DBS, LPTV, HDTV, INTV: /
Keeping up with the media Joneses
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10 Markets Sold...and
- | selling fast for Fall ‘82
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< 00> large markets applaud EIGHT IS ENOUGH as the perfect choice for success in early fringe.
O<R EIGHT IS ENOUGH consistently reaches women 18-49, teens and kids in huge numbers.
pASEEK In fact, its audience breakdown perfectly matches the available 4-8 pm audience. So get the
O o Bradfords on your side and prove that our shining hour can be your golden opportunity.
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TheWinner and still Champ.

Boston is a tough arena for television—and no one
knows that better than WCVB-TV, Channel 5 in Bos-
ton. In 1981, Channel 5 took down the competition
by winning 18 local Emmies, making it a total of
78 Emmies in 5 years. That's more Emmies than
any other station in New England, and, in fact, more
Emmies than the two other network affiliates
combined!

In 1982, we intend to continue our commitment to
producing high quality, innovative programming
like “Chronicle;’ the first daily, live, news maga-
zine produced entirely in New England for New
Englanders.

How’s that fora TKO! WCVB TV BOSTON

New England’s Leading Television Station*

*More local Emmies than any other NE station.




2 is invincible! She is
ynder Woman and she has amazing
ength and rare beauty.
%} Butthe real strength and true beauty
- WONDER WOMAN is the show’s
“ werful performance. Of all the hour-long
l~'ograms in syndication, WONDER
WOMAN is not only #1 in Kids and #3
in Teens, it's also #4 in Women 18-49
and #8in Men 18-49. No wonder the show’s
been renewed by KTLA, Los Angeles.

Wonder Woman. A real beauty.

61 HOURS.

SOLD IN 76
MARKETS.

Wamer Bros. Television Distribution
A Wamer Communications Company .

e

lirce: Nielsan (NSI) November, 1981 Cassandﬁf&epon.
Ldfare astimates subjectto quallfications in rep./1tused.
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says something good
about life and people.

But doesn’t clobber you over the head.

“These daysit's hard to find good
programming for children. ‘Easter
Is’is a timeless classic that stifl
holds up. The story line, the music,
and Leslie Uggams...it's a superb
production. The message is subtle,
butit's there. And it's acceptable to
abroadrange of people. When
Lutheran Television comes out
with a new show, | don't even ask
for aspectape. | know it's going
tobe good.'

Doug Ferguson
Program Director, WLIO, Lima, Ohio

“EasterlIs”ranin 8 of the top 10
markets, 30 of the top 50, in 1981.
Every year proves that this is still
one of the most popular family
specials for the Easter season.

—Closed-Captioned for the hearing-
impaired (tape only)

—Available in Spanish

—MNo program charge

—30 minutes, with 4 minutes for
sales/PSA

Actnow to get “Easter Is” on your
spring schedule. Call Jan Naji or’
Anita Schmidt at 314-647-4900.
In Canada, write to Box 481,
Kitchener, Ontario N2G 4A2 or
telephone 519-578-7420

LUTHERAN TELEVISION

A service of the International Lutheran
Laymen's League, 2185 Hampton Ave.
St. Louis, Missouri 63139
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, The Week in Brief

—— TOP OF THE WEEK
|

{ LPTV'82 B3 Washington conference told by FCC's Jones
that low-power TV rules will be issued soon, but freeze on
accepting applications will remain for several years. PAGE
27.LPTV '82 timeliness cited. PAGE 28. Ferris warns FCC

I budget bottleneck could stymie new medium. PAGE 28.
Panelists discuss financial needs of LPTV. PAGE 29.
Hubbard spreads word that its satellite operation will be

I fourth network. PAGE 30.

‘ TRANSPONDER AUCTION VETOED O FCC says it's no way
to do common carrier business, but leaves opening for
| RCA to file tariffs equal for all. PAGE 31.

BOYCOTT COUNTDOWN RESUMES O Wildmon sets March
2 for start of action against sponsors of programing his
coalition deems improper. Moral Majority won't

, participate this time. PAGE 31.

MORE PRIME-TIME SPOTS OO0 ABC-TV's plan for additional
network slots opposed by SRA. ANA conditionally
¢ approves move, AAAA wants time to assess it. PAGE 32.

DBS INTERIM RULES O Final comments filed at FCC set
stage for final action by commissioners. HDTV is sticky
question; effect on conventional broadcasting feared.
PAGE 33.

NCAA FOOTBALL ON CABLE O Turner is successful with
* $17.6-million bid for separate schedule of Division One
college games over two seasons. PAGE 34.
y

T T TR W T TN SPECIAL REPORT s S e s S

INTV’S WEEK IN WASHINGTON [0 Record turnout at ninth
., annual convention gets wealth of input from legislators
and regulators as well as industry leaders. PAGE 36. At
White House briefing, Reagan accepts association
| award, expresses concern that Hollywood sex-
| filled movies could appear on TV. PAGE 368. FCC's Fowler
{ tells INTV that time is right to deregulate television. PAGE
| 38. Wirth pleases delegates with opposition to PTAR
. tepeal and advocacy of stabilized rates for long-line
! service. PAGE 38. Kastenmeier points to must-carry as
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latest obstacle to cable compromise. PAGE 40.INTV's
new program marketplace strikes responsive chord.
PAGE 43.

———— | EGULATION e s Sy
AT ODDS OVER AT&T O Senate and House differ over
settlement during joint hearing. Fate of Yellow Pages,

local rates and telecommunications competition are
bones of contention. PAGE 50.

e COOG0NG prrr—r p—
COMEDOWN FOR CARSON O King of late-night
entertainment finds ABC and CBS cutting into his ratings
dominance and some NBC affiliates push back his

time slot. PAGE 80,

e e e UL e e e e ey i T L
WESTMORELAND DENIAL OO Retired general rebuts CBS
documentary's allegation that enemy strength in Vietnam
was underestimated to mislead American public.

PAGE 66.

e N D e ——

ELECTRONIC PUBLISHING OO ANPA Washington sessions
offer insight on blending of media and skills in coming
era. PAGE 68.

T TR e | ][5 e i s e ST e 170D
QUEST FOR CURES OO RCA releases report on slide in
earnings in 1981 and cites intention to sell Hertz, keep
CIT and explore new media. PAGE 74.

T SRS ERTSLTRETT 000 LIS e et T TR RS T

HDTV: SPOTLIGHTED AND APPLAUDED [0 Creative
community puts high-definition TV through its paces in
Hollywood and reaction is upbeat. CBS plans East Coast
showings in New York and Washington later this month.
PAGE 82.

e — T ]G e e S e £

CULTIVATING A BETTER BLOOM O Bob Bloom is one
Texan not obsessed with size, That is reflected in the
meticulous way he, as president and chief executive,
restructured the Bloom Companies, expanded its
subsidiaries and created a different clientele for the
Dallas-based agency. PAGE 111.

Fates & Fortunes...... Blantbar. . . .ol oo A L
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InBrief. ... ..c.cc000uae

Monday Memo...........

Playback. .............caun
Stock Index. ............. ;
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©ROBERY KEITH B CO., INC. 1982

NOW RADIO CAN Turn on to high-impact visibility Robert Keith Giants promote your

that will make people switch to station and your clients in such a
BE SEEN your station, Attention-grabbing BIG way. they often generate free
Robert Keith Giants aren't just publicity. And The Third
AS WELL AS HEARD. noticed — they're remembered. Dimension™ billboard adds
They have a proven record of outstanding impact to your
creating Giant awareness and outdoor campaign.
results for radio and TV stations For unheard-of results to be
nationwide. seen and believed, write or call

now for informdattion.

Imagine your station mascot or
character as a Robert Keith
Giant, towering several stories
high af crowded shopping
centers, remote broadcasts,
parades, and special
promoctions. Many stations are
even gefting exira income by
renting their Giants, or using
them as incentives for bigger
media buys, Some Giant
mascots are booked every
day, with advertisers lined
up waiting to use them.

a/je(’mﬁ a ?,« doo/

» CORPORATE OFFICES: 8847 COMPLEX DRIVE + SAN DIEGO, CALIFORNIA 92123-9990 + (714) 565-1507/TWX #103351650 »

& ROBERT KEITH € CO., INC.
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CloseduCircuit’

Insider report: behind the scene, before the fact

_

Anybody’s AM stereo

Indications last week were that FCC-will let
marketplace determine standard for AM
stereo. Chairman Mark Fowler and
Commissioners Anne Jones, Mimi
Dawson and Henry Rivera are said to be
for that. Commissioner James Quéllo is
convinced FCC should select single
system. Abbott Washburn’s vote isn’t
known. Joseph Fogarty is said to be
keeping ‘‘open mind.’

Al S TW T el

One big bed

Increasing program demand of developing
media and parallel rise in program costs
are giving rise to thoughts of new

¢ alliances. Coca-Cola’s purchase of

Columbia Pictures is most dramatic deal,
but number of other co-ventures are in
works. Among them: CBS Cable
conversations with 20th Century-Fox,
which have proceeded over several
months at highest levels, with pay cable
deal logical talking point. )

Public Broadcasting Service is another
party in thick of conversations—also with
CBS Cable, incidentally, as both are
culturally oriented. But PBS also is talking
with Hollywood majors and cable MSO’s.

. Possibilities for mutually beneficial cross-

ruffing between commerical and
noncommercial interests —and between

; broadcasting and cable—are considered

numerous.

S R e
" Whole lot of gargling

Senator Russell Long (D-La.) won't stand
alone in opposition to resolution allowing
TV-radio coverage of Senate proceedings.
With debate to bégin Tuesday (Feb. 2),
Minority Leader Robert Byrd (D-W.Va.)
and Senators Jennings Randolph (D-W.
Va.) and Wendell Ford (D-Ky.) have
pledged to support Long, who last year
promised fillibuster against resolution.
Such opposition could delay vote for
weeks, but spokesman for Majority Leader
Howard Baker (R-Tenn.), who sponsored
resolution, said votes are there to pass it.
) }
(T e T
Noes have it ) ‘
Syndicated Entertainment Tonight series
claiméd 24,985 no and 10,331 yes votes

wfrom call-in poll asking, *‘Do you want the

evening network news programs expanded
to a full hour?” Viewers also were told
that might mean not seeing show currently
near news. According to John .
Goldhamnier, series producer and senior

_vice president, programing, Paramount
“Television Domestic Distribution,

v Entertainment Tonight regularly polls

viewers on current events. he said longer
news question was in no way meant to be
self-serving. Majority of 114 stations
carrying Entertainment Tonight schedule
it in access, daypart most likely to be
affected by'longer news.

o= er B R E s e |
Winter season

TV program buyers and sellers, pleased
with Association of Independent
Television Stations’ January marketplace
scheduling (see page 43) and eager for
NATPE International to advance its dates,
should be encouraged. NATPE is locked
into March this year and next, but it-will
be February in 1984 and January in 1985.
Beyond that, organization had planned on
March through end of decade but now is
seeking February dates.

According to Steve Currie, NATPE
president from xOIN-Tv Portland, Ore.,
scheduling changes had been in works
before INTV meeting. He said distributor
membership has been pushing for
advance for some time. Regarding INTV's
first formal market, Currie claimed it’s no
threat to NATPE.

[P mutnenr e L]

As night the day

As was to be expected, new technologies
havé birthed new trade association. First
meeting of U.S. Videotext Association will
be held in New York today (Feb. 1).
Agenda includes election of chairman and
officers, adoption of budget, development
of code of electronic publishing, creation
of job bank. USVA expects members from
companies interested in development of
videotext and teletext.

frodummmage e n s S i S S8

Vote for twisted pair

Times Mirror, seventh largest MSO, with
plans to use two-way cable to distribute
videotext service to 150 homes in
upcoming field test (BROADCASTING, Oct.
21, 1981) nevertheless believes “‘cable
doesn’t give. .. any advantage in
videotext’ gver delivery by telephone
lines. Small group of New York security
analysts got that word last week from
James Holly, executive vice presidént;
Times Mirror Videotext Services. Cable
line noise, lower reliability of cable
equipment compared to telco hardware,
and additional computer costs involved in
adapting cable delivery to point-to-point
service required for interactive videotext
all argue for use of telephone-band
delivery for foreseeable future. Also,
Holly is after noncabled consumers.

Holly also suggested Cox’s Indax

system, which lacks alpha-numerical
keyboard and uses ‘‘tree-structure
indexing,” will prove impractical for use

Broadcnstin% Feb 1 1882

with large data bases and that Warner’s
Qube is still very rudimentary. Holly
walked analysts through likely cost
structure of local system serving 10,000
subscribers—$40 per subscriber-per
month in costs; he'd hope to retrieve $25
to $30 of that from subscriber fees and
charges, equal amount from charges to in-
formation and service providers.

il . =]

Down and up

Despne plight of its New York Daily
News, now on block, {Chicago) Tribune
Company last week notlﬁed stockholders
of hefty increase of per share values of
that closely held communications
company, which includes big-market TV
and radio, cable and WGN Continental
production entities. Beneficiaries of
Tribune News Employes Trust were
informed that per share value had jumped
from $78,750 in November to $90,000 as
of Dec. 31, 1981. Value is determined for
purposes of profit sharing trust.

1
Ripples
Communications lawyers and engineers in
Washington show no signs of suffering
yet, but recession seems to be having
effect on receivables at some offices. Some
broadcasters hold money longer than in
past before paying their Washington
professionals. One lawyer says that clients
who once paid in 30 to 60 days now wait
90. Reason broadcasters have given one
lawyer for slow payment is that they are
having collection troubles of their own.
But recession isn’t only problem for
some communications lawyers. FCC’s
deregulation of broadcasting is another.
With postcard renewals, one lawyer said,
he recently filed three radio and one
television renewal applications that
represented total of 30 minutes of work. In
good old days, television job alone
would have been meant hours and hours
on meter. However, major firms with
diversified communications practice are
not hurting; one represematlve of such
firm says communications business—
involving nonbroadcast work —is better
than ever.
.|
Other way
Experienced hands in Washingion are
questioning whether planned. $10-million
Radio Marti is best way to give Cubans
news about Cuba that they don't get from
own stations. Why not buy time on Florida
stations with established reputations and
audiences in Cuba? That’s approach of
those familiar with Cuban people and who
think believability is €ssential in
broadcasts emanating from U.S.




What do over 1800 of the finest stations in radio have as a
common denominator?

ABC!

That means the lardgest, fastest, most respected news organiza-
tion in radio—with over 200 reporters and researchers in bureaus

throughout the world. It means the most thorough coverage in
, the business by men and women with a track record for breaking
the big story first. A superstar, award winning staff that knows how

to get all of the news. ..and get it right.

ABC means sports. The Preakness. The Kentucky Derby. The Sugar
Bowl. No network covers the big events or gets inside a story with more
depth and understanding than ABC. When it comes o behind-the:
headline coverage, the color, the on-the-spot exciterment of the games
people play, there's only one ABC!

L And ABC

| R means spe-

' cial pro-

it grams, The

v kind of spe-

= cial pro-
grams that

buﬂd and hold listeners week
after week. The kind of star
power and showmanship
| found In Words and Music,
' Super Groups, Star Sessions,
' King Biscuit Flower Hour,
Silver Eagle and Sporl/ghr

= ABC ' ;,\\ ABC ABG
Gontemporary Direction ﬁ Entertainment
Network \\ 2 Network Network

SIX CUSTOMIZED NETWORKS FR[I

e




Music Specials. The hottest
names in entertainment from
wherever the action is—that’s
ABC's special programs!

ABC. The best news. Sports.
And special programs. And now
for the uncommon part. Every one
of these services is ‘
tailored precisely to
the needs of our affili-
ates. Matched so per-
fectly that there is a 7
seamless program
continuity between
the local and network feeds. Whatever
the demographic skew or program for-
mat, we've got the exact network to
compiement the affiliate’s sound. We
have the winning networks. We have
more experience, more know-how—with
the track-record to prove it. But most

—~F

important, we have a total understanding of what affiliates really need. And we deliver! That's why
~ve have over 1,800 of the finest affiliates in the business on six customized networks -with one

uncommon common denominator.
ARC . ABC ~.. AB
M Radic s Information ! .mmt}_ Radio

Network g Network Network

T, . X . IOnL AR n
_l TL !, i i : :||”_“l-




Business: Briefly
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Minnesota Fabrics O Aero draperies.
Begins Feb. 20 for 16 weeks in six
markets. All dayparts. Agency: Wray/Ward
Advertising, Charlotte, N.C. Target:
women, 25-54.

Pennzoil O Various products. Begins

March 1 for 13 weeks in 101 markets.
Agency: Eisaman, Johns & Laws,
Houston, Target: men, 25-54.

Dunlop Tire & Rubber ] Begins April 5
for 13 weeks in 60 to 72 markets. Fringe,
prime, sporsts and weekends. Agency:
Faller, Klenk & Quinlan, Buffalo, N.Y.
Target: men, 25-54.

AceVentace

Strictly sports. Levi-Strauss & Co. will make $10-million advertising commitment, start-
ing in August, on USA Cable Network for placement in network’s sporting event coverage.
Spread over four-year period, new ad schedule for Levi-Strauss kicks off after earlier two-
year buy expires. Leisure apparel manufacturer will run spots on 500 sports events an-
nually, including Thursday night major league baseball, boxing, wrestling, track and field,
and men's and women's professional tennis.

Powwow. Joint meetings of boards of directUors of American Federation of Television and
Radio Artists and Screen Actors Guild will be held in Los Angeles and New York today (Feb.
1) and in Chicago tomorrow (Feb. 2) to discuss progress to date in negotiations for new
contract covering television and radio commercials. Union and management officials have
been meeting in New York since Jan. 6. (BROADCASTING, Jan. 11} to frame new pact to
replace one expiring Saturday (Feb. 8). Negotiators from both sides have pledged not to
discuss publicly progress of discusslons untii they have significant news to disclose.

(8]
Two agencles needed. Warner Amex Satellite Entertalnment Co., New York. has chosen
two agencies, Scali, McCabe, Sloves Inc.. New York, and LPG/Pon, New York, to handle its
account. They replace Ogilvy & Mather. Scali has been assigned to The Movie Channel and
Nickelodeon and LPG/Pon to Music Television. WASEC said diversity of accounts led to
decision to choose two agencies. Total account bills in “mid-teen miflion" area, according
to WASEC spokesman.

O
Foreign appeal. Telefrance USA has announced renewal of advertising contract by Chan-
nel Inc. Advertisers on seven-million subscriber cable network are Exxon, Alr France, Rerny
Martin, Revlon, Peugeot and Lincoln-Mercury.

a
Record product introductions. Number of food and drug product introductions in 1981
reached record high of 1,317, according to December 1981 issue of Dancer Fitzgerald
Sample New Product News. DFS said there was modest softening in October, November
and December introductions and added that “big question” for 1982 is whether weakness
will continue.

First network outing. Cannon
Mills, maker of sheéts, towels,
bedspreads and comforters, has
taken its spot TV dollars and placed
them in network TV for all of 1982
starting this quarter. Highlighting
move, to advertise on all three net-
works, in all dayparts, are three new
spots with theme: “Canrion touches
your life]’ created by its agency N.W,
Ayer, New York. According to Can-
non, buy represents not only their
first year-long network commitment,
but also first among other home tex-
tite manutacturers.

the most
. experienced firm
in broadcast executive
recruitment.

More than 15 years experience as specialists
in radio, television and cable TV.
For a confidential discussion, call 312-394-9330.

@W% Wt & &

ONE CROSSROADS OF COMMERCE
ROLLING MEADOWS, ILLINOIS 60008
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Mike Walker
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Johnson & Johnson O Flexible Fabric.
Begins in February for first quarter in
Portland, Me., and Rochester, N.Y. Agency:
Young & Rubicam, New York. Target:
adults, 25-54.

Village Inn O Restaurants. BEgins this
week for six weeks.in eight markets. Day,
news and late fringe times. Agency: Karsh
& Hagan, Englewood, Colo. Target: adults,
25-54,

Palm Bay Imports O Principato wine.
Begins March 22 for four weeks in six
markets. All dayparts. Agency: Keller
Haver, New York. Target: adults, 25-49,

Shelter Insurance O Homie/life
insurance. Begins Feb. 8 for four weeks in
over 40 markets. Early fringe, late fringe,
news, prime access, weekends and
sports times. Agency: Kelly, Scott &
Madison, Chicago. Target: men, 25-49.

Frigidaire O Refrigerators/washers.
Begins Feb. 22 for three weeks in 84
markets. All dayparts. Agency: Needham,
Harper & Steers Advertising, Dayton,
Ohio. Target: women, 25-49.

Deltonad Land developers. Begins Feb.
15 for one week in at least 10 markets. All
dayparts. Agency: Tatham, Laird &
Kudner, Chicago. Target: total adults;
adults, 50 and over.

U.S. Golf Association 0 Membership.
Begins in February for varying flights in

five markets. Agency: Ogilvy & Mather, '~
New York. Target: men, 25-54.



RKO RADIO SALES
PROUDLY ANNOUNCES

WBCS-FM/WMKE-AM
Milwaukee, Wisconsin
Great Trails Broadcasting Stations

<

RKO RADIO SALES

Select stations, select markets.
RKO Radio Sales, 1440 Broadway, New York, N.Y. (212) 764-6800
NEW YORK/LOS ANGELES/CHICAGO/DETROIT/SAN FRANCISCO/DALLAS/ATLANTA




RKO RADIO SALES
PROUDLY ANNOUNCES

WNWS-AM
Miami, Florida
A Sudbrink Broadcasting Station

’

4
RKO RADIO SALES

Select stations, select markets.
RKO Radic Sales, 1440 Broadway, New York, N.Y. (212) 764-6800
NEW YORK/LOS ANGELES/CHICAGO/DETROIT/SAN FRANCISCO/DALLAS/ATLANTA




RKO RADIO SALES
PROUDLY ANNOUNCES

KKDJ-FM

Fresno, California
A Pacific Quadracasting Station

‘h

RKO RADIO SALES

Select stations, select markets.
RKO Radio Sales, 1440 Broadway, New York, N.Y. (212) 764-6800
NEW YORK/LOS ANGELES/CHICAGO/DETROIT/SAN FRANCISCO/DALLAS/ATLANTA




INENT PR MAN
PR O STRAIGHT IN

ATIONALLY
’ GIVES IT TO

By Harry Barber

w and where (0
= publicity you'

get all the free
1 ever want

This remarkable book
shows you...

®* How to professionally prepare
news releases and articles so they
will be accepted by the media.
® How to develop your mailing
lists.
® How to work with the news
media.
® How to measure the effectiveness
of your publicity
¢ Dozens of ways to secure
additional publicity at nominal
cost.
¢ Over 600 outlets for free publicity
and reference to thousands of
additional sources.
In this comprehensive publicity guide,
Harry Barber eliminates the mystique of
“free publicity"—shows you in detailed,
step-by-step procedures, how and where to
get it—all the free publicity you'll ever
want for yourself or your organization.
How To Steal A Million $ In Free Public-
ity is the ideal reference guide for business
owners, corporate executives, political
groups, non-profit organizations, and
individuals in all walks of life.
About the author—
Nationally prominent advertising and
public relations executive, Harry Barber,
gives it to you straight in his latest book.
The author has developed hundreds of
publicity campaigns in conjunction with
screen and television personalities, US
Astronauts, USAC Racing, major corpo-
rations, and private individuals.
Only $14.95 postpaid
SATISFACTION GUARANTEED!

Success Sellers

Publishers & Booksellers
P.0O. Box 16801
Irvine, CA 92713

Please rush me a copy of Harry Barber's
book, HOW TO STEAL A MILLION §
IN FREE PUBLICITY. | enclose $14.95.

Name
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Freightliner trucks O Begins March 1
for 18 weeks in about 11 markets.

Evenings and overnights. Agency: Young

& Roehr, Portland, Ore. Target: men,
25-54.

Schieffelin &'Co.D Blue Nun wine.

Begins late February for about 10 weeks

in six markets. Agency: Cunningham &

Walsh, New York. Target: adults, 18-34.

GTE Directories O Commercial
directories. Begins this week for eight
weeks in Dallas-Fort Worth. Agency:

Doyle, Dane, Bernbach, New York. Target:

adults, 25-54.

World's Fair O Begins Feb. 10 for three

weeks in four Southern markets. Agency:

Ogilvy & Mather, New York. Target: total
adults.

Mountain Bell Telephone O Begins this
week for three weeks in Phoenix. Agency:

Tracy-Locke Advertising, Denver. Target:
adults, 25 and over.

Manor House Foods O Coffee. Begins

March 1 for varying flights in about 25
markets. Agency: Smith, Badofsky &

Raffel, Chicago. Target: women, 25-54.

Bob Evans Farms O Restaurants.
Begins Feb. 15 for two weeks in 32
markets. Agency: The Marschalk Co,,
New Yark. Target: aduits, 18-49.

NN AADIO AND TV

American Dairy Association O Milk.
Begins this week for first quarterin 87
markets. Agency: D'Arcy-MacManus &
Masius/Chicago. Target: total adults.

RepulReport

Wicwiam)-wautiFm Johnson City-Bristol-
Kingsport, Tenn.: To Katz Radio from HR/
Stone.

a
WkDpD(FM) Akron, Ohio: To Katz Radio
from Bernard Howard.

a

Kxvziamy Houston: To P/W Radio from
Radio Spot Sales.
a
W.as(am) Pittsburgh: To Hillier, Newmark
& Wechsler from Christal.
a
Wrry-FM  Reading, Pa.. To Hillier,
Newmark & Wechsler from H/R Stone.
a
CHar(FM) Calgary, Alberta; cHML(aM)-
CKDs(FM) Hamilton, Ont.; CKNW(AM)-
CFMI(FM)  Vancouver, B.C.; CJO8(AM)-
CHMM(FM) Winnipeg, Man.: To Savaili &
Schutz from Canadian Standard Broad-
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The path of pregramming wisdom
is often difficult and confusing.

Choices are many and rewards are

few. But for those who are keen and
perceptive, the choice is clear and the
rewards are sure.

Such is the case with Kung Fu.
One can be secure in the knowledge
that Kung Fu is the #3 dramatic hour in
syndication, the #1 show in Men
18-49, and the #4 show in Women
18-49. And it has just been renewed
by KTLA, Los Angeles.

Kung Fu. A sure step in
the right direction.

62 HOURS.

SOLD IN 69
MARKETS.

O

Warner Bros. Television Distribution
A Wamer Communications Company




MondayzMemo-

A cable TV advertising commentary from Larry Spector, president-CEQ, Calet, Hirsch, Kurnit & Spector, Inc., New York

Careful preparation
will yield dividends
in cable advertising

Predicting the future can be risky. For ex-
ample, in 1928, Herbert Hoover foresaw
*‘two chickens in every pot and a car in ev-
ery garage,’ just before the Great Depres-
sion. The New York World’s Fair in 1939
showed us how wonderful life was going to
be in the following quarter century even as
World War II was beginning. A decade
later, FM radio was heralded as the
replacement for AM radio. When com-
mercial television got under way in the late
1940’s, many predicted the demise of
movies.

Today, as we hear over and over again
about cable television and the changes it
will bring about in the broadcast industry,
clients are asking agencies what to do
about cable.

Yet from past experience, questions are
in order about the great new wonders.
They include:

8 Do the various electronic develop-
ments fill 2 consumer need or are they try-
ing to create one?

8 s laying cable an antiquated and ex-
pensive technique that may soon be out-
dated by direct satellite-to-home transmis-
sion?

@ Where will the programing come
from for the 20, 50 or more channels
talked about?

@ What are the economics to sustain
the new program and information sources
envisioned?

|, Will the public pay to watch advertis-
ingsgfipported television?

NAre viewers really watching? Au-
dience measurement may prove difficult.

B Will cable television ever be a mass
medium?

The cable medium is not new, so why
should we now believe that a revolution
will take place? Cable television started in
the early 1950°s as a means of providing
better signals in remote areas. That was a
very real consumer need. By the 1970’s,
reception was no longer a valid reason to
have cable. To survive, cable operators
started to provide a different service—
greater program variety. By importing dis-
tant signals and offering commercial-free
programing for those willing to pay for it,
cable took on a new meaning for con-
sumers.

Growth has been dramatic. Over 26% of
all households are now wired for cable and
almost one-half of all homes are projected
to be wired by the end of this decade. As
advertisers, we must be concerned about
how all the new program sources, both en-
tertainment and service, will affect our
ability to reach the consumer.

Larry Spector is president and chief executive
officer of Calet, Hirsch, Kurnit & Spector,
New York (formerly DKG Advertising), a $70-
million agency. He has been with the agency
since its inCeption 23 years ago. He is an
attorney and certified public accountant by
training but enjoys working with people and
ideas more than with numbers. The agency's
accounts include AAMCO Transmissions,
Alitalia Airlines, Corning Glass Works, Getty
Refining and Marketing, and PepsiCo Wines
and Spirits.

How should we react? A great deal of
media space {(and effort) is being devoted
to making the new electronic media out to
be the evil guy (or the white knight) who
is going to bring down the networks.

To date, research data show only a
small effect on network viewing. The new
‘‘videophiles’’ are spending more total
time—about 17%—viewing the new pro-
gram sources. Both independent stations
and pay services are getting the additional
viewing. If cable reaches its projections of
50% penetration by 1990 and new program
services grow in number, some erosion
will have to take place. Maybe 15%-20% of
the three networks’ shares will go to other
programs and services, but offsetting this
will be increased homes using television
(HUT) levels and an ever-growing TV
household base. Broadcast sources of to-
day still appear to be the mass media of
tomorrow.

On the other side of the ledger, certain °

statistics on cable television already raise
questions. For example, 54% of the televi-
sion homes are passed by cable now, but
only 26% are cable connected. With the fi-
nancial incentives offered for installation
at the outset, why have half said no?
Furthermore, 5% of cable homes discon-
nect every month. A large number of peo-
ple move but a turnover rate of 20 months
seems far too frequent for satisfied
customers.

I’'m not saying that cable TV is doomed
to failure. All I’'m saying is that the jury is
still out, and it’s not a foregone conclusion
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that it will be the guaranteed success 50
many are predicting.

As for advertisers and their agencies, I
think they must ask themselves searching
questions and apply the same criteria to
cable that they do to other advertising in-
vestments. The smart advertiser recogn-
izes that some change is taking place that
will affect the manner and form of the
consumers’ viewing habits.

Rather than looking at the negative side,
advertisers who are more farseeing recog-
nize the opportunities cable can provide in
delivering more targeted audiences
through special-interest programing. Ca-
ble can do it at a cost structure that allows
advertisers to develop fully sponsored pro-
grams that provide a strong identification
(and can pre-empt other competitors) in a
given subject area (recreation, finance,
home repair, cooking, etc.). If cable
penetration reaches its estimates, reasona-
bly large audiences of highly segmented
consumers will be reachable in an environ-
ment that allows for great creative flex-
ibility.

There are many problems to be worked
out in the cable industry. Advertisers need
to assess its potential and decide on how it
can meet their individual needs today or in
the future. As cable growth continues, the
factors of subscriber versus advertising
supported programs and services will be-
come more critical. If advertiser services
increase as the only means to support ca-
ble growth, the advertiser who prepares
now will be in the most advantageous
position, just as certain radio advertisers
did and dominated television in the
1950’s.

At the same time, cable operators must
decide how they want to market their pro-
duct to the advertiser. With over 4,700
systems (in a sense 4,700 mini-media
markets), only an organized, intelligently
marketed effort will be able to attract po-
tential advertising revenue.

The potential for real confusion lies at

the individual system level where many
operators can sell local avails, for example
in Cable News Network and the Entertain-
ment and Sports Programing Network.
Some sales organizations, like 3M’s Cable
Networks Inc. in New York, or Gill Ca-
ble’s interconnect in San Francisco, offer
the advertiser a single source for cable ad-
vertising in a market plus the kind of flex-
ibility cable can offer in purchasing a
market’s geographic segments (north or
south side, blue collar or affluent suburb).
Likewise, we have seen some operators
fragment a market with multiple selling
organizations, each offering a piece of
something—a potential nightmare for
media buyers.

Allin all, cable can have a good future if

all parties take the time and care to make it”

work to its fullest potential.




Every competitor knows that win-
ning takes something beyond the
ordinary, a unique combination of
qualities which in total produce ¢
consistent winner. Whether it's run-
ning or repping. you can't win with-
out it.

In cur business we call it

Our larger, more experienced
sales staft, in-depth radio research,
high quality client stations and
state-of-the-art computer communi-
cations facilities, all combine to give

us superior sales strength. We call it
"The Torbet Edge.”

TJorbet Radio

New Yark Philadelphia Boston Chicage Detroil Stlouis Aliapta  Dallas
Denver LosAngeles Sanfrancisce Seatlle Porland SanchceClty
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This week

Feb. 1—0Deadline for entries in Broadcast Journalism
Awards competition, sponsored by Muscular Dystro-
phy Association, 10 recognize radio and television
broadcasts that increase public understanding of
neuromuscular diseases and stimulate support of
efforts to conguer them. Information: (212) 586-0808.

Feb, 1 —Deadline for entries for 25th annual Ameri-
can Bar Association Gavel Awards. For information:
(312) 621-9249.

Feb. 3 — New York chapter of Women in Cable course
titled “Basics of Cable Television” Urban Coalition,
1515 Broadway, New York.

Feb. 3— National Academy of Television Arts and
Sciences, New York chapter, drop-in luncheon.
Speaker: Roy Danish, director, Television Information
Office. Copacabana, New York.

8 Feb. 3-8—international Radio and Television
Society 10th annual faculty/industry seminar and col-
lege conference for communications professors and
college students. Speakers include James Rosenfield,
executive vice president, CBS/Broadcast Group:
Jessica Savitch, NBC-TV correspondent; Ralph
Baruch, Viacom International chairman; Gerald Levin,

Datebookz’

Time Inc. group VR video, and Jeff Greenfield, media
critic and CBS commentator. Harrison Conference
Center, Glen Cove, N.Y.

Feb. 4— Deadline for entries in Martin R. Gainsbrugh
Awards for excellence in economic reporting. Infor-
mation: Flscal Poiicy Council, 100 East 17th Street,
Riviera Beach, Florida 33404, (305) 845-6065.

Feb. 4-5— New York University's School of the Arts
course, "Videotext: Market Experience and Develop-
ment!" Course will be offered by Interactive Telecom-
municalions Program, graduate program specializing
in new communications technologies. NYU's Wash-
ington Square campus. Informaltion: (212) 598-3338.

Feb, 4-5— Forum Committee on Communications
Law, American Bar A iation and ABA Section on
Labor Law seminar on media labor law. Mayflower
hotel, Washington, Information: ABA Media Labor Law
seminar, 1155 East 60th Street, Chicago 60637.

Feb. 4-6— South Carolina Broadcasters winter con-
vention. Speaker: FCC Chairman Mark Fowler Hyatt
Regency Greenville, Greenville, S.C.

% Feb, 5—Deadline for reply comments on FCC pro-
ceeding on formulation of policies relating to broad-
cast renewal apptications and comparalive hearing
process (Dockel 81-742), FCC, Washinglon.

Feb. 5-6—Society of Motion Picture and Television
Engineers 16th annual conference. Theme: “Tomor-
row's Television!' Opryland hotel, Nashville.

Feb, 5-8— Society of Motion Picture and Televi-
sion Engineers 16th annual conference. Cpryland
hotel, Nashville.

Feb, 7-10— National Religious Broadcasters an-
nual convention. Sheraton Washington, Washing-
ton.

March 11-16— National Association of Televi-
sion Program Executives 19th annual conference,
Las Vegas Hilton. Future conferences: March
18-23, 1983, Las Vegas Hilton; Feb. 12-16, 1984,
San Feancisco Hilton and Moscone Center.

Aprll 4-7 — National Association of Broadcasters
60th annual convention, Convention Center,
Dallas. Future conventions: Las Vegas, April
10-13, 1983; Las Vegas, April 29-May 2, 1984,
Las Vegas, April 14-17, 1985; Las Vegas. April
20-23, 19686; Atlanta, April 5-8, 1987, and Las
Vegas, April 10-13, 1988.

April 17-22 — National Public Radioannual con-
ference. Hyatt Regency, Washington.

April 23-29—18th annual MIP-TV international
TV program market. Palais des Festivals, Cannes,
France, Future meeting: Oct. 15-20, 1982, 19th
MIP-TV in conjunction with VIDCOM (international
Videocommunication Exchange).

May 2-5— National Cable Television Association
annual convention. Convention Center, Las Vegas.
Future conventions: June 12-15, 1983, Houston;
May 20-23, 1984, San Francisco: March 31-April
3, 1985, New Orleans; March 16-19, 1986, Dallas,
and May 15-18, 1988, Las Vegas.

May 4-8— American Women in Radio and Televi-
sion 31st annual convention. Hyatt Embarcadero,
San Francisco. Future meetings: May 3-7, 1983,
Royal York, Toronto; May 1-5, 1984, Renaissance
Center-Westin, Detroit; May 7-11, 1985, New York
Hilton, New York, and May 27-31, 1986, Loew's
Anatole, Dallas.

May 10-13—ABC-TV affiliates annual meeting.
Century Plaza, Los Angeles.

May 16-18— NBC-TV affiliates annual meeting.
Century Plaza, Los Angeles.

May 23-26—CBS-TV affiliates annual meeting.
Nob Hill Conference Complex, San Francisco.

June 6-1— Broadcasters Promotion Association

Majo’ INMeelings;

26th annual seminar and Broadcast Designers As-
sociation fifth annual seminar. St. Francis holel.
San Francisco. Future seminars: June 1-4, 1983,
Fairmont hotel, New Orleans: June 10-14, 1984,
Caesars Palace, Las Vegas, and 1985, Chicago.

June 24-27 — Public Broadcasting Service an-
nual meeting. Crystal City Hyatt, Arlington, Va,
July 18-21—Cable Television Administration
and Marketing Society annual meeting. Hyatt
Regency, Chicago.

Sept. 9-11—Southern Cable Television Associ-
ation Eastern show. Georgia World Congress
Center, Allanta. Future Eastern shows: Aug. 25-27,
1983; Aug. 2-4, 1984, and Aug. 25-27, 1985, all at
Georgia World Congress Center

Aug. 29-Sept. 1—National Association of
Broadcasters Radio Programing Conference. New
Orleans Hyatt.

Sept. 12-15— National Radio Broadcasters As-
sociation annual convention, Reno. Future conven-
tions: Oct. 2-5, 1983, New Orleans, and Sept.
23-26, 1984, Kansas City, Mo.

Sept. 12-15— Broadcast Financial Management
Association 22d annual conference. Riviera Hotel,
Las Vegas. Future conference: Sept. 25-28, 1983,
Hyatt hotel, Orlando, Fla.

Sept. 18-21—Ninth International Broadcasting
convention. Metropole Conference and Exhibition
Center, Brighton, England.

Sept. 30-0ct. 2— Radio-Tklevision News Direc-
tors Association international conference. Caesars
Palace. Las Vegas. Future conferences: Sept.
22-24, 1983, Las Vegas, and Dec. 3-5, 1984, San
Antonio, Tex. .

Nov. 7-12—Society of Motion Picture and Televi-
sion Engineers 124th technical conference and
equipment exhibit. New York Hilton, New York.
Nov. 17-19— Western Cable Show. Anaheim
Convention Centes Anaheim, Calif.

Nov. 17-19— Television Bureau of Advertising
28th annual meeting. Hyatl Regency, San Fran-
cisco.

Feb. 6-9, 1983 — Association of Independent
Television Stations {INTV) 10th annual convention.
Galleria Plaza hotel, Houston.
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Feb. 5-7—Third annual "Journalism Opportunities
Conference for Minoritles,' sponsored by California
Chicano News Media Association and Media Institute
for Minorities. Davidson Conference Center at Univer-
sity of Southern California.

Feb. 6—UCLA Extension program, “Pay TV:
Challenges and Opportunities for the Creative Com-
munity' Dickson Hall Auditorium, UCLA, Los Angeles.

g a8 i hie i itii ]
Also in February

Feb. 7-9— Louisiana Association of Broadcasters an-
nual convention. Keynote speaker: Edward Fritts, Na-
tional Association of Broadcasters joint board chair-
man. Sheraton hotel, Baton Rouge.

Feb. 7-10— National Religious Broadcasters annual
convention. FCC Chairman Mark Fowler will be Feb. 9
luncheon speaker. Sheraton Washington, Washington.

Feb. 8 —Arizona chapter of Women in Cable recep-
tion. Phoenix Hilton.

\Feb. 8— UPI Michigan Broadcasters presentation of
National Broadcast Awards and investigative report-
ing seminar at Michigan Association of Broadcasters
meeting. Harley hotel, Lansing, Mich.

Feb. 8-9— Michigan A iation of Broadeasters
winter meeting, Harley hotel, Lansing. Mich.

Feb. 9-10— Arizona Cable Television Association an-
nual meeting. Phoenix Hilton hotel.

Feb. 9-10— Cabletelevision Advertising Bureau con-
ference. Waldorf-Astoria, New York.

Feb, 10— Deadline for comments on FCC proceeding
to permit broadcasters to ofter teletext services (ex-
tended from Jan. 11). FCC. Washington.

Feb. 10— National Academy of Television Arts and
Sciences, New York chapter, drop-in luncheon.
Speaker: Ray Timothy, president, NBC-TV.
Copacabana, New York.

Feb. 10— New York chapter of Women in Cable
course titled “Basics of Cable Television.’ Urban Coali-
tion, 1515 Broadway, New York.

Feb. 10— Texas Association of Broadcasters TV day.
Hilton Palacio del Rio, San Antonio, Tex.

Feb. 11—Southern Baptist Radio and Television
Commission 13th annual Abe Lincoln Awards. Ameri-
cana hotel and convention center, Fort Worth,

Feb. 12-14—14th annual Midwest Film Conference,
featuring creative short films and feature length films.
Chicago Marriott O'Hare. Information: Midwest Film
Conference, PO. Box 1665, Evanston, lil., 60204, (312)
869-0600.

& Feb. 14-18-Institute for Graphic Communica-
tion conference, "Outlook for Optical and Videodisk
Systems and Applications” Jupiter Beach Hilton,
Jupitee, Fla.

Feb. 15—Deadline for entries in Broadcasters Pro-
motion Association/University of Nebraska Interna-
tional Gold Medallion 21st annual awards competi-
tion. Information: Pat Evans, BPA, 248 West Orange
Street, Lancaster, Pa. 17603, (717) 397-5727.

Feb. 15— Deadline for entry in 10th annual Women in
Communications Clarion Awards. For Information:
(512) 345-8922.

& Feb. 16— American Advertising Federation meet-
ing. Waldorf-Astoria, New York.

Feb, 17— Cable Television Administration and
Marketing Society Texas Show "Track Day' San An-
tonio Convention Center, San Antonio, Tex. Information:
Emily Burch, (202) 296-4218,

Feb. 17— Advertising Ciub of New York "Cable TV
Meets the Press" forum. Sheraton Center hotel, New
York.

Feb. 17— International Radio and Television Society
newsmaker luncheon. celebrating 30th anniversary of
NBC's Today Show. Jane Pauley, Bryant Gumbel, Chris
Wallace, Willard Scott and Gene Shalit attending.*
Waldorf-Astoria, New York.




Feb. 17— New York chapter of Women in Com-
munications course titled "Basics of Cable” Urban
Coalition, 1515 Broadway. New York.

Feb. 17-18— Arkansas Broadcasters Association
convention. Royal Vista Inn, Hot Springs, Ark.

Feb. 17-19— Texas Cable TV Association 22d an-
nual convention. Convention Center, San Antonio, Tex.

Feb. 18— Religion in Media's fifth annual Angel
Awards. Sheraton Universal hotel, Hollywood, Calif.

Feb. 18-21—School of Communications at Howard
University, Washington, 11th annual Communications
Contference, “The Future of Communications: a Battle
for the Human Mind" Howard University's main cam-
pus, Washington.

Feb. 19— Deadline for entries in Deadline Club's an-
nual awards for excellence in journalism competition.
Intormation: Donald Bird, Department of Journalism,
Long Istand University, The Brooklyn Center, Brooklyn,
N.Y, 11201. .

Feb. 21— American Women in Radio and Television
executive committee meeting. Georgetown hotel,
Washington.

Feb. 21-23 — Institute for Graphic Communication's
“Satcom '82)" focus on product opportunities, service
applications, system planning, regulatory considera-
tions, launch economics and international develop-
ments. Highlands Inn, Carmel, Calif.

Feb., 22—Deadline for reply comments on FCC pro-
ceeding on Temporary Commission on Alternative Fi-
nancing. FCC, Washington.

Feb. 23-25—Cable News Network production semi-
nar on news production, commercial production and
advertising. Atlanta Hilton. Information: Jayne Green-
burg. (404) 898-8500.

Feb. 24— Association of National Advertisers televi-
sion adverlising workshop. Speaker: John Chancellor,
NBC News. Plaza hotel, New York.

Feb. 24-26— American Newspeper Publishers Asso-
ciation, Newspaper and Cable TV Seminar. The Fair-
mont hotel, Denver.

Feb. 25— Association of National Advertisers media

workshop. Speaker: J. Richard Munro, president, Time
Inc. Plaza hotel, New York.

Feb. 25— Philadelphia Cable Club luncheon meet-
ing. Speaker: Jim Scott, Group W. GSB Building, Phila-
delphia.

Feb. 26-27—Country Radio Seminar, Opryland
hotel. Nashville. For information: (615) 327-4488.

Feb. 26-28—Oklahoma Broadcasters Association
annual winter meeting. Lincoln Plaza, Oklahoma City.

Feb. 26-28— Mass Communication and Society Divi-
sion of Association of Education in Journelism spring
conference, "The Impact of New Communications
Technology on Society’ Georgia State University
Allanta.

Feb, 28—0eadline for entries in Morgan O'Leary
Award for Excellence in Political Reporting in
Michigan. Information: Department of communication,
2020 Frieze building, University of Michigan, Ann Ar-
bef, Mich.. 48108.

March

March 1—Deadline for entries in Howard W.
Blakeslee Awards, sponsored by American Heart As-
sociation, for excellence in reporting developments in
cardiovascular disease research and patient care. In-
formation: American Heart Association National
Center, 7320 Greenville Avenue, Dallas, 75231.

March 1—Deadline for entries in Achievement in
Children's Television Awards, sponsored by Action for
Children's Television. Information: ACT, 46 Austin
Street, Newtonville, Mass., 02160.

® March 1-Deadline for entries in fourth annual
Lowell Mellett award for improving journalism through
critical evaluation. Information: Mellett Fund, Suite
835, 1125 15th Street, N.W. Washington, D.C., 20005,

March 1-3— Advertising Research Foundation 28th
annual conference and research expo ‘2. New York
Hilton.

March 2—Academy of Television Arts and Sciences
luncheon. Speaker: Thomas Wyman, CBS president.

Century Plaza hotel, Los Angeles.

March 2— Florida Association of Broadcasters
Washington reception for Florida's congressional
delegation. Florida House, Washington.

March 2— Pennsylvanic A iation of Broad 8
Congressional/Gold Medal reception-dinner. Wash-
ington Hilton, Washington.

March 3-5-— National Association of Broadcasters
state presidents and executive directors conference.
Speakers include FCC Chairman Mark Fowler. Wash-
ington Marriolt hotel.

March 3-7 — CBS Radio Affiliates Association board
meeting. Disney World, Orlando, Fla.

March 7-8—Society of Cable Television Engineers
sixth annyal spring conference. Cople_y Plaza, Boston.

March 79— Ohio Cable Television Association an-
nual convention and trade show. Hyatt Regency, Col-
umbus.

March 7-11—Communications Satellite Systems
Conterence, sponsored by American Institute of Aero-
nautics and Astronautics. Town and Country hotel,
San Diego.

March 9— West Virginia Broadcasters Association
sales seminar Lakeview Inn, Morgantown, W. Va.

March 10— West Virginia Broadcasters A iation
sales seminar. Charlestion House Holiday Inn,
Charleston, W. Va.

March 10-13—National Conference for Working
Journalists, “International Affairs and the Media)
sponsored by Foundation for American Communica-
tions. Washington Hilton, Washington. Information:
Foundation, 3383 Barham Boulevard, Los Angeles,
Calif. 90068 (213) 851-7372.

March 11-18-=National Association of Teklevision
Program Executives 19th annual conference. Las
Vegas Hilton.

March 12—Deadline for reply comments on FCCpro-
ceeding to permit broadcasters to offer teletext ser-
vices {extended from Feb. 10). FCC. Washington.

® March 12-13— Okichomae AP Broadcesters an-

STATE FARM
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®
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Faced with tough
insurance questions
& don’t know where
to find the answers?

State Farm’'s Reference Notebook of Insurance
Sources may point you in the right direction.

It's a topical insurante guide with addresses and
phone numbers of more than 200 organizations,
research groups and pedple who know the facts
about insurance and related subjects. It also lists
the country’s top insurance companies, insurance
trade and arson associations, and more—over
90 pages of organizations that can help you with
your insurance story.

For your free copy just write or call:

Public Relations Dept. RK-3

State Farm Insurance Companies

One State Farm Plaza
Bloomington, Illinois 61701
(309) 662-6402
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nual convention. Lincaln Plaza, Oklahoma City.

March 15-16—Digital telephony coutse sponsored
by UCLA Extension program. URC Conference Center,
UCLA, Los Angeles.

March 16— Seventh annual Big Apple Radio Awards
luncheon sponsored by New York Market Radio
Broadcasters A iation. Sheraton Center hotel.

March 18— International Radio and Television
Society newsmaker luncheon. -Waldoif-Astoria, New
York.

March 18-19— Broadcast Financial Management/
Broadcast Credit Association board of directors meet-
ing. Four Seasons. San Antonio, Tex.

8 March 19— UPI New England’s 26th annual Tom
Phillips awards for excellence in broadcast journalism.
Sheraton-Lincoln Inn. Worcester, Mass.

March 19-20— Radio-Television News Directors As-
sociation region nine and Alabama United Press
Broadcasters Association meeting. Huntsville Sky-
center, Huntsville. Ala. airport.

March 24 — Women in Communications’s 12th an-
nual Matrix Awards luncheon. Waldorf-Astoria, New
York,

® March 24-25— Alabama Cable Tel, Associ-
ation Citizen of the Year award meeting. Birmingham
Hyatt, Birmingham, Ala.

March 24-27 —National broadcasting society, Alpha
Epsilon Rho, 40th annual convention. Statler, New
York.

® March 28-30— Virginia Cable Televigion Associ-
ation annual convention. Sheraton Beach Inn and
Pavilion Convention Center, Virginia Beach, Va.

March 28-April 3—European and North American
public television producers annual INPUT 'B2, Inter-
national Public Television Screening Conference.
Toronto.

March 31-Aprid 3—Southern Educational Com-
munications Association conference titled "Best Little
Ideahouse in Texas! St. Anthony hotel, San Antonio,
Tex.

March 31— Advertising Research Foundation "Key
Issues Workshop on Advertising Frequency” con-
ference. New York Hilton.

8 March 31— American Advertising Federation ad-
vertising hall of fame luncheon. Waldorf-Astoria, New
York.

|
April

April 1— Deadline Club, New York City chapter, an-
nual awards cinner. Sheraton Center hotel, New York.

April 2— International Radio and Television Society
Gold Medal anniversary banquet. Norman Lear named
to receive Gold Medal. Waldoif-Astoria. New York.

April 2-3— International Association of Satellite
Users second annual Satcom conference. Hyatt
Regency at Reunion, Dallas.

April 2-4—California AP Television-Radio Associ+
ation 35th annual convention. Miramar hotel, Sanla
Barbara, Calit.

April 3— New Jersey AP Brnnd ters A fati
spring meeting. Trenton State Coilege, Ewing Town-
ship, N.J.

April 4— UPI broadcasters of Jowa annual meetling.
Gateway Center hotel. Ames.

April 4-7— National Association of Broadeasters
60th annual convention. Convention Center, Dallas.

8 April 5—Seminar on "Cable Television Franchising
and Refranchising” for city/county cable TV officials,
sponsored by Community Telecommunications Ser-
wces nonprom consulhng organlzallon Communica-

Information: Lesley Page-Brown, (212) 683-3634.

April 8-7— U.S. Telecommunications Suppliers Asso-
ciation seminar on "The Legal Realities of Antitrust,
Patents, Trademarks and Licensing” Hyatt O'Hare,
Chicago.

April 6-8— North Central Cable Television Associ-
ation annual convention. Amway Grand Plaza hotel,
Grand Rapids, Mich.

April 7-10— International Television Association
141h annual conference, "Video Horizons" Loew's
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Anatole hotel, Dallas.

April 9-10—Black College Radio's fourth annhual
black college radio canference. Paschal’s hotel, Atlan-
ta.

Aprll 12— Academy of Television Arts and Sciences
luncheon. Speaker: Thornton Bradshaw, RCA chair-
man. Century Plaza hotel, Los Angeles.

Apri} 14— International Radio and Television Society
newsmaker luncheon. Speaker: Daniel Ritchie, presi-
dent and chief executive officer, Westinghouse Broad-
casting. Waldorf-Astoria, New York.

April 14-19— Pennsylvania Association of Broad-
casters Spring convention. Loew's Bermuda Beach
hotel, St. George's. Bermuda.

April 18— Northeastern University, journalism
department, conference on telecommunications and
First Amendrhent. Eil Student Center Northeastern
Universily, Boston. Information: Bill Kintz, 1817)
437-3236.

April 17-22— National Public Radio annual con-
ference. Hyatt Regency, Washington.

April 19— Florida Association of Broad T8
“Broadcasting Day' University of Florida, Gainesville,
Fla.

April 19-20— West Virginia Broadcasters Associ-
ation Spring meeting. Canaan Valley State Park Lodge,
Davis, W. va.

April 20-22— Advertising Research Foundation
fourth annual business advertising research con-
ference and fair. New York Hilton.

April 23-29—18th annual MIP-TV international TV
program market. Palais des Festivals, Cannes, France.

April 24—Fifth annual Great Lakes Radio Con-
ference. Moore Hall, Central Michigan University,
Maount Pleasant, Mich. Information: (517) 774-3852.

8 April 24— White House Correspondents Associ-
ation annual dinner. Washington Hilton hotel.

April 25-27 — Minnesota Association of Broad-
casters spring meeting. Thunderbird motel.
Bloomington, Minn.

April 30-May 1— Society of Professional Journalists,
Sigma Delta Chiregion two conference, featuring Dis-
tinguished Service Award. Williamsburg, Va.

April 30-May 2— [llinois News Broadcasters Associ-
ation spring convéntion. University Inn, Cha_mpaign, I

May

May 2-5— National Cable Television Association an-
nual convention, Convention Center, Las Vegas.

May 4-8 — American Women in Radio and Television
31st annual convention. Hyatt Embarcadero, San Fran-
cisco.

May S5—George Foster Peabody Awards luncheon,
sponsoled by Broadcast Pioneers. Pierre hotel, New
York.

May 7-8— Florida AP Broadcasters annual conven-
tion. Hilton, Tallahassee, Fla.

May 7 +9— Texas AP Broadcasters annual convention,
Hyatt Regency. Austin, Tex.

May 8— Radio-Television News Directors Association
Region 13 meeting. with Virginia AP Broadcasters As-
sociation. Fort Magruder hotel, Williamsburg, Va.

May 10-13— ABC-TV affiliates annual meéting. Cen-
tury Plaza, Los Angeles.

Ejjratal?

Donaid Groski and Rona Landy were
named to positions at wcssiam) New
York, not wces-am-FM, as reported in
“Fates & Fortunes” Jan. 25.
(m|

Petitioners in lilinois Supreme Court
case requestlng amendments to state's
cameras‘in courtroom rule (BROADCAST-
ING, Jan. 25) included CBS Inc's weam-
am-Tv Chicago.
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For better or verse

EDITOR: The following bit of verse is dedi-
cated to the local, commercial television
stations and their respective networks with
apologies to Rudyard Kipling.

If you can keep your shares while all
about you,

The cable channels win the ratings race;

With Movie Channel, HBO and
Showtime,

It seems that cable fare now sets the
pace.

If you think shows like “Hart to Hart"”
and ‘Alice”

Will ever match Ted Turner's CNN

You'd better drop those “Diffrent
Strokes” and “Dallas” -

And pray to God and Freddy Silverman.

With sitcoms, soaps, and other brainless
pablum,

You try to fight the flood of tapes and
disks,

You'd better make a change in your
agenda,

To reduce your advertisers’ dollar risk.

The Nielsen says that cable penetration

In Montgomery is thirty-nine percent,

If this keeps up, I rather doubt the
networks

Will condescend ta pay the local rent.

The networks play both ends against the
middle,

And like the ostrich hide their heads in
sand;

But the great big net execs, like Chicken
Little,

Are finding out the sky's about to land.

If channel twelve and thirty-two and
twenty

Were smart, but that’s too much to ask,

They 'd realize that there’s no more Jack
Benny,

Or other superstars to meet the task.

It's time for you to plan more local
programs,

Like instant news and “EM. Magazine,”

But you feel safe within the mother
network,

I'm sorry, but we're tired of that cuisine.

If you cant fill those unforgiving minutes

With something more than “M*A*S*H"
and “PTL"

Then there's no hope that you will ever
win it

You might as well just put it up for sale.

—Don Markwell, vice president and

general manager, WLWI(FM) Montgomery,
Ala.

s T
Action wanted

EDiTOR: Like any good, aggressive young
video production company, we at Prime

Time Design always keep the latest copy of
BROADCASTING nearby to guide and
amuse us through the hard times. Thank
you very much for the latest jewel of
lunacy reported in your issue of Jan. 11
that [ believe says a lot about our business.

[ am referring to the short blurb about
the 105 slides put together by the Televi-
sion Information Office to explain how the
medium operates. [ suppose this is the
equivalent to lecturing on Van Gogh's
paintings, using thermo-fax copies of
them or teaching airline pilots how to fly
planes by having them observe carrier
pigeons. Much as I appreciate these folks’
efforts, I must shake my head in amaze-
ment. Slides are stides and motion pic-
tures, film or tape are the stuff the
medium is made of.

To paraphrase an old saying, one slide
may be worth a thousand words, but in an
audio-visual business such as television,
that is only half the story.— Steve Shockey,
managing director, Prime Time Design,
Oklahoma City.

[ T B 1 e
Seen but not heard

EDiTOR: It’s been said before and should
be said again: More and more people are
indeed watching TV ... but not listening
to it. Instead, the TV is on with the sound
down and the radio is on.

With television programed with the
most boring material available, it is no
wonder people are listening to their radios

while watching TV. It never ceases to .

amaze me how radio can be so creative_and
fresh while TV becomes more repetitive
and boring all the time. [ mean, how many
times a week can a person watch Love Boat
and retain sanity? —dJerry Kautz, owner,
KZMC-FM McCook, Neb.

|-ram e — = ]
Unanimous?

EprTor: [ must question your assumption
that broadcasters are unanimous in their
opposition to keeping letters from the
public on file. While it’s true that neither
the public nor the FCC has made substan-
tial or meaningful use of the files, I don’t
feel that the ruling imposes superfluous
paperwork burdens on licensees. Letters
received at my station are simply placed in
our public file, which is seldom seen by
anyone.

In light of the recent gains we have
made with deregulation, | question
whether pushing for elimination of the
public letter-keeping rule is worth jeopar-
dizing our public image and future
deregulation.— Richard A. DeFabio,
general manager, WFTN(AM) Franklin,
Tex.
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% The Ampex BCC-20/21 Digicam.

One camera for all reasons.

No other convertible camnera matches the Ampex
BCC-20/21 video system. For total application flexibility. Or
for automated picture perfection. You're ready for any shot,
any location. And the BCC-20/21's available today!

Upgradability is one of the keys. Start with a basic
BCC-20in EFP configuration with Spatial Error Correction
(SEC). Then upgrade your system and level of automation
in stages, without equipment obsolescence. With the
BCC-20's computer-in-the-head, your system grows as
your needs grow. There's nothing fo limit creativity.

Add the Master Setup Panel (MSP) for manual con-

trol of up to eight cameras, or the Automatic Setup

Unit (ASU) for full automatic multiple-camera alignment.
Add the Operator Control Panel (OCP), the Paint/Match
Panel (PMP), and your base station (encoded, RGB
multicore, triax or fiber optic) and you're ready forthe
finest, most flexible production around.

Shooting in the studio? Simply add the BCC-21

studio frame and electronics and you've upgraded your
present video system without buying a new camera.
And the bottom fine is picture perfection.

The Ampex BCC-20/21 Digicam. Designed with

your future in mind. For tomorrow’s applications on today’s
budgets. For a close look at this top convertible, call your
local Ampex sales representative. Or contact Ampex
Corporation, Audio-Video Systems Division, 401 Broadway,
Redwood City, CA 94063 (415) 367-2011. Sales, spares
and service worldwide.

AMPEX

Ampex Corporation = One of The Signat Companies .



Cover Washington
as part of
your local beat.

Use our
Washington
News Bureau as

your Washington
Bureau. If you're a station
or station group anxious to
obtain, first-hand, Washington-based
stories of special interest to your
local markei(s), do what WBAL-TV we'll provide desk space; type-

(Baltimore), KOIN-TV (Portland), writers; telephones; AP Wire; Telex; News Bureau
WGBH-TV (Boston), the Financial live C-SPAN Congressional feed; facilities, conveniently
News Network and an ever Assignment Desk assistance; 2-man  located adjacent to Gapitol Hill,
increasing number of others do— ENG crews with lkegami cameras & just 10 minutes from National Airport.
use the DOCUVID Washington Sony VTRs; Washington-experienced  All Bureau operations adhere to the
News Bureau as part of your local reporters; editing & satellite feed; highest technical & journalistic
news operation(s), either on a con-  plain paper copier; receptionist & standards and all stories are delivered
tractual or spot use basis. beeper service—all in our Washington  the same day, in time for your air time:
= - e e = A v = sa=_ox |
To get the, full story on how you can You can also use our New York News

use our Washington News Bureau asyour Bureau as your New York Bureau to
Washington Bureau to cover Washington  cover Wall St., the U.N,, etc. as part

as part of your local beat, of your local beat;

contact: contact:
===zt tTiszsl—"n DOCUVID ELECTRONIC NEWS SERVICES DOCUVID ELECTRONIC NEWS SERVICES
E= = SSTScz S Washington News Bureau New York News Bureau
s el i W= 400 North Capitol St., Suite 164 220 East 23rd St North Penthouse
ELECTRONIC NEWS SERVICES Washington, DC 20001 New York, NY 10010

WASHINGTON NEWS BUREAU (202) 7371996 TLX: 90-4181 (212) 532-6903
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No quick fix for LPTV logjam: Jones

FCC commissioner says rules
will be issued soon, but that
freeze may take several years
to resolve —and not then
without a lottery; Pauker tells
applicants to do it themselves

FCC Commissioner Anne Jones delivered
the good news and the bad news on the
future of low-power television to hundreds
of LPTV applicants and would-be appli-
cants gathered at the LPTV '82 trade show
in Washington last week. The FCC will
probably consider final rules for LPTV
before March 1, Jones said, and there “is
an excellent chance that the commission
will approve establishment of this new ser-
vice”’ On the other hand, she said, the
partial freeze on the acceptance of new
LPTV applications that the FCC imposed
last April after it was swamped by thou-
sands of applications will not be lifted
‘‘prior to 1985 or 1986.

That the freeze will be lifted after three
or four years assumes that the FCC will
adopt some sort of lottery for choosing
among the hundreds of competing appli-
cants for the same channels. *‘Lack of a
lottery might well mean a much later lift-
ing of the low-power freeze,” Jones said.

To mitigate the impact of the late thaw,
Jones reminded the audience that there
are three exceptions (o the freeze. ‘*We
estimate that about 1,200 new applications
per year are coming in within those excep-
tions—thus adding to the more than 6,000
presently on hand.’ (The exceptions are

for applications proposing service in areas
that now receive fewer than two full-ser-
vice stations, applications for a change of
frequency from channels 70-83 to a chan-
nel below channe! 70 and applications to
change channels to resolve interference
with a full-service station.)

The other bit of good news Jones
brought with her was that the Broadcast
Bureau would grant some of the LPTV ap-
plications that had been accepted prior to
the freeze and that 75 translators meeting
one of the three exceptions also would be
granted in the next 60 days. ‘*“While this is
only the tip of the 1ceberg,”’ Jones said, ‘it
does mean that the low-power proceeding
1s moving—and that many traditional
translators which have been held up in the
low-power morass are being processed and
granted.”

Assuming that the FCC does adopt
LPTV rules in some form, Jones expects'a
number of petitions to reconsider all or
part of the rules. ‘It is impossible to pre-
dict the exact scenario this early in the
game, but these days most major commis-
sion decisions are appealed by someone —
and delay could be considerable.”

While the FCC deals with appeals, it
also will complete the computer program
that will permit the staff to begin regular
processing of the applications it has on
hand. Part of the $535,000 earmarked for
LPTV by the Reagan administration in fis-
cal 1983 will be used to purchase a com-
puter to aid the FCC with the evaluation
of applications. [t may take a year but as

Bieadcasting  Eebil

Jones

soon as the computer and its program are
ready, Jones said, the rest of the special
funds will be used to create an LPTV task
force of no fewer than 15 people ‘10 attack
the application backlog™

One of the “‘imponderables’ in trying
to predict the future of LPTV, Jones said,
is whether or not an effective lottery can
be applied to the medium. **With a worka-
ble lottery, the hundreds of conflicting ap-
plications of low-power facilities could be
rapidly and inexpensiveiy resolved. If, on
the other hand, we cannot use a lottery in
this process, then mutually exclusive . ..
applications may be delayed considerably
in the comparative hearing process. That
would mean years before final decision.”

Although she expressed confidence that
final LPTV rules would be adopted shortly,

Consensus. Having heard Anne Jones and Molly Pauker speak,
three Washington attorneys at an LPTV ‘82 follow-up session offered
their analyses. "Get out and deal.’ advised Rick Neustadt. The FCC is
not going to be able to manage the many mutually exclusive applica-
tions it has on file. Now is the time to find out who the competing ap-
plicants are and “go out and have a long dinner” to discuss buy-outs
and joint ventures. “The FCC will be thrilled to have you do that* A
former White House aide, Neustadt told the LPTV proponents that
they should also write their congressmen and tell them of the pro-
cessing crunch at the FCC and ask them to allocate more money for
the task. The number of letters that congressmen receive asking
them to give money to a regulatory agency, he said, " can count on
the finger of one hand”

Alan Naftalin tried to speculate on some of the litigation and on the
processing of applications that could lead to lengthy delays in the in-
troduction of a widespread LPTV service. There is a definite
possibliity that the mileage separations between LPTV stations and
full-service and existing translators will be challenged. And, he said,
“there will be so many people adversely affected by [the FCC's reso-
lution of the mutually exclusive cases] that there is bound to be liti-

gation” If the number of disgruntled losing applicants is great
enough, he said, there is a risk that the courts could stay the whole
process and everything could grind to a halt. The FCC has yet to
broach the guestion of what would happen in a case where two
mutually exclusive applicants have proposed serving different com-
munities, say Washington and its remote suburb of Manassas, Va. If
the FCC resolves such a conflict “with a throw of the dice. .. | see real
danger of litigation," he said.

David Hilliard said LPTV needs to find a new way of settling
mutually exclusive situations. A comparative hearing, the conven-
tional mechanism for settling them at the FCC, could cost an appli-
cant between $30,000 and $100,000, out of reach of many LPTV ap-
plicants. What's more, he said the comparative hearings are “quite
protracted,” often lasting two to four years. The alternatives are some
type of lottery or paper hearings. Deciding who gets preferences in
the lottery and how it would work presents all kinds of difficulties, he
said. Although the paper hearings may reduce the costs of resolving
conflicts, Hilliard said, they may still require an administrative law
judge to render the decision "and shouldn't be seen as a panacea for
saving money or shortening the time”

Broadcasting Feb 1 1882
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Jones said there are several “‘sticking
points®’ yet to be resolved. Broadcasters
are not opposed to the idea of LPTV, she
said, but they are worried about the ser-
vice cutting into their existing coverage.
The FCC will have to decide whether to
protect full-service stations beyond their
Grade B contours as broadcasters are re-
questing, Jones said.

“If they prevail,” she said, **it is likely
that far fewer low-power stations could be
gcensed than was originally thought possi-

le”

Jones said she was personally troubled
by the restrictions on multiple ownership
in the original rules. *‘I would like to en-
courage creation of additional television
networks. . .. If some arbitrary ownership
limits appear to stand in the way, then I
think they should be abolished.”

Jones also had little to say for the pro-
posed crossownership rules that would
prohibit broadcasters from owning LPTV
stations within their service areas and the
networks from owning any LPTV stations
at all. **Who could better help get this new
service off the ground than existing broad-
casters—just as, in the past, they helped to
begin FM and television service?’’ She ad-
ded that she “‘would like to think’ that
there would be no prohibitions against ca-
ble crossownership in the final rules.

Under the proposed rules, applicants
that were the first to file or who represent
minorities or nonprofit groups are to be
given preference in cases of two or more
mutually exclusive applications, Jones pre-
dicted that two of these preferences—for

Pauker

the first-to-file and nonprofit groups—
should be eliminated in the final rules.
The only preference that should be
allowed to stand is that for minorities, she
said.

At a session following Jones’s speech,
Molly Pauker, the FCC attorney in charge
of preparing the final rules, confirmed
Jones's timetable, She said that lifting of
the freeze with the adoption of the rules
“would be a disaster to our system.’ She
added, however, that she was not quite as
pessimistic as to when the freeze could be
removed, “*But don’t expect miracles,”
she said.

Apparently beleagured by disgruntled
LPTYV applicants for the past year, Pauker
said she hoped the establishment of final
rules would aliow the FCC and LPTV ap-
plicants to begin working together. *‘I hope
that with the resources and staff being put

into the effort we will earn your trust that
we are doing the best we can and that we
are working as expeditiously as possible.”

Pauker said the hundreds of groups and
individuals with mutually exclusive ap-
plications could help the FCC and them-
selves by attempting to resolve the con-
flicts. Find out who the other mutually ex-
clusive applicants are, she said, and work it
out. She even suggested that they hold
their own lotteries. ‘“You can do it.”

LPTV presence
puts pressure
on Washington

Some 1,200 applicants make
certain capital knows incipient
medium has real constituency

Global Village's and Conference Manage-
ment Co.'s three-day LPTV convention in
Washington last week was in the right
place at the right time.

It quickly became clear that the most cri-
tical problems facing the incipient service
are regulatory. Within the next two
months, possibly as early as March [, the
FCC will consider and probably adopt the
rules that will define the new broadcast
service, Meanwhile, the FCC’s overbur-
dened staff is laboring to process the more
than 6,000 applications for LPTV stations
and translators. And a partial freeze on
the acceptance of new applications
threatens to retard the development of the
new service for three or four years.

The mere presence of 1,200 applicants
and would-be applicants in Washington as
the final rules were being drafted had to
serve as a vivid reminder that there is
much interest in seeing the rules approved
and the processing of applications speeded
as much as possible. A succession of
FCC officials, including Commissioner
Anne Jones, took time to make the trip
across town to report where LPTV stood at
the commission and to answer innumera-
ble questions. John Reilly, head of Global
Village, said he was impressed by the
“‘sophistication’” of the convention deleg-
ates, It was evident from their questioning
of the FCC officials, he said, that “‘they
were really serious and really trying to pull
this thing off”

The final shape of LPTV and the speed
with which it will arrive will be determined
to a large extent by how hard the appli-
cants=some of whom have spent tens of
thousands of dollars to file multiple ap-
plications—push the FCC to deliver the
rules and push Congress for the funding to
make possible the FCC’s processing of ap-
plications. The entire theme of former
FCC Chairman Charles Ferris's speech on
Friday morning (see story at right) was
to encourage applicants to do whatever
they can fo insure that the FCC is well
funded.

One of the purposes of the National As-
sociation for Low-Power Television that
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Reilly is trying to put together is to create a
force that will be heard at the FCC and in
Congress. Reilly said last week he is con-
sidering former FCC Chairman Charles
Ferris as the incipient association’s Wash-
ington front man.

In addition to the series of panel ses-
sions—many of which were filled to over-
flowing—the convention also featured an
exhibition of about 70 equipment sup-
pliers and service companies. The size of
the exhibit was made more remarkable for
the fact that most of the companies were
there with little hope of making sales, As
Michael E. Messerla of JVC Corp., which
took four booths at $900 each, explained
it, the idea was to establish a presence in
the business with an eye toward the day
when LPTV is a thriving service. ““The
higher your level of recognition ... inany
new market,” he said, *‘the better off you

LR}

are,

Ferris says FCC budget bottleneck
could cut off LPTV opportunity
—among critical preliminarles

to deregulation, ex-chairman says

Further cuts in the FCC’s budget could
delay indefinitely efforts by thousands of
entrepreneurs to bring low-power TV ser-
vice to the American public, former FCC
Chairman Charles D. Ferris said last Fri-
day (Jan. 29) in keynoting LPTV *82. Fer-
ris urged LPTV hopefuls to convince Con-
gress to reject such cuts and to approve
special funds, earmarked by the Office of
Management and Budget, to facilitate the
LPTYV proceeding.

A proposal by OMB to cut the FCC’s
budget from $76.9 million to $73.5 million
next year comes when the agency’s fixed
costs are rising, said Ferris, meaning that
operating funds next year would actuaily
be reduced by an additional $11 million,
““If Congress accepts this cut and
simultaneously adopts a new communica-
tions law, there will be no one at the FCC
to administer deregulation of a
multibillion dollar sector of our econo-
my,’ he said.

The FCC ‘“‘has acted competently in
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Ferris

devising a final framework for low-power,’”
said Ferris, but it is operating under
budget constraints ‘‘greater than any of its
predecessors.”’

Preparing the order for LPTV has re-
quired ‘‘the present level of FCC
resources just to maintain,”’ he said, but
*‘those demands will skyrocket’’ once the
final order is iS$ued about six weeks from
now. *‘I wouldn’t be surprised if there were
10,000 to 15,000 new applicants after the
final rules are promulgated,” he said, no-
ting that personnel cutbacks at an
agency like the FCC ‘*‘don’t just slow
things down”’ but can bring some proceed-
ings to an administrative standstill.

The Reagan administration is ‘‘at best
ill-informed about the impact of budget
cuts on the communications industry,”
said Ferris. **The argument for speedy im-
plementation of cellular radio, LPTV,
VHF drop-ins and multipoint distribution
services is the same as that of supply-side
economists.”’ Until the public has access to
such services, he said, deregulation of the
communications industry should not take
place.

The decision to go with interim process-
ing of LPTV applications was made ‘“‘to
develop an irresistible constituency such as
yourselves and the thousands of other
applicants,” said Ferris. ‘‘Only by doing it
that way could we balance the interests of
those who presently hold the reins and those
who want to bring new service,” he said.

*LPTV is one of the most important in-
gredients to the deregulation of TV,” said Fer-
ris. “‘A fully competitive marketplace has been
charted, but we have a long way to go.”

LPTV’s nonvisibility makes it
a poor prospect for venture
capital, new entrepreneurs
warned; ‘take a businessman
to lunch’ may be better way

As far as the financial world is concerned,
low-power television is a Loch Ness
monster: Many claim it exists but no one
has seen it. At least that’s how lke
Blonder, chairman of Blonder-Tongue
Laboratories, put it to a group of LPTV
hopefuls seeking ways to finance their
dreams.

The best way to find money, Blonder ex-
plained, is not to lose it. He recommended
LPTV pioneers not be anxious to begin a
payroll and joked—once the business is
under way—that they might be wise to
practice firing employes, if the need arises.

Blonder

He urged humility on the part of the busi-
nessman because it reminds him what he
can do for his customers.

But Blonder was apprehensive about
asking venture capital firms for money. A
businessman’s best friend, he suggested,
is often another businessman and prefera-
bly one with whom he is doing business.
Take advantage of the financial help they
can offer, Blonder urged.

One way to secure financing is to seek a
wealthy individual in the community, ad-
vised Michael Mouran, a Montgomery,
Ala., investment adviser with The Wilson
Group. He too believes that regional and
national venture capital firms are not yet
ready to invest in LPTV. Mouran said that
opportunity lies with local investors on the
lookout for organized and thoughtfully
presented entrepreneurs. A well presented
proposal is key, he said; approaching back-
ers is “‘an art, not a science.’

The moderator of the seminar, Terrence
Easton, chairman of National Entertain-
ment Network, reminded everyone that
personal equity is still **the best way to do
it.”’ He was more hopeful on soliciting ven-
ture capital firms than Blonder or Mouran,
but said that is ‘‘very expensive money”’
with such organizations taking from 40%
to 80% of the new company. Easton
counted several ways to secure financing,
including limited partnerships and financ-
ing by leasing companies. He made clear
that investors weren’t interested in quick-
money schemes but looked to proposals
with “‘realistic profit goals’” and projec-
tions three years down the road. Although
the FCC only requires an applicant to
prove he can operate the station for three
months, Easton reminded the audience
that the real world demands much more
than that, with outside investors requiring
resources on hand for at least two years.

Advertising panelists bearish
on low-power’s chances with
national advertisers, bullish
on its local possibllities

Local advertising will be the *‘salvation™
of low-power TV stations. So concluded a
panel of advertising and broadcasting in-
dustry representatives at an LPTV '82
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Gerber, Gavin. Taylor

panel session last week.

Hadassa Gerber, senior vice president
for McCann-Erickson, New York, told the
panel that, “*quite honestly,”” she didn't
think national ad vertisers were ready to ad-
vertise on low-power stations. She ex-
plained that because LPTV is an unex-
plored medium, quantitative and qualita-
tive statistics on audiences would not be
available, ‘‘Advertisers need this resedrch
to know what they’re getting,” she said.

Gerber advised low-power applicants to
“‘zeroin’’ on one particular audience to at-
tract national advertisers. This may be
achieved, she said, simply by the location
of the station—for example, a station lo-
cated in an affluent suburb, or one serving
a particular ethnic minority. Gerber also
stressed the importance of having a plan to
present to advertisers. ‘A media depart-
ment’s concern is selling your plan, [but]
if you don’t give us the ammunition you'll
never get through the door to clients.”

Joe Gavin, vice president and director
of membership for the Television Bureau
of Advertising, told the group that: ‘'l
think you can be successful and support
your station with local advertising dollars.”
Gavin also was certain that national adver-
tisers would not be interested in low-power
TV. However, he was enthusiastic about
the potential of local advertising revenue
for such stations.

Additionally Gavin said he thought ca-
ble would not be a competitor. **It will ac-
tually deliver your stations to many more
homes,”! he noted. ‘**Your competition,”’
he said, “‘will be newspapers and radio.”
Calling the local retailer the *‘salvation’” of
low-power TV, Gavin said he thought that
stations would thrive on co-op advertising
dollars.

David Taylor, with Nielsen Home Video
Index, talked to the future low-power TV
operators about how rating systems work.
He also predicted that Nielsen could adapt
its ratings system to include low-power TV
viewers. However, he noted that, “‘with
local retailers you don’t have to prove the
size and composition of your audience.
With the local retailer you’'ve got a heck of
a market out there.”

Nonprofit LPTV operations
may not be held noncommercial,
Wilhelm advises delegates

In low-power TV, ‘‘nonprofit”® doesn't
have to mean ‘‘noncommiercial’’ That was
the opinion put before the Washington
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LPTV conference last week by Michael
Wilhelm, communications attorney with
Verner, Liipfert, Bernhardt & McPherson,
during a seminar on ‘‘Financial Con-
siderations for the Nonprofit, Noncom-
mercial Low-power Television Operator.”

He told the group he is optimistic that
the FCC will make a distinction between
the two. The FCC has begun to be more
flexible toward low-power TV, he said.
“‘We will have to wait 30 to 60 days before
we know the answer, but [ am optimistic
the commission will interpret nonprofit in
the traditional sense, so you may not
suffer the limitations as commercial and
educational services do,”’ he said.

Moderator John Reilly of Global
Village, the conference organizer, said that
nonprofit low-power stations may have
trouble surviving in the marketplace, if
they can’t take advantage of alternative
funding sources. In its own applications,
he said, Globa! Village specified it would
supplement station income through a
subscription TV service at night. “We
could have the best of public TV during
the day and have the whole station sub-
sidized by our STV operation at night,” he
said.

Reilly also expressed hope that the FCC
would interpret nonprofit status as broadly
as possible. If the low-power stations were
granted the same status as noncommercial
stations, they would be prohibited from
operating an STV service at night.

Wilhelm offered several options appli-
cants may consider for raising revenues.
He noted that a station’s tower space can
be rented out for land mobile radio ser-
vices. Other station equipment and pro-
duction facilities could be leased to gener-
ate revenue. Still another option: using ex-
cess space on the{TV signal for teletext ser-
vices. He noted that there is a demand for
data transmission. “*There will be a tre-
mendous market for programing for low-
power—peddle your product to those
other sources,” he said. ’

Additionally, Wilhelm suggested that
the applicants consider sharing stations
with others applying for a low-power sta-
tion. He noted that the FCC would en-
courage a movement toward operation of
such stations on a time-sharing basis.
There are roughly 5,000 applicants and
only half that number of low-power
licenses will be awarded.

““That’s a good idea,”’ Reilly said.
““We're facing the prospect of either going
to a lottery or of facing long protracted
comparative hearings,” he added.

Bold stance
for Hubbard DBS

USSB’s Fransen spends busy week
in Washington spreading the word
to independents and LPTV’s;

out to be the fourth network

Make no mistake about it, the United
States Satellite Broadcasting Co., one of
eight direct broadcast satellite applicants,
intends to be the fourth network. “We in-
tend to compete as fully and as hard as we
can with the three major networks,’
Robert Fransen, vice president of the
Hubbard Broadcasting subsidiary, said last
week at an LPTV 82 session.

USSB, he said, plans to spend $780
million each year for news, sports and en-
tertainment programing and supplement it
by programing produced by its broadcast
affiliates. At first USSB will score an 8 rat-
ing in prime time, Fransen predicted, and
by the end of its first year it will pull a 10,
He also estimated that the network would
achieve a 4 rating in daytime and late
fringe.

Fransen said he has already explored the
traditional sources of television program-
ing and all of those sources ‘‘have ex-
pressed strong interest. .. .Everybody, of
course, is interested in another outlet for
programing on a national basis.”

USSB’s will be a patchwork network that
could reach as many television homes as
are reached by any of the big three,
perhaps more. Most of the USSB au-
dience, at least initially, will be reached
through full-service and low-power televi-
sion affiliates that will rebroadcast USSB
programing delivered by its DBS system.
The remainder of the audience will be in
homes that choose to buy and install roof-
top antennas to pick up the network pro-
graming directly off the sateliite. Together,
USSB hopes that the audience will be of
sufficient mass to allow it to compete with
ABC, CBS and NBC for all types of pro-
graming and, more important, for the na-
tional advertising dollars that will be re-
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quired to support it.

Fransen was in Washington all last
week, first at the Association of Indepen-
dent Television Stations convention and
later at LPTV *82, to beat the drum for
USSB and line up potential USSB affiliates.
So far, he said, over 50 stations have ex-
pressed serious interest. He will not sign
affiliation agreements, however, until he
has his DBS construction permit in hand.
“We can’t finalize something we don’t
have,”’ he said.

Among the hundreds of other stations
and station applicants that have expressed
interest in the network by phone or letter
are “‘a lot of network affiliates. ... Maybe
more are from one network than the
others if you want to guess who that one
is,” he said.

USSB’s programing, Fransen admitted,
would probably be situation comedies,
movies, game shows and sports. But, he
said, there are different levels of program-
ing within each genre of programing.
“Will we bring you My Mother the Car or
Mary Tyler Moore and All in the Fam-
ily?"" Fransen asked, implying that he
would try to supply the latter.

USSB also will have a “*fully competitive
news operation,”’ Fransen said, with
bureaus in Washington and major foreign
capitals supported by local news supplied
by the affiliates. “‘A local New York station
can cover New York better than we can by
sending a correspondent from Min-
neapolis-St. Paul,”’ where the network will
be (and Hubbard is) based.

Not only will the affiliates have respon-
sibility for supplying news to the network,
but also original programing. USSB ex-
pects that all of its affiliates in the top 50
markets will have satellite uplinks for
sending programing and news feeds to
Minneapolis for incorporation into the
network feed.

Although the largest part of USSB’s au-
dience will be reached by the local affili-
ates, Fransen expects a significant au-
dience to receive the programing directly
from the satellite. According to Japanese
manufacturers, he said, the cost of a home
earth station will be around $250 in mass
production. And, according to a telephone
survey of 1,200 adults conducted by Frank
N. Magid Associates and commissioned by
USSB, he said, 26% of of the public would be
willing to buy a satellite receiver if it cost less
than $300. (The survey report doesn’t say
how many channels the interviewees were
told they could get with their dishes.)

The importance of the direct-to-home
audience will grow, Fransen feels, if the
FCC grants all eight of the DBS applica-
tions before it. If it did, there would be
some 34 channels available and, Fransen
said, ‘“‘the more programing there is, the
more the public is apt to go out and buy a
dish.”

Already talking like a network execu-
tive, Fransen said whether the programing
is delivered to the home by ‘‘wheelbarrow
or satellite’” is unimportant. It’s program-
ing, he said. If the programing is no good,
he said, the public is not going to watch.
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FCC vetoes transponder auction

That’s no way to do common
carrier business, agency rules
—but léaves door open for
RCA to come back with tariff
that charges same rate to all;
question of ‘condo’ sales

will be put to rulemaking

Auctioning, or selling, satellite transpon-
ders is apparently not an idea whose time
has come—at least as far as the FCC is
concerned.

At its open meeting last week, the FCC
rejected RCA Americom’s $90.1-million
auctioning of seven transponders on Sat-
com IV (Cable Net 1I) (BROADCASTING,
Nov. 16, 1981). Nevertheless, the FCC in-
dicated it would be “open’’ to RCA’s sub-
mitting a new ‘demand-based’’ tariff,
perhaps one based on an auction, but that
tariff wouldn’t pass muster if it resulted in
different prices for identical transponders,
the FCC said.

In a related move, the FCC put off
deciding whether to permit satellite
operators to sell transponders. Instead, it
launched a rulemaking to solicit public
comment on allowing private sales.

The commission rejected RCA’s auction
unanimously (with Fogarty and Jones con-
curring) after hearing its staff’s opinion
that the tariff should be rejected under
Section 202(a) of the Communications
Act, which prohibits common carriers
from assessing different charges for like
communication services without reasona-
ble justification. The staff said RCA's auc-
tion was ‘‘inherently discriminatory’’
since the winning bids varied from a low of
$10.7 million to a high of $14.4 million.
The staff also contended that RCA had
failed to justify that variance.

The staff also said it would not attempt
to decide at this time whether non-
discriminatory rates for satellite transpon-
ders developed by auction, or some other
method, reflecting ‘‘deimand’’ pricing, in-

_stead of traditional “‘cost’® pricing, could

be found reasonable under the Com-
munications Act.

Commissioner Anne Jones said she
couldn’t see much practical difference be-
tween auctions and sales. She said she
didn’t think FCC had enough of a record
to reject. or approve the auction and sug-
gested that the FCC launch a rulemaking
devoted exclusively to that subject. The
staff disagreed with her proposal, stating
that the auction question was already
being addressed in its competitive carrier
rulemaking.

Chairman Mark Fowler said that RCA,
as a common carrier, was subject to Title II
of the Communications Act. As a result,
its prices had to be ‘‘just and reasonable
and nondiscriminatory,”’ he said. Commis-
sioner Fogarty said the auctioning
“‘scheme is fraught with peril for the rate-
payer.’ According to Fogarty, Title Il tells
the commission to worry about the
ratepayer, not the satellite operator.

Although RCA has filed a “‘back-up”*

tariff, which proposes to assign the trans-
ponders on a first-come, first-served basis,
the FCC did not address that approach.

RCA, whose Satcom IV was launched
successfully Jan. 15 (BROADCASTING, Jan.
25), and is expected to be operational as
early as March 1, was guardedly op-
timistic. An RCA spokesman said the
company would submit another tariff, and
that the company, which had not yet seen
the commission order, had ‘‘understood
that the commission had left open the
possibility of pursuing other means of
allocating those seven transponders at
prices that reflect market demand. ...
Based on the information we have at this
time, we believe it will be possible to
promptly structure an alternative approach
that will meet the criteria of the commis-
sion’s decision.”’

The commission also unanimously
agreed (with Fogarty concurring) to
launch a rulemaking to determine whether
domestic satellite licensees should be per-
mitted to sell transponders on a noncom-
mon carrier basis. The rulemaking comes
in response to proposals from Western
Union Telegraph Co., Hugheés Com-
munications Inc. and RCA Americom to
sell transponders that way (BROADCAST-
ING, June 8, 1981).

The companies, which have entered
into contracts for the sale of transponders,
have maintained that the sale of transpon-
ders wasn’t a common carrier function,
and that, as a result, transponder sales
shouldn’t be subject to common carrier
regulation.

Last June, the FCC notified the carriets
that it intended to review the propriety of
transponder sales and that all such sales
would be at the risk of the licensee and
subject to FCC action. According to the
staff, the FCC hasn't accumulated enough
of a record to determine whether such
sales should be permitted or not.

Contending that the sales issue. raised
“significant” policy and legal questions,
the staff recommended that the rulemak-
ing seek public comment aimed at produc-
ing a policy statement dictating under what
conditions, if any, transponder sales would
be permitted.

The FCC said that although it has tradi-
tionally provided space segment capacity
only on a common carrier basis, its
policies did permit applications for non-
common carrier systems. It added that
reviewing concrete proposals on the issue
was important, considering recent changes
in the satellite business.

According to the FCC staff, Hughes,
RCA and Western Union will have the op-
portunity to file applications for their sales
plans within 30 days of publication of the
order. The applications, the staff said,
would detail what the satellite operators
plan to do and how their plans are in the
public interest.

The public will be permitted to com-
ment on the applications—and the more
general question of sales—thereafter. The
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staff said it hopes to make its recommen-
dation to the commission on the sales
question in June.

Chairman Fowler called the proposal a
“‘splendid initiative.* According to Fowler,
authorizing transponder sales would give
flexibility to transponder consumers and
permit satellite operators to “‘spread the
risk"’ of launching satellites. Fowler also
said a ‘‘shopping center approach’ would
permit smaller parties to enter the market
by permitting them to recover investment
costs up front. i

Commissioner Fogarty, however, said
that although he supported the item gen-
erally, he thought transponder sales could
lead to a ‘“‘bottleneck® problem. Once
again, he said, the commission should ad-
dress how it would protect the ‘‘ratepayer.’’

A spokesman for Western Union said
his company would participate in the
rulemaking and was *‘‘pleased to hear that
the FCC has proposed a rule expressly
authorizing transponder sales.”

A spokesman for Hughes said that
although Hughes had not seen the official
FCC report, it would ‘‘obviously partici-
pate”’ in the commission proceeding, and
was ‘‘encouraged’’ that the commis-
sioners apparently ‘‘supported sales as a
way to increase competition.”

RCA, stating that it hadn’t been able to
study the FCC proposal, had no comment.

In other action, the commission
unanimously decided to retain its policy of
requiring RCA Americom to continue to
specify through tariffs the procedures it
uses to allocate transponders on Cable Net
[ and Cable Net II. RCA is the only
domestic satellite carrier required by the
FCC to include transponder allocation pro-
cedures in its tariffs. The FCC, contending
that RCA’s transponder allocation pro-
cedures were controversial, imposed that
obligation in 1979.

Wildmon to make
another stab

at boycott

But partner In decency, Falwell’s
Moral Majority, won't go along;
eight advertisers on hit list

For a while, at least, the leadership of the
Coalition for Better Television gave the
appearance last week of being in disarray.

The Rev. Donald Wildmon, coalition
chairman and also head of the National
Federation for Decency, announced that
the coalition would boycott selected TV
advertisers, starting March 2.

Leaders of the Moral Majority, the
coalition’s most prominent and probably
largest component as well as its chief fi-
nancial backer, said—as they had
repeatedly said—that the Moral Majority
would not participate in this boycott.

Wildmon, reached by telephone at his
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Tupelo; Miss.; headquarters and asked for
comment on the Moral Majority’s posi-
tion, confirmed it, and added that the
Moral Majority was ‘‘withdrawing from
thé coalition.”” But, he told BROADCAST-
ING, “‘all the others’ in the coalitioh were
still behind the boycott and their number
had grown to more than 1,400 organiza-
tions.

At Moral Majomys Lynchburg, Va,
headquarters, Cal Thomas, a vice presi-
dent, pooh-poohed Wildmon's report that
the Moral Majority had withdrawn from
the coalition. **Oh, for goodness’ sake,”’
he said, drawing a parallel with ecology
groups working for clean air. When the air
becomies clean, he said, “‘you don’t stop
working—you keep working to keep it
clean.”” ]

Not that Thomas thought the TV air had
been cleansed of the sex, profanity and
violence that are the coalition’s chief
targets (to which Wildmon has lately ad-
ded another complaint: that the TV net-
works are “‘anti-Christian”’). Thomas said
the Moral Majority feels that “‘although
television is nowhere near where it should
be in portraying a balanced view of life, it
has made some progress and should be en-
couraged with carrots, not sticks."”

“The Moral Majority will not part1c1pate
in [the planned boycott] dlrectly or. in-
directly,”” Thomas said. He also
emphasized that it was not withdrawing
from the coalition.

Thomas also had said he had been given
to understand that, in addition to Moral
Majority’s representative, two other mem-
bers of the coalition’s board —Phyllis
Schlafly of Eagle Forum and Beverly
LaHaye of Concerned Women for
America—were not present at the board
meeting and had not approved a boycott.
In addition, he said he thought that
another board member, Lattie Beth Hobbs
of Pro Family Forum, had been absent and
had not approved, but that he could not say
so positively because he had not talked
with her.

Asked about this, Wildmon conceded
that “‘all the others’’ in support of the
boycott might not include Schlafly. She is
perhaps best known for her oppositior to
the proposed equal rights amendment,
and Wildmon said she had told him that
‘“at the present timie she has other
priorities’*.than a boycott. (She was later
quoted by other sources as saying she was
undecided.)

Wildmon said that so far as he knew,
LaHaye and Hobbs support thé boycott,
and he furnished phone numbers at which
a reporter might reach them.

LeHaye told BROADCASTING that she at-
tended the reeting and that “I’'m going
along” with the boycott. Hobbs said she
had been ill and not present at the meet-
ing, “‘but 1 support the boycott”” And
another member of the seven-person
board, Judy Brown of American Life Lob-
by, whose position had ‘not been ques-
tioned, said that *‘I'm for it all the way.”’

Wildmon said he would announce the
boycott targets at a news conference in

Washington March 2. He declined to iden-
tify themi.

Other sources said at.least €ight adver-
tisers received letters from Wildmon in
December saying that the shows in which
their commercials appeared made them
prime targets for a boycott and asked theri
to let him know why they shouldn’t be on
the list. Though many advertisers re-
portedly did not respond, at least two did.
In January, according to these sources, the
two received letters saying in effect that
their selection of TV programs had im-
proved and that they would not be boycott
targets.

“‘Obviously,” one advertiser source said
last week, “Wlldmon wants to get a
dialogue going.’

That’s what he dnd late ldst spririg, when
at the last minute he announced that a

long scheduled boycott by the coalmon—

including the Moral Majority—had been
called off because several advertisers had
indicated they would reconsider their TV
adver)tlsmg plans (BROADCASTING July 6,
1981

The Moral Majomy s Cal Thomas was
at pains last week to emphasnze that MM’s
refusal to participate in the scheduled
boycott did not mean ‘‘a split” with
Wildmon in terins of basic concerns about
TV programing. Nor -did it necessarily
mean, he said, that Moral Majority might
not joiri a boycott later on, after seeing
which way TV programing goes in the rest
of this season and the start of next season.

For many advertiser and network obser-
vers; however, Wildmhon’s loss of Moral
Majority support for the upcoming boycott
seemed apt to weaken the effort con-
siderably. Said one: ‘‘[t must be getting
pretty lonely down m Tupelo

Room for 13-15 more at ABC- TV

Prime-time spots per week,
that is; network advances
plan to add that many for
itself, and another four for
affiliates, in next season

ABC-TV plans to create 13 to 15 new 30-
second commercial positions per week in
prime time for itself, and four for its affili-
ates, starting when the 1982-83 season
opens next fall.

Network officials began telling affiliates
about it in regional meetings in Houston
last Tuesday.and San Francisco last Thurs-
day—while station reps began scrambling
to oppose it as a major invasion of the spot
TV market, and leading advertising agen-
cies called -a meeting to determine what
positiori they should or could take. |

The unanimous although unofficial
speculation among sources at. CBS-TV and
NBC-TV was that if ABC did it, the other
networks -would have no choice but to
follow suit.

Perhaps influenced by the thought that
creation of so much new inventory miight
bring network prime-time prices down,
leading advertisers sent up no immediate
protest. A high executive of the Associ-
ation of Nadtional Advertisers said that if,
as ABC officials maintained, the extra
commercial time were created without
shortening actual pro'gram time, ‘‘we
would be supportive.”

James E. Duffy, president of the ABC-
TV network, refused to commerit publicly
on details of the plan until after the
regional meetings with affiliates are com-
pleted this week in sessions in Atlanta on
Tuesday and Boston on Thursday. Duffy
called it “*a minor expansion’’ of commer-
¢ial time.

Affiliate sources at last week’s meetings
said ABC hdd estimated that *‘14 or 15"
new 30’s would mean $37 million in addi-
tional annual revenues for the network
and that four new ones for affiliates would
mean $20 million extra for the stations.

Other sources, however, said that based
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on average prime time prices in the past
year, the yield to the network could_be
closer to $48 million, not counting about
$5 million O & O stations would take from
the $20 million in the spot pot.

The Station Representatives Associ-
ation, working with member firms in an
effort to head off the plan, estimated that
if all three networks adopted it, their an-
nual take would be increased by as much
as $150 million—straight out of the spot
market. SRA and SRA members also were
emphasizing that, aside from the money
involved, the extra commercials would not
make viewers happy, would open up the
old “‘clutter’” issue and, with cable begin-
ning to nibble at advertising budgets,
would be unsmart business.

The first reaction of affiliates seemed
mixed: Sources at ABC said officials on the
regional meeting tour reported response
“‘was going very well”” Reps, hoWwever,
said reaction from client stations ranged
from bitterly opposed, at one extreme, to
questioning at the other. One rep reported
that one of His stations, an NBC affiliate,
claimed it would refuse to clear ariy pro-
gram carrying an extra commercial:

Ward Huey of wFAA-Tv Dallas, chair-
man of the ABC-TV affilidtes board; said
he was holding discussions “‘among affili-
ates and among board members’* but had
reached no position yet, and didn’t expect
to until after the regional sessioris are
completed.

Thére were minor differences in ac-
counts of the plan. Station sources said
that at the Houston meeting, last Tuesday,
ABC officials -talked in terms of “*14 or
15"’ new 30-second positions for the net-
work. An ABC source, who was riot in
Houston, said that thé plan envisioned
creatlon of an arinual average increase of

‘“‘about a minute a night,” or 14 30's.a
week, for the network. But this source also
said the plan would not apply to movies
and Monday Night Football—which
already carry more commercials than regu-
lar programing—and that in ‘‘normal”

I
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1
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scheduling it would add 13 extrd 30's a
week for the network. )

Both sources agreed that the plan envi-
sioned four extra 30’s a week for affiliates,
with the positions to be created by expan-
sion of station break time—in which the
four would appear.

Other ABC officials said the plan would
be clearly within the commercial time
limits of the National Association of
Broadcasters’ TV code, and would be ac-
complished by cutting back on the amount
of program promotional material that now
appears.. The code limits affiliates to nine
and a half minutes of ““nonprogram’’ time
per prime-time hour, but permits an addi-
tional 30 seconds per hour for promotional
announcements ‘‘when deemed necessary
by thé broadcaster.”

An ABC. official said that under the
plan, nonprogram tirhe would be *‘close to
10 mjnutes an hour™ on hour shows, but
less than 10 minutes an hour ‘‘in most in-
stances'’ where 30-minute shows were
concerned.

At other networks, there was specula-
tion about the long-range effect of cutting
program promos to this extent. ““Those
promos are very important to us,”” one ex-
ecutive pointed out. But he said, ‘“‘we’ve
heard the rumor and we’re studying it. To
be competitive it’s hard to see how the
other networks can fail to do it too. We
lose if we don't follow suit, but I'm not
sure we'll gain if we do.”

He also said that some affiliates of his
own network had from time to time advo-
cated a similar plan.

ABC initiated the plan as a means of
meeting rlsmg program and other costs
without raising unit prices, according to
agency sources. But the fear among other
network executives—and apparently the
hope of advertisers and at least some agen-
cies—was that with the infusion of so
many new commercial positions at all
three networks, the prices would in fact
tumble. Some sources said, however, that
ABC had indicated it did not intend to
lower prices ds a result of the move to ex-
pand commercial time.

Initial agency reaction appeared mixed.
While there was some enthusiasm for the
thought that prices might decline, there
was also some feeling that the change
could exacerbate the so-called ‘‘clutter”
problem, which has bothered agencies and
advertisers for years. Also, one agency
source said, “‘I don’t think a lot of agen-
cies will put much stock in this coming to
pass”’ solely through the reduction of
promo time.

The American Association of Advertis-
ing Agencies’ committee on networks and
programing, headed by Jack Otter of
SSC&B (and former head of NBC-TV
sales), was reported planning a meeting to
consider the issue.

Some sources said ABC was advancing
the plan as a ‘‘proposal,”’ not a fait ac-
compli. The network’s president, Duﬂ'y,
asked if ABC-TV were committed to do it,
rephed “We’re not deﬁmtely commltted
but we're planning to ... we’ll see!

All over but the voting on DBS

Final filings at FCC clear way
for agency action opening up
—or delaying—new medium;
majority seen favoring interim
operation; eight bids on line

Direct broadcast satellites may be coming
as fast as many broadcasters feared they
would. Some time this sprmg the FCC Is
expected to adopt a set of ““interim™ rules
for a DBS service and authorize as many
as eight DBS systems. If all eight were ap-
proved, they could by the end of the
decade be beaming 27 channels of pio-
graming over virtually every home in the
country.

Last week, the FCC received the findl
comments in its DBS proceedings. The
next move will be made by seven commis-
sioners at 1919 M Street, and present in-
dications are that a solid majority favors
adoption of the rules. Only Commis-
sioners Anne Jones and Mirmi Weyforth
Dawson are believed to be opposed.

The FCC will be considering *‘interim
rules’”; final rules cannot be adopted until
aftér the 1983 Regional Administrative
Radio Confererice. Any system authorized
before RARC may have to conform to the
basic technical parameters laid out at the
conference. Progress also was made last
week in developing a U.S. position for
RARC as members of the FCC’s govern-
ment-industry advisory group met in a
series of day-long meetings.

The day of DBS approaches despite stiff op-
position within the broadcasting industry,
which fears the comipetition, and from ter-
restrial microwave operators and users, who
feel they have squatters’ rights to at least a
portion of the DBS spectrum.

Compllcatmg the DBS picturé is CBS
and its unique application pr0posmg to
dedicate the entire DBS service to the in-
troduction of high-definition television
(HDTV). Primarily because CBS promises
to distribute one channel of its HDTV pro-
graming to local affiliates for rebroadcast,
broadcasters have endorsed the CBS ap-
plication. But many of the other DBS ap-
plicants have opposed HDTV via DBS as
impractical and an inéfficient use of
limited spéctrum. In .comments filed last
week, CBS made a final appeal for its plan
and specnﬁed the paraméters for HDTV
DBS transmission:

The FCC’s enthusiasm for DBS has
been evident since last April when it
determined that DBS was in the public in-
terest, accepted the application of Com-
sat’s Satellite Television Corp.—the first
submitted—and invited other parties to
apply. In his endorsement of the decision
to start the DBS ball rolling, Commis-
sioner Joseph Fogarty said “‘the. public
wouild be ill-served by an undue delay in
allowing STC—or any other similarly in-
terested entrepreneurs—to develop and
test this exciting DBS technology.’’

Even the Reagan administration has in-
dicated its support for a DBS service. Just
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before the FCC’s April actions, Secretary
of Commerce Malcolm Baldrige wrote
then Acting FCC Chairman Robert E. Lee
that establishment of DBS service would
be consistent with the FCC’s phllosophy
of ‘‘free marketplace competition.”” He
urged the FCC to move swiftly to remove
“the domestic and international policy un-
certainties’ surrounding DBS.

And while Congress has done nothing
to speed the establishment of DBS ser-
vice, it has been deaf to the pleas of broad-
casters who felt it should address the
““threshold’’ policy question: *‘Is DBS in
the public interest?”’

The FCC's April invitation for addj-
tional DBS applications drew 13 resporises.
Orily seven passed initial .FCC_ scrutiny
and were accepted for further considera-
tion, however. RCA, Western Union and
Direct Broadcast Sateliite Corp. (DBSC)
proposed to lease channels to others,
although RCA, which counts NBC among
its subsidiaries, and Western Union have
retained the right to program séme of theit
channels themselves. STC and Graphic
Scanning intefd to establish pay television
services. And United Stdtes Satellite
Broadcasting Co. (Hubbard Broadcasting)
and Video Satellite Systems intend to use
their DBS eapacity to distribute advertiser-
supported programing. to a retwork of
local affiliates. CBS proposed to use the
other two channels of its system for cable
distribution and closed circuit.

Many broadcasters have opposed DBS
from theé moment it was first proposed by
STC in August 1979. They fear that the es-
tablishment of a national multichannel
DBS service could efase them from the
telecommunicdtions map. Such a service,
said National Association of Broadcasters
President Vincent Wasilewski in testimony
before Congress last month, could *‘un:
dercut the ability of local stations to pro-
vide high quality local programing. Com-
mon sense would suggest that stations—
TV and radio—would be seriously affected
by the introduction of three to 30 new
channels into their markets.” Jon Blake,
an attorney representing the Association
of Maximum Service Telecasters and the
ihree majoi network affiliates associations,
warned delegates to the Association of In-
dependent Télevision Stations in Washing-
ton last week that they could be ‘“*wiped
out” by DBS (see page 43).

Broadcasters also have argued that a
DBS service should not be authorized un-
til the basic spectrum allocation quesuons
are fesolved. Chief among them is
whether the DBS band (12.2 ghz to 12.7
ghz) might be better used for fixed
satellite service. Wallace Jorgenson of
wBTvV(TV) Charlotte, N.C., in congres-
sional testimony said the fixed satellite
service holds the promise of “‘enhancing
the productivity of nedrly every type of
business and is a much more efficient user
of orbital spectrum than DBS.’

The DBS band is currently occupied by
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numerous terrestrial microwave operators
ranging from the county of Los Angeles,
which uses the band for intracounty com-
munications, to The Washzngton Post,
which uses it to transmit the digitized
pages of the newspaper to a remote print-
ing plant. The microwave operators dislike
the prospect of being bumped to the less
reliable and more costly 18 ghz band to
make room for the DBS service and they
have' made their feelings known in com-
ments to the FCC and in testimony before
Congress.

The proponents of DBS have held that
the fears of broadcasters are unfounded. It
has been the contention of STC in particu-
lar that its proposed service will have little
or no impact on broadcasters. Not only will
DBS not ‘‘wipe out'* broadcasters but rep-
resentatives of USSB and VSS say that by
providing them with high quality program-
ing they will help marginal broadcasters
survive,

At least some of the DBS applicants ap-
pear willing to pacify the terrestrial
microwave users by contributing to a fund
that-would be.used to reimburse them for
costs they incur in moving from the 12 ghz
to 18 ghz band.

~The stickiest DBS question facing the
FCC may have to do.with the CBS pro-
posal for HDTV. Some of the other DBS
applicants, particularly USSB,. have at-
tacked the CBS proposal as being impracti-
cal. They are concerned because HDTV
takes wider channels than conventional
television, and the wider the channels, the
fewer may be-accommodated by the DBS
spectrum. Initially, CBS dsked for chan-
nels with 2 minimum bandwidth of 27
mhz, while most other applicants pro-
posed 16 mhz or 18 mhz. Last week, how-
ever, CBS indicated it would be willing to
endorse channels as narrow as 22.5 mhz.
The extra wide channels needed for
HDTV could be had by combining two
channels, it said. )

Ini its filing, CBS asked the FCC to grant
its application and defer action on all the
others since CBS’s is the only one that
fulfills the FCC’s expressed goal of en-
couraging experimentation in the DBS
spectrum. ‘‘Every other pending DBS ap-
plication merely proposes conventional
quality NTSC service, utilizing well-estab-
lished earth and space segment compo-
nents,”” CBS said. ‘‘There is nothing truly
experimental about them.”

CBS defended its proposal from some of
the most oft-heard criticism, CBS insisted
that the latent demand for HDTV is real.
“Given the historic receptivity of U.S.
consumers to higher quality goods and
services, HDTV will doubtless be very
popular with the public and will ultimately
permit the U.S. to achieve a position of
leadership in television communications.
People who have taken a look at HDTV on
prototypical equipment,” CBS said, ‘‘ex-
pressed a new and exciting feeling of pres-
ence and realism when viewing such a pre-
sentation.”” In hopes that regulators will
express the same feeling, CBS will demon-
strate HDTV programing shot in Califor-

nia over the past few months (see story,
page 82) in Washington later this month.
(That programing also will be used to con-
duct “‘psycho-physical tests and consumer
research concerning HDTV acceptance,”
CBS said.)

CBS also asserted that no major tech-
nological barriers exist in constructing
HDTYV production equipment or receivers.
Furthermore, it said, a Kalba Bowen re-
port it commissioned concludes. that the
cost of an HDTYV receiver would be only
20% to 30% greater than a conventional
set of comparable size (see story, page 88).

CBS. rejected the suggestion of some
that HDTV should wait for the develop-
ment of the next spectrum to open up in
the 22 ghz band. The high-powered
transmitters needed to successfully broad-
cast at 22 ghz frequencies will not be
developed for at least 20 years, it said. CBS
dismissed USSB’s argument that the
Japanese plan 22 ghz DBS service by ex-
plaining that the Japanese archipelago is
much smaller than the U.S, mainland and,
consequently, a Japanese DBS at 22 ghz
would require far less power than U.S.
DBS. -

- CBS said the report of A.D. Ring & As-
sociates commissioned by USSB that con-
cluded that terrestrial transmission in the
12 ghz band was impractical was *‘incor-
rect and misleading”’ The Ring report,
CBS said, is. based solely on.the ex-
periences of the Japanese and Germans
but ignores “‘the success and the signifi-
cance” of the French approach. With high-
power high-antenna facilities, the French
have reported ‘‘good clear-weather recep-
tion out to 60 km to 100 km'* using omni-
directional antennas. More will be known

about terrestrial 12 ghz broadcasting, CBS
said, after it performs similar 12 ghz pro-
pagation tests in San Francisco this spring.

CBS’s comments filled in some of the
gaps in its original filing and made some
rather significant modifications to it. Aside
from proposing a smaller channel band-
width, CBS has decided that HDTV
transmission by DBS should be digital; to
take advantage of digital bandwidth com-
pression techniques. Using such compres-
sion, the digitized HDTYV signal could be
transmitted at a data rate of 76.5 megabits
per second over a channel with a band-
width of 45-48 mhz, which could be cre-
ated by combining narrower ones.

Regardless of the technical standards
that are ultimately chosen for HDTV in
the U.S., CBS said some attention should
be paid to compatibility with existing
recéivers. The key- to compatibility. CBS
said, is “‘transcoders’’—set-top devices
that would receive the HDTV signal and
convert it to an NTSC signal so that it
could be displayed on a conventicnal set.

-CBS has based all of its filings on the
NHK HDTV system, not because CBS is
forever enamored with the system, but be-
cause it “‘represents an implementable and
practical configuration.’’ The basic
parameters of the system call for 1,125
horizontal scanning lines, a two-to-one
frame rate,.a five-to-three aspect ratio, 19
mhz of luminance bandwidth and 7 mhz
of chrominance.

In its filing, CBS urged the FCC to call
NTSC-3 (an industry committee acting
under the aegis of the FCC) to explore
channel bandwidth and technical
parameters for HDTV-—after it has
granted the CBS application.

Turner buys NCAA cable rights for $17.6 million

It’s historlc turn of events, says
Waussler, as first-ever contract
goes to Atlanta superstation;
USA Network, ESPN were bidders

The first national cable television rights to
National Collegiate Athletic Association
football games were awarded last Wednes-
day (Jan. 27) to Turner Broadcasting
System for nighttime coverage on
superstation WTBS(TV) Atlanta for a price
of approximately $17.6 million for the
1982 and 1983 seasons.

TBS won the cable bid in competition
with USA Network and ESPN, a spokes-
man said.

Plans call for a total of 19 games each
season, with 14 scheduled on Saturday
nights, one on Thanksgiving night and
four others during the week on evenirigs
still to be determined. The games to be
selected will be drawn from those of
NCAA’s Division One, comprising 91 of
the top football colleges. ABC and CBS
have the television rights to the games for
daytime coverage. There will be different
teams on cable and over-the-air.

Robert Wussler, president of wTss and
executive vice president of TBS, said the
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agreement represents a significant turn in
cable history. He added: “‘If 1 may mix a
sports metaphor, cable is beginning to step
up to the plate’’

Wussler noted that wTBS serves systems
with almost 20 million subscribers -and
said he expected the total to reach 22
million or 23 million by September when
the football cable TV schedule begins.

By Thursday, Wussler said, advertisers
had started to call asking for details of
sponsorship. He said he expected to an-
nounce a major sponsor this week,

For the NCAA, the signing of a national
cable agreement represents a strengthen-
ing of control over college football televi-
sion policy. In December, the association
averted a head-on collision with dissident
members also belonging to the NCAA
when College Football Association schools
rejected a tentative pact reached with NBC
to telecast games on Saturday night (“In
Brief* Dec. 21, 1981). That pact called for
payment by NBC of $180 million over four
years, starting in the fall, .

NCAA now has the $17.6-million con-
tract 'with TBS plus a $263.5-million agree-
ment with ABC and CBS spread over four
years, starting in September.

|
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Give yourself 3 TV premieres
and a Christmas bonus.

Anchored by a classic holiday ratings winner, Fox Fanfare 1982 provides $pecial entertainment
for the whole family. It’s sure to repeat the broad appeal of our previous Fanfare groups in 1980 and 1981,
which also featured “Miracle on 34th Street” and three world premiere movies.

Fox Fanfare 1982 is offered on a national advertiser supported basis. Each film is two hours,
in color, with 18 commercial minutes divided between distributor and broadcaster.

FOX FANFARE 1982

Moving Violation The TV Premiere - )

A tense action-mystery,
starring Stephen McHattie, Kay Lenz,
Eddie Albert, Lonny Chapman and Will Geer.
Available March/April 1982.

Dreamer The TV Premiere
A romantic sporis drama,
starring Tim Matheson, Susan Blakely
and Jack Warden as Harry.
Available May/June 1982.

Second Wind The TV Premiere
Family drama with an unusual twist,
starring Lindsay Wagner
and James Naughion.
Available September/Ocrober 1982.

Miracle on 34th Street
The Classic Christmas Story,
starring Sebastian Cabor, Jane Alexander,
David Hartman, Suzanne Davidson,
Jim Backus and Roddy McDowall.
Available November/Decembe; 1982.

TELEVISION
Copyright © 1981 Twenticth Century-Fox Film Corporation. All rights reserved.
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INTV’s Washington-wise convention

Association draws heavily upon
the city’s wealth of iegislators
and regulators to fill five-day
agenda attehded by 650; grand
finale: presidential briefing

The future—its challenges and prospects
for the independent television station—
was the focus last week for the ninth an-
nual Association of Independent Televi-
sion Stations convention in Washington.
The five-day agenda of workshops,
panel sessions, and for the first time at an
INTV convention, program screenings,
was held at the Sheraton Washington
hotel, but not confined to it. Taking advan-
tage of its Washington locale, the asso-
ciation played host to government and in-
dustry officials who were featured on the
program, held a reception on Capitol Hill
and went to the White House for a briefing

by President Reagan and members of his

cabinet.

Attendees (there were nearly 650
registered participants) chose from panel
sessions devoted to cable copyright, the
prime-time access riile and direct broad-
cast satellites. They heard FCC Chairman
Mark Fowler speak on the virtues of
television deregulation and full copyright
liability for cable operators. And they
heard Representative Timothy Wirth (D-
Colo.) piedge to fight for retention of the
prime-time access rule.

Other notables were Representative
Robert Kasienmeier (D-Wis.), chairman

. of thé House suibcommittee on copyright;
Jack Valenti, president of the Motion Pic-
ture Association of America; Vincent
Wasilewski, president of the National As-
sociation of Broadcasters, and Thomas
Wheeler, president of the National Cable
Television Association. All four were
panelists on ‘‘Cable Copyright Com-
promise: Reality or Fantasy?'’, which
INTV Chairman Shéldon Cooper charac-
terized as one of the most outstanding
events of the convention.. _

And the list went on to include Bernard
Wunder, head of the National Telecom-
munications and Information Administra-
tion, and Richard Wiley, former chairman

of the FCC and now with the Washington

law firm of Kirkland & Ellis. Participation
of such “‘outstanding figures in the field”
is a clear indication, said Hermar Land,
president of INTV, that “‘this convention
marks the arrival of the independents in
the television world.”

-Program producers and distributors ar-
rived as well—32 exhibitors occupied
suites where they courtéd the broad-
casters, Registrants were up at this year’s
convention (550 attended last year in Los
Angeles) and Land attributes that to in-

terest in the screenings. In addition, INTV
distributor membership rose by 40% in
1981, a fact also attributed to the associ-
ation’s decision to allow screenings.
Although opinions were mixed among dis-
tributors, Cooper said station manage-
ment was enthusiastic about the 5creen-
ings. :
Another indication of INTV growth
was the attendance of nearly 200 guests at
a reception at the Capitol Hill Club. Land
pointed out that INTV membership now
encompasses 30 states, which was evident
by the congressional turn-out. Land noted

the success of this convention has ai-

tracted prospective members. He predicted
that possibly six new stations may sign on
by March 1.

Concerned about its fledgling members,
INTV, at its Jan. 23 board meeting, estab-
lished a task force comprising station
managers to offer guidance to new mem-
bers. John Serrao, president-genéral mari-
ager, KTRV(TV) Bois¢, Idaho, was named
to, chair the group. In addition, INTV’s
marketing advisory committee organizéd a
small-market subcommittee to advise sta-
tions in smaller markets.

Next year, INTV heads for Houston,
Feb, 6-9, at the Galleria Plaza hotel.

Reagan accepts award, chastises
Hollywood movies in INTV briefing

President calls for voluntary
censorship by industries involved

President Ronald Reagan last Wednesday

told members of the Association of Inde--

pendent Television Stations that he was
“‘unhappy’’ about the sex-filled movies
being produced by Hollywood and worried
about their presentation on television.

Reagan appeared béfore the group at a
White House briefing that closed the
INTV convention in Washington last
week.

The association presented an award to
Reagan, praising him for ‘“‘excellence in
communications.” The call letters of all
INTV member stations were inscribed on
the trylon-shaped, crystal award.
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INTV Chairman Sheldon Cooper, of
wGN-Tv Chicago, in presenting the award
to the President, said his organization was
proud of the former sportscaster, movie
and television actor for achieving the high-
est office in the land. ‘I am proud to ac-
cept this award, now that [ am back on
prime time,’ Reagan said.

Reagan, who chdtted with the group for
about 20 minutes, said he didn’t care for
all the sex in movies produced by Holly-
wood. He liked the industry better when
‘‘actors kept their clothes on,’ he said.
The President said he feared that TV,
whicH has become dependént on resale of
motion pictures, will ‘‘condition’’ people
to those types of movies being produced
by Hollywood today. He complained that
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films lett little to the imagination and
made it tough for parents to watch the
movies with their children.

The President said he favored voluntary
censorship for both the movie and televi-
sion industries. He cited the example of
the Hays code used by the motion picture
industry many years ago as a workable
voluntary censorship code. ‘‘There was
never $0 much as a hell or damn used,” he
said. And the President noted that the
code forbade showing a husband and wife
together in bed. Those were the movies he
said you could ‘‘take the children to see.”
Reagan, a former broadcaster and former
president of the Screen Actors Guild, was
asked about the direction of unions today.
His response was that unions have drifted
“‘too far’' The unions have ‘‘forgotten’
they too have responsibility to keep the in-
dustry healthy, he said.

One INTV member congratulated
Reagan for choosing Mark Fowler as
chairman of the FCC. The President then
told the group that he was dedicated to lift-
ing the rules off the backs of people in the
private sector.

In commenting on his state-of-the-

union proposal to turn over welfare and
other social service programs to the states,
Reagan said the ‘‘road will be rough, but
it’s the right one!”” And the President
noted a “‘shift of control” is needed to
reverse the trend of solving the nation’s
problems from Washington. He called
those who still seek federal solutions to
proplems “dinosaurs mindlessly carrying
on.”
_ Other cabinet members speaking at the
briefing were: Caspar Weinberger, secre-
tary of defense; James Watt, secretary of
the interior; Drew Lewis, secretary of
transportation, and Murray Weidenbaum,
chairman of the council of economic ad-
visers.

Time to free TV,
Fowler tells INTV

FCC chairman wants commission
to extend deregulation

to television and.Congress

to remove cable protections

from open copyright market

The time is right for the FCC to consider
deregulating television and for Congress
to impose full copyright liability ori cable
television operators, FCC Chairman Mark
Fowler said last week.

Speaking at the INTV convention in
Washington, Fowler said he thought the
commission should consider deregulating
television in the same way it deregulated
radio.

In deregulating radio, the commission
has left it to the licensee to decide how
much news and public affairs programing
to carry and how many commercials to
run. Under the deregulatory order, radic
licensees are also no longer required to
conduct formal ascertainment.

““*Under radio deregulation, government.
got out of the way,” Fowler said. ““The
result, I think, has been continued support
of radio by the public and service to the
community by stations. ... And I believe
the same would apply if television was
deregulated in a like manner now,”’ he
said.

Fowler also said that although Congress
is currently debating whether the com-
pulsory copyright license should be
changed to accommodate the FCC’s drop-
ping of its syndicated exclusivity and dis-
tant-signal rules, he thought Congress was
taking the wrong tack.

“lI believe that the proposed cable
copyright compromise is not a marketplace
solution,” he said. ‘I am inclined to favor

the imposition of full copyright liability on
cable television systems.”

Fowler

Accordmg to F0wler a compulsory
license fee doesn’t establish a market-
clearing price for broadcast programing.
“In failing to do this, the compulsory
license fails to reflect its true value to the
industries involved and, most important,
to the cable subscriber,”. he said. ““Full
copyright liability will enable subscribers
to express the intensity of their desire for
different program types more directly,” he
said. And, while the compulsory license
serves to perpetuate the current mix of
programing, full copyright liability
“should prompt the development of new
types of diverse programing,”’ he said.

Although Fowler acknowledged that no
industry structures were currently in place
to handle copyright negotiations and ex-
tended program exclusivity contracts, he
thought the video marketplace was
“responsive’” enough so that, given a
transition period of five years, the necess-
ary industry structures would evolve, and
the transition period itself would probably
be ‘‘the only governmental intrusion
necessary to moderate the changeover
from compulsory licensing to full
copyright liability.”’

‘“We stand at a point now when cable
systems can offer many multiples of chan-

service. We can foresee the day when half
the homes in this country will have ¢able
service available to them. Under these cir-
cumstances, it cannot be sound com-
munications policy to dally with a non-
marketplace copyright licensing system
that distorts consumer program
preferences and limits the program choices
available,” Fowler said. )

In a question and answer session,
Fowler said that although he thought a
system of full copyright liability should
preclude the need for retaining raust-carry
rules, he said he hadn’t had enough time
to study the issue to comment further.

Fowler also said he didn’t think that
reconsideration of the prime-time access
rule had as high a priority as other issues
confronting the commission. Nonethe-
less, he said, he still didn’t think the rule
can “‘be made consistent with the First
Amendment.”

Fowler also said that market forces, not

“‘government levers,” should determine
the future for mdependent stations.

The degree of independent stations’
future success “‘will be determined by
your ability te see the new patterns of pro-
graming distribution and financing over
the next 10 years that will determine the
prosperity, indeed, the existence of inde-
pendent television. Figuring out how to do
what you do best, not trying to second-
guess what regulators in Washington think
about a particular type of delivery system,

_will be the key to the future of video pro-

graming in Amerlca "’ Fowler said.

Wirth is INTV
crowd pleaser

Congressman opposes attempts to
repeal PTAR and favors stabilized
rates for long-line service

Can a congressman who appears to oppose
deregulation of the television industry find
agreement with .a room full of TV station
owners? It happened last Monday (Jan.
25) at the annual convention of the Asso-
ciation of Independent Television Stations
in Washington.

House Telecommunications Subcom-
mittee Chairman Timothy E. Wirth (D-
Colo.), who is regarded by many as the
primary obstacle to broadcast deregula-
tion, told INTV members he disagrees
with a proposal before the FCC to elimi-
nate the prlme-tlme access rule. He also
said he’s sponsoring a bill that could lead
to more stability in rates that stations pay
for occasional use of loeng-distance
telephone lines to raceive out-of-town
video feeds. )

These two issues, and codification of the
FCC’s must-carry rules in a pending
copyright bill (H.R. 3560), appeared to be
uppermost in the minds of independerit
operatorS present at the question-and-
answer session with Wirth. Wirth, whose
subcommittee will rev1ew the copyrlght

nels and increasingly sophisticated tiers of ™ bill’s must-carry provisions if the measure
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And the reason we can do tiful music and beautiful demo-
it is because we just purchased graphics, too, now Metromedia
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So, if you're looking for beau- Stephen and Burt.

and Burt,
too.) ‘ M \ I
ﬂ/// | A

TROMEDIA RADIO

portant stations in important places

New York WNEW/WNEW-FM Philadelphia WIP/WMMR Baltimore WCBM
Washington D.C. WASH Detroit WOMC Chicago WMET Dallas KRLD Seattle KJR Denver KHOW
Tampa/St. Petersburg WWBA-FM Los Angeles KLAC/KMET Texas State Networks




passes the Judiciary Committee later this
month, declined to comment on the rules,
saying he would ‘‘wait to see what the
Judiciary Committee does.”” He said he
expects to review the bill in March, after a
Judiciary markup some time in February.
His subcommittee has partial jurisdiction
over the copyright bill because its must-ca-
Ty provisions are communications, not
copyright policy.

Repeal of PTAR isnot likely to provide
*‘further diversity”’ in sources of informa-
tion to the American public, said Wirth,
who praised the ‘‘149 independent sta-
tions who provide a strong alternative
voice to the three dominant networks.
Elimination of PTAR would “further the
pervasiveness of the networks,”’ he said,
and ‘‘should not be discarded as part of a
rampage to deregulate for deregulation’s
sake.”

Wirth

Although not subject to PTAR, inde-
pendent stations find a competitive edge in
the rule, which forbids network affiliates
from airing network or off-network syndi-
cated programis in the 7:30 to § p.m. block.
Asked whether he would try to pass legis-
lation retaining PTAR 1if the FCC elimi-
nates it, Wirth said he’d ‘‘wait to see what
the FCC does,’ and reminded INTV
members his subcommittee has primary
authority over the FCC in the Congress
and that, in oversight hearings held every
three months since the beginning of last
year, it has been making its views known
to the FCC. (Wirth has actually held two
oversight hearings, and was scheduled to
hold another last October, but postponed
it until some time this month.)

“The whole question of long-distance
service will remain under regulation for
some time’’ said Wirth, when asked about
the rising cost of long lines and its threat
to local sports programing carried by inde-
pendents. Broadcasters in the audience
complained that telephone companies
often seem unreasonable in the way they
set fees for occasional feeds and that
public utility commissions rarely respond
to broadcasters’ concerns.

Competition from new technologies
could stabilize or lower long-distance rates
in the future, said Wirth, and a common

carrier bill he is sponsoring (H.R. 5158)
would require phone companies to charge
uniform and reasonable access fees to car-
riers wanting to hook into their network.
*“The access charge would be the same for
all carriers,” said Wirth, so users would
have more rate stability, and a broadcaster
who patches his own cable into the net-
work would be subject to the same regul-
ated access fee that all other carriers pay.

Independent stations, according to one
owner, are afraid that in a few years the
three major networks will switch to
satellite transmissions for their video
feeds and that telephone companies will
respond by dedicating all their long lines to
data transmission. “We'll be left with
nothing,”” he said, ‘‘because there won’t
be enough satellite time for occasional
users.” Wirth said his bill would prevent
such a situation, because it would require
the FCC to prevent bottlenecks from keep-
ing some users out of the transmission
systems they need. ‘‘We’ve also started
hearings on the satellite question,”’ said
Wirth. “There’s no consistent policy,’ he
said. ‘““Some are regulated. and some
aren’t.”’

Wirth urged independents to become
familiar with his common carrier bill and
the issues involved. *‘You’'ll have to make
your views known,’ he said. “You’re in-
formation providers and you're telecom-
munications users.”

Must-carry is
latest obstacle
in copyright
compromise

Major showdown seems imminent
between NAB and NCTA, as players
in game meet at INTV; they’re to
meet this month to work on issue

The Kastenmeier cable television
copyright bill, already the product of two
successive compromises resulting from
conflicting positions of affected industries,
may be headed for a third, or at least an
effort toward one. This time, the must-car-
ry provision would be the principal stum-
bling block.

An - impatient-sounding Representative
Robert Kastenmeier (D-Wis.), chairman
of the House Subcommittee concerned
with copyright matters, indicated as much
last week following a confrontation on the
issue between the presidents of the Na-
tional Association of Broadcasters and the
National Cable Television Association—
Vincent Wasilewski and Thomas
Wheeler—on a panel during the Associ-
ation of Independent Television Stations
convention, in Washington.

“‘[ hope the provision can be improved,”
Kastenmeier said in an interview. He said
he would **get together with the parties in
February,” to work on it. The bill associ-
ated with Kastenmeier’s name squeaked
by the Subcommittee on Courts, Civil
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Liberties and the Administration of
Justice in December (BROADCASTING,
Dec. 21, 1981), and is expected to be con-
sidered by the parent Judiciary Committee
next month. But while it was NAB’s Vin-
cent Wasilewski who raised the issue on
the panel, Kastenmeier’s comments did
not reflect sympathy or warmth for NAB’s
position.

Wasilewski, fresh from a meeting of the
NAB’s joint board in Hawaii, where a ma-
jor effort to strengthen the must-carry pro-
vision was ordered, warned that a fight
over it was in prospect. Unless NCTA joins
in seeking a ‘‘workable, equitable solution
to the must-carry issue ... we inevitably
will reopen the wounds we sought so
diligently to heal and to fight the coun-
terproductive, divisive battle we sought to
avoid,” Wasilewski said.

But Kastenmeier noted that NAB’s ob-

Kastenmeier

jections were directed at exceptions to the
must-carry provision to which the NAB
had agreed, in talks with NCTA. “‘Ask
them why they agreed,’ he said, with
more than a trace of irritation in his voice.
His concern, he said, involved pubilic
television, small-market stations and sta-
tions not yet on the air—interests he indi-
cated he felt had not been adequately
represented in the negotiations NAB con-
ducted with NCTA.

And Kastenmeier, who had participated
on the panel, along with Wasilewski,
Wheeler and Motion Picture Association
of America President Jack Valenti, made it
clear he did not like bearing the respon-
sibility for the provision that some obser-
vers have assigned to him. ‘[ didn’t
negotiate the issue. 'm displeased with
the NAB-NCTA agreement because it
affects others than the principals,” he said,
adding, *‘I consider must-carry an open
question.”

NAB's concern involves the provision
permitting cable systems of 36 or fewer
channels to drop the carriage of local sig-
nals if the stations involved cannot show at
least a 1% share of viewing among nonca-
ble homes or a 2% share of viewing among
all television homes in the county in which
the system is located. Once dropped, such
stations could not claim recarriage if their



audiences rose above the 1%-2% criteria.
Thus the provision goes beyond the FCC’s
must-carry rule which provides for no ex-
ceptions.

Kastenmeier said he had been
“‘surprised’” when he reviewed the provi-
sion; it seemed to go further than necess-
ary to deal with the question it was
designed to answer—saturated systems.
And Wasilewski, in explaining the NAB’s
opposition to the exception to which it had
“‘very reluctantly’’ agreed, reported NAB
research results that indicated the excep-
tion does go further than necessary. He
said the research showed that while
10%-12% of cable systems are saturated,
the exception would provide relief for
nearly half of the nation’s systems.

Kastenmeier expressed the view that
the cable industry would not be easily
moved toward another compromise.
Wheeler has been criticized by some in the
cable industry for concessions already
made they feel were unnecessary. ‘I don’t
know whether the cable industry has room
for maneuver,’ Kastenmeier said. And
Wheeler, at the panel session, appeared
unyielding. He described the provision as
drafted as a matter of principle on which
NCTA would not compromise. He also
said that NCTA had agreed to a syndicated
exclusivity provision in the bill that would
allow broadcasters more protection than
was available to them under the rule the
FCC has repealed. ‘**You got exclusivity as
you never had it before—in all maskets,”
he said. (The FCC rule did not apply to
markets below the top 100.)

His argument—one he has made
before—was that broadcasters and cable
operators should put the copyright issue
behind them and join forces on a number
of issues on which he saw a commonality
of interests. One he cited was the entry of
AT&T into information services made
possible by the settlement of the Justice
Department’s antitrust suit. Another was
the programing he said cable needs and
broadcasters can provide. He also referred
to the “‘greed of sports interests as they at-
tempt to lock us both out of their pro-
grams.’

Rewriting the must-carry provision is
only one option Kastenmeier is prepared
to consider. Wheeler, during the panel ses-
sion, challenged Wasilewski to agree to
eliminate must-carry from the bill—and
leave the fate of the concept to the FCC.
““If we can’t agree on this point, let’s take
our chances at the FCC,’ he said.
Wasilewski said the NAB would agree ‘“if
we were sure the FCC would maintain the
must-carry rule as it is now.”’

But Kastenmeier, who has heard from a
number of small-market broadcasters wor-
ried about the must-carry provision in the
bill, said: ‘“‘Independent broadcasters
would probably advise to drop the provi-
sion and go by commission rules,” and ad-
ded, “‘All these things are possible.”’

Must-carry is not the only aspect of the
bill that troubles Kastenmeier. The con-
cerns of professional sports do, too. Sports
interests pressed—thus far without suc-
cess—for a provision that would ban the
importation of coverage of a game if it

& amm

Wunder and copyright revision. in a luncheon speech before INTVY members (Jan. 25)
Bernard Wunder, assistant secretary of commerce for telecommunications and informa-
tion, reiterated his long-time support for revision of the 1976 Cable Copyright Act.

Wunder, a strong opponent of the current copyright legislation, noted that his staff has
conducted research that "basically concluded that there is no real reason—no real public
policy reason—why the flexibility and efticiency of private bargaining can't replace the cur-
rent government devised and administered cable television copyright scheme, particularly
when you are talking about importation of distant, independent television station signals.’

He pointed out the report showed that “these kinds of imported signals” are generally
worth at least 50% more to cable operators than they currently pay for them. Wunder alsq
noted that the current legislation was written at a time {1976) when the marketplace was
changing very rapidly, and is therefore no longer valid.

And Wunder said the cable industry, once characferized as a “mom and pop" operation,
is now dominated by subsidiaries and affiliates of “some of the largest U.S. corporations.”

“These regulatory changes, and this influx of substantial new capital investment, have
combined to cause very significant, rea)l cable growth,” he said. Wunder later added that
the cable industry, whose revenues are estimated at $3 billion, is expected.to double in
size by 1985. He noted that the "real question” that needs to be addressed is “whether
the current artificiai' cable copyright system generates what economists call an adequate
incentive to produce! If the incentives are inadequate, Wunder said, "new programing will
simply not be produced’

Wunder aiso praised the independent television station operators for their "strength and
vitality” One way to insure that strength and vitality” he said, was through reform of the

Copyright Act.

would compete for attention with a local
contest in the same sport. Kastenmeier
noted that sports and cable interests, at his
urging, had attempted to resolve their
differences, but had thus far failed.
Nevertheless, Kastenmeier continues 1o
hope a provision on professional sports
can be incorporated in the bill.

To Valenti, talk of the must-carry provi-
sion—which he said was a matter of con-
cern only to the broadcasters and cable in-
terests—was simply an impediment to
what he now regards as critical: passage of
the bill. *“MPAA will support the Kasten-
meier legislation,’ he said. MPAA’s major
concern now, Valenti said, is legislation to
assure motion picture producers ‘‘fair
compensation’’ for the commercial use of
their material in the videocassette market.

The MPAA continues to find fault with
aspects of the Kastenmeier bill —its reten-
tion of the compulsory license for cable
systems instead of imposing full copyright
liability on them and what Valenti called
the “*giveaways’’ to Ted Turner in connec-
tion with the changes made in the second
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compromise to ease the impact of syndi-
cated exclusivity on superstations.

But he indicated he was reasonably com-
fortable with the syndicated exclusivity
provision of the bill, which, he said,
remedied the damage he feit the FCC had
done in repealing its rule on the subject—
“‘one of the most stupid blunders any
federal agency ever made or ever will
make’’ He also feels the time has come to
go on to “‘the next and more important
issues of preserving the American
copyright.”’

He urged support of legislation in-
troduced by Senator Charles Mathias (R-
Md.) that would not prevent home taping
of television programs for home viewing
but would provide ‘‘fair compensation to
copyright owners for use of their creative
property.”” Since broadcasters offer creative
programs, the fight is theirs as well as mo-
tion picture producers’, Valenti said.

But as the continuing controversy over
the must-carry provision indicates, Valenti
may be premature in talking of going on to
other matters.
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Murphy

All or nothing. Independent television broadcasters coming out of the
panel session on DBS at the INTV convention last week could be
forgiven for being confused. The four panelists had vastly different theo-
ries on what impact the introduction of DBS service would have on
broadcasting, ranging from devastating to beneficial. Jonathan D.
Blake, a Washingtdn attorney representing the Association of Maximum
Service Telecasters and the three network affiliates associations,
asserted that if the eight DBS applications the FCC is now considering
are granted, "the country's independent stations may be wiped out." The
introduction of as many as 50 new television channels raining down out
of the sky, he said, is “the biggest threat you face.” On the other end of
the spectrum were representatives of two OBS applicants: Marvin
Rosenberg, the Washington representative for United States Broadcast-
ing Co. (Hubbard Broadcasting), and Robert W. Johnson, an official of
Video Satellite Systems. Since VSS and USSB each have proposed
using their DBS systems to distribute programing to a network of inde-
pendent and low-power television stations, Rosenberg and Johnson felt
that at least their brand of OBS, rather than wiping out broadcasters,
would provide many with the programing they need to survive in the in-

Johnson

Rosenberg

Wiley

creasingly competitive video marketplace. "As a marketing man,"
Johnson said, "'ve come to the conclusion that there isn't another indus-
try as vuinerable or as attractive to new competition as the broadcasting
industry” Taking the middle ground was Richard E. Wiley, the former FCC
chairman who represents Comsat's Satellite Television Co. He main-
tained that DBS would have "no deleterious effect” on broadcasting.
"DBS is not going to end Western civilization or destroy the existing
broadcasting system," he said. It will merely take its place among the
other media "as a useful and interesting offering to the American peo-
ple” Instead of opposing the introduction of new technologies—"a los-
ing battle," Wiley said—broadcasters should take the steps necessary to
"insure their own rights to participate in them.” He noted that CBS and
NBC, through its RCA parent, each have filed to launch DBS systems.
Regardless of the impact of OBS on the broadcasters’ interest, Wiley
believes that the service is clearly in the public's interest. According to
Wiley, DBS would promote diversity in programing, bring programing to
rural and other underserved areas, encourage competition in the pro-
gram distribution marketplace and preserve the U.S!s pre-eminent posi-
tion in the satellite industry.

New program marketplace receives mostly good reviews

INTV screenings well received
by most sellers and buyers;
late-night, off-network, soap
programing among attractions

Snow kept many potential customers from
even reaching the INTV marketplace on
Saturday. And by late-afternoon Sunday, it
was the Super Bowl that ran on virtually all
monitors.

Nevertheless, most of the 33 distribu-
tors taking suites at INTV’s first formal
marketplace that weekend and Monday
night (Jan. 23-25) said they would exhibit
there again. While distributors wished the

“snow and the game had come at another
time, they weren’t expecting continual
crowds.

For those accustomed to packed hall-
ways and elevators at NATPE Interna-
tional’s annual marketplace, INTV was in
direct contrast. Salespeople often outnum-
bered buyers in suites. Distributors, how-
ever, maintained that it was the quality,
not quantity, of traffic that counted.

““The stations are here to do business,”
said one exhibitor, claiming that it was bet-
ter to have fewer but more serious
customers in the suites rather than having
to seek them out among NATPE crowds
inflated with gift-seekers and food-tasters.
Other distributors commented that the
“civilized’’ atmosphere of INTV allowed
one-on-one negotiation. NATPE, they
said, would cover the entire industry while
INTV gave them an earlier shot at the
smaller, yet highly lucrative independent

television segment of the business.

The verdict, however, wasn’t
unanimous. Another distributor claimed
that he had no choice but to participate for
exposure’s sake and that it probably
wasn’t worth the price. He estimated that
costs would run about $10,000 including
flying in his sales staff, entertaining, hotel
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bilis and the like. Having screened for only
about 20 stations, he doubted it was worth
$500 per pitch.

As for the NATPE market coming up in
mid-March where more than 250 exhibi-
tors are expected, 'neither buyers nor
sellers said it would be negatively affected
by the INTV screenings. .

““We don’t want to replace NATPE,”
explained INTV Chairman Sheldon
Cooper, president of WGN-Tv Chicago,
‘“We were looking to be a unique catalyst
in the development of new product. It’s
part of our role to make sure independents
have sources of programing.”’

In fact, many commented that INTV
might enable buyers and sellers to get a
better fix on project viability by NATPL
time.

Among the new program entries, com-
petition seemed strongest in the late-night
realm. One comedy strip being offered for
that daypart was Viacom’s Night Court in
Vegas which already has secured a major
sale to the Metromedia group, which had
put seed money in the pilot.

Others pursuing late-night spots
(among other times) were Paramount with
its Madame’s Place and D.L. Taffner with
That Awful Quiz Show, and comedy strips.
Tandem/TAT was banking on the ‘‘high
image'’ it has among independents from
Mary Hartman, Mary Hartman days to
generate interest in its new Jeff Clark
Show named for a ‘“superstar’’ who never
shows up on the program.

On other first-run fronts, Telepictures,
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In Los Angeles, doubling and tripling
previous adult audience levels,
SATURDAY NIGHT delivers more viewers
for KTLA than any Monday-Friday 11 PM-Midnight
programs IN THE LAST FIVE YEARS.

Total  Women  Women Total Men  Men
Program Ratings  Share Women = 1834 1848  Men 1834 1849

SATURDAY NIGHT 4 12 101 76 9 118 91 108
HLY, 5Q./CELLBH. 2 6 58 18 &7 3B 8 13

MAKE LAUGH/
DATING G. 3 <l 30 40 k6 34

DATING G./
TWILIGHT ZONE 64 38 48 46 29 35

HLY, CONN./
_LOVEAM.STYSE 3 7 73 87 50 50 2L &0

SOURCE: NSINGV. 1977 81

Moreover, SATURDAY NIGHT outperforms
the 11 PM-Midnight time period averages
on all competing independents
in all adult categories
IN THE LAST FIVE YEARS.

(Details on request#
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successful with its first season of The Peo-
ple’s Court had two more projects to talk
about. At INTV, Telepictures was showing
a presentation tape of For Singles Only, a
computer-dating strip. It also was in-
troducing So You Think You've Got Trou-
bles, a strip where experts give advice to
guests with personal problems.

At Multimedia Program Productions,
the American Pie magazine was being
screened and the company also was pro-
moting its Country Comes Alive 2 package,
said to be the ‘‘biggest budget package of
country music specials’ in syndication
history. Multimedia, with its Show Biz
division, claimed to have made a
multimillion-dollar commitment for nine
TV specials running 17 1/2 hours. Procter
& Gamble has total national sponsorship
in the barter arrangement.

Great American Syndication, having
just completed its pilot a week and a half
before INTV, was screening Say Some-
thing Funny a new joke-telling game-
show strip. Metromedia Producers Corp.
was looking for deals on a once-a-week
Flo & Eddie music/variety-and said that it
would be making its push on a new weekly
Knock Knock show later. That was de-
scribed as a combination of Laugh-In and
Candid Camera.

The suites also saw considerable off-net-
work attention, among those new to syn-
dication being MCA TV's Memories with
Lawrence Welk, Buck Rogers, and Those
Amazing Animals; Metromedia Pro-
ducers Corp’s Vega$; Telepictures’ Real
People; 20th Century-Fox’s Best of the
Midnight Special; Columbia Pictures
Television’s Soap and Fantasy Island;
Paramount’s Shogun and Tandem'’s
Diffrent Strokes.

But there were also new offerings of
considerably older fare. As opposed to
more expensive and newer reruns, Viacom
was claiming the cost effectiveness of buy-
ing the Best of the Beverly Hillbillies, a
package of 168 color episodes with 58 new
to syndication, as well as Rawhide. Twen-
tieth Century-Fox repackaged The Time
Tunnel series as either five 90-minute or
five two-hour movies.

Among movie packages, there were the
theatricals such as MGM Lion II from
MGM/UA Television Distribution as well
as Gold Key Entertainment’s Main Events
and Poseidon Files. Telepictures II, on the
other hand, consisted of all made-for-
TV’s.

Direct-to-syndication, without previous
network play, was Paramount’s push with
the four films: ‘‘Friday the 13th™ parts [
and II, ““Lipstick’ and “The Fan with
the films said to have been edited for local-
broadcast acceptability.

Elsewhere in the marketplace, Opera-
tion Prime Time was selling its upcoming
lineup and guaranteeing ‘‘no cable ex-
posure whatsoever’’ for these special
events. With 1981 budgets already at $1.2
million per hour, stations were being
charged a 17% price increase for 1983 and
again in 1984 to cover costs to avoid other
distribution windows before local-station
play.

Soap opera-related programing attracted

INTV notables: Herman Land and Sheldon Cooper

the interest of several distributors with
Polygram’s Daytime: World of the Soaps,
Andrews/Mitchell’s Scap Opera Recap
and Syndicast Services’ Soap Opera
Review, just to name those being pro-
moted in the suites.

Other programing and sources ranged
from Producers Showcases’ Uncle Floyd
Show originating on wwHT(TV) Newark,
N.J., to Lionheart Television’s BBC fare.

Pappas Teleproductions (KMPH[TV]
Fresno, Calif.) was there with a series of
promotional spots to encourage indepen-
dent viewing and advertising.

Not all the distributors opted for suites.
Some, ranging from Colbert Television
Sales with its Seap World to On The Air

introducing its 784 Days that Changed
America documentary (about the Water-
gate period), were on their own.

Attracting the most attention, perhaps,
while not an official exhibitor, but simply
by its representation at INTV, was Turner
Program Sales—there to promote broad-
cast use of half-hour feeds from Cable
News Network 2 and excerpts from the
original CNN.

According to INTV President Herman
Land, general managers at INTV were
polled and proved overwhelmingly in favor
of the open screenings this year. And
while INTV gave no official word they
would be offered next year, it seemed
likely.

Programing tips for independents

In three-part session, panels
examine how independents can
match or even surpass coverage
by networks of news and sports;
PTAR aiso gets close look

Successful programing for the indepen-
dent television station li¢s in being inde-
pendent-minded —that was the conclusion
that emerged from a three-part INTV ses-
sion on “‘Programing Prospects”’

The first panel, ‘‘Do Sports Have a
Future on Independent TV?", advised in-
dependents to show the same aggressive-
ness and cooperation as players on the
field. Joel P Nixon, vice president, broad-
casting, National Hockey League, saw op-
portunity for independents to fill the
regional vacuum created by networks
which focus their attention on national
and highlight sports events. Regional
events are best served by regional carriers,
Nixon said, and independents must
assume a ‘‘leadership role”’ if they don’t
want to lose the business to cable or STV.
Nixon made no promises that the NHL
would court independents solely, but he
noted that “‘national pay cable is still a
dream in many people’s eyes’’ and that it
has not been picking up what the networks
leave behind. He said the NHL looks to
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local television to carry local games,
whether it’s a local independent, cable
system or STV service.

Jack L. Williams, president of the Prism
Co., a Philadelphia-based pay TV service
with about 280,000 subscribers, stressed
independents must be aggressive in pursu-
ing local teams and go beyond selling
games, and promote them as well. He said
independents should try to identify them-
selves with the local clubs and show they
can deliver the audience. But the key word
for Williams is commitment, because if in-
dependents are serious about broadcasting
local clubs, they have to show they
“believe the teams are important.”’

Robert T. Fennimore, vice president and
general manager of WOR-Tv New York,
emphasized possible cable usurption of
franchise contracts. Fennimore said wOR-
Tv carries over 400 sports events annually,
and relationships with franchises go back a
long time. However, he said, last sum-
mer’s negotiations broke routine. Hints
of running off to cable were men-
tioned by a few clubs, Fennimore re-
ported. It *‘was like the first time we ever
walked through the door,” he said. Fen-
nimore said, however, that after some eye-
ball-to-¢yeball negotiating, the franchises
stopped threatening to leave. “The bottom
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line is dollars,’ and independents still
deliver more than cable delivers, he said.

The second panel discussion, ‘‘Making
It in News,” reviewed ways independents
could best produce newscasts. Its modera-
tor, John C. Eddy, riews director, KSTW(TV)
Seattle-Tacoma, Wash., summed up the
panel’s feelings: ‘‘“News is important and
it’s here to stay’’ Trying to dispel the im-
pression that INTV news coverage is
amateurish when stacked against network

and affiliate coverage, Mark BvS Monsky, -

vice president of news for Metromedia and
president of ITNA, New York, argued in-
dependents have ‘‘flexibility and
strength’’ to match and even surpass the
competition. Noting the success of
Metromedia’s 10 p.m. news in New York,
he said it was because ol a no-nonsense
“‘straight news”’ format backed by a team
of news people who knew the city and
knew what the viewers wanted. His criti-
cism was that networks, despite their
resources, couldn’t match independents in
their own back yards. .

Lewis Freifeld, vice president and
general manager, WpPTY-Tv Memphis, com-
pared notes with Monsky on what a
smaller market could offer the indepen-
dents, and vice versa. He suggested joint
efforts with local newspapers for public
service features as well as local news
follow-ups. For the small-market indepen-
dent with a tight budget, Freifeld noted
that mixing Independent Network News
broadcasts and syndicated news specials
could dish up something the affiliates
weren’t serving.

The fina! panel discussion addressed
““The Prime Time Access Rule—Should it
Survive?”

The panelists were divided on the issue:
two for retention of the rule and one—
Raymond J. Timothy, president, NBC
Television Network —against. _

W, Randolph Reiss, president, Para-
mount Television Domestic Distribution,
said the ‘‘industry is at war’’ over repeal of
the rule, with the retworks lining up on
one side and everyone else the other. Reiss
warned that independénts should be wary
of network expansion into the coveted
half-hour slot which has created new
sourcés of revenue for stations. Even
though Paramount produces both network
and off-network programs, he said, it
prefers retaining PTAR because produc-
tions for independents are more suc-
cessful. With networks there are ‘“‘more
base hits but fewer runs,” Reiss said.

Steve Currie, manager, broadcast opera-
tions, KOIN-Tv Portland and president of
National Association of Television Pro-
gram Executives, made it clear once again
that he does not favor repeal. Currie was
convinced of the success of the rule, say-
ing that striking it down would simply
assure what he considers networks’
“‘monopolistic’’ hold over programing.

Rising to the defense for repeal; Timo-
thy pointed out that an FCC study group
concluded PTAR failed and stressed that at
issue was not if PTAR was right or wrong,
but if it worked or did not work. He said he

. was glad to hear FCC Chairman Mark

Fowler’s comment earlier in the day (see
story, page 38) that he had a hard time
squaring it with the First Amendment.
Timothy explained that he saw PTAR as
unjustified government intrusion into pro-
graming and the marketplace. [t stands in
the way of expansion of the NBC Nightly
News, he added. )
Timothy pointed out that not all NBC
affiliates were for PTAR repeal, but said

‘more were for it than against it.

_
Network, independent
viewer one and same

INTV marketing session hears
results of study commissioned

by four Los Angeles stations

that should be heipful marketing tool

Some encouraging news for independent
television stations: Those who watch net-
work affiliates are the same people who
watch independents. So says a study, pre-
sented at an INTV marketing session,
commissioned by the four independent
stations in Los Angeles. .
Those attending the marketing session
were also treated to a discussiony of two
other studies (the Burke and Simmons
studies); a session on ‘‘Cable and the In-
dependent,” and a report from Arbitron
and Nielsen on their future objectives.
“*Look Who's Watching the Indepen-

Kamin

dents,” commissioned by Los Angeles in-
dependents KCOP(Tv), KHI-TV, KTLA(TvV)
and KTTv(Tv), concluded there is no
qualitative difference between viewers of
independent and affiliated stations. The
study, based on the November 1980 rating
period; was performed in a sample of 329
metered homes. Some of the results:

B Upscale viewers represent as large a
portion of independent early-fringe
viewers as affiliate early news viewers.

B Independent early-fringe and affiliate
late-news audiences contain the same per-
centage of upscale households.

@ [ndependent 6-11 p.m. and affiliate
8-11 p.m. audiences comptise an equal
percentage of upscale viewers.

B Crossover viewing studies prove the
same people who watch affiliate news and
prime-time programing, Monday through
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_Friday, dlso watch independent program-
ing. .

‘® Independent 6-11 p.m., Monday-Fri-
day programing reaches a large nurnber of
upscale households that don’t view affili-
ate late news, 11-11:30 p.m., Monday-Fri-
day.

The Burke study was commissioned by
INTV and completed last year. Howard
Kamin, vice president of marketing for
INTV, presented a follow-up on the imple-
mentation of the study, which has been
used as a sales tool by the association over
the past year. It concluded that the au-
dience imipact of a commercial shown on
an independent station is equal to that
shown on a network éffiliate: Kamin noted
the Burke study has ‘‘challenged many
misconceptions’’ and gained universal
agency acceptance. INTV members have
been provided with a list of more than 300
companies, advertising agencies, and ad-
vertisers that have been given the study.
Kamin also said the ‘‘number one
priority”” of INTV’s marketing depart-
ment is to present the findings to even
more agencies and advertisers.

Donna Miller, INTV research manager,
presented the Simmons study: Simmons
Market Research Bureau, New York, was
commissioned by INTV to create a special
data base to ‘‘determine whethér or not
there are differences between independent
viewing and retwork affiliate viewing re-
lative to demographic and product usdge
data,” Miller said. '

She listed some examples of the
demographic data available:

B [n early fringe, 56% of adults viewing
an independent station are 18-49, where
48% of affiliate station viewers are 18-49.

B When looking at upper income dur-
ing early fringe, 19% of adults viewing an
independent station have a household in-
come of $35,000 or motie, as compared to
16% of adults viewing network affiliates
during this time.

B [n home owréership, 21% of indepen-
dent viewers during early fringe own a
home valued at $75,000 or more, as com-
pared to 17% of network affiliate viewers.

Miller noted that with this data, ‘‘we can
examine product usage by category and
brand and even measure it by decision
makers: . . . This wide selection of data can
be combined in any number of ways to
prove that parity exists between indepen-
dent stations and network affiliated sta-
tions.” L

The Simmons data will be disseminated
to the industry and customized for na-
tional advertisers, she said.

In reports from Nielsen and Arbitron
representatives, the association members
heard the rating services list objectives for
the future. Anthony Aurichio, executive
vice president, Arbitron Co., said his firm
would expand its meter service, explore
other technologies that will reduce costs
and look into use of qualitative informa-
tion.

Edward Schillmoeller, vice president of
Nielsen, said his firm is ‘‘committed to
improving our metebrs.” And he noted that
Nielsen will be testing its diary coricept.




THIS

MAN ALIVE

MAKES A WINNING EASTER SPECIAL

FOR RADIO

It's new and it's from The Lutheran
Hour. “Man Alive” is the compelling
drama of a tough infantry sergeant

- whofears living more than dying.
Then the real meaning of Easter
finds its way into the combat zone.

Radio prograrsnmers know The
Lutheran Hour specials have built up
alarge listening audience. This, the
twelfth consecutive Easter special
produced by the International
Lutheran Laymen’s League
continues that commitment to public
service. With its appeal to all Christian
denominations, “Man Alive” will help
make Easter in your community a
little more special.
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Law & Regulationz

Senate, Housé
at odds over
AT&T settlement

Fate of Yellow Pages, local
rates and telecommunications
competition raised at hearings

A new consent decree between AT&T and
the Justice Department was modified last
week dfter a hearing before the Senate
Commerce Committee. It could be
changed further through legislation, but
theré are indications of growing disagree-
ment among key members of Congress
over How much of a change there should
be.

At a hearing convened to review the set-
tlement last Monday (Jan. 25), AT&T
Chairman Charles Brown told Commerce
Committee Chairman Bob Packwood (R-
Ore.) that there is nothing in the settle-
ment, other than transfer of Yellow Pages
revenues from divested local operating
companies to the surviving parent, that
would cause local telephone rates to rise
any faster than they would if there had
been no settlement. A few hours after the
hearing ended, Brown wrote to Packwood
promising that Yellow Page revenues
would not be transferred immediately as
set forth in the settlement, but would be

. shifted over a four-year period, as

specified in a Senate-passed common car-
rier bill (S, 898),

Although Packwood endorsed the four-
year ‘phase-out, House Telecommunica-
tions Subcommittee Chairman Timothy
Wirth (D-Colo.) indicated the next day he
has a better idea, set forth in his own com-
mon carrier bill (H.R. 5158), which would
require AT&T to buy the Yellow Pages ‘‘at
the going rate’” from its local operating

Packwood, Goldwater, Schmitt

companies. ““There’s a very real difference
between this and the proposal in S. 898,
said Wirth at hearings held jointly by his
panel and the Judiciary Subcommittee on
Monopolies last week, and the difference
means ‘‘more compensation for
ratepayers.”’

Wirth and others in Washington in-
terpreted Brown's letter as a modification
of the new decree, but others, including
some of the Senate Commerce Committee
staff, called it a ‘‘unilateral agreement”
that is unlikely to be written into the
decree or be legally binding on AT&T.
Assistant Attorney General for Antitrust
William Baxter termed it a ‘‘generous
gesture’’ by AT&T to provide a subsidy
that may not be necessary. Local operating
compariies will retain ownership of highly
valued, exclusive computer listings of
telephone users in their locales, explained
Baxter, and they will be able to “‘auction
those listings to the highest bidder” De-
mand for those listings is expected to be
much greater once the Yellow Pages are
transmitted electronically. Baxter and

others believe the income they will gener- .

ate will compensate local companies for

Let My Owner-Operator Experience
Help You Find Your First Radio Property.

FMs dnd AM/FM combos in the west are my
specialty. Ask about our FM opportunities in

1] California and Colorado. Let's Talk!

@ BROADCAST CONSULTANTS

28 Windward Rd., Belvedere, CA 94920
In San Francisco: 415/435-3159
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the loss of Yellow Page revenues, which
they now share with their parent company.

Packwood defended S. 898 last Monday,
saying it would not permit precipitous in-
creases in local telephone rates because it
would codify the subsidization of local
rates by long distance carriers and would
prohibit local rate increases in rural areas
of more than 10% of the national average
in a single year.

Wirth has repeatedly criticized S. 898 as
inadequate in its protection of ratepayers
and encouragement of competition.
Wirthi’s bill would require a more gradual
transfer of assets from AT&T to unregul-
ated subsidiaries and would permit
customers to purchase equipment already
in homes and businesses and inside wiring
at a price set by public utility commissions.

Bernard Wunder, chief of the National
Telecommunications and Information Ad-
ministration, told the Commerce Commit-
tee the settlement would not alter the way
local rates are subsidized by long distance
revenues, and ‘‘does much the same as
your bill does” in requiring access fees.
Wunder said the settlement would provide
a more competitive marketplace and per-
mits the ‘“‘pace of deregulation to be ac-
celerated.”” .

Senator Donald Riegle (D-Mich.) said
regulators in his state are investigating the
possible impact on local rates of both S.
898 and the séttlement and asked Wunder
to have his agency do the same. Riegle
asked for a similar study from William J.
Hilsman, a spokesman for the Defense
Department, who indicated the settlement
would not significantly impair his ability to
plan for national security communications
needs, but asked for legislation to allow
the department to require certain services
of telephone companies during emergen-
cies. )

Members present at the joint House
hearings voiced much concern over possi-
bie rate increases and also over the fate of
local operating companies, which would be
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Seiberling

restricted by the proposed decree to offer-
ing only regulated local telephone service.
Representatives John Seiberling (D-Ohio)
and Thomas Luken (D-Ohio) asked
Brown why local companies couldn’'t re-
tain ownership of the Yellow Pages. The
Justice Department deciced the fate of the
Yellow Pages, said Brown, and what’s
more, ‘it is a highly profitable business
we’ve built up over the vears, and I see no
reason why it shouldn’t go to the parent
company.”

Brown stressed repeatedly before both
House and Senate panels that it will be up
to local regulators to make sure local
telephone companies continue to provide
quality service at reasonable rates. Ar-
tificially high ‘local rates and access fees
will drive users to circumvent the network,
by using satellite, microwave, cellular or
cable transmission, he said. Packwood said
spectrum fees could be charged for the use
of such services and thus continue the
subsidy of local rates.

Members of both the House and Senate
expressed concern about the ability of
telecommunications and information pro-
viders to compete with AT&T, even after it
has divseted two-thirds of its assets. Re-
sponding.to a question from Senator John
Danforth (R-Mo.), Brown said he expects
AT&T to remain in telecommunications
and related industries and that its competi-
tors “‘don’t seem to need my sympathy or
concern.”” Problems the newspaper industry
had over AT&T's monopoly control
over local distribution lines ‘‘have been
eliminated,” he said.

Although Wirth continues to believe
AT&T should be barred from offering in-
formation services over its own lines,
Packwood made clear last Monday his
position is closer to Brown’s. Citing ANPA
testimony on S. 898, Packwood recalled
that newspapers had fought to bar AT&T
from competing in information services,
except for a limited version of the Yellow
Pages, in markets where AT&T owns local
transmission lines.

“Do we also bar Exxon, now bigger
that AT&T, or Mobil, a littler smaller, or
other companies more liquid than AT&T
from competing?’’ he asked.

As if in response, the American News-
paper Publishers Association issued a new
statement on the AT&T settlement last
Monday urging Congress to consider
prohibiting the giant company from offer-
ing information services over its long dis-
tance lines until they are subject to effec-
tive competition. This is consistent with its
earlier position, said ANPA, that ‘‘en-

Brown Luken

tities holding a government-granted
telephone monopoly should not be per-
mitted to provide, control or have proprie-
tary interest in any information {commer-
cial or noncommercial) transmitted over
their own facilities.”

Members of both Houses leveled sharp
criticism at the settlement last week. Rep-
resentative Ronald Mottl (D-Ohio) said it
represented ‘‘mass rape of the American
consumer,” and pledged to do everything
he can to help Wirth pass legislation to
mitigate its effects. Senator Harrison
Schmitt (R-N.M.) said he is ‘‘not satisfied
by any means that the proposed decree is
in the public interest.”’ Schmitt rapped the
Justice Department for consistently ignor-

Wirth

ing “*what has gone on in the Senate’’ with
regard to communications- policy.

On the other hand, Senate Communica-
tions Subcommittee Chairman Barry
Goldwater (R-Ariz.) praised the settle-
ment as “‘one of the wisest decisions ever
reached,” and said he hopes it does not
cause “‘a rash of bills’’ attempting to
modify it. **“We won’t know for two years
where legislation will be needed if at all,”’
he said, echoing a reluctance he has ex-
pressed in the past toward passing legislation
to restructure AT&T.

Although Wirth has said the need for
legislation has been accelerated by the set-
tlement, Brown and Baxter urged his sub-
commitiee to hold back last week. “‘The
consent decree has made massive changes,”’
Brown said. ““None of us knows where it will
have an effect and I suggest you don’t rush
into legislation until you know what you
have.’
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Wunder

NLC presents its
case: cable as
common carrier

Seattie mayor argues that cable

is and will be essential service,
needing leased access, rate,

and ownership regulation by cities

The National League of Cities has asked
Congress for legisiation defining cities as
the primary regulators of cable TV and
mifigating the effects of ownership con-
centration. At a Washington press con-
ference last Wednesday (Jan. 27) and in a
statement sent to key members of Con-
gress, Seattle Mayor Charles Royer said
the NLC decided to press for legislation in
anticipation of counter moves by the cable
industry.

Royer, who chairs the NLC’s committee
on cable TV, said he expects the Senate
Commerce Committee to advance a cable
bill early this spring that likely will resem-
ble amendments passed by the committee
last summer as part of a common carrier
bill (S. 898). Those amendments, which
were defeated in the full Senate, would
have prohibited cities from regulating rates
for basic cable channels except those dedi-
cated for public access, codified the FCC’s
authority to cap franchise fees and made
publicly owned utilities subject to federally
imposed limits on pole attachment fees.

At a hearing two weeks ago in Seattle
(BROADCASTING, Jan. 25), Senate Com-
merce Committee Chairman Bob Pack-
wood (R-Ore.) indicated he wants to move
forward with a bill, said Royer. Although
Packwood favors limited regulation of the
cable industry, House Tele-
communications Subcommittee Chairman
Timothy E. Wirth (D-Colo.) **has shown a
positive response’ to cities’ concerns, he
said, but also has indicated ‘‘his plate is
pretty full’* with pending common carrier
legislation and that he ‘‘may not take up
cable legislation in a serious way this ses-
sion.”’

Cities are plagued with uncertainty over
their authority to regulate cable, said
Royer, because the Communications Act
does not define it as either a common car-
rier or broadcast service and because the
FCC has tended to regulate it as an ancill-
ary broadcast service. A recent Supreme
Court decision declaring cities vulnerable
to antitrust suits from losing franchise ap-
plicants and from any private entity denied
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an opportunity to operate in a municipality
(BROADCASTING, Jan. 18) will confuse
things even more, he said.

President Reagan’s recently announced
plan to shift responsibility for many
federal programs to the states could help
cities establish their authority over cable
regulation, said Royer, but it also could en-
courage many states to overrule city ordi-
nances and franchise agreements.
“‘There’s a tremendous amount of con-
cern about what state legislatures will do to
cities,”” he said.

Federal law should establish national
policy toward regulating cable, said Royer,
and it should give states, and primarily
cities, the power to implement and enforce
that policy.

Public- and leased-access channels are
the most important right to be guaranteed
by cable legislation, said Royer. Cities
should be able to set the number of
public-access channels and determine how
they will be used, and they also shouid be
abie to require a cable system to lease a
percentage of its channels to programers
and service providers for a set, non-
discriminatory fee. Although Royer
couldn’t personally endorse its formula,
the NLC suggested that Congress require
cable systems with 100 channels or more
to lease 3(% of their capacity, those with
50-99 channels, to lease 25%, and those
with 24-49 channels, to lease 20%. Cities
could negotiate the number of leased
channels on cable systems with fewer than

25 channels.

Access requirements not only guarantee
the right of the public to a diversity of in-
formation sources, said Royer, but also
permit local programing on a medium in-
creasingly dominated by large, multiple
system owners who provide, for the most
part, national programing.

Congress should not permit broad-
casters or their networks to own cable
systems, said Royer, unless it first *‘adopts
strict access requirements that guarantee a
diversity of voices on each system.’
Broadcasters should not, in any case, be
permitted to buy cable systems in markets
where they have stations, he said, because
that would permit a ‘‘monopolization of
local electronic media markets.”

Telephone companies and cooperatives,
on the other hand, should be permitted to
provide local cable service, said Royer.
“Unlike the MSO’s and the networks,
telephone companies rarely have any re-
lationship to other media interests and
therefore their entry into cable does not
pose a threat to diversity of voices.”’ Cities
could impose structural safeguards to pre-
vent telephone companies from subsidiz-
ing cable costs with telephone revenues,
said Royer. Because of its size and market
power, AT&T should not be permitted to
own cable systems, he said, unless it oper-
ated them as a regulated common carrier
service.

Municipalities and a variety of other en-
tities should be encouraged to own cable

systems, said Royer, because diversity of
information sources would be promoted
and would ‘‘result in rapid implementation
of new technologies and the development
of new services.”” Cities are capable of tak-
ing huge financial risks and do so ‘‘every
day,”’ he said, citing land development and
publicly owned utilities, as examples.

Congress should not limit foreign
ownership of cable systems, said Royer,
and should leave the decision of whether
to franchise a foreign entity up to cities.

Cities also should have the power to
regulate rates and set franchise fees, said
Royer, who called the FCC’s limitation on
present franchise fees ‘‘a federal pre-emp-
tion of basic state and local taxing
powers.”” If permitted to set its own
franchise fee, Seattle could **not justify re-
quiring more than it does from other
utilities,” said Royer, that is, 9% of annual
revenues.

A federal cap on pole attachment fees,
now imposed on privately owned utilities,
is an “*effective subsidy’’ of the cable in-
dustry, said Royer, and it should not be ex-
tended to publicly owned utilities.

The NLC’s proposals for cable legis-
lation suggest the industry should be
regulated as an essential service, according
to Royer, because it already is such a ser-
vice in areas not well served by over-the-
air TV and could become so everywhere in
the future, when cable could be used ex-
clusively or heavily for data transmission
and two-way communications.
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—
Appeals court upholds
FCC'’s right over states’
to regulate MATV

The U.S. Court of Appeals for New York
has upheld an FCC action pre-empting the
New York State Commission on Cable
Television from regulating master antenna
television systems.

The case stenis from 1977, when Orth-
O-Vision, a marketer of Home Box Office,
had asked the FCC to prevéent the_state

_commission from reguiating or prohibiting
its MDS-distributed programing.

The FCC ruled that the state commis-
sion’s regulation policies were void as pre-
empted ‘“‘to the extent that their effect will
be to prohibit the receipt of federally
authorized MDS transmissions of HBO’s
programing.”’

On appeal, the state commission con-
tended that, even if its regulations did im-
pede MDS service, the state’s regulations
affected only intrastate MDS transmis-
sions, over which the FCC has no jurisdic-
tion.

The court disagreed, supporting an FCC
conciusion that the state’s regulation bur-
dened interstate MDS development.

The court said that the Communications

Act empowered the FCC to promote the
development of a nationwide MDS ser-
vice. The state’s policy, however, the court
said, had the effect of reducing the num-
ber of MDS receiving points in New York,
a situation that could frustrate the
development of an interstate MDS net-
work by increasing the cost for each pro-
gram per receiver.
. To allow each state to impose regulations
that would effectively reduce the number
of MDS receive points would place too
great a burden on interstate MDS service,
the court said.

Justice lends
late hand to
crossownership
comments at FCC

Department is against telco
ownership of cable systems,
but networks are another matter

The FCC should retain its rule prohibiting
telephone. companies from Owning cable
systems in their service areas and give
“‘due consideration” to permitting the
networks to buy cable systems, according
to the Justice Department. But the FCC
shouldn’t consider permitting broad-
casters to own co-located cable systems—
at least not until it has conducted a “‘more
refined economic analysis’ of the situa-
tion—Justice said in comments filed with
the FCC.

The comments, submitted after
deadline, came in response to an FCC Of-
fice of Plans and Policy report issued last

ship”

Affillates say no. The CBS Television MNatwaerk Affiliabes Association has joinad the ranks
af thase calling forthe FCC to reject CHS's recussts for prime-time access waivarns in 135
Eastern bime zang markels 10 pemnil cariage of 18 planned 60-mindte evening news
[BRoaccasTINg, Jan. 250, In commants filad at the FCC last weak, 1he afilizles association
said hat although it didn't necessarlly cppoge expandad nelword news, "such expensian
can occur in 'network’ time rather than in the dwindling amount of lima lait Tor lacal sla

tions b program” The afilisies sdded that the PTAR “has admirably fulfilled the oblectives
anumerated oy the commizsion upan tha PTAR's adoption, redusing nebaork deminance n
the sarly avering time period, laglering & more comaettive array of independent praducears
and ennancing licenses discretion and responsibilidy, The CTAS affiliabes Saelieve in parlicu

lar thal 1he PTAR is crucial bo preserving the witality of the communlty-adentad brosdoast-
ing system and to maintaining & healthy degree of aynergy i the network-affiliate relation-

November (BROADCASTING, Nov. 9,
1981). That report, contending that the
video marketplace is “‘workably competi-
tive,”’ recommended that the FCC drop its
rules prohibiting broadcasters from own-
ing cable systems within théir service
areas and networks from owning cable
systems anywhere. The report also récom-
mended, however, that the FCC retain its
rule barting telephone companies from
owning cable systems in their service
areas.

The more than 40 comments that were
submitted on the report (BROADCASTING,
Jan. 25), found broadcasters and cable
operators taking predictably opposing
stands, with Storer being a notable excep-
tion.

Although Justice said it “generally”
commended the staff report for its “‘com-
prehensive reassessment’ of the FCC’s
cable crossownership policies—and said
that it “‘generally’” supported the report’s
analysis of network/cable crossownership
and ‘‘strongly’’ Supported the report’s
recommendation that the telco/cable
prohibition be retained—it said the staff’s
analysis of broadcast/cable crossowner-
ship was *‘seriously deficient.”

One problem, Justice said, was that the
feport’s definition of relevant market is far
too broad, making any assessment of
market power based on that definition
“necessarily” deficient. .

The report, the Justice Department
notes, lists *‘virtually every-such means of
entertaining or informing consumers,” in-
cluding theaters, live sports and culturai
performances in its definition of the
market. ““The overly broad market defini-
tion seriously undermines the report’s
conclusion -that cable markets are worka,
bly competitive,’ Justice said. ‘‘In reality,
the only viable competitor at present for
many cable systems may be local broadcast
stations.”

The staff report also errs in suggesting
that because a cable operator must re-
spond to consimer demand, that operator
has no incentive to reduce supply, Justice
said.

“Any firm with market power can
reduce supply below competitive levels
thereby raising prices and, potentially,
profits,” Justice said. ‘‘Thus, if there is a
market in which broadcast/cable
crossownership creates competitive prob-
lems, a broadcast/cable co-owner may
decide to provide less service at higher
prices than would a nonbroadcast owner.
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One cannot blithely assume the incentive
to attract and maintain subscribers will
lessen any anticompetitive incentive that
can be pursued if market power exists,”
Justice said.

Despite the rapid development of new
and emerging video distribution sources,
common eontrol of a broadcast station and
cable system in the same market ‘‘may sig-
nificantly impair competition’’ in many
local markets, Justice concluded.

Justice said it recognized that there may
be local broadcasters whose market share
of viewers or ad revenues was so small that
co-ownership of the local cable system
wouldn’t pose competitive problems, and,
given that possibility, suggested that the
commission permit broadcast/cable
crossownership in markets where an appli-
cant could demonstrate that such a com-
bination wouldn’t “‘tend to substantially
lessen competition in a properly defined
market.”

Court uphoids ASCAP
in Iu:ensmg suit
against store chain

The U.S. Second Circuit Court of Appeals
in New York has upheld a lower court’s
finding that the Gap clothing stores in-
fringed music copyrights when they played
radio broadcasts over in-store
loudspeakers without having obtained a
music license.

In its decision, issued without a format

opinion of its own, the appeals court
affirmed a ruling by District Judge Lee P
Gagliardi that undertook to pinpoint the
size of establishments that would qualify
for exemptions under the new copyright
law.
- Judge Gagliardi said legislative reports
indicated that exemption was contempl-
ated only for small places and that the
*“outer limit”’ was the size of an establish-
ment involved in a 1975 case, which was
620 square feet. The Gap, a nationwide
chain of clothing stores, averages 3,500
squaré feet per store. It also, Judge
Gagliardi wrote, had failed to meet another
test for exemption: that the radio
transmissions it picked up not be ‘““further
transmitted to the public.’

The suit was brought by members of the
Amierican Society of Composers, Authors
and Publishers after The Gap failed to ob-
tain an ASCAP license.




The Best Is Yet To Come.

Soap Opera Dlgest
ComestoTV

There are numerous TV fan magazines. But only acceptance and credibility, guaranteeing instant tune-
one is devoted exclusively to soap operas...SOAP it and success.
OPERA DIGEST, with a yearly cumulative

readership of over 100 million. SMP
We're bringing SOAP OPERA
DIGEST to life on television—the only TV OPE ' _

strip about soaps with a huge pre-sold |
F . = digest

FROM THE COMPANY THAT DELIVERS

Sandy Frank Film Syndication, Inc.

645 Madison Avenue, New York, NY 10022 (212) 628-2770/Telex 429660/ TWX 710 581 5205

SOAP OPERA DIGEST. A full 53
week half-hour hit strip.

Available Fall '82.

Call or wire for an appointment to

screen the pilot.




You Asked For It
is clearly “1

YOU ASKED FOR IT ranks #1 among all new syndicated
strips (premiering September ’81) 7:30-8:00 PM (EST) Mon-
day-Saturday in all markets on independents and affiliates.

YOU ASKED FOR IT ranks fourth among all syndicated
strips in this time period.

# Markets DMA Ratihg DMA Share

MASH 78 16 28
[\ Magazlne 14 25
Famlly Feud '

NEW Laverne & Shirley
Barney Miller
Tic Tac Dough
NEW Muppet Show
Joker’s Wild
All In The Family
NEW Entertainment Tonight
NEW Jeftersons

Source: NSI Nov '81 Report On Syndicated Programs 7:30-8:00 PM (EST) Monday-Saturday (All Markets)




You Asked For It
and we gave

you Ameérica

d the world.

From the far corners of the world,

YOU ASKED FOR IT-YEARII.
Answering requests from your

viewers for fascinating people,
extraordinary feats, exotic places

and bizarre customs, from
Albany to Zanzibar, from
Afghanistan to Zanesville.
<= N YOU ASKED FORIT-YEARII.

Already renewed by WOR-TV New York, -

KHJ-TV Los Angeles, WNAC-TV Boston,

WEWS Cleveland and the Global

Television Network of Canada.

150 half-hours for 52 weeks of

network quallty smash-hit strlppmg

“ L\ JTH f‘“\ _E‘Jﬂ_;\_fuﬁ{':lc} _L:‘L,}

FROM THE COMPANY THAT DELIVERS!

Sandy Frank Productions, Inc.
Sandy Frank Film Syndlcatlon, Inc.

645 Madison Avenue, New York,NY 10022 (212)628-2770/TELEX 429660/ TWX 710 581 5205




Fowler commentary
on new radio public
affairs program

FCC chairman among first
to appear on syndicated show
launched by PABG on 65 stations

FCC Chairman Mark S. Fowler is one of
the first commentators included in a new
public affairs radio series being launched
nationally today (Feb. 1). by the Public
Affairs Broadcast Group, a Los Angeies-
based syndicator. In agreeing to participate
in American Voices, Fowler said ‘‘the con-
cept appears to provide an excellent forum
for the discussion of important issues.”
Fowler will tape his kick-off segment this
week at PABG's Washington studios. He
said the FCC is ‘‘always eager to explore
new avenues of increased citizen participa-
tion in the democratic process.”

The series, offered free to stations in the
top 150 markets, is the brainchild of
PABG President Mark Bragg, who sees
the twice-daily, two-minute commentaries
as a “‘protection” for stations anxious
about public access challenges in the wake
of radio’s deregulation. ‘“American Voices
is primarily designed to give community
groups access in a form that is palatable for
both citizen groups and stations,' said
Bragg.

The program is being funded by several
foundations and includes the views of
more than 70 public interest groups repre-
sentmg a wide range of political view-
points and special interests, Organizations
contributing cdommentaries include the
National Taxpayers Union, American
Petroleum Institute, American Civil
Liberties Union, National Rifle Associa-
tion, Coalition to Ban Handguns, National
Organization for Wormmen, United Way and
Common Cause. “We are offéring op-
posite viewpoints on almost every major
national issue,’”’” explained Pégge
Goertzen, PABG general manager.

According to Goertzen, about 65 sta-
tions in the top 150 markets have made a
commitment to air the series so far, in-
cluding wwrL(AM) New York, KNOB(FM)
Los Angeles, WEEI(AM) Boston,
WNOE(AM) New Orleans, KIKI(AM)
Honolulu, KEZL(FM) San Diego and

KLBI{AM) Austin, Tex. American Voices,.

. distributed on a market-exclusive basis, is
expected to be added soon in San Fran-
cisco, St. Louis, Atlanta, Seattle and
Phoenix. For stations outside the top 150

Programingg

markets, PABG is making cash of barter
arrangements, )

Broadcasters carrying the new series are
required to air the commentaries twice
each weekday between 7 a,m. and 10 p.m.,
local time, Participating organizations, in
turn, will receive affidavits confirming
each broadcast. Groups are not allowed to
solicit memberships or donations during
the commentaries, but are free to offer
commentary reprints in exchange for
stamped, self-addressed envelopes.

The Public Affairs Broadcast Group dis-
tributes six other public affairs series for
radio, including the documentary maga-
zine program, In Depth.

The weakening
of Carson?

Once dominant in late night,
he’s being pushed around
by some NBC-TV affiliates

Johnny Carson is still the king of late-
night entertainment -but he seems to be
ensconced on a shaky throne,

Carson’s Tonight on NBC-TV is still
number one in its time period
(11:30-12:30 a.m. NYT). But ABC and
CBS are making rating inroads and, more
significant, several NBC affiliates in recent
months have moved the program from its
designated spot to a later time slot because
of dissatisfaction with ratings and
demographics,

NBC voiced no apparent disapproval last
fall when WTMI-Tv Milwaukee, which had
carried Tonight at 10:30-11:30 p.m. (CT),

Dish package offered stations by Grou'p W

Deal requires reception of
TVSC programing; rest of the
time gear can be used at will

The financial muscle of Westinghouse
Broadcastmgs parent— Westinghouse
Electric Co.—is being flexed in a move by
Group W Productions, through its subsidi-
ary, TVSC, to “‘encourage television sta-
tions to acquire satellite reception
capabilitics.“

TVSC is offering stations a package
deal—an installed earth station for
$26,500, with the dish available for
purchase or lease with option to buy over a
36-month period, and with financing
available through Westinghouse Credit
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' inserted reruns of Maudeat 10 30, shlftmg

Tonightto 11 p.m. WVIM-TV Blrmmgham,
Ala., decided to strip re-runs of M*A *S*}
and the Carol Burnett Show it
10:30-11:30 p.m., delaying Carson by an
hour, But when WTCN-Tv Minneapolis
notified NBC on Jan. 11 it was placing
M*A*S*H in the 10:30-11 p.m. time
period on Jan..18 and statting Tonight at
11 p.tn. instead of 10:30, NBC decided to
take a stand.

A network spokesman said the program
was offered to an independent station in
Minneapolis-St. Paul, KMsP-Tv, which
deliberated for six days and ﬁnally rejected
the offer, KMsp-Tv decided to place re-runs
of Rhoda in that time slot. )

NBC reluctantly returned to WTCN-TV
and accépted the switch for Tonight to the
11 p.m.-midnight period. An offi¢ial of the
station said there is a stronger opportunity
to attract a younger audience with
M*A*S*H than with Carson. .

An NBC official said he does not believe
there will be others seeking a variance
from the starting time. He acknowledged
there are some markets in which Tonight
has sllpped in ratings but said there are
othiers in which ratings have climbed.

The NBC spokesman said Tonight still
commands a substantial price and the 30-
second rate was increased when the pro-
gram was reduced from 90 minutes to an
hour. Theé 30-second price tag is sdid to be
in the $30, 000-$35,000 range.

Tonight once dominated its late- -evening
competitors by a wide margin. It is still the
leader. For- the fourth quarter of 1981,
based on Nielsen figures, Tonight had a
6.9 rating and 22 share, as against 6.2/21
for CBS and 4.6/18 for ABC.

—

National Division. A $175-per-month
maintenance service contract is offered,

According to TVSC, ihe earth station
*‘will be under the control of station man-
agement. The only provision is that it be
available to receive syndicated programs
being distributed to that station by TVSC. -
At all other times, the dish may be used *
however the station wishes.”” And accord-
ing to TVSC’s general sales manager,
Eugene Bormann, stations need not even
be TVSC clients to take Group W up on
the offer.

Bormarin also said ““we have taken the
initiative to spur the spread of earth sta-
tions so that television stations, producers
and suppliers can take advantage of this

N




Go where country is happening
with the Silver Eagle.

oncerts
recorded live—with all the sounds and color
from country’s finest venues.

Eddie Rabbitt. Merle Haggard. Crystal minute programs—now available for your
Gayle. Tamriy Wynette. George Jones and  station. So get on the bus and come with

The Marshall Tucker Band. Ronnie us to the best in country—The Silver Eagle.
Milsap. Oak Ridge Boys. Alabama. Mel,

Tillis, Gail Davies. Charlie Pride/Ear] For complete details on the opportunities
Thomas Conley /Sylvia. Loretta Lynn. The  The Silver Eagle Cross Country Music

legends, the comcrs—the greatest names Shows offer your station, contact Maria La

in country. All on the Silver Eagle. Every Porta, ABC Entertainment Radio Network
week. The hot concerts—from where (212) 887-5341.

they’re happening. 52 Very Special 90 ABC Entertainment Network / /

RAPIC
Networks




Ratings Roundup

Make it nine in a row for CBS-TV—and
by a wide margln, thanks to Super Bow!
Sunday.

For the week ended Jan. 24, CBS
finished first in prime time with a 21.0
rating and 32 share, well ahead of ABC-
TV's 18.2/28 and NBC-TV's 15.8/24.

Not surprisingly, there was a Super
Bowl boost. A 50-minute Super Bowl XVI
runover into prime time gave the net-
work a 50.4/70, followed by a 39.6/56 for
a 23-minute post-game show. And when
CBS returned to its regular line-up, 60
Minutes pulled its highest rating ever
with a 34.8/48. Add in Archie Bunker’s
Place, One Day at a Time, Jeffersons and
the portion of Trapper John, M.D. still in
prime time, and CBS averaged a
34.1/48.

For ABC that night, a Making of
Superman speclal and Todays FBI
brought a 10.1/14 and 15.7/22 against
the game and newsmagazine, but the
movie "Meteor” pulled a strong second
place 21.4/32 against CBS's other
series.

As for the other nights, ABC won Mon-
day, Tuesday, Wednesday and Saturday
and CBS took the rest.

Back on the documentary front, NBC
also offered the first of a series of Tom
Brokaw specials: An American Profile,
this one on “Narcs” The broadcast
scored a 13.0/22.

CBS also offered a news special, CBS
Reports: The Uncounted Enemy: A Viet-
ram Deception. Although that special
created a torrent of controversy after its
lelecast (see page 66), it was the
lowest-rated program of the week, eam-
ing a meager 9.4/15.

But at the other end of the rankings
list, CBS had the first eight.

The First 20

1. Super Bowl XVT runover CBS 504170
2. Super Bowl XVIpost-
game CBS 39.6/56
3. 60 Minutes CBS 348148
4.  Dallus CBS 31.1148
5. One Doy At A Time cBs 26.4137
8. Archie Bunker's Place CBS 26.3136
7.  Dukes of Hoxzard CBs 24 8/40
8.  Jeffersons CBS 24.8137
9. Fantosies (movie} ABC 241137
10.  Falcon Crest CBS 23.6139
11.  Love Boat ABC 236136
12.  Fantasy Isiand ABC 23.2/39
13, Three’s Company ABC 22,333
14, Real People NBC 22.3/33
15.  Meteor (movie) ABC 21.4132
16.  Tobo Close For Comfort ABC 213132
17. MTA'S°H CBS 20.9/30
18.  One Of The Boys NBC 20.7/32
19.  Little House on the
Prairie NBC 208129
20.  Happy Days ABC 20.4/30
The Final Five
6B. NBC Magazine NBC 10917
69.  Nothing To Fear— The
FDR Legacy (news
special} NBC 10516
70.  Making Of Superman
[special} ABC 10.1114
71.  John Denver Special ABC 9.615
72.  The Uncouynted Enemy:
A Vietnam Deception
(news special) [o:1 94115

fast, economical method of distribution
sooher rather than later”” Right now,
TVSC is providing satellite delivery for
syndication of Group W’s own PM Maga-
zineand Hour Magazine shows, with plans
to put The John Davidson Show on the
bird shortly. For outside clients, TVSC dis-
tributes The Richard Simmons Show,
Family Classics and Omni.

The satellite receive-only package has
been put together for TVSC by Netcom
International, which will also handle the
service contract. The five-meter dish itself
is from Comstar, with dual polarization,
polar mount and 90 degree low noise
amplifier. Along with it comes a
Microdyne 24-channel vidéo receiver with
audio subcarrier demodulators, an
Amplica television modulator, a pro-
gramable actuator and an integration hard-
ware package.

Thames product
to be distributed
in U.S. by Thorn

Thames Television International, based in
London, and Thorn EMI Video Program-
ing Enterprises Inc. (TEVPE) announced
last week the signing of a distribution
agreement that will give TEVPE the ex-
clusive videocassette rights and nonex-
clusive videodisk rights to all Thames
Television programing for the U.S. and
Canada. The agreement marks the first

time Thames will matket its programing
on videocdssette in North America.

Thames Television has some 7,000
hours of programing in its library from
which Thorn can chose and market for
home video use through its group of 5,000
independent distributors and retailers in
the U.S. and Canada.

Meir Sutherland, managing director of
Thames Television International, said at a
press conference last week that the dis-
tribution agreement with Thorn might
generate $2 million in sales in 1982.
““Thames has been in the home video bus-
iness for less than a year,” he said, “*but
already we have 26 titles released in the
U.K. and sales of close to $1.5 million . ..
We talked to most of the major U.S. video
producers, but only TEVPE has shown 2
real understanding of the special market-
ing approach needed to fully exploit such a
varied catalogue”’

TEVPE, a subsidiary of Thorn EMI,
London, was formed last May to supply
programing to the home video, pay and
commercial TV markets in the U.S. and
ganada. It began distribution in Novem-

er.

Both companies emphasized the poten-
tial of many of the Thames titles to be
marketed as “‘collectibles,”’ including such
series as World at War, Edward and Mrs.
Simpson and Benny Hill, for viewers seek-
ing to develop a reference library of home
videocassettes or disks. Feature films, on
the other hand, are more of a ‘‘rent-
and-take-back’’ proposition, suggested

host of ABC's long-running Breakfast Club,

convention, April 4-7.

Adviser.

houtr Charlie Tuna Show, weekly radio serles

Rlay/ Back

Honors. Late Edgar Bergen, old-time radio personality and ventriloquist, and Don McNeill,

Broadcaster's Radio Hall of Fame. Bergen starred on NBC programs from 1936 to 1948
and then on CBS until 1956. He died in 1978. McNeill hosted one of longest-running
programs on network radio. Both will be inducted into Hall of Fame at NAB's Dallas

New for Westwood. Westwood One, Los Angeles-based radio program syndicator, will
introduce eight new radio programs, double number of live concerts it produces, and
produce concerts for cable television as part of its development activities for near future.
Westwood already produces 16 regularly scheduled programs for nationwide syndication.
Eight new titles include: Rock ‘n’ Roll Never Forgets, Budweiser's Concert Hour, Country
Music Special, Wheels, Competitors, Take the ‘A’ Train, Coleman Country and The Playboy

Joining forces. Country Music Foundation’'s Hall of Fame and Museum will assist in
production of The History of Country Music, 52-hour music documentary set for spring
release by Drake-Chenault Enterprises of Canoga Park, Calif.

In the marketplace. San Diego-based Peters Productions, is releasing new rock radio
format, The Rock, to interested stations beginning Feb. 15. Format can be operated live,
automated, or in combination, according to spokesman for syndicator . .. Drake-Chenault
Enterprises, Inc. and Moffat Communications Ltd. have announced joint venture through
which Drake-Chenault's The Weekly Music Magazire will be syndicated to Canadian radio
stations. Canadian show will be based on U.S. counterpart but will emphasize Canadian
artists and features. Mark Goodman will produce show in Canada with Greg Haraldson as
host. Series is syndicated in U.S. via RKO radio network.

a

Netting tuna. Weedeck Corp. has taken over production, distribution and marketing of six-

No changes in format for contemporary music program are contemplated.

have been elected to National Association of

(o]

a

o

previously marketed by Audio Stimulation Co.
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WNOK-FM,
~ COLUMBIA,
SOUTH OAI!OI.INA’S

It's been just over a year since we selected Blair Radio to be the national represen-
tative for WNOK-FM and AM. And what a sensational year it's been. In that twelve months,
Columbia’s No. 1 radio station also became America’s No. 1 rock station. And Blair Radio
people did a great job of telling our story to national advertisers everywhere. That's why we
want to say thanks to the Blair Radic men and women who really know how to make great

things happen for a station.

Stations of
Audubon Broadcasting Company
Columbia, South Carolina

SOURCE: Spring 198! Arbizron, Total Persons 12+, M.S.A., A.Q H. Monday-Sunday, 8 AM-12 Midnight. Subject 1o linritations given fn the report.




Sutherland.

And, while feature films ‘‘will continue
to be important” in the TEVPE marketing
scheme, said Nicholas Santrizos, vice
president, marketing, of TEVPE, “‘we’ve
set product diversification as a goal.”’ He
said the company is projecting a VCR dis-
tribution as high as 10 million by 198S5.

The agreement will be initiated in March
with the release of Benny Hill
videocassette in time for NATPE conven-
tion where TEVPE will announce a rental
plan. Santrizos hinted that the plan will
contain a surcharge element, which is
strongly favored by the retail and distribu-
tion community.

_
AT&T files for

satellite radio
distribution service

AT&T last week filed a tariff with the FCC
proposing to offer nationwide distribution
of radio programs over its domestic com-
munications satellite system.

In its filing, AT&T said the satellite
audio service, which it expected to be
operational this year, would give network
and independent radio broadcasters and
programers a ‘‘high-quality, multichannel
transmission and distribution system,”
providing customers with multiple audio
service circuits that would enable them to
transmit in stereo or to use each circuit in-
dividually for different transmissions.

According to AT&T, customers could
lease receive-only earth stations from
AT&T or construct their own earth sta-
tions to receive programs.

AT&T said it expected DIR Broadcast-
ing, the New York-based radio program
producer and syndicator, to be its first

- ¢ustomer.

A spokesman for DIR said plans for a
new distribution service, to be called
Satellite Radio Services, would be formed
to make use of the AT&T system. The ser-
vice is expected to be operational 24 hours
a day and capable of digitally transmitting
20 15 khz signals simultanecusly from
transmit locations in Los Angeles and
New York, the spokesman said.

According to Bob Meyrowitz, who will
be chairman of SRS, the service plans to
start out with an AOR network. Later it
will add networks for adult contemporary,
country, urban contemporary and sports,
he said.

R o T e e (]
Embassy new parent

for T.A.T. and Avco

Embassy Communications, the new en-
tertainment consortium owned jointly by
Jerry Perenchio and Norman Lear, will be-
come the parent company for the pair’s
TA.T. Communications Co. and their re-
cently purchased Avco Embassy Pictures.

Embassy Communications will consist
of three divisions: Embassy Pictures, Em-

bassy Television and Embassy Telecom-
munications. Tandem Productions, owned
by Lear and Bud Yorkin, will be managed
by Embassy Communications.

In making the announcement,
Perenchio and Lear also disclosed the
following appointments: Alan Horn, cur-
rently president and chief operating officer
of TAT and Tandem, has been named
chairman and chief executive officer of
Embassy Communications and Tandem
Productions. Charles J. Weber, executive
vice president of T.A.T./Tandem, will be
president and chief operating officer of the
parent company and Tandem. Michael
Grade will be president of Embassy Televi-
sion, moving from the presidency of
Tandem/T.A.T. Television. Frank Capra
Ir., former president of Avco Embassy Pic-

tures, will become president of Embassy
Pictures. Robin French has been named
president of Embassy Telecommunica-
tions.

According to a company release,
*Perenchio and Lear will be significantly
involved in the development aspects of
television programs and motion pictures.
They also plan to use the new company as
a base for further expansion in telecom-
munications, motion pictures and other
areas of entertainment.” Yorkin’s duties,
according to the statement, will include
‘‘producing and directing feature length
films.”’

Embassy Communications will occupy
offices at the same location as Tandem/
TA.T, 1901 Avenue of the Stars in the
Century City area of Los Angeles.

wnye will split profits from sales.

on taped-delay basis at night.

technical support.

o

Catel strikes back. Crimpers Prometions, Hicksville, N.Y, has filed suit In New York
federal court against Home Box Office and Showtime, alleging that they sabotaged

Crimpers's Catel Expo—Programing Sources '81, poorly attended trade show held Sept.
25-27,1981, in Las Vegas. Suit also alleges that two pay programers have monopoelized

cable programing marketplace in violation of federal antitrust laws.
(]

u}

Twosome. Viacom Enterprises and New World Pictures have announced joint
agreements, including major long-term syndication arrangement covering New World's
film library, which contains more than 100 feature films. Library has estimated value of $30
million. Second major area of agreement enables two firms to jointly explore acquisition
and production of films for theatrical, television and pay television markets. According to
New World President Roger Corman, company plans to spend more than $25 million
during next two years on motion picture development.

Meniteq?)

New approach. PBS affiliate wnvc-Tv New York has set March 7 premiere for program that
offers new approach to generating dollars for public television—product sales. Video
Vision, produced by Azure Media Group, will be “television magazine about video" and
include hardware and software product demonstrations and reviews. Viewers can then call
special telephone number and place orders "at substantially discounted prices." Azure and

Fairer side. ESPN has slated Feb. 2 for premiere of new Tuesday series, Sports Woman.
Half-hour will be "about sports from a woman's perspective” and include profiles of male
and female athletes. Producer is ProServ Television.

ABC addition. Police Squad, described by ABC-TV as "off-beat satire” on police shows,
will be introduced as half-hour comedy series on network beginning March 4 at 8 p.m.
Series, produced for ABC by Paramount Television, will have limited run of six episodes,
replacing Mork & Mindy, which will be placed “on hiatus"
]
Ski network. Peak Productions, based in Winter Park, Colo.. is currently developing what
principals—James Anderson and Brooke Johnson—claim to be first skier's cable
programing network. Advertiser supported, Peak has already produced six half-hour
magazine-style programs for network, which it is syndicating to cable systems on barter
basis in exchange for promotion. Peak has 11 systems signed up now, including systems
owned by ATC and United Cable, which producers claim will reach 750,000 viewers.
(]

House on live. Public station wnvT(tv) Goldveln, Va., has begun broadcasting floor
proceedings of House or Representatives to Washington area. Broadcasting on ch. 53 and
using translator on ch. 14, wnvT airs instructional programing during much of its day, but
plans to continue House broadcasts live each afternoon, with morning's proceedings aired

Oak grows. Oak Communications Inc. will provide its ON TV subscription television
program services to Portland and Salem, both Oregon, and Vancouver, Wash., under terms
of agreement reached with Willamette Subscription Television. Programing will

be offered via kecH{Tv) Portland. Oak also will provide STV broadcast equipment and
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A major story breaks. You need background material. Fast. With NEX1Se, the computerized

system for information retrieval, you've got it.

Case in point: When Pope John Paul II was shot, the name of his would-be assassin

at first meant nothing. But a quick NEXIS search revealed that he was not only an

escaped murderer but had also penned a death threat to the Pope.

NEXISis the news retrieval system that gives you instant access
to many of the world’s leading newspapers, magazines and news-
letters. You get every line of every story in NEXIS—all at the touch of
a keyboard. From the Washington Post to Congressional Quarterly
Weekly Report, all the world’s major wire services, even the UPI
States wires, More than 35 vital information sources at your finger-
tips. NEXIS provides the background you need to give added depth
to each story that comes out of your newsroom.

NEXIS doesn’t use computer jargon or complicated procedures.
Just plain English. Ask it what you want, and you get it—in 15
seconds or less—on your video
screen or as hard copy. And its cost
is modest when you consider the ' ]
time it will save you by delivering, | fi—
instantly, the background informa-
tion you must have every day.

A Service of Mead Data Cen!ra!

When you need to know..NOW

eSS —

Mail this coupon to:
NEXIS, PO. Box 340
Broomall, PA 19008

Show me how NEXIS can give me the vital back-
ground information my newsroom neéds every day.
0 Please send me a Free brochure.

O Call to arrange a Free demonstration in my office.

Name
Company/Station._
Address____

City State

Phone No._t )




Westmoreland
returns fire

Retired commander says there was
no conspiracy to hide enemy troop
strength as CBS documentary said

Retired Army General William
Westmoreland, commander of U.S. forces
in Vietnam from 1964 through 1968, last
week vociferously denied an allegation in a
CBS News report that enemy troop counts
in Vietnam were underestimated inten-
tionally to mislead the American public.

At a news conference in Washington,
Westmoreland said the documentary, The
Uncounted Enemy: A Vietnam Deception,
was an ‘“‘attempt to execute me on the
scaffold of public opinion ... a vicious,
scurrilous and premeditated attack on my
character and personal integrity.”

The report, narrated by Mike Wallace
and produced by George Crile, aired
Saturday, Jan. 23, from 9:30 to 11 p.m. It
attracted a 9.4 rating, and 15 share, mak-
ing it the lowest rated program for the
week.

Westmoreland —joined at the news con-
ference by Ellsworth Bunker, former am-
bassador to Vietnam; retired Air Force
Lieutenant General Daniel Graham;
Lieutenant General Phillip Davidson, and
George Carver, former head of the CIA
task force on Vietnam—called upon
Wallace to apologize “‘for the cruel hoax
he and his associates tried to perpetrate
upon the American public.” Although
Westmoreland said he hadn’t decided
whether to take legal action against
Wallace or CBS, he did request an oppor-
tunity for rebuttat.

““In accord with its legal obligation to be
fair, I call upon CBS to make time available
to show the other side of this controversy,
the side Mike Wallace suppressed,”’
Westmoreland said. :

According to Westmoreland, the show
was compiled primarily from information
supplied by Samuel Adams, a former in-
telligence analyst for the CIA, ‘‘whose
vendetta in regard to intelligence in Viet-

nam was well known to me”” The show, .

Westmoreland said, ‘‘purported to show
that [ had intentionally understated enemy
strength in order to sustain the Johnson
administration in what was becoming in-
creasingly an unpopular war. We had
engaged in a Machiavellian conspiracy ac-
cording to CBS Reports, to show progress
when, in fact, there was no progress. That
thesis is entirely and categorically false,”’
he said.

Adams had contended that military offj-
cials in Saigon had eliminated whole seg-
ments of the Communist forces, thus re-

Journalismy

Wallace and Westmoreland

porting fewer enemy troops than actually
existed. Westmoreland, however, said
that, though he had sought to exclude
young boys, old men and others not part
of the regular North Vietnamese forces in
estimates of enemy troop strength, “‘there
was no conspiracy—not even a hint of a
conspiracy—to deceive anybody.”

According to Carver, Adams’s former
superior at the CIA, members of the in-
telligence community and the military had
“‘disputed mightily’’ how to read the same
troop evidence, but he also contended that
there hadn’t been any suppression of evi-
dence. He said that it was ‘‘a mistake to in-
terpret differences, even very sharp
differences of opinion as necessarily being
evidence of a conspiracy.”

Westmoreland also charged that he had
been recruited to participate on the show
under misleading pretenses. Although
Westmoreland said he was told the show
would deal with the broad subject of in-
telligence, it wasn’t until after the cameras
were running that he realized he was ex-
pected to respond to allegations from
Adams over incidents that occurred 14
years earlier.

Westmoreland also charged that
although he had given Wallace several
“imprecise’’ answers to questions during
what he termed the “‘inquisition,” having
forgotten some of the specifics of the 14-
year-old events he had sought to correct
those responses after the interview. None-
theless, Westmoreland said, the correc-
tions weren’t included in the broadcast.

Graham also denied the conspiracy
charge, contending that Wallace’s problem
was that ‘“‘perhaps he can’t see over the
watermelons, the tacos or the Nielsen rat-
ings” to see the truth, a reference to a
racial joke made by Wallace that was
caught by a California bank’s cameras
{BROADCASTING, Jan. 18). )

After the press conference, CBS News,
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in a statement, said the charges made at
the news conference ‘‘do not persuade us
that CBS Reports was inaccurate or unfair
in its reporting or in its conclusions. The
charges of impropriety in editing of the
broadcast and in dealing with those inter-
viewed on the broadcast are totally un-
founded.”

NBC trying again
for longer news

Network and affiliate board
keep working on plan; ABC and
CBS searching for solution too

NBC-TV officials said last week after a
meeting with the NBC-TV affiliate board
in San Juan, PR., that both they and the
board still hoped NBC would be the first
network to expand its evening newscast.

“Nothing was resolved,” a network
spokesman said, but both sides are still in-
terested, and “‘we’re trying to see how we
can make it happen.”

NBC opened the current round of net-
work efforts to expand evening newscasts
when it disclosed last fall, through the
affiliate board, plans for a one-hour
newscast, to be accomplished in part
through a waiver of the FCC’s prime-time
access rule (BROADCASTING, Sept. 21,
1981).

The plan had the affiliate board’s ap-
proval, but opposition of many other sta-
tions to loss of a half-hour of local time, as
weli as opposition to a PTAR waiver, led
the. network and board to back down,
though the network said it would continue
trying to develop a plan that would win
affiliate acceptance (BROADCASTING, Oct.
12, 1981).

The meeting between NBC officials and
the board in San Juan was held Jan. 22,




after a general meeting of representatives
of some 100 Eastern U.S. affiliates. The
general meeting included reports from
NBC-TV division heads, following the pat-
tern of a similar session for Western U.S.
affiliates Jan. 7-8 in Phoenix

An NBC spokesman said last week that,
unlike CBS and ABC, NBC’s longer-news
efforts have unanimous support of the
affiliate board. *“We’ re all in this together,”
he said. “I think we’re in the best position
of all three companies to make this hap-
pen, if the FCC will permit it’

One problem, he said, is that nobody yet
has been able to “*divine for sure’® how to
do it.

He also noted that stations have bought
programing for early fringe time periods,
and that this would have to be taken into
account in the timing for the introduction
of longer news.

ABC-TV officials, meanwhile, began
discussions of longer news—among other
things—with ABC affiliates in a series of
regional meetings that started last week in
Houston and San Francisco. Officials said
they had no specific proposal to offer but
teiterated that they hoped to develop 4
news-expansion plan that would be satisfac-
tory to all concerned (BROADCASTING, Dec.
7, 1981).

CBS has developed plans for a one-hour
evening newscast that would be broadcast
prior to prime time in all but 13 Eastern
time zone markets affected by the prime-
time access rule, and has asked the FCC
for PTAR waivers for those markets
(BROADCASTING, Jan. 18). The waiver
petition promptly drew a joint opposition
filing by 14 pro-PTAR station groups, syn-
dicators, program executives and others,
including the ABC-TV affiliate board
(BROADCASTING, Jan. 25).

CBS turns over
audio tape to
California judge

CBS News agreed reluctantly last week to
present to the Alameda county (Calif))
Superior Court the unbroadcast audio tape
of a 60 Minutes interview containing the
confession of an accused killer.

CBS’s action avoids a test of California’s
News Source Shield Law, which exempts
reporters from disclosing their confidential
sources.

Judge Stanley Golde ordered CBS two
weeks ago to turn over the tapes during a
pre-trial hearing in a case against Barry
Braeseke, charged with murdering his
parents and grandfather in 1976 (BROAD-
CASTING, Jan. 25). Judge Golde ruled that
the shleld law was unconstitutional be-
cause it violated Braeseke’s right to a fair
trial under the Sixth Amendment. Attor-
neys for both the defense and the prosecu-
tion have expressed a desire to review the
60 Minutes tape.

Judge Golde listened to the audio tape
after a hearing last week. He is expected to
decide next week whether the tape should
be admitted as evidence. The Braeseke
trial is scheduled to begin today (Feb. 1),

LITTLE FAL,LS
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System 7000: Big-city broadcast
quallty for small-city radio!

Cetec System 7000 brings its powerful automatic trans-
mission to any format in any market. You don't have

to be in Hugeville to have crystal-clear audio, pinpoint
switching, and super-smocth segues. Voice-overs and
fades in beautiful balance; slick joins and returns to
network or remote. You can sit back 4
and watch Systern 7000 pay for
itself, quickly and automatically.

Isn't it ime for you to talk to Cetec?

7000from

e Cetec

Cetec Broadcast Group 1110 Mark Avenue, Carpinteria, CA93013
In California: (805) 684-7686 - QOutside California: (800) 235-5715
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ThezMedia

Newspapers get a glimpse
of their electronic future

ANPA seminar in Washington
offers hands-on experience
with teletext, videotext

Some 35 representatives of newspaper
companies gathered at the Shoreham hotel
in Washington for two-and-a-haif days last
week in an effort to pierce the mysteries of
“eglectronic publishing,” that melange of
publishing and journalistic skills and of
television and telephone and cable televi-
sion technology that some of them view as
a threat or opportunity, or both.

After prospects of electronic publishing
were guessed at and costs estimated and
opportunities outlined, in talks filled with
references to teletext and videotext and
CRT's and terminals and data bases and
transactions, and after the newspaper peo-
ple had an opportunity to ‘‘access’ data
bases through the computers made availa-
ble by exhibitors of hardware and soft-
ware, it wasn’t clear how many converts
had been made. . |

Many were cautious. The costs put some
off, particularly those who operate in small
markets. John Hager, president and
general counsel of the Owensboro, Ky,
Messenger-Inquirer, said, “‘I don’t know,”
when asked whethei he had been im-
pressed by what he had seen and heard.
“It seems expensive.” And Robert B. At-
wood, president and publisher of the
Anchorage Times, said, “There are too
many uncertainties”” The newspaper has
been offered an opportunity to provide in-
formation for a local cable television
system that plans to initiate a cabletext
(one-way) operation. But, he said, “I'm
not sure it’s worth it.”

But the Shoreham was the place to be
for those in the riewspaper business con-
cerned about a time in which the tech-
nological barriers that separate newspapers
and broadcasting and telephone com-
panies are crumbling. ‘‘We see fundamen-
tal changes oOut there—a revolution in
telecommunications technology,” said the
representative of a major media con-
glomerate who did not want to be iden-
tified. “We don't expect to find any
answers here,” he said. ““But it’s one more
step in the inquiry to determine what the
future holds”

It was to help newspaper publishers in
that effort that the American Newspaper
Publishers Association held the second in
a series of seminars on electronic publish-
ing. The first was held in Dallas, in Sep-
tember. ““There’s a tremendous interest in
our members in the subject,’ said

Kathleen Criner, director of telecom-
munications affairs for ANPA. *‘It
lelectronic publishing] could be an impor-
tant business—and become competitive
with print. So we want the members to be
prepared to provide the service or to do
what's necessary to maintain their current
market position.”

Although they are interested, it was not
surprising that there did not appear to be
many at the Shoreham who were reaching
for their checkbooks to buy into videotext
systems—the glamour member of the
electronic publishing family that provides
two-way services (information retrieval,
banking, teleshopping, even messages and
advertising) or teletext, the ode-way
system that uses the vertical blanking in-
terval of a television signal to transmit in-
formation from a relatively small (usually
100 pages) information base.
~ John Carey, director of Greystone
Communications, who with Criner con-
ducted the seminar, said it cost the’
Arizona Sun more than $40,000 to create
the information for a character generator
and to operate it for a year. The 20 editorial
employes the British Broadcasting Corp.
nec_:ded to operate orie British Ceefax

(teletext) system cost $1 million, he ad-
ded. David Roux, senior consultant for
Communications Study & Planning Inter-
national, of New York, said an editorial
terminal for use in the British Prestel
(videotext) system costs between $1,800
and $10,000; a similar piece of equipment
for Canada’s Telidon system would cost
even more. And a turnkey system in a city
the size of Atlanta, he said, would cost be-
tween $40 million and $80 million. Only
the biggest players can participate, he said.

And some of the biggest are getting into
electronic publishing. CBS is conducting
tests of both videotext (with AT&T) and
teletext. NBC, Field Enterprises, Time
Inc., Cox Indax and Taft Bioadcasting are
also engaged in teletext tests. Knight-Rid-
der, Dow Jones, Times Mirror, the First
Bank of Minnesota, Belo Cofp., Conti-
nental Telecom and IBM are among others
involved in videotext operations.

The players are not betting on a sure
thing, according to sore of those who ad-
dressed the newspaper representatives.
Carey estimated that electronic publishing
would achieve a 3%-10% penetration by
the end of the decade—and he said he

leans toward the low side of that range.
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Teaching an 0id medium new tricks. A member of the mature newspaper industry tries his
hand at equipment that couid be his ticket to a new enterprise—electronic publishing. John Win-
sof, of Winsor Newspapers Inc, of Canton, lll, works the keyboard of a Radio Shack computer to
call up data from the Dow Jones & Co. information base in Princeton, N.J, Matthew Borow, a repre-
sentative of Dow Jones' information services, points out the data displayed on the Sony VDT,
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" Chicago,

And Roux said that the ‘‘existence of via-
ble mass markets in the U.S. has been
demonstrated theoretically but not prac-
tically.’

However, such downside estimates did
hot go unchallenged. John Russell, vice
president and director of marketmg for
Banc One Inc., of Columbus, Ohio, which
is heavily mvolved in electromc
banking, said, “This business will be flat
dead if it doesn’t do better than that
[3%-10% penetration by 1990])" He pre-
dicted 10 rnillion homes will be served by
electronic publishing by 1986.

And, indeed, companies that were es-
tablished in the past couple of years to
serve as electronic publishers were re-
ported to be gaining subscribets rapidly.
William Lucas, vice president for product
development of The Source, which de-
scribes itself as an “‘information utility,”
said the company is gaining 900-1,000
subscribers each month, individuals who
plug into the data base with their home
computers and terminals. Mike Ward, a
representative of the competing Com-
puServe Information Service Division of
CompuServe Inc., said the number of
subscribers to that information retrieval
system had increased from 5,500 at the
begirining of 1981 to 20,000 a year latet.
(Both are competing for individual ard
business customers.) .

But apart from whatever popular appeal
it develops, will €lectronic publishing be
attractive to advertisers? Teletext—which
will provide news, sports, weather and
similar kinds of information, updated fre-
quently—requires advertising to pay its
way, as do conventional radio and televi-
sion. Videotext will also depend on adver-
tising support, as well as on subscriber
fees. But one advertising agency official at
the seminar was not making any promises.

William Donnelly, senior vice president
and director of resource management of
Young and Rubicam, said if the new ser-
vice is accepted by the public and if
eglectronic publishers are “‘not too greedy
about passing on costs to the advertisers,”
then advertisers will use the service. But
he also made it clear he was not favorably
impressed with the kind of advertising
being done in the new service in
Europe—usually a logo of a company at
the bottom or top of a page of copy. “‘An
aggressive drive to create sales character-
izes advertising in the U.S.,” he said.
““We're not shy about that.”

One of the speakers at the seminar re-
ported a spin-off use of a telétext project
that indicates there may be more than ong
way to attract advertisers to a teletext ser-
vice. It is Field Electronic Publishers’
Night Owl program. The company, a sub-
sidiary of Field Communications, which
owns the Chicago Sun-Times and WFLD-TV
is conducting what an official
called “the largest teletext’’ experiment in

_the country. Ben B. Smylie, vice president

and general manager of Field Electronic
Publishers, said 23 éditorial and other
staffers—plus technical help—are in-
volved in the Keyfax test, in which news
and other information aré broadcast by
WFLD-TV over the vertical blanking inter-

val of its television. signal. The informa-
tion is available in 110 homes and public
places where Field has distributed Zenith
sets and the decoders needed to unlock
the material. But between mldmght and 6
a.m., it is available to anyone in Chlcago
who watches channel 32. The miaterial is
broadcast continuously over the open
channel, and Smylie said on somé nights
as many as 110,000 viewers were found to
have tuned in. Surveys show that 45,000
watch the magazine regularly.

(Smylie, incidentally, thinks ‘‘no one is
better equipped to be in electronic
publishing than newspaper publishers.’
He doesn’t think much of broadcasters’
qualificitions, even though teletext is a
broadcast service. ““They’re not the ideal
people to find information and place it in
another form. We are.”

The question of whether electronic
publishing poses a threat to newspapers is
one that will be asked every time there is a
seminar on electroni¢ publishing. Roux
appeared to see electronic publishing. as
becoming another—not the —player in the
advertlsmg game. He said television does
well in image and retail advertising, while
newspapers do well in retail and classified

advertising. Electronic publishing—in this
case, videotext, with its two-way
capability—covers a wide range: classified
ads, directory services and transactional
(shopping from home, for instance). In
fact, Roux sees the last as the most lucra-
tive service available to videotext operators.
Electromc publishing, then, Roux
said, ‘““may not be a long-term threat
newspapers; it may actually offer an oppor—
tunity. A publisher, he said, could well
regard himself as “‘well positioned’’ in the
community to participate in teleshopping.

As a result of the remarks of Roux and
others at the seminar, Paul J. Zindel, vice
president and treasurer of the Hudson
(N.Y.) Register-Star (circulation 14,000),
was probably speaking for other small-
town newspaper executives when he said:
““I doni’t think I'll be going into electronic
publishing, except pérhaps as an inforima-
tion provider. It’s too expensive. I don’t
think electronic publishing poses a threat
to the newspaper as a provider of news.
But I'm concerned about competition for
the advertising. I want to learr how I can
protect my advertising revenues from an
electromc publisher who comes into the
area.

In collision with First Amendment?

Newspaper interesi in cable systems as a

possible means of entry into electronic
publishing was evident at the seminar on
electronic publishing the American Neéws-
paper Publishers Association held in
Washington last week (see page 68). Cable
was not on the agenda, but the interest
was sufficient to cause the organizers to
schedule a special 45-minute session on
the subject beginning at 7:45 a.m. on
Thursday. More than half of the 40-o0dd at-
tending the seminar showed up for the ses-
sion at the Shoretiam:

What's more, a seminar devoted eii-
tirely to cable’s possible role in newspa-
pers’ electronic publishing future will be
held by the ANPA in Denver on Feb.
24-26.

Some newspapers, however, are com-
plaining of the reception they receive
when the approach cable systems with a
request for access to a channel. And that
problem could give rise to a First Amend-
ment dilemma.

Indeed, the question of newspdpers’
tight of access to cable systems was raised
from the floor on Thursday at an
electronic publishing session on legis-
lation and regulation. Terry Maguire,
ANPA’s general counsel, put his answer,
delivered in an open meeting of some 40
people, off the record. But he is reported
to have indicated the question is causmg
the ANPA bgard difficulty.

According to one who was present,
Maguire noted one view has it that cable
television systems have the same First
Amendment rights as newspapers—and
that they would resent efforts to force
them to carry a particular story in their
news columns. On the other hand,
Maguire reportedly said that cable systems
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enjoy something of a monopoly position
similar to that of telephone comipanies and
that, as a result, unless theré is a mandato-
ry right of access, newspapers would be
denied the right to publish. ANPA is ex-
pected over the next several weeks to con-
sider the dilemma, which is sharpened by
the fact that some major newspaper com-
panies are also important factors in cable
television ownership. _

Another First Amendment question—
one appearing to reflect the view that
ANPA was turning its back on free speech
for AT&T —was raiséd by ANPA’s position
on the AT&T Justice Department settle-
ment. ANPA said in a statement that
‘‘unless a showing is made that adequate
facilities are available to publishers who
must rely on-the interexchange network to
reach the public; the courts and Congress
should examine the advisability of defer-
ring AT&T’s authority to provide informa-
tion over its monopoly facilities®’
(““Closed Circuit,” Jad. 25).

A colleague of Maguire’s who was pre-
pared to speak on the record but who
noted he was speaking for himself was
Richard M. (Rick) Neusiadt, of the law
firm of Kirkland & Ellis, which has been
working with ANPA on the AT&T matter.
He cited two conceriis: one, AT&T’s
freedom, under the settlement, to dis-
criminate among those who want to use
the data base AT&T is expected to
develop, if not among those who want to
use the company’s transmission facilities,
and, two, the possibility of cross-sub-
sidization between those two activities.
“When AT&T offers a combined service,”’
Neustadt said, ‘‘they can do it at a price a
company that is only a data supplier can’t -
meet.”’
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KATT-AM-FM Oklahoma City O Sold by
Sun Broadcasting Co. to Surrey Broadcast-
ing for $3.65 million. Seller is principally
owned by John S. Tyler, president, who
has no other broadcast interests. Buyer is
principally owned by Kent Nichols and
Campbell Stuckeman who own KAIR(AM)-
KIJYK(FM} Tucson, Ariz. They agreed to
buy six radio stations from the Charter Co.

. for $32 million (BROADCASTING, Dec. 14,

1981). KaTTis 1 kw daytimer on 1140 khz.
KATT-FM is on 100.5 mhz with 100 kw and
antenna 600 feet above average terrain.
Broker: Richter-Kalil & Co.

WADO(AM) New York O Twenty-five per-
cent sold by Hugh W. Downe to remaining
stockholders for $1,625,000. Buyers are
Nelson G. Lavergne (30%), Premier
Maldonado (20%), Manuel Siverio (15%) -
and Ben Morales (10%). None have other
broadcast interests. WADO is on 1280 khz
with § kw full time.

KLOV-AM-FM Loveland, Colo. O Sold by
KLOV-AM-FM Inc. to Aspen Leaf Broadcast-
ing Corp. for $975,000. Seller is owned by
Robert Langenwalter (51%), Daryle W.

Klassen (48%) and wife, Marlene T
Klassen (1%), who have no other broad-
cast inteTests. Buyer is.owned by Jerry L.

Pound (51%) and Charles E Jacobis (49%).

Pound is vice president and general.man-
ager of KFML(AM) Denver. Jacobs is
Denver real estate investor. KrLovis 1 kw
daytimer, on 1570 khz. KLOV-FM is on
102.3 mhz with 3 kw and antenna 145 feet
above average terram

KGVL{AM)-KIKT(FM) Greenvllie,
Tex. O Sold to M&M Broadcasting for
$714,000. Seller is principally owned by
estate of Cecilia Kimzey, son, John-P
Kimzey, and Leo Hackney.. K:mzey owns
45% of kssT(aM) Sulphur Springs, Tex.
Buyer is principally owned by Wayman E:
and Edwin E. McMackin, brothers, who
are Dallas-based real estate investors and
plastic manufacturers who have no -other
broadcast interests. KGvL is on 1400 khz
with 1 kw day and 250 w night. KIKT is on
93,5 mhz with 3 kw and antenna 300 feet
above average terrain.

WKZY(FM) Escanaba, Mich. O Sold by
Alpine Broadcasting Co. to Northeast
Media Group Inc. for $450,000. Seller is

/
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CLASS C—FM OPPORTUNITIES

Sunbelt growth market —
excellent potential with low
down payment.

Underdeveloped full power
facility — needs sales conscious
owner; terms.

Property in one of the South’s

Opportunity in one of the
country’s fastest growing
markets: terms negotiable.

Consistently profitable facility
with good cash flow; terms

BIACKBURN&COMPANV,INC.

RADIC - TV - CATV - NEWSPAPER BROKERS / NEGOTIATIONS » FINANCING - APPRAISALS

~

$ 1,100,000
$ 850,000
$ 4,500,000
vacation regions;

$ 6,500,000

$ 2,300,000

WASHINGTON, D.C.
20036
1111 19th Street, N.W.

CHICAGO, 60601
333 N. Michigan Ave.
{312) 346-6460

{202) 331-9270

ATLANTA, 30381 BEVERLY HILLS, 90512
400 Colony Square 9465 Wilshire Bivd.
{404} 892-4655 {213) 274-8151

L Wilmington, Ill.;
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owhed by John D. DeGroot (45%),
Charles G. Cait and brother,. Robert K.
Catt, Truman D. McNitt, Lemoine E.
Noirot, and Jerry P. Fox (11% each). They
own WWRM(FM) Gaylord and WGRY(AM)
Grayling, both Michigan. Buyer is owned
equally by Timothy E. Moore, Timothy R.
Ives and N. Elmo Franklin Jr. They own
WVOY(AM)-WKHQ(FM) Charlevoix,. Mich.
Ives also owns 12.9% of wiBC(AM)-
WBNQ(FM) Bloomington,_1lL., and 10% of
cable system servmg Bloommgton and
Normal, Ill. WKzY is on 97.1 mhz with 90
kw and antenna 1,070 feet above average
terrain.

WACHEM) Freeporl, III o Sold by Wacl
Inc. to WEIS Inc. for $425,000. Seller is
owned by Patrick 'J. Brode_:nck president,
and family who have no other broadcast
interests. Buyer is owned by Richard C.
Weis and Van Buren Management Inc.
(50% each): Van Buren Management is
owned by Joel S. Lee, Milwaukee attorney.
Weis is former vice presndent and general
manager of WCGV(TV) Milwaukee, Neither
has other broadcast interests. WACI is on
92.1 mhz with 3 kw and antenna 300 feet
above average terrain.

KHND(AM) Harvey, N.D. O Sold- by
Shamrock Communications Inc. to Fritz
Onken for $275,000. ‘Seller is owned by
Thomas McKinnon who has no other
broadcast interests. Buyer is former Kan-
sas City, Mo., advertising executive and
has no other broadcast interests. KHND is
500 w daytimier on 1540 khz. Broker:
Wilkins & Associates.

WRAA(AM) Lyray, Va. O Sold by WRAA
Broadcasters Inc, to Caverns Broadcasting
Inc. for $200,000. Seller is owned by Har-
ry A. Epperson Jr. who owns WLLY{AM)
Wilson, N.C., and holds CP for new FM at
Luray. Buyer is owned by H:T.N. Graves
(90%) and son, H.T.N. Graves III (10%),
who also dwn WLCC(FM) Luray. WRAA is 1
kw daytimer on 1330 khz. Broker:
Blackburn & Co.

O Other proposed station sales include:

KYME(aM) Boise, Idaho; WLMT(FM)
WNOX(AM) Knoxville,
Tenn. (BROADCAST[NG Jan. 25);
WCHU(AM)-WKXC(FM), both Soddy Dalsy,
Tenn., KQIV{FM} Corpus Christi, Tex.;
KKTU(FM) Albuquerque, N.M., and
KJiM(am) Fort Worth (5ee ‘‘For the
Record,” page 89).

_APPHOVED_
O Approved station sales include:
KMGN(FM) Shafter, Calif.; WMOK(AM)
Metropolis, Il.; waIN-AM-FM Columbia,
Ky.; wLMS(AM) Leominster, Mass.;
wPoL(FM) [CP] Gaylord, Mich.;
WMVQ(FM) Amsterdam, N.Y:; WHYZ(AM)
Greenville, S.C., and WFBA{(AM) San
Sebastian, PR. (see “‘For the Record,”’
pagé 90).

_CABLE_
Cable systeni serving Pentwaler,
Mich., O Sold by Pentwater Cablevision
Inc. to The Essex Group for about




$200,000. seller is owned equally by
Donald M. Becke and Ralph Aerts who
have no other broadcast or cable interests.
Buyer is Greenwich, Conn.-based MSO
that serves more than 50,000 subscribers
in seven states, and is owned by Paul L.
Field, Dave W. Pardonner and Op-
penheimer & Co., New York investment
bank. Pentwater system serves 330 basic
subscribers and passes 600 homes.

Turner takes off
against ABC-TV

He says network is out to Kill
cable, urges rejection of its
News Channels venture

Ted Turner thinks he has another weapon
in his Cable News Network’s *‘battle to
the death’ with the incipient ABC/
Westinghouse News Channels: a backlash
to what he feels is an ‘‘anticable’ cam-
paign launched by ABC-TV and its affili-
ates last summer.

At the urging of ABC-TV President
James Duffy, ABC affiliates formed the
Viewer Information and Education Com-
mittee (VIE) to remind the public and
federal regulators of the benefits of broad-
cast television and to warn that cable
television threatens the future of the older
medium. Duffy and John Behnke, presi-
dent of Fisher Broadcasting Inc. (KoMmo-
AM.Tv Seattle and KATU[Tv] Portland,
Ore.) and chairman of VIE, addressed
ABC affiliates via closed-circuit television
last August, urging them to spread the
VIE message—*‘Don’t Let Them Pull the
Plug on Free TV’ —by airing ABC-TV-
produced spots and locally produced news
features, distributing literature and run-
ning ads in local papers (BROADCASTING,
Aug. 10, 1981).

Turner had breakfast with a handful of
trade-press reporters in Washington last
week and passed out some VIE literature
and statements by Behnke, including his
script from the closed-circuit telecast. The
material, Turner said, shows that ABC,
which is trying to be both a cable and
broadcast programer, “‘doesn’t have ca-
ble’s best interest at heart.” Cable opera-
tors should know, he said, that the net-
work “‘is out to torpedo them.”

Turner has ample reason to paint ABC
as a villain in the eyes of cable operators.
His cable news operations—CNN and the
one-month-old CNN2—are being
threatened by News Channels, a partner-
ship of ABC and Westinghouse set to
begin service next spring. Turner will have
to compete with News Channels for cable
affiliates as well as for ad dollars.

And Turner has made no secret of his
dislike of all three major television net-
works. ““It’s in the best interest of cable to
see the networks destroyed and that’s what
I'm working orn,” he said last week. “The
sooner they die, the better off we’ll all be”
But the owner of the Atlanta Braves ad-
mitted that he was not entirely confident
he could pull it off. “‘I"ve tried to destroy
the New York Yankees and haven’t done it

Duify (1) and Behnke closed cirguit,

ye[‘!7

For the most part, the material Turner
passed out was innocuous. But much of it
knocked the cable industry, which ABC is
courting not only for the News Channels,
but also for ARTS and Daytime, its other
cable programing ventures with Hearst.
““One of the great fallacies of our time,”’
Behnke said, is that cable supplies a diver-
sity of programing. Most of its programing
is retransmitted broadcast programing, he
said. Cable operators ‘“‘seem dedicated to
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the development of a large subscriber base
and have generally little or no interest in
local community service programing. If
cable and pay TV control the major mass
programing elements of popular sports
and entertainment programing in the
future, the economic base of the network
of local television stations service, such as
network and local children’s programing,
network and locally produced magazine
segments, documentaries, services for the
handicapped, free movies and public ser-
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vice programing will be seriously eroded.”

If the cable industry achieves 50%
penetration in the next 10 years as it ex-
pects, Behnke said, free television will be
“badly undermined’’ and ‘‘50% of the
public will be deprived of television™ be-
cause they can’t afford to pay for it.

“The cable industry with the help of a
gleeful national press and a very liberal
FCC,” he said, ‘““has established a major
beachhead in the minds of the unknowing
public—unknowing in that they do not
realize that the ‘wired nation’ will create a
‘have’ and ‘have not’ division of the peo-
ple in our nation.”

Turner pointed out Behnke’s suggestion
during the closed-circuit telecast that sta-
tion managers should ““plan with your pro-
graming and news people to produce and
air news ‘mini-docs’ on the subject of pay
TV versus free TV or the implications of
unregulated cable TV growth.”’ “That’s
pretty strong,” Turner said. ‘It shows how
legitimate their news operations are.”’

Dick Connelly, vice president, public re-
lations, ABC-TV, said that the network
still endorses the activities of VIE, and ad-
ded that ABC’s “‘posture has been incor-
rectly perceived as an anticable posture.”’
All the network has done in Congress and
at the FCC is *‘oppose regulation that gives
cable an unfair advantage!’ He said he
suspects it has been the purpose of some
to perpetuate the misconception.

Connelly sees ABC’s dual roles as cable
and broadcast programer as complemen-
tary. ““We have made it clear that the com-
mercial broadcast network will be our basic
business for many years to come,’ he
said, but it is ‘*simply good business
sense’’ to establish cable networks.

Turner said that neither of his news
operations has yet to make money and that
together they are costing him $6 million
per month, $1 million of which is interest.
Asif to put that in perspective, Turner said
the condition of cable programing in
general is ‘‘catastrophic.’’ CBS Cable,
ARTS and ESPN are all ‘‘disasters,” he
said. Word has come back to him
(presumably through Turner Broadcasting
System President Bob Wussler) that
“there has been great wailing and gnash-
ing of teeth at CBS”’ over the costs of CBS
Cable, which will lose $40 million in its
first year of operation. ESPN, an adver-
tiser-supported sports channels, lost $30
million in 1981, he said.

NRB opens its
convention gates
in Washington

Annual meeting hopes to have
Reagan, will have Fowler and other
FCC officials; exposition sellout
expected for four-day conference

In the miracle of the wines, the gospel says
that the master of the house usually saves
the best for last for his wedding guests.
But it won’t necessarily be that way when

the National Religious Broadcasters opens
its 39th annual conference in Washington
next Sunday night.

Ronald Reagan has been invited to ad-
dress the opening session that evening. As
in past years, the White House is with-
holding word on the President’s ap-
pearance until the last minute. Last year,
the return of the Iranian hostages pre-
empted the NRB convention from
Reagan’s jammed schedule. But in previ-
ous years, the NRB has been relatively
successful in presidential acceptances.

The Feb. 7-10 agenda will continue on
an upbeat note with appearances by
leaders in religion, government and all
facets of the communications industry.
The Church & Media Exposition, which
already has attracted a record number of
exhibitors, will be open throughout the
conference.

The NRB calls the Washington con-
ference a summit conference on the
family; much of the agenda focuses on
moral, economic and spiritual issues that
are affecting family life. However, harder
news for the lay media could evolve from
participants on the scene. Donald
Wildmon of the Coalition for Better
Television will speak at a TV session
Wednesday afternoon. Wildmon has cre-
ated waves in television circles with his on-
again, off-again threats of sponsor boy-
cotts. And a last-minute addition to the
agenda is a press conference scheduled by
Jerry Falwell of Moral Majority that
follows the FCC luncheon Tuesday. FCC
Chairman Mark Fowler will address the
luncheon.

FCC. bureau chiefs and division heads
will participate in a Monday afternoon dis-
cussion moderated by former commission
Chairman Richard Wiley, now counsel to
the NRB. And FCC Commissioner Henry
Rivera is scheduled to address a Hispanic
breakfast Wednesday.

The Capitol Hill presence will be most
pronounced Tuesday morning at the an-
nual congressional breakfast.

Other major speakers will include evan-
gelist Billy Graham and his wife, Ruth Bell
Graham, Pat Robertson of The 700 Club,
E.V. Hill of Los Angeles and Senator
Robert Jepsen (R-Iowa).

The Church & Media Exposition will
open Monday. The 350 booths and dis-
plays are expected to be sold out in the
Sheraton Washington exhibit hall. Mark
Bainer, NRB exposition manager, com-
pared this to the 80 exhibitors just four
years ago at the 1978 convention. Top ex-
hibitors this year, he said, include such
equipment manufacturers as Ikegami,
Studer Revox, Agfa-Gevaert, Scientific-
Atlanta, and EMCEE Broadcast.

In addition, there will be other equip-
ment distributors, service companies,
publishers, networks, religious ministries
and mission organizations.

Ten awards will be made by the NRB
during the convention, including the in-
duction of the late Percy Crawford,”
founder of the Crawford radio stations and
of King’s College in Wilkes-Barre, Pa.,
into the Religious Broadcasting Hall of
Fame. The posthumous presentation will
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be accepted by Dr. Crawford’s widow,
Ruth Crawford, at the Wednesday an-
niversary banquet.

At the Sunday opening plenary session,
the Milestone Award will be given to four
pioneers in gospel radio: Pillar of Fire
radio network (krorlaml Denver,
wAKwI[FM] Cincinnati and waAwz[aMm)
Zarephath, N.J.); kFsGlam] Los Angeles,
founded in 1924; John Rawlings of Land-
mark Baptist Church, Cincinnati, a broad-
caster for 40 years, and Manford George
Gutzke, also a 40-year broadcast veteran
and speaker on the snydicated program,
The Bible for You.

A feature of the Monday morning
keynote session will be the presentation of
the Distinguished Service Award to W,
Dale Oldnam, founder of The Christian
Brotherhood Hour.

Awards of Merit for excellence in sta-
tion operation will go to KGDN(AM)-
KBIQ(FM) Seattle and to KYFC(Tv) Kansas
City, Mo., as part of the FCC luncheon on
Tuesday.

Awards of Merit for excellence in pro-
gram producers will honor James Dobson
of Focus on the Family (radio) and Rex
Humbard of Rex Humbard Ministries
(TV). They will be part of Monday eve-
ning’s plenary session.

The NRB is an association of more than
900 organizations engaged in the produc-
tion of religious programs for broadcasting
and the operation of religious radio and
TV stations and cable systems.

Alternative
funding advice

Comments to publlc broadcasting
commission examining new ways
to finance noncommercial media
include selling station services
such as studio time, SCA’s

and allowing some advertising

Noncommercial broadcasters are asking
the Temporary Commission on Alterna-
tive Financing For Public Telecommunica-
tions to recommend lifting current FCC
restraints that prohibit public stations from
pursuing alternative sources of funding. In
comments filed Jan, 22 with the FCCon a
special inquiry on alternative funding for
public telecommunications, noncommer-
cial broadcasters listed several alternatives
they would like to pursue to raise funds to
make up the loss of federal funds. Com-
mercial broadcasters and some noncom-
mercial broadcasters raised serious objec-
tions to the use of advertising on public
stations.

The Temporary Commission was estab-
lished by Congress to seek alternative
fund raising methods for noncommer-
cial stations. Part of the investigation in-
cludes soliciting comments on a list of 24
funding alternatives (BROADCASTING, Jan,
18). The commission is also investigating
the possibility of conducting an advertis-
ing experiment.

National Public Radio is recommending




a number of changes in regulatory provi-
sions that “‘impede public broadcasters®
ability to raise nonfederal money or un-
duly increase their cost of operation.”

NPR is suggesting that the temporary
commission recommend to the FCC
deregulation of subsidiary communica-
tions authorizations for noncommerical
FM stations. The FCC is currently con-
sidering changing this regulation to permit
noncommercial FM stations to operate
their SCA’s for profit. NPR argued that
this proposal is ‘‘both timely and sound
and we urge the TCAF to support it.’

Other regulatory changes NPR is recom-
mending be considered include:

B Deregulating both radio and televi-
sion auxiliary broadcast services to permit
shared use,

® Eliminating requirements for licen-
sees to conduct formal ascertainment
studies of their communities’ needs and
interests.

B Allowing the use of unattended
transmitters fed from distant sources to
permit economical coverage of rural areas.

B Suggesting that the copyright office
adopt a rule permitting effective registra-
tion of ongoing series of programs with
the deposit of one example and the pay-
ment of one registration fee periodically,
such as once per month or once per
quarter. \

Bonneville International Corp. also
filed comments supporting NPR’s pleas to
lift SCA restriction on the noncommercial
broadcasters. Bonneville contends that:
““SCA services can be engaged in without
adverse impact on main channel opera-
tion. Compensation for educational FM
SCA services is consistent with congres-
sional intent for public stations since such
use would provide financial support for
basic programing without changing the
nature or quality of such programing.”

Arguing against proposals to allow ad-
vertising on noncommercial stations, CBS
Inc. said: *‘Having commercials on public
broadcasting would create pressure to
choose programing geared to the largestau-
dience possible in order t¢ maximize ad-
vertising revenues; as a result, public
broadcasting would cease to fulfill its man-
date to serve specialized audiences.”

The National Telecommunications and
Information Administration, however,
urged the “prompt commencement of the
advertising demonstration program.”’
NTIA administers the Public Telecom-
munications Facilities Program, which
makes matching grants for the construc-
tion of public telecommunications
facilities. The agency also proposed the
subleasing of existing public broadcasting
plant and équipment for profit.

““The current depreciated capital invest-
ment in public broadcasting plant con-
siderably exceeds $250 million; were such
auxiliary enterprises to return but a frac-
tion on that investment, those revenues
would more than cover depreciation
charges while yielding marginal dollars
that would be available to strengthen pro-
graming services,” NTIA stated.

In addition, NTIA said it was in favor of
public stations exploring ‘‘enhanced pro-

gram underwriting activities.”

The National Association of Broad-
casters noted in its comments that it has
formed its own task force to investigate
alternative funding sources for public sta-
tions. ““NAB therefore plans to submit
substantive comments to the Temporary
Commission upon completion of the work
of the task force and asks leave to supple-
ment its statement.”’

Noncommercial KUAT-AM-FM-TV Tuc-
son, Ariz.,, and the Committee to Save
KQED(TV) San Francisco, both said they
strongly oppose the use of advertising on
public stations. KUAT, however, urged that
the temporary commission consider
ownership and leasing of satellite facilities
for public stations. ‘It is probable that in-
come from this source would not
negatively affect existing voluntary sup-
port,” KUAT said.

The Florida Broadcasting Service
recommended that public broadcasters be
permitted to provide teleconferencing ser-
vices to users on a “for-hire profit-makin
basis using terrestrial satellite facilities o
the stations without subjecting the stations
to regulation as common carriers.”’ Non-
commercial WPBT(TV) Miami also asked
that the temporary commission “‘recom-
mend blanket exemptions to all public
telecommunications operators of properly
licensed satellite earth terminals from any
and all requirements to comply with com-
mon carrier licensing procedures with the
possible exception of compliance with
technical standards for equipment and its
operation, and frequency clearances.”

A 5% excise tax on the sale of radio and
TV receivers was proposed by noncom-
mercial KTOO-FM-TV Juneau.

Noncommercial WNET(TV) New York
called for investigation of the possibilities
of a national lottery, taxes and fees
assessed to commercial users of the
spectrum, taxes on advertising revenues
and incentives such as tax credits to
stimulate additional private contributions.
WNET also recommended that TCAFPT
urge the FCC to “remove limitations and
restrictions that currently limit the
revenue potential of auction, membership
drives, and corporate underwriting
devices.”

The Corporation For Public Broadcast-
ing said that although it does not endorse
any particular nonfederal funding sources
at this time, it believes that certain princi-
ples should be used to evaluate each po-
tential source of funding.

‘““CPB urges that any enthusiasm for
these new revenue sources be tempered
with caution. Public broadcasting must be
careful to preserve its integrity as a public
service institution. There is a danger that
commercially oriented ventures might
place public broadcasters in a position of
having to choose between entrepreneurial
venture and their public service mission.
Therefore, public broadcasting’s search for
new revenue sources should focus prin-
cipally on public service and, at the very
least should be pursued in such a way that
they contribute to rather than undercut
the public service goals of public broad-
casting.”
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RCA intentions: sell Hertz,
keep CIT, explore new media

That's gist of sober year-end
statement that finds revenue and
earnings drop; task force to
examine entertainment, information
services; analysts see Hertz sale
as need to get cash immediately

RCA’s 1981 earnings slid to about one-
sixth of what they were in 1980. The
company reported a negative per-share
number and it is trying to sell its Hertz
subsidiary. But RCA intends to hang on to
CIT as it pursues ‘‘the path of greatest op-
portunity’ that “‘lies in the inter-related
areas of communications technologies,
electronics and entertainment. and infor-
mation services.”’

That was the news last week as RCA
Corp. released both its yearly financial
numbers and a special ‘“‘year-end state-
ment’” by Thornton E Bradshaw, RCA
chairman and chief executive officer.

For the full year 1981, RCA reported
$54 million in net earnings on revenues of
$8 billion, down from the $315.3 million
earned in 1980 on the record $8.01 billion
in revenues. Moreover, after meeting the
payouts required for dividends of prefer-
red and preference stocks, RCA posted a

per-share loss of 19 cents in 1981, com-
pared with $3.35 in earnings the year

earlier. The drop in profits was 27% for the”

quarter and 83% for the year.

“*Important factors in the profit
decline,”* according to the company, were
the $150-million after-tax ‘‘special
charge' the company took against third-
quarter earnings to ‘‘restructure or dis-
pose of certain assets’’ —including a write-
down of NBC’s television program inven-
tory to reflect the value of programs that
wouldn't be rebroadcast—and an increase
in after-tax interest expense, exclusive of
CIT, from $60 million to $204.9 million.
Before these factors, the company said it
logged earnings from operations of $408.9
million in 1981, versus $460 million in
1980. The increase in interest expense and
the special charge had a combined impact
of $2.79 per common share in 1981.

The word about Hertz and CIT came as
part of the statement by Bradshaw, the
first definitive indication from the chair-
man as to how he intends to reorganize
the company he took over last July.
*‘Hertz is not essential to an RCA focused
on new electronic and communications
opportunities,”” he said, and ‘* exploration

BoltomuLine

are not part of deal.

and for general corporale purposes.

negative effect on earnings.

Inner buy. Inner City Broadcasting Corp., minority-owned radio station group, has become
50% owner of Sheridan Broadcasting Network, Arlington, Va -based black oriented network
with 108 radio affiliates, subsidiary of Sheridan Broadcasting Corp. Agreement {price was
not disclosed) calls for network subsidiary to be spun off and become joint venture with
Inner City for unspecified amount of cash and affiliation of Inner City Stations. Inner City is
headed by Percy Sutton, former Manhattan borough president. Its broadcast properties
include wLiBtam)-weLS(FM) New York: kUTE(rM) Glendale, Calif.; KGFJaM) Los Angeles; WLBS(FM)
Mount Clemens, Mich., and kRetam)-keix(FM) Berkeley, Calif. Sheridan Broadcasting Corp.,
based in Pittsburgh, is principally owned by Ronald R. Davenport, whose broadcast
interests include wyJziam)-wamo(Fm) Pittsburgh and wurotam) Amherst, N.Y. Sheridan stations |

Offering. Cablevision Associates VI, whose general partner is wholly owned by Heritage
Communications, is offering $25 million in limited partnership units. Total of 5,000 units will
be available at $5,000 increments. Units will be sold by E.F Hutton and R.G. Dickinson & Co. |
Revenues will be used to buy and build cable systems. Currently, Cablevision Associates

V| operates systems in lowa, Missouri and Colorado. |

One up, one down. Securities of Columbia Pictures Industries and Coca-Cola may be
subject to rating changes by Standard & Poor's, that agency said, in wake of proposed
Coke acquisition of Columbia. S&P sees potentiai for improvement in Columbia ratings,
thanks to Coke's “flexibility," possible downgrade of Coke's because of acquisition’s

Converts. Oak Industries announced proposed offeting of $100 million in convertible I
subordinated debentures. Funds are to be used to finance capital expenditures in 1982
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of the possible sale’’ of the unit is one of
six ‘‘specific steps under consideration or
in the process of implementation.”

“*Management’s top priority in the years
ahead,” according to Bradshaw, is “‘a
reconfiguration of the company to permit
a heavier concentration of assets’ in the
“‘inter-related areas’’ noted above.

RCA also will sell ““other nonelectronic
subsidiaries,"” such as Coronet carpets and
Gibson greeting cards (the latter is almost
sold, said Bradshaw). But ““the one excep-
tion will be the CIT Financial Corp., which
had outstanding earnings in 1981 and
whosé prospects for future growth indicate
it can contribute significantly to the finan-
cial strength of the corporation in the
years ahead.”

According to the vision Bradshaw laid
out in his statement, proceeds of the
divestitures will be used to trim short-term
debt and ‘‘for greater penetrations of the
targeted growth areas’’ He spoke of
“companywide cost reduction programs”
at both corporate staff and operating
levels, which specifically included NBC.
Capital expenditures also will be trimmed,
and ‘““functions not considered critical to
future growth™ will be eliminated or cur-
tailed, including corporate staff in the
United Kingdom, Canada and Switzer-
land.

Perhaps more important, to investors at
least, was Bradshaw’s statement that “‘the
desirability of continuing the present level
of dividend payout will be considered by
the board of directors at the March meet-
ing in the light of conditions existing at
that time.”

To develop specific plans 1o widen
RCA’s role in ‘‘targeted growth areas,”
Bradshaw said, *‘a corporate task force has
been formed to investigate new oppor-
tunities in satellite communications, pay
television, interactive communications,
data transmission, cable and broadcast
television hardware systems, consumer
communications, and entertainment Ser-
vices)' Bradshaw said the build-up in
these fields “‘could come through acquisi-
tions, joint ventures and the strengthening
of core ... businesses’” Some of those
areas, Bradshaw maintained, will grow “‘at
more than 20% annually in the next
decade”’

The identities of those on the task force
were not being released last week, though
a spokesman said they were drawn from
the director and top corporate staff levels.

Bradshaw also said *‘we must monitor
carefully the progress of the videodisk™
operation, in which RCA has invested an
estimated $200 million. But his recitation
of sales figures seemed to reflect the com-



pany’s current tack that disk and player
sal;es haven’t been so bad (see story page
78).

In RCA’s breakdown of its sales
earnings, the ‘‘substantially increased
start-up costs’’ of the disk system were
cited along with a third-quarter write-
down in the Picture Tube Division and a
decline in sales in the Commercial Com-
munications Systems Division as the prin-
cipal reasons earnings dropped in RCA's
electronics businesses. However, the
television set and videocassette recorder
business ‘‘reached new highs in sales and
earnings for the year.”

Satellite communications reported
record sales and earnings and CIT **had an

outstanding year despite the negative -

effect of continued high interest rates.”’
Hertz had higher revenues, but lower
earnings, thanks to the third-quarter
charge from the restructuring of truck
operations, higher interest rates and the
decline in air travel.

At NBC, sales were up, ‘‘but earnings
failed to keep pace because of low audience
ratings, the special third-quarter write-
down ... and increased program costs.”
{Analysts estimate NBC profits to have
slipped to $40 million after the write-
down, and to have been $100 million ex-
cluding it (BROADCASTING, Jan. 25).

Bradshaw said that 1982 *‘is expected to
be a better profit year’ but that the
restructuring *‘is not intended to produce
a quick turnaround. It is designed for the
long haul ,..”

Stock market reaction was slightly
favorable to the combined news of the
desired Hertz divestiture and the earnings
report. RCA closed Wednesday at 17 3/8.
But not everyone saw the moves in a posi-
tive light. One analyst went so far as to call
the Hertz sale ‘‘a major mistake’ —saying
“‘Hertz was the only internal banker” the
company had, and that RCA’s other busi-
nesses have and will continue to require
internal cash generation. Under this in-
terpretation, Hertz is being sold to pay for
the debt incurred in the acquisition of CIT,

and the sale of Hertz instead of CIT
(which some had anticipated) is an admis-
sion that the company is 5o desperately in
need of cash that it can't afford to wait the
several years it would take for CIT to bring
a reasonable price.

And, this logic holds, unless RCA real-
izes a price of $800 million for Hertz, for
which it paid $185 million in 1967, it won’t
make enough after paying capital gains
taxes to erase the $600 million to $700
million in CIT related debt that it needs to
get off its books.

Wall Street has bullish
reviews for broadcasting/cable

Analysts run down strengths

of various stocks; among issues
well thought of: Capcities,
Storer, Cox, Multimedia, ABC

New York’s security analysts have been
given an upbeat appraisal of broadcasting
and cable company prospects by five of
their colleagues who follow broadcasting
and cable. On a panel moderated by
David Sutliff of E.E Hutton, Dennis
Leibowitz of Donaldson, Lufkin &
Jenrette, Ernest Levinstein of Shearson/
American Express, John Reidy of Drexel
Burnham Lambert, and Ellen Sachar from
Goldman Sachs presented their—for the
most part bullish—interpretations of the

business.

Levinstein recommended that investors
‘“‘play the low end of broadcast and cable
related groups™ particularly singling out
Storer Broadcasting as a “*cheap’” stock for
those interested in a cable play. The net-
works, he said, present excellent values,
and he’s recommending both CBS and
ABC on the basis of yield. He thinks that
in the 1982-84 period, they'll both do
quite well.

Leibowitz noted that cable multiples at
present are high, with “‘nothing much un-
dervalued.” Acknowledging that it’s on
the high side as well, he recommended
Capital Cities Communications, which he
called ““the finest broadcaster’” and one
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Encounter and the Victory” ("El Encuentroy la Victoria”} bringstolife |
the events of Palm Sunday, Holy Week and Easter. Itis narratedby |
Uncle Julio, the popular host of “Ayer, Hoy y Siempre, aradio series |
that already has millions of Spanish-speaking followersinthe U.S. |
and Latin America. i
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To order, return the coupon,
or call Vi Knickrehm at 314-647-4900.
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2185 Hampton Avenue, St. Louis, Missouri 63139

“Ayer, Hoy y Siempre” Easter Special

Mail to: International Lutheran Laymen's League
Please send me "The Encounter and the Victory.'

Name

Station
Address
City/State/Zip




Stockulnele

Market
Exchange Closing  Closing Net  Percent Capitali-
and Wed. Wed. Change Change P/E z2ation
Company Jan 27 Jan 20  in Week in Week Ratio (000,600)
I  EROADCASTING
AR C s B afoe - 1 0ae 311/4 3118 + 1/8 + .40 6 882
N Capital Cities. ........ 70 713/4 -13/4 - 243 12 911
NICBS 8o ks e s 42 423/8 - 3/8 - B8 7 1,173
NgC OXx:. Sl nts a0 5 34 34518 - 58 - 180 17 996
A Gross Telecasting .... 28 291/8 -11/8 - 386 7 22
(0)7 (LI 5 Pk (S 351/2 351i2 12 181
N Metromedia........... 1641/4 171114 =7 - 409 12 692
O Mooney............... 4 3/4 4 3/4 8 3
O Scripps-Howard ...... 181/2 1814 + 14 + 136 11 191
NIRS1Orer tem - Fhasiny d0: e 286 26718 - 7/8 - 325 15 413
INERTa ey g gl iy 29 1/4 29 + 14 + 86 9 279
O Unlted Television..... 7 3/8 714 + 18 + 172 12 88

I BROADCASTING WITH OTHER MAJOR INTERESTS aan

L - _____———_]

Acton Corp. .......... ] 10318 -1318 -13.25 12 42
American Express.... 407/8 41114 - 3/8 - 80 7 3744
Burnup & Sims ....... 121/4 1218 + 18 + 103 12 105
Comcast.............. 181/2 2014 - 314 - 370 19 86
General Instrument... 37 3/4 391/4 -11/2 - 382 13 1,158
Rogers Cablesystems 7 3/8 81/8 - 3/14 - 923 61 142
Tele-Communications 193/8 193/4 - 38 - 189 47 541

Teleprompter 3r1/2 3712 30 638

zZ0ZZ0CZ0Q00Z>

Timelinc. ......... ..341/8 34518 - 112 - 144 13 1649
TocomEkiiis L Lt Sl 103/4 10344 17 53
United Cable Tv...... 253/4 26314 -1 - 373 24 280
Viacom . .~ .care.0mm - 241/4 2438 - 118 - 51 15 273

A Adams-Russell ....... 201/4 19314 + 112 + 253 16 78
A Affiliated Pubs........ 281/8 2813 - 318 - 131 10 145
N American Famlly...... 73/4 738 + 38 + 508 6 104.
N John Blair............ 231/8 2358 - 112 - 211 7 86
N CharterCo............ 77/8 814 — 38 - 454 12 170
N Chris-Craft........... 34 3434 - 314 - 215 10 85
N Cowles............... 293/4 2912 + 114 + 84 19 118
N Dun & Bradstreet..... 597/8 595/8 + 1414 + 41 14 1679
N FairchildInd. ......... 123/8 12 + 38 + 312 4 160
N GannettCo........... 333/4 323/8 +138 + 424 11 1,780
N General Tire.......... 187/8 191/4 - 3/8 — 1984 5 435
0O Gray Commun ........ as1/2 a7 -11/2 — 405 7 17
N GulfUnited........... 177/8 19 -1118 - 592 8 479
N Harte-Hanks.......... 301/4 30 + 14 + B3 12 294
O Herltage Commun .... 10 914 + 3/4 + 810 33 72
N InsilcoCorp.......... 153/4 16 - 114 - 156 7 224
N Jefferson-Pilot....... 247/8 24 + 718 + 364 5 543
O Josephsonintl........ 8 3/4 8 3/4 8 17
N Knight-Ridder ........ 29 291/8 - 18 — .42 9 930
N Lee Enterprises ...... 283/8 281/8 + 14 + 88 11 197
NESUIbertye. &/ 0.8 cads s g 133/8 1358 - 1/4 - 183 6 170
N McGraw-Hill.......... 47 3/8 4758 - 14 - 52 13 1,176
A Media General........ 355/8 35314 - 18 - 34 8 251
N Meredith. .. ... 591/2 5734 4134 + 303 7 189
O Multimedia............ 313/4 31112 + 14 + 79 13 322
A New York Times Co... 33 3512 =212 - 704 9 408
N QutietCo...... vereas. 37 3/4 37 + 34 + 202 111 99
N Post Corp.. 2714 - 1B - .45 16 49
N Rellins............ 1534 - 14 - 1.58 9 425
N San Juan Racing ..... 221/8 221/8 95
N Schering-Plough...... 281/4 281/8 + 118 + .44 8 1,501
N SignalCos ........... 251/2 247/8 + 5/8 + 251 8 1841
O Stauffer Commun..... 44 45 -1 - 222 M 44
A Tech Operations...... 141/4 14518 - 3B - 256 7] 14
N Times Mirror Co..... . 44 1/4 44 4+ 14 + 56 11 1510
QO Turner Bestg ......... 9 91/2 _ 12 - 526 M1 183
A Washington Post ..... 313/8 28314 +258 + 913 15 441
N Wometco ........ . 17T1/2 17718 - 3B - 209 10 235

Market

Exchange Closing  Clasing Net  Percent Capitli-
and Wed. Wed. Change Change PIE 2ation
Company Jan 27 Jan 20  in Week in Week Ratio (000000}
e PROGRAMING
O Barrlsintl............. 17/8 1314 + 1/8 + 7.14 14 10
N Columbla Pictures.... 37 1/2 397/8 -23/8 - 595 9 298
N lIDisney. ...yl il 48 5/8 501/4 -15/8 - 323 13 1,576
N Dow Jones & Co...... 43 7/8 45 -11/8 - 250 18 1.377
N Filmways............. 61/8 6112 - 3/8 - 576 1 35
O _Four Star i, geabs bio.§ 2 2 11 1
N Getty Qil Corp........ 581/4 59 - 314 - 127 6 4,785
N Gulf + Western....... 16 161/8 - 1/8 - .77 4 1211
N N A e s 441/2 4238 +21/8 + 501 10 1,060
N MGMFilm............. 6 3/4 7 - 14 - 357 6 335
O Reeves Commun...... 301/2 3012 15 225
O Telepletures .......... 75/8 71/2 + 18 + 166 14 35
O Video Corp. of Amer.. 6 6112 - 12 - 769 16 9
N Warner + 1/2 + 838 18 3495
A  Wrather - 1/2 - 210 18 54

O BBDOInc............. 391/2 392314 - 14 - 62 8 105
O Compact Video....... 31/2 51/4 -1314 -3333 [} 11
N Comsat............... 601/8 61 - 718 - 143 16 481
O Doyle Dane Bernbach 16 1/2 17114 - 3/4 - 4.34 9 91
N Foote Cone & Belding 28 273/4 + 14 + 90 8 75
O Grey Advertising...... 71 7 6 41
N Interpublic Group..... 303/4 3114 - 142 - 160 8 142
N JWTGroup........... 321/2 3218 + 38 + 116 14 169
0O MCI Communications. 31 291/2 +11/2 + 508 50 1472
A Movielab.............. 33/8 3314 - 38 -1000 34 5i
A MPO Videotronics .... 6 3/8 61i2 - 118 - 192 10 3
O A.C. Nlelsen..... .. 43 7/8 451/2 -15/B8 - 357 14 492
O Ogilvy & Mather ...... 31 at 9 132
O Telemation............ 21/8 218 13 2
0 TPC Communlcations. 21/8 21/4 - 1/8 - 555 3 2
O Unitel Video .......... 81/4 9 - 34 - B33 3
N Western Union........ 321/8 3314 -11/8 - 338 15 508
I ELECTRONICSAMANUFACTURING
OIIAELMSEITET i A 10 95/8 + 3/18 + 389 4 19
N Arvin Industrles ...... 133/8 131/4 + 1/8 + 94 6 91
O Cable TV Industries .. 91/2 93/4 - 114 - 256 11 28
O C-Cor Electronics.... 18 18 14 53
A CeteCa.psbe. oo cvunbs 43/8 + 14 + 571 9 10
0O Chyron 8 181/2 - 12 - 270 16 47
A Cohu........ 53/4 — 112 — 889 7 9
N Conrac 24718 - 718 — 351 14 51
N Eastman Kodak....... 71 3/4 70 +13/4 + 250 9 11,580
0O Elec Missile & Comm.17 3/4 18314 -1 o Bk) 7] 49
N General Electric...... 60 58 +2 + 344 8 13,671
N Harris Corp........... 323/8 3414 -17/18 — 547 11 1,012
O Microdyne ............ 141/2 133/4 + 3/4 + 545 16 65
N M/A Com,iInc......... 231/2 22718 + 5/8 + 273 22 896
N 3M. 2. . wipes e s Bab s 54 7/8 54718 11 8,432
N Motorola.............. 553/4 53 +23/4 + 518 10 1759
O Nippon Electric....... 941/4 91 +31/4 + 357 35 3,641
N N. American Philips... 341/2 3558 -11/8 - 3.15 [ 470
N Oak Industries........ 27 3/4 28 - 114 - 89 13 393
A OrroxCorp........... 81/2 938 - 7/8 — 933 30 15
NI RCAYE samE - Lie il s 173/8 167/8 + 1/2 + 28 10 1310
N Rockwell Intl ...,..... 30 297/8 + 118 + .41 8 2277
A RSC Industries ....... 45/8 414 + 3/8 + BB2 &6 11
N Scientific-Atlanta..... 23 25112 -21/2 - 980 24 490
N SonyCorp............ 161/2 157/8 + 58 + 383 13 3557
N Tektronix ............. 513/8 b21/2 -11/8 - 214 12 956
O Telemet (Geotel Inc.}. 13/8 138 4
A Texscan ............. .15 15 21 68
N Varian Assoclates .... 26 3/8 27 - 58 -231 20 209
N Westinghouse 2 24114 - 114 - 103 5 2044
N [ Zenith . {5 MY e f e 11 - 58 - 568 10 70
Standard & Poor’s 400
Industrial Average 128.93 12896 - .03

Notes: A-American Stock Exchange, B-Boston, M-Midwest, N-New York, P-Pacific,
O-over the counter (bid price shown, supplied by Shearson Loeb Rhoades, Wash-
ington). P/E ratios are based on earnings per share for previous 12 months as
published by Standard & Poor's or as obtained by Broedcasting's own research.

Earnings figures are exclusive of extracrdinary gain or foss. Footnotes: * Stock did
not trade on given day, price shown is last traded price. ** No P/E ratio computed,
company regjstered net loss. *** stock split two for one. + Stock traded atdess than
125 cents. **** Stock inactive due to limited bidding.
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$7.125/7.75.

Numbers. Some sense of the relative pricing of the stocks in the broadcast business can
be gained from a comparison of their closing prices last Wednesday with that of three
menths earlier, on Oct. 28. The two figures appear side by side. ABC —5$31.25/36.50.
Capital Cities—S$70/74.50. CBS—$42/53.75. Cox—$34/32.125. Gross Telecasting—
$28/27.125. LIN—$35.50/32.50. Metromedia— $164.25/144.00. Mooney— 5$4.75/5.75.
Scripps-Howard— $18.50/20. Storer— $26./29.25. Taft—$29.25/30.25. United Television—

which has entered the cable business in a
big way with good franchises. “‘At the
other end’’ of the multiple scale,
Leibowitz pointed to the networks, which
he said are ‘‘unusually depressed’’ in their
market pricing. He prefers ABC to CBS—
saying he feels the former's development
strategy for participation in new media
markets is better, particularly its use of
joint ventures, for spreading risks. One
other reason to look at the networks,
Leibowitz thinks, is that the fractionaliza-
tion they will experience due to new media
is “‘exaggerated.”

Leibowitz also is recommending LIN
Broadcasting as a special situation, be-
cause LIN’s operation of radio paging
systems puts it in a position to capitalize
on ““the ... emergence of cellular radio.”

John Reidy is maintaining a *‘neutral to
positive’’ stance on ABC, CBS and RCA.
(The last isn’t usually included in analyst
considerations of broadcast stocks—the
company is generally considered to be in
the electronics business.) In Reidy’s
analysis ‘‘the expected returns of the net-
works are not bad ... but I'm worried
about trends in program costs . . . the costs
of entering new technologies.” Reidy has
no rated “‘buys’’ in the field, with the ex-
ceptions of cable-related Warner Com-
munications, Time Inc. and Times Mirror.
However, he'd like to add Capital Cities
and Cox Broadcasting to his buy list “‘at
lower prices.”

Sachar’s recommendations for the long
term include the ‘“‘hybrid groups' —Cap-
cities, Cox, Multimedia and Storer. She
noted that people are concerned about the
high multiples of Capcities and Cox, and
suggested that they monitor the stocks
and buy when they dip. For the networks,
however, Sachar expressed ‘‘concern for
their long-term fundamentals,”’ and
recommends taking a ‘“‘trading orienta-
tion” toward those issues.

Before the review of investment
strategies, the analysts had spent some
time discussing the broad outlines of the
industries, and much of what they had to
say proved optimistic about broadcasting.

Leibowitz saw *‘no real threat’’ to broad-
casters, particularly the networks, from
““‘immediate alternatives—statistics
wouldn’t bear out the end-of-the-world
stories’’ he says. Nielsen research shows
that pay cable subscribers are actually
watching 20% more television, Leibowitz
said, and that viewing only amounts to a
theoretical 3% to 4% diversion from com-
mercial broadcasters. One thing that must
be kept in mind, he added, is that figures
showing 30% shares for HBO are only for a
movie’s premiere, while the pay services
then go on to run that film “five or six
times,’ at substantially reduced shares.

Network shares are down due more to in-
dependent stations than cable, he said,
while network advertising levels are up.
Reidy agreed, saying that in a business
where ‘‘station operators” have profit
margins in the 35%-plus range, and net-
works in the mid to upper teens, with
returns on invested capital in the 20%
range ... the industry is not dead, or even
dying.” He sees future revenue growth,
however, largely based on price increases.
Still, any drop in network viewing due to
cable will be largely offset by growth in
television homes, Reidy thinks. And, he
says, broadcast television remains the
most effective form of mass advertising.
Sachar voiced concern about what pay
television’s growth will mean for the
future because, ‘‘people can only watch
one channel at one time.”” She later noted,
though, that the networks are faced for the
first time in their history with competition

in programing, and she is “‘reasonably op- .

timistic they will come to a harmonious
and profitable solution.”

There was some disagreement over what
effects deregulation of broadcasting might
have on broadcasting stocks. Sachar took
the view that if station ownership limita-
tions were raised, deregulation wouldn't
have much effect since most major groups
don’t have full complements now.
Leibowitz disagreed, saying the missing
stations are usually UHF's—and that per-
mitting groups to own more VHF’s could
well focus attention on the values of such
properties. ABC, for example, would be
worth $39 a share for its stations alone, on
the basis of what Metromedia had agreed
to pay for wCve(Tv) Boston. (The network
was trading then at $31 a share.)

ABC figured in a later question asked of
Leibowitz by an analyst in the audience—
to characterize ABC’s senior manage-
ment. Leibowitz said that while ABC had
shown ‘‘no clear sense of direction for a
number of years' lately ‘‘at least there’s
been a little more focus’ That somewhat
negative view, however, is more than com-
pensated for by the stock's multiple, he
said—‘‘at $31 you’'re not paying for
brilliant leadership.”

Aside from views expressed by this
panel, there are more negative opinions of
broadcasting in the analytical community.
Joe Fuchs of Kidder Peabody for one is
“*still cautious on the near term,” anti-
ticipating that economic slowdown will
mean ‘‘short-term disappointments
against perceived expectations.” Though
“‘very positive’” on all media issues for the
longer term, Fuchs has no media stocks
on his near-term buy list. Long term, how-
ever, he'd recommend watching for drops
in prices to “‘upgrade a portfolio” with the
purchase of ‘‘high quality names™ like
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High Performance 2.5 kW trans-
mitter uses field-proven exciter;
delivers clean crisp signal; has auto-
matic filament voltage regulation,
power control; is suitable for unat-
tended operation; is solid-state
except for one tube in final amplifier;
provides efficient, cost-effective
operation. -

Write for-brochure on 814R-1

Continental Electronics Mfg. Co.

Box 270879 Dallas, TX 75227

(214) 381-7161
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® OLDEST PROMOTION IN THE
INDUSTRY ...
Over 26 years , , , 1,000 plus stations,
GETS DOUBLE RATE CARD
RATE , ..
A complete promotion package
providing sponsors and "‘extras’’
that command extra dollars.
TREMENDOUS SPONSOR
FOOT TRAFFIC . .,
Proves the effectiveness of your
station with tangible results.

CONTINUOUS RENEWALS . ..
Sponsors and listeners demand it,
INCREASE RATINGS. ..

A proven leadet in all markaets.

© Copyright 1962, J.R. Hampton

Complete 13 4§
Week “Ready to 5”
Air" Package ™

““Our Business Is Improving Yours”

" WORLD WIDE
BINGO, INC.

P.O, Box 2311 ® Littleton, CO 80160
Telephone (303) 795-3288




Capcities, Multimedia and Cox. If Fuchs
were to use a network stock (which he
isn’t using at the moment), it would be
ABC, because “‘they’re doing a superior
job of becoming involved [%n the new
media] on the most attractive risk/reward
basis."

And while the current surge in the
broadcast business may ‘‘tend to support
bullish near-term numbers,”’ Fuchs re-
mains concerned because, he says, broad-
casting “‘has a history of turning on a
dime.”

Television’s strength, meanwhile, has
Ed Atorino of Smith Barney Harris
Upham *‘in the process of shifting gears.”
Atorino thinks the reduction in inflation,
and the easing on commodities pricing, has
helped boost the surge in spot placements,
which he sees running 12% to 15% ahead
of last year in the first quarter. With slight
declines in their stock prices, Atorino says
he'd be ‘“‘pretty interested in Capcities,
Metromedia and Taft”” He says he prefers
groups to networks, though CBS is *‘pretty
cheap,” but it’s still too early to be in-
teresting.

And anyone who thinks the $160-per-
share price of Metromedia is steep, hasn’t
been listening to E. E Hutton's Susan
Watson. Her estimate is that by the end of
1982. Metromedia shares will hit $200,

Teleprompter
spin-off: 147,000
subs that could
net $110 million

Those are the numbers involved in
the divestiture of 12 systems
resulting from Westinghouse merger

Westinghouse Broadcasting Co. has placed
12 cable systems belonging to its cable
MSO subsidiary, Teleprompter Corp., on
the trading block to comply with the
FCC’s. rules prohibiting the common
ownership of co-located broadcast and ca-
ble properties. The company could realize
more than $110 million in kind or cash
from the spin-offs.

Last August, when the commission
gave Westinghouse the go-ahead to ac-
quire Teleprompter, it also granted the
New York-based, broadcast group a one-
year waiver of the crossownership rules to
divest its prohibited cable interests that
resulted from the merger. The 12 systems
total about 147,000 subscribers (BROAD-
CASTING, Aug. 3, 1981).

The systems put on the block, which are
in conflict with Westinghouse ownership
of broadcast properties in the Pittsburgh,
Philadelphia, San Francisco and Boston
markets, include:

m Morgantown, W.Va. (12-channel
capacity, 12,441 subscribers, passing
13,815 homes). :

m Johnstown, Pa. (13-channel capacity,
29,514 subscribers, passing 33,485
homes).

m Southern New Jersey systems in
Ventnor (16-channel capacity, 12,197
subscribers, passing 13,815 homes),
Ocean City (15-channel capacity, 9,167
subscribers, passing 15,800 homes),
Bridgeton (14-channel capacity, 3,331
subscribers passing 6,234 homes) and
Vineland (14-channel capacity, 12,054
subscribers, passing 19,138 homes).

® Northern California systems in Los
Gatos (30-channel capacity, 6,203 subscri-
bers, passing 19,138 homes), Santa Clara
(28-channel capacity, 10,327 subscribers,
passing 31,065 homes), Milpitas (33-
channel capacity, 3,874 subscribers, pass-
ing 11,049 homes), Newark (28-channel
capacity, 3,931 subscribers, passing 9,269
homes), and Qakland-Piedmont (35-
channel capacity, 22,442 subscribers, pass-
ing 117,877 homes).

® Worcester, Mass. (27-channel
capacity, 21,187 subscribers, passing
57,001 homes).

_Westinghouse has indicated that it
would prefer to exchange the systems for
others, perhaps in areas where
Teleprompter already has established
systems. But that does not exclude the
possibility of exchanging systems in a
market where the MSO does not have a
foothold, or of accepting a cash deal, said a
Teleprompter spokesman.

Marvin Shapiro, a Westinghouse senior
vice president who is handling the spin-off
negotiations for the company, said through
a spokesman that the 12 systems are being
offered individually and that “‘all prices are
open.”’

And, while it is not known how much
Westinghouse may get from the spin-offs,
in light of the company’s preference to ex-
change systems, one industry analyst esti-
mated ‘‘conservatively,’”’ that the systems
may yield ‘‘between $700-$750 per sub.”
He also suggested that the systems in the
East, which are older and may need
rebuilding, would bring less, perhaps in
the $500-per-sub range, while the Califor-
nia systems, which are newer and have a
greater potential for adding subscribers,
may bring as much as $1,000 per sub. The
dollar value of the 12 systems, combined
146,698 current subscribers at $700 per
sub would total $102,688,600, and at $750
per sub, $110,023,500.

Videodisk sales
below expectations

DiscoVision announces closing
of California plant; RCA says
sales figures aren’t that bad

While the videodisk industry outlook for
1982 is not nearly as rosy as the manufac-
turers of the two existing models—optical
and capacitance had once predicted, those
manufacturers, DiscoVision Associates
and RCA, still insist that output levels for
the coming year will far exceed those for
1981.

On the optical side, however, overly op-
timistic projections, perhaps due to the
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recession and the ensuing lack of demand,
resulted in an announcement last week by
DiscoVision, a joint venture between
MCA and IBM, that effective Feb. 26 it
will close its Carson, Calif., manufacturing
plant. (The company will retain its market-
ing, video processing and development
lab, located in nearby Costa Mesa.)

DiscoVision spokesman Miller Bonner
indicated that the planned shut-down of
the Carson facilities was a cost-cutting
move as opposed to a production cutback
since those operations are being
shifted to another plant, located in Kofu,
Japan, operated by Universal Pioneer
Corp. Universal is owned equally by Dis-
coVision and Pioneer Electronics of Japan.
As Bonner described the situation, Dis-
coVision had originally anticipated a 500%
increase in videodisk output in 1982 but
has determined more recently that the
realistic growth rate for the coming year is
in the 250% range. As a result, he said, the
company concluded that it could not
‘“‘keep both plants running at cost efficien-
¢y, and is going with Kofu because it is ‘‘a
second generation plant,” that can easily
absorb the work produced at Carson and
more. :

Asked about the possibility of DiscoVi-
sion getting out of the manufacturing end
of the business altogether, perhaps selling
its share of the Kofu plant to Pioneer, Bon-
ner replied, ““That's pure speculation. We
have no information that that’s going to
happen at all.”

Although DiscoVision refuses to dis-
close its videodisk production statistics, it
is understood that the Kofu plant was pro-
ducing about 200,000 disks per month as
of last summer.

RCA meanwhile was continuing the
process begun several months ago of both
downgrading the initial projections it had
made for its capacitance format disk play-
ers and saying that the sales that have been
made to date have really been rather good
(BROADCASTING, Dec. 21, 1981.)

Indeed, RCA Chairman Thornton
Bradshaw, in his “‘year-end message’’ (see
page74), reiterated a line heard from other
RCA quarters that ‘‘more than 65,000
players have been sold at retail since
market introduction last March, more
than double the sales of color TV sets or
videotape recorders in their. first full in-
troductory years.' (At the same time,
Bradshaw’s figures show that there are
close to another 100,000 players in the
hands of RCA’s distributors and dealers
that haven't been bought by consumers.)

RCA even has made sure that those
writing about the company get to read one
analyst's thoughts about the RCA disks—
Ben Rosen attributes skepticism about the
disk business chiefly to ‘‘overoptimistic
statements made by RCA™ that he in turn
blames on Bradshaw's predecessor, Edgar
Griffiths. Player sales, Rosen maintains,
were ‘‘not bad at all.”

And RCA, in fact, severely underesti-
mated the potential of the disk software—
initial projections said each estimated play-
er purchaser might buy 10 disks in the
first year—they really bought 16, accord-
ing to Bradshaw.




Birch Report buys
Media Statistics

The Birch Report, Coral Springs, Fla., has
reached an agreement in principle to ac-
quire Media Statistics Inc., Silver Spring,
Md., at a price said to be “under a million
dollars"

The effective date of the transfer of the
radio research firm is March 1. Negotia-
tions had been in progress for the sale
prior to the death of James Seiler, presi-
dent of Media Statistics (BROADCASTING,
Jan, 11), :

Under the terms of the agreement, all

Media Statistics contracts will be assigned

to Radio Marketing Research Inc,, parent
company of the Birch Report.

Tom Birch, president of thé Birch Re-
ports, said the evaluation of Media
Statistics showed that its Mediatrend ser-
vice was ‘‘the most w:dely used’” monthly

offering in the major markets while the|

less frequent Mediastat studies have re-
mained strong in the smaller markets.

The combination of The Birch Reports
and Media Statistics, he said, will permit
reporting in 246 markets nationwide,
based on quarterly, semiannual and an-
nual measurement of some 200 markets in
1982 and monthly measurements now
conducted in 46 markets. Birch said there
is a goal of monthly measurements in all
of the top 50 markets by midsummer.

Cable profits dip after steady climb

FCC figures for 1980 show
expenses, interest caused

15% income dip to $168 million;
pay revenue hit $574 million

For the first time in the five years the FCC
has released financial figures for cable
television, the industry showed 4 drop in
profits. ln 1980 it still made money—
$168.1 million—but that was a decrease of
15.7% from its all-time high of net income
before taxes of $199.3 million in 1979.
All other categories continued to climb,
according to the .cable figures the FCC
released today (Feb., 1). -Reveniies in-
creased 23.2%, from $1.8 billion to over
$2.2 villion. Expensés rose 27.7%, from
$1.1 billion to $1.4 billion. That left an
operating income of $799 million, But
when depreciation/amortization and in-
terest expenses were figured in, the net
profit dropped to $168.1 million. In 1979
operating income was $690 million, but
lower depreciation and interest expenses

produced profit of $199.3. million.

Depreciation and interest expenses
chewed into operating income in.1979 by
71%. In 1980, that figure increased to 79%.

The FCC has not released an analysns of
the profit drop and probably won’t, due to
staff cutbacks in the Cable Bureau. But
one staffer guessed that rising interest
rates that. affected the economy in 1980
took a bigger bite out of cable profits than
in former yeéars,

Pay revenues continued their soaring
climb, In 1978 pay accounted for 13% of
the industry’s total revenues, in 1979 19%
and in 1980 26% ($574 million) of total
operating revenues. That was a 62% in-
crease from 1979, when pay revenues were
$365 million.

The FCC reported 16,9 million total ca-
ble subscribers in 1980, a 7.3% increase
from the year before.,

The FCC figures are based on filings by
96% of the country’s cable systems. They
include, in addition to the actual totals for
that 96%, projections for 100% of the cable
systems.

The average monthly rate for basic ser-
vice was $7.69, ranging from Vermont’s

$6.37 to Alaska’s $24.76. The average
monthly rate for pay was $9.13, with a low
in the Virgin lslands (3$6) to a high in
Alaska ($13.36). The average installation
fee was $17.66, ranging from a low of $10
in Rhode Island to a high of $40 in the
Virgin Islands.

Book value of the total assets of the ca-
ble industry was reported to be $4.44
billion, up 38% from 1979’s figure of $3.21
biliion.

In 1979, seven states -reported losmg
money. _That figure increased to 12 in
1980. Cable systems in Tennessee lost
more than $9 million, Georgia lost more
than $5 million, South Carolina $4
million and Utah $3 ‘million.

California; Pennsylvania and New York
were the states with the most subscribers
(each Gver one million), and also showed
the greatest profit: California, $35 million;
New York, $17 million, and Pennsylvania
angd Washington, $12 million each.

The FCC said pay services were offered
in 1,824 financial entities out of the 6,649
communities that reported.

Based on the actual numbers the FCC
received, interest paymems amounted to
$202 m:lhon an increase of 35%.
Depreciation and amortjzation increased
from $305 million to $399 million, a 31%
increase. The biggest jump in expenses
came in payments to pay programing sup-
pliers. They rose 66% from $133 million to
$222 million in 1980. The other major ex-
pense categories had increases near the
27.7% figure of operating expense in-
creases.

The FCC also broke down SlatlSllCS by
number of subscribers in individual
systems. On the average, systems with
fewer than 1,000 subscribers lost money
in 1980. Systems with 20,000 subs or more
brought in the most revenue and were the
most profitable. Systems with 1,000 or
more subs were the smallest systems to
make money and profits steadily increased
as subscriber counts increased.

FCC computer problems had delayed
release of the 1980 cable figures until to-
day, Feb, 1. The state-by-state chart
follows on pages 80 and 81.
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A state-by-state tracking of cable

. 1980 1979 X 1980
1980 1979 % operating operating % pay TV
State subscribers subscribérs change revenues revenues change revenues
Alabama 330,840 311,630 6.2 44,648,004 38,708,176 153 11,461,954
Alaska 13,504 16,874 200 4571515 4,710,029 29 1,088,633
_Arizona 120,162 94,890 2686 16,614,189 12,446,594 335 4,405,938
Arkansas 209,609 199,328 5.2 23,469,365 24,926,333 58 3,847,536
California 1,952,052 1,965,136 0.7 276,234,640 239,673,775 153 73,719,339
Colorado 132,242 115119 14.8 15,821,771 11,426,413 385 4,353,230
Connecticut 318,335 255,402 246 40,066,654 30,321,290 321 8,065,402
Delaware 109,009 97,516 11.7 14,818,712 11,783,080 258 3,056,212
Florida 876,132 737,065 18.9 116,569,644 85,963,215 356 33,683,800
Georgia 387,961 352,447 10.1 58,619,887 38,046,738 541 11,856,276
Hawaii 125,457 117,158 7.1 16,074,052 12,430,453 29.3 1,197,120
Idaho 72,321 76,475 5.4 19,144,070 8218074 113 1,898,722
Iilinois 480,112 379,699 26.5 60,948,696 41514653 468 14,949,262
Indiana 317,923 274,342 159 41,409,448 30,033,160 379 11,385938
Towa 260,240 182,792 42.4 35,010,443 22,478,399 558 11,381,543
Kansas 290,223 245,320 18.3 35,292,586 21,718,783 62.5 7,789,208
Kentucky 234,212 227,880 0.5. 34,987,408 26,526,511 31.9 3,155,497
Louisiana 294,539 239,000 13.5 35,711,604 22,612,029 57.9 10,913,600
Maine 106,443 94,292 12.2 13,152,096 9,908,921 327 2,865,715
‘Maryland 110,043 104,052 40.4 14,992,835 11,505,994 30.3 3,899,368
Massachiisetts 344,532 315,970 57.7 42,135,476 31,765,047 32.6 8,266,113
Michigan 466,124 401,944 16.0 57616811 44113523 30.6 15,699,316
Minnesota 195,859 194,789 05 23,111,148 20,531,488 12.6 5213224
Mississippi 241,471 347,278 305 30,765,771 23,388,502 31.5 7,037,309
Missouri 191,052 188,560 1.3 20,749,726 21,079,486 1.6 4,301,131
Montana 101,392 108,414 44.4 14,275,678 12822316 113 2,944,637
Nebraska 107,748 98,464 9.4 14,846,539 5580059 166.1 3,417,492
Nevada 44706 40,493 10.4 6,063,590 5,422,483 11.8 20718612
New Hampshire 86,379 76,988 12.2 10,148,368 6,853,825 48,1 1,035,764
New Jerséy 549,659 469,612 17.0 78,038,864 60,309,165 29.4 29,798,617
New Mexico 125,997 132,104 308 18,103,199 16,668,658 86 4,230,942
New York 1,187,297 1,110,368 6.9 168,831,732 142,670,156 18.3 47,701,248
North Carolina 339,051 346,134 24 44,400,125 37,051,207 19.8 12,634,632
North Dakota 60,713 49,067 227 7,323,178 5,186,336 412 990,436
Ohio _ 818,053 740,518 10.5 107,343,426 81,321,693 320 29,859,033
Oklahoma 326,011 277029 17.4 41,316,211 27,624,757 496 13,733,605
Oregon 185,301 223,584 1.5 23,633,091 24,187,244 2.3 5711,903
Pennsylvania 1,334,156 1,163,993 209 142,227,720 109,256,629 30.2 32,856,334
South Carolina 176,649 175,351 0.8 24,989,184 21,296,303 17.3 6,726,472
South Dakota 55,474 46,390 19.5 6,282,165 4,693,535 338 1,326,403
Tennessee 250,489 208,515 146 36,655,714 30,888,284 18.7 7,143,967
Texas 986,521 831,517 15.8 120,485,432 98,050,950 22.9 31,801,940
Utah 34,959 20,130 73.7 4,791,944 1,860,292 1578 1,707,612
Vermont 57,853 56,636 21 6,814,671 5,377,751 26.7 966,331
Virginia 320,801 264,007 215 41,238577 29,173,284 41.4 12,047,130
Washington 401,787 341,792 17.8 58,922,930 46,023,820 280 18,530,318
West Virginia 191,136 215197 11.2 46,285,023 40,451,278 144 8,966,547
Wisconsin 197,053 162,370 21.4 24,929,287 32,576,591 23.5 5,865,095
Wyoming . 88,488 79,658 11.1 13,638,914 11,412,498 186 4,073,094
Other (Rhode Isldnd, Guam, . . _
Virgin Islands, Puerto Rico) 69,366 30,143 13041 11,208,035 3,709,327 2022 1,914,078
U.S. Total. 16,287,435 14,798,171 10.1 2,155,220,148 1,706,299,117 26.3 553,526,651
Totals projected to 100% 16,913,224 15,759,500 7.3 2,238,027,153 1,817,144960 23.2 574,794,030
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television’s 1980 financial fortunes

pay TV % operating operating % 1980 1979 % sutsor:ot
revenues change expenses expenses change net income netincome ctiange  included
8.342.1 12 37.4 26,034,843 22864,114 13.9 9,454,282 7,129,660 326 57
648,224 67.9 3,260,646 3,446,502 -54 161,088 593,944 -729 18.6
1,794,945 145.5 9,922,940 7,842,184 26.5 1,267,106 576,831 119.7 0.0
2,021,218 90.4 14,284,326 14,962,824 -4.5 1,774,781 2.090.650 =151 1.8
53,210,147 38,5 171 .297.087 141,279,392 21.2 35,258,662 31,797,322 10.9 123
2,091,336 108.2 10,187,906 6,816,535 49.5 -234,261 126,403 - 0.0
5,100,853 58.1 22,048,959 16,176,972 36.3 - 4,746,228 4,254,724 11,6 0.0
1,795,041 70.3 9,049,820 6,311,175 43.4 2,695,628 3,732,478 -27.8 0.0
18,634,771 80.8 85,064,095 57,942,594 46:8 -2,109,710 515,364 - 0.0
7,269,711 63.1 37,112,105 23,323,396 59.1 -5,318,950 6,866,323 — 6.6
760,475 57.4 11,175,413 7.324,585 526 -579,384 399,892 = 0.0
1,254,651 51.3 5,009,275 4,602,605 8.8 1,859,116 1,488,222 249 8.8
7,554,997 979 38,118,367 252285613 511 5,900,770 6,162,754 -4.3 3._6
6,120,469 85.7 27,667,541 18,534,621 49.3 -1,108,529 1,072,841 = 0.0
5,187,533 119.4 23,537,611 13,01 9.254 _80.8 1,865,622 4,550,011 —56.8 0.0
3,841,049 102.8 21,333,083 13,754,092 55.1 2,114,302 500,158 3227 0.0
2,033,485 55.2 24,827,081 15,143,360 63.9 -1,4566,295 5,222,168 - 58
5169520 1111 23,499,482 13,561,185 733 1,831,266 2,341,980 -21.8 11.8
1,565,578 84.2 7,834,729 6,245,228 25.5 355,018 -784,630 = 1.3
1,675,034 132.8 11,837,680 8,708,216 35.9 -458,298 <75,5690 = 4.7
4,769,101 733 27,190,189 20,812,630 30.6 2,879,888 2,831,769 1.7 0.0
8,685,673 80.7 36,756,558 26,343,458 39.5 5.944.024 5614169 59 0.0
3,282,972 58.8 13,142,231 11,806,124 104 4,134,120 3,581,667 15.4 0.0
4,153,757 69.4 17,529,283 13,259,312 322 6,460,329 5,870,004 1(_)_.1 8.2
2,590,617 66.0 14,279,592 13,199,161 8.2 77,995 3,055,401 -97.4 4.3
2,179,160 35.1 7,470,539 7,488,003 -0.2 5,101,863 3,526,788 447 8.4
902,488 278.7 7,704,087 3,244,095 137.5 1,984,379 147,675 12442 23
1,693,309 223 3,745,409 3,224,767 16.1 1_.395,21 8 1,430,831 —2.5 13.7
453,222 128.5 5,718,055 3,928,999 45.5 1,981,137 1,608,162 23.2 19.0
20,584,595 448 52,323,194 41,007,166 27.6 6,033,948 4,154,425 45.2 0.0
3.221,358 31.3 11,289,522 10,160,273 1.1 3_,131 947 3,603,712 -13.1 0.6
36,135,268 320 108,710,905 93,802,740 15.9 17,711,345 11,054,123 60.2 9.4
8,551,876 47.7 24,935,538 22,075,324 13.0 4,047,412 3,072,574 31.7 34
411,371 140.8 4,708,280 3,586,209 31.3 127,183 305,002 —5§._3 53
15,114,902 97.5 71,745,524 58,116,934 235 -1,973,748 -11,400,320 — 20
6,385,989 1151 23,728,619 15,415,635 53.9 8,394,751 5,320,747 57.8 0.0
3,302,639 73.0 16,639,951 16,214,783 —4.2 3,064,091 4,630,973 -338 27.1
18,499,695 77.6 87,643,241 63,888,834 37.2 12,285,152 17,323,077 —-29.1 4.5
5,479,324 228 16,848,734 14,325,393 17.6 -4,034,513 -243,111 == 121
442,620 199.7 3,847,427 2,951,198 30.4 628,933 93,958 569.4 13.1
3,751.423 90.4 29,760,574 22,392,817 329 -9,275,958 -1,422,297 - 25
17,398,223 82.8 82,322,419 60,353,037 364 8,896,153 13,287,914 ~33.1 1.2
378377 351.3 4,217,046 1,983,448 11286 -3,191,515 -2,373,152 - 0.0
603,332 60.2 4,233,011 3,092,327 36.9 1,765,295 1,412,058 25.0 16.6
6,613,007 82.2 29,429,000 18,692,802 57.4 -1,663,102 -130,303 — 1.4
12,474,232 485 37,631,899 27,402,892 373 12,030,309 7,666,023 56.9 12.8
3,362,827 166.6 28,031,018 21,445,008 30.7 11,417,065 14,698,540 -223 459
2,887,229 103.1 15,926,448 21,218,202 —-249 1,495,444 4,850,198 -69.2 8.8
2,587,273 57.4 8,082,960 6,631,112 21.9 2,064,321 4,800,678 —-57.0 10.9
737,058 169.7 8,121,858 2,622 977 209.6 865,396 236,638 265.7 0.0
333,693,966 65.9 1,385716,070 1,057,873,007 31.0 161,897,204 187,169,376 ~-135 37
355,371,636 61.7 1,438,957,497 1.1 26._595.322 27.7 168,117,653 199,328,409 -157 0.0
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The moving television picture is actually a series of still
pictures displayed sequentially at a rate rapid enough to
give the impression of centinuous motion. Each frame is
created by scanning a beam of electrons in a horizontal
line from left to right and from top to bottom over the face
of a phosphor-coated tube. The number of scanning lines
in any system determines the accuracy or resolution of the

reproduced picture. The NTSC color television standard
has 525 horizontally scanned lines displayed at a rate of
30 frames per second. The NHK high-definition televi-
sion system produces 1,125 scanning lines on a screen
with an aspect ratio (width to depth) of 5 to 3 (conven-
tional television is 4 to 3), and thus presents five times the

standard amount of picture information in each frame.

ARTISTS TAKE OVER FROM THE TECHNOLOQGISTS IN

The brave new world of HDTV

Hollywood. creative community
puts new medium through its
paces, finds performance

up to or beyond expectations;
CBS takes it on the road for
demonstrations on both coasts

The eventuality of high-definition televi-
sion (HDTV) came a giant step closer in
the Hollywood production community as a
pioneering TV network, two leading edge
producers and an impressive coalition of
Japanese manufacturing interests got
together to demonstrate what could be the
state of the art. The results were first
shown on Jan. 22 at a presentation in CBS-
TV’s Television City: The East Coast will
get its chance to see what they’ve wrought
at VIP screenings on Feb. 9-10 (New
York) and Feb. 24-25 (Washington).

The medium, say its protagonists, has
the potential to become the wave of the
future in the Hollywood production com-
munity, not only for cable and broadcast
television, but for theatrical features as
well—the consensus of a small, but grow-
ing, group of industry pioneers who have
begun experimenting with ‘‘electronic
cinema’ technology on the sound stages
and backlots of Hollywood.

Protagonist No.l, of course, is CBS-
TV’s Joseph Flaherty, the determined

media futurist who has led—and some-
times pushed-—the American engineering
community into such earlier revolutions
as electronic news gathering, conversion
to one-inch- video recording and a world
standard for digital recording. Flaherty’s
latest vision: HDTV via DBS—that is, by
direct broadcast satellite—into every home
and hamlet in the nation.

His co-protagonists:

Francis Ford Coppola, the flamboyant
movie diréctor who has talked since his
college days about the possibilities of a
marriage between film and video. For the
motion picture industry to flourish, Cop-
pola told a gathering of engineers las} year,
“the old ways must die away and give way
to. new life, new technology and new
talent”’

And television producer Glen Larson,
who has been striving for television comi-
munity acceptance of HDTV for more
than two years. ‘‘Shooting on film and
transfetring to tape, as we do now, is time
consuming and expensive,”’ he explains.
““The high-definition video system could
revolutionize the way television programs
are put together”

Flaherty represents the conceptual
brains and media muscle behind HDTV.
Coppola and Larson are leading the way in
the creative community. The technology is
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latgely to the credit of the Japanese Broad-
casting Corp. (NHK), Panasonic, Sony
and lkegami. The 30-minute ‘‘demon-
stration”’ tape they've now prepared to
show the world demonstrates what HDTV
¢an do when applied to different television
and movie production situations.

The tape was shot in various southern
California locations over the past two
months. Included are two six-minute,
original ‘**‘movies’’ produced at Coppola’s
Zoetrope Studios in Hollywood, scenes
shot in parallel with film cameras for an
upcoming episode of the Glen Larson Pro-
ductions series, The Fall Guy, on ABC-
TV, coverage of the annual Rose Bowl
parade taped in Pasadena on New Year’s
Day and highlights of a Los Angeles Rams
football game taped in Anaheim on Dec.
20.

“The tape was produced (o encourage
development of the [HDTV] system,” ex-
plains CBS’s project supervisor Dwight
Morss. ““We believe the technology has
great potential for the industry”” From the
point of view of CBS, the project is a logi-
cal next step in the company’s bid to con-
vince policymakers that a high-definition
television service should be offered on
proposed direct broadcast satellite frequen-
cies, including DBS transmissions directly
to CBS affiliates, with those stations



retransmitting advertiser-supported pro-
graming terrestrially to homes. In addi-
tion, two of the three DBS channels being
proposed by CBS would be used to
transmit directly to homes, businesses, in-
dustrial users, colleges, theaters and hos-
pitals, among others.

Proponents are optimistic about high
definition’s application to videotext and
teletext services, which would take advan-
tage of the wider and clearer image the
technology provides.

CBS has filed for an Alameda, Calif., ca-
ble franchise. If granted, CBS says that
system “‘would offer a full range of com-
munity services, including the potential
for high definition.”” The network also sees
future applications for HDTV for
videocassettes and videodisks:.

The latest test uses technology
developed by NHK and several Japanese
manufacturers over the past 14 years, first
introduced in the U.S. during the February
1981 conference of the Society of Motion
Picture and Television Engineers in San
Francisco (BROADCASTING, Feb. 16,
1981). NHK, in cooperation with Sony,
Panasonicand Ikegami, provided all of the
HDTV equipment and much of the per-
sonnel for the productions. The prototype
equipment includes cameras, videctape
recorders, monitors, receivers and large
screen projection displays, as well as ex-
perimental microwdve and glass fiber
transmission systems.

The high resolution of the NHK/Sony
system is derived primarily from its use of
1,125 scanning lines. This compares with
the 525-line NTSC standard used in the
U.S. and Japan and the 625-line standard
of Europe and other areas on the PAL or
SECAM standards. The system also
features enhanced color reproduction and
fidelity, in addition to stereo audio capacity.
It employs a broader width-to-height im-
age ratio—five-to-three as opposed to
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NTSC's four-te-three. This difference
broadens the optimum viewing arc and
reduces the optimum viewing distance for
the HDTV pictures. In order to-accommao-
date the technological innovations, the
NHK/Sony system uses a 30 mhz video
bandwidth.

“HDTV is an achievement that will
soon benefit viewers in-all countries,” ex-
plains Dr. Ryo Takahashi, director general,
NHK Engineering. **We especially believe
high definition will bring to the world a
new dimension in television and cinema.”’

Production of the half-hour demo tape
began early last December at the 20th
Century-Fox Television soundstage being
used by Larson for production of The Fall
Guy. A modified CBS remiote productiorni
van was used to house the equipment, all
profotypes brought over from Japan. In-
cluded in the production were three
HDTV cameras, three modified
BDH-1100 videotape recorders (one used
as a portable unit), interfaced
BVE-1000 videotape editor, and several
20-inch color monitors. Six Sony/NHK
crew members were directed by NHK’s
Nakamura Takashi. A portable switching
unit allowed field producers to include cuts
and dissolves in their taping, but the bulk
of assembly and post-production work was
conducted at a CBS facility (Television
City) in Los Angeles, under the direction
of Morss and Dick Green, technical super-
VisOrT. X

A major goal of the venture has been to
assess the potential of HDTV to replace or
enhance filth in producing television pro-
grams and theatrical features.

Larson is excited about the prospects for
*‘electronic cinematography™ as embodied
in HDTV, and ircluded the NHK/Sony
crew not only on the 20th Century-Fox.lot,
but on location sites for The Fall Guy in
suburban Lds Angeles. “We’ve all come
to expect a standard of excellence called

the film look,'” Larson said recently.

*“This standard incorporates rich and s(ib-
tle tones, lextures and contrast in the
filmed images”’ Larson points out that
most television programs (situation com-
edies are a notable exception) are shot on
35 mm film and transferred back to tape in
finished form for dehvery to the networks.
The multi-step process is expensive, but
takes advantage of film’s wider contrast
ratio. Film’s contrast ratic is more than
100-to-one, as compared with about 30
to-one for videotape. The improvements
of HDTV bring videotape’s contrast ratio
gloser in line with film, making it possible
to tape in subdued hghtmg and create
more subtle visual effects. *“I think that for
the first time, we have a quality alternative
to film,” Larson said.

For Larson, the ‘“look™ of current
HDTV pl‘OdUCtanS is “quue remarkable”’
He found the equipment’s performance in
the field to be flawless, proudly showing
off samples of the production to ABC En-
tertainment President Anthony
Thomopolous and other ABC executives
visiting The Fall Guy set. He envisions a
day in which HDTV may help reduce
Hollywood’s spiraling - production costs
through elimination of the costly film-to-
tape process and lengthy editing process.

“It’s clear from what we see right now
that HDTV could bring to the United
States' the most advanced television
system and service in the world;” Flaherty
said during the Jan. 22 presentation.
**While- our current systern has served us
well for 40 years, continued dependence
on that standard would mean that the U.S.
would enter the 21st century with the
lowest technical quality broadcasting
system in the world.

“The image quality, wide aspect ratio
and the sharpness of HDTV pictures
create for the viewer a new and exciting
feeling of presence and realism. Indeed, a

In front of and behlnd the camera. Leﬁ‘ on the set of Zoetrope s "Six Shots" HDTV mini- teature Right: Benny Coleman director of photography
for Glen Larson Productions’ The Fall Guy serfies, with the high-definition camera (at left) alongside the standard 35 mm film camera.
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high-définition, wide-screen presentation
of a televised football game, for example,
is a totally new experience—as different
from color television as color television is
different from black-and-white televi-
sion.”

“‘As a replacement for what we're doing
now, I think it looks pretty positive,” says
Mike Young, a Glen Larson Productions
engineer who has been in charge of the
unit’s HDTV activities. *‘In general, we
think it’s likely that this can replace 35mm
film for television program production.”’

Young thinks it’s “‘very likely”’ that
Glen Larson Productions will continue its
commitment to developing and adapting
HDTV technology to meet producers’
needs and that the day may soon arrive
when television networks and indepen-
dent production companies shoot entirely
with HDTV equipment.

““There were some spécifics that we’re
not totally satisfied with,’. Young con-
tinues, ‘‘but basically the NHK -and Sony
system looks pretty.good.”’ In order to be
of practical use in the television produc-
‘tion industry, he noted, HDTV cameras
would have to be smaller, more light-
weight, and use smaller lenses than those
included in the HDTYV taping. ““The tech-
nology is there; we just need to put it in
different boxes,”’ said Young. *‘The
camera used was really a studio-type
camera. For our purposes, the smaller the

camera is, the better for us, so that we can
use it on a Steadicam, have moving shots,
and get into small rooms.” ‘

Another potential problem for field
work is failuré in electronics, which may
occur more frequently than the mechani-
cal breakdowns associated with film equip-
ment. A steady electrical power source also
would be necessary for HDTV operation.
. “*To be accepted and introduced rapidly,
the cost savings of this system must be
proven,”’ Young believes. A ‘‘major
issue,”’ he believes, will bé crew size. Any
reduction in existing crew sizes is subject
to review by the various Hollywood craft
unions with jurisdiction over crew mem-
bers. Reductions in crew size, coupled
with lower film stock and post-production
costs, could bring significant savings,
Young says.

“HDTV really is a third medium, I
think. It is almost the same quality as the
‘film look,” and much, much better than
existing television- technology,”’ says
Young. ““I think with some tinkering you
won’t be able to tell the difference be-
tween HDTV and film.”” The sensitive
lighting requirements of film production,
he points out, were easily met by the
Sony/NHK prototypé equipment. Glen
Larson Productions was able to shoot all
indoor and outdoor segments of its demo
tape contribution without changirig film-

based lighting requirements. At Zoetrope,

Coppola

to creatively handle and transport.

graphic film.

medium.*

Rebuttal witness, In testimony before the House Tele-

communications Subcommittee last December (BROAD-

CASTING, Dec. 4, 1981), Stanley 8. Hubbard of US.

Satellite Broadcasting (and «sTP-aM-FM-TV Minneapolis-St.
Paul), opposed the setting aside of spectrum space in the
12 ghz band for high-definition television, professing it to
be not worth the bandwidth necessary for such transmi-
sions. Francis Ford Coppola, who participated in CBS-
T'V'’s recent HDTV project described elsewhere in this ar-
ticle, took exception to the Hubbard comments, and
delivered his otn assessment of the medium in this follow-
up letter to Representative Timothy Wirth, chairman of
the subcommittee:

“Television is an electronic medium and thus cre-
ates images and seunds solely through the
_ ~ manipulation of slectricity. The fact that it has no
substance other than energy makes it ideally suited for manipulation, processing,
handling, combining with other images and matting. | read once that creativity
was nothing more than the re-combining of knowledge and sensations that
alréady existed. Because television excels in this area, it is perhaps the most for-
midable creative instrument yet devised.

“Film, on the other hand, is a physical substance, its images and sound recorded
through chemistry. Therefore, it can only be edited or manipulated by cutting with
a razor, and literally Scotch-taping together in new combinations, It is extremely
difficult to combine or matte with other images, and in general is slow and costly

“However, photographic film is a medium at the apogee of its development; it is
able to record the picture in unmatchable color, clarity and luster. Television, by
comparison, is a poor second place when it comes to image quality. Obviously
something is desired that has the flexibility and speed of handling and distribu-
tion to the public of television, and yet matches the image quality of photo-

"High-definiiion television promises to be the first phase of such an ideal new
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crews shot at light levels as low as 40 to 50
foot-candles with good results.

**The major component that’s made
HDTYV possible is the Saticon tube used in
the camera,’ Young explains. “‘It’s an’
amazingly sensitive instrument”’ .

In its post-production, Glen Larson
used a film-style videotape editing system
developed by CBS. That equipment was

-used for off-line editing at a CBS technical

facility in Los Angéles, then existing
Television City studios were used for on-
line editing of the Larson segment.

Coppola has used video production
techniques in making his two most recent
films, *“One From the Heart’’ and ‘‘Ham-
mett.”” Coppola **pushes equipment to the
limit,”’ says one associate. ‘*That’s why it’s
better for him to use prototypes. He has
much to teach those developing a pro-
totype.”’

Coppola has cut and simplified produc-
tion time by interlocking videotape recor-
ders and film cameras in such a way that
cast and crew can instantly monitor
““footage’ as seen through the lens of the
film camera. The system, based on Sony’s
Betamax technology, allows the director to
make editorial decisions much more
quickly than would be the case if film
“‘rushes’” were employed.

Tom Brown, director of Zoetrope’s
electronic cinema department, oversees
the ‘““video assist’’ system and supervised
production of the two short segments for
HDTV, which Brown refers to as HDVS—
high-definition video system. ‘*We're ai
end-user,’ explains Brown. “‘OQur irterest
in this is how it will help us make movies.
We've always had to use equipmerit that
was developed or designed for another
purpose. Taking part in the HDTV experi-
ment puts us in a position to influence the
design of the equipment, which is where
we want to be.”

On the eighth and final full day of pro-
duction, however, Brown was ready to
point out some areas of concern. ‘‘In film,
we are very concerned with precise image
quality because our work is blown up on
the big [theater] screeri,’ Brown points
out. “In television, most people watch the
finished product on a screen that is about
20 inches across. The television viewer is
conditioned to expect less in terms of im-
age quality”” (In HDTYV, however, a com-
parable set would present images about 26
inches across.)

That expectation has carried over, says
Brown, to the production technigues
employed in videotape production for
television. *‘You have one person doing
everything for the camera in television,”
he continues. “‘In film, we have a person
for framing, a person for focusing, a per-
son for moving the system, and better op-
tical control gerierally.”

Brown' believes the introduction of
HDTY should result in a compromise be-
tween traditional filmmaking and televi-
sion production techniques. For the mo-
ment, he finds the process ‘‘significant
and at the same time frustrating,”. since
those developing the new technologies are
sometimes unaware of the filmmaker's
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Books for

Broadcasters

TELEVISION PRODUCTION
HANDBOOK, by Doug Wardwell,
PhD. A complete guide to plan-
ning, staging and directing a TV
produttion. For those involved in
any phase of TV productlon, or who
want to learn how the system
works, this is a working guide
dealing with every aspect of this
arl. It offers an easy-lo-grasp ex-
planation of the working$ of televi-
sion program production and
transmission and the vital func-
tions the managemenllprodUctlon
team must fulfill. Then, the author
tells how to use cameras and re-
lated equipment, lighting, make-
up, sound, visuals, graphics set-
tings and props to achieve the
desired effect and result. He also
offers sound advice on direction,
on-caméra appearance and per-
formance, and electronic editing of
the tape recording for final refine-
ment. It§ a book designed not only
to teach, but to usé as a day-to-day
guide, too! 304 pps., 406 illus.
$15.95

VIDEQO TAPE PRODUCTION
AND COMMUNICATION TECH-
NIQUES, by JL. Efiein. A com-
plete text on the production of
video recording for effective com-
munications. Tells how to put pro-
fessional techniques to work in
commercial, industrial, and school
applications. 256 pps., 100 illus.
$12.85

MOTION PICTURE DISTRIBU-
TION HANDBOOK, by Joséph F
Robertson. A guide for the profes-
sional and amateur filmmaker,
completely detailing how motien
pictures are sold and distributed.
Loaded. with useful data for the
professionai, this book will prove
absolutely invaluable for the
amateur or student. Robertson, a
Hollywood producer, compiehen-
sively discusses ' booking
schedules, rental fees, copyrights,
promotion campaigns, foreign, dis-
Jribution, release prints, respon-
sibilities of the distributor, and
everything eise needed to under-
stand the intricate distribution pro-
cess. Included are samples of ac-
tual contracts, schedulés, and pro-
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15077

motion campaigns. Demographics
and audlence expectations are
discussed for both the théatrical
and television markets. Copyright
law is featured, as is the motion
picture code rating ... plus every-
thing else you need %o know about
filmmaking. 252 pps., 114 illus.
$10.05

HOW TO WRITE, DIRECT, &
PRODUCE EFFECTIVE BUSI-
NESS FILMS & DOCUMEN:-
TARIES, by Jerry McGuire. An in-
formative, behind-the-scenes
course in how to research a film
presentation, how to generate a
script outline, how to write an
effective script, interviewing, how to
actually direct a firm shooting,
photography, dialogue develop-
ment, and how to coordinate the
talent and the lights and the
cameras and the action! Plus,
there's two whole chapters on the
business of film producing. The
Appendices are packed with infor-
mation that further illurhinates the
text—sample letters, script treat-
ments, sample budgets, lists of
agents, sample contracts, and
even equipment source lists. 280
pps., 32 illus.

$14.95

CATY CIRCUIT ENGINEERING,
by William A. Rheinfelder. Here is a
virtual treasurehouse of practical
advice and techniques on CATV
design. Shows how to avoid all the
most common design pitfalls. Pro-
vides everything needed about
CATV circuit design, including
specifications: first-, second-, and
third-generation design; and pric-
ing policies for CATY equipment. A
wide range of auxiliary equipment
is also discussed: level monitors,
combining networks, power sup-
plies, etc. Four Appendices and a
comprehensive glossary comprise
a minihandbook of CATV data. 294
pps., 138 illus.

$14.05

MODERN PUBLIC AFFAIRS
PROGRAMMING, by Phillip
Keirstead. This is an up-to-date
gulde to community public affairs
programming, .written for broad-
casting executives and program-
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mers. There i$ information pre-
sented for both television ‘and
radio; explaining. methods of pre-
paring and executing documen-
laries, Interviews, even quiz shows,
along with practical examples of
each type. Public survéys, public
notice, agreemenls hetween
licenses and the public, and thé
NAB Codes are ail covered in ane
¢chapter designed to clarify_the
legal questions that face every sta-
tion Involved in public affairs
broadcasting. There's-also a guide
to ediiorializirig, explaining ways
to handle the lricky piobiém of op-
posing views, which includes vari-
ous methods used by different sta-
tions. 252 pps, 35 illus. B
$14.95

TV LIGHTING HANDBOOK, by
Dr. James A. Carroll & Dr. Ronald E.
Sherriffs. Everyone involved in TY
production should be familiar with
effective lighting principles. This
book is designed to train badly-
néeded technicians and acuaint
producers, directors, and anyone
involved in producllon with the
basics and specifics of TV lighting.
In workbook -format, with a
multitude of photos (some in color)
and diagrams, the reader learns to
design lighting ‘setups for ail types
of productions indoors and out, for
both color and black and white
television. 228 pps., 230 illus., in-
cluding 4-color sectibn. .
$12.95

HOW TO PREPAFIE A PRODUC-
TION BUDGET FOR FILM &
VIDEO TAPE—2nd Edition, by
Sylvia Allen Costa. A complete
guide 1o determining finances. for
any video tape or film production,
from TV commercials to feature-
length films. Tells how to estimate
every cost associated with any
size production, including the pro-
duction location, cameras and ac-
cassories, sound eguipment,-light
geai, raw film stock or video and
sound recording tdpe, lab develop-
ing, personnel—creative, techni-
cal, and talent—scenic elements,
location expenses, surveéys of
remote shooting locations, film and
tape editing, optical effects and
animation, etc. 196 pps. . |
$12.95

Send Order .
With Payment To:

Send the books whose numbers are indicated at right. Payment must accom-

pany your order.
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BROADCASTING 4 BOOK DIVISION
1735 DeSales St N.W. Washington, D.C. 20036
Book No.

Address

City : State

Zip

Price .

Total $




needs. Asked what he’d hope from indus-
try executives viewing the HDTV demon-
stration for the first time, Brown replied: I
would just like them to keep open minds.””

The cumbersome nature of the current
relationship between *‘electronic’ and tra-
ditional cinema production approachés is
demonstrated by the process by which
Zoetrope edited its HDTV segments.
(Both Zoetrope and Larson edited their
own demo tape segments, providing CBS
with “edit decision lists”’ that were applied
to the original HDTV tape for final assem-
bkly at Television City. Zoetrope
simultaneously videotaped scenes on a
kind of electronic kinescope utilizing a
Sony HDTV monitor. Those 3/4-inch
tapes were transferred to one-inch tape for
editing, then dubbed with music and
effects to a second, master one-inch tape.
According to Brown, Zoetrope is anxious

sion system not a part of the project.

Approximately 50 reporters attended
the Jan. 22 presentation. The two-hour
program included remarks by major partic-
ipants in the joint project, a side-by-side
demonstration of in-studio high-definition
and state-of-the-art 525-line technology
using live models, and display of prototype
equipment designed for HDTV produc-
tion and distribution. A separate ‘‘quality
inspection room’’ provided a comparison
of the high-definition image at close range
with a staridard 525-line display of the
same material.

In his opening remarks, CBS’s Flaherty
compared the advent of high definition to
the emergence of “‘talkies™ in the motion
picture industry or the arrival of color
television in the 1950’s. *“This is a kind of
debutante’s coming-out party,”’ said
Flaherty. “The technology’s been under

1!

Proud parents. Co-hosts of the NHK/CBS high-definition television presentation in Los Angeles
were (I to r) Dr. Takashi Fujio, deputy director of the NHK's technical research laboratories; Joseph
Flaherty, vice president: for engineering and development of the CBS television network, and Dr.
Sakae Shigeta, director of NHK's technical research laboratories.

for standardization in those types of tech-
nologies, pointing out that at least five sep-
arate electronic editing systems are now in
development for motion picture studios.

“One of these will become the stan-
dard,” says Brown. **We want to be patt of
deciding which one it is.”

Another compatibility issue to be settled
is the difference between the NHK/Sony
system’s 60-frames-per-second speed con-
figuration, compared with the 59.94
frames-per-second speed of the Sony edit-
ing console. Producers compensated by
making editing decisions with two sets of
time codes. A ‘‘rough cut™ was made on
the standard speed, then transferred to the
faster speed for HDTV use.

High quality sterec sound is another
goal of the HDTV proponents. Much of
the dialogue, music, action and effects for
the test were recorded in stereo. It is hoped
that marketing of HDTV- systems will ulti-
mately provide for attachment to high
fidelity sound reproduction units.

For this month’s presentations, NHK/
Sony also shipped prototype HDTV video
monitors and projectors from Japan, in-
cluding two 54-inch and one 100-inch pro-
jection models. The demonstrations. also
utilized a new fiber optics video transmis-

development for a long time—now we're
ready to present it to the world’” He
emphasized that the components used in
the first high-definition production in the
U.S. (including lenses, pick-up tubes,
kinescope lenses for monitors, and video
tape recorders) ‘‘are not production
models, but they are close to it”’

NHK was represented at the news con-
ference by the director of its technical
research labs, Dr. Sakee Shigeta, who
spoke through an interpreter. Shigeta
stressed that high-definition video has ap-
plications beyond broadcast television, cit-
ing cable TV, motion picture production,
printing, videotext, teleconferencing, fac-
simile transmission and simulation as ex-
amples. “Through the cooperation of the
participants in high definition,”’ said
Shigeta, ‘‘we are seeking a new worldwide
television standard.”

Shigeta emphasized that NHK had con-
ducted extensive psychovisual research
into television viewing patterns before
concluding that the ideal aspect ratio for
high definition was five to three. In
response to a question, Shigeta said that a
four-to-three ratio might aiso be used for
very large screen projections. He noted
that NHK: will transfer the two Zoetrope
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tapes to 35mm film using a prototype,
laser-based transfer process next spring.
The films will be presented on a test basis
in selected U.S. theaters to gauge audience
reaction to the high-definition picture
quality. Shigeta said he is hopeful that the
transfer process will yield *‘film-like
quality”

Producer Larson, via videotape, said he
believes a 20% saving in producfion costs
can be realized through the application of
HDTV to television program production
units. “High definition adds a totally new
creative dimension to prime-time televi-
sion production,” he added. In introducing
his segment, the producer noted that “‘no
special lighting was used except whaf was
employed in the original film production.”

Ron Colby, representing Zoetrope
Studios in Coppola’s absence, emphasized
that the two six-minute high-definition
segments produced by the studio were ‘“‘a
labor of love” put together by an all-
volunteer cast and crew. Asked about the
implications of high definition among
Hollywood labor unions, Colby, a writer
and director on the project, said ‘‘the
unions have been very, very cooperative

. They gave us a green light to move
ahead’” with electronic cinema.

Colby said Zoetrope ‘‘did all the things
you weren't supposed to do with video
cameras,” including shooting in light
levels as low as 40-50 foot-candles. He told
the audience the next necessary hurdle for
high definition will be *‘a sort of quantum
leap’” in the size of cameras and other pro-
duction equipment. ““We’re very, very-en-
couraged by the results™ of high defini-
tion, Colby concluded. Pressed to compare
HDTV with the “film look,’ Colby said,
‘it looks like great television—but it’s not
the same as film. It’s something new.”’

During a question-and-answer session
following the screening, reporters asked
Flaherty to predict how leng it might be
before consumers would feel the impact.

“A lot depends on what government
agencies will do,’ Flaherty responded,
“‘but we’re in the 1986 to 1990 time
scale”” He noted that the development of
color television took place over a 10-year
span, and suggested that high definition
would be introduced gradually (see Kalba
Bowen study, page 88).

Flaherty confirmed that high definition
is a potential service being proposed in
CBS’s application for a cable franchise in
Alameda, Calif. ““Certainly modern cable
systems can [conceivably] combine chan-
nels to provide an HDTV service,” said
Flaherty, adding that cable’s regulatory cli-
mate is more conducive to high defini-
tion's short-term development. CBS’s
technical supervisor for the HDTV pro-
ject, Dick Green, told BROADCASTING it
would take ‘“‘about five channels’ to
transmit an HDTV signal via cable using
today’s technology, but that might be
reduced by using various compression
techniques.

One way or another, there’s room to
make HDTV fit into the American televi-
sion scheme of things, of that CBS’s
Flaherty and his co-protagonists are sure.
They mean to make it happen.



RicK Lee,

Vice President/

General Manager,

106 FM KMEL, San Francisco.

“We at KMEL ‘The Camel’ in San
Francisco and my counterparts
at the other Century Broadcast-
ing Stations consistently adver-
tise in SRDS because it works.
Our goal via SRDS is to maintain
high visibility, positive image
and point of purchase aware-
ness of our product. SRDS keeps
our stations in full view of the
people who buy radio.”
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Neil ROCKOff,

Vice President and
General Manager,
93 KHJ, LOS Angeles.

"The question was...how do
we translate what we're doing
locally to national buyers, ac-
count people and media direc-
tors? The answer was Simple
and singular. .. use SrRDS. Use it
boldly, with color, and splash
our message. From what we
hear nationally, it's working in-
credibly well.”
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Your station's ads get

David W. salishury,
Executive Vice President,
WROK/WZOK, Rockford, IL.

“Although WROK/W20K are the
top rated stations in our market
and our reps, McGavren Guild,
do an outstanding job, we feel
that advertising in SRDS Is a
mustto getour message to the
various agencies. SRDS is the
only publication that mast time
buyers use.”
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better reception in SRDS.

These radio station executives
know SRDS Spot Radio Rates and
Data is used to recommend
particular radio stations for spot
radio advertising.

They capitalize on this opportunity
with Service-Ads that influence
media planners/buyers the very
moment their markets are being
considered.

They know their Service-Ads
provide pertinent facts about their
stations and markets (format and

programming, ratings, coverage,
demographics) at a time when this
is just what planners/buyers are
looking for. That's why your station’s
ads get better reception in SRDS.

No other reference or trade
publication provides the
opportunity to communicate your
sates story at so critical a time. Take
advantage of it.

Service-Ads in SRDS Spot Radio
Rates and Data. It's the logical
decision. Media decision-makers
will thank you for it.

STANDARD RATE & DATA SERVICE, INC.
5201 Old Orchard Road/Skokie, IL 60077
(312) 470-3100




Research firm sees bright future for HDTV

Kalba Bowen predicts new service
will be delivered by DBS, cable,
videodisk and cassette to over

30 million in 20 years; sets

could be available by 1984

In less than two decades, there will be 30
million digital television sets in the United
States tuned in to high-definition televi-
sion (HDTV) programing, emanating
from direct broadcast satellites, cable
systems and videodisk and videocassette
players.

That vision of the future comes from
Kalba Bowen Associates Inc., a
Cambridge, Mass.,, research firm, in a 32-
page report attached te and supporting
CBS’s latest submission to the FCC (see
page 33).

Much of Kalba Bowen’s bullishness
stems from its belief that consumers will
be willing and able to purchase the special
sets necessary to receive and display
HDTV signals. HDTV will be charac-
terized by greater picture resolution, more
faithful colors, wider screens and high-
fidelity stereo sound.

Assuming volume production, Kalba
Bowen said the retail cost of an HDTV set
will be 20% to 30% greater than that of a
conventional set with about the same
screen size. It noted however, that com-
parisons are difficult since most HDTV
sets are expected to have much larger
screens than existing sets.

Using the history of color television as
its principal guide, Kalba Bowen predicted
that the price tag on HDTV sets will fall as
the number of sets increases. In 1984, the
average price of the 7,000 HDTYV sets that
will be made will be a whopping $2,400, it
said, but, by 1990, when 1.3 million sets
are in use, the price will have plummeted
to $650. And with 29.7 million in homes
in 1999, the price will be just $480, $32
less than today’s average price for a large
color console.

Kalba Bowen's study of the history of
color television and FM radio also led it to
observe that entrepreneurs offering pro-
graming with improved quality, as they
would with HDTYV, ‘‘may be embarking on
an undertaking of some six to 12 years
before market ‘take-off” and 15-25 years
before market domination.” But history
also shows, it said, that consumers are
willing to pay for the improved quality. In
the case of color television, it said, con-
sumers have paid three to four times more
for a color set than for black-and-white.

Kalba Bowen also predicted that the
proliferation of HDTV sets will be acceler-
ated by rentals. Pioneer HDTV pro-
gramers and set manufacturers, it said,
““will support and stress rentals.”’
Although the renting of television sets in
the U.S. is now unusual, it said, renting
will appeal to the consumers of the future,
concerned about obsolescence and quick
repair,

By 1987, direct broadcast satellites will

be delivering three channels of HDTV
programing, and by the turn of the cen-
lury as many as 18 channels may be availa-
ble, according to the Bowen report. But
even before the first HDTV satellite is
launched, it said, HDTV will be firmly
entrenched. The cable, motion picture,
videocassette and videodisk industries will
have exploited and seeded the HDTV
marketplace years before HDTV from the
sky is possible.

The study said that HDTV videodisks
and videocassettes will be available in
1984. The number of HDTV units will
grow from 2,000 in that year to 80,000 in
1987 and to 320,000 in 1990.

““Cable television is particularly suited
for distributing HDTV programing,” the
Kalba Bowen report stated, but because
each HDTV signal requires five conven-

HDTV video instead of film could reduce
by 20% the costs of producing and editing
motion pictures and television shows,
whigh amounted to $6.7 billion in 1981.
HDTYV proponents have also advocated
using HDTV to transmit movies Lo
theaters via satellite, terrestrial microwave

or cable. Using telecommunications to

deliver motion pictures instead of the mail
could save producers $2.4 million per
movie, the report said. Between 1,000and
1,500 copies of every production, ¢ach
costing between $850 to $1,600, are
usually needed, Kalba Bowen noted.
Satellite distribution of HDTV program-
ing to cable systems or to theaters could
begin as early as 1983, when the first of
several fixed satellites capable of handling
the wide bandwidth of an HDTYV signal is
launched. Assuming that a transponder

A guess at the growth of high definition

Number of HDTYV sets
DBS/HDTV Via Via Disklor Total Cost of
channelsi DBS CATV Cassette sets HDTV sets?
1984 - - 5,000 2,000 7000 $2,400
1985 - - 20,000 10,000 30,000 1,800
1986 - — 85,000 40,000 125,000 1,000
1987 3 20,000 160,000 80,000 260,000 900
1988 3 80,000 320,000 160,000 560,000 810
1989 4 120,000 440,000 260,000 820,000 755
1990 4 160,000 640,000 320,000 1,120,000 720
1999 12-18 == - 29,720,000 480

This does not include analog fixed satellite service transmissfon to cable systems or
theaters, or other cable, videocassette, or videodisk services.

2Qutdoor electronics for DBS reception are not shown here. Cost is approximately the
same for HDTV, DBS or conventional DBS. We project these costs per year, using volume
production corresponding to years shown above at: $1,000, $700, $500, $450, $400, $360,

$330. $300, 5275, $240.

tional channels, only high-capacity
systems will be able to offer HDTV pro-
graming. The report suggested that the
amount of HDTV programing will grow
commensurate with the number of
subscribers linked to high-capacity cable
systems.

It estimated that by 1990 more than 14
million homes (30% of the total cable au-
dience and 16% of the total television au-
dience) will subscribe to a system offering
between 55 and 104 channels. Such a
system, it said, could easily allocate 10 to
15 channels to provide two to three chan-
nels of HDTV programing. The number
of sets receiving HDTV cable programing,
it said, will grow more rapidly than
videocassette or videodisk HDTV sets:
from 5,000 sets in 1984 to 640,000 sets in
1990.

The programing industry will use
HDTYV to cut production costs and to dis-
tribute programing to theaters. According
to some observers, the report said, use of
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bandwidth of 75 mhz is sufficient for
carrying an HDTYV signal, Kalba Bowen
said, either the two Advanced Westars
{220 mhz transponders), set for launch in
late 1983 and early 1984, or the two
Southern Pacific satellites, scheduled to fly
in 1984 with their 72 mhz transponders,
would be suitable for HDTV transmission.

The future of DBS as a medium for
HDTYV is closely tied, the report said, to
developments in digital technology. Since
the bandwidth of digital signals can be
compressed through various encoding
schemes, it said, ‘‘the commitment to
digital transmission for DBS should be
made at the earliest possible date so that
sufficient bandwidth and spectrum effi-
ciencies can be achieved.” With the initial
launch of HDTV DBS service in 1987,
channel bandwidth will be 45 mhz, it said,
but after digital compression techniques
aie improved, the bandwidth will be reset
to 30 mhz in 1990, allowing more pro-
graming services to use DBS.



For the Records*

As compiled by BROADCASTING Jan. 18,
through Jan. 22, and based on filings,
authorizations and other FCC actions.

Abbreviations: AFC— Antenna For Communications.
ALJ— Administrative Law Judge. alt.—alternate.
ann.—announced. ant.—antenna. aur.—aural. aux.—
auxiliary. CH—critical hours. CP—construction per-
mit. D—day. DA —directional antenna. Doc.— Docket.
ERP—effective radiated power. HAAT—height of an-
tenna above average terrain. khz—Kilohertz. kw—
kilowatts. m—meters. MEOV—maximum expected
operation value. mhz—megahertz. mod.—modifica-
tion. N=night. PSA—presunrise service authority.
RCL—remote control location. S-A—Scientific Atlan-
ta. SH—specified hours. SL—studio location. TL=—
transmitter location. trans.—transmitter. TPO—
transmitter power output. U—unlimited hours. vis.—
visual. w—walts. *—noncommercial.

New stations

FM applications

8 Juneau, Alaska—South Eastern Alaska Broad-
casters Inc. seeks 105.1 mhz, 3.84 kw, HAAT: -1,057
fi. Address: Box 929, Juneau 99802. Principals: Media
Inc. (90%) and Dennis Egan (10%). Media Inc. is
group of eight stockholders principally owned by E.

" Roy Paschal. Media Inc. broadcast interests include
KIJNO(AM) Juneau; KIFW-AM-TV Sitka, Alaska;
KTKN(AM) Ketchikan, Alaska, and 53% interest in
cable system serving Juneau. Egan is vice president of
Media Inc. Filed Jan. 8.

B [mmokalee, Fla.—Umberger Communications Inc.
seexs 98.3 mhz, 3 kw, HAAT: 136.5 ft. Address: 2225
Nursery Road 14-203, Clearwater, Fla. 33516. Esti-
mated construction cost: $26,500; first-quarter operat-
ing cost: $13,500; first-year revenue: $120,000. Prin-
cipal: Applicant is principally owned by Benjamin L.
Umberger, president, and family. He is chief engineer
at WCKY(FM) Clearwater, Fla., and has no other
broadcast interests. Filed Jan. 18.

B Waycross, Ga.—Mark S. Manafo seeks 97.7 mhz, 3
kw, HAAT: 294 fi. Address: Suite 700, 531 Gay Street,
Knoxville 37902. Estimated construction costs: §$78,-
500, Arst-quarter operating cost: $30,000; first-quarter
revenue: 330,000. Principal: Manafo is Knoxville
broadcast consultant who is applicant for new, FM’s at
Elkins, W. Va., Grifton, N.C.; Bath, N.Y.; Hilton
Head, S.C.; Hertford, N.C.; and applicant for new low-
powe{JTV at Crystal River and Marathon, Fla. Filed
Jan. 13.

B Lahina, Hawaii—Shoblom Broadcasting Inc. seeks
93.5 mhz, 3 kw, HAAT: -358 ft. Address: 271 Lake
Havasu Avenue South, Lake Havasu City, Ariz. 86403.
Estimated construction costs: 339,000, first-quarter
operating cost: $19,000. Principal: Lee R. Shoblom
(100%) who owns KFWJ(AM)-KRFM(FM) Lake
Havasu City; KUUK(AM) Wickenburg, Ariz., and is
applicant for new FM's al Yucca Valley, Calif., and
Wickenburg, Ariz. Filed Jan. 5.

» Grafton, N.D.—KGPC Co. seeks 100.9 mhz, 3 kw,
HAAT: 125 ft. Address: 45 West 6th Street, Grafton
58237. Estimated construction costs: $40,000; first-
quarter operating cost: 315,000, first-year revenue:
373,000. Principals: Gary C. Pearson, president
(49.6%), Rodney Webb and Del Nygard (24.8% each)
?nd l!;ree others who own KGPC(AM) Grafton. Filed
an. 7.

B Burkburnett, Tex.—Wichita County Communica-
tions seeks 104.7 mhz, 100 kw, HAAT: 519 ft. Address:
Box 7147. Estimated construction costs: $180,000;
first-quarter operating cost: $45,000; first-year
revenue: $240,000. Principals: James D. Shelton

(33.4%), Joe B. Garza and Keith Adams (33.3% each).
Shelton and Adams each own 44.5% of KKYN(AM)
Plainview, 50% each of KY XX(AM) Odessa, 50% each
of KWKC(AM)-KORQ(FM) Abilene, all Texas.
Garza is Dallas atiorney. Filed Jan. 18.

a *El Paso, Tex.—Etcom Inc. seeks 89.5 mhz, 28 kw,
HAAT: 1,189 fi. Address: 813 North Estrella Street, El
Paso 79903. Estimated construction cost: $190,000;
first-quarter operating cost: $15,000. Principal: Non-
commercial corporation. Ignacio Acosta is president. It
has no other broadcast interests. Filed Jan. 18.

8 Yakima, Wash.—Lougena J. Wikstrom seeks 99.3
mhz, 70 w, HAAT: 553 1. Address: 8610 N.E. 16%th
Street, Bothell, Wash. 98011. Estimated construction
costs: $36,800; first-quarter operating cost: $5,400;
first-year revenue: $51,400. Principal: Applicant is
public relations director for Ron Bailie School of
Broadcast and has no other broadcas! interests. Filed
Jan. 15.

TV application

8 Madison, Wis.—Madison Independent Television
Inc. seeks ch. 47; ERP: 721 kw vis, HAAT: 796 f1.; ant.
height above ground: 743 fi. Address: 141 East 44th
Street, Suite 1001, New York City 10017. Estimated
construction cost: $454,700; first-year operating cost:
$177,000. Legal counsel: Baraff, Koerner & Olender,
Washington. Consulting engineer: John W. Seymour,
Grand Rapids, Mich. Principals: L. William Seidman,
Robin B. Martin, Susan P. Cochran (31.6% each) and
James T. Shrigley (5.2%). Seidman is vice chairman of
Phelps-Dodge Corp., New York-based mining and
manufacturing concern, and former White House
Special assistant. Martin is Kingston, N.Y.; broadcast
consultant. Cochran is Palm Springs, Fla., investor.
Shrigley is Albany, N.Y., broadcast consultant. They
are applicants for new TV at Wilmington, N.C.
(BROADCASTING, June 29, 1981). Seidman and
Martin also each own 18% of applicant for new TV at
Little Rock, Ark. (BROADCASTING, July 14, 1980),
and are principals in applicant for new TV at Omaha.
Seidman owns 22.42% of KSPN(FM) Aspen, Colo.;
13.49% of WFGL(AM)-WFMP(FM) Fitchburg,
Mass.; 11.49% of WRUN({AM)-WKGW (FM) Utica,
N.Y., and 16.4% of permittee WXXA-TV Albany, N Y.
Martin owns 50.54% of WFGL(AM)-WFMP(FM);
and 44.1% of WRUN(AM)-WKGW{(FM). Cochran
also has minority interests in WRUN/WKGW and
WFGL/WFMP. Filed Jan. 8.

FM actions

B Ellsworth, Me.— Arcadia Broadcasting Co. granted
94.3 mhz, 3 kw, HAAT: 441 {i. Address: Steamboat
Avenue, Searsport, Me. 04974, Estimated construc-
tion costs: $4,000;. first-quarter operating cost: 335,-
on0: revenue: $24,000. Format: Standard pops. Prin-

cipals: Mark L. Osborne (55.56%) and wife, Natalie K.
(44.44%). Mark Osborne is vice president for opera-
tions at Northeast Communications Corp., Springfield,
Mass. Natalie is teacher for Maine public schools. They
have no other broadcast interests. Action Jan. 8.

2 Memphis, Tex.—James A. Giesecke granted 105.3
mhz, 100 kw, HAAT: 105 fi. Address: 14233 Protom
Road, Dallas 75234. Estimated construction costs:
$58,100; first-year operating costs: $45,000; revenue:
$20,000. Format: C&W. Principal: James A. Giesecke
is Dallas businessman and licensee of KLSR(AM)
Memphis, Tex. (This corrects item in BROADCAST-
ING, Jan. 11). Action Dec. 9, 1981.

a *Charlotte Amalie, V.I.—Miltony Inc. dismissed ap-
plication for new educational station on 88.3 mhz,
ERP: 100 w; HAAT: 70 f1. Action Dec. 29, 1981.

TV actions

8 Williston, N.D.—Prairie Public TV Inc., granted ch.
4; ERP 100 kw vis., 20 kw aur., HAAT 3,120 ft.; ant.
height above ground 823 ft. Address: 4500 S. Universi-
ty Dr, Fargo, N.D. 58103. Estimated construction
cost: $778,063; first-year operating cost: $45,050;
revenue: 3500,000. Legal counsel: Marmet Profes-
sional Corp., Wash., D.C. Consulting engineer: Don
Geiken. Principals: Applicant is non-profit corporation.
Dennis Folk is president. Action Jan. 6.

8 Lander, Wyo.—The Chrysoston Corp. granted ch.
4; ERP: 100 kw vis, 15 kw aur,, HAAT: 272 f1.; ant.
height above ground: 182.8 fi. Address: 300 North
Center Street, Casper, Wyo. 82601, Estimated con-
struction cost: $675,000; first-quarter operating cost:
$50,000. Legal counsel: Brown, Bernstein & Longest,
Rockville, Md. Consulting cngineer: Kenneth
Williams, Tacoma, Wash. Principals: Robert Zipay and
Henry Ort (20% each); Daniel M. Burke and Vincent
J. Horn Jr. (12% each); Franklin Brown and M. Joseph
Burke (18% each). Zipay is general managerat KCWY-
TV Casper, Wyo. Ort is Casper businessman. Joseph
Burke is rancher and real estate investor. Horn is at-
torney. Daniel Burke, son of Joseph, is attorney. All
Casper. They own KCWY-TV Casper and are new TV
applicants for Cheyenne, Wyo. Action Jan. 6.

Ownership changes

Applications

B KLOV-AM-FM Loveland, Colo. (AM: 1570 khz, |
kw-D; FM: 102.3 mhz, 3 kw, ant. 145 ft.)—Seeks
transfer of control of KLOV-AM-FM Inc. from
stockholders (100% before; none after) to Aspen Leaf
Broadcasting Corp. (none before; 100% after); con-
sideration: $975,000, Principals: Sellers are Robert
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Langenwalier (51%), Daryle W. Klassen (48%) and
wife, Marlene T Klassen (1%), who have no other
broadcast interests. Buyer is owned by Jerry L. Pound
(51%) and Charles E Jacobs (49%). Pound is presi-
dent and general manager of KFML(AM) Denver.
Jacobs is Denver real estate investor. Filed Jan. 15.

8 KYME(AM) Boise, Idaho (740 khz, 500 w-D)—
Seeks assignment of license from KYME Broadcasters
Inc. to ConldaCom Lid. for $120,000 plus $30,000 for
consultancy/noncompete agreement. Seller: M.W.
Brainard (51%) and Thomas E. Hoichkiss (49%) who
have no other broadcast interests. Buyer: Principally
owned by Frederick W. Constant, who is also principal
in applications for new FM’'s at New Plymouth, Idaho,
Laramie, Wyo., and Santa Fe, N.M. Filed Jan. 7.

8 WACI(FM) Freeport, Ill. (92.1 mhz, 3 kw, ant. 300
ft.) —Seeks assignment of license from WACI Inc. to
Weis Inc. for $425,000. Seller: Patrick J. Broderick,
president, and family who have no other broadcast in-
terests. Buyer: Richard C. Weis and Van Buren Man-
agement Inc. (50% each). Van Buren Management is
owned by Joel S. Lee, Milwaukee attorney. Weis is
former president and general manager of WCGV(TV)
Milwaukee. Neither have other broadcast interests.
Filed Jan. 18.

8 WLMT(FM) Wilmington, 1ll. (105.5 mhz, 3 kw,
ant. 275 1.) —Seeks assignment of license from Viking
Broadcasting Corp. to DBC Broadcasting Inc. for $160,-
000. Seller: E.L. Christensen and wife, Virginia; Bosco
Protich and wife, Stella (25% each) who have no other
broadcast interests. Buyer: Donald Burgeson and
David Cox (50% each). Burgeson is general manager
and sales person of WLNR (AM) Lansing, Ill. Cox is
Lansing, Ill., chiropractor. Filed Jan. 7.

8 WRAA(AM) Luray, Va.(1330 khz, | kw-D)—
Seeks assignment of license from WRAA Broadcasters
Inc. to Caverns Broadcasting Co. for $200,000. Seller:
Harry A. Epperson Jr. (100%), who owns WLLY (AM)
Wilson, N.C., and holds CP for new FM at Luray.
Buyer: H.T.N, Graves (90%) and son, H.T.N. Graves Il
(10%) who own WLCC(FM) Luray, Va., Filed Jan. 20.

n WKZY(FM) Escanaba, Mich. {97.1 mhz, 90 kw,
ant. 1,070 fi.)—Seeks assignment of license from
Alpine Broadcasting Co. to Northcoast Media Group
Inc. for $450,000. Seller: John D. DeGroot (45%),
Charles G. Catt, Robert K. Catt, William D. Burns,
Lemoine E. Noirot, Truman D. McNitt and Jerry P
Fox. They own WWRM(FM) Gaylord, Mich., and
WGRY(AM) Grayling, Mich. Buyers: Timothy E.
Moore, Timothy R. Ives and N. Elmo Franklin Jr
(one-third each). They own WVOY{AM)-
WKHQ(FM) Charlevoix, Mich. lves also owns 12.9%
of WJBC(AM)-WBNQ(FM) Bloomington, Ill., and
10% of cable system serving Bloomington-Normal, IIL
Filed Jan. 19.

® WNOX(AM) Knoxville, Tenn. (990 khz, 10 kw-
U) —Seeks assignment of license from Scripps-Howard
Broadcasting Co. to Mack Sanders for $1.2 million
(BROADCASTING, Jan. 25). Seller: Publicly traded
Cleveland-based group owner of four AM’s, four FM’s
and six TV's. Buyer owns WVOK{(AM) Birmingham,
Ala.; and WIRB{AM) Madison, Tenn. Filed Jan. 18.

® WCHU(AM) Soddy Daisy, Tenn. (1550 khz, 1 kw-
D)—Seeks transfer of control of ARC Broadcasting
Corp. from Charles E. Dunn {100% before; none after)
10 Choo-Choo Broadcasting Inc. {none before; 100%
after). Principals: Transferor is sole stockholder of
licensee and seeks transfer in exchange for 49% in-
terest in transferee. Transferee is owned by William
Bonner {51%) and Dunn (49%). Bonner is Chat-
tanooga real estate broker. Bonner and Dunn are also
seeking transfer of WKXC{FM) Soddy Daisy (see
below). Filed Jan. 15.

® WKXC(FM) Soddy Daisy, Tenn. {102.3 mhz, 3 kw,
ant. 700 f1.) —Seeks transfer of control of James Gang
Broadeasting Inc. from Gordon L. James Jr. (100%
before; none after) to Choo-Choo Broadcasting Inc.
(none before; 100% afier). Consideration: $900.00.
Principals: Buyer is also seeking transfer of
WCHU(AM) Soddy Daisy (see above). Filed Jan. 15.

8 *KQIV(FM) Corpus Christi, Tex., and KKTU(FM)
Albugquerque, N.M. (KQIV: 91.9 mhz, 2.4 kw, ant. 320
ft.; KKTU: 91.5 mhz, 8.3 kw, ant. 4,160 ft.)—Seeks
assignment of license from Spindizzy Pubcom Inc. to
Family Life Radio for $120,000. Seller: noncommercial
corporatien. Curtis C. Schultz is general manager.
Buyer: Noncommercial corporation. Warren J.
Bolthouse is president. Family Life Broadcasting
System includes WUNN{AM) Mason, WUFN(FM)

Albion and WUGN(FM) Midland, all Michigan;
KFLR (AM) Phoenix and KFLT(AM) Tucson. Filed
Jan. 18.

® KJIM{AM) Fort Worth, Tex. (870 khz, 250 w-D) —
Seeks transfer of control of Fort Worth KJIM Inc. from
William S. Hill and wife, Frances 8. (100% before;
none after) to James M. Shaffer (none before; 100%
after). Consideration: $140,000. Principals: Sellers are
transfering 78% of stations stock. Buyer is Fort Worth
real estate broker and has no other broadcast interests.
Filed Jan. 11.

Actions

8 KMGN(FM) Shafter, Calif. (97.7 mhz, 3 kw, ant.
300 ft.) —Granted assignment of license from Bran-
don-Dorsey Communications Inc. to Consolidated
Communications Corp. of California for $400,000.
Seller: Anthony S. Brandon (92.7%) and Terry Dorsey
(7.3%). Brandon owns 35% of KERN(AM)
Bakersfield, Calif.; 33.3% of WWWG(AM) Rochester,
N.Y.; and 16.67% of KKQV(FM) Wichita Falls, Tex.
Buyer: Alexander S. Klein and wife, Barbara (100%
jointly). Alexander Klein is former salesman at
WCAU(FM) Philadelphia. Barbara Klein is therapist
at Philadelphia hospital. They have no other broadcast
interests. Action Jan. 11.

8 WMOK(AM) Metropolis, 11l. (920 khz, | kw-D)—
Granted assignment of license from Fort Massac
Broadcasting Inc. to WMOK Inc. for $204,000. Seller:
group of 12 stockholders. Virgil E. Smith is vice presi-
dent, general manager and 11.1% owner. None have
other broadcast interests. Buyer: Gary Kidd and wife,
Michele 8. (50% each). Gary Kidd is sales manager at
WNGO(AM)-WXID(FM) Mayfield, Ky. Michele
Kidd is dental assistant. They have no other broadcast
interests. Action Jan. 1.

8 *WIPU(FM) Fort Wayne, Ind. (89.1 mhz, 4 kw,
ant. 1201t.) —Granted assignment of license from Pur-
due University to Public Broadcasting of Northeastern
Indiana Inc. Assignor: Educational institution; Fre-
derick R. Ford is executive vice president. It also owns
WBAA(AM) West Lafayette, Ind. Because of in-
creased operation costs, University is assigning license
because of insufficient funds from donors. Assignee:
Noncommercial corporation; Rocco Navarro is presi-
?em. It has no other broadcast interests. Action Jan.
5.

8 WAIN-AM-FM Columbia, Ky. (AM: 1270 khz, 1
kw-D; FM: 93.5 mhz, 3 kw, ant. 180 fi.) —Granted
transfer of control of Tri-County Radio Broadcasting
Corp. from Lindsey Wilson College Inc. (96% before;
none after) to Terry Forcht (none before: 96% afier).
Consideration: $400,100. Principals: Seller is Colum-
bia, Ky., educational institution. Alan Reed is general
manager. It has no other broadcast interests. Buver is
Corbin, Ky., attorney and investor and has no other
broadcast interests. Action Jan. 13.

8 WLMS(AM) Leominster, Mass. {1000 khz, | kw-
D) —Granted assignment of license from Nashua
Valley Broadcast Inc. to Radio Ten Corp. for $200,000.
Seller; Principally owned by Mary R. Atlain who has no
other broadcast interests. Buyer: David E. Parnigoni
(51%), Donn M. Parker (20.2%), Peter Kadetsky,
Austen Smithers and Milton W. Robbins (9.6% each).
Parnigoni is northeastern regional manager, National
Association of Broadcasters. Parker is former general
manager WFEA(AM) Manchester, N.H. Kadetsky
and Smithers are Boston station representatives. Rob-
bins is Woodbridge, N.J., accountant. They have no
other broadcast interests. Action Jan. 15.

» WPOL(FM)[CP) Gaylord, Mich. (95.3 mhz, 2 kw,
ant. 570 f1.) —Granted assignment of construction per-
mit from Maumee Valley Broadcasting Assaciation to
Northwest Communications Inc. for 54,125 expenses
incurred in preparation, filing and prosecution of con-
struction permit. Seller: Nonstock, nonprofit corpora-
tion; Lowell B. Yoder is president. Seller is also
licensee of WPOS-FM Holland, Ohio. Buyer: Michael
E. Ryan, president (40%) and six others at 10% each.
He is radio personality at WRCI{FM) Midland, Mich.,
and has no other broadcast interests. Action Jan. 11.

8 WMVQ(FM) Amsterdam, N.Y. (97.7 mhz, 3 kw,
ant. 135 ft.)—Granted assignment of license from
WMVQ Corp. to Mark Anthony Communications Inc.
for $250,000. Seller: Joseph M. Isabel, who also owns
cable systems in Amsterdam area. Buyer: Mark S.
Manafo, who is Knoxville, Tenn., broadcast consultant
and applicant for new FM's at Hilton Head, S.C.,
Grifton, N.C., and Bath, N.Y. Action Jan. 13.

8 WHYZ(AM) Greenville, S.C. (1070 khz, 50 kw-
D) —Granted transfer of control of WHYZ Inc. from
Raymond A. Somers et al (100% before: none afier) to
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Hooper Communications Corp. (none before; 100%
after). Consideration: $455,000. Principals: Dexter L.
Stuckey St., Estate of Jerome P Askins Jr. (35% each)
and Raymond A. Somers (30%) who are also principal
owners of WKYB(AM) Hemingway, S.C. Buyer is
owned by Thomas H. Hooper Il (60%) and wife,
Diane B. (40%). Thomas Hooper is account executive
at WPAT-AM-FM Clifton, N.J. Diane Hooper is plan-
ner for Bergen county, N.J. Neither have other broad-
cast interests. Action Jan. 11.

m WFBA{AM) San Sebastian, PR. (1460 khz, 500 w-
U)—Granted assignment of license from Pepino
Broadcasters Inc. 1o Luiz Raul Perez-Perez for $400,-
000. Seller: Felix Bonnet-Velez (100%) who also owns
WOYE-FM Mayaguez, PR. Buyer is manager and 40%
owner of San Sebastian furniture and appliance store
and has no other broadcast interests. Action Jan. 15.

Facilities Changes

AM applications

8 WOKA(AM) Douglas, Ga.—Seeks CP to increase
tower height; correct coordinates; and reduce ant. in-
put power to maintain radiation at same level. Ann.
Jan. 20. :

8 WXLW(AM) Indianapolis—Seeks modification of
CP (BP-20245) to move D and N-ant. sites to one com-
mon site. Ann. Jan. 20.

. FM appilications

® WDRE(FM) Ellenville, N.Y.—Seeks CP o increase
ERP to 10 w and change TPO. Ann. Jan. 19.

8 WHUE-FM Boston—Seeks modification of CP
(BPH-B01001AE, as mod.) to change type trans.;
change type ant.; decrease ERP to 6.3 kw. increase
HAAT 10 792.5 f1.; and change TPO. Ann. Jan. 20.

TV application

8 WCBI-TV Columbus, Miss.—Seeks CP to change
ERP to 100 kw vis., 10 kw aur.; change TL; change
trans.; and make changes to ant. sys. Ann. Jan. 19,

AM actions

8 WANN(AM) Annapolis, Md.—Granted modifica-

tion of CP (BP-801230AA), to reduce overall height

;gmieg g{ound level from 256 L. t0.199 ft. Action Dec.
, 1981.

8 KIRB(AM) Spokane, Wash.—Granted MP
(BP-21052, as modified) to change N ant. sys. Action
Dec. 29, 1981.

FM actions

8 *KNAU(FM) Flagstaff, Ariz.—Granted CP 1o in-
crease ERP to 100 kw and increase HAAT to 1,549 fi.
{This corrects item of Jan. 11). Action Nov. 24, 1981.

8 KMGO(FM) Goleta, Calif —Granted modification

of CP (BPH-10,210) to change TL; change type trans.;

change type ant.; change ERP to 365 kw; decrease

{-lgAAT to 879 N\.; and change TPO. Action Dec. 29,
81.

8 KSQU{(FM) Weed, Calif.— Granted modification of
CP(BPH-800305AD} to make changes in ant. sys.;
change TL; loc. SL and RC; change type trans.; change
type ant.; increase ERP to 3 kw; change HAAT lo 841
ft.H; and change TPO. Action Jan. 12.

8 *KASF(FM) Alamosa, Colo.—Granted CP to in-
crease ERP to 3 kw; change HAAT to 89.375 ft., and
make changes in ant. sys. Action Dec. 30, 1981.

8 KOEZ(FM) Newton, Kan.—Granted CP to make
changes in ant. sys.; change TL; change type trans.;
change type ant.; increase HAAT to 638 IL; and
change TPO. Action Dec. 30, 1981.

8 KXGR(FM) Grand Rapids, Minn.—Granted CP to
change frequency to 96.6 mhz.; increase ERP to 100
kw; change HAAT to 477 fi.; change type trans.; and
make changes in ant. sys. Action Jan. 5.

8 KOXI{FM) Columbus, Neb.—Granted CP to
change TL; change ERP to 100 kw; change HAAT to
78211‘1.; and make changes in ant. sys. Action Dec. 30,
1981.

8 WPDH-FM Poughkeepsie, N.Y.—Granted CP to
make changes in ant. sys.; change TL; change type
ant.; decrease ERP to 3 kw; increase HAAT to 1540 11.;
and change TPO. Action Dec. 29, 1981.

8 KQUE(FM) Houston—Granted CP 10 make
changes in ant. sys., change type trans.;, change type
ant.; decrease ERP to 100 kw; increase HAAT to 970
fi.; and change TPO. Action Jan. 1.




In Contest

FCC actions

B ALJ Frederic J. Coufal granted New Mexico Media
Co. CP for new TV at Santa Fe, N.M., and found two
issues designated against it moot. Issues concerned
engineering amendment and channel allocation. Ac-
tion Jan. 8, released Jan. 15.

8 FCC authorized WWAY-TV Wilmington, N.C. to
fmove its antenna site, build 2,000 fi. tower and in-
crease power. New site is five miles short-spaced from
site of WBTV(TV) Charlotte, N.C. FCC also denied
informal objection as without merit by Florence, §.C.,
television station claiming loss of viewers and
revenues because of WWAY-TV's facilities change.
Action Jan. 13.

& FCC proposed TV & radio stations be allowed use of

- microwave boosters for transmission between studio

and remote transmitter site and main and auxiliary TV
stations. Proposal would allow boosters where obstruc-
tions prevent studio-to-transmilter or intercity relays.
Marti Electronics petitioned FCC because current
i\;lcs are not adequate for such situations. Action Jan.

B FCC vacated ALJ's 1977 decision ordering Central
Plains Cable TV Inc., Mitchell, S.D., to stop carrying
signal of station outside its service area. Action stem-
med from FCC’s 1980 order ending restrictions on car-
riage of distant signals. FCC said 1977 order now has
no force and dismissed pleadings as moot. Action Jan.
19.

B FCC vacated 1978 Review Board decision ordering
Jackson Cable TV, jackson, Mo., to stop carrying net-
work programing broadcast from St. Louis, and dis-
missed Jackson’s request for review of decision as
moot. Action stemmed from FCC's 1980 order ending
rules restricting cable carriage of distant signals. Ac-
tion Jan. 19.

B FCC denied request by WETM-TV Elmira, N.J., to
review Broadcast Bureau decision denying it inspection
of WENY-TV’s financial report. WENY-TV petitioned

i to deny license renewal of satellite station WENY-TV

on grounds that town could now support two full-ser-

+ vice TV stations. Last September WETM-TV filed

Freedom of Information Act request 1o review WENY-
TV financial reports for 1979-80 because WENY-TV
made financial condition issue in its petition. Bureau
said that information already on hand was sufficient for
WETM-TV to respond. In denying review, FCC noted
its Knoxville Broadcasting Corp. decision that held it
would not release financial information if station chose
not to press arguments based on factual support of
such reports. Action Jan. 20.

Allocations

Petitions

® Palm Desert, Calif.—In response to petition by John
R. Banoczi: Proposed assigning 96.7 mhz to Palm

Desert as its second FM: comments due Jan. 29,
replies Feb. 16. (BC Doc. 81-883). Action Dec. I5,
1981.

B Pagosa Springs, Colo.—In response to petition by
Don Davis: Proposed assigning 106.3 mhz to Pagosa
Springs as its first FM; comments due Jan. 29, replies
Feb. 16. (BC Doc. 81-872). Action Dec. 11,1981.

m Dyersville, lowa—in response to petition by
Dyersville Broadcasting Service Inc.: proposed assign-
ing 99.3 mhz to Dyersville as its first FM; comment
due Feb. 16, replies March 3. (BC Doc. 81-873). Ac-
tion Dec. 14, 1981.

® Artesia, Miss.—In response to petition by Colom
and Associates: Proposed assigning 100.1 mhz to Ar-
tesia as its first FM; comments due Jan. 29, replies
Feb. 16. (BC Doc. 81-882). Action Dec. 15, 19811

® Cut Bank, Mont.—In response to petition by
Glacier Communications Inc.:. Proposed assigning
102.7 mhz to Cut Bank as its first FM; comments due
March 1, replies March 16. (BC Doc. No. 82-2). Action
Jan. 6.

® Washington, N.C.—In response to petition by
Pamlico Broadcasting Co.: Proposed assigning 98.3
mhz to Washington as its second FM; comments due
Jan. 29, replies Feb. 16. (BC Doc. 81-881). Action Dec.
15, 1981,

® Magnum, Okla.—In response to petition by Mag-
num Broadcasting Inc.: Proposed assigning 92.1 mhz
to Magnum as its first FM; comments due March 1,
replies March 16. (BC Doc. 82-3). Action Jan. 6.

® Wichita Falls, Tex.—In response to petition by
Broadco Inc.: Proposed assignment of 106.3 mhz to
Wichita Falls as its fourth FM; comments due Jan. 29,
replies Feb. 16. (BC Doc. 81-884). Action Dec. 15,
1981.

® St. Johnsbury, Vt.—Granted petition by North
Country Communications Inc., for reconsideration of
earlier decision denying request of Twin State Broad-
casting Inc., to assign 105.5 mhz to St. Johnsbury, and
assigned that channel to St. Johnsbury as its first FM
assignment; effective March 15. (BC Doc. 80-667).
Action Jan. 6.

Assignments

B Carnelian Bay and South Lake Tahoe, both Califor-
nia, and Incline Village, Nev.—Substituted 103.7 mhz
for 101.7 mhz at Carnelian Bay; 93.9 mhz and 102.9
mhz for 100.1 mhz and 103.1 mhz at South Lake Tahoe
and 100.1 mhz for 93.5 mhz at Incline Village; effective
March 15. (BC Doc. 80-522}. Action Jan. 6.

m Ellijay, Ga.— Assigned 93.5 mhz to Ellijay as its first
FM; 6eﬂ'ective March 15. (BC Doc. 81-561). Action
Jan. 6.

® Hilo, Hawaii— Assigned 94.7 mhz to Hilo as its
third FM; effective Feb. 16. (BC Doc. 81-515). Action
Dec. 16, 1981.

B Auburn and Lagrange, both Indiana—Substituted
102.3 mhz for 105.5 mhz at Auburn and reassigned
105.5 mhz to Lagrange as its first FM; effective March
15. (BC Doc. 81-61). Action Jan. 6.

B Leoti, Kan.—Assigned 99.9 mhz to Leoti as its first
FM; effective March 15. (BC Doc. 81-562). Action
Jan. 6.

Summary of broadcasting

FCC tabulations as of Nov. 30, 1981

cPs CcP's

On akr on Total not Total
Licensed §7A° air on alr on alr authorized**

Gommercial AM 4,827 3 0 4,630 128 4,758
Commercial FM 3,344 2 [+] 3,348 194 3,540
Educationai FM 1,116 4] 0 1.116 72 1,188
Total Radie 9,087 5 0 9,092 394 9,486
Commercial TV

VHF 523 1 0 524 [} 530

UHF 248 0 0 248 17 365
Educational TV

VHF 103 1 3 107 8 113

UHF 157 2 4 163 17 180
Total TV 1.031 4 7 1,042 23 1,065
FM Translaiors 434 0 0 434 199 633
TV Translators

UHF 2,685 Q 4] 2,885 1684 28439

YHF 1,524 0 [ 1,524 388 1.912

Eecial temporary authorization

**includes off-air licenses
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® Bend, Ore.—Assigned 97.5 mhz and 105.7 mhz to
Bend as its third and fourth FM assignments; effective
Feb. 16. (BC Doc. 81-155}. Action Dec. 15, 1981.

® Woodstock, Va.— Assigned 95.9 mhz to Woodstock
as its first FM; effective March 15. (BC Doc. 81-574).
Action Jan. 6.

® Fairmont, W. Va.— Assigned 94.3 mhz lo Fairmont
as its second FM; effective March 15. (BC Doc.
81-566). Action Jan. 6.

Cable

B FCC reported following cable television service
registrations:

8 Manhattan Cable TV Co. for Manhattan, [l
(ILO536}, new signal.

® Citrus Cablevision Inc. for San Souci Lakes
(FL0560), Arrowhead (FL0S561), Laruel Estates
(FL0562), Del Tura (FL0563), and Tamiami
(FL0564), all Florida, new signal.

® Booth American Co. d/b/a Pennisula Cablevision
for Pinellas, Fla. (FL0O566), new signal.

® Fssex Nineteen Eighty-Two Operating d/b/a Great
Lakes for Alanson (MI0582), Tuscarora (MI0583),
and Stronach (MI0585), all Michigan new signal.

® Reservation Telephone Cooperative for New Town
(NDO0107) and Parshall, (ND0108), both North
Dakota, new signal.

8 Marks Cablevision of Green Inc. for Coventry
(OH0950) and Franklin (OH0951), both Chio, new
signal.

# Complexicable of Berea for Berea, Ohio (OH0949),
new signal.

B Multimedia Cablevision of Lisle Inc. for Lisle, Iil.
(IL0538), new signal.

B Cablevision Associates IV for Colfax (IA0180} and
Clarion (IAO181), both lowa, new signal.

B Monticello Cable Communications Inc. for
Pesotum, [Il. (IL0539), new signal.

B Mono County Television Corp. for June Lake, Calif.
(CA0896), new signal.

B8 Multimedia Cablevision of Batavia Inc. for Batavia,
1Il. (IL0537), new signal.

B Charlie Jackson d/b/a Westend Cable for Molus
(KY0547), Hulen (KYO0548), Pathford (KY0549), In-
gram (KY0550), Wheeler (KY0551), Kayjay
(KY0552) and Warren (KY0553), all Kentucky, new
signal.

® Champaign Urbana Communications Inc. for Savoy
(IL0540) and Champaign (IL0541}, both llinois, new
signal.

® Northwest Mutual Aid Telephone Corp. for
Bowbell, N.D. (ND0082), new signal.

B United Cable TV of llinocis Valley Inc. for Peru
(IL0083), Oglesby (IL0082), Spring Valley, (IL0084),
Lasalle (IL0183), all llinois, add signal.

B Landmark Cablevision Associated for Indepen-
dence (MOO0108), Sugar Creek (MO0194) and Lees
Summit (MO0196), all Missouri, add signal.

® Bowling Cable TV for Hyden, KY. (KYO0166), add
signal.

®m Bibb Communications Inc. for Centerville, Ala.
(AL0227), new signal.

B Phoenix Cable Communications Corp. for
Enchanted Oaks (TX0686), Gun Barrel City
(TX0687), Caney City (TX0688), Eustace (TX0689),
Malakoff (TX0689), Payne Springs (TX0690), Seven
Points (TX0691), Tool City (TX0693}, Trinidad
(TX0694), Mabank (TX0695), Kerens (TX0696), Star
Harbor (TX0697) and Kemp (TX0698), all Texas, add
signal,

® Calcasieu Cablevision Inc, for Lake Charles and
Calcasieu, both Louisiana (LA0022, 0036), add signal.

® Cable TV Co, for Brunswick (NC0229), Caswell
Beach (NC0228), Yaupon Beach (NC0172), Long
Beach (NC0227) and Southport (NC0167), all North
Carolina, add signal.

B Genesee County Video Corp. for Lima, N.Y.
(NY0946), new signal.

m Essex Nineteen Eighty-Two Operating d/b/a Great
Lakes for Acme, Mich. (M10415), add signal.

B Essex Nineteen Eighty-Two Operating d/b/a Great




Lakes for Rapid (M10572), Rapid River (MI0573},
Reeder (MI0574), Kalkaska (MI0575), Antrim
(MI0576}, Central Lake (MI0577}, all Michigan, new
signal.

® Alert Cable TV of North Carolina Inc. for Wake For-
rest, N.C. (NC0314), new signal.

® Higgins Cablevision Inc. for Higgins, Tex.
(TXO0881) new signal.

® American Television and Communications Corp. d/
b/a El Dorado Cablevision for Union, Ark. (AR0256),
new signal.

® Bayou Cablevision for Tilimans Corner, Ala.
(AL0249), new signal.
® Vicksburg Video Inc. for Vicksburg, Miss.
(MS0196), new signal.

® Teleprompter Corp. for Loma Linda, Calif.
(CAOR97), new signal.

® Winterset Cablevision d/b/a Heritage Cablevision
for Winterset, lowa (IA0185), new signal.

® Cablevision Associates [V d/b/a Heritage Cablevi-
sion for Belmond, lowa (IAQ184), new signal.

® Adam-Russell Cablevision-Middlesex Inc. for
Maynard, Mass. (MA0146), new signal.

® Planned Cable Systems Corp. for Deerfield Beach,
Fla. (FL0565), new signal.

B Raystay Inc. d/b/a TV Cable of Carlisle for Silver
Springs, Pa. (PA2066), new signal.

® Torrance Broadcasting Corp. for Centerville, lIL.
{MS0192), new signal.

B American Television and Communications Corp.
for Mooreland, Okla. (OK0248), new signal.

® VCA North borough Lid for Harris, Tex. (TX0879),
new signal.

® Michael Mills d/b/a Chenoa Cable TV for Chenoa
{KY0554) and Frakes (KY0555), Davisburg
(KY0556), all Kentucky, new signal.

® Falcon Communications for Pasadena (CA0898)

and Walnut (CA0899), both California, new signal.

® Redden Enterprise d/b/a Burns Flat Cable TV for
Burns Flat, Okla. (OK0164), new signal.

. ® Satellite Cable Services Inc. for Salem, S.D.

(SD0069), new signal.

® William J. Brooks d/b/a Klickitat Cable for
Mossyrock, town (WAQ327), and Mossyrock, uninc.
outside (WA0328), Wash., new signal.

® Bek Inc. for Stanford (MT0100) and Denton
(MTO0101), both Montana, new signal.

® Darrel L. Martin d/b/a Southwest Cable for Ander-
son, Mo. (M0O0260), new signal.

® Commerce Cable Communications Inc. for Com-
merce, Ga. (GA0368), new signal.

® Continental Cablevision of Cook County Inc. for
Calumet Park (IL0544) and Dolton {IL0545), both II-
linois, new signal.

® Continental Cablevision of Ohio Inc. for Cedarville
{OH0953), Jamestown (QH0954), Spring Valley,
village, (OH0955}, Spring Valley, township (OH0956),
Cedarville (OH0957), Silvercreek (OH0958), New
Jasper {OH0959}, all Ohio, new signal.

® Coastal Cable Corp. for Corinna, Me. (ME0137),
new signal.

® Cox Cable/Cranston/Johnston Inc. for Cranston
(RI0013) and Johnston (RI0014), both Rhode Island,
new signal.

® Redwood Cable TV of Todd Communications Inc.
for Redwood Falls, Minn. {MN0225), new signal.

® Illinois Community Cablevision Inc. for Peotone
(IL0542) and Manteno (IL0543), both Illinois, new
signal.

® Telecable of Overland Park Inc. for Countryside,
Kan. (KS0300), new signal.

® Adams-Russell Cablevision-Nocfolk Inc. for Nor-
wood, Mass. (MAOI48), new signal.

® TV Cable Inc. for Maud, Tex. (TX0883), new sig-
nal.

® Lowell Cable Television Inc. for Chelmsford, Mass.
{MAOQ147), new signal.

Services

AERONAUTICAL CONSULTANTS
Tower Location/Heigh! Studies
FAA Negotialons
JOHN CHEVALIER, JR

AVIATION SYSTEMS
ASSOCIATES, INC.

1650 50 Pactic Coast Hwy
Redando Beach. CA 90277

(213) 316-3281

daiawof;"d inc
AMeFM TV

Translators/Low Power TV
Allocatlon Studies/Directories
1302 18th St. N.W, Suite 502
Washington. D.C. 20036
(202) 296-4790

SOUTHERN
BROADCAST SERVICES
COMPLETE TURNKEY SYSTEMS
STUDICS. TRANSMITTERS.
TOWERS. ANTENNAS
Full Rigging & Erection Services
Custom Electronics Design & Installation
PO. Box 740. Alabaster. Al. 35007
(-205l 663-3709

System @ Softwear
for

TRS 80—Mod Il
Logs — Billings— Accounts Receivables
plus much more

RADIO COMPUTERIZED

PO. Box 1277, Tacoma, WA. 98401
Phone: 206 —-927-1360

Computerized FM Channel Searches
FM and TV Open Channel Reports

William P Turney
PO. Box 185
Winfield, Kansas 67156
(316) 221-9660

NUS\m
CAIL LETTERS

CALL LETTER SYSTEMS
PO. Box 12403

Jackson. MS 39211

1601) 981-3222

DON'T BE A STRANGER

To Broadgcashng's 157.000" Readers
Display your Prolessional or Service
Card here It will be seen Dy Ihe dec:
sion-making 51ation owners and man
agers. chiet engineers and lechmeians
apphcants tor AM. FM. TV and buyers ol
broadcasting services

*1977 Readeiship Survey showing 44
teaders per copy
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B Mel-View Cable TV for Melstone, Mont.
(MT0102), new signal.

® Home Link Communications of Princeton Ltd. for
Princeton, N.J. (NJ0481), new signal.

8 Amvideo Cabie Corp. for Dumfties, Va. (VA0280),
new signal.

& Sully Buttes Telephone Cooperative Inc. for High-
more, $.D. (SD0070), new signal.

a Sandy TV Cable for Van Lear, Kx.ﬁ(KYOOII), add
signal.

® Park Cable Services Inc. for Stonegate, Tex.
(TX0822), new signal.

® Highland Video Inc. for Lloydsville, Pa. (PAQ941),
new signal.

Other

® Denied motion by The Consumer Electronics
Group of Electronic Industries Association to extend
comment dates in matter of radio frequency inter-
ference to electronic equipment {Gen. Doc. 78-369).
Action Jan. 12

® Waipahu and-Honolulu, both Hawaii—In response
to petition by Heftel Broadcasting Corp., licensee of
KULA(FM) Waipahu, Hawaii: Proposed reassigning
92.3 mhz from Waipahu to Honolulu to show
Honolulu as community of license (BC Doc. 82-5).
Action Jan. 11. *

® Granted request by National Association of Broad-
casters and extended to March 12 and April 12 time to
file comments and reply comments, respectively, in
matter of amendment rules to permit shared use of
broadcast auxiliary facilities with other broadcast and
non-broadcast entities and to establish new licensing
policies for television auxiliary broadeast stations (BC
Doc. 81-794). Action Jan. 19.

Call Letters
Applications
Cail Sought by
New AM
WLRC .:.d;socialed Christian Enterprises. Walnut,
iss.
New FM
KXEI Hi Line Radio Fellowship In¢., Havre, Mont.
New TV's
WFSL-TV F&S COMM/NEWS Inc., Lansing, Mich.
KFBW Family Broadcasting Co. Tacoma, Wash,
Existing AM's
KUSA WPRZ Los Angeles
wiDQ WDAL Meridian, Miss.
WUSA WWWE Cieveland
WIZX WDIX Orangeburg, S.C.
KXTP WAKX Supefiof, Wis.
Existing FM's
WUSN WEFM Chicago
WYLF WMIV South Bristol township, N.Y.
KYBE KQFO Frederick, Okla.
WIGL WPJS Orangeburg, S.C.
WRKW WQRK Norfolk, Va.
WQZK-FM WKLP-FM Keyser, W. va.
Existing TV
WGXA WWLG Macon, Ga.
Grants
Cail Assigned to
New FW’s
KVRS BBG Enterprises Inc., Sterling. Colo.
KLUV-FM Ladybug Breadcasting Co. Haynesville, La.
KGFX-FM Robert E. Ingstad Jr. Pierra, S.D.
Existing AM
" WHUE WSNY Boston
Existing FM's
WHUE-FM WHUE Boston
KDSI KXMS Alice, Tex.
KKPL KZUN-FM Opportunity, Wash,




Professional Cards

ATLANTIC RESEARCH CORPR
Jansky A& Bailey
Telecommunications Consulting
Member AFCCE
5390 Cherokee Avenue
Alexandria. Virgima 22314
(703) 642-4164

EDWARD F. LORENTZ
& ASSOCIATES

CONSULTING RADIO ENGINEERS

1334 G St. N.W., Suite 500
Washington, D.C. 20005
{202) 347.1319
Member AFCCE

A.D. RING & ASSOCIATES

CONSULTING -RADIO ENCINEERS
Suite 500
1140 Nmeteonth St, NW.
Washington, D.C. 20036
(202) 223-6700
Member AFCCE

COHEN and DIPPELL, PC.
CONSULTING ENGINEERS
1015 15th 81, N.W., Suite 702

{202) 783-0111
Washington, D.C. 20005

Member AFCCE

CARL T JONES ASSOCS.
[Formerly Gautney & Jones)
CONSULTING ENGINEERS

7901 Yarnwood Court
Springfield, VA 22153
(703) 569-7704
AFCCE

LOHNES & CULVER
Consulting Engineers
1156 15th St, N.W.,, Suite 606
washington, D.C. 20005
(202 296-2722

Member AFCCE

A. EARL CULLUM, JR.

CONSULTING ENGINEERS
INWOOD POST OFFICE
BOX 7004
DALLAS, TEXAS 75209
(214) 631-8360
Member AFCCE

SILLIMAN AND SILLIMAN
8701 Georgia Ave. #3805
Silver Spring, MD 20810

ROBERT M. SILLIMAN. P.E.

{201) 589-8288

THOMAS B. SILLIMAN, P.E.

(812) 853.9754

Member AFCCE

CONSULTING ENGINEERS
1925 North Lynn Sireet
Arlington, VA 22209
(703) 841-0500,

MOFFET, RITCH & LARSON. P.C.

STEEL,ANDRUS & ASSOCIATES
David L Steel, Sr, P.E.

P.O. Box 230, Queenstown, Md.
(301) 827-8725 21658
Alvin H, Andrus, P.E,

351 Scott Dr.; Silver Spring. Md..

HAMMETT & EDISON, INC.
CONSULTING ENCINEERS

Radio G Television
Box &8, Iaternational Airport

San Francisco, California 94128
()]

JOHN B. HEFFELFINGER

9233 ward Parkway Suite 285
816-444-7010

415) 342-5208 Kansas City, Missoun 64114
Member AFCCE (301) 384- 53;:‘” AFCCE 20504 Member AFCCE
JULES COHEN CARL E. SMITH VIR JAMES

& ASSOCIATES
Suite 400
1730 M St NW,
washington. 0C 20036

1202] 659-3707
Membe: AFCCE

CONSULTING ENGINEERS

AM-FM-TV Engineering Consultants
Complete Tower and Rigging Services

8500 Snowville Road
Cleveland, Ohio 44141
216/526-9040

CONSYULTING RADIO ENGINEERS
Applications and Field Engineering
mputérized Frequency Surveys
4940 E. 39th Ave.— 80207
{303) 393.0468

DENVER, COLORADO
Member AFCCE & NAB

E. Harold Munn, Jr.,
& Associates, Inc.
Broadcast Engineering Consultants
Box 220
Coldwater, Michigan 49036
Phone: 517—278-7339

ROSNER TELEVISION

JOHN H. MULLANEY

HATFIELD & DAWSON

MIDWEST ENGINEERING
SYSTEMS Consuiting Radio Engineers, Inc. Consulting Engineers ASSQCIATES
CONSULTING & ENGINEERING 9616 Pinkney Court Broadcast and Communications cansuaing Engineans
250 west 57 Street Potomac, Maryland 20854 4226 6th Ave, N.W, 150 Wesley Rd.
New York, N.Y. 10107 301 - 299-3900 Se“‘"?zc'ﬁﬁs?;‘g‘?‘é’{‘g?s‘°7 TSI
(212) 246-2850 Member AFCCE i el Mermber AFCCE

STRUCTURAL CONSULTANT
TOWERS. ANTENNAS, STRUCTURES
Studies. Analysis. Design Modifications.

Inspections. Supervision of Erection
6867 Elm St., McLean, VA 22101
Tel (703) 356-9765

Member AFCCE

MATTHEW ]. VLISSIDES, PE.

C. P, CROSSNO & ASSOCIATES
CONSULTING ENGINEERS
P. Q. BOX 18312
DALLAS, TEXAS
75218 .
Compuler Aided, Ossign & Allocation Studies
Field Engineering,
(214) 869-0294
Member AFCCE

RADIOENGINEERING CO

BOx 4390 RR.)
SANTA YNEZ. CA 834060
CONBULTANTS

ALLOCATIONS. INSTALLATIONS, FIELD
ANTENNA & TYPE ACCEPTANCE MEASUREMENTS
NORWGSOD J. PATTERSBON

FaaioENT {A0S) 688.2333

JOHN FX. BROWNE
& ASSOCIATES. INC.
CONSULTING ENGINEERS
1901 Pennsylvania Ave. NW
washington, 0.C. 20006
525 Woodward Avenue
Bloomfield Hills, Ml 48013

- Tel (31316426226 [(202) 2932020
Member AFCCE

WILLIAM B. CARR
& ASSOCIATES, INC,
DALLAS/FORT WORTH

WILLIAM B. CARR, PE.
1805 Hardgrove Lane,
Burleson, Texas 76028. 817/295 1181
MEMBER AFCCE

Consulting T ications Engi
serying Edul:lﬂon and Industrial clients’
throughout the United States in a fully
equipped motar home, traveling office.
William F. Pohts
Contact, through answering Service st
POHTS ENGINEERING
301 South Allen St.—Suite 301
State Collegs, PA 16801 814/234.9090
Mbmber AFCCE

D.C. WILLIAMS
& ASSOCIATES, INC.

BROAOCAST AND COMMUNICATIONS
Computer Aasisied Difections| Array and
Feader Sytlem O#sign. Analysis, and

Bandwidth Optimization
Applications - Fleld Enginaaring
10617 CATAWBA WAY
RANCHO CORDOVA, CALIFOHNlA 95870
{218} 386-768

R. L HOOVER’

Conlulllng E
11704 Seven Locks Road
Potomac, Maryland 20854
301-983.0054
Member AFCC§

SADACCA, STANLEY
& ASSOCIATES
AM FM TV
P.O. Drawer LT,
Crestline. CA 92325
(714) 338.5983

SHERMAN & BEVERAGE
ASSOCIATES, INC.
Broadcast/Communications Consultants
Box 181, R.D. #2
Mediord, N.J. 08055
{609) 983-7070

BROMO
COMMUNICATIONS

Broadeast Technicdl Conaiitants
P.0. Box M. St. Simons Idend, GA 31522
(912) 632-5508
Computer dasigned applications - Fiald Enginesring
Fraquency Maasuring Sarvics -

MEYER GOTTESMAN
BROADCAST ENGINEER

3377 Solano Ave,, Suite 312
NAPA, CA 94558

TELEPHONE (305}463-0092 Anytime|

LAWRENCE L. MORTON. E.E.
AND ASSOCIATES

COnSULTING TELECOMMUNICATIONS ENGINEERS
LOow-powER TV. AM. FiM. TV appLICATIONS,

RALPH E. EVANS ASSOCS.

Consulting TeleCommunications
Engineers

AM-FM-TV.CATV-ITFS

Gl Cox Cranwet 216 N. Green Bay Rd. Member AFCCE Empire Building
2033 M Streat, N.W., Suite 205
1247 Soumn Doweuass Roao. Sure D | | THIENSVILLE, WISCONSIN 53092 soniges 11307 CLARA STREET Wamningion, D.G 20036
ANAHEIM, CALIFORNIA 92806 Phone: (414) 242.5000 AREA dODE o1 SILVER SPRING, MD. 2o2) 3750057
{Z1a1/e345l1562 Member AFCCE 20902

George Jacobs
& Associates, Inc.
Consulting Broadcast Engineers
Domestic & International

LECHMAN, COLLIGAN
& ASSOCIATES
e ——




See last page of Classified Section for rates,
closing dates, box numbers and other details.

Classified Advertising

RADIO

HELP WANTED MANAGEMENT

Selling General Manager to head new FM in South-
western Wyoming. Need proven leader with strong
sales, production and programming background.
Write Manager, KSIT, PO. Box 1058. Rock Springs,
Wyoming 82901.

Spanish Radio Statlon seeks General Manager in
sunny Southwest. Must have administration and pro-
graming experience. Letter, resume to: Box P-105.

Small Market radio sales manager. Aggressive, pro-
fessional. Work and success follows Beautiful area to
live, raise a family Call Larry Chaffin, 406 683-2800,
Dillon, Mont.

Northwest — growth-oriented Broadcasting Cor-
poration seeking General Manager/Sales Manager
combination. Position requires strong sales back-
ground and administrative skills. Excellent career op-
portunity for aggressive, but stable, professional. Base
plus liberal bonuses and exceptional fringe benefits.
Please send resume to Box P-169.

Sales Manager Central Minnesota station owner
wants to retire. Ideal opening for aggressive hard hit-
ting man or woman who could work into managership
and possible ownership, Perfect opening for career
person. Box P-205.

Southwestern inspirational radio station in need
of experienced, professional station manager. Ex-
perience in sales preferred. Good salary and ministry
potential. Send complete resume, references, and cur-
rent earnings to Box P-181.

Sales Manager. 100,000 watt FM adult contempor-
ary station located in mid-size Sunbelt market has an
opportunity for a highly motivated and organized per-
son who has background in advertising/marketing,
wide knowledge of radio industry, minimum two years
of college. and experience as a hard-hitting street
salesman. Salary commensurate with experience. Mail
resume to: Box R-33. Equal Opportunity Employer.

Project Director/Station Manager tc help build
exciting new Public Radio station, southeastern North
Carolina. Oversee development of project, serve as
station manager when on air. Communications degree,
public radio experience important. Send resume to
Friends of Public Radio, Inc., Box 4234, Wilmingtcn,
N.C. 28406. Deadline 2/26/82. Equal Opportunity
Employer, M-F

General Manager: KNUJ of New Ulm, MN, dominant
AM-FM outstate station in rich agricultural area, offers
excellent career opportunity for manager with strong
sales/managerial record. Base + commission. Contact
Ray Stougaard, Mickelson Media, Box 488, Hastings,
MN 55033,

Sales Manager for exiremely successful AM adult
contemporary format. Must possess sales ability,
follow through, hire and motivate eager staff. Send
resume to Box R-24. Equal opportunity employer.

Station Manager for 100,000-watt FM stereo radio
station, WKMS. Station has 8 full-time professional
staff members and 16 part-time workers, It services
750,000 listeners in five states and is a national pro-
gram Syndicator. Located in the Department of Jour-
nalism and Radio-TV with more than 300 communica-
tions majors. Applicants should have graduate degree
in communications, strong broadcast management
experience {preferably in public radio), experience in
wriling and directing grants, ability to teach occa-
sional course in production or announcing, and strong
foundation in public radio philosophy. Saiary competi-
tive, Position available March 1, 1982. Application
deadline: Feb. 20, 1982, Send current resume, college
transcripts, and three current references to: Chairman,
Dept. of Journalism and Radio-TV, Box 2458, Universi-
ty Station, Murray State University, Murray, KY 42071.
‘An Equal Opportunity/Affirmative Action Employer.

General Manager-Religious Format, WFIA/WXLN,
Louisville. Ky, has an immediate opening for a sales
oriented G.M. familiar with all phases of AM/FM opera-
tion. Group owner. Liberal salary and bonus, based on
performance. Contact and send resume to Edwin
Tornberg, PO. Box 4230, Washington, 0.C. 20012
202—291-8700.

HELP WANTED SALES

Dynamic Salespeople Wanted| Syracuse’s fastest
growing station needs experienced, big producers to
join WOLF! if you can really sell and want a golden op-
portunity to join one of the fastest growing groups in
the country, reply immediately with resume and salary
requirements to: Manager, Box 1490, Syracuse, N.Y,
13201. EOE.

Aggressive, experienced account executive for
major southwest Ohio AM-FM. Account list, liberal
draw against 15% commissions, benefits. Reply Box
P-2086.

Two small market Louisiana stations seek ex-
perienced sales people within one month. Send
resume and salary requirements to KRRP 0. Box 910,
Coushatta, LA 71019.

If You Have had it with eastern weather and if you like
small market radio and if you're 2 good salesperson,
we can probably use you. Call or Write KZIQ Radio,
PO. Box 369, Ridgecrest, CA 93555 or call 714—
375-1360.

Come to Vermont, the heart of the hunting, fishing
and ski country. We need an experienced sales man-
ager for a fast growing AM Station in west central Ver-
mont. You will be responsible for organizing and
directing a sales staff carrying an account list includ-
ing national and regional sales. Excellent salary, plus
override. Prefer someone from New England or N.Y.
Write with full details and sales record to Box P-167.

Wanted: Sales person for small market, college-
town station in New York State. Must have expertise in
local, state, national agency and co-op. Seeking in-
dividual lcoking for growth and capable of building
sales. Write Box P-184.

Number 1 Account List available March 1, at
WLSQ/WREZ, Montgomery, Alabama, Locking for
heavy-weight salesperson with’ management goals.
Call Gene Moorhead, General Manager,
205-832-4295.

It you are the top salesman in your small market, if
you can hit the ground running, if you want excellent
company benefits, if you have management potential,
we have just added two Florida medium market pro-
perties to our group. E.O.E. Reply to: James C. Pride,
President, Ra-Kel Communications, 161 Twin Lakes
Drive, Fairfield, Ohio 45014.

General Sales Manager, WSAC/WWKK, Fort Knox,
KY. AC/AOR stations need dynamic, organized and
disciplined professional to motivate agency and retail
sales staff, Qualified with track record. Account list,
guaranteed salary, commission, and bonus override,
EQE. Send resume fo: Station Manager, Box 70, Fort
Knox, KY 40121,

Sales Manager Wanted for Miiwaukee, Wisconsin,
station. Must be experienced, aggressive, organized,
capable of leading six-person sales staff. This is not a
desk job. Salary — override — car. Send resume, in
confidence, outlining your requirements and
references to: Box R-36.

Due to the passing of one of our leading sales peo-
ple, a rare opening has been created. We're looking for
an experienced, motivated sales rep. Good list, top
benefits, outstanding potential with the market's top
AM/FM combo, Send complete resume to Glenn
Lewis, GSM, WWSA/WCHY, PO. Box 1247, Savannah,
Georgia 31402. No phone calls. An Equal Opportunity
Employer.

Sales Manager—aggressive, professional, ex-
perienced individual to lead AM and FM staffs at mid-
west facilities. Resumes to Box R-10.

Tough Salesperson ready for big opportunity
needed soon at large market AM/FM. Chance for
ownership and advancement. Call 305-898-2067,

Sales Manager. |llinois FM. Proven street winner. Sal-
ary, incentives, benefits. Opportunity to acquire owner-
ship. Resume to Box P-173.

HELP WANTED ANNOUNCERS

We Need A Msture, experienced personality capa-
ble of capturing a medium-sized Northeastern market.
If you can dazzle them with your humor and per-
sonality, have a good knowledge of country music, and
plenty of on-air experience, we'd like to talk to you
about being our next morning personality Send salary
requirements and resume to Box P-8.

Mature sounding, adult-oriented personalities
needed for Sentry Broadcasting's growing facility in il
linois’ second largest city. Strong production required.
Call Kelly Carls, 815—874-7861.

Morning Man: Southern medium market station lo-
cated right on the beach is looking for a dynamic, in-
novative, creative, talented and mature announcer for
AM drive to work with a successful MOR format. Send
resumes, salary requirements and references to: Box
P-165. EOE/AA.

Ohio’s best smail market needs entertaining and
creative morning personality. First rate staff and equip-
ment. Good pay and benefits. Top production skills a
must. Resume to'Box P-180.

Progressive announcer-production director
needed for 100 kw semi-auto FM. Salary $175 to
$200/week. Send tape and resume to Jeff Thomas,
WRLO, PO. Box 509, Antigo, WI 54409, EEO.

Commercial Station. Good immediate opportunity
for experienced DJ. Generous salary and fringes.
Adult contemporary WVOS AM-FM Liberty, NY 12754,
S. Lubin, 914 —292-5533.

Save Postage Expense~If you do not have the
following qualifications. We need a top-professional
announcer, with beautiful music experience, capable
of injecting light personality into our relaxed beautiful
music format. No beginners. Do you qualify? Would
you like to live and work in the Metropolitan Washing-
ton, 0.C. area? Send resume and tape — no phane
calls — to Jules Henry, WEZR, 10380 Democracy
Lane, Fairfax, Va. 22030. Equa! Opportunity Employer

Morning Drive Personality needed for South Loui-
siana station. Good preduction and one-to-one deliv-
ery PO possible for right person. Call General Man-
ager, 318-433-1641. EO.E.

Mature, experlenced modern Country, Jack of all
trades. We want someone that can do it all and deliver.
Announcing, copy. production, some sales, remotes
occasionally Good salary with good working condi-
tions and side benefits at top country station.
References will be checked. Contact Joel Netherland,
Gen. Mgr WJNS, PO. Box 1048, Yazoo City, MS. 39194,
Call 601-746-5921.

Alr/Productlon talent with at |east two years' ex-
perience needed for opening at KTBB, Tyler, TX. Must
be able to handle Adult Contemporary format. For
maore information, contact Foster Byrd between 10 AM
and 2 PM at 214-597-7278. KTBB is an Equal Oppor-
tunity Employer.

WONE, a country music station, has immediate open-
ing for a part-time announcer. Tapes and resumes to:
Dean Taylor, WONE, 11 South Wilkinson St., Dayton,
OH. 45402. An equal opportunity employer.

Growing broadcast group seeking experienced an-
nouncers with good production skills for N.C. radio
stations. Send T&R to Susan Prillman, PO. Box 529,
Lalt;rinburg. N.C. 28352, or call 919—276-2911. EOE-
M/F
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HELP WANTED TECHNICAL

Assistant Chief Englneer. For major market FM
facility. All new top shelf equipment. Studio &
transmitter maintenance éxperience required. Good
opportunity with Cap Cities' newest facility. Please
send resume to: Mr. Peter Burk, Chief Engineer, WKHX
Radio, 360 Interstate North, Suite 101, Atlanta, GA
30339, or call 404-955-0101. An Equal Opponunlty
Employer.

New York City FM wanis assistant chief engineer.
Experience, excellence, and motivation are mandatory.
Heavy maintenance and construction duties. First
phone desired. EOE, M/F Reply to Box R-8.

Chietf Englneer, AM/FM. Must have thorough knowl-
edge of automation {SMC) and directional antenna
systems. Concern for audio and production quality a
must. Apply WINW/WCCS, PO. Box 9217, Canton, OH
44711, Attn: J.S. 216 —492-5630.

Experienced Combo Engineer-Announder Prefer
stable man that must know engineering, do proofs,
maintenance and repair and hold down announcing
shift. Good working conditions, good salary and
benefits at a top Country station. Contact: Joel Nether-
land, GM. WJNS, PO. Box 1048, Yazoo City, M$S
39194, Call 601—746- 5921

WIND, Chlcago Westinghouse Broadcastmg has
an |mmed|ale opening for a transmitter/studio mainte-
nance téchnician. Applicants must have extensive
broadcast engineering experience. Familiarity with
transmitter plant maintenance, directional antenna
systems, state of the art studio facilities and two way
equipmient essential. Send resume and requirements
to: Jack Layton, WIND, 625 N. Michigan Avenue,
Chicago, IL 60611. EOE.

Chief Engineer: Southern medium market station lo-
cated right on the beach seeks chief engineer with
nuts and bolts knowiedge of radio. Must be familiar
with state of the art FM autémation, transmitters, and
standard AM broadcast facilities. Send resumes, sal-
ary requirements and references to: Box P-166. EOE/
AA.

Chief Engineer for public radio station KSAC-AM.
First class license and three years’ experience re-
quired. Resume to Jack Burke, KSAC, Kansas State
University, Manhattan, Kansas 66506. KSU is an Equal
Opportunity Employer.

HELP WANTED NEWS

Opening for a Top Quality Newscaster at WSB-
Radio, Atlanta, GA. Must have 3-5 years with majot
markel experience. Saiary negotiable, no beginners
and no calls, please. Equal Opportunity Emplaoyer, M/E
Reply to: Personnel Director, WSB Radio, 1601 W.
Peachtree St. N.E., Allanta, GA 30309.

Part-Time & Weakend talk show hosts plus part-
time newsperson for number one news/talk station in
southeastern New England. Gutsy. provocative in-
formed talkers. Newsperson who likes to dig for local
news and report it, Tape and resume to David Derosier,
WBSM. 220 Union Street, New Bedford, MA 02740,
617 —993-1767.

Newsperson Needed 1o join four-person news staff
in the Hudson Valley. Must be expérienced in writing,
anchoring and _reporting, Send tape and resume to:
Steve Kathan, News Director. WBNR/WSPK, PO, Box
511. Beacon, NY 12508. E.OE.

Contemporary Soul AM has opening for broadcast
journalist with 2-3 years’ experience. Looking for so-
meone from deep South, but will consider all. Contact
Bill Fuller, KOKA, Shreveport, Louisiana 71120, 318—
222-3216, between 6 AM & 1 PM.

Assistant News Diréctor position. WSM Broadcast-
ing, Nashville, Tennessee, has an assistant news direc-
tor position available. Must have six or more years' ex-
perience in management, strong delivery skills and
some production skills. A college degree is helpful. If
interested and qualified, contact Opryland U.S.A., Per-
sonnel Office, 2802 Opryland Drive, Nashville, TN
37214. Equal Opportunity Employer, M/F/H.

3rd news position needed to be filled in Michigan.
Looking for at least one year experience with good
skills in all areas. Equal Opportunity Employer. Tape
and resume to Bill Gilmer, WHLS, PO. Box 807, Port
Huron, Ml 48060.

WMMW, Merlden, CT, an EQE, seeks good sounding,
competent newsman/reporter. Experience or college
degree; 21 Coiony St., Meriden, CT 06450.

Sports Directorisales person. Immediate opening.
New FM: AM only_10 yrs old. Station dedicated to
doing local sports. Play by play required. Send resume
& salary needs to Harold Wright, KRPT, Anadarko, OK
73005. 405—247-6682.

News Dlrector. Practical experience required. Two-
person department strongly committéd to local news
and public affairs. Resume-| lape to WCSS, Amster-
dam, N.Y. 12010

HELP-WAN‘i‘ED PROGRAMING,
PRODUCTION, OTHERS

General Manager, employed, seeks cha_n'ge to
Eastern smail-medium market (consider others). Over
10 years successful, professional management. Solid
credentials; stable, sales-oriented. By-the-book ad-
ministrator. Outstanding In persorinel hiring and
maotivation. Cost conscious. Fully knowledgeable all
phases. Community-active, family man. No hurry. Box
R-26.

Small-Medium Market Manager dedicated 1o
maintaining or increasing black ink. Experience han-
dling sales and operations personnel, legal questions,
promotions, community contacts, and more. Strong
salesman. Can announce better than many medium
market jocks. Stable employment history. State possi-
ble compensation for guaranteed reply. Box R-4.

SITUATIONS WANTED ANNOUNCERS

Program Director needed—riew FM Contemporary
MOR, automated. Hands-on production essential. Tape
andg Resume to Charles Rowe, KCRF, 4439 SW Hwy
101, Lincoln City OR 97367.

Progressive announcer:production director
needed for 100 kw semi-auto FM. Salary $175 to
$200/week. Send tape and resume to Jeff Thomas,
WRLO, PO. Box 509; Antigo, Wi 54409. EEQ.

Dynamlc Midwest FM Station is looking for a
dynami¢ morning personality. Top-nolch programing
and production team has opening for professional with
great voice dnd good mind to get the day off to a win-
ning start. Send tape; resume and salary requirements
to: Dean Sherwood, Box 3336, Madison, Wi 53704.

Program Director: Hard working professional
needed for Florida Adult Contemporary to hire, train
and maintain top air staff. Box R-6.

Immediate Opening for Country & Western Program
Director in warm West Texas. Send tape and resume
to: KHEM, Box 750, Big Spring, Texas 79720. Phone
915—267-2523.

SITUATIONS WANTED MANAGEMENT

Group Management, 15 years ol very successful
station and group management encompasses ali
market sizes, most formats, AM & FM, total rebuilding,
major improvements, station purchase and sale.
Strong qualifications include administration, sales
development, programing and promotions ... plus a
dedication to, and love for, radio. | am a rasourceful, im-
aginalive and practical developer of people and pro-
perties ... a hard working, shirt-sleeve manager, not an
ivory tower executive. Finest of references will prove
my worth to your organization. Will consider only a
tong-term oppdrtunity with-a good, growth oriented
group. Write Box N-81.

General Manager in search of new chalienge with
above average opporlunity. 16 years in management
as successful professional broadcaster, Aggressive
sales motivator. Experience includes all markets, all
formats, both AM & FM. Desire association with a
growing and pragressive company. Excellent creden-
tials. Write Box P-183.

General Manager/Corporate Attorney, eight
years' experience in radio sales and programing, in-
cluding major market. Qualifications include adminis-
tration, sales development, programing and promo-
tion, in addition to extensive knowiedge of FCC law,
station acquisition, and Corporate taxation. Looking for
small company with interest in expansion. Box P-196.

General Manager. Lengthy experience with excep-
tional performance record in major and medium
markets. AM & FM, various formats, excellent adminis-
trator, strong sales management, plus all the other
qualifications for successful station management ...
with references to prove it. Carefully tooking for
fongterm association with quality organization. Write
Box N-80.

Freet Volunteer—That's right, looking for volunteer
work announcing for your station on part-time basis,
any format. No prior air experience. But | offer you: 1st
class license, Bachelors Degree, Military Vet., mature
male, married, minority candidate, 32 years, dependa-
ble, workahalic, articulate, neat appearance, learns
fast, good attitude, no strings attached, plus I'm free!
Currently working for gov't law enforcement agency.
N.YC, LI, NJ, CT, Box P-81.

Interested? —Soam |, and with your call I'll show you
just how eager | am to work for your midwestern AOR
or soft rock format. Wondering about the voice? Never
fear, your telephone is near Currentiy Midwest. EJ.
Johnson, 312—348-2562 home, or leave message at
312—943-1838.

Versatile announcer/newsperson seeking entry
‘evel position. Looking for opportunity to contribute
and grow. Let's expand together Lynda Little, 312—
764-5832: work, 312-989-3000.

Polished newscaster, announcer, writer loves small
markets. Intelligent reading and interpretation,
duthoritative delivery, fine-tuned speech. Political Sci-
ence degree, specialized braodcast training. Phone
Paul, 212—-535-8179.

Creative young announcer seeks full-time airshift
preferably in upper Midwest location. Experienced.
Box P-195.

Stop-Read This! B.A, FCC First Class, communica-
tion skills, business and sales background, 3% years
college, D.J. experience, broadcast school grad. seeks
combo position, will relocate. 212—942-5377,
George Saybe, 50 Park Terrace E. N.Y. N.Y. 10034.

Fire Your Starl Dependable, self-starter. well trained
DJinewscaster, broadcast school grad. Rookie willing
to work like vet! Ready to bat, will travel. 212—=
942-5377, Gearge Saybe, 50 Park Terrace E. N.Y. N.Y.
10034.

Experienced AC/CHR air talent. Dedicated, am-
ticious, hard worker seeks move up. Call for T & R. Joe
Bartosch, 312—456-4219 or write 4701 N. Ozanam,
Chicago. IL 60656.

Good Adult Contemp. DJ. Very professional. Don
Martin, Hollywood Graduate, with good experience.
2nd Phone. Any shift. Major market only. Michael Lisle,
916—842-4014 after 2 PM. PST,

Last Chancel DJ/news. Broadcast school grad, ar-
ticulate voice, compelling delivery. College ex-
perience AOR, Top 40. Looking for start. 212—
94255377. George Saybe, 50 Park Terrace E., N.Y, N.Y.
10034,

Announcer/DJ. 10 Years' experience. Seeks full-
time work at small or medium market station. Any-
wherte in California. Can handle any format. 714—
658-1094. .

| have the skills and he drive. I've done mornings on
KIOA and evenings on WTVYN. The A/C personality of
the future is Brad. 305—276-2945.

Innovative, operations-oriented problem-solver.
Currently Group Manager of chain with stations in top
markets. Have excellent track record. Seeking
chailenging position as GM or with group or syndica-
tor. Write Box R-41.

Excellent voice and reader. Eager worker. Anywhere.
Bill Hess, 11401 Armowhead Trail, Hales Corners,
Wisconsin. 53130. 414 —425-4924.

SITUATIONS WANTED TECHNICAL

Don’t Pay Me until station makes money. Percentage
of net profits. Former multi-station owner, network ex-
ecutive, administration, sales, news, programing. tatk,
big league PBP 305—588-7173.

Medium market Chief with 1st phone. Experience in
AM directionals, FM stereo, automation, proofs and
studio construction. Station being sold, new owners
have their own engineers. Box P-108.
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SITUATIONS WANTED TECHNICAL
CONTINUED

20 year pro-avallable amployment-applications,
conslruction, rebuilds. aguigment updates,
troubleshooting. processing. Shoupe. 717 —
249-6584.

Chief Engineer. 22 years-all phases, AM-FM. Pre-
sently NYC area. Box P-161.

Radio Engineer, AM-FM. wants equipment mainte-
nance job at East Coast or Florida station. Many years'
experience. Reply Box R-13. . .

SITUATIONS WANTED NEWS

Capitol Hill Radio Feeds. Credentialed freelancer
will caover your congressman/senator. Smallflarge
markets, nationwide. Ed Connars, 202—244-9288,
AMls.

Aggressive, hard-working News Director at small
upstate New York radio station looking for move lo
highly professional operation {radio or television) with
major commitment to news. 18 months’ experience.
Employer aware of job search. Call Ken, §18—
843-2500.

SITUATIONS WANTED PROGRAMING
PHODUCTION OTHERS

Soui Programer, seven years' know-how, seeking to
relocate. Richard, 919—483-6530.

Wanted Station that wants ‘off the wall’, super crea-
tive, extremely eniértaining personality who can WIpe
up your competition. Box P-144:

Program Director-music, promotion, research & pro-
duction background! Looklng for room to grow at sta-
ble operation! Excellent references! Frank Hanel,
412—-373-3994.

Program t6 Win. Positive thinker, medium and major
market programing, operations, and reSearch ex-
periencé, can help your station. Leave message,
212—897-2375.

Top-Flve Market Music Direclor. | seek a PD. position
in a top-100 market. Experience includes three years
as PD. I'm mature, creative, and organized. Strong
bac’kground in research, promotion, and management.
If you're committed to winning, we'll make a good
team. Box R-43.

Production Profenslonal great pipes, 20 yedrs’ ex-
perience, most phases multi-track recerding studios
and AMIFM/TV. Seeking stable production company ot
broadcaster for commercial, A/V, music, location
recording. Some copy and limited air work. Wisconsin
region preferred. Will consider others. 715—
732-4660.

TELEVISION

HELP WANTED MANAGEMENT

New, progresséive, family-oriented Independent
Television station - serving TarhpaiSt. Petersburg,
Flofida, seeks experienced Program Manager. Send
resume and salary requirement lo Box 30028, Tampa,
Florida 33630. Station is an equal 6pportunity
employer

Néw TV station serving TampaISl Pelersburg,
Florida; will complete new studio facility in March and
seeks experiénced Production Manager Should be
tamiliar with local rétajl and independent station pro-
motional needs. Send resume and salary requirement
to Box 30028, Tampa, Florida 33630. Station is an
efual opportunity employer.

General Managei/Corporale officer. Strong con-
stiuction background. Resumes requested. Salary re-
quirements references lo Box R-12.

Talevlslon Operations Diréctor wanted for Wash-
ington, D.C.-news and production facility. Dally super-
vision of ENG/EFP crew_and control roorh personnel
(40), and their equipment. A thorough knowledge of
personnel management and ENG/EFP equipment
operation a must. Experience with miCrowave and
salelllte commiunications a must. Applicants should
send resume and salary requirements to Box R-9.

GM for new UHE deep South, undér construction.
Must know sales & station financing. Write: PO Box
15094, Lockland, OH 45215,

Program/Operations Director for group-owned
NBC affiliate. Responsible: fér operations including
production and general office. We prefer a generdlist
with administrative talent, and some prior production
experience. If you're second banana in a medium to
large market, or have topped out as a producer/direc-
tor, you might be right for our spot. Send détailed
resume and salary needs in confidence to Jim Water-
bury, VPIGM, KTIV. TV, PO. Box 87, Sioux City, 1A 51102,
An EOE Employer.

General manager for small single station market,

East Central. Must be experienced in national sales
with working knowledge of ail facets of the business,
including budgeting, programming, and FCC regula-
tions. Group awner offering growth potential. Send full
resume, salary requirements,-and history. All replies
confidential. If you are a national sales manager ready
to step up in your first management position, send full
particulars to Box R-23. Equal Opportunity Emplayer.

Operatlons Manager. Opportunity for a current chief
or assistant chief engineer to become impartant part
of management team. Call Dennis West, General
Manager, WISR-TV, Rockford, Illinois. 61105. 615—
987-5300. EO.E.

Sales Manager position with television group station
in Southeast. Responsible for local sales staff, invento-
ry control and pricing, collections and packaging. Ex-
cellent salary and incentive package. Send resume to
Box R-31. EC.E, MIF

HELP WANTED SALES

Come home to God's Country. If you are a strong AE
and énjoy a bHalanced list of agency and direcl, we
have your opportunity. Group ownad, affiliated, No. 1 in
market {(central California coast). if, you are_excep-
tional, désire progress and management potential,
prove it and “Come home to God's Country"! Reply to
Box P-1786. EOE.

Sales-Cabile Television Industry, Reglonal Sales
Manager. The leader in cabie television progiamming
seeks an experienced, malure professional to repre-
sent its news and entertainmént services to the cable
industry. Strong sales and markeling background.
Travel required. Send resume, salary requiréments and
references in confidence to Nory Lebrun, VP Cable
Sales, Turner Broadcasling SyStem, Inc;, 1050 Tech-
wood Dr; N.W, Atlanta, GA 30318. An Equal Oppor-
tunity Employer, MIF

Account Executive—Tremendous potential with
New England's newest major market UHF indepen-
dent. We are looking for people who want a challeng-
ing opportunity, are aggressive and self-motivated. if
you are one of those people and have a minimum of 2
years local sales expérience, send.resurrie and salary
lequuements to Box P 177 An EOE employer

Aggressive Indlvldual with broadcast experience
needed for growing sales effort. Benefits and the
chance lo progress rapidly. with our professional
organization. Contact: Brad Worthen, Sales Manager.
WNNE-TV, PO Box 906, White River Junction, Vermont
05001. B02-295-3100. EOE

Strbng Syndlcation Salesperscn. International
television distribution company seeks self-startér with
television sales expenence to take full charge of
domestic syndication; extensive travel Involved. Ex-
cellent salaryiexpenses/commission/comprehensive
benefits, program. Pleasé send .resume to Alan En-
terprises, Inc., 26170 Pacific Coast Hwy, Malibu, CA
90265.

Account Executive. Top 20 Network Affiliate in
Southeast seeking an ambitious A.E. Knowledge of
agencies, retail and production a must. Must be a self
starter with demonstrated sales ability and proven
gagg record. Equal Opportuhity Employer. Write Box

Account Executive. Top account list; television
group station in Southeast; must be able to handle
heavy agency list; top earnings immediately. Send
resume to Box R-32. EOE., MIE

HELP WANTED TECHNICAL

Remote Engineer for Florida's largest film/videotape
production’ center to operate and maintain EFP com-
mercial production mobile unit. Involves client contact
and creative video engineering. Mainienarce ex-
perience and valid driver's license required. Salary
negoliable. Resume and salary history to: Bruce
Graham, Chief Engineer, Florida Praduction Center,
150 Riverside Avenue, Jacksonville, Florida
32202-4994. . .

UHF Transmitter Maintenance Engineer. New
RCA TTU-110 on Sears Towei, Chicaga. Excellent
grawth opportunity Must have strang recent UHF
trarismitter maintenance experience. VTR/studio
maintenance a plus. Fuil resume with salary require-
ments ta: Channel 60 Jaint Venlure, 233 S. Wacker Dr,
Chicago IL 60606. EEQ/M-F-H.

Major Production Facility located in Florida is offer-
ing top salaries to experienced Maintenance
Engineers. Work in a modern new facility with state of
the art equipment. Contact: Rober} Hemsky, Chief
Engineef, 305—920-0800, 2040 Sherman Street,
Hollywood, Florida 33020,

TV‘Englnnrs. Positions available for maintenance
technicians at sunny Florida division of major corpora-
tion. Experience with VTR, studio swilching equip-
ment and digital électronics preferred. FCC license
preferred. Send resume to: Tom Weems, Chief
Engineer, WPLG/TV 10, 3900 Biscayne Blvd., Miami,
FL 33137. Equal Opportunity Employet

Chiéf Communitations Engineer, Office of Com-
munications and Broadcasting, University of Nevada-
Reno: Technical aperations include public radio sta:
tion, media and color television production facility,
slalewide teleconferencing system, development. of
broadband cable syStem and iwo-way audio-video
computer communications network. Salary up to §32.-
376. For information on MQ's and application pro-
cedute, contdct Personnel Services, Clark Administra-
lion Bidg. UNR, Reng, NV 89557, 702-784-6844. Ap-
plicants tested on first-come, first-served basis.

Maintenance Engineer wantéd. Quality film and
tape post house is seeking an engineer who has both
Quad and Type-C experience. We use Ampex Quad
and Type-C VTR's, Leitch, Hitachi, Studer and other
quality equipment. Applicant should have both main-
lenance and Installallon experlence Resume lo

1328 Inwood Road, Dallas, Texas 75247.

Major market TV Station/Production Co. needs video
operator experienced in 1* & 2 tapé format and CMX
Editing. Send resumes to Box R-3. FCC license essen-
tial.

Television Malntenanéq Engineer. Group-owned
VHF network affiliate in top 10 market seeks ex-
perienced studio maintenance engineer. Equipment is

up lodate solid state and includes Ampex tape recor-
ders and Grass Valley switchers. Salary commensur-
ate with experience. Send resume to Box R-35. An
Equal Opportunity Employer.

Engineering Manager {Facililies) —manage the
maintenance, design, documentation and installation
of KQED's studio, transmitters, and satellité earth ter-
minal facilities. Maintenance staif of 10-12. Min. 5
years engineering exp., with emfphasis on mainte-
nance and systems, 2 years as supervisor/manager.
Send resume with salary requirements by Feb. 26 lo
KQED, Personnel, 500 Elghlh 5t San Francisco, CA
94103..

WPTI, pubile televlslon seeks ‘experienced chlef
engineer for supervision, operation and maintenance
of 3/4" television equipmént, studio, remote van and
master control for sophisticaléd cablecasting. Ex-
cellent benefits and salary. Resume and referencés:
WPTI-TV, 120 W. State St. Rockford, IL 61101.
Deadline: February 28.

TV Englneer with knowledgé of local TV station
operations and some salellite experience. Will mcnitor
operation and technical performance of a satellite net-
work. Great opportunity to learn and to expand. Exten-
sive travel required. New York based, Send fesume
ASAP Reply to: Box R-44. .

Video Operators—looking for a change and a move
up lo the 4th market? Send resuries ta Box R-2. Only
those with experience in 1" & 2" tape format and CMX
editing need apply. FCC lic. a must.
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HELP WANTED TECHNICAL
CONTINUED

Promotion opéns Operallng Engineer posntlon Re-
quire minimum 1 to 2 years' video tape/camera con-
trol experience. ACR-25 experiehce preferred. We are
a major market; group-owned VHF network affiliate
with state-of-the-an facility. Come join us and enjoy
year round vacation living oh the beautiful Florida sun
coast. Jack Winter, WTSP-TV, RQ. Box 10,000, St.
Petersburg, FL 33733, 813—577-1010. Equal Oppor-
tunity Employer.

Positlon Vacancy: Transmitler/Translator Mainte-
nance Engineer. Saldry Range: 514, 628- $19,991 +
Benefits (starting salary, dependent upon experience).
Maintenance and repair .of transmitter and three
translatars, trouble shooting of equipment. Requires
four years of broadcast relaled experience, two of
which must be in transmitter/translator maintenance.
Requires degree in engineering of an equivalent of
training and experience. Must be able to pass Virginia
driver's licanse examination. Send resume to: WVPT,
Port Republic Road, Harrisonburg, VA 22801. Equal
Opportunity Employer.

KAET-TV, Phoenlx, seeks qualified Broadcast
Engineer to perform maintenance and operation of
television studio and transmission equipment. Should
have a good background in digital and micro-
processor technology,-Excellent opportunity te further
education in state-of-the-art technology through uni-
versity courses and many other benefils. First Class
License desired. Requires technical training. plus 3
years' experience. Deadline: February 19, 1982. Sal-
ary $21,079. Send resume to Personnel Department,
Arizona State University, Tempe, AZ 85287. Please in-
dicaté Job Title and where ad was seeh. Equal Oppor-
tunity Employer.

Fully Qualifiled Chief Engineer with background
UHF, RE END. Total studio equipment knowledge, man-
agemient and budget experience required. Southwest
Georgia. First Phone a must. Also, opening for studio
maintenance engineer with First Class license. Apply:
Sid Perry, WTSG-TV, PO. Box 4050, Albany GA 31708.
912—435-3100. EOE.

Religious Televislon: Rapidly expanding non-
commercial broadcast/cable nelwork requires ex-
perienced maintenance engineers for its stations in
Southern  California, Oklahoma City, and Cincinnati
areas. Send resume and salary history to Ben Mlller,
Director of Engineering, Trinity Broadcasting Network,
PO. Box A, Santa Ana, CA 92711, EQCE.

Assistant Chief Englneer for a new commercial
UHF, now under construction in Florida. Excellent sal-
ary, fringe benefits and advancement potential with an
expanding group. ECE. Forward resume and
references to: Tom Bracanovich, Malrite Communica-
tions, 12th & Euclid Avenue, Cleveland, OH 44115.

Control Rodm Supervisor with extensive knowl-
edge of current studio and transmitter equipment. Re-
quire 1st Class license or equivalent and manage-
ment capabilities. Position available April 1, 1982,
Send resume by February 15 to: Personnel Director,
WTRF-TV, 96—16th Street, Wheeling, WV 26003.
EQE.

Criéative Tape Editor wanted. We are seeking an
editor who has strong editorial and technical éx-
perience. CMX or Mach One experience on Quad or
Type-C is required. Applicant should be stiong in
quality commercial post production. Resume to:
Director of Engineering; Spindletop Post Production,
1328 Inwood Road, Dallas, Texas 75247.

Electronic Technician Wantéd: studio Chief
Engineer wanted at WOWK-TY, Huntington, WV, to be
responsible for maintenance of studio equipment and
supervision . of studio technicians. Heavy electronic
equipment maintenance and repair background re-
quired. Salary $20,000, plus profit sharing, retirement
plan, excellent benefits package. Please write to
General Manager, WOWK-TV, 625 Fourth Avenue, PO.
Box 13, Huntington, WV 25706. An Equal Opportunity
Employer.

HELP WANTED NEWS

Expanding our Aiready Talented news organiza-
tion. Opening for producers, reporters. reporter/
anchors, photographers and additional assignment

editor. I dynamic news growth excites you, then you.

may have a great future with our group. Rush resume
and salary requirements to Box P-55. EQOE.

Openings In all Phases of our growing news
organization. If you are taiented and would like the op-
portunity to join one of the fastest growing groups in
the country, then rush resume and tape today to A. R.
Sandubrae, Executive News Direcldl, KARD TV/Kan-
sas State Network, Box 333, Wichita, Kansas 67201.
Deg./Exp. Req. EQE. No phone calls, please. All posi-
tions will be filled Immediately.

South Fiorida television station is looking for an ex-
perienced street reporter/anchor for a total ENG sta-
tion. Send résume and air check to News Directof, PO.
Box 510, Paim Beach, FL 33480, EOE.

Anchor/Producer. If your horizons are limited in a
smali market; if you're a writer and communicator; if
you're ready lo assume a prime anchor role in a
medium market; consider this. Midwestern ABC affili-
ate with a commitment to journalism excetience has
the opening you seek. You need a strong grasp of pro-
duction and the ability to work well under pressure.
Resume to Box P-175. EQE.

Producer: Creative producer needed for lop-rated
CBS affilaite that prides itself on solid journalism. Live
ENG, still-storer, new- facility Only experienced pro-
ducers with strong writing. skills need apply. Send
resume and sample newscasts 10 Kirk Winkler, News
Director, WTOL-TV, PO, Box 715, Toledo, Ohio 43695.
An Equal Opportunity Employer, M/F

Television News Photographer/sports reporiér
wanted: KFYR-TV is looking for a person with ENG ex-
perience to shoot and edit stories. Person will also be
required lo do sporls reporting and act as fill-in sports
anchor. Interested parties contact Dick Heidt, News
Director, KFYR-TV, Box 1738, Bismarck, ND 58502.
701-223-0900.

Assistant News Director—Top 20 Sunbell market;
network affiliate: minimum five years in a superviso-
ry position. Send resume to: Box P-185. Equal Oppor-
tunity Employer.

Eastern Carolina small market leader needs im-
mediately: lake charge sports anchor/director.
Resume and tape to David Boyd, News Director
WNCT TV, RO. Box 898, Greenville. N.C. 27834.919—
756-3180. EOE, MIE

Anchor/Reporter needed for medium market net
affilialte news leader. Previous anchor experience.
Strong reportlng skills a musl. This excellent shop
needs an excellent ancher/reporter. Send resume and
slary requirements to Box P-188. Ap Equal Oppor-
tunity Employer, MIE

Weekend Meteorologist. Top twenty Sunbelt
market segking degreed meteorologist for weekend
and weekday backup. Send Resume to Box P-190. An
Equal Opportunity Employer.

Health/Science Reporter. If you have the science
background and TV news experience, please send
resume and casselte to: Arthur Alpert, News Director,
WDSU-TV, 520 Royal Street. New Orleans. LA. 70130.
EEQ Employer.

Weekend Sports. Top twenty Sunbelt market seek-
ing.experienced sporiscaster for weekend and week-
day backup. Send resume to Box P-191. An Equal Op-
portunity Employer.

Weekend Anchor, and general assignment reporier
wanted by medium market station in one of the fastest
growing areas of the country. We're all ENG and live
equipped, and are looking for experienced peoplé to
help us with our continued growth. Send resume and
salary requirements to Box P-193. An Equal Oppor-
tunity Employer.

Engineering Manager {operations) —manage
KQED's technical operations. Union staff of 20-30.
Min. 5 years enginéering exp.. 2 years as Supervisor/
manager. Emphasis on people mgmt, planning and
techiical coordination. Salary open. Send resume with
salary requirements by Feb. 26 to KQED, Personnel,
500 Eighth St, San Francisco, CA 94103.

Chief Photographer and staff photographers Chief
must manage personnel and equipment both ENG
and film, and be fully experienced in both. Staff photo-
graphers must have experiencé, preferably both ENG
and film. Send tape and resume 16 News Director,
KTHV-TV, PO Bok 269, Litlle Rock, AR 72203, EOE, M/
3

News Director—growing Midwest V station. A
remarkable opportunity. Write Box P-203. -~

Major Oriando Televidion station has an opening
for a news director. Must be familiar with new produc-
tion, assrgnn'ients and presentation. -Five years' ex-
perience in TV of radio news préferred; journalism
preferred. Please send resume and salary require-
ments 10: Personnel Administralor, PO Box- 1833,
Orlando, FL 32802. We are an Equal Opportunity and
Affirmative Action Empioyer, Male/fiemale.

Are you a solid producer? If so, iet us hear from
you. We're a television news placement service, and
we're looking for excellent producers from top 10 to
entry level. {No fee involved). Send resume and letter
detailing your producing philosophy and salary re-
quirements to Box R-45.

Assignment Edltor Taking applications for the posi-
tion that requires someone with good news sénse, a
motivator, one who works well with people and is keen
on logistics. Contact: Jerry Howard, News Director,
EVSKES-TV PO. Box 17000, Jacksonville, FL 32216.

News Director Top 100 Southeastetn ABC affiliate
seeks News Director with previous news management
expefience. Please forward resume including salary
regurrements and news philosophies to Box R-40,
EOE.

News-Sports photographer for department that
hustles. Must shoot and edit ENG and film for now. All
ENG May 1. Live experience desirable. Tape and
resume to: News Director, WMTY, Madison, W1 53711,
Equal Opportunity Employer

Co-Anchor lo replace solid reporter headlng for ma-
jor market.. We are a Midwesl medium market net
affiliate dedicated to professional broadcast journal-
ism. Also seeking qualified producer candidates.
Resume and satary requirements to Box-R-28.

We're on top and plan to $tay there. We are looking
for a-weekday co-anchor who can give us the strength
and stability we need to continue our leadership in this
market. We're located in a modern Southern city with
space and high-tech industry. Lake and mountair
recrealion areas. Women and minorities encouraged
to apply. If interested. please send tape, resume and
reférences to; Michael Sullivan, News Directol, WAAY-
TV, 1000 Monte Sano Boulevard; Huntsville, AL 35801.

Meteorologist for Midwest medium market station.
Exceptionally strong weather commitment. Equip-
ment includes Nafax, Service A, NOAA wire, computer—
driven graphics system, dial-up radar. Previous on-air
experience and a degree in meteoroldgy required.
Write Box R-29.

News Reporter. KTSB Television is seeking a strong
journalist to cover a hard news beat. We need a self-
starter who is willing to dig. Send tdpe and resume lo
Bob Totten, News Director, KTSB-TV, Box 2700,
Topeka, Kansas 66601. An equal opportunity
employet.. . N

Sunbelt Medium Market leader is looking for a
strong co-anchor who knows how to telate to the au-
dience. If you think you are a cut above the rest of the
crowd. pleasé send a resurme to Box R-31. Women and
minarities are encouraged 1o apply.

News Director. Aggressive News Director soughf for
KQTV. St. Joseph, MO. Nine person. department. Ex-
perience in broadcast news required. Broadcast de-
gree or equivalent a must. Position entails managing/
assigning.’ Emphasis on journalistic, managerial, pro-
ducing. organizational skills. If you measure up, write
Randy Parlett, Operations Manager, PO Box 247, St.
Joseph, MO 64506. Applications due March 1,1982.
EQCE.

News Reporter wanted for medium market ABC
affiliale. Two years iélevision news experience, re-
quired. Must be able to shoot and edit video tape
Send resume and salary requirements to: Box R-25.
Equal Opportunlly Employer.

KBTV, Denver—weekend sporiscaster wanted
Responsible for all weekend sportscasts and weekday
sports reporting. Send tapes and resumes to Tom Kir-
by, KBTV, Box 5667, Denver, CO 80217. KBTV is an
equal_opportunity employer.
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~ HELP WANTED NEWS
= 5 CONTINUED

Looking for. top talent who.can write, report and
anchor Send tapes only ... no phone.calls. KFMB-TV,
PO Box 80888, SAn Diego. CA 92138, allenllon Jim
Holtzman. EOE,

Anchor—reporl'er for number 1, top 50 CBS affiliate.
Two anchor positions open for persons with solid re-
porting experience and anchor.ability We are looking
for people with good on-air presence and delivery now
working in & medium or'small market who would like
to move up to an outstanding operation with a nafional
réputation. Excellent salary and fringe benefits. EOE.
Send_ résume to Box R-18.

Anchorlﬂepori__or. Aggressive hews deparlment of
ABC affiliate seeking an,_ éxperienced, personable
anchor for top 25 market in Pacific N.W. All the tools,
including live helicopter, satellite up-link, Wash, D.C.
bureau. Send tape and resume 10: KATU, News Direc-
tor, PO. Box 2, Portland, OR 97202,

Sunbeit statlion seeks aggressive street reporter
with, personable on-air weekend anchor ability Be
member of team that aims to win —70's market. Ex-
perience necessary. Apply to Box R-37.

Leading news station in the Inlermountain West is
expanding operations. Needs to hire capable anchors,
producers and ENG editors. Send resume and 3/4 inch
tape to: Mike Beardsley. KUTV Satellite Services, PO.
Box 30801, Salt Lake City, Utah 84130. Equal Oppor-
turiity Employer.

Top. 10 Southwest market looking for superior
general assignment reporte. Must be idea-oriented,
highly visible in stories, and an outstanding writer. 3 to
6 years' experience. Send tape and resume to: PO. Box
50429, Dallas, Texas 75250. EEO Employer.

HELP WANTED PROGRAMING,
" "PRODUCTION & OTHERS .

Trafflc: Looking for a Elrong, experienced number
two. Individualg must have working knowledge of Bias,
and preferably independent TV experience. Salary:
$20,000. Send resume to Box P-139.

Producet for 11 p.m. news. Must have TV news ex-
perience. Send résume to News Director, RO. Box 510,
Palm Beach, FL 33480. EOE.

Director-3to 4 years *directing experrence in all pro+
gramming areas. Must ge flexible, self-motivated dnd
creative, Rroduicing experience helpful. Send resumes
to: - KEDT-TV, PO. Box 416,.Corpus Christi, Texas
78403. PBS Station, 512—855-2213.

Fieid Producer for PM Magazine Utah. If you have
experiénce producing, top-quality. visual stories in the
field, we'd like to see your resume. We're a 10-person
staff with a commitment to excellence and ratings to
match. Resume to: Producer, PM Magazine Utah, PO.
Box 30901, Salt Lake City, Utah 84130. No Phone
Calls.

Production Mnhiger, 18th market in sunny Florida
seeking protess:onal individual with management ex-
perience in all aspects of production. Must be a self-
starter, .a lgadet, teacher, and mativator of people
Minimum of five years' experience wilh remotes, .in-
field production, and off-fine editing. Qualified appii-
Cants should send resume to: Richard W. Roberts, Car-
porate Personnel Director, WFLA, Inc. PO, Box 1410,
Tampa, Florida. 33601. An equal opporlunrly employer,
ME -

Senior Producer, associale producers Top 10 net-
work affiliate is creating 2 live, compelitive moming
program, with studio audience, as a major station
commitment réquiring qualified, experienced produc-
tion staft. If you have a solid background in television
production, extensive experience with morning pro-
gram$, and desiré, a super challenge. send your
resume. You are not applying for your own job. This is a
new program. The box number keeps our compelitive
plaris a secret. Ali replies are held in confidence. If you
are really good. this may be the apportunily you're
seeking. Send resume to Box P-159. An Equal Oppor-
lunity Employer.

Top 25 Sunbelt affillate needs éxperienced talk
show host for established daytime strip. Send com-
plete resume; including salary requirements. An Equal
Opportunity Employec Box P-189.

Assistant Program Manager: Position availdble &t
top independent station in Midwest for a take-charge
individual who is familiar with a wide variety of func-
tions: ARB and NSI analysis; program coordination;
scheduling of movies and specials; right- -hand person
to program manager If you have the experience, feal
ready for a fast-paced environment, and are seeking a
managerial challenge. send your resume, by February
5th to: Box P-174. An-Equal Opportunity Emplayet.

ABC Affillate in Sunny Florida needs exp,errenced
talkshow Producer for establishéd daytime stiip. Send
resumes, 3/4” tapes and salary requirements to Jayne
Boyd, WTSP-TV, RO. Box.10,000, St. Petersburg, FL
33733 An Equal Opportunity Employet -

Wanted: New talent 1or a network-show in develap-
ment. Looking for off-beal personalities, feature re-
porlers. and interviewers. Send 3/4 inch video
cassette and credits to:-Anne Marie Schmitt, 200 West
§7th Street, Suite 1408, New York, N.Y. 10019 Sorry-
lapes cannot be returned. :

U of Alaska - -Center. for Instructional Telecom-
munications: Operations Managet: Responsible for
daily operation of Learn/Alaska: Instructional TV and
audio conferencing .networks; develop and maintain
system for monitoring, evaluation and maintenance of
technical_ performance of the two network receiving
sites statewide; coordinate depl. activities with other
units and functions: administer budgets. Applicants
must have experience in the supervision of personnel,
budge! development, and administration; demon-
strated knowledge of TV and audio systems and their
operations. Extensive experience in broadcast or ca-
ble TV and audio conferenicing is desired {ops. mgr.
level). Producer/Director: Write, produce, direct & edit
instructional and public service film, TV, audic & photo
programs and materials. Must have extensive knowl-
edge of production techniques, treatment, script &
storyboard formats, TV camera operation, audio &
editing operallons production facilities mgmt. pro-
cedures and experience in medla productions fof rufal
audiences. Submit resumé to Personnel Director, Com-
munity Colleges Rural Education & Extension, 2221
East Northemn Lights Blvd.. Rm 135, Anchorage.. AK
99504, AA/EEQ. Resumes must be, feceived by Feb.
26, 1882,

Graphlc Design Superviser for WHA-TV. This per-
son. will manage a department of 3+ designers who
create design for promotrons and programs. The
department does ads, magazrnes. poslers press Kits
and other promotianal. campaign malerials, as well as
TV graphics, slides, logos, and some animation. Appli-
cants must have at least three years' fuil-time profes-
sional expetience in print dnd/or television graphics,
with at least one of thosg years in a supervisory
capdcity. Demonstrated ability to- manage and lead
creative people and competence in administrative
detail work essential. Position available March 1,
1982. Salary $18,000, annual. Completed application
must be received by February 12, 1982. For ap-
plicaton and information contact: Kathy Dickerson.
WHA-TV, 608 —263-2114. An Affirmative Action/Equal
Opportunity Employer.

Telecommunications Operations’ Manager. To
manage Mercer College of the Ai, program Cable TV
Network, produce radio, TV and audio visual programs
and assist Chairperson. This major regional tele-
communications facility is now cdnstructing WWFM,
operates state-of-the-art. TV studio and administers
Radjo-TV & Telecommunications Technology aca-
demic programs on West Windsor Campus. BA re-
quired, MA preferred, plus 3 yeais professional TV pro-
duction experience and admiinistrative, writing & ver-
bal skilis. Excellent benefils. Starling salary depen-
dent 6n experience; minimum salary $15.500. Samiple
of radio or TV groduction required. For interview, for-
ward letter of application & resume by Feb. 12th to:
Mercer County Community College, Personnel Ser-
vices, Dept G.S., PO Box B, Trenton, NJ 08690. Equal
Opportunity/Affirmative Action Employer.

TV Director/Producer, public television. Ex-
perience essential in: direction of studio and field pro-
ductions, studio and field set-up. lighting, audio, and
videotape-editing. Send. resume and cover ietter to:
WCBB-TY, 1450. Lisbon Rd. Lewiston, ME. 04240.
Attn: R. Peotter. No calls. Deadline: 2/8/82.

Promotion Manlqor Departmenl head respon-
sibility now available for’ creative experienced man-
ager. Successful candidate will be In charge of all
phases of station and sales promotion, advertising.
publicity and, PR. If you want a challenge, have two
years' expefience as a manager and a proven track
record of unique successful ideas, rush your resume, a
cover letter and examples of your work to: Genatal
Manager, KMBC-TV, 1049 Central, Kansas City, MO
64105. Women are encouraged to apply- EOE.

TV Production Assistant (Production Photo-
grapher/Editor) for KUSD-TV and the South Ddkota
Public, Television Network. Appiicants must.have a
college.degreé in communications with.course work -
in TV preduction or four.years of experience and train-
ing or an,hcceptable equivalent combination of train-
ing and experience. Preference will be given o those
applicants who possess total ENG photography, edit-
ing, lighting and audio skills. Base salary: $9,464.00.
Application deadline: February 28, 1982. Apply to
USD Personnel Department, University of South
Dakota, Vermillion, SO°57069. An Equal Opportunity
Employet.

Promotion Directos. Work hard on a winning team
and play in the mountains too. If you've got enthusiasm
and ideas, the ability to develop those ideas from con-
cept to finished .product in all media, send resume,
writing samples and tape to: Lee Johnson, WTVC, 410
W. Sixth Street, Chattanooga, TN 37402, EOE.

Top 10 Independent television station in the Na-
tion's Capitol is looking for a promotion writer-pro-
ducer with the energy and creativity to combine at
least three years' experience In a television station, ad
agency or production house. Strong print, on-air,
copywrting and -crganizational skills required. If we
just described you, send resume with-ieel and print
samples to: Farrell Meisel, Program Manager WDCA-
TV, 5202 River Road, Bethesda, MD 20818. EEQ. M/F

WWL in New Orleans needs an on-air promotion
person capable of producing aggressive first-rale
news promotion spots. This is not an entry-level posi-
tion. Must work well under deadlines and have a eel to
prove your talent, Pléase send resumes and reels to
Linda Akin, WWL-TV, 1024 N. Rampart .5t, New
Orleans, LA 70176, EEQO-M/E

Resumes Wanted: producers, photographers/ENG
editors, reporters If experienced, send resumes lo Roy
Martin, News Director. WSLS-TV, RO. Box 2161,
Roanoke, VA 24009.

SITUATIONS WANTED MANAGEMENT

if your television group or station is looking for an
aggressive general manager who is not only a strong
administrator but has a flair for sales, programing, and
the bottom liné, then we should talk. Write Box P-164,

@eneral Manager with 28 years' experience. Qut-
standing credentials, strong sales background, history
of successes. Experienced in all phases of broadcast-
ing. Available immediately. Box P-179.

General Manager. Praclicing television 27+ years!
Outstanding track-record! Produces speclacular sales
and profits, plus prestige! Box R-14.

Available Immedlately: John Radeck—former
president and GM. WJBF-TV, Augusta, GA; KESQ-TV,
Palm Springs. CA. Qutstanding record in profitability,
leadefship, cdmmunity involvement. Phone 714—
323-5814.

SITUATIONS WANTED TECHNICAL

Producer/Direétor Sunbell station, good equip-
ment. good people, fun place to work. 2 years ex-
périencé as a Producer/Director of programs, com-
mercials and news required. Send resume and salary
history to: Box R-34. EOE. .

Production Manageér. Aggressive small market
seeks person with knowledge of all aspécts of pro-
duction. Minimum 3 years' direcling experience and
supervisory skills. EO.E. Send resume and salary
history to Box R-16.

FC.C.. General License and radar, 18 montkis'
broadcast and audio expérience, communications de-
gree. Young, adaptable, totally dependable, small
markets & tight-fisted employers OK. Ron Plotkin,
212—-548-7253, or write 85 Strong St, Bronx, NY
10468,

. SITUATIONS WANTED NEWS

TV Meteorologlst. 2 yrs! medium market experience
looking for greater chailenge. Mark, 815—688-1813.
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SITUATIONS WANTED NEWS
CONTINUED

TV Meteorologist, excellent appearance and com-
municalor, keeps weather simple and interesting. 2
years’ medium market experience. Currently part-time,
seeking full-time number one spet. Box P-88.

Recent Broadcast Journalism graduate of
Boston University seeks entry-level position in TY
News. Will gladly relocate. Please contact: J. Callan, 2
Robert Place, Pequannock., NJ 07440, 201—
694-5540.

Situation Wanted Sports! Sportscast journalist
wants medium market anchor/reporter slot. BA de-
gree, broadceasting school. Call 612—529-1685!

Aggressive News pro, 22 years broadcasting ex-
perience, last eight years in television news manage-
ment. Currenlly No. 2 man in lop 25 market. Have
helped make 3 stations No. 1. Seeking medium market
news directorship or major market No. 2 spot. Write
Box P-199,

Sharp weekday anchor-producer/reporter-seeks
medium market weekday or weekend anchor position.
Good communicator. Excellent ENG skills. Write Box
R-42.

Producer. Evening Newscasts and special projects.
In top 100 5 years' experience. Looking for the right
job on the West Coast. Write Box R-27.

Broadcast meteoroiogist—5 years’ experience—.
AMS. Sear of Approval. Leoking for station which con-
siders weather important. Excellent visuals and deliv-
ery. Experienced in radar and satellite intrepretation,
and electronic graphics. Have presented many
waather-related PR talks. Contact Vince Miller at
515—827-5002.

Meteoroiogist desires weather-only, weekday posi-
tion in southeastern medium or major market. Ex-
perienced small, large markets. Box R-11,

TV Meteorologist seeks full-time position. Dynamic
personality, on-air experience at Northern |llingis Uni-
versity. For resume, tape contact: Don Chilo, 815—
756-9101.

Talented, ambitious newsperson seeks start as re-
porter and/or anchor at small or medium market sta-
tion. Some experience. Box R-7.

News Director or Executive producet Seasoned pro
with extensive administrative background, ready to
improve your market position through creative, com-
munity-otiented newscasts. Call 815—962-1114,

Reporter. Currently reporter, substitute anchot/pro-
ducer in 70's market. Young, aggressive, streetwise.
Strong writer, selid field producer. Frequent live shots,
ENG editing. Broadcast journalism degree. Looking for
move to professional operation in top 50. 201—
666-5219.

SITUATIONS WANTED PROGRAMING,
PRODUCTION, OTHERS

Seeking fuli-time job in TV preduction. BFA degree
in Radio-TV production and 3 years’ experience. Call
Charles Rakestraw, 615—272-4625.

Cameraman/E.N.G./Film. Looking for creative & in-
novative shooting? 15 years network & local back-
ground. Wish relocation to warm climate. For resume,
call 215—626-5803.

Diractor/Producer with 4 years' experience direct-
ing and swilching news, sporls and commercials,
some management experience. Looking to relocate
with station providing opportunity for advancement in
both hands on preduction and management. Box R-1.

Energetic production person with 6 years' ex-
perience looking for a challenge. Camera, lighting.
Compositor | etc., ranging from small studio to large
multi-camera remotes. I'li move almost anywhere.
602—242-1728, Ken Mertz, 1780 W. Missouri E-34,
Phoenix, AZ 85015.

For Fast Action Use
BROADCASTING’s
Classified Advertising

ALLIED FIELDS

HELP WANTED MANAGEMENT

Atlanta media project seeks a director for new, in-
dependent, non-profit organization to increase public
access to media. Director will be responsible for man-
agement of AMP Center at Clark College. Experience
in television and video, involvement with public and
minority groups, and administrative skills desired;
ability to teach communication skills helpful. Salary
based on experlence. Send resumes by March 1 to:
Allanta Media Project, Southern Regional Council, 75
Marietta Street NW, Atlanta, Georgia 30303.

Executive Director, Georgia Public Telecommunica-
tiens Commission. The Georgia Public Telecom-
munications Commission is the licensee of nine
public tefevision stalions and twelve television
translators which, collectively, serve ninety-eight per-
cent of the population of the State of Georgia. The
Commission is seeking the services of an Executive
Director who can guide the development of a strategic
plan and outstanding educational programs at all
levels, and administer the programs effectively. The
minimal raquirements for consideration for the posi-
tion are: 1. Extensive experience in upper manage-
ment of educational broadcasting or related fields, 2. A
bachelor's degree is required and graduate degrees
will be highiy desirable, 3. Experience in the adminis-
trative areas of budget planning and accountability,
personnel management and other appropriate areas
of business administration, 4. Knowledge of the
Federal Communications Commission’s regulatory
environment, 5. Knowledge of state governmental
regulatory and working environments, 6. An under-
standing of ways in which telecommunications can
assist non-broadcast entities to achieve their goals, 7.
A broad understanding of the general nature and mis-
sion of public broadcasting and public telecom-
munications, 8. Proven ability to plan and administer
public telecommunications programs, 9, An under-
standing of public and higher education and how
telecommunications services may facilitate and
enhance the effectiveness of these enterprises, 10.
Knowledge of the national and regional agencies in
public communications. The salary is negotiable and
is dependent upon the quailifications of the candidate.
The Search and Screen Committee invites resumes
and inquisies of interested experienced and qualified
applicants who have the vision and zest to tackle an
outstanding opportunity. Nominations, accempanied
by full resumes, are invited. Resumes should be full,
including personal data, education, details of ex-
perience, publications, references, and other pertinent
information. Cut-off date for consideration of applica-
tions is March 1, 1982, Please mail resumes, or ad-
dress inquiries to: Dr George E. Manners, Chairman,
Search and Screen Committee, Georgia Public
Telecommunications Council, Box 1033, Georgia
State University, Atlanta, Georgia 30303.

HELP WANTED INSTRUCTION

Assistant Professor: The Department of Speech
Communication and Theatre in a small, church related,
liberal arts college is seeking a teacher of under-
graduate radioftelevision and introductory speech
courses. Curriculum is related to production in 1.3 kw
radio facility and cable access TV studio. Ph.D. and
teaching experience preferred. Salary commensurate
with education and experience. Application deadline:
March 15, 1982, Duties begin August 15, 1982. Send
rasume to Dr. Jerry Martin, Chairman, Speech Com-
munication and Theatre, Muskingum College, New
Concord, Ohio 43762.

Communications Chairman: Lindeawood College
seeks a dynamic individual to lead a growing depart-
ment with 115 majors and tour full-time faculty. Located
in metropolitan St. Louis, Lindenwood has a 1600 watt
public radio station, a commercial carrier-current
radio station, campus newspaper, photography and
film aboratories, use of off-campus cable TV produc-
tion facilities, an outstanding intemship program.
Minimum qualifications 'include a Master's Degres,
strong combination of teaching and professional ex-
perience, and administrative potential. Courses to be
taught include broadcast production, broadcast
operations and management, mass communications
law. Salary competitive. Resume and list of references
by March 1 to: Dean of Facuity, The Lindenwood Col-
leges, St. Charles, Missouri 63301. EOE/AA.

Assistant Professor, Telecommunication and Film.
Graduate and undergraduate teaching and research in
mass communication theory. Contact: Deanna Robin-
son, Department of Speech, University of Oregon,
Eugene, Oregon 97403.

George Mason University seeks a media scholar/
critic, specialty in electronic communication to teach
journalism or radio-TV. PhD or equivalent; teaching
and industry experience. For information, wrnite A.
Taylor, Communication Department, George Mason
University, Fairfax, VA 22030. AA/EQE.

Communications: Stephens College, a private
women’s college, invites applications for Communica-
tions Department Head. This is a nine-month tenura-
ble position with competitive salary and benefits for
qualified candidate. Ph.D. or ABD preferred in dis-
cipline relevant to broadcast and print media. At least
three years in teaching and some administration in ad-
dition to at least three years in professional broadcast
and print positions are required. Submit vita, four let-
ters of recommendation, and official transcripts no
later than March 15, 1982, to Dr. Lyndon Preston, Com-
munications Department, Stephens College, Colum-
bia MO 65215. Stephens College is an Equal Oppor-
tunity/Affirmative Action Employer.

Mass Communication. Graduate facully position
available Fall, 1982. Duties: teach graduate and
undergraduate courses in film and journalism, advise
students, direct theses, and participate in dept. ac-
tivities. Qualifications: Ph.D., professional experience,
and scholarly potential. Rank: assistant professor
(tenure track); salary $15,500-523,000. Opportunity
for summer and evening teaching for additional
remuneration. Minorities and women are encouraged
to apply. Send curriculum vitae and letters of recom-
mendation by April 5, 1982, to: Dr. lrene K. Shipman,
Chairperson, Dept. of Speech and Mass Communica-
tion, Towson State University, Baltimare, MD 21204. An
Equal Opportunity/Affirmative Action Employer.

HELP WANTED TECHNICAL

Senior Engineer & Asst. Engineers. Expansion
makes it necessary for established Los Angeles pro-
duction and post-production company to seek more
talent. Must be thoroughly knowledgeable and have
practical experience with 1"B & 1"C formats, CMX
systems and Grass Valley switcher. Excellent oppor-
tunity to utilize your engineering and managerial skills.
Replies confidential. Send resume and references to
Box R-17.

Regional Fieid Engineer. Microband, the leading
MDS common carrier, is looking for professional peo-
ple who like a challenge and traveling. We offer fully
paid travel expenses, major medical benefits, incl.
dental coverage, and an opportunity for advancement.
Candidates must have either a first, second or general
FCC license; knowledge of MATV, video, television
transmission and microwave. Qualified candidates
may send resume to Microband of America. 655 3
Ave. New York, NY 10017. Atin: A.D. Scudiero. An
equal opportunity employer, mff—no agencies. A
Tymshare subsidiary.

HELP WANTED NEWS

Programming Director—Growing, aggressive
central New Jersey newspaper publisher seeks hard-
working, hands-on person with local programming ex-
perience to headup news programming effort on local
cable system. Must be a doer and leader. Job requires
using studio and remote equipment. Ability to edit,
develop programming, and advertising a must. Suc-
cessful applicant to work with newspaper staff. Good
company to work for. Fine location. Benefits. Send
resume and salary requirement to Box R-19.

HELP WANTED PROGRAMING,
PRODUCTION, AND OTHERS

Feilowships Availabie. The California Public Broad-
casting Commission is now accepting applications for
its Fellowship Program. Selecled applicants will
receive management and professional training for one
year at California public radio or television stations.
The program is open to California residents. Minorities
are especially encouraged to apply. The application
deadline is- March 15. For more informatlon, contact:
Fellowship Program, California Public Broadcasting
Commission, 915 Capitol Mall, Suite 235, Sacramen-
to, California 95814, 916 —322-3727.
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WANTED TO BUY EQUIPMENT

Wanting 250, 500, 1,000 and 5,000 watt AM-FM
transmitters. Guarantee Radio Supply Corp., 1314
lturbide Street, Laredo, TX 78040. Manuel Flores
512—-723-3331.

Wanted: New and used transmitler tubes. MHZ
Electronics, 2111 West Camelback Road, Phoenix,
Arizona 85015, 602—-242-8916.

Western Electric Equipment: mixers, miciophones,
drivers, speakers, horns, amps. tubes, others.
213/576-2642, David Yo, Box 832, Monterey Park, CA
91754,

Instant Cash for Broadcast Equipment: Uigently
need: Transmitters, AM-FM-TV, Film Chains, Audio
Consoles, Audio-Video Recorders, Microwave: Towers:
WX Radar; Color Studio Equipment. Ray LaRue or Bill
Kitchen, Quality Media Corp., 800—241-7878. In GA,
404—324-1271.

$500 Reward for UHF Transmitters: For informa-
tion which leads to our purchase of any UHF TV
Transmitter, Call Ray LaRue or Bill Kitchen, B0O—
241-7878. In GA, 404—-324-1271.

FOR SALE EQUIPMENT

AM and FM Transmltters—used, excellent condi-
tion. Guaranteed. Financing available. Transcom,
215—379-6585.

25 KW FM McMartin w/exciter, stereo, SCA. 2 yrs. -

ofd on-air M. Cooper 215—379-6585.

Revox PR-99 New 2 lrack reel to reel tape deck list
$2,095 sale price $1.750 Transcom 215—379-6585.

RCA TK 27 chaln, TP-15 multiplexer, TP-8 slide pro-
jector, TP-66 16 mm projector. Beston controls — 524,
500,00. International Cinema Eq. Co., 6750 NE 4th Ct,
Miami, FL 33138. 305—756-0699.

Eastman CT-500 16mm projector. 286 hours since
new, $10,500.00. International Cinema Eq. Co, 6750
NE 4th Ct. Miami, FL 33138. 305—756-0699.

Used broadcast television equipment. Hundreds
of pieces wanted and for sale. Please call Systems As-
saciates to receive our free flyer of equipment listings.
213—641-2042.

Otari MX5050B New two channel half track
recorder, List, $2,295; sale, $1,895. Call Nancy, 305—
466-0000.

S50KW AM: Continental 317B(1965); also Harris
BC-50C(1969)—Call M. Cooper, 215—379-6585.

FM Transmitters for sale: 1KW McMarlin(1976).
RCA-BTF3B, 5D, 10D, CCA 12000E(1978), Collins
831-F2{1977). Call M. Cooper, 215—379-6585.

Radio Equipment For Sale: 1 RCA BA 46-47 peak
limiter audio processing unit 1 RCA BTF 20E 20 Kw
FM transmitter, 1 RCA BTF 10D 10KW FM transmitter.
1 RCA BTF—10F 10 KW AM transmitter, 1 ITA/Collins
1000B 1000 Watt FM transmitter, 1 Moseley tube type
exciter LPB 10, 1 solid state RCA BTE 15A exciter, 1
ITA tube type exciter Contact: Ray Moran, 806—
797-3377, or Guy Smith, 806 —745-8448.

TV Equipment For Saije: | Channel 7 TV Antenna
RCA, 1 VPR-ICC format factory converted, 1 Chyron I,
1 GE 1 KW UHF transmitter. 1 Marconi TV transmitter
analyser TF 2360R, 2 Ampex TBC 800—Time Base
Correctors. Contact: Ray Moran, 806 —797-3377, of
Guy Smith, 806 —745-8448.

Used Equipment Bargains: RCA TT-10AL 11KW
Transmitter: RCA IT-25BH Driver & Amplitier, com-
plete package. RCA |T-35 CHW/Driver & Diplexer just
removed from service: GE 4TT55B-2 100 Watts Ch.
32, Sofid State Driver, Tube Final, A-1; 3-1/8" and 6
inch transmission line, with fittings and hangers; GE
PE-240 film Camera with Eastman multiplexer, Projec-
tors; CBS 500B TBC; Envirozone Air Filters; Chyron 11
Character Generator: 12 to 15 fonts; Utah Scientific
20X20 AFV routing switcher: Collins 2.5kw FM model
831 D/310Z-2 4 years old, low time: Gates FM1B, with
3 yr old Sparta SS Exciter; ADC 12X4 AFV routing
switcher, good condition. Call Ray LaRue, Quality
Media Corp., 800—241-7878. In GA, 404 —324-1271.

Remote Production Cruiser: Beautiful Crown
Chassis, carpeted, full AC, camera platform on roof,
1600 mi. on diesel & drive train, good tires'and brakes,
reels & TV-81 cables. Grass Valley Sync & line gear,
new color prog. monitors, 12X6 prod sw'r w/effect.
3X2 GE Audio, well designed & professionally built.
Other cameras available it preferred. $130,000. Call
Ray LaRue, Quality Media Corp., 800—241-7878. In
GA, 404—324-1271.

Trade in Your Old TBC: On the New Microtime:
T-120. Up to $2,500. Trade-in on your old, useable
Time Base Correctors. Other Models available also.
Call Ray LaRue, Quality Media Corp. 800—241-7878.
In GA. call 404 —324-1271.

8-Bay Comark antenna, high power, available in
thirty (30) days. Antenna is four (4) years old and in
perfect condition. Best offer WQIK, IBM Bldg.,
Jacksonville, Florida 32207.

400 feet 6 1/8" CoAx, 20’ iengths, excellent condi-
tion. Phone 803/833-6892. Also, used 400" tower,

Deltalab Digital Delay Special effects processors.
DL-2; tist $1,980; sale $1.450. DL-4 list, $1,395; sale
$995, DL-5 Harmonicomputer, list $2,156: sale
$1.550. Cail Nancy, 305—466-0000.

Videotape Editing System Two Sony BVU-200
broadcast editing U-matic videocassetle recorders.
These VTR's include separate time code track. frame
lock servo, and standard broadcast audio levels and
impedence. One Sony BVE-500A broadcast standard
automatic editing consele unit. $15,000 or best offer.
Television character generator: 3M Datavision Model
D-3016. A self-contained character generator featur-
ing high resolution character display and two video
channel outputs. The D-3016 can store and selectively
display 16 pages of lext. $4000 or best offer Contact:
National Video Industries. 15 W. 17 St. NY, NY 10011.
212—691-1300.

COMEDY

Free Sample of radio’'s most popular humor service.
(Request on station letterhead). O'Liners. 1448 C
West San Bruno, Fresno, CA 93711,

Hundreds Renewed Againi Free sample. Contem-
porary Comedy, 5804-8 Twineing, Dallas, TX 75227.

Ultimate Video Matting: Makes Chioma Keyers Ob-
solete, Seeing is believing! Ultimate-4 $13,000. Call
Ray LaRue, Quality Media Corp., 800 241-7878.In GA,
call 404—324-1271.

EFP Production Van: Ford Square-Van, like new (2)
Hitachi SK-70 Cameras; JVC 3/4” Editing pkg; port
3/4" Editing pkg: port 3/4" VCR: CVS 504 TB.C. w/
noise reduction; 3M-1114 sw'; 3MD3000 ¢. gen;
complete 8-in. audio dispalching-monitoring; custom
piatform and AC Generator. In service now, excellent
condition. Call Ray LaRue, Quality Media, 800—
241-7878. In GA, 404-324-1271.

VTR’s: RCA TR-70, Full Cavec, $S Rec Amps, DOC,
$22,000; RCA TR-60 Record Units, Lowtime, $8,000;
Ampex, 1200B Amtec, Colortec, Auto Chroma, Vel
Comp, RCO, DOC, $22,000; Ampex VR 3000 with
melering and charger, $9,500: IVC 870, $500. Call
Ray LaRue, Quality Media Corp., 800—241-7878. In
GA, 404 —324-1271.

AM Transmitter: Gates 250-GY 250 watt, TFT Model
732 Modulation monitor. McCurdy prewired jackfields,
Haris turntable preamps, equipment rack. Call Steve
Gordoni, WOJO Radio, 312—869-8900.

Microphone Sale, Sennheiser M421, $224; EV
635A. 5$69.00, Audio-Technical AT 803 S clip-on,
$66.00. Audio-Technical AT815 shotgun, $140.0C.Call
Nancy, 305—466-0000.

Buy a TV Station. We closed down. No transmitter,
no tower. Everything else, connected and operating.
Cool and clean building. Complete studio, Kliegl
Lights, American Scenic curtains, studio and master
controls. Switchers. Self-contained VTR truck, JVC
and two Phillips cameras. Also: Quads, two film is-
lands, international microwave, six JVC recorders, two
editors, Mosley STL, monitors, scopes, wave form
maonitors. Tektronics, three GE cameras, spare parts for
everything, buy paper clips, fumiture, shelving, ajt
dept. everything. Call 512—687-5206 for inventory, 9
ta 5. $350,000, cash. Bargains don't [ast. Catch a jel,
bring a check, all sold as one unit. FOB McAllen, Texas.

3800 Foot New and used 3 inch Heliax in stock.
$6.00/t and up. Used Phelps Dodge 4 Bay cic pol. FM ant.
tuned to 104.5 GC. $2500.00. 35 insulated hangers for 3
inch Heliax. $20.00 each. Call 804—539-8365.

Ikegami HL-79A w/Fujinon 14x9.5/2X lens excellent
condition, original owner/operator, 200 hrs. use, $34,-
995. 415—676-7260.

Color Cameras-New: Thompson-CSF, Ikegami,
Panasaonic; Used: (2)RCA TKP45, like new-little used;
(2)Norelco LDH-1, GE PE-350: (4} GE TE 201, Good
Operating Condition; {2) Ampex BOC-10, 1 year ald,
like new; Hitachi SK-80, 12:1 Real Nice; Hitachi 1212,
Studio Acessories, Good Condition; (2) Ampex
BCC-1, Studio Cameras, Good Condition; Hitachi
SK-70, 17:1, Fully Equipped: Hitachi, FP-10115U,
10:1 Lowtime; Hitachi, FP1020/JVC 2600 Battery
Belts Charger-AC Supply 100 hrs. total. Toshiba/GBC
CTC-7X, Minicam, plumps. Call Ray LaRue, Quality
Media Corp. 800—241-7878.1n GA, 404 —324-1271.

MISCELLANEOUS

Artist Bio information, daily calendar. more! Total
personality bi-weekly service. Write (on lefterhead) for
sample: Galaxy, Box 20093-B, Long Beach, CA 90801.
213—595-9588.

Bingo Newsprint Cards personalized with your
client's ad message for radio. TV, cable of city phone
system promotion. Send for free samples. Bingo Cards
Omaha, Box 4069, Omaha, NE 68104. 402—
453-2689.

Low Power Television application manual, $25.00.
Monthly magazine, S50 yearly. Printout, applications to
date, $15. Crash course, Washington D.C.. Feb. 6-7,
S100. Lo-Power Television Publishing, 7432 E. Dia-
mond, Scottsdale, AZ 85257. 602—990-2669.

Outdoor Programing Radio, 50 fishing programs
hosted by professional fisherman Tom Zenanko. Enter-
taining, informative for all ages nationwide. Contact:
Tom Zenanko Outdoors, 5612 Na. Lilac Dr, - Min-
neapolis, MN 55430. 612—566-4797.

Need audio tape or.information from Washington?
Got you cavered! Tape, transcripts. leg work for up-
coming press conferences, demonstrations, briefings.
Berns Bureau, Box 23067, Washington, D.C. 20024.
202—484-1840.

Embroidered Emblems: Promote your station with

- low cost, quality emblems. Will outlast any bumper

sficker or T-shirt. Free artwork. Fireball Management,
PO Box 588, Freeport, NY 11520. 516—223-1244,

Broadcast Gear-New: Bogner Antennas; CSI,
Wilkenson AM-FM Xmtrs; LPB Mixers: Marti-STL;
Microtrak Consoles/Equipment; Otari Recorders;
Phelps Dodge Antennas. Feedline; Ramko; Russco:
Studer Revox: Shure Thompson-CSF; What do you
need? Call Ray LaRue, Quality Media 800—
241-7878. In GA, 404—324-1271.

Channel 10 Transmitter Package: 25 KW, com-
plete RCA TT-25 BH, good condx; 3-1/8" xmission
line, antenna, $35,000. Call Ray LaRue or Bill Kitchen,
Quality Media, 800—241-7878. In GA, 404—
324-1271.

Low Power TV Packages: New EMCEE or TV Tech-
nology Corp. Transmitters; complete Video Packages
Supplied and Installed; Consulting Services. Call Ray
LaRue, Quality Media Corp.. 800—241-7878. In GA,
call 404 —324-1271.

RADIO PROGRAMING

New York City Pros train you as announcer, D.J.
newscaster-sportscaster. Free booklets-placement
assistance-FCC 1st Class License Prep. A.TS. 152
West 42nd St., New York City, 10036, 212—221-3700.

Mr. Memory - Big bands. Vocalists. Showtunes. 3
hours weekly. Audition—write: Reel Radio. Dunkirk,
MD. 20754-0213.

Radio and TV Bingo. Oldest promotion in the indus-
try. Copyright, 1962, World Wide Bingo. RO. Box 2311,
Littieton, CO 80160. 303 —795-3288.

CONSULTANTS
MJO News Assoclates. The broadcasl news

specialists. Box 11043, St. Louis, MO 63135, 314—
522-6325.
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RADIO

Help Wanted News

Help Wanted Technical

RKO RADIO NETWORKS

We are seeking top professionals in on-air news to fill Cor-
respondent/Anchor cpenings in the most innovative news
operation in network radio. Candidates must have
minimum 3 years news experience in a Major Market Sta-
tion or Network and a thorough understanding of the con-
cepts of demographic news. No phone calls, please. Send
resume and recent tape to:
Mr. Dave Cooke
RKO Radio Networks

1440 Broadway
New York, N.Y. 10018

(Materials will not be returned}
An Equal Opportunity Employer, MIF/H/Vets

BROADCAST JOURNALISTS

Dow Jones & Company, Inc., publishers of The Wall
Street Journal, announced it will introduce in 1982,
Radio 2, a new and unigue subscription radio service.

" With the service, Radio 2 subscribers can program a

receiver to hear news and features on only those
topics they select. Radio 2 is seeking broadcast jour-
nalists with solid writing and reporting skills. Ex-
perience in business/financial journalism would be
helpful. The positions will be located in the company's
Princeton, New Jersey facility. We offer growth poten-
tial, attractive salaries and excellent fringe benefits.
Please forward a detailed resume including salary
history and writing samples, in confidence, to:

EMPLOYMENT MANAGER
DOW JONES & CQ., INC.
PO. BOX 300
PRINCETON, NEW JERSEY 08540

An Equal Opportunity Employer M/F

WRKO
TalkRadio 68

WRKO-AM Talk Radio 68 in Boston, has
an jmmediate opening for a broadcast
technician with a minimum of 2 years’
experience in a major market or
equivalent. Background in electronics
with emphasis in operations and main-
tenance, as well as an FCC general
broadcast license are also required. Be-
come a winner and join our team at
WRKO. And that's not just "talk”. So
send your resume with salary require-
ments to: Diane Puglisi, Division Per-
sonnel Manager, RKO General, Inc., RKQ
General Building, Government Center,
Boston, MA 02114. An Equal Oppor-
tunity Employer, M/F/H/Vets

Help Wanted Management

SALES MANAGER
Amaturo Group, Inc.

One of America’s leading growth broadcast
groups has immediate opening lor goal
oriented sales manager. Must have proven
"hands-on” local track record. Creative and ad-
ministrative skills basic. High achievers only
with GM potential should apply Please send
resume and letter only to Monte Lang, Execu-
tive Vice President. Amaturo Group. Inc., PO.
Box 22900, Houston, Texas 77227. The
Amaturo Group consists of radio properties in
St. Louis. South Florida and Houston. An Equal
Opportunity Employer.

Help Wanted Sales

Bacamze of the outstanding rogns

JACKSONVILLE, FLORIDA
GENERAL MANAGER

100,000 watt FM to be under new ownership seeking
sales/promotion minded person to be G.M. We plan to
win and you can help make it happen. Send resume
to: Stuart D. Frankel, Abell Communications, §400
York Road, Baltimore, Maryland 21212, An Equal Op-
portunity Employer.

tion of cur marketing concept, resulting in
tremendous growth, we have an oppor-

OUTSTANDING

Situations Wanted Management

tunity for an Acoouzt Bxecutive to join
our sales staff.

The perscn we are Jocking for should
have at least 2+ years experience in
radio or television broadcast sales...a self-
starter, ready to travel, and committed to
hard work.

We offer & good starting salary, plus
commission and bonuses based on your
gales performancs.

To learn more about this cutstanding
opportunity, send your resume and salary
history, in corfideras to:

Bill Rivedal
Sales Manager
Bridal Fair, Inc.
8901 Indian Hilis Drive
Omaha, NE 68114

Enthusiastic, Determined,
Bottom-Line GM Looking
Young, aggressive, self starter with eight
years management experience, 18
years in the business, looking for Top 40
market GM position, 35 and im-
mediately available due to ownership
change. Worked my way up thru pro-
gramming and sales. Know radio inside
and out. Last GM position did complete
turnaround from red to six figure black
ink in 15 months. Looking for growth po-
tential, BS in Broadcast Management
and close to completion of MBA. $50,-
000+ base. Resume and references
available upon request. Write Box P-128

or call 505—B884-8801.

SALES
OPPORTUNITY

As a Regional
Manager with
Bridal Fair, Inc.,
Omaha, Nebraska.
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Situations Wanted Announcers

OWN YOUR MORNING MARKET

AM Drive Communicator, relevant and enjoya-
ble approach incorporating basics, phones,
humor geared to your market. Community in-
volvemnent, major market success in AM drive
and programming. Currently smployed and
succeeding. Call 609—397-8318.

Help Wanted Programing,
Production, Others

TELEVISION
Help Wanted News

JOIN CHANNEL 20 IN HOUSTON

We need experienced television broadcast
professionals with a minimum of 5§ yrs. ex-
perience who want the challenge of building
the new exciting Channel 20 serving the
Houston market. We promise you a unique op-
portunity for professional growth and a rich
and rewarding experience as our Company ex-
pands its successful operations in Dallas to
Channel 20 in Houston. If you want to be a part
of the original team in this innovative Houston
venlure, please write to: Milton Grant, Channel
21, Inc. 1712 E. Randal Mill Road. Arlington,
Texas 76011. Opportunities are availabfe for:
Chief Engineer, Studio and Transmitter Super-
visors, Engineers, Program Director. Opera-
lions Manager, Executive Secretacies, Traffic
Manager, Promotion Manager, Production Man-
ager, Business Manager, Accounting Person-
nel, Art Director. All contacts will be strictly
confidential. Equal Opportunity Employer.

TRAFFIC MANAGER

Dynamic opportunity is available for qualified appli-
cants who are technically oriented and can manage
personnel. Person will .be responsible for all station
traffic activity which includes supervising a complete,
automated traffic system. Person must be able to
manipulate inventory and act as liason to sales man-
agement, local/national sales force. This is a terrific
opportunity for a Traffic Manager or an Assistant
Traffic Manager who wants to grow. Major station
group in the top 25 markets with excellent pay and
fringe benefits. Send resume to Box P-168. We are an
Equal Opportunity Employer, M/E

NEWS PRODUCER

We're looking for a solid, aggressive, creative
producer for our newscasts. Conversational
writing, imaginative graphic sense, flair for
leadership, and TV experience a must. Top
20's Midwestern station. Write Box P-102. An
Equal Opportunity Employer, M/E

MAJOR CALIFORNIA MARKET
Looking for experienced weather talent.
Meteorologist and/or AMS Seal preferred, but
ability to establlsh strong local identity.
authority and innovativeness more important.
We want a charismatic. as opposed to scien-
tific, approach. Write to Box R-38. An Equal
Opportunity Employer, M/E

GROWING NATIONAL CABLE TV
BUSINESS PUBLICATION
HAS TWO OPENINGS
FOR EXPERIENCED PERSONNEL

* Advertising space sales to cover Northwestern states including
San Francisco. Minimum two years of advertising space sales re-
quired, preferably on TV or cabie TV publications.

* Advertising space sales to headquarter in Los Angeles.
Minimum two years of advertising space sales required, prefera-
bly on TV or cable TV publications. Equipment sales background
helpful.

Both positions offer $30,000 a year base with profit-sharing or
sales-incentive bonuses, paid hospitalization, four week vaca-
tions, pension- and stock-incentive plans

Qualified applicants should be immediately available, Send letter
of application and resume to:

Box N-70
An Equal Opportunity Employer

KDKA-TV
PROMOTION

WANTS A

Reporter/Personality

Top ten station launching a new nightly hour, and we
have several openings for reporters with a strong point
of view and memorable personality. If you have plenty
of television experience and want to move into an in-
novative format that features you as well as what you
know, this is it. Must be quick on your feet with good
ad-lib ability. This is a big job—no amateurs, please.

E.O.E. Reply to Box P-160.
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WRITER-PRODUCER
WITH A PAST.

If you have at least two years
professional experience. and a reel
cof exciting spots to show for it. you
could be ready to join the top
Credative Services team in the country.
Group-W station KDKA-TV-number
one dffilicte in the 12th market-is
looking for a gified writer/producer
on the way up. lf you're seeking your
way up. send on-air. radic and print
sarnples to:

Brad Crum Creative ServiCes Director
KDKA-TV Ore Gateway Center
PFittsburgh. PA 15222




Help Wanted Technical

Chief Broadcast Engineer

CAREER
OPPORTUNITY

SUBSCRIPTION TELEVISION INDUSTRY

If you hold a First Class FCC License and have at least 5 years
prior experience as a television maintenance engineer, television
chief engineer or assistant chief engineer, you could be part of
the challenge Home Entertainment Network, Inc. offers as we
open our new affiliate in Minneapolis! Home Entertainment Net-
work, a subscription television service, has operations in Cincin-
nati, Dayton, Chicago and Minneapolis. You'd be heavily involved
in planning and installing all broadcast equipment, including
transmitters and studio equipment, as well as recruiting and hir-
ing all technical personnel. Formal education in communications
and broadcasting is preferred, and working knowledge of video
tape machines, studio cameras, transmitters, film chains, and
other video equipment—plus previous supervisory experience—
are essential. This new position offers an excellent salary/benefit
package afong with the matchless opportunity to be part of one of
the nation’s fastest growing areas in home entertainment. For im-
mediate consideration, please send your confidential resume to:
Home Entertairnment Network, Inc., Attn.: K. Conrad, 5179 Fish-
wick Dr, Cincinnati, OH 45216. An Equal Opportunity Employer,
M/F

Broadcast Engineering

& Technical Opportunities

Growth and expansion have created a number of employment opportunities at the ABC
Broadcast Center located in New York City. We are seeking experienced Electrical
Engineers, Maintenance and Lab Technicians in the following areas:

EQUIPMENT PLANNING ENGINEER

EE Degree or equlvalent with minimum 5 years experience in TV Broadcasting Equip-
ment Design. This position will participate in advanced development, equipment im-
provement and evaluation of new squipment.

RF SYSTEMS ENGINEER

EE Degree or equivalent with minimum 3 years design and overall systems responsibili-
ty including TV, AM/FM, Microwave and 2 way communication. Also project budget
preparation and planning. Familiarity with FCC procedures.

AUDIO/VIDEO MAINTENANCEI/LAB

Minimum 2 years practical experience working with analog and digital circuitry. Ability
to service video andfor audio equipment including tape, micro processor background
desirable.

Please send your resume with salary history and requirements to:
Bill Dixon
Amarican Broadcasting Companies, Inc.
40 West 66th Street
New York, New York 10023
Men and Women of All Races are Encouraged to Apply.

oleles American Broadcasting Companies, Inc.
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AUDIO
DESIGN ENGINEER

1984 SUMMER OLYMPICS

Excellent opportunity to ut-
ilize creative ability and exer-
cise judgement in the design
and installation of technical
facilities for the 110 countries
covering the 1984 Summer
Olympics. Position includes
employee supervisionand con-
trol of installation, equipment
costs and schedule require-
ments. Minimum 3 years of
Broadcast engineering exper-
ience with emphasis on audio
design. EE degree or equi-
valent desirable. Send re-
sume to;

Director of Personnel
ABC

1313 North Vine Street

Hollywood, CA 90028

An Equal Cpportunity Employer.

Help Wanted Management

PROMOTION MANAGER
We are $eeking a proféssional TV. Premetion Manageét.
The individual we need must have a thorough under-
standing of TV. promotion and publicity as well as
managing. Must motivate creative people and be
knowledgeable in budgeting. Bilingual (English/
Spanish) is a necessity Two (2) years' experience in
prometion and advertising desirable. Please send
resume to: Box R-21. Equal Opportunity Employer, MIE

MANAGER OF ON-AIR PROMOTION
We are a national pay-cabie network currentiy seeking
a highly creative individual to till the position of Man-
ager of On-Air Promoticn. The individual selected will
have a background in on-line production. the ability to
initlate campaigns, supervise production and direct
the total on-air-iook. We offer an excellent salary and
benefits package and opportunity for growth. Please
send detailed resume to: Box R-5. Equal opportunity
employer. Women and Minoritios encouraged to apply.




Help Wanted Management
Continued

agement positions.

ment personnel.

' SAN DIEGO

AMERICA’S MOST BEAUTIFUL CITY!

New Independent Station is now interviewing for key man-

Station Manager
Gen. Sales Manager
Program Manager
Business Manager
Chief Engineer

All creative services and Talk Show Talent.

We're experienced broadcasters looking for proven manage-
Confidentially respected.
Send complete resumes and other necessary information to:
Mike McKinnon
KUSI-TV Channel 51
P.O. Box 11985
San Diego, California 92111

AN EQUAL OPPORTUNITY EMPLOYER Y,

Help Wanted Sales

¢ Enginesng ™~
Yolewision Equipme:
Sales Representative

RCA Commercial Communications Systems Division s a
leading designer/manutfacturer of high technology Broadcast
products and systems. We are planning to increase our staff
with professionals who are seeking an excellent growth
opportunity with a leader in the radio and television equipment
field

The successful candidates will have an engineering degree, or
equal, and the ability to be a self-starter and well organized
individual, who has the capability of displaying a “take charge™
attitude in the pursuit of sales opportunities. Broadcast or
Teleproduction technical experience is required, as weil as the
demonstration capability for oral, written and self-
presentations. Previous sales experience is desired

The opportunity requires frequent travel and affords an
ambitious individual the scope for growth and advancement,
The salary will be commensurate with the experience and
previous accomplishments. Send your resume in strict
confidence to:

Louise Wardach, Dept. B-21

RCA Commercial Communications Systems Division
Front & Cooper Sts.

Bidg. 3-2

g.
Camden, N.J. 08102

Equal Opportunity Employer %

A Tradition OnThe Move!
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Help Wanted Sales
Continued

NORTHEAST REP WANTED
By Top TV syndication company

Syndication experience preferred,
but not necessary. Extensive travel
required. Reply to: Box R-15. Equal
Opportunity Employer.

Situations Wanted News

NO. 1 TV NEWS ANCHOR

I'm consistently rated no. 1 in
a top competitive market.
Strong desire to relocate.
Let's talk. Write Box P-163.

Consultants

New for '82

Now, state-of-the-art program
consuitation is available to Small Market
America from Todd Wallace/Associates!
Affordable rates, on a per-project basis.

To find out how the TW/A bottom line
approach to better programming can
help you, call Ron Dennington Today.

Toll Free 800—528-6082.

Todd e |

Radio Programing

The MEMORABLE Days
of Radio

30-minute programs from tne golden aga of radio
VARIETY * ORAMA * COMEQIES * MYSTEWIES * STIENCE FICTION

. .inCluded in éach séries @

Program Distributors
410 Soulh Main
Jonesboro, Arkansas 72401

501-972-5384

Public Notice

PUBLIC NOTICE
The Membership Committee of the Board of Diractors
ol National Public Radic will meet on February 8 and
9, 1982, to discuss Community Service Grants. The
meeting will be held in the Board Room of National
Public Radio, 2025 M Street, N.w,, washington, D.C.,
from 10 a.m. to 6 p.m. on Monday, February 8 and from
9 a.m. to noon on Tuesday, February 8. For turther infor-
mation concarning this meeting. please contact
Michae! A, Glass, NPR General Counsel, at 202—
822-2043. ,

Ratings Research

INDEX RESEARCH
is holding the 1981
Price Line into '82
To help radio come through Recession '82, our
1981 rate card remains in effect. RADIO IN-
DEX rating reports still start as low as $350.
One index can help you make more sales at a
time when you need them most. Call us free:
800—528-6082.

index
research




ALLIED FIELDS

Help Wanted Technical

TECHNICAL DIRECTOR

Must be a top-line, maintenance oriented individual
familiar with acoustics, use of sophisticated equalization,
limiting, and processing techniques. Requires at least five
years' experience in installation and maintenance of
Studer, McCurdy, Mincom, and Ampex audio recording
equipment. Prefer individual with FCC First Class Opera-
tors license. Some RF experience desired, plus studio
multi-track recording experience. Knowledge of Satellite
Operations would be desirable. Send Resume to Box R-46.
An Equal Opportunity Employer.

Emp|oymen.t Service

NEW CAREERS IN FUTURE
TECHNOLOGY
GROUP W SATELLITE
COMMUNICATIONS

The technological leader in satellite communications
is offaring excellent career opportunities to broadcast
maintenance engineers. As a diversified satellite com-
munications company, openings are available for
maintenance engingers experienced in studio in-

studio i yance, ENG/EFP mainte-
nance, and satellite earth slation maintenance.
G.WS.C. offers excellent compensation and benefits
pragrams. Begin your career in the future now by
sending your resume and Salary in conlidence to:
Group W Satellite Communications, 41 Harbor Plaza
QOrive, PO. Box 10210, Stamford, CT 06204, Attn: Bill
dJohnston, Manager Technical Operations. GWSC. is
an Equal Opportunity Employer, M/F.

“JOB HUNTING?”

National Broadcast Talent Coordinators can
help. We specialize in radio personnel place-
ment. Programing, sales, management. Qur
client stations need qualified broadcast peo-
ple. For complete, confidential details, write
National Broadcast Talent Coordinators, Dept.
8, PO. Box 20553, Birmingham, Alabama
35216. 205—822-9144.

RADIO JOBSI

10,000 radio jobs a year for men and women are listed
in the American Radio Job Market weekly paper. Up lo
300 openings every week! Disk Jockeys. Newspeaple
and Program Directors. Small. medium and major
markets, all formats. Many jabs require little or no ex-
perience! One week computer list $6.00. Special
Bonus; Five Consecutive weeks only $12.95—you

save $18.00!! AMERICAN RADIO JOB MARKET,
8215 Don Gasper, Las Vegas, Nevada 89108.

For Sale Stations

CHAPMAN ASSOCIATES®

©

media brokerage service

S Small AM $140K
S Small AM $§225K
MW  Smalt FM §335K
E  Small/Sub. AM $500K
MW Medium FM $395K
S  Medium Fulltime §500K
W Metro FM $1250K
SW  Metro AMIFM S$1600K
MW Metro AMIFM $3500K
NW Major Fulltime $3000K

(404) 458-8226
(615) 298-4986
(615) 373-8315

Terms  Bab Thorbumn
$60K  Paul Crowder
29% Ernie Pierce

§$145K Jim Mackin (207) 623-1874
S60K  Peter Stromquist  (612) 831-3672
$200K  Bill Cate (904) 893-6471
Terms  Greg Merrill (801) 753-8090
S300K  Bill Whitley (214) 387-2303

$1000K Corky Cartwright
$1000K Ray Stanfield

(303) 740-2224
(213) 366-2554

To sell, for appraisals, feasability studies. or financing —contact John Emery, Gen. Mgr, Chapman
Co,, 1835 Savoy Dt Atlanta, GA 30341

For Sale Stations Continued

(

H.B. La Rue, Media Broker

RADIO . TH . CATY . APPRAISALS

BILL-DAVID

west Coast: ,
44 Montgomery Street, 5th Floor, San Fran-
cisco, California 94104 41514341750

Easi Coast:
500 East 77th Street. Sune 1909, New York.
NY 10021 2121288-0737

ASSOCIATES
BROKERS-CONSULYANTS
(303) 636-1584
2508 Fair Mount St.
Colorado Springs, CO 80909

N

Y

e Daytimer covering 1 miilion people

with prime signal. Extremely tast growth

area in GA. $590,000. Extra good terms.

® No downpayment. Central Fla. power-
fu) daytimer. $320,000.

e Fulltimer. Suburban Atianta. $740,-
000. Terms.

® Powerful daytimer. S.W. Va. $480,000.
Good vaiue. Terms.

® Fulitimer. N. Ala. Nice slzed town.

Large county population. Predominant

faciiity In the market. Absentee

owners wlll take 50% partner and let

you manage, or wili sell 100% for

$500,000. Good terms.

Ethnic. Powerful daytimer. Large Black

Population In Tennessee clty. $600,-

000. Terms.

e Powerful daytimer. Alabama’s 3rd

largest city. No down payment. $590,-

000.

Fulltimer. In S. Central N.C. Good

terms. $220,000.

e Daytimer. S.E. Wyoming City. $250,-
000.

® AM-FM S.E. coastal United States
Class C and fulltimer. $3.7 million.
Good value. Terms.

® Daytimer. Powerful. Roanoke—Lynch-

burg area. Bargain. 3360:000. Terms.

Powerful Daytimer In Cent. GA. $560,-

000.

AM/FM In W. Ohio. $1.1 miliion. Good

buy.

Daytimer. City In Colorado. $280,000.

Daytimer. New Mexico. $200,000.

FM. S.W. Ark. Terms. $350,000.

Daytimer. E. Ark. Terms. $150,000.

Daytimer North Central NC. Good buy.

$180,000. Terms.

Foreign speaking AM in Cleveland

metro area. $490,000.

Good facility covering Charlotte, N.C.

$600,000. No down paymaent.

AM/FM in good single station market

in W. Tenn. $800,000. Terms.

Powerful daytimer covering large

Centrai Fia. city. $1.2 million.

AM/FM S.W. Tenn. FM covers big town,

$540,000.

Fulltime N.W. Ala. City. $520,000.

South Carolina. SE daytimer. $220,-

000, C.P. for fulitime.

Fulltimer. West Virgnla. $275,000.

500 watt daytimer. Single market sta-

tlon. CA resort area. $430,000.

Fulltimer. Dominant. Metro. TX.

$1,200,000.

Let us list your station. Confidential!

BUSINESS BROKER ASSOCIATES
615—-756-7635 24 HOURS

A\
<RAM>
N

_R.A.Marsbhall&Co.

Media Investment Analysts & Brokers
(803) B42-5251

West Coast fulltimer-where the sun
meets the sea! Cash flow to support
payout. Diversified growth market. $1.5
million, with terms.

EXECUTIVE SUITE - 200 PROFESSIONAL. BUIL.DING
HI.TON HEAD ISI.LAND, SOUTH CAROLINA 29928
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901/767-7980

MILTON Q. FORD . AATES

MEDIA BROKERS—APPRAISERS

“ipecializing In Sinbelt Brosdcast Properiies”

1 Fipler Fave = rllll“"‘ s Nempha, TR JE1ST
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For Sale Stations
Continued

WALKER MEDIA & MANAGEMENT,
INC,

Brokers-Consultants-Appraisers

AM/FM MIDWEST

- Excellent cash flow. '81 col-
lections: $500,000. Potential.
No Brokers. Box R-20.

Dan_ﬁayslett

& assoviafes. inv
RADID, TV, and CATV
214)691-2076

11311 N, Central Expressway = Dallas, Texss

FOR SALE

2500 Watt AM station, Southeast. Poten-
tial untapped, absentee owned. Distress
sale. Great buy for cash. Will consider
terms. Box R-22.

California full timer

Beautiful coastal growth area. Prices at less
than 8X current cash flow. Valuable real estate.
Favorable terms. Call Hardesty & Associates,
115 Retiro Way, San Francisco, CA 94123.
415-563-4411.

William L. Walker John F Hurlbut
Presid Soulheastern
Suite 417 Reprasentative
1730 Rhode Island ROC. Box 1845
Avenue, N.W. Holmes Beach, Wll
Washington, D.C. 20036 Florida 33509
202/223-1553 813/778-3617 | and Associates
Media Brokers
AL AM 500K Medium
VA AM 326K Small
FOR SALE ND  AM 215K Small
B . 625K Small
AM-FM Radio Station. AR M 625K Smal
R i 50K Sma
Major Market in MO  AM & FM 650K Small
Southwest Sunbeit NY M 635K  Small
. OK FM 380K Small
Write Box P-202 KS FM 480K Medium
KY AM/FM 550K Small
Midwest AM/FM-CP 410K Small
ND AM/FM Downpayment 25K
FM & AM STATIONS NC AM Downpayment 25K
MO FM Downpayment . 35K
Investment opportunities. $200,000 to NM FM Downpayment 35K
$5,000,000 plus. California, Midwest, Sunbelt. sC AM Downpayment 20K
HERKLOTZ & ASSOCIATES, INC. OR  AM Downpayment 35K

15219 Sunset Boulevard
Pacific Palisades, CA 80272
213—454-0671

Sioux Falls, South Dakota 57102. 605/338-1180

109 Nerth Main, 2nd Floor

MIDWEST REGIONAL
CHANNEL
5,000 Watt AM Station. Excellent cash
flow & profits. Absentee owner. Idea! ad-
dition for group owners. $1,850,000.
Only Financially Qualified will receive
replies. Box P-134.

HIGHLY PROFITABLE
AM-FM RADIO
STATIONS

No. 1 rated in Major Northeast
market. Asking $6,500,000. Box
R-30.

Over twenty years of service to Broadcasting

Appraisals » Brokerage * Analysis
Westgate Mall, Bethlehem, PA 18017
215-865-3775

THE HOLT CORPORATION

BROADCASTING'S CLASSIFIED RATES

Payable in advance. Check or Money order only. (Billing
charge to stations and firms: $3.00)."

When placing an ad. indicate the EXACT category desired:
Television, Radio, Cable or ‘Allied Fields; Help Wanted, or
Situations Wanted: Management, Sales, etc. If this informa-
tion is omitted, we will determine the appropriate category
according to the copy. No make goods will be run if all infor-
mation is not included.

The publisher is nat responsibie for errors in printing due to
illegible copy. All copy must be clearly typed or printed.

Deadline is Monday for the following Monday's issue. Orders
and/or cancellations must be submitted in writing. (NC
telephone orders and/or cancellations will be accepted).

Replies to ads with Blind Box numbers should be addressed
to (box number) c/o BROADCASTING. 1735 DeSales St., N.W.,
Washington, DC 20038.

Advertisers using Blind Box numbers cannot request audio
tapes, video tapes, transcriptions, films or VTR's to be for-
warded to BROADCASTING. Blind Box numbers. Audio tapes,
video tapes, transcriptions. films and VTR's are not forwar-
dable, and are returned to the sender.

Rates: Classified Listings (non-display} Help Wanted: 85&
per word. $15.00 weekly minimum. Situations Wanted: (per-
sonal ads) 50¢ per word. $7.50 weekly minimum. All other
classifications; 95¢ per word. $15.00 weekly minimum.
Btind box numbers: $3.00 per issue.

Rates: Classified Display: Situations wanted (personal
ads) S40.00 per inch. All other classifications: $70.00 per
inch. For Sale Stations, Wanted To Buy Stations, and Public
Notice advertising require display space. Agency commis-
sion only on display space.

‘For Sale Stations, Wanted To Buy Stations, Employment Ser-
vices, Business Opportunities, Radio Programming,
Miscellaneous, Consultants, For Sale EQuipment, Wanted To
Buy Equipment and Situations wanted advertising require
payment in advance.

Publisher reserves the right to alter Classified copy to con-
form with the provisions of Title VIl of the Civil Rights Act of
1964, as amended.

Word Count: Include name and address, Zip code or phone
number including area code counts as one word. Count
each abbreviation, initial, single figure or group of figures or
tetters as one word. Symbols such as 35mm, COD, PD, efc.
count as one word. Hyphenated words count as two words.
Publisher reserves the right to abbreviate or alter copy.
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Fates & Fortunes®-

Media

Louise Heifetz, general manager, KNUS(AM)
Denver, Bob Sharon, general manager KzAM-
AM.FM Seattle and Jim Hardy, general manager
kwki(FM) Kansas City, elected VP’s of parent,
Sandusky Newspapers.

Charlie Webb,
Hanover, N.H.,
Inc.

Jack Yearwood, general manager, broadcast
division, Gill Cable San Jose, elected VP

general manager, WNNE-TV
elected president, WNNE-TV,

Steven Marx, general manager, WETQ(AM)-
WAAF(FM) Worcester, Mass., elected VP of
parent, Katz Broadcasting, remaining general
manager of waaF. (Richard Reis was previously
named genera] manager, WEZN(FM) [‘‘Fates &
Fortunes,” Jan. 18]). James Morley, general
manager, WEZN(FM) Bridgeport, Conn., elected
VP Katz. John Marlno,techmcal dlrector Katz
Broadcasting, elected VP, engineering.

Frank O’Neil VP, station manager, KXAS-TV
Fort Worth, named president, general manager.

Daniel Coon, secretary, kous.Tv Hardin,
Mont., and partner in Washington law firm of
Jackson Campbell & Parkinson, elected presi-
dent of station,

Andrew Donnelly, VP-general manager, Com-
cast Cable’s Flint, Mich., system, named
general manager, Comcast’s Sterling Heights,
Mich., system.

Volney Lamb, VP, station manager, wKAN{(AM)
Kankakee, Ill., named general manager.

Robert Fox, general manager, KERR(AM)
Polson, Mont., joins KLFM-FM Great Falls,
Mont., in same capacity.

Robert Teter, executive VP and general man-
ager, wsLs.Tv Roanoke, Va., has retired.

Scott Howitt, program director, WLYT(FM)
Cleveland Heights, Chio, named operations
director.

Fred Seiden, program and media consultant,
Los Angeles, joins KosT(FM) there as operations
manager.

Jim Grlffin, director of operationis, WPLG(TV)
Miami; joins wiLA-Tv Washington as director of
broadcast opetations.

Johnny Eagle, 5ales manager, WFLIAM)
Lookout Mountain, Tenn., and wjTT(FM) Red
Bank, Tenn., named station manager, WFLL
Olivia Lawrence, business manager, WFLI and
WJTT, named station manager, WJTT.

Robert Baal, co-owner and executive VP,
Sisler-Baal, Miami-based real estate firm,
elected chairman of board of Community
Television Foundation of South Florida, owner
and operator of noncommercial wPBT(TV}
Miami.

Jim Rothschild, producer-director, KRDO-TV
Colorado Springs, joins KMox-tv St. Louis as
director of creative services.

Herbert Cohen, VP-finance, ABC Publishing,
New York, joins Warner Amex Cable Com-
munications there in same capacity. John
Haynes, director of programing for Cable
Atlanta in that city; joins Warner Amex Cable
Commumcanons Ing. as director of programing
for company’s Dallas QUBE cable system.

Harold Lewis, director of finance and plan-
ning, Corinthian Broadcasting, New York,
elected VP-finance and planning. Julianne
Wilhelm, director of administration, Cor-
inthian, elected VP, administration and human
resources,

Conrad Hall, VP for operations, The Virginia
Pilot and The Ledger Star, Norfolk, Va., joins
parent, Landmark Communications there, as
VP for human resources.

Jeffrey Ruthizer, VP, labor relations, RKO
General, New York, named VP-employe re-
lations and administration. John Fitzgerald,
VP and controller RKO General, named chief
financial officer. Henry Sabatell, VP, named
treasurer. Gerald 0’'Connell, assistant corpor-
ate controller, named assistant controlier.

Robert Chambers, VP, general manager, ABC
Radio Networks, New York, named, VP,
market develepment, ABC Radio Networks,
James Burnette, director, news sales, ABC-
TV, New York, named VP, business analysis
planning, ABC-TV, Lawrence Fried, account
executive, ABC-TV, succeeds Burnette.
Maryann Pyrch assistant to national sales
manager, KTTV(Tv) Los Angeles, joins ABC-TV,
New York, as associate account representative,
affiliate relations,

Lionel Bolin, from - NBC-owned WMAQ-TV
Chicago, named director of personnel and labor
relations, NBC, Chicago.

Thomas Gatewood, manager of affiliate ser-
vices, RKO Radio Network, named director of
affiliate services, RKO One. Peter. Marcus;
manager of affiliate services, named director of
affiliate services, RKO Two. Julie Spira,
Northeast regional sales rmanager, Watermark,
Inc. joins RKO Ohe as manager of affiliate ser-,
vices. Barbara McMahon, account executive,

RKO Radio, named manager of affiliate ser-
vices, RKC Two.

et T ————
Advertising

Mary Ellen Stoetzel, account execuuve Col-
umbia Pictures, Los Angeles joins Ogllvy &
Mather there as VB Richard Dicuirci, from
Dailey & Associates, Los Angeles, joins Ogil\'ry
& Mather as senior media planner. Coby Low,
media supervisor, Benton & Bowlés; Los
Angeles, joins Ogilvy & Mather as assistant
media director.

Leonard Baczek, associate promotion direc-
tor, Benton & Bowles, New York, named VP
George Burnett and Thomas Conlin, ac-
count supervisors, Benton & Bowles, New
York, elected VP’s.

Nanci Gray-Schwartz and Lois Papale,
broadcast supervisors, and Dorothy Thornton
and Sara Wind, broadcast account executives,
J. Walter Thompson, New York, elected VP’s,

Thomas Arnold and Robert Gulévsen, VP-
account supervisors, D’Arcy-MacManus &
Masius, St. Louis, named senior VP’s-account
group supervisors. Michael O’Hallaron, VP-
lirector of financial services, D*Arcy, named
senior VP, finance and administration.

Chels Trinka, account supervisor, Cun-
ningham & Walsh, New York, elected VP

G. Gerald Hart, VP, account supervisor,
D’ Arcy-MacManus & Masius, St. Louis, joins
Dancer Fitzgerald Sample, New York in same
capacity.

R.B. Mitchell, senior VP, Calet, Hirsch, Kurnit
& Spector, New York, joins McCaffrey & Mc-
Call there in same capacity.

Niels Menio, general manager and director,
Young & Rubicam, the Netherlands, joins
Marsteller, New York, as management super-
Visor.

Patricia Stokes, VP-senior creative super-
visor, Ted Bates, New York, joins Shaller Rubin
Associates there as VP-associate creative direc-
tor.

Burt Sherwood

;1_11&5 it hetter.

rmuuh
& ggociates, Int.

Programming and broadcast consultants.

3125 Maple Leaf Drive, Glenview, llliriois 80025 (312) 439-1230

PINes

BillHennes
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Marshall Bolger

The men who at AT&T. AT&T has announced a number of top-level
personnel changes described by Chairman Charles L. Brown as
designed to help the company meet current objectives while it
makes the changes required by the consent decree it signed with
the Justice Department on Jan, 8 (BroADCASTING. Jan. 11).

Brown and the company's three other top officers —President
William Ellinghaus and Vice Chairmen William S. Cashel Jr. and
James E. Olson—will work as a group on corporate strategy, resource
allocation and critical issues, as well as overseeing specific areas.

The day-to-day responsibility for the company will be exercised by
five executive vice presidents. One is Charles Marshall, elected on
Jan. 20 who will take charge of the subsidiary AT&T is creating in line
with the FCC decision in Computer II.

The others include:

Thomas E. Bolger, who will be responsible for the design and
supervision of the prospective centralized staff for the 22 divested
local operating companies. The network planning and design and

Hugel

Tanenbaum Whalen

network services departments will report to him.

Charies E. Hugel, who will continue to oversee the AT&T interest
in the Western Electric Co. and who will assume the same respon-
sibility in connection with Bell Telephone Laboratories. He also will
be responsible for AT&T International.

Morris Tanenbaum, who will assume responsibility for the design
and supervision of AT&T's future intercity network organization. The
Long Lines Department and AT&T support services will report to him.

And Kenneth J. Whalen, who will continue to be responsible for
regulatory matters, tariffs and costs. He also will handle the public
affairs, human resources and labor relations departments.

Cashel, Bolger, Hugel, Marshall, Tanenbaurn and Whalen will coop-
erate in the task of separating those functions that will remain with
AT&T trom those that will become part of the prospective centralized
staff for the divested companies. Direct responsibility for planning
the divestiture provided for in the consent decree will be handled by
Cashel and Howard J. Trienens, vice president and general counsel.

Lillian Lang, acting station manager, KMJIQ(FM)
Clear Lake City, Tex., and radic group sales
director of parent, Amaturo Group, elected
sales VP

Tanya Kaminsky, director of research, Top
Market Television, New York, joins Katz TV
sales there as sales manager.

Susan Jennings, senior planner-buyer, Kelly,
Scott & Madison, Chicago-based media service
organizatioh, named media supervisor.

Samuel Patterson, manager, advertising and
sales promotion, ABC Radio Networks, New
York, named diréctor, advertising and sales pro-
motion,

Bob Herbst, account executive, CBS Televi-
sion Station National Sales, New York, named
sales manager, Dallas sales office.

Bill Arena, advertising and promotion director,
Golden West Subscription TV, Oklahoma City,
joins Sammons of Fort Worth, cable franchisee,
as account executive.

Warren Bodow, VP-sales, wQXxR-aM-FM New
York, named executive VP

Rosemary Arters, national sales manager,
WNEW(AM) New York, named general sales
manager.

Charlie King, local sales manager, KRIV-Tv
Houston, joins kTBC-TV Austin, Tex., as general
sales manager.

Jutia Christman, account executive, KIOIFM)
Los Angeles, named national sales manager.

Ben Roth, local sales manager, XTXA(Tv) Fort
Worth, named general sales manager. Dirk
Brinkerhoff, regional sales manager, succeeds
Roth.

Joseph Collins, account execulive, KNX(AM)
Los Angeles, joins KNXT(Tv) there as local-retail
account executive.

Terry Haygood, account executive, KGTV(TV)
San Diego, named local sales manager.

Paul Orio, general sales manager, WFSB(TV)
Hartford, Conn., joins Naftzger & Kuhe, Far-
mington, Conn., as VP, media and marketing
services.

Phil Norton, local sales manager, WHI{AM)-
WHIY(FM) Providence, R.1.,, named sales man-
ager, wH)Y. Marilyn Brockway, director of
development, United Cerebral Palsy of Rhode
Island, Dean Roussel, account executive,
Able Priating Co., and Jim Corwin, account
execulive, weRl-AM-FM Westerly, R.1., join WH1Y
as account executives.

Thomas Ludwig, account executive, KINK(FM)
Portland, Ore., joins KEX(aM) there in same
capacity.

Joseph Rizza, assistant director, affiliate
affairs, defunct Enterprise Radio, Avon, Conn.,
joins wrop(aM) Hartford, Conn., and co-owned
wIOF(FM) Waterbury, Conn., as account execu-
tive.

Bill McCadden, local sales manager,
wCaU(aM) Philadelphia, named general sales
manager.

ERE RN SR VR w2
Programing

James Erickson, VP-finance and chief finan-
cial officer, on-Tv, Los Angeles, named VP-
operauons.

R. Jetfrey Ornstein, VP arnd controller,
Multigtaphics division, A.M. International,
Chicago, joins Columbia Pictures Television,
Los Angeles, as assistant to president.

Richard Klinger, director of business affairs,
Selectavision videodisks, RCA West Coast, Los
Angeles, named director of programs.

Lois Marino, director of programing finance,
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Entertainment and Sports Programing Net-
work, Briston, Conn., named VP production
dperations.

- John Burns, markel-
ing manager, Interna-
tional Paper Co., New
York, joins Showtime
there as VP-sales operd-
tions. lona Lutey,
manager, research and
market analysis,
Showtime, New York,
named director of na-
tional accounts.

Joseph Gerard,
senior VP and -treas-
urer, SFM Media
Corp., New York, assumes additional duties as
VP, SFM Entertainment, company’s TV pro-
graming division.

Burns

Herman Aronson, director of operations, ad-
vertising .and promotion, CBS Entertainment,
New York, named director, operation and col-
lateral services.

Louis Rudolph, producer, ABC Circle Films,
Los Angeles, joins Columbia Pictures Televi-
sion there in same capacity.

Robert Muller, president, Gold Key Entertain-
ment, Los Angeles, resigns.

William Mechanic, VP-programing, SelecTV,
Los Angeles, joins Paramouht Video there as
VP-pay TV.

Loreen Arbus, VP program development,
West Coast, Showtime, joins Cable Health Net-
wark, New York, as VP in charge of program-
ing.

Edward Masket, execuiive VP, administra-
tion, Columbia Pictures Television, Los
Angeles, joins Universal Television there as VP-
administration.



Jamie Witmer, writer-producer, Satellite Syn-
dicated Systems, Tulsa, Okla., and Leisha
Haworth, recent graduate, University of Tulsa,
join United Video there as marketing sales asso-
ciates. Becky Fenwick, assistant to director of
administration, United Video, named EPG
{electronic program guide, United’s newest
satellite deliyered service) secretary.

Holly Réddell, president, Special Program
Sales, joins Group W Satellite Communica-
tions,, Stamford, Conn., as Eastern regional
affiliate nianager. Donald Rasmussen,
Western regional marketing manager, En-
terprise Radio, joins GWSC, Chicago, as Mid-
west regiorial affiliate relations manager. Craig
Chambers, director of marketing and sales,
Teleprompter Cable Television, joins GWSC,
Los Angeles, as Western regional affiliate re-
lations manager. John Milne, account execu-
tive, Grey Advertising, joins GWSC, Stamford,
Conn., as Easterri regional manager-training.
Nancy Jahnel, from Entertainment and Sports
Programing Network, Chicago, joins GWSC
Chicago as Midwest régional mariager-training.
Barbara Raynes; director of training, Cable
America, joins GWSC, Los Angeles, as
Western regional manager-trainer.

William Rogers, attorney in Vidcom Interna-
tional’s Westwood, Calif., office, named senior
attorney. Roberta Lynn Tross, attorney in
Viacom’s New York office, named senior at-
torney there,

Bob Carlo, director of accounting, USA Cable
Network, Glen Rock, N.J., named controller.

Bruce Wolpe, legislative assistant and aide to
Representative Henry Waxman (D-Calif),
Washington, joins National Public Radio there
as director of national affairs.

Thomas Young, attorney, Woods, Oviatt, Gil-
mari, Sturman & Clark, Rochester, N.Y., joins
Gannett Co. there as staff attorney,

Armida Espinoza, human resources managef,
KFwB(AM) Los Angeles, named to steering com-
mittee for minority communications,
Westinghouse Broadcasting Co.

Judith McDonald, on-air promotion director,
wkRre-Tv Cincinnati, joins wavy-Tv Portsmouth,
Va., as creative services director.

Terty Schroeder, business manager, wDsU-TV
New Orleans, joins Kpix(tv) San Francisco as
controller.

Philllp Meyers, director of public relations,
20th Century-Fox Video, Los Angeles, elected
VP

Aima Kiiott, assistant controller and assistant
secretary, Cable News Neiwork, Atlanta,
named VP of financial administration,

Philllp Harfmah, diréctor-air personality,
wKzo(AM) Kalamazoo, Mich., named chief
director,

James Marple, from KGo(am) San Francisco,
joins KoiT(FM) there as director, production
department.

Serglo Pedrbza, riews director, KIFN(AM}
Phoenix, joins noncommercial KPBS-FM San
Diego as associate preduicer,

Erlc Ritter, continuity and commeifcial produc-
tion coordinator, KCBD-Tv Lubbock, Tex., joins
wPHL-Tv Philadelphia as assistant production
manager.

Yolanda Otero, interviewer and reporter,

KFMB-TV San Diego, joins KNxT(Tv) Los Angeles
as host of L.A. Morring, new public affairs pro:
gram. Also joining program'’s staff are: Carmen
P. Phillips associate producer, KNBC-TV Los
Angeles as producer; Jessica Schukan,
freelance producer/researcher, as associate pro-
ducer; and Luls Castiiio, editorial assistant,
KNX-AM Los Angeles, as production assistant.

Christopher Lewis, reporter, KTUL-Tv Tuisa,
Okla., joins koTv(Tv) there as co-host, PM.
Magazine.

Greg Mansur, cameraman, KvAaL-Tv Eugene,
Ore., joins KMGH-Tv Denver as director of
photography.

T A L L P TR S S T
News and Public Affairs

| John Mc Curdy, man-
ager, newsgathering
operations, NBC News,
i New York, joiris ABC
| News, Washington, as
assistant director,
| electronic newsgather-
ing-newsfilm.

|

% ' Gene Pell, Washington
R -l correspondent, NBC
e i News, joins Voice of
i 'ﬂ-' America there as

Mc Curdy deputy program direc-

tor for news and cur-
rent affairs,

Jeanne Edmunds, segment producer, Tomor-
row, NBC-TV, New York, joins CBS Morning
News there as associate producer.

Mel Martin, executive news producer, wWIXT{(TV)
Jacksenville, Fla., named news director.

Roy West, news repdorter, kpiaiam -Oakland,
Calif., named manager of news and public
affairs.

Jim Feltman, news director, wMC(AM)
Memphis, Tenn:, joins WREG-TV there as assign-
ment editor. Kathy Thurmond, anchor, wMc,
succeeds Feltman there.

David Walker, news director, XATC(TV)
Lafayette; La., joins wrce-Tv Chattahooga in
same capacity.

Lois Matheson, assistant news director, koMo-
Tv Sealtle, named news director.

Tom Wayne, from k5Te-Tv Minneapolis, joins
co-owned wtoG(tv) Tampa-St. Petersburg, Fla.,
as news director. Bill McQueen, wrLA-Tv Tam-
pa-St. Petersburg, joins WTOG as assistant news
director.

Jack Renaud, news producer, WLEX-TV Lex-
ington, Ky., joins whas.Tv Louisvillé, Ky., as
producer and reporter-anchor. Jotin Shumway,
reporter, wHas(aM) Louisville, joins wHAs-TV as
reporter.

Mike McClellan, news anchor-writer, wiNz-
AM-FM Miami, Fla., and Sasha Foo, reporter,
KTUL-Tv Tulsa, Okla., join CNN2, Atlanta, as
news anchors.

Bill Ryan, bureau chief-reporier, NBC-TV,
New York, jdins wMcA(aM) there as news co-
anchor.

Pat Nilsen, from wNEP-Tv Scranton, Pa., joins
wsSTM-Tv Syracuse, N.Y., as news co-anchor.

Meredith )Iieira, correspondent, wcBs-Tv New
York, joins CBS News, Chicago, as reporter.

Andy Fisher, newscaster-reporter for WNEW-FM

N

2

Hits,” “Baby Songs,’

syndication.

A

722 Rock & Roll

A Three Hour Weekly Event

Rock and Roll Roots traces the progression of super hit music from
the late 50's and 60's to the 80’s. Using themed, chronological seg-
ments, from “Great American Groups” to "Great Female Stars” from
“The One Shot Artists” to “Do Songs” “Don’t Songs,” “Love Titled
over 150 different themes. Twenty-six weeks of
programming that will draw more audience than any other weekly

Rock and Roll Roots produced by Jack Alex
Syndicated by the William B. Tanner Company

WILLIAM B.

€;>Tanner

COMPANY, INC.

Call David Tyler or Carl Reynolds for a free demo at (901) 320-4340
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New York, joins NBC Newé as correspondent
assigned to The Source.

Kent Malinowskl, from noncommercial
KBIa(FM) Columbia, Mo., joins Missouri Net-
work, Jefferson City, Mo., as capitol correspon-
dent.

- James Baum, assignment editor, KOTV(IV)
Tulsa, Okla., named executive news producer.

Thomas Burke, producer, WNCT-TV Greenville,
N.C., joins wcMH-Tv Columbus, Ohio, as news
producer. Peg Carver, reporter, wNCI(FM) Col-
umbus, joins wCMH-Tv in same capacity. Curtis
Lee Painter, photographer, KRGv-Tv Weslaco,
Tex., joins wCMH-TV as photographer, PM. Mag-
azine.

Larry Hoefling, from KTMC(aM) McAlester,
Tex., joins KWEN(FM) Tulsa, Okla., as news
anchor.

Marty Aarons, anchor-reporter, WIND(AM)
Chicago, joins wFLA-Tv Tampa-St. Petersburg,
Fla., as weekend co-anchor.

Jim Elllott and Scott Woodside, air per-
s_onalilies, wPGC(AM) Morningside, Md., join
WRQX(FM) Washington in same capacity.

Becky Jansch, chief photographer, New
Jersey Nightly News, Trenton, N.J., joins wNBcC-
Tv New York as news camerawornan.

Jay Scott, reporter-anchor, KXTv(Tv) Sacra-
mento, Calif., joins wcau-Tv Philadelphia as re-
porter.

Gershon Lesser, internist/cardiclogist, Los
Angeles, joins KTTv(TV) there as medical re-
porter.

Robert Downey, reporter, woI-Tv Des Moines,
Iowa, joins wpTN(TV) Dayton, Ohio, in same
capacity.

Ann Conway, from wcsH-Tv Portland, Me.;
Jean MacGregor, from wwLp(Tv) Springfield,
Mass., and Sean Daley, from wDsU-TV New
Orleans, join WLNE(TV) Providence, R.l., as re-
porters.

Technology

James O’Neill, VP and marketing director,
Blairsat, New York, elected president, succeed-
ing Jack Beauchamp, resigned.

David Large, chief engineer, Gillcable, San
Jose, Calif., named VP of engineering.

James Boslough, chief engineer, wrTLTV
Poughkeepsie, N.Y., joins Pierce-Phelps, video
systems division, as systems engineer.

David Miles, editor, Video Tape Associates,
Atlanta, joins First Communications, post-pro-
duction facility there, as senior editor.

Michael Cofone, VP, MIS (Management In-
formation System), NBC, New York, named
staff. VP, corporate information systems, RCA
Corp. there. :

Curtis Chan, Western regional engineering
manager, Sony professional audio division, Los
Angeles, named national engineering manager.

Donald Quinn, VP-Alascom relations, RCA
Americom, Princeton, N.J., named VP,
Alascom services and new business develop-
ment.

Edmund Habib, assistant VP, American
Satellite Co., joins Satellite Systems Engineer-
ing, Washington, as VP-engineering.

Harold Bjorklund, Western regional sales
manager, Jerrold division, General Instrument,
joins Sylvania-CATV division, GTE Products
Corp., El Paso, Tex., as national sales manager.

Robert Kallas, market development-contracts
administrator, CRT display products group,
Zenith Radio Corp., named manager, product
marketing and planning. Rlchard Kemp, man-
ager of technical products support for color TV
system engineering, named manager, field ser-
vices operations. ’

Fred Posner, naticnal sales manager, Javelin
Electronics, Torrance, Calif., joins Hitachi
Denshi, Los Angeles, as national sales and
marketing manager.

Robert Tindle, chief engineer, KiXxkK(FM) Den-
ton, Tex., named corporate chief engineer for
parent Hicks Communications there. Neil
Peden, assistant chief engineer, KIXK succeeds
Tindle.

_—

Allied Fields

John Landreth, executive VP and treasurer,
Media Statistics, Silver Spring, Md., elected
president, succeeding James Seiler, who died
.(“Fat_es & Forturies,” Jan. 11).

Hugh M. (Mal)
Beville, executive
director of Broadcast
Rating Council and 42-
year veteran of TV-
radio research, has
resigned from BRC
after 11 years of ser-
vice. Before joining
BRC, Beville, now 74,
had taken early retire-
ment as VP, planning,
NBC.

Jerry Bretey, general
manager, KGLO(aM) Mason City, Iowa, elected
president, Jowa Broadcasters Association.

Beville

John Scarpa, general manager, Warner Amex
Cable of Avalon, N.J., elected president, New
Jersey Cable Television Association.

Elliot Kiein, director of engineering, KNIX(am)
Tempe, Ariz., elected vice president, Phoenix
chapter, Arizona Broadcasters Association.

Holly Fine, film editor, wiLA-Tv Washington,
elected president, Washington chapter, National
Academy of Television Arts and Sciences.

Steven 2ecola, economist, Common Carrier
Bureau, FCC, Washington, named special assis-
tant to Commissioner Mimi Weyforth Dawson,

Baraff, Koerner, Olender, Washington com-
munications law firm, becomes Baraff,
Koerner, Olender & Hochberg, with addition of
Philip Hochberg (‘*Fates & Fortunes,” Jan.
25) as partner.

Victor Biondi, press secretary and special
assistant to California state superintendent of
public instruction, joins California Broadcasters
Association, Sacramento, as executive director.

Charles Gallagher, associate engineer, Ed-
ward E Lawrence & Associates, Washington,
opens own consulting radio engineering firm in
Lanham, Md.

Avery Gibson, director, radio development,
Arbitron, New York, named director, televisicn
market development for advertiser/agency
sales there. Claire Kummer, manager of
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special television services, Arbitron, Beltsville,
Md., named product manager, Arbitron Radio,
Laurel, Md.

John Coughlin, media research specialist,
Nielsen Television Index, New York, named
client service executive, Eastern region market-
ing staff.
—
Deaths A
e Leonard J. Patricelli,
| 74, chairman of beard,
Ten-Eighty Corp.,
operator of WTIC-AM-FM
Hartford, Conn., died
of cerebral hemhorrage
Jan. 25 at Martin
Memorial hospital,
Stuart, Fla. Patricelli
began his career with
WTIC(AM) as continuity
writer in 1929, He
served on National As-
.sociation of Broad-
casters television board of directors, was former
president, Connecticut Broadcasters Associ-
ation, and past director and president, Broad-
cast Pioneers Association. Patricelli is survived
by his wife, Isabel.

Richard Shaheen, 57, president, Richard A.
Shaheen, Inc., Chicago-based media brokerage
firm, died of heart attack Jan. 22, at North-
western Memorial hospital, Chicago. Shaheen
is survived by his wife, Mary, son, and
daughter.

Patricelli

Joseph Benes, VP and general mandger,
Coachella Valley (Calif) Television, former
president, Cable Television of Santa Barbara
and past director and president, California Ca-
ble Television AssSociation, died. duririg heart
surgery Jan. 18 at Santa Monica hospital, Santa
Monica, Calif. Benes is survived by his wife,
Francis, son, and daughter.

Ned Cogswell, 61, former general manager,
General Television, Salisbury, Md.; past presi-
dent, Maryland-Delaware Cable Television As-
sociation, and past vice president, National Ca-
ble Television Association, died of heart disease
Dec. 21, at Deers Head Center, Salisbury, Md.
Cogswell is survived by his wife, Josephine,
daughter, and three sens.

Theodore Krugiak, 70, former news editor,
KsO(aM) Des Moines, lowa, and. professor
emeritus and former director of University of
Southern California (Los Angeies) department
of journalism, died of heart attack Jan. 19, at his
home in Oceanside, Calif.

George Rylance, 62, retired officer of U.S. In-
formation Agency, died of heart attack Jan. 18
at Fernando Beach, Fla., hospital. Rylance is
survived by wife, Betty, and four daughters.

Dave McLean, 48, editorial director, KRON-TV
San Francisco, died of cancer Jan. 18, at Marin
General hospital, Marin county, Calif. McLean
is survived by his wife, Reini.

Francls Pipes, 49, directof of communica-
tions services, American Forest Institute, and
former news director, wava(Fm) Arlington, Va,
died in crash of Air Florida jet, in Washington,
Jan. 13. Pipes is survived by his wife, Lana.

Jane Kessler, 31, film editor for wcps-Tv New
York and CBS News there, died of cancer Jan.
18, at New York hospital. She is survived by her
husband, Joel Siegel.




Bob Bloom’s maxim
for agency success:
talent and planning

Bob Bloom is a great believer in planning.
Next to a strong lineup of talent on the
payroll, he says, planning has been the
most important contributor to the success
of The Bloom Companies Inc., the Dallas-
based company of which two advertising
agencies—the Bloom Agency in Dallas
and, since its acquisition a few weeks ago,
the Mathieu, Gerfen & Bresner agency in
New York—are the most prominent com-
ponents.

Talent and planning, yes. And in
retrospect, a bout with hepatitis also made
a contribution.

Bloom and his bride contracted hepatitis
on their honeymoon in Europe in 1962, It
was the year he became president of the
Bioom Agency, before the Bloom Com-
panies came into being.

I was laid up for three months,”’ Bloom
says, ‘‘and during those three months [
put together the first new-business plan
that the agency had. I made index cards by
city and by product category, and at-
tempted to move us more toward the
packaged-goods area and away from the
exclusively retail area where we were con-
centrated. And in fact our client roster to-
day is exclusively consumer products and
services—it includes an important na-
tional retailer but is heavily weighted
towards packaged goods.”

The Bloom agency was founded some
30 years ago by Bob Bloom’s father,
Samuel Bloom, a 30-year veteran of the
advertising side of the Dallas Times
Herald who also served on the boards of
the newspaper and of its KRLD-AM-FM-TV
(and who, at 78, is still on the board of the
Bloom Companies but active primarily in
one of its typography subsidiaries). Bob
Bloom joined the agency in 1957 after col-
lege and postgraduate training in engineer-
ing and two years as a gunner officer
aboard a destroyer escort.

Starting as a messenger and file clerk,
he was plunged almost immediately into a
six-month intensive training program, es-
tablished for him by his father and a Uni-
versity of Missouri professor. Their
blueprint took him in short order to work
with various media and suppliers. Among
them: a newspaper, TV station, typogra-
phy company, photography studio,
engraving operation and research com-
pany. He learned a good deal, he says, but
basically it was ‘‘the jargon, the ter-
minoclogy and the speed at which things
were done,”’ overcoming ‘‘my language
barrier’” where advertising terms were
concerned.

From there he moved into “‘what would

Profilex
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Robert Hermann Bloom—chairman and chiet
executive, The Bloom Companies inc., Dallas;
b. March 18, 1934, Dallas; attended Duke
University, 1951-52; BS, University of
Oklahoma, 1955; graduate work in geological
engineering, University of Oklahoma, 1956;
lieutenant JG, U.S. Navy, 1956-57; with Bloom
Agency (now Bloom Companies Inc.),

Dallas, since 1957, starting as file clerk and
messenger, later junior account executive,
account executive; president, 1962; present
post since 1978; m. Mary Wachenheim, 1962;
three children—Laura, 18: Donald, 16: Samuel,
13.
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now be called account services,”’ except
that “when you had only a dozen people,
you did everything.” The 12 people then
on the Bloom payroll handled about 90
clients, all retail, and it soon became ap-
parent “‘that the agency had to evolve into
a different kind of place’’

QOver time, he and some of his associ-
ates began recruiting people with more tra-
ditional agency experience. Recruiting
wasn't easy, he recalls, for several reasons:
The agency had a local and regional
reputation as a retail creative shop, albeit a
good one, and no national reputation at all.
Moreover, Dallas then wasn’t the city it is
now, and certainly was not an advertising
center. “‘Finally,”’ Bloom says, ‘“‘we didn’t
pay an awful lot.”’

But he gradually managed to put
together a more professional staff. Then
“we attempted to do some early planning
about where we wanted to go and what we
wanted to do,

Then came the hepatitis and the agen-
cy’s first new-business plan.

The Bloom Companies Inc. has evolved
in the last 10 years to encompass eight
companies, all concerned with “‘com-
munications services!’ They range from
advertising agencies to sales promotion,
graphic design, public relations and
reproduction materials firms. In addition
to The Bloom Agency and Mathieu,
Gerfen & Bresner, the group includes

Broadcasting Feb 1 1882
111

Bloom Advertising Too, an agency for
specialized and smaller clients, and Bloom
Industrial Advertising. Except for MG&B,
all were founded by the Bloom organiza-
tion, and all are based in Dallas except
MG&B and the industrial advertising unit,
based in Houston.

The decision to acquire MG&B, Bloom
says, ‘‘came directly out of long-range
planning. We attempt to look at each com-
pany that we have, and look at voids in the
marketplace.”” Although the Bloom Agen-
cy in Dallas serves a number of national
clients based elsewhere, including Liggett
& Myers; Libby, McNeil & Libby, Block
Drug and Schering-Piough, Bloom says,
“‘there are categories that in our view
woulid be difficult if not impossible to per-
suade to hire an exclusively Dallas-based
agency—such as cosmetics, fragrances,
cameras and consumer electronic equip-
ment. All of the household product com-
panies are headquartered in the Northeast.
Those were categories that were very at-
tractive to us, and we felt we needed a New
York base as well as a Dallas base.”

Others had tried to enter the New York
market from outside and had failed. Bloom
thinks they were too “‘timid” about it. He
and his associates elected to buy their way
in, and drew up ‘‘very rigid criteria’’: An
agency no larger than one-third the size of
Bloom, then billing $90 million; an agency
in consumer products and services, with a
small client roster but a big creative pro-
duct, and one whose principals were
talented, were ‘‘about my age—I'm 47"’ —
and who wanted to remain in the business
and whose ‘‘standards and values were
compatible with mine.”

A list of 40 to 50 prospects was drawn
up; detailed dossiers were prepared on
about 20, and Bloom went interviewing.
One refused to talk, some talked only out
of curiosity ‘“‘and some people 1 was
turned off to, and I'm sure some were
turned off to me.” He says he narrowed
the list down to ‘‘literally a handful’® and
“‘aggressively’” pursued only one, MG&B,
““because they fit our list of criteria as if it
had been written for them.”

The acquisition, he says, has given him
what he wanted: a strong New York-based
agency and a strong Sunbelt-based agency.
“I don’t want a lot of branches and [ don’t
want a lot of clients,” he says. The Bloom
Agency had 90 clients when he got there,
he points out, but “‘in the whole Bloom
Companies we have less than 30 now,’ be-
cause ‘‘we like to be very deeply involved
with our clients, make a strategic contribu-
tion to their success, not just produce ad-
vertising.”” The dozen employes have
grown to 350, and annual billings to $115
million. And Bloom is still setting goals.
One of the current targets: ‘“to double our
size in the next three years.”’




—/ TwErtet \

Report compiled by FCC Common Carrier Bureau, and memo
written by Commissioner Joseph Fogarty, have urged FCC to
make its voice heard on proposed AT&T antitrust settlement. In
memo circulated to commissioners, Fogarty, contending that all
major aspects of decree appeared to affect FCC’s jurisdiction
and authority, said that *‘in instances of apparent conflict we
should be mindful that our first duty 'is to preserve the FCC's
existing congressional mandate for the formulation and execu-
tion of communications policy in the public interest.” Bureau
report intended to brief commissioners on agreement’s impact,
lists those FCC proceedings settlement could affect and legis-
lative changes FCC should request, including continued juris-
diction over separations process, all interexchange services and
authority to deregulate and exempt carriers. Report criticizes
decree for forever barring divested operating companies from
offering services such as data processing, electronic news and
advertising, services AT&T would be able to offer under settle-
ment. Report urges FCC to ask court to insist on provision re-
quiring judicial review of decree every 10 years, to reassess what
restrictions could be dropped in public interest. Report also
urged FCC to seek modification of settlement affirming FCC’s
authority to override any provisions necessary to carry out its
responsibilities.
]
For first time ever in 1981 cable television produced more
revenue than broadcasting for Cox Broadcasting. Cable
revenues topped $188,492,000, up 50%; broadcasting was
$181,664,000, up 17%. Operating income of broadcast opera-
tions was still higher, $66,562,000, up 16%, versus cable’s
$30,520,000, up 40%. It should be noted that Cox accounts ca-
ble depreciation and amortization and interest expense for cable
borrowings at corporate level, and not against cable operating
income. Depreciation and amortization rose 39% in 1981, cor-
porate interest expense 75% —both due primarily to cable con-
struction and expansion. Company’s income from continuing
operations rose 19% in 1981 to $55,490,000, $2.04 per share.
That’s also 1981 net income. Year-earlier net, $2.09 per share,
included 37 cents per share gain from sale of publishing opera-
tions. Cox 1981 operating revenues rose 30% to $403,497,000.
Company also announced closing of its purchase of KDNL(TV)
St. Louis (BROADCASTING, Nov. 25, 1981), which it intends to
use for STV operation, starting in midyear.
a

Year-end figures released last Thursday by Time Inc. put Video
Group as top contributor to income from continuing operations,
first time in company’s history. Video profit rose 32.7% in 1981,
to $123.4 million, topping combined profits of books and maga-
zines by $300,000. Net income of Time rose to $148.8 million,

Lobbying for shorter renewal. A delegation from the Radio
Advertising Bureau called on members of the FCC last Thursday
and Friday to urge support of RAB's proposal for simplitying the
commission’s financial reporting form. Form would include only
five questions—dealing with trade and barter, local, national, net-
work, and total revenues—rather than the 65 in the
present form 324. RAB's proposal would also exempt 2,400
small-market stations —those in one- of two-station markets for
which market-by-market informaticn is not released. But RAB
urges continuation of some form of financial reporting for two
reasons: The commission needs data for its broad policy deci-
sions, and reliable information is “vital to the efficient operation
of the radio marketplace! The RAB delegation included Fred
Walker, president of Broad Street Communications; Wayne
Hudson, president of Plough Broadcasting, and Art Carlson, senior
VP of Susquehanna Broadcasting. They met with Chairman Mark
S. Fowler, Commissioners James H. Quello and Mimi Dawson,
James Graf, legal assistant to Commissioner Joseph Fogarty, and
Edmund Cordona, special assistant to Commissioner Henry
Rivera.

82.43 per share in 1981; versus $141.2 million, $2.51 per share
year earlier. (Sale of convertible preferred stock diluted earnings
per share.) Revenues were up 17.7% to $3.3 billion; income
from continuing operations rose 13.9% to $184.6 million, while
operating losses and close-down costs of Washington Star and
Time-Life Films totaled $35.7 million post tax in 1981, $20.9
million in 1980.

Taped interview between Phil Donahue and former Washington
Post reporter Janet Cooke will air on Today show today and
Tuesday (Feb. 1-2). Interview is Cooke’s first television ap-
perance in which she discusses her Pulitizer-prize winning sto-
ry, “‘Jimmy’s World,'” about 8-year-old heroin addict, which she
subsequently admitted was ‘‘composite’’ sketch, largely devoid
of facts. Pulitzer prize was returned. At one point during inter-
view, Cooke tells Donahue, **I think it was wrong; I should not
have done it”’ But, she explained, ‘I spent two months looking
for {Jimmy] and if I did not produce a story, then how was [ to
justify my time?’’ She also said she received no pressure from
editors to reveal her sources.
]

Turner Broadcasting System, hoping to build network of broad-
casters to use half-hour segments of CNN2 as well as material
from original CNN, last week said it sent formal invitations to
all local TV stations for March 3-4 meeting in Atlanta.
Mailgram teasers went out earlier. Turner Program Sales is han-
dling effort.
i
Thursday’s stock market rally gave boost to most broadcasters,
and many media-related issues benefitted as well. ABC and
CBS, traded up $1.375 t0 $32.625 {ABC) and 75 cents to $42.75
(CBS). Capcities rose $1.25 to $71.25 though Taft slid 12 1/2
cents to $29.125. Metromedia shares were up $7 to $171.25.
Time Inc. closed up $1.25 at $35.625; Times Mirror was up $1.25
to $45.50 and Warner Communication hit new high, up $4.125
to $61.125.
m}

Ten public broadcasting TV stations were selected last Friday
(Jan. 29) to participate in proposed advertising experiment.
Stations were chosen by Corporation for Public Broadcasting,
which in turn recommended choices to Temporary Commission
on Aliernative Financing for Public Telecommunications. Sta-
tions are: WNET(TV) New York; wTTw(Tv) Chicago; WHYY(TV)
Philadelphia; wQED(Tv) Pitisburgh; WPBT(TV) Miami; wYES(TV}
New Orleans; wQLN(TV) Erie, Pa.; wkPC-Tv Louisville, Ky.;
WSKG(TV) Binghamton, N.Y., and wiIPB(TY} Muncie, Ind. Station
representatives assured commission members that labor unions
are ‘‘reacting very positively,’ and think problems can be
minimized. Experiment’s future had been in jeopardy from po-
tential union and copyright problems. Commission, concerned
about adverse effect of experiment on public stations not partic-
ipating, formed subcommittee to oversee and give final approval
1o stations in experiment. Subcommitiee comprises temporary
commission members: Edward Pfister, president, CPB; FCC
Commissioner James Quello, chairman of TCAFPT, and Ken
Robinson, National Telecommunications and Information Ad-
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ministration. Temporary commission, however, is limiting ex-
periment to TV stations. Only three radio staticns remained in-
terested, and because radio faced more difficulties with unions,
commission decided to limit experiment.

D
Some 35 leading TV journalists, communications lawyers and
educators were scheduled to gather at Harvard’s Kennedy
School of Government Friday evening (Jan. 29) to participate in
two-and-a-half day conference on “Television and the Presi-
dential Elections.” Conference is sponsored by school’s In-
stitute of Politics, with support from ABC, CBS and NBC. Par-
ticipants were to include Presidents Roone Arledge of ABC
News, Bill Leonard of CBS News and Bill Small of NBC News,
Washington Bureau Chief Stuart Loory of Cable News Net-
work; several network newsmen; former FCC Commissioner
Tyrone Brown.

a

Group ownership of VHF stations in top 100 markets has in-
creased from 76% in 1975 to 85.9% in 1982, according to study
for National Association of Broadcasters by Herbert H. Howard,
assistant dean at University of Tennessee’s College of Com-
munications. Group ownership of UHF stations in same
markets has gone from 57.4% in 1975 to 67.5% in 1982. Of 420
UHF and VHF stations in top 100 markets, 332 (79%) are
group-owned. Although newspaper-broadcast crossownership in
top 100 markets increased from 28% in 1973 to 33.3% as of first
of this year, local crossownership decreased from 16.1% to 8.3%.
O

National Cable Television Association has solved problems of
where 1o put its cable software symposium in industry’s
crowded convention schedule. Show, which had its debut in
New Orleans last Octgber, will take place just prior to Western
Cable Show, which begins Nov. 17 in Anaheim, Calif. Exact
dates have not been finalized.

(]

There were no bidders for share of transponder satellite held
by bankrupt Enterprise Radio, Avon, Conn., during public auc-
tion last Thursday (Jan. 28) in Hartford, Conn. (BROADCAST-
ING, Jan. 25). Associated Press, which holds rights to trans-
ponder 1 on Westar II and shared it with Enterprise and others,
objected to sale, saying it felt its contract with Enterprise had
ended. At hearing on this issue on Wednesday (Jan. 27) in U.S.
Bankruptcy Court in Hartford, Judge Roberi L. Krechevsky
denied AP’s motion. Martin W. Hoffman, trustee in bankruptcy
for estate of Enterprise, said private sale of shared channel
might still be arranged. a

Pabst Brewing Co., Milwaukee, has assigned spot broadcast-
ing buying for all brands, estimated at $30 million annually, to
McCann-Erickson U.S.A’s Media Investment Service (MIS).
O
CBS Inc. announced sale last week of *“‘substantiaily all’” assets
of troubled Fawcett paperback book business to Random
House, and said it’s proceeding separately with sale of Popular
Library to satisfy Justice Department. Discontinuation of both
businesses will cost 72 cents per share in 1981 earnings, com-
pany said, while application of revised foreign exchange ac-
counting rules will add 42 cents per share. Net effect isn’t
changing analysts’ estimates of $6-$6.50 in 1981 per share earn-
ings for company. CBS said its figures will be out shortly.
O

Senate and House of Representatives approved and sent to
White House last week resolution to permit International Com-
munication Agency to broadcast program on Polish situation
via Public Broadcasting Service. ICA, which needs congres-
sional approval to broadcast within United States, used
$500,000 Heritage Foundation grant to purchase unused
satellite time from PBS and planned to feed 90-minute program
to stations Sunday afternoon (Jan. 31). Stations, which
simultaneously received regular PBS programing, had option of

‘\

carrying it or lCA program, which was to teature House Speaker
Thomas B (Tip) O’Neill, President Reagan, British Prime Min-
ister Margaret Thatcher, two former Polish ambassadors and en-
tertainers Frank Sinatra and Barbra Streisand.

a

ABC Chairman Leonard H.
Goldenscn and wife, Isabelle,
were awarded N. Neal Pike
Prize for Service to the Han-
dicapped by Boston Universi-
ty. Goldensons are co-foun-
ders of United Cerebral Palsy
Association. Goldenson was
presented award by N. Neal
Pike (1), lawyer and Boston
University law school gradu-
ate, who has been blind since
M birth.

]

At open meeting last week, FCC found aspects of AT&T's tariff
to raise rates and restructure its domestic terrestrial television
program distribution service to be unlawful and has called for
further comments on AT&T’s atlernative proposal for interex-
change channels and station connections. FCC said it wou!ld in-
vite AT&T to submit modified proposal and seek comments
before it would attempt to prescribe interexchange and station
connection rates. ABC, CBS and NBC, contending that tariff
would have imposed *‘immediate additional $20 million in-
crease in charges to television broadcasters,” had asked com-
mission to defer effective date of tariff until impact of AT&T
settlement with Justice Department on tariff rationale could be
evaluated (BROADCASTING, Jan. 25).

Massachusetts officials continuing probe into allegations of
cable franchise payoffs as lawyer Charles O’Donnell last week
received 18-month prison sentence for offering $50,000 bribe to
guarantee that Rollins Cablevision would be awarded 8,000-
home Danvers, Mass., franchise. Rollins has denied knowledge
of or participation in O’Donnell’s activities (BROADCASTING,
Jan. 4). Grand jury is investigating reports of payoffs for other
state cable franchises.
O

With 49.1 rating and 73 share, CBS Super Bow! XVI telecast on
Jan. 24 (4:17-7:50 p.m.) became highest-rated live TV program
ever and third highest-rated program overall, beaten only by
Dallas episode (53.3/76) and Roots conclusion (51.1/71). CBS
Research estimates 105 million people watched at least part of
49ers/Bengals game, with 84 million per average minute.

UpuComing

On Capitol Hill: House Telecommunications Subcommittee will
hold hearing on common carrier bill (H.R. 5158) in room 2123
Rayburn House Office building, at 9:30 a.m. Tuesday. O Senate
will begin considering resolution 1o permit radio-TV coverage of
proceedings on Tuesday. 0 Senate Commerce Committee will
hold hearing on AT&T antitrust settlement in room 235 Rus-
sell Senate Office Building at 9:30 a.m. Thursday. Also in Wash-
ington: National Religious Broadcasters convention opens Sun-
day at Sheraton Washington (see page 72). In Greenville, $.C.:
FCC Chairman Mark Fowler will address South Carolina Broad-
casters Association winter conference that opens Thursday at
Hyatt Regency Greenville. n Baton Rouge: NAB Joint Board

Chairman Edward Fritts will be keynote speaker at Louisiana

Association of Broadcasters convention opening Sunday at
Sheraton hotel. In Nashville: Society of Motion Picture and
Television Engineers 16th annual conference starts Sunday at
Opryland hotel. In Jacksonville, Fla.: FCC Commissioner Anne
Jones will be luncheon speaker at governors conference at
Sheraton St. Johns Place, Thursday. /)
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Editorialsy

Equal opportunities

If FCC Chairman Mark Fowler has his way, the commission will
eliminate from its television regulation the same requirements it
removed from radio a year ago. In Fowler’s scheme, there would
be no more quotas on nonentertainment programing, no more
limits on commercial load, no more detailed log keeping for the
FCC’s bureaucratic amusement, no more formal ascertainment
of community interests and needs. Fowler was applauded when
he talked of such deregulation to the Association of Independent
Television Stations last week. Other broadcasters would also have
applauded if they had been there.

It is not, of course, an emancipation proclamation that Fowler
has decreed. Television broadcasters, like their radio colleagues,
will still be subject to bookshelves of regulation that the FCC can-
not remove without changes in the law.

The FCC deregulated radio on a showing that broadcasters in
general were operating at higher standards than the FCC required
and on the assumption—which has since been proved correct—
that the profusion and variety of radio programing would be
stimulated more by the marketplace than by federal rules.

The same showing and assumption may be made on behalf of
television. Surely three more votes can be found on the FCC to
get deregulation under way.

Rerun

What was advertised two months ago as a compromise among ca-
ble, broadcasting and programing interests on legislation to repair
the Copyright Act of 1976 is unraveling amid shrill controversy.
The dispute was on public display again last week at the conven-
tion of the Association of Independent Television Stations, in
Washington, reported elsewhere in this magazine.

At this point the principal focus of dissension is on the must-
carry provisions of the bill that the House subcommittee that
drafts copyright law passed, 4-to-3 (BROADCASTING, Dec. 21,
1981). A good many broadcasters have objected to the provisions
that their trade association, the National Association of Broad-
casters, negotiated in the belief that it was getting all the protec-
tion that its members could expect.

Earlier the dissension was within the ranks of the National Ca-
ble Television Association, which originally negotiated conditions
of distant-signal importation that its members vociferously de-
nounced. Those conditions were substantially modified to let
superstations, such at Ted Turner’s in Atlanta, go on delivering
their signals by satellite without significant impairment.

As matters now stand, the NCTA says it wants the adoption of
the bill that the subcommittee, headed by Representative Robert
W. Kastenmeier {D-Wis.), cleared last December. The NAB is
demanding enlargement of the must-carry protection. A third
party that has been in the thick of copyright agitation from the
start, the Motion Picture Association of America, is on the
NCTA's side, but for the MPAA’s own reasons. As candidly ex-
plained last week by its president, Jack Valenti, the MPAA
dreams of total copyright liability for cable but thinks the Kasten-

__meier bill is the best it can get. It couldn’t care less about the dis-
- pute over must-carry provisions. Movie interests are far more

concerned about getting new legislation enforcing their copyright
protection against videocassettee recording in the home.

At the same INTV convention where NAB, NCTA and MPAA
presidents were arguing over a bill that would merely amend the
conditions of the compulsory license granted cable in the current
copyright law, Bernie Wunder, head of the National Telecom-

munications and Information Administration, repeated his eariier
advocacy of full copyright liability for cable, and Mark Fowler,
chairman of the FCC, went on record with the same view. Neither
seemed to be in touch with the times.

It says something about the relative effectiveness of negotiating
talents at the NAB and NCTA that little more than two months
ago, Tom Wheeler, president of the NCTA, was telling members
that the first compromise was the best they could get in a climate
favoring exposure to full liability. As of last week, the NAB was
fighting a rear-guard action to get less than it bargained for two
months ago.

In the midst of internal disputation at the NCTA last Decem-
ber, former FCC Chairman Charles Ferris, whose law firm was
then on retainer to the NCTA, advised officials of the association
that they needn’t worry about amending the copyright law. With
appropriate representations to the Congress, Ferris said, they
could keep the 1976 law and its cherished compulsory license un-
touched.

Ferris just may turn out to be right.

Passing fancy

The Rev. Donald E. Wildmon announced last week that he would
emerge from the long winter in Tupelo, Miss., to cast a shadow on
American television from Washington March 2. Nobody seemed
to pay any attention.

Wildmon heads, and for all we know is, the Coalition for Better
Television. A year ago when he and Jerry Falwell, head of the
Moral Majority, joined forces to threaten a boycott of advertisers
whose messages appeared in television programs that the coali-
tion disliked, television broadcasters and advertisers reacted with
alarm bordering on panic. Speeches were made; surveys were or-
dered; conferences were held. The Academy of Television Arts
and Sciences and the Caucus of Producers, Writers and Directors
even went into a retreat to meditate over creative liberties for two
days among the bleak and forbidding orange groves and golf
holes of QOjai, Calif.

“The attention,” it was said on this page at the time, “‘only
magnifies a crusade that has been exaggerated from the outset.”

Times, it is agreeable to note, have changed. Falwell, it is said,
has disassociated himself from Wildmon’s latest boycott. What-
ever else is said of him, nobody calls Falwell dumb.

SeiMUT
Drawn for BROADCASTING by Jack Schmidt

“..And the drifts on Roberts Hill are deeper than we first
thought. This is WJAS mobile one.”
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The judging took place in court. This town councilman wouldn't allow wet t-shirt
contestsin alocal pub. Soalocal D.]. called him a nerd. The councilman sued for
libel. But the D.]. won. And ERC paid the contest fees. Because for just this kind
of unforeseeable event, we pioneered libel insurance over 30 years ago. And
we keep innovating to meet your changing legal needs. Talk to your broker
about libel insurance from the expert. Employers Reinsurance Corporation.

BEATING THIS GUY IN
THE WET T-SHIRT CONTEST WASN'T EASY.




It's being developed in special classrooms like those at Conestoga
College of Applied Arts and Technology.

Recognizing that practical training based on high technology equipment
is essential in tomorrow’s world, Conestoga has spared no efforts to
provide the most progressive systems and environment possible for
students and faculty today.

To underscore this dedication to perfection, the Radio & Teleyision
Department has chosen a Ward-Beck L2042 audic console for the main
TV production studio. r
Having mastered a broad range of professional skills, as a
result of this advanced training, Conestoga’s graduates step
confidently intc their chosen careers in broadcasting and the
performing arts.
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First by Design. -
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