Earlier, Levin said that advertis-
ing on cable ‘‘is clearly in the infant
state— [but] it won’t be long before cable
becomes a meaningful advertising
medium.”’

Leonard H. Marks, a partner in the
Washington law firm of Cohn & Marks,


















Special Report

N

Upward march of technology remains relentless;
electronic photography continues its takeover of the
visual arts; quality and versatility of broadcast
equipment grow ever higher, leading to promise
of better pictures and sound and, eventually,
to the realization of high-definition television,
worldwide digital standard promises acceleration
of movement away from analog production; radio
developments, on smaller scale, rival television’s
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The ever-expanding possibilities of video

The medium grows more and more
flexible as cameras adopt the

best features of film, ENG gear
becomes more compact and artists
turn to a screen instead of canvas

Video is taking over.

Over the past decade, video technology
has been gradually encroaching into areas
of television that had once been the ex-
clusive domain of film.

Broadcast journalists are shelving per-
fectly good 16 mm cameras and replacing
them with high-quality compact video
cameras and recorders. And more and more
pre-recorded prime-time network program-
ing is coming up video. Accord-
ing to Joseph Flaherty, vice president,
engineering and development, CBS-TV,
the ‘‘preponderance of situation com-
edies, documentaries and the new breed
of ‘magazine’ shows are now multicamera
video productions.”

(Even the home movie makers of
America are trading in their super 8
cameras for low-cost video equipment and
its promise of an instant picture and in-
stant gratification.)

What’s more, the signs were clear in
1981 that video is poised to trespass into
film’s last sanctuary in television: the
high-budget adventure, mystery and dra-
matic series and made-for-TV movies that
Flaherty said make up as much as 80% of
the prime-time schedule.

The producers of the high-ticket pro-
graming have stuck with film not only be-
cause film produces a better picture than
video, but also because the equipment and
techniques in film, after nearly a century
of evolution, conform to the producers’
creative needs and desires.

Work is going on around the world on
high-definition television (HDTV) stan-
dards that would elevate the images of
video to parity with film. Although such a
standard is still several years off, new
video cameras designed to mimic their film
counterparts are now available to
seduce film producers, who are willing to
sacrifice picture quality but not the artistic
flexibility of film, into the video medium.

“We think HDTV is an important piece
of the future,” Flaherty said, “‘but the pre-
sent cannot be ignored.”” There are im-
mediate benefits in time and money that
can be derived from the conversion from
film to video, he said.

According to lkegami, by using video
instead of film, television production costs
could be reduced up to 20%. Shots may be
viewed immediately without having to
wait for the ““‘film dailies’’ and without the
cost of processing the film. Videotape can
be reused over and over again at enormous
savings and can be edited on computer
assited editing systems more quickly and
cheaply than on film.

Film technology has been creeping for-

ward for the past 100 years. The conver-
sion to video would permit film producers
to be part of a medium that is bounding
ahead at an astonishing pace on the strength
of its union with digital and computer tech-
nology. Images on videotape can be
manipulated in hundreds of different ways by
digital special effects machines and sophisti-
cated character generators, and computer-
based videoart systems permit the creation
of video images without the aid of the
camera,

Perhaps the first ‘‘electronic
cinematography’® camera was shown by
Ikegami at the National Association of
Broadcasters convention in Las Vegas last
April. The EC-35 “‘handles a lot like a film
camera,’ said Ikegami Vice President Her-
man Schkolnick following the camera’s sec-
ond appearance at the Society of Motion
Picture and Television Engineers conven-
tion last month. ‘It feels like a film
camera and the performance is much bet-
ter than an ordinary television camera in
terms of horizontal resolution and dynamic
range.”’

According to Schkolnick, the camera’s
improved performance stems from special
circuitry and lenses developed for the
camera. It employs three low-capacity,
diode-gun Plumbicon tubes and boasts a
signal to noise ratio of 57 db.

The camera, developed jointly by CBS
and Tkegami, is made for single-camera
production, as familiar to film producers
as it is foreign to television producers. In
single-camera production, cach scene is
set, lighted and shot. Editing is strictly a
post-production process. In the
multicamera production, favored by televi-
sion producers, the same scene is shot
simultaneously from various angles by vari-
ous cameras. Editing can often be done on a
switcher by cutting from one camera to
another. Consequently, the lighting on the
video set is “‘flat,” the same from every
angle and the creativity of the producer is
severely limited.

Canon has built a zoom lens for the
EC-35 and Fuji is working on one,
Schkolnick said. More important, each of
the companies is developing a series of fixed
focal length lenses, common in film pro-
duction but virtually unused for video pro-
duction.

Ikegami's EC-35 electronic cinematography camera
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In film production, the camera’s
aperture is used to control depth of fieid.
Since each scene is lit individually, the
lighting can be adjusted to accommodate a
certain aperture setting. If lighting cannot be
controlled (often the case outside)
neutral density filters can be used to let
more or less light into the camera without
affecting depth of field. The aperture (or iris)
serves as a creative device, Flaherty
said. It permits the filmmaker to decide
“where the center of focus and plane of
focus should be.”

In standard video cameras without
filters, depth of field is dictated by the
lighting, a situation intolerable to the true
cinematographer.

A cinematographer ordinarily operates
with the lens wide open, Schkolnick said, so
that only the object of interest is in
focus. ‘‘He doesn’t care about the
foreground or background. He doesn’t
want to distract the viewer from the object
of interest.”

The lenses being developed for the
EC-35, Schkolnick noted, are ““designed for
optimum operation wide open, f 1.4
Television lenses operate best at narrower
settings of f 5.6 or f 8, he said.

To edit the stream of videotape into a
coherent program, a unique editing system
is needed. CBS and Sony unveiled such a
system in October 1980. The off-line edit-
ing system, which is still being worked on
by Sony, includes six Sony Betamax (half-
inch) recorders, a computer-based editor
controller with cathode ray tube and light
pen, a floppy disk memory, all built into a
console.

In a typical application, the EC-35 pic-
tures are recorded on a one-inch videotape
recorder. Each of the “‘takes’ on the one-
inch machine transferred to individual
Betacassettes and a ‘‘rough cut” is pro-
duced. Editing commands are recorded in
the computer.

It is in the re-editing, however, where
the system is most different. The first step
is to preview the rough cut in real time, in
the proper sequence and with frame ac-
curacy. The host computer, using the edi-
tor’s decision list from the first sequence
of edits, automatically dubs the required
positions on each good take. The material
is arranged in sequences and the system
records extra material before and after
each edit point allowing for modification
later on. Inserts or entirely new material can
be added at will.

A separate viewing copy is made, and an
edit decision list is produced on the floppy
disk, which is used to assemble a master
one-inch tape, containing the finished pro-
duct with all the special effects. The EC-35,
which costs around $100,000 (with a set of
lenses), can be put to good use without the
Sony editing system, but it should be used
to “‘optimize your cost effectiveness,’
Schkolnick said. *‘If you are going to con-
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(HCR-1) incorporates a camera with three
half-inch pickup tubes which RCA says
can perform with the best of the two-third-
inch tubes now on the market.

The RCA Electro-Optics and Devices
Division came up with the high-perfor-
mance, half-inch Saticon tubes for the
Hawkeye. According to the division, the
tubes deliver high resolution (at 400 lines,
amplitude response is typically 40%) ac-
curate registration, low lag and low reflec-
tivity.

Paul Amedick, an RCA spokesman,
said the camera segment of the Hawkeye
is equivalent to RCA’s top-of-the-line
ENG camera, the TK-86, which employs
three two-thirds-inch tubes.

The Hawkeye viewfinder does more
than compose the shot. LED displays tell
the operator how much power is left in the
battery, assure him that the image is being
recorded, indicate shooting time and warn
him when the tape is close to running out.

Hawkeye is powered by a Ni-cad battery
pack which will keep camera and recorder
running for 30-to-40 minutes on one charge,
depending on the battery used.

The camera that Panasonic chose to
couple with the Chroma Trak recorder is
more conventional. Equivalent to the
Panasonic 750, the camera has been
shown in two variations. At the NAB, the
three-tube prism camera contained two-
thirds-inch Plumbicon tubes and at the
SMPTE convention last month two-thirds-
inch Saticon tubes were inserted.

Including lens, the Panasonic and Sony
recording cameras weigh approximately 22
pounds each.

Herman Schkolnick, vice president of
Ikegami, was unwilling to shed any light
on his company’s plans for a recording
camera. lkegami is talking to several
manufacturers about developing a half-
inch or quarter-inch recorder that it could
couple with its HL-83 ENG camera,
Schkolnick said. The recording camera
that was shown at the Total Communica-
tions Systems truck at the last NAB,
featured a quarter-inch built by Ikegami,
but Schkolnick indicated that the final
Ikegami product would probably incorpor-
ate a recorder designed and built by some
other manufacturer.

Perhaps in reaction to the RCA and
Panasonic announcements of their record-
ing cameras at the NAB, Sony displayed a
“pre-pre-production” model of its own
recording camera in its hotel suite. The
Betacam or BVW-1 also employs half-inch
tape, but the tape is Betamax formated and
the recording system is incompatible with
the RCA/Panasonic system.

The capabilities of the Betacam were not
demonstrated at the NAB, but the unit
was demonstrated on the exhibit floor of
the SMPTE convention six months later.
The unit was segmented so that the
recorder portion could be uncoupled from
the camera. Sony’s Bill Park said splitting
the unit down the middle simplifies main-
tenance, permitting each half to be sent to
different repair shops or for either to be
kept in the field coupled to a healthy mate.

Unlike the Panasonic and RCA cameras,
the Betacam camera works off a single

tube, a high-band Saticon Trinicon with
full NTSC bandwidth capability. According
to Sony, the camera generates 400 lines of
resolution and possesses a signal-to-noise
ratio of 53 db.

Peter Lowten of Sony said at a SMPTE
press conference that ‘‘electronically, a lot
of work has to be done’” on the Betacam,
although he added, Sony believes it has
the right tape format. Like the RCA/
Panasonic recorder, the Sony recorder
features two audio tracks and a time code
track and promises quality ‘‘significantly
better than the U-matic,” Sony’s three-
quarter-inch tape equipment that now domi-
nates the high-end ENG market.

If much has to be done, Sony is evidently
prepared to do it. Park said the company
hopes to begin accepting orders for the
Betacam next April at a price of less than
$45.000.

The Betacam is lighter than either the
Hawkeye or Panasonic model, weighing in
at 17 pounds with batteries (good for one
hour of service) and lens.

Ampex's Merlyn digital special effects system

Since the RCA/Panasonic and Sony
recording systems are newly developed,
special equipment is needed in the studio
to play back and edit the tapes they pro-
duce. The compatible studio recorder,
built for the Sony and Panasonic systems,
delivers chrominance resolution, distortion
and noise performance three times better
than three-quarter-inch tape systems, ac-
cording to RCA product literature. An edi-
tor features dial search control that quickly
locates edit points and drives the recorder
in 10 speeds (from eight times normal
speed to one-sixteenth normal speed).

The Sony studio recorder, which can be
rack mounted or set on a table, is a front
loader, similar in design to the three-
quarter-inch machine Sony introduced at
the NAB.

The only company that is now taking or-
ders for the recording cameras is RCA,
which is promising delivery of the camera
element (which can be used indepen-
dently) in January and the recorder in
March. RCA’s Amedick said sales of the
Hawkeye have so far been ‘‘moderate,”’
because, he guessed, it involves an en-
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tirely new recording format. “‘Once a few
of the units are out in the field,” he said,
‘*sales should pick up dramatically””
Panasonic hopes to be ready to accept or-
ders at next year’s NAB,

0

The attractiveness of video has been
enhanced in recent years by the medium’s
increasing use of- digital and computer
technologies. Digital noise reduction units
and time base correctors have contributed
to the improvements in the quality of the
video images, and digital special effects
machines have given producers the power
to perform all sorts of picture manipula-
tions by simply pushing a few buttons.

The computer and microprocessors
(computers on a chip) have aided in the
production of editing controllers and
systems that have drastically reduced the
complexity and cost of editing videotape.
The computer also forms the basis of
character generators and videoart systems
that permit artists to ‘‘draw’” or ‘‘paint’
elaborate pictures directly on a video moni-
tor.

The International Radio Consultative
Committee (CCIR) last month adopted a
worldwide digital standard that should do
much to erase the incompatibilities among _
the television standards in use around the
world today, permitting economies in equip-
ment production and facilitating the interna-
tional exchange of programing.

The CCIR, which was led to its conclu-
sion to a large degree by the SMPTE and
CBS, recommended (its decision still must
be ratified by the International Telecom-
munication Union early next year) com-
ponent coding of the television signal and
a digital sampling rate of 13.5 mhz for the
luminance channel and 6.75 mhz (half the
luminance frequency) for the two color-
difference components.

The adoption of the standard should it-
self hasten the transformation of broad-
cast and production studios from analog
to digital facilities. Prototypes. of digital
videotape recorders have been shown
repeatedly the last two years at major trade
shows, and at this year’s NAB, Panasonic
added another prototype critical to the
digital studio of tomorrow, a digital
switcher.

The most talked about digital product of
the-year was the new Ampex digital effect
machine, originally called Merlyn, but
after some copyright disputes now called
simply Ampex Digital Optical Effects
(ADO).

The machine is designed to take a video
image and flip, spin and tumble it through
three dimensions, all the while preserving
the quality of the image and keeping the im-
age in true perspective.

In addition the machine can compress or
expand the video images. Ampex says that
expansion to eight times normal size is
possible without loss of resolution.

ADO, which costs nearly $100,000, can
be used for on-line or off-line productions.
Each manipulation can be tested and com-
bined into on sequential effect which play~
back from the computer memory. Ee
special effect can include up to 24 diff¢






picture manipulations.

One the other end of the digital effects
spectrum is Digifex, a new machine shown
by Digital Services Corp. as a prototype at
the NAB and as a production model at the
SMPTE. DSC’s machine carries a base price
of $29,500 and can perform over 200
effects, including spins, flips, expansion
and compression in single or split images.
An optional floppy disk drive (at a cost of
$5,000) is available to store effects. Up to
38 images can be stored on the dual flop-
pies and recalled on demand.

DSC promises to keep its customers up
to date with the state of the art by supply-
ing them periodically with new circuit

boards capable of performing the latest
digital trick.

O

Perhaps the best examples of the con-
vergence of video and computer tech-
nology are the videoart systems that have
been popping up in increasing numbers
over the past year and a half. The com-
puter or microprocessor-based machines
allow the creation of hand-drawn video
images without the use of any kind of
camerd.

Using an electronic pen or stylus and a
‘“digitizing tablet,”” artists can
electronically “‘draw’ or “‘paint’’ pictures
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on a video monitor. The resulting pictures
can be stored in the computer memory,
recorded on videotape or fed directly to a
transmitter for broadcast.

The resolution, colors and cost of the
half-dozen or more systems now on the
market or in some final stage of develop-
ment vary greatly, but they all have the
same goal: to make the electronics as
transparent as possible or, in other words,
make the artist feel as though he were
working in a conventional medium such as
pencil, oil paint, watercolor or airbrush. To
some extent all the systems have suc-
ceeded.

Although each system contains only
one stylus which communicates with the
computef through the digitizing tablet, the
nature of the stylus can be changed
electronically. In an electronic paint mode,
for instance, the shape of the brush can be
switched from round to rectangular and its
thickness can be varied.

Limited only by the combinations of the
three basic colors of the NTSC systems,
the videoart systems can literally generate
millions of colors for their artist/opera-
tors. Most of the systems, however, are
limited in the number of colors that can be
included in a single picture. The only ex-
ception seems to be the MCI/Quantel
DPB 7000, shown as a prototype at the
NAB. A company spokesman said a DPB
7000 picture can contain as many colors as
the red, green and blue of NTSC can deliver,

Although the machines are designed
primarily for the creation of original im-
ages, they can be a handy tool for
“retouching’’ conventional video pictures.
Judson Rosebush, president of Digital
Effects Inc., the developer of the yet un-
marketed Video Palette videoart system,
said his system could be used to remove a
smokestack or some other un-
wanted object frame by frame from a com-
mercial in the same way an airbrush can
eliminate obtrusive items from a 35 mm
print.

Most of the videoart systems have a few
other tricks in common. Particular
geometric shapes created by the artist can
be stored and promptly reproduced by the
stylus which is electronically transformed
into a ‘‘rubber stamp.”” And on most of
the systems, the artist can ‘‘cut and
paste.”” As Rosebush put it, he can isolate
a portion of the completed video picture,
lift it up and move it elsewhere in the
picture.

The first videoart machine to hit the
market was the Ampex AVA machine,
which is based on research into computer
graphics by the New York In-
stitute of Technology. Like many of the
videoart systems, the palette the AVA artist
can create for a single picture can con-
sist of as many as 256 combinations of col-
ors and shades, according to Ampex’s
Glen Rose. Sixteen colors with 16 “‘inten-
sity levels’® for each color can be used,
Rose said, or 32 colors with just eight
levels of intensity each.

Bruce LaCentra, the MCI/Quan*,
spokesman, believes the DPB 7000
capabilities that go beyond that o






























ING, Oct. 26). Ferris last week said that the
decision had not yet been made. But if the
decision is to file with the commission,
someone else in the firm of Mi: | Levin,
Cohn, Ferris, Glovsky & Pope~ perhaps
Frank Lloyd, who was Ferris’s ¢ ninistra-
tive assistant at the commission, would
have to take over the DNC’s representa-
tion. Ferris is barred by the conflict-of-in-
terest law from practicing before the com-
mission in such matters for one year after
his departure from the agency last April.

The two 30-second spots at issue pro-
moted President Reagan’s economic pro-
gram and lauded the Republican party for
its success in winning major tax cuts. To
Ferris, the commercials triggered the fair-
ness doctrine in raising two controversial
issues of public importance—*‘1  efficacy
of the President’s economic n”’ and
“which party should govern.” b= also said
that CBS’s programing had not. ered the
public ‘‘reasonable access to contrasting
views’” and added that the DNC is entitled
to free time to respond.

Not so, according to CBS’s Goldberg. To
provide free time, he said, “‘would amount
to a subsidy of a political party w  zhis not
contemplated either by the Communica-
tions Act or by any decision of the Federal
Communications Commission. Indeed,
the commission has made it clear that the
fairness doctrine is not be applied in this
manner to the partisan political process.”’

What’s more, Goldberg said, CBS has
not left the public uninformed of views
contrary to those expressed in the Repub-
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lican spots. He said opposing views had
been presented by ‘‘Democratic spokes-
men and others.”” He also said the network
has given extensive coverage to the Dem-
ocratic party on a wide range of issues,
““through regular appearances by Demo-
cratic leaders on CBS News and local sta-
tion news broadcasts, interview programs
such as Face the Nation, and replies to
presidential addresses.”’

“For these reasons,’ Goldberg said,
“‘we believe that CBS is in full compliance
with respect to the matters raised by your
letter.”’

Relief may be
in sight in
border problem

Reagan said to be readying
message to Congress asking
for legislation mirroring
1976 Canadian tax law

For months, U.S. broadcasters along the
Canadian border have been frustrated by a
bureaucratic snar! within the Reagan ad-
ministration that has blocked U.S. action
to help them in their tax war with Canada.
Last week, President Reagan was said to
have ended the uncertainty by siding with
the Office of Special Trade Representative
in its dispute with the Treasury Depart-
ment over the manner in which the U.S.
should attempt to persuade Canada to
abandon a tax law the U.S. says is unfair to
American broadcasters. The White House
was preparing to send a presidential
message to Congress requesting legislation
to mirror the Canadian law.

The Canadian measure, enacted in
1976, denies Canadian advertisers a tax
deduction for money spent in U.S. media,
including broadcast stations. The Presi-
dent, in his message, said the bill he is pro-
posing would do the same for Americans
advertising on Canadian stations. But the
“‘disincentive to the transfer of U.S. ad-
vertising revenues’ to Canadian broad-
casters would terminate if Canada repealed
its law, the President added.

The proposal is similar to a measure
President Carter submitted to Congress in
September 1980 after determining, follow-
ing an inquiry by the STR, that the Cana-
dian law was ‘‘unreasonable’”’ However,
Congress adjourned without taking action
on the measure.

The failure of Congress to act was a
source of frustration to the American
border broadcasters who had seen the
more than $20 million they were earning
annually from Canadians before the Cana-
dian law—C-58—was enacted decline to
some $12 million. The frustration con-
tinued to mount and no steps were taken
to renew efforts to confront Canada on the
issue.

For the past three months, action had
been blocked by a disagreement between
Ambassador William Brock, Reagan’s
STR, and Treasury Secretary Donald
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Res 1. While Brock favored a presidential
message calling for legislation similar to
the Carter proposal, Treasury was urging a
broader approach, a bill that would enable
it to respond “‘in kind” to any foreign
government enacting tax legislation found
to discriminate, even indirectly, against
U.S. citizens or corporations. And as a
means of gaining leverage for its proposal,
it p 2 hold on the STR-drafted message,
whi  had already made its way through
the clearance process within the adminis-
tration, and recommended the submission
of both measures to Congress. The Treas-
ury proposal has yet to get the necessary
clearance.

The border broadcasters and their law-
yer-lobbyists watching the conflict from
the lelines did not object in principle to
the lreasury proposal. But they feared it
would be more controversial, and thus less
likely to win congressional approval, than
the STR approach. They were principally
anxious that the administration take some
action that would be a signal to Canada.

F lly, after the STR and Treasury had
failed in several efforts to resolve their
differences, the White House placed the
matter before the President. It was in-
cluded in a number of Canadian issues
that 1e Cabinet Council on Trade and
Commerce—whose members include
Brock and Regan—discussed with the
President two weeks ago. It was said to be
the only item on the agenda that was
resolved.

Although representatives of the border
broadcasters had not been overly
entk  iastic over mirror legislation as an
answer to their problems when presented
by Carter, they feel the Reagan message is
stronger. [t makes it clear that U.S. retalia-
tion will not stop with the mirror legis-
lation if it fails to persuade Canada to back
down on C-58—something the Canadian
government has insisted it will not do.

The intent of the mirror legislation is
‘‘not to erect new barriers to trade, but
rather to encourage the Canadians to
eliminate their unreasonable and restric-
tive ractice,”’ the President said. If
necessary, he added, ‘‘l retain the right to
take further action, if appropriate, to ob-
tain the elimination of the practice, on my
own motion under the authority [of the
Trade Act of 1974]>

Public broadcasting
upheld again in
‘Princess’ matter

Appeals court abides by earlier
decision of district court and
says KUHT-TV cannot be
forced to broadcast show

It was almost a rerun of the decision of
another panel of the U.S. Court of Ap-
peals for the Fifth Circuit in a case involv-
ing the decision of a public broadcasting
facility to cancel an airing of the controver-
sial show, Death of a Princess. A three-
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judge panel on Oct. 30 issued a brief un-
signed opinion reversing the decision of a
district court requiring the University of
Houston’s KUHT-TV Houston to broadcast
the film. The panel said it was bound by
the decision of a panel which on Sept. 21
had held that the Alabama Educational
Television Network’s cancellation of the
program did not violate the First Amend-
ment (BROADCASTING, Nov. 2). And
where the AETN court was split, 2-1, one
of the judges in the KUHT-TV case wrote a
concurrence that sounded like a dissent.

A U.S. district court in Houston had
acted in a suit brought by KUHT.Tv viewers
who objected to the station’s cancellation
of the scheduled May 12, 1980, showing
of the film, which deals with the relation-
ship of a Saudi Arabian princess and her
lover and their execution. The district
court held that KUHT-TV is a ‘‘public
forum’’ and, as a result, could not deny ac-
cess to speakers unless the reasons for
denial could withstand the strict scrutiny
to which “‘prior restraints’® are tradi-
tionally subjected.

Besides defending that holding, the
plaintiffs supported the distri  court’s
order on the ground that the station’s deci-
sion was based on the political content of
the program. They contended the can-

cellation was in résponse to concerns ex-
pressed by the Saudi royal family, which
made it clear it wanted the film sup-
pressed.

The appeals court panel noted that both
arguments had been considered and re-
jected by the panel that heard the AETN
case, and added, ‘‘we are bound’’ by that
decision. The panel directed the district
court to dissolve its order to the station to
show the film, an order the appeals court
had stayed pending appeal.

The decision was unanimous on the part
of the panel, which consisted of Judges
Homer Thornberry, Henry A. Politz and
Thomas Reavley. But Reavley issued a
concurring statement making it clear he
joined in the panel’s opinion only because
he agrees the panel is bound by the deci-
sion in the earlier Princess case. He also
made it clear he disagreed with the reason-
ing in that decision.

Reavley said he believes the principal
holding of the AETN panel that a govern-
ment-owned station is protected by the
First Amendment ‘‘has no precedent in
American constitutional jurisprudence.”
He said the government’s power to exer-
cise editorial discretion over its own
speech ‘‘is neither conferred nor protected
by the First Amendment.’

Indeed, he said that in ho ag that a
gove ment broadcaster’s editonal discre-
tion ""1s entitled to the near-absolute con-
stitutional protection recognized’’ by the
Supreme Court in a case involving the
Miami Herald, the panel ‘‘has afforded
gove ment broadcasters more protection
from private citizens than private broad-
casters have from the government.”

But Reavley’s main point was that the
primary issue in the case is not whether
KUHT-TV is a ‘“‘public forum’ —he noted
that the pilaintiffs are not insisting on a
right  put anything they demand on the
air—but rather whether a program paid for
with public funds was canceled by state of-
ficials because they did not like its political
cont t. The issue, he said, is whether the
government’s action was an abridgement
of speech prohibited by the First Amend-
ment.

“To my mind,” he said, ‘“‘this case is
quite similar to the case in which a
libra n places a book on a library shelf,
only 1o have it removed by the supervisory
authorities because they object to the po-
litical views it contains”’ Most courts
wou agree that the state may remove the
book tor a variety of reasons, Reavley
said, ‘‘but a desire to silence its political
message is not one of them.”

—
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Miller promises to clarify
ad substantiation surveillapre,
praises industry self-reguli on

James Miller, chairman of the Federal
Trade Commission, told adve sers last
Tuesday (Nov. 10) that he is ““troubled”
by aspects of the agency’s ad  bstantia-
tion policy and pledged to explore those
concerns ‘‘over the coming months.’”’
Miller spoke before the Association of Na-
tional Advertisers at its annual convention
in San Francisco. The chairman has previ-
ously expressed doubts about the policy
(BROADCASTING, Nov. 2).

Miller also said as chairman he will “‘ex-
pend considerable effort’” to prosecute
cases of fraudulent and deceptive advertis-
ing.

“l have no problem with the concept
that an advertiser be required to substanti-
ate a claim, especially in the face of indica-
tions that a claim is false or deceptive,”” he
said. However, Miller questioned whether
the commission has made it “‘sufficiently
clear” which claims need to be substanti-
ated. He noted that the policy re  lires sub-
stantiation of all affirmative peiiormance
claims. But, he said, ‘‘the line between
those claims that require substantiation
and those that do not appears nclear to
many advertisers.”’

Business’

Miller then cited an example: “‘A fruit
juice vendor’s plea for consumers to ‘try
my product and see if you don’t think it’s
the best’ would probably not require sub-
stantiation today. But what about a claim
that ‘people who try our product usually
like it’? Although in most contexts the lat-
ter claim is not materially different in
substance, it could be read to imply that
the advertiser had supporting evidence.”’

He expressed concern that ‘‘uncertain-
ty’” over how the agency ‘‘exercises its dis-
cretion’” costs the advertiser and, ulti-
mately, the consumer.

Another problem with the policy, Miller
said, involves the FTC’s interpretation of
the meaning of claims. “‘A tendency on
the part of the commission to impute
claims that were never intended or were
understood by only a small minority of
consumers could lead to restrictions on
useful information and thus harm to con-
sumers in general,” he noted.

Miller voiced concern that if objective
claims require more substantiation than
subjective claims, advertisers may ‘‘tend
towards slogans and puffery,” and away
from hard information that may be more
useful to consumers.

‘‘And even in the extreme, [ think we
should re-evaluate whether the commis-
sion should impose any requirement for
substantiation prior to the making of
claims,”’ he added.

The chairman spoke favorably of adver-
tising, saying it provides consumers with
valuable information and that it facilitates
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“‘the emergence of new competitors, and
thus the maintenance of a viable competi-
tive environment.”

He praised the industry for its self-
regulation which he said is ‘““one of the
most significant inducements to truthful
advertising.”

PTAR repeal finds
no friends with TVB

Networks seen in position
to gain $260 million from spot
if they win repeal of rule

Delegates to the Television Bureau of Ad-
vertising’s annual meeting last week were
told that $260 million a year in spot TV
billings would be diverted to networks if
the FCC repeals its prime-time access rule.

“‘Ask your congressman to lean on the
FCC,’ said Ken Bagwell, president, sta-
dons division, Storer Broadcasting. Bag-
well was joined in supporting PTAR by the
oth  members of a panel assembied by
the Station Representatives Association
on Tuesday: Crawford Rice, executive vice
president of Gaylord Broadcasting; Larry
Gershman, executive vice president in
cha :of worldwide syndication for MGM
Telcvision, and panel host Joel Chase-
man, president of the Post-Newsweek sta-
tions. (Asked from the floor if they
couldn’t find someone to oppose PTAR,
the panelists said no—and certainly no
one in the audience rose to support the
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repeal of the rule).

Chaseman and Bagwell sented  a
quick computation they made pefore the
meeting that $260 million a year in adver-
tising would move from spot to network
without PTAR.

Responding to questions posed by
Chaseman, Rice maintained that repeal of
PTAR would do economic ha 1 not only
to network affiliates but also to indepen-
dent stations. Independents, he said,
stood the risk of losing ratings to increased
network competition.

Rice and Bagwell defended PTAR as
“‘our Sherman Antitrust Act,” a device
that doesn’t “‘regulate”’ stations but rather
acts to ‘‘strike a balance’ between net-
works and affiliates.

Critics’ suggestions that access has been
devoted to ‘‘junk’ programing were con-
demned by the panel, which said only 37%
of total access programing was now
devoted to game shows. Until “‘a few
months ago,” the FCC erroneously
believed access was ‘‘filled with game
shows,”> Bagwell said, adding: ‘“We must
convince the FCC we’re serious and want
it [PTAR].’ He said since the matter is not
yet ex parte before the commission, it was
still possible to ‘‘taik to individual com-
missioners’’ about the situation.

Chaseman closed the meeting by calling
PTAR a necessary tool for stations faced
with future competition from new media
and in need of maintaining their own iden-
tities. ““Those who make this an economic
issue miss the point ... For m y stations
it will be a matter of survival ...’
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“Sales and the Bottom Line.” Efficiency was the watchword of this TVB session that
dealt with business costs. The panelists above —Paul Bures, general sales manager, KTRk-
Tv Houston; John J. Walters Jr, president of Harrington, Righter & Parsons, and Roger Low-
ery, business manager of Post Newsweek's weLaTy) Miami—emphasized efficiency, by not
only looking at revenues and the bottom line, but also expenses.

Light sees this as
sensation generation

TVB keynoter says America seeks
“quality of experience” and
sees return to old-fashioned values

“The sensation generation’” provided the
focus of Tuesday’s luncheon speech by
Larry Light, executive vice president of
Ted Bates & Co., at the Miami Beach TVB
meeting. ‘I don’t believe those who tell us
this will be a decade of doubt and uncer-
tainty,’ Light told his audience. ‘It will be
a decade of dreams,” he insisted, because
“‘this generation of consumers believes in
dreams,” a factor of importance to
marketers who increasingly ‘‘must realize
we sell dreams.”’

Light used the label ‘‘sensation genera-
tion”” for today’s consumers because of
what he sees as their interest in ‘‘sensa-
tion,” in ‘‘the quality of experience”’
That’s what is behind the trend in designer
clothes, colognes and chocolates, in
Light’s view, because ‘‘the brand sensa-
tion is as important as brand perfor-
mance’’ to today’s consumer. Emotions
and values are important to them as well,
he maintained, with some of their values
fairly old-fashioned, among them ambi-
tion, patriotism, and a sense that success is
legitimate, and not ‘“‘a dirty word.” ]

Light also tracked a number of
demographic changes in society that are
reflected in the recently released census
figures. The most important legacy of the
70’s, said Light, is ‘‘the fractionalization
of our society”” The stereotyped family of
four with a working male head and non-
working mother doesn’t exist *“if it ever
existed.’

People are still getting married,
although Light quipped ‘‘they’re getting
married more often”” as divorce and
remarriage rates rise. ‘‘Shacking up is up”’
as well, while household size is down,
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though the number of hous olds is grow-
ing. And in a geographic shirt even more
important than the growth of the South-
west, according to Light, people are mov-
ing to nonurban areas—the ‘‘exurbs.’

Numbers of working women are up,
which Light tied to a desire to increase
discretionary income. The average discre-
tionary income for a family of four with
$20,000 in income is $1.42 per person per
day—which is why people are trying so
hard to save, Light maintained. Light pro-
posed a cycle for discretionary income—
where young singles have high discretion-
ary income, which drops tremendously as
those singles marry and assume the
responsibilities of family, mortgage, etc.,
only to soar again when the children
finally leave home. Thus, because there
are people in the market with relatively
high discretionary income, and others with
low discretionary income, the market has
assumed a ‘“‘dumbbell” shape, with a
bulge in price brands and premium
brands, while ‘“marketers in the middle
are fighting for their lives.”

Salesmen sing
high praise
for MMP system

TVB panel on maximizing media
performance is laden with
success stories of calculator

A $100,000 campaign from a bank, a simi-
lar buy from a five-store chain and an add-
ed $750,000 over a year in station busi-
ness—those were three of the successful
case histories presented as examples of
the effectiveness of TVB’s Maximizing
Media Performance (MMP) program at an
“‘early-bird’’ workshop last Tuesday.

Blair Television President Walter A.
Schwartz hosted the panel that included
presentations by David B. Ludwig III,
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Willie Nelson
Roy Orbison
Randy Owen
Dolly Parton
Norman Petty
Don Pfrimmer
Sandy Pinkard
Chris Price

FROM BMI TO THE WRITERS
OF TF E MOST PERFORMED
CC UMNTRY SONGS OF 1981.

Most performed song — “9 to 5”” by Dolly Parton

Ray Price

Curly Putman
Eddie Rabbitt
Chick Rains
Jerry Reed

Don Reid

Kent Robbins
Jim Rushing
Johnny Russell
Ronny Scaife
Troy Seals

Pebe Sebert
Billy Sherrill
Shel Silverstein
Faul Sirmon
Johnny Slate
Even Stevens
Ray Stevens
Mike Stoller
Bob Stone
Bruce Sudano
Sonny Thockmorton
Glenn Tubb
Dan Tyler

Rafe Van Hoy
Harlan White
Peggy White
Carson Whitsett
Marijohn Wilkin
Hank Williams
Hank Williams, Jr.
Allee Willis
John Wills
Tammy Wynette
Bill Zerface

Jim Zerface

President f
Vice President

The country music
the country hears most
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Stockulnales:

Market
Exchange Closing  Closing Net  Percent Capitali-
and Tue. Wed.  Change Change P/E zation
Company Nov 10 Nov4 in Week in Week Ratio (000,000}
TN 5 ROADCASTING
N ABC.......ccoovunnt. 355/8 37 -13/8 - 371 7 997
N.: Capital Cities......... 791/2 79 + 12 + B3 14 1,046
N CBS.......oovvvnn. .. 531/2 553/8 -17/8 - 338 8 1,491
N Cox™*. .., 33 36 3/4 -33/4 —-10.20 9 894
A Gross Telecasting.... 29 3/4 28 +13/4 + 625 9 23
O LIN......coviviniine, 351/4 343/4 + 12 + 143 12 195
N Metromedia.......... 157 50 +7 + 466 14 702
Q. Mooney............... 53/4 53/4 2
Q. Scripps-Howard...... 211/4 2012 + 3/4 + 365 3 219
N Storer................. 311/2 293/8 +21/8 + 723 20 413
N-oTafto.ooonoiiinanna . 331/4 311/8 +21/8 + 682 12 325
O~ United Television . .... 77/8 73/4 + 18 + 161 94

EEEs—— BROADCASTING WITH OTHER MAJOR INTERESTS e

A ~Adams-Russell ....... 203/8 2158 ~11/4 - 578 19 67
A Affiliated Pubs........ 283/4 2858 + 1/8 + 43 11 148
N American Family...... 71/8 73/8 - 1/4 - 338 6 88
N John Blair............ 221/2 217/8 + 5/8 + 285 8 83
N CharterCo............ 97/8 10 - 1/8 - 125 270
N. Chris-Craft........... 321/2 317/8 + 58 + 196 10 102
N Coca-Cola............ 351/2 3512 10 4,388
N Cowles............... 311/4 307/8 + 3/8 + 12t 20 124
N Dun & Bradstreet...,. 631/2 657/8 -23/8 - 360 17 1771
N Fairchild Ind. ......... 135/8 145/8 -1 - 6.83 3 155
N - GannettCo. .......... 41 3/8 42 - 5/8 — 148 14 2,237
N' General Tire.......... 253/4 241/2 +11/4 + 510 8 620
O '‘Gray Commun.*™**, ... 42 42 9 20
N Harte-Hanks.......... 37 363/4 + 1/4 + 68 15 352
O Heritage Commun..... 123/8 1214 + 1/8 + 102 35 67
N -Insilco Corp........... 167/8 173/8 - /2 - 287 8 181
N Jefferson-Pilot....... 271/4 26 +11/4 + 480 7 597
O ."Josephson intl........ 171/2 17 + 1/2 + 294 8 41
N Knight-Ridder ........ 343/8 341/2 - 1/8 - 36 12 1,112
N Lee Enterprises ...... 27 3/4 261/8 +15/8 + 622 12 198
N 'Liberty ............... 141/4 1414 6 181
N McGraw-Hill .......... 511/2 523/4 —~11/4 -~ 236 14 1,279
A’ Media Generai........ 365/8 36 + 5/8 + 173 9 264
N Meredith.,............. 595/8 611/2 -17/8 - 304 7 187
O Multimedia............ 36 361/4 — 1/4 — 68 16 362
A New York Times Co... 333/4 341/8 - 38 — 109 10 404
N QutletCo............. 363/4 363/8 + 3/8 + 103 16 92
A PostCorp............. 273/8 251/2 +17/8 + 735 19 49
N RoHins................ 177/8 18 - 18 - 69 12 487
N San Juan Racing ..... 22 . 2N +1 + 476 27 55
N Schering-Plough...... 261/2 263/4 - 1/4 - 93 6 1,407
O .‘Stauffer Commun. .... 43 43 11 43
A Tech Operations...... 153/8 143/4 + 5/8 + 423 7 16
N Times Mirror Co....... 47 7/8 471/2 + 3/8 + 78 12 1,633
O Turner Bestg.......... m 10172 + 1/2 + 4786 220
A ‘Washington Post ..... 32 311/8 + 7/8 + 281 14 449
N Wometco............. 205/8 201/8 + 1/2 + 248 12 273

TN C ABLE b -

A Acton Corp. .c........ 13 107/8 +21/8 +1954 11 39
N American Express.... 461/2 4658 - 1/8 —- .26 9 3314
O Burnup & Sims ....... 141/8 1412 - 3/8 — 258 15 126
O Comcast.............. 221/4 21314 + 172 + 229 27 85
N General Instrument... 433/4 45 -1 14~ 277 6 1,112
O Rogers Cablesystems 7 5/8 8 - 3/8 - 46B 15 144
O Tele-Communications 23 203/8 +25/8 +1288 59 547
N Teleprompter ......... 371/2 37112 30 638
N Timeinc. ............. 371/4 3818 - 7/8 - 229 8 2,096
O Tocom................ 103/4 81/8 +25/8 43230 35
O UA-Columbia Cable .. 891/8 887/8 + 1/4 + .28 33 299
N United Cable TV...... 233/8 2312 - 1/8 — 53 28 229
N Viacom............... 271/4 281/8 - 7/8 — 311 5 243

Exchange Closing
and The.
Company Nov 10

rZO0Z00Z20Z2Z2Z20Z2Z2Z20

ZO00O0O>»>»0Z2Z20Z2Z0Z200

Barris Industries ..... 21/4
Columbia Pictures.... 41.1/2
Disney.............. . 53 3/8
Filmways ............. 57/8
Four Star............. 2

Getty Qil Corp. ....... 651/2
Guif + Western....... 16 1/8
Telepictures.......... 71/8
Transamerica......... 241/8
Video Corp. of Amer. . 7

Warner ............c 54.3/8
Wrather............... 22

BBDO Inc............. 36 3/4
Compact Video....... 87/8
Comsat...........i.. 56 5/8
Doyie Dane Bernbach 16 1/2
Foote Cone & Belding 29 5/8
Grey Advertising...... 65

Interpublic Group..... 303/4
JWT Group ..........s 29 3/4
MCI1 Communications. 32 7/8
Movielab.............. 33/4
MPOQ Videotronics .... 53/8
A.C. Nieisen.......... 43 3/4
QOgilvy & Mather ...... 30 3/4
Telemation............ 21/2
TPC Communications. 3

Western Union........ 303/4

Closing
Wed.
Nov 4

2174
41
51:3/4

53/4

2
687/8
16 12
42

9

65/8
28

65/8
24718

8
56 1/4
22172

31142

Net
Change
in:Week

+ 172
+15/8
+ 118

~3.3/8
-~ 318
=518

+::3/4
+1

+ 12
= 34
=1

~1.718
=2

—i 314

Percent
Change

PIE

Marker
Capith-
zatiol

in Week: ‘Ratia (600,000)

21
3.14
247

o+t

=490
= 2071
=148

+1132
+ 357
4 754
=301
<4250
=333
=999

NS e o
NG
R R Lo
N

=:2:38

2
8
13

20
7

4
230
21
14
17
32
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7
420
1,736
37

1
5,381
1,203
972
15
239
157
A7
1,576
6
3,195
50

39
1387
90
1,203
6

3
491
127
2

2
466

RN £ ECTRONICS/MANUFACTURING —~

ZZZP»0Z2ZZ2»ZZ>» 220222022022 0» 020

14
15.1/8
16 3/4

AEL......coooveininan. 14
Arvin Industries ...... 145/8
C-Cor Electronics.... 16 3/4
Cetec.......ovvvvsnnn. 5
Chyron ............... 18
Cohu....c.oevvvnensn. 55/8
ConraC ........c...... 235/8
Eastman Kodak....... 653/8
Elec Missile & Comm. 12 3/4
General Electric .. .... 5
Harris Corp. .......... 40 1/4
Microdyne ............ 14 3/4
M/A Com. Inc. ........ 291/2
Nippon Electric....... 78 7/8
N. American Philips... 36 7/8
Oak Industries........ 321/8
Orrox Corp............ 10 3/4
RCA...............vt. 171/4
Rockwell Intl.......... 30
RSC Industries ....... 43/8
Scientific-Atlanta..... 31 1/4
Sony Corp. ........... 18 3/4
Tektronix ............. 54 1/8
Telemet (GeotelInc.). 1 3/4
Texscan.............. 161/8
Varian Associates.... 29 1/2
Westinghouse ........ 24 1/2
Zenith................ 117/8

Standard & Poor’s 400 )
Industrial Average 136.86

13

139.19

=172

~- .18
+5/8
~17/8
= 3/4
- 14
+ 5/8
+ 14
~13/4
+7/8
-2 1/4
~ /4
~-1.5/8
~3'3/8
~ /4
- .38
+ 14
- 18
~ 12
~'5/8
+5/8
+ 118
~13/4
~ 34
-1 1/8
-1.1/8

- 233

-~ 3,30

588
247
2,71
278
555
44
157
172
5.60
1.72
308
31
— 422
950
<227
= 212
84
277
= 157
322
1.16
769
9.27
~ 247
439
— 865

I I L R B N B

1

i

+

I+ .+ i

{

14
13

32

28

Notes: A-American Stock Exchange, B-Boston, M-Midwest, N-New York, P-Pacific,
O-over the counter (bid price shown, supplied by Shearson/American Express,
Washington). P/E ratios are based on earnings per share for previous 12 months as
published by Standard & Poor's or as obtained by Broadcasting’s own research.

Earmings figures are exclusiva of extraordinary gain orless, Footnotes: " Stockdid
not trade on given day, price shown is last traded price. ** No ' P/E ratio computed,
company registered net loss. ™** Cox stock split two for one. + Stock traged at less
than 12.5 cents. "*** Stock inactive due to limited bidding.
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LPTV reality seen
as 18 months away

NTA convention hears causes for
low-power TV delay; delegates
urged to lobby FCC via Congress

The word at the National Translator Asso-
ciation convention at the Albuquerque
Hilton Inn Nov. 5-7 wasn’t exactly what
the 500 delegates wanted to hear. Industry
prognosticators and government repre-
sentatives there indicated that the licens-
ing logjam that is retarding the growth of
the translator and low-power television
(LPTV) businesses will not be broken up
until 1982 or, more likely, mid-1983.

Michael Couzens, a Washington LPTV
consultant and an adviser to the NTA, said
in his keynote address that the logjam
was created by the changes in the FCC’s
make-up, increased competition for radio
spectrum and budget cutbacks at the FCC
in the face of some 6,000 applications for
new LPTV stations and translators.

None of these problems are insoluble,
said Couzens, ‘‘but taken together they
can keep the originating translator in out-
law status for a long time. The word has to
go out from this convention that we will
not let that happen. ... The only adminis-
trative resource needed to authorize exist-
ing translators to originate is the affirma-
tive voice of the commissioners on a re-
port and order that abolishes, at last, the
old 30-second [maximum origination]
rule. The report and order could be written
and that vote could be had within 90 days,
if we act individually and collectively to
demand it.”’

The perceived need to lobby the FCC
and Congress to expedite action on low-
power service came up repeatedly in the
three-day meeting. Couzens, a former
FCC attorney closely involved in drafting
the FCC’s proposed LPTV rulemaking,
told delegates that during his tenure with
the agency he witnessed several instances
in which direct intervention by members
of Congress resulted in quick action on
pending proposals.

“Only Congress can put the pressure on
the FCC to resolve these issues,” Couzens
concluded. ‘It is up to us to put the pres-
sure on Congress.”’

NTA President Milt Davis began the
Thursday afternoon session by reading a
letter sent to the Salt Lake City-based as-
sociation by President Reagan.

““The promise of low-power television,”
said Davis, ‘“‘is yet to be realized” He
called on attendees to contact Reagan and
“‘your legislative people in Washington™
to solicit their help in launching an ex-
panded television service.

The@@*Media

The scope of the FCC’s current LPTV
dilemma was laid out in a videotape pre-
sentation by Commissioner Anne Jones,
who explained that budget constraints pre-
vented any representative of the agency
from attending the convention in person.
I have great enthusiasm for the potential
of low-power television,” said Jones.
“*Many of us at the commission would like
to see LPTV on the air as a competing
broadcast service.”’

The greatest obstacles to that even-
tuality, she continued, are potential budget
cutbacks and a shifting of FCC priorities
away from low power. The sheer volume of
applicants, most of which are mutually ex-
clusive, has created the problem of how to
process LPTV and translator applications.
When the current freeze on applicants is
lifted, said Jones, FCC research suggests
that 8,000 more applications might be ad-
ded to the 6,000 aiready awaiting process-
ing.

*“The implications are serious,” she
said, noting that use of current procedures
might delay action on some applications
for decades. “‘Processing of these applica-
tions may become unmanageable without
computer assistance.”

Jones said her best guess is that low-
power service could be phased in for un-
derserved rural areas within 18-24 months
after an FCC rulemaking, with construc-
tion permits for urban areas not expected
until later.

Despite the gloomy predictions, many
attending expressed cautious optimism
about the future of low-power television.
Several prospective operators said they
were sobered not only by the bureaucratic
roadblocks, but by high start-up costs and
increasing competition in the video
marketplace.

‘I came here thinking I could operate as
a nonprofit, community station,”’ confided'
an LPTV applicant from rural Texas. “‘I'm
leaving convinced that I'm going to have
to run scrambled STV programing at night
just to break even.”

Another attendee, who has operated
rural cable and translator systems in
California, said he had revised his estimate
for the cost of building a 100-watt UHF
LPTV station with STV capacity from
$50,000 to $100,000 during the first two
days of the convention. The hopes and
fears of many potential LPTV operators
appear to be riding on the success or
failure of John Boler, recipient of the first
low-power TV station construction permit.
Boler’s Bemidji, Minn., facility is expected
to sign on with 1 kw (17.5 kw ERP) over
channel 26 on Dec. §.

“I feel there is a responsibility we do
have to succeed,”’ Boler told a news con-
ference Friday afternoon. “‘I'm looking
forward to it
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Boler, who has built five full-sized radio
and TV stations in his 48-ye broadcasing
career, estimated it will cost $463,000 to
put the Bemidji station on the air and
about $600,000 to operate it for the first
year. He noted that some expenses, such
as a $100,000 mobile unit and a $102,000
building, might not be duplicated by other
operators. The station will also install sig-
nal scrambling equipment developed by
Oak Industries to convert to STV opera-
tion between 7 p.m. and sign-off.

SelecTV of Los Angeles has been
sig d to supply Boler’s st on with its
satellite-delivered STV programing ser-
vice, for which subscribers will be charged
$18.50 per month. ““If we do a little pray-
ing,”’ said Boler, ‘‘hopefully we will sign up
abnnt 1,500 people in the first year””

-air testing of Boler’s station has
already begun, and a usable signal has
be reported over a 40-mile radius from
the transmitter (28 miles without an out-
side antenna). The station’s EMCEE
transmitter and Bogner antenna are lo-
cated at a tower site on the Continental
Divide, about seven miles north of
Bemidji. Boler estimated there are about
40,000 people within the station’s primary
service area, most of whom are not served
by cable or more than one high-quality TV
signal, via translator.

Although many LPTV applicants at-
tending the convention expressed keen in-
terest in STV as a revenue producer, there -
was repeated emphasis on the need for a
strong local presence in future LPTV pro-
graming.

““We had the chance to form a statewide
network among our 91 translators,”’
po ed out Bill Humphrey, an educational
television equipment specialist for the
New York State Education Department’s
pu : TV translator service, ‘‘and we
deciaed not to give up our localism .. ..
We are a bridge of communication for
communities that don’t have any other
voices.”’

NTA officials said they were pleased
with the number of vendors exhibiting at
the convention this year, about double last
year’s turn-out. Most of the approximately
two dozen exhibitors were selling legal or
engineering expertise, receiving and
transmitting equipment, or accessories.
Only one program supplier, National En-
tertainment Television, was on hand to
promote software.

The NTA’s Davis characterized atten-
dees as “‘about half being those who have
been involved in low-power and translator
circles for some time, and about half com-
posed of those who are hopeful of getting
into LPTV in the future’” He noted that
although the largest representation was
from the mountain states, where translator
service is the primary source of TV for






many viewers, there were delegates from
almost every state in attendance.

Bonneville International President Arch
L. Madsen, missing his first NTA conven-
tion in the group’s history, told delegates
by videotape that they should ‘‘beware of
blue sky predictions about new tech-
nologies’” Recommending ‘‘constructive
caution,’ Madsen advised hopeful LPTV
operators to seek an understanding of
their markets, secure technical expertise,
and develop good, inexpensive program-
ing. He expressed surprise that the NTA
had not received more help from over-the-
air and network broadcasters in their
“‘heroic struggle, against overwhelming
odds.’

The National Association of Broad-
casters’ vice president for television, Jane
Cohen, assumed Madsen’s role as
luncheon speaker Friday afternoon, assur-
ing her audienee that ‘‘there is no question
that NTA and NAB compete against the
same industry—cable television.”” Cohen
called on NTA members to join with the
NAB in pressuring Congress and the FCC
for regulatory changes that would benefit
both segments of the broadcast industry,
characterizing cable operators as ‘‘very po-
litically astute.”

In his introduction of Cohen, NTA legal
counsel Leon Knauer of the Washington
law firm of Wilkinson, Cragun & Barker
reported that 200 construction permits
have recently been granted for low-power
stations and that another 200 are expected
by the end of 1981. ‘“‘Fortunately, our

movement has been started,’’ said Knauer.
“These grants make it extremely unlikely
that LPTV will be halted.” Knauer argued
that the implementation of LPTV has be-
came a political issue, and stated that if the
FCC uses budget cuts as a justification for
further delays in rulemaking, “‘in my view,
it’s copping out.”

One of those legislators, Senator Har-
rison Schmitt (R-N.M.), was the featured
speaker at NTA’s Friday night banquet.
Schmitt updated the group on the ac-
tivities of the Senate’s Communications
Subcommittee, of which he is a member,
and repeated the need for continuing polit-
ical pressure on behalf of those who feel
strongly about LPTV’s future.

At least one conference participant had
words of praise for some regulatory work
done by the FCC. Roy Easley, vice presi-
dent of the Association of Max-
ir m Service Telecasters, maintained
that “‘the ‘let the marketplace decide’ ap-
proach is wrong in principle when it comes
to spectrum allocation.”” He pointed out
that there might be no public broadcasting,
no UHF TV service, no mileage separa-
tion, or even TV channel allocation if the
FCC and Congress had not acted to con-
serve and plan spectrum use. ‘‘Manage-
ment of the spectrum is an appropriate ac-
tiv * of government™ that ought to con-
tinue as LPTV is developed, Easley cau-
tioned.
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KGRZ(AM)-KDXT(FM) Missoula, Mont.
O Sold, respectively, by Silvertip
Broadcasting Co. and Robert Ingstad
Broadcasting Co. to Windpoint 1970 Hold-
ing Co. for $1,750,000. Seller, Silvertip, is
owned by Robert Ingstad (80%) and
general manager, Daniel Gittings (20%).
Seller of KDXT is wholly owned by In-
gstad, and his wife, Janice. They also own
WINT(AM)-WLVW(FM) Tallahassee, Fla.;
KBUF-AM-FM Garden City, Mo., and
KGFX(aM) Pierre, S.D., where they are
also applicants for new FM. Buyer is

f

RADIO « TV « CATV « NEWSPAPER BROKERS

AM/FM OPPORTUNITIES

Midwest Money maker priced less than 51,250,000
eight times cash flow on terms.

Mid-Atlantic Profitable, terms available. S 483.000

Mid-Atlantic Undergoing tremendous growth, S 500,000
excellent opportunity on terms.

West Coast Excellent package, absentee S 850.000
owned in exploding market,
heavy cash required.

Hawaii Real buy, act quickly and winter S 800,000

in sunshine —dynamic growth.
terms available.

Contact your nearest Blackburn office for details on these
and other deals that make sense today.

BIACKBURN&COMPANY,INC.

\

NEGOTIATIONS « FINANCING « APPRAISALS

WASHINGTON, D.C.
20036

1111 19th Street. NW
(202)331-9270

CHICAGO, 80601
333 N Michigan Ave.
{312} 346-6460

ATLANTA, 30361 BEVERLY HILLS, 90212
400 Colony Square 9465 Wilshire Bivd
{404) 892-4655 (213)274-8151

11 ](\Hl/
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owned by Samuel C. Johnson and family.
Johnson is Racine, Wis.-based business-
man and real estate investor and has no
other broadcast interests. KGRZ is on 1450
khz with 1 kw day and 250 w night. KpxT
is on 93.3 mhz with 43 kw and antenna
2,550 feet above average terrain. Broker:
Richard A. Shaheen Inc.

WXCM(AM)-WIBM(FM) Jackson, Mich.
O Sold by Booth American Co. to
Casciani Communications Inc. for $1.1
million. Seller is Detroit-based MSO and
group owner of five AM’s and seven FM’s
owned by John L. Booth, chairman, and
family. They also bought, subject to FCC
approval, wsar-aM-FM Cincinnati for $5
million (BROADCASTING, Aug. 31). Buyer
is owned by John B. Casciani, former
owner of WNRS(AM) Saline and WIQB(FM)
A Arbor, both Michigan, who has no
other broadcast interests. WXCM is on
1450 khz with 1 kw day and 250 w night.
WiBM is on 94.1 mhz with 50 kw and an-
te a 320 feet above average terrain.
Brorer: Blackburn & Co.

KGAB(FM) Camarillo, Calif. O Sold by
Hot Air Radio to Pacific Horizons Broad-
casting Inc. for $700,000. Seller is owned
by hester Coleman who will retain 20%
in new licensee. Buyer is owned by
Charles M. Cowan (70%), brother, Ken-
ne Cowan (10%), and Coleman (20%).
Charles Cowan is San Bernardino, Calif.,
physician. Kenneth Cowan is former
general manager of KIFN(FM) San Diego.
Coleman is general manager of KGAB.
None have other broadcast interests.
KGaBis on 95.9 mhz with 3 kw and anten-
na 296 feet above average terrain.

WQIM(FM) Prattville, Ala. O Sold by
Hagler Broadcasting Inc. to Downs Broad-
casting Inc. for $675,000. Seller is owned
by Joe E Hagler (98.8%) and wife,
Katherine T., and William A. Stewart (.1%
each), who have no other broadcast in-
terests. Buyer is owned by Paul H. Downs
(60%) and William Sanders (40%). Downs
is vice president of Rollins Inc., Atlanta-
based home services company. Sanders is
former vice president of finance, Turner
Communications Corp., Atlanta, and



owns 35% of WGUL(AM)-WPSO(FM) New
Port Richey, Fla. WQIM is on 95.3 mhz
with 3 kw and antenna 230 feet above
average terrain.

WKXR-AM-FM Exeter, N.H. O Sold by
Colonial Broadcasting Corp. to Porter
Communications for $385,000. Seller is
principally owned by Ronald Allard who
has no other broadcast interests. Buyer is
owned by Turner Porter who owns
WITO(AM)-WIGY (FM) Bath, Me. WKXR is 1
kw daytimer on 1540 khz. WKXR-FM is on
107.1 mhz with 3 kw antenna 68
feet above average terrain. Broker: The
Keith W. Horton Co.

WCLE(AM) Cleveland, Tenn. O Sold by
Southeastern Enterprises Inc. to C. H.
Curenton for $300,000. Seller is owned by
A. Thomas Joyner, who bought
WCLE(AM)-WQLS(FM) Cleveland, Tenn., for
$1.3 million (BROADCASTING, Sept. 7) and
seeks waiver of three-year rule to sell
WCLE. He has no other broadcast interests.
Buyer is Columbus, Ga., real estate inves-
tor and has no other broadcasting in-
terests. WCLE is 1 kw daytimer on 1570
khz.

KDHN(AM) Dimmitt, Tex. O Sold by
Plains Media Inc. to JLP Media Inc. for
$280.000. Seller is owned by Gerald M.
Hanners (60%) and wife, Susan J. (40%),
who have no other broadcast interests.
Buyer is owned by Linda Haldane (50%),
brother, Johnnie S. Cain (33.33%) and
their mother, Madaline Cain (16.67%).
Haldane and Madaline Cain own Bard,
N.M., ranch. Johnnie Cain is announcer at
KTNM(AM)-KQAY (FM) Tucumcari, N.M.
They have no other broadcast interests.
KDHN is 500 w daytimer on 1470 khz.

WXRS-AM-FM (latter CP) Swainsboro,
Ga. O Sold by WsJ Radio Inc. to Lacom
Communications Inc. for $220,000. Seller
is owned by Murphy A. Witt, executrix of
estate of Charles R. Witt, and Grady
Spires (35% each); Dona B. Nasworthy,
executrix of estate of E. Raymond
Nasworthy (25%), and Donovan Jones
(5%), who have no other broadcast in-
terests, although Jones will keep 5% in-
terest in buyer. Buyer is owned by Lamar
Studstill (20%), wife Doris A. (15%),
sons, Owen L. (20%) and Cole C.
(13.3%); Norman L. Sams and Lou
Truemper (13.33% each), and Donovan
Jones (5%). Lamar Studstill is Perry, Ga.,
teacher and sports director at WRBN-AM-FM
Warner Robins, Ga., where son, Owen, is
sports announcer. Doris Studstill, Sams
and Truemper are engineers, Southern
Bell, Macon, Ga. Cole Studstill is student.
Jones is chief engineer at wxRS. They have
no other broadcast interests. WXRS is 2.5
kw daytimer on 1590 khz. WXRS-FM is on
103.9 mhz, 3 kw and antenna 299.9 feet
above average terrain.

O Other proposed station sales include:
WRLD(AM) Lanett, Ala.; KDIG(AM) San
‘Bernardino and KBON(FM) Lake Ar-
rowhead, both California; (BROADCAST-
ING, Oct. 26); KMGN(FM) Shafter, Calif.
(BROADCASTING, Nov. 9); WGFS(AM)
Covington, Ga. (BROADCASTING, Nov. 9);
KUUZ-FM Namba, Idaho (BROADCASTING,

Nov. 2); KLPL-AM-FM Lake Providence,
La.. wuLrtv  [CP]  New Orleans;
wKLT(FM) Kalkaska, Mich. (BROADCAST-
ING, Nov. 9); wrRDI(AM) Hammonton, N.J.
(BROADCASTING, Nov. 2); WMVQ(FM)
Amsterdam, N.Y. (BROADCASTING, Oct.
19); wDIX(AM)-wPIS(FM) Orangeburg, S.C.
(BROADCASTING, Nov. 9); and WKLP-AM-
FM Keyser, W. Va. (BROADCASTING, Nov.
9). (See “‘For the Record,” page 74).

G APPROVED S ——

WBBG(AM)-WWWM(FM) Cleveland
00 Sold by Embrescia Communica-
tions Corp. to Robinson Communications
Inc. for $6.2 million. Seller is owned by
brothers, Thomas and James Embrescia,
and Joseph Restifo, who have no other
broadcast interests.Buyerisowned by Larry
J.B. Robinson, executive with New York-
based W. R. Grace & Co., who has no
other broadcast interest. WBBG is on 1260
khz with 5 kw full time WwwM is on 105.7
mhz with 27 kw and antenna 900 feet
above average terrain.

WAYZ-AM-FM Waynesboro, Pa. (I Sold
by Richard E Lewis Jr. Inc. to VerStandig
Broadcasting Inc. for $550,000. Seller is
subsidiary of Mid-Atlantic Network,
Winchester, Va.-based group of six AM’s
and four FM’s owned by brothers, John P,
David P, and Howard P. Lewis (29.17%
each) and mother, Marion P Lewis

(10.08%). They also own cable systems in
Virginia. Buyer is controled by Helen
VerStandig and son, John VerStandig,
who

own WCEM(AM)-WESP(FM) Cam-

Negotiations

dia brokers

ite 408, 7700 Leesburg Pike
Is Church, Va. 22043 -
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bridge, Md. Wavz is :1 kw daytimer on
1380 khz. Wayz-FM is on 101.5 mhz with
3.2 kw and antenna 21 feet above average
terrain.

0O Other approved station sales include:
WCOB(AM) Marietta, Ga., and WKTJ-AM-FM
Farmington, Me. (see ‘‘For the Record,”
page 76).

P CADLC D

Cable system serving Dixon, lIl. OO Sold
by Dixon Cable TV Inc. to Tele-Com-
munications Inc. for about $3.8 million.
Seller is owned by Douglas Shaw family
who also own Dixon Evening Telegraph.
Buyer is Denver-based third-ranked MSO
that serves more than 1,423,000 subscri-
bers. John Malone is president. Dixon
system serves 5,200 basic subscribers and
passes about 5,650 homes. Broker:
Daniels & Associates.

Cable system serving Crescent City and
Gasquet, Calif. O Sold by Del Norte
Cablevision to Crescent Cablevision for
about $3.3 million. Seller is owned by
John Camphouse, president, and family
who have no other cable or broadcast in-
terests. Buyer is owned by Tidel Com-
munications Inc., general partner, and
group of about 25 limited partners. Tidel
Communications is owned by Bill Bauce,
Chuck Roth and Dusty Davidson, who
also own systems serving Oakridge, Ore.,
and Colville, Wash. Crescent City and
Gasquet system serves 4,800 basic
subscribers and passes about 5,435
homes. Broker: Daniels & Associates.
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ABC makes it
one, two, three

‘Grease’ helps network win
its third week of ratings

Make it three in a row for ABC-TV.

The week ended Nov. 8 brought another
prime-time victory for ABC and this time
without a World Series boost (BROAD-
CASTING, Nov. 9). ABC scored a 19.2 rat-
ing and 30 share, followed by CBS-TV’s
18.4/29. NBC continued to trail, at
16.1/26.

If anything put ABC in the winner’s cir-
cle, it was Sunday night’s ‘‘Grease”
(25.1/38). The two-hour John Travolta
film rescued ABC’s nightly score and stop-
ped CBS from delivering its usually com-
manding Sunday lead to its weekly
average.

CBS’s regular series still managed to
pull out the night on the whole, but by
only two-tenths of a ratings point. CBS had
a 20.1/30 and ABC a 19.9/30.

Programing:-

Night-by-night, ABC took Monday,
Tuesday and Saturday; in addition to Sun-
day, CBS won on Thursday and Friday, and
NBC scored best on Wednesday.

Of the new series on the schedule so far,
only one made it on the top-20 ratings list:
NBC’s Love, Sidney (20.7/32). That, in
fact, also was the only one to score a 30-
share or better—although almost at that
level were ABC’s Best of The West
(18.2/29) and Fall Guy (premiering at
18.1/29) and CBS’s Walit Disney Presenis
(17.1/29).

The rest of the newcomers in-
auspiciously fell into the bottom 20 of the
week’s 69 programs: CBS’s Mr Merlin
(15.6/24), NBC’s Gimme a Break
(13.9/21), CBS’s Jessica Novak (premier-
ing at 13.4/24), NBC’s Nashville Palace
(12.8/21), ABC’s Making a Living
(12.6/21), ABC’s Code Red (12.4/19)
and Maggie (11.2/19) and NBC’s Lewis
and Clark (10.4/16).

Among other entries, NBC scored an
18.3/27 with a special two-hour introduc-
tion to its hour Father Murphy series and
the same network continued to experience
a turnaround from last season on Hill

the most experienced
firm in broadpast executive
recruitment.

Corporate executives, general managers, managers in all
departments—we're the industry professionals at
recruiting these key people for stations and cable TV
companies in all size markets throughout the U.S.
We take pride in the quality of our personal service—it
has earned us many close, long-term relationships.
Our in-depth studies (of people AND positions) are
backed by more than 15 years experience as
broadcast management consultants specializing
in executive recruitment.

For a confidential discussion, call 312-394-9330.

Carl Youngs

Mike Walker

ONE CROSSROADS OF COMMERCE, ROLLING MEADOWS, ILLINOIS 60008

S*r~et Blues (18.4/33).

rom QOct. 28 through Nov. 8, the first
12 days of the “‘sweeps,”’ according to Ar-
bitron’s count, ABC led with a 19.5 rating
to CBS’s 19.1 and NBC’s 15.9. In the
Nielsen count, begun a day later, CBS
leads with a 19.7 to ABC’s 18.1 and NBC’s
15.8.

The difference a day makes here in-
vi es the final World Series night
(3>.8/52 in prime time) on Oct. 28,
averaged into the Arbitron score but a day
before the Nielsen count started.

For the season-to-date, however, num-
bers are considerably tighter for CBS and
ABC. The first five weeks —with CBS tak-
ing the first two and ABC the rest—show
CBS avgraging a 20.0 rating, ABC only a
tenth of a point behind at 19.9 and NBC a
far third at 15.4. Compared to the same
period a year ago, both CBS and ABC are
up 10%. NBC is down 19% but last year it
he the World Series to beef up its
average.

Outside prime time in the early-evening
network news competition, ABC had
another win, with World News Tonight
(13.5/24) beating the CBS Evening News
with Dan Rather (13.2/23) and the NBC
Nightly News (12.7/22). ABC
acknowledged, however, that its news aired
garlier than usual in some Pacific time
markets due to live coverage of Friday’s
Holmes-Snipes championship boxing
m h.

ror the first six weeks of the fourth
quarter, ABC figures have CBS still in
front but all three networks close: CBS
12.8/24 (down 9% in rating and 8% in
share); ABC 12.5/24 (up 9%/up9%) and
NBC 12.3/23 (down 1%/down 4%).

The First 20
1.. Dallas CBS .. 274145
2. “Grease’ (Movie) ABC ¢ 25.1138
3. - 60 Minutes CBS ;- 24.8139
4. :Dukes:of Hazzard CBS. 241139
5. Three’s Comparny ABC . -23.1/34
8. ' Facts of Life NBC: 222134
7. . :Love Boat ABC - 22437
8..: Magnum PIL CBS.; *1.22:1/34
9 MPAXS*H CBS.'1::22.0/32
10. - NFL Monday Night Football - ABC ' '21.9/36
11, .- Teo Close For Comfort ABC " 218/33
12... "Archie Bunker’s Plyce CBS . 21.6/32
13, “Bornt To Be Soid" NBC . 20.9/32
14. " Benson ABC - 20.7/35
15.-- Louve, Sidney NBC : 207/32
18. .. One Day At A Time CBS' .- 203/29
17. . Real People NBC. - 20.0£31
18. Fantasy Island ABC - +19:8/38
19. ' Happy Days ABC . 197129
20... Mork and Mindy ABC. 19431
The Final Five
65. . Here's Boomer NBC. ~11.3/17
66.  Maggie ABC " 11.2/8
67.  The Legacy Of Maggie Walsh
(movie) NBC : = 11.0/18
68.  Lewis And Clark NBC - 10.4/16
69,  Fitz and Bones NBC 58113
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Vital Scati tic:

The life insurance industry
invested $26 billion in

new capital 1mnour

nations economy last year.

Because of the state of the econ-
omy last year, capital investment
was severely limited. Many tradi-
tional sources of investment funds
were seriously eroded because of
adverse economic developments.
The life insurance industry, never-
theless, continued to generate an
ongoing flow of new investment
capital derived from premiums
paid by 147 million life insurance
policyholders and other sources.

Last year, alone, we invested
over $20 billion in new funds in
our nation’s economy. Altogether,
our invested assets exceed $500
billion. Today, the capital provided
by the life insurance in 1stry flows
into the far and wide corners of

America, financing more produc-
tion, more employment, improved
technology, and the product revo-
lutions of tomorrow.

We take pride in a long-standing
history as an important source of
new capital which has provided
many opportunities for economic
growth that might not have existed
without the investments of the life
insurance companies in America.
We are a major source of funding
for corporate bonds and commer-
cial mortgages, and we are com-
mitted to funding programs which
will generate social and financial
gains for our citizens and our
country. We’'re investing in a
healthy America.

merican
Counal of
Ufe

L insur ance

For additional information on the life insurance business,
call collect: Washington, D.C.—Walter Bussewitz (202) 862-4004.
New York City—Robert Waldron (212) 245-4198.



Disney, Group W
detail G-rated
cable venture

Schedule to comprise new, old and
acquired product; $100 million
to be committed by partners

A mix of original production, films from
the expansive Walt Disney library and pro-
grams acquired from other sources, will
form the family-oriented 16-hour-a-day
pay cable programing service planned by
Westinghouse Broadcasting and Walt Dis-
ney Productions and scheduled to start in
early 1983 (BROADCASTING, Nov. 9). The
two venturers will commit a total of $100
million for program production over the
next four years. Once program licensing
agreements between Disney and a number
of programers expire, in mid-1982) the
joint venture will have exclusive rights to
the entire Disney library.

The details were sketched by Daniel L.
Ritchie, president of Westinghouse Broad-
casting, and Card Walker, chairman of
Disney Productions, at a news conference
in New York last Tuesday. Jonathan
Hayes, president of Westinghouse’s
Group W Satellite Communications, and
Jim Jimirro, president of Walt Disney
Telecommunications, also participated.

The new venture’s programing, they
said, will be delivered via two transpon-
ders on the Western Union Westar V
satellite, to be launched in the fall of 1982.
The venture will be based at Stamford,
Conn., and will be headed by a president
to be chosen by the end of this year, offi-
cials said. It will operate independently,
staffed with its own programing, administra-
tive and marketing support personnel,
but will also draw support from the exper-
tise of Group W Satellite Communications
and Disney Productions.

Although specific titles and schedules
were left for announcement ‘‘in the near
future,” officials said the programing would
provide ‘‘entertainment concepts offering
high appeal to pre-schoolers, pre-teens and
adults of all ages.”

Westinghouse’s Ritchie said that ‘‘the
roots of both companies are grounded in a
dedication to bring to the viewer the very
best in programing for the family’

Disney’s Walker said that “‘our entry
into pay cable television is the most sig-
nificant new opportunity for our company
since we opened Disneyland and Walt Dis-
ney World. We plan an unprecedented
effort in original programing production
‘designed for the American family—a
startling departure from what is currently
available in the home.”

The new production, Walker said, will
be built upon the “‘strong base’’ provided
by ‘‘our existing library, probably the
largest single resource of family films in
the world, and we will supplement that
base by searching the world to acquire
quality programing that is appropriate for
our channel”’

Monii©R

Drinking prime time. Resuits of study conducted by Michigan State University professor
show drinking was depicted average of more than eighttimes per hour of pregraming.on
top-rated prime-time shows. Bradley S. Greenberg, professor of communication, looked at
incidence of smoking, drinking and drug taking on top prime-time series.and two most
popular soaps for 1979-80 season. Most drinking was recorded on Arehie Bunker’s Place,
where there was average of 16.5 incidents per hour. Following closely were Dallas and Taxi
with roughly 13 drinking episodes. Another finding of study shows incidence of-drinking
has increased in recent years. During hours of 8:8 pm. in 1876-77 drinking was 1.78 per

hour and 3.36 between 9 and 11 p.m.

Cable serial. Showtime announced start of proc
project to be titled “Romance” and produced by Paul Klein. Each week is to:see new five-
episode “storial” with new plot and characters:run Monday through Friday with all five

episodes run sequentiatly on weekend. Pilot for proposed series is to premiere early next

year.

Across the water. 20th Century-Fox Telecommunications has signed multipicture
licensing agreement with “Starview,” Great Britain's first STV channel. Service, operated by
Rediffusion Ltd.. currently has about 60,000 subseribers in Wales and England.
Spokesman for Fox said similar agreements with

expected in near future.

tion of “pay television’s first serial"~

et British pay TV systemns.are *

Ad hoc network
a first for
Drake-Chenault

It will offer 52-hour show,
‘History of Country Music’

Drake-Chenault Enterprises will establish
an ad hoc radio network next spring as the
distribution vehicle for the syndicator’s
52-hour History of Country Music. The
program, offered through the Drake
Chenault Country Network, is scheduled
for broadcast over four consecutive
weekends beginning April 17, 1982.

“The whole syndication arena is chang-
ing substantially,” explained Jim Kefford,
executive vice president of the Los
Angeles-based program producer. ““This is
brought on primarily by the proliferation
of radio networks. As a company, we
needed to shift our emphasis.”’

Kefford said that since the country
music documentary is not a time-critical
product, it will be distributed to stations
on tape rather than by satellite. He left
open the possibility of Drake-Chenault
distributing ‘‘big event” programing by
satellite ‘‘when timeliness is more impor-
tant than the flexibility gained by non-
satellite distribution.”

The company is also departing from its
usual cash sales approach for the History
of Country Music. Drake-Chenault is re-
taining four minutes per hour, which it is
selling to national advertisers mostly in the
form of 30-second spots. The stations will
retain six commercial minutes for each
hour of programing.

According to Kefford, the special is
being offered on an exclusive basis in each
market. Among the 44 stations already
committed to carry the program are
KLAC(AM) Los Angeles and WVKX(FM)
Alexandria, Va. (Washington).

“The days of the ‘cash to syndicator’
market are probably numbered,” con-
cluded Kefford, whose company currently
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syndicates several music specials, series
and formats. He disclosed Drake-Chenault
is currently negotiating with various radio
networks for production of feature pro-
grams, with announcement of production
agreements expected soon.

€ yder out,
Letterman in
at NBC late-night

Comedian to get hour slot
following Carson; unclear
whether Snyder will leave network

Add The David Letterman Show. Put a
question mark behind Tom Snyder’s

Tomorrow: Coast to Coast.
NBC last week publicly gave David Let-

terman the 12:30-1:30 a.m. slot following
The Tonight Show Starring Johnny Car-
son (BROADCASTING, Nov. 9) for a “‘free-
form talk/variety show’” The new show
begins Feb. 1.

As for Snyder, the network said only
that he completes his hosting duties Jan.
28, with ‘‘details of the Tomorrow show
after Feb. 1 [to be] announced shortly.”’

According to Snyder’s agent, Ed
Hookstratten, the network had offered
Snyder a 1:30-2:30 a.m. berth for Tomor-
row—a time period that his client found
““objectionable.”” Hookstratten said that
NBC and Snyder had not yet come 1o
terms about the remaining year of his con-
tract. He said it was unlikely, though possi-
ble, that Snyder would remain at the net-
work.

Letterman, a frequent guest host on
Tonight, last year had a daytime talk/
variety stint on NBC, with a series that
was a critical success but a ratings failure.
NRC Entertainment President Brandon
Ta koff last week described Letterman’s
talents “‘uniquely suited to late-night
television.”

The new Letterman series will be pro-
duced in New York by NBC in association
with Carson Productions.






For the Record*

As compiled by BROADCASTING Nov. 2
through Nov. 6 and based on filings,
authorizations and other FCC actions.

Abbreviations: AFC— Antenna For Communications.
ALJ— Administrative Law Judge. alt.—alternate.
ann.—announced. ant.—antenna. aur.—aural, aux.—
auxiliary. CH—critical hours. CP—construction per-
mit. D—day. DA —directional antenna. Doc.— Docket.
ERP—effective radiated power. HA AT —height of an-
tenna above average terrain. khz-kilohertz. kw—
kilowatts. m—meters. MEOV—maximum expected
operation value. mhz—megahertz. mod.—modifica-
tion. N—night. PSA—presunrise service authority.
RCL—remote control location. S-A —Scientific Atlan-
ta. SH—specified hours. SL—studio location. TL—
transmitter location. trans.—transmitter. TPO—
transmitter power output. U—unlimited hours. vis. —
visual. w—watts. *—noncommercial.

New Stations

AM applications

B Waimea, Hawaii— Algeria II Inc. seeks 670 khz, 10
kw-D, 10 kw-N. Address: 210 North Bascom Avenue,
San Jose, Calif. 95128, Estimated construction costs:
$265,000; first-quarter operating cost: $68,250; first-
year revenue: $500,000. Principals: Gilbert J. Solano
Sr., Joseph L. Corpuz (26% each). Thomas E Muller

and Richard A. Bowers (24% each). Solano is director
of San Jose, Calif., educational foundation. Muller is
general manager of San Jose restaurant. Corpuz is
clerk at supermarket. Bower is county administrator.
They are also applicants for new AM at Marina, Calif.
Filed Oct. 30.

8 Mount Holly, N.J.—Mt. Holly Radio Co. seeks 640
khz, 1 kw-D, 500 w. Address: 411 Tillou Road, South
Orange, N.J. 07079. Estimated construction costs:
$235,000; first-quarter operating cost: $25,000. Prin-
cipals: John H. Vivian and John J. Farina (50% each).
Vivian is president of New York film processing firm.
Farina is general manager and 90% owner of
WMVI(AM) Mechanicville, N.Y., and vice president
and one-third owner of WWLE(AM) Cornwall, N.Y.
Filed Aug. 6.

FM applications

®m Jonesboro, Ark.—CLB of Arkansas seeks 100.1
mhz, 3 kw, ant. 300 ft. Address: 3712 Cornell Drive,
Shreveport, La. 71107, Estimated construction costs:
$95,500; first-quarter operating cost: $19,700; first-
year revenue: $104,400. Format: Religion/gospel.
Principals: A.T. Moore (75%) and Wesley Godfrey Jr.
(25%). Moore owns 98% of KFLO(AM) Shreveport,
La. Godfrey owns 25% of KDKS(FM) Benton, La.
Fited Oct. 28.

® Jonesboro, Ark.—Flinn Broadcasting Co. sceks
101.1 mhz, 1.7 kw, ant. 385 ft. Address: 25
Wychewood, Memphis, Tenn. 38117. Estimated con-
struction costs: $86,000; first-quarter operating cost:
$28,000; first-quarter revenue: $15,000. Principals:
George S. Flinn Jr. (100%), who is Memphis, Tenn.,
radiologist and permittee of WGSF(AM) Arlington,
and KGSA(AM)-KHRF(FM) Kellogg, Idaho, and

GAMMON, CAMFIELD & NINOWSKI

OFFER FOR SALE:

10% 1nterest on terms.

Media Brokers, Ltd.

—CALIFORNIA—AM /FM, 5Kw-U AM, 50Kw FM,
Profitable Station w/Real Estate & 10% interest on terms.

—NORTHWEST COAST—AM /FM w/Real Estate
$250,000 down, terms at 12%.

—TRI-STATE—(Pa., W.Va., Oh.) AM w/FM CP
Just over 2 times AM gross w/valuable Real Estate.

—NORTHWEST—Class C FM, $125,000 down,

—FLORIDA—AM /FM, Powerful AM w/100Kw FM, Terms.

Please contact one of our offices for further detas:

Washington, D.C.
James A. Gammon
Ronald J. Ninowski

(202)
861-0960

Dallas/Ft. Worth Los Angeles
Carl Fielstra

Timothy Flynn

(714)
837-9800

William Camfieid

(817)
731-0522

San Francisco Harrisonburg, Va. | Jackson Hole, Wy.

Dave Eshleman

(703)
896-1311

Gary E. Willson

(415)
435-3159

Robert W.Campbel]]

(307)
733-3913
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also holds interest in permittee WBAH(TV) Memphis,
Tenn. Filed Oct. 29.

® Jonesboro, Ark.—Whispering Sounds Inc. seeks
101.1 mhz, 3 kw, ant. 300 ft. Address: 3109 East Brad-
way, West Memphis, Ark. 72301. First-quarter operat-
ing cost: $33,000. Principal: Ben McGee (100%), who
owns wholesale liquor business and has no other
broadcast interests. Filed Oct. 28.

m Stutigart, Ark.—Larry A. Duke seeks 105.5 mhz, 3
kw, ant. 275 ft. Address: PO. Box 1691, Jonesboro,
Ark. 72401. Estimated construction costs: $75,800;
first-quarter operating cost: $40,000; first-quarter
revenue: $40,000. Format: CW. Principal: applicant
owns KFIN-FM Jonesboro, Ark., and owns 51% of
Duke Corp., which was granted FCC approval to buy
KGLC(AM)-KORS(FM) Miami, Okla. (BROAD-
CASTING, Nov. 9). Filed Oct. 28.

a M-qnggville, Ky.—Gateway Radio Works Inc. seeks
107 mhz, 2.07 kw, ant. 367 ft. Address: 15 Glenhaven
R.K. 4, Versailles, Ky. 40383. Estimated construction
costs: $40,000; first-quarter operating cost: $20,000;
first-year revenue: $86,000. Principals: Hays McMakin
(75%) and Anthony C. Warren (25%). McMakin is
regional sales representative for WLEX-TV Lexington,
Ky. Warren is sales representative for Sterling, Ky.,
newspaper. Neither have other broadcast interests.
Filed Oct. 28.

® Boise, Idaho—Contemporary Media Corp. seeks
105.9 mhz, 40 kw, ant. 2678 ft. Address: 218 East 56th
Place, Tulsa, Okla. 74105. Estimated construction
costs: $156,000; first-quarter operating cost: $86,000;
first-quarter revenue: $48,000. Principals: Edwin F
Guth III, Kenneth R. King (45% each), Guth’s wife,
Debra W., and King’s wife, Joan E. (5% each). Edwin
Guth is program director at WMJIC(FM) Birmingham,
Mich. Kenneth King is engineer at KOKI(TV) Tulsa,
Okla. Debra Guth is nurse. Joan King is assistant
traffic manager at KOKI. They have no other broadcast
interests. Filed Oct. 28.

@ Eagle, Idaho—K-106 Inc. seeks 105.9 mhz, 55 kw,
ant. 2620 ft. Address: 1725 Evangeline Drive, Vidor,
Tex. 77662. Estimated construction costs: $151,000;
first-year operating cost: $23,100. Principals: Ken
Stephens (100%) , who owns KIOC(FM) Orange, Tex.,
and is also new FM applicant for Carthage, Tex.
(BROADCASTING, Feb. 12). Filed Oct. 28.

® Garden City, Idah Villiam E Clayton seeks 105.9
mhz, 36 kw, ant. 262¥ 1t. Address: 4050 Davana Road,
Sherman Oaks, Calif. 91403. Estimated construction
costs: $10,000; first-quarter operating cost: $70,500.
Principals: Applicant is Sherman Oaks-based producer
of radio and TV commercials and has no other broad-
cast interests. Filed Oct, 28.

& South Jacksonville, Ill.—Big Country of Missouri
Inc. seeks 105.5 mhz, 3 kw, ant. 300 ft. Address: PO.
Box 127, Boonville, Mo. 65233. Estimated construc-
tion costs: $86,000; first-year operating cost: $97,000;
first-year revenue: $100,000. Principals: Richard L.
Billings and wife, Patricia A. (100% jointly). They own
KWRT(AM)-KDBX(FM) Boonville, Mo., and are ap-
plicant for new FM at Warrensburg, Mo. Filed Oct. 29.

B Flemingsburg, Ky.—Fleming County Broadcasting
Inc. seeks 106.3 mhz, 3 kw, HAAT: 450 ft. Address:
Box 62, Flemingsburg, Ky. 41041. Estimated construc-
tion ~~sts: $38,000; first-quarter operating cost: $12,-
000 incipals: Robert J. Spradlin, president (50%),
James M. Hay, A. Dale Bryant, Ernest Sparkman
(12.5% each), Elmer Whitaker (6.6%) and L.D. Gor-
man (5.9%). Spradlin is general manager and 5%
owner of WMST-AM-FM Mt. Sterling, Ky. Hay is
president and 51% owner of WGRK-AM-FM
Greensburg, Ky. He also owns 50% of WEKG{AM)-
WISN(FM) Jackson and 50% of WIRV(AM) Irvine,
both Kentucky. Bryant owns 50% of WEKG-WISN and
WIRV. Sparkman owns 50%, Whitaker 22.25% and
Gorman 23.75% of WKIC(AM)-WSGS(FM) Hazard,
Ky. Filed Nov. 3.

® Chatham, Mass.—Cannon Communications Corp.
seeks 107.3 mhz, 10 kw, HAAT: 199.4 ft. Address: 10
Henshaw Drive, Chatham 02633. Estimated construc-
tion costs: $181,700; first-year operating cost: $58,500;
first-year revenue: $200,000. Principal: Lynn L. Landy



Build Sales. ..Build Audience...Make History with

EST GAME NEVgp,

P

Ly Yep

THE ALE IME AL-STAR GAVE

Somewhere in your town...right now...an argu-
ment is raging. As a matter of fact, it may be on
your air. Should Hank Aaron’s career home run
record really be compared with that of Babe
Ruth’s? What about Ruth vs. Maris? How fast was
Walter Johnson’s fast ball? Has it g« en just @
little faster in the memory of those who saw him?
Who would you rather have on base? Cobb?
Brock? Wills? Or Henderson? Is the modern player
better? How would Musial or Mantle or Williams
or DiMaggio or Hornsby or Sisler have done in a
league that spread talent over 26 franchises? It
goes on and on and on. Just imagine the game
that could decide it all. Just imagine broad-
casting the game that could decide it all. The
interest. The Audience. The Sales. The Promo-
tional Possibilities. The Excitement. The History.

We it all happens this year: July 14, 1982,

Your station could be the exclusive broadcast
outlet for this once-in-a-lifetime event in your
market.

Next year, you'll see how it works. Fans from
across the nation will vote on what players from
every major league era should play for the
American and National Leagues in The Greatest
Game Never Played...The All Time All Star Game.
The playing records of these greats will be pro-
vided to the computer. And the computer will
figure it out. The play-by-play of the game will be
created with all the sound and excitement of an
actual contest. And the world will learn the out-
come via a special radio network on July 14,
1982, the day after the 1982 All Star Game. (On
this date no other major league baseball games
are scheduled). We invite you to provide it all to
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package comes
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Don Weber, BFV&L
Promotions, Inc.,
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(100%), who has no other broadcast interests. Filed
Nov. 2.

® Hanover, N.H.—North Star Communications Inc.
seeks 92.1 mhz, 3 kw, ant. 300 ft. Address: Box 326
Dinkam Notch Road, Jackson, N.H. 03840. Estimated
construction costs: $99,000; first-year operating cost:
$200,000; first-year revenue: $200,000. Principals:
Gladys Powell (60%), Robert R. Powell (20%) and
Cecile S. Powell (20%). Gladys Powell is bookkeeper at
WMOU(AM)-WXLQ(FM) Berlin, N.H., where
Robert Powell is sales representative. They have no
other broadcast interests. Filed Oct. 28.

® Franklin, N.H.—Central New Hampshire Broad-
casting seeks 94.3 mhz, 850 kw, ant. 529 ft. Address:
RFD No. 7, Carriage Road, Gilford, N.H. 03246. Esti-
mated construction costs: $94,000; firsi-year operating
cost: $26,000; first-year revenue: $100,000. Principals:
Nancy C. Howard (60%), Gary A. Howard (20%),
Gary W. Hammond (10%) and two others. Nancy
Howard is Laconia, N.H., salesperson. Husband Gary
Howard is general manager of WEMJ(AM) Laconia,
N.H. Hammond is technical operations director at
WZID(FM) Manchester, N.H. Filed Oct. 28.

® Wolfeboro, N.H.—The Fifth Estate Inc. seeks 104.9
mhz, 3 kw, ant. 300 ft. Address: 653 Main Street,
Laconia, N.H. 03246. Estimated construction costs:
$107,800; first-quarter operating cost: $35,200; first-
quarter revenue: $23,000. Format: MOR standard
pops. Principals: James P. Williams (45%), James M.
Sweeney (25%), Francine H. Heizer and husband,
William J. (15% each). Williams is general manager of
WVBF(FM) Farmingham, Mass. Sweeney is
Cambridge, Mass., trial judge. William Heizer is opera-
tions manager at WSNY (AM)-WHUE(FM) Boston.
They have no other broadcast applications. Filed Oct.
28.

® Hilton Head Island, S.C.—Suncoast Television Inc.
seeks 105.5 mhz, 3 kw, ant. 284 ft. Address: 1463
Reynard Drive, Fort Myers, Fla. Estimated construc-
tion costs: $35,000; first-quarter operating cost: $33,-
000. Principals: A. Gordon Thiessen, Charles W. Jor-
dan, Bedros D. Daghlion, Jerry E. O’Neill and
Abraham G. Thiessen (20% each). Thiessen is Toledo,
Ohio, tax representative. Jordan is Chattanooga,
Tenn., Amway products distributor. Daghlion is Chat-
tanooga anesthesiologist. O'Neill is Toledo sales man-
ager. Abraham Thiessen is Chattanooga broadcast con-
sultant. Jordan and Abraham Thiessen are also low
power applicants for East Ridge, Tenn. Filed Oct. 28.

® *Bristol, Tenn.— Appalachian Educational Com-
munication Corp. seeks 91.5 mhz, 158 w, HAAT: 2290
ft. Address: 2028 Gregory Road, Kingsport, Tenn.
37665. Estimated construction costs: $58,000; first-
quarter operating cost: $11,000. Principal: nonprofit,
noncommercial corp.; Kenneth C. Hill is president. He
is Fort Wayne, Ind., educator and has no other broad-
cast interests. Filed Oct. 30.

® Crockett, Tex.—Amanda Steed Kelton seeks 93.5
mhz, 3 kw, HAAT: 300 ft. Address: 604 East Houston,
Crockett 75835. Estimated construction costs: $79,000;
first-quarter operating cost: $21,000; first-quarter
revenue: $36,000. Principal: applicant owns commer-
cial offset printing business and has no other broadcast
interests. Filed Nov. 3.

TV applications

B Middleton, Mass. —Metrovision Inc. seeks ch. 62;
ERP: 4508 kw vis, 450.8 kw aur., HAAT: 552.3 ft.; ant.
height above ground: 495 ft. Address: P.O. Box 458,

Chilmark, Mass. 02535. Estimated construction cost:
$1,000,000; first-quarter operating cost: $225,000,
first-year revenue: $1,000,000. Legal counsel: Vener,
Liipfert, Bernhard & McPherson, Washington. Con-
sulting engineer: E. Harold Munn Jr. & Associates.
Principals: Franklin D. Graham (90%) and wife,
Judith D. (10%). Franklin Graham is former adminis-
trator with Council of Churches of City of New York.
Judith Graham is Stamford, Conn., social worker.
They are also applicants for new low power TV’s at
Stamford, Vineyard Haven and New Haven, all Con-
necticut. Filed Oct. 30.

B Salem, Mass.—Seacost Broadcasting Inc. seeks ch.
62, ERP: 2805 kw vis, 280.5 kw aur., HAAT: 811.75 ft.
ant. height above ground: 876 ft. Address: 2640 Peer-
less Road, N.W., Cleveland, Tenn. 37311. Estimated
construction cost: $218,800; first-quarter operating
cost: $210,000. Legal counsel: McCampbell & Young.
Knoxville, Tenn. Consulting engineer: James E. Price.
Chattanooga, Tenn. Principals: Robert W. Harrison Il1
(90%) and Farrell B. Jones (10%). Harrison is
Nashville, Tenn., medical school professor. Jones is
Cleveland, Tenn., real estate investor. Neither have
other broadcast interests. Filed Oct. 30.

® Kingston, N.Y.—Ulster County Communications
Corp. seeks ch. 23; ERP: 1,542 kw vis, 154 kw aur.,
HAAT: 1619 ft.; ant. height above ground: 362 ft. Ad-
dress: Lost Clove Road, Box 8, Big Indian, N.Y. 12410.
First-quarter operating cost: $172,000. Lega! counsel:
Tepper, Edmundson & Stoer, Washington. Consulting
engineer; Edward M. Johnson & Assoc., Knoxville,
Tenn. Principals: Dean L. Gitter (57.97%), James E.
Alexander (28.99%) and three others. Gitter is Big In-
dian, N.Y., real estate investor. Alexander is Oklahoma
City video producer. Applicants are also applicants for
new UHF at Big Indian. Filed Oct. 28.

® Bayamon, PR.—Church Faith is the Victory seeks
ch. 36: ERP: 984 kw vis, 184 kw aur.,, HAAT: 365 ft.;
ant. height above ground: 204.2 ft. Address: 804 Con-
dado Avenue, Santruce, PR. 00908. Estimated con-
struction cost: $134,000, first-quarter operating cost:
$26,000. Legal counsel: Baraff, Koerner & Olender,
Washington. Consulting engineer: Peter V. Gureckis,
Potomac, Md. Principal: nonstock corporation. Israel
Rodriguez is president. He has no other broadcast in-
terests. Filed Oct. 30,

B Rock Hill, S.C.—York County Television Corp.
seeks ch. 30; ERP: 744.7 kw vis, 74.5 kw aur., HAAT:
678 ft.. ant. height above ground: 627 ft. Address: 744
West Church Street, Orlando, Fla. 32805. Estimated
construction cost: $880,000; first-quarter operating
cost: $195,000; first-year revenue: $250,000. Legal
counsel: Fletcher, Heald & Hildreth, Washington.
Consulting engineer. Arthur K. Peters, Gainesville,
Fla. Principals: E Francis D’ Addario, chairman, David
Antoniak, president, Jerome Kurtz (21.5% each), Ben-
ton Barry, Multicor Ltd. (10.65% each), Frank Outlaw
(10%), Joseph Buerry Jr. (4%) and Phyllis B. Giles
(1%).D’Addario owns WDJZ(AM) Bridgeport, Conn.,
26.8% of KTNW(TV) Riverton, Wyo., 27% of
WVGA(TV) Valdosta, Ga., and 12% of WOCA-TV
Ocala, Fla. Antoniak owns 27% of WVGA, 26.6% of
KTNW, and 20% of applicant for new UHF at
Bridgeport, Conn. Barry owns 4.75% of WVGA and 5%
of KTNW. Outlaw owns 75% of WAIM-AM-FM An-
derson, S.C. Buerry is general manager at WVGA.
Giles owns 51% of WITX(AM) Appomattox, Va.
Multicor is owned by William F. Cooke, who owns 5%
each of KTNW and WVGA. Filed Oct. 30.

R.C. CRISLER & CO., INC.

Business Brokers for C.A.T.V., TV & Radio Properties
Licensed Securities Dealers
Underwriting — Financing

Cincinnati
Richard C. Crisler, Clyde G. Haehnle, Alex Howard, Larry C. Wood
580 Walnut Street, 45202, phone (513) 381-7775
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AM action

® Wichita, Kan.—Delta Radio Inc. returned applica-
tion for 1030 khz, | kw-D, 1 kw-N. Address: 10202
West Washington Boulevard, Culver City, Calif. 90230.
Action Oct. 27.

FM action

B Avon Park, Fla.—Highlands Ridge Inc. granted
106.3 mhz, 3 kw, HAAT: 310 ft. Address: Suite 711,
1605 Main Street, Sarasota, Fla. 33577. Estimated con-
struction costs: $55,000; first-year operating cost: $45.-
000, first-year revenue: $60,000. Principals: Ralph B.
Hunter and wife, Mary L. (50% jointly) and Chester S.
Miller and wife, Betty B. (50% jointly). Ralph Hunter
is former general manager and 19.5% owner of WVLC-
AM-FM Orleans, Mass., where wife Mary was former
public service director. Chester Miller is general man-
ager and 9% owner of WOCB-AM-FM West Yar-
mouth, Mass. Betty Miller is Wellfleet, Mass., bank
manager. Action July 23.

TV actions

® *DeKalb, [ll.—Northern lllinois Public Tele-Com-
munications Corp. dismissed application for ch. 48;
ERP: 4560 kw vis., 456 kw aur., HAAT: 1093.1 fi.; ant.
height above ground: 1045.2 ft. Address: 203 Altegeld
Hall, Northern [llinois University, DeKalb 60115. Ac-
tion Oct. 15,

B *M-w Orleans— Educational Broadcasting Founda-
tior  c. granted ch. 32, ERP: 2455 kw vis., 246 kw
aur., nAAT: 1020 ft.; ant. height above ground: 1045
ft. Address: 7887 Walmsley Avenue, New Orleans
70125. Estimated construction cost: $2,837,000; first-
quarter operating cost: $150,000. Legal counsel:
Robert A. Marmet, Washington. Consulting engineer:
Jules Cohen & Associates, Washington. Principal:
noncommercial corp.; Norman C. Francis, president of
Xavier University, is president. He has no other broad-
cast interests. Action Oct. 15.

® Greenwood, S.C.—Metro Communications South
Inc. returned application for ch. 48; ERP: 1095 kw vis,
190.5 kw aur, HAAT: 1550 ft.; ant. height above
ground: 1548.4 ft. Address: 303 South Adair Street,
Clinton, Ark. 29325. Action Oct. 15.

Ownership Changes

Applications

® WRLD(AM) Lanett, Ala. (AM: 1490 khz, | kw-D,
250 w-N) —Seeks assignment of license from WRLD
Inc. to Valley Broadcasting Inc. f  $16,000 plus
assumption of debt. Seller: principally owned by E. L.
Pearce who has no other broadcast interests. Buyer:
Helen E Zachry (50.24%) and brother, Miles H.
Ferguson Jr. (49.75%). Zachry is West Point, Ga.,
businesswoman. Ferguson is employed with Atlanta,
Ga., bank. They each own 10% of WJHO(AM)
Opelika, Ala. Filed Nov. 2.

® WQIM(FM) Prattville, Ala. (95.3 mhz, 3 kw, ant.
230 ft.)—Seeks assignment of license from Hagler
Broadcasting Inc. to Downs Broadcasting Inc. for
$675,000. Seller: Joe E Hagler (98.8%) and wife,
Katherine T. (0.1%) and William A. St~+~rd (0.1%) who
have no other broadcast interests. iyer: Paul H.
Downs (60%) and William Sanders (+u+0). Sanders is
former vice president of finance, Turner Communica-
tions Corp., Atlanta, Ga., and owns 35% of
WGUL(AM)-WPSO(FM) New Port Richey, Fla.
Downs is vice president of Rollins Inc., Atlanta, Ga.-based
home services company. Filed Oct. 29.

N KGAB(FM) Camarillo, Calif. (95.9 mhz, 3 kw, ant.
296 ft.—Seeks assignment of license from Hot Air
Radio to Pacific Horizons Broadcasting Inc. for $700,-
000. Seller: Chester Coleman (100%), who has no
othe~ *roadcast interests. Buyer: Charles M. Cowan
(70¢ brother Kenneth Cowan (10%) and Chester
Coleman (20%). Charles Cowan is San Bernardino,
Calif., physician. Kenneth Cowan is former general
manager of KIFM(FM) San Diego, Calif. Coleman is
owner and general manager of KGAB. None have
other broadcast interests. Filed Oct. 29.

® KDIG(AM) San Bernardino and KBON(FM) Lake
Arrowhead, both California (AM: 1240 khz, 1 kw-D,
250 w-N; FM: 103.9 mhz, 38 w, ant. 2,650 ft.) —Seeks
assignment of license from San Bernardino Broadcast-
ing Investment Corp. to Kotcom Broadcasting Invest-
ment Corp. for $2,600 (BROADCASTING, Oct. 26).
Seller is owned by Thomas M. Jones and sister, Sally
Jones Lenart, who also own KKON(AM) Kealakekua,
Hawaii, hold CP for new FM there, and are appilicants for
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new FM at Needles, Calif. Buyer is owned by Dana M.
Kott and wife, Carole A. Dana Kott is former owner of
WCOD(FM) Hyannis, Mass., and has no other broadcast
interests. Filed Nov. 2.

® KMGN(FM) Shafter, Calif. (97.7 mhz, 3 kw, ant.
300 ft.) —Seeks assignment of license from Brandon-
Dorsey Communications Inc. to Consolidated Com-
munications Corp. of California for $400,000
(BROADCASTING, Nov. 9). Seller: Anthony S. Bran-
don (92.7%) and Terry Dorsey (7.3%). Brandon owns
35% of KERN(AM) Bakersfield, Calif; 33.3% of
WWWG(AM) Rochester, N.Y.; and 16.67% of
KKQV{(FM) Wichita Falls, Tex. Buyer: Alexander S.
Klein and wife, Barbara (100% jointly). Alexander
Klein is former salesman at WC AU(FM) Philadelphia.
Barbara Klein is therapist at Philadelphia hospital.
They have no other broadcast interests. Filed Oct. 29.

® WGFS(AM) Covington, Ga. (1430 khz, 1 kw-D) —
Seeks assignment of license from Newton Broad-
casting Inc. to Bohanan Broadcasting Inc. for $400,000
(BROADCASTING, Nov. 9). Seller: R. William Hoff-
man and wife, Betty Jean (50% each), who have no other
broadcast interests. Buyer: Olin D. Bohanan
(100%), who is newscaster at WKRG-AM-FM-TV
Mobile, Ala., and has no othcr broadcast interests.
Filed Oct. 28.

B WXRS-AM-FM [CP] Swainsboro, Ga. (AM: 1590
khz, 2.5 kw-D; FM: 103.9 mhz, 3 kw, ant. 299 ft.) —Seeks
assignment of license from WSJ Radio Inc. to Lacom
Communications Inc. for $220,000. Seller: Murphy A.
Witt, executrix of estate of Charles R. Witt, Grady Spires
(35%), Dona B. Nasworthy, executrix of estate of E. Ray-
mond Nasworthy (25%) and Donovan Jones (5%), last
two will keep 5% interest in buyer. Buyer: Lamar Studstill
(20%), wife, Doris A. (15%), sons Owen L. (20%) and
Cole C. (13.33%), Normal L. Sams, Lou Truemper
(13.33% each) and Donovan Jones (5%). Lamar Studstill
is Perry, Ga., teacher/coach and sports director at WRBN-
AM-FM Warner Robins, Ga., where son Owen is sports
announcer. Doris Studstill, Sams and Truemper are
engineers, Southern Bell, Macon, Ga. Son Cole is stu-
dent. Jones is chief engineer and 5% owner of WXRS.
Filed Nov. 2.

B KUUZ-FM Namba, Idaho (96.9 mhz, 44 kw, ant.

NOW!
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Continental

2520 ft.) —Seeks assignment of license from First Na-
tional Broadcasting Corp. to Boise/Namba Broadcast-
ing for $630,000 (BROADCASTING, Nov. 2). Seller is
owned by Brent T Larson, who owns 85.5% of
KCKO(AM) Spokane, Wash.; 17.5% of KXA(AM)-
KYYX(FM) Seattle; 51% of KSVC(AM)-
KKWZ(FM) Richfield, Utah. and 40% of KSIT(FM)
Rock Springs, Wyo. Buyer is owned by Independent
Radio and Television Operations Inc., partnership of
Eugene D. Adelstein, Edward B. Berger and Frank I.
Lazarus. Adelstein is general manager of KZAZ-TV
Nogales, Ariz. Berger is Tucson, Ariz., attorney.
Lazarus is Cincinnati, Ohio, department store man-
ager. Adelstein and Berger hold general and limited
partnership interests in KZAZ-TV, KGSW-TV Albuquer-
que, N.M., and KTEE(AM) Idaho Falls, and
KADQ(FM) Rexburg, both Idaho. Lazarus is general
partner along with Adelstein and Berger in KIOY (FM)
Fresno, Calif., and, by himself owns KXEW (AM) Tuc-
son. Lazarus is also limited partner in KGSW-TV,
KTEE and KADQ. Filed Oct. 20.

® KLPL-AM-FM Lake Providence, La. (AM: 1050
khz, 250 w-D: FM: 92.7 mhz, 2 kw, ant. 145 ft.)—
Seeks assignment of license from Lakeside Broadcast-
ing Co. to Turner Broadcasting Inc. for $180.000.
Seller: Ernest R. Sandidge (80%) and Tom D. Gay
(20%) who also own KCTO-AM-FM Columbia, La.
Buyer: Walter H. Turner (51%) and Dixie Business In-
vestment Co. (40%). Turner is station manager of
KLPL. Dixie Business Investment Co. is group of Lake
Providence investors. Jerry Donahoe is manager. None
have other broadcast interests. Filed Nov. 3.

& WULT-TV{CP} New Orleans—Seeks assignment of
license from New Orleans Area Telecasters to Video
CP from New Orleans Area Telecasters to Video ex-
penses). Seller: Philip Y. Hahn Jr, Robert H. Rines,
Julian P Freret and William G. Baker Jr. (25% each).
Hahn owns 40% of applicant for new UHF at Miami,
and is vice president of applicant for new AM at
Tamarac, Fla. Rines owns .5% of WWHT-TV
Newark, N.J. Baker owns 28.5% of applicant for new
TV at Nashville, Tenn., and 23.08% of applicant for
new TV at Norfolk, Va. They will keep 9.6% interest in
buyer. Buyer: Dana Broadcasting Corp. (75%), Coastal
Television Co. (15.31%) and Crescent City Television
Corp. (9.6%). Dana Broadcasting is subsidiary of Inter-
national Broadcasting Consultants Inc.; owned by
Robert H. Ruark, president, and family. Coastal Televi-
sion is New Orleans-based group of 16 stockholders.
Constantine Demmas is president and 7.22% owner.
Ruark is Austin, Tex., broadcast consultant. Demmas
is self-employed New Orleans insurance agent. Cres-
cent City Television is owned by sellers. Filed Oct. 21.

8 WKLT(FM) Kalkaska, Mich. (97.7 mhz, 3 kw, ant.
500 ft.) —Seeks assignment of license from Peninsula
Broadcasting Inc. to Northern Radio of Michigan Inc.
for $320,000 (BROADCASTING, Nov. 9). Seller:
Roger Watson and Roy E. Henderson (50% each).
Henderson also owns 70% of KYST(AM) Texas City,
Tex. Buyer: subsidiary of Northern Investment Co.,
Fargo, N.D., which is principally owned Frank C.
Gokey and family. They are Fargo soft drink manufac-
turers and have no other broadcast interests. Filed Oct.
29.

m WRDI(AM) Hammonton, N.J. (1580 khz, 1 kw-
D) —Seeks assignment of license from Rodio
Radio Inc. to Normandy Broadcasting Inc. for $185,000
(BROADCASTING, Nov. 2). Seller is principally
owned by James N. Rodio who also owns WRDR (FM)
Egg Harbor, N.J. Buyer is owned by Norman D. San-
ders, who is president of Holmdel, N.J., management
consulting firm and has no other broadecast interests.
Filed Oct. 30.

8 WMVQ(FM) Amsterdam, N.Y. (97.7 mhz, 3 kw,
ant. 135 ft.)-—Seeks assignment of license from
WMVQ Corp. to Mark Anthony Communications Inc.
for $250,000 (BROADCASTING, Oct. 19). Seller:
Joseph M. Isabel, who also owns cable systems in
Amsterdam area. Buyer: Mark S. Manafo, who is
Knoxville, Tenn., broadcast consultant and applicant
for new FM’s at Hilton Head, S.C., Grifton, N.C., and
Bath, N.Y. Filed Oct. 30.

8 WKOK(AM)-WQKX(FM) Sunbury, Pa. (AM:
1070 khz, 10 kw-D, 1 kw-N: FM: 94.1 mhz, 50 kw, ant.
875 ft.) —Seeks transfer of control of Sunbury Broad-
casting Corp. from Estate of Harry H. Haddon Sr.,
deceased (100% before; none after) to Roger S. Had-
don and others (none before; 100% after). Considera-
tion: settlement. Principals: transferer owns 54.9% of
stock. Transferees are Roger S. Haddon and wife, Lois
W. He is Sunbury attorney and has no other broadcast
interests. Filed Oct. 30.

8 WDIX(AM)-WPJS(FM) Orangeburg, S.C. (AM:
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1150 khz, 5 kw-D, 500 w-N; FM: 106.7 mhz, 100 kw,
ant. 580 ft.) —Seeks assignment of license from Smiles
of $.C. Inc. to Keymarket Communications of Colum-
bia Inc. for $1,100,000 (BROADCASTING, Nov. 9).
Seller: Derwood H. Godwin, Norman J. Suttles (35.4%
each), Donald W. Curtis (19.5%) and John E. Ingraham
(9.7%). Goodwin, Suttles and Ingraham own
WVBS(AM)-WPJC(FM) Burgaw, N.C.; WPJL(AM)
P~t2igh, N.C.; WFOG (FM) Suffolk, Va. Curtis owns
v WO(AM)-WSTS(FM) Laurinburg, WTAB(AM)-
WaSM(FM) Tabor City, and WTINC-AM-FM
Thomasville, all North Carolina. Buyer; Paul H.
Rothfuss and Kerby E. Confer (50% each). They each
own 35% of WKPT(AM)-WNOZ(FM) Cortland,
N.Y.. 25% each of KSSN(FM) Littie Rock, Ark., and
10% of permittee, WKFT(TV) Fayetteville, N.C. They
were granted FCC approval to buy WGXL(FM)
Laurens, S.C. for $2.5 million (BROADCASTING,
Aug. 10), and WIDX(AM)-WZZQ(FM) Jackson,
Miss. (BROADCASTING, Nov. 2, and below). Filed
Oct. 28.

B WCLE(AM) Cleveland, Tenn. (1570 khz, 1 kw-
D) —Seeks assignment of license from Southeastern
Enterprises Inc. to C. H. Curenton for $300,000. Seller:
A. Thomas Joyner, who bought WCLE-AM-
WQLS(FM) Cleveland for $1.3 million (BROAD-
CASTING, Sept. 7) and seeks waiver of three year rule
to sell WCLE(AM). He has no other broadcast in-
terests. Buyer is Columbus, Ga., real estate investor
and has no other broadcast interests. Filed Oct. 30.

B KDHN(AM) Dimmitt, Tex. (1470 khz, 500 w-D) —
Seeks assignment of license from Plains Media Inc. to
JLP Media Inc. for $280,000. Seller: Gerald M. Han-
ners (60%) and wife, Susan J. (40%) who have no
other broadcast interests. Buyer: Linda Haldane
(50%), brother, Johnnie S. Cain (33.33%) and their
mother, Madeline Cain (16.67%). Linda Haldane and
Madaline Cain are Bard, N.M., ranchers, Johnnie Cain
is announcer at KTNM(AM)-KQAY (FM) Tucumcari,
II:JJ.M. They have no other broadcast interests. Filed
ov. 3.

® WKLP-AM-FM Keyser, W.Va. (AM: 1390 khz, 1
kw-D; FM: 94.1 mhz, 6 kw, ant. 790 ft.)—Seeks
assignment of license from Four Star Broadcasters Inc.
to Starcast Systems Inc. for $300,000 (BROADCAST-
ING, Nov. 9) Seller: Thomas B. Butscher, president;
Kenneth E. Robertson, Gary L. Daniels (17.78%
each). Butscher’s wife, Brenda J., and Daniels’ wife,
Pearl K. (15.56% each), and Robertson’s sons, Todd E.
and Christopher K. (7.78% each). They own WCST-
AM-FM Berkeley Springs, W. Va., and WMSG(AM)-
WXIE(FM) Oakland, Md. Buyer: Jack I. Mullen
(55%), William P. Kelly ir. (20%), Curtis E. Durst and
Mullen’s son, Jack 1. Mullen II (12.5% each). Eider
Mullen is Westernport, Md., attorney. Kelly is
Westminster, Md., stockbroker. Durst is account ex-
ecutive at WMSG(AM)-WXIE(FM) Oakland, Md.
Younger Mullen is student. They are applicants for
new FM at Buckhannon, W. Va. Filed Oct. 28.

Actions

®m KFAY (AM) Bakersfield, Calif. (550khz, 1 kw-U) —
Dismissed sale of Sunset Broadcasting Corp. to Oro
Spanish Broadcasting Inc. for $1.1 million. Seller is
principally owned by Daren E McGavren, who has no
other broadcast interests. although he was founder of
McGavren-Guild, New York-based station representa-
tive firm. Buyer is owned by Rene De La Rosa, who
also owns KIQI(AM) San Francisco. Action, Oct. 28.

2 WCOB(AM) Marietta, Ga. (AM: 1080 khz, 10 kw-
D) —Granted assignment of license from Marietta
Broadcasting Inc. to Devlin Allen Communications
Inc. for $300,000. Seller: Estate of James M. Wilder
(75%) and Elizabeth E Hagwood (25%) who also sold
co-located WBIE(FM). Buyer: Francis D. Ward,
Stephanie Ferry, Robert Klein and Keith E. Putbrese
(one-quarter each). Ward has been granted FCC ap-
p~val to buy WROD(AM) Daytona Beach, Fla.
(' DADCASTING, Sept. 7). Klein is Ardmore, Pa.,
nianagement consultant. Putbrese is McLean, Va., at-
torney. Ferry is housewife. Except Ward, they have no
other broadcast interests. Action Oct. 26.

® WKTJ-AM-FM Farmington, Me. (AM: 1380 khz, 1
kw-D: FM: 99.3 mhz, 1.5 kw, 400 ft.)—Granted
tr-=~fer of control of Franklin Broadcasting Corp. from
E n. Shute Jr. (100% before; none after) to Alfredo
E. iparguen and wife, Nancy T (none before; 100%
after). Consideration: $212,000. Principals: Seller has no
other broadcast interests. Alfredo Ibarguen is engineer at
WKTIJ. Nancy Ibarguen is teacher. They have no other
broadcast interests. Action Nov. 16.
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a WIDX(AM)-WZZQ(FM) Jackson, Miss. (AM:
620 khz, 5 kw-D, | kw-N: FM: 102.9 mhz, 100 kw, ant.
1,800 ft.) —Granted assignment of license from WIJDX
Inc. to Keymarket Communications ot Mississippi tor
$4,437,000. Seller is closely held group of more than 50
stockholders; 44.12% which is owned by Clint W.
Murchison Jr., and family. He owns 60% of KLTE(FM)
Oklahoma City, Calif., and is liquidating partner of
Murchison Brothers partnership, 83% owner of Dallas
Cowboys. Buyer: Paul H. Rothfus and Kerby E. Confer
(50% each). They each own 35% of WKRT{AM)-
WNOV(FM) Courtland, N.Y., and 25% of KSSN(FM)
Little Rock. Ark., and bought, subject to FCC ap-
proval, WDIX{AM)-WPJS{(FM) Orangeburg, S.C.
(BROADCASTING, Nov. 9, and above). Action Oct.
21.

. WPMP(AM)-WPMO(FM) Pascagoula-Moss
Point, Miss. {AM: 1580 khz, 1 kw-D: FM: 99.1 mhz,
100 kw, ant. 386 ft.) — Dismissed assignment of license
from Crest Broadcasting Inc¢. to Sandia Broadcasting
Corp. for $1,500,000. Seller: principally owned by
Sarah S. Jones, her son James O. I and W. R. Guest Jr.
James Jones owns 64.7% of WRIW (AM)-WJOJ(FM)
Picayune, Miss. Buyer: David B. Talbot Jr. (50.02%)
and William S. Sanders and Fluid Capital Corp. (24.9%
each). Talbot is Oklahoma City real estate investor. Ac-
tion Oct. 27.

s WBBG(AM)-WWWM(FM) Cleveland, Ohio
(AM: 1260 khz, 5 kw-U: FM: 105.7 mhz, 27 kw, ant.
900 ft.)—Granted assignment of license from
Embrescia Communications Corp. to Robinson-Com-
munications Inc. for $6.2 million. Seller is owned by
brothers, Thomas and James Embrescia, and Joseph
Restifo, who have no other broadcast interests. Buyer
is owned by Larry J.B. Robinson, executive with New
York-based W.R. Grace & Co., who has no other
broadcast interests. Action Oct. 27.

u WAYZ-AM-FM Waynesboro, Pa. (AM: 1380 khz, |
kw-D: FM: 101.5 mhz, 3.2 kw, ant. 21 ft.) —Granted
assingment of license from Richard F Lewis Jr. Inc. of
Waynesboro to WHIV Ltd. for $550,000. Seller: John
P Lewis and family, who are Winchester, Va.-based
group owners of five AM’s and three FM’s. Buyer is
owned by John D. Verstandig and family who own
WCEM(AM)-WESP(FM) Cambridge, Md. Action
Oct. 19.

Facilities Changes

AM applications

B WSST(AM) Largo, Fla.—Seeks CP to change hours
of operation to U by adding 1 kw-N: increase D power
to 50 kw: install DA-N; change frequency to 820 khz;
and make changes in ant. sys. Ann. Nov. 6.

B WCIT{AM) Lima, Ohio—Seeks CP to change ant.
system. (modification of daytime pattern). Ann. Nov.
4.

B WBCI{AM) Williamsburg, Va.—Seeks CP to
change hours of operation to U by adding 500 w-N;
change frequency to 640 khz: and make changes in ant.
sys. Ann. Nov. 6.

B WOKL(AM) Eau Claire, Wis. —Seeks CP 10 change
city of license to Altoona, Wis.; change hours of opera-
tion to U by adding 250 w-N; increase D power to 10
kw, DA-N; change TL; change SL and RC: and change
frequency to 1030 khz. Ann. Nov. 4.

® KUUY(AM) Orchard Valley, Wyo.—Seeks CP to
change frequency to 870 khz: and change N power to |
kw. Ann. Nov. 4.

FM applications

m WOAB(FM) Ozark, Ala.—Seeks CP to change TL;
change tupe trans.. change type ant. increase ERP to
2.52 kw (H&V); increase HAAT to 272 ft. (H&V) and
change TPO. Ann. Nov. 4.

® KBGX(FM) Alturas, Calif. —Seeks modification of
CP (BPH-781018AD, as mod.) 1o make changes in
ant. sys.; change TL, change type trans.; change type
ant. (H&V); increase ERP to 100 kw (H&V); increase
HAAT to 106.1 ft. (H&V) and change TPO. Ann. Nov.
4,

m *KPCC(FM) Pasadena, Calif. —Seeks modification
of CP (BPED-800201AK) to make changes in ant.
sys.. change TL; change type trans.; change typeant.;
change ERP to 700 w (H&V): increase HAAT to 2758
ft. (H&V) and change TPO. Ann. Nov. 4.

m KRNO(FM) Reno—Seeks CP to change TL;
change ERP to 70 kw (H&V); change HAAT to 2214
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ft. &V): change type trans. and make changes in
ant. sys. Ann. Nov. 6.

AM action

@ WYNX(AM) Smyrna, Ga.—Granted CP to change
D site to N site TL; increase D power to 50 kw, DA-D;
and make changes in ant. sys. Action Oct. 16.

FM actions

® WTOS-FM Showhegan, Me.—Granted modifica-
tion of CP (BPH-800527A0) to make changes in ant.
sys.; change type trans.; change type ant. (H&V); in-
crease HAAT to 2430 ft. (H&V) and change TPO. Ac-
tion Sept. 28.

B *WLOZ(FM) Wilmington, N.C.— Application dis-
missed for CP to increase ERP to 113w; change HAAT
to 109 ft. Action Aug. 26.

TV actions

® KTTU-TV Fairbanks, Alaska—Granted CP to
change ERP to 28.2 kw vis., 5.5 kw aur.; and change
trans. Action Oct. 5.

® KECC-TV El Centro, Calif. —Granted Authority to
operate trans. by RC from SL at KECC-TV studios,
770 State St., El Centro, Calif. Action Oct. 8.

m KECC-TV El Centro, Calif. —Granted CP to change
ERP to 316 kw vis., 31.6 kw aur.; change trans.; and
make changes to ant. sys. Action Oct. 19.

B WXAO-TV Jacksonville, Fla.—Granted authority
to operate trans. by RC from SL at 2117 University
Blvd., South, Jacksonvilie, Fla. Action Oct. §.

® WRDW-TV Augusta, Ga.—Granted authority to
operate trans. by RC from SL at 1301 Georgia Avenue,
North Augusta, S.C. Action Oct. 5.

® WFLD-TV Chicago—Granted MP (BPCT-4711) to
change ERP to 500 kw vis., 50 kw aur.; and change trans.
Action Oct. 9.

B *WCVN(TV) Covington, Ky —Granted authority
to operate trans. by RC from WKMR(TV), 1.6 miles
east of Morehead, Ky. Action Oct. 8.

8 WWMA-TV Grand Rapids, Mich.—Granted MP
(BPCT-5166) to change ERP to 1300 kw vis., 120 kw
aur.; change trans. and make changes to ant. sys. Ac-
tion Oct. 7.

m KETV(TV) Omaha, Neb.—Granted CP to change
ERPto 316 kw vis., 31.6 kw aur.; and change trans. Ac-
tion Oct. 5.

B KSTF(TV) Scottsbluff, Neb. —Granted authority to
operate trans. by RC from SL at 1402 First Avenue,
Scottsbluff, Neb. Action Oct. 5.

® WCMH-TV Columbus, Ohio—Granted CP to
change ERP to 100 kw vis., 15 kw aur.; change TL;
change trans.; and change HAAT to 903 ft. Action Oct.
7.

m WSEE-TV Erie, Pa.—Granted CP to change ERP to
1186 kw vis., 118.6 kw aur; and change trans.; and
make other changes 10 ant. sys. Action Oct. 7.

® KRIV-TV Houston—Granted CP to install auxiliary
ant. at 4 miles S.E. of Missouri City, Tex.; change ERP
to 6.95 kw vis., 69.5 kw aur.; change trans. and change
type ant. Action Oct. 9.

® KCEN-TV Temple, Tex.—Granted authority to
operate trans. by RC from SL at one mile south of
Eddy, Tex. on 1-35. Action Oct. 7.

m WRJK-TV Bluefield, W.Va.—~Granted MP
(BPCT-801024KE, as mod.) to change station location
and studio location from Bluefield, W. Va. to Bluefield,
Va. Action Oct. 7.

® WSVN-TV Norton, Va.—Granted authority to
operate trans. by RC from WMSY-TV trans. site atop
Walker Mountain, 8 miles north of Marion, Va., .3
miles west of Highway 16. Action Oct. 20.

In Contest

FCC decisions

® .S, Court of Appeals for District of Columbia Cir-
cuit remanded to FCC case involving McGraw-Hill
Broadcasting Co.'s complaint that FCC should have
held hearing before approving Indianapolis-area educa-
tional radio station’s request to relocate its transmitter
and increase its power. Court said FCC should first
decide whether McGraw-Hill raised “*material’” issues
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in case, and, if it cannot make public interest deter-
mination on basis of written submissions, it should
hold full hearing on disputed facts. In 1978, FCC
granted, without hearing, application of educational
WBDG (FM) to move its transmitter back to its origi-
nal location, despite McGraw Hill’s allegation that this
would result in interference to its WRTV(TV) In-
dianapolis. McGraw-Hill appealed, but case was re-
manded to FCC at its request. In 1980 FCC affirmed its
earlier grant of WBDG’s request on grounds that
McGraw-Hill had not sufficiently shown amount of in-
terference ‘‘actually” being experienced. McGraw-Hiil
again appealed. Court questioned FCC’s insistence on
showing of actual versus potential interference before
granting hearing in this case, and said there was no in-
dication FCC had considered merits of alternative pro-
posal by McGraw-Hill. Thus, court said it could not ac-
cept FCC’s claim that it had balanced public interest
factors for and against WBDG’s proposal. Ann. Nov. 3.

W Federal appellate court upheld FCC’s Aug. 2, 1979,
decision granting short term license renewals to
WHAM(AM)-WHFM (FM) Rochester, N.Y., licensed
to Rust Communications Group Inc. FCC renewed
licenses for one year instead of customary three having
found that while Rust’s equal employment opportunity
showed performance at stations was deficient, it
showed dramatic improvement after designation of
renewal applications. It also subjected the stations to
periodic EEO reporting requirements. FCC’s decision
was appealed in U.S. Court of Appeals for District of
Columbia Circuit by Metro-Act of Rochester Inc., and
Action for a Better Community, both of which asked
FCC to deny Rust’s renewal applications. Ann. Nov. 6.

Designated for hearing

® Guymon, Okla. new FM (92.7 mhz) —Panhandle
Communications Inc., High Plains Broadcasting Corp.,
and Texas County Broadcasting: to determine if
Panhandle is financially qualified; whether proposals
by Panhandle and Texas to locate main studio outside
community of license is in compliance with Section
73.1125 of rules and whether circumstances warrant
waiver of that section; whether Panhandle has com-
plied with requirements of Section VI of FCC Form
301; whether High Plains is legally qualified to be FCC
licensee; whether there is reasonable possibility that
tower height and location proposed by High Plains
would constitute hazard to air navigation; which of pro-
posals, comparatively, would best serve public and
which to grant. (BC Docket No. 81-738-740). Action
Oct. 16.

® Buffalo, Wyo. new FM (92.7 mhz) —KBBS Inc. and
Buffalo Communications Corp. to determine whether
there is possibility that tower height and location pro-
posed by KBBS would constitute hazard to air naviga-
tion; which of proposals, comparatively, would better
serve public interest and which of applications to grant
(BC Doc. 81-723-724). Action Oct. 13.

® Bentonville, Ark. new FM (98.3 mhz) —Elvis Lee
Moody and Rocky Haven Investments Inc.: to deter-
mine whether Moody’s proposed tower height and
location would constitute hazard to air navigation;
whether Rocky Haven is financially qualified; which of
proposals would, on comparative basis, better serve
public interest and which of applications should be

granted (BC Doc. 810760-761). Action Oct. 29.

® Leadville, Col. new FM )93.5 mhz) —Radio Lead-
ville Inc., and Sears Broadcasting of Colorado Inc.: to
determine which of proposals would, on a comparative
basis, better serve public interest and which of applica-
tions, if either, should be granted (BC Doec.
81-762-763). Action Oct. 29.

Procedural ruling

® Portland, Me. TV proceeding (Crosby Family
Television Inc., et al)~ALJ James F Tierney granted
joint request by Crosby and Greater Portland Trlecast-
ing Inc., and approved agreement; authorized reimbur-
sement to Crosby by Greater Portland for $15,000 and
dismissed with prejudice Crosby’s application (BC Doc.
81-115-117). Action Oct. 28.

8 FCC scheduled oral argument for Jan. 12, 1982 at
9:30 a.m., to consider application for transfer of control
of KPEN(FM), Los Altos, Calif. FCC initiated pro-
ceeding because of questions concerning basic
qualifications of proposed transferee, Signal En-
terprises Inc. In previous proceeding, Signal and its
president, Don W. Burden, had been disqualified to be
licensees. Action Nov. 2.

Other

® Granted request by Citizens Center and withdrew
petition for rulemaking in matter of request for rule re-
quiring all communications common carriers who
operate within interstate switched message telephone
system to provide telephone directory listings for two
adult subscribers at no extra charge to the subscribing
unit. Action Oct. 19.

B Granted request by National Association of Educa-
tional Broadcasters and extended through Nov. 16 and
Dec. 16 time for filing comments and reply comments,
respectively, in matter of revision of programing
policies and reporting requirements related to public
broadcasting licensees (BC Doc. 81-496). Action Oct.
28.

Fines

® Two commercial operators, Steven J. Powell, Fort
Scott, Kan., and Jim Rogers, Nevada, Mo., each paid
$100 fines for failure to maintain authorized operating
power of broadcast station. Both Powell and Rogers
were issued forfeiture notices last August by FCC’'s
Kansas City, Mo., district office.

B FCC fined Atlantis Sound of Fairfax, Va., $750 for
unlicensed operation of a radio station. Atlantis Sound
was fined after investigations confirming iilegal opera-
tion were made by Baltimore, Md., field office.

® Thomas J. Preston and Bruce Quinn of In-
dianapolis, Ind., and Philip R. Hatch of Carmel, Ind.,
have each paid $250 fine for their unlicensed operation
of a 6,210 khz pirate broadcast station known as “*Jolly
Roger Radio.” Pirate broadcasters’ station was located

Summary of broadcasting

FCC tabulations as of September 30, 1981

CP's CP's
On air on Total not Total
Licensed STA* air on air on air authorized*”

Commercial AM 4624 3 1 4628 124 4,752
Commercial FM 3,340 2 1 3,343 179 3522
Educational FM 1115 0 1 1116 61 1177
Total Radio 9,079 5 3 9,087 364 9,451
Commercial TV

VHF 521 1 0 522 6 528

UHF 244 0 0 244 112 356
Educational TV

VHF 103 1 3 107 6 113

UHF 156 2 4 162 17 179
Total TV 1,024 4 7 1,035 141 1,176
FM Translators 401 0 0 401 214 615
TV Translators

UHF 2,655 0 0 2,655 182 2,837

VHF 1,470 0 0 1,470 428 1,898

*Special tempuorary authorization

**Includes off-air licenses

Broadcasting Nov 16 1981
8

on Nov. 10, 1980, by engineer of FCC’s Chicago, Ili.,
district office after receiving complaints about station’s
interference.

L] st of Emergency Broadcast System has been
scueduled during week of Nov. 30, 1981. Only ABC,
MBS, NPR, AP Radio, CBS, IMN, NBC and UPI
Audio radio network affiliates will receive test program for
closed circuit test. AP and UPI wire service clients
will receive activation and termination messages of
test. Television networks are not participating. Net-
work and press wire service affiliates will be notified of
test procedures via their network approximately 30 to
45 minutes prior to test. This is closed circuit test and will
not be broadcast over air. Action Nov. 3.

Cali Letters
Applications
Call Sought by
New AM’s
KVLD Prince William Sound Broadcasters, Valdez,
Alaska
WREI Jose J. Arzuaga, Quebradilias, PR.
WBLP BLP inc., Fairview, Tenn.
KZZI Western Broadcasting Inc., West Jordan,
Utah
New FM's
KBPS-FM Benson Polytechnic Schoo!, Portland, Ore.
WHCA Chapel of the Holy Spirit Church and Bible
College, Landon, S.C.
New TV
KAVU-TV Community Broadcasting of Coastal Bend
Inc., Victoria, Tex.
Existing AM'’s
KCNL KGTL Homer, Alaska
w F WVOB Bel Air, Md.
WwJQ WJBL Holland, Mich.
KKSS WAYL Richfield, Minn.
WNCR WLAB St. Pauls, N.C.
WCEL WEEB Southern Pines, N.C.
KTNL KFIR Sweet Home, Ore.
WVKX WPKX Alexandria, Va.
WMBG WBCI Williamsburg, Va.
Existing FM's
WBLU WFTZ Hinesville, Ga.
WQKS WJR-FM Detroit
WMKC WIDG-FM St. Ignace, Mich.
KMZU KAOL-FM Carroliton, Mo.
KINE-FM KPUP Kingsville, Tex
WINC-FM WQUS Winchester, Va.
WPKX-FM WVKX Woodbridge, Va.
Grants
Call Assigned to
New AM
WYLV Radio Action Co., West Hazelton, Pa.
New FM’s
KNTO All-American Broadcasting Co. Delhi, Calif.
WFAN Mystic-Stonington Broadcasting Corp.,
Stonington, Conn.
KMZQ-FM Pargo Broadcasting Corp., Henderson, Nev.
KATH FM Broadcasters Inc,, Douglas, Wyo
Existing AM’s
WSWF WAYK Lehigh Acres, Fla.
KGUM KATB Agana, Guam
WKXJ WCKQ Campbellsville, Ky.
WAVG WAVE Louisville, Ky.
WCSY WJOR South Haven, Mich.
WAAV WGNI Wilmington, N.C.
Existing FM's
WSWF-FM WSWF Lehigh Acres, Fla.
WQCK WFDR-FM Manchester, Ga.
KSHO-FM KJYE Kailua, Hawaii
KTXY KJFF Jefferson City, Mo
WGNI WAAV Wilmington, N.C.
WREI-FM WREI Quebradillas, PR.



_lassified Advertising

See' last page of Classified Section for rates,
closing dates, box numbers and other details.

RADIO

HELP WANTED MANAGEMENT

Excellent Sales Manager with longevity in prior
jobs documented with proven success sought for top
shelf No. 1 FM rock station. Must carry heavy list and
understand bottom line. This is a permanent oppor-
tunity that will pay the price for a true professional. All
candidates will be thoroughly checked. Number one
salesperson that is now highest biller at their station
okay. Compensation package proves we want a win-
ner. Letter and resume Box K-118,

Station Manager. Exceptional opportunity to man-
age small New Jersey daytimer We seek an ag-
gressive sales achiever fooking for the chance for
General Manager opportunity. Box M-12, EOE.

I want a General Manager for my middle Georgia
area, WIZY-AM-FM Combo. Must be capable of taking
over operations and building a complete air and sales
staff. EOE, Contact, Marshall Rowland, WQIK,
Jacksonvitle, FL 32207. 904 —396-4001.

Shamrock Communications needs a sales man-
ager for its newly acquired adult contemporary AM in
Westminster, Maryland. WTTR is 1 kw daytime at 1470
khz. Excellent compensation, outstanding environ-
ment in the Baltimore/Washington suburban
metroplex. Reply to Ken Stevens, Vice President/
General Manager, Post Office Box 200, Westminster,
Maryland 21157. EOE.

Manager/investor to manage and buy interest in
small market station in Upper Midwest. Reply Box
M-41.

General Manager opening soon at AM in medium
size (100,000) Midwestern city. Previous managerial
and sales experience necessary. Prefer sales manager
or general manager background. Salary and commis-
sions negotiable. Send resume to Box M-105.

General Manager with a proven background in
sales, and good working knowledge of programing
and production needed to head our AM and FM opera-
tions in West Virginia. Outstanding growth opportunity.
Send resume with references to Box M-27.

Development Director with strong, documented
fundraising skills. includes corporate, grants, on-air
and underwriting fundraising, identifying sources and
initiating contacts. Public radio station in Orange
County, CA. Base salary $18,600 to $23,600 plus 25%
commission on all funds raised above base salary
level. .Liberal fringe benefits, medical/dental/retire-
ment plan. BA in communications, business or market-
ing preferred. Three years business experience in
marketing or sales required. Non-profit experience
desirable. Affirmative action/EOE. For application,
contact Administrative Svcs, KSBR Saddleback Col-
lege, 28000 Marguerite Pkwy, Mission Viejo, CA
92690 or call 714—831-4850.

Experienced general manager for 100,000 watt
Christian radio station needed. Send qualifications to:
Kelli Bullard, 810 N. Pierce, Amarillo, Texas 79107.

HELP WANTED SALES

Sell at a professional station. Salary plus commis-
sion. Midwest applicants only. Sales Mgr. a possibility.
No phone calls. Dale Low, KLSS & KSMN, Box 1446,
Mason City, lowa 50401,

Two Mid-West family markets offer excellent entry
sales opportunity for bright probiem solvers on the
way up. Must be strong on creativity with ability to
write, sell imaginative campaigns. Thirteen station
group seeks recent college grad with commercial sell-
ing experience and/or 1-2 years street sales with outs-
tanding records. If you want to make sales your career,
we'll teach you a new exciting, profitable way to sell
radio. Phil Fisher, WISM, Madison, Wi 53701. Mid-West
Family Stations (EQE).

Monterey Bay - California: 10,000 Watt daytime
station with heavy emphasis in news and information,
seeking dynamic local salesman. Attractive salary/
commission package. Sales history to: Grant Norlin,
KMFO, Box 836, Capitola, CA. 95010.

Very fast growing FM country station looking for ag-
gressive salesperson with radio sales experience.
Must be self motivated and willing to work. Send
resume or call WLJE, Post Office Box 149, Valparaiso,
Indiana 46383, L. Ellis. 219—462-8125.

Colorado sales position available within growing
broadcast organization. We are looking for an ag-
gressive, mature, team oriented individual. Send your
resume and references to Dan Robbins, KWDE FM, 36
South Selig, Montrose, Colorado 81401.

50,000 watt FM and fulltime AM, both contemporary
in mideast has immediate opening for street wise and
organized sales manager. With performance, high pay
is no probtem. EOE M/E Resumes to: Box M-96.

Miami/Ft. Lauderdale’s hottest FM, JOY 107 FM, is
looking for a sales person. It's beneficial to know your
way around the agencies, but we need a person to: (1)
get to the decision maker, (2) sell at much better than
average rates, (3) create business and, (4) sell large
accounts. If you're this person, we offer competitive
draw, excellent commissions & benefits, major market
exposure and an unparalleled opportunity to learn
from sophisticated management and the nation’s
foremost sales consultant. Equal Opportunity
Employer. Diane Rosenthal, General Sales Manager,
JOY 107 FM, PO. Box 5333, Ft. Lauderdale, FL. 33310.

Want My Job? Come and earn it. Our company
believes in promoting from within. We are a top rated
AOR FM station. If you are interested in growth and
can handle an established list, send resume and
references with a cover letter stating why you are right
for the job to Dave lanni, Sales Manager, KWXL, Box
737, Albuguerque, New Mexico 87103,

Account Executive. If you are interested in earning
$25,000 plus a year, if you have a minimum of three
years radio sales experience, if you are a self-starting
street fighter, if you want to work for a number one
radic station and a first class operation, if you are look-
ing for future advancement with one of the nation’s most
progressive radio groups. We want you! Only two
openings available. Contact Walter Broadhurst,
General Sales Manager, WKEE, Inc,, PO. Box 2288,
Huntington, WV 25724. EOE. M/E

KSOA, Ava, Missouri, is looking for announcer/
salesperson with management capabilities. You pro-
duce, we reward with salary and stock: Community-
oriented. No short termers should apply. Contact Betty
Floyd, 417 —~22-6131.

HELP WANTED ANNUUNCERS

Experienced daytime personality with mature
sound on the air. Creative production sense mandatory.
Send tape/resume to Gregg Albert, WDUZ AM/FM, RO.
Box 36, Green Bay, Wl 54305.

New F Facility in Beautiful Southern Gulf Coast
Area is jouking for adult announcers. Must be mature,
with good attitude and willing to foliow format. EEO
Employer. Send resume to Box M-78.

KNEV FM, Beautiful Music for Reno, Nevada seeks
a morning announcer/assistant operations person. |
am looking for someone to build a morning audience,
and assist in station operations. Automation ex-
perience preferred, No beginners please. If you have
the experience and qualifications, let’s talk. Send tape
and resume to: Steve Grelley, PO Box 2271, Reno,
Nevada 89505. 702 —356-8000.

Experienced Morning Personality for Adult Con-
temporary AM in Northern Rhode Isiand. Strong pro-
duction skills important. Send tape, resume and
references to: Norm Deragon, WNRI Radio, 786 Dia-
mond Hill Road, Woonsocket, RI. 02895. 401—
769-6925.

Number One Beautiful Music station in beautiful
Rocky Mountains seeks exceptional announcing
talent. Must be experienced in beautiful music and
love format. Excellent pay and benefits. State of the art
facility. Send tape, resume and salary requirements to
1202 Windsor Street, Salt Lake City, Utah 84105.

Morning drive NY State. Salary in mid-200 range.
Fringe benefits. Substantial commercial on-air board
experience essential. Mature voice-good commer-
cials. Box M-100.

Classical Music personality Broadcast experience
preferred. Call Jane Graffam or Fred Miller, 207 —
883-9596.

WGIR, Manchester, still looking for the right ex-
perienced personality for our A/C format. Minimum
three years on air No phone calis. Mail tape and
resume to Ed Brouder, Program Director, WGIR, RO.
Box 610, Manchester, N.H. 03105.

The Time Has Come for me to hire at last a real an-
nouncer-type person. | want someone who will work
fourty hours per week, 25 on the board, and 15 in good
solid production. No floaters, drunks, or potheads! Will
consider prima donnas! Please be good, because |
will probably hire the first one who calls. 703~
935-2587.

Immediate. Staff Announcer needed r1or top-rated
FM-Stereo Beautifui Music station. Must have produc-
tion & copy skills. Tape & resume to WSRS, West Side
Station, Worcester, Mass. 01602. Equal Opportunity
Employer.

Fine Arts Announcer/Producer Youngstown State
University, an urban, non-residential institution of ap-
proximately 15,000 students, invites applications and
nominations for the position of Fine Arts Announcer/
Producer for the University operated 22.5 kw fine arts
station. Telecommunications Department. Duties In-
clude: produces and announces fine arts programs;
prepares program scripts, PSA’s, promotion copy, etc;
selects and logs program materials; keeps station
logs and operational records required by FCC; oper-
ates control board and transmitter; monitors broad-
cast functions and program signal quality and related
functions; and performs other duties as assigned.
Qualifications: B.A, or B.S. or equivalent, Knowledge
of classical music and is i-s pronunciation essential.
2-3 years experience at Fine Arts station. FCC Third
class broad license. Deadline for Applications:
November 30, 1981. Candidate should submit a letter
of interest, a resume, an official transcript reflecting
highest degree earned, and audition tape, and have
three letters of reference forwarded to: Mr. Stephen J.
Greevich, Director of Telecommunications, Youngs-
town State University Youngstown, Ohio 44555
Youngstown State University is an Affirmative Action/
Equal Opportunity Emptoyer.

HELP WANTED TECHNICAL

Want A Change ? Upstate N.Y. Independent TV look-
ing for engineer for maintenance department. If in-
terested, contact: Chief Enginner, WUHF-TV, 360 East
Ave, Rochester, N.Y. 14604, EOQE.

AM/FM combination in S.E. Wisconsin needs Chief
Engineer. AM is 500w, non directional daytime only. FM
is 50 KW Top 40, with new studios. Salary commen-
surate with experience. For additional details contact
Jack Fischler at 513 874-5000, or send resume to
8686 Michael Lane, Fairfield, Ohio 45014, attention
Mr. Fischler EO.E.

Chief Engineer Wanted for northwest Indiana AM/
FM, AM daytimer directional, FM Class C automated.
Constantly growing and building. Need someone to
keep stations in good condition. Need person who will
be proud of a job well done and someone who wants
to grow with a very fast growing operation. Salary pius.
Send resume or call L. Ellis, WLJE Radio, Post Office
Box 149, Valparaiso, Indiana 46383. 219—462-8125.
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HELP WANTED TECHNICAL
CONTINUED

Top Notch Engineer sought to maintain new
transmitting plant and to build new studios. Must take
a disciplined approach to maintenance, record keep-
ing, and new construction. The engineer we'll hire
takes pride in keeping transmitter building and studio
equipment in immaculate condition. $18,200 to
$20,800 depending on qualifications. Box M-44.

The Sunbeit is waiting for a first class Chief
Engineer with top notch experience. Please call
Michael S. Raymond, General Manager, KRLY-94 FM at
713—780-1646 or send a resume to 2630 Fountain-
view, Suite 210, Houston, Texas 77057. EOE.

Chief Operator for dominant Midwest medium
market 5 kw AM and class A FM. Must be experienced
in DAs, FM, audio, automation, remote control, mainte-
nance, design, construction, proofs, and FCC rules and
regulations. Aggressive ownership committed to
quality engineering. EQE. Send resume with
references and letter of application with salary re-
quirements to General Manager Radio Stations KWEB
and KRCH(FM), Broadcast Plaza, Rochester, MN
55901,

Chief Engineer for class iV AM and Class A FM. The
right applicant will construct new remote controlied
class C FM. Must be aggressive with RF and studio
construction experience. First Class or general certifi-
cate required. Send resume and salary requirements
to Box M-102.

Immediate Opening, Chief Engineer. 5 KW, DA-N AM
and 100 KW FM in Colorado. Above average pay for
experiénced engineer ready to become chief. Part of a
growing group operation with a great future. Contact
Bill Croghan, Group Chief Engineer - 209 —883-0433.

KTRH/KLOL, Houston, has an cpening for a fuli-
time studio engineer 5 years experience in FM
transmitters, studio maintenance, and construction re-
quired. First/General and/or SBE certification. Send
salary requirements and resume to Don Meredith,
Chief Engineer, KTRH/KLOL, PO. Box 1520, Houston,
TX 77001. EO.E.

Lansing Michigan is a great place to live and be a
chief engineer. 14 station group member needs an
ambitious, experienced chief. Many benefits and op-
portunities for intelligent, innovative person. Send
resume to PO, Box 21212, Lansing, Michigan 48909.
An EQE/Affirmative Action Employer.

HELP WANTED NEWS

Progressive 100,000 Watt AOR looking for an
anchor-reporter who values journalistic freedom, has
experience, savvy, etc. Females encouraged. Great
Lakes, Great Station. Letter, resume to Box K-184.
News Reporter - Immediate opening. Some basic
experience necessary, but you can start here. To
anchor and report in three person department at
WDLP-AM/WGNE-FM on beautiful Florida coast. In-
itiative can count as much as experience. EQ.E. M/F
Call Steve at 904 —234-6622.

Newsperson - who can oo it all! Must be strong in
local news gathering and must have excellent delivery.
In return excellent money, five-day week and great
place to work. EO.E. Tapes & resume to Jack Bell,
1645 Central Avenue, Biilings, Montana 59102.

Radio Talk Talent - We're looking for stimulating,
controversial talk radio people. We are a 50 KW
fulitime news/talk station with a unique opportunity for
the right person or team. We'll provide an opportunity
to do TV talk too. Send your resume to Box M-90. An
Equal Opportunity Employer. M/E

Reporter to gather news and anchor afternoon
drive newscasts on New England CBS Affiliate. Ex-
perienced preferred. Strong writing ability a must.
EOE, women encouraged. Send resume to Box M-88.

KELI, Tulsa is looking for excellent news people.
Positions available include assistant news director to
news trainee. Oniy professional news people need ap-
ply. Salary commensurate with experience. Send tape
and resume to News Director, Jim Ellis, PO. Box
52185, Tulsa, OK 74152, Equal Opportunity Employer.

HELP WANTED PROGRAMING,
PRODUCTION, OTHERS

We offer stable, challenging, rewarding employ-
ment in a highly professional environment to outstand-
ing performers. We're the Radio Group of Capitol
Broadcasting Company operating WRAL, North
Carolina News Network, Tobacco Radio Network and
TN Spot Sales in Raleigh; WHTN-WKEE in Hun-
tington; AMB3-KISS in San Antonio and scon WRNL-
WRXL in Richmond (FCC approval pending). Our for-
mats include Top 40, AC, Country, Oldies and Album
Rock. Our rapid growth provides opportunities in
Sales. Talent-Production, and News-Public Affairs, to
you. If you're committed to professionalism and goal
achievement. Tell me about your needs, interests and
qualifications and I'll tell you more about us in a confi-
dential reply Wally Voigt, Group Vice President,
Capitol Broadcasting Company, Box 17,000, Raleigh,
North Carolina 27619. We're an Equal Opportunity
Employer.

SITUATIONS WANTED MANAGEMENT

General Manager. Expertise turnaround, sales, pro-
gramming, Black formats currently employed. Bottom
line oriented, excellent references, let's talk. Box
K-215.

Genera! Manager. Available 1/1/82. 28 years ex-
perience; all phases broadcasting, including GM of
radio and TV station 11 years. Seeks East Coast loca-
tion, Carolinas to Maine. Station or cable system. Box
K-227.

Billboard, Gavin award winner, currently employed
PD. Seeking PD slot at AC or Country station. Type Y
manzgement approach. Bottom line oriented. | pro-
gram for ARB, but to the audience. Box M-46.

Highly successful General Manager desires
change. Consider medium or large market radio sta-
tion in Southeast USA. Good organizational ability,
tough on sales and general radio station management.
RAB, CRMC. Available in 60 days. Send replies to Box
M-92.

Sales and Programing professional desires general
manager position in small market. Currently in Top
Fifty market. Prefer Virginia or neighboring states. Box
M-95.

Proven Turnaround Team - seeking profit sharing
situation. Reply Box M-91.

Infinite marketing possibilities—Shortest broad-
caster in U.S. Radio's answer to Herve Villechaize.
Have small market experience, now looking toward
medium market. Phone now—My aircheck is even
taller than me. Kerry (215) 566-1550.

Promotion Director —formerly of Y-100 (WHYI-FM,
Miami-Ft. Lauderdale), available immediately. Strong
references. Please call Dan Smigrod at 305 474-3179
or write 1870 S.W. 81st Lane, Davie, FL 33324.

SITUATIONS WANTED ANNOUNCERS

Motivated to produce listeners and sponsors Ag-
gressive DJ, news, sales, excellent appearance.
Broadcast trained. Jeff 212—767-50868.

Seasoned Performer with freelance experience
wants full-time staff position. DJ, News, Sports PBR
Jordan 212—371-2356,

“Give Me A Home Where the Buffalo Roam!” Trained
Broadcaster, ready for small market and Big work load.
Call Darry! after 7 pm. 212—-731-4384.

Major market morning personality looking ... Heavy
into humor/entertainment. Serious offers only. Box
M-94.

Northeast Country stations: former Providence per-
sonality Bob Chase is looking. 401 —943-4003.

Production Director: for MOR Station. Call Ron
316—524-7626 from 10 AM-3 PM CST.

Helicopter Pilot Reporter with two years' ex-
perience in Boston. | can untangle your traffic prob-
lems, plus on the scene news reporting. Write Carl
Towle, 320 Lynnfield St, Lynn, MA. 01904 or call
617—581-1728.

Good voice, read well, good attitude. Anywhere.
Stavg Leist, 1725 S. 23rd St, Milwaukee, Wisconsin.
£ 04.414—672-1134.

Talented, experienced female seeks fulltime em-
ployment in broadcasting. Able to do creative
copywriting. Prefer Bay area—but will relocate. Con-
tact Dana Copeland, PO. Box 1394, Lafayette, Calif.
94549 or call 415—482-1278 after 6 p.m.

New York Based Experienced Broadcaster Top
commercial actress, film and television credits. Seeks
to relocate other major market. Great on phones. Talk
Format. Experienced Interviewer Box No. 1, 312 West
81 Street, N.Y, N.Y. 10024.

SITUATIONS WANTED TECHNICAL

My years of experience can work for you. Multi-tur
exp. and new construction exp. Will relocate. 603 —
673-6635.

SITUATIONS WANTED NEWS

Eighteen Years in broadcasting. Good track record
in sports, small market radio ownership and television
sports. | want a good sports or news anchor job with a
solid company. Family man. lowa Native. Box M-75.

Talented sports reporter, 6 years experience,
wants solid sports position. Could combine with news,
aggressive local reporting, sports talk, major college
PBR Ready Immediately, any market. Jim 614—
436-6133.

Anchorman/reporter seeking superior station that
wants excellence. Major market experienced veteran.
Strong credibility, authority. Expert initiative/investiga-
tive news skills. Interested East. Box M-14.

News Director-Operations Manager ... Take
charge professional. 20 years experience. First Phone.
Good on-air skills. Ability to get most from staff. Prefer
Texas Major Market. Will consider all. Let's talk win-
ners. Box K-121.

Talented News Reporter seeks dependable news
operation, aggressive local reporting, excellent deliv-
ery, writing, 6 years' experience, ready immediately,
any market. Jim 614 —436-6133.

Experienced minority broadcaster with eleven
years, 7th market background in Beautiful Music,
Country and Adult Contemporary. Nine years automa-
tion. BS and technical schools. Stable family man.
Telephone 617 —524-0885 today.

Announcer with 4 years experience. Also interested
in part time sales. Box M-74.

Former 50 kw AM DJ/announcer is returning to
radio. (Left radio to manage family business, now
sold.) Will send resume to any size station anywhere.
Call or write Arne 219—589-2849 or Box M-65.

Experienced, versatile personality with first, look-
ing for nice medium market. Box M-51.

DJ-News Announcer. All formats. I'm bright, eager
and very dependable. Call Dale Whitworth 312—
335-4542. Try me.

Gary Hopkins - College grad; first phone; assistant
producer, top NY talk show; production director on-air
2 stations; aggressive, young, talented. For sparkling
audition tape call 212—891-5725.

SITUATIONS WANTED PROGRAMING
PRODUCTION, OTHERS

If you need a morning show that's local, humorous,
highly saleable and priced right, calf Program Director
Bob West at KQAM, Wichita, Kansas 316 —838-7744.
Ask him ahnigt the Charlie & Harrinan Pranram

PD, Sports, Talk Specialist available. Experienced
Major College Sports. Major market talk. Presently 50
kw. Taylor 303—245-8747 nights. 303—242-5000
days.

Major market pro wants to program Top 50 station
out of the red. Morning air slot. Box M-93.

1 fears PD/MD looking for great place to wdrk. Top
4u-A/C musie expert. Call Dan at 804—946-2259.

Lexington, Kentucky Area And 40 Mile Radius.
Good Combo Sales, Sports, C&W D.J. 30 years PR ex-
perience. Presently employed Pro Sports Manage-
ment and PBPR Reason for moving to your area, my son
in Horse Training Business Keeneland. PBP Voice
Check Available. 406 —443-6470.
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TELEVISION

HELP WANTED MANAGEMENT

Promotion Manager, WFLD-TV, the Field Com-
munications station in Chicago, seeks promotion man-
ager. Send resume stating your qualifications to
Robert Hartman, General Manager, WFLD-TV, 300 N.
State St, Chicago, lllinois 60610. An Equal Oppor-
tunity Employer M/F

HELP WANTED SALES

Account Executive. Top 20 Network Affiliate in
Southeast seeking an ambitious A. E. Knowledge of
retail and production a must. Must be a self starter
with demonstrated sales ability and proven track
record. Equal Opportunity Employer. Box M-42.

Local Account Executive opening with NBC affili-
ate in medium size market. Established list. Ex-
perience in media sales desired. Being a self-starter
and a professional are key ingredients. Send resume
to WTVO-TV, PO. Box 470, Rockford, IL 1105.

HELP WANTED TECHNICAL

Expanding Christian Broadcaster requires 4 ex-
perienced maintenance Engineers. Digitat experience
a definite plus. Work with State Of The Art equipment
and participate in construction of a modern television
facility. Also have a need for two experienced
videotape editors. Send resume or contact: Dan Faso,
Director of Engineering, Jimmy Swaggart Ministries,
PO. Box 2550, Baton Rouge LA. 70821 504-—
926-6239. We are an Equal Opportunity Employer.

Assistant Chief Engineer: Immediate opening at
Upstate New York Independent UHF Must be a self
starter with strong maintenance background. Advan-
cement opportunities within growing broadcast group;
company paid benefits. Send resume to: Chief
Engineer, 360 East Ave, Rochester, N.Y. 14604. EQE.

Maintenance Engineer: Experience in state-of-the-
art television and microwave EN.G. systems. First
class license, S.B.E. certified broadcast engineer with
drivers license. Not entry level position. Equal Oppor-
tunity/Affirmative Action Employer. Send resume to
Box M-39.

Major Market UHF independent needs a chief
engineer. Must have UHF experience and good leader-
ship ability. Send salary requirement and resume. Box
M-11. EQE.

Excelient career growth opportunities exist for an
experienced UHF television transmitter engineer.
Background should include maintenance and opera-
tion of a UHF TV transmitter, microwave system, and
studio equipment including cameras and 3/4" VTRs.
FCC 1st Class License required. Please send resumes
or direct inquiries to: Mr. Ansel Wayne Smith, Director
of Engineering, Focus Broadcasting Company, Suite
1922, 875 N. Michigan, Chicago, L 60611,312—-751-
0785. EEO Employer.

Chief Engineer Sioux Falls-Mitchell, South Dakota
KXON-TV. Call Gene Monday (605) 996-7501. EEO.

Maintenance Engineer live on beach in Southern
California resort city. Good pay, excellent benefits,
chance to advance. Resume to: Creative Broadcast
Services, 6290 Sunset Blvd. Hollywood, CA 90028.
Call: 213—467-8151.

Wanted: Person with EE degree or physics degree
with 2 to 5 years of klystron design experience. Should
have detailed technical understanding of the Euro-
pean and American television broadcast industries.
Should have engineering management capability to
assume responsibility for directing new klystron re-
lated product development. Should be capable of ex-
tensive world travel to implement new product lines.
Salary: up to $28,000. per year plus many fringe
benefits. Send resume to Steven Thomas, 334 St. Paul
Place, Baltimore, MD 21202.

Master Control Operating Engineer—Midwest
Christian television station is accepting applications
for the position of Master Control Operating Engineer.
Experience with RCA TR600, TK46 and TK2B is
preferred. Must have 2nd class FCC license. Send sal-
ary requirements and resume to Douglas W. Garlinger,
Director of Engineering, WHMB-TV, PO. Box 50250, in-
dianapolis, Indiana 46250. An Equal Opportunity
Employer.

Operating Enginner needed. Savannah’s CBS affili-
ate offers great opportunity to work in Historic Down-
town and enjoy a mild winter along the beautiful
beach. Very competitive salary, excellent benefits, ad-
vantages of major group broadcaster with a sound
future. Requires videotape, camera, remote transmitter
operation and operator maintenance experience. 1st
phone required. For details contact LaVaughn
Thompson, WTOC-TV, PO. Box 8086 Savannah, Ga.
31412 or call 912-232-0127. EEO M/E

The University of Alabama has an opening for an
experienced TV maintenance person for its public
broadcasting production center Requires good trou-
ble shooting and maintenance experience with studio
and ENG camera, switching, recording (U-matic, 2
inch and quad) and editing equipment. This position
has responsibility for maintenance of equipment and
supervision of engineering personnel. In return we
offer a creative and happy staff and generous benefits,
inciuding 22 days annual leave, 2-3 weeks of paid
holidays, sick leave and retirement plans, tuition
reduction for staff and dependents (after 3 years em-
ployment) and a schedule for which night and
weekend hours are the exception, not the rule. The sal-
ary is $18,000. For further details cal! Joe Stuckey,
205—348-6210. To apply send full resume to Employ-
ment Office, Box 6163, University, Alabama 354886.
AA, EOE/MF

Television Maintenance Engineer with 1st class
license. Must have experience with 3/4" equipment.
Advancement opportunities within broadcast group.
Company paid benefits. Send resume to: WBOY-TV,
PO. Box 1590, Clarksburg, WV 26302 EOE.

Assistant Chief Engineer—Experienced engineer
with maintenance background needed for expanding
group television station. Contact Paul Bock, CE,
WOWK-TV, PO. Box 13, Huntington, WV 257086. Phone
304—525-7661. An Equal Opportunity Employee.

Director of Engineering State ETV Network. Duties
include direct supervision of staff of 28 operating 4
VHFE 1t UHF transmitters, one translator, 10 station
microwave interconnection system, and a network
origination center. Experience should include system
design in addition to management of operation, main-
tenance and installation of production and transmis-
sion equipment. Salary $23,452. Contact: Personnel,
AETN, Box 1250, Conway, AR 72032.

Reporters for Midwestern ABC affiliate where
good reporting is appreciated and rewarded. Need
sharpened street sense, excellent writing skills, good
production understanding and an absolute commit-
ment to journalism excellence. Immediate openings.
Call Dan French, News Director, WSJV-TV, South
Bend-Elkhart, Indiana. 219-679-4545,

Weather Anchor— Denver television station is look-
ing for Weather Anchor for weekends and/or daytime
news programming. Experience is a necessity, but a
seal isn't. If you are interested in moving up to a top-20
market and living in one of America’'s most desirable
cities, send your resume to Box M-89. An Equal Op-
portunity Employer M/F

HELP WANTED PROGRAMING,
PRODUCTION & OTHERS

News Graphic Artist. Design and prepare newscast
graphics, reporting to art director at desirable station
in 10th market. Requirements: Degree in commercial
art or equivalent, 3-5 years experience, minimum 1
year broadcast design. Send resume to: Box M-33.

P.M. Magazine Co-Host—No. 1 Station, top 50
market, E.O.E. If your experience with features stands
out and you care about quality, send resume and
videotape to Program Manager, WSAZ-TV, Box 2115,
Huntington, WV 25701.

Producer/Writer WLBT-TV, Mississippi’'s number
one television station is seeking a top flight Producer/
Writer for our award winning program, Probe. Must be
experienced in investigative reporting with through
knowledge of ENG. Must be self starting, take charge
person. Send tape and resume to Walter Saddler,
News Director, WLBT-TV, Box 1712, Jackson,
Mississippi 39205. No phone calls. An EOE employer.

Established cable TV service requires experienced
film programer and negotiator. Knowledge and interest
in foreign and art films necessary, TV station or net-
work background most helpful. Forward salary re-
quirements and resume to Box M-56.

National Cable Satellite pay TV service seeks ex-
perienced individual knowledgeable in TV film
scheduling, inventory control, film operations, .and
operational details. Reply with salary requirements to
Box M-84.

HELP WANTED NEWS

Anchor needed for medium-market station with
news operation that is growing in numbers and ratings.
Looking for someone who can communicate well with
our viewers. EQE. Send resume and tape immediately
to: News Directorr WOWK-TV, 625 4th Avenue, Hun-
tington, WV 25701,

KBTV-Denver is jooking for producer for major
weeknight newscast. Also, seeking a producer for
noon show/weekend position. Two years' news pro-
ducing experience required. Send tapes and resumes
only to Tom Kirby, PO. Box 5667, Denver, CO 80217.
KBTV is an equal opportunity employet.

Aggressive Nightbeat reporter with two years
ENG and live experience needed for top 50’s market. If
you're interested in working in a very competitive area
near New York and Philadelphia for a salary in the mid
to upper teens send tape, resume and salary history
to: Patrick Dennis, News Director, WBRE-TV, 62 S.
Franklin St., Wilkes-Barre PA 18773, EOE. Weather
Communicator also needed who can take Ac-
cuWeather information and relate it to viewer. Opening
in December. Tape and resume to Pat Dennis at above
address. EOE.

Repor*~- We have experts in economics, consumer-
ism, he 1and the law ... why not religion? We are a
major market sunbelt station, and we want the best.
Two years street experience only. Knowledge of the bi-
bie and various religions highly desireabie. We want
objectivity, so if you are not committed to spreading
the word of god, forget it. Box M-79. EQE.

Anchor/Producer. Midwestern ABC affiliate seeks a
writer as well as a communicator. We need an ex-
perienced and creative journalist with a strong grasp
of production; and authoritative reporter with shar-
pened street sense; someone who wouldn't call a
newscast a "show! Immediate opening. Call Dan
French, News Director, WSJV-TV, South Bend-Elkhart,
Indiana. 219—-679-4545.

Commercial Producer with strong conceptual, pro-
duction and editing skills, to work with sales staff and
clients. Persons without hands-on experience need
not apply. Send resume and current salary info to: Jim
Waterbury, KTIV, PO. Box 87, Sioux City, lowa 51102,
An EOE employer.

Sunbeilt PM Magazine station looking for a female
co-host with proven delivery and story producing
abilities. We're not looking for just another pretty face.
Applicant must have television news or magazine ex-
perience. Send resume to Box M-104.

Experienced producer/anchor will produce late
evening news and co anchor weekends. Must have
producing experience in a commercial operation.
Equal Opportunity Employer. Reply to Box M-98.

Producer-Director capable of airwork needed for
minority affairs series to air on an Alabama PTV Net-
work. Experience in field and post-production essen-
tial. Working ability is helpful, as is B.A. in related field.
This position is currently funded for one year. Salary
$12,220, plus full University benefits. Send resume to
Employment Office, Box 6163, University, Alabama
35486. For further information call Judy Stone,
205-348-6210. Applications must be received by 5
PM November 23, 1981. AA, EQE/MF

Oklahoma State University, Department of Agri-
cultural information, is presently accepting applica-
tions for Television Production Specialist. The incum-
bent should be skilled in movie or video tape photo-
graphy and editing. The individual will match story line
with script and video shots and will edit video tape.
Minimum qualifications are a Bachelor's Degree and
three years demonstrated skill in television news or
documentary. Salary commensurate with education
and experience. To receive full consideration, resume
and samples of work should be received no later than
December 1, 1981. Submit to: Charles N. Voyles, Agri-
cultural Information Services, 102 Public Information
Building, OSU, Stillwater, OK 74G78. OSU is an Affirm-
ative Action/Equal Opportunity Employer.
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FOR SALE EQUIPMENT
CONTINUED

Microwave Equipment. 2 Channeis CARS
Microwave. (2) MA12G TX, Rack MT W/RS. (3)
MA12XC RX (2) 6' PARA, ANT, 400" ELL W/G, (2)
PRESS kit (2) Dehydrator. New $27,000. Best Offer.
MCC, Iric., PO. Box 232, Monticello, IL 61856. 217 —
762-9402.

For Sale: Tektronix 1480R Monitor, Opt 1, 520A
Vectorscope 1405 TV Sideband Adapter. Less than
100 hours “on” time, 25% off catalog price. Call Tom
Leung or Bob Gornick, CTS Corporation, 219—
293-7511.

Used broadcast television equipment. Hundreds
of pieces wanted and for sale. Please call Systems As-
sociates to receive our free flyer of equipment listings.
213—-641-2042.

COMEDY

Hundreds Renewed again! Free sample Contem-
porary Comedy, 5804-B Twineing, Dallas, Tex. 75227.

Free Sample of radio’'s most popular humor service.
(Request on station letterhead). O'Liners, 1448 C
West San Bruno, Fresno, CA 93711,

Outrageously Funny parody of “Night Before
Xmas". Spoofs Radio, News, and everything else. Per-
fect Xmas audience pleaser! Specify complete show
8:23 or Drop-in format of 3 segments-Send $10.00 to:
Broadcast City, 1126 S. Big Bend, St. Louis, Mo.
63117,

RADIO
Help Wanted Technical

MISCELLANEOUS

Artist Bio Information, daily calendar, more! Total
personality bi-weekly service. Write (on letterhead) for
sample: Galaxy, Box 20093-B, Long Beach, CA 90801.
213—595-9588.

Bingo Newsprint Cards personalized with your
client's ad message for radio, TV, cable or city phone
system promotion. Send for free samples. Bingo Cards
Omaha, Box 4069, Omaha, NE 68104, 402—
453-2689.

Radio Promotion—Dial-A-Door Vaults with
changeable 7 digit push button locks for saie, $99.95
each, complete with storage carton and promotion in-
structions. Ran as a leased promotion in 485 markets
in the 70's. Vaults never before sold. Call Eli Jenkins
collect at 813—823-3733. Drawer 84, St. Petersburg,
FL 33731.

Seeking stations to run ads on 50% commission of
sales basis. Freetreck, Box 757, Detroit, Mich. 48206.

Public Domain Films. 60 features, 50 westerns, 30
shorts. Very best quality prints transferred to 3/4 inch.
Meets all broadcast specs. Lowest prices. Call 612—
435-6600.

RADIO PROGRAMMING

Photo Tips radio feature. Five new 1 1/2 minute
shows per week. Listeners love it. Remember, 76% of
aduits take pictures. Sell to local photo shops and fitm
processors. Buy inexpensively or barter. Sales
package available. Call 800-547-5995 ext. 181, Do-
main Communications, Box 337, Wheaton, IL 60187.

New York City Pros train you as announcer, D.J.,
newscaster-sportscaster. Free booklets-placement
assistance-FCC 1st Class License Prep. ATS. 152
West 42nd St., New York City, 10036.212—221-3700.

CONSULTANTS

MJO News Associates. The broadcast news
specialists, Box 11043, St. Louis, MO 63135. 314—
522-6325.

For Fast Action Use
BROADCASTING’s
Classified Advertising

CBS Radio

Systems
Engineer

microwave, 2-way communication, satellite distribu-
tion—virtually the whole spectrum of responsibility.

Your responsibilities would include: RF design and
installation supervision of AM, FM, microwave and
2-way communication systems. Also project budget
preparation and planning—including FCC applica-
tions. You'd be New York-based...with possible
occasional travel to Washington and company station
locations.

We require a BSEE, a minimum of 4 years

experience and strong interpersonal skills. Plus the
ability to integrate technical specifications into cogent
written reports —some of which will be for FCC pro-
ceedings. Thus, we'd like some knowledge of FCC pro-
cedures. Familiarity with satellite distribution systems
would be helpful.

We ask a lot, but also offer a lot—including excel-

lent salary and comprehensive benefits. Please forward
your resume/salary history in strict confidence to:
Manager of Technical Recruitment, CBS Inc, 51 West
52 Street, New York, NY 10019.

CBSRADIMIC

A Division of CBS Inc.

Men and Women of All Races Desired
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Help Wanted News

NEWS DIRECTOR

WSNE Providence has an immediate
opening for an on-air News Director.
We're looking for someone who is ag-
gressive with good management skills:
good news judgment; good writing skills
and a mature, dynamic on-air sound.
Minimum 3 vyears radio news ex-
perience. EOE M/E

Send aircheck & resume to:

Peter Mokover
WSNE Radio
111 Dorrance Street
Providence, R.l. 02903

TELEVIS DN
Help Wanted Programing,
Production, Others

Situations Wanted Announcers

PRODUCT O! MANAGER

Major market indepe ilent station needs an ex-
perienced qualified Production Manager to handle on-
air requirements and Commercial Production.

Reply in writing to: Box M-18.
EEO/MF

TELEPHONE TALK PERSONALITY

One of radio's best. Mature, skilled, issue-criented
talkmaster: assertive but sensitive and humorous, 7
years talk experience; 20-plus all phases including
Metro N.Y.C. and major network. Strong interviewer.
Prefer East or NE but all offers considered. Phone
301/744-1583 or write Box M-108

Situations Wanted News

Award Winning Sportscaster

Best Play-by-Play in California -— Foot-
ball, Basketball, Baseball, Soccer ...
Sports Director & Talk-host. Box M-83.

Situations Wanted Programing,

Production, Others

PROGRAM DIRECTOR/OPERATIONS
MANAGER

For AOR, A/C or CHR formats. Experienced in all
phases of the industry. Hard working, dedicated, com-
munity oriented, and is not a prima donna. Ex-
perienced with automated and non/automated sta-
tions. 1st class license holder. Will consider all serious
ofters from stations that offer stability and growth.
Contact: Richard A. Pantaieo, 2211 Raymond Avenue,
Latrobe, PA 15650. Phone: 412/539-0649 or
412/375-3662

GRAPHIC DESIGN DIRECTOR

Progressive top 20 market seeking in-
dividual familiar with all phases of TV
station’s graphics needs: Advertising,
news, sales, and commercial production
with emphasis on advertising and pro-
motion. Five years experience preferred.
Will make equipment recommendations
for immediate purchase and will super-
vise graphic designer and press opera-
tor. Conceptual ability a must. Salary,
$20's. Ideal position for assistant now
working in large market. Send resume to

RICHARD W. ROBERTS
Corporate Personnel Director
WEFLA INC.

905 East Jackson Street
Tampa, FL 33602

Equal opportunity employer M/F

INTERVIEWER/TALK HOST

A seasoned but youthful professional with
dynamic personality; asks the hard questions
but is sensitive to varied subjects and guests.
Network calibre. 801 —266-3164 or 801—

972-2915. J

For Fast Action Use
BROADCASTING’s
Classified Advertising

ASSIGNMENT EDITOR
WCIV seeks Assignment Editor to manage
day-to-day operations in a highly competitive
market. On-air reporting is included. Sunny
Southern Coastal living. Send tape and
resume to Harry W. Bowman, WCIV-TV, RO.
Box 10866, Charleston, 5.C. 29411.

An Equal Opportunity Employer

PRODUCER

Washington, D.C. affiliate of major com-
munications company seeks an experienced
Producer for weekly half-hour children's pro-
gram. Will also assist in the production of
other regularly scheduled programs, and one-
time specials.

We require an extensive background in televi-
sion production, as well as a working know-
ledge of field videotape and studio operations.

Salary commensurate with experience. Ex-
cellent benefits package offered. Please send
resume with salary history in confidence to:

Box M-109
Equal Opportunity Employer M/F

~ POST- |
PRODUCTION
SUPERVISOR

Programming supplier seeks post-Pro-
duction supervisor. Responsibilities in-
clude personnel management & train-
ing; scheduling, quality control, client
interface & participation in editing. Re~
quirements are extensive knowledge
in creative & technical aspects of the
editing process & experience with
CMS 340X editing, digital video
effects & stereo/audio. Call or send
resume to:

Joann Purcell
516-364-8450, ext 257
Cablevision
Program Services Co.
3 Media Crossways,
Woodbury, N.Y. 11797

Helo Wanted News

TALENT-TALENT-TALENT

KPIX-TV, now the top-rated news in San Francisco, is
recruiting top talent: Reporters, Secondary Anchors,
Staff Writers, We're looking for special people—men
and women with distinctive skilis who want to be a
part of a winning organization. Strong experience and
a successful track record are required for considera-
tion. Write, don't call, with a resume and tape to: Bill
Applegate, News Director, KPIX-TV, San Francisco, CA
94111 EOE.

NEWS ANCHOR
Group-owned network affiliate is seeking ex-
perienced anchor to write and deliver interest-
ing newscasts. We're a strong number one and
planning to stay there. Send tape, resume and
salary requirements to: News Director, WFIE-
TV, Box 1414, Evansville, IN 47701. An Equal
Opportunity Employer.

Top rated PM Magazine

in major southern market looking for top notch phote-
grapher editor. Video production and editing ex-
perience required. Write, call, or send tape to: Execu-
tive Producer, PM Magazine, PO. Box 367, Columbia,
SC, 29202. 803—799-1010. An Equa! Opportunity
Employer.
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Help Wanted News
Continued

WEATHER COMMUNICATOR

Top 20 market station searching for
Weather Communicator or
Meteorologist who can communi-
cate. Environmental reports necess-
ary. Our commitment includes color
radar, NAFAX, UNIFAX 1l ACCU-
WEATHER, several microwave units
and live helicopter. Please send
resume to Box M-101. E.E. M/F

Due te Thanksgiving holidays Thurs. Nov. 26 and Fri. Nov. 27, the deadline for
classified advertising for the Nov. 30 issue will be Thursday, Nov. 19.

Situations Wanted News

Consultants

Help Wanted Technical

KTVV-TV Austin, Texas

Opening for Assistant Chief Engineer at
a well-equipped, major group-owned
television station in Austin, Texas.
Duties include direct supervision of
engineers at studio facility, master con-
trol operation, and maintenance. Room
for advancement with salary commen-
surate to experience. Contact Bill
Hutchison, Chief Engineer, KTVV-TV, PO.
Box 490, Austin, Texas 78767 or call col-
lect 512—476-3636. Equal Opportunity
Employer.

AWARD-WINNING FEATURE TEAM

One shoots and edits. The other writes and
works as “talent” Both develop and produce
unique, witty, entertaining features that are
proven ADI boosters. Will consider going sep-
arately, but first see the tape. Box M-37.

e trollers

RCA American Communications, Inc. isinits 6th year of dynamic growth in
the satellite communications industry. This growth offers career
opportunities for Systems Network Controllers.

Responsibilities will include monitoring satellite video traffic, scheduling
services, evaluate/resolve anomaly reports, implementing system restoral
plans as required, and first-line customer contact.

Prefer technically-oriented individual with 3 to 5 years experience in
video/audio, common carrier, or television broadcasting environment. This
opening is located in our Vernon Valley, N.J. facility.

For prompt consideration, forward your resume and salary requirementsto:

Mrs. Shirley Sasor, Box BL

RCA American Communications, Inc.

400 College Road East
Princeton, NJ 08540

(609) 734-4101

Equal Opportunity Employer

RCA =5

A Tradition OnThe Mo !

For Fast Action Use
BROADCASTING’s
Classified Advertising
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ED MULLINAX
“Experience Counts”
Broadcast/CATV Consultant

Sales
Appraisals
Rate Increases
Franchises

(404) 882-6119
RPO. Drawer 1649
LaGrange, Ga 30241

JP ASSOCIATES INC.

The industry leader in LPTV and medium power televi-
sion turnkeys.

VHF UHF ITFS OFS MDS

JP ASSOCIATES INC., 3115 Kashiwa Street, Tor-
rance, CA 90505, (213) 5639-8533.

ROADCAST

ONSULTANTS

PO. Box 60, West Hartford, CT 06107

MEMORANDUM

TO: GENERAL MANAGERS,
NEWS DIRECTORS AND
PRODUCERS

FROM:Bruce Williams - Director

A Talent or Executive Search
targeted to your specific require-
ments, carefully planned and
smartly executed.

Sound expensive? It isn't!

Everyday BROADCAST CONSUL-
TANTS is working with stations, in
large and small markets, to provide
them with the best talent in all
areas of our industry.

if you'’re looking for the competitive
edge in your marketplace, callus ...
We’'ll tell you more. 203—
233-6291.




The Commumications Consulting Firm
That Does Complete Application Preparation!

Consultants Continued

Low Power
Television

The Federal Communications Commission’s Low Power Television service
has attracted thousands of groups and individuals who have submitted over
5,000 applications to date, responding to the rare opportunity to own the
communications medium that has fascinated an entire generation.

A Low Power TV Station is limited in coverage area, approximately a12-15
mile radius, but free to originate programming to any extent they wish and
inexpensive enough to appeal to entrepreneurs with modest resources.

The FCC says that “Low Power Television” broadcasting is the first new

Public Notice

PUBLIC NOTICE

KSCU-FM Santa Clara, CA—seeks construc-
tion permit to change frequency from 89.1
mhz to 103.3 mhz. Application filed February
1981. Applicant Paul Moore, PhD. Location:
Swig Hall, Univ. of Santa Clara, CA. Public File
address: RPO. Box 1207, Santa Clara, CA
95053.

Wanted To Buy Stations

WE'RE ACQUIRING!

AAA Investors, doctors, seek AM or FM broad-
cast properties in Northeast or South. Small to
medium sized markets; all considered. All sta-
tions considered, regardless of financial con-
dition. Profitable, bankrupt, or off the air Our
group seeks attractive owner financing. We
are highly qualified buyers. We seek to buy
several properties immediately. Please write in

X
/) broadcast service considered by the Commission in 20 years.

Cost of construction is-in a range of $15,000 to $150,000 and the cost of confidence with complete details.

"~ 3
M ’v operation is up to the imagination of the license holder.
7 Q Low Power stations will be authorized on all TV channels, 2-69. Mr. Rod A. Callahan
“'l"v 924 Washington Road
‘ WHAT DOES EDWARD M. JOHNSON & ASSOCIATES DO? Mt. Lebanon
7 & Qur communications consulting firm, with experienced multiple broadcast Pittsburgh, PA 15228
"‘ P owners, engineers, lawyers, and strategists, has filed over 300 LPTV
A applications for clients for almost every state in the U.S.

We prepare all aspects of the clients application including computerized

[\

V channel search, acquisition of tower site, preparation of financial, engineer-
ing, FAA, and legal exhibits, as well as all public notice requirements.
Under normal conditions, our firm is able to prepare and file a low power
Y television application within fifteen (15) days.

For Sale Stations

AM-FM STATION

in Mid-West with 1M cash flow. Only fi-
ancially qualified need respond to:

suite 1030, 1019 19th St, NW, Wash-
gton, D.C. 20036.

Edward M. Johnson & Associates, Inc

Suite 450, One Regency Square, Knoxville, Tennessee 37

[615] 521-6464
Washington, D.C. [202] 775-1 802

Audience Research AM DAYTIME—CLASS A FM

Near large Carolina city—modern equipment. Build-
ing and land included. Collections over $150,000.
Sale price $410,000. 29% down. Balance over 10
years at 10% interest. Guaranteed endorsement re-

quired. Box M-106.

INCREASE YOUR PROFITS IMMEDIATELY!

ONE RADIO INDEX Rating Report can pay for itself MANY times over!

YINDEX Overnights and.Newspaper Studies start as low as $350.
' THE

KEITH W. HORTON
COMPANY, INC.

For prompt service
contact

Home Office: P.O. Box 948
Elmira, N.Y. 14902
24 hr Phone: (607)733-7138

BONUS: we give you ALL raw data FREE!

(800) 528-6082

Jodd IKW” Jallace ____

Call Toll Free

Bob Kimel’s office:
P.O. Box 270,
St. Albans, VT 05478
24 hr Phone: (802)524-5963

Brokers and Consultants

Radio Programing

R.A. MARSHALL & C( PANY

MEDIA INVESTMENT ANALYSIS &
BROKERAGE
ecutive Suite 200 Professional Building
HILTON HEAD {SLAND, SOUTH CAROLINA
29928
(R03) 842-5251

The MEMORABLE Days
of ¥ Currently

o
30-minute programs from the golden age of radio
VARIETY * DRAMA * COMEDIES * MYSTERIES = SCIENCE FICTION

.included in each series T
Program Distributors @
410 South Mamn Soll
Jonesboro, Arkansas 72401 . f
501-972-5884 i A

the local morning show in over 20
markets, Charlie & Harrigan can do it for
you too. For a tape and full details, call
or write C&H Present, PO. Box 19628,
San Diego, CA 92119. 714—465-9400.
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For Sale Stations
Continued

CHAPMAN ASSOCIATES®

media brokerage service

STATION CONTACT

W Small FM $200K  SB60K  Greg Merrill (801) 753-8090
S Small Fulltime  $390K Terms Bill Chapman (404) 458-9226
MW Small FM S$479K  29% Peter Stromquist (612) 831-3672
W  Medium FM $400K  $65K  Corky Cartwright (303) 741-1020
MW Medium AM $400K  29% Peter Stromquist (612) 831-3672
W Medium Fulltime  $1475K Terms Elliott Evers (213) 366-2254
NW Medium AM/FM $2250K $652K Bill Whitley (214) 387-2303
S Metro FM $1300K S$780K Bill Cate (904) 893-6471
SW Metro FM $3000K Cash Bill Cate (904) 893-6471
MW Metro  AM/FM $3500K  $1000K Corky Cartwright (303) 741-1020

To sell, for appraisals, feasibility studies, or financing— Contact John Emery, Mktg.
Mgr, Chapman Co., 1835 Savoy Dr, Atlanta, GA 30341.

“~'meDia
. . BROKERS

North American

Wilkins

Fla. small mkt, daytime, 280K
and Assoclates Fla. coastal daytime, 350K

y Media Brokers Fia. small mkt, fulltime, 285K

Fla. large mkt, daytime, 400K
AR M 625K  Smali Fla. targe mkt, daytime, 850K
Ml FM 850K Small :
MO AM & FM 650K Small Fta. jarge mkt, daytime, 475K
NY FM 835K Small Ga. small mkt, FM, 160K
1D Fulltime AM 835K Medium Missouri small mkt, AM-FM, 525K
IL Fulltime AM 725K Small NC. medium mkt, fulitime, 350K
8Q E’ay“me AM gggi gg:l‘: Ohio, small mkt, AM-FM, 750K
KS FM 480K Medium 1llinois small mkt, fulltime 675K
KY AM/FM 550K Small Idaho medium mkt, fulltime, 850K
Midwest AM/FM-CP 410K Small New Mexico med. mkt, FM, 450K
ND  AM/FM Downpayment 25K Broadcast School Colorado, 35K
TA% !ém ng?ggzm:m ggE Tenn small mkt, AM Daytime, 500K

wnpayment 35K .

SC AM Downpayment 20K FREE IN-HOUSE LEGAL

SERVICES AVAILABLE FOR
BUYER & SELLER. ‘

109 North Main, 2nd Floor
Sioux Falls, South Dakota 57102 605/338-1180

ONE FINANCIAL PLAZA

AUDERDALE, FL 33394

WALKER MEDIA & MANAGEMENT,
INC.

525-2500
ERS CALL COLLECT

Brokers-Consultants-Appraisers

Fulltimer. Only station in county in S.
Central N.C. Good terms. $220,000.
Daytimer. S.E. Wyoming City. $250,-
000.

AM-FM S.E. coastal United States
Class C and fulltimer. $3.7 million.
Good value. Terms.

Daytimer. Powerful. Roanoke —
Lynchburg area. Bargain. $360,000.
Terms.

Daytimer in resort area. South of San
Francisco. $650,000.

Daytimer. Suburban Atlanta. $590,-
000.

Daytimer. Powerful
Alabama. $590,000.

AM/FM. N.E. MO. $590,000.

AM/FM. S.C. MO. $360,000.
Powerful Daytimer in Cent. GA. $560,-
000.

AM/FM in W, Ohio. $1.1 million. Good
buy.

Daytimer. Big city area. MN. $360,-
000.

Daytimer. City in Colorado. $280,000.
Daytimer. New Mexico. $200,000.
FM. S.W. Ark. $350,000.

Daytimer. E. Ark. $150,000. Terms.
AM/FM, E. Ky. Good billing. $820,000.
Terms.

FM with strong signal in city in South.
Extra good terms. $800,000.
Daytimer North Central NC. Good buy.
$160,000. Terms.

Foreign speaking AM in Cleveland
metro area. $490,000.
Tenn.—AM-—-day. Near
$290,000.

FM Ark.—Miss. $380,000.
Good facility covering Charlotte, N.C.
$600,000. No down payment.

FM in central lllinois city. $1,000,000.
Terms.

AM/FM. S.E. Tenn. Only AM/FM in
county. $640,000. Terms.

AM/FM within 70 miles of St. Louis.
Good cash flow. $2.3 million. Terms.
AM/FM in good single station market
in W. Tenn. $800,000. Terms.
Powerful daytimer covering large
Central Fla. city. $1.2 million.

AM/FM S.W. Tenn. FM covers big town,
$540,000.

big city in

Nashville.

® FM in Big Town in W. Okla. $460,000.

Fulltime N.W. Ala. City. $520,000.
Daytimer in eastern Ark. Good cash
flow. $360,000. Terms.

Coastal. S.E. Fla. powerhouse. AM
fulltimer $1.8 million inciuding $700,-

William L. Walker
President

Suite 417

1730 Rhode Island
Avenue, NW.
Washington, D.C. 20036
202/223-1553

John E Hurlbut

R

PO. Box 1845
Holmes Beach,
Florida 33509
813/778-3617

Southeastern
epresentative

APPRAISALS

Over twenty years of service to Broadcasting
Appraisals ® Brokerage ® Analysis
Westgate Mall, Bethlehem, PA 18017

215-865-3775

THE HOLT CORPORATION

000 in real estate.
BILL-DAVID & FM. N.W. Missouri billing about $100,-
ASSOC|ATES 000. Good real estate. $195,000.

- ® South Carolina. SE daytimer. $220,-
B DKERS CONSULTANTS 000. C.P. for fulltime.
(303) 636-1584 * Daytimer. S.E. Ky. $300,000.
2508 Fair Mount St. _® Fulltimer. West Virginia. $275,000.
( i i Daytimer. Fort Worth powerhouse.
Colorado Sp”ngs' CO 80909 e Daytimer. N.C. Missouri. $380,000.
¢ Daytimer. Good dial position. Centrail

Florida. $280,000.
Atlanta area. 5,000 watts. $470,000.
500 watt daytimer. Single market sta-

MEDIA BROKERS - APPRAISERS

AT YOUR SERVICE WITH OVER 20 YEARS EXPERIENCE

tion. CA resort area. $430,000.
Fulltimer. Dominant. Metro. TX.
$1,200,000.

RICH

435N0.

312/467-0040 /5

+s HMICHIGAN AVE

A.
Let us list your station. Confidential!

BUSINESS BROKER ASSOCIATES
615—-756-7635 24 HOURS

LINC. \
- CHICAGO 60611 >

\_
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For Sale Stations Continued

H.B. La Rue, Media Broker

RADIO . TV . CATY APPRAISALS

West Coast
44 Montgomery Street, 5th Floor, San Fran-
cisco, California 94104 415/434-1750

East Coast:
500 East 77th Street, Suite 1909, New York,
NY 10021 212/288-0737

UHF TELEVISION CONSTRUCTION
PERMIT

Will sell 51% interest of new construction per-
mit to financially qualified and experienced
buyer. Option to purchase balance in 3 years.
Super growth city in oil country. Reply with
qualifications. Box M-107

( Dan Hayslett

& assoctates. inc
RADIO, TV, and CATV

(214) 691-2076
11311 N. Central Expressway « Dallas, Texas

T418 HANDBOOK OF

T434

Books For Broadcasters

RADIO
PUBLICITY & PROMOTION, by
Jack Macdonald. This handbook is a
virtual promotion encyclopedia—in-
cludes over 250,000 words, over 1,500
on-air promo themes adaptable to any
format; and over 350 contests, stunts,
station and personality promos! One
idea alone of the hundreds offered can
be worth many times the small cost of
this indispensable sourcebook. 372
pages, 8-1/2 x 11" bound in long-life
3-ring binder. $34.95

RADIO PRODUCTION TECHNI-
QUES, by Jack Hoffer Here's an all-
around book for everyone in radio—
performers, producers and directors,
and sales and engineering personnel.
Covers every phase of radio produc-
tion from announcements to the overall
station "sound”—in fact, every creative
aspect of today's radio ... with
special emphasis on sales. Tells how
to produce results for an advertiser,
and how to develop production exper-
tise, and how to use the elements of
pacing and timing in every production.
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news, on-air promotion, public service,
contests, public service, contests,
public affairs, remotes, talk and farm
shows, etc. Practical data on sales in-
cludes idea development, writing, and
how to create more effective commer-
cials. 240 pages, illustrated. $16.95

CATV PROGRAM O iINATION
AND PRODUCTION, vy Donald
Schiller. For anyone currently operating
or interested in starting a CATV
system. This book explains how to pro-
duce effective audience-building pro-
graming and how to show an operating
profit. Topics include developing and
scheduling CATV shows, conducting
market surveys, and how to meet FCC
requirements. There's also a full chap-
ter on how to manage a CATV pro-
graming department. Leamn how to
assess the most pertinent types of
shows needed to attract a given au-
dience. Both veteran cablecasters and
those new to the field can benefit from
the wide range of topics covered in
this handy volume. 252 pages, 73 illus.

Covers record screening, jingle use, $14.95
CLASS A FM BROADCASTING BOOK DIVISION
Midwest, 200,000+ market, 1735 DeSales St., NW
newly equipped and on air, Washington, DC 20036
$300,000. Box M-28. Please send me book(s) number{s) ______ My payment enciosed.
: . ] Name
901 / 767- 7980 Firm or Call Letters
MILTON Q. FORD 3 ASSOCIATES ! Address
MEDIA BROKERS—APPRAISERS City
“Specializing In Sunbelt Broadcast Properties” Stat 5
ate ip

5050 Poplar Ave « Suite 816 * Memphis,TN. 38157

700 New Hampshire Ave., N.W.» Watergate South

‘Suite 1003 « Washington, D.C. 20037

Payable in advance. Check or Money order only. (Billing
charge to stations and firms: $3.00).

When placing an ad, indicate the EXACT category desired:
Television, Radio, Cable or Allied Fields; Help Wanted, or
Situations Wanted; Management, Sales, etc. if this informa-
tion is omitted, we will determine the appropriate category
according to the copy. No make goods wili be run if all infor-
mation is not included.

The publisher is not responsible for errors in printing due to
ilegible copy. All copy must be clearly typed or printed.

Deadline is Monday for the following Monday's issue. Orders
and/or canceliations must be submitted in writing. (NO
telephone orders and/or cancellations will be accepted).

Replies to ads with Blind Box numbers should be addressed
to (box number) c/o BROADCASTING, 1735 DeSales St, NW,
Washington, DC 20036.

Advertisers using Btind Box numbers cannot request audio
tapes, video tapes, transcriptions, films or VTR’s to be for-
warded to BROADCASTING, Blind Box numbers. Audio tapes,
video tapes, transcriptions, films and VTR's are not forwar-
dable, and are returned to the sender.

Rates: Classified Listings {(non-display) Help Wanted: 85¢

per word. $15.00 weekly minimum. Situations Wanted: (per-
sonal ads) 50¢ per word. $7.50 weekly minimum. All other
classifications; 95¢ per word. $15.00 weekly minimum.
Blind box numbers: $3.00 per issue.

Rates: Classified Display: Situations Wanted (personal
ads) $40.00 per inch. All other classifications: $70.00 per
inch. For Sale Stations, Wanted To Buy Stations, and Public
Notice advertising require display space. Agency commis-
sion only on display space.

*For Sale Stations,Wanted To Buy Stations, Employment Ser-
vices, Business Opportunities, Radio Programming,
Miscellaneous, Consultants, For Sale Eguipment, Wanted To
Buy Equipment and Situations Wanted advertising require
payment in advance.

Publisher reserves the right to alter Classified copy to con-
form with the provisions of Title VIl of the Civil Rights Act of
1964, as amended.

word Count: Include name and address, Zip code or phone
number including area code counts as one word. Count
each abbreviation, initial, single figure or group of figures or
letters as one word. Symbols such as 35mm, COD, PD, etc.
count as one word. Hyphenated words count as two words.
Publisher reserves the right to abbreviate or alter copy.
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same capacity.

Lester Strong, special projects manager, WSB-
TV Atlanta, named executive producer.

Varley Smith, director, film and video produc-
tion center, Capitol Records, Hollywood, joins
VHD Programs there as executive producer.

Travis Edenfield, marketing manager, Walt
Disney World, Orlando, Fla., joins ON TV, Fort
Lauderdale-Miami, as director of marketing.

Suzanne Larimer, researcher-writer, Jameson
Broadcast, Columbus, Ohio, radio syndication
firm, named production manager.

Jim Van Sickle, management consultant,
Midwest, TM Programing, Dallas, named
general sales manager. Richie Allen, sales
manager, KFIZ(AM)-KEGL(FM) Fort Worth, joins
TM Programing as management sales consul-
tant.

Keith Andre, VP-radio, Black Hawk Broadcast-
ing, Waterloo, lowa, joins Pro Farmer Audio,
Cedar Falls, Iowa-based supplier of farm
market commentaries, as executive director.

Bob Agnew, managing editor, KCBS(AM) San
Francisco, named associate director of pro-
graming. Ed Cavagnaro, associate managing
editor, succeeds Agnew.

William Lamb, senior VP, EET Interprises,
program syndication subsidiary of noncommer-
cial wNET(TV) New York, named director of pro-
gram development and marketing, national
division.

Appointments, PM Magazine, WDVM-TV Wash-
ington: David Ward, producer, PM Magazine,
KUTV(TV) Salt Lake City, to departments pro-
ducer; James Cummins, writer-producer,
wRC-TvV Washington, to stories producer; Robin
Sestero, assistant producer for public affairs,
Maryland Center for Public Broadcasting,
Owings Mills, Md., to associate producer, pro-
duction coordinator; Steve Douglas, news
director, wsal-FM Cincinnati, to host.

Christine Minor, freelance producer,
WPTV(TV) West Palm Beach, Fla., joins noncom-
mercial WPBT-TV Miami as associate producer.

Ronald Meyer, independent producer, joins
noncommercial KPTS(TV) Hutchinson, Kan., as
senior producer.

Robert Woodruff, executive producer, wWxXyz-
Tv Detroit, named executive producer-creative
director.

Tony Rudel, producer, wQxrR-AM-FM New York,
named associate program director.

Bill Martin, production manager, WLYH-TV
Lebanon, Pa., joins WMUR-TV Manchester,
N.H., in same capacity.

Mark Burnette, producer-director, WXEX-Tv
Richmond, Va., joins wis-Tv Columbia, S.C., in
same capacity.

Sue Carter, air personality, wwi-FM Detroit,
joins WXYZ(AM) there in same capacity. Jerry
Whitman, air personality, WiR-FM Detroit, joins
WXYZ in same capacity.

Wes Goforth, sports anchor-reporter, KMBC-TV
Kansas City, Mo., joins WGR-TV Buffalo, N.Y., in
same capacity.

David Russell, associate farm service director,
wRFD(AM) Columbus, Ohio, joins WOWO(AM)
Fort Wayne, Ind., as farm service director.

Jonathan Green, air personality, WDAE(AM)

Tampa, Fla., joins wzuU-FM Milwaukee in same
capacity.

A N R
News and Public Affairs

Edward Pile, senior editor, KFwB(AM) Los
Angeles, named news director.

Steve Winer, news editor, WHDH(aAM) Boston,
joins WNLK(AM)-wLYQ(FM) Norwalk, Conn., as
news director.

Jay Hasting, news director, wkxc(Fm) Chat-
tanooga, joins WHIN(aM) Gallatin, Tenn., in
same capacity.

Kenneth Srpan, news director, WBNG-TV
Binghamton, N.Y., joins wpTE-Tv Raleigh, N.C.,
in same capacity.

Wayne Lynch, reporter-anchor WMAR-TV
Baltimore, named executive news producer.

Appointments, news department, WVUE(TV)
New Orleans: Joe Duke, news reporter, to
weekday assignment editor; Louis Manito,
weekend news producer, to weekday news pro-
ducer; Cari Weiss, assignment editor, Inde-
pendent Television News, New York, to WVUE
as weekend news producer; Ed Eubanks, re-
porter, to weekend anchor.

Dave Douglas, reporter-anchor, wrrx(rv) Col-
umbia, $.C., joins Cable News Network, Atlan-
ta, as reporter.

Liz M'  aniel, anchor-producer, 6 p.m. news,
KCEN-Tv Temple, Tex., joins KVUE-TV Austin,
Tex., as weekend anchor.

Todd Ulrich, news anchor, reporter, WBRE-TV

Wilkes-Barre, Pa., joins wHp-TV Harrisburg, Pa.,
as weekend anchor, reporter. Tony Romeo, re-
porter, WLYH-TV Lancaster, Pa., joins WHP-AM-TV
in same capacity. John Anthony, sports re-
porter-anchor, wkxo-tv Kalamazoo, Mich.,
joins WHP-AM-TV in same capacity.

Laura Diaz, Santa Maria, Calif., bureau chief,
KSBY-TV San Luis Obispo, Calif., named co-
anchor, 11 p.m. weeknight news. Rebecca
Felig, reporter, KSBY-Tv,named weather re-
porter.

Rob Seide, reporter-anchor, wrMz-Tv Allen-
town, Pa., joins WLYH-TV Lebanon, Pa., as re-
porter.

Frank Warlick, anchor, KTAR(AM) Phoenix,
joins kSFD-FM San Diego as financial reporter-
news director.

Ruth Ann Leach, weekend co-anchor,
WTVF(TV) Nashville, named weeknight co-
anchor.

Mary Beth Zolik, morning news anchor,
wspD(aM) Toledo, Ohio, joins WHND(AM) Bir-
mingham, Mich.-wMIc(FM) Monroe, Mich., as
midday anchor, public affairs producer.

Diana Williams, reporter, wsoc-Tv Charlotte,
N.C., joins WBTV(TV) there as weekend anchor.

Donna Marie Kessler, newscaster-reporter,
wGBB(AM) Freeport, N.Y., joins wTAJ TV Al-
toona, Pa., as news photographer-editor.

John Samples, producer-reporter, WFYI(TV)
Indianapolis, named public affairs manager.

Claudette Sims, director of community ser-
vices, KTRK-TvV Houston, named manager, com-
munity services.

lanner
Musical
pectrum

The TANNER MUSICAL SPECTRUM offers a
Rainbow: of: Programming “ServiCes -for ‘automated

and.live assist stations.

RED SATIN ROCK has the big hits.

'BRIGHT BLUE  is*Adult Contemporary: or MOR:

SONSHINE brings you MOR Christian: programming.

TANner. COUNTRY: goes ‘from city streets to country rozJsER
For the ‘pot ‘of ‘gold at the 'end.of ‘the Rainbow. call
Dick :Denham person:to-person collect-at (901) 320-4433;
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news conference, *‘It was the [NBC] affiliates that first piqued
our interest in teletext technology’”’ Network launched experi-
ment, he added, “‘to find out whether or not there might be a
business there for us, and for them”’
D

Knight-Ridder announced agreement with Capital Cities
Communications which may lead to formation of joint venture
to provide videotext services in Kansas City, Mo., and Fort
Worth, where Capcities publishes daily newspapers (Kansas
City Star! Times and[Fort Worth] Star-Telegram). Initially,
agreement calls for sharing of market data derived from Knight-
Ridder-AT&T videotext experiment (known as Viewtron) in
Coral Gables, Fla:; and larger market test scheduled to begin in
south ‘Florida in 1983, If results of 1983 Viewtron test are
“positive,” two companies will go ahead with plans for Kansas
City and Fort Worth markets. Announcement came two weeks
after Knight-Ridder announced similar arrangement with
Affiliated Publications, publisher of Boston Globe, to provide
videotext services to Boston.

J
» > will be among some 200 exhibitors at WesternCa :Show
next month. It will have two boeths and two reasons 1or being
there.. NBC Enterprises will be there ‘to- sell old network pro-
graming to cable . ‘eperators. According to spokesman Curt
Block, NBC ‘itself will be there to ‘“observe what’s going on in
cable’” Network wants to be fully informed before it makes leap
into cable, he said.

(]
Gaylord Broadcasting Co., group.station owner, through its
Gaylord Production Co. subsidiary, has acquired Yongestreet
Productions, producer of ‘widely syndicated Hee Haw series,
and its’library of 352 one-hour shows for undisclosed sum. Alan
D. Courtney, president, and other key Yongestreet personnel
will continue in present roles, and. Courtney also becomes presi-
dent of Gaylord’s TV entertainment division. Elmo Williams,
executive VP of ‘Gaylord Productions, becomes president of
Gaylord motion picture division and continues-in charge of all
Gaylord production.

O
Pul television broadcasters this week begin discussing
de pment of four-plan for Public Broadcasting Service
durmg FY 1983-86. In series of regional meetings, PBS Presi-
dent Lawrence’ Grossman will discuss with members which
direction PBS should take to meet reduction in federal funding
and maintain services provided by PBS to stations." Among pro-
posals broadcasters will consider are models for station funding
of PBS services. Broadcasters will also be asked to take look at
various services provided and decide if any should be added or
eliminated and determine ways to compete with growing com-
petition.from cable and other programing services. Grossman
will hold four regional meetings—Nov. 18 in Atlanta; Nov. 19,
Phoenix; Nov, 23, Washington; Nov. 24, Chicago.

O
Texas Supreme - Court has ruled that Southwestern Beil
Telephone Co. must pay court costs in lengthy dispute with
Texas Daily Newspaper Association over electronic information
service Bell ‘wanted to test in some 600 Austin homes. Con-
troversy ended last summer when Bell called off plans for test
after Texas publishers association had protested plans to state’s
public utility commission. That agency ordered Bell to suspend
preparations while protest was being considered. Although
Texas appeals court said utility commission lacked authority to
require suspension, company said prospect of months of litiga-
tion before courts and commission compelled it to abandon its
plans.

O
Financial News Network will inaugurate its Monday-through-
Friday, 10 a.m. to 5 p.m. EST, business programing on Nov. 30.
Service will be from Santa Monica, Calif.,, via Westar III
satellite. President Glenn Taylor said seven-hour block will pro-
vide business commentary, interviews and reports on national

and international economic activity. There will be continuous\
display of New York and American Stéck Exchange ticker tape
running across screen. Thirteen affiliates in nation’s top-markets
have already signed with FNN, subsidiary of Three Ring Pro-
ductions, Santa Monica,

O

FCC administrative law judge has denied renewals for (ross
Telecasting Inc., licensee of stations wJiM-AM-FM-TV. Lansing,
Mich. Partly in response to petition to deny filed by. American
Civil Liberties Union, Gross’s renewal applications were desig-
nated for hearing in 1974. Among Gross’s offenses, judge con-
cluded, were that it had broadcast taped weather reports without
notifying public, “‘repeatedly and intentionally™ cut network
programing to present local news or advertising and: misrepre-
sented its actions to FCC and its affiliated network (CBS); and
used deceptive maps to obtain advertising clients. James Gross,
company president, said company plans to appeal.
O

FCC last week unanimously voted to renew licenses of Storz
Broadcasting Co. for KXok(aM) St. Louis and WiL Music Inc. for
WwIL-AM-FM St. Louis, rejecting petitions to deny renewals on
EEO grounds. St. Louis Broadcast coalitions had filed petitions
against both licensees, alleging that they discriminated against
black men by hiring only black women (because women would
count as both blacks and women for EEO purposes). FCC said
petitions were without merit.
O

Donald Sipes, VP, MCA Inc., and former president, MCA’s

Universal Television, named president and chief operating of-

ficer, MGM Film Co. He succeeds David Begelman, now chair-

man and chief executive officer of MGM’s United Artists Corp.
O

Satellite NewsChannels, cable joint venture of Group W and
ABC, will shortly announce appointment of news director.of
NewsChannel 1-Adam Powell, associate producer with CBS
News’s Morning with Charles Kuralt. Another-announce-
ment, expected this week — David Horowitz, executive producer
of ABC News’s Good Morning America, named executive
producer with NewsChannels.

UnuConiing

On Capitot Hill: House Telecommunications Subcommittee will
hold hearing on H.R. 4727, bill to increase criminal penalties for
unauthorized reception and reproduction of satellite broadcasts,
on Tuesday at 1 p.m. in room 2123, Rayburn House Office
building, and hearing an FCC’s Track One legislative proposals
on Thursday at 9:30 a.m. in room 2218 RHOB. O Senate Com-
merce Committee will hold confirmation hearing on nomina-
tion of Robert Garrick to board of directors of Communications
Satellite Corp. (Comsat) on Friday at 9 a.m. in room 235,
Russell Senate Office building. Also in Washington: National
Association of Broadcasters executive committee meets today
and Tuesday at NAB headquarters. Broadcast Inter Association
Council meets Wednesday, also at NAB headquarters.:(J Na-
tional Captioning Institute and ABC will hold press conference
at National Press Club Tuesday at 10 a.m. to announce live
closed-captioning of World News Tonight beginning Nov.
23. 00 FCC Commissioner Henry Rivera will speak before Na-
tional Black Lawyers Conference at Marriott hotel on Tuesday,
12:30 p.m. O FCC General Counse! Stephen Sharp will address
Federal Communications Bar Association -luncheon at

Touchdown Club Thursday. O Federal Bar Association’s two-
day seminar on international communications opens Thursday
at Mayflower hotel. In San Francisco: FCC Chairman Mark
Fowler and NTIA’s Dale Hatfield will be among speakers at Na-
tional Association of Regulatory Utility Commissioners con-
vention opening today at St. Francis hotel.
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Editorials:

Try again

[t is bad law that has pushed the FCC into considering the use of
lotteries to settle contests for unoccupied telecommunications
facilities. The indecisiveness reflected in the commission’s re-
quest for comments (BROADCASTING, Nov. 9) is traceable directly
to the passage in the Omnibus Budget Reconciliation Act that
gives the FCC the power of random selection if it wants to use it.

The reconciliation act, faithful readers will recall, was passed in
a frenzy of negotiation between Senate and House as Congress
was pawing the ground to go off on its August vacation. What
started as a complicated budget bill picked up other baggage,
some of it good, such as the extention of radio license terms to
seven years and television to five, and some of it bad, such as the
lottery provision.

The act gives the FCC the option to use lotteries if the agency
can devise rules of execution by next Feb. 27, 180 days after the
act became effective. The option, however, is clouded by the re-
quirement that ‘“‘underrepresented’’ individuals or groups be
given preference in the selection process.

The act itself does not define underrepresentation. The con-
ference report emerging from a weekend of wrangling mentions,
in addition to the conventional minorities, labor unions and com-
munity groups. Hence the commission’s inclusion of unions and
‘‘community organizations,” whatever that term means, in its
proposed eligibility list for ‘‘underrepresented” preference,
along with blacks, Hispanics, American Indians, Alaska natives,
Asians, Pacific islanders and women. The omission from the list
of children, clearly an underrepresentented group, was presuma-
bly an accident.

The exercise of devising the mechanics of a lottery that includes
odds favoring some and disfavoring others belongs more
properly to a casino operator than to an agency of government. It
has been said on this page before that lotteries to make choices
among qualified applicants are worth serious consideration. The
process cannot be sensibly fashioned, however, under the present
law. Congress needs to go back to the drawing board on this one.

By any other name

The corporate underwriting plan that Frank Mankiewicz an-
nounced last week for National Public Radio takes the noncom-
mercial system another long step toward commercial operation. It
is called by other names. NPR will sell shares in funds for news
and entertainment programs and, in return, broadcast credits for
the share purchasers throughout the broadcast day. In the frankly
commercial radio and television business, it would be calied sell-
ing spots in a scatter plan.

To be sure, the credits will contain no product or service adver-
tising, but if Mankiewicz felt that the credits were without com-
mercial value, he would hardly be offering them as an induce-
ment for corporations to contribute to the funds. Nor would cor-
porations with advertising savvy Kick in.

The NPR scheme is merely a radio adaptation of underwriting
that has been going on for years on noncommercial television—
with NPR’s embellishment of the scatter plan for credits. The
truth is that the noncommercial system has been on the fringe of
commercial operation all along. The biggest names in public
broadcast underwriting are among the biggest names in advertis-
ing in ail media. They know what they get for their money in
whatever medium they buy.

The next step in evolution toward openly commercial service is

to be taken under authorization of Congress. Noncommercial sta-
tions will be allowed experimentally to sell advertising under the
supervision of the Temporary Commission on Alternative Fi-
nancing for Public Telecommunications, headed by FCC Com-
missioner James Quello. By mid-December the stations partici-
pating in the experiment will be selected by Quello’s commission,
and the selling will begin.

No one denies the precariousness of financing in a noncom-
mercial system from which federal funds are inexorably being
withdrawn. To survive, public radio and television must find
sources for money outside the U.S. treasury. ‘

If, however, the noncommercial system is to compete in the
commercial marketplace, it can no longer be called the non-
commercial system; the broadcast channels it occupies can no
longer be said to be reserved for noncommercial use. As things
are going now, there will be one big commercial system, with all
its functions responding to the marketplace, including station
trading.

News in the news

ABC’s Roone Arledge, only a few years ago the junior among
network news bosses, will in a few months become the dean,
when Van Gordon Sauter takes over—as he was designated last
week to do—as head of CBS News.

We mention this not to suggest that the news business ages its
people rapidly, but to illustrate the kind of ferment that is forever
going on. Bill Small, who left CBS to head NBC News, has taken
some first-class CBS journalists with him. David Brinkley, an
NBC News mainstay for decades, has moved to ABC. John Chan-
cellor is leaving the NBC News anchor seat next April, to be
replaced by Tom Brokaw and Roger Mudd. Dan Rather has
already replaced Walter Cronkite as CBS’s main anchor.

Aside from the investments in talent—which alone would pro-
bably rival total operating costs a decade or so ago— ABC has just
completed a $22-million building in Washington for its news
operations, and CBS is starting one in New York with news as a
prime beneficiary.

What does it all mean? Just that, as always, alert news
organizations never stand still, never stop looking for the com-
petitive advantage, and that, whoever may come out on top in the
competition, the real winner will be the radio and television au-
dience.

Drawn for BROADCASTING by Jack Schmidt

“Our satellite is bigger than your satellite.”
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Talk about New York and you're talking about streets.

Streets like Fifth Avenue which teem with shops
and tourists. Streets like Broadway that conjure up
dreams of footlights and opening nights and hit
shows. Streets like the Bowery where the residue of
the unwanted and lost hide in the shadows of life.
And streets like Second Avenue where an active and
vibrant New York goes to party and play. No station
in New York takes it to the streets like WRKS-FM.

For the past seven years WRKS has been the offi-
cial station of the New York City March of Dimes
Walk-A-Thon. During this period the station has
raised over five million dollars to eradicate the
spectre of birth defects from the lives of children.
Christmas comes to New York twice a year
thanks to WRKS: In winter with the Children’s
Christmas Fund which provides gifts for under-
privileged and institutionalized youngsters, and
in summer with Christmas in July which

WRKS is
New York.

supports the efforts of over thirty recreational programs
to help keep kids out of trouble during the hot sum-
mer months. This summer WRKS went to the streets
literally with the Neighborhood Cleanup Campaign

to promote pride and concern among the resi-

dents of the City. Free live entertainment was offered
to community groups holding all-day cleanups
with artists such as Vickie Sue Robinson, Jocelyn
Brown and The Jones joining WRKS
throughout the five boroughs.

Whether it's cleanup days in the neighborhood,
Christmas in July or walking down Fifth Avenue
for the March of Dimes, no radio station has a

i feel for its city like WRKS. That's why RKQO is proud
1 tosay that in The Big Apple, WRKS is New York.

RKO RADIO

WRKS « WOR New York/
wininws - winwr Boston/WFYR Chicago/ WAXY
i Fort Lauderdale-Miami/KHJ « KRTH Los
Angeles/WHBQ Memphis/KFRC San Francisco/
WGMS AM-FM Washington, D.C.







