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RKO Radioshows...not a newscast network...not a 24-hour network...
but the 3rd RKO Radio Network...consisting of dynamite programming
blocks for various formats...to enhance your station sound.

« Six new entertainment series built in response to the resuits of our-1981 National
Managers study of over 500 radio stations.

+ Available cash-free to stations for premium local sale beginning in January 1982.

« Broadcast in stereo —via satellite—using RKO's extra space segment on Westar |l
to give you a highly promotable sound by the hottest names in the music industry.
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I I ; I U for a great first year, CBS, Cox

Broadcasting, Harte-Hanks, Metromedia, Outlet, Pulitzer, Scripps-
Howard, United Television, Inc., and Belo Broadcasting Corp.
WBBMITV WCPOTV WEWSTV WFAATV WGALTV
WJARTV WLNETV WMCITV WTCNITV KENSTV
KETV KMBCITV KMOLTV KMOXTV KMSPTV KOATTV
KSAT TV KSDKTV KSHBITV KTVU KXTATV

AND, OF COURSE,THANK

YOU for your support: Alpha Beta Markets; Angene, Inc;;
Axelband & Brown Company; Bailey/Lewis Associ-
ates; Barickman; BBDO; Bernstein Rein; Bloom Agency; Broadway
Department Stores; Brooks, Johnson & Zausmer; Borders, Perrin
and Norrander; Bozell & Jacobs; Leo Burnett; Carr Liggett;
Carlson, Liebowitz & Olshever; Chiat/Day; Cole & Weber; Commu-
nications Advertising; Competitive Edge; William Cook; Creative
Co-op; Creative Dimension; CPM, Inc.; Dakis Concern; D’Arcy
McManus & Masius; Denton & McManus; Eisamen, Johns & Laws:
Emporium/Capwell Stores; William Esty; Evans/Pacific; G. M. Feld-
man; Marshall Fields; Fitzgerald, Toole & Alden; FoltzWessinger;
Aaron Fox & Associates; Harold Cabot Company; Ingalls &
Associates; Joske’s; Kal, Merrick & Salan; Kalish & Rice; Karis;
Lang, Fisher & Stashower; Leonard, Monahan & Saabye; Lewis &
Gilman; Lewis & Thompson; Lucky Stores; J. G. Maloof; I. Magnin
Stores; Marcus Advertising; McCann-Erickson; Media Buying
Service; Media Directions; Meldrum Fewsmith; Needham, Harper
& Steers; Nelson Stern; Northlich Stolley; People’s Bank; Popejoy
Fischel; Potter Hazelhurst, Inc.; Pyramid Plus; Sanger-Harris Dept.
Stores; Scali, McCabe, Sloves; Stoneking Associates; The Pitluk
Group; The Tandy Corporation; J. Walter Thompson; Tracy-Locke;
Unimarg; Vitt Media; and Western International Media.

Quant plax

Audience data that identifies
=2 4 Gus0n of Jonn Biar & Company customers and where to reach them
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Insider report: behind the scene, before the fact

T e [ (TR —
Fowler faces 1982

Biggest task facing FCC Chairman Mark S.
Fowler is nailing down working majority.
As matters stand, there are no sure four
votes out of seven. This is so even with
Democrat James H. Quello, agency’s only
broadcaster, who usually backs Fowler.
Abbott Washburn, whose term expires
June 30, often sees eye to eye with
chairman, parting company only on such
issues as repeal of Section 315 and fairness
doctrine and perhaps juvenile programing,
having in mind crime and violence.
Other GOP members—Anne P. Jones,
who has served since 1979, and Mimi
Weyforth Dawson, sworn in last July —
have no consistent track record in support
of chairman. Democrat Joseph R. Fogarty,
whose term expires June 30, 1983, seldom
votes with Fowler except on purely routine
matters. FCC's newest member, Democrat
Henry Rivera, who has served five
months, usually has sided with fellow
Democrat Fogarty and appears to have
become minority spokesman in opposition
to deregulation and other administration

reforms.
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Change in the wind?

Word persists that CBS, in face of current
recession and uncertain economic
outlook, is growing concerned about start-
up costs of its CBS Cable programing
venture. SO much so, some say, that they
are virtually convinced CBS Cable’s
cultural programing won’t make it on
advertiser-supported basis, and that
consequently may wind up in joint
venture with some other program source
or sources, which could take it into pay
cable.(See “*Profile’” of CBS Cable
President Richard Cox, page 111).
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Handwriting

Is National Telecommunications and
Information Administration, now presided
over by Bernard J. Wunder Jr.,, former
GOP communications staff expert on
House Energy and Commerce
Committee, slated for downgrading? On
heels of resignation of three top assistants
(Dale Hatfield, No. 2 official; Veronica
Ahern, international expert, and Ellen
Deutsch, legislative expert; see ‘‘Fates &
Fortunes,”” page 110), comes word that
Wunder himself is contemplating
departure—probably for private law
practice.

NTIA has been in trouble practically
since change in administration. Wunder
and FCC Chairman Mark S. Fowler have
been at loggerheads in testimony before
congressional committees on
deregulation. But tight economy appears
underlying reason for cutting back on
agency created in 1978 from Commerce

Department entity to possibly advisory
status on telecommunications at White
House.

T L IT P e m el
Tom talking turkey

Rumors to contrary, Tom Wheeler’s
$100,000-plus job as president of National
Cable Television Association seems
secure. Wheeler has weathered
controversy surrounding NCTA’s part in
copyright compromise and its ill-fated
attempt to add cable provision to Senate’s
telephone bill last fall. According to
number of key board members on both
sides of copyright issue Wheeler has
enough support to win new contract when
current one expires in August.

Real question is whether Wheeler will
sign new contract if it’s presented to him.
Wheeler said last week that he has
received and is considering offers for
employment in ‘‘communications
industry.”’ Consideration of new job, he
said, has nothing to do with present job,
which he professes to enjoy. *‘I have to
consider challenges here as well as
elsewhere...It's a question of where I can
grow best.” In any case, he said, *‘I won't
be here for the next 19 years.”

[l TEE TS IET ST S—_—_— e
Black days at 30 Rock

RCA enters new year with its financial
problems—and leadership of Chairman
Thornton E Bradshaw-—under
intensifying public scrutiny. Some sources
predict its pretax profits, $507.3 million in
1980, will show drop to $50 million or less
for 1981. There are recurring reports it
would like to sell its huge CIT Financial
Corp., acquired for estimated $1.35 billion
in 1980, or its diminishingly profitable
Hertz Corp.—or, perhaps preferably, both.
Speculation has extended even to
possible sale of NBC subsidiary, with
estimates of market value of its five 0& 0O
TV stations alone ranging from 31 billion
to $1.5 billion—although this speculation
has been explicitly denied. One inside
source suggested last week that NBC—
whose own problems have been widely
publicized —may in fact be RCA’s most
promising area for growth, if only
“‘because we’re so far down now.’

[Lren e e e L N e = e ) S
Captain up for syndication

New 6:30 a.m. slot won’t be only chance
children will have to catch Captain
Kangaroo. CBS has given *‘free rein’’ on
syndication, according to Bob Keeshan'’s
organization which has no timetable yet
but hopes to offer 30- and 60-minute
versions from Captain Kangaroo last five
years plus new production for network.
Wake Up with the Captain episodes this
season won’'t be distributed.

Broadcasting Jan 4 1982

T e s ———
Watching the candy store
Hands-on management by National
Association of Broadcasters Joint Board
Chairman Edward O. Fritts is likely to
extend to new area of NAB finances soon.
Executive committee, meeting in
Washington today and tomorrow (Jan.
4-5), is expected to recommend to joint
board that capital expenditures, now paid
for out of general operating funds, be
included as annual budget item, and
subject to approval by executive
committee. John Summers, NAB
executive vice president and general
manager, presently controls such
expenditures, which cover purchase of
furniture, equipment and repairs at NAB
headquarters, and generally total about
$80,000-%90,000 annually.

FIOTIET T T W S I S e e T
Tug of war with Arbitron

Arbitron Radio officials are considering
series of money-saving (and other)
proposals advanced by stations on its radio
advisory council. One has to do with
longtime station effort to get Arbitron’s
pricing based on something other than
station rates, This time, council has
suggested, and Arbitron is looking into,
possibility that some sort of geographic
audience coverage data might be used as
rate base. Arbitron officials also have
indicated agreement with proposal that
commonly owned AM-FM stations qualify
for combination rate ‘‘if they are marketed
as a single entity.”

Arbitron officials do not seem disposed,
however, to go along with council’s
suggested short-rate plan for five-year
contracts, or to do much more than look at
proposal that stations, instead of choosing
between consumer price index and gross
national product deflator as cost-of-living
guide for duration of contract, be charged
on basis of whichever is lower in any given
month. But they seem inclined to go along
with council on dual-city identifications,
and to give serious thought to its
opposition to issuance of partial monthly
reports in advance of full quarterlies.

LLai i), = 4

Bottom line

Broadcast Pioneers will soon announce
grant of $36,000 to support activities of
Broadcast Pioneers Library and Broadcast
Pioneers Foundation. Funds represent net
revenue from testimonial dinner honoring.
Sol Taishoff on 50th anniversary of
BROADCASTING magazine —event that
drew some 1,200 industry figures to
Washington last Oct. }5 (BROADCASTING,
Oct. 19, 1981). Library will receive
$21,000, foundation $15,000.



Broadcast Year 1981

UPI got it first, but

In 1981, broadcasters were challenged to
report earth-shattering stories to America.
From pope to president, assassins bullets
found their mark, jeopardizing the causes of
peace and freedom. When the chips were
down—on deadline—UPI Broadcast Services
provided the industry's fastest and most reliable
wire coverage of the blockbuster stories of
1981. If's a matter of record:

@ UPI got it first—a two-hour beat in fact,
when UPI reported Egyptian President Anwar
Sadat had died from his wounds in Cairo.

e UPI got it right—when President Reagan
and three others were wounded in Washington.
UPI's national Broadcast Wire was the only

one not to report that Press Secretary James
Brady had died. :

® Pope John Paul was shot in Vatican City,
and UPI was the only U.S._wire service
providing fast, accurate coverage free from
wrong details about the attack, number of
attackers and medical treatment of the pope.

® The UPI Audio Network sent teams of top
name reporters to cover all angles of the year's
big stories: capturing for affiliates the pagean-
try of Prince Charles' wedding, the drama of
two space shuttle launches, and the fear and
suspense from inside troubled Poland.

All year long, UPI delivered swift, thorough
coverage...whether the story was the return of
American hostages from Iran, the tragic child
murders in Atlanta or disaster at a Kansas City
hotel. 4

The UPI Audio Network, UPI Broadcast Wire
and Broadcast DataNews, UPI's 1,200 word-
per-minute custom service, covered the big
stories of 1981 with unmatched speed, accu-
racy and restraint.

If your station was a UPI subscriber in 1981,
UPI had you covered. If it wasn't—join UPI
now, for what promises to be a most eventful
new year.

UNITED PRESS INTERNATIONAL

220 East 42 Street « New York, NY 10017
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- The Week in Brief

' P — TOF OF THE WEEK
CRYSTAL BALL O BROADCASTING went to leaders of
communications industry to gather their thoughts on what
1982 will bring. Sampiling includes views on what will

" happen in regulatory and business world. PAGE 27.

LPTV DEADLINE O Congress gives FCC Feb. 1 date for
commission to issue final orders on implementing low-
power television service. PAGE 31.

* CABLEPLUNGE O Washington Post Co. decides to lease
to cable access channels in Washington area to present
mix of local news, information and advertising. PAGE 31.

NEW HOMES IN SPACE O Most cable programers switch
‘residences from Satcom | to Satcom |11-R, making latter
new Cable Net One. PAGE 32.

RIO FALLOUT O Americans put optimistic face on
western hemisphere conference, say ball is in Cuba's
court on incompatibility problems. PAGE 33.

NAB REBUTTAL O NAB at odds with House
Telecommunications Subcommittee staff report on
competition in marketplace. PAGE 34.

AP I e ————

* THE TOP 100 O BROADCASTING takes its annual look at
publicly owned companies that do business in
electronics media. General Electric continues to be
number one in total revenues, but RCA Corp. ranks firstin
BROADCASTING's new Electronics Communications Index.

, PAGE 39.

——— R e e PRI
SISTERS IN THE SKY O Nineteen months after the Cable
News Network began, CNN2 goes on the satellite,
delivering a round-the-clock, cable news headline service
to some 800,000 subscribers. PAGE 74.

MOVING ON O After 28 years in the news division of the
Voice of America, Bernard Kamenske moves to CNN,
against a backdrop of changes at ICA. PAGE 75.

Changing Hands......... 84
Closed Clroult. . .ocvavinia T
Datebook. .............. 23
Editorials........

Index to departments

Business Briefly......... 10

LAW & REGULATION |

OBJECTION O RKO General petitions appeals court to
rehear case in which FCC stripped station owner of wNAC-
Tv Boston. PAGE 76.

TWO CANPLAY O Wheels are in motion to create a tax
bill that mirrors Canadian law which is causing U.S. border
stations hardships. PAGE 76.

RIVERA STAND O FCC commissioner takes position
opposing OMB recommendation that EEQ reporting
requirements be scrapped. PAGE 77.
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TWOo DEBUT O ABC Radio adds two new networks, Rock
Radio and Direction this week, bringing in-house network
total to six. PAGE 80.

WATCHING THE DETECTIVES OO PBS show with Wildmon
examines monitoring techniques CBTV is using as it
ponders Feb. 1 boycott. PAGE 81.

P —— T | E——— ) B SR

TAKE YOUR PICK O Nielsen and Arbitron cable
penetration surveys vary by 10 points. PAGE 82.

CABLE CODE O Warner Amex announces privacy code
to protect subscribers with interactive service. PAGE 83.

e s T, FER, | Pey [T e |

TROUBLE IN VINELAND [J Black-owned UHF outletis in
financial trouble, and owner says “subtle racism" is partly
to blame. PAGE 86.

PONDERING O Tribune Co. is reviewing bids for ‘New York
Daily News' ; Warner is one of interested parties.
PAGE 87.

G e, | [ e———— e e |

KNOCKING ON NEW DOORS O Dick Cox says luck and
constant desire for more challenges are fargely
responsible for his accomplishments. It's a downplay of a
successful career that brought him from NBC page boy to
presidency of CBS Cable division. PAGE 111.

Fates & Fortuneés...... 107
For the Record. ......... 90
et ... ian 112
Monday Memo

Open Mike i

Stock Index...............B7
Washington Watch........ T8
Where Things Stand...... 18
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POSIIIVE

ENTERTAINMENT

from

TURNER PROGRAM SALES

Turner Program Sales proudly presents two programs that celebrate the positive side of human nature:
WINNERS and NICE PEOPLE.

WINNERS

What makes a winner? Host Kevin Christopher explores
the many definitions of success. From the self-made
magnate to the refugee mother of nine from Viet Nam,
WINNERS focuses on the positive attributes of all success-
ful people: ingenuity, imagination and sheer persistence.

The road to success is often unpredictable, just as some of
the people involved are unlikely heroes. These innovative
people have interesting stories to tell — stories of drearns
come true.

NICE PEOPLE

Variety calls NICE PEOPLE “a delightful half-hour of televi-
sion..." NICE PEOPLE host Mary Anne Loughlin spotlights
the people who make the world a better place to live —all
the way from the wealthy philanthropist to the inner dty
sodal worker.

The program's success testifies to the viewing public's
hunger for truly positive entertainment. Turner Program
Sales is in the vanguard of novel programming, and NICE
PEOPLE is leading the way.

These two programs are natural choices for many time slots. Their up-beat, positive appeal provides viewers
with a real choice — especially during time periods dominated by game shows, news, or network re-runs.

AVAILABLE NOW FROM

TURNER PROGRAM SALES, INC.

Contact Sid Pike or TomTodd (404)898-8768

— POSITIVELY ENTERTAINING —

¥



first ;| got it right.




Business Briefly
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Long’s Drugs Drugstore chain. Begins
this week for 52 weeks in all California
markets, plus Phoenix, Anchorage and
Honolulu. Atl dayparts. Agency: The Dakis
Concern, Orinda, Calif, Target: total
adults.

Popular Services O Fashion catalogue.
Begins this week for 14 weeks in five
markets. Day and prime times. Agency:
Griffen Bacall, New York. Target: women,
18-34.

Michigan Bell O Long distance. Begins
this week for 13 weeks in six markets.
Agency: Ross Roy, Detroit. Target: adults,
25-54.

Mentholatum O Deep Heating Rub.
Begins this week for 10 weeks in over 10
markets. All dayparts. Agency: Jordan/
Case/McGrath, New York. Target: men, 50
and over; women, 25 and over.

Rudy’s Farm( Ham and biscuits.
Begins this week for nine weeks in 12
markets. All dayparts. Agency: Buntin

Advertising, Nashville. Target: women,
25-54,

Hershey Foods O Various candy
products. Begins Jan. 18 foreightto 10
weeks in over 25 markets. Early fringe,
late fringe and weekends. Agency: Ogilvy
& Mather, New York. Target: aduits, 18-34;
children, 6-11; total teen-agers.

Conwood Corp. Hawken snuff
(tobacco products). Begins Feb. 1 for
eight weeks in 30 markets. Prime and
early fringe times. Agency: Tucker Wayne
& Co., Atlanta. target: men, 18-34.

J.H. Filbert O Butter campaign. Begins
in January for five weeks in about 12
markets. Day and fringe times. Agency:
A.J. Rosenthal & Co., Chicago. Target:
women, 25-54,

Matures Organic PlusO Jojoba
shampoo. Begins Jan. 18 for five weeks in
over 10 markets. All dayparts. Agency:
Independent Media Services, New York.
Target: women, 18-49; women, 25-49.

Curtice-Burns O Comstock Pie Filling.
Begins Jan. 11 for five weeks in about 20

“The person you describe

Is the person
we’ll deliver”

It's not a slogan.
I's our track record. )
We've successfully recruited for

virtually every kind of executive post in

broadcasting, cable televigion, and
publishing. At every level.

The executives we delivered were
right for our clients, for their companies,
and for the specific responsibilities of
each position.

Our clients tell us we're the best in our
field.

We know where to look. We dig deep.
We sift meticulously. We investigate
thoroughly.

And we do it all very, very quietly.

If you seek a key executive, let's
discuss why our search and
recruitment will be your most effective
way to get the person who's right
for you.

Joe Sullivan & Associates, Inc.

Executive Search and Recruitment
in Broadcasting, Cable Television, and Publishing

1270 Ave. of the Americas, New York, N.Y. 10020 (212} 765-3330
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RepuReport

Lucky 13. Eastman Radlo has an-
nounced addition of newest office {Min-
neapolis), marking 13 for rep company.
Kevin T. Smith has been named man-
ager of office while keeping sports
director job at Eastman. Address is:
2901 Metro Drive, Suite 322, Min-
neapolis 55420. Phone: (612)
854-8980.

(m|

It’s 21 for Katz. Katz Communications
is opening its 21st office, in Houston at
2900 Weslayan, suite 625, 77037.
Phone: (713) 961-5195. John Morris,
Katz sales manager in Cleveland, will
become sales manager for television in
Houston; Bob Hoffman, account execu-
tive in Los Angeles, will become sales
manager for radio.
a

Krvity) St. Louis, wvtm-Tv Birmingham,
Ala.. To Harrington, Righter & Parsons
from MMT Sales.
Wwny-v Watertown, N.Y.: To Katz Televi-
sion from Avery-Knodel.

=
WoLFam Syracuse, N.Y: To P/W Radio
Representatives from Torbet Radio.

O
Wooa(rm) Daytona Beach, Fla.: To Katz
Radio from Christal.

m}
WETT(aM)-wwTR(FM) Ocean City, Md.: To
Katz Radio from Masla.

m}
WKMi(aM) Kalamazoo, Mich.: To Bernard
Howard from McGavren Guild.

O
Kxvz(am) Houston: To P/W Radio Repre-
sentatives from Radio Spot Sales.

m}
Wenv(Fm) Racine, Wis.: To Lotus Reps
(no previous rep).

m}
Wcanam) Fort Myers, Fla.: To Lotus Reps
from Savalli Schutz.

O
Wiak(rm) Chicago: To McGavren Guild
Radio from Katz Radio.

m}
Kmimiem) St. Louis: To McGavren Guild
Radio from Major Market Radio.

=
Wcces-am-FM Columbia, S.C.: To
McGavren Guild Radio from HR Stone.

[m]
Cuiniam) Hamilton, Ontario: To Brydson
Spot Sales from All Canada.




Happy New Year.

26 new half hours for1982-83.
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Now in its fourth straight year of solid ratings success,
Dance Fever offers your station a brand new Year 5 on
a national advertiser supported basis.

So far this season, in 122 markets, Dance Fever has
averaged an 8.2 rating and 6,680,000 households,
with 5,260,000 adults 18-49. And Dance Fever is
gefting stronger. For the week ending 12/6/81,
Dance Fever averaged a 10.9 rating deliver-
ing nearly 9,000,000 households.

Deney Terrio & Motion, with the latest dances,
top performers and celebrity judges
are really cookin' to 4 ¥
make-the Fever hofter

than ever. Catchitfor N — %~ .
% » fall'82! . s ?
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TELEVISION Television never looked better. 2

MERV GRIFFIN
productions
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Not for children only. Starting mid-January, Kellogg Co., Battle Creek, Mich., will break
out new “Safari” TV campaign geared to children as well as adults (see below). In national
spots, line of cereal products that include Sugar Frosted Flakes, Froot Loops, Apple Jacks
and Sugar Smacks are featured in addition to highlighting coupons for products and "in-
pack” prizes for children that tie into jungle theme. Saturday morning television is primary
medium for 30-second commercials.

‘Arthur’ captioned

Breaktast push

More captioning. ITT International Baking, will present its elght-part mini-series of The
Legend of King Arthur this week with closed-captioning (see above). BBC-TV production
is part of Hostess Family Classics presentations.

High co-op hopes. Broad Street Communications, seven-station group that had $500,-
000 in co-op sales last year, expects to top that figure by another $500,000 this year, it was
revealed at recent in-house co-op conference. Included in Broad Street’s list of co-op ad-

vertisers are Sony, Apple Computer, Ford Motor Co. and Quaker State.

markets. Day, early fringe and news times.
Agency: Hicks & Greist, New York. Target:
women, 18-34; women, 50 and over.

Valle's Restaurants I Begins this week
for three weeks in Providence, R.l.; Miami;
Orlando, Fla.; Boston; Hartford, Conn., and
Springfield, Mass. All dayparts. Agency:
Ingalls Associates, Boston. Target: total
adults.

RCA Records 0 Record Club. Begins
this week for one week in over 10
markets. Agency: Benton & Bowles, New
York. Target: women, 18-34; women,
18-49.

Eastern Art Group O Retail group.

Begins in first quarter for three-day flights
in 10 markets. Day, fringe, prime access
and weekends. Agency: Marle Art,
Smithtown, N.Y. Target: total adults.

e SRS A ADIO ONLY N

Flying Tigers O Air cargo. Begins Jan.
25 for three weeks in seven markets.
Agency: Marstellar Inc,, Los Angeles.
Target: men, 25-54.

TransSouth Financial Corp.O
Consumer Loan Co. Begins Jan. 11 for six
weeks in three TV markets and six radio
markets. Agency: McConnell &
Associates, Charlotte, N.C. Target: men,
18-49.

WBLI-FM
LONG ISLAND. N.Y.

WKMF-AM
FLINT. MICHIGAN

WHCN-FM
HARTFORD. CT.

WGMZ-FM
FLINT, MICHIGAN

 THE BECK-ROSS COMMUNICAIIONS STATIONS -

Dynamic...Vibrant...In Touch.

WKTZ-FM
JACKSONVILLE. FLA.

WKTZ-AM
JACKSONVILLE. FLA.
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Broadcasting Publications Inc.
Sol Taishoft, chairman
Lawrence B. Taishoff, president.
Edwin H. James, vice president.
Irving C. Miller, secretary-treasurer.

Broadc;astingz

The News Magazine of the Fifth Estate
INCORPORATING

TELEVISION .
Cablecastingu.

Broadcasting-Tetecasting Building
1735 DeSales Street, N.w.. washington 20036,
Phone: 202-638-1022.
a

Sol Taishoff, egitor
Lawrence B. Taishoff, publisher

EDITORIAL

Edwin H. James, executive editor.

Donald V. west, managing editor.

Rufus Crater, chief correspondent {New York).

Leonard Zeidenberg. chief correspondent {washington)

Mark K. Miller, senior news editor.

Kira Greene, assistant to the managing editor.

Frederick M. Fitzgerald, Semnor editor.

Harry A Jessell, associate ediior.
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Doug Halonen, Kim McAvoy, staff writers.

John Lippman, John Eggerton, editorial
assistants.

Pat Vance, secretary to the editor.
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John Mercurio, manager.
Joseph A. Esser, assislant editor.

ADVERTISING

David Whitcombe, director of saies and marketing.

winfleld R. Levi, general sales manager (New York}

John Andre, sales manager—equipment and
engineering (Washington).

Gene Edwards. Southern sales manager (Washington).

David Berlyn, Eastern sales manager (New York).
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MondayzMemo-

A public broadcasting commentary from Lawrence K. Grossman, president, Public Broadcasting Service, Washington

How to, and how not to,
come to the fiscal rescue
of public broadcasting

Public television and radio have come into
their own, making dramatic strides in
quality programing, audience response
and private support. The majority of the
nation’s television homes now tune in to
their local public television stations every
week. This year’s $172 million federal ap-
propriation for public television and radio
is probably one of the best bargains the
government and the people get for their
money. With its long-term financial com-
mitment finally in place, public television
has been able to lead American broadcast-
ing into the telecommunications era by
building the first nationwide satellite
broadcast distribution system—on time
and on budget. And while still woefully
underfunded, as the Carnegie Commission
recently demonstrated, public stations
have achieved record levels of local finan-
cial support in their own communities.

That’s the good news. Unfortunately,
the bad news is just around the corner.
Public broadcasting, like most of the na-
tion’s public service institutions, is head-
ing for a severe financial crisis. According
to Office of Management and Budget
figures, our federal appropriation is slated
to be cut in half by 1985, And the damage
will be compounded by sharp cutbacks in
key sources of national programing sup-
port: the National Endowments for the
Arts and Humanities, the National Sci-
ence Foundation and the Department of
Education. Further, much of our state,
local and municipal educational television
funding is in jeopardy. And the present
condition of the economy, combined with
the desperate need of all public service in-
stitutions for more private sector support,
does not make us optimistic that public
broadcasting’s losses will be readily made
up from private sources.

Without significant new funding, a
number of public radio and television sta-
tions, underfinanced even in the best of
times, may well go dark. Our poorest and
most remote communities, which often
have the greatest need for cultural, infor-
mational and educational services, will be
among the first to be deprived.

In response to these bleak financial
prospects, it is encouraging that our col-
leagues at the National Association of
Broadcasters are organizing a task force of
commercial broadcasters to study alterna-
tive funding recommendations for public
television and radio. The Corporation for
Public Broadcasting has also put a group
together for the same purpose. And Con-
gress, with its eye on millions of loyal

public television and radio constituents.

Larry Grossman has been president of the
Public Broadcasting Service since 1976. He
joined PBS from his own advertising firm,
Lawrence Grossman Inc., which served both
public affairs and media clients. During that
time he was chairman of PTV Production, a
nonprofit company, and president of Forum
Communications, challenger for wpixtv) New
York. He is a former vice president of
advertising for NBC and prior to that was
assistant to the director of the CBS-TV network
advertising department.
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throughout the nation, has now put in
place an official temporary commission to
explore alternate funding opportunities for
public broadcasting. The congressionally
mandated Temporary Commission on
Alternative Financing for Public Telecom-
munications is headed by FCC Commis-
sioner James Quello and includes several
members of the House and Senate as well
as representatives from public radio and
television. The law that established the
temporary commission also authorized
that commission to conduct an advertising
experiment to see whether commercials
should be one of the alternatives that
might help solve public broadcasting's fi-
nancial woes,

Despite Congress’s good intentions,
some of us are skeptical about the wisdom
of putting commercials on noncommercial
radio and television now, even on a
restricted basis. We have doubts about
how much revenue public broadcasting
can actually net through advertising. After
all, if the programs we broadcast were
commercial, the likelihood is that they
would have appeared on commercial sta-
tions in the first place. We are worried
about what commercials will do to public
membership support and we are con-
cerned about what effect commercials will
have on public broadcasting’s noncom-
mercial program costs.

Nor does it seem, to some of us at least,
wise public policy to add still more radio
and television stations to the commercial
marketplace at this time, even under
restricted commercial conditions. One
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wonders how long it would be before the
barriers would be let down altogether and
commercials for children’s products,
package goods and drugs would run as
freely on public broadcasting as they do
now on the commercial channels. What in-
fluence would such a step have on public
broadcasting’s programing decisions?
How would we then differ from our col-
leagues in commercial broadcasting? And
what would that do to the ideals of a non-
profit educational and public broadcasting
system in this country?

There are, it seems clear to me, some
better alternatives available. And our col-
leagues on the NAB task force are in the
best position to examine three of them:

1. The NAB task force could en-
courage the networks and all commercial
radio and television stations to devote
prime-time public service spots and special
programs to fundraising appeals for public
broadcasting. The addition of one million
new public radio and television members
alone could largely overcome next year's
federal funding deficit.

2, The NAB task force could propose
that in return for substantial license
deregulation, broadcasters would be will-
ing to earmark commercial radio and
television license fees to support public
broadcasting. The payment of license fees
would seem to be a fair trade-off if com-
mercial broadcasters could be assured of
retaining their licenses without the costly
burden of periodic renewal filings, barring
only abuse of the license privilege. After
all, it is customary to pay fees for such
valuable pubtic privileges. The NAB could
hasten the day of broadcast license
deregulation by putting its support behind
license fees that would provide a new pool
of funds to augment federal and private fi-
nancing of public broadcasting. [ believe it
would be far more appropriate for com-
mercial broadcasters to help public radio
and television to survive than to see those
channels go commiercial.

3. The NAB task force could encourage
the release to public television of
more of commercial television’s outstand-
ing informational and cultural programs,
many of which are broadcast only once
and then disappear forever because of
their comparatively low ratings (by com-
mercial standards). There are wonderful
news documentaries, cultural presenta-
tions and special events produced origi-
nally for commercial television that
deserve more exposure on PTV.

These measures sponsored by the pri-
vate sector could, 1 believe, give us an im-
portant leg up toward solving public broad-
casting’s growing funding crisis, while at
the same time serving the interests of
all American broadcasting as well as the
entire viewing and listening public.

L
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ADVENTURE - FANTASY
Batman . Planet of the Apes
Lost in Space - Daniel Boone
Voyage to the Bottom of the Sea

TN COMEDY
"y The Ghost and Mrs. Muir

/ M'A'S'H
Nanny and the Professor
2 The Jackie Gleason Show

CARTOONS
Planet of the Apes . The Hardy Boys
Dr. Doolittle - Fantastic Voyage
Journey to the Center of the Eart

CLASSICS
Shirley Temple Theatre
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Where Things Standz

A quarterly status report on the unfinished business of electronic communications

Copyright 1982 Broadcasting Publications Inc. May be quoted
with credit.
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AM-FM allocations. FCC has approved plan
that will reduce protection to clear-channel
stations and allow addition of 125 more AM
stations on clear and adjacent channels
(BroapcasTInG. May 29, 1980). As of Dec. 18,
1981, 304 clear-channel applications had
been filed with commission. Twenty-three of 25
clear-channel frequencies have been cut off.
‘Seven applications had been granted as of
Dec. 18, and seven others had been desig-
nated for hearing. FCC has reversed its deci-
sion of December 1979 and voted to recom-
mend retention of AM channel spacing at 10
khz (Broapcasting, Aug. 10, 1981). It had for-
merly proposed shrinkage to 9 khz, See
“Region 2” below. Also, FCC has instituted
rulemaking to open spectrum to additional
commercial FM's. If adopted, there will be two
new classes of stations as well as rules that
would allow existing classes to operate in
areas where they are now restricted (Broao-
CASTING. March 3, 1980). Commission expects
to act on rulemaking proposal in second
quarter of 1982. National Telecommunications
and Information Administration has asked
commission to include in rulemaking adminis-
tration proposal for use of FM directional an-
tennas, which could allow more stations. Na-
tional Association of Broadcasters urged com-
mission to institute government-industry ad-
visory committee to assist in devising com-
prehensive plan for all radio channel assign-
ments. Commission met NAB part way, ex-
panding advisory committee already in place
and working on Region 2 conference on AM
broadcasting (see page 89) to include all AM
and FM allocations proposals.

a

AM stereo. It has been almost two years since
FCC tentatively designated Magnavox AM
stereo system as industry standard (BROAD-
CASTING, April 14, 1980), but broadcasters and
public today are no closer to AM stereo ser-
vice, FCC failed in July 1980 to confirm its
selection of Magnavox system, which some
broadcasters felt was inferior to four other pro-
posed systems and which FCC staff felt was
not wholly defensible against expected court
challenges. Instead, it adopted further notice of
proposed rulemaking that it hopes will lead to
selection backed by strong record (BRoapcasT-
ING, Aug. 4, 1980). Despite pleas of NAB to ex-
pedite proceeding, FCC has announced that
subject will not be ready for further action until
first quarter of 1982,

a

Antitrust/TV c¢ode. Department of Justice
has filed suit in U.S. District Court in Washing-
ton against National Association of Broad-
casters' television code, charging that it un-
fairly manipulates marketplace by restricting

advertising availabilities (Broapcasting, July
18, 1979). Oral arguments were held late in
1979; NAB claimed case is governed by "rule
of reasonableness” and Justice argued code is
“per se" violation of antitrust laws (BRoADCAST-
NG, Dec. 10, 1979). U.S. District Judge Harold
Greene turned down NAB's bid for dismissal of
suit but said he will treat motion as one for
summary judgment (Broabcasting. Dec. 17,
1979). Both Justice and NAB filed briefs
reiterating their positions. There was second
oral argument, on May 16, 1980, when both
sides asked for summary judgment. Greene
now has to decide on basis of record.

0

Automatic transmission systems. FCC has
authorized automatic transmission service for
nondirectional AM and FM stations (BROADCAST-
ING, Jan. 3, 1977). Commission expects also to
permit ATS at AM directional and TV stations,
but that proceeding is low on list of Broadcast
Bureau priorities.

0

Cable copyright. House Subcommittee on
Courts, Civil Liberties and Administration of
Justice canceled markup on amendments to
cable copyright law when National Association
of Broadcasters, National Cable Television As-
sociation and Motion Picture Association of
America reached compromise on proposed
alternative amendments (Broabcasting, Qct.
26, 1981, Nowv. 2, 1981). Compromise would re-
tain compulsory license and present rate
structure, and codify FCC's former syndicated
exclusivity rules, expanding them to apply to
all cable systems with more than 3,000
subscribers. It would codify FCC's network
nonduplication rules and modified version of
must-carry rules that would require cable
systems with 36 or fewer channels to carry
local stations with at least one percent share of
viewing in noncable homes or two percent
share of viewing in all TV homes. Promising to
support compromise, Subcommittee Chairman
Robert W. Kastenmeier (D-Wis.) modified it to
grandfather superstation program contracts
made prior to bill's enactment, provide transi-
tion period of between six months and two
years for cable systems to prepare for new
syndicated exclusivity rules and to provide for
waivers from rules for some cable systems.
Kastenmeier has also rejected must-carry pro-
visions of compromise, saying he prefers
codifying present rules with exceptions for
truly saturated systems (Broaocasting. Dec. 7,
1981), First markup on compromise bill took
place just before Congress adjourned for
Christmas recess (BRroapcasting. Dec. 21,
1981). Prior to compromise, Kastenmeier had
advanced bill (H.R. 3560) that would restrict
compulsory license to number of signals per-
mitted under FCC's former signal carriage
rules, expand Copyright Royalty Tribunal's
rate-making authority and permit it to establish
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syndicated exclusivity rules. Bill would exempt
from copyright liability cable systems with
fewer than 5,000 subscribers and would
prohibit retransmission of sporting events with-
in 50 miles of stadium. Representative Barney
Frank (D-Mass.) advanced proposal (H.R.
3844) to eliminate compulsory license after
18-month transition period, during which sig-
nal carriage rules, with exception of must-carry
rules would remain in effect. It would exempt
from liability certain network programing and
cable systems with fewer than 2.500 subscri-
bers, but would make satellite resale carriers
liable and would abolish Copyright Royalty Tri-
bunal. Because all proposals would affect
communications policy by modifying must-
carry and other FCC rules, Telecommunica-
tions Subcommittee will review bill passed by
Judiciary Committee before it goes to full
House, Senate Judiciary Committee has
agreed to take no action on cable copyright
until after House has acted.

u}

Cable deregulation. FCC on July 24, 1980,
lifted its rules on distant signals and syndi-
cated exclusivity—last regulations cable in-
dustry considered restrictive. In doing so,
agency also turned down concept of
retransmission consent, which broadcasters
had been pushing as means of righting what
they see as marketplace inequity. Malrite
Broadcasting. backed by large contingent of
broadcasters, went to U.S. Court of Appeals in
New York seeking to block action (Broapcast-
ING. July 28, 1980}. But court in late spring
affirmed FCC's order (BROADCASTING. June 22,
1981). National Association of Broadcasters
and National Football League have appealed
to Supreme Court. In another development, Ted
Turner has asked commission to repeal "must-
carry” rules for local stations (BROADCASTING,
Oct. 20, 1980). After heavy lobbying from Na-
tional League of Cities, Senate rejected
amendments 10 common carrier bill (S. 898)
that would have prohibited federal, state or mu-
nicipal regulation of cable TV rates except for
channels reserved for public access and ex-
cept in areas where no reasonably available
alternative electronic media exist. Amend-
ments would also have codified FCC's
authority to impose franchise fee ceiling and
required utility cooperatives to afford access to
cable operators for pole attachment. Senate
Commerce Committee leaders have indicated
legislation and hearings on cable deregulation
are possibility this year (BRoaDCASTING, Oct. 12,
1981). Also considering action is House
Telecommunications Subcommittee which
held hearing on cable franchising is conduct-
ing survey of cable franchising around country
(BroaDcasTING, Nov. 9, 1981). Anticipating con-
gressional activity, National League of Cities
has charged task force with drafting proposals
of its own, to expand control cities now have



over cable regulation (Broapcasting, Dec. 14,
1981).

0

Canadian border problems. White House
has asked Congress for legislation mirroring
Canadian tax law that denies tax deduction for
Canadian advertising placed on American sta-
tions that reach Canadian audiences. Message
to Congress states that if mirror legislation
does not succeed in persuading Canada to
modify or repeal tax law aimed at foreign sta-
tions, further retaliatory steps will be taken.

O

Children’s television. FCC has issued formal
rulemaking with wide range of options, includ-
ing imposition of mandatory program require-
ments to alleviate what FCC children's task
force sees as insufficient volume of children's
instructional and educational programing on
commercial television throughout week
(BroaDCASTING, Dec. 24, 1979). Comments have
been filed (BroabcasTING. June 23, 1980). Na-
tional Association of Broadcasters and Na-
tional Association of Television Program Ex-
ecutives held three-day conference in June
1980 on what's available in children's program-
ing and on how to better it. Regulatory pro-
posals, however, were chief topics of concern
(BroaDCASTING, June 30, 1980). On Oct. 15-16,
1980, commission held panel discussions on
subject. Public interest groups strongly urged
implementation of mandatory children's pro-
graming requirements, citing lack of self
motivation on industry's part. Broadcasters op-
posed idea, citing First Amendment concerns
and saying program quality can't be mandated
by government.

0O

Closed captioning. Under direction of Na-
tional Captioning Institute, ABC-TV, NBC-TV
and Public Broadcasting Service have been
broadcasting closed-captioned programing for
hearing impaired since March 1980. In addi-
tion to promoting and coordinating service,
NCI captions programs, currently about 40
hours each week for networks and three syn-
dicators. It also captions commercials of about
70 advertisers and advertising agencies. Sales
of decoders, needed to receive and display
captions, have been steady but slow over past
year. Decoders are sold through Sears,
Roebuck & Co., in set-top adapters or built into
sets. At last count, fewer than 41,000 decoders
had been sold in one form or other. CBS has
steadfastly refused to have anything to do with
NCI and its captioning project, choosing in-
stead to develop closed captioning as just one
element of teletext system (see “Teletext"
page 89). CBS is demonstrating its concept as
part of its test of Antiope-based teletext
system at knxT(Tw} Los Angeles. The Caption
Center of wGBH(TV) Boston, which does open
captioning of ABC's World News Tonight for
PBS, is captioning programs for CBS's test.

0

Communications Act. In closing days of first
session of 97th Congress, Senate Commerce
Committee passed bill (S. 1629) to abolish
comparative renewal proceedings, codify
FCC's radio deregulation order, and direct FCC
to encourage development of new, diverse and
competlitive services (BRoaDCASTING, Dec. 14,
1981). Senate had passed similar proposals
months before on budget reconciliation bill
(BRoADCASTING, Aug. 3, 1981) but had them
stricken from bill during conference with

House. Measures that survived that conference
and became law: license terms lengthened
from three to seven years for radio stations and
from three to five years for TV stations, as well
as permission for FCC to use lotteries in
choosing among mutually exclusive license
applicants. Budget bill also authorized up to
$130 million for Corporation for Public Broad-
casting during each of fiscal years 1984, 1985
and 1986 and for funding for facilities plan-
ning, construction and upgrading at levels not
to exceed $20 million, $15 million and $12
million during FY 1982, 1983, and 1984. Ex-
periment in institutional advertising by limited
number of public stations and under FCC gui-
dance has been authorized by budget bill,
which requires CPB to allocate 75% of funding
after operating expenses to unrestricted sta-

tions grants beginning in FY 1984 and 25% to
national programing. CPB's board of directors
must be reduced by attrition from 15 members
to 11 and membership must include one TV
and one radio statinn representative. Senate
has also passed landimark common carrier bill
(S. 898) that would permit AT&T to compete,
through unregulated subsidiaries, in enhanced
services, now forbidden by its 1956 consent
decree with Justice Department. Bill would
deregulate long-distance services and permit
AT&T to offer data processing and computer
services as well as enhanced telephone ser-
vices and equipment and limited version of its
Yellow Pages distributed electronically (Broab-
casTing. Oct 12, 1981). Weeks after Senate's
action, House Telecommunications Subcom-
mittee released 650-page majority staff report
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on competition in telecommunications and in-
formation industries that found enough com-
petition to justify some deregulation only in
major-market radio and’ telephorie terminal
equipment market (BroaDCAsTING, Nov, 9, 16,
1981). Subcommittee Chairman Timothy Wirth
(D-Colo.) later introduced common carrier bill
(H.R. 5158), based in part on report, that would
offer AT&T choice of enteting derequlated
markets with subsidiary offering enhanced
telephone services and data processing and
owning its own transmission lines or with
several subsidiaries, each offering single ser-
vice such as information publishing, data pro-
cessing or equipment, but none of which could
own transmission lines. Bill would authorize
FCC to deregulate long-distance markets only
as it finds them competitive {BROADCASTING.
Dec. 14, 1981). Wirth has promised broadcast
deregulation bill during 97th Congress and has
held hearing on legislation introduced by sub-
committee members (BroapCasTING, Dec. 14,
1981). Most sweeping measures before sub-
committee (H.R. 5242), introduced by panel's
ranking minority member, Representative
James Collins (R-Tex), would codify FCC's
radio deregulation order and extend it to TV,
eliminate comparative renewals and permit
FCC to dismiss petitions to deny license
renewals without receiving reply to petition
from licensee. Previous bills introduced by Col-
lins (H.R. 4780, 4781) would also have re-
pealed equal-time rules and restricted ap-
plications of fairness doctrine (BROADCASTING.
Nov. 2, 1981}, but Collins withdrew those pro-
posals after promise that he'd have more spon-
sors without them (BroaDcasTING, Dec. 21,
1981). Also pending are measures introduced
by Representative Al Swift (D-Wash} to
deregulate radio and TV and expand news ex-
emptions from equal-time rules in exchange
for new public interest requirements to be
quantified by FCC in point system broad-
casters would have to meet to earn license
renewal. Bills to make minor changes in act
are pending in House and Senate. Bills include
recommendations in non-controversial "track
one" portion of legislative proposals, submitted
to Congress in late summer (BROADCASTING.
Sept. 21, 28, 1981). Controversial "track two"
portion of proposals are expected to surface in
bill to be introduced by Representative James
Broyhill (R-N.C.) early in February. Those pro-
posals include repeal of fairness doctrine,
equal time and reasonable access rules. On
last day of congressional session (Dec. 16),
House and Senate passed bill permitting
Western Union to compete as international
record carrier. Final measure bears greater
resemblance to House version (H.R. 4108) ex-
cept that sunset provisions were added to re-
quirement that carriers interconnect for
reasonable fee.

a

Comsat. Following adoption of staff report last
April (BroaDcasTinG. April 28, 1980), FCC
adopted rulemaking to examine corporate
structure of Communications Satellite Corp. to
insure that its competitive domestic busi-
nesses operate independently of its congres-
sionally mandated international ones. Com-
mission has also put out for public comment
request by Comsat to allow it to offset losses
from its participation in Inmarsat with revenues
from Intelsat—request commission $eems
dubious about granting. Decision on that re-
quest is expected shortly after report and order

is issued on corporate-structure item. (See-

also "Direct Broadcast Satellites” below)

]

Copyright Royalty Tribunal. CRT has com-
pleted first phase of 1979 cable royalty fee dis-
tribution proceeding (BroapcasTing. Dec. 7,
1981) in which it has issued formula to divide
$20.7 million paid in royalties in 1979 by cable
companies. Under formula, U.S. commercial TV
will receive 4.5%; Canadian TV..75%; program
syndicators, 70%: sports claimants, 15%: Na-
tional Public Radio, .25%; music performing
rights societies, 4.25%, and Public Broadcast-
ing Service, 5.25%. Tribunal's formula on how to
divide $14.6 million royalties paid in 1978 was
issued in September, 1980 (BROADCASTING. Sept.
29, 1980). Under formula, U.S. and Canadian
TV broadcasters split 3.25% of pie; program
syndicators, 75%; sports claimants, 12%:
Public Broadcasting Service, 5.25%, and music
performing rights societies, 4.5%. Although
decision is still subject to appeals, tribunal
held that 50% of fund could be distributed
without affecting appeals. Although National
Association of Broadcasters asked court to
block partial distribution, court denied request
and funds were distributed (BrRoaDcasTING, July
27, 1981). Tribunal has been operating with
only four commissioners since Clarence
James, then chairman, resigned in May 1981
(BroADCASTING, May 11, 1981). Commissioner
Frances Garcia became tribunal chairman
Dec. 1, 1981, replacing Commissioner Thomas
Brennan, who had been serving as acting
chairman after James resigned.

a

Crossownership (newspaper-broadcast).
Supreme Court has upheld FCC policy grand-
fathering most such existing crossownerships,
disallowing future formation or acquisition of
crossownerships and requiring break-up of 16
“egregious” crossownership cases (BROADCAST-
ING, June 189, 1978). Five of 16 have divested or
signed sale agreement; seven have been freed
from divestiture order because of entry of com-
petition in market, and one has won reversal of
divestiture order in appeals court. Of three re-
maining cases, one involving waLe-Tv Albany,
Ga., was resolved when FCC granted waiver
due to entry into market of minority-owned
television CP and two others have been denied
waivers on ground that situations had not
changed (BroabcasTING, March 3, 1980),

a

Crossownership (television broadcast-
ing-cable television; telephone company-
cable TV). FCC has launched proceeding
soliciting comment on staff report recom-
mending that FCC drop most of its cable
crossownership rules (BROADCASTING, Now. 9,
1981). Report, put out by FCC Office of Plans
and Policy, recommended that FCC allow co-
located broadcast-cable crossownership;
allow networks to own cable companies: place
no restrictions on size of MSO's, but continue
to restrict entry of telephone companies into
cable. Comments are due Jan. 18, 1982. FCC
has also adopted rule exempting rural areas,
as defined by Census Bureau, from its
telephone company-cable television
crossownership prohibition (BROADCASTING. Nov.
9, 1981). FCC amended its rules to fequire
divestiture of either cable system or co-owned
TV station that is only commercial station to
place city-grade contour over cable com-
munity (BRoADCASTING, April 26, 1976). Nationa!
Citizens Committee for Broadcasting ap-
pealed, arquing rule should be broader. Two
system owners involved also appealed on
other grounds {BroabcasTiNg, April 26, 1976} 1n

Broadcasting Jan 4 1982
nn

December 1978, court sent case back to com-
mission at FCC's request. FCC on June 25,
1980, adopted notice of proposed rulemaking
that seeks to require divestiture of all
crossownerships of TV stations and cable
systems located in TV station's Grade B con-
tour (Broapcasting, June 30, 1980}, Late in
1980, Marsh Media petitioned commission to
do away with cabie-broadcast crossownership
rules altogether, arguing that prohibition is out-
dated, in violation of First Amendment and not
in public interest.

a

Death of a Princess. Two panels of U.S. Court
of Appeals for Fifth Circuit have upheld
authority of public broadcasting stations to
cancel scheduled showings of controversial
"Death of a Princess,” which was distributed by
Public Broadcasting Service. One panel
affirmed lower court decision rejecting claim
of viewers that Alabama Educational Televi-
sion Network had bowed to pressure of Saudi
government, which sought suppression of film,
and had violated their First Amendment rights
in canceling program. Other panel reversed
decision of district court that had granted in-
junction directing KunT(TvI Houston to show
program. However, full circuit of 25 judges has
granted rehearing in case, Oral argument will
be held week of Jan. 11.

a

Direct broadcast satellites. FCC accepted
for filing eight applications for DBS systems
and rejected six at open meeting in October
{BroapcasTING, Oct. 26, 1981). It accepted ap-
plication from Satellite Television Corp. last
April (BroaDCASTING, April 27, 1981). Accepted
applications include: CBS Inc., Direct Broad-
cast Satellite Corp., Graphic Scanning Corp.,
RCA American Communications Corp., United
States Satellite Broadcasting Co. (Hubbard
Broadcasting), Video Satellite Systems Inc.
and Western Union Telegraph Co. FCC also ac-
cepted Focus Broadcast Sateliite Co's ap-
plication proposing using Advanced Westar
satellite, but rejected alternative proposing
Focus build and operate its own DBS system.
Other rejected applications came from Ad-
vance Inc., Home Broadcast TV Partners.
Satellite Development Trust, National Christian
Network and Unitel Corp. STC proposed three-
channel subscription television service, but
other applicants have taken different tacks.
DBSC, Westermn Union and RCA plan to lease
transponders and CBS has dedicated its entire
system to distribution to homes and broadcast
affiliates of high-definition television {HDTV).
Concept of DBS and speed with which FCC is
moving on applications have come under at-
tack from broadcasting industry in comments
on DBS applications and before House
Telecommunications Subcommittee (BROAD-
casTinG, Dec. 21, 1981) and in comments on
FCC's two DBS proceedings, one to prepare
US. policy for 1983 international DBS con-
ference and one to formulate domestic U.S.
policy.
o

Equal employment opportunity. Although
FCC voted more than year ago to launch
rulemaking looking to more stringent EEO re-
porting requirements for afl broadcast stations
with five or more employes, and comments
were filed in proceeding on Oct, 24, 1980, FCC
under Chairman Mark Fowler appears headed
for more lenient EEQ reporting requirements.
Commission in January is expected to take up



rulemaking addressing three major items
(BroapcasTiNG, Dec. 21, 1981). One would pro-
pose reducing frequency of broadcaslers’ an-
nual employment records. Second item would
request comment on FCC proposal to exempt
all licensees with 15 or fewer employes from
submitting affirmative action reporls at
renewal time. (Currently, only stations employ-
ing five or fewer are exempted) Third item
would request comment on Office of Manage-
ment and Budget recommendation that FCC
stop requiring licensees to file affirmative ac-
tion reports—FCC model EEQO program
forms—at renewal time on blanket basis. In
directive 1o FCC, OMB said model EEO pro-
gram forms should be required only in cases
where FCC had first determined licensee had
been engaging in "discriminatory practices”
(BroapcasTING. Nov. 30, 1981). Under current
EEQ guidelines, stations with five to 10
employes are required to have 50% parity over-
all with available work force. Stations with more
than 10 employes must reach 50% parity both
overall and in top four job categories, and sta-
tions with 50 or more employes receive com-
plete review of their EEQ programs.

Family viewing. Ninth Circuit of U.S. Court of
Appeals in San Francisco has thrown out
November 1976 ruling by Judge Warren
Ferguson that held family-viewing self-
reguiatory concept unconstitutional (BROAD-
CASTING. Nov. 19, 1979). And Supreme Court
denied petition for review (BroapcasTing. Oct.
13, 1980). Appeals court ruled that Ferguson
erred in concluding that U.S. District Court in
Los Angeles was proper forum for deciding
issue. Court ordered judicial review of adminis-
trative proceedings of case before FCC, with
claims made against networks and National
Association of Broadcasters to be held in
abeyance until commission completes its ac-
tions. Parties in case participated in hearing
before Ferguson, on March 20, 1981, on ques-
tion of how order referring case to commission
should be framed. Case has been remanded to
commission, which has sought and received
comments on how to proceed. NAB and net-
works have urged commission to hold evidenti-
ary hearing on policy Tandem Productions and
Writers Guild have urged commission to
merely state views on issue “so that the entire
matter may be returned to the courls for a
prompt, fair adjudication.”

O

Federal Trade Commission. FTC got new
leadership Oct. 5, when Republican economist
James Miller lil took over chairmanship from
Acting Chairman David Clanton. Agency is ex-
pectled to take new direction under Millef, who,
since taking office has questioned value of
agency's ad substantiation policy, promised a
"leaner and more productive” FTC and pledged
to prosecute fraudulent and deceptive adver-
lising (BroapcasTing. Nov. 2, 1981). Miller
replaces Democratic commissioner, Paul Rand
‘Dixon, whose term expired Sept. 25. Confirma-
tion of Democrat F Keith Adkinson, nominated
to replace Democrat Robert Pitofsky, who
resigned in April, is still undecided as Senate
Commerce Committee members deliberate
matter which has aroused controversy— Adkin-
son’s honesty and prior conduct on staff of
Senate Permanent Subcommittee on In-
vestigations from 1974 through 1979 (Broap-
casTING. Nov. 23, Dec. 21, 1981). Although Of-
fice of Management and Budget recom-
mended FTC's budget and personnel be

slashed—and FTC accommodate those culs
by phasing out its 10 regional offices (Broap-
casTING, March 16, 1981)—Congress failed to
act on OMB's proposals. Congress did trim
FTC's 1981 budget of $74.3 million to §70.7
million, but in continuing resoclution approved
by both bodies last December, FTC received
$68.7 million for fiscal 1982, escaping 12%
cuts recommended by OMB (BROADCASTING.
Dec. 14, 1981). Legislation passed by Con-
aress in 1980, authorizing life of agency
through September 1982, subjects FTC rules
to two-house congressional veto and limits
commission’s public participation funding
(BROADCASTING. May 26, 1980). Under provisions
of bill, children's advertising proceeding would
be allowed to continue. But complete text of
any proposed rule would have to be published
in advance, and inquiry would have to be

based on false and deceptive advertising,
rather than unfair, as in past. Commission
directed staff to prepare recommendations for
further rutemaking and explore altemnatives.
Staff attempted to establish voluntary rules,
but neither industry nor consumer groups
would accept them (BRoaDCASTING, March 2,
1981). Staff reviewed record and, although not-
ing that children's adverlising was legitimate
cause for public concern, recommended end
to rutemaking (BrOADCASTING. April 8, 1981).
FTC acting on the recommendation, termi-
nated rulemaking, saying it was "not in the
public interest to continue this proceeding.’
(BroaDcasTING. Oct. 5, 1981).

FM quadraphonic. Nine years after FM quad
was first pioneered, FCC began rulemaking
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that sought comments on two approaches to
set standards for system: either to adopt
general standards and rely on marketplace to
determine which systems will be used or to
adopt specific operating characteristics of
system, along lines of those proposed by RCA
and QS| (BroapcasTing. July 21, 1980). FCC
issued initial notice of inquiry in 1977 to study
merits of various techniques proposed to com-
mission by National Quadraphonic Radio Com-
mittee. Second notice of inquiry was issued
early in 1979 (BroaDcasTING. Jan. 15, 1979). In
comments on second notice, Muzak
franchisees argued that alternatives would be
acceptable only if they didn't interfere with 67
khz subcarrier channel company uses 1o
transmit its background music service to
clients. Though most other commenters lent
their support to establishment of specific stan-
dards, ABC argued in support of general stan-
dards (BROADCASTING, Jan. 18, 1981). Commis-
sion is expected to consider item in first
quarter 1982.

Format changes. Supreme Court has settled
question of whether FCC has authority to leave
matter of radio entertainment format to discre-
tion of licensee and play of marketplace. In
7-2 decision, on March 24, 1981, court said
commission could, thus reversing decision of
U.S. Court of Appeals in Washington holding
that commission must review renewal and
transfer cases in which proposed change of
"unique” format had precipitated considerable
local "grumbling” (BroabCasTInG, March 30,
1981).

Home videotaping and copyright. Ninth
Circuit Court of Appeals in Los Angeles has
overturned decision by lower court deciaring
home videotaping of broadcast programs legal
and not liable for copyright fees. In reaction,
rash of bills have been introduced in Congress
to assure legality of home taping and Senate
Judiciary Committee has held first of several
hearings (BroadCasTinG, Oct. 26, Dec. 7, 1981).
Bill under consideration (S. 1758} would not
assess fees for purchase of VCR's or blank
tapes, but proposal being drafted by Senator
Charles Mathias (R-Md.} would do so. Repre-
sentative Robert W. Kastenmeier (D-Wis), who
chairs subcommittee charged with copyright,
has said he'll wait to see if courts can resolve
issue before moving on legislation. Represent-
ative Dan Glickman (D-Kan.) is among those
contempiating introducing legislation to deal
with issue.

License renewal forms. FCC adopted rule
that shortens renewal form to postcard size for
most AM, FM and TV stations. Random sample
of about 5% (excluding commercial radio ser-
vice), however, will have to submit longer
“audit” form. Broadcast Bureau will conduct
on-sight audits of some of those stations com-
pleting long form to verify accuracy of informa-
tion submitted (BrRoaDCASTING, March 30, 1981).
Rule has been opposed by Henry Geller, former
head of National Telecommunications and In-
formation Administration, in petition for recon-
sideration.

Low-power television. Deluged by some
5,000 low-power television (LPTV) applica-
tions, FCC put freeze on accepting and pro-
cessing most LPTV and translator appiications
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last April {BrRoaDCASTING. April 13, 1981). FCC is
allowing just three exceptions to freeze: ap-
plications for stations in areas served by fewer
than two full-service stations; applications of
existing translators seeking to move from
channels 70 through 83 and existing transla-
tors seeking to change channels to resolve in-
terterence problems. Under exceptions, FCC
has accepted approximately 2,000 more ap-
plications. FCC issued rulemaking aimed at
establishing technical rules tor LPTV in hopes
rules that result will speed LPTV processing
{BROADCASTING. Aug. 3, 1981). When FCC initi-
ated rulemaking last September to establish
LPTV service, it said it would accept LPTV ap-
plications conditioned on rulemakings out-
come (Sept. 15, 1980). Under proposed rules.
LPTV stations would have vastly simpler rules
governing start-up, programing and operation
than full-service stations, but they would be
limited to fraction of power and would be
prohibited from interfering with full-service sta-
tions. FCC hopes to have approved technical
rules to aid it in processing applications, and
authorizing rules for LPTV, by first quarter
1982, but claims it does not have enough
money to fund processing. FCC was said to be
considering requesting supplemental ap-
propriations-to fund processing (BROADCASTING.
Dec. 21, 1881).

O

Minority ownership. FCC three years ago
adopted policies aimed at easing minorities'
path to station ownership (BRoADCASTING, May
22, 1978). Small Business Administration
changed its policy against making loans to
broadcasters, ostensibly to help minority
owners, but only seven of first 32 broacdcast
loans in first year went to nonwhite-owned en-
terprises (BroapcasTinG. Nov. 13, 1978). In pri-
vate sphere, National Association of Broad-
casters has raised about $10 million from net-
works and other broadcast organizations for its
nonprofit Broadcast Capital Fund (formerly
Minority Broadcast Investment Fund
{Broaocasting, Sept. 28, 1980]), through which
it hopes to raise S45 million for direct loans
and loan guarantees to minority broadcast
owners (BroapcasTing, Jan. 1, 1979). Fund's
subsidiary MESBIC (minority-enterprise, small-
business investment cerporation) has made in-
vestment commitments (BROADCASTING, May 4,
1981) but will not disclose transactions until
they are completed. National Radio Broad-
casters Association is matching minority
license applicants with broadcasters who ad-
vise on obtaining license and getting facility
into operation. Meanwhile, FCC has created
Advisory Committee on Alternative Financing
for Minority Opportunities {BRoapcasTING, Nov.
30, 1981), being chaired by FCC Commis-
sioner Henry Rivera, which will issue report by
April 1982 detailing ways to encourage private
financial institutions to help minorities enter
telecommunications.

Music licenses. All-Industry Radio Music
License Committee and American Society of
Composers, Authors and Publishers agreed on
new licenses for radio stations' use of ASCAP
music, retroactive to March 1, 1977, and ex-
tending through Dec. 31, 1982, and expected
to save broadcasters $6.5 million to $8 million
over full term (BROADCASTING, Aug. 21, 1978).
Committee also negotiated new agreement for
Broadcast Music Inc. licenses retroactive to
Jan. 1, 1979, and extending through Dec. 31,

Continued on page 88



Datebook

B indicates new or revised listing

P ——|
This week

Jan, 5—Deadline for entries In Women in Com-
munications’s Vanguard award competition for non-
stereotypical portrayals of women In local television
public affairs programing. Intormation: WICI, PO, Box
9561, Austin, Tex., 78766.

Jan. 5—Deadline for FCC proceedings on examina-
tion of radio frequency interference to electronic
receivers, consideration of type approval of aural
modulation monitor requirements and relaxation of
STV rules FCC, Washington.

B Jan. 5—Reply comments due on FCC proceeding
considering type approval of aural modulation monitor
requirements. FCC, Washington

B Jan. 5—Reply comments due on FCC proceed-
Ings considering relaxation of STV rules. FCC, Wash-
ington.

® Jan. 7—Deadline for comments on FCC proceed-
ing considering elimination of public 1etter file require-
ment. FCC, Washington.

ot — i
Also in January

Jan. 10-12—California Broadcasters Association
winter meeting. Spa hotel, Paim Springs, Calif.

® Jan. 11 —Deadline for comments on FCC pro-
ceeding to permit broadcasters to offer teletext ser-

vices, FCC, washington.

Jan. 13— International Radio and Television Society
newsmaker luncheon. Waldori-Astoria, New York.

® Jan, 13— Women in Communications, New York
chapter, breakfast seminar on "Cable TV. The Future
for Women!” Equitable Life Assurance Bullding, New
York.

Jan, 13-15—Arbitron Television Advisory Council
meeting. Walt Disney World Conference Center,
Ornando, Fla.

B Jan. 14—Deadline for reply comments on FCC's
lottery selection proceeding for granting of initial
llcensees. FCC, Washington.

Jan. 14-15— Virginia Association of Broadcasters
leglslative reception and winter meeting, Hyatt, Rich-
mond, Va.

Jan. 14-18— Utah Broadcasters Association annual
convention. Hilton Inn, St. George, Utah.

Jan. 15— Academy of Television Arts and Sciences
luncheon. Speaker: Mark Fowler FCC chairman. Cen-
tury Plaza hotel, Los Angeles.

Jan. 17-20— Pacific Telecommunications Con-
ference, focusing on telecommunication services in
Pacific hemisphere, Americas, Asia and Oceania.
Meeting will be opened by Bernard J. Wunder Jr,
assistant secretary of commerce for communication
and information for the United States. llikai hotel,
Honolulu.

Jan. 18-22— National Association of Broadcasters
joint board of directors meeting. Waiohai hotel, Kauai,

Jan. 23-27, 1982 — Association of Independent
Television Stations (INTV) ninth annual conven-
tion. Sheraton Washington, Washington. Future
convention: Feb, 6-9, 1983, Galleria Plaza hotel,
Houston.

Feb. 7-10, 1982 — National Religious Broad-
casters annual convention. Sheraton Washington,
Washington.

March 11-18, 1982— National Association of
Television Program Executives 19th annual con-
ference, Las Vegas Hilton. Future conterences:
March 18-23, 1983, Las Vegas Hilton; Feb. 12-16,
1984, San Francisco Hllton and Moscone Center.

April 4-7, 1982— National Association of
Broadcasters 60th annual convention. Convention
Center, Dallas. Fulure conventions: Las Vegas,
Aprit 10-13, 1983: Atlanta, March 18-21, 1984,
Las Vegas, April 14-17, 1985; Las Vegas, April
20-23, 1986; Atlanta, April 5-8, 1987, and Las
Vegas, April 10-13, 1988,

April 17-22, 1982 — National Public Radio an-
nual conterence. Hyatt Regency, Washington.

] April 23-29, 1982— 18th annual MIP.-TV inter-

national TV program market. Palals des Festivals,

] Cannes, France. Future meeting: Oct. 15-20, 1982,

19th MIP-TV in conjunction with VIDCOM (Inter-
national Videocommunication Exchange).

May 2-5, 1982 — National Cable Television As-
sociation annual convention. Convention Center,
Las Vegas. Future conventions: June 12-15, 1983,
Houston; May 20-23, 1984, San Francisco; March
31-April 3, 1985, New Orleans; March 16-19,
t 1986, Dallas, and May 15-18, 1988, Las Vegas.

May 4-8, 1982— American Women in Radio
and Television 31st annual convention. Hyatt Em-
barcadero, San Francisco. Future meetings: May
3-7, 1983, Royal York, Toronto; May 1-5, 1984,
Renaissance Center-Westin, Detroit; May 7-11,
1985, New York Hilton, New York, and May 27-31,
1986, Loew's Anatole, Dallas.

May 10-13, 1982—ABC-TV affiliates annual
meeting. Century Plaza, Los Angeles.

MajerzMeetings
= S ——

May 16-18, 1982 — NBC-TV affiliates annual
meeting. Century Plaza, Los Angeles.

May 23-28, 1982—CBS-TV affillates annual
meeting. Nob Hill Conference Complex, San Fran-
cisco.

June 8-10, 1982 — Broadcasters Promotion As-
sociation 26th annual seminar and Broadcast
Designers Association fifth annual seminar St
Francis hotel, San Francisco. Future seminars:
June 1-4, 1983, Fairmont hotel, New Orleans: June
10-14, 1984, Caesars Palace, Las Vegas, and
1985, Chicago.

July 18-21, 1982 —Cable Television Adminis-
tration and Marketing Society annual meeting.
Hyat! Regency Chicago.

Sept. 9-11, 1982 —Southern Cable Television
Association Eastern show. Georgia World Con-
gress Center, Attanta. Future Easlern shows: Aug.
25-27, 1983; Aug. 2-4, 1984, and Aug. 25-27,
1985, all at Georgia World Congress Center.

Aug. 29-Sept. 1, 1982— National Association
of Broadcasters Radio Programing Conference.
New Orleans Hyatt,

Sept. 12-15, 1982- National Radio Broad-
casters Association annual convention, Reno.
Future conventions: Oct. 2-5, 1983, New Orleans,
and Sept. 23-26, 1984, Kansas City. Mo.

Sept. 12-15, 1982 — Broadcast Financial Man-
agement Association 22d annual conference.
Riviera Hotel, Las Vegas. Future conference: Sept.
25-28, 1983, Hyatt hotel, Orlando, Fla.

Sept. 18-21, 1982—9th International Broad-
casting convention. Metropole Conference and Ex-
hibition Center. Brighton, England.

Sept. 30-0Oct. 2, 1982~ Radio-Television News
Directors Association international conference.
Caesars Palace, Las Vegas. Future conferences:
Sept. 22-24, 1983, Las Vegas, and Dec. 3-5, 1984,
San Antonio, Tex.

Nov. 7-12, 1982 —Society of Motion Picture and
Television Engineers 124th technical conference
and equipment exhibit. New York Hilton, New York.
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Hawaii.
Jan. 19— FCC en banc meeting. FCC, Washington.

Jan. 20—New York chapter of Women in Cable
course titled "Basics of Cable Television” Urban Coali-
tion, 1515 Broadway, New York.

Jan. 20-22—Colorado Broadcasters Association
winter convention. Stouffer’s Denver Inn, Denver.

Jan. 22-23 — Radio-Television News Directors Asso-
ciation board meeting. Hilten Palacio del Rio, San An-
tonio, Tex.

Jan. 23-27 — Association of Independent Teievision
Stations (INTV) ninth annual convention. Sheraton
Washington, Washington.

Jan. 25 —Deadline for nominations for Sigma Delta
Chi Awards for distinguished service in journalism,
sponsored by Society of Professional Journalists, Sig-
ma Delata Cki. Information: SOX, 840 North Lake
Shore Drive, Suite 801 W, Chicago, Ill, 60611,

Jan. 26-28 — American Newspaper Publishers Asso-
ciation, Electronic Publishing Seminar Shoreham
hotel, Washington.

Jan. 27— New York chapter of Women in Cable
course titled "Basics of Cable Television.” Urban Coali-
tion, 1515 Broadway, New York.

Jan. 28-30—Global Village's first annual con-
ference and exposition on low-power TV. Sheraton
Washington, Washington. Information: Global Village,
17 Washington Street, Norwalk, Conn., 06854, (203)
852-0500.

Jan. 29-31—Southeast regional conference of
Alpha Epsilon Rho, national broadcasting fraternity.
University of South Florida, Tampa.

Jan. 29-31— Florida Association of Broadcasters
midwinter conference. Royal Plaza hotel, Lake Buena
Vista, Fla.

Jan. 29-31-—30th annual Retail Advertising Con-
ference. Drake hotel, Chicago.

Jan. 30 —0One day reporters’ workshop, sponsored by
UPI broadcasters and newspapers of Louisiana. Best
Western motel, Lafayette, La.

Jan. 31-Feb. 2— Radio Advertising Bureau's sec-
ond annual managing sales conference. Opening day
luncheon speaker: Philip Smith, president, General
Foods. Amiac hotel, Dallas.

]
February

Feb, 1—Deadline for entries in Broadcast Journalism
Awards competition, sponsored by Muscular Dystro-
phy Association, to recognize radio and television
broadcasts that increase public understanding of
neuromuscular diseases and stimulate support of
efforts to conguer them. Information: (212) 586-0808.

Feb. 1 —Deadline for entry for 25th annual American
Bar Association Gavel awards. For information: (312)
621-9249.

Feb. 3— New York chapter of Women in Cable COurse
titled “Basics of Cable Television” Urban Coalition,
1515 Broadway, New York.

Feb, 3-8—International Radio and Television
Society faculty-industry seminar and college con-
ference. Harrison Conference Center, Glen Cove, New

York.

Feb. 4-5— New York University’s School of the Arts
course, "Videotext: Market Experience and Develop-
ment Course will be offered by Interactive Telecom-
munications Program, graduate program specializing
in new communications technologies. NYU's Wash-
ington Square campus. Information: (212) 598-3338.

8 Feb, 4-5— Forum Committee on Communications
Law, American Bar Association and ABA Section on
Labor Law seminar on media labor law. Mayflower
hotel, Washington. Information: ABA Media Labor Law
seminar, 1155 East 60th Street, Chicago 60637.

Feb, 4-8— South Carolina Broadcasters winter con-
vention. Speaker; FCC Chairman Mark Fowler Hyatt
Regency Greenville, Greenville, S.C.

Fab. 5-8—Society of Motion Picture and Television
Engineers 16th annual conference. Theme: “Tomor-
row's Television.” Opryland hotel, Nashville.

Feb. 5-7—Thitrd annual "Journalism Opportunities
Conference for Minorities”" sponscred by California
Chicano News Media Association and Media Institute
for Minorities. Davidson Conference Center at Univer-
sity of Scuthern California.

Feb. 86— UCLA Extension program, “"Pay TV:
Challenges and Opportunities for the Creative Com-
munity” Dickson Hall Auditorium, UCLA, Los Angeles.

Feb. 7-9— Louisiana Association of Broadcasters an-
nual convention. Sheraton hotel, Baton Rouge.

Feb. 7-10— National Religious Broadcasters annual
convention. FCC Chairman Mark Fowler will be Feb. 9
luncheon speaker. Sheraton Washington, Washington.

Feb. 8— UPI Michigan Broadcasters presentation of
National Broadcast Awards and investigative report-
ing seminar at Michigan Association of Broadcasters
meeting. Harley hotel, Lansing, Mich.

Feb. 9-10— Arizona Cable Television Association an-
nual meeting. Phoenix Hilton hotel.

Feb. 9-10— Cabletelevision Advertising Bureau con-
ference. Waldorf-Astoria, New York.

Feb., 10— New York chapter of Women in Cable
course titled "Basics of Cable Television” Urban Coali-
tion, 1515 Broadway, New York.

Feb, 10— Texas Association of Broadcasters TV day
Hilton Palacio del Rio, San Antonio, Tex.

Feb. 11—Southern Baptist Radio and Television
Commission 13th annual Abe Lincoln Awards. Ameri-
cana hotel and convention center, Fort Worth.

Feb, 12-14—14th annual Midwest Film Conference,
featuring creative short films and feature length films.
Chicago Marriott O'Hare. Information: Midwest Film
Conference, PO. Box 1665, Evanston, I, 60204, (312)
869-0600.

Feb, 15 —Deadline for entry in 10th annual Women in
Communications Clarion awards. For information
(512) 345-8922,

Feb. 17 — International Radio and Television Society
newsmaker luncheon. Waldori-Astoria, New York.

Feb, 17—New York chapter of Women in Com-
munications course litled "Basics of Cable” Urban
Coalition, 1515 Broadway, New York.

Feb. 17-19— Texas Cable TV Association conven-
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tion. Convention Center, San Antonio, Tex.

Feb, 18— Religion in Media’s fifth annual Angel
Awards. Sheraton Universal hotel, Hollywood, Calif.

Feb. 18-21—School of Communications at Howard
University Washington, 1 1th annual Communications
Conference, "The Future of Communications: a Battle
for the Human Mind." Howard University's main cam-
pus, Washington.

Feb, 23-25— Cable News Network production semi-
nar on news preduction, commercial production and
advertising. Atlanta Hilton. Information: Jayne Green-
burg, (404) 898-8500.

Feb, 24 — Association of National Advertisers televi-
sion advertising workshop. Plaza hotel, New York.

Feb. 24-26— American Newspaper Publishers Asso-
ciation, Newspaper and Cable TV Seminar The Fair-
mont hotel, Denver.

Feb. 25— Association of National Advertisers media
workshop. Plaza hotel, New York.

Feb. 28-27—Country Radio Seminar, Opryland
hotel, Nashville. For information: (615) 327-4488.

B Feb, 28-28— Oklahoma Broadcasters Association
annual winter meeting. Lincoln Plaza, Oklahoma City

® Feb. 28— Deadline for entries in Morgen O'Leary
Award for Excellence in Political Reporting in
Michigan. Information: Department of communication,
2020 Frieze building, University of Michigan, Ann Ar-
bor. Mich., 48109.

March

March 1 — International Radio and Television Society
Gold Medal anniversary banquet. Waldorf-Asteria,
New York.

March 1-3— Advertising Research Foundation 28th
annual conference and research expo '82. New York
Hilton.

March 2—Academy of Television Arts and Sciences
luncheon. Speaker: Thomas Wyman, CBS president.
Century Plaza hotel, Los Angeles.

March 2— Florida Association of Broadcasters
Washington reception for Florida's congressional
delegation. Florida House, Washington.

® March 2-— Pennsylvania Association of Broad-
casters Congressional/Gold Medal reception-dinner.
Washington Hilton, Washington.

March 3-5— National Association of Broadcasters
state presidents and executive directors conference.
Speakers include FCC Chairman Mark Fowler. Wash-
ington Marriott hotel.

® March 3-7—CBS Radio Affiliates Association
board meeting. Disney World, Orlando, Fla.

March 7-8—0hio Cable Television Association an-
nual convention and trade show. Hyatt Regency, Col-
umbus.

March 9— West Virginia Broadcasters Association
sales seminar Lakeview Inn, Morgantown, W va.

March 10— West Virginia Broadcasters Association
sales seminar. Charleston House Holiday Inn,
Charleston, W, Va.

March 11-18— Netional Association of Television
Program Executives 19th annual c¢onference. Las
Vegas Hilton.

March 15-168—Digital telephony course sponsored
by UCLA extension program. URC Conference Center,
UCLA, Los Angeles.

March 18— Seventh annual Big Apple radic awards
luncheon sponsored by New York Market Radio
Broadcasters Association. Sheraton Center hotel.

March 18— International Radio and Television
Society newsmaker luncheon. Waldorf-Astoria, New
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York.
Enratal’

Worldvision is subsidiary of Taft
Broadcasting, not Cox Broadcasting,
as reported in Dec. 21, 1981, "Fates &
Fortunes.”
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New testament

EDITOR: My friends in the industry were
surprised when [ decided to continue my
subscription to BROADCASTING. After all,
they reasoned, it’s the broadcasting bible.
However, you eventually proved them
Wwrong.

Your Nov. 23 and 30 issues featured key
stories in the cable industry. Your Nov. 30
issue was particularly timely and informa-
tive, The in-depth interview with Bob Ro-
sencrans was thought provoking.

My friends were only partially right. You
are the bible—but for the entire com-
munications industry. Keep up the ex-
cellent work! —Lenny Melamedas, direc-
tor of studio operations, UA-Columbia
Cablevision of New Jersey, Oakland, N.J.

fel 8 o-=_ v ‘o= Apoc]
Ownership argument

EpiToR: | am astounded by Erwin
Krasnow’s testimony before Congress on
broadcast deregulation, as reported on
page 27 of your Dec. 14, 1981 issue, to the
effect that the idea that the public owns
the airwaves is “*a shibboleth or a fiction,”
for which no support in law can be found.
(While he did not directly state the latter,
that is the clear implication of his state-
ment that the Congressional Research Ser-
vice was unable to find such support.)

Whether or not others were able to find
it, surely Mr. Krasnow, as general
counsel 1o the National Association of
Broadcasters, must know from his own
research that any such implication is false.
The first sentence of the broadcasting pro-
visions of the Communications Act pro-
vides:

It is the purpose of this chapter. among others. to
maintain the control of the United States over all the
channels of interstate and foreign radio transmission:
und 10 provide for the use of such chunnels, but not the
ownership thereof, by persons for limiled periods of
time, under licenses granied by federal authority, and
no such license shall be construed (o create any right,
beyond the terms, conditions. and periods of the
license.—From Section 301 of title 47 of the United
States Code.

In addition, Section 309(h) goes out of
its way to require that each station’s
license contain wording telling licensees
that they don’t own the frequencies they
use. And the point has been litigated: see
Ashbacker Radio Corp. vs. FCC, 326 U.S.
327 (1945), Red Lion Broadcasting Co.
Inc, ws. FCC, 395 U .S. 367 (1969), ABC us.
FCC, 191 E 2d 492 (1951}, and Crowder
vs. FCC, 399 E 2d 569 (1968), cert. den.
393 U.S. 962. Crowder’s language is the
most colorful on this point, openly ridicu!-

Open:Mike:

ing the notion that ownership of a broad-
cast frequency can be obtained by ‘home-
steading’ it.

I trust that Mr. Krasnow knows of these
authorities, as it took less than 10
minutes with a copy of Title 47 of the U.S.
Code Annotated to track them down. I
also assume that Mr. Krasnow is aware that
Justice Douglas’s views on the consti-
tutionality of broadcast regulation were
directly opposed to the Supreme Court’s
actual ruling on the subject, so I find it
odd, to say the least, that this was as close
as Mr. Krasnow came to ciling on-point-
authority.

Even aside from these specific prece-
dents, the position he takes is directly
counter 1o the overall plan of the Com-
munications Act. If the public does not
own the airwaves, what is it doing granting
exclusive licenses for their use? If the
public is an interloper that does not own
the airwaves, then all of the broadcasters
are operating under licenses that are as
valid (and as exclusive) as the proverbial
deed 1o the Brooklyn Bridge.

Finally, broadcasters cannot claim to
have acquired ownership by adverse
possession, as they are there with the
public’s permission. (On the other hand,
the public, as their. licensor, can claim 54
years of constructive possession against
whoever Mr. Krasnow thinks owns the air-
waves.)

For all of these reasons, | am astounded
by the testimony of the gentleman from
the NAB. Whom does he think he’s kid-
ding? — Philip R. Olenick, counsel to the
Committee for Community Access, Boston.

L ]
Kudos

EpITOR: Reading begets readers. All stu-
dents in my *‘Broadcast Management™
course this past semester were required to
subscribe to, read, and occasionally be ex-
amined on the weekly BROADCASTING
magazine. While several were already
subscribers, this was the introduction of
most to your publication. As the semester
ended, fully one-third of the class asked
about getting year-long subscriptions for
use in their courses next! spring and
beyond, even if it were not required.

I'll be moonlighting at Loyola Mary-
mount University in Los Angeles in the
spring and will have my students there
also subscribe to the fullest and latest
chronicle of events and persons in broad-
casting, cable and related fields.— James
A. Brown, associate professor, School of
Journalism, University of Southern
Califorria, Los Angeles.
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Hit list

EpITOR: And so now, the National Conser-
vative Political Action Committee
{NCPAC) has a new hit list which includes
Senator [Daniell Moynihan
[BROADCASTING, Dec. 14, 1981].

I'm a Republican, a broadcaster and a
friend of Pat Moynihan. But | would still
sell time to his opponents—by any name.

As a Republican, I haven’t heard any-
one mentioned for the seat who is heavier
or brighter than Moynihan. But as a broad-
caster, | would leave it to the bright, per-
ceptive people of New York to see through
the attacks against this estimable man.
And as a friend, | hope he will understand
that I’'m against censorship—of any kind.

Some of his other admirers seem to
think because an Alfonse D'Amato now
sits in the seat held by Jacob K. Javits, it
can happen to Moynihan.— William
O’'Shaughnessy, president, WVOX(AM)-
WRTN(FM), New Rochelle, N.Y.

L AR e T S AT T
The lost is found

EpiTOR: Could it be true? Is Nielsen really
s0 screwed up that 17% of the available au-
dience is missing from its eight-month
study of prime-time TV? (‘*Monday
Memo,” Oct. 26). I hope not. If so, here’s
an alternative hypothesis to Steve
Archbold’s suggestion (**Open Mike,”
Nov. 30) that 17% are watching with sound
off and radio on:17% don’t know.— Rian
Danz, freelance sports, Mercer Island,
Wash.

Editor's note. According 1o **Monday Memo™" author
Kevin Cox, the missing 17% were watching indepen-
dent siations.

L —— = ]
History fan

EDITOR: As one who has been enjoying
the **First 50 Years of Broadcasting™
series, | hope you are planning to put it all
together in a binder, for sale.

I am sure there are many broadcasters

and students of broadcasting who would
appreciate having all these articles in one
collection. It might not make the best
seller list, but it would remain as a land-
mark long after it becomes impossible 10
get individual back issues of BROADCAST-
ING.~ Donald E. Schein, president WMHT:
FM.TV Schenectady, N.Y.
Editor’s note. There will be such a book. published
early in 1982, complete with an index to the entire first
50 years. Post-publication price will be S35 Pre-
publication orders are being accepted a1 $29.95. Ad-
dress orders to "The First 50.” Broadcasting Publica-
tions Inc., 1735 De Sales Street. N.W.. Washington,
D.C. 20036.
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1982: Big year for the Fifth Estate

‘‘even more uncertainty, tension and
questions™* about what will work and what
won't.

If 1981 wasn’t exciting enough to suit practitioners of the radio, television, cable
and satellite arts, just wait for 1982, It looks from here like a year with a

vengeance.

For cable, 1982 will hold more of the same in terms of its upward explosion—
with perhaps a dash of prudence and caution creeping into the franchising

picture.

For conventional television, 1982 will be another good year, with cable’s
inroads a matter of increasing concern but—as yet—no harm to the bottom line.
What is proving costly: (a) the bite of inflation and (b) the erosion of network

shares by independent stations.

For radio, it will be a year of continued innovation, expansion and change.

In politics, the momentum of deregulation is likely to come up against the
beginnings of stiffened resistance — primarily in the House of Representatives,
in the persons of John Dingell and Tim Wirth.

At the FCC, Chairman Mark Fowler and his new team will press on in their

efforts at unregulation.

In news, it will be a banner year, with new faces and new formats abounding,

both on the air and on cable.

The dimmest prospects are in public broadcasting, hit hard by Reagan
administration budget cuts as well as the high costs of programing and

technology.

BROADCASTING editors canvassed a number of primary sources to construct
the overview of the new year’s prospects and promises that follows,
T P e e P e R e e o e T e I PP P

TV networks: under the gun
but not yet under slege

Increased news competition, more budget
scrutiny and a “‘realistic’® perspective on
cable all are expected to mark 1982, ac-
cording to over-the-air network ex-
ecutives.

The network news race is seen as be-
coming more aggressive and tighter as the
push for early-evening news expansion
continues, a new management team
guides CBS News, and new anchors take
their seats on the NBC Nightly News, CBS
Morning and NBC Today broadcasts, The
Public Broadcasting Service also has news
expansion in mind,

An increased emphasis on news seems
to be prompted from various directions.
Network executives not only cite the
amount of news to cover but also an older
population more interested in ‘‘serious”
news. Added to that is the bottom-line
cost-effectiveness of news programing.

According to Richard Wald, ABC News
senior vice president, a ‘‘plan may come
through this year’” for early-evening news
expansion, but it will take longer to enact
it. However he adds that expansion likely
will be a ‘“‘constant source of conversa-
tion.”

Cost-control budget instructions already

have come down from the network execu-
tive offices (see page 28). The way the en-
tertainment business works will be im-
pacted.

James Rosenfield, CBS/Broadcast
Group executive vice president, for exam-
ple, says there likely will be fewer pilots
made; much more attention paid to the
use of development money, and a push for
even more use of tape instead of film—
especially for long-form productions.

Irwin Segelstein, NBC vice chairman,
explains that TV executives are taking a
closer look at *‘revenue growth versus cost
growth.” But he characterizes that more as
“‘cost-awareness’’ than ‘“‘belt-tightening”
and claimed, for example, that research and
development money won't be cut.
More and more, however, he says, the
question is being asked: *‘Is it afforda-
ble?””

Segelstein claims that the question ex-
tends to cable as well with 1982 and 1983
being years of ‘‘analysis and evaluation®’
of whether new program services actually
are financially feasible.

Lawrence Grossman, president of the
Public Broadcasting Service, believes that
1982 will be a ““very unsettling year’* for
cable programers, with more realistic ex-
pectations from the new technology. And
by the end of 1982, he thinks there will be
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ABC’s Wald thinks that 1982 may find
broadcasters feeling less threatened by ca-
ble, claiming that cable’s inroads will show
themselves to be comparatively small.

During the past year, according to CBS’s
Rosenfield, network ratings eroded about
2%. He adds that independent stations, not
cable, was the main competitive factor,
While Rosenfield expects some erosion to
continue, he claims that the overall three-
network programing picture will improve
and that should stop some of it.

All eyes on cable as it
reshapes telecommunications map

The cable industry booms into 1982 under
a head of steam that has been building for
at least the last five years. While other in-
dustries stagnate or falter, cable is ex-
pected to grow at a rapidly accelerating
pace. ‘A year of continued explosive
growth’’ is how Gustave Hauser, head of
Warner Amex Cable Communications,
sizes up 1982,

Donaldson, Lufkin and Jenrette, a New
York securities firm that has kept a close
eye on cable, estimates the industry’s
revenues will have grown from $2.3 billion
in 1980 to $2.9 billion in 1981 to $3.8
billion by the end of 1982, If DLJ is cor-
rect, the industry will have grown 65% in
just two years,

Hauser expects strides on various cable
fronts, with launches of more interactive
systems, pay per view becoming a
‘‘serious revenue source,” home security
becoming a progressively significant
revenue source and cable advertising at the
take-off point.

Programing was the cause of the new ca-
ble’s rebirth and the proliferation of pro-
graming will sustain the renaissance. Pro-
graming of all kinds and for all audiences
was introduced in 1981 and plans for still
more services have been announced for
1982. Bob Rosencrans, head of Rogers-
UA Cablevision, has his eye on such pay
ventures as The Disney Channel (a ven-
ture of Disney and Westinghouse) and
more regional sports networks.

The programing is coming so fast that
some observers believe the industry—
which despite its rapid growth still reaches
only a third of the country—will not be
able to support it all. Burt Harris of Harris
Cable Co. doubts that any of the program
services will fold in 1982, but he does
think that by yearend there will be the
beginnings of what may be an inevitable
shakeout.

There were indications in the waning
days of 1981 that the franchising fever that
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seemed to infect the entire industry in the
past two years may be subsiding. A num-
ber of prominent MSO’s have pulled out
of franchising fights for potentially lucra-
tive markets during the past couple
months. Their reasons for dropping out
varied, but, according to Dick Aurelio,
Warner Amex’s top franchising agent,
they all add up to a ‘‘sobering trend in
franchising. MSQ’s are becoming more
responsible and realistic in their bids,” he
said, ‘‘and that’s an encouraging sign.”

Tom Wheeler, president of the National
Cable Television Association, was even
more blunt in his assessment of the abate-
ment of franchise fever. *“The cities are on
the verge of extortion,” he said. ““The de-
mands are getting greater and greater and
greater.”

Advertising dollars were recognized for
the first time as a potentially major source
of revenue not only to the cable network
but to the local cable operator. The
Cabletelevision Advertising Bureau pro-
jects that ad revenues in 1982 will double
from about $100 million to $200 million
(see story, page 29). J. Walter Thompson’s
Robert Buchanan says that ‘ ‘Explore’
and ‘experiment’ are the watchwords for
cable advertising in 1982. We’ll see a lot
more of both”’

On the regulatory front, the cable indus-
try will begin facing ‘‘second and third
generation'' cable issues in 1982, accord-
ing to Wheeler. “What will be the struc-
ture of the industry as it goes forth? Will
cable be a carrier or a programer?’’ These
are ‘‘cosmi¢’ questions in comparison
with the ‘‘mundane’’ questions of
copyright that have distracted the industry
in the past, he said.

Chief among the ‘‘cosmic™ issues is
whether cable operators will be able to
control their own systems, Wheeler said.
There will be ““a great deal of public policy
analysis on mandatory leased access.”’

The industry also will have to deal with
local municipalities that have been assert-
ing their authority over cable more and
more vigorously. It’s expected that the
Senate Communications Subcommittee
will attempt to balance the demands of the
cities and of cable and come up with a gen-
erally acceptable bill. ““The issue,”’ accord-
ing to Wheeler, *‘is not lessening of the
[cities’] authority, but establishing unifor-
mity on what that authority is.”’ Each city,
he said, now ‘‘plays by its own set of
rules.”

Much of the structure of the industry
will be determined by the marketplace, not
by events in Washington. Most industry
observers and participants expect further
concentration of ownership in the new
year. Hauser says that the consolidation of
industry players, already begun, will con-
tinue into 1982, not only with current
MSO’s becoming larger but with more
major companies buying into the business.

As the big fish eat the little fish, NCTA
will protect their right to do it, at least for
the time being. *“The largest MSO still has
nowhere near the total audience of a
medium-sized group broadcaster,”’
Wheeler noted.

The economy in general:
saving the best news for last

Overshadowing the communications busi--

ness outlook for 1982 will be the state of
the economy, where a slow first half is gen-
erally anticipated, with recovery in the sec-
ond part of the year.

Dennis Leibowitz, an analyst with
Donaldson, Lufkin & Jenrette, sees a 1982
broadcast economy with total televi-
sion revenues up, in the neighborhood of
11.5%, with networks advancing 12% and
stations 10%. The networks’ advantage
going into 1982 is that their comparisons
with 1981 revenue figures will be easier
than for stations, because the network
economy in 1981 still suffered from the
scheduling disruptions of late 1980, while
stations in turn reaped benefits from the
spillover of spot dollars that didn’t go into
network.

Drexel Burnham Lambert’s John Reidy
concurs that the networks are entering a
period when quarterly revenue com-
parisons should be easier, vis a vis sta-
tions, but cautions that if the current
recession intensifies, there could be pres-
sure on the scatter market in early 1982,
And he’s concerned that any trimming of
revenue growth, could mean the
difference between up and down profits at
the networks.

Ed Atorinoc of Smith Barney Harris
Upham sees 1982 as a year of question
marks, making it difficult to predict growth
patterns. He’'s projecting revenue in-
creases of 10-11% in network, 9-10% in
spot and local. But, especially on the net-
work side, he thinks cost increases will
have to be watched carefully.

Leibowitz talks of 1982 being ‘‘touch
and go”’ for the network profit outlook,
with cost increases expected to outpace
those of 1981. He points particularly to the

dent new football contracts will make, and
such items as the heavy slate of theatrical
features planned by ABC.

Atorino, saying the season that’s now
ending “‘looks like a total disaster,” sees
the potential for another series
“treadmill’’ developing, with consequent
upward pressure on network costs.

On the cable side, Leibowitz expects the
heady pace of construction, with conse-
quent subscriber growth, to continue, and
he sees no slackening of the high pay unit
penetrations being achieved.

John Reidy anticipates that in 1982 ca-
ble systems will demonstrate an increased
reluctance to “pony up’’ subscriber fees
for advertiser supported programing that
they carry. Reidy doesn’t expect many new
faces to get into cable ownership in 1982.
““There’ll be another merger or two, but
what’s left to acquire?”’ he asks.

Cable in 1982 holds as many questions
for Ed Atorino as does broadcast. Chief in
his eyes is whether the prices being paid
for new franchises will make cable ‘‘an in-
dustry of profitless growth’” or whether ca-
ble can successfully develop new revenue
sources.

Kidder Peabody’s Joe Fuchs takes a
dimmer view of 1982 broadcast revenue
potential: he thinks network growth will
only reach 10%, spot 9%, and local 7% for
a total television picture up 9%. Particu-
larly in the first quarter and first half,
Fuchs believes ‘‘we’re in for some real dis-
appointments against perceived expecta-
tions.”

Bigger bucks in broadcasting;
cable advertising on the come

Advertising on television, radio and cable
showed comfortable gains in 1981 over
1980 and the outlook for 1982 appears to
be even more promising. According to the

policies.

company are discouraged, if not forbidden.

watch things very closely’

spokesman said.

Thinking small is in at TV networks. The major television network companies, like
many another U.S. businesses, are going into the new year with cost-control flags flying.
The onset of the recession in late 1981 and the uncertain outlook for the months ahead
have led them to put the word out generally: Keep those expenses down.

CBS put the word out formally, in @ memo to division and department heads from the
CBS Inc. management committee. The memo cited "our fourth-quarter disappointments
and a rather pessimistic view of the 1982 economic climate” as reasons for stricter

These include the use of economy-class air travel —business class for overseas flights
taking more than eight hours —and local transportation by bus, taxi or whatever is most
economical and efficient. Hotel accommodations will be single rooms unless larger space
can be strictly justified. Attendance at conventions and other trade meetings will be
monitored closely. Pay increases will also be watched closely, and hirings from outside the

In addition, CBS authorities said that after this year, executives at certain levels will be
removed from the yearend bonus program but the equivalent of their bonuses will be rolted
into their salaries. This, officials said, is an administrative, not a money-saving, change.

At ABC, officials said that the word is out to "watch [expenditures] closely” Both because
of the recession and because of new ventures in ¢able programing and ¢ther areas that re-
quire substantial start-up costs, all division and department heads “have been asked to

At NBC, officials reported that a "substantial” company-wide cost-reduction program is
getting under way, “trying to bring costs into line with reality”” They said that “our people
have been told to look at their operations and see how costs can be reduced,” but that no
manpower cuts have been mandated. There is, however, "absolutely” a fid on new hirin
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Television Bureau of Advertising, TV
closed out 1981 with a total of $12,630,-
000,000, a jump of 11.1% over 1980. TVB
estimated that network climbed by 8% to
$5,540,000,000 while national spot grew
by 13.2% to $3,700,000,000 and local by
14.3% to $3,390,000,000.

TVB expects 1982 expenditures to rise
at a higher rate, The bureau pegs televi-
sion’s total at $14,285,000,000, up 13.1%
over 1981. TV network business is ex-
pected to eclipse 1981 by 12% to $6,205,-
000,000, while national spot will gain by
13% to $4,180,000,000 and national spot
will increase by 15% to $3,900,000,000.

‘“We’re expecting a good year in 1982,
remarked Harvey Spiegel, TVB's senior
vice president for research. ‘“We're saying
that if the gross national product increases
by 10%, as expected, television will grow
as we have outlined it.””

Miles David, president of the Radio Ad-
vertising Bureau, said he envisions 1982
as ‘“‘a good year—but with a tough first
quarter”” He noted that the fourth quarter
of 1981 was sluggish and believes this con-
dition will carry over to the first quarter of
this year.

David termed 1981 a ‘‘satisfactory
year,' with total radio revenues rising by
14% to an estimated $4,030,000,000. He
estimated local advertising grew by about
13%; national spot, 15%, and network,
26%. David said that RAB is projecting
that total radio revenues for 1982 would be
in 8tll'le area of $4.6 billion, up 15% over
1981.

Robert Alter, president of the
Cabletelevision Advertising Bureau, said
industry projections are that advertising
revenues in 1982 will double, from about
$100 million to $200 million. He said re-
ports he has received from the cable TV
networks indicate they are bullish about a
“*healthy year”’ and many of the MSO's
have gone on record as making a ‘‘major
commitment’” to advertising development
in 1982.

Despite all the new media ferment,
groups expect good to get better

A canvass of major station operators
found them with a diversity of expecta-
tions for 1982 but, for the most part,
agreement that their business would re-
main good and perhaps get better. A sam-
pling:

Charles S. Mechem Ir., chairman of the
Taft Broadcasting group: ‘‘My guess would
be that there isn’t going to be brand-new
lin 1982], just progressive developments
in present areas—perhaps some resolution
of the cable copyright matter, some more
tangible evidence of deregulation, con-
tinued emergence of the new media and, I
would guess, a pretty darn good business
year, especially in the last half”’

Alvin G. Flanagan, president of the
Gannett Broadcasting Group, thought
‘“‘the big news is going to be the fight be-
tween Wirth [Chairman Timothy Wirth
(D-Colo.) of the House Telecommunica-
tions Subcommittee] and the FCC’* over
deregulation. Of that contest, he said that

FCC Chairman Mark Fowler ‘‘has the best
arguments, but Wirth has the money, and
the purse strings sometimes control
reasonableness.”’ In programing, Flanagan
said, big news will be ‘‘the transference of
more one-time-only specials to cable,’”
especially in sports. “Any time you can pay
two men $15 million to fight 14 rounds,
you know which way things are going.”

Terry Lee, president of Storer Broad-
casting Co., said he is looking for
10%-13% increases in TV station business,
and “our cable business is rolling right
along, keeping pace with our projections —
which we have to update about every 30
minutes.” In cable, he said, “*franchising
has about wound down,” so that now the
emphasis will be on marketing, complet-
ing construction, looking for more diver-
sification—and, for many MSO’s, upgrad-
ing systems.

Ward Huey, president of Belo Broadcast-
ing Corp., said he thouglrt that a widely
held theory—that the new technologies
and growing competition will drive net-
works and their affiliates apart—may be
‘‘shot down in 1982’ He thought a
realization of the need to maintain the pre-
sent system of distribution—including a
recognition by the networks that they will
risk greater erosion of station clearances if
they continue to push for inroads on sta-
tion time—will ‘‘bring affiliates and net-
works closer together, not tear them
apart.” There will be ‘‘less nitpicking,” he
said, and more substantive discussions.

Huey, who is chairman of the ABC-TV
Affiliates Advisory Board, said he saw evi-
dence of this new attitude in the board’s
recent meeting with ABC officials in
Hawaii, despite their differences over the
prime time access rule and the network’s
wish to expand evening news, On news, he
noted that the network, instead of laying
out a specific plan, is trying to work out,
with affiliates, a way to expand what is ac-
ceptable to all.

For the long run, he thought network
and affiliate relationships will be redefined,
in economic and other terms, and a new
spirit of cooperation established, including
more cooperation in production. In news,
he said, this might take the form of *‘local
windows in network news—and the
reverse.”’

Wallace Jorgenson, president of the
Jefferson-Pilot Broadcasting group, envi-
sioned a variety of potentially big news, in-
cluding ‘‘what Congress and the FCC do
about direct broadcast satellites,”’ *‘what
eventually comes out of the compromise
on the compromise on cable copyright,”’
the probable emergence of teletext ‘‘in
pretty good measure,” what the FCC may
do about AM stereo and the outcome of
deregulatory legislation, especially as ap-
pllied to the fairness doctrine and Section
315,

Don Perris, president of Scripps-
Howard Broadcasting, suggested that “‘the
most important story of 1982 may be
whatever happens with the phone com-
pany.” Perhaps the most fascinating, he
said, will be the battle of the 24-hour cable
news services, between Ted Turner’s Ca-
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ble News Network and ABC-
Westinghouse Broadcasting’s Satellite
News Channels joint venture. ‘“‘Another,”’
he added, ‘‘is the [question of] expansion
of network news—which won’t happen. It
won't go away, but it won't happen.”
Arch Madsen, president of Bonneville
International, offered what he called a
‘‘one-track’’ view: “‘I hope we really crack
the barriers and get teletext going in one
form or another. We've been playing with
it [at Bonneville] for five or six years, and
it’s a time bomb that's really going to ex-
plode when it does go off’’ Like other
broadcasters, Madsen had an eye on busi-
ness, too: “‘It looks excellent. We’ve had
our best year [in 1981] and our people are
convinced 1982 will be another one.’

‘Healthy’ prospects for radio
in a year of network ‘shakeout’

If predictions by radio network chiefs
come to pass, that medium is in for a heal-
thy year. Program suppliers should be in
the best shape in 1982, it was agreed, par-
ticularly if barter is involved, as opposed
to all cash. Although, given the prolifera-
tion of the networks alone, it is admitted
that by the end of next year, a ‘‘shakeout™
period is inevitable. ‘**The question of who
the players will be [by then] is still any-
one’s guess,'’ asserts Tom Burchill, presi-
dent of RKO Radio Networks.

Continuing on that topic, Burchill ob-
served that ‘‘technology has acted as a
catalyst for stations,’ referring to the re-
lative ease of satellite delivered product
and the convenience of obtaining enter-
tainment and news programing from one
source that tailors it to a specific audience.
Keeping in mind that all of the major net-
works, as well as the new 24-hour satellite
services, vie for smaller markets, Burchill
predicts that by as early as 1982, co-ven-
tures may begin to form, much like the
ABC/Westinghouse Satellite News
Channels joint venture or the Warner
Amex arrangement.

“Programing is the name of the game,”
says ABC Radio President Ben Hober-
man, who sees an increased demand for
long form programing by stations in 1982.
Noting that by next year, ABC Radio alone
will have essentially eight networks, in-
cluding its syndicated ABC Talk Radio and
its 24-hour Super Radio, Hoberman
agrees that there will be a ‘‘shakeout™
among syndicators. Also in his 1982 radio
forecast is an increase in the size of the ad-
vertising market. Concerning sales,
Hoberman is ‘‘bullish on the future of
radio,” although long-range advance buy-
ing may slow somewhat, he indicated.

As does Hoberman, Dick Verne, NBC
Radio president stresses software as the
watchword for 1982, Inferring that satellite
technology remained in the foreground
last year, Verne now foresees less
emphasis on delivery and more on the
caliber of the product itself. On the sales
front, Verne predicts a ‘“healthy’ year but
one that will characteristically start off
slow in the first quarter.

Looking further into radio’s future sales
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picture, Robert L. Hosking of CBS Radio
believes that new advertisers will see radio
as a good opportunity to seli their pro-
ducts. “‘Especially with the economy so
uncertain,” he adds, new advertisers may
be attracted to its relatively lower costs.

“It’s going to be a dynamite year for
radio,”” speculates Martin Rubenstein,
president of the Mutual Broadcasting
System. He attributes this to his belief that
*‘advertisers are finally beginning to see
the efficiency and credibility of the
medium.”” This, in turn, ‘“‘will attract more
people to go after those dollars,” he adds,
referring to relative newcomers in the pro-
gram supply field. Rubenstein cautions,
‘‘staying power will be the key phrase next
year,” and observes that the shake out
period may have already begun.

Fifth Estate in for busy time
in 97th Congress’s last half

On Capitol Hill, broadcasters are likely to
see as much activity involving their indus-
try as they saw in 1981, Cable operators
could see even more.

The Senate Commerce Committee,
which pushed a number of broadcast
deregulation measures through Congress
in 1981, will concentrate first on securing
passage of a bill (S. 1629) sponsored by its
ranking Democrat, Senator Howard Can-
non (D-Nev.) that would codify the FCC's
deregulation of radio and abolish com-
parative renewals.

It also plans a bill that would extend the
deregulation of radio to TV, according to
Ward White, senior counsel to the Com-
merce Committee. This bill could also ad-
dress multiple and crossownership restric-
tions on broadcasters as well as programing
restrictions on networks.

The elimination of political broadcasting
rules is likely to be debated in Congress
this year, but policymakers and broadcast
lobbyists predict a drawn-out fight that
won't end in the 97th Congress. Broad-
casters have approached Packwood, who
has promised to lead the movement for
repeal of the fairness doctrine and equal
time rules (BROADCASTING, Sept. 21,
1981), but he and other members of the
Commerce Committee have not yet
decided whether to seek a constitutional
amendment asserting First Amendment
rights for all media, or repeal of present
laws restricting them, according to White.

The House Telecommunications Sub-
committee expects a heavy schedule of
hearings during February on common car-
rier legislation (H.R. 5158) recently in-
troduced by its chairman, Representative
Timothy Wirth (D-Colo.). If the subcom-
mittee succeeds in passing that bill by
March as planned, it is likely to turn to a
bill to impose stiff penalties for illegal in-
terception of pay TV signals distributed by
satellite, according to David Aylward, sub-
committee chief counsel. It also could try
to pass a bill making minor changes in the
Communications Act (H.R. 5008), based
on requests made last fall by the FCC
(BROADCASTING, Sept. 28, 1981).

Wirth plans to honor promises to in-
troduce a broadcast deregulation bill dur-
ing the 97th Congress, said Aylward, who
could not predict what the Wirth bill would
look like other than to say it is unlikely to
embrace proposals for deregulation pre-
sently before the subcommittee. Those in-
clude a bill (H.R. 5242), introduced by
Representative James Collins (R-Tex.) to
codify the FCC’s deregulation of radio and
extend it to TV, as well as to eliminate
comparative renewals and streamline the
FCC’s processing of petitions to deny.
Another measure (H.R. 4726), introduced
by Representative Al Swift (D-Wash.),
would codify radio deregulation and ex-
tend it to TV, eliminate comparative
renewals and expand news exemptions to
the equal time rule in exchange for a new
way of evaluating broadcasters’ com-
pliance with the public interest standard.

Representative James Broyhill (R-N.C.)
is expected to lead the fight in the House
for repeal of political broadcasting laws and
has said he plans to introduce a bill ad-
dressing that issue and others in the FCC’s
controversial legislative proposals (BROAD-
CASTING, Sept. 28, Dec. 14, 1981).

Year of unregulation
ahead for Fowler FCC

The FCC promises to be a busy agency
during 1982, focusing much of its energy
on atternpting to further deregulate (or
‘“‘unregulate,” in the words of Chairman
Mark Fowler) the industries it oversees.

Henry L. Baumann, deputy chief of the
FCC Broadcast Bureau, said the bureau
hopes to recommend an array of further
deregulatory items—and conclude much
of its unfinished business—during the
coming year.

Slated for early action in 1982—
Baumann said the bureau hoped to present
an item to the commission on the subject
at its first meeting of the new year, Jan.
13—is AM stereo.

Baumann also said that the FCC’s low-
power TV proceeding should be concluded
in the new year’s first quarter. Although
Congress has ‘‘ordered’’ the FCC to com-
plete the LPTV proceeding—issuing pro-
cessing guidelines and authorizing rules—
by Feb. 1 (see story, page 31), Baumann
said meeting that deadline was an ‘‘im-
possibility.”” Nonetheless, Baumann said,
the proceeding should be concluded by the
end of February or early in March.

Baumann said the bureau also hopes to
present a recommendation to the full com-
mission on its teletext proceeding by the
middle of the year (BROADCASTING, Oct.
26, 1981).

The FCC's move to deregulate the
subscription television industry should
also have been concluded by mid-year,
Baumann said. In that proceeding, the
FCC proposed to drop its complement-of-
four rule, which prohibits STV entry into
markets served by fewer than four conven-
tional TV stations. It also proposes to drop
its 28-hour rule, which holds that an STV
station must broadcast at least 28 hours of
conventional programing each week, and
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it proposes dropping its ascertainment re-
quirement (see “‘In Brief™").

Baumann said the bureau also was in-
vestigating proposals for deregulating
television in much the same way the FCC
had deregulated radio.

The bureau also is reexamining its
multiple ownership rules and hopes to pre-
sent an item concentrating either on the
FCC’s attribution rules or its rule of
sevens, Baumann said.

According to Paul Fox, assistant chief
for technology at the FCC Office of Plans
and Policy, that office would continue to
review commission regulations and pro-
grams, with an eye toward marking for ex-
tinction those regulations whose costs ex-
ceed their benefits.

DBS, under the office’s jurisdiction,
would ‘‘have to be addressed™’ in the com-
ing year, he said, chiefly because the
FCC’s proceedings on the proposed ser-
vice had raised ‘‘many important issues.”’

The office also hopes to present a
recommendation to the commission on its
cable crossownership rules during the
coming year. A report by that office, now
out for public comment {BROADCASTING,
Nov. 9, 1981), recommends that the FCC
drop its rules prohibiting co-located broad-
cast-cable crossownership.

Trials and tribulation
in public broadcasting

Public broadcasting has a year's worth of
tough decisions to make in 1982, as it
comes to grips with the dilemma of pro-
viding the type and amount of programing
it has in the past while trying to pay for it
out of the shrinking financial pot.
Reiterating that theme, Corporation for
Public Broadcasting President Edward
Pfister stresses that CPB’s top priority for
1982 is “‘to insure that public television
and radio continue to reach the American
people with programs of excellence and
creativity.”’

Lawrence Grossman, president of the
Public Broadcasting Service, says 1982 will
be “‘the best of times and the worst of
times.”” Calling proposed budget cuts
“‘draconian,” Grossman said he feared for
the ““survival of public broadcasting'’ But
he added that he didn’t see PBS going out
of business. He noted that PBS is taking a
**hard look™’ at the way it operates and is in
the midst of developing a new four-year
plan that will focus on ‘‘restoring money”’
to PBS.

‘“Every year is crucial,” said Frank
Mankiewicz, president of National Public
Radio. Although seemingly not so con-
cerned as some of his public broadcasting
counterparts, he noted that 1982 will be a
time of transition.

Despite proposed budget cuts,
Mankiewicz said, ‘‘prospects look good.”’
Citing a recent Arbitron report that
showed a 40% increase in NPR’s listener-
ship (BROADCASTING, Dec. 21, 1981),
Mankiewicz said, public radio stations are
‘‘raising more money than before’” and as
the audience goes, up so will the money.
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LPTV: Congress tells FCC to get on with it

Feb. 1 set as deadllne for FCC

to Issue orders implementing
low-power TV service; In letter

to Fowiler, Hollings says Congress
also expects FCC to authorize
new and additional services as
expeditiously as possible

Congress has ordered the FCC to issue
final orders implementing low-power
television service by Feb, 1. While passing
a bill funding the FCC for fiscal year 1982,
Congress also directed the FCC to author-
ize other new services, such as VHF drop-
ins and cellular radio, ‘‘as quickly as possi-
ble.”

Because Congress spared the FCC addi-
tional funding cuts ordered by the Reagan
administration, it *‘fully expects the com-
mission to authorize new and additional
services expeditiously,” said Senator Er-
nest F Hollings (D-S.C.) in a letter to FCC
Chairman Mark Fowler. Sent just after
Congress voted to continue funding
federal agencies through March (BROAD-
CASTING, Dec. 14, 1981), the letter out-
lines the new orders, contained in a report
accompanying the funding resolution and
in colloquies that took place on the Senate
floor shortly before its passage.

“The commission’s record in authoriz-
ing new and additional services leaves
much to be desired,” said Hollings who is
the ranking Democrat on both the Com-
munications Subcommittee and on the
Budget Committee. Congress, in the 1981
Omnibus Reconciliation Act, “‘tried to aid
the commission in authorizing new licen-
sees by giving the commission the
authority to use lotteries,”” he said, but
‘‘we believe a further spur to action is re-
quired for proposed services.”

Not only must the FCC act ex-
peditiously, Hollings said in his letter, it
““must also insure that services will be
structured so as to promote competition in
the communications marketplace.”” Con-
gress shares the FCC’s desire to deliver
cellular radio service as quickly as possi-
ble, he said, but “‘this goal should not be
used to justify a discriminatory, anti-com-
petitive action such as limiting, as the
wireline entitlement would do, those en-
tities which are eligible for a license.”

“All those who wish to offer cellular ser-
vice should have an equal opportunity to
compete for the spectrum,” said Hollings,
who quoted the Commerce Committee’s
report on its common carrier bill (S. §98)
as another congressional direction for a
competitive cellular radio service. ‘‘Access
to the spectrum allocation is an essential
prerequisite to offering service to the
public,”” said that report, ‘‘and hence all
qualified applicants must have the
broadest reasonable opportunity to partici-
pate. ...’

During deliberations on FCC funding
for 1982, Hollings told the Senate new ser-
vices could be authorized more quickly if
the FCC used lotteries. Congress believes
the FCC **needs to reduce the long delays

that have traditionally been experienced in
the introduction of new and additional ser-
vices,” he said. *“We believe that the use
of lotteries must be seriously considered
in all instances. ...”

Regardless of funding levels, the FCC
must effectively and promptly *‘administer
and enforce the fairness doctrine, equal
time rule and reasonable access provi-
sion,”” Hollings said in his letter to Fowler.
*‘The commission is directed to maintain
at least the same level of staff as in FY '§1
for the administration and enforcement of
these laws,”” and, ‘‘further, the commis-
sion is directed to respond to inquiries and
complaints concerning these laws as
promptly as in the past.”

Responding to Hollings, Fowler said,
*‘there are no plans to relax the commis-
sion’s administration and enforcement of
the various political broadcasting laws.”
The Broadcast Bureau ‘‘assigned eight
employes during fiscal year 1981 to re-
spond to inquiries and complaints’’ con-
cerning those laws, he said. ‘‘During fiscal
year 1982, the bureau will continue to
assign the necessary personnel resources
to furnish the public with a prompt and
effective information and enforcement
program.”

Claiming ex parte rules prohibit him
from commenting, Fowler said he could
not respond to Hollings’s comments on
the FCC’s cellular radio proceeding.

The Broadcast Bureau is preparing a Re-
port and Order resolving the LPTV pro-
ceeding, said Fowler. **We wish to proceed
with care in order to avoid repeating the

Another nudge. Congressional ¢
cism of the FCC’s handting of its |
power television proceeding came not
only in the report accompanying com-
prehensive spending legislation passed
in the final days of the 97th Congress'’s
first session. In unanimously approving
a broadcast deregulation bill (BROAD-
casTing, Dec. 14, 1981), the Senate
Commerce Comrhittee reminded the
FCC that "legislative history is clear that
low-power television is seen by Con-
gress as an ideal vehicle" for use of a
lottery, such as that authorized in the
Budget Reconciliation Act of 1981.
“Despite this mandate,” said the com-
mittee’s report an the bill {S. 1629), “the
commission has still not even estab-
lished rules for governing low-power
tefevision applications,” and “has also
failed to continue authorizing legitimate
basic transtator applications which
would provide much-needed service to
scores of people in rural and semi-rural
areas!” The committee “wishes to
emphasize its expectation that the com-
mission will place the highest priority on
moving forward expeditiously in adopt-
ing procedures for authorizing low-
power television service and processing
applications for basic translator
licenses.
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situation that occurred about one year ago
when the notice unexpectedly generated
thousands of applications and the com-
mission had neither resources nor policies
adequate to process the applications,” he
said. ‘“However, we are moving as quickly
as possible to adopt final rules.”

On VHF drop-ins, Fowler said the
Broadcast Bureau is processing several
petitions for reconsideration of its decision
to allocate four channels and expects to
submit a draft order to the FCC *‘during
the first several months of calendar year
1982)" At the same time, ‘‘the separate
generic rulemaking proceeding which
sought public comment on a proposal to
drop-in numerous new VHF channels is
undergoing careful review.”’

Washington Post Co.
decides to get its
feet wet in cable

via leased channels

The Washington Post Co., one of the few
major multimedia firms that has yet to
venture into cable television operation or
programing, last week announced plans to
do so—perhaps as early as 1983.

Last Tuesday’s {(Dec. 29) edition of The
Washington Post reported that the news-
paper plans to lease two channels on each
of the cable systems in the Washington
metropolitan area and fill them with a mix-
ture of local news, information and adver-
tising.

The nature of the programing—full
video, videotext or a combination of
both—has not yet béen determined, ac-
cording to a company spokesman. Non+
etheless, the spokesman said, the Post
hopes to begin service in 1983, assuming
it is able to lease a sufficient number of
channels. In a prepared statement,
Thomas H. Ferguson, president of the
Post, said that thus far no leases have been
obtained, but that “‘preliminary reaction®’
from talks with local cable operators has
been encouraging and that serious discus-
sions with local operators, franchisees and
applicants would begin immediately.

In another statement, Donald E.
Graham, publisher of the Post, said: ** Vir-
tually all of the programing now being pro-
duced for cable systems is national in
focus. ... We feel that, in addition, the
new 100-channel cable systems planned
for this area will also want to offer their
viewers more news and information about
their communities.

“With the largest local newsgathering
staff in this area, The Washington Post
each day coliects far more information
about what is going on [in the area] than
any other news organization. These cable
channels will give us another way to dis-
tribute information to the community.”

The Post will not be alone if it goes
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ahead with its telepublishing plans. There
are at least a score of weekly or daily
papers providing news and information in
text and video form to cable subscribers
over leased channels.

Although the Washington Post Co.,
through its Post-Newsweek stations sub-
sidiary, operates television stations in
Detroit; Hartford, Conn.; Miami and
Jacksonville, both Florida, and publishes
the Everett (Wash.) Herald, the spokes-
man said that the company has no plans of
entering into similar cable programing
ventures in other markets or establishing a
national service.

Post-Newsweek Stations in late 1979
and early 1980 had made serious plans to
launch a national cable news network, but
it pulled the plug on the venture at the last
minute in the face of enormous start-up
costs and stiff competition from Turner
Broadcasting System, which went on to
launch the Cable News Network in June
1980. Looking back on those days, Terry
McGuirk, TBS vice president, said TBS
simply had ‘“‘a sizable marketing head

start”’ on Post-Newsweek.

Despite its early cable news ambitions,
Washington Post Co. has fallen behind
other comparable multimedia firms in
moving to exploit the burgeoning cable
television marketplace. Times Mirror,
Time, The New York Times, Dow Jones,
Newhouse, Gannett, Hearst and Capital
Cities Communications are among those
established in the field.

If the Post decides to offer videotext ser-
vices over its leased channels, it will have
some experience in the medium. For the
past six months, the Post has participated
in the Telidon teletext experiment being
conducted by WETA(TV) Washington and
the Alternate Media Center of New York.
Drawing on its editorial department, the
Post has written, edited and formatted
teletext pages for broadcast by WETA to
some 50 decoders scattered about the city.

The Post’s local cable news venture is at
least a year off, but it may test the cable
waters much sooner than that. Beryl Wolk,
a publisher of newspaper advertising in-
serts and cable programing guides and pro-

ducer of informational cable programing,
has set up an experimental three-way deal
among his companies, the Weshingfon
Post and six of the 17 cable systems inside
the Post’s primary market that would pro-
vide programing and marketing for the ca-
ble systems and advertising revenues for
him and the Post

Under the arrangement, beginning in
February, the Post would distribute cable
program guides published by Wolk as
newspaper inserts each month within the
franchise areas of the six cooperating cable
systems. The cable system would pay for
all the program guides that go to subscri-
bers’ homes and the Post would pay for
those that go to nonsubscribers. In ex-
change, the Post and the Cable Print Net-
work, Wolk’s cable production company,
would receive a certain number of hours
each day on a local cable channel. CPN
would fill up the hours with informational
programing, much of it paid for with the
cooperative advertising dollars of local
retailers, and CPN and the Post would split
and sell the advertising time,

BIG SHIFT IN THE SATELLITE SKY

By any other name, it’s still Cable Net One

Programers move from Satcom |
to Satcom 1l1-R; most simulcast
while affillates get reoriented

Launched less than two months ago, RCA
Americom’s Satcom III-R satellite went to
work last week, relaying hundreds of
hours of cable programing each day to
thousands of cable systems across the
country. Over the course of January, the
24-transponder satellite will gradually
replace Satcom I as Cable Net One, the pri-
mary distributor of national cable pro-
graming.

RCA had invited all the programers on
the aging Satcom | to move to the new
satellite last Monday morning (Dec. 28}
and gave them four and a haif weeks—un-
til Feb. 1 —to do it. But apparently eager to
settle in, most of the programers took up
residence on the replacement bird within
24 hours.

To accommodate the thousands of cable
operators who must reorient their earth
stations by aiming them a few inches high-
er and a few inches further south to
receive signals _off the new satellite—
which, at a geostationary orbit of 131 de-
grees west longitude, is four degrees
further east than Satcom !-—most of the
programers decided to simulcast (transmit
their signals from both satellites at the
same time) for varying periods.

According to RCA’s Charles Fedorka,
who monitored the move from RCA’s
earth station facility at Vernon Valley,
N.J., the five customers for which RCA
provides uplinking services—Home Box
Office, Showtime, Eastern Microwave
(wor-Tv New York), Reuters (GalaVi-

sion) and the USA Network—began
simulcasting at 5:35 a.m, NYT Monday.
And by the end of the day, most of the
other major networks also had begun the
dual transmissions.

The only major network that did not
make it to the new bird on the first day was
Home Theater Network. Kathryn Peter-
son, vice president for administration, ex-
plained that HTN’s move was delayed by
its efforts to make arrangements for
simulcasting. She assured BROADCASTING
last Tuesday that HTN would begin dual
transmissions on Wednesday evening and
continue them until Jan. 29.

Although almost all the programers
chose to simulcast to give their affiliates
ample time to reorient their dishes, the
window ranged from the full month given
by HTN and the major pay networks to
four days—allowed by the Cable Satellite
Public Affairs Network and the Ap-
palachian Community Service Network,
Some took to a more moderate approach.
Southern Satellite Systems, which dis-
tributes the Cable News Network and
superstation wTBs(Tv) Atlanta for Turner
Broadcasting System, plans to simulcast
both services until noon on Jan. 15. {(SSS
said CNN2, which was to have begun ser-
vice on Jan. 1, would only be distributed
on Satcom III-R.) United Video, which
distributes superstation wGN(TV) Chicago
also said it would simulcast both services
until Jan. 15.

Of all the major programers on the
satellite, PTL is the only one that chose
not to simulcast, according to RCA.,

With a few exceptions, the programers
retain the same transponder assignment
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on Satcom II[-R as they had on Satcom I,
The Times Mirror Spotlight pay television
service was shifted from transponder 19 to
transponder 4, and Home Box Office was
awarded transponder 13, its fifth trans-
ponder on the satellite. Both transponders
4 and 13 are out of order on Satcom I.
RCA now plans to lease time on freed-up
transponder 19 to occasional users. CNN2
has agreed to sublease transponder 15
from Warner Amex.

Satcom III-R was launched Nov, 19
(BROADCASTING, Nov. 23, 1981) not only
as a replacement for Cable Net One, but
also for Satcom III, which disappeared in
space shortly after its launch in December
1979. The loss of Satcom Il has caused
RCA all sorts of problems over the past
two vyears. Cable programers, promised
spots on the ill-fated Satcom I11, fought
over the few remaining positions on Sat-
com [. Fearing loss of its grasp on the ca-
ble market, RCA at one point leased 11
transponders on Comstar Il to accommo-
date its disenfranchised customers.

Having been launched in 1974 with a
seven-year design life, Satcom I was
scheduled for retirement this year. But the
satellite is still going strong and RCA, two
weeks ago, submitted a tariff at the FCC to
provide Optimized Video Transmission
service on the satellite for the next two
years. OVT is a transmission technique
that allows users to place earth stations in
areas with a heavy concentration of
microwave traffic. Although RCA declines
to comment on who it has signed up for
the service, industry sources say that the
three major broadcast networks and
several group broadcasters have done so.
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Politics the stumbling block in Rio

Cuban walkout confirms worst
fears of internationalists:

that natlonalistic competition
would get in way of technical
accommodation; but some still
say meeting was a success

Increasingly in recent years, as countries
gathered in world and regional meetings
sponsored by the International Telecom-
munication Union to develop agreements
on use of the spectrum, fear has been ex-
pressed, especially by the most in-
dustrialized nations, that politics would be
injected into what should be a technical
conference and wreck efforts at accom-
modation. The recently concluded Region
2 conference in Rio de Janeiro provides a
demonstration of what that fear is all
about.

Richard Butler, deputy secretary general
of the ITU, did say, at the conclusion of six
weeks of enormously hard work on the
part of the representatives of some 24
countries, that a framework had been built
for a plan for the use of the AM band in
the western hemisphere. That was the
good news.

The bad news was that Cuba, in a bitter
dispute with the U.S. that has its roots in
the political differences between the two
countries, walked out, in the final week,
leaving to some uncertain future and to a
mechanism yet to be invented the resolu-
tion of the serious incompatibilities in-
volving the existing and proposed stations
in the inventories of the two countries.

And the walkout occurred as the con-
ference was already in some disarray. The
conference succeeded in drafting an un-
derlying agreement and a technical annex.
And it adopted Jan. 1, 1982, as the effec-
tive date of the Final Acts, which means
that all stations in the Region 2 plan will be
protected under its terms as of that date.
The agreement itself will enter into force
on July 1, 1983, But because of problems
with the computers of the ITU’s Interna-
tional Frequency Registration Board and
the sheer complexity of the task, the con-
ference had abandoned hope of complet-
ing work on a plan under which all of the
stations of the hemisphere could operate
without causing or receiving intolerable
interference.

Some 60% of the 15,000 existing and
proposed stations in the inventories of the
countries of the hemisphere remain on the
so-called B list—those involved in incom-
patibilities or that have not yet been
reviewed for conflicts. Thus, in the weeks
and months ahead, representatives of
countries in the hemisphere, in a series of
subregional meetings, will attempt to com-
plete the work left undone in Rio.

For all of that, U.S. officials describe the
conference as a success, insofar as the U.S.
is concerned. The chairman of the U.S.
delegation, Kalmann Schaefer, who is ad-
viser to the FCC on international com-
munications, said last week: *‘We did very
well. We accomplished all of our objec-

tives.” But Schaefer was measuring suc-
cess only in terms of what he considered
the possible. Asked about the problems
left in the wake of the Cuban walkout, for
instance, he shrugged. “‘It takes two to
tango.”” William Salmon, an aide to Under
Secretary of State James Buckley, said
word he received indicated that the U.S.
had been ‘‘successful,”” and added: ‘‘The
U.S. interests were well defended by the
U.S. delegation.” )

And, by various standards, the U.S.
delegation did achieve creditable results.
For instance, Schaefer gave it as a “‘rough
estimate” that the A list includes more
than 90% of the 5,000 stations in the U.S.
inventory. However, he said, that estimate
was subject in a number of cases to further
check of the data base inaccuracy and of
interference calculations. The U.S. sta-
tions on the A list—those that cause or
receive no more interference than the par-
ties involved will accept—include virtually
all of the daytimers and a substantial num-
ber of Class IV stations.

The U.S. stations on the B list are said to
include some—‘‘all,”” according to one
delegation member—of the planned and
operating stations on the clear channels.
They are said to be involved in incom-
patibilities with outlets in Canadian as well
as the Cuban inventories.

The U.S. succeeded to the extent it did
largely through what might be called
wholesaling techniques. Schaefer reached
agreements with Mexico and Canada
under which stations that the three coun-
tries had accepted under previous treaties
were entered, en bloc, into the plan. In ad-
dition, the U.S. said it would retain the
nighttime power limit of all Class IV sta-
tions outside the Southeast— North
Carolina, South Carolina, Georgia,
Florida, Mississippi, Alabama and Loui-
siana—and Puerto Rico at 250 w, instead
of allowing them to increase power to 1
kw, as provided for under the agreement.
The aim was to avoid incompatibilities that

3

Schaefer
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would delay entry of the stations into the
plan. Besides, the U.S. believes it can ob-
tain higher power for the Class IV’s in sub-
sequent negotiations with Canada and
Mexico. (The 1 kw power limit was re-
tained for stations facing possible or actual
interference from Cuba.)

The U.S. also can take some satisfaction
from the provisions of the agreement. In
one case, ‘‘guaranteed access’’ was aban-
doned as a concept in defining the terms
under which countries can establish new
stations after the plan is completed. The
U.S. feared such access, desired principally
by developing countries, could result in in-
tolerable levels of interference. So a
“‘special provision’’ was adopted, prescrib-
ing access procedures sufficiently strict to
ease the U.S. concerns. (The maximum
noise level that would be allowed is .5 db.)

And the U.S. derived one dividend from
the crushing and ultimately impossible
task of completing a plan that would ac-
commodate stations on the air and those
planned to be operating by the end of
1982. The Canadian proposal for a five-
year plan—to cover néeds between 1983
and 1987—was abandoned. The U.S.
delegation, which contended that such a
plan would be wasteful of spectrum, lob-
bied hard for that result.

Significant as those accomplishments
are, they do not—in the view of some in-
dustry observers-rank in importance
with the success the U.S. scored early in
the conference, in persuading the
hemisphere nations to retain 10 khz AM
channel spacing, rather than adopt the
U.S.'s earlier proposal to reduce spacing to
9 khz.

On the other hand, broadcast engineers
monitoring the conference from Washing-
ton contend the U.S. made a mistake in ac-
cepting an agreement embodying the in-
terference standards found in the Rio ac-
cord. They permit nighttime interference
up to 50% of the time, a standard five
times less strict that that the U.S. and its
neighbors observe. The U.S., Canada,
Mexico and Greenland have agreed
among themselves to continue to main-
tain a 10% skywave standard; however, sta-
tions in the Southeast—and in Mexico—
will be subject to interference from sta-
tions in Cuba and elsewhere in the Carib-
bean operating under the 50% standard.
The provision had been tentatively ap-
proved at the first session of the con-
ference, in Buenos Aires, in March 1980,
and the U.S. felt there was little chance of
changing it in Rio.

Those developments are the product of
normal give and take in a conference
whose technical nature is respected by all
participants. But an indication of the trou-
ble for which the U.S. is bracing is shown
in the reservation it took to the Final Acts.
It notes that the U.S. AM service ‘‘has
already been adversely affected to a
serious degree by objectionable inter-
ference from numerous stations in the
region,” and adds: While the US. is pre-
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pared to fulfill its obligations under the
Final Acts, “‘it reserves the right to take
such action as may prove necessary to
assure the provision of needed services to
the adversely affected areas.”

Does that mean a ‘“‘power war’’—in
which U.S. stations would be authorized to
increase power to protect themselves
against interference—is in prospect?
Schaefer does not encourage such specula-
tion. Given the problems such a war could
cause innocent third parties, Schaefer said,
“I don’t think it is a solution for Cuba or
ourselves.”” However, the FCC has already
authorized six stations in Florida to in-
crease power or otherwise improve
facilities because of interference from
Cuban stations.

The Cuban walkout, on the Monday of
the final week of the conference, occurred
after the Cubans had given some indica-
tion of willingness to negotiate differences,
U.S. officials say the Cubans, in a bilateral
meeting at the conference, had appeared
ready to attempt to resolve as many in-
compatibilities as possible.

But then the U.S. and Cuba clashed
over Cuba’s proposal that it be allowed to
make 48 changes in its inventory
unilaterally. The U.S. success in blocking
that effort—the U.S. said it would lead to
the undoing of the progress made in
developing a plan (BROADCASTING, Dec.
21, 1981)—was cited by the Cuban
delegation explaining its walkout.

Cuba’s principal concern, however—
and the one exposing the political factors
at work—was the conference’s acceptance
of the plan of two U.S. government AM
stations the Cubans regard as designed to
‘“‘destabilize’ their government: Radio
Marathon, the Voice of America outlet
that has broadcast (on 1180 khz) from the
Florida Keys for almost 20 vears, and
Radio Marti, which is to be established
early this year as a means for broadcasting
news of Cuba to that country.

The U.S. has made it clear the existence
of those stations is nonnegotiable. But the
Cubans, too, are said to have some non-
negotiable proposals—two of them in the
form of 500 kw stations the Cubans say
would be used to broadcast to Cuba
(though it would appear their signal could
be heard thousands of miles from the is-
land). Schaefer says the Cubans report
that the decision to build those stations
was made at ‘‘the highest level”’ of their
government.

Thus, the question that hung over the
US. and Cuba when the conference
began, on Nov. 9, persists—if anything, in
a more complicated form. All told, there
are some 50 conflicts in the inventories of
the two countries, many of them involving
high-power stations the Cubans propose to
put on the air. Some of the incom-
patibilities are said to involve minor prob-
lems; others, major ones. And while sta-
tions in Florida and elsewhere are already
experiencing interference from Cuba, the
amount that could be caused across the
country if the Cuban inventory of planned
operations were implemented could be
devastating, according to studies made

before the conference (BROADCASTING,
June 15, 1981). (There have been reports
of “‘massive”’ shifts in the operations of
Cuban stations—25, according to one
count. The FCC disputes those reports.
Richard M. Smith, chief of the Field
Operations Bureau, says they are ‘‘grossly
exaggerated.”” He says FCC monitors have
picked up only one change—the establish-
ment of a new change on 790 khz. How-
ever, Matthew Leibowitz, the Miami law-
yer who relayed word of the shifts, says the
reports are fully documented.

As of now, the principal restraint on
Cuba’s broadcast operations would appear
to be the knowledge that signals that over-
whelm U.S. stations could also adversely
affect the outlets of countries with which it
wants to maintain good relations. But U.S.
officials indicate they have no intention of
initiating contacts with Havana anytime
soon.

““The ball,” says Schaefer, ‘‘is in Cuba’s
court.” He contends the interference issue
is not one-sided —that Cuban stations are
suffering interference caused by stations in
the U.S. “They’ll continue to suffer it if
that’s what they choose to do,”’ he says. As
for the Cuban’s denunciation of the U.S.,
Schaefer appears unimpressed: ‘‘That
doesn’t mean they’re not prepared to sit
down in the future and resolve incom-
patibilities on a case-by-case basis.”

State’s Salmon acknowledges that he
does not know how the U.S. will proceed
on the Cuban issue. However, he makes
two points: He hopes the issue can be dealt
with apart from work on the completion of

the AM plan. And he says that Cuba
‘“‘can’t be dealt with in the vacuum of
radio frequencies.’”” The task of resolving
radio-interference problems, he said, can-
not be addressed without considering “‘the
broader political context’’ in which the U.S.
and Cuba find themselves.

The U.S. in the final days of the con-
ference provided evidence that the
studiously relaxed attitude of Schaefer is
not a bluff. The United Kingdom, which
represented fouf colonies in the
hemisphere, had proposed a plan whereby
all countries that had not participated in
the conference or signed the Final Acts
would be given a grace period extending to
Aug. 1, 1982, to sign the Final Acts and
thus gain protection for their stations. The
aim was to bring as many countries as
possible into the plan. (And 12 countries
had not participated in the conference.)
But the U.S. opposed extending that cour-
tesy to Cuba, and prevailed. As a result, if
it did not sign by Jan. 1, its stations would
not be entitled to protection from other
assignments in the plan. **My argument,”’
Schaefer says, ‘‘was that we would be giv-
ing special privilege [if we adopted the
U.K. plan] to countries that participated in
the conference and then chose not to sign.
This would provide a disincentive for
those of us who toiled throughout the con-
ference not to sign the Final Acts.”

Thus, while the Cubans walked out of .
the conference, they know it was the
Americans who slammed the door—an act
that seemed at least as much political as
technical.

NAB takes Wirth staff report to task

It says idea that marketplace won't
enhance competition is outdated

A report by the House Telecommunica-
tions Subcommittee’s majority staff that
competition among information services is
too limited to justify significant deregula-
tion is based on an outdated philosophy
and is confused or biased in many of its
basic arguments, according to the National
Association of Broadcasters. In a rebuttal
sent to Subcommittee Chairman Timothy
Wirth (D-Colo.), the NAB concluded that
the report, published two months ago,
failed to demonstrate that deregulation
will not enhance the achievement of a
competitive information industry.”’

The report ‘‘embraces the now dis-
credited proposition that if an industry is
regulated it must not be competitive,
rather than the modern proposition (em-
bodied in sunset legislation) that con-
tinued regulation requires evidence of an-
ticompetitive behavior serious enough to
reduce consumer welfare in the absence of
government regulation,” said NAB. *‘This
philosophy is certainly not new and many
believe that it has contributed to a form of
officially sanctioned cartelism.”

In its report, the staff rejects evidence
submitted by NAB that scarcity has not
resulted in market power for broadcast sta-
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tions, which actively compete for advertis-
ing revenues. This conclusion “flies in the
face of FCC regulatory history, the
Supreme Court and the economics of ad-
vertiser-supported broadcasting,” said
NAB, and ‘‘asserts that we are better
served by counting up the number of
different information outlets in a market
and measuring the consumer’s ability to
substitute between them than we are by
accepting measures of market power
gleaned from transactions between adver-
tisers and stations.”

The staff disagreed with evidence sub-
mitted by broadcasters, principally CBS
Inc., that the number of video outlets is
rapidly increasing in many markets and
that different media are competing or will
soon be competing with one another. The
staff *‘refuses to acknowledge that these
alternatives can have a competitive effect
on the behavior of traditional outlets,
even if they are not yet in full operation,”
said NAB. It also assumes that low cable
penetration rates indicate that cable is a
poor substitute for broadcast TV and can’t
be considered a competitor. ““The fact that
cable penetration rates may only reach
50% ... may say more about quality and
consumer satisfaction with traditional out-
lets, than about poor substitutability be-
tween outlets,’” said NAB.
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As fast as we can welcome
new stations, we have
new stations to welcome.

Only last September, six new stations named CBS/FM
National Sales as their representative. Now four more have
joined the trend, making us one of the fastest growmg reps. n
the industry. All of these stations recognize that were ¢
specialists in selling the sought-after contemporary
radio market.

Yet despite our phenomenal growth, we are
still a short-list rep. And that means we have the '
time to give you all the individual attention you need.

Find out what we can do for you. Call Eli Kaufman
at (212) 975-3185.
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munications, the next generation.

“HealthBeat” 65% U.S. and climbing,

“The Law Works,” 50% U.S. after only

three weeks of selling; “Miller's Court,” tele-

cast on a national network of PBS sta-

tions; “Summer Solstice,” seen on ABCTV

December 30, the first network TV movie

ever bought from a local station; and for

September, 1982, “‘Tom Cottle. Up Close.”,

a remarkable new talent who turns the in-

terview into the innerview.

The same creative energy that made
WCVBIV the country’s most productive
programmer also produces first-run synadi-
cated programming that entertains a na-

tion. We're proud of our past and excited a
about our future. Join us.

5 bbic bbiz

WCVBTV BBl Communications BBI Productions

5TV Place, Needham Branch, Boston, MA 02192 617/449-0400
New York—212/953-1744 Los Angeles—714/644-9078

Boston Broadcasters, Inc. Success Through Innovation




Increase your live coverage, and
you increase your news ratings.

Our new versatile 2 MX ENG sys-
tem offers you much greater flexibil-
ity in news quality live coverage.

This exclusive frequency agile
package is so small and lightweight
that it easily mounts on any helicop-
ter, van, or news car. It's also available
in a compact suitcase to provide
more flexibility and faster coverage.
You'll be first "on air” with that impor-
tant news story.

And because MAC provides the
most advanced technology in this
field, our engineers have the experi-
ence to give you exactly what you
need. To give you the most cost effec-
tive system available.

In addition, our package is com-
patible with the news gathering
equipment you already have. So your
investment in our new highly flexible
equipment expands the capability of
your entire news gathering system. As

Dimensions: 44" x 2%" x 5%”, Weight: 3% |bs
Power output: 12 watt, high stability 21-channel
synthesizer. internal VSWR and {hermal protec-
tion, dual audio channels.

well as increase the ratings for your
news programming.

In fact, all of MAC's news gather-
ing systems are designed with your
ratings in mind. So whether you want
to increase live coverage on the
street, the roof, in the mobile unit, or
in the helicopter, MAC can help you

do it cost effectively.

And our single-source account-
ability means faster and better service
for your news gathering teams.

MAC is a worldwide leader in
ENG/EFP terrestrial airborne and sat-
ellite microwave systems.

if you'd like the facts and figures
on how this live coverage can im-
prove your news programming, con-
tact your Regional Sales Manager or
Microwave Associates Communica-
tions, 63 Third Avenue, Burlington,
MA 01803, US.A. (617) 272-3100,
ext. 1872. TWX 710-332-1716, Telex
94-9464.

Microwave Associates
Communications

A
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MPANIES IN ELECTRONIC COMMUNICATIONS

Acton O Adams-Russell O AEL Industries O Affiliated Publications O
American Broadcasting Companies O American Express O American
Family O Arvin Industries 0 BBDO International O John Blair O Burnup
& Sims O Cable TV Industries O Capital Cities Communications O CBS
O Cetec O Charter Co. O Chris-Craft Industries 0 Columbia Pictures In-
dustries O Comcast O Comsat O Conrac O Cox Broadcasting O Walt Dis-
] ney Productions O Dow Jones O Doyle Dane Bernbach O Dun &
I Bradstreet O Eastman Kodak O Fairchild O Filmways O Foote, Cone &
l Belding O Gannett O General Electric O General Instrument O General
1

|

Tire & Rubber O Getty Oil O Gray Communications O Grey Advertising

O Gulf United O Gulf + Western Industries O Harris O Harte-Hanks

Communications O Heritage O Insilco O Interpublic Group of Com-

panies O Jefferson Pilot O Josephson International O JWT Group O
l Knight-Ridder Newspapers O Lee Enterprises O Liberty O LIN Broad-
casting 0 3M O M/A-Com O Maclean Hunter 0 MCA O McGraw-Hill O
MCI Communications O Media General O Meredith O Metro-Goldwyn-
Mayer Film 0O Metromedia = Motorola 0 Multimedia 0 New York Times
O A.C. Nielsen O Nippon Electric = North American Philips O Oak In-
dustries O Ogilvy & Mather O Outiet O Post Corp. O RCA 00 Reeves
Communications O Rockwell International O Rogers Cablesystems O
Rollins O Schering-Plough O Scientific-Atlanta O Scripps-Howard O
Selkirk O Signal Companies O Sony O Storer Broadcasting O Taft Broad-
casting O Tektronix O Tele-Communications O Time O Times Mirror O
Turner Broadcasting O United Cable Television O United Television O
Varian Associates 0 Viacom International O Warner Communications O
Washington Post O Western Union O Westinghouse Electric 0 Wometco

Enterprises O Wrather O Zenith
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Tabulating the Fifth Estate’s Top 100

Revenues are up but earnings
picture is mixed; BROADCASTING's
electronics communications index
finds RCA, ABC, Rockwell on top;
Signal Companies and Dow Jones
are major newcomers to survey

of leading publicly traded firms;
Maclean Hunter and Selkirk
reinforce Canadlan presence

RCA Corp. gets the brass ring for generat-
ing the most revenues from communica-
tions holdings and services, according to
BROADCASTING's annual survey of the top
100 publicly traded companies in broad-
casting and allied fields.

The survey, covering the last four quar-
ters through the third quarter of 1981,
now includes an electronics communica-
tions index (ECI) to reflect the portion of
revenues from that activity. ECI’s are
based, in some cases, on precise figures
offered by companies. In other instances,
they stem from unofficial estimates, pro-

jections of corporate ratios from preceding
years, or indications from other sources.

ECI's will be a permanent part of
BROADCASTING’S survey.

Due to its extensive holdings in other
areas, General Electric’s $26,599,000,000
in revenues easily made it number-one in
total revenues again. GE’s figure was more
than the combined revenues of number-
two Getty Oil ($12,719,752,000) and
number-three Eastman Kodak ($10,372,-
501,500).

RCA’s top-ranked ECI was $7,785,475,-
000 out of the corporation’s total revenues
of $7,985,500,000. Parent companies of
the other two major commercial networks
also were near the top of the ECI’s. Amer-
ican Broadcasting Companies was second-
ranked with $2,050,811,200 out of total
revenues of $2,370,880,000; CBS Inc. was
fourth with $1,740,578,030 out of total
revenues of $4,156,108,000.

Manufacturing and equipment com-
panies fill out the balance of the top 10

ECI's: Rockwell International (third);
Motorola (fifth), Zenith (sixth),
Tektronix (seventh), Sony (eighth),
Westinghouse (ninth) and 3M Co. (10th).

M/A Com, l1th-ranked ECI company,
continued the strong upsurge it had in last
year’s survey. At that time, it showed
revenues up 160.1% and profits up
197.1%. In the current listing, M/A Com
comes up with a 47.6% gain in revenues
and a 51.9% increase in profits.

The biggest newcomer to the current
top 100 list is The Signal Companies, for
years 49% owner of Golden West Broad-
casters and which, in January 1981, ab-
sorbed Ampex, a major manufacturer of
audio-visual products. In turn, Ampex is
gone from the current top 100 list. The
Signal Companies now ranks 10th in over-
all revenues with nearly $5.3 billion. Of
that, about 9% is from communications,
warranting 12th place in ECI rankings.

Another sizeable newcomer is Dow
Jones & Co. (42d in total revenues, 41st in

THE TOP 100
The First 25

QOverall

rank Company

1. General Electric Co.

2. Getty Qil

3. Eastman Kodak Co.

4, Westinghouse Electric Corp.

5. RCA Corp.

6. Rockwell International

7.  American Express

8. 3M Co.

9.  Gulf + Western Industries
10. Signal Cos.
11. Charter Co.
12. Sony Corp.
13. Nippon Electric Co.

14. CBS Inc.

15. Motorola Inc.

186. Time Inc.

17. North American Philips Corp.
18. Warner Communications
19. General Tire & Rubber Co.
20. American Broadcasting Companies
21. Times Mirror Co.

22. Schering-Plough Corp.

23. Harris Corp.
24. MCA Inc.
25. Gannett Co.

Gross Revenues

Four quarters
through third
quarter of 1981

$26,599,000,000
12,719,752,000
10,372,501,000
9,366,313,000
7,985,500,000

7,039,700,000
6,914,500,000
6,436,000,000
5,702,476,000
5,299,900,000

5,008,256,000
4,863,372,000
4,820,202,000
4,156,108,000
3,286,006,000

3,233,404,000
2,979,993,000
2,805,463,000
2,524,300,000
2,370,880,000

2,074,656,000
1,810,400,000
1,596,048,000
1,327,664,000
1,326,571,000

Four quarters

through third %
quarter of 1980 change
$24,171,000,000 +10.0
8,984,597,000 +41.6
9,213,688,000 +12.6
8,513,880,000 +10.0
7,903,000,000 + 1.0
6,906,500,000 + 19
5.419,500,000 +27.6
5,941,000,000 + 83
5.338,483,000 + 6.8
4,650,100,000 +14.0
4,550,577,000 +10.0
4,129,491,000 +17.8
3,943,094,000 +222
4,001,396,000 + 39
3,058,451,000 + 74
2,753,481,000 +17.4
2,290,545,000 +30.1
1,872,757,000 +49.8
1,661,268,000 +51.9
2,248,079,000 + 55
1,818,081,000 +14.1
1,696,500,000 + 6.7
1,373,349,000 +16.2
1,347,371,000 - 15
1,174,070,000 +13.0
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ECI ranking). Dow Jones provides news
services to radio, television and cable and
uses its own satellite network to feed fac-
similes of its Wall Street Journal to its
printing plants around the country.
Already 40% holder of a cable franchise in
New Jersey, Dow Jones in October an-
nounced an agreement with Continental
Cablevision to purchase a minority in-
terest in Continental, the nation’s 13th
largest MSO.

Gone from the top 100 list is Trans-
america Corp., the multibillion dollar con-
glomerate that ranked 11th in the previous
survey. Transamerica, at the time, owned
United Artists which has film product in
TV and derives income from home
videodisk licensing and payments. Last
year, Transamerica sold United Artists to
MGM Film for $380 million. That transac-
tion was taken to court by MGM Film,
which charged the seller with fraud and
deception in tax credits and asked for $100
million in damages (BROADCASTING, Nov.
16, 1981).

The Canadian presence in the top 100
list increased in the current survey with
the addition of such cable entities as

Maclean Hunter, the Toronto-based media
corporation, that ranks 62d and derived
nearly half of its $322-million revenues
from communications. In addition, there
now is Selkirk Communications Ltd.,
Toronto, dominion broadcast licensee that
has been expanding cable interests in the
U.S. Selkirk ranks 83d with all of its $122-
million in revenues from communications.

The other major publicly traded Cana-
dian company on the list is Rogers
Cablesystems, formerly Canadian
Cablesystems and 87th in the last survey.
This time, it bounded up to the 76th spot
with revenues of nearly $163 million, all
from communications holdings.

The report and ranking of the principal
public companies with electronic com-
munications holdings or services was first
compiled in mid-1978. It became a
yearend special report in subsequent
years. The basic universe is drawn from
BROADCASTING’S “‘Stock Index’ which
reports weekly on companies that have
identifiable interests in broadcasting and
allied electronic communications fields.

The top 100 companies in this report do
not include a number of sizable com-

munications firms that are privately held
and do not necessarily divulge their finan-
cial activity. Typical of those companies are
Amway Corp. (owner of Mutual Broad-
casting), The Tribune Co., Oklahoma
Publishing Co. (Gaylord Broadcasting),
Park Communications, A.H. Belo Corp.
and Ziff-Davis. However, Dallas-based
Belo last fall filed with the Securities & Ex-
change Commission for a public offering
of two million shares of common stock
(BROADCASTING, Nov. 9, 1981) and the
company will be part of the next report. Its
subsidiary, Belo Broadcasting Corp., has
extensive holdings in radio, television and
cable.

Beginning on the next page, in
alphabetical order, are capsule summaries
of who the top 100 are, what they do and
how well. In the charts (below and on the
succeeding three spreads), the revenues
and earnings listed do not necessarily
represent the individual company’s fiscal
year. Rather, they show performance for
four quarters through the third quarter of
1981 —a period chosen by BROADCASTING
to put all the companies into the same fis-
cal time frame.

Net earnings

Four quarters
through third

Four quarters
through third

quarter of 1981 quarter of 1980
$1,611,000,000 $1,486,000,000
851,103,000 843,590,000
1,272,397,000 1,043,508,000
441,900,000 179,100,000
70,100,000 306,300,000
291,800,000 280,200,000
503,500,000 432 500,000
576,000,000 670,000,000
290,887,000 255,284,000
209,400,000 185,200,000
22,556,000 174,726,000
283,284,000 314,876,000
99,305,000 65,570,000
179,870,000 186,981,000
182,393,000 173,198,000
134,901,000 145,114,000
105,282,000 73,035,000
195,248,000 217.894,000
113,692,000 25,881,000
136,963,000 152,767,000
142,694,000 133,989,000
186,600,000 238,700,000
105,458,000 83,135,000
102,565,000 155,170,000
165,733,000 145,676,000

Earnings Fiscal

% per year
change share ends
+ 84 $ 7.07 Dec
+ 09 10.386 Dec
+21.9 7.89 Dec
+146.7 5.15 Dec
771 0.02 Dec
+ 4.1 3.84 Sep
+16.4 5.43 Dec
-140 492 Dec
+139 3.75 Jul
+13.1 3.04 Dec
—87.1 57 Dec
-10.0 1.23 Oct
+51.4 A1 Mar
- 38 6.45 Dec
+ 53 5.81 Dec
- 74 4.21 Dec
+44.1 7.85 Dec
-10.4 3.15 Dec
+339.2 3.57 Nov
-10.3 4,96 Dec
+ 65 4.18 Dec
-21.8 3.45 Dec
+26.9 3.39 Jun
-339 4.30 Dec
+13.8 3.05 Dec

Electronic Communications Index

ECI ECI
revenues rank
$106,396,000 47
63,598,760 64
103,725,010 49
533,879,841 9
2,785,475,000 1
1,759,925,000 3
65,000,000 62
533,000,000 10
171,000,000 33
476,991,000 12
50,082,560 72
972,674,400 8
173,527,272 32
1,740,578,030 4
1,314,402,400 5
468,843,000 13
446,998,950 14
196,382,410 30
142,000,000 37
2,050,811,200 2
18,671,904 92
30,776,800 84
399,012,000 15
119,487,960 44
132,657,100 40
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Acton Corp. O Samuel J. Phillips, chairman
and president.

Divided into two segments, communications
and food businesses, Acton Corp. saw revenues
leap 198% for four quarters ended September
1981. But despite a strong sales year, with
revenues of $373,859,000, earnings dropped
35.3% 1o $3,754,000. Acton poinis to high in-
terest rates as a major factor in the last four
quarters decreased profits.

Last year the communications side of the
Massachusetts-based firm wired 1,111 miles of
cable plant in Utah and California. Also in that
group is National Telephone, a telephone inter-
connect company which produces the Omega
Key systems serving business requirements,
Within this segment, particularly, high interest
rates had a detrimental effect on profits in re-
cent quarters.

Acquired in the fourth quarter of 1980 was
Tele/Resources, which manufactures electronic
telephone equipment and was bought ““to fill
the gap between our CATV business and our
telcphone interconnect business,” Acton said.
Acton also owns two radio Stations, wMYD(AM)
Wickford, R.I. and wiLBz(2M) Bangor, Me.

Also contributing to the sales increase in 1981
was Acton Food which consists of eight snack
food plants, the International Foodservice
Corp. and DeCoster Egg Farms.

92

Adams-Russell O Gerald J Adams, chair
man and chief executive officer; John J. Lynch,
president and chief operating officer

Adams-Russell expanded both its telecom-
munications and electronics groups in 1981. The
Waltham, Mass., company had revenues of
$59.9 million for the fGur quarters ended Sep-
tember 1981, up 28.3% from last year's $46.7
million. Earnings also rose, to $5.5 million with
earnings per share of $1.29.

The figures represent readjustments from the
pooling of interest from two A-R acquisi-
tions in 1981: Micro-Tel Corp. for $11 million
and Microwave Products for $4.5 million. The
two companies had combined sales of $13.8
million last year. Micro-Tel makes microwave
surveillance receivers and signal generators,
and Microwave makes missile target seeker an-
tennas. The w0 companies join A-R's
electronics group that accounts for 76% of the

company’s sales.

The other 24% comes from the telecom-
munications group that owns and operates cable
systems in the Northeast and wyTv(Tv) Yo-ngs-
town, Ohio. A-R lists 64,700 basic subscribers
as of Sept. 30, with 31,600 pay subs, 135,000
homes passed with expansion possibilities for
an additional 109,000 homes. Its most recent
franchise wins were for Norwood and Maynard,
both Massachusetts, and Port Chester, N.Y.

A-R entered into a joint venture with J.
Walter Thompson in May to test Cableshop, an
experimental interactive advertising and infor-
mation service scheduled for tésting over A-R’s
5é-channel Peabody, Mass., system early next
year.

96

AEL Industries Inc. O Leon Riebman, presi-
dent and chief executive officer; Conrad Fowler,
chairman and executive vice president.

AEL Industries, headquartered in Montgom-
ery, Pa., derives the majority of its income from
American Electronic Laboratories, a manufac-
turer of military electronic products.

Revenues for AEL during the four quarters

THE TOP 100

Overdll

rank Company
26. Dun & Bradstreet
27. Fairchild Industries
28. Zenith Radio Corp.

The Second 25

Gross Revenues

Four quarters
through third
quarter of 1981

$1,285,800,000
1,261,873,000
1,254,700,000

29, Knight-Ridder Newspapers 1,208,503,000
30. Tektronix 1,081,546,000
31. McGraw-Hifl 1,072,937,000
32. Walt Disney Productions 1,005,040,000
33. Gulf United Corp. 929,354,000
34. Western Union Corp. 889,287,000
35. Jefferson-Pilot Corp. 866,727,000
36. General Instruments 864,972,000
37. New York Times Co. 813,033,000
38. Washington Post Corp. 720,694,000
39. Insilce Corp. 671,859,000
40, Columbia Pictures Industries 671,575,000
41. varian Associates 638,400,000
42. Dow Jones & Co. 615,180,000
43, A.C. Nielsen Co. 578,721,000
44, Capital Cities Communications 541,626,000
45.  Arvin Industries 506,440,000
46. American Family Corp. 499,750,000
47, M/A Com Inc. 496,718,000
48. Oak Industries 491,687,000
49. Rollins Inc. 482,461,000
50. Metromedia Inc. 478,034,000

Four quarters

through third %
quarter of 1980 change
$1,128,608,00Q +139
829,695,000 +52.1
1,174,700,000 - 68

1,062,675,000 +137
996,339,000 + 85
977,201,000 + 98
914,505,000 + 99
655,334,000 +41.8
761,539,000 +16.8
789,420,000 + 98
808,502,000 + 69
714,980,000 +137
647,447,000 +11.3
635,478,000 + 5.7
745,297,000 - 99
554,300,000 +15.2
505,810,000 +21.6
493,116,000 +17.4
456,223,000 +18.7
433,930,000 +16.7
406,991,000 +22.8
336,481,000 +476
351,279,000 +34.9
414,564,000 +16.4
419,710,000 +139
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ending September 1981 were $51.2 million, a
drop from the 1980 total of $55.6 million. AEL
officials attribute that fall to the firm's discon-
tinuation of its cable construction division and
the sale of its cable product line. In addition,
AEL suffered a loss from its cable MSO subsidi-
ary, UltraCom Inc., due to the continuing
deveiopment and expansion of its CATV
systems. AEL is accelerating ils cable opera-
tions—of its 32 franchises, 10 have been ac-
quired since 1979. It has 15 operating cable
systems. Net income for 1981 shows a loss of
$4,758,000 and a loss of $2.54 in earnings per
share. AEL also reported a loss in 1980 of
$3,311,000 in net income due to its early efforts
1o divest itself from its cable product line. Earn-
ings per share for 1980 were reported at a loss of
$1.74,

Roughly 16% of AEL's income is derived
from UltraCom and its division which produces
AM and FM transmitters.

AEL's cable systems include: Miami Beach
and Okeechobee, both Florida, Rockmarl, Ga.:
Asbury Park and Ocean township, both New
Jersey; Elizabeth City, N.C.; Grove and Ok-
mulgee, both Oklahoma; Haverford township
and Maple township, both Pennsylvania;
Gatlinburg, Pigeon Forge and Sweetwater, all
Tennessee.

69

Affiliated Publications Inc. O William O
Taylor, chairman and chief executive officer.

Boston-based Affiliated Publications, owner of
12 radio stations and the 108-year-old Boston
Globe (daily and Sunday), last year moved into
new fields of communications. On Aug. 31, the
company acquired a 45% interest in McCaw
Communications Companies for $12 million in
cash. McCaw owns and operates cable TV and
radio common carrier systems located in Wash-
ington and Alaska.

Then, on Oct. 2, Affiliated Publications en-
tered into a joint venture with McCaw Com-
munications 10 purchase Southern Oregon
Broadcasting Co., a cable TV operator in
Oregon. Also, the joint ventures negotiated for
the purchase of Pacific Telatronics Inc., a
microwave communications carrier that serves
northern California and southern Oregon. That
sale is subject to FCC approval.

Knight-Ridder Newspapers and Affiliated
Publications on Oct. 28 announced an agree-
ment under which the latter will share market
data from the Knight-Ridder/AT&T Viewtron
home information service tests in South
Florida. The pact could lead to a partnership to

establish Viewtron service in Boston ..

Affiliated Publications staked out in radio in
1978 when it established its subsidiary Affiliated
Broadcasting Inc. In 1981, Affiliated Broadcast-
ing consummated its purchase of wAlv-AM-FM
Jacksonville, Fla. in March. And in August, it
agreed 1o sell its wsal-aM-FM Cincinnati.

Other radio properties are KRAK(AM) and
KEWT(FM) Sacramento, Calif.; KMpPS-AM-FM Seat-
tle, wras(aM) and wwyD(FM) White Plains,
N.Y., and wHNY-AM-FM Springfield, Mass.

Approximately 6% of the parent corporation’s
revenues come from broadcasting. Revenues of
Affiliated Publications for the four quarters
ended September 1981 totaled $229.751,000, a
15.2% increase over the $199,372.000 in the
four quarters ended September 1980. Profits
rose 10.6% to $14,773,000 from $13,351,000 in
those respective survey periods. Earnings per
share increased to $2.85 from $2.59 in the same
four-quarier periods.

20

American Broadcasting Companies Inc.

O Leonard H. Goldenson, chairman and chief’
executive officer; Elton H. Rule, president and

chief operating officer.

Through its ABC Video Enterprises, ABC step-

Net earnings

Four quarters Four quarters

Earnings Fiscal

through third through third 4 per year

quarter of 1981 quarter of 1980 change share ends
$115,787,000 $98,934000 +170 $4.13 Dec
75,243,000 49,742000 +451.3 4,20 Dec
20,500,000 27,700,000 -26.0 1.08 Dec
99,993,000 88,366,000 +131 3.09 Dec
82,349,000 83,499,000 - 14 4.45 May
84,392,000 83,398,000 + 1.2 3.39 Dec
121,480,000 135,186,000 —10.2 3.72 Sep
82,166,000 73,735,000 +11.4 3.05 Dec
53,500,000 37,300,000 +434 2.77 Dec
100,677,000 96,770,000 + 40 4.61 Dec
78,920,000 60,282,000 +30.9 6.34 Feb
47,130,000 41,496,000 +13.5 3.83 Dec
29,729,000 33,629,000 -—-116 212 Dec
33,610,000 29,240,000 +14.9 2.31 Dec
37,838,000 50,872,000 -2586 4.29 Jun
3,600,000 22,100,000 -116.2 .45 Sep
67,407,000 53,132,000 +269 2.16 Dec
35,700,000 28,456,000 +254 3.21 Aug
78,108,000 71,860,000 + 87 5.94 Dec
16,874,000 10,115,000 4668 2.30 Dec
19,809,000 19,809,000 1.28 Dec
38,691,000 25,463,000 +519 1.04 Sep
26,949,000 16,744,000 +60.9 1.53 Dec
46,520,000 36,757,000 +268 1.69 Jun
58,365,000 51,624,000 +130 13.84 Dec

Electronic Communications Index
ECI ECI
revenues rank
$92,577,600 52
50,474,920 71
1,146,795,800 6
41,089,102 79
1,081,546,000 7
53,561,000 69
43,672,000 77
29,739,328 85
208,226,000 28
44,203,077 75
294,090,480 19
31,102,000 83
80,466,000 57
134,371,000 39
290,791,975 20
280,896,000 21
123,036,000 41
62,501,868 65
194,985,360 31
5,064,400 99
25,987,000 87
496,718,000 11
245,843,500 24
62,138,000 61
263,185,000 22
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ped up markedly its programing for nonbroad-
cast media in 1981. On April 12 it launched
ARTS (Alpha Repertory Television Service), a
joint venture with Warner Amex Satellite En-
tertainment Co., as a nightly cable service
devoted to the performing and video arts, fed
by satellite to systems serving some 3.5 million
homes. It also found an ally in Hearsi Corp. for
the formation of Hearst/ ABC Video Service, 1o
provide Daytime, a women’s service for cable,
starting early in 1982. It entered a joint venture
with Getty Qil’s Entertainment and Sports Pro-
graming Network 1o offer a ‘*‘major sports pre-
sentation each month” on pay cable, starting in
the spring of 1982, and it joined Westinghouse
Broadcasting Co. in forming Satellite
NewsChannels to produce two 24-hour news
services, with the first service due to start in the
spring of 1982 and the other late in the year.

And ABC Radio, which already operated four
radio networks, announced plans for two more,
Direction: and Rock Radio, to start today (Jan.
4). ABC Motion Pictures, meanwhile, an-
nounced plans for three new theatrical movies.

For the 12 months that ended Sept. 30, ABC
revenues reached $2,370,880,000, a 5.46% in-
crease from the preceding 12 months. Earnings
totaied $136,963,000, down 10.34%, in part be-
cause of the development and start-up cosis for
the new media services.

Broadcasting remained ABC’s number one
business, representing 86.5% of revenues and
98.8% of operating profits in 1980. ABC
Publishing, which includes Chilton Co., Farm
Progress Publications, R.L. White Co. and a
number of consumer magazines along with
books, manuals and other periodicals, repre-
sented 10.16% of revenues and 4.9 of operating
profits. Broadcasting and publishing thus took
up the slack from $12.9 million operating loss
reported for 1980 by ABC's scenic attractions
and *‘other’’ operations, which accounted for
less than one percent of ABC revenues. Scenic
attractions include three outdoor parks in
Fiorida: Weeki Wachee Spring, Silver Springs
and Wild Waters.

ABC’s broadcasting properties are the ABC-
TV Network; ABC Radio and its Contempor-
ary, Entertainment, FM and Information net-
works and the two new networks starting now;
ABC Entertainment; ABC News; ABC Sports;
ABC Television Spoi Sales; ABC International
Television; and five TV, six AM and seven FM
stations. The stations are WABC-AM-TV and
wpLI(FM) New York, wKS-AM-Tv and WDAI(FM)
Chicago, wXvz-aM-Tv and wriF(FM) Detroit;
KAUM(FM) Houston; KABC-AM-TV and KLOS(FM)
Los Angeles; KGO-aM-Tv and KSFX(FM) San
Francisco and wMAL(AM)-WRQX(FM) Washing-
ton.

7

American Express Co. O James D. Robin-
son I, chairman; Alva O. Way, vice chairman.

American Express, already a financial services
giant, swung into new territory last year
through its June merger with the second largest
securities firm in the country, Shearson Loeb
Rhoades. That $900-million-plus transaction
produced a company that as of Sept. 30 had
assels valued at $23.45 billion.

The news and comment generated by the
move perhaps overshadowed the activity of
American Express that’s more directly related
to broadcasting—the company’s 50/50 partner-
ship with Warner Communications Inc. in
Warner Amex Cable Communications and
Warner Amex Satellite Entertainment Co.
(Amex bought into those operations in 1979 for
$175 million). Chairman Robinson identified
one of the company’s principal long-range goals
as ‘“‘to capitalize on one of the underlying
strerdgths of the company as a whole —our tech-
nological capability in the area of data based
telecommunications.

Some sense of the kind of future Robinson
has in mind can be found in Amex’s emphasis
on the interactive Qube technology developed
by Warner Amex, and in the mention in

Gross Revenues

THE TOP 100
The Third 25
Four quarters
Overall through third
rank Company quarter of 1981
51. Interpublic Group of Companies $430,993,000
52. Meredith Corp. 419,637,000
53. Wometco Enterprises 408,196,000
54. JWT Group 386,966,000
55. Cox Broadcasting Corp. 376,320,000
56. Acton Corp. 373,859,000
57. Media General 354,268,000
58. Taft Broadcasting Co. 339,447,000
59. Harte-Hanks Communications 338,952,000
60. MCI Communications 334,404,000
61. Communications Satellite Corp. 326,410,000
62. ‘Maclean Hunter 322,287,840
63. Liberty Corp. 318,323,000
64. Scientific-Atianta 303,087,000
65. MGM Film 298,313,000
66. Ogilvy & Mather International 286,216,000
67.  Storer Broadcasting 251,005,000
68. John Blair & Co. 235,016,000
69. Affiliated Publications 229,751,000
70. Burnup & Sims 219,643,000
71. Viacom International 198,604,000
72. Multimedia 187,187,000
73. BBDO 179,050,000
74. Foote Cone & Belding Communications 169,312,000
75. Reeves Communications 165,936,000

Four quarters

through third %
quarter of 1980 change
$416,393,000 + 35
360,641,000 +186.3
337,194,000 +21.0
316,006,000 +22.4
292,970,000 +284
125,174,000 +198.7
323,301,000 + 96
247,303,000 +37.3
289,574,000 +17.0
182,045,000 +83.7
287,223,000 +136
235,799,760 +36.7
291,956,000 + 90
208,158,000 +4586
181,177,000 +64.6
257,191,000 +11.3
185,301,000 +355
204,649,000 +148
199,372,000 +156.2
190,721,000 +15.2
142,888,000 +39.0
155,651,000 +20.3
172,550,000 + 38
158,500,000 + 68
49,993,000 +231.9
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Amex’'s annual report that Warner Amex is
“developing lechnological, creative and
marketing ties with our communications divi-
sion,” a grouping that includes Food & Wine
and Travel & Leisure magazines, American Ex-
press Direct Response, and London publisher
Mitchell Beazley Lid., which is separately
**developing video programing capabilities.””

This year. Amex and WCI both kicked an ad-
ditional $100 million of new equity capital into
their partnership, following which action
Warner Amex was able to restructure $500
million lending package on more favorable
terms.

While Amex revenues in the 12 months
ended Sept. 30 climbed 27.6% 10 $6.9 billion,
and earnings were up 16.4% to $503,500,000,
$5.43 per share, it is hard to find evidence of the
Warner Amex partnership in published Amex
financial data—Amex doesn’t include figures
from the parinership in reporting revenues, and
the effect of Amex equity in the earnings or
losses of the partnership disappear in to the bal-
ance sheets.

American Express business lines are travel-
related services {including the traveler's checks,
cards and the communications division), inter-
national banking services, insurance services
{Fireman’s Fund) and invesimeni services.

46

American Family Corp. O John B. Amos,
chairman and chief executive officer.

Broadcast revenues increased substantially dur-
ing the 12 months ending September 1981 for
American Family Corp., an international com-
pany primarily in the business of cancer in-
surance. Of revenues totaling $499,750,000 ap-
proximately 5.2% came from the company’s
television stations: WAFF(Tv) Huntsville, Ala.;
KFvs-Tv Cape Girardeau, Mo., and WTOC-TV
Savannah, Ga. During the previous 12 months,
broadcast revenues accounted for 3.6% of total
revenues of 3406,991,000. American Family
sold WYEA-Tv in its home town, Columbus, Ga.
in July 1981 after four years of ownership. A
UHF station competing with two strong VHF
stations, WYEA-Tv failed to turn a profit under
the company's efforts to provide local program-
ing, according to a spokesman.

Although gross revenues were up during the
12 months ending September 1981, net income
remained flat at $19,809,000. Revenues at
American Family’s operations in Japan grew in
the past year, but its domestic operations have
not fully recovered from an 18-month slump.

45

Arvin Industries O Eugene I Anderson,
chairman, president and chief executive officer.

Arvin Industries is a diversified corporation
with a broad range of products and services
aimed at four major markets: automotive—
which accounts for about 60%-70% of the com-
pany’s total revenues; appliance and hardware;
government and utilities, and the commercial
and industrial market.

In September 1981 the company sold its Ar-
vin/Echo division (now known as Echo Science
Corp.), which designs and produces video,
digital and analog recording systems, including
transient-free and longitudinal data recorders;
broadcast color frame storage units and a slow-
motion videodisk. The buyer was Precision
Data Inc., a Mountain View, Calif.-based firm,
primarily involved in the production of instru-
mentation tape recorders for the military. The
price, which was not disclosed, was reported 1o be
between $1 million and $3 million.

Arvin  still produces the Sat-Weather
recorder, developed in 1980, which produces
color pictures from U.S. weather satellites for

Net earnings

Four quarters Four quarters Earnings Fiscal
through third through third % per year
guarter of 1981 quarter of 1980 change share ends
$15,865,000 $19592,000 -190 $3.51 Dec
24,452,000 22,868,000 + 69 7.75 Dec
24,034,000 19,580,000 +22.7 1.79 Dec
11,525,000 15,549,000 -259 2.36 Dec
62,291,000 45973000 +355 412 Dec
3,754,000 5804000 -353 T7 Dec
30,304,000 28,258,000 + 7.2 4.21 Dec
30,956,000 31913000 - 3.0 3.02 Mar
25,078,000 21,741,000 +153 2.61 Dec
27,483,000 6,672,000 +311.9 65 Mar
42,352,000 36,111,000 +17.3 5.30 Dec
23,504,040 14,607,600 +8609 .75 Dec
29,535,000 30,823,000 - 4.1 2.31 Dec
20,176,000 14,117,000 +429 .96 Jun
23,164,000 16,457,000 +407 .68 Aug
13,979,000 14684000 - 48 3.30 Dec
24,038,000 27,391,000 -12.2 1.66 Dec
9,936,000 9,563,000 + 39 2.66 Dec
14,773,000 13,351,000 +106 2.85 Dec
9,429,000 7.831,000 +204 1.04 Apr
19,119,000 14,284,000 +338 2.04 Dec
24,394,000 20,645,000 +181 2.41 Dec
15,713,000 15867,000 - 09 5.63 Dec
9,867,000 13,342,000 -26.0 3.57 Dec
13,156,000 4,221,000 +211.6 1.84 Jun

Electronic Communications Index

ECI ECi

revenues rank
$232,736,000 25
71,338,290 58
110,621,116 45
212,830,300 26
343,316,736 16
48,601,670 73
21,256,080 91
210,457,140 27
65,510,640 62
334,404,000 17
326,410,000 18
83,794,838 55
38,198,760 82
121,234,800 43
137,223,980 38
143,108,100 48
251,005,000 23
58,754,000 68
13,785,060 96
63,696,470 63
198,604,000 29
110,215,000 46
89,525,000 53
101,587,200 50
82,968,000 56
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the cable television industry. The company also
produces a small line of cable taps and AV
switches, which together account for a “‘very
small’” portion of the company’s total revenues,
perhaps 1% or less.

For the four quarters ending September
1981, Arvin had revenues totaling $506.4
million, up 16.7% from the previous year. Earn-
ings for the same period rose 66.8% to $16.9
million while earnings per share climbed 76% to
$2.30. The gains are attributed to certain *‘cost -
reduction™ techniques implemented by the
company.

73

BBDO International O Bruce Crawford,
president and chief executive officer.

BBDO had a lackluster year during the period
ended September 1981 as revenues amounted
to slightly more than $179 million, up 4%, while
net income dropped slightly to $15.7 million
from the 1980 period.

BBDO was plagued by a decline in overseas
spending during the year and by the
strengthened exchange rate of the U.S. dollar
which  reduced international revenues.

Domestic spending increased by about 8%,
BBDO invests an estimated 50% of its overall
expenditures in television and radio.

During the year BBDO signed a tentative
agreement to buy Tracy-Locke Advertising &
Public Relations, Dallas, for approximately $10
million in BBDO stock. T-L has billings of about
$100 million, of which an estimated $70 million
is in broadcast. Norman Campbell would con-
tinue as president and chief executive ofticer of
the agency, which will operate as an indepen-
dent subsidiary. The agreement is to be ratified
in January.

During the year BBDO lost its condensed
soups assignment from Campbell Soup Co.,
totaling about $6 million and its gift-watch busi-
ness for Timex, amounting to about $5 million.
During 1981 BBDO snared the Atra razor ac-
count of Gillette ($10 million) and the General
Electric air-conditioning business.

In 1980 BBDO ranked fourth among US.
agencies in TV-radio billirig with expenditures
of $406.8 million. Included in BBDO's roster of
broadcast-investing accounts were Firestone
Tire & Rubber, General Electric, Avis, Black &
Decker, Campbell Soup, Lever Bros., PepsiCo.,
Pillsbury, Quaker Oats, Thom McAn Shoe Co.,
Joseph Schlitz Brewing Co. and Timex. lts
extensive broadcasting accounts represent ap-

proximately 50% of BBDO revenues.

68

John Blair & Co. O -Jack W. Fritz, president
and chief executive officer.

John Blair & Co. showed an increase in
revenues of 14% to more than $235 million in
the four quarters ended September 1981, but
profits rose by only 4% to $9.9 million. Profits
did not keep up with the revenue surge because
of the increased development costs of new
broadcast-related operations. These include
operations in the distribution of television com-
mercials by satellite, the origination of live radio
network programing and the marketing of ad-
vanced media and consumer research.

The company said its graphics and owned sta-
tions: KsBW-Tv Salinas, KsBY-Tv San Luis Obispo,
both California: KoKH-Tv Oklahoma City, and
WHDH(AM)-wCOZ(FM) Boston, represents a large
number of television and radio stations and
operated Blair Graphics Division, which con-
sists of three commercial printing companies.
The graphics division is the largest money-
maker while broadcast accounts for about 25%
of the total.

Gross Revenues

. THE TOP 100
The Fourth 25

Four quarters

Overall through third

rank Company quarter of 1981
76. Rogers Cablesystems $162,743,880
77.  Tele-Communications Inc. 162,307,000
78. Lee Enterprises 153,061,000
79. Filmways 152,769,000
80. Doyle Dane Bernbach International 152,234,000
81. Outlet Co. 142,286,000
82. Conrac Corp. ‘ 142,061,000
83. Selkirk Communications Ltd. 122,083,000
84. Grey Advertising 109,648,000
85. Wrather Corp. 86,368,000
86. Scripps-Howard Broadcasting Co. 84,235,270
87. Turner Broadcasting System 81,471,000
88. Post Corp. 78,028,000
89. United Cable Television 69,449,000
90. LIN Broadcasting Corp. 67,474,000
91.  Chris-Craft Industries 64,892,000
92. Adams-Russell Co. 59,900,000
93. Heritage Communications 59,500,000
94. Josephson International 59,208,600
95. Cetec Corp. 56,542,000
96. AEL industries 51,200,000
97. United Television 42,097,900
98. Cable TV Industries 38,573,000
99. Gray Communications 36,926,319
100. Comcast Corp. 35,925,000

Four quarters

through third 4

quarter of 1980 change

$105,291,720 +54.6
115,518,000 +40.5
136,958,000 +11.7
158,155,000 - 31
136,672,000 +114
128,499,000 +10.7
145,659,000 - 25
88,907,000 +37.3
95,173,000 +15.2
57,701,000 +49.7
68,444,002 +231
49,632,000 +64.1
77,519,000 + 06
37,817,000 +83.6
62,579,000 + 7.8
55,009,000 +18.0
46,723,000 +28.2
22,800,000 +160.0
37,894,700 +58.2
55,163,000 + 25
55,600,000 - 78
37,989,938 +10.8

(not public at time)

36,756,414 + 04
24,795,000 +44.9
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Burnup and Sims Inc. O Riley V. Sims,
chairman; Nick A. Caporella, president and
chief executive officer,

Burnup and Sims, Fort Lauderdale, Fla., makes
its way into the top 100 as a company con-
centrating on the hardware side of electronic
communications. It designs, installs and main-
tains cable systems and telephone and electrical
utility systems. Such activity accounted for ap-
proximately 29% of the $208.8 million in total
revenues the company reported in the fiscal
year ended April 1981,

Burnup and Sims strengthened its ability to
construct cable systems with the purchase in
October of Electro Products, a maker of
standby power supplies for cable, and Consoli-
dated Cable Corp., a cable installation firm.
Both of the Athens, Ga.-based companies were
principally owned by Ronald Livesay. The
purchase prices were not disclosed.

Burnup and Sims's other foothold in
electronic communications is through Gardiner
Communications Inc., a satellite earth station
manufacturer it acquired in 1980.

Revenues for the four quarters ended Sep-
tember 1981 were $219.6 million, a 15.2% in-

crease over the preceding four quarters. The in-
crease in revenues was reflected in the earnings
statements, which showed earnings of $9.4
million, up 20.4% from $7.8 million from the
preceding year.

Aside from ils communications interests,
Burnup and Sims has interests in soft-drink bot-
tling, printing and motion picture theaters.
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Cable TV Industries O George A. Acker,
chairman; Mark A. Engler, president.

Cable TV Industries manufactures and dis-
tributes cable system equipment. The Los
Angeles-based company went public last May
13 and logged revenues of $38.573.000 for the
fout quarters ended September 1981. Its final
three quarters of the year showed increases of
more than $7 million in revenues. Earnings
were $2,290,000 and earnings per share were 86
cents.

Cable TV Industries added Scientific Atlanta
earth stations and master antennas io its dis-
tribution line that includes aerial construction
hardware, underground enclosures, installation
cable, safety equipment and construction tools.

The company issued 600,000 shares of stock
in its May stock offering. Cable TV industries
owns Cable TV Supply Co. and Aberdeen Co.,
both cable product manufacturers and distribu-
tors.

In 1980 the company opened distribution cen-
ters in Dallas and Ohio and added Boston last
year to its other centers (California, New
Jersey, lllinois and Houston).
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Capital Cities Communications Inc. O
Thomas S. Murphy, chairman; Daniel B.
Burke, president.

Capital Cities, a major force in broadcasting and
publishing, became a significant factor in cable
in July 2, 1981, when it closed its 1980 deal for
the acquisition of Cablecom-General Inc. from
RKO General for $139.2 million cash. Capcities
had already committed about $28 million in the
acquisition and development of cable
{ranchises. and the purchase of Cablecom-
General, which at the time of the deal owned
and operated 43 systems with somc 225,000
subscribers in 12 states. made it an important
MSO.

The Cablecom-General buy came too late to

Net earnings
Four quarters Four quarters Earnings Fiscal
through third through third ¥ per year
quarter of 1981 quarter of 1980  change share ends
$6,520,000 $11,588,000 —438 $ .54 Aug
11,419,000 6,624,000 +72.4 .41 Dec
19,074,000 15,100,000 +26.3 2.70 Sep
(68,025,000) 6,307,000 —1,0786 (11.9) Feb
9,702,000 10,446,000 - 71 1.76 Dec
781,000 (33,254,000) +102.3 .29 Jan
3,949,000 5,389,000 —26.7 1.68 Dec
11,438,000 8,903,000 +28.4 219 Dec
6,871,000 6,442,000 + 66 11.41 Dec
30,408,000 {3,098,000) +1,081.5 13.07 Dec
17,608,272 16,408,307 + 73 5.55 Dec
(16,433,000) 686,000 —-2,3955 (.83) Dec
3,013,000 2,738,000 +10.0 1.65 Dec
8,528,000 5,375,000 +58.7 .82 May
17,023,000 14,808,000 +14.9 3.09 Dec
55,756,000 (7.994,000) +7975 16.73 Aug
5,485,000 3,568,000 +53.7 1.29 Sep
3,002,000 1,718,000 +74.7 .30 Dec
5,564,800 3,425,900 +62.4 2.25 Jun
1,187,000 1,717,000 -310 53 Dec
(4,758,000) (3311,000) 437 (2.54) Feb
7,012,509 6,744,231 + 40 .58 Dec
2,290,000 (not public at time) .86 Jan
2,433,248 2,429,789 + 041 4,76 Jun
4,636,000 2,588,000 +79.1 1.03 Dec

Electronic Communications Index

ECI ECI
revenues rank
$162,743,880 34
155,814,720 35
39,795,860 80
103,882,920 36
92,862,740 51
71,143,000 59
14,206,100 94
122,083,000 42
52,631,000 70
4,318,000 100
84,235,270 54
44,000,000 76
22,628,120 89
69,449,000 60
60,726,600 67
45,368,400 74
14,160,000 95
22,610,000 90
6,749,712 98
14,700,920 93
8,192,000 a7
42,097,900 78
38,573,000 81
25,811,496 88
26,943,750 86

Broadcasting Jan 4 1982
A7




L

Co TITTIITT T PR TTETT T AT RN b L P——
: 97 ) mzm e ik

' i EENES 5 BS
"y TR g

A llmmmmuf 1 TnEssRaNs




!

Westar satellites will soon

serve up programs

for a new set of dishes

It won’t be long before small earth stations dot the
skyscape much like television antennas do today.

New technology is making it possible. In fact, small
earth stations are already cropping up on apartment
buildings and hotels across the country. And the price of
these mini-dishes keeps dropping.

As we enter this new era of home electronics and
entertainment, no company is in a better position to
meet the challenge than Western Union.

Today, Westar satellites serve the broadcast, cable,
radio and teleconferencing industries.

In 1982, we're launching two new Westar satellites.
These birds will have more power and twice the
transponder channels as our present satellites.

And we’ll put more Westar satellites into orbit later
in the decade.

For all broadcasters, Westar offers greater
economy and versatility than traditional delivery
systems. And consistent, high-quality reception at all
points.

With these advantages, it’s no wonder so many
syndicated and live programs are now distributed by
Westar. Or that the number of cable programmers and
special networks is exploding. And the advertising
community is using Westar satellites to distribute
commercials.

It all adds up to a brave new world for video and
audio broadcasting, 22,300 miles above the earth.

A world brought to you by Western Union.

Western Union Broadcast Services.
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make a large impact on company results for the
12 months ended Sept. 30, but Capcities was
showing growth without it. Revenues for the
period reached $541,626,000, up 18.72% from
the preceding 12 months, and net earnings-
despite start-up losses in cable and new publica-
tions-advanced 8.69% to $78,108,000.

For the first nine months of 1981, broadcast-
ing and cable accounted for about 36% of Cap-
cities revenues—broadcasting about 33% and
cable nearly 3%. Publishing represented 64%.
All three components were running well ahead
of the comparable period of 1980, with broad-
casting revenues up 14.5% and publishing up
18.9% while cable revenues went from $4,000to
more than $10 million. In operating profits,
broadcasting and publishing were both up about
15%, while cable was taking a $1.95 million loss.

The company’s broadcasting division consists
of six TV, seven AM and six FM stations and
Capital Cities Television Productions, which
produces public-affairs and young people’s pro-
graming for national distribution. The stations
are WPVI-TV Philadelphia; XTRK-Tv Houston;
wKBw-aM-TV Buffalo, N.Y.. WTNH-Tv New
Haven, Conn.; wTvp(Tv) Durham, N.C., KFSN-
Tv Fresno, Calif.; wPAT-AM-FM Paterson, N.J.;
KZLA-AM-FM Los Angeles; wiR-aM-FM Detroit;
WBAP(AM)-KSCS(FM) Fort Worth; WPRO-AM-FM
Providence, R.1., and wrRow-AM-FM Albany, N.Y.

The publishing division includes Fairchild
Publications (which publishes Women's Wear
Daily, W, Supermarkets, Electronic News and
Energy User News, among others, Kansas City
Star-Times, Fort Worth Star-Telegram, Oak-
land Press in Pontiac, Mich., and Wilkes-Barre,
Pa., Times Leader, among others.

The cable division, including Cablecom-
General’s properties, owns and operates 51
systems serving some 285,676 basic and 164.-
347 pay subscribers in 16 states.

14

CBS Inc. O William S. Paley, chairman;
Thomas H. Wyman, president and chief execu-
tive officer

For CBS, the 12 months ended Sept. 30 were a
period of slightly higher revenues, slightly lower
profits—and a high level of activity in prepara-
tion for delivery of programing to nonbroadcast
media.

CBS Cable, formed in 1980, launched on Oct.
12, its 12 hours a day of popular cultural program-
ing, reaching, at the outset, cable systems
serving more than three million subscribers.
The cable unit, a part of the CBS/Broadcast
Group, was active throughout the year in ac-
quiring and producing programs, committing
about 60% of its schedule to material it produced
itself. CBS Video Enterprises, a part of the
CBS/Records Group, was similary active in
developing. acquiring and releasing programing
for the so-called new video technologies, and
the CBS Theatrical Films division was elevated
to group status in recognition of management's
belief that theatrical films, with cable and home
video as secondary markets, might become the
company’s biggest new growth area of the next
few years. The new group’s first movie, “Back
Roads,” starring Sally Field and Tommy Lee
Jones. was released in March and. though not a
blockbuster, had grossed a reported S10.5
million by mid-June. Developmeni spending
for all these new units kept a downward pres-

sure on earnings throughout the period.

CBS also applied for and received a waiver
from the FCC permitling it to own cable
systems on a limiled basis, and subsequently
applied for a franchise in Alameda, Calif. Earlier
in the year it launched a continuing on-air test
of teletext in Los Angeles. It also entered an
agreement with AT&T for a joint test of
videotext, a two-way data-retrieval system by
wire.

CBS Inc.’s revenues for the 12 months that
ended Sept. 30 totaled $4,156,108,000, up
3.87% from the preceding 12 months, and earn-
ings were $179,870,000, down 3.8%. Some
41.88% of the revenues—and 64.62% of operat-
ing profits—derive from the CBS/Broadcast
Group, the broadcasting and cable operations.

The broadcast group—which it each of the
first three quarters of 1981 reported higher
revenues and higher profits than in the com-
parable 1980 quarter—consists of the CBS-TV
Network, CBS Entertainment, CBS News, CBS
Sports, the CBS Television Stations divison and
the CBS Radio division, in addition to CBS Ca-
ble. The CBS Stations division encompasses the
five owned TV stations—wces-Tv New York,
KNXT(TV) Los Angeles, weBM-Tv Chicago,
wcAU-Tv Philadelphia and KMOX-Tv St. Louis—
plus CBS Television Stations National Sales.
CBS Radio includes the CBS Radio network—
and a new network, Radioradio, to be launched
in 1982 —plus the company’s 14 owned radio
stations, CBS Radio Spot Sales and CBS FM
National Sales. The radio stations include an
AM and an FM affiliate for each of the CBS-
owned TV stations, plus KCBS-AM-FM San Fran-
cisco and WEEL-AM-FM Boston.

Next to the broadcast group, the CBS/
Records Group, which claims to be the world’s
largest producer, manufacturer and marketer of
recorded music is the biggest contributor to cor-
porate revenues; in 1980 il accounted for
27.7%. The CBS/Columbia Group, including
musical instruments, toys and specially stores,
represented 16.7% and the CBS/Publishing
Group, which includes Holt, Rinehart &
Winston and Fawcett Publications among
others, 13.34%. CBS also maintains a Tech-
nology Center for research and developmental
work.
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Cetec Corp. O Hugh P Moore, chairman;
Robert A. Nelson, president and chief executive

officer.

Manufacturing a variety of equipment that in-
cludes audio consoles, wireless microphones,
audio tape duplicators and professional
loudspeakers for the broadcast industry, Cetec
Corp. experienced a modest (2.5%) revenue
gain for four quarters ending September 30th
with $56.592,000. Cetec saw a slight dip in prof-
its for the survey period with $1,187,000; that’s
$530,000 below the previous year’s figures. Per
share revenue also dropped from 78 cents to 53
cents.

In late 1980, Cetec sold its AM and FM radio
transmitier business and expanded its CBG
division by purchasing Automated Business
Concepts. The latter is a supplier of computer-
based radio station business systems which
markets MAPS (marketing, accounting, pro-
graming and sales) for use in advertising billing,
commercial traffic and verification, accounting
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and as a management tool for cost-effective sta-
tion operations.

Other Cetec interests include its Guardian
Division, producer of disposable components for
the health-care industry and plastic components
for electronics manufacturers, and Benmar, a pro-
ducer of marine accessories.

11

The Charter Co. O Raymond K. Mason,
chairman and chief executive officer; Jack T.
O’Donnell, president and chief operating officer.

The Jacksonville, Fla.-based Charter Co. un-
derwent vast changes during the four quarters
ending September 1981, particularly in its Com-
munications Group. In  September 1980,
Charter announced the dissolution of Charter
Media, its six-month-old joint venture with
partner Karl Eller, formerly with Combined
Communications. The venture, which was in-
tended to improve Charter’s media holdings,
acquired The Philadelphia Bulletin for $31
million and the New York Subways Advertising
Co. At the close of the partnership, Charter kept
the Bulletin and the advertising company went
to Eller.

Further media losses were incurred last
month when Charter agreed lo sell six of its
seven radio Stations: wOKY(AM)-wMIL-FM Mil~
waukee, KCEQ-AM-FM San Diego, KsLQ-FM St
Louis and Kio1-FM San Francisco. A buyer is
being sought for the seventh station, WDRQ-FM
Detroit, the last of Charter’s broadcast proper-
ties.

In the publishing end of the Communications
Group, it was announced last June, that a clos-
ing of its Dayton Press resulted in a nonrecur-
ring pre-tax charge of $40.7 million in the sec-
ond quarter. Also, Sport magazine was sold, in-
creasing net earnings by about $2.2 million.
During the summer, a program was begun to
revitalize the ailing Philadelphia Bulletin, and
is expected to continue ‘‘as long as financial
goals are met at targeted intervals.”

Charter’s Insurance Group continued 1o
make sizable contributions to the company’s
revenues throughout all quarters. Assets for
that group exceeded $1 billion for June com-
pared with $500 million the previous vear.

The Qil Group. considered **the heart of our
business’ by Charter officials, also added sub-
stantially to the revenues despite troubles as a
resull of increased crude oil costs and depressed
product markets. The most successful interests
in that group included the Houston refinery,
running at 100% capacity and the fuels division.

Revenues for Charter were $5,008,256,000
garnering an increase of about 10% compared to
last year’s $4.550,577.000. In the net earnings
category Charter experienced a drop from
$174,726,000 last year to $22,556,000 this year:
while earnings per share fell to 57 cents from
$5.67 the previous year,
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Chris-Craft Industries Inc. O Herbert .J.
Siegel, chairman, president and chief executive
officer:

Chris-Craft, having divested itself of its boat
division and sold its 2,250,000 {or 21%) of 20th
Century-Fox’s outstanding common shares,
posted record earnings for the four quarters
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ending August 981. Its revenues were $64,-
892,000, up $9,883,000 over the same period
last year; its earnings soared to $55,756,000, up
from the $7,994.000 it ldst over that same
period the previous year, largely due to a write-
off of the boat division’s intangible assets. Ac-
cording to the company, the cash it received
from its Fox shares, plus the then-market value
of Fox’s former broadcasting subsidiary, United
Television Inc., exceeded the cash cost of the
Fox shares by nearly $100 million, with the sale
of the shares netting Chris-Craft $50,937,000.

Chris-Craft also reported a 26% increase in
earnings and a 17% increase in operating
revenues from its two VHF TV holdings:
KCOP(TV) Los Angeles and xPTv(TV) Portland,
Ore. The company said the increases were due
to the stations’ increasing their audiences and
receiving more advertising revenues. Chris-
Craft also reported that the FCC approved its
application for control of United Television Inc.,
which owns three VHF stations—xMsp-Tv Min-
neapolis; KTvx(Tv) Salt Lake City and KMOL-TV
San Antonio, Tex.

The company also launched a joint venture,
Southern Massachusetts Cablevision Corp.,
which is awaiting final licensing on four cable
franchises. It has also entered the oil-explora-
tion business with a new subsidiary, Chris-Craft
Qil Co., which is based in Denver.
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Columbia Pictures Industries O Herbert A.
Allen, chairman; Francis T. Vincent, president
and chief executive officer; Karl Eller, president,
Columbia Pictures Communications.

The word ‘‘pictures’ is something of a
misnomer. This company is also a major televi-
sion program producer and distributor, owns
radio stations, the TV commercial production
house, EUE/Screen Gems (plus a joint venture
in post production), and is well on its way o
picking up another block of radio properties and
five VHF television outlets.

Charter Qil's loss in many ways was Colum-
bia's gain in February 1981. Karl Eller, the one-
time head of Combined Communications
whose joint venture with Charter had fallen
apart the previous September, joined Columbia
with a mandate to expand its media operations.
At the time Columbia owned KCPX-AM.FM Salt
Lake City; wypE(am) Birmingham, Ala.; and
wwva(aM) and wcpi-FM Wheeling, W. Va,,
though Columbia has set a sale of wypE. (Eller
brought along with him a transit advertising
firm). Then in July, Columbia announced
it had struck a deal to acquire Outlet Co. of Pro-
vidence, R.I., which owns the five television
properties: wiaR Providence, R.[.. wpso Orlan-
do, Fla.; KsaT San Antonio, Tex.; wcmH Colum-
bus, Ohio and Kovk Stockton-Sacramento,
Calif. The Outlet acquisition has been approved
by shareholders of both companies and now
awaits FCC approval. Outlet also owns seven
radio stations, although it has contracted to sell
three of them (see page 66). WToP(aM) Wash-
ington, KIQQ(FM) Los Angeles, wors.FM Detroit
and wioQ{FM) Philadelphia would remain.

The company considers the fiscal 1982 outlook
for Columbia Pictures Television ‘‘con-
siderably brighter™ since its series One of the
Boys, Code Red and Mr. Merlin were picked up
by ABC, NBC and CBS, respectively, while Fan-

tasy Island {ABC) has been renewed for a fifth
season. Meanwhile Days of Our Lives (NBC)
and The Young and the Restless (CBS) con-
tinue as Columbia’s daytime entries. Among its
various made-for-television films, mini-series
and specials, CPT this year counted the Opera-
tion Prime Time project Goliath Awaits. Col-
umbia Pictures Television Distribution is active
in the syndication market —distributing not only
Columbia’s own product but acquired proper-
ties such as Barney Miller. Profits in the 12
months ended September 1981 were *‘signifi-
cantly” affected by the latter’s availability for
snydication starting in September 1980, and the
company anticipates an ‘‘important conitribu-
tion'" to 1982 profits from another acquired pro-
perty— Charlie’s Angels.

In the 12 months ended Sept. 30, 1981, Col-
umbia revenues declined 9.9% to $671,575,000
while earnings dropped 25.6% to $37,838,000.
Contributing to the earnings decline were the
lackluster performance of its D. Gottleib Co.,
whose pinball machines faced stiff competition
from video games, and the February repurchase
of 2.4 million shares of Columbia stock from fi-
nancier Kirk Kerkorian, which “‘eliminated a
source of intense dissent and friction,” accord-
ing to the annual report.

In motion pictures, Columbia released ‘‘The
Blue Lagoon,” *‘Stir Crazy,” ‘“‘Cheech and
Chong’s Nice Dreams,’ among other titles,
sold ‘‘Lagoon”" and the year earlier’s *‘Kramer
vs. Kramer®' overseas, has a Columbia Pictures
Home Entertainment division, a joint venture
with RCA for international distribution of home
video product, licenses feature films to network
and local stations for free broadcast and 1o pay
television, including cable. Columbia was also one
of the four motion picture companies that along
with Getty Qil was involved in the aborted Pre-
miere pay cable joint venture (see Getty Oil cap-
sule).
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Comcast Corp. O Ralph J. Roberts, presi-
dent.

Comcast is primarily a cable system operator.
As of November, it had slightly more than 200,-
000 basic and 156,000 pay subscribers, as com-
pared to 145,000 and 47,200 in June 1980. s
largest Systems are in Flint, Mich., western
Pennsylvania and Maryland. |t has partially
operational systems in suburban Philadelphia
and northern New Jersey. It has systems under
construction in Warren, Mich., and Trenton,
N.J., which it hopes 1o complete during 1982.

Although the Warren and Trenton systems
have the capacity to carry 35 channels of pro-
graming, systems under construction in subur-
ban Detroit, suburban Philadelphia and Mercer
county, N.I.. will have the capacity 10 carry 54,
the company said. Comcast is testing using ca-
ble for meter reading services on its Clinton,
Mich., system.

Comcast’s revenues for the year ending Sept.
30, 1981, were $35,925.000, an increase of $11,-
130,000 over the same period last year: its net
income rose to $4,636,000, an increase of
$2,048,000.

Corncast also operates a music network divi-
sion, which offers a background music service
using Teleprompter’s Muzak. It contributed just
over 20% of Comcast's revenues.

Comcast’s Merchandizing Services division,
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which contributed about 3% of its revenues,
renders services to manufacturers and food bro-
kers to increase their retail sales.

61 .

Communications Satellite Corp. O Jokn
D. Harper, chairman; Joseph V. Charyk, presi-
dent and chief executive officer.

Comsat, still awaiting an FCC decision on
whether o permit its Satellite Television Corp.
subsidiary to offer a satellite-to-home subscrip-
tion TV service, posted a good showing for the
past year. For the four quarters ending Sept. 30,
1981, its revenues were $326,410,000, up $39,-
187.000 over the same period the year earlier;
its net income rose to $42,352,000, an increase
of $6,241,000.

During the past year, Comsat has rede-
signed its corporate structure. Now all of Com-
sat’s jurisdictionat activities for Intelsat—the in-
ternational satellite communications network
from which it draws most of its revenues—and
Inmarsat are contained in Comsat's World
Systems Division. That division is broken down
into International Communications Services,
Intelsat  Technical Services and Comsat
Laboratories. According to Comsat, the new
grouping increases its managerial efficiency and
was designed 1o ease fears that it could cross-
subsidize or derive an unfair competitive ad-
vantage from its regulated common carrier ser-
vices,

Comsat’s three other major wholly owned
subsidiaries are Comsat General Corp., Satellite
Television Corp. and Environmental Research
& Technology.

Comsat General operates Comsat’s ‘‘special
purpose’’ satellites, including Comstar, whose
capacity is leased to AT&T, and Marisat, the
maritime mobile satellite system that serves the
U.S. Navy and commercial maritime interest
worldwide. Comsat General also holds a 41.3%
interest in Satellite Business Systems (its
partners are Aetna Life & Casualty Co. and
IBM). which provides satellite communications
services to businesses. SBS launched its first
satellite in November 1980; it launched its sec-
ond Sept. 24, 1981. Comsat General and
Amplica Inc., a California-based manufacturer
of microwave amplifiers, have agreed 1o a
merger, with Comsat General buying all of the
outstanding shares of Amplica stock for about
$57 million. According to Comsat, it was pri-
marily interested in Amplica 10 supply low cost
receive-only earth stations for use with direct
broadcast systems: completion of merger is
scheduled for January.

Although STC’s application for a DBS system
was accepted for filing by the FCC April 21, the
FCC hasn’t yet decided whether to authorize
DBS service—the development of which is
STC's primary role. STC also filed an applica-
tion with the FCC in November, requesting
authority to lzaunch a two-channel pay-television
satellite service for apartments, condominiums,
hotels and mobile home parks. STC said it
would hope to offer the service to subscribers in
the Northeast by late 1983.
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Conrac Corp. O Donald H. Putnam, presi-
dent and chief executive officer.

Conrac is made up of four segments: Informa-
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tion Display and Control, Aerospace, Telecom-
munications and Architectural and Industrial
Products, with the first group contributing to
the broadcast industry.

Information Display and Control manufac-
tures video monitors, broadcast monitors, in-
teractive computer terminals, fire and intrusion
protection products, industrial liming controls
and audio systems. Market softness was listed
as a cause of lower sales in this division, particu-
larly in the **'more mature™ product line rather
than in newer computer-based applications.
Also, within this segment, new products were
introduced specifically designed for computer
graphic applications in 1elevision, medical and
process control markets.

Total revenues for the four quarters ended
September 1981 slid 2.5% 10 $142,061,000,
* while net earnings registered a 26.7% decline at
$3,949,000. Earnings per share were $1.68, a
30% drop.

Within Conrac’s Telecommunications divi-
sion, the Business Systems Marketing organiza-
tion was established early in the first quarter
and was designed to reach the commercial users
of the telephone as opposed to its traditional
telephone company customers. Tascom, call ac-
count and Tel-charge are the new products of
BSM.

A heavy backlog of contract awards that will
extend through 1983 kept Conrac’s Aerospace
division active during the normally slow sum-
mer months. Problems arose, however, due to
continuing inflation costs on both standard pro-
ducts and the major systems for the AVEB and
F-18 aircraft. As noted in Conrac’s first quarter
report for 1981, *‘we have the least ability to ad-
just our pricing in the very indusiry where labor
and material costs are rising fastest.”
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Cox Broadcasting Co. O Clifferd M. Kirt-
land Jr, chairman; William A. Schwartz, presi-
dent and chief operating officer.

For the 12 months ended Sept. 30, 1981, Cox
Broadcasting’s revenues increased 28.45% over
the preceding 12 months, reaching $376,320,-
000. Net earnings for the period rose even
more, 35.49%, to $62,291,000.

Broadcasting and cable account for about 91%
of Cox’s revenues and for approximately the
same proportion of operating profits. The
broadcasting division includes five VHF televi-
sion stations, five AM and seven FM stations;
three sales rep organizations (TeleRep in TV,
Christal Co. in radio and, formed in 1981,
CableRep to sell advertising on cable systems),
plus Schulke Radio Productions, syndicated
music business. To these properties Cox added
in 1981 a sixth TV station subject to FCC ap-
proval, through the proposed purchase of KDNL-
Tv St. Louis, a UHF outlet, for $14.2 million. 1t
also acquired a 19% interest in Robert Wold
Co., TV and radio satellite distribution
organization. In the first nine months of 1981,
the broadcasting division accounted for 44.6%
of Cox’s revenues and about 61% of operating
profits.

Cox Cable Communications, the cable divi-
sion, accounted for 46.6% of the parent com-
pany’s revenues in the first nine months of
1981, and about 29.49% of operating profits.
The company has maintained a fast rate of

growth. In the 1981 third quarter it passed the
one-million mark in basic subscribers. Pay
subscribers exceed 914,000. These figures
represent gains of about 22% and 105%, respec-
tively, during the pasi year.

Cox’s ‘‘other’” business now consists pri-
marily of wholesale automobile auctions. It for-
merly was in publishing, but sold these interests
in December 1980 for $26 million. It has stop-
ped movie making by its Bing Crosby Produc-
tions subsidiary, but continues to offer prior
years’” BCP movies for sale. In the first nine
months of 1981, “other’ accounted for $25,-
232.000 in revenues, almost 9% of the com-
pany’s total.

Cox stations are wsB-AM-FM-Tv Atlanta: wHIO-
AM-FM-Tv  Dayton, Ohio, WwSOC-AM-FM-TV
Charlotte, N.C.; wic-Tv Pittsburgh; KTvu(Tv)
Qakland-San Francisco, wIloD(AM)-wAIA{FM)
Miami.  KFIAM).KOST(FM)  Los  Angeles;

wLIF(FM) Baltimore and wwsH(FM) Philadelphia.
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Wailt Disney Productions O E. Cardon
Walker, chairman and chief executive officer;
Ronald W. Miller, president and chief operating
officer.

Walt Disney Productions produces motion pic-
tures for theatrical and television distribution
and operates two major amusemenl parks—
walt Disney World near Orlando, Fla., and Dis-
neyland in Anaheim, Calif. Subsidiaries are in-
volved in distributing, syndicating and selling
films, educational material, records and televi-
sion programs.

During 1981, Disney shifted its commercial
network series from NBC-TV to CBS-TV. The
Walt Disney Show is being used as a proving
ground for at least eight potential series pilots.
CBS has also been broadcasting a number of
Disney-produced specials. In November 1981,
Disney announced plans to introduce, in associ-
ation with Group W Satellite Communications,
the Disney Channel as a new pay cable TV net-
work scheduled to begin in 1983,

Although worldwide television revenues,
which include pay TV licensing fees, increased
65% to just over $27 million for the nine
months ending June 30, 1981, the bulk of Dis-
ney's income continues to be derived from Dis-
ney World and Disneyland. For the fiscal year
ended Sept. 30, 1981, worldwide television
revenues increased 121% to $43.7 million.
Meanwhile, annual revenues on entertainment
and recreation actvities increased from $643
million to $692 million. The telecommunica-
tions and nontheatrical division generated $10.9
million for the year, substantially all of which
was from the introduction of home
videocassette sales and rentals laie in 1980.
Broadcast-related income accounted for about
10% of Disney’s revenues for the year.

Overall, the year ending Sept. 30, 1981,
yielded record revenues for Disney, increasing
10% 1o $1.005 billion. Net income for the same
period was ofl by 10% to $121.5 million, or
$3.72 per share. The decline in net income was
blamed on disappointing box office results from
several theatrical features and high interest
rates associated with construction of the Epcot
Center at Disney World. The company is also
building a Tokyo Disneyland, scheduled to
open in 1983,
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Dow Jones & Co. O Warren H. Phillips,
chairman and chief executive officer; Ray Shaw,
president and chief operating officer.

Dow Jones, the company behind The Wall
Street Journal, is one publisher that isn’t
frightened of the electronic communications
revolution. In fact, Dow Jones uses its own
satellite network to feed facsimiles of the Jour-
nal to its printing plants around the country and
has contracted to purchase two transponders on
Westar V, due to be launched this year. Dow
Jones also provides business news programs
and materials to both radio and television sta-
tions and cable sysiems.

Dow Jones had tried to expand its role earlier
this year, joining Knight-Ridder in a joint ven-
ture that attempted unsuccessfully to acquire
UA-Columbia Cablevision. {Rogers
Cablesystens later joined with some UA
shareholders who opposed the Dow-Knight bid,
and in their own joint venture took over UA,
since renamed Rogers-UA Cablesystems). Dow
Jones had, and continues to hold, a 40% in-
terest in Home Link Communications, the
franchisee of Princeton, N.J., the Journal’s city
of publication. And in October, Dow Jones and
Continental Cablevision, the nation’s 13th
largest MSO with nearly 430,000 subscribers,
jointly announced an agreement under which
Dow Jones is to buy into Continental, acquiring
a stake between 20% and 24.5%.

In addition to the Journal, Dow Jones
publishes Barron’s and Book Digest, owns the
20 Ottaway Newspapers, and Richard D. 1rwin,
a text-book publisher, and has interests in two
Asian business publications (in addition to The
Asian Wall Street Journal.)

Dow Jones’'s services 1o radio, television and
cable are included in its News and Information
Services unit. Some 220 radio stations arid over
20 television stations take wire-fed business re-
ports, with radio stations in most of the top 50
markets carrying the live satellite-delivered
Wall Street Journal Report. Cable systems can
take Dow Jones Cable News, fed over Satcom |
by United Video. Those with interactive
capability can provide their subscribers with the
Dow Jones News/Retrieval Service data banks,
also available to many home computer owners.
The company says 30,000 news retrieval ter-
minals should be in place by the end of 1981.

Dow Jones continues to explore various
electronic options for the future. Included are
plans to test marketl in early 1982 a new
subscription radio service (over subcarrier fre-
quencies) allowing subscribers selective receipt
of news items.

Dow Jones’s revenues advanced 21.6% in the
12 months ended Sept. 30, 10 $615,180,000,
with earnings up 26.9% to $67,407,000. That ad-
vance came despite a $9.3-million write-down in
the third quarter on the book value of its Book
Digest magazine.
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Doyle Dane Bernbach O Joseph R. Daly,
chairman and chief executive officer; Neil R.
Austrian, president and chief operating officer.

Doyle Dane Bernbach chalked up revenue in-
creases of 12% in the yearly period ended last
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Sept. 30 to $152,234,000 but earnings fell by 7%
10 $9,702,000.

The carnings picture, as at other agencies,
was affected adversely by foreign currency
translations and exchange losses. In the first
half of 1981 these losses amounted to $665.000.
compared with $20,000 in 1980, although con-
ditions improved in the third quarter. There was
a gain ol $126,000 from [oreign exchange, as
against a 542,000 loss in the 1980 period.

The year was marked by a dramatic shift in
accounts involving DDB. The agency lost a 20-
year client, American Airlines and 1ts estimated
$45 million in billings. But DDB bounded back
and recouped in part, immediately acquiring the
$35-million Pan American business. Other ac-
counts acquired during the year were Teledyne,
Water Pik, and Carte Blanche, and lost were
Standard Brands’s Blue Bonnett Margarine and
Spread and Ponderosa Systems Inc.

DDB’s roster of TV-radio accounts includes
American Tourister, Borden, Bulova Watch
Co., C&C Cola, Clairol, Hershey Foods, Mobil
Gil, Polaroid, Procter & Gamble, Volkswagen,
Standard Brands and Stroh Brewery. DDB
alloted 57% of its total domestic billings to
broadcasting in 1980. The agency's overall
broadcast share is about 61%.
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Dun & Bradstreet O Harrington Drake,
chairman and chief executive officer; Charles
W. Moritz, president and chief operating officer.

The record operating revenue and net income
marks that Dun & Bradstreet set in 1980, will be
replaced by new highs when final figures are
released for the just completed year.

No small share has been contributed by
D&B's broadcast and related holdings. even
though the corporale structure is dominaied by
divisions that provide financiul services to busi-
ness.

D&B’s broadcast properties remained intact
in 1981. lis Connthian Broadcasting includes
knou-tv Houston: koTv(Tv) Tuisa, Okla.:
KXTv(Tv) Sacramento, Calif., wanNE.-Tv Fort
Wayne, Ind.. wisH-Tv Indianapolis. WVEC(TV)
Hampion-Norfolk, Va., and Pembroke Cable
Corp., which operates six CATV sysiems in
North Carolina and Virginia.

Other broadcast-related components of D&B
include Peters Griffin Woodward, national sales
representaiive for nearly 50 stations: TVS
Television Network which produces telecasts of
sports and entertainment events, and Cor-
inthian Productions, a new unit founded in
1980 10 develop and produce young people’s TV
programs.

In nonbroadcast areas, D&B has divisions for
business information services; publishing {in-
cluding Reuben H. Donnelly and Funk & Wag-
nalls) and marketing services.

New York-based D&B profits for the four
quarters enced Sept. 30, 1981, were $115,787.-
000 on revenues of $1,285,800,000. That com-
pares with profits of $98,934,000 on revenues of
$1.128.608,000 in the preceding four quarters.
The broadcast share of revenues has been 7.2%.

3

Eastman Kodak Co. O Walter A. Fallon,
chairman and chief executive officer; Colby H.
Chandler, president.



Eastman Kodak Co. sales for the 12 months
ended September 1981 crossed the $10-billion
mark, reaching $10,372,501,000, up 12.6%
from $9,213,688,000 a year earlier. Earnings
rose more, 21.9%. to $1,272,397.000 from
$1,043,508,000.

Contributing substantially to those figures
was the fourth quarter (September-December)
1980 when revenues reached $3,107,684.000
and earnings were $404,774,000—characterized
by management as ‘“‘unusually strong”’

Sales to the broadcasting industry represent a
minor part of the Kodak picture—about 1%—
and are counted as part of the motion picture
and audiovisual markets area. In its annual re-
port, Kodak offered this sales summary:
*“Strong sales for films serving the entertain-
ment industry; solid advances for audiovisual
products; lower sales to the television news in-
dustry.”

Overall, Kodak divides its business operations
into photographic and Eastman chemicals divi-
sions. The company also pours large amounts
into research —according to Kodak, twice the
U.S. industrial rate. Kodak said it spent $520
million in 1980 on research and development,
up 13.3% from 1979’s $459 million.
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Fairchild Industries O Edward G. Uhl,
chairman and chief executive officer; John E
Dealy, president and chief operating officer:

Total revenues for the four quarters ended Sept.
30, 1981, were $1.261,873,000, up 52% over the
same period in 1980 when revenues totaled
$829,695,000. Income was $75,243,000 for the
same four guarters in 1981, about a 51% in-
crease over the same period in 1980,

The boost in revenues was due in part to the
inclusion of VSI Corp., a California-based
manufacturer of precision metal products,
which Fairchild purchased last year.

Fairchild’s interests lie principally in aero-
space contracting. HHowever, it's involved with
communications through its subsidiary, Ameri-
can Satellite Corp., a satellite service to business
and government. Last year Fairchild concluded
an agreement for Continental Telephone to buy
a SO% interest in American Satellite for $12
million. As part of the deal, Fairchild gets
preferential rights to $22 million of the profits
from this partnership. During fiscal 1980,
American Satellite’s operating losses were
reduced from $4.8 million in 1979 10 $3.4
million.

The FCC granted approval for American
Satellite to acquire a 20% interest of the Westar
satellite system. Fairchild, Continental and
Western Union also formed a partnership to
build a tracking and data relay satellite system
for NASA.

Last June Fairchild sold its interests in
Bunker Ramo Corp., a manufacturer of electric
connectors, electronic components and infor-
mation processing and display systems for $70
million.
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Fllmways Inc. 0 Richard L. Bloch, chair-
man, president and chief executive officer.

Filmways is primarily in the television and mo-
tion picture entertainment business. However,

the corporation has publishing interests and
operates Broadcast Electronics, a manufacturer
of radio broadcast equipment.

Revenues for the four quarters ended Sept.
30, 1981, were $152,769,600, a drop from the
1980 total of $158,155,000. The company in
1981 showed a loss of $68,025,000 as compared
to a profit of $6,307,000 for the same 1979-80

period. )
Filmways officials attribute the loss to its sub-

sidiaries, Filmways Pictures, and to its publish-
ing venture, Grossett & Dunlap. Over two-
thirds of the losses reported at Filmways Pic-
tures, were attributed to a re-evaluation and
write-down of inventory, along with higher
levels of borrowing, during a time of high in-
terest rates.

Approximately 68% of Filmways total
revenues are derived from its broadcast hold-
ings.

Other Filmways properties include: Filmways
Enterprises; Filmways International, Heatter-
Quigley, a game show producer, and Pic-Mount
Corp., a photomount manufacturing company.
Assets sold by Filmways in 1981 include: Union
Fidelity Corp.. a direct-response insurance sub-
sidiary;, Neshaminy Valley Information Process-
ing Inc., a computer services firm; Ruby-Spears
Productions, an animated TV production
lacility, and Filmways Audio Services.
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Foote, Cone & Belding Communications
O Norman W. Brown, president and chief ex-
ecutive officer:

Worldwide revenues for the year ended last
Sept. 30 rose by 7% to more than $169 million,
but profits decreased by 26% to under $10
million. FC&B attributed the decline in profits
to currency translation losses amounting to
about a million dollars and to an anticipated loss
on a note owed to FC&B in connection with the
sale of its Hall & Levine subsidiary in 1977.
These two factors accounted for 75% of the
profit decrease in the first nine months of 1981.

FC&B has a worldwide network of 35 full-ser-
vice agency offices in 20 countries, including
Australia, Belgium, Brazil, France, Germany,
Mexico and South Africa. An estimated 35% of
overall billings accrue from international.

Norman W. Brown, president, was tapped to
take on additional duties as chief executive of-
ficer on Jan. 1, pending the retirement of
Arthur W, Schultz, chairman of the executive
committee and chief executive officer, in late Janu-
ary,

Accounts gained by FC&B during the year in-
cluded Dreyer’s Ice Cream, Oak Communica-
tions, Sara Lee and Pearle Vision Center. Ac-
counts resigned included Sunbeam, Interstate
Brands and Hiram Walker.

The agency placed almost $275 million in TV-
radio billings in 1980 from a long list of ac-
counts, including Amana, Armour, Hallmark,
S.C. Johnson & Son, Kraft, Pizza Hut, Bristol-
Myers and Swift. Approximately 60% of total
revenues derive from broadcasting.
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Gannett Co. Inc. O Allen
chairman and president.

H. Neuharth,

Gannett Co. is the owner of 85 daily newspa-
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pers, 22 weeklies, ive VHt and two UHF
television stations, six AM and seven FM pro-
perties, the Gannett News Service and Gannett
Satellite Information Network, Gateway Pro-
ductions, Filmpower (a post-production house)
Lou Harris & Associates, a group of outdoor
advertising companies and a silk-screening
operation. And starting next year, the company
recently announced, it intends to launch USA
Todey, a new national daily newspaper that will
rely on satellite delivery of page copy from
Washington to 15 printing plants around the
country.

In the 12 months ended Sept. 30, Gannett
logged 13% improvement in revenues, (o
$1,326,571,000 and earning gains of 13.8%. to
$165,733,000. Gannett Chairman Allen Neuharth
has stated the company doesn’t see a reasonable
return on investments in cable television systems.
However, Gannett will explore the use of its Gansat
network to distribute various print and electronic
products.

The roster of Gannett stations is wXiA-Tv
Atlanta; WVIN(AM}).WGCI(FM) Chicago,;
wwwE(AM)-wDDX(FM) Detroit; wpTA(TY) Fort
Wayne, Ind.; kARK-Tv Little Rock, Ark.;
KPRZ(AM)-KIIS(FM) Los Angeles;, KLYK-Tv
Louisville, Ky.; koco-Tv Oklahoma City; KENX-
Tv Phoenix; KsD-AM-FM St. Louis; KSDO(AM)-
KEZL(FM) San Diego, and wivw.FM Tampa, Fla.

1

General Electric Co. O John E Welch Jr,
chairman and chief executive officer.

General Electric Co.’s revenues dwarf those of
the entire television broadcasting business by
about three-to-one. And the revenues of other
GE operations dwarf the company’s broadcast-
ing and cable subsidiaries by more than 99-to-1,
for General Electric Broadcasting and General
Electric Cablevision Corp. are believed to repre-
sent less than one-half of one percent of GE’s
total revenues.

For the 12 months ended Sept. 30, 1otal GE
revenues were $26,599,000,000, a 10.4% in-
crease from the preceding 12 months. Broad-
casting/cable profits, however, undoubtedly
represent a bigger share of GE profits, which for
the 12 months totaled $1,611,000,000, up
8.41% from the 12 months before.

GE owns three TV, three AM and five FM
stations, plus 13 cable systems with approx-
imately 285,000 basic and 146,000 pay subscri-
bers, and it manufactures TV and radio sets,
tape recorders and players. In the GE annual re-
port, all of these are lumped with refrigerators,
stoves, lamps and other appliances in the con-
sumer products and services division, which in
1980 represented $5.7 billion in revenues (22%
of the GE total) and $407 million in earnings
(27%).

The GE stations are KFOG(FM) San Francisco,
KOA-AM-Tv-KOAQ(FM) Denver, wiiB(FM) Boston,
WSIX-AM-FM-WNGE(TY) Nashville and wGy(aMm)-
WGFM(FM)-WRGB(TV) Schenectady, N.Y.
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General [nstrument Corp. 0 Frenk G.
Hickey, chairman and chief executive officer

General Instrument bills itself as a technology-
based company; a leader in each of its four ma-
jor business divisions. The Jerrold division has
been an important supplier of electronic equip-



ment 1o the cable television industry since its
inception 33 years ago, and its products range
from head-end signal processing equipment,
distribution amplifiers and passive components
to subscriber terminals, including those
specifically designed for pay TV. Its data divi-
sion’s primary products are computerized
systems for legalized wagering, and department
store point-of-sale and payment processing. The
semi-conductor products division is a producer
of large-scale integrated circuits, and its compo-
nent products division manufactures consumer
and industrial electrochemical products such as
TV and automotive radio tuners.

General Instrument’s revenues for the year
ending Aug. 31, 1981, were $864,972,000—up
$56,470,000 over the same period last year. Its
net income rose $18,638,000 to $78,920,000 for
the same period. The largest increases came
from its broadband communications segments,
which, due primarily 10 increased demand from
the cable industry, have generated more than a
50% increase in revenues and more than a 100%
increase in operating profit levels over the past
year. General Instrument attributes growth in
its cable business to “‘record setting”’ use of its
400 mhz distribution equipment.

19

General Tire & Rubber Co. O Thomas F
O’Neil, chairman;, M.G. O’'Neil, president and
chief executive officer.

GT&R, a multifaceted company with holdings
worldwide, achieved a recovery in the four
quarters that ended in August from what had
been a downturn in business in the preceding
four quarters. The company reported $2,524,-
300,000 in revenues in those quarters, as
against $1,661,268,000, in the 1979-80 period.
And earnings were up substantially—$113,692,-
000, from $25,881,000. A major factor in the
improved picture was the $139-million sale of
Cablecom-General Inc. to Capital Cities Com-
munications Inc.

But that was the good news. The bad news—
though it was not as bad as it could have been—
was that the U.S. Court of Appeals in Washing-
ton in December affirmed the FCC’s decision
to deny renewal of RKQO General Inc.'s license
for wNaC-Tv Boston because of an alleged lack
of candor on the part of RKO. However, the
court reversed the commission’s decision to
deny as well the applications for renewal of woR-
Tv New York and kHJ-Tv Los Angeles. Those
cases were sent back to the commission for
further consideration. Still to be decided is the
fate of RKO’s 13 other stations; the commission
said it would hold hearings on their renewal ap-
plications once the judicial review of the wNAC-
Tv case was completed. And RKO is appealing
that case. The 13 stations are WoOR(AM)-
WXLO(FM) New York; WRKO(AM)-WROR(FM)
Boston; XKHJ(AM)-XRTH(FM} Los Angeles; wHBQ-
AM-TV. Memphis; KXKFRC(AM) San Francisco;
WGMS-AM-FM  Washington; waxy(FM) Fort
Lauderdale, Fla., and wryrR(FM) Chicago.

The precise amount that the broadcast pro-
perties contribute to the overall welfare of
General Tire is not publicly available. The
figures are not broken out from the report on
the performance of RKO, which operates
several subsidiaries as well as the broadcasting
business. Furthermore, RKO's revenues are
not incduded in GT&R's figures.

2

Getty Oil Co. O Sidney R Petersen, chair-
man, Robert N. Miller, president.

With “0il’ in its name, you can bet that’s
where the principal interests of Getty lie—in
North Sea oil fields, wells here in the United
States, drilling in Saudi Arabia, Canada, Ireland
and off the shores of half a dozen other coun-
tries, refining, transporting and marketing
petroleum products. Lesser known are Getty’s
real estate holdings devoted to the cultivation of
almonds and pistachios, citrus crops and wine
grapes, and its ownership of Employe’s Rein-
surance Corp. And though it accounts for only
under half of one percent of Getty revenues,
there is also its 85% owned subsidiary, Enter-
tainment and Sports Programing Network, the
Bristol, Conn., operation headed by Chester R.
Simmons that’s the third largest basic cable net-
work in the nation.

Getty’s involvement in cable programing
would have been greater, but for the adverse
U.S. District Court decision in December 1980,
later sustained on appeal, that led to the demise
of Premiere, the pay-cable movie ser-
vice in which Getly participated as a partner
with Columbia Pictures Industries, 20th Cen-
tury-Fox, MCA and Paramount. Getty had
fronted the bulk of the money for the joint ven-

ture, plus transponder space on Satcom 1. In the:

dissolution of Premiere, Getty sold the trans-
ponder allocation and uplinking facilities for
$12.5 million.

That’s no small piece of change, but it’s
sobering to put it in the perspective of Geltty as
a whole—in the 12 months ended Sept. 30, the
company realized revenues of $12.7 billion, up
41.6%, and earnings of $851,103,000, up close
to 1%.

ESPN and ABC formed a joint'venture back
in September 1o start a pay-sports operation that
would offer ESPN subscribers an optional event
a month for a fee; additionally, ESPN would get
to carry supplementary coverage of some
events from ABC Sports.
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Gray Communications Systems Inc. O
James H. Gray Sr, chairman, president and
chief executive officer.

Gray Communications, based in Albany, Ga.,
owns three TV stations, a video systems sales
and design firm, a publishing firm and a
transportation company.

Gray saw a slim increase in overall revenues
of $36,926,319 in the year ended Sept. 30, 1981,
from 1980 total of $36,756,414. *‘Uncertain eco-
nomic atmosphere,”’ increased operating costs
in Gray’s publishing division and a decrease in
sales at its video systems division all con-
tributed to the small rise noted in the 1981
revenue figures. Net income for the corporation
also remained virtually the same, with a total of
$2,433,247, as compared o the 1980 total of
$2,429,789. Earnings per share dropped from
$4.79 10 $4.76.

While Gray's video systems division saw
about a 30% increase in revenue for 1980, a
decrease in sales volume and a moderate slow
down in new orders in some product lines, con-
tributed to a 10% decrease in sales.

The three stations owned by Gray include:
WALB-TV Albany, Ga., XTvE-Tv El Dorado, Ark.,
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and wJHG-Tv Panama City, Fla. Roughly 70% of
its total revenues are derived from its broadcast

holdings.
84

Grey Advertising Inc. O Edward H. Meyer,
chairman, president and chief executive officer.

Grey recorded a banner year for the period
ended last Sept. 30 as revenues increased by
14% to more than $109 million and profits rose
by 6% to almost $7 million. The agency com-
pleted an important acquisition during the year
when its London branch, Grey United
Kingdom, bought Leon Lerner & Partners Lid.,
and one of Grey's New York agencies, Conahy
& Lyon, acquired Leon Lerner’s New York of-
fice, Lerner, King & Associates. That agency is
now called Grey, Lyon & King.

Grey Advertising Inc., the parent company,
operates five domestic agencies and also has
five additional specialized agencies based in
New York. Grey International functions in 30
offices in 22 countries. New accounts landed
during the year included Northwest Orient
Airlines, Panasonic, Renault, STP and Interna-
tional Harvester. Additional assignments came
from Revlon {Scoundrel), Mennen {Balm
Barr), Times (gift advertising). Resigned in the
year were Elaine Powers and Kendall Oil.

Grey chalked up domestic TV-radio billings
of $297.7 million in 1980 to rank seventh
among U.S. agencies. Contributing to the total
were accounts including General Foods, Procter
& Gamble, Block Drug, Mennen, Borden,
Revlon, Carter-Wallace, Timex, Heinz, RCA
Records and Warner Bros. Television and radio
revenues account for an estimated 48% of the
total.
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Gulf United Corp. O E. Grant Fitts, chair
manr, chief executive officer and president.

Gulf United Corp., based in Jacksonville, Fla.,
operates primarily in the life insurance busi-
ness, but in 1977 formed Gulf Broadcasting
Group. The group then acquired wWsTP-TV Largo,
Fla.; wGHPTv High Point, N.C.; wvoiam
Jacksonville, Fla.; WNDE(AM)-WFBQ(FM) In-
dianapolis; KTXQ(FM) Fort Worth; WKAP(AM)
Allentown, Pa., and wwnR(AM) Beckley, W. Va.
In August 1980, Gulf United announced the
purchase of nine radio stations from 3an Juan
Racing Association. The deal was finalized Nov.
2, 1981, with Gulf buying the stations for $60.5
million, plus assumption of $5.3-million debt.
Four of the San Juan stations were immediately
sold by Gulf in 1980 because of the FCC's
multiple ownership rules. The five new Gulf sta-
tions are: wIMD(FM) Washington;, WKLS-AM-FM
Atlanta; wQaL(FM) Cleveland;, KRLY(FM)
Houston. Stations sold by the group to Infinity
Broadcasting Corp. for $32 million include:
WKTU(FM) New York; wiiT(aM) New York, and
wysP(FM) Philadelphia. WuUsT(aAM) Washingion
was bought by District Group Communications
for $1.5 million. In addition, Gulf United an-
nounced plans in early May 1981 to purchase
Gene Autry’s 48.11% interest in KooL Radio-
TV for roughly $35 million. KooL Radio-TV is
the licensee of KoOL-FM-Tv Phoenix. Gulf
already acquired 24% of Autry’s stock with the
remaining interest expected to be purchased in
1982.

Gulf United’s revenues for the four quarters
ended Sept. 30, 1981, were $929,354,000, up
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from $655,334,000 for the previous four quar-
ters. Net earnings for the same period were
$82.166,000, up from $73,735,000 reported in
the previous four quarters. Earnings per share
for the four quarters ended Sept. 30, 1981, were
$3.05, a small rise from 1980 total of $3.03. The
percent of Gulf United’s total revenues derived
from its broadcast holdings is 3.2%.

9

Gulf + Western Industries Ine. O Charles
G. Bluhdorn, chairman; David N, -Judelson,
president.

While Paramount Television had $178 million
in revenues from series and films in the com-
pany’s 1981 fiscal year {ended July 31}, that ac-
counted for little more than 3% of its parent’s
revenues.

Overall the ‘“‘business segments™ of Gulf +
Western Industries brought in $5,702 billion, up
about 7% from the previous fiscal vear's $5.338
billion. Earnings were up about 14%, to $290.9
million from $255.3 million. And the revenues
are even higher when FY 1981°s $1.707 billion
from financial services are added in.

For the year, G+ W reported record sales and
net earnings. Of its seven operating groups—Fi-
nancial Services, Apparel and Home Furnish-
ings ($1.531 billion in sales and other
revenues), Manufacturing ($1.311 billion),
Leisure Time ($1.129 billion), Consumer and
Agricultural Products {$669 million), Automo-
tive and Building Products ($560 million) and
Natural Resources ($502 million) —all but
Natural Resources, suffering cement business
declines, were profitable.

Paramount Television falls within the Leisure
Time group that also includes theatrical films
(led in 1981 by ‘“Raiders of the Lost Ark'),
Simon & Schuster books and other divisions.
On the TV side, series and films for television
revenues dropped about 16% to $178 million—
the previous year having been bolstered con-
siderably by domestic syndication revenues
from Happy Days. But fiscal 1982 is expected to
benefit greatly from Laverne & Shirley rerun
sales. The company said it should realize about
$80 million of the more than $100 million in
domestic licensing fees.

Paramount Television also produces and dis-
tributes Mork & Mindy and Taxi, among other
shows, and the company said that ‘‘total
unrecognized revenues from agreements 1o
telecast Paramount Television programs and
motion pictures were more than $400 million at
the close of fiscal 1981, compared with $330
million a year before.”

New television special products include a
four-hour production on the life of the late
Israeli Prime Minister Golda Meir (for Opera-
tion Prime Time) and the larger 16-hour Winds
of War mini-series (for ABC-TV).

Of the new media, Paramount is said to be
“*deriving a significant flow of revenues’’ from
pay-TV, videocassettes and videodisks. And it
has entered into a joint venture with Time and
MCA 10 operate the USA Network basic-cable

service.
23

Harris Corp. O Joseph A. Boyd, chairman
and chief executive officer; John T. Hartley,
president and principal operating officer.

Harris, one of the world’s leading producers of
high-technology communication and informa-

tion processing systems, equipment and compo-
nents, had a record-setting year in 1981. Harris
reported sales of nearly $1.6 billion for the four
quarters ending in September, up from $1.4
billion in fiscal 1980. Net income also rose for
those four quarters to $105 million, an increase
of 26.8% from %83 million.

Harris Corp. consists of six groups: informa-
tion systems, communications {broadcast, two-
way radio equipment and satellite earth sta-
tions), semiconductors, government systems,
printing equipment and Farinon, a manufac-
turer of microwave transmission gear, digital
systems, and switching and auxiliary telephone
equipment.

This year, Harris’s communications group
saw the introduction of Micro-Mac, a
microprocessor-controlled audio console for
radio, the Harris TC-85 television camera, VHF
low-band television transmitters and a
videotape editing system.

Harris is an international company. It re-
ported a 20% increase in exports, putting the in-
ternational sales figure for fiscal 1981 at $481

million.
59

Harte-Hanks Communications Inec. O
Houston H. Harte, chairman; Robert G. Mar-
but, president and chief executive officer.

Harte-Hanks Communications Inc., a multiple
media company, operates in 87 markets in 27
states. The company publishes 29 daily newspa-
pers and 68 nondaily publications, inciuding
weekly newspapers, advertising publications
produced by newspaper and a trade publication
for the radic industry. Near 20% of its total
revenues, however, derive from broadcasting.

Its broadcasting lineup includes WSGN(AM)
Birmingham, Ala., KULF(AM)-KYND(FM)
Houston; KENs-Tv San Antonio, Tex., KMIK(FM)
Lake Oswego-Portland, Ore.; WEZI(FM)
Memphis; KoY{(aM)-KQYT(FM} Phoenix;
WRVA(AM)-WRVQ(FM) Richmond, Va.; wNsl(AM)
(formerly wLYC-wRBQ(FM} Tampa-St.
Petersburg, Fla., weiMy.Tv Greensboro, N.C
wTLv(TV) Jacksonville, Fla., and KyTv(Tv)
Springfield, Mo.

At the end of the third quarter of 1981,
Harte-Hanks purchased an option to acquire
Southwestern Satellite Inc., a Houston area ca-
ble television operator, which serves 3,500
subscribers and passes 6,700 homes. Harte-
Hanks can exercise the option in early 1984.

For the last four quarters, earnings per share
were 3261, up 13.9% from the comparable
period last year. Revenues reached $338,952.-
000 compared to $289,574,000 in the preceding
four quarters. Net income was $17,637,000,
compared to $15,256,000.

93

Heritage Communications O James M.
Hoak, president and chief executive officer;
James S. Cownie, executive vice president.

Heritage Communications operates or is con-
structing cable systems in more than 20 com-
munities, serving approximately 220,000
subscribers, in 13 states. In order to balance the
highly capital-intensive nature of its cable
franchise acquisition policies, and the heavy
losses associated with systems’ early stages,
Heritage has diversified. A display communica-
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lions group, composed of four companies (ac-
quired in 1979-1981), is involved in the design
and production of exhibits for trade shows and
retail stores; and a graphics communication
group contains a publishing company, Shaw-
Barton Inc. (acquired in March 1981), which
specializes in short-run books, calendars,
specialty advertising supplies, and meeting
room supplies. Heritage is in the process of sell-
ing its two radio stations: KSIB(AM) and KITR{FM)
in Creston, Iowa (‘‘Changing Hands,” Dec. 14,
1981).

Heritage's revenues were $59,500,000 for the
four quarters ended Sept. 30, 1981, up over
150% from the same period last year. The jump
was due primarily to the acquisition of Shaw-
Barton in March 1981, although it also reflects
the acquisition, in December 1980, of cable
systems in south Texas, and Clinton, lowa. In
August, 1981, Heritage acquired, through
merger, CATV West, which is building a system
in South El Monte, Calif., and has applications
pending in three other areas in the state.
Heritage’s broadcasting and cable revenues
represent 38% of total revenues.

Heritage acts as general partner in five limited
partnership offerings to finance development of
cable systems in Jowa and Texas, and is market-
ing a sixth partnership, registered for $25,000,-
000, and scheduled for sale in January of Febru-
ary of 1982.

39

Insilco Corp. O Durand B. Blantz, chairman
and chief executive officer; Donald J Harper,
president and chief operating officer.

This diversified manufacturer of such things as
Red Devil products, key blanks and auto parts,
also holds the majority interest in Times Fiber,
a principal supplier of conventional coaxial ca-
ble and fiber optics to the cable television indus-
try. When Times Fiber went public (on a limited
basis} last March, it had been a wholly owned
Insilco subsidiary for about a year. Insilco still
retains 74% of the company, and fully consoli-
dates Times Fiber's revenues in its financial
statements.

For the 12 months ended Sept. 30, Insilco had
revenues of $671,859,000, up 5.7%, and earn-
ings of $33,610,000, up 14.9%. (Times Fiber's
nine-months results ending in September were
$86.4 million in revenues, $5.2 million in earn-
ings.)

Times Fiber is included in an Electronics/
Communications division within Insilco, with
other units of the division producing electronic
circuitry devices and metal stampings for com-
munications applications.

Insilco also holds a minority interest in Broad
Street Communications Corp. (of which
Richard Geismar is chairman and Fred E
Walker is president), whose four AM and three
FM stations, plus the Insilco Sports Network
and the Oklahoma News Network, go by the
name Insilco Broadcast Group. Owned stations
are weLl{iaM) New Haven, Conn.; wvoG(aM)-
wyYoR(FM) Coral Gables, Fla.; wGso(aM)-
wQUE(FM) New Orleans, and KTOK(AM)-KJYO(FM)
Oklahoma City.

51

Interpublic Group of Companies O Philip
H. Geier Jr, chairman and chief executive of-
ficer; J. Donald McNamara, president.

Revenues at Interpublic for the year ended last
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and net income declined by 23% to $15,865,-
000. Revenue and net income figures were
affected by the currency exchange rates which
were less favorable 10 the company than in the
comparable period of 1980. During the year In-
terpublic consolidated its advertising agency
operations into three worldwide agency
systems: McCann-Erickson Worldwide,
Marschalk-Campbell-Ewald  Worldwide and
SSC&B: Lintas Worldwide.

McCann-Erickson is Interpublic’s leading
agency in domestic and overseas broadcast bill-
ings. In 1980 it invested about $285 million in
U.S. television and radio. Other Interpublic
agencies were heavy spenders in broadcast, with
estimated spending in 1980 of almost $190
million for Campbell-Ewald: $150 million for
SSC&B, and $87 million for Marschalk. Broad-
cast and related businesses represent an esti-
malted 54% of 1o1al revenues.

McCann’s TV-radio accounts include Ameri-
can Express, Coca-Cola, Gillette, Johnson &
Johnson, Lever Bros. and Nabisco. Campbell-
Ewald accounts include General Motors,
Goodyear Tire & Rubber Co., Libbey-Owens-
Ford, Kelly Services and Magnavox. SSC&B
broadcast spenders include Carnation Co.,
American Can Co., Johnson & Johnson, Lever
Bros. and Sterling Drug. TV-radio billings at
Marschalk came from Coca-Cola, Gillette,
Heublein, Maybeiline and Revlon.

35

Jefferson-Pilot Corp. O W. Roger Soles
president and chief executive officer.

Revenues and income from broadcast proper-

nies played a slightly larger role in the overall
growth of Jefferson-Pilot Corp. in 1981.
Although sales increased at most of Jefferson-
Pilot’s insurance companies last year, a weak
economy continues to restrain yields at its prin-
cipal subsidiaries, Jefferson Standard Life In-
surance Co. and Pilot Life Insurance Co., both
of Greensboro, N.C.

Consolidated revenues for the four quarters
ending Sept. 30, 1981 were $866,727,000, up
9.7% from $789,420,000 earned during the pre-
vious four quarters. Net income was also up,
from $96,770,000 to $100,677,000, a gain of
4%.

Broadcast properties contributed 5.1% of
revenues earned during the first three quarters
of 1981 and 6.9% of net income. In 1980, broad-
cast holdings brought in 5% of consolidated
revenues and 6.5% of net income.

Jefferson-Pilot Broadcasting Co. operates
WGBS(AM)-WLYF(FM) Miami. WBT(AM)-WBCY (FM)-
wBT-Tv Charlotte, N.C.. wwBT(TY) Richmond,
Va.. KIMN(AM)-KYGO(FM} Denver: wQxi-AM-EM
Altlanta: wBIG(aM) Greensboro and WWwIL(AM}-
WHsL(eM) Wilmington, all North Carolina.

94

Josephson International Inc, O Marvin
Josephson, chairman and chief executive of-
ficer; Alvin Schulman, president and chief
operating officer.

Josephson International Inc. (the name was of-
ficially changed from Marvin Josephson Associ-
ateson Nov. 5, 1981), is one of the largest talent
agencies in the country. For the [2-month

period ended September 1981, the company
recovered from the previous year's poor perflor-
mance. Revenues were up 56.2% to $59.2
million. Earnings increased 62.4% to almost
$5.6 million, compared 10 the previous year’s
25.6% profit decline. Earnings per share
rocketed 70.5% 1o §2.25.

Effective Nov. 30, 1981, Josephson stock split
tlwo for one, payable to stockholders ol record
Nov. |6. The unaudited earnings per share
tigure of 62 cenits for the quarter ended Sept.
30, 1981, has been adjusted by the company to
31 cents to reflect that split.

For the second consecutlive year, Josephson
made efloris 10 increase the number of proper-
ties within its broadcast portfolio, with the
purchase, subject to FCC approval, of wvKo-AM-
¥M Columbus, Ohio, for $2.5 million. Earlier in
1981 the company purchascd wWNOR-AM-FM Nor-
folk, Va., for $2.6 million. l1 also owns wNIC-AM-
M Dearborn, Mich. (Detroit). Broadcast
revenues for Josephson’s fiscal year 1981 and
first quarter 1982 (ended September 1981}
totaled $7,746,000, about 11.4% of the com-
pany’s total revenues for that period.

In addition to its talent agency businesses and
broadcast outlets, Josephson also owns Robert
Keeshan Associates Inc., producer of Wake Up,
with Capiain Kangaroo (Bob Keeshan). The
program, known as Captain Kangaroo for 26
years, was renewed last year,

54

JWT Group Inc. O Don Johnston, chairman
and chief executive officer.

Revenues at the JWT Group for the year ended
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last September 30 climbed by 22% to almost
$387 million, but earnings dipped by 26% to
$11,525,000. JWT’s profit slide was attribuied
to high interest costs and foreign exchange
losses. For the nine months ended last Septem-
ber, JWT sustained foreign exchange losses of
more than $4.4 million, compared to $850,000
in the comparable period of 1980. Interest costs
were almost $7.5 million for the first nine
months of 1981, as against almost.$4 million in
1980. JWT executives expected a positive
fourth quarter for the period ended last Dec. 31,
citing continuing revenue growth throughout
the company; a moderation in interest expense
because of lower interest rates and reduced bor-
rowing requirements, and a net gain of $2.3
million from a real estate transaction completed
subsequent to the close of the period ended last
Sept. 30.

Among new accounts obtained during the
year were Lowe's Inc., Southern Pacific Com-
munications Co., Terson Co. (candy), Genesco,
Castle & Cooke Foods, two product assign-
ments from Nestle and one from Kellogg. Lost
during 1981 were Teledyne Water Pik,
Mentholatum Co., Bausch & Lomb and Salada
Foods.-J. Walter Thompson, the U.S. subsidi-
ary, continued in second place (t0 Young &
Rubicam) in domestic broadcast billings in
1980. It had a total of more than $702 million
accruing from a long list of accounts, including
Ford Motor Co. and Ford dealers, Eastman
Kodak, Lever Bros., Warner-Lambert, Stan-
dard Brands and Pepsi-Cola. Broadcast and re-
lated business account for 55% of the firm's
business.

29

Knight-Ridder 0 Alvah H. Chepman Jr,
president and chief executive officer.

Known most for its chain of 35 newspapers
across the country, Knight-Ridder continued
efforts in 1981 to gain a foothoid in the cable TV
industry. Early in December 1981, it announced
plans to joinTele-Communications Inc. (TCI) in
acquiring, developing and operating enough ca-
ble systems to serve 100,000 subscribers by
mid-1982 (BROADCASTING, Dec. 14, 1981). It is
also involved in a joint venture with Telecable
Corp. of Norfolk, Va., a subsidiary of Land-
mark Communications Inc., to bid for a cable
franchise in Tampa, Fla., and another with
Times Mirror Co. to request permission to wire
Long Beach, Calif.

After completing an experiment in videotext
with AT&T in Coral Gables, Fla., last Septem-
ber and giving the go-ahead to a larger
videotext experiment, also with AT&T and in
South Florida, to begin early in 1983, Knight-
Ridder entered agreements with Affiliated
Publications Inc. and Capital Cities Com-
munications Inc.to share market data from both
those experiments. If the data shows videotext
is a viable venture, the three companies pilan to
launch systems in Boston, Kansas City and Fort
Worth and later in other cities.

Consolidated revenues for Knight-Ridder
reached $1,208,503,000 for 12 months ending
Sept. 30, 1981, an increase of 13.7% from
$1,062,675,000 earned in the previous 12
months. Net income rose 13.1% during the
same period from $88,366,000 to $99,993,000.

Knight-Ridder owns wirT-Tv Flint, Mich.;
wpRI-Tv Providence, R.l.. WTEN(TV) Albany,

N.Y., and wTKR-Tv Norfolk, Va. Revenues from
those stations totaled $35,170,000 or 3.4% of
total revenues during the 12 months ended Sep-
tember 1981. During the previous 12 months,
broadcast revenues totaled $27,879,000 or 3.8%
of total revenues.

78

Lee Enterprises Inc. O Lloyd G. Schermer;
president.

Although Lee Enterprises neither sold nor
bought any new properties over the past year, it
has enjoyed an increase in revenues and profits.
[ts revenues for the year ended Sept. 30, 1981,
were $153,061,000, up $16,103,000 from the
same period last year; its net income was $19,-
074,000, an increase of $3,974,000. In addition
to owning 18 daily newspapers in eight states,
Lee also owns four VHF TV stations: KHQA-Tv
Hannibal, Mo./Quincy, lll.; wsaz(Tv) Hun-
tington, W. Va., KGMB-Tv Honolulu, and KOiN-
Tv Portland, Ore. It also owns two AM-FM
combinations: WTAD(AM)-wQCY (FM) Quincy, IlL.,
and KFAB(AM)-KGOR(FM) Omaha, Neb.

Lee jointly owns NAPP Systems Inc. with
Nippon Paint Co. of Osaka, Japan. NAPP, which
manufactures graphic arts products, has com-
pleted construction of a $3-million facility to
produce silver-free films and contact paper. The
paper, called ““NAPPrint,” is being sold in con-
trolled markets. In August 1980, Lee dissolved
its other joint venture: SINO Information
Resources Inc., which it had owned jointly with
BNC Enterprises of New York to do business
with the People's Republic of China in maga-
zine and newspaper advertising, book and map
publishing, and business service consulting. [n
its place, Lee formed Lee Publishers Group
Inc., a wholly-owned subsidiary that publishes
and distributes English language books, pri-
marily on Chinese subjects.

63

Liberty Corp. O Francis M. Hipp, chairman;
W. Hayne Hipp, president and chief executive
officer.

Liberty Corp.'s primary business is life in-
surance and savings and loans. On Oct. 16,
1981, it completed its buy of Orion Broadcasting
for $110 million. It retained wAvE-Tv Louisville,
Ky.. wrie-Tv Evansville, Ind., and WMT-AM-FM
Cedar Rapids, lowa. Those stations join Liber-
1y's broadcasting subsidiary, Cosmos Broadcast-
ing, stations: wDsU-Tv New Orleans; wis-AM-Tv
Columbia, S.C.; wsFA-Tv Montgomery, Ala.;
WSRZ(FM) Sarasota, Fla., and wTtoL-Tv Toledo,
Ohio.

Liberty’s revenues for the year ended Sep-
tember 1981 rose 1o $318,323,000 from last
year’s $291,956,000. Earnings fell slightly, from

$30,823,000 10 $29,535,000.
Cosmos contributed $37.8 million in

revenues during the previous four quarters, or
about 12% of Liberty's revenue. Macon Patten,
former Liberty president, became chairman and
chief executive officer of Cosmos this year.

90

LIN Broadcasting O Donald A. Pels, chair-
man and president.

LIN reported increases all down the financial
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line for this past year. Revenues for the 12
months ended Sept. 30, 1981, rose from $62.6
million to $67.5 million. Earnings rose to $17
million from $14.8 million. Earnings per share
increased 41 cents to $3.09.

LIN completed its buy of wWEMP(AM).
WMYX(FM} Milwaukee from Consolidated
Broadcasting for $3.3 million during the past
year. The company, in addition to its broadcast-
ing operations, is involved in radio paging and
two-way radio service and thus holds particular
interest in the FCC’'s ongoing investigation in
cellular mobile radio.

LIN owns wanD(Ty) Decatur, IIl.; wIL-AM-FM
St. Louis; WBBF(AM)-WMJO(FM} Rochester, N.Y.;
WFIL{AM)-wUSL(FM)  Philadelphia; KTvv(Tv)
Austin, Tex.; Kxas-Tv Fort Worth, KILT-AM-FM
Houston, and wavy-Tv Portsmouth, Va.

LIN bought Guest Informant in October, a
publisher of books and magazines for hotel
rooms.

8

3M Co. O Lewis W. Lekr, Chairman and chief
executive officer.

The diversified St. Paul-based manufacturing
concern has 10 divisions which posted revenues
of $6,436,000,000 for the four quarters ended
September 1981. That was an 8.3% increase
over the same period a year earlier. Earnings,
however, dipped 14.1% to $576,000,000 from
$670,000,000 and earnings per share also drop-
ped 14% to $4.92 from $5.72.

The recording materials division manufac-
tures recording and playback tape and equip-
ment for markets ranging from broadcast and
commercial audio and video to data processing
and sound mastering. The division reports
strong demand for videocassettes, data and
computer tape and softened demand for audic
tape products. New products include: mastering
and reproducing videodisks in both consumer
and industrial areas; data cartridge systems for
fixed-disk memory minicomputers, and a
digital audio mastering system. The division
contributes about 8% of the company’s total
sales.

47

M/A Com Inc. O Lawrence Gould, president,
Joseph C. Bothwell Jr, vice president.

In spite of high interest rates that kept orders
from smaller cable systems down, 1981 was
another year of extraordinary growth for M/A
Com Inc. Formerly Microwave Associates Inc.,
M/ A Com supplies equipment for satellite com-
munications, data communications, TV broad-
cast transmission and cable TV, as well as
microwave components for government, com-
mercial and telecommunications markets.
Revenues at M/ A Com grew 1o $496,718,000
during the 12 months ending Sept. 31, 1981,
from $336,488,000 during the previous 12
months. Net income rose 51.9% from $25,463,-
000 10 $38,691,000. The company increased its
volume of business with"the U.S. Department
of Defense during 1981 and expects to do so
again once spending under the Reagan
administration defense budget begins.
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Maclean Hunter Donald G. Campbell,
chairman and chief executive officer; Frederick
T. Metcalf, president and chief operating officer.

Muclean: Hunter is u diversified media corpora-
tion based in Toronto. Nearly 50% ol s
revenue is derived from its publishing opera-
tions, but it holds significant broadcasting and
cable operations in Canada. In the U.S., it owns
cable systems with 158,000 basic subscribers,
primarily in northern New Jersey and near
Detroit. It has 325,000 Canadian subscribers.

For the previous four quarters, M H brought
in $322 million, a 37% increase over last vear's
$235 million. Earnings rosc Irom S14.6 million
1o $23.5 million. Earnings per share increased
Irom 54 cents to 75 cents. The ligures include
the $5.7 million in cash M H received in closing
the deal on selling common shares of the Metro
foronto News Group.

Muaclean Hunter is an active cable {ranchise
applicant in the US. [t has shown interest in
communitics near  Detroit,  Baltimore  and
Washington,

24

MCA Inc. O Lew R. Wasserman, chairman
and chief executive officer; Sidney Jay Shein-
berg, president.

*Disappointing results” from its filmed enter-
winment division lowered earnings for MCA
Inc. FFor the four quarters through Sept. 30,

1981, MCA eurnings were down 34% from the
previous year, from $155,170,000 1o $102,565,-
000. Revenues were off 1.5% from 51,347,371,
000 10 51,327,664,000.

In its latest quarterly report, MCA explained
that its film division suffered **primarily due to
4 substuntial reduction in theatrical revenues.”
The corporation added that given **the growing
uncertainty in the market for licensing of
theatrical films o the networks,'” it “‘considered
it prudent in the third quarter 10 write down the
unamortized television values of (heatrical
films unlicensed to television, reducing pre-1ax
income by 315,000,000

On network television this season, MCA's
Universal Television has had such series as
Harper Valley, Magnum P1., House Calis, Dark
Room, Shannon, Simon & Simon, Fitz and
Bones and Quincy. Syndicated properties range
from Sugar Ray Leonard’s Golden Gloves 1o
Hardy Boys/Nancy Drew reruns. In addition,
MCA 15 involved in the videodisk business with
Discovision, a joint venture with IBM. And
with Paramount and Time, it is now a partner in
the advertiser-supported USA Network for ca-
ble and is considering pay-per-view oppor-
tunities.

Aside from television and theatrical films
{with 1981 tilles ranging from *‘The Four
Seasons’’ to “‘Endless Love’'}, MCA’s filmed
entertainment division also encompasses
Universal Swudios Tour and Amphitheatre
among other activities. About 10% of MCA's
revenucs are related to television.

Other MCA businesses involve records and
music publishing, retail and mail order {Spencer
Gifis), and others ranging from the MCA

Publishing Group (books) 10 its MC A Financial
operations.

31

McGraw-Hill Inc. O Harold W McGraw Jr,
chairman and chief executive officer, Joseph L.
Dionne, president and chief operating officer.

McGraw-Hill, one of the country’s leading
publishers of books and trade publications, is
also a significant factor in broadcasting. It oper-
ates four network-affiliated 1elevision stations—
wRTV(TV) Indianapolis. KERO-Tv Bakersfield,
Calif.. kMGH-Ty Denver, and KGTv(TV) San
Diego. In 1980—broadcasting figures for 1981
were not yel available —the stations accounted
for $53,561,000 of the compuany's revenues. But
overall, that year, McGraw-Hill revenues top-
ped 81 billion. In the four quarters ending in
September 1981, the company reported total
revenues of $1,072,937,000, compared 1o
$977.,201,000 for the preceding four quarters.
The company’s earnings per share increased in
the same period [rom $3.36 to $3.39.

60

MCI Communications Corp. O William G.
McGowan, chairman and chief executive officer.

MCI Communications, one of the first of the
common carriers 1o tuke advantage of favorable
FCC rulings to compete with mighty AT&T for
business it had always taken fot granted, is con-
tinuing to record impressive gains. The com-
pany reported revenues in the four guarters

Closing date — March 1, 1983.
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ending in September of $334,404,000, almost
double the $182,045,000 reported a year ago.
Earnings more than quadrupled, from $6,672,-
000 to $27,483,000 (in both cases, after pay-
ments of preferred stock dividends).

The company offers intercity long-distance
telecommunications over a country-wide
microwave radio network. And last year, it
began making headway in efforts to sign up resi-
dential in addition to business customers. In-
deed, the company now has 500,000 residential
customers and thus can make more efficient use
of its facilities. In 1980, the company reported
only 60,000 customers nationwide. Another
reason for the boost in revenues and profits was
the increase in rates it charges: MCI's rates,
following those of AT&T, have increased about
15%.
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Media General Inc. O D. Ternant Bryan,
chairman; Alan S. Donnchoe, president.

Media General Inc. hopes to expand its broad-
casting holdings in 1982, having recently an-
nounced plans to purchase wiks-Tv Jackson-
ville, Fla. from Zifl-Davis Broadcasting Co. for
$18 million. Completion of that sale could come
in March, pending FCC approval and proof of
“due diligence by the company to its
stockholders. Media General presently owns
WFLA-AM-FM-TV Tampa/5t. Petersburg, Fla., and
three cable systems with a single headend near
Fredericksburg, Va.

Total revenues for the 12 months ending
Sept. 30, 1981 were $354,268,000, up 9.5% from
$323,301,000 generated during the previous 12
months. Net income rose during the same
period by 7.2% from $28,258,000 1o $30,304,-
000. Broadcast revenues amounted to 6% of
total revenues during the first nine months of
1981, a slight decrease from the 6.2% of total
revenues broadcast holdings generated during
1980. A company spokesman attributed this to
higher revenues from its newspaper holdings.
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Meredith Corp. O E.T Meredith IIl, chair-
man; Robert A. Burnett, president and chief ex-
ecutive officer

Meredith’s most recent four quarters gave the
company its highest earnings ever, $419 million
in revenues, $24.4 million in earnings at $7.75

per share. That was an increase over last year's

$360 million in revenues, $22.8 in earnings and
$7.33 per share.

Meredith’s five television and six radio sta-
tions account for 17% of the company’s reve-
nues. The bulk comes from its magazine
division that publishes Better Homes and Gar-
dens and Apartment Life. Broadcast division
revenues were $69.1 million, or 17% of com-
pany revenues for the previous four quarters.

The company’s annual report attributed the
record numbers to its book publishing and
broadcasting divisions. KPHO-Tv Phoenix was
cited in particular for highest growth in sales.

Last year the company began to make inroads
into television production. But Meredith has
shelved World's Apart and ‘‘is no longer in-
volved™ in the Bill Hillier production of The
World of People.

Meredith owns a 40% interest in Omega
Communications, licensee of woFL-Tv Orlando,

Fla., which went on thé air in October 1979. Its
other broadcast holdings; of which it owns
100%, are: KPHO-Tv Phoenix; wWPGH-Tv Pitts-
burgh; wTvH(TV) Syracuse, N.Y.. wNEM-Tv Bay
City, Mich.: KCM0-AM-TY and KCEz{FMm), all Kan-
sas City; WGST(AM)-WPCH(TV) Atlanta, wOw (AM)-
KEzo(FM) Omaha.

Among 1980 acquisitions, the company
bought 50% of the stock of Planned Cable
Systems Corp., which offers STV service to
Fort Lauderdale, Fla.
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Metro-Goldwyn-Mayer Film Co. O Frenk
E. Rosenfelt, chairman and chief executive of-
ficer; Donald Sipes, president and chief operat-
ing officer.

Metro-Goldwyn-Mayer Film Co. capped an ex-
traordinary year in fiscal 1981 by purchasing the
United Artists Corp. from Transamerica Corp.
in July for $380 million. In August approx-
imately $144 million of MGM common stock
was sold with proceeds used to reduce the
amount of indebtedness incurred for the UA
purchase. Approximately $44 million of the
stock was purchased by the public and $100
million by financier Kirk Kerkorian, who raised
his ownership in MGM shares from about 47%
10 54%. As part of this acquisition, David Begel-
man, president and chief operating officer of
MGM, was named chairman and chief execu-
tive officer of United Artists, and Donald Sipes,
president of Universal Television, succeeded
Begelman as president and chief operating of-
ficer of MGM. :

It was a propitious time for expansion by
MGM, which ended its fiscal year last Aug. 30
with revenues of $298,313,000, up 65% from
1980 and with net income of $23,164,000, up
41%. Television and other video forms played a
significant role in the revenues upsurge, totaling
almost $147 million, accounting for 46% of the
total. Distribution to television of feature films
contributed heavily, amounting to $82,560,000,
up from $33,917,000 in fiscal 1980.

Revenues from television programing slipped
modestly from $39,554,000 in 1980 to $38,953,-
000. But the newer communications forms,
listed by MGM as pay television and home
video, grew dramatically. Revenues climbed to
$25,224,000 from $5,659,000 in fiscal 1980.
MGM noted that for fiscal 1981, its results in-
clude one month’s operation of United Artists.

S0

Metromedia O John W Kluge, chairman and
president.

Metromedia describes itself as ‘“‘a leading group
broadcaster, outdoor advertising and entertain-
ment company with operations nationwide.” Iis
broadcasting revenues in the four quarters end-
ing in October totaled $263,185,000, more than
half of the company’s total revenues of $478,-
034,000. (The comparable figures for the pre-
ceding four quarters were $193,182,000 and
$442,460,000). But the major news in broad-
casting that involved Metromedia was its pro-
posed purchase of wcCve-Tv Boston for the
largest price —by far—ever paid for a single sta-
tion: $220 million (BROADCASTING, July 27,
1981). To bring Metromedia within the per-
missible limit of seven television stations, the
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company in Sepiember sold, subject to FCC ap-
proval, KMBC-Tv Kansas City, Mo., to the Hearst
Corp. for §79 million. The company’s 19 other
stations are WNEW-AM-FM-Ty New York:
WASH(FM)-WTTG(TV) Washington; wTCN-Tv Min-
neapolis-St. Paul; WXIX-TV Cincinnati:
KLAC(AM)-KMET(FM)-KTTV(TV) Los Angeles;
KRIV-Tv Houston; wiP(am)-wMMR(FM) Philadel-
phia; KNEw(AM)-KSAN(FM) San Francisco-Oak-
land; wMmET(FM) Chicago. womc(FM) Detroit:
KRLD(aAM} Dallas-Fort Worth, and wCBM(AM)
Baltimore. The company’s other holdings in-
clude The Ice Capades, Metromedia Producers
Corp., and the Harlem Globetrotters, as well as
outdoor and advertising businesses in 15
markets.

15

Motorola O Robert W, Galvin, chairman and
chief executive officer; William J Weisz, vice
chairman and chief operating officer; John F
Mitchell, president and assistant chief operat-
ing officer.

With revenues exceeding $3.2 billion, Motorola
is one of the leading manufacturers of electronic
equipment. Its products include: two-way
radios, semiconductors, electronic equipment
for military and aerospace use; electronic engine
and digital appliance controls, automobile and
citizen band radios, high-speed modems,
multiplexers and network processors.

New products introduced during the past year
included a number of FM two-way radio sets
under its ‘‘Handi-Talkie’’ label: radio pagers
and mobile telephones.

While the FCC is still trying to come to grips
with its AM stereo rulemaking, Motorola con-
tinues to press the commission for a decision
adopting its proposed system, one of five, as the
single industry standard. The company esti-
mates that the potential AM stereo market
could produce yearly revenues of between $75
million and $150 million. Should the commis-
sion eventually decide on a single system, a
company spokesman suggested, the winner will
license others to produce the equipment.

For the four quarters ending September
1981, the company produced revenues totaling
$3.28 billion, a gain of 7.4% over the previous
four quarters, but far shy of the 18.2% revenue
gain it was able to register for the period ending
September 1980. Earnings for the 12-month
period ending September 1981 were up 5.3% to
$182.4 million. Earnings per share totaled $5.81
for the four-quarter period through September
1981, up 4.6% from the previous year.
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Muitimedia Inc. O Wilson Wearn, president
and chief executive officer.

Muitimedia, with holdings in newspapers,
broadcasting and cable, continued to record sig-
nificant gains. In the four quarters ending in
September, it reported revenues of $187,187,-
000, compared to $155,651,000 for the preced-
ing four months. Earnings for the most recent
four quarters totaled $24,394,000, an increase
of almost $4 million.

The company’s broadcast and cable interests
generated 59% of revenues in the past four
quarters—3$110,215,000, an increase of more
than $25 million over the $84.5 million those



divisions provided in the preceding four quar-
iers. The broadcast division includes 18 sta-
tions. but Mulumedia plans 10 swap two of
them—wxinTyy  Winston-Salem, N.C., and
wiBC-Tv Greenville, $.C.. plus $8.25 miilion for
Pulitzer’s kKSDK(Tv) St. Louis. The application
seeking FCC approval was filed in December,
ning months after the deal was originally an-
nounced. Multimedia officials said **contractual
problems,”” since resolved, delayed the filing.
The company’s other broadcast holdings are
WMAZ-AM-FM-TY  Macon  Ga.,  wWwNC(aD
Asheville, N.C.. wrnc-aM-FM Greenville, S.C..
WLwT(TV) Cincinnati; wsiR-Tv Knoxville, Tenn.;
W2ZT(TV) Nashville: WAKY(AM)-WVCZ{FM)
[.ouisville, Ky.. wezw (FM) Milwaukee. The divi-
sion also includes Multimedia Program Produc-
tions, which produces and distributes television
programs—including the top-rated Donahue talk
show. The cable television division operates
systems in Kansas, North Carolina, Oklahoma
and lllinois, with total subscribers of more than
125,000. The company’s media also include
newspapers— |3 dailies and 22 non-dailies.

37

New York Times Co. ] Arthur Ochs
Sulzberger, chairman; Walter E. Mattson, presi-
dent,

The New York Times is only the best known of
the many properties owned by the New York
Times Co. The company is also a major lactor in
magazine publishing, information retricval, the
worldwide syndication of news and features und
newsprint companies, as well as in broadcasting
and, since Murch, cable television,

All told, the company in the four quarters
ended Seplember 1981, reporting earnings of
$813,033,000, compared to $714,980,000 for
the four preceding quarters. For the most recent
period, the revenues included $31,102,000 con-
tnbuted by the broadcast and cable section.
almost twice the amount broadcasiing provided
in the preceding four guarters.

The increuse follows the expunsion of the
company into cable television. In Muarch. it
became a cable owner with the acquisition of
NYT Cable TV, in southern New Jersey. The
company’s brouadcusting Siations are WREG-TV
Memphis, Tenn.. wiNT-Tv Hunisville, Ala.:
KesM-Tv Fort Smith. Ark.. and wWQXR-AM-FM
New York
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A.C. Nielsen Co. O Arthur C. Nielsen Jr,
chairman; N.E. Harden, president.

Total revenues at A.C. Nielsen grew by 17.3%
during the 12 months ending Sept. 30, 1981.
Revenues grew from $493.116,000 during the
previous 12 months to $578,721,0060. Net in-
come grew 25.4% from 328,456,000 to S35.-
700,000.

A multinational  corporation  offering
research. petroleum information and other ser-
vices, A.C. Nielsen is best known in the com-
munications industry for its media research ser-
vices which now include Compucon—a division
offering telecommunications engineering ser-
vices to cable systems, media and cable pro-
graming firms, common carrier equipment ven-

dors, telephone and utility companies and oil
and railroad companies. Acquired in October
1980, Compucon helped boost the percentage
of revenues earned from media services at A.C.
Nielsen from 9.7% during the 12-months end-
ing Sept. 30, 1980, 10 10.8% during the same
period in 1981.

A.C. Nielsen acquired 10 companies during
1981, one of them C.PM. Services, N.Y.. offer-
ing media-related services. Nielsen now offers
that former company’s **Cassandra™ softlware
package, daily, market-by-market updates of TV
station ratings.

13

Nippon Electric Co. [0 Koji Kobayashi,
chairman and chief executive officer; Tadahiro

Skimoto, president.

Edging close to S5 billion in revenues, the
electronic  communications  giant  Nippon
Electric Co. (NEC) is clearly benefitting from
the worldwide explosion in demand for what
NEC likes to call its “*C&C™" products—ilems
combining the technologies of computers and
communications. Indeed, by product line, the
clectron devices unit that incorporates NEC's
manufacture and sale of integrated circuits ex-
nerienced the largest growth in sales for the
company last year—31%.

NEC views its businesses as falling into the
lollowing areas—communications, (which in-
cludes fiber and coaxial transmission and
swilching systems f{or telephone communica-
tions} facsimile devices, mobile telephone
systems and radio paging devices, broadcast

ENTRIES ARE NOW
BEING ACCEPTED FOR THE

- 1982 |
JANUS AWAR DS

FOR EXCELLENCE IN PRESENTING
FINANCIAL NEWS

Has your programming led to a
greater understanding of our
economic system? If so, your station
should be among those entering the
1982 Janus award competition.

This coveted award is presented to
radio and television stations whose
financial and economic news is
informative, comprehensive.
authoritative. and interesting,.

This award will be presented by the
Mortgage Bankers Association of
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America at its national conference on
May 5-7. 1982 in Chicago.

All entries must be postmarked no
later than February 15, 1982. For
further information and entry form
please contact:

Jane DeMarines
Director of Public Relations
Mortgage Bankers Association

of America
1125 15th St., N.w.

Washington, D.C. 20005
(202) 861-6554
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equipment, and satellite earth stations. com-
puters and industrial electronic systems:
eleciron devices; home electronics, including
television sets, videotape and disk players,
audio systems and household appliances, and
an “‘other operations™ category including such
businesses as lest systems, electrical connectors
and vending machines.

NEC revenues advanced 22.2% in the year
ending March 1981 (the latest period for which
figures are available}, to $4.8 billion. while
earnings were up 51.4% 10 $99,305,000.

NEC America is the subsidiary responsible
for sales 10 broadcast and cable customers in
this country.

17

North American Philips Corp, O Pieter C.
Vink, chairman; Cees Bruynes, president and
chief executive officer.

With the Jan. 21, 1981, purchase of GTE's con-
sumer electronics business, North American
Philips added Sylvania and Philco audio and
video products 1o its diversified line best known
for Norelco and Magnavox products. The GTE
purchase, carried a $118-million price.

The year also saw Philips sell its Philips
Broadcast Equipment and American Data Corp.
10 Central Dynamics in Point Sinclair, Quebec.
Those . subsidiaries market TV  cameras,
transmitting, routing and switching equipment.
No price was disclosed.

For the year through Sept. 30, 1981, North
American Philips’s revenues increased 30%
from the previous four quarters, from $2,290.-
545,000 10 $2,979,993,000. Earnings were up
44%, from $73,035,000 to $105,282,000.

During 1981, Philips restructured its opera-
tions into three major seclors; consumer pro-
ducts and services, electrical and electronic
components, and professional equipment and
lighting.

While the company's manufacturing portfolio
ranges from Selmer musical instruments to
Baker furniture, product involvement with the
electronic media includes Magnavox, Philco
and Sylvania TV sets: cable TV equipment;
Magnavision videodisk systems: Odyssey video
games: radio sets and stereo sets. Sales related
1o the electronic media contributed about 15%
to Philips's total.

Philips is 62% owned by a trust for
shareholders of the Dutch firm, N.V. Philips.
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Qak Industries O Evereit A. Carter, chair
man and chief executive officer.

Since 1978, 49-year-old Qak Industries has been
split into two distinct groups: Oak Communica-

- tions and Oak Technology. Interesis within the

former group include subscription television
and cable television, while the latter manufac-
tures switches and electronic laminates. As in
the past few years, Oak's revenues continued 10
climb. For the four quarters through September
1981, Oak achieved a 40% gain, reporting $491.-
687,000 compared with $351.279.000 in last
year’s survey. Net income escalated nearly 61%
to $26,949,000, and earnings per share showed
a 35% increase at $2.14.

In Oak’s subscription television department
during the third quarter of 1981, the Chartwell
Communications Group interest in their Na-
tional Subscription Television joint venture was
purchased. That 49% interest gave Qak total
control of the Los Angeles On TV sysiem,
founded by the two companies in 1977. Oak’s
On TV is also offered in Phoenix, Dallas-Fort
Worth, Fort Lauderdale-Miami and Chicago. In
the Fort Lauderdale market, Oak owns 100% of
the STV operation as well as the station,
wKID(Tv), channel 51. Oak also has a 49% in-
terest in wsns(Tv) Chicago. channel 44, which
broadcasts the 50% Oak-owned STV service.
During the year Oak entered into a joint ven-
ture with wBFF(Tv) Baltimore, attaining 90% of
the STV operation, subject to purchase option
that could reduce its interest 10 75%.

Oak’s CATV interesis are twofold: equipment
manufacturing and system ownership. Among
its products are converters for regular CATV
home installations, encoders and decoders for
scrambling and unscrambling signals for pay ca-
ble, including addressable decoders. On Feb. 4,
1981, the company completed purchase of the
cable system serving Oxnard, Calif., for about
$22 million. Another important acquisition dur-
ing 1981 was the purchase of 81% of a video
conferencing firm, VideoNet, based in Wood-
land Hills, Calif.

On the OQak Technology front, the company
services the home appliance industry with com-
ponents including the Touch-in Panel (TIP)
switch used in copy machines, microwave
ovens, communications and navigation equip-
ment.
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Ogilvy & Mather International O William
Phillips, chairman of Ogiluy & Mather U.S.A.
and chief executive officer of Ogilvy & Mather
International.

Worldwide revenues of Ogilvy & Mather Inter-
national grew by about 11% to $286,216,000 for
the 12-month period ended Sept. 30, 1981, but
net income dipped by about 5% to $13,979,999
because of foreign translation and exchange
loss. During the first nine months of 1981,
Ogilvy suffered a foreign translation and ex-
change loss of $2,940,000, compared with a loss
of $73,000 in the previous nine-month period.

Ogilvy completed an important acquisition in
December 1981 when it purchased the direct
marketing irm of A. Eicoff & Co. Eicoff, a
specialist in direct marketing, bills about $50
million, of which an estimated 95% is in broad-
cast.

During the year Ogilvy acquired the accounts
of Columbia Pictures International, Hallmark
{Ambassador Greeting Cards), and Foremost
Foods. It lost or resigned Clairol, F&M Schaefer
Brewing Co. and Warner Amex Satellite Corp.

0&M invested $320 million in television and
radio domestically in 1980, placing it in sixth
position among U.S. agencies. Its radio-TV
spenders include American Express Co., Avon
Products, Block Drug, Bowery Savings Bank,
General Foods, Hershey Foods, Lever Bros.,
Menley & James, Armour & Co., Royal Crown
Cola, Sears, Roebuck & Co., Del Monte and
Nationwide Insurance. Broadcast is responsible
for about 50% of its total revenues.
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Outlet Co. O Joseph 8. Sinclair, chairman;
Bruce G. Sundlun, president and chief executive
officer.

Outlet may be missing from BROADCASTING’s
Top 100 list next year. If all goes according to
plan, what remains of Outlet will be merged
into Columbia Pictures Industries (see page
40), with Outlet’s president and its chairman
getting seats on the Columbia board. On. Dec.
10, 1981, the shareholders of both companies,
in separate actions, approved the merger, which
is to be accomplished by a tax-free exchange of
stock valued at some $170 million. The deal
now awaits approval by the FCC, and the parties
say that closing is expected in the spring. Prior
10 closing, Outlet is to sell off its remaining
specialty stores, 70 in all, and three of its radio
stations. That will leave five VHF television sta-
tions and four radio stations to roll into Colum-
bia.

Qutlet has already arranged to sell two Sta-
tions, wpBo-aM-FM Orlando, Fla., 1o Katz Com-
munications for $9.5 million. And the company
says it is close 1o a sale on wWSNE-FM Taunton,
Mass.

This marks a radical shift for a company that
21 months ago spent $65 million to purchase
KOVR.Tv Stockton-Sacramento, Calif., and
which later sold off its department store divi-
sion and men’s wear division for $38.5 million.
The word then from president Bruce Sundlun
was that Outlet intended to fill out its broadcast
complement, and move into other broadcast-re-
lated businesses. Prior to the sales of those
store units, Outlet’s revenues had been com-
posed of about 85% retail sales: following them,
broadcasting produced about 50% of the
revenues.

Then in March 1981, Sundlun made a presen-
tation to New York securities analysts, at which
his emphasis on the value of the Outlet stations
properties left some analysts with the impres-
sion he might be looking for a buyer for the
company. In July, a joint announcement from
Columbia and Outlet confirmed reports that a
merger partner had indeed been found.

Oltlet's revenues for the 12 months ended
October 1981 were $142,286,000, up 10.7%:
earnings were $781,000, against a $33,254,000
loss in the previous 12 months. The radio sta-
tions merging into Columbia are WTOP-AM
Washinglon, KIQQ-FM Los Angeles, wi0Q-FM
Philadelphia and wQrs-FM Detroit; the televi-
sion properties are wJAR-TV Providence, R.L;
wDBO-Tv Orlando, Fla.; KsAT-Tv San Antonio,
Tex.; weml-Tv Columbus, Ohio, and KOVR-TV.
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Post Corp, O V.I Minahan, president; David
L. Nelson, executive vice president.

Post Corp. is a diversified media company that
owns |1 newspapers, five television stations,
three radio stations, three printing companies, a
TV and film production company and a shopper.
The Appleton, Wis.-based company saw
earnings rise from $2,738,000 to $3,018,000 for
the year ended Sept. 30, 1981. Revenues rose
slightly, from $77.5 million to $78 million. Earn-
ings increased from $1.49 1o S1.65 per share.
Post stations are WOKR(TV) Rochester, N.Y.



KTvorvy  Kirksville, Mo-Cuumwa, lowa:
wEAU-Tv Eau Claire, Wis.: wiuc-Tv Marquette,
Mich.. wiuk-Tv Green Bay, Wis.: kKriziam) Ot-
tumwi, WAXX(FM) Euu Clzlire and WAYY (AM)
Chippewa Falls, Wis,

The company derives 29% of i1s revenue
from broadcasting, although in its 1980 annual
report broadcasting accounted for 73% of the
company's net carnings. Drops in classified ad-
vertising have hurt Post’s newspaper earnings in
recent years,

5

RCA Corp. Thornton F Bradshaw, chair-
man and chief executive officer

RCA Corp.ssules in the 12 months ended Sept.
30 increased 1.04% above those ol the same
period of the vear before. reaching $7,985,500,-
000. But net earnings declined 77.11% 10 $70,-
100,000 as a result primarily of reserves set
aside during the July-September period for
losses related Lo the restructuring or disposition
of some operations and the revaluation ol cer-
Liin assets. Lower operating carnings during
that quarter also contributed to the loss, but of-
ficiuls suid they thought the decisions taken dur-
ing the gquarter would enable RCA to resume its
progress in coming months.

Among the sleps being tuken were a write-
down of some NBC-TV programs that would
not be broadcast a second time and revaluation
of certain assets of the company’s worldwide
picture-tube operations and of its Hertz (ruck

rental and leasing operations. RCA was also in
the final stages of a divestment program under-
taken in 1980 to permit concentration on four
basic areas: the NBC broadcasting operations,
the Hertz car-rental business, financial and con-
sumer products and services and electronics
and communications.

With RCA’s acquisition of CIT Financiai
Corp. in 1980, NBC slipped (rom second place
to third as an RCA profit center. NBC ac-
counted for $75.3 million in pretax ¢arnings in
1980, down from S105.6 million in 1979. RCA’s
Hertz transportation services—first in pretax
earnings in 1979 —took second place with
$127.2 million, down from $146.8 miliion.
Hertz was replaced as number one by CIT,
which represented S177.4 million in 1980 pretax
earnings. Electronics—consumer products and
services, commercial products and services and
government systems and services—t1ogether ac-
counted for $295.9 million in pretax prolits. The
communications segment, RCA Global and
RCA Americom, the latter a prime supplier of
communications satellite services, represented
£90.9 million.

NBC remuined the number-one contributor
10 RCA revenues in 1980, with an all-time high
of $1,521,800,000. Its earnings decline was at-
tributed to a write-ofl caused by the U.S.
boycolt of the Moscow Olympics, 1o which NBC
held TV rights, and the additional costs of
covering the 1980 political campaigns. Transpor-
tation services represented $1,290,200,000 of
RCA’s revenues, electronics $3,364,900,000
and communications $253,500,000.

RCA 1otal sales in 1980. Sales of broadcast and
cable gear and revenue from the sale of satellite
time to cable and broadcasting services were
believed 10 bring the 1otal from broadcasting,
cable and related sources 1o about 35%.
Earnings during 1981 felt the effects of
sharply higher interest expense, substantial out-
lays in connection with the introduction in
March of the RCA Selectavision videodisk
sysiem and unprofitable operations in the com-
pany’s European joint venture for the manufac-
ture of picture tubes. The company continued
1o acquire programing for its videodisk venture,
which it launched in March but which produced
lower thun expecled sales of player units during
the rest ol the year, alithough sales of program
disks were said o be strong. RCA also joined
Rockefeller Center Inc. as an equal partner in
the RCTV pay-cable program service (The En-
tertainment Channel), due to start in 1982,
And, with space on 1§ communicalions
satellites running short, RCA launched Saicom
111-R in November 1981 and hoped to launch
another, already under construction, in 1983.
RCA-NBC broadcasting operations include
the NBC Radio network, NBC-TV network,
The Source radio network, NBC News, NBC
Entertainment, NBC Sports, five TV stations
and four AM-FM combinations. The TV sta-
tions are wNBC-Tv New York, wre-Tv Washing-
ton, wMaQ-Tv Chicago, wkyC-Tv Cleveland and
KNBC(TV) Los Angeles. The radio stations are
WNBC{AM)-WYNY(FM) New York, WRC(aM)-
WKYS(FM) Washington, wWMAQ(AM)-WKQX(FM)
Chicago and KNBR{AM)-KYUU{FM). San Fran

NBC revenues represented about

19% ol  cisco.

MARK YOUR
CALENDAR FOR

THE FIRST ANNUAL CONFERENCE AND EXPOSITION

LOWEIPOWER TELEVISION

expressly for the low power TV industry:

January 28-29-30, 1982,
Sheraton Washington Hotel

A Brand New Show for

A Brand New Industry
With Unlimited Potential
And Brand New Questions

Endorsed by:

ACTVA, Low Power Television Association of America

COME FIND THE ANSWERS!
COME AND SEE

® over 150 outstanding exhibits from the simplest
equipment to the most sophisticated — everything you'l
ever need to establish and run an LPTV station

COME AND HEAR

¢ keynote addresses by Chuck Ferris, the “father” of low
power television and Anne Jones, current FCC
Commissioner

CHOOSE

® from over 30 seminars and workshops on subjects of
interest to all LPTV professionals: from LPTV in rurai
America, to LPTV rulemaking. to financing and legal
aspects of LPTV

HEAR

& Rick Neustadt, from Kirkland and Ellis: Molly Pauker,
Clay Pendaruis, and Keith Larson, from the FCC; and
over 50 other leading spokespersons presenting a
comprehensive overview of the entire LPTV industry

IF YOU HAVE APPLIED FOR
AN LPTV LICENSE —
IF YOU ARE WAITING TO SUBMIT
YOUR APPLICATION
ONCE THE FREEZE IS OVER —

YOU MUST CALL NOW!

Reserve your free brochure — complete with
registration form — right off the press.

carL(203) 852-0500

FOR YOUR COMPLETE LPTV PROGRAM.
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Reeves Communications Corp. O Marvin
H. Green Jr, chairman and chief executive of-
ficer; Seth Baker, president.

Prior to 1981, Reeves Communications had
been almost exclusively involved in television,
producing programing and offering production
services. Now, Reeves TV involvement repre-
sents only about 50% of its business after last
year’s acquisition of the former Musexport
Group of direct-mail companies for an aggreg-
ate price of about $72 million.

Due to that acquisition as well as healthy
gains in its television business, Reeves
revenues soared 332% for the four quarters
through September, to $165,936,000. Net earn-
ings were up 312% to $13,156,000.

The Reeves Entertainment Group, including
Alan Landsburg Productions and Grant-Reeves
Entertainment, this season has a programing
portfolio including the networks' That’s In-
credible and Gimme a Break, the syndicated In
Search Of and made-for-TV movies ranging
from The Jayne Mansfield Story to A Long Way
Home.

The Reeves Television Facilities Group pro-
vides production and post-production work on
broadcast and cable shows. And Corporate Ser-
vices handles a variety of communications work
for companies such as Xerox and J.C. Penney.

The new Reeves international direct-market-
ing business offers books, encyclopedic and
reference materials and various leisure products
including the *Bullworker™ exercise device.
According to Chairman Green, “‘The benefits
of integrating our established skills and the
direct marketing skills of Reeves International
will, we believe, be realized during the next few
years in the rapidly emerging home video
market.”

6

Rockwell International Corp. O Robert An-
derson, chairman and chief executive officer;
Donald R. Beall, president and chief operating
officer.

Rockwell's revenues for the four quarters
ended September 1981 totaled $7,039,700,000,
a 1.9% increase over the same period a year
earlier. Earnings also rose 4.1% to $291,800,000
and earnings per share amounted to $3.84, up
1.8%.

The company's electronics division accounts
for about 25% of the firm’s total sales. Among
the division’s various products are microwave
transmission systems, data and voice switching
equipment, microelectric devices, avionics
systems and electronic systems for the defense
industry.

76

Rogers Cablesystems Inc. O John Gra-
ham, chairman; Edward S. Rogers, vice chair-
man, chief executive officer.

Rogers Cablesystems, the largest MSO in
Canada, with 1.2 million subscribers, vastly
broadened its interests in the United States this
year with the acquisition in November of UA-
Columbia Cablevision by a joint venture be-

tween Rogers and United Artists Theater Cir-
cuit, which had been the single largest
shareholder (28%) in UACC. Rogers ends up
with the controlling interest {51%) in UACC,
which then was the nation’s 10th largest MSO,
serving some 450,000 subscribers in 15 states,
at a cost of about $160 million. UACC has been
renamed Rogers-UA Cablesystems, and its half
interest in USA Network was sold to Time Inc.
for $15 million prior to the Rogers acquisition.
Rogers, by the way, had changed its name
earlier in the year, from Canadian Cable-
systems, in a move that reflected the 54% in-
terest the Rogers family holds in the company.
pany.

The Rogers-UATC buyout of UACC capped
a months-long wrangle over the cable com-
pany—its directors approved a purchase bid
from a joint venture of Dow Jones & Knight
Ridder over the strenuous objections of the
UATC faction. UATC then made its own coun-
teroffer, before finding in Rogers a partner with
which it could outbid Dow Jones and Knight
Ridder for the whole of UACC.

Rogers separately had received final approval
on several United States franchises in the
year—chiefly for Portland, Ore., and a group of
Minneapolis suburbs. Rogers UA has now
taken over all the Rogers interests in this coun-
try, making it the ninth largest MSO with 515,-
000 subscribers.

In lining up the money to make the UACC
purchase, Rogers sold its minority interest in
the Canadian theater chain, Famous Players
Ltd. to the majority holder, Gulf + Western In-
dustries, for $47 million. The company also
moved to sell off several other minor subsidi-
aries and interests, concentrating its activities in
cable and communications. In the western
United States, Rogers is involved in several
STV operations, and it also has cable holdings
in Ireland.

Looking toward the future, Rogers has an in-
terest in a consortium of Canadian cable opera-
tors who have made an application to their
government to provide pay television in
Canada, with the government expected to grant
the first pay licenses soon.

For the 12 months ended May 1981 (the
latest period for which figures have been
released) Roger Cablesystems reported
revenues of $85 million (U.S.), up from $50
million. Earnings dropped from $11.6 million to
$6.5 million (reflecting costs of the acquisition
in 1980 of Premier, then Canada’s second
largest MSO). Were the revenues of what is
now Rogers-UA included in those 12 months
totals, the figures would have soared to over
$160 million.

49

"Rollins tne. O 0. Wayne Rollins, chairman;

R. Randall Rollins, president.

Rollins’s largest activity continues to be in the
pest control, security protection and oil and fuel
services areas. However, in the past year, it has
been expanding its Rollins CableVue opera-
tions. Rollins CableVue plus the radio and TV
stations and outdoor advertising interests,
make up the parent company’s media group.
The group accounted for approximately 14% of
Rollins's revenues in the last fiscal year.
Rollins CableVue has an 80% interest in Con-
necticut systems in Branford, Guilford,
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Madison, New Haven, North Branford, North
Haven and Wallingford. In Delaware, it is 100%
owner of systems in Elsmere, Newark,
Newscastle, Newcastle county, Newport and
Wilmington. Currently it is building an addi-
tional 16 systems in Rhode Island and Massa-
chusetts and actively seeking other franchises in
that area.

The broadcast lineup of Atlanta-based
Rollins remained intact in 1981. There are three
VHF’s: wcCHs-Tv Charleston-Huntington, W.
Va.. wEAR(TY) Mobile, Ala.-Pensacola, Fla., and
wPTZ(Tv) Platisburgh, N.Y.-Burlington, Vi. lis
six radio stations are KDAy{aM) Santa Monica,
Calif.; wcHs(aM)-wBES(FM) Charleston, W. Va.;
wBEE{AM) Harvey, Ill.-Chicago; wrapcaM) Nor-
folk, Va., and wamsiaM) Wilmington, Del.

The corporation overall had revenues in the
four quarters ended Sept. 30 of $482,461,000,
with profits of $46,520,000 and earnings per
share of $1.69. That was substantially up over
the preceding four quarters when revenues
were $414,564,000 and profits were $36,757.-
000.

Major contributor to those figures was §1-
year-old Orkin Exterminating Co., which domi-
nates the pest control industry. Other facets of
Rollins Inc. include its Patterson division that
supplies crews and equipment to oil and gas
companies for drilling and production. In addi-
tion, there is Rollins Protective Services Co.
whose earnings in the last fiscal year were Sl
million, a reverse from the previous year's $3.3-
million loss.

22

Schering-Plough O Richard J. Bennett,
chairman and chief executive officer; Robert P
Luciano, president and chief operating officer.

A sharp third-quarter dip lowered earnings and
earnings per share for Schering-Plough for the
year ended September 1981. Earnings dropped
from $238.7 million to $186.6 miilion, and earn-
ings per share dropped 99 cents to $3.45. Over-
all revenues rose from $1.69 billion to $1.81
billion.

The decline was attributed to S-P's nonbroad-
cast holdings. The company is best known for
its pharmaceuticals and home and consumer
products. The drop stemmed from losses on the
foreign currency exchange and increased
domestic competition, the company said.

The figures for its broadcast holdings—12
radio stations—are included in a category en-
titled *‘other,” which also includes animal
health and footwear products. That category ac-
counted for 4% (S131.9 million) of revenues
for the previous four quarters. Broadcasting it-
self contributed 1.7%.

S-P owns wuUBE-AM-FM Cincinnali, wPLO-AM-
FM  Atlanta, wcaO(AM)-wXYv(FM) Baltimore,
WIID(AM)-WIEZ(FM) Chicago, WMPS(AM)-
WHRK (FM) Memphis, and wQxMiam) Clearwater
and wsUN(aM) St. Petersburg, both Florida.

64

Scientific-Atlanta O Sidrey Topol,
man and president.

chair-

Scientific-Atlanta, a major supplier to the cable
television industry, includes in its product line
everything from satellite earth stations, head-



end equipment and coaxial cable to 54-channel
home set-top converters. Other lines serve
markets for energy management, home se-
curity, test and measurement instrumentation,
satellite communications equipment, and
government applications.

Scientific-Atlanta  also  serves  broadcast
customers as well, and chairman Topol has said
1981 was the veur in which demand for
satellite capacity surged in the TV and radio
broadcast markets.” Broadcasters ordered 144
ground stations from Scientific-Atlanta in its fis-
cal 1981, and S-A is negotiating an agreement to
provide ABC radio with the digitial satellite
equipment il will use to distribute its services
starting in 1983). A new Mexican affiliate
received orders for 15 earth stations for use in
Mexico's national television network.

Scientific-Atlanta has experienced some
slowness in bringing production of its 54-chan-
nel converters up to volume, a fact which trim-
med earnings growth in the cable equipment
business. At the same time, Group W Satellitc
Communications placed a $1.8 million order lor
two satellite transmitting stations and two
receive stations for its Satellite NewsChannels
joint venture with ABC. And in business com-
munications, MC1 selected Scientific-Atlanta’s
broad-band modem for use in local distribution
systems.

In the 12 months ended in September, Scien-
tilic-Atlanta logged revenues of $303.087,000,
up 45.6% and earnings of $20,176,000, up
42.9%.

86

Scripps-Howard Broadcasting Co. O Jack
R. Howard, chairman; Donald L. Perris, presi-
dent.

Scripps-Howard Broadcasting, a Cincinnati-
based group owner of eight radio and six televi-
sion stations, cscalated its involvement in cable
during the past year. It now has cable interests
in California, Connecticut, Florida, Massachu-
setts and Michigan, and when fully developed,
the systems will pass more than 250,000 homes.
Last year's developmenis were: Cablevision of
Connecticut, of which Scripps-Howard is a
partner with two other companies, was awarded
the 120.000-home cable tranchise for lower
Fairfield county, Conn.: another partnership in
which Scripps-Howard has an interest (18%).
was awarded the franchise lor Springfield,
Mass., which will pass 57,000 homes and repre-
sent an investment of $1,400,000 for Scripps-
Howard; the 5,000 home franchise for Far-
mersville, Exeter, Ivanhoe and portions of
Tulare county, Calif., was awarded to a subsidi-
ary of Scripps-Howard, an investment of
$1,200,000, and in Florida, a Scripps-Howard
subsidiary acquired a 12,000-subscriber system
serving Lake county for $10,000,000.

Two ol the company’s radio stations, KUPL-
AM.FM Portland, Ore., were acquired during
1981 for $4,750,000. lts other broadcasting pro-
perties are wssa(FM) Baltimore, KMEO-AM-FM
Phoenix; wMC-AM-EM-Tv Memphis. KNOX(AM)
Knoxville, Tenn.. wcro-tv  Cincinnatis
wEws(Tv) Cleveland: ksue-Tv Kansas City, Mo.:
KIRH(TY) Tulsa. Okla., and wpTviTy) West Palm
Beach, Fla.

Scripps-Howard also experienced a four-for-
one stock split in October.

Revenues for the four quarters ended Sept.

30, 1981, were $84,235.270, up from the previ-
ous four quarters of $68,444,000. Net earnings
for the sume quarters were $17,608.000, up
from $16,408,000.

83

Selkirk Communications O J. Stuart
MacKay, president.

Selkirk is a Canadian-based company that owns
five cable systems in the U.S. in and around
Fort Lauderdale, Fla. Selkirk counts 19,000
subscribers from the 110,000 homes in the area.
In addition, Selkirk owns 32.3% ol Tocom, a ca-
ble television equipmenit company based in Fort
Worth.

Selkirk had revenues of $122,083,000 last
year with earnings of $11,438,000. Although
one quarter showed a deficit, primarily from
capital spending in the Florida cable systems, a
strong 1981 third quarter from a land sale,
helped boost earnings.

Selkirk also owns three television stations
and 11 radio stations in Canada in addition to a
news service, rep firms and other allied opera-
tions. (It owns the U.S. rep firms Selel and
Selcom.)

Selkirk derives all of its revenue from broad-
cast-related ventures, but its U.S. cable systems
represent only 4% of overall revenue. Selkirk
applied for but lost the cable franchise for Fair-
field county, Conn., though it remains an active
franchise applicant in the U.S.

10

The Signal Companies Inc. O Forrest N.
Shumway, chairman and chief executive officer;
Daniel W. Derbes, president.

Ampex, a4 major manufacturer of audio-visual
products, was absorbed Jan. 15, 1981, by the
Signal Companies, a worldwide multi-industry
company involved in aerospace, trucking and
energy. The merger was effected by the ex-
change ol .85 of a Signal common share for each
common share of Ampex.

For nine months of 1981, Ampex sales in-
creased from $373.6 million reported in the first
three quarters of 1980 to $390.5 million. Earn-
ings slipped from $8 million to $6.5 million.
While magnetic tape sales were up, a poor eco-
nomic climate and high interest rates kept
revenues from other products down. The
downlurn was most noticeable late in the year,
with Ampex earnings down 19% in the third
quarter.

The Signal Companies owns 49% of Golden
West Broadcasters, involved in broadcast pro-
graming, radio/TV station operation, and pay
TV. Signal does not break out figures for
Golden West, but alluded to its **continuing in-
vestment 1o develop its subscription TV™
operations as part of an explanation for
depressed earnings from *‘other operations™" of
Signal during the first nine months of 1981.
Broadcast-related activities accounted for about
9% of Signal’s revenues last year.

Overall, Signal reported record sales and
earnings during 1981. The dividend paid on
Dec. 10, 1981, for the third quarter was the
highest in the company’s 59-year history: 21
cents per common share. A major portion of
the firm’s growth took place in its two high-
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technology subsidiaries, The Garrett Corpora-
tion and UOP Inc. Garrett has had success with
sale of propulsion engines 1o the general avia-
tion market, and UOP had increased sale of
petroleum-related products and completed two
major construction projects. Signal’s revenues
were up from $4.65 billion for the 12 months
ending Sept. 30, 1980, to $5.3 billion for same
period in 1981. Earnings grew from $185 million
1o $209 million. Annual earnings per share in-
creased from $2.79 10 $3.04.

12

Sony Corp. 00 Akio Morita, chairmar and
chief executive officer; Kazuo Iwama, president,
and chief operating officer.

Though based in Tokyo, this communications
giant is truly international in scope—indeed,
over 70% of its $4.8 bitlion in sales last year
were conducted in markelts outside of Japan.

A few weeks ago, Sony reorganized its opera-
tions in this country, dividing Sony Corp. of
America into five operating groups—marketing
and sales; manufacturing; service: engineering
laboratories, and diversified operations. A new
company, Sony Broadcast Products, headed by
Neil Vander Dussen, was formed in this pro-
cess, 10 handle sales of broadcast equipment.
Vander Dussen’s unit was spun off from the
former Sony Video Products Co., now called
Sony Communications Products Co., headed by
Koichi Tsunoda. Kenji Tamiya serves as presi-
dent of Sony Corp. of America.

Earlier in the year, Sony Corp. of America
formed Sony Consumer Electronics Laborato-
ries (SOCEL), to develop *‘technology needed
to fully utilize the growing communications
media in the United States’ —with noted areas
of research cable television, DBS and videotext.
And from its Japan-based laboratories, parent
Sony Corp. last year announced a magnetic
video still camera system, which it calls Mavica,
and its **Sony High Definition Video System.”

Around the world, sales of videotape recor-
ders led Sony’s product line, accounting for 27%
of all sales. In this country, its Betamax units
have gotten Sony embroiled in some controver-
sial litigation. It is seeking a rehearing of an Oc-
tober court decision that held Sony, its ad agen-
cy and four retajlers guilty of copyright infringe-
ment because of home taping.

Sony’s other products include television sets,
audio tape recorders and radios, (the ubiquitous
Walkman among them), other audio equipment
and video and audio tape. In this country, Sony
manufactures color televisions in a San Diego
plant and tapes in Dothan, Ala.

For the fiscal year ended in October, Sony
revenues grew 17.8% to $4.86 billion, though
earnings slid 10% to $283,284,000, the latter at-
tributed to a higher actual tax rate and other fac-
tors including foreign exchange losses.

67

Storer Broadcasting Co. O Bill Michaels,
chairman and chief financial policy officer;
Peter Storer, vice chairman and chief executive;
Terry H. Lee, president and chief operating of-
ficer.

Storer Broadcasting, which started in radio, ex-
panded into television and ultimately moved



-

out of radio to help underwrite an aggressive ca-
ble television expansion program, reached a
milestone in this year's third quarter: It was the
first quarter in the company's history that its ca-
ble revenues exceeded television revenues (335
million to $32.5 million) —and this “‘notwith-
standing the excellent performance in broad-
casting.””

For the 12 months ended Sept. 30, Storer
revenues— which are entirely from broadcasting
and cable—reached $251,005,000, a gain of
35.46% over the preceding 12 months. Net
earnings, however, declined by 12.24% 10 $24,-
038,000, reflecting both the expansion and
start-up costs in cable and the absence of the
previous period’s extraordinary gains from the
sale of the radio stations. {The last of the Storer
radio stations, WLAK(FM) Chicago, was sold in
September 1981 to Viacom International for $8
million, subject to FCC approval.}

Broadcasting’s share of the revenues during
the 12 months came to 55%, cable’s to 45% —a
big change since 1979, when broadcasting repre-
sented 76% and cable 24%. In operating profits,
however, broadcasting was still dominant, ac-
counting lor 88% 1o cable’s 12%.

Storer operates cable systems in some 20
states, serving an estimated 760,000 basic and
717,000 pay subscribers as of Sept. 30, for a gain
of 180,000 and 370,000 respectively, since Dec.
31, 1980.

Storer stations, in addition to WLAK(FM), are
WAGA-Tv Atlanta, wsBX-Tv Boston, WIKwW-Tv
Cleveland, wisk-Tv Detroit, wiTl-Tv Milwaukee,
KCST-Tv San Diego and wrva(tv) Toledo, Ohio.

58

Taft Broadcasting Co. O Charles S. Mechem
Jr, chairman; Dudley S. Taft, president.

Taft Broadcasting’s operations are divided into
three groups: Broadcast, Entertainment and
Amusement Park. During the year ended Sepl.
30, 1981, revenues climbed nearly 38% io
$339,447.000, with broadcast accounting for
about 35%, entertainment 27% and parks 38%.
This represented a big gain in the park group’s
share, (rom 19% in fiscal 1981, and resulted
both from the opening of Canada’s Wonderland
park, Taft’s biggest single project, and from the
acquisition of full ownership of two other theme
parks in which it formerly held 50%.

Earnings for the 12 months totaled $30,956,-
000, down about 3% from the preceding year.
The biggest contributoer to the decline was a loss
of $2,069,000, or 21 cents a share, in the
quarter ended March 31. This stemmed from an

.estimated loss of $4.1 million, or 42 cents a
share, related to the discontinuance of Taft’s
theatrical ilm distribution business.

The broadcast group includes’ 19 stations:
seven TV and six AM-FM combinations. The
entertainment group embraces Worldvision En-
terprises, the TV distribution company Taft ac-
quired in 1979 in a $14.2-million stock deal, and
Taft Entertainment Co., which includes Titus
Productions, a TV company whose credits in-
clude the Holocaust miniseries, which was ac-
quired in July; Ruby-Spears Enterprises, ani-
mated programing producer, acquired in March,
and Hanna-Barbera Productions, Cine Guaran-
tors, QM Productions, Sy Fischer Co., Taft In-

<

ternational Pictures and Taft Merchandising
Group.

In addition to stepping up production for both
broadcast television and the newer media, Taft
also moved into cable ownership, entering into
two partnerships with Tele-Communications
Inc. in January. TCI-Taft Cablevision Associates
was formed to acquire, develop and operate ca-
ble systems (and subsequently began an ac-
quisition and franchise program), while Taft-
TCI programs were set up to develop program-
ing for both basic and pay cable.

The Taft stations are wBRC-Tv Birmingham,
Ala.; WGR-AM-Tv and wGRQ(FM) Buffalo, N.Y.;
wKRC-AM-TV and wWKRQ(FM) Cincinnati; WTVN-
AM-Tv and wLvQ(FM) Columbus, Ohio: wDAF-
AM-Tv and KYYS(FM) Kansas City, Mo.; WTAF-Tv
Philadelphia; wpCa-Tv Washinglon; KQV(AM)-
wDVE(FM) Pittsburgh and wDAE(AM)-WYNF(EM)
Tampa-St. Petersburg, Fla.

30

Tektronix Inc. O Howard Vollum, chairman;
Ear! Wantland, president and chief executive
officer.

This Beaverton, Ore.-based maker of sophisti-
cated electronic equipment turned in revenues
of $1,081,546,000 for the four quarters ended
in August. That was an 8.5% increase over the
same quarters a year earlier. Earnings dropped
for the first time in 10 years though, to $82,-
349,000—down 1.4% from the previous four
quarters’ $83,499,000. Earnings per share dip-
ped 2.7%, from $4.57 1o $4.45. The reason for
the decline was, in part, laid to the general eco-
nomic recession. The company also blamed
“our failure to live up to our own set of perfor-
mance standards.””

The company has two major product divi-
sions—test and measurement products and in-
formation display equipment. Test and mea-
surement sales account for about 71% of the
company’s total sales and include oscilloscopes,
modular plug-in instrument systems, spectrum
analyzers, pulse generators, amplifiers, logic
analyzers, microprocessor development aids,
cable lesters, power supplies, physiological
monitors, probes, attenuators and waveform
cameras. For the television industry, the group
makes waveform and picture monitors, signal
generators and vectorscopes for testing and dis-
playing the quality of video transmissions. This
division also includes the Grass Valley Group,
which makes television routing switchers and
special effects systems for TV production.

The information display group, which con-
tributes about 29% of the firm's revenues,
manufactures graphic computer systems utiliz-
ing CRT's, microprocessors and keyboards.

77

Tele-Communications Inc. O Bob Magness,
chairman; John Malone, president and chief
operating officer

TCI, the third largest MSO in the country, and
projected by BROADCASTING to take over the
number-two slot upon completion of construction
in areas it now has under franchise, had an
excellent year in terms of growth. For the four
quarters ended September 1981, TC] revenues
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climbed 40.5% to $162.3 million. Earnings
soared 72.4% for the same period 10 $11.4
million while earnings per share rose 28% 1o 41
cents.

TCI's growth is also reflected in the number
of new billing units it is currently adding per
week: some 15,000. When the 1981 totals are
in, TCI expects that it will have added about
300,000 billing units, 150,000 for basic cable
and 150,000 for pay cable.

The company’s largest acquisition of the year
was Horizon Communications Corp., an
Evansville, Ind.-based MSO, for approximately
$30 million cash plus some %46 million in
liabilities. The deal, which closed in March, ad-
ded 135,000 basic subscribers to the TCI rolls,
of which 65,000 1ake a pay tier, thus a total of
200,000 billing units.

TCI acquired an additional 120,000 subs in
addition to Horizon in various systems around
the country. The company has also negotiated
deals for systems with subscribers totaling 180, -
000 which aren’t expected to be closed until
sometime in 1982,

The last official basic subscriber count for TCI
totaled 1,570,000. BROADCASTING's projected
count for that company is 1,871,200.

TCI also operates a microwave communica-
tions subsidiary known as Western Tele-Com-
munications Inc. (WTC!) which provides ser-
vices 1o specialized common carriers, broadcast
networks and cable systems, including systems
owned by its parent. TCI’s microwave opera-
tions account for about 8% of its total revenues
while its cable operations account for the re-
maining 92%.

16

Time Inc. O J. Richard Munro, president and
chief executive officer; Ralph P Davidson,
board chairman.

Revenues rose by 16% to $3,233,404,000 at
Time Inc. for the year ended last Sept. 30, but
net income declined by more than 7% to $134,-
901,000.

The net income fell because of losses from
two subsidiaries which were closed down during
1981. During the first nine months of 1981 the
operations of The Washington Star and Time-
Life Films were discontinued. Operating losses
plus provisions for close-down costs resulted in
a charge to income of $35.7 million after 1axes,
or 59 cents a share. In the same period of 1980
the two discontinued operations had losses of
$13.1 million after taxes, or 23 cents per share.

Time’s abdication from TV program distribu-
tion is being replaced by an emphasis on cable
television. 1t reported that its Video Group con-
tinues 1o grow, paced by increases in revenue
from its basic cable operations and its two pay
systems, Home Box Office and Cinemax. Last
October Time bought one-third ownership of
the USA Network, an advertiser-supported ca-
ble television service that supplies a schedule of
sports and entertainment programing to more
than 9 million viewers of 1,450 cable systems.
MCA Inc. and Paramount Pictures are partners
with Time in USA.

Time also owns ATC, the largest basic-cable
MSO with about 1,752,000 subscribers. The
company’s revenues from electronic com-
munication amount to about 14.5% of the total.
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Times Mirror O Otis Chandler, chairman;
Robert F. Erburu, president and chief executive
officer.

The Times Mirror Co., still primarily known for
its newspapers, has become one of the leading
broadcast and cable companies in the country.
Its broadcast holdings, in fact, were a significant
lactor in the $256-million increase in revenues
in the four quarters ending in September over
the previous four-quarter period—5%2,074,656,-
000 as compared with $1,818,081,000. The
broadcast and cable group generated $178.442 -
000 in revenues in the most recent four quar-
fers. $50 million more than in the preceding
four quuarters. A major reason for the increase
wis the operation in the fuil four quarters of the
live stations acquired Itom Newhouse Broad-
casting Corp., in March 1980— waPl.Tv Bir-
mingham, Ala.. kTvirv) St. Louis: wsYR-Tv
Syracuse, N.Y.: wsYE-Tv Elmira, N.Y. {a satellite
of wsYR.Tv) and wTPA-Tv Harrisburg, Pa. Those
properties were added to those already owned
by Times Mirror —kDFw-Tv Dallas-Fort Worth
and KTBC-TV Austin, both Tex.

The company’s principal newspaper holding
is the Los Angeles Times. But it also owns
Newsday, on Long Island, the Dallas Times
Herald, \he Hartford (Conn.) Courant, the
Stamford (Conn.) Advocate, the Greenwich
{(Conn.) Times, and, acquired on Dec. 31, 1980,
the Denver Post. The company is also active in
newsprint and forest products and book
publishing.

87

Turner Broadcasting System Inc. O Robert
E. (Ted) Turner; chairman and president.

Turner Broadcasting System has turned in
steady losses since building and launching its
Cable News Network in the first half of 1980.
But with a cable audience now reported by
Nielsen 10 be more than 10.5 million homes,
prospects for turning the stream of red ink into
black have brightened considerably. Indeed,
TBS Vice President Terry McGuirk said the 24-
hour-a-day service broke even for the first time
in the month of November. The news that CNN
is approaching profitability could not have come
at a better time. In response to compelition in
cable news from ABC and Westinghouse, TBS
launched CNN2, a more concise news service,
with the New Year last Friday. With a $15-
million annual budget and an audience of fewer
than one million homes at start-up, CNN2 has a
long way to go before it too is solvent.

As the news services conlinue to struggle
through their inlancy and adolesence, supersta-
tion wTBS(Tv) Atlanta enters its prime, McGuirk
said that internal studies project that the
superstation will reap $500 million in pre-tax
profits by 1986,

TBS's other two businesses—the Atlanta
Braves of the National Baseball League and the
Atlanta Hawks of the National Basketball Asso-
ciation—are perennial losers on the field {or
court) and on the balance sheet. Although TBS
would obviously like to make some moeney ofl
the franchise, their worth to the corporation is
as inexpensive, high-quality programing for the
superstation.

TBS reported revenues of $81.5 million for
the year ended September 1981, an increase of
64% over the previous year, and a loss of $16.4
million. TBS in the previous year was put in the
black — nearly $700,000— by the sale of wpcQ-Tv
Charlotte, N.C., to Westinghouse for S$20
million.
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United Cable Television Corp. O Albert M.
Carrollo, chairman; Gene W. Schneider, presi-
dent and chief executive officer; David R. Van
Vatkenburg, executive vice president and chief
operating officer:

United Cable Television is cable's lith largest
MSO. It owns and operates 37 systems in 84
communities in 16 states. According to BROAD-
CASTING's recent survey (BROADCASTING, Nov.
30, 1981), United Cable serves more than 443,-
000 subscribers who account for more than
355,000 pay units.

Fiscal 1981 was a year of substantial achieve-
ment and growth for United. Record earnings
of $7.897.000 represented an increase of 21%
over last year. Revenues were up 41% to 362,-
838,000.

United has recently been awarded a cable
franchise for Scottsdale, Ariz.. with 42,000
homes. United has applications in several other
communities and last month it signed letter of
intent with Tribune Co. Cable to pursue the
franchising of 600,000 homes in Michigan,
Maryland and California.

During fiscal 1981, United expanded the
number of basic and pay television services

available to its subscribers. Many operating
systemns were upgraded from 12 to 21 channels.
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United Television Inc. O E. Robert Kinney,
chairman of the board; Donald E. Swartz,
president and chief executive officer.

Effective June 8, 1981, as a condition of the ac-
quisition of 20th Century-Fox by oil operator
Marvin Davis, Fox's broadcasting subsidiary,
United Television inc., was spun off as an inde-
pendent public company. Under the terms of
the acquisition each Fox shareholder received
one share of UTV stock for each share of Fox
common Stock held, and 1 1/3 shares of UTV
common stock for each share of Fox preferred
stock, and cash for fractional shares. ln addi-
tion, each shareholder received $60 in cash for
each share of Fox common and $80 for each
preferred share held.

UTYV is the licensee of three VHF stations:
KMsp-Tv Minneapolis: KMOL-Tv San Antonio,
Tex., and kTvx(Tv) Salt Lake City. Its proposed
purchase of wBrT-Tv Baton Rouge fell through
in June 1981, as a result of the UTV spin off
which required early repayment of 11% notes
totaling $16 million. New financing for the
purchase of wBrRT-TV would have cost the com-
pany 1/2% above prime, which at the lime was
over 20%. UTV withdrew its offer, leaving
behind its $500,000 deposit.

When UTV went public, Chris Craft Indus-
tries owned 19% of the company’s stock. In Oc-
tober 1981 the FCC granted Chris Craft permis-
sion to acquire an additional 1.6-plus million

This announcement is neither an offer to sell nor a
solicitation of an offer to buy any of these securities
The offer is made only by the Prospectus

NEW ISSUE — DECEMBER 9, 1981
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$75,000,000

Pre-organization subscriptions for 150,000 limited partnership interests in a
series of partnerships. Minimum purchase is 5 interests at $500 per interest

The Partnerships will engage in the acquisition,
development and operation of cable television
systems in the United States.

» General Partner

5275 DTC Parkway, Englewood, CO 80111
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Broadcasting Jan 4 1982
-4



shares (14%)} of UTV at $9.21 per share for a
total of about $15,035,000. With 33% of the out-
standing stock of UTV, and with three of the
five UTV board members being Chris Craft
designees, Chris Craft has effective “*control™
of UTV.

Chris Craft owns two VHF television proper-
ties, KCOP(TV) Los Angeles and KpTv(TV) Port-
land, Ore. Those two properties combined with
the three V’'s owned by UTV, constitute the
maximum of five VHF's permitted by FCC
multiple ownership rules.

UTYV revenues for the four quarters ended
September 1981 totaled $42,097,000, an in-
crease of 10.8% from the previous !2-month
period. Earnings for the same period were
$7,012,500, up 4% from $6,744,231. Earnings
per share increased by 3.6% for the same 12-
month period, to 56 cenis.
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Varian Associates 0 Edward L. Ginzton,
chairman; Norman FE Parker, president and
chief executive officer.

This Palo Alto, Calif.-based concern has five
divisions which produced total revenues of
$638,400,000 for the four quarters ended Sep-
tember 1981, That was a 15.1% increase over
the same period a year earlier. However, losses
in the second and fourth quarters left the com-
pany with a net loss of $3.6 million, compared
with a $22 million profit for the year-earlier
period.

The company's divisions are electronic
devices, instruments, industrial equipment,
medical and electrical components. Two of
these, the electron device group and the electri-
cal components group, are involved in the
broadcast industry, manufacturing solid state
devices and components, power tubes, sub-
systems used in satellite ground stations and
various magnetic components. In the past year
the electron device group unveiled a new travel-
ing-wave tube operating at millimeter-wave fre-
quencies and capable of generating power levels
10 times those of previous tubes.
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Viacom International Ine, O Ralph M.
Baruch, chairman and chief executive officer;
Terrence A. Elkes, president.

This New York-based diversified communica-
tions and entertainment firm had revenues of
$198.604,000 for its four quarters through Sept.
30, 1981, up 39% from the comparable period a
year earlier. Earnings were up 34% 1o $19,119,-
000.

Since the company was formed in 1971 from
an FCC-mandated spin-off of CBS Inc’s pro-
gram distribution and cable holdings, its figures
have been on a consistent upswing. In its 1980
annual report, Viacom stated that its first
decade has shown ‘‘a compounded annual
growth rate of 26% in revenues and 29% in
earnings.”

Today, Viacom’s ownership interests are
spread across the electronic media from which it
derives 100% of its revenues. As a cable MSO,
it Has more than 545,000 basic subscribers and
more than 350,000 pay subscribers; Showtime,
the national pay programing service it owns
equally with Teleprornpter, has more than 2.8

million subscribers, and Viacom also has an in-
terest in the new Cable Health Network basic
service to be launched this spring.

As a broadcast station group, Viacom owns
wYIT(TY) New Britain, Conn.; wNYT(Tv) Albany,
N.Y.; wMzQ(FM) Washington; WKHK(FM) New
York; wpla(aM)-wQUD(FM) Memphis; KIKK(AM)
Pasadena, Tex.. KIKK(FM) Houston, ard
KDIA(AM) Oakland, Calif. In addition, it is seek-
ing to buy Stwrer Broadcasting’s wLAK(FM)
Chicago and last November donated its
wwRL{AM) New York (valued at $1.5 million) to
the United Negro College Fund.

Through its Enterprises division, Viacom also
produces and distributes television programs.
[ts network series this season include Nurse and
The Devlin Connection. Its syndication series in-
clude Family Feud and Louis Rukeyser’s Busi-
ness Journal (co-produced with Metromedia)
and the off-network All in the Family and Mary
Tyler Moore Show.
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Warner Communications Inc. O Steven oJ.
Ross, chairman; Emanuel Gerard, David H.
Horowitz, Deane E Johnson, Bert Wasserman,
office of the president.

Warner Communications Inc. experienced ma-
jor growth during the four quarters through
Sept. 30, 1981, with operating revenues at
$2,805,463,000, up 49.8% from $1,872,757,000
during the comparable period a year earlier.
Earnings were $195,248,000 up 54.7% from
$126,205,000 (excluding a $91,689,000 gain in
late 1979 from the sale of 50% of its cable opera-
tion 10 American Express).

While recorded music and music publishing
had been Warner’s leading revenue-generator
previously, that distinction now goes to its con-
sumer electronics and toys operation. The third
quarter alone (ended Sept. 30) saw that division
with more operating income than in all of 1980.
And for the first nine months of 1981, con-
sumer electronics and toys have brought in
$715,298,000 in operating revenues.

Eisewhere on the balance sheets, theatrical
films in television distribution had revenues of
$108,190,000 for the first nine months and
television series accounted for $104,077,000.
This season’s Warner Bros. series are Dukes of
Hazzard, "Alice, Private Benjamin, Bret
Maverick and Love Sidney in addition to
specials and syndicated programs.

But over-the-air television programing is only
one part of WCI’s involvement in the electronic
media. Warner claims more than 850,000 basic
subscribers within Warner Amex Cable Com-
munications, of which Gustave M. Hauser is
chairman and chief executive officer. Another
subsidiary, Warner Amex Satellite Entertain-
ment Co. (headed by John A. Schneider), has
some 1,750,000 subscribers to The Movie
Channel pay service. Its Nickelodeon children’s
service is said to be able to reach 5,750,000 and
its Music TV video rock service, 2,500,000.
WCI also has joined the home video business,
with nationwide implementation scheduled
early this year.

Overall, revenues related to cable and broad-
casting contribute about 15% of Warner's total.

WCI’s other business interests range from
“*‘Superman’’ movies to Rolling Stones record
albums, as well as Franklin Mint collectibles,
colognes and DC comic books.

Broadcasting Jan 4 1982
T2

38

Washington Post Co. O Katharine Graham,
chairman; Richard D. Simmons, president.

The Washington Post Co. reported an increase
in revenues during the four quarters ending
Sept. 30, 1981, but a deciine in earnings. Losses
associated with the sale of two properties that
have been losing money—the Trenton (N.J.)
Times (to Allbrittc + Communications} and the
company’s national television sales representa-
tive unit—resulted in a loss after taxes of $3.1
million. Inside Sports, a magazine venture that
has proved a financial disappointment, has been
placed on the market.

All told, the company reported revenues of
$720,694,000 for the four quarters ending in
September, up from $647,447,000 for the cor-
responding period a year ago. Earnings, how-
ever, were down, from $33,629,000 10 $29,729.-
000, with much of the decline attribuied to a
third-quarter loss of $440,000. The transactions
involving the Trenton Times and the rep firm
occurred in that quarter.

The death of the Washington Star in August
also resulted in some short-term costs for the
Washington Post. Production and distribution
costs involved in absorbing the circulation gains
it expects over the long run had the immediate
effect of reducing pre-tax operating income by
about $2.5 million.

The company’s other publications, including
the Post and Newsweek, were profitable, as were
its broadcast properties: wbpiv(Tv) Detroit,
wPLG(TY) Miami, wrsB-Tv Hartford, Conn., and
wIXT(TV) Jacksonville, Fla., all VHF outlets.

4

Westinghouse Electric Co. O R.E. Kirby,
chairman, and chief executive officer;
Westinghouse Broadcasting Co., Daniel L.
Ritchie, chairman, chief executive officer;
Russell Karp, vice chairman.

Westinghouse Broadcasting, Group W, as it's
known, was already one of the nation’s pre-
miere group broadcasters before placing itself in
the first ranks of cable television as well with
the acquisition of Teleprompter Corp. for $646
million in cash. (Along with Teleprompter cable
systems now serving 1.6 million subscribers,
the acquisition brought Group W
Teleprompter’s Musak and Filmation units, and
its half interest in Showtime)

Not content with being the country’s number-
two MSO, Group W has moved into cable pro-
graming as well, striking a deal that could give
the company ownership of Home Theater Net-
work, the pay cable family entertainment pro-
gramer, by 1986. And armed with transponders
on Westar IV (scheduled for launch early this
year) the company set up Group W Satellite
Communications (GWSC), which has already
entered into one joint venture with ABC that
promises two advertiser-supported channels of
cable news (Satellite NewsChannels) and
another venture with Walt Disney Productions
for a pay cable children’s channel, with more
services promised.

Back in the broadcast arena, where
Westinghouse claims to have originated com-
mercial radio broadcasting in 1920 with a report
on the Harding-Cox presidential election, over
KDKA(AM) Pittsburgh, Group W’s station line-



up is wiz-Tv Baltimore; wBz-AM-FM.Tv Boston;
wRET-Tv Charlotte, N.C.. wiND(aM) Chicago;
koaX(FM) Dallas; wisitFM) Denver; wow0(AM)
Fort Wayne, Ind.; koDA(FM) Houston;, KYw-AM-
Tv Philadelphia; KDKA-AM-TV-wONY(FM) Pitts-
burgh; KFwB(AM) Los Angeles; wiINS(aM) New
York; KJQY(FM) San Francisce.

The Group W Productions wunit of
Westinghouse Broadcasting produces and syndi-
cates The John Davidson Show, PM Magazine
and Hour Magazine.

In November, the long-time head of Group
W, Don McGannon, retired from his post of
chairman, and Daniel L. Ritchie, who had been
serving as president and chiel executive officer,
was elected chairman. Shortly thereafter,
Ritchie announced that Teleprompter Corp.
president Russell Karp would join him in a
newly created office of 1the chairman, and Karp
was named vice chairman of Westlinghouse
Broadcasting.

For the 12 months ended September,
revenues of the parent Westinghouse Electric
rose 9.4% to $9.1 billion. {If Teleprompter
revenues were added for that period the total
would have topped $9.3 billion). Earnings over
the 12 months were up 146.7% over the previ-
ous 12 months, Westinghouse was stiil record-
ing losses from the uranium contract settle-
ments that had bedeviled the company.
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Western Union Corp. O Robert M
Flanagan, chairman, president and chief execu-
tive officer.

Western Union posted substantial increases in
revenues and earnings for the year ending Sept.
30, 1981, over the previous year. Revenues rose
[7% to nearly $890 million and earnings soared
43% to more than $53 million (or $2.77 per
share).

The diverse electronic communications ac-
tivities of the Western Union Telegraph Co. still
account for the bulk of the revenues of the
parent corporation. But the satellite com-
munications division continues 10 come on
strong with the potential of significant revenue
gains in 1982,

Western Union currently has three satellites
in orbit and, by this lime next year, should have
two more— Westar [V and Westar V—in geosta-
tionary orbit and ready to work. If all goes ac-
cording to plan and if the FCC doesn’t object,
Western Union should get a quick return on ai
least part of its investment in the new satellites.
1t has agreed to sell rather than lease on a long-
term basis several of the satellites” transponders
1o such companies as Westinghouse Broadcast-
ing, TeleMine, Dow Jones, Citicorp and
Equatorial Communications. American Satellite
Co., a joint venture of Fairchild Industries and
Continental Telephone, has acquired 20% of the
capacity of both satellites.
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Wometco Enterprises O Mitchell Wolfson,
chairman and president.

Womeltco's growth in the electronics media con-
tinues to be mainly in cable TV and subscription
television.

At the end of 1981, its on-air broadcast pro-

perties included: wTvi(Tv) Miami, which
Wometco put on the air in 1949: wLOS-FM-Tv
Asheville, N.C.-Greenville and Spartanburg,
S.C.. wzzMm.-Tv Grand Rapids, Mich.; Kvos.Tv
Bellingham, Wash.; wwHT(Tv) Newark, N.J.,
and wsNL-Tv Smithtown, N.Y. The last two,
UHF stations, are used to broadcast Womelco's
STV programing {Womelco Home Theater) to
metropolitan New York, Long Island, and
southern Connecticut.

WTvI, with an estimated value of upward of
$100 million, is considered the broadcast stand-
out of Wometco. Problems persist at border sta-
tion Kvos.Tv; unfavorable Canadian legislation
disallows tax deductions for Canadian advertis-
ing bought on U.S. stations.

Wometco’s most recent activity in subscrip-
tion TV includes the start of service in the Phil-
adelphia-southern New Jersey area via
wrBv(Tv), a UHF in Vineland, N.J. Wometco
also plans 10 offer STV in the Washington-
Baltimore market in 1982.

In May of last year, Wometco, which itself is
traded on the New York Stock Exchange, diluted
its holdings in a subsidiary, Wometco Cable TV,
offering 1.1 million shares, to the public and re-
taining about 84% of the stock. At the end of
the third quarter of 1981, the company was pro-
viding cable service in 127 franchised com-
munities in eight states plus the Bahamas.

Biggest contributors 1o Wometco Enterprises’
profits are its soft drink bottling division (814,-
715,000 in earnings for the first three quarters
of 1981). During that same period, profits from
broadcasting were $12,491.000; from the vend-
ing division, $4,175,000; from CATV, $3.027,-
000; from the entertainment division that in-
cludes theaters and tourist attractions, $1,768,-
000. Due 1o start-up costs, STV had an $856,-
000 loss. Broadcasting, cable and STV con-
tributed 27% of Wometco Enterprises revenues.

Revenues for the four quarters ended Sept.
12, 1981, were $408,196,000, up 21% over
$337,194,.000 in the preceding four quarters.
Earnings were $24,034,000 in the more recent
four quarters, an increase of 22.7% over 819,-
580,000 in the preceding four quarters.
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Wrather Corp. O Jack Wrather, president.

Wrather rebounded in 1981, but its financial
picture remained mixed. The sale of Wrather’s
1.6 million shares of Teleprompter Corp. com-
mon stock resulted in a first quarter gain of
$33.4 million, equal 10 $14.33 per share.
Revenues were also up significantly from the
company's Queen Mary entertainment complex
in Long Beach and Disneyland hotel in
Anaheim, vielding an increase in overall
revenues from $57.7 million for 12 months end-
ing Sept. 30, 1980, 10 $86.4 million for the same
period in 1981. Earnings for the same one-year
period shifted from a $3-million deficit for year
ending Sept. 30, 1980, 10 a $30.4 million profit
this year. The Teleprompter stock sale also im-
proved earnings per share.

Wrather's cable stock divestiture limits its
broadcast industry activities to motion picture
production (a major feature is scheduled for
release soon) and various entertainment
venues. The company attributes its lack of prof-
itability to increased cost of operations coupled
with higher interest rates.
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Zenith Corp. O Joseph S. Wright, chairman;
R.W. Kluckman, president, chief executive of-
ficer and chief operating officer.

Zenith lost ground in 1981 after rebounding sig-
nificantly for two consecutive years from its
mid-70"s slump. Revenues were up 6.8% for the
four quarters ended September 1981 to $1.25
billion, less than half the 14% revenue gain the
company was able to put together during the
same period a year ago. Profits dropped 26%,
however, 1o $20.5 million, effectively wiping out
the 28.8% profit climb the company registered
for the four quarters through September 1980.

Zenith attributes its poor showing in the last
three quarters (January through September
1981) of the survey period 1o inflated payroll
and material costs which increased by $17
million. Those costs, the company notes, were
partially offset by increased selling prices,
manufacturing efficiencies and volume.

Although Zenith refuses to disclose produc-
tion figures, it still claims to be the leading pro-
ducer of both color and black and white televi-
sion sets in the U.S. The claims are based on in-
dustry surveys of retail sales.

Zenith introduced **Space Phone™ in some
models of its line of 1981 television sets. Space
Phone enables viewers 1o answer incoming
1elephone calls through the set when it is con-
nected to a telephone jack. When a call is
received on Space Phone, the TV picture re-
mains but the audio portion of the program is
replaced by telephone voices. In some 1982
models, Space Phone will be enhanced so that
calls can be transmitted as well as received.

Also introduced in 1981 was the company’s
©“Z-TAC” scrambling and decoding system for
cable TV. Zenith claims that Z-TAC allows the
cable operator to offer up to 20 tiers of service
in more than a million possible combinations.
The system is also capable of transmitting pages
of text and mosaic-style graphics, although the
viewer would need a separate teletext decoder,
Zenith's new TX-1000 model, 1o receive such
programing. The TX-1000 decoder has a 10,-
000-page capacity. The company has negotiated
agreements to provide both a Southern Satellite
Systems subsidiary and Field Enterprises with
teletext equipment. Rogers Cablesystems Inc.,
a major Canadian MSO, has signed a contract
with Zenith for the purchase of 150,000 Z-TAC
converters. The company also produces STV
decoders for which, up to now, the largest
customer has been American Television &
Communications, Time Inc.'s cable subsidiary,
the largest MSO in the country.

Zenith also introduced this year a lightweight
(11 1/2 pounds) portable ‘‘Beta-format™
videocassette recorder as well as a projection
television unit with a 45-inch diagonal foldaway
screen.

Zenith is still involved with two court cases
involving antitrust and antidumping grievances
it has against foreign television set manufac-
turers, most notably in the Japanese market. lts
suit against Motorola {contesting the sale of its
Quasar line to Matsushita on antitrust grounds}
and Japanese importers in a Philadelphia district
court has been pending since 1974. A separate
suit is pending at the International Court of
Trade in Washington, alleging that the U.S.
government has failed to enforce such laws cur-
rently on the books.
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CNN2: Now it’s 48 hours a day
in cable news networking

News headline service premieres
year and a half after launch of
original CNN, but under more
competitive circumstances; on
heels of CNN2: Westinghouse/ABC
venture, Satellite NewsChannels

If all went as planned last Thursday, if the
planets ran in their courses and Satcom [
in its, those of some one million cable
subscribers who chose 10 stay home New
Year’s Eve had the chance to witness the
birth of the cable industry’s newest news
service, Ted Turner’s CNN2.

The one million subscriber figure is the
upside projection and 785,000 the low end
count that Turner Broadcasting System of-
ficials gave as the number of cable homes
CNN2 should reach at sign on. The actual
1ally will in part depend on the number of
individual systems of the large MSO’s that
have agreed to carry CNN2 that choose (o
clear the service. CNN2’s announced
figures include 200,000 Cox Cable
subscribers; 200,000 Warner Amex Cable
Communications subs in the Cincinnati,
Houston, Dallas, Pittsburgh and Chicage
areas; 160,000 United Cable subscribers
in Tulsa, Okla., Plainville, Conn., and
Boise, 1daho; plus unspecified subscriber
totals.

One million subscribers is a far cry from
the 9.6 million homes that older sibling
CNN reaches, but then again CNN2 is not
much more than four months old, offi-
cially announced to the world at last
August’s CTAM conference in Boston.
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CNN President Reese Schonfeld 1akes
care 10 point out that when launched a
year ahd a half ago, the original CNN had
only 1.7 million subscribers, and says he
hopes to reach four million subscribers
with CNN2 by year-end 1982,

Still, the CNN2 premiere takes place
against a backdrop of competition that was
lacking at the time CNN went on the
satellite. Indeed, Turner announced
CNN2 largely in response to the Satellite
NewsChannels joint venture of
Westinghouse Broadcasting and ABC.
Both the initial project of Satellite
NewsChannels and CNN2 are structured
as short-form headline services akin 1o
conventional newsradio (Turner even
plans 10 make CNN2 audio available to
radio stations), as distinct from the CNN
format which includes many three-minute
stories, features, and as the occasion war-
rants, extended live coverage of individual
stories. While many observers think the
cable industry is large enough for a long
and short-form news service, there are
grave reservations that the economics of
the business could support two short-form
services in head-to-head competition. And
the journalistic reputations, not 10 men-
tion the financial resources of both
NewsChannels partners, make them for-
midable contenders.

Ted Turner, of course, doesn’t give the
impression he is the type to walk away
from a fight, and CNN2’s short history
demonstrates one of the principal advan-
tages, a lean, entrepreneurial operation
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Among CNN2 anchors: Dan Hackel, Patricia Harvey. Chuck Roberts and Denise LeClair.
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like Turner’s has over more structured cor-
porate competition: an ability to move fast
in response to snap decisions. Within days
of the CNN2 announcement, bulldozers
were clearing a site at Turner’s Atlanta
headquarters that now supports a 20,000-
square-foot CNN2 facility, the operational
home for the 173 staffers who will be
working exclusively for CNN2. That figure
includes 1! anchors, three of whom had
most recently been on the CNN staff.
Serving as director of news and executive
vice president in charge of CNN2 is Ted
Kavanau, who as vice president, managing
editor and senior news producer of CNN,
had been part of the team that helped
Schonfeld build CNN for Turner. Various
projections put the cost of starting CNN2
between $15 million and $20 million, and
Turner has said the budget for the service
will be $1.5 million per month.

The budgeting for CNN2 has taken its
toll on some other TBS projects, coming
shortly after Turner had tied down a
restructuring of his debt package from
several banks. Most notably, Turner has
for the present, had to shelve announced
plans to build a major production facility in
Atlanta.

The financial squeeze also shows up in
the difference in rate structure between
CNN2 and its NewsChannels competition.
The NewsChannels partners are not just
giving their service away—they’ll pay
systems 50 cents per subscriber in one
lump sum as an inducement 10 take the
service (that’s one way for a system to pay

Executive News Director Ted Kavanau



for the extra satellite dish it’ll need to pull
in the NewsChannels signal off Westar
IV). Turner will give CNN2 free to.
systems that carry CNN, but that costs 15
cents per sub (five cents if the system
gives CNN back the local avails in the
feed). Taking CNN2 alone will cost 5cents.

And NewsChannels has another trick or
two up its sleeve; it’s not the only cable
service Westinghouse will offer through its
Group W Satellite Communications sub-
sidiary —its joint venture in pay cable with
Walt Disney Productions will be carried on
the same Westar satellite as NewsChan-
nels—and Lloyd Werner, GWSC senior
vice president, sales and affiliate relations
maintains that not only would the
revenues from that pay channel make it
worthwhile to operators to acquire the
necessary dish, but GWSC will discount
the charge for the Disney service accord-
ing to the number of GWSC channels a
system takes.

While Turner and his staffers are mov-
ing to get CNN2 off to as big a start as
possible, and trumpeting their affiliation
agreements, Werner (and all of GWSC)
are keeping quiet about the commitments
they have from cable operators. Things are
going ‘‘extremely well’’ says Werner, but
he adds that GWSC promised people who
signed (and he swears he’s got a number
of signed contracts) ““we would not do
publicity ... we’d keep the numbers and
companies quiet”’ until a few weeks before
launch date. He will say there is an
unspecified commitment from
Teleprompter (the 1.3 million-plus
subscriber MSO now owned by
Westinghouse) to take NewsChannels on
some of its systems, and he gives another
example of a 100,000 subscriber MSO he
says is committed to CNN on three
systems, but will put NewsChannels on
another 20.

Back in the CNN camp, Reese Schon-
feld argues that cable operators con-
templating taking NewsChannels should
“‘talk to ABC affiliates’’ on the broadcast
side before getting involved with ABC in
cable. And as for the per subscriber fee
CNN services levy, Schonfeld insists that
cable operators should remember that
“our quality comes from their dollars” in
a service that is *‘only for cable.”

That latter statement isn't totally cor-
rect—or at least may not remain so. Radio
usage of CNN2 audio aside, Turner early
on promised to make “‘selected footage™’
from CNN2 available to broadcast sta-
tions, sort of a Turner counterattack
against network broadcasters’ entries into
cable. And with the latest versions of the
CNN2 schedule, a haif-hour format, with
solid hours at 7, 8 and 10 p.m., and two
halfs in between at 9 and 9:30, Schonfeld
admits there was some thought given to
making the blocks available to broad-
casters. Though no decision has been
made, he says that when the networks a
few weeks back were mulling over the
possibility of hour-length evening
newscasts “‘the number of major affiliates
who called us [expressing interest in the
half-hour segments] would knock your
socks off.”

Changing of the news guard at the Voice

Bernard Kamenske, 28-year veteran,
leaves to join Cable News Network;
Reagan appointees have ordered
more “‘aggressive’” approach by ICA

For weeks, the U.S. International Com-
munication Agency and its Voice of
America have been at the center of a con-
troversy over whether the ‘‘aggressive”
approach to their mission that ICA direc-
tor Charles Z. Wick has ordered will result
in their transformation to an out-and-out
propaganda operation. The issues involved
were sharpened before Christmas with the
announcement that the VOA was losing
the director of its news division—Bernard
H. Kamenske, a 28-year veteran of the
Voice who is almost legendary for his
devotion to the independence and objec-
tivity of the Voice’s news operation—to
the Cable News Network. But the signifi-
cance of the departure, in terms of VOA’s
future, is not yet clear.

Kamenske

Kamenske himself would appear to be
ideal! for the role of martyr for journalistic
ethics. At 54, he is not prepossessing in
appearance; he weighs close to 300 pounds
and walks with the aid of a cane. But he
has been enamored of journalism since he
was a small boy in Boston reading the
Boston Transcript and listening to NBC
commentator Hilmar Baukhage on the
radio.

Kamenske has been credited with a ma-
jor role in framing the VOA charter, which
pledges the VOA to provide ‘‘accurate, ob-
jective and comprehensive™ news, but he
shrugs off the credit with some embarass-
ment.

But was he pressured by the Reagan ad-
ministration officials determined to politi-
cize the Voice? Is the copy written by
Voice correspondents and editors less ob-
jective than in the past? Does it have a
slant? To such questions, Kamenske
replies in the negative. He also appears im-
patient over what he regards as an over-
sight on the part of those who write about
his departure: His pleasure at joining CNN
as a senior news editor, a job he assumed
yesterday (Jan. 3). “CNN is serious jour-
nalism,”’ he says. Its aim, he adds, is to
meet the highest standards in providing
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news and information.

Wick himself is impatient with sugges-
tions that the VOA, which broadcasts
more than 900 hours per week in 39
languages, will be transformed into a pro-
paganda tool. He says VOA news is
“‘sacrosanct’ and is not subject to tamper-
ing. The proof, he notes, is in the product.

The story of Kamenske’s departure was
featured in pieces on the VOA that ap-
peared on Dec. 22, on NBC's Nightly
News and on ABC’s Nightline. It also
commanded space in a number of newspa-
pers. And while he expresses pleasure at
joining CNN and asserts that VOA’s in-
tegrity has not been compromised,
Kamenske does not attempt to disabuse
reporters entirely of the notion he feels
something is amiss at VOA. He reminds
them, for instance, that his departure
should be examined against the back-
ground of recent history of the Voice.

The “*history” includes the transfer to
other posts of two top VOA officials—M.
William Haratunian, who as deputy direc-
tor was the number two person at the
Voice, and Claude B. (Cliff) Groce, acting
program manager—and ‘‘rumors’’ that
Kamenske himself was on the same *‘hit”’
list. (Haratunian, in a farewell memoran-
dum to VOA senior staff, expressed con-
cern ‘‘that the absence of mutual trust be-
tween political appointees and professional
broadcasters has created an adverse at-
mosphere at VOA.”)

There is, however, another side to that
history. Wick has defended Conkling’s
right to appoint his own people to top
posts. And Kamenske says those named
by Conkling—Terrence E Catherman, a
career foreign service officer, who replaces
Haratunian, and Frank Scott, who had
been division vice president of NBC Radio
and former general manager of WRC(AM}
Washington, who succeeds Groce, as well
as Charles E. Courtney, another career in-
formation officer who was named to the
newly created post of deputy director for
policy and programs—are *‘deeply commit-
ted to the ideas and principles involved in
the VOA”

Then why leave? “Two forces were at
work,”’ Kamenske said. One was the offer
from CNN. The other, he suggested, was
that he felt his usefulness at the VOA was
at an end. “‘If you’ve been around as long
as [ have, you know when you're in a deep
freeze.”

Yet, he avoided opportunities given him
in the various interviews to make clear his
unhappiness over the situatien in which he
found himself at the Voice. (The closest
he came to a critical remark in public was
the somewhat cryptic comment he made
in the piece carried on NBC, in response
to a question from correspondent John
Dancy: *“‘News can’t be an island of candor
in a sea of propaganda.”’

The search for a successor to Kamenske
is under way. Scott said the search will be
expedited. But, he added, ‘‘we’ll find the
best broadcast news professional we can
put our hands on.”



Law & Regulationz

RKO asks appeals
court to rehear
WNAC case

In petition to U.S. Court of
Appeals in Washington, RKO says
case should be remanded to FCC

RKO General Inc. has petitioned the U.S.
Court of Appeals in Washington for a
rehearing of the decision that would deny
the company’s application for renewal of
its license for WNAC-TV Boston. RKO,
which suggested the case be heard by the
entire 11-member court, said a remand of
the case to the commission is required be-
cause the three-judge panel that affirmed
the commission’s decision did so for
reasons ‘‘markedly different’’ from those
given by the agency.

The commission had based its denial of
renewal on three grounds: misrepresenta-
tion of financial information, unlawful
reciprocal trade practices and lack of can-
dor. However, the court rejected the first
two, and based its decision on the third.
That one involved RKO’s failure to report
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that its parent, General Tire & Rubber
Co., was the subject of investigations by
the Securities and Exchange Commission
and an internal group regarding alleged
bribery of foreign officials and illegal
domestic political contributions.

However, RKO said the commission’s
finding was based not on failure to report
but on affirmatively misleading state-
ments. Furthermore, RKO said, ‘‘what-
ever the correct interpretation of the
FCC’s finding”’ on the issue, the commis-
sion never determined that the finding
alone ‘‘outweighed RKO’s long and
honorable broadcast record’” RKO said
that the commission balanced “‘all of its
findings of RKO misconduct—including
the now disapproved findings—against the
RKO broadcast record as viewed by the
FCC”

RKO did not rest its request for rehear-
ing solely on the ground that the three-
judge panel based its decision on reasons
other than those found in the commis-
sion’s decision. It said the court’s holding
on the issue deprived it of hearing rights
to which it is entitled.

RKO said it was never told before the
commission announced its decision in the
case that candor was an issue, ‘‘much less
that the agency contemplated the entry of
a summary finding that RKO lacked can-

dor.”” If given the opportunity, RKO said,
it would present evidence that corporate
officials, ““far from intending to deceive
the FCC, engaged in a meticulous effort to
comply with all FCC disclosure require-
ments as reasonably understood by
them.”

The court had based its finding on an
analogy to ‘‘summary contempt proceed-
ings.”’ But such a finding is permissible
only when “‘all relevant events transpired
before the eyes of the trier of fact or when
there is an imperative need for haste,”’
RKO said. It added that it cannot be sug-
gested that “‘the intent underlying the
decisions of RKO officials can be con-
clusively determined on the basis of mat-
ters that occurred before the commission.

The court, while affirming the commis-
sion in the WNAC-TV case, reversed that
portion of the decision denying the
renewals of RKO’s wor-Tv New York and
KHIJ-Tv Los Angeles. The commission is
not expected to appeal that part of the
decision. However, the competing appli-
cants for the Los Angeles and New York
frequencies involved—Fidelity Television
Inc., which is after KHI-TV's channel 9 and
Multi-State Corp., which is seeking wWOR-
TV’s channel 9—will seek rehearing of
those portions of the decision reversing
the commission.

Touche from Congresson Canadian tax bill

‘Mirror bil’ would deny tax
deduction to Americans who
advertise on Canadian stations

Plans are being laid for congressional ac-
tion in the new session starting this month
on the administration bill to retaliate
against Canada for its tax bill that penal-
izes Canadian advertisers who buy time on
U.S. stations. The administration’s so-
called mirror bill was introduced in the
House in the final week of the first session
of the 97th Congress, and is expected to
be introduced in the Senate shortly after
the Christmas-New Year’s recess.

The bill (H.R.-5205) was introduced in
the House in a manner designed to show
the extent of its support. Representative
Barber Conable (R-N.Y.), ranking
minority member of the Ways and Means
Committee, introduced the measure along
with six co-sponsors. Two of them—Rep-
resentatives Guy Vander Jagt (R-Mich.)
and William Frenzel (R-Minn.) —are also
members of the tax-writing committee.
Other co-sponsors are Representatives
Jack Kemp (N.Y.), John LaFalce (D-N.Y.)
and Henry Nowak (D-N.Y.), all from the
Buffalo area, and Representative Al Swift
(D-Wash.), a member of the House
Telecommunications Subcommittee. Back-
ers of the legislation expect key members
of the Senate International Trade Subcom-
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mittee to sponsor companion legislation in
the Senate.

The bill would deny Americans who ad-
vertise on Canadian stations the tax
deduction they now receive. The aim is to
pressure the Canadians to repeal their law,
in effect since 1976, that imposes that
penalty on Canadians advertising on
American stations. The attempt at mirror
legislation comes after repeated failure on
the part of the State Department to per-
suade the Canadians to act voluntarily.
The legislation follows a finding on the
part of U.S. Special Trade Representative
that the Canadian law was ‘‘unreasona-
ble”” U.S. broadcasters are said to be los-
ing an estimated $20 million annually as a
result of the Canadian law; however, Cana-
dians are still buying an estimated $12
million worth of time on the American
stations annually. Conable, in introducing
the measure, said it was designed to dem-
onstrate the seriousness with which the
matter is viewed in the U.S. ““I understand
that our friends in Canada understand that
ihis measure reflects the commitment of
the Congress and the President to the pro-
motion of free trade while at the same time
insuring that our trade laws operate effec-
tively to protect U.S. industry from
unreasonable and restrictive practices.”’
He also said he hoped the measure would
not have to be *‘strengthened.”’



Rivera makes stand
opposing elimination
of FCC EEO reports

Commissioner’s memo asks that
OMB recommendation be rejected

FCC Commissioner Henry Rivera has
called upon the commission to reject an
Office of Management and Budget recom-
mendation that it stop requiring broad-
casters to file affirmative action reports at
renewal time on a routine basis.

[n a memo circulated last month, Rivera
urged his fellow commissioners to ‘‘over-
ride OMB’s disapproval right now’’ and to
reassess FCC Broadcast Bureau proposals
aimed at relaxing EEQ reporting require-
ments for the broadcasting industry.

According to Rivera, the commission
had *‘sufficient grounds to exercise its
statutory override authority now, without
resorting to a rulemaking on the point.”

As an independent regulatory agency,
the FCC could override OMB’s proposal
by a simple majority vote.

OMB, acting under authority derived
from the Paperwork Reduction Act, disap-
proved of routine use of the FCC’s 10-
point, model EEQ program forms last
August (BROADCASTING, Nov. 30, 1981).
[n a directive to the FCC, OMB had said
the model program forms should only be
required in cases where the FCC had first
determined that a licensee had been
engaging in ‘‘discriminatory practices.”

At the FCC’s request, OMB subse-
quently postponed the effective date of its
disapproval until March 31.

According to Rivera, the FCC Broadcast
Bureau had recommended that the com-
mission include OMB’s recommendation
in a rulemaking proposal to solicit public
comment.

The OMB recommendation was slated
to be included in a rulemaking that also
proposed reducing the frequency of broad-
casters’ annual employment reports (form
395) from an annual to a biennial basis
and also proposed to raise the limit for sta-
tions subject to EEQ reporting require-
ments from the current level of five full-
time employes to 16.

Although the proposed rulemaking was
scheduled to be addressed at the commis-
sion’s open meeting Dec. 17 (BROADCAST-
ING. Dec. 21, 1981), it was deleted from
the agenda at the request of Commis-
sioner Joseph Fogarty, who said the com-
mission needed more time to study the
item.

[n his memo, Rivera said he had
‘‘serious misgivings’’ about the entire
item, noting that if the commission
adopted all of the items as a package, a
“*body blow’’ would be *‘dealt to this agen-
cy’s commitment to equal empioyment
opportunity.’”

Rivera said that adopting OMB’s pro-
posal would ‘“‘substantially alter’ the way
the FCC currently uses the model program
forms and the ‘‘general focus of the com-
mission’s EEQ program.” While the com-

Rivera

mission currently requires the forms to
measure a licensee’s adherence to its non-
discrimination and affirmative actions
policies, OMB would propose that the
forms be used as a compliance device to
gauge a licensee’s adherence to FCC non-
discrimination policies only, Rivera said.

[n addition, Rivera said, the model pro-
gram is ‘“‘used to encourage licensees to
formulate a specific, positive and continu-
ing plan to insure equal employment op-
portunity.”

According to Rivera, broadcasters are
familiar with the form, the form is *‘brief
and simple to complete’’ dnd has
*‘clearly”” proved beneficial in realizing the
commission’s EEQ policies.

Rivera also called the Broadcast
Bureau’s proposal to require broadcast
licensees to file employment reports (form
395) only once every two years “‘ill ad-
vised’’ for the ‘“‘simple reason that if the
proposal is adopted, the commission
would have very little information upon
which to assess a station’s EEQ com-
pliance.”’

Although Rivera said he didn't oppose
efforts to “*ameliorate unreasonable’” re-
porting burdens on smaller licensees, he
opposed the Broadcast Bureau’s proposal
to exempt licensees with fewer than 16
full-time employes from formal EEQO pro-
cedures, noting that such an increase in
the threshold would ‘‘foreclose commis-
sion review of roughly 53% of existing em-
ployment units,” substantially exempting
the radio industry from the FCC’s EEO re-
quirements.

Rivera said he was also concerned that
exempting so large a proportion of stations
would ‘‘hinder efforts of women and
minorities to penetrate the industry, given
the fact that smaller stations are often the
training ground for women and minorities
seeking to enter the broadcasting indus-
try’

Rivera said that relaxing current EEQ
processing guidelines for smaller stations
would be ‘‘more sensible’’ than adopting a
policy that would ‘‘entirely exempt a large
segment of the broadcasting industry.”

Another possible approach, but one he
thought *‘less desirable,”” would be to con-
sider exempting stations with fewer than
10 employes, he said. Under that ap-
proach, he said, current reporting require-
ments would remain for 92% of the
employes now covered, ‘‘and the commis-
sion would eliminate reporting require-
ments for a substantial number of employ-
ment units.”’
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Cable operators
wary of Geller
petition on
leased access

Cable industry says rule is not
needed, would place burdensome
restrictions on systems;

ABC, NLC, NBA-NHL say
rulemaking should be pursued

Although cable operators don’t think the
FCC should—or legally can—require them
to lease a percentage of their channelson a
common carrier basis, their opinion isn’t
shared by broadcasters or public interest
groups, according to comments filed at the
FCC.

The comments came in response to a
petition for rulemaking filed by Henry
Geller, former head of the National
Telecommunications and [nformation Ad-
ministration, in October (BROADCASTING,
Oct. 12,1981).

In that petition, Geller, who is now
director of Duke University’s Washington
Center for Public Policy, and Ira Barron, a
law clerk at the center, argue that a cable
operator’s retention of control of all chan-
nels in a large system runs counter to basic
commission policy.

To insure that a diversity of services is
available on cable systems, the petitioners
recommended that the FCC launch a
rulemaking aimed at requiring large-
capacity cable systems—those with at least
30 channels—to lease a percentage of their
channels on a first-come, first-served
basis.

Not surprisingly, the National Cable
Television Association urged the commis-
sion to dismiss the petition, charging that
the FCC didn’t have the authority to im-
pose such common carrier regulation on
the cable.

NCTA also said the premise behind the
petition—that mandatory leased access
channels were necessary to promote diver-
sity —was erroneous.

A group of cable operators—including
Comcast Corp., Cox Cable Communica-
tions Inc., and Sammons Communica-
tions Inc.— said that requiring leased ac-
cess channels would unnecessarily disrupt
existing contractual relationships between
cable systems and their program suppliers
and existing channel users; ‘‘disturb”
commitments made to communities and
citizens; ‘‘infringe important legal rights’”;
divert limited resources from an *‘already
overburdened commission™ and ‘‘frus-
trate the national goals of administration
and the commission to eliminate wasteful
government regulation.”’

The cable operators also said that a large
number of channels was sufficient to
guarantee diversity.

*“The market generates powerful eco-
nomic incentives to insure that cable pro-
graming and services are diverse,” they
said. ““Clearly it is in the cable operator’s
best interest to provide programing or ser-
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Ptister letter. Ecward Plister, president of the Corporation for Public Broadoasting, has
appeaked to Fresident Ronald Reagan Lo “owarturn the recommendations” of ihe Office of
Management and Budget that would furlher reduce funding for public broadcasting

Plistar who hiad senl Iwo previous lellars 1 OME director David Stockman stessing the
“"devasiating and inaguitable effect™ of the funding levels. again amphasizad that theme 1o
Reagan. "I reiterata now ihal the unprecedanied size of he culs lo CPA's appropriation
would place in jecpardy the very axistance of public broadcasting as the public knows 1,
and would go far beyond the effect intended by your Economic Recovery Frogram.”

The CPB official alsd expressed concarn aboul the codporation’s advanced funding
mechanism. Pfisler said il was "being serioushy eroded” by reducing appropriations that
had already baan calculatad. Plisler said OMB's proposal o lurther rescind 52005 million
from CPB woukd “do irreparable harm to the principle of advance funding which has been

in place over six years.

Stations have already made budget and production plans and further cuts would cause
"serious negative consequences on every facet of operations of these stations.” The cuts
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would aiso hurt efforts to find other funding, Pfister said. I

vices that will attract new subscribers or
that existing subscribers desire and de-
mand.”

Midwest Video Corp. agreed that the
FCC lacked authority to impose such com-
mon carrier regulation on cable systems
and warned that such regulation would
violate cable operators’ First Amendment
guarantees.

The Geller proposal would also viclate
cable operators’ Fifth Amendment rights
by taking a cable operator's property with-
out “‘just’’ compensation, Midwest said.
““The ability to charge customers in a com-
mon carrier business it never sought to
enter does not compensate the cable
system for the fact that its property was
taken from it for this public use in the first
place,”’ Midwest said.

Gilmer Cable Television Co. said the
Geller petition was “‘wholly speculative,
devoid of any factual support, legally er-
roneous and politically ill-advised.”

The FCC, Gilmer said, had no statutory
or ancillary authority to regulate cable
television as a common carrier. *‘If the
commission should improvidently desire
to regulate cable television as a common
carrier, it should wait for congressional
guidance in the form of comprehensive
legislation,” Gilmer said.

Harry ‘‘Chip’’ Shooshan, former
counsel to the House Telecommunications
Subcommittee, now an attorney with the
Washington law_ firm of Shooshan &
Jackson, also urged the FCC to dismiss
the petition. Shooshan said the Geller
petition wasn’t grounded on sound public
f;3olicy and had little justification in law or
act.

*“To the contrary, the Geller petition in-
vites the FCC to venture once again down
the ‘slippery slope’ of regulation and to
repeat its past mistakes in attempting to
regulate cable television in the absence of
a clear mandate from the Congress,’
Shooshan said.

‘‘Both houses of Congress are currently
considering wholesale revisions of the
Communications Act, and the Geller peti-
tion, steeped as it is in policy recommen-
dations, should properly be directed to the
Congress,”' Shooshan said.

ABC, however, said that although it
didn’t agree with everything Geller pro-
posed, it did think the FCC should launch
a rulemaking on the petition.
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““ABC has no doubt that as these multi-
ple and competing origination services
develop, problems of access to cable
television will arise,”’” ABC said.

Forward Communications Corp. sec-
onded ABC, noting that it had ‘*no doubt
that major and significant problems sur-
rounding access to cable television
systems will emerge.”’

The National Basketball Associaton and
the National Hockey League, filing
together, also urged the commission to
adopt a rulemaking proceeding.

““In its zeal to maintain a posture of
deregulation, the commission cannot con-
tinue to ignore two practical facts: cable
operators increasingly control and limit
television access to sizeable segments of
the population and cable operators are in
business to make money,”’ those sporting
groups said.

The National League of Cities said it
“strongly’’ believed that cable operators
should be required to provide such access.

“‘As vertical integration of the industry
increases and the commission considers
allowing networks and broadcasters to own
and operate cable systems, a policy
guaranteeing access to cable systems for
programers and service providers, other
than those selected and controlled by the
cable operator, is critical to insure diversity
of information and price competition,”’ the
league said.

Nonetheless, the league added, the FCC
shouldn’t “‘pre-empt state and local leased
channels requirements and regulations
which are consistent with a national
policy.”

The Citizens Communication Center
said that cable had *‘burst out’ of the ex-
perimental phase that permitted its regula-
tion merely on an ‘‘ancillary to broadcast-
ing’’ basis.

““The history of the current form of ca-
ble regulation, with its demonstrated lack
of capacity to keep pace with even
foreseeable developments in service
offerings and ownership concentration,
demands that the petition’s proposals be
seriously evaluated,” the center said.

Satellite Business Systems said it agreed
that cable could play an important part in
the local distribution of intercity services,
but SBS said it also believed that ‘‘it may
not be necessary at this time to establish
rules governing such access.”



Instead, SBS said, it would be better if
the FCC were to launch an inquiry explor-
ing cable more broadly. ‘*Capacity require-
ments by themselves would not address
specific concerns and needs of intercity
carriers, concerns such as two-way com-
patibility and quality of service,”” SBS said.
*“The development and exchange of views
on these matters in a more open environ-
ment than might exist with specific im-
pending rules would be useful to all con-
cerned,” SBS said.

IBM, noting that it was primarily in-
terested in cable’s availability for provid-
ing nonvideo services, said it also thought
the commission should launch a broader
inquiry.

“Given the depressant effect of un-
necessary regulation, it would seem the
wiser course to investigate the need for
such regulation before moving to adopt it,
at least with regard to the provision of
leased channel access for nonvideo ser-
vices where First Amendment issues are
perhaps not as critical as they are in the
broadcast area,’ IBM said.

A case too complex
for oral argument

FCC opts for written views on
AT&T’s proposed rates for TV
program transmission; rejects
petition of ABC, CBS, and NBC

It isn’t often that the FCC says, in effect,
enough’s enough. But in the case of a re-
quest for a hearing on AT&T’s proposed
rates for television program transmission,
that’s what it did. And for what struck
some as an unusual reason: The issues are
too complex to be addressed in an oral
argument.

The commission expressed that view on
Dec. 21 in rejecting the petition of ABC,
CBS, and NBC for an oral argument on
the rates AT&T has proposed as a means
of complying with a commission require-
ment that it treat full-time and part-time
users as like services. Previously, full-time
users—the networks, essentially —were
given what the part-time users, such as
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NAB’s ad committee. Thomas Bolger, president, wMtv(ty) Madison, Wis., and immediate
past chairman, National Association of Broadcasters joint board of directors, has been
named chairman of NAB Task Force on Public Broadcasting. Recently created by NAB
executive committee (BROADCASTING, Dec. 14, 1981), task force will seek ways commercial
broadcasters can help public stations raise private funding and is effort to head off
congressionally-approved plans to permit public stations to air institutional advertising.
Members of task force, set to meet for first time on Thursday (Jan. 7) at NAB headquarters.
are William F. Baker, president, Television Group, Group W, New York; Ralph M. Baruch,
president, Viacom International, New York; David O. Ives, president, wGeH-Tv Boston;
Donald A. Pels, president/chairman, LIN Broadcasting, New York; O. Leonard Press,
executive director, Kentucky Educational Television, Lexington, Ky; NAB-TV Board Vice
Chairman Gert Schmidt, vice president, Harte-Hanks Communications, Jacksonville, Fla.,
and NAB Radio Board Chairman Cullie M. Tarleton, senior vice president, radio, Jefferson

w]
Fowler views. Because they "retard competition with scant concern for marketplace
effects,” FCC's trafficking rules, its rule of sevens, its limitations on cable system
ownership, “the duopoly rule in some case,’ and prime time access and other network
limitation rules “are ready for re-examination and pruning,' FCC Chairman Mark Fowler
said. “While | withhold my right to decide the future or nonfuture of these policies, | believe
that they are not entitled to a presumption of validity,’ Fowler told group of Gannett
executives meeting in Washington. While Fowler said he thought concentration did pose
problem in mass communications, "arbitrary rules limiting ownership that do not attempt to
gauge concentration are an evil as well. They prevent possibie economies of scale to
industries where such economies are possible, at times crucial. And they reduce the
speech opportunities for some—even if those ‘some’ are large players in our economy—
with no assurance that other voices will fill the void”

ju]
Folied. Plans by Senator Howard Cannon {D-Nev.) to bring broadcast deregulation bill (S.
1629) to vote by full Senate just before end of first Congressional session (BROADCASTING,
Dec. 14,1981) were stymied by hold placed on bill by Senator Bill Bradley (D-N.J.), who
wants amendment added that would permit license renewal challenges against stations in
states contiguous to New Jersey and Delaware if challenges are based on need for VHF
stations in those states. Senate Commerce Committee Chairman Bob Packwood (R-Ore.)
opposed amendment, but Bradiey is expected to continue pushing for it.

a
Planning begins. Martin Rubenstein, president and chief executive officer, Mutual
Broadcasting System, Adington, Va., will chair steering committee for National Association
of Broadcasters' next Radio Programing Conference, to be held Aug. 29-Sept. 1 at New
Orleans Hyatt Regency hotel. Steering committee members are Frank Bell, wsaov(Fm Jersey
Shore, Pa.; Andy Bickle, waTiam) Charlotte, N.C.; Bob Kipperman, CBS Radio, New York;
Michael O'Shea, kBLE(am) Seattie; Richard Penn, NBC Radio, New York; Ron Riley, wcaotam)-
w2vx(Fm) Baltimore; Tom Rounds, Watermark, Los Angeles, and Rick Sklar, ABC Radio, New

Hughes Sports Network, considered
preferential rates.

The proposed tariff pending before the
commission was filed in July and is now
scheduled to go into effect on Feb.1, It has
been attacked by the company's customers
for a variety of reasons.

The networks wanted to express their
views in an oral argument. They said that
the proceeding raises fundamental policy
issues which will have a bearing on future
commission ratemaking proceedings. And
while an oral argument is normally con-
sidered an appropriate mechanism for
threshing out such issues, the commission
thought otherwise in the present case.

*‘The rate structure issues in the pro-
ceeding are...highly complex and techni-
cal,’ the commission said. ‘‘Many of the
extensive number of parties have dispar-
ate central concerns making it very
difficult for the commission to conduct an
oral argument in an organized, efficient
fashion.’

The commission noted it would not be
left uninformed. It said the parties have
submitted written pleadings and the staff
has concluded its analysis of the record
and will present the matter to the commis-
sion for its consideration shortly.

But that’s part of what is troubling the
networks. Their attorneys are not sure how
many commissioners have read the plead-
ings. ““We wanted to talk to the commis-
sioners,”’ one attorney said. ‘‘We wanted a
decision based on the commission’s un-

" derstanding of what the issues are.”

LO-POWERTOFLY

FCC to ciear finai rules for
LPTV and is expected to begin
processing and iicensing stations
in the first quarter of 1982. A
crash course on "How to make a
buck with low power TV” is set
Feb. 647, at the Shoreham Hotel
Washington, D.C. The $100
course fee covers two meals,
materiais, and the two days and
one night program on LPTV
income options and licensing.

The major U.5. LPTV trans-
mitter and antenna manufact-
urers are on the program and
accessable free, exhibiting at the
NRB next door, Feb. 7,889 as
weli as programmers, studio and
other suppliers. This Is the only
1982 Washington exhibit major
LPTV transmitter and antenna
manufacturers are taking part in.

Crash course is sponsored by,
Lo-Power Community TV pub-
lishing, 7432 E. Diamond, Scotts-
dale, AZ 85257, 602 945-6748.
Lo-Power offers a "how to” Man-
vai, $25. Monthiy LPTV maga-
zine, $50 year, $5 sampie. Print-
out of applications to date, $15.
Photocopies, any LPTV applica-
tion, $20.
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® OLDEST PROMOTION IN THE

INDUSTRY . ..

Over 26 years . .. 1,000 plus stations.

GETS DOUBLE RATE CARD
RATE ...

A complete promotion package
providing sponsors and “‘extras’’
that command extra dollars.
TREMENDOUS SPONSOR
FOOT TRAFFIC . ..

Proves the effectiveness of your
station with tangible results.

CONTINUQUS RENEWALS . . .

Sponsors and listeners demand it.

INCREASE RATINGS . ..
A proven leader in all markets.

® Copyright 1962, J.R. Hampton

Programing:

ABC Radio debuts
Rock Radio and
Direction networks

Formats are designed to
appeal to 18-54 age groups

Two new ABC Radio Network news ser-
vices, Direction and Rock Radio, make
their inaugural run this week. Rock Radio,
geared 10 the 18-34 demographic and an
off spring of the FM network, is designed
for album-oriented-rock and top-tracks
stations, while Direction uses a “‘life

style” approach and is marketed to sta-

tions serving the 25-54 age group.
Direction signed on with 46 affiliates in-

N.Y.;

cluding wkBw(AaM) Buffalo,

WPOC(AM) Baltimore;, KNUZ(AM) Houston,
WPRO(AM) Providence, R.I., and KTKT(AM)
Tucson, Ariz. Officers at the network are:
Vincent A. Gardino, director; Ruth
Meyer, director of programing and Charles
A. King, vice president.

Direction intends to reach listeners who
are “‘at the peak of the decision-making
period of their lives”” It employs three-
minute newscasts delivered in ‘“‘a light
conversational manner’’ and features
familiar c¢correspondents—Frank
Reynolds, Ted Koppel and Barbara
Walters, as well as six anchors. Also in-
cluded on the program menu are daily and
weekend sports reports, music specials
and features that focus on money manage-
ment, physical fitness, consumer ideas
and *‘people stories.”

Rock Radio, headed by A. Thomas
Plant, vice president, Virginia Westphal,

Complete 13 S ——_———
Week ““Ready to $557 50 [ & 1 19
Air’" Package [ | :

’

“Our Business Is Improving Yours’

WORLD WIDE

% BINGO, INC.
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Telephone (303) 795-3288

[ Were
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between Hollywood
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&
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West Hollywood, CA 90069
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Taking off. Officers of ABC's Rock Radio Network gathered last week at wpLI(FM) New
York, the anchor-affiliate of the new young-adult service. L-to-r: Denise Qliver, ditector of
proegraming; A. Thomas Plant, vice president; Virginia Westphal, director of Rock Radio,
and Edward F McLaughlin, president, ABC Radio Networks.

» i

Tandem flight, Also gearing up for Monday’s debut were the chiefs of ABC Direction Net-
work. L-to-r: Vincent A, Gardino, director; Ruth Meyer, director of programing; Charles A.
King, vice president, Direction Network, and Edward F McLaughlin, president, ABC Radio
Networks. News for all six networks will emanate from newly reconstructed studios at 1926
Broadway, New York.

(800) 421-4666
(800) 252-2152, in California
\ or sec vour travel agent J
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director, and Denise Oliver, director of
programing, schedules two minute
newscasts each hour in addition to 11 news
calls per day. Correspondents include Ken-
neth Alexander, Rob Williams and Steve
McPartlin.

The young adult network premiered
with over 40 affiliates, including two ABC
Radio O & O’s formerly linked with the
FM Network, wpPLI(FM) New York and
KLOS(FM) Los Angeles. The FM network
has evolved to fit the adult contemporary
format and its new New York affiliate, for
example, is wBLS(FM). A spokeswoman for
ABC Radio added: ‘‘We don’t expect any
major holes™ as a result of switches in
affiliations.

The program roster at Rock Radio in-
cludes Lifelines, short features with varied
topics; Rocknotes, news covering events in
the *‘rock world™’ hosted by Pat St. John of
WPLI(FM); On Location, a ‘‘personality-
oriented”’ Hollywood feature hosted by
Gayl Murphy; Rock and Roll Legends, a
mini-profile on an artist or song with host
Jimmy Fink, also from wpL); The Steve
Dahl Supper Club, a two-hour comedy/
music program for Sunday night broad-
cast, hosted by the wLs(aM) disc jockey,
and DIR Broadcasting’s King Biscuit
Flower Hour, presenting concerts recorded
live, 52 weeks per year.

Commenting on the inception of Direc-
tion and Rock Radio, which brings ABC
Radio’s network total to six, Edward F
McLaughlin, president, ABC Radio Net-
works, acknowledged the changing needs
of affiliate stations. ‘*Radio stations are
in a more competitive environment than
ever, and we're doing all we can to give our
affiliate stations an edge in the local rat-
ings,” he added.

‘New York Times’-RCA:
cable programing
tete-a-tete

Reports out of New York over the holidays
put top New York Times executives in a
meeting with RCA officials involved on
various video programing fronts. Times
publisher Arthur Ochs Sulzberger and that
company’s cable development chief, Sam
Summerlin, were present, along with
RCA's Herb Schlosser, who's heading up
new video developments there, and coor-
dinates the RCA input into The Entertain-
ment Channel joint-venture with RCTV.
Also along were NBC vice chairman Irwin
Segelstein and corporate development vice
president Kathryn Pelgrift,

NBC has been saying for almost a year
that it's examining the possibilities of ca-
ble programing, and the network even had
its own booth at the recent Western Cable
Show. But the RCA subsidiary says it has
yet to complete its review and select a
specific course of action.

The Times/RCA meeting itself has been
described as strictly exploratory.

NBC is the only network that has not
announced formal cable programing plans.
CBS Cable began in October and ABC
plans to start ARTS this year.

PBS show examines
CBTV monitoring

‘Inside Story’ focuses on
Wildmen, Falwell and group’s
movement toward TV boycott

If the Rev. Donald Wildmon, chairman of
the Coalition for Better Television, calls
for a boycott of certain television adver-
tisers Feb. 1, he’ll be defending that deci-
sion with the results of program monitor-
ing done by CBTV members since Sep-
tember (BROADCASTING, Nov. 23, 1981).

While Wildmon, Moral Majority leader
Jerry Falwell and network chiefs have been
in the headlines for months over the possi-
ble boycott controversy, the monitors—
rating alleged offensiveness—generally
have been an unknown.

One monitoring couple has been receiv-
ing national exposure as part of an Inside
Story Special Edition: Eye of the Beholder
which began airing on Public Broadcasting
Service stations last month. The special,
with Inside Story series host Hodding
Carter, examines the CBTV cause.

Whether or not the monitoring results
will lead to a boycott Feb. 1 is an open
question. But, according to Wildmon,
eventual CBTV action is inevitable. There
is ‘‘no question about that; the only ques-
tion is when,”’ he told Inside Story.

Falwell, however, said he doesn’t
believe a boycott is coming in the immedi-
ate future. He contended that “*there’s no
question’’ that television programing has
changed since CBTV and other groups
began their scrutiny.

But should a boycott be necessary, Fal-
well said, the Moral Majority is ready to
commit $2 million, ‘‘write 4.5 million
families instantly,’ take full-page ads “‘list-
ing public enemy number one and his pro-
ducts.”’

Inside Story, also featuring citizen-
group leaders, members of television’s
creative community and others, focuses at
one point on a meeting outside Fort Worth
where—with cameras rolling—Wildmon
took over a monitoring-training session.

““Jiggly scenes,” Wildmon explained t¢
the group, are those with ‘‘undue and un-
necessary emphasis on the human
anatomy’® As an example, he said, a
woman in a bathing suit is not necessarily
jiggly but if a camera zooms in on her
chest and certain other parts of her body,
“to exploit, that’s a jiggly scene.”

Network executives interviewed were
far from conceding a victory to the funda-
mentalist pressure groups. Asked if such a
boycott would be successful, CBS's Gene
Mater, Broadcast Group senior vice presi-
dent for policy, said ‘‘absolutely not.”

NBC President Robert Mulholland also
claimed a boycott could not work. He said
it was ‘‘nonsense’ when it is charged that
the networks are trying to keep Christian
values off the air.

ABC-TV President James Duffy admit-
ted that the coalition may have had an
effect “‘to some degree, because [certain]
kinds of themes may be overbalanced.”
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Nielsen, Arbitron
cable penetration
figures vary—
between 25%-35%

Nielsen's two surveys (28% and 35%)
are higher of two; miscellaneous
factors account for wide diversity

The science of measuring cable television
penetration, while inexact at this stage, is,
like the industry itself, still evolving. That
statement is best supported perhaps by the
varied numbers different research firms
come up with when measuring cable
penetration.

Currently, the cable penetration esti-
mates prepared by Nielsen and Arbitron
vary by 10 points. Of the two Nielsen polls
and one Arbitron survey, the Nielsen
television index—based on a metered
sample of 1,250 homes nationwide —puts
cable penetration at 35%, the highest esti-
mate of the three. The Nielsen's “‘cable
universe” estimate, a market-by-market
survey which relies on data from both
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ThezMedia

Nielsen station index diaries kept by
viewers and subscriber count totals
solicited directly from cable operators,
computes cable penetration at 28.3%.
{Nielsen projects that will reach 30% this
month, once further tabulations are in.)
The Arbitron estimaté, also a market-by-
market survey based on cable subscriber
counts, is the lowest of the three at 25%.

Why the discrepancies? Different
research methods tend to produce
different results. ‘““Meters don’t lie”” is a
common response of those who feel that
the NTI estimate hits closer to the mark
than either the NCU or Arbitron surveys.
Jordan Rost, research vice president of
Warner Amex Satellite Entertainment
Co., noted that when Arbitron switched
from diaries to meters in Chicago to mea-
sure television viewing there, ‘‘the HUT
[homes using television] figure for late
fringe went up about 25%." Rost sug-
gested that ““the usual problems with di-
aries get stretched to the breaking point
with cable.”” For example, he said, as a rule
younger people ‘‘aren’t as conscientious’’
about keeping survey diaries. Research
shows that the heads of cable households
tend to be younger than the heads of non-
cable households.

The NTI estimate may be overstated by
a couple of points, a factor recognized by
Nielsen officials. Ed Schillmoeller, director
of statistical research for Nielsen’s media
research group, suggested that if the
metered survey is a little high, it may be
because ‘“households that have cable may
be more willing to become involved in the
sample.”” As cable viewers, such house-
holds express a greater interest in televi-
sion from the outset, Schillmoeller said,
“‘especially” . in areas where many view-
ing choices and no reception problems ex-

ist.

Bill Hamill, head of Nielsen’s media
research group, agreed that the NTI figure
may be slightly exaggerated, but said that
between the NCU and NTI estimates,
“‘you get a pretty good idea of where the
levels are’ .

A major concern of many in the indus-
try who follow cable penetration surveys is
the validity of data collected directly from
cable operators by both Arbitron and
Nielsen. Subscriber counts, they say, do
not necessarily reflect the actual number
of homes receiving cable, due to piracy or
other ‘“‘unauthorized” uses of cable ser-
vice, such as former subscribers whose
homes have not been physically discon-
nected from the cable system. According
to Bob Sieber, vice president of research
for Turner Broadcasting, unauthorized use
of cable service could account for an addi-
tional 10% to 15% of U.S. television
households which have access to cable but
which go unreported in official Arbitron
and Nielsen cable-penetration estimates.

Arbitron’s Lynne Stauffer agreed with

Broadcasting Jan 4 1982
82

t

Sieber’s assessment, but said that service
theft and cancelled subscriptions can’t be
accounted for.

Stauffer also contended that Arbitron’s
25% official cable penetration figure has
been proved to be “‘right on target’” by
crosschecks conducted by the company. In
July, the company crosschecked a ques-
tionnaire survey of cable penetration in
the San Francisco market with a metered
survey. Data obtained from the question-
naire revealed a 34% penetration level
while the metered survey determined
penetration to be a 33.4%, less than a one
percent difference.

Schillmoeller also acknowledged the
problem of determining the number of
unauthorized cable service users. He said
that diary markets indicated a ‘*substantially
higher” cable penetration level than did
data based on subscriber counts. The timeli-
ness of cable operator-supplied data is also a
factor, since cable undergoes continuous
growth. ““The real problem,”” said
Schillmoeller, **is we can’t go back every
other week'’ to the operator and get an up-
date.

Nielsen also has a third figure for
estimating cable penetration, based on a
telephone household sample of 170,000
which the company conducts to solicit par-
ticipants in its diary markets. Those inter-
viewed in that sample are asked whether
or not they have cable. Based on calling for
the first week of November, 32.5% of the
respondents said they did have cable. And
while viewer sophistication is increasing,
Schillmoeller suggests that that estimate
may also be a little high since some people
may believe they have cable when in fact
they are connected to a master antenna
system or receive an STV or MDS chan-
nel.

Schillmoeller’s personal opinion, when
all the factors are considered, is that actual
cable penetration is probably in the 31% to
32% range.

Turner’s Sieber notes that operator-sup-
plied data is also flawed by the many ways
a “‘subscriber’ can be defined. As an ex-
ample, he noted that 50 subs in an apart-
ment complex may be counted as only
one. He described such data (operator sup-
plied) as the ‘“‘weak link’’ in both the Ar-
bitron and NCU estimates and thus
prefers the ‘‘consistently higher” NTI
estimate of 35% (projected to be a 36+%
by this month, once all the tabulations are
complete).

Broadcasters also have been keeping an
eye on cable penetration estimates. CBS's
Mike Eisenberg said cable penetration is
probably around 30% to 35% noting that it
is **a difficult thing to tabulate’ with preci-
sion. The difficulty stems from the rapid
growth of cable, said Eisenberg, and the
fact that ‘“‘the sources of information
[upon which to base an estimate] are not
centralized.”



Warner releases
two-way cable
code of privacy

MSO, which introduced first two-
way interactive in country,
announces rules to protect subs

[n an attempt to address privacy concerns
associated with two-way interactive cable
services, Warner Amex Cable Com-
munications has developed a code that
outlines how information about subscri-
bers using such services will or will not be
used by the company (BROADCASTING,
Dec. 21, 1981). Warner Amex Chairman
Gustave M. Hauser described the so-
called “*Warner Amex Code of Privacy’ as
a “‘compilation of existing Warner Amex
policies and procedures concerning privacy
which is currently contained in our com-
pany business codes, subscriber agree-
ments and other operating directives.”’

The code states that Warner will explain
10 its subscribers *‘the information-gather-
ing functions’” of the cable services being
provided and that the company ‘‘shall
maintain adequate safeguards to ensure
the physical security and confidentiality of
any subscriber information’”

Subscriber agreements, the code states,
will note that individual viewing or
responses ‘‘may be recognized only where
necessary to permit billing or to render a
subscriber service.”” Viewing and response
information “*will be kept strictly confi-
dential unless publication is an inherent
part of the service (e.g., announcing a
game show prize-winner)”” Other *‘in-
dividualized™ information concerning
viewing or responses may be developed,
but not before ‘‘the subscriber has been
advised in advance and given adequate op-
portunily not to participate.”

Data of a general nature may be
developed by the company concerning
subscriber services “‘for use in developing
new Services or improving existing ser-
vices." Such *‘bulk data’ may be made
available to third parties as long as the
identity of individual subscribers ‘‘is not
ascertainable from the data provided.”

In the absence of legal compulsion,
such as a court order or subpoena, the
code states that Warner will not fulfill re-
quests from government agencies seeking
information about individual subscribers.
The company would also notify subscri-
bers of such requests prior to responding
“if permitted to do so by law.”’

Any information gathered by Warner
pertaining t0 subscribers will be made
available to them on company premises
for examination and copying. ‘‘Warner
Amex shall correct such records,” the
code siates, ‘“‘upon a reasonable showing
by the subscriber that information con-
tained therein is inaccurate.”’ Subscribers
will bear all copying costs.

Mailing lists may be made available to
third parties by the company, but not with-
out first providing subscribers the oppor-
tunity to have their names removed.

NAB responds. The notion that the
public owns the airwaves is
"mischievous.’ said the National Associ-
ation of Broadcasters in a letter to
House Telecommunications Sub-
committee Chairman Timothy Wirth (D-
Colo), and is one “"that has been
misused as a rationalization for govern-
ment regulation.”

Written by Erwin Krasnow, NAB senior
vice president and general counsel, and
Barry Umansky, NAB assistant general
counsel, the letter responds to a request
by Representative Al Swift (D-Wash.) for
information on the public ownership
concept. Swift asked for the statement
during a recent subcommittee hearing
on deregulation at which Krasnow
testified (BroaDcasTING, Dec. 14, 1981).

“The public airwaves concept has led
to much misunderstanding and confu-
sion in communications law, particularly
as it concerns the authority and mission
of the FCC," said NAB.

Policymakers have tried to refute the
notion of public ownership, said NAB,
quoting tormer FCC Commissioner Glen
Robinson in saying, “the spectrum is
purely an artificial construct of the com-
mission itself’ and "to give this con-
struct an independent nature and then
attempt to justify the regulation itself in
those terms is entirely circular”

The idea of public ownership "is
demonstrably at odds with the intent of
Congress in enacting the Radio Act of
1927 and the Communications Act of
1934 said NAB. According to Senator
Clarence C. Dill (D-Ohio), co-author of
the 1927 law, “The government does not
own the frequencies ... or the use of the
frequencies. ... It only possesses the

right to regulate the apparatus. ...

——— i = i e T ——
Money chief topic
at CPB board meeting

The Corporation for Public Broadcasting’s
board of directors meets this week (Jan. 6
and 7), to re-evaluate the corporation’s
program fund, discuss the impending
reduction in government funding and look
at priorities for the coming year.

CPB’s program fund, which is up for
review this year, will be a major topic of
discussion. While the board is not expected
to take action until its March meeting, the
corporation management will be soliciting
comments.

Board members are expected to discuss
the impending cuts in CPB’s budget for
FY 1983 and 1984 (BROADCASTING, Dec.
21, 1981). The board’s planning and legis-
lative committee will report on the issue.
To help cope with the reduction in funds,
the board, at its October meeting, estab-
lished a financial task force. Board mem-
ber Howard White was appotinted chair-
man and members for the task force are
expecled to be announced at the board’s
meeting.

Walda Roseman, CPB executive vice
president, explained that the task force
will be comprised of 12 members repre-
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senting the public and the public broad-
casting sector. Board members from Na-
tional Public Radio, the Public Broadcast-
ing Service and members of public radio
and TV stations will be selected she said.
Roseman said the task force will look at
the role of public broadcasting in the
1980’s and **how we should proceed mov-
ing into the future seeking new revenues
and structuring new revenue sources.”

The planning and legislative committee
will also examine policy issues such as
community service grants and the access
of public radio to non-NPR members.
Other committees meeting on the 6th in-
clude the human resources, audit and
education committees.

Harold Morse, President of the Ap-
palachian Community Service Network,
will speak to the board on the ACSN’s
future role in public broadcasting.
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Two convicted

of offering bribe

for cable franchise

A lawyer and a used car dealer have been
found guilty of offering a $50,000 bribe to
a Danvers, Mass., official to guarantee
that Rollins Cablevision would be awarded
the 8,000-home Danvers cable franchise.

The lawyer, Charles O'Donnell, a
former assistant district attorney, was
hired to represent Rollins in Danvers by a

Boston legal and consulting firm—Malden
Square Cable Associates. Rollins, which
has seven cable systems in Massachusetts
and is bidding for several other franchises
in the state, has denied any knowledge of
or participation in O'Donnell’s activities,
which it has termed ‘‘totally contrary’ to
the Atlanta-based company’s business
policies (BROADCASTING, Oct. 5).

The key testimony against O'Donnel)
and New Hampshire used car dealer Ray-
mond White came from ‘John Webb,
chairman of the Danvers board of select-
men, and the four hours of tapes Webb

-

made—at the FBI's suggestion—of his
talks with the two men.

The guilty verdict, in Boston’s federal
district court, was the first Massachusetts
bribery conviction involving a cable televi-
sion franchise. Sentencing is set for Jan.
11. But the Danvers case is still under in-
vestigation by federal authorities, accord-
ing to the prosecutor in the O'Donnell-
White case, assistant U.S. attorney
Douglas Woodlock.

O’Donnell could receive a maximum
sentence of 15 years in federal prison,
White as much as 10 years.

{
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KKUA(AM)-KQMQ(FM) Honolulu and
KJOI(FM) Los Angeles O Sold by North-
west Industries to Beatrice Foods Co. for
$20 million. Seller is publicly traded,
Chicago-based diversified manufacturer
that is selling its broadcast interests as part
of $600-million sale of its beverage sub-
sidiary which owns radio stations. Buyer is
publicly traded, Chicago-based diversified
food company with additional interests in
home products, chemicals, apparel and
allied products. James L. Dutt is chairman

-
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and Donald P Eckrich is president. Kkua
is on 690 khz with 10 kw full time. KQMQ
is on 93.1 mhz with 100 kw and antenna
126 feet below average terrain. KJOlis on
98.7 mhz with 75 kw and antenna 1,180
feet above average terrain.

WCWR(AM)-WEZY(FM) Cocoa, Fla. O
Sold by Sound Stage Communications to
raKel Communications for $1,050,000.
Seller is owned by Donald R. Clark, vice
president and general manager (30%), and
eight others, none with other broadcast in-
terests. Buyer is owned by Jim C. Pride
and Robert Klepper. Klepper is principal
owner of WMOH(AM) Hamilton, Ohio,
where Pride is general manager. WCWR is |
kw daytimer on 1350 khz. WEZY is on 99.3
mhz with 3 kw and antenna 300 feet above
average terrain. Broker: Chapman Associ-
ates.

KEND(AM) Lubbock, Tex. O Sold by Radic
Lubbock Inc. to Lubbock Broadcasting
Inc. for $1,015,000. Seller is owned by Lar-
v Ackers, who owns 11% of KRBC(AM)
Abilene, Tex. Buyer is owned by Jame»
Thrash and John Frankhouser, who owr.
KILL-AM-FM Lubbock and bought, subject
to FCC approval, KaMa-AM-FM El P= .
Tex., for $2,070,000 (BROADCASTING

26, 1981). They will spin off KILL(Ar. .0
make room for purchase. KEND is on 1590
khz with 1 kw full time. Broker: Norman
Fischer & Co.

WBOW(AM)-WBOQ(FM) Terre Haute, Ind.
O Sold by weBow-wB0OQ Inc. to Contempor-
ary Media Inc. for $750,000. Seller is sub-
sidiary of Quincy Newspapers Inc., Quin-
cy, 1ll.-based publisher of Quincy Herald-
Whig and Newton, N.J., New Jersey
Herald. Thomas A. Oakley is president.
Its broadcast interests include WGEM-AM-
FM-TV Quincy; wsJV(Tv) Elkhart-South
Bend, Ind.; KTTC-Tv Rochester, Minn.,
and WVVA.TV Bluefield, W. Va. Buyer is
owned by Michael S. Rice, who owns
KFMZ(FM) Columbia, Mo. WBOW is on
1230 khz on | kw day and 250 w night.
WBOQ is on 107.5 mhz with 46 kw and an-
tenna 185 feet above average terrain.
Broker: Blackburn & Co.
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WNYN(AM) Canton, Oh o O Sold by Keyes
Corp. to North Shore Communications
Inc. for $475,000 plus $100,000 non-com-
pete agreement. Seller is owned by
Donald C. Keyes (66.77%) and father,
Carleton C. Keyes (33.33%). Donald
Keyes owns 50% of wTAL(AM)
Tallahassee, Fla. Buyer is owned by
Stephen A. Bloomfie!ld, president, and 10
others. He is news producer at wiKw-Tv
Cleveland and has no other broadcast in-
terests. WNYN is 500 w daytimer on 900
khz.

KPUB(AM) Pueblo, Colo. O Sold by Rocky
Mountain Broadcasting Co. of Colorado
Inc. to Gary Gunter and wife, Maggie, for
$215,000. Seller is owned by Leo Smen-
towski who has no other broadcast in-
terests. Buyer Gary Gunter is newscaster
at wiv-Tv Buffalo, N.Y. Maggie Gunter is
University of Pittsburgh (Pa.) professor.
Neither has other broadcast interests.
KpruB is 1 kw daytimer on 1480 khz.
Broker: Richard A. Shaheen Inc.

QO Other proposed station sales include:
KFML(aAM) Denver (BROADCASTING, Dec.
21, 1981); wwiB{aM) Brooksville, Fla.
(BROADCASTING, Dec. 21, 1981);
KSIB(AM)-KITR(FM) Creston, [owa (BROAD-
CASTING, Dec. 14, 1981); wNNR{(AM) New
Orleans and wWAIL(FM) Slidell, La. (BROAD-
CASTING. Dec. 21, 1981); wWMZK(AM)
Detroit (BROADCASTING, Dec. 21, 1981);
wXCM(AM)-wIBM(FM) Jackson, Mich.
(BROADCASTING, Nov. 16, 1981); and
wSAL.AM-FM Cincinnati (BROADCASTING,
Dec. 21, 1981). (See “‘For the Record,”
page 91).

T e s

WEFM(FM) Chicago O Sold by GCC Com-
munications Inc. to First Media Corp. for
$6.2 million. Seller is owned by General
Cinema Corp., Boston-based publicly
traded corporation. Richard A. Smith is
chairman and president and 3.3% owner.
General Cinema also owns WCIX-Tv Miami
and 80% of wsNY(AM)-WHUE(FM) Boston.
1t has also sold, subject to FCC approval,
wIFI(FM) Philadelphia (BROADCASTING,
Aug. 10, 1981). Alexander M. Tanger,
president of GCC Communications, owns
remaining 20% of Boston stations. Buyer
is owned by Richard E. Marriott {chair-
man) and family. He is vice president of
Marriott Corp., publicly held worldwide
hotel and restaurant chain. Marriotts also
own WPGC-AM-FM Morningside, Md.
(Washington); KAYK-AM-FM Provo, Utah;
KOPA-AM-FM Scottsdale, Ariz.; KFMK-FM
Houston;, wZGc(AM) Atlanta and KBLE-FM
Seattle. WEFM is on 99.5 mhz with 6 kw
(CP: 9.7 kw) and antenna 1,170 feet above
average terrain.

KAPE(AM) San Antonio and KTUF(FM)
Terrell Hiils, both Texas O Sold by S.S.S.
Broadcasting Inc. to SIT Broadcasting
Corp. for $3 million. Seller is owned by
Center Atkins Jr. (90%) and Jerry A.
Moon Sr. (10%). Atkins owns KDLK(AM)-
KLKE(FM) Del Rio, Tex. Buyer is owned by

™

Frank J. Sitterle (56.25%), and brothers
Daniel S. Sitterle (18.75%) and Sam Sit-
terle (25%). Frank and Daniel Sitterle are
San Antonio-based contractors and real
estate developers. Sam Sitterle is program
manager at KPRC(AM) Houston. They have
no other broadcast interests. KAPE is 500 w
daytimer on 1480 khz. KTUF is 106.3 mhz
with 3 kw and antenna 143 feet above
average terrain.

WJJB(FM) Hyde Park, N.Y. O Sold by Gre-
gory Broadcasting Inc. to W1JB Acquisition
Corp. for $625,000. Seller is owned by
Warren Gregory who owns co-located
wWWWI(AM). Buyer is subsidiary of Siller-
man-Morrow Broadcasting Group Inc.,
which is principally owned by Robert EX.
Sillerman and Bruce Morrow. Sillerman-
Morrow is licensee of waLL(AM)-
WKGL(FM) Middletown, N.Y., and
WRAN(AM) Dover, N.J. WiB is on 97.7
mhz with 3 kw and antenna 300 feet above
average terrain.

SRS A ——

Cabie system serving Kingston,
Rhinebeck and Woodstock, ail New York
0O Sold by Kingston Cablevision Inc. to
Tele-Communications for $17.2 million.
Seller is owned by Narragansett Capital
Corp. (50%), Plains Television Corp.
(47.5%) and James L. Lahey (2.5%). Nar-
ragansett is publicly owned Providence,
R.l.-based investment firm. Plains Televi-

Negotiations
Appraisals
Radio

T.V.
Newspapers
CATV
Financing

(703) 821-2552

Cecil L.
Richards,

nc.

media brokers

Suire 4008, 7700 Leesbury Pike
Fally Church, Va. 22044
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sion is owned by Harry and Elmer
Balaban, brothers, who own wIiCD-Tv
Champaign and 47.5% of wrvo(Tv)
Rockford, both Illinois. Lahey is president
of Kingston Cablevision. Buyer is publicly
owned, Denver-based, third-ranked MSO
that serves more than 1.3 million basic
subscribers and passes more than 2.6
million homes. John C. Malone is presi-
dent. [t also acquired cable system serving
Alton, 11l (see below). Kingston system
serves 19,500 basic subscribers and passes
24,970 homes.

Cable system serving Alton, lIl. O Sold by
Jones Intercable to Tele-Communications
Inc. for $11,250,000. Seller is Englewood,
Colo.-based. MSO that serves 141,195
basic subscribers passing 211,600 homes.
Robert Lewis is president. Buyer bought
cable system serving Kingston, N.Y., and
surrounding area (see above). Alton
system serves 12,500 basic subscribers
and passes about 32,000 homes.

Cable system serving Rich Creek, Va., and
Peterstown, W.Va. O Sold by Master
Telecable Inc. to Cablentertainment Man-
agement Services Inc. for $550,000. Seller
is owned by Gerald Chandler, who owns
systems serving Watoaka and Rupert, W.
Va. Buyer is New York-based MSO that
serves about 75,622 subscribers in six
states. Robert Baum is president. Rich
Creek and Peterstown system serves 1,017
basic¢ subscribers and passes 1,388 homes.
Broker: Donald A. Perry & Associates.

NEW YORK CITY
SUBURBAN
MARKET

Fulltime AM/FM

Only stations licensed to
community of over 100,000
population.

Profitable but under-
developed. Big upside
potential.

Priced at approximately

2Y5 times gross revenue—
$2,000,000.

A Confidential Service to
Owners & Qualified Buyers.
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Vineland, N.J. TV
may be on verge of
financial collapse

WRBYVY, placed in receivership,
has been turned over to attorney
untll Jan. 28, when account must
be settled; principal of station,
which is black owned, attributes
predicament to “subtle racism”

Mew Jersey, long considered by many to
be severely lacking in television service due
to the absence of a VHF assignment with-
in the state, may be on the verge of losing
one of the 13 UHF stations assigned to it.
On Dec. 18,1981, black-owned WRBV(TV)
Vineland, N.J., which had been on the air
since July, was placed in statutory receiver-
ship by a Cumberiand county judge. The
station is in‘arrears on loan payments fi-
nanced by the Philadelphia-based Girard
Bank.

The station’s principal, before the sta-
tion was put in receivership, Donald Mc-
Means (who is now barred from the sta-
tion and may not conduct any of its
affairs), has until Jan. 28 to straighten out
his account with Girard and otherwise
show that he is solvent. Upon that show-
ing, McMeans may regain control of the
station. Otherwise, the court appointed
receiver, Richard Milstead, a Vineland at-
torney, will probably dispose of the sta-
tion, according to sources at WRBV.

Contributing significantly to the sta-
tion’s difficulties, said Carmen Colucci,
station manager and vice president of
WRBY, was the fact that a number of cable
systems (approximately 20) within the 35-
mile must-carry zone of the station have
refused to carry WRBV’s signal, citing
capacity problems or a lack of the necess-
ary equipment to add the signal. Without
carriage on those systems, Colucci said,
advertisers have been reluctant to buy
time on the station, indicating that they

Business?

would, should cable carriage eventually be
increased.

WRBvV has filed petitions with the FCC
against five cable companies, arguing that
they should be penalized for violating the
must-carry rules. It has also contested the
waiver requests of eight other cable com-
panies within the Vineland area.

McMeans suggested that decisions not
to carry the wRBV signal were based on
*‘subtle racism,”’ perhaps unconscious,
but racism nonetheless. By that, McMeans
explained, he meant that cable operators
were possibly using his station, because he
is black, as a ‘‘test case’’ to narrow the
scope of the must-carry rule—something
‘‘they would not attempt’’ with a white-
owned station.

In the town of Waterford, where the sta-
tion's tower is located, WRBV has been
confronted with hostility more directly at-
tributable to racism in the past. During
construction, an unsuccessful attempt was
made to firebomb the transmitter building.
McMeans noted that at one point during
the time when the town was contesting the
station’s tower construction site, a Water-
ford official told him outright that while
the town probably would not win in court,
it was its intention ‘‘to break you finan-
cially””

Tribune’s ‘Daily News’
on the trading block

New York tabloid, a money-loser
for publishing, broadcasting and
cable MSO company, Is scheduled
to go up for sale; Salomon Bros.
investment firm to scout buyers

What’s the medium of the future? Con-
sider the case of the Tribune Co., the long-
established, if not venerable, publishing
institution built on the Chicago Tribune
and New York Daily News tabloids, WGN-
AM-Tv Chicago; KWGN-Tv Denver;
KDAL{(AM) Duluth, Minn.; KBNR(AM)-
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KCTC(FM) Sacramento, Calif., and through
interlocking arrangements WPIX-FM-TvV
New York and wicc(aM) Bridgeport,
Conn. And in April of 1981, the Tribune
Co. kicked its standing in cable MSO rank-
ings up to 40th place with the purchase of
Douglas Communications. Now it wants
to sell the money-losing New York paper.
But consider as well that among the com-
panies with at least ‘‘theoretical’’ interest
in acquiring that property is Warner Com-
munications, the conglomerate whose
joint venture with American Express,
Warner Amex Cable Communications is
the fifth largest MSO.

Salomon Brothers, the investment
house that Tribune Co. has brought in to
hunt for potential buyers for the Daily
News, says it’s in the process of pulling
together information, financial and other-
wise, that a purchaser would need. Actual
solicitation would start in a week or so.

Over at Warner, which was linked to the
search by early reports, a spokesman said
the company was approached, but that its
interest would remain ‘‘theoretical’’ until
it sees some financial data on paper. And
that’s not expected before the end of the
year. (The privately-held Tribune Co. is
known to keep a tight rein on such
material.)

According to Salomon Brothers’s John
Schlesinger, a number of companies have
expressed some interest in the Daily
News, including ‘‘some people who say
they understand newspapers.”

One group, which has separately indi-
cated its interest in the paper, certainly has
some understanding of publishing—
unions representing the papers employes
have said they would try to work out an ar-
rangement with Tribune Co. to take over
the ailing paper.

But evidently, the investment com-
munity doesn’t think the Daily News is
much of a bargain. With the reports of
Warner’s interest, its stock, trading
around $54, dropped over $2 in as many
days. And looming in the background of
any such deal would be questions of media
concentration. Warner Amex is among ca-
ble companies targetted for franchise
negotiations in the New York City
boroughs of Queens, Brocklyn and Staten
Island.

Enterprise bankruptcy., Financially
beleaguered Enterprise Radio of Avon,
Conn., which suspended operations last
fall ("In Brief" Sept. 28, 1981, et seq),
has filed for bankruptcy under Chapter
seven of US. Bankruptcy Act, which
calls for liquidation of company In its
petition, Enterprise Radio listed
liabilities of $3,008,736.42 and assets of
$331,114.08. Initial hearing on action is
scheduled to be held on Jan. 18 in U.S.
Bankruptcy Court in Hartford, Conn.
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ABC . s4sssnssmbasannis 323/4
Capital Cities......... 72172
CIBS cpsiscrmbiiivainns 48
COXtedin- Syyrane s rva 351/2
Gross Telecasting .... 293/8
LN tpersvirdn s nmiins o6 na 35
Metromedia.......... 165172
Mooney

Storer

Adams-Russell ....... 191/4
Affillated Pubs........ 311/2
American Family...... 75/8
John Blair............ 24 3/4
Charter Co............ 83/8
Chris-Craft...... ... 341/4
Cowles 4visiqamevnerea 31 3/4
Dun & Bradstreet..... 63 1/4
Falrchildind. ......... 12 3/4
GannettCo. .......... 331/2
General Tlre.......... 21 3/4
Gray Commun ........ 40 1/2
Harte-Hanks.......... 33

Heritage Commun..... 10

Inslico Corp........ ... 18

Jetferson-Pllot ....... 25 3/8
Josephsonintl........ 9

Knight-Ridder ........ 207/8
Lee Enterprises ...... 291/8
Liberty ............... 14 3/8
McGraw-HIll .......... 51 3/8
Medla General........ 381/2
Meredith.............. 831/2
Multimedia............ 35

New York Times Co... 37

OutletCo. ............ 381/8
PostCorp............. 27 5/8
Rollins:.. . sreniiidusaai 18 3/4
San Juan Racling ..... 221/8
Schering-Plough. . .... 28

Stauffer Commun. .... 45

Tech Operations...... 16 1/2
Times Mirror Co....... 468 7/8
Turner Bestg ......... 101/2
Washington Post ..... 311/8
Wometco ... . ......... 205/8

Closing
Wed,
Dec 16

32
71112
48
34718
291/4
34 314

173

53/4
21 3/4
29
33112

7518

Stockulnekes

Market

Net  Percent Capitali-
Change Change PIE zation
in Week in Week Ratio (000.000)
+ 3/4 + 234 7 924
+1 + 139 12 944
7 1.341
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+ 18 + 42 8 23
+ 14 + 71 N 178
-71/2 - 433 12 657 |
12 4

- 12 - 229 12 219
-11/2 - 517 186 437
-114 - 373 10 308
- 1/4 - 327 12 88

- 114
- 318
+ 118
- 3/4
- 5/8
+ 1/4

318
- 38

3/14
112
+ 112
- 18

+ 12

1/4

+ /2
- 12
3/8
- 718
+ 5/8

- 34

+1 3/8
+ 1/4
-21/8
+1

- 38
- 114

- 128
— N7
+ 1.66
- 294
- 694
+ 73

+ 1.60

-11.55
- 169

- 5.03
-13.04
+ 3.22
- 49
+1250
+ 1.70

- 237

79
~ 1.40
3.85
224
2.31
4.28
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+ 5.16

+ 1.53
- 433
+10.52
- 119
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14

15
10
112
17
10
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8
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24
15
12
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180

86
126
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1,776
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72
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355
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100

50
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95
1,488
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17
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213
437
277
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Acton Corp. .......... 12

American Express.... 43 3/4
Burnup & Sims ....... 127/8
Comcast.............. 201/2
General Instrument... 43 1/2
Rogers Cablesystems 7 1/2
Tele-Communications 18 5/8
Teleprompter ......... ar /2
Timelnc. ............. 38 3/4
TOCOM . .cvivnnnnnannan 11 1/2
UA-Columbia Cable .. 88 7/8
United Cable TV...... 27 1/4
VIaCOM wlisviasasdas sl 23 1/4

113/4
43 3/4
13
20374
411/4
83/8
19
37112
37 3/4
12112

25112
23

+ 1/4

- 18
- 14
+2 1/4
- 718
- 38

+1
-1

33
+1 3/4
+ 14
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- 96
- 120
+ 545
—10.44
- 197

+ 264
- 8.00
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+ 6.86
+ 108

16

8
12
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16
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45
30
17
18

33
14

56
4,008
110
9N
1.335
144
520
638
1,873
57

297
262
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O BarrisIntl............. 21/4
N Columbia Pictures.... 44 3/4
N Disney.........ccoo... 531/8
N Filmways ............. 81/2
O FourStar............. 2
N Getty Oil Corp. ....... 84 1/2
N Gulf + Western....... 157/8
N MCA............. Wi 41 3/4
O Medcom.............. 12 3/4
N MGMFilm............. 81/2
O Reeves Commun...... 301/2
O Telepictures .......... 81/4
O Video Corp. of Amer.. 6 5/8
N Warner ..... ST . 54
A Wrather............... 221/2

Closing
Wed
Dec 16
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45172
501/2

53/4

2

66 112
16

42172
111/2
81/4
303/4
7112
7 38
55172
2178

Net
Change
in Week

- 3/4
+2 518
+ 3/4

-2

- 1/8
- 34
+11/4
+ 114
- 114
+ 314
- 3i4
-11/2
+ 518

Percent
Change
in Week Ratio (000,000)

1.64

+ 5.19
+13.04

- 300

78
176

+10.86
+ 3.03

81

+10.00
-10.16
- 270
+ 285

PIE

38
10
14

1
20

6

4
10
12
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15
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17
17
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Market
Capith-
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37

]
5.298
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994
20
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225
38

10
3.311
52
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BBDO Inc............. 39 3/4
Compact Video....... 65/8
Comsat. .« ahecushsav s 64 1/2

Doyle Dane Bernbach 17 1/2
Foote Cone & Belding 29 1/4

Grey Advertising...... 66 1/2
Interpublic Group... .. 323/4
JWT Group ........... 331/2
MCi Communlcations. 34 3/8
MovieLab ............. 31/4
MPO Videotronics .... 57/8
A.C. Nielsen.......... 47 1/8
Ogilvy & Mather ...... 31 1/2
Telemation............ 21/8
TPC Communications. 2 1/4
Western Unilon........ 36 5/8

38
67/8
62314
17 1/4
30
63
32518
33112
351/4
318
53/4
48
32112
214
214
33

+1 3/4
- 14
+1 3/4
+ 1/4

+3 112
+ 1/8

7/8
1/8
1/8
718

I+ 4+

-1
- s

+3 5/8

+4+ 0+ 4+

L+ 40

4.60
363
2.78
1.44
250
555

.38

248
4.00
217
182
307
5.55

+10.98

8

33

15
10
13

3
17

106
21
516
96
78
38
151
175
1632
5

3
529
134
2
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N
A
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ABEL: s s a®wmeman d e 111/2
Arvin Industries ...... 14 7/8
C-Cor Electronics .... 17 1/4
CBtec.vaims ssmsd s ot 49s 41/8
Chyron : bl i s iibssnuis 18

Cohu §ian ks n s s8onvan 51/4
CONTACH nals » n ¥ e 28 3/8
Eastman Kodak....... 711/2
Elec Missle & Comm.. 131/4
General Electric ... .. 577/8
Harrls Corp. .......... 391/8
Microdyne............ 15 3/4
M/A Com, Inc. ........ 251/2
AN e ¢ oW pr ST 53 3/4
Motorola.............. 58

Nippon Electric....... 91

N. American Philips... 39

Oak industries. ..... .. 311/4
Orrox Corp............ 8

RC AN = I i a yrert s 171/8
Rockwell inth.......... 321/8
RSC industries ....... 41/4
Scientific-Atlanta..... 27 1/4
Sony Corp. ........... 17 1/4
Tektronix ............. 54 5/8
Telemet {Geotel Inc.). 1 7/8
TeXSCAN w i we il Hhs 16 7/8
Varian Assoclates .... 28 1/2

Westinghouse
Zenith sa1098 1w vsa8 19

Standard & Poor’s 400

Industrial Average 138.91

12
147/8
15 3/4
41/8
16 3/4
53/4
24 1/4
68 5/8
121/2
58 1/4
391/8
14 1/2
25
54 114
65
91 3/8
37 3i4
297/8
7102
17 142
321/8
41/4
2612
17
54
1718
15718
29 3/4
25 3/4
11118

13715

- 112
+1 172

+11/4
- 12
+21/8
+27/8
+ 3/4
- 38

+1 1/4
+ 112
- 12
=7

- 318
+1 114
+13/8
+ 12
- 38

3/4
1/4
5/8

++ +

+1

-11/4
- 12
+ 1/8

- 24

4.16
9.52

7.46
8.69
8.76
4.18
6.00

64

862
2.00

2.83
1.15

6.29
420
1.94
112

6
6
27
8
16
7
16
9
70
8
13
18
24
1
10
34
7
15
29
132
8
61
28
13
12

23
35
5
6

22
101
51
9
47
9
57
11,539
36
13,187
1,223
7
973
6,300
1.830
3,515
531
443
14
1.291
2,438
10
580
3719
1017
5
77
226
2,150
76

Notes: A-American Stock Exchange, B-Boston, M-Midwesl. N-New York, P-Pacific,
O-over the counter (bid price shown, supplied by Shearson/American Express,
washington). P/E ratios are based on earnings per share for previous 12 months as
published by Standard & Poor's or as obtained by Broadcasting's own research.

Earnings figures are exclusive of extraordinary gain or loss. Footnotes: * Stock did
not trage on given day, price shown is last traded price. ** No P/E ratio computer,
company registered net loss. *** Stock spiit two for one. + Stock traded at less than
12.5 cents. **** Stock inactive due to limited bidding.
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Continued from page 22.

1983 (BroaDcasTing, March 12, 1979). In TV,
similar all-industry committee quit negotiating
for new TV-station licenses with ASCAP and
BMI and filed class-action suit in U.S. Southern
District Court in New York against two music-
licensing firms, charging that blanket licenses
are monopolistic and anticompetitive (BRoaD-
CASTING, Dec. 4, 1978). That case was tried in
November and December 1981 {BROADCASTING,
Dec. 14, 1981). Final post-trial briefs are due
March 10.

a

Netwoerk inquiry. FCC's network inquiry staff
disbanded in fall of 1980, submitting its final
report to commission Oct. 20, 1980. Staff sug-
gested best way to achieve goals of added
competition, diversity and localism in televi-
sion is to open existing allocations plan to
more local outlets so that new networks can be
formed. Staff also concluded that commission
can foster growth of more networks in newer
forms of technology such as direct broadcast
satellite, multipoint distribution service and ca-
ble by not placing regulatory barriers in way of
new technological development (BROADCASTING.
Oct. 27 and Nov. 10, 1980). Broadcast Bureau
has completed review of network inquiry report
and hopes to present commission with recom-
mendations on proposed rulemaking examin-
ing continuing need for all or some of rules that
currently regulate network activity during first
quarter of 1982,

o

Network standings. Prime-time TV ratings
averages, Oct. 5-Dec. 20, 1981: C8S 19.3, ABC
18.9, NBC 156,

]

Newsroom search. Supreme Court's ruling in
Stanford Daily case (which held that police
need only search warrant to search
newsrooms and private homes and offices,
even if occupants are not suspected of crimes)
resulted in Congress passing and President
Carter signing bill in October 1980 to protect
press from such searches. Limits on federal
searches took effect Jan. 1, 1981. Curbs
against searches by local and state law enfor-
cement officers took effect Oct. 13, 1981.
Some states are now considering supplement-
ing federal protection against newsroom
searches. Police in most cases are now re-
quired to obtain subpoenas, which can be op-
posed in court, before newsrooms are entered
in search of evidence {BroaDcasnng, Oct. 6,
1980).

u}

Noncommercial broadcasting rules. FCC
has amended rules to permit public TV sta-
tions to broadcast logos and to identify pro-
duct lines of program underwriters (BROADCAST-
nG. April 27). New identitications may be run
without limit. Public broadcasters may now
also promote goods and services on air as
long as no consideration is received —with pro-
viso that they make determination that such
promotion serves public interest. Commission,
under authorization given it in budget recon-
ciliation bill, has established committee to look
into possible implementation of 18-month ex-
periment by limited number of public radio and
television stations to air commercials (see
“Public Broadcasting” below). Commission
initiated inquiry and rulemaking designed to
bring regulatory policies for public broadcast-
ing up to date (BROADCASTING, June 12, 1978).

Inquiry is aimed at helping commission deter-
mine standards for who can be noncommercial
licensee. In addition to action taken early last
year, commission is considering establishment
of FM table of ailocations for educational
assignments and new classes of stations and
extension to noncommercial licensees of
limits on ownership now applicable only to
commercial licensees. Comments have been
received in all {(BROADCASTING. Jan. 28, 1981).
FCC has also launched proceeding consider-
ing elimination of ascertainment and logging
rules and program oversight of public broad-
casting (BROADCASTING, Nov. 9, 1981). Broad-
cast Bureau hopes to recommend action on
deregulatory proposal to commission by sec-
ond guarter of 1982.

]

Operator licensing. FCC has eliminated first-
class radiotelephone operator licenses, replac-
ing them with "general” license that is similar
to old second-class permit, also eliminated.
Under new program, holders of any type of
operator's license —with exception of marine
radio permit—will be allowed to operate and
maintain broadcast equipment. Elimination of
rule requiring that broadcast stations employ
technician holding first-class ticket has taken
effect. Instituting new general license may take
longer as appropriate forms have to be ap-
proved by Office and Management and
Budget. In interim, first-class permits will be
renewed but new applicants must wait for im-
plementation of general-license program.

o

Performer royalties. House Subcommittee
on Courts, Civil Liberties and Administration of
Justice has postponed indefinitely markup of
proposal to assess royalties for use of
recorded music according to radio stations' net
advertising receipts after agency commis-
sions. Introduced by Representative George
Danielson (D-Calif), bill {H,R. 1085) would also
allow assessment at TV stations (BROADCASTING.
March 2, 1981). Subcommittee may hold hear-
ing on how satellite technology affects
copyright law (BroabDcasting, Oct. 26, 1981),
but majority of subcommittee is said to oppose
passing performer's royalty bill (BROADCASTING,
Nov. 2, 1981).

m]

Prime time access rule. FCC dismissed peti-
tion by Chronicle Broadcasting Co. to
delete prohibition against use of oft-network
programing during prime time access (BROAD-
CASTING. Nov. 16, 1981). FCC argued that
though there might be merit to Chronicle’s pro-
posal, it should be considered in context of
review of entire prime time access rule which it
said might be addressed when commission
takes up staff recommendations, stemming
from FCC’s network inquiry (see above), in first
quarter of 1982. Chronicle petitioned FCC to
repeal section of PTAR that restricts off-net-
work programing on network affiliated stations
in largest 50 TV markets (BROADCASTING, July
27, 1981) arguing that it was unconstitutional,
ineffective and gave stations not affected by
rule several competitive advantages. NBC, filing
comments, urged that proceeding
be expanded to consider repeat of entire prime
time rule, arguing that rule presented "barrier”
to expansion of its Nightly News to 60 minutes
(BroOADCASTING, Aug. 17, 1981). NBC's proposal
to expand proceeding was strongly opposed
by Chronicle and all network affiliates’ associ-
ations (Broapcasting, Aug. 31, 1981).
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Public broadcasting. Corporation for Public
Broadcasting got new authorizing legislation,
extending life through 1986, but authorizing
less federal funding than CPB has grown ac-
customed to. Although authorization for 1982
was $172 million, new bill would limit federal
funding to $130 million annually for 1984
through 1986 (BROADCASTING, Aug. 3, 1981). And
continuing resolution passed by Congress last
December leaves CPB with a $105.6 million
budget for fiscal 1984, 40% below current
1982 appropriation of $172 million. While
$105.6-million figure is not final, (BROADCASTING,
Dec. 21, 1981}, fiscal 1983 budget set at $137
million may suffer further cuts, lowering figure
to possibly $116.5 million. CPB's advanced
funding mechanism, allows corporation to
receive appropriations two years in advance,
but also subjects budget to frequent scrutiny
by Congress, who may continue to whittle away
public broadcast funding. Bill also authorizes
establishment of Temporary Commission on
Alternative Financing for Public Telecom-
munications, which is to investigate new ways
for public stations to raise money (BRoaDcasT-
ING. Aug. 31, 1981), Commission is authorized,
but not mandated, to set up experiment allow-
ing public stations to carry advertising. Com-
mission is composed of representatives from
FCC chairman's office, National Telecom-
munications and Information Administration,
CPB, National Public Radio, National Associ-
ation of Public Television Stations, chairmen
and ranking minority members of Senate Com-
merce and House Energy and Commerce
Committees. Since first meeting Oct. 2, tem-
porary commission has received proposals
from 29 radio and TV stations interested in
joining experiment. However, because of possi-
ble conflicts with technical unions serving
those stations and potential copyright prob-
lems, commission has delayed selection of
stations in experiment. Commission has asked
stations to reconfirm their commitment to pro-
ject and is attempting to resolve some of prob-
lems. Essentially unions are refusing to let sta-
tions partake in experiment without changing
rates of station from noncommercial to com-
mercial, which could be costly to stations and
could jeopardize experiment with 18-month
deadline (BroapcasTing, Dec, 14, 1981). Mean-
while, Public Broadcasting Service continues
efforts to develop pay television network, now
being called PBS/Cable, which would be sup-
ported by pay television revenue and institu-
tional advertising (BROADCASTING. Feb. 9, 1981).
At PBS annual meeting, noncommercial sta-
tions voted 107-18 to let PBS proceed with
development phase of service. PBS has
received $500,000 in seed money from Car-
negie Corp. and Mobil Qil to develop project
and was awarded S250,000 grant from General
Electric, to be used for intensive study of
subscriber potential, methods of local distribu-
tion via cable TV, and structuring arrange-
ments with arts and educational institutions.

(m]

Radio deregulation. In January, FCC adopted
radio deregulation proposal initiated by former
FCC Chairman Charles Ferris in October 1978.
Order went into effect April 4. Specifically,
commission eliminated nonentertainment pro-
graming guidelines (which were 8% for AM's
and 6% for FM's); formal ascertainment re-
quirements for new station and renewal appli-
cants as well as for those acquiring stations;
commercial limit guidelines (maximum, 18
minutes per hour), and requirement to keep



detailed pregram logs in licensees’ public files.
United Church of Christ filed for review of deci-
sion in Washington appeals court. Petitions for
FCC reconsideration —denied by commis-
sion—had been filed by National Association
of Broadcasters: Henry Geller, former head of
National Telecommunications and Information
Administration; National Black Media Coali-
tion, and Citizens Communications Center,
challenging or seeking clarification of various
aspects of commission's radio deregulation
order. Senate has passed bill that would elimi-
nate even more regulation (see “Com-
munications Act” page 19).

Region 2 (western hemisphere) con-
ference on AM broadcasting. second and
final session of Region 2 conference on AM
broadcasting ended on Dec. 18, 1981 on note
of uncertainty. Cuban delegation lo proceeding
walked out, with strong denunciation of US.
{Broancasting. Dec. 21, 1981). Question of how
U.S. and Cuba would negotiate incom-
patibilities in their respective inventories was
key dispute left unresolved, and Cuba’s inven-
tory posed most serious problems faced by
U.S. broadcasters. Among actions of con-
ference, U.S. regarded as viclories was deci-
sion to retain 10 khz channel spacing rather
than adopt 9 khz plan that U.S. had advanced
originally, at first session, in Buenos Aires, in
March 1580,

Shield legislation, No federal legislation pro-
posed. Twenty-six states provide some protec-
tion against forced disclosure of reporters’
sources and outtakes. There are wide varia-
tions in scope of protection. Shield bills are
currently under consideration in number of
states including Massachusetts.

a

Teletext/videotext. Common standard for
videotext (via cable) and teletext (via air).
worked out by proponents of three competing
systems. was announced at Videotex ‘81 trade
show In Toronlo fast May (BroabcasTiNg, May
25, 1981). Standard. combining technology of
French Antiope system, Canadian Telidon
system and AT&T system, could become de
facto North American videotext standard. CBS
and Telidon interests have asked FCC to adopt
North American standard as nation's teletext
standard (Broapcasting, July 27, 1981). But
proponents ol incompatible British Ceetax
have asked that its system be adopted as stan-
dard and have forcefully opposed North Ameri-
can standard. Meanwhile, FCC has launched
prcposed rulemaking that would authorize TV
stations to provide teletext services—and
would leave decision of what kind of services
to offer and what kind of technical system to
use up to licensee (Broaocasting. Oct. 26,
1981). Comments are due Jan. 11, 1982,

m

TV allocations. FCC approved VHF drop-ins
for four markets—Salt Lake City (ch. 13).
Charleston, W.va. (ch. 11), Knoxville, Tenn. {ch.
8), and Johnstown, Pa. (ch. 8)—and proposed
creation of 139 more (BroapcasTng, Sepl. 15
and Sept. 22, 1980). As of Dec. 18, 1981, no
applications were on file for either drop-in at
Charleston or Johnstown. Eight applicants
have filed for Salt Lake City (BROADCASTING.
June 8, 1981) and 13 for Knoxville.

TV cameras in Senate. Resolution to allow
televising of chamber proceedings (S. Res. 20)

will be priority item on Senate's agenda when
Congress returns late this month to begin sec-
ond session. Majority Leader Howard Baker (R-
Tenn.) who introduced resolution and hoped to
bring it to Senate floor by end of last year
{BroADCASTING. Dec. 7, 1981), postponed con-
sideration when schedule near end of last ses-
sion got too crowded. Senate Rules Committee
passed resolution unanimously, after defeating
proposal by Senator Wendell Ford (D-Ky) to
restrict coverage to radio only (BROADCASTING.
July 20, 1981).

UHF. FCC's May 1975 notice of inquiry on UHF
taboos to determine whether proximity of sta-
tions could be reduced (BRoOADCASTING, June 2,
1975) was terminated with adoption of new
proceeding looking toward development of
new television receivers (BROADCASTING, Feb.
20. 1978). Commission also has adopted new,
tighter noise figure standards aimed at improv-
ing reception of UHF pictures (BROADCASTING,
May 22, 1978).In 1979 it set up new task fofce
lo work toward UHF comparability, and made
plans to spend up to $610,000 on project
(BroapcasTing, Jan. 8, 1979). Task force
released first in series of reports that will seek
fo define problem, evaluate improvements and
formulate alternatives for improved UHF recep-
tion (Broancasting, Sept. 17, 1979). Second re-
port, released year ago, sees number of possi-
ble technical gains for transmitters that would
narrow VHF advantages (BrRoapcasting, MarCh
10, 1980). Subsequent report, “Comparability
for UHF Television," released September 1980,
concludes that although UHF is running poor
second to VHF, disadvantages suffered by UHF
service could be drastically reduced if viewers

and live assist stations.

installed proper antenna systems (BROADCAST
InG. Sept. 22, 1980). In comments broadcasters
and equipment manufacturers have taken
issue with that conclusion. Commission has in-
itiated further notice of inquiry and notice of
proposed rulemaking on some of concerns
raised in report and looks toward revising
some technical rules regarding UHF television.
Task force released two more reports in Sep-
tember 1981—although neither has been
placed in commission's proceeding—dealing
with preamplitier effect on reception and
analysis of field data obtained from sample of
antenna systems.

WARC. White House has yet to send to Senate
for ratification treaty and protocol negotiated at
World Administrative Radio Conference, which
concluded in Geneva in December 1979. U.S.
officials said 11-week conference—which
managed to avoid ideological conflicts some
had feared would occur—was "success”
(Broapcasting, Dec. 10, 1979). Among results:
Upper end of AM band was extended from
1605 to 1705 khz, shortwave frequencies were
increased by about 500 khz, and proposal was
adopted to increase three-fold number of
broadcast and fixed satellites that can operate
in 12 ghz and in western hemisphere. In addi-
tion, conference provided for co-equal sharing
by television, mobile and fixed sefvices in
B806-890 mhz band, but U.S. took footnote to
assure right to such sharing betweeen 470 and
806 mhz and from 890 to 860 mhz and
reserved right to ignore WARC-imposed condi-
tions on coordinating such sharing with
Canada, Mexico and Cuba (BroaDCasTING, Dec.
24, 1979).
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For heRecordz:

As compiled by BROADCASTING Dec. 14
through Dec. 18 and based on filings,
authorizations and other FCC actions.

Abbreviations: AFC— Antenna For Communications.
ALJ— Administrative Law Judge. alt.—alternate.
ann.—announced. ant.—antenna. auf.—aural. aux.—
auxiliary. CH—critical hours. CP—construction per-
mit. D—day. D A—directional antenna. Doc.—Docket.
ERP—effective radiated power. HA AT —height of an-
tenna above average terrain. khz—kilohertz. kw—
kilowatts. m—meters. MEOV —maximum expected
operation value. mhz—megahertz. mod.—modifica-
tion. N—night. PSA —presunrise service authority.
RCL —remote control location. S-A—Scientific Atlan-
ta. SH—specified hours. SL —studio location. TL—
transmitter location. trans.—transmitter. TPO—
transmitter power cutput. U—unlimited hours. vis.—
visual. w—watts. *—nponcominercial.

New Stations

AM applications

® Lincoln, Neb.—Long Pride Broadcasting Co. of
Texas seeks 1180 khz, 5 kw-D, 1 kw-N. Address: 2650
Royal Lane, Suite 208, Dallas 75229. Estimated con-
struction cost: $379,000; first-quarter operating cost:
§82,500: first-year revenue: $410,000. Principals:
Charley E Pride (52.5%). Jim Long (37.7%) and

NOW! '
CONTINENTAL’S

25 KW FM

High performance. Offers you
high fidelity, dynamic balance, good
- sterec separation, extremely low noise
and distorticn; excellent frequency
stability. Compact size. Simple
instaflation. Low Power consump-
tion. Proven exciter. Combine with
duplicate Type 816R-3 and get 50
kW output.

Write for brochure on 816R-3
Continental Electronics Mfg. Co.
Box 270879

Dallas, Texas 75227

r i ! !/3
Electnonica

Joseph I. Lastelik (9.7%). They own KQAM(AM)-
KEYN(FM) Wichita, Kan., and are applicants for new
AM at Charlotte, N.C. (BROADCASTING, May 4,
1981). Also, Jim Long owns 25% of KSSN{(FM) Little
Rock, Ark. Filed Dec. 11.

® Pahrump, Nev.— Pahrump Broadcasting Corp. seeks
820 khz, 5 kw-D, 1 kw-N. Address: PO. Box 357,
Pahrump, §9041. Estimated construction costs: $119,-
000: first-year operating cost: $68,500, first-year
revenue: $172,000. Principals: James B. Hinkle and
William E. Griffin (50% each). Hinkle is former
engineer. Griffin is former Pahrump heavy duty repair-
man. Neither have other broadcast inieresis. Filed
Dec. 11.

FM applications

& Glendale, Ariz.—Marcell’s Inc. seeks 103.5 mhz,
100 kw, HAAT: 208 fi. Address: 827 South Perry,
Montgomery, Ala. 36104. Estimated construction
costs: $9,250: first-year operating cost: $30,000. Prin-
cipal: Marcell Robinson Jr. (100%), who is manager of
WXVI{AM) Montgomery, Ala., and also applicant for
new FM’s at West Memphis, Ark. (BROADCAST-
ING, Nov. 2, 1981) and Augusia, Ga. (BROADCAST-
ING, Nov. 23, 1981). Filed Dec. 11.

# Piggott, Ark.—Pa-Joy Broadcasters seeks 105.5
mhz, 3 kw, HAAT: 300 ft. Address: PO. Box 268, Pig-
gotl 72454, Estimated construclion costs: $68,300:
first-quarter operating cost: $18,000; first-year
revenue: $90,000. Principals: Rex Watson and George
Cook (50% each). They each own Piggott insurance
agencies and have no other broadcast interests. Filed
Dec. 9.

m Oildale, Calif —Steven Rodriguez Macias seeks
95.3 mhz, 3 kw, HAAT: 300 ft. Address: 116 “B"
Avenue, National City, Calif. 92050. Estimated con-
struction costs: $47,400: first-quarter operating cost:
$13,000. Format: Spanish language programing. Prin-
cipal: Applicant is National City automobile paint and
body repairman and has no other broadcast interests.
Filed Dec. 10.

® Visalia, Calif.—Zephyr Broadcasting Co. seeks 97.1
mhz, 15.6 kw, HAAT: 906 ft. Address: 12721 Adams
Street, Garden Grove, Calif. Estimated construction
costs: $150,000; first-quarter operating cost: $39,000:
first-quarter revenue: $15,000. Principals: Patricia E.
Dewey (41%), husband, Barney L. Dewey (39%), Ben
M. Fujita and wife, Carol E {10% each). Patricia Dewey
is Buena Park, Calif , teacher. Barney Dewey is Garden
Grove, Calif., contractural engineer. Ben Fujita is Los
Angeles automotive repairman. Carol Fujita is
Alhambra, Calif., teacher. None have other broadcast
interests. Filed Dec. 10.

® Waycross, Ga. —Janice C. Koger and Joanne Brehm
seek 97.7 mhz, 3 kw, HAAT: 300 ft. Address: 195 Col-
onial Way, Jesup, Ga. 31545. Estimated construction
costs: $82,000: first-quarter operating cost: $24,000.
Principals: Koger is secretary/clerk for Jesup, Ga., ca-
ble TV firm. Brehm is Atlanta, Ga., real estate broker.
Filed Dec. 14.

® Wichita, Kan.—Rochel Wright, Anthony Jones,
and Gary Bell seek 105.3 mhz, 100 kw, HAAT: 257 ft.
Address: 2942 North Holyoke, Wichita 67220. Esti-
mated construction costs: $100,000; first-quarter
operating cost: $12,850; first-year revenue: $200,000.
Principal: Wright (34%), Jones and Bell (33% each).
Wright is director KTVH-TV Wichita. Jones is produc-
tion assistant at KMUW(FM) Wichita. Bell is in-
surance agent. None have other broadcast interests.
Filed Dec. 15.

# Chatham, Mass.—Spinnaker Communications Inc.
seeks 107.5 mhz, 50 kw, HAAT: 306 ft. Address: Box
1278 Orleans, Mass. 02653, Estimated construction
costs: $118,000: first-quarter operating cost: $63,000:
first-year revenue: $234,000. Principals; Closely held
group of 21 stockholders, none of whom have other
broadcast interests. Jenette Kerr, news anchor at
WROR (FM) Boston, is president. Filed Dec. 11.

B Ortonville, Minn.—Tri-State Broadcasting Inc.
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seeks 106.3 mhz, 3 kw, HAAT: 300 fi. Address: PO.
Box 115, Ortonville 56278. Estimated construction
costs: $67,500: first-quarter operating cost: $5,250;
first-quarter revenue: $21,000. Applicant owns
KDIG(AM) Ortonville. Filed Dec. 9.

m Geneva, Ohio-N.E.O. Broadcasting Co. seeks 104.9
mhz, 3 kw, HAAT: 300 ft. Address: 26111 Brush
Avenue, Euclid, Ohio 44132. Estimated construction
costs: $128,000; first-quarter operating cost: $30,000:
first-quarter revenue: $30,000. Principals: Edna M.
Smith (55%) and husband, Donald D. (45%). Donald
Smith owns WBKC(AM) Chardon, Ohio. Filed Dec.
10.

® Bay City, Tex.—Bay City FM Inc. seeks 92.1 mhz, 3
kw, HAAT: 300 ft. Address: L515 Adell, Bay City
77414. Estimated construction costs: $89,000: first-
quarter operating cost: 3$48,000; first-year revenue:
$220,000. Principals: Candelario Cantu (35%), Nathan
Blum (30%), Blum's daughter, Barbara L. Morrison
(20%) and Candelario’s brother, Joe Cantu (15%).
Candelario is TV repairman. Blum is employe of Bay
City School system. Morrison runs real eslate career
school. Joe Cantu is employe of Corpus Christi Army
(siepol. None have other broadcast interests. Filed Dec.

® Midland, Tex.—Gonzalez/Torres Broadcasting Co.
seeks 106.7 mhz, 100 kw, HAAT: 485 ft. Address: 300
North Jackson, Suite 214, Odessa, Tex. 79761. Esti-
mated construction costs: $183,000; first-quarter
operating cost: $43,000: first-quarter revenue: $54,000.
Principals: Abraham Torres (28%), Samuel Gonzalez,
Fred T. McMinn Jr. and Frank L. Aelvoet (24% each).
Torres is Odessa, Tex., financial consultant. Gonzalez
is Odessa restaurant owner. Aelvoet is Odessa banker.
McMinn is real estate investor. Filed Dec. 15.

®m Christiansted, St. Croix, V.I.—Radio 95 Inc. seeks
95.1 mhz, 50 kw, HAAT: 990 ft. Address: 26 Company
Street, Christianstead 00820. Principal: John T.
Galanses (100%), who is general manager and 30%
owner of WWUS(FM) Big Pine Key, Fla., and 8.77%
owner of WGFT(AM) Youngstown, Ohio. Filed Dec.
9.

® Wausau, Wis.—Seehafer Broadcasting Corp. seeks
107.9 mhz, 100 kw, HAAT: 1029 ft. Address: 3730
Margin Street, Manitowoc, Wis. 54220. Estimated con-
struction costs: $451,000; first-quarter operating cost:
$20,000; first-year revenue: 3500,000. Principal:
Donald W. Seehafer (100%), who owns KRBI-AM-FM
St. Peter, Minn.; WOMT(AM) Manitowoc,
WXCO(AM) Wausau, WGEZ(AM) Beloit and
WQTC(FM) Two Rivers, all Wisconsin. Filed Dec. 14.

TV application

m Caldwell, ldaho—Benjamin B. Moore seeks ch. 9;
ERP: 74 kw vis., 7.4 kw aur, HAAT: 178 fi.; ant.
height above ground: 246 f1. Address: Route 1, Box 1,
Murfreesboro, Tenn. 37130. Estimated construction
cost: $135,000; first-quarter operating cost: $100,000;
first-year revenue: $350,000. Consultant: Edward M.
Johnson, Knoxville, Tenn. Principal: Applicant owns
80% of Franklin, Tenn., travel agency and 80% of
Atlanta, Ga., restaurant. He has no other broadcast in-
terests. Filed Dec. 10.

AM action

a Clinton, Miss.—Wood Broadcasting Co. granted
1150 khz, 500 w-D. Address: 1991 Lloyd Street, Pearl,
Miss. Estimated construction costs: $15,500: first-year
operating cost: 3$25,000: revenue: $50,000. Format:
Christian, Principal: Terry E. Wood (100%), who is
former announcer at WIXN(AM) Jackson, Miss. Ac-
tion Nov. 16.

FM action

® Remsen, N.Y.—Renman Broadcasting Inc. granted
93.5mhz, 3 kw, HAAT: 239 f1. Address: 9579 Main St.,
Remsen 13438. Estimated construction cost: $27,700;
first-year operating cost: $1,000. Format: C&W/con-



temporary. Principals: Lawrence Edward Manuel
(80%) and Eugene A. Wahl (20%). They own
WADR(AM) Remsen, N.Y. Action Dec. 1.

TV action

® Lansing, Mich.—F&S Comm/News Inc. granted
ch. 36. ERP: 1380 (M) kw vis., 77.6 kw (H) aur.,
HAAT: 1090 ft.. ant. height above ground: 1134 fi. Ad-
dress: 4280 W. Saginaw Hwy, Lansing, Mich. 48917,
Estimated construction cost: $2,157,000; first-quarier
operating cost: $366,350: revenue: $2,002,000. Legal
counsel: Lovett, Ford and Hennessey, Washington.
D.C.. consulting engineer: Jules Cohen and Associ-
ates, Wash., D.C. Principals: Joel |. Fergusen (48.5%),
Sol L. Steadman (48.5%), and 3 others. Fergusoen and
Steadman are co-owners (50% each) of F&S Develop-
ment Co., real estaie concern. Neither have other
broadcast interests. Action Dec. 7.

Ownership changes

Applications

8 KFML(AM) Denver (1390 khz, § kw-D) —=Seeks
assignment of license from Radio Denver Corp. to
Golden Bear Communications Inc. for $760,000
(BROADCASTING, Dec. 21, 1981). Seller: Bruce L.
Lien (100%) who has no other broadcast interests.
Buyer: Dennis D. Workman (100%), who is Ventura,
Calif., engineer and has no other broadcast interests.
Filed Dec. 9.

o WWJB{AM) Brooksville, Fla. (1450 khz, 1 kw-D,
250 w-N)—Seeks assignment of license from Hernan-
do County Radio Inc. to Hernando Broadcasting Inc.
for $550,000 (BROADCASTING, Dec. 21, 1981).
Seller: John C. Clancy (47%), Donald L. Stork (35%) and
Robert L. Penrod (18%). Stork owns 51% and
Clancy 49% of WFLR-AM-FM Dundee, N.Y., and
45% each of WSCM(AM) Cobleskill, N.Y. Buyer:
Steve Manuel, president, wife, Barbara: Howard
weston, wife, Pat. Bruce Snow and wife, Cynthia
(16.6% each). Steve Manuel is high school band direc-
tor. Barbara Manuel is teacher. Howard Weston is Saint
Petersburg, Fla., invesiment banker. Bruce Snow is
Brooksville attorney. Cynthia Snow is legal secretary.
Pat Weston is housewife. They also are applicants for
new FM at Homosassa Springs, Fla., (BROADCAST-
ING, April 28, 1980). Filed Dec. 8.

8 KSIB(AM)-KITR(FM} Creston, lowa {(AM: 1520
khz, | kw-D: FM: 101.7 mhz, 3 kw, ant, 255 ft.)—
Seeks assignment of license from Creston Radio Inc. to
Glenn R. Olson for $267,000 plus $104,846 for
assumption of debt (BROADCASTING, Dec. 14,
1981). Seller: Subsidiary of Heritage Communications,
publicly traded Des Moines, lowa-based cable MSO
that owns no other broadcast stations. Buyer owns
KQWC-AM-FM Webster City, lowa. 90% of KDOM —
AM-FM Windom, Minn.; and 60% of KQWL(FM)
Clarinda, lowa. Filed Dec. 9.

8 * WIPU(FM) Fort Wayne, Ind. (89.1 mhz, 4 kw,
ant. 120 ft.)—Seeks assignment of license from Pur-
due University to Public Breadcasting of Northeastern
Indiana Inc. Assignor: Educational institution. Fre-
derick R. Ford is executive vice president. It also owns
WBAA(AM) West Lafayette, Ind. Because of in-
creased operation costs, University is assigning license
because of insufficient funds from doners. Assignee:
Noncommercial corporation:. Rocco Navarro is presi-
dent. It has no other broadcast interests. Filed Dec. 4.

& WNNR{AM) New Orleans and WAIL(FM) Slidell,
La. (AM: 1500 khz, | kw-D: FM: 105.3 mhz, 100 kw,
ant. 407 f1.)—Seeks assignment of license from Se-
curity Broadcasting of Baton Rouge Inc. to Phase 11
Broadcasting Inc. for $2,316,000 (BROADCASTING,
Dec. 21, 1981). Seller is owned by Ed Muniz, Michael
0O'Keefe and Ben Bridgeman (one-third each). They
own KIEL(AM)-KEZQ{(FM) Jacksonville, Ark., and
KALO(AM)-KZZB(FM) Beaumont, Tex. They also
were granted FCC approval to sell WXOK (AM} Baton
Rouge, La., for §2,850,000 (BROADCASTING, Nov.
9). Buyer: Ed Muniz (100%), who is one-third owner
of Security Broadcasting group. He will become sole
stockholder of WNNR and WAIL. Filed Dec. 8.

8 WCOD(AM) Hyannis, Mass. (106.1 mhz, 50 kw,
ant. 450 f1.) —Seeks assignment of license from Resort
Communications Inc. to Taylor Communications Inc.
for $1,000,000 (BROADCASTING, Nov. 30, 1981).
Seller: Marjorie A. Hyman, executor for estate of John
G. Keljikan (100%), who also owns 17% of
WCRN(FM) Chariotte-Amalie, V.I. Buyer: subsidiary
of J.J. Distributing Co., North Dartmouth, Mass.-

based beer and wine distributing company. John J.
Taylor 111 is vice president. He has no other broadcast
interests. Filed Dec. 10.

8 WMZK(AM) Detroit (1400 khz, | kw-D, 250 w-
N) —Seeks assignment of license from Booth Ameri-
can Co. to TXC Crop. for $2,000,000. (BROADCAST-
ING, Dec. 21, 1981). Seller: Detroit-based MSO and
group owner of five AM’s and seven FM’'s owned by
John L. Booth, chairman, and family. They also
bought, subject to FCC approval, WSAI-AM-FM Cin-
cinnati, Ohio (BRDADCASTING, Dec. 21, 1981 and
below), and sold, subject to FCC approval,
WXCM(AM)-WIBM(FM) Jackson, Mich. (BROAD-
CASTING, Nov. 16 and below). Buyer: Principally
owned by Harvey Deuich, who is Detroit investor and
has no other broadcast interests,

& WXCM{AM)-WIBM(FM Jackson, Mich. (AM:
1450 khz, 1 kw-D, 250 w-N: FM: 94.1 mhz, 50 kw, ant.
320 f1.)—Seeks assignment of license from Booth
American Co. to Casciani Communications Inc. for
$1,100,000 (BROADCASTING, Nov. 16, 1981). Seller
also sold, subject to FCC approval, WMZK(AM)
Detroit (BROADCASTING, Dec. 21, 1981 and above)
and bought, subject 10 FCC approval, WSAI-AM-FM
Cincinnati (BROADCASTING, Dec. 2, 1981 and
below). Buyer: John B. Casciani, former owner of
WNRS(AM) Saline and WIQB(FM} Ann Arber, both
ll\)di:h;gan, who has no cther broadcast interests. Filed
ec. 4.

8 WNYN(AM) Canton, Chio (900 khz, 500 w-D)—
Seeks assignment of license from Keyes Corp. lo
North Shore Communications Inc. for $475,000 plus
$100,000 for covenant not 1o compete. Seller: Donald
C. Keyes (66.77%) and father, Carleton C. Keyes
(33.33%). Donald Keyes owns 50% of WTAL(AM)
Tallahasse, Fla. Buyer: Closely held group of 11
stockholders. Stephen A. Bloomfield is president and
25.6% owner. He is news producer at WIKW-TV Cleve-
land, Oshio. None have other broadcast interests. Filed
Dec. 15.

& WSAI-AM-FM Cincinnati, Ohio (AM: 1360 khz, §
kw-U. FM: 94.1 mhz, 32 kw, ant. 600 fi.)—Seeks
assignment of license from Affiliated Broadcasting Inc.
to Booth American Co. for $5,200,000 (BROADCAST-
ING, Dec. 21, 1981). Seller: Subsidiary of publicly traded
Affiliated Publications, group owner of six AM’s, six
FM'’s and publisher of Boston Globe. Jay Q. Berkson is
president of Affiliated Broadcasting and William O.
Taylor is president of Affiliated Publications. Last year
it also closed its deal to buy WAIV-AM-FM Jackson-
ville, Fla., for $3 million (BROADCASTING, March
23, 1981). Buyer is selling WMZK(AM) Detroit
{BROADCASTING, Dec. 21, 1981 and above) and
WXCM{AM)-WIBM(FM) Jackson, Mich. (BROAD-
CASTING, Nov. 16, 1981 and above.) Filed Dec. 4.

Actions

8 WJ]JB(FM} Hyde Park, N.Y. (97.7 mhz, 3 kw, ant.
300 ft.) —Granted assignment of license from Gregory
Broadcasting Inc. to WJJB Acquisition Corp. for $625,-
000. Seller. Warren Gregory (100%), who owns
WWWI(AM) Hyde Park. Buyer: Subsidiary of Seller-
man-Morrow Broadcasting Group Inc., which is prin-
cipally owned by Robert F X. Sillerman and Bruce
Morrow. Sillerman-Morrow owns WALL(AM)-
WKGL(FM) Middletown, N.Y., and WRAN(AM)
Dover, N.J. Action Dec. 7.

& KAPE(AM) San Antonio, Tex., and KTUF(FM)
Terrell Hills, Tex. (AM: 1480 khz, 500 kw-D: FM:
106.3 mhz, 3 kw, ant. 143 ft.) —Granted assignment of
license from S.S.S. Broadcasting Inc. to SIT Broadcast-
ing Corp. for $3,000,000. Seller: Center Atkins Jr.
(90%) and Jerry A. Moon St. (10%). Atkins owns
KDLK(AM)-KLKE(FM) Del Rio, Tex. Buyer: Frank
J. Sitterle (56.25%), Daniel S. Sitterle (18.75%) and
Sam Sitterie (25%), brothers. Frank and Daniel Sitterle
are San Antonio-based contractors and real estate
developers. Sam Sitterle is program manager at
KPRC(AM) Houston. They have no other broadcast
interests. Action Dec. 8.

& WEFM(AM) Chicago (99.5 mhz, 6 kw, ant. 1,170
ft.)—Granted assignment of license from GCC Com-
munications lnc. to First Media of lllinois Inc. for
$6,500,000. Seller is owned by General Cinema Corp.,
Boston-based publicly traded corporation. Richard A.
Smith is chairman and president and 3.3% owner.
General Cinema also owns WCIX-TV Miami and 80%
of WSNY (AM)-WHUE(FM) Boston. It has sold, sub-
ject te FCC approval, WIFI(FM) Philadelphia
(BROADCASTING, Aug. 10). Alexander M. Tanger,
president of GCC Communications, owns remaining
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20% of Boston stations. Buyer is owned by Richard E.
Marriott (chairman) and family. He is vice president of
Marriott Corp., publicly held worldwide hotel and
restaurant chain. Marriotts also own WPGC-AM-FM
Morningshide, Md. (Washingion); KAYK-AM-FM
Provo, Utah: KOPA-AM-FM Scousdale, Ariz.;
KFMK-FM Houston and WZGC(AM) Atlanta. Ac-
tion Dec. 8.

Facilities Changes

AM applications

8 WASG(AM) Aimore, Ala.—Seeks modification of
CP (800418A 1) 10 change frequency 10 1160 khz: 2.5
kw-N, DA-2: increase D power to 50 kw: and make
changes in ant. sys. Ann. Dec. 7.

8 KCTT(AM)} Yellville, Alaska—Seeks CP 1o in-
crease power 10 1 kw. Ann. Dec. 14,

8 KNST(AM) Tucson, Ariz. —Seeks CP 10 increase D
powerto 5 kw and N power to | kw, DA-2; change TL:
and make changes in ant. sys. Ann. Dec. 8.

8 KNCO(AM) Grass Valley, Calif —Seeks CP to
change frequency to 830 khz and increase D power 10 5
kw. Ann. Dec. 9.

8 WINK(AM) Fort Myers, Fla.—Seeks CP to change
D operation 1o non-directional. Ann. Dec. 17.

8 WRXB(AM) Si. Petersburg Beach, Fla.—Seeks CP
to change hours of operation 10 U by adding 1 kw-N;
increase D power to 5 kw: install DA-2. and make
changes in ant. sys. Ann. Dec. 14.

& KIWA(AM) Sheldon, lowa—Seeks CP to change
ant. sys. (increase tower height: reduce ant. input mea-
surement}. Ann. Dec. 11.

@ KLMS(AM) Lincoln, Neb.—Seeks CP 1o make
changes in ant. sys. Ann. Dec. 7.

® WOBM(AM) Lakewood, N.J.—Seeks CP to change
hours of operation to U by adding 1 kw-N: install
DA-2: change frequency to 1160 khz: specify TL/SL:
and make changes in ant. sys. Ann. Dec. 10.

& WCRR(AM) Cornwall, N.Y.—Seeks CP to change
hours of operation to U by adding | kw-N: increase D
power 1o 5 kw: install D A-2: change frequency 1o 1160
khz, and make changes in ant. sys. Ann. Dec. 9.

8 WJOZ(AM) Troy, Pa.—Seeks modification of CP
(BP-790924AD) to change TL. Ann. Dec. 11.

8 WYLV(AM) West Hazelion, Pa.—Seeks modifica-
tion of CP (BP-20595) 10 change TL. Ann. Dec. 11.

8 WITA(AM) Knoxville, Tenn.—Seeks CP 1o relo-
cate daytime TL. Ann. Dec, 7.

8 KUKA (AM) San Antonio, Tex.~Seeks CP t¢ in-
crease D power 1o 5 kw, DA-2. Ann. Dec. 7.

8 KXXR{AM) Spokane, Wash.—Seeks CP to change
city of License to Qpportunity, Wash: change hours of
operation to U by adding 2.5 kw-N; increase D power to
10 kw; install DA-N; change frequency to 550 khz;
change TL; make changes in ant. sys. Ann. Dec. 8.

& KMO(AM) Tacoma, Wash.—Seeks CP to change
community of license to Fife, Wash. and reduce N
power to | kw and delete directional ant. Ann. Dec. 9.

FM applications

a KWIZ(FM) Santa Ana, Calif.—Seeks CP 10 make
changes in ant. sys.; change TL; change type trans.;
change type ant.; change ERPto 3 kw (H) and 2.7 kw
(V); increase HAAT to 199.5 ft.; and change TPO.
Ann. Nov. 30.

& KYMS(FM) Santa Ana, Calif. —Seeks CP tochange
TL; change ERP to 1.33 kw; change HAAT to 425 ft.;
and make changes in ant. sys. Ann. Nov. 27.

8 WMMKI(FM) Destin, Fla.~Seeks CP to change
ERP to 285 fi. Ann. Dec. 3.

8 WWID-FM Gainesville, Ga.~Seeks CP to change
TL; increase HAAT to 930 ft.; change type trans.; and
make changes in ant. sys. Ann. Nov. 24.

8 WKKC-FM Chicago— Seeks CP to increase ERP to
250 w; increase HAAT to 70.5 f1.; makechangesin ant.
sys. (install directional antenna). Ann. Nov. 27.

8 WXLC(FM) North Chicago, [ll.~Seeks CP 10
make changes in ant. sys.; change TL; change SL and
RC; change type trans.. change type ant.; decrease
ERP to 2.30 kw; increase HAAT to 348 ft.; install aux-
iliary trans.; and ant. to be operated on ERP of 2.95 kw;



ggange HAAT to 300 fi. and change TPO. Ann. Nov.

[ ] [(UDL(FM) Kansas City, Kan. —Seeks CP1oinstall
auxiliary trans. and ant. at main TL 10 be operated on
ERP of 2.37 kw; change HAAT 1o 250 fi.; and change
TPO (for aux. purposes only). Ann. Nov. 30.

® KRVS(FM) Lafayette, La.—Seeks medification of
CP (BPED-800509AD) to correct TL; change lype
trans.; change type ant.; increase ERP to 100 kw; in-
S?ase HAAT to 500 ft.; and change TPO. Ann. Nowv.

B KWCL-FM Qak Grove, La.—Seeks CP to make

changes in anl. sys.; change type ant.; change ERPto 3

Il()“é: decrease HAAT 10 290 ft.; and change TPO. Ann.
c. 3.

8 WPGC-FM Morningside, Md.—Seeks CP 1o make
changes in ant. sys.; change TL; change SL and RC;
change type trans.; change type ant.; decrease ERP to
16 kw; increase HAAT to 881 fi.; install auxiliary ant.
to be operated on ERP of 27.7 kw; change HAAT to
700 fi.. and change TPO. Ann. Nov. 30.

B WAYL-FM Minneapolis—Seeks CP to install aux-
iliary ant. at main TL to be operated on ERP of 100 kw;
change HAAT to 225 fi.; and change TPO (for aux.
purposes only). Ann. Nov. 30.

B *WCTS-FM Minneapolis seeks CP to make changes
in ant. sys.; change TL; change type trans.; change
type ant.; increase ERP to 100 kw; decrease HAAT to
429 fi.; and change TPO. Ann. Nov. 30.

8 KOGA-FM Ogallala, Neb.—Seeks CP to change
frequency to 99.7 mhz; change ERP to 34.85 kw,
change HAAT to 272 f1.; change type trans.; and make
changes in ant. sys. Ann. Nov. 24.

8 KAFE-FM Santa Fe, N.M.—Seeks CP to change
TL: change ERP to 100 kw; change HAAT to 1,631 f1.;
and make changes in ant. sys. Ann. Nov. 30.

1 WNCT-FM Greenville, N.C.—Seeks CP to change
frequency to 107.9 mhz; change TL; change HAAT to
1,701 f1.; change type trans.; and make changes in ant.
sys. Ann. Dec. 3.

® *KTEC(FM) Klamath Falls, Ore.—Seeks CP to
change frequency to 889.5 mhz. Ann. Nov. 30.

8 WTPA-FM Harrisburg, Pa.—Seeks modification of
CP (BPH-810812AT) to change type trans.; change
type ant.; decrease ERP to 14.8 kw; increase HAAT to
950 fi.; and change TPQ. Ann. Nov. 27.

» *WBMR(FM) Telford, Pa.—Seeks CP to change
frequency 10 91.7 mhz; change TL; operate RC from
SL; increase ERP 1o 116 w; change HAAT to 249.27
fi.; change type trans.; and make changes in ant. sys.
Ann. Nowv. 27.

8 WIVI-FM Christiansted, St. Croix, V.].—Seeks CP
to make changes in ant. sys.; change TL; change type
trans.; change type ant.; increase ERP to 10.7 kw; in-
crease HAAT to 1,076 fi.; and change TPO. Ann. Nov.
30.

B WAIM-FM Anderson, S.C.—Seeks CP to change
type trans.; change type ant.; increase ERP to 100 kw;
change SL & RC:. and change TPO. Ann. Nov. 27.

® WNCS(FM) Montpelier, Vi.—Seeks CP to change
ERP 1o 580 w; and change TPO. Ann. Nov. 27.

8 WQAA(FM) Luray, Va.—Seeks CP to change TL;
change HA AT 10 300 fi.. and make changeés in ant. sys.
Ann. Nov. 24.

TV applications

a8 WTOG(TYV) St. Petersburg, Fla.—Seeks CP to
change ERP to 1974 kw vis., 197 kw aur.: and change
trans. Ann. Dec. 8.

8 *KLPA-TV Alexandria, La.—Seeks MP
(BPET-800226KE) to change ERP to 2040 kw vis., 204
kw aur.. change TL: and make changes !0 anl. Sys.
Ann. Dec. 10.

8 WCCB(TV) Chariotte, N.C.—Seeks CP to change
ERP to 5000 kw vis., 500 kw aur.; and change TL. Ann.
Dec. 14.

8 WSOC-TV Charloue, N.C.—Seeks CP to change
ERP 10 316 kw vis., 31.6 kw aur.. and change TL. Ann.
Dec. 10.

8 WTLW(TV) Lima, Ohio —Seeks CP to change ERP

10 904.9 kw vis_, 100.2 kw aur.: change trans.. change
ant.: and make changes to ant. sys. Ann. Dec. 8.

8 *KZLN(TV) Harlingen, Tex.—Seeks MP
(BPCT-5121, as mod.} to change TL. Ann. Dec. 7.

In contest

Designated for hearing

® Silt, Colo.—General Broadcasting Inc. for modifica-
tion of its license to operate KFAM{AM)
Bountiful, Utah and Rifle Broadcast Co. fornew AM at
Silt, Colo.: 1o determine whether General Broadcasting
is financially qualified;, whether Rifle's proposed night-
lime ant. sys. can be adjusted within proposed limits of
radiation; areas and populations which would receive
primary service from each proposal, and availability of
other primary aural service to those areas and popula-
tions; which of proposals would better provide service;
and which, if either, 1o grant. (BC Doc. 81-820-821).
Action Nov. 19.

u Decatur, 1ll. new FM {99.3 mhz) —Compleling ap-
plications of Town and Country Broadcasting Inc., and
Mary Ellen Burns: to determine whether Town and
Country is financially qualified; if Town and Country's
environmental information has fully complied with the
rules; which of proposals would provide better distribu-
tion of service; if it’s concluded, choice should not be
based on preceding issue;, which of proposals would
best serve the public interest. (BC Doc. 81-802-803).
Action Nov. 20.

® Decatur and Mount Lion, Ill. new FM (993
mhz) — Town and Country Broadcasting Inc. and Mary
Ellen Burns: to determine whether TCB is financially
qualified; whether TCB’s environmental information
has fully complied with provisions of rules; which of
proposals would provide better distribution of services;
and which of proposals would better serve public in-
terest, and which 1o grant. {BC Doc. 81-802, 81-208).
Action Nov. 10.

m Toledo, Ohio new TV (ch. 36) —Toledo Telecasting
Inc., Toledo Family Television Inc., Toledo Ohio T.V.
Inc., Channel 36 Inc., and TVUSA/Toledo Inc.: to
determine if any or all of tower heights and location
proposals would be hazard to air navigation® if Channel
36 Inc., is financially qualified, which of proposals
would best serve public interest; and which application
should be granted. (BC Doc. 81-828-832). Action Nov.
24.

® San Juan, PR. new TV (ch. 18)—Comark Televi-
sion Inc., and Three Star Telecast Inc: to determine
whether applicants are financially qualified; if Three
Star’s tower height and location proposal would be
hazard to air navigation; which of proposals would bet-
ter serve public interest; and which to grant. (BC Doc.
81-833-834). Action Nov. 24.

% Elmwood Township, Mich. new AM (1400 khz) —
Good News Media Inc., and Paragon Radio Network
Inc.: to determine if Good News Media is financially
qualified; with respect to each proposal, whether it
would provide coverage of Elmwood Township, and if
not, whether waiver would be warranted. which of pro-
posals would better serve public interest; and which
should be granted (BC Doc. 81-842-843). Action No.
24.

8 Jackson, Miss. new TV (ch. 40)—Media South
Broadcasting Corp.. Jackson Family Television Inc.,
Big River Broadcasting Co., and Television Corp. of
Mississippi: to determine if Jackson Family Television,
Big River Broadcasting and Television Corp of
Mississippi are financially qualified; if tower height and
location proposals of Jackson Family Television and
Television Corp. of Mississippi constitute hazard to air
navigation; which of proposals would best serve public
interest, and which should be granted (BC Doc.
81-835-838). Action Nov. 27.

® High Point, N.C. new TV ch. 67) —Fox Media Inc.,
Triad Family Television Inc., and High Point Com-
munity Television Inc.: to determine if Fox Media is fi-
nancially qualified and if its tower height and location
proposal would constitute hazard to air navigation;
which of proposals would best serve public interest,
and which of applications should be granted (BC Doc.
81-844-846). Action Dec. |.

8 Colorado Springs, Colo. new TV {(ch. 21)—Light
Communications Inc., and Quality Media Corp.: to
determine if applicants are financially qualified; if
Light Communications’s tower height and location
proposal would constitute hazard to air navigation;
which of proposals would better serve public interest,
and which should be granted (BC Doc. 81-847-848).
Action Dec. 3.

8 Tye, Tex. new FM (99.3 mhz)— Consolidated into
proceeding involving Craft Communication Inc.'s ap-
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plication for new FM at Abilene, Tex., and application
of Griffis Broadcasting Co. for new FM: 10 determine
areas and populations which would receive primary
aural service from proposed operations and availability
of other primary service 10 such areas and populations;
which of proposals would better provide distribution of
radio service; which of proposals would better serve
public interest, and which, if either, should be granted
(BC Doc. 81-849). Action Dec. 3.

Procedural ruling

a Willits, Calif. AM proceeding (Broadcasting Corp.
of Mendocino’ County and the Henry Radio Co.)—
ALJ Thomas B. Fitzpatrick granled joint request and
approved agreement .or reimbursement of $3,708.57
to Broadcasting Corp. of Mendocino and dismissed its
application with prejudice; granted Willits application
for new AM on 1250 khz and terminated proceeding
(BC Doc. 81-240-241). Action Nov. 18.

u Solvang, Calil. FM proceeding (Robert T. Mindte,
et al.)— ALJ Edward Lutton granted request by Pacific
Coast and Mindie and approved agreement; authorized
reimbursement of $19,000 to Mindte by Pacific and
dismissed with prejudice Mindte's application (BC
Doc. 81-194-199). Action Nov. 24.

FCC actions

8 Review Board affirmed ALJ's decision granting ap-
plication of Morris, Pierce & Pierce for new FM at Fort
Myers Beach, Fla., and denied competing application
of Local Soundwaves Inc. Both MPP and LSl filed ex-
ceptions to March 1981 initial decision of AL} Edward
J. Kuhlmann, who awarded CP to MPP on strength of
its proposal o integrate ils three owners inte fulltime
management. LSl criticized failure to grant its
posthearing petition to add cross-interest issue against
MPP and argued it should have received substantial
preference under the integration criterion. MPP con-
tended it should have received slight preference under
diversification criterion and credit for civic activities
for its principals. Judge Kuhimann had not given MPP
credit for its principals; many civic activities because
one belonged to Rotary Club, which has national
policy of excluding women from membership. With
exception of judge’s treatment of Rotary membership,
Review Board affirmed his ultimate conclusion that
granting MPP's application would better serve public
interest. Action Dec. 11.

8 FCC scheduled oral argument for Jan. 12, 1982, to
consider exceplions 1o initial decision granting license
renewal of WPWC(AM) Quantico, Va. In 1978 ALJ
granted shori-term, one-year renewal for WPWC,
holding that erroneous data in engineering protion of
1975 renewal application did not reflect intent to
deceive FCC. Broadcast Bureau appealed decision, say-
ing license renewal should be denied. Action Dec. 15.

8 FCC scheduled for Jan. 12, 1982, oral argument in
proceeding involving mutually exclusive applications
of Simon Geller for renewal of license WVCA-FM
Gloucester, Mass., and Grandbanke Corp. for new FM
at Gloucester on same [requency. In initial decision of
June 19, 1978, ALJ concluded that Geller was basically
qualified, despite fact that he had failed 1o comply with
FCC’s ascertainment requirements and had nol met
nonentertainment programing needs of his com-
munity of license. He found that Geller's past record
and superior credits for integration and diversification
justified grant of his application. Grandbank and
Broadcast Bureau appealed judge's decision. Action
Dec. 15.

Allocations

Petitions

8 Colorado Springs, Denver, Lamar, Monte Vista,
Evergreen and Pueblo, all Colorado—In response to
petition by Carolyn Caspard and Penny Eilerson: pro-
posed assignment of 95.5 mhz to Evergreen as its first
FM or assignment of that channel to Denver as its
tenth FM. Both options would require substitution of
68.1 mhz for 95.5 mhz at Colorado Springs, substitu-
tion of 105.7 mhz for 96.9 mhz at Lamar, substitution
of 95.3 mhz for 96.7 mhz at Monte Vista and substitu-
tion of 96.9 mhz for 97.9 mhz at Pueblo; comments
due Jan. 17, replies Feb. | (BC Doc. 81-819). Action
Nov. 18.

& Naples, Fla. In response to petition by WRMF Inc.:
proposed substituting 103.1 mhz for 97.7 mhz at Na-



ples and ordered WSGL{FM) 1o show cause why its
license should not be modified to operate on 103.1 mhz
instead of 97.7 mhz: comments due Jan. 17, replies
Feb. | (BC Doc. 81-818). Action Nov. 19.

m Sebewaing and Tawas City, both Michigan—In
response 1o petition by Gaeth/Hofmeister Inc.. pro-
posed assigning 103.9 mhz 10 Bevewaing as its first FM
and substituting 99.3 mhz for 103.9 mhz at Tawas City,
comments due Jan. 29, replies Feb. 6. (BC Daoc.
810854). Action Dec. 8.

B Wadena, Minn. —In response 10 petition by WWCO
Television Inc.: proposed assigning ch. 42 to Wadena as
its first commercial TV: comments due Jan. 25, replies
Feb. 10. (BC Doc 810840). Action Dec. 2.

8 Shawnee, Okla.—In response to petition by Cuana-
dian Valley Television Inc.: proposed assigning ch. 30
10 Shawnee as its first TV, comments due Jan. 25,
replies Feb, 10. (BC Dac. 81-839). Action Dec. 1.

2 Amarillo, Tex.—In response 1o pelition by X.T.
Wiggins and R.K. Jack: proposed assigning 96.9 mhz to
Amarillo as its sixth commercizl FM: comments due
Jun. 29, replies Feb. 16. (BC Doc. No. 81-853). Action
Decc. 8.

B (iddings and Nelsoaville. both Texas—In response
to petitions by Michael G. Wallace and Radio Ten-
Ninety: proposed assigning 101.7 mhz 1o either Gid-
dings or Nelsonville as both communities” first FM
assignment, comments due Jan. 25, replies Feb. 9.
(BC Doc. 81-841). Action Dec. I.

Assignments

® College, Alaska—In response 1o opposition by In-
terior Broadcasting Corp. 10 notice of proposed
rulemaking to assign 103.9 mhz to College as re-
quested by Associated Students of University of
Alaska: ordered Associated Students to file further in-
formation regarding community status of College,
specifically officizl bouadaries indicating that College is
distinctly separate from Fairbanks. Alaska; comments
due Jan. 18, replies Feb. 2 (BC Doc. 81-433). Action
Nov. 30.

2 Arcata, Calill — Assigned ch. 23 10 Arcata as its first
TV: effective Feb. 5 (BC Doc. 81-175). Action Dec. 2.

8 Oroville, Calil.— Assigned ch. 28 10 Oroville as its
first TV: effective Feb. 1 (BC Doc. 81-169). Action
Nov. 8.

= Fountain, Colo—In response to petition by Foun-
lain Broadcasting Co. for reconsideration of order ler-
minating procecding for lack ol interest on part of orig-
inal petitioner: assigned 106.3 mhz 1o Fountain us its
first aural broadcast service, effective Feb. 1 (BC Doc.
80-316). Action Nov. 18.

® Fori Walion Beach. Fla.—Substituted ch. 53 for 52
alt Fort Wallon Beach: effective Feb. 1 (BC Doc.
8(-488). Action Nov. 30.

m Canion, lll. — Assigned 100.9 mhz to Canton as its
sccond FM: effecrive Feb. | (BC Doc. 81-408). Action
Nov. 30.

s North Muskegon, Mich.— Assigned 98.3 mhz to
North Muskegon as its first FM; effective Feb. | (BC
Doc. 81-388). Action Nov. 18.

8 Petosky. Mich.—Substituted 96.3 mhz for 96.7 at
Pelosky and ordered WMBN to specify operation on
96.3 insicad of 96.7 mhz: cffective Feb. 1 (BC Doc.
81-504). Action Nov. 30.

B Joplin, Mon!.— Assigned ch. 35 1o Joplin as its third
UOIIF: effective Feb. 1 (BC Doc. 81-174). Action Nov.
30.

® QOrchard. Neb.— Assigned ch. 16 to Orchard as its
first commercial TV assignment, effective Feb. 16 (BC
Doc. 81-176). Action Dec. 8.

B Beaumoni. Lake Jackson and Port Lavaca, all
Texus—Substituted {07.9 mhz for 107.7 mhz at Beau-
mont. 107.5 mhz for 107.3 mhz at Lake Jackson and
93.3 mhz for 95.9 mhz a1 Port Lavaca and ordered sta-
tions KWIC, KGOL and KGUL-FM 10 specify opera-
tions on new channels assigned to Beaumont. Lake
Jackson and Port Lavaca. (BC Doc. 81-234). Action
Dec. 1.

8 Trementon, Utah — Assigned 104.9 mhz to Tremen-
ton as its first FM; effective Feb. 16. (BC Doc. No.
80-512). Action Dec. 8.

® Farmville and Appomatiox, both Virginia—
Directed petitioners 10 supply further information
regurding their intentions to pursue proposed assign-
ments (¢ Farmville and Appomattox, comments due
Jan. 18, replies Feb, 2 (BC Doc. No. 80-494). Action
Nov. 30.

a Roanoke. Va.—Assigned ch. 38 10'Roanoke as ils
fourth commercial TV; effective Feb. 5. (BC Doc.
81-283). Action Nov. 24,

8 Leone., American Samoa— Assigned 101.1 mhz 1o
Leone as its first FM: effective Feb. | {BC Doc.
81-406). Action Nov. 18.

Translators

UHF actions

2 lron Mountain, Mich.—U.P. TV Systems Inc.
granted CP for new UHF on ch. 64 to rebroadcast
WYAH-TV Porismouth. Va., via Satcom Il. trans-
ponder 8. Action July 17, 1980.

® Bovina and rural area, Tex.— Panhandle Telecasting
Co. granted CP for new UHF translator on ch. 67 to
rebroadcast KFDA-TV Amarillo, Tex. (100 w, 312 fi.).
Action Nov. 30,

8 Hereford and Friona, both Texas—Panhandle
Telecasting Co. granted CP for new UHF translator on
ch. 67 1o rebroadcast KFDA-TV Amarillo. Tex. (100w,
283 fi.). Action Nov. 30.

& Santa Maria, Orcutt, Guadalupe and Nipomo, all
California—Central Coast Good News Inc. granted CP
for new UHF translator on ch. 65 10 rebroadcast
KTBN(TV) Fontana, Calif. (100 w, 20 ft.). Action
Nowv. 17.

B Tohatchi area. N.M.—EI Pasc Natural Gas Co.
granied CP for new UHIF translator on ch. 53 10 serve
El Pase Natwural Gas Co. Gallup compressor station
rebroadcast KNME(TV) Albuquerque, N .M. (1 w, 40
ft.). Action Nov. 20.

B Tehatchi arca, N.M.—El Pasc Nawural Gas Co.
granted CP for new UHF translator on ch. 68 to serve
El Paso Nawural Gas Co. Gallup compressor station and
rebroadcast KOB(TV) Albuquerque. N.M. (1 w, 40
fi.). Action. Nov. 20.

Summary of broadcasting

FCC tabulations as of October 31, 1981

On air

o _Licensed STA*
Commercial AM 4.626 3
Commercial FM 3.340 2
Educalional FM 1116 Q
Tolal Radio 9.082 5
Commercial TV

VHF 522 1

UHF 248 Q
Educational TV

VHF 103 1

UHF 156 2
Total TV 1.029 4
FM Translators 413 0
TV Translators

UHF 2657 0

VHF 1,472 a

‘Specral temporary authon2ation

CP’s CPs

on Totat not Totat
air  onair on air _authorized**
0 4.629 127 4.756
2 3344 188 3.532
Q 1.116 63 1179
2 9.089 78 9.467
0 523 5 528
Q 248 109 as7
3 107 ] 13
4 162 18 180
7 1.040 138 1,178
0 413 2n 624
0 2675 187 2,844
] 1.472 434 1,906

“*includes off-arr licenses

Broadcasting Jan 4 1982
93

Cable

m FCC received following cable service regisirations:

® Coastside Cable TV Inc. for Riverbank, Calif.
(CAO801), add signal.

8 Central Valiey Cablevision Inc. for Hillsboro and

Cooperstown, both North Dakota (ND0105, 106). new
«Signal.

® Jones Intercable Inc. for Fairmont and Pembroke,

both North Carolina (NC0218, 207), add signal.

® San Mig-Uel Cable Sysiems Inc. for Nucla and

Naturita, both Colorado (C00184, 185), new signal.

® Richard Dyste d/b/a Bainbridge TV Cable for
Winslow, Wash. {WA0323), new signal.

a Teleprompter Carp. for Burna Park. Calif.
(CA0895), new signal.

a Utah Satellite Corp. for Duchesne, Utah (UT0093),
new signal.

m Stephen Cable TV Inc. for Alvarado and Vega, both
Minnesota (NM0224, 294), new signal.

m Wheat State Telecable Inc. for Douglas, Kan.
{KS0294), new signal.

a8 Kip-Lee CATV Inc. d/b/a Deer Park Cablevision
for Deer Park, Tex. (TX0806). new signal.

2 Warner Amex Cable Communications Co. of
Northwest Suburbs for Elk Grove, lll. (IL0532), new
signal.

2 Cable TV of West Odessa Inc. for Odessa, Tex.
(TX0869), new signal.

® Communications & Cablevision Inc. for Monroe
and Berlin, both Michigan (MI10567, 568), new signal.
8 Landmark Cablevision Associates for West, Mart,
and Clifton, all Texas (TX0871. 872, 873), new signal.
® Valley Cablevision of South Dakota lnc. for Dell
Rapids, 5.D. (§D0067. 68), new signal.

8 Booth American Co. d/bfa Tor Solon. Mich.
(M10569), new signal.

Earth Stations

Applications

B FCC reports following satellite radio applications
have been accepted for filing:

® First National Home Theatres Inc. for Romulus,
Mich. (4.5 m. Andrew, E3819).

# Comcast Cable Communications Inc. for Shelby
township. Mich. (5m. Anixier-Mark. E3926).

B Highland Video for Blairsville, Pa. (5m, S-A.
E3975).

m Stellar Vision Inc. for Corpus Christi, Tex. (5m,
Comtech., E3976).

B Madison Cablevision lnc. for Orange. Va. (5m, S-
A, E3977).

& Tele-Media Co. of Andover for Shippingpor. Pa.
(5m. AFC, E3978).

8 KFDA-TV for Amarillo, Tex. (5m, $-A. E3979).

B R & E Cablevision for Atlantic Beach, Fla. (5m. $-
A, E3980).

Actions

® Full Gospel Businessmen's Fellowship Interna-
ticnal of Eugene, Ore. (E2082). Westiport, [nd.
(E2416): Springfield, [Il. {E2417): Sunnyside, Wash.
(E2599); Manhattan, Kan. (E2963); Bakersfield. Calif.
(E2988). Hunisville. Ala. (E3021): Haynesville, La.
(E3129); Burlingten, Vi. (E3164): and Walker, Mich.
(E3165).

s |1 & R Management for Houston (E3381).

® Rogersville Cable TV Co. for Rogersville, Tenn.
(E3526).

s Pike County Cablevision Corp. for Petersburg, Ind.
(E3528).

s Teletronics Cable Co. for lHioward. Kan. (E3529).

B Cox Cable Communications Inc. for Saranac Lake,
N.Y. (E3533).

m Beaver Springs Mutual Cable for Beaver Springs. Pa.
{E3638).



m Futurevision Cable Enterprises Inc. for Burlington,
N.J. (E3700).

8 Gulfstream Cablevision Inc. for Dunedin, Fla.
(E3701).

& Storer Cable Communications Inc. for Camilla-
Pelham, Ga. (E3702): Jefferson, Ky. (E3703):
Ashburn, Ga. (E3704): Williston, Fla. (E3706):
Wasuchula, Fla. (E3709): Charleston, S.C. (E3708):
and Hyattsville. Md. (E3712).

8 Middlesex Cablevision Inc. for East Brunswick,
N.J. (E3712).

& Futurevision Cable Enterprises In¢. for Bordenton,
N.J. (E3713).

8 General Television of Delaware Inc. for Milfard,
Del. (E3714).
& Futurevision Cable Enterprises Inc. for Eatontown,
N.J. (E3716).

& Hi-Net Communications Inc. for Columbia, S.C.
(E3735). Boston-Peabody, Mass. (E3737): Holyoke,
Mass. (E3739): Georgetown, S.C. (E3741) and
Shreveport. La. {(E3743).

& Cable Television Co. of lllinois for Fairbury, Il
(E3745).

8 New Mexico Junior College for Hobbs, N.M.
{(E3747).

& Domesticon Corp. for Atlanta, Ga. (E3748).

m Best Western Motor Inn for Hurricane Mills, Tenn.
(E3749).

&8 Hi-Net Communications Inc. for Chevy Chase, Md.
(E3750) and Carbondale, HI. (E3751).

& Wometco Cable TV of Alabama Inc. for Newton,
Ala. (E3753).

8 Storer Cable Communications Inc. for Miami
(E3754).

a8 Storer Communications of Groton Inc. for Groton,
Conn. (E3755).

& Erie Telecommunications Inc. for Erie, Pa. (E3756).

Services

B Booth American Co. for Leland, Mich. (E3757).

a8 Hi-Net Communications Inc. for Mt. Pleasant, Tex.
(E3759).

8 United Cable Television Corp. of Cupertino Inc. for
Cupertino, Calif. {E3760).

® Gross Telecasting Inc. for Lansing. Mich. (E3761).
8 Newport Cablevision Inc. for Newport, V1. (E3762).

a Cherokee Village for Brooklyn Park. Minn.
(E3763).

8 Toney Fork TV Line Service for Itman, W. Va.
(E3764).

8 Multimedia Cablevision Inc. for Warr Acres, Okla.
(E3965).

a Carolina Broadcasting Co. for Charlotte, N.C.
(E3766).

8 Miami Vally Broadcasting Corp. for Dayton, Ohio
(E3767).

a Cableworld of Franklin County Inc. for Washing-
ton, Mo. (E3768).

8 Mehl Cable Systems Inc. for Tucson, Ariz. (E3769,
3770, 3771).

® Sam Echols for Bonne Terre, Mo. (E3772).

m Crawford Cable for Franklin, Neb. (E3776); Red
Cloud, Neb. (E3777): and Alma. Neb. (E3778).

m Hi-Net Communications Inc. for Sterling, Va.
(E3779). Craig. Colo. (E3780): Shreveport. La.
(E3781); Wheeling-Northbrook, 1ll. (E3782): Scot-
tsboro. Ala. (E3783) and Tomah, Wis. (E3784).

8 Douglas Communications of Glens Falls, for War-
rensburg, N.Y. (E3785).

a Taft Broadcasting for Cincinnati (E3786).

8 Marco Communications for Houston/Green Arbor,
Tex. (E3787).

® Full Gospel Bussinessmens Fellowship for Rich-
land, Wash. {(E2418) and Lincoln, Neb. (E2029).

& Signal Master Inc. for San Diego, Calif. (E3366).

AERONAUTICAL CONSULTANTS
Tower Locaton/Height Studwes
FAA Negotatons
JOHN CHEVALIER, JR.
AVIATION SYSTEMS

ASSOCIATES, INC.
1650 So Pacific Coast Hwy
Redondo Beach, CA 90277

(213} 316-5281

dstaworldinc
AMeFM TV

Translators/Low Powar TV
Allocation Studies/Directories
1302 18th St. N.W, Suite 502
Washington, D.C. 20036
(202) 296-4790

SOUTHERN

BROADCAST SERVICES
COMPLETE TURNKEY SYSTEMS
STUDIOS, TRANSMITTERS,
TOWERS. ANTENNAS
Full Rigging & Erecton Services
Custom Electronics Design & instaliation
PO. Box 740, Alabaster. AL 35007
(205) 663-3709

On-Spec Engineering, Inc.

Specializing in Radio Broadeast laciliies foroducbion
slutho mantenance Sludios lransmitlers,DAs Na
tonwde service

6597 Sweet Fern
Columbis. MD 21045
(301) 992.0108
Stuart R. Jagoda:-Pres

System ® Softwear
for

TRS 80-—~Mod It
Logs — Billings — Accounts Recewables
plus much more
RADIO COMPUTERIZED
PROGRAM SYSTEM
PO. Box 1277, Tacoma. WA. 98401
Phone: 206—-927-1360

DON'T BE A STRANGER

To Breadcasling's 157 000" Readers
Dispiay your Prolessional ot Service
Card nere It wnl be seen by the degt
$i0n-Making S1ahon ownels and man
agers tChiel engineers and lechmicians
Japphcants tor AM FM TV and buyers of
broadcasting services

'1977 Readership Sutvey snowing 44
readers per copy

-
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8 American Satellite Co. for Fort Collins, Colo.
(E3555) and Los Alamos, N.M. (E3752).

Other

8 [n response to numerous requests extended
through March | time 1o file comments in matter of list
of FCC's rules 10 be reviewed pursuant to Regulatory
Flexibility Act during 1981-82. Action Dec. 15.

&8 Total of 3,111 complaints from public was received
by Broadcast Bureau in Oct. 1981, decrease of 1,181
from Sept. Other commenits and inquiries for Oct.
totaled 630, decrease of 183 from previous month.

8 Temporary Commission on Alternative Financing
for Public Broadcasting set its next meeting for Mon-
day, Jan. 11, at 2 p.m. Meeting will be at FCC meeting
room on eighth floor of the FCC building at 1919 M
Street, N.W., Washington, D.C.

Call Letters

Applications
Call Sougnt by
Now AM
wCDO Broadcast Facilities Co., Sidney. N.Y.
New FM's
KMEL Samue! Berkewitz, Memphis, Mo.
KBBN-FM Custer County Broadcasting Co. Broken
Bow. Neb.
WDPN Midcom Corp.. Columbia, 8.C.
WWVU-FM Waest Virginia Board of Regenis,
Morgantown, W, Va.
New TV
WDPB Delaware Citizens Committee. Seaford. Del.
Existing AM's
WCMX WLMS Leominster, Mass.
KLBB KEEY Saint Paul, Minn.
WERZ WKXR Exeter. N.H.
WSSG WYNG Goldsboro. N.C.
WSML WWOK Graham, N.C.
wJal WHIT New Bern, N.C.
KTLK KJET Beaumont, Tex.
KXOI KBSN Crane, Tes.
KQEU KITN Olympia. Wash.
Existing FM's
KBRQ-FM KADX Denver
WMLO WSPB-FM Sarasota, Fla.
KZOQ KYLT-FM Missoula, Mont,
WERZ-FM WEKXR-FM Exeter, N.H.
Existing TV
WCPX-TV WDBO-TV Orando. Fla.
Grants
Cail Assigned (o
New AM's
WiUA Bobby W King, Albertville, Aia.
KVLD Prince William Sound Broadcasters, Vaidez,
Alaska
WREI Jose J. Arzuaga. Quebradiilas. PR.
KZ2) Western Broadcasting Inc.. West Jordan,
Utah
New FM’s
wITD Ohio Valley Broadcasting Inc.. Vanceburg, Ky.
KBPS-FM Benson Polytechnic School/Portland Public
Schools. Portland, Ore.
New TV's
WwDaAl Great Lakes Broadcasting Inc., Gary. Ind.
KAVU-TV Community Broadcasting of Coastai Bend
Inc., Victoria, Tex.
Existing AM's
KCNL KGTL Homer, Alaska
WP WYAZ Yazoo City, Miss.
WNCR WLAB St. Pauls, N.C.
WMBG WBC) Wiiliamsburg. Va.
Existing FM's
KUOL KSKR Mena, Ark.
WMS| WZZQ Jackson, Miss.
WIQA WIMA-FM Lima, Ohio
KINE-FM KPUP Kingsville, Tex.
WEBCI WBCI-FM Williamsburg. Va,



Professional Cards

ATLANTIC RESEARCH CORP
Jansky & Bailey
Telecommunications Consulting
Membesr AFCCE
5390 Cherokee Avenue
Alexandnia, Virgima 22314
(703) 642.4164

EDWARD F. LORENTZ
& ASSOCIATES
Edward F. Lorentz. PE.
Charles | Gallagher. P.E.
1334 G St. NW.. Sutte 500

Washington, D.C. 20005
(202) 347.1319
Member AFCCE

A.D. RING & ASSOCIATES

CONSULTING RADIO ENGINEERS
Suite 500
1140 Nineteenth St., N.W.
Washington, D.C. 20036
(202} 223.6700
Member AFCCE

COHEN and DIPPELL, PC.
CONSULTING ENGINEERS
1015 15th St. N.W., Suite 703

(202) 783-0111

Washington, D.C. 20005
Member AFCCE

CARL T JONES ASSOCS.

{Formerly Gautney & Jones)
CONSULTING ENGINEERS

7901 Yarnwood Court
Springfield, VA 22153
(703) 569-7704
AFCCE

LOHNES & CULVER
Consulting Engineers
1156 15th St. N.W., Suite 6§06
Washington. 0.C. 20005
(202) 296-2722

Member AMCCE

A. EARL CULLUM, JR.

CONSULTING ENGINEERS
INWOOD POST OFFICE
BOX 7004
DALLAS, TEXAS 75209

{214) 631-8360
Member AFCCE

SILLIMAN AND SILLIMAN
8701 Georgia Ave. 805
Silver Spring, MD 20910

ROBERT M. SILLIMAN. P.E.
(301) 589-8288

THOMAS B. SILLIMAN, P.E.
(812) 853-9754

Member AFCCE

MOFFET. RITCH & LARSON. P.C.
CONSULTING ENGINEERS

1925 North Lynn Street
Arlinglon, VA 22209
(703) 841-0500

Menber AFCCE

STEEL,ANDRUS & ASSOCIATES
David L Steel, Sr, P.E. .

P.0. Box 230, Queenstown, Md.
{301) 827.8725 21658
Alvin H. Andrus, P.E.

351 Scott Dr.; Silver Spring. Md..

{301) 384.5374 20904
Member AFCCE

HAMMETT & EDISON, INC.
CONSULTING ENGINEERS

Radio & Television
Box 68, International Airport

San Francisco, California 94128
(415) 342-5208

Member AFCCE

JOHN B. HEFFELFINGER

9233 Ward Parkway, Suite 285
816-444-70010
Kansas City, MissOuri 64114

JULES COHEN
& ASSOCIATES

Suite 400
1730 M St. N W,
Washington DC 20036
1202) 659 3707
Member AFCCE

CARL E. SMITH
CONSULTING ENGINEERS

AM-FM.TV Engineering Consultants
Complete Tower and Rigging Services

8500 Snowville Road
Cleveland, Ohic 44141
216/526-9040

VIR JAMES

CONSULTING RADIO ENGINEERS
Apphcations and Field Engineering
Computerized Frequency Suiveys
4940 E. 39th Ave.—B0207
(303) 393-0468

DENVER, COLORADO
Member AFCCE & NAB

E. Harold Munn, Jr,
& Associates, Inc.

Broadcast Engineering Consulants
Box 220
Coldwater, Michigan 49036
Phone: 517—-278-7339

ROSNER TELEVISION

JOHN H. MULLANEY

HATFIELD & DAWSON

MIDWEST ENGINEERING

TOWERS. ANTENNAS. STRUCTURES
Swdies. Analysis. Design Madifications.
Inspernions Supervision of Erection

6867 Elm Sv.,, McLean, VA 22101
Tel (703) 356-9765

Member AFCCE

CONSULTING ENGINEERS
P. 0. BOX 18312
DALLAS, TEXAS
75218

Computer Aided. Design & Allocation Studies
Figld Engineering,

(214) 869-0294

Member AFCCE

RADIO ENGINEERINGCO

BOx 4390 RR
SANTA YNEZ. CA B3460
CONSULTANTS
ALLOGATIONS, INSTALLATIONS. FIELO
ANYENNA & TYPEZ ACCEFTANCE MTABUREMENTS

NORWOOD J. PATTERSCN
PARSDEHT {BOB) 688.23313

SYSTEMS Consulting Radio Engineers, Inc. Consulting Engineers ASSOCIATES
CONSULTING & ENGINEERING 9616 Pinkney Court Broadcast and Communications Consulting Engunsans
250 West 57 Street Potomac, Marylond 20854 4226 6th Ave, N.W, 150 Wesley Rd.
New York, N.Y. 10107 301 - 299-3900 Seattlfé(\;‘gs;gs‘g_t;{wé ?8107 Creve Coeur. L 61611
(212)246-2850 Member AFCCE Member AFCCE Member AFCCE
MATTHEW ]. VLISSIDES, PE. C.P.CROSSNO & ASSOCIATES JOHN FX. BROWNE
STRUCTURAL CONSULTANT

& ASSOCIATES. INC.
CONSULTING ENGINEERS
1901 Pennsylvania Ave.. NW

Washington, D.C. 20006
525 Woodward Avenue

8loomfield Hills, M1 48013

Tel 131316426226 (202} 293 2020
Member AM (T

WILLIAM B. CARR
& ASSOCIATES, INC.
DALLAS/FORT WORTH

WILLIAM B. CARR. RE.
1805 Hardgrove Lane,
Burleson, Texas 76028, 817/,295-1181
MEMBER AFCCE

Consulting Telegommunications
engineer serving Education and In-
dustrial clients throughout the United
States in a fully equipped motor home,
traveling office. William F Pohts _

Contact through answering service at

POHTS ENGINEERING

301 South Allen St —Suite 301
State College. PA 16801 814/234.9090

Member AFCCE

D.C. WILLIAMS
& ASSOCIATES, INC.

BROADCAST AND COMMUNICATIONS
P Assisied Dir Array and
Feeder Sysiem Design. Analysis, and
Bandwidlh Optimizatien
Applitalions - Field Engingering
10517 CATAWBA WAY
RANCHO CORDOVA, CALIFORNIA 95670
(916} 366-7666

R.L. HOOVER

[+ Iting Teh icati Engi

11704 Seven Locks Road

Potomac, Maryland 20854
301.983-0054
Member AFCCE

SADACCA, STANLEY

& ASSOCIATES
AM FM TV
PO Drawer LT.
Crestine. CA 92325

{714) 338-5983

SHERMAN & BEVERAGE
ASSOCIATES, INC.
Broadcast/Communications Consultants
Box 181, R.D. #2
Medtord. N.J. 08055
(609) 983-7070

BROMO
COMMUNICATIONS

Broadcast Technical Consultants
£.0. Box M. St. Simons laland, GA 31522
{912) $38-55608
< designed eppli « Fisld Enginesring
frequency Measuring Service

MEYER GOTTESMAN
BROADCAST ENGINEER

3377 Solano Ave,, Suite 312
NAPA, CA 94558

TELEPHONE (305)463-0092: Anytimel

LAWRENCE L. MORTON. E.E.
AND ASSOCIATES
CONSULTING TELECOMMUNICATIONS ENGINEERS
LOW-POWER TV. AM. FM. TV APPLICATIONS,
FIELD EMGINEERING. COMPUTERIZED CHANNEL SEARCHES,
1747 SOuTH DOUGLASS ROAD. SUITE D
ANAHEIM. CALIFORNIA 92806
(714) 634- 1662

RALPH E. EVANS ASSOCS.

Consulting TeleCommunications
Engineers

AM-FM-TV-CATY.ITFS
216 N. Green Bay Rd.
THIENSVILLE, WISCONSIN 53092

Phone: (414) 242-6000
Member AFCCE

George Jacobs
& Associates, Inc.
Consulting Broadcast Engineers
Domestic & International
Member AFCCE
11307 CLARA STREET
593-1643 SILVER SPRING, MD.
AREA CODE 301 20902

LECHMAN, COLLIGAN
& ASSOCIATES

T ions Consultant

Empire Building
2033 M Street. N.wW. Suite 205
washington, D.C,, 20036

{202) 775-0057




Classified Advertising

Rates: Help Wanted; 85¢/word. Situation Wanted; 50¢/word in advance. Blind
Box; S3/issue. Display; Situations Wanted: $40/inch, all others $70/inch.

RADIO

HELP WANTED MANAGEMENT

General Manager Needed for major market
religious/ethnic radio station. Must be sales-oriented
and want to make money. We are one of the largest
radie chains and are offering a once in a lifetime op-
portunity in an upper Midwest market. If you think
you're qualified, contact Dick Marsh, Vice-President,
Universal Broadcasting, 3844 East Focthill Boulevard,
Pasadena, CA 91107. 213-577-1224. This is an im-
mediate opening.

Experienced G.M. with exceptional sales ability. Tur-
naround situation in top 100 market. Contact Bob
Mooney, KWNT, Davenport, lowa 52803. 319—
326-4407.

General Salesmanager for extremely successful
FM Top 40 and AM Urban Contemporary. Must
possess thorough knowledge of sales systems, ability
to follow through, hire, train and mctivate eager staff.
$50.,000 salary plus bonus and automobile. Our
employees know of this ad. Send resume to Box N-74.
Equal Opportunity Employer

Growing, small, well-managed group Operator seek-
ing manager/sales manager applicants. Special
emphasis on individual achievers with empathy-
oriented approach to clients and personnel. Midwest
and Southern facilities. Reply with full resume and
references. EO.E. Box N-110.

General Sales Manager for major market. Must
train, motivate, lead sales force. Knowledge of co-op
and agency contacts required. Compensation
package could include ownership opportunity for right
individual. Send resume to PO. Box 600, Holbrook N.Y.
11741

General Manager for KISS-KMAC, San Antonio,
Texas. Excellent opportunity for heavy-weight with
strong administrative skills. Please share your interest
in confidence to Wally Voigt, Capitol Broadcasting
Company Radio Group, PO. Box 12000, Raleigh. N.C.
27605-2000. EOE/MF

General Manager. Dominant Minnescta AM-FM in
rich agricultural area seeks “take charge” manager
with strong sales/imanagerial record. Excellent career
opportunity with excellent company Base + commis-
sion, Box P-29.

Educational Radio Station Manager: Responsible
for daily administration of 1,000 watt campus FM edu-
cational radio station and teach one course per
semester in Communication Department. Minimum re-
quirements: master's degree or equivalent in Com-
munication with minimum of two years prolessional
experience in commeicial or educational radio to in-
clude administrative responsibilities. Knowledge of
programing, production and broadcast law and ability
to supervisé student station staff and teach basic
broadcasting course. Application deadline: January
25, 1982, Submit resume and letters of recommenda-
tion to: Station Manager Search Committee, 220
Hullihen Hall, University of Delaware, Newark,
Delaware 19711.

General Manager for successful AM/FM in the north-
west. Requires aggressive |eadership capabilities and
sales skills. Please mail resume to Paul Spranger,
Westemn Broadcasting Company, Drawer M, Missoula,
MT 59806. E.O.E.

Sales Manager for Florida medium market. Adult for-
mat. Salary, commission and override. Must carry list
and be heavy closer GM promotion probable on short
term. Resume immediately to Box P-39.

Operations Director-Heavy Sales-All-Around Man.
New FM Stereo. On your way up. 314 —586-8577 for
Mgr.

HELP WANTED SALES

Sales Manager. New FM in beautiful St. Augustine,
Florida, will need aggressive proven sales manager for
this 1st class facility serving 50,000. Excellent living
and working conditions —super opportunily. Send
resume to Jim Martin, WMKM, PO. Box 2696, Jackson-
ville, FL 32203. Phone 904 355-7511. EOE.

I'm looking for someone who can successfully sell
a 35+ format in the fastest growing market in the
country. Send resume te Mr. Rory Mack, WINK-AM, 8ox
331, Fort Myers, FL 33902.

General Sales Manager for AM/FM medium SE.
market. Salary, commission over-ride arrangements to
§35,000.00+. Successful stations, good ratings and
track record. Complete resume to Box N-87.

Group-owned, medium market combo in Virginia
has opportunity for experienced and professional per-
son to handle sales development, promotions, and
personnel/management training. Good track record
needed. Compensation commensurate with ex-
perience/gualifications. Equal opportunity employer.
Box N-108.

Need Turn-around Sales statf-heavy closers. Sal-
ary plus high commissions on net sales. One for sales
manager that can sell and create excitement. South-
east media market, adult format, ratings okay, 35 plus
demos. If you're dead-ended, act tast—you can make
money. Box N-97.

Sales Manager for WNVY, Pensacola, Florida.
Fulltime Modern Country. Salary, commission and
override. Cemplete resume to Steve Williamson,
General Manager, WNVY Radio, PO. Box 18710, Pen-
sacola, Florida 32523.

Sales Person Wanted - Must have radio sales ex-
perience, self-starter Excellent opportunity for advan-
cement to SM. Medium size KY market. Good salary
plus. Reply to Box N-85. ECE.

Sales position with growing group! Career position
available selling this central California coastal combe.
We're the established buy in this spectacular growth
area. Sell us w/your experience and drive in a letter wi
resume to Box N-112.

Radic Sales Pro—medium market group—stations
in Midwest and Florida. If you've reached your dollar
potential, let's talk about your future. Write to: James
C. Pride, President, Rakel Communications, 161 Twin
Lakes Dr, Fairfield, Ohic 45014.

WTNY is looking for an aggressive, mature sales
person with an ability to work closely with our fine
family of advertisers. Excellent opportunities and
benetits. Send credentials to James E. Brett, Executive
Vice President, Watertown, N.Y. 13601t. Equal oppor-
tunity employer.

Sales Trainee Position. WSM Broadcasting,
Nashville, Tennessee, has a trainee position available
in local sales. Must have a Bachelor Degree in Com-
munications with a major in Broadcasting. Must have
one of more years experience in sales. If interested
and qualified, contact Opryland U.S.A. Personnel Of-
fice, 2802 Opryland Drive, Nashville, Tennessee
37214. Equal Opportunity Employer, MiF/H.

Eastern Long Island’s No. t Adult Contemporary
FM Stereo station. Salesperson wanted. Knowledge of
Retail, Co-op, RAB helpful. Commissions with many
benetfits. On-Air experience helpful, but not essential.
Send resume to: General Manager, WSBH, 56 Jagger
Lane, Southampton, New York 11968.

Texas State Network needs a self-starting,
enthusiastic salesperson with at least two years' ex-
perience in radio sales. Salary and commission. Call
Ms. Ranson 214—263-2836 for appointment. EOE, M/
F

WTTM Trenton, New Jersey's only full-time Coun-
try satellite station wants full-time News/Production
person. Send tape, resume: Mar¢ Scott, General Man-
ager, WTTM, 333 West State Street, Trenton, NJ 08618.
609—475-5141.

The best AM/FM combination in Houma-Thibodaux,
Louisiana, market is looking for an experienced
salesperson. Established list with billing accounts.
Only 60 miles from New Orleans. Contact John Starr,
504 —475-5141.

WKGN, Knoxville’'s onty News/Talk Station, is ex-
panding its sales department in time for the World's
Fair. Rush your resume for this opportunity to Bill
Struck, General Sales Manager, WKGN, 2900 Suther-
land Avenue, Knoxville, Tennessee 37920. EEO
Employer.

HELP WANTED ANNOUNCERS

Excellent opportunity for experienced personality.
Top quality community radio, adult contemporary for-
mat. Join great staff, modern facilities, good salary,
benefits. Summer/Winter vacationland. Send resume
& tape to: Donald A. Thursten, WMNB, Box 707, North
Adams, MA 01247,

Northern lllinols small market leader now accepting
presentations from Adult communications for possible
future openings. 3 to 5 years' experience necessary. T
& R's to: Randy Rundle, WZOE AM/FM, Broadcast
Center, Princeton, lllinois 61356. EOE, MiF

Central Virginia FM sterec modermn country is look-
ing for talented, hard working announcer, minimum
two years on-air experience. Full benefits. Send tape/
resume to; Operations Manager, Box 522, Amherst, VA
24521. EOE.

Radio Personality for "music of your life” station in
Daytona Beach. Warm adult delivery and a minimum
of 3 years commercial radio experience. Tape and
resume to WROD, PO. Box 991, Daytona Beach, FL
32015 904 — 253-000.

Southern MD Community-oriented AC station
needs experienced announcer. Good production.
Other responsibilities possible. Tape and resume to
Ted Tate, WKIK, PO. Box 346, Leonardtown, MD 20650.
EOE.

Program Director for major market urban contem-
porary station. Experience and proven track record as
PD.a must. Send resume to PO. Box 600, Holbrook, N.Y.
11741,

Santa Barbara, California, needs talented, crea-
tive, experienced personality for our contermporary AM
station. No time and temp types, please. Great Climate,
good pay. Send tapes, resumes, and income needs to
Terry Janisch, 1832 East Las Tunas, Santa Barbara,
California 93103. E.O.E.

Tetephone talk, Major market station wants per-
sonality with provocative, humorous, imaginative
telephone finesse. EOE. Send resume to Box P-26.

Exceilient opportunity to join a proven winner in
Central Virginia. WPVA {AM-FM) needs a professional
capable of handling Country in morning drive, produc-
ing creative spots, and co-hosting a top rated talk
show. Must have the winning attitude. Send tape and
resume to Bob Rich, Operations Manager, WPVA, PC.
Box 87, Petersburg, Virginia 23804. An E.O.E.

Announcers Needed, all air shifts. Please send
tapes and resume with salary requirements to: WTSB/
WGSS, Ron Pait, PO. Box 393, Lumberton, NC 28358.
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HELP WANTED ANNOUNCERS
CONTINUED

We need a mature, experienced personality capable
of capturing a medium-sized Northeastern market.
If you can dazzle them with your humor and per-
sonality, have a good knowledge of Country music, and
plenty of on-air experience, we'd like to talk to you
about being our next morning personality. Send salary
requirements and resume to Box P-8.

Radio Announcer. The Universitly of Missouri-St.
Louis is seeking an Announcer for its FM radio station,
KWMU. Candidates must have high school diploma or
equivalent and 1 year announcing experience.
Familiarity with classical music and pronunciation of
foreign works is a necessity. Application deadline is
January 25, 1982. Send letter of application, resume
and audition tape to: Personne! Office, University of
Missouri-St. Louis, 8001 Natural Bridge, St. Louis,
Missouri 63121. Equal Opportunity Employer, M/F

HELP WANTED TECHNICAL

Chief Engineer for new FM in beautiful 5t. Augustine,
Florida, who can also do air shift and will be proud to
maintain this 1st class facility. Excellent living and
working conditions. Send resume to Jim Martin,
WMKM, PO. Box 2696, Jacksonville, FL 32203. Phone
904 355-7511. EOE.

Chiet Engineer/Announcer for medium market
AM/FM in Florida. EOE. Reply with resume and saiary
history to Box N-89.

Assistant Chief Operator. Growing AM/FM has im-
mediate need for Assistant Chief Operater. Minimum
st Class license and twg years practical experience
in transmitter, studio installation and maintenance re-
quired. Excellent career opportunity. Full benefits.
Senc cover letter, resume and salary requirements to
S. Rice, Personnel Manager, WJLK. Asbury, Park, NJ
07712  ECE.

Northern Virginia AM/FM: Director of Engineering
for fulitime regional AM at 610 khz and a Class "B" FM.
Attractive area about seventy miles from Washington,
D.C. Already on-line with satellite ... other facility im-
provements scheduled for 1982. Please send your
resume to our home office: The Holt Corporation,
Westgate Mall, Bethlehem, PA 18017.

South Fiorida Coastai AM/FM needs Chief
Engineer with solid background in FCC rules as well
as hands-on experience with RF and audio. st or
Generai Radio Telephone license required. Send
resume with satary requirements to Box N-88. EQE.

Consulting firm, midwest location, needs staff
engineer for field and office work. Experience in AM
and FM required. TV a plus. BSEE desired but other
math and physics background considered. Salary
negotiable. Call 309—673-7511.

Chiet Engineer. Chief Engineer needed by top ten

market adult contemporary FM. If you have 3-to-5-
years radio maintenance experience, know how to get
top quality, competitive sound, and can run a clean
technical operation, we would like to hear from you.
This position requires first-rate management and tech-
nical skills. we are a major group broadcaster operat-
ing in eleven markets, and offer an excellent salary,
benefit plan and future grown opportunities. Qualified
applicants should send resume in confidence to Box
N-101. An Equal Opportunity Employer.

Fast-growing midwest radio group is seeking
talented, experienced air talent, News Anchors and
Reporters. Send resume to Box N-90. EOE,

Program Director: Powerhcuse AM in Top 50 Market
wanis “take charge” person to revitalize and give
direction 1o a potentially great Personality/Adult Con-
temporary Radio Station. Air Shift (preferably, Morning
Drive), oversee Air Staff, Production, News Personnel
and formatics. Solid track record with proven stability
a musl. Send resume to: Box N-58. EQE-M/F

HELP WANTED NEWS

WLAP/WLAP-FM, Lexington, Kentucky, needs ex-
perienced, dedicated news reporter/anchor, Strong
delivery, ability to dig and write. Tape, writing samples
and resume to Phil Miller, PO. Box 11670, Lexington,
KY 40577. EQE.

Searching for experienced Feature/Hard News Re-
porter for topnotch small market operation. Send your
best to David Van Drew, WZOE AM/FM, Broadcast
Center, Princeton, lllincis 61356. EOE M/F

Kansas’ No. 1 radio news team is looking for ex-
perienced News Anchors and Reporters. Send tapes
and resumes to Geoff Scott, N.D, KFH Radio, 104 S.
Emporia, Wichita, Kansas 67202. EOE.

Part-Time & Weekend talk show hosts plus part-
time newsperson for number one news/talk station in
southeastern New England. Gusty, provocative in-
formed talkers. Newsperson who iikes to dig for local
news and report it. Tape and resume to David Derosier,
WBSM, 220 Union Streel, New Bedford, MA 02740.
617—993-1767.

Casey Radio, the fastest growing station in Western
Oklahoma, has an immediate operning for an ag-
gressive, experienced news person. Reply to Basil
Price. General Manager, KKCC, Box 1326, Cointon,
Oklahoma 73601. 405—323-0617.

News Director for Adult AOR station in small market
Rocky Mountain resort area. Must have solid news
background. No smokers. Like the mountains? Tape
and resume to KMTN-FM, Box 927, Jacksen Hole, WY
83001.

WZZK-FM, Birmingham's top-rated station, seeks
marning co-anchor; some street reporting. Delivery
and voice most important. Must be good writer
Minimum 2 years' on-air news experience. WZZK is
part of the growing, employee owned, Katz Broadcast-
ing Company. Tape and resume to Ley Garnett, News
Director. WZZK, 530 Beacon Parkway West, Bir-
mingham, AL 35209. No Phone Calls. E.O.E.

Morning News Pro for adult AM midwest University
town. Top salary and benefits. Tape and resume to
Kent Braverman. KCJJ Radio, Box 2118, lowa City,
lowa 52244.

Chief Engineer immediately needed for full-service
public radio station serving Western New York and
Southern Ontario. Required talents include planning,
maintenance, repair and installaticn. Opportunity to
set up new facility for established station.  Station
does many remote bioadcasts. Exceilent state
benelits and security. If you're an outstanding Chief
Engineer or want to be one, send resume and salary
requirements to Mr Sikorski, WBFO, 3435 Main Street,
Butfalo, NY 14214, AA/EOE.

Radio Automation maintenance technician. Ex-
perience required. Contact Earl Bullock, Broadcast
Automation, 4340 Beltwood Pkwy, Dallas TX 75234,
214—934-2125,

Medium market FM, AM (non directional) Illincis
radio property looking for Assistant C.E. All state of the
art equipment. Interested in Somecne wanting to move
into CE. position, with repair and maintenance
abilities. Good salary and benefits. Reply in confi-
dence to Box P-10.

Chief Enginear. WMPS/WHRK, the flagship stations
of Memphis-based Plough Broadcasting Company, is
looking for a highly professional chief engineer. Ex-
cellent compensation and benefits plan. Forward
resume and introductory fetter to: Craig Scott, VP/GM,
WMPS/WHRK, 112 Union Avenue, Memphis, TN
38103. No calls, please. An Equal Opportunity
Employer.

WSVS AM-FM, Crewe, VA, has an immediate open-
ing for a news reporter to cover, write and broadcast
area news events. Applicants must have prior radio
news experience and a college degree or equivalent
experience. In addition, must have good radio voice
and good oral and writing skills and be able to type at
least 40 wpm. Qualified applicants should call 804 —
645-7734 1o establish a time for interview. EOE.

Opening for a Top Quality Newscaster at WSB-
Radio, Atlanta. GA. Must have 3-5 years with major
market experience. Salary negotiable, no beginners
and no calls, please. Equal Opportunity Employer, M/E
Reply to: Personnel Director, WSB Radio, 1601 W.
Peachtree St, N.E., Atlanta, GA 30309.

Great Falls, Montana. New 100.000 watt FM to
sign-on in early 1982. Now accepting applications for
complete staff including Manager, Salespersons, An-
nouncers, Newspersons. Contact: William Reier, Presi-
dent, Northern Sun Broadcasting, PO. Box 20, Boze-
man, Montana 597 15.

HELP WANTED PROGRAMING,
PRODUCTION, OTHERS

Development Director Responsible for fundraising
and public awareness at Public Radio Station. 9.7%
rating in small market area. Salary $13,386 - $18,280.
WMRA, James Madison University, Harrisonburg, VA,
22807. Jan. 20th deadline. An Affirmative Action/
Equal Opportunity Employer.

Copy Director Needed. If you have writing skills
and a team spirit, send your credentials to Don Alex-
ander, WTNY, Watertown, N.Y. 13601. Equal Oppor-
tunity Employer.

Singie Station Small Market in New York recreational
area needs help now in developing full potential and in
preparing for upcoming tourist boom. Only dynamic
individuals fully experienced in all aspects of radio
and ready for management responsibilities need ap-
ply. $12,000.00 to start, plus benefits and growth
bonus. Production, air shift, and PBP EOE, MJF Reply
Box P-14,

Casey Radio, the fastest growing station in Western
Oklahoma, has an immediate opening for a take
charge operations manager. Reply to Basil Price,
General Manager, KKCC, Box 1326, Clinton,
Oklahoma 73601. 405—323-0617.

Creative copywriter/production announcer. Ex-
perienced writer-producer to join award-winning team
at two top-rated, highly successful medium market
stations. Send produced samples and complete
resume to Jack Shuster, WHWH, Box 1350, Princeton,
NJ 08540. EOE.

SITUATIONS WANTED MANAGEMENT

GM-GSM, over 16 years' medium and small market
experience. RAB, Jennings. Welsh, Business Manage-
ment & Law. Strong sales, national, regional, and local
experience. Great sales training program and recruit-
ment, good programing background and knowledge of
ratings. Results-oriented, strong collections. Prefer
Western, but will listen to offers. Available January:
marvied with family. Call 606 —384-4129 or 606—
586-5458.

Group Management. 15 years of very successful
station and group management encompasses all
market sizes, most formats, AM & FM, total rebuilding,
major improvements, station purchase and sale.
Strong qualifications include administration, sales
development, programing and promotions ... plus a
dedicaticon to, and love for, radio. | am a resourceful, im-
aginative and practical developer of people and pro-
perites ... a hard working, shirt-sleeve manager, not an
ivory tower executive. Finest of references will prove
my worth to your organization. Will consider only a
long-term opportunity with a goed, growth oriented
group. Write Box N-81.

've made up my mind to move intlo management
and/or sales after many years on the air in markets
from N.Y. City to L.A. My background and intelligence
demand consideration. Personal interviews only, any
market will be considered. Box N-76.

General Manager. Lengthy experience with excep-
tional performance record in major and medium
markets. AM & FM, various formats. Excellent adminis-
trator, strong sales management, plus all the other
qualifications for successful station management ...
with reterences to prove (1. Caretully 1ooking tor long-
term association with quality crganization. Write Box
N-80.

General manager/Sales manager team available to
build a solid operation for you. Strong track record in
sales, programing and news. Believers in cemmunily
involvement. Investment opportunities welcomed.
Reply to Box P-6.

Program Manager- Impressive track record with
references. Currently with medium market chain in
Operations aspect. Looking for move up. Box P-37.

Experienced Young GM/GSM seeks small to
medium market position in Midwest or South. Self
starter with strong programming and promotion back-
ground. Let's talk 904—767-6176.
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SITUATIONS WANTED ANNOUNCERS

212-798-9390. Small Markets: Make the connec-
tion with an energetic D.J/Newscaster with good pro-
duction and writing skills, seeking initial break now!
Write 1o Box N-69.

High-profile morning personality, high energy, lots
of humot, high ratings. It's contagious. Will considet
PO. Position. Box P-1.

TELEVISION

New York Talk Host. Well-known radio personality;
livelyloff-beat. Terrific on open phones. Perceplive in-
terviewer, Top commeircial actress, over 10 years all
national advertisers. Many film/TV credits. Now in-
terested in relocating to other major market. Box No. 1,
312 West 81 Street, N.Y, NY 10024.

Male announcer, new, aggressive, some experience
in writing and production, immediate start possible.
Felix, 714—483-4264.

Announcer with three years' experience looking for
employment in small to medium market. Announcing
and sports experience. Anxious lo gain more ex-
perience. Box P-7.

Two talk hosts avallable. One hosted late-night
NBC-TV show. The other one works cheap! 201—
838-6991.

Announcer with 4 years’ experience. Alsc interested
in sales. Box P-20.

Versatile Announcer/Newscaster/DJ. 10 years ex-
perience, wants a permanent home at small or
medium market station, anywhere in California. Can
handle any format. 714—658-1094.

Seeking career in small to medium market as
sportscaster/news reporter. Newhouse School of Com-
munications (Syracuse University) grad. Knowledgea-
ble, articulate, experienced. Michael Mostow, 10114
Brock Drive, Silver Spring, MD 20903.

Talk Show Host with splendid ratings. Long on
humor and entertainment deftly intertwined with
serious discussion and interviews. 503—635-5190.

SITUATIONS WANTED TECHNICAL

HELP WANTED MANAGEMENT

Expanding group owners looking for aggressive
Station Manager with Sales Experience. (Western
State). Salary commensurate with ability and ex-
pefience. Box N-6.

New VHF station in Arizona's most desireable small
town needs sales-oriented general manager. If good
climate, a start-up challenge and an exciting future in-
terests you, send resume and salary requirements to
PQ. Box 391, Phoenix, AZ 85001, EEO M/E

Assistant Program Manager. Manage the Program
Department at WGVC-TV in the absence of the Pro-
gram Manager, assist in program scheduling, book-
ings, screening, viewer correspondence and all facets
of the department operations. Applicant must have
four-year college degree, preferably with major in
broadcasting or telecommunications. Emphasis on
public television experience. Full fringe benefits.
WGVC is the Public Television Station serving west
Michigan. Send resume to Personnel Office, 121 Lake
Superior Hall, Grand Valley State Colleges, Allendale,
M! 49401, Deadline Jaunary 11, 1982. (EEO/AA
Employer).

General Manager Corperate Officer—new VHF in
Anchorage, Alaska, seeking experienced broadcaster
to put Channel 4 on the air. Sales, pregraming, produc-
tion, peomotion, budgeting, pecple skills essential,
plus proven performance record in medium-sized
market. Send resume, salary requirements and
references to Tacoma Fund, 2104 North 30th Street,
Tacoma WA 98403. E.OE.

Station Manager with energy, administrative ability
and proven sales record for growing South Texas
market. EQE. Box N-99.

ASET Degree, 10 years' experience in Radio and TV.
Want staff engineer position. Prefer West Coast. Reply
to Box N-21.

Experienced Chief Engineer, First Phone, CEY,
Technical School. Write Box N-102,

Dynamite Engineer with good ears. great attitude,
AM DA, high-power FM, and digital experience is lo0k-
ing for medium market chief's position. Box N-79.

SITUATIONS WANTED NEWS

Sports Director. Award winner 15-years' ex-
perience. Hard working. Involved. Employed but look-
ing. Box N-1.

HELP WANTED SALES

Account Executive: Local TV sales experience re-
quired. Emphasis on retail sales, client contact and
development. Expanding local sales force of major
market independent UHF until 8 p.m., then STV opera-
tion. Liberal commission structure. Resume/salary re-
quirements to: Gary Brandt, WCLQ-TV, 6000 West
Creek Rd., Cleveland, Ohio 44131.

National Sales Manager—Group-owned network
affiliate in Midwest Top 60 market seeking national
sales manager with good track in both national and
local sales. Immediate opening. Send resume and sal-
ary requirements to Box P-33. An Equal Opportunity
Employer, M/F

News Director with impressive six-year news
gathering background wants to dig up stories with
dedicated radio journalists. Box P-4.

Chicago area law student with extensive sportswrit-
ing background and some PBP experience seeks
position with Windy City station. For tapes and
resume, contact David Schwartz, 716 Sarson Way.
Hanover Park, IL 60103. Telephone 312—837-6783.

Employed female radio news director seeks oppor-
tunity with quality station. Write Box P-16.

Two years broadcast skills, seeks stable News/Sales
or News/Sports position. 717 —523-0876.

SITUATIONS WANTED PROGRAMING
PRODUCTION, OTHERS

If you like Dr. Don—=Tiy this doctor. Heavy into
humor/entertainment. Serious offers only Box N-61.

Program Director/Music, promotion, research & pro-
duction background! Looking for room to grow at sta-
ble operation! Let's talk! Frank, 412—373-3994.

11 Years Radio/TV. Seeking position in Phoenix
area, Announcing prefetred. Available immediately. Air
personality/iproduction/music  directorinews/sales/
program director. Experience-reliability Resume-tape.
All inquiries welcome. Ray, 309 —289-4925.

Florida calling. 15-year pro seeks stable position
with a future, 813 —446-4871.

Unusual opportunity for Spanish speaking broad-
casters in several categories. Major Hispanic teievi-
sion station is 10oking for salespersons. All replies in
confidence. Box P-12.

HELP WANTED TECHNICAL

Chief Engineer/Operations Manager. Accent on
manager—to assume direction of engineering opera-
tions for midwest UHF station. Experienced in budget-
ing, hiring, training, and supervising engineering per-
sonnel. Knowledge of production helpful. Will become
important part of a professional management team.
Excelient future and benefits, Reply in confidence to
Box N-30. EOE.

Maintenance Engineer Wanted. Modern
Videotape Production Facility is seeking a mainte-
nance engineer. If you would like working in Colorado
and qualify in the maintenance of Ampex 1" Type C
videotape, CMS Editing Systems, Vital Squee-zoom
and Hitachi Cameras, contact Jerry Ebbers, Chief
Engineer, Telemation Productions Inc., 7700 East Iliff,
Suite H, Denver, CO 80231. 303—751-6000.

Assistant Chief. WLFI-TV Lafayette, Indiana, is tak-
ing applications for Assistant Chief Engineer. Write or
call Ken Gardner, WLFI-TV, PO, Box 18, Lafayetie, In-
diana 47903. 317 —463-3516.

Opportunity for assistant engineer to become
Chief Engineer with expanding group owners.
(Western State). Salary commensurate with ability
and experience. Box N-7.

TV Malntenance Engineer: WXIX-TV, a Metromedia
station, has an opening an the midnight shift for an ex-
perienced engineer Requirements: FCC 1st class
license; two year electronic associate degree of
equivalent; three years experience trouble shooting;
TV broadcast equipment to the component |evel.
Competitive salary and good fringe benefits. Send
resume to: Director of Engineering, 10490 Taconic
Terrace, Cincinnati, Ohioc 45215,

Chief Engineer. Top 50 CBS/TV affiliale in largest
UHF market in United States will relocate station to
new site early 1982, needs experienced take charge
chief engineer on-site location. design, equipping and
construction of new facility Scranton has active
cultural activities including own Symphony, public
theater, museum, zoo. Hub of interestate highways, PA
Turnpike, within two hours of New York, Philadelphia.
Send resume to: General Manager, WDAU-TV, 1000
Wyoming Avenue, Scranton, PA 18509.

Electronic Techniclan Wanted: Studio Chief
Engineer wanted at WOWK-TV Huntington, W. Va, to
be responsible for maintenance of studio equipment
and supervision of studio technicians. Heavy
electronic equipment maintenance and repair back-
ground required. Salary $20,000 plus profit sharing,
retirement plan, excellent benefits package. Please
write to General Managel WOWK-TV. 625 Fourth
Avenue, PQ. Box 13, Huntington, West Virginia 25706.
An Equal Opportunity Employer.

Television Broadcast Engineer with production
emphasis required for operation and maintenance of
new EFP vehicle, Vanguard studio editing and studio
maintenance. FCC license, two years television
engineering experience and ASEE or equivalent re-
quired. Send resume to KAKM, 2651 Providence Drive,
Anchorage, Alaska 99504. Deadline for applications is
January 15, 1982. KAKM is an EEO employer.

Production-Minded chief engineer with excellent
technical training for medium market Texas station.
EOE. Box N-73.

Consulting firm, Midwest iocation, needs staff
engineer for field and office work. Experience in AM
and FM required. TV a plus. BSFE desired but other
math and physics background considered. Salary
negotiable. Call 309—673-7511.

Sunbelt Indie needs working chief/lUHF xmtr super-
viser. Excellent pay and benefits. Good opportunity for
maintenance super or asst chief looking to mave up.
Contact Bob Brewer, KLKK-TV, 1510 Coors Rd. NW,
Albuquerque, NM 87 105, or call 505—836-1992.

Maintenance Englneer for southwestern ABC affili-
ate. Must have minimum thiee years transmitter/
translator and microwave maintenance experience.
Appropriate FCC license required. Resume &
references to Chief Engineer, KOAT-TV, PQ. Box 25982,
Albuguerque. NM 87 125.

Opportunity for snowbirds to fly South! Sunny
South Texas VHF has immediate opening for qualified
technicians. EOE. Box N-100.

Chief Engineer. Sioux Falls-Mitchell, South Dakota.
KXON-TV. Call Jim Nelson, 605—996-7501. EEO.

Sunbelt! Excellent opportunity for an experienced,
full-charge lelevision engineer to serve as an assistant
chief at UHF affiliate in one of Texas's fastest-growing
markets. Only thirty miles from the coast. Microwave,
transmitter and ENG maintenance knowledge a must.
Salary is negotiable depending on ability. Direct inqu-
iries to Charles Smithey, Director of Engineering,
KXIX-TV, Box 1879. Victoria, Texas 77902. No
telephone calls, please.

TV Engineer—Connecticut Public Broadcasting
seeking TV Engineer with FCC First or General,
minimum 2 years technical schooling and broadcast
experience. Salary range $12,948-$23,244. EOE, M/F
Send detailed resume to Mary Sullivan, CPTV, 24 Sum-
mit St. Harttord, CT 06106.

TV Engineer, maintenance & production—maintain
TV equipment; provide production support and repair
of ENG/EFP equipment. AAS degree or equivalent and
experience in maintenance of TV equipment. Send
resume to: Mr. Chris Pruszynski, Rochester Institute of
Technology, National Technical Institute for the Deaf,
S&es Lomb Memorial Drive, Rochester, NY 14623, AA/
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HELP WANTED TECHNICAL CONTINUED

R.F. Maintenance Technician. NBC affiliate in
rapidly growing Southwest market is lookinf for an R.F.
Maintenance Technician with a minimum of three
years of applicable experience. Knowledge of RCA “F"
line transmitters, Lenkurt microwave equipment, and
digital remote control is desired. This position requires
some travel and an FCC General Radiotelephone
license. Salary is negotiable depending on ex-
perience. Send resume to Bob Hauck, KVBC, PO. Box
44169, Las Vegas, NV 89116. An Equal Opportunity
Employer.

Maintenance Engineer for public broadcasting sta-
tions, KUAT-TV-AM/FM Tucson, Arizona. We are |00k-
ing for an experienced maintenance engineer who will
be a part of our maintenance team providing preventa-
tive maintenance, daily repair and installation of
equipment. Two years' experience plus FCC first class
license is required. Salary hiting range $17,884-519 -
673. Please send resume by January 20, 1982 to Em-
ployment Office, Babcock Building. University of
Arizona, Tucson, AZ 85721. The University of Arizona
is an equal cpportunityfaffirmative action employer.

Assistant Chief Engineer—We are looking for an
individual with 3-5 years studio/transmitter mainte-
nance experience with a desire to move up to a man-
agement level position. We are a growing independent
UHF in a major eastern market, group-owned, offering
a competitive starting salary and benefits package.
E.O.E., MIF Please forward resume and salary history
to Box P-2.

Engineering Manager. Engineer for 5-station multi-
service ITFS network. Responsibilities include studio,
production, network operations, censtruction of new
ITFS stations and general management. Position re-
quires operations experience, knowledge of com-
puters, good writing and presentation skills, FCC 1st
and B.S. in Engineering or Telecommunications. An
EOE. Salary $25.000-530.000, depending on ex-
perience and qualificaticns. Send resume to Center for
Excellence inc., PO. Box 158, Williamsburg, VA 23187.
Closing Date: Jan. 15, 1982,

Audio Director for Connecticut Public Television
with strong technical background and minimum 3
years related experience with broadcast facility or pro-
duction company. EEQ. M/FE Send resume to Mary
Sullivan; CPTV, 24 Summit Street, Hartford, CT 061086.

Studio Maintenance Engineer—responsible for the
technical operation and maintenance functions at the
WIBP-TV studios and earth station; will also assist
maintenance personnel in other areas. Must be a high
school graduate with two years technical training in
broadcasting or electionics of equivalent; apprepriate
FCC operator license for UHF-TV, satellite uplink, TV
STL. TV pickup microwave transmitters required.
3-4 years experience needed. Excellent fringe
benefits. Send resume to: Personnel Services Office,
Ball State University, Muncie, IN 47306. Application
deadline is 1/29/82. An Equal Opportunity/Affirmative
Action Employer.

Maintenance Engineer—Top ten TV market. Im-
mediate opening for strong maintenance background
in ENG equipment, control rocm, cameras lo
videotape, microwave and transmitter equipment. First
phone, EOE. Box P-17.

Chief Engineer: Ground floor opportunity in design,
installation, operation & maintenance of television pro-
ducticn and post production facility with CATV inter-
connects and 3,000 watt FM radio station. Experience
in above areas required. Salary competitive. Available
January 1982. Send resume and 3 letters of recom-
mendation to John L. Beabout, Director, Radio & Televi-
sien Center, Eastern lllinois University, Charleston, IL
61920.

TV Engineering Supervisor—Major market CBS
affiliate, WNAC-TV Boston, has an immediate opening
tor the person who can supervise technicians in the in-
stallation, maintenance and operation of television
equipment in compliance with company engineering
standards and FCC rules and regulations. At least 5
years of TV broadcast experience, ENG, digital back-
ground and FCC general License are essential. Previ-
ous supervisory experience preferred. For prompt con-
sideration, send resume and salary requirements to,
Diane Puglisi. Division Personnel Manager. RKO
General Inc. BKO General Building, Government
Center, Boston, MA 02114, An Equal Opportunity
Employer MiFiH/Vets.

Engineering Television Technician. A minimum of
2-5 years' experience preferred in studio broadcasting
and an FCC General License is required. The ideal
candidate should have a background in electronics as
well as strength in maintenance. RKQ offers a liberal
compensation package. For prompt consideration, for-
ward your resume including salary requirements, to
Personnel Department, WNAC-TV Boston, a CBS Affili-
ate. RKO General Building, Government Center,
Boston, MA 02114, An Equal Opportunity Employer M/
FiHivets.

TV Maintenance Engineer—Ohio CBS-Affiliate sta-
tion seeking individual with a restricted telephone
permit experienced in video, audic and R.F, as well as
complex digital computer logic. Send resume and sal-
ary requirements to Box P-30. An Equal Opportunity
Employer, M/F

KGRV-TV in the lower Rio Grande Valley of Texas has
an opening for an aggressive Asst. Chief Engineer. If
you are experienced in state of the art television
equipment including RCA tape and cameras, ENG
and EFP equipment including 3/4” tape, and have a
solid foundation in overall television systems, are pre-
sently an Asst. Chief Engineer, studio supervisor or
staff engineer who believes in good television and are
ready 1o move up, we would like to talk with you. The
position involves day-to-day responsibility for opera-
tion, maintenance, and supervision of our staff of pro-
fessional television engineers. Salary commensurate
with experience and ability. Write or call Bill Yordy,
Director of Engineering, Manship Stations, cfo WBRZ-
TV. PO. Box 2906, Baton Rouge. Louisiana 70821, or
call 504—387-2222.

HELP WANTED NEWS

Position open immediately for news director at
KTUU 2, NBC affiliate in Anchorage, Alaska. Respon-
sibilities include supervision of an aggressive 9 mem-
ber news operation in a rapidly developing market.
Five years experience preferred. Emphasis on jour-
nalistic, managerial and strong preducing skills. For
more information, contact Al Bramstedt Ji, General
Manager, or Melissa Wells, acting news director, at
907 —279-7477 or send resumes to: KTUU-2, PO. Box
2880, Anchorage, AK 99510,

Anchor Reporter—News-oriented station seeks
weekend anchor/reporter. Must have previous daily
anchor experience, stiong on-air, and geod reporting/
writing skills. Resumeftape to; Pete Langlois. News
Director, KCRA-TV, 310 Tenth Street, Sacramento, CA
95814-0794.

We are rebuilding and need a news producer!
anchor, weathercaster and sportscaster. Applicants
must have strong on-air presentation skills, proven ex-
perience in alt aspects of news production and a Jour-
nalism degree is preferred. Salary commensurate with
ability; excellent benefits and working conditions.
Send resume to Box N-98. EOE-M/F

KSTP-TV is looking for an experienced television
street reporter, one with superior skills as a digger and
writer. This is a rare oppoftunity to join the largest
broadcast news operation in one of the nation's most
respected markets. Send a complete resume and
samples of your work to: Bob Jordan, News Director,
KSTP-TV, 3415 University Avenue, St. Paul, Minnesota
55114. No beginners, please. Equal Opportunity
Employer.

Weathercaster: News/Community-oriented Texas
station in rapidly growing market wants mature/per-
sonable person with metecrology background, degree
preferred, TV experience required. Excellent salary,
benefits and working conditions. EQE, M/F Call News
Director: 214 —592-3871.

Anchors and producers. Medium market, group
owned net affiliate in Southeast/Sunbelt is starting
early morning news program. We are searching for
anchor with strong delivery and interview ability; and
a producer with ENG editing ability. Self-starters re-
quired for both positions. Resumes and salary require-
ments to Box P-21. EEO employer.

Meteorologist to supervise three-person weather
department at medium market NE station. Applicants
should have several years' on-air experience and
meteorology degree or equivalent. We have radar,
GOES. NAFAX and leadership in local information pro-
grams. Send resume, including salary requirments, to
Box P-24. EOE.

Expanding our news. Medium-market New England
station needs experienced, creative producer ... plus
street reporter with anchor potential. List experience,
salary requirements, and tell us why you're the person
we want. Box P-18.

Number 1 medium market station needs reporter
with strong news background who alsc knows shoot-
ing. No beginners. Write Box P-9.

Weekend news producer needed for CBS affiliate
in Tampa, Florida. Applicants should have at least 2
years' experience in producing television news pro-
grams. Must be a good writer with Creative ideas and
must be knowledgeabie in the use and application of
ENG videotape editing and live ENG. Must have had
reperting experience. Resume and 3/4" videotape to
Hugh L. Smith, News Director, WTVT, PO. Box 22013,
Tampa, Florida 33622. An Equal Opportunity
Employer.

Assistant News Director/assignment editor for
Public TV station. BA degree in broadcasting or re-
lated field and at |east 2 years full time television
news experience required. Supervise news room ac-
tivities; teach 1 course. Some anchor work. Salary
mid-to-upper teens. Resume and references
postmarked by January 18, 1982, to T Weiser, KRWG-
TV, Box TV 22, Las Cruces, NM 88003. An Equal Op-
portunity/Affirmative Action Employer.

Weekend Sports. Top twenty Sunbell market seek-
ing experienced sportscaster for weekend and week-
day backup. Send resume to Box P-35. Equal Oppor-
tunity Employer.

Aggressive Reporter needed for hard-news beat.
We need a genuine self-starter who wants to dig. Not
an anchor position, but it is key to our success in this
top-rated Midwest market. Send resume and salary re-
quirements to Box P-31. An Equal Opportunity
Employer, M/F

KRMA-TV/6, Denvers PBS station, seeks a Pro-
ducer/Reporter for its award-winning News/PA Unit.
We're locking for an experienced professional who
wants to grow beyond mere formula journalism
newscasts toward program-length documentaries and
specials. Salary information; $18,671-523,324, de-
pending on experience. Fringe benefit package. This
employment contract is renewable annually based on
job performance. Write or call for complete job notice.
Application deadline: January 29, 1982. EEO/AA
employer News/PA Unit, KRMA-TV/6, 1261 Glenarm
Place, Denver, CO 80204. 303—892-6666.

Position open immediately for an aggressive jour-

nalist as co-anchor at a progressive station in Pennsyl-

vania. wWe're in the top fifty market—and locking for a

m’o. Reply Box P-27. An equal cpportunity employer,
IF

ENG Photographer. Minimum 3 years' experience.
Ability to operate a microwave van mandatory. Light
maintenance and editing skill desirable. Aggressive
total tape news operation with top requirement. SE.
location. Resume to Box P-28.

Weekend Meteorotogist. Top twenty Sunbelt
market seeking degreed metecrologist for weekend
and weekday backup. Send resume to Box P-34. Equal
oppertunity employer.

News Photographer. Struggling in a small market?
We're a live ENG No. 1 station in a medium market and
we need an experienced ENG photographer who
wants to grow with the best. No beginners. Send
resume and salary requirements to Box P-32. An Equal
Opportunity Employer, M/F

Meteorologist wanted for top rated station in South
Carolina. This person has TV experiénce and loves to
communicate with viewers. Occluded fronts and
troughs of low pressure suddenly take on meaning for
this metecrologist’s viewers. If you are a communica-
tor, have a degree in metecrology and love doing the
weather, we would like to talk with you. Send resume,
recent air check and salary requirements to Gary An-
derson, News Director, WIS-TV. PO Box 367, Columbia,
SC 29202. An Equal Opportunity Employer.

HELP WANTED PROGRAMING,
PRODUCTION & OTHERS

Creative commercial copywriter with excellent
writing skiils and proven production know-how for Gulf
Coast market. EQE. Box N-96.
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HELP WANTED PROGRAMING,
PRODUCTION, OTHERS CONTINUED

Features Producer: Major Market Access Magazine
wanls experienced features producer to start im-
mediately. Must have prior Evening/PM Magazine pro-
ducing experience. Must have reel to show strong sto-
ry structure and writing skill. Send your reel and
resume to: J. Adair, Evening Magazine, KDKA-TV, 1
Gateway Center, Pittsburgh, PA 15222,

Traffic: Station in top 10 market affiliated with the
Christian Broadcasting Network, seeks an ex-
perienced Traffic Manager Computer knowledge
helpful. Send resume 1o: Box N-20. Equal Opportunity
Employer.

Director wanted for major market independent. Can-
didates should have 2 years experience with heavy
emphasis on promotion. Some commercial ex-
perience useful. Take-charge abilities a must. Send
resume to Box N-53. ECE.

Television Program Director. Duties: Purchase pro-
grams, schedule broadcasts, supervise production
staff, prepare Department budget, produce and direct
TV programing; other duties pertaining to the opera-
tion of the Programing Dept. Experience: 5 years of
commercial or public televisicn; 1-2 years of pro-
graming background in television. Application
deadline: January 8, 1982 Salary: 51955-$2377.
Resume: Fresnc County Schools, Personnel Dept.-
Rocm 330, 2314 Mariposa Street. Fresno. CA 93721;
phone 209-488-3018.

Post Production Quality Control Assistant.
Showtime Entertainment is seeking a Post Production
Quality Control Assistant with experience related to
the technical quality control of video recordings, and/
or motion picture film prints. Successful candidates
should have experience in supervising film to tape
transfers. Any experience should preferably have been
gained in a television broadcast studio video facility or
a motion picture film laboratory Company ofters ex-
cellent benefits package. convenient mid-town NYC
location and good growth potential. Send resume in-
dicating safary requirements to: Showtime Entertain-
ment, 1633 Broadway, New York NY 10019, Attn: Dept
Quality Control-Alan Rosenfeld. Equal Opportunily
Employer MIF/H.

PM Magazine Videographer. Immediate opening
for an ENG Videographer to showcase your creative
shooting and lighting tectinigues. Our candidate must
have at least two years’ ENG shooling experience.
Please rush tapes and resume to: PM Magazine, At-
tention: Len DePanicis, 4001 Brandywine Street, NW,
Washington, DC 20016.

Broadcast Computer Installations. Join the
Jefferson Data Systems Installations Team and travel
to broadcast stations throughout the country teaching
the JDS Sales/Traffic and General Accounting com-
puter systems. Computer background andl/or exten-
sive Sales and Traffic experience required, as wellas a
problem-solving attitude and ability. Good com-
munication and instructional abilities a must. Be pre-
pared for extensive travel installing one of the indus-
try's leading broadcast management systems. Send
resume to Anna Rufty, Assistant Personnel Manager,
Jefferson-Pilot Broadcasting Company. 1 Julian Price
Place, Charlotte, N.C. 28208. An equal opportunity
employer

KRMA-TV/8, Denver's PBS station, seeks a
Videographer/Editor for its award-winning News/PA
Unit. We're looking for an experienced professional
who wanls to grow beyond mere formula journalism
newscasts toward program-length documentaries and
specials. Salary information: $17,508-522,159, de-
pending on experience. Fringe benefit package. This
employment contract is renewable annually based on
job performance. Write or call for compiete job notice.
Application deadline: January 29, 1982. EEO/AA
employer. News/PA Unit, KRMA-TV/6, 1261 Glenarm
Place, Denver, CO 80204. 303—892-6666.

Television Producer/Reporter—Produce, research
and write general assignment/arts programs under
the supervision of the Program Director. Appears on
camera as a moderator or reporter. A bachelor's de-
gree and three years of broadcast experience or
equivalent training and experience are required. Sal-
ary: $17,460 starting. Contact: Rita Ray. Director of
Programing. WSWP-TV, PO. Box AH, Beckley, WV
25801 EOE.

Director of productions. Denver's PBS-alfiliated TV
station seeks an experienced TV production profes-
sional for director of productions, a top management
position in charge of all general audience program
production. Job notice available upon reguest. Salary
$37k-plus, depending upon expetience, with benetit
package. Send letter of application, resume, and three
professional references by January 22, 1982, to: Mike
H. Mottler, General Manager, KRMA-TV/6, 1261
Glenarm Place, Denver, CO 80204. An EEO/AA
Employer

Trattic Assistant for innovative Independent in Top
20 market. Prefer one year experfience in program
scheduling and B1AS Computer System. Send
qualifications to Dept. TA.. PC. Box 98828, Tacoma,
WA 98489,

Videographer. Field Production Unit. Operate porta-
ble camera. Edit te finished program. On-line editing
experience essential. Experience with Phillips, Sony,
Convergence equipment helpful. Central Flerida
public station. flesume to: Box P-19.

Director Needed. Top 40 market. Track record a
must. Top wages and benefits package. Will direct 2
nightly newscasts, 5 days per week. Submit applica-
tions to Box P-36.

Producer/Host plus Field Producer needed for
business series at KTCA-TV, the Minneapolis/St. Paul
PBS station. Producer/Host position requires ex-
perience in business reporting for tetevision, radio or
print. Field producer position requires strong televi-
sion expefience and an interest in business. Excellent
writing skills necessary for both positions. Salary is
compelitive. Applicants must include resume plus
videotape or other samples of work. Send to Gerald
Richman, Executive Producer, KTCA-TV, 1640 Como
Ave. St. Paul, MN 55108. EEO/AA employer.

Producer/Director—Top 40 southeast network
affiliate seeks a highly creative individual with ex-
perience in producing and directing commercial and
promotional productions. Streng background in
remote and studio production a necessity. EOE. Send
resume and salary requirements to Box P-22.

Unusual opportunity for Spanish speaking broad-
casters in several categories. Major Hispanic televi-
sion station is looking for production and programing
executives. All replies in confidence. Box P-11.

Assistant Promotion Manager. Major market Sun-
belt station. Responsible for all on-air prometion and
assisting with other facets of station promotion ac-
tivities. Prior production and promotion experience re-
quired. Send resume to promotion manager, WTSP-TV.
PO. Box 10000. Saint Petersburg, FL 33733. Equal
Opportunity Employer.

Documentary Producer: First class documentary
unit needs excellent writer/producer Minimum re-
quirements: Five years film or television experience
and three years producing documentaries. Salary
open. Send resumes and tapes to: The Moore Report,
WCCO-TV, 50 So. 9th St.. Minneapolis, MN 55402,

Top 40 CBS Atfiliate seeking promotion director,
Excellent production and writing skilts; knowtedge of
print and video campaigns; creative: organized. We
have excellent facilities; and employee benefits. Send
resume to Box P-38. EEQ.

SITUATIONS WANTED MANAGEMENT

General Manager. Practicing television 27+ years!
Outstanding track record! Produces spectacular sales
and profits, plus prestige! Box P-5.

SITUATIONS WANTED TECHNICAL

Loaded for '82. First phone plus radar. 700 hours
specialized electronics training, B.A. Television Pro-
duction with ENG, EFP and studio experience seeks
productionfoperations position. Noah Brookoff, 212 —
933-4387 (eves). 3410 Paul Ave, Bronx, NY 10468.

SITUATIONS WANTED NEWS

Experienced news director, for station with com-
mitment, growth opportunity. Stable professional, solid
background, employed. Box N-8.

Reporter who can dig! Seeks general assignment
position in top 40. Five years TV news experience.
Write Box N-82.

Experienced Reporter-Anchor. Sports, News,
photography, editing, interviewing, PBP If you want
creative writing, intelligence, and versatility, call 309—
691-2927.

Veteran Newshound. 10 yrs. experience. Reporter,
Anchor, N.D, Talk Host. Seeks to relocate. 801=
487-4353, Box 6077, Salt Lake City, Utah 84106.

Dedicated Newswoman, hardworking but young
with experience in major-market newsroom, seeks job
as reporter. Tape and resume. Write Suite CY3, 400
Commonwealth Ave. Boston, MA 02215,

Experlenced No. 1 Market radio reporter with high
journalism standards seeks any size market news, talk
or magazine position. Extensive TV training. 201-—
838-6991.

Anchor-Mature (46), greal presence/voiceiwriting/
news judgment. 10 yrs. N.Y. network radio, 5 yrs. sports
promes. 813—360-7914.

Meteorologist. Agaressive. Accurate. AMS Seal, 4
years' medium market broadcast experience. If you
need a knowledgeable professicnal, call "Weather
Will" now! Don't settle for less! 414 —497-0200.

TV News Anchor. I've hosted TV talk shows in
America's top markets. I've been a network sports re-
porter, PBP anchor. I've hosted radio talk/entertain-
ment shows in the No. 1, No. 2, and No. 3 markets in
the country. | know the next step in commercial news
delivery and I'll share it with you. Market size not im-
portant. Box N-77.

ALLIED FIELDS

HELP WANTED MANAGEMENT

CATYV System General Managers—Family-owned
company fcoking ror GMs for its Systems in both
Kankakee, lll, and Hilton Head Island, S.C. Marketing
background desired. Equal Opportunity Employer. No
phone calls, please. Send resume and salary history
to: Steve Small, Senior VB Mid America Media, Six
Dearborn Square, Kankakee, IL 60901.

HELP WANTED SALES

Direct Sales Manager: New York-New England-
Middie Atflantic. The man or woman we select must
have a strong broadcast management background
with light engineering experience. You will demon-
strate and sell the hottest audio products in the AM-
FM field today. Sales commission plan equals top
broadcast sales management and you must be of that
calibre to qualify. Short resume and trade references to
M. Gaines, Box 118, Brookside, NJ 07926. Interview-
ing early January

HELP WANTED INSTRUCTION

Broadcast/Film Chair. The Universily of Alabama
seeks a chairperson for its broadcast/film program.
The department is one of four instructional units in the
Scheol of Communication, which has over 1,600 stu-
dents. Other teaching areas in the school are advertis-
ing/public relations, journalism, and speech com-
munication. The chair directs a program of 450 majors
with a faculty of 10. The candidate should possess
qualifications for a senior faculty appointment, includ-
ing PhD, teaching experience and demonstrated
scholarship. Previous administrative experience and
previous media experience are highly desirable. Rank
& salary will be determined by qualifications. Nomina-
tions & applications should be sent to: William H.
Melson, School of Communication, The University of
Alabama, PO. Box 1482, University, AL 35486. The
University of Alabama is an equal opportunity, affirma-
tive action employer.

The University of Texas at Austin is Seeking an As-
sociate Professor, with tenure, to teach graduate and
undergraduate courses and conduct and Supervise
research relating to the policy, economics, regulation,
history and social impact of new technologies. includ-
ing cable communication, satellite communication,
videodisk and tape and the different information tech-
nologies arising from the combination of computer
and telecommunication capabilities. Position availa-
ble August 1982, Send resume and names of three
references by February 15, 1982, to fRobert E. Davis,
Chairman, Department of Radio-Television-Film, Uni-
versity of Texas, Austin, TX 78712. An Equal Oppor-
tunity/Affirmative Action Employer.
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HELP WANTED INSTRUCTION
CONTINUED

Assistant Professor in Advertising/Public Re-
lations, Persuasion, Design in Print and Non-Print
Media; position available Fall, 1982; minimum M.A.,
plus 10 graduate credits, Ph.D. preferred; 4 years
teaching and/or related professional experience will
be considered; $18,280-524.358 dependent on
qualifications; 12-hour class load, fringe benefits (40%
salary); automatic annual salary increment, good po-
tential summer work; tenure-track at strong Pennsyl-
vania State System multipurpose college of 6,300 stu-
dents in pleasant Susquehanna Valley, county seat; 3
hours from New York City, Philadelphia. Growth oppor-
tunity in flourishing Mass Communication degree pro-
gram (265 majors), media facilities, new building on
line, plus new graduate program. Apply by sending
current vita, 3 letters of recommendation, official
transcripts, samples of work (portfolios, video, film).
Active Equal Opportunity/Affirmative Action employer.
Application must be postmarked ng later than Febru-
ary 1, 1982, Send to: Dr. Ralph Smiley, Co-chairman,
Search and Screen Committee, Department of
Speech, Mass Communication and Theatre,
Bloomsburg State College, Bloomsburg. PA 17815.

Assistant Professor of Telecommunications. Tenure
track position beginning Fall, 1982, Doctorate desired,
with teaching and professional experience. Teach in-
troductory, writing and announcing courses and labs,
Send letter of application, resume. transcripts, names
and addresses of three references before Jan. 15,
1982, to: Dennis Harp, Director of Telecommunica-
ticns, Texas Tech University, Box 4710, Lubbock, TX
79409. AAJEOE.

Instructor: Department of Radio-TV at Southern Il-
lincis University-Carbondale has an opening for an in-
structer beginning Fall. 1982 on a nine-month non-
tenure track position. The instructor position includes
responsibilities for advising undergraduate majors,
placement activities, and alumni relations. In addition,
the instructor will be expected to teach one or two
courses each semester in his/her area of expertise.
Master's Degree in Radio-Television or related field
and alumni relations preferred. Evidence of successful
teaching experiences required. Send cover letter, cur-
riculum vita, and three letters of reference by March
15, 1982 to: Dr. Sam Swan, Acting Chairman, Depart-
ment of Radio-TV, Southern lingis University, Carbon-
dale, llincis 62901.

Assistant professor/Sangamon State University.
Master's and professional experience required. Ph.D. and
teaching preferred. Tenure track position. Will
teach television writing and production and produce
small format programs for cable and closed circuit
distribution. Salary depends on qualifications. Ap-
plication, resume, and three letters of reference to: Dr.
Sandra Baldwin, Communicaticn Program, Sangamon
State University, Springfield, IL 62708. SSU is an up-
per division university with a public affairs mandate.
Deadline: February 26, 1982, SSU is an equal oppor-
tunity/affirmative action employer. Starting date:
August 16, 1982,

Instructor/Assistant Professor, Radio and Televi-
sion. Seminars in Production and Writing, TV Acting
and Directing, Broadcast Journalism, Programing and
Management, some technical proficiency. Temporary,
one-year full or part-time position available beginning
Fall. 1982, Minimum B.A. plus 15 graduate credits
(M.A. preferred: 3 years teaching and/or related pro-
fessional experience for Instructor) Minimum M.A.
plus 10 graduate credits (Ph.D. preferred), 4 years
teaching and/or related professional experience for
Assistant Professor. Fulllime salary range $15,-
135-$20,125, Instructor; $18,280-524,358, Assistant
Professor, dependent on gualifications. 12-hour class
load. Strong Pennsylvania State System multi-purpose
college of 6,300 students in pleasant Susquehanna
Valley county seat, 3 hours from New York City and
Philadelphia. Flourishing Mass Communication de-
aree program (265 majors), media facilities. Provide
current vita, 3 letters of recommendation, official
transcripts, samples of work {video, audio, film). A per-
manent tenure-track search is anticipated in the
department for Fall, 1983. Active Equal Opportunity/
Affirmative Action employer. Application postmarked
no later than February 1, 1982, Send to: Dr. Ralph
Smiley, Co-chairman, Search and Screen Committee,
Department of Speach, Mass Communications and
Th%atre. Bloomsburg State College. Bloomsburg, PA
17815.

Radio-TV. Faculty position available, Fall 1982, to
teach courses in television production, promotion and
broadcast writing. News and/or cable background
helpful. Assistant or Associate Professor (tenure-
track). Professional experience required. PhD required
for higher rank. Master's for lower rank. Salary com-
petitive. Deadline for applications: February 15, 1982.
Send letter of application, vita and three letters of
recommendation to Dr Ed. Paulin, Chairman RTVF
Oklahoma State University, Stillwater, OK 74078, An
Equal Opportunity/affirmative Action Employer.

HELP WANTED PROGRAMING,
PRCDUCTION, AND OTHERS

Telecourse Producer to oversee production of
television programs for use in college credit
telecourses. Skills required include production man-
agement, script supervision, budget and staff admin-
istration, and video production expertise. Work ex-
perience plus Master's degree preferred. Write to: Bob
Crook, Center For Telecommunications. Dallas County
Community College District, 12800 Abrams Road,
Dallas, Texas 75243; 214 —746-4465. An Equal Op-
portunity/affirmative Action Employer.

WANTED TO BUY EQUIPMENT

Wanting 250, 500, 1,000 and 5,000 watt AM-FM
transmitters. Guarantee Radic Supply Corp. 1314
Ilturbide Street, Laredo, TX 78040. Manuel Flores
512—723-3331.

Moseley 505/C STL transmitter and receiver, any
freguency. Mark Howard 912 —232-0097.

Instant Cash For Broadcast Equipment: Urgently
need Transmitters, AM-FM-TV; Microwave; Towers;
WX Radar; Color Studio Equipment. Ray LaRue or Bill
Kitchen, Quality Media Corp. 800—241-7878. In GA
404 —-324-1271.

$500 Reward For UHF Transmitters: For informa-
tion which leads to our purchase of any UHF TV
Transmitter. Call Ray LaRue or Bill Kitchen 800—
241-7878. In GA 404—324-1271,

Wanted: New and used transmitter tubes. MHZ

Electronics. 2111 West Camelback Road. Phoenix,

Arizona 85015. 602 —242-8916.

High power, special purpose tubes 304TL, 4CX1000,
4-10004, 5575100, etc. DCO. 10 Schuyler Avenue,
No. Arlington, NJ 07032. 201—998-4246; 800—
526-1270.

FOR SALE EQUIPMENT

AM and FM Transmitters—used, excellent condi-
tion. Guaranteed. Financing available. Transcom,
215-—379-6585.

25 KW FM McMartin w/exciter, sterec, SCA. 2 yrs.
old on-air. M. Cooper 215—379-6585,

Revox PR-99 New 2 track reel to reel tape deck tist
§2,095 sale price $1,750 Transcom 215—379-6585.

Textronix vectorscopes, Textronix waveform moni-
tors, NEC FS-10 frame synchronizers, PC-70 cameras,
camera c¢hains. Ampex VR 2000 videotape
machines,GVC distribution amps, GvG pulse amps.
Contact: Jim Richards. ABC, New York. 212—
887-4906.

Remote Production Cruiser: Beautiful Crown
chassis, carpeted. full AC, camera platform on roof,
1600 mi. ondiesel & drive train, good tires and brakes,
inciudes (5) GE PE-3500 Cameras, working well,
3-10:1 & 2-18:1 Lenses, motorized reels & TV-81 ca-
bles, Grass Valley Sync & line gear, new color prog.
monitors, 12X6 prod sw'r wieffects, 8X2 GE Audio,
well designed & professionally built. $130.000. Catl
Ray LaRue, Quality Media Corp. 800—241-7878. In
GA 404—324-1271.

Channel 10 Transmitter Package: 25 kw. com-
ptete RCA TT-25 BH. good condx; 3-1/8" xmission
line, antenna, $35.000. Call Ray LaRue or Bill Kitchen,
Quality Media 800—241-7878. In GA 404-—
324-1271.

FM Transmitters: 1kw Bauer, 3 kw RCA, 5 kw RCA, 5
kw CSI, 12 kw CCA, 25 kw McMartin, call Transcom
215—379-6585.

AM Transmitters: 1 kw CSI, 1 kw RCA, also RCA BTA
10H 2/new finals and mods, call Transcom 215—
379-6585.

Used Equipment Bargains: RCA TT-IOAL 11 kw
Transmitter; RCA TT-35 CHW & Diplexer just removed
from service!l; GE Film Chain; CBS 504B TBC; En-
virozone Air Filters; Chvron Ill Character Generator; 12 to
15 Fonts; G/V 1400 Production Switcher W/D.S. Key; 3-
Gates Criterion 80 Stereo PB and 1 Stereo Rec/PB carts.
Call Ray LaRue, Quality Media Corp. 800—241-7878.1n
GA 404-324-1271.

Automation Controllers and Parts. Harris, CETEC,
Schater, IGM, Instacarts, Gocarts, Carousels,
Audiofiles, Tape Decks. 800 —527-5959.

(4) New ITC 10 1/2” Stereo Tape Players with
warranty. Make offer, sell or trade. 800 —527-5959.

VTR's. RCA TR-70 Full Cavec, SS Rec Amps, DOC.
$22,000: RCA TR-60 updated, w/TBC ex-condx. low
hours, $9.000; RCA TR-22 Hi-Bank, $7.000; Ampex
1200 B Amtec, Colortec, Auto Chroma, vei Comp,
RCO, DOC, $22,000: IVC 870, $500. Call Ray LaRue,
Quality Media Corp. 800—241-7878. In GA, 404 —
324-1271.

Color Cameras-New: Thompson-CSF, lkegami,
Panasonic; Used: GE PE-350 52,500 ea; GBC
CTC-7X, Minicam, plumbs, $10.000. Call Ray LaRue,
Quality Media Corp. 800—241-7878. In Ga. 404 —
324-1271,

Broadcast Audio/Radio Gear+New: CS! AM-FM
Xmtrs; LPB Mixers; Microtrak Consoles/Equipment;
Otari Recorders; Ramko; Russco; Studer Revox;
Shure; Thompson-CSF: What do you need? Call Ray
LaRue, Quality Media, 800—241-7878. In GA, 404 —
324-1271.

RCA TK 27 chain, TP-15 multiplexer, TP-8 slide pro-
jector, TP-66 16 mm projector. Beston controls —524,-
500.00. International Cinema Ea. Co.. 6750 NE 4ath Ct.,
Miami. FL 33138, 305—756-0699.

Eastman CT-500 16mm projector 286 hours since
new, $10.500.00. International Cinema Eqg. Co., 6750
NE 4th Ct. Miami, FL 33138. 305—756-0699.

Channel 19 UHF GE TT 57A 30kw transmitter, 460 ft.
6 1/8” 75 ohm Line and hangers, GE TY25-B helical
antenna. Removed from service November, 1981. Con-
tact purchasing agent, Defta College, University
Center, Ml 48710. Phone 517 —686-9232.

20 KW FM CSI, New. Good buy. R... Carlsen, 801 —
262-5541.

26-Panasonic NV-8170 VHS players, head end
equipt. RF modulators {Jerrold Blonder Tongue),
strips. etc. Call collect, 305—592-2654.

Sparta 625-A 25 kw FM and Sparta 620, 20 kw FM,
with solid-state exciters, and stereo gen. Other Conti-
nental, Harris, Collins, RCA 5 kw, 10 kw and 50 kw AM
and FM units in stock. Besco Internacional, 5946 Club
Qaks Drive, Dallas, TX 75248. 214 —630-3600.

Used broadcast television equipment. Hundreds
of pieces wanted and for sale. Please call Systems As-
sociates to receive our free fiyer of equipment listings.
213—-641-2042.

COMEDY

Free Sample of radio’s most popular humor service.
(Request on station letterhead). O'Liners, 1448 C
West San Bruno, Fresno. CA 93711,

RADIO PROGRAMING

New York City Pros train you as announcer, D.J.,
newscaster-sportscaster. Free booklets-placement
assistance-FCC 1st Class License Prep. AT.S. 152
West 42nd St. New York City, 10036. 212—
221-3700.

Science Features.Five-minute conversations with
research scientists. recorded for radio. Covering
astronomy, plant biology, earth science. Free, for edu-
cational or public service uses. Call 202—387-6411
or write to Perspectives in Science, Carnegie Institu-
tion, 1530 P Street, N.W., Washington, D.C. 20005.

INSTRUCTION

Cassette recorded preparation for FCC General
Radiotelephone Operators license, plus one week
seminar in Boston. Detroit, Philadelphia or Washing-
ton. Bob Johnson RLT, 1201 Ninth Street, Manhattan
Beach, CA 90266, 213—379-4461.
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CONSULTANTS

MJO News Associates. The broadcast news
specialists. Box 11043, St. Louis, MO 63135, 314—
522-6325.

MISCELLANEOUS

Help Wanted Technical
Continued

Artist Bio Information, daily calendar, more! Total
personality bi-weekly service. Write (on letterhead) tor
sample: Galaxy, Box 20093-B, Long Beach, CA 90801,
213—-595-9588.

Bingo Newsprint Cards personalized with your
client’s ad message for radio, TV, cabie or city phone
system promaotion. Send for free samples. Bingo Cards
Omaha. Box 4069, Omaha. NE 68104. 402—
453-2689.

Broadcast Engineering Service Company: TV-
FM field engineering-emergency maintenance-
turnkey installation system design-survey and criti-
que-interim maintenance or chief engineer. B £ S
Company., New Port Richey, Fla. 33553, 813—
B68-2989.

Embroidered Emblems: promote your station with
low cost quality emblems. Will outlast any bum-
persticker or T-shirl. Free artwork. Fireball Manage-
ment, P.O. Box 588, Freeport, NY. 11520 516—
223-1244.

RADIO
Help Wanted Sales

GENERAL SALES MANAGER
WGY/WGFM
Albany-Schenectady-Troy, New York
Top 50 Market

® Management Experience
® National Sales Experience
® Local Sales Experience

Send resume to Barbara Vardin, General
Manager, General Electric Broadcasting
Company, 1400 Balltown Road,
Schenectady, New York 12309. An Equal
Opportunity Employer, M/E

Help Wanted Announcers

PRODUCTION AND ANNOUNCING PRO

Growing contemporary AM and beautiful FM in
dynamic upstate New York facility seek dedicated pro
for announcing, production. and consuliation work
with advertisers. This position requires a minimum of
Ihree years' expenence. and carries an outstanding
starting salary and benelits package. Applicants must
possess extensive hands-on experience with modern
automation systems, as both our stations are fully
automated. This is not an entry-level position. and re-
ports directly to the Vice-President-Broadcasting-
Division. Only those with excellen| credenlials and a
committment lo excellence need apply. Send resumes
and tape to Timothy Lyman. Vice President-Broad-
casting, Box 557. Saratoga Springs. N.Y. 12866. No
phone calls will be accepted. WKAJ. WASM, Saratoga
Cable T.v, and Community Cablewision are affirmative
action, gqual opportunity employers.

Help Wanted Technical

CHIEF ENGINEER

WMPS/WHRK, the llagship stations of Memphis-
based Plough Broadcasting Company. is looking for a
highly professional chief engineer. Excelient compen-
sation and benefils plan. Forward resume and in-
troductory ietter to: Craig Scott. VPIGM, WMPS/
WHRK, 112 Union Avenue. Memphis, TN 38103, No
calls. please. An Equal Opportunity Employer.

KBEQ FM - Q104 KANSAS CITY

has an immediate opening for qualified chief engineer
with thorough knowledge of studio and transmatter
operations. This is a permanent position. Station is k-
caled in finest area in Kansas City-Country Club
Plaza. Direct inquiries to: Gary Rodriquez. Generai
Manager. 4710 Pennsylvania. Kansas Cily, Missouri
64112,

Help Wanted News
Continued

PHOTO JOURNALIST
A minimum of 1 year experience with a
TV News Dept. required. We are an All-
ENG operation. Send tape and resume
to Wayne Doolittle, WSBT-TV, 300 West
Jefferson, South Bend. Indiana 46601.
EOE.

Help Wanted News

ANNOUNCER-WRITER

Top business news broadcaster seeks ex-
perienced ancheor 1o write and voice business
and economic newscasts. Must write active
copy and have a dynamic on-air delivery. Pre-
vious business news experience helpful but
not essential. Send resume and salary require-
ments to Box P-13.

WEATHERCASTER

Experienced TV metecrologist for weekends
and three days environmental reporting. Must
be eligible for AM.S. seal. Send tape and
resume to: Richard W. Roberts, WFLA-TV, PO.
Box 1410, Tampa, Florida 33601. Equal opper-

" tunity employer, M/F

NEWS DIRECTOR

A motivating broadcast
journalist
needed to lead a four-person
dept.
Send tape & resume to
General
Manager, KSTT/WXLR PO
Box 3788,
Davenport, IA 52808. No
Calls. EOE

Situations Wanted Announcers

OWN YOUR MARKET

AM Drive/Programer ... The ultimate combina-
tion. If you are sincere about wirning big and
are willing to grant programing control to a
seasoned veteran with over 20 years as a ma-
jor market influence and program inovator ...
We should talk ... Call 609-397-8318 ... Al-
tainable January 1.

THE

Business-news program seen nightly 1n more than
130 markets is prepanng to expand staff and network-
style nationwide coverage. Opportunities for pro-
ducers, associate producers. wrilérs. researchers,
ENG editors and shoolers at our production cenler in
Miami. Freelance reporter/anchor opportunities na-
tionwide. Resumesitapes 10 Mark J. Estren. Executive
Producer. PO. Box 2. Miami, FL 33161-0002.

Help Wanted Sales

TELEVISION
Help Wanted News

Account Executive

Top 20 Network Affiliate in the Rocky Mountain
West looking for an ambitious, experienced
Salesperson. Must have proven track record in
TV Sales. Experience in production, retail and
agency important. Send your resume to Box
N-94. An Equal Opportunity Employer M/F

SPORTS ANCHOR/
REPORTER

Aggressive Top 20 midwest televi-
sion news department seeking
Weekend Sports Anchor/Weekday
Sports Reporter. We have the latest
state-of-the-art equipment, includ-
ing live helicopter, several
microwave units and satellite
downlink. Prefer candidates with
journalism degree plus at least
three years TV sports experience.
We are searching for someone to
complement our AP and U.PL
“Newscast of the Year” Please send
resume to Box M-175. EO.E. M/E

Help Wanted Technical

TV ENGINEERS WANTED

Overseas assignment. Must have lechnical ex-
perience of at least 3 years. Cameras. VTR. transmit-
lers. Prefer PAL and SEACAM knowledge. Minimum
one year assignments at very attractive salary. For
further information cail Mr. Alton at 312—298-9858 or
mail a resume 1o International Electronic Center, Inc..
PO. Box 68375, AMF O'Hare, IL 60666.

PRODUCTION VIDEO TAPE
OPERATOR

Must have Quad experience. TR-600. TR-70,
TCR-100 background preferred. Come live in
the beautiful Pocono Mountains. Send resume
to: D. Burnette, WBRE-TY, 62 South Franklin
Street, Wilkes-Barre, PA 18773. E.C.E.
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Help Wanted Technical
Continued

TECHNICAL
MANAGER

Electronic Journalism
Operations

3/4ths the way to the top?
Take the next 1/4 in one
step to NBC

Now that you've proven your superviscry skills and managerial proficiencies in a
support role in a network or cable TV news operation, why wait to make your big
move? National Broadcasting Company can offer you immediate opportunity to
take the reins of EJ Operations in its News Videotape Department.

As our Technical Manager, you'l be responsible for the performance of an editing
staff, the productivity and efficiency of tacilities and equipment, and direction of
daily activities which include scheduling of output for network news programs.

To quality, you should have 3 or more years hands-on supervisory experience in
an EJ editing operation and tharough knowledge of multiple source editing
systems.

We ofter excellent salary fully commensurate with experience and respon-
sibilities, and a full range of attractive benefits, Please submit resume, with sal-
ary requirements to:

W.C. Fallon/EJ
Senior Staffing Specialist

National
Broadcasting
Company, Inc.

30 Rockefeller Plaza
New York, New York
10112

An equal oppoftunity emplioyer MiF

Help Wanted Programing,
Production, Others

Help Wanted Programing,
Production, Others
Continued

1=

MAgR2ine

WwTv/mirmi

PRODUCTION
ASSOCIATES

Two positions available, must have
strength in ENG camera operations
and 3/4 inch time code editing
Minimum 2 years experience in ENG
photo, field sound operations and
ENG editing console. Please send
tape and resume to:

WTVJ PM Magazine
316 North Miami Ave.
Miami, Fiorida 33128

An equal opportunity employer. MiF

EXECUTIVE PRODUCER/
PROGRAM DEPARTMENT

WFLA-TV seeks experienced individual to
create new local programming, supervise ex-
isting programming, produce documentaries,
and provide close liason with production
department. To qualify, candidates must have
strong background and successful experience
in the production of a variety of program forms,
with emphasis on talk and variety. A minimum
of five years’ experience in lhese areas is
necessary If you qualify and are interested,
send resume and appropriate materials (no
phone calls, please) to: Richard W. Roberts,
WFLA-TV, PO. Box 1410, Tampa, Fiorida
33601. An Equal Opportunity Employer, MIF

TELEVISION PRODUCTION ASSISTANT

We are seeking an enthusiastic and creative person to work with our
video team. We are requiring at least two years experience shooting and
editing smooth, creative news-style features with ENG equipment. If
qualified and interested, submit a resume, sample tape, and salary re-
quirements, in confidence, by January 15, 1982 to: Mr Jack Fowler,
Director of Employment, Illinois Farm Bureau, 1701 Towanda Avenue,
Bloomington, IL 61701. An Equal Opportunity Employer.

CREATIVE SERVICES
DIRECTOR

Major market affiliate needs an ex-
perienced Creative Services Direc-
tor. The person we are seeking must
have exceptional creativity skills in
both broadcasting and print adver-
tising, with at least three years’ ex-
petience in writing, dealing with
other media, TV production, plan-
ning and implementing special pro-
motion campaigns and events.

It you have the experience it takes,
if you work well with people and
want to be part of a winning man-
agement team, send your resume
and salary requirements to Box
N-84. E.O.E, M/F

Broadcasting Jan 4 1982
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Help Wanted Programing, Production, Others Continued

-

Business Opportunities Cont.

GROWING NATIONAL CABLE TV
BUSINESS
PUBLICATION HAS THREE OPENINGS
FOR EXPERIENCED PERSONNEL

* Programming editor to headquarter in Los Angeles. Should have
minimum three years' writing experience, preferably on radio/Tv
or cable TV publications.

* Advertising space sales to cover Northwestern states including
San Francisco. Minimum two years of advertising space sales re-
quired, preferably on TV or cable TV publications.

* Advertising space sales to headquarter in Los Angeles.
Minimum two years of advertising space sales required, prefera-
bly on TV or cable TV publications. Equipment sales background
helpful.

All positions offer S30,000 a year base with profit-sharing or
sales-incentive bonuses, paid hospitalization, four week vaca-
tions, pension- and stock-incentive plans.

Qualified applicants should be immediately available. Send letter
of application and resume to:

Box N-70
An Equal Opportunity Employer

MANAGER/PARTNER

Looking for manager to participate
in acquisition of major Sunbelt AM/
FM. Minimum required: S$500K.
Reply to Box P-15.

PARTNER OR INVESTOR

. WANTED
Nationally known firm specializing in

Television Station and Cable TV
Systems Image Campaigns, seeks an
active partner or investor to market
these custom and packaged services.
Contact Mr. Green at 617 —247-0400.

Radio Programing

The MEMORABLE Days
of Radio

30-minute programs from the golden age of radio
VARIETY * ORAMA * COMEOIES * MYSTENRIES < SCIENCE FICTION

. ancluded in each series
Program Distrbutors (‘u
410 Soutn Mam72 .
Jonesboro. Arkansas 72401 .
501-972-5884 retlad

Employment Service

Help Wanted Management

GENERAL MANAGER/SALES
MANAGER

Rapidly growing, top fifty cable television multiple
system operator seeks seasoned professional with
heavy sales management experience to organize and
develop local advertising on national feeds for three
cable systems in Connecticut, New Jersey and Penn-
sylvania. Generous compensation package including
salary, override, percentage of profits and liberal
benefits to the right person. Opportunity for long-term
growth. Resumes (no calls, please) to: Ann Litwak,
Personnel Director, The Alda Group, Inc., PO Box 6128,
Bridgeport, CT 06606.

RADIO JOBS!

10,000 radio jobs a year for men and women are listed
in the American Radio Job Market weekly paper. Up 10
300 openings every week! Disk Jockeys, Newspeople
and Program Directors. Small. medium and major
markets, all formats. Many jobs require litlle or no ex-
perience! One week computer list S6.00. Special
Bonus: Five Consecutive weeks only $12.95—you
save 518001 AMERICAN RADIO JOB MARKET,
6215 Don Gasper, Las Vegas, Nevada 89108,

For Sale Stations

HONOLULU AM RADIO

POWERHOUSE
Clear Channel covers entire state.... Hawaii's
only News-Talk station. New fabulous studios.
Station making profit. Great terms and low
down to qualified buyer! Call collect for
details— Dave Wagenvoord. Media Broker
(808) 849-6648.

FOR SALE

Medium Market AM Daytimer in N.C. Grossed $240,-
000 in 1980, Can be financed with only $25.000 down
and balance over 15 years al very low interest to
qualified buyer. Total price ol 5575000 including
building and land. Reply to Box N-72 for tull details.

Situations Wanted Management

Production, Others

Situations Wanted Programing,

TELEVISION EXECUTIVE PRODUCER/DIRECTOR

FOR SALE
IN NEW ENGLAND

3 very successful and profitable radio
stations. AM-FM priced at $1.8 million;
AM. $1.5 million. Only those who show
that they are financially qualified will
receive replies. Box N-78.

Senior Management Professional
Budget and Profit oriented - Experience
in all areas of Television operation. Top
references available. Box M-163.

Situations Wanted News

with major market experience (7 yrs.) seeks
challenging position w/ production company.
cable or network affitiate. Emphasis on dra-
matic/children’s programming, historical/infor-
matienal minutes, magazine features and
documentaries. Box P-3.

Business Opportunities

-

Dan Hayslett

& :I\\nkllll\ me
“Hhadicr [ rokers
L RADIO, TV, and CATV

214 091 2076

11311 M. Central Expressway = Dhallas, Texad

TV NEWS ANCHOR

I've hosted TV talk shows in America's lop markets.
I've been a network sports reporter, PBP anchot. i've
hosted radio talk/entertainment shows in the No. 1, No.
2, and No. 3 markets in the ¢ountry. | know the next
step in commercial news delivery and I'll share it with
you. Market size not important. Box N-77.

OWNERSHIP OPPORTUNITY
for experienced radio sales and pro-
gram people for Top 100 market radio
station. Join other active investors and
let your talents work for you! Minimum
$10,000 required. How can you con-
tribute? Box P-25.

UHF TELEVISION CONSTRUCTION
PERMIT

Will sell 51% interest of new construction per-
mit to financially qualified and experienced
buyer. Option to purchase balance in 3 years.
Super growth city in oil country. Reply with
qualifications. Box M-107




For Sale Stations Continued

BILL-DAVID
¢ [CHAPMAN ASSOCIATES' ASSOCIATES
Dalismwde sorvics BROKERS-CONSULTANTS
(303) 636-1584
At the Request of the Estate 2508 Fair Mount St.
Trustees Colorado Springs, CO 80909

WDJD-AM, 1510 kHz/5kw-D, Jackson,
Michlgan (ofl the air). Asking $200.000. with

terms available. Make an offer. Send offers to: -
Peter S. Stromqulst, Chapman Associates, Wilkins

7201 York Ave. S, Suite 912, Edina. MN
55435, 612 —B35-3672. and Associates
Media Brokers
Va AM 325k Small
Mi AM 625k Small
AR FM 625K Small
Mi FM 850K Small
1D Fulltime AM 835K Medium
THE ‘| L Fuitime AM 725K Small
KEITH W. HORTON GA  Daytime AM 425K  Small
COMPANY, INC. Sg m 380K  Small
For prompt service KY  AMEM ggg? g/lr:g:lum
e CONMACE . Midwest AM/FM-CP 410K Small
Home Office: PO, Box 948 MO AM/FM 300k Small
Elmira, N.Y. 14902 MO AMIFM 525K Small
24 hr Phone: (607)733-7138 OR FM Downpayment 35k
) / N AM Downpayment 30k
Bob | 1 Y
OP.g.mBZ: ;)7f(f)|ce ND AM/FM Downpayment o5k
St. Albans, VT 05478 NC  AM Downpayment 25K
24 hr Phone: (802)524-5963 NM Ft Downpayment 35K
Brokers and Consultants ¢ AMIDgwTREyimE! Al

108 Nonh Main, 2nd Figor
Sioux Falls, South Dakota 57102 605/338-1180

The Communications Consulting Firm

That Does Complete Application Preparation!

Low Power
Television

+
l The Federal Communications Commission’s Low Power Television service
"1 l has attracted thousands of groups and individuals who have submitted over
i \ 5,000 applications to date, responding to the rare opportunity to own the

K communications medium that has fascinated an entire generation.

i A Low Power TV Station is limited in coverage area, approximately a 12-15
/1 mile radius, but free 10 Originate programming to any extent they wish and
N Inexpensive enough to appeal to entrepreneurs with modest resources.
% \ The FCC says that "Low Power Television" broadcasting is the first new
broadcast service considered by the Commission in 20 years.
K o Cost of construction is-in a range of $15,000 to $150,000 and the cost of
H ’ operation is up 1o the imagination of the license holder.

Low Power stations will be authorized on all TV channels, 2-69.

—R.A.Marshall &Ce.

901/767-7980

MILTON Q. FORD 3 ASSOCIATES
MEDIA BROKERS—APPRAISERS

“Specializing In Sunbelt Broadcast Properties”
5050 Poplar Ave « Suile 816 * Memphis, TN. 38157

700 New Hampshire Ave., N.W.* Watergate Soulh
Sulie 1003 » Washinglon. 0.C. 20037

AN
<RAM>
N

Media Investment Apalvsis & Brokers
(B03) B42-5251

Carclina single station market AM/
FM, valuable real estate and profita-

ble with great potential. $495,000
with excellent terms.

EXFCUTIVE SUTTE - 200 PROFESSTONAT BUIEDING
HIEL TON FEEAD ISEAND. SOUTH C ARDLINA 29928

WALKER MEDIA & MANAGEMENT,
INC.

Brokers-Consultants-Appraisers

William L. Walker John E Hurlbut
President Southeastern
Suite 417 Representative
1730 Rhode Island PO. Box 1845
Avenue, NW. Holmes Beach.
Washington. D.C. 20036 Florida 33509
202/223-1553 813/778-3617

o

Y

"" WHAT DOES EDWARD M. JOHNSON & ASSOCIATES DO?

-, Q Our communications consulting firm, with experienced multiple broadcast
"'| "y owners, engineers, lawyers, and strategists, has filed over 300 LPTV

/N (\ applications for clients for almost every stale in the U.S.

“1 .‘ We prepare all aspects of the clients application including computerized

‘ ' channel search, acquisition of tower site, preparation of financial, engineer-
| ‘ ing, FAA, and legal exhibits, as well as all public notice requirements.
\'4 A Under normal conditions, our firm is able to prepare and fiie a low power
"\ ’?‘ television application within fifteen (15) days.
)

Edward M. Johnson & Associates, Inc.

Suite 450, One Regency Square, Knoxville, Tennessee 37915

[615] 521-6464
Washington, D.C. [202] 775-1802

Broadcasting Jan 4 1982

North American ~::..

Fla. small mkt, daytime, 280K

Fia, coastal daytime, 350K

Fla. small mkt, fulltime, 285K

Fla. large mkt, daytime, 400K

Fla. large mkt, daytime, 850K

Fla. large mkt, daytime, 475K

Ga. smalt mkt, FM, 160K

Missouri small mkt, AM-FM, 525K
NC. medium mkt, fulltime, 350K
Ohio, small mkt, AM-FM, 750K
INinois small mkt, fulttime §75K
idaho medlum mkt, fulitime, 850K
New Mexico med. mkt, FM, 450K
Broadcast School Colorado, 35K
Tenn smalt mkt, AM Daytime, S00K

FREE IN-HOUSE LEGAL
SERVICES AVAILABLE FOR
BUYER & SELLER.
ONE FINANCIAL PLAZA
SUITE 2100

FT. LAUDERDALE, FL 33394

(305) 525-2500
SELLERS CALL COLLECT



FMEDIA BROKERS - APPRAISERS

AT YOUR SERVICE wiTk OVER 20 YEARS EXPERIENCE

RICHARD A.

LINC.
435NORTHMICHIGAN AVE. - CHICAGO 60611

312/467-0040

For Sale Stations Continued
APPRAISALS

QOver twenty years of service to Broadcasling
Appraisais ® Brokerage * Analysis

Westgate Mall, Bethiechem, PA (8017
215-865-3775

THE HOLT CORPORATION

H.B. La Rue, Media Broker

MADIO Ty CATY  APPAAISALS

west Coast:
44 Montgomery Streel, 5th Floor, San Fran-
cisco, California 94104 415/434-1750

East Coast
500 East 77th Street, Suite 1909, New York,

N

ro Daytimer covering 1 milllon people
wlth prime signal. Extremely fast growth
area In GA. $590,000. Extra good terms.
e No downpayment. Central Fla. power-
ful daytimer. $320,000.
® Fulltimer. Suburban Atlanta. $740,-
000. Terms.
® Fort Worth-Dallas area. Class C. $12
million. Terms.
Powerful daytimer. S.W. Va. $490,000.
Good value. Terms.
® Fulltimer. N. Ala. Nice sized town.
Large county population. Predominant
facility in the market. Absentee

NY 10021 2121288-0737

STATIONS CONTACT

MW Small AM $204K  SOLD  Emie Pearce (615) 373-8315
S Small AM $231K $75K  Ernie Pearce (615) 373-8315
W Small FM $325K 20% Corky Cartwright  {(303) 741-1020
MW Small FM S479K $139K Peter Stromquist  (612) 831-3672
£ Small AM S500K $145K Jim Mackin (207) 623-1874
MW  Small AMIFM S595K $150K Corky Cartwright  (303) 741-1020
MW Medium FM $395K Terms  Peter Stromquist (612) B31-3672
w Medium  AM $750K S100K  Elhot Evers (213) 366-2554
SE  Medium AM/FM S1050K  SQLD  Bill Cate (904) 893-6471
S Metro FT $635K Terms  Bob Thorbuin (404) 458-9226
W Metro FT $650K Cash Bill Whitley (214) 387-2303
MW  Metro AM/FM $3500K  S1000K Corky Cartwright  {303) 741-1020
MW Major AM $525K SOLD  Jim Mackin (207) 623-1874
MW Major AMIFM $2350K SOLD  Bill Chapman {404) 458-9226
MW  Major AM $3100K SOLD  Ray Staniield {213) 366-2554

\

owners will take 50% partner and let
you manage, or will sell 100% for
$500,000. Good terms.

Ethnic. Powerful daytimer. Large Black
Population In Tennessee city. $600,-
000. Terms.

Powerful daytimer. Alabama's 3rd
largest clty. No down payment. $590,-
0G0,

Fulltimer. In S. Central N.C. Good
terms. $220,000.

Daytimer. S.E. Wyoming City. $250,-
000.

AM-FM S.E. coastal United States
Class C and fulltimer. $3.7 million.
Good value. Terms.

Daytimer. Powerful. Roanoke—Lynch-
burg area. Bargain. $360,000. Terms.
Daytimer. Suburban Atlanta. $590,-
000.

Powerful Daytimer In Cent. GA. $560,-
000.

AM/FM in W. Ohio. $1.1 million. Good
buy.

Daytimer. City In Colorado. $280,000.
Daytimer. New Mexico. $200,000.
FM. S.W. Ark. $15,000. Terms. $350,-
000.

Daytimer. E. Ark. $50,000. Terms.
$150,000.

Daytimer North Central NC. Good buy.
$160,000. Terms.

Foreign speaking AM in Cleveland
metro area. $490,000.

Good facliity covering Charlotte, N.C.
$600,000. No down payment.

AM/FM in good single station market
in W. Tenn. $800,000. Terms.
Powerful daytimer covering large
Central Fla. city. $1.2 million.

AM/FM S.W. Tenn. FM covers big town,
$540,000.

Fulltime N.W. Ala. City. $520,000.
South Carolina. SE daytimer. $220,-
000. C.P. for fulltime.

Fulltimer. West Virgnia. $275,000.
Daytimer. Fort Worth powerhouse.
Daytimer. Good diai position. Centrai
Florida. $280,000.

500 watt daytimer. Single market sta-
tion. CA resort area. $430,000.
Fulltimer. Dominant. Metro. TX.
$1,200,000.

Let us list your station. Confidential!

BUSINESS BROKER ASSOCIATES

615—756-7635 24 HOURS

CHAPMAN ASSOCIATES®

media brokerage service

To sell, for appraisals, teasability studies, or financing - contact John Emery. Gen. Mgr. Chapman
Co. 1835 Savoy Dr, Atlanta, GA 30341

ALLIED FIELDS

Help Wanted Programing, Production, Others

DIRECTOR/WRITER

Here is your opportunity to get into the exciting,

Producer/Director/ Writer who has "hands-on"
experience in the videotape production of
marketing and sales communications, training

The successful candidate must have hands-on

videography. 3/4" editing and have proven
writing ability. Past experience with a high
technology company is highly desirable. We
would also prefer someone with 2 to 4 years of
commercial experience in videotape, slide/tape,
multi-image and audio media witha BSin
Business, Communications or Engineering.

We want a self-starter who can take off running
with a fast growing, high tech, achievement
oriented bunch. Great salary and growth
potential, Major Medical, Thrift Savings, and

advantage of this opportunity, please send
samples of your work: videotapes, writing
samples, etc. (they will be returned) along with
a letter about your past accomplishments to Mr.
William Penn, Director of Human Resources,

An Equal Opportunity Employer

PRODUCER/

ever-expanding field of corporate
communications. We are looking fora

programs, and customer presentations.

experience with ENG/EFP production,

that's only the beginning.
If you're smart enough to want to take

EMC CONTROLS, INC., P.O.Box 242,
Cockeysville. Maryland 21030.

No Phone calls please.

EMC CONTROLS

Broadcasting Jan 4 1982
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Fates & Fortunesz*

Clark Pollock, VP and
general manager, Na-
tionwide Communica-
tions, Columbus, Ohio-
based group owner of
two AM's, five FM’s
and three TV’s, elected
president.

Bruce Walton, local
sales manager, KCBQ-
AM-FM San Diego, joins
KIEM(FM) there as VP-
general manager.

Pollock

Kenneth Minerich,
Midwest regional manager, U.S. Cable Inc.,
Waukegan, 1., joins Lone Star Video, Houston
cable system, as VP-general manager.

Louise Heiftez, assistant to president, San-
dusky Newspapers, Denver, named general
manager of Sandusky's KERE(AM) there.

Mike Horne, general sales manager, Harte-
Hanks's kyND(FM) Houston, joins its KQYT(FM)
Phoenix as general manager.

Michael Osterhout, general sales manager,
wRBQ(FM) Tampa, Fla., named general manager.

Mendes J. Napeli, assistant 10 general man-
ager, KJRH(Tv) Tulsa, Okla., joins WNGE(TV)
Nashville as general manager.

Ken Gerdes, sales manager, wYEA-Tv Colum-
bus, Ga., joins wwLG(Tv) Macon, Ga., as
general manager.

Al Leitl, general sales manager, wvTv(Tv)
Milaukee, named assistant general manager.

Jack Mann, VP-general manager, Tulsa (Okla.)
STV, Satellite Syndicated Systems outlet there,
elected VP of corporate development for SSS.
He remains in Tulsa.

Ronald Pratz, director, internal audit, West
Coast, ABC, Los Angeles, named director of
business affairs administration, ABC Television
there. Patricia Thompson, associate director
of business aflairs, East Coast, named director.
Cecilia Perry, director of revenue and data en-
try departments, ABC, New York, named
director, accounting services. Thomas
Rooney, business manager, ABC broadcast
operations and engineering production planning
and controls, New York, named director of dis-
bursements. Ramona Sinclair, business affairs
administrator, ABC, Los Angeles, named man-
ager, business affairs.

Cheryl Daly, associate director, internal com-
munications, corporate information, CBS, New
York, named director, corporate information.

Johnathan Rodgers, news director, KNXT(TV)
Los Angeles, named station manager.

Wilmer Borneman, chief engineer, WBYO(FM)
Boyerton, Pa., named station manager.

Arthur Voiles, chiefl of technical services,
Media Systems, joins Heritage Communica-

tions as general manager of its Fort Dodge,
lowa, cable system.

James Behling, VP-general manager, Min-
nesota cable operations, Storer Cable, Min-
neapolis, assumes additional duties as general
manager of company’s newest northwest
suburbs of Minneapolis franchise. Ann Alvis,
marketling manager, Western region, Storer,
Miami, named director of new personnel
development division there. Bob Lumbard,
customer relations manager for Selkirk cable
system, Fort Lauderdale, Fla., succeeds Alvis.
Elien Wander, from Dun & Bradstreet, Atlan-
1a, joins Storer, Thousand Oaks, Calif., as
marketing manager, far West. John Battles,
assistant manager, New Haven, Conn., cable
system, Storer Cable, named manager of Storer
system in Campbell, Ky. Ward Bodner, general
manager, Television News Associates, Washing-
ton, joins Storer as manager of its Leesburg,
Va., system. Sarah Glenn, assistant manager,
Louisville, Ky., system, named manager, Bowl-
ing Green, Ky., system.

Nancy Paimer, news-operations manager,
WPLG(TV) Miami, joins wpTY-Tv Memphis as
director of operations.

Merily Friedman, from production depart-
ment, wCMH-Tv Columbus, Ohio, joins wTVN-TY
there as operations director.

Bob Baker, freclance sports reporter, Phoenix,
joins KLFF(aM) there as operations manager.

Allan Edelson, director of financial controls
and accounting, Capital Cities Communica-
tions, New York, named controller.

Susan Eisner, director of acquisitions schedul-
ing and specials, noncommercial wNET(Tv) New
York, named director of broadcasting.

John Dawson, director of human resources,
Waskhington Star, owned by Time Inc. before its
demise, joins Time's American Television &
Communications, Denver, as VP-human
resources.

Steve Magnuson, finance and administration
executive, Los Angeles County College Dis-
trict, named accounting manager, Valley Cable
TV, Los Angeles. Other Valley Cable appoint-
ments: John Helmere, producer, University
Community Video (Minneapolis), as institu-
tional access coordinator, and Tony Farwell,
analyst and portfolio manager, Froley, Revy In-
vestment Co., Los Angeles, as special projects
manager.

Linda Mauskopf, communications consultant,
Glankofl & Wishner Communications Lid.,
New York, appointed manager, research and
sales production, USA Cable Network there.

Advertising

Michael Jeary, management supervisor,
Dancer, Fitzgerald, Sample, New York, elected
senior VP

Elected VP's, BBDO, New York: Michael
Mudd, manager of corporate communications;
Paula Brown, manager of information
resource center; and Dick Fitzhugh, Charles
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Gowl and Mel Platt, associate creative direc-
tors.

Michael Bail, execu-
tive director internatio-
nal, Ogilvy & Mather
International, Sydney,
Australia, named vice
chairman of company.
He remains based in
Sydney.

Elected VPs, Ogilvy &
Mather, New York:
Jack Deitchman,
director of local broad-
cast; Malcolm End,
Gerald McGee, Vel
Rankin and Tom Rost, creative directors, and
Rochelle Lazarus, Jack Reed, Michael
Vaughn and Edward Vick, management
supervisors..

Ball

Robert Wallace, group supervisor, D'Arcy-
MacManus & Masius, Bloomfield Hills, Mich.,
named VP-account supervisor.

Beth Becker and Robert Ross, associate
directors of research, Cunningham & Walsh,
New York, elected VP's.

Appointments, D’Arcy-MacManus & Masius,
Chicago: Gail Fujisawa, media supervisor, to
associate media director; Mary Gerwig, media

When Sherlee Barish is asked to fill an
executive position or a news talent opening
at a television station, you can bet her
candidate is the best you can find. She not
only attracts the most successful
candidates, she also has the greatest
expertise in finding and recruiting the top
person. More than 1,000 past placements
prove it.

BROADCAST PERSONNIL, .

Experts in Executive Placement

527 MADISON AVENVUE
NEW YORK CITY
(212) 355-2672



planner, to media supervisor. Bill Ross, con-
trol coordinator, to media planner. Mary
Goldner, media estimator, to assistant planner;
Karen Kolodzey, regional coordinator, to
market negotiator; Rosemary Schmit, data
processing supervisor, 1o regional coordinator.

Connie Myck, producer, broadcast production
department, Bozell & Jacobs, Phoenix, named
senior broadcast producer. Barbara Raynard,
production assistant, named associate producer.

John Beddia, group VP, Vitt Media Interna-
tional, New York, joins KSL Media there as
senior VP and director of planning operations.

Tom Maples, account executive for MCA TV
in Southwest, based in Dallas, named VP

Lee Hilbrich, manager of media financial ser-
vices department, CPM, Chicago, named assis-
tant VP, administration.

John Morris, sales manager, Cleveland office,
Katz, named divisional VE John Rossi, man-
ager of sales research team, Katz. New York,
named associate director of TV research.

Robert Mertz, account executive, Storer TV
Sales, New York, joins Katz Independent TV
Sales there in same capacity.

Rick Schwartz, account executive, Seltel, Los
Angeles, joins Katz Television Continental
there in same capacity.

Gerald Linehan, and Richard Levy, group
sales managers, Petry Television, New York,
elected VP’'s. Al Westermann, account execu-
tive, named group sales manager.

Judy Preston, account executive, J. Walter
Thompson, New York, joins Preston Advertis-
ing, St. Petersburg, Fla., as manager of traffic
and production.

Tina Steer, account executive, ABC team,
John Blair, Los Angeles, named assistant sales
manager.

Appointments, Popejov & Fischel, Dallas:
Pamela Dyer, marketing consultant, Interna-
tional Trade Administration, U.S. Department
of Commerce., Dallas, to account coordinator:
Cece Grimes, senior designer. Bozell &
Jacobs, to art director; Sallie Sampsell, ac-
count executive, North American Advertising,
Dallas. joins Popejoy in same capacity. Jana
Smith, editorial coordinator, Peat, Marwick,
Mitchell & Co., Dallas, 1o account executive.

Donald Frier, director of finance and adminis-
tration, wcesiaM) New York, named director,
operations, CBS Radio Spot Sales there. W.
Scott McGraw, analyst, sales planning, CBS
Televiston Network Sales, Chicago, named
manager, sales planning. Martin Daly, account
executive, national sales. CBS-TV, named ac-
count éxeculive, central sales, Chicago.

Linda Arehart, marketing manager, Allstate,
Chicago, joins Weightman Advertising, Phila-
delphia. as account executive.

Peter Paisiey, account executive for WITG(TV)
Washington, and Laurie Chatfleld, account
executive with MMT Sales, New York, join
Metro TV Sales, New York, in same capacity.
Kathleen Shovlin, accouni executive with
Evans Broadcasting’s Eastern sales division,
New York, joins Metro TV Sales, New York, as
account executive on Blue Group, representing
Metromedia's KTTv(Tv) Los Angeles. Julia E.
Largay, sales assistant, Metro TV Sales, San
Francisco, named account executive there.

PR *

Named directors of national accounts,
Showtime, New York: Judy Klosek, Western
regional sales manager, Western region: Barry
Goldberg, district marketing manager, North
central region: Roy Weissman, district sales
manager, Northeast region: Jim Hall, regional
affiliate marketing manager, Southeastern
region.

Mark Fox, VP-associate media director, Foote,
Cone & Belding, New York, joins UTV Cable
Network, Fair Lawn, N.J., as account executive.

Rollin Collins, senior VP and director of sales,
Peters, Griffin, Woodward, New York, joins
KRON-Tv San Francisco as general sales man-
ager.

Michael Raymond, general manager,
KRLY(FM) Houston, named general sales man-
ager.

Allan Horlick, sales manager, wrCc-Tv Wash-
ington, named sales director.

Candace Wendling, local sales manager,
wowo(aM) Fort Wayne, Ind., named general
sales manager.

David Turner, national sales manager, wssJ(AM)
Camden, N.J., named general sales manager.

Joan Wagner Low, account executive,
KSFX(FM) San Francisco, named sales manager.

Dave Kirby, senior account executive,
KIMN(AM) Denver, joins KERE(AM) there as sales
manager.

Karen Johnson, account executive, wiSN-TV
Milwaukee, named market-research director.

Ken Holmberg, sales manager, WERA(AM)
Plainfield, N.J., joins wHwH(AM) Princeton and
wpsT(FM) Trenton, both New Jersey, as senior
account executive. Margaret Johnson, ac-
count executive, weCB(AM) Leviltown-Fairless
Hills, Pa., joins wHWH-WPST in same capacity.

Mark Mariani, VP, RCO Productions,
Evanston, 1ll., joins wLuUP(FM) Chicago as ac-
count executive.

Cynthia Stacks, assistant to the general man-
ager, KARN(aM) Little Rock, Ark., joins co-
owned KKYK(FM) there as account executive.

Ken Dawkins, air personality, WCTD-FM,
Federalsburg, Md., joins wMOU(AM)-WXLQ(FM)
Berlin, N.H., as account executive.

[Aoguemiphgeest T )
Programing

Christine Foster, VP,
Columbia Pictures
Television, joins Group
W Productions, Los
Angeles, as VP-pro-
gram development.

Daniel Stern, director
of promotion, advertis-
ing and promotion,
f CBS Entertainment,
L New York, elected VP,
promotion, East Coast.
Jonathan Kramer,
VP-programing for
Spotlight Pay-TV Service, Times Mirror
Satellite Programing, joins CBS theatrical films
group. Studio City, Calif,, as VP, ancillary rights.

Foster

David Sherman, director of motion picture
contracts, ABC Television, named director of
contracts, East Coast, ABC Entertainment. He
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will remain in New York. Joyce Buchman, ex-
ecutive secretary to president, ABC Entertain-
ment, named assistant coordinator, special pro-
jects. Hllary Botchin, executive secretary of
VP of casting, ABC Entertainment, named
coordinator, casting.

Leonard Rosenberg, VP-development,
Viacom Productions, Studio Center, Calif,,
named senior VB Steven Wishner, assistant to
treasurer, General I[nstrument Corp., joins
Viacom, New York, as director, financial ser-
vices.

Geoffrey Holmes, director of investor re-
lations, Warner Communications, New York,
elected VP

Seth Kittay, from Century Communications,
New Canaan, Conn., joins Group W Satellite
Communications, Stamford, Conn., as director
of national accounts.

Tom Maples, manager, Dallas sales office,
MCA TV, elected VP-Southwest area.

Alan Bennett, VP, programing, Katz Televi-
sion, New York, named president, Katz Pro-
gram Development Corp. there. Phil Oldham,
VP, director of program operations, Katz Televi-
sion, succeeds Bennett.

Kathy Eckert Crain, senior unit manager,
KNBC(TV) Los Angeles, joins The John David-
son Show, Hollywood, Calif.,, as production
manager.

Glenn Ivey, general manager, Metro Traffic
Control, Dallas, named national program direc-
tor.

Tom Reddell, VP-general manager, Golden
West STV, Dallas, named executive producer.
Golden West Entertainment there.

Pamela Euler, director of sales planning and
administration, Rainbow Programing Services,
Woodbury, N.Y., elected VP

Dalton Danon, VP-feature marketing, Colum-
bia Pictures Television Distribution, joins
Polygram Television, Los Angeles, as VP-sales
and marketing.

Henry Schleiff, associate general counsel and
assistant secretary, Viacom International, joins
Home Box Office, New York, as director of bus-
iness affairs. Margret Louis, attorney in busi-
ness affairs for NBC, and Rona Gersten, at-
torney with Fulop & Hardee, New York, join
HBO as associate directors of business affairs,
Louis for special programing, Gersten for film
programing.

Gary Khammar, national sales manager, Col-
umbia Pictures Home Entertainment, Burbank,
Calif., named director of sales.

Teresa Santiago, national sales liaison, Na-
tional TV Log, joins GalaVision, New York, as
Eastern region affiliate marketing representa-
tive.

John Long, part owner, TLT & Associates,
Gathersburg, Md., joins WETACOM, Washing-
ton, for-profit programing and production sub-
sidiary of noncommercial WETA-Tv there.

John Ford, independent human resources con-
sultant, joins Home Box Office Inc., New York
as director of human resources.

Richard Harris, air personality, wLUP(FM)
Chicago, joins wLPX(FM) Milwaukee as program
director.

Judy Glirard, director of programing, WBAL-TV



Baltimore, joins wTAE-Tv Pittsburgh in same
capacity.

David Jerrell, commercial producer-director,
wKBD-Tv Detroit, named production manager.

Dewey Lambdin, production supervisor,
wpPTY-Tv Memphis, Tenn., named production
manager.

Gary Otto, sporis producer, wpTF-Tv Raleigh,
N.C., named exccutive producer-director.

James Wilson, associate producer, noncom-
mercial KETC(TV) St. Louis, named producer.

Keith Buckley, air personality, wMOU(AM)-
wXLQ(EM) Berlin, N.H., assumes additional
duties as operations director. Ted Baker air per-
sonality, wBRL(AM) Berlin, joins wMOU-wXLQ in
same capacity.

Charles Pellett, air personality, WHMP(AM)
Northampton, Mass., joins wMmCaaM) New
York as midnight manager.

Thomas Foster, courtroom artist, WREG-Tv
Memphis, joins wpTy-Tv there as graphic artist-
production assistant.

Karen Cavaliero, assistant music director,
wLs-AM-FM Chicago, named music director.

News and Public Affairs

In further realignment of stafl at CBS News
(**In Brief,' Dec. 7). Joan Richmann, execu-
tive producer, Saturday and Sunday editions of
CBS Evening News, named VP-special events,
replacing Ernest Leiser, who becomes VP and
assistant to president. Russ Bensley, director
of special events, succeeds Richmann.
Marshall Davidson, VP operations, named
VP-labor affairs, and David Buksbaum, pro-
ducer of CBS Evening News With Dan Rather,
replaces Davidson as VP, operations.

Ron Kershaw, news director, NBC-owned
wNBC-Tv New York, named producer, NBC
Snorts, with responsibility primarily for news-
oriented features, profiles and investigative re-
ports.

Jack Gallivan, VP, news and production,
KUTv(Tv) Salt Lake City, assumes corporate
responsibilities for co-owned Kansas State Net-
work, and regional operations of ABC/
Westinghouse News Channels service at KUTv.
Michael Youngren, news director, KOCO-TV
Oklahoma City, replaces Gallivan as news direc-
tor of kuTv. Michael Beardsley, executive
producer, KUTv NewsWaich 2, named director
of regional operations for Westinghouse/ ABC
satellite news service there. Randall Carlisle,
anchor-reporter KUTv, succeeds Beardsley.

Bernard Kamenske, chiefl of Voice of
America’s news division, Washington D.C.,
joins Cable News Network as senior news edi-
tor, Washington bureau. David French, public
relations director for National Restaurant Asso-
ciation, joins Cable News Network as a
weekend anchor, Washington bureau.

Appointed anchors, CNN2, Turner Broadcast-
ing, Atlanta: Dan Hackel, correspondent,
CNN, Israel; Chuck Roberts, anchor,
KMTv{TV) Omaha, Don Harrison, from wTsp-Tv
Tampa-St. Petersburg, Fla.; Denise LeClair,
anchor, CNN; Peter Ford, from Seven Net-
work, Sydney, Australia; Patricia Harvey,
anchor, wNEM-Tv Bay City, Mich.; Rick Brown,
anchor, CFRN-Tv Edmonton, Alberta, and Bob-
bie Battista, from wraL-Tv Raleigh-Durham,
N.C.

Nancy Jaycox, writer,
Associated Press’s
broadcast news center,
New York, named
supervising editor of
television wire. Jaycox
succeeds Cammy
Seidel, who joins
B waBC.Tv New York as
q writer. Stephen
Dunkelberg, from
KRLD{AM) Dallas. Jack
Messmer, WHEB-FM
Portsmouth, N.Y.; and
Stephen Pendlebury, wsociam) Charlote,
N.C., join AP broadcast news center as writers.

Jaycox

Frank Settipani, from Wall Street Journal
Radio Network, joins CBS News, New York, as
reporter.

Jeff Wald, executive director, Media People,
Beverly Hills, Calif., news personnel agency,
joins KTLA(TY) Los Angeles as news director.

Tom Bradford, assignment manager and ex-
ecutive producer, Channel 2 News Tonight,
KNXT(TV) Los Angeles, named managing editor
of station’s Channel 2 News.

David Roe, news editor, koa(am) Denver, joins
KERE{AM) there as news director,

Barbara Palmer, assistant news director,
wWBIE(FM) Marietta, Ga., joins wRNG(aM) North
Atlanta as news director.

Larry Mercer, reporter-editor, KsBw-Tv Salinas,
Calif., joins co-owned ksBy-Tv San Luis Obispo,
Calif., as news director. Paul Douglas, weather
reporter, KIQO(FM) Atascadero, Calif., joins
KSBY-Tv in same capacity.

Beverly Williams and Patrick Emory, co-
anchors, Kyw-Tv, Philadelphia, join Cable News
Network, Atlanta, as anchors.

Steve Morawetz, news director, KDLH-TV
Duluth, Minn., joins wTCN-Tv Minneapolis as
managing editor.

Jack Groh, reporter, Metro Traffic Control,
Boston, joins wiM@(aM) Norfolk, Mass., as
news director.

Robert Morford, acting news director,
wTvx(Tv) Fort Pierce, Fla., named news direc-
tor.

Kathleen Lynch, producer, public affairs, New
Jersey Network, Trenton, N.J., named director
of news and public affairs.

David Leonnig, anchor, KBDF(AM) and co-
owned KZeL-FM, both Eugene, Ore., joins
KUHF(FM) Houston as director of news and
public issues.

Sharon Edwards, weekday news producer,
wHo-Tv Des Moines, lowa, joins wLwT{TV} Cin-
cinnati as weekend news producer.

Mike Doocy, from KrIB{aM) Mason City, lowa,
joins KRNA(FM) lowa City, Iowa, as producer-
anchor.

Janice Walbel, reporter-anchor, KUTV(Tv) Salt
Lake City, named weekend co-anchor.

Larry Hoefling, from kTMc(aM) McAlester,
Okla., joins KWEN(FM) Tulsa as news anchor.

Randy Price, executive producer-anchor,
wrvgv) Toledo, Chio, joins WBZTv Boston as
anchor.

Dwight Smith, assistant sports director,
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HANDBOOK OF RADIO
PUBLICITY & PROMOTION, by
Jack Macdonald. This handbook is a
virtual promotion encyclopedia—in-
cludes over 250.000 words, cver 1,500
on-air promo themes adaptable to any
format; and over 350 contests, stunts,
station and personality promes! One
idea alone of the hundreds offered can
be worth many times the small cost of
this indispensable sourcebook. 372
pages. 8-1/2 x 11" bound in long-life
3-ring bindet. $34.95

JOURNALIST'S NOTEBOOK OF
LIVE RADIO-TV NEWS, by Phillip
Keirstead, network news producer. ad-
junct prof, Fordham Univ. Written to
provide broadcast journalists with a
solid understanding of journalism con-
cepts and technigues. Covers the
techniques of gathering, processing.
writing, and broadcasting live news,
using the latest electrenic equipment.
Contains special sections on laws re-
lating to journalism, documentaries,
and editorials.252pp.29i1.$12.95

HOW TO MAKE NEWS AND IN-
FLUENCE PEOPLE, by Morgan Har-
ris and Patti Karp. The secrets of gain-
ing publicity for any business from
small local organizations to large na-
tional groups. Starting with the basics
of writing a news story, the authors pro-
ceed to unveil the process of planning
a full-scale publicity campaign. Re-
lations with editors, photographers,
correspondents, and cother news peo-
ple are highlighted. Sample radio an-
nouncements and correct formats for
submission are a large part of the sec-
tion on radio. There is a similar section
on television. News releases, newslet-
ters; and handbills can pack a meeting
or event, and the authors have detailed
pointers on their preparation and dis-
tribution. This volume is slanted
towards fattening a group's treasury,
increasing its membership, and get-
ting those all-important messages
over the airwaves or in print so they
can reach the desired audience. 140
pages. $7.95
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wDTN(TV) Dayton, Ohio, named weekend news
anchor. Edie House, from wBAL-Tv Baltimore,
joins wDTN as anchor-reporter.

Kevin Lance, anchor-reporter, KOAM-Tv Pitts-
burgh, Kan., joins wker(Tv) Dayton, Ohio, in
same capacity. Howard Epstein, reporter,
weaY-Tv Green Bay, Wis., joins WKEF in same
capacity.

Luis Young, reporter, WTIVT(TV) Tampa, Fla.,
and Will Spens, reporter, RKO Radio Net-
work, New York, join wasc-Tv New York in
same capacity.

Cicely Hand, anchor, wLOs-Tv Asheville, N.C_,
joins KPiIX(Tv) San Francisco, as general assign-
ment reporter. !

David Burns, news editor, wROC-TV Rochester,
N.Y., joins WOKR(TV} there as reporter.

Technology

Phillp Arneson, director, Orrox Corp., Santa
Clara, Calif., named president and chief execu-
tive officer, He succeeds William Orr, who con-
tinues as chairman of board.

Janet Fowler, controller and chief financial of-
ficer, American Data, Huntsville, Ala.-based
division of Central Dynamics Corp., elected VP
and corporate controller of American Data and
Central Dynamics.

Sheryl Rogers, from Sun Gas Co., Dallas,
joins Tocom, Dallas-based manufacturer of in-
teractive cable systems, as communications
manager. Kevin McAleer, senior manager,
Price Waterhouse, Dallas, joins Tocom as chief
financial officer.

Altan Stalker, director-transmitter engineer-

“A VIEW OF A CHANGING
MEDIA ENVIRONMENT”

a half-day conference sponsored by
The American Marketing Association
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January 13,1982
8:45a.m.-2 p.m.
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New York City
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J-W. Thompson
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ing, Westinghouse Broadcasting, New York,
joins Westinghouse’s Group W Satellite Com-
munications, Stamford, Conn., as manager of
transmission systems and quality control.

William Fitzgerald, director of programs,
satellite communications division, Harris Corp.,
Melbourne, Fla., elected VP.

Jon Salvati, circuit design engineer, Mag-
navox CATV Systems, joins Octagon Scientific,
Syracuse, N.Y., as senior development engineer.

John Theisz, administrator, business analysis,
RCA Americom Communications, Princeton,
N.J., named manager, business development
and analysis.

David Fairley, VP-chief engineer, Farinon
Video Corp., San Carlos, Calif,, joins Moseley
Associates, Goleta, Calif., as director of
engineering. Moseley is manufacturer of com-
munications equipment. Bill Ticen, sales
engineer, Moseley & Associates, Goleta, Calif.,
named international sales manager.

David Quinn, production assistant, AT&T,
New York, joins Sony video communications
division there as district sales representative.

William Harris, assistant chief engineer,
KIMN(AM) Denver, joins KERE(AM) there as chief
engineer.

Gregory Smith, chief engineer, wTHI-TV Terre
Haute, Ind., joins KFvs-Tv Cape Girardeau,
Mo., in same capacity.

Richard Blanton, chief engineer, WDHN(TV)
Dothan, Ala., joins wwLG(TV) Macon, Ga., in
same capacity.

T T T N e, S 1 I
Promotion and PR

Denise Dennis, account executive, Hill &
Knowlton, Chicago, elected VP

Jane Paley, vice president and account super-
visor, Manning, Selvage and Lee Public Re-
lations, New York, named director of com-
munity relations, ABC Television there.

John Magee, assignment manager and White
House field producer, ABC News, Washington,
joins Solem & Associates, San Francisco-based
public relations firm, as publicity executive.

Joel Canfield, director of on-air promotion,
The John Davidson Show, Hollywood, Calif.,
named audience promotion manager. Joan
Robbins, promotion assistant, named promo-
tion coordinator.

Vivien Burns, VP and creative director, Logan
Agency, joins WRCB-Tv Chattanooga as promo-
tion manager.

Sid Shaw, zone manager, Investors Diversified
Services, Spartanburg, S.C., joins WHYY-Tv
Wilmington, Del., as director of public informa-
tion.

Janice Ginsberg, public relations-program
coordinator, The Beacon Theater, New York,
joins Norwood Productions, there as director of
public relations.

Maurie Perl, senior affiliate publicist, Warner
Amex Satellite Entertainment, New York,
named manager, national publicity.

Tom Macauley, member of franchising staff,
Storer Cable Communications, Portland, Ore.,
named community relations director, Miami.

Dick Hammer, promotion administrator, wFLD-
Tv Chicago, named promotion manager.
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— = ] Frank Scott, division
VP, NBC Radio, and
former general man-
ager, WRC{(AM) Wash-
ington, joins Voice of
America there as direc-
tor of programs.

Phyllis Kaminsky,
White House press
liaison to National Se-
curity Council, Wash-
ington, joins Interna-
tional Communication
Agency there as direc-
tor of office of public liaison.

Emmet Kitchen, executive VP, National Asso-
ciation of Business and Educational Radio,
Washington, elected president.

Norman Lear, producer and co-founder of
Tandem Productions and T.A.T. Communica-
tions, will receive Gold Medal Award, highest
honor of International Radio and Television
Society, March |.

Dale N. Hatfield, deputy administrator, Na-
tional Telecommunications and Information
Administration, will join faculty of University
of Colordao, in Boulder, to teach communica-
tions policy later this month. He will also con-
sult. Veronica M. Ahern, associate admin-
istrator, office of international affairs, NTIA,
joins law firm of Chadbourne, Parke, Whiteside
& Wolff, Washington, Eilen S. Deutsch, asso-
ciation aministrator, office of policy analysis and
development, NTIA, will establish new Wash-
ington law firm with David Irwin, lrwin &
Deutsch. She will also become partner in con-
sulting firm of Caruthers, Irwin & Associates,
of Washington and San Francisco.

U.S. Senate has confirmed President Reagan’s
nomination of Robert M. Garrick as member
of board of communications Satellite Corp.
Garrick, former deputy counselor to the Presi-
dent, resigned to return to his California public
relations firm.

Howard Shimmel, analyst, station index
analysis/information department, A.C.
Nielsen, New York, named marketing coor-
dinator, Nielsen Homevideo Index.

Frank Price, chairman and president of Coi-
umbia Pictures, named chairman, Los Angeles
task force, National Public Radio.

Deaths

Norman Brenner, 52, manager of special ser-
vices, CBS Television Network production con-
trol department, died of heart attack Dec. 14 at
St. Clare's medical center, New York. Brenner
is survived by his wife. Marilyn, and three sons.

William Reynolds, 54, former television actor
and producer, and more recently lobbyist
specializing in transportation and billboard leg-
islation, died of heart attack Dec. 9, at his home
in Fairfax, Va. From 1953 to 1961, Reynolds
hosted a children’s television show in Oregon.
and played role of Kit Carson on television
series, Death Valley Days. Reynolds is survived
by his wife, Billie, and three daughters.

Diana Michaelis, 536, television producer and
former assistant public affairs director, CBS-TV,
New York, died of cuncer Dec. 16, at her home
in Washington. She is survived by two sons.



Cox of CBS Cable:
like starting all over
in television again

“A long time ago | recognized that it was
hopeless for me to be satisfied with the
status quo because | get bored too quickly,
so | became a specialist in change.”” That
career philosophy has taken Dick Cox to
the helm of CBS Cable, the purveyor of
cultural cable programing in changing CBS
Inc.

But don’t expect Cox to be moving on
soon—‘‘the cable business at CBS is like
[things were] at the beginning of televi-
sion—you're starting with a clean page,
and it’s a big page.”If anything, Cox main-
tains, the possibilities in cable are broader
than they were in broadcast television 30
years ago, when television was just getting
off the ground, and Cox was just getting
into the business as an NBC page.The eco-
nomics of cable don’t require programing
for ‘50 million people to be successful.”
Cox doesn’t expect to be bored soon.

Testing new possibilities is part of Dick
Cox’s way of life, 1o hear him tell it.It’s not
just to confound critics who said it
wouldn’t work that CBS Cable runs an in-
terview program, Sigrnature, where the in-
terviewer is never seen, or that CBS Cable
continues to call itself a cultural service,
when everyone knows culture won’t sell in
this country, or that earlier in his career,
Cox helped produce the first syndicated
soap opera. But, he allows, *‘if you tell me
I can’t do it that way because it’s never
been done that way before. well. that does
sort of pique my interest.”” And occupying
a prominent spot in Cox’s office overlook-
ing New York's Sixth Avenue is the
framed legend: ‘*The future cannot be pre-
dicted ... But it can be invented.”

One embodiment of those beliefs was
Cox’s co-production, in 1970, of the off-
Broadway play, ‘‘Orlando Purioso.”” With
a cast of 60 Italian actors, none of whom
spoke English, “‘Orlando’s staging called for
its frenetic action to take place literally among
the audience. The actors wheeled about on
small platforms, well, furiously.”” On open-
ing night, 2,000 people showed up to see
the avant-garde presentation, under an in-
flated dome in New York's Bryant Park.
Cox received a special Obie award for the
production. That play was far from Cox’s
sole involvement with the theater. In fact,
through all his work in television for agen-
cies and production houses, Cox says, *‘1
probably spent more time in trying to
bring theater to television than any one
thing.”’ Among other accomplishments in
that line, he lays ¢laim to having brought
the Tony awards to network television,
while working for Doyle Dane Bernbach.

The CBS Cable presidency aflords Cox

Profiles

Dick (Richard) Joseph Cox, president, CBS
Cable division; b. Brooklyn, Aug. 21, 1929;
attended Fordham University, 1947-49; page,
NBC, New York, 1949-51,U.S. Army 1951-53;
TV account executive, Young & Rubicam, New
York, 1953-59; TV account supervisor, Y&R,
1959-61: TV account group supervisor, Y&R,
1961-63: vice president in charge of radio and
television, Y&R, 1963-66: vice president in
charge of radio and television, Doyle, Dane,
Bernbach, 1966-71; vice president in charge
of program development, Tomorrow
Entertainment, New York, 197 1-73; president,
Y&R Ventures, and president, DCA
Productions, (Y&R subsidiary) 1974-78;
president and executive producer, DCA-TV (as
private company), 1978-1981; present
position since March 1981; m. Rosemary
Broderick Oct. 2, 1954; children—Christopher,
25; Cynthia, 23; John, 21; Claudia, 17.

plenty of opportunity to indulge in theater
and theatrical pursuits. Cox, of course,
was brought into the company after the in-
itial groundwork for the service had been
laid, and he speaks of ‘‘the excelient
bunch of people who were here’” when he
took charge last March. Since then, the
staff has swelled from 35 to over 150, the ser-
vice has begun operation (in October) and
has been garnering critical raves.

Laying in the programing that has at-
tracted those favorable reviews has been a
top priority for Cox in his nine months on
the job. The pattern that marks traditional
cable viewing, according to Cox, is that it
has served as an alternative to other
sources of video entertainment. What CBS
Cable has been trying to do follows a man-
date from the top— William Paley himself.
Paley said: ‘*Create something that gives
an audience a reason to come back on a
regular basis,” Cox recalls. And that’s
what’s being attempted (**successfully’’ as
far as Cox is concerned) in the series-format-
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ted schedule on CBS Cable.

Cox admits that, as a child of a broadcast
network, CBS Cable *‘was not welcomed
with open arms by the cable industry™
when it was first announced. Now, however,
he says the feedback he’s getting from opera-
tors is supportive—‘““they’re rather pleased
that we’re here.”

Asked the inevitable question of
whether there’s a conflict between CBS on
the one hand, programing a broadcast net-
work and on the other, giving people a
*‘reason 10 come back on a regular basis™’
to a cable-only service, Cox says the affili-
ate question isn’t his aflair—‘‘my concern
is 10 put on the best cultural service we
can.” But he adds: ‘‘I don’t think the
cultural audience will bury the competition™
any time soon.

With programing squared away, Cox ex-
pects to devote more of his personal atten-
tion to the task of selling advertisers on
the value of the narrowcast, upscale au-
dience Cox says CBS Cable pulls in.

Selling narrowcasting is quite a shift
from what Cox was doing back in the early
fifties for Young & Rubicam, under the direc-
tion of Charles (Bud) Barry. Then, Cox says,
they were selling advertisers on the *'bigness”
of television—with such memorable bits as
“more people watched last Sunday’s football
game on television than have attended all
football games in history,” and *‘more people
watched the Nixon/Kennedy debates than
have voted in all U.S. elections.”

For the then 25-year-old Cox, selling
television and later picking series for clients’
sponsorship got him into the corporate suites
of advertisers unaccustomed to spending
more on advertising than they did to build
factories. Not a bad place for someone who
left college after two years. ‘‘1 was anxious
to get going,” Cox says, and he was getting
bored. He knew he wanted to work in the
developing medium of television and says:
*1 could see the boat sailing ... and 1
wanted to get on it.

While change may be Cox’s credo in
business, there's another side to his life—
he and his family make their home in
Essex, Conn., a town started in the
1600’s, and where the Cox residence dates
from 1790. “‘I'm very much involved in
early Americana,” Cox says of his leisure
pursuits. ““There’s a wonderful feeling of
simplicity of that era’” He’s impressed
with ““the ingenuity of the people.” If he
has anything that might properly be called
a hobby, according to Cox, it’s following
the careers of his children.

Of his own successful career he at-
tributes much to luck —tuck, among other
things, in having good mentors like Bud
Barry. And also, Cox says, ‘| was too
dumb to be frightened of taking a chance,
too bored to be happy with things as they
are.”
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CBS-TV's expected expansion of its weekday “Morning”
newscasts to two hours, starting at 7 a.m. (BROADCASTING,
Dec. 21, 1981), was announced last week, effective Jan. 18.
Bob Keeshan, who has been appearing in Wake Up with the
Captain at 7-7:30 a.m. since Morning expanded to 7:30-9 last
September, will return with Captain Kangaroe in its original
format but at 6:30-7. Start times: 6:30 a.m. for Kangaroo, 7 a.m.
for Morning—will be same in all time zones. New time period
for Morning puts it directly opposite ABC-TV’s Good Morning
America and NBC-TV’s Today, to which it has always run third
in ratings, though more so in recent months. Gene E
Jankowski, president, CBS/Broadcast Group, said moves will
return Kangaroo to *‘preschool children and their parents who
have been informed and entertained by the Captain for 27
years,” and will permit Morning to offer ““more hard news,
longer background and investigative'stories and guest segments
on subjects ranging from life styles to the arts to consumer re-
ports.”” Bill Kurtis, wBBM-Tv Chicago anchor, will replace
Charles Kuralt as Morning co-anchor (with Diane Sawyer) in
March, when Kuralt returns to CBS Evening News, and con-
tinue as anchor for Sunday Morning. Peggy Charren, president
of Action for Children’s Television, said new time period will
mean end of Captain Kangaroo because viewership at that hour
is lower and affiliates are not going to clear program. She said it’s
‘“‘disgrace™ that Kangaroo has been only regularly scheduled
children’s show on commercial television and that program is
being ‘‘destroyed.”’ CBS, on other hand, maintains that 14 affili-
ates in cities ranging from Dallas to Great Falls, Mont., have
been running Keeshan show at 6:30 a.m. and have been averag-
ing 1.7 rating and 17 share, higher than national 1.4 rating/10
share at regular 7 a.m. slot.
E

FccC successfully pursuaded Office of Management and Budget
to give commission $73.5 million budget allocation for fiscal
1983. OMB had targeted commission for $64.8 million. FCC
sources said 375 employe positions would still have to be elimi-
nated to meet new allocation.

0O

Department of Justice has offered support for FCC proceeding
aimed at deregulating subscription television industry. In com-
ments filed with FCC, Justice said it ‘“‘strongly” supported
FCC’s proposed move, endorsing FCC’s recognition that **pro-
tection of conventional television cannot justify economic
regulation of STV’ Regulations FCC has proposed dropping in-
clude complement-of-four rule, which prohibits STV entry into
markets served by fewer than four conventional TV stations;
28-hour rule, which holds that STV station must .broadcast at
least 28 hours of conventional programing each week; ascertain-
ment requirement, and rule requiring STV operators to lease,
not sell, decoders to subscribers. ““These unnecessary restric-
tions on STV services have stifled competition, impeded STV
efforts to gain a greater share of the video distribution market
and frustrated consumers seeking video programing to suit their
tastes,” Justice said. Deadline for comments has been extended
to Jan. 15; reply comments are due Jan. 29,
O

On last day of Congressional session (Dec. 16), Senator
Charles Mathias {R-Md.) introduced amendment to video-
cassaette copyright legislation that would permit
Copyright Royalty Tribunal to levy compulsory license on sale
of VCR’s and cassettes. B (S. 1758) exempts home recording
from copyright liability and would reverse recent Ninth Circuit
Court of Appeals decision (BROADCASTING, Dec. 7). Amend-
ment and bill are expected to be subject of at least one hearing
before Judiciary Committee in coming months.
a

Labor trouble at weve-Tv Boston erupted last week into petition
to FCC to deny or delay proposed sale of station—for record
$220 million—to Metromedla Inc. Local 1228 of International
Brotherhood of Electrical Workers lists two principal aims. It

wants assurance that present licensee, Boston Broadcasters Inc.,
will execute collective bargaining agreement with union repre-
senting newsroom employes and will submit to arbitration issue
of firing of Rosemary White, associate producer of 11 o’clock
news since August 1979. She was principal organizer of union
unit and is its shop steward. Union says 12 of 18 employes in
newsroom voted on Oct. 30 for representation by IBEW. Petition
has received backing of Massachusetts AFL-CIO and Greater
Boston Labor Council, in letters to FCC Chairman Mark S.
Fowler.

(]
American Satellite Co. joins ranks of domestic satellite carriers
and has applied to FCC to build and launch satellite system of
two operational satellites and one spare. ASC plans to launch
first of its satellites in October 1985 and second in March 1986.
Costs for system are estimated at more than $225 million. ASC
is based in Rockville, Md., and provides voice, data, facsimile
and video communications services to businesses by using
satellite capacity obtained from its ownership interest in
Western Union’s Westar satellite system. System will serve new
business needs. ASC plans to set up satellite control center for
its existing earth station facility in Vernon Valley, N.J., with
back-up center built at one of ASC’s existing West Coast earth
stations.

m}
Board of the Naticnal Cable Television Association has been
called to Washington for ad hoc meeting this week to prepare
NCTA comments on FCC’s cable crossownership report that
are due Jan. 18. Crossownership was subject of lengthy and re-
portedly heated discussions at last scheduled board meeting
prior to Western Cable Show last month. Reports emanating
from that meeting indicate board is leaning strongly toward en-
dorsing total ban against both ownership of cable by broad-
casters within their service areas and against any network
ownership of cable.

a
Congressional committee has called on Reagan administration
to halt further work in organizing or operating Radio Marti until
Congress has had “‘adequate time to study and authorize’’ pro-
posal for station to broadcast news of Cuba to that country.
House Committee on Government Operations, in report on
hearings on international broadcasting, cited “serious ques-
tions of Cuban retaliation which would have grave conse-
quences for U.S. broadcasters” Committee also questioned
need for spending $10 million that administration has estimated
project will cost. Report notes that Cubans already have access
to Radio Marathon, Voice of America station on Florida Keys,
as well as commercial stations in Florida. Those outlets, report
says, provide same information that will be available from Radio
Marti. State Department official says Radio Marti will broadcast
news of Cuba and its activities around world; VOA, he notes,
carries news of America and does not beam its broadcasts to one
country.

O
AT&T has filed tariff with FCC, seeking approval of rates for
two-way video teleconferencing service. Service, to be called
Picturephone Meeting Service, would be available in 16 cities in
1982 and total of 42 cities by end of 1983, AT&T said. Full-color
service would be provided over digital network of satellite and
terrestrial facilities and would be offered in two ways. Under one
approach, AT&T proposes to build ‘“‘public’’ rooms in each of
cities. According to AT&T, typical charge for customer using
two public rooms for one-hour meeting between New York and
Washington would be $1,340. Under other approach, customers
could build teleconferencing rooms on their own premises, hav-
ing option of providing any or all of their own equipment.
AT&T said customers opting for installation in private rooms
would pay one-time installation charge of $124,800. They would
also pay monthly equipment rental and access fees of $13,420,
and another $250 per month per mile for connecting each room
to Bell System facilities. In private rooms, one-hour meeting be-
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tween New York and Washington would cost about $600, AT&T
said. Alihough AT&T applied for permission to construct and
operate PMS last March, FCC, having received petitions in op-
position from Satellite Business Systems, and other AT&T com-
petitors, has not yet acted on application.

a

New red apple symbol was set
to bring in new year and con-
tinue New York tradition—
thanks to WMCA(AM) there.
TSNY Realty Corp., new
owners of | Times Square,
had been unable to find un-
derwriter for yearly event and
until Nov. 25, it looked like
there would be no dropping
ball for first time in 75 years.
Wwmea heard about problem
and volunteered not only
costs of descent but also new
symbol. According to R. Peter
Straus, chairman of Straus
Communications (pictured
with Larry Linksman on left,
who is principal of TSNY Realty), “Losing Guy Lombardo was
enough of a blow to our New Year’s Eve traditions. The excite-
ment of watching the ball drop in Times Square each year has
been the highlight of New Year’s Eve for millions of people for
the past 75 years.”’

0

Polish-language broadcasts by Voice of America are being
jammed by Soviet Union, said Alan Romberg, State Department
spokesman, last Wednesday. Jamming violates, ‘“‘at least in
spirit,’ Helsinki Final Act, said Romberg, and is ‘‘clear vio-
lation”” of International Telecommunications Convention of
1973 and United Nations Human Rights Declaration.

FCC has approved Faith Center In¢c’s proposed distress sale of
wHCT-Tv Hartford, Conn., to Television Corporation of Hartford.
FCC also renewed station’s license. FCC said it approved sale
because no evidentiary hearings had been held, TCH is 52.12%
minority owned, and proposed sale price represents 61.5% of
station’s fair market value, thus easily meeting criteria of FCC’s
distress sale policy. FCC noted that saie is conditioned on FCC
Broadcast Bureau finding that TCH is fully qualified to operate
station and that sale is consummated within 90 days after
release of FCC’s approval order.

=t

Screen Actors Guild has confirmed its board of directors
decided not to give its top award for 1981 to President Ronald
Reagan, who headed the union from 1947 to 1952 and from
1959 to 1960. Spokeswoman Kim Fellner said SAG board ig-
nored recommendation by its awards committee that Reagan be
honored at union’s annual membership meeting last Dec. 13,
SAG’s current president, actor Ed Asner, says about 80 of
board’s 99 members rejected Reagan as recipient of award. Sec-
ond choice, Roy Rogers and Dale Evans, were passed over, ac-
cording to Asner, because “‘there didn’t seem enough time to
work out a recipient that would make everybody happy’’ Asner
told reporters upon taking office last November he’d be con-
tinuing trend toward political activism that had seen union
donate $5,000 to striking air traffic controllers’ union (PATCO)
and endorse proposed boycott of industry production in states
that have not ratified Equal Rights Amendment. Since Asner
took office, SAG has passed resolutions condemning military
takeover in Poland and proclaiming support for union move-
ment there. “We're beginning to enter the field of legislative
and electoral politics,” Asner explained, “‘which will be to the
advantage of our union and, secondarily, to organized labor.
Making a decision to move in that direction did not make the

award (to Reagan) appropriate in view of the antagonism beN
tween the President and labor’ Last September the SAG board
rejected a move to strip Reagan of his life membership in the
union because of the President’s handling of the air traffic con-
trollers’ strike.

0
Proposed advertising experiment for noncommercial stations
may be delayed even further. Temporary Commission on Alter-
native Financing for Public Telecommunications chaired by
FCC Commissioner James Quello has been asked by several TV
stations planning to participate in proposed experiment to meet
with stations before taking any further action. Request could
delay experiment, which was supposed to start beginning of
year but has been stalled by possible conflicts with stations’
technical unions and potential copyright complications. Accord-
ing to FCC spokesman, temporary commission is likely to com-
ply with that wish and next meeting—scheduled for Jan. 11—
may be delayed until afl parties involved can get together.

a
National Conservative Political Action Committee has been
turned down second time in effort to obtain FCC help in forcing
broadcast stations to accept NCPAC commercials attacking
voling records of liberal members of Senate and House.
NCPAC, in complaint listing 13 television stations and three
radio outlets, asked for ruling that it enjoys ‘‘affirmative,
promptly enforceable right of reasonable access’ to stations
similar to that granted candidates for federal office. Commis-
sion’s Broadcast Bureau said NCPAC has no such right. As it
did in earlier turn down, commission staff said only those candi-
dates have initial right of access (BROADCASTING, Dec. 7, 1981).
NCPAC filed complaint after making good on promise to file $5-
million suit against six members of Congress and broadcasters
for alleged conspiracy to bar broadcasts of commercials. Stations
named in suit and FCC complaint are KTVT(TV), KXAS-TV, WFAA-
Tv and KDFw-Tv, all Dallas-Fort Worth; KTvQ(TVv) Billings,
Mont.; KIRH(TV), KOKI(TV), KOTV(TV} and KTUL-Tv, all Tulsa;
wrsB(Tv) Hartford, Conn., wGGB-Tv and WWwLP(TV), both
Springfield, Mass.; wMAR-Tv Baltimore, and woR(AM) and
WCBS-AM-FM New York. One other station was also named in
suit—wYNY(FM) New York.

O
Steven Stockmeyer, executive vice president, National Multi-
Housing Council, has accepted offer from National Association
of Broadcasters for position as senlor vice president, govern-
ment relations, replacing Kenneth Schanzer, who left NAB for
job with NBC Sports (BROADCASTING, Qct. 26, 1981)
Stockmeyer, 40, is Detroit native who was executive director to
National Republican Congressional Committee from 1975-1981
and prior to that, directed Congressional affairs for Environ-
mental Protection Agency. His starting date at NAB has not
been set.

0O

Rae Forker Evans, who has been executive in CBS Washing-
ton’s corporate office since 1973, most recently as director of
affiliate/ Washington relations for CBS/Broadcast Group, will
join Hallmark Cards Inc. as director of national affairs on Feb.
l—ne.w post and new Washington office for Kansas City-based
organization.

=

Mark Harrad, director of public information, Public Broadcast-
ing Service, Washington, named director, affiliate public re-
lations, Home Box Office, New York.
O

Edward E. Hall, 70, Western dlvislon manager of CBS-TV net-
work affiliate relations from 1962 untii he retired in 1970, died
Dec. 24, 1981, of cancer at Woodland Hills, Calif. Except for
1955-56 period when he was executive vice president and
general manager of Vitapix Corp., Hall was with CBS Radio and
CBS-TV networks from 1934 until his retirement. Survivors in-
clude daughter, Nancy, and son, Edward Jr. )
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Editorialsz

Flab

In the Reagan administration’s desperate search for ways to cut
the federal budget, it has missed an easy mark: the National
Telecommunications and Information Administration.

NTIA is the latest version of a bureaucracy that began to grow
when the Nixon administration tried to invent an apparatus to in-
fluence the media, an odious mission that fortunately failed,
Before Nixon created the Office of Telecommunications Policy,
NTIA’s predecessor, the executive branch had contained a small
communications office dealing primarily in the allocation of fre-
quencies among agencies of government.

Nixon’s OTP turned into Jimmy Carter’'s NTIA, designed by
Henry Geller, who became its first director, with the sub-cabinet
rank of assistant secretary of commerce. By either name, the
agency has created far more problems than it has solved. It pro-
posed VHF drop-ins that would have caused destructive inter-
ference in the television system. It almost succeeded in euchering
the western hemisphere into compressing AM channel spacing
from 10 khz khz to 9, at costs in money and interference that
NTIA never calculated. Its latest contribution was the testimony
of its incumbent director, Bernard J. Wunder Jr., opposing the
television deregulation that the FCC, acting in what it thought
was accord with Ronald Reagan’s views, has advocated.

The executive branch could get along very nicely without a Na-
tional Telecommunications and Information Administration. S¢
could the American communications system.

Rescue party

The National Association of Broadcasters® new task force on the
funding of public broadcasting has much to discuss at its first
meeting this week. Clearly, the noncommercial system is facing
an economic crisis that will not be easily resolved.

The NAB has realized, however, that it is in its interests as well
as the public’s that the noncommercial system be saved. Too
much public money has been spent on too many facilities to let
the system fail at this point.

The “Monday Memo™ in this issue presents three proposals
for assistance to the noncommercial system by the commercial
system. The proposals come from Larry Grossman, president of
the Public Broadcasting Service, who used to be in the commer-
cial business himself. They deserve consideration.

Grossman thinks public funding would be increased if com-
mercial networks and stations engaged in fund-raising appeals.
He is probably right. The NAB’s task force could get off to a fast
start by adopting a plan for coordinated, on-air support of the
noncommercial system.

Grossman thinks the noncommercial system could make good
use of *“*more of commercial television’s outstanding informa-
tional and cultural programs, many of which are broadcast only
once and then disappear forever because of their comparatively
low ratings by commercial standards.”” An interesting point.

Grossman'’s third suggestion is that commercial broadcasters

be charged license fees to support the noncommercial system. l

This suggestion needs thought. Before conclusions can be
reached, Grossman will have to put a figure on his proposal.
Fees in reasonable amounts, such as those proposed last spring
by Chairman Bob Packwood (R-Ore.) of the Senate Commerce
Committee to defray about half of the FCC’s annual expense,
have been viewed here as an acceptable price of deregulation. In-
deed benefits to the commercial system could accrue. The

purchase of a license to broadcast, like the purchase of a license to
drive, could confer rights that are missing now.

But would fees of that magnitude provide meaningful support
if allocated to the noncommercial system? And if not, how much
does Grossman have in mind? The doomed rewrite of the Com-
munications Act that emerged from the House Communications
Subcommittee in 1978 would have soaked commercial broad-
casters $266.9 million a year to support noncommercial broad-
casters. The proposal blew away in gales of laughter.

The plight of noncommercial broadcasting is no laughing mat-
ter. It is serious business that the NAB’s task force is to do.

One on one

There is no way to guess how the disagreement between the U.S, "
and Cuba over AM radio allocations will turn out. Fewer than 100
miles of water separate Havana from Key West, but the ideologi-
cal differences between the two countries widen with every shot
fired in Nicaragua.

The Cuban walkout a week before the conclusion of the
western hemisphere radio conference was said to have been
unexpected by the U.S. delegation. It should not have been. The
Americans went to Rio de Janeiro with conflicting missions,
wanting to discourage Cuba from interfering with American sta-
tions, wanting to continue operation of a Voice of America sta-
tion broadcasting to Cuba from Marathon, Fla., for almost 20
years and to introduce a Radio Marti, broadcasting news about
Cuba to Cuba, also from Florida. Fidel Castro is not about to
organize a fan club for either Radio Marti or the Voice.

Clearly, however, the Reagan administration has put a high
priority on the expanded broadcast service to a country that it
sees as the hatchery of revolutions throughout the Caribbean, not
to mention Africa. It is gambling that it can do that and work out
the conflicts between Cuban and U.S. AM inventories. American
broadcasters and the American audience will hope that the gam-
ble will pay off, although the odds at the moment do not heavily
favor it, Cuba’s introduction of an English-language service on
1160 khz is a sign to be read with care.

It would, of course, be disadvantageous to Cuban and Ameri-
can radio audiences alike if the two countries got into the kind of
signal clashes that occurred along the Mexican-American border
in the early days of radio. Kalmann Schaefer, the head of the U.S.
delegation to Rio, said upon his return that the “‘ball is in the
Cubans’ court.” It is also in this country’s court. Efforts must be
made to restart the game.

Drawn for BROADCASTING by Jack Schmidt
“How many times do I have to tell you about the underpass?”
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Welcomes

HARTFORD !

WDRC-AM 1360:

Connecticut’s First Radio Station.

WDRC-FM 103:

The First Commercial
FM Station in the World.

Now represented by
National Radio’s Best Trained,
Most Professional And Experienced Sales Team.
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