

















Broadcasting Dec1.

The Week in Brief

says radio's pricing will help it in any downswing. Agency
perspectives are offered by McCann-Erickson’s Coen,
JWT's Grossberg and Della Femina’'s ManeloveQ. PAGE
52,

TSI TOP OF THE WEEK
DEREG OPPONENTS [0 Dingell and Wirth sound off at Hill
hearings against relaxation of fairness and equal time.
PAGE 27.

CHARTER SELLING (O Six of its seven radio stations to go

CANNON BILL MOVES (1 Senate’s second attempt at to Surrey Broadcasting for $32 million. PAGE 54.

deregulation legisiation is passed by Commerce

Committee. PAGE 28.
TSR | AV & REGULATION ~

RKO’S NEXTMOVE (1 It will ask fuli appeals court to
rehear appellate panel's decision that upheld wNac-Tv
denial. Criticisms of FCC and RKO offer some comfort to
both sides. PAGE 58.

COMMON CARRIER LEGISLATION (0 New Wirth bill would
be more “pro-competitive” and put more restrictions on
AT&T. PAGE 29.

CABLE COPYRIGHT REVISITED [ Hill hearings find House NCPAC PUTS ON HEAT [ Conservative political action

§ubcommitt¢e membﬁrs still at odds and prqvide group will fight TV turndown with law suit, petition to FCC
IQSéJEst;)éfachons another chance to restate views. and mail campaign to pressure stations. PAGE 61.

ANOTHER LOOK INDALLAS 1 FCC will reconsider 1978
renewals to Belo stations there and denial of Maxwell's
competing bids. PAGE 64.

CONSERVATIVE TO APPEALS COURT [J Reagan names
Robert Bork, solicitor general during Nixon’s "'Saturday
Night Massacre.” PAGE 33.

i { R R R P
CABLE VENTURE O Tele-Communications Inc. and TECHNOLOGY

Knight-Ridder agree to joint establishment of cable CBINTERFERENCE O Comments to FCC reflect
company, TKR Cable, which hopes to join list of MSO'’s. agreement that manufacturers and operators should
PAGE 34. voluntarily solve problem. AMST among those calling for

upgraded standards. PAGE 67.

NEAR WIREINRIO (O Hobbled AM spectrum conference
ends Friday with prospect of work left undone. Answers to
concerns over Cuban inventory expected this week.

PAGE 34.

RADIATION FEARS [0 Onondaga, N.Y, bars construction
of new UHF there, citing allegations of physical harm
from broadcast signals. PAGE 68.

NS PR OGRAMING R T |/ ED A N S

24-H0dU?hNET[W0:KSt D”ItHere § an update on radio’s new CITIES TAKE STANCES 1 NLC convention affirms support

around-the-clocx satellite services. PAGE 39. for legislation that would give municipalities bigger role in
cable regulation and vows to fight lifting of fairness and

CFA'S NEXT PLAY (O College group, still unhappy with equal-time laws. PAGE 69.
NCAA's TV football package, will supply NBC with team
data for separate pact. PAGE 43, . RO FILE R

TAFFNER’S WORLD O In 1955, Don Taffner set out to look
I ————————— BUSINESS n——_ {0 global television business. It eventually led to

BUSINESS IN’82 [ At Paine Webber conference, Outlet’s formation of D.L. Taffner Ltd., major importer-exporter of
Henderson sees good year for TV, Doubleday's Stevens programs and ideas. PAGE 95.
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Closed: Circuit:

Insider report: behind the scene, before the fact

Lo -]

Fees reappear

License fees to cover cost of regulating
broadcast and telecommunications
services are likely to be added to broadcast
deregulation bill (S. 1629) expected to
reach Senate floor this week (see story,
page 28). Proposed earlier this year as part
of FCC authorization bill (BROADCASTING,
May 11), annual fees for broadcasters
would range from $150 for AM stations
with low power to $7,500 for commercial
TV stations in top 20 markets.

e .-}
Broadcast Bureau-plus

Those who assumed days of Broadcast
Bureau as major element in FCC scheme
of things were numbered as new
telecommunications technologies came on
line apparently were wrong. FCC
Chairman Mark S. Fowler is developing
plans to reshape bureau to accommodate
all technologies of mass media.
Responsibility for direct broadcast satellite
and multipoint distribution services, now
exercised by Common Carrier Bureau, is
expected to be shifted to Broadcast
Bureau. Cable Television Bureau, long in
decline as commission deregulated that
service, will be folded into Broadcast
Bureau. Teletext is expected to become
major function of bureau.

None of this is likely to happen
immediately. Fowler’s choice to head
bureau, Larry Harris, will have key role in
effecting changes after he joins agency
next month. Fowler is known to feel that
expansion of bureau should not be taken
as signal broadcasting, as now known, will
go into eclipse. He says its technology is
not outdated.

L]

Cable counts

Just how cabled is this country ? Official
tallies like BROADCASTING's Nov. 30 count
look only at reported connections in
putting penetration at 27% or thereabouts.
For some time Nielsen metered surveys
have been showing numbers well above
30%. Various explanations have been
advanced —theft of service by consumers,
alleged underreporting by cable systems
looking to trim payments to program

st oliers. With new Nielsen tally due out
svun, speculation is that metered sample
will next show penetration of 37%.

O
Spotty business

Like retailers, lot of broadcasters are
worried about fourth-quarter dip in retail
sales. Stores are advertising less (in all
media), though degree varies widely from
market to market. One big group owner
finds retail business in his markets down

about 18% since President Reagan
acknowledged existence of recession.
Other group owners.offer more optimistic
views. One potential bright spot: Retailers
may start holding—and promoting—
January sales earlier than usual.

At Television Bureau of Advertising,
leaders say retail advertising of both high-
priced and discount-priced goods is
holding up; slowdown is in promotion of
regular merchandise at regular prices.
They also note that other and bigger
elements of local, such as fast foods and
food chains, show no slowdown. They
expect local TV in December to be up
5%-7% from year ago. At Radio
Advertising Bureau, leaders say local’s
fourth quarter is not nearly as good as first
three quarters but that for entire year local
will come out well—and that radio’s
efficiency will be drawing card if retail sales
stay sluggish.

.. ]
Kurtis for Kuralt?

CBS News management has been
conferring with Bill Kurtis, news anchor at
CBS’s weBM-TV Chicago, and if

deal can be worked out, Kurtis will
succeed Charles Kuralt as co-anchor on
CBS-TV’s weekday Morning newscasts,
whose ratings troubles have lately
intensified. Diane Sawyer will continue as
co-anchor, according to reports, and
Kuralt will continue as Sunday Morning
anchor.

]

Up in air

How to handle RCA Americom tariff that
would authorize auctioning of seven
transponders on Satcom [V
(BROADCASTING, Nov. 16) is said to be
causing FCC Common Carrier Bureau
more than usual consternation. Although
bureau was given authority to approve
tariff on its own, it may present tariff as
FCC agenda item, letting full commission
take first crack at it instead. Although
bureau officially said last week no final
decision had been made, sources indicated
bureau had been leaning toward
recommending that auction be rejected.
Deadline for decision on tariff has been
extended from Jan. 15 to Feb 1.

T

Making rounds

Marvin R. Weatherly, Alaska Public
Utilities Commission member, was in
Washington last week advancing his
candidacy for FCC seat now occupied by
Abbott Washburn (‘‘Closed Circuit,” Dec.
7). He met with members of White House
personneli office and paid courtesy calls on
FCC Chairman Mark S. Fowler and
Commissioners Mimi Dawson and
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Washburn. Irony of Weatherly

candidacy —backed by Alaska Senators
Ted Stevens and Frank H. Murkowski
(both Republican) and five other senators,
including Bob Packwood (R-Ore.),
chairman of Commerce Committee, and
Barry Goldwater (R-Ariz.), chairman of
Communications Subcommittee—is that
he and Washburn are friends. They
became close in course of visits Washburn
made to Alaska on commission business
over past six years.

L
Justice

It’s too early to assess what FCC’s Reagan
majority will do in charged RKO General
license renewal proceeding now that
appellate court panel has spoken. All
seven FCC members are reviewing
options in case involving properties with
stock value in excess of $500 million.
There’s strong sentiment to correct what is
regarded as injustice meted out by
predecessor FCC which voted to deny
renewals of WOR-TV New York and KHI-TV
Los Angeles in addition to principal
litigant, WNAC-TV Boston, and placed in
Jeopardy licenses of 13 other RKO stations
(see page 58).

]

Superswitcher

Although facility won’t be fully
operational until early 1983, NBC next
month will start using new $18-million
television switching center in Burbank,
Calif. Center has audio-video master grid
with 75,000 switch points—number
unmatched anywhere else, according to
NBC. Among center’s three switching
systems is one that NBC, before U.S.
pullout, had planned to use during 1980
Olympic games in Moscow.

]

Payout

Long-awaited first investments by
Broadcast Capital Fund Inc., sponsored by
National Association of Broadcasters,
could come early next year, according to
John Oxendine, new president of
minority-enterprises, small-business
investment corporation founded in late
1979. At first meeting with BROADCAP
board today (Dec. 14), Oxendine will ask
for streamlined decision-making
procedures to speed action on prospective
investments.

Making appearance at meeting to urge
action on investing will be BROADCAP’s
minority advisory committee, including
Ragan Henry, Broadcast Enterprises
National Inc.; Gene Jackson, National
Black Network, and Pierre Sutton, Inner
City Broadcasting, New York.
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Rug Doctor O Carpet cleaning
equipment. Begins Jan. 11 for 22 weeks
in Minneapolis, Nashville, St. Louis, San
Diego and Fresno, Calif. All dayparts.
Agency: Vantage Advertising and
Marketing Associates, San Leandro, Calif.
Target: total adults.

Hardees O Fast food restaurant. Begins
Dec. 28 for 13 weeks in 55 to 60 markets.
Day, fringe and prime times. Agency:
Benton & Bowles, New York. Target:
adults, 25-49.

National Liberty O Insurance. Begins
Dec. 28 for 13 weeks in about 140
markets. All dayparts. Agency: Valley
Forge Associates, Valley Forge, Pa.
Target: adults, 65 and over.

ITT Continental Baking Co.1 Various
breads. Begins Dec. 28 for first quarter in
35 to 40 markets. Day and all fringe times.
Agency: Vitt Media International, New
York. Target: women, 18-49; women, 35
and over.

Century 21 O Real estate. Begins Dec.

28 for 13 weeks in over 25 markets. All
dayparts. Agency: Wells, Rich, Greene,
New York. Target: adults, 25-49.

Shelter Insurance ] Begins Jan. 11 for
12 weeks in 52 markets. Prime, early
fringe and late fringe times. Agency:
D'Arcy-MacManus & Masius, St. Louis.
Target: men, 18-49.

International Fitness Centers [
Begins Dec. 28 for 13 weeks in six West
Coast markets. All dayparts. Agency: Phil
Motta & Associates, Phoenix. Target:
women, 25-49,

Anchor Hocking Glass (] Begins Jan.
18 for four weeks in 13 markets. Day,
fringe and news times. Agency: Griswold-
Eshieman Co., Cleveland. Target: adults,
25-54,

Consumer Union 0 Consumer Reports
magazine. Begins Jan. 18 for 10 weeks in
over 10 markets. Agency: Rapp & Collins,
New York. Target: total adults.

Wags Restaurant 0 Begins Jan. 4 for 10
weeks in Miami. All dayparts. Agency:
Grenada Advertising, Dearfield, Ill. Target:

0%

FINANCING!

FOR UP TO TWO YEARS.

THE RAMKO RESEARCH
BOTTOMLINE PLAN."

That’s right. Call us now and we’ll give you all the details on
3 10% simple interest, extended period finance plan for any Ramko
Research or Technics professional audio product.

Call us-collect at (916) 635-3600 or get in touch with your
Ramko sales representative —today.

When we say that our products are engmeered for your

bottomline, we mean it.

Ramko Research, 11355-A Folsom Blvd.,, Rancho Cordova Ca.hforma 95670 (916) 635-3600
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adults, 25 and over.

Times Mirror Publishing O Golf
magazine. Begins Dec. 28 for eight weeks
in about 30 markets. Day, early fringe and
late fringe times. Agency: Grey
Advertising, New York. Target: total men.

Country Pride (1 Chicken. Begins Jan. 4
for six weeks in three Southern markets.
Day, early fringe, late fringe and
weekends. Agency: The Haworth Group,
Edina, Minn. Target: women, 25-54.

Data General O Computer products.
Begins Jan. 18 for four weeks in about 12
markets. News and sports times. Agency:
Ammirati & Puris, New York. Target: men,
25-54.

Turtle Wax O Minute Wax. Begins Jan. 4
for four weeks in Phoenix; Tucson, Ariz.;

Orlando, and Tampa, Fla. Day, early fringe,
late fringe, sports and weekends. Agency:

RepuReport

Now in Boston. Metro TV Sales has
opened branch -office 'in Boston .in
Statler: Office  Building, Suite: 536, 20
Providence Street, Boston; Mass;
02116.(617) 542-0955. Robert Kraus,
sales manager.of wivi-Ty. Boston, has
been named manager of new office.
O

WEMPGAM-WMYX(FM) . Mitwaukee: To Blair
Radio from McGavren-Guild.

0
Wezvrm Detroit; To' CBS :FM :National
Sales {no previous rep}.

)
WoLF(AM) Syracuse; NY:. to-P/W Radio
Representatives from Katz Radio.

O
WokKEEM - Knoxville, Tenn:: To ‘Selcom
Radio from Buckley Radio:Sales:

0
WwomEM) Albany, ‘N Y. To Selcom. from
Roslin' Radio Sales:

0
Kiou(emy. Corpus Christi; Tex::-To Selcom
Radio from Pro Radio.

o
Keoram  Brownsville, Tex.. - To:. Sefcom
from Riley.

0
WIMWAM) -WZYP(FM). Athena, Alai To
Selcom- Radio ™ from" Buckley "Radio
Sales.

O
WKXHAM-WTYXFM) - Jackson, Misss ' To
Selcom Radio from ‘H.R. Stone.

&
KwrMEM Tucson, Ariz.: To Selcom Radio
from Jack Masla & Co.






















Give yourself 3 TV premieres
and a Christmas bonus.

Anchored by a classic holiday ratings winner, Fox Fanfare 1982 provides special entertainment
for the whole family. It’s sure to repeat the broad appeal of our previous Fanfare groups in 1980 and 1981,
which also featured “Miracle on 34th Street” and three world premiere movies.
Fox Fanfare 1982 is offered on a national advertiser supported basis. Each film is two hours,
in color, with 18 commercial minutes divided between distributor and broadcaster.

Moving Violation The TV Premiere
A tense action-mystery,
starring Stephen McHattie, Kay Lenz,
Eddie Albert, Lonny Chapman and Will Geer.
Available March/April 1982.

Dreamer The TV Premiere
A romantic sports drama,
starring Tim Matheson, Susan Blakely
and Jack Warden as Harry.
Available May/June 1982.

Second Wind The TV Premiere
Family drama with an-unusual twist,
starring Lindsay Wagner
and James Naughton.
Available September/October 1982.

~ Jim Backus dnd Roddy McDoWal /
vazlable Novem , r/December 198

Canvricht ™ 10R1 Tosntiark Ca









Jan. 23-27, 1982— Association of Independent
Television. Stations (INTV) ninth annual conven-
tion.*Sheraton Washington, Washington. Future
‘convention: Feb. 6-9, 1983, Galleria Plaza hotel,
Houston,

Feb. 7-10, 1982 — National Religious Broad-
casters annual convention. Sheraton Washington,
Washington.

March 11-16, 1982 — National Association of
Television . Program Executives 19th annual con-
ference, Las Vegas Hilton. Future conferences:
March 18-23, 1983, Las Vegas Hilton; Feb. 12-186,
1984, San Francisco Hiiton and Moscone Center.

Aprii. 4-7, 1982— National Association of
Broadcasters 60th annual convention, Convention
Center, Dallas. Future conventions: Las Vegas,
April-10-13, 1983; Atlanta, March 18-21, 1984;
Las Vegas, April 14-17, 1985; Las Vegas, April
20-23,-1986; Atianta, April 5-8, 1987, and Las
Vegas; Aprit 10-13, 1988,

April 17-22, 1982 — National Public Radio an-
nual conference. Hyatt Regency, Washington.
April'23-29, 1982 —18th annual MIP-TV inter-
national. TV program market. Palais des Festivals,
Cannes; France. Future meeting: Oct. 15-20, 1982,
19th MIP-TV- in conjunction with VIDCOM (Inter-
national' Videocommunication Exchange).

May 2-5, 1982 — National Cable Television As-
sociation annual. convention. Convention Center,
Las Vegas. Future conventions: June 12-15, 1983,

Maien-IMeetines)

Houston; May 20-23, 1984, San Francisco;, March
31-Aprit 3, 1985, New Orieans; March 16-19,
1986, Dallas, and May 15-18, 1988, Las Vegas.

May 4-8, 1982— American Women in Radio
and Television 31st annuai convention. Hyatt Em-
barcadero, San Francisco. Future meetings: May
3-7, 1983, Royal York, Toronto; May 1-5, 1984,
Renaissance Center-Westin, Detroit; May 7-11,
1985, New York Hiiton, New York, and May 27-31,
1986, Loew's Anatole, Dallas.

May 10-13, 1982 ABC-TV qffiliates annual
meeting. Century Plaza, Los Angeles.

May 16-18, 1982— NBC-TV gffiliates annual
meeting. Century Plaza, Los Angeles.

May 23-26, 1982~ CBS-TV dffiliates annual
meeting. Nob Hill Conference Complex, San Fran-
cisco.

June 6-10, 1982 — Broadcasters Promotion As-
sociation 26th annual seminar and Broadcast
Designers Association fifth annual seminar. St.
Francis hotel, San Francisco. Future seminars:
June 1-4, 1983, Fairmont hotel, New Orieans; June
10-14, 1984, Caesars Palace, Las Vegas, and
1985, Chicago.

July 1B-21—Cable Television Administration
and Marketing Society annual meeting. Hyatt

Regency, Chicago. L

Sept. 9-11, 1982 —Southern Cable: Television
‘Association Eastern show. Geotgia. World.*Con-
gress Center, Atlanta, Future Eastern shows: Aug:
25-27, 1983; Aug. 2-4, 1984; and Aug. 25-27,
1985, all at Georgia World Congress Center.

Aug. 29-Sept. 1, 1982— National Association
of Broadcasters Radio Programing Conference:
New Orleans Hyatt.

Sept. 12-15, 1982 — National Radio Broad-
casters Association annhual convention, Refio.
Future conventions: Oct. 2-5, 1983, New Orlears,
and Sept. 23-26, 1984, Kansas City, Mo.

Sept. 12-15, 1982 — Broadcast Financial Man:
dgement Association 22d, annual conference:
Riviera Hotel, Las Vegas.-Future conference: Sept:
25-28, 1983, Hyatt hotel, Oriando, Fla.

Sept. 18-21, 1982 —-09th International Bréad-
casting convention. Metropole Conference and Ex-
hibition Center, Brighton, England.

Sept. 30-0Oct. 2, 1982 — Radio-Television News
Directors Association international conference;
Caesars Patace, Las Vegas. Future conferences:
Sept. 22-24, 1983, Las Vegas, and Dec: 3-5, 1984,
San Antonio, Tex.

m Nov. 7:12, 1982 —Society of Motion Picture
and Television. Engineers. 124th-technical con-
ference and equipmertt exhibit, New: York Hilton,
New York.

f.
March 1982

March 1-- International Radio and Television Society
Gold Medal anniversary banquet. Waldorf-Astoria,
New York.

March 2— Academy of Television Arts and Sciences
luncheon. Speaker: Thomas Wyman, CBS president.
Century Plaza hotel, Los Angeles.

March 2- Florida Association of Broadcasters

Washington reception for Florida's congressional
delegation. Florida House, Washington.

March 3-5— National Association of Broadcasters
state presidents and executive directors conference.
Speakers include FCC Chairman Mark Fowler. Wash-
ington Marriott hotel.

March 7-9— Ohio Cable Television Association an-
nual convention and trade show. Hyatt Regency, Col-
umbus.

- Now in‘these markets: KATU-TV/Portiarid, KOMO-TV & Radio/Seattle, KMGH-TV/Denver, WTAE-TV/Pittsburgh, WSOC-TV/Charlotte,
WISN: TV/Milwaukee. WBAL-TV/Baltimore, WFSB-TV/Hartford, WJXT~'[V/Jacksonville. WPLG-TV/Miami, WDIV-Tv/Detroit; WRAL-TV/Raleigh
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March 89— West Virginia Broadcasters Association
sales seminar. Lakeview inn, Morgantown, W. Va.

March 10— West Virginia Broadcasters Association
sales seminar. Charleston House Holiday Inn,
Charleston, W. va.

March 11-16— National Association of Television
Program Executives 19th annual conference. Las
Vegas Hilton.

March 18— International Radio and Television
Society newsmaker luncheon. Waldorf-Astoria, New
York.

March 18-19— Broadcast Financial Management
Broadcast Credit Association board of directors meet-
ing. Four Seasons, San Antonio, Tex.

March 24-27—National broadcasting  society,
Alpha Epsilon Rho, 40th annual convention. Statler,
New York.

March 28-April 3—FEuropean and North American
public television producers annual INPUT '82, Inter-
national Public Television Screening Conference.
Toronto.

® March 31-April 3— Southern Educational Com-
munications Association conference titled “Best Littie
|deahouse in Texas' St. Anthony hotel, San Antonio,
Tex.

EE—c
April 1982

April 2-4— California AP Television-Radio Associ-
ation 35th annual convention. Miramar hotel, Santa
Barbara, Calif.

April 4-7— National Association of Broadcasters
60th annual convention. Convention Center, Dallas.

April 6-8— North Central Cable Television Associ-
ation annual convention. Amway Grand Plaza hotel,
Grand Rapids, Mich.

April 12— Academy of Television Arts and Sciences
luncheon. Speaker: Thornton Bradshaw, RCA chair-
man. Century Plaza hotel, Los Angeles.

April 16— Northeastern University, journalism
department, conference on telecommunications and
First Amendment. Ell Student Center, Northeastern
University, Boston. Information: Bill Kirtz, (617)
437-3238.

April 17-22— National Public Radio annual con-
ference. Hyatt Regency, Washington.

April 19— Florida Association of Broadcasters
“Broadcasting Day" University of Florida, Gainesville,
Fia.



. new weekly four hour
rogram announced by a
ajor radio personality
ith these exclusive
patures each week:

profile of a major star of .
pntemporary music featured
roughout the show such as
Iton John, Olivia Newton-
phn, The Commodores and
hers! ,

e stories be
5 told by marlof the
tmakers themselves
roughout the show.

terviews from Dick Clark’s
Ktensive tape archives from’
e fifties, sixties; and
pventies by stars like Elvis,
aul Anka, Neil Sedaka, The
each Boys and many more!

nd the songs

All the great music.you
remember from the beginning
of Rock and Roll until today.

Produced by the folks who
were- part of it all—Dick Clark
Productions.

The idea for this weekly radio
show came from Dick Clark’s
successful book, “Rock, Roll
and Remember”. There is no
one more intimately

-acquainted with the world of

popular music and its stars.

For-more information on this
exciting new show call
800/368/3033 or 703/556/9870

‘in Virginia.

'I"heWStulionsf :

635 Madison Avenue, NY, 'NY.-10022.
7927 Jones Branch Drive,

_"McLean, VA 22102




April 19-20— West Virginia Broadcasters Associ-
ation spring meeting. Canaan Valley State Park Lodge,
Davis, W. Va.

April 20— International Radio and Television Society
newsmaker luncheon. Waldorf-Astoria, New York.

April 23-29—18th annual MIP-TV international TV
program market. Palais des Festivals, Cannes, France.

® April 24—Fifth annual Great Lakes Radio Con-
ference. Moore Hall, Central Michigan University,
Mount Pleasant, Mich. Information: (517) 774-3852.

® April 25-27 —Minnesota Association of Broad-
casters spring meeting. Thunderbird motel,
Bloomington, Minn.

X
May 1982

May 2-5-— National Cable Television Association an-
nual convention. Convention Center, Las Vegas.

May 4-8— American Women in Radio and Television
31st annual convention, Hyatt Embarcadero, San Fran-
Cisco.

May 5—George Foster Peabody Awards luncheon,
sponsocred by Broadcast Pioneers. Pierre hotel, New
York.

May 7-8— Florida AP Broadcasters annual conven-
tion, Hilton, Tallahassee, Fla.

May 7-9— Texas AP Broadcasters annual convention.
Hyatt Regency, Austin, Tex.

May 8 — Radio-Television News Directors Association
Region 13 meeting, with Virginia AP Broadcasters As-
sociation. Fort Magruder hotel, Williamsburg, Va.

May 10-13—- ABC-TV affiliates annual meeting. Cen-
tury Plaza, Los Angeles.

B May 14-16— Pennsylvania Association of Broad-
casters Association annual convention. White Beauty
View Resort, Lake Wallenpaupack, Pa.

May 16-18-- NBC-TV affiliates annual meeting. Cen-

tury Plaza, Los Angeles.

May 23-28— CBS-TV affiliates annual meeting. Nob
Hill Conference Complex, San Francisco.

May 25— International Radio and Television Society
annual meeting with Broadcaster of the Year award.
Waldorf-Astoria, New York.

EEEE———
June 1982

June 3-5- AP Broadcasters convention. Crown
Center hotel, Kansas City, Mo.

June 6-10- Broadcasters Promotion Association
26th annual seminar and Broadcast Designers’ Asso-
ciation fifth annual seminar. St. Francis hotel, San Fran-
cisco.

June 11-18— Radio-Television News Directors As-
sociation of Canada annual meeting. Mount Royal
hotel, Montreal.

June 12-16— American Advertising Federation an-
nual conference. Omni International, Atlanta.

June 13-14-— Radio-Television News Directors As-
sociation board meeting. Mount Royal hotel, Montreal.

B June 13-16— Kansas Association of Broadcasters
32d annual meeting. Halidome, Hutchinson, Kan.

June 16-19— Maryland-District of Columbia-
Delaware Broadcasters Association convention.
Sheraton Fontainebleau Inn, Ocean City, Md.

June 17-18—Broadcast Financial Management/
Broadcast Credit Association board of directors meet-
ing. Washington Plaza, Seattle

June 20-23— National Association of Broadcasters’
Children's Television Conference. Capitol Hill Hyatt
Regency, Washington.

June 22-25-— National Broadcast Editorial Associ-
ation national convention. Mayflower hotel, Washing-
ton.

June 23-26— Florida Association of Broadcasters

Is this a mountain
or a molehill?

That depends on how you
see it.

Take, for instance,
the mountains of detail
that surround the broad-
cast business. Avails,
logs, sales reports, even
accounts receivable and
payable. We can turn
them into molehills.

We're Station Business
Systems. And a giant
stands behind us—the
Control Data Corporation.

Our systems are
designed by broadcasters
to give you professional
service and the most
advanced computer hard-
ware, software and train-
ing available.

The only mountain
you're going to make is
one of profits.

For more informa-
tion, call Bill O’Toole, Vice
President of Sales, at 800-
243-5300, or 203-622-2400.

STATION BUSINESS SYSTEMS

a Control Data Company

G
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annual convention. Innisbrook Resort, near Tarpon
Springs, Fla.

June 27-30— Virginia Association of Broadcasters
summer meeting. Wintergreen Resort, Wintergreen,
Va.

E——
July 1982

July 14-16— Arbitron Television Advisory Council
meeting. Silverado, Napa, Calif.

July 14-17—Colorado Broadcasters Association
summer convention. Manor Vail, Vail, Colo.

July 18-21—Cable Television Administration and
Marketing Society annual meeting. Hyatt Regency,
Chicago.

July 18-22— World Future Society 's fourth general
assembly. Theme: "Communications and the Future”
Sheraton Washington, Washington. Send papers and
proposals to: 1982 Assembly Committee, World
Future Society, 4916 St. EiImo Avenue, Bethesda, Md.,
20814,

July 20-22—-WOSU-AM-FM-TV  Columbus, Ohio,
Broadcast Engineering Conference. Fawcett Center for
TJomorrow, Ohio State University, Columbus, Ohio.

August 1982

Aug. 19-22— West Virginia Broadcasters Associ-
ation annual fall meeting. Greenbrier, White Sulphur
Springs, W. Va.

B Aug. 20— Kansas Association of Broadcasters
seventh annual sports seminar. Royals Stadium, Kan-
sas City, Mo.

September 1982

Sept. 9-11—Southern Cable Television Association’s
Eastern Cable Trade Show and Convention. Georgia
World Congress Center, Atlanta.

Sept. 12-15— National Radio Broadcasters Associ-
ation annual convention. Reno.

Sept. 13-17— London Multi-Media Market. Tower
hotel, London.

Sept. 18-21—-9th International Broadcasting con-
vention. Metropole Conference and Exhibition Center,
Brighton, England.

® Sept. 26-28 —Minnesota Broadcasters Associ-
ation fall meeting. Radisson Duluth, Duluth, Minn.

Sept. 30-0Oct. 2— Radio-Television News Directors

Eaital’

David Horwitz, executive producer,
Channel One, Satellite NewsChannels
was incorrectly identified as Horowitz, in
“Fates & Fortunes,’ Dec. 7.

O

Brian Pike had been director of special
projects, Polygram Television, Culver
City, Calif, betore his election to VP, and
not with Columbia Pictures Television,
as repofted in “Fates and Fortunes” Nov.
30.
O

Nov. 30 "“Rep Report” item listed
wssL(AM) as located in Laurens, S.C.
FCC license assignment is to Laurens,
but station also serves Greenville,
S.C., market.







Association international conference. Caesars Palace,
Las Vegas.

L]
October 1982

Oct. 8-12— Texas Association of Broadcasters man-
agement and engineering conference. Hyatt Regency,
Houston.

Oct. 14-17— Federal Communications Bar Associ-
ation annual fall seminar. Castle Harbour hotel, Ber-
muda.

Oct. 15-17— American Women in Radio and Televi-
sion Southern area conference. Peabody hotel,
Memphis.

Oct. 26-28— Atlantic Cable Show, co-sponsored by

cable television associations of New York, New Jersey,
Pennsylvania, Delaware and Maryiand, Bally Park
Place, Del Webb's Claridge and Brighton hotels,
Atlantic City, N.J. Information: (609) 394-7477.

L. ]
November 1982

Nov. 1-15—China Comm '82, U.S. telecommunica-
tions exhibition and seminars program, jointly spon-
sored by Electronic Industries Association and Na-
tional Council for U.S.-China Trade. Beijing (Peking)

Exhibition Center, Beijing, People’s Republic of China.

Nov. 7-12 —Society of Motion Picture and Television
Engineers 125th technical conference and equipment
exhibit. New York Hiiton, New York.

Open:Mike*

]
Impressed

EpiTOR: The interview with Robert M.
Rosencrans in the Nov. 30 issue (*‘The ca-
ble perspective according to Rosencrans’’)
was the most insightful exchange with a
leading cable industry executive that I
have seen in any trade publication this
year. Bob Rosencrans’s vision and candor
represent the type of strong and imagina-
tive leadership that can serve as a source of
pride for the cable industry, and as a
model for those in broadcasting as well as
cable.— Stuart N. Brotman, president,
Communication Strategies Inc.,
Cambridge, Mass.

. "~ 3
Day-worker

EDITOR: This note is written to express ap-
preciation for the editorial in the Nov. 30
issue, ““‘One That Could Be Won!” As you
will understand, we believe strongly in this
thesis and will be working energetically
over the next months to press for the im-
plementation of a 24-hour voting day.
Whereas I confess a bias, I think you

r THE

serve the broadcasting industry very well
(and indeed the country) with this
editorial. — Thomas H. Wyman, president,
CBS Inc., New York.

.
Record setter?

EDITOR: WTSNs assistant manager and
sports director, Jock MacKenzie, has just
completed his 33d consecutive year of
doing play-by-play announcements of the
University of New Hampshire football
team.

I thought your readers could tell us if
this was a record or close to one. — Jerome
Lipman, general manager, WTSN(AM)
Dover, N.H.

|
Moore remembered

EDITOR: We lost a good broadcaster and
fine man [when} Dale Moore’s plane went
down [BROADCASTING, Nov. 30}. Those
who knew him enjoyed knowing a strong,
independent, and successful individual. —
Bill Sims, president, Wycom Corp., Pecos,
NM.

"ROSS COMMUNICRTIONS STATIONS q

Dynamic...Vibrant...In Touch.

WBLI-FM
LONG ISLAND, N.Y.

WKMF-AM
FLINT, MICHIGAN

WHCN-FM
HARTFORD. CT.

WGMZ-FM
FLINT, MICHIGAN

. WKTZ-FM
JACKSONVILLE. FLA.

WKTZ-AM
JACKSONVILLE, FLA.
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Onbeing the best.

“Katz. The best” is not just
an advertising slogan; it's a
commitment.

We have no doubts
about linking “Katz” with
“best’ But we know that
when we say we're the best
we darned well better be
best—and keep on being
just that.

Here is a case where
saying so makes it so, be-
cause we can't afford to be
anything less. We have a
commitment to ourselves, to
our client stations, to our
advertiser/agency custom-
ers to be the best in the
business of broadcast sta-
tion representation.

Our company has a
long and respected history,
but no one ever asks, “What
did you do for me yester-
day?” Our clients and
customers care about today
—and tomorrow.

To continue to be the
best, Katz has to be better

at the total business of sell-
ing time.

Stations contract our
services because they want
a total sales effort, not just
because we have the best
research, or the hest com-
puter system, or 1e best
salespeople—even though
we do.

Timebuyers give Katz-
repped stations bigger
shares of budgets because
our salespeople are pre-
pared to pre-sell and close
well, not because our avail
forms are better designed—

even though they are.

All of our resources to-
gether, and the way we go
about using them, is what
makes Katz different, and
better. We call that dif-
ference “Sales Power’

Sales Power: When
Katz Radio researchers pro-
duce an Agri-Market Guide
to attract farm advertisers.

Sales Power: When
Katz computer technicians
install a faster communica-
tion link to our sales
offices.

Sales Power: When a
Katz Marketing executive
shows a retailer how to use
Spot TV.

Sales Power: When a
Katz salesperson delivers a
PROBE pitch.

Generating Sales
Power is our business.
We're committed to doing it
better than anyone else.

That's what “Katz. The
best’ is all about.
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the fairness doctrine obligation they now
bear to afford free time for reply to paid
commercials if that is the only manner in
which they can achieve fairness in the
coverage of a controversial issue of public
importance (BROADCASTING, Nov. 2}. The
Swift bill contains a highly controversial
section requiring the commission to estab-
lish a system of awarding points to broad-
casters in the public interest.

Broadcast deregulation was not
unanimously supported by the witnesses
at the hearing. Only Krasnow endorsed it
without qualification. Even the adminis-
tration witness, Bernard J. Wunder Jr.,
assistant secretary of Commerce for Com-
munications and Information, could sup-
port deregulation only of radio, at least for
the present. Henry Geller, Wunder’s pre-
decessor in the Commerce Department
post, and Samuel A. Simon, executive
director of the National Citizens Commit-
tee for Broadcasting, had other ideas.

Krasnow urged Congress to go beyond
the proposals of the Collins and Swift bills
to provide broadcasters with ‘‘total repeal
of the fairness doctrine and the equal-op-
portunity requirement,” as advocated by
the FCC. ““Only total repeal would provide
broadcasters the full measure of their First
Amendment rights,”” he said. He endorsed
provisions in H.R. 4781 that would pre-
vent the commission “‘from becoming the
Federal Programing Commission by im-
posing specific program requirements.”
But he said broadcasters opposed the Swift
bill provision that the commission set
minimum broadcast performance stan-
dards, a proposal he said is ‘“‘premised on
continued government involvement in
program regulation.”

Wunder said the proposal to deregulate
radio—to codify, in effect, the actions
already taken by the commission—
‘‘makes sense. It would send clearer sig-
nals to the industry and investment com-
munity, and, of course, make any subse-
quent regulatory retreating under a
different, less progressive, FCC than we
now have, much more difficult”’ An aide
said later that as indicated in the statement
Wunder filed with the subcommittee in
October in connection with its hearings on
diversification of information in com-
munications {BROADCASTING, Oct. 5}, the
administration favors repeal of the fairness
doctrine and the equal time law as far as
radio is concerned.

But, as he also said in that earlier state-
ment, Wunder said there is less certainty
about deregulating television. He cited
““the current absence of detailed under-
standing of the competitive circumstances
surrounding the television business’’ As
for specific provisions of the bills, he sup-
ported ‘‘the general thrust™ of the Collins
proposals, and expressly opposed the
point-system in the Swift measure.

Geller, who is now director of the Wash-
ington Center for Public Policy Research
of Duke University’s Institute of Policy
Sciences and Public Affairs, but who was
speaking only for himself, expressed an
idea he has pressed on more than one oc-

casion in the past: Abandon regulation of
radio; it has failed over the past 50 years to
achieve the kind of service that is its goal
and succeeds only in imposing First
Amendment costs. Instead of a public
trustee concept, he said, Congress should
“‘exact a modest spectrum fee—say, 1-2%
of gross revenues, fixed for a 25-year term
in a contract.”’ The proceeds would be used
to finance public radio, which, he said,
provides the kind of cultural, educational
and information service that is not pro-
vided in the marketplace. Geller would
favor the same approach in television, but
he said he recognizes Congress may be
reluctant to go that far because of the
much smaller number of television out-
lets— 1,200 as against 9,500 radio stations.
If the plan is proved successful in radio, it
could then be applied to television, Geller
said. Barring the kind of quid pro quo he
proposes, adoption of legislation that
eliminates all content regulation—as Col-
lins suggests would constitute “‘a ‘givea-
way’ to the broadcasters,” Geller said.

Simon on the other hand, offered some-
thing new. Simon, who along with repre-
sentatives of other citizen groups has op-
posed broadcast deregulation, surprised
broadcast industry representatives by
agreeing with the argument they fre-
quently make—that if broadcasting had
been in existence in the 18th century, the
framers of the Constitution would have ac-
corded it the same First Amendment
rights as those given speech and the
printed press. But Simon quickly made it
clear he had not switched sides. ““The ulti-
mate prior restraint on speech is one that
absolutely prohibits it.;”’ he said. And he
noted the Communications Act **prohibits
absolutely all electronic speech except by
the privileged few who hold federal
licenses.”’

In brief, members of the public are
being denied their First Amendment
rights to the electronic medium. Thus, he
urged Congress to foster the public’s use
of the medium, and suggested four op-
tions: transform broadcast stations into
common carrier services, or modified
leased access carriers; impose a spectrum
fee on commercial users of the spectrum,
though not for the purpose of freeing
broadcasters from public interest obliga-
tions; auction broadcast licenses; create an
“‘audience network,’ under which the
public would have direct access to one
hour of prime time on local stations.

As for the bills under consideration,
Simon said the Collins measures do not
meet the needs of “‘a new electronic order
to promote the electronic free speech of all
citizens.” He thought the Swift bill’s pro-
vision for specific, quantifiable standards
of service is ‘‘much more interesting.”’

However, given the views expressed by
Dingell and Wirth at the top of the hear-
ing, and Wirth’s involvement in the main
common carrier deregulation bill that was
introduced on Thursday (see page 29),
favorable action by the House on any sig-
nificant broadcast deregulation now seems
unlikely.
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Dereg bill gets
second chance
on Senate side

Cannon’s S. 1629 approved
unanimously by Commerce
Committee; eliminates program
requirements, protects licensees
from challenge, would encourage
competition except at cost of
interference to present signals

The U.S. Senate may this week have its
second opportunity in this session to pass
legislation deregulating radio and, to a
lesser extent, TV. It could come through a
bill (S. 1629) introduced by Senator
Howard Cannon (D-Nev.), passed
unanimously by the Senate Commerce
Committee last Thursday (Dec. 10) and
incorporating provisions passed by the full
Senate last summer as part of a huge
budget reconciliation bill (BROADCASTING,
June 29).

Although the Senate voted (55-40) to
keep extensive broadcast .regulation
measures in that budget bill, a House-
Senate conference stripped from it all but
extended license terms for radio and TV
and permission for use of lotteries in
choosing among equally qualified appli-
cants for broadcast and other licenses
(BROADCASTING, Aug. 3).

If enacted, S. 1629 would prohibit the
FCC from requiring radio broadcasters to
provide ‘‘news, public affairs, locally pro-
duced or any other programs’’ or to adhere
to a particular program format, maintain
program logs, or ascertain ‘' 2 problems,
needs and interests’’ of their service areas.
Nor could the FCC restrict the “‘amount,
length, frequency or scheduling of com-
mercial matter.”

It would require the FCC to renew the
license of any broadcaster whose operation
““has been free of serious violations™ of
the Communications Act or the FCC’s
rules and regulations. The FCC would not
be permitted to consider competing ap-
plications for a license up for renewal.

The FCC would be required to ‘‘en-
courage the development of competitive
and diverse sources of broadcast program-
ing and the introduction of new and addi-
tional services to consumers.” It also
would have to review all of its rules,
regulations and policies ‘‘directly or in-
directly applicable to broadcast licensees
and eliminate those that are not necessary,
or those which limit competition.”’

When considering authorizing new ser-
vices, the FCC must presume them to be
in the public interest if it finds they are
“technically feasible without causing sig-
nificant technical degradation to or inter-
ference with radio transmissions by other
licensees.”

According to Cannon, the bill “‘is
another of our continuing efforts to
reshape communications policy.”’
Eliminating comparative renewals ‘‘would















—

1 TOP OF THE WEEK [Z

wiring the Bronx. ‘It is crucial that the
result be fair,”’ said Dolan. ““The board has
[before it] a preliminary set of recommen-
dations that doesn’t fulfill that promise.”’

With the city’s apparent change in direc-
tion, Dolan said that the service offerings
proposed in Cablevision’s franchise ap-
plications would be contingent on the ‘‘en-
tire [franchise] picture which isn’t yet
complete.”

An odd twist was added to the Staten Is-
land franchise situation at last week’s
hearing—perhaps attributable to the con-
cern of several of the Staten Island appli-
cants about the financial viability of more
than one franchise award for that borough.
At the Nov. 18 hearing, the cable working
group had recommended that three
franchises be awarded for Staten Island.
However, at the hearing last week, Staten
Island Borough President Anthony Gaeta
indicated that only two franchises would
be awarded, the boundaries of which
would be decided during the negotiations
process. But while the borough decided to
whittle down the number of franchises to
two, it also left the number of companies
targeted for negotiations at three—Cox,
Vision Cable and Warner Amex—with the
“‘expectation’’ that one of them will be
eliminated in the process.

The plot then got thicker. Gaeta said that
the decision to award only two franchises
was based ‘‘upon my belief that the pres-
ence of two franchises in Staten Island
would best serve the interests of the resi-
dents of our borough, and that two com-
panies would each be capable of providing
the full range of cable services at rates
commensurate with those to be ... imple-
mented in the other boroughs.’” However,
if those objectives cannot be met with the
awarding of two franchises, Gaeta said, ‘it
would be appropriate to award only one
franchise in the borough. I would request
that the board reserve final judgment on
this matter.”

While the board adopted the recom-
mendation that Cablevision be targeted
for negotiations to wire the Bronx, that
borough’s president, Stanley Simon, was
not happy with Dolan’s comment that the
company’s service offerings would be con-
tingent on the entire franchise picture.
““That remark will be considered in the
vote by the board,” Simon retorted. But
when the vote finally came, it had little
affect on the outcome. The borough had
no other company to turn to and realisti-
cally no other option, short of going back
to square one and issuing a new RFP.

The board adopted the recommenda-
tions concerning Queens as proposed by
the cable working group on Nov. 18. The
companies and the franchises for which
they are targeted: ATC (CBD’s 1 through
5 Percy Sutton’s Queens Inner Unity Ca-

e (CBD’s 9, 10, 12 and 14). Warner
(CBD’s 6, 7, 8, 11 and 13). A number of
Queens applicants that have been ex-
cluded from the negotiation process, at
least initially, went on the record as saying
that the CWG relied too heavily on Arnold
& Porter evaluations in arriving at its

recommendations. Those companies in-
cluded Queens County Cable Com-
munications Corp., Six Star Neilsen,
Gotham Communications and Orth-O-Vi-
sion. The companies contended that A&P
did not fully understand their proposals.
The last two have also indicated that they
may appeal to either the state cable com-
mission or the courts or both.

At one point, Orth-O-Vision President
Al Simon described the process, or at least
parts of it, as “‘improper’” and ‘‘illegal.”’
When asked by Robert Kandel, (the
mayor’s representative on the Board of
Estimate who headed the hearing) to
elaborate, Simon declined. Simon sug-
gested that Queens be divided into four
franchise areas, which, he added, would be
“four of the largest in the country,” and
certainly economically viable.

Queens Borough President Donald
Manes made a point of noting that should
negotiations break down with any of the
targeted applicants, ‘“‘we have the option
to reconsider other applicants which have

not yet been targeted and bring them into
the negotiations.”

The initial construction of the four
outer boroughs and upgrading of Manhat-
tan’s service, Manes said, ““will involve an
estimated $1 billion of expenditures.”’” He
said that “‘we should not lose sight of the
great boom cabling will provide to our
city’s economy and employment ranks.”

Hearings on all pending franchise ap-
plications are now closed and the city offi-
cially enters the negotiating stage of the
process. That effort will be headed by Mor-
ris Tarshis, the city’s director of
franchises. Tarshis said he hoped that the
negotiations could be wrapped up by the
end of February so that final awards could
be issued by next spring. The board’s reso-
lution directs Tarshis to secure commit-
ments from each prospective franchisee
for ‘‘sufficient funding and resources to
create’” independent nonprofit corpora-
tions in each borough with responsibility
for addressing the public access and local
programing needs of the public.

Bork appointed to appeals court

Former Yale professor and
solicitor general picked by
Reagan for Washington bench

President Reagan has named a conserva-
tive legal scholar and former solicitor
general to the U.S. Court of Appeals in
Washington, the appeals court that hears
most of the cases from the FCC and other
independent agencies. And in Robert H.
Bork, according to those who know him,
the President has picked a person with the
qualities the President feels are important
in a judge—essentially, a feeling that
courts must show restraint in their deci-
sions and hew closely to precedent.

Bork, 54, is a former Yale Law School
professor who since July has been a senior
partner in the Washington office of the
Chicago-based law firm of Kirkland &
Ellis. But it was his role in October 1973,
in ‘‘the Saturday Night Massacre,’ as
solicitor general in the Nixon administra-
tion, that thrust him briefly into the public
limelight.

Attorney General Elliot L. Richardson
and then his deputy, William Ruckelshaus,
had resigned rather than carry out Presi-
dent Nixon’s order to fire Watergate
special prosecutor Archibald Cox. They
had given pledges to the Senate they felt
gave them no choice. That left Bork as the
highest-ranking official in the Justice
Department. He had not given the same
pledge and, after Ruckelshaus prevailed
on him to remain in office, he dismissed
Cox and continued to function as acting
head of the department.

Bork made his reputation as a scholar in
his years at Yale, where he served on the
law school faculty from 1962 until 1973,
when he joined the Justice Department,
and again from 1977 until he became a
partner in Kirkland & Ellis. His nomina-
tion to the appeals court immediately
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touched off speculation that he would be
named to the next vacancy on the
Supreme Court. His name has been mem-
tioned in such speculation in the past.

The dean of the Yale Law School, Harry
Wellington, who has known Bork
throughout his career in New Haven,
praised him last week as ‘“‘one of the
ablest, brightest, most articulate and in-
telligent lawyers’” anywhere. ‘‘He’ll make
a good judge, a strong judge,” Wellington
said.

Wellington also described Bork as an
“‘economic conservative’’—‘‘he believes
the best way to allo-
cate resources is
through the
marketplace” —who
is ‘‘strongly in-
fluenced by prece-
dent He feels
courts shouldn’t act
as legislatures, that
they should act in a
restrained way, and
not try to make
policy”” Bork has
expressed those
views in criticisms
of what he calls the ‘“‘unconstitutional’
decisions of the modern ‘‘activist’
Supreme Court.

But at the same time, as Wellington
noted, Bork has testified against legislation
by conservatives in Congress to eliminate
the Supreme Court’s jurisdiction in mat-
ters involving issues of prime concern to
conservatives—busing, school prayer and
abortion. Bork has said that such at-
tempted legislative remedies might lead to
a constitutional crisis between the Con-
gress and the court.

Bork’s appointment to the appeals court
in Washington, frequently described as
second in importance only to the Supreme

Bork
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Court, was described by Attorney General
William French Smith as the kind Reagan
intends to make as a means of imposing
“‘judicial restraint’” on the courts. It is also
seen as a way of providing conservative
balance to the court that has long been
regarded as one of the most liberal in the
country—a reputation former President
Carter’s four appointments did nothing to
weaken.

Bork would be replacing former Chief
Judge Carl McGowan, who last summer
chose senior status rather than carry a full
workload. The court now has 11 members,
one of whom is an old friend of Bork—
Judge Abner Mikva. Mikva, a former five-
term Democratic congressman from
Chicago who joined the court in 1979 and
who is regarded as a member of the
court’s liberal wing, and Bork were class-
mates at Chicago Law School.

TCI, Knight-Ridder
in new joint venture

They’ll establish new MSO that
hopes to have 100,000 subs by
end of 1982; 500,000 in five years;
project will be called TKR Cable

Tele-Communications Inc. (TCI) and
Knight-Ridder Newspapers plan to enter
into a joint venture ‘‘for the purpose of ac-
quiring, developing and operating cable
systems’’—a project that, if it meets its an-
nounced goals, could itself be in the ranks
of the top 50 MSQO’s next year. TCI is cur-
rently the third-ranked MSO, with over 1.3
million basic cable subscribers; Knight-
Ridder, in addition to its extensive news-
paper holdings, owns four television sta-
tions and is testing telephone delivered
teletext in its home state, Florida.

The two companies have signed an
agreement in principle covering the ven-
ture, which will be called TKR Cable. The
agreement is subject to approval by the
boards of each. No details of the financial
arrangements were released (supposedly,
they haven’t been completely ironed out)
other than the word that the venture would
be “‘equally owned’’ by the partners. How-
ever, there was some suggestion that
Knight-Ridder would be fronting a heftier
portion of any bills; TCI President John
Malone, commenting on the venture, said
he looked forward to ‘‘the combination of
expertise [presumably TCI’s] and financial
capacity” (presumably Knight-Ridder’s)
the venture represented.

The partners project the venture will
have 100,000 subscribers by the middle of
1982. Systems with 42,000 subscribers
already have been lined up for acquisition,
and TCI will in addition sell the venture
several systems it owns with 38,000 total
subscribers. The identities of the systems
were being withheld last week (the acquisi-
tions aren’t expected to close until early
1982), but they are said to have, on
average, 24-to-28-channel capacity. TKR
Cable is aiming to reach the 500,000
subscriber level in five years.

WINDING DOWN IN RIO

All over but the accomplishment

AM spectrum conferees, hobbled
by computer failures, won’t
finish work before going home

The western hemisphere conference on
AM broadcasting is grinding to a halt, with
delegates having given up on completing
their work in Rio de Janeiro before the
conference ends on Friday and making
plans to finish the task following their
return home. And after five weeks, the
question of whether and to what degree
U.S. concerns over the Cuban inventory
were justified remains to be answered.
That answer is expected this week.

The conference committee drafting the
underlying agreement and its technical an-
nex have completed their assignments.
But the basic job—of fitting operating and
planned stations of the hemisphere’s 30-
plus countries into a plan that will permit
them to operate without receiving or caus-
ing intolerable interference—remains to
be completed.

FCC officials last week, relaying word
from Rio, said 6,621 of the hemisphere’s
total inventory of 15,000 operating and
planned (to be operating by the end of
1982) stations have been entered in the
plan. Of those, 3,500 are among the 5,000
in the U.S. inventory. One reason for the
difficulty in completing the task is the in-
adequacy of the data base generated by the
International Frequency Registration
Board’s computer.

Another is the continuing inability of
the countries involved to agree on how
planned stations should be treated in re-
lation to operating ones when they are in-
volved in incompatibilities. Some coun-
tries insist that their planned stations be
treated with the same deference as another
country’s operating outlets when they are
incompatible. Which station in such a
situation should enjoy priority has not
been resolved. Even the U.S. has not taken
a solid position; it tends to favor existing
operations, but it has a large number of
planned stations to fit into the overall plan.

Whatever the reason for the difficulty in
finishing on time, conference delegates
last week were drafting plans for dealing
with incompatibilities among the invento-
ries once the conference ends. The plan-
ning committee is drawing up procedures
that countries, in bilateral and muitilateral
meetings, will follow in negotiating incom-
patibilities in the weeks and months
ahead. And it will prepare a plan for pro-
tecting those stations pending completion
of the negotiations.

Among the incompatibilities certain to
be left for resolution following the con-
ference will be a number—probably a large
number—involving Cuban and U.S. sta-
tions. The Cuban inventory contains
many high-power outlets that have long
been regarded as a threat to stations across
the U.S. Kalmann Schaefer, head of the
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U.S. delegation, said the U.S. and Cuban
delegations met early last we  for their
““first exchange of specific problems.”” He
said the delegations would meet a second
time after attempting to find solutions to
the <40 to 50 problems confronting
them.

Information from Rio does not always
flow through official channels. Robert
Culver, a member of an engineering con-
sulting firm, told a meeting of the Radio
Advisory Committee, on Thursday, that
he had heard from a member of the firm
who is on the delegation that a proposal by
Cuba to modify 48 of the operating and
planned stations in its inventory had been
narrowly defeated in the planning commit-
tee earlier in the week. The information
came from a member of his firm,
Elizabeth Dahlberg. She reportedly said
that two of the proposals would have
shifted Cuba’s proposed 500 kw stations—
one to 1160 khz and one to 1040 khz, on
which the Reagan administration plans to
install Radio Marti, the station that will
broadcast news of Cuba to that country.

And Matt Leibowitz, a Miami lawyer,
told the same advisory committee meeting
that engineers in Miami who are ‘“‘know-
ledgeable’” about Cuban radio had
monitored what both of them said was a
“‘massive’” shift in the operations of
Cuban stations. He said stations that were
on the air appear to have gone silent (in-
cluding Radio Moscow) while stations that
had not been activated are now on the air,
and others have changed power and fre-
quency. The only change picked up by
FCC field engineers, according to commis-
sion officials, was the emergence last week
of a 50 kw station on 790 khz in Havana.
The station is operating off frequency—
with the result that co-channel WNWS(AM)
South Miami, Leibowitz said, is suffering
heterodyne interference.

Leibowitz, who represented the South
Florida Radio Broadcasters Association
and the Florida Association of Broad-
casters as a representative to the Radio
Advisory Committee that has been meet-
ing in Rio during the conference, has com-
plained about the lack of information pro-
vided him by the delegation (‘‘Closed Cir-
cuit,” Dec. 7). (Schaefer attributed the
delegation’s refusal to be as forthcoming
as Leibowitz and other visitors from the
U.S. would have liked to the ‘‘delicate”
nature of the negotiations in which the
delegation is involved.) And last week,
Leibowitz sent FCC Chairman Mark S.
Fowler a resolution from the South Florida
Radio Broadcasters Association asking
that the State Department and the com-
mission place a representative of the asso-
ciation on the delegation. The association,
concerned about actual and possible new
interference from Cuba, would want its
representative to ‘‘participate fully” in
negotiations concerning that interference.





















“Your Satellite Service
is right-on. Everyone should
jump at the chance to install a
United Press International-
Harris system.”

says James J. Wychor, VP & General Manager
KWOA AM-FM, Worthington, Minnesota

“UPI Audio Network quality off the Westar III Satellite is
everything you and the other UPI reps said it was, and more,”
says Jim Wychor, GM of KWOA AM-FM in Worthington, MN.

“We switched to our HARRIS satellite receiver Friday afternoon,
October 9, in time for the 5 PM hourly news. The sound was
out of this world. We knew it would be a vast improvement
over ‘phone lines,” but this? It was fantastic!”

Jim and the folks at KWOA don’t throw words of praise around
lightly. But owning their own satellite receiving “dish” with
‘right-in-this-room” reception moved them to write us about it
and we thought we’d share their letter with you.

‘I cannot fathom why anyone would stay with phone lines
when this great service is available. Quality and dependability?
At this writing not so much as a burp in the system, audio or
teletype, both are great,” Jim says.

With UPI's unique offer; a station owns its
satellite earth station from the start and UPI
repays most of the purchase price to the station.
UPI is the only wire service in the world
offering stations this dependable satellite
earth station plan.

For more information call UPI
Vice President Donald J. Brydon at
212-850-8616 or call your local UPI
regional executive.

Or write us if you prefer and we'll
send you free literature.

UNITED PRESS INTERNATIONAL

220 East 42 Street * New York, New York 10017



- MARK YOUR
CALENDAR FOR

THE FIRST ANNUAL CONFERENCE AND EXPOSITION

| LOW POWER TELEVISION_ 5

expressly for the low power TV industry:
January 28-29-30, 1982, Sheraton Washington Hotel

A Brand New Show For
A Brand New Industry
With Unlimited Potential

‘And Brand New Questions

COME FIND THE ANSWERS!
COME AND SEE

® over 150 outstanding exhibits from the simplest
equipment to the most sophisticated — everything you'll
ever need to establish and run an LPTV station

COME AND HEAR

® keynote addresses by Chuck Ferns, the “father” of low
power television and Anne Jones, current FCC
Commissioner

CHOOSE

® from over 30 seminars and workshops on subjects of
interest to all LPTV professionals: from LPTV in rural
America, to LPTV rulemaking, to financing and legal
aspects of LPTV

HEAR

® Rick Neustadt, from Kirkland and Ellis; Molly Pauker,
Clay Pendarvis, and Keith Larson, from the FCC; and
over 50 other leading spokespersons presenting a
comprehensive overview of the entire LPTV industry

IF YOU HAVE APPLIED FOR AN LPTV LICENSE —

IF YOU ARE WAITING TO SUBMIT YOUR APPLICATION ONCE THE FREEZE IS OVER —

YOU MUST CALL NOW!

Reserve your free brochure — complete with registration form — right off the press.

DON'T WAIT ANOTHER DAY.

car (203) 852-0500

FOR YOUR COMPLETE LPTV PROGRAM.






and one-time president of NBC Entertain-
ment; John Schneider, president of
Warner Amex Satellite Entertainment
Co., and former president of the CBS/
Broadcast Group; Chester R. Simmons,
ESPN’s president, who was president of
NBC Sports; and Arthur Taylor, now presi-
dent of RCTV, once president of CBS Inc.,
got to share their views of their present
and former industries with what, particu-
larly for the last session of any conven-
tion, proved to be a packed house.

One catch was that, after brief opening
remarks, they had to field questions from
some long-time veterans of the cable side
of cable/over-the-air skirmishes-—
Christopher Derick, president of Comcast
Cable Corp.; Charles ““Kip’’ Thierot, vice
president-secretary of Western Com-
munications; Paul Maxwell, publisher,
Multichannel News, and panel moderator
Douglas Dittrick, president of Tribune
Company Cable. Typical of questions
asked the panel was “‘the four of you used
to be opponents of cable . . . what changed
your minds?’’ That drew a two-part
response from Weinblatt, who said that
where ever you are, ‘‘you do your job”’
and that the question presumes ‘‘every one
of us felt the same way.”’

The former over-the-air figures took
their grilling in stride, and not without
humor. (Taylor, presented with a six-year-
old uncomplimentary quote about cable
that bore his name, noted that Schneider
had written it). There were positive words
about the cable programing business—
Simmons spoke of the ‘‘unfettered at-
mosphere’” of cable, ‘“an atmosphere that
encourages creativity and style unencum-
bered by the ‘gimme’attitude of broadcast
network affiliates”” At the same time,
there were level-headed assessments of
past employers. Schneider observed
“‘they’ll be viable because they’re enor-
mously efficient ... They are not fools and
not knaves. They work very hard at what
they do ... They hold the high ground ...
and are not to be taken lightly.” Taylor said
the ‘“‘networks’ demise is highly exagger-
ated ... Their profitability will decline, and
decline deeply, but to a normal business
level ... Cable will be the prime benefici-
ary.’7

And there were observations on the pre-
sent and future state of the cable industry.
Weinblatt, responding to a Thierot plea
that the pay cable network, in offering
nonmovie product ‘‘start shelling out
money for programs people want to
watch” quipped: ‘““You can’t buy the Taj
Mahal for a dollar’” He went on to say he
has never seen a direct equation between
dollars and creativity. Taylor, in answer to
the same questions, said his Entertain-
ment Channel has a ‘“‘nin¢ figure” pro-
gram budget, the “‘opportunity cost’’ of
which is $20 million a year.

One question from the floor, asked by
Falcon Communications’s Marc Nathan-
son (president of the California Cable
Television Association), reflected the con-
tinuing suspicion with which some
cablecasters and broadcasters view one
another. Nathanson sought the panelists’
opinions whether, in starting cultural cable

services, broadcast networks were acting to
bring culture to viewers ‘‘or for other
reasons.’ Schneider ventured some ‘‘pure
speculation’ in response. He called the
phenomenon a ‘‘happy coincidence”’
where the TV networks were able to do

something they would have liked to do
more of over-the-air, but couldn’t, given
their industry’s economics. And at the
same time they are getting the: elves into
cable in a manner that doesnt conflict
with programing they provide affiliates.

Western Cable postscripts

Oak holds press conference that
SelecTV had hoped to hold, to
announce rights to Cooney-Holmes
fight; UTV, MSN, Entertainment
Channel make announcements

Among the stories emanating from the
Western Cable Show was the news that
didn’t happen to one party, and then did to
another—SelecTV had to abruptly cancel a
press conference at which it had hoped to
announce it had secured pay television
rights to the March Cooney-Holmes
fight; Oak Communications got it instead
and announced its deal (said to be nonex-
clusive) at its own press conference. Qak
will run the fight as a $15 pay-per-view
event on its ON TV subscription systems
and offer it to other STV and cable opera-

tors. The breakdown of ‘‘intense negotia-
tions” didn’t just deprive SelecTV of the
fight—a spokesman said the company had
intended to use new addressable tech-
nology incorporating a ‘‘self-destruct
decoder’” to broaden the pay audience for
the fight. An aside to the story i< that ABC
Video Enterprises was one of  ose trying
to negotiate for the fight, witn 1ts eye on
its pay-sports joint venture with ESPN.
UTV Network not only announced the
schedule for its Involvision lineup at
Anaheim, but detailed an agreement with
Rodale Press for the development of pro-
grams focusing on ‘‘Life Enrichment
Themes’’ that will draw on the resources
of the publisher’s various : gazines—
Prevention, Organic Garaening and
others. UTV had to avoid any discussion

What is a sub worth? “A subscriber is worth: what a willing buyer is willing to pay” was
one wisdom the dean of cable brokers, John Saeman of Daniels & Associates, had for
those who crowded into one of the Western Cable Show's meeting réoms. But he guan-
tified it somewhat, putting the range for sales at present between:$500 and:$1,000 per
subscriber, a range within which the numbers from the remaining panelists tended to fall
as well.

And in case any might think those figures are high, Saeman ran a cash flow modet that
was based on “factors that produce revenue or can be expected:to produce revenue” over
the next 10 years. He came up with a 1990 revenue streaim of $840 a year per subscriber,
and even assuming margin shrinkage down to 30% (from the typical 40% range today) that
would leave $250 a year in cash flow per.subscriber. Apply a 10-times-multiple-to that
figure, and the answer is $2,500. Saeman cautioned that today's buyers aren’t putting a
price tag on new services because other media both cover those same services and still
have a competitive shot at them. ‘

Charles Martz of Jones Group Ltd. looked at the price question from the view of some-
one interested in systems smaller than those involved in Saeman's calculations. And-while
he said it's hard to imagine prices of $2,000 or:$2,500 per subscriber, last year ‘Jones
bought eight systems for a total price that worked out to $830 per subscriber, and this year

_is looking at 111 systems whose $84 million asking price for 80,000 subscribers:total

would work out to $1,100 each. Martz still figures they can get bargained down to'an even
$1,000.

Century Communications President Leonard Tow took some exception to the price-per-
subscriber concept, saying: “l don't know anybody who buys on a pef-subscriber basis” it's
all done on a multiple of present or some “reasonable time” cash fiow;

Tow noted the climb cable multiples have made, from three times in the 1950’s to five
times in the 60’s and seven times in the 70's and between nine and 15 times:now, but:he
said he fooks for some softening in such multiples with continued high interest rates; A
past standard had been that a system should-carry itself fully leveraged orie year-out,; Tow
maintained, adding that was possible until the interest rate surge in the beginning of 1880.
Even with rates at 15%, he said, only a seven-times multiple can be sustained under that
standard. It's obvious to Tow that the only support (of higher multiples) is that people
believe in the revenue potential of new services to carry the load.

Industry analyst Paul Kagan, who at one point suggested that “multiples have been-on a
10-times plateau ever since I've been around.” walked through a series-of projections-for
revenues in classic and new-build situations that suggested a closing-of the gap in-values
between subscribers in each. Ten years ahead; Kagan sees subscribers, .in both classic
and current new builds, valued in the $2,000 range. Right now, he puts the value of:a
classic subscriber at around $960 and new subs around $1,100.

One of the important questions facing the industry is whether new-builds are worth: the
money they cost, Kagan noted. If a system gets built at $24,000 per.mile (in an average
suburban situation), each subscriber will have cost about $545. Urban builds predicated on
$40,000-per-mile plant would cost about $714 per subscriber, Kagan calculates. What the
industry must decide is whether those prices are worth paying for a subscriberwho-may be
worth $2,000 in cash flow per year, 10 years out.
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A Message of Major Importance for Broadcast Management

Vital Industries has
instituted a cost-saving
manufacturer-financing program -
applicable to
any Vital equipment purchase.

In accordance with our longterm commitment to
more responsive television industry service,
equipment purchases are being directly financed
by Vital Industries itself at 10% interest.
Recognizing the barriers raised by
prohibitively high interest rates, this financing
program is offered well below prime — to permit
prompt acquisition, without delay, of the
advanced programming and operational systems
so essential to productivity and profitability.
This bottom-line economy adds to the
special advantage Vital offers TV management:
a complete line of switching, video effects
and station automation equipment,
available from one single source — 25
sophisticated system options, totally line
compatible. Including production and post-

production mixers and switchers, plus our
exclusive digital video manipulation system, the
versatile Squeezoom®. All are state-of-the-art
products of Vital’s innovative technology; and all
are now available with Vital 10% financing.

This low-interest opportunity is made
possible by Vital Industries’ unique financial
strengths, solidly established by nearly two
decade’s stable performance and continuing
growth. Now the largest U.S. independently-
owned manufacturer of TV switching, effects
and distribution systems, Vital can draw on
corporate resources available from few other
suppliers.

For full program details, contact our
Finance Department:

(800) 874-7875 Toll Free

VITAL INDUSTRIES, INC.

3700 N.E. 53rd Street
Gainesville, Florida 32601, USA









Ratings Roundup

Although it placed third in the prime-
time ratings for the week ended Dec. 8

. NBC-TV could take some comfort from

_ its performance. The network's 17.0 rat-
ing and 26 share were the highestithas

turned in this season.

The three-network spread also was

the closest in the 1981/82 season to
| date with less than two rating points

separating first from third, However, that

too was a reflection of CBS-TV and
NBC-TV showings.

_None of the networks managad to.
© reach a 30 share CBS won the week
| with an 18.7/29 and ABC came in sec.

| ond with 17.7/27. CBS won Friday, Satur-
day and Sunday; ABC took Monday and

- Wednesday, and NBC led on Tuesday

NBC and CBS tied on Thursday.

_ Among the new series premiering
- during the week, NBC scored big and
- slole ABC's usual thunder on Tuesday

with a two-hour Bret Maverick debut.

_The show, with James Garner recreate
_ ing his old ABC character (1957-61),
__eamneda 23235 beating ABC's regular

911 pm, lineup, Threes Company

_(206/31), Too Close For Comfort
 (196/29) and Hart to Hort (17.3127),
and a CBS Hollmark Hall of Fame
_special. The Marva Collins Story

_ distributed by Colbert Television Sales, has been reformed t6 Celebrity Bullseye. Instead of
. general-public contestants collecting winnings, celebrities will play for charity .. Kung Fu\

(148/22)
. The same could hardly be said of
NBC's Tulevision: Inside & Out which

_ had its debut Saturday 8t 10 pm. Ihe
_ series. with Rona Barrett and former
~ NBC president Sylvester (Pat) Weaver,
. sank to an 114/19 against ABC's Fan-
_ tasy Island (17.4/30) and a CBS made-
_for-TV. movie, Children Nobody Wanted
18.0/31 against Television and Fantasy

_and a 17.5/29 for its full two hours.

Menite-!

Keep guard up. NATPE Internationat has warned membership not to be "lulled into afalse
sense of security” by unsuccessful challenges to prime-time access rule so far. " Your

continued support is absolutely necessary it we ate to keep PTAR intact” NATPE President

Steve Currie of KoiN-Tv Portland, Ore., wrote members. With continuing push for longer .
news, he said, “door is still open for further attacks! And although FCC rejected Chronicle
Broadeasting petition to delete “off-network” provisions of PTAR, Currie said, "FCC order
appears to have been drafted very carefully so as fo leave the subject open for further
action.”

]

In the marketplace. Bullseye; game-show strip produced by Barry & Enright and

Gold is new National Telefilm Associates film package with 13 theatrical titles rangmg
from “Rage of the Dragon”to “Black Samurai’. .. Lexington Broadcast Services is o
distributing Fight of the Month, 90-minute live serles with two 10-round bouts per telecast.
Produced by Trans World International, show has Curt Gowdy with play-by-play and boxer .
Marvin Hagler as color-analyst. First fight is March 13; main event is heavyweight James
"Quick” Tillis against as-yet-unannounced opponent . .. ARP Films has U.S distribution .
rights of 104 animated films from Halas & Bachelor studio “for children of all ages”
Lengths range from three minytes to one hour. ‘
@

Movyers's PBS return. Creativity With Bill Moyers, 17-part weekly series produced by -
wieTv) New York and underwritten by Chevron, will debut on most public TV stations Jan.
8 at 9 pm. with speciathour-long-profile of Maya Angelou, poet. actress and author Series
will explore creative process by delving into minds of creative personalities Episodes—
exceptfor hour-long premiere and final programs—will be half hour In length and all but
final show have been completed. Moyers, currently analyst and correspondent with CBS
News; is also working on 21-hour CBS Cable project, Walk Through the 20th Century,
B .

Hawkeye no. 1. M*4A*S*H “continues to dominate all other off-network product to remain
strong numberone’ and Family Feud “equalied last October's performance and remained .
the number one game show surveyed with all major demographics! Those are among
cbservations of Petry Television rep firm, which has released analysis of AC Nielsen's
October survey af 23 major markets. Petry, examining only four-week performances, also
found PM. Magazine “dropped to second in first:run syndicated program behind Family
Feud” calling M, “still:a strorig. program but [one that] appears to be slipping a little”
Bullseye'was seeri as “weakest first-run strip surveyed” In talk/variety category, Petry said
Donahue ‘remains, without a doubt, number one” Mike Douglas was "the weakest! New
Nielson figures were malied last- week —first of its November sweeps books covering all
DMA's (designated market areas),

The First 20
1. 60 Minutes €BS 28.9/43
2. Dallas cBS 27.0/144
-3 . NFI Monday Night
Football: Phdadelphia
vs, Miami - ABC 253140
4 Archie Bunker’s Place CBS 24.9/36
5 MAATSHH CBS 24.8/34
. B OneDoyAtATime | CBS 24.2/135
7 Moverick . NBC 232135
8. Falcon Crest €8s 01833
9 Dukes of Hazzard CBS 21,6186
10 Alice CBS 21.2130
. Jeffersons CBS 212130
12 House Calls, CBS 21,130
13. . Lattle Houseon the
Prairie NBC 211130
14, . Lou Grant €BS 219/83
15 Dynasty ABC 209135
18 Hill Street Blues NBC 207138
17 A Long Way Home
(movie) ABC 20,6/30
18 Three's Company ABC 206131
19 Real People NBC 20.5/3%
20 Magnum, PL ces 20.4/31

The Final Five

86, Television Inside & Out NBC 114118
B7.  Strike Foree ABC 1118
68.  NBC Magazine NBC 10.9/18
69.  Darkroom ABC 10.7/18
70, . Through The Mogic

Pyramid-partone

{special} © = NBC 9413

leyuEeck

Outside advice. General Electric Broadcasting Cos radio division has sighed two-yeat
agreement with consultants Richard A. Foreman Associates of Stamford, Conn,, for
programing and promotion. Foreman will work with all eight GE radio stations: WGEY(AM)-

WGEMAMY Schenactady, N.Y; wils(Fv) Boston; KFOGIFM) San Francisco; WeiX-am-Fm Nashvuie -
and KoA(AM):KOAQ(EM) Denver,

Children’s theater. National Public Radio will introduce new seriés in January, Childrens |
Radio Theater. Broadcast nationally, 13-part series will feature adaptations of folk tales, .
comical music revues, and will explore cutrent social topics NPR will offeranothernew.
series’in January on its NPR Playhouse; The Incredible Adventures of Jack Flanders,

. ;
News venture. Working together with nioncommercial KCRw-rM Santa Monica, Calit, Los
Angeles Herald Examiner, now produces Southern California Report aired dalily at station.
Report is broadcast as part of National Public Radio’s Morning Edition aired on station. ,
Baséd on Herald Examinerreporting, program consists of four-and-one-half-minute news.
updates written and broadcast by Examiner Assistant Editor Alex Ben Block Reportsare
broadcast Monday through Friday at 6:35, 7:35 and 8:35 am: .

o
Radio deal. Creative Factor, Hollywood-based radio syndicator and producer, has been
signed by ABC Contemporary Network to produce music/interview series for broadcast
durirg1982; "Spotlight Specials” wilt provide 90-minute focus on major contemporary
music artists and begin airing in-February. :
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Broadcasting '82:
economic

prognostications

Henderson on TV: good year
coming up; Stevens on radio:
priced well for recession

Outlet Co. President David Henderson
said that group television station operators
are looking at the year ahead, in terms of
performance, with ‘‘cautious optimism,”
during a broadcast session of last week’s
conference on the media sponsored by
Paine Webber Mitchell Hutchins in New
York. Speaking for radio during the same
panel, Gary Stevens, president of Double-
day Broadcasting, predicted revenue
growth for that medium would ‘‘exceed
10%"" in 1982 even though that year ‘‘will
undoubtedly be unspectacular as regards
the economy.”

Although there is no ‘‘panic in the
streets”” over how 1982 will turn out for
the television industry, Henderson said
group operators share a number of con-
cerns, including the performance of inde-
pendent VHF stations, which he said may
capture “‘25% or better’” of a given
market. Geographically, he noted that
while sun belt stations were doing quite
well, stations in other areas of the country
such as the Midwest are undergoing a
period of “*hardship.”” And advertisers and
agencies are responsive to those trends as
well, he said, ‘‘distributing national spot
dollars accordingly.”

The ‘‘absolute performance’ of the
three networks is another concern shared
by group owners, noted Henderson. Cur-
rently, he said, without mentioning
names, there are ‘‘two winners and one
loser” and ‘‘no early signs of improve-
ment”’ for NBC.

While the first quarter of next year
“looks pretty good to most people,”’ Hen-
derson predicted that 1982’s best quarter
would be the fourth, in a “‘political year.”
He predicted revenue increases for televi-
sion in 1982 of between 13% and 15% and
suggested that group operators should be
able to hold down costs to between 10%
and 12%. ““We see it as a good year,” he
said, adding: ““We’ve held up very well in
bad times,’ although ‘‘whether we’re
recession proof remains to be seen.’”

The big political issue of the day, noted
Henderson, is the prime-time access rule.
But no matter what the FCC decides, he
said the effects probably won’t be felt until
1983. His ‘“best guess’’ is that it will be re-
tained. As for the related issue of ex-

Business:

panded network evening news, Henderson
said there has been ‘‘no great public senti-
ment for it.”” Local news, he added, ‘‘is
hardly local any more,’ with more and
more stations adding Washington bureaus
to their news operations.

On radio, Stevens said that medium’s
“‘price advantage and flexibility should
continue to make it a favorite of adver-
tisers in a recessionary environment.”” He
suggested that “‘with a little more atten-
tion to our overheads, [1982] will likely be
one of the better profit years,”’ despite the
poor showings from 1978 onward.

Stevens also touched on the burgeoning
satellite radio network business. Two
results have occurred from ‘‘this new
phenomenon,” he said. First, revenues
have grown ‘‘enormously’’ in radio net-
working but only because so many new
ones have entered the field. Overall profits
have not increased significantly. Second,
“‘national spot dollars are being diverted to
network.’ The bottom line: ‘‘Radio is sell-
ing more national time for less dollars on
average, even though overall national
spending is rising. We are simply giving
more inventory for less.”” He said that cur-
rently ‘‘between 10 and 15% of all national
radio dollars are sold on the nonwired, or
rep network, concept. This does not bode
well for the industry, and is a direct result
of important technological changes taking
place right now.”

Stevens also noted that the Radio Ad-
vertising Bureau estimates that radio
revenues for 1980 will be around $3.7
billion, up 15% or 16% from 1979. The of-
ficial FCC financial figures for radio in
1980 are not yet available but are expected
to be ready some time this month or in
January.

Radio industry income, Stevens noted,
declined some 25% between 1978 and
1979, and this trend is expected to con-
tinue in 1982. He described the problem as
“fairly straightforward.” As in most busi-
nesses, he said, ‘‘we radio r ople have had
the attitude that more is better, and that
revenues would continue to increase to not
only offset inflation, but also to cover our
overhead excesses. We simply haven’t
been watching the bottom line.”

Contributing to the problem, Stevens
said, was a willingness ‘‘to support inflated
asset prices on acquisitions, giving our-
selves unreasonable bases for the calculia-
tion of investment return.”

Stevens concluded on the optimistic
note that, ‘‘in spite of all this, the well-run
radio groups in this country have never
been in better shape. With strong margins,
good investments, sensitivity to listening
trends, and compound growth in revenue of
some 13% a year, this remains a very at-
tractive business.”’
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Agency perspective

Paine Webber seminar features
predictions for 12% increase
in national billings next year
with healthy rise in spot

National broadcast advertising revenues
will climb 10% to $10,251,500,000 in
1981, a percentage point higher than the
9% rise he predicted a year ago, according
to Robert Coen, senior vice president of
McCann-Erickson. Breaking the figure
into separate categories, Coen said that ad-
vertising on television networks would in-
crease 8% in 1981 to roughly $5.5 billion
and on spot television 13% to $3.7 billion.
National radio advertising would be up
14% to $1.085 billion. The projections
came during an advertising session at a
conference on the media outlook for 1982
sponsored by Paine Webber Mitchell
Hutchins Inc. in New York last week. J.
Walter Thompson’s Lawrence Grossberg -
and Della Femina’s Herbert Maneloveg
also participated in the advertising session.

Noting that it is becoming ‘‘more and
more difficult to tell”” what an upcoming
year will look like, Coen went out on a
limb to predict a 12% gain for national
broadcast advertising revenues in 1982,
for a total of $11,545,000,000.

Coen pointed to significant increases in
spot TV spending by severa dustries in
the first nine months of 1931. The most
dramatic rise was seen in the wine industry,
which spent 77% more on spot TV than in
the comparable period last year. Other in-
dustries spending more on TV spot in the
same periods: airlines (17.4%); consumer
radio, TV and phonograph (21.7%); food
(16.3%); automobile (15.8%), and pet
food (15.6%).

Della Femina’s.{Maneloveg <ggested that
those figures portend a grow  pattern for
the spot market in the years to come for
several reasons: the high cost of national
advertising, the dramatic growth of specific
geographic regions and the ‘‘fluidity’” of
advertisers’ budgets.

Noting that frequency is as important to
the advertiser as exposure to the most
viewers, Maneloveg questioned the effi-
ciency of spending upward of $200,000 for
a 30-second network commercial that an
advertiser could afford to show only once
or twice. (Currently, he noted, 30-second
positions in Dallas, 60 Minutes, and Mon-
day Night Football cost $160,000,
$150,000, and $120,000, respectively.)

Citing data from the 1980 census,
Maneloveg said that the Somth accounted
for 53% of the total increasc . population
(12.5 million of 23 million people). “‘Con-
centration [of spots] in one region makes
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Nearly 300 pages of the most com-
plete and useful information on
good broadcast news writing avail-
able today. The AP Broadcast
News Handbook has the basic
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bottom-line sense in the short run,” he
said.

Although some of the larger advertisers
will “‘continue to buy up front,”’
Maneloveg suggested that there is ‘“‘a
trend toward shorter-term commitments.”’

Grossberg noted that 30-second net-
work shots on the average cost $75,000,
about 10 times those of cable television.
But, although cable may make some in-
roads into the network television au-
diences over the next decade, he said, the
effect would not be as drastic as some
“‘harbingers of doom are predicting.”’

Charter sells six
radio stations
for $32 million

Surrey Broadcasting to get
outlets in San Francisco,

San Diego, St. Louis,
Milwaukee and Waukesha, Wis.

Twenty months after it announced it
would form a partnership with Karl Eller
to form Charter Media Co., and 14
months after the dissolution of that
partnership, The Charter Co. has an-
nounced it will sell six of its seven radio
stations for $32 million.

The buyer is Surrey Broadcasting Co.,
which is principailly owned by Kent
Nichols and Campbell Stuckeman, who
own KAIR(AM)-KIYK(FM) Tucson, Ariz.
Richter-Kalil & Co. of Tucson is the
broker in the transaction.

The announcement follows a variety of
media moves for the Jacksonville, Fla.-
based diversified concern. Since 1980
Charter has seen the collapse of its joint

media venture with Karl Eller, former
president of Combined Comm™unications
Corp., and the buying back of s interests
in the Philadelphia Bulletin 1 Kiol(FM)
San Francisco. The latter was bought for
$12 million, the largest sum ever paid for a
single FM.

J.P. Smith, president of Chartcom
(Charter’s communications subsidiary),
said sale of the stations is ‘‘not a negative
statement’ about the radio industry.
Smith said that Charter is ‘‘selling a high
multiple earning business and redeploying
the capital of that business into other parts
of the company with the objective of
benefitting shareholders”’ He wouldn’t
definitely say where Charter would invest
its money, although its interests lie heavily
in oil and insurance.

The deal calls for Surrey to put down
$26 million cash with $6 million in 10-
year, 13% notes. Kent Nichols, vice presi-
dent of Surrey, said capital for the down
payment will be financed from among the
current 10 stockholders and outside inves-
tors he declined to mention. However, he
hinted that the newcomers are
“‘entrepreneurial types’’ with no other
broadcasting interests.

Both parties expressed hope that John
Bayliss, president of Charter Broadcasting,
and others in the broadcast anagement
team would continue with Su . “We are
looking to John Bayliss coming on board
as-leader of the group,”’ Nichols said.

Charter is selling its seventh station,
WDRQ(FM) Detroit, although no agree-
ment with a buyer has yet been reached.

The stations to be sold are KIOI(FM) San
Francisco (on 101.3 mhz with 125 kw and
antenna 1,160 feet above average terrain);
KCBQ-AM-FM San Diego (AM on 1170 khz
with 50 kw day and 5 kw night; FM on
105.3 mhz with 29 kw and antenna 620
feet above average terrain); KSLQ(FM) St.

cumulative convertible preference.

satellites is scheduled for taunch in 1984,

BottonmeLine

RCA payout. RCA directors declared quarterly dividend of 45 centsper share on.common
stack; payable Feb. 1 to holders of record Dec. 14, That is regularquarterly dividend-some
observers have been guestioning ability of company to maintain that payout leve! inface of
business setbacks. Also declared by directors were dividends on.various preference
issues—87.5 cents on $3.50 cumulative first preference; $1 on $4 cumulative convertible
preference; 94.25 cents on $3.65 cumulative preference and 53:125-cents.on $2,125

Buy your own. Management at MCA Inc. has been authorized to purchase up toone
million shares of its own stock in open niarkets or through privately negotiated
transactions, it was announced at board meeting. Million shares represent approximately
4% of current outstanding common- stock of MCA Inc: Company intends to use shares as
investment for company general corporate purposes and ‘for compensation to executives
and other employes under current plans or methods of compensation later adopted”

Contract for RCA. BCA announced it has received contract for more than $100 miiflion to
build three-satellite "Spacenet” system for- Southern Pacitic Communications Co. System
is based on RCA's Satcom satellites and includes three dual-band communications
satellites, telemetry tracking.and control station, satellite operational control center and
training of Spacenet personnel. Spacenet satellites-will have 24 transponders each(72
total) for coverage of 48 contiguous states and either Alaska and Hawaii or PuertoRico
and Virgindstands. Satellites will have seven-and-one-half-year life in orbit. First of three
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Louis (98.1 khz, 100 kw, 540 feet);
WOKY(AM) Milwaukee (920 khz, 5 kw day,
1 kw night), and wWMIL(FM) Waukesha,
Wis. (106.1 mhz, 19.5 kw, 180 feet).

Approval of the sale is subject to FCC
approval, and Charter will have to seek a
waiver of the three-year rule for sale of
two of the stations, KIO1(FM) San Francisco
and KCBQ-FM [formerly KITT(FM)] San
Diego, both of which it has owned for less
than two years.

Boosting sales
the focus of RAB
annual gathering

Managing sales conference to
meet in Dallas in January

-esident Philip L. Smith of General

yods, which boosted its spending for
radio advertising by 500% in five years,
will be the opening-day luncheon speaker
at the Radio Advertising Bureau’s second
annual managing sales conference Jan. 31-
Feb. 2 at the Amfac hotel in Dallas.

Smith’s address will be one of the
features during three days of sessions led
by businessmen, broadcast sales profes-
sionals, agency leaders, consuitants and
instructors, according to preliminary pro-
gram details made public. He is expected
to talk on how GF views marketing
management in the 1980°s and how it uses
radio to target consumers for a variety of
brands.

The current general recession will not be
overlooked. ‘“‘How to gain control of your
growth in today’s economy’” will be ex-
amined in a panel session led by Norm
Goldsmith, sales management consultant
and former broadcaster, who will also take
a look at ways to ‘‘reduce reliance on rat-
ings and agencies.)’ There will also be a
session on speeding up collections.

“Maximizing your return with effective
rate cards and effective sell-out strategy”
will be covered by a panel led by Charles
Warner, former general manager of
wNBC(AM) New York and wMAQ(AM)
Chicago, now a consultant and lecturer.
Professor Lawrence Hrebiniak of the Uni-
versity of Pennsylvania’s Wharton School
will make a presentation on setting and
achieving goals.

Don Beveridge, sales-management
specialist, will speak on the radio sales
staff of the 1980’s and how to manage it.
He will appear at the opening session Sun-
day morning, Jan. 31.

Agency executives scheduled to appear
include Larry Cole, senior vice president
and media director of Ogilvy & Mather, in
a presentation, ‘‘One on One.,” on the
future of media, and Jack Trout, president
of Trout & Ries, agency for RAB’s “‘Red
Hot’’ campaign, in a new presentation on
““discoveries about sound’s power to win
the battie for the consumer’s mind.”

Other subjects include facts and ideas
for competing with newspapers, TV, cable
and shoppers/throwaways; co-op sales
development, sales training programs,

sales compensation, retail sales tips from
retailers, brainstorming for fresh ideas and
promotions that sell.

One of the features for smaller to mid-
dle-sized markets will be a session, “*Bring
a Problem, Leave with a Solution,” in which
members of a panel—and of the au-
dience—suggest solutions to problems.

Carl Wagner, Taft Broadcasting execu-
tive vice president for radio, who is chair-
man of the conference, said that “‘we ex-
pect it to be better and better-attended”’
than the one a year earlier, although that
was attended by 800 executives and was
“‘a fantastic success.”

“‘Groups which sent only a few execu-
tives [to the 1981 conference] plan to send
all their managers to this one,’ Wagner
said. “‘And sales managers who attended
the first conference have indicated they
plan to attend again.

“We’re in a tremendously competitive
environment in radio—selling against the
established media and the emerging video
forms.”’

Attendance will be limited to owners,
general managers and sales managers of
stations, groups, station representatives
and networks. This conference, Wagner
noted, “‘is the only meeting in the indus-
try’” in which increasing the professional-
ism of management is ‘‘the sole objec-
tive.”

A lid of 950 has been put on attendance.
For registrations received by Monday, Jan.
4. the fee is $250 (including meals and
meeting materials). After that it’s $300.

Monthly cable
ad numbers tracked

Agencies interested in proof-of-perfor-
mance in cable network advertising have a
new tool—monthly reports of commercial
activity on CNN, ESPN, USA Network
and wTBS Atlanta, the superstation. Ad-
vertising Information Service (AIlS),
which receives its funding from agencies,
has been monitoring those four cable pro-
gramers on a one-day-in-four basis during
prime time.

Among the highlights of the AIS report
for October was the average number of
prime- time commercial minutes per hour
run on the four networks: USA —six
minutes, ESPN and wTBS—seven and a
half minutes, CNN-—nine and a half.

AIS monitored ads from a total of 150
companies during its study. Of those, 101
placed their spots on only one of the four
networks, 33 ran ads on two, 1l used
schedules on three and five on all four.

At the same time, with the ‘‘over-
whelming majority”’ of spots running 30
seconds, it seems advertisers aren’t taking
advantage of the touted ability of cable to
offer long-form commercial formats. AIS
noted that the major users of 120-second
commercials were book and magazine
publishers.

Promised as part of the November

survey are counts of promotional and
tune-in copy.

small room of the executive
mansion.

ODD COUPLE

“Felix Directs” Ostar's day-
to-day activities become the
subject of a fiim that Felix
directs.

@0 WASHINGTON WEEK IN

i

CANDID CAMERA GAG
On Chgo's PR Magazine

P MAGAZINE

PM meets ‘‘Candid Cam-
era’'s” Alan Funt to find out
what he's up to today; and
then travels to London for a
visit Madame Tussaud’'s Wax
Museum to see how they

make those life-like figures.
) CHICAGO
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TV Log promotes prime access
programming in prime space, the
TV listings of local newspapers.
There’s no section of the paper that
gets more attention than those
listings,-and there’s no listings
that get more attention than your
TV Log boldface ad.

Write-or phone for more.information

: New. York

200 Park Ave: 212/687-0660
Chicago .

One East Wacker 312/644-1655
Los Angeles.

1717 N.-Highland 213/466-5375
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and Wed. Wed.  Change  Change P/E  zation and Wed. Wed.  Change Change P/E  zation
Company Dec 9 Dec 2 in Week  in Week Ratio (000,000) Company Dec 9 Dec 2 in Week in Week Ratio (000,000)
IR  CROADCASTING PROGRAMING R
N ABC.......ivevvvvnnnns 36 341/2 +11/2 + 434 8 1008 { O Barrisintl............. 21/4 2174 2 7
N Capital Cities......... 741/4 733/4 + 1/2 + 67 14 977 | N Columbia Pictures.... 45 44314 + 114 + 55 9 456
N CBS.:...covvieiiinnnen 46 1/2 483/4 -21/4 - 461 7 1296 [ N Disney........vvevnunn 513/8 53314 -238 - 441 13 1671
N COXuurrviurinninnnnnns 36 3612 - 12 - 136 10 976 | N Filmways ............. 51/2 55/8 — 1/8 - 222 34
A Gross Telecasting.... 29 291/4 - 14 - 85 8 23 1 O FourStar.........:... 17/8 17/8 19 1
O LIN. ..ot 333/4 343/4 -1 - 287 11 187 | N Getty Qil Corp. ....... 693/8 663/4 +25/8 + 393 8 5699
N Metromedia........... 174 170 +4 + 235 15 778 | N Gulf + Western ....... 171/8 1658 + .1/2. + 3.00 4. 1278
O Mooney........oovnven 53/4 53/4 2 N MCA......coviiivinnns 45 411/2 +31/2 + 843250 1057
O Scripps-Howard...... 223/4 23 - 14 - 108 4 234 | O Medcom.............. 11 11 26 18
N Storer................ 301/2 3234 -21/4 - 687 19 400 | N MGMFilm............. 7 3/4 63/4 +1 +1481 15 252.
N Taft...........ooovine 323/4 32 + 3/4 + 234 12 320 | O Reeves Commun...... 32 3212 - 1/2 - 153 19 173
O United Television..... 77/8 7314 + 118 + 161 94 | O Telepictures.......... 75/8 81/2 — 7/18 —1029 - 35 18
N Transamerica......... 24 23314 + 14 + 105 6 . 1568
TN  5ROAOCASTING WITH OTHER MAJOR INTERESTS mmeeseessssew | O Video Corp. of Amer.. 6 1/8 658 - 12 =754 10 6
N Warner ............... 57 1/2 551/4 +21/4 4+ 407 22 3379
A Wrather............... 221/4 22112 - 14 ~111 51

A Adams-Russell ....... 203/8 2112 -11/8 - 523 19 67
A Affiliated Pubs........ 317/8 3334 -17/8 - 555 12 164
N American Family...... 71/2 758 - 1/8 — 1863 6 92
N John Blair............ 241/2 251/4 -~ 3/4 - 297 8 a1
N Charter Co............ 91/2 97/8 — 38 — 379 259
N- Chris-Craft........... 353/8 35 + 3/8 + 107 11 111
N Coca-Cola............ 353/4 3514 + 12 + 141 10 4,419
N Cowles............... 303/4 311/8 - 318 — 120 19 122
N Dun & Bradstreet..... 64 65 -1 - 153 17 1,785
N. Fairchild ind. ......... 133/4 1314 + 1/2 + 377 3 156
N GannettCo. .......... 391/4 381/8 +11/8 + 295 14 2122
N General Tire.......... 231/2 2412 -1 — 4.08 8 566
O Gray Commun......... 40 1/2 42 —-11/2 - 357 8 19
N Harte-Hanks.......... 331/4 331/4 14 316
O Heritage Commun..... 111/2 113/8 + 1/8 + 109 33 62
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A PostCorp............. 27 27 18 49
N Rolling................ 18 3/8 183/8 12 501
N _San Juan Racing . .... 221/8 221/8 27 55
N Schering-Plough...... 285/8 273/4° + 7/8 + 3.15 6 1,519
O - Stauffer Commun. .... 45 43 +2 + 465 11 45
A Tech Operations...... 155/8 157/8 - 1/4 - 157 7 16
N . Times Mirror Co....... 501/4 501%/2 = 1/4 — 49 12 1,714
O Turner Bestg.......... 91/2 10 - 1/2 - 500 190
A Washington Post ..... 317/8 32 - 18 ~ 39 14 447
N . Wometco ............. 213/8 2112 - 18 — 58 13 283
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A Acton Corp. .......... 10 1/4 1012 - 14 -~ 238 8 31
N American Express.... 451/2 451/2 9 3243
O Burnup & Sims ....... 135/8 135/8 14 121
O Comcast.............. 211/4 22114 1 - 449 26 81
N General Instrument... 42 1/4 4258 - 3/8 — 87 5 1,074
O Rogers Cablesystems -9 3/4 81/8 +15/8 +2000 19 185 |
O Tele-Communications 18 3/4 201/2 -13/4 - 853 48 4486
N Teleprompter......... 371/2 371/2 30 638
N Timelnc. ............. 357/8 3934 -37/8 - 974 7 2,019
O Tocom........coeusins 131/4 131/4 43
O "UA-Columbia Cable .. 887/8 887/8 33 298
N United Cable TV...... 253/4 255/8 + 1/8 + 48 3t 252
N Viacom.............:. 231/2 24314 -11/4 - 505 4 209

O BBDOInc............. 371/2 381/2 -1 - 259 7 94
O Compact Video....... 71/2 93/8 —=17/8 —2000 6 22
N Comsat.......... P 621/2 601/8 +23/8 + 395 14 500
O Doyle Dane Bernbach 17 17 10 20
N Foote Cone & Belding 29 31 =2 ~ 645 7 79
O Grey Advertising...... 64 65 -1 - 153 6 39
N Interpublic Group..... 313/4 321/4 — 1/2: — 1565 7 142
N JWT Group........... 341/8 333/4 +-3/8 + 111 8 104
O MCI Communications. 34 1/2 343/8 + 1/8 + .36 197 1,262
A Movielab.............. 27/8 2718 3 4
A MPO Videotronics .... 53/4 51/2 "+ 1/4 + 454 19 3
O A.C. Nielsen.......... 48 1/4 477/8 4+ 3/8 + 78 20 541
O Ogilvy & Mather ...... 331/2 3334 - 114 - .74 10 138
O Telemation............ 2 21/4 -~ 114 11141 12 2
O TPC Communications. 2 3/8 21/2 - 1/8 - 500 2
N Western Union........ 323/4 327/8 ~ 1/8 - 38 18 497
PN  ELECTRONICS/MANUFACTURING S e s
O AEL.......covvvvvannn 111/2 13 -11/2 =1153 " 12 22
N Arvin Industries ...... 151/2 15314 —.1/4 - 158 14 120
O C-Cor Electronics.... 171/4 171/2 —~ 1/4 — 142 51
A Cetec................. 41/8 438 — 1/4 — 571 6 8
O Chyron............... 181/2 19112 -1 - 512 30 23
A Cohu...........cuuue 53/4 61/8 - 38 - 612 7 g
N Conrac............... 223/8 2258 - 1/4 — 110 18 47
N Eastman Kodak....... 711/2 693/4 +13/4 + 250 10 11539
O Elec Missile & Comm. 13 121/2 + -1/2 + 400. 62 35
N General Efectric ...... 591/2 591/8 + 3/8 + 63 9 13,486
N Harris Corp........... 41 -138 . - 335 14 1,219
O Microdyne............ 16 3/4 20 44
N M/ACom.lInc,........ 28 -11/2 - 535 29 884
N 8M...n i 533/4 + 3/4 + 139 10 6,347
N Motorola........ 6558 - 7/8 - 133 11 1,848
O Nippon Electric 847/8 +31/8 +.368 38 2,889
N N. American Philips... 40 43114 ~3-114 - 751 7 481
N OQak Industries........ 301/8 3114 ~-11/8 - 360 16 327
A Orrox Corp............ 7 3/8 91/8 ~13/4 —-1917 26 12
N RCA........ovvevnnnn 181/8 17314 + 3/8 + 2.11 6 1,358
N Rockwell intl.......... 321/2 283/4 +33/4 +13.04 9 2,437
A RSC Industries ....... 4 3/8 4172 — 18 — 277 3 10
N Scientific-Atlanta..... 27 5/8 285/8 -1 - < 34 585
N SonyCorp............ 177/8 175/8 + 1/4 + 141 13 3854
N Tektronix ............. 52 541/2 -2 1/2 - 458 12 949
O Telemet {(Geotel Inc.). 17/8 214 — 3/8- —16.66 5
A TexsCan ...........:.. 171/4 183/8 -11/8 - 612 30 51
N Varian Associates.... 30 295/8 + 3/8 + 126 14 230
N Westinghouse ........ 263/4 261/4 + 12 + 190 5 2,272
N Zenith................ 115/8 107/8 + 3/4 + 689 g 218
Standard & Poor’s 400
Industrial Average 139.51 14002 -~ 53

Notes: A-American Stock Exchange, B-Boston, M-Midwest, N-New York, P-Pacific,
O-over-the counter (bid price shown, supplied by Shearson/American Express,
Washington). P/E ratios are based on earnings per share for previous 12 months as
published by Standard & Poor's or as obtained by Broadcasting’s own research.

Earnings figures are exclusive of extraordinary gain or loss. Footnotes: * Stock did
not trade on given day, price shown is last traded price. ** No P/E ratio. computer,
company registered net loss. *** Stock split two for one. 4+ Stock traded at less than
12.5 cents. **** Stock inactive due to limited bidding.
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The best laid plans:

147 million Americans

had the foresight to invest
in the financial protection guz anteed

oy the life insurance industry.

Americans know that the money
they entrust to the life insurance
companies in America is their
assurance of financial stability,
come what may. Today, 147 million
policyholders can rest assured that
unforeseen events will not unfold
undue financial hardships.

Guaranteed family financial
security during life, as well as after
the death of the breadwinner, is an
issue of ongoing concern to the
majority of people. Evidence of this
concern can be found in the fact
that the number of individual poli-
cies in force has almost doubled in
25 years.

Another fact of ongoing signifi-
cance is that the kind of guaranteed

protection provided by the life
insurance industry is unmatched
by any other finan« 1l institution or
investment option. The depen-
dence on these policy benefits,
often paid during crucial financial
situations, is considerable. Last
year, alone, $12.9 billion was paid
in death benefits to dependents and
survivors. Nearly twice that
amount, $25.1 billion, was paid to
living policyholders in the form of
dividends, cash v: 1es, annuities,
and endowments.

With the insurance industry
behind them, 147 million Ameri-
cans can look optimistically toward
tOmMOorrow.

merica |
ouncil of

Ef il surance

For additional information on the life insurance business,
call collect: Washington, D.C.—Walter Bussewitz (202) 862-40064.

New York City—Robert Waldron (212) 245-4198.






serve as a basis for freewheeling action by
the commission in the future. ““Our deci-
sion ... should not be read to include
situations not covered by this unique
record,” it said.

In fact, the court said the ‘‘narrow
basis’ of its decision concerning the
WNAC-TV renewal illustrates ‘‘why the
FCC may not deny’’ the KHI-TvV and WOR-
Tv license renewals simply because it con-
ditioned those proceedings on the out-
come of the Boston case: ‘““RKO’s lack of
candor during the Boston proceeding
justifies its disqualification there because
the misconduct took place directly before
the trier of fact [the commission] and has
bearing on its general character, but the
same cannot be said of the Los Angeles
and New York City proceedings.”’

The commission could—assuming the
appeals court’s decision withstands ap-
peal—designate a lack of candor issue in
the further proceedings that the court
directed the commission to initiate in the
Los Angeles and New York cases. The
commission could also designate the issue
in the renewal hearing it ordéred for
RKO’s 13 other licenses, a hearing that is
not to begin until the litigation in the
Boston case is completed. ‘It may well
be,” the court said, that the finding of a
lack of candor ‘‘is inconsistent with a
licensee holding a license anywhere,
although that decision is for the commis-
sion in the first instance.”’ But the court
also noted that each of the renewal applica-
tions “‘arises in different contexts and pre-
sent different levels of complexity.”’

Along with the legal questions raised in
the decision, observers following the case
and attempting to plot its future course are
noting that the commission now responsi-
ble for the case is different from the one
that issued the decision on a 4-3 vote, in
June 1980. Former Chairman Charles D.
Ferris and former Commissioner Tyrone
Brown, who were in the majority, have
departed; so has former Commissioner
Robert E. Lee, who was in the minority.
They have been replaced by three Reagan
appointees—Chairman Mark S. Fowler,
Mimi Weyforth Dawson and Henry
Rivera.

At present, the commission is consider-
ing how it will address the question of the
13 renewal applications in light of the
WNAC-TV decision. The question was put
to the commission by the appeals court,
which is considering an appeal from a
would-be applicant for some of the fre-
quencies involved who objects to the com-
mission’s refusal to consider competing
applications until the hearing is completed
(BROADCASTING, Oct. 6, 1980}, The com-
mission has designated a basic qualifica-
tion only. The would-be applicants who
have appealed that order are not the only
ones with reason to be impatient with the
pace of the commission’s proceedings.
Community Broadcasting of Boston and
The Dudley Station Corp. filed competing
applications for WNAC-TV’s frequency,
channel 7, in 1969, and in 1978 proposed a
merger into New England Television
Corp., a proposal, still pending before the
commission, that is tied to an application

for a construction permit. (The commis-
sion is now free 1o act on the application.)
Muiti-State Communications Inc. has
been after the wor-Tv freanency (ch. 9)
since 1974. And Fidelity levision Inc.,
the granddaddy of RKO's challengers,
filed its application for KHI-TV's channel 9
in 1965.

All of this apparently was in the mind of

Judge Mikva when, writing for himself
and Judges Edward A. Tamm and Harry
I vards, he said: *‘The need for a remand
and further action by the commission is
discomfiting in a 15-year-old case, but this
extended proceeding has hardly been a
model for the administrative process. We
a onish all parties to get on with the
task.”’

AAF hears calls 1 ir elimination
of fairness, equal-time rules

At annual Washington conference
Broyhill and Jones come out
against First Amendment
restrictions; FTC’s Miller
explains false ad protocol, NTIA’s
Wunder sees less reguiation

Representative James Broyhill (R-N.C.)
told advertisers and their lawyers last week
that he intends to introduce legislation to
repeal the fairness doctrine. Speaking at a
luncheon held by the American Advertis-
ing Federation at its fifth annual law con-
ference in Washington, Broyhill said: ““An
informed public is a worthy goal but the
doctrine stifles debate.”’

The congressman noted: ‘‘We’re giving
the public every opinion imaginable’” And
Broyhill said he was in favor of repealing
the equal-time provision as well, but com-
mented that there would be ‘‘little
chance’ to get some fellow members of

the House Committee on Energy and
Commerce to consider it. Broyhill is senior
minority member of the committee.

royhill also told the 130 guests he
pians to submit a bill in the next session of
Congress to make current amendments to
the Federal Trade Commission Improve-
ments Act permanent law,

The &ct has authorized appropriations
for three years (ending in 1982}, and the
amendments are tied to the years in
authorization.

He emphasized that the regulatory
agenda and legislative review contained in
the amendments should be continued.
And he encouraged the advertisers to re-
examine those provisions and ‘‘develop
your position, make your views known.”

While speaking highly of efforts made
so far in regulatory reform, Broyhill
w 1ed that “‘we should not lower our
eftorts just because we’ve got a new team:

10:00
€) Dave Allen at Large

O 1)ED Knots Landing

Season Premiere
Part 1 — A teenage hitchhiker accuses
Sid Fairgate of rape. 1 hr.

© Ch. 6 10 0’Clock News
ONE HOUR OF NEWS
ONE HOUR EARLIER  usv.

GED Local News
(D Great Authors
Colorina

Love Special

10:10
(7) News

News programming generates big
revenues for local stations, and TV Log
boldface ads can help generate big
audiences for your news. Promoting
ym within the TV listings of local
newspapers, TV Log ads reach
potential viewers 2.5 times per day*

*Opinion Research Corp.

Write or phone for more information
New York

200 Park Ave. 212/687-0660
Chicago

One East Wacker 312/644-1655

Los Angeles
1717 N. Highland 213/466-5375
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Wunder predicted that there will be a
“great deal less of this sort of protectionism
that the FCC has been criticized for employ-
ing)” And he said he didn’t envision the
“demise’” of conventional broadcasting.

Wunder foresees even more diversifica-
tion in media ventures. ‘‘That, plus
diminished FCC and FTC budgets, plus a
basic change in the mood of the American
public—as accurately reflected in a far more
pragmatic and conservative Congress—
should mean that there will be more reliance
on competition and the marketplace and far
less general acceptance of the old dis-
credited myth of the defenseless con-
sumer.”’

NCPAC loads
legal guns

Conservative political committee,
having trouble getting its ads on

air, will file $5-million suit

saying its First Amendment rights
have been violated by TV stations
and Democrats in House and Senate

The National Conservative Political Ac-
tion Committee, credited with a major role
in the defeat of a half-dozen liberal séna-
tors in 1980, hopes to add to the number
of scalps on its belt in 1982. But it is in-
creasingly frustrated by television stations
that refuse to accept its negative ‘‘attack
ads.”” So last week, it announced a multi-
phased effort to counter the pressure it
says liberal members of Congress are ap-
plying to dissuade stations from carrying
the NCPAC commercials.

Terry Dolan, NCPAC chairman, told a
press conference last week that 11 televi-
sions stations in six markets had refused
the commercials while 14 stations had ac-
cepted them. He blamed the refusal at
least in part on pressure applied by the
targets of the commercials. To the
NCPAC, the refusal of the stations to carry
the ads is “‘a serious violation of [its] fun-
damental right of free speech and expres-
sion as guaranteed by the First, Fifth and
14th Amendments.”

The centerpiece of the NCPAC effort to
change stations’ minds will be a $5-million
civil rights suit, to be filed this week, alleg-
ing conspiracy between prominent Demo-
cratic members of the Senate and House
and the television stations to violdte
NCPAC’s First Amendment rights. Dolan
said the suit will provide evidence of the
alleged conspiracy.

NCPAC will also seek the kind of relief
from the FCC that is likely to attract atten-
tion of broadcasters generally. It will ask

at the licenses of the 11 stations be

“pulled”” (He did not elaborate, and a
NCPAC spokesman declined to discuss
the matter until a petition is filed.) It will
also ask for an order assuring NCPAC ac-
cess to the airwaves. NCPAC wants the
commission to ‘‘stop this censorship of
NCPAC commercials,”’ Dolan said.

Nor is that all. The NCPAC has initiated
a campaign—in a mailing to what Dolan
said was 100,000 subscribers but an aide

Broyhill's “track two” plan. Although he is said to have been contemplating-it for about
three months, Representative James Broyhill (R-N.C.) decided only two weeks ago to in-
troduce legislation to repeal the fairness doctrine, equai-time provisions and reasonable
access laws. According to a spokesman, Broyhill is thinking about including in his bill provi-
sions from the FCC's controversial “Track Two” legislative proposals submitted to Congress

in early fall (BRoaDCASTING, Sept. 21).

Track Two proposals include amending the Communications Act to favor "marketplace
. over regulation” in determining how and what telecommunications services dre
to be made available to the public. They also call for repeal of Section 307(b) which pro-
vides for “fair, efficient, and equitable distribution of radio service” to each state and com-
munity. Track Two asks for elimination of comparative renewal proceedings, for an increase
in the maximum fine per violation of FCC rules from $20,000 to $100,000; for authorization
to permit the FCC to order temporary cessation of transmissions that cause interference
resulting in imminent danger to human life; for an amendment enabling parties appealing
FCC decisions to do so in appellate areas where they reside: for an amendment that would

forces .

prohibit the FCC from considering petitions for reconsideration of an FCC action that are
not received within 30 calendar days of the issuance of the public notice announcing the
action and for codification of the FCC's radio deregulation order. Broyhill has not decided
how much of Track Two he'll include in his bill, which he hopes to introduce this week.

later said was 80,000 —to confront stations
named in the suit with a barrage of
postcards urging them to carry the NCPAC
commercials. The same letter seeks con-
tributions to a $70,000 fund to cover
NCPAC’s expenses in pressing its legal
battles.

The FCC, in a letter from its Complaints
and Compliance Division, has already in-
formed NCPAC’s lawyers that the law and
commission policy make it clear that, as an
independent committee, NCPAC does not
have “‘a right of access’’ to broadcast sta-
tions. Only political candidates for federal
office have that right, NCPAC was told
(BROADCASTING, Dec. 7). The commis-
sion also said that, outside of campaign
time, stations might be obliged to make
free time available for a reply to a paid
commercial. A NCPAC spokesman said
the commission had responded to a letter
that was not designed as a formal com-
plaint. The pleading being prepared last
week, he said, would make an extensive
legal argument.

The stations to be cited in the NCPAC
complaint are KTVT(TV), KXAS-TV, WFAA-TV
and KDFw-TV, all Dallas-Fort Worth;
KTVQ(TV) Billings, Mont.; KJRH(TV),
KOKI(TV), KOTV(TV) and KTUL-TV, all Tulsa,
Okla.; wrsB(Tv) Hartford, Conn., WGGB-
Tv and WWLP(TV), both Springfield, Mass.,
and WMAR-TV Baltimore. The ‘‘prominent
liberal office holders’’ that will be sued,
Dolan said, include Senators Edward M.
Kennedy (D-Mass.), Daniel Moynihan
(D-N.Y.) and John Melcher (D-Mont.);
and Representatives Jim Wright (D-Tex.),
majority leader in the House, and Tony
Coelho (D-Calif.). Dolan said Ed Quick,
administrative aide to Senator Thomas E
Eagleton (D-Mo.) would also be named:;
he said Quick had taught a seminar on
combating NCPAC-type ads.

Throughout the press conference,
Dolan contended that the conservatively-
oriented NCPAC—the largest and most
prominent of the new wave of political ac-
tion committees —is the victim of the em-
ployment of a double standard. ‘‘Liberal,
self-proclaimed defenders of our First
Amendment freedoms’’ say nothing about
alleged efforts to silence NCPAC, he said,
but ‘‘let any conservative activist make
one phone call to one sponsor of a televi-
sion program, and these self-same liberal
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hypocrites rise to denounce this latest
threat to freedom from the right.”

Dolan’s remarks also contained a
curious mixture of an appeal for hard-
nosed regulation of broadcasting stations
and an invocation of the current rhetoric
of deregulation. ‘‘So long as these stations
have a close relationship to the federal
government, they have d duty to serve the
public interest,” Dolan said. Then, he
said, the time when all those who want air
time for commercials will come “when the
government gets out of the business of
regulating broadcasting, and the free
marketplace takes over.’

Representatives of some of those mems-
bers of Congress mentioned by Dolan
acknowledged that stations had been con-
tacted —but only to the extent of warning
them of the possible consequences of run-
ning NCPAC commercials. Bob Shrum,
press aide to Kennedy, for instance, said
the senator’s campaign lawyer had con-
tacted stations in Springfield, Mass., and
Hartford, Conn., before the NCPAC ads
were offered but after NCPAC had an-
nounced its plans to target the senator—
and said the senator would demand a right
to reply to ‘“‘inaccurate’ ads. And counsel
for Moynihan’s election committee ifi July
sent a memoraridum to all stations in the
state of New York advising them that they
are under no obligation to sell time to
NCPAC and that those that do would not
be immune from libel actions as a result of
statements in the ads. The memo, copies
of which Dolan distributed at the press
conference, also expressed the hope the
stations would not ‘‘do business’’ with
NCPAC.

Several stations involved in the com-
plaint denied wrongdoing. Dolan had said
an official of one of the Springfield stations
had turned down an anti-Kennedy ad after
talking to the senator. But that could not
be confirmed in calls to the stations. At
WWLP(TV), Bill Pepin said he had turned
the ad down because of ‘‘questionable”
statements in it, then offered time for a
debate between Kennedy and a NCPAC
spokesperson. Dolan accepted; Kennedy
did not. Pepin, incidentally, thought it odd
WWLP would be mentioned as a station
that collaborates with Kennedy. The sta-
tion, one of the Springfield Corp. group
that is owned by William Putnam, “over



the years has not supported Kennedy,”’
Pepin said. “‘It has endorsed his opposi-
tion on a couple of occasions.’

Al Howard, koTv(TVv) Tulsa, made the
argument likely to be heard by many of
the stations involved. KoTv, he said, has a
policy of carrying issue advertising only if
offered in connection with a baliot issue or
by a qualified political candidate. ‘‘We
have a right to set our own standards as to
what we carry and don’t carry,”’ he said.

That argument was defended as valid
last week by another group that has been
producing and distributing issue advertis-
ing—and, on occasion, suffering the

frustration of rejection. Joe Beeman, polit-
ical and legislative director of the Ameri-
can Federation of State, County and Mu-
nicipal Employes, called a press con-
ference a day after NCPAC’s to accuse the
group of attempting ‘‘to bludgeon local
TV stations into accepting their ads.”

He noted that, beginning in April,
AFSCME had placed $1 million in ad-
vocacy ads specifying its view of the (nega-
tive) effects of Reaganomics on workers.
Like NCPAC, he said, AFSCME had ap-
proached stations in Dallas, Fort Worth,
Hartford and Tulsa. And, like NCPAC, it
was turned down by most of the stations in

those markets. (All told, Phil Sparks, the
union’s director of public affairs, said, the
AFSCME commercials were accepted by
about half of the 80 stations approached.)

While AFSCME disputed the stations’
decisions, Beeman said, it was told that
the stations’ policy was to refuse advocacy
advertising. “What NCPAC is complain-
ing about is no more than consistent sta-
tion policy against such adv ising,”’ he
said. ““Their legal threats against the sta-
tions should be dismissed for what they
are: scare tactics with no factrral founda-
tion.” In a word, he said, NC AC’s com-
plaint is ‘‘baloney.”

Broadcasters press for elimination of public file

In comments to FCC, most say
letter-keeping requirement

is unnecessary; NAB wants
rulemaking to get rid of

other criteria; ACT says

no change is warranted

Broadcasters appear to be unanimous in
their conviction that the FCC should
abolish its policy of requiring licensees to
keep letters received from the public on
file. But, according to comments filed at
the FCC last week, any move to abolish
that requirement will face opposition.

Although all the broadcasters filing
asked the commission to drop the require-
ment, both Action for Children’s Televi-
sion and the Religious Media Ministry
have “‘strongly’’ urged the commission to
retain it.

(The deadline for comments has been
extended to Jan. 7 at the request of the
National Citizens Committee for Broad-
casting, the Media Access Project and
Citizens Communication Center.)

The National Association of Broad-
casters called for the elimination of the let-
ter-retention requirement and also asked
the commission to launch another
rulemaking to reassess the need for re-
quiring all of the other categories of infor-
mation in a broadcaster’s public inspection
file.

NAB said the proceeding to eliminate
the public letters requirement was a ‘‘first
step toward the goal of making the public

inspection file a meaningful mechanism
for communication between licensees and
the public while not imposing superfluous
paperwork burdens upon licensees”’ The
FCC should go on to reassess all public file
requirements.

“NAB submits that much of the infor-
mation required in the public inspection
file does not contribute significantly to
furthering the purpose of the require-
ment—to promote a meaningful dialogue
between broadcasters and the publics they
serve,’” NAB said.

NAB said that neither the public nor the
commission had made ‘‘substantial or
meaningful’’ use of the files. ‘‘Clearly, the
benefits that were anticipated by institu-

realized, and therefore its elimination is
now appropriate,” NAB said.

NAB said that a survey conducted by
the Broadcast Financial Management As-
sociation found that the public letter files
of the ‘‘overwhelming’ majority of broad-
casters had never been requested for
review by the local community. ‘‘Even in
those occasional situations where review
of the letter file was requested, the reason
given for the request was, without excep-
tion, completely unrelated to the avowed
purpose of the requirement,” NAB said.

In its comments, NBC said that while
the requirement had been ‘‘premised on
the concept that a dialogue between sta-
tions and the public would be significantly
aided.” its experience with the require-

-
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ment had ‘‘been totally at odds with this
premise.”’

NBC said that a survey of its eight radio
stations revealed that none had received a
request to review the letters section of the
public inspection file over the last year.
And although NBC'’s five TV stations had
received 64 requests to inspect their public
files over that same period, 44 of those re-
quests came from college students work-
ing on class projects, and only 16 of those
requests ‘‘specifically requested to inspect
the letter file,” NBC said.

ABC said the requirement had ‘‘out-
lived” its initially intended function. The
FCC, ABC said, had not intended that the
requirement stand alone but that it be
used in conjunction with the FCC’s
former rule requiring the semimonthly air-
ing of announcements soliciting public
comment.

The ABC Teievision Affiliates Associ-
ation said the requirement h=d proved to
be ‘‘an expensive regulatory xury’’ be-
cause although the files were little used,
the requirement placed a burden on the
stations to separate, classify and maintain
letters in a public file for three years.

CBS said it concurred with the ‘‘com-
mission’s preliminary conclusion that
maintaining the letter requir ents is not
in the public interest.”

Storer Broadcasting also urged that the
requirement be dropped, noting that most
of the letters stations received only com-
mented on specific programing, inquired
about on-air personalities or complained
about program scheduling.

Action for Children’s Television, how-
ever, said it ‘‘strongly’’ opposed eliminat-
ing the requirement.

ACT said that the FCC, in adopting the
postcard renewal forms, had already *‘sig-
nificantly’” limited the accessibility of in-
formation about broadcast operations and
programing.

Dumping the letter-retention require-
ment would further limit the kinds of in-
formation and material available to the
public, and would permit licensees to be-
come ‘‘less accountable to the public and
hence to the ‘public interest. ”” ACT said.

The Religious Media Mi-  try said the
letter-retention requirement was a ‘“highly
useful and beneficial rule and should be
retained.”’

The ministry said the file played an im-
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portant part in evaluating a station’s pro-
graming performance. The files also had
provided ‘‘valuable’ information for
groups planning to file petitions to deny
against a station in the past and would be-
come even more important in the filing of
such petitions in the future, it said.

The ministry also said that the require-
ment placed littie burden on a station. It
said that to suggest that the filing require-
ment was ‘‘burdensome in any significant
way is ludicrous and laughable.”

FCC to reconsider
competing applicant
for Dallas AM-FM

Commission decides Maxwell
bid for Belo’s WFAA-KZEW
should go to hearing in wake

of new policy on equipment sites

The FCC has agreed to reconsider its 1978
decision that granted Belo Broadcasting
Corp.’s renewal applications for
WFAA(AM)-KZEW(FM) Dallas and denied
the competing applications for new sta-
tions on those same frequencies by Max-
well Broadcasting Corp. (BROADCASTING,
Aug. 14, 1978).

The FCC, holding that a policy under
which Maxwell’s applications were denied
no longer holds, has sent the proceeding
back to an administrative law judge for a
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full hearing, stating that the ‘‘public would
be better served’ if Maxwell were given
an opportunity to proceed under the new
standards.

The FCC noted that when Maxwell had
originally filed its applications, Maxwell
said it intended to use Belo’s buildings,
antenna systems and sites. Belo protested,
and, filing a petition to deny, stated that it
wouldn’t permit Maxwell to use its sites.
Since Belo’s action raised doubt about
whether the transmission site would be
available, an administrative law judge ex-
amined the issue, and, finding that Max-
well had also failed to establish its financial
qualifications, denied Maxwell’s applica-
tions.

Although the commission affirmed the
ALJ’s decision, Maxwell filed a petition
for reconsideration. While that petition
was pending, the FCC, in another case,
released an order that overturned the pro-
cedure followed in deciding the transmit-
ter site-availability issue against Maxwell.

Under that case, an incumbent’s site is
assumed to be available for use by a com-
petitor if the competitor prevails in the
hearing. Under the old procedure, when a
challenger listed the site of the incumbent
opponent and then was denied permission
to use the site, a site availability issue was
automatically designated.

Although the new practice was estab-
lished after the FCC had already affirmed
the ALJ’s denial of Maxwell’s applica-
tions, and Belo objected to applying it
retroactively, Maxwell argued that the new
policy should be applied. Because no site
availability issue would have been
specified if it had applied, Maxwell said the
issue concerning the availability of its sites
should be eliminated—that the related
question of its financial qualifications
should be dropped—and that it be allowed
to compete against Belo in a full compara-
tive proceeding.

Although the FCC Broadcast Bureau
agreed that the new policy shouldn’t be
applied retroactively, the commission
deleted the site-availability issue and or-
dered a full hearing.

“We are persuaded to follow this ap-
proach because the public benefits when it
has a wide number of qualified applicants
competing for each broadcast facility,”’ the
FCC said. “‘Here the public was denied the
opportunity for a new applicant to present
the merits of its proposals to serve the
Dallas area. We believe that the public
would be better served if Maxwell were
given an opportunity to proceed under
the new standards,” the FCC said.

The commission also said that remand-
ing the case would not affect Belo’s rights
to a full hearing. If Maxwell continued to
specify Belo’s transmitter sites, and if
Maxwell were found to be comparatively
superior to Belo, whatever evidence Belo
wanted to present would be evaluated
when the commission considered any
modification of the proposed transmitter
sites, the FCC said.

The FCC also said that the burden re-
mained on Maxwell to obtain approved
sites and, if successful, to construct within
the specified time limits.
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Pacifica blasts
petitioner
challenging
WPFW license

The Pacifica Foundation has filed in op-
position to a petition to deny its applica-
tion for license renewal for noncommer-
cial WpFW(FM) Washington.

The American Legal Foundation, a
Washington public interest law firm, had
petitioned the FCC to denvy Pacifica’s
renewal of WPFWw, alleging, 1ong other
things, that wPFWw had violateda the fairness
doctrine, had broadcast obscenities, had
an inadequate ascertainment program and
had made misrepresentations to the com-
mission (BROADCASTING, Se 7).

In its own petition, however, Pacifica has
charged that ALF has failed to ‘‘demon-
strate any basis whatsoever for the denial”’

Filing in support of wpFw'« renewal was
the National Black Media Co :ion, which
charged that the ALF’s petition repre-
sented ‘‘the deliberate effort by a far-right-
wing organization to silence a liberal,
progressive radio station.”

Pacifica lost a court case on obscenity in
1977 over ““seven dirty words’” aired on its
WBAI(FM) New York.

In its opposition petition, Pacifica
charged that the ALF had *“failed to satisfy
even the most rudimentary procedural
steps required of those who seek to raise
fairness doctrine issues against broadcast
licensees.”

And although ALF had alleged that
WPFW had ‘‘repeatedly’’ broadcast ‘‘inde-
cent” language, Pacifica said that charge
also was without basis.

According to Pacifica, the Supreme
Court in FCC v Pacifica Foundation
(1978) had said that the FCC could punish
licensees for airing ‘‘indece ’ language,
but had to take into account a ‘‘host of
variables,” including the time of the
broadcast, the context in which the
language was used and the effect of the
language on the listener.

While Pacifica admitted that certain
language aired on WPFW was ‘‘strong and
potentially offensive to some dividuals,”
its limited use in literary and musical
works in the evening ‘‘cannot be deemed
‘indecent’ under the contextual analysis
mandated by the Supreme Court.’

The ALF had alsé alleged that WPFW’s
programing was so “‘offensive and vulgar”
that Pacifica’s license should be denied.
The ALF said that on one call-in show
aired after the attempted assassination of
President Reagan, wpPFwW had aired the
comment of one caller who advocated kill-
ing Reagan. The next day, the ALF said,
WPFW aired another suggestion that the
would-be assassin should have used a
more powerful weapon. Pacifica main-
tained that ‘‘the broadcasts of these state-
ments were consistent with its public in-
terest and fairness doctrine’” respon-
sibilities.

“That some aspects of this programing
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may have been distasteful to some
listeners is possible,” Pacifica said. ‘““None-
theless, Pacifica should not be penalized
for broadcasting conflicting viewpoints on
an important question,”’ Pacifica said.

In its filing, the NBMC said the Wash-
ington black community would be
““seriously aggrieved” if WPFW’s renewal
were denied. NBMC said wpFw trains 200
people each year, has a mostly black staff,
‘‘spends enormous amounts of time
broadcasting local public affairs program-
ing, operates essentially as an open forum,
programs extensive cuitural programing
such as live poetry, has won national
awards for its children’s programing, oper-
ates on a shoestring and actually uses its
ascertainment results’” in planning its pro-
graming.

Blanket music
license case moving
toward resolution
Lawyers for both sides—All
Industry Committee and ASCAP

and BMi—think trial in
district court may end this month

Trial of an antitrust suit seeking to free the
nation’s nonnetwork-owned television
stations from blanket music licenses
resumed in New York last week, with in-
dications that it may be completed before

T
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the Christmas holidays.

Lawyers for both sides agreed with that
estimate but would not speculate on when
Judge Lee P. Gagliari, who is hearing the
case in U.S. Southern District Court in
New York, might issue his decision.

The suit was brought three years ago by

members of the All Industry TV Stations.
Music License Committee against the’

American Society of Composers, Authors
and Publishers and Broadcast Music Inc.,
charging that the ASCAP and BMI blanket
music licenses—the kind historically used
by most stations—are monopolistic and
anticompetitive (BROADCASTING, Dec. 4,
1978, et seq.).

The trial opened Nov. 16, then was ad-
journed on Nov. 23 until last Monday. The

. outlook was for presentation of evidence

to be completed this week.

What the stations are seeking, ultimate-
ly, is to ban the blanket license, under
which they pay a percentage of their
revenues regardless of the amount of
music they use, and to replace it with a
system of ‘‘clearance at the source.’
Under source clearance, producers of non-
network programs would obtain the
necessary music licenses at the time of
production. Since networks pay for
licenses for music used in network pro-
grams, stations then would need no
ASCAP or BMI licenses except for music
in local originations, and they themselves
would arrange for these or use music in
the public domain.

In this way, the plaintiffs contend, sta-

tions would have to pay ASCAP and BMI
only a fraction of what they pay under the
current system —which at the time the suit
was filed was about $48 million a year, as
compared with about $18.5 million that
the networks were paying e music-
licensing organizations.

CBS sought, in a suit that ran for 11
years, to have the blanket licenses ruled
out on antitrust grounds. In the end it
failed (BROADCASTING, April 13), but the
court in that case differentiated between
network power and station power—a dis-
tinction that the stations say sets their case
apart. BMI and ASCAP officials, on the
other hand, see the decision against CBS
as a good sign for their side, despite the
distinction. ,

Still another court case looms as a result
of the decision in the CBS suit. ASCAP is
asking the court to raise ABC’s fees for
ASCAP music to put them in line with
those that ASCAP negotiated with CBS
after CBS lost the suit.

While the CBS case was pending, the
networks paid the music-license organiza-
tion on an ‘‘interim’’ basis, subject to
renegotiation after the case was settled.
Since 1977, ABC has been paying $3.8
million a year.

What CBS agreed to pay—and what
ASCAP would like ABC now to pay—was
$8 million for 1981, with annual payments
increasing gradually to $9.8 million for
1985, plus supplemental payments (total-
ing $6.2 million in CBS’s case) for prior
years (BROADCASTING, July 6).

by both houses:.

own satellite.

WashingiondWetich

Telex bill passed. Bill to permit Western Union to compete as international record carriet
passed House of Representatives by voice vote last Tuesday. (Dec. 8). Passed unanimously
by Telecommunications Subcommittee on-Oct. 22.and by Energy and-Commerce
Committee on Nov. 12, bill would repeal Section 222 of Communications Act and direct
FCC to promote competition-in telegraph.industry, Carriers would be required to
interconnect with one another for reasonable fee to be agreed upon:by carriers.under
supervision of FCC, Western Union would haveto wait 180 days-after enactment of bill
before competing overseas. Bill (H.R. 4108) does not differ substantially from Senate
version (S.271) passed earlier this year {BRoADCASTING, June 29).and Senate and House
Commerce Committees have agreed not to hold conférence. Instead, they have instructed
staffs to compromise on differencesin legisiation and to dratt final measure to'be'passed

g
PBS files for ITES. Public Broadcasting:Setvice-has been given'go-ahead fro ts
members to apply to FCC for blanket license for instructional television fixed service
channels for National Narrowcast Network proposed by PBS-officials. Proposal, which was
put before stations last month (Broabcasting, Nov. 23), would provide revenues for public
television stations by distributing instructional and informational programing for private
and public sector through ITFS channels. PBS stations also have.option of filing for
themselves. PBS executive committee, after conference last Wednesday, unan
agreed to file for interested stations on their behalf. Executive comimittee also
recommended that name be changed to National Narrowcast Service, PBS expects to file
applications as quickly as possible before FCC completes its rulemaking considering
making IFTS spectrum available for noneducational uses (BroapcasTing, Oct. 26).

dusly

Rebuttal. Focus Broadcast Satellite; National Christian: Network inc. and Satellite
Development Trust each petitioned FCC tast week to reconsider decision refusing to
accept their applications for DBS service for filing. FCC rejected-applications
that applications were:-incomplete (BroabcastiNg; Oct. 28). Each has argued that because
FCC had not presented detailed instruction’s on'what would constitute complete
application, their-applications shouldn't have been rejected. Focus had filed two
applications. Although commission accepted for filing its.application that proposed using
Advariced Westar satellite; it rejected application callingfor Focus:to-build’and operateits

jrounds
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CB interference:
Some suggestions
wut to the FCC

Comments vary as to whether
responsibility lies with TV or CB
manufacturers to set standards

Although everyone seems to agree that
citizen band radio transmissions are caus-
ing interference to television and other
home entertainment receivers, how to
remedy the problem remains open to
question, according to comments filed at
the FCC.

Most commenters seem to agree that
television receiver manufacturers and CB
operators should strive to solve the prob-
lem voluntarily, but CB enthusiasts said
the problem could best be addressed by
upgrading technical standards for televi-
sion receiver manufacturers, and televi-
sion manufacturers said they were incapa-
ble of manufacturing sets that would

Technology:

eliminate the primary causes of CB inter-
ference.

The Association of Maximum Service
Telecasters said CB interference to televi-
sion broadcast service continues to be a
“major’’ problem, accounting for 64% of
all complaints the FCC receives.

Although AMST said the FCC had been
concentrating principally on the problem
of front-end overload, the FCC should
concentrate on the “‘primary’’ cause of CB
interference: spurious harmonic radiation,
AMST said.

“There is no need for further study or
delay,” AMST said. *“The commission has
before it all the information needed to
justify the adoption now of at least a 100
db harmonic supression requirement for
CB transmitters,”” AMST said.

Although AMST agreed television
receiver performance should be upgraded,
it said improved receiver designs couldn’t
reduce CB harmonic interference. “‘In-
creasing CB transmitter harmonic sup-
pression, on the other hand, attacks the
primary cause of interference at its source
and would be effective to prevent inter-

ference, regardless of receiver vintage,’
AMST said.

In its comments, the National Associ-
ation of Broadcasters said the FCC should
further discourage illegal use of linear
amplifiers by requiring amateur radio
operators to display their licenses when
they buy a linear amplifier.

NAB also suggested that receiver
manufacturers start labeling receivers to
‘‘aid consumers in choosing among
electronic equipment with varying degrees
of interference rejection capability.”’

ABC said the industry should label its
receivers and adhere to performance stan-
dards voluntarily. But ABC also thought
the FCC should help those self-regulatory
efforts along by playing ‘“an important and
active role in the dissemination of con-
sumer information concerning RF inter-
ference problems and solutions.”

CBS said it supported voluntary
guidelines for television set manufac-
turers, but CBS thought two of three
parameters suggested by the Electronic In-
dustries Association were too liberal.

Although EIA has proposed a level of

Solutions

you can afford
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-66 dbm for desired television carrier level
measured at the receiver’s antenna input
terminals, CBS thought a ‘‘more conser-
vative”’ carrier level of -75 dbm ‘‘should
be selected to allow viewers located a
reasonable distance beyond the Grade B
contour, who otherwise obtain an accepta-
ble quality of service, to be afforded some
protection from RFI overload.”” CBS also
said the ratio of desired television signal to
undesired television harmonic of the in-
terfering signal should be at least 50 db,
instead of the 40 db ratio proposed by EIA.

The Consumer Electronics Group of the
Electronic Industries Association urged
the commission not to consider imposing
any mandatory standards on the television
receiver industry. The industry, EIA said,
already was ‘‘successfully dealing’ with
the problem of front-end overload.

Besides, EIA said, the primary cause of
interference is not front-end overload, but
CB harmonic radiation, and ‘“CB har-
monic transmission will continue to exist
and cannot be dealt with by television
manufacturers.”

EIA also urged the commission to
launch a new study on CB interference.
EIA said it was ‘“‘confident an updated
study would demonstrate that CB har-
monic radiation remains the primary cause
of interference to the existing population
of television receivers and that receivers
meeting the EIA performance guidelines
will prove substantially immune to front-
end overload. Only CB manufacturers, by
providing proper harmonic suppression,
and CB operators, by not using illegal
linear amplifiers, can solve the problem of
harmonically generated interference and
extreme cases of front-end overload,’ EIA
said. ‘‘The commission must insure that
CB transmitter manufacturers and CB
operators deal with these types of inter-
ference.’

EIA, however, said that the FCC should
drop its proposal considering grading and
labeling television receiver equipment.
Such programs would only mislead the
public, and it would be “‘extremely expen-
sive”” and complex to develop measure-
ment procedures and standards for rating
and testing the ‘‘susceptibility of a given
receiver to each interference mode.,” EIA
said.

The Personal Radio Operators Federa-
tion said although CB radio service has
caused interference, the FCC should con-
centrate its remedy on the ‘‘home enter-
tainment gadgets,”’ not the transmitters.

The PROF said if receiver manufac-
turers were to label their products, detail-
ing how they should be properly installed
and operated, the ““‘market would take care
of the rest.”’

To deal with interference complaints,
radio operators should set up voluntary
committees on the local level to ‘‘establish
and convince complainants that the radio
station is not at fault,” PROF said.

The American Radio Relay League also
urged the FCC to concentrate on
receivers, not transmitters. ARRL said
receiver manufacturers had not done
enough to solve interference problems
voluntarily, so it urged the FCC to estab-
lish mandatory standards. ‘‘The commis-
sion is urged to support legislation before
Congress which would give the FCC
authority to require manufacturers to in-
corporate filters, circuits or other tech-
niques to reduce the susceptibility to inter-
ference of home electronic devices,” it
said.

The Washington State CB Radio Associ-
ation also said mandatory standards
should be set for television receiver
manufacturers. It said the biggest cause of
interference was the use of linear
amplifiers, which CB radio buffs feel they

neaSyne

for approaching full-television resolution.

New bird. Satellite Business Systems has purchased fourth satellite from Hughes Aircraft
Co., scheduled for space shuttle launch in June 1984. Two of SBS satellites, used for
private corporate-communciations, are in orbit and third is scheduled for launch next fall.
All four-are based on Hughes's spin-stabilized HS 376 model.

New Jink. Public Broadcasting Service and Post-Newsweek Stations have new contract
calling for microwave link between Post-Newsweek's Washington bureau to PBS
headguarters there. PBS has been providing uplink service for distribution of news to P-N
stations=since Oct. 1980 from its Bren Mar, Va,, site. P-N had been sending over cassettes
from: which feeds were originated. Now P-N plans to instali microwave antenna on its roof
and receiving antenna on PBS roof where signal will be transferred to Bren Mar and
uplinked-to transponder on Westar | that P-N leases.

From darkness to light. RCA Corp. has demonstrated experimental solid state infrared
camera that creates recognizable television pictures of warm objects in room totally dark
to.human eye. Company says camera has potential for medical, industrial and military uses
but its picture is below commercial television standards. RCA says its pictures are
improvement over those produced by earlier images, and technology holds out prospect

The Henri:Award. Radio Club of America has presented its new Henri Busignies
Memarial Award to William H. Forster, vice president and product group manager for
telecommunications and electronics. ITT Award honors recipient for “substantial
contribution to the advancement of electronics for the benefit of mankind." Late Henri
Busignies was chief scientist for ITT and director of Radio Club.
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need to transmit over the rrowded CB
band. The best way to insure  at CB users
quit using the illegal devices would be to
‘‘allocate additional frequencies and create
new personal radio services that would
have a higher degree of user satisfaction,”
the association said.

Radiation fears
stymie station

Onondaga, N.Y., bars Filmways
from building new UHF, citing
allegations of harmful ra ation

Broadcasters over the years have become
accustomed to a variety of actions by the
FCC and others to block efforts to estab-
lish broadcast stations. The town of Onon-
daga, N.Y., has confronted Filmways
Communications of Syracuse, N.Y., with a
new one: an ordinance barring construc-
tion of Filmways’ proposed station on
channel 43 in Syracuse because of allega-
tions the radiation resulting from the
operation of broadcast stations constitutes
a health hazard. Filmways has gone to
court to seek an order that the town’s
moratorium violates the First Amend-
ment and must be vacated.

Filmways purchased the construction
permit for a station on channel 43 and a
site on which to build the facility, each for
$75,000, in April 1980. In August of that
year, the town board—rejecting Filmways’
arguments that the proposed station would
pose no health hazard —adopted an ordi-
nance barring the construction of stations
for a 12-month period. The purpose was to
allow the town’s Environmental Advisory
Council to gather information about possi-
ble health hazards of nonionizing
electromagnetic radiation resulting from
the operation of a broadcast station.

A year later, the town board adopted a
resolution extending the moratorium for
another 12-month period. That action
came after additional presentations by
Filmways that broadcast stations posed no
health hazard. Indeed, Filmways sug-
gested that the town adopt a standard that
was five times as restrictive as any in the
world. It also promised to modify its
facility if channel 43’s transmission raised
the power density above whatever stan-
dard the town board ultimately adopted.
But the resolution said ‘‘scientific in-
vestigations conducted’ in the previous
year have not resolved the health-hazard
question.

At that point, Filmways decided to go to
court. In the complaint filed with the U.S.
District Court for Northern New York,
Filmways argues that the moratorium in-
fringes on Filmways’ First Amendment
freedom of speech rights and the public’s
right to ‘‘an uninhibited, diversified flow
of communications.”’

Filmways is seeking more than
preliminary and permanent injunctions
barring the town from enforcing the ban
on the construction of new stations. It is
seeking damages totalling $5,350,000.



The:Media

Cities vote for
bigger role in
cable regulation

Municipal league also deplores
lifting of fairness doctrine
and political equal-time laws

The National League of Cities has
resolved to seek federal legislation
strengthening its role in cable TV regula-
tion. At its annual convention, held in
Detroit, the NLC also vowed to fight for
strengthening the fairness doctrine and
equal-time law.

Until now, the NLC has maintained a
defensive posture toward efforts to
deregulate cable TV, but because it expects
Congress to consider cable legislation next
vear, it voted to draft specific proposals
protecting the interests of its members.
The resolution on the fairness doctrine
and equal time came in response to the
FCC’s request for repeal of both and to
complaints by some city officials that the
rules do notsufficiently protect the public.

The cable proposals, to be drafted by the
NLC’s cable TV task force, will seek ‘full
fraedom of contract” for cities in their

alings with prospective cable operators.
Cities would have the right to establish
franchise fees and regulate rates, to re-
quire government and public access to
channels or channel time and to require
local programing,.

Cities would also have the power “‘to
protect the public interest by assuring the
availability of a wide variety of cable pro-
graming” and to contract with cable
{ranchisees for ‘‘public safety applications
and other potential uses in the public in-
terest”” Finally, cities could require “‘full
and continuing disclosure by the
franchisee and its principals of its business
connections, finances and expenditures
made in pursuit or maintenance of the ca-
ble franchise.”

The cable TV task force plans to com-
plete its legislative proposals by February.
Members of the task force, which is
chaired by Seattle Mayor Charles Royer,
are Robert Martinez, mayor, Tampa, Fla.;
Tom Volgy, council member, Tucson,
Airz.; Jack Nelson, mayor, Beaverton,
Ore.; Edward Koch, mayor, New York;
Jack Patriarche, executive director,
Michigan Municipal League; King Trim-
ble, council member, Denver; Rick
Borten, cable coordinator for Boston; Joan
Showalter, council member, St. Paul;
Wayne Wedin, city manager, Brea, Calif.:
Kenneth Blackwell, council member, Cin-
cinnati; Thomas Cooke, mayor, East
Orange, N.J., Ralph Edwards, council
member, Prairie Village, Kansas; John

Ferraro, council president, Los Angeles;
Donna Frohardt, council member, Lin-
coln, Neb.; Karen Miller, mayor, Reading,
Pa.; John Skowronek, alderman, Minot,
N.D.; Joseph Walsh, mayor, Warwick,
R.I.; Leigh Wilson, executive director,
North Carolina League of Municipalities;
Anne Meier, director of energy and tele-
communications, Columbus, Ohio, and
Marvin Rimerman, director of tele-
communications for Baltimore.

Mayor Henry Maier of Milwaukee initi-
ated the NLC’s action on political broad-
casting rules. A veteran of the NLC,
Maier filed a complaint under the fairness
doctrine against wImJ-Tv Milwaukee in
July, charging that the station had
repeatedly suppressed or misstated facts in
its coverage of city issues, made personal
attacks on Maier and set forth views that
presented only one side of controversial
issues in its overall programing.

A spokesman said the mayor and a
number of other mayors who co-spon-
sored the resolution on the political broad-
casting rules, believe the FCC rejects too
many fairness complaints and that the
public cannot appeal FCC decisions on
fairness complaints in the courts. The
mayors also maintain the administrative
work necessary to file and pursue a fair-
ness complaint at the FCC militates
against doing so and is therefore not in the
public interest.

“The fairness doctrine and equal-time
provisions have enhanced free speech, in-
sured greater diversity of opinion and pro-
tected the First Amendment rights of the
public,” said the NLC’s resolution on po-
litical broadcasting laws. ‘‘Broadcasters
have used the publicly owned airwaves to
express their own opinions on public
issues without providing time for opposing
points of view, as required by the fairness
doctrine and equal-time provisions,” and
“the FCC has failed to enforce adequately
the fairness doctrine (97% of the 4,200
complaints filed in the last two years at the
FCC were rejected)”’

The NLC resolved to oppose the FCC’s
proposal to repeal the fairness doctrine
and equal-time provisions and to urge
Congress “‘to review the FCC’s failure to
enforce the fairness doctrine and equal-
time provisions under existing procedures
and to subject the FCC’s procedures for
resolving complaints of aggrieved parties
to full judicial review.’

The NLC also revised its general state-
ment of policy on communications. It
decided the federal government ‘‘should
take action to prohibit foreign ownership
of cable TV systems only if it can be
shown that such ownership does not
enhance competition and threatens the
U.S. cable industry.” Cities, said the NLC,
should be able to decide which cable pro-
vider will serve their markets.

The NLC also said that the FCC should
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set a limit on the number of low-power TV
licenses any one entity can own and
should require cable systems with unused
channel capacity to carry low-power sta-
tions in their area. ‘‘Preference for carriage

in low capacity cable systems should go to
low-power stations with locally oriented
programing,’” said the NLC.

The Detroit convention attracted 4,400
people, 2,500 of them city officials.

=
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TR 0P OSED

KIOI(FM) San Francisco, KCBQ-AM-FM
San Diego, KSLQ(FM) St. Louis,
WOKY(AM) Milwaukee and WMIL(FM)
Waukesha, Wis. 3 Sold by The Charter
Co. té Surrey Broadcasting for $32 million
(see story, page 54).

WHOM(FM) Mount Washington,
N.H. O Sold by Alpine Broadcasting Corp.
to Newengco Inc. for $3.5 million. Seller is
principally owned by Norman R. Alpert,
who has no other broadcast interests.
Buyer is owned by Frederick A. Godley,
chairman, and 11 others. He is New Ca-
naan, Conn., investor and has no other
broadcast interests, WHOM is on 94.9 mhz
with 48 kw and antenna 3,760 feet above
average terrain.

WCRJ-AM-FM Jacksonville, Fla. O Sold
by Bold City Broadcasting Co. to Abell
Communications for $2,093.000. Seller is

subsidiary of AMG International,
religious, nonprofit organization prin-
cipally engaged in missionary and relief
work abroad. Spiros Zodhiates is president.
It also is licensee of wscw(aM) South
Charleston, W. Va., and wHyp(am) Col-
umbus, Ga. Buyer is subsidiary of A.S.
Abell Co., closely held publisher of
Baltimore Sun and owner of WMAR-FM-TV
Baltimore, which has also bought
WDOQ(FM) Daytona Beach, Fla., for $3
million (BROADCASTING, Nov. 9). Abell
Communications radio division president,
Stuart D. Frankel, said it is seeking to ex-
pand radio portfolio with eye on sun belt
and Southeastern markets. WcRy is 50 kw
daytimer on 1530 khz. WCRJ-EM is on
107.3 mhz with 100 kw and antenna 350
feet above average terrain.

KYLT-AM-FM Missoula, Mont. O Sold by
Scottie Broadcasting Co. to Spectrum
Communications Corp. for $1.5 million.
Seller is owned by W. L. Holter (75%) and
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Gene S. Peterson (25%). Holter owns
KLTZ(AM) Glasgow and KMMR(FM) Malia,
both Montana. He also owns 80% of KBLL-
AM-FM Helena and 80% of KPRK(AM)
Livingston, both Montana, of which
Peterson owns 20% each. Holter owns 60%
of permittee for new FM at Glasgow
(BROADCASTING, July 2, 1979). Buyer is
group of more than 50 stockholders.
Phillip B. Huff is president and 10.11%
owner. He is Boulder, Colo., radio pro-
moter and merchandiser and has no other
broadcast interests. KyLT is on 1340 khz
with 1 kw day and 250 w night. KYLT-FM is
on 100.1 mhz with 3 kw and tenna 300
feet below average terrain.

WQOK(AM) Greenville, S.C. O Sold by
WqooK Inc. to Keymar Communications
Inc. for $750,000. Seller is owned by
Tecumseh Hooper (76%), wife, Francis S.
(10%), son, Tecumseh Jr. (6%), and
daughters, Nan Hooper Woodward and
Jean L. Hooper (4% each). They have no
other broadcast interests. Buyer is owned
by Paul H. Rothfuss and Kerby E. Confer
(45% each) and David Bernstein (10%).
They own wssL(FM) [formerly wGxL]
Laurens, S.C., which they bc  ht for $2.5
million (BROADCASTING, Aug. 10).
Rothfuss and Confer each own 35% of
WKRT(AM)-WNOZ(FM) Cortland, N.Y.; 25%
each of KssN(FM) Little Rock, Ark., and
10% each of permittee, WKFT(TV) Fayette-
ville, N.C. Rothfuss and Confer have
been granted FCC approval to buy
WIDX(AM)-WZZQ(FM) Jackson, Miss., for
$4,437,000 (BROADCASTING, Nov. 9).
They also bought, subject to FCC ap-
proval, WDIX(AM)-WPJS(FM) Orangeburg,
S.C., for $1,250,000 (BROADCASTING,
Nov. 9). WQoK is on 1440 k  with 5 kw
full time.

WONW(AM) Defiance, Ohio T Sold by
Tri-State Broadcasting Inc. to Defiance
Communications Inc. for $555,000. Seller
is owned by Glenn R. Thayer, Lloyd P Basil
and Richard W, Crowell (one-third each),
who have no other broadcast interests.
Buyer is subsidiary of Central Broadcast-
ing Corp., closely held Richmond, Ind.-
based group of 48 stockholders. William
M. Quigg is president. Central owns
WKBV(AM)-WRIA(FM) F :hmond,
WBAT(AM) Marion and WBIW(AM)-
wBIF(FM) Bedford, all Indiana, and WBEX-
aM-FM Chillicothe, Ohio. WoNw is on
1280 khz with 1 kw day and 500 w night.
Broker: Blackburn & Co.

WSBM(FM) Jefferson City, :@n. O Sold
by Mossy Creek Broadcasting Corp. to
Kenneth Klingler for $370,000. Seller is
principally owned by Hugh Cate, who has
no other broadcast interests. Buyer is Bar-
boursville, W. Va,, .minister who has no
other broadcast interests. WSBM is on 99.3
mhz with 3 kw and antenna 300 feet above
average terrain.

KSIB(AM)-KITR(FM) Creston, lowa
0 Sold by Heritage Communications
to GO Radio Corp. for $2A7,000. Seller
is publicly traded Des .= »ines, lowa-
based cable MSO that owns no other



broadcast stations. Buyer is owned by
Glenn Olson, who owns KQWC-AM-FM
Webster City and KQWI(FM) Clarinda, both
JTowa, and KDOM-AM-FM Windom, Minn.
KsiBis 1 kw daytimer on 1520 khz. KITR is
on 101.7 mhz with 3 kw and antenna 255
feet above average terrain.

WCRI(AM) Scottsboro, Ala. [0 Sold by
Jackson County Broadcasting Service Inc.
to Scottsboro Christian Broadcasting Inc.
for $210,000. Seller is owned by Pat
Courington (47.5%), B.W. Kennamer
(25%), Courington’s daughter, Chella C.
Livingston (15%), Margaret D. Crowe
(8%) and Thomas P Kennamer (4.5%).
Courington owns 47.5% of wavu(aM)-
WQSB(FM) Albertville, Ala. Buyer is
owned by Jerry J. Gentle and wife, Lola,
and Rachel Hastings and wife, Annie M.
(25% each). Gentle is former announcer/
salesman, WKEA(AM) Scottsboro. Hastings
owns Scottsboro wood company. They
have no other broadcast interests. WCRI is
250 w daytimer on 1050 khz. Broker:
Chapman Associates.

WMOK(AM) Metropolis, lIl. 0 Sold by
Fort Massac Broadcasting Inc. to WMOK
Inc. for $204,000. Seller is owned by
Virgil Smith, general manager (11.1%),
and 11 others, none of whom have other
broadcast interests. Buyer is owned by
Gary Kidd and wife, Michele S. (50%
each). Garry Kidd is sales manager at
WNGO(AM)-WXID(FM) Mayfield, Ky.
Michele Kidd is dental assistant. Neither
has other broadcast interests. WMoK is 1
kw daytimer on 920 khz.

0O Other proposed station sales include:

KLEO(FM) [CP] Caulksville, Ark.;
kTMX(Tv) [CP] Denver; weMmEe(Tv) [CP)
Chicago; wLMS(AM) Leominister, Mass.
(BROADCASTING, Dec. 7); KCBN(AM)-
KRNO(FM) Reno; (BROADCASTING, Nov.
30); KCCO(AM)-KBLG(FM) Lawton, Okla.
(BROADCASTING, Sept. 28); WPUB-AM-FM
Camden, S.C. (BROADCASTING, Dec. 7);
wzz1(AM) Madisonville, Tenn.; KEGL(FM)
Fort Worth (BROADCASTING, Dec. 7), and
WOQRK(FM) Virginia Beach, Va. (BROAD-
CASTING, Nov. 9} (see ‘‘For the Record,”
page 74).

TSRS APPROVED Y

KWHY-TV Los Angeles (0 Sold by Coast
TV Broadcasting Corp. to Burt Harris and
SelecTV of California Inc. for $5.3 million.
Seller is principally owned by three
brothers, Wiley D., Robert W., and Hugh
R. Bunn, and Frederick D. Custer, who
have no other broadcast interests. Buyer
Harris is president and principal owner of
Harriscope Broadcasting Corp., Los
Angeles-based group of two AM’s, one FM
and five TV’s. Selec TV is Marina del Rey,
C f[-based subscription television ser-
vice. Lionel Shaen is president. SelecTV,
which has supplied pay programing to sta-
tion, exercised option to buy after Coast
TV continued to oppose introduction of
R-rated movies. KwHY-TV is on ch. 22 with
2,570 kw visual and 257 kw aural and an-
tenna 2,930 feet above average terrain.

KERE(AM) Denver 0 Sold by Mission

Broadcasting Co. to Sandusky Newspapers
Inc. for $2.5 million. Seller is owned by
Jack Roth who owns KONO(AM)-KITY(FM)
San Antonio, Tex. Buyer is Mesa, Ariz.-
based group owner of three AM’s and five
FM’s owned by Dudley White, chairman,
and family. It also publishes four daily
newspapers in Ohio, Michigan and Ten-
nessee. KERE is on 710 khz with 5 kw full
time.

WFTR(AM)-WIXV(FM) Front Royal,
va. O Sold by Harris Broadcasting Corp.
to Straus Communications for $626,000.
Seller is owned by Donald B. Harris
(52%), wife, Dorothy J. (28%), and E.
Richard Westlake (20%) who have no
other broadcast interests. Buyer is owned
by R. Peter Straus and wife, Ellen S., who
own wWMCA(AM) New York. WFTR iS on
1450 khz with 1 kw day and 250 w night.
Wixv is on 95.3 mhz with 3 kw and anten-
na 490 feet above average terrain.

WYVA(FM) Yorktown, vVa. O Sold by Cra-
dle of Democracy Inc. to Tidewater Com-
munications Co. for $475,000. Seller is
owned by George W. Liddicoat, president,
and 16 others who have no other broadcast
interests. Buyer is owned by Joseph F
Hennessey, Lynda B. Lovett, Craig and
Thomas Siebert, brothers (23.55% each),
Richard C. Rowlenson (5.55%) and
Stanley J. Karas (.28%). Hennessey,
Rowlenson and Thomas Siebert are Wash-
ington communications attorneys. Craig
Siebert is Annapolis, Md., certified public
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accountant. Karas is general manager of
WEAM(AM) Arlington, Va. Lovett is wife of
Lee Lovett, Washington communications
attorney. Buying group includes some
principals who were granted FCC approval
to buy WANB-AM-FM Waynesburg, Pa., for
$544,000 (BROADCASTING, Nov. 2}. Wyva
is on 94.1 mhz with 50 kw and antenna
500 feet above average terrain.

O Other approved station sales include:
KEEN(AM)-KBAY(FM) San Jose, Calif.;
KFEL(AM) Pueblo, Colo.; KDSA(AM)
Wichita, Kan.; KLyc(aM) Laurel, Mont.;
and KUTA(AM) Blanding, Utah (see ‘‘For
the Record,” page 73).

*
PBS begins selling
data service to

raise revenues

Areapop, service offered to

PBS members, will now be made
available to commercial TV
broadcasters; plans are in
works for Home Video Club

The Public Broadcasting Service last week
began a new venture to raise revenues by
taking a current data service offered to its
members and marketing it to commercial
television broadcasters. The service, called
Areapop, promoted as ‘‘the computer-






For the Record -

As compiled by BROADCASTING Nov. 30
through Dec. 4 and based on filings,
authorizations and other FCC actions.

Abbreviations; AFC— Antenna For Communications.
ALJ— Administrative Law Judge. alt.—alternate.
ann.—announced. ant.—antenna. aur.—aural. aux. —
auxiliary. CH—critical hours. CP—construction per-
mit. D—day. DA —directional antenna. Doc. — Docket.
ERP—effective radiated power. HAAT —height of an-
tenna above average terrain. khz—kilohertz. kw—
kilowatts. m—meters. MEOV —maximum expected
operation value. mhz--megahertz. mod. —modifica-
tion. N—night. PSA—~presunrise service authority.
RCL —remote control location. S-A —Scientific Atlan-
ta. SH—specified hours. SL—studio location. TL—
transmitter location. trans.—transmitter. TPO—
transmitter power output. U~—unlimited fiours. vis.—
visual. w—watts. *—noncommercial.

New Stations

AM applications

# Winamac, Ind.—Douglas F Haley seeks 1280 khz,
500 w-D. Address: 114 West Main Street, Winamac
46996. Estimated construction costs: $122,000; first-
quarter operating cost: $8,300; first-year revenue:
$100,000. Principals: Applicant owns Winamac print-
ing business and has no other broadcast interests. Filed
Nov. 24,

@ Hudson/Clinton, Mass.—Minority Broadcasting of
the Midwest Inc. seeks 650 khz, 10 kw-D, 1 kw-N. Ad-
dress: 5525 South State Street, Chicago 60621. Esti-
mated construction costs: $176,500; first-quarter
operating cost: $28,500; first-quarter revenue: $50,000.
Principals: Pervis Spann (80%) and six others. He is
general manager and 40% owner of WXOL(AM)
Cicero, Itl. Minority Broadcasting of the Midwest is ap-
plicant for new AM’s at Maywood-Chicago, IIl.;
Memphis, Tenn.; Pritchard, Ala.; Fenton, Mich.; and
Warrington, Pa. (see below); new FM’s at Memphis,
Ark.; Greenwood, Miss., and Miami. Filed Nov. 25.

B Reno, Nev.—First Broadcasting of Nevada Inc.
seeks 1550 khz, 10 kw-D. Address: 4604 Hurford Ter-
race, Encino, Calif. 91436. Estimated construction
costs: $27,600; first-quarter operating cost: $32,000.
Principal: Stanley D. Klein (100%) who is Encino at-
torney and has no other broadcast interests. Fiied Nov.
24,

m Williston, N.D.—Basin Broadcasters In¢. seeks 660
khz, 5 kw-U. Address: 1805 University Avenue,
Williston 58801. Estimated construction costs: $370,-
700; first-quarter operating cost: $25,000; first-year
revenue: $250,000. Principals: Duane Simpson (51%),
Marvin Iverson (29%) and Dianna L. Simpson (20%).
Duane Simpson is president of Williston building and
supply company. His uncle, Marvin Iverson, is Tioga,
N.D., farmer. Wife Dianna is former Williston real
estate agent. None have other broadcast interests.
Filed Nov. 20.

B Warrington, Pa,—Minority Broadcasting Co. of the
Midwest Inc. seeks 1160 khz, | kw-U. Address; 5525
South State Street, Chicago 60621. Estimated con-
struction costs: $113,500; first-quarter operating cost:
$36,300, first-quarter revenue: $45.,000. Principals:
Pervis Spann (80%) and six others. Spann is general
manager and 40% owner of WXOL(AM) Cicero, IIl.
Principals are applicants also for new AM’s at
Maywood-Chicago, Ill.; Memphis, Tenn.; Pritchard,
Ala.; Fenton, Mich.; and new FM’s at Memphis, Ark.;
Greenwood, Miss., and Miami. and new AM at Hud-
son-Clinton, Mass. (see above). Filed Nov. 24,

B Salem, Va.—Salem Broadcasting Co. seeks 1200
khz, 10 kw-D, 1 kw-N. Address: PQ. Box 2808, High
Point, N.C. 27261. Estimated construction costs:

$432,000; first-quarter operating cost: $30,500; first-
quarter revenue: $40,000. Principals: Bernard Mann
(60%), wife, Roberta E (35%) and Larry Hayes (5%).
Bernard Mann is president and 60% owner of
WOKX(AM)-WGLD(FM) High Point, N.C., and
60% of WKIX(AM)-WYYD(FM) Raleigh, N.C.
Roberta owns 40% of broadcasting group. Hayes is
general manager of WUSS(AM) Atlantic City, N.J.
Filed Nov. 27.

FM applications

B *Lake Havasu City, Ariz.—New Life Christian
School seeks 91.1 mhz, 115w, HAAT: 452 ft. Address:
2700 Jamaica Blvd., Lake Havasu City 86403.
Estimated construction costs: $41,600; first-quarter
operating cost: $9,000. Format: Educational. Principal:
non-profit corporation; Richard Tatham is president.
He is Lake Havasu City minister and pastor and has no
other broadcast interests. Filed Nov. 24,

8 *Tucson, Ariz, —Foundation for Creative Broadcast-
ing Inc. seeks 91.7 mhz, 3 kw, HAAT: 190 ft. Address:
PO. Box 3314 Tucson, Ariz. 85722. Estimated con-
struction costs: $32,000; first-year operating cost: $30,-
000. Principal: nonprofit corporation. Roger B. Greer,
Tucson businessman, is president. He is former broad-
caster at KWFM(FM) Tucson. Filed Nov. 19.

8 Yuma, Ariz.—People Broadcasting Co. seeks 100.9
mhz, 3 kw, HAAT: 300 ft, Address: 1426 South 5th
Avenue, Yuma 85364. Estimated construction costs:
$160,000; first-year operating cost: $67,400; first-year
revenue: $94,300. Principals: Robert H. Langill and
Walter L. Varner Jr. (50% each). Langhill is 51% owner
of Yuma advertising agency and partner in health food
store there. Varner is Yuma investor. Neither have
other broadcast interests. Filed Nov. 23.

® *Camarilio, Calif. —~The Association for Com-
munity Education Inc. seeks 90.3 mhz, 4.43 kw,
HAAT: 1598 ft. Address: 1081 Mesa Drive, Camarillo
93010. Estimated construction costs: $19,400; first-
year operating cost: $98,500. Principal: non-profit,
nonstock corporation; Philip C. Guthrie is president.
He is educator and has no other broadcast interests.
Filed Nov. 27.

B Rayville, La.—Kenneth W. Diebel seeks 92.1 mhz,
3 kw, HAAT: 279 ft. Address: 1207 Louisa Street,
Rayville, La. 71269. Estimated construction costs:
$30,000, first-quarter operating cost: $30,000. Prin-
cipal: Applicant owns Rayville electronic sales store
and has no other broadcast interests. Filed Nov. 27.

B Tioga, La.—Christian Life Broadcasting Co. seeks
98.3 mhz, 3 kw, HAAT: 298 ft. Address: 3712 Cornell
Drive, Shreveport, La. 71107. Estimated construction
costs: $35,000; first-quarter operating cost: $20,800;
first-quarter revenue: $21,300. Format: religion 50%,
gospel music 44%. Principals: A. T. Moore (49%) and
wife, Maxine (51%). A. T. Moore owns 98% of
KFLO(AM) Shreveport, La., where wife Maxine is
traffic manager and bookkeeper. Filed Nov. 20.

B Vernado, La.—Northlake Audio Inc. seeks 92.7
mhz, 3 kw, HAAT: 300 ft. Address: PO. Box 280, Old
Vernado Highway, Bogalusa, La. 70427. Estimated
construction costs: $83,000; first-quarter operating
cost: $15,000. Principals: Purvis M. Hall JIr. (26.6%)
wife, Elaine E (26.67%), son Purvis M. Hall III
(35.66%) and Andrew M, Moses (11%). They own, in
same proportions, WBOX(AM) Bogalusa, La. Filed
Nov. 19.

8 Chatham, Mass.—Cape Radio Inc. seeks 107.5
mhz, 50 kw, HAAT: 500 ft. Address: 22 Hilltop Road,
Longmeadow, Mass. 01106. Estimated construction
costs: $254,800; first-quarter operating cost: $56,700;
first-year revenue: $325,000. Principal: Arleen P
Roberts (100%), who is former director of
WARE(AM) Ware, Mass., and WUHN(AM)-
WUPE(FM) Pittsfield, Mass., and has no other broad-
cast interests. Filed Nov. 20.

B New Albany, Miss.—Ebony Broadcasting Co. seeks
106.3 mhz, 3 kw, HAAT: 300 ft. Address: PO. Box 301,
Tupelo, Miss. 38801. Estimated construction costs:
$158,400; first-quarter operating cost: $24,000; first-
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year revenue: $175,000. Principals: Aaron S. Thomas
Jr. (45%), Steven B. Mayhorn (45%) and Michael U.
Mayhorn (10%). Thomas is Tupelo dentist. Steven
Mayhorn is Tupelo journalist. Michael Mayhorn is
Jackson, Miss., bookkeeper. None have other broad-
cast interests. Filed Nov. 25.

® Carson City, Nev.—John P. and C. Lucille Martin
seeks 98.1 mhz, 62 kw, HAAT: 2485 ft. Address: 268
Nicolos Drive, Arcata, Calif. 95521. Estimated con-
struction costs: $145,500; first-quarter operating cost:
$41,450. Principals: Applicants own KSXO(AM) Red-
ding and KATA(AM) Arcata, both California. Filed
Nov. 27.

B Carson City, Nev.—Carson City Broadcasting Inc.
seeks 98.1 mhz, 42.7 kw, HAAT: 2923 ft. Address: PO.
Box 85, Natchitoches, La. 71457, Estimated construc-
tion costs: $215,000; first-quarter operating cost: $87,-
500. Principals: Karl E Bailey, Robert D. Hyde Jr. and
Jim R. Phillips (one-third each). Bailey is general man-
ager and 33.33% owner of KNOX(AM)-KDBH(FM)
Natchitoches, La. Hyde is general manager and 20%
owner of KRMD-AM-FM Shreveport, La. Phillips
owns 51% of KHEY(AM) El Paso and 16% of
KPUR(FM) Amarillo, both Texas, and 30% of
KRMD-AM-FM. Filed Nov. 25.

B Dayton Township, N.Y.—William H. Hernstadt
seeks 98.1 mhz, 58.9 kw, HAAT: 2440 ft. Address:
3111 Bel Air Drive, 25-G, Las Vegas, Nev. 89109,
Principal: Applicant is Las Vegas investor and Nevada
State Senator. He also owns 80% of WKAT(AM)
Miami Beach, Fla. Filed Nov. 30.

B Geneva, Ohio—Edward M. Johnson seeks 104.9
mhz, 3 kw, HAAT: 370 ft. Address: Suite 702, 531 Gay
Street, Knoxville, Tenn. 37902. Estimated construc-
tion costs: $50,600; first-year operating cost: $50,000;
first-year revenue: $70,000. Format: consemporary.
Principal: Applicant is Knoxville broadcast consultant
and principal in WCSV(AM) Crossville, WTNR (AM)
Kingston, WREA(AM) Dayton and WNPC(AM)
Newport, atl Tennessee, He also owns 100% of appli-
cant for new FM at Cheyenne, Wyo., and 50% each of
applicants for new FM at Elkins, W. Va., and Lebanon,
Tenn. He also filed 15 applications for low power TV’s.
Filed Nov. 30.

B Burkburnett, Tex.—Belle Meade Broadcasting Inc,
seeks 104.7 mhz, 100 kw, HAAT: 475 ft. Address: 3308
South Eddy, Amarillo, Tex. 79109. Estimated con-
struction costs: $35,600; first-quarter operating cost:
$48,600. Principals: Theodore E Hill Jr. (49%), Terri
Lemus (26%) and Cynthia A. Lowdon (25%). Hill is
San Mateo, Calif., business consultant and 5% owner
of WPLW(AM) Carnegie, Pa. Lowdon is former
Delaware state highway patrolman., Lemus is Las
Vegas circus performer. Lowdon and Lemus also each
own 15% of applicant for new FM at Lewiston, Idaho.
Filed Nov. 27.

B Temple, Tex.— Aztlan Broadcasting Inc. seeks 101.7
mhz, 3 kw, HAAT: 303 ft. Address: 1005 South 13,
Temple, Tex. 76501. Estimated construction costs:
$67,000; first-quarter operating cost: $24,300; first-
year revenue: $80,000. Format: Spanish language 80%.
Principals: Marcelo H. Tafoya (80%), Luis A.
Rodriguez and Roy Medina (10% each). Tafoya owns
60% of KLFB(AM) Lubbock, 60% of KGRT(FM)
Taylor and 60% each of KCYL(AM)-KLTD(FM)
Lampassas, all Texas. Medina is general manager of
KLTD(FM) where Rodriguez is also employed. Filed
Nov. 20.

@ Ladysmith, Wis.—Flambeau Broadcasting Co.
seeks 92.7 mhz, 3 kw, HAAT: 300 ft. Address: PO. Box
351, Ladysmith, Wis. 54848. Estimated construction
costs: $21,700; first-quarter operating cost: $1,447;
first-year revenue: $24,000. Format: CW, Principal;
Ruth Nelson (100%) who also owns WLDY(AM)
Ladysmith, Wis. Filed Nov. 25.

® Casper, Wyo.—Eagle Broadcasting Inc. seeks 106.9
mhz, 100 kw, HAAT: 2000 ft. Address: 4960 Gratiot
Road, Saginaw, Mich. 48603. Estimated construction
costs: $106,900; first-quarter operating cost: $22,500.
Principals: Bruce Sheppard, Michael Ryan and Charles
Nickless (one-third each). Sheppard is Essexville,



Mich., businessman. Nickless is assistant vice presi-
dent of Saginaw, Mich., bank. Ryan is announcer at
WRCI(FM) Midland, Mich. Filed Nov. 25.

TV applications

m Pueblo, Colo.—FEM Broadcasting Inc. seeks ch.
32; ERP: 3162 kw vis. 471 kw aur., HAAT: 2263 ft.;
ant. height above ground: 259 ft. Address: 3423 Brook-
field Lane, Pueblo, Colo. 81005. Estimated construc-
tion cost: $2,646,000; first-quarter operating cost:
$411,800; first-quarter revenue: $408,600. Legal
counsel: Pierson, Ball & Dowd, Washington, Consuit-
ing engineer: Oscar L. Cuellar, Denver. Principals:
Helen M. Garcia (69%), sister, Phyllis M. Garcia is na-
Margaret D. Gomez (14.5% each). Helen Garcia is na-
tional sales manager at KOAA-TV Pueblo where
Phyllis is national sales assistant. Gomez is partner in
Pueblo athletic club. They have no other broadcast in-
terests. Filed Nov. 24,

®m Pueblo, Colo.—TvUSA/Pueblo Ltd. seeks ch. 32;
ERP: 1580 kw vis. 158 kw aur, HAAT: 2140 fr.; ant
height above ground: 120 ft. Address: 135 East 71st
Street, New York City 10021. Estimated construction
cost: $2,385,000; first-quarter operating cost: $415,-
000. Legal counsel: Wilner & Scheiner, Washington.
Consulting engineer: Jules Cohen & Associates,
Washington. Principals: Herbert N. Somekh (63.3%),
Pueblo Television Corp. (24%) and Lee Hanna
(12.7%). Somekh is New York hosiery manufacturer
and real estate investor. Hanna is president and 60%
owner of New York television management and con-
sulting firm and from 1972-79 was vice president of
NBC. He is also principal in applications for new TV’s
at Des Moines and Kansas City. Filed Nov. 24.

B Athens, Ga.—Georgia Mountain Corp. seeks ch.
34; ERP: 4182 kw vis, 418.2 kw aur.,, HAAT: 1035 ft.;
ant. height above ground: 1046 ft. Address: 57 Execu-
tive Park South, Suite 130, Atlanta, Ga. 30329. First-
quarter operating cost: $84,000; first-quarter revenue:
$80,000. Lega! counsel: Kenkel & Barnard, Washing-
ton. Consulting engineer: Lawrence Behr Associates,
Greenville, N.C. Principals: E. Lanier Finch (20%)
and sons James H. and Stephen L. (10% each). James
B. Lathom (20%), R. A. Birgel, E E. Busby (15% each)
and M. E Carpenter (10%). E. Lanier Finch, Busby
and Lathom are Atlanta, Ga., station representatives.
Finch’s sons are students. Biiget is Chapet Hill, N.C.
real estate developer. Carpenter is Dotham, Ala., ac-
countant. They are also applicants for new low power
TV’s at Athens, Rome and Gainesville, all Georgia,
Filed Nov. 24.

m Athens, Ga.—Sunbelt Television Inc. seeks ch. 34;
ERP: 3034 kw vis, 557 kw aur,, HAAT: 1534 ft.; ant.
height above ground: 1571 ft. Address: 855 Sunset
Drive, Athens, Ga. 30604. Estimated construction
cost: $2,584,000; first-quarter operating cost: $200,-
000; first-year revenue: $1,250,000. Legal counsel:
Ward & Mendelsohn, Washington. Consulting
engineer: Greer, Culpepper & Associates,. Greenville,
S.C. Principals: Thomas C. Dowden (50%), Claude
Williams Jr. and Robert E. Dicks (25% each). Dowden
is president and majority stockholder of Dowden Com-
munications Inc., Atlanta, Ga.-based MSO. Williams
is president and 85% owner of Athens, Ga., advertising
agency. Dicks is Athens neurosurgen. Filed Nov. 24.

® Rochester, Minn.—Sterling Communications Inc.
seeks ch. -47; ERP: 762 kw vis, 168 kw aur,, HAAT:
428 ft.; ant. height above ground: 380 ft. Address: Suite
418, Uptain Building, Chattanooga, Tenn. 37411. Esti-
mated construction cost: $186,000; first-quarter
operating cost: $187,300. Legal counsel: McCampbell
& Young, Knoxville, Tenn. Consulting engineer: Ster-
ling Communications. Principals: Abraham G.
Thiessen and James E. Price (50% each). They are
Chattanooga broadcast consultants and have no other
broadcast interests. Filed Nov. 24.

B Beaumont, Tex.—Focus Broadcasting of Texas Inc.
seeks ch. 21; ERP: 5000 kw vis, 500 kw aur., HAAT:
1948.5 ft.; ant, height above ground: 1997 ft. Address:
One Commerce Place, Suite 825, Nashville, Tenn.
37239. Estimated construction cost: $4,005,000; first-
year operating cost: $217,000. Principals: Douglas E
Ruhe, president (14.7%) and 11 others. He is
Nashville marketing and communications consultant.
Principals are aiso party to applications fornew TV’s at
Murfreesboro, Tenn.; Kannapolis, N.C.: Norfolk, Va.;
Seaside, Calif.; Tucson, Ariz.; Riverside, Calif., and
applications for direct broadcast satellite system and
various low power TV’s. Filed Nov. 24.

m Nederland, Tex.—Texas Gulf Communications Inc.
seeks ch. 21; ERP: 4610 kw vis, 829 kw aur,, HAAT:
1025 ft.; ant. height above ground: 1063.6 ft. Address:

One Plaza Square, Port Arthur, Tex. Estimated con-
struction cost: $2,035,000; first-quarter operating cost:
$680,000; first-quarter revenue: $500,000. Legal
counsel: Rubin, Winston & Diercks, Washington.
Consulting engineer: Peter V. Gureckis & Associates,
Potomac, Md. Principals: Beverly Parker, president
(20%), and eight others at 10% each. Parker is Lamar
University, Port Arthur, Tex., teacher and has no other
broadcast interests. Charles J. Brink, 10% owner of ap-
plicant, also owns 10% of applicant for new FM at Lul-
ing, Tex., and 5% of applicant for new AM at Houston.
Filed Nov. 24.

FM action

B Broken Bow, Neb.--Custer County Broadcasting
Co. granted 98.3 mhz, 2.4 kw, HAAT: 332.6 ft. Ad-
dress: PO. Box 409, Broken Bow 68822, Estimated con-
struction costs: $38,600; first-quarter operating cost:
$10,000, first-year revenue: $100,000. Format: mixed.
Principals: Lianne Griffith (66.67%), Richard L.
Yantzie (28.33%), Carl Swanson (3.33%) and Gerald
Thurman (1.67%). They own KCNI(AM) Broken
Bow. Richard Yantzie is station manager. Action Nov.
9.

TV actions

® Topeka, Kan.—Mid-America Broadcasting of
Topeka Inc. granted ch. 49; ERP: 5000 kw vis., 500 kw
aur., HAAT: 1049 ft.; ant. height above ground: 1074
ft. Address: Box 217, Thayer, Kan. 66776. Estimated
construction cost: $160,000; first-quarter operating
cost: $654,000; revenue: $300,000. Legal counsel: Leo
George, Washington; Consulting engineer: Stanley P.
Lapin, West Port. Conn. Principals: Larry D. Hudson
(43%), brother, Cale (21%), Larry P. Thompson and
Dean M. Coe (17.5% each) and Teri L. Tharp (1%).
Hudsons are Thayer, Kan., businessmen. Thompson
and Coe are partners in Parsons, Kan., advertising
agency. Tharp is Thayer insurance and real estate com-
pany owner. Hudsons own Crest Communications,
MSO with systems in Kansas and Missouri. Action
Nov. 13.

® Topeka, Kan.—Capcom dismissed application for
ch. 49; ERP: 1070 kw vis, 671 kw aur, HAAT: 986 fi.
Action Nov. 13.

Ownership Changes

Applications

B WCRI(AM) Scottsboro, Ala. (1050 khz, 250 w-
D) —Seeks assignment of license from Jackson County
Broadcasting Service Inc. to Scottsboro Christian
Broadcasting Inc. for $210,000. Seller: Pat M.
Courington (47.5%), B. W. Kennamer (25%),
Courington’s daughter, Chella C. Livingston (15%),
Margaret D. Crowe (8%) and Thomas P. Kennamer
(4.5%). Courington also owns 47.5% of WAVU(AM)-
WQSB(FM) Albertville, Ala. Buyer: Jerry J. Gentle
and Wife, Lola, and Rachel Hastings and wife, Annie
M. (25% each). Gentle is former general man-
ager of WKEA(AM) Scottsboro. Rachel Hastings is
Scottsboro logger. They have no other broadcast in-
terests. Filed Nov. 20.

m KLEO(FM)[CP] Caulksville, Ark. (95.3 mhz, 680
w, ant. 568.5 ft.) —Seeks assignment of construction
permit from Broadcasting Enterprises Inc. to Pharis
Communications Inc. for $150,000. Seller: Herschel W.
Cleveland, president (16.77%) and five others, none of
whom have other broadcast interests. Buyer: William
L. Pharis (51%) and wife Karen A. (49%). William
Pharis is general manager and 56.77% owner of
KAYR(AM) Van Buren, Ark., where wife is news-
operations director and 10% owner. They are also appli-
cants for new FM at Van Buren. Filed Nov. 10.

8 KTMX(TV){CP] Denver (ch. 31, 2157 kw vis., 428
kw aur., ant. 810 ft.) —Seeks assignment of construc-
tion permit from LUB Television Associates Ltd. to
Centennial Broadcasting Corp. for $129,000. Seller:
group of 8 stockholders, none of whom have other
broadcast interests. Buyer: subsidiary of Camellia City
Telecasters Inc., which is owned by BMA Properties
Inc. (80.1%) and Jack E Matranga (19.9%). BMA Pro-
perties is subsidiary at Business Men’s Assurance
Company of America, publicly traded Kansas City,
Mo.-based assurance and investment firm. Lloyd
Coker is president and V. W. Voorhees III is chairman.
It owns 80% of KTXL(TV) Sacramento, Calif., where
Matranga is general manager. 1t also bought, subject to
FCC approval, construction permit for KLRK(TV)
Vancouver, Wash. Filed Nov. 24,

a8 *WCME(TV)[CP] Chicago, (ch. 20, 110 kw vis.,
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24.5 kw aur., ant. 1,543 ft.) —Seeks assignment of con-
struction permit from Chicago Metropolitan Higher
Education Council to Board of Trustees of Community
College District No. 508, County of Cook, State of Il-
linois. Assignor: non-commercial, educational station.
Mirron Alexandroff is chairman. It has no other broad-
cast interests. Assignee is part of City Collegs of
Chicago system. Oscar E. Shabot is chancellor. No fi-
nancial consideration for transfer is involved, but
assignor will receive air time for instructional program-
ing. Filed Nov. 25.

1 WMOK(AM) Metropolis, 1ll. (920 khz, 1 kw-D)—
Seeks assignment of license from Fort Massac Broad-
casting Inc. to WMOK Inc. for $204,000. Seller: group
of 12 stockholders. Virgil E. Smith is vice president,
general manager and 11.1% owner. None have other
broadcast interests. Buyer: Gary Kidd and wife,
Michele S. (50% each). Gary Kidd is sales manager at
WNGO(AM)-WXID(FM) Mayfield, Ky. Michele
Kidd is dental assistant. They have no other broadcast
interests. Filed Nov. 20.

# WLMS(AM) Leominster, Mass. (1000 khz, 1 kw-
D) —Seeks assignment of license from Nashua Valley
Broadcast Inc. to Radio Ten Corp. for $200,000
(BROADCASTING, Dec. 7). Seller: principally owned
by Mary R. Allain who has no other broadcast in-
terests. Buyer: David E. Parnigoni (51%), Donn M.
Parker (20.2%), Peter Kadetsky, Austen Smithers and
Milton W. Robbins (9.6% each). Parnigoni is north-
eastern regional manager, National Association of
Broadcasters. Parker is former g=~=ral manager
WFEA(AM) Manchester, N.H. adetsky and
Smithers are Boston station representau ves. Robbins is
Woodbridge, N.J., accountant. They have no other
broadcast interests. Filed Nov. 24.

® KYLT-AM-FM Missoula, Mont. (AM: 1340 khz, 1
kw-D, 250 w-N: FM: 100.1 mhz, 3 kw, , ant. -300 ft.) —
Seeks assignment of license from Scottie Broadcasting
Co. to Spectrum Communications Corp. for $1,500,-
000. Seller: W. L. Holter (75%) and Gene S. Peterson
(25%). Holter owns KLTZ(AM) Glasgow and
KMMR(FM) Malta, both Montana. He also owns 8§0%
of KBLL-AM-FM Helena and 80% of KPRK(AM)
Livingston, Mont., of which Peterson owns 20% in-
terest. Holter also owns 60% of permittee for new FM
at Glasgow. Buyer: Group of more than 50
stockholders. Phillip B. Huff is president and 10.11%
owner. He is Boulder, Colo., radio promoter and
merchandizer and has no other broadcast interests.
Filed Nov. 24.

® KCBN(AM)-KRNO(FM) Reno, Nev. (1230 khz, 1
kw-D, 250 s-N; FM: 106.9 mhz, 60 kw (H), 20 kw (V).
ant. 460 ft.) —Seeks assignment of license from B.B.C.
Ind. to Roth Communications for $3,350,000 plus
$250,000 for consulting and noncompete agreement
(BROADCASTING, Nov. 30). Seller: Lorraine W.
Arms (100%) who has no other broadcast interests.
Buyer: David A. Roth (100%), Boston neurosurgeon
who also owns WIRA(AM)-WOVV(FM) Fort Pierce,
Fla. Filed Nov. 24.

8 WHOM(FM) Mt. Washington, » . (94.9 mhz, 48
kw, ant. 3,760 ft.} --Seeks assignment of license from
Alpine Broadcasting Corp. to Newengco Inc. for
$3,500,000. Seller: Norman R. Alpert, president (87%)
and six others, none of whom have other broadcast in-
terests. Buyer: Frederick A. Godley, chairman,
(46.6%) and 11 others. He is New Canaan, Conn., in-
vestor and has no other broadcast interests. Filed Nov.
30.

8 WONW(AM) Defiance, Ohio (1280 khz, 1 kw-D,
500 w-N) —Seeks assignment of license from Tri-State
Broadcasting Inc. to Defiance Communications Inc. for
$555,000. Seller: Glenn R. Thayer, Lloyd P. Basil and
Richard W. Crowell (one-third each) who have no
other broadcast interests. Buyer: Subsidiary of Central
Broadcasting Corp., closely held Richmond, Ind.-
based group of 48 stockholders. William M. Quigg, is
president. Central Broadcasti®- Corp. owns
WKBV(AM)-WRIA(FM) Ri  mond, Ind.;
WBAT(AM) Marion, Ind.; WBIWaM)-WBIF(FM)
Bedford, Ind.; and WBEX-AM-FM Chillicothe, Ohio.
Filed Nov. 19.

m KCCO(AM)-KBLG(FM) Lawton, Okla. (AM:
1050 khz, 250 w-D; FM: 98.1 mhz, 100 kw, ant. 202
ft.) —Seeks transfer of control of Progressive Broad-
casting Co. from Louise H. Downing and others (100
% before; none after) to Howard B. Chapman and
others (none before; 100% after). Consideration:
$950,000 (BROADCASTING, Sept. 28). Principals:
Sellers are Louise H. Downing as executrix for estate
of Gerald G. Downing (51.66%), Ross B. Baker Jr.
(20%), Louise H. Downing (16.66%) and Russeli G.



Jones (11.66%) who have no other broadcast interests.
Buyers are Michael D. Russell (50%), Howard B.
Chapman (29%) and Robert B. Cole (21%). Russell is
president, general manager and principal of
KIKS(AM)-KIOL(FM) Iola, Kan. Chapman and Cole
are Houston, Tex., investment builders. Filed Dec. 2.

# WFBA(AM) San Sebastian, PR. (1460 khz, 500 w-
U) —Seeks assignment of license from Pepino Broad-
casters Inc. to Luiz Raul Perez-Perez for $400,000
(BROADCASTING, Dec. 7). Seller: Felix Bonnet-
Velez (100%) who also owns WOYE-FM Mayaguez,
PR. Buyer is manager and 40% owner of San Sebastian
furniture and appliance store and has no other broad-
cast interests. Filed Nov. 20.

® WPUB-AM-FM Camden, S.C. (AM: 1130 khz, 1
kw-D; FM: 94.3 mhz, 3 kw, ant. 197 ft.) —Seeks
assignment of license from Kershaw County Broad-
casting Inc. to Camden Communications Group Inc.
for $600,000 (BROADCASTING, Dec. 7). Seller:
Austin M. Sheheen Jr, president, Cecil A. Bowers,
Donald H. Holland, John C. West and estate of C.M.
Ford (20% each) who have no other broadcast in-
terests. Buyer: John D. Livoti (62%), Joe S. Marquez,
Athony G. Lanza (10% each), Albert L. Strada (8%),
Edward T. Nugent (6%) and Anthony Lanza’s sister.
Gloria A. Lanza (4%). Livot is general sales manager of
WIS-TV Columbis, S.C. Marquez is vice president
of Parker Brothers, Beverly, Mass., toy and game
manufacturer. Lanza is employee of New York Times
Co. Strada is vice president of Harrington, Righter &
Parsons., New York station representatives. Nugent is
salesman with D.L. Taffner Ltd., New York TV syn-
dicator. Gloria Lanza is media services director for
American Association of Advertising Agencies. None
have other broadcast interests, Filed Nov. 20.

® WQOK(AM) Greenville, S.C. (1440 khz, 5 kw-
U) —Seeks assignment of license from WQUOK Inc. to
Keymarket Communications Inc. for $750,000. Seller:
Tecumseh Hooper (76%), wife, Frances S. (10%), son
Tecumseh Jr. (6%) and daughters, Nan Hooper Wood-
ward and Jean L. Hooper (4%). They have no other
broadcast interests. Buyer: Paul H. Rothfuss, Kerby E.
Confer (45% each) and David Bernstein (10%). They
own WSSL(FM) l[formerly WGXL] Laurens, S.C.,
which they bought for $2.5 million (BROADCAST-
ING, Aug. 10). Rothfus and Confer each own 35% of
WKRT(AM)-WNOZ(FM) Cortland, N.Y.; 25% each
of KSSN(FM) Little Rock, Ark., and 10% each of per-
mittee, WKFT(TV) Fayetteville, N.C. Rothfus and
Confer were granted FCC approval to buy
WIDX(AM)-WZZQ(FM) Jackson, Miss., for $4,437.-
000 (BROADCASTING, Nov. 9). They also bought,
subject to FCC approval, WDIX(AM)-WPJS(FM)
Orangeburg, S.C., for $1,250,000 (BROADCASTING,
Nov. 9). Filed Nov, 25.

B8 WSBM(FM) Jefferson City, Tenn. (99.3 mhz, 3 kw,
ant. 300 ft.) —Seeks transfer of control of Mossy Creek
Broadcasting Corp. from Hugh Cate (100% before;
none after) to Kenneth Klingler (none before; 100%
after). Consideration: $370,000. Principals: Hugh C. Cate
and wife, Clara (90% jointly) and Bill Petty (10%)
who have no other broadcast interests. Buyer is Bar-
boursville, W. Va., minister who has no other broad-
cast interests. Filed Dec. 2.

WZZI(AM) Madisonvilie, Tenn. (1250 khz, 500 w-
1) —Secks assignment of license from Man Corp. to Sun-
belt Communications Corp. for $120,000. Seller:
William H. France and Gary Hall (50% each) who have
no other broadcast interests. Buyer: Tom Amis,
Maynard Head and Howard Pack (one-third each).
Amis owns one-third of WSVQ(AM) Harrogate,
Tenn., where Pack is former salesman. Head is Cum-
berland Gap, Tenn., public relations consultant. Filed
Nov. 24,

KEGL(FM) [formerly KFJZ-FM] Fort Worth Tex.;
7.1 mhz, 100 kw) —Seeks assignment of license from
Swanson Broadcasting Inc. to Eagle Radio Inc. for
$8,315,000 plus assumption of liabilities. (BROAD-
CASTING, Nov. 9). Seller: Tulsa, Okla.-based group of
five AM’s and four FM’s principally owned by Gerock
H. Swanson, president. Buyer: subsidiary of Sandusky
Newspapers Inc., Denver-based group of three AM’s
and four FM’s owned by Dudley White, chairman, and
family. Filed Nov. 25.

® KYOK(AM) Houston, Tex. (1590 khz, 5§ kw-U) —
—Seeks transfer of control of Starr KYOK Inc. from
Shamrock Broadcasting Inc. (100% before; none after)
to All Pro Broadcasting Inc. (none before; 100% after):
consideration: $1,500,000 (BROADCASTING, Dec.
7). Principals: Subsidiary of Shamrock Broadcasting
Inc., Hollywood-based group of four AM’s, four FM’s
and two TV’s owned by Roy E. Disney family. It sold,

subject to FCC approval, WBOK(AM) New Orleans
for $900,000 (BROADCASTING, June 22 et. seq.)
Buyers are Willie D. Davis (66.77%) and Northwestern
Mutuat Life Insurance Co. (33.33%). They own
KACE(FM) Inglewood, Calif., and WAWA (AM) West
Allis and WLUM-TV Milwaukee, both Wisconsin.
Filed Nov. 24.

8 WQRK(FM) Virginia Beach, Va. (104.5 mhz, 50
kw, ant. 490 ft.) —Seeks assignment of license from
Bay Cities Communications Corp. to WORK Corp. for
$2,250,000 (BROADCASTING, Nov. 9). Seller:
Aubrey E. Loving Jr. and Martha Davis (50% each),
who own WTIZ(AM) Newport News, Va. Buyer: Paul
Todd and Rust Capital Corp. Todd is general manager
at WQRK and owns 50% of WKEX(AM) Blacksburg,
Va., and 4.7% of WTVZ(TV) Norfolk, Va., and
WITM(TV) Winston-Salem, N.C. Rust Capital is
Austin, Tex., small business investment company and
owns 16.67% of class B nonvoting stock of
KPAM(AM)-KCNR(FM) Portland, QOre., and
KLIR(FM) Denver. Filed Nov. 25.

Actions

® KWHY-TV Los Angeles (ch. 22; 2,570 kw vis., 257
kw aur., ant. 2,930 ft.) —Granted assignment of license
from Coast Television Broadcasting to Choice Channel
of Los Angeles for $5.3 million. Seller is principally
owned by three brothers, Wiley D., Robert W., and
Hugh R. Bunn and Frederick D. Custer, who have no
other broadcast interests. Harris is president and prin-
cipal owner of Harriscope Broadcasting Corp., Los
Angeles-based group of two AM’s, one FM and five
TV’s. Selec TV is Marina del Ray, Calif.-based
subscription television service. Lionel Shaheen is
president. Selec TV, which has supplied pay program-
ing to station, exercised option to buy. Action Nov. 20.

B KEEN(AM)-KBAY(FM) San Jose, Calif. (AM:
1370 khz, 5 kw-U; FM: 100.3 mhz, 14.5 kw, ant. 2,580
ft.) —Granted transfer of control of United Broadcast-
ing Co. from George D. Snell St. (100% before; none
after) to Snell Family Capital Partnership (none
before; 100% after). Consideration: $40,000.
Transferees are George D. Snell Jr, B. Floyd Farr
(32.26% each) and Haig Mardikian and sister Anita N.
Mardikian (32.26% jointly) and cousin Gregory Mar-
dikian “(3.22%). Earlier this year George Snell Sr.
transferred his one-third interest in KCVR(AM)-
KWIN(FM) Lodi, Calif., to his four sons. Mardikians
own, through estate of George Mardikian, deceased,
one-third of KCVR-KWIN. Action Nov. 18.

8 KERE(AM) Denver, Colo. (710 khz, § kw-U)—
Granted assignment of license from Mission Denver
Co. to Rocky Mountain Two Inc. for $2,405,000.
Seller; Jack Roth, who owns KONO(AM)-KITY(FM)
San Antonio, Tex. Buyer also bought, subject to FCC
approval, KFGL(FM) Fort Worth, Tex. (see above).
Action Dec. 7.

® KFFL(AM) Pueblo, Colo. (970 khz, 1 kw-D)—
Granted assignment of license from Pueblo Broadcast-
ing Inc. to Creative Communications Associates of
Pueblo Inc. for $110,000 plus assumption of debt.
Seller; Smiley & Fay Income Properties (51%), John
M. Boye and Thomas Steele (24.5% each). Smiley &
Fay Income Properties is owned by Thomas B. Smiley
I, who has no other broadcast interests. Buyer: John
M. Boyd, Thomas Steele and Richard D. Scott (one-
third each). Boyd and Steele own 50% each of
KLIT(AM) Pomona, Calif.,, and 5% each of
WTSJ(AM) Cincinnati; WVOI(AM) Toledo;
WTOW(AM) Towson, Md. Also, each own 22.5% of
KKIM(AM) Albuquerque, N.M., and are also appli-
cants for new FM at Albuquerque. Scott is Burbank,
Calif., marketing consultant. Action Nov. 20.

8 KDSA(FM) Wichita, Kan, (91.1 mhz, 14.5 kw, ant.
185 ft.) —Granted assignment of license from Defen-
ders School of the Air Inc. to Friends University for
$100,000. Seller: nonprofit, nonstock corp.; Hart
Armstrong, Kansas City, Mo., minister, is president.
No other broadcast interests, Buyer: nonprofit institu-
tion; Richard E. Felix is president. 1t has no other
broadcast interests. Action Nov. 20.

m KLYC(AM) Laurel, Mont. (1490 khz, 1 kw-D, 250
w-N) —Granted assignment of license {from George M.
Fox to Sunstar Communications Group for $344,000.
Seller has no other broadcast interests. Buyer: Lonnie
M. Smith and Fred Rockwood (49% each)— and
Derek A. Preece (2%). Smith is vice president at
American Tourister Inc., Warren, R.I. Rockwood is
vice president of Hillenbrand Industries, Batesville,
Ind., parent of American Tourister. Preece is former ac-
count executive at KXEM(AM) McFarland, Calif.
They have no other broadcast interests. Action Nov.
20.
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B KUTA(AM) Blanding, Utah (790 khz, 1 kw-D) —
Granted assignment of license from Blue Mountain
Broadcasting to Smith Media Corp. for $192,500.
Seller: George Walten (51%), Earl Stevens and Edward
Boyle (24% each) who have no other broadcast in-
terests. Buyer: Shelby and Harrison Smith, brothers,
and family. They are Shreveport, La., businessmen and
have no other broadcast interests. Action Nov. 20.

m WFTR(AM)-WIXV(FM) Front Royal Va. (AM:
1450 khz, 1 kw-D, 250 w-N; FM: 95.3 mhz, 3 kw, ant.
490 ft.) —Granted transfer of control of Harris Broad-
casting Corp. from Donald B. Harris and others (100%
before, none after) to Straus Communications in
Virginia Inc. (none before; 100% after). Considera-
tion: $626,000. Seller is owned by Donald B. Harris
(52%), wife, Dorothy J. (28%), and E. Richard
Westlane (20%) who have no other broadcast interests.
Buyer is owned by R. Peter Straus and wife, Ellen S.
who own WMCA(AM) New York. Peter Straus is
former director of Voice of America. Action Nov. 20.

B WYVA(FM) Yorktown, Va, (94.1 mhz, 50 kw, ant.
500 fi.) —Granted assignment of license from Cradle
of Democracy Broadcasting Co. to Karas Radio Corp.
for $475,000. Setler is owned by George W, Liddicoat,
president, and 16 others who have no other broadcast
interest. Buyer is owned by Joseph E Hennessey, Lyn-
da B. Lovett, Craig and Thomas Siebert, brothers
(23.55% each), Richard C Rowlenson (5.55%) and
Stanley J. Karas (.28%). Hennessey, Rowlenson and
Thomas Siebert are Washington communications at-
torneys. Craig Siebert is Annapolis, Md., certified
public accountant. Karas is general manager of
WEAM(AM) Arlington, Va. Lovett is wife of Lee
Lovett, Washington communications attorney. Buying
group includes same principals who were granted FCC
approval to buy WANB-AM-FM Waynesburg, Pa., for
$544,000 (BROADCASTING, Nov. 2). Action Nov.
20.

Facilities Changes

AM applications

® WDLK(AM) Dadeville, Ala.—Seeks CP to in-
crease D power to 1 kw. Ann. Nov. 17.

a KUET(AM) Black Canyon, Ariz.—Seeks modifica-
tion of CP (BP-800311AC) to change hours of opera-
tion to U by adding 1 kw-N, DA-2. Ann. Nov. 20.

® WKIS(AM) Orlando, Fla.—Seeks CP to increase N
power to S kw; D power to 10 kw; DA-2; change TL;
and make changes in ant. sys. Ann. Nov. 17.

B WEAT(AM) West Palm Beach, Fla.—Seeks CP to
change ant. sys., change operation parameters of direc-
tional antenna. Ann. Nov. 19.

m WKDO(AM) Liberty, Ky.—Seeks CP to increase
power to 1 kw and change TL and SL. Ann. Nov. 17.

m KXAK(AM) Corrales, N.M.—Secks CP to change
hours of operation to U by adding 500 w-N; increase D
power to 5 kw; install DA-W; change TL; change SL &
RC: and make changes in ant. sys. Ann. Nov. 17.

In Contest

FCC actions

® FCC denied request by Florida Power Corp. to stay
order reducing rate utility could charge cable systems
for pole attachments and ordered it to refund over-
charges. Common Carrier Bureau set new rate and or-
dered refunds with interest for cable companies’ excess
payments.

# FCC denied request to review Broadcast Bureau
decision that WBZ-TV Boston hadn’t violated personal
attack rule in editorial it aired on Cardinal Madeiros in
Sept. 1980. Petition filed last May alleged editorial
complaint, but Bureau noted Cardinal himself hadn’t
complained and pointed out that petitioner hadn’t es-
tablished prime facie case that station violated personal
attack rule.

Designated for hearing

® St. Petersburg, Fla. new TV (ch. 38)—Bay Televi-
sion Inc., Home TV Inc. and Oak Television of Tampa
Bay Inc: to determine whether Bay and Home are fi-
nancially qualified; whether proposal by Bay is consis-
tent with minimum mileage separation requirements
of Section 73.610 and whether circumstances exist
which would warrant waiver of that rule; whether, in
light of Mr. Gilder’s interest in WTMP(AM) Tampa,



grant of Home’s application would be in public in-
terest;, whether tower height and location proposed by
Oak would constitute hazard to air navigation; which of
proposals, comparatively, would best serve public in-
terest; which of applications should be granted. (BC
Doc. 81-788-790). Action Nov. 9.

® Duybach, La. new FM (97.7 mhz) —Robillard Com-
munications Inc., Dubach Broadcasting Co., and
Dubach Radio Inc.: to determine with respect to
Dubach Broadcasting and Dubach Radio whether main
studio location complies with Section 73.1125 of rules
and, if not, whether circumstances exist which might
warrant waiver, which of proposals, comparatively,
would best serve public interest and which to grant.
(BC Doc. 81-804-806). Action Nov. 10.

m Montevideo, Minn. new FM (1055 mhz)—
Western Minnesota Stereo Inc. and O & [ Broadcast-
ing: to determine if Western is financially qualified;
which of proposals, comparatively, would better serve
public interest and which of applications should be
granted (BC Doc. 81-795-796). Action Nov. 9.

® Wilmington, N.C. new TV (ch. 29)— Wilmington
Telecasters Inc. and Cape Fear Television Inc.: to
determine whether there are any contracts etc. be-
tween Mrs. Katherine R. Everett and American
Telecasters Inc. concerning control of Wilmington
Telecasters Inc., and if so, a) whether applicant is
legally and financially qualified; with respect to Cape
whether there is reasonable possibility that tower
height and location proposed would be hazard to air
navigation; which of proposals on comparative basis,
would better serve public interest; and which of ap-
plications should be granted (BC Doc. 81-791-792).
Action Nov. 9.

m Ponce, PR. new FM (101.1 mhz)—Ivanhoe Broad-
casting Corp., Family Broadcasting Group, Zaba Radio
Corp. and Marsona Broadcasting Corp.: to determine
whether Family and Marsona are financially qualified;
which of proposals would best serve public interest,
and which to grant. (BC Doc. 81-807-810). Action
Nov. 10.

| Selah, Wash new AM—~KWIQ Radio INC. FOR
modification of license KWIQ(AM) Moses Lake
North, Wash., and Tri-Co Company: to determine

whether Tri-Co will realistically provide local transmis-
sion facility for Selah or for Yakima, Wash., and if not
whether proposal meets technical provisions of rules
for AM’s assigned to Yakima; areas and populations
which would receive primary service from each pro-
posal; which of proposals would better provide an
equitable distribution of radio service; which of pro-
posals would, comparatively, better serve public in-
terest and which of applications should be granted. (BC
Doc. 81-797-798). Action Nov. 9.

Procedural rulings

B Hilton Head Island, S.C. AM proceeding (Coastal
Empire Broadcasting Inc., et al.) —ALJ Thomas B.
Fitzpatrick granted joint requests by applicants and ap-
proved agreement approved reimbursement to Coastal
for $16,158.51 by Calibogue Broadcasting Co. and dis-
missed with prejudice Coastal’s application; approved
agreement between Hilton Head Media dn Calibogue
which arranges for merger of interests of Hilton and
Calibogue whereby two partners of Calibogue would
each own 37.5% of stock in new corporation and one of
three partners of Hilton would own remaining 25%; ap-
proved reimbursement of $30,348.89 to Hiiton and
$10,000 to Calibogue; dismissed with prejudice
Hilton’s application; granted Calibogue Broadcasting
Inc.’s (successor to Calibogue) application and termi-
nated proceeding (BC Doc. 81-2530255). Action Nov.
16.

8 Hamvre, Mont. FM proceeding (Triangle Broad-
casting Co. et. al.) — ALJ Thomas B. Fitzpatrick denied
petition by Havre Broadcasting Corp. to enlarge issues
against Hi-Line for leave to amend; granted joint re-
quest and approved agreement and authorized reim-
bursement of $40,000 to Havre by Hi-Line; dismissed
with prejudice Havre’s application; dismissed
Triangle’s application for failure to prosecute; dis-
missed as moot moticn by Hi-Line for production of
document; granted Hi-Line’s application to operate on
95.1 mhz at Havre, and terminated proceeding. (BC
Doc. 81-256-258). Action Nov. 17,

w Spokane, Wash. TV proceeding (Springfield
Television of Washington Inc., and JUSDAN Inc,)—
ALJ John H. Conlin granted joint request and ap-
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proved agreement; authorized reimbursement of
.$11‘,000 to Springfield Television; dismissed with pre-
}udlce Springfield’s application; granted JusDan’s ap-
plication and terminated proceeding. (BC Doc.
81-130-131). Action Nov. 16.

Allocations

Petitions

® Pukalani, Hawaii—In response to petition by Ethnic
Minorities Broadcasting: proposed assigning 98.3 mhz
to Pukalani as its first FM; comments due Jan. 4, reply
comments Jan. 19 (BC Doc. 81-817). Action Nov. 16.

® Lamoni, lowa—In r@ponse to petition by Lamoni
Broadcasting Co.: proposed assigning 97.7 mhz to
Lamoni as its first FM; comments due Jan. 4, reply
comments Jan. 19 (BC Doc. 81-812). Action Nov. 12.

m Great Falls, Mont.—In response to petition by Sun
River Broadcasting Inc.: proposed substituting 106.1
mhz for 106.3 mhz licensee of KOOZ (FM) Great Falls
and modify license of KOOZ(FM) to  «ify operation
on class C channel; comments due Jau. 4, reply com-
ments Jan. 19 (BC Doc. 81-813). Action Nov. 12.

® Mathis and Robstow, both Texas—In response to
petition by Humberto Lozano Lopez: proposed delet-
ing 98.3 mhz from Mathis and reassigning it to Robs-
town; comments due Jan. 4, reply comments Jan. 19
(BC Doc. 81-816). Action Nov. 16.

® Raymond, Wash. —In response to petition by David
E. Gauger: proposed assigning 97.7 mhz to Raymond
as its first FM; comments due Jan. 4, reply comments
Jan. 19. (BC Doc. 81-811). Action Nov. 12.

Assignments

® Ansley, Al.—Denied assignment of 100.1 mhz to
Anstey. (BC Doc. 81-154). Action Nov. 6.

m St. Johns, Ariz.— Assigned 95.7 mhz to St. Johns as
its first FM; effective Jan. 4 (BC Doc. 8§1-405). Action
Nov. 16.

m Coxsackie and Rotterdam, both New York—
Assigned 98.3 mhz to Rotterdam and denied mutually-
exclusive proposal to assign same channel to Cox-
sackie; effective Jan. 4. (BC Doc. 81-322). Action Nov.
16.

8 Camp LelJeune, N.C.—Dismiss Francon Inc’s
application for review of Bureau activi: Jdenying assign-
ment of 98.5 mhz to LeJeune. (BC Doc. 21383). Ac-
tion Nowv. 18.

® Woodward and Alava, both Oklahoma—Granted
Omni Communications Inc’s petition for reconsidera-
tion of Bureau’s action assigning FM Channels 92.1
mhz and 102.3 mhz to Woodward, to extent of also
assigning 101.1 mhz with site restriction of 10.8 miles
southwest. Action is effective Jan. 12. (BC Doc.
80-282). Action Nov. 16.

B Midland, Tex.— Assigned 106.7 mhz to Midland as
its fourth FM; effective Jan. 4 (BC Doc. 81-401). Ac-
tion Nov. 16.

Earth Stations

® Based on FCC tabulations as of Nov. 10, there are
6,498 earth stations. Approximately 5,381 are receive-
only; 980 are transmit-receive; 22 are transmit only
and 115 others are domestic space stations. Receive-
only stations are not required to be licensed by FCC
(BROADCASTING, oct. 22, 1979).

Applications

® FCC reported following satellite
acceptable for filing:

® State of Arizona, Division of Emergency for
Prescott, Ariz, (5m, Anixter-Mark, E3944).

® [nternational Video Consultants for Las Vegas (5m,
AFC, E3945).

® Century Center Communications Corp. for
Honolulu (10 m, S-A, E3946).

® Catalina Cablevision Associates for Tucson, Ariz.
(Sm, S-A, E3947).

B Community Television of Utah Inc. for Nephi, Utah
(4.6m, S-A, E3948).

B Crest Communications Inc. for Goddard, Kan.
(4.6m, S-A, E3949).

dio applications



Professional Cards

ATLANTIC RESEARCH CORP.
Jansky & Bailey
Telecommunications Consulting
Member AFCCE
5390 Cherokee Avenue
Alexandria, Virginia 22314
(703) 642-4164

EDWARD F. LORENTZ
& ASSOCIATES
Edward F. Lorentz. PE.
Charles |. Gallagher, P.E
1334 G St, NW, Suite 500
Washington, D.C. 20005
(202) 3471319
Member AFCCE

A.D. RING & ASSOCIATES

CONSULTING RADIO ENGINEERS
Suite 500
1140 Nineteenth St., N.W.
Washington, D.C. 20036
(202) 223-6700
Member AFCCE

COHEN and DIPPELL, PC.
CONSULTING ENGINEERS
1015 15th St, N.W,, Suite 703

(202) 783-0111

Washington, D.C. 20005
Member AFCCE

CARL T JONES ASSOCS.

(Formerly Gautney & Jones)
CONSULTING ENGINEERS

7901 Yarnwood Court
Springfield, VA 22153
(703) 569-7704
AFCCE

LOHNES & CULVER
Consulting Engineers
1156 15th St,, N.W, Suite 606
Washington, D.C. 20005
{202) 296-2722

Member AFCCE

A. EARL CULLUM, JR.

CONSULTING ENGINEERS
INWOOD POST OFFICE
BOX 7004
DALLAS, TEXAS 75209

(214) 631-8360
Member AFCCE

SILLIMAN AND SILLIMAN
8701 Georgia Ave. #805
Silver Spring, MD 20910

ROBERT M. SILLIMAN, P.E,
(301) 589-8288
THOMAS B. SILLIMAN, P.E,
(812) 853-9754
Member AFCCE

CONSULTING ENGINEERS
1925 North Lynn Street
Arlington, VA 22209
(703) 841-0500
Member AFCCE

MOFFET, RITCH & LARSON, P.C.

STEEL,ANDRUS & ASSOCIATES
David L. Steel, Sr.,, P.E.

P.O. Box 230, Queenstown, Md.
(301) 827-8725 21658
Alvin H, Andrus, P.E.

351 Scott Dr., Silver Spring. Md..

(301) 384-5374 20904
Member AFCCE

HAMMETT & EDISON, INC.
CONSULTING ENGINEERS

Radio & Television
Box 68, International Airport

San Francisco, California 94128
(415) 342-5208

Member AFCCE

JOHN B. HEFFELFINGER

9233 Ward Parkway, Suite 285
816-444-7010
Kansas City, Missouri 64114

JULES COHEN
& ASSOCIATES

Surte 400
1730 M St NW.,
Washington. DC 20036
(202) 659-3707
Memper AFCCE

CARL E. SMITH
CONSULTING ENGINEERS

AM-FM-TV Engineering Consuitants
Complete Tower and Rigging Services

8500 Snowville Road
Cleveland, Ohio 44141
216/526-9040

VIR JAMES
CONSULTING RADIO ENGINEERS
Applications and Field Engineering
Computerized Frequency Surveys
4940 E. 39th Ave.—80207
(303) 393-0466

DENVER, COLORADO
Member AFCCE & NAB

E. Harold Munn, Jr,,
& Associates, Inc.
Broadcast Engineering Consultants
Box 220
Coldwater, Michigan 49036
Phone: 517—-278-7339

ROSNER TELEVISION
SYSTEMS
CONSULTING & ENGINEERING

250 West 57 Street
New York, N.Y. 10107
(212) 246-2850

JOHN H. MULLANEY
Consulting Radio Engineers, Inc.
9616 Pinkney Court
Potomac, Maryland 20854

301 - 299-3900
Member AFCCE

HATFIELD & DAWSON

Consulting Engineers

Broadcast and Communications
4226 6th Ave., N.W,,
Seattle, Washington, 98107

(206) 783-9151
Member AFCCE

C.P. CROSSNO & ASSOCIATES
CONSULTING ENGINEERS
P. 0. BOX 18312
DALLAS, TEXAS
75218
Computer Aided, Design & Alfocation Studies
Field Engineering,
(214) 668-0294
Member AFCCE

pr——

MATTHEW ]. VLISSIDES, P.E.
STRUCTURAL CONSULTANT
TOWERS, ANTENNAS, STRUCTURES
Studies, Analysis. Design Modifications,
Inspections. Supervision of Erection
7601 BURFORD DRIVE McLEAN.VA 22102
Tel (703) 358-9504
Member AFCCE

® ERADIOENGINEERING CO

Box 4399 RRA-1,
SANTA YNEZ, CA 63460

CONSULTANTS

ALLOCATIONS, INSTALLATIONS, FIELD
ANTENNA & TYPE ACCEPTANGE MEASUREMENTS
NORWOOD J. PATTERSON

FALBIDENT (80%) 688-2333

JOHN FX. BROWNE
& ASSOCIATES. INC.
CONSULTING ENGINEERS
1901 Pennsylvania Ave.. NW
Washington, D.C. 20006
525 Woodward Avenue
Bloomfield Hills, Ml 48013
Tel (313) 6426226 (202} 293.2020

Member AFCCE

WILLIAM B. CARR
& ASSOCIATES, INC.
DALLAS/FORT WORTH

WILLIAM B. CARR, PE.

1805 Hardgrove Lane,
Burteson, Texas 76028. 817/295-1181
MEMBER AFCCE

Consulting Electrical Engineer to Educa-
tion and industry specializing in instruc-
tional and broadcast television, cable dis-

buti sound reinfo t, to meet
short and long range needs of engineering
and the. objectives of management.

POHTS ENGINEERING
301 South Allen St —Suite 301
State Colege, PA 16801 814/234-9090
Member AFCCE

tr

D.C. WILLIAMS
& ASSOCIATES, INC.

BROADCAST AND COMMUNICATIONS
Computer Assisted Directional Array and
Feeder System Design, Analysis, and

Bandwidth Optimization
Applications - Field Engineering

10517 CATAWBA WAY
RANCHO CORDOVA, CALIFORNIA 95670

(916) 366-7666

R.L. HOOVER

Consulting Tetecommunications Engineer
11704 Seven Locks Road
Potomac, Maryland 20854
301-983-0054

Member AFCCE

SADACCA, STANLEY
& ASSOCIATES
AM FM TV
P.O. Drawer LT,
Crestline. CA 92325
(714} 338-5983

SHERMAN & BEVERAGE
ASSOCIATES, INC.
Broadcast/Communications Consultants
Box 181, R.D. #2
Medford, N.J. 08055
(609) 983-7070

BROMO
COMMUNICATIONS

Broadcast Technical Consultants
P.0. Box M. St. Simons lsland, GA 31522
(912) 638-5608
Computer designed app - Field Engi

Frequency Measuyring Service -

MEYER GOTTESMAN
BROADCAST ENGINEER

3377 Solano Ave., Suite 312-L
NAPA, CA 94558

TELEPHONE (707) 283-2220 Anytime!

LAWRENCE L. MORTON, E.E. }
AND ASSOCIATES
CONSULTING TELECOMMUNICATIONS ENGINEERS
LOW-POWER TV. AM. FM. TV APPLICATIONS,
FIELD ENGINEERING. COMPUTERIZED CHANNEL SEARCHES.
1747 SouTH DOUGLASS ROAD, SUITE D
ANAHEIM, CALIFORNIA 92806

(714) 634- 1662

RALPH E. EVANS ASSOCS.

Consulting TeleCommunications
Engineers

AM-FM-TV-CATV-ITFS
216 N. Green Bay Rd.
THIENSVILLE, WISCONSIN 53092
Phone: (414) 242-6000

Member AFCCE

MIDWEST ENGINEERING
ASSOCIATES

C’oniu[h’ng Engmu.u

150 Wesley Rd.
Creve Coeur, IL 61611
(309) 698-3160

Member AFCCE

LECHMAN, COLLIGAN
& ASSOCIATES
Telecommunications Consultants
Empire Building

2033 M Street, N.W, Suite 205
Washington, D.C., 20036

(202) 775-0057




B Horizon Communications Corp. of Indiana for
Franklin (4.6m, S-A, E3950) and Bloomfield (5m,
AFC, E3951) both Indiana.

B Shenango Cable TV Inc. for Hermitage, Pa. (Sm,
Microdyne, E3952).

B Cable East Point Inc. for East Point/College Park
Fulton, Ga. (5m, S-A, E3953).

B Horizon Communications Corp. for Lebanon, Ind.
(4.6m, S-A, E3954).

& TV Pix Inc. for Hawthorne, Nev. (4.6m, S-A,
E3959).

B Multimedia Inc. for Knoxville, Tenn. (7m, S-A,
E3956).

B Cablevision Communications Corp. for Minden,
La. (5.6m, Gardiner, E3957).

m Hallsville Cablevision Corp. for Hallsville, Tex.
(5.6m, Gardiner, E3958).

B Aitkin Cablevision Inc. for Aitkin, Minn. (5.6m,
Gardiner, E3959).

m City of Oconato Falls Cablevision for Oconato Falls,
Wis. (4.6m, S-A, E3960).

® Jones Intercable Inc. for Elizabethtown, N.C.
(4.6m, S-A, E3961).

B Karnack Corp. for Benavides, Tex. (5.6m, Gardiner,
E3962).

B Mid-Coast Cable Television Inc. for El Campo, Tex.
(4.5m, Prodelin, KM59).

Translators

UHF application
® Tendered for filing:

® Cortez, Colo.—Montezuma-Dolores county seeks
CP for new UHF translator on ch. 59 to rebroadcast
KNME-TV Albuquerque, N.M., (100 w, 15 ft.). Ann.
Nov. 24.

VHF actions

B Reno, Stead, and Sun Valley, all Nevada— Washoe
County School District granted CP for new VHF
translator on ch. 5 to rebroadcast KVIE(TV) Sacra-
mento, Calif. (100 w, 25 ft.). Action Nov. 12.

& Orangeburg, S.C.—Capital Communications Inc.
granted CP for new VHF translator on ch. 8 to rebroad-
cast WLTX(TV) Columbia, S.C. (1 w, 305 ft.). Action
Nov. 12.

m Newberry, S.C.—Capital Communications Inc.
granted CP for new VHF translator on ch. 8 to rebroad-
cast WLTX(TV) Columbia, S.C. (1 w, [35ft.). Action
Nov. 12,

® Laketown and Garden City, both Utah—Bear Lake
Valley TV Association granted CP for new VHF
translator on ch. 8§ to rebroadcast KUTV(TV) Salt Lake
City (10 w, 30 ft.). Action July 24.

@ Dingle and Rural Bear Lake, both Utah —Bear Lake
Valley TV Association granted CP for new VHF
translator on ch. 11 to rebroadcast KTVX(TV) Salt
Lake City (1 w, 20 ft.) Action July 24.

Cable

B FCC reported following cable television service
registrations:

B Midwest Corp. d/b/a Bettervision Systems for
Bayard, W, Va. (WV0717) new signal.

m Total Television of Santa Rosa Inc. for Santa Rosa,
Calif. (CA0658) new signal.

#m Colorado Cablevision Inc. for Strasburg, Colo.
(CO0178) new signal.

B Cablevision Associates Gary et al for Gary, Ind.
(IN0079) add signal.

B Western Ohio Cablevision Inc. for Edgerton, Ohio
(OH0933) new signal.

B ATC Cablevision of South Pasadena Inc. for South
Pasadena, Calif. (CA0893) new signal.

B Mountain State Cable Inc. for Beechwood, W Va.
(WV0739) new signal.

B View Cable TV Inc. for Carswell AFB and West-
worth Village, both Texas (TX0855, 856) new signal.
| Misco Inc. for West Wendover, Nev. (NV0052) new
signal.

| Cadiz Cable TV for Cadiz, Ky., incorporated city and
unincorporated outside (KY0317, 316) new signal.

B Westmoreland Cable Inc. for West Deer, Pa.
(PA1809) add signal.

B Teleprompter of Leesville Inc. for Newlland, La.
(LA0021) new signal.

B American Cablevision of Carolina Inc. for Lumber-
ton, N.C. (NC0013) add signal.

m Armstrong Utilities Inc. for Franklin, Pa. (PA0Q754)
add signal.

® Harbour-Vue Cable TV Inc. for Dunkirk, N.Y.
(NY0314) add signal.

® Satellite Industries Inc. for Casa Grande apts., N.C.
(NC0313) new signal.

8 Community Television of Utah Inc. for North
Ogden, Utah (UT0092) new signal.

| St. Landry Cable TV Inc. for Washington, La.
(LA0227) new signal.

m Pinebelt Cablevision for Mobile and Creola, both
Alabama (AL0241, 242) new signal.

B Angwin Cable Inc. for Mountain View, Wyo., incor-
porated town and unicorporated outside (WY0113,
114) new signal.

B American Television and Communications Corp.
for Highlands Ranch, Colo. (CO0183) new signal.

| Carolina Cable Communications Inc. for Clover,
S.C. (8C02)7) new signal.

B Anniston Newchannels Corp. for Talladega, Ala.
(AL0245) new signal.

B Acton CATV Inc. for Pavilion and St. Joseph, both
Michigan (MI0564,566) new signal.

B Parcable Inc. d/b/a Parcable of North Liberty In-
diana for North Liberty, Ind. (IN0319) new signal.

Summary of broadcasting

FCC tabulations as of October 31, 1981

CP's CP's
On air on Total not Total
Licensed STA* air on air on air authorized**
Commercial AM 4,626 3 0 4,629 127 4,756
Commercial FM 3,340 2 2 3,344 188 3,532
Educational FM 1,116 0 ¢} 1,116 63 1,179
Total Radio 9,082 5 2 9,089 378 9,467
Commercial TV
VHF 522 1 0 523 5 528
UHF 248 0 0 248 109 357
Educational TV
VHF 103 1 3 107 6 113
UHF 156 2 4 162 18 180
Total TV 1,029 4 7 1,040 138 1,178
FM Translators 413 0 ¢} 413 211 624
TV Translators
UHF 2,857 0 0 2875 187 2,844
VHF 1,472 0 0 1,472 434 1,906

*Special temporary authorization

**Incluues uif-air licenses

Broadcasting Dec 14 1981

B Lake Shore Master Antenna Corp. d/b/a Alabama
Newchannels for Tallapoosa, Ala. (AL0244) new sig-
nal.

® Katy Cable Television Inc. for Keegans Glen, Tex.
(TX0868) new signal.

® Live Line Inc. for Parrish, Ala. (AL0243) new sig-
nal.

B Tapco CATV Inc. for Pearl River Water and Como,
both Mississippi (MS0188, 189) new signal.

® Lip-Lee CATV Inc. for Barret Station, Harris
(eastern), Highlands, all Texas (TX0865, 866, 867)
new signal.

B Starwest Communications Co. for Layton and
Syracuse, both Utah (UT0090, 91) new signal.

B Fairfield Communications Inc. for Green Valley,
Ariz. (AZ0134) new signal,

Other

B FCC scheduled its next en banc meeting open for
public participation on Jan. 19, 1982, from 9:00 a.m.
until noon, in room 856, 1919 M St., N.W., Washing-
ton, D.C. Public participation will be strictly limited to
segments of maximum of 15 minutes. Preference
among participants will be given to those who ex-
pressed interest in appearing at previous meeting but
could not be accommodated. Ann. Dec. 1.

B FCC chief scientist on Dec. 1 extended through
Dec. 22 and Jan. 6 dates for filing comments and reply
comments, respectively, in matter of implementation
of final acts of World Administrative Radio Con-
ference, Geneva, 1979 (Gen. Docket 80-739).

Call Letters

Applications

Cail Sought by
New AM'’s

WDER

Spacetown Communications Corp., Derry,
NH.

WXRQ Radio Maury County Inc., Mt. Pleasant, Tenn.
New FM'’s
KNNB Apache Radio Broadcasting Corp,,
Whiteriver, Ariz,
KOLM RTC Broadcasting Corp. Palm Springs, Calif.
Existing AM
KFKF KCKN Kansas City, Kan.
Existing FM's
KSOJ KCTB-FM Flagstaff, Ariz.
KBNY KUUZ Nampa, |daho
KRKR KCKN-FM Kansas City, Kan
WVTR WVWR-FM Roanoke, Va.
Grants
Cail issigned to
New AM
WO0Z0 Broadcast Facilities Ca.,, Penn Yan, N.Y.
New FM
WCSY-FM Spartan Broadcasting Inc., South Haven,
Mich.
Existing AM’s
WIXO WPCY Mobile, Ala.
WYEA WMLS Sylacauga, Ala
WJYI WCOB Marietta, Ga.
WwOoBM WHLW Lakewood, N.J.
WDHB WJZA Harriman, Tenn.
WMJT WIAB Mt. Juliet, Tenn
KTXC KPAC Port Arthur, Tex.
KHOS KPEP San Angelo, Tex.
Existing FM'’s
KQRZ KEME Fairbanks, Alaska
KXRC KRAI-FM Craig, Colo.
WJO! WWJ-FM Detroit
KSCvV KOVF-FM Kearney, Neb.
WQOBM-FM WOBM Toms River, N.J.
WBUF WFXZ Buffalo, N.Y.
KSSM KORS Miami, Oklahoma



Classified Advertising

See last page of Classified Section for rates,
closing dates, box numbers and other details.

RADIO

HELP WANTED MANAGEMENT

Sales Manager. 100,000 watt FM adult contempor-
ary station located in mid-size sunbelt market has an
opportunity for a highly motivated and organized per-
son who has background in advertising/marketing,
wide knowledge of radio industry, minimum two years
of college, and experience as a hard-hitting street
salesman. Salary commensurate with experience. Mail
resume to: Box M-147. Equal Opportunity Employer.

Co-op Sales Director. No. 1 country AM radio sta-
tion located in the heart of the sunbelt is seeking an
experienced co-op sales director. Become a part of
Texas' fastest growing group of radio stations—Hicks
Communications, Inc. Salary commensurate with ex-
perience. Equal opportunity employer. Send resume
to: Gary F Maricle, General Sales Manager, KLVI Radio,
PO. Box 5488, Beaumont, Texas 77706, 713—
838-3911.

Station Manager. Group-owned 50KW FM, Califor-
nia small market vacation area. Strong sales back-
ground required. Reply Box M-171.

General Manager with a proven background in
sales, and good working knowledge of programming
and production needed to head our AM and FM opera-
tions in West Virginia, Outstanding growth opportunity.
Send resume with references to Box N-42.

Sales Manager Wanted for Long Island station.
Must train, motivate, lead sales force. Proven track
record necessary. Excellent compensation package.
Resume, references to Box N-10.

Group of Gospel Stations in Montana has need for
experienced professionals at all levels. Positions are
stable with a first rate company. Salaries consistent
with abilities. Send complete resume, references, and
current earnings to Bruce Erickson, The Enterprise
Network, 100 North 24th Street West, Billings, Mon-
tana 59102. Inquiries held in strictest confidence.
Equal Opportunity Employer.

Program Manager for growing NPR affiliate in ups-
tate New York. Minimum three years’ experience in
classical music radio. Experience in producing perfor-
mance broadcasts essential. Send resume, tape and
salary requirements to Ellis Bromberg, WSKG-FM, PO.
Box 97, Endwell, New York 13760. EQE.

General Manager Needed for major market
religious/ethnic radio station. Must be sales-oriented
and want to make money. We are one of the largest
radio chains and are offering a once in a lifetime op-
portunity in an upper Midwest market. If you think
you're qualified, contact Dick Marsh, Vice-President,
Universal Broadcasting, 3844 East Foothill Boulevard,
Pasadena, CA 91107. 213-577-1224. This is an im-
mediate opening.

HELP WANTED SALES

Co-Op Sales Director. No. 1 country AM radio sta-
tion located in the heart of the sunbelt is seeking an
experienced co-op sales director Become a part of
Texas’ fastest growing group of radio stations—Hicks
Communications, Inc. Salary commensurate with ex-
perience. Equal Opportunity employer. Send resume
to: Gary F Maricle, General Sales Manager, KLV Radio,
PO. Box 5488, Beaumont, Texas 77706, 713—
838-3911.

Excelient Sales Opportunity. Salary plus commis-
sions plus benefits. Sales experience helpful, but let's
talk. Contact Sales Manager, 13Q Radio, Scranton, PA.
717-342-1320. EOE.

Charleston, South Carolina ... Historical city by
the sea with year-round mild climate has full time AM
Station seeking experienced and aggressive sales ex-
ecutives with opportunity of making $25K first year.
Send resume and references to: C. Edward Little,
WGCA Radio, Box 2576, Charleston, South Carolina
29403.

Sales Manager. Powerful class C FM in Sun Belt on
the way up needs sales manager who is good at hiring
and training local sales staff, Reply Box M-172.

A Successful 5KW AM/100 KW FM operation
needs an experienced salesperson with sales man-
agement potential. As part of a group, we offer plenty
of room to advance. Please write or call in confidence
to Gordon Stafford, KLMR AM/FM, PO. Box 890, Lamar,
CO. 81052, 303—336-2206.

Major Market Sunbelt FM Station looking for pro to
handle strong list. Must have minimum of one year ex-
perience in advertising sales, preferably radio. Submit
resumes immediately to: George Reed, WVEE, 805
Peachtree St, NE, Atlanta, GA 30308, Please, no calls.
An equal opportunity employer.

General Sales Manager, WSAC/WWKK, Fort Knox,
Ky. AC/AQR stations need dynamic, organized and dis-
ciplined professional to motivate agency and retail
sales staff—qualified with track record. Account list—
guaranteed salary, commission and bonus override,
EQE. Send resume to Station Manager, Box 70, Fort
Knox, Kentucky 40121.

Sales Manager. New FM in beautiful St. Augustine,
Florida, will need aggressive proven sales manager for
this 1st ciass facility serving 50,000. Excellent living
and working conditions—super opportunity Send
resume to Jim Martin, WMKM, PO. Box 2696, Jackson-
ville, FL 32203. Phone 904 —355-7511. EQE.

Experienced account executive for adult format,
50,000 watt FM. Send resume to Andrea Butler,
WVUD-FM, 300 College Park, Dayton, Ohio 45469.

I’m looking for someone who can suceessfully sell
a 35+ format in the fastest growing market in the
country. Send resume to Mr. Rory Mack, WINK-AM, Box
331, Fort Myers, FL 33902

Sales & Sports —Midwest AM/FM looking for an ex-
perienced and aggressive account executive who also
has the desire, knowledge and professional abitity to
do high schoo! PBP Liberal commission, benefits, auto
and travel expense. $20-$25k+ first year Position
open around Feb. 1, 1982. Reply to Box N-55.

Sales Manager—Medium market, Midwest. Promo-
tion minded. Heavy retail sales experience necessary.
Must carry heavy list. Resume and salary requirements
to Box N-64.

Great Falls, Montana. New 100,000 watt FM to
sign-on in early 1982. Now accepting applications for
complete staff including Manager, Salespersons, An-
nouncers, Newspersons. Contact: William Reier, Presi-
dent, Northern Sun Broadcasting, PO. Box 20, Boze-
man, Montana 59715.

Jupiter, Florida. Enjoy Florida fiving away from
Miami/big city hassles while selling for 25% comm,
Super opportunity—You call the shots. AM/FM com-
bination—Home of Burt Reynolds and great fishing/
golf. Low cost of living. Call Steve Nettere at 305—
746-5191.

HELP WANTED ANNOUNCERS

Rare Opportunity - WMMR needs the most out-
rageous overnight personality in the history of broad-
casting. Must have minimum 3 years experience in
major market. Send tapes and resumes to Charlie
Kendall, Program Director, WMMR, 19th & Walnut
Streets, Philadelphia, PA 13103. No Calls. An Equal
Opportunity Employer M-F

Experienced announcer for Soul/Urban Contem-
porary evening show in Central Virginia. Send resume
to Box N-4,

Morning Personality. Possible promotion to PD.
California EM. Adult Contemporary. Salary—DOE.
Reply: General Manager, KIOQ, Bishop, CA 93514,

Afternoon Drive Personality needed at area’s num-
ber one contemporary station. Experience and talent a
necessity. Great opportunity with a growing company.
Send resume/tape to WENY, Box 208, Elmira, N.Y.
14902.

Charleston, South Carolina ... Historical city by
the sea with year round mild climate has full time AM
Station seeking capable and qualified, experienced
announcers to join my group operation with an oppor-
tunity of growth and monetary rewards. Send recent
aircheck/tape, detailed resume and references to: C.
Edward Little, WGCA Radio, Box 2576, Charleston,
South Carolina 29403,

Experienced Radio Announcer, good production.
Stable position for professional with good voice. A/C
Format. Send Tape & Resume to Ben Everest, PD, PO.
Box 540, Plattsburgh, New York 12801.

Anchor wanted for FM top-40. 1 yr. min. exp,, prod. a
must. Also opening, AM country. T&R to Dave Turner,
clo WADZ, RO. Box 1307, Americus, GA 31709.

100,000 Watt Country powerhouse needs super
nighttime announcer. Experience preferred. Send tape
and resume to: Program Director, WAXX-FM Radio, PO.
Box 47, Eau Claire, WI 54702. An Equal Opportunity
Employer.

HELP WANTED TECHNICAL

Wanted: Chief engineer or combo announcer-Chief
engineer. Send resume to KSOX, 345 S. 7th St, Ray-
mondvilie, TX 78580. E.OE.

Full-Time Chief Engineer position available im-
mediately for market leader AM/FM first-class facility.
Good living market. Solid company with above
average earnings and fringe benefits. Seek career-
oriented individual with administrative talent. John R.
Kreiger, President & General Manager, KSEL, inc., Box
2369, Lubbock, Texas 79408. 806 —747-2555. EOE
employer.

Beautiful Northwest Florida. Ciass C 100,000W
FM/10KW AM seeks experienced, full-charge Chief
Engineer. Present Chief retiring. We are iooking for a
long term relationship. Send all details to: PO. Box
1874, Tallahassee, FL 32302.

KMET-FM, Los Angeles, has a rare opening for a
Technical Maintenance Engineer. We're jooking for a
special, unique person who can relate to the format
and has the technical ability to work with one of the
top AOR stations in America. Union position. If you're
it, call us at (213) 462-7111, ex. 1481, or send
resumes to Human Resources, Metromedia, Inc., 5746
Sunset Blvd, LA, CA 90028. EQE.

Chief Engineer for new FM in beautiful St. Augustine,
Florida, who can also do air shift and will be proud to
maintain this 1st class facility Excellent living and
working conditions. Send resume to Jim Martin,
WMKM, RO. Box 2696, Jacksonville, FL 32203. Phone
904 355-7511. EOE.

HELP WANTED NEWS

New England Small Market leader needs a full-
time newsperson. Salary commensurate with ex-
perience. Tape and resume to: Gary Cohen, News
Director, WTSL, PO. Box 1400, Lebanon, NH 03766.
EOE.

Production Manager-Chief Announcer for excit-
ing new news and information satellite radio network.
Major corporation backing. Quality voice, hands-on
local production know-how, East Coast. Resume first.
Box N-43.

Wanted: Announcer for AM 50,000 Watt Station
(WBT) in Charlotte, North Carolina. An experienced
personality who is also excelient in production. Tapes
and resumes only - no calls - to Andy Bickel, One
Julian Price Place, Charlotte, NC 28208. An Equal Op-
portunity Employer.
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HELP WANTED NEWS
CONTINUED

Small Market Station with major market perfor-
mance is looking for a newsperson who can dig and
develop rapport with local sources. Additionally, play-
by-play in football and basketball is essential. We
assign our news and sports personnel fulitime status.
No board shift is required. If you can write intelligently,
dig with zeal and would like some play-by-play work,
send proof of performance immediately to: Paut G.
Fytfe, WSIP Radio, Paintsville, Kentucky 41240.

Our award-winning News Director is leaving after
four years. Can you fill his shoes? Public radio station
with strong news and public affairs presence seeking
a news professional who can write, anchor major
newscasts and lead others. We are a major university
located 65 miles from Chicago. University degree re-
quired. Send resume, references, audition tape and
salary requirements by December 18th to: Michael
Lazar, Station Manager, WNIU-FM, Northern lilinois
University, DeKalb, Hiinois 60115,

WTTM, Trenton—New Jersey's only full-time Coun-
try sateflite station—wants fuli-time News/Production
person. Send tape, resume: Marc Scott, General Man-
ager, WTTM, 333 West State Street, Trenton, NJ 08618.
609-695-8515.

SW small market station expanding news dept. after
Jan. 1. One year experience necessary. Box N-65.

Major Market O&O-FM seeking highly qualified
morning-drive anchor/reporter. Conversational deliv-
ery on hard news. Tape and resume to Karen Hand,
630 North McClurg Court, Chicago, IL 60611,

HELP WANTED PROGRAMING,
PRODUCTION, OTHERS

Production Manager-Chief Announcer for excit-
ing new news and information satellite radio network.
Major corporation backing. Quality voice, hands-on
local production know-how, East Coast. Resume first.
Box N-43.

One of Southeast’s hottest contemporary FM's is
looking for an experienced heavy weight programmer.
Send resume to: Box N-36. An EOE.

P.D. Position for No. 1-rated FM country station in
250,000 plus metro. Must have good production and
promotional skills. Send tape and resume to WAXT,
Box 111, Alexandria, Indiana 46001.

Program Director: Powerhouse AM in Top 50 Market
wants “take charge” person to revitalize and give
direction to a potentially great Personality/Adult Con-
temporary Radio Station. Air Shift (preferably, Morning
Drive), oversee Air Staff, Production, News Personnel
and formatics. Solid track record with proven stability
a must. Send resume tn: Box N-RR EQE-M/F

Program Director 1or radio stauon in the beautifu!
Napa Valley of California, 45 miles from San Fran-
cisco. Station enjoys No.1 share of market. Seeking
management and leadership ability plus quality on-air
performer. It may be your first PD. position. Salary re-
quirements in first Jetter to Tom Young, KVON, PO. Box
2250, Napa, CA 94558 Phone 707 —252-2440.

Production Director for top-rated adult station in the
market. Highly creative individual to be responsible for
the radio production including commercials, station
promotion and PSA's. Strong copywriting skills re-
quired. Will also maintain copy and tape files. Three to
five years’ commercial production experience re-
quired. On-air experience helpful. Send tape and
resume to Corporate Personne! Department, WRAL-
FM, PO. Box 12000, Raleigh, N.C. 27605-2000. EOE/
MF

Future Opening for experienced production person
for AM/FM combination. Heavy technical qualifica-
tions. Good voice helpful. Resume and sample of pro-
duction work to: Station Manager, WAXX/WAYY Radio,
PO. Box 47, Eau Claire, W! 54702, An Equal Oppor-
tunity Employer.

Reps Wanted for radio sports service. We provide
post-game cuts, game previews, key press con-
ferences, training camp reports, etc., in and around
metro New York. Send us info on your rep procedures.
We're anxious to work with you. Sports News Syndica-
tion, 3 .lean Lane, Monsey, NY 10952.

Program-Promotion Director for 50,000 watt FM
Adult Station. Strong promotion, innovative program-
ing. Send resume to Jack Rang, WVUD-FM, 300 Col-
lege Park, Dayton, Ohio 45469.

SITUATIONS WANTED MANAGEMENT

Station sold - experienced Genera! Manager availa-
ble immediately. Strong all phases to insure "bottom
line” 816—431-2529.

Available, Southeast, January 1982. Experienced
manager, AM, excellent background and references.
Ed Damron, Route 8, Box 172, Jonesboro, Tennessee
37659. 615-753-4387.

19 Year Veteran with successful track record in all
size markets and excellent references seeking GM
position in small to medium market. Available now.
John Long, 713-444-4839.

SITUATIONS WANTED SALES

Sales Manager - Loves to sell beautiful music. Local,
Regional and National experience. Strong ties south
and southeast. Basi! Storrs, Jr, 502—426-8517.

Sales-—-Medium to large market full time sound
operations, C&W format only Enjoy sales and looking
for opportunity to move up to sales manager or station
manager. Experienced and successful. Good benefits.
Can increase your billing. Write: PO. Box 514,
Craigsville, W. Va. 26205.

SITUATIONS WANTED ANNOUNCERS

{ have the skills, the shtick, and the drive. I've
polished my craft at WTVN and KIOA morning drive.
Shall we win—together? Brad, 305—276-2945.

Good voice and reader, stable, personable, will
relocate. Dave Guddeck, 311 Port Washington Road,
Grafton Wieconsin 53024. 414—-377-3192.

Need some evening help? Try Sports Talk. { have a
proven ratings record, get major guests. Good jour-
nalist with news background. Box N-3.

Seasoned Performer with freelance experience
{(VO, PBP talk) wants full-time position. DJ, News,
Sports. Jordan 212—371-2356.

Seven Years Professional air talent: Worked Las
Vegas, Waco, Florida markets. College, First Phone.
Thom 714—772-0587.

Hardworker sincerely needs a job. Why not call &
we'li talk about filling that vacant position. Will relo-
cate. John lozza, 24 Birch St, Everett, MA02149. (617)
387-9325.

Classical music announcer— young, experienced,
knowledgeable, creative, dedicated and thoroughly
professional. Seeking to serve at either a commercial
or public station. Write to Leon Cohen, 5019 N. Santa
Monica, Milwaukee, Wi 53217, or call 414-864-3312.

Major Market Sports Talent. Ten years’ experience,
major college PBP fifty KW talk, top references.
404-432-5857.

Hard Worker, good voice—plenty of experience;
communicator—not button pusher. Prefer small or
medium market, Southeast, Available soon.
904-771-7386, 3907 Angol Pl, Jacksonville, FL
32210—Randy.

Availablé —Stable announcer. Four years' ex-
perience including PBR MD, PD. OM at current station.
Looking for stable, situation with growth potential. Calil
Chuck anytime. 616 258-2214.

Male announcer, new, aggressive, Some experience
in writing and production, immediate start possible.
Felix 714 483-4264.

SITUATIONS WANTED NEWS

Sportscaster plus. Six sports PBP nightly sports-
talk, soccer, minor league baseball, major college
sports. Originality, versatility, productivity. Keith 614 —
374-4248.

Sports Director. Award winner. 15-years' ex-
perience. Hard working. Involved. Employed but fook-
ing. Box N-1.

Talk-Show Host: Currently employed in major
market. Interviewing/open lines experience. Articutate,
exceptionally well-educated with wide-ranging,
varied background. Tapes and excellent references.
Will relocate. Call Joe 216—439-1938.

Sixteen Years’ DJ experience in MOR, AC, Country.
Presently working PM drive for number one 50KW.
Strong production skills. Upper Midwest or Eastern
market. Steve 317 282-5343 after five.

Experienced Sportscaster Needs Work. | have 5
years major college PBP news/sports awards, various
administrative positions. Looking especially for base-
ball position. Call 618-985-8078.

5 years news/talk, 2 MA’s. 38. Married. Ex busi-
ness, education, military. Steve Hook 317 289-6397.
2308 W. Surrey, Muncie, IN 47304,

Bright, Articulate person in Northern Virginia with
4, years' radio experience desires position as a
sports broadcaster. Excellent play-by-play, voice and
production skilfs. Prefer Mid-Atlantic region but willing
to re-locate. Available now. Call Collect
703-378-4319, After 6 p.m.

Experienced Radio newsman/news director seeks
news writer/editor position. Degree, 12 years' radio ex-
perience with 8 years writing & reporting. 703—
268-5645.

SITUATIONS WANTED PP"ARAMING
PRODUCTION, OTI 3S

5-year man seeks on-air PD. slot, some sales, small
market. Prefer college town, upper Midwest, Box N-82.

A/C-MOR Program Director looking for oppor-
tunity in the Carolinas, Virginia or Georgia. Ex-
perienced, professional. Call Don Noe at
803—229-7689, or write to 107 Canyon Drive, Green-
wood, South Carolina 296486.

it you like Dr. Don—Try this doctor Heavy into
humor/entertainment. Serious offers only. Box N-61.

Writer/Producer with several years' experience as
Production Director, Copywriter, News Reporter, Air
Talent, Free-lance Writer, and Sound Engineer seeks
opportunity with large-market broadcast or production
operation. For demo, call Steven Dahlman 319
362-ER74

TELEVISION

HELP WANTFD MANAGFMEN |

Director of Admimiswauon ana rinance, Challeng-
ing job for creative person. Responsible for all corpor-
ate financial and administrative functions for one com-
munity public TV and two public radio stations in
Northeast. Includes corporate planning and some
special projects. Reports directly to President. Three
years’ financial and administrative experience a must.
Writing skills important. An EEO employes. Send
resume and salary needs to Box N-2.

Expanding group owners looking for aggressive
Station Manager with Sales Experience. (Western
State). Salary commensurate with ability and ex-
perience. Box N-6.

Disc Jockey with excellent voice and speech seek-
ing position. Able to work all shifts. Good Production;
sales welcomed. Arthur Ostermann, 212 447-3768.

SITUATIONS WANTED TECHNICAL

Sold my station. Seeking new challenges. Former
group technical director. Minority. $35,000. Box M-160.

ASET Degree, 10 years’ experience in Radio and TV.
Want staff engineer position. Prefer West Coast. Reply
to Box N-21.

General Manager is sought to aid in construction
and operation of proposed VHF TV station in top
market in Pennsylvania. Equity interest may be availa-
ble to highly qualified and suitable person. EEO
employer. Replies held in confidence. Letter and
resume to Box N-14.

Major TV group seeks experienced General Sales
Manager for network affifiate in Southeast. Prefer can-
didate with independent experience, strong in local
sales, and good creative background in markets of
four or more stations. EOE. Box N-44
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HELP WANTED MANAGEMENT
CONTINUED

Television General Manager - Group owned net-
work affiliate in southeast market seeking ex-
perienced broadcaster for general manager's position.
Sales, budgeting and people skills essential, as well
as a proven record of performance. Prefer professional
broadcaster with stable background interested in
long-term commitment. Send resume to Box N-28.

Assistant to President in Charge of Marketing. If
you are an experienced TV promotion specialist, with
an eye toward station management, this position is for
you. Group station with excellent reputation - now No.
1 station, but striving to be better. An equal opportunity
employer. Box N-31.

Cable Television Coordinator. $2287 per month.
Highly responsible professional and technical work in
coordinating and monitoring cable television opera-
tions within the City of New Orleans. Applicants must
have: B.A. or B.S. from an accredited college or univer-
sity in Electrical Engineering, Electronic Engineering,
Communications, Broadcasting, or a closely related
field. Official college transcript or diploma specifying
degree must be presented within 2 weeks of applica-
tion; 5 years of fulitime professional administrative ex-
perience (which must have been gained within the last
10 years) in the field of electronic communications.
Excellent fringe benefits. Please contact Selarstean
Mitcheli, City Hall, Room 7W03, 1300 Perdido St, New
Orleans, LA. 70112 or phone 504—586-3147. An
Equal Opportunity Employer.

Television Manager for S-2 Satellite. Sunny South-
west VHF Network station seeking qualified manager
and other personnel for S-2 operation. We are convert-
ing current S-1 Satellite operation. Station Manager
applicants must be high achievers with expertise in
personnel, operations and sales. Position demands
prior S-2 experience. If you are aggressive, knowi-
edgeable and career oriented, this company offers
both opportunity and a future. Send letter and resume
to: Wayne M. Roy, KVIA-TV, Box 12277, El Paso, Texas
79912

TV Station Comptrolier. Manage financial opera-
tions including corporate statement preparation, inter-
nal audits, and financial planning. Accounting degree,
EDP system knowledge with 3 - 5 years' accounting
experience required. Broadcast experience helpful.
Resume and salary history to Howard L. Hoffman,
WBBH-TV, 3719 Central Ave. Fort Myers, FL 33901.
No phone calts. Equal Opportunity Employer/Affirma-
tive Action Employer.

Director. Telecommunications Division (search reop-
ened). The director of the Telecommunications Divi-
sion of the Learning Resources Center effectively
serves in the capacity of general manager of the
public television station, KTSC-TV, Channel 8 and is
head of instructional television activities. Duties in-
clude the planning and management of the division
budget, general PTV station management, the
development of post secondary ITV programs and ac-
tivities, including cooperative projects with continuing
education, special programs in conjunction with busi-
ness and industry, work with local public school
authorities to provide state-funded in-school program-
ming, supervision and development of staff, advance-
ment of the LRC/Division goals at the state/regional/
and national levels, policy implementation and for-
mutation, and development and maintenance of good
community relations. A major responsibility of the
director is to supervise the development of sources of
funding for KTSC/TV, including auctions, underwriting
and membership. Qualifications: M.AA. or M.S. or all
course work completed, preferably in educational
television, but at least in a directly related field.
Minimum of 5 years fuli-time empioyment in educa-
tional television; 3 years of which may be in operation/
production and/or teaching, but with at least 2 years in
television station administration. 2 years additional
management/administrative experience in television
and/or radioc may be substituted for the educational re-
quirement. Salary: $28,520 - $32,004 per overall
qualifications. Start May 1, 1982 or before. To become
a valid applicant, a letter of application, a resume, and
the names of 3 references, together with their current
address and phone number, must be submitted to the
Search Committee Chairman, or received postmarked
no later than January 29, 1982. Contact: Dr. Thomas J.
Muhic (Chair) Dean, School of Education, University of
Southern Colorado, Pueblo, Colorade 81001. Universi-
ty of Southern Colorado is an Equal Opportunity/
Affirmative Action Employer.

Director of Community Relations for state Public
Television Network. Responsibilities in public informa-
tion and development include newsletter, reports,
development of materials to assist with statewide pro-
motion efforts, identifying sources and initiating con-
tacts and special projects as assigned by General
Manager. Strong writing and public relations ex-
perience desireable. Bachelor's degree in journalism,
english, public relations or broadcasting or equivalent
in related experience of a qualifying nature. Salary
range: $20,600 to $26,900. Send resume by Decem-
ber 31 to: Personnel Office, PPTN, 169 W. Chocolate
Ave, Hershey, PA 17033. PPTN is an Equal Oppor-
tunity Employer.

New VHF station in Arizona’a most desireable small
town needs sales-oriented general manager. If good
climate, a start-up challenge and an exciting future in-
terests you, send resume and salary requirements to
PO. Box 3981, Phoenix, AZ 85001. EEO M/F

Television engineer to perform maintenance on 3/4”
ENG and associated broadcast equipment. Not an en-
try level position. Immediate opening for an ex-
perienced professional. Contact Ben Pflederer, Chief
Engineer, WIFR-TV. 815—987-5300. Equal Oppor-
tunity Employer.

Television Maintenance Technicians and Remote
Supervisors. Midwest Production Company seeks full-
time broadcast maintenance technicians and remote
supervisors. Applicants should have three or more
years maintenance experience with emphasis on
digital technology. Position involves travel and work on
large-scale remote productions. Excellent salary and
benefits package. Reply to: Bab Uhlis, Laclede Com-
munication Services, Inc., 1345 Hanley Industrial
Court, St. Louis, Missouri 63144. 314—961-1414,

HELP WANTED SALES

Account Executive for major market Sunbelt inde-
pendent TV station. Must have TV sales experience
and a proven track record. Equal Opportunity
Employer. Box N-57.

Washington, D.C.: Local Sales Account Executive.
Heavy list. Independent station. Call Local Sales Man-
ager 202—654-2600.

Local Sales - CBS affiliate has immediate opening
for AE with good retail sales experience. We need AE
with enough experience to become sales manager.
Tell us why you're qualified. Send resume and income
requirements to Box N-63. E.QO.E.

Local Account Executive opening with NBC affili-
ate in Top 20 market for an aggressive A E. with exten-
sive TV station sales background and strong retail ex-
perience. Must be self-starter. Apply to: Karl
Gensheimer, Local Sales Manager, WTCN-TV. 441
Boone Ave. No, Minneapolis, MN 55427, 612—
546-1111. WTCN-TV is an Equal Opportunity
Employer.

HELP WANTED TECHNICAL

Turner Broadcasting System, Inc, WTBS, CNN,
CNN2. Due to the start of our third station, Cable News
Network 2, we have immediate openings for: 3 Mainte-
nance Engineers and 7 Operation Engineers. Two
years technical school or electronic experience re-
quired. Send details of your employment background
and salary requirements to: G. Wright, Turner Broad-
casting System, Inc., 1050 Techwood Dr, NW, Atlanta,
GA 30318. No phone calils please. EQE.

Chief Engineer for midwest UHF affiliate. Must be
experienced in UHF transmitters and in budgeting.
Group owned station. An equal opportunity employer.
Box N-31. .

Chief Engineer/Operations Manager. Accent on
manager - to assume direction of engineering opera-
tions for midwest UHF station. Experienced in budget-
ing, hiring, training, and supervising engineering per-
sonnel. Knowledge of production helpful. Will become
important part of a professional management team.
Excellent future and benefits. Reply in confidence to
Box N-30. EQCE.

Maintenance Engineer Wanted. Modern
Videotape Production Facility is seeking a mainte-
nance engineer. If you would like working in Colorado
and qualify in the maintenance of Ampex 1" Type C
videotape, CMX Editing Systems, Vital Squee-zoom
and Hitachi Cameras, contact Jerry Ebbers, Chief
Engineer, Telemation Productions, inc., 7700 East lliff,
Suite H, Denver, CO 80231. 303—751-6000.

Assistant Chief. WLFI-TV Lafayette, Indiand, is tak-
ing applications for Assistant Chief Engineer. Write or
call Ken Gardner, WLFI-TV, PO. Box 18, Lafayette, In-
diana 47903. 317 —463-3516.

Maintenance Engineer for group-owned UHF affili-
ate. Experience required. Top union salary. Must be
strong in ENG and 1" and 2" tape. An equal oppor-
tunity employer. Box N-31.

Opportunity for assistant engineer to become
Chief Engineer with expanding group owners.
(Western State). Salary commensurate with ability
and experience. Box. N-7.

Broadcast Field Technician, Public Broadcast
System. Responsibilities include maintenance and in-
stallation of statewide microwave and translator
system. Extensive travel. Experience with video,
microwave and translators necessary. TV studio ex-
perience especialty helpful. Salary range
$1527-$2046/monthly. Entry normally at lowest level.
Contact Vaun McArthur, 1910 University Drive, Boise,
Idaho 83725, 208—385-3344 by December 18 for
application form.

TV Maintenance Engineer: WXIX-TV, a Metromedia
station, has an opening on the midnight shift for an ex-
perienced engineer Requirements: FCC 1st class
license; two year electronic associate degree or
equivalent; three years experience trouble shooting;
TV broadcast equipment to the component level.
Competitive salary and good fringe benefits. Send
resume to: Director of Engineering, 10480 Taconic
Terrace, Cincinnati, Ohio 45215

Chief Engineer. Top 50 CBS/TV affiliate in largest
UHF market in United States will relocate station to
new site early 1982, needs experienced take charge
chief engineer on-site location, design, equipping and
construction of new facility. Scranton has active
cultural activities including own symphony, public
theatre, museum, zoo. Hub of interstate highways, PA
Turnpike, within two hours of New York, Philadelphia.
Send resume to: General Manager, WDAU-TV, 1000
Wyoming Avenue, Scranton, PA 18509.

Chief Engineer: Responsible for technical/engineer-
ing operations for University television facilities, in-
cluding dedicated cable TV channel. Minimum 3 years
broadcast, cable and/or CCTV experience, including
maintenance and supervision. Salary $19,584-322 -
212, plus benefits. Send resume and letter of applica-
tion to Personnel Services, Wichita State University,
Wichita, KS 67208 by December 28. AA/EOE.

Electronic Technician Wanted: Studio Chief
Engineer wanted at WOWK-TV, Huntington, WV, to be
responsibie for maintenance of studio equipment and
supervision of studio technicians. Heavy electronic
equipment maintenance and repair background re-
quired. Salary $20,000 plus profit sharing, retirement
plan, excellent benefits package. Please write to
General Manager, WOWK-TV, 625 Fourth Avenue, PO.
Box 13, Huntington, West Virginia 25706. An Equal
Opportunity Employer.

Television Broadcast Engineer with Production
emphasis required for operation and maintenance of
new EFP vehicle, Vanguard studio editing and studio
maintenance. FCC license, two years television
engineering experience and ASEE or equivalent re-
quired. Send resume to KAKM, 2651 Providence Drive,
Anchorage, Alaska 99504, Deadline for applications is
January 15, 1982. KAKM is an EEO employer.

Central Michigan University is seeking a Mainte-
nance Engineer to be responsible for repair, preventa-
tive maintenance, and technical operation of Universi-
ty-owned television/radio-related apparatus. Educa-
tion equivalent to two years of broadcast-rélated
repair training at the college or trade school level.
Minimum of three years of regular broadcast ex-
perience (television/radio) of a qualifying nature.
Possession of valid first class FCC radiotelephone
operator's license required. Excellent fringe benefits.
Satary: $7.18 - $10.05/hr, commensurate with
qualifications. Apply by January 15, 1982 to: Person-
nel Office, 109 Rowe Hali, Mt. Pleasant, M| 48859.
CMU is an Affirmative Action & Equal Opportunity In-
stitution.
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HELP WANTED TECHNICAL
CONTINUED

TV Engineer. Instail, maintain repair, design TV
equipment. Experience in color, ENG, 3/4 U editing,
IVC 1-inch, studio mixers and switchers. Salary
$16,000 for 35-hr/week. Contact Personnel, County
College of Morris, Randolph, NJ 07869. Tel: 201—
361-5000.

Wanted: Assistant Chief Engineer for group owned
net affiliated VHF station in 74th market. First class
FCC license and 3 to 5 years transmitter and studio
maintenance preferred. Must have desire to move up
to Chief. Send resume and satary requirement in first
letter to Greg Smith, KFVS-TV, Box 100, Cape Girar-
deau, MO 63701. EQOE.

HELP WANTED NEWS

Position open immediately for News Director at
KTUU 2, NBC Affiliate in Anchorage, Alaska. Respon-
sibilities include supervision of an aggressive § mem-
ber news operation in a rapidly developing market.
Five years experience preferred. Emphasis on jour-
nalistic, managerial and strong producing skills. For
more information, contact Al Bramstedt, Jr, Genera!
Manager, or Melissa Wells, acting news director, at
907 —279-7477 or send resumes to: KTUU-2, P O.
Box 2880, Anchorage, AK 99510.

Photo Journalist: That's what we’re looking for, not
shooters. Our talented staff has the ability to produce
quality visual stories. We want someone who can fit
right in. If you are committed to news; send resume
and salary requirements to Box M-158, EOE. Exp. Req.

Broadcast journalist to serve as visiting faculty
member teaching broadcast newswriting and TV news
production and handling journalistic responsibilities
with public TV and radio stations. Advanced degree
desired, not required. Salary $12,790 for the semester,
Jan. 12 - May 14. Send resume, samples of work and
names, addresses and phone numbers of references
to reach Don M. Coombs, Director, School of Com-
munication, University of idaho, Moscow, ID 83843, by
Dec. 20. The University of Idaho is an equa! oppor-
tunity/affirmative action employer and educational in-
stitution.

Meteorologist wanted for top rated station in south.
This person has TV experience and loves to communi-
cate with viewers. Occluded fronts and troughs of low
pressure suddenly take on meaning for this
meteorologist's viewers. If you are a communicator
and love doing the weather, we would like to talk with
you. Send resume and salary requirements to box
N-15. An Equal Opportunity Employer.

Sports Producer - Major market. Experienced pro-
ducer with extensive sports background. Box N-13.

Assignment Editor. If you know news, have been in
TV news for awhile, and want a chance to move into
news management ... then, my small market
newsroom may be the right place for you. We're ail-
ENG and our staff is large. I'm a news director who
needs a professional assistant. Send resume to Box
N-12. EQE.

Experienced News Producer for top 5 market sta-
tion. Must be skilled writer and have excellent news
judgement. Box N-11.

Weekend anchor/General Assignment Reporter.
Strong journalistic credentials a must. Work in plea-
sant climate at an aggressive ABC station. Send tape
and resume to News Director, KNTV, San Jose, CA
98110 An EOE Employer.

Bureau Chief for Midwest station with very heavy
news commitment. Bureau equipped with ENG and
live microwave. Prior reporting experience required.
Box N-38.

Feporters: We're expanding our talented staff once
again. If you love TV news and are among the best,
then send resume and salary requirements to Box
M-159. EOE. Deg., exp. req.

News Photographer. Once year experience. Send
resume and tape to News Director, Box 4, Nashville, TN
37202.

Reporter. Expanding ABC affiliate fooking for ex-
cellence. Resumes, tapes to Jim Blue, WAOW, 1908
Grand Ave., Wausau, WI 54401,

Group owned stations in Five Midwestern Markets
fooking for anchors, reporters, sports people. Excelfent
benefits, good pay, growing company with room to
move up. Send resume to Box K-135. We are an Equal
Opportunity Employer, M/E

Looking for Sports Director in 135th Market
Western sports-minded area. Send resume and tape
to: News Director, KCRL-TV, PO. Box 7160, Reno, NV
89510. EQE.

TV News Photographer - Minimum one year video
experience. Journalism or related degree. Send
resume and videotape to News Director, WOKR-13,
ng L, 4225 W. Henrietta Rd,, Rochester, NY 14623,
EOE.

Reporter to join top-rated news department in upper
Midwest medium market. Must have previous com-
mercial television news experience. Send resume to
News Director, WEAU-TV, PO. Box 47, Fau Claire, W
54702. No calls, please. An Equal Opportunity
Employer.

News Director for competitive, booming Gulf Mid-
south medium market. Well-equipped and staffed
news department needs an experienced, dedicated
professional to assume responsibility for major expan-
sion. Must be abte to recruit, train, motivate and man-
age. Ownership and management are totatly commit-
ted. Send resume and salary requirements to Box
N-59."An Equal Opportunity Employer, Maie/Femate.

Washington bureau seeking experienced Radio-
TV Reporter with good air presentation, speed, ac-
curacy, and writing ability Resume and salary require-
ments to Box N-66.

Aggressive News Producer: Aggressive Pacific
NW Television news dept. seeking experienced pro-
ducer. Will have all the tools including live remotes,
helicopter with live capability, daily satellite feeds
from Washington, D.C., and satellite up-link. Must be
experienced self-starter who can be creative under
pressure. Send resumes to John Kline, News Director,
KATU Television, PO. Box 2, Portland, OR 97207. An
Equal Opportunity Employer.

Weekend Weather Anchor: The news leader in the
Quad Cities market seeks an experienced person to
do weekend weather and till out week as a general
assignment reporter. Weathermation radar and GOES
satellite. Send tape and resume to: News Director,
WOC-TV, 805 Brady Street, Davenport, lowa 52808.
No phone calls. An EEQ Employer.

Co-anchor needed for ABC affiliate in Madison,
Wisconsin. Station has aggressive and expanding
news department. City offers outstanding living. Tape
and resume immediately to Wayne Wallace, News
Director, WKOW-TV, Box 100, Madison, W] 53701.

The Weather Channel - Meteorologists: Applica-
tions for 15+ TV talent positions are invited for the
Weather Channel, John Coleman’s 24 hour-a-day, na-
tional cable—TV weather network, We will be operat-
ing out of a large, new fully-equipped facility in north-
west suburban Atlanta, Georgia. Send resume, tape, a
list of professional references to Joseph S. D'Aieo Jr,
Director of Meteorology, The Weather Channel, Suite
450, 2625 Cumberiand Parkway, Atianta, GA 30339.
Final interviews will be held in January: positions
effective March 1, 1982.

Sports Director: Knowledgeable, energetic
sportscaster needed for two-person department.
Anchor 6 and 11 PM show 5 nights per week. Strong
writing skills with on-air experience preferred.
Resumes may be forwarded to: News Director,
WRDW-TV, Drawer 1212, Augusta, GA 30803.

HELP WANTED PROGRAMING,
PRODUCTION & OTHERS

Features Producer: Major Market Access Magazine
wants experienced features producer to start im-
mediately. Must have prior Evening/PM Magazine pro-
ducing experience. Must have reel to show strong sto-
ry structure and writing skill. Send your reel and
resume to: J. Adair, Evening Magazine, KDKA-TV, 1
Gateway Center, Pittsburgh, PA 15222,

Pay TV network seeks operations manager who
takes responsibility for scheduling, tape control, film
inventory and other programming aspects. TV station
background a necessity. Box N-40.

Traffic: Station in top 10 market affiliated with the
Christian Broadcasting Network, seeks an ex-
perienced Traffic Manager. Computer knowledge
helpful. Send resume to: Box N-20. Equal Opportunity
Employer.

PM Magazine Producer/Host. Sunbelt market
seeks male producer/co-host. Work with top-rated
show in southwest atmosphere. Previous experience
with PM Magazine an asset. Will be required to do
daily wraps, produce own stories as well as manage
PM staff and activities. Send salary requirements, tape
and resume to Bob Allen, Program Manager, KOTV, PO.
Box 6, Tulsa, OK, 74101, EQE. M/F

PM Magazine Photographer/I :or. Immediate
opening. Must be strong in shooting, editing, field pro-
ducing, use of TK-76 camera, convergence editing.
Good salary, benefits. Contact: Rick Jonardi, WPSD-
TV, PO. Box 1197, Paducah, KY 42001. EEQ Employer.

WRCB-TV seeks Executive Producer for top rated
PM Magazine. Excellent facilities and current staff of
five pros. PM experience necessary. Write, produce
and direct PM tips, stories, and related television and
radio support material. Highly motivated individual
with B.A. required. Salaried position. Reply to Gary
Rockey, WRCB-TV, 300 Whitehall Road, Chattanooga,
TN 37405. A Ziff-Davis Station. An Equal Opportunity
Employer.

Producer/Reporter (Public Affairs). Producer/Re-
porter for KAKM Public Television, Anchorage, AK, to
produce and moderate public affairs series and
specials. Candidates must have solid journalistic and
on-camera skills. College degree in journalism, broad-
casting or related field and minimum of two years’ ex-
perience required. Salary: $19,425 - $26,000 plus
benefits, A video resume tape will be requested from
finalists. Do not send with application. Send resume to
KAKM, 2651 Providence Drive, Anchorage, AK 99504,
Deadline for applications is December 31, 1981.
KAKM is an EEQ employer.

Creative Services Director - 1 50, East Coast
NBC affiliate needs experienced psa:iner, creator and
producer of all phases of station promotion. Minimum
three years' TV promotion and some supervisory ex-
perience preferred. Box N-54. M/F, EEQ.

Director - Northeast Syndicator/Production Com-
pany. Experience in remote sports, network quality.
Creative, hard-working, flexible - some commercial
production involved, willing fo travel, must relocate.
Call 412-—-339-7581, Production Dept, or send
resume and tape to Box 93, New Kensington, PA
15068.

wuBH, Educational Foundation’s v station in
Springfield, MA is looking for aggressive, hands-on ex-
perienced production” supervisor. Will supervise and
train all production employees, 2 ~*udio operations,
state-of-art remote unit, ENG unite ) productions for
cable and will work closely with cuinmercial and ad
agency clients. A proven track record and at least 3
yrs: experience required. Resumes only: Personnel,
WGBY, 44 Hampden Street, Springfield, MA 01103,
EOE.

Producer-Director/Writer. No. 1 station in medium
size midwestern market, looking for an experienced
director and a commercial copy writer, Need someocne
with drive and creativity for writer, will do some train-
ing. News experience needed for director. Send salary
history and resume to Box N-49. An Affirmative Action/
Equal Opportunity Employet.

Director Wanted for Major market independent.
Candidates should have 2 years' experience with
heavy emphasis on promotion. Some commercial ex-
perience useful. Take-charge abilities a must. Send
resume to Box N-53. EOE.

Controller needed by number one sunbelt station
offering excellent compensation plus living environ-
ment to match. Accounting degree and broadcast ex-
perience required, Send resume and references to
Mark Conrad, WFMY-TV, PO. Box TV 2, Greensboro,
N 97420, (EOE Employer and Harte-Hanks Station).

Director - need solid front-line director for news,
commercials, sports remotes. Minimum 3 years news
experience necessary. Experience with Grass Valley
1600-7K Switcher helpful. Send tape, resume and sal-
ary requirements to WNYT, Box 4035, Albany, New
York 12204 An Equal Opportunity Employer.
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HELP WANTED PROGRAMING,
PRODUCTION, OTHERS CONTINUED

Commercial Director. Direct commercial produc-
tion in studio and on location. Some news possible.
Two years’ experience directing necessary. Send
resume to: Gloria Towles, WRAU-TV, 500 N. Stewart,
Creve Coeur, lllinois 61611, EOE.

SITUATIONS WANTED MANAGEMENT

If Your Television Group or station is looking for an
aggressive general manager who is not only a strong
administrator but has a flair for sales, programing, and
the bottom line, then we should tatk! For full informa-
tion, call evenings after 5 PM. EST. 717 —845-9538 or
write Box N-46.

SITUATIONS WANTED SALES

Experienced radio and newspaper account ex-
ecutive with television background desires sales posi-
tion. Any size market. Write Box N-47.

SITUATIONS WANTED TECHNICAL

| can save you hundreds of thousands on new con-
struction and operation. 17 years' hands-on UHF/VHF/
AM DA/FM maintenance, management of engineering
and operations experience. Call Chartes McHan
904—-241-2852.

SITUATIONS WANTED NEWS

Sports anchor-reporter ... available now. Seven
years experience radio and TV. Call John, 317—
448-1359. Medium-large markets.

Meteorologist-Aggressive, Accurate, AMS Seal, 4
years’ medium market broadcast experience. If you
need a knowledgeable professional, call "Weather
Will" now! Don't settle for less!! 414—497-0200.

Experienced news director, for station with com-
mitment, growth opportunity. Stable professional, solid
background, employed. Box N-8.

Hard-working, ambitious male with 1 year 6
months TV training and 7 months on-air radio an-
nouncing seeks first job as newscaster or cameraman.
Will relocate. Call Claude Castellanos 212—
463-4619.

Network Sportscaster Available! Extensive major
market television and radio experience. Recently
hosted National sports-talk show. Witty, straight from
the hip approach. Call Bob, 203—651-8984 after 6
PM EST

News Reporter presently working in a small market
looking for a bigger chatienge. Box N-52.

23 yr. old Ohio State Broadcasting Communication
major; looking for a sports reporting position. Pre-
sently employed at O&0O TV station in sales. Will relo-
cate. Call Julia 312—-861-5562.

Reporter. Presence with personality, strong writer,
creative field producer. Currently reporter, substitute
anchor/producer in medium market. Frequent live
shots, ENG editing. Aggressive, streetwise, great with
people. Looking for move up to professional operation.
201--666-5218.

SITUATION WANTED PROGRAMING,
PRODUCTION, OTHERS

Commercial Producer/Assistant Program Producer
is looking for professional company to do quality pro-
duction. College degree, 3 years’' experience. Innova-
tive with excellent writing skills. Will relocate. Box

ALLIED FIELDS

HELP WANTED TECHNICAL

Consulting Engineer seeks addition to staff. Willing
to travel. Send resume and requirements. Write Box
N-17.

HELP WANTED INSTRUCTION

Position Available: Instructor, Video Maintenance &
Engineering Course. Send Resumes to: Bert Shapiro,
School of Television Arts, 18 West 61st St New York,
N.Y. 10023.

See our ad for broadcast journalist under TV —Help
Wanted, News. University of Idaho.

Twenty Graduate Assistantships for persons
seeking Masters Degree in Mass Communication.
Work with television, radio production, write for sports
or news services, etc. Free tuition and fee waiver, plus
$3500 for nine months. Contact Richard Kneller, Uni-
versity of Southwestern Louisiana, Box 43504,
Lafayette, LA 70504.

Mass Commmunication: Tenure-track position, rank
and salary open. 50% teaching, 50% research. Teach
one course per semester, opportunity to lead program
in rural and agricultural communication research and
to participate in international communication training.
Ph.D. and rural communication research experience
required, new technology capability desirable. Start
July, 1982. Send resume, transcripts and four letters of
recommendation by February 15 to: Ronald Ostman,
Department of Communication Arts, 307 Roberts Hall,
Cornell University, ithaca, NY 14853. Cornell is an
equal opportunity, affirmative action employer.

Assistant Professor to teach courses in radio-
television sequence. Course responsibilities to in-
clude some negotiable combination of the following:
Broadcast performance, video production, manage-
ment, or directorship of student FM radio station, Re-
quired: PH.D,, or Master's with significant experience
in video production and/or broadcast or cable man-
agement. Non-tenure track, renewable for 5 years, Sal-
ary $17,500-$20,000, 9-month. Summer possible.
Kansas State University is an equal oportunity
employer. Deadline Feb. 1, 1982. Application to Rober-
ta Applegate, Department of Journalism and Mass
Communications, Kansas State University, Manhattan,
KS 66506.

Expansion Position. Arkansas State University's
Department of Radio-Television seeks a person with
the Ph.D. in broadcasting and/or mass communica-
tions plus some industry experience to teach in both
its undergraduate and graduate RTV programs. Must
be able to demonstrate ability to teach several of the
following courses: Television Production, Television
Directing (including graduate level TV directing),
Broadcast News, Radio Production, Research
Methods in Mass Communications, Cable Systems
Management and Programming, Survey of Cable
Television, Delivery Systems Technology. Salary com-
petitive. Rank: Assistant or Associate Professor
Department will occupy new building by fall, 1982,
with outstanding radio and television facilities. Ap-
plication deadline: February 1, 1982, Position availa-
ble: August 15, 1982. Resume and references to
Chairman, Radio-Television Department, Box 2160,
State University (Jonesboro), AR 72467. Arkansas
State University is an equal opportunity/affirmative ac-
tion employer. M/F

Assistant Professor. The School of Journalism and
Mass Communication at the University of Georgia is
seeking a person to teach undergraduate and gradu-
tate courses in radio-television-film production, writ-
ing, and analysis of broadcast programming. Position
begins September 1982. Ph.D. required; those near
completion of the Ph.D. will be considered. Teaching,
research experience, and professional experience
desired. Salary.commensurate with education and ex-
perience. Send resume to Dr. William Lee, Chairman,
Radio-TV-Film Search Committee, Schoot of Journal-
ism and Mass Communication, The University of
Georgia, Athens, GA 30602. Application deadline is
January 4, 1982. The University of Georgia is an Equal
Opportunity Employer and welcomes applications
from minority and women candidates.

The American University Schoo! of Communication
in Washington, D.C., seeks graduate students with full-
time journalistic experience to work in teaching and
professional positions while earning a Master's de-
gree in its program in Journalism and Public Affaris.
This is a one-year, full-time program. Includes intern-
ship. For information, write Graduate Admissions Com-
mittee, The American University, Washington, D.C.
20016. An Equal Opportunity and Affirmative Action
Employer.

Brooklyn Coillege. Assistant Professor, Television
and Radio Department. Teach undergraduate classes
in still and motion picture photography and TV pro-
duction. Extensive experience in double system film
and 3/4" ENG production and editing. September 1,
1982. Requirements: Ph.D, teaching experience, film
and ENG production credits, publication desired. Sal-
ary depending on experience. Resumes to: Dr. Robert
C. Williams, Chairman, Department of Television and
Radio, Brooklyn College/CUNY, Brooklyn, New York
11210.

Assistant/Associate Professor, depending upon
qualifications and experience. Ph.D. required. Teach-
ing experience and/or media experience preferred. To
teach undergraduate courses in radio and television
production, programming, criticism, history, manage-
ment, performance, or a combination of these. Partici-
pate in curriculum development. Regular research and
publication expected. SUNY-New Paltz, located 90
miles from NYC near the Catskiils, is an equal oppor-
tunity employer. Salary competitive. Send credentials
by February 20, 1982, to Jonathan L. Yoder, Ph.D.
Search Committee Chairman, Department of Speech
Communication, SUNY-New Paltz, New Paltz, NY
12561,

Broadcast/Film Chair. The University of Alabama
seeks a chairperson for its broadcast/fiim program.
The department is one of four instructional units in the
School of Communication which has over 1,600 stu-
dents. Other teaching areas in the School are Advertis-
ing/Public Relations, Journalism, and Speech Com-
munication. The chair directs a program of 450 majors
with a faculty appointment, inciuding Ph.D., teaching
experience, and demonstrated scholarship. Previous
administrative experience and previous media ex-
perience are highly desirable. Rank and salary will be
determined by gualifications. Nominations and ap-
plications should be sent to: William H. Melson,
School of Communication, The University of Alabama,
PO. Box 1482, University, AL 35486. The University of
Alabama is an equal opportunity, affirmative-action
employer.

Assistant Professor to teach Television Production
classes (which produce CATV programming).
Qualifications: appropriate doctorate (earned or near
completion) and successful teaching experience re-
quired; professional or public television production
experience strongly preferred. Salary dependent upon
qualifications. Send application letter, resume, place-
ment file, and references to W. Robert Sampson, Chair-
man; Department of Speech, University of Wisconsin-
Eau Claire, Eau Claire WI 54701. Application
deadline: January 29, 1982. UWEC is an Affirmative
Action/Equal Opportunity Employer.

Assistant or Associate Professor in Electronic
Media to teach courses in Electronic Media, mass
communication, and radio and television production.
Advanced degree required. Tenure track or tenured ap-
pointment. Salary negotiable. Deadline: March 15,
1982. Position begins 1 September 1982; appoint-
ment for summer 1982 possible and desirable (begin-
ning June 1982). This is an extension of the posting for
a position in Electronic Media previously posted in
August 1981. Send letter of application and creden-
tials to: Dr. Donald Larmouth, Chair, Search and Screen
Committee, University of Wisconsin-Green Bay, CC
33t, Green Bay, Wisconsin 54302. 414—
465-2348/2134.

SITUATIONS WANTED MANAGEMENT

Major West Coast Market Operations Director
seeks new challenge in operations/programming in
top 20 market; TV or with progressive CATV. 415—
952-6768.

WANTED TO BUY EQUIPMENT

Wanting 250, 500, 1,000 and 5,000 watt AM FM
transmitters. Guarantee Radio Supply Corp., 1314
Iturbide Street, Laredo, TX 78040. Manuel Flores
512—-723-3331.

Moseley 505/C STL transmitter and receiver, any
frequency Mark Howard 912-232-0097.

Instant Cash For Broadcast Equipment: Urgently
need Transmitters, AM-FM-TV: Microwave; Towers;
WX Radar; Color Studio Equipment. Ray LaRue or Bill
Kitchen, Quality Media Corp. 800—241-7878. In GA
404—342-1271.

$500 Reward For UHF Transmitters: For informa-
tion which leads to our purchase of any UHF Tv
Transmitter. Call Ray LaRue or Bill Kitchen 800—
241-7878. In GA 404—324-1271.

Wanted: New and used transmitter tubes. MHZ
Electronics, 2111 West Camelback Road, Phoenix,"
Arizona 85015. 602—242-8916.

Want to purchase 10 KW AM and 5 KW AM
Transmitters. Call Soho Broadcasting, 213—
876-7404, afternoons.
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Want to buy a used TV transmitter, low band, one,
five or ten KW. Contact G. Bonet. WORA-TV, Box 43,
Mayaguez, PR 00709-809—832-1150.

Automation Controllers and Parts. Harris, CETEC,
Schafer, I1GM, Instacarts, Gocarts, Carousels,
Audiofiles, Tape Decks. 800—527-5959.

FOR SALE EQUIPMENT

AM and FM Transmitters—used, excellent condi-
tion. Guaranteed. Financing available. Transcom,
215—379-6585.

25 KW FM McMartin w/exciter, stereo, SCA. 2 yrs.
old On-air. M, Coopgr 215—379-6585.

Inventory Clearance—Reduced for Quick Sale 4
Wheel Drive Custom ENG vehicie for highway and off
road use. New 1981 AMC Eagle with ENG roof rack
and tailgate assembly complete with 26' mast, heavy
duty suspension, 24V DC electrical subsystem and
much much more. Price 28K. As an added bonus we
will supply with this news vehicie a Microwave Associ-
ates Communications 12 watt Mini Mac transmitter
and antenna system of your choice at a special dis-
count!!! Call 617 —272-3100, ext. 1872 for details.

Revox PR-99 New 2 track reel to reel tape deck list
$2095 sale price $1750 Transcom 215—379-6585.

RCA TK-76 camera, one owner and user,
meticulously maintained, all batteries, cables, A.C. and
angenieux power zoom lens ... 25K 714—283-9355.

Color TV Camera for Sale RCA TK-76B. 14:1 Fuji
iens with X2EX. Includes batteries, charger, carrying
case - full ENG configuration. $21,500. Third Coast
Video Inc,, Jetf Van Pelt, 512—473-2020.

Used Equipment Bargains: RCA TT-IOAL 11KW
Transmitter; RCA TT-35 CHW/CHW!/Driver & Diplexer
just removed from service!; GE Film Chain; CVS 5048
TBC: Envirozone Ajr Filters; Chvron Il Character
Generator, 12 to 15 Fonts; G/V 1400 Production
Switcher W/D.S. Key; 3-Gates Criterion 80 Stereo PB
and 1 Stereo Rec/PB carts. Call Ray LaRug, Quality
Media Corp. 800~241-7878. In Ga 404—324-1271.

Remote Production Cruiser: Beautiful Crown
chassis, carpeted, full AC, camera platform on roof,
1600 mi. on diesel & drive train, good tires and brakes,
includes (5) GE PE-350 Cameras, working well,
3-10:1 & 2-18:1 Lenses, motorized reels & TV-81 ca-
bles, Grass Valley Sync & line gear, new color prog.
monitors, 12X6 prod sw'r w/effects, 8X2 GE Audio,
well designed & professionally built. $130,000. Call
Ray LaRue, Quality Media Corp. 800--241-7878. In
GA 404—324-1271.

EFP Production Van: Like new (2) Hitachi SK-70
Cameras; JVC 3/4" Editing pkg; port 3/4” VCR; CVS
504B TB.C. w/noise reduction; 3M-1114 sw'r, 3M-
D3000 c. gen; compiete 8-in. audio; patching-
monitoring; custom platform and AC Generator In ser-
vice now, excellent condition, call Ray LaRue, Quality
Media Corp. 800—241-7878. In GA 404—324-1271.

Channel 10 Transmitter Package: 25 KW, com-
plete RCA TT-25 BH, good condx; 3-1/8" xmission
line, antenna, $35,000. Call Ray LaRue or Bill Kitchen,
Quality Media 800—241-7878. In GA 404—
324-1271.

FM Transmitters: 1KW Bauer, 3KW RCA, 5KW RCA,
5 KW CSI, 12KW CCA, 25KW McMartin, Call
Transcom 215—379-6585.

AM Transmitters: 1 KW CSIl, 1KW RCA, also RCA
BTA 10M w/new finals and mods, Call Transcom 215—
379-6585.

Textronix vectorscopes, Textronix waveform moni-
tors, NEC FS-10 frame synchronizers, PC-70 cameras,
camera chains, AMPEX VR 2000 video tape

machines, GVG distribution amps, GVG pulse amps.

Contact: Jim Richards, ABC, New York. 212—
887-49086.

For Sale: One 161-73 MHZ, 1 Motorola 85 Watt
Base, 1 Remote Control Console, 1 60 Watt Mobile
uUnit, 1 5 W Portable with charger used less than one
month. Substantial savings off the list price —
$6,000.00. Replies to: Box N-60.

For Sale: Marris Stereo automation system with
KSP-10 programmer with extender for 19 sources, RA
10-sub programmer plus 11 sources. Fully equipped.
Five years old and excellent condition. $12,000.00.
Complete information, write or call John Davenport,
WESC-FM, PO. Box 660, Greenville, S.C. 29602, 803—
242-4660.

Prices Cut to the Bone. These won't last long. (5)
Panasonic NV3170 %" VHS players $950.00. (2) JVC
KY-2000PS portable color cameras $6,800.00. JVC
CR-8500LU 374" editing system $10,000.00. Many
other Panasonic, JVC and name brand equipment
available at prices too low to list. Cali CLW Com-
munications Group 1-800-251-6388. In TN 615—
894-6060.

Studer/Revox A700 Deck. Excellent cond.
$1550.00. Pat Appleson Studios, !nc., 305—
625-4435.

Telecine - RCA TP 66 professiona!l 16mm projectors.
Low hours, $12,750.00. Eastman CT 500, 16mm, all
options, 286 hours since new, $10,995.00. Phillips
35mm, refurbished, $16,995.00. Spindier 35mm slide
projector, late mode!, $2,995. Trades accepted. Inter-
national Cinema Equipment, 6750 N.E. 4th Ct, Miami,
FL 33138 Ph: (305) 756-0699 Telex 522071 - Int
Cinema Mia.

(4) New ITC 10%." Stereo Tape Players with warran-
ty. Make offer, sell or trade. (800) 527-5959.

VTR’s. RCA TR-70, Full Cavec, SS Rec Amps, DOC,
$22,000; RCA TR-60 updated, w/TBC ex-condx, low
hours, $9,000; RCA TR-22 Hi-Bank, $7,000; Ampex
1200B Amtec, Colortec, Auto Chroma, Vel Comp, RCO |
DOC, $22,000; IVC 870, $500. Call Ray LaRue,
Quality Media Corp. 800—-241-7878. In GA, 404—
324-1271.

Color Cameras-New: Thompson-CSF lkegami,
Panasonic; Used: GE PE-350 $2,500 ea; GBC
CTC-7X, Minicam, plumbs, $10,000. Call Ray LaRue,
Quality Media Corp. 800—241-7878. In GA, 404—
324-12714.

Broadcast Audio/Radio Gear-New: CS| AM-FM
Xmtrs; LPB Mixers; Microtrak Consoles/Equipment,;
Otari Recorders, Ramko; Russco; Studer Revox;
Shure; Thompson-CSF; What do you need? Call Ray
LaRue, Quality Media, 800—241-7878. In GA, 404 —
324-1271.

Used broadcast television equipment. Hundreds
of pieces wanted and for sale. Please call Systems As-
sociates to receive our free flyer of equipment listings.
213—641-2042.

COMEDY

Hundreds Renewed again! Free sample Contem-
porary Comedy, 5804-B Twineing, Dallas, Tex. 75227,

Free Sample of radio’'s most popular humor service.
(Request on station letterhead). O'Liners, 1448 C
West San Bruno, Fresno, CA 93711.

MISCELLANEOUS

Artist Bio Information, daily calendar, more! Total
personality bi-weekly service. Write {(on letterhead) for
sample; Galaxy, Box 20093-B, Long Beach, CA 90801.
213-595-9588.

Bingo Newsprint Cards personalized with your
client’s ad message for radio, TV, cable or city phone
system promotion. Send for free samples. Bingo Cards
Omaha, Box 4069, Omaha, NE 68104, 402~
453-2689.

Radio Promotion—Dial-A-Door Vaults with
changeable 7 digit push button locks for sale, $99.95
each, complete with storage carton and promotion in-
structions. Ran as a leased promotion in 485 markets
in the 70’s. Vaults never before sold. Call Eli Jenkins
collect at 813—823-3733. Drawer 84, St. Petersburg,
FL 33731.

Broadcast Engineering Service Company: TV-
FM-AM field engineering-emergency maintenance-
turnkey installation system design-survey and criti-
que-interim maintenance or chief engineer. B E S
Company, New Port Richey, Fla. 33553, 813~
868-2989.

RADIO PROGRAMMING

New York City Pros train you as announcer, D.J.,
newscaster-sportscaster. Free booklets-placement
assistance-FCC 1st Class License Prep. A.TS. 152
West 42nd St., New York City, 10036.212—221-3700.
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Music of Your Life? We have better quality, variety,
selection. Solid gold 30's, 40’s, 50’s, 60’s. G. Roy Gun-
derson, 2014 United Bank Center, 1800 Broadway,
Denver, Colorado 80290.

Free Top Quality Audio Stories—Bow! Game Pre-
views & Holiday Féatures. Audioline 414—321-6212,
602—966-7462.

CONSULTANTS

Job Hunting Success begins with professional gui-
dance. Beginnei/Pro, we can heip. For details, send
$3.00 postage and handling to Broadcast Careers, Inc.
Box 88864, Atlanta, GA 30338.

MJO News Associates. The broadcast news
specialists. Box 11043, St. Louis, MO 63135, 314~
522-8325.

RADIO

Help Wanted Announcers

MAJORF 1
BROADCA.ST
GROUP

with AOR music stations in America’s
major markets is looking for talented air
personalities and music directors who
are successful in AOR formats. Grow
with us in America’s great cities.

Send aircheck and resume along with
career ambitions. Replies strictly confi-
dential.

BOX N-18
An equal opportunity employer

Help Wanted Technical

Assistant Chief Engineer

immediate opening for Assistant
Chief Engineer at all new facility in
Boston. Experienced applicants
should contact Kevin McNamara at
(617)252-3444.0orwMJX Radio, RO.
Box 501, Back Bay Annex, Boston,
MA 02117.

) A GREATER MEDIA STATION

EQUAL OPPORTUNITY/AFFIRMATIVE ACTION EMPLOYER

Help Wanted News

PHILADELPHI*
MORNING DRI
NEWS CO-ANChuR

WPEN is a Sinatra/Bennett oriented MOR sta-
tion looking for a co-anchor to work with me
and the rest of the team in AM drive. Top writ-
ing skills and warm, mature delivery required.
Reply to: Elaine Soncini, News Director, WPEN
Radio, One Bala Cynwyd Plaza, Bala Cynwyd,
PA 19004.

gy A GREATER MEDIA STATION

EQUAL OPPORTUNITY/AFFIRMATIVE ACTION EMPLOYER




Help Wanted News
Continued

SPORTS DIRECTOR

Handle play-by-play major rated college foot-
ball and basketball, direct sports shows, per-
sonal appearances, talks. Top references, Must
have good public relations. Send resume to
Box N-68. EQE.

TELEVISION
Heip Wanted Sales

Help Wanted Management

RADIO GM

Very successful group operator needs
GM for powerhouse AM. Must have
heavy sales and training experience.
Top references. Market of 200,000.
Reply Box N-67. EOE.

Help Wanted Programing,
Production, Others

Advertising & Promotion
Director
New York City

An opportunity for an experienced A & P person

O who is enthusiastic, intelligent and highly motivated

T who can create promotional opportunities as well
as purchase them

O who can explore and implement innovative
methods of marketing this developing radio sta-
tion to its listeners.

You'll be an integral part of a professional manage-
ment team committed to winning, and work in a posi-
tive, supportive environment.This is an Equal
Employment Opportunity.

Contact: Raymond Yorke V.P;General Manager

WPIX-FM, 220 East 42nd Street, New York, NY 10017

ADVERTISING MANAGER
KLOK Radio has an immediate opening for an Adver-
tising Director. You must have a knowledge of promo-
tions and be able to write creative copy.

ADVERTISING BOOKKEEPER
KLOK Radio has an immediate opening for a radio
bookkeepter, Please send resumes to: KLOK Radio,
PO. Box 21248, San Jose, CA 85151, Equal Oppor-
tunity Employer

Situations Wanted Management

Experienced

but young major market general manager
locking for challenge. Have directed tur-
narounds in highly competitive top markets,
aggressively reorganizing sales and program-
ming efforts. Hands-on approach has pro-
duced documented winners in profits, sales,
and ratings. Exceptionally strong references
from local advertisers, national reps, program
suppliers, Washington counsel, and fellow
broadcasters. Carefully looking for long term
association with quality organization in single
station or group capacity. If you are not realiz-
ing the potential of a major property(s), let me
know. Your repty will be kept strictly confiden-
tial. Box N-32.

Situations Wanted Announcers

OWN YOUR MARKET

AM Drive/Programer ... The ultimate combina-
tion. If you are sincere about winning big and
are willing to grant programing control to a
seasoned veteran with over 20 years as a ma-
jor market influence and program inovator ...
We should talk ... Call 609-397-8318 ... At-
tainable January 1.

NATIONAL MANAGER
ADVERTISING SALES

American Television & Communications Corporation,
the largest and fastest growing cable television com-
pany, is seeking candidates for the position of Na-
tional Manager— Advertising Sales. This individual will
plan and implement local advertising sales programs
in ATC cable systems and shape other corporate
strategies for developing maximum revenue potential
from advertising sources.

Position requires proven media sales experience at
the retail level, ability to train local sales and sales sup-
port staff, strong planning and organizational skills
and the capacity to produce fresh approaches to
marketing cable’s attributes. Extensive travel is re-
quired and a background in the cable industry is
desirable.

[f you are interested in the challenges of the com-
munications technology of the future, please submit a
detailed resume, salary history/requirements, and a
letter stating the strengths you would bring to this

position, to:

NUMBER ONE
IN CABLE
COMMUN;CATIONS

Human Resources Department

American Television &
Communications Corporation

160 Inverness Drive West

Englewood, CO 80112 An Equal Opportunity Employer M/F/H/V

MEDIA SALES
SPECIALIST

$50,000+ Calibre

To Call on Cable Programmers and Ad Agencies

Here's an unusual opportunity to create a new market and begin a national sales
force for space sales on cable TV and in local papers.

Our client, a major group associated with a farge nationally known conglomerate,
is expanding into this new area and is seeking a professional capable of perceiv-
ing and seizing the opportunity. You'll be responsible for selling print advertising
and program blurbs, Sales are expected to soar into the millions within the next
3-5 years—which will mean tremendous growth potential for those who get in on
the “ground floor”.

To qualify, you should be an aggressive, ambitious, and experienced salesper-
son. Your background might have been on the media buying side or in time sales,
with heavy agency contact a must. Newspaper print background would be con-
sidered if all the other criteria are met. In addition, you should be a strong com-
municator, self-starting, and capable of working up your own media plans.

The immediate rewards include a base salary plus incentive, expenses, benefits,
and more which can be discussed in a confidential interview. To apply, forward
your resume to: Dept. 720-C, Suite 1930, 230 Park Avenue, New York, New York
101869.

Our client is an equal opportunity employer.
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Help Wanted News

NEWS EXECUTIVE

Storer, NBC-TV station in beautiful San Diego wants experienced
news executive with a proven track record to assist in directing
news operation to greater heights. State-of-the-art, all ENG
newsroom,; Jet helicopter; microwave units; Washington News
Bureau; and satellite downlink. Position ideal for creative in-
dividual ready for a challenge and advancement. Contract
ermployees need not apply. Finalists will be brought to San Diego
for interview. Confidentiality respected. Salary and job title
open. Send complete resume and tape to:
Bill Fox
General Manager
KCST-TV
P.O. Box 11039
San Diego, Calif. 92111

An Equal Opportunity Employer

Help Wanted Progr ning,
Production, Others
Continued

SPORTS ANCHOR/
REPORTER

Aggressive Top 20 midwest televi-
sion news department seeking
Weekend Sports Anchor/Weekday
Sports Reporter. We have the latest
state-of-the-art equipment, includ-
ing live helicopter, several
microwave units and satellite
downlink. Prefer candidates with
journalism degree plus at least
three years TV sports experience.
We are searching for someone to
complement our AP and U.PL
“Newscast of the Year” Please send
resume to Box M-175. EO.E. M/F

TV ANCHORPERSON

N.E.. medium-sized network affitiate.
We're seeking that special person—a
leader—for a hard-driving, professionat
news organization. The person we want
is warm, dynamic and contemporary—a
leader for the '80’s. Salary $40-K,
minimum. Replies kept in strict confi-
dence. Send resume and salary history
to Box N-29. EO.E.

MRgR2ine

West Palm Beach
Florida

has an immediate opening for a creative and talented
lady to replace our current Co-Host. Previous PM Mag-
azine experience would be helpful but is not mandato-
ry. We are looking for a real professional who is a go-
getter and not afraid to roll up her sieeves and work
long hours with a rather erratic schedule. You must be
organized, able to work with a wide variety of per-
sonality types, and do whatever it takes to keep the
West Palm Beach PM Magazine the excellent pro-
gram it is. You must have a good personality, prior
theatrical or television experience, administrative
skills, and a background in journalism, writing, per-
forming, or production. If you think that you have the
talent and ability and want to grow both personally
and professionaily, then this is the position you have
been looking for. Excellent company benefits and an
expanding equipment base insure a viable career op-
portunity. Al inquiries are confidential. Send tape and
resume to:

Personnel Director
WPEC-TV 12
Fairfield Drive

West Palm Beach, FL 33407

An Equa! Opportunity Employer

WEATHER COMMUNICATOR

Top 20 market station searching for
Weather Communicator or
Meteorologist who can communi-
cate. Environmental reports necess-
ary. Our commitment includes color
radar, NAFAX, UNIFAX I, ACCU-
WEATHER, several microwave units
and live helicopter Please send
resume to Box M-101. EEE. M/E

EJ PHOTOGRAPHER

Must have 3 to 5 years experience working ina
news operation. This person must know how to
edit 3/4 inch tape and do live shots from a
microwave van. Send tape and resume t{o
Assistant News Director/Operations, WJLA-TV,
4461 Conn. Ave,, N.W, Washington, DC 20008.
Equal opportunity employer.

Help Wanted Programing,
Production, Others

Newscast Producer

WUXT, the Post-Newsweek station in North Florida, is
seeking an aggressive producer who can successfully
supervise the journalistic and production elements of
a contemporary newscast. Position also involves
some special project producing. We are looking for
two years’ experience as a producer. Writing skills and
the ability to work with people are essential. Please
send show tape and resume to Steve Wasserman,
News Director, WJXT, Box 5270, Jacksonville, FL
32207. No phone calls, please. WJXT is an Equal Op-
portunity Employer.

=

MRAgRzine

Executive Producer

Position available immediately to replace producer
who has moved to Evening Magazine. Successful can-
didate for the state's highest rated PM Magazine must
have administrative skills as well as creativity and
writing talent. Previous PM producing experience re-
quired.

Send resumes, tapes and salary requirements to: Terry

Dolan, Program Director, WNEM-TV, PO Box 531,
Saginaw, Michigan 48606. E.QO.E.

CREATIVE
SERVICES

DIRECT1O0R

WJZ-TV, Group W (ABC Affiliate) is
jooking for the best Creative Serwces
Director in the country.

Terrific opportunity to create great
advertising and promotion with an
outstanding staff and station.

Send your reel and resume
immediately to: Brian O’ Neill, WJZ-TV,
Television Hill, Baltimore, MD 21211.

up

WJZ-TVTE W

r(:ommercial ProduceB

Experienced commercial producer to
write and produce local television com-
mercials. Will work closely with sales and
clients in conceptandexecution. Number
one station in 40th market. Send tape
and resume to Corporate Personnel
Department, CBC, Inc., P.O. Box 12000,
Raleigh, N.C. 27605-2000.

k Equal Opportunity Employer M/F

WRALTV @ RALEIGH

WRITER/PRODUCER ‘TOP 20 MARKET

TV promotion department has an opening for a promo-
tiona! writer/producer. This person will be responsible
for writing and producing all on-air promotional spots
and radio spots for locally originated, syndicated and
network programs. Applicants should possess strong
copywriting skills and have at least two years' ex-

employer. Send resume to Box N-48.

perience in film or videotape production. An EE.Q.
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TALK SHOW HOST

Top ten TV station seeks host/announcer for half-hour
daily talk show and booth work. We need a creative
and naturally curious man or woman with a sense of
humor Prior talk show and booth experience a must.
Send resume and tape including announce tape to:
Tapes, Box 311, Washington, D.C. 20044. An Equal
Opportunity Employer.




Help Wanted Programing,
Production, Others
Continued

Heip Wanted Management
Continued

DOCUMENTARY/SPECIAL
PROJECTS PRODUCER

TOP 20 MARKET

Group W station WJZ-TV, Baltimore is looking for an experienced docu-
mentary and special projects producer who will be responsible for eight
major projects a year as part of Group W's Impact project. Applicant
should have at least four (4) years producing experience and be able to
show several strong documentaries, as well as solid studio productions.
Good writing skills are essential. Send resumes and salary requirements
to Ralph Cole, WJZ-TV, Baltimore, Md. 21211. EQE/M/F/H.

EXECUTIVE PRODUCER

The Weather Channel, National
Satellite-to-Cable 24-haur Netwaork,
headquartered in Atlanta, seeks major
production executive to be responsible
for all phases of “on the air" presenta-
tion except metearology. Network syndi-
cated or major market television track
record essential. Write full particulars to
John Coleman, President, The Weather
Channel, 2840 Mt. Wilkinson Pkwy, Suite
200, Atlanta, Georgia 30338. Equal Op-
partunity Employer.

Situations Wanted Management

ASSISTANT DIRECTOR OF MARKETING/
ADVERTISING/RESEARCH

Aggressive network affiliate in 18th market seeking
number two in department of marketing/advertising/
research. Prefer three years' experience in TV promo-
tion with strong writing skills and thorough knowledge
of creative/production processes in on-air and print.
Ideal position for current number one in smalier
market. Send resume and reel to:
Richard W. Roberts
Corporate Personnel Director
WEFLA, inc.
905 East Jackson Street
Tampa, FL 33602

An Equal Opportunity Employer M/E

TV PROGRAM DIRECTOR
BALTIMORE, MARYLAND
WBAL-TV, CBS affiliate, seeking television
program director who is wetll versed in
purchasing and scheduting of syndicated pro-
gramming, network-affiliate relations, local
program production, research analysis, labor
relations, and FC.C. regulations. Applicant
should possess minimum of 3 years' ex-
perience. Send resume to: Malcolm Potter, V.P-
Gen. Mgr, WBAL-TV, 3800 Hooper Avenue,
Baltimore, Maryland 21211, An Equal Oppor-

tunity Employer M/F

TELEVISION EXECUTIVE

Senior Management Professional
Budget and Profit oriented - Experience
in alt areas of Television aperation. Top
references available. Box M-163.

Help Wanted Technical

Director Of Engineering

For major East Coast Public Broadcasting Station. Duties
include supervision of engineering, production, design and
construction departments. Background in engineering
management required. Send resume and salary history to

Box M-134.

Help Wanted Management

L

TV ENGINEERS

Positions available for maintenance
technicians at sunny Florida divi-
sion of major corporation. Ex-
perienced with VTR, studio switch-
ing equipment and digital
electronics. FCC license preferred.
Send resume to: Mr. Tom Weems,
Chief Engineer, WPLG/TV 10, 3900
Biscayne Blvd., Miami, FL 33137

Equal Opportunity Employer

DIRECTOR OF CREATIVE
SERVICES
DIRECTOR OF PROMOTION
The Weather Channel, a National
Satellite Cable Network in Atlanta,
seeks two key staff members.
Director of creative services and
director of promotion. Send ap-
plications and resumes to: The
Weather Channel, 2840 Mt. Wilkin-
son Pkwy, Suite 200, Atlanta,
Georgia 30339 Equal Opportunity

Employer.

Broadcasting Dec 14 1981

ALLIED FIELDS
Help Wanted Technical

ENGINEERING &
MAINTENANCE
MANAGER

Twentieth Century-Fox Film Cor-
poration, a major entertainment
corporation, has an excellent op-
portunity with our growing Video
Services Division. The Engineer-
ing and Maintenance Manager will
be responsible for managing the
technicians who prepare tape
masters for reproduction.

The successful candidate must
have television experience with
either a TV station, production
facility or large-scale industrial
operation. The individual must
have experience with TV systems’
design as well as day-to-day
maintenance and repair. We are
seeking someone with strong
managerial skills. A BSEE s
preferred, but not essential.

We offer competitive starting
salary plus attractive fringe
benefits. Please send resume with
salary history to:

Personnet Department
LCH #86
Twentieth Century-Fox
Film Corporation
P.O. Box 800
Beverly Hills, CA 90213

Equal Opportunity
Empioyer M/F

NTIETH
CENTURY-FOX

FILM CORPORATION




Help Wanted Programing,
Production, Others

Producer-Director

SmithKline Corporation, a Fortune 200, multinational heaith care leader,
offers an exciting new opportunity on our Corporate Communication
Staff for an experienced Producer-Director.

The full extent of your imaginative abilities and technical knowledge will
be used to manage and direct television productions from concept
through production. This also includes managing production costs,
using both internal and external resources.

The Director we seek will have at least 7 years TV and/or film production
experience. Excellent communication skills and the ability to work
effectively with all types of individuals required.

Investigate your future with SmithKline. Our compensation and benefits
programs, including relocation assistance, are among the best. Promptly
submit resume with salary requirements and writing sampies to: Ms. E.
Thorne, SmithKline Corporation, 1520 Spring Garden Street,
Philadelphia, PA 19101. Equal opportunity employer, M/F/H/V.

Smithl¢line

CORPORA

Help Wanted Instruction

WEATHER COMMUNICATION
Bachelor of Arts Degree
Combined Meteorology & Broadcast Training
Contact Dr. John C. Freeman
Professor of Meteorology
University of St. Thomas
4104 Mt Vernon / Houston, Texas 77006
(713) 529-4891 Telex 762771

Employment Service
Continued

Public Notice

Public Notice
Applications For Cable Television
License
Bridgewater, MA

The Town of Bridgewater will accept applications for a
cable television license pursuant to the regulations
established by the Massachusetts Community Anten-
na Television Commission. Applications may be filed
at the address below until 5:00 p.m. on February 16,
1982. Applications must be filed on the Massachuset-
ts C.A.TV. Commission Form 100 and muist be accom-
panied by a $100 non-refundable fili 3e, payable to
the Town of Bridgewater. A copy ¢ ..e application
shall also be filed with the Massachusetts CATV.
Commission. All applications received will be availa-
bié for pubiic inspections in the Town Clerk’s office
during regular business hours and for reproduction at
a reasonable fee. This is the only period during which
applications may be filed. Donald C. Buron, David A.
Canepa, John R. Hickey, Board of Selectmen, Town of
Bridgewater. Town Hall, Central Square, Bridgewater,
MA 02324,

Wanted To Buy Stations

BROADCAST MANAGER/
OWNER
Seeks AM/FM combo or FM-only
stations. Will also consider active
majority interest in stations. Reply
Box N-56.

Radio Programing

“JOB HUNTING?”

National Broadcast Talent Coordinators can
help. We specialize in radio personnel place-
ment. Programing, sales, management. Our
client stations need qualified broadcast peo-
ple. For complete, confidential details, write
National Broadcast Talent Cogrdinators, Dept.
B, PO. Box 20851, Birmingham, Alabama
35216. 206 —-822-9144.

For Sale Stations

z) Wilkins

and A sociates

ONE-THIRD

of your adult listeners are singlel
Grab their attention with 1 & 2%

minute radio features from:
Singles Resource Network, Inc.
Box 212 B
Wheeling, IL. 60030
(312) 945-5965

For Fast Action Use
BROADCASTING’s
Classified Advertising

Miscellaneous

The MEMORABLE Days
of Radio

30-minute programs from the golden age of radio
VARIETY * DRAMA * COMEDIES * MYSTERIES * SCIENCE FICTION

included in each series o
Program Distributors (@
410 South Main } I J

Joneshoro, Arkansas 72401 !
501—-972-5884 O S Su Y

Employment Service

NEWS BUREAU OFFICE SPACE

Washington, D.C.: 7,450 sq. ft. in a brand new building
in the heart of the action on Capltol Hill. Space could
be divided for a number of one to four person bureaus
or used for one or more larger bureaus. Complete
satellite transmission, foreign and domestic, available.
Expansion planned for live capability at major news
centers throughout Washington. Compiete, profes-
sional studio facilities will be available as well as other
services. Building to open February First. Contact
John Kaylor, 202-775-9255. This offering is a joint pro-
ject of the H.G. Smithy Co. and Newscom Sattelite
Corporation.

Media Brokers
Va AM 325k Small
MI AM 625k Smail
AR FM 625K Small
Ml FM B50K Small
ID Fulitime AM 835K Medium
L Fulitime AM 725K  Small
GA Daytime AM 425K  Small
OK FM 380K Small
KS FM 480K Medium
KY AM/FM 550K  Small
Midwest AM/FM-CP 410K  Smalt
MO AMIFM 300k Small
MO  AMIFM 525K  Small
OR FM Downpayment 35k
TN AM Dawnpayment 30k
ND AM/FM Downpayment  og5K
NC  AM Downpayment 25K

NM FM Downpayment 35K
SC AM Downpayment 20K

109 North Main, 2nd Floor
Sioux Falls, South Dakota 57102 605/338-1180

RADIO JOBS!

10,000 radio jobs a year for men and women are listed
wn the American Radio Job Market weekly paper. Up to
300 openings every week! Disk Jockeys, Newspeople
and Program Directors. Small, medium and major
markets, all formats. Many jobs require little or no ex-
perience! One week computer list $6.00. Special
Bonus: Five Consecutive weeks only $12.95—~you
save $18.001 AMERICAN RADIO JOB MARKET,
6215 Don Gasper, Las Vegas, Nevada 89108.

Consultants

JP ASSOCIATES INC.
The industry ieader in LPTV and medium power televi-
sion turnkeys, FCC licensing, system design, installa-
tion, & proof-of-performance testing.
VHF UHF ITFS OFS MDS

JP ASSOCIATES INC., 3115 Kashiwa Street, Tor-
rance, CA 90505. (213) 539-8533.

R.A. MARSHALL & COMPANY

MEDIA INVESTMENT ANALYSIS &
BROKERAGE

.Executive Suite 200 Professional Building

HILTON HEAD ISLAND, SOUTH CAROLINA
29928
(803) 842-5251

After only three months in business, we
have over $20 million in properties listed
in 18 markets coast to coast, including
Alaska. We need to know your invest-
ment requirements.
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For Sale Stations Continued

UHF TELEVISION CONSTRUCTION

CHAPMAN ASSOCIATES®

Will seli 51% interest of new construction per-
mit to financially qualified and experienced
buyer. Option to purchase balance in 3 years.
Super growth city in oil country. Reply with

media brokerage service

qualifications. Box M-107 STATIONS CONTACT
NW  Small FM $200K  $60K  Greg Merrill (801) 753-8090
N S Small Fulitime $390K  $123  Bili Chapman (404) 458-9226

° . tral Fla. - .
r ::I) g:;:inn;::rynéesr;to%grz)ral 'a. power NW  Small Fulltime $425K Terms  Greg Merrill (801) 753-8090
e Fulltimer. Suburban Aflanta. $740.- S  Small AM/FM $1500K  29%  Bill Chapman (404) 458-9226
000. Terms ) ’ MW Medium FM $650K  Terms  Peter Stromquist  (612) 831-3672
. . ; W Medium AM §750K  S1OOK Eltiot Evers (213) 366-2554
k . Daytimer. Chat- , )

* ,T:n:‘,;:a',’::mse;?oo paey, ':,':,:th_ ha NW Medium  AM/FM §2250K  $625K  Bill Whitley (214) 387-2303
e Class C. Good investment. Eastern S Metro AM $345K  Cash  Bill Cate (904) 893-6471
Oklahoma City coverage. AM/FM W Metro AM/IFM $1600K  S300K Bill Whitiey (213) 387-2303
' ’ MW Metro AM/FM $3500K  $1000K Corky Cartwright  (303) 741-1020

Terms.

e Fort Worth-Dallas area. Class C. $12
million. Terms.

& Powertful daytimer. $.W. Va. $490,000.
Good value. Terms.

® FM covering Chattanooga. Extra good
terms. $800,000.

o Fulltimer. N. Ala. Nice sized town.
Large county population. Predominant
facility in the market. Absentee
owners will take 50% partner and let
you manage, or will sell 100% for
$500,000. Good terms.

¢ Ethnic. Powerful daytimer. Large Black

To receive offerings within your areas of interest, or to seil, contact Johm Emery, Mkig. Mgt,
Chapman Co., 1835 Savoy Dr, Atlanta, GA 30341,

- WALKER MEDIA & MANAGEMENT,
North American .. INC.

Brokers-Consultants-Appraisers

Fla. small mkt, daytime, 280K

Fla, coastal daytime, 350K William L. Walker

John E Hurlbut

’ € ¢ President Southeastern
Population in Tennessee city. $600,- Fla. small mkt, fulltime, 285K Suite 417 Representative
000. Terms. . 1730 Rhode Island PO. Box 1845

Fla. large mkt, daytime, 400K s
o Powerful daytimer. Alabama’s 3rd 9 » cay ' Avenue, NW. Holmes Beach,

Washington, D.C. 20036
202/223-1553

Florida 33509

largest city. No down payment. $590,- Fla. large mkt, daytime, 850K
813/778-3617

000. Fla. large mkt, daytime, 475K
¢ Fulltimer. Only station in 8. Central Ga. small mkt, FM, 160K

N.C. Good terms. $220,000.

® Daytimer. S.E. Wyoming City. $250,-
000.

® AM-FM S.E. coastal United States

Class C and fulltimer. $3.7 million.

Good value. Terms.

Daytimer. Powerful. Roanoke—Lynch-

burg area. Bargain. $360,000. Terms.

e Daytimer. Suburban Atlanta. $590,-

000.

Powrful Daytimer in Cent. GA. $560,-

000.

¢ AM/FM in W. Ohio. $1.1 million. Good

buy.

Daytimer. City in Colorado. $280,000.

Daytimer. New Mexico. $200,000.

FM. S.W. Ark. $15,000. Terms.

Daytimer. E. Ark. $50,000. Terms.

AM/FM, E. Ky. Good billing. $820,000.

Terms.

FM with strong signal in city in South.

Extra good terms. $800,000.

® Daytimer North Central NC. Good buy.
$160,000. Terms.

® Foreign speaking AM in Cleveland
metro area. $490,000.

® Tenn.—AM—day. Near Nashville.
$290,000.

® Good facility covering Charlotte, N.C.

$600,000. No down payment. .

AM/FM in good single station market

in W. Tenn. $800,000. Terms.

o powerful daytimer covering large
Central Fla. city. $1.2 million.

e AM/FM S.W. Tenn. FM covers big town,

$540,000.

Fulltime N.W. Ala. City. $520,000.

South Carolina. SE daytimer. $220,-

000. C.P. for fulitime.

Daytimer. S.E. Ky. $300,000.

Fulltimer. West Virgnia. $275,000.

Daytimer. Fort Worth powerhouse.

500 watt daytimer. Single market sta-

tion. CA resort area. $430,000.

Fulltimer. Dominant. Metro. TX.

$1,200,000.

Let us list your station. Confidential!

BUSINESS BROKER ASSOCIATES
615—756-7635 24 HOURS

Missouri small mkt, AM-FM, 525K
NC. medium mkt, fulltime, 350K
Ohio, smail mkt, AM-FM, 750K
tlHinois small mkt, fulitime 675K
Idaho medium mkt, fulltime, 850K
New Mexico med. mkt, FM, 450K
Broadcast School Colorado, 35K
Tenn small mkt, AM Daytime, S00K

FREE IN-HOUSE LEGAL
SERVICES AVAILABLE FOR
BUYER & SELLER.

ONE FINANCIAL PLAZA
SUITE 2100

FT. LAUDERDALE, FL 33394

(305) 525-2500
SELLERS CALL COLLECT -

AM-FM STATION

Single-station market in one of Ohio’'s most beautiful
towns, Fuli-time AM CP ready for grant (presently day-
timer). FM $400,000.00; AM $250,000.00. Extensive
real estate - $90,000.00. Approximately $390,000.00
may be assumabie from financial institution. Cash re-
quired for balance. Reply Box N-41.

901/767-7980

MILTON Q. FORD 3 ASSOCIATES

MEDIA BROKERS—APPRAISERS

“Specializing In Sunbelt Broadcast Properties”
5050 Poptar Ave « Suite 816 » Memphis.TN. 38157

700 New Hampshire Ave., N.W. » Watergate South
Suite 1003 « Washington, D.C. 20037

Make an offer.

Top offer acceptable buys
KEGG(AM) in Daingerfield, Texas.
John Mitchell & Associates,
318-868-54009.

Central Arizona

Only FM in 20,000 growing market.
Good equipment, management availa-
ble. Doing $140,000. (Best months,
$24,000). $325,000 cash; $390,000
terms ($95,000 down). Write Box N-50.

HONOLULU AM RADIO

POWERHOUSE
Clear Channel covers entire state. ... Hawaii's
only News-Talk station. New fabulous studios.
Station making profit. Great terms and low
down to qualified buyer! Call collect for
details—Dave Wagenvoord, Media Broker
(808) 948-6648.

A BARGAIN
with great potential. Beautitul Virginia com-

munity; growing, prosperous market. Large
state college; good hunting and fishing area.
Profitable 1 KW daytimer PSA plus a 5000-
watt fulltime grant. Prices less than 2 times
gross. $300,000, terms or $275,000, cash.
Reggie Martin, 305-361-2181, or Ron Jones,
804-758-4214.
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WE'RE GROWING!
Care to join us?

Inquire in Confidence
CHANEY/MCCARTHY ASSOC.
C. Ansel Chaney - Box 101, Bedford, MA

01730 - 617/275-6285
John F McCarthy - PO. Box 66035
St. Petersburg Beach, FL 33706
813/360-3162

For Sale Stations
Continued

—~

MEDIA BROKERS - APPRAISERS
3,

AT YOUR SERVICE WITH OVER 20 YEARS EXPERIENCE

een. .-

435NORTHMICHIGAN AVE . - CHICAGO 60611 = )

312/467-0040 /L

RICHARD A.

Dan Hayslett

& associates. in¢

RADIO, TV, and CATV
(214) 691-2078
11311 N. Central Expressway » Dallas, Texas

This Publication
is available in Microform.

University Microfilms International
300 North Zeeb Road. Dept. P.R., Ann Arbor, Mi. 48106

THE
KEITH W. HORTON
COMPANY, INC.

For prompt service
contact

Home Office: P.O. Box 948

Elmira, N.Y. 14902
24 hr Phone: (607)733-7136

Bob Kimel’s office:
P.O. Box 270,
St. Albans, VT 05478
24 hr Phone: (802)524-5963

Brokers and Consultants

H.B. La Rue, Media Broker

RADIO . TV CATY . APPRAISALS

West Coast:
44 Montgomery Street, 5th Floor, San Fran-

Special Notice

cisco, California 94104 415/434-1750
East Coast:

500 East 77th Street, Suite 1909, New York,
NY 10021 212/288-0737

APPRAISALS

Over twenty years of service to Broadcasting
Appraisals ® Brokerage ® Analysis
Westgate Mall, Bethlehem, PA 18017
215-865-3775

THE HOLT CORPORATION

Due to Christmas and New Year's holidays (Dec. 25, 1981 and
Jan. 1, 1982), the deadline for classified advertising for the om-
bined year-end issue of Jan. 4, 1982 will be

WEDNESDAY, DEC. 23, 1981.

BROADCASTING'S CLASSIFIED RATES

Payable in advance. Check or Money order only. (Billing
charge to stations and firms: $3.00).

When placing an ad, indicate the EXACT category desired:
Television, Radio, Cable or Allied Fields; Help Wanted, or
Situations Wanted; Management, Sales, etc. If this informa-
tion is omitted, we will determine the appropriate category
according to the copy. No make goods will be run if all infor-
mation is not included.

The publisher is not responsible for errors in printing due to
illegible copy. All copy must be clearly typed or printed.

Deadline is Monday for the following Monday's issue. Orders
and/or cancellations must be submitted in writing. (NO
telephone orders and/or cancellations will be accepted).

Replies to ads with Blind Box numbers should be addressed
to {box number) c/o BROADCASTING, 1735 DeSales St, NW,
Washington, DC 20036.

Advertisers using Blind Box numbers cannot request audio
tapes, video tapes, transcriptions, films or VTR’s to be for-
warded to BROADCASTING, Blind Box numbers. Audio tapes,
video tapes, transcriptions, films and VTR's are not forwar-
dable, and are returned to the sender.

Rates: Classified Listings (non-display) Help Wanted: 85¢

per word. $15.00 weekly minimum. Situations Wanted: (per-
sonal ads) 50¢ per word. $7.50 weekly minimum. All other
classifications; 95¢ per word. $15.00 weekly minimum.
Blind box numbers: $3.00 per issue.

Rates: Classified Display: Situations Wanted (personal
ads) $40.00 per inch. All other classifications: $§70.00 per
inch. For Sale Stations, Wanted To Buy Stations, and Public
Notice advertising require display space. Agency commis-
sion only on display space.

"For Sale Stations,Wanted To Buy Stations, Employment Ser-
vices, Business Opportunities, Radio Programming,
Miscellaneous, Consultants, For Sale Equipment, Wanted To
Buy Equipment and Situations Wanted adverti g require
payment in advance.

Publisher reserves the right to alter Classified copy to con-
form with the provisions of Title VI! of the Civyil Rights Act of
1964, as amended.

Word Count: Include name and address, Zip code or phone
number including area code counts as one word. Count
each abbreviation, initial, single figure or group of figures or
letters as one word. Symbols such as 35mm, COD, PD, etc.
count as one word. Hyphenated words count as two words.
Publisher reserves the right to abbreviate or alter copy.
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Westinghouse Broadcasting, San Francisco, as
coordinating producer, PM. Magazine’s national
office.

Gary Truitt, director of programing, WITY(AM)
Danville, I, joins Brownfield Network, Cen-
tertown, Mo.-based producer of agricultural
news and market information, as producer-ad-
ministrator.

Dene Hallam, from wwww(M) Detroit, joins
WHN(AM) New York as program director.

Bill Hess, program director, WBET(AM)
Brockton, Mass., named director of programing
for wBET and co-owned WCAV(FM), also
Brockton.

Robert Weinstein, writer-director, Canadian
Television Network, joins wNac-Tv Boston as
producer-director.

Patti Sherman, air personality, PM. Magazine,
RUTV(TV) Salt Lake City, named co-host.

Judith Hepburn Blank, freelance producer,
WOR(AM) New York, named producer.

Barbara Winard, writer, associate producer,
noncommercial WNET(TV) New York, named
manager of humanities programing.

Bishaara Clark, production technician and
director, wHRO-TV Norfolk, Va., joins wTvz(Tv)
there as producer-director.

Ron Thulin, from xTvy(tv) Oklahoma City,
joins KEBC(FM) there as sports director.

Cal Campbell, on-air reporter, KABO(AM) Los
Angeles, joins KNX-FM Los Angeles in same
capacity.

O e N P ST RPN i PO |
News and Public Affairs

James Buchanan, day editor, New York
bureau, UPI Audio Network, named manager.
Peter Donnelly, anchor, succeeds Buchanan.
lan Macleod, anchor, ABC Radio, New York,
joins UPI as morning anchor. John Patterson,
news director, (Columbia) South Carolina Net-
work, joins UPI, Washington, as reporter.

Richard Threlkeld, correspondent, CBS
News, New York, joins ABC News there in
same capacity, beginning in January.

Appointments, news department, National
Public Radio: Jo Anne Walilace, special assis-
tant to director of news and information,
named director of planning, Steven Reiner,
senior editor, news and information, named ex-
ecutive producer, All Things Considered; John
McChesney, head of acquisitions unit, suc-
ceeds Reiner; Sandra Rattley, associate pro-
ducer, acquisitions unit, named producer; Anne
udenkauf, associate producer, science unit,
imed producer.

Tom Seem, assignment editor, WPLG(TV)
Miami, joins CBS News, New York as assign-
ment editor, New York domestic desk.

Daniel Molina, reporter, kPrc-TV Houston,
joins NBC News there as correspondent.

oz Harper, reporter, KSD(aM) St. Louis, joins
NN2, Atlanta, as editor-writer.

avid Cokely, executive editor, WEAN(AM)
‘ovidence, R.1., joins wBz(AM) Boston as news
arrector.

oug Crombie, assistant news director,
KATU(TV) Portland, Ore., joins KGUN-TV Tucson,
Ariz., as news director.

Max Smith, news director, KIMT(TV) Mason
City, lowa, joins WREX-TV Rockford, Ill., in
same capacity.

Richard Sublett, news producer, KTTV(TV) Los
Angeles, joins wLs-TV Chicago as executive pro-
ducer, 10 p.m. news. Joan Esposito, reporter-
anchor, wGN-Tv Chicago, and Reanetta Hunt,
reporter, KATV(TV) Little Rock, Ark., join wLs-
TV as reporters.

Appointments, news department, WBAL-TV
Baltimore: Hal German, 11 p.m. producer,
named executive producer, Grant Morrow,
weekend producer, succeeds German; Darryl
Ford, associate producer, assignment editor,
KDKA-TV Pittsburgh, succeeds Morrow; Helene
King, interim producer, WBAL-TvV, named noon
news producer; Welford McLellan, reporter,
Baltimore Evening Sun, joins station as produc-
tion assistant.

Paul Asciolla, director of federal agency re-
lations, National Endowment for the Arts,
Washington, joins WCVA(AM) and WCUL(FM),
both Culpeper, Va., as news director.

Paul Paolicelli, independent producer, Atlan-
ta, joins KRON-TV San Francisco, as associate
news producer, special projects.

Mary Fortkort, graduate of University of
Virginia, joins wMAL(AM) Washington, as news
assistant producer.

James Sherlock, executive producer, news,
WFMJ-TV Youngstown, Ohio, joins wcMH-TV Col-
umbus in same capacity.

Roseanne Pawelec, reporter-anchor,
WASR(AM) Wolifeboro, N.H., joins WEEI-FM

Boston as executive editor.

Cathy Cundiff, Galveston bureau, KHOU-TV
Houston, named assistant assignment editor.
Sandy Rivera, producer-reporter, KSAT-TV San
Antonio, Tex., joins KHOU-TV in same capacity.

Amanda Jones, researcher, KNXT(TV) Los

Angeles, named editorial associate.

Pat Prescott, part-time air personality,
WBLS(FM) New York, joins co-owned WLIB(AM)
there as anchor-reporter.

John Wilson, anchor-reporter, KSDK(TV) St.
Louis, and Liz Ayers, anchor reporter,
KwTV(TV) Oklahoma City, join wTsp-Tv Tampa-
St. Petersburg, Fla., as co-anchors, 6 and 11
p.m. news.

Kevin Brown, reporter, wiz-Tv Baltimore, joins
WCBM(AM) there as newscaster-reporter.

Harlan Levy, reporter-assistant news director,
WCIX-TV Miami, joins wvIT(Tv) New Britain,
Conn., as reporter.

Bill Kelley, reporter, KARD-TV Wichita, Kan.,
joins wOowT(Tv) Omaha in same capacity.

Walt Pierce, from wagso(aM) New Orleans,
joins WWL(AM) there as reporter.

Regina Lundy-Morrison, wkHk(FM) New
York, named public affairs director.

Technology

Reginald Thomas, director, technical opera-
tions and engineering, Entertainment and
Sports Programing Network, Bristol, Conn.,
elected VP

ianner

‘Musical

pectrum

The TANNER MUSICAL SPECTRUM offers a
Rainbow of . Programminhg - Services, for automated

-and live assist stations.

RED SATIN ROCK has the big hits:
BRIGHT BLUE is Adult Contemporary or IV\OR

* SONSHINE: brings you MOR

Christian prégramming.

TANner - COUNTRY ‘goes from city stréets to.country ro’sJech

For the pot of gold at the end: of the Rainbow. call -
Dick ‘Denham person-to-person collect at (901) 320-4433. -
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House subcommittee examining controversial cable copyright
issue (story page 30) will have new data to consider as it takes
up legislative solution this week: 141-page report by staff of Na-
tional Telecommunications and Information Administration,
which had been asked to look into matter by Representative
Harold Sawyer (R-Mich.), subcommittee member. Conclusions
tilt toward abolishment of compulsory copyright, substitution
of marketpiace mechanism. NTIA says it began study with ad-
mitted preference for that solution, but believes conclusion was
guided by facts it came up with, not bias.
]
FCC and Federal Trade Commission are among agencies
escaping deep cuts in continuing resolution approved by
House and Senate last week and sent to President. Resolution is
effective to March 31, 1982. FCC will receive $76.9 million in
fiscal year 1982, only some $451,000 less than President
Reagan had originally proposed for agency, in March, before
asking for 12% cut across board. Federal Trade Commission
will also receive what was originally asked for it—$68.7 million.
So will National Telecommunications and Information Admin-
istration—3$16.5 million. Actually, Congress was particularly
generous with NTIA, allocating it $18 million for facilities
grants when White House had asked that program be elimi-
nated. In keeping agencies at original levels, Congress may
have enabled them to avoid reductions in force or furloughs.
FCC official indicated that need would arise only if additional
funds are not forthcoming to pay salary increases Congress has
approved, including one last week. One nonfiscal item in bill
was admonition to FCC not to relocate without approval of
Senate and House Appropriations Committees. One agency not
as fortunate as FCC, FTC and NTIA was Corporation for
Public Broadcasting; its funding for FY '84 was reduced from
$110 million to $105.6 million, 40% below current level and $67
million less than CPB’s appropriations for FY ’82.
]

National Association of Broadcasters asked FCC to launch
broader inquiry into Satellite Television Corp.'s application for
authority to construct DBS system for use in subscription televi-
sion service. FCC could launch broad inquiry under Section 403
of Communications Act to ‘‘explore in necessary detail the re-
lationship between STC’s proposed DBS venture and Comsat’s
Intelsat/Inmarsat obfigations,” said NAB. Although NAB and
others have filed petitions to deny application, NAB said record
established by those petitions was “‘incomplete in many vital
respects.”’ In petition to deny, NAB asked that STC’s application
be dismissed or designated for hearing because approving STC’s
application would result in cross-subsidization of STC by In-
telsat/Inmarsat ratepayers. NAB also raised question of
whether Comsat’s position as Intelsat/Inmarsat monopolist
would give STC unfair competitive advantage.
O
Although pay cable network chiefs at Western Cable Show took
hard line against carrying advertising, John O’Toole, chairman
of Foote Cone & Belding, says ‘‘more than one’’ pay network
has talked about advertising with FCB and other major agencies.
Word came following FCB presentation to financial analysts in
New York last week, and implication was that conversations
weren’t always at agency behest. Robert Trump, FCB finance
committee chairman, told analysts company had ‘‘good
chance” of meeting or exceeding last year’s record earnings—
$11.3 million, $4.17 per share, on revenues of $164.7 million.
Company’s 1982 forecast is for 9% increase in volume, with ex-
penses up slightly more. Prediction on 1982 media costs is for
broadcast prices to climb 10%.
]

Cable News Network’s antitrust suit against three major net-
works and White House appears to be headed for out-of-court
settlement. Suit had been scheduled for trial Dec. 7in U.S. Dis-
trict Court in Atlanta, but trial was postponed after Judge Orin-
da Evans was informed of possible settlement. It is understood
that settlement is now up to White House; CNN, ABC, CBS,

and NBC are believed to have agreed to .terms. CNN’s suit is
based on claim White House and three major networks denied it
access to news of President through restrictive pooling arrange-
ments (BROADCASTING, May 18). Following filing of its suit,
CNN was allowed to participate in expanded pool coverage;
when all networks are permitted to"be represented by camiera
crews. But CNN is'still excluded from rotation among networks
for tight pools, when only one camera crew covers event and
makes take available to others.

[
Outlet Co. and Columbia Pictures Industries sharehiolders have
separately approved merger of OQutlet into CPI, in:tax:free
stock swap valued at some $170 million (BROADCASTING. July
13). Columbia also assumes $120 million in .Outlet debt.
Merger is conditioned on FCC approval, with closing antici-
pated in first quarter of next: year.

0
Concurrent with announcement of merger approval, Qutlet Co.
announced sale of wDBO-aM-FM Orlando Fla,, to Katz Com-
munications, New York, previously owner of four radio sta-
tions. Value of deal is $9.5 million. Outlet also says itis close to
closing on sale of its WRLM(FM) Taunton, Mass.

03
FCC has granted eight-channel “experimental developmental”
MDS application of Channel View: Inc. for. Salt Lake City.
Applicant is partnership of Richard Vail; president; and Tekkon
Inc., San Diego-based firm'with interests in. 25 MDS systems.
Carl Hilliard is president of Tekkon. Channels assigned are eight
instructional television fixed 'service channels between 259725
mhz and 2643.75 mhz (call letters:’ kM2XBN). Conditions
preclude Channel View from charging fee for service or having
more than 135 receive locations. Systems will be used to experi-
ment with various MDS" receivers and . transmitters - with
emphasis on gathering data on’ propagation and: multipath
characteristics. Channel Vigw has said system would cost be-
tween $600,000 and $800,000 and take six to eight months to
build. Proposed system is first of its kind.

0
Teleprompter last week announced it’s been awarded franchise
for Skokie, i, Chicago suburb:-with 22,000 homes:
Teleprompter plans. 112.consumer channels, .us 54-channel
institutional network, with basic 38-channel sexvice at $4.50 per
month. Also proposed is six-channel no-fee service for senior
citizens for $25 installation charge.

|
One of the largest radio contracts for college sports has been
signed by Oklahoma News Network, calling for payment of
$1,530,000 for coverage of football and basketball games of Uni-
versity of Oklahoma for three years, starting in 1982. Football
rights amount to $1.5 million and remainde;  for basketball,
OSN, subsidiary of Insilco Broadcast. Group, 1s wired network
consisting of 56.Oklahoma radio stations.

O
Senate Cornmerce Committee could vote Tuesday (tentative
meeting is scheduled) on F Keith Adkins nomination to
Federal Trade Commission. Committee has requested addi-
tional testimony and expects to receive it:in time to vote Tues-
day. Adkinson’s nomination was met with some opposition at
hearing last month, where question was raised as to whether he
acted improperly while counsel to Senate Permanent Subcom-
mittee on Investigations from 1974 through 1979 :(BROADCAST:
ING, Nov. 23),

i
Temporary Commission on Alternative Financing. for Public
Telecommunications today announces selection of public
broadcasting stations that will take part in its 18-month adver-
tising experiment (BROADCASTING, Nov. 23). Request for pro-
posals (RFP) from interested stations were 3 last:week, and
29 stations responded, 16 television and 13 radio.:National
Public Radio officials had warned commission that respornse
from its members may be fewer than needed (commission must




pick up to 10 from each medium) to conduct experiment effec-
tively. RFP’s were sent to Corporation for Public Broadcasting
which will present list to commission for approval. According to
CPB, stations applying are in diversity of markets across coun-
try. Several joint licensees and at least four TV and two radio sta-
tions in top 10 markets:submitted proposals.

0

} to remave FCC’s authority to keep ceiling on cable
tranchise fees was introduced in Senate Friday (Dec. 11) by
Senator Arlen Specter (R-Pa.).

0
Federal Trade Commission staff, in comments to be filed with
FCC today, endorses lottery as means of selecting licensees
among competing applicants. Staff coritends lotteries would ac-
¢elerate provision of new service to consumers and save appli-
cants costs otherwise involved in lengthy hearings. More than
that, staff says, lottery would be particularly beneficial if com-
bined with repeal of trafficking rule—which is expected to be
subject of rulemaking commission. will offer this week. That
combination, staff says, would allow “marketplace solution to
reflect consumer preferences .. .”’

J

Cox Broadcasting projected 30% rise in 1981 revenues over
year earlier, with net income just over $2 per share, reflecting
September 2-for-1 stock split. Broadcast revenues should be up
16%; with television stronger than radio, and operating profit
up same percentage. Cable revenues and income should ad-
vance 50% and 39% respectively.

[
New task force 10 study ways commercial broadcasters can help
public stations raise private funding has been created by Na-
tional Association of Broadcasters executive committee. Meet-
irig in Washington last Monday and Tuesday (Dec. 7-8), com-
mittee-expressed concern about proposals for limited advertis-
ing on public stations and, noting that many commercial broad-
casters support public stations by picking up costs for shared an-
tarnas and transmitter sites, charged task force, members of
v ich have yet to be named, with finding other means of help-
ine out In other actions, executive committee asked staff for
¢ istments in fiscal year 1983 budget projection to permit sal-
ary increases averaging 7% for upper-level staff'and to decrease
travel and entertainment budgets to reflect decreases in air fare.
NAB projects 1983 budget that will end-up in black, unlike that
of 1981 which ended up in red and that of this year, expected to
show deficit of $123.000. NAB approved 7% increase in funding
for Television Information Office in 1982, rejecting TIO request
for 30% increase over next three years. NBC also rejected TIO
request-for-30% increase, recently- granting 10% increase for
next:-year alone. ABC and CBS each granted three-year 30% in-
crease.

0
“Los Angeies Times” opinion polls ‘will be carried over Ted
Turner’s Cable News Network (CNN).

]

Washington, D.C,, will. get its chance to receive C-SPAN
coverage of House: of Representatives via WHB652, “The
Canitol Connection,”: George Mason University Television,
v chsigns on air Tuesday afternoon (Dec. 15) on instructional
tetevision fixed service (ITFS) frequency with tower atop Artec
(cable system) headend in adjacent Arlington, Va. Service—
which requires individually -installed antenna and converter—
will -be supplied for $495 annually by nonprofit organization,
which.also will make installations at cost (estimated $800-32,-
0 , depending on complexity). There’s no extra charge for
muitiple installations ‘in. same buildirig. Among first to order
service: National Telecommunications and Information Admin-
istration. ‘WHB652 s -brainchild of and will be managed by
Michael Kelly, GMU English professor who also is board mem-
ber of ‘Corporation for:-Public Broadcasting, It has capacity for
fc  channels, is activating only one now (to come in on District

TV receivers on ch. 8); second will be activated if and when
Senate agrees to TV coverage. Other two channels will be used
for teleconferencing, seminars, news services. Prospective
Washington customers may order by calling 691-1119,

]

FCC has talked frequently about equal employment opportunity
but hasn’t acted to improve EEQ in broadcast industry. -And
“internally, EEO at the FCC is the absolute pits,”’ Pluria
Marshall, chairman of National Black Media Coalition, said last
week. As result, Marshall said before Capital Press Clubin
Washington, FCC Chairman Mark Fowler should no longer
count on NBMC for support. Marshall said ‘““climate’” at FCC for
minorities wasn’t encouraging, claiming Fowler hadn’t hired
single black person since he’d been in office. Marshall said he
was particularly upset since Terry Banks, topranking black in
decision-making role at FCC, had submitted resignation (effec-
tive Jan. 1), because ‘‘those slick white boys at the FCC’ had
effectively demoted him through reorganization. Banks, former
chief of Office of Opinions and Review, became associate
general counsel for adjudication, position in which he no-longer
made final decisions, after office of opinions and review was
folded into General Counsel’s office, Marshall said. Marshall
said he also questioned Fowler’s commitment to minority
ownership. According to Marshall, Fowler had indicated support
for elimination of rule of sevens—which holds that one entity
may own only seven AM, seven FM and seven TV stations—
change which Marshall said would insure that *“‘poor struggling
minorities’” would be pushed farther out of running for buying
broadcast properties.
]

Kevin O’Sullivan, president and chief operating officer, Worldvi-
sion Enterprises, New York, elected chairman and chief execu-
tive officer. Neil Deiman, executive VP of Worldvision, succeeds

O’Sullivan.
UpuCaonling

On Capitot Hill: Senate Judiciary Subcommittee on Constitu-
tion will mark up bill (S. 1730) amending Freedom of Informa-
tion Act in room 5110, Dirksen Senate Office building, at9:30
a.m., Monday. 0 House Telecommunications Subcommittee
will hold hearing on direct broadcast satellites in room 2123,
Rayburn House Office building at 9:30 a.m., Tuesday. 0. House
Subcommittee on Courts, Civil Liberties and Administration of
Justice will mark up cable copyright bill in room 2226, RHOB,
at 9:30 a.m. Wednesday. 0 House Telecommunications Sub-
committee staff will hold question-and-answer Session on coms=
mon carrier bill introduced last week (see page 29) in room
2218, RHOB, at 2 p.m., Wednesday. At FCC: Open meeting
Thursday will consider rulemaking to change broadcast. traffick-
ing rules; consider what to do about Office of Management and
Budget recommendation that FCC stop requiring stations to
submit model EEO program forms on blanket basis at renewal
time; consider changing rules relating to noncommercial FM
stations to implement new protection criteria for channel 6 TV
reception; consider adopting rule permitting. use of FM SCA’s
for utility load management; consider rulemaking to permit use
of AM carriers for utility load management; decide whether to
reconsider order authorizing cellular radio communications,
and consider procedures for implementing deregulation of
customer premises equipment and enhanced services under
Computer II decision. Also in Washington: National Press Club
debate on First Amendment rights between Richard Salant,
senior adviser for NBC, and consumer activist Ralph
Nader in NPC ballroom, 6:30 p.m., Wednesday. 01 Temporarty
Commission on Alternative Financing for Public Telecom-
munications will meet at 1:30 p.m. today (Dec. 14) in eighth
floor conference room of FCC. 0 Joint meeting of Public Broad-
casting Service’s Interconnection Committee and Finance
Committee will be held at PBS at 2 p.m., Monday.

|
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Editorials”

Common cause

The outspoken disagreements between Senate and House over
deregulation of broadcasting got louder and harsher last week. On
Wednesday John Dingell (D-Mich.), chairman of the House
Commerce Committee, and Timothy Wirth (D-Colo.), chairman
of the House Telecommunications Subcommittee, all but pledged
to kill meaningful relaxation of controls. The next day the Senate
Commerce Committee unanimously adopted a bill introduced by
its chairman, Howard Cannon (D-Nev.), that would considerably
loosen regulation. In the process strong words were exchanged.

Together, Dingell and Wirth present a formidable obstruction
to deregulation. As chairmen of the key committee and subcom-
mittee that fashion broadcast legislation, they can perform all
kinds of parliamentary tricks to keep law from being made.

But the powers of congressional chairmen are no longer ab-
solute. The most deregulatory bill yet introduced in either house
is that of Representative James M. Collins (R-Tex.), the ranking
minority member of the House Telecommunications Subcom-
mittee. One that may be equal in its sweep is being readied for in-
troduction by Representative James T. Broyhill (R-N.C.), ranking
minority member of the parent Commerce Committee. Those are
no small-bore guns on the broadcasters’ side.

The outlook would be happier, of course, if broadcasters could
count in the House the support that is apparent in the Senate. But
it is not entirely bleak and certainly not dispiriting enough to
justify a letdown in the drive for relief.

There is, however, doubt that broadcasters can bring it
off alone. What is needed is a coalition of forces to fight for First
Amendment parity throughout the Fourth and Fifth Estates. In
the fusion of disciplines that is emerging in the electronic age, it is
equally important to broadcasters, cable operators, publishers
and others entering the new frontiers that all be immunized
against government intrusion in the editorial process.

Who has the flag and the drum?

Still on the scaffold

[t is a curious decision that has come out of the Court of Appeals
in the RKO General case, which has taken more than a few
curious turns on its long journey through the courts and FCC.

The court rejected two of three grounds cited by the FCC for its
curious decision denying renewals of WNAC-TV Boston, WOR-TV
New York and KHI-TV Los Angeles. It embraced the third with
hesitant passion, declaring it enough to disqualify RKO out of
hand in Boston but not in New York or Los Angeles, which the
FCC is ordered to revisit.

The FCC had ruled that reciprocal dealings of RKO in the early
1960’s were reason enough for disqualification. The court dis-
agreed for good cause: Such dealings had not been judged illegal
or even undesirable at the time RKQ’s took place.

The FCC had ruled that “‘willful and repeated misrepresenta-
tion” of financial information ‘‘warrants disqualification by it-
self’” The court disagreed, noting that the FCC had never given
RKO notice or a hearing on that issue.

The FCC had ruled that nonbroadcast misconduct by the RKO
parent, General Tire, in overseas bribery and the maintenance of
political slush funds was ‘‘not disqualifying’’ by itself. The court
agreed. The FCC also ruled that RKO had shown a disqualifying
lack of candor in failing to volunteer full details of a
Securities & Exchange Commission investigation of General
Tire’s overseas dealings and failing to concede that it had inac-

curately reported trade and barter revenues. The court agreed and
found it a serious enough offense to take away a television pro-
perty in a city where another VHF recently sold for $220 million.
The virtues of candor have suddenly appreciated.

A large part of the court’s opinion is devoted to  intricate ex-
planation of why it overturned the FCC’s financial misrepresenta-
tion finding for the agency’s failure to give RKO a hearing on that
issue but affirmed the disqualification for lack of candor, a finding
similarly reached without notice or opportunity for defense. The
court’s answer seems to be that the lack of candor was demon-
strated before the FCC and was thus analogous to a showing of
contempt of court.

The lay mind is incapable of following that ain of legal
thought. There must be a difference between a detendant’s being
thrown in the slammer for thumbing his nose at the judge and the
actions carried out by RKO under careful tutelage of lawyers of
unquestioned reputation.

The four members of the FCC who voted to take RKO’s three
licenses away established themselves as the all-time hanging
judges in regulatory history. Their *‘gross bureaucratic overkill,”
as dissenting Commissioner James H. Quello called it, has been
only slightly modified by the appellate court.

RKO has decided to carry on in the appellate process. Perhaps
somewhere along the way it will find the justice that is has so far
been denied.

Waste paper

Among the regulatory excesses that the incumbe: FCC is trying
to correct is the requirement that broadcasters retain in their
public files all letters received from the public. The die-hard
regulators who adopted the requirement and the professional
‘‘citizen group’’ representatives who make their living from per-
petrating that kind of rule see it as a public service of vast mag-
nitude. In the real world it has meant nothing » the general
public and has been a broadcasting expense in storage space and
clerical time.

Nobody has been reading letters in the public files but students
on last-minute assignments or derelicts looking for a place to get
warm. The record of disuse, as reported by broadcasters, is pre-
sented in detail beginning on page 62 of this issue.

For reasons that remain obscure, the deadline for comments by
“‘citizen groups’’ has been extended to Jan. 7. If they argue for a
continuation of this charade, they ought to be ig red.

Drawn for BROADCASTING by Jack Schmidt

“Our antenna designer drinks occasionally.”
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RKO RADIO
is America.

America is known by its symbols. The crowning ties they serve. What makes this service unique is that
queen of New York harbor. . . the glistening dome of the stations have sought recipients which most clearty
our nation’s Capitol . . . the proud warship lying at match their format in interest and intent. This extra
anchor in Boston . . . the swaying palms and sharp effort of determination results in a true expression of

cormices of Los Angeles” City Hall .. . the guaint and
charming cable cars which challenge the hills of San
Francisco. Each of these powerful symbols denotes
something very special about the city they call home.
There's another symbol in each of these cities, and a
few we couldn’t picture, it’s the familiar sine wave
and circle of the RKO Radio stations.
Over the past twelve months
this space has been filled with the
accomplishments of the RKO
Radio stations in fulfilliing their
responsibilities to the communi-

concern on the part of the station and its listeners.
RKO Radio is proud to have had the opportunity to
show you what our stations have done as a very
important part of their daily operation. We are even
" more proud of the fact that this spirit of service contin-
ues to be at the root of our broadcast phitosophy. It is
these efforts, and the people behind them, which
alow us to proclaim that when it comes 1o the
symbol of concern, RKO Radio is America.

(RS
2%

RKO RADIO

WRKO « WROR Boston/
WK LNICago/WAXY Fort Lauderdale-Miami/
KHJ « KRTH Los Angeles/WHBQ Memphis/
WOR « WRKS New York/KFRC San Francisco/
AM-FM Washington, D.C
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