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NOTHING SUCGEED

Bob Hattrik, previously Doubleday’s
VP/Programming, bas the best winning

percentage and more #1 startups than
anyone! Now the most competent broadcast
consultant in bistory can work for you!

‘Bob Hatrik delivered the h}ghcst music radio shhrc sver in St. -
Louis the first book on the air, only 1o top that in the next book ; ’;
{(withan 11.0 12+, #1 18-49, #1 18-34, #1 teens). KWK-FM is

st St Louis’ #1 music station over 3% vears later!

*KDWB-FM Minneapolis

Upon appointment as group P.D., Bob Haitrik ook KDWB-FM
from 2 2.8 to a2 5.7 in on¢ book, using the same local staff and
RY P.D. That wrnaround put “Twin Cities 101°" on top of the AOR
R UNIVERSITY LIBRA competition! KDWB-FM is still the #1 FM AOR!

£ BASE, Ak
MAXWELL AIR FORC i
PROPERTY UsS. AIR FOWiLZ-Detrozt

Bob Hattrik’s next move was the creation of Detroit’s. first new
rock station in years. Detroit’s ““Wheels” signed on and was
istantly Detroit’s #1 music Station (7.9 12 +). WLLZ then
scored the highest share in Detroit music radio history (9.2 12 +
#1 18-49, #1 18-34, #1 teens)! WLLZ still holds that record!

KPKE-Denver

Perhaps Bob's most impressive debut of all was the recent
explosion of KPKE, Denver’s new pecak! With just two weeks
lead time before the book, the Hattrik format was installed, and
suddenly Denver radio was transformed! KPKE soared from a
1.8t0 259 12+ . Then last winter, the peak climbed 10
Denver's #1 contemporary music station 12 +, and held rank #1
adults 18-34 M-S GA-MID.

State of the art programming (staff building and training),
Research (computerized music analysis version 5.3, focus groups,
and market studies). Target positioning and promotion (On air,
television, street awareness), Complete audio analysis. . .clearly,
a comprehensive approach unmatched by arnyone! Our
commitnent 10 being number one demands it!

#21 Carriage Lane
Suite 200

Saint Louis, MO 63108
COMMUNICATIONS INC (314) 361-6666

U
L

Sowurce Arbitron AQH M-S 6am — Mid. Total Persons 12+ nniess otherwise ‘KDWB-FM Richfteid. " KWK-FM Granite Cin-St. Louis
indicared.




LIKE SUCCESS.

The best traék record in AOR history!




TOM COTTLE REVEALS -
THE INNERVIEW @F
ERIK ESTRABDA
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Down to short strokes on copyright compromise [0 New owners
for UPI O An explosion of interest in cellular radio 0 What’s
upcoming in international communications negotiations

COPYRIGHT COMPROMISE NEARER O Wirth sector at international technical conferences,
subcommitiee gives all parties another chance, but discusses American needs with BROADCASTING
there's no inclination to make changes. Once past editors. PAGE 60.

House, bill is expected to clear Senate handily.

GROUP W’s UPBEAT REPORT [0 Presentation to New
York analysts offers bright prognosis for cable, TV
UPI SOLD O Media News Corp. partners take over and radio. PAGE 68.

with plans for expansion of 75-year-old operation.
PAGE 36.

PAGE 35.

BATES RATES FALL CROP [] Agency sees few
smash hits in prime-time schedules, expects ABC
CELLULAR RADIO's INCUBATION (O Applicants, big and CBS to tie for top ratings and shares, NBC to
and small and in all organizational shapes, eagerly show improvement. PAGE 72.
await chance to offer new telephone service that . g
could generate carrier revenues of as much as 87 N BRI -D [l Elesielisieystem e = Oyl

o . ; offer combination of ad-supported and pay
billion annually by 1990. This special report locks at

) ; networks. PAGE 75.

how cellular radic will work, how companies plan to

set up service and hurdles to be cleared on legal PROMOTION AND DESIGN [ Record turnout of more

front. PAGE 38. Also in wings for Fifth Estate: digital than 1,200 in San Francisco expected this week for

electronic message service and digital termination ~ @nnual joint seminar of Broadcasters Promotion

system. PAGE 41. Association and Broadcast Designers Association.
PAGE 78.

PELL PLAN TO HITFAN O Controversial amendment ;
) . - HAPPY ENDING IN g ]
that would shift control of Radio Free Europe/Radio  anchorman and t:r:g?:rlw)érs atAg;tfrrlggilr?t”f‘ogr ?SSL ¥

Liberty back to BIB comes up in Congress next h i A
: g ] ours, gunman
week. Backers, including White House and Senate, on air ,g,AGE 84‘surrenders At 0 melE g S

say present setup is inefficient. PAGE 46. ]
PAY TV IN CANADA O Toronto cabie meeting told

FCC LOTTERY CHANGES [J House Commerce subscription service will be single most important
Committee approves bill that would alter law for element in next 25 years, but it will be blessing with
drawings among mutually exclusive applicants. some problems. PAGE 86.

Measure also includes noncontroversial "Track One”

MAKING IT PERFECTLY CLEAR [J In intervi i
amendments to reform FCC procedures. PAGE 54. = el

over four days on CBS Morning News, former
President says he now has live-and-let-live attitude
toward press, disapproves of attitudes of some
women reporters. PAGE 88.

SORTING ITOUT GLOBALLY [J America's
telecommunications services will be affected by
outcome of international meetings of iTU during

next six years. Key issues are demands for BPA's FAVORITE MARTIN O In low-key but effective
spectrum space, satellite orbital slots, short-wave way, Missourian Clarence Martin has carried out
and AM frequencies. PAGE 56. Pioneer broadcaster mandate of Broadcasters Promotion Association as
Jim Ebel, who has represented the U.S. private its president and driving force. PAGE 111.
1 [N OEX TO DEPARTMEN TS |
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WIJR Detreoit just w
another Peabody on
their 60th birthday.

That’s what you call
lasting quality.

Congratulations to News Director David White, and his great staff, for the (981 George
Foster Peabody Award Winning series, “Newsfile: A Bankrupt Court.”

In winning the only Peabody given to a radio station for investigative reporting in 1981, WiR
has added another fine effort to a long list of broadcasting achievements, which include two other
Peabody Awards. :

We, at Eastman Radio, are proud to represent them.
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Heating up

Jack Valenti for presidency of National
Association of Broadcasters? While
neither applicant nor announced
candidate, he has been singled out as
having qualities sought by search
committee. Friends hint he just might be
avatlable. Valenti has been president of
Motion Picture Association of America
since 1966 after three-year stint as special
assistant 1o President Lyndon B. Johnson.
Former Houston ad agency head, has had
encounters with NAB recently, mainly in
copyright compromise. He's won praise
for 1enacity and high-powered lobbying on
both sides of aisle of Congress.

Valenti’s name will surface, along with
formidable list of applicants and nominees
when NAB search committee meets June
14, preparatory 10 joint board’s session in
Washington {see **In Brief*"). Valenii, 60,
is year older than incumbent Vincent T.
Wasilewski, who seeks early separation Lo
enler law practice. Revived oo is support
for Julian Goodman, 60, retired president,
chairman and chief executive officer of
NBC (1965 1o 1978), who got his start in
Washingion news before going into
management.

]

Looking up

Prospects for passage of cable copyright
bill (H.R. 5949} brightened considerably
last Thursday atler key meeting between
cable and sports representatives in New
York. Sports rejected proposal for
amendment that would insure teams right
10 black cut broadcasts of home games
imported on distant signals in favor of
cuarlier proposal, apparently rejected on
Capitol Hill (see story, page 35}, that
would permit teams to black out any game
of same sport during day home game is
played. Cabte representatives, who
reccived promise I'rom House Energy and
Commerce Committee Chairman John D.
Dingel! (D-Mich.) that he would not block
passage of bill as long as good-faith effort
1o bargain was made, feel they've fulfilled
their half of deal.

T T S ]
Squeeze on TIO?

Among recommendations expected from
National Association of Broadcasters®
Futures Commitiee is reorganization of
Television [nformation Office to eliminate
some TIO functions that duplicate work
done by NAB. Dissatisfaction with TIO
surfaced last year when NAB rejected
request for 30% increase in three-year
funding for TIO in favor of seven percent
increase for this year onty.

Report by Futures Committee, which is

not expected to be completed in time for
NAB joint board meeting in Washington
this week as originally planned, is also
expected to recommend that job of Larry
Patrick, NAB senior vice president for
research., be expanded to recognize
Patrick’s growing role in developing and
disseminating information to NAB
members about opportunities in new
technologies.

|

Limits off?

Serious question about continuation of
present media ownership restrictions will
be raised by FCC Commissioner Mimi
Dawson in appearance Tuesday (June 8) at
Business Week telecommunications
seminar in New York. She will question
whether such rules as those prohibiting
duopoly ownership, regional
concentration and limits on number of
entities single owner may hold have
fostered diversity of content or, instead,
have created *‘a lot of lookalikes.”

Beat goes on

Campaign by Committee for Prudent
Deregulation, which aims to keep
networks out of domestic syndication
{BROADCASTING, May 1 7) continues to
heat up. Committee, including television
producers, distributors, rep firms and
trade associations, last week held meetings
in New York to solicit new members and
build war chest for lobbying effort to retain
FCC’s financial interest and network
syndication rules.

Visiting FCC commissioners in
Washington last week were representatives
of NATPE International which is part of
committee. NATPE delegation—Charles
Larsen, president; Phil Corvo, executive
director, and George Back, Corvo’s
predecessor—told commission poll
showed not only association’s syndicators
but also station program-director
members *‘overwhelmingly® in favor of
relaining rules.

A i i
Now it can be told

Why has ripper bill to reduce FCC from
seven members Lo five —as means of
blocking seven-year appointment for
General Counsel Stephen Sharp to FCC—
apparently died aborning? Because, it is
said in high administration circles,
President would veto legislative ploy.

If device of using rider on other *‘must’”
legislation such as overall budget were
attempted, new problem would be
presented. But in that event, several GOP
legislators are prepared to filibuster against
what’s regarded as sirike legislation
to block presidential appointment.

Broadcasting Jun 7 1982
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Tailor made

Advertising agencies are showing
increased interest in production of cable
television programing for specific
advertisers. In addition to recently
announced women’s show for Campbell
Soup (via BBDO) for showing on
superstation WTBS(Tv) Atlanta, other
projects in various stages of development
are understood to involve: Ogilvy &
Mather for series on women achievers for
American Express Co. and another on
sports medicine for unidentified sponsor;
Doyle Dane Bernbach for sports series for
five clients to be carried on ESPN next fall
and women's magazine show for another
advertiser, and Grey Advertising for two
women-oriented series for two specific
clients.

]
Turnaround

Everyone knows that in corporate universe
CBS, with its varied interests, is much
bigger company than broadcasting rival,
ABC. Guess again. As of last Thursday’s
close on New York Stock Exchange, ABC
was $12-million bigger than CBS, figuring
comparative common stock capitalization:
ABC, $1.053 billion; CBS, $1.041 billion.

I
Leg up
If administration’s proposed Radio Marti
is approved by Congress Lo operate on
1040 khz, its antenna will be ready for
instant use. Navy is nearing completion of
three-tower array on Florida’s
Saddlebunch Key—where administration
plans to locate Radio Marti —for broadcast
on 1040 khz. Defense Department official,
James Duncan, said $1-million facility is
needed to meet DOD *‘requirement’” for
use in **national or military emergency.”
Word is that Radio Marti would not be
required 1o pay construction costs but
would rent antenna from Defense
Department. Project could run into
criticism in Congress, where some
members already feel administration is
proceeding too fast on Radio Marti
without congressional approval.

—
HVN labs

ABC is looking at its Chicago owned
station wLS-Tv as likely site for this
summier’s planned test of prototype Home
Video Network pay movie system for
videocassette owners. Criteria underlying
market selection center on high recorder
population/low cable penetration. Second
owned station, wxyz-Tv Detroit, is being
talked about, may later host test of
production-run decoder units.




o

I'H.h__;

|
s
|
h_

oler.castings

Battle of the birds

When launched last January, Satcom IV was
supposed to be Cable Net Two, a companion
to Cable Net One (Satcom III-R), loaded
with cable programing and the target of
thousands of earth stations at cable head-
ends. It's not working out that way. While
RCA marketers search for well-heeled pro-
gramers to come up with $13 million to join
Bravo, The Playboy Channel and The Enter-
tainment Channel, National Christian Net-
work and Trinity Broadcasting Network on
Satcom IV, Westar V., a Western Union
satellite scheduled for launch from Cape
Canaveral, Fla., tomorrow (June 8), may
steal the Cable Net Two title.

The lineup tentatively slated for Westar V
comprises a number of attractive (mostly
future} services that as a package may be
strong enough to convince cable operators
installing a second dish to aim it at Westar V
rather than Satcom IV: Satellite News Chan-
nels I and II, The Disney Channel (con-
sidered by many as the most desirable,
prospective new service), the Nashville Net-
work, Black Entertainment Television, UTV
Cable Network, CBS Cable, Home Music
Store, and superstation wWOR-TVv New York.
What's more, Tele-Communications Inc.
plans to use one of its two transponders on
bird to distribute a children's programing
service. SIN Inc. says it has been looking
into shifting GalaVision and its other
Spanish-language programing from Westar
IV to Westar V. (Satellite Program Network
had also been leaning on Western Union for
space on Westar V, but now says it is con-
tent to remain on Westar IV until it moves to
Southern Pacific's Spacenet 1 in March
1984.)

Beer blast

Superstation wrBS(TV) Atlanta is moving
ahead with advertisers for its coverage of
the National Collegiate Athletic Association
football games. Joseph Schlitz Brewing, Mil-
waukee, has signed a two-year agreement
at a reported cost of more than $1 million,
joining an earlier client, Chevrolet, which is
understood to be paying more than $10
million over two years for the first regularly
scheduled, nationwide coverage of the col-
lege games on cable television.

Schlitz will receive two 30-second spots
per game, exclusivity within any one
quarter and billboard identification. Schlitz
is the first brewery to commit a sponsorship
to the NCAA package on WTBS—but it isn't
likely to be the last. Schlitz's agency is J.
Walter Thompson Co., Chicago.

WTBS's sales staff is selling hard for addi-
tional beer sponsors. A station spokesman
told BROADCASTING that Anheuser-Busch
and Stroh’s Brewery are in negotiations with
WTBS and he added: "We think that some of
the smaller breweries are natural adver-
tisers for the NCAA games.” Schlitz and

Chevrolet are the sole national sponsors to
date. Chevrolet's agency is Campbell-
Ewald, Detroit. WTBS will telecast 39 games,
all in prime time, during the 1982 and
1983 seasons.

Cakea and candles

Nov. 5 marks Hume Box Office’s 10th
antiversary and the pioneer pay
cible service has lots in store for the
celebration. Not only has HBO
designed o special logo for its
anniversary but it plans on
piehiishing o book in November on
itz 10 years of operation. A big bash
for HBOY affilintes is scheduled for
the Weatern Cable Show that month
and a 30-minute retrospective on
HBO will air at various times on the
network. More events will be
scheduled as the anniversary draws
near, HBO says.

One-third wired

A.C. Nielsen's latest figures for May put ca-
ble penetration at 33.4% of U.S. television
households. That amounts to 27,362,000
homes. Earlier this year, Nielsen's “official"’
estimate for February was only 29% or
23,726,220 homes.

Cable's growth accounts for some of the
jump in the Nielsen numbers but not all of
it. Nielsen has changed the way it measures
penetration. Previously the figures were
based on data from cable system operators
and Nielsen diaries. Now Nielsen also is fac-
toring in the telephone responses it gets
when recruiting diary homes in the first
place.

The new 33.4% penetration figure for May
will apply across the board at Nielsen.
Before, cable numbers had varied depend-
ing on the specific survey.

Build a better trap

Blonder-Tongue Laboratories, Old Bridge,
N.J., has come up with a two-element trap
designed to make participation of non-ad-
dressable cable systems in pay-per-view
programing easier and more lucrative. To
share in the mounting PPV revenues today,
non-addressable systems—they account for
all but a handful of the nation's 4,700
systems —must buy and distribute relatively
costly and bulky traps to customers that
allow them to watch unscrambled PPV pro-
grams. (The traps "'trap out’ the interfering
signal inserted into the normal TV signal at
the cable headend.} Traps, which can cost
$5 or more, are thrown away after each
event.

Cable operators will have to pay a little

Broadcasting Jun 7 1982
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more for the new B-T trap, but after the
event only a small, plug-in battery that en-
ergizes the trap would be thrown away, the
main body of trap would remain in the cable
line. When the next event comes along, all
the cable operator has to do is purchase a
new battery for around $2 and mail it to his
subscribers for cost of a 20-cent stamp and
envelope. First customer may be the Don
King Sports and Entertainment Network. It
will buy and resell them to operators to
create a market for its series of upcoming
PPV events.

.

Reaching for a ‘Star’

""Star Wars,” the highest-grossing film in
motion picture history, is now up for grabs
in the pay cable universe. So far two of the
three leading national satellite-distributed
program services (Showtime and The Movie
Channel) have bought the rights from 20th
Century-Fox Telecommunications for car-
riage in February 1983, HBO has been
offered the film, a source close to the
negotiations said, but to date has made no
commitment. HBO had no comment.
Showtime is said to have paid slightly more
than $1 per sub, or mere than $3 million in
all for the rights to the film—the highest
amount it has ever paid for a single theatri-
cal release. The Movie Channel is said to
have also paid in the $1 per-sub range, (cra
total of about $2.2 million) for its “Star
Wars' rights. Fox is currently negotiating
with all interested cable and STV operators
for a one-time-only pay-per-view showing
of the film on Sept. 26, four months before
the scheduled Showtime and Movie Chan-
nel engagements. Industry executives have
speculated that a blockbuster film such as
"Star Wars'' might yield as much as $20
million on a pay-per-view basis.

Cable's own

"In a recent poll, 95% of the Television Cri-
tics Association members said they wanted
more information on cable television pro-
graming.” To meet that demand, said
TCA President Ron Miller, the association is
jointly sponsoring, with Women In Cable,
the first-ever ""Cable Day”’ during the cur-
rent Consumer Press Tour. The tours, at-
tracting TV critics to the West Coast to view
network programs and interview industry
personnel, have traditionally been domi-
nated by the three commercial networks,
with less elaborate presentations by the
Public Broadcasting Service and TCA itself.
This year's day-long cable session is
scheduled for Saturday, June 12, at the
Sheraton Universal hotel in Los Angeles.
Organizers of the meeting have managed
to put together a distinguished lineup of
speakers to tell the cable story. It includes
National Cable Television President Tom



On June 30, America will look at health in awhole new way.
Introducing Cable Health Network.

There’s a revolution in America.
Feeling good is now a $30 billion a year
business. A remarkable 81% of the
viewers surveyed are interested in see-
ing more television programs on health
and medical developments'!" And
viewers want to see more television
programs on health and science as op-
posed to more programs on news,
situation comedy or sports by a margin
of more than 2 to 1T

DEMAND FOR MORE TYPES OF PROGRAMS ON:
PROGRAM Health Science Lifestyles News Sitcoms Sports
I'YPES 54% 62 46% 30% 26% 73%7

The Concept. Tofill this infor-
mation gap, Cable Health Network was
created. Beginning June 30, 1982 it
will be available free to cable operators
on the primary cable satellite, RCA Sat-
com III-R, Transponder 17. Broad-
casting the kind of informative, enter-
taining programming America wants
to see, 24 hours a day, 7 days a week.
Shows cover heaith and science, keep-
ing fit, healthy relationships, human
interest and lifestyles, self-help and
medical care, growing up and getting
older.

The Team. Cable Health Net-
work is headed by Dr. Art Ulene, well-
known for his appearances on NBC’s
Today Show, and Jeffrey Reiss, former
head of Showtime, who are working in
conjunction with Viacom International
Inc. and a team of top professionals in-
cluding Loreen Arbus, Programming;
Ron Friedman, Marketing; Don
Andersson, Cable Affiliate Relations;
and Bob Illjes, Advertiser Sales.
Medical advisory boards of doctors,
dentists, psychologists and other health
experts will consult on program
content.

The Potential. Cable Health
Network will have broad appeal and a
projected start up audience of millions

of households. And advertisers can ac-
curately reach target prospects through
individual shows focusing on specific
demographic and lifestyle groups.
Besides eliminating the waste inherent
in broadcast television, Cable Health
Network provides an environment to
enhance your corporate image and add
credibility to your product message.

Communicate with us.

as

Cable
Health
Network

Keeping America Healthy

Launch Date: June 30, 1982

ADVERTISER SALES:

Robert A. Illjes, Vice President-Director, Market Develop-
ment & Sales, 1211 Avenue of the Americas, 20th Floor,
New York, New York 10036 (212)719-7332
AFFILIATE RELATIONS:

Don Andersson, Vice President, Affiliate Relations,

2840 M, Wilkinson Parkway, Atlanta, Gerogia

30339 (404)436-0886




Wheeler; Fobert Pittman, Warner Amex
Hatellite Entertainment; Chet Simmons,
ESPN; Brian Lamb, C-SPAN; Kay Koplovitz,
IISA Cable Network; Michael Fuchs, Home
Baox Office; Arnold Huberman, The Enter-
tainment Channel; Jonathan Hayes, Group
W Satellite Communications; James Perkins,
Daytime, and Loreen Arbus, Cable Health
Network. The day’'s program will feature a
"discussion”’ between representatives of the
two competing cable news services. Robert
Wussler, executive vice president, Turner
Broadcasting System, will speak for TBS's
Cable News Network and CNN2 and S.
William Scott, president, Group W/ABC's
Satellite News Channels, will present the
case for his service.

The tour itself began June 4-6 at Los
Angeles's Century Plaza with a presentation
by NBC-TV, followed by CBS-TV at
the Arizona Biltmore in Phoenix June 7-11.
The series picks up at the Century Plaza
again on June 13 (after Cable Day) with the
TCA's own scheduled events, followed by
PBS on June 14 and ABC-TV June 15-17.

Switching

Thank you, Paine Webber. That's a phrase
the company hopes to hear more often from
cable operators, judging trom the
"tombstone’’ ads appearing in trade and
business publications. That financial firm's
Blyth Eastman Paine Webber unit has hired
away from Warburg Paribas Becker four
members of Becker's cable lending unit—
Jan Gilchrist, Connie Higginson, Nancy
Fraze and Dan Baldini. Paine Webber says
they have joined the firm "in the further ex-
pansion of our service to the cable televi-
sion, broadcasting and telecommunications
industries,” though word is cable will be
their primary concern. Will cable clients
follow ? Continuing Becker staffers, notably
David Wicks and James Ackerman, draw a
lot of water in cable financial circles. As one
past client of both firms, Dr. John Malone of
Telecommunications Inc., puts it—Becker
“is an organization with a lot of depth’’ —
he'll continue to do business with them
both.

Ad vexation

What's bothering advertising agencies and
advertisers these days? The same thing that
has been plaguing them for years: spiralling
costs, but particularly the effect cable
television will have on the bottom line.

During recent meetings of the American
Association of Advertising Agencies and
the Association of National Advertisers, one
question that cable officials in attendance
were asked was: Will the cost of creating
different commercials to reach vast num-
bers of specialized audiences add to the
creative budgets?

Another worrisome thing to agencies is
the burden they must shoulder in handling
commercials for a large number of cable
systems needed to achieve broad coverage.
In fact, a few weeks ago, John Slaven, ad-
vertising director, Volkswagen of America,
Englewood, N.J., wrote to the Cabletelevi-
sion Advertising Bureau, noting that agen-
cies are not pushing cable. He came up with
a novel solution to persuade advertising

agencies to use cable more extensively.

"Proportionately, there is much more
work for the agency as a result of sheer
volume,” Slaven wrote. '‘Since your C-P-M
costs hold up very well against network and
since every cable representative is wheeling
and dealing and working well off rate card,
it would seem you have enough cushion to
enhance your position. In other words, if
you were to offer 20% or even 22% to the
agency for commission, you would probably
get more serious consideration when it
comes time for media planning. At least, it's
a way to get on the list.”

Paper chase

Former National Cable Television
Aszociation Chairman Doug
Dvittriek had to order rew stofionery
again. This time to reflect name
charge aof FO0000-subecriber MS0
he heads as president and CEQ for
Tribune Co. —from Tribune
Company Cable Inc, fo Tribune
Cable Communzcations Ine. (1O,
Firal paper switeh come in Jonuwory
1981 after Dittrick merged his
Douglas Communications into
Tribune Company Cable in

exchange for interest in
surviving firm. Name of WGN
Electronic Systems Co., a TTC
subsidiary, was also changed, to
Tribune Cablevision Co.

Renewai primer

The franchise renewal process can be a
"renewing’’ experience, leading to greater
profits and community acceptance, accord-
ing to Communication Strategies Inc., a
Cambridge, Mass., consulting firm. The
firm’s 13-page "Communication Strategies
Franchise Renewal Primer,” released last
week, is thought to be the first such guide
for cable system operators. Its 22-step pro-
cedure includes recommendations that
operators conduct a market survey and
analysis to determine the proper mix of ser-
vices to be offered on an upgraded system
and to establish tiering and pricing
strategies.

“It is your job,"” the guide tells operators,
“to help limit [technical upgrading] to what
is financially feasible for your system.” So it
recommends that operators make revenue
and cost projections before conferring with
municipal officials about the franchise
renewal process.

If a competitor wants to overbuild, the re-
port advises commissioning a study of the
community’s ability to support a second
franchise, with the aim "'to show the city
that a second franchise will not only be un-
successful, but will also siphon off enough
subscribers to cause financial problems for
both systems.”

The guide’s authors, Stuart N. Brotman
and Larry S. Levine, suggest that operators
consult with city officials early and often to
get their input. The report is available free
of charge: CSI, 80 Trowbridge Street,
Cambridge, Mass. 02138.
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Congress watchers

Nearly 9% of cable TV households with ac-
cess to the Cable Satellite Public Alffairs
Network (C-SPAN) tune in to its program-
ing regularly, according to a survey con-
ducted in January by Video Probe Index,
Bay Side, N.Y. The survey results, based on
a sample of 5,900 cable homes, have been
submitted to the Senate Rules Committee
by C-SPAN President Brian Lamb as a sup-
plement to testimony given two weeks ago
on S. Res. 20, a proposal to permit televising
of Senate proceedings.

C-SPAN, which broadcasts the proceed-
ings of the House of Representatives as well
as a variety of other public affairs pregrams
to more than 10 million households, is
viewed, according to the survey, by some
216,000 households daily, by 480,000
households weekly and by 888,000 house-
holds monthly. The survey was conducted,
noted Lamb in a letter to Rules Committee
Chairman Charles Mathias (R-Md.), before
C-SPAN expanded its daily fare to include
prime time, when the typical audience is
five times greater than that during daytime
hours, and weekends.

C-SPAN does not subscribe to VPI's ser-
vices, said Lamb, but received permission to
reveal the January results after Rules Com-
mittee members requested figures on how
much House broadcasts are viewed (BROAD-
CASTING. May 31).

Converter coup

It seems Zenith came out on top of the
""Phase One"’ evaluation Group W Cable ex-
ecutives say they've conducted of one-way
addressable converters currently on the
market (see page 68). The word is Group W
has placed "sizable orders” with Zenith
and has already started to accept delivery
on some units. Others with high scores are
Jerrold, Qak and Tocom. Taken together,
these four companies will likely supply all of
Group W's short-term addressable con-
verter needs—some 90% of all the orders
Group W will be placing. Later this month
Group W expects to release its own set of
specifications for one-way addressable con-
verters that would be upgradeable for text
and other services. One primary concern of
Group W has been that converters should be
able to interact with billing computers for
pay-per-view service.

Aftermath

Two on-air CNN veterans, Sandi Freeman
and Marcia Ladendorfi —both with the net-
work since its June 1980 debut, have
signed new multivear contracts providing
for their continued service to the Atlanta-
based news organization. A source close to
the events surrounding the resignation of
Reese Schonfeld as CNN president several
weeks ago said the deciding factor was Ted
Turner's determination to retain the ser-
vices of Freeman while Schonfeld wanted
her dropped. The source indicated that
Schonfeld simply had enough of Turner's
meddling in the day-to-day operations of
the network. With her contract renegoti-
ated, Freeman will continue to host a one-
hour interview program airing weeknights
at 10 p.m., entitled Freeman Reports.



THE WINDS OF CHANGE

Like a breeze off Lake Michigan The Winds of
Change are blowing through the cable industry.
New revenue sources, marketing methods, man-
agement technigues, and corporate strategies are
streaming info our business from all directions.

Will we be able to funnel the strength of new
services and ideas into ongoing growth? How will
we weather the storms of controversy and reach
the safe harbor of continuing profitability?

Join CTAM, the Cable Television Administration
and Marketing Society, at its annual conference,
July 19-21, in Chicago, the windy city, and learn
how to chart a course for the 80’s through The
Winds of Change.

Mail this coupon for registration materials. Space
is limited; CTAM members will receive ptiority
attention.

Rush me registration materials for
CTAM '82

Lucille Larkin, Executive Director
Suite 703/2033 M Street NW
Washington, DC 20036

Name
Address

P
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KALB-TV, 4-4:30PM, M-F

NUMBER ONE in: Rating, Total Women,
Women 18-34, Women 18-49, Total Men,
Men 18-34, Men 18-49, Teens, and Children.
50% Rating Increase over February 1981.

KTVB, 4-4:30PM, M-F

NUMBER ONE in: Total Women," Women,

18-34 Women 18-49, Men 18-34" Men
18-49, and Teens.

WLVITV, 7:30-8PM, M-F
NUMBER ONE in: Teens and Children.

WGN-TV, 5:30-6PM, M-F

NUMBER ONE in: Rating, Total Women,
Women 18-34, Women 18-49, Total Men,
Men 18-34, Men 18-49, Teens, and Children.
20% Rating Increase over lead-in. Already
Renewed.

KRDO-TV, 4:30-5PM, M-F

NUMBER ONE in: Women 18-34, Men
18-34, Men 18-49, Teens, and Children. 11%
Rating Increase over iead-in.

WKBD-TV, 7-7:30PM, M-F

NUMBER ONE in: Women 18-34, Women
18-49, Men 18-34, and Teens. Number One
Independent in time period.

KVAL, 3:30-4PM, M-Th

NUMBER ONE in: Total Women, Women
18-34 * Women 18-49* Total Men, Men
18-34* Men 18-49, and Teens™*

|

KMPH-TV, 6:30-7PM, M-F

NUMBER ONE in: Women 18-34, Women
18-49, Men 18-34, Men 18-49, Teens, and
Children. No. One Independentin time-period.

B

KITV, 4-4:30PM, M-F

NUMBER ONE in: Rating,” Total Women,*
Women 18-49, Total Men, Men 18-34, Men 18-
49, & Teens. 20% Rating Increase over lead-in.

“Tie. Source: NSI February 1982 and 1981 Reports, Cassandra. Data are estimates subject 1o qualification in reports used.

9S HALF-HOURS

A lessonin success!

Warner Bros. Television Distribution
A Warner Communications Company

KRIVTV, 4:30-5PM, M-F
NUMBER ONE in: Teens and Children.
Number One Independent in time period.

WTTV, 6-6:30PM, M-F
NUMBER ONE in: Women 18-34, Teens,
and Children.

WISN-TV, 4:30-5PM, M-F
NUMBER ONE in: Women 18-34, Men
18-34* Men 18-49, and Teens.

WZTV, 6-6:30PM, M-F
NUMBER ONE in Children.

KGMC, 5:30-6PM, M-F
NUMBER ONE in: Teens* and Children.
Number One Independent in time period.

WTAE-TV, 4:30-5PM, M-F
NUMBER ONE in; Men 18-34, Men 18-49,

and Teens. 14% Rating Increase over lead-in.

WRLH-TV, 6:30-7PM, M-F
NUMBER ONE in Children. 150% Rating
Increase overlead-in.

KREM-TYV, 4:30-5PM, M=F
NUMBER ONE in Women 18-34.* 20%
Rating Increase over lead-in.

WIXT, 6:30-7PM, M-F
NUMBER ONE in: Teens”* and Children.
17% Rating Improvement over February 1981.

WTTG, 7-7:30PM, M-F

NUMBER ONE in: Rating,” Women "18-34,
Women 18-49, Men 18-34, Men 18-49,
Teens~and Children. 9% Rating Increase
over lead-in. Already Renewed.

WTOV-TV, 4:30-5PM, M-F
NUMBER ONE in: Men 18-34* Men 18-49,
Teens, and Children.



Businessw.Brietly

—— L TVONY . ! American Dairy Association] Milk.

J.C. Sloan Diamonds [ Begins June 28  Begins this week for six weeks in about
for 13 weeks in eight markets. Day, early
fringe, late fringe, fringe and weekends.
Agency: Kelly, Scott & Madison, Chicago.
Target: total adults.

Helena Rubinstein ) Color Classics
{cosmetics). Begins in June for third
quarter in 30 markets. Agency: Shaller
Rubin Associates, New York. Target:
women, 18-49.

Procter & Gamble [ Brigade
(detergent). Begins in June for third
quarter in Omaha and Lincoin-Hastings- 45 markets. Agency: D'Arcy-MacManus &

Kearney, Neb. Agency: Young & Rubicam.  Masius, Chicago. Target: adults, 18-49.
New York. Target: women, 25-49.

Pennsylvania state lottery O Begins
K-Tel International (| Record albums. June 18 for four weeks in about seven

Begins Aug. 9 for seven weeks in over 150  -ennsylvania markets. All dayparts. -
markets. Day, early fringe, prime access. Agency: Lewis & Gilman, Philadelphia.

late fringe and weekend times. Agency: Target: aduits, 25-64.

Commonwealth Advertising, Minnetonka,  National Liberty Marketing O

Minn. Target: teen-agers, 12-17; adults, Veterans'insurance. Begins June 28 for
18-49. four weeks in over 100 markets. Agency:

r----------------------1

,J".._-\
FREE

We don't want to sell you the Brooklyn Bridge. We'd like to
| give it 10 you...along with thousands of other one-of-a-kind

New York City locations.

The biggest, toughest, most spectacular city in the world is

also the easiest place on earth to shoot features,

commercials, and television.

The reason? Our office. For one-stop production

information, permits, and problem solving, call us

We're good at what we do. And we're free.

Nancy Littlefield, Oirector

MAYOR'S OFFICE OF FILM,

THEATRE ANO BROADCASTING

110 West 57th Street

New York, NY 10019

(212 489-6710

A Division of the NYC Office of

Economic Development
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Valley Forge Associales, Valley Forge, Pa.
Target: men, 25-54.

S.C. Johnson & Son (0 Giade air strips.
Begins June 26 for four weeks in Tucson,
Ariz., and Toledo, Ohio. Day, prime access,
prime and specials. Agency: Needham,
Harper & Steers, Chicago. Target: total
women.

Excell Mineral O Cat litter. Begins Sept.
13 for two weeks in four California
markets. Day and early fringe times.
Agency: Larson, Bateman & MacAllister,
Santa Barbara, Calif. Target: women,
25-54.

Gold Pin Fun Centers J Begins in
August for two weeks in about 75
markets. All dayparls. Agency: Kisner &
Associates, Baltimore. Target: adults,
18-49.

Dillard Department Stores [ July 4th
promotion. Begins July 1 for one week in
about 25 markels. Day, news and late
fringe times. Agency: Faulkner &
Associates, Little Rock, Ark. Targel: total
adults.

— 1 RADIOONLY 1

Northwestern Bell 0 Residence long
distance. Begins Sept. 11 for 11 weeks in
about 50 markets. Agency: Bozell &
Jacobs, Minneapolis. Targetl: men, 18 and
over.

National Pork Producers Council O
Begins Sept. 6 for nine weeks in Chicago
and Dallas. Agency: Lord, Sullivan &
Yoder, West Des Moines, lowa. Target:
total farmers.

Folonari O Wine. Begins this week for Six
weeks in Hartford, Conn.; Boston; Los
Angeles; Washington; Philadelphia;
Miami, and Providence, R.l. Agency: Vitt

Dead letter. Federal Express Corp,
under recent attack by U.S. Postal Ser-
vice for its ads comparing Overnight
Letter to Express Mail, allowed TV flight
to end "naturally” on May 23 but has “no
plans to use the spot again,” according
to Brandon Davis, director of public re-
lations at Federal Express. "We did not
puil the ads in response to anycne/
Davis said, adding that Overnight Letter
spot was one in series of Federal Ex-
press TV ads that started in mid-April
{created by Ally & Gargano, New York).
Next phase of network and spot cam-
paign has not been decided.




HERE'S WHAT'S HAPPENING!

ALBANY WALB | CHARLESTON WCBD | FT. WAYNE WKJG | LEXINGTON NEW YORK WNEW § ST. LOUIS KDAL
ALBUQUERQUE KOAT | CHARLOTTE  WBTV | FRESNO KJEO | LITTLE ROCK KTHV NORFOLK WTVZ | SAVANNAH WJ70C
ALEXANDRIA  KLAX { CHATTANOOGA WRCB | GREENSBORO WFMY ¥ 10S ANGELES  KHJ | PHILADELPHIA WTAF { SEATTLE KSTW
AMARILLO KVil | CLEVELAND  WUAB | GREENVILLE NC WCTI { LOUISVILLE WAVE | PITTSBURGH  “WPXI | SHREVEPORT  KTAL
ANCHORAGE ~ KIMO | COLUMBIA WLTX | GREENVILLE,SC WFBC | MACON WMAZ | RALEIGH WPTF | TAMPA WT0G
ATLANTA WSB | COLUMBUS, GA WYEA | HONOLULU KITV | MCALLEN KRGV | RICHMOND WWBT | WACO KCEN
AUGUSTA WRDW | COLUMBUS, MS WTVA | HOUSTON KHTV | MEMPHIS WMC § ROANOKE WSLS | WASHINGTON WDCA
BAKERSFIELD KWPR | DALLAS KTVT | HUNTSVILLE ~ WAFF | MILWAUKEE  WVTV | SACRAMENTO  KRBK WILMINGTON WWAY

BALTIMORE  WBAL | DAYTON ~  WDITN | JACKSON ~ WAPT | MINNEAPOLIS KMSP
BATON ROUGE  WAFB | DENVER  KWGN | JACKSONVILLE WTLV | MOBILE WKRG M “l !!\
BEAUMONT  KJAC | DETROIT ~ 'WDIV | KANSAS CITY  WDAF | MONROE KTVE ng

BIRMINGHAM ~WBRC | EVANSVILLE ~ WFIE | KNOXVILLE ~ WBIR | MONTGOMERY WSFA
BOSTON WSBK | FLINT WEY] | LAFAYETTE  KLFY | NASHVILLE  WTVE A Toy Production distributed by
BUFFALO WGR | FLORENCE ~ WPDE | LASVEGAS ~ KTNV | NEW ORLEANS WVUE _ TR

NOW SOLD IN 72 MARKETS

286 ‘SIRISTHIV STMaid WIGWNTO0D &




Az

AcuVentage

Targeting on dogs. Carnation Co. is using celebrity dog lo advertise its pure beef pro-
duct, Mighty Dog, in new network and spot TV campaign breaking this week. Jim Hartley,
product manager for Mighty Dog, said television effort marks “first time we have positioned
the brand from the dog's point of view." All-barking, no-talking 30-second spot was created
by SSC&B Inc., New York, and features Toto of "The Wiz" motion picture. In crawl, under
visual sequences, Toto extols Mighty Dog and at one point calls on all ¢canines to "demand
Mighty Dog even if you have to beg."

‘_? '

New from Ad Council. During National Child Abuse Prevention Week {June 6-12} some
6,000 radio stations as well as more than 800 TV stations may be running spots produced
by Advertising Council on child abuse, in addition to network radio and television. Ad Coun-

cil's new public service announcements, created by Campbell-Ewald, Detroit. will run
throughout 1982. Child abuse prevention has been promoted by Ad Council since 1976.

Movie version. Swensen's Ice Cream Co. kicks off marketing campaign June 20 in con-
junction with national release of Columbia Pictures’ “Annie” to introduce “Annie Ice Cream.’
Strawberry ice cream with marshmallow ribbon is promoted in new campaign that includes
spot TV in Phoenix; Las Vegas; San Diego: Miami; Raleigh-Durham. N.C.; Nashville;
Albuquerque, NM.; Palm Springs, Calif. and Austin, Tex. to run varying flights. Collector
glass will be featured in both broadcast and print ads.

Business good? Si, si. SIN Television Network projects that revenues for 1982 should
grow by 40% to $35 million, up from $25 million in 1981. In first quarter of year. SIN reports
advertising revenues rose by 46% over last year. SIN says that the upward swing in expen-
ditures represents effort by advertisers to reach growing Hispanic sector, which represents
potential consumer goods market of $60 billion. During first quarter, SIN says, it added
Bayer aspirin, Milk of Magnesia, Qil of Olay Riunite wines, United Artists, Johnson &
Johnsen's baby oil and K-Mart to its roster.

Helping out. "You auto buy now” was slegan for month-long PSA campaign in which 18 of
20 Baltimore radio stations participated. Campaign, brainchild of Jack Brahms & Associ-
ates, was designed to help Baltimore's car dealerships. Three 60-second spots were pro-
duced. which stations aired throughout May. Wcemam offered trip to Netherlands in promo-
tion run in tandem with PSA campaign. Stations donated airtime ot upwards of $50,000 for
announcements, run in all dayparts, including drive times.

 THE BECK-ROSS COMMUNICANONS STATIONS ]

Dynamic...Vibrant...In Touch.

WHCN-FM
HARTFORD. CT.

WBLI-FM
LONG ISLAND. N.Y.

WKTZ-FM
JACKSONVILLE. FLA.

WKTZ-AM
JACKSONVILLE. FLA.

WGMZ-FM
FLINT, MICHIGAN

WKMF-AM
FLINT. MICHIGAN
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Media International, New York. Target:
adults, 25-49.

Sedgfield Sportswear 0 Men's
sportswear Begins July 26 for six weeks
in over 15 markets. Agency: Mathieu,
Gerfen & Bresner, New York. Target: men,
18-34.

Fram Corp.] Autolite (automobile
products). Begins this week for four
weeks in Cleveland. Morning drive,
afternoon drive, plus weekends. Agency:
SFM Media Corp., New York. Target: men,
18-49.

Austin Kane O Microwave popcorn
machine. Begins July 19 for four weeks in
Cincinnati, Denver, St. Louis, Louisville,
Ky. and Columbus and Dayton, both Ohio.
Agency: Juhl Advertising, Elkhart, Ind.
Target: women, 25-54.

Eastern Apple Commission [ Begins
Sept. 20 for four weeks in Washington,
Baltimore, Philadelphia and Charlotte,
N.C. Middays and afternoon drive times.
Agency: Walter G. O'Cennor Co., Hershey,
Pa. Target: aduits, 25 and over.

International Multifoods O Supersweet
feeds (hog feed). Begins this week for
two weeks in 35 markets. Morning drive
times and middays. Agency: William L.
Baxter Advertising, New York. Target:
men, 25-54.

Wendy's Old Fashioned Hamburgers
0 Regional buy. Begins this week for two
weeks in Chicago; Rockford, lIl.; Madison,
Wis., and Milwaukee. Agency: Clinton E.
Frank Advertising, Chicago. Target:
adults, 18-34.

Westin Renaissance Center Hotel D
Begins this week for one week in
Michigan markets of Flint, Lansing,
Kalamazoo and Grand Rapids. Agency:
Desmond & Associates, Cak Park, Mich.
Target: adults, 25-54.

K-Mart O Pharmaceutical products.
Begins June 14 for one week in three to
five markets. Morning drive, middays and
afternoon drive times. Agency: Ross Roy,
Detroit. Target: women, 25-54.

B. Dalton O Books. Begins this week for
one week in Denver, New Qrleans,
Phoenix, Philadelphia and Kansas City,
Mo. Agency: Grey Advertising,
Minneapolis. Target: adults, 19-49,

Century 210 Real estate. Begins June
21 for one week in Oklahoma City; Tulsa,
Okla.; Houston; Dallas; Baton Rouge, and
Shreveport, La. Agency: Goodwin,
Dannenbaur, Littman & Wingfield,
Houston. Target: women, 25-49.



e wie prowd to anncnnce that
Sutitzer Fugpe — winner Jack Sonderion;
nen; weekly fag -fowr will piemicire
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Ahead of the headlines and behind the headlines
JACK ANDERSON
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A BARRY & ENRIGHT PRODUCTION in association with ABELL COMMUNICATIONS

r
< 'r' COLBERT TELEVISION SALES KING WORLD PRODUCTIONS (201)522-0100
= 1888 Century Park Eas! ' Los Angeles, California QD067 - {213) 277-7751 .
441 Lexington Averiue - New York, New York 10017 -{212) 687-4840 HARVEY REINSTEIR(S16) 490:6202

Sold at press time to ABC O&0Os
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This week

June 6-9 — Broadcasters Promotion Association 26th
annual seminar and Broadcast Designers Association
fifth annual seminar St. Francis hotel. San Francisco

June 7—Third annual seminar of Pacific Telecom-
munications Council, headquartered in Honolulu and
dedicated to development of telecommunications in
Pacitic. Manila.

June 7-8—Southern California Cable Cluband Ad-
vertising Club of Los Angeles seminar, "Advertising
and Cable: The Aftair Heats Up” Speaker: Kay
Koplovitz, president, USA Network: Bob Alter, presi-
dent. Cabletelevision Advertising Bureau. and Mike
Roarty, vice president, Anheuser-Busch. Beverly Hilton
hotel. Los Angeles.

June 7-9—Great Lakes Conterence and Exposition,
sponsored by llinois-Indiana Cable Television Asso-
ciation. Indiana Convention Center, Indianapolis.

June 7-10— Washington Journalism Center’s con-
ference for journalists. "The Changing Economy’
Watergale hotel, Washington.

June 7-11—CBS consumer Arizona

Biltmore, Phoenix.

June 7-Jduly 9— Rochester Institute of Technology's
School of Photographic Arts and Sciences motion pic-
ture workshop. RIT, Rochester, NY.

press  tour

B ndicates new of revised listing

June 6-9— Broadcasters Promotion Association 26th
annual seminar and Broadeast Designers Association
fifth annual seminar. St. Francis hotel, San Francisco.

June 8- Redio Advertising Bureau’s 'dearama for
radio salespeople. Red Lion Inn, Seattle.

June 8— Radio Advertising Bureau's |dearama for
radio salespeople. Hillon Alrport Plaza Inn. Kansas
City. Mo.

June B— Radio Advertising Bureau's |deasrama for
radio salespeopie. Sheraton Little Rock. Liltle Rock,
Ark.

June 8— Northern California Broadcasters Associ-
ation luncheon meeling. Fairmont hotel, San Fran-
cisco.

June 8— Southern California Cable Club luncheon
meeling. Sheraton La Reina, Los Angeles.

June 8— Hollywood Radio end Television Society
luncheon. Speaker: Leonard Goldenson. chairman,
ABC Inc. Beverly Wilshire hotel, Beverly Hills

June 8 —American Women in Radio and Television,
Washington chapter, and Washington Women's Net-
work, forum on "New Communicalicns Technologies.’
Comsat headquarlers, Washington.

June 9— international Radio and Television Society
annual meeting honoring John Chancellor, NBC News,
as Broadcaster of 1he Year waldorf-Astoria. New York.

June 10— Television, Radio and Advertising Club of
Philadelphia seminar on issue advertising. Holiday
Inn. Philadelphia.

8 June 10— Radio Advertising Bureau's |dearama

June 6-9— Broadcasters Promotion Association
26th annual seminar and Broadcast Designers As-
soctation fitth annual seminar St. Francis hotel.
San Francisco. Future seminars: June 22-286,
1983, Fairmont hotel, New Orleans; June 10-14,
1984, Caesars Palace, Las Vegas. and 1985,
Chicago.

June 24-27— Public Broadcasting Service/Na-
tional Association of Public Television Stationsan-
nyal meeting. Crystal City Hyatt, Arlington, Va.

July 19-21—Cable Television Administration
and Marketing Society annual meeling. Hyatt
Regency, Chicagoe.

Aug. 29-Sept. 1— National Association of
Broadcasters Radio Programing Conference. New
Qrleans Hyatt.

Sept. 9-11—Southern Cable Television Assocl-
ation Eastern show. Georgia World Congress
Center, Atlanta. Fulure Eastern shows: Aug. 25-27,
1983; Aug. 2-4, 1984, and Aug. 25-27, 1985, all at
Georgia World Congress Center.

Sept. 12-15— National Radio Broadcasters As-
sociation annual convention, Reno. Fulure conven-
tion: Ocl. 2-5, 1983, New Orleans.

Sept. 12-15— Broadcast Financial Management

Association 22d annual conference. Riviera Hotel,

Las Vegas. Future conterence: Sept. 25-28, 1983,

Hyatl hotel. Orlando, Fla.

| Sept. 18-21—Ninth International Broadcasting

I convention. Metropole Conterence and Exhibltion
Center, Brighton, England.

| Sept. 30-Oct. 2— Radio-Television News Direc-
tors Assoctation international confereénce. Caesars
Palace. Las Vegas. Future conferences: Sepl
22-24, 1983, Las Vegas, and Dec. 3-5. 1984, San
Antonio, Tex.

Nov. 7-10— Association of National Advertisers
annual meeting. Breakers, Palm Beach, Fla. Future
meetings: Oct. 2-5, 1983, Homestead, Hot
Springs, Va. and Nov. 11-14, 1984, Camelback
Inn, Scottsdale, Ariz,

Nov. 7-12—Saciety of Motion Picture and Televi-

Majei’ IMeetings
ESC S ——— e

sion Engineers 124'h technical conference and
equipment exhibit. New York Hilton, New York.

Nov. 17-19— Western Cable Show. Anaheim
Convention Center, Anaheim, Calit.

Nov. 17-19— Television Bureau of Advertising
28th annual meeting. Hyatt Regency. San Fran-
Cisco.

Jan. 30-Feb. 2, 1983 — National Religious
Broadcasters 40th annual convention. Sheraton
Washington, Washington.

Feb. 6-9, 1983 — Association of Independent
Television Stations {INTV) 10th annual convention.
Gallena Plaza hotel, Houston.

March 17-22, 1983 — National Association of
Television Program Executives 20th annual con-
ference. Las Vegas Hilton. Future conferences:
Feb. 12-16, 1984, San Francisco Hilten and
Moscone Center. San Francisco.

April 10-13, 1983 — National Asseciation of
Broadcasters 61st annual convention. Convention
Center, Las Vegas. Future conventions: Las Vegas,
Aptil 29-May 2, 1984; Las Vegas. April 14-17,
1985: Las Vegas. April 20-23, 19B6; Atlanta. April
5.8, 1987. and Las Vegas, April 10-13, 1988,

May 18-21, 1983— American Association of
Advertising Agencies annual meeting. Greenbrier,
White Sulphur Springs. W. Va. Future meetings:
Maren 11-15, 1984, Canyon, Palm Springs, Calif,
and May 15-18, 1985, Greenbrier, While Sulphur
Springs, W Va.

May 30, 1983 — American Women in Radio and
Television 32d annual convention. Royal York,
Toronto. Futureé conventions: May 1-5. 1984,
Renaissance Center-Westin, Detroit; May 7-11,
1985, New York Hillon. New York, and May 27-31,
1986, Loew's Anatole, Dallas.

June 12-15, 1983 — National Cable Television
Association annual convention, Houston. Fulure
conventions: May 20-23, 1984, San Francisco:
March 31-April 3, 1985, New Orleans; March
16-19, 1986, Dallas. and May 15-18, 1988. Las
Vegas.
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for radio salespeople. Atlanta Airport Hillon, Atianta.

B June 10— Radio Advertising Bureau's |dearama
tor radio salespecple. Amfac hotel, Dallas

B June 10— Radio Advertising Burecu's |dearama
for radio salespeople. Holiday Inn Arrport, Boise, Idahe

June 10-12— Montana Cable Television Association
annual meeting. Sheraton hotel, Great Falls, Mont.

June 10-13— Missouri Broadcasters Association
spring meeting. Holiday Inn, Lake of the Ozarks. Mo

June 10-13— Mississippt Broadcasters Association
annual convention. Royal d'iberville, Biloxi, Miss.

June 10-13—American Film Institute’s National
Video Feslival, sponsored by Sony Corp. Kennedy
Center. Washington.

June 10-13—Seventh annual Upper Midwest Com-
munications Conclave. Radisson Inn, Plymoulh, Min-
neapoiis.

June 11-"The Lawyer and lhe New Video
Markeiplace” sponsored by Forum Committee on
Communications Law and Forum Committee on En-
tertainment and Sports Industries of American Bar
Association. Speakers Include: Richard Wiley. Kirk-
land & Ellis, Washinglon: William Lilley, CBS. New
York; Irving Goldstein. Satellite Television Corp.
Washinglon; William Baxter, Departrment of Justice.
Washington: Henry Geller, Duke University: Larry Har-
1is, FCC's Broadcast Bureau: Jack Valenti, Motion Pic-
ture Assoclation of America, and Tom Wheeier, Na-
lional Cable Television Association. Waldorf-Astoria,
New York.

June 11-13— Chesapeake AP Broadcasters Associ-
ation annual meeling and awards banquet. Henlopen
hotel, Rehobeth Beach, Del.

8 June 11-13—Conference on “Economic Issues
and the Media” sponsored Dy Soclety of Professional
Journalists, Sigme Delta Chi, and [llinois AP Manag-
ing Editors. Lake Geneva Hillon. Lake Geneva, Wis.

June 11-18— Radio-Television News Directors As:
saciation of Canada annual meeting. Sheraton Cenler,
Montreal

June 12—"A Primer on Law for Journalists,' spon-
sored by Dickinson Scheol of Law. Advocacy Center,
Dickinson School of Law, Carlisle, Pa.

June 12— UCLA Extension program. "The Video
Revolution: Opportunities and Prospects for Pay TV,
Vigeocassettes and Videodisks' Coordinated by
James Jimarro, president, Walt Disney Telecom-
munications. Beverly Hilton hotel, Los Angeles. Infor-
mation: (213) 825-7031.

June 12—"Cable Day" sponsored by Women In Ca-
ble, for working press only. Sheraton Universal hotel.
Los Angeles.

June 12—Cable TV Industry préss tour Century
Piaza holel, Los Angeles.

June 12—Presentation of fifth annual Rocky Moun-
tain Emmy Awards, sponscred by Arizona chapter of
National Academy of Television Arts and Sciences.
Arizona Biltmore, Phoenix.

June 12-14 —South Dakota Broadcasters Associ-
ation 34th annual convention. Ramada Inn, Sioux Falls.

June 12-18— American Advertising Federation an-
nual conference. Omni nternational, Atlanta,

—— ————
Also in June

June 13— TV Critics Association Day {pait of con-
sumer press tour). Century Plaza hotel. Los Angeles.

June 13-14— Radio Television News Directors As-
sociation board meeting. Sheraton Center. Montreai.

June 13-15—-MDS Association annual convenlion,
Theme: "MDS tMultichannel "Wireless Cable” syslems.”
Washington Hilton, Washinglen. Information: Chris
Selin, MDS Association, 145 Huguenot Streel. New
Rochelle, N.Y, 10801, {(914) 576-6622.

June 13-16 —Kansas Association of Broadcasters



IN NEW ORLEANS WE WANT TO MAKE SURE
OUR NEWS COMES THROUGH LOUDAND CLEAR.

At Gaylord Broadcasting, we think people should get more than a
summary of the news each day.

That's why, at our ABC affiliate WVUE in New Orleans, we're
expanding our news broadcasts. Now, in addition to reporting more
news, we can uncover more news. And we can also offer innovative
programming like Crimestoppers, a new feature that reenacts
crimes to encourage leads for the police.

We also realize that the people who deliver the news can be
as important as the news itself. So at WVUE we've brought in experi-
enced newscasters like Richard Anderson, a former ABC News
correspondent best known for his coverage of the hostage takeover
in {ran. And to cover all the news in sports, former New York Mets
star Ron Swoboda.

At Gaylord we've got a lot of exciting news for people in New
Orleans to hear about. And we know once they do, they'll
want to see it all for themselves.

Gaylord Broadcasting
Were making oursehves heard

KTVT Dallas/Ft. Worth « WTVT Tampa St. Petersburg - KSTW-TV Seattle Tacoma - WUAB-TV Cleveland/Lorain  Josseriesnaeay
KHTV Houston - WVUE-TV New Orleans - WVTV Miwaukee - WKY Oklahoma City - KYTE/KLLB Portland NELE II_






“It's true. When we took the station over in 1978
spots were selling for only $1.25. But, we felt there was
excellent market potential if we provided an outstanding
radio product.

“I'm not a programming person, I'm a bottom line
businessman, so | consulted a top programmer—Jay
Mitchell. One of the first decisions Jay made was to bring
in AP Radio Network. At first | balked—we could hardly
afford the basic radio wire. Jay argued that the AP news
and features would upgrade our sound and our rates.

“Back in 1978 the street rate
was $1.25. Now a spot on the news
oran AP Featureis $28”

“I was skeptical, but now I'm a believer. We don't
use everything that comes down the network, but we sure
use a lot of it. AP Radio Network is absolutely top quality
with all the prestige of the AP behind it. We strip and pack-

Godfrey W, Herweg, age it just the way AP suggests. Our news and features sell

President and General Manager, well at premium prices_

WYBG, Massena, NY. “We've cut commercial time per hour from 18
minutes down to 12. Our goal is no more than 10 minutes.
Better programming and less clutter more than justify the
much higher rates. The result—more bottom line profit
per hour and a better product to sell.

“The AP network has been one of the key factors
in our growth. | don't think there's a station in the country
that's too small to take on the AP Radio Network and
upgrade their air product the way we did.

“For me AP means Added Profit”
To find out more about the Added Profit AP news can
bring your station, contact AP Broadcast

Services today at 50 Rockefeller Plaza,
New York, NY 10020 (212) 621-1511
—or call your nearest Associated Press
Broadcast Executive.
means

Added Profit

[B Broadcast Services Innovation for better news programming

Associated Press Broadcast Services: AP Radio Wire AP TV Wire AP Radio Network AP Newscable AP PhotoColor AP LaserPhoto



32d annual meeting. Holidome. HulChinson. Kan.
June 13-17—International Conference on Com-

municatiens, “The Digital Revolution” sponsored by
Institute of Electrical and Electronics Engineers and
Cemmunications Society Conference Board. Frankhn
Plaza hotel, Philadelptua.

®
. June 14— PBS consumer press tour. Century Plaza
PN "olel. Los Angeles

June 15-17 —ABC consumer press tour Century
Plaza hotel, Los Angeles.

San].e'da June 14-20—0klahoma International Film Festival
sponsored by Oklahoma Film and Television Pro-

ducers Association. Wilhams Plaza notel and Williams
Center Cinema. Tulsa. Okla.

®
June 14-24-—"Legal Aspects of the Media” course
for attorneys offered by New York University School of
Law’s transsional educational program. Course will
focus on copynght and communications |aw. antitrust

and First Amendment. Information: Linda Rollyson.
1 NYU Law School, 40 Washington Square South, New
York, 10012,

® June 15-—Copyright Royalty Tribunal hearings

“ ” begin to determine how much cable operators should
pay for distant signals. Postal Rate Commussion.
Washington.

June 15—Southern California Cable Ciub annual

®
dinner. Century Plaza hotel. Los Angeles
8 June 15— Radio Advertising Bureau's |dearama
tor radic salespeople. Sheraton Denver Awrport, Denver,
8 June 15— Radio Advertising Bureau's |dearama

for radio salespeople. Indianapohs Hillen, In-
. dianapehs.

8 June 15— Radio Advertising Bureau s |dearama
for rad:0 salespeople. Holiday Inn, Fargo. N.D.

8 June 15— American Women in Radio and Televi-
sion (Atlanta chapter} 30th anniversary awards ban-
quet. Downtown Marnotl. Atlanta.

June 15-17 — Armed Forces Communications and
Electronics Association 36th international convention
and exposiiion Sheraton Washington hotel. Washing-
ton

June 16— National Academy of Television Arts and
Sciences. New Yotk Chapter. drop-in luncheon.
Speaker: Bot Howard. president. Unmited Saleliite
[ Television. Copacabana. New York.

June 16-1B— Broadcast Financial Management
Broadeast Credit Association board of directors meet-
ng Biltmore holel. Los Angeles.

June 16-18—Oregon Association of Broadcasters
spnng conference. Red Lion al Bowmans. Welches,

Ore,
, . . . June 16-19— Maryland-District of Columbia-
Eastern’s Sprint same-day service carries more than gelaware Broadcasters Associaléon canvention
) heraton Fontainebl ) ty M

small packages. It also carries a remarkable guarantee: S s L
Y d . O b 1( 8 June 17— Advertising Club of Metropolitan Wash-
Ou get same-aay service. Ur you get your money back. ington annual Radio Day luncheon. Speaker: Dick
(Provided, of course, the specific flight is scheduled to arrive Clark. Umited Stations Country Music Network. Wash-

inglon Hillon. Washinglon.
June 17-18—Arbitron radio workshop. Loews

before midnight.)

We have Sprint service to over 90 cities nationwide, Anatole. Dallas.
with over 1,200 flights daily. For details, rates and flight June 17-Juty 15— New York /niversity’s Interac-
9 0 oI uve Telecommunications Program. “Summer Insttute
1nformat10n, call Easterp All‘llt?eS. on Cable Television and Advanced Services” NYU,

Also ask about Sprint service to international New York.
destinations. If you're interested in pickup and delivery ;’:23 39;3&"1'"3'}'0";-08% LG e
. . " y Videography Co. an udios. n :
service in the U.S., call 800-336-0336, toll-free. ) L LY o ) oy S et
©1982 Eastern Air Lines, Inc. station development workshops. Westin hotel, Cincin-
natr.

June 22— Independent Media Producers Association
seminar, "Doing Business with Trade Associauons.”
Key Bridge Marnolt hotel, Arhngton. Va

June 22-25— Nationa! Broadcast Editorial Associ-
ation national convention. International hotel, Wash-
ington.

June 23— National Academy of Television Arts and
Sciences, New York chapter, drop-in luncheon.
Speaker: Jetfrey Reiss. president and ¢hief executive

AST officer. Cable Health Network. Copacabana. New York
E EI IN 8 June 23— National Association of Broadcasters
seminar, “The Broadcast Marketplace: Legal 1ssues for

the 80's," for house counsel of NAB member stations
and associate member law firms. NAB headquarters,

Broadcasting Jun 7 1982
22



Washington. information: Wwilliam Kennard or Janet
Zeide, (202) 293-3560.

June 23-26— Florida Association of Broadcasters
annual convention. Innisbrook Resort, near Tarpon
Spnings. Fla.

June 24-25—Independent Television News ASSoCi-
ation annual board meeting. KTTV(TV) Los Angeles.

June 24-26 — jowa Broadcasters Association annual
convenlion. New Inn. Okoboji. lowa.

June 24-27-— Public Broadcasting Service annual
meeling. Crystal City Hyatt, Arlington, va.

June 24-27—American Film Institute’'s National
Video Festival, sponsored by Sony Corp. AF| campus,
Los Angeles.

B June 25— Federal Communications Bar Associ-
ation ouling. [saak Walton League. Damascus. Md. In-
formation: Forbes W. Blair, 202-659-4230

June 25-27 — West Virginia AP Broadcasters annual
convention. Cacapon State Park, Cacapon, W, Va.

June 25-27 —American Meteorological Society’s
12th annual conference on weathercasting. Park
Hilton, Seatlle.

June 25-27 — Association of Independent Television
Stations (INTV) clinlc for new independent slations.
KWGN(TV), Denver Information: Sandra Cunningham,
(202) 887-1970.

June 25-27— Tennessee Associated Press Broad-
casters Association 11th annual convention The Read
House, Chattancoga.

June 27-30- Virginia Association of Broadcasters
summer meeling. Wintergreen Resort, Wintergreen,
va.

June 28-30—Videotex ‘82 conlerence on videotext
and teletext, sponsored by Online Conference Ltd.
Hilton hotel, New York. Information: (212) 599-6924.

=
July

July 3—Ad hoc commitlee organizational meeling to
form National Association of Radio and Telecom-
munications Engineers. Red Lion Motor Inn, Jantzen
Beach, Portland. Cre. Information: Ray Thrower, PO.
Box 12725. Salem, Ore.. 973089, (503) 581-4031

July 3-6— Community Antenna Television Associ-
ation CCOS ‘82 convention. Opryland, Nashvilte.

July 5-7—"Televent U.S A" conference, sponsored by
Televent, nonprolit organization, and organized by
Washington communications taw firm, Pepper,
Hamilton & Scheetz. Participants inctude Senator Er-
nest Hoiings (D-S.C). Representative James Broyhill
(R-N.C.). Representative Edward Markey (D-Mass),
FCC Commissioner Anne Jones: Bernard Wunder,
head of Nalional Telecommunications and Information
Administration; Vincent Wasilewski, National Associ-
ation of Broadcasters: Thomas Wheeler, National Ca-
ble Television Association. Maison des Congres.
Montreux. Switzerland.

B July 7-8— Arbitron 1adio workshop. Hyatt Regen-
cy. Crystal City. Washington.

July B-10— National Federation of Local Cable Pro-
gramers fifth annual convention. Radisson hotel, St.
Paul.

July 9—Society of Cable Television Engineers “In-
troduction to Digital Electronics” workshop, Hyatt
Regency holel, Baltimore Inner Harbor, Baltimore.

July g-10—Media Workshop on California Courts
sponsored by California Judges Association in con-
Junction with Radio and Television News Directors As-
sociation, Radio and Television News Association of
Southern Calitornia and California Newspaper
Publishers Association.

July 9-13 — Television Programing Conference, "New
Rules and Regulations for Programing.’ Ragisson
holel, Charlotte, N.C. Information: Clem Candelaria,
KTVYT(TV), PO. Box 2485, Fort Worth, 76113,

J\{Iy 11-14—New York State Broadcasters Associ-
ation 215l execulive conference. Grossinger's Con-
ference Center, Grossinger, N.Y.

July 12-Aug. 13— Rochester Institute of Tech-
nology’s School of Photographic Arts and Sciences
motlon picture workshop. RIT. Rochester, N.Y.

July 13— Southern California Cable Club luncheon
meeting. Century Plaza hotel.

July 13.15- Nationa! Federation of Community

Broadcasters annual conference. MacAlister College
campus. SL Paul.

July 14-16— Arbitron Television Advisory Council
meeting. Silverado, Napa, Calit.

July 14-17 —Colorado Broadcasters Association
summer convention. Manor Vail, Vail, Colo

July 14-17— Florida Cable Television Association
annual convention. Outch Inn, Lake Buena Vista, Fla.

July 18-20-— California Broadcasters Association
membership meeting. Del Monte Hyatl House, Mon-
terey. Calif.

July 18-22— World Future Society’s fourlh general
assembly. Theme: "Cormrnunications and the Future!
Presentation Sheraton Washinglon, Washington. Send
papers and proposals lo: 1982 Assembly Commitiee,
World Future Sociely, 4916 St. Elmo Avenue,
Belhesda, Md., 20814.

July 19-21— Cable Television Administration and
Marketing Society annual meeting. Hyalt Regency,
Chicago.

July 20-22—-WOSU-AM-FM-TV  Columbus, Ohio,
Broadcast Engineering Conference. Fawcett Center for
Tomoarrow, Ohio State University, Columbus. Ohio.

® July 23-—-Deadline for entries in seventh annual
San Antonio CineFestival, held to “foster excellence
and to promote Hispanic cinema ideals!” Information:
CineFestival, PO. Box 96, San Antonio, Tex., 78921.

| S—
August

Aug. 5-7 — Society for Private and Commercial Earth
Stations tirst convention and exhibition. Holiday inn,
Omaha.

Aug. 18-21— Michigan Association of Broadcasters
annual convention. Hidden Valley Resort. Gaylord,
Mich

Aug. 19-22— West Virginia Broadcasters Associ-
ation annual fall meeting. Greenbrier, White Sulphur
Sprnings, W. va,

Aug. 20— Kansas Association of Broadcasters se-

venth annual sports seminar. Royals Stadium, Kansas
City. Mo.

Aug. 29-Sept. 1— National Association of Broad-
casters'Radio Programing Conference. Hyatl Regency,
New Orfeans.

=

September

Sept. 1—Deadline for entries in 17th annual Gabriel
Awards competition, presenled by Unda-USA for
television and radio programs that crealively treat
issues concerning human values. information: Charles
Schista, (317) 635-3586.

Sept. 1 —Deadiine for entries for the 1982 Women al
Work Broadcast Awards sponsored by Avor Products,
Inc. in cooperation with Nationa! Commission on
Working Women. Information: Salty Steenland. Na-
tional Commission on Working Women, 2000 P Street,
NW, Washington, 20036.

Sept. 9-11—Southern Cable Television Association's
Eastern Cable Trade Show and Convention. Georgla
World Congress Center. Atlanta.

m Sept. 10—Deadline for entries In International
Emmy Awards sponsored by International Council of
National Academy of Television Arts and Sciences. In-
formation: International Council, 1350 Avenue of the
Americas. New York, 10019,

Enratal’

Caption accompanying photograph on
page 42 of BROADCASTING'S May 24 issue
was wrong on two counts: presentation
of NBC chimes to NBC affiliate board
chairman, Fred Paxton, was made by
Blair Television Chairman Harry Smart,
not, as caption suggests, by NBC affili- |
ates and management. Smart, familiar |
figure to BroapcasTING readers and sub-
ject of a “Profile” (Nov. 9, 1981), was
misnamed "Harry Wise” in caption.
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orimar Brin gs
You The Star

Ss
Introducing LORIMAR 1—25 star-studded
motion pictures for television. Perfect for
prime time or anytime.

= CABARET = TWILIGHT'S LAST GLEAMING = INTERNECINE
PROJECT = GOLD = MITCHELL = WHO = EAGLES OVER LONDON
* CHARLESTON = THE HUNTED = THAT'S THE WAY OF THE
WORLD = “B” MUST DIE= A QUESTION OF GUILT = THREE THE ..
HARD WAY = KILLER ON BOARD * LONG JOURNEY BACK

= THE GENTLE RAIN = TICKLE ME = FRENCH CONSPIRACY
= AND MILLIONS WILL DIE* LAST SUMMER = GREEN EYES
*« DESPERATE WOMEN * SOME KIND OF MIRACLE
= CONDUCT UNBECOMING * ZORRO

L 4

| ] .
L N

= Liza Minnelli® Joel Grey* Michael York= Burt Lancaster=
Richard Widmark = Melvin Douglas =James Coburn = Lee Grant = Roger
Moore = Ray Milland = Susannah York = Elliott Gould = Trevor Howard =
Van Johnson®James Coco = Lee Remick ® Patricia Neal * Burgess
Meredith ®* Tuesday Weld * George Hamilton = Patty Duke Astin®
Cloris Leachman = Mike Connors ®* Christopher George * Elvis
Presley ® Roy Scheider ® Jean Seberg ® Richard Basehart®

Leslie Nielsen ® Richard Thomas * Dan Haggerty ®* Susan Saint

James " Christopher Plummer ® Paul Winfield * John Gielgud

PART OF OUR GROWING FILM LIBRARY
OF OVER 450 TITLES.






Right church, wrong pew

EDITOR: | am flattered someone thought
highly enough of me 10 men:ion my name
as a candidate for president of the NAB.
Obviously, that issue was confused with
my candidacy for another term as NAB
chairman, which is the office | am pre-
sently running for.

With the advice and counsel of mem-
bers of the broadcasting community, I'm
confident we will find an excellent suc-
cessor 10 Vince Wasilewski in the weeks to
come.— Edward O. Fritts, chairman of
the joint board of directors, National As-
sociation of Broadcasters, Washington.

Wheeling and dealing

EDITOR: There was a time when [ believed
that our elected representatives in Wash-
inglon were there 1o represent the best in-
terests of all the people. Now, 1 am not
naive enough 10 believe that some accom-
modations aren’t made in trying to reach a
decision, bui when you come public with
something such as the Steve Sharp con-
troversy in which senators have made
deals with one another as to who thcy are
g0ing 10 put in certain slots irregardless of

; L LUpenn
\n—-—'-———_

/-

Mike )

the wishes of the President of the Unned
States (BROADCASTING, May 24). then
perhapsit’s time we all took a second look.

1 find it hard to believe that the Com-
merce Commitiee chairman, Bob Pack-
wood, would say that confirmation hear-
ings on the FCC nomination would not be
held unless the nominee was Marvin
Weatherly, a member of Alaska's Public
Utilities Commission. Surely Mr.
Weatherly would not want to be shoved
into the FCC slot, knowing full well that it
Is the President’s prerogative to appoint
members and that Mr. Reagan fully in-
tended to appoint Steve Sharp. And now
we are told that Senate Commerce Com-
mittee members are thinking of introduc-
ing legislation trimming size of the FCC
from seven members to five. That would
certainly give Sieve Sharp “‘what’s for”
and the senators may be able to convince
some among us that they did it simply to
save laxpayers' dollars. | for one would
like to see these senalors spending more
time on reducing the federal deficit, bal-
ancing the federal budget, and bringing in-
terest rates down (o a tolerable level.

I would suggest Lo the gentlemen that
there is much 10 do in that regard and that

for quality radio representation

¢ 8 years old and growing fast

e A yound, aggressive, hard selling sates staff that fights for your

national radio dollar.

¢ Constant communication with our stations.
e Professional, conceptuat seiling techniques.
¢ Research oriented — complete computer capability.

Calt or write George Stemberg, V.P. for Station Relations, in New York.

X4 Lotus Reps

Dvision of Lotus Communications Corporation

Chicago — 203 N. Wabash Ave,
Chicago, IIl. 60601/312-346-8442

Los Angeies — 6777 Hollywood Bivd.
Hollywood, Ca. 90028/213-466-8119

New York — SOE. 4¢nd St

New York, N.Y. 10017/212-697-7601
Atlants — Drawer 7308

Atlanta, Ga. 30309/404-881-0220

is the right
position

San Francisco — 2295 Union Street
San Francisco, Ca. 941237/415-563-3259
Dallas — 7616 LBJ Freeway

Dalias, Tex. 75251/214-960-1707

Broadcasting Jun 7 1982
26

this constant arguing over who's going 10
sieer the ship of staie is of little conse-
quence once the damn thing runs
aground. — Tom Joyner, president,
WQLS(FM) Chattanooga.

Overwhelmed

ED!TOR: After three-and-one-half years, |
was just recently awarded a CP for a Class
A FM in Montevideo. Minn. (population
6.000) and Granite Falls (4,000). Some-
one else applied and 1 just recently paid
them $6,000. A long hard fight to get my
first FM. Next, | applied for kMGM —M
for Montevideo, G tor Granite Falls and
M for Minnesota. Today | am informed
that MGM has decided to file a petition 1o
deny. .. off 10 court. .. little me againsi
the giant . .. tons of money spent. My law-
yer says | would win, the FCC thinks |
would win, vet | don’t have that kind of
monev. So | drop out and take some other
call letters. How many broadcasters oult
there have done the same thing? Why
does the FCC allow this? 1t’s sad. —Jerry
Hennen, president, Western Minnesota
Stereo, Huron, S.D.

Geller repercussion

EDITOR: The taking away of Simon
Geller’s license for wvca-FM Gloucester,
Mass. (BROADCASTING, May 24) could
have potential long-range implications for
the broadcasting industry. While it
seemingly poriends the end of the dream
of many a young broadcasier 10 be a one-
person station entrepreneur, it could open
public thinking 10 a new opportunity in
communications.

Channels in the noncommercial portion
of the FM band are available in many
markets, notwithstanding the FCC freeze
on accepling applications within the sec-
ondary coverages of channel 6 TV sia-
tions. Then there is the prospect of low-
power FM translators repeating a favorite
format 10 a community thus deprived, in-
cluding the chance that the FCC would
allow for local origination and programing,
just as low-power TV is being touted in the
industry.

I applaud Simon Geller, and hope that
he is able to prevail in what is certain to be
a long legul appeal, however, broadcasters
like Mr. Geller should be aware of the
need to embrace improved broadcastling
technologies —specifically, siereo and ver-
tical polarization for best automotive
reception, which he has failed to do.

Another thing the wvCa-FM story tells
us is that the ascerlainment, community
problems-needs and public records file
rules of the commission are a farce. Broad-
casiers like Mr. Geller know best how 10
serve their communities, and to indulge in
haphazard comparative renewal cases like
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o Hear all the best music of the past 17 summers in
one incredible radio special: The Great American Summer
Countdown.

e Overthe Fourthof July weekend, were counting down
six hours of the biggest summer songs since 1965—hits like
“Summer in the City™ (1966), “Honky Tonk Woman” (1969),
“Ain't No Mountain High Lnough” (1970) and last vear's
“Bette Davis Eves” Plus hits by Billy Joel, the Bee Gees,
Carole King, the Four Tops, Frankie Valli and more.

e Along with these summer hits, you'll hear features on
beach music, summer fads, and songs from music festivals
and summer movies. Plus dozens of interviews with top art-
ists like the Beach Bovs, the Doors, Paul McCartnev, Diana
Ross, the Bee Gees and Otivia Newton-John.

& Catch The Great American Summer Countdown for
summer memories—and a Fourth of July weekend you'll never
forget. Check your local RADIORADIO station for exact
times of broadcast.

QUMPERS OF GREAT TS

e




thisis a wasie of commission time and tax-
payers’ money.— Bruce F Elving, general
manager, KSCViaM) Kearney, Neb.

EpiTor: Simon Geller’'s wvCa.FM in
Gloucesier, Mass., is about 10 become
history. The one-man radio station has
been fighting a losing battle now for over
five years

I'm not going 1o debate the commis-
sion’s action nor justify Geller’s perfor-
mance, or lack of it. The thing that’s im-
portant to remember is that Geller's
license probably looks just like the one
hanging on your wall, and mine. It’s pro-
bably printed on the same kind of paper. It

makes you realize what a fragile, yet pre-

cious document it is. Hopefully, we’ll all

respect whai it stands for as much—or

more—than we did before.— Bob

greenlee, KADE(AM).KBCO(FM) Boulder,
olo.

In memoriam

EpiTor: Our firm is setting up a modest
$10,000 (principal) scholarship trust fund
in the name of the late James Lawrence
Fly [chairman of the FCC from 1939 1o
1944} with the Broadcast Education Asso-
ciation. There may be others “*out there™
who would like 10 participate.— Peter
Shuebruk, Fly, Shuebruk, Gaguine, Boros,
Schulkind & Braun, Washington.

operator of KCET,
Channel 28/Los Angeles,
is accepting bids for the
purchase of its Sunset
Boulevard property
and buildings.

The site includes a 5.1 acre
lot (see accompanying
illustration) that
houses a modern
televisiocn production

technical buildings,

warehouses, service
buildings, and
parking areas.

FACIL
0

ITIES
LG

L
S

COMMUNITY TELEVISION
OF SOUTHERN CALIFORNIA,

BADADCAST CENTER
M908 It

and broadcasting R | I
complex, including ¥ sowcsior || |
office buildings, I — " B
studio/stages., =T 1
;:15! 8,000 h
]

ls

All bids must be sealed and delivered on or before June 25, 1982 at 5:(4} PM..
addressed as follows:
Joseph J. Sands
Senior Vice President/Chief Administrative Officer
KCET
4401 Sunset Boulevard
Los Angeles, California 90027

For a complete information package, please contact Mr. Sands at
the above address or phone him directly at 213/667-9350.
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BROADCASTING PUBLICATIONS INC.

Sol Taishoff, chairman.
Lawrence B. Taishoff, president.
Irving C. Miller, vice president-treasurer.
Donald V. West, vice president.
David N. Whitcombe, vice president.
Jerome H. Hackman, secretary.

Broadcastingx

The Newsweekly of the Fifth Estate
INCORPORATING

TELENISION .
Cablecastingu.

1735 DeSales Street, N.W., Washington 20036.
Phone: 202-638-1022.
=]
Sol Taishoff, editor.
Lawrence B. Taishoft, publisher.

EDITORIAL
Donald V. West, managing editor.
Laonard Zeidenberg, chief correspondgent.
Mark K. Miller, senior news editor.

Kira Greene, assistant 1o the managing editor.
Frederick M. Fitzgerald, 56nior editor.
Harry A. Jessell, asSsociate edifor.
Kathy Haley, Doug Halonen, Matt Stump,
assistant editors.

John Eggerton, John Lippman, Kim McAvoy,
staff writers.

Nancy lyoob, Michael McCaleb,
editorial assistants.

Pat Vance, secrelary (0 the editor.

Semor Editoriai Consultants
Edwin H. James (Washington)
Rufus Crater (New York)

BROADCASTING HCABLECASTING
YEARBOOK
John Mercurio, manager.
Joseph A. Esser, assistant editor.

ADVERTISING
David Whitcombe, director Of sales and marketing.
Winfield R. Levi, general saies manager (New Yorkl
John Andre, saies manager —equipment and
engineering (Washington}
Gene Edwards, Southern sales manager
{Washington}

David Berlyn, Eastern sales manager (New York)
Tim Thometz, Western saies manager (Hollywood)
Charles Mohr, account manager {New York)
Doris Kelly, sales service manager.
Christopher Mosley, classified agverlising.

CIRCULATION
Kwantin K. Keenan, Circulation manager.
Christopher McGirr, assistant circuiation manager.
Patricia Waldron, Sandra Jenking,
Vanida Subpamong, Debra De Zarn.

PRODUCTION
Harry $tevens, production manager.
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A radio advertising commentary from Donaid Evanson, director, Marketing and Media Insights, New York

Expanding opportunities
for radio advertising

Among advertisers and their agencies,
there is a growing awareness of radio as an
effective advertising medium in today’s
marketing environment. Several trends
have converged to prompt a reassessment
of the role that radio can play in the
marketing of products and services.

The work of the Radio Advertising
Bureau must be cited as an ongoing con-
tributor to the increased awareness of
radio. It has been highly visible in posi-
lioning radio with its theme, **Radio: It’s
Red Hot’ While this is a good promo-
tional theme around which radio sales
staffs can rally, advertisers have long been
interested in another theme of their own
... segmentation.

It is the trends in population, marketing
and media segmentation that are causing
advertisers 1o explore the use of radio for
their products. For segmentation produces
diversity in the packaging, pricing, pro-
moting and positioning of products. With
more than 7,700 radio stations and the
wide diversity of individual station for-
mats, the radio medium is especially in
harmony with a segmented marketing ap-
proach.

*‘Population potpourri’’ is a phrase that
reflects the vast social and demographic
changes now in evidence within the U.S.
marketplace. For example, the traditional
concept of an average family made up of a
young husband, wife and 2.7 children,
with dad as the sole breadwinner, is a
shambles in today’s society.

Radio’s diversity in programing is
especially attuned to appealing to different
life styles. There are rock and contempor-
ary stations to appeal to teens and young
adults, soft music and country to reach the
middle-years segment, middle of the road,
beautiful music and news-lalk stations for
more mature listeners, plus black and
Spanish stations to direct special messages
at these growing market segments.

Advertisers are learning that with radio
they can effectively target the advertising
message lo those population segments
that offer the best purchase potential for
their products. This is a strong marketing
advantage for radio,

The trend, by major advertisers, has
been 10 market products to clearly defined
segments of the total marketplace. The
changes in the social structure and the
demographic profiie of the U.S. popula-
tion have reduced the emphasis, by com-
panies, to mass market and advertise their
products and services.

Product positioning became an impor-
tant marketing tool, It was used to dis-
tinguish, in the mind of the consumer,

Donald Evanson is director, Marketing and
Media Insights, New York, a media consulting
and training firm. Previously he was executive
VP media and business affairs, Rosenfeld,
Sirowitz & Lawson. His background also
includes service with J. walter Thompson Co,,
New York, as VPR group media director.

one product from another within product
categories. Product positioning is evident
within companies that market several
brands or forms of a product against vital
segments of potential buyers.

Each company seeks to break up the
mass market into manageable portions
from which to successfully build unit sales
and profits within each market segment.
Advertisers are realizing that, within these
segments, radio can provide national or
local market advertising support at a price
that is effective, affordable and profitable
for the brand at the bottom line.

The third trend is the proliferation of
media segmentation that is responding to
population changes and the way that pro-
ducts are being marketed. It is significant
that no new mass medium has emerged
within the past few years.

Newspapers have gone suburban with
special zoned editions. They are adding
life-style magazine supplements in an
effort 1o segment their readers for adver-
Lisers.

The magazine field has seen the growth
of segmented editorial magazines such as
Savvy, Working Woman, Runner and Col-
onial Homes. These are the magazines
that are adding readers and ad pages.

Even cable TV, with all its potential, has
been positioned for its narrowcasting and
viewer selectivity, rather than as a mass
medium,

A few vears ago, there were only four
major radio networks. This year, adver-
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tisers may have as many as 20 to maich to
their product needs.

FM radio is the growing segment within
local radio. FM stations account for over
half of the listening audience within the
top 10 metro markets. The surge in FM
reflects the improved quality of sound
reproduction that is available to ad vertisers
and listeners to radio today.

These are the trends: population,
marketing and product segmentation.
Radio’s response is programing. Program-
ing is the key to the future success of
radio.

Changes in programing within the radio
medium are being seen in a variety of
ways. One example is the change in the
format of wabBc(aMm) New York to a talk
station, This reflects the decline in the
teen market and the shift in young adult
listening to FM stations.

Radio networks are appearing faster
than rabbits out of a magician’s hat. In
1981, 4,000 siations were affiliated with 10
different radio neitworks. By the end of
1982, there may be as many as 20 radio
networks. NBC’'s The Source, CBS’s
Radioradio, RKO 2 and 3 are examples of
alternate station lineups under the same
network banner.

New networks such as the Satellite
Music Network will air pop adult stereo.
Transtar will target a 24-hour network
aimed at the 25-t0-34 segment. The Chris-
tian Broadcasting Network plans to offer
adult contemporary music with gospel and
religion.

Another source of new radio program-
ing is provided by syndicators who package
a sound or program format and sell it to in-
dividual stations. The Wall Street Reportis
one example of a syndicated radio pro-
gram. America’s Top Forty, The Forbes
Magazine Report Your Hit Parade, The
Power of Positive Thinking, are all now
available to advertisers that want to reach a
segment of the total radio audience for
their products and services.

The growing diversity and the improved
quality of radio’s programing explosion
should conlinue to position radio as a
growing medium in importance 1o adver-
tisers.

The inherent values of radio are receiv-
ing more attention as those values become
more meaningful to advertisers in today’s
market. The awareness that radio and
television combine to form a solid media
bond is also growing,

Radio programing is being upgraded,
which is providing new choices for adver-
tisers to promote their products, na-
tionally, regionally or in selected cities.

Radio will continue to grow in impor-
tance to advertisers. From that growth will
come continued prosperity for the radio
medium.
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PADUCAH
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WVTV
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If you don't want your beautiful
music shares to shrink let Henry he p!

Henry Mancini will be your spokesman in a custom made television spot for
your radio station. America’s Number One Beautiful Music composer is
believable and he’ll generate positive viewer response. Radio stations who
have used Henry Mancini the last two years all have something in common
..research and ratings that prove they did the right thing.

To get Henry Mancini exclusively for television, newspaper., billboards,
buscards and magazines in your market, call collect (216} 464-1184. Talk to
Ed Manheim or John Slosar. Let Henry do a number for you.

ONE COMMERCE PARK SQUARE - 23200 CHAGRIN BLVD. - CLEVELAND OHIC 44122 - (216) 464-1184
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Hearing no evil on copyright compromise

Wirth subcommittee gives

all the parties another

time at bat, doesn’t seem
inclined to change deal now;
once past the House, bill is
expected to clear Senate handily

The highly controversial compromise
among the broadcast, cable TV and pro-
gram production industries 1o amend ca-
ble copyright laws appeared much closer to
passage by Congress last Thursday (June
3) after the House Telecommunications
Subcommittee held a hearing on the issue.
In spite of significant opposition Lo the
measure (H.R. 5949) from the Reagan ad-
ministration, professional baseball and
basketball and smaller cable operators and
broadcasters, subcommittee members
showed no inclination to reject or amend
the compromise, which has already been
passed by the House Judiciary Commitiee
and faces easy acceptance by the Senate
once it passes the full House.
Representatives Robert W, Kastenmeier
(D-Wis.), who chairs the subcommitiee
that drafted the legislation, 1old Telecom-
munications Subcommitiee members the
compromise is the best solution to “*one of
the most difficult copyright questions Con-
gress has ever faced.” The compromise is
in the public interest, said Kastenmeier,
who was supported in his view by the
ranking Republican on his subcommittee,
Representative Thomas Railsback (R-IIL.),
who maintained that the compromise is
the only politically feasible solution.
“*There are equities involved™ in the ca-
ble copyright problem, said Kastenmeier.
Congress **can’t let one industry run over
the others.”” The compromise bill **makes
the adjustments necessary to allow these
industries to work together,” he said.
Signalling his intention to continue
fighting the compromise was another
member of Kastenmeier’s subcommittee,

Representative Harold Sawyer (R-Mich.),
who said H.R. 5949 is a *'step into further
regulation’” and a move many cable opera-
tors do not support. Recalling a panel ses-
sion at last month’s National Cable Televi-
sion Association convention in which he’d
participated, Sawyer said half of the 200
cable operators present opposed trading
continuation of the compulsory license for
the ‘‘horrendous burden of syndicated ex-
clusivity and the must-carry rules.”

FCC Chairman Mark S. Fowler and Ber-
nard Wunder, chiefl of the National
Telecommunications and Information Ad-
ministration, agreed with Sawyer, arguing
that the cable industry no longer needs the
compulsory license and that the bill would
deny the FCC the flexibility it needs to ad-
just to a changing marketplace. Reinstitu-
tion of syndicated exclusivity would
“‘reduce the amount of programing availa-
ble to the public,”” said Fowler. ‘It may
serve the parties’ interests,” he said, “*but
it doesn’t serve the peoples’ very well”

Wunder said he is ambivalent about the
need to codify the must-carry rules. The
issue for the time being is whether cable
operators would substitute distant signals
for local ones if relieved of the rules, he
said, and the FCC should examine that
issue with the need for broadecast localism
in mind. Congress should not stop the
FCC from reviewing the rules, he said.

Representative Al Swift (D-Wash.),
who chaired much of the four-hour hear-
ing, 1old Fowler and Wunder they have an
“‘absolutist view of the marketplace™ that
*runs afoul’” of the fact that the industries
involved in the compromise have put a
great deal of effort into resolving (he
copyright problem. “'It’s time to put that
problem behind them,” he said.

The video marketplace is in a period of
““enormous growth.” said Swift, who
doubted the restrictions in program supply
that Fowler predicted would occur. Be-

wirth Summers

Wheeler Fitzpatnck
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cause cable systems are relying less and
fess on distant signals and are increasing
their channel capacities, the copyright bill
really deals with *‘short-term transition
issues,” he said. Until much of the indus-
try has the channel capacity to carry all
local broadcast signals, however, ‘‘must-
carry rules are vital to the survival of local-
ism in broadcasting,” he said; *‘People
won’t appreciate localism until they’ve lost
it,”” he said.

Fowler countered that it will be **a long
time before new technologies have any
effect on our present system of broadcast-
ing,”” and that, ‘‘one reason we have news-
papers is their comprehensive coverage of
local news.”

Telecommunications Subcommittee
Chairman Timothy E. Wirth (D-Colo.)
questioned the consistency in the cable in-
dustry’s argument that it deserves the
right under the First Amendment to con-
trol the content of ali its channels, while at
the same time accepting codification of the
must-carry rules. “‘Does this mean Con-
gress can assume we can mandate carriage
of other kinds of services by cable opera-
tors?” he asked.

NCTA President Thomas Wheeler said
accepling the must-carry rules in the com-
promise was ‘‘disagreeable Lo the cable in-
dustry” but that acceptance was “‘an
answer 10 a problem, not a disavowal of
rights”” John Summers, executive vice
president and general manager of the Na-
tional Association of Broadcasters, who
with Wheeler endorsed the compromise,
said the FCC has already ruled the must-
carry rules do not violate the First Amend-
ment. “'There’s a big difference between
mandating access for licensed TV stations
and doing so for other entities,” he said.
Also endorsing the compromise was Bruce
Christensen, president, National Associ-
ation of Public TV Suations.

Although Wheeler and Summers urged

Kastenmeier
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Fowler

Swift

the subcommittee to accept the com-
promise without amending it, a number of
witnesses at the hearing asked for
changes, primarily in the provisions for
must-carry rules. Stephen Effros, execu-
tive director of the Community Antenna
Television Association, said the must-car-
ry rules single out broadcasters for protec-
tion and ought 1o be rejected in favor of re-
quiring an inexpensive “‘A-B switch™ tha
enables a viewer Lo receive cable and over-
the-air signals.

Criticizing both that solution and the in-
dustry compromise, however, was Richard
C. Dean, president and general manager
of wFMZz-Tv, a UHF slation in Allentown,
Pa. In mountainous areas such as his, the
public is denied local programing unless
cable systems carry broadcasters® signals
to residents who can’t receive signals over
the air, he said. If the compromise in H.R.

Wunder Railsback

5949 is enacted, wFMZ-Tv and hundreds of
other rural stations will lose their right to
be carried by cable systems, he said, be-
cause they may not be able Lo garner the
10% or 20% share of county viewership
needed to qualify for mandated carriage.
WFMZ-Tv will be denied access o cable in
*‘six of the seven counties™’ it serves, he
said. Congress should grandfather existing
station’s must-carry rights or recognize
local and nonentertainment programing in
H.R. 5949, he said, instead of passing the
compromise as is. ‘*There are many rural
broadcasters,” he said, who feel they've
been *‘sold down the river by NAB.”
Also asking for an exception from the
present compromise was Jerry Rose, sec-
ond vice president of t(he National
Religious Broadcasters, who urged that
the bill require carriage of ‘‘nonenteriain-
ment programing.” Religious broadcasters

New team takes over at UPI

Media News Corp. partners
represent newspapers, pay TV
cable; plan is to expand
veteran news service operation

United Press International, the nation’s
second largest news organization, serving
newspapers, radio, TV and cable, was ac-
quired last week by new owners, who said
they would improve those services and ex-
pand aggressively into newer technologies.

The new owners are four men with TV,
newspaper and cable interests who, as in-
dividuals, formed and own Media News
Corp., in whose name they bought the fi-
nancially ailing service. They are: Douglas
Ruhe, president of Focus Communica-
tions, Nashville, which owns WFBN(TV)
Jolie, ll1., a subscription TV station serv-
ing the Chicago market, and was said to be
building TV stations in Norfolk, Va., and
Nashville;, Len R. Small, editor of the
Daily Dispatch in Moline, lll., and vice
president of the Small Newspaper Group;
William E. Geissler, Focus Communica-
tions” senior vice president for planning,
and Cordell J. Overgaard, a Chicago law-
yer and president of Community Cablevi-
sion Inc., operator of cable systems in
southern Wisconsin and northern [llinois.
{Also see **In Brief,”" page 112.)

Ruhe, 38, a former reporter who has
also been active in TV production and tele-
conferencing, is managing director of

Media News Corp. and presumably will be
the owner most directly involved in UPIL.
MNC said Roderick W. Beaton will con-
tinue as UPIl president and no staff
changes are planned. The service will con-
tinue to be known as United Press Inter-
national.

The purchase was from E.W. Scripps
Co., which has acknowledged that over the
last decade it has lost millions on UPI and
which for almost three years has been
looking intermitently for a buyer of its
95% interest, and from the Hearst Corp.,
which owned 5% as a result of the merger
of United Press and Hearst’s International
News Service to form UPlin 1958.

The price was not disclosed. In view of
UP!'s record of financial losses, observers
speculated that the amount probably did
not exceed UPI’s asset value by much—
and may have fallen far short of it. In
papers filed in Nevada this year, UPI put
its assets at $21.9 million as of Dec. 31,
1981. It also said cash on hand was a
deficit of $1.1 million, its liabilities about
$4 million and its pretax loss for 1981
about $10.2 million. Revenues were said
to be about $93.4 million.

Last week’s announcement said MNC
was “‘acquiring a modern news and infor-
mation-gathering system which is debt-
free, and has a significant net worth and
adequate capitalization to effect a turn-
around.” This was taken 10 mean, among
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Eftros

Turner

do not program for the ratings as network
affiliates do, he said, and will not be able to
claim enough audience to mandate access
under the compromise bill. Because
religious broadcasters offer programing
that fills ‘‘unmet needs’ in their com-
munities, he said, they should be pro-
tected under (ne must carry laws.

Maria Dabancens, manager of an ex-
perimental UHF Spanish TV station in
Washington, urged the subcommittee to
codify the FCC's present must-carry rules
and extend them to require carriage of
small, special interest stations such as
hers, and for low-power stations, clse
minority programing will not rcach the
viewers who want it.

Effros countered that if programing is of
interest Lo their communities, cable opera-
tors will carry it. Agreeing with him was
Robert Johnson, president of Black Enter-

other things, that Scripps was absorbing all
losses to date.

MNC’s Ruhe said ‘“‘our plan calls for
improved services L0 cuslomers, VIgorous
competition with the Associated Press and
other news services that will begin to
generate profit for UPI in the coming
years.”

Ruhe said that **we feel that the greatest
opportunities for growth lie in the new
technologies, cable, direct broadcast
satellite service, low-power TV, videodisk
and tape and computer data bases.”’

Edward W. Estlow, president and chief
executive of Scripps, said he was ‘‘pleased
a group of experienced media people is ac-
quiring UPL)" and particularly that they
have ‘‘the same deep conviction’ about it
that Scripps has had. Scripps has said all
along it would prefer to sell 1o people ex-
perienced in news. Although it also
wanted (o keep the ownership in the U.S.,
at one time it appeared on the verge of
selling to the British-based Reuters news
service, although in the end those talks
were called off (BROADCASTING, Dec. 7,
1981). Later there was talk that Scripps
might give UPI to National Public Radio—
and perhaps get a bigger 1ax deduction for
the donation than it would realize from an
outright sale—but NPR dropped out of
that discussion, apparently unable to raise
enough money to keep UPI afloat.

UPI, which celebrates its 75th annivers-
ary this month, says it employs 2,000
employes and serves 445 TV siations and
3,237 radio stations in the U.S., plus some
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tainment Television, who argued that the
government should stop protecting well-
established broadcasiers from compeling
fairly with smaller programers who are
denied access 10 cable sysitems that are
saturated or nearly saturated with **must
carry signals’’

Sports interests present at the hearing
argued with Sawyer, Fowler and Wunder
that the compulsory license should be
e¢hmimated. Professional sports were not
included in the compromise negotiations,
said Jim Fitzpatrick, spokesman for the
commissioner of baseball, and conse-
quently will not be protected by its svndi-
cated exclusivity provisions.

Wheeler argued that sports interests
have not been included because they want
to gain from the compromise a right
they've never had before. The com-
promise would ‘‘restore the status quo’” as

750 radio siations affiliated with the UPI
Audio network. It also operates the UPI
Cable News service. Its newspaper
customers are said lo exceed 1,000.

AP i1s biggest competitor, is said to
serve more than 1,400 newspapers and
about 5,800 broadcast properties, includ-
ing 1,150 stations afliliated with the AP
Radio Network.

Station and newspaper operators alike
had been rooting for UPI’s survival, to
maintain competition in the field. AP
joined that group last week. When the sale
was announced, Keith Fuller, AP presi-
dent and general manager, issued a state-
menl welcoming the new owners and
adding: “*Under the Scripps ownership,
UPI has had its place in the industry, and
we are gratified with the prospect of con-
tinued competition beiween the two ser-
vices.”

Focus Communications, home base for
two of UPI's new owners, Ruhe and
Geissler, was described as having been in-
volved in developing new broadcast tech-
nologies, including low-power TV and
direct broadcast satellites, as well as in sta-
tion ownership. Ruhe, with a master’s de-
gree from the University of Massachusetts
at Amherst, has worked in communica-
tions for 13 years. Geissler, 36, worked as
a reporter for the Caracas Daily Journal
in Venczucla. contributed stories on Latin
American politics to the Kansas City Star
and, while obtaining his master’s from the
University of Massachusetts, was a re-
porter for the Springfield {Mass.) Daily

Dabancens

Rose

it existed before elimination of the FCC’s
syndicated exclusivity rules, said Wheeler.
In an amendment being advanced by pro-
fessional baseball and basketball, a 1eam
would gain the right to force a cable
system 1o black out any game of (he same
sport as that being played live in the area
that day.

Representative W.). “Billy” Tauzin {D-
La.) asked Fitzpatrick if sports would give
up its antitrust exemption in return for
control of its product on cable. Fitzpatrick
said no, asserting that the two issues are
separate. But R.E. (Ted) Turner, president
of the Turner Broadcasting System as well
as owner of the Atlanta Hawks and Braves
leams, said sports should lose i1s antitrust
exemption. The probtems of baseball and
basketball in supporting the home gates of
weaker teams would be solved, said
Turner, if teams in those leagues would

News. He also edited a weekly newSpaper
in Springfield.

The other principals, Small and Over-
gaard, have ties with the Small Newspaper
Group, seven daily and three weekly
papers in the Midwest and California.
Small is a vice president, Overgaard a
director.

Small, who joined the Moline Daily Dis-
patch in 1971, previously worked as a re-
porter for the Ottawa (1Il.) Daily Times
and for the UP! in London and Paris.

Small, who is 39 and has a degree from
the University of lllinois College of Law,
had family connections with what is now
the Mid America Media group of radio sta-
tions, but according 1o associates is not

Stern Dean
share their revenues, as do teams in the
National Football League.

The protection afforded sports in the
proposed amendment to the compromise
would not treat sports any better than the
compromise (reats program producers,
said David Stern, executive vice president
of the National Basketball Association.
Just as the compromise would permit
broadcasters to protect all the segments of
a syndicated series, the sports amendment
would permit leagues to protect all of their
games.

If professional sports are not permitted
control of the product they sell to free TV,
said Fitzpatrick, they will be forced 1o sell
only 10 pay TV. Wheeler countered, how-
ever, that leagues already sell games 10
both free and pay TV. “*The two systems
can €xist side by side.”” he said. **Why not
continue it?™

himself involved with it. His father, Leslie
H. Small, was president-elect of the
American Newspaper Publishers Associ-
alion when he was killed two years ago in
an automobile accident while enroule to
the ANPA convention. Overgaard, 48, a
Harvard law graduale, is senior partner in
the Chicago law firm of Hopkins & Sutter,
specializing in corporate and communica-
lions law, as well as president of Com-
munity Cablevision Inc. He is former
board secretary of Family Weekly Inc.,
New York., and director of Cahners
Publishing Co., Boston, and currently is
on the board of Prucare, a subsidiary of
Prudential Insurance, in addition to the
board of Small Newspapers. o

The men whd at Media Newsi. L to r: Managing Director Douglas Ruhe, president of Focus

Comrmunications; William Geissler, senior vice president of Focus; Cordell Overgaard, president
of Community Cablevision, and Len R. Small, editor and publisher, The Daily Dispatch, Moline, Il
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The land rush begins today

at FCC; mobile communication
service is attracting intense
interest from Fifth Estaters,
with Metromedia, LIN, Cox, MCI,
Associated among pioneers

For several days in a row last month,
selected officials of Metromedia lnc.
refused to return calls. They were
unavailable, their secretaries said; they
were attending meetings in New York, and
the secretaries couldn’t say what was going
on. On the fourth day, when an official
finally did become available, all she had to
offer was a cautious ‘‘no comment’’ on
what the meetings were about.

It turned out that those meetings in-
volved the latest of Metromedia's at-
tempted multimillion-dollar deals. This
deal wasn’t of the magnitude of its
purchase for $220 million of wCvB-Tv
Boston from Boston Broadcasters Inc. It
involved a company comprising 12 radio
common carriers (RCC’s) that joined
forces under the name of Cellular Systems
Inc. specifically to apply for a cellular radio
license for the New York City

metropolitan area. And Metromedia was
offering more than $20 million in equity
and financing for up to 80% of the com-
pany (‘‘Closed Circuit,”” May 24).

Earlier that same month, Chairman
John Kluge marked Metromedia’s “‘firm
commitment™ to expand into cellular
radio with the announcement of an agree-
ment in principle to purchase Radiofone
Corp. for $56 million. That news came
after Metromedia's announcement of an
agreement in principal to buy Beep
Communications, another New York City-
area paging company, for $9 million-plus
(BROADCASTING, May 10). Both com-
panies are partners in the Cellular Systems
consortium.

Al about the same time, LIN Broadcasi-
ing Inc., with four television and 10 radio
stations, announced that it intended to ap-
ply for five cellular licenses in the top 30
markets, four on its own—New York, Los
Angeles, Houston and Dallas-Fort
Worth—and one, Philadelphia, through a
joint venture with Radio Telephone Co., a
g’)hiladelphia RCC (BROADCASTING, May

In the same month, Associated Com-
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munications Corp., the Pittsburgh-based
owner of 11 radio stations—and two
RCC's in the New York City area—an-
nounced that it planned to apply for cellu-
lar licenses in about 10 major markets and
20 secondary markets (BROADCASTING,
May 17). More recently, a top official of
Cox Broadcasting Corp. told BROAD-
CASTING that Cox is considering applying
for one license through another joint ven-
ture with an RCC. And the word is that
more broadcasters and cable operators are
eyeing cellular technology closely, for the
same reason other telecommunications
companies are: Getting into cellular looks
like good business.

The projections seem encouraging.
While Arthur D. Little, the Cambridge,
Mass.-based consulting firm, has esti-
mated that the cellular industry will gener-
ate carrier revenues of $2 billion by 1990,
more optimistic sorts, such as MCI
Telecommunications Corp., claim the in-
dustry will generate annual service
revenues of more than $7 billion by that
year. AT&T, which invented the tech-
nology, projects the whole cellular indus-
try will be generating annual revenues of




| |

1 TOP OF THE WEEK |

$6 billion by then. And almost everyone
seems Lo agree that cellular has the poten-
tiat to grow substantially thereafter.

What all the excitement is about essen-
tially amounts 1o a telephone service, but
one that subscribers can use while travel-
ing in their cars or even, with portable
models, while puttering around the golf
course. It’s essentially a re-invention of
the existing mobile telephone service
(MTS) technology.

[t's not hard to understand why cellular
advocates stress that cellular is a vast im-
provement, however. Existing MTS tech-
nology leaves much to be desired. In most
existing MTS systems, an operator’s assis-
tance is needed to make a call, service is
relatively expensive, averaging, according
o a study by Lehman Brothers Kuhn
Loeb, $175 a month, and the systems
themselves can handle only relatively few
subscribers. Perhaps worse, even those
lucky enough to have a mobile telephone
report considerable difficulty in making
telephone calls during telephone-calling
rush hours; during those same rush
hours, receiving a telephone call is said to
be almost impossible.

The chief problem with the current
MTS systems is that they use one centrally
located, relatively high-powered transmit-
ter—connected by landlines 1o the local
telephone company network—to cover
their entire service area. Subscribers’ cars,
in turn, are equipped with relatively high-
powered transmitters/receivers (mobile
units), and all communications between
subscriber and transmitter must be carried
on the limited number of radio channels
available for MTS in that market.

The FCC has allocated 44 channels for
MTS, but to avoid interference with neigh-
boring MTS systems not all are available
for use in most markets. For example, the
New York Telephone Co. has but 12 chan-
nels to serve its 700 MTS subscribers in
New York City. While the waiting list for
New York Telephone’s MTS service ex-
ceeds 1,200, there’s hardly room for more.
As it stands, when 12 of its customers are
using their phones, the other 688 are
blocked out.

Despite those shortcomings, demand
for current MTS outstrips supply. While
there are currently about 160,000 mobile
telephones in use nationwide, more than
50,000 Americans are on waiting lists for
service, according to the Telocator Net-
work of America, an association for
RCC’s. Those waiting lists would be even
longer if people thought they had a
reasonable chance of getling that service.
[n fact, AT&T estimates that there is an
immediate demand for a half million
mobile telephones; it also claims that there
will be 1.5 million cellular customers by |
1990. Perhaps the most remarkable thing
about cellular radio, proponents say, is that
one sophisticated system could handle
500,000 subscribers in the New York City
area alone.

Cellular radio takes its name from its
characteristic of dividing a geographic area
into discrete *‘cells.”” Instead of serving a
large area with one relatively high-powered

transmitter, a cellular system uses many
relatively low-powered transmitiers, with
one of those transmitters, along with a
receiver and control equipment (together
known as a ‘‘cell site’’) serving each cell.
Each cell site is connected by land lines to
a centrally located, computerized switch-
ing office (the “‘switch™), which, in turn,
is connected by land lines to the local
telephone company network.

Each cetl site broadcasts a relatively low-
powered signal on a set of preassigned
channels, which are intended for com-
munication only with mobile units within
the cell. The cells themselves vary in size,
with areas of more mobile telephone
traffic served by smaller cells, and areas of
less mobile telephone traffic served by
larger cells. Adjacent cell sites broadcast
on different channels to avoid interference
between neighboring cells.

The mobile, or portable, units used by
the subscribers are similarly low powered,
not needing the capability 10 transmit as
far as current MTS mobiles must to reach
the central transmitter.

a

One strength of the cellular system is
that, unlike current MTS, its structure
allows the same frequencies to be used
over and over again within the same ser-
vice area. In a cellular system, if two
mobile units are far enough apart, they
can operate on the same frequencies with-
out causing co-channel interference.
Similarly, two cell sites in the same
system, as long as they are also far enough
apart, can share the same frequencies
without causing co-channel interference, a
capability that makes cellular far more
spectrum efficient than current MTS.

To handle traffic moving from one cell
to another, the cellular system also has the
capability 10 hand off signals from one cetl
site to the next, a procedure accomplished
by the switch. The switch, aleried by the
cell site that an in-progress call is operating
al 100 low a signal level, asks the adjacent
cell sites to determine which cell site is
closest to the mobile. Once that has been
accomplished, the switch, in a process that
takes but a few milliseconds, plugs the
land line connection from the first cell site
into the second cell site’s land line; the
second cell begins transmitting on another
channel; the mobile unit retunes to the
new channel—and the hand-off is made.

Another important advantage of the
cellular system is that it can be readily ex-
panded to meet increasing demand,
simply by subdividing a cell into smaller
units by adding more cell sites.

Still another advantage of cetlular is that
the FCC, unlike in its AM stereo decision,
decided 1o insure that cellular systems
would be compatible nationwide by adopt-
ing specific technical standards proposed
by the Electronics Industries Association.
As a result, once the country is blanketed
by cellular systems, a subscriber will be
able to use his mobile teiephone 1o place
calls from anywhere in the nation.

Proponents also say that celiular will
make mobile communications much more
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affordable. Increasing by thousands the
subscribers that can be served by mobile
service will insure that the costs of mobile
service decline, they say. Although the
mobile telephones themselves will cost as
much as $3,000 each at first, competition
among manufacturers and economies of
scale will see the cost of these units plum-
meting below $1,000 soon, it is said.
Then, with two cellular systems vying for
customers in the same market, market
forces will also work to decrease pricing, it
is argued.

Cellular technology has already been
proved. Systems are in place in Japan and
Scandinavia. And two developmental
systems, authorized by the FCC in 1977,
already are playing to rave reviews in the
United Siates.

A license for one system was granted to
AT&T’s Illinois Bell Telephone Co. For
that test, Bell has been operating a 10-cell
system Lhat covers the Chicago
metropolitan area, serving about 2,000
customers, using a switch of its own
design, and cell site equipment and mobile
units manufactured by Motorola Inc., E. E
Johnson, a Waseca, Minn.-based
manufacturer of mobite telecommunica-
tions hardware, and Oki Electric Industry
Inc., a Japanese firm. The t1est customers
pay an average of $150 a month for the
service, and the response has been *‘just
terrific,”” according to Margaret Cathcart, a
spokeswoman for American Mobile
Phone Service Inc. (AMPS), the AT&T
subsidiary responsible for developing
AT&T’s cellular plans.

The other license was granted to Ameri-
can Radio-Telephone Service Inc.
(ARTS), a Baltimore-based RCC. ARTS
has a seven-cell system in place serving
200 customers in the Baltimore-Washing-
ton area. The system was designed, and
the hardware was supplied, by Motorola
Inc. Al Grimes, ARTS vice president for
sales and marketing, said customer
response had been **fantastic’’ One of the
more interesting test findings, Grimes
said, is that people tend to use their cellu-
lar phones three to four times longer than
subscribers 1o ordinary MTS do. That, he
said, is apparently because the cellular
phones can be used over a broader
geographic area; users find that they don’t
have to stand in line 1o place calls, and
“‘the quality is far better”

The seeds for cellular were planted at
the FCC roughly 14 years ago, when the
commission launched a proceeding to iry
to figure out what to do about the conges-
tion already being experienced in the land
mobile radio service. In [971, Bell
Telephone Laboratories, which had been
working on the cellular concept for years,
presented the FCC with a detailed study
outlining how a cellular system could
work. In 1974, the FCC allocated 40 mhz
for common carriers using the cellular
concept. But it wasn't uniil April 1981 that
the FCC issued its report and order
authorizing cellular, and that order was
modified on reconsideration last February.

In its order, the FCC allocated 40 mhz
(825-845 mhz and 870-890 mhz), or 666
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channels, for cellular in each market. The
commission Ssaid it would authorize at
most two cellular systems in each market,
with half of the spectrum being “‘set
aside’’ (what critics are referring to as the
‘‘give-away’’) for the exclusive use of the
local telephone companies, and the other
20 mhz available to all other applicants.

The rules, however, reserve the set-
aside for the wireline carriers for a max-
imum of two years only; if the local
telephone company doesn’t apply for a
license during that time, anyone can apply
for the set-aside. Also under the rules,
however, wireline carriers are prohibited
from applying for cellular licenses outside
their local service areas during those same
two years.

Applicants for licenses, which are good
for five years, must file separate applica-
tions for each standard metropolitan
statistical area (SMSA), for which they ap-
ply, and each proposed system must be
limited to the size of the SMSA. There are
no size restrictions for systems that do not
encompass any part of an SMSA,

a

Applications for the top 30 markets will
be accepted today (June 7) only, while ap-
plications for all other markets will be ac-
cepted starting Sept. 7. Also for the top 30
markets, the FCC set forth a
**streamlined’” application procedure that
the FCC contends will enable an adminis-
trative law judge to reach a decision in a
comparative hearing within a year after ap-
plications are designated for hearings,

Although the rules allow cellular opera-
tors to supply, maintain and manufacture
cellular equipment, they also require
AT&T—and only AT&T—to offer cellular
service through a separate subsidiary.

All applicants may propose regional
systems covering several SMSA's—and
there is no limitation on the number of
systems for which an applicant may file—
but each SMSA must be filed for sepa-
rately.

Applicants also will have to cover 75%
of their proposed coverage area within
three years of the effective date of their
construction permits, and demonstrate
that they have the financial resources
necessary 1o operate each system for a
minimum of one year ‘‘because cellular
operations may generate a negative cash
flow for at least the first year,”’ the FCC
said.

To try to insure that the telephone com-
panies won’t charge their nonwireline
competitors discriminatory prices for in-
terconnection, the FCC said that all
wireline carriers must provide ‘‘reasonable
and appropriate’” interconnection to all
cellular systems, regardless of whether the
wireline itself provides cellular service.
Rate regulation would be left 10 the states.

Despite the set-aside, most industry
analysts expect competition over cellular
to be fierce, both among cellular equip-
ment manufacturers and among the actual
providers of cellular service in each
market,

Major companies that will manufacture

the switch, the single most expensive
component of a cellular system, include
AT&T, Motorola, Anaconda-Ericsson and
E.E Johnson. Several Japanese firms are
said to be considering offering switches of
their own. More recently, CTI Manufac-
turing Inc., a manufacturer of RCC ter-
minal equipment based in Corinth, Miss.,
announced that it would be offering
“‘affordable’’ switches, starting at $50,000
each, for one- and four-cell systems. Jim
Tucker, CT1 president, said CTI decided to
go into the cellular switch business be-
cause it thought cellular was going to take
over the RCC business. ‘*We don’t want to
get left behind,” he said.

Motorola claims to have spent about
$100 million on cellular over the past 12
years, “‘and we're still looking to sell
something,” Travis Marshall, Motorola
vice president, said. But Motorola is
*“‘ready to go,” and expects to be a major
provider of complete systems for service
providers. **We have [FCC] type-approval
for the mobile units, we have type-ap-
proval for the base stations and the porta-
bles ... so it’s just a matter of someone
getting a license so they can make a com-
mitment,”” Marshall said.

Bound to give Motorola a run for its
money for cellular equipment and systems
is E.E Johnson Co., which, according to
Bob Brandel, cellular program manager,
has invested, based on a percentage of its
total revenues, ‘‘more in cellular than any
company in the world.” Brandel said the
company planned to offer a “‘complete
package’ for cellular systems—from
switch to mobiles—aimed at the *‘bottom
end of the top 30 markets down™" by 1985.

AT&T thus far has announced the most
grandiose plans for cellular. It claims to
have spent more than $192 million over
the past 12 years in developing cellular,
and plans to be in every facet of the
market at least initially: as equipment
manufacturer, system designer and service
provider, AT&T says it wants to have its
first commercial system in place by late
1983, and expects to be serving 700,000
subscribers with 35 systems serving 70
cities by 1987.

To meet the requirement that it offer
cellular service only through a separate
subsidiary, AT&T has submitted a
capitalization plan for an unnamed sub-
sidiary 1o the FCC for approval (BROAD-
CASTING. May 31). According to the plan,
that subsidiary will be merged with
AMPS, which was created in March 1980,
with the directors, officers and employes
of AMPS staffing the new company. The
new cellular subsidiary will incorporate
two or more subsidiaries of its own. One
subsidiary will be responsible for the
design, engineering and actual installation
of cellular systems. One or more other
subsidiaries will be responsible for apply-
ing for cellular service licenses, and pro-
viding the actual cellular service, for the
22 Bell operating companies {BOC’s).

If the proposed modification of the con-
sent decree settling the Department of
Justice's antitrust suit against AT&T is ap-
proved, and the 22 BOC’s are divested as
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planned, AT&T said the actual cellular ser-
vice subsidiaries would be transferred to
the BOC’s, with the operating companies
conducting the cellular service business
through one or more new subsidiaries.
After divestiture, however, the new cellu-
lar subsidiary will retain the subsidiary that
offers the design, engineering and supply
of.dcellular system installations, AT&T
said.

Although the FCC’s Computer Il inqu-
iry decision will not permit AT&T to offer
the mobile, or portable, units themselves
through AMPS, AT&T spokesman Pic
Wagner said the company might even-
tually offer them through its fully sepa-
rated equipment subsidiary, XYZ Corp.,
which is being referred to by AT&T out-
siders as ‘‘Baby Bell.”” While AT&T would
be excluded from the actual provision of
cellular service by the consent decree
modification, it would still be a *‘major
competitor’’ in the cellular market
through its offering of cellular system
technology to both the exchange com-
panies and independent distributors,
Wagner said.

While the set-aside guarantees the local
telephone companies relatively little com-
petition for their applications, that doesn’t
mean there won’t be some, or that the
competition won't be of a high caliber. In-
dustry sources, for example, maintain that
most of the top 30 markets are served, al
least in part, by more than one telephone
company.

If each company applies and then fails to
agree to joint ventures—which the FCC
has tried to encourage—they will have to
rely on FCC comparative hearings to
decide who will be awarded the license.

General Telephone & Electronics Corp.,
for example, the nation’s second largest
telephone company, is eligible for the
wireline franchise in 19 of those top 30
markets and says that it will file for the
**vast majority’’ of them.

GTE said that it already has signed a
contract with Motorola to buy more than
$20 million of cellular equipment for its
first planned system. GTE, whose major
competitor for those markets will be
AT&T, said that while the two had been
talking about joint ventures, they had not
reached any agreements early last week.

O

With more players in the market for the
nonwireline allocation, competition for
nonwireline franchises is expected to be
even more fierce, especially for the
franchises in the top 30 markets, which
many analysts say will be the most lucra-
tive. The FCC contends that the entry
costs for cellular service —estimates range
from $500,000 to $1 million per cell and
that's without considering the costs of the
application process—are high enough to
keep its cellular proceeding from duplicat-
ing the problems in its low-power televi-
sion proceeding. The latter generated
more than 6,000 apptications. The FCC
estimates that it will receive around 300
cellular applications for the top 30
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markets.

Whether the FCC has correctly esti-
mated remains to be seen. But none ol
those who are planning to apply for the
nonwireline franchises in the larger
markets and were interviewed for this arti-
cle are taking their applications casually.
Most report spending anywhere from
$100,000 10 $250,000 for marketing
research, enginecring studies and legal
fees for cach application, going to great
lengths to try to insure that their applica-
tions will have a leg up.

Particularly interested in the non-
wireline franchises are the approximately
900 existing RCC’s, which currently pro-
vide radio telephone and paging services.
Probably figuring that if they don’t get into
cellular, they will be left behind with ob-
solcte radio-telephone systems, many are
applying for cellular liccnses on their own
or through joint ventures with other com-
panies.

Graphic Scanning Corp., for example,
the largest paging company in the United
States (which has also had a direct broad-
cast satcllite service application accepted
for filing). expccts to be **the major partic-
ipant in cellular on the nonwireline side,”
according 1o Burry Yampol, company
president.

Yampol, who said Graphic Scanning has
had 45 people working on cellular for the
past three years, has invested $10 million
in cellular so far, and has put another $136
million in cash together to further its

cellular plans, wouldn’t say which, or how
many, markets the company intended to
apply for. **But obviously we didn’t put in
all this effort in order to file one applica-
tion,” Yampol said.

More forthright was Clayton Niles, chief
executive officer of Communications In-
dustries Inc., a Dallas-based company that
operates as an RCC in nine major markets.
Niles, who said cellular had presented his
company with *‘a significant opportunity,”
planned 1o file applications in 10 markets,
eight on ils own in markets where it cur-
rently operates paging and mobile
telephone systems: San Diego: Phoenix;
Tucson, Ariz: St. Louis; Midland, Tex.;
Atlanta: Jacksonville, Fla., and Tampa-St.
Petersburg, Fla. The company, whose
purchase of an RCC in Louisville, Ky., is
pending approval at the FCC, also plans to
apply there. And, Niles said, the company
also is filing as a joint venture with Ram
Broadcasting Co., a Dallas RCC, for the
Dallas-Fort Worth franchise.

Other RCC’s are scrambling to join
forces to apply for cellular licenses through
consortia, hoping that by pooling their
money and expertise, they will be a step
ahead of other nonwireline applicants.

One ol the more ambitious consortiums
was formed two years ago under the name
of Interstate Mobilephone Co.. with mem-
bers including Pacific Paging Inc., Beaver-
ton, Ore.. Kelly’s Radio-Telephone Co.,
Seattle; McCaw Communications, Seattle:
Tribune Communication, Tacoma, Wash..

and Mobile Radio Communications Ser-
vice, Portland, Ore. Charlie Desmond,
vice president and general manager of
Pacific Paging. said the group intended 1o
file together initially for Seattle and Port-
land, but also planned to file for all of the
areas from Everett, Wash., 1o Eugene,
Ore., to be able to serve the entire North-
west coast with a contiguous system.

Another consortium of 12 RCC’s going
by the name of Cellular Systems Inc. has
been formed to apply for the nonwireline
franchise for the New York City
metropolitan area. Members include Page
America Communications, a national pag-
ing company headquartered in New York:
Associated Communications Inc., the
Pittsburgh-based group broadcaster that
recently bought two RCC’s in the New
York metropolitan area, and Beep Com-
munications and Radiofone Corp., the two
metropolitan-area paging companies that
Metromedia has announced agreements in
principle to buy.

David Post, president and chief execu-
tive officer of Page America, said the
RCC’s decided to form a corporation to
apply for the cellular license both to pool
their money for what will be an expensive
undertaking, and because they felt their
combined experience will give them a
*‘strong™” application. ““None of us alone
would have had a chance’ for the license,
he said. But united, Post said, the RCC’s
had *‘gone from a long shot to a favorite.”

Apparently believing that existing

DEMS and DTS: Here comes another medium for the Fifth Estate

While cellular radio revolutionizes telephone communica-
tions, another imminent service—the digital electronic
message service (DEMS)—promises to dramatically
transform intracity digital communications. DEMS is a com-
mon carrier microwave service intended for two-way transmis-
sion of digital data, voice and low-grade video among office
buildings and institutions within cities. The service is seen by
data carriers and long-distance telephone carriers as a means of
circumventing the local telephone companies and by at least
one cable operator as a means of participating more effectively
in potentially lucrative data communications business.

The typical DEMS system would be similar to a cellular
radio system. The cily being served would be divided into
several segments, each with its own *‘node’ or Digital Ter
mination System (DTS} facility, a transmitter-receiver operat-
ing on an assigned frequency in the 10 ghz band. The node
would be used o send messages to or from ‘*user stations’”
atop office buildings within the node’s range. The individual
nodes would then be linked by microwave with a central sta-
tion—the city node—that would act as a switching point for
communications among nodes and for interconnection with
microwave networks and satellites for intercity communica-
tions.

The FCC is currently considering more than two dozen
DEMS system applications, containing hundreds of individual
DTS applications. According to the FCC’s Kevin Kelley, an at-
torney in the Common Curricr Bureau, some of the applicants
have asked for DTS channels in perhaps as many as 100 cities.
(Each applicant is allowed only one channel per city, but be-
cause the 10 ghz signals are highly directional and because
their propagation is naturally limited, each channel can be
l reused several times.) Thirtcen different DEMS operators

could compete in any given community under the FCC's
allocation plan. In each city, according to Bert Withers of the
Office of Science and Technology, there are seven 10-mhz
channels available for “extended networks™’ (those serving 30
or more cities) and six 5-mhz channels for ‘“‘limited net-
works’ (those serving (ewer than 30 cities). That accounts for
100 mhz of the 130 mhz allocated to the service (10.55 ghz to
10.68 ghz): the remaining 30 mhz will be parcelled out 10
operators for the internodal links.

Applicants are hoping lor swilt action, but before any
systems grants can be made the FCC must resolve the prob-
lem of what 1o do with one applicant that subsequent to filing
was bought out by an independcent telephone company. (The
question of whether telephone companies can be DEMS
operators was deferred in the FCC’s 1981 order authorizing
the service.) Processing also has been slowed by the large
number of mutually exclusive DTS applications, particularly
in the major markets.

Although some cable operators might see DEMS as a threat
to their dreams of earning vast profits from carrying data traffic
on institutional cable loops in the big cities, Cox Cable, the
only cable company among the DEMS applicants, sees the
new medium as an aide to realizing those dreams. Cox has pro-
posed integrating DEMS systems with conventional institu-
tional cable networks in seven markets in which it already
operates cable systems and one other for which it hopes to win
the franchise. According 1o Cox’s application, the MSO will
use the DEMS system *‘to extend services ... to areas not
wired ... and to connect existing cable locations.”” Cox esti-
mates that setting up the eight DEMS systems will cost $5.8
million and it has reportedly signed a deal with Local Digital
Distribution Inc., Germantown, Md., for the hardware.
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RCC’s are the favorites for the non-
wireline franchises—they and the
telephone companies are the major players
with practical mobile telephone ex-
perience —other companies are buying up
RCC’s to enhance their own chances of
getting a piece of the cellular pie. Notable
examples are Metromedia and Associated
Communications.

And then there are companies such as
Western Union Telegraph Co. that are try-
ing to enter the cellular service
marketplace through equity investments
in cellular applicants, and through joint
ventures with RCC’s and others.

Last March, according to a company
spokesman, Western Union bought a
*‘substantial minority interest”’ in Cellular
Communications Inc., another New York-
based cellular applicant with substantial
ambitions, and entered into joint-venture
agreements to file for an undisclosed num-
ber of franchises with RAM Broadcasting
Corp., an RCC based in Avenel, N1
Rapid-American Corp., a diversified New
York manufacturer eager to enter the
cellular business, and American Cellular
Systems Inc., a newly formed company
that plans to invest in cellular activities.

Then, last month, Western Union an-
nounced that it had become partners in yet
another series of joint ventures for cellular
licenses with FMI1 Financial Corp., a
Miami Beach-based financial holding com-
pany with operating subsidiaries engaged
in real estate financing and development.

a

Also bullish on cellular is MCI1 Telecom-
munications Corp., which has made an
agreement 1o become 50-5Q partners with
ICS Communications, an Anaheim,
Calif.-based RCC, to apply for the Los
Angeles-area cellular franchise.

MC! has also agreed to buy Western
Union International (no relationship to
Western Union) for $185 million, and
plans to file for another 11 franchises
through that company’s RCC arm, Airsig-
nal International Inc.

But local cellular service isn’t the only
part of the market MCl is interested in, ac-
cording to company spokesman Gary
Tobin. MCI wants to provide interconnec-
tion among local cellular systems to per-
mit long-distance cellular users to use
MCI’s long-distance network, bypassing
AT&T. **'We would like to be the long lines
for the cellular radio business,” Tobin
said.

One company that would seem to have a
definite edge when it comes to knowing
what the FCC wants in a cellular applica-
tion is Cellular Communications Inc.
Three of its founders served at the com-
mission: Charles Ferris, former chairman:
William Ginsberg, former deputy chief for
policy, and Thomas Casey, former deputy
chief for operations for the Common Car-
rier Bureau. (The fourth co-founder is
George Blumenthal, a partner in Blu-
menthal & Co., a member firm of the New
York Stock Exchange.)

The company, formed exclusively with
celluiar in mind, plans to apply for be-

tween 10 and 30 licenses, some on its own,
but others through joint ventures,
Ginsberg said.

Not one to underestimate the value of a
solid application, Ginsberg said the com-
pany had thus far raised *‘several’ million
dollars 1o see it through the application
process and comparative hearings, having
picked up financial backing from Western
Union (which has bought a *‘substantial
minority interest> of the company}, Alan
Patricof & Associates, the company’s lead
venture capital investor:, Venrock, the ven-
ture capital arm of the Rockefeller family,
and from ‘‘individual investors who have
some prominence in the markets we’re in-
terested in.”

While bullish on cellular, Ginsberg cau-
tions that the industry won’t be the money
machine many seem to think it will be. As
the costs of providing cellular service are
driven down, cellular will become *‘more
of a necessity than a luxury,” and
franchisees will find themselves with more
and more customers, Ginsberg said. But
head-to-head competition between the two
providers of cellular service in each market
should keep those service providers from
making more than a monopoly could
under fair-rate-of-return regulation,
Ginsberg said.

Despite the set-aside, Ginsberg said he
thought his company—and other appli-
cants for the nonwireline franchises—
would be able to compete effectively
against the telephone companies. The
telephone companies, he said, aren’t used
10 competition. they aren’t used 1o ‘‘serv-
ing customers in a competitive way,” and
that’s an inexperience most applicants for
the nonwireline franchises won’t share.
*If one looks at the history of just about
anyone who tries to compete with the
telephone company, one ought to be en-
couraged,”’ Ginsberg said.

Millicom Inc. is a cellular firm with a
different vision. It’s not interested in fur-
nishing mobile service to the major
metropolitan areas. instead, it wants to
provide more rural areas with portable
{not mobile} cellular phones and become
a ‘‘serious and more superior competitor
to the local wireline loop,” according to
Peter Erb, company president.

Millicom, formed three years ago to ap-
ply for a developmental license to test
such a system in Raleigh-Durham, N.C.,
finally received that license last year, and
plans to have a seven-cell system in place
there within three years, using portables it
has developed through a contract with E.E
Johnson.

Erb told BROADCASTING that his
research has shown that while the future
for mobile telephones was **very limited,”’
the market for *‘truly’ portable phones
outside the major metropolitan areas was a
different story. That, he said, is because
the costs of providing cellular are inversely
related to the costs of providing wireline
service. In the major cities, it is relatively
less costly to provide mass wireline ser-
vice: in rural areas, however, he said, it is
relatively less costly to provide cellular ser-
viICe,
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To test that concept, Erb said Millicom
is prepared to offer that service, including
the lease of a portable, for a basic charge
of $60 per month. And Erb claimed that
Millicom would be able to make money off
such a system with a minimum of 5,000
customers.

Erb said Millicom has also ‘‘targeted”
about 300 of the more rural markets for
possible franchise applications, and in-
tended to apply for some of those on its
own, and for others through joint ven-
tures.

Even if the “‘politics’ behind cellular in
the United States prevents Millicom from
entering the market in a significant way,
Erb said the company would still offer its
system—which it has developed through
contracts with other firms and on its
own—as an alternative to wireline
telephone systems in countries that aren’t
already wired. Such a ‘‘prefabricated
telephone system” could be put in place
for less than half the cost of a wireline
system, Erb said. **With ours, you don’t
have to c¢limb around mountains and
jungles and rivers, and be afraid that the
wires will be eaten by kangaroos and squir-
rels,” Erb said.

Although entrepreneurs seem ready 1o
start offering ceilular service, their plans
may not be realized soon. Several parties,
including the Department of Justice, have
petitioned the Court of Appeals for Dis-
trict of Columbia 10 review the decision,
and several, including Justice, had asked
the court to stay the order, at least in part,
until the court had had a chance 10 com-
plete its review.

The chief problem is the set-aside,
which a number of parties, including FCC
Chairman Mark Fowler, who dissented
from the cellular reconsideration order,
and the Department of Justice have
branded as “‘anticompetitive’’ The critics
argue that not only does the set-aside give
the telcos a substantial break by seeming
10 assure them access to something every-
one else will have to fight over, but that it
also assures the telcos a head start in the
cellular business by making it less likely
that they will have 10 plead their cases in
comparative hearings. With their head
starts, the telcos might well have their
systems in place, and have attracted most
of the potential customers for cellular,
before the winner of the nonwireline
allocation has even been awarded his
license, the argument goes.

While the court declined to stay the
order Thursday afternoon (June 3), grants
of cellular licenses will be subject 10 the
outcome of the court’s review, which
might not be completed for another year,
an FCC official said. If the court disap-
proves of the set-aside and remands the
order 10 the FCC, the validity of all
licenses granted could be called into ques-

tion, the official said.
As it stands, it would appear that the

set-aside, which a majority of the commis-
sion had said was necessary 10 assure
faster delivery of the service to the public,
might have the effect of putting cellular on
hold for a while longer. u



With the most dazzling video effects. That's what
you get with ADO, Ampex Digital Optics.

ADOQO is the new generation of digital optics, a system so
advanced that it easily creates the most exciting three-
dimensional video effects ever produced. effects once
the exclusive domain of film.

with ADO you can alter perspective, geometry. and
picture size in real time, on up to four separate video
channels. You can rotate a picture about all three axes
and execute flips, fumbles and spins more smoothly than
on any other system on the market today. And what's
more, you do it all in true, three-dimensional perspective!

Operation is simple, too. Since the ADO is user pro-
grammabile, all you do is manipulate a few buttons and
modify the image with Ampex’s unique joystick control.

PERSPECTIVE

And with 100% digital video processing. your output is
identical to your input, totally transparent. Your result? The
best. most creative picture on the air.

For more information, contact your Ampex sales

representative or write Ampex Corporation, Audic-Video
Systerns Division, 401 Broadway. Redwood City. CA 94063
(415) 367-2011. Sales, spares and senvice worldwide.

AMPEX
TOOLS FOR TOMORROW

Ampex Corporation « One of The Signal Companies. ’
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, Madame’s all set
Q‘g’ A f or September, »

It’s official! This Fall’s most ambitious and expensively produced syndicated
series is off and running. Whether you schedule Madame's Place
Monday-Friday, weekends or both—late-night and access will never be

the same again!

Madame’s a go because advertisers, stations and audience research
results™ agree: viewers are hungry for uninhibited, unpredictable, different
programming-and Madame’s Place scores high on all those

counts and more!

Loaded with the same first-class production values that make “Solid Gold”
and “Entertainment Tonight” so successful, Madame’s Place is bound
to be Paramount’s third straight first-run hit!

ASI. Los Angeles




“Those advertisers
just can’t get
enough of me, the
little darlings! Anc

stati

Already sold in over 80 markets to leading affiliates and
independents reaching more than 70% of U.S. homes!

WOR
KHJ
KTZO
WSBK
WJBK
WIKW
KXAS
KTXH
WPGH
WDZL
KMSP

New York

Los Angeles

San Francisco
Boston

Detroit

Cleveland

Daitas

Houston

Pittsburgh

Miami

Minneapotlis
Seattle/Tacoma
Tampa/St. Petersburg
Denver

Sacramento
Indianapolis
Hartford/New Haven
Cincinnati

San Diego

WITI
WGR
KSHB
WOFL
WGNO
WPTY
WFBC
KGMC
WVAH
KSTU
KENS
WTVZ
WKEF
WNEP
WNYT
WJTM

WGAL
WJRT

Milwaukee

Buffalo

Kansas City

Crlando

New Orleans
Memphis
Greenville/Spart/Ash
Oklahoma City
Charleston/Huntington
Salt Lake City

San Antonio

Norfolk

Dayton
Wilkes-Barre/Scranton
Albany/Schenect/Troy
Greensboro/
Winston-Saiem
Harrisburg/ York
Flint/Saginaw/Bay City

KTHV
KTAL
KOKI

KAKE

WTVG
WALA
WAWS
KMPH
WFLX
KGSW
WOWT
WUHF
wDDD

KREM
WICS
wCYB
WKYT
KIKU

Little Rock
Shreveport/Texarkana
Tulsa

Wichita

Toledo

Mobile

Jacksonville
Fresno/Visalia

West Palm Beach
Albuquerque

Omaha

Rochester

Paducah/

Cape Girardeau
Spokane
Champaign/Sprgfid/Dec
Bristol/Kingsport/Johns
Lexington, KY

Honoluiu

Plus firm commitments in Chicago, Philadelphia, Washington DC, Atlanta, St. Louis and more

¥ “Get in on the action!

,J Madame delivers
| e satisfaction!”
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Columbia, SC
Baton Rouge
Austin
Springfield, MA
Las Vegas

El Paso
Augusta, GA
Lafayette
Amaritio
Yakima
Wichita Falls
Topeka
Columbia/
Jefferson City
Fort Smith
Bakersfield
Farmington
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Pell amendment: battle over the operation of
Radio Free Europe/Radio Liberty

Next week, Congress will take a
look at controversial amendment
that would shift control of
radios to BIB; backers, which
include White House and Senate,
say present setup is inefficient

For some 30 years. Radio Free Europe and
Radie Liberty have broadcast news of
Eastern European countries and the
Soviet Union into the Eastern bloc. And
the U.S. Congress. which pays the bills,
has vet te settle en a mechanism for run-
ning the stations that does not generate
controversy. Senate and Hous¢ conferees
will have another go at a possible solution
to the problem next week, when they dis-
cuss the so-called Pell amendment.

The amendment is described as a means
of timproving the efficiency of the existing
order of things. But at issue is a hotly con-
tested turf battle. For the amendment
would eliminate the 25-member private
board that now runs the two radios and
would merge it with the Board for Interna-
tional Broadcasting, a presidentially ap-
pointed panel through which Congress
funds the radios and which oversees the
stations’ operations. The BIB membership
would increase from five 1o nine members.

The stations’ directors and management
and the East European emigre groups who
provide staff for the radios maintain that
the two-board structure is essential if the
radios are to maintain the credibility they
ciaim. Control by a presidentially ap-
pointed board would *“‘politicize™ the
radios. in the view of William A, Buell, the
radios’ senior vice president.

On the other hand. backers of the
amendment—which include the White
House and the Senate—say the present
structure is hopelessly inefficient. Two
boards, with a total of 30 members, each
with its own staff, running the radios along
“*¢onfused lines.,”” make for an
“amorphous state.”” in the view of BIB’s
present chairman. Frank Shakespecare,
president of RKOQ General Inc.

The conflicting views are scheduled to
be the subject of a Senate-House con-
lerence commitliee meeting on June 135.
The Senate earlier this vear unanimously
approved the measure, introduced by
Senators Claiborne Pell (D-R.1.) and
Charles Percy (R-I1L.). chairman of the
Senate Forcign Relations Committee. The
House has not even considered the pro-
posal and the chairman of the House
Foreign Affairs Committee, Representa-
tive Clement Zablocki (D-Wis), with a
strong Polish-American constituency sen-
sitive to the needs of and supportive of
Radio Free Furope, has expressed his op-

position to the Pell amendment.

The outcome of that conference is in
doubt. Despite Zablocki's views. a key
member of the House conference commit-
tee. Representative Dante Fascell (D-
Fla.). chairman of the Subcommittee on
International Operations and one of the
members of the presidential commission
that reccommended creation of BIB, favors
the proposal.

Commitiee staff members say the Pell
amendment is “*a member issue,’ that is,
that the staff is not preparing a recommen-
dation and that the members will some
how settle the matter among themselves.

“*“We can’'t say how it will come out.” said
one usually knowledgeable staff member.
The radios, however they are run. con-
stitute a major factor in American foreign
policy in Eastern Europe. Radio Free
Europe. which broadcasts to Eastern
Europe. and Radio Liberty. which beams
its message to the Soviet Union. claim &

total of some 50 million listeners. often
providing news not otherwise available.
They broadcast 146 hours a day [tom 46
transmitters in West Germany. Portugal
and Spain. And most of the countries, in-
cluding the Soviet Union. are sufficiently
sensitive 1o the broadcasts to attempt to

House will vote on amendment.

Agency/General Services Administration

requirements of broadcast applicants.

WashingtonmiWeteh

FTC fight. Senate passed amendment last week barring Federal Trade Commussion from
closing any of its regional offices in 1982, Amendment was attached to supplemental
appropriations bill adopted last week (May 27). FTC 1s proposing to close four of its 10
regional offices and decision is opposed by bolh Senate and House subcommutlees
(BROADCASTING. April 26, May 17). Senator Lowell Weicker (R-Conn.). chairman of Senate
appropriations subcommittee, 1s author of amendment. FTC officials say they will consult
with Weicker before taking any further steps. Supplemental now goes lo conference wnere

Duck and cover, FCC Commissioner Mimi Weyforth Dawson has been designaled
“defense commissioner” position in which she will repreésent agency on national detense
matters involving other agencies. She will also serve as commission's principal
representative to Interagency Emergency Planning Committee of Federal Preparedness

NAB-ESPN at odds. National Association of Broadcasters has urged FCC 1o reject
request from Entertainment and Sports Programing Network to expand eligiblity standards
to permit nonbroadcast entities engaged in television programing to obtain broadcast
auxiliary authorizations, ESPN made request in comments filed in FCC proceeding
considering amendment of rules to permit shared use of auxiliary broadcast station
facilities (BROADCASTING, March 22). In reply comments, however. NAB contended that
ESPN's request went beyond scope of rulemaking and if adopted would “disserve the
public interest by exacerbating an already existing scarcity of [auxiliary broadcast]
frequencies in many localities for their intended use: to facilitate the provision of free, off-
air television programing to the viewing public”

On your honor. FCC has amended its rules so that applicants for broadcast construction
permits will only have to certify that they have complied with rules that they give local
notice of their applications. Under former requirement, applicants were required to submit
actual proof of such notice within seven days of its being broadcast. In amending rules,
FCC said new procedure would expedite processing of applications and reduce reporting

Ruling on Quincy Cable. FCC has upheld staff decision denying request by Quincy
Cable TV Inc. for waiver of FCC's mandatory signal carriage rules so it ¢ould delete from its
Quincy. Wash., cable system signals of three Spokane. Wash., TV network affiliates.
Because company had ignored staff's September 1981 order to carry signals of Spokane
stations —«HQ-Tv, KREM-Tv and kxLy-Tv —commission also voted to fine cable operator
$5,000, $2,000 more than staff had recommended.
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80 stations already:

Including the
NBC O & Ors.

WNBC  WJTM
KNBC WEYI
WMAQ WWBT

WRC KOKI
WKYC WEXP
KTV WEAR

KHTV ~ WSLS
KOMO KOAT
KMSP  WLRE
KPLR  WCSH
WA  WDDD

KOA  WRCB
WTHR WNDU
KATU  WTVQ
KPNX  KSPR
WIWT — KHAS
WVIV  KZAZ

WMC  WRBT
WCMH WKJG
WSPA  WOLO
WOTV ~ WWLP
WBMG WEZF
KTVY  KSFY

KSTU  KCEN
WVAH KTHI
WIVZ  KCIK

WHP KADN

Produced by

Pierre Cossette Productions

in association with

Ciravbnwel FRlonicion FEvitoviainmont

KVVU
WIVO
WICL
WITZ
KFDA
KAUZ
KBMT
WMGC
KOMU
KIII
WVGA
WSAW
KVEO
KJAA
WGXA
WGTU
KFSM
KHQA
KTXS
WBTW
KIFI
KEVN
KYEL
KTNW
KFTY
KUSK

LEXINGTON BROADCAST
SERVICES COMPANY, INC.
777 Third Avenue, New York, NY 10017

{7172y Q20 110K Tralaws L4000

Syndication’s
fastest-growing
station lineup
for '82/'83.

And here’s why:

® Glen Campbell is a true
superstar—the biggest name
coming to syndication this Fall.

® Hes the nations best-known
male television performer. His
TVQ recognition score among
adults: a phenomenal 99%.

® His unique brand of music
embraces hoth pop and
country. Its a proven favorite
in every part of the nation.

@ The series pilot tested
extremelv well. Audiences
loved it, and said they were
looking forward to the series.

® Glen has a superb record of
box office success: television,
records, movies, concerts.

® His big-name guests—stars
such as Willie Nelson, Anne
Murray, Alabama, Rita Coolidge,
and Leo Saver—will add even
more appeal to the series.

New stations are jotiting the
Glen Campbell lineup every
week. If you wanti this impor
tant advertiser-sporisored
opporturiity for vour stction,

revaataast TDC tm Aa



AKEBETTER

SONY INTRODUCES
THE BETACAM SYSTEM

When we designed the innovative Sony half-inch
ENG system, we didn’t do it halfway.

So our Betacam®camera/ recorder is 30% lighter than
its nearest competitor. And more than 40% smaller. A big
difference when you’re rushing to cover a story.

But not only have we trimmed pounds and inches,
we've saved vou dollars and cents. In tact, the entire sys-
tem is so competitively priced, you might want to buy

two of our camera/recorders rather than one of the heav-
ier, bulkier units around. Then, obviously, you’'ll be able
to cover twice as much news.

The Betacam camera section employs a High-Band
SMF Trinicon® single-tube pickup system. As a result,
it has a dramatically improved picture, with better
resolution and more sensitivity than conventional one-
tube cameras.

And since it has 60% fewer components than three-
tube cameras, the cost of maintaining it is low.



(Of course. there will always be applications where
you prefer a three-tube camera. So you'll be delighted to
know that Sony also offers a three-tube Betacam.)

The Betacam recorder also provides superior per-
formance, with better picture clarity and a higher signal-
10-noise ratio, even when compared to %" machines. It
records tor 20 minutes on a Beta L-500 cassette, and
runs for a full hour on the low-power, rechargeable bat-
tery contained in the unit. And both cassettes and batter-
ies are inexpensive and readily available.

A separate playback unit completes the Betacam
system. Its the only interface you need for existing post-
production equipment. So nothing is made obsolete.

Naturally, there are many other refinements and
innovations. So to request more information, call 1-800-
526-0890. Or in New Jersey. (201) 256-4512, ext. B1.

Sony Betacam. Like so many other Sony Broadcast
products, it seems revolution-
ary today. And will be indis- S ONYE
pensable tomorrow. o i rony BTOAdCASL

wny is u regisiered trademark of Sony Corp



24'"“-
PROFESSIONAL

SERVICE FOR
COLLINS &
CONTINENTAL
AM & FM
TRANSMITTERS

Continental Electronics offers
parnts and engineering service
for all Collins AM &
transmitters.

Whenever you want parts or
service for your Collins or
Continental equipment, phone
our service numbers day or night,

(214) 327-4532 parts
(214) 327-4533 service

Continental Electronics Mfg. Co.

Box 270879; Dallas, Texas 75227

Phone (214) 381-7181

1 kW thru 50 kW AM & FM transmitters and
related equipment.

. %
Electnonica

“A New Strength In Radio Broadcasting Equipment”

FOCUS RESEARCH

OF GEORGIA INC.

A 20/20 VIEW OF
THE FUTURE!

Conducted in YOUR Market by OUR
Radio Researchers

*A SUBSIDIARY OF
BURKHART/ABRAMS/MICHAELS /DOUGLAS|

For more information
Call Traci Burkhant
(404) 955-1550

6445 Powers Ferry Road, Suite 180
Atlanta, Georgia 30339

jam them.

The radios began life in the early 1950’s
with funding provided covertly by the
Central Intelligence Agency. When the
CIA link became public knowledge, in
1971, some in Congress favored elimina-
tion of the radios. Instead, Congress, act-
ing on the recommendation of a presiden-
tial commission, decided to merge the sta-
tions into RFE/RL Inc. and provide fund-
ing publicly. A private, self-perpetuating
board was created, and was given a sub-
stantial grant of independence. But at the
same time, BIB, with its five presidentially
appointed members, was created as a
means of overseeing the stations for Con-
gress.

According to the BIB and 10 Pell, who
has introduced his amendment in previous
Congresses, the structure has not worked
well. One ex-BIB official said the two
boards have always clashed, the private
board ¢laiming responsibility for the news
the stations broadcast and BIB saying it is
responsible for the expenditure of 1ax-
payer money. Shakespeare said he has
polled everyone who has ever served on
BIB, since its creation in 1974, *‘Repub-
lican and Democratic, liberal and conser-
vative,” and found that all said, *‘the
structure doesn’t work and makes no
sense.”’

The radios’ management does not
agree. The RFE/RL board chairman,
Douglas Manship, president of the Man-
ship Stations, Baton Rouge, said, “There
has not been that much disagreement.”” He
attributed the ‘‘inspiration for the Pell
amendment to people who wanted 10 get
into the action, and couldn’t.’

The argument most often made by de-
fenders of the present arrangement is that
it assures independence and therefore
credibility. *‘The radios are credible be-
cause they are perceived to be a nonpoliti-
cal source of news,’ Manship said. ““If you
have a political chairman and board, you
would change that, regardless of whether
the members are Republicans or Demo-
crats.”

Manship also said the opposition to the
Pell amendment is not limited to those in
America. He said he had returned the pre-
vious week from a trip to Munich for a
meeting of the stations’ West European
Advisory Council, a group of citizens of 10
European countries. The council, he said,
“‘went on record in opposing the Pell
amendment as not in the best interest of

the radios.” .
Manship, however, did not seem confi-

dent about the chance of persuading the
conference committee to reject the Pell
amendment. Support by the White
House—absent in the Carter administra-
tion—could prove crucial, he indicated.
President Reagan’s support, he said,
“*makes it difficult for people who support
the administration to oppose the amend-
ment—even though over the long run it

will be a disservice to the US.”
One of the arguments circulating in op-

position to the proposed change is that it
would vest considerable power in a man
regarded as ‘‘a right-winger,”” Frank
Shakespeare. He would, according 1o the
scenario being recited, be relatively free 1o
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make wholesale changes in staff and policy
at the radios.

Shakespeare himself, while readily ad-
mitting he is a conservative, dismisses the
argument as groundless. He notes the
members of the enlarged board would be
named for staggered terms of three years
and that, as a result, the Senate, whose
confirmation would be required, would
have ample opportunity to review the
board’s activities. Furthermore, he said,
the chairman —whoever he or she is—an-
nually must appear before four commit-
tees of Congress in the authorization and
appropriation process. Again, he said, the
activities of the radios would be *“‘highly
focused on.” And while the chairman is
“‘first among equals.”” he said, *‘he is only
one of nine votes.”

Shakespeare also noted he has a track
record on which to be judged. He served as
director of the U.S. Information Agency
for four years during the Nixon adminis-
tration. During that time, he noted, the
Vietnam war provided a very *‘sensitive”
subject for the reporting of the Voice of
America, whose director (Ken Giddens)
Shakespeare appointed. And “‘there was no
substantial charge from either conservatives
or liberals that the VOA didn’t play it
straight.”’ Shakespeare said.

Those who favor the Pell amendment
may not be turned against it because of the
degree of Shakespeare’s conservatism, in
any case. As the aide to one House member
of the conference committee who is ex-
pected to vote for the measure. put it,
“Shakespeare won't be a chairman for all
time.” =}

Enterprise case
to go to trial

The Connecticut State Superior Court of
West Hartford has denied the application
of Scott Rasmussen, president of the de-
funct Enterprise Radio, for ‘‘accelerated
rehabilitation’” that would have prevented
Rasmussen from being tried on criminal
charges growing out of the sports net-
work’s alleged failure 10 pay former
employes back salaries and other funds
owed 1o them.

The court’s decision came on an action
by the Connecticut State Department of
Labor which asked that criminal charges
be filed against Rasmussen for allegedly
failing 10 pay 80 employes about $260.000.
The court said in denying the application
for accelerated rehabilitation that it was in-
fluenced by affidavits from 60 ex-En-
terprise employes who recounted hard-
ships they had suffered as a result of En-
terprise’s suspension of operations last fall
without pay assertedly owed to them.

Rasmussen is expected to appeal the
Superior Court’s verdict. Enterprise Radio
suspended operations on Sept. 25 (BROAD-
CASTING. Sept. 28, 1981 et seq.} and later
filed for bankruptcy. A final judgment on
the bankruptcy, including disbursal of
assets, if any, has not been made.
Rasmussen has said he would like to give
back pay owed to former employes, but
claims he does not have the money. O
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YOU'RE
GOING TO
KICK
YOURSELF...

-..if youdon’tsee
VideoNewscasting
Network’s next tape -
week of June 21.

Here's what you'll miss
that you won't find any-
where else:

s Engineers don’t miss
Julius Barnathan ques-
tioning marketing
heads of major video
camera manufacturers,

s Broadcasters don't
miss forecasting by top
station reps on trends in
syndication and samples
of hottest new shows.

s Promotion man-
agetrs don't miss out
on 3-D glasses going
with each VNN tape to
demonstrate why new
wave of horror movies are
setting ratings records.

= Station managers
see and hear what went
on at the recent cable
convention in Las Vegas.

e Program directors
don’t miss Paul Klein’s
review of new fall
series, especially if you
weren’t at all three

| offiliate meetings.

NN

The TV industry'’s first
“tradepaper”’in
video form.
Penthouse B, 155 E. 47 St

New York, NY 10017
Tel. (212) 980-6617

Commerce
committee OK’s

FCC lottery

H.R. 5008 would also aliow
volunteers to monitor CB
and amateur bands; passage
by Congress expected soon

Changes in the law allowing the FCC to
use a lottery when choosing among
multually exclusive license applicants were
unanimously passed last Wednesday
(June 2) by the House Energy and Com-
merce Committee. In approving the legis-
lation (H.R. 5008), the committee also
paved the way for the FCC to begin using
volunteers to monitor violations by
amateur and citizen band radio operators,
and to require radio and TV set manufac-
turers to make their products less suscepti-
ble to interference from other spectrum
users. Key provisions of the bill are essen-
tially the same as those in a Senate-passed
bill (S. 929) and final passage of the House
version by both chambers of Congress is
expected soon.

The proposed new lottery provisions,
passed four weeks ago by the Telecom-
munications Subcommittee (BROADCAST-
ING, May 10}, would permit the FCC to
consider an applicant’s qualifications after
selecting the applicant by lottery, rather
than reviewing the qualifications of all ap-
plicants, as is presently required, and
using the lottery to choose only among
equally qualified candidates. They would
also eliminate a requirement that the FCC
award preferences in a computerized lot-
tery to women, labor unions and other
groups underrepresented in broadcast
ownership. Only nationally recognized
racial minorities, btacks, Hispanics, native
Americans, Alaska natives, Asians and
Pacific Islanders would be given such
preferences.

After selecling an applicant by lotlery,
the FCC could review its qualifications in a
hearing based solely on written pleadings
and it could assign employes other than
administrative law judges to preside at
such hearings.

With the exception of the lottery provi-
sions, which were drafted after the FCC
informed Congress it was unable to imple-
ment the lottery law passed last summer,
H.R. 5008 contains the noncontroversial
or “Track One’” amendments included in
a sweeping package of proposals submitted
by the FCC to Congress last September.
The controversial, or “*Track Two™
amendments, which include repeal of the
fairness doctrine and other political broad-
casting laws, have been introduced in the
House by Representative James Broyhill
(R-N.C.) but have received no action by
the Telecommunications Subcommittee.

In addition to allowing volunteer polic-
ing of amateur radio operators, H.R. 5008
would permit the FCC to allow volunteers
to administer tests required for licensing
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amateur radio operators and to discon-
tinue licensing CB radio operators if it
finds such action in the public interest. It
would also allow the FCC to set
*minimum performance standards for
audio and visual electronic equipment to
reduce their susceptibility to interference
from radio frequency energy.”” This provi-
sion is meant to address what its author,
Representative Al Swift (D-Wash.). de-
scribed as an increasing number of com-
plaints from consumers about interference
to the reception of their TV sets and other
electronic equipment from CB and ham
radio operators. Electronic equipment
manufacturers have declined to establish
voluntary standards, according to Swift.

Other provisions in the Track One bill
would permit private parties to reimburse
FCC commissioners for travel expenses,
as long as the total amount of travel by the
FCC each year does not exceed the level of
travel funds appropriated for that year. The
bill would permit such private reimburse-
ment for only three years, however, begin-
ning at the outset of fiscal 1983. At the
end of FY 1985, Congress would recon-
sider the law and decide whether to make
it permanent. During the experiment, the
FCC would report to Congress whenever
any of its members received reimburse-
ment for travel from private parties.

if the Track One bill becomes law, the
FCC would no longer be required to award
broadcast licenses only to U.S._ citizens. In-
stead, it could license persons ‘‘found to
be qualified ... and who otherwise are
legally eligible for employment in the
United States.”

In a 10-minute session, the Energy and
Commerce Committee added no amend-
ments to the Track One bill, although Rep-
resentative Daniel R. Coats (R-Ind.)
noted one would have been offered had
Representative Tom Corcoran {(R-Ill.)
been able to attend. Corcoran, who was
traveling at the time of the markup, had
planned to reintroduce a proposal he ad-
vanced during the 96th Congress, to
prohibit the FCC from requiring that
broadcast stations black out the home
games of local sports teams.

When Telecommunications Subcom-
mittee Chairman Timothy E. Wirth (D-
Colo.) said the committee had agreed that
H.R. 5008 would not become a vehicle for
controversial amendments, Coats asked
that the subcommittee hold hearings on
the proposal, which has not been in-
troduced in the 97th Congress. Wirth
replied his panel would review any legis-
lation that is introduced.

The amateur radio provisions of H.R.
5008 are essentially the same as those
passed by the Senate last year in S. 929, a
bill sponsored by Communications Sub-
committee Chairman Barry Goldwater (R-
Ariz.). The provisions in H.R. 5008 that
are not contained in S. 929 have been ac-
cepted by the Senate Commerce Commit-
tee and so a conference on the two bills is
not planned. Instead, H.R, 5008 will be
*‘held at the desk™ when it reaches the
Senate after passage by the House, and is
likely to be approved quickly. a
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Shaping the future of telecommﬁnications

Demands for spectrum space,
satellite orbital slots,

short-wave and AM frequencies
will be negotiated at ITU

Over the next six years, American
telecommunications services will in large
measure be affected by decisions taken not
in the U.S. but in various cities around the
world—at conferences sponsored by the
International Telecommunication Union.
In all. the U.S. will send delegations to
eight conferences, some in two sessions.
And they will be held in an atmosphere in
which demand lor spectrum and, in the
case of satellite services, orbital slots, is
rising among developing as well as in-
dustrial nations.

The conferences will involve all kinds of
space services. Shortwave {tequencies will
also be at issue. So will mobile and MF
(AM) broadcasting. Hard bargaining is ex-
pected at each of the sessions. And if one
issue is to dominate most of the con-
ferences it will likely be developing na-
tions’ preference for so-called a priori
planning—that is, allocation of frequen-
cies (and orbital slots) among countries on
a4 preset basis, regardless of whether the
countries involved have a demonstrated
neced. The developing countries feel that
such planning is the only way—or at least
the best way —10 assure them access to the
services being planned. The U.S. generally
favors an evolutionary system, under
which frequencies (and orbital slots) are
assigned as needed. To the developing na-
tions, that ‘‘first come, first served”
system is a prescription for shutting the
door on them.

The issue could arise at the next ITU
conference, to be held in Nairobi, Kenya,
beginning in September. It is to be a
plenipotentiary conference; that is, ITU
members will elect new officers and review
and modify, as necessary, the [TU’s basic
convention. The U.S.—whose delegation
will be headed by Washington attorney
Michael Gardner—believes no major
change in the convention is necessary.

But the issue of a priori planning could
be ventilated at the conference. U.S. offi-
cials say they have heard *‘whispers” that
some Third World countries may attempt
1o rewrite a section of the convention to
endorse the concept of *‘equal access™ 1o
such resources as the spectrum and the
geosynchronous orbit.

The issue will probably arise at the space
systems conference to be held in two ses-
sions, in July 1985 and September 1987.
The conference, which is to develop a plan
for the use of satellite services, is a spin-
off from the World Administrative Radio
Conference held in Geneva in November
and December 1979 (BROADCASTING,

Dec. 10, Dec. 17, 1979). At that time, the
U.S. and other industrialized countries
were hard put to head off a proposal for a
conference that would be instructed to
assure all countries Irequencies and orbital
slots. The means by which the conference
is 10 assure the equitable treatment the
countries eventually said would be ac-
corded were left vague. But the U.S. ex-
pects the developing countrigs to press for
an a priori plan at the space WARC.

The U.S. will face the problem of help-
ing to develop a plan for a space system in
advance of the 1985-87 conference, how-
ever. In June 1983, the countries of the
western hemisphere will gather in Geneva
10 determine how they will use the 11.7 to
12.2 ghz band for direct broadcast satellite
service. European and Asian countries, in
a conference in 1977, adopted rigid plans
for their use of broadcast satellites. How-
ever, representatives of western
hemisphere countries, al a preparatory

1
Upcoming for the ITU ‘
September 1982
Plenipotentiary conference

February 1983
WARC mobile services

June 1983
RARC Region 2 —satellites

January 1984 &
January 1986
WARC HF broadcasting

July 1985 &
September 1987
WARC space systems
September 1988
RARC Region 2—1605-1708 khz

September 1958
WARC mobile services

Subject to change at pienipotentiary
conference.

meeting in Ottawa last year, indicated they
would favor a more flexible approach—
perhaps in part because of what is regarded
as the failure of the plans adopted in 1977
to serve Europe and Asia.

A conference on HF —or shortwave—
broadcasting, to be held in two sessions, in
January 1984 and January 1986, is also ex-
pected to feature a controversy over
whether frequencies shouid be assigned
on the basis of rigid or flexible planning.
The conference is critical to all shortwave
users, including the Voice of America and
Radio Free Europe/Radio Liberty. And,
one U.S. official said, *‘it could be very po-
litical.”

The U.S has already suffered one set-
back in connection with the shortwave
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issue. It failed at WARC '79 1o persuade
the other countries 1o assign an additional
200 khz in the 6 and 7 mhz bands 10 high
Irequency broadcasting. The opponents
were developing countries that use those
bands for fixed services in internal com-
munications services. The setback led the
U.S. and seven other countries (o reserve
the right, *‘in the absence of an adequate
plan, to take the necessary steps 1o meet
the needs of their high frequency broad-
casting services.”

Two of the other conferences in the next
few years involve mobile communications.
The sessions will be held in February 1983
and September [988.

And the eighth conference, in Septem-
ber 1986, will make possible the addition
of a number of AM stations in the U.S.—
as well as throughout the hemisphere. It
will be held to plan the use of the 100 khz
of spectrum—from 1605 to 1705 khz—
that was added to the MF (AM) services at
WARC *79. The first 20 khz were assigned
on an exclusive basis, the remainder on a
primary basis.

However, it is not certain the U.S. will
use the additional frequency space for AM
broadcasting. Countries may use it for any
purpose, as long as they do not interfere
with uses in other countries.

Meanwhile, the U.S. and other in-
dustrialized nations will be attempting to
fashion answers for developing countries
that at the upcoming conferences will con-
tend that rigid or a priori plans are essen-
tial if they are to benefit from telecom-
munications technologies. The recently
concluded conference of western
hemisphere nations on AM broadcasting
might offer a guide in that connection.
The countries in Rio de Janeiro developed
a plan designed to accommodate countries
whose need for access to frequencies had
not been met. But no ‘‘guarantee’” was
provided (BROADCASTING, Dec. 7, 1981).

State Department officials say some
such plan is essential to the upcoming con-
ferences. *We have to come up with
something that gives the last fellow what
he feels is his due,” said one. “‘It’s only
fair,”” he said. At the same time, he said,
“‘the first guy in, the one who takes the
risks. should have some reward.”

But he was not sanguine about how the
public relations side of the conferences
will play. **We’ll look like we’re losing,” he
said. “*If we’re there with all the orbital
slots and others come in, you can’t do any-
thing but lose ...” (m]

An interview with spectrum expert
A. James Ebel on the status of
international satellite negotiations
supplements this report on broadcast
technology, beginning on page 60.
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The area that we want to address is that of international negotia-
tions: What our posture is. What our jecpardies are. During the
National Association of Broadcasters convention you expressed
alarm, for example, about our position on broadcasting ter-
restrially in the 12 ghz band.

[ was expressing alarm that if high-definition television becomes
a fact, broadcasters might not have any place for terrestrial HDTV.
That has to do with decisions that somebody's going 10 make
about what the U.S. position will be.

Who's going to be making what decisions?

The FCC. Well, the State Department ultimately decides what the
U.S. position will be, but the U.S. position will be recommended
to the State Department by the FCC. And the FCC, of course,
has reports from an advisory committee.

At the 1979 World Administrative Radio Conference in Geneva it
was agreed that the 12 ghz band be shared by both terrestrial
and satellite users. Is it correct that when the treaty went up to
the Senate for ratification the terrestrial part was conspicucusly
missing?

What happened was that the FCC issued a notice of proposed
rulemaking to accommodate the results of the 1979 WARC. They
issued that in several sections, and the section that covered the 12
ghz band did not mention any terrestrial uses in the United
States. It mentioned only DBS satellite uses, and that’s the prob-
lem. The Association of Maximum Service Telecasters and the
network affiliates have filed comments pointing up the omission.

The television service working group—the group that put
together the recommendations for television broadcasting in the
U.S. —recommended to the FCC that the 12 ghz band be set aside
for the development of high-definition television. So this isn’t a
new thing. As a matter of fact, I reported to the Frequency Man-
agement Advisory Council in 1972 that we were going to have to
do something about a system of terrestrial broadcasting that was
getting old and to which nothing had been done for over 40 years.

Does the use of 12 ghz for terrestrial HDTV presuppose the
creation of a whole new system? With new equipment all the way
through?

Right. It would presuppose what we call a paraliel system. This
would be one way of getting compatibility, so that people with

The world according to Ebel

A. James Ebel, president of the John E. Fetzer
stations in Nebraska and Iowa— KOLN-TV
Lincoln and KGIN-TV Grand Island, both
Nebraska, and KMEG(TV) Sioux City, lowa—
has been a broadcaster and engineer since he
was a junior in high school. Today, he is one of
the broadcast industry’s experts on broadcast
satellites. As such, he heads a committee
representing the affiliates of all three networks
on satellite matters, and he has represented
the U.S. private sector at a number of
international conferences dealing with
satellite issues. In this interview with
BROADCASTING editors, Ebel talks in detail
about the most imminent of those matters—
what to do about the 12 ghz band—and in
general about the U.S. approach to worldwide
spectrum negotiations.

standard receivers could get their regular network and local pro-
grams on their standard receivers and people with high-definition
receivers could get the same network and local programs by high
definition.

Presumably, that would be by satellite, wouldn't it?

No. We feel that the future of broadcasting in the United States is
still going to be based on a mix between network and local pro-
graming and that any program system that bypasses the local
broadcaster is going to have a lot of failings. That’s why our pre-
sent system is so good, because we’ve established this com-
promise—we’ve been able to carry network programs and inter-
rupt them for tornado warnings. You can’t do that on a direct-to-
home satellite.

How do you foresee the parallel system that you've just de-
scribed operating among affiliates? If a DBS system were to be
approved, is there any conflict that you see?

Yes. The CBS proposal is to feed the DBS signal to affiliates and at
the same time to feed directly to the home. If the viewer buys a
DBS high-definition receiving system he is probably not likely to
watch the terrestrial high-definition receiving system for the local
programs.

Do you think 12 ghz will work terrestrially?

I don’t really know. The tests are now being conducted. But 12
ghz is the only spectrum for terrestrial broadcasting that is not
now allocated, so we certainly have to test it, at least, and see what
it will do. It’s a little bit like saying: How good is it, compared to
what? Compared to nothing, compared to having no opportunity
for terrestrial high-definition television, 12 ghz may be very good.
And it may be that even though it’s line of sight and will take
more transmitters and be harder to do, it’s still the only way that
we are going to get access into homes for local type broadcasts at
high definition. I think broadcasters have to look at their future.

This, of course, presupposes that we cannot develop a system
of high-definition television that will fit into the present 6 mhz
bandwidth. But even if we develop that, it probably will be a
digital system which means that one way or another we’re going
to have to start feeding that service on another band of frequen-
cies until we get enough receivers in use so that a transition can
be made. We're faced with 150 miliion TV sets that we can’t
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afrord to make obsolete. But | think we can see a gradual develop-
ment over the long haul.

Do you believe in high-definition television?

| believe that we're going to have high-definition television be-
cause it’s a better way of transmitting television. | can recall when
John V.L. Hogan first proposed high-fidelity radio in New York
City at wQXR and a lot of people thought he was crazy and that as
long as there were tone controls on radio receivers that there
would be no such thing as high fidelity.

Then Major Armstrong came along with FM. The whole idea
was that it was going to be great high fidelity, but some people
said FM will never go because no one will spend that kind of
money for high fidelity. Now high fidelity audio is a multibillion-
dollar business. People have spent the money and they have got-
ten good FM tuners in their homes and they de¢ have good
speaker systems and they have gone for high fidelity.

I think the same thing is going to be true of the larger projec-
tion-type picture or some other type picture. The real difficulties
with our NTSC system—which had to be a compromise to make
it compatible with our black and white TV system—show up
when you put the picture on the projection. That’s when you
begin to see the compromises that were knowingly made when we
went to color. If you look at a blown-up picture you get what is
known as a cartoon effect, where the colors don’t register. I've
noticed it, too, during coverage of golf tournaments when
they’ve used the red balls. Red is the poorest color transmitter. It
has the narrowest bandwidth and the red ball transmits like a
piece of red fluff, instead of being sharp, as a white ball would be.

Procedurally, what has to be done to get channels set aside for
terrestrial HDTV?

Well, internationally it's all set—the allocation for terrestrial
broadcast is in the international table. In fact, it was in there dur-
ing the '77 WARC and also the 7! WARC in the 12 ghz band.
Terrestrial broadcasting has always been one of the uses for the
band and has been so used in France, Denmark, Switzerland,
Germany and Japan. For it to be made available in the U.S. we
would have to hold back on using the full 12 ghz bandwidth for
DBS. In other words, there would have to be some channels left.
Until now, the FCC has proposed to overlook the terrestrial use
altogether.

Now, the FCC has given CBS temporary authority to experi-
ment in San Francisco. So it has recognized the need to experi-
ment.

What's coming up next internationally in respect to the satellite
problem?

The Region 2 Administrative Radio Conference in Geneva in
June 1983.

Will that conference get into the division of orbital locations?
Yes.

What are our prospects for getting a reasonable share—
reasonable, judged by our private interests? How muchofacon-
test will there be within the western hemisphere for those orbital
slots?

There's going to be a very heavy contest for orbital slots. At the
1977 World Administrative Radio Conference on satellite broad-
casting, everybody except the United States went in with the idea
of establishing a worldwide plan. The United States said it was op-
posed to a worldwide plan because satellite transmission is not
fully developed and that we're going to be able 1o learn a great
deal and that we thought we could do a much better job of making
a worldwide plan in four or five years than we could then.

The other countries—with the possible exception of Canada,
which was sort of willing 10 go one way or the other—but the
other countries, the Latin American countries, were all very
much concerned that our flexible approach would gobble up all of
the orbital slots and that they would be left out in the cold. They
pointed to the fact that even at that time we had pretty well used
up the 4 and 6 ghz bands with our domestic satellites. And, of
course, we finally filled up the whole orbit. We had a number of
meetings with the representatives of the Latin American coun-

tries; we'd have a noon meeting instead of lunch to try to con-
vince them to go along with our flexible approach. They finally
agreed to it with several conditions—one of them that there be a
Region 2 conference to establish an orbital plan in 1982. That has
since been moved back to 1983. We agreed that any broadcasting
satellite put into operation before the conference was held would
be considered experimental and would have no status whatsoever
for its orbital position or its frequency and that we would cooper-
ate with the IFRB [the International Frequency Registration
Bureaul in the development of a prototype plan for Region 2 1o
demonstrate to the countries of Region 2 that they could indeed
have four channels per service area.

We were smart to come up with that flexible plan. The Euro-
pean system and the Asian system —Regions 1 and 3—are already
out of date. In the first place, we've been able 10 develop low-
noise amplifiers for receivers so we don't need so much power—
and the amount of power that they propose to plop down is really
a lot, because they were going 10 use their small state-of-the-art
dish. They wanted to get a dish about 75 centimeters and in order
to do that with the type of amplifiers they had then they had to
pump down a lot of power. Now we've improved signal to noise
ratio. They don’t need that much power.

They also sort of sprinkled the channels around so that there
were no adjacent channels. Now there’s no way they can go to
HDTV because they can’t put two channels together—they dont
have two footprints on adjacent channels.

Going back to the question of 12 ghz as a terrestrial transmis-
sion medium. Yes, it has a lot of disadvantages. It’s certainly not a
frequency that one would go looking for. But when we got to UHF
we had the same problem. I'm not prejudging the results of the 12
ghz tests but [ would certainly hate to have something happen
that would wipe us out before we know.

1 don't think that one test is going to tell all the story. They’re
not testing what happens out in the flatlands, where you don’t
have mountains like those in San Francisco to start with. So you
have to build whatever height you have. And one of the
drawbacks of 12 ghz is getting the power up 10 the antenna; a
2,000-foot 1ower could be a lot of drain. It will take a lot of power
just to get power up 1o the antenna.

How is our negotiating position in relation to the other coun-
tries?

We're probably at a disadvantage because in many countries the
people who negotiated are members of delegations that do
nothing but that for entire careers. We see the same people show-
ing up from the United Kingdom and the same people showing
up from the Russian delegation and the same people showing up
with the italians and the French delegations, and they're people
who spend all their time on that. We have never set up that type
of a corps so | presume there could be some people who might
outnegotiate us from a political standpoint.

We also have a language weakness in that most of the people in
other delegations are better qualified linguistically than we are.
It’s going to be quite important that we have a good Spanish-
speaking capability or at least some people along who can in-
terpret. The Soviets, for example, have several people with their
delegation who are engineers with engineering backgrounds who
are also linguists.

Another thing. We're one of the few countries in the world
where half of our communication —maybe more than half —is pri-
vately owned. That sector has a very substantial interest in what
happens at an international conference. This is not true where the
post office department handles everything as in England and in
France, or the postal telegraph in Italy, or Russia, where the
government dictates. So they probably don’t have nearly the
problem with one of their advisory committee meetings as we’ve
had preparing for '83 because most of the countries probably sit
down and decide among themselves what the national interest is

going 1o be.

Is that a strength or a weakness in our system?

Our system is stronger because of the fact that private enterprise
operates it, and that’s why our system is very important.
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The BVH-2000 also gives vou far greater latitude in setting nance is by lessening the need lor it. the To simplify threading. guide

up vour entire recording system. Various remote-control con- Sony BVH-2000 has been designed 1o be mm‘,_‘f,’\'fm"‘r‘r:’,',',‘,ﬂ‘,'r‘u‘ﬂ]".,nd
nectors enable you to  virtually maintenance-free down to the audio héud cover opens.
interface your system  last detail. For example. only brushless DC motorsare used. and
in a variety of wavs all incandescent lamps have been replaced with high-bright-
for studio. mobile,and  ness LED.
editing configurations. Other welcome advances include a greatly expanded dy-
Direct interface namic tracking range (from reverse at normal speed to for-
with U-matic” and ward at 3 times nor-
Betacam is possible. mal): programmed

Plug-in time base correcior {optional), t00. The BVH-2000
also has an optignal plug-in time base corrector.

Whats more, the BVH-20005 lighter weight and smaller size
(almost 50% less than its predecessor) make it as ideal on the
road as it s in the studio.

And because of the ever-increasing nuniber of applications

play ¢allowing vou to
vary playback speed
ACIOSS A range

of =20% of normal
speed); and video
and audio contidence.

requiring longer program umes, the BHV-2000 provides up 0 2 Displiy iar o7 561 T gy anh Remarkably.
hours of tape time. other dati-processing functions, these are only some
A VTR THAT LEADS THE SIMPLE LIFE. of the Sony BVH-2000% innovations. All of them add up 1o torm

In the BYH-2000, unlike most other VTRS. microprocessors  the answer to virtually everv need ever expressed by the users
are used to their full advantage. All data nec- of 1” video.
essary for servo control are channeled into To find out how it can answer
a central processing unit, making the yours. writé Sony Broadcast. 9 West
operator’s control over all systems and 57th St.. New York, NY 10019, Or
functions simpler and more precise. call us in New York/New Jersey at
Life is made simpler yet by the fact that (201) 368-5085: in Chicago at {312) 860-
every necessary function control. metering 7800: in Los Angeles at {213) 337-4300; in
lacility. and electronic module is accessible Atlanta at (404) 451-7671; or in Dallas
from the front. at (214) 659-3600.
Even the way the tape moves through the
recorder has been simplified. One innova- S O N Y
tion—an extremely precise servo mechanism Frantaceess W all eleetronic circuits and modules. Broudcast
Sony and U-matic are registered trademarks and Betacam is a trademark of Sony Corp. © 1982 Sony Corp. of America. 9 W, 5Tih St.. New York. N.Y. 10019,




Getting together
on video/teletext

Last year’s big news was AT&T’s
decision on a standard, one
which was not unanimous;
European proponents have
system specs of their own

The current state of videotext and
teletext—the computer-video tech-
nologies in search of a business—should
come clearly into focus at Videotexi "82, a
trade show thai opens a three-day run
beginning June 28, at the New York
Hilton hotel.

Representatives of every major com-
pany known 10 have an interest in supply-
ing hardware or developing software or
services for the new media will be there. In
all, more than 1,100 delegates and 30 ex-
hibitors are expected.

The delegate count is considerably less
than the 1,600 that showed up last May
for Videotext "81 in Toronto, but a spokes-
man for the show's organizer, Online Con-
ferences Lid., London, said she hoped
publicity about the event in the ensuing
weeks would boost the number.

The New York show will need more
than comparable attendance 1o duplicate
the success of 1ts Toronto predecessor.
Last year’s show was the forum AT&T
chose 10 introduce its Presentation Level
Protocol (PLP) that it hopes (and most are
convinced) will become the de facio
videotext standard in North America. And
no sooner had AT&T muade s play than
proponents of the Canadian Telidon and
French Antiope systems announced com-
patibility with PLP. CBS and Telidon pro-
ponents, meanwhile, announced that they
had agreed on a common leletext stan-
dard.

The news from Toronto reshaped the
fledgling indusiry, and delegates 10 this
vear's show will try to cope with the
ramifications. [l 18 hoped, for inslance,
that some progress will be made in resolv-
ing the differences between the AT&T

The French connections. With more than 3.000 leaders. diplomats and journalists from
eight industrial powers expected in the Paris suburb of Versailles last weekend (June 4-6)
for an economic summil, the French government had a rare opportunity to showcase its
videotext and teletext technology and it was prepared to take full advantage of it. The
French PTT (Poste. Telegraphe and Telephone) planned to make available to delegates of
the Organization for Economic Cooperation and Development conference, including as of
last Thursday President Reagan, a formidable videotext magazine containing information
ranging from economic profiles of the participating countries—US., Canada, England,
West Germany, France, ltaly, Beigium and Japan—to the hotel telephone numbers of the
delegates, to the best restaurants in Paris. The magazine's 8,000 pages were to be called
up at 200 terminals scaltered about the conference site and at Paris hotels. in addition, the
French also planned to broadcast a 60-page Antiope teletext service containing reports (in
French and English) on summit proceedings and happenings, prepared by French jour-
nalists. The PTT also hoped to facilitate the conveyance of messages among delegates
with an “electronic mail” service. If all went according to plan, each delegate was given a
“password” that enabled him to store messages on the videotext computer or retrieve from
it messages addressed to him with complete privacy. Users can enter messages at any of
30 “electronic mailboxes" and retrieve them at any of the mailboxes or any of the videotext

terminais.

standard and the “‘European standard,”
the result of an agreement of 26 countries
of the Conference of European Postal and
Telegraph Authorities two weeks prior 10
Videotext ‘8. The European or CEPT
standard makes compatible the British
Prestel, West German Bildschirmiext,
French Teletel and Dutch Vidiel and other
European systems but is essentially in-
compatible with the AT&T standard.

Although AT&T has indicated an un-
willingness to make the concessions
necessary (0 lead to compatibility between
the 1wo, and therefore an international
videotext standard, the debate will con-
linue at one of the Videotext “82’s panel
session— ““The Standards Saga’’—on
Monday. That_session will pit Sam Berk-
man, information management director,
AT&T, against Ralph von Vigneau, CEPT;
Richard Hooper, British Prestel, and Roy
Bright, French Teletel.

To promote the CEPT standard, the
Commission of European Communica-
tions will demonstrate during the show 13
operational systems in Europe intercon-
nected by the commen language of the
CEPT standard.

According 10 proponents of the British
Prestel system, who are strongly advocat-
ing an international standard, an Ausirian
company is prepared 1o exhibit a videolext

INZSYiNE

due to begin following month.

equipment went into effect May 10.

One more time. Electronic Industries Association’s subcommittee working on
industrywide standard for multichannel television sound announced that it will hold
second round of subjective listening tests of “companding” systems. System judged best
will become part of subcommittee's recommendation for multichannel-sound standard. By
encoding audio at source and decoding at receiver, companding systems improve signal-
to-noise ratios and dynamic range of recorded sound. Criteria used to judge three vying
systems in first round — CBS, dbx and Dolby—were found to be too stringent. None of
systems proved compalible with receivers without decoders. But since all multichannel-
sound receivers are expected to be built with decoders, compatlibility criterion was
dropped for second round. According to Eb Tingley, vice president, engineering, EIA, fourth
system is expected to be proposed by Straight Wire Audio, Arlington, Va., for consideration
with original three. Demonstrations of all systems are slated for August with actual testing

Going up. Broadcasters should add another dime for every dollar's worth of Harris
equipment they intend to buy. Ten percent price increase for all Harris broadcast
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decoder capable of handling both PLP and
CEPT transmissions, priced at less than
$200.

If headlines are to be made by anyone at
Videotext ‘82, it will probably be by IBM.
The computer giant has been supplying
the hardware and software for the German
Bildschirmiext efforts and software
enhancements for the British Prestel
system, but its plans for the North Ameri-
can continent, where some expect il 10 be
AT&T's chief videotext competilor, have
been kept a secret. (Representatives of
IBM and AT&T will appear together on a
Monday morning panel: AT&T's Dom
Macchai will discuss the first practical ap-
plication of the PLP siandard and IBM’s
James Soya will unveil the ‘‘ideal”
videotext printer.)

The show’s 20 panel sessions will be
spread out over the three days, but most
will be concurrent with two others, making
it impossible for a delegale 10 hear and see
all.

A Monday morning session on teletext
will feature Colin Mclniyre, BBC's
Ceefax; Ben Symlie, Field Electronic
Publishing, and Richard Gingras, KCET-Tv
Los Angeles, will act as the session’s
moderator.

A panel set for Monday afternoon ad-
dresses the partnerships that common in-
lerest in videotext and teletext has
spawned. It includes David Carlisle, In-
fomart; William Cornfeld, Chemical
Bank; Richard Levine, Dow Jones;
Thomas Taylor, GTE Telenet;, Ted Frius,
The Bakerfield Californian, and Harry
Smith, CBS.

A Wednesday morning panel is promis-
ing updates on four major North Ameri-
can videotext experiments. The line-up:
James Bauer, CBS, James Holly, Times
Mirror Videotext Services; Gwen Ed-
wards, Bell Canada, and Stuart Mclntire,
First Bank Sysiem.

Like any other electronic media,
videotext and teletext will have regulatory
and legislative battles 1o fight in the vears
ahead. Addressing the subject at a Tuesday
afternoon session will be attorneys
Richard Neustadt and Ronald Plesser;
Carol Risher, Association of American
Publishers, and former Carter administra-
tion Attorney General Benjamin Civiletti.
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BROADCAST AUTOMATION
ANNOUNCES A
UNIQUE FINANCE PLAN

0,/ FINANCE
2%0:5:
ROLLBACK

{That's broadcast automation systems at 1972 interest rates!)

With a down payment of as little as 10%,
you can arrange financing for a full 60 months at 12% A.P.R.

TYPICAL SYSTEMS PRICES

MUSIC SERVICE SYSTEM SATELLITE SYSTEM

The SMC ESP-1 configured for most music The SMC Mini-Pro-1 configured for today's
service formats as little as satellite music services as little as

*51 37 .55 per week 1"$71..‘J"S’r:’erweek

Don't let high interest rates prevent you
from adding or replacing station equipment
any longer. Call your SMC Representative today.

states of: North 8 Robert M. Popke

South Dakota; Ohio; RADIO AUTOMATION SERVICES, LTD.
lowa; wisconsin; 850 Yale Lane

inQis; Indiana; Highland Park, Illinois 60035
Michigan; Nebraska 312-433-1253 or 312-433-1252

and Minnesota (Chicago Area)

States Of: C0|0rad0; Pete Charlton, Don Stafford
New Mexico; Texas; and Blll Holsington
Kansdas; Oklahoma; THE MANAGEMENT

Missouri; Arkansas; 491 Elbow Court

Louisana; Kentucky; weatherford, Texas 76086
Virginia; west 817-441-8052 or 817-441-8045
Virginia; 0.C.: Mary- (Dallas - Ft. wWorth Area}

land; North & South

Carolina: Tennessee;

Mississippi; Alabama:

Georgia and Florida

States of California; Jerry Bassett

For all other states, Stephen S. Sampson
contact: NATIONAL SONO-MAG CORPORATION
and INTERNATIONAL 1833 west Hovey Avenue

MARKETING
DIRECTOR

Normal, lllinois 61761
309-452-5313
Telex/TWX 510-352-2506

= =
SONO-MAG CORPORATION
1833 W. Hovey Avenue

Nevada; Utah;
Arizona; Oregon:
Idaho; washington;
Montana and
Wyoming

JERRY BASSETT ASSOCIATES
4908 st. Augustine Drive
Elk Grove, California 95624
916-685-8660

(Sacramento county)

Normal, lllinois 61761
309-452-5313
TWX-510-352-2506

*Prices based on 12% A_P.R. after 109 down pPayment for 60 months. Subject to approval of Buyers Credit by Lending Institution.,




Group W presents picture
of confidence to security analvsts

Cable unit increases subscriber

count by 5% in first quarter; TV

division’s financial performance
‘encouraging, and radio strategy
showing outstanding results

Philosophy and numbers were both in the
mix when Group W executives
made an extended presentation 10 security
analysts in New York. Company Chairman
Dan Ritchic, stressing a “‘marketing”
orientation at Group W. said, ‘*We're
already changing the culture and direction
of a significant part o the cable indus-
tryv" " —caulling cable a business that until re-
cently “*was doing so well they didn’t have
to get out and hustle” Group W Cable
Chairman William Bresnan later detailed
some payolls of the hustling efforts of that
Group W unit: in the first quarter, he told
the analysts, the company had increased
its basic subscriber count by 5%, and pay
subscriptions by 20%.

Giving the unalysts

.

‘an overview from

my perspective.”” Ritchie claimed for
Group W *‘the best radio group in
America in audience delivery and financial
performance,.” and a *‘strengthened™
television wing where “‘earnings increased
despite the burden of NBC [affiliations]
Group W Suatellite Communications,
Ritchie said. is set **strategically and finan-
cially” 1o aunain a ‘‘major position in
satellite video service.”” Group W Cable
{(formerly Teleprompter). which the com-
pany acquired because *‘we thought cable
would be an important part of the future.”
is to share in both the marketing and com-
munity orientations of Group W, “our in-
tent is to make it a first-class organiza-
tion.” Ritchie said.

Among the news the analvsts heard
from Ritchie that day was that Group W
Cable had decided to pull out of the bid-
ding for the Sacramento, Calif.,
franchise. The word camie in response 10
an analysts’ request for the company’s
view of the financial viability of major ur-

January-March

1881 1982 % chg.

Daytime:

Mon.-Fri. $286.182,900 $310.017.500 +8.3

Sat.-Sun. 143,027,500 174,134,900 +21.7
Early fringe:

Man.-Fri, 62,072,000 74,480.400 +200

Sat.-Sun. 48.524.200 56,195,900 +158
Nighttime:

Mon.-Sun. 643.845,000 743.859.400 +155
Late night:

Mon.-Sun. 75,775,600 74,588,200 -16
Total $1.259,427.200 $1,433,276,300 +13.8
Daypart breaks not comparable to previously published dala.

By Network
Quarter ABC CBS NBC Total
Jan.-March $493,977.700 5528875600 $410.423.000 $1.433.276.300

On the rise. Advertisers Increased thelr investments in network television in the first
quarter of 1982 by 13.8% to $1.4 billion, according to the Television Bureau of Advertising.

Using data compiled by Broadcast Advertisers Reports, TVB said the largest gain on a
daypart basis was posled by weekend daytime which ¢limbed by 21.7% to $174.1 million,
followed by weekday early fringe which increased by 15.8% to $56.2 million.

In releasing the first quarter data, TV8B said dayparts have been redefined by BAR and in-
creased from three to six to parallel more closely current network buying patterns. In the
past information was given only for daytime, Monday through Friday; daytime, Saturday and
Sunday. and nighttime. Categories now include daytime, Monday through Friday; daytimes,
Saturday and Sunday; early fringe, Monday through Friday; early fringe, Saturday and Sun-
day: nighttime, Monday through Sunday. and late night, Monday through Sunday,
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ban f{ranchises. Ritchie, saving that it
“‘varies enormously among franchises.”
and noting the Sacramento pullout, went
on 1o say ‘‘new franchising, properly and
selectively done, is still a very attractive
proposition.”” Group W, he said. sees par-
ticular value in subscribers adjacent to ex-
isting franchises.

Addressing cable growth, Ritchic spoke
of Group W's efforts to provide “*compell-
ing programing’” for cable—""we're trying
10 make people without cable feel like peo-
ple today without television or
iclephones.”

Group W Television President Dr.
William Baker (wio is also chairman of
Group W Satellite Communications}
quoted the analysts some fundamental
television statistics: *The average Ameri-
can spends 29% of his waking hours with
television™ and “‘trusts and respects
television more than any other institu-
tion.” Baker said the 10-million-home au-
dience of the six Group W television sta-
tions amounts to 12% of U.S. households
and makes Group W the fifth largest broad-
cast group.

Putting commitment 10 local program-
ing and “*quality”” local advertising “*at the
core of our station operation.” Baker
called ““these investments in local and
community identifications™ an ““essential
ingredient in our luture’growth™ as vidco
sources “proliferae” in this decade.

Group W Television’s financial perfor-
mance has been “‘encouraging,’” according
to Baker, with that unit’s profit growth
rate, over the 1977-81 period, hitting 13%,
against an all-station indusiry average of
8.7%. (And that, Baker reiterated, is even
with NBC affiliations.) Speaking of au-
dience share, Baker said, **Only our Phila-
delphia and our recently acquired
Charlotte, N.C., UHF (wPCQ-TV) remain
unsatisfactory in their ratings”’

Looking 1o the future. Baker said. **We
remain confident in the future of our tradi-
tional broadcasting business’” In the face
of new technologies, ‘‘the supply of
available rating points may diminish.”
Baker argued, and ‘‘advertiser demand
will cause prices to rise and revenues 1o
grow.” Baker pointed 10 Group W's ex-
perience in heavily cabled San Francisco
and Piusburgh (cable penetrations of
37.8% and 42.9%)—in those citics. he
said, the time periods that Group W pro-
grams locally *have experienced no ...
crosion in the share of audience. In fact,
we have gained audience rating points
simply by maintaining share.in thesec time
periods as cable penctration increased.”

Among other points Baker touched
upon in his presentation were the soon-1o-
premiere Satellite News Channels opera-
tion, Group W’'s experiments with teletext
(which he said is soon 1o become opera-




K “ i
A GRAND OPENING...

They called it “The Country House'. A striking
resemblance to a large and comfortable contemporary-
style suburban home. Behind the handsome exterior
were the most up-to-date broadcasting facilities of the

day. WJIM-Tetevision and Radio moved into a new
home in Lansing, Michigan on Sunday, October 31,
1954

That evening a full-hour, star-studded live show
was telecast. highiighting the formal dedication of the
new WJIM.TV studios. The program featured Eddie
Fisher, George Gobel. Janis Page. the McGuire
Sisters, The Bud and Cece Robinson dance team. and
music by Tommy and Jimmy Dorsey and their Or-
chestra

Nearly 29 years later. the WJIM-TV Country house
stands as a gracious and magnificent host to visitors
from around the world. But, most important, it stands
as an important communications center to the
residents ol Mid-Michigan. Once a dream of its
founder. Harold F. Gross. WJIM-TV today is a very real
source of entertainment, information. and news in
America’s thriving 96th market

It was a grand opening in 1954. Today. the WJIM-
TV Country House is a grand symbol of American
enterprise and service.

WJIM-TV

SERVING MID-MICHIGAN FOR 48 YEARS

Gross Telecasting
Lansing, Michigan




tional in San Fruancisco} and the varied
broadcast and cable programing projects of
Group W units. Baker also noted that
Filmation Studios, acquired as part of the
Teleprompter merger, is “‘being evaluated
by our management’’ and that Filmation’s
300-title library may be placed in syndica-
tion.

Group W Satellite Communications was

dissected tor the analysts by its president,
Jonathan Hayes, with senior vice presi-
dent, sales and affiliate relations, - Lloyd
Werner, filling in some marketing details.

GWSC’s “‘core activity,” according to
Hayes, **is our sales and markeling
organization, our iechnical facilities and
our transponders.” Each of the services
GWSC is offering in joint ventures with

Bohtom>Bine

Renaming. Shareholders of Minneapolis Star & Tribune Co. voted approval of name
change to Cowles Media Co. New name "maintains historical continuity with the past while
reflecting the company's diversification into several sectors of the information industry,
electronics as well as print.’ John Cowles Jr., company president said. Headquartered in
Minneapolis, Cowles Media has operating companies in eight states involved in
newspaper publishing, commergial printing and broadcast and cable TV (kTvHav
Hutchinson, Kan.; wors-Tv Louisville, Ky, and cable system in Buftalo, N.Y). With corporate
name change, company designated its Minneapolis newspaper division as Minneapolis
Star and Tribune Co, replacing Star and Tribune Newspapers. Cowles Media ownership is
concentrated among members of Cowles tamily who are descendants of Gardner Cowles
Sr, lowa banker who enlered newspaper business at beginning of century.

a
Record results. For its fiscal year 1982 ended March 31, Taft Broadcasting reported net
revenues up 49% over previous year to record S358.2 million. Net earnings reached S38.8
million, up 37% from fiscal 1981 earnings from continuing operations. (FY 1981 earnings
from conlinuing operations amounted to $28.4 million; net earnings were $24.3 million with
reduction due lo disconlinuance of Taft’s theatrical film distribution business.) Net
earnings per share rose from $2.48 lo record $3.82 —40 cents of that from net atter-tax
gain from sale of certain assets. Taft said “each operating group posted record results.’
Within broadcast group, television net revenues rose 12% to $95.7 million, with radio up 9%
1o $29.4 million. Broadcast group's operating profit increased 8% to $45.6 million. For
entertainment group, net revenues rose 25% to $102.3 million and operating profits 97% to
$16.2 million. Taft cited record production by Hanna-Barbara and Ruby-Spears animation
houses as well as record year for TV program distributor, Worldvision Enterprises. As for
cable, Taft reported $134,000 loss for year. Through TCI-Taft joint venture it has been

acquiring systems.
a

Storer’s bright outlook. Storer Broadcasting Co. filled in entertainment analysts and
portfolio managers on company's prospects for 1982 and prognosis was upbeat. Peter
Storer, board chairman and chief executive officer, said operating profits from television
stations should be in $55 million-S$58 million range (figure was about $50 million in 1981).
Storer was particularly optimistic about cable activities. He said operating profits of cable
communications division would be about $29 million, including $6.5 million attributable to
changes in accounting procedures. Storer projected that division would end 1982 with
about 1,290,000 basic subscribers and figure would ¢limb to about 1,750,000 by Dec. 31,
1984 and 2,060,000 by Dec. 31, 1987.

(m]
Disney’s dip. Walt Disney Productions reports increase in revenues for quarter ended
March 31, 1982, to $247.7 million, compared to $235.1 million for same period in 1981,
while net income decreased from $27.6 million to $21.6 million. Expenses inCreased from
$184.7 million to $203.9 million,yielding drop in per-share earnings from 84 cents to 65

cents.
G

MGM mixed. MGM/UA Entertainment Co. has reported in¢rease in operating revenues,
from $55.9 million to $190.4 million, and income, from $6.9 million to $17.3 million, for
quarter ending Feb. 28, 1982, compared with same period last year. Performance yielded
drop in net income from $3.6 million to loss of S8 million, or loss of 10 cents per share,
compared with earnings of 11 cents per share in 1981. Company attributed results largely
*to disappointing box office grosses for the company's theatrical releases over the holiday
period.”

a
Chyron up. Chyron Corp., Melville, N.Y-based manufacturer of character generators and
related equipment, has reported revenues of $9,592,000 for nine months ended March 31,
up 39% trom previous year. Pre-tax income from operations for same period totaled
$3,541.000, up 47%. Net income for three quarters totaled $2,709,000, 107% increase over
comparable 1981 period.

[}
Fighting back. National Life and Trusl, whose Wswn Inc. owns Opryland and wSM-AM-FM
Nashville, is fighting unfriendly takeover attempt by Houston-based American General
Corp. NLT says American General offer to purchase its 330 traded stock at $33 per share Is
below company book value of $37.50 per share. NLT has won one round—shareholders
approved change in bylaws that drops requirement that board make “serious study"” of any
purchase offer.
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other companies—Satellite News Chan-
nels (with ABC), the Disney Channel and
the Nashville Network, plus GWSC’s
marketing arrangement with Black Enter-
tainment Television—~*fills under-served
consumer, advertiser and [cable] operator
needs,” Hayes said.

Werner expanded on previous GWSC
projections of the cable subscriber base for
Satellite News Channel 1: By 1985, he
said, the service will be available to 20
million cable homes.

For the future, Hayes said GWSC
*looks upon the last year and the next
couple as years of investment. The year of
greatest adverse financial impact is 1983,
1984 should be an improvement and we
look at 1985 and beyond as the time dur-
ing which GWSC will reap the rewards of
that investment.”

Group W Cable Chief Bresnan detailed
that division’s growth and strategy for the
analysts, with strong emphasis on the
““clustering’’ approach 1o franchising—try-
ing 1o pick up areas adjacent 1o or near ex-
isting franchises.

Group W now has between 7% and 8%
of all cable homes, Bresnan noted, with
34,000 miles of Group W cable passing 3.2
million homes. Four thousand miles were
added in the last 18 months, and Bresnan
anticipates having 47,000 miles of cable by
1986. By that year, Bresnan said he expects
to have 2 million Group W homes served
with addressable converters. By year end
1983, there will be no more 12-channel
Group W systems.

Noting that since January 1981 Group
W has picked up 42 franchises totaling
415,000 homes, Bresnan said the franchis-
ing strategy he employs focuses on target
markets selected according to *‘clustering
potential, community demographics and
growth potential.”’

Bresnan tied plans for increased channel
capacity to increased revenue per subscri-
ber. The average monthly subscriber pay-
ment at Group W is now $16, he said, with
the new-build Irving, Tex., system pulling
$30 per sub per month. The cable division
chairman aiso stressed the importance of
marketing in revenue growth and noted
that Group W has increased pay subserip-
tions in its systems from 429,000 in 1980
to over 1 million as of May.

Bresnan counted advertising, pay-per-
view and security as the most ‘‘immi-
nent’” additions to the profit picture. And
he expects the advertising picture to
benefit from the Group W clustering
strategy —three quarters of Group W
subscribers are in the Southwest and he is
looking to sell them not only to local but to
regional advertisers as well.

In pay, Bresnan noted Group W’s efforts
to conduct an analysis of addressable con-
verters and the company’s Middletown,
Conn. pay-per-view test. {In the question
and answer session, Bresnan said a first
phase, evaluating existing equipment, has
been completed. Phase two is designed to
develop what Bresnan in the past had
called the specifications for an *‘ultimate™
g]ogne terminal unit [BROADCASTING, May
The analysts also heard trom Group w



A

Radio President Richard Harris. Review-
ing the history ol the groups acquisition
and programing stralegy. Harris said that
Group W's programing and marketing
have brought  “oulstanding resulis.””
The group outperformed the radio indus-
iry in 1980, the last year for which FCC
figures are available, with, at that ime, 11
Group W stations earning 7.5% of the
operating profit of the 7,300 siations then
in the country. in 1981, he reported, the
radio group logged a 29% profit increase on
a sales increase of 20%. And Harris said he
expects “‘the continued strength of the
AM group and the emergence of our
newly acquired FM properties’ to vyield
further improvement in 1982.

Conceding that the Muzak unit acquired
with Teleprompier {and now reporting to
Harris) “'is not without problem arcas
which we are secking to correet.” Harris
silid ““the combination ol Group W Radio
and Muzuk is a strong onc.” (]

Covering the costs
of cable regulation

NCTA commissioned study says
consumers pay $5.58 more per
month than would be charged
without franchise requirements

One out ol every five dollars taken in by
typical, modern cable system is nceded 1o
cover the costs of regulition and 1o Tulfill
promises made in (ranchise agreements,
according 10 a study commissioncd by the
National Cable Television Association
(*“In Brief.” May 31).

Ernst & Whinney, a Tacoma, Wash.-
based rescarch firm, analyzed the books
on a new (90%-built) cuble system in g
top-30 tetevision market and Tound that
“approximately 22% ol the 1otal subscri-
ber revenues are used 10 cover costs which
the cable system would not have incurred
without the (ranchise requirements.” To
enjoy a 20M rate ol return. the E&W study
said, the monthly revenue required by the
cable operator would be $25.83 per home,
$5.58 more than would be required with-
out the “‘regulatory costs.”’

These costs, the study said. include
franchisc fees, (ree services 1o government
and schools and investment in non-
revenuc-generating local-origination
lucilities and public access channels.

E&W considered its numbers conservi-
tive since it did not include “'several major
cost items.” including pole attachment
rentals, new local-origination f(acilities
specified in the franchise agreement, but
not yet on the books: additional costs in-
volved in building the svstem at the speed
required by the franchise agreemient, and
the loss of interest duc 1o a $1 million pre-
payment of the lranchise (ce.

k& W called the costs **a tax or entry
fee™ that cable companics must pay to win
and operate cable svstems. *‘1lI° cuble
svsiem operators behave in an cconom-
ically rational fashion.” the study said,
“the costs will be sharcd by the cuble
system and its subscribers™ with different
results. The costs passed on to the subsceri-

bers mean higher rates. lower penctration.
rechuced recovery ol lixed costs and possi-
ble migration of subscribers 10 alicrnative
media. The costs passed on 10 the cable
system spetl lower profits. reduced
availability ol capital and decreased desire
1o develop new services.

The cxistenee of the regulatory costs
also mean. the study said, that society will
spend paracdoxically either too much or 1oo
little on cable television. In some cases. it
said. cable systems will be built in the face
ol the regulatory costs, but only al a
penalty ol increased capital investment.
But in other cases. it added. the regulaory
costls may prove so high that the capial
will begin 1o dry up. And il the low ol
cupital to the industry slows, it pointed
out, so witl the devetopment of cable 1ech-
nology.

Because these regulatory costs arc not
shared by other media~subscription
television. satellite master antenna
systems, the multipoint distribution ser-
vices and direct broadcast satellites —E&W
warned that cable’s ability to compele with
them may be inhibited. The other media,
it said, ‘*do not have to recover costs im-
posed by franchise requirements in their
service rates.”

E&W points out *‘the ultimate™
justification Tor imposing rcgulation is, ol
course. that the bencefits derived ... oul-
weigh its costs”” The study made™ no at-
tempt 1o identilv or balunce the bencfits of
cable regulation, leaving that chore lor
“policy level™ assessment. 0

Scripto launches
$2-million campaign
for new lighter

Scripto Inc., Atlanta, will embark on a $2-
million advertising campaign in the last
four months of 1982, accenting network
television to introduce its new disposable
lighter, Ultra Lite.

In unveiling the campaign last week at a
news conference in New York, Scripto offi-
cials said that in recent years there has
been a lull in television advertising for dis-
posable lighters. They estimated that

We are pleased to announce the
closing of our recent transaction:

" w

Gillette and Bic spent more than $37
million in television during the early and
mid-1970"s but the spending dropped sig-
nificantly in the past three years.

Scripto executives raised the possibility
that the new campaign {or Ultra Lite ““will
gel a quick reaction from one or maore of
our competitors”’ Barry W, Miller, Scrip-
10’s generul manager. lighter division, said
“*defensive advertising probably would be
what we would see firs1.”

Scripto’s 30-second TV commercial for
Ultra Lite suggests that the product is rich
and expensive looking but is parity-priced
with the leaders in the field in all trade
channels. The commercial’s theme is,
*Qoo ... expensive. Nooo ... disposa-
ble’”

The campaign for Ultra Lite will be on
network television, in prime and fringe
positions and in news programs. The agen-
¢y is Burton & Campbell, Atlanta. 0

Lever Bros. drops JWT
as agency of record

J. Walter Thompson Co., New York,
rocked by a scandal earlier this year in its
TV spot buying and syndication opera-
tions, has lost its assignment as agency of
record for all TV spot buying for Lever
Bros., effective next Oct. 1.

Lever has notified its two other major
agencies, BBDO and Ogilvy & Mather,
that they will split the assignment while
Lever will continue to buy network 1elevi-
sion in-house. Total spot TV billings are
reported 10 be about $30 million.

A spokesman for JWT said the agency’s
discovery of $30 million of computer ac-
counting irregularities was not discussed
in the necgotiations for agency-of-record
status with Lever. The loss in income 10
JWT will be about $500,000.

Thompson will continue 10 handle crea-
tive aspects lor Lever’s Close Up 1ooth
paste, Shield deodorant soap and Impulse
body spray, but the spot TV buying for
these products will be shared by Ogilvy
and BBDO, which also will handic spot
buying for the products for which they per-
form creative functions. G

$79,000,000
KMBC-TV Kansas City, Mo.

HOWARD

575 Madison Avenue
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ABC, CBS to tie,
NBC to improve

in fall, according
to Bates

Agency projections for fall
show few hits among new series

After the first few months of the 1982-83
prime-time season, ABC-TV and CBS-TV
will be tied in Nielsen ratings and shares.
NBC-TV will be third but showing im-
provement,

That's a prediction from the Ted Bates
advertising agency in its fall 1982 **Prime
Time Network Schedule’ report, written
by Joel M. Segal, senior vice president and
director, network TV/radio division.

According to the Bates report, both
ABC and CBS will average an 18.0 rating
and 28.5 share during the fourth quarter
this year. That amounts to a .7 rating point
decline for CBS and .1 drop for ABC from
the comparable guarter a year earlier. NBC
is expected to improve .3 of a point to a
15.7 rating and 25.0 share.

Regarding adulis 18-49, Bates expects
fourth-quarter declines for ABC: from
13.4/31 to 13.1/30 and for CBS: from
12.1/28 10 11.3/26. Here too, NBC is ex-
pected to gain: from 9.7/22 to 10.3/24.
However, Bates puts that projected im-
provement in the context of a 19% NBC
loss in the previous year.

Overall, the report said, ‘*We expect
[the networks] to lose only half a rating
point among young adults as compared
with a two-point drop last fall”” A Bates
chart shows NBC almost entirely responsi-
ble for last year’s fall-off, losing 2.3 points
while CBS declined .3 and ABC gained .6.

The Bates study concludes that ‘“‘the
network viewer is aging.”

Comparing November ratings from
1976 to 1981 on an average-minute basis,

the report found that *‘adults under 55
have dropped by 2.5 million ... while
those 55 and older are up by 2.7 million
... While representing only 28% of the
general population, the study said, the 55-
plus group in 1981 was “*a third of all adult
prime-time network viewers.”

Conversely, “‘nonnetwork®’ viewership
was found to be getting younger. Those 55
or older accounted for 39% of nonnetwork
viewing in 1976 and 32% in 1981, the
study said.

Bates explained thait ‘‘the loss of
younger network viewers has, in part,
resulted from the growth of cable homes
with a greater penetration among adults
under 50. .. > However, it also contended
that a ‘‘change in programing patterns’
has been a contributing factor.

The study said that detective/mystery
shows fell from 16 in 1976 to seven last fall
and movie slots dropped from seven 1o
five. Situation comedies increased from 25
to 31. Bates claimed that “*‘movies and
detective/mystery shows are among the
better performing program types in terms
of younger adull viewers per household.”
It added that “*the attempt by the networks
Lo establish long-term comedy successes is
understandable, but sitcoms per se are
also often an invitation to young adults o
exit”’

Bates said the networks now ‘*are inject-
ing more humor into action dramas and
mystery series which will be rising sharply
in number this fall”’

Again this year, Bates predicted which
shows would be classed ‘‘failure™ (25
share or less), ‘‘borderline” (26-27),
*‘success” (28-32) and **smash hit”* The
numerical standards, however, are lower
than last year’s.

Only three new network entries are ex-
pected to be successes: CBS’s Bob
Newhart Show and Gloria and NBC’s
Family Ties. Bates expects no smash hits
from the new crop of shows.

All seven of ABC’s new shows are in the

#,r'_

1117 1lth Street
Suite 205

LOOKING FOR A GREAT
RADIO PROGRAM
THAT WILL MAKE YOU MONEY?
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bottom two categories. Star of the Family,
The New Odd Couple, The Quest and
Ripley’s Believe It or Not are seen as
failures, with borderline shares for Matt
Houston, Brass Monkey and For Better or
Worse.

Bates predicted failure for CBS’s Square
Pegs, Seven Brides for Seven Brothers,
Mama Malone and Good Witch of Laurel
Canyon. Bring ‘em Back Alive is bor-
derline.

At NBC, Bates expects failure for Mat-
thew Star, Knight Rider, Remington
Steele, Silver Spoons, Devlin Connection
and Voyagers, with borderline perfor-
mance for Gavilan, St. Elsewhere, Cheers
and Mama's Family.

For the entire lineups, 10 of ABC’s 25
series were classed as failures or borderline
cases, 13 of CBS’s fell in those calegories
and 18 of NEBC’s 24.

Elsewhere in the report, Bates described
the *‘four-year decline in prime-time
household audience shares™ as ‘‘relent-
less,” claiming that from calendar year
1977 to 1981, the three-network share
dropped 9% and the three-network rating
6%.

It said that while viewing is up, ‘‘usage
growth has not been enough 1o compen-
sate for the decline.”

During the same 1977-81 period, Bates
said the three-network rating and share for
women 18-49 were both off 14%, with
ABC suffering most. ABC, Bates ex-
plained, dropped from a 16.6 rating/38
share in that category to 12.6/29, CBS
stood pat at 12.3/28 and NBC fell from
11.8/27 10 10.2/23.

Bates last year had recommended that
national advertisers shift 5% of their net-
work prime-time budgets to superstation
WwTBS(TV) Atlanta o compensate for the
impact it saw cable having on network
shares (BROADCASTING. Oct. 5, 1981). O

PBS: Making the
most of what remains
of programing budget

Organization begins process
of reducing departments,
realiocating resources

The Public Broadcasting Service has
begun scaling down its programing ser-
vices by concentrating its efforts on dis-
tributing prime-time and children’s pro-
graming. In the process, it has consoli-
dated its three independent programing
departments, PBS also plans on reducing
distribution hours, to free transponder
time for subleasing 10 commercial users.

The change represents PBS’s efforts Lo
maintain its programing services despite a



reduction in federal funds. 1t began look-
ing at ways last year 1o cut costs. A plan
was proposed by PBS in January that out-
lined a national program service (BRoOAD-
CASTING. Jan. 25), Although final approval
has not been given, stations indicated dur-
ing a serics ol regional meetings this
spring their support for the idea. (Stations
are being asked to vote on the matier dur-
ing the PBS annual meeting June 26.)

The three independent programing
departments were: PTV 1, responsible lor
prime-time programing including arts and
humanities; PTV 2, [ringe-lime program-
ing, usually repeat programing during
daytime and Saturday hours, plus public
affairs and minority programing, and PTV
3. adult learning and children’s program-
ing. The national program scrvice has con-
solidated all three, and a scparate unit for
adult learning was formed.

According to Peter Downey, PBS senior
vice president, support group, PBS is mov-
ing away from distributing fringe-time pro-
graming, primarily a repeat service. He
said stations would have to depend on
regional networks or themselves for the
majority of daytime and Saturday pro-
graming, though some programing will be
provided.

In March, PBS announced its plan to
reduce its Saturday programing scrvice
from roughly 15 hours to three and one
half (BROADCASTING. March 22). The plan
goes into effect in July. PBS would operate
Saturday service from 5 p.m. to 8:30 p.m.
instead of 8 a.m. until 11 p.m.

Downey emphasized that the reduction
is only in distribution hours, not program
hours. **“The new national program service
simply means fewer fceds ol programs.”
he added. He explained that PBS now pro-
vides about 18,000 distribution hours and
will decrease il to about 9,000.

To accomplish the reduction in distribu-
tion, PBS would drop onc of its four time-
zonc feeds but only during nonprime-tinic
hours. Prime-time hours {Irom 7:30 p.m.
to 1l p.m.) and the children’s block from 4
p.m. until €:30 p.m. will be carricd on all
four feeds. Stations in the Pacific and
mountain time zones would be affected,
Downey said. Downeyv noted that PBS
originally proposed dropping two feeds
completely but stations rejected the idea.

Downey said PBS would sublease the
relinquished transponder time for com-
mercial use. The revenue, it is hoped. will
cover operating costs (PBS nceds
$800.000) for the entire transponder.

To meet the reduction in services, the
PBS staff also has shrunk. Downey noted
that 46 positions have been eliminated.
Reductions were primarily made in the
PTV 1, 2, and 3 departments and in the
engineering division. PBS's |l-member
development office in New York also was
eliminated.

In addition to asking stations 1o approve
the new program service, PBS is asking
how they want to pay for it and other pro-
posed services. One is 4 management pro-
posal 1o establish a $2-million program
fynd which will be supported by the sta-
Lions,

In January, PBS prescnted a model by

which stations would pay for services on a
user-pays basis. Since that time it has
come up with three options: full assess-
ment (the present pay method), user-pays
and modified uscr-pays. Stations. in a
straw poll taken in May, voted for full
assessment.

Under full assessment, PBS members
pay for all services on the busis of their
community service grants. ““This would
assure the lowest possible cost for the great
majority of member stations since vir-

tually all costs would be borne by 100% of

the membership,” PBS said. The *‘un-
desirable™ aspect of this approach, PBS
said, is that it requires all stations to sup-
port services that some stations do not
use.

Schmitt gives
CPB good marks

Said he is pleased with decision
to make children’s programing
top priority of budget fund

The Corporation for Public Broadcasting
received praise (rom Senator Harrison
Schmitt (R-N.M.) last menth for its deci-
sion to make children’s and family pro-
graming i1s top programing priority.
Schmitl 10ld the Senate last month (May
26) that he was pleased with the priority
decision. The CPB board at its last meeting
in May set priorities for the corporation’s
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dJohn Gabriel

(Dr. Seneca Beaulac on
“Ryan’s Hope”) visits with
soap opera stars in a
series of mini-magazine
programs.

For the pre-sold audience
of 50 million women who
watch the soaps every day
and take them very, very
seriously.

Special Sweeps
Series:

e Sex & the Soaps
Daytime's Sexiest Women
Daytime’s Sexiest Men
Soap's Bad Women
Love Among the Young

130 programs
2 and 4 minutes

KING WORLD

PRODUCTIONS, INC.

480 Morris Avenue + Summit, New Jersey 07301
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CKOLMRT TELEVISION SALES
1888 Century Park East
Los Angeles, CA 90067 - {213) 277-7751

$28.203,985.
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Another record breaker. Warner Bros. Television Distribution claimed $32,243,571 in
worldwide sales in May for new monthly record. All product categories were said to have
contributed to high mark, with foreign sales of features, new series and mini-series
"particularly heavy” Previous records had been in April: $30,941,750 and in January:

Looking forward. With one of higher estimates of cable growth in coming years, A.C.
Nielsen Jr, chairman of A.C.Nielsen Co., has predicted that “based on plans for new
systems and projected growtn rates, it seems likely that approximately 75% of all United
States homes will subscribe to cable service by 1850 Nielsen, offering views on various
elements in electronic media mix, including healthy future for broadcasting, addressed
Iniernational Advertising Association in Rio de Janeiro

program fund for the coming fiscal year.
They were: children’s family programing,
public affairs and drama (BROADCASTING,
May 17).

Schmitt stressed 1he importance of
children’s programing and at the same
time made a pitch for the $24.5-mtllion ad-
dition (o the urgent supplemenial bill for
CPB’s FY 1984 appropriation. {That sup-
plemental was adopted by the full Senate
[BROADCASTING, May 31]). The New
Mexico senaltor said he sensed a *‘declin-
ing support™ for public broadcasting in the
Senate. He attributed that decline 10 a per-
ception that the ‘‘corporation has l0ost its
direction as a necessary public activity. The
alternative that public broadcasting pro-
mised yesterday is not always evident to-
day,”” he added.

He argued that public broadcasting
shouldn’t competle with commercial
broadcasters. Schmitt noted that cable TV
and the new technologies have **made life
particularly difficult for public broadcast-
ing”> However, Schmitt said, *‘television
viewing, in contrasi to the interactive
stimulation of a normal environment,
confines a child’s mind to the limits of a
commercial producer’s 19-10-25-square-

inch imagination, diagonally measured.”

“As ¢lecled representalives, we have a
responsibility to the children of America
that must be fulfilled. I believe that CPB’s
new emphasis deserves the support of the
full Congress; the $24.5-million addition
1o the urgent supplemental appropriations
bill can help provide the seed money for
the kind of interactive children’s program-
ing that challenges the minds of America's
school children.” Schmitt said.

Schmitt also submitied a leuer for the
record from CPB President Edward Pfister.
In it Pfister thanked Schmitt for his sup-
port of the supplemental and explained
why the corporation set priorily criteria
the way it did.

“*The scarcity of new, high-qualily
children’s programing both on commercial
and public television—in school and par-
ticularly out of school and at every age
level —led us to the conclusion that, if this
need were ever Lo be mel, public broad-
casting would have 10 lead the way”
Pfister said. The CPB president also
pointed out: ‘*Last year alone, CPB pro-
vided $5.1 million or 22% of our program-
ing fupds for 29 children’s family pro-
grams.”

SNian

Washington.

Musical milestone. Willis Conover (1), Voice of America’s "Mr. Jazz!" is greeted by the
Polish pianist, Adam Makowicz, on the occasion of Conover's 10,000th program of Musie,
USA. The program, which went on the air 27 years ago, has helped make American jazz
popular throughout the world and has made Conover, a former writer for radio and televi-
sion, a worldwide cultural phenomenon, except in the U.S. where the program is not heard.
Makowicz, Europe’s perennial leading jazz musician, now lives in the US, and he credits
Conover's program with influencing his development. Conover was honored on the occa-
sion of the broadcast with a reception given him by VOA officials at the headquarters in
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TCI launching
new cable package

Tele-Communications Inc., the number-
one-ranked cable MSO, is currently put-
ting the finishing touches on what might
be considered a revolutionary concept in
program-channel packaging. The TCI plan
calls for the tiering of an initial seven or
eight advertiser-supported satellite pro-
gram services as well as an initial pay-ser-
vice group of four satellite services 1o be
carried on all 250-plus cable systems that
the company operates nationwide.

TCI's national program service is
directly linked to its plan to upgrade all of
its systems to one-way-addressable
capability, and both services will be phased
in over the next 24 to 30 months.

The initial services in the national pay
group have been established—HBO,
Cinemax, Showtime and Spotlight. The
initial advertiser-supported services to be
carried will be announced in the next two
weeks, according to J.C. Sparkman, execu-
tive vice president, CTCI (Community
Tele-Communications) operations, and,
along with TCI President John Malone, a
principal architect of the national program
service concept.

Sparkman indicated that the seven or
eight channels lined up for the advertiser-
supported group represented a
“*‘minimum”’ package and ‘‘doesn’t mean
we won't carry others,” later on.

The phase-in will commence next Sep-
tember, as about 600,000 of TCl's 2.1
million basic subscribers already utilize
one-way addressable converiers. And in
January, when the company launches two
upgraded systems in Parkersburg, W.Va.,
and Lebanon, N.H., Sparkman said, *‘we’ll
start moving through the company,” im-
plementing addressable systems and the
national program service until the project
is complete, about two or so years down
the line.

The coupling of the upgrading process
with the national program service will ena-
ble TCI to *‘take advantage of [the latest)
technology.”” and utilize it 1o its fullest po-
tential, explained Sparkman. “'The
launching of additional pay services is not
efficient”” without addressability, he said.
“*The cost of a second premium channel
goes up disproportionately with income,”
due 1o inadequate security and the high cost
of sending a technician to the subscriber’s
home to turn on the new service.

The national program service has en-
hanced advertising potential as well. Na-
tional advertisers would be able to reach all
of TCI's systems with a single spot and not
be limited 10 specific regions as the case has
been up to now.

The company is aiso creating a national
program guide to promote the advertiser-
supported and premium services 10 be
seen on all of its systems. While the deiails
haven't been worked out, it may be offered
on a subscription basis to TCI subscribers
and might contain its own advertising, O

Ratings Roundup

Less than a rating point separated the
three networks for the week ended May
30 when ABC-TV racked up its fifth con-
secutive victory and NBC-TV ranked a
strong second.

ABC won with a 13.8 rating and 26
share to NBC's 13.5/26 and CBS-TV's
12.9/24. The networks had finished in
the same order a week earlier with the
spread only six-tenths of a point.

While first place went 1o ABC, NBC
proved itself highly competitive. Of the
top-10 shows, NBC had seven including
the high scorer, a TV's Greatest Com-
mercials special (21.5/36). Among the
first 20, NBC had 10, ABC eight and
CBS two.

NBC won Tuesday. Wednesday and
Thursday: ABC took Monday and Satur-
day, and CBS led on Friday and Sunday.

Movies and specials were plentiful
during the week. NBC benefitted the
most from them, with its Commercials
show and a Bob Hope Birthday
(18.1/31) winning Tuesday. Joining
those specials in the top-10 was NBC's
Sunday movie, The Legend of Walks Far
Woman (18.3/35). ABC had the highest
rated film, Monday's Paper Dolls
(20.5/34).

The two sports specials weren't major
draws. CBS's Los Angeles v. Philadel-
phia championship basketball game
scored a 12.7/23 and ABC's In-
dianapolis 500 coverage a 12.1/24.

CBS won the early evening news
compeltition with an 11.2/24 to ABC's
11.0/24 and NBC’s 10.2/22.

The May sweeps concluded early in
the week with a solid victory for ABC.
The Arsbitron period, April 28-May 25,
gave ABC a 15.4/27, CBS a 14.7/26 and
NBC a 14.0725. In the Nielsen count,
April 29-May 26, it was ABC 15.2/27,
CBS 14.7/26 and NBC 139/25 (*In
Brief” May 31).

The First 20

1. TV's Greatest Commercials
(special) NBC 21536
2. “Paper Dolls” (movie) ABC  205/34
3. Gimme A Break NBC 19.1/22
4 “The Legend Of Walks Far
Woman ™ {movie) NBC 185135
5.  Bob Hope Birthday (special) NBC  18.1/31
6.  Diffrent Strokes NBC 17932
7. 20/20 ABC 17.6/32
8. Too Close For Comfort ABC  17.3/28
S Hill Street Blues NBC 17.0/0
10.  Facts of Life NBC 165/28
11.  Three'’s Company ABC  165/27
12.  “Scout’s Honor™ {movie) NBC 16.2/28
13.  Hart to Hart ABC  16.1/27
14. 60 Minutes ceS 15.8/38
15.  Teachers Only NBC 157126
18.  Richard Pryor Show
(special) NBC 15.6/27
17.  Love Boat ABC  15.4/31
18.  That's Incredible ABC  15.4/28
19.  “In The Custody Of
Strangers” {movie) ABC 15.1/26

20. M*A'S*H CBS 148/24

The Final Five

62.  NBC Magezine NBC 78n6
63.  Benji At Marineland

{special) ABC 7517
64.  Goodbye Doesn’t Mean

Forever {special) NBC 7517
65. Chicago Story {speciall NBC 6614
66.  Father Murphy NBC 6516

Strassels
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dicated reporter. Back
with an all-new series of
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Stockalndas

Market Market
Exchange Closing  Closing Net  Percent Capitali- | Exchange Closing  Closing Net  Percent Caputali.
and Wed. Wed  Change Change PIE zation and Wed. Wed. Change Change P/E zation
Company Jun2 May26 in Week in Week Ratio (000,000) Company Jun2 May26 in Week in Week Ratio (000,000
S [ ROADCASTING FROGRAMING  ——
M 36 3/4 7 1057 { O BarrisIntl............. 17/8 218 - 14 -1176 14 10
] 76172 -1 - 130 12 983 | N Columbla Pictures.... 701/4 69 +1 14 + 181 14 588
M 4012 -3 - 7.40 6 1047 | N Disney............c.... 551/8 57118 -2 - 350 16 1.837
M 20518 -1314 - 590 14 789 | N Dow Jones & Co...... 44 4438 - 38 - 84 17 1381
& Gross Telecasting.... 245/8 24314 - 1/8 - 50 6 19 | N Filmways ............. 51/4 51/4 1 30
[T 1 | R 223/4 2334 -1 - 421 14 233 | O FourStar............. 2 3/8 21/2 - 18 - 500 13 1
M Metromedia...........2001/4 2043/14 -41/2 - 219 14 795 | N Getty Oil Corp. ....... 52 513/4 + 14 + 48 5 4272
i Mooney......... 41/4 41/4 5 3 | N Gulf + Western ....... 145/8 147/8 - 114 - 168 4 1,080
¢ Scripps-Howard...... 171/4 1718 + 118 + 72 10 178 | N MCA...coovvnveennnn.. 551/2 54 +112 + 277 15 1,320
[ Storer .........cee.... 301/8 29114 + 7/8 + 299 15 478 | N MGM/UA.............. 83/8 734 + 58 + 806 12 416
B TRIR L ool sle)e e e e = e e 31 30 +1 + 3.33 9 296 | O Reeves Commun...... 311/4 311/4 13 254
¢ United Television ..... 71/2 7718 - 3/8 - 476 13 90 | O Teiepictures.......... 77/8 734 + 18 + 161 15 38
O Video Corp. of Amer.. 81/8 91/4 -118 -1216 31 13
N Warner ........oooe..s 47 1/4 4858 -13/8 - 282 13 2897
I  BROADCASTING WITH OTHER MAJOR INTERESTS pesemesssessssm | A Wrather............... 221/2 23 - 12 - 217 18 52
L S e et T N, g e R P S g Y
4 Adams-Russell ....... 203/8 2078 - 12 - 239 15 80 SERVICE
SneA cailiath dUEND S 24 3/4 24304 9 128 1 5 BBDOINe............. 461/4 46  + 14 + 54 9 123
7 AH.Belo............. 183/8 18 + 3/8 + 208 8 169
O CompactVideo....... 41/2 434 - 1/4 - 526 4 14
4 American Family...... 87/8 81/2 + 318 + 441 8 19 | N Comsat 541/2 573/4 -31/4 - 562 15 436
I Associated Commun.. 11 1/4 1142 - 1/4 - 217 26 :
% John Blai 30 a2 2 6.25 8 112 O Doyle Dane Bernbach 151/2 15314 - 1/4 - 158 8 85
S LA 000000000000 N = & N Foote Cone & Belding 28 1/2 31314 -21/4 - 708 7 79
% Charter Co............ 91/4 8718 + 318 + 422 7 199
O Grey Advertising...... 67 67 6 38
“ Chris-Craft........... 401/8 4138 -11U4 - 302 10 90
N Interpublic Group..... 281/2 287/8 + 58 + 2.186 9 136
Y Cowles............... 357/8 34112 +13/8 + 398 22 142 N JWT Grou 19 3/4 197/8 — 118 = 62 15 103
. Dun & Bradstreet..... 67 1/4 6758 - 38 - .55 16 1882 TOUR coec e '
O MCI Communications. 39 1/4 363/8 +27/8 + 790 34 1.905
“ Fairchildind. ......... 13 13318 - 38 - 280 5 169
A Movielab.............. 31/8 278 + 14 + 869 31 5
* GannettCo........... 33 33114 - 114 — 75 10 1,750
o G i 201/2 2058 — 18 — 60 8 85 O A.C.Nielgen.......... 461/2 4618 + 3/8 + 81 13 522
s W Wiooooeaoooa . 4 O Ogilvy & Mather ...... 331/4 32314 + 12 + 152 9 142
= Gray Commun......... 34 34 7 16 O Telemation 3 3 18 3
4 GulfUnited........... 195/8 193/8 + 114 + 129 7 526 | 0 TPE Cammunicatinmng.
O TPC Communications. 15/8 15/8 2 1
i Harte-Hanks.......... 253/8 243/4 + 58 + 252 10 247 _ _
O Unitel Video .......... 71/4 7172 1/4 333 12 9
™ Insilco Corp........... 143/4 15 -l -166 7 221 |y wegtern Union........ 321/2 31 +11/2 + 483 10 553
M Jefferson-Pilot....... 251/8 261/2 -138 - 518 5 541
= Josephsonintl........ 81/4 81/4 7 32
M Knight-Ridder ........ 26 1/2 311/4 -13/4 - 560 10 950 Ieeesssssssssssssmmmn  ELECTRONICS/MANUFACTURING s —
4 Lee Enterprises ,...., 253/8 251/4 + 1/8 + .49 9 175 O AEL 131/2 1234 + 34 + 588 5 o
MLiberty ....oiieinn.... 127/8 131/8 - 1/4 - 190 6 164 ) -
M McGraw-Hill........... 513/8 53114 -17/8 - 352 13 1,277 | N ArvinIndustries ...... 121/2 12172 8 85
& Media Generai........ 373/8 3812 -11/8 — 292 8 261 |O C-CorElectronles.... 201/4 20314 - 1/2 - 240 26 60
M Meredith.............. 59 5938 - 38 - 63 7 18 | O Cable TV industries .. 7 712 - 12 - 666 8 21
T Muitimedia............ 29 3/4 29314 12 301 |A Cetec................. 438 - 1/8 - 285 9 9
4 MNew York Times Co... 39 1/2 3858 + 7/8 + 226 10 487 2 g:::'n 1;1/2 I :j: Iégg ‘g 4?
M OutlatCo............. 301/2 3058 - 1/8 — 40 55 81 g
5 POBt COIPrrrrrrernnnes 2 29 16 52 N Conrac 23718 - 12 - 209 17 50
e Rl T &  aas |N Eastman Kodak....... 72 7112 + 12 + 69 9 11620
i San Juan Racing ..... 22 1/8 221/8 a5 95 O Elec Missile & Comm. 131/2 131/2 50 37
M Schering-Plough...... 291/8 2938 - 1/4 - 85 9 1,548 |N General Electric...... 62 621/8 - 118 - 20 9 14127
i Signai COB............ 167/8 18 -11/8 - 625 6 1,219 N Harris Corp........... 265/8 261/8 - 112 - 19 9 801
- Stautfer Commun. .... 44 44 1 a4 0O Microdyne............ 131/4 133/8 - 18 - 93 16 60
% Tech Operations...... 187/8 191/4 - 3/8 — 194 9 17 |N M/A Com.inc......... 215/8 2114 + 38 + 176 20 840
M Times Mirror Co....... 391/4 40 — 3/4 — 187 9 1340 N B3M.eeeiennennnnnnnnns 51 52718 -17/18 - 354 9 5,990
1 Turner Bestg.......... 101/2 10172 13 214 N Motoroia.............. 593/8 59118 + 114 + 42 1 2128
4 Washington Post ,.... 335/8 333/8 + 1/4 + 74 14 472 |O Nippon Electric....... 84 841/2 - w2 - 59 30 3255
M WOmeteo ............. 247/8 2438 + 12 + 205 14  azg |N N. American Philips... 37 367/8 + 18 + 33 5 505
N OQak Industries........ 203/8 203/4 - 3/8 - 1.80 9 289
A Orrox Corp....vivvsese B 8318 - 3/8 - 447 47 17
——————— 0] E— s RCA ... 19378 20318 -1 - 490 1" 1,464
N Rockweliintl.......... 29 293/4 - 34 - 252 7 2210
4 Acton Corp. .......... 71/4 718 + 18 + 175 242 34 Q gf,ﬁ;;;’,:f::,‘:né """ 13 12;;2 o ;f,g - g-gi’ b 3;g
# American Express ... 421/2 451/8 ~25/8 - 581 8 3944 |\ on o TTTeeees =
: N SonyCorp............ 143/8 15114 - 718 573 12 3315
{1 Burnup & Sims ....... 113/4 121/8 - 318 - 309 12 102
N Tektronix............. 53 531714 - 1/4 - 46 12 991
o Comecast.............. 183/4 191/4 - 12 - 259 17 83
: O Teiemet (Geotel Inc.). 15/8 1518 4
t General Instrument... 34 1/2 341/8 + 3/8 + 109 12 1063 |5 ool 15 15 19 68
0 Heritage Commun..... 91/8 101/8 -1 - 987 25 66
N Varian Associates.... 33 1/2 3334 - 14 - 74 23 269
O Rogers Cabiesystems 6 6 120 131 _
t N Westinghouse......... 251/8 26 - 78 336 5 2142
O Tele-Communications 191/8 1958 - 12 - 254 47 534 Zenith 12 1212 - 142 - 400 15 226
H oTimelIne. ............. 291/4 3034 -11/2 — 487 10 1,455 | SO0 crrrnerererecees :
0 TOCOM . .oovveriianenss 9 3/4 93/14 12 48
I United Cable TV...... 201/2 24518 -41/8 -1675 19 223 | Standard & Poor's 400
M VIacom oeveeeveeenees. 201/4 22318 -218 - 948 14 229 Industrial Average 125.60 12605 - .45

Notes: A-American Stock Exchange, B-Boston, M-Midwest, N-New York, P-Pacific, ~ Earnings figures are exclusive of extraordinary gain or loss. Footnotes: ° Stock did
O-over the counter (bid price shown, supplied by Shearscn/American Express,  not trade on given day, price shown is last traded price. ** No P/E ratic computed,
Washington). P/E ratios are based on earnings per share for previous 12 months a5 company registered net loss. *** St_oc_k split2for 1.+ Stock traded at less than 12.5
published by Standard & Poor's or as obtained by Broadcasting’s own research.  cents. **** Stock inactive due to limited bidding.
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TWA's Next F ight Out Service.
For people who
just can’t wait till tomorrow.

We get your small package there the same day. Guaranteed.

There's only one way to stay on top in our fast-
moving world, and that’s to move a little faster.
TWA’s Next Flight Out Service does that.

We guarantee shipment of your small pack
age to any of the 56 cities we serve throughout
the U.S, not just overnight, but the same day.
And if we don't make it for any reason, we'll give
you your money back, and ship it on the next
available flight, free of charge.

Our 13" by 17" Next Flight Out Pak is a
pouch that’s good for items that weigh up to 2.2
pounds, and our Next Flight Out Package is for
items that weigh between 2.2 and 50 pounds.
To send either on its way, simply bring it to any
TWA airport ticket counter or Next Flight OQut
drop-off area at least 30 minutes before the
flight you want. That's all there is to it.

International service. Just a day away.”

We also offer Next Flight Out Service from
any TWA city in the U.S. to London, Paris, Rome,
Milan, Lisbon, Madrid, Frankfurt, and Tel Aviv.

You're going to like us

We'll pick up, ship, clear through customs, and
deliver your package to the door. The very next day.

For details on rates, pickup and delivery, call
us, toll free, at 800-638-73807 Or use the coupon
below. Because if you have a package to send,
we'll get it there today. Guaranteed.

o —— — — = = —/
| TWA CARGO l
| PO Box 25 Grand Central Station, NY, NY 10017 |

Please send me |
TWA's Next Flight Out™ Brochure.

Name

Title E—
Address —
City. _

I
Company — — I
I
I

Due to scheduling considerations and customs clearance,

some deliveries may take longer. tIn Maryland, call 800-492-7363.




ThemMedia

BPA/BDA opens
S.F meeting

Annual convention of two
organizations will have
Fred Silverman as keynoter

While cable cars and street performers will
provide their traditional appeal for visi-
tors, there will be plenty of other San
Francisco attractions to keep members of
the Broadcasters Promotion Association
and the Broadcast Designers Association
busy during their joint seminar sessions al
the city’s St. Francis hotel his week (June
6-9).

Advance registrations have topped last
vear's (otal of 1,090 and BPA/BDA offi-
cials are confident the final numbers will
surpass 1,200, which would be an atien-
dance record.

The BPA's 271h annual seminar was pre-
ceded by a meeling of the organization’s
board of directors last Friday (June 4) and
private gatherings of various networks and
siation groups, beginning last Friday as
well. The BDA concludes its fifth annual
seminar with the convening of it1s own

. >

board of directors on Thursday.
Highlighting the event will be 14 ses-
sions on television advertising and promo-
tion, 10 workshops on radio marketing
and promotion, nine broadcast design
workshops, and nine major industry pre-
sentations on promotion or design topics.
For the first time, cable marketing and
promotion will be addressed during five
workshop sessions. A program distribu-
tors roundtable, introduced last vear in

A lasting impression
takes only a few seconds!

See us at the BPA!

== BROADCAST

_—._jI PROMOTION

Hayes & SYNDICATION

710 S. Bowie, San Antonio, Texas 78205

\Whether you show a simple 1D, a
new news opening, movie
showcases or campaign graphics,
your on-air promos tell your
audience what you think about
yourself — and what you think
about them — in just a

few seconds.

We produce award-winning,
attention-getting, audience-
building 35mm Film Graphic
Animation, coordinated with our
own exclusive music productions,
or set to yours. We'll start from
scratch, or show you some ideas
we've developed over the last
dozen years.

Call or write Terry Reddy or John
Witherspoon. It’ll only take a few
seconds! (512} 224-9565.
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New York, will be continued at this year’s
seminar on Monday afternoon. {On Mon-
day also will begin a special series of man-
agemenl workshops, part of a three-year
program leading to a BPA/BDA broadcast
management certificate.

Special presentations include a review of
current trends in animation, hosted by
Bob Abel, on Monday morning: a state-of-
the-art look at broadcast advertising on
Tuesday morning and, on Wednesday
morning, concurrent sessions on “‘The
Promotion Manager Today’ and
“*Electronic Still Storage and the News.”
Among luncheon speakers scheduled is
former NBC president Fred Silverman,
keynote speaker on Tuesday in his capacity
as president of the newly formed Inter-
Media Entertainment.

For the first time, the PBS Television
Network will hold its annual public infor-
mation directors’ meeting adjacent 10 the
seminar, on Sunday {June 6) and Thurs-
day (June 10}. There are four BPA/BDA
seminar sessions tailored specifically 0
the interests of noncommercial promotion
directors.

More than 40 hospitality suites will be
open 1o seminar registrants, and about the
same number of companies have been
signed to fill the exhibition hall, which will
be open Sunday through Tuesday evenings
until midnight. The seminar ends with the
gala 1982 BPA/BDA awards presentation
at the Masonic Auditorium on Wednesday
night. Willard Scott of NBC-TV’s Today
Show will be master of ceremonies for the
presentation, during which more than 100
awards will be presented by industry
luminaries. Scheduled for Tuesday eve-
ning 15 a “*San Francisco Night Out.”
which will include a cruise on one of San
Francisco's original ferry boals 10 a
restaurant across the bay.

The BPA will elect a new slate of oflicers
and board members during its annual bus-
iness session, Lo lake place Tuesday after-
noon. The BDA will also elect new officers
and board members during its business
meeting Wednesday afternoon. The com-
plete agenda follows:

Sunday, June 6

Registration. 10 am.-5 p.m.

Exhibits. Open noon to 5 p.m. California rcom.
BDA open meeting. 4-4:50 pm. Colonial
room,

Newcomers meeting. 5-5:30 pm. Grand
ballroom.

Special opening: 5:45-6:30 p.m. Plaza
square ballroom. Introducer: Dick Robertson,
BPA seminar chief.

Opening reception. 6:30-7:30 pm. Plaza
square reception area.

Official opening. 6:45-8:30 p.m. San Fran-
cisco Academy of Art. Hosts: Dick Weise, Bob




GCanon PVA0 x 1358 IE: THE OLYMPIAN

Canon moves you a giant
step forward with a 40X broad-
cast quality zoom lens. An
incredible new lens that allows
you to cover a stadium at wide
angle or fill the frame with the
quarterback’s eyes.
Never before has a single
lens provided this much flexi-
bility and sensitivity. with remarkably little change in eftective
aperture throughout its entire 13.5mm- 540mm* range.
Built-in extenders let you go all the way to 1080mm and each
lens is diascope-equipped for modern microprocessor-

o

controlled cameras.
We cali it The Olympian.
Not only because it is ideally
- suited for sports coverage but
also because of the dedication
and team effort required of
our optical and electronic
engineers in making this lens
a reality.
Enlarge a doliar bill forty times and it covers an area
twenty féel long and eight feet wide. Now think about whal
you could do with the Canon PV 40 x 13.5B IE!

*1" cameras. Also available in 30mm plumbicon

Canon

Optics Division
Canon USA, Inc., Head Office: One Canon Plaza, Lake Success, N.Y. 11042 (516) 488-6700
Dallas Office: 11311 Stemmens Freeway, Suite 1, Dallas, Texas 75229 (214) 620-2641 Chicago Office: 140 Industrlal Drive, Eimhurst, lll. 60126 (312) 833-3070
wast Coast Office: 123 Paularino Avenue East, Costa Mesa, Ca. 92626 (714} 979-6000
Canon Canada, Inc., 3245 Amerlcan Drive, Mississauga, Ontario L4V1B8, Canada (416) 678-2730

® 1982 Canon U.S.A,, Inc.




Hegler, BDA.

Monday, June 7

Breakfast. 8-8:50 a.m. Grand ballroom. Welcomes by Oakland Mayor
Lionel Wilson, BPA President Clarence Martin and BDA President Bob
Regler.

Special presentation. 9-10 am. Animation by animator Bob Abel.
Grand ballroom.

Seven concurrent workshops. (TV) New Directions in News Promo-
tion. Colonial room. Moderator: John Chase, xGo-tv San Francisco.
Panelists: Doug Clemensen, Reymer & Gersin; Larry Frerk, A.C. Nielsen.

(TV) New Concepts in Station Image Building for the ’80’.
Elizabethan room B. Moderator: Michael Ching. Panelists: Steve Cooper,
VTS Productions; Bo Donovan, Tuesday Productions; Jerry Florence,
KRON-TV San Francisco.

(TV) The Dollars and Sense of TV Promotion. Georgian room. Moderator:
Dave Kenworthy, kgo-tv San Francisco. Panelists: John Olken. ABC
Owned Stations; Vi¢ Lai, Group W.

(Radio) Useable Sales Promotion. Elizabethan room A. Moderator: Erica
Farber, McGavren-Guild. Panelists: Paul Palmer, kFmeam)-Fm San Diego;
Steve Fisch, KRLY(FM) Houston.

(Design) The News Image Workshop. Elizabethan rooms C&D. Modera-
tor: Jack Apodaca, knxt(tv) Los Angeles. Panelists: Byron Andrus,
Graphic Express; Willis Duff, Audience Research and Development.

(Design) Quick & Inexpensive Sets. Borgia room. Moderator: Bob Regler,
KGBT-Tv Harlington/Brownsville/McAllen, Tex. Speaker: Rene Heckman,
kyw-Tv Philadelphia.

{Cable) Co-op Opportunities with Broadcast TV. Oxford room. Modera-
tor: Rod Waner, The R Corp. Panelists: Greg Liptak, Times Mirror Cable;
Bob.Hosfeldt, Gill Cable; Donna Hutchison, wrix-tv New York.

Luncheon. Noon-2 p.m. Grand ballroom. Address: Dick Weise, BDA
seminar chairman. Presentation: Tom Elrod, Disney World Co.

Five concurrent workshops. 2:12-3:45 p.m. (TV) Program Distribu-
tors Roundtable. Colonial room. Moderator: Mort Slakoff, MCA TV. Partic-
ipants: BB, Columbia Pictures, Comworld International, Group W, Lex-
ington Broadcast Services, MCA, Muitimedia, Paramount TV, Post-
Newsweek Productions, SFM Media, Syndicast Services, Telepictures,
20th Century Fox, Viacom, World Northal, Worldvision.

(TV) Public TV Award Winners Strut Their Stuff. Georgian room.
Moderator: Dan Agan, PBS.

(Radio) 'Radio Format Discussion Groups. Adult Contemporary—Bert
Gould, wrix-FM New York, Oxford room. AOR —Kim Reis, weLd-Fm New York,
Elizabethan room B. News-talk—Meryl Cohen, wxvz(am Detroit, Essex
room. Black/ethnic—Lorna Ray, wBLF(am)-wLiB(FM) New York, Board room.
Country—=Don Hilton, ksor-am-FM Salt Lake City, Elizabethan room A.
Beautiful music—Linda Price, weznem) Bridgeport, Conn. Sussex
foom.

(Design) Illustration for Television. Elizabethan room C&D. Moderator:
Art Anderson, wraL-Tv Raleigh, N.C. Panelists: Bob Hernandez, KnxT-TV
Los Angeles; Ted Young, wsB-Tv, Atlanta.

{Design) Commercial Ventures in Public TV. Borgia room. Moderator:
Neil Sandstad, wNet-Tv New York. Speaker: Christopher Pullman, wGBH-Tv
Boston.

Workshop repeats. 4-5:30 p.m. New Directions in News Promotion—
Colonial room; The News Image Workshop—Borgia room; Co-op Op-
portunities in Broadcast TV—Elizabethan room B.

Management workshop. 4-5:30 pm. Part |. Arousing Subordinate
Motivation. Speaker: Bill Brower, Bill Brower Associates.

Suite carnival night. 6:30-midnight. Hospitality suites.

Workshop repeat. 5:30-7 p.m. The Art of Listening Workshop.
Georgian room.

Roundtable. 8-9:30 p.m. Art Directors Hot Line Roundtable.
Elizabethan rooms C&D. Moderator: Milton Clipper, wovm-Tv Washington.
Committee members: Beverly Littlewood, NBC; Gil Cowley, CBS; Jerry
Cappa, wLs-Tv Chicago; Clipper; Dick Weise, ktvuttv) Oakland; Hilton
Murray, wikw-Tv Cleveland; Hugh Gray Raisky, freelancer; Lou Bortone,
wBz-Tv Boston: Bob Regler, kGBT-Tv Harlingen, Tex.; Carol Porter, Wash-
ington Post; Ken Maruyama, Consolidated Visual Center; John Fogler,
weeo-Tv Minneapolis.

Management workshop. 8:30-10 p.m. Part |l. Motivational Styles.
Elizabethan rooms A&B. Speaker: Bill Brower.

Tuesday, June 8

Buffet breakfast. 7-8 am. Elizabethan rooms A-D.
Continental breakfast. 8-8:30 am. ltalian foyer.

Special presentation. 8:30-10:30 am. From Here to 1990. Grand
ballroom. Introduction: Dick Robertson, KQeED-tv San Francisco. Speaker:
Ken Donnellon, Katz Communications. Design Symposium: The Corpor-
ate Image. Colonial room. Introduction: Gil Cowley, wees-Tv New York.
Speaker: Philip Durbrow, Landor Associates.

Major presentation. 9:30-10:30 am. Broadcast Advertising: State-of-
the-Art. Grand ballroom. Introduction: Clarence Martin, KYTv(Tv)
Springfield, Mo. Speakers: Steve Sohmer, NBC-TV: Mort Pollack, CBS
Entertainment.

Five concurrent workshops. 10:40-11:50 am. (TV) Media Buying
Madness. Elizabethan rooms C&D. Moderator: Dave Kenworthy, xGo-Tv
San Francisco. Panelists: John Hildalgo, Rand Advertising; Linda Nix,
wyes-Tv New Orleans.

(TV) Pressure Group Safety Valve. Oxford room. Moderator: Louis Ames,
Television Information Office. Panelists: Lynne Grasz, CBS/Broadcast
Group; Herb Levy, KRON-Tv San Francisco.

(TV) The Press, From the Other Side. Elizabethan rooms A&B. Moderator:
Fred Lacosse Productions. Panelists: Christine Barnes, Contra Costa
Times, Walnut Creek, Calif; Lizanne Leyburn, Performing Arts maga-
zine; Richard Mahler, BRoaDCASTING; Rick Malaspina, Qakland Tribune/
East Bay Today, Hal Silverman, California Living magaine.

(TV) Radio for Television Promotion. Georgian room. Moderator: John
Chase, kGo-Tv San Francisco. Panelists: Dick Berhle, Horizon Advertis-
ing; Walt Kraemer, Walt Kraemer Creative Services.

(TV and Cable) Careers in Cable Television. Borgia room. Moderator:
Dick Maul, Western Communications. Panelists: Denise Bovo, Manhat-
tan Cable TV; Susan Krebs, HBO; Patti Trosclair, San Francisco Women
in Cable; Jack Dominic, Facet Communications; Michelle Kimmelman,
Group W Satellite.

Two luncheons. Noon-1:45 p.m. BPA keynoter: Fred Silverman, inter-
Media Entertainment. Grand ballroom.

BDA special awards luncheon. Colonial room. Host: Bob Regler.

Five concurrent workshops. 2-3:30 p.m. (Radio) So You Can* Afford
TV? Elizabethan room A. Moderator: Jim Rowley, Oakland Tribune/East
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Oh boy, this TV campaign is gon-  Oh C.J., glad to hear your wife = Oh Tom, I knew you’d like it so I
na put us back on top of the rating  likes the new TV spot. Everybody  played agency for a day. Got an
book. I’ve talked to thinks it’s fantastic.  option on it for next year too!

Oh definitely, l’ve never seen Oh great, it’s payday in the points Ohhhhh; operator, this is an
anything like it in our market department....come to papa. emergency call to Dr, Rob Balon,
either, it really sets us apart. How 512/327-7010hhhh.

do I know? Oh, come on!

GETTIN G over a bad book after what you thought was
a good ad campaign can be overwhelming. Yet sadly
enough, millions of radio station dollars will be funneled
into attractive but ineffective TV, outdoor, and print
schedules again this year.

BEFORE you drop a bundle on your next ad campaign,
drop us a line or give us a call. We’ve got scores of satisfied
clients which says more than a little about our ability to
assess whether your advertising and promotion is on target
for your market.

UR experience is extensive. Our research rates are
very competitive. Qur track record is untouchable. And
our number once again is (512) 327-7010. We think you
owe it to yourself. '

é’o Robert E. Balon & Associates, Inc.

Research and Consuitation for the Communications Industry
Timberline Office Park o 2525 Wallingwood, Suite 1104, ¢ Austin, Texas 78746




Haoy Tiximy. Panelists: Don Dwyer, TDI Winston Network; Frank Sanchez,
isannett Qutdoor Advertising.

{Radio} Retailing Radio: Promoting for Profit. Elizabethan room B. In-
troducer: Ron Fagan, kFwB{am Los Angeles. Speaker: Steve Stockman,
wAAF-FM Worchester, Mass.

(Cable) Cable Research: The Great Debate. Essex room. Moderator: John
Yearwood, Bay Area Interconnect Network. Panelists: Roger Cooper,
Roger Cooper & Associates; Ralph Neugebauer, McCann-Erickson;
Pete Megroz, Arbitron; Norm Andrus, Gill Cable Interconnect.

(Design) In-House Animation. Elizabethan rooms C&D. Moderator:
Teresa Heintzman, wHas-Tv Louisville, Ky. Panelists: Louis Bortone, wsz-
v Boston; Jim Minton, ktvu-tv Oakland.

{Design) The TV Design Twins; PBS & Commercial. Borgia room.
Moderator: Neil Sandstad, wNET-Tv New York. Panelists: Robert Born,
Twin Cities Public Television; John Fogler, wcco-Tv Minneapolis.

Management workshop. 5-6:30 p.m. Building Teamwork. Colonial
room.

San Francisco night out. 6:30-11:30 pm. Host: Jim Stringer, KGO-Tv.

Wednesday, June 9

Breakfast. 7:30-8:30 p.m. Grand ballroom. New Orleans style.

Mgna_gement workshop. 8-9:30 am. Basics of Negotiating.
Elizabethan rooms A&B. Speaker: Robert Busch, Sterling Institute.

Unda-USA

::_,—ﬂc hhouhteo

17th Annual

GABRIEL
<> AWARDS

for programs which creatively
treat issues concerning
positive human values.

30 Categories for local and natlonal

programs. plus Statlon of the Year
and Personal Achlevement Awards,

Deadline for entries = Sept 1. 1982

For information, contact:

GABRIEL AWARDS
136 West Georgia Street
Indianapolis, IN 46225
317-635-3586

Charles J. Schisla, Chairman

Two special presentations. 8:45-9:30 a.m. (BPA) The Promotion Man-
ager Today. Grand ballroom. Moderator: Fred Bergendorff, knx(am) Los
Angeles. Panelists: Hayes Anderson and John Witherspoon, San Diego
State University.

(BDA) Electronic Still Storage (ESS) and the News. Colonial room. In-
troduction: John Ferlaine, wcau-1v Philadelphia. Speaker: Raymond East,
NBC News.

Six concurrent workshops. 9:45-11:15 am. (TV) The New Electronic
Media. Colonial room. Moderator: Jonathan Beacher, Reymer & Gersin.
Panelists: Michel Gabereau, Telesync; Richard Gingras. KCET-Tv Los
Angeles.

(TV) How To’s and Not To's in Print Ad Design. Elizabethan rooms A&B.
Moderator: John Chase, kGo-Tv San Francisco. Panelists: Bunny Zaruba,
KGO-TV; Joe Palsa, Joe Palsa & Associates.

(TV) A Major Decision: The Best Ad Agency for Your Station. Oxford
room. Moderator: Dave Kenworthy, kGo-tv San Francisco. Panelists: Tim
Bennett, wis-tv Chicago; Dick O'Reilly, Richard O'Reilly Inc.; David La-
Fontaine, wsB-Tv Atlanta.

(Design) Animation and the Future. Elizabethan rooms C&D. Moderator:
Jim Minton, kvuirwvy Oakland. Panelists: Donald Vickers and Nelson Max,
Lawrence Livermore Laboratory: Harry Marks, Marks & Marks and Non-
ocom; George Joblove, Marks & Marks: Tom Cloyd, kyw-ty Philadelphia.

(Design) Copywriting for Art Directors. Borgia room. Introduction: Dave
Patton, Aurora Services. Speaker: Alan Cundall, Cundall/Whitehead Ad-
vertising.

(Radio) Focus Groups. Georgian room. Moderator: Ron Fagan, kKFwstam
Los Angeles. Panelists: Dianne DeArmond, Viacom International; Jeff
Smulyan, wensiam Indianapolis.

BPA/BDA incentive luncheon. 11-noon. Grand ballroom. Host: Anne
Coleman, wave-Tv Louiswille, Ky Introducer: Fred Bergendorff, kNxtam Los
Angeles. Speaker: Jack Yianitsis, Success Dynamics. Guests: Past
presidents of both associations.

Six concurrent workshops. 2-3:15 p.m. (TV) New Horizons in TV On-
Air Creative Techniques. Colonial room. Moderator: Michael Ching, kGo-
Tv San Francisco. Panelists: Robert Faulk, Marks & Marks; Tom Gericke,
Campbell & Gericke: Bob Hoffman, Allen & Dorward.

(TV) Using the Computer in the Promotion Dept. Elizabethan rooms A&B,
Moderator: Dennis Fitch, ABC-TV.

{(Radio) Radio Press & Publicity. Georgian room. Moderator: Sherry
Frank,kyw(am Philadelphia. Panelists: Beryl Spector, wMHT-FM-Tv Schnec-
tady, N.Y; Selma Perelman, National Public Radio.

(Design) Case Study of a City. Borgia room. Moderator: Jane Tierney,
KOED-Tv San Francisco. Panelists: Ray McKinley, kBHk-Tv San Francisco;
Jim Stringer, xGo-1v San Francisco; Dick Weise, kTvurv) Oakland.

{Design) New Trends in Print. Elizabethan rooms C&D. Moderator:
Chuck Overton, Chuck Overton & Associates. Panelists: Jerry Berman,
Sidjakov, Berman & Gomez Design Communications; Scott Miller, weic-
™v Miami.

(Cable) Media Relations: Basic Cable and Pay TV, Sussex room. Co-
moderators: Barry Kluger, USA Network; Robbin Ahrold, HBO. Panelists:
Dan Ruth, Group W Satellite; Howard Burkhat, HBO.

Workshop. 3:30-4:45 pm. (Radio) Understanding Radio Research.
Georgian room. Moderator: Lee Pocock, ksttam Salt Lake City. Panelists:
Jhan Hiber and Lynn Hiber Hiber & Hart.

Public TV workshop. 3:30-4:45 p.m. Public TV Problem Solving, By
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Station PI Department Size. Sussex, Borgia,
Oxford and Essex rooms.

Management workshop. 3:30-4:45 pm. Au-
dience Participation. Elizabethan Rooms A&B.
Speaker: Robert Busch, Sterling Institute.
Joint awards presentation. 6:30-8:30 p.m.
Masonic Auditonium. Master of Ceremonies:
Willard Scott, Today.

Buffet banquet. 8:30-10 p.m. Grand ballroom.

Hostage attempt
in Phoenix ends
without violence

After holding KOOL-TV anchorman
and three others at gunpoint for
five hours, assailant surrenders

Moments before the start of the station’s 5
o'clock newscast, a 28-yecar-old cement
finisher burst into the studios of KOOL-Tv
Phoenix with a loaded pistol and
threatened to shoot those present unless
his statement of various predictions,
which included Phoenix being overrun by
ants, was read over the air.

The intruder, Joseph Billie Gwin, held
four station employes hostage for five
hours Friday, May 29, until his 11-page,
hand-written statement was read over the
air by news director and anchorman Bill
Close. The statement, which predicted
that cities in Arkansas, Idaho, Nebraska,
New Mexico and Pennsylvania would be
destroyed by nuclear bombs, that Argen-
tina would drop a nuclear warhead on Lon-
don and that Senator Edward M. Kennedy
from Massachusetts would become Presi-
dent, was finally read as Gwin sat next to
Close with the nose of the pistol held
under the anchorman’s desk at Close's
stomach.

According to Mike Jahn of the Phoenix
police, Gwen broke into the studio, fired a
shot into the ceiling, and staried to go
after Nancy Petrenka, a production assis-

Ateramecla

Turn down. Los Angeles city council has rejected pending bids for cable television
franchise in lucrative south-central area of city. Council voted 9-4 at its May 21 meeting to
dismiss bids tor 210,000-home franchise submitted by South-Central CATV Associates

and Community Telecommunications Inc. Council, following precedent it established in
late 1980, called current proposals inadequate and asked for new ones. Two years ago
council members decided lo reopen bidding for East San Fernando Valley franchise that
serves about 200,000 homes. Council's recommendation followed report by Los Angeles
City Attorney Ira Reiner criticizing finangial capabilities of two bidders. Councilman David
Cunningham said it appeared neither firm could come up with $24-million estimated cost
to build system.

INTV action. Board of Association of Independent Television Stations met in Washington
and voted to add regional director to New York office this summer and to open in 1983 new
office in Dallas or Atlanta. Final decision on location wilt be made at next board meeting
QOct. 19-20 in Washington. Board also voted to repeat last year's one-day seminar for INTY
general managers in late July in New York. Seminar will cover management, finances, sales
legal concerns and programing.

New tally. Group W Cable announced it recelved franchise awards from two New York
communities: Ogden and Spencerport. Both will be served from headend of company's
Brockport, N.Y. system, adding 4,500 homes to area where Group W Cable has 11,000
subscribers.

a
Fresno franchises. Fresno county Calif, awarded tranchises t0 San-Val for cable
systems to serve Caruthers and Riverdale, two towns of about 650 households each in
southern part of county. San-Val is owned by Keith Munger, former owner of kcOKam)-
wJug(Fm) Tulare, Calit, and Bob McVay, former owner of krkciamy King City, Calif. They also
are building systems in Chowchilla and Planada, and hope to have Fresno systems
operaling within 10 months.

Sold. Matrix Enterprises, MSO based in Franklin, Tenn., has acquired 80% of Suburban
Cablevision, cable system serving suburban Toledo, Ohio. Franchise. 14,000 homes, is slill
largely under construction with one headend in place serving 360 subscribers. New
venture will be called Matrix-Suburban and s seeking to increase its presence by making
bids in neighboring communities.

Management seminar. Three-week program on minority broadcast management, to take
place July 8-23 at University of Southern California, will include guest lectures from
National Association of Broadcasters senior vice president, general counsel, Erwin
Krasnow, and vice president, minority and special services, Dwight Ellis. Program, which
will offer classes on management theory, programing, finance, sales, law and marketing to
20 full-time broadcasters working toward management positions, will be sponsored by
U.S.C. and Media Institute for Minorities, three-year old training program funded by grant
from Times Mirror Co. Prospective candidates may call Dr. Clint C. Wilson, at
213-743-5573.

Live drama. “If | don't get what | want I'm not going to walk out of here alive; I'm going to make sure other people die with me," said Joseph
Billie Gwin as he held a .38 revolver to kooL-Tv employe Louis Villa. At right, negotiations were conducted through news director and anchor-
man, Bill Close, who talked on a phone to police and station management as they watched on monitors in another studio.
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SIX REASONS WHY
MOTOROLA’S AM STEREO
SYSTEM IS GETTING
SUCH GOOD RECEPTION

Motorola's C-QUAM® (Compatible Quadrature) AM
Stereo System is attracting the attention of broadcasting
executives.

Probably because no other AM Stereo system has all
that the C-QUAM system offers:

1) Full modulation capability over the whole range the
FCC allows (from +125% to —100%).

No monaural distortion increase.
Full coverage in monaural and stereo.
Causes no clicks or pops.

5) Full frequency response.

6) Lease plan.

These and other C-QUAM system features are completely
explained in our free brochure "AM Stereo. The Answer to
the Marketplace Decision’” Send in the coupon for your own
copy. Or call Dick Harasek, Motorola, Inc. PO. Box 95334,
Schaumburg, lllinois 60195 (312) 576-3591.

Dick Harasek
Manager, Advanced Technology Products
Motorola, Inc. PO. Box 95334
Schaumburg, Illinois 60195

Please send me a copy of your free
brochure: "AM Stereo. The Answer to
the Marketplace Decision’’
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4
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Station Group

Address
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@ MOTOROLA 2 World Leader in Electronics
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tant. Louis Villa, who was operating the
prompter, said he interceded *‘to divert his
attention.”” Petrenka escaped but Villa got
caught in a neckhold by Gwin which he
did not release until he let Villa go several
hours later. Villa quotes Gwin as saying **I
mean it ... put me on the air or I'll shoot
him.”

Jahn said that Gwin had a barttery
powered TV set so he could tell when he
was on the air. Gwin also had two copies of
the Bible plus several prophecy and
doomsday books, Jahn said.

Jahn said that Gwin would not talk
directly with police or KOOL-Tv manage-
ment, but insisted that all negotiating be
done through Close. With the assistance
of KOOL-Tv technicians, a command post
was set up in another studio where
Phoenix police officers specially trained in
negotialing with the captors of hostages
talked 10 Close over the phone as they
watched the studio scene via television
monitors.

In addition, KOOL-Tv set up extra moni-
tors in another room for the various media
covering the story.

Through negotiations, 1wo hostages,
production technician John Webb and
cameraman Robert W. Cimino, were
released at 7 p.m. Gwin continued to hold
Villa in a necklock until he agreed to lei
him go free shortly before kooL-Tv ¢ut
into its network program with a live
telecast at 9:30 p.m.

When Close finished reading the state-
ment with Gwin at his side he took the
gun from Gwin, signaled Lo the police 10

hold back a moment, and then shook
Gwin’s hand. The police then came in and
grabbed Gwin.

A decision was reached to read Gwin’s
statement on the air because it was the
“last alternative 1o release the hostages
alive,” said Jahn, Tom Chauncey, president
of KOOL-Tv, said *‘you do everything you
can’ to secure the safety of hostages in
that kind of crisis. *‘Anybody would try to
save the lives of four people,” Chauncey
added, ‘“‘our alternative was not a very
good one.” Chauncey also said that Gwin
had repeatedly tried o enter station prem-
ises that week but had been turned away.
Responding to a question about station se-
curity, Chauncey said that a television sta-
lion, which serves the public, can take
only a certain number of precautions before
it seals itself off from the public. )

Seven honored at
N.Y. radio festival

The First Annual International Radio
Festival of New York presented its Grand
Awards last week during ceremonies at the
Sheraton Cenltre hotel. Seven recipients
received *‘Silver Bow!’” awards recognizing
excellence in programing, adverlising and
promotion. Radio and TV personalities
Dan Ingram and Bob Fitzsimmons were
maslers of ceremonies. The winners,
chosen from more than 750 eniries, were:

ABC Radio O Roadblock to Learning linformation series).

e

Exclusive FM Facility

$1,250,000

This FM opportunity has all the ingredients for
continued success; fast-growing market in univer-
sity setting with little competition. Terms available.

BLACKBURN scomeanv.inc.

RADIO - Tv - CATV - NEWSPAPER BROKERS / NEGOTIATIONS « FINANCING - APPRAISALS

\

WASHINGTON, D.C.
20038

1111 19th Street. N W
1202) 331-9270

CHICAGO, 60601
{312} 346-6460

333 N. Michigan Ave

BEVERLY HILLS, 90212
9465 Wilshire Blvd.
{213} 274-B151

ATLANTA, 30361
400 Colony Square
1404} B92-4655
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Bonneavllle Productions and Street Remley Studios O
Conference Call {(PSA).

KHJ(AM) Los Angeles O Parole of Jimmy Lee Smith
{editorial).

KYW({AM) Phliadelphla O School Strike Out (news program).
Cglivy & Mather O American Express spot {ad campaign).

Tuesday Productions O One More Song (promotional spot).

TP T | ———— I T
Preoccupied with pay:
Canadian cable group
convenes in Toronto

Maclean Hunter’s Metcalf tells
annual meeting of CCTA that
pay TV will probably be most
important issue over next 25
years; suggests drawing on
U.S. experience in pay TV

[t has been 25 years since Canadian cable
operators first discussed using pay TV, and
now that pay TV is about to become a
reality, the message wasn’t lost on
Maclean Hunter President Frederick T.
Metcalf, who keynoted the Canadian Ca-
ble Television Association convention last
week in Toronto.

“The pay TV that we talked about in
1957 ... will probably be the single most
important element in our next 25 years.
Canadian pay TV could be the triggering
mechanism to get the hardware into Cana-
dian homes which will make most of these
other services [home banking, shopping,
etc.] economically viable,” Metcalf said.

Only recently has the Canadian govern-
ment approved six pay TV operations for
the country (BROADCASTING, March 22), a
ruling that has withstood an appeal. Met-
calf urged the four partners in Canada’s
broadcasting system—private and public
broadcasters, regulators and cable—to
consult and cooperate in order to make pay
TV work. “*We are the link,”” Metcalf said
of cable operators, ‘‘the vital link; so let’s
help make it work.”

He also suggested contacts with U.S. ca-
ble operators, who have offered pay pro-
graming since 1975. “‘[We] will be draw-
ing on their experience gained in the United
States 1o help introduce pay TV in Canada.”
But, he said, “we need made-in-Canada
solutions to our problems and it will not
suffice to try to fit Canada into the Ameri-
can mold.”

Metcalf saw a number of problems
that Canadian operators will face in in-
troducing pay TV. Historically, Metcalf
said cable rates have not been tied to infla-
tion and that has hurt the industry. *‘Since
1973, the cable industry’s net income in
real terms has been almost flat, falling well
below inflation. The major cause has been
subscriber rates [thatf have not been
allowed to keep up with inflation despite
the fact that more services were provided.
This is a lesson to bear in mind when set-
ting rates for pay TV later this year,”” Met-
calf warned. The government has left rates
and carriage unregulated, Metcalf added.

Metcalf foresaw another problem—
channel capacity. Pay television will proba-
bly mean rebuilding and Metcalf came



armed with sobering statistics: rebuilds
cost $50 per household: to add two-way
capability, an additional $20 per home,
and another $150-$200 per subscriber for
home terminals—and those costs don'tin-
clude interest rates. **We must also make
it clear to our partners in the Canadian
broadcasting system that we are counting
on them to recognize our need for future
increases and new services to offset infla-
tion,” he said.

Metcalf began his presentation by run-
ning through accomplishments of the
Canadian cable industry, which finds basic
peneitration at 57%. ‘*[{We have] ac-
complished something no one else has
been able to do, or until recently, ap-
parently even wanted to do—involve the
community in television production,”
Metcalf said, a lunction ‘‘now being

copied by some operators in the United
States’” through telethons and civic meet-
ing coverage.

Metcalf also listed some viewer
statistics. In 1970, Vancouver residents
waltched Canadian stations 51% ol the
time and U.S. stations 49%. By 1980,
Canada’s share increased to 62%. Toronto
also showed a hike according to Metcalf:
from 66% to 75% by 1980. The trend is
continuing, he said, and the reason is
‘‘simultaneous signal substitution™ which
has been ‘‘replacing audience share for
Canadian broadcasters.”

All of which went to show that cable in
Canada is on the verge of a threshold that
operators should prepare for and capitalize
upon, Metcalf said. **We are the vital link,
cable is the access to the future—a future
which is bright indeed,” he concluded. O

ChengheuHencs

| PROPOSED ¢ 1

WKYG(AM)-WQAW(FM) Parkersburg, W.
va. O Sold by Community Broadcasting
Service to Jacor Inc. for $1.4 million.
Seller is owned by Smoot Fahlgren, Bill
Farson and Jim Swearingen, who have no
other broadcast interests. Stations were
bought 10 years ago for $425,000 (BROAD-
CASTING, Oct. 9, 1972). Fahlgren also
heads Fahlgren & Ferris, Parkersburg.-
based advertising agency. Buyer, prin-
cipally owned by Terry Jacobs, owns
wTsJ(aM) Cincinnati; wtow(am) Towson,
Md.: wvolraM) Toledo, Ohio and
wURD(FM) Georgetown, Ohio, last of
which it bought last year for $490,000
(BROADCASTING, Aug. 24, 1981). WKYG is
on 1230 khz with 1 kw day and 250 w
night. WQaw is on 103.1 mhz with 730 w
and antenna 550 feet above average ter-
rain. Broker: R.C. Crisler & Co.

KNCN(FM) Sinton, Tex. O Sold by KNCN
FM C 101.3 Inc. to Tippie Communica-
tions of CC Inc. for $610,000, Selter is
owned by estate of Bruce B. Baxter, which
has no other broadcast interests. Baxter
was principal owner in group which bought
station, then silent, six years ago for
$124,500 (BROADCASTING, Aug. 23,
1976). Buyer is principally owned by He-
nry B. Tippie, who owns 95% of KRIO(AM)
and 92% of KvLyiFM), both Edinburg,
Tex., and is director of Rollins Inc., Atlan-
ta-based group owner of five AM’s, one
FM and three TV’s. KNcNison 101.3 mhz
with 100 kw and antenna 360 feet above
average lerrain.

O Other proposed station sales include:
KBAIAM) Morro Bay, Calif. (BROADCAST-
ING, May 31); KKcs(FM) Colorado Springs
(BROADCASTING, April 26); wzIP(aM)
South Daytona, Fla, (BROADCASTING,
May 31); wxks-aM-FM Medford, Mass.
(BROADCASTING, May 31}; WNBY-AM-FM
Newberry, Mich.; KLiD(aM} Poplar Bluff,
Mo. (BROADCASTING, May 31); KHND(AM)
Harvey, N.D., and WDKN(AM)-WTNQ(FM)

Dickson, Tenn. (BROADCASTING, May
24). (see **For the Record,” page 91).

1 CABLE — =

Cable system serving Jefferson, West
Jefferson and Sparta, all North
Carolina O Sold by V-R Corp. to Essex
Group for about $1.5 million. Seller is
principally owned by Bartlett Rhoades and
Wilbert Vaughn, who also own cable

systems in Jellico, Tenn., and Ramsey and
Brownstown, both Illinois. Buyer is
Greenwich, Conn.-based 65,000-subscri-
ber MSO owned by New York-based in-
vestment house, Oppenheimer & Co.. and
Paul L. Field and Dave W. Pardonner.
North Carolina systems serve 2,000 basic
subscribers and pass 3,300 homes with 80
miles of plant.

! APPROVED

WMAK(FM} Hendersonville, Tenn. O Sold
by Hendersonville Broadcast Corp. 10
Phoenix of Hendersonville Inc. for $1.35
million. Setler is owned by Mooney Broad-
casting Corp., publicly traded, Knoxville,
Tenn.-based group owner of four AM’s
and three FM's. George P Mooney is
president. It also sold subject to FCC ap-
proval, wuUNO(aM) San Juan, PR., for §1.2
million (BROADCASTING, May 24). Buyer
is subsidiary of Phoenix Communications
Group Inc., which is principally owned by
Samuel H. Howard. Phoenix Communica-
tions owns 78% of wvoL(aM) Berry Hill,
Tenn., and one-third of KTRK(FM) Topeka,
Kan. WMAK is on 92.1 mhz with 1.5 kw
and antenna 430 feet above average ler-
rain.

O Other approved station sales include:

WIAM(AM) Marion. Ala.; wrGscam) [CPI
Milton, Fla., wHHL(AM) Pine Castle-Sky
Lake, Fla.; ksoatam) Ava, Mo., and
wiRI(AM) Lenoir, N.C. (see *‘For the
Record,” page 92).

~
Owner Financing
Top 10 Market Class B-FM—Profitable
$6,500,000 including real estate
New England Small Market—Fulltime AM/
Class B-FM—$550,000 terms
Midwest Medium Market—Fulltime AM/
Class B-FM —Profitable
$3,000,000 terms
Midwest Major Market—Class A-FM
Profitable— $ 1,700,000 terms
A Confidential Service to Owners & Qualified Buyers
INCORP.ORATED
MEDIA BROKERS
NEGOTIATIONS FINANCING  APPRAISALS
TV CATV RADIC NEWSPAPERS
% 7700 LEESBURG PIKE, FALLS CHURCH, VA 22043 e (703) 821-2552

\
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Nixon in the news: CBS airs interview
over four days on morning news

Sawyer gets two-hour interview;
former President says he has now
developed ‘live and let live’
attitude toward press; Watergate,
women reporters and role of

First Ladies also discussed

Former President Nixon, who in his time
has had his share of bitter feuding with
members of the press, says that now, ‘‘as
far as I'm concerned, it’s ... live and let
live.”

He made the statement last week in a
taped interview with CBS News Corres-
pondent Diane Sawyer, carried in seg-
ments aired Tuesday through Friday on
CBS Morning News. Il may have been the
kindest word he had for the press—at one
point he said a White House aide in his ad-
ministration characterized the press as
“‘the vultures and the wiltches.”

Discussing the role of First Ladies, Nix-
on said, “‘they try very, very hard,” but
have to cope with “‘myths’” created by the
media, as when Nancy Reagan visits poor
people and the press says she's making
**an gbvious attempt 10 change her image
of being for the rich, and so forth.
Pressed by Sawyer on whether the First
Lady wasn’t in fact trying to change her
image, Nixon suggested that “‘our media
friends should at least report it objectively.
Maybe she really cares about those people.
I happen to think she does.

“And now,” he continued, *‘let's 1alk
about some of the ladies in the press for a
moment. We have 1o realize that men re-
porters can be tough, but women reporiers
think they have to be tougher; they’ve got
1o prove something. And they particularly
feel they’ve got to be tough with other
women.”

It was ‘‘a delightful fellow, Manolo
Sanchez, who worked for us when we were
in the White House years,’ Nixon said,
who described the people in the White
House press quarters as vuliures and
witches, ‘‘the vultures [referring] to the
men, the witches [referring] to the
women.” But, he added, ‘‘let me put it
in the proper perspective. There are a lot of
very good women reporters, both—in the
print media and now in the television
media. And | am not suggesting that they
shouid not be strong and 1ough.”

Asked whether his feeling about the
press should be described as contempt, or
perhaps loathing, Nixon replied, “*No,”
and added: ‘*My feeling about the press is
one of—not personal at all. | have had
good relations, on a personal basis, with
members of the press, going back 35
years. ... On the other hand, the press—

Nixon and Sawyer

the media, [ should say—the media gen-
erally is in an adversary position with
whoever is in a Lop position, particularly
with whoever happens to be President.”

He didn’t feel, he said, that he'd had *‘a
special struggle™ with the press: “*Gen-
erally speaking, [ have taken positions the
press didn’t agree with, | am a conserva-
tive economically; they didn’t agree with
that. I am a hard liner on foreign policy . ..
and they didn’t agree with that. I’ve been
in a position, over and over again, where
as a Republican—most of the press, of
course, being probably nonpartisan but
more liberal than Republicans—I was
simply not their favorite pin-up boy.

**Now | must say—in speaking of Presi-
dent Reagan-—that | admire his press re-
lations. He's done exiremely well ... I do
not believe that the press has a visceral
reaction against him, and maybe did
against me. Maybe it was my manner; |
don’t know. But it was there, and as far as
I’'m concerned, it’s now live and let live.”

Nixon denied Sawyer’s suggestion that
his remarks about women reporiers were
sexist. It’s just, he said, that ‘[ want
women Lo be like women; | want men to
be like men.” There’s “‘a place for both,”
he continued, venturing that in this cen-
tury there will *‘certainly be a woman Vice
President™ and *‘possibly a woman Presi-
dent.”

**And that is good,” he said. ‘‘But they
are going to be that not because they are
like men, but because they are like
women. Look, women can be sirong, they
can be very tough in the gquestion[ing] and
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so forth and so on. I want them to do all
that, but I don’t think they have to ...
demonstrate that they can be as crude and
as ruthless and as wvulgar as men are,
frankly, because they shouldn’t be and
they aren’t, and the moment they do, they
lose something.””

The Morning News segments were from
a two-hour inlerview conducied by
Sawyer, co-anchor of the newscast, at Nix-
on’s New Jersey home. They covered a
wide range of subjects including—on its
10th anniversary—the Watergaie break-in
that led 10 his downfall as President. Inter-
viewer and interviewee needed no in-
troductions: Sawyer worked for Nixon in
the White House and then was his full-
lime assistant for almost three years in the
writing of his memoirs before she joined
CBS News in August 1978, m]

Graham on journalism
in post-Watergate,
post-Vietnam world

Washington Post Co. chairman
says days of investigative
journalism won’t subside

Katharine Graham, chairman of the
Washington Post Co., told graduates of the
Massachusetts Institute of Technology
that the days of an American press that is
content 1o ‘‘publish more or less what the
established order wants published™ are
““dead and gone.’” Graham made the
remarks in a commencement address last




Air news. American Airlines passengers flyingselected flights out of New Yorkdo not have to forego their daily TV newscasts from Indepen-
dent Network News. Under agreement between Weix Inc. and American, the INN: Midday Edition is being offered via cassettes on nonstop
DC-10 and 747 flights to Los Angeles, San Francisco and Dallas-Fort Worth. The showings are during afternoon and early-evening hours,
Monday through Friday. The 3C-minute program, produced by Weix New York and transmitted by Westar |l satellite weekdays to approx-
imately 60 cities, is anchored by Claire Carter and Marvin Scolt (shown at left in studio and at right on screen in American piane).

g

week in discussing the relationship among
the press, government and society.

She said Watlergate and Vietnam
revilalized the tradition of an “‘indepen-
dent, irreverant, journalism in our coun-
try." Graham said the tradition had been in
“abeyance’ before the sixiies came along
while the press considered itself *‘part of
the establishment.” **You didn’t question
as much or at least as fundamentally the
motives or veracity of the government of
your country. We behaved then the way
the 1982 government wishes we would
behave now,” Graham said.

But despite their revived independence,
Graham said, journalists are *"not judges.
We are not morally superior custodians of
others.” Instead she contended: **I am
speaking only ol a revivified sense and un-
derstanding of our role that emerged in
the 1960's and 1970’s, in relation to the
war in Vietnam, as well as the multiple
corruptions uncovered in Watergate.”

Graham noted that the ““conscientious
journalist must continually be asking
him or herself where private citizenship
begins and ends, and where journalistic
imperatives take over’” She pointed oul
that such a role makes it difficult to be
“generally understood™ or loved. Com-
paring the roles of the scientific and jour-
nalistic professions, Graham said: **Both
of us believe our line of business does not
just respond to American human values,
but rather is an integral aspect of them.”

She also addressed charges that the
press has become “destructively cynical
and disrespectful of all authority,
unrestrained and reckless in our assaults
on public figures who were merely trying
to gei the public business done.”” Graham
agreed that there was some merit 1o the
charge but argued it is **pretty well gone. It
arose,” she said, ‘‘partially from the lack
of a professional understanding—on the
part of many young people who surged
into journalism —of investigative reporting
and the discipling it involves.' In]

Rather says media’s
role is as watchdog

““It is not the proper role for a journalisi lo
be an atlack dog and go for the throat, but
il is every bit as dangerous 10 be a lap dog.
The proper role is to be a watchdog.” CBS
anchorman Dan Rather told members of
the National Press Club in Washington
last week. Rather was guest speaker for the
club’s consumer journalism awards
ceremony.

In his remarks Rather discussed the
Reagan administration’s relationship with
the press.

He noted there was always ‘*predictable
conflict’”” beiween the White House and
the press and said he would be concerned
if that conflict didn’t exist. In his view,
Rather said, the President **doesn’t mind
being covered by the press'” and he would
personally give Reagan *“good marks’ in
accessibility 1o the press. ) '

Although, Rather said, there 1s merit to
complaints about a White House decision

permission for cameras in courtrooms.

in city

Neweu sizstt

Confidentiality protected. Press won battle to preserve confidentiality of sources in
decision involving McGraw-Hill trade publication that was handed down by U.S. Court of
Appeals in New York. Court held that company was not required to disclose confidential
sources in antitrust case that several states had filed against 17 oil companies, accusing
them of price-fixing. Appeals court, in reversing ruling of district court that held company in
contempt for not releasing information, siressed necessity of “confidentiality” in "pivotal
function of reporters to collect information for public dissemination.” Publication involved
was Platt'’s Oilgram Price Service, which reports sales, prices and developments in
petroleum industry. States had subpoenaed information because they said alleged
conspiracy might have been aided by information leaked to trade publications.

O
Backgrounder. Political reporters will soon have new research tool. Associated Press and
Mead Data Central (MDC) announced last week they will put logether computer data
base containing regularly updated and expanded information on candidales and 1ssues as
well as background material on pnmary and general elections for Congress and key state
offices. Information will come from AP bureaus in every state. To gel at matenal, reporters
and other users will need Nexis terminal from MDC. (Nexis i1s established data base
containing editorial content of major consumer and trade press.)

a
More time, Massachusetls is extending its two-year-old experiment allowing cameras in
slate courltrooms. Commitlee of 13 media representatives. judges and lawyers is
expected 1o make report and recommendations on use of television and still cameras
this summer, and state's Supreme Judiciat Court will decide whal, if any. restrictions to put
on cameras before new courl year begins in September. State is one of 16 now
experimenting with cameras in state courts; 18 other states have granted permanent

[m]
Still thriving. CBS-owned wssm-tv Chicago feared its ratings might plummet with
departure of its star anchor, Bill Kurtis, last February. Kurtis joined CBS's Morning
(BROADCASTING, Jan. 4), However, May sweeps show weewm-Tv still holding lead for newscasts
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harring reporiers from asking questions
during photographic sessions, this actually
iliustrates Reagan’s ‘‘unwillingness to
duck questions.” Rather said, since the
President has responded positively 1o re-
quesis for more press conierences.

But Rather’s tone changed: ‘‘Having
said gracious things about President
Reagan | now have something critical to
say"’ He expressed disappointment in the
President for allowing his administration
lo *‘frustrate the people’s right to know.”
And he noted that he was puzzled by the
administration’s attempts to alter the
Freedom of Information Act because of
the President’s *public openness’’ He de-
scribed that attempt as ‘*‘menacing.”

Rather also criticized the administra-
tion’'s campaign to plug news leaks. **[l ex-
pected] this administration to open the
doors of government. not close them,”” he
said.

During a question and answer session,
Rather said if he could ‘‘redesign’ the
evening news he first would increase it to
an hour. When asked if the discrepancy
between television and print journalism
salaries was fair, he stated that it was not.
““In some ways print journalism is harder.”
he said.

One press club member asked the CBS
newsman if he thought TV’s concentrat-
ing on war increases the public’s appetite
for war. He replied that he was not a

sociologist and was not sure. but thought
war on TV has been one of the greater

influences in the rethinking of our attitude
toward war.”

Winners of the press club awards for ex-
cellence in consumer journalism were:

Roberta Baskin, WLS-TV Chicago
Sylvia Chase, ABC - Citation. TV

Randy Ripplinger, KATU-TY Poriland, Ore.
lion, TV,

First place, TV

Cita-

Scott Smith, WCFL(AM) Chicago O First place, radio.

Danny Zwerdling, National Public Radio
radio.

Citation.

Tony Mauro and John T. McGowan, Gannetl News
Service =5 First place, wire.

For the Recorda

As compiled by BROADCASTING May 24
through May 28, and based on filings,
authorizations and other FCC actions.

Abbreviations: AFC — Antenna For Communications.
ALJ—Administrative Law Judge. alt.—alicrnate.
ann.—announced. anl.—antenna. aur.—aural. aux.—
auxiliary, CH—critical hours. CP—construction per-
mit. D —day. DA —directional antenna. Doc. —Docket.
ERP —ciTective radiated power. HHAAT —height of un-
tenna above average 1errain. khz —kilohernz, kw—
kilowauts. m—meters. MEOV —maximum cxpected
operation value. mhz —mcegaherniz. mod. —modilica-
tion. N—night. PSA—presunrise service autherity.
RCL—remote control location. S-A —Scicntific Atlan-
ta. Sll—specitied hours. Sl.—studio location. TlL.—
transmitier location. trans.—transmitter. TPO—
transmitter power oulputl. Uf—unifimited hours. vis.—
visual. w—wulls. " —noncommercial.

New stations

FM applications

® Glendale, Ariz.—Interstale Broadcasling Systems
of Arizona Inc. seeks 103.5 mhz. 80 kw. HAAT: 2,154
fi. Address: 1740 West Katella, Orange. Calif. 92667.
Principal: Subsidiary of Inierstate Broadcasting
Systems Inc.. which is principally owned by Paul J.
Toberty Financial Corporation. which in turn is owned
by Paul J. Toberly and wife. Joyce. Iniersiaie Broad-
casting Systems owns KYMS(FM) Santa Ana, Calif,
KBRN(AM) Brighton. Colo.. and KRDS(AM)
Tolleson. Ariz. Filed May 21.

® Lake Havasu City, Ariz.—K-BOM Broadcasiing
seeks 105.1 mhz, 100 kw, HAAT: 796 fi. Address: 62
South Smoke Tree, Lake Havasu City 86403-0022.
Principals: Kenneth A. Jones, Kevin Shepardson and
Gary F Baumkirchner (one-third each), who have no
other broadcast interesis. Filed May 24.

® Lake Havasu Cilty. Ariz.—Nikki Coven Hill seeks
105.1 mhz. Address: 2417 North 361h Sireet, Phoenix.
Ariz. 85008. Principal: Applicant has no other broad-
cast interesis. Filed May 24.

8 Lakepori. Calif. —Merkin Broadcasting seeks 98.3
mhz. 3 kw, HAAT: 2,480 fi. Address: 210 First Streel.
Lakeport, Calif. 9545 3. Principals: John Moorhead and
Gordon Johnson (50% each). Moorhead is truck
mechanic. Johnson is Lakeport civil servant. Neither
has other broadcast interests. Filed May 24.

8 Los Osos-Baywood Park. Calif.— Alpert Broadcasi-
ing Co. seeks 101.3 mhz, 4.35 kw, HAAT: 1,528 fi. Ad-
dress: 450 Mitchell Road. Cape Elizabeth, ME. 04107.
Principal: Barbara A. Alpert and family. who have no
other broadcas interests. Filed May 24.

8 Los Osos-Baywood Park. Calif.—Coasial Broadcasi-
ing Co. seeks 101.3 mhz, 4.7 kw, HAAT: 1,516 fi. Ad-
dress: 37194 Berkshire Drive. Madera, Calif. 93637.
Principals: Joseph M. Perez (50.1%). James C.
Thompson (35%). Roberl P Hess (13.9%) and H.
Kent Randles (1%). Perez is chief engineer ai
KFTY{TV) Santa Rosa. Calif. Thompson is former
president and general manager of KSEE(TV) Fresno.
Calif. Hess is chief engineer at KSEE. Randles is chief
engineeral KEMR (EM) Stockton. Calif. Filed May 20.

8 Los Osos-Baywood Park, Calif.—Eduardo Diaz

seeks 101.3 mhz. 4.79 kw, HAAT: 1.506 fi. Address:
10370 Vista Del Cerro. Santee. Calif. 92071, Principal:

DWIN TORNBERG

& COMPANY,

INC.

Negotiators For The Purchase And Sale Of
Radio And TV Stations ® CATV
Appraisers ¢ Financial Advisors

P.O. Box 5437

Washington, D.C. 20012
Tel: (202) 291-8700

Broadcasting Jun 7 1982
90

Eduardo Diaz (100%). who is accounl execulive at
KCBQ(AM) San Diego. Filed May 24.

8 Los Osos-Baywood Park. Calif.— Robent T & Robert
A. Mindie seeks 101.3 mhz, 50 kw, HAAT: 1,445 fi,
Address: 232 via Eboli. Newpori Beach. Calif. 92663.
Principals: Robert A. Mindie (75"%) and son. Roben T.
Mindie (25%). Elder Mindie is retired broadcasiing
engineer. Younger Mindie is elecironic engineer
Neither has other broadcast interests. Filed May 20.

8 Los Osos-Baywood Park, Calif.—Osos Valley Broad-
casiers seeks 101.3 mhz. 5.46 kw. HAAT: 1.403 fi. Ad-
dress: 127 35th Street. Newport Beach. Calif. 92663,
Principals: Denise Di Sandro and Michael P Penrose
(50% each). who have no other broadcast inleresis.
Filed May 24.

8 Los Osos-Baywood Park. Calif.—Roule One Radio
seeks 101.3 mhz, 3.6 kw, HAAT: 1.480 fi. Address:
2300 Notlingham Avenue. Los Angeles 90027. Prin-
cipals: Ari James. Johnny Gilbert and Sieven Fuss
(one-third each). Fuss owns KSQU(FM) Weed and is
applicant for new FM a1 Tafi. both California. James
owns 45% of applicant for new FM al Laramie. Wyo.
(BROADCASTING. June 23. 1980}.

8 Rohnert Park, Calif.— Edward and Alina Abramson
seeks 104.9 mhz. 3 kw, HA AT: 300 ft. Address: Roule
2, Box 200A, Chico, Calif. 95926. Principals: Edward
Abramson and wife, Alina, who also are applicants for
new FM al Paradise. Calif. (BROADCASTING. May
11). Filed May 19.

8 Rohnert Park. Calif.—California/Coast Com-
munications seeks 104.9 mhz, 470 w, HAAT: 777 fi.
Address: 2020 Pinehurst Road. Los Angeles 90068.
Principal: Frank S. Kilpatrick (100%), who has no
other broadcast interests. Filed May 24.

8 Rohnen Park. Calif. —F. Roberi Fenton seeks 104.9
mhz. 267 w, HAAT: 1,049 ft. Address: 2437 Easi
Orangeburg Avenue. Modesio, Calif. 95353. Principal:
F. Robert Fenton (100%), who owns 50" of Kilibro
Broadcasting Corp.. which owns KF1V(FM) Modesto.
Calif.. KPLS{AM) Santa Rosa. Calif.: 51"h of
KTOM (AM)-KWYT(FM) Salinas. Calif., and 50% of
aMY%(AM)-KRFD(FM) Marysville, Calif. Filed
May 20.

8 Rohnen Park-Sebastopal, Calif.—Twin Oaks Broad-
casting Co. seeks 104.9 mhz, 1.05 kw, HAAT: 512 ft.
Address: 2281 Crane Canyon Road, Santa Rosa, Calif.
95404. Principal: Lynn E. Hendel {100%) and
Elizabeth B. Michaels (limited partner). Michaels®
husband. John Q. Hearne. owns 15% of KSRF(FM)
Santa Monica, Calif. Hearne's father. John P. Hearne.
owns 45% of KFXM(AM) San Bernardino and co-
g}vneg KDUO(FM) Riverside. both California. Filed
ay 24.

® Fountain, Colo.—B&D Wireless Radio Inc. seeks
106.3 mhz. 3 kw, HA AT: -48 fi. Address: 4840 River-
bend Road. Boulder 80301, Estimated construction
costs: $56,000: first-quarier operating cost: $35.500.
first-quarter revenue: $30.000. Principals: Belsy
Skibitsky, Diane M. Greenlee (35% each) and their



husbands. Robert 13. Greenlce and Raymond
Skibitsky (15% each). Raymond Skibitsky is general
manager of KADE(AM)-KBCO(IFM) Boulder, Colo..
of which Greenlees are owners. iled May 20.

B Rifle. Colo.—Ronald L. Bryant seeks 105.3 mhz,
100 kw, 11AAT: -78 f1. Address: 3101 Parklawn Drive,
Midwest City, Okla. 73110. Principal: Ronald L. Bryant
(100%). who was formerly principal in applicant lor
new 1°M at Duncan, Okla., before case was settled and
dismissed. has no other broadcast interests. Filed May
24,

® Rille, Colo.—Mesa Broadeasting ol Colorado seeks
105.3 mhs, 100 kw, IIAAT: 530.5 I'. Address: 311
South Gillete Avenue, Gilleue, Wyo. 82716, Prin-
cipal: Susun K. Hughes (100%), who is vice president
and general manager ol KOLL(FM) Gilleue, Wyo.. of
which her husband, Siephen L. [lughes. is president
and 45% owner. Filed May 24,

® Spirit Lake, lowa—Marquerite E. Kleven seeks
103.9 mhz, 3 kw, [IAAT: 400 fi. Address: 1325 Nellie
Street. Sturgis. S.1D. 57785, Primcipal: Margucerite E.
Kleven, who owns 21.25% of KLTC Dickinson, N.D.,
and 21.25% of permitiee for new "M there. Also. owns
45% of KKCM(AM) Waite Park/St. Cloud, Minn.,
and 18% ol KBHB{AM)-KRCS(FM) Sturgis. S.D.
Filed May 21.

8 Chubbuck-Fort llall, ldaho—Good Times Inc.
sccks 98.3 mhe. 3 kw, HAAT: -141.5 fi. Address:. 140
Burnside, Pocatello, 1duho 83202. Principals: Jumes T.
Goddard (504%), J.A. Nicflenegger (40%) and Louis C.
Erck (10%). who own KKLE(AM) Chubbuck. Filed
Muay M4,

B [daho Falls. ldaho—Pamela A. Mathis seeks 103
mhe, 100 kw, 11AAT: 1,487 fi. Address: 303 Polk, Twin
Falls. idaho 83301. Estimated construction costs: $72.-
000; first-quarter operating cost: $33,000: firsi-year
revenue: $75.000. Principal: Pamela A. Maihis
(100%), who is reporier with KMUT(TV) Twin Falls,
Idaho. Filed May 21.

B ldaho Falls, Idaho— Celestino Montoya seeks 103.3
mhe, 100 kw, [IAAT: 1,487 fi. Address: 1360 Douglas
Streer, Qgden, Uwsh 84404, Principal: Celestino Mon-
1oya (100%), who is also applicanit for new FM's al Las
Vegas and Casper. Wyo. (see below). Filed May 24,

8 North Muskegon, Mich.—LIDM Broadcasiers Inc.
secks 98.3 mhe, 2.6 kw, HAAT: 321 fi. Address: 175
West Apple. Muskegon, Mich. 49443, Principals: Lee
A. Gorback, David S. Czurak and Michael M.
Knowlion (one-third cach). Czurak owns 12% of
WLKI(FM) Angola, Ind. Others have no other broad-
cast interests. Filed May 19.

B North Mankaio, Minn.—Eagle Broadcasting Co.
sceks 96.7 mhz, 1.7 kw, HAAT: 395 1. Address: Rural
Route No. 1, Sherburn, Minn. 56171. Principal: David
E Worthley is majorily partner and has no other broad-
casl inlerests.

® North Mankale. Minn.—North Mankaio Com-
munications Co. seeks 96.7 mhz, 3 kw, HAAT: 300 f1.
Address: 814 1%h Sireei. N.E.. Rochesier, Minn.
55901. Principal: Lucille S. Bill (100%), who is wife of
Howard G. Bill, president and owner of KOLM(AM)-
KWWK(FM) Rochester, Minn., and 51% owner of ap-
plicant for new FM at Ottumwa. lowa. Filed May 24,

® Charlesion, Miss.—Tallahaichie Broadcasting
Systems seeks 94.3 mhz, 2 kw, HAAT: 364 fi. Address:
307 Chesinui Street, Charleston, Miss. 38921. Prin-
cipals: Thomas U. Reynolds and Keith Bloodworth
{50% each), who have no other broadcast inierests.
Filed May 24.

B Las Vegas., Nev.—Lorraine Walker Arms seeks
106.5 mhz. 100 kw, HAAT: 1,250 fi. Address: 100
North Arlinglon. 17-F, Reno. Nev. 89503. Estimated
construction costs: $5282.000:. firsi-quarler operaling
cost: $65,000; first-year revenue: $315.000. Principal:
Lorraine W. Arms (100%), who is former presidemt
and general manager of KCBN{AM)-KRNG(FM)
Great Falls, Mont. Filed May 21.

B Sparks, Nev.—Pepper Schuliz seeks 92.1 mhz, 500
w. [{AAT: -530 fl. Address: 527 10th Sireet. Sparks
89431-0811. Principal: Pepper Schuliz (100%)} who has
no olther broadcast interesis. Filed May 19.

® Winchesier lownship, Nev.—William H. Hernstadt
seeks 106.5 mhe, 100 kw, HAAT: 1,257 fi. Address:
3111 Bel Air Drive. Winchester 1ownship 89109. Prin-
cipal: William H. Hernstadt (100%), who also is presi-
dent and principal owner of WKAT{AM) Miami
Beach. Fla., and applicant for new FM's at Norh
Miami Beach (BROADCASTING. July 20, 1981) and
Dayton 1ownship. Nev. Filed May 24.

8 Newark, N.J.—Lalin American Radio Broadcasters
seeks interim operating authority for 105.9 mhz, 10 kw.
Address: PO. Box 2, Cidra, PR. 00639. Principals:
George M. Arroyo. Esperanza T. Arroyo, Jose J.
Arzuaga and ldalia Arzuaga (25% each). George Ar-
royo owns 90% of WBRQ(FM) Cidra. PR.: 90% of
WBJA(AM) Guayama. PR.: 25% of WIBS(FM) Saint
Thomas, V.L. Jose owns WREI-AM-FM Quebradillas,
PR. ldalia Arzuaga is sales manager at WREI-FM.
Filed May 18.

® Mount Vernon, (thio—Knox Communications
seeks 98.3 mhz, 1 kw, HAAT: 480 fi. Address: 906
Lloward Sirect. M1. Vernon 43050. Principals: John W.
Smith Sr. (35%). John W, Smith Jr. (30%}, Damon A.
Nelson Jr. (30%) and Phil Nichols (5%). John Smith
Sr. is Jeffersonville. Ind., radio consultant, and also
principal in four applications for new FM’s. Filed May
21.

® Irmo. 8.C.—Radio [niermart Corp. seeks 102.3
mhz, 3 kw, HAAT: 316 fi. Address: PO. Box 2696, 522
Park Sireer. Jacksonville, Fla. 32203. Principal: James
E. Martin Jr. (100%). who is president and 78% owner
of WMKMI{FM) St. Augustine, Fla.. and 100% owner
ol applicant for new FM at Florida City, Fla. (BROAD-
CASTING, Feb. 15). He also owns 2.3% of
WAWS(TV) Jucksonville, Fla. Filed May 24.

® North Charlesion. 5.C.— Haynes Communications
Co. seeks 96.1 mhz, 100 kw, HAAT: 939 fi. Address:
PO. Box 31235, Jackson. Miss. 39206. Principals: Carl
Haynes (90%) and sister, Deborah Chunn (10%). who
also are applicanis for new FM at San Springs. Okla.
Haynes is former 23% owner of WTUP(AM) Tupelo,
Miss.. and is applicant for new FM's al Neederland.
Tex.. Le Claire. lowa: and 75% of applicant for new FM
at West Memphis. Ark. Filed May 20.

® Temple., Tex.—Bell Cily Broadcasting Co. seeks
101.7 mhe, 358.2 kw, HAAT: 299 fi. Address: 8515
Hauon Sireer. Houston 77025, Principals: Teresa L.
watts (51%) and husband, William A. Waus (49%).
William Waus is weekly program host at KUHT-TV
Houston and reporier and anchorman at KPRC radio,
tousion. Filed May 24.

8 Temple, Tex.—MaryMc Broadcasting Co. seeks
101.7 mhz, 2.82 kw, HAAT: 310 t1. Address: 340 Bowie
Street, Besumont, Tex. 77704. Principal: Mary McFad-
din Pyle (100%), who controls 10% of Pyle Com-
municalions Inc.. licensee of KIKM-AM-FM Sher-
man, Tex. Pyle Communications also owns 90% of
KTLK(AM)-KWIC(FM) Beaumont. Tex. Filed May
24.

® Temple, Tex.—MCB Broadcasting of Texas lnc.
seeks 101.7 mhz. 3 kw, HAAT: 300 fi. Address: 318
West Boardman. Youngsiown. Ohio 44503. Principals:
Mary S. Marsh (44.5%), William C. Bartels and wife,
Connie Y. Bartels (22.2% each} and Robert D. Hanna
(}1.1496). Marsh and Bariels are also applicants for new
FM at North Las Vegas (BROADCASTING. May 3).
Hanna is Dallas media broker and controlling
stockholder of KCLW{(AM) Hamilion, Tex.. 33%
owner of KROX(AM) Crooksion, Minn.. and 100%
owner of Maverick Broadcasting lnc.. proposed
assignee of KERC(AM) Eastland, Tex. Filed May 24.

B Casper, Wyo.—Burion Broadcasiing Inc. seeks
.106.9 mhz, 100 kw, HAAT: 1.854 f1. Address: 96 Davis
Tee. Sheridan, Wyo. 82801. Principals: Cheryl Burlon
(51%) and Fred Wamhoff (49%). Burion is general
manager of KROE-AM-FM Sheridan, Wyo, Wamhoft
is general manager of KFTM(AM)-KBRU(FM) Fort
Morgan, Colo. Neither has other broadcast interests.
Filed May 24.

® Casper, Wyo.—Harvey Q. Gregory seeks 103.7
mhz, 57.7 kw, HAAT: 1,929 fi. Address: 6800 South
Cloverdale Road. Boise. Idaho 83709. Principal:
Harvey Q. Gregory (100%). who has no other broad-
cast interests. Filed May 24.

® Casper. Wyo.—Celestino Monioya seeks 106.9
mhz, 57.7 kw, HAAT: 1,929 fi. Address: 1360 Douglas
Street, Ogden. Uiah 84404, Principal: Celestino Mon-
1oya (100%), who is also applicanmt for new FM's at
Idaho Falls. Idaho (see above) and Las Vegas. Filed
May 24,

® Casper, Wyo.—Wyoming Family Broadcasting Inc.
seeks 106.9 mhz, 100 kw, HAAT: 1,825 fi. Address:
2132 West 42nd Sireet. Casper 82604. Principal: Prin-
vipally owned by Karen K. Loucks, who has no other
broadcast imerests. Filed May 24.

AM actions

8 Honolulu— Wilson-Tipton Broadcasting Co.
granted 1310 khz, 5 kw-U. Address: 4066 Black Point
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Road, Honolulu 96816. Estimaled construction costs:
$108,000; firsi-quarier operating cost: $120,000; firsi-
quarter revenue: $340,000. Principals: Robert S. Wilson
und John K. Tipton (50% each}. Wilson is former vice
president, general manager and 35% owner of
KKAU(AM)-KQMQ(FM) llonolulu. Tipion is
Lakewood. Colo.. commercial real estale saulesman.
(BP-810421AF). Action May 6.

® Pearl City. Hawaii— ALin Adams granted 1380 khz.
5 kw-U. Address: 1152 Bishop Si., Honolulu. Est-
mated construction costs: $60, 100 first-quarier operat-
ing cost: $135.925 und revenue $23.000. Format: MOR.
Principal: Adams is former disk jockey. He has no
other broadcast interesis. (BP-790338AA). Action
May 6.

FM action

® *Charleston, {ll.—Eastern lllinois Universily
granied 88.9 mhz. 4 kw, HAAT: 166 . Address:
Charleston, 111. 61920. Estimaied consiruction costs:
$66,000: first-year operating cost: $98.000. Principal:
Noncommiercial, educational institution which has no
other broadcast interests. Daniel E. Marvin Jr. is presi-
dent. (BPED-810602A A). Action April 28.

TV action

B8 Panama City. Fla.— Kenneth B. Darby ¢l al granted
ch. 28, ERP 4404 kw vis., 440 kw aur. HAAT 827 f1..
ant. heighl above ground: 835 fi. Address: 5775 Eunice
Coun, Tallahassee, Fla. 32303. Estimated construction
cost: $173.750; first-year operating cost: $173.750;
first-year operating cost: $120,000; first-year revenue
$350.000. Consultant Edward M. Johnson & Associ-
ates, Knoxville. Principals: Group of 11 stockholders.,
including Kenneth B. Darby (9%) and Edward M.
Johnson (10%). Darby is producer at WFSU-TV
Tallahassee. Johnson has ownership interests in four
AM’s in Tennessee and also is applicani for several
new FM's and TV's. (BPCT-820122KE). Action May
20.

Ownership changes

Applications

B KBAI(AM) Morrow Bay. Calif. (1150 khz. 5 kw-
U) —Seeks transfer of conirol of Morro Bay Invest-
ment Corp. from stockholders (100% before: none
afier) 1o Alan Evereu (none before; 100% afier). Con-
sideration: $700,000 (BROADCASTING. May 31).
Principals: Sellers are Roben E. Darling. Dino R.
Fulvio (37.04% each). Larry E. Kelley (15.23%).
Michael Cardenas (6.17%) and Darling’s father-in-law.
Stanley W. Swenson (4.53%), who have no other
broadcast interests. Buyer Evereit is Huninglon Park.
Calif., real estale investor and has no other broadcast
interests. Filed May 20.

8 KKCS(FM) Colorado Springs (101.9 mhz, 50 kw,
HAAT: 310 fi.) —Seeks assignment of license from
Mouniain Center Broadcasting Co. 10 Walion Siations
Colorado 1nc. for $1,020,000 {(BROADCASTING,
April 26). Seller is principally owned by Dale Palmer,
Al Burke and Steve Adams, who are also principal
owners of co-located KKCS(AM), KTYL-AM-FM
Tyler, Tex., and KIBA-TV Farmingion, N.M. KKCS-
FM was bought three years ago along with
KKCS(AM) for $765.000 (BROADCASTING, May
14, 1979). Buyer is Pebble Beach. Calif.-based group
owner of three AM's and 1wo FM’s principally owned
by John B. Walion, who also bought co-localed
KYSN(AM) for $1.3 million (BROADCASTING,
May 24). Filed May 21.

B WZIP{AM) South Daylona, Fla. (1590 khz, 1 kw-
D) —Seeks assignment of license from Vacalionland
Industries Inc. 10 Creative Broadcasting Inc. for $370,-
000 (BROADCASTING, May 31). Seller: Jerry Kieffer
(100%) , who bought station last year for $385.000 and
must sell due 10 financial difficuliies. Buyer: Glenn
Summers and Frank Canale, on-air personalities ai,
respectively,. WOBM{AM) Lakeland and co-owned
WOBM-FM Toms River. both New Jersey, and have no
other broadcast interesis. Filed May 24,

8 WXKS-AM-FM Medford, Mass. (AM: [490 khz, 5
kw-D: FM: 107.9 mhz. 21 kw, HAAT: 720 I1.) —Seecks
assignment of license from Hefiel Broadcasting Corp.
10 Pyramid Broadcasiing for $15 million (BROAD-
CASTING, May 31). Seller is Honolulu-based group
owner of three AM’s, four FM's and two TV's prin-



cipaily owned by Representalive Cecil Hefiel (D-
Hawaii) who bought stations three years ago for $4.25
million (BROADCASTING. Jan. 1, 1979). Heftel
Broadcasting also owns 10% of WTFM(FM) Lake Suc-
cess. N.Y. Buyer is general parinership of WXKS-AM-
FM employes and group of limited investors headed by
controlling partner Richard M. Balsbaugh. vice presi-
dent and general manager. and includes Arnie
Ginsburg. stalion manager: Janel Karger. general sales
manager. Sunny J. Whiie, FM program direclor;
Robert Kline. business manager. and Dorothy Jones.
assislanl general manager. None have olher broadcast
interests. Filed May 19.

8 WNBY-AM-FM Newberry. Mich. (AM: 1450 khz,
I kw-D, 250 w-N; FM: 93,5 mhz. 3 kw, liAAT: 300
fi.) —Seeks assignment of license from Prime Time
Productions Inc. 10 Jack S1. Andre for §160.,000. Seller:
Alfred E. Thomas and Janet M. Johnson (50% each)
who have no other broadcast interests. Buyer is general
manager al WNBY(AM) and has no other broadcast
interests. Filed May 19.

8 KLID(AM) Poplar Bluff, Mo. (1340 khz, 1 kw-D,
250 w-N) —Seeks assignmenl of license from Lucille
Lidenton to Poplar Bluff Broadcasters Inc. for $475,000
(BROADCASTING. May 31). Seller has no other
broadcast inlerests. Buyer: Closely held group of 11
stockholders headed by Bruce W. Schneider, president
and 20% owner. He is president and principal owner of
St. Louis. Mo.. station representative firm and has no
other broadcast inleresis. Filed May 21.

8 KHND(AM) Harvey, N.D. (1540 khz, 500 w-D)—
Seeks assignmenlt of license from Shamrock Com-
munications Inc. 1o Amber Waves Communications
Inc. for $270.000 plus $25.000 for accounts receivable.
Seller: D. Thomas McKinnon (100%). who has no
other broudcasl interests. Buyer: Friiz G. Onken
(100%). who has no other broadcast interests. Filed
May 19

8 WDKN(AM)-WTNQ(FM) Dickson, Tenn. {AM:
1260 khz. | kw-D: FM: 102.3 mhz. 3 kw, HAAT: 250
f1.) —Seeks assignment of license from Dickson Coun-
1y Broadcasling Co. to American Communications Inc.
for $700.000. (BROADCASTING. May 31). Seller: C.
S. Hawkins (100%), who is also president and 519
owner of WAEW(AM)-WXVL(FM) Crossville, Tenn,
Buyer is owned by Siephen H. Colirin. chairman
(87.5%, David T. Christofferson (12%) and Roderick
Waldorf (.5%). Coltrin is New York radio consuliant.
Christofferson is Nashville aitorney. Neither has other
broadcasl inlerests. Filed May 24.

Actions

8 WJAM(AM)} Marion, Ala. (1310 khz, 5 kw-D)—
Granted assignment of license from Radio Marion Inc.
to Marion Communications Inc. for 8235.000. Seller:
James H. Dennis (50%). father-in-law. John T. O'Neal
and O'Neal's wife, Clara 0. (25% each). They own
WLKF(AM)-WEZZ(FM) Cianion. Ala. Buyer:
Closely held group of 23 stockholders. Ernest L.
Palmer is president and 26% owner. Henry E. Smith 111,
secretary/ireasurer, owns 26%. Palmer is superinten-
dent for Perry County Board of Education, Marion.
Smith is announcer/chief engineer at WACT-AM-FM
Tuscaloosa. Ala. None have olher broadcast interests.
(BAL-811027GN). Action May 19.

8 WFGS(AM)[CP] Milion, Fla. {1330 khz. 5 kw-
D) —Granted assign ment of license from Wells Broad-
casting Inc. 10 Roben A. Swilzer for $47.200. Seller:
Aaron J. Wells has no other broadcast interests but will
retain optlion for minority interest in proposed siation.
Buyer is Omaha. Neb.. and Newbury Park.. Calif..
radio equipment supplier and has no other broadcast
interests. (BAP-811223HV). Action May 17.

8 WHHL(AM) Pine Casile-Sky Lake, Fla. (1190 khz.
1 kw-D) —Granted assignmenl of license from Borgen
& Murphy 1o Suntime Radio Inc. for $385,000. Seller is
owned by Obed S. Borgen and Kingsley Murphy Jr.
(50% each) who own KCHK(AM) New Prague, Minn.
Borgen also owns KFIL-AM-FM Preston.
KWMB(AM) Wabasha and WMIN(AM) Maplewood,
all Minnesota, and WMCW(AM) Harvard, lll. Buyer
is owned by group of inveslors including A.J. Donahue
and Charles D. Schwariz. Donahue heads group which
last year boutht WSTC(AM)-WYRS(FM) Stamford,
Conn. (BROADCASTING. July 20, 1981}. Schwartz
is president of radio division of Broadcast Enterprises
National Inc., Philadelphia group of five AM's, three
FM’s and one TV. (BAL-820405HH). Action May 18.

B KSOA(AM) Ava., Mo. (1430 khz, 500 w-D)—
Granted assignment of license from Floyd Broadcast-
ing Inc. 10 Ava Broadcasting Inc. for $125.000. Seller:

W. Dave Floyd (100%). who acquired KSOA last year
for $125.000 (BROADCASTING. Aug. 17, 1981).
Buyer: Joseph E. Jindra and wife. Susan K. (20%
joinuy), Roland H. Brummer and wife, Beuy J. (20%
jointly), Connie K. Chapin. Kenneth Holmes and Terri
A. Black (20% each). Joseph Jindra is sales manager at
KRIZ-AM-FM Beloit. Kan. Susan Jindra is restorative
aide al Beloit nursing home. Roland Brummer is Beloit
businessman. Chapin is librarian. Holmes is banker.
Black is secretary. None have olher broadcast inlerests.
(BAL-820322HL). Action May 17.

8 WIRI(AM) Lenoir, N.C. (1340 khz, 1 kw-D. 250 w-
N}—Granled transfer of control of WJRI Inc. from
Grace R. Stewen and John P. Rabb 10 Katherine B.
Rabb. Consideration: $300.000. Principals: Sellers own
66.77% of stock. Buyer is mother of sellers and cur-
rently one-third owner of WJRIL. She also owns one-
third of WGCD(AM) Chester, S.C. {(BTC-820222HK).
Action May 19.

8 WMAK(FM) Hendersonville, Tenn. (92.1 mhz,
1.5 kw, ant. 430 f1.) —Granled assignment of license
from Hendersonville Broadcasting Corp. to Phoenix of
Hendersonville Inc. for $1.35 million. Seller is owned
by Mooney Broadcasting Corp.. publicly lraded. Knox-
ville. Tenn.-based group owner of four AM's and three
FM’s. George P Mooney is president. Mooney Broad-
caslting also sold, subject Lo FCC approval,
WUNO(AM) San Juan, PR.. for $1.2 million
(BROADCASTING, May 24). Buyer: Phoenix Com-
munications Group Inc. (100%). which is principally
owned by Samuel H. Howard. Phoenix Communica-
tions owns 78% of WVOL(AM) Berry Hill. Tenn.. and
one-third of KTRK(FM) Topeka, Kan.
{(BALH-820325EL). Action May 17.

Facilities changes

AM applications
Tendered

8 KOTO(AM) Tulluride, Colo.—Seeks CP Lo change
TL: increase ERP 10 280 w and operate by RC. Ann.
May 21.

8 KZOO(AM) Honolulu—Seeks CP 1o increase
power from 110 5 kw. Ann. May 26.

a WHII(AM) Buay Springs. Miss.—Secks CP 1o in-
crease power from 1 kw 10 5 kw. Ann. May 18.

a WIGGtAM) Menticello. Miss.—Sceks CP 1o in-
crease power 10 5 w. Ann. May 18.

a WDER(AM) Derry. N.H.—Seeks modification of
CP (BP-790725AD) to add N operation. Ann. May 17,
8 WADJ(AM) Somerset. Pa.—Seeks CP 10 increase
power to 5 kw, DA-D. Ann. May 24.

m KBHB{AM) Sturgis, S.D.—Seeks CP 10 increase D
pawer from 5 kw 10 25 kw. Ann. May 18,

Accepted

8 WUNI{AM) Mobile. Ala.—Seeks CP to augment
standard paltern. Ann. May 21.

B KLRA(AM) Litlle Rock, Ark.—Seeks CP 1o
change anl. sys.. increase tower height from 23510 388
fi. Ann. May 21.

s KWUN(AM) Concord, Calif.—Seeks CP to change
ant. sys. {modify D standard pattern). Ann. May 21.

8 KUDE(AM) Oceanside. Calil.—Seeks CP 10 make
changes in ant. sys.: change TL: and change dir. ant.
paramelers. Ann. May 18.

® KRLA(AM) Pasadena, Calif.—Seeks modification

of CP (BP-16, 173) 10 augment D siandard paitern.
Ann. May 21.

® KSIR(AM) Estes Park, Colo.—Seeks CP 10 move
TL (loc. description remains same, paramelers ramain
same). Ann. May 21.

8 WAXE(AM) Vero Beach, Fla.—Seeks CP 10
change TL. Ann. May 21,

® WFRL(AM) Freeport, 1ll.—Seeks modification of
CP (BP-810804AP) 10 increase height of East lower
No. 1. Ann. May 21.

8 WAOV{AM) Vincennes, Ind.—Seeks CP 1o in-
crease D inverse field. Ann. May 21.

u *WSUI(AM) lowa City—Seeks modification of CP
(BP-810810A1) (o change specified radials on N pat-
tern. Ann. May 21.
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B KZOC(AM) Osage Citv. Kan.—Secks madification
of CP (BPH-800310AB. us mod.) to change type
trans.: change 1ype ant.: decrease ERP 1o 2.3 kw! in-
crease HAAT 10 341 (1. and change TPO. Ann, May |18,

8 WBZ{(AM) Bosion—Seeks CP 10 change anl. sys.
(change augmentation of standard pantern). Ann. May
20.

8 WNBR(AM) Wildwood. N.J. —Seeks CP 10 change
HAAT 10 330 fi. Ann. May 21,

8 WEOK(AM) Poughkeepsie. N.Y.—Seeks CP to
change description of TL and change monitoring radial
direction of one of moniloring radials. Ann. May 21.

8 KROI(AM) Sparks. Nev.—Seeks CP o change D
operation from 5 kw directional 10 § kw non-direc-
lional. Ann. May 21.

8 KMIK{AM) Lake Oswego. Ore.—Seeks CP 10 in-
stall aux. anl. al main TL; to be operaled on ERP of 25
kw: change HAAT (o 811 fi. and change TPO. Ann.
May 26.

®» WTAR{(AM) Norfolk, Va.—Seeks CP 10 change
TL: change from ND-D, DA-N 10 DA-1. U. Ann. May
21.

FM applications
Tendered

a "KUQP(FM) Stockton. Calif.—Sceks CP 1o move
TL: change ERP 10 6.966 kw (main lobc) and make
changes in ant. sys. Ann. May 17.

8 WDOQ(FM) Daylona Beach. Fla.—Seeks CP o0
change TL: change ERP 1o 100 kw: and change HAAT
1o 581 fl. Ann. May 24,

8 WHME(FM) South Bend. Ind.—Sccks CP to
change TL/SL: change HAAT 10 300 1. and muke
changes in ant. s¥s. Ann. May 17,

® KTCR-FM Minneapolis. Minn.—Seeks CP to
change TL: change ERP to 100 kw, and change HAAT
to 236 fi. Ann. May 24.

a *WMSU(FM) Hauliesburg, Miss.—Seeks CP 1o
change frequency 10 83.5 mhz: change TL: change
ERP 1o 3.0 kw: change HAAT 10 281.5 fi. and make
changes in ani. sys. Ann. May 24.

8 *KTDB(FM} Ramuh. N.M.—Secks CP to change
TL: specify SL: decrease ERP 1o 15.2 kw: increasc
HAAT 1o 288 .. change type trans. and TPO and
make chunges in ant. sys. Ann. May 17.

8 *KETR(FM) Commerce. Tex.—Seeks CP to in-
crease ERP 10 100 kw: change HAAT 10 378 fi. Ann.
May 17,

8 KKDA-FM Dallas. Tex.—Seeks CP 10 change TL:
change ERP 10 100 kw: change HAAT 10 1585 f.:
change feedline and make changes in anL. sys. Ann.
May 21.

Accepted

8 KBCB(FM) Corpus Chrisli, Tex.—Seeks modifica-
lion of CP (BPH-10.644. as mod.) lo change TL. in-
crease ERP 10 63 kw (H): increase HAAT 10 490 L.
(H) and change TPO. Ann. May 21.

TV applications
Tendered

8 "WDPBI(TV) Scaford. Del.—Secks MP
(BPET-810119KF) 10 change ERP 10 141 kw vis., 14.1
kw aur. Ann. May 18.

m "WTTW(TV) Chicago—Seeks CP 1o change ERP
10 60.26 kw vis., 6.03 kw aur.. and make changes 10 ani.
sys. Ann. May 8.

8 *WNED-TV Buffulo. N.Y.=Seeks CP 10 change
ERP 10 2.355 kw vis.: 235.5 kw aur: change TL:
change truns.. and make changes 1o ant. sys. Ann. May
18.

a *KLRNI(TV) San Antonio. Tex.—Seeks MP
(BPET-810122KG) 10 change ERP to 306.2 kw vis..
60.5 kw aur.: change trans.: change TL: and change SL.
Ann. May 18.

& WLRE(TV) Green Bay. Wis.—Secks MP
(BPCT-5049, us mod.) 1o change ERP 10 2.844.5 kw
vis.. 284.5 kw aur., and change truns. Ann. May 8.

Accepted

a WKAB-TV Monigomery. Ala.—Seeks CP lo
change ERP 10 1,236 kw vis., 123.6 kw aur.; change
HAAT w0 820 ft. and change TL. Ann. May 21.



8 KFCBITY) Concord, Cualil.—Seeks MP
(BPCT-5048) 1o change ERP 1o 1.288 kw vis.. 123.3 kwn
aur. change (rans. and make changes Lo ant. sys. Ann.
Muy 26.

8 *WSEP-TV Fort Myers, IFla.—Secks MP
(BPET-604, as mod.} 10 change ERP 10 1,321 kw sis..
138.5 kw aur.. and change TL. Ann. Mauy 26.

& WIIAS-TV Louiwville, Ky.=8ceks CP to change
ERP 1o 135 kw vise LLS hw aur, and make chunges 1o
ant. svs. Ann, May |8,

8 KWBA(TY) Pembina. N.D.—Scecks MP
(BPCT-791129KO) 10 change ERP 1o 316 kw vis.. 31.6
kw aur., and change TL., Ann. May 26.

® "WPTD(TV) Dayvion. Ohio—Sceks MP
(BPET-790605KF) to change ERP 10 1.140 kw vis..
114 kw aur.; change trans. and make changes o ant.
sys. Ann. May 26,

B WVAIL-TV Charlestan. W \Viu.=Secks MP
BPCT-RNT2TKG) 1o change T, Ann, May 18,
8 WTMB-TV Tomah. Wis.—=Scehs MP

IBPCT-790522KF) 1o change ERP 1o S0L20 kw vis.,
20,12 kw aur: change trans,. mahe changes loant, s,
Ann. May 18,

AM actions

8 KGST(AM) {‘resno. Calil.—Granted modification
of CP (BP-781204AF) for additional augmentation for
standard pattern. Action May 18.

8 "KPFK({AM) Los Angeles, Calilf.—Granted
maodification of CP (BPED-2186, as mod.) to nake
changes in ant. sys.; change TL: change type trans.:
change type ant.: increase ERP to 1,112 kw and change
TPO. Action May 20.

8 KYFR{AM) Shenandoah. lowa—Granied
madification of CP (BP-780926 A A) 10 change D power
10 5 kw and install DA-2. Action May 18.

FM actions

8 WOABU'M) Ozark. Ala.—Granted CP to change
TL: change type trans.: change type ani.; increase ERT
10 2.52 kw: increase [HHAAT 1o 272 1. and change TPO.
Action May 20,

8 *KSKA(FM) Anchorage, Aluska—Granted CP o
change Irequency 10 91.1 mbz, increase ERP to 36 kw:
change 1TAAT 1o 112.1 fi. and make changes in ant.
sys. Action May 13,

B “KPCCUFM) Pasadena. Calil. —=Granted modifica-
lion ol CP (BPED-800201 AK) 10 make changes in ant.
sys.: change TL: change type truns.: change type ant.:
change ERP 10 700 wi increase HAAT Lo 2,758 fi. and
change TPQ. Action May 20.

8 KQLI{FM) San Bernardino, Calif. —Granied CP 1o
increase ERP 10 50 kw () and 48 kw (V) change 1ype
trans.: chunge type ant.. and change TPO. Action May
20,

8 KWIZ-FM Santa Ana. Culif.—=Granted CP 1o make
changes i1 ant. sys.: change TL: change type trans.:
change type ant.. change ERP to 3 kw (I1) and 2.7 kw
(V) increase HAAT 1o 199.5 and change TPO. Action
May 20.

8 WWOJFM) Aven Park, Fla.—Granied modifica-
tion of CP (BP11-10.377, as mod) 10 make changes in
anl. sys.: change TL: change type ant.: decrease ERP
10 1.90 kw; increase [HAAT to 310 fi. and change TPO.
Action May 13.

8 WCRJ-FM Jacksonville. Fla.—Granted CP 10 make
changes in ant. sys.. change TL: change SL & R(C:
change 1ype anL.: decrease ERP lo 40 kw: increase
HAAT 10 390 fi. and change TPO. Action May 20.

8 WIVY-FM Jacksonville, Fla.—Granted CP o in-
crease ERP 1o 100 kw, Action May 20.

® KSRA-FM Salmon. ldaho—Granted CP 10 make
changes in ant. sys.. change TL: change SL and RC:
change type trans.: change type ant.; change ERP o
1.510 kw; change HAAT 10 -880 It. and ¢hange TPQO.
Action May 20.

8 WFSI(IFM) Annapolis. MD.—Granted CP 10 make
changes in ant. sys.: change wype trans.: change ype
anl.. increase ERP 1o 50 kw: change HAAT to 500 Ii.
and change TPO. Action May 18.

8 WICO-FM Salisbury, Md.—Granted CP 10 make
c¢hanges in anl. Sys.. change Lype trans.; change type
ant.: change ERP 10 3 kw: change IIAAT to 170 fi.;
utilize former trans. as aux.. and change TPO. Action
May 20.

s

8 WMIX(I'M) Boston—Granted CP to install aux.
anl. al main trans. loc.: 10 be operated on 12.89 kw:
change HAAT 10 323 fl. and change TPO. Action May
20.

8 WXYW(FMI Winchendon. Mass.—Granted
modification ol CP (BPH-10.037. as mod) o make
changes in anl. sys.: change TL: change wype lrans.:
change type ant.. decrcase ERP 10 1.27 Kw? increase
TTAAT 10 439 (1. and change TPO. Action May 20.

a8 KQDS{°M) Duluth, Minn.—Granted CP o instull
aux, ant. at main TL 1o be operated on ERP of 37 kw
(11): change ITAAT 10 302 11 and change TPO Action
May 20.

8 KZIN-FM Shelby, Mont.—Granted CP 1o make
changes in ant. sys.. change type trans.: change Lype
ant.:increase ERP 1o 100 kw (1D and 64.79 kw (V)2 in-
crease HAAT 1o 693 fl. and change TPO. Action May
20.

8 WALK-I'M Paichogue. N.Y.—Granted CP 10 make
changes in anl. sys.: change type trans.: change ype
antL.: increase ERF 10 44.7 kw: increase [TAAT to 540
fi. and change TPO. Action May 20.

8 WDST(FM) Woodstack. N.Y.—Granted CP 10
make changes in anl. sys.. change type trans.. decrease
ERP 10 2.9 kw: increase 1A AT 1o 305.6 fi. and change
TPO. Action May 20.

8 WRKB-FM Kannapolis. N.C.—Granted CP 10 in-
crease ERP 10 50 kw; change {1AAT 10 3305 fu:
change type trans.: change transmission line: change
TPO and make changes in ant. s¥s. Action May 18,
o WCVZ{FM) Zancsyville, Ohio—Granted madifica-
tion of CP (BPHI-11.0141 1o change TL: change tvpe
trans.: change tvpe ant. and change TPO. Action May
20.

8 *KSQR(FM) Ashland. Ore.—Granted CP 1o
change TL: increase ERP 10 35,48 kw: change [TAAT
10 2,690.3 . and make changes in ant. sys. Action May
17.

8 WFLO-FM Farmville. Va.—Granted CP 1o change
type trans.: change type ant.; increase FRP 10 30 kw
and ¢hange TPO. Action Muy 20.

8 WPLZ(FM) Petersburg. Va.—Granted CP to make
changes in ant. sys.: change 1yvpe trans.: change Lype
ant.; decrease ERP 1o 2.5 kws increase TIAAT 10 328 11,
and change TPO. Action May 20.

8 WWWKI(FM) Warrenton. Va.—Granied CP 10
change lype trans.: change Lype ani.: change ERP Lo 20
kw (11 and 16.9 kw (V) increase [TAAT 1o 837 (1. and
change TPO. Action May 18,

8 KUBE(FM) Scaule. Wash.—=Granted CP 1o install
aux. trans. and ant. at minn TL: 10 be operaicd on ERP
of 890 w {I11) and change TPO. Action May 20.

TV action

8 WMTW-T\' Poland Spring. Me¢.—Granied CP 1o
change SL. Action May 19,

Allocations

Petitions

8 Miles City and Billings. both Montana— In response
1o petition by Comunche Enierprises: Proposed
reassigning ch. 6 from Miles City, where it is reserved
for noncommercial educational use. 1o Billings for
commercial use and replace ch. 6 with ch. 10 in Miles
City: comments due July 3. replies July 20 (BC Doc.
82-276). Action May 13.

8 l'on Smith. Ark., and Poteau. Okla.—Dismissed
petition by Collins Broadeasting Corp. and lernreich
Community Broadcasting Inc. for reassignment of 97.9
mhz, frem Poteau 1o {'ort Smith and 100.9 mhz from
Fort Smith o Poteau (BC Doc. 82-74). Action May 12.

Assignments

8 Devils Lake, N.D.—Assigned 102.3 mhz and 103.5
mhz and deleted 96.7 mhz al Devils Lake and modified
license for KDLV{(FM) 10 specify operation on 102.3
|inzh.'.'. effective July 20 (BC Doc. 81-874). Action May

® Leland. Miss., and McGehee. Ark.— Assigned
102.3 mhz to Leland as its second FM and substituted
103.1 mhz for unused 102.3 mhz at McGehee: effec-
tive July 20 (BC Doc. 81-775). Action May 13.

8 Dyersville, lowa— Assigned 99.3 mhz Lo Dyersville
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as its first FM: effective July 20 (BC [oc. 81-873). Ac-
lion May (3.

In contest

Procedural rulings

® Burbank and Pasadena. both California—Renewal
proceeding [George E. Cameron Jr. Communica-
tions (KROQ). el al.]—Review Board granted 1o
limited extent joinl petition by Cameron and Burbank
Broadcasting Co. and enlarged issues to determine
whether San Marco Broadeasting Co. principal James
C. Gaies misrepresented station location and coverage
area of station KMJC(AM) El Cajon. Calif.. to public
and station’s advertisers. and. if so. Lo determine effect
on San Marco's comparative qualificalions 1o be
licensee. denied petition by A.W.A.R.E. Communica-
tors Ine.. to enlarge issues and remand hearing: denied
contingent motion by Kenneth ). Roberts for remand
and reopening of record on comparative qualilications
of renewal applicants and/or other appropriate relief;
dismissed petition 10 enlarge and for remand by
A.W.AR.E.. remanded proceeding 1o presiding AL)J
for consideration of added issue. and ordered applica-
tions of Cameron. Royce International Broadcasting
Co. and Baker-Smith Communications Inc.. be served
from remanded proceeding and that Review Board will
retain jurisdiction over Burbank aspect of proceeding
(Action May 13). and dismissed motion by San Marco
to strike reply by Kennetlh Roberts 10 oppositions o
contingent motion {(BC Doc. 20629-31. BC Doc.
79-65-67). Action May 18,

® Winnsboro. Tex.—FM proceeding (Tower Power
Corp. and Winnsboro Broadeasting Co.) —ALJ Joseph
P. Gonazalez granted petition by Winnsboro for leave Lo
amend 1o reflect new bank commitment leuer, equip-
ment [ease proposal and other information: granted
motion by Winnsboro for puartial summary decision
and resolved in ils favor [inancial issues designated
against it: granted joint peiition by applicants and ap-
proved agreement: authorized reimbursement ol
§1.674.68 10 Tower and dismissed its application with
prejudice: granted Winnsboro's application and termi-
r]\gled proceeding (BC Doc. 81-180-181). Action April

Designated for hearing

8 Puradise. Calif. — (92.7 mhz) new FM—Competing
applications of John C, Butler. Cheshire Broadeast
Group. The Colonial Broadcasting. Joseph D. Zink and
Jibo Broadcasting: To determine whether proposals of
Butler and Zink would provide coverage of Paradise as
required. and, if nolt. whether waiver is warranied.
whether good cause exists for Butler’s main studio 1o
be located oulside community of license: whether
Cheshire will locate its main studio in Paradise and, if
not. whether waiver is warranied: whether Cheshire.
Colonial and Zink are financially qualified: which of
proposals would best serve public and which should be
granted (BC Doc. 82-277-281). Action May 13.

® Kannapolis, N.C.—{ch. 64) new TV—Conipcling
applications of Focus Television Co.. Joint Venlure
and Community Action Communications Inc.: To
determine if applicants gre inancially qualified: which
of applications would betier serve public and which
slsréould be granted (BC Doc. 82-259-260). Aciion May

8 Berryville. Va.—(105.5 mh¢) new FM—Compeling
applications of Berryvitle Media Group for renewal of
WWOO(FM) Berryville. Va.. and Bentom Enterprises
Inc.. lor new siation there and frequency 1o deterntine
which of proposals would beuier serve public and which
;l;ould be granied (BC Doc. 82-274-275). Action April

FCC actions

8 FCC denied request by Robert E. Williams Jr.,
Ellicowt City, Md., for revicw of siaff action denying in
part his FOIA request for equipment records of
Teleglobe Pay TV Sysiems Inc.. on file at FCC's
Laurel. Md.. laboratory. Action May 9.

8 FCC affirmed Common Carrier Bureau's decision
denving in part Millicom’s FOIA request 10 inspect
records regarding FCC's reconsideration of its cellular
radio decision. Action May 17.

8 FCC waived its rule restricling use of TV aural sub-
carriers to permil noncommercial WILL-TV Urbana-



Champaign. [Il., to transmit programing on subcarrier
in TV aural baseband. It deferred action on similar re-
quest by WTTV(TV) Indianapolis. Action May 20.

& FCC ALJ's Byron E. Harrison and Joseph P
Gonzalez granted CP 10 Peoples Broadcasting Corp. on
107.9 mhz 1o repiace deleted facilities of WIFE(FM),
and denied several competing applicants. Initial deci-
sion issued May 10.

B FCC denied renewal of WYCA-FM Glouchester.
Mass.. and granled compeling application of Grand-
banke Corp., on comparative grounds. Action May 20.

8 FCC streamlined and updated FM channel assign-
menl policies 1o speed up processing of petitions for
FM channel rulemakings. Action May 20.

B FCC granted permission 1o four Charleston. S.C..
TV stations 10 move Lheir transmillers 10 commaon site.

15 miles northeast of Charleston. Action May 20.

m FCC designated for hearing renewal application of
WBBY(FM) Websierville, Ohio. and thal of Meiro
Broadcasting Inc.. which seeks WBBY's [requency. Il
also granied request by WBBY for transfer of control
from William R. Baies. 50.1% owner, to QNP Corp. Ac-
tion May 20.

a FCC denied reconsideration lo WWAY-TV
Wilmington. N.C.. to move and increase anlenna
height and power. Action May 20.

@ ALJ Byron E. Harrison granied Country Broadcast-
ing Co. CP for new FM at High Springs. Fla.. and
denied competing applicant. Alachua Broadcasting
Inc.. for same facility at Alachua. Fla. ALJ found
Alachua unfit 10 be awarded permit because of inten-
tionally deceptive statements made 1o FCC by one of

Summary of broadcasting

FCC tabulations as of April 30, 1982

CP's CP's
on air on Total not Total
Licensed §TA° air on air on &ir  authorized®®
Commercial AM 4,650 0 0 4.650 125 4775
Commercial FM 3.361 1 1] 3.362 218 3,580
Educational FM 1127 0 1 1,128 80 1,208
Total Rado 9.138 1 1 9,140 423 9.563
Commercial TV
VHF 523 1 o] 524 11 535
UHF 263 0 0 263 126 389
Educational TV
VHF 103 1 3 107 9 118
UHF 161 2 4 167 16 183
Jotal TV 1.050 4 7 1,081 162 1.232
FM Translators 468 0 [ 468 208 676
TV Translatots
2,722 0 o] 2722 222 2944
VHF 1619 0 [o] 11619 382 2,001

*Special tamporary authorization

“*Inctludes off-air licenses

Services

AERONAUTICAL CONSULTANTS

Tower LocaluunIHenght Sludres
FAA Negotaton
JOHN CHEVALIER JR.

AVIATION SYSTEMS
ASSOCIATES, INC.

1650 So Pacitic Coast MHwy
Redondo Beach. CA 90277

(213) 316-5281

d313wWorlQinc

AM ® FM o TV ® LPTVY
Comoputerized
Allocation Studles/Directories
1302 18th St.. N.W. Sulte 502
Washington, D.C. 20036
(800) 388-5754 (202) 286-4780
Established 1971

SOUTHERN

BROADCAST SERVICES
COMPLETE TURNKEY SYSTEMS
STUDIOS. TRANSMITTERS,
TOWERS, ANTENNAS

Full Rigging & Erection Services
Custom Electronics Design & Installation
PO Box 740, Alabaster. Al. 35007
(205} 663-3709

ECONOMIC CONSULTANTS
Station Valuahion
Economic Feasibility Studies
{New Stations)
Specialized Economic Studies
DAVIO E. SCHUTZ & ASSOCIATES

Cotona Street
Wyckolf, N.J. 07481
_2_01-691»775!

CA LETI‘ERS

CAL)L LETTER SYSTEMS
PO Box 12403
Jackson, MS 39211
1601) 981.3222

confact

BRCADCASTING MAGAZINE
1735 DeSales St. N. W,
Washington, D. C. 20036
for availablilities
Phone: 1202} 638-1021

DON'T BE A STRANGER

To Broagcasting's 157.000° Readers
Display your Protessional or Service
Carg here Il will be seen Dy the dec
5ioN-making slanon owners ang man
agers. Chiel engingers and lechnicians
apphcants tor AM. FM, TV and buyers ol
broadcasting services

11977 Readership Survey showing 4 4
readers per Copy
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its principals. Country also was awarded preference for
its superior proposal 1o integrale ownership and man-
agement. Country is owned by Baxier Forrester
(50.1%) and Ray Forrester (49.9%). who have no other
broadcast interesis. Decision becomes effective 50 days
after its release unless appeal is filed within 30 days or
FCC appeals it on own motion. 1ssued May 24, released
May 24.

® FCC parially granied FOIA request by Vincent L.
Hoffart to inspect 1977. 1978 and 1979 annual financial
records of National Broadcasting Inc.. for its KUUZ-
FM Nampa. Idaho. facility. Action May 17.

Other

® North Charlesion, Eastover, Ravenel, Elloree.
Mount Pleasant. Parris Island. Baiesburg. Johnston,
Leesville, Winnsboro Mills. Saluda. Union and
Batesburg, all South Carolina—Granted request by
William Dudley 111, and exiended through June 7 time
for parties 1o fAle replies Lo oppositions in proceeding
seeking amendments 10 FM table of assignments for
listed communities {(BC Doc. Nos. 80-201.211.213.
81-171). Action May 21.

Call letters
Applications
Catt Sought by
New AM's
WOKA Seasnore Broadcasting Inc, Cross Cily, Fla.
WLJN aog: News Media Inc.. Elmwood lownship,
\ch.
wCxQ Moca Broadcasting Associates tnc.. Moca,
Puerto Rico. PR
New FM's
KWHL Pioneer Broadcasting Inc., Anchorage,
Alaska
WEiU Eastern ilinos Umversily. Charleston, llI.
KLSX-FM Minnesota Publi¢ Radio In¢.. Rochester. Minn.
WEUC-FM Calholic University of Puerto Rico Service
Association, Ponce. PR
WIMC-FM Ssogln Carolina Stale College. Orangeburg.
New TV's
WLIC-TV Hour of Harvest Inc., Beatlyville, Ky.
KEHB-TV ?aso Del Norte Broadcasting Corp.. El Paso.
ex.
Existing AM’s
KSUN KXIV Phoenix
wWQBH WMZK Detroit
WQOK WMYB Myrtie Beach, S.C.
WHIT WWQM Madgison. Wis.
Existing FM's
KVNM KXRT Taos, NM.
WZSR-FM WRMZ Colurmbus, Onio
WREBO WWWM Cleveland
KAYI KMMM Muskogee. Okla.
Grants
Call Assigned o
New FM's
KLMC Sears Broadcasting of Colorado Inc.
Leadville, Colo.
KOIR Rio Grand Bible Institute Inc., Edinburg, Tex.
KRRG Laredo Broadcasting Inc., Laredo. Tex.
B Existing AM's
KGMQ KPUB Pueblo, Colo.
WONO WBMS Black Mountain, N.C.
WRKQ WZZI Madisonville, Tenn.
KTLE KDYL Tooele, Utah
Existing FM’s
WHRS-FM WHRS West Paim Beach. Fla.
WJIKZ WIZO-FM Frankhn, Tenn.
KMXL KJKJ Logan, Utah
KTLE-FM KTLE Tooele, Utah
Existing TV
WHRS-TV WWPF west Palm Beach, Fla.



Professional

Cards

ATLANTIC RESEARCH CORP
Jansky & Bailey

Telecommunications Consulting
Member AFCCE
5390 Cherokee Avenue
Alevandria, Virgia 22314
{703) 642-4164

EDWARD F. LORENTZ
& ASSOCIATES

CONSULTING RADIO ENGINEERS

1334 G St. N.W.. Suite 500
Washmgton. D.C. 20005
(202) 347-1319
Member AFCCE

A.D. RING & ASSOCIATES

CONSULTING RADIO ENGINEERS
Suite 500
1140 Ninetesnth St, N'W.
Washington, D.C. 20036
(202) 223-6700
Member AFCCE

COHEN and DIPPELL, PC.
CONSULTING ENGINEERS
1015 15th St., N.W,, Sulte 703

(202) 783-0111

Washington, D.C. 20005
Member AFCCE

CARL T JONES ASSOCS.

(Formerly Gautney & Jones}
CONSULTING ENGINEERS

7901 Yarnwood Court
Spningfield, VA 22153
{703) 569-7704
AFCCE

LOHNES & CULVER
Consulting Engineers
1156 15th St. N.W.. Suite 606
Washington, D.C. 20005
(202) 296-2722

Member AFCCH

A. EARL CULLUM, JR.

CONSULTING ENGINEERS
INWOOD POST OFFICE
BOX 7004
DALLAS, TEXAS 75209

(214) 6318360
Member AFCCE

SILLIMAN AND SILLIMAN
8701 Georgia Ave. 3805
Silver Spring, MD 20910

ROBERT M. SILLIMAN. P.E.
(301) SB89-8288

THOMAS B, SILLIMAN, pP.,E.
(812) 853-9754
Member AFCCE

MOFFET. RITCH & LARSON. P.C,
CONSULTING ENGINEERS
1925 North Lyna Siredt
Arlinglon. VA 22209
(703) 841-0500
Member AFCCH

STEEL,ANDRUS & ASSOCIATES
David L Steel, Sr, P.E.

P.O. Box 230, Queenstown, Md.
(301) 8B27-8725 21658
Alvin H. Andrus, P.E.

351 Scott Dr.,; Silver Spring. Md..

(301) 384.5374 20904
Member AFCCE

HAMMETT & EDISON, INC.
CONSULTING ENGINEERS

Radie G Telavision
Box 68, International Airport

San Francisco, California 94128
(415) 342-5208

Aember AFCCE

JOHN B. HEFFELFINGER

9233 Ward Parkway, Suite 285
816-444-7010
Kansas City, Missouri 64114

JULES COHEN

& ASSOCIATES PC.

Suite 400
1730 M St Nw,
washington DC 20036
12021 659 2707
Memper AFCCE

CARL E. SMITH
CONSULTING ENGINEERS

AM-FM-TV Engineering Consultants
Complete Tower and Rigging Services

8500 Snowville Road
Cleveland, Ohio 44141
216/526-9040

VIR JAMES
CONSULTING RADIO ENGINEERS
cpplucallons and Field Engineering
omputenzed Frequency Surveys
4940 E. 39th Ave.—8020

{303) 393-0468

DENVER, COLORADO
Member AFCCE & NAB

E. Harold Munn, Jr,
& Associates, Inc.

Broadcast Engineering Consultants
Box 220
Coldwater, Michigan 49036
Phone: 517 —-278-7339

ROSNER TELEVISION

JOHN H. MULLANEY

HATFIELD & DAWSON

MIDWEST ENGINEERING

Studies Analysis Design Modifications,
Inspechons. Supervismn of Ereclion

6867 Elm S... Mclean, VA 22101
Tel (703) 356-9765

Member AFCCE

DALLAS, TEXAS
152
Computer Aded, Design & Allocation Studies
Field Engineering,

{214) 669.0294

Member AFCCE

NORWOOD J. PATTERSON

1900 VIEW DRIVE
SANTA YNEZ_ CA 93460

(805) 688-2333

Serving Broadcaslars over 35 years

SYSTEMS Consulting Radio Engineers, inc. Consulting Engineers ASSOCIATES
CONSULTING & ENGINEERING 9616 Pinkney Court Broadcast and Communtcations Consulting Engineers
250 West 57 Street Potomac, Maryland 20854 4226 6th Ave, N.W, 150 Wesley Rd.

New York, N.Y. L0107 301 - 299-3900 Seattlfé(\)héa)s;g\gt;{\é l98107 ngog?eggé LEaE
(212} 246-2850 Member AFCCE Member AFCCE Member AFCCE
MATTHEW |. VLISSIDES, PE. C.P.CROSSNO & ASSOCIATES JOHN F.
STRUCTURAL CONSULTANT CONSULTING ENGINEERS BARIO ENG'NEER'NG_CO & ASSOéiA%Ecs)wl’r:‘lg
TOWERS. ANTENNAS, STRUCTURES P.0.BOX 18312 CONSULTANTS CONSULTING ENGINEERS

1901 Pennsylvania Ave. NW
Washington, D.C. 20006
525 Woodward Avenue

Bloomfield Hills, M1 48013

Tel (313) 6426226 (202) 293 2020°
Member 45 C

WILLIAM B, CARR
& ASSOCIATES. INC.
DALLAS/FORT WORTH

WILLIAM B. CARR, PE.
1805 Hardgrove Lane,

D.C. WILLIAMS
& ASSOCIATES, INC.

BROADCAST AND COMMUNICATIONS
Computer Asmisted Directional Array and
Feeder System D23ign, Analysis, and
Bandwidth Optimization
Appfications - Fieid Engineering

R. L HOOVER

Consulting Ti E

11704 Seven Locks Road
Potomac, Maryland 20854

SADACCA, STANLEY

& ASSOCIATES
AM FM TV
PO Drawer LT,

Burleson. Texas ;goza. 512/295-1131 10517 CATAWBA WAY 301.983-0054 Cresthne. CA 92325
MEMBER AFCC RANCHO CORDOVA. CALIFORNIA 5
(D‘:)A“UA_”“N 95670 Mambar AFCCE (714) 338.5383

SHERMAN & BEVERAGE
ASSOCIATES, INC.
Broadcast/Communications Consultants
Box 181, R.D. 2
Mediord. N.J. 08055
{609) 983-7070

BROMO
COMMUNICATIONS
Broadcast Technical Consultants

P.O. Box M_ 5¢_ Simons Islend, GA 31522
(91!) 438-5408
Comp lications - Field & ing
Fuqum Maasuring Sarvice

LAWRENCE L. MORTON, E.E.
ANO ASSOCIATES
CONSULTING TELECOMMUNICATIONS ENGINEERS
LOw-POWER TV AM FM. TV APPLICATIONS.
FIELD ENGINEERING COMPUTERIZED CHANNEL SEARCHES
1747 SoutH DouGrLass ROAC. SuIte D
ANAHEIM. CALIFORNIA 92806
{714) 634-1662

RALPH £ EVANS ASSOCS.

Consulting TeleCommunications
Engineers

AM-FM-TV-CATV-ITFS
216 N. Green Bay Rd.

THIENSVILLE, WISCONSIN 53082

Phona: (414) 242-6000
Member AFCCE

George Jacobs
& Associates, Inc.
Consulting Broadcast Engineers
Domestic & International
Member AFCCE

8701 Georgia Ave.

Suite 402 Silver Spring, MD
20910

(301) 587-8800

LECHMAN, COLLIGAN,
& JOHNSON
Telecommumications Consultants
Applications - Field Engineering

2033 M Street. N W, Suite 702
Washington, DC, 20036

(202} 775-0057




Classified Advertising

See last page of Classified Section for rates.
closing dates. box numbers and other details.

RADIO

HELP WANTED MANAGEMENT

Exceptionally strong General Manager for all news
CNN2 10 KW daytimer serving Monterey Bay market,
California. Must be local sales-oriented with capacity
to oversee station’s promotional, programing, techni-
cal, financial and FCC compliance operations. Base
salary plus incentives. Possible investment oppor-
tunity. Resume to KMFO, 519 Capitola Ave., Capitola,
CA 95010.

Public Radio Station Operations Director wanted —
University 100,000 watt FM station seeks full-time
Operations Director/Adjunct Instructor Salary depen-
dent upon qualifications. Master's degree preferred or
appropriate professional experience. For full descrip-
tion send application letter, resume, audition tape, and
three references postmarked by June 24, 1982, to:
Craig Beeby Manager, KOSU-FM, Oklahoma State
University, Stillwater, OK 74078. An Affirmative Action,
Equal Opportunities Employer.

Sales Manager, Eastern Mass. AM fulltimer—We
need a sales manager who believes that AM radio is
not dead and who is willing to get totally involved with
the station and the markel. He/she would lead by the
example set of hard work, enthusiasm, knowledge of
radio, personal sales ability, and follow through. Com-
pensation would be based primarily on rewarding in-
creases in what | consider to be an underdeveloped
billing. The right person would likely move up 1o sta-
tion manager as confidence develops on both sides. If
you are interested in learning more, send me a resume
and | will call you. EOE. Box A-212.

General Manager: A golden opportunity for a

general manager in the U.S. Virgin Islands. Must be a

proven leader, motivator ahd have excellent ex-

perience in saies and developing successful promo-

gons.BReply in complete confidence. Send resume to
ox B-4.

Local Sales Manager. Wanted: strong. hardworking
sales pro/administrator from medium to small market
who wants to move up to regional Northeastern gross-
ing $1-1.5 million. Send resume & salary requirements
to Marguerite Findra, Greater Media, 197 Highway 18,
East Brunswick, NJ 08816, or call 201 —247-6161.

General Manager. WRRO is accepting applications
for position of General Manager-must be strong in
sales, motivation, and administration-excellent pay
and benefits with this group owner-send resume and
references to WRRO Radio ¢/o Bernard Brobst, PO.
Box 1440, Warren, OH 44482, E.OE.

WERZ/WMYF in beautiful coastal New Hampshire.
Group looking for an aggressive sales manager. Will-
ing to be groomed for GM's slot and equity situation.
Ground floor opportunity. Great financial package. Cail
Turner Porter 9 to 5 (EDT), 603—772-4757. EGE.

HELP WANTED SALES

Local sales manager to sell country gospel radio in
major top 20 market. Must be able to deliver sales and
direct people, work with the |largest gospel radio chain
in the country. Excellent opportunity for advancement.
Station about to increase power 400 percent. Contact
Dick Marsh, Vice President, Universal Broadcasting,
3844 Easl Foothill Blvd,, Pasadena. CA 91107. 213—
577-1224. This is an immediate golden opportunity.
EO.E.

Sales/Sports position with emphasis on sales, Op-
portunity for aggressive, professional {0 handle play-
by-play of full schedule of Big 10 Football and Basket-
ball. Must be top biller with minimum of three year
track record. Send resume with sales and income
history to Box B-18.

General Sales Manager. New Orleans leading
newsftalk station seeks aggressive General Sales
Manager. Show me you can take more than your share
out of the market. No phone cails. Write: Mike McGee,
General Manager, WGSO, 1440 Canal Sireet, New
Orleans, LA 70112. An Equal Opportunity Employer

Sales Manager. First such opening in nine years at
this small market leader Salary, commission and good
fringe benefits. Advertiser and listener acceptance at
this Virginia station is phenomenal. We need ex-
perienced, conscientious and self-motivaled person
to help keep it that way. EOE. Excellent market and
place to live. Call 804 —744-2847. or send complete
resume to Box A-202.

Ready to move up and into a great radio station in a
great radic market? We'll add one person to our local
sales staff by July 1. That person will have a minimum
of two years local radio sales experience and be able
to verify a top performance level. That person will earn
high commission income, receive free benefil
package, on-going training, a pro support staff, the
resources of a large broadcast group and a market
leader. Interested? Qualitied? Send resume to: Ray
Gardella, GSM, WICC Radio, 177 State Street,
Bridgeport, CT 06604.

HELP WANTED ANNOUNCERS

Talk. Talk. Talk. We want an exciting, unique and wit-
ty telephone talk show host, with personality We're a
top-rated, major market station with an unusual talk
format. Send resume to Box A-157. EQE.

Solid one-to-one communicator needed today for
Gulf Coast beautiful music. Beautiful music back-
ground not needed, but warm, relaxed, friendly style a
must, along with good news and production skills.
Rush tape. resume, references, and salary require-
ments to: Bob Martin/Program Manager, WJQY-FM.
2402 Wolf Ridge Road, Mobile, AL 36618.

Announcers for adult, live assist FM, in small
market, mid-Atlantic area. On-air early July. Smooth
delivery/production, minimum 2 years’ commercial ex-
perience. Tape and resume to: Operations Director,
WKYZ-FM, Route 3, Box 13, Salisbury, MD 21801
EOE.

East Coast South Florida adult conlemporary
leader accepting resumes for future consideration. Top
facilities. Top staff, and tops in the market. Good
bucks, t00. Only professionals with good track record
who want to work any shift assigned need apply. Write
Box B-13.

Wanted: Announcer, experienced preferred, to work
six days per week. Duties inClude production and
operator for Harris System 90. Send resume and
references to Mike Day, General Manager, WMRI, Inc.,
PO. Box 538, Marion, IN 46852. WMRI, InC., is an equal
opportunity/affirmative action employer.

Afternoon drive announcer wanted. Mcdern coun-
try station in St. Louis ADI looking for announcer with
minimum 3 years' experience, Send confidential tape
& resume to: Steve Beeny, KWRE Radio, PO Box 220,
Warrenton, MO 63383.

Combination sales person-DJ. We will pay up to
25% sales commission plus salary for DJ show. We are
Country and Western. Heavy on local news. We pay
more and we expect more. If you want more, call J. C.
Johnson or Mike Howard, WJEM Radio, Valdosta, GA
31601.912—~242-1565.

Good Production, air personality for modern opera-
tor. Beach, top 40 Rock AM, A/C FM. Eastern North
Carolina. Send resume to Box B-9. E.O.E.

HELP WANTED TECHNICAL

Radio Chief Engineer, Immediate opening. Ex-
cellent facilities and equipment. 100,000 watt FM
stereo, daytime AM plus AM on Gulf Coast coming
soon. Must have First Class/General License, broad-
cast experience and best references. We offer top pay
and benefits. Send complete information first letter to
Raymond Saadi. KHOM, Station 2, PO. Box 728,
Houma, LA 70360. Equal Opportunity Employer

Top rated Midwest station looking for Chief
Engineer. Must have experience in AM directional, FM
stereo, studio and audio precessing. Send resume and
salary requirements to WROK/WZOK, P.O. Box 6186,
Rockford, IL 61125,

Southeast Michigan AM-FM is seeking an assis-
tant chief. Applicant must have a minimum of two
years of technical school plus three years of ex-
perience and valid FCC license. SBE certification a
plus. EQE. Send resume & references to Box B-14.

HELP WANTED NEWS

News Director and newspersons sought for Mid-
west broadcast chain that is expanding rapidly. In-
vestigative reporting skills, one-lo-one conversational
delivery. We want people who need only to be told
once how the job is done. Our staffers respond to
good pay, benefits and security with consistent quality
performance! Send resume, tape, writing samples and
salary history to Greater Muskegon Broadcasters, 506
Muskegon Federal Savings Building, Muskegon, Ml
49440,

HELP WANTED PROGRAMING,
PRODUCTION, OTHERS

California Metropolitan Daytimer seeking highly
qualified, proven program director, who can do it all.
Air shift (optional), onfotf air promotions, merchandis-
ing. music/audience research; audience. community
involvement. Many challenges, many rewards.
Resume and references to Box A-13.

WNMU-FM seeks cuitural affairs producer for arts/
music programing. Responsible for seeking. planning
the recording & scheduling local concerts & radio
features. Host daily 3-hour program. Minimum
qualifications: Bachelor's degree in related area of
radio, music or mass.comm.; FCC permit: full-time ex-
perience in public radio; strong background in pro-
duction of short audio features. Salary range: $14,600
plus. Send resume, 10-minute audio cassette of news,
classical music commentary to: Personnel Office,
Northern Michigan University Marquette, Ml 49855.
Must be postmarked by June 18, 1982. EOE/AA.

Program Director, adult contemporary, unique dual
market. If you can make a locally programed AM sta-
tion exciting. fun and touch people’s lives, we want to
talk with you. Announcing and administrative skills a
must. Send tape and resume to Arnold Lerner, WLLH.
Lowell. MA 01853. EOE.

PD. for eastern N.C,, AM, beach rock and A/C FM.
Ability to handle personnel and good production a
must. Send resume to Box B-10, EO.E.

Director Radio. Responsible for radio production
and operational activities, budget and all network non-
instructional programing. Supervises Producers, an-
nouncers & operational professional. Requirements:
Bachelor's & 7 yrs. related exp. Ed. and exp. may be
equally substituted. Entry salary: $24.481.56. MS
Authority for Educational Television, Personnel, P.O.
Drawer 1101, Jackson, MS 39205. 601—982-6227.
An Equal Opportunity/Affirmative Action Employer, M-
F. State service application must be postmarked by
June 30, 1982.

Desire to use your talents for Jesus Christ? Foliow-
ing positions open in nationwide satellite network.
Engineer. newsisports director, reporter, programing/
production, announcers, network planning/develop-
ment. Send resume to Box B-1.

SITUATIONS WANTED MANAGEMENT

Small medium market GM. Experienced all phases.
Track record. Best references. Write Box A-179,

High performing General Manager with 17 years
managing AM/FM. Expertise includes sales and prof-
its, programing, superior leader and motivator. Looking
for station owner/group owner who wants qualily.
Dedicated protessional with all the tocls. Write Box
A-216.

Business flat? Growth? Expansion? Need shirl
sleeve goal, pecple-criented organizational leader?
I'm seeking permanent career move with positive es-
tablished company. 8 years GM, network GSM. Strong
sales development, administrative. programing skills.
Hardworking achiever. Economics degree. Joe, 912—
924-4852.
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SITUATIONS WANTED MANAGEMENT
CONTINUVED

22-Years Broadcasting. Nine in sales. 12 sales
manager. Employed. What have you? All areas. Write
Box A-215.

This highly organized and competent engineer has
the skills necessary 1o provide good stable manage-
ment of your station. It's time for a change. Write Box
A-225.

Sold my Interest as President and General Manager
of major market property. Want to rejoin group or top
independent, Dynamic sales background. Top broad-
caster Top management. Resume covering 25 years
on request. Reply Box 8-22.

Small market GM/GSM. Sales always No. 1, strong
promotions, production, communily involvement, air
work, even PBP all in one package. Call 919—
278-6530, evenings 6-9 (EDT). or wnte: PO Box
10914, Southport. NC 28461,

SITUATIONS WANTED ANNOUNCERS

College and broadcast school graduaie looks for
entry level announcer position with station in tri-coun-
ty Michigan area (or Flint. Ann Arbor, Lansing). What |
lack 1n experience, | make up in zest and enthusiasm.
313—-868-3467, Rhodney.

Versatile 3rd w/, C&W or rock. 313—277-5062: Jay
Dubb. 415 Brenlweood. Inkster. M1 48141,

18-year professional lcoking for a New England
home. Searching for someone who's done it all? I'm
your man! T & R available. write Box B-8.

Wait until you hear my play-by-play. Sports director,
good on board. 3 years' expenience. 516—437-2688.

Intelligent, creative announcer experienced in all
areas of radio. looking for challenging job at innovative
station. Dedication, maturily, drive are all Dan. Call
313—744-3598 {leave message). or 313—655-8623.
Will relocate.

Mature, veteran broadcaster - newsman, talk host,
good music, wriler, lecturer, et al, seeks position of
responsibility and living wage. 313—682-7798.

Good volce and reader. Professional sound and at-
titude. Cooperative. Available now. Brian Davis, 414—
255-2078.

Major Market AOR announcer, very strong preduc-
tion, seeks Rocky Mountain, East-West Coast locale.
Seven years' experience. Tim, 216—884-8438.

My tape can mend your broken station, Great pipes!
Trained for jock or news. Production too! Prefer
Rockies, but will go anywhere. Call Tom at 312—
686-7105 or 312—-358-5142,

SITUATIONS WANTED TECHNICAL

Avallable in September. Well-organized Chief
Engineer with first phone and advanced ham licenses,
expenenced in AM, directionals, FM, stereo. automa-
tion, studio construction and maintenance, proofs and
record keeping. Presently rebuilding entire station on
contract basis. will have project completed by Sep-
tember and will be ready lor the next opportunity; per-
m32r128r1l position or for duration of project. write Box
A-221.

SITUATIONS WANTED NEWS

Health Reporter. Research shows medical reporting
is @ must. | have the experience, knowledge and talent
to make the beat come alive for your major market sta-
tion. Box A-96.

You want the best basketbali PBP man available?
Nine years PBP expenence. All four major sports, ex-
cellent sportscasts and interviews also. 612—255-
0386, Gary.

Knowledgeable, dependable, energetic sports
director with PBP expenence of 5 years. Looking 1o
move up to medium markel. Call Bob Simen at 15—
775-2341 after 4:15 p.m. Tape and resume available.

SITUATIONS WANTED PROGRAMING
PRODUCTION, OTHERS

14-year pro—expenenced PD. currently in major
market seeking solid company to advance with. Great
references and track record. All markets considered.
301-249-6578.

Experienced, creative professional. Ten years. ex-
cellent production. seasoned air falent. B.A. degree.
Copywriter, praducer. management background. Seek-
ing creative services, preduction, operations. air shift.
Knowledgeable, responsible, dedicaled personalty.
Write Box B-15.

Program/QOperations: 33, 10 years small/medium
market experience, A.B. strong promotion and staff
development. Seeks stable operation. Box B-7,

Operations Director for group or growing AM/FM
combination. 20 years’ experience, announcer to sta-
lion manager. Strong family man, heavy community in-
volvement. Good leader and teacher of young lalent.
Excellent radio fundamentals. Prefer Southeast. Wnite
Box B-20.

Experienced Ops Dir/PD/announcer looking to join
beautiful music or newsitalk operation. Medium to ma-
jor Western market preferred. 8 years broadcasting
plus freelance. First phone, sharp, hardworking. Will
consider all replies. Phone 702 —673-6370 or write
Box B-21.

Crisp, accurate, creative coverage of breaking
news and tegal beat my specialty. 5 yrs. experience.
Locking for position in medium to large market {(350.-
000+). Doug, 217 —546-9389.

Newsman, 6 years’' experience, looking for
challenge in newsi/talk/public affairs. Presently work-
ing morning drive in large-medium markel. Write me,
and I'll send you an air check and resume. Write Box
B-23.

Experlenced Reporter: will cover Congressional
and Washingion events. good delivery, interviews.
Credentials. Call 202—-547-2459,

TELEVISION

HELP WANTED MANAGEMENT

Cable Communications Administrator. We are
seeking an individual to coordinate the cable televi-
sion franchise process, installation of ¢able in the city
and development of public access for the City of
Naperville. Ability to work effectively with franchisees,
cable TV commiitee, residents and municipal staff is
essential. Two years previous experience coordinating
Ihe Cable TV franchise process, monitoring contract
compliance and developing public access preferred.
Knowledge of current technology in cable com-
municaticns field helpful. A college degree in public
administration, communications or related field re-
quired. A starting salary in high teens with an excelient
benefit package are offered for this challenging posi-
lion. Apply by submitting a resume, 1n cenfidence, to
the Personnel Officer, City of Naperwille, 175 W,
Jackson Ave., Naperville, IL 60566.

KTWU/11, wWashburn University, Topeka, Kansas,
seeks Director of Operations. Duties include: directing
creative, budgetary, personnel activities of cperations/
production area, develop middie/long range goals:
serve as member of station management team. Posi-
tion is internally oriented and reports to Executive
Director/General Manager KTWU/11, a 17-year-old
naticnally viewer-ranked PTV station in growth mode,
serves northeast Kansas and portien of norhwest
Missouri and will soon increase service to south-
eastern corridor of Kansas via translators and enter
into new building/equipment drive. Qualifications:
MA/MS degree required or BA/BS degree with ex-
perience equivalent to advanced degree; minimum of
five years fulltime employment in educational/public/
commercial television with substantial production/ad-
ministrative/personnel/teaching experience. Suc-
cessful candidate will reflect public broadcasting
philosophy as found within context of university licen-
seship and academic environment. Salary dependent
upon qualifications. Position available September 1 or
before. Send letter, complete current resume, and
three recent references with telephone numbers {0
D.N. Anderson, Executive Director/General Manager,
KTWU, 301 N. Wanamaker Road. Topeka, KS 66604.
Application must be postmarked no later than June
30th. Washburn University is an Equal Opportunity/
Affirmative Action Employer.

Program Director for KING-TV in Seattle, Washing-
ton. Must have substantial experience as a television
Program Director with a proven record of conceiving,
developing and producing local programming. The
ability 10 manage and motivate a large and diverse
department is essential. Send resume to: Kathleen M.
Hughes, Personnel Director, King Broadcasting Com-
pany. 333 Dexter Avenue, N, Seattle, WA 98109. EOE.

HELP WANTED SALES

Local Sales Manager to work with number one local
sales team in growing Sunbelt market. Applicant
should possess outstanding written and verbal sales
presentalion skills and expenence n development of
vendor support programs and co-op campaigns. Send
resume 1o William J. Kemple, Vice-President and
General Sales Manager, WRDW-TV, Drawer 1212,
Augusta GA 30903. An Equal Oppartunity Employer.

Account Executive—WTVD, the CBS affiliate in
Raleigh/Durham, 1s seeking a team-oriented person
with a proven recerd of excellence in television sales.
A Capital Cities Communications station, WTVD offers
maijor benefits and an opportunity 1o grow with one of
the industry's leading groups. Apply in writing to: Peter
J. Celentano. Local Sales Manager WTVD, RPO. Box
2009, Durham, NC 27702. EQE.

Calif. Coastal CBS affiliate seeks AE wi/street
sales experience. Great opportunity to grow wl/innova-
tive sales team. Contact Charles Stauffer, Local Sales
Manager, KCOY-TV. 1503 N. McClelland, Santa Maria.
CA 93454, EOE/AA employer.

Account executive needed for Southeastern CBS
affiliate. Strong sales/marketing department looking
for a salesperson with at |least three, preferably four
years of proven television sales experience. Great po-
tential. No calls, please. Send resume to Charlie
Boush, Local Sales Manager, WDBJ-TV, Call Service 7,
Roanoke, VA 24022, An Equal Opportunity Employer.

HELP WANTED TECHNICAL

Techniclan for maintenance of state-of-the-art TV
broadcast equipment, at new videotape post produc-
tion facility Must have digital and analog background,
familiar with quad, 1 inch, cemputer editing and
Telecine equipment. Engineering degree or technical
schoot grad. with 2-3 years’ experience required. Posi-
tions are open at all levels. Competitive salaries and
benefits. Reply to Box A-152.

Hands-On YHF Chief—Proficient in areas of: RF,
Digital, Ampex Quad. RCA Telecine, BVU, Viditont. Two
year old ABC affiliate with new owners undergoing
upgrade. Eastern Shore market adjacent to summer
resort. Offering $30-35,000. Resume and references
to: Frank Pilgrim, General Manager, BO. Box 321,
Salisbury, MD 21801, AA, EOEIMF

Televislon Engineer. CBS-TV affiliate seeks hands-
on pro ready to take on supervisory responsibilities.
Reg: FCC lic., digital knowledge, background in
operation and maintenance of UHF-TV. Exc. salary &
benefits. Send resume or call C.E. KPWR-TV, 2831
Eye Street, Bakersfield, CA 93301. 805—327-7511.

Midwest videotape production facility is seeking
chief engineer well-versed in set-up. maintenance,
trouble-shooting and repair of 1" type “C" VTR's; 2"
Ampex VTR's; CMX editing systems, Vital
"Squeezcom”; broadcast cameras and audio sysiems.
Minimum 5 years' experience with one year superviso-
1y experience preferred. Excellent benefits with
progressive, expanding company. Send resume and
salary requirements to: Telematnx Videotape Produc-
tions, 5635 W, 80th Street, tndianapolis. IN 46278.

Want to hire: Direclor of Engineering—medium
market—sunny South. Most modern television equip-
ment. Requires leadership, planning, Supervisory
ability, good with people. Some “hands-on” required.
Excellent opportunity. Send resume and salary re-
quirements. Strictly confidential. Write Box A-198.

Maintenance Engineer—for Southeastern group-
owned station in 56th market. Must have FC.C. General
class and 3 o 5 years' experience in all phases of
studio maintenance. Experience with Ampex Quad,
TCR-100 and Sony BVU helpful. Salary commensurate
with experience. Contact Bilt Vanscyoc, WTVR-TV,
3301 West Broad. Richmond, VA 23230. 804—
254-3630. An equal opportunity employer.
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HELP WANTED TECHNICAL
CONTINUED

Executive Engineer with high technical qualifica-
tions and ability 1o train and supervise. Imporiant
Texas market. EOE. Box A-224.

Need operating Engineer with FCC license. Good
place 1o live. Good growing company. EOE. Contact
Ken High, KAMR-TV, 806-—383-3321, or Box 751,
Amatillo, TX 79189,

Asst. Engineer/Equipment Mgr.—Assistant to the
Chief Engineer of Richardson Communication Center.
Knowledge of broadcast level studio and portable TV
equipment required. Should be strong in audio with an
understanding of film and photography. Five years' ex-
perience with a minimum of two years technical
education or equivalent engineering experience. Hold
a valid FCC General Class License and/or SB.E. cer-
tification. Salary range $19,000-5$21,000. Send
resume to Dr Manfred K. Wolfram, Trinity University,
715 Stadium Drive. San Antonio, TX 78284. Closing
date: June 15, 1982. Trinity University is an Equal Op-
portunity Empioyer.

Engineer. WFUM-TV has technical staft opening.
Seeking individual with 1-2 years' experience in
operation/maintenance of TV equipment. General
class radio-telephone license preferred. Opportunity
to grow and learn in all new facilities. Send resume to:
Guy Beverlin, WFUM-TV, University of Michigan, Flint,
Ml 48503. Equal Opportunity/Aftirmative Action
Employer.

KMGH-TV, a CBS affiliate in Denver, Colorado.
seeks applications from experienced career minded
operations engineers in the areas of ENG, swiiching,
audio, master control, and video. Applicants should
have solid operations skills and a good technical
background. A First Class or General Class FCC
license is highly desirable. We offer excellent pay.
benefits, and working conditions for the right profes-
sional. Send resume to: John Hellyer, Director of
Engineering, KMGH-TV, PO. Box 5007, Denver CO
802F1)7. KMGH-TV is an equal opportunity employer
(MIF}.

Engineering Supervisor. Four-station network serv-
ing New Jersey and the New York/Philadelphia
markets has an immediate opening for a supervisor
with § years’ experience in news cperations or one-
inch CMX editing. This position is based in our Trenton
headquarters. Salary range to mid $20's. Send resume
and salary history to: Gecrge Hoover Director of
Engineering, New Jersey Network, 1573 Parkside
Avenue, Tienton, NJ 08638, Deadline: June 15, 1882.
EOE/M/FE No phone calls, please.

Rank Cintel Operator. Spotlight has an opening for
an experienced Rank Cintel Operator whose respon-
sibility will be for movie and short subject transfer
work at our satellite uplink facitity in Laguna Niguel.
Please send your resume and salary history in confi-
dence to: Ed Gordon, VP of Engineering & Operations.
Spotlight, 27632 El Lazc Road. Laguna Niguel, CA
92677. We are an Equal Opportunity Employer and
encourage women and minorities 1o apply.

Chief Engineer for KWWL-TV, Waterloo/Cedar
Rapids. Supervise technical staff of 10, operating/
capital budgeting. This VHF affiliate is all-ENG,
heavily committed to state-cf-the-art and regional net-
working of collegiate sports. Al least 3-5 years' ex-
perience required, including some supervisory/budget
work. BSEE preferred. Send resume and salary needs
lo J.A. VanHorn, VP/Personnel, American Family
Broadcast Group. 500 E. Fourth Street, Waterloo, 1A
50703. An equal opportunity employer

We need Assistant Chief for family-oriented Inde-
pendent TV in sunny Florida. Locking for someone
with plenty of experience for hands-on studio/
transmitter maintenance. Salary negotiable. Contact
Jerry Smith, CE, WXAO-TV, PO Box 17547, Jackson-
ville, FL 32216. ECE.

CMX Editor. Spotlight has an opening for an ex-
perienced CMX editor whose responsibility will be for
promotional editing at our satellite uplink facility in
Laguna Niguel. Please send your resume and salary
history in confidence to: Ed Gordon, VP of Engineering
& Operations, Spotlight. 27632 El Lazo Road, Laguna
Niguel, CA 92677. We are an Equal Opportunity
Employer and encourage women and minorities to ap-
ply.

HELP WANTED NEWS

News Photographer—ENG shooter/editor for
Virginia’s capital city CBS affiliate. One year ex-
perience required. Resumes and tapes to: Jay Moore,
News Director, WTVR-TV, 3301 West Broad Street,
Richmond, VA 23230. An equal opportunity employer.

Executive Producer for San Diego NBC affiliate. We
want the hard work of fifty-five news pros presented in
a crisp, cohesive and watchable manner. A leader and
spark plug with a minimum of five years news ex-
perience. Please send resume to Tom Mitchell, KCST-
TV. 8330 Engineer Road, San Diego, CA 92111. Equal
Opportunity Employer.

Weathercaster for progressive, 40th market Cap-
Cities station. Cnly two requirements are essential: a
genuine fascination with weather, and an ability to
make it relevant and interesting to the viewers. Send
tape and resume to: News Director, WTVD, PO. Box
2009, Durham, NC 27702. EOE.

Reporter. —Cover state capitol and government beat.
Top 50's market. Immediate opening. Only ex-
perienced apply. E.O.E. Write Box A-197.

Our search continues for a dynamic, aggressive co-
anchor. Send cassettes to News Director, WLYH-TV,
1126 Park City Center, Lancaster, PA 17601. An Equal
Opportunity Employer, M/E

KMPH-TV has opening for sportscaster who is in-
terested in community sports and features. Must be
able to gather, write and produce good work. No
beginners. Must have at least 2 or 3 years prior on-air
experience as anchor or number two sports reporter.
Send tape and resume to Dick Carr, News Director,
KMPH-TV. 5111 East McKinley, Fresno, CA 93727. An
EOQE/M-F Employer.

Television Technician. Immediate opening.
Minimum two years' experience in TV broadcasting
and hold a second class FCC license. Operating ex-
perience with audio, quad and 1 inch video tape
operation. camera setup and ENG operations necess-
ary. Interested persons should contact or send resume
to Ted Newcomb, Chief Engineer, KOCO-TV, PO. Box
14555, Oklahoma City, OK 73113. An Equal Oppor-
tunity Employer.

Studio Technician Il. TV broadcast studio engineer-
ing technicCian I, first class or general FCC license,
SBE certification a pius. In-depth electronic and
digital theory, at least 3 years’ maintenance ex-
perience and AA degree in electronics or equivalent
required, preferably with broadcast color equipment or
equipment of equivalent circuit sophistication. Salary
range: $14,460 to $22,400. Send resume to Direclor
of Engineering, New Hampshire Public Television, Box
Z, Durham, NH 03824, AA/EEO.

Maintenance Engineer. Repair and maintain studio
and transmitter equipment. UHF transmitter & digital
troubleshooting experience required. General
Radiotelephone Operator license required. Resume
to: Personnel, WMFE-TV, 11510 E. Colonial Dr, Orlan-
do, FL 32817. Equal Opportunity Employer.

Experienced Anchor/Producer for 6 & 11 PM
news needed for top-rated Sunbelt market. No begin-
ners. EOE. Rush resume o Box A-213.

Meteorologist. WFRV-TV, Green Bay, is looking for a
qualified meteorologist. Strong presentation a must.
Fully equipped weather facility, including computer
graphics and coler radar. EEQ. Rush tape and resume
to Ray Wilck, News Director, WFRV-TV, PO. Box 1128,
Green Bay, WI 54305.

Group-owned stations in five Midwestern markets
looking for self-motivated TV people. Possible open-
ings for anchors, reporters, sports people. Excellent
benefits, good pay. growing company with room to
move up. Send resume to Box B-17. We are an Equal
Opportunity Employer, M/IF

Tep New York news agent expanding representation
of personable, creative anchors, reporters, specialists.
Send tape, resume with SASE. PO. Box 1103, New
York, NY 10101.

Denver sports reporter. The city is a big-league
town with plenty of big-league anchors. Network affili-
ate needs a reperter with solid production skills and a
taste for recreational and high school sports. Resume
to Box B-12.

Photographers: Two aggressive and creative photo-
gs wanted for this top-rated, group-cwned shop. In-
dividual car and state-of-the-art gear. Extensive Live
capability. choppet 1" effects editor. Two years' ex-
perience. Send tape, resume and salary requirements
to: News Director, KARK-TV, PO. Box 748, Little Rock.
AR 72203. EO.E.

Reporter/Photographer: 2 years minimum profes-
sional experience and degree required. Must be able
lo shoot and edit. EOE. Write to Box B-6.

News Director — Chesapeake country, small market
(164) needs pro to manage and motivate award-win-
ning staff, yet spend most of your time in the field. Per-
fect for experienced assistant or reporter ready to
step-up. Good salary and fringes. Send resume and
salary history to Frank Pilgrim, GM, WMDT-TV 202
Downtown Plaza, Salisbury, MD 21801, AA, EOE/M/F

Sports Photographer: Looking for someone who
lives, eats, sleeps sports. 1 year of photo experience.
Ability to do some sports reporting desirable, but not
required. Send resumes, tapes to Ray Depa, News
Director, KETV, 27th & Douglas, Omaha, NE 68131.
We are an EEQ employer.

Anchor-News Director. Aggressive, experienced
for NBC atfiliate in Ft. Smith, Ark. Tape and resume-
Gordon Brown, Box 1867, Ft. Smith, AR 72902. EOE.
501—785-4334.

HELP WANTED PROGRAMING,
PRODUCTION & OTHERS

Art Director. First class working designer, competent
in administrative detail to supervise small staff for
position which includes TV graphics, print, and scenic
designs. Applicant should be especially strong in
design, typography, and illustration. Bachelor's degree
required; TV design experience preferred. Send
resume, samples, and Salary requirement to Wiley
Hance, Drawer B, WNED-TV, PO Box 1263, Buffalo, NY
14240. Equal Opportunity Employer.

Director—Immediate opening for person who can
switch and direct. Minimum two years' experience
directing news and commercial production. Must be
creative. Send demo tape, resume and salary require-
ments to: Production Manager, WLEX-TV, PO. Box
1457, Lexington, KY 40591. An equal opportunity
employer.

Researcher to twoe preducers on well-known TV
news magazine show in Washington, D.C. Must have
ability to recognize a news story, experience in news
researching, knowledge of film and background infor-
mation sources and good judgment of people. Please
send resume to Box A-188.

Media Development Director, Mark Taper Forum,
Los Angeles. Dynamic individual with entrepreneurial
skills sought to develop material for television produc-
tion. At least three years' experience in both theatre
and television required. Submit resumes and salary
history in strictest confidence to exclusive agent lor
the search: Cpportunity Resources, Box FB, 1501
Broadway, NY, NY 10036.

Newscast Director for well-paced 30-minute broad-
casts at 6.00 and 10:00 p.m. Producticn tools include
DVE effects, live unit and all ENG news operation. This
is a full-time news department pgsition. Tape, resume
and salary requirements to Ken Keller, ND, WHBF-TV,
231 18th Street, Rock Island, IL 61201.

Video/Film Director to shoot videotape and to over-
see video production unit for television programs used
in college credit telecourses. Skills required include
shooting, directing on location, supervising editing.
Work experience plus college degree required. Write
to: Bab Crook, Center for Telecommunications, Dallas
County Community College District, 12800 Abrams
Road, Dallas, TX 75243; 214—746-4465. An Equal
Opportunity/Affirmative Action Employer.

Associate Director of public relations for leading
national children’s television series. Need ex-
perienced professional with strong writing skills who
understands TV promotion, publicity and budgeting.
Send confidential resume with salary history to Bor
B-24.

Training Coordinator needed 1o teach volunteers
video production skills at KBDI-TV, an unconventional
public TV station. Resumes to: John Schwartz, KBDI-
TV, Box 6060, Boulder, CO 80306,
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HELP WANTED PROGRAMING,
PRODUCTION, OTHERS CONTINUED

Wanted: Program Manager for small market public
television station. At least 5 years' experience in
public broadcasting required, knowledge of PBS and
regional network pragraming policies essential. Dem-
onstrated ability to conduct community ascertain-
ment, work with volunteers and develop local pro-
graming desirable. Send written resume to: Odell
Skinner. WCBB, 1450 Lisbon Street, Lewiston, ME
04240. WCBB is an Equal Opportunity Employer.

Position Available: Television produceriwriterire-
porter. Salary range $13-514,000. Two years full-time
experience at a broadcast station or major production
operation required. BA in journalism or related field
preferred. TV directing ability helpful. Contact: Ronald
Gargasz, WBGU-TV, Bowling Green, OH 43403.
WBGU-TV is an Equal Opportunity Employer. Applica-
tion deadline: June 28, 1982,

Electronic Fleid Producer. Must have 3 years’ ex-
perience in commercial or industrial field production.
Must have a complete knowiedge of all aspects of
field production. Some writing experience desirable.
College preferred. Contact Rich Benham, KAKE-TV,
PO. Box 10, Wichita, KS 67201. EQO.E.

SITUATIONS WANTED MANAGEMENT

President/Chief Executive Officer/General Man-
ager! 30+ years practicing television! Thoroughly ex-
perienced all aspects! Empire-builder/rebuilder! Ac-
customed to multiple-station/bettom-line respon-
sibilities! Compensation based on performance! Na-
tionaliy-recognized industry-leader! Qutstanding
record of achievements! Produces spectacular profits
and prestige! Also availabie as outside-director! Box

SITUATIONS WANTED NEWS

Female sportacaster —edil/report/anchar, plus one
year sports production. Enthusiastic, willing to relo-
cate anywhere. Wirite Box A-154.

Conscientious 9-year news photographer/reporter

seeks news photographer position. Also 16 and 35

MM film experience. TK-76 and Sony 1600 series

iam%ra and editor qualified. Request tape. Write Box
-178.

Aggressive investigative Reporter: 3 years’ ex-
perience, award-winner with management expertise
seeks opening on investigative team. Write Box A-181.

Army Officer who was at the Pentagon is now availa-
ble for sports or news reporting position. | have over 3
years on-air experience. Call Jack, 914—783-4432,

Young, good looking, aggressive sports anchor/
reporter currently at small medium market station
would like to work for station dedicated to a good
sports show. Reply Box A-209,

T.V. news video cameraman and news production.
Knowledge of TV. operations and news gathering. Col-
lege background. Looking for start. Will reiocate. Art
Benger, 390 Wadsworth Ave.. N.Y. N.Y 10040. 212—
927-6197.

Ambitlous, aggressive newaman seeks anchor
and/or reporter positicn in small or medium market 3
years radio and television experience. Prefer Mid-
west—will consider all offers. Terry Kelley, 712—
276-8583.

Attractive Black Maie seeks a chailenging sports
reporter or anchor position. Experienced and ag-
gressive. Better than most I've seen. Tom, 3356 Broad-
way, Indianapohs, IN 46205,

Aggressive, enterprising reporter seesking to
resume TV news Career aftér following adventureseme
roads. 27, three years reporting experience. Send for
the tape. Bob, 919 —782-5255.

SITUATIONS WANTED PROGRAMING,
PRODUCTION, OTHERS

Experienced Continuity Director. Radio-TV. Will-
ng to learn other areas of broadcasting. Locking for a
challenge and diversity. Write Box A-1B9.

Experienced print and broadcast reporter wants
major-market off-air job in television or radio. Ex-
cellent wnting skills. Wrnite Box B-16.

Move over, Julia Child. Attractive, creative & enter-
taining cooking personality, food & nutrition expert
seeks position on news-talk, magazine or cooking
show: Credits include: NBC "Today” & majar N.Y, pra-
grams, host of radio food magazine "Alison’s
Restaurant” Call Alison, 203—576-9230.

Opening for Assistant/Associate Professor of
Speech with a concentration in Radio/Television; must
have MA or PhD. For information, call or write: Dt
William Johnson, Department of Languages and
Literature, Augusta College, Augusta, GA 30910.
Deadline: June 15, 1982,

ALLIED FIELDS

HELP WANTED
PROGRAMING, PRODUCTION, OTHERS

Writer/Producer. Creative individual with two years’
production experience to work in a fast growing in-
house ad agency in Southeast. Salary commensurate
with ability. Send resume, stating salary requirements,
to: Carolyn McGinnis, PO. Box 31788, Charlotte, N.C.
28231.

HELP WANTED INSTRUCTION

Anticlpated vacancies, Fall 1982, Lyndon State
College. Lyndonville, VT 05851. Lyndon State College
is located in rural northeastern Vermont. ten miles
fram ski facilities at Burke Mountain, four hours north
of Boston and two hours from Montreal. There are
1000 undergraduates and 59 full-time faculty. The
Communications major is one of the College's four
targest programs. along with Recreation, Business,
and Meteorology. The Communications Department
sponsors the Lyndon Interactive Communications Pro-
ject (LINC) which is a broadcast quality public
telecommunications production facility housed on the
campus at Lyndon. Communication Arts & Sciences:
Anticipated staff vacancy - Enginger, one-year posi-
tion with possibility of permanent continuation. Per-
form all maintenance con electronic equipment
assigned to the CAS Depastment and the Library
Media Services office; supervise CAS equipment
sign-out gperation; supervise students working in the
CAS Dept. production facility; control equipment invento-
ry and supplies for maintenance functions: man-
age the two repair shops in the CAS Dept, and other
assigned duties which may include teaching no more
than 2 courses per semester. BS. in electronic
engineenng or media, required. Master's preferred.
FCC 1st Class License or equivalent required with
three years of working in repair situation of broadcast
equipment. College level teaching experience, prefer-
red. Salary range: $15,112-18,538, with appropriate
additional stipend for teaching responsibilities. Start-
1Ing date: September 1, 1982, with opticn of earlier ap-
pointment. Closing date: June 14, 1982, Anticipated
staff vacancy - Telecommunications Production Direc-
tor to fill a full-time, twelve-month position. Ensure
successful daily operation of the LINC project produc-
tion activities both in-studio and in the field; manage
the facility usage in the LINC project and the CAS
Dept. video production facility; manage the budget for
LINC project; coordinate all externally generated con-
tract video production work at the LINC project; super-
vise 12-16 intern staff working in the LINC project; act
as producer for externally generated contract video
production work; serve as news director for News-
center 2; act as liaison between the LINC project and
PBS and other broadcast stations: act as liaison be-
tween the LINC project and the surrounding com-
munities it serves; supervise the engineer; and ather
assigned duties which may include teaching noc more
than 2 courses per semester. Masters degree in edu-
cational media or equivalent with three years ex-
penence required from among the following: broad-
cast quality video production both in-studio and on
location; persennel management: budget preparation;
and college level teaching expenence, preferred. Sal-
ary range: $17,304-$21,225, with appropriate addi-
ticnal stipend for teaching responsibilities. Starting
date: September 1, 1982 with option for earlier ap-
peintment. Clesing date: June 14, 1982. Application to
the above staff positions are to be sent 10 Ray C. Dethy,
Dean of Academic Aftairs, Lyndon State College. Lyn-
donwille, VT 05851. Include resume and three letters
of reference. Communication Arts & Sciences: Faculty
pesition as Instructor/Assistant Professor in Visual
Communications. Teach courses 1n: photo-biw and
color. graphic design: media production; visual
literacy, and, supervise student field projects. Manage
photo facilities and supervise graphics preguction for
lccal origination television production facility and
Department events. M.FA. plus three years teaching
and professional experiences desired. Salary is
negotiable with liberal fringe benefits. Starting date is
September 7, 1982. Closing date is June 14, 1982,
Send application, resume, and letters of reference to
Ray C. Dethy. Dean of Academic Affairs, Lyndon State
Coltege, Lyndonville, VT 05851,

Tenure-track position for Assistant/Associate Pro-
fessor to teach undergraduate courses in print and
broadcast journalism. August 16, 1982. Salary
negotiable: $18,000 minimum, 8 months. MA required.
PhD preferred. Publication in scholarly journals and
college teaching experience desirable. Apply by June
15, 1982, to: Voncile Smith, Department of Com-
munication, Florida Atlantic University, Boca Raton, FL
33431. Affirmative Action/Equai Opportunity
Empioyer.

Tenure track assistant professorship to teach
courses in mass communication theory and empirical
research methods at both the graduate and under-
graduate levels to begin mid-August. Candidates
shoutd have Ph.D. (or be very near completion) and
show strong promise of scholarly productivity. Teach-
ing and/or professional experience is desirable. Send
resume and three letters of reference by July 1, 1982,
to Denise Trauth, Chair, Radio-Television-Film Pro-
gram, School of Speech Communication, Bowling
Green State University, Bowling Green, OH 43403, AA/
EQ employer.

Mass Communication: Assistant/Associate Profes-
sor, Ph.D. in radio-television, definite commitment to
researchiwith demonstrated publication record;
qualified to direct theses/dissertations and assist gra-
duates in placement. Teach large section of introduc-
tory Course and courses in broadcast law, mass com-
munication and society, research methods in mass
communicalion, and the broadcasting industry. Send
letter. complete academic transcripts, vita and have
three letters of recommendation sent to: Willard S.
Jacquot, Chairman, Speech Communication and
Drama, North Texas State University, Denton, TX
76203. AA/EOE.

WANTED TO BUY EQUIPMENT

Wanting 250, 500, 1,000 and 5,000 watt AM-FM
transmitters. Guarantee Radio Supply Corp., 1314
ltutbide Street, Laredo, TX 78040. Manuel Flores
512—723-3331.

Westrex, Western Electric tubes, microphones,
mixers, amps. lweeters, drivers, speakers, others.
213—576-2642, David Yo, Box 832, Monterey Park,
CA 91754,

$500 Reward for UHF Transmitters: for informa-
tion which leads to our purchase of any UHF TV
transmitter. Call Ray LaRue or Bill Kitchen,
800-241-7878. In GA, 404 —324-1271.

Instant Cash for Broadcast Equipment: Urgently
need geod used: transmitters, AM-FM-TV, film chains.
audio consoles, audio-video recorders, microwave:;
towers; WX radar; color studio equipment. Ray LaRue
or Bill Kitchen, Quality Media Corp.. 800—241-7878.
In GA, 404 —324-1271,

Wanted: ITC 3-D and R-P cart machines. 313—
285-9700.

Wanting 5 kw AM transmitter. In good condition.
WAQE Radio, Box 703, Rice Lake, WI 54868. Tom
Beschta, 715—234-9059.

FOR SALE EQUIPMENT

AM and FM Transmitters —used, excellent condi-
tion. Guaranteed. Financing available. Transcom,
215—379-6585.

RCA BTF-5D, 5 KW FM wiMcseley SS exc., stereo.
M. Cooper, 215—379-6585.

1 KW AM RCA-BTA-1R, on air. Many spares. M.
Cooper, 215—379-6585.

For sale: General Electric type TT-535B1 35 kilowatt
high bang VHF transmitter Will sell as is -or modified
with new solid state exciter and drive system. Town-
send Associates, inC., 79 Mainline Drive, Westfield, MA
01085. 413—562-5055.

Complete 2 camera system for sale with switcher,
character generator, 2-3/4 VTRs, TEK 528, 1420,
racks. Calt Jim Hyder, 404 —255-1181.
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FOR SALE EQUIPMENT
CONTINUVED

Videotape editing system: Two Sony BVU-200A
broadcast editing U-matic videocassetle recorders.
These VTRs include separate time code track, frame-
lock servo and standard broadcast audio levels and
impedence: one Cezar “Editing Centre”. This micro-
processor based editing system features SMPTE time
code Interface, CMX Decision Lister, CRT Display,
Source Reader and Record Reader, $20.000, or best
offer, Video production switcher: Vital 114-10A featur-
ing downstream keyer and AFV package. $11.000, or
best offer Videotape recorder: Sony BVU-100 3/4"
portable VTR. $3700, or best offer Contact Naticnal
Video Industries, 15 West 17 St NY, NY 10011.212—
691-1300.

10KW FM transmitters, Harris 10H1 (1969). RCA
BTF-10E (1970), CCA 12000E (1978), Collins B31-F2
(1977) M. Cooper, 215—379-6585,

For sale: Panasonic 2150 cameras, cables, lenses;
4600 switcher; IMI video projector; McMartin Stereo
Board. Call Vernon Cramer, 305—644-1199.

FM Optimods 8100A, $4195! Two week delivery.
Call Kidd Communications, Authcrized Orban Dealer,
916—961-6411 8534 Hayden, Fair Oaks. CA 95628.

Quantity 4 HME System 25E hand-held wireless
mi¢ systems. Like new, 6 months old. 612 —890-8920.

Low power TV — Television technology 10 wailt VHF
20,100, 1000 watt UHF Complete low power RF
packages! Call Kidd Communications, 916—
961-6411. 8534 Hayden, Fair Oaks, CA 95628.

New and used equipment: Sony, CVM-2150—
$1,100.00, LDP-1000—-52.300.00. SLO-383—
$2.650.00, JVC: AAP-44U—35100.00. Hitachi; used
HR-200 w/HST—348.000.00, used SK-80 w/12 x 1—
$9.000.00. used FP-1011 w/10 x 1—54.900.00. used
FP-1011 wi10 x 1—54,900.00, CEIl; used 310 w/12 x
1 100 FT Cable—5$30,000, Fortel; CCD-2H3 TBC—
$6.700.00, Cezar; EA-3X {executive)—S53,000.00.
Tektronix; 1480—$3.580.00. R-520—55.655.00,
650HR—$3,880.00, Anvil; FP-40s case—5150.00,
Crosspoint Latch; 6134—51,700.00. Prices are
limited t¢ in stock items. Call 512—451-0138, X 15 or
16.

Equipment for sale: Digital video systems DPS-1{
TBC; Hitachi FP-40SS ENG/EFP/studio camera;
Hitachi HR-200/HST 1" Type C w/SLO-MQ: Hitachi
SK-91 ENG camera; Panasonic AU-B0O edit system;
Conrac 7641 Hi-Rez monitor; ikegami TM-142RHA
Hi-Rez monitor; Ikegami ITC-350 ENG camera; 3M
Chroma Keyer for No. 6114 SEG; 3M No. 5130 Matrix
Wipe Generater; Jatex USEC-42T editor; Sony
VP-3000 3/4" portable player; Cinema Products
5P001 cameraprompter; Ampex ATR-700-2; 3M No.
210 color bar/sync generator; Quanta Q-VII character
generator. Call Ted or Terry at 518—449-7213.

RCA BTF-10B, 10 kw, dual exciters, spares. very low
hours. Jerry Eisenberg, WNYE-FM. 212—596-5934.

2 Ghz TV Microwave. Unused, cne year old. Ter-
racom TCM601B 5 watt, Video and audio. Also, 475 &
50' of 1%%" heliax, 6" grid and 10’ solid dishes. Sid Shu-
mate, WVIR-TV, B04 —977-7082.

SMC Carousel owners. Save money. replace gears,
not motors. Fiber drive gear for old THOR motors.
$6.95 ea. 201 —876-4444.

Used broadcast television equipment. Hundreds
of pieces wanted & for sale. Please call Systems As-
saciates to receive our free flyer of equipment listings.
213—-641-2042.

Used TV Transmitter Bargalns: GE-transmitter
package on Ch. 8, 35 kw, excellent condition, serving
as operating standby now, with TY53B1 antenna and 3
1/8" transmission line; GE TT-530 VHEF, hi band 25 kw
good working condition; GE UHF transmitter 30 kw
(low band), operating with good useable klystrons:
RCA TTU-50C, 50 kw UHF, low band: RCA 10 kw Ch.
42, excellent candition; RCA 30 kw, UHF, hi band, fine
transmitter; RCA 1 kw from Ch. 14. up. What do you
need? Most of the above can be retuned! {4) Varian 30
kw klystrons 4KM10OLF good life remaining (Ch.
34-52). 6 1/8" and 3 1/8" transmission line with fit-
tings and hangers. Call Ray LaRue, Quality Media
Corp, B00—241-7878. In GA, 404 —324-1271.

Incredible Camera Buy! New Thomson MC-301
ENG camera includes 14:1 Fuji, servo/zoom lens, 1.5
viewfinder, (3) saticons, AC supply, carrying case, Fac-
tory Warranty, your price $6,950! Call while they last.
Ray LaRue, Quality Media Corp., B0O0—241-7878. In
GA, 404—324-1271.

VTR’s: RCA TR-70; (3) RCA TR-60 record units, 1000
hrs. total time each; Ampex 1200B; Ampex VR 3000
with metering and ¢harger. Call Ray LaRue, Quality
Media Corp. 8B00—241-7878.In GA. 404—324-1271.

Comic relief. Just for laughs. Bi-weekly. Free sample.
Whilde Creative Services. 20016 Elkhart. Detroit, Ml
48225.

Color Cameras - Used: GE and RCA film chains,
excellent condition; (1) Norelco LDH-1. 50" cable: (1)
GE PE-350: (3) GE TE-201 gocd operating condition;
lkegami HL-33, HL-35; Toshiba/GBC CTC-7X,
Minicam, plumbs. Call Ray LaRue, Quality Media
Corp. 800—241-7878. In GA, 404 —324-1271.

MISCELLANEOUS

Artist Blo Information, daily calendar more! Total
personality bi-weekly service. Write (on letterhead) for
sample: Galaxy, Box 20093-B, Long Beach, CA 90801.
213—595-9588.

RADIO PROGRAMING

New York City Pros train you as announcer, D.J.,
newscaslter-sportscaster. Free booklets-placement
assistance-FCC 1st Class License Prep. A.TS. 152
West 42nd St., New York City, 10036. 212—221-3700.

COMEDY

CONSULTANTS

Free Sample of radio’s most popular humor service.
(Request on station letterhead). O'Liners, 1448 C
West San Bruno, Fresno, CA 93711.

Hundreds Renewed Again! Free sample. Contem-
porary Comedy, 5804-8 Twineing, Dalias, TX 75227,

Communicators; Looking for a job? Let's face it!
Everybody won't get a job this year But, the folks
registered with CPS stand a better chance than you
do. Find out more. Contact: Communications Place-
ment Service, 2025 Eye Street, N.W, Suite 813, Wash-
ington, D.C. 20006. 202 —659-8251.

RADIO

Help Wanted Management

RADIO
GENERAL
MANAGER

An important opportunity with a group-owned
station in the Southeast. Suburban living in a
smali/medium marketl, a coempensation
package in excess of $50.000, plus attractive
perquisites.

Requirements: strong management, leader-
ship, and communications skills; a docu-
mented history of sales success; clear poten-
tial for growth.

For confidential consideration, call Joe
Sullivan or Susan Bishop at 212—765-3330

Joe Sulllvan & Associates, Inc.
Executive Search and Recruitment
1270 Avenue of the Americas
New York, NY 10020

Help Wanted Sales

SALES OPPORTUNITY
UNLIMITED

KOLM - Big Country 10,000 watts, Rochester,
Minnesota, searching for ambitious-ag-
gressive sales person with positive attitude.
Come grow with us. where the quality of life is
second to none. (Friendly-clean-safe). 95.6%
work force in this big one billion dollar market.
Ideal All-American City o raise your family and
“INCREASE” your income.

We're adding to our present sales staff quality
people to sell quantity radic in a professional
manner. Prefer seasoned sales achievers who
do not require intro basic sales training of
radio’s advertising advantages: who will ap-
preciate our devetoped professional sales
methods and techniques.

CONTACT:

GLENN H. PEDERSON
SALES MANAGER
KOLM-114 1/2 SO. BROADWAY
ROCHESTER, MN 55901
507-288-1971
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Help Wanted Announcers

It’s midnight. .
And you could
talk ‘til dawn.

Satellite Radio Network needs
an overnight talk show host who
can maintain a Christian format
on up to 100 religious stations
from coast to coast. And keep it
interesting. Keep it exciting. For

details on this tremendous op-
portunity, call Michael Glinter,
Vice President and General Man-
ager, toll free at 1-800-438-6311.
In North Carolina, call
704-552-2103.

Y
Satellite Radio
Network

One South Executive Park
Suite 403
Charlotte, N.C. 28287

GET RID OF YOUR
COMPETITION!

Unusual opportunity in Seattle/Everett/
Tacoma. Morning drive - team or individual - at
a contemporary music station. Laoking for en-
tertaining adults who enjoy what they do, ex-
perienced in CHR, A/C, or AOR. Work with
good people, an excellent company, in a great
city. EOE. Send your resume, or let us know
about the competition, to Box B-19.

For Fast Action Use
BROADCASTING's
Classified Advertising



Help Wanted News

TALK-NEWS-SPORTS
PERSONALITIES

KNUS, Denver's newes! talk radio station, is seeking
expetienced mature talent for future apenings in the
talk, news and Sports area. KNUS is part of the
prestigious Sandusky Broadcast Group. KNUS is an
equal opportunity employer. Absolutely no telephone
calls accepted. Send lapes and resumes only 10 Pro-
gramming Dept. KNUS, 4450 Morrison Road, Denver.
CO 80219.

TELEVISION

Help Wanted Programing,
Production, Others

Situations Wanted Management

mAgR2zine

Top-rated major market PM Magazine is looking for co-host with television on-air
and story producing experience to work with male co-host already on staff.
Please send a tape and resume to: Ken Rees, WCCO-Tv, 50 8. Ninth Street, Min-
neapolis, MN 55402, or call 612—330-2498. An equal opportunity employer.

RADIO GENERAL MANAGER
Extensive background in sales (RAB/Welsh trained).
programming {major market PD). engineering
(general license). financial planning (self-employ-
ment), traiming and motivating statf (pace course).
Presently employed as GM in West Coast market
seeking long term association with stable operation of
with operation that would like to become Sstable in
Washington, Oregon or Calitormia. Reply today to Box
W-182.

7

PRODUCER/DIRECTOR

Top 40, group-owned network affiliate
needs a strong producer/director ex-
perienced in news, public affairs, com-
mercials, and EFF Send resume to Box
A-200. EOE, M/IF

Help Wanted Management
Continued

DIVERSITY

Vice President, sales of major
broadcast automation firm looking
for new challenges. Considering
wide range of demanding positions.
Please write Box A-112.

DIRECTOR OF ADVERTISING &
PROMOTION

Organized. self starter needed fo manage promotion
department for the leading Independent station in the
country. Responsible for on-air. print and radio promo-
tion. as well as publicity. Send resume to: Box 8-3. An
equal opportunity employer, MIF

BUSINESS MANAGER

WNEV-TV, Channel 7 Boston, Seeks executive to man-
age WNEV-TV business affairs activities. Responsible
for directing all linancial activities. Position requires a
dynamic, creative. and asserlive individual, Major
markel experience preferred. This position will report
1o the VP of Finance & Administration. WNEV-TV is an
equal opportunity employer.

EMPLOYEE RELATIONS MANAGER

WNEV-TV. Channet 7 Boston. seeks Employee Re-
lations Manager to direct personnel and labor fe-
lation$ activities. Major market experience at a broad-
cast station highly preferred. WNEV-TV is an equal op-
portunity employer. Send resumes to WNEV-TV. Per-
sonnel Dept. 7 Bultinch PL, Boston. MA 02114,

Help Wanted Management

EXPERIENCED

but young general manager. Have increased
revenue and ratings consistently. Have exten-
sive sales background. insights and judgmen-
tal capacity to lead. Group experience within
top 50 markets. Stable. Excellent references.
Write Box A-219.

SUCCESSFUL

AM/FM group radic manager seeks new opportunities.
Excellent references. Over 12 years with same com-
pany. Still employed. | manage winners. | will do the
same for you. Midwest or Southwest. Please indicate
salary. Will consider all sericus offers from owners and
C.E.Os. Box A-227.

PROMOTION AND PUBLIC RELATIONS
MANAGER

Puerto Rico Broadcasting. Inc (WAPA-TV) is seeking
a professional T.V. Promotion and Public Relations
Manager. The individual we need must have a
thorough understanding of T.V. promotion and
publicity. as well as managing. Must motivate creative
people and be knowledgeable in budgeting. Bilingual
{English/Spanish) desirable. Minimum of two (2) years
experience in promotion and advertising preferably.
Interviews will be conducted at the Broadcasters Pro-
motion Association 1982 Seminar, St. Francis Hotel,
San Francisco. California. from June 6 thru June 10.
Please contact Mr. James Pratt. Jr. at the Hotel reser-
vation desk or send confidential resume with Salary
history to:

* Industrial Relations Director
WAPA-TV
G.P.O. Box 2050
San Juan, PR 00936
Equal Opportunity Employer. M/F

Help Wanted News

NEWS REPORTER

Immediate opening with Binghamton area sta-
tion for individual to perform general assign-
ment, TV news reporling and FM radio
newscasling. Prefer previous on-air ex-
perience. We are a dynamic oOrganization
seeking growth-oriented professionals. Send
resume & salary requirements to:

M. VALENTA
PO BOX 300
BINGHAMTON, NY 13902
EQUAL OPPORTUNITY EMPLOYER, M/FIH

Situations Wanted Announcers

SALARY BACK

If not completely safistied with the ratings and
revenue this mass appeal morning concept gener-
ates. Currently succeeding through community in-
volvement. jocalized humor, credibility. and no ego
problems. This producl, major market proven, is
available it you meel a criteria for winning. 305—
771-1962. (Otter good in Ihe U.S. and Canada.)

DIRECTOR OF COMMERCIAL
OPER?JIONS

L.A. VHF Indie. Must have "hands-on™ knowl-
edge of computer traffic systems (BCS)
broadcast standards and sales service. Ex-
perience as supervisor or manager in a TV
traffic area and day-to-day sales contact are
required. Call or send resume to: Metromedia,
Inc., Human Resources Dept. 5746 Sunset
Blvd.. Los Angeles, CA 90028 213-—
462-7111, ext. 1481, (Equal Opportunity
Employer).

EJ EDITOR

Must have 2 to 3 years of /4" tape editing ex-
perience; working knowledge of large news applica-
tion with respact to demands of editors. familiarity
with Sony BVE 500 and 500 A editor$. Some street EJ
experience preferred. Send tape and resume to Assis-
tant News Director/Operations. WJLA-TV. 4461 Conn.
Ave. NW., Washington. DC 20008. Equal Opportunity
Employer.

PRODUCER/ANCHOR

Experienced broadcast journalist to produce and
anchor 6:30 AM half-hour weekday newscast. Top-
rated medium market news operation backed by
latest technology. Send resume, tape to News Direc-
tor, WPSD-TV, Box 1197, Paducah. KY 42001. Equal
Opportunity Employer.
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ALLIED FIELDS
Help Wanted Technical

electronic technician

® Color Cameras
® TBCs
® SEGs

affordable housing

An Equal Qpportunity Employer

VIDEO ELECTRONIC TECHNICIAN

The Navy's major research, development, test and
evaluation activity, located at the foot of the Sierra
Nevada, has immediate openings for a wvideo

Candidates should have experience in TV production
equipment operation and maintenance for technical
information presentations extensive knowledge of:

and
® 3/4" editing and related equipment

This is a career position in the U.S. Civil Service and
offers excellent fringe benefits as well as the
opportunity to live in a small town atmosphere with
excellent schools, recreational activities, no smog and

Salary commensurate with experience
Apply by 15 July 1982
NAVAL WEAPONS CENTER

ANN-092-344-1
CHINA LAKE, CA 93555

w.5. Citizenship Required

Product Specialist

Cartridge Machines

Career opportunity for a techni-
cally trained individual with strong
interest in cartridge machine per-
formance and application. Must
have practical up-to-date experi-
ence with cart machines and
good communication skills to in-
terface with design engineers
and with customers. BS Degree
preferred. This important new
position reports to company Vice
President.

Excellent company benefits in-
cluding Profit Sharing Pian

Please send resume, in strict
confidence to Personnel Depart-
ment.

BROADCAST

ELECTRONICS INC.
4100 NORTH 24TH STREET, P.O. BOX 3806
QUINCY. IL 62305, PHONE (217) 224-9600

An Equal Opportunity Employer

Employment Service

Help Wanted Sales

ADDA Corporation
Is Looking For Three
District Sales Managers

ADDA Corporation. a leader in digital video
technology. has openings for three district
sales managers responsible for opening new
offices. Reporting to the National Sales
Manager. duties will include planning. report-
ing and budget functions related to district
office operations and responsibility for ful-
filling sales quotas. Applicants must currently
live within respective sales districts.
Southwest District Manager —sales
territory to include Texas, Oklahoma,
Arkansas, Louisiana and New Mexico.

Midwest District Manager— sales territory
to include linois, Wisconsin, lowa, Min-
nesota, South Dakota and North Dakota.

Capital District Manager —sales territory to
include the District of Columbia, Virginia,
South New Jersey, Maryland, Delaware
and Pennsylvania. Applicant must have
familiarity with the sales process to
the Federal Government for products
covered by a GSA contract.

Prospective candidates should have a proven
track record of 6-10 years experience in
selling video equipment to the broadcast
industry in the price range of 20K to 150K.

a BA or BS or equivalent preferably in a tech-
nicalfield, and a thorough knowledge of the
broadcast industry within the district.

ADDA Corporation has a comprehensive
employee benefits package, including fully
paid health, dental and life insurance plus
profit sharing and competitive salaries. Please
forward your resume in confidence to the
Director of Human Resources or call (408)
379-1500. ext. 211.

Come Grow With

[ETE) CORPORATION |

1671 Dell Avenue
Campbell. California 95008
EOE M/F/H

STATION MANAGERS - PROGRAM
DIRECTORS
NBTC specializes in sadic personnel placement. We
are capable of supplying air talent for small, medium
and major markets. We offer the best: announcers,
P.D.s. newspeople and sportscasters. You can listen
to tapes and review resumes, without cost or obliga-
tion, the same day you contact us. For complete
details, call or write:
NATIONAL BROADCAST TALENT
COORDINATORS
P.O. Box 20551, Birmingham, AL 35216
205—822-9144

RADIO JOBS X

10,000 radio jobs a year lor men and women are listed
inthe American Radio Job Market weekly paper. Up to
300 openings every week! Disc jockeys, newspeople
& program directors. Small, medum & major markets,
all formats. Many jobs require little or no experiencCe.
One week computer list. $6.00. Special bonus: six
consecutive weeks, only $14.95—you save $21.00!
AMERICAN RADIO JOB MARKET, 6215
Don Gaspar, Las Vegas, NV 89108

Consultants

Low Power TV
Applications 1000 ea

Miscellaneous

FOR SALE

Full day. individual seminar 1or bigadcast 1Nvesto:s.
given to you and your associates privately by an ex-
perienceg owner-operator. Propesty selection.
negotiation. hinancing. FCC requirements. takeove:
among the topiCs. Find out how to buy your next or
furst station through my personal exper:ence. Robin B
Martin, President, Deer River Broadcasting Group,
Suite 1001, 141 East 44th Street. NY. NY 10017
212-599-3303.

THIS PUBLICATION
IS AVAILABLE
IN MICROFORM

University Microfiims
International

300 North Zeeb Road, Dept. FR., Ann
Arbor, Ml 48106
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Public Notice

PUBLIC NOTICE
The Technology/Distnbution Committee of National
Public Radio will meet on June 15-17, 1982 at the
Writer's Manor in Denver. Colorado. The meeting will
begin at 1 p.m. on June 15 in the Greenbrier Room
and adjourn at noon on June 17. The pnmary item of

businass will be operations. For further information’

concerning this meeting. contact Michaet A, Glass,
NPR General Counsel. at 202 —822-2043.

For Sale Stati_ons
Continued

NOTICE OF ANNUAL MEETING

The annual meeting of the National Asscciation of
Public Television Stations will be June 24-26, 1982, at
the Crystal Cily Hyalt Hotel. Ashngton, Virginia. The
NAPTS meeting will convene June 25, at 8:30 am. The
agenda will include annual reports and discussion of
1982-83 activities, the financing of public broadcast-
ing, and industry plans for the future. The NAPTS
Board of Trustees annual meeting will convene at 7:00
p.m. June 26. The agenda will include election of of-
ficers, discussion of delegate activilies, 1982-83
plans. staff reports, and other appropriate business.
Except tor an Executive Session. the Board meeting 1s
open to the public.

@ CHAPMAN ASSOCIATES®

media brokerage service

STATION

S Major AMIFM 53500K
S Metro AMIFM 52500K
E Metro Fulltime S$1400K
W Medium AM/FM $750K
W Medium AM $750K
E  Small AM $575K
MW Small FM $400K
E Small Fulltime S325K
NW Small Fulitime S300K
W Small AM S$185K

CONTACT

Terms  Bill Cate
Cash Bill Chapman
S920K Bob Tharburn
S$150K  Ray Stanfield
$100K  Elliot Evers
Terms  Jim Mackin
$123K  Bill Lochman
$150K  Jim Mackin
Cash Ellict Evers
850K  Greg Merrill

(904) B93-68471
(404) 458-9226
(404) 458-9226
(213) 366-2554
(213) 366-2554
(207) 623-1874
(816) 254-6899
(207) 623-1874
(213) 366-2554
(801) 753-8090

To receive offerings within your area of interest, or to sell, contact John Emery, General Manager,
Chapman Co. 1835 Savoy Dr. Atlanta, GA 30341. (404) 458-9226.

For Sale Stations

50KW FM & DAD-AM

Medium market-Indiana, Excelient
real estate. S650K, cash: $750K,

H.B. La Rue, Media Broker

RADID TY.CATY APPRAIBALS

STATION FOR SALE

In west Texas, 1000-watt AM
daytimer. 1981's net: $61,000. Still
room for more growth. Price:
$400,000, with attractive real
estate. Reply Box A-136.

West Coasl.
44 Montgomery Street, 5th Floor San Fran-
cisco, Califorma 94104 41514341750

East Coasl
500 East 77th Sueet. Suite 1909. New York,
NY 10021 212/288-0737

terms. 812—738-3034.

FOR SALE AM RADIO STATION
NEW HAVEN, CONNECTICUT

Sale of AM radio station pursuant to direction of U S.
Bankruptcy Court for District of Connecticut and Sub-
ject to approval of Federal Communications Commis-
sion and U.S. Bankruptcy Court for District of Con-
necticut. WNHC/AM, Radio 1340, khz, 1000 watts day.
250 walts night, New Haven, CT. Inquines from
prospective purchasers should be in writing and ad-
dressed o Danie! Meister, Trustee. 71 East Avenue,
Norwalk, CT 05852, (Telephone 203—866-5531).
Date of sale: June 21, 1982 at 10:00 a.m. (EDT): place
of sale: U.S, Bankruptcy Court. 915 Lafayelle Boule-
vard, Bridgeport, CT 06604,

THE
KEITH W. HORTON
COMPANY, INC.

For prompt service
contact

Home Office: P.O.Box 348 |

Elmira, N.Y. 14902 |
24 hr Phone: {607)733-7138 |

Bob Kimel’s office: 'i
P.O. Box 270,
St. Albans, VT 05478
24 hr Phone: (802)524-5963

Brokers and Consultants

AN
<RAM>
N
_ R.A.Marshall &Ce.

Media Investment Analysts & Brokers
(803) 842-5251
Northwest 5,000 watt full-time prof-
itable operation grossing over
$300,000. $835,000, including real
estate. $350,000 down.

508A PINELAND MALL OFFICE CENTER
HIL TON HE AD ISEAND, SOUTH CAROLINA 29928

Dan Hayslett

& 2MUCTAIES. L
(l RADIO, TV, and CATV
14] 691-2076

11 H 1T N Centrsl Expressway = Dallas, Tesas

ATTENTION - TELEVISION
MANAGERS & SMALL

CLASSCFM
LARGE SOUTHEASTERN MARKET

Station in early stage of development. Already top
rated. Great opportunity for group broadcaster to grow
with.the market and slation audience. Asking price of
§3.5 million must be cash due to owner's need to
reduce corporate debt. Priced for quick sale to
qualified buyer. Station presently has positive cash
flow. Price is based on approximately twice 1982
revenues and less than eight times 1982 cash flow.
Wiite Box A-232,

MAJOR MIDWEST
MARKET

Fulltime, ethnic class |V, prof-
itable station under absentee
ownership. $1,000,000 cash,
plus $300,000 in terms.
Write Box A-214.

GROUP OWNER-
OPERATIONS

The only television station licensed to
smali, to medium size Midwest market.
ABC network affiliate, priced right at ap-
proximately twice annual gross. Terms
to qualified buyer. Price: $2,250000.
Write to Box B-5
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For Sale Stations
Continued

MORTH AMERICAN MEDIA BROKERS

FL: West Coast AM-FM, 1.65 M; major market AM, 400K; coastal med mki AM, low dial position, 600K; small
mki. AM, excellent turnaround, 350K: Small mkt. fulltime AM, 285K; CA: fulltime Pacific Coast AM, 1.5M:
coastal AM-FM, 1.2M: |D: fulltime profitable AM, major mki, 835K: WY: Class C FM, 1.2M: GA: small mkt FM,
170K: MO: AM-FM combos. 525K and 315K; NM: med. mkl FM, 450 K: OH: AM-FM combo, 750K: IA: med

mkt FM, 735K IL: fulltime AM, 675K; TN: adj. maj. mki AM, 500K: Sunbelt: maj. mkt. AM-FM, 7M. in-house

legal services available without charge.

901 :’767-7980

MILLTON Q.FORD =

MEDIA BROKER S—APPHAISE HS
“Apecializing b Sunbedl Broadcas! Properiies”

‘oplar + Suile 316 - Mamp

N OAD, CARMEL

BROKERS - CONSULTANTS

BILL - DAVID
ASSOCIATES

303—636-1584
2508 Fair Mount St.
Colorado Springs, CO 80909

SUNBELT FM/AM COMBO

Owner retiring after three decades of ownership and
management in radio industry. Plant is owned and in
excellent condition. No unions. Good growth
prospects for both the FM and the AM. FM is Class C
and AM is fulltime, Cash buyers only. No terms availa-
ble. Price is slightly over 8x 1981 "cash flow” No bro-
kers. Write Box A-231.

Wilkins
and Associates
Media Brokers

FOR SALE
Central Washington AM, S$S385K, terms.
Central Washington fulltime AM, S650K.
Oklahoma FM in strong economy. $1.8M. Prof-
itable Oregon combi, S800K. Montana over-
thrust FM Class C, terms. John H. Runkle,
Media Broker, 208 —344-0947

MARYLAND AM-FM

Full time 5000 KW AM, Class A FM.
Profitable, stable economy - one hour
from wash. D.C. Price: $950.000, with
real estate. Box B-11.

FM 400K 20% Small
AM/FM  1,100K  30% Small
AM 350K 50K Small
AM 220K 30% Small
FM 300K 20% Small
AM 495K 75K Small
AM/IFM 275K 50K Small
AM 410K 75K Small
AM 260K 22% Small
AM 240K 17% Small
AM 160K 40K Small
AMIFM 930K 30% Small
AM 550K 50K Small
FM 170K 15K Small
AM 325K 50K Small
FM 380K 20% Small
AM 300K 50K Small
AM 150K 20K Small
FM 550K 40% Medium
AM 235K 35K Small
FM 275K 18% Small

109 North Main, 2nd Floor

Sioux Falls, SD 57102 605/338-1180

THIS PUBLICATION
IS AVAILABLE
IN MICROFORM

University Microfilms
International

300 North Zeeb Road, Dept. PR, Ann
Arbor, M1 48106

UPPER MIDWEST
COMBINATION

Dominant AM/FM in attractive medium market, Skw
regional AM, tall tower class A FM. Both top rated by
ARB, well accepted by advertisers, community. Plant
completely rebuil, inciuding new offices, studios.
Available owing to age and diversification desires of
owners. Bitling in excess of $750,000; ideal acquisi-
tion for group owner. Offered on either a stock or
asset purchase basis, for cash or terms to a highly
qualified buyer. Some low interest debt assumption
possible. Write, with industry and other references,
providing evidence of significant financial capability,
to Box B-25.
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Books For
Broadcasters

T5213 HANDBOOK OF RADIO PUBLI-
A CITY & PROMOTION, by Jack
MacDonald. This handbook is a vir-

tual promotion encyclopedia—in-
cludes over 250000 words, over
1,500 on-air promo themes adapta-

ble to any format; and over 350 con-

tests, stunts, station and personality
promos! One idea alone of the
hundreds offered can be worth many

times the small cost of this indispen-

sable sourcebook. 372 pages, 8 ¥ x

11" bound in long-life 3-ring binder.
$34.95

T5819 JOURNALIST'S NOTEBOOK OF
LIVE RADIO-TV NEWS, by Phillip
Keirstead, network news producer,
adjunct prof., Fordham Univ. Written
to provide broadcast journalists with
a solid understanding of journalism
concepts and techniques. Covers the
techniques of gathering. processing,
writing, and broadcasting live news,
using the latest electronic equip-
ment. Contains special sections on
iaws relating to journalism, docu-
mentaries, and editorials. 252 pp.
29 ills. $12.95

$8001 THE POLITICS OF BROADCAST
REGULATION, Third Edition, by Er-
win G. Krasnow, Lawrence D.
Longley, Herbert A. Terry. Completely
revised to take into account dramatic
changes in the field, such as in-
creased competition from cable
television and innovations involving
satellite transmission and the
regulatory climate. Political. econom-
ic, and technclogical changes are
described and analyzed. Looking at
broadcast regulation from a public
policy perspective, the book is
organized in two parts. Part One
traces the evolution of broadcast
regulation and shows how regula-
tions and broadcasting policy are
determined by the FCC, the broad-
cast industry, citizens groups. the
courts, the executive branch, and
Congress. Part Two provides five
case studies of broadcast regulatory
policies, A closing section gives a
broad overview of broadcast regula-
tion. relating the analytical and
theoretical material in Part One to the
specific facts brought to light in the
case studies of Part Two. 304 pages.
annotated biblicgraphy, index.
$68.95(paper)

BROADCASTING
BOOK DIVISION

1735 DeSales St, N.W.
Washington, D.C.

20036
Please send me book(s) num-
ber(s} My payment is
enclosed.
Name

Firm or call letters

Address
City.
State Zip




T511861

T5541

T51115

Books for

Broadcasters

TELEVISION PRODUCTION
HANDBOOK, by Doug Wardwell,
PhD. A complete guide to plan-
ning. staging and directing a TV
production. For those involved in
any phase of TV production, or who
want to learn how the system
works, this is a working guide
dealing with every aspect of this
art. It offers an easy-to-grasp ex-
planaticn of the workings of televi-
sion pregram production and
transmission and the vital func-
tions the management/production
team must fulfill. Then, the author
tells how 1o use cameras and re-
lated equipment, lighting, make-
up. sound, visuals, graphics set-
tings and props 1o achieve the
desired effect and resuit. He also
offers sound advice on direction,
on-camera appearance and per-
formance, and electronic editing of
the tape recording for final refine-
ment. IU's a book designed not only
to teach, but to use as a day-to-day
guide, too! 304 pps., 406 illus.
$15.95

VIDEQO TAPE PRODUCTION
AND COMMUNICATION TECH-
NIQUES, by JL. Efrein. A com-
plete text on the production of
video recording for effective com-
munications. Tells how to put pro-
fessional techniques to work in
commercial, industrial, and school
applications. 256 pps.. 100 illus.
$12.95

MOTION PICTURE DISTRIBU-
TION HANDBOOK, by Joseph F
Robertson. A guide for the profes-
sional and amateur filmmaker,
completely detailing how motion
pictures are sold and distributed.
Loaded with useful data for the
professicnal, this book will prove
absolutely invaluable for the
amateur or student. Robertson, a
Hollywood producer, comprehen-
sively discusses booking
schedules, rental fees. copyrights,
promotion campaigns, foreign dis-
tribution, release prints, respon-
sibilities of the distributor, and
everything else needed to under-
stand the intricate distribution pro-
cess. Included are samples of ac-
tual contracts, schedules, and pro-

T5897

T5798

75977

motion campaigns. Demographics
and audience expectations are
discussed for both the theatsical
and television markets. Copyright
law is featured, as is the motion
picture code rating ... pius every-
thing else you need to know about
filmmaking. 252 pps.. 114 illus.
$19.95

HOW TO WRITE, DIRECT, &
PRODUCE EFFECTIVE BUSI-
NESS FILMS & DOCUMEN-
TARIES, by Jerry McGuire. An in-
formative, behind-the-scenes
course in how 1o research a film
presentation, how to generate a
script outline, how to write an
effective scripl, interviewing, how to
actually direct a firm shooting,
photography, dialogue develop-
ment, and how to coordinate the
talent and the lights and the
cameras and the action! Plus,
there's two whole chapters on the
business of film producing. The
Appendices are packed with infor-
mation that further illuminates the
text—sample letters, script treat-
ments. sample budgets, lists of
agents, sample contracts, and
even equipment source lists. 280
pps.. 32 illus.

$14.95
CATY CIRCUIT ENGINEERING,
by William A. Rheinfelder. Here is a
virtual treasurehouse of practical
advice and techniques on CATV
design. Shows how to avoid all the
most common design pitfalls. Pro-
vides everything needed about
CATY circuit design, including
specifications: first-, second-, and
third-generation design; and pric-
ing policies for CATV equipment. A
wide range of auxiliary equipment
is also discussed: level monitors,
combining nelwarks, power sup-
plies. etc. Four Appendices and a
comprehensive glossary comprise
a minihandbook of CATV data. 294
pps. 138 illus.

$14.85

MODERN PUBLIC AFFAIRS
PROGRAMMING, by Phillip
Keirstead. This is an up-to-date
guide to community public affairs
programming. written for broad-
casting executives and program-

T5703

T5845

mers. There is information pre-
sented for both television and
radio, explaining methods of pre-
paring and executing documen-
taries, interviews, even quiz shows,
along with practical examples of
each type. Public surveys, public
nolice,  agreements  between
licenses and the public. and the
NAB Codes are all covered in one
chapter designed to clarify the
legal questions that face every sta-
tion involved in public affairs
broadcasting. There's also a guide
to editorializing, explaining ways
to handle the tricky problem of op-
posing views, which includes vari-
ous methods used by different sta-
tions. 252 pps.. 35 illus.

$14.85

TV LIGHTING HANDBOOK, by
Dr. James A. Carroll & Dr. Ronald E.
Sherriffs. Everyone involved in TV
production should be familiar with
effective lighting principles. This
book is designed to train badly-
needed technicians and acquaint
producers, directors, and anyone
involved in production with the
basics and specifics of TV lighting.
In workbook format, with a
multitude of photos (some in color)
and diagrams, the reader leains to
design lighting setups for all types
of productions indoors and out, tor
both color and black and white
television. 228 pps., 230 illus,, in-
cluding 4-color section.

$12.95

HOW TO PREPARE A PRODUC-
TION BUDGET FOR FILM &
VIDEOQ TAPE-2nd Editlon, by
Sylvia Allen Costa. A complete
guide to determining finances for
any video tape or film production,
from TV commeicials to feature-
length films. Tells how to estimate
every ¢ost associated wilh any
size production, including the pro-
duction [ocation, cameras and ac-
cessories, sound equipment, light
gear, raw film stock or video and
sound recording tape, lab develop-
ing, personnel—creative, lechni-
cal, and talent—scenic elements,
location expenses, surveys of
remote shooting locations, film and
tape editing, optical effects and
animation, etc. 196 pps.

$12.05

Send Order
With Payment To:

Send the books whose numbers are indicated at right. Payment must accom-

pany your order.

Name

BROADCASTING I BOOK DIVISION
1735 DeSales St.,, N.W. Washington, D.C. 20036
Book No.

Address

City State

Zip

Price

Total $




For Sale Stations
Continued

GLAMOUR MARKET FM

Unusually attractive opportunily to add a Class C FM
in a top fifty markel, and a glamour market al that. Sta-
lion already billing in excess of $125,000 monthly and
is well-developed. Owner must ralse cash and has
chosen the station which will sell the quickest. Priced
to minimize the arguments over value. Write Box
A-234

WALKER MEDIA &
MANAGEMENT, INC.

Midwest Class B FM and
Fulltime AM.

Less Than 10X Cash Flow
$2.1 Million, with liberal terms.
813—778-3617
John F. Hurlbut
P.O. Box 1845
Holmes Beach, FL 33509

BROKERAGE

Over twenty years of service to Broadcasting !
Appraisals ® Brokerage * Analysis

Westgate Mall, Bethlehem, PA 18017
215-865-3775

T5793

T5845

Books For Broadcasters

TY LIGHTING HANDBOOK, by
Dr James A Carroil & Dr Ronald E
Sherrilfs Everyone involved in TV
production should De famihar with
etfective highting principles. This
book 15 designed 1o train badly-
needed technicians and acquaint
producers. directors. and anyone
involved 1N production with the
basics and specitics of TV lighting
In  workbook formal. with a
muititude ot photos (somen color)
and diagrams. the reader [earns to
design hghting setups lor all types
ot productions indoors and out, 1or
both color and black and white
television. 228 pps. 230 illus. In-
cluding 4-color section

$12.85

HOW TO PREPARE A PRODUC-
TION BUDGET FOR FILM &
YIDEQO TAPE—2nd Editlon, by
Sylvia Allen Costa. A complete
guide to determining linanges for
any video tape or film produciion,
from TV commercials to feature-
lenglh films. Tells how to estimate
every cost associated with any
size preduction. inciuding ihe sro-
duction location. cameras and ac-
cessones. sound equipment hignt
gear, raw film stock of video and
sound recording tape. 1ab develop-
ng. personnel—creative, techni-
cal. ang talent—scenic elements,
location  expenses. Surveys of
remote shooting tocations. film ang
tape editing. oplical effects ang
animation, etc. 196 pps

T5897

T5518

HOW TO WRITE, DIRECT, &
PRODUCE EFFECTIVE BUSI-
NESS FILMS & DOCUMEN-
TARIES, by Jerry McGuire An in-
formative behind-the-scenes
course 1IN how to research a film
presentalion, how to generate a
sCript oulhine. how to write an
eltective scnpl. interviewing, how to
actually direct a firm shooting.
photography. dialogue develop-
ment, and how 10 coordinate the
tatent and the nhghts and the
cameras and the action' Plus,
there’s two whole chapters on the
business of him producing. The
Appendices are packed wilh infor-
mation that further illuminates the
text—sample letters. scrhpt treal-
ments. sample budgets 1sts of
agents. sample contracts, and
even equipment source lists 280
pps. 32 illus

$14.95

THE POWER TECHNIQUE FOR
RADIO-TY COPYWRITING, by
Neit Terrell. Based on a senes nf
wOIkShop  seminars  developed
and conducted by the author for
professional broadcasters
Teaches how to write broadcast
copy that gets results. copy that
will sell products and services
Presents actual samples trom the
liles of leading pros. AnalyZzes ad-
verlising copy that will motivate
people to buy 224 pps

$9.85

THE HOLT CORPORATION

$12.85 See Order Form on Page 104

BROADCASTING'S CLASSIFIED RATES

Payable in advance. Check or Money order only. (Billing
charge to stations and firms: $3.00).

When placing an ad, indicate the EXACT category desired:
Television, Radio, Cable or Allied Fields; Help Wanted, or
Situations Wanted; Management, Sales, etc. If this informa-
tion is omitted, we will determine the appropriate category
according to the copy. No make goods will be run if all infor-
mation is not included.

The publisher is not responsible for errors in printing due to
illegible copy. All copy must be clearly typed or printed.

Deadline is Monday for the following Monday's issue. Orders
and/or cancellations must be submitted in writing. (NO
telephone orders andior cancellations will be accepted).

Replies to ads with Blind Box numbers should be addressed
to (box number) c/o BROADCASTING, 1735 DeSales St, NW,
Washington, DC 20036.

Advertisers using Blind Box numbers cannot request audio
tapes, video tapes, transcriptions, films or VTR's to be for-
warded to BRoOADCASTING, Blind Box numbers. Audio tapes,
video tapes, transcriptions, films and VTR's are not forwar-
dable, and are returned to the sender.

Rates: Classified Listings (non-display) Help Wanted: 85¢
per word. $15.00 weekly minimum. Situations Wanted: (per-
sonal ads) 50¢ per word. $7.50 weekly minimum. All other
classifications; 95¢ per word. $15.00 weekly minimum.
Blind box numbers: $3.00 per issue.

Rates: Classified Display: Situations Wanted (personal
ads) $40.00 per inch. All other classifications: $70.00 per
inch. For Sale Stations, Wanted To Buy Stations, and Public
Notice advertising require display space. Agency commis-
sion only on display space.

For Sale Stations, Wanted To Buy Stations, Employment Ser-
vices, Business Opportunities, Radio Programming,
Miscellaneous, Consultants, For Sale Equipment, Wanted To
Buy Equipment and Situations Wanted advertising require
payment in advance.

Publisher reserves the right to alter Classified copy to con-
form with the provisions of Title VII of the Civil Rights Act of
1964, as amended.

Word Count: Include name and address. Zip code or phone
number including area code counts as one word. Count
each abbreviation, initial, single figure or group of figures or
letters as one word. Symbols such as 35mm, COD, PD, etc.
count as one word. Hyphenated words count as two words.
Publisher reserves the right to abbreviate or aiter copy.
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Fates & Fortunesa

Media

Hatter

Ryan

Robert Harter, presi-
dent and chief operat-
ing officer, Palmer
Communications, Des
Moines, lowa, elected
chairman of board and
chief executive officer.
William Ryan, VP for
cable television and
general manager of
group’s wNOG(AM)-
wCvU(FM) Naples, Fla.,
succeeds Harter.
Robert Englehardt,
VP and technical director, named executive VP
Wayne Blick, VP and secretary, named senior
VP

Enlehardt

John Behnke, president, general manager and
chief operating officer, Fisher Broadcasting,
Seatile, elected president and chiel executive
officer. Glenn Gormley, secretary and treas-
urer, named VP, chief financial officer and secre-
tary. Howard Wilkinson, assistant treasurer,
succeeds Gormley as treasurer. Fisher owns
KOMO-AM-Tv Seattle and kaTu(Tv) Portland,
Ore.

George Phillips, executive VP and treasurer,
Acton Corp., Acton, Mass., station group
owner and MSQ, elected president and chief
operating officer, succeeding Samuel Phillips,
who remains chairman and chief executive of-
ficer.

Tim Robertson, VP and general manager,
WXNE-Tv Boston, named head of new Middle
East Television division for parent CBN Broad-
casling, 10 be based in Virginia Beach, Va.
Charles Verell, VP and general manager,
CNS, New York, former national sales division
of CBN, succeeds Robertson.

Brian Deevy, corporate lending officer, Conti-
nental Illinois National Bank, joins Daniels &
Associates, Denver, as VP, investment services.

Nicholas Miller, marketing manager, Kings Is-
land, Cincinnati theme park owned by Taft
Broadcasting, named VP, research, Taft Radio,
Cincinnati.

Jay Williams, VP and general manager,
WVBF(FM) Framingham, Mass.,, named VP,
marketing, of parent, Fairbanks Broadcasting.
Ken Spitzer, general sales manager, WvBF, suc-
ceeds Williams.

Jan Guenther, franchising coordinator, Centel
Videopath, Chicago-area two-way cable televi-

sion interconnect system, named assistant man-
ager, special projects.

Andrew Seid, independent consultant, New
York, joins USA Cable Network there as man-
ager of financial planning.

Sandra Lamonica, assistant supervisor,
Group W Productions, Los Angeles, named
assistant controller.

Richard Greener, general sales manager,
WAOK(AM) Altanta, named VP and general man-
ager.

Ted Stuart, display advertising manager, Des
Moines (lowa) Register and Tribune, joins
Heritage Cablevision there as general manager.

Jennifer Lear, siation manager, wzzZD(aM)
Philadelphia, named general manager.

Kathryn Jensen, acting general manager, non-
commercial KUAC-FM Fairbanks, Alaska, named
general manager.

G. Scott Rader, operations manager,
wvAQ(FM) Morgantown, W, Va., joins wKwK-AM-
FM Wheeling, W. Va., as general manager.

Don Richards, station manager, WTMJ(AM)
Milwaukee, named general manager.

Steve Smith, station manager, wKTHFM) Mil-
waukee, named general manager.

Fred Dressler, VP,
new market develop-
ment, American Televi-
sion & Communica-
tions Corp., named
president and chief ex-
ecutive officer of ATC’s
Mile Hi Cablevision,
Denver.

Gary Ballard, VP and
general manager,
wBUK(AM) Portage,
Mich., joins wivQ(FM}

Dressler

Peru, Ill., as president

and general manager.

Arthur Dignam, VP auditing, NBC, New
York, named VP finance and administration,
NBC News.

Greg Everett, from KkJO(AM)-KSFT(FM) Sl.
Joseph, Mo., joins KwuUN(aM) Concord, Calif.,
as general manager. Matt Cates, operations
manager, KKJO-KSFT, joins KwUN in same
capacity.

Frank Bussone, production manager, WEEK-TV
Peoria, Ill., named operations manager.

Oliver (Ollie) Marcelli, administrative ser-
vices director, Palmer Cablevision, Naples, Fla.,
named cable sales supervisor. Evelyn Selvag-
gio, accounting and customer service super-
visor, named accounting and data processing
supervisor,

Henry Kanegsberg, VP. finance and adminis-
tration, NBC News, New York, named VP, fi-
nance and administration, operations and tech-
nical services, NBC, there.

Oliver Janney, attorney, RKQ General, New
York, named assistant general counsel. R.
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David Bustard, attorney, RKO, named deputy
assistant general counsel.

Advertising

John Howard, execu-
tive VP and director,
Ted Bates Co., joins
FCB/Corporate, New
York, as general man-
ager of corporate com-
| munications division of
| Foote, Cone & Belding.

Brian Palmer, man-
ager of market research
services, Kenyon &
Eckhardt, Detroit,
named VE

Stephanie Saunders
Fouch, VP client services director, Weitzman,
Dym & Associates, Washington, joins Abram-
son Associates there in same capacity.

Howard

Richard Holmberg, San Francisco regional
manager, Torbet Radio, joins Bernard Howard
& Co., there, as manager of San Francisco of-
fice.

Appointments, Marschalk Co., New York:
Steve Ende, from Ted Bates, to director of
sales promotion; Matthew Helmerich, from

When Sherlee Barish is asked to fill an
executive position or a news talent opening
at a television station, you can bet her
candidate is the best you can find. She not
only attracts the most successful
candidates, she also has the greatest
expertise in finding and recruiting the top
person. More than 1,000 past placements
prove it.

BROADCAST PERSONNLIL,INC.

Experts in Executive Placement

527 MADISON AVENVUE
NEW YORK CITY
(212) 355-2672



Wells, Rich, Greene, and Jeffrey Mordos,
from Compton Advertising, 10 account execu-
tives; Patricia McCloskey, from D’Arcy-Mac-
Manus & Masius, to senior media planner, and
Eugene Calabrese, from Ted Bates, to spot
buyer.

Jesse Lucoa, residential sales manager, Valley
Cable TV, Los Angeles, named general sales
manager.

Edgar Jay House, senior VP, Arthur Hecht &
Partners, New York, elected president.

Irene DeGonia, media supervisor, J. Walter
Thompson, Chicago, joins D’Arcy-MacManus
& Masius, St. Louis, as associate media director.

John Faus, research account supervisor,
McDonald & Little, Atlanta, named associate
research director.

Janet Ebert, media buyer, Marx Advertising,
Milwaukee, joins McDonald & Associates there
in same capacity. Linda Jorgensen, sales coor-
dinator, wCGv.Tv Milwaukee, joins McDonald &
Associates as media assistant.

Frank O’Neill, research manager of computer
systems, McGavren Guild Radio, New York,
named research director. Jane Sobel, senior
research analyst, Blair Radio, New York, joins
McGavren Guild as research analyst.

Robert T. Haller, VP and management super-
visor, Ogilvy & Mather Inc., New York, has
resigned to form own advertising agency, Crea-
tive Firepower Inc., New York. Agency is lo-
cated at 331 Madison Avenue, New York.

Lawrence Storch, director, sales, Radioradio,
CBS, New York, named manager, West Coast
sales, CBS Radio Network.

Robert Levin, VP, management supervisor,
McCann-Erickson, Houston, joins Needham,
Harper & Steers, Chicago, as management rep-
resentative.

Brian Goerke, assistant account executive,
Weightman Advertising, Philadelphia, named
account executive.

George Dick, account executive, D’ Arcy-Mac-
Manus & Masius, Atlanta, joins McDonald &
Little there in same capacity.

David Krishock, account executive, Bozell &
Jacobs, Chicago, joins D’Arcy-MacManus &
Masius, St. Louis, in same capacity.

Nancy Vaeth, national sales manager,
KPLX(FM) Fort Worth, named general sales man-
ager. Brenda Scott, co-op sales manager, suc-
ceeds Vaeth. Wayne Martin, Fort Worth sales
manager, named local sales manager.

William Germano, sales presentaiion writer,
ABC Spot Sales, New York, named assistant
director of research and sales development,
WABC-TV Lhere.

Cam Wilson, account executive, Katz Com-
munications, joins KMTR-Tv Eugene, Ore., as
general sales manager.

Robert Gilbert, account executive, Indepen-

dent TV Sales, division of Katz Television, New'

York, joins wZTv(Tv) Nashville as sales man-
ager.

Lee Gregory, from wrvx(Ty} Fort Pierce, Fla.,
joins wpBr(AM) Palm Beach, Fla., as regional
sales manager.

Riene Perez, senior account executive,
KGUM(AM)} Agana, Guam, named sales man-
ager.

SALES
f// PRODUCTION
PROGRAMMING

{ We have a library to fit your needs
and format. .. check usout...eight
different services availabie on an
exclusive basis in your market.
Call David Tyler or Carl Reynolds
collect (901) 320-4340 for a free
demo.

WILLIAM B.

(_-‘;-nannen

COMPANY. INC.
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Maureen Rice, account executive, wWQWQ-FM
Muskegon, Mich., joins wiFM(FM) Grand
Rapids, Mich., as account executive and ¢o-op
coordinator.

John Ford, advertising consuliant, Nassau
Broadcasting, Princeton, N.J., named senior ac-
count executive of group’s WHWH(AM)-WPST{(FM)
there. Thomas Fisher, advertising consultant,
Nassau, named co-op specialist WHWH-WPST.

Lance Jon Tlustos, consultant, Butler Com-
munications, Niagara Falls, N.Y., joins wGRr-Tv
Buffalo, N.Y., as account executive.

Martha Richardson, retail sales supervisor,
Vicks Health Care, joins kKyuu(Fm; San Fran-
Cisco, as account executive.

TSRS | AR
Programing

Stuart Lefkowitz, video consultant,
Teleprompter Corp., San Francisco, joins Cable
Health Network, New York, as director of
operations. Donald Norris, director of station
advertising services, ABC, New York, joins Ca-
ble Health Network as director of administra-
tion. James Foley, account manager, Warner
Amex Satellite Entertainment, New York, and
Dave Moore, account executive, WTBS-TV
Atlanta, join Cable Health Network as VP's,
market development and sales.

Pierre Weis, executive VP, sales, ITC Enter-
tainment, New York, named to head pay televi-
sion and cable sales as well as syndication.
Joseph Ceslik, VP, domestic sales administra-
tion, named to new post of VP, sales manager.
Cy Kaplan, VP, takes on additional respon-
sibilifies in special projects to include pay TV
and cable.

George Livergood, president, Theta Cable,
Los Angeles, joins California Subscription
Television, area MDS operator, in same
capacity.

Edward Labowitz, VP of business affairs,
Polygram Pictures, Los Angeles, joins ABC
Motion Pictures Inc. there in same capacity.

Harris Goldstein, in-
dependent research and
marketing consultant,
joins Spotlight, Santa
Monica, Calif.-based
satellite-delivered pay
cable network, as VP,
research. Joan Estes,
traffic manager, named
director of programing
administration. Amy
Divine, programing
assistant, named man-
ager of shorts program-
ing. Doug Zwick, from Furman Films, San
Francisco, succeeds Divine. Joan Coleman,
traffic assistant, named traffic coordinator.

Goldstein

Carole Francesca, licensing direcior, MGM/
UA Licensing and Merchandising, Los
Angeles, joins ABC Merchandising, Inc. there
in same capacity.

Richard Nathan, private attorney, appointed
associate television counsel, 20th Century-Fox
Film Corp., Los Angeles.

Thomas Jackson, advertising and sales pro-
motion manager, KDNL-Tv St. Louis, joins Pre-
view Subscription Television there as director of
marketing. Mary Carole Mather, program
manager, KPLR-Tv St. Louis, joins Preview as
director of programing.

Frank Cody, affiliate consultant, The Source,



New board of directors for American Women in Radio and Television was elected at an-
nual convention in San Francisco. They are: Front row, |-r—Norma Cox, Howard & Cox As-
sociates, VP, programing; Jeri Warrick Crisman, wniram Newark, N.J.. president-elect;
Charlotte Tharp, wHaStaM) Louisville, Ky., president; Diane Sutter, wwsw-am-FM Pittsburgh,
secretary-treasurer , and Vicki Galligan, woso-tv Orlando, Fla., VP, Southwest. Back row, I-
r—Joan Sanborn, wcve-Tv Boston, VP, Northeast; Stephanie Rolen, kunk(em) Oklahoma City,
VP, south central; Marni Pingree, koviam Phoenix, VP, Western; Julie Cunningham, non-
commerical wrum(ty) Flint, Mich., VP, north central. Jeanne Toncre, VP, membership, and
Charles Scully, SESAC, VP, resource development.

NBC’s New York-based young-adult radio net-
work, named director, affiliate relations and pro-
gram development.

Cindy Larson, special projects coordinator,
Arkoff International Pictures, Los Angeles,
joins New World Pictures there as director of
television and nontheatrical sales.

Mark Carlson, sports information director,
Florida State University, named associate direc-
tor, College Sports Information, CBS Sports,
New York.

Mark Ittner, assistant controller, Hanna-Bar-
bera Productions, promoted to controller of
parent Taft Entertainment Co.

Sally Jacoby, sales executive, Xerox, joins
Rainbow Programing Services, Century City,
Calif., as regional director.

Steven Hecht, manager of own sales and
marketing company, joins sales staff of Pro
Sports Entertainment, New York.

Karen McGee, producer-host, PM. Magazine,
wHas-Tv Louisville, Ky., joins PM Magazine's
national office, San Francisco, as coordinating
producer.

News and Public Affairs

Patrick Scott, pro-
gram manager, KOMO-
Tv Seattle, named VP,
news and programing.

Douglas Sutton,
operations and news
director, WRSG(AM)
Sylvester, Ga., joins
wtiF(aM) Tifton, Ga.,
as news director.

Ed Richards, news
anchor, wWGAR(AM)
Cleveland, assumes ad-
ditional duties as news

director.

Bill Houck, sports director, American Forces
Network/Europe, named news producer,
American Forces Radio and Television, Los
Angeles.

Stansfield Turner, former director of Central
Intelligence Agency, joins NBC News as mili-
tary analyst.

Pat Bailey, news director, KKIO(AM)-KSFT(FM)
St. Joseph, Mo., joins KwuN(am) Concord,
Calif., in same capacity.

Douglas La Rocque, news director,
wRUN(AM) Utica, N.Y., joins wGNA(FM) Albany,
N.Y., in same capacity.

Thomas Gariepy, reporter, Providence (R.1.)
Journal, joins wrss-Tv Hartford, Conn., as
editorial director.

Ed Fillmer, documentary producer and re-
porter, KYTv(Tv) Springfield, Mo., named to ad-
ditional post of senior news producer. Joyce
Reed, co-anchor, reporter, KyTv, named
weekend assignment editor-producer. Jim
Hankins, news photographer, named chief
news photographer.

Frank Costa, news and sports director, Metro
News Systems, Houston, joins KUHF(FM) there
as director of public issues and news.

Lu Anne Reeb, anchor-producer and reporter,
wFRv-Tv Green Bay, Wis., joins wkrc-Tv Cincin-
nati, as news producer. Terry McKinley, intern,
news depariment, named production assistant.
James Harrison, intern, named news photo-
grapher.

J. Michael Hawkins, news director, wDBQ(AM)-
Kiwi(FM) Dubuque, lowa, joins wWLAP-AM-FM
Lexington, Ky., as news and public affairs direc-
tor.

Robert Font, from KGNR(AM) Sacramento,
Calif., joins xcBs(aM) San Francisco, as re-
porter-editor.

Pat Walker, producer, wcis(Tv) Gainesville,
Fla., joins wtLv(Tv) Jacksonville, Fla., in same
capacity.
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Michael Casclo, news producer, wpvi-Tv Phil-
adelphia, named director of public affairs.

Mike Schneider, anchor-reporter, WTAE-TV
Pittsburgh, joins wpLG(Tv) Miami as anchor.

Sally Fitz, weekend co-anchor,
Miami, named weeknight co-anchor.

WCKT(TV)

Larry Green, from KMGH-Tv Denver, joins KOA-
Tv there as evening news anchor.

Mark Russo, news director, WCLG(AM)
Morgantown, W, Va., joins wasH(FM) Washing-
ton as news anchor.

Mike Maus, anchor, NBC Radio Network,
New York, joins NBC News there as general
assignment reporter.

T T T e
Promotion and PR

Frank Mancini, presi-
dent, Chardon Agency,
Dallas, joins Rainbow
Programing Services,
Woodbury, N.Y., as
manager, promotion
and sales planning.

Chs

John Bailey, account
supervisor, Burston-
Marsteller, New York,
joins Frank Barth Inc.,
there, as director of
public relations.

Mancini

Howard Mitchell, re-
porter, Missouri Network, Jefferson City, Mo.,
joins Keller-Crescent Co., Evansville, Ind., as
public relations account specialist.

WE'RE MOVING
ANCHORS,
REPORTERS,
CORRESPONDENTS,
METEOROLOGISTS
AND
SPORTSCASTERS
UP THE LADDER
IN TELEVISION.

We move them into the fop markets
and the networks, and then we
keep them moving upwards.

Send us a resume and fape. If
we fake you on we'll give you full
career management and represen-
fation and you'll owe us nothing
until we get you moving.

THECONRAD SHADLEN CORP.
279 East 44th Street Suite 5-J
New York, NY 10017
Representing Major Journalists for
Over 30 Years




Susan Peterson, freelance journalist, joins
MO A  Videocassette, MCA Videodisk, and
Liniversal Pay Television, Universal City, Calif,
as public relations director.

Rick Weidner, director of advertising and pro-
motional services, Paramount Television and
Video Distribution Division, Los Angeles,
elected VP

J. D. Garoutte, director of advertising and
public relations, Midway Motor Lodges-MML
Restaurants, Waukesha, Wis., joins US Cable
Corp., Kenosha, Wis., as community affairs
coordinator for Kenosha franchise.

Melinda Torrey Bacon, creative service pro-
ducer-director, wNNE-Tv Hartford, Conn.,
named promotion director.

T [P &
Technology

In restructuring of broadcast division of Harris
Corp., Quincy, Ill., Eugene Jaeger, VP, pro-
gram management, named VP, head of broad-
cast RF operation; and Kenneth Schwenk,
director, domestic sales, named VP head of
broadcast studio systems operation.

Lewis Solomon, VP, new ventures, General
Instrument Corp., New York, elected senior VP
and executive assistant to chairman.

Stanford Cook, director of manufacturing, C-
Cor Electronics, State College Pa., named VP,
manufacturing.

Reba Hill, director of corporate development,
Satellite Syndicated Systems, Tulsa, Okla.,
named director of specialized systems.

George Reed, executive VP, finance and ad-

Piease send
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Division of labor. John Saeman, president and chief executive officar, Daniels & Associ
ates Denwer end chaiman of National Cable Television Associatian, has named chairman

of MCTA committees for 1982-83

Assoclates—.Jamss Heyworh, president, Home Box Dilce, Mew York: awards—June |
Travis, senior wice president, American Television & Communications Corp. Deermaer;
awards for cablecasting excellence—nartin C. Lafferty director of programing ser-
vices, Cox Cable Communicaltions. Atlanta; Cablepae—Fichard W. Loftus, president,
| Scripps-Howard Cable Sarvicas, Wesl Medway, Mass, convention—Monroe Rifkin,
managing partner, Rifkin-Fox Communications, Denver, alection and bylaws—Polly
Dunn, Columbus Cable, Caoiumbus. Miss; emhanced services—Robert Wright, president,
Cox Cable Communicalions, Atlania; engineering—Gary Tjaden, vice president,
! engineering and technotogy, Cox Cable Communications, Atlanta; independent opera-
tors board—Brian Blow, president, o Television Sarvice Co., Inc., Ajo, Ariz; minority
affairs—June Travis of American Television & Communications Corp.; public
policy planning — chairman: Ralph Baruch, chairman and chief executive officer, Viacom
International, Inc., New York, N.Y. vice chairman: Richard W. Loftus, president, Scripps-
Howard Cable Services, West Medway, Mass; state-iocal government—William T.
Bresnan, ¢hairman, Group W Cable, New York.

ministration, Plant Industries, Inc., joins Com-
tech Telecommunications Corp., Long Island,
N.Y., as president and chief operating officer.

Charles Mascari, from broadcast technical
operations, CBS, New York, joins Sony Broad-
cast Products there as sales engineer.

Stevan Vigneaux, maintenance engineer,
WGBH-EM-Tv Boston, joins wXNE-TV there as
director of engineering.

Judith Spurgeon, zone manager, Motorola
Communications, Denver, joins Magnavox
CATV Systems, Manlius, N.Y., as account ex-
ecutive.

John Colucei, mid-Atlantic regional sales
director, Paradyne Corp., joins American
Satellite Co.. Washington, as Southeast regional
manager for commercial sales.

Allied Fields

G. Scott Brodey, VP, marketing, RCA Global
Communications, joins LIN Broadcasting, New
York, as president of LIN Communications,
radio paging and personal communications sub-
sidiary.

Earnal 8. Campbell, VP, engineering, Radio
Free Europe, Radio Liberty, Munich, retires.
Hugh Falls, director of engineering, RFE/RL,
succeeds Campbell.

Mary Jane Kolar, director of education, Na-
tional Moving and Storage Association, Alex-
andria, Va., joins Women in Communications,
Austin, Tex., as executive director.

Donald Hinman, project manager, research
department, Arbitron, New York, named man-
ager of marketing research services.

Earl Stanley, partner, Dow, Lohnes &
Albertson, Washington, and Catherine Heinz,
director, Broadcast Pioneers Library there,
elected to board of directors, Broadcast
Pioneers Educational Fund.

James Brown, associate professor, School of
Journalism, University of Southern California,
Los Angeles, joins University of Alabama,
Tuscalocsa, as chairman of broadcast and film
communication department.

Edward O’Neill, partner, Wilner & Scheiner,
Washington, joins Bryan, Cave, McPheeters &
McRoberts, there, specializing in communica-
tions law.

Elected officers, Oklahoma Associated Press
Broadcasters: James Baum, korv(tv) Tulsa,
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president; Neal Kennedy, kvoo(aM) Tulsa,
president-elect.

Elected officers, Association of Federal Com-
munications Consulting Engineers: William
King, Jules Cohen & Associates, Washington,
president; Jeremy Raines, Electromagnetic
Engineering & Analysis, Potomac, Md., vice
president; John Lundin, A.D. Ring & Associ-
ates, Washington, secretary; Warren Paul Hap-
pel, Scripps-Howard Broadcasting, Cleveland,
treasurer.

Elected officers, South Carolina Associated
Press Broadcasters Association: Dave Cureton,
wis(aM) Columbia, president; Bill Poston,
WBEU{AM) Beaufort, VP, radio; Amanda Kelly,
woLo-Tv Columbia, VP, television.

James Wade, president of Wade Broadcast-
ing/Radio CATV named recipient of American
Jewish Committee’s 1982 Human Relations
award.

Dave Peschau, VP and general manager,
wxow-Tv La Crosse, Wis.,, and Charles
Bergeson, VP and general manager, KNTV(TV)
San Jose, Calif., appointed to Viewer Informa-
tion/Education Committee, affiliate association
board of directors, ABC Television Network.

James Monroe, president, Apache Cablevi-
sion, Scottsdale, Ariz., was awarded Maryland/
Delaware Cable Television Association’s na-
tional public affairs award.

Charla Hewitt, director of operations, market-
ing and creative services, Turner Program Ser-
vices, Atlanta, named Young Career Woman of
the Year by Georgia Federation of Business and
Professional Women.

Deaths

George Groce, 36, one-time reporter, WMAR-
Tv Baltimore, and Washington correspondent,
KMOoX-Tv St. Louis, died of leukemia May 30, at
University hospital, Baltimore. He is survived
by his wife, Ramona, and four children.

Bierne Lay Jr, 72, television writer, author,
and pilot, whose credits included Combat
Twelve O'Clock High, and Barbara Stanwyck
Theater television series, died of cancer May 26
at Los Angeles hospital. He is survived by his
wife, Philippa, and two daughters.

Bob Allard, 55, former air personality,
WAYL(AM) Minneapolis, and in 1960’s, news
anchor for KMsp-Tv there, died of self-inflicted
carbon monoxide poisoning May 30, at his
parent’s home in Minneapolis.



BPA’s Clarence Martin:
promoting the promoters

It’s almost 2,000 miles from 999 West
Sunshine Street in Springfield, Mo., to
San Francisco's St, Francis hotel. But for
Broadcasters Promotion Association Presi-
dent Clarence Martin, it’s a trip that began
13 years ago.

That’s when he attended his first BPA
convention. One of just 397 delegates jam-
med into Philadelphia’s Marriott motor
hotel, he recalls how then-BPA President
Joe Constantino vigorously gaveled the
convention to order.

This morning, in San Francisco, it’s
Martin’s turn to rap the gavel for BPA’s
annual seminar being held in conjunction
with the Broadcast Designers Association.
Changed will be the number of delegates;
the turnout will triple that of 1969,
Unchanged will be the BPA president’s
dedication to the organization, his profes-
sion and the people at KYTV(TV)
Springfield who helped to make his career
possibte.

Martin is proof that it doesn’t take a fast
taiker to travel in life’s fast lane. He com-
plements conservative dress with low-key
tones and a Midwest inflection that leaves
tittle doubt he is a native Missourian. In
fact, Martin was born in Springfield (Feb.
1, 1930), raised and educated in
Springfield (Southwest Missouri State
University), and has worked at KYTv there
for 27 years.

He offers some reasons for his longevity
at the station: ““I’m allowed to do things in
the Springfield market that a lot of people
don't get a chance to do in a larger market,
KyTv is a progressive and dominant sta-
tion and the owners [Harte-Hanks] are
good people to work for. It’s been good
training. I’ve even had network experience
without leaving Springfield. We produced
Ozark Jubilee on ABC for five years, and
Five Star Jubilee on NBC for one year.”

His long tenure as promotion manager
of KYTv hasn’t necessarily given Martin
the itch to move. “Anything is possible,”
he concedes, *‘and I’m always looking for
new challenges. But 1 don’t plan any
changes. | honestly feel I've still got some
things to learn in this field. Anytime you
think you know everything, you’re in a lot
of trouble.”

Martin is delighted that this week’s
BPA-BDA agenda emphasizes that learn-
ing process. He stresses one area: ‘‘For the
first time, we’re having management ses-
sions for promotion people that we hope to
develop into a three-year undertaking for
which people can get a management cer-
tificate. This training is important in that
the promotion manager of the future has
to be more effective in utilizing his time
and in communicating with management.
This has been a mandate for our member-

Clarence’ LeRoy Martin—president of
Broadcasters Promotion Association and
promotion manager of kyrv(rv) Springfield, Mo.;
b. Feb. 1, 1930, Springfield; B.S. in marketing
and organizational management, Southwest
Missouri State College, 1957; joined kyTv while
undergraduate at Southwest Missouri State,
becoming promotion manager in 1967; m.
Dolores Barrett, September 1972; daughter (by
previous marriage) —Cynthia, 23.

ship who are finding that they’re in-
creasingly being called on, as department
heads, to participate in high-level meet-
ings.’

Reflecting that-increased stature, says
Martin, are preliminary indications from a
BPA/San Diego State University survey of
promotion directors that will be an-
nounced in San Francisco this week. It
found more and more promotion people
reporting salaries over $35,000 and even
over $50,000. It further found that more
TV stations are reporting promotion
budgets exceeding $500,000 and $750,000
than had been reported in earlier surveys.
And, in keeping with this, the term ‘‘crea-
tive services’’ is supplanting ‘‘promotion”’
in describing both the director and the
department in this area.

““This is because the day is gone when a
station could be content with a promotion
director who placed ads, sent out logs and
produced promos.’ Martin affirms.

Challenges now facing promotion peo-
ple include:

“Adapting to the new technologies,
such as teletext, to help increase au-
diences.

“Organizing ‘focus groups’ to help
shape promotion and programing.

‘“Keeping abreast of new eguipment
useful in attaining a more sophisticated
promotion and production look.

““Matching the station image to the
community.

‘“*Keeping the station visible despite the
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proliferation of audio-visual resources for
the audiences.

“Bending some of those new resources
to serve station interests.”

In noting that much of this year’s semi-
nar will focus on the new technologies,
Martin says BPA is making a special effort
to encourage cable TV membership,
““We’ve always welcomed them,’ he says,
*‘although right now only a small percent
of our organization—not over 10%—is as-
sociated with cable.’

Martin contrasts the thinking of today
with that of yesteryears **when broad-
casters fought cable TV. Now
[broadcasters] are either in it or have to
learn how to compete with it.”

The BPA president also expressed
enthusiasm for the present arrangement,
now in its fifth year, in which the BDA
simultaneously conducts its annual semi-
nar. “‘It makes sense for the promotion
director and the art director to attend the
same sessions where there is so much
crossover information available. It gives
them the background to make joint deci-
sions for their organizations.”’

Martin says BPA is mindful that it needs
a bullpen for tomorrow: *“This year, we're
creating a major broadcast promotion
scholarship program to encourage stu-
dents and we’re sponsoring publication of
a college text to further expand instruction
in the field. We’re beginning a major ex-
pansion of our library of promotion ideas
and resources and its services. And we’ve
established a long-range planning group,
drawn from throughout the industry, to
help BPA focus on new directions for the
rest of the decade.”

Martin sums it up with a need for con-
tinuatly increasing sophistication in the
field. ‘I remember a clothier here in
Springfield,” he recollects, ‘‘who said that
before TV a boy would come in from the
farm and you could sell him anything. But
after TV came along, that same boy
wanted to see the apparel the star was
wearing.”’

That growing maturity in the com-
munity and the competition of new ser-
vices have mandated that ‘‘stations be-
come sharper in their promotion,”” Martin
says, ‘“‘and bear in mind that the station of
the future is the one that is community-
oriented and community-involved.”

With that attitude, the unflappable
Clarence Martin should have little
difficulty in shifting gears later this week.
That’s after he turns the gavel over to BPA
president-elect, Anne Coleman. Then it’s
back to KYTv to put into practice the BPA
ideals he espouses. And, of course, there
may be a chance to compare notes on San
Francisco and Philadelphia with a friend
handling public relations for the large
regional hospital in Springfield, former
BPA President Constantino. ‘]
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Latest to throw hat in ring for presidency of Nationat Associ-

ation of Broadcasters is Collingwood Harris, VP-director, Ad-
vertising Council, Washington, whose announcement last week
brought total of formal candidates to 10. Candidates who’ve
been nominated but have not formally indicated availability now
include Representative Matt Rinaldo (R-N.J.), member of
House Telecommunications Subcommittee, Larry Grossman,
president, Public Broadcasting Service, John Pettit, former FCC
general counsel and now attorney in Washington, Herb
Schlosser, executive VB, RCA and Jack Schneider, former presi-
dent, CBS/Broadcast Group and now president of Warner
Amex Satellite Entertainment. That brings to 22 number of
candidates now being considered by NAB search committee
(BROADCASTING, May 24, 31). In letter sent to major broadcast
groups last Friday, NAB Joint Board Chairman Edward Q. Fritts
asked for additional nominees and for comments on those
already on list. His committee will meet Monday (June 14) to
decide whether to employ executive search firm to further ex-
pand possibilities. In separate development last week, an-
nounced candidate Representative Marc L. Marks (R-Pa.)
received endorsement from Energy and Commerce Committee
Chairman John D. Dingell {D-Mich.). Telecommunications
Subcommittee Chairman Timothy E. Wirth (D-Colo.) praised
Marks highly but said he preferred to remain neutral on subject
of NAB presidency. Marks recently announced he would retire
from Congress this year due to severe back problems.
I-I
NBC acknowledged that 12 of 28 advertisers buying into
feature film, “Sister, Sister,” scheduled for telecast tonight,
starting at 9 p.m., had asked to review movie 10 determine if
their commercials should be carried. Development arose coinci-
dent with statement issued by Rev. Donald Wildmon, chairman
of Coalition for Better Television, calling on advertisers to
cancel their sponsorship because film, he said, is *‘example of
anti-Christian, antireligious network programing.” Film re-
portedly shows woman in adulterous relationship with minister
who embezzles church funds. Lever Bros. was said to be one ad-
vertiser withdrawing from program and spokesman there said
Lever will not be in show but declined to say if it had earlier
bought into program. Another sponsor, Easiman Kodak, said it
had decided not to participate but it added its decision was not
related to pressure from Wildmon. NBC would not comment
but said program would be fully sponsored when it is telecast,
using back-up advertisers, and added several advertisers
telephoned to say they would be available for sponsorship.
O

Coalition of seven broadcast trade associations that set out to
compile some of station revenue data formerly collected by
FCC Form 324 (BROADCASTING, March 29, et seq.) had

dwindied to five last week and seemed apt to drop to four. But
representative of those four said they would carry on. First,
Television Bureau of Advertising had dropped out. Last week,
Station Representatives Association followed suit; its TV
board, some of whose members are also on TVB board, prefer-
red to rely on quarterly figures collected by TVB, while its radio
board elected not 10 go for extra assessment that would have
been required. Then Association of Independent TV Stations
protesied it shouldn’t pay pro rata share of cost {estimated at
$49,000 10 $58,000) and, when rebuffed, seemed likely to
abandon project. Representative of those remaining— National
Association of Broadcasters, Broadcast Financial Management
Association, Radio Advertising Bureau and National Associ-
ation of Radio Broadcasters—said they’d need go-ahead from
their managements but thought this would be pro forma and
scheduled meeting tor Tuesday at NAB headquarters in Wash-
ington to plan next steps.
0
Fall will be beginning of NBC's turnaround, network Chairman
Grant Tinker said Friday (June 4). Tinker, in Boston to accept
National Academy of Television Arts and Sciences award, said
that if his prediction doesn't come true ‘‘you can label me
something of a failure.”” Tinker called his NBC colleagues *“in-
dividually and collectively the best.”” He had similar praise for
network affiliates who he said ‘*have been promised a lot that
hasn’t been delivered. They've been very sympathetic and
restrained, and it’s up to us a! the network to deliver’”” What has
been his greatest frustration since taking over network reins 11
months ago? ‘I can’t be as involved in programing. Some of the
ritual activity of being chief executive officer makes me uneasy
and impatient."”
a

After conference with Senate, House of Representatives passed
final version of bill to make disciosure of identities of covert
U.S. agents, criminal offense, even if information leading to dis-
covery of agent’s identity is not classified. Before passing bill last
Thursday (June 3), however, House accepted language added to
report accompanying bill that would direct courts to apply
penalties to private individuals, such as members of press,
“‘only in very limited circumstances to deter those who make it
their business to ferret out and publish the identities of agents.”
Bill is primarily aimed at quashing activities of former CIA
agent, Philip Agee, whose now discontinued Covert Action In-
formation Bulletin regularly published identities of overseas
agents, and handful of others who’ve sought to disrupt CIA ac-
tivities by identifying agents. It would permit fines of up to
$50,000 and 10 years® imprisonment for government employes
who disclose agents’ identities and up to $15,000 and three
years' imprisonment for private individuals who do so. Final

Backgrounder, UP| said Friday that two of its four new owners
(see page 36), Managing Director Douglas Ruhe and William E.
Geissler, had that day “discussed their personal background, in-
cluding civil rights activity by one and a prison term for the other,
with top executives of the news agency.” Geissler was quoted as
saying he served 10 months of one-year term in 1868-70 for draft
resistance but “did not dodge the draft” offered to serve in non-
combat role in Vietnam, "cooperated with prosecutors every step of
the way" and was pardoned by President Ford in 1875. "l am not a
radical,’ Geissler was quoted. “| would characterize myself as an
economic conservative but | don't participate in partisan politics”
Ruhe said he was arrested with civil rights demonstrators in 1963
and 1965 and that in first case a guilty verdict and $25 fine were
overturned on appeal and in second instance charge was dis-
missed. "1 did not break the law" Ruhe said. | am not ashamed of
what happened.’ Ruhe said records of both men were on file with
FCC in applications for broadcast properties —also source of story
in Friday's Nashville Tennessean dealing with their backgrounds.
Boston Globe, meanwhile, reported Ruhe and Geissler were mem-

bers ot Baha'i Faith, independent world religion emphasizing
spiritual unity of mankind. Said Ruhe: ”... We have no intention of
imposing our religious beliefs on UPI and its newsgathering opera-
tion. We are dedicated to full and fair presentation of the facts and
the truth in all matters .. " Ruhe also denied Baha'i Faith put money
into UPI purchase, or that there were other partners. There had
been speculation that group broadcaster Woody Sudbrink had in-
vested; Sudbrink told BRoaDCASTING he was involved only “in a very
small way." through part ownership of Community Cablevision Inc..
which is headed by Cordell Overgaard, another member of UPI
group. Fourth member, Len Small, is to be chairman of UP| board.
Rhue and Geissler are also principals of Focus Communications,
which besides owning wrenFm) Joliet, lIL, is applicant for new full-
power TV's at Murfreesboro, Tenn.; Seaside, Calif; Kannapolis, N.C.;
Norfolk, Va., and Riverside, Calif. Murfreesboro and Norfolk are in
negotiation with competing applicants. Focus also has filed 20 ap-
plicaticns for low-power TV stations, and last year had its applica-
tion to build and operate its own DBS satellite rejected by FCC
although application to use Advanced Westar was accepted.
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vote on bill was 315-32 with some members of Congress argu-
ing that bill, which is favored by Reagan administration, will be
overturned by courts as unconstitutional.

After unusually crowded race, National Radio Broadcasters
Association elected five new regional directors last week and
announced plans for runoff elections in two regions. Elected
were Bernard Mann, wokXx(aM)-wGLD(FM) High Point, N.C.
(region 4); Arthur Ortega, wNcCI(Fm) Columbus, Chio (region
6): Bill Dunnavant, WIMW(AM)-WYZP(FM) Athena, Ala. (region
8): James J. Wychor, KwoA-AM-EM Worthington, Minn. (region
10), and Fred Hildebrand, kvoctam) Casper, Wyo. (region 14).
Runoff elections will be held in region 2 between Peter Cassella,
WEEP-AM-WDSY (FM) Pittsburgh, and Simon Goldman,
WITN(AM)-WWSE(FM) Jamestown, N.Y., and in region 7 between
Steve Hicks, Kixk(FM) Denton (Dallas) Tex,. and David Small,
KMGC(FM) Dallas. More than 1wice as many broadcasters were
nominated for regional directorships this year as were nomi-
nated last year.

J
Ted Turner’s views on violence in recent films were espoused in
editorial on CNN over Memorial Day weekend (May 29-30). It
was first time Turner personally used network as editorial
forum, and its content, as well as subsequent treatment of com-
mentary on issue by CNN correspondent Daniel Schorr, re-
portedly did not set well with number of network staffers. In-
spired by news reports of Hinckley trial seen during stay at his
plantation near Charleston, S.C., Friday May 28, Turner rented
facilities of weciv(rv) Charlesion next day 10 tape editorial de-
nouncing violence in recent theatrical films such as ‘‘Taxi
Driver,” which is claimed to have had etfect on Hinckley's deci-
sion 1o shoot President. Editorial, which ran on CNN and
wTBS(TV) Atlanta total of 21 times over weekend, also called for
possible government action (o prevent production of such films
if necessary. Subsequent Schorr commentary, which ran Mon-
day evening (June 1), said that while violence in media was
relevant issue, it was ‘“‘not an issue for Congress.” While most
of Schorr’s commentaries are repeated next day, this one was
not. Reason for that, Robert Caulfield, CNN producer was
quoted as saying, **[Schorr] made the point. ... I don’t believe
i intramural point counterpoint.”

[}
‘Prospect of conflicting telethons (and prospect of dust-up i it
happens): CBS-TV has offered Democratic National Committee
telethon time in laie August, reportediy Saturday and Sunday
before Labor Day; but CBS sources, without confirming date,
say Democrats have not responded. If they accept offer, their
fundraiser would be in competition —for funds and 1alent, as
well as virtually head-to-head—with Jerry Lewis’s traditional
Labor Day telethon for Muscular Dystrophy Association. MDA
officials say they don’t want 10 make public issue of it bui
they're trying to persuade both CBS and Democrats 1o seek
other dates. Theater Authority, which approves star talent’s par-
ticipation'in telethons without pay, normally wants two months
between such fundraisers, but does not apply this rule 10 politi-
cal telethons. Jerry Lewis is said 1o be upset over potential com-
petition and in mood, some say, 10 stir things up publicly if
necessary, o avert it.

O
ABC and CBS radio networks were expected 10 finalize agree-
ments with RCA Americom late last Friday (June 4) for trans-
ponder space on Satcom | and later its replacement, Satcom I-
R, for eight-year period starting in 1983. NBC signed similar
deal recently and commenced transmission of radio network
and The Source by boih satellite and land lines on June 1 {**In
Brief,” May 31)}. Three networks are putting up combined $46.5
million 10 secure transponder space and certain digital equip-
ment, 1o be provided also by RCA.

()
Typical U.S. TV station generated revenues of $5,066,300 in
1981, according to figures to be released bv National Associ-

ation of Broadcasters this week. That’s 16.65% increase over\
typical 1980 revenues of $4,343,200. Typical expenses grew
17.78% in 1981 from $3,397,300 10 $4,001,400, and before-tax
profits grew 12.58% from $945,900 in 1980 10 $1,064,900 in
1981.

Hartford Gunn, senior VP,
KCET(TV) Los Angeles, an-
nounced resignation lasi
Thursday 10 become senior
consultant with Satelliie TV
Corp., Comsat’s DBS subsidi-
ary in Washington. Gunn
joined KCET as senior VP-
general manager in 1980, but
dropped title of general man-
ager earlier this year following
series of siaff reductions and
number of financial problems |
plaguing station since last year. KCET placed its studio on sales
block in February (BROADCASTING. Feb. 22). Gunn is former
Public Broadcasting Service president and board vice chairman.
a

Saboteurs cut guy lines and falled 1ower of Rev. Jerry Falwell’s
wRVL(FM) Lynchburg, Va., knocking it off air. Incident occured in
early morning hours of June | after engineer noticed station sig-
nal was oul. Afier unsuccessfully running through procedures
to put station back on air, chief engineer rode out to transmiiter
site on Tobacco Row Mountain, 20 miles from studio location at
Liberty Baptist College, and discovered guy-lines securing tower
had been sheared. Jerry Edwards, director of operations, said 60
feet of 138-fool tower is salvageable and he hopes to have sta-
Lion on air within two weeks with temporary antenna. Damage
is estimated at $100,000 and is covered by insurance, Edwards
said. As of middle of last week, police had identified no
SuSpecls.

(m)
—

Corporation for Public Broadcasting has received number of
letters from House Committee on Energy and Commerce con-
cerned about CPB decision 10 close its Office of Communica-
tions Research. Committee chdirman, John Dingell (D-Mich ),
and Congressmen Cardiss Collins (D-111.) and Edward Markey
(D-Mass.) sent letter expressing fear that ‘‘demise of OCR
would harm minorities in several ways." OQCR is responsible for
minority audience research. Congressman Louis Stokes (D-
Ohio) also sent letier. CPB in 10-page response last week said
cutback was necessary because of reduced federal funds by
roughly 25%.

George Breece, Ted Turner’s director of government relations,

based in Washington, resigned last Thursday, according lo

spokesman for Turner Broadcasting System. Breece could not be

reached for comment. Washington auorney Robert Ross will |

handle all congressional relations for TBS, spokesman said.
(]

Michael R. Ewing, VP-general manager, CBS Spot Radio Sales,
has been named 10 newly created position of VP-general man-
ager, CBS Radio Network, reporting to Richard M. Brescia,
senior VP for CBS Radio Network and Radioradio New York.
Edward Kiernan, director of sales, wCBs(AM) New York, replaces '
Ewing in former post. Judson Niver, manager of eastern sales,
CBS Radio Network.has been promoted 1o director of national
sales.

ABC, CBS and NBC have failed to persuade U.S. Court of Ap-
peals in New York that FCC erred in permitting AT&T to imple-
ment new tariff on June 28, 1981. Tarniff, providing for 16% in-
crease across board, was to carry out commission order permit-
ting rate of return increase from 10.5% 1o 12.75%. Court said
commission refusal to reject lariff is not reviewable. j

T
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Go for it

The compromise on copyright legislation reached by broad-
casters, cable operators and program producers is making head-
way on Capitol Hill despite the opposition of significant, if
divergent, interests. If all three parties to the compromise keep
the pressure on, the chance for action in this Congress looks pro-
mising.

Itisin the parties’ interests to keep the pressure on. The proba-
ble alternative to adoption of the compromise legislation, in-
troduced by Representative Robert W. Kastenmeier (D-Wis.), is
no legislation in this Congress at all. No legislation would deny
broadcasters the must-carry protection and syndicated exclusivity
that the compromise would provide. It would threaten cable
operators with future legislation exposing them to total copyright
liability.

The latter is the preference of the Reagan administration, as
argued last week before the House Telecommunications Subcom-
mittee by the chairman of the FCC and head of the National
Telecommunications and Information Administration. It could be
the eventual result of the sports interests’ dogged opposition to
the Kastenmeier bill and demand for special legislation tailored to
their aspirations.

The compromise was reached only after arduous negotiation
among the National Association of Broadcasters, National Cable
Television Association and program producers represented by the
Motion Picture Association of America. There are still members
of each organization who think theirs gave too much away, as was
reflected in some testimony last week.

But, as Kastenmeier told the House subcommittee, the com-
promise is the only politically feasible solution to ‘‘one of the
most difficult copyright questions Congress has ever faced.” In
the public interest it ought to be supported.

Get the show on the road

It is evident, as reported in this publication a week ago, that Sena-
tor Bob Packwood (R-Ore.) will attract little support for a consti-
tutional amendment to guarantee electronic media the same
freedom from government control that is enjoyed by the printed
press. Packwood's proposal, first advanced at the National Associ-
ation of Broadcasters convention last April, is regarded, even by
those who are sympathetic to its aims, as probably unattainable
and possibly dangerous. As Professor Lawrence Tribe of Harvard
Law School sees it: “*It’s like reaching for the gun.”

But Packwood’s promised campaign for electronic parity in con-
stitutional protection is something else. Floyd Abrams, who has
represented the New York Times and broadcasting networks,
among other major clients, in First Amendment cases, thinks
repairs would be preferable in the form of legislation to affirm the
electronic media’s First Amendment rights. But, he added in his
interview with BROADCASTING: ‘*You have to start somewhere,
and Packwood has done that.”

Exactly.

Packwood’s announced intention is to start with, say, half a
dozen hearings this year in different parts of the country to col-
lect the views of scholars, publishers, broadcasters and others on
how an amendment should be drafted. These will be ideal forums
for review of the constitutional predicament that the electronic
media are in and how they got into it. A review would prove in-
structive,

[t would show that First Amendment rights were never

seriously claimed by broadcasters until radio became an accepted
medium of journalism, and by then the case law gave government
the power to do to broadcasters what it would never think of
doing to the printed press. With little precedent to support an op-
posite finding, the Supreme Court in 1969 could deliver a Red
Lion decision that turned the First Amendment upside down.
The FCC was empowered to order the broadcast of specific pro-
graming in compliance with its fairness doctrine.

As noted by Professor Tribe in the BROADCASTING article of last
week, the courts cannot “‘live indefinitely”” with the Red Lion
decision and another reached in the Miami Herald case when the
Supreme Court overturned a stale law requiring newspapers lo
make space available to politicians whom they attacked. Perhaps,
suggested Tribe, another case could reach the Supreme Court in a
““‘new electronic context® and repair the damages of Red Lion.

Whether modern media will attain their rights in the courts or
in the Congress, the process will be accelerated by the kind of
dialogue Packwood has in mind. Even though his plans for a con-
stitutional amendment may prove unrealistic, he will have per-
formed a distinguished service by exposing to the public view the
lamentable discriminations against broadcasting.

Packwood says he is serious, and we take him at his word.

Needed presence

It took United Press International two and a half years to find a
rescuer, and the rescue was not the one originally planned, but
the organization is still in business. For that the world of journal-
ism and the American public may be thankful.

The presence in this country of two strong international news
services, with both print and broadcast capability, is vastly
preferable to a monopoly of one. As noted here when UPI first
offered limited partnerships (BROADCASTING, QOct. 1, 1979), both
it and the bigger and more affluent Associated Press have been
the better for the competition between the two of them.

Without a UPI service to measure against its own, AP would
lose at least some of the incentive to go after the news with the in-
tensily and objectivity that have characterized both services’ re-
ports. The loss of one wire service and deterioration of the sur-
vivor would be reflected throughout American journalism. All
serious journalists will hope that UPI prospers under its new
owners.

- S
Drawn for BROADCASTING by Jack Schmidt

“Man, I had no idea that the oldies you wanted to play were this
old.”
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Ride the Bus
on Us

Getting customers into the stores is the all-important first
step in building sales during difficult economic times. So last
December, during the peak holiday shopping season, WKZO
Radio and WKZO-TV in Michigan set aside one Saturday for
a unique program called “Ride the Bus on Us.”

On thar day, WKZO Radio and WKZO-TV paid all fares for
bus riders in Grand Rapids, Kalamazoo, Battle Creek and
Muskegon. The program was a tremendous success in boost-
ing both retail sales and mass transit ridership. In fact, one
transportation director reported an increase of more than
300% in ridership that day alone.

Bringing customers and retailers together while encouraging
the use of mass transit is all part of the Fetzer tradition of
total community involvement.

-TV ~,
N
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WKZO WKZO-TV  KOLN-TV  KGIN-TV

Kalamazoo Kalamazoo Lincolin Grand Island
WJIFM WKJF WKJF-FM KMEG-TV
Grand Rapds Caaillac Cadillac Sioux City
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