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1I'S A DEFINIIE GO!

“Take My Wc

Is there a game show that is
hilarious, zany, unpredictab e
but also intelligent?

Yes, TAKE MY WORD FOR IT!

This strip In early

gives good fringe,
suggillate in this show s
daytime furfuraceous.




d For It!”

Featuring Lynn Redgrave, appearing in “For Teachers Only”;
Gordon Jump, of “WKRP, Cincinnati”; Richard Kline, of
“Three’s Company”; and “Lassie’s mother ”, June Lockhart .

1% WORLDVISION

HALF-HOUR STRIP. Y~ ENTERPRISES INC.

AVAILABLE SEPTEMBER 1982

'1"he World’'s Leading Distributor
for Independent Television Producers

New York. Los Angeles. Chicago. Atlanta, London. Paris, Tokyo.
Sydney. Toronto, Rio de Janeiro, Munich, Mexico City. Rome
A Tan Company
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omputerized news

How news direc-
tors nationwide
use the NEXIS+
computer-assisted
news retrieval service to get elu-
sive but vital facts competing sta-
tions may not have. And how
NEXIS gives their news depart-
ments a distinctive character
some say boosts ratings
measurably.

ters, as well as all the world's major
wire services, including the UPI
States Wires. NEXIS includes
sources such as The Washington
Post. Business Week. Latin America
Weekly Report. Congressional
Quarterly Weekly Report, The Econ-

A new era of instantaneous re-
search was ushered in when the
first NEXiSterminal was installed in
April 1980. Since then news depart-
ments of leading networks have
relied on NEXIS as the research tool
they turn to most cften

But just what is a computer-
assisted news retrieval service?
How does it work? And how can
you decide whether it will be valu-
able in your newsroom?

An electronic library

A computer-assisted news re-
trieval service is essentially an
electronic library, full of vast
amounts of ready-to-use informa-
tion from many sources. such as
newspapers, magazines. and wire
services. Each source is called a
database. But instead of flipping
through pages of facts in a research
room. you simply touch a button
on a keyboard-and the specific
facts you want are delivered to a
video screen at your desk, or any-
where in your newsroom.

It's as simple as that. But all
news retrieval services are not cre-
ated equal. Some offer you a lim-
ited number of databases. Some
don't even give you the complete
stories you may request—giving you
instead short abstracts. Still others
use computer mumbo-jumbo and
require extensive training before
you can use them.

The NEXIS Advantage

The NEXIS computer-assisted
news retrieval service, provided by
Mead Data Central, is different.
First and most important. it gives
you instant access to the current
and back files of leading news-
papers, magazines, and newslet-

omist, Japan Economic lournal, the
BBC Summary of World Broadcasts.
All the information of a full library
of more than 50 current and histor-
ical information sources is at your
fingertips.

Second. NEXIS gives you the op-
tion of obtaining the full text of its
stories. You get every line of every
story in NEXiS-so you decide what
information is most meaningful to
the stories that come out of your
newsroom

And NEXiSis so simple you'll be
able to use it minutes after sitting
at the terminal for the first time. No
computer jargon, tust plain Engiish
Ask NEXIS what you want to know,
and you get it—in seconds—on your
video screen or as hard copy.

Cuts research time from hours
or days to minutes

NEXIS is the quickest way to get
vital background material to give
your newscasts a distinctive char-
acter that will make your listeners
sit up and take notice

Case in point: When John Paul Il
was shot, the name of his would-be
assassin at first meant nothing.
Until one news director searched
for it in NEXIS. His search revealed
that the assailant was not only
an escaped murderer but had
also penned a death threat to
the Pope.

Did your first report of this
incident contain that extraordinary
fact? Was your coverage as thor-
ough and interesting as it might
have been? With NEXIS, overlooked
but essential facts like these are
available at a touch. You can ac-
complish in minutes what normally
would take you or a researcher
hours or even days to find. And

can't write your stories for you. but
it can do the following—

|. Cut your research time for all
your newscasts dramatically.

2 Help you meet tight deadlines by
delivering background information
instantly—-right to your desk

3 Give all your newscasts a well-
rounded quality that makes them
stand out—-something your lis-
teners will respond to by tuning in
again and again

retrieval explained in plain
simple language: -

Of course, NEXIS

What NEXIS can do
for your newscasts

— — — — e T T B
|— 8628 2€
Mail to

These are only the highlights of
what NVEXiS can do for you. For
more specific information about
how NEXIS can help give your
newscasts a distinctive character.
and measurably improve your
ratings, take a moment to fill in and
mail the coupon
below. Do it
now All we
need is your
name and ad-
dress. and we'll
send you the
complete story

NEXIS. A Service of Mead Data Central |
P.O. Box 340. Broomall. PA [9008

Please send me a Free fact kit giving |
detailed information about the NEXiS
computer-assisted news retrieval

service

Name

Company/Station

Address.

City State___Zip

NEXIS.

A Service of Mead Data Central
When you need to know...NOW

Offices in New York. Chicago.
Los Angeles. wWashington. Houston

|
|
|
|
|
Phone( _— |
|
|
I
|
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FCC opens the sky to DBS and opens the door on financial
interest rulemaking 0 The up and coming technologies:
videotext/teletext ] Satellite News Channels off to a royal start

INTERIM DBS SERVICE] FCC cites overweighing
advantages of immediate start, says it will re-
examine situation after first generation of sateliites
end their usefulness. PAGE 27.

LOOKING AGAIN [0 FCC begins rulemaking to
ascertain if there is still need for 12-year-old
financial-interest and network syndicaticn rule.
PAGE 30.

WIRTH BILL CHANGES [0 House commitiee plods
through amendments to common-carrier legislation
as passage grows doubtful. PAGE 31.

TELETEXT AND VIDEOTEXT [ Electronic publishing
promises to create its own boom sector within

Fourth and Fifth Estates. Here's lock at major entities
that have dealt themselves in, what they expect to
happen and what they hope won't happen. PAGE 37.

COURT ACCESS VICTORY 1 Supreme Court rules
media should not have been barred from
Massachusetts trial during testimony by alleged
rape victims who were under 18. PAGE 52.

PACKWOOD ULTIMATUM [ Senatlor warns that if
media don't support his fight for constitutional
assurances of First Amendment protection for al
media, he will throw in towel. But right now, he sees
nc shortcuts and plans year of hearings. PAGE 52.

WINS $16-MILLION DECISION [0 Judge rules in favor
of wxon Detroit in case involving its STV contract
with National Subscription Television. PAGE 53.

BOULDER DECISION BACKLASH (I Senate Judiciary
Committee will hear city officials appeal for
legislation to overturn Supreme Court's ruling that
stripped municipalities of antitrust protection in
cable awards. PAGE 54.

SECOND GUESSING ONLPTY [0 FCC gets rash of
petitions for reconsideration of low-power TV order,

most reflecting individual axes petitioners have to
grind. PAGE 56.

SPECTRUM UTILIZATION O Cato Institute’s Mueller
says new technologies have made broadcast
regulation obsolete and broadcasters should be
allowed to own channels and exchange them freely.
PAGE 58.

PAY CABLE CANADIAN STYLE (0 A progress report
on plans of six grantees who hope to gel service
going in dominion €arly next spring. PAGE 62.

NATPE BOARD ACTION [ Larsen eligibility retained
through procedural move; Back hired to fight for
retention of syndication and financial interest rules
changes; 1983 conference procedures tightened.
PAGE 62.

SNC OFF AND RUNNING (] Royal birth in Britain
enlivens first daybook of 24-hour satellite news
channel. Sponsor list and pending deals with ATC,
Cox and TCI announced. PAGE 65.

FUNDING HOPES [0 Temporary commission to
explore alternative ways to provide financial aid to
public broadcasters will report to Congress that it
can be done, but not in short time. PAGE 69.

RDR-WYMAN SUITS [0 New York Supreme Court
sets Sept. 8 trial date for cases involving allegations
of tampering and misconduct at media buying
service. PAGE 72.

P&G STAYS ON TOP [ It's $32.4-million spot
expenditure in first quarter keeps it first on TVB's
list. PAGE 72.

THE TAMING OF THE SHREWD (] As White House
deputy press secretary, Larry Speakes copes with
probing of journalism’s keenest minds and
maintains balanced relationship with nation's most
astute politicians. PAGE 95.
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THANKS,NEW YORK,
FOR LOOKING OUT FOR NUMBER ONE.

While we keep New Yorkers on top of the news, they 6 and 11pm. In Nielsen's book, we're number one

at 5pm, oo, with “The 5 o'clock Eyewitness News.”

Nielsen and Arbitron ratings, more people watch Of course, we owe it all to our viewers. After all, this
Eyewitness News than any other local news program.”  outstanding performance wouldn't be possible if they
In both surveys. we're the number one news show at  didn't play a supporting role.

WABC-TV EYEWITNESS NEWS 5,6,11pm

*Based upon Nielsen Monthly Report May 1982, Based ubaon Arbitran Monthly Report Mav 1982, All data subject to qualifications sybomitted upon request.

keep us on top. Because according fo the May
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Fee for freedom

National Radio Broadcasters Association
has been lobbying energetically on Capitol
Hill for proposal to exchange substantial
radio deregulation and 50-year license
contracts for spectrum fee of 1% of radio
revenues Lo fund public radio and
minority broadcast ownership (see box,
page 56). Congressional staffers and
NRBA spokesmen say proposal has had
warm reception from key players in both
House and Senate, with at least one
impgriant member perturbed at National
Association of Broadcasters for

opposing proposal.

Mosit likely sponsor of NRBA bill is
Telecommunications Subcommitiee
Chairman Timothy E. Wirth (D-Colo.),
who is anxious for solution 1o public
broadcasting funding problems, and who,
according to aide, is unlikely 1o be put off
by NAB opposition. In spite of broad
acceptance of proposal, however, many
observers say it is likely to go nowhere
without NAB support.

L - 4 T L SR

Jungle fighters

What FCC Chairman Mark Fowler
describes as cleaning out underbrush —
accumulation of secondary regulations
that clutter rule books—has been assigned
regularity work group headed by FCC
attorney Maury Talbot. Team will pitch in
on broadcast clutter, working in
cooperation with Broadcast Bureau chief,
Larry Harris.

Jifotil LI Py St )

interested parties

With search committee charged with
finding successor to outgoing National
Association of Broadcasters President
Vincent T. Wasilewski set to meet for third
time this week, NAB executive vice
president and general manager, John
Summers, has sought 1o assure NAB
directors he is active candidate for job.
Explaining low-key campaign at recent
joint board meeting in Washington
(BROADCASTING, June 21), Summers has
written board members that he has
enjoyed ‘“‘excellent working relationship
with all members™ of board and that **any
effort .. .to pin down members on where
they stand on their choice for the
presidency could very well affect that
rapport and, consequently, my ability to
perform during this crucial interim
period.”’

Campaign of rival applicant for NAB
job, Tom Sawyer, 37, executive director of
Ohio Association of Broadcasters, is
attracting support. Sawyer has Washington
experience on staff of late Chairman
Torbert Macdonald (D-Mass.) of House

Communications Subcommiiiee. There’s
1alk of Summers and Sawyer as numbers
one and two at NAB, in either order {all
this supposing that Eddie Fritts, chairman
of NAB joint board, isn’t **drafied”” for
association’s presidency}.

N e PR T T o

Costs of college

There will be search from within as well as
outside if FCC's chief scientist decides Lo
leave for economic reasons—as he has
confided 1o associates he intends to do.
Stephen Lukasik, 51, moved to FCC
from Rand Corp. think tank, has four
children, younger two of whom are ready
for college, and he wants more than
government ceiling of $58,500. He is
looking 1o private sector.

I T S T
Establishment types

Despite Warner Amex Satellite
Communications announcement last
April that it would not sell its programing
services to operators of satellite-fed
master antenna systems (SMATV’s),
leading SMATYV operators report that it’s
been business as usual. What WASEC
meant presumably is that it would deal
only with those operators with proved
track record.

I

Club rules

May SMATYV operators join National
Cable Television Association? Some
SMATYV operators believe that under
current NCTA bylaws they are eligible for
full membership, but NCTA is not 50 sure.
NCTA membership application says any
company ‘‘engaged in the business of
providing television reception . . . to
subscribers via a cable television system is
eligible for membership.”” NCTA says
criterion is ambiguous. Consequently,
board will *‘clarify”’ criterion at meeting in
Washington next September and, in
effect, determine whether to open doors
to SMATYV operators. [n meantime,
NCTA is accepting SM ATV operators as
patron members, lowest category of
membership.

A ST
Well-placed nudge

Amendment to prohibit U.S. companies
from taking 1ax deduction for cost of
Canadian-made Telidon teletext and
videotext systems is to be added to
“mirror bill’> (5. 2051) imposing
reciprocity on Canadian denial of tax
deduction for commercial time purchased
from U.S. border broadcasters. To be
offered by Senator Daniel B Moynihan
(D-N.Y.) when bill goes to markup within
next three weeks, amendment is meant to
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put *‘teeth’” into bill that by itself is
expecied to have litile effect on Canadian
trade policies.

Two major U.S. companies that have
invested in Telidon, Times Mirror Co.,
which is in joint venture to market system,
and Time Inc., oppose amendment.

e e s )
Fowler down under

At invitation of Federation of Australian
Radio Broadcasters, FCC Chairman Mark
S. Fowler and his wife will visit
subcontinent Oct. 6-14. Al least one
address to commercial broadcasters is
scheduled. Ausiralians are picking up
travel tab.

Wary of Wirth

Although some broadcasters and cable
operators learned only two weeks ago of
provisions in common carrier bill (H.R.
5158) that would prevent future mergers
among communications companies
(BROADCASTING, June 21), National
Association of Broadcasters and National
Cable Television Association were
informed of provisions by
Telecommunications Subcommittee
staffer over four weeks ago. NCTA made
“‘conscious decision”” not to fight
provisions, to avoid crossing
Telecommunications Subcommittee
Chairman Timothy E. Wirth (D-Colo.)
who strongly supports provision, and NAB
made no response until last week, when it
started working with other lobbyists to
remove provisions. Spokesman for NCTA
declined to say last week whether NCTA
will work against amendment.

L e e i P = ]
One man’s opinion

Memberships of both National
Association of Broadcasters and National
Radio Broadcasters Association should
““force™ their leaders to merge
organizations in best interests of industry,
according to newly elected NAB radio
board chairman, William L. Stakelin,
executive vice president, Bluegrass
Broadcasting Co., Orlando, Fla. Stakelin,
who believes merger is unlikely without
pressure from memberships, maintains
it’s more important now than ever for
unified voice from broadcasters,

I TR T e |

Everybody in act

Use of barter television advertising
continues to grow, with virtually ali of top
100 TV advertisers now involved in barter
in one form or another. According to
Syndicast Services Inc., New York,
program barter firm, this contrasts with 60
of top clients last year and only 10 six
years ago.
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Healthy beginning

With approximately 400 cable systems and
more than 4,000,000 potential viewers
aboard, the Cable Health Network is
scheduled for liftoff this Wednesday (June
30) at 9:30 a.m., from New York. CHN has
indicated that it will reveal a list of adver-
tisers committed to the service at a press
conference immediately after the launch.
The network will criginate its signal from its
new operations center at the VCA/
Teletronics building. Equipment at the
center includes seven Sony one-inch VIR's;
five Sony three-quarter-inch VCR's, a Grass
Valley switcher and a dual-channel Chyron
IV character generator. CBN President
Jeffrey Reiss noted last week that 1,100
hours of criginal material is now ready, most
produced in Hollywood. CHN's news seg-
ment, Cable Health World Report, will be the
first program aired.

Big time
Storer Cable Communications reports that it
now has 1,000,115 basic subscribers. It
joins Tele-Communications Inc., American
Television & Communications, Group W
Cable and Cox Cable as members of the ex-
clusive million-plus club. Warner Amex Ca-

ble Communications is on the verge of
qualifying. Storer Cable attributes its
growth to "unrivaled franchising success”
and expansion of systems acquired over the
past four years. [t expects the growth to
continue, predicting it will double in the
next five years.

Battle of the sexy

Does sexually explicit programing threaten
or speed cable's development? Jerry Smith,
executive vice president of the family-
ariented Home Theater Network Plus, told a
Women in Cable session in Boston last week
that if a potential customer turns down ca-
ble because of a fear of pornographic pro-
graming, “we all lose a subscriber and the
cable industry suffers a setback.”’ But Rain-
bow Programing Services President Jerry
Maglio sees a 'voracious appetite’ for such
material. Maglio, whose Escapade service
will be transformed into the Playboy Chan-
nel next vear, said that standard fare hasn't
proved "encugh of an engine to make pay
services profitable.” Explicit sexual material
is a "'necessary and natural extension of our
business,” he said.

Colony Communications’ 52 cable opera-
tions across the country won't carry soft or
hard porn, said Colony President Jack

Weatherized. Arlington TeleCemmunications Corp., an independent cable operator serv-
ing 22,000 subscribers in the Washington suburb of Arlington, Va., joined the growing num-
ber of The Weather Channel affiliales, adding the 24-hour-a-day weather service to its 36-
channel cable package last Thursday. John Coleman, president of the advertiser-sup-
ported service {right), went to Washington to preside at the turn-on ceremony with John D.
Evans, executive vice president and chief operating officer, ARTEC. “The most essential as-
pect of The Weather Channel is the localization factor” Evans commented. “[ARTEC}
subscribers will have the opporlunity lo tune into weather forecasts of the Washinglon
metropolitan area every five minutes”” Now in its eighth week of operation, The Weather
Channel counts nearly 450 systems and five million homes under contract.
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Clifford, because surveys have shown
"overwhelming'' public objection to ex-
plicit sex and X-rated programing. Clifford
said, "We want to program for community
standards, and there's no place on cable for
this kind of programing.'’ Lawyer-columnist
Herbert Swartz noted that although some
sexually explicit programing might be
"trash, trash is the crux of the First Amend-
ment.”” The more controversial the content,
the more relevant the constitutional guaran-
tees of free expression, he said.

Milwaukee maneuverings

The Milwaukee common council’s recom-
mendation to target Warner Amex Cable
Communications for negotiations to become
the city’s cable franchisee will become final
this Wednesday (June 30th) assuming
Mayor Henry W. Maier does not invoke his
veto by that time. He set a precedent for
such action in 1971, when he rejected the
franchise bid of Time-Life Broadcasting.

Time-Life was the only company in the
running 11 years ago, and did so on its own
initiative. No request for proposal was ever
issued. The entire process, from initial hid to
council recommendation, lasted all of two
months, with Maier concluding that the city
literally didn't know what it was getting it-
self into. Hence the veto.

The same can't be said, however, about
the current process, which has spanned
about two-and-a-half years. In addition to
various committees and citizen groups, the
city tapped the Washington-based cable
consulting {irm, the Cable Television Infor-
mation Center, to do an independent
evaluation. Viacom, one of four losing appli-
cants, is urging the mayor to repeat his
1971 act, but sources involved in the pro-
cess said they didn't think Maier would.
None of the losing bidders said they would
take the matter to court.

Dis ‘n' Dat
What's a Sat-A-Dat? No, it's not a new video
game. The trim little device Scientific-
Atlanta is building for Group W Satellite
Communications can perform a lot more
tricks than just remote switching for affili-
ates of Satellite News Channel 1 between
that service's national and regional feeds.
For starters, the microprocessor-controlled
unit can switch among eight video feeds,
although the most an SNC affiliate will han-
dle is three. Sat-A-Dat can also mix the
audio and video from different sources and
tune a satellite receiver from transponder to
transponder. The switching commands are
sent in the video's vertical blanking inter-
val, but use only a small portion of the data-
transmission capability. GWSC can send ad-
ditional digital information in the VBI and
the Sat-A-Dat can pull it out and display it
on a CRT or a printer. In addition, each Sat-
A-Dat box is addressable and GWSC thinks
the unit's microprocessor can be utilized to
scramble the wvideo. Although the box is



On June 30, America will look at health in awhole new way.
Introducing Cable Health Network.

There’s a revolution in America.
Feeling %oocl is now a $30 billion a year
business. A remarkable 81% of the
viewers surveyed are interested in see-
ing more television programs on health
and medical developments’” And
viewers want to see more television
programs on health and science as op-
posed to more programs on news,
situation comedy or sports by a margin
of more than 2 to 17"

DEMANI FOR MORE 'TYPES OF PROGRAMS ON:
PROGRAM ilealth Science Lifestyles News Sitcoms Sports
TYPES  6i% 62%  A6%h  30% 26%  J3%

The Concept. To fill this infor-
mation gap, Cable Health Network was
created. Beginning June 30, 1982 it
will be available free to cable operators
on the primary cable satellite, RCA Sat-
com IlII-R, Transponder 17. Broad-
casting the kind of informative, enter-
taining programming America wants
to see, 24 hours a day, 7 days a week.
Shows cover health and science, keep-
ing fit, healthy relationships, human
interest and lifestyles, self-help and
medical care, growing up and getting
older.

: h'Fo;e' 3
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The Team. Cable Health Net-
work is headed by Dr. Art Ulene, well-
known for his appearances on NBC’s
Today Show, and Jeffrey Reiss, former
head of Showtime, who are working in
conjunction with Viacom International
Inc. and a team of top professionals in-
cluding Loreen Arbus, Programming;
Ron Friedman, Marketing; Don
Andersson, Cable Affiliate Relations;
and Bob Illjes. Advertiser Sales.
Medical advisory boards of doctors,
dentists, psychologists and other health
experts will consult on program
content.

The Potential. Cable Health
Network will have broad appeal and a
projected start up audience of millions

of households. And advertisers can ac-
curately reach target prospects through
individual shows focusing on specific
demographic and lifestyle groups.
Besides eliminating the waste inherent
in broadcast television, Cable Health
Network provides an environment to
enhance your corporate image and add
credibility to your product message.

Communicate with us.

L= 4

Cable
Health
Network

Keeping America Healthy ~

Launch Date: June 30, 1982

ADVERTISER SALES:

Robert A. llljes. Vice President-Director, Market Develop-
ment & Sales. 1211 Avenue of the Americas. 20th Floor,
New York, New York 10036 (212)719-7332
AFFILIATE RELATIONS:

Don Andersson, Vice President, Affiliate Relations.

2840 Mt, Wilkinson Parkway, Atlanta, Gerogia

30339 (404)436-0886




limited by its having only one output,
GWSC has some tricks up its sleeve. There's
talk in Stamford about using it to feed com-
mercials to SNC affiliates during the 12
minutes each hour the affiliates are receiv-
ing the national news feeds and the three
regional transponders are blank. And down
the road GWSC has its eyes on a text service
that would pass through Sat-A-Dat.

Dish doctor

Dr. William Baker, chairman, Group W
Satellite Communications, installed a 10-
foot satellite dish at his home in the New
York suburb of Riverside, Conn. Baker, a
former engineer, installed the dish himself
for about $3,000 over three weekends two
months ago to monitor Satellite News Chan-
nels and Home Theater Network on Westar
IV. Several neighbors requested hook up,
but Baker politely refused, noting that
Cablevision Systems was wiring the area
and they would have the real thing in about
six months. Baker admitted the picture
coming from his home-built Bowman earth
station is "pretty lousy,”’ and said he would
dismantel it'as soon as he is offered cable
service.

Valley venture

The San Fernando city council last Monday
awarded the city's cable television franchise
to Valley Cable TV Inc. The company holds
the franchise for West San Fernando Valley
(155,000 homes) and is bidding for East
San Fernando Valley (150,000 homes}

Text travellers

Several directors of the National
Cable Television Association, led by
Chairman John Saeman and
President Tom Wheeler, took off for
Europe last Friday (June 25) to get
a first-hand look at operational
videotext and teletext systems.
They'll stop in West Berlin
{Bildschirmtext), Paris (Antiope)
and London (Prestel and Ceefax).
They'’re due back July 9.

which is expected to make its award late
this year. Valley will serve San Fernando's
5,600 homes with a 54-to-61 channel
system. The franchise area is adjacent to the
East San Fernando Valley.

New medium

To better tune in to its audience's tastes,
Warner Amex Satellite Entertainment's
Music Television has retained the services of
Lee Abrams, the founder of the highly suc-
cessful “Superstars” rock radio format and a
partner in the Atlanta consulting firm of
Burkhart/Abrams/Michaels/Douglas and
Associates. Abrams, who will conduct
research for MTV and offer advice on “most
aspects of programing,” said MTV has
already had “a very positive effect” on
record sales in markets where it's available.

"It has no oldies, so it exposes a lot more
new music,” he said, and sales research has

JOSE MOLINA

has acquired radio station

KXKS

Albuquerque, New Mexico

from Broadcast Associates
of New Mexico

The undersigned initiated this transaction and assisted in the negotiations.

Kalil & Co, Inc.

3438 North Country Club « Tucson, Arizona 85716 (602) 795-1050

Broadcasting Jun 28 1882
10

shown “lots of records selling in markets
where their only exposure has been on
MTV.” Nonetheless, MTV remains an “alter-
native” rather than a “'competitor’’ to radio,
according to Abrams. 'Record companies,”
he added, now produce videocassettes for
almost half of all new rock bands. MTV is
the first television client for Burkhart/
Abrams/Michaels/Douglas, which advises
150 radio stations, 80 of which use the
“Superstars’’ format.

OK sports

Tulsa Cable Television has entered sports
programing. Last week it announced the
formation of a regional sports channel, Pre-
mium Sports Channel, that will feature
about 365 live
sports events a year.
The new service,
says Tulsa Cable's
president and
general manager,
Mark Savage, will
focus on events in a
| five-state region.
Savage claims Pre-
mium Sports Chan-
| nel is to be the "first

Savage sports channel in the
television industry to carry live events ev-
ery day of the year.” The service will be
launched Aug. 31 and will be advertiser-
supported.

Some of the events will be produced
locally, including University of Oklahoma
and Oklahoma State University basketball,
baseball and wrestling. University of
Oklahoma football games will air on a tape-
delay basis on Saturday nights. Major
league baseball games of the Texas Rangers,
St. Louis Cardinals and the Kansas City
Royals will also be shown. In addition, the
channel will offer viewers a menu of sport-
ing events including golf, pro basketball,
pro tennis, horse racing, auto racing, box-
ing, swimming and track and field. The cost
to viewers will be $10.95 a month and
Tulsa Cable will continue to offer ESPN and
the USA Network.

On the grow

Further evidence that local advertising sales
are becoming an important source of cable
revenues is supplied by the 1982 Cable
Advertising Directory, published last week
by the National Cable Television Associ-
ation. Bigger and more comprehensive than
ever, the 508-page directory reports a 53%
increase in local ad dollars in 1981 over
1980 —from approximately $14 million to
$21.43 million. In addition, the directory
says, the number of systems that sold or
planned to sell local time in 1981 was 436,
a 16% increase over 1980. The 436 systems
reach about nine million homes. Based on
the 1981 research, the directory predicts
that local ad revenues will soar to $37.75
million in 1982,

The directory provides a one-page
abstract of each system actively seeking
local ad dollars. The abstracts include vital
information about the systems {system size,
contact, and address), how much and on
what services time is available and how
much it costs. The book is available to
NCTA members for $7; nonmembers,
$30.



How to profit
inthe coming recovery

Many analysts see the sharp
rise in consumer installment debt at
the end of the first quarter as a sign
of increasing confidence among
consumers that the recession has
bottomed out.

As the economy turns, the
race for returning customers will
go to the swift. And, chances are,
you’ll hear about these companies
on the swiftest medium, radio.

With radio they can create
new commercials in hours, not days.
At a cost that won’t wipe out the
budget.

With radio they target their
best prospects with a frequency
they can afford, even after all these
months of tough times. And that
strong frequency can encourage
consumers back into a “spending”
frame of mind.

If you'd like to start your sales
moving upward, just call Radio
Advertising Bureau at (212)

599-6666. A

Remember. The early bird A
catches the customer. /

Red hc tbecause 1t works



—-

e ST
( BusinessaBrietly )

AcaVentag®

Realignment, Needham, Harper & Steers, New York, has reorganized its management
structure, with establishment of holding company, NH&S Inc., and three indlvidual com-
panies. Paul C. Harper Jr. is chairman and chief executive of NH&S Inc. and B. Blair Vedder
Jr. is vice chairman. Three companies are NH&S/U.S.A. Inc., headed by Keith Reinhard,
chairman and chief executive officer; NH&S international Inc,, directed by Blair Vedder,
chairman and chief executive officer, and 1ssue & Images Inc, specializing in government,
corporate and association accounts, supervised by Barry Biederman, chairman. Harper
said restructuring is aimed at using its management talent “to focus on what he can do
best to help the agency meet its ambitious objectives”

Vedder

Harper

JVC's CVS. To Introduce its new Component Video System, consisting of videocassette
recorder and color video camera, JVC Co. Eimwood, N.J., began spot TV campaign last
week in 20 major markets. Commercial, titled "Album" Is first in series of three spots to be
run this summer and in fall. First spot centers on family photo that “"Comes alive” showing
grandma's 75th birthday party. Campaign was created by JVC's agency, Marsteller Inc,
New York.

Advertiser partners. Twentieth Century-Fox Television is hunting for advertisers to co-
produce made-for-TV movies and other fare. Richard Rosetti, Fox TV vice president, met
with executives of five advertising agencies earlier this month to promote such partner-
ships. Fox contends advertiser involvement in development would give opportunity to
shape concept and target to specific audience. For Fox it brings additional development
and production money. Fox already has nonexclusive development deal with General
Electric.

]
‘Dragnet’ offered via barter. Bardoh! Qil Co, Seattle, is offering to sponsor re-runs of
well-known half-hour radio series, Dragnet on barter basis. Via distributor Charles
Micheison Inc., Los Angeles and New York, Bardohl is seeking stations in top 100 markets
and already has cleared kKNBR(AM) San Francisco, kziaam) Albuguerque, NM., and kvitam)
Seattle. Bardohl is offering series free for two-and-one-half minutes ot commercial time
with three-and-one-haif minutes for stations.

more ann a clecaJe 0/ Con&fruch'ue .geruice
lo /.?roaclcadferd ana’ Mc groaJcadh’ng .Janclu:slry

HOWARD E. STARK

Media Brokers— Consultants

575 Madison Avenue New York, N.Y. 10022 (212} 355-0405
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Beecham Products O Fruit Fresh
(preservative). Begins this week for 13
weeks in over 60 markets. Prime time
oniy. Agency: Cunningham & Walsh, New
York. Target: women, 25 and over.

Warner LambertO Trident mints. Begins
this week for 13 weeks in 47 markets.
Early fringe and fringe times. Agency: Ted
Bates Advertising, New York. Target:
adults, 18-49; women, 18-49; women,
18-34; teen-agers.

Warner LambertD Trident gum. Begins
this week for 12 weeks in 19 markets.
Early fringe and fringe times. Agency: Ted
Bates Co., New York. Target: adults,
18-49; adults, 18-34; women, 18-34;
women, 18-49.

Noxell Co.O Lestoil. Begins this week
for 13 weeks in 42 markets. Early fringe
times. Agency: Backer & Spielvogel, New
York. Target. women, 25-54.

Beecham Products O Calgon water
softener. Begins this week for 13 weeks in
over 30 markets. All dayparts. Agency:
Cunningham & Walsh, New York. Target:
women, 18-48; women, 25-54.

Miller Brewing O Lowenbrau beer.
Begins this week for 13 weeks in over 10
markets. Fringe, weekends and prime
times. Agency: Backer & Spielvogel, New
York. Target: men, 18-34; men, 18-49.

Tasty Baking Co.0 Cakes and pies.
Begins July 12 for eight weeks in 10-12
markets. All dayparts. Agency:
Weightman Advertising Inc., Philadelphia.
Target: women, 25-54.

Union OQilO varicus preducts. Begins
July 26 for six to eight weeks in 17
markets. All dayparts. Agency: Leo
Burnett Co,, Chicago. Target: adults,
18-49.

Quincy’'s Steakhouse J Restaurant

RepaReport

Waxa. v Macon, Ga.. To Blair Television
(no previous rep).

Wuer-1v Ene, Pa.: To Blair Television from
Seltel.

Kalaiav) Lemoore, Calif: To Caballero
Spanish Media from Radio Time Sales.

Krotiamy Madera, Calif: To Caballero
Spanish Media from Jack Masla.
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proemotion. Begins July 12 for six weeks in
15 markets. Fringe, prime, sports and late
fringe times. Agency: Benton & Bowles,
New York. Target: adults, 25-54.

Gagliardi Bros. [ Steak-Umms. Begins
this week for four weeks in over 100
markets. Agency: Doyle Dane Bernbach,
New York. Target: women, 25-54.

Heileman Brewing Co.7J Colt 45.
Begins this week for four weeks in 40
markets. All dayparts, weekend and
sports times. Agency: W.B. Doner & Co,,
Baltimore. Target: men, 18-34.

Kragden Auto Supply [ Auto parts.

Begins July 12 for three weeks in six
California markets. Fringe, news, prime,
sports and weekend times. Agency:
Kenneth €. Smith & Associates, La Jolla,
Calif. Target: men, 18-49.

Pabst Brewing Co. [ Blue Ribbon beer.
Begins this week for varying flights in over
10 markets. Sports, news and late fringe
times. Agency: McCann-Erickson, New
York. Target: men, 18-49; men, 18-34.

Matex C Rusty Jones (rustproofing
service). Begins Juty 5 for varying flights
in over 20 markets. Fringe and prime
access times. Agency: CPM, Chicago.
Target: men, 18-49.

Robert W. Rounsaville

has sold

WLOF-AM
WBJW-FM

Orlando, Florida

to

Nationwide

Communications Inc.

(a subsidiary of Nationwidc Insurancc)
Columbus, Ohio

for

$6 ,665 ,000 cash

plus additional considerations

We are pleascd to have been associated with

ROBERT O. MAHLMAN —-BROKER

PO. BUX 11898 ATLANTA, GEORGIA 30355 (40%) 261-3000
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Marion Laboratories 0 Gaviscon {(over-
the-counter drug). Begins this week for
15 weeks in 12 West Coast markets.
Agency: Tracy-Locke Advertising & Public
Relations Inc., Dallas. Target: adults, 35
and over.

General Foods (1 Maxwell House coffee.
Begins this week for third quarter in about
80 markets. Agency: Ogilvy & Mather,
New York. Target: women, 25-54.

A&W Beverages ([ A&W root beer
Begins this week for eight weeks in over
100 markets. Agency: Humphrey
Browning MacDougall, Boston. Target:
teen-agers, 12-17: adults, 18-24.

First Union National Bank [ Begins
July 12 for seven weeks in six North
Carolina markets. Morning drive, middays
and afternoon drive times. Agency:
Burton-Campbell, Atlanta. Target: adults,
25-49.

United Savings O Banking. Begins this
week for five weeks in Texas markets of
Abilene, San Antonio, Houston, Corpus
Christi, Dallas-Fort Warth, Brownsville
and Wichita Falls. Agency: Metzdort
Advertising, Houston. Target: adults,
25-54.

Taco BellO Forty-nine-cent sale. Begins
July 5 for three weeks in Phoenix. Agency:
Grey Advertising Inc., Los Angeles. Target:
adults, 18-34; teen-agers.

Just Pants O Jeans retail stores. Begins
this week for one week in about 60
markets. Morning drive, middays,
afternoon drive times and evenings.
Agency: Cunningham & Walsh, Chicago.
Target: teen-agers, 12-17; adults, 18-24.

Coit Drapery Cleaners O Begins in
July for one-week flight in 42 markets.
Morning drive, middays and afternoon
drive times. Agency: Wenger Associates,
San Francisco. Target: women, 25-49.

Yago SangriaC] Beverages. Begins this
week for one week in 16 markets.
Agency: J.L. Media, Union, N.J. Target:
adults, 18-34.

Knight-Ridder O Newspapers. Begins
July 5 for varying flights in Macon, Ga ;
Charlotte, N.C.; Norfolk, Va., and
Sacramento, Calif. Agency: Ogilvy &
Mather Partners, New York. Target: adults,
18 and over.

[ 1 RADIOANDTY [——

Orkin Exterminating O Termite and
pest control. Begins July & for eight to 10
weeks in over 125 markets. Fringe, prime
access, prime and news times. Agency: J.
Walter Thompson, Atlanta. Target: total
adults.
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A regulatory commentary from Senator Bob Packwood (R-Ore.)

Making a case for
constitutional
protection of the
electronic media

BROADCASTING’s recent editorial [June
14] on Simon Geller’s losing battle with
the Federal Communications Commission
to retain his license for WVCA-FM
Gloucester, Mass., raised the question of
where the FCC is going on radio deregula-
tion and the broadcaster’s right to program
to his market. In my judgment, the Geller
case is the most compelling argument for
complete statutory deregulation of the
radio broadcast industry, and for expan-
sion of the First Amendment guarantees
of freedom of speech and press to the
electronic media. The heart of this matter
is that Simon Geller’s station is being
pulled off the air because the government
disagreed with what Geller was—and was
not —broadcasting.

This power is the essence of govern-
ment censorship and this case illustrates
why I have proposed an amendment to the
United States Constitution that would ex-
pand the First Amendment guarantees of
freedom of speech and press to the
electronic media.

The commission’s decision in this case
is based on an outmoded regulatory
scheme that ignores the number and
variety of radio broadcast outlets. Since
enactment of the 1934 Communications
Act, the number of radio broadcast sta-
tions has increased more than [5-fold
(from 583 to over 9,000}. There are a
variety of radio stations available to almost
all Americans. The FCC’s 1981 figures
show that 17 cities have 30 or more sta-
tions, 46 cities have 20 or more and 137
cities have at least 10 radio stations.

The FCC’s study also showed that there
is sufficient compeltition even in rural and
semi-rural areas. Moreover, radio stations
must compete with other news, informa-
tion and entertainment sources, including
television (public, commercial, subscrip-
tion and cable), films, records, magazines
and newspapers.

Yet, the extensive regulatory scheme
that developed during radio’s infancy is
still being applied by the FCC. Although
the commission is preparing 1o argue on
behalf of its radio deregulation order in the
D.C. Court of Appeals, the commission's
strict interpretation of i1s statutory pre-
rogatives in this case did not comply with
the *‘spirit’” of that order.

Last year, the Senate recognized that the
FCC’s involvement in program content
must not be left to the vagaries of com-
mission policies that are subject to rein-
terpretation by the commission or the
courts. Unfortunately, except for

As chairman of the Commerce Committee
since January 1981, Senator Bob Packwood
(R-Ore.) has made deregulation of the
telecommunications industry a major goal.
After securing congressional passage of
longer license terms for broadcasters and
Senate passage of bills to further deregulate
broadcasting and permit competition among
telecommunications providers, Packwood
announced that he will introduce a
constitutional amendment to prohibit
government regulation of the electronic press.

lengthening the license term, the Senate
was not successful in convincing the
House of Representatives that such legis-
lation should be enacted.

Again, this year, the Senate
unanimously passed S. 1629, the Broad-
cast Deregulation Act of 1981. That bill
contains provisions to completely deregul-
ate the radio broadcasting industry and to
eliminate competing applications for radio
and television at renewal time.

If S. 1629 were the law, Geller would not
have had to provide the news or public
affairs programing that is readily available
on competing stations. He would not have
faced a competing applicant who merely
promised to do a better job, and he would
still have his license.

The Senate bill focuses upon the
licensee’s record of performance rather
than a challenger’s promises. The bill bans
competing applications, and the resultant
expensive, time-consuming and arbitrary
comparative hearings, such as the one ex-
perienced by Geller.

The comparative procedure was adopted
originally to provide a competitive spur to
broadcasters. The FCC's decision in the
case of Simon Geller was based on these
outdated comparative procedures that do
not recognize the changed marketplace for
radio broadcasting. Today, the real com-
petitive spur is not from potential
challengers to a broadcaster's license
renewal but from the overwhelming diver-
sity of audio and video programing in ur-
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ban markets and the increasing use of new
technologies.

The following facts dramatically ilius-
trate that the public interest is not being
served in this case. Geller has been on the
air for 18 years, through four license
renewals. The people of Gloucester ob-
viously enjoyed his programing and were
well-served. What is equally obvious is
that these same citizens did not rely upon
Geller for nonentertainment programing.
According to the commission’s records, 48
(27 AM and 21 FM) other radio stations
serve Gloucester. The administrative law
judge found that the area is well-served by
this multiplicity of stations. The FCC’s
decision rejected this finding and con-
cluded that the record did not provide
much evidence as (o the nature of the ser-
vice being provided by these many sta-
tions. :

This case is also an outstanding example
of the regulatory delay and uncertainty
that do not benefit broadcasters or the
public and that should be eliminated.
Geller filed his last renewal application in
November 1974. Some time later, the
challenger filed its application. Yet it was
not until February 1977 that the FCC
designated this case for hearing. It then
took the administrative law judge until
June 1978 to decide in faver of Geller. Not
10 be undone, the FCC staff appealed to
the full FCC. Almost two years later, on
May 20, 1982, it voted 4-2 1o take away
Geller’s license. The 1otal time for this
regulatory nightmare was over seven-and-
a-half years. Another regulatory example
of justice delayed being justice denied.

Clearly, the marketplace contains
enough incentives for free and open com-
petition in the broadeast industry without
governmental intervention, particularly in
radio broadcasting. Such competition is
vital, not just in the economic
marketplace, but in the marketplace for
ideas and for the free expression of those
ideas.

Deregulation benefits broadcasters and
the public by insuring that government
regulations are not used to usurp the First
Amendment freedoms of broadcasters,
and those of the listening public. In this
case, FCC regulation was used to defeat
the public interest rather than to promote
it. The marketplace that was operating in
Gloucester was ignored, and a govern-
ment agency substituted its judgment for
that of a broadcaster who had demon-
strated that he was serving the needs and
interests of his community.

The commission also noted that
Geller's program efforts are inadequate
when measured against the FCC’s own
deregulatory order, currently undergoing
court review. The commission stated that
licensees will still have to address the
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issues which they believe are of impor-
tance 1o the general community or to their
listeners, depending upon the availability
of other radio services. Is that not what
Geller did? Yet the FCC admits that its
deregulatory order probably would not go
far enough to allow Geller to retain his
license.

Passage ol S. 1629 would help insure
that the FCC could not silence the Simon
Geliers of 1this country. Future Con-
gresses, of course, could change their
minds, and reimpose regulation. Further-
more, because radio regulations are ulti-
mately based upon the ‘“*public interest®’
standard, this bill cannot prevent a future
commission Itom interpreting the -**public

interest”” in a manner that would effec-
tively circumvent the congressional intent
expressed in S. 1629.

The Geller case, then, raises issues that
are far more fundamental than the pros
and cons of statutory and administrative
radio deregulation. Our nation was
founded on the principle that the govern-
ment has no business regulating speech
and the press. These essential prolections
have not kept pace with technology. As
electronic communications continue 10
grow in importance, and as new com-
munications methods develop almost
daily, we cannot allow the Congress, the
courts and the FCC 1o decide that
electronic speech deserves less than full

First Amendment protection. S. 1629 may
be the short-term answer to Simon
Geller's problems, but only a new consti-
tutional amendment ¢an fully and perma-
nently protect our most fundamental
rights.

This new amendment would apply full
First Amendment protections to the
elecironic media. The amendment would
expand free press and speech principles,
but would not alier the lunguage of the ex-
isting First Amendment. | do not propose
10 “*‘amend”’ the First Amendment.

1 invite all those who are concerned
about freedom of expression for the
electronic media to join me in support of
this effort. @

(

)
Datelbookn )
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This week

June 27-30— Virginia Association of Broadcasters
surmnmer meeting. Wintergreen Resort, Winlergreen,
Va.

June 28— European demonstration of high-deflnltion
television sponsored by Radio Telefis Eireann during
general assembly of European Broadcasting Union.

Dunloe Castle hotel, Killarney, lreland. Information:
Deirdre Henchy, (01) 692858

June 28-30—Videotex '82 conference on videotext
and teletext, sponsored by Online Conference Ltd.
Hilton hotel, New York. Information: (212) 599-6924

June 29— Videotext Industry Association’s first
general membership meeting. to be held during
Videotex '82 conference (see above). New York Hilton.

July 18-21—Cable Television Administration
and Marketing Society annual meeting. Hyatt
Regency. Chicago.

Aug. 29-Sept. 1— National Association of
Broadcasters Radio Programing Conference. New
Orleans Hyait.

Sept. 9-11—Southern Cable Television Associ-
ation Eastern show. Georgia World Congress
Center, Allanta. Future Eastern shows: Aug. 25-27,
1983; Aug. 2-4, 1984, and Aug. 25-27, 1985, all at
Georgia World Congress Center.

Sept. 12-15— National Radio Broadcasters As-
sociation annual convention, Reno. Future conven-
tion: Oct. 2-5, 1983, New Orleans.

Sept. 12-15— Broadcast Financial Management
Association 22d annual conterence. Riviera Hotel,
Las Vegas. Future conterence: Sept. 25-28, 1983,
Hyatt hotel, Orlando. Fla.

Sept. 18-21—Ninth International Broadcasting
convention. Metropole Conference and Exhibition
Center. Brighton, England.

8 Sept. 21-24 —CBS Radio Network affiliates'
convention. Arizona Biltmore, Phoenix.

Sept. 30-Cct. 2— Radio-Television News Direc-
tors Association international conference. Caesars
Palace, Las Vegas. Future conferences: Sept.
22-24, 1983, Las Vegas. and Dec. 3-5, 1984, San
Antonio, Tex.

Cct. 15-19— VIDCOM internaticnal market for
videocommunications. Palais des Festivals,
Cannes, France.

Nov. 7-10— Association of National Advertisers
annual meeting. Breakers, Palm Beach, Fla. Future
meetings: Oct. 2-5 1983, Homestead, Hot
Springs. Va. and Nov. 11-14, 1984, Camelback
Inn, Scottsdale, Ariz.

Nov. 7+12 — Society of Motion Picture and Thlevi-
sion Engineers 124th technical conference and
equipment exhibit. New York Hilton, New York.

Nov. 17-19— Western Cable Show. Anaheim

Convention Center, Anaheim, Calif.

Nov. 17-18—Television Bureau of Advertising
28th annual meeting. Hyatt Regency San Fran-
cisco.

Jan. 30-Feb. 2, 1983 — National Religious
Broadcasters 40th annual convention. Sheraton
Washington, Washington.

Feb. 6-9, 1883 — Association of Independent
Television Stations (INTV) 10th annual convention.
Galleria Plaza hotel, Houston.

March 17-22, 1883 — NATPE International
20th annual conference, Las Vegas Hilton. Future
conferences: Feb. 12-16, 1984, San Francisco
Hiiton and Moscone Center, San Francisco.

Aprit 1013, 1983 — National Association of
Broadcasters 61st annual convention. Convention
Center. Las Vegas. Future conventions: Las Vegas,
April 29-May 2, 1984; Las Vegas, April 14-17.
1985; Dallas. April 13-16, 1986, and Dallas, April
12-15, 1987.

April 22-28, 1983— MIP-TV international TV
program market. Palais des Festivals. Cannes.
France.

May 18-21, 1983 - American Association of
Advertising Agencies annual meeting. Greenbrier.
White Sulphur Springs, W. Va. Future meetings:
March 11-15, 1984, Canyon, Palm Springs, Calif.
and May 15-18, 1985, Greenbrier, White Sulphur
Springs, W. va.

May 3-7, 1983 — American Women in Radio
and Television 32d annual convention. Royal York.
Toronto. Future conventions: 1984 convention, to
be announced; May 7-11, 1985, New York Hilton,
New York, and May 27-31, 1986, Loew's Anatole,
Dallas.

June 12-15, 1983 — National Cable Television
Association annual convention, Houston. Future
conventions: May 20-23, 1984, San Francisco:
March 31-Aprit 3, 1985, New Orleans; March
16-19, 1986, Dallas, and May 15-18, 1988, Las
Vegas.
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June 29— Radio Advertising Bureau’s Idearama for
radio salespeople. Arlington Park Hilton, Chicago.

June 29— Radio Advertising Bureau’s Idearama for
radio salespeople. Sheraton Baton Rouge, Baton
Rouge.

June 29— Radio Advertising Bureau’s idearama for
radio salespeople. Red Lion Motor Inn, Portland, Ore.

June 29— Women in Cable, Washington chapter, dis-
cussion on “The Supreme Court's Boulder Decision
and Its Effect on Municipal Authority and Services”
American News Women's Club, Washington

June 30— National Academy of Television Arts and
Sciences, New York chapter, drop-in luncheon.
Speaker: David M. Davis, executive director of Public
Broadcasting Service's American Playhouse, on "The
Return of Anthology Drama to Prime-Time Television”
Copacabana, New York.

June 30-—Deadline for entries in 34th annual pri-
me-time Emmy Awards, sponsored by Academy of
Television Arts and Sciences. Information; ATAS, 4605
Lankershim Boulevard, North Hollywood. Callf, 91602.

July 3 —Ad hoc committee organizational meeting to
form National Association of Radio and Telecom-
munications Engineers. Red Lion Motor Inn, Jantzen
Beach, Portland, Ore. Information: Ray Thrower. RO.
Box 12725, Salem. Ore.. 97309, (503) 581-4031.

) ———
Also in July

July 38— Community Antenna Television Associ-
ation CCQOS '82 convention. Opryland. Nashville.

July 5.7 —"Televent US A" conference, sponsored by
Televent, nonprofit organization, and organized by
Wwashington communications law firm, Pepper
Hamilton & Scheetz. Participants include Senator Er-
nest Hollings (D-S.C)), Representative James Broyhill
(R-N.C), Representative Edward Markey (D-Mass.),
FCC Commissioner Anne Jones; Bernard Wunder,
head of National Telecommunications and Information
Administration; Thomas Wheeler, president, National
Cable Television Association. Maison des Congres.
Montreux. Switzerland.

8 July 6— Women in Cable, Delaware chapter, panel
session on "Video Conferencing: Tomorrow's Business
Setting?" Peirce-Phelps, Philadelphia.

8 July 7~ National Academy of Television Arts and
Sciences diop-in luncheon. Speakers: Linda Ellerbee
and Lloyd Dobyns, co-anchors of NBC News Over-
night. Copacabana, New York.

July 7-8— Arbitron radio workshop. Hyatt Regency,
Crystal City. Washington.

® indicates new or revised listing



With computer prices at an all-time low,
NOW a“ your station should be looking closely at elec-
3
.l.h a.l. s.l.a n d s tronic newsrooms. That's why you need to be
looking at APTV.
Why AP? APTV is the only 24-hour-a-day
beiween news source designed specifically for TV
with national and state broadcast :
you and an news scripts plus background \ "
H details on news, sports, and
eleCironlc features. Item for item, AP's
news product is unsurpassed.
ne_wsroom APTV s also the most
w“'h APTv technologically advanced \ |

wire in the business. In one

is an hour, for example, APTV’s

high speed(1200 wpm)satel- <

inexpenSive lite delivery system provides

more data than slow speed

com pUtel'. printers give you in a day. News

data you can access via computer ‘

o,

to eliminate time-wasting search
and retrieval missions through
mountains of paper. i

Once APTV starts “talking” ¢
to your local station computer,
your news programs not only be-
come faster and easier to produce,
they become more cost-efficient.
With later update editing and
rewrite flexibility, directly on
your terminal screen, your staff
can save valuable time and there-
fore money.

Now that the benefits of the
electronic newsroom are within
the reach of most stations, let us
put the future on line for you
today. Write or call AP Broadcast
Services, 50 Rockefeller Plaza,
New York, NY 10020. (212)
621-1511. Or contact your nearest
AP Broadcast Executive.
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AP Broadcast Services  Innovation for better news programming

Assoclated Press Broadcast Services: AP Radic Wire AP TV Wire ] AP Radio Network AP Newscable AP PhotoColor AP LaserPhoto
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July 8-10— National Federation of Local Cable Pro-
gramers fifth annual convention. Radisson hotel, St.
Paul, Minn

July 9—Sdciety of Cable Television Engineers "In-
troduction to Digital Electronics” workshop. Hyatt
Regency hotel, Balimore Inner Harbor, Baltimore.

July 9:10—Media Workshop on California Courts
sponsored by Celifornia Judges Association in con-
junction with Radio-Television News Directors Associ-
ation., Radio and Television News Association of
Southern California and California Newspaper
Publishers Association.

July 9-11—0klchoma Broadcasters Association
summer meeting. Shangri-La, Grand Lake of the
Cherokee. Information: OBA, (405) 528-2475.

July 9-13— Television Programing Conference, "New
Rules and Regulations for Programing” Radisson
hotel, Charlotte, N.C. Information: Clem Candelaria,
KTVT(TV), PO. Box 2495, Fort Worth, 76113.

July 11-14— New York State Broadcasters Associ-
ation 21st executive conference. Grossinger's Con-
ference Center, Grossinger. N.Y.

July 12.Aug. 13— Rochester Institute of Tech-
nology's Schocl of Photographic Arts and Sciences
motion picture workshop. RIT, Rochester, N.Y.

July 13— Southern California Cable Club luncheon
meeting. Speaker: Jack Diller, Entertainment Channel.
Sheraton La Reina, Los Angeles.

July 13-15— National Federation of Cemmunity
Broadcasters annual conference. MacAlister College
campus, 5t. Paul., Minn.

July 14-18— Arbitron Television Advisory Council
meeling. Silverado. Napa, Calif.

July 14-17 —Colorado Broadcasters Association
summer convention. Manor Vail. Vail, Colo.

July 14.17—Filorida Cable Television Association
annual convention. Dutch Inn, Lake Buena Vista, Fla.

July 15— Bay Area Cable Club meeting. Speakers:
Jerry Magtio, Rainbow Programing Services; Jim
Cavazzini, Entertainment and Sports Programing Net-
work, and Gary Byson, American Television & Com-
munications. San Francisco Press Club. San Fran-
Cisco.

July 15-18—"Update on Cable TV" seminar spon-
sored by Global Village. Global Village headquarters,
New York. Information: Bob Aaronson, (212}
966-7526.

July 18-20—California Broadcasters Association
membership meeting. Speakers include Van Gordon
Sauter, CBS News president: Lasry Harris, FCC Broad-
cast Bureau chief; Steve Stockmeyer. National Associ-
ation of Broadcasters senior vice president for govern-
mental aftans, and Bill Stout, political reporter,
KNXT(TV) Los Angeles. Del Monte Hyalt House. Mon-
terey. Calit,

July 18-22— Worid Future Society's fourth general
assembly. Theme: "Communications and the Future”
Presentation Sheraton Washington, Washington. Send
papers and proposals to; 1982 Assembly Committee,
World Future Society, 4916 St. EiImo Avenue,
Bethesda, Md.. 20814,

July 19-21—Cable Television Administration and
Marketing Society annual meeting. Hyatt Regency,
Chicago.

July 19-22—"Engineering Short Course on Satellite
Communications.” sponscred by University of
Southern California, College of Continuing Education,
Los Angeles.

July 20-21—Broadcast investment seminar, spon-
sored by National Association of Broadcasters. NAB
headquarters, Washington.

July 20-22-WOQOSU-AM-FM-TV Cclumbus, Ohio,
Broadcast Engineering Conference. Fawcett Center for
Tomorow, Ohio State University, Columbus, Ohio.

July 22-24—[daho State Broadcasters Association
annual convention. Sun Valley Lodge, Sun Valley,
Idaho.

July 23—Deadline for entries in seventh annual Sen
Antonio CineFestival, held to "foster exceilence and to
promote Hispanic cinema ideals” Information:
CineFestival, PO. Box 96, San Antonio, Tex., 78291.

—
August
Aug. 1-13— National Association of Breadcasters

13th management development seminar Bedford
Glen hotel and conference center near Boston,

Aug. 4-5— Arbitron radioc workshop. Amfac hotel,
Los Angeles.

Aug. 5-7— Society for Private and Commercial Earth
Stations first convenfion and exhibition. Speakers:
FCC Commissioner Mimi Dawson; Senator Larry
Pressler (R-5.D.), and Representatives Billy Tauzin (D-
La} and Charles Rose (D-N.C). Holiday Inn, Omaha.
Information: {202) 887-0605.

Aug. 5-8—Concert Music Broadcasters Association
conference. Tanglewood, Best Western motel, Lenox,
Mass.

B Aug. 17— Southern California Cable Club
luncheon meeting. Speaker: Burt Harns. Harris Cable
Corp. Sheraton La Reina. Los Angeles.

Aug. 18-23% — Michigan Association of Broadcasters
annual convention. Hidden Valley Resort, Gaylord.,
Mich.

Aug. 19-22— West Virginia Broadcasters Associ-
ation annual fall meeting. Greenbrier, White Sulphur
Springs. W. Va.

Aug. 20— Kansas Association of Broadcasters se-
venth annual sports seminar. Royals Stadium, Kansas
City. Mo.

Aug. 29-Sept. 1— National Association of Broad-
casters'Radio Programing Conference. Hyatt Regency.
New Orleans.

————1
September

Sept. 1—Deadline for entnes in 17th annual Gabriel
Awards compelition, presented by Unda-USA for
television and radio programs that creatively treat
issues concerning human values. Information: Charles
Schisla, (317) 635-3586.

Sept. 1 —Deadline for entries for the 1982 Women at
work Broadcast Awards sponsored by Avon Products,
Ine. in cooperation with National Commission on
Working Women. Information: Sally Steenland, Na-
tional Commission on Working Women. 2000 P Street,
NW. Washington, 20036.

u Sept 8-—Cable Television Administration and
Marketing Society Eastern Show “Track Day”
Peachtree Plaza. Atlanta.

Sept. 9-11 = Southern Cable Television Association s
Eastern Cable Trade Show and Convention. Georgia
world Congress Center, Atlanta.

Sept. 10—Deadline for entries in International Emmy
Awards sponsored by International Council of MNa-
tional Academy of Television Arts and Sciences. infor-
mation: International Council. 1350 Avenue of the
Americas, New York, 10019.

m Sept. 10-12— New Hampshire/Vermont Associ-
ation of Broadcasters joint convention. Waterviile

Eljigaial;

Pro Sports Entertainment Inc’s “NFL
Week in Review” and “NFL Weekly
Magazine,” to be sponsored for sixth
consecutive year by Mazda Motors, are
syndicated television series, not
radio shows, as reported in "Advantage”
June 21,

a
Ron Strother, principal in purchase of
WTGIFM) Hammond, la, is not 51%
owner of kror(am) Brawley, Calif, as re-
ported in "Changing Hands.” May 24 and
“For the Record” May 31. Krop is 100%
owned by its president and general
manager, John B. Stodelle.

m|
Omitted from June 7 list of winners of
tirst annual International Radio
Festival of New York: KoMmo(am)
Seattle for Seattle’s World Fair enter-
tainment program).
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Valley Resort. Waterville Valley. N.H.

Sept. 12-15— Nationa! Radio Broadcasters Associ-
ation annual convention. Reno.

Sept. 13-17—London MultiMediac Market. Tower
hotel, London.

Sept. 15— Deadline for entnes in 14th National Abe
Lincoln Awards, sponsored by Southern Baptist Radio
and Television Commission. Information: SBRTC.
6350 West Freeway, Fort Worth, Tex., 76150,

Sept. 15-17 — Advertising Research Foundation
eighth annual midyear conference and research fair.
Chicago Hyatt Regency. Chicago.

Sept. 16-17~ Broadcast, Cable and Consumer
Electronics Society of Institute of Electrical and
Electronics Engineers 32d annual broadcast sym-
posium. Hotel Washington, Washington.

m Sept. 18-17~ National Association of Black
Ouwned Broadcasters annual fall conference. Washing-
ton. information: Diane Wilson (202) 463-8970.

Sept. 17-19— Maine Association of Broadcasters
annual convention. Sebasco Estates, Sebasco, Maine,

Sept. 18-21 —Ninth International Broadcasting con-
vention. Metropole Conterence and Exhibition Center,
Brighton, England.

Sept. 19— Academy of Television Arts & Sciences
34th annual prime time Emmy Awards program on
ABC-TV. Pasadena Civic Auditorium, Pasadena. Calif.
Governors ball honoring nominees and winners
follows lelecast. Century Plaza hotel, Los Angeies.

Sept. 19-21—-CBS Radio network affiliates board
meeting. Arizona Biltmore, Phoenix.

Sept. 19-21— Nationa! Religious Broadcasters
western convention. Los Angeles Marriott, Los
Angeles.

Sept. 18-21— Washington State Association of
Broadcasters annual fall meeting. Red Lion Inn,
Spokane, Washington.

Sept. 18-23-Sixth International Conference on
Digital Satellite Communications. Phoenix Hyatt
Regency, Phoenix.

Sept. 20-22— National Association of Telecom-
munications Officers and Advisers second annual
conference and convention. “Telecommunications:
Managing in the Public Interest’ Park Hilton, Seattle.

Sept. 2023 — New England Cable Television Asso-
ciation annual convention and exhibition. Dunfey Hy-
annis hotel, Hyannis, Mass.

Sept. 21-24 — CBS Radio nelwork affihates conven-
tion. Arizena Biltmore, Phoenix.

Sept. 22— International Radio and Television
Society opening newsmaker luncheon for 1982-83
season with Vincent Wasilewski, outgoing president
of National Association of Broadcasters. Waldorl-
Astoria, New York.

u Sept. 22 — Broadcast Pioneers Mike Award dinner.
Hotel Pierre. New York.

Sept. 24-26— North Dakota Broadcasters Associ-
ation lall convention. Doublewood Inn, Fargo, N.D.

Sept. 26-28- Minnesota Broadcasters Association
fall meeting. Radisson Duluth, Duluth. Minn.

Sept. 26-28— Kentucky CATV Association fall con-
vention. Marriott Resort. Lexington, Ky

Sept. 29-Oct. 1 — Communications Technology Man-
agement third annual telecommunications conference,
“The Information Services Industry: Blueprint for Cor-
porate Success” Washington Marriott, Washington.

Sept. 29-0ct. 3— Women in Communications na-
tional conference. Brown Palace, Denver.

Sept. 30— Deadline for entries in Piero Fanti Interna-
tional Prize, international competition for contributions
to satellite communications sponsored by Telespazio
and [ntelsat. Information: Gavin Trevitt, Intelsat, 490
LEnfant Plaza, S.w, Washington, 20024.

Sept. 30-0ct. 2— Radio-Television News Directors
Association international conference. Keynote
speaker. Ted Turner, Turner Broadcasting System,
Atlanta. Caesars Palace, Las Vegas.

Sept. 30-Oct. 3— National Black Media Coalition's
ninth annual media conference. Sheraton Washington,
Washington. Information: 516 U Streat, N.W.. Washing-
ton, 20001, (202) 387-8155.



C———
October

Oct. 1-2—Society of Broadcast Engineers, chapter
40, convention. Hyatt Rickeys hotel, Palo Alto, Calf.

Oct. 1-3— National Institute for Low Power Telev-

sion’s LPTV East, conference and exhibition on |ow-
power television sponsored by Conference Manage-
ment Corp. and Global Village. Shoreham hotel,
C\JJVaE;r»c;ungwn Infermation: Frank Comaro, (203) 852-
500.

Oct. 3-5—Tennessee Association of Broadcasters
convention. Sheraton hotel. Gatlinburg, Tenn.

.'____

OpenaMike F—

Children and TV

EpiTor: Your May 10 article referring to
the National Institute ol Mental Health's
television and behavior report, headlined
TV Castigated for Link with Violence in
Children." was informative and generally
well-balanced.

Although emphasis was given the re-
lationship between televised violence and
aggression, as it was in all media coverage,
the article did touch on other findings
summarized in the report. | am particu-
Iarly pleased about the reference 10 televi-
sion's potential for teaching prosocial
behaviors such as altruism. self-control
and good health habits.

We at NIMH believe the major point
made in the report concerns the powerful
influence of the medium: Children tend to
imitate and learn from program content.
Just as violent content causes aggressive-
ness and disobedience in children,
prosocial material stimulates friendliness,
generosity and self-control,

These findings have important implica-
tions for responsible program-
ing, particularly in view of growing evi-
dence that behavioral patterns become es-
tablished by age 5. It is exciting to con-
template that by bringing models of posi-
tive behavior into almost every American
home. there is the possibility of helping to
make this country a better and safer place
to live.— David Peari, PhD, chief
Behavioral Sciences Research Branch,
National Institute of Mental Health,
Rockuille, Md.

Equal-time conundrums

EDIToR: One of the areas overlooked in
arguing for the equal-time rule is that if a
station editorializes in good faith on an
issue and then is required to furnish equal
time to opposing views, there is no control
by the licensee over the content of the
rebuttal. You can’t censor the material and
therefore untruths can be broadcast.

This broadcaster has had that happen in
the case of a group that filed a petition to
deny. We had endorsed a candidate, and
the rebuttal was simply a diatribe with lies
against the station and the candidate.

Now unless the station replays its own
editorial or comment before the rebuttal,
the last thing the public hears is the rebut-
tal. Radio is different from newspapers in
that respect because only one thing can be
on the air at a time.

If the station rebuts the rebuttal, then

the opposition must again be given equal
time and this can go on (orever.

I[t's no wonder that 98% of the stations
don’t do anything.— Hal J. Davis, general
manager, KIPR(AM! Diboll-Lufkin, Tex.

Upsetting precedent

EDITor: Your June 14 editorial on the
FCC’s refusing to renew Simon Geller's
FM license is right on target. The FCC’s
decision should be reversed for at least
three reasons.

First, the FCC apparently feels it knows
better than the residents of Gloucester
how much and what kind of news and
public affairs programing they should
have. Is the FCC 1rying to be *‘Big
Brother?™ Nineteen eighty-four is only
IWOo years away.

Second, the FCC’s substitution of its
programing judgment for that of the
marketplace flies squarely in the lace of
the deregulation that the FCC has
embraced and Congress has encouraged —
as well as the Supreme Court’s decision
last year (BROADCASTING. March 30,
1981).

Finally, if the FCC’'s decision stands,
can any station claim an expectancy of
renewal? The ALJ in Geller's hearing
stressed the outpouring of support from
citizens of the community, yet the FCC
decided he had no *‘legitimate renewal ex-
pectancy.”’

Every broadcaster should read Commis-
sioners Quello’s and Washburn’s dissent,
which concludes: “*For 17 years, the com-
mission has struggled 1o interpret its
Policy Statement in a fair and just manner,
and not once has it determined that a
licensee was so deficient in serving its
community that denying renewal on com-
parative grounds was warranted. In its
eagerness to reach that result today, the
majority distorts our comparative renewal
policy beyond recognition and, in the pro-
cess, disserves the people of Gloucester,
who have enjoyed Simon Geller's service
for 18 years."—John K. Major, general
manager, KCMA(FM) Qwasso, Okla.

Barter banter

EDITOR: With the report of the William B.
Tanner Co. selling out to Media General
(**In Brief.”” May 31), | wonder if it was for
cash or did they trade on a two-for-one
basis? — Frank Kalil, president Kalil &
Co., Tucson, Ariz,
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Let's talk simple logic about live, 24-hour
satellite radio programming. And why it
could pay you to listen.

First, operating a satellite-fed station simply

costs less to run than a station where you pay
the overhead. At Satellite Music Network, we
figure you could save from about $67,000 to
$300,000 o year, depending on your market.

Second, with high quality, professionally con-
sulted programming, you could very well gain
new listeners, and boost ratings, sales and
profits.

Sounds simple
enough, doesn’t it.
But is it true? At Sat-
ellite Music Network,
we have more than
150 affiliates who
have the evidence ...
on their bottom line.

“Since joining Satellite
Music Network's Star-
Station line-up on
October 29, 1981,

our sales have sky-
rocketed! November
‘81 — up 15%, De-
cember — up 23%,
January ‘82 — up 92%, February — up 67%,
March — up 72%, April — up 80%, and May —
up 66% with two weeks left! All compared to the
same month a year ago.” — KTXY-FM, Jeffer-
son City, MO

“Two agencies who had not used the station in years
placed orders on our station after listening to us. It
will take time and an improvement in local eco-
nomic conditions to realize o complete turnaround,
but in the meantime, we will have reduced our
costs.” — WRCI, Midland, Michigan

“WANC is a brand new station, having signed
on with Satellite Music Network in January of
1982. You may be interested to know that we

expect to break even in this, our fourth full month
of operation!” — WANC, Aberdeen, N.C.

“Although my sales department insists that all the
credit is theirs, we had a 13% increase in March, a
12% in April and a projected 12% in May.

“To say how well your programming is being
accepted is best illustrated by a recent phone call
from a listener. (The local paper took its shot in
February with the headline ‘MOH goes to Chicago
for its music’) A lady called in mid April to ask
‘When are you people going on that satellite?’
Nuf scid.” — WMOH, Hamilton, Ohio

“Since our offiliation
began, we have ex-
perienced about a
20% increase in
sales. We're very
pleased with our
progress thus far
and feel the big vic-
fories are yet to
come. Especially
when the new rot-
ings come out in
July.” — WPCX-
FM, Auburn,

. New York

“We are very
pleased, our sales are up and we feel that Satellite
Music Network has given us a better product to
sell.” — WHRT, Hartselle, Ala.

As more stations consider the advantages of
satellite affiliation, more are turning to Satellite
Music Network. As a pioneer of space station
broadcasting, we offer more formats, more ex-
perience and more ways to profit from radio ...
today.

Give us a call at 1-800-527-4892 (in Texas,
214/343-9205). We'd like to show you how we
can put more money on your bottom ‘

line. And that's not just small talk.

Your Futures Looking Up.

Satellite
Music
Network

11325 Pegasus, Suite E-241, Dalles, Texas 75238
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FCC opens the skies to DBS

Interim service approved, and
licenses for nine applicants
are anticipated soon; first
venturers will have to gamble
that next year’s RARC will
confirm their orbital positions

In what Chairman Mark Fowler described
as a ‘‘historic occasion,”” the FCC last
week took another step toward increasing
competition in the video marketplace by
adopting “‘interim” rules lor the licensing
and operation of direct broadcast satellites.

Voting unanimously (with Commis-
sioner James Quello concurring), the
commission said the benefits of authoriz-
ing interim DBS systems outweighed any
adverse impact the new service might have
in displacing current spectrum users or in
diminishing the audiences ol terrestrial
broadcasters.

The rules are *‘interim’” in that they will
authorize what the FCC says is an ‘‘experi-
mental™ system. According lo FCC offi-
cials, the FCC intends to revisit DBS—but
perhaps after the [irst generation ol
satellites have ended their uselul lives {on
the order of seven years)—to adopt *‘per-
manent®’ rules for the service. Last week’s
action, however, will permit the FCC 1o
grant construction permits for the nine ap-
plications it has already accepted ltor filing:
Comsat’s Satellite Television Corp., RCA,
CBS, Hubbard Broadcasting, Graphic
Scanning Corp., Video Satcllite Systems,
Focus Broadcast Satellite Co., Western
Union and Direct Broadcast Satellite Corp.

The FCC staff said it thought the United
States would be allocated enough frequen-

cies at RARC 83 (a regional administra-
tive radio conference} to accommodate all
nine applicants. Alter the meeting, the
staff said it would start processing the ap-
plications immediately, hoping (o issue
construction permits by fall. All construc-
lion permits would be subject to the oul-
come of RARC 83, awt which DBS fre-
quencies and orbital slots will be allotted
for countries in the western hemisphere.

In a nutshell, the interim rules allocate
500 mhz of spectrum (12.2-12.7 ghz) for
DBS downlinks and another 500 mhz
(17.3-17.8 ghz) for uplinks. They give
DBS operators broad leeway to determine
what sorts of services they want 1o offer.
They impose no restrictions on DBS
ownership or on the number of channels
any one operalor may control. And they
impose no technical standards on the ser-
vice beyond those required by interna-
tional agreements.

Under the rules. the FCC took what it
called a “*flexible’” regulatory approach 1o
DBS. one it said would speed up the deliv-
ery of DBS service 1o the public and per-
mit DBS operators to experiment to find
the ‘*most desirable service offerings.”

Under these rules, DBS applicants that
have opted to offer DBS service with
broadcast characteristics—those, like STC,
who will control the content ol the pro-
graming they offer—will be subject to the
broadcast statutes ol the Communications
Act. Those applicants, like DBSC, that
have opted to offer common carrier-like
services, will be subject 1o the statutory re-
quirements for common carriers. While
the commission carved oul an exception

S ATELWLITE

)

that would require broadcaster-like DBS
operators 1o meetl the FCC’s equal em-
ployment opportunity requirements, DBS
operators will not be subject 1o other FCC
broadcast or common carricr rules, the
staff said. In other words, DBS operators
offering broadcast services would be sub-
ject 1o the fairness doctrine—a provision
of the Communications Act—but not to
FCC ascertainment requirements or
multiple ownership rules, not specified by
statute.

Under the DBS licensing and procedural
rules, applicants would be required to
meet international guidelines, and licenses
would be granted for five years. To en-
courage applicants not to dawdle, the com-
mission adopted rules that would require
applicants to begin construction, or com-
plete their contracting for construction,
within a year of the time their construc-
tion permits are granted. another rule
would require DBS applicants to begin
operation within six years after construc-
tion permits are granted.

While some commenters had argued
that authorizing DBS on an interim basis
would tie the U.S’s hands at RARC, the
staff disagreed, contending that by having
concrete proposals on hand, the U.S. posi-
ticn actually would be strengthened. In-
terim authorization also would speed up
the delivery of DBS to the public, the staff
said.

While other commenters had argued
that authorizing DBS wouldn't be in the
public interest because the new service
would decrease the audiences of local
broadcasters—and thereby assault “local-
ism” —the staff said it didn’t think the
commission had to share that concern.
While DBS might take away a portion of a
local broadcaster’s audience, the commis-
sion has traditionally considered a new ser-

Getting ready to move the item. This piclure was taken just before the FCC approved, by a unanimous vole, the introduclion of interim direct
broadcast satellite service. L to 1: Commissioners Joseph Fogarly and James Quello, Chairman Mark Fowler (in conversalion with assistant Randy

Nichols), Commissioners Abbott Washburn and Henry Rivera. Conversing at the rear: Commissioners Anne Jones and Mirmi Dawson.
a view of the wall-to-wall audience on hand for the FCC's DBS action last Wednesday (June 23).
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vice’s impact on an existing one only if the
new service’s entry would lead to a ‘‘net
decrease in service,” the staff said. DBS,
the staff said, would lead to a ‘‘great ex-
pansion’’ of television service, make
available programing to rural areas that
currently are underserved by other media,
and would pave the way for entry of such
“new and innovative' services as high-
definition television.

According to the staff, the ‘‘most
difficult’’ issue raised by DBS was what to
do with the approximately 900 terrestrial
microwave operators currently using the
12 ghz band. But after determining that
the band could not be shared, the staff said
it conciuded that the terrestrial microwave
operators would have to be moved.

According to the staff, the FCC Office of
Science and Technology will determine
where to relocate the microwave users and

put out by next December a notice of pro-
posed rulemaking proposing such a shift.
The staff said the commission hoped to
issue a report and order relocating the
microwave users by September 1983. Ac-
cording to the proposal, the microwave
operators would be able to continue using
the 12 ghz band for five years after the
order is adopted. After that, however, they
could continue 12 ghz operations only on
a ‘“‘strict, noninterference’ basis.

In a concurring statement, Quello said
he thought DBS was “*an idea whose time
had come™ and that he didn’t want to
stand in its way. ‘“My support, however, is
tempered by my concern that localism
must not be sacrificed,’” he said. **I don™t
think DBS is going 10 be the death knell of
localism, but I don’t think it’s going to
help it, either,”” Quello said.

Commissioner Henry Rivera asked that

the order be modified to make clear that
DBS operators electing to operate as
broadcasters would be subject to EEO re-
quirements.

Washburn said he shared Quello’s con-
cern about DBS’s impact on local service.
Fowler, however, said he thought DBS and
local broadcasters should compete for
viewers in the marketplace. ““If there’s a
need for local news, there will be someone
there who will satisfy that need,” Fowler
said.

While Washburn also questioned
whether there should be some restrictions
on DBS ownership, or on the number of
channels any one operator could control,
the staff said it didn’t expect concentration
to be a probiem. If concentration did prove
to be a problem, the commission could al-
ways revisit the issue on a case-by-case
basis, the staff said. 0

The upside and the downside of FCC’s DBS decision

Like most of its other actions, last week’s
FCC decision unleashing the direct broad-
cast satellite service had its winners and
losers. The winners were the nine DBS ap-
plicants whose plans will shape the new
medium. The losers in¢luded many broad-
casters, who had hoped the FCC would
dedicate the new service to the develop-
ment of high-definition television, and
who feared a national satellite service
would harm local service.

With the exception of CBS, which by
the special nature of its application had
mixed feelings, the DBS applicants were
delighted by the FCC’s actions and eagerly
look forward to receiving construction
permits that will allow them to begin im-
plementing their DBS systems.

CBS proposed 1o dedicate its three-
channel DBS system —and asked the FCC
to dedicate the entire DBS spectrum—to
the introduction of HDTV, a new televi-
sion service of much improved pictures
and sound. CBS also suggested setling
aside a portion of the 12 ghz DBS
spectrum so that terrestrial broadcasters
could retransmit one channel of the
HDTV programing received from the CBS
system. {Conventional UHF and VHF
channels are 100 narrow to transmit the
extra-wide HDTYV signals.) Little by little,
the CBS proposals won the support of
most commercial broadcasters.

Although the FCC said it would permit
HDTV DBS broadcasts as long as they
didn’t interfere with conventional broad-
casts, it rejected the CBS proposals. So
even though CBS can expect 10 receive a
DBS construction permit within the next
several weeks, the FCC decision, accord-
ing to a CBS spokesman, '‘is not com-
pletely satisfactory’” as far as the network
is concerned.

Because the CBS proposal hinged on the
entire spectrum going for HDTV and a
portion of it being used by broadcasters for
retransmission, CBS is now forced to
reconsider its plans in the face of the
reality handed down by the FCC. The

spokesman was unsure what the network’s
reaction would be. **We will wait and hope
for our grant,”” he said, ‘“*and, depending
on the state of the technology and the
competition, move forward as best seems
appropriate at the time.”

If CBS decides to stick with HDTV, ac-
cording to the spokesman, there is a
chance there might be spectrum available
for terrestrial retransmission. Because of a
shortage of uplinking frequencies in the 17
ghz band, he said, DBS operators may not
be able to use an entire 500 mhz in the 12
ghz band. As many as 100 mhz may be
avaijlable to broadcasters for terrestrial
retransmission.

Stanley S. Hubbard, president of Hub-
bard Broadcasting and of a DBS applicant,
United States Satellite Broadcasting, cailed
BROADCASTING from Osaka, Japan, to ex-
press his satisfaction with the FCC deci-
sion, which he described as ‘*very forward
looking.”” The advent of DBS reminds him
of the days, he said, when his family
pioneered television broadcasting 1o the
dismay of radio broadcasters. Opponents
of DBS, he said, are going 1o have to learn
the same lesson the radio broadcasters did:
“You can’t stop progress, and this is
progress.”’

Hubbard, who has been the most vocal
critic of CBS’s HDTV plans, said it would
have been a ‘‘grave mistake’ for the FCC
to have held up DBS for HDTV. Terrestrial
broadcasting in the 12 ghz band has been
tried in Europe, he said, and dismissed
there as being impractical. What’s more,
he said, the HDTV he has seen {the NHK
system in Japan) is not worth the trouble.
When looked at alongside conventional
television, he said, there is ‘“not that much
difference.”

Hubbard’s only gripe with the FCC’s
rules is the five-year license term. The
satellites that he and the other applicants
will launch, he said, are designed to last
seven to 10 years. It would make more
sense to grant licenses for the life of the
satellite, he said.
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Comsat’s Satellite Television Corp. got
the DBS ball rolling nearly three years ago
when it annournced its DBS plans. STC’s
president, Irving Goldstein, said in a pre-
pared statement that the FCC action was a
“‘positive step’’ toward delivering the
benefits of a DBS system to the American
public. He said the **precise impact’’ of the
decision will not be known until STC can
examine the order.

Bill Pritchard, president of Direct Broad-
cast Satellite Corp., a DBS applicant plan-
ning a common carrier system, liked
everything about the FCC action. The re-
quirement that the DBS permittees make
satellite commitments within a year of
receiving their construction permits will
“‘discourage warehousing,’ he said. He
was also ‘‘very pleased”” that the rules are
flexible enough to allow DBS broadcasters
like CBS, USSB and STC to coexist with
DBS common carriers like DBSC.

Pritchard also thought it was a good idea
that the FCC steered clear of setting tech-
nical rules, particularly whether the U.S.
should be served from three or four orbitai
slots. (DBSC, which advocates three or-
bital slots, has been involved in a running
feud with STC and other applicants that
advocate four) “‘There’s no good reason
for a four-slot system,” Pritchard said,
‘“except it costs more money.”’

An immediate benefit of the FCC’s ac-
tion, Pritchard said, is that it will make lin-
ing up financing easier. DBSC should have
a better chance of selling itself 10 banks
and investors, he said, now that there is a
“firm FCC decision” and now that DBSC
can say ‘*No, the broadcasters aren’t going
to stop it.”

Nor was there anything in the adopted
rules to displease Robert Johnson, chair-
man of DBS applicant Video Satellite
Systems. “‘The good news was what they
didn't do,”” said Johnson. **They did not
overly restrict or regulate the service.”” Too
many rules, he said, could have added to
the huge cost of launching a DBS system,
discouraged some of the DBS applicants
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and left just one or two. As it is, he said,
the FCC has insured that there will be a
diversity of DBS services and programing.
Johnson thinks, however, that as the
medium evolves, regulations will be im-
posed. It will be the *‘reverse’ of the
deregulation being experienced by other
services, he said.

Johnson agreed with Pritchard that news
of the FCC’s action should facilitate fund
raising, although the biggest help will
come from having a construction permit.
““In the last two days we have been firming
things up with people and it looks real
good,” he said. ‘‘If we can stick 1o our
budget [$228 million to launch two
satellites] we will be in pretty good shape.
We’'re not going to see any money, how-
ever, until we see the CP”

The National Association of Broad-
casters and the Association of Maximum
Service Telecasters supported CBS’s plan
and opposed the use of the DBS service
for distribution of conventional NTSC sig-
nals, fearing the latter would harm local
broadcasters. Last week both criticized the
DBS decisions as mismanagement of the
radio spectrum. “‘DBS will hoard the sig-
nificant amount of 12 ghz spectrum space,
leaving little for the current users, such as
health care, public safety and educational
organizations,” said NAB President Vin-
cent Wasilewski. *“It will impair the growth
of'the rural broadcast service and stifle the
development of high-definition television.
Evidence suggests that demand for DBS
service and its potential benefits 1o the
public are minimal. In contrast to HDTV,
DBS offers nothing more than a different
means of providing service already availa-
ble in abundance to the public.”’

Because the FCC rules leave no room
for the terrestrial broadcasting of high-
definition television, added AMST’s Tom
Paro, *‘broadcasters will probably be cut
out of participating™ in the new service.
(Both the Hubbard and Video Satellite
Systems applications, of course, anticipate
terrestrial station participation.)

The FCC’s decision also locks the FCC
into a ‘‘fixed’” negotiating position for the
1983 RARC, Paro said, despite ‘‘con-
siderable evidence’ that flexibility is
needed.

Of greatest concern to Paro was the
FCC’s “*downgrading of the importance of
localism to American broadcasting.”” Ever
since the idea of DBS took hold, the
AMST and the NAB have argued—in vain
s0 far— that DBS would severely harm the
existing system of local broadcasting.
After sitting through last week’s meeting,
Paro said, it became clear to him that a ma-
jority of the present commissioners no
longer consider local broadcasting as criti-
cal as the FCC once did. ““One of the
FCC’s great concerns in the past had been
that local areas will be served,”’ he said.

Although the DBS applicants are ex-
pecting court appeals or FCC petitions for
reconsideration from the broadcasters,
neither NAB nor AMST would comment
on whether they would take action. Not
having seen the final order, Paro said dis-
cussion would be premature. ]

On the road with Ted Turner

Chicago, New York presentations
seek to persuade advertising
world that the time has come

to buy into cable universe

Ted Turner and his entourage blew into
Chicago and New York last week to woo,
wow, wine, dine and otherwise entertain
advertisers and agencies in an effort to
persuade them to buy more time on
superstation wTBs(Tv) Atlanta, CNN and
CNN2. The facts-and-figures portions of
the presentation came between continen-
tal breakfast and lunch, and were presided
over by Bob Sieber, vice president,
research, for Turner Broadcasting System.
The after-lunch entertainment was pro-
vided by Turner himself, who delighted
his audiences with an act (for the most
part a medley of past performances) dur-
ing which he hurled epithet upon dis-
paraging comment at his favorite targets,
the three broadcast television networks,
and of late, Satellite News Channels (see
story, page 65).

The essence of Sieber’s pitch was that
broadcast network delivery of U.S. house-
holds is declining, and will continue to do
so, while delivery of households by wTas,
CNN and CNN2 is rapidly increasing. The
Turner organization is promoting both pat-
terns as ‘‘the unstoppable trend.”

Sieber was armed with a multitude of
charts, graphs and tables reflecting the
research of TBS and independent research
conducted on behalf of the organization
by A.C. Nielsen. During the 1980-81
prime time television season, Sieber said,
Nielsen data showed that combined net-
work ratings in cable households had drop-
ped considerably. ““By the end of the
season,’”’ he said, ‘‘ratings against house-
holds were 15% lower in cable homes for
prime time shows than in the US. as a
whole [from 97 to 891" And at the begin-
ning of the current television season, he
said, Nielsen research revealed that ‘‘the
broadcast networks on a combined basis
started 10% below average U.S. ratings,” a
trend that ‘‘pretty much continued
through the rest of the year’” As to ‘‘ab-
solute’ delivery of the three broadcast

networks, Sieber said that for the fourth
quarter of 1981, the average prime time
telecast was down more than 100,000
households. And Nielsen research indi-
cated that for the first quarter of this year,
the average prime time network program
viewing declined by 572,000 households;
that delivery of households during eve-
ning news programs was down an average
of 420,000 households, and down 214,000
households and 176,000 households
respectively for weekday-daytime and late-
night periods.

In households that received the signal of
wTBs during April of this year, said Sieber,
the combined broadcast network share on
a 24-hour basis totalled 58% with a com-
bined 18.3 rating (ABC 6.3, CBS 6.5, NBC
5.5). WtBs received a 2.7 rating; other in-
dependents (including PBS stations) ac-
cumulated a 7.1 rating; combined pay ca-
ble program services gathered in an aggre-
gate 4.1 rating, and other nonpay cable ser-
vices received a 1.3 rating. The combined
network share in April for total U.S.
households was 71% and 79% for total
U.S. noncabled households. Thus, the
network share in wTBs households was
11% less than in U.S. households and 15%
less than in all noncabled U.S. house-
holds.

In CNN households during May, Sieber
noted, slightly more than half of the view-
ing was captured by the broadcast network
affiliates on a 24-hour basis (53%), while
CNN averaged a 1.1 rating; other indepen-
dents (including wTBs) averaged an 8.7
rating and pay-cable services a 4.9 rating.
Comparing the 24-hour performance in
CNN homes versus the U.S. as a whole,
the network affiliates averaged 21% less
viewing in CNN homes and 25% fewer rat-
ing points than in noncable homes nation-
wide. ‘Al this point,” Sieber noted, ‘‘we
are comparing May 1982 data for CNN
against April data for U.S. homes because
TBS was not able to receive the overnight
ratings with the specialized breakouts for
CNN until the month May.”

Nielsen-metered ratings for CNN in
May, Monday through Friday (7 a.m. to 1
a.m.) averaged out to a 1.3, very

TBS pitchmen Sieber, Turner and Wussler
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close to the assumed average rating that
TBS executives had been working with,
said Sieber, a 1.2 rating. The average week-
day share for CNN during May (7Ta.m. to |
a.m.) equalled 4.3% with the highest share
period being the 7 a.m. to 9 a.m. period
(10%).

WTBS’s share of all viewing to indepen-
dent stations in cable homes ‘‘remains
consistent over time,”’ Sieber said. The
station’s share in that category was 21.4%
in February of 1981 and 22.1% in April of
1982 and showed fluctuations in between
as high as 26.2% (November, 1981) and as
low as 17.1% (May through July, 1981).

Sieber noted what he described as an
‘explosion’ in viewing of cable program
services in wTBs households over a 10-
week period from April to June of this
year. During that period, Sieber said, the
viewing of some 29 cable services includ-
ing CNN, CNN 2 and wTBs, more than
doubled, with the total share jumping
from 4% to 9% and the total rating puints
increasing from (.2 1o 2.8, ‘“We believe
this trend is due to the increased samoling
of alternative services resulting from weak
network reruns,”’ said Sieber. He added
that the data indicates that “‘increased
viewing 1o the cable-originating networks
is occurring across all dayparts.”

In the universe of nonpay cable-pro-
gram services, Sieber said the research of
Nielsen and TBS indicated that wTss and
CNN account for 61% of all viewing. “*Our
networks offer significant weight in the ca-
ble universe where the erosion of tradi-
tional network and affiliate viewing con-
tinues unabated,” he concluded.

And based upon TBS research, said Sie-
ber, network home delivery will continue
to drop significantly. **By 1984-85 we see a
67% share level for the networks com-
bined in prime time," he said, ‘*based on
an increasing level of pay penetration in
the U.S., pegged at 37% for NTI's
universe estimates”’ He said that com-
bined viewing to the three broadcast net-
works **in pay homes is expected to fall 1o
a level of 45%™ in the 1984-85 television
season.

Those agency people attending the ses-
sion who were contacted by BROADCAST-
ING seemed to be impressed by Sieber’s
presentation. With the exception of a
“nit-pick™ or two, J. Walter Thompson’s
Larry Grossberg characterized the presen-
tation as ‘‘very good . .. well put together
and professional. 1 didn't think comparing
the May numbers to network was relevant
because the HUT's are lower in May and
the networks are all in reruns. So 10 talk
about the performance of a cable vehicle
versus network feruns is not as
meaningful as if it were part of the
November sweeps or the February
sweeps.”’

Ted Bates's Leslie Wood said that,
overall, Sieber’s message ‘‘looks about in
line with what we’ve seen from our own
research.”’ But as to the research he high-
lighted concerning specific markets, she
said, ‘‘that we have to look at more in
depth,” before making a judgment. o

FCC opens box on financial interest

Taking what it called a ‘‘content neutral™
approach to the issue, the FCC last week
adopted a notice of proposed rulemaking
proposing to repeal its financial-interest
and network syndication rules, which
prohibit television networks from acquir-
ing any piece of the exhibition, distribu-
tion or other commercial use of any pro-
gram not produced entirely by the net-
work, and which bar them from domestic
syndication.

In a unanimous vote (with Commis-
sioners James Quello, Abbott Washburn
and Henry Rivera concurring). the com-
mission agreed to review the need for the
rules, but stressed that its action wasn’t
meant to signal where it stood.

The commission’s action comes in the
wake of intense lobbying by the networks,
independent producers and program syn-
dicators, who are sharply divided on the
continued need for the regulations
{BROADCASTING, June 14).

While no one seems 10 know for sure
how much money would change hands if
the rules were repealed, a spokesman for
the Motion Picture Association of
America last week said that the syndica-
tion market produced revenues of $600
million in 1981.

Although the Broadcast Bureau had
originally drafted a notice of proposed
rulemaking that took a stronger stance
against the rules, FCC sources said the
proposal was watered down, as proponents
of the status quo had requested (BROAD-
CASTING, June 14), 1o insure that all of the
commissioners would support the rule-
making. Part of that compromise lay in
leaving the proposal as *‘content neutral™
as possible: another part lay in granting
parties a longer-than-usual period of six
months in which to comment on it.

Parties also will have an additional three
months for reply comments. And Chair-
man Mark Fowler said the commission
would try to schedule oral arguments on
the proposal some .ime after the reply
comments were due to make sure all par-
ties had an opportunity to give their argu-
ments a full airing.

At the meeting, the Broadcast Bureau
contended that the rules should be re-
examined —for two main reasons. First,
the staff said, the market for television
programing had undergone ‘‘significant™
changes since the rules were adopted in
1970. While the networks were once the
only game in town for program exhibition,
the exhibition markeiplace has be-
come much more competitive with the
entry of cable, multipoint distribution
systems and videocasseties.

The staff also noted that, in its 1980 re-
port, the FCC’s network inquiry staff also
had recommended that the rules be
repealed, contending that they had been
*‘misguided at best,” weren't desirable or
necessary when they were adopted and
couldn’t accomplish their intended pur-
pose of reducing the potential for network
leverage over prograniing anyway.
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The notice questions whether the con-
cern that the networks would exert undue
influence over the program marketplace is
still justified. According to the FCC, 90%
of all households with TV now receive
four or more TV signals: in 1980, the FCC
said, 65% of all TV households received:
seven or more signals. Cable, the FCC
noted, has grown from 1,200 operating
systems with 1.1 million subscribers in
1964 to nearly 4,800 systems with 23
million subscribers. Subscription televi-
sion now serves 1.3 million subscribers,
MDS serves 500,000, and the audiences of
both are expected to grow.

At the same time, the networks’ share
of audience is declining, the FCC said.
While the networks had an 88 share in
1979, they only had an 81 share in 1981,
the FCC said. And FCC financial data
demonstrates that the broadcast income of
the networks, without adjustment for in-
flation, had declined from $406.1 million
in 1977 10 $325.6 million in 1980. Also,
according to the FCC, there is evidence
that pay programers are outspending the
networks in buying feature films.

Among the specific areas on which the
FCC asked for comment were: the current
state of the program market and whether
any restrictions needed to be retained: the
network inquiry staff’s conclusion that the
rules should be repealed: whether there is
any need to protect entities such as the
major program producers from possibly
undue network influence: arrangements
between producers and networks to spread
financial risks and rewards, and the effects
of the rules on both. whether the rules
achieve any balancing of bargaining
power; the extent that the rules create a
bargaining imbalance between competing
delivery systems, and the effect of those
inequalities on the capacity of network and
nonnetwork outlets to acquire and make
available different types of programing:
the relationship between the rules and the
consent decrees the networks have signed
with the Department of Justice (which
place the same sort of restrictions on the
networks’ programing activities); the
effect of the elimination of the ruleson in-
dependent television licensees, and the
need for FCC regulation in this area.

Quello said he concurred to emphasize
that while he agreed the FCC should have
an opportunity 1o ‘‘study the facts,” he
didn’t want his approval of the rulemaking
to leave the impression that he supported
repeal of the rules. As far as Quello was
concerned, there would be a ‘‘heavy
burden'’ of proof on the networks to show
that deletion of the rules would be in the
public interest and ‘‘will enhance rather
than reduce competition.”

Washburn said he would have voted
against the rulemaking if it hadn’t 1aken a
neutral stance on repeal. *‘1t simply means
that we’re going 1o review them in a struc-
tured rulemaking proceeding,” Washburn
said.

In a statément, Rivera said he ques-
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tioned whether the structure of the televi-
sion industry had changed materially since
the rules were adopted. “*There may be a
greater number of programing outlets to-
day, but the mere existence of some addi-
tional competition for viewers does not
mean that the dominant players no longer
can exercise undue leverage in program
procurement,”’ Rivera said.

After the meeting, Michael Gardner,
counsel for the Committee for Prudent
Deregulation, which has been lobbying to
retain the rules (BROADCASTING, June
14), said the committee was ‘‘very
pleased™ that the proposal was “‘content
neutral’’ and that the commissioners had

—

indicated they would review all of the com-
ments with an open mind. Gardner reiter-
ated that the commitee would put together
a comprehensive economic study for the
proceeding that would *‘show definitely™
the networks’ continued economic domi-
nance and demonstrate why that “‘domi-
nance must continue to be checked.”

In a statement, NBC said it welcomed
the FCC's action. “*1t is a logical step after
the network inquiry staff’s earlier finding
that the rules are anticompetitive and
against the public interest. Repeal of these
rules are essential if the free broadcast
system is to be able to compete in the
changing program marketplace.” 0

Wirth bill picks up amendments

Amid persistent attempts (o delay its
progress, the House Energy and Com-
merce Committee last week continued 10
plod through markup of a controversial
bill to rewrite common carrier sections of
the Communications Act (H.R. 5158).
Although it managed to pass four major
packages of amendments, it is still only
about a fourth of the way through the
complex bill and has yet 10 consider the
most controversial amendments.

It has not yet been considered, but one
of the few passages in the bill that could
directly affect broadcasters and cable
operators—one that would restrict many
future mergers and consolidations among
communications firms—is to be the sub-
Ject of an amendment. It is far from cer-
tain, however, that that amendment will
pass.

Representative Tom Corcoran (R-111.)
continued to lead efforts to delay the bill
last week, demanding that each of its sec-
tions and all amendments offered be read
aloud before being considered and calling
for roll call votes whenever possible. Afler
the committee rebuffed a suggestion by
Corcoran that the bill be remanded for
further consideration by the Telecom-
munications Subcommittee, it overturned
amendments he offered to drastically cur-
tail the FCC’s future authority to regulate
telecommunications services, including
broadcasting, and to remove a requirement
that future telephone rates be ‘‘afforda-
ble,” rather than ‘‘just and reasonable.”

In spite of his dogged delay tactics, Cor-
coran voted in favor of most of the amend-
ments that were approved last week, nearly
all of them with unanimous vote. Those
amendments included three offered by
Committee Chairman John D. Dingell
(D-Mich.), one of which would permit
AT&T’s 10-be-divested local operating com-
panies to sell telephone equipment
through separate subsidiaries and to peti-
tion local courts to enter other unregulated
areas of service. The original bill would
have prohibited the divesied companies,
but not independent telephone com-
panies, from selling equipment until after
January 1988. The proposed antitrust set-
tlement between AT&T and the Justice
Department would preclude the divesied
companies from selling or manufacturing

equipment. A second amendment [rom
Dingell would permit state public utility
commissions to require the divested com-
panies to provide basic telephone service,
including inside wiring to customers in
their service areas. This provision would
reverse a clause in the proposed settle-
ment that would preclude the separated
companies from offering anything other
than a regulated *‘dial tone®’ or local ex-
change service. The third and most con-
troversial Dingell amendment would re-
quire that access charges, paid by long dis-
tance carriers for access to the local loop,
would be based on a variety of factors to
be set by stale commissions under
guidelines from the FCC, rather than
simply on the cost of interconnection, as
required under the AT&T settlement. This
amendment would protect ratepayers from
having to bear the entire cost of local ser-
vice, thus, according to Dingell, ‘“‘sub-
sidizing long distance carriers.”
Representatives James Broyhill (R-
N.C.), ranking minority member of the
commiltee, offered the second package of
amendments that were accepted, the pri-
mary thrust of which would strike many of
the original bill's requirements for regula-
tion of telephone companies. Carriers with
two million subscribers or fewer, rather than
those with 500,000 or fewer, as originally
provided in the bill, would be exempt from

most FCC regulations under the Brovhill
amendments. Such carriers would be sub-
ject 1o FCC’s technical standards and to na-
tional defense requirements, access charge
provisions and ownership restrictions in the
bill. The FCC would decide whether such
carriers could offer information publishing
services. Bigger companies, including the
surviving AT&T, would be forbidden by the
bill from offering information services over
their own lines.

A third package of amendments, offered
by Representative Thomas Tauke (R-
lowa), would permit deregulated rural
telephone companies to offer unregulated
long-distance service and would eliminate
strict deadlines imposed on rural carriers
for providing equal access to all long dis-
lance carriers. Representative Thomas
Bliley (R-Va.) offered the fourth package
of accepted amendments, meant (o
strengthen the bill’s requirements for na-
tional defense planning. The FCC and
state commissions could require carriers (o
provide any service necessary for national
defense, but the FCC would have primary
responsibility for defense planning under
the amendment.

Representatives Al Swift (D-Wash.)
and Thomas Luken (D-Ohio) have said
they would offer an amendment to prevent
broadcasters and cable operators from
being affected by severe restrictions on
future mergers presently in the bill. Dis-
covered only two weeks ago by some
broadcast lobbyists, the provisions require
the FCC to develop rules “‘to limit the
consolidation or merger of two or more
persons which own transmission facilities
... in order 1o avoid excessive local or na-
tional concentrations in the ownership of
transmission facilities or other media in-
terests.”” Swift and Luken would eliminate
a clause in the bill that would extend the
ownership restrictions to broadcasters and
cable operators.

Observers predict it will take the com-
mittee at least until mid-July to pass H.R.
5158. After that, the bill must be reviewed
by the Judiciary Committee, which has pro-
mised speedy action, and if certain amend-
ments are added, by the Ways and Means
Committee. 0O

Fairness stays. The fairess doctrine and equal-time provisions "should not be lifted” and
Congress “will [not] do it said House Telecommunications Subcommittee Chairman Timo-
thy E. Wirth (D-Colog.), noting that this is one area in which he and Energy and Commerce
Committee Chairman John D, Dingell {D-Mich)) are in complete agreement.

In a speech before the National Press Club in Washington last Thursday, Wirth predicted
the Energy and Commerce Committee would favorably report his controversial common
carrier bill (H.R. 5158) in spite of delay tactics by its opponents that are preventing the
committee from thoroughly debating issues in the bill. Wirth would offer no cdds on the
bill's chances for passage by the full Congress, except 1o say that a long list of consumer
and business organizations are supporting the measure and to remind reporters that after
many had given the bill only a three-in-10 chance of passing the Telecommunications Sub-
committee, it did so unanimously after only a few hours of deliberation.

H.R. 5158 "is a forward-looking, far-reaching piece of legislation" that is "broadly mis-
understood,” said Wirth, and AT&T's “unprecedented lobbying campaign” against it is filling
the vacuum left by that misunderstanding. Because it addresses the future of one of the
fastest-growing sectors of the U.S. economy, H.R. 5158 is part of the much broader ques-
tion policy-makers must soon face, said Wirth. That is, in an economy that is increasingly
international, service-oriented and subject to technological change, how much govern-
ment intervention in the marketplace is appropriate?
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Arbitron’s and Nielsen’s latest cable counts

Santa Barbara-Santa Maria-San Luis
Obispo, Calif., at 77.7%, is the most
heavily penetrated U.S. cable TV market,
according to the Nielsen Station Index
(BROADCASTING, June 21). According to
Arbitron Television, it’s Palm Springs,
Calif., at 86.4%. Both found Las Vegas as
the least penetrated, at 6.3% from Nielsen
and 1.4% from Arbitron.

Nielsen and Arbitron have released
their respective cable penetration esti-
mates for May 1982. They differ not only
in market definition—Nielsen’s desig-
nated market areas (DMA’s} and Ar-
bitron's areas of dominant influence
(ADI’s) —but also in survey method.

Nationally, Nielsen has estimated cable
penetration at 33.4% or a cable universe of
27,362,000 homes.

Arbitron officially put cable penetration
at 25.8% or 21,033,477 homes based on its
current research technique. But Arbitron
admitted that more realistic figures likely
should be around 30% or 24,449,000
homes (BROADCASTING, June 14).

The 25.8% figure is based on Arbitron’s
compilation of census and industry source
material and data from cable systems. Ar-
bitron believes the information cable
systems supply is inadequate and is devis-
ing a new research procedure using Ar-
bitron diaries. A review of the May diaries
led Arbitron to suggest the 30% figure.

Nielsen bases its cable penetration
figures on census, cable system and other
industry information, its diaries, and a
new element—telephone responses when
recruiting diary homes.

The following tables show the May cable
penetration estimates alphabetically by
Nielsen's DMA’s and Arbitron’s ADI’s.

Arbitron

Cable Penetration

Market Homes %)
Abilene-Swiwtr, Tex. 66,971 60.1
Albany, Ga. 41,178 37.7
Albany-Schen., N.Y. 206,105 45.1
Albuquerque, N.M. 79,204 230
Alexandria. La. 33538 410
Alexandria, Minn. 21,763 27.4
Alpena, Mich. 8,733 57.8
Amarillo, Tex. 99,717 548
Anniston, Ala. 24,770 60.9
Ardmore-Ada. Okla. 27815 403
Atlanta 197,558 18.2
Augusta. Ga. 48,808 26.1
Austin, Tex. 98,470 429
Bakersfieid. Calit. 70.539 58.6
Baltimore 80.351 7.0
Bangor, Me. 28,209 236
Baton Rouge, La. 77768 324
Beaumont-Port Art., Tex. 37.850 236
Bend. Ore. 11,722 488
Billings-Hardin, Mant. 31.301 413
Biloxi-Glfprt., Miss. 33,764 58.8
Binghamton. N.Y. 84,005 37.0
Birmingham, Ala. 115403 240
Bluefield-Bekly-O. Hill, W. va. 84,948 583
Boise, Idaho 19,736 139
Boston 336.264 17.9
Bowling Green, Ky. 8393 20.6

Market

Bristol, vVa.-Kgspt-J.C., Tenn.
Buffalo, N.Y.
Burlington, VL.-Pitsbgh..

N.Y.

Casper-Riverton. Wyo.
C. Rpds-Wtlo., lowa
Charleston, S.C.
Charleston-Hunt., W. Va.
Charlotte, N.C.
Chattanooga

Cheyenne, Wyo.
Chicago
Chico-Redding, Calif.
Cincinnati
Clarksburg-Weston, W.va.
Cleveland

Colorado Sprgs.-Pueblo
Columbia, S.C.
Columbia-Jeff. City, Mo.
Columbus, Ga.
Columbus, Cnio
Columbus-Tupelo, Miss.
Corpus Christi, Tex.

Dallas-Fort Worth

Davenport, lowa-R.l.-Moline.
1.

Dayton, Onio

Denver

Des Moaines, lowa

Detroit

Dothan, Ala.

Duluth, Mn.-Superior, Wis.

El Centro, Ca.-Yuma. Az.
El Pasc

Elmira, N.Y.

Ene, Pa.

Eugene, Ore.

Eureka, Calt.
Evansville, Ind.

Fargo, N.D.

Farmington, N.M.
Flint-Sgnw-B. Cty, Mich.
Florence. S.C.

Fresno, Calif.

Fort Myers-Naples, Fla.
Fort Smith, Ark.

Fort Wayne, Ind.

Gainesville, Fla,

Grand Junction, Colo.

Grand Rpds.-Kai.-B.C.,

Mich.

Great Falls, Mont.

Green Bay. Wis.

Grnsbr-Win, Sal.-H.P, N.C.

Greensboro

Grnvl-N.Bern-Wash,, N.C.

Grnvl-Spartnbg, S.C.-
Ashvl, NC.

Greenwood-Greenville, Miss.

Harrisbg-York-Lanc.-Leb., Pa.
Harrisonburg, Va.
Hartford-New Haven, Ct.
Helena, Mont.

Houston
Huntsville-Dec.-Flor, Ala.

Idano Falls-Pctlo., id.
Indianapolis

Jackson, Miss.
Jackson, Tenn.
Jacksonville, Fla.
Johnstown-Altn,, Pa.
Jonesboro, Ark.

Joplin, Mo.-Ptsbg, Kan.

Kansas City, Mo.
Knoxville, Tenn.

La Crosse-E. Claire. Wis.

Cable
Homes

92,290
233687

81,587

32,556
75672
41,376
249.400
93,257
76,649
27,768
181.636
58.832
79645
42.393
323,526
43172
63.45€
44,091
66,647
196.855
49,726
38.940

178,148

114,359
151,527
103,012
99,963
101,219
25,993
50,532

40,771
70839
55,495
44,672
85222
29,954
89,655

63,237
13330
127,088
34,159
63.470
98.163
59.256
66.527

35819
21,660

189,164
28872
80.697
84,542
84,542
38,751

115319
35,939

206.110
15,277
349927
9,783
215178
84.961

34,823
177,247

74916
17.680
94,778
174593
28,249
56,553

165,750
95,691

64,172
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323
384

39.3

61.4
24.1
23.1
47.8
154
273
56.1
6.1
44.8
11.3
56.1
232
1.8
26.2
35.4
36.4
339
359
253

131

355
321
118
278

348
29.1

703
378
67.7
307
521
54.6
37.2

30.2
513
287
346
17.7
60.7
49.4
30.3
51.0
43.4

334
45.2
23.2
18.7
18.7
19.1

209
54.0

46.3
33.1
44.6
58.6
16.9
355

373
222

2786
40.2
257
63.6
428
335

238
242

410

Market
Lafayette, Ind.
Lafayette. La.

Lake Charles. La.
Lansing, Mich.
Laredo. Tex.

Las Vegas
Laurel-Hatsbg. Miss.
Lexingion, Ky.

Lima, Ohio
Lincoin-Hstgs.-Krny, Neb.
Little Rock. Ark.

Los Angeles
Lousville, Ky.
Lubbock. Tex.

Macon, Ga.

Madison, Wis.
Mankato. Minn.
Marquette, Mich.
McAllen-Brwnsvie, Tex.
Medford, Ore.
Memphis

Mendian, Miss.

Miami

Miles City-Glendive. Mont.

Milwaukee
Minneapolis-St. Paut

Minot-Bsmrk-Dcknsn, N.D.

Missoula-Butte, Mont.
Mobile, Ala.-Pnscl., Fla.

Monroe, La.-El Dorado, Ark.

Montgomery, Ala.

Nashwville

New Orleans

New York

Nrflk, Prtsmouth, N.N.,
Hmptn, Va.

North Platte. Neb.

Odessa-Midland, Tex.
Qklahema City

Omaha

Orlando-Dayt. Beh. Fla.

Ottumwa, fowa-Krksvi., Mo.

Paducah. Ky.-C. Gir, Mo.-
Harris, Il

Palm Springs, Calif.

Panama City, Fla.

Parkersburg, W. va.

Peoria, lll.

Philadelphia

Phoenix

Pittsburgh

Portland, Ore.

Portland-Poland Spring.
Me,

Presque Isle, Me.

Providence. R.l.-N. Bdfd, Mass.

Quincy, Il.-Hannibal, Mo.

Raleigh-Durham, NC.

Rapid City, 5.D.

Renc

Richmond, va.

Roanoke-Lynchburg, Va.

Rochester, N.Y.

Rochester-Austin, Minn.-
Mason City, lowa

Rockford, 111

Roswell, N.M.

Sacra.-Stockton, Calit.
Salinas-Monterey, Calit.
Salisbury, Md.

Salt Lake City

San Angelo, Tex.

San Antonic, Tex.

San Diego

San Francisco

Santa Barbara-Santa

Maria-San Luis Obispo,
Calit.

Cable Penetration

Homes

26.441
63,744
28420
75,048
21,159
2,585
25,546
84827
25.753
87,408
90,296
595,452
93,333
55,569

62.255
47,111
17,260
31,389
34,969
56,646
107,512
16,251
199,309
6.350
61.823
70.187
53.838
44935
130,653
54,180
54,224

105,901
146,114
1,341,882

137,482
5,190

78,704
188,341
51.500
228,459
10.302

105,292
47,158
25713
24811
91.795

659.952
75461

503.081

154,468

116,652
13.036
38,350

41,470

133.941
36,254
76951

107,009

107,813
72,049

47,162
91,073
32550

177,785
109,394
43.588
78.266
20,478
142,030
355,245
677,372

129.806

(%)

64.2
358
397
351
732

14
30.8
297
65.4
353
20.5
14.4
17.8
383

431
247
46.1
59.9
226
48.9
189
299
18.0
58.8

9.1

6.4
41.0
40.0
337
30.2
327

16.2
248
209

283
328

63.3
353
153
382
33.9

328
86.4
320
719
42.0
27.7
10.3
411
196

36.2
448
70

323

244
414
52.7
25.0
30.6
21.8

34.1
49.1
62.2

219
61.3
550
153
587
28.9
510
3486

76.3
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Cable  Penetration Cable Penetration Cable  Penetration
Market Homes (%) Market Homes (%) Market Homes [§:9]
Sarasota, Fla. 66,368 69.9 Burlinglon, Vt-Plattsburgh, N.Y. 102,270 45.4 | Knoxville, Tenn. 144,300 368
Savannah, Ga. 58.701 30.5 Butte, Mont. 35,420 57.7 | La Crosse-Eau Claire, Wis. 68,490 458
Seattle-Tacoma, Wash. 346.166 318 Casper-Riverton, Wyo. 38,280 672 Lafayette, Ind. 25,970 62.9
Seima, Ala. 9,989 39.2 Cedar Rapids-Watrloo, Lafayette, La. 91,100 48.9
Shreveport, La.-Texarkana 137,194 319 Dubug., lowa 95,380 304 | Lake Charles, La. 35.700 498
Sioux City. lowa 38.283 251 Champaign-Sprngfld- Lansing, Mich. 97.750 45.7
Sioux Falls-Mitchell, $.D. 64,281 307 Decatur, Il 180.890 57.2 | Laredo. Tex. 20,890 730
South Bend-Elkhart. Ing. 69.940 252 Charleston, S.C. 70,680 395 | Las Vegas 12,060 6.3
Spokane, Wash. 120,803 377 Charleston-Huntington, W. Lexington. Ky. 107,510 40.3
Springfield, Mass. 82,801 36.5 Va. 274990 56.0 | Lima, Onio 24,490 61.8
Spnngfield, Mo. 50,601 184 Charlotte, N.C. 152,040 248 | Lincoln-Hstngs-Krny, Neb. 106,550 424
Springlield-Dec.-Chmpgn.. lll. 149,852 ar.r Chattancoga 96,830 338 | Little Rock-Pine Bluff, Ark. 121,110 306
St. Joseph, Ma. 25.480 535 Cheyenne, Wyo.-Scottsblf, Los Angeles, Palm Springs 957,200 227
St. Lous 84,041 8.2 Neb.-Sterling, Colo. 36,190 625 | Louisville, Ky, 154610 29.3
Syracuse, N.Y. 161,859 46.2 Chicago 228910 7.8 | Lubbock, Tex. 74,080 491
Tallahassee, Fla. 54,658 350 Chico-Redding. Calif, 76,070 56.1 | Macon, Ga. 78,550 515
Tampa-St. Pete., Fla. 147814 158 Cincinnati 142,730 20.2 | Madison, Wis. 81,350 40.9
Terre Haute, Ind. 47,639 29.6 Clarksburg-Weston, W, va. 52,520 69.9 | Mankato, Minn. 28,840 511
Toledo, Ohio 133444 333 Cleveland, Akron 411,420 29.3 | Marquette, Mich. 40,510 75.0
Topeka, Kan, 65,701 LYA Caoloradc Springs-Pueblo 73.950 36.7 | Mason City, lowa-Austin-
Traverse City-Cadil. Mich, 43,238 29.5 Columbia. S.C. 86,190 ar3 Rochester, Minn. 50,530 35.1
Tucson, Anz. 36.486 143 | Columbia-Jetfersan City, Medford-Klamath Falls.
Tulsa, Okla. 155,836 36.8 Mo. 56,200 36.4 Ore. 62.260 54.6
Tuscaloosa. Ala. 19,483 40.0 Columbus, Ga. 81.050 466 | Memphis 176,770 304
Twin Falls. Idaho 15,847 523 Columbus, Ohio 247,930 430 | Meridian, Miss. 27,710 38.8
Tyler, Tex. 49,426 537 Columbus-Tupelo, Miss. 60,880 444 | Miami-Fort Lauderdale 281,660 256
Utica, N.Y. 60,088 59.7 | Corpus Christi, Tex. 70710 463 | Milwaukee 112,850 16.6
Victona. Tex. 20,095 837 Dallas-Fort Worth 313,300 231 | Minneapolis-St. Paul 104.890 9.8
Waco-Temple, Tex. 123.852 59.2 Davenport, lowa-R. island- Minot-Bismarck-
Washinglon 162,760 111 Moline, I 133,170 416 Dickinson, N.D. 62,980 48.2
Watertown-Carthage, N.Y. 39216 5286 Dayton, Ohic 195,050 424 | Missoula. Miss. 31570 48.1
Wausau-Rhnelander, Wis. 32,802 217 Denver 157,560 18.3 | Mobile-Pensacola, Fla. 167.080 436
West Palm Beach, Fla. 150,911 432 Des Moines-Ames, lowa 123,120 36.2 | Monroe, La.-El Dorado, Ark. 70,660 38.9
Wheeling, WVa.-Stbnvl,, Detroit 187.350 11.3 | Monterey-Salinas. Calif. 120,940 67.3

Ohio 91,328 549 Dothan, Ala. 34,070 389 | Montgomery, Ala. 78.700 43.4
Wichita Falls, Tex.-Lwin, Duluth, Minn.-Superior, Nashville, Bowling Green,

Okla. 78.833 499 Wis. 69,150 399 Ky. 181.800 26.9
Wichita-Hutch, Kan. 184,075 451 | El Paso 95.240 475 | New Orleans 167.230 28.3
Wilkes Bar-Scrntn, Pa, 270.171 585 | Erie. Pa. 55,030 373 | New York 1,845,510 28.8
wWilmington, N.C. 53,504 341 | Eugene, Ore. 96.170 57.9 | Norfolk-Portsmth-Newpt.

Yakima, Wash. 77.377 47.4 Eureka, Calif. 36,480 66.1 Nws, Va. 154.030 321
Youngstown, Ohia 80.646 346 | Evansville, Ing. 114,640 467 | North Platte, Neb. 6,360 404
Zanesville, Onio 18,301 61.0 Fl:"sirtu'slr\rlks:l. Aifesl:a D Qg-ggg fi-g Odessa-Midland- o
argo-Valley City, N.D. d . Monahans, Tex. 81,100 -4
Total 21.041.327 258 | Fiint-Saginaw-Bay City, Okiahama City 222.260 42t
Mich. 164,420 37.1 Omaha 95270 28.2
Florence, S.C. 44150 447 Orlando-Daytona Beach.
Nielsen Fresno (Visalia), Calif. 104,320 286 Fla. 263,860 443
Fort Myers-Naples, Fla. 98,590 59.9 | Ottumwa. lowa-Kirksville,
Fort Smith, Ark. 71,840 56.4 Mo. 20,960 474
Fort Wayne, Ind. 80,160 345 | Paducah, Ky.-C. Girardeau.
Cable Penetratior | Gainesvilie, Fia. 38,060 550 Mo.-Harrbg, . 121,880 408
Homes Homes (%) Glendive, Mont. 2,990 59.8 | panama City, Fla. 28,860 432
Grand Junction-Montrose, Parkersburg, W. vVa. 41,390 720

Abilene-Sweetwaler, Tex. 62260 615 Colo. 26,000 515 | peoria, 1. 113,590 514
Ada-Ardmore, Okla. 32,280 49.3 | Grand Rapids-Kalamazoo-B. Philadelphia 813,130 339
Albany, Ga. 54,540 455 Crk, Mich. 227880 40.2 | phoenix. Flagstaff 147,240 20.2
Albany-Schenectady-Troy, Great Falls. Mont. 31,950 49.4 | pittsburgh 597,880 49.7

NY. 229,720 496 | Green Bay Wis. 92,430 26.6 | portland. Ore. 195,280 247
Albuquerque, Farmington, Greensboro-H. Point-W. Portland-Poland Spring,

N.M. 114,720 327 Salem, N.C. 128.890 28.7 Me. 133.940 41.5
Alexandria, La. 32,590 49.8 | Greenville-N. Bern- Presque Isle, Me. 16,150 54.6
Alexandria, Minn. 31,210 358 Washingtn, N.C. 75690 34.6 Providence. R.l.-New
Alpena, Mich. 8.170 53.2 | Greenville-Spart.S.C.- Bediord, Mass. 103.450 17.2
Amarillo, Tex. 102,070 59.7 Asheville, N.C. 179.610 313 Quincy, (Il.-Hannibal, Mg.-

Anchorage 12,310 158 | Greenwood. Miss. 38.850 59.2 Keokuk, lowa 48,150 40.1
Atlanta 318,800 30.0 | Harlingen-Weslaco. Tex. 53,140 35.2 | Raleigh-Durham, N.C. 195,850 36.9
Augusta, Ga. 76,470 388 | Harrisburg-Lncstr-Leb- Rapid City. S.D. 44,680 49.3
Austin, Tex. 111,090 458 Yark, Pa. 241,590 51.0 Reno 84,980 56.4
Bakersfield, Calif. 81460 635.0 | Harrisonburg. va. 14,340 453 Richmond-Petrsbg,

Baltimore 121,230 145 | Hartford-New Haven, Conn, 354,970 50.2 Charltsvl. Va. 105.750 24.6
Bangor. Me. 38,8670 321 Hattiesburg-Laurel, Miss. 31,740 386 Roancke-Lynchburg, Va. 160,340 44.5
Baton Rouge. La. 94,900 40.2 Honolulu 147,850 49.2 Rochester, N.Y. 113.220 33.9
Beaumont-Port Arthur, Tex. 54,100 340 | Houston 383,350 305 | Rockford, il 91.400 49.2
Beckley-Bluefield-Oak Huntsville-Decatur- Roswell, N.M. 32,930 62.4

Hill, W. va, 84,720 64.6 Florence, Ala. 108,590 45.4 | Sacramento-Stockton,

Bend, Ore. 14170 57.1 Idaho Falls-Pocatello 40,160 439 Calit. 245,000 29.4
Billings, Mont. 32,590 45.7 | Indianapolis 234,520 29.2 | Salisbury Md. 46,580 59.0
Biloxi-Gulfpert, Miss. 33620 59.3 Jackson, Miss. 106.050 40.7 Salt Lake City 108.020 20.7
Binghamton, N.Y. 85,810 60.3 Jackson, Tenn. 20,400 47.0 San Angelo, Tex. 25930 747
Birmingham, Anniston, Ala. 220530 39.1 Jacksonville, Fla. 132,060 355 San Antonio, Tex. 192,750 38.3
Boise, Idaho 44330 31.4 | Johnstown-Altoona, Pa. 214810 68.7 | San Diega 401,840 575
Boston-Manchester, N.H.- Jonesboro, Ark. 33,580 51.4 | San Francisco-Oakland 827,130 42.4

Worcesl, Mass. 485,720 25.3 | Joplin, Mo.-Pittsburg, Kan. 68,790 407 Santa Barbara-SanMar-

Buftalo, N.Y. 312,890 51.0 | Kansas City 244,980 356 San Ob, Cauf. 133,600 77.7

Broadcasting Jun 28 1982
33




—1 TOP OF THE WEEK [

Cable Penetration
Market Homes %)

Savannah, Ga 75,980 418
Seatile-Tacoma, Wash 444,570 40.6
Shreveport, La 175760 411
Sioux City. lowa 44,240 288
Sioux Falls (Mitchell), S.D. 74,780 356
South Bend-Elkhart, Ind. 79.010 285
Spokane, Wash. 148,140 446
Springfield, Mo. 63.060 239
Springfield-Holyoke, Mass. 119,590 52.3
St. Joseph, Mo. 28,410 46.8
St. Louis 120,400 11.7
Syracuse, Elmira, N.Y. 250,790 56.1
Tallahassee, Fia.-

Thomasville. Ga. 63.870 419
Tampa-St. Petersbg,

Sarasota, Fla. 283,850 276
Terre Haute. Ind. 65910 38.1
Toledo, Chio 160.790 40.0
Topeka, Kan. 67.200 56.0
Traverse City-Cadillac,

Mich. 49,650 336
Tri-Cities, Tenn.-vVa. 124270 453

Cable Penetration

Market Homes %)

Jucson (Nogales), Ariz. 48,900 19.5
Tulsa, Okla 193,570 46.1
Twin Falls, Idaho 15670 52.2
Tyler, iex. 50,940 53.9
Utica, N.Y. 59,600 61.2
Waco-Temple, Tex. 112,620 54.2
Washington 221,320 151
Watertown, N.Y, 31470 50.7
Wausau, Wis. 43,070 284
West Palm Beach, Ft.

Pierce, Fla. 185.790 53.8
Wheeling, W. va.-

Steubenville, Ohio 114,880 62.0
Wichita Falls, Tex.-Lawton,

Okla, 86.180 53.4
Wichita-Hutchinsen, Kan, 206810 51.2
Wilkes Barre-Scranton, Pa. 294,010 627
Wilmington, N.C. 62,430 399
Yakima, Wash. 83,630 49.9
Youngstown, Chio 98,740 422
Yuma, Ariz.-El Centro, Calit. 36,710 624
Zanesville, Chio 18,930 62.8

Fighting words about the VOA

For months, Bernard H. Kamenske
refused to go on the record with the bitter
feelings roiling inside as a result of what he
felt was the harm being done to the Voice
of America, which he had served for 28
years. Last week, the former chief of the
news division went public with his views,
and loudly.

He said the Voice had become a ‘‘pawn
in a Washington power struggle,”’ claimed
top officials of the U.S. International Com-
munication Agency, VOA’s parent, were
the victims of the same ‘*sharks’’ they had
fed, and said the Voice ‘‘has been politi-
cized beyond recognition’ since the
Reagan administration came to power.

If that weren’t enough, he charged that
*‘a director of USICA'"—a reference to the
incumbent Charles Z. Wick—had given a
number of background briefings and off-
the-record talks defaming the work of the
VOA.,

Kamenske, who since January. has been
a senior editor with Cable News Network,
in Washington, expressed those views in a
panel discussion on the VOA —**Voice of
America at the Crossroads’ —sponsored
by the Media Institute. He shared the
panel with three other former or present
officials of the Voice— William Haratu-
nian, a former deputy director, Joszef
Takacs, chief of the VOA’s Hungarian Ser-
vice, and Philip Nicolaides, former deputy
director for commentary and analysis.

The speakers differed on such key ques-
tions as whether the Voice serves Ameri-
can interests by objective news reports or
efforts at persuasion. But on one point
there was agreement: The Voice is stifled
in its present bureaucratic home, and
should be free of the control of the ICA
and the State Department, Kamenske and
Haratunian endorsed the report of the
committee headed by Frank Stanton and
presented to the incoming Carter adminis-
tration in 1976 that proposed the dispersal
of the ICA functions and an independent
Voice. They both also suggested that the
public broadcasting establishment might

provide a congenial home for the Voice.

But it was the slam-bang attacks, partic-
ularly by Kamenske, that raised eyebrows.
In speaking of the Voice as a ‘‘pawn,”’ he
said it was the target of the same group
whose larger purpose is the removal of
Secretary of State Alexander Haig Jr. and
White House chief of staff James Baker.
(Kamenske made his remarks last Thurs-
day, the day before Haig resigned.)

Kamenske, who had been credited while
at the Voice with a zealous regard for high
journalistic standards, appeared particu-
larly bitter over the alleged attacks on the
Voice by the unnamed ICA director. The
Voice, Kamenske said, was alleged to
favor the Soviet Union, to portray events
in the U.S. inaccurately and to fail to give
“‘due respect to the torces fighting the
Soviet Union™ in Afghanistan.

*The Voice’s hard-earned and quite fra-
gile reputation as an objective chronicler
of America has been battered, and it will
get worse,” Kamenske said.

Haratunian also expressed concern
about what he views as efforts to politicize
the agency. He said there has been a
‘*wholesale dismissal and dispersal of
VOA’s career managers,” as well as resig-
nations of key officials.

And he talked of complaints directed at
the Voice by embassies and other agencies
concerning news coverage, particularly

“*What the political leadership wants, by
and large, is the avoidance of matters that
disturb foreign policy interests and a heavy
emphasis on how well America is gaining
because of this or that presidential leader-
ship.”

Haratunian is not sanguine about the
future. Among the dangers he said have
surfaced is the stated intention to include
the VOA **in ICA's worldwide propaganda
campaigns,” including Project Truth, a
project conceived by Wick. Haratunian
said such projects have little lasting value.
“*They are mostly fielded as gimmicks to
impress a President or convince a Con-
gress that American interests are being
fearlessly defended or promoted abroad.”

Nicolaides, who is now vice president of
the World News Institute, a new founda-
tion developing international news pro-
graming for cable television systems, was
not as impressed with the professionalism
of the VOA staff as Kamenske and
Haratunian appeared to be. He said the
“hysteria’” created at the Voice when
“propaganda’’ or ‘‘advocacy’’ are men-
tioned “‘is based on the fact that the VOA
journalists reflect journalism in Washing-
ton, which has a liberal tilt to it.”

And, making it clear he is as firm a
believer as ever in the view that VOA
should be an advocate, he said, “*VOA's
function is wider than newsgathering and
dissemination. If we weren’t in a struggle
with the Soviet Union, we wouldn’t need a
Voice of America. Its raison d’etre is
ideological war. The Voice of America
should respond to that, it should provide
the clarion call that will help bring down
the walls of Jericho.”

Takacs was as harsh in his criticism as
those no longer with the Voice. He said it
has been ‘‘mismanaged for decades and
needs a complete reorganization.”

And as for the warts-and-all form of
VOA journalism that Kamenske, for one,
seems to favor, Takacs said, *‘“We don’t
have to pul cosmetics on the warts, but we
don’t need a magnifying glass either”

But he had kind words for the Reagan
administration—it has shown more in-
terest in the VOA than any administration
in his 18 years with the agency—and
hoped it would help generate stronger
stuff. He called VOA ‘‘a great blender
turning out the mush’’—a word
Nicolaides has used to describe VQOA's
output—**in the interest of serving its

news gathered by VOA correspondents. credibility.” ]
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Profit-minded stations all across the
country are showing 3D films that result
in triple ratings, double shares and
added revenues.

3D Video™ is world-renowned: Retailers including national fast food chains and
convenience stores have increased profits and traffic by
e Entrusted by the major studios to process their 3D selling 3D Video™ glasses.

movies from film to tape

. ) Cash in on the enormous audience for 3D television
* Producers of original 3D programs/commerciais who want the excitement of having their TV sets become
« Manufactures 3D glasses with specially-designed filters ~ windows to a three-dimensional world.

. M
to match its patented 3D Video™ Process Call Jack Fishman, Vice-President 3D Video™ Corporatio

* Provides merchandising support, including: a 3D 4605 Lankershim-Boulevard, North Hollywood,
featurette that explains 3D TV to your viewers; press kits California 91602, (213) 769-6752.
of the features; sample promotional spots; P.O.P. for Outside California, toll-free at (800) 423-3004.
retailer




Outstanding Gutdeers

Camera location 3 behind home plate is no place to
tear down a camera. Especially if the director wants
to punch it up on air to catch the next pitch. That's
just one reason why the rock-steady, works-every-
time HK-357A is an outstanding choice for produc-
tion in the field.

Beyond its reputation for legendary lkegami
reliability. the HK-357A has a lot more to recom-
mend it as the ideal field camera. For example, its
crisp, high resolution picture, signal-to-noise ratic
of better than 53 dB. and superb colorimetry.

What's more the camera really shows off when
it's time to set up. Use of the optional microproces-

N
T

\
\
S S

e

sor control brings into play lkegami’'s Emmy award-
winning digital techniques for automatic setup.
Simply press one button and the computer auto-
matically refreshes all set up and registration adjust-
ments in about 45 seconds. No chip charts blowing
in the wind. no tweaking. Just unpack. plug-in.
auto-setup. and shoot.

Hoaok up is a simple matter too. Choose the
triax option and you can position
the camera as far as a mile from the
van with absoclutely no compromise
in picture guality as compared to
multicore. And for versatility. our
triax camera interfaces with TV-81
multicore at the flip of a switch.

Field test an HK-357A to see
why lkegami is the choice|of so
many networks, major market sta-
tions. and independent producers.

Tkegami HKk357A

lkegami Electronics (USA| Inc.. 37 Brook Avenue
Maywood. NJ 076017: (201) 368-9171
Northeast: 201 568-9171 | West Coast: 213 534.005(
Southuwest: ‘713 245.0100 | Southeast: (K13, 8%4.2046
Canada: (201, 368.9179




Teletext and Videotext

Jockeying for position in the information age

n board rooms of major broadcasting corporations, cable
I'MSO’S. lelephone companies and newspapers, nervous

(perhaps electric is the word) energy is released when the
subject ol electronic publishing comes up. [t is, the execulives
seem to think, the next frontier for them. As with all frontiers,
from the Alleghenies to the moon, there are uncertainties
enough for those contemplating the passage to suffer sleepless
nights. But the greatest fear is in being left behind. Billions, after
all, may lie just over the next mountain range.

Teletext and videotext: Those are the major technologies being
developed to provide homeowners and businesses with a
variety of text services, Irom simple information retrieval— What
happened in Congress today?—to banking and shopping at
home. The services themselves, the hardware invelved, the in-
formation needed to fill the expanding and .increasingly sophis-
ticated data bases—all seem to
add up to the potential, at least,
of a boom-town seclor of the
economy.

Certainly, major corporations
appear to think so. AT&T is fasci-
nated by the prospects. So, 100,
are CBS, The Times Mirror Co.
and Dow Jones, among others.
All told, scores of 1ests and com-
mercial ventures involving
teletext and videotext are under
way in the U.S. and around the
world. In the U.S. alone, more
than 20 broadcast licensees have
experimented with teletext
under authorization [rom the
FCC. And the companies in-
volved are serious. Knight-Rid-
der Newspapers Inc., for in-
stance, alter completing a market
test of videotext in conjunction
with AT&T in Coral Gables, Fla.,
is preparing a full commercial
venture with the same pariner in
Miami. Its investment in the new
technology since 1978? About $18 million. That suggests both
commitment and confidence.

As for the hardware manufacturers, Zenith, Sony, Magnavox
and Matsushita, are said to be gearing up for entry into the new
market. Zenith, says William Thomas, manager of videotext-
teletext engineering, **is excited’” about the prospect. In fact, the
critical mass needed to catch the spark of a new industry in
videotext is already in place. An official ol Digital Equipment
Corp. says more than one million personal computers (costing
about $300 or less) are manufactured each year—enough, it
would seem, to attract the interest of videolext sysiem opetalors.

And, new as electronic publishing is, it is not 100 new lo have
its own trade association. The Videotex Information Agency, es-
tablished earlier this year, claims more than 75 companies and in-
dividuals as members. VIA is in addition to the Washington-

bascd Information Industry Association, which claims 170 mem-
ber companies that provide information by any number of tech-
nologies (including microfilm or ink). Electronic publishing,
then, seems to be an industry on the verge of birth.

Further proof should be provided this week at Videotex '82, a
three-day trade show of videolext and teictext hardware and ser-
vices, to be held at the New York Hilton. beginning today (June
28). The brochure describing the show speaks of the new service
as “'sweeping post-industrial countries, its leading ¢dge creating
entirely new industries, accelerating the convergence of informa-
tion, communications and computer technologies.”” There may
be more than a touch of puff in that. But various, presumably dis-
interested, authorities see the new service as about to explode.
According to some forecasts, 45% of all U.S. homes will be served
by videotext or teletext by 1990. Videolext alone is seen as a $5-
billion to $10-billion business by
that year.

Uncertainties and doubts at-
tend the launching of any new in-
dustry. This is particularly true
with electronic publishing, in part
because it is developing as at least
two industries—videotext, a two-
way interactive system that uses
either telephone or cable televi-
sion technology, and teletext, a
one-way service that can be
transmitted via the vertical
blanking interval of a television
signal or the full channel of a
television station or cable televi-
sion system.

(There is alse a simpler version
of teletext, something that might
be called roll-a-text. Cable opera-
tors simply display on the televi-
sion screens of subscribers
“pages” of frequently updated
news, weather and sports. Un-
sophisticated, perhaps, but it
seems popular. Some 70 newspapers and cable sysiems have
reached agreements to provide what are being called “‘electronic
newspapers.” and the number is growing rapidly. **1U’s a low-cost
way of exploring text over video,” says Kathleen Criner, director
of telecommunications affairs for the American Newspaper
Publishers Association.)

Along with the promise, ol course, are problems. One is the
lack of standardization. There are as many ways 10 access (a new
verb minted to fit the need of the new technology) videotext data
bases as there are systems on the market. **You could have 100
different systems.” says one exasperated official ol a major
manufacturing company. And the FCC, when it authorizes broad-
casters to offer 1eletext services—as it is expected to do later this
summer —is certain 1o reject pleas that it select the hardware stan-
dard to be employed. The FCC, no doubt, will leave that particu-
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lar decision to the marketplace.

Such uncertainties are regarded by ob-
servers as a barrier 1o the rapid develop-
ment of an information industry in the
U.S.. which. since it is potentially the
richest market in the world, could have a
depressing effect on the industry world-
wide. But those same uncertainties leave
room for jockeying for position by the
emerging players. and the jockeying is
under way. The British, first on the scene,
are promoting their technoiogy tor Pres-
tel/Ceefax (videotext/teletext), which,
with modifications. has been adopted by
nine European countries as the world
standard and as the technology designed
10 evolve in sophistication without, at the
sanie time, making obsolete the decoders
and terminals in the hands of consumers.
The rival North American standard in-
volves the Presentation Level Protocol that
was developed by AT&T and with which,
the Canadians and French say. their
Telidon and Antiope systems would be
compatible. (A protocol provides the in-
structions for the transmission of text and
graphics.) CBS is backing the North
American standard and expects it to be the
de facto. if not the de jure, standard for the
American market.

And backers of the rival systems can get
testy in their remarks. Richard Lutz of
Logica Inc., a British company promoting
the British systems in the U.S., says CBS
and AT&T are pressing for the more
sophisticated North American standard as
a means of assuring market dominance for
themselves. *‘It’s to the advantage of CBS
and AT&T to press for the higher stan-
dard,” he says. *‘It gives them more time
10 seek to control the market.” Sam Berk-
man, AT&T’s information director, says
simply, ‘*In England, Prestel is a failure
that has cost the government $100
million.”” Prestel, three years after its in-
troduction, has some 17,000 subscribers
worldwide. most of them businesses. In
the first flush of Prestel’s introduction. ex-
hilarated forecasters talked of 200.000
sales within a year. However, the teletext
version is sailing along nicely, with over
300,000 units in use.

Al the moment. the debate over the two
systems appears 10 center on the more im-
pressive graphics and colors available with

the North American standard as against
the cost-effectiveness of the British
system. But some observers, including
those representing manufacturing com-
panies, believe the British system is likely
to be dominant, at least in teletext, on the
basis of cost effectiveness, if no other.
“*You won’t get the pretty graphics,”’
Zenith’s Thomas says, but a decoder to be
used in connection with the British sysiem
costs “‘less than $500" (some say about
$300): the one for the rival sysiem.
$1.000. One reason is that the integrated
circuits, or chips, custom-designed for the
British system are already available; those
for the CBS-backed one would have 10 be
synthesized out of available components.
Manufacturers are said to be reluctant 10
invest the substantial sums needed to
develop the integrated circuits for the
North American standard. (However, the
prices of both would be expected 1o fall
rapidly as volume production gets under
way—cven faster when manufacturers
begin building the decoders into television
sets coming off the assembly line.)

Nevertheless, there are some, like
Charles Letts, manager of market research
for Sony Consumer Electronics, who feel
that ultimately the North American stan-
dard will prevail in both markets. After all,
major companies, such as Knight-Ridder
Newspapers and Time Inc., as well as CBS.
are employing it. Indeed, the North Amer-
ican standard is likely to dominate from
the start in videotext. Even Keycom
Electronic Publishing, which now uses the
British system in its tleletext system in
Chicago. plans to adopt the North Ameri-
can standard when it undertakes a
videotext experiment next year. As a
Keycom spokesman explained it, the need
for superior graphics is greater in videotext
than in teletext.

However, nothing is foreordained in the
new information age. The British have not
been standing still in developing their
standard. They have designed five in-
creasingly sophisticated levels of their
system. Level 35— Alphaphotographic—
will produce still photographs in black and
white or color, although only in the
laboratory, at present. Lutz says it will be
available as part of the Prestel technology
next year. And an advantage of the British

system he cites is that the more sophisti-
cated levels will be compatible with all the
others—as the present system of color
television is receivable on black-and-white
sets, On the other hand, the North Ameri-
can standard for teletext is compatible
with the AT&T standard for videotext,
with the result that a teletext unit could be
converted to videotext,

Both systems are or will be in use in vari-
ous tests in the U.S. The British teletext
technology is being used in a number of
tests including those being conducted by
Keycom Electronic Publishing in Chicago;
by Taft’s wkRc-Tv Cincinnati, and by Bon-
neville International’s KSL-Tv Salt Lake
City and KIRO-Tv Seattle. The North
American standard will be used in the
videotext experiments in which AT&T will
be involved, with Knight-Ridder Newspa-
pers in Miami next year and with CBS in
Ridgeway, N.J., in the fall. And it will be
used by Time Inc. in the cable-based
teletext test it will conduct, also beginning
in the fall.

Manufacturers, prepared to build
decoders for any system, are walching the
contest between the British system and
the North American standard with
detached but growing interest. (There are
even some who do not rule out the French
and their Antiope system as a competitor.)
**The marketplace is both broadcasters and
consumers,” says Zenith's Thomas. ‘It
will be interesting to see who has more in-
fluence in determining the outlcome ...
Initially, the stations will use different
technologies and the consumers will
decide which one survives.” But then he
suggested a fight to the death may not be
inevitable. A decoder that is capable of ac-
cepling both systems—as a radio now can
receive both AM and FM—is possible,
Thomas says.

But Sony’s Letts appears a touch more
restrained. Sony, he suggested, is going to
hold its fire until it sees which way the
market moves on standards— **particularly
regarding commercial standards for the
consumer”” At the moment, he said,
**everything is a test. It’s hard to under-
stand the market.”

An irony evident in the quarreling now
going on over the technology to use in
electronic publishing is that none of the

12,1978, to June 30, 1979.

The new teletext technology has been prodded, poked and generally
checked out over the pasl few years in lests the FCC has authorizec
23 stalions to conduct. Authorizations have run out in nine cases, but
in the remainder, the tests are still under way or yet lo start.

Those stations where authorization has expired include:

8 KATV(TV), KOIN-TV. KGW-TV. KTTV(TV), all Portland, Ore. They were in-
volved in a test of the technology conducted by the Electronic Indus-
tries Association teletext subcommittee, in January 1980.

® Kmox-tv St. Louis, which tested the British Ceefax and Oracle
technologies and the French Antiope, from March 29, 1979, to April
18, 19B1. KonL-Tv St. Louis retransmitled the kmox-1v teletext signal.

8 Wrvattv) Miami, which experimented with the same tech-
nologies from Aug. 8, 1979, until April 23, 1980.

# KsL-Tv Salt Lake City, which experimented with Ceefax from July

The experimenters

FCC, include:

dian Telidon.

® And wimi-tv Milwaukee, which tesled a prototype decoder from
January to April 1980.
Stations whose authorizations are slill current, according 1o the

® WrLo-Tv Chicago, kesc-Tv Corona, Calif, wen-tv Chicago, wkRc-
v Cincinnati, wwLP(tv) and wker-Tv Dayton, Ohio, which are experi-
menting with various forms of the Brilish technology.

® KCET(TVI. KNBC-TV and KNxT(TV), all Los Angeles, and kPix-Tv San
Francisco, which are experimenting with the Antiope technology.

® Kiro-Tv Seattle, which is testing Ceefax, Antiope and the Cana-

& Wera-Tv Washington and were-v Wilkes-Barre, Pa., which are
experimenting with Telidon.
8 And wkio-v Fort Lauderdale, Fla, using a system of combining

teletext information with a scrambled pay television signal.
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Congratule tions o
All BMI Award Winners

Or

Deborah Allen

Janna Allen

Peter Allen

Sara Allen

Jerry Allison

Eddy Arnold

Roy August

Jesse Barish

Kenneth Bell

Robert Earl Bell

Ronald Nathan Bell

Chuck Berry

Alfred Braggs

George M. Brown

Dominic Bugatti
{PRS)

Jonathan Cain

Roseanne Cash

Bruce Channel

Rick Christian

Eric Clapton (PRS)

Michael Clark

Hank Cochran

Roger Cook

Sonny Curtis

Lacy Dalton

George Davis

Mac Davis

Steve Davis

Lee Diamond

Songs Of 198l.

Dean Dillon
Rokusuke Ei
(JASRAC)
John Farrar
Jack Feldman
Dick Feller
Kye Fleming
Dallas Frazier
Albhy Galuten
Teddy Gentry
Stephen Geyer
Barry Gibb
Maurice Gibb
Robin Gibb
Graham Goble
(APRA)
George Greer
Merle Haggard
Daryl Hall
George Harrison
(PRS)
Neil Harrison (PRS)
Jerry Hayes
Samuel Hogin
John Holt (PRS)
David Jenkins
Will Jennings
Gerard Kenny
Kris Knistofferson
Michael Leeson (PRS)

i
Wherever there’s music, there’s BMI. A

John Lennon (PRS)
Cory Lerios

Morris Levy
Dennis Linde
Frankie Lymon
David Malloy

Barry Manilow
Barry Mann
Bob McDill

Joe Melson
Gerald Metcalf
Robert Mickens

Dennis Morgan
Roger Murrah
Frank Musker (PRS)
Hachi Nakamura
(JASRAC)
Willie Nelson
John Qates
James O Hara
Roy Orbison
Randy Owen
Alan Parsons {(PRS)
Dolly Parton
Stephen Perry
Donald Pfrimmer
Sandy Pinkard
Leroy Preston
Eddie Rabbitt
Chick Rains
Jerry Reed
Donald Reid
Harold Reid
Don Robey

Graham Russell
(APRA)

Carole Bayer Sager
Norman Sallit

Phil Sampson

Mike Settle

Billy Joe Shaver
Drey Shepperd
Billy Sherrill

The Most Performed

Mark Sherrill

Terry Skinner
Claydes Eugene Smith
Rick Springfield
Keith Stegall

Even Stevens

Bruce Sussman

Eric Tagg

Alan Tarney (PRS)
Chip Taylor

James Taylor

James Warren Taylor
John Issac Taylor
Dennis Ronald Thomas
Earl Eugene Toon, Jr.
Gino Vanelli

Rafe Van Hoy
Robert Wachtel

Dana Walden

Cindy Walker

J.L. Wallace

Cynthia Weil

Donna Weiss
Sterling Whipple
Hank Williams, Jr.
Jerry Williams
Jeffrey Wilson

Norro Wilson

Steve Winwood (PRS)
Eric Woolfson (PRS)
Stephen Young
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Put TV’s most powerful
news support system

behind your news.

TV News is getting more competitive
every day. More sophisticated. More
demanding.

Your audience wants to know every-
thing about everything. And if they can't
get it from you, they'll probably go
somewhere else.

How do you supply this snowballing
demand without adding scores of
people and tons of equipment?

The answer is NEWSFEED—the satellite
delivered, national news exchange. A
co-operative news support system of
leading local stations, to make you as
big as the news you need to cover.

NEWSFEED sends you 7% hours a week
of important, audience-satisfying news:
DAYFEED, just prior to your early-fringe
news, and NIGHTFEED, a compietely new

and updated feed, just prior to your late
news. News that is flexible, to use as you
want. And people-oriented, to blend
with your local character. Hard news,
features, Washington, sports, medicine,
science, consumer, series, weather.

And because NEWSFEED is sent via sat-
ellite, you'll get stories that happened
just minutes before, across the country.

Today NEWSFEED already has 29
member stations and as the member-
ship grows, your news power and scope
will grow with it.

There's nothing else like NEWSFEED.
And it’s exclusive to one station in each
market. So call us fast.

Contact Group W Productions at 90
Park Avenue, New York, NY 10016. Or
phone 212-983-5343.

SWNEWSFEED

The News Support System .,
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contenders is American-made, & fact that
Mmayv or may not say something about the
U.S's devotion to Iree enterprise and the
plav of the marketplace. In the WUnited
Kingdom. Canada, France and, for that
matter. Japan. where another svstem has
been developed, governments have been
deeply involved. Whether the goal was po-
litical, prestige or long-term financial gain,
those governments did not stint. In
America, the marketplace failed 1o gener-
ate the capital needed. As one observer
suggested, it's what would have happened
in space technology if the U.S. had left that
pioneering effort 1o the aerospuce industry.

It is the conventional wisdom, at least,
that teletext will develop sooner and faster
than videotext. Teletext normally offers
only some 200 rotating **pages’” of infor-
mation from which the subscriber selects
the one he wants flashed on the television
screen by operating a kevboard or keypad.

plans tor a videotext venture in Miami,
the company's home base, next vear. John
Woolley, editor ol the company’s
Viewtron system, said of the recently con-
cluded test in Coral Gables, Fla,, ‘"We
tried 10 determine whether there was not a
market. We would do what we could to pui
together a service people wanted. [ people
then said, ‘No,” we'd know there was
nothing there. But there was an over-
whelming ‘ves’ response.’”

The result is that Knight-Ridder and its
videotext subsidiarv, Viewdata, are not
talking test any more. **This will be a com-
mercial venture—perhaps the first of its
kind —available to anvone who wants it or
to any advertiser who wants to advertise,”
Woolley said of the upcoming ventiure in
Miami.

As in Coral Gables, AT&T will supply
the telephones and terminals, and Knight-
Ridder the dwa base and computer. In-
itially, the data base will contain 75,000

NEWS QU I Z
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A FHSHIDN FRENDY President Reagan
was urged to keep his pants tucked
into hius boots and to avoid han-
dling wildlife at his Santa Barbara
ranch. What was the reason for the

precautions?

Reagan was taking

Press FEVERL

precautions against

bubonic plague. A

rat with the
plague was
found within

a mile of the
ranch recently.

NEXT PAGE :

WEATHER

A page from KCET's New electronic newsmagazine,

The videotext computer. on the other
hand. contains a data base theoretically
unlimited in size and from which the
subscriber dials up information directiy for
display on his terminal or computer
screen. But leletext requires a smaller in-
vestiment and will be offered to subscribers
at no cost: it will be completely advertiser-
supported. Hardware manufacturers are
not sure of the market for videotext. “I'm
still 1ooking for the serious expectation of
what's required.’” said one manufacturer’s
representative. And the question for which
observers have no answer as vet is whether
it makes sense 10 install a videotext system
in the home. **Will Joe Six-Pack.”” as the
literature of the new technology has it, in
its condescending manner, “*pay for infor-
mation?”’

Such talk obviously has not discouraged
Knight-Ridder. as it proceeds with its

“*pages™ of information, some of it sup-
plied by Knight-Ridder’s Miami Herald,
some of it offering teleshopping and
telebanking services and advertising, and
some of it serving up games and quizzes
and such entertainment-type data as
restaurant menus and movie reviews.
**‘Qur goal is to have 5,000 paying subscri-
bers at the end of the first year,”” Woollev
said. However, Knight-Ridder does not ex-
pect to break even for the first couple of
vears, perhaps the first four or five. The
charge 10 subscribers has not yet been
determined, but the aim is to make it com-
parable to the monthly charge for cable
television—S815 10 $40.

And the Miami operation may be only
the start of something big for Knight-Rid-
der. The company has reached agreements
with the Boston Globe and Capital Cities
newspapers in Fort Worth and Kansas
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City, Mo., 10 share information from its
operations in south Florida and, if it
proves interesting, 10 enter joint ventures
for operating the Viewtron system in those
markets. (According to unconfirmed re-
ports, Knight-Ridder would retain 25%
equity in the ventures.) Woolley said
Knight-Ridder is talking to additional
publishers regarding similar arrangements
and may install the Viewtron system in
other citics where it owns newspapers—
some 30—all of which suggests 10 some
observers that Knight-Ridder is consider-
ing a network of local Viewtron systems.

Woolley, then, is understandably bullish
on videotext as & mass medium. Never
mind the costs 10 the consumer and the
degree of sophistication required to use il.
*I think it’s got four things going for it
that convice me it will happen at some
point in the future—and sooner rather
than later’ he said. “*All the people in
videotext are convinced that there will be a
home computer terminal in most homes
in ‘the near future,” and it will be easy 10
use and abie 10 provide a variety of ser-
vices—banking and games and news and
relerence, advertising and transaclions.
Third, videotext will offer selectivity—to
gel what you want when vou want it. And
the information will be continuously up-
dated —whatever it is, whether it be
houses for sale or what's new in the Falk-
lands.”

The Knight-Ridder operation in Miami
is bound to be monitored closely by ail of
those interested in electronic publishing.
But before anvone rushes outl 10 invest
millions of dollars in a major videotext en-
terprise, it might do 10 listen 10 others
who champion competing services: Larry
T. Pfister, vice president of Time Video In-
formation Services Inc., for instance. He is
preparing for the full-channel teleiext-by-
cable test that TVIS will begin in San
Diego and Orlando, Fla., this fall. Tt will
provide information 24 hours a day, seven
days a week, all of it transmitted by
satellite from New York. To hear him tell
it, that is the only way 10 go. By using the
full channel, the svstem operator can
transmit 5,000 pages of information con-
tinuously, not the 200 to which broad-
casters using the vertical blanking interval
of 1heir television signal are limited. And
while videotext mayv have certain advan-
tages “‘for the Tuture’” (principally gateway
iransactional services and, theoretically, at
least, an uniimited data base), it has some
disadvantages —among them, he says, the
fact that the more subscribers, the big-
ger the computer required. Pfister also
denigrates the potential coverage of
videotext: Two-way cable is extremely
scarce, and even AT&T lorecasts only
some 8% penetration of videotext by 1990.
And Time Inc. is interested only in large
enterprises: ‘*for Time 10 be interested.”
he said. “‘an operation would have to
generate S100 million to $200 million a
vear in revenues.”

For all of that focus on cable-carried
teletext, however, he does not rule out
videotext as an enterprise in which Time



It's AM stereo decision time—the
most important decision AM
broadcasters face inthe 1980s.

Deciding which system your station
will adopt is certainly not easy.
Rumors and rhetoric won't helip you
pick the right system; facts will.

Here are the facts:

HARRIS AM STEREO . . .
CLEARLY THE WINNER

Fer more information, contact
Harris Corporation, Broadcast
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would be interested. There have been re-
ports that Time Inc. will initiate a
videotext system late this vear. Pfister says
only, “*We have announced no plans, and
have no plans at the moment.” His feel-
ings about videotext: 1t will be ‘‘a late
bloomer.’

But not ift AT&T has anything to say
about it. With regulaiory and legal
restraints being removed, the Bell System,
with its penetration of 85% of the nation’s
homes, the research and development
resources in Bell Labs and the manufac-
turing capabilities ol Western Electric. is
viewed by some observers as capable of
speeding up videotext penetration of
American households by five or more
vears. Within the US., AT&T is, as stated
in a ‘‘working paper’ on
published in January by the College ol Ad-
ministrative Science of the Ohio Siate Uni-
versity, “‘the only entity which may even
closely duplicate the vertical and horizon-
tal integration displayed by the mixed
economies’ of the countries developing
the technologies.

All of which helps explain why potential
competitors are so alarmed at the prospect
of going head to head with AT&T. The Na-
tional Association of Broadcasiers and
Westinghouse Broadcasting Co., in a joint
filing on the Justice Department’s pro-
posed settlement of q1s antitrust case
against AT&T., reflected the views of many
in the budding information industry when
they complained of what they perceived to
be the proposed settlement’s inade-
quacies. They said it **has failed 10 insure
that there remain no practices likely to
resuit in monopolization in the future,”
and pointed 1o what they said are “*funda-
mental inconsistencies of placing necess-

videotext-

ary restrictions on the Bell Operating
Companies while allowing AT&T unfet-
tered entry into competitive information
services markets' The FCC’s Computer
Inquiry [T decision would also permit
AT&T 10 offer videotex! service. though
only through a fully separated subsidiary.
However, Senate and House bills aimed at
reforming common carrier regulation—
while they differ in many respects—con-
tain provisions that would bar AT&T from
compiling data and transmiting it for prof-
it.

However, AT&T has maintained it is not
interested in that kind ot business. “*We
want 1o provide the transmission ser-
vices.,” an AT&T spokesman said last
week. ““Others can put together the data
bases”” But AT&T is interested in
videotexi. Sam Berkman, AT&T's infor-
mation director, makes that clear. “AT&T
is the only one to create an original pro-
tocol [a reference to the Presentation
Level Protocol that forms the basis for the
North American standard].”” he said. In
fact, it literally *‘gave away' a protocol
costing S6 million or $7 million 10 pro-
duce, all in the interest of developing an
industry. After all, he said, **100% of
nothing is nothing."” He noled that AT&T
is at every major conference, represented
by major speakers. “*What does AT&T
think of videotext?"’ he asked, repeating,
somewhat incredulously, a question asked
of him. **Look around and draw your own
conclusions’”’

AT&T isn't the only telephone company
interested  in videotext. Continental
Telephone Co., based in Atlanta, but with
exchanges scattered over most of the
country, is preparing for a one-year test in
Manassas, Va., beginning Sept. 1. And,
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free of restrictions regarding content, it
will control the data base as wel! as furnish
the equipment and the telephone lines
over which data will travel. The test, which
will employ a modified version of Prestel,
will be conducted by a new subsidiary,
ConTelVision, and will ultimately involve
500 homes. Although Continental is
ranked the third largest telephone com-
pany in the country, it has only $3 billion
in assets, and isn'i likely to cause AT&T
any concern. But it has been pursuing an
aggressive strategy of cstablishing a broad
base in telecommunications.

Broadcasters experimenfing with
teletext do not seem discouraged by the
Jimitaiions on that service described by
Pfisier. CBS's KNXT(TV). noncommercial
KCET(TV) and NBC's KNBC-Tv. all Los
Angeles, are cooperating in a teletext 1est
based on the French Antiope sysiem (the
test was begun in 1981, before CBS setiled
on the North American standards as the
ideal) and involving 75 homes in the Los
Angeles area. Meiers aunached 1o the
television sets are measuring what and
how much of the three magazine-tvpe ser-
vices is being waiched. And while the
results will not be analyzed unul after
Labor Day, those participating are already
expressing optimism. ““*The data suggest
that a high number of households wili
purchase the teletext decoder within a
reasonable amount of time."” said Richard
Gingras, director of advanced media
development at KCET. “*If the level of sup-
port and interest on the part of advertisers
is any indication.” said David Percefay,
who is directing the CBS portion of the
test, *‘we're on the right track.” Each of
the tests involves a magazine-type service
containing a variety of information—and
not only news, sports and weather—up-
dated constantly. ““The aim is (o provide
information available nowhere else.” Per-
celay said. KNXT's Extravision, he noted,
offers viewers an opportunity to learn
from a shopping list of air fares ‘“‘the
lowest for flights from Los Angeles 1o any-
where!”” The information appears on a
page advertising the Ramada Inn. And
KCET is offering, as part of its service, Pop-
sicle. described as the first teletext maga-
zine designed for children.

Keycom. which has been broadcasting
its Keyfax magazine to 100 sets custom-
built by Zenith since April 1981, is plan-
ning to go national with the service in the
fall. Satellite Syndicated Systems Inc., of
Tuisa, Okla., which transmits programing
of Ted Turner's WTBS(TV) Atlanta 10 a po-
tential audience of 20 million subscribers,
will carry the teleiext service on the verti-
cal blanking interval of the station’s sig-
nal. Keyfax will be offered as a pay tier by
the 4,000 cable sysiems that relay
wTBS(TV) programing. (Keycom began life
as a subsidiary of Field Enterprises. Now,
it is a joint venture in which Field owns
16%, Centel Communications 54% and
Honeywell Computers 30%.)

Keycom’s would not be the firsi nation-



This year, Channel 5 won more Emmy Awards for
news and programming than any other Chicago television
station. Awards that were shared by no less than 28 people.

We think that’s the way it should be. It's through the
efforts of every one of our people that we bring you the best.
Consistently. And we have a lot to show for it.

So, if you haven’t watched us lately, here’s what you've
been missing.

OUTSTANDING ACHIEVEMENTS WITHIN A REG-
ULARLY SCHEDULED NEWS PROGRAM:
INVESTIGATIVE REPORTING

HIGH CRIMES —Rich Samuels, reporter;
Doug Longhini, Bonnie Van Gilder, Anna
Vasser, producers.

OUTSTANDING ACHIEVEMENTS
WITHIN A REGULARLY SCHED-
ULED NEWS PROGRAM: SPOT
COVERAGE

CRANE COLLAPSE —Peter Nolan,

Mary Laney, Rich Samuels, Linda Yu,
Chuck Henry, Jim Ruddle. Carol
Marin, reporting team.

OUTSTANDING
ACHIEVEMENTS FOR
NEWS SPECIALS:
PLANNED COVERAGE OF
A SINGLE EVENT

THE BATTLE FOR NAPO-
LEAN HOLLOW—Carol
Marin, reporter; Don Moseley,
producer.

OUTSTANDING ACHIEVE- ¢
MENTS FOR DOCUMENTARY @

JUST WATGH US NOW

PROGRAMS: DOCUMENTARY OF CURRENT
SIGNIFICANCE

ALL THE KING'S HORSES — Gail Sikevitz, producer.

OUTSTANDING ACHIEVEMENTS FOR INFORMA-
TIONAL PROGRAMMING FOR A PUBLIC AFFAIRS
SERIES

EMPHASIS ‘81 —Terry Burhans, host; Carole Cartwright,
host/producer; Alexis Sarkisian, Tom Daniels, George
Baum, producers.

OUTSTANDING ACHIEVEMENTS FOR
INFORMATIONAL PROGRAMMING:
FOR A MAGAZINE PROGRAM
SERIES
YOU — Warner Saunders, host; Peggy
Allen, Len Aronson, David Finney,
producers.

OUTSTANDING ACHIEVEMENTS
FOR CHILDREN'S PROGRAM-
MING FOR A SERIES
KIDDING AROUND —Steve Smith and

Shari Grewe, hosts; Diane Bloomgarden,
producer.

OUTSTANDING ACHIEVEMENTS FOR

A SPECIAL EVENT PROGRAM:
MORNING CALL—Diane Bloomgarden,
producer.

OUTSTANDING ACHIEVEMENT
FOR INDIVIDUAL EXCEL-
LENCE: FOR PERFORMERS
WHO APPEAR ON CAMERA
Laurie Metcalf, actress,
Morning Call

CHANNEL 5+
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*A SUBSIDIARY OF
BURKHART/ABRAMS /MICHAELS /DOUGLAS]

For more information
Call Traci Burkhart
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6445 Powers Ferry Road, Suite 180
Atlanta, Georgia 30339
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Editors of Courier Journal and The Louisville Timesprepare Copy for cable television use. Robert Ander-
son {1}, editor of the CJ&T channel—a 24-hour-a-day text service—watches as Mike Jones types a story.

wide teletext service. The National Cap-
tioning Institute can probably ¢laim that
distinction, and not only because of the
closed captioning for the hearing-impaired
broadcast over the ABC network. It also
offers news summaries and sports, as well
as program-listing updates on the same
line 21 of the vertical blanking interval
used for closed captioning. The NCI says
its research indicates the teletext services
are reaching a national audience of over
250,000.

Not every test of the new information
age technology can claim a major success.
The Belo Information Services, affiliated
with the Dallas Morning News, closed its
videotext experiment last month after a
year and a half, as a result of a failure to
beat the chicken-and-egg dilemma. Gean
Holden, director of research and tech-
nology for the parent A.H. Belo Corp., felt
the experiment was ‘‘a success.”’ But, he
said, ‘‘there weren’t enough terminals out
there.”

While there may not be many cable
television systems with two-way capacity,
Cox Cable Communications is demon-
strating the possibility of videotext where
such capacity exists. Cox has established a
videotext system—Indax—in San Diego,
where it is offering such services as bank-
ing. teleshopping, news, weather and
video games at no cost to an undisclosed
number of viewers. **It’s used for research
on our part,’ according to David Ander-
son, director of public relations for Cox
Cable. A similar service is being estab-
lished in Omaha, where ‘‘some’” viewers
pay. And Cox is committed by the
franchises it has received to offer interac-
tive service in New Orleans, Tucson,
Ariz., and Vancouver, Wash.

Of course, the granddaddy of all two-
way cable is Warner-Amex’s Qube, which
was established in Columbus, Ohio, in
1977, and today is operating in Cincin-
nati and Pittsburgh and soon will be in
Dallas, Houston, suburban St. Louis and
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suburban Chicago. Two weeks ago, it won
the franchise for Milwaukee. Originally, at
least, Qube’s interactivity—used prin-
cipally in consumer polling, pay per view-
ing and educational programs— probably
would not have been accepted by videotext
fans as a videotext ¢operation. But for the
past year, Qube in Columbus has offered
retrieval service to some 20 subscribers as
an experiment. They use Atari com-
puters—at a charge of $5 an hour in the
evening—to gain access to the Com-
puServe data base.

Which technology is better suited as a
medium for videotext—cable or
telephone? A firm with the interest and
the resources to find out is the Times Mir-
ror Co. It is conducting a bifurcated test
using Telidon technology in Orange coun-
ty, Calif. Of the 350 homes involved, 200
are linked 1o the computer by telephone,
the remainder by two-way cable systems
owned by Times Mirror. Among the ques-
tions Times Mirror wants 10 answer, ac-
cording to James Holley, vice president of
Times Mirror Videotex Services, are:
“What do consumers want out of this
technology?™ **Is the TV receiver the best
way to get information?”’ And what are
the relative merits of ‘‘cable versus
telephone as the communications path-
way?"” No doubt others interested in the
industry would like 1o know the answers as
well.

It would be misleading to regard
videotex! as a service only major media
companies can afford. The Advertiser-Tri-
bune of Tifton, Ohio, circulation 10,000,
in a city of 20,000, has a telephone-based
project under way that has cost the news-
paper $25,000 in capital equipment— prin-
cipally, two TR 5-80 Model 2 Radio Shack
computers, an eight-line multiplexer and
two disk expansion bays. The equipment,
says Sheree Skufca, manager and editor of
the system, ‘‘doesn’t take much physical
space.”” The newspaper began offering the
service as part of a three-year research and



The heat was on the station. Their stock footage illustrating an arson report showed
her building blazing. She thought it made her look like an arsonist. So she sued for
libel. But the T.V. station won. And ERC cooly paid their expenses. Because for just
this kind of unforeseeable conflagration, we pioneered libel insurance over 50 years
ago. And we keep innovating to meet your changing legal needs. Talk to your
broker about libel insurance from the expert. Employers Reinsurance Corporation.

THIS FIRE TOOK
AYEARTO PUT OUT.




Handy dandy
looker upper

Where the action is
on AM snd FM radio
in North Americs

7=

“«
[ el amle- gt

Stations snd formats
arranged Siphabetically
by stats snd city

Complete Iisting of TV stal:ons trom coast 10 coast

Across the Dial®, a pocket-sized (4 by 8 3/4 inches) guide to U.S. and
Canadian AM and FM radio stations, designed as a fast reference to call
letters, frequencies and formats. With the companion feature, Around
the Channels®, listing all U.S. and Canadian TV stations with channel
numbers and showing network or independent status.

1-4 copies
5-9 copies
10-25 copies
26-50 copies
51 or more

Ooooo

$3.95 plus $1 for postage and handling

$3.75 each plus S$1 for postage and handling
$3.50 each plus 6% for postage and handling
$3.25 each plus 6% for postage and handling
$3.00 each plus 6% for postage and handling

Broadcasting#
Puslicaions Ine:

1735 DeSales St, N.W.,, Washington, D.C. 20036

Broadgasting Jun 28 1982
48

A SPECIAL REPORT mammesssssess

new development project and thus far re-
ports 30 subscribers, each using a personal
computer, who pav $6 a month. ““We’ll
lose money for several years,” Skufca con-
cedes. The break-even point is believed 10
be 600-800 subscribers. But profits aren’t
the goa!. **We wanted a chance 1o experi-
ment with the new electronic medium at a
COst a newspaper our size could absorb
and one we could best apply locally,”
Skufca said.

Discussions with officials of companies
imvolved in either teletext or videotext
make it clear that advertising revenue will
be critical to both. In teletext, it will be the
sole support. as in conventional television.
In videotext, it will be essential to keeping
the price of plugging into an expensive
data base at a level low enough to attract a
mass audience. (CompuServe Inc., for in-
stance. which carries no advertising,
makes its data availabie to subscribers at
S5 per hour at night, $22.50 during the
day, and that is cheap compared to
timesharing costs generally.)

The need for advertising is cited by
AT&T’s Berkman as a prime argument for
the Presentation Level Protocol AT&T has
designed and for what Zenith’s Thomas
calls the ““pretty graphics™ it makes possi-
ble. Berkman attributes Prestel’s poor
showing in Great Britain 10 its lack of ad-
vertising and the resuliing high cost to
consumers—perhaps $125 to S150
monthly, according 1o his estimate. Given
the importance of advertising 1o the suc-
cess ol a videotext operation, he said,
“you have 1o provide tools for adver-
tisers.”” The graphics and colors made
possible by the system, he said, are essen-
tial for the ‘“*brand identification™ adver-
tisers want.

Thus far, advertisers and their agencies
are showing interest in both media. (Ad-
vertisers pay nothing for time in a teletext
experiment, under the test authority the
FCC has given broadcasters, unless they
obtain a waiver. Few have bothered to seek
one. most, presumably, are interested
simply in exposing teletext viewers and
would-be advertisers to each other as part
of the test.) Buck Buchanan, executive
vice president, media director, of J. Walter
Thompson, U.S A, sees the new media as
offering ways of identifying clients with
particular pieces of information. As one
example, he recalled the use the agency
made of KNXT's Extravision, specifically, a
page that advises viewers interested in
adopting a homeless animal of pets availa-
ble for adoption. *““We developed for
Quaker Oats and its Kennel Ration pro-
duct an appealing graphic of a muu,”
Buchanan said. “‘It appears in the middle
of a page surrounded by information on
pets to be adopted. That's the way 1o util-
ize advertising.”

But Buchanan, whose company will par-
ticipate in CBS’s videotext experiment in
Ridgeway, is still feeling his way. He has
talked 10 Knight-Ridder officials about the
test in Coral Gables and said he would
very much like to learn the results of the
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venture o be undertaken in Miami. **1f
they share that, and we gel information on
advertising in Ridgewood, we'll have
something.” he said. But still. he feels the
potential **is good.”

Actually, as Knight-Ridder and CBS of-
ficials describe their videotext projects, ad-
vertising is only part of an integrated ser-
vice that constitutes a new dimension, not
only for merchants and consumers but for
banks as well. J. Roger Moody, vice presi-
dent, development, for CBS Inc.. de-
scribed the new dimension in a speech in
April to the Computer Dealers and
lLessors Association at the Cerromar
Beuch Hotel in Puerto Rico.

Beyond the normal menu ol news,
weather, sports, even uastrology. subscri-
bers would learn—through advertise-
ments—ol items for sale in local stores.
Then, using the same terminal, they
would place an order with the stores. Once
they have bought, say, film from a local
photo shop, “‘they’ll be able 10 check out
how much money they've got in their
checking account. And it they want to, au-
tomatically pay some bills. So what we're
talking about is another step toward a
cashless socicty ... or at lcast a ‘less cash’
society.”

The reference to banking is revealing.
Bunking is offered by most if not all of the
vitdleotext operations providing  trans-
actional services. Indeced, a number ol
major banks themselves are initiating
videotext projects that offer a variety of
services, but among which telebanking is
of special importance. The First Bank
System ol Minneapolis, for instance, is
conducting a test based on the French
Teletel (Antiope) technology., with ter-
minals placed in 250 homes and busi-
nesses in Fargo, N.D. [1 offers information
tuilored to the needs of the small busi-
nesses and farms in the area. as well as
home banking and electronic mail. The
cost 10 subscribers is $25 monthly.

Gary Holland, vice president ol Infor-
mation Systems Marketing, a consulting
firm based in Wilton, Conn., notes that
banks® interest in videotext is tied 1o the
rising costs of doing business the brick-
and-mortar way. He noted that the
Efectronic Funds Transler Institute esti-
mates it costs a bank 41 cents 1o handle a
piece of paper in connection with an ac-
count; electronically, it would cost seven
cents.

“*Banking from home offers the poten-
tial 1o save money, to control costs betier
than banks now can,” he said. **Further-
more, telebanking can be linked to
teleshopping.” “*And anything you can do
with papér.’ he said, “you can do with a
terminal —transfer funds, pay bills, make
loan applications and get them approved.”

Telebanking is already a major factor in
Europe. In France, for instance, Credit
Commercial de France, one of the coun-
try's major international banks, has in-
stalled a Teletel videotext sysitem that
offers large corporate clients 24-hour-a-
day banking and financial services. The
bank has plans 1o expand the system to in-

clude nonbanking services for all ol its
600,000 uccounts. Among other things,
the bank next year will introduce so-called
“smart cards™ 10 increase the security of
transactions. The smart card, which has a
microcircuit chip embedded in plastic, will
not only give the bank customer access 1o
his own account, in the bank’s computer,
but will also encrypt the transuction so that
it cannot be intelligently recorded by other
terminals.

For all of the current interest in the new
technologies, they are no overnight sensa-
tions. Videotext, or viewdata as it was
called and still is by some, was invented by
a British Post Office engineer. Sam Fedida,
in the late 1960°s. The aim was lo elimi-
nate the need for compuler operators 1o
take orders and reservations: the new
technology would permit consumers o
gain access 1o the timciables and
catalogues and place their orders directly.
The concept quickly grew to embrace the
wdea of the public gaining access to vast
stores of information. The British teletext
systems—Ceefax and OQracle—were
developed by the British Broadcasting
Corp. and Independent Television, respec-
tively, originally as a project 1o provide
closed captioning. And in the US., the
computer has been hooked up to
telephone lines and daia bases for years, as
entrepreneurs sensed the appetite for in-
formation—1ots of it and in large bites.

Companies like H&R Block's Com-
puServe and the Reader’s Digest’s The
Source for several years have been allow-
ing subscribers all over the country 1o plug
into a variety ol information data bases. as
well as 10 1ake advantage ol electronic mail
and other services. Then there is Meude
Data Central, which offers Nexis, a
seemingly inexhaustible source of material
drawn from the nation’s newspapers and
maguzines, and Lexis. the lawyer's vir-
tually instantaneous reference to cases.

The services are not inexpensive. Com-
puServe and The Source, lor instance,
charge about 820 an hour during the day
and about $5 an hour at night. But the
hobbyist and the computer ireak provided
the initial push 1o the service, and both
services report rapid growth. And news
organizations that might regard the new
electronic publishing as 4 threat are joining
the revolution. Major newspapers, includ-
ing the New York Times and the Washing-
ton Post as well as the Associated Press
and United Press International, are serv-
ing as information providers in videotext
systems. But in the information providing
business—and it is getting bigger all the
time—Dow Jones & Co. is said to be the
company to watch.

For one thing, the company, which has
been exploring and exploiting videotext as
a markel since the early 1970°s, is now
offering 13 data bases, and plans 1o add 50
more over the next two or three years.
Dow Jones, the leading publisher of busi-
ness information, does not limit its data
bases to information on stocks and bonds.
That is only for openers. It is also in the in-
formation distribution business, offering
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the Dow Jones News/Retrieval Service
which is said 10 be linked to more than
44,000 1erminals, with the number grow-
ing at a rate of up 1o 2,000-a month. Nor is
that all. Dow Jones has also developed a
turnkey interactive service for cable 1elevi-
sion sysiems. It has been installed in Sam-
mons Communications Inc.’s cable
system in Highiand Park and University
Park, Tex., and in Vision Cable's opera-
tion in Clearwater, Fla. And Dow Jones
officials say agreements have been reached
with nine of the top multiple sysiem
owners 1o install the service in one or
more of their systems. The information
age is dawning bright for Dow Jones.

At least that is the appearance. It's
possible, just possible, Dow Jones could
be making some bad bets as it looks for
opportunities 1o increase its share of an in-
creasing number ol markets. The men
who built the first Stanley Steamer were
undoubtedly as confident of success as
those who put the first Cadillac on the
road. But companies, large and small, have
been caught up in growing excitement
over the prospects for new, profitable busi-
nesses in the information age. 1t may be
100 early 1o predict who will build what
emerges as the Cadillac of the new age: it
is not 1oo early to predict that, together,
these hopeful it possibly nervous
entrepreneurs are building a vital new in-
dustry. (!
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THE MOST RESPEGTED NAME
IN BUSINESS REPORTING
IS GOMING TO TELEVISION
THIS FALL.

THE
WALL STREET JOURNAL
REPORT

An important new weekly series.
Available now for October start.

Coming this Fall all across the nation: a major new
source of business insights and news of the economy.

Viewers will find on television the same respected
name they see on the masthead of America’s favorite
business and financial publication: The Wall Street Journal.

The Wall Street Journal Report is a weekly haif hour
of timely features based upon key articles in The Wall
Street Journal. Incisive, authoritative features developed
in depth and shot on location.

The impact of robots on business—and the job
market. Turning winter’s ice and snow into summer’s
air conditioning. The critical questions of supply-side
economics. Why fast food restaurants guard their
secrets of making French fries so zealously. ..

Week after week of lively reports for everyone who
makes decisions and seeks new opportunities—for
business and for their families.

The Wall Sireet Journal Report is a unique series to
attract important new audiences—and advertisers—to
your station. And it's available on a barter basis.

For more information and a pilot tape to screen at
your station call John Carporon or Nicki Goldstein at
Independent Network News.

Phone: (212) 210-2400, cr 210-2516.

i
Produced e jointly by

Independent Network News
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Contact: Independent Network News, 11 WPIX Plaza, New York, NY 10017 \  § o
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Press wins in
access case to
criminal trial

Supreme Court rules 6-3 that
media is allowed access to court
in under-18 rape case

The right of the press under the First
Amendment to attend criminal trials was
strengthened last week in a decision by the
U.S. Supreme Court involving a rape case.
The court, in a 6-t0-3 decision, held un-
constitutional a Massachusetts law that
bars the press and public from courtrooms
when the victim of rape who is under 18
is testifying. In the process, the court
cited the importance of access to criminal
trials in insuring that the discussion of
governmental affairs is informed.

The Boston Globe carried the fight to
the high court after its reporters were
denied access to a trial involving the
alleged rape of three young women. Even
after the trial concluded—with the acquittal
of the defendant—the newspaper was sup-
ported by a wide array of media organiza-
tions, including the National Association
of Broadcasters and a score of the nation’s
largest newspapers.

The news organizations contended that
the blanket law, as interpreted by the Mas-
sachusents Supreme Judicial Gourt, vio-
lated the First Amendment. And a ma-
jority of the court agreed. Justice William
Brennan, writing for the majority, saw the
case as being in line with the result in the
Richmond Newspapers case, handed
down in July 1980, which held for the first
time that the press and public have a con-
stitutional right of access 10 criminal trials
(BROADCASTING. July 7, 1980).

He said the purpose of the First
Amendment is 10 insure that the in-
dividual citizen can effectively participate
in and contribute to the functioning of
government. “Thus, to the extent that the
First Amendment embraces a right of ac-
cess to criminal trials, it is to insure that
this constitutionally protected ‘discussion
of governmental affairs® is an informed
one,” Brennan said.

He cited two features of the criminal
justice system mentioned in the several o-
pinions in the Richmond Newspapers case
as explaining why a right of access to crim-
inal trials *‘in particular’” is entitled 1o
First Amendment protection. First, he
said, the criminal trial historically has
been open to the press and general public.
And second, he said, ‘*public scrutiny of a
criminal trial enhances the quality and
safeguards the integrity of the fact-finding
process, with benefits to both the defen-
dant and society as a whole.”

However, Brennan said, as the court did

in Richmond Newspapers, the right of ac-
cess is not absolute. But the circumstances
under which the press and public may be
barred from a criminal trial are limited.
The protection of the victim from physical
and psychological harm—the purpose of
the law—could be accomplished on a case-
by-case basis, Brennan said. A **'mandato-
ry-closure rule’ is not required, he said.

Massachusetts had also argued that the
law was needed 10 encourage minor vic-
tims of sex crimes to come forward and
testify. But Brennan said that contention is
speculative and open 1o question. He
noted that the press is not denied access to
the transcript, court personnel, or any
other source ‘‘that could provide an ac-
count of the minor victim’s testimony.”’
The victim’s name would also be a matter
of public record.

Justices Byron White, Thurgood
Marshall, Harry A. Blackmun and Lewis-
FE Powell joined in the opinion. Justice
Sandra Day O’Connor concurred in a sep-
arate opinion in which she siressed that
the decision—Ilike that in Richmond
Newspapers—is limited 10 the conduct of
criminal trials.

The brunt of the opposition to the ma-
jority was carried by Chief Justice Warren
E. Burger. Burger, in an opinion in which
Justice William J. Rehnquist concurred,
called the court’s opinion ‘‘a gross inva-
sion of state authority and a state's duty to
protect its citizens—in case of minor vic-
tims of a crime.”’

And in expressing concern about the
exposure of such victims to the public’s
view, he made a point of the new element
involved in press coverage —television, in
more than half the states. The state law, he
said, is designed *‘not to preserve confi-
dentiality, but to prevent the risk of severe
psychological damage caused by having to
relate the details of the crime in front of a
crowd which inevitably will include
voyeuristic strangers.”” Then he added:

“*In most states, that crowd may be ex-
panded 10 include a live television au-
dience, with reruns on the evening news.
That ordeal could be difficult for an adult:
to a child, the experience can be devastat-
ing and leave permanent scars.’”

Burger also cited what he called the
**paradox’’ of the court denying victims of
sex crimes the kind of protection routinely
given juveniles who commit those
crimes—confidentiality.

The third justice who dissented was
John Paul Stevens—and he objected to the
court taking the case since the statute at
issue, as construed by the state’s highest
court, had not been applied “*in a live con-
troversy.”” The law requires judges 1o clear
the courtroom during trials of persons ac-
cused of sex crimes against minors. It was
the state supreme court’s interpretation
that narrowed the scope of the statute, declar-
ing it applied only when the victim was
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testifying.

Stevens said that in developing constitu-
tional jurisprudence, it is important to
decide cases ‘‘on concrete facts. Only in
specific controversies,” he added, *‘can the
court decide how this right of access 1o
criminal trials can be accommodated with
other socieial interests.”” He said the ‘‘ad-
visory opinion™ issued by the high court
**sheds virtually no light™* on how that can
be done.

Steve Nevas, the NAB specialist in First
Amendment matters, termed the decision a
“gratifying’™ one, coming at the end of
Supreme Court term that had not been an en-
couraging one for the press. He said the deci -
sion “‘restated, with more emphasis,” the pro-
position that judges must determine closure in
criminal proceedings on a case-by-case basis.
And he noted that the court heid that only a
“compelling government interest.” not the in-
terest of prosecutors or defendants, should be
considered.

Packwood won’t
fight alone

Senator tells broadcast editorial
association that without support
for his proposed constitutional
amendment, he will abandon effort

Senator Bob Packwood (R-Ore.) is count-
ing on broadcasters and representatives of
other media to help him in his effort to
secure a constitutional amendment that
would extend to all media the same protec-
tion now afforded the print press by the
First Amendment. Indeed, without such
help, he made it clear last week, he would
abandon the effort.

Packwood used an appearance at a ses-
sion of the National Broadcast Editorial
Association convention in Washington
last week, to clarify some aspects of his
proposal and to explain what passage will
require, as weil as to call for help. “*If those
whose vital interests are at stake’ do not
support the proposal, he said, “1 won’
spend 10 years at this. There are other pur-
suits to follow.”

He also said he expects help from the
print media. With newspapers becoming
increasingly dependent on electronic com-
munications as a means of obtaining and
transmitting information, he said, they
would be wise to support the proposed
amendment, “‘not for your benefit,” he
told the audience of broadcast journalists,
“*but their own '

Packwood received enthusiastic ap-
plause at the conclusion of his remarks.
But some in his audience, at least, ap-
peared disturbed. One broadcast jour-
nalist, noting that politicians feel they owe
their elected jobs to the fairness doctrine
and the equal-time Jaw, and that the public
thinks endorsement of the proposed




amendment would be self-serving, asked,
“Do you appreciate the difficulty we have
in supporting this?"" Packwood said he
did, but offered no way around it, other
than 1o say it would be *‘easier’ for broad-
casters to call for their freedom than to
seek repeal of the fairness doctrine. ‘‘Who
wants to get rid of fairness?”” Packwood
asked.

The senator. who formally introduced
the proposal April § at the National Asso-
ciation of Broadcasters convention in
Dallas, repeated his main arguments for
an amendment. Repeal of the fairness
doctrine and the equal-time law, he
acknowledged, would increase broad-
casters’ journalistic freedom. And he said
there is **hope’” Congress will repeal those
measures. But, he said, ‘*What Congress
gives, Congress can take away.”

By way of clarification, he stressed he is
not proposing ‘‘amending’” the First
Amendment, and made it clear the work
involved simply in drafting—never mind
passing—the proposed amendment could
take a year.

*1I’'m not suggesting tinkering with the
First Amendment,” he said. All of the
other amendments in the Bill of Rights de-
pend on the protection of free speech and
press, Packwood said. **So we need an ad-
ditional amendment to extend to all forms
of communication the same protéction
available to voice and print.”

Packwood contended that, under
Supreme Court interpretations, the
government is free to ‘‘censor’’ the
electronic press. ' You say the government
will never exercise that kind ol censor-
ship.”” he said. *'l say baloney. | know what
well-intentioned governments will do
when they know in their heart they are
vight.”

As for the time involved in drafting the
amendment, Packwood shook off sugges-
tions he might have prepared one for dis-
cussion. That would simply have led to
“‘nitpicking,” he said. He laid out a plan
for developing an amendment that allowed
for no shortcuts.

He plans a year of hearings before at-
tempting to draft an amendment. In that
time, he would hold ‘‘three or four
weekend conventions of scholars and ex-
perts and people in broadcasting.'” The
aim, he said, is to create something the
scholars will say *‘is well crafted.”

The process has begun. Packwood said
hearings are being scheduled and that he
has talked to some *‘constitutional scho-
lars,”” some in personal meetings. He also
said he has begun gathering evidence to
rebut the “*scarcity”” argument—the argu-
ment that, as the Supreme Court has said,
the ‘‘scarcity’” of spectrum prohibits use
by all warrants FCC regulation of broad-
cast content.

Packwood, who is a lawyer, said, “‘I'm
going al this the way | would in preparing a
case.”” Then, when the case is prepared, he
will go to his colleagues in the Senate and
seek their support.

And, as if in answer to those who might
be hopeful for greater speed, he said, ‘*We
lose more opportunities in haste than we
do in delay.” a

Re-slice the pie. The National Association of Broadcasters has asked the Court of Ap-
peals in Washington to order the Copyright Royalty Tribunal to award additional cable
copyright fees to television stations for sports broadcasts and to require the tribunal to
grant commercial radio stations a slice of the cable copyright pie. In its 1979 cable royalty
distribution proceeding (Broapcasting, Dec. 21, 1981), the tribunai declined to award
royalties for broadcasters’ copyright interests in telecasts of sports events and refused to
grant commercial radio stations any royalties. In its brief, NAB said TV broadcasters should
be awarded an additional £.5% of the royalty fund as authors and copyright owners of
36.5% of sports telecasts, or at last 2.75% of the fund as joint authors of those telecasts.
The NAB also said the tribunal should be directed to award a portion of the royalty fund to
commercial radio broadcasters. According to the NAB, a survey demonstrated that at least
45.7% of all cable systems carried distant FM stations, 85% of them commercial.

STV operator
loses in Detroit

WXON is awarded
$16 million in breach of
contract, misrepresentation case

The rights of STV operators versus those
of the station over which they transmit
their signals were the subject of a court
case in which a federal district judge
awarded WXON(Tv) Detroit (ch. 20) S16
million in compensatory damages. Na-
tional Subscription Television, the sta-
tion's STV programer, was held liable for
those damages, on grounds of fraud,
misrepresentation and breaches of con-
tract. Counterclaims of contract breaches
lodged by NST were deaied by the presid-
ing judge, Ralph Guy Jr.

Attorneys David A. Nelson and A.
Albert Sugar represented wXoN during the
litigation. Robert Hurlbert, the lead at-
torney for NST told BROADCASTING that
motions for reversal of the verdict and,
short of that, a new trial, had been filed
with Guy, who is expected to make a deci-
sion on them in the second week of July.

Nelson said the fraud and misrepresen-
tation counts were based on alleged state-
ments by NST representatives concerning
the length of the contract term and the
control of subscription rates. NST was
alleged 1o have told wXON that a 50-year
contract was necessary in order to realize a
worthwhile return on investment for the
STV operator. NST also suggested, said
Nelson, that it would take 25 years just to
recover the initial investment. In court,
Nelson said, NST admitted that it would
not take 25 years to recover that invest-
ment, but denied ever making such a
claim.

During the trial, which lasted from April
19 to June 16, both sides claimed control
over subscription rates. Nelson contended
that NST was bound by commitments in
its STV application to the FCC 1o provide
wXON with financial information justifying
subscriber rates—information that was
never provided. Subscribers to the STV
service over wXoN are charged $22.50 per
month, $12.50 for equipment rental and
$10 for the program service. In addition,
subscribers are charged a $49.95 installa-
tion fee and $50 for a security deposit on
equipment. In its application to the FCC,
according to Nelson, NST said that it
would charge a monthly fee of 35 for
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equipment and $12.50 for programing.
According to the contract between the two
parties, said Nelson, the station was com-
pensated on the basis of a percentage of
the program charges and had no right to a
cut of the fees relating to equipment.
Thus, the station was receiving compensa-
tion from program charges based on
monthly subscriber fees that were $2.50
less than NST had committed itself 10
charge in its FCC application without any
justification to the station, Nelson said.
The station neither sought nor received
punitive damages from NST. The compen-
satory damages were awarded on the basis
of “*the fair market value of the station’s
time.” and included losses from revenues
and profits the station could have other-
wise derived from conventional operations
{including a certain amount for projected
future losses) and losses resulting from
the reduced program charges 10 subscri-
bers not justified 10 the siation. a
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The Boulder quagmire: A legal sword that cuts both ways

Though January antitrust decision
came down on the side of cable
operators, municipal solution of
awarding multiple franchises could
present more problems; cities,
meanwhile, will press for
state-like immunity from

antitrust suits at summer hearings

City officials. appearing before the Senate
Judiciary Commitiee this Wednesday
(June 30), will call on the committee 1o
enact legislation overturning the Supreme
Court’s Boulder decision .that stripped
them of their proteciion against antitrust
sSuits.

The court ruled last January that most
cities are vulnerable 10 antitrust lawsuits.
The immunity enjoyed by states. the result
of an earlier court decision, it said, does
not always extend to citics {BROACAST-
ING. Jan. 18)

Although the case involved an antitrust
suit filed against Boulder, Colo., by Tele-
Communications Inc.. a cable MSQO, cities
have been anxious about granting any
kind of municipal franchise (from cable to
garbage collection) since the ruling, fear-
ing antitrust action from losing franchise
applicants.

Since the decision, according 1o Cynthia
Pols, an attorney for the National League
of Cities, a number of antitrust suits have
been filed against cities. Although many
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have been dismissed by the trial courts,
she said, the cities can take *‘no solace™
from the dismissals. The trial courts, she
said, have generally ignored the Supreme
Court’s restrictions on extending the
states’ immunity and left themselves wide
open for-quick reversal in the higher
courts.

Next week’s hearings and additional
hearings later ihis summer were scheduled
at the urging of the NLC. According 1o
Pols, witnesses will ask the committee to
take up legislation amending the federal
antitrust laws to exiend the states’ im-
munity to municipalities. The legislation
would prevent companies or individuals
from suing cities in matters involving
businesses over which the cities have es-
tablished regulatory control and supervi-
sion.

TCI and the National Cable Television
Association have maintained that the
cities have overreacted 1o the court’s rul-
ing. Harold Farrow, who represented TCI
before the court, said the ruling simply
makes cities answerable 10 the law as is
everybody else.

NLC's Pols agrees with Farrow’s
analysis. but adds that that is precisely
what is wrong with the decision. “The
harm would be.” she said, “‘if the ruling
directly transferred the rules that apply to
private conduct to governmental conduct.

“Governments cannot behave in the
same way individuals can.”’ she explained.
“*Group bovcotts and price fixing are per
se violations of the antiirust laws.” she
said, *“‘and the nature of government
regulation is such’’ that government is
often involved in group boycotts (when it
decides it is going 1o deal with just one
company) and price fixing (when it
decides to regulate rates).

At least six witnesses will make the
NLC case before the committee this week:
Tom Moody, mayor of Columbus, Ohio:
Janet Gray Hayes, mayor of San Jose,
Calif.. Hugh Allen, mayor of Demopolis,
Ala., and the city attorneys of Columbus,
San Jose and Richmond, Va. Pols said
the U.S. assistant attorney general for
antitrust, William Baxter, will appear, but
she was not sure what he would say.
“Whatever he says may be affected by
some last-minute politics.”” she said. Also
scheduled is Philip Areeda, an antitrust
law expert from Harvard University.

Further hearings have been set for July
21 in South Carolina (the home state of
Committee Chairman Strom Thurmond)
and the first week in August back in Wash-
ington, according to Pols. A commitiee
staffer said the only firm date is this
Wednesday's.

A change in the federal law to give cities
protection from antitrust suits would obvi-
ate the need for state legislation aimed at
the same thing. In its ruling, the court sug-
gested that cities would enjoy immunity if
the action brought into question by an an-
titrust suit was “‘in furtherance or imple-
mentation of clearly articulated and
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affirmatively expressed state policy.”’
Howard Gan, an attorney with CTIC As-
sociates, a consulting firm, said cities in
states with direct regulatory contro! over
cable —Connecticut, Rhode Island, Hawaii
and Nevada—would probably come under
the state’s antitrust umbrella. What's
more, he said, cities in states that “‘closely
oversee’’ local cable regulation—New
York, Minnesota, New lersey and Massa-
chusetts—might also be immune.

To streich the states’ immunity in other
states, cities have been asking state legis-
latures to ‘‘clearly articulate™ the siates’
policy regarding cable television. Mary-
land and Virginia have already adopted leg-
islation and several other states are con-
sidering bills.

Because of the ambiguity of the
Supreme Court’s language, Gan said,
nobody knows whether the Maryland or
Virginia bills or the others will be suffi-
cient to protect the cities. *'I'm concerned
that cities and states are acling_too pre-
cipitously in the wake of Boulder out of
their understandable and justifiable con-
cern,” said Gan. “*Itis unclear under what
circumstances this kind of immunity can
generally be granted to a municipality’

Of the two laws that have been passed,
Gan is more convinced the Virginia law
meets the Supreme Court’s requirement.
According to Gan, the Virginia law states
that “*cities may grant just one cable televi-
sion franchise: however, if a city, afier ap-
propriate hearings and analysis, determines
that it would serve the public interest 10
grant additional franchises, it may do so.”

Pols is not **100% sure’” if either of the
laws or any ol the other states’ proposed
laws are adequate. **We don’t really want
Lo encourage cities to seek legislation since
i's not really clear what that legislation
should encompass. It's risky 10 get poor
legislation that makes a city think it is im-
mune when ultimately it is not™”

What is needed is further guidance from
the Supreme Court on just what the states
must do to shield their cities, Pols said.
The NLC hopes that guidance will come
when the court again takes up the case of
Hybud Equipment Co., a garbage-collec-
tion company that sued Akron, Ohio, after
the city awarded the garbage-collection
franchise to another company. The case
was remanded by the court 10 the trial
court for findings in light of the Boulder
decision, Pols said, and is expected to
work its way back to the high court. **We
think it may give the court a chance to ad-
dress the question of what kind of minimal
state legislation 1s necessary to satisfy the
Boulder requirements.”

While the cities have been upset by the
Boulder decision. the cable industry has
been ambivalent. Although the NCTA
“welcomed™ the decision last January.
most ¢able operators recognize the deci-
sion as one that could ¢ut both ways.

According to David Saylor, a Washing-
ton attorney with several cable clients, the
Boulder decision can be used by cable
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Dereg debate. in response to the National Association of Broadcasters criticism of a pro- —[
posal to exchange radio deregulation for a 1% to 2% spectrum fee, National Radio Broad-
caslers Association President Marriet {Sis) Kaplan said that, "given political realities, re-
jac:timg this plan out of hand and instead relying totally on bills that may be unattainabie
would e imour view ‘chasing a pipe dream! " In an unusual mailing to ali commercial radio

siations, Kaplan responded to recent remarks by NAB radio board chairman, Cullie M,
Tarleton, that a spectrum fee, which would be used to fund public radio, would be “grossly
unfair” and that a provision for 50-year license contracts sought as part of the package is a
"pipe dream” (BroaDcasTing, May 31), Kaplan noted that key members of Congress have
vowed to oppose the Senate-passed broadcast deregulation bill (S. 1629) but have shown
interest in the NRBA proposal. “The opportunity to achieve legistation will never be better”
said Kaplan, "but the hour is growing late and if we do not seize the opportunity, we may not

get it again in the foreseeable future.”

operators to weaken the cities’ regulatory
grip on them. The threat of antitrust action
can act as a “‘shield’” against cities’ revok-
ing franchises because the cable operators
want 1o raise rates or package their ser-
vices in a particular way. **You can bring
another cable operator in.”” Saylor said the
cable operators can say, “‘but you can’t
kick me out,”

Some operators might use the antitrust
laws for a direct assault on the cities’
regulatory authority. They could argue, he
said, that rate regulation interferes with
their ability to compete with movie
theaters, MDS operators and broadcasters.
Such a tactic would be a long-shot, he ad-
ded, since a conspiracy between the city
and some other entity that benefitted rom
the city’s regulation would have lo be
found. If that other entity is not present,
he said, *“‘it’s going to be difficult to fit
[the] case into the traditional antitrust
mold.”

The Boulder decision, on the other
hand, could harm cable. By charging
restraint of trade, cable operators and
satellite master antenna television
{SMATV) operators could force cities into
awarding multiple franchises. *‘That could
complicate things considerably,” Saylor
said. **Most people feel that if you have
100 much overbuilding or ¢cream skimming
the cable companies will not be able 1o
generale enough revenues lo supporl a
100-channel cable system.”” Omega
Satellite Products Co., a SMATV operator,
has already filed a suit in Indianapolis, in
an attempt to force the city to award it a ca-
ble franchise in an area where one has
already been awarded to a cable operator.

Most antitrust suits that are filed in the
wake of the Boulder decision, some fear,

will come from losing cable franchise ap-
plicants, charging conspiracy between the
city and the winning applicant, In such ac-
tions, Saylor said, both conspirators-the
city as well as the winning applicant —are
named as defendanis. What's more, the
cable company is often liable for all legal
expenses incurred as a resull of such ac-
tion under terms of many franchise agree-
ments.

If nothing else, the Boulder decision
may make cities so chary about awarding
franchises that they may put off making
the awards.

One good thing that can come out of the
Boulder decision, Saylor said, is an incent-
ive for cities to conduct a wide-open
franchise process. The cities may learn, he
said, that if they ‘“*maximize the due pro-
cess they can minimize the liability® 0O

Changes sought
in LPTV rules

Petitions for reconsideration
suggest various modifications
of FCC order involving diversity
of ownership, channel usage,
preference for women and public
applicants, mandatory carriage

Although no one seems lo be lobbying for
the FCC to scrap low-power television al-
logether, many parties think the commis-
sion should revisit its LPTV order
{BROADCASTING. March 8), at least in
part, according to the petitions for recon-
sideration filed with the FCC. What they
want reconsidered, however, varies.

The sheriff's department of Los
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Angeles counly, for example, asked the
FCC 1o posipone the granting of any
LPTV licenses on UHF channels 14
through 20 until the FCC concludes its
proceeding to delermine the future
spectrum needs of land mobile radio users
(BROADCASTING, June 21). “*It is certain
that once these low-power stations are set
up, it will be more difficult 1o arrive at any
decision which would force them to be
closed down in order to provide specirum
for land mobile or other essential ser-
vices,” the sheriff said.

The National Association of Broad-
casters petitioned for reconsideration of
that part ol the order specifying diver-
sification of ownership as a criterion in
comparative hearings. According to the
NAB, that criterion, which would put
broadcasters at a disadvantage in compet-
ing for LPTV licenses, had been adopied
without meeting the notice requirements
of the Adm'nistrative Procedures and
Regulatory Flexibility Acts, lacked a ra-
tional basis and was at odds with the
FCC’s expressed intentions for LPTV. **If
a primary goal of the low-power authoriza-
tion process was 1o facilitate the entrance
of new groups into the broadcasting indus-
try as an end in itself, interested parties
should have been notified prior to the
comment period,” NAB said. “*But if the
commission’s overriding goal was 1o es-
tablish specialized and local programing,
thereby increasing programing options 1o
the public, then the commission should
reconsider and eliminate its diversification
criterion and allow broadcasters Lo partici-
pate in the early days of the service and
thereby contribute to this goal,”” the NAB
said.

American Women in Radio and Televi-
sion petitioned for reconsideration of the
order’s preference criteria. According 1o
AWRT, the FCC should include a
preference for applicants that are more
than 50% owned by females. ‘*Establish-
ment of a female ownership preference
would further the commission’s previ-
ously articulated concern--the increased
participation of women in broadcast
ownership and operation,” AWRT said.

The Corporation for Public Broadcasting
also urged reconsideration of the
preference criteria. According to CPB,
noncommercial, educational applicants
should be awarded a comparative
preference. CPB also urged reconsidera-
tion of the order's decision not to reserve
channels in the largest markets for non-
commercial, educational applicants. 1t also
urged the FCC 1o ‘'set aside the cut-off
lists published during the proceeding for
areas not exempt from the low-power ap-
plication *freeze’ ™

Among other things, the National
Translator Association asked the FCC to
reconsider its “‘unnecessary”” decision 1o
provide protection 1o cable systems that
were using a VHF channel as the output of
a home set-top converter. “‘The subject
converters customarily utilize channe! 2,
3, or 4 as may be appropriate,” NTA said.
“The prohibitions on adjacent channel
over-the-air transmissions prevent the use
of more than two of these channels in an



area. Thus, at least one would continue 1o

be available for CATV use regardless ol

any new LPTV suation which might be
authorized in accordance with the channel
selection rules.”” NTA said.

NTA also urged reconsideration of the

FCC’s decision not 1o require carriage of

LPTV signals on cable. **Low-power
television stations will be tremendously
disadvantaged by the absence of must-car-
ry rights,”” NTA said.

International Broadcasting Network, an
LPTV applicant, urged the FCC to grant a
comparative preference 1o nonprofit appli-
cants. It also said that it would be ‘‘un-
just™ for the commission to apply a
“*negative preference’’ to any applicant
having fewer than 15 translator or LPTV

that the commission'’s decision not to
grant LPTV’s the right to mandatory sig-
nal carriage by cable was “‘without sub-
stantial support in the record and is a clear
abuse ol discretion, arbitrary and
unlawful™

Microband Corp. of America petitioned
the FCC to prohibit LPTV applicants from
using channels that multipoint distribu-
tion service providers already are using to
distribute programing (o subscribers.
Without that protection. LPTV will
*‘totally disrupt the viewing patern of
multipoint distribution service subscri-
bers,”" Microband said. “*The public in-
terest will be best served by establishing a
limited *first in time, first in right’ protec-
tion to MDS from interference from

construction permits: it said, moreover, LPTV." Microband said.

WeshinsronaWaitch

Signed into law. Controversial bill to criminalize disclosure of U.S. covert agents’
identities was signed into law by President Reagan last Wednesday (June 23). Bill, claimed
to be unconstitutional by American Civil Liberties Union and other groups, would permit
fines of up to S50,000 and 10 years' imprisonment for government employes who disclose
agents' identities and up to $15,000 and three years' imprisonment for members of press
who do so. Report accompanying law directs courts not to impose penalties on efforts by
press, religious groups and other organizations to determine identities of agents secretly in
their employ or on other legitimate activities, in effort to narrow law's jurisdiction to
deliberate attempts to disrupt U.S. intelligence activities through disclosing identities of
agents. Disclosure would be criminal, according to law, even if identities of agents had
been gleaned from already public documents.

a
Overdoing it. Proposed Massachusetts regulation governing electrornagnetic radiation is
“unrealistically stringent,” said National Association of Broadcasters, in testimony to that
state's Department of Public Health. Standards proposed are 50 times as rigid as those
that have proved safe and five times as strict as proposed federal standards, now being
considered by several agencies, NAB said, and, in addition, they would impose costly and
unnecessary paperwork burdens on broadcasters.

)
Making it official. Jerry Lee, president, weaz(Fm Philadelphia, has been elected chairman
of National Association of Broadcasters Industry Councit to Improve American Productivity
Also elected to committee, which was created to develop national campaign to
disseminate information about U.S. productivity and promote its improvement, were NAB
Joint Board Chairman Edward O. Fritts, Fritts Broadcasting, Indianola, Miss.; NAB
secretary-treasurer Michael Harwood; Ben Hoberman, president, ABC Radio: Don Curran,
president, Field Communications, San Francisco; Arch Madsen, president, Bonneville
International, Salt Lake City, and Mark Smith, vice president, kLas-Tv Las Vegas.

a
Denial affirmed. FCC decision denying renewal of license of Walton Broadcasting Inc’s
KIKX(aM} Tucson, Ariz., has been affirmed by U.S. Court of Appeals in Washington.
Commission in May 1980 denied renewal on variety of grounds, including broadcast of
false report of kidnapping of station personality. Court issued brief, unsigned order saying it
was affirming “generally for the reasons expressed by the commission.” However, panel,
consisting of Chief Judge Spottswood Robinson'lil and Judges George E. MacKinnon and
Malcolm Richard Wilkey, was divided. MacKinnon, in dissenting opinion, said denial of

licensee was not "personally chargeable” with any misconduct n false kidnapping
program and noted that event occurred "over eight years ago, and with no criticism of the
station's operation in these interim years!

a
Environmentalists blocked. FCC has upheld Broadcast Bureau ruling denying fairness
doctrine complaint by several environmental groups against California television stations
KERO-TV Bakersfield, kJeoitv) Fresno, kmMsTirv) Monterey, krer-Tv Redding, KRON-Tv San
Francisco and kTXL(Tv} Sacramento. Environmental groups, including Environmental
Defense Fund, Sierra Club and Friends of the Earth, complained that stations had run
Pacific Gas & Electric ads that advocated construction of new power plants and discussed
limitation of solar energy as alternative. Groups also charged that stations hadn't afforded
reasonable opportunity for discussion of contrasting views in overall programing. Bureau,
however, held that groups hadn't presented "prima facie” case, in that they had not shown
that issue was “controversial” and hadn't demonstrated that stations’ overall programing
had been unbalanced. In affirming bureau, FCC said it couldn't find that stations acted
unreasonably or in bad faith.

renewal constitutes "draconian action” that is “a gross overreaction to the violation" He said
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Bogner Broadcast Equipment Corp.
asked the FCC 1o modity its definition of
““major change™ 1o “‘climinate from that
calegory an application which can have no
technical or interference impact on other
stations.”

Television Center Inc. asked the FCC 1o
treat as a major change only those
transmitter moves ol more than three
kilometers. ““All other changes should be
treated as minor.” it said. O

One for the books

FCC review board upholds denial
of renewal and transfer of

New Jersey station; case
involved illegal payoff to

another applicant for use

as bribe for cable franchise

The FCC doesn’t often get cases like the
one involving West Jersey Broadcasting
Co.. licensee of wnziaMy Mount Holly,
N.J.. and the denial of its license renewal
application. The principal factor in the
decision of the administrative law judge
was the discovery of an illegal $25,000
payofl 1o a company that had been com-
peting for the original authorization grant.
And then there was the alleged reason
given for the payoff —the pavee wanted it
1o bribe local officials in its effort 1o ac-
quire a cable television franchise. The
case, then, is more Runyon than
Blackstone.

It received atiention last week in a
review board decision affirming, in the
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main, the ALJ’s decision and, in addition,
rejecting—in properlv shocked tones—the
proposal that West Jersey be permitted to
transfer the license to one of its principals
since. West Jersey claimed. he is per-
sonally qualified 10 be a licensee.

As recounted by board member Nor-
man Blumenthal for a unanimous three-
member board, the agreement West
Jersey had struck with Burlington-Ocean
Broadcasting Co. to end their competition
for the authorization. back in 1967, was
not limited to the $7,795.76 that West
Jersey agreed to reimburse Burlington-
Oceun for its “legitimate and prudent ex-
penses’” in prosecuting its application. The
commission approved that agreement.

What the commission did not know at
the time and what did not come to its at-
tention until 1976, was that West Jersey
had aliegedly paid an additional $25,000 to
Burlington-Ocean principals Lester and
Frank Allen. West Jersey principal
Nicholas Grand testified at the swation’s
license-renewal hearing that he and two
other principals. Dr. Henry Bisbee and
William McDaniel. had participated in the
sertlement ialks. He also said he delivered
the pavoff: in cash. in an envelope.

West Jersey’s chairman. William .
McDaniel. acknowledged that the $25,000
payment was made. but insisted it had
been intended as an “‘investment’ in g
joint cable television venture. Blumenthal
elaborated in a footnote: “*McDaniel
testified that the $25.000 . .. was needed,
in part, to bribe local New Jersey officials
in obtaiming potential CATV franchises.

McDaniel also claimed that large
unrecorded payments of cash were not
unusual to him since, in a separate milk
business in which he had participated,
‘*kickbacks’ intended to circumvent New
Jersey milk price controls were common.”

The ALJ did not buy McDaniel’s story,
and neither did the review board. But the
fate of the $25.000 payment, Blumenthal
noted, is “‘unknown.’' Frank Allen, to
whom {he money was allegedly given,
denied receiving it. And McDaniel, while
insisting the money was paid, said it may
have beeit returned

The question of the whereabouts of the
$25,000 aside, the review board thun-
derously alfirmed the ALI's decision
denying renewal, with Blumenthal supply-
ing the thunder. **Rarely, if ever. do com-
mission annals reveal a comparable in-
stance of illicit acquisition of a broadcast
license, the acquisition ol which is com-
pounded by glaring misrepresentation
committed In numerous appearances
before this agency,” Blumenthal wrote.

Then, there was the proposal that the
license be assigned to Samuel Michael,
who appears not to have been tainted. Im-
possible. Blumenthal said, in effect. Such
a proposal runs against commission policy
and rule. **In view of the uncontested fact
that the very license which West Jersey
here seecks renewal of was secured in a
manner that renders it—even if only in the
atmospheric sense—void ab initio [from
the beginning]. its brazen request before
us for an intra-company transfer borders
on the incredible.”
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Making the airwaves
private property

Cato Institute analyst argues
that most efficient use of
spectrum would be to allow
broadcasters to ‘own channels’
and ‘exchange them freely’

Deregulation of broadcasting may be a
desirable goal. But it misses the funda-
mental point of how spectrum manage-
ment can be made most efficient. The
answer, according 10 a study from the Cato
Institute. is the development of a system
of private property rights in telecom-
municalions.

The study. by Milton Mueller, an associ-
ale policy analyst with the institute,
a nonprofit, public policy research
organization in Washington, says that
such a system, *‘in conjunction with the
First Amendment, provides a coherent ap-
proach (o tlelecommunications reform,”
and adds: “*By defining a fair and orderly
procedure for trading and protecting rights
in radio communication, Congiess can pro-
tect the public’s interest in justice and effi-
ciency without attempting to exert detailed
control over this dvnamically changing
field””’

Indeed, the study contends that the new
technologies have made broadcast regula-
tion obsolete. It also suggests that current
proposals for freeing broadcasters from
regulation--Senator Bob Packwood's (R-
Ore.) call for constitutional amendment
extending print-tvpe freedoms to broad-
casters and FCC Chairman Mark S.
Fowler’s efforts to secure similar relief
through legislation —do not go far enough.

Neither a greater reliance on
“‘marketplace forces,”” as Fowler urges,
nor the amendment proposed by Pack-
wood, Mueller says, “‘will be effective
unless broadcasters own the channels they
use and are free 1o exchange them freely.

. By failing to define freely transferable
rights in radio communication, the
government is exempting radio com-
munication firms from one of the most
important kinds of market discipline:
market entry, he said.”

Proposals for *‘controlled market’” tech-
nigues for fiequency allocation such as
auctions, lotieries and user fees are inade-
quate. “‘They fail 10 create a free market
with a price system,”’ Mueller says.

Mueller writes of *‘the obsolescence of
the present regulatory framework,” an ob-
solescence with which, he says, it has been
plagued since it was created in the 1920%s.
A sysiem of freely transferable rights, he
adds, **would make the allocation of radio
frequencies responsive to changes in sup-
ply and demand: the government would
not need 10 intervene in response to
changing conditions.”’

Mueller also says a system of property
rights eliminates one of the major obsta-
cles to communications law reform: *‘the
attempt of myriad Specul interests 1o ng
the game in their favor’’



NPR explains
new data service

It will utilize FM subcarrier
to carry information to businesses

National Public Radio entered the infor-
mation age last weck as it announced
details ol u 24-hour digital data delivery
service using FM subcarrier channels. The
service, INC Telecommunications, is a
joint venture of NPR and National Inlor-
mation Uitilities Corp., a McLean, Va.-
based computer information firm.

The venture was reported at an NPR
conference in April (BROADCASTING,
April 26), but NPR President Frank
Mankicewicz and NIUC officials released
further details at a press conference last
week. According to Mankiewicz, NIUC is
financing the venture (estimated at $15
million to start up) and will supply the
software. “"All NPR needs to do is provide
s satellite system,” he said. The data
would be transmitted through NPR mem-
ber sttions’ FM subcarrier channels to
customers where it would be received by a
decoder box, unscrambled and viewed on
a compuler terminal where it can be stored
or printed on another machine,
Mankiewicz said. Mankiewicz also said
that commercial radio stations may partici-
pate in the project i’ there are no public
radio stations in their markets or the
public stations aren’t interested.

According to Mankiewicz, INC, which
is being marketed us an “information nct-
work company.” is an aitempt by NPR 1o
make up for shrinking lederal funding. It
is part of a larger NPR effort to seek alter-
native revenue (BROADCASTING, Nov. 16,
1981). Mankicwicz noted that NPR is
secking to raise $30 million over the next
five yeurs. Ventures such as INC, he ad-
ded, may meet half that goal.

INC, he said, would provide a variety of
information including electronic mail. f-
nancial services, news, video games and
cducationul and training programs.
NIUC's president and chief operating of-
ficer, Jack Ault, said that INC has yet to
linc up any customers, but he cxpects to
appeal 1o both the general public, which
may wish to transmit data, state and local
governments and national and regional
merchandising organizations. [NC plans
primarily 1o serve businesses, expanding
later to include the individual consumer.

A ninc-member board of directors will
be selected by both NPR and NIUC 10 run
the new venture. For now, INC will oper-
atc out of NIUC. Plans are eventually to
move the venture to separate headquar-
ters. Mankiewicz predicted that a pilot of
the data service would be completed by
December. Full-scale operation is to begin
by the end ot 1983. NPR and participating

Mankiewicz

stations will receive lees for their satellite
services, and NPR will share a percentage
ol the overall revenue. The ratio,
Munkiewicz explained, would depend on
the revenue. The lower the revenue, he
said, the larger the percentage NPR will
receive. The smallest cut NPR could
receive is 20%, he said. The public radio
network, he also pointed out, owns a small
percentage of the firm.

Mankiewicz estimated that INC could
yicld up to $15 million in revenues tor
both stations and NPR. Roughly $10
million of that would go to stations. When
asked it NPR was liable for financial
losses, he replied: **No. but we would lose
time and the opportunity to explore other
cnterprises. But we’re prepared 1o take the
risk.”’

The scrvice, he noted, is compatible
with any home or business computer. The
decoder box will be supplied and paid for
through subscriber fees, though prices
weren’t released. In addition to data infor-
mation, ulility companies could use the
service 10 monitor overloads.

NIUC will form a soltware division 10
be operated by Steven Wozniak, founder
of Apple Computer. A franchise group to
market INC products and services will be
run by Kemmons Wilson of Holiday Inns.

Concerns have been raised that the
radio reading services now carried by some
public radio stations on their subcarrier
channel might be dropped in favor of INC.
Mankiewicz, in an effort Lo assauge those
concerns, said NPR was not *‘preparing to
drop the service.” He pointed out that ol
the 55 NPR stations providing radio read-
ing services, none have said they would
drop it for INC. He noted, 100, that NPR
has petitioned the FCC for a rulemaking
to permit the use of a new subsidiary com-
munications authorization (SCA) techni-
que that would squeeze in an extra subcar-
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rier channel. That channel would assure
room for both services. NPR also is await-
ing an FCC rulemaking to allow the use of’
subcarrier channels by noncommercial
stations for commercial purposes. |

The AT&T point
of view on new
information
services

Women in Cable hear phone
company executives describe
data and videotext plans

Three AT&T executives were provided a
forum by Women in Cable in New York
for their side of the story in the ongoing
battle with the cable industry over which
should be able to provide what services in
the consumer and business marketplaces.

Robert Bozzomo, a network planning
executive with Ma Bell, said the company
will implement a nationwide integrated
services digital network that the company
has been working toward since 1962. Why
digital? According to Bozzomo, there
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are ot least three good reasons: The cost of

insiituting such a network on a cost-per-
bit basis is coming down, user applications
are growing and so is marketplace demand.
Applications, he noted, include everything
from voice, alarm services and telemetry,
response inquiry, to data facsimile and full
motion video services. As 1o AT&T’s slice
of the up-and-coming information
management services, Bozzomo said,
“we're not saying we want it all, [but
rather] we want to work with you [cable].
we have something to offer.”

AT&T's Andrew Bulfer, a resident
marketing specialist, reiterated a promise
made by @ company vice president, Randy
Tobias, at the National Cable Television
Association convention that Bell had no
intention of getting into the “‘traditional™
cable business. That pledge does not cover
such new fields as videotext or other home
information services. Bulfer noted that so
far some $500 million has been invested in
the development of videolext worldwide,
with $100 million of that being devoted to
U.S. projects. How much of that was
AT&T money he wouldn't say. Nor was he
able 10 reveal AT&T figures for the pro-
jected overall size of the information man-
agement services market in 1985 to 1990
or whal percentage of that market AT&T
was hoping to tap in those years.

Bulfer declared the recent videotext ex-
periment in Coral Gables, Fla., conducted
by AT&T and Knight-Ridder, a success,
indicating that some of the participating
consumers almost ““kicked and screamed
when we took the terminals out of their
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houses.”” The real acid test, he suggested,
would come with a planned 1983 videotext
experiment in South Florida with K-R
where “*we'll actually charge real dollars.”
How many real dollars will be charged per
subscriber has not been determined, but
the venturers expect to draw 5,000
subscribers by the end of the first year
(fourth quarter 1984).

Richard Thayer, with the government
relations division of AT&T in Washington,
contended that up until Jan. 8 of this year
when the company entered into a setile-
ment with the Justice Department over
the latter’s long-pending antitrust suit,
and which provided for divestiture of the

Bell operating companies, Congress lelt
that the Justice Department suit **should
run its course™ regardless of subsequent
legislation. *‘Somehow or other,” said
Thayer, **things changed a little bit,”’ with
the announcement of the setilement.
“Congressman Tim Wirth and a host of
our competitors have decided that they
have seen competition on the horizon and
are not sure they like it quite as much as
they thought they would.”” Many of those
who wanted to ‘*do away with the con-
straints on the marketplace, are now down
in Congress lobbying strongly for many of
those constraints™ they had fought against
previously. O

for instance, will retail for $5,955.
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M/A Com developments. Folks at M/A-Com are keeping busy, judging by presentation
company chairman, Dr. Lawrence Gould, made to security analysts. Among new projects—
digital mobile radio Gould said he couldn’t talk much about, and broadband tiber optic
local residential loop for telephone companies that would have video capabilities and "will
be cost effective with cable! Gould, responding to analysts' questions, indicated M/A-Com
talks with HBO on manutacturer’s bid for HBO encryption system are in sensitive stage.
Evidently, M/IA-Com’s bid is higher than competitors’, and programer has to decide if, and
how much, additional features of system are worth.

Branching out. Westwood One, Los Angeles-based producer/distributor of sponsored
radio programs, has created Westwood Cne Recording as mobile recording subsidiary.
Company has built mobile studio for on-location remote recording of music programing for
many of Westwood's 21 national programs and leasing to other artists and producers.

HBO sights pirates, sinks same. Home Box Office has won injunction against eight
Philadelphia retailers of microwave equipment charged with pirating pay television
services. Restraining order issued by Judge Louis Pollack of US. District Court for Eastern
Pennsylvania joins similar rulings from federal courts in New York, Denver and Miami.

Satellite master. Four-thousand, five-hundred dollars and four hours are all it takes to buy
and install Channel Master's new 10-foot earth station with 120-degree, low-noise
amplifier (LNA), 24-channel recever, modulator and manual mount (model 6172).
Ellenville, N.Y, maker of television antennas has eight different models in new generation,
each representing different combinations of dish (either 10-foot or 12-foot), LNA and other
teatures. High-end model 6278 with 12-foot dish, 100-degree LNA and motorized mount,

Dishing it out. For do-it-yourselfers who want to expand to world of TV viewing, Tab Books
has published “Build a Personal Earth Station for Worldwide Satellite Reception.” in it,
technical writer Robert J. Traister of Front Royal, Va, tells how to install receiving station at
relatively small cost and with "little more trouble than setting up a sophisticated hi-fi
system.” Traister prefaces manual with review of standard TV reception principles and
history of medium. It segues into explanation of how communications satetlites function
and how microwave signals work. It also deals with reception methods and microwave
antenna and feedline operating techniques. Detailed instructions tell where and what
equipment is available, how to assembile, and procedures for tuning and alignment.
Included is listing of TV satellites by orbital position and programs available from them.
Book is $15.95 hardbound and $9.95 paperback. Tab Books is in Blue Ridge Summit, Pa.

New from $BE. Society of Broadcast Engineers inc. has announced it has added entry
level of certification to its certification program: broadcast technologist. Certification can
be obtained by holders of valid FCC first class operator license or by those who can pass
proficiency examination. For copy of application and SBE program of certification booklet,
write: Certification Secretary, Society of Broadcast Engineers, PO. Box 50844, Indianapolis,

Switching birds. Eastern Microwave Inc, resale carrier that was given notice

by Viacom to vacate transponder 17, Satcom IlI-R, used by EMI to transmit signal of
superstation wor-Tv New York, has negotiated deal to switch to Westar system. For month
of July, EMI will lease transponder 5-D on Westar IV from rights helder Wold
Communications to transmit wor-Tv signal, swilching to Westar V {transponder 2-D) when
that satellite becomes operational in August. EMI will have access to that transponder for
life of Westar V, subleasing from Wold for first two years, then from Group W, which
assumes leaseholder rights from Wold at that time.
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Neustadt suggests loose government
on electronic publishing

rein

In new book, former White House
aide says teletext and videotext
should be allowed to grow

with little regulation

Electronic publishing, t(hat marriage of
publishing and telecommunications tech-
nology thal once seemed futuristic in con-
cepl, is now struggling to gain a foothold in
the country’s economy. And, to aid in the
process, a book is on its way 10 the book-
stores. It is “The Birth of Electronic
Publishing,” by Richard M. Neustadi, a
tormer White House aide now praclicing
law in Washington, and it not only serves
as @ detailed guide lo the new service, it
suggests policy for the nation’s policy
makers 1o follow in developing a regulato-
ry framework: Essentially, it calls for
“minimum government intervention and
maximum f{reedom to cxperiment.’” The
field is so new, Neustadt says, *“itis hard to
be contident about the ‘right’ answers””

The book, published by Knowledge In-
dustry Publications Inc., of While Plains,
N.Y., and London, is scheduled for
publication today, the first day ol .1he
three-day Videotext 82 conference, {0 be
held in New York Lo celebrale and help
promote the elements of electronic
publishing—videotext (the two-way in-
teractive service offered over cable and
telephone lines) and teletext (the one-way
service offered by broadcasters and cable
systems) and the industries whose tech-
nologies are merging into them.

Neustadl, who served in the Carter
White House as « member of the domestic
policy staft specializing in communications
and is now with the law firm of Kirkland &
Ellis, notes in the introduction to his book
that electronic publishing —which provides
information in text and graphics—is not
yet mentioned in law or regulation
(although the FCC is preparing to issue
rules authorizing broadcasters (0 otter
teletext service over the vertical blanking
interval of their television signal).

Thus, with a virtually clean stale on
which regulators can write, Neustadt sug-
gests that they follow the principles the
U.S. adopted 200 years ago for print—
*freedom for publishers and diversity for
audiences”” But he does see a need for
some government regulation, particularly
in restructuring AT&T

He makes these points:

® The content rules now imposed on
broadcasiers by the Communications Act
“should not be extended to electronic
publishing.” The medium offers sufficient
diversily of voices and enough user con-
trol over the information received 10 obvi-
ate the need for those rules.

Neustadt suggests that the FCC classify
broadcast teletext as a ‘“‘hybrid’" —
although he points out that approach may
not survive court scrutiny—and (o drop its
rules for videotext via cable. At the same
n'me, Neustadt says the commission

should make clear its deregulatory Stance
does not open the field Lo state and local
regulation.

® Sysiem operators should be free to
make any kind of business arrangement
they wish. Broadcasters should be allowed
1o provide advertiser-supporied or
subscription services and Lo provide **ad-
dressed™” services, so Lthey can use eletext
for electronic mail. They also should be
allowed to originate content or to rely on
imformation providers. And cable systems
should be permiited to carrv or delete
broadcasters” VBI teletext signals. (In
other words, the existing must-carry rules
applying to local television signals would
not apply.)

There should be no rate regulation for
information services. Rates for the dial-up
information provided by telephone com-
panies are now regulated; but extending
that regulation to videotext ““could impose
needless delays and costs on carriers’ ser-
vices at a time when others will be provid-
ing identical services without regulation™

The exceptions (0 deregulation that
Neustadt suggesls arc based on his feeling
that the new technology poses problems
for some social values. He would, tor in-
stance, retain the equal time rule as it ap-
plies to paid advertising and the require-
ment o identify sponsored material. The
first, he says, ‘‘protects the political pro-
cess, and the second avoids deceiving
readers.”” Neither one, he says, is burden-
some.

Neustadt also suys Congress should
close toopholes in the laws against eaves-
dropping that have been opened by (he
new technology and adds that videotext
sysiem operatars should adopt voluntary
codes Lo prevent nususe of the personal
information on subscribers that will be
stored in the sysiems' compulers. And
Congress, he says, should take care to
keep the Copyright Act current with the
developing etectronic publishing tech-
nelogy.

He also believes a mandatory technical
standard is needed to encourage produc-
tion and purchase of terminals. But he
would prefer that the standard be arrived
at through a consensus of industry mem-
bers. Imposition of one by government,
he says, ‘‘would impinge on electronic
publishers’ freedom to experiment.”

But beyond the question of the behavior
of those in the field, Neustadt sees a crili-
cal role for government in promoting
diversity of voices. Indeed, his interest in
deregulation gives way to a perceived need
10 maintain a tight rein where AT&T is
concerned.

““‘As long as the telephone network is
the only way to reach the general public
with videotext.,”” he says, ‘‘there mus! be
strict enforcement of carriers’ obligation
to provide transmission service to all,
without discrimination” And, he says, that
‘‘until there is competilion in two-way
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transmission, it may be desirable to
restrict carriers’ clectronic publishing ac-
tivities il carriers do become electronic
publishers.’”

Neustadl sces cable television as
another potential bottleneck in the ability
of information providers Lo transmil
messages to homes. And while it is (00
soon o Say whether cable could realize
that potential, he says, it would be well to
start debating the question of whether to
require cable systems 10 lease channels to
those who want to offer information ser-
VICES,

Government intervention in those arcas
is important, Neustadl says, because of
electronic publishing’s potential for
vigorous competition—""it ofters even the
smallest information providers the chance
Lo distribute their products and ideas lo a
national audience' —and be¢cause
“deregulation is premised on diversity””

The book—sublitled “"Legal and Eco-
nomic |Issues in Telephone, Cable and
Over Lhe Air Teletext and Videotext’ —is
an outgrowth of an article Neustadl ¢o-
authored for the Federal Communications
Law Journal last year (BROADCASTING.
Sept. 7, 1981).
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Canadians gear
up for pay cable

Of six licensees chosen to
provide service, two will offer
national programing; mix to be
similar to that shown in U.S.
except for required quotas

of native-produced material

Early next spring, Canadians will get their
first taste of pay television on cable when
six programing services (two national,
four regional) are scheduled for launch.

The two companies with national
licenses, First Choice Canadian Com-
munications and Lively Arts Market
Builders, are busy lining up product that
meets the specifications of their licenses
and negotiating with cable operators 1o car-
ry their services.

The Canadian Radio-Television and
Telecommunications Commission
awarded six licenses in March, four to
companies programing general entertain-
ment to their respective regions, one to
First Choice for general entertainment
and one to Lively Arts for cultural pro-
graming.

The awards to First Choice and LAMB
survived appeals. Lively Arts won over
two other bidders, while First Choice was
one of 28 original applicants.

First Choice will resemble a Canadian
version of HBO. Indeed., it will be talking
to the same preduction houses for the
Canadian rights (0 many movies seen on
U.S. pay services. First-run movies will
make up 70% of the service, with variety
shows, specials and dramas filling out the
rest.

One of the hopes of the CRTC was 1o
aid the Canadian film and television in-
dustry by providing capital infusion for the
making of more Canadian, as opposed to
American, programing. First Choice said
90% of its ‘‘special presentations’’ will be
Canadian. The percentage of Canadian
content on First Choice is supposed to
reach 50% in 18 months. First Choice
plans to spend $1.5 million on the creation
of a Canadian Creative Development
Board in the launch year and $13.7 million
per year when the system reaches
maturity.

To recoup its initial investments, kirst
Choice is relying on a penetration of 41%.
Cable now reaches 4.3 million homes in
Canada. If First Choice reaches that
penetration mark— 1.8 million homes—it
stands to bring in revenues of $27 million
per year, based on its planned pricing of
$15 per month.

Donald MacPherson, president of First
Choice, said the company *‘is negotiating
the split with cable operators,” some of

whom will have to upgrade their systems
to carry the additional pay services.
Canada has had basic cable for 25 years,
but without the impetus of pay and other
specialized programing services, many
systems have remained at 12 channels.

First Choice is also negotiating with
Hollywood producers for movie rights and
will find itsell in competition with the
regional service for Ontario, both for
viewers and film product. Ontario alone
contains one-third of the Canadian
population. First Choice also is negotiating
for transponder rights on Anik C, which
will be launched on the space shuttle later
this year.

First Choice will follow the scheduling
pattern found in U.S. cable programing. It
will use a repeat pattern in its 24-hour
block and it will send out two signals, one

all English and the other half English and
half French.

First Choice is funded by 10 indepen-
dent investors, none of whom have other
broadcast or cable holdings. Manufac-
turers Life Insurance and Empire Co.,
each with 5%, are the largest investors.

In addition to MacPherson, a 30-year
Canadian broadcasting veteran and a
former vice president of the Global Televi-
sion Network, officers include Gordon
Sharwood, chairman: Joan Schafer, vice
president, programing; Gilles Ste-Marie,
vice president, French programing; Rifl
Markowitz, vice president, export
development, and David Roffey, vice
president, finance.

The Lively Arts programing package will
include a mix of theater, opera, dance,
music, children’s programing, foreign
films and ‘‘classic popular films," accord-
ing to its president, Ed Cowan.

The service, to be called C-Channel,
will program 42 to 60 hours per week, 6
p.m. to 2 a.m., seven days a week. It plans
1o repeat titles six times in two months.
Cowan said the service will be “‘quite na-
tional’* For instance, he said, a viewer in
western Canada who may never travel to
Toronto to see the national opera will be
able to view it on Lively Arts.

Cowan expects pricing to be in the
$15-3$20 per month range for subscribers
and estimates start-up costs at between $7
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million and $10 million. Lively Arts pegs
penetration for its service at 7.5%
(330,000 homes). Its programing break-
down will be 40% arts, 40% films (with no
more than 5% being top grossing films)
and 20% children’s programing. The
CRTC specified that Canadian content of
Lively Arts be 30% in the first year, rising
to 40% in year five. The dollar figures
amount to $66 million for programing
over the first five years, $35 million of
which is slated for original Canadian pro-
duction.

Cowan, former president and publisher
of Saturday Night magazine and one of
the founders of ciTy-Tv Toronto, will be
joined by theater director Hamilton
Southam, Lively Arts chairman, and a
broadcast veteran, Robert Anderson,
Lively Arts vice president.

Jurisdictional disputes may force a
launch postponement. Government offi-
cials in both British Columbia and Quebec
have said they will require the national ser-
vices to apply for a provincial license to do
business in their provinces. First Choice’s
position is that the CRTC issued a national
license and no other regional licenses are
needed. If negotiations aren’t successful,
the issue could go to court.

Both services are required to launch on
or before April 1, 1983. Advertising and
direct sales campaigns are 1o begin late this
year, with one free week of programing
slated 1o precede launch day. First Choice
plans to spend $23 million in the first year
for marketing, and $10.7 million per year
thereafter. O

NATPE resolves
Larsen problem

Board action will allow
president to remain; Back
hired to fight syndication

and financial-interest changes

NATPE International President Charles
Larsen will continue to hold that office for
a full term through the organization’s an-
nual conference in March.

A government relations consultant has
been hired to fight for retention of the
FCC’s financial-interest and network syn-
dication rules. A director of development
10 generate new revenue also was named.

Goals for the March 17-22, 1983, con-
ference in Las Vegas were endorsed.

Those were the key decisions and ac-
tions of the NATPE International board
which met in Las Vegas (BROADCASTING,
June 21).

The question of Larsen’s eligibility to
remain as president was resolved. While
still on waBC-Tv New York’s payroll,



Larsen no longer is program director there
and not yel a programer elsewhere.
NATPE’s by-laws have been described as
“murky' regarding this situation.

The board gave Larsen its support by
unanimously referring the matter 1o a
committec that won't report back until Oc-
tober. By then his eligibility will be a non-
issu¢ because the by-laws don't question
employment when a conference is less
than six months off.

George Back, former NATPE executive
director, now officially is the organization's
part-time government relations consul-
tant. Back, who has lobbied for NATPE
first on the prime time access rule front
and now on the financial-interest and net-
work syntlication rules, takes on as his ma-
jor assignment the rallving of television
station executives against network efforts
to return to the domestic syndication
market.

Hired as a full-time director of develop-
ment, as ol Aug. [. is Ron Gold, vice

president of Arc Television Services.
Gold, who will give up his seat on the
NATPE board, will have responsibility for
space sales in NATPE's PD@Q house organ
and conference guide, developing ways lo
bring more revenue to the organization.

Among the consulting contracts
renewed by the board was that of March
Five Inc. as PD@ publisher. Bob Bern-
stein, March Five Inc. president, also con-
tinues as NATPE’s director of public re-
lations.

The board also endorsed a list of
“*mutual goals™ of NATPE and the Asso-
ciation of Program Distributors—the
results of negotiation between Larsen and
Hal Golden, Worldvision Enterprises ex-
ecutive vice president, marketing, who
heads the APD group of syndicators seek-
ing change in NATPE.

The goals—described later by Golden as
working points and not necessarily final
agreements—call for three full exhibition
days—Friday, Saturday and Sunday

T S W e S el e, T o R e e, e e ™ O O Ty S W W m we T e S
ESPN-Nielsen unveil new measurement report

Calling it an “‘industry breakthrough™
ESPN {ast week gave the advertising in-
dustry a rundown of the “*‘comprehensive
audience report’” the sports network and
A.C. Nielsen have developed to *“provide
the [cable] industry with necessary data to
more properly evaluate network cable's
audience.”

According 1o the New York presentation
for some 500 agency staffers hosied by
ESPN vice president, advertising sales,
Mike Presbrey, the quarterly reports will
be divided into three sections—a summ-
ary of 15 standard and special dayparts, a
summary of four broad dayparts for major
sports, news and feature programs, and
the broad daypart data regrouped by in-
dividual sport (10 to 15 sports, given the
time of year). Metered average household
ratings, audience composition from
Nielsen Station Index diaries, and metered
household ratings for selected Nielsen
Market Sections Data breaks will be pro-
vided lor each of the three report sections.
The format for the reports is shown below.

According to ESPN, the first such report
from Nielsen is scheduled to cover the
fourth quarter of 1982, and will be available
by next February. ESPN also says it has in

.

progress with Nielsen a “*major study™ of
product usage by ESPN viewers, using a
product base of 100 categories.

The sports network presented the agen-
cy executives with a look at some past
research, such as an Arbitron study of last
November's network sweeps period that
put the ESPN average prime time rating
for total adults at 4.0, and showed 48% of
ESPN subscribers viewed the service in
the average week. A tracking of Nielsen
coincidentals by sport put professional
boxing at the top of the ratings list, with a
4.5 average rating. At the bottlom was ten-
nis with 1.2. {Those figures are, of
course, within the “‘universe’’ of ESPN
homes.) And the network didn't stint on
data to show the advertisers that ESPN not
only delivers more men {58% more) than
the broadcast networks, but also that *‘the
ESPN viewer is a more upscale, better
educated wage earner than the U.S.
average.”

In a final shot, the buyers were pitched
an “ESPN third anniversary package' for
July 10 September—a schedule of 100 30-
second announcements ‘"in a wide
spectrum”™ of events, for a package price
of $50,000.

HH

I Daypart Summary (A) X X X
il Daypart by Sport (B} X X X
11l Sport by Daypart (B) X X X

Average audience

HUTV RTG (000) SH Cume

Nielsen quarterly report format for ESPN

Viewers Market
per household sections data
8 4
Broaks Categories
X X X X
X X X X
X X X X

Viewers per Market sections
Dayparts household data
(A) 15 Standard and Speciat Adult Men by Age Income
Dayparts
(B) 4 Broad Dayparts and 10-15 Adult Women by Age Education
Sports Depending on Time Teens Family Size
of Year Total 2-1 County Size
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{March 18-20) —with an optional exhibi-
tion period Monday afiernoon. The con-
ference would open the day before the ex-
hibition starts. -

No events will be scheduled during ex-
hibition time and two evenings will be free
of NATPE activities for distributor din-
ners and the like. Conversely, distributor
activities will not be scheduled against
NATPE evening activities such us the Iris
Awards ceremony.

Exhibition fees have been Irozen at
1982 levels: $2 per square oot in suites
and $4 on the exhibition floors. Another
goal is to “‘work to formulate company
registration fees for associale members,
based on square footage of exhibition/
hospitality, that will include full registra-
tions for a number of their emploves with-
out additional charges

NATPE also has worked out an arrange-
ment with the Las Vegas Hilton for addi-
tional exhibitor set-up time to avoid the
overtime costs many incurred last year.

As for the foreign, cable and home
video participation at the conference—
groups that APD wants de-emphasized
there—the only goal relating to them calls
for conference badges to be *‘color-coded
to indicate type of membership, wype ol
business and foreign/domestic location.™

Other goals range from **elimination of
sweepstakes, giveaways and hype™ to “‘en-
courage 100% registration by associate
member companies, thus reducing the
burden on those currently complying with
[the] legitimate registration process.” O
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Ratings Roundup

ABC-TV returned to the winner's circle
for the week ended June 20, scoring a
prime-time 13.0 rating and 26 share to
CBS-TV's 12.5/25 and NBC-TV's
11.8/23.

While rerun programing dominated
the three lineups, the week's top-rated
show was an original Barbara Walters
Special which earned a 23.5/42.

CBS won Monday, Friday and Sunday;
ABC took Tuesday and Saturday, and
NBC led on Wednesday and Thursday.

Each network had one night when it
averaged above a 30 share: ABC on
Tuesday (19.4/36) with series repeats
and the Walters special featuring Clint
Eastwood, Willie Nelson and Carol Bur-
nett; NBC on Thursday (16.2/31) with all
reruns, capped by a 20.7/39 for Hill
Street Blues, and CBS on Sunday
(16.4/33) with an original 60 Minutes
and the rest reruns.

Fifteen of the week's 67 programs
were first run. Among them, an ABC
News Closeup: Oilscoreda 9.3/17; NBC
Reports: For Every Violence, There is a
Victim brought an 8.4/18, and CBS Re-
ports: The American-Israeli Connection
suffered a 5.2110.

ABC Monday Night Baseball (Mets vs.
Pirates and Yankees vs. Red Sox), i its
second prime-time broadcast this
season, scored a 12.2/22. The network
also had prime-time golf on Sunday, with
U.S. Open coverage bringing a 9.6/25
from 7 to 8 p.m. The previous evening,
ABC had returned the 10:30-11 pm. slot
to local stations, due, the network said,
to its extended golf coverage.

The NBC Nightly News came out of
the basement in the early evening news
ratings during the week. The CBS Eve-
ning News with, Dan Rather won with a
10.7/24 to NBC's 9.8/22 and ABC World
News Tonight’s 9.6/22.

The First 20
1. Barbara Walters Special ABC 235142
2. Too Close For Comfort ABC 216137
3. Hill Street Blues NBC  20.713%
4. Three's Company ABC  20.2138
5. Trapper John, M.D. CBS  19.5/36
8. M®A'SH CBS 19.0134
7. Jeffersons CBS 187133
8. Gimme A Break NBC 181722
9.  Five Days From Home
{movie) NBC 169/
10.  Love Boat ABC  168/35
11, House Calls CBS 16829
12, Alice CBS  16.5/31
13.  WKRP in Cincinnati CBS 163/
14.  Diffrent Strokes NBC  16.1/30
15. 20120 ABC 155129
16.  Fall Guy ABC 15.5/28
17. 60 Minutes cBs 153138
18.  Quincy M.E. NBC 15228
19.  Charleston (movie) NBC 15027
20. One Day At A Time cBS  14.3:28
20.  Laverne & Shirley ABC  14.3/28
The Final Five

63.  One Of The Boys NBC 7617
64.  Father Murphy NBC 7.4118
65. TV Funnies NBC 68116
66. Flemingo Road NBC 6.5M12

67. CBS Reports: The Amer-
ican-Israeli Connection CBS 5210

Lord Grade returns

London showman is back in
the business as chairman-CEQ
of Lear-Perenchio’s Embassy

Lord Grade, the British entertainment
industry executive who iwo weeks ago sev-
ered his remaining ties with the London-
based Associated Communications Corp.,
has joined Embassy Communications as
chairman and chief executive for the
newly created Embassy Communications
International.

The announcement was made in Lon-
don last Wednesday (June 23) at a news
conference attended by Embassy owners
Norman Lear and Jerry Perenchio, along
with Embassy Communications’ chairman
and chiefl executive officer, Alan Horn,
and its president and chief operating of-
ficer, Charles Weber.

Grade had spent the last 30 years build-
ing ACC, but gradually disassociated him-
self from the company when Australian
businessman Robert Holmes a Court took
over the firm earlier this year. Grade
resigned his position as ACC chairman
and chiefl executive officer in January and

as 4 board member in April. He stepped
down as deputy chairman of ITC Enter-
tainment Corp., ACC’s United States sub-
sidiary, and was released from his employ-
ment contract with the parent corporation
(““In Brief,”” June 21).

According 1o an Embassy release,
“Grade will work closely with Horn and
Weber in all aspects of the entertainment
industry domestically, as well as interna-
tionally”” Qther sources indicated that
Grade’s primary involvement will be in
feature film production.

Embassy Communications Interna-
tional will be based in London with other
offices and representatives around the
world. The company plans involvement in
‘*all facets of production and distribution
for theatrical, television and ancillary
markets, such as videocassettes, videodisks
and cable.”

Embassy’s theatrical sales and market-
ing arm, Embassy Pictures International,
will be represented in London by its presi-
dent, Rolf Mittweg.

Embassy Communications is a joint
venture formed by Lear and Perenchio last
year, incorporating Avco Embassy Pic-
tures and segments of Tandem/T. A.T. Pro-
ductions. O

P = — - . ———= ]
ABC latest network to pull back on 24-hour
satellite radio service; soft market cited

The decision by ABC Radio to ‘‘delay in-
definitely” the siart of Superadio, its 24-
hour satellite music service {“‘In Brief)”
June 21), may well be a harbinger of addi-
tional cutbacks in the network radio
universe.

An executive at another network noted
that there are about 30 networks, some
full-blown and some hybrid, fighting for
affiliates and advertising revenues. He ex-
pressed doubt whether there are enough
viable markets for affiliation and sufficient
advertising dollars available for all 10 suc-
ceed. ‘“What does network radio amount
10?"" he asked. ‘‘Perhaps $200 million.””

ABC Enterprises said its move was dic-
tated by the advertising environment. A
spokesman said advertising prospects were
bright at the time the concept was con-
ceived. He said ABC intends to continue
to ““monitor the marketplace for a more
favorable time to introduce the service.”

A network executive agreed the
marketplace for network radio has been
soft this year but felt that Superadio’s
main problem was it had only six affiliates.
In addition, he believes its approach of
aiming for major markets instead of
smaller markets may have hurt the affili-
ates picture.

The shake-out period for radio networks
already has begun. The United States Net-
work has delayed its start, the RKO Radio
Network has reduced its programing and
staff and Enterprise Radio, a sports net-
work, suspended operations last year after
eight months.

Gary Carr, vice president, director of
network operations, SSC&B Inc., cap-
sulized the emerging network radio situa-
tion as follows: there aren't enough strong
affiliates; the audience is becoming in-
creasingly fragmentized and there is a
surplus of networks to serve them, ]

Viomitors

hours start January 1983.

accounting.

‘BJ/Lobo’ offerings. MCA TV claims 40 markets so far for The BJ/Lobo Show, from off
network BeJ and the Bear and Sheriff Lobo series. B.J/Lobo is available as original 86 (49
BJ and 37 Lobo) hours or B6 edited half-hours. Hours begin running in September; half-

TV Pac-Man. Pac-Man, new animated series adapted from video game character, has
been added to ABC-TV's new Saturday morning line-up beginning Sept. 25. Show will air
during 90-minute block (8:30-10 a.m. NYT) with Little Rascals and Richie Rich. Prime-time
Pac-Man show also is planned as children's Christmas special.

Pullback. ABC-TV is reducing pilot production for prime-time series by 10% to 15%,
according to ABC Entertainment President Anthony D. Thomopouios. Cutback is part of
network cost-cutting move that includes greater reliance on videotape as production
medium, dropping some expensive elements of programs, and firmness in cost
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As top-level executives from the
respective parents of cable’s newest
offspring look on, the industry’s
second 24-hour news network goes
on the air with the story of a

royal birth in Britain; festivities

at SNC headquarters include Pierce,
Ritchie, Scott; advertisers named

The birth of the latest heir to the British
throne was the first story seen by those
who witnessed the birth of the newest ci-
ble news service—Group W and ABC's
Satellite News Channel 1. Precisely al
L1 a.m, last Monday (June 21), the visage
of SNC | anchor Jose Grinon replaced a
slide of the SNC logo as the image beamed
from Stamlord, Conn., 10 Westar IV and
back to, Group W says, over 2.6 million
cable homes. Effecting that transition at
Group W’'s routing switcher was the man
who helped launch commercial radio for
Group W and an entire industry in 1920,
Leo Rosenberg. the announcer for
KDKAtAM) Pitisburgh’s first broadcast in
1920.

The SNC launch provided an occasion
lor two days of speechmaking and
festivities and lor the release of some
details SNC's guardians at Group W
Satellite Communications had kept secret:
the individual cable sysiems so far com-
mitied to launch the service and the iden-
fities ol the 12 advertisers buyving network
time on the service. GWSC also an-
nounced a new regional affiliate station,
wive-Tv Buffulo, filling the western New
York hole in the lincup of brouclcast sta-
tions supplying regional news feeds for
SNC |. {That lcaves three regional gaps:
both halves of Texas and the Southwest.
Cuble subscribers there have 10 make do
with the national l'eed for the time being,
although SNC President Bill Scott said
another might join by week's end.)

GWSC semior vice president, aftiliate re-
lutions, Lloyd Werner, were Ford Motor
Co.. General Motor’s Chevrolet division:
Chrysler Corp.. American Motors Corp.:
Kraft Inc.; Radio Shack: United Van Lines
{which landed the first commercial spot in
the SNC | feed); Corve Wines: Ace Hard-
ware: Olympic Stain: American Fur Indus-
try, and Charles Schwab. Werner also
claimed letiers of intent from five other
national advertisers. Their schedules, he
said. varied between 10 und 32 weeks,
with GWSC willing to accept schedules up
10 52 weeks at guaranteed prices. “Five-
year conlracts arc sheer insanity.” Werner
siid—a thinly-veiled snipe at some other
advertiser-supported cable networks that
made below-rate-card deals in return for
long-lerm commitments. SNC won't do
that, the GWSC cexecutives later said. nor
did they cut prices in the weeks before the
launch in order 10 increase advertising.
On the cable system side. Group W ca-
ble systems account tor 87 of the total 309
systems listed by GWSC as committed 1o
carry SNC 1 by the end of 1982, While
conceding there have been some sysiem
additions and deletions since GWSC first
announced the 2.6-million-homes-at-
launch figure back in May, Werner
cltaimed that number is still “‘operable’

Werner also upgraded the homes figure for,

sysiems alreadly commitied to deliver by
1983 —that will be 8 million, up from 7.5
million.

Aside from Group W, some major
MSQ’s that were lisied as having systems

The 12 advertisers announced by

Proud parents. L-r: Scott, Ritchie, Baker, Hayes
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commiued 10 carry SNC betore veurend
1983 were Times Mirror—26 systems (20
unnamed):. Cemury Communications—
24 systems. but no breakdown of them:
Cublevision Systems—one system: Com-
cast—four systems. Harron—four
systems. and Adams-Russell—three
systems.

Wwerner said a deal with  Amernican
Television & Communications 1s “waiting
lor a signature.” one with Cox Cable is “in
final negotiations™ and Tele-Communica-
tions Inc. will be putting SNC | the Na-
tional Program Scrvice it is pulling
together for its systems. The last three
deals arc not included in the 2.6-million-
homes-at-launch count. However, Werner
said, the three MSQO's will be *‘grand-
fathered™" 1nto the 50 cents per subscriber
bonus GWSC was giving systems Signing
up before taunch. (GWSC still has not
decided what bonus 1t will be paying
systems signing alter launch, although it
will be “substanually reduced” from the
50-cent level.)

SNC also announced a scries ol recipro-
cal advertising arrangements it's muade
with®three cable services: USA Network,
Black Entertainment Television and
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GIVE US 18 MINUTES.
WE'LL GIVE YOU THE WORLD.

ABC's Fred Pierce

ESPN. plus the magazine Business Week.
That McGraw-Hill publication figures in
another arrangement announced last
week., The magazine will provide SNC
with The Business Week Report a twice-
hourlv wrap-up ol breaking business sto-
ries. the segments are 0 be written and
produced by Business Week correspondent
Jim Newman, who moves to SNC’s Stam-
ford headquarters.

Reporters on hand ftor the pre-launch
briefing also were provided an overview of
the marketing efforts GWSC is making on

publications and a television spot GWSC
will be running on cable and broadcast
outlets. {The spots will only run on one of
the three commercial networks (ABCI,
the other two refused to take them.)

Duving the launch itself, reporiers and
other guests gathered into the offices of
SNC executives overlooking the
newsroom, while a few were allowed to
join the technicians in GWSC’s transmit-
ter control as Leo Rosenberg got another
chance to make history for his oid
employer, Westinghouse.

for dinner at the Stamford Yacht Club,
which shares an iniet off Long Isiand
Sound with GWSC, 10 help Group W
honor Rosenberg as ‘“‘anchor emeritus™
for SNC. On hand were Group W Chair-
man Dan Riichie: ABC Executive Vice
President Fred Pierce, who pronounced
his company “‘proud to be associated with
such a worthy offspring of two very strong
communications companies,”” and Bill
Scott, who brought along a tape of the first
commercial broadcast, Rosenberg report-
ing the Harding/Cox election returns. The
anchor emeritus, recounting some anec-
dotes of his early days in radio, said ot his
own role in communications history, that it
was ‘‘an accident ... [ don’t deserve all
these honors.”

Al other opportunities for speeches,
Dan Ritchie was 1o call SNC’s launch *‘a
dream come true,’ and congratulate Bill
Scott, joking that the new service ‘‘is
much better than we hoped for” Scott
spoke of ‘‘the hundreds of people in that
building for whom | am thrilled.” asking
particular mention of Senior Producer
Paul Gluck. **On the floor, he is president
of Satellite News Channels,” Scotl said,
adding: “*He can order me to type stories,”
and has done so. Absent from the
ceremonial events were the peoplie most
involved in making SNC happen—those
in the newsroom and operations areas,
(The employes had their own celebration
that night.)

One subject from which the Group W
and SNC brass tended to deflect conversa-
tion was the competition SNC 1 now pre-
sents to Ted Turner’s CNN. Scott prefer-
red to talk of ‘‘differences in philosophy™
rather than discuss, as one reporter said,
“Ted Turner’s mistakes”” And when
Scott, surrounded by reporiers just after
the launch, calmly opened his mail to find

SNC’s behaif—in trade and consumer

The night before, 110 people gathered

a well-wisher’s humorous depiction of

The anchor emeritus, then and now. On the lefl, Koka Pittsburgh's
1920 100-watt facility with Leo Rosenberg at the microphone (third from
left); on the right, GWSC’s transmisslon control, with Rosenberg prepar-
ing to send the SNC 1 signal up to Westar 'V. Rosenberg not only an-
nounced kDka's first broadcast, but earlier. working for parent
Westinghouse Eilectric Corp's publicity department, had beep dis-
patched to the Eighth Naval District headquarters in Detroit to ob-
tain the then required license from the Navy Department to inaugur-
ate commercial broadcasting. (Until that time, all broadcasts officially
had to be made as transmissions to a particular receiving party). Rosen-
berg's announcer role developed into a job as station manager, and from
Pittsburgh he was sent to help westinghouse start kyw in Chicago (now

assigned to Philadeiphia) and wsz in Boston.

Atfter leaving westinghouse in 1925, Rosenberg spent five decades
before his retirement working in advertising for Foote, Cone & Belding
and its predecessor company. Now 86, Rosenberg even managed to
squeeze an appearance on ABC's Good Morning America in between
Sunday's party and Monday's launch. And radfo's first announcer was
accorded an addiiional tribute last week from another old broadcaster
made good. President Ronald Reagan telegraphed Rosenberg in Stam-
ford, Conn., saying: “As a former broadcaster, | especially appreciate
your pioneering contributions to electronic journalism ... | commend
your role in helping launch the new era of mass communications in this
century”
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SNC as “*Pac-Man’’ devouring CNN, he
quickly laid it aside. Nor could other
GWSC executives be induced to pose with
the cartoon for photographers.

Down in Atlanta, CNN Senior Vice
President Ed Turner provided the official
reaction from the competition —saying “‘a
little competition is always good for the
professional adrenaline, and that will serve
to make CNN 2 even better”” Turner also
suggested the new Group W service
“"missed some headlines’ adding,
“*perhaps experience will serve to correct
that”

While Group W Satellite Communica-

-y W
tions President Jonathan Hayes, speaking
before the SNC launch, had conceded
SNC would be evolving over the coming
months, the new network says it did man-
age 10 score a bealt on other news opera-
tions its first night. With a direct line to the
Washington courthouse, SNC | carried
the first word of the jury's verdict in the
celebrated Hinckley trial. SNC even claims
an exclusive the week earlier—Washington
Bureau Chief Lou Cioffi's report of a peace
agreement in Lebanon 18 hours before its
announcement. (The only trouble was the
report came during SNC’s rehearsals.)

Hayes summed up Group W’'s hopes for

NewsuBiasit

UPI’s plans. UPI's subscribers will get details of new owners' "plans for a stronger,
growth-oriented UPI" in "series of meetings nationwide,’ starting with UP| broadcast
advisory board in July and newspaper advisory board "shortly thereatter’ That was word
from Len R. Small, new chairman and one of four new owners, in |etter sent to subscribers.
Small said those plans are being completed now, He again assured subscribers that UPI's
basic service will be strengthened, and that news gathering “continues in the hands of
compelent, respected journalists as it always will" (BROADCASTING, June 7, 14).

a
Afternoon casualty, Cleveland Press, nation's 19th largest newspaper and until two years
ago one of foremost properties in Scripps-Howard newspaper and station group, ceased
publication June 17, unable to halt multimillion-dollar losses that had beset it in recent
years. Once-dominant afternoon daily, 103 years old, was owned by Joseph E. Cole,
Cleveland industrialist who acquired it from Scripps interests in 1980 for reported $20
million. Cleveland's surviving daily, morning Plain Dealer, owned by Newhouse newspaper
and radio-TV interests, has about 416,000 daily circulation to Press’s 316,000, and was
said to be carrying more than twice as much advertising. Plain Dealer reportedly plans to
take over some of Press’s features but none of its 140-person editorial staff. Press was
fourth major U.S. afternoon daily to go under in less than year.

m}
Newsman sentenced. KnxT(Tv) Los Angeles news reporterianchor Ken Jones, who last
April pleaded no contest to charges of defrauding local bank of nearly $200,000 in
check-kiting scheme, was sentenced last week to six months in jail and placed on seven
years probation by superior court judge. In addition, Jones was ordered to repay more than
5196,000 he allegedly misappropriated from Security Pacific Bank. KNxT has kept Jones on
suspension since charges were filed last January.

a
Yank in the BBC. John Wallach, foreign affairs editor for Hearst newspaper chain, based
in Washington, has been named visiting diplomatic commentator, for British Broadcasting
Corp., London. As first American correspondent to broadcast on regular basis from London
for BBC, Wallach will begin series of daily two-minute radio commentaries called The
American Perspective, and contribute to number of BBC television and radio programs
throughout summer. "Given the present confusions and misunderstandings between the
U.S. and Europe,’ said Larry Hodgson, BBC editor for radio and news, "l think it would be
invaluable to have a top-flight, internationally known American journalist broadcast for us
for a short period of lime to help us see the American perspeclive.”

m}
Capital move. AP broadcast division —editorial, administration and sales —will move from
New York to Washington in expanded new AP Broadcast News Center, AP President Keith
Fuller announced. Roy Steinfort, who as AP vice president and director of broadcast
services will lead move, said it will consolidate AP's broadcast news operations in “the
place more news happens of interest to every state and region:’ Moving units wilf join AP
Radio in enlarged and remodeled space at 1825 K Street, N.W, network’s home base since
its founding seven years ago. Transfer is expected to take place over several months.

m]
DuPont-Columbia changes. Columbia Graduate School of Journalism, administrator of
Alfred |. duPont-Columbia Awards in Broadcast Journalism, has made two changes in
awards program structure. For first time, "board of screeners” from news and public affairs
departments of radio and television stations will participate in selection of finalists. Entry
categories also have been designated to encourage more participation by smaller-market
stations, radio and new media. Categories are (1) network television news and public
affairs; (2) major-market (over 500,000 people) television news and public affairs: (3)
smaller-market {under 500,000) television news and public affairs; (4} radio news and
public affairs, and (5) miscellaneous news and public affairs. Last category covers
syndication, cable, regional and other productions. DuPont-Columbia said more than one
prize may be awarded in any category.
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the latest offspring with the prediction that
*in the next five to six years it will be the
most widely used and complete electronic
news service.”’ =

INN teams with
‘Journal’ for new
business program

Independent Network News will introduce
The Wall Street Journal Report, a weekly
30-minute program containing news and
feature stories by the reporting staff of the
Journal on almost 90 INN-affiliated sta-
tions this fall.

The program, a co-production of the
Journal and INN, will be fed via satellite
to stations throughout the U.S. The pro-
gram will be transmitted each Friday eve-
ning for weekend viewing.

Each program will contain several on-
location reports as well as feature-iength
reports on major business developments
and a review of significant business news.

The Dow Jones Co., which publishes
the Journal and business magazines, also
produces other television and radio pro-
grams. INN is a division of Wpix Inc., of
New York, a unit of Tribune Co.

It also feeds via satellite a 30-minute na-
tional and international news program
each evening, a midday edition each
weekday afternoon and From the Editor’s
Desk, a weekly interview program featur-
ing national and international figures. O

Looking for a
rep that follows
through?

See Selcom!

o

fice President, Finance

jelccrn radio

Broadcast Er_'j:yrm't'nmn'l.'r_'ﬁ
521 Fuitth Avenue

Mew York, Mew York 10017
(212} 490-6620




Stockulnckes:

Market

Exchange Closing  Closing Net  Percent Capitali-
and Wed. Wed. Change Change PIE zation
Company Jun 23 Jun 16 in Week in Week Ratio {000,000)

I  BROADCASTING

NINABC i gribet o dan 37172 35172 +2 + 563 7 1078
N Capital Cities......... 73 7338 - 38 - 51 12 950
N CBS .........oovvvnnnn 343/4 341/8 + 58 + 183 5 a70
M COX.incassanadbnssnil 261/4 26314 - 12 - 188 12 743
A Gross Telecasting .... 24 25 1712 = 200 6 19
O LN cavsssinsmssnpomma 211/2 21144 + 114 + 117 13 220
N Metromedia........... 2301/2 217 +131/2 + 622 186 915
O Mooney............... 41/4 41/4 5 3
O Scripps-Howard ... ... 17 1/2 1712 10 180
N SHorer ....seissvscvnsy 29 3/4 2914 + 12 + 170 15 476
N Taft..........ooovennn. 291/4 2918 + 1/18 + .42 8 279
O United Television ..... 8 3/8 8114 + 1/8 + 151 13 100

e BROADCASTING WITH OTHER MAJOR INTERESTS pssmm

A  Adams-Russell ....... 207/8 2138 - 1/2 — 233 15 B2
A Affiliated Pubs. ....... 24 3/4 245/8 + 118 + 50 9 128
QO AH.Belo............. 171/2 1612 +1 + 6.06 8 164
N  American Family...... 95/8 912 + 1B + 1.31 9 129
O Associated Commun.’. 12 12 28
N John Blair............ 34 327/8 41118 + 342 8 129
N Charter Co..... ...... 81/8 858 - 12 -579 10 178
N Chris-Craft........... 383/8 401/2 -218 - 524 10 85
N Cowles............... 341/2 34 + 2 + 137 2 136
N Dun & Bradstreet..... 69 1/4 673/4 +1 12 + 221 15 1875
N Fairchild Ind. ......... 14 14 5 182
N GannettCo........... 32172 32112 10 1,723
N General Tire.......... 211/4 195/8 +158 + 828 8 500
O Gray Commun......... 34 34 8 16
N Gulf United ........... 211/8 20114 + 7/8 + 432 7 566
N Harte-Hanks.......... 22 24 -4 - B33 8 215
N Insilco Corp........... 141/8 153/8 -11/4 - 813 6 212
N Jefferson-Pilot ....... 241/4 25 - 314 - 300 5 521
O Josephsonintl........ 9 3/4 83/8 +13/8 +16.41 8 37
N  Knight-Ridder ........ 293/4 29 + 34 + 258 10 960
N Lee Enterprises ...... 24 3/4 25 - 114 - 100 9 171
N Liberty ssssssawsaniss 111/2 117/8 - 38 = 315 7 146
N McGraw-Hill .......... 51 501/8 + 7/8 + 174 13  1.268
A Media Heneral . ....... 337/8 343/14 - 7/8 — 257 7 235
N  Meredith. ... . ... ..... 68 1/2 583/4 -~ 14 42 7 180
O Multimedia... ... .. ... 28 28112 12 - 1.75 1 284
A New York Times Co... 401/4 385/8 +158 + 420 10 503
N OutletCo............. 303/4 29314 +1 + 336 40 8t
A PostCorp............. 281/4 281/8 + 18 + .44 15 i
N Rollins................ 131/4 1312 - 14 - 185 7 351
N San Juan Racing ..... 221/8 221/8 49 95
N Schering-Plough...... 291/4 283/8 + 7/18 + 308 9 [E5 55
N Signal Cos............ 16 1/4 16 3/4 1/2 - 298 6 1173
O Staufter Commun. .... 44 44 11 44
A Tech Operations...... 191/4 183/4 + 1/2 + 266 8 17
N Times Mirror Co....... 40 3914 + 314 + 191 10 1,365
O Turner Bestg.......... 101/2 1014 + 14 + 243 t7 2t4
A  Washington Post ..... 341/8 34112 - 3/8 - 108 13 479
N Wometco ............. 233/4 2418 - 3/8 - 155 13 323

A Acton Corp. .......... 6 3/4 63i4 56 32
N American Express.... 41 7/B 421/8 - 14 - 59 il 3.894
O Burnup & Sims ....... 12 1112 + 1/2 + 434 13 104
O Comcast.............. 18 18114 - 1/4 - 136 16 80
N General Instrument... 34 7/8 333/4 +11/8 + 333 12 1,075
N Heritage Commun..... B 1/4 B1/2 - 1/4 - 284 26 59
O Rogers Cablesystems 4 7/8 4314 + 18 + 283 20 107
O Tele-Communications 16 5/8 173/4 -11/8 - 633 36 351
N Timelnc. ............. 2B5/8 29 - 38 - 129 10 1424
G [TOCOM yarpeis e sk 101/4 9314 + 112 + 512 10 51
N United Cable TV...... 20 17314 +2 114 +1267 15 218
N Viacom ;o uicie. gus i 201/4 187/8 +13/8 + 728 14 229

Market

Exchange Closing  Closing Net  Percent Capitali-
and Wed. Wed. Change Change PIE zation
Company Jun 23 Jun 16 in Week in Week Ratic (000.000)
PROGRAMING |

O BarrisiIntl............. 21/8 134 + 3/8 +2142 21 12l
N Columbia Pictures.... 72 7158 + 318 + 52 14 704
W DisnaY s i bl s a6 aaii s 575/8 54114 4338 + 622 18 1.920
N Dow Jones & Co...... 401/2 411/4 - 3/14 - 181 15 1271
N Filmways ............. 57/8 55/8 + 1/4 + 444 1 34
O FourStar............. 23/8 23/8 13 1
N Getty Gil Corp. ....... 51 491/4 +13/4 + 355 5 4137
N Gulf + Western ....... 12 5/8 125/8 3 932
N M CA o o ax = o 61 3/4 573/4 +4 + 692 186 1473
N MGM/UA.............. 6 3/4 6 3/4 14 335
O Reeves Commun. ..... 29 3/4 293/4 10 242
O Telepictures .......... 71/8 67/8 174 + 383 25 34
QO Video Corp. of Amer. . 7 5/8 712 + 1/8 + 166 40 12
N ‘Warner e s seidamg 3 49 47 3/4 +11/4 + 261 12 3133
A Wrather............... 221/8 22118 25 49

O B8BDOInc............. 42 1/2 441/2 -2 - 449 8 123
O Compact Video ....... 3 31/2 — 1/2 -14.28 3 9
N | COMSALT v ni s amn a0 g o 551/2 511/4 +41/4 + 829 15 444
O Doyle Dane Bernbach 15 3/4 16 - 114 =~ 156 8 87
N Foote Cone & Belding 301/8 301/8 7 81
O Grey Advertising...... 61 62 =1 - 161 6 35
N Interpublic Group..... 281/2 2814 - 18 - .44 8 130
N JWT Group ........... 183/8 193/8 -1 - 516 14 96
O MCI Communications. 44 1/2 401/2 +4 + 987 25 2138
A Movielab.............. 3 3 5 4
O A.C. Nielsen.......... 46 3/4 471/2 - 314 - 157 13 524
O Ogilvy & Mather ...... 321/4 3212 - 14 - 78 9 136
O Telemation............ & 3 18 3
O TPC Communications. 2 3/8 2 3/8 2 2
O  Unitel Video .......... 6 3/4 5 3/4 11 8
N Western Union........ 291/4 3158 -238 - 750 8 498

I £ ECTRONICS/MANUFACTURING

@  AEL .gr. el i iy 113/4 12 - 114 — 208 4 22
N Arvin Industries ...... 121/4 117/8 + 3/8 + 315 9 83
O C-Cor Electronics .... 20374 191/2 +1 1i4 + 641 21 62
O Cable TV Industries .. 7 7 9 21
A Cetec...........oou0tn 4 37/8 + 18 + 322 10 8
O Chyron™eiis covivnomy 171/2 17314 - 14 — 140 14 47
A ‘CORUEm somont se TS 41/4 4 + 1/4 + 625 7 7
N Conrac............... 251/2 2358 +17/8 + 793 10 55
N Eastman Kodak....... 721/2 693/14 +23/4 + 394 10 11779
O Elec Missile & Comm. 103/4 101/4 + 1/2 + 487 40 29
N General Electric...... 631/2 6114 +214 + 367 9 14462
N Harris Corp. .......... 23 3/4 22 +13/4 + 795 9 743
O Microdyne............ 9 91/4 -~ 1/4 - 270 1 41
N M/A Com.lInc......... 20 197/8 + 1/8 + 62 18 777
N BIME S vt m s kel s 523/4 5112 +11/4 + 242 9 6,198
N Motorola.............. 633/4 59518 +41/8 + 691 12 2285
O Nippon Electric....... 781/8 7814 - 18 - 15 28 3027
N N. American Philips... 357/8 3512 + 3/8 + 105 5 490
N Oak Industries........ 17 191/8 -21/8 -11.11 8 276
A Orrox Corp............ 71/4 758 ~ 318 - 491 16 15
N ERCA tis'adim. Balans s . 17 7/8 165/8 +11/4d + 751 9 1,348
N RockwellIntl.......... 301/8 29314 + 3/8 + 1.26 8 2298
A RSC Industries ....... 4 3/4 43/4 43 15
N Scientific-Atlanta. .. .. 123/4 15 -2 14 -15.00 12 297
N SonyCorp............ 135/8 125/8 +1 + 792 11 3142
N Tektronix ............. 547/8 511/8 +33/4 + 733 13 1029
O Telemet (Geotel Inc.) . 1 3/4 112 + 14 +1666 5
A TEXSOBN g aod i § o+ g i 103/4 103/4 17 62
N Varian Associates .... 3B1/4 351/2 +23/4 + 774 17 307
N wWestinghouse ........ 261/2 247/8 +158 + 653 5 2260
N Zenith ................ 113/8 11118 + 14 + 224 29 215
Standard & Poor’s 400
Industrial Average 121.74 12217 -~ .43

Notes: A-American Stock Exchange. B-Boston, M-Midwest. N-New York. P-Pacific.
O-over the counter (bld price shown. supplied by Shearson/American Express.
Washington). P/E ratlos are based on earnings per share for previous 12 months as
published by Standard & Poor's or as obtained by Broadcasting’s own research.

Earnings figures are exclysive of extraordinary gain or loss. Footnotes: * Stock did
not trade on given day. price shown is last traded price. ** No P/E ratio computed,
company registered netioss. *** Stock split 2 for 1. + Stock traded at less than 125
cents. **** Stock inactive due to limited bidding.
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Federal funding
called near-term
hope for public

radio-television

Temporary commission report says
alternatives exist but none in

the short term that could make

up for federal budget cuts

“*The alternatives reviewed have the po-
tential to provide signiticant suppicmental
revenue for the nation’s public broadcast-
ing system. However, the aliernative fi-
nancing options studied are unlikely to
supplant traditional federal tax-based sup-
port within the foresceable future.”” That
was the finding of a report 10 be submited
to Congress by the Temporary Commis-
sion on Aliernative Funding for Public
Telecommunications. The report was ap-
proved several weeks ago by TCAFPT
members (BROADCASTING. June 21). The
temporary commission has been studying
4 number of ahernative funding options
for public broadcasters since last winter
(BROADCASTING, Nov. 23}, This is the first
ol several reports that wilt be sent to Con-
£ress.

While the TCAFPT report notes that
some of the funding oplions have long-
term potential, **in the short-term there is
no reasonable alternative 1o conlinued
federal funding™ Temporary commission
members stated that they had been able w

find no option “*which would be preferable
to traditional funding procedures as a
means lo preserve the existing public
broadcasting system.” But TCAFPT did
offer a number of recommendations for
Congress, the FCC and the National
Telecommunications and Information Ad-
ministration to aid public broadcasting.
The commission also listed funding alier-
natives that appear to be the most promis-
ing and further action it plans to take.

Funding options that appeared the most
viable were a national tax credit and an ex-
cise tax on new TV sets and possibly radio
sets (an average of S10 per set). The com-
mission said it planned to study the
feasibility of financing public tele-
communications through a special trusi
fund. An analysis of the advertising ex-
periment now under way at 10 public TV
stations also will be sent to Congress.

The report recommended that Con-
gress: “lnsure that sustaining or bridging
federal funds are appropriated through the
current authorization period and are con-
tinued until or unless adequate ahernative
funding is found.” The report also asks for
a study on repeal of “*the unrelated busi-
ness income refund provisions in the
Public Broadcasting Amendments Act of
1981 It suggests review of 1981 Eco-
nomic Recovery Tax Act and increase 1ax
incentives for individual and corporate
contributions.

Included in rccommendations 1o the
FCC are:
B Authorize commercial and non-

broadcast nonaural use of’ SCA subchan-
ncls by public radio stations and enlarge

Hamilton and Scheetz.

approximately S10 million.

(BROADCASTING, May 24).

RieR,media

Montreux view. Several lelecommunications industry executives are expected to address
their brethren at Televent USA, July 5-7 al Montreux, Switzerland. Scheduled to participate
are Bernard Wunder Jr. direclor of National Telecommunications and Information
Administration: FCC Commissioner Anne P Jones; William G. McGowan, chairman, MC1
Telecommunications Corp.; Thomas Wheeler, NCTA president; Representative James T.
Broyhill (R-N.C.), member of House Subcommittee on Telecommunications, Consumer
Protection and Finance: Wilbur L. Pritchard, president of Bethesda, Md.-based Direct
Broadcast Satellite Corp., along with DBSC Vice President Dr. Viadimir Naleszkiewicz.
Televent USA is being organized by Washington communications law firm of Pepper,

Falcon flies. Los Angeles-based Falcon Communications has entered agreement o
purchase Riverside, Calit, cable system from Cross Country Cabte TV. Venture, dubbed
Falcon/US Cable, will pass 43,000 homes with 54-channel capacity. Purchase price was

Kcer cuts. Noncommercial kcetitv) Los Angeles announced more staff cuts and further
staff reductions last week. Thirly-lwo positions are being eliminated bringing number

of fulltime employes down to 139. This is expected to be last of major staff reductions
made. Kcer has made number of cuts in staff and services due lo financial crisis
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the baseband.

® Examine restrictions governing
satellite transponders and uplink leasing
by public radio and teclevision licensees
and loster, not inhibit, noninterlering use
of excess capacity.

8 Move cxpeditiously 10 resolve UHF
comparability problenis.

B [psure that public television slations
are authorized 1o ofler teletext services
without restrictions on payment mechan-
isms.

® Maintain an adequate number of
IFTS channels available 1o public broad-
casting and broaden the permissible usc of
those channels.

® [nitiate an expeditious rulemaking to
develop appropriate policies for authoriz-
ing subscription television (STV) opera-
tions by public broadcasting licensces.

® Review FCC rules and policies
governing on-air fund-raising activitics
and promotional identification in order to
adjust rules that inhibit revenue produc-
tion. consistent with the desire 1o main-
tain the noncommercial character of
public telecommunications services.

The TCAFPT in its recommendations 1o
NTIA asked the agencey to give the “sta-
tions greater fleaibility in the use of equip-
ment funded in part with federal funds ™™ 0

Looking for a
rep that
gives a damn’

See Selcom!

Hee Bill qmither
Yice P rt‘~1d1:11t

Broadcast Representatives
321 Fifth Avenue

Mew York, Mew York 10017
1212) 4906620
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————————————1 PROPOSED
WLOF{AM)-WBJW{FM) Orlando, Fla. O
Sold by Robert W. Rounsaville 1o Nation-
wide Communications for $6,665,000
cash plus additional considerations for
total of about $7 million. Seller is veteran
group owner who last sold WOKV(AM)-
wAIV(FM) Jacksonville, Fla., to Affiliated
Broadcasting for $3 million (BROADCAST-
ING, March 23, 1981) and wiyw(Fm) Tam-
pa, Fla., to Combined Communications
(later merged into Gannett} for $4 million
(BROADCASTING. June 2, 1980) and
wDAE(AM) Tampa to Taft Broadcasting for
$5.5 million (BROADCASTING, April 2,
1979). Rounsaville acquired wLOF five
years ago from Home Security Broadcast-
ing in swap for wcINtaM) Cincinnati,
which Home Security then spun off to
Broadcast Enterprises National Inc.
(BROADCASTING, June 20, 1977). WBIw
was bought in 1973 for $500,000 (BROAD-
CASTING, May 14, 1973). Buyer is subsidi-
ary of Columbus. Ohio-based Nationwide
Mutual Insurance Co.. which through
subsidiaries owns two AM’s, five FM’s
and three TV’s and which also bought ca-
ble system serving 10 central Ohio com-
munities for over $10 million {BROAD-
CASTING. March 1). Clark Pollock is presi-
dent of Nationwide Communications.
WLoF is on 950 khz with 5§ kw fuli time.
WaBiw is on 105.1 mhz with 100 kw and

Changingu-end

antenna 350 feet above average terrain.
Broker: Robert O. Mahiman Inec.

KEEE(AM)-KJCS(FM) Nacogdoches, Tex.
0O Sold by Evelyn Streetman to R & H
Broadcasting Inc. for $800.000. Seller has
no other broadcast interests. Buyer 1S
owned by Jimmy Rucker (51%) and
Robert Hill (49%). Rucker is vice presi-
dent and sales manager, and Hill is opera-
tions manager at KEEE(AM)-KJCS(FM).
Neither has other broadcast interests.
KEEE is on 1230 khz with 1 kw day and 250
w night. Kicsis on 103.3 mhz with 100 kw
aqd antenna 360 feet above average ter-
rain.

KYTX(FM) Amarillo, Tex. O Sold by Den-
ning Broadcasting Group to Mel Tillis
Corp. for $500,000. Seller is owned by
Danna Denning (65%), Ken Williams
(25%) and Spike Santee (10%). who own
co-located KzIP(aM). Buyer is owned by
Lonnie **Mel” Tillis, country music per-
former, who also owns co-located
KIXZ(AM). KYTX-FM is on 98.7 mhz with
100 kw and antenna 470 feet above
average terrain. Broker: Riley Representa-
tives.

KPMO{AM)-KMFB{FM) Mendocino, Calif.
0 Sold by Stephen M. Ryan te Anderson
Broadcasting Inc. for $424,900. Seller has
no other broadcast interests. Buyer is
owned by George Anderson and family.

/

Attractive AM/FM Opportunity
$2,000,000

This profitable East Coast property generates
sufficient cash flow to service the debt. while at the
same time has considerable growth potential. Terms
available for the qualified buyer.

3I_ACKBURN&COMPANV,INC.

RADIO « Tv « CATV « NEWSPAPER BROKERS / NEGOTIATIONS - FINANCING - APPRAISALS

~

WASHINGTON, D.C. CHICAGO. 60601

20036 333 N Michigan Ave
1111 19th Street N W 13121 346-6460
1202) 331-9270

ATLANTA, 30361
400 Colony Square
1404} B92-4655

BEVERLY HILLS. 90212
8465 Wilshire Blvd

{213) 274-8151
b 2K 82 j
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Anderson is Los Angeles trucking com-
pany executive and also owns one quarter
of KRHS-FM and KRHS(AM) (CP) Bullhead
City, Ariz. KpMo0 is 500 w daytimer on
1300 khz. KMFB is on 92.7 mhz with 3 kw
and antenna 165 feet above average ter-
rain.

] Other proposed station sales include:
KANC(AM) Anchorage, Alaska (BROAD-
CASTING, June 21): wLcoaM) Eustis, Fla.
{BROADCASTING, June 21); WVMOIFM)

Monroe, Mich. (BROADCASTING, June
21):  WOBR-AM-FM  Wanchese, N.C..
KCTE(AM) Southwest City, Mo., and

KGVE(FM) Grove, Okla.: wkHI(aM) Holly
Hill, S.C.: KLSN(FM) Brownwood, Tex.
(BROADCASTING, June 21). KFBA(AM)
Floydada, Tex.: KERViAM)-KPFM(FM) Kerr-
ville, Tex.: Kuaa(rv) (CP) Spokane,
Wash.. WLKE(AM)-WGGQ(FM)  Waupin,
Wis. (BROADCASTING. April 19} and
KRKK(AM)-KQSsw(FM) Rock Springs, Wyo.
(BROADCASTING. May 17}, (See “*For the
Record,” page 74).

1 APPROVED —————————
WDRV{AM)-WLVV(FM) Statesville, N.C. O
Sold by Metrolina Communication Corp.
to Capitol Broadcasting Inc. for $1.75
million. Seller is owned by Bernard
Kaplan (62.6%), James J. Shipley
(17.9%), Kaplan's wife. Norma (10.5%)
and Edward Englander (9%), who have no
other broadcast interests. Kaplans and
Shipley bought stations two years ago for
$660,000 (BROADCASTING, April 14,
1980). FCC granted waiver of three-year
rule after seller made showing that it was
unable to service debt. Buyer is Raleigh,
N.C.-based group of three AM’s, four
FM’s and one TV principally owned by
James F Goodmon and brother, Ray H.
Goodmon, and estate of A.J. Fletcher
Capitol Broadcasting has acquired all ex-
cept its Raleigh outlets since 1979 for total
of $10.55 million. WDRYV is 500 w daytimer
on 550 khz. WLvvis on 96.9 mhz with 100
kw and antenna 600 feet above average
terrain.

WWRL(AM) New York Donated by
Viacom International Inc. 10 United Negro
College Fund and in turn sold to National
Black Network for $1.5 million. Donor is
publicly traded New York-based MSO and
group owner of four AM’s. four FM’s and
two TV’s. Last year it also bought WLAK-
M Chicago for S8 million (BROADCAST-
ING. Sept. 14, 1981). License renewal of
wwRL had been challenged by National
Black Media Coalition, which withdrew
petition upon Viacom's announcement of
gift. Buyer is New York-based black-
oriented radio news and information net-
work with 82 affiliates. Principally owned
by Eugene D. Jackson, president, and
Sydney L. Small. vice president, it also
owns WDAS-AM-FM Philadelphia and
KATZ(AM) St. Louis, latter bought for
$2.695,000 (BROADCASTING. Sept. 14,
1981). WwRL is on 1600 khz with § kw full
lime.

KINT-FM El Pasc — Sold by Taber Broad-
casting Inc. 10 Great American Broadcast-
ing Co. for $1.5 million. Seller is owned by
James M. Taber and parents, F Wallace



Taber and Mable Taber (30 each). and
Charles C. Ashworth  (10%). Tabers
bought KINT-I'M  along  with  co-located
KKOLiAM) cight ycars ago for $500,000
{BROADCASTING, Nov. 4, 1974). They sokd
KKOL(AM) last year to Gary Ackers lor
S101.000 (BROADCASTING, Oct. 12, 1981).
Buyer is owned by B. Thomas Hoyt, who is
lormer president of Heftel Broadcasting
and who also bought co-locatcd KELP(AM)
(sce below). KINT-EM 05 on 96.5 mhz with
60 kw and antenna 1,080 feet above
average Lerrain.

WDOS(AM)-WSRK{FM) Oneonta, N.Y, O
Sold by Central Vermont Radio Corp. 1o
Onconta Communications Corp. for §1.3
million. Seller is subsidiary of Sconnix
Group Broadceasting Inc., Laconia, N.H.-
based group of three AM’s and four FM’s
which purchased WHOSIAM).WSRK(FM) five
years ago as part ol group of six radio sta-
tions for S1.8 million (BROADCASTING,
July 18, 1977). Scott R. McQueen is presi-
denr. Buyer is group of New York inves-
tors headed by John R. Mc¢Geehan and
Jun Mitcheil. None have other broadcast
interests. Woos is | kw daytimer on 730
khz. WSRK is on 103.9 mhz with 850 w an-
tenna 520 leet above average terrain.

WAZL(AM)-WVCD(FM) Hazleton, Pa, O
Sold by Hazleton Broadcasting Inc. to The
Luzerne Co. Tor $1 million plus $134.000
for consulting and noncompete agree-
ments. Seller is principally owned by
estate of Victor C. Diechm Sr. Viclor
Diehm Jr. is president and 4.5% owner.
Buyer is owned by Frank J. Mangano, who
is president ol East Liverpool, Ohio, real
estate and investment company and owner
of woHltami-wELA (FM) East Liverpool and
wWRRO(AM} Warren, both Ohio, WaZL is on
1490 khz with 1 kw day and 250 w night.
Wveb is on 97.9 mhz with 24 kw and an-
tenna 660 leet above average terrain.

WTKC(AM) Lexington, Ky. O Sold by
Triplett Broadcasting Co. of Kentucky
Inc., debtor-in-possession, 1o Group M
Broadcasting for $745,600. Seller is ownced
by Wendell A. Triplett and wife, Donna J.
Triplett, Bellefontaine, Ohio-based group
owners of three AM s and three FM’s who
bought wiKc¢ three years ago for $800,000
(BROADCASTING, Sept. 24, 1979). Triplett
also sold, subject 1o FCC approval,
wuswirM)  Lebanon, Tenn., for $2.5
million {(BROADCASTING, April 26). Buyer
ts owned by Walter E. May, who owns
wPKEiAM)-wBHRIFM) Pikeville, Ky.. and is
part owner of wiTaM) Jellico, Tenn. He
is also applicant for new low-power TV sta-
tion at Pikeville. WTKC is on 1300 khz with
2.5 kw day and 1 kw night.

KELP{AM) EI Paso O Sold by Clear Chan-
nel Communications Inc. to Great Ameri-
can  Broadcasting Corp. for $650.,000.
Seller is principally owned by Lowry
Mays, Red McCombs und John Barger,
who are San Antonio, Tex.-based group
owners of four AM’s and three FM'’'s.
They bought KELr five years ago tor

$500.000 plus S150,000 for noncompele
agreement  (BROADCASTING,  Sept 5,
1977). Buyer is owned by B. Thomas
Hoyt, who is former president of Hefiel
Broadcusting and who also bought, subject
to FCC approval, KINT-FM El Paso trom
Taber Broudcasting (see above). KeLr is
on 920 khz with | kw day and 500 w night.

KNEN(FM) Norfolk, Neb. C Sold (60%) by
Gordon D. Adams and Herbert D. Feidler
to Gene A. Kochn tor $500,000. Sellers
are bowing out and remaining stockholder
is assuming full control. None have other
broadcast interests, KNEN is on 94.7 mhz
with 100 kw und antenna 530 feet above
average terrain.

O Approved  station  sales  include:
WBSALAM) Boaz, Ala.. wWKXK(FM) Pana,
[l.. wiontadMy  New  Boston, Ohio:
WLITtAM)  Steubenville,  Ohio  and

KDsJcaMy Deadwood, S.D. (see “For the

Record,”” page 75).

f ——1 CABLE 1
Cable system serving Hanford, Calif. O
Sold by Hanford CATV Inc. 1o American
Cable TV Investors tor about $9 million.
Seller is closely held group of local busi-
nessmen headed by Bill Phipps, chairman
and president. They have no other cable
intcrests. Buyer is owned by group consist-
ing ol manuging partners, Daniels & As-
sociates and Integrated Resources Inc.,
plus limited partners. Daniels & Associ-
ates is Denver-based MSQO, cable financial

services adviser and broker. Integrated
Resources is publicly traded New York-
based financial services company headed
by Arthur Goldberg, president. It has no
other cable interests. Daniels and Integrat-
ed are putting together $25-million public
limited partnership offering for purposc of
buying cable systems. Hanford deal is first
acquisition. Hanford system serves 8,000
basic subscribers and passes 19,500
homes. Broker: Daniels & Associates.

Cable system serving St. Martinville, Hen-
derson, Parks and St. Martin parish, all
Louisiana O Sold by Teche Telecable Inc.
to TCA Cable TV Inc. for more than S3
million. Seller is owned by Gerard E
Durand, president (16.67%), Willis J.
Talley, Harris J. Champagne, Atlen Price
Jr., Harold Callais and C. Thomas Bien-
venu Jr. (16.6% each}. Price also owns
systems in Sunset, Arnaudville, Morgan
City and parts of Assumption purish, all
Louisiana. Callais holds franchises lor
Golden Mcadow and outlying parts of Ter-
rebonne parish. Buyer is Tyler, Tex.-based
MSO with 188.000 subscribers. principally
owned by Robert M. Rogers, president.
Rogers also is principal owner of
KDOK(AM)-KNUE(FM) Tyler, which was
bought two years ago for S1.2 million plus
$150.000 for noncompete agreement
{BROADCASTING, July 14, 1980}. Acquisi-
tion gives TCA Cable its 12th Louisiana
system for total of 75,000 subscribers in
that state. Purchased system serves 3,700
basic subscribers. Broker: Amecom Inc.

a

THE

Transcontinental Communications Corp.

WIXT-TV
Syracuse, N.Y.

has completed the sale of its assets

to

Ackerley Incorporated

The undersigned represented the seller
in this transaction.

-' 'L-Jx D ql%_?g L

\

May 6. 1982
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RDR-Wyman suits
set for fall trial

Ex-chairman, ex-employes and
company involved in suits that
allege tampering and misconduct

The New York State Supreme Court has
set Sept. 8 as the trial date for RDR Asso-
ciates” $12-million law suit against Samuel
Wyman, former chairman of RDR, and
several ex-employes of RDR, charging
them with misconduct for the purpose of
gaining control of the media buying ser-
vice or ‘‘destroying or substantially injur-
ing RDR.”’

Wyman and former employes also have
suits pending against RDR and its present
officers for not less than $5.5 million.
Wyman contends that present officers of
RDR conspired to take illegal possession
of the company he founded more than 20
years ago, and the former employes accuse
RDR of slander.

(Wyman served four months of a one-
year prison term in connection with fraud
charges arising out of the 1976 bankruptcy
of REA Express. RDR and its principal
subsidiary, Timebuying Services, claim
Wyman resigned from both companies at
the time of his imprisonment, but Wyman

denies this.)

In court papers filed by Wyman, he said
he was the majority stockholder in RDR,
owning 386,000 shares prior to April 1979,
but during his absence, RDR issued an ad-
ditional 90,000 shares **for the purpose of
diluting his ownership interest in RDR.”"
Directors of RDR deny these allegations.

1t is not known if all law suits will be
consolidated during the fall trial.

RDR charges that Wyman and some of
his long-time employes conspired to per-
suade several major RDR clients, includ-
ing Faberge and CPC’s Best Foods Divi-
sion, to leave RDR and become associated
with new media buying enterprises in
which Wyman was involved. These
transfers of accounts 100k place in the fall
of 1979. Wyman denies any conspiracy,
saying under his aegis these companies
were long-time clients and elected 1o go
with him.

RDR also charges that between October
1979 and January 1980, Wyman, Grace
Porterfield, Aubrey Denney and William
Maldonade, three employes of the com-
pany at that time, ‘“‘seriously interferred
and tampered with the operation of
RDR’s computer system by secretly eras-
ing the source code of a computer program
integral to RDR’s compulter operation.”
These employes later left RDR and

Rosy ads. Coverage of the 94th annual Tournament of Roses Parade on Jan. 1, 1982, will
be sponsored exclusively by Nabisco Brands USA. In signing agreements with CBS and
NBC, Nabisco Brands USA will provide TV coverage of the parade in Pasadena, Calif, with
B0 30-second spots—40 on each network—during the two-and-a-haif-hour CBS and NBC
telecasts. Parkson Advertising Agency Inc., New York, represented Nabisco Brands USA.
Industry estimates state the 1983 Tournament of Roses telecast will reach 45% of all U.S.
television households —or almost 40 million homes—and will be seen by some 70 million
viewers. Present at the signing of the agreement were: (I to r) Robert Mulholland, president,
NBC; Phil Agism, president Parkson Advertising, James Rosenfeld, executive vice presi-
dent CBS/Broadcast Group, and James Welch, president Nabisco Brands USA.
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formed other media buying services in
competition with RDR, according to the
RDR brief. Wyman denies these allega-
tions of tampering.

RDR also said that prior to Oct. 2, 1980,
Wyman acquired 350 shares of stock in
Sabre Broadcasting Corp., amounting to
35% ownership interest in the company
that owns and operates WVNJ-AM-FM
Newark, N.J. The complaint says Wyman
learned of the opportunity to invest in
Sabre through his position as an officer
and director of RDR and failed to disclose
and offer to RDR the opportunity to in-
vest in Sabre. RDR says that on or about
Oct. 2. 1980, Wyman assigned the 350
shares of stock in Sabre to his son, Ronald
Wyman. RDR asks that the stock be
turned over 10 RDR upon payment o
Wyman of the original purchase price, or,
alternatively, awarding RDR as damages
the difference between the amount paid by
Wyman for his stock and its current
value.

P&G tops
in spot

It's followed by General Mills
and Time, latter showing 60%
increase; nighttime remains
largest billing daypart

The leading national spot advertiser for the
first quarter was the Procter & Gamble Co.
with $32.4 million, up 19%: followed by
General Mills, $14.6 million, up 60%, and
Time Inc., $12.9 million, up 60%.

The Television Bureau of Advertising
reported that six advertisers joined the top
national and regional spot list for the first
time. They were: Tampax Inc. with spend-
ing estimated at $2.5 million: Heinrich
Bauer North American (Woman's World
magazine), $1.8 million: Tiger Interna-
tional (Flying Tiger Air Freight), $1.7
million: B.S.N Corp. (Dannon and
Melange Yogurt)}, $1.6 million, and Tyson
Food Inc. (poultry), $1.5 million.

TVB said Broadcast Advertiser Reports
data showed that first-quarter 1982 spot
TV billings were as follows by daypart:
daytime, $5164,637,500, up from
$124.692,900 in the first quarter of 1981:
early evening, $184,248,500, up from
$151,440,000: nighttime, $209,169,900,
up from $172,335,400, and late night,
$135.510.700. up from $122,453,900 the
year before.

TVB said that in the first quarter of 1982
it expanded a number of category
breakouts. In agriculture and farming,
breakouts were expanded from three to
five: a new air freight classification has
been created from data previously reported
under miscellancous: additional breakouts



have been established under office equip-
ment and stationery, and motorcycles have
been moved from sporting goods to
automotive. In each instance, 1981 infor-
maltion has been restated to reflect those
changes.

1. Procter & Gamble $32.444,000

2. General Mills 14,569,300

3. Time 12,921,900

4, AT&T 12,131,800

5. Dart & Krafl 11,987,600

6. Toyota Distributors 11,712,100

7. Mars 11,338,500

8. General Foods 11,152,100

9. Lever Brothers 10.483.900
10. ITT 9,786.200
11. Nissan Motors 9,676,300
12. Amernican Home Products 9.592.300
13. Warner-Lambert 8,979,700
14. R.J. Reynolds 8,596,000
15. Chrysler 8,365.300
16. Pepsico 8.241,500
17. AH. Robins 7.753.000
18. Nesfood 7.454,900
19. Kellogg 7.337.900
20. Coca-Cola 6,586,100
21. Anheuser-Busch 6.458,100
22. UAL 6.443.900
23. H&R Block 5.156.800
24. HJ. Heinz 5111100
25. Colgate Paimolive 4,891,500
26. Datsun Dealers 4.516.300
27. Tnangle Publications 4,512,400
28. Ford 4.501.600
29. Amencan Motors 4,432,000
30. MCI Communications 4,371.800
31. Richardson-Vicks 4,164,900
32. General Motors 4,126,000
33. CPC International 3.969.200
34. Nabisco Brands 3.929.300
35. Quaker Oats 3.914.000
36. Bealrice Foods 3.623.500
37. Volkswagen 3.619.800
38. Hershey Foods 3.577.800
39. Gulf Onl 3.541.300
40. Consolidated Foods 3.480,100
41. Colomal Penn Group 3.473.900
42. American Dairy Association 3.459.800
43. Warner Communications 3.425.800
44. Alberto Culver 3.393.200
45. Wm. Wngley Jr. 3.323.300
46, Toyo Kogyo 3,302,600
47. Milton Bradley 3.275.900
48. Campbell Soup 3.233.600
49. Jos. Schihitz Brewing 3.090.200
50. Bnstol Myers 3.034.200
51. Standard Qil of Indvana 3.020.700
52. Chevrolel Dealers 3.010,100
53. Norton Simon 2.982.300
54. Phihp Morns 2,866,400
55. Sterling Drug 2822600
56. Estee Lauder 2,807.000
57. Scoft Paper 2.728.000
58. Oldsmobile Dealers 2,725,200
59. News Corp. 2,670,600
60. Heublein 2,667,900
61. Pilisbury 2,645,300
62. Honda 2,634.600
63. Trans World Corp. 2,611,800
64. Buick-Opel Dealers 2.584.900
65. Jordache Enterprises 2.580.600
66. Carnation 2.577.200
67. Seagrams Co. 2.561,400
68. Revion 2.497,700
69. Capitol Holding Corp. 2.476.300
70. Tampax 2.451,600

71. Adolph Coors 2,400,900
72. Heinrich Bauer 2,346,800
73. Texas Instruments 2,328,700
74, Esmark 2,274,200
75. Jeftrey Martin 2.268.200
76. Olympia Brewing 2,246,300
77. Borden 2,206,000
78. K-Tel International 2,090,000
79. Ralston Purina 2,078,300
80. Craftmatic Comfort 2,067,700
81. Kimberly Clark 2.050.500
82. Goodyear Tire & Rubber 2,019,700
83. Bayer 2.013.000
84, Standard Qil of California 1.992.200
85. American Airlines 1.983.200
86. Stauffer Chemical 1.8694.400
87. Federal Express 1,878,800
88. Gillette 1.851.400
89. Toyota Dealers 1.822,800
90. Sunkist Growers 1,794,400
91. Monsanto 1.765.200
92. Combined International 1,.757.800
93. Tiger International 1,687.900
94. Golden Grain Macaroni 1.687.000
95. Cadbury Schweppes 1.651.100
96, Naticnwide Insurance 1.622,600
97. Eastern Awlines 1.568.500
98. B.S.N. Corp. 1.563.800
99, Tyson Food 1,546,500
100. American Express 1.494.000

Total $454,338,100

Note: Investments classified as local retail by
BAR (i.e. General Foods/Burger Chef,
Sears, Roebuck & Co. American Ex-
press/Shearson) are not included in the
above.

Casinos put their
money on a sure
thing: broadcasting

Atlantic City’s.fast-growing
resort industry is spending
more and more on radio-TV

It's not a high-roller investment yet, but
gambling casinos 1n Atlantic City are
generating about $40 million in advertis-
ing this year, with a comfortable percent-
age earmarked for radio and TV.
Broadcasting’s share might be even
larger but for the city’s Casino Control
Commission’s strict guidelines banning
explicit advertising of gaming. Radio and
TV stations also are squeamish about run-
ning commercials that they feel might un-
duly promote gambling. For the most part,
radio and TV commercials have stressed
the excitement and glamour associated
with casino gambling, although a few
agencies have managed to slip into their
commercials a quick cut to a gaming table.
And there is legislation pending in the
New Jersey legislaiure to liberalize
references to gambling, which, if adopted,
is likely 1o increase spending in broadcast.
The leading advertiser in the casino
gambling sweepstakes appears 1o be the
Ramada Inns’ Tropicana Hotel and
Casino. Calet, Hirsch, Kurnit & Specior,
New York, its agency, estimates this year’s
budget at $10 million, with about 60% in
broadcast. Its commercials, running in
New York and Philadelphia, attempt to ad-
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vance the excitement motif with its
catchline, ‘‘The Tropicana. It’s where ev-
ery second sizzles.”

Bally’s Park Place Casino and Hotel try
to suggest the gaming in Atlantic Cily
through its theme: “Come Gambol.”
Danyon Braymes, president of Braymes &
Associates, Atlantic City, said Bally uses
spot radio and lelevision in New York,
Philadelphia, Boston and Detroit in two-
week  flights. The reason Boston and
Detroit are included is that Bally uses its
140-seat plane to pick up potential clients
in those cities once a week. He estimates
that Bally will spend about $4 million this
year in TV, radio, newspapers and maga-
zines.

An official of Ketchum Advertising,
Philadelphia, reports that Caesar’s Board-
walk Regency will place between $2
million and $3 million in advertising,
much of it in print but including a sub-
stantial amount of radio. She said radio
spots often are run adjacent Lo racing
results to reach gamblers, The advertising
theme is: ‘“*‘Nobody knows more about
what you want and how to give it to you
than Caesar's.”

The Golden Nugget in Atlantic City will
spend about $2.5 million this year, using a
combination of spot radio and print adver-
tisements and some television. It has been
using about 35 radio stations in New York,
Philadelphia, Washington, Baltimore and
various parts of New Jersey. Its advertising
theme, created by its in-house agency in
New York, has been: **Simply Elegant’’ O

Looking for a
rep that
never quits!’

See Selcom!

See Bob Tieman,
Vice President/Manager
st. Louis

élcom radio

Broadcast Representatives
321 Fitth Avenu

New York, New York 10017
(212} 490-662C




For the Record-

As compiled by BROADCASTING June 14
through June 18, and based on filings,
authorizations and other FCC actions.

Abbreviations: AFC— Antenna For Communications.
ALJ— Administrative Law Judge. alt.—aliernate.
ann.—announced. ant.—antenna. aur.—aural. aux.—
auxiliary. CH—critical hours. CP—construction per-
mit. D—day. DA —directional antenna. Doc.— Docket.
ERP —effective radiated power. HAAT —height of an-
tenna above average terrain. khz—kiloheriz. kw—
kilowatts. m—meters. MEOV—maximum expected
operation value. mhz—megaheriz. mod.—modifica-
tion. N—night. PSA —presunrise service authority.
RCL —remote control location. S-A —Scientific Atlan-
ta. SH—specified hours. SL—studio location. TL—
transmitier location. trans.—transmitter. TPO—
transmitter power output. U—unlimited hours. vis.—
visual. w—walls. * —noncommercial.

New stations

FM applications

® *Newark. Ark.—Newark Public School seeks 90.9
mhz, 100 kw, HAAT: 499 ft. Address: 4th & College
Streets. Newark 72562. Eslimaited conslruction costs:
$110.300: first-year operating cost: S40.000. Principal:
Noncommercial, educalional institution. Bobby R.
DePoysier is superiniendent of schools. Filed June 9.

8 Williston, Fla.—Jim Johnson Enterprises Inc. seeks
92.1 mhz. 3 kw. HAAT: 300 fi. Address: 129 S4ih
Avenue, Treasure Island. Fla. 33706. Principals: James
E. Johnson and wife. Roberia S. Johnson (50% each).
Jim Johnson is general manager of WCKX(FM)
Clearwater, Fla. Filed June 7.

8 Loves Park, lll.—1st Assembly of God Church
seeks 91.1 mhz, 2.5 kw, HAAT: 375 fi. Address: 5960
Spring Creek Road. Rockford. 1. 61111. Estimated
construction cosis: $65.600; firsi-year operating costs:
$10.000. Principal: Applicant owns and operates
WQFL(FM) Rockford, 1ll. Ernest Moen is president.
Filed June 7.

AM action

® Florence. Ariz.—Soho Broadcasiing granted 1030
khz, 5 kw-D, 250 w-N. Address: Box 57100. Los
Angeles 90057, Estimated constructions cosis: $67,-
600: firsi-year operating cosi: $31.700. Format: CW.
Principals: Benita S. Soho (51%) and husband.
Stanley (49%). They own KDAN(AM) South St. Paul,
Minn. which was bought lor $220.000 (BROAD-
CASTING. Sept. 21. 1981): KBWA(AM) Williams.

Ariz.. which was boughi for $60.000 (BROADCAST-
ING. Scpt. 7. 1981): and KRWT(AM) [CP] Winters,
Tex.. which was bought for $28.000 (BROADCAST-
ING. Oc1. 26. 1981}. (BP-810720AL) Action June 10.

FM actions

B *Oklahoma City. Okla.—Oklahoma Educational TV
Authority dismissed application for 89.3 mhz. 100 kw,
HAAT: 766 1. Address: 7403 North Kelley Ave..
Oklahoma City 73114, (BPED-810915AB). Action
June 10.

B *Gaffney, S.C.—Limestone College dismissed ap-
plication for 91.1 mhz. 98 kw, HAAT: 577 1. Address:

1115 College Dr., Gaffney 29340,
(BPED-8200214AF). Action June 1.
TV action

B La Crosse. Wis.—Quarterview Inc. granted ¢h. 25;
ERP: 1,154 kw vis., 138 kw aur.. HAAT: 1.026 fi.; ant.
height above ground: 702 f1. Address: 2115 Viclory St..
La Crosse 54601. Estimated construction cost: $12.000;
firsi-quarter operating cost: $182.000. revenue: $300.-
000. Legal counsel: Miller & Fields. Washingion. Con-
sulting engineer: Ralph Evans. Thiensville, Wis. Prin-
cipals: The Boat Club Inc. (72%), Terry Rochestier and
wife, Nancy (14% jointly) and Donald E Burr and wife.
Mary (14% jointly). Boat Club is owned by H. John
Naper 1l and Dennis Russell (50% each). Rochesler,
president of applicant. is former salesman for Gazelte
Newspapers and WLCX{AM)-WLSN(FM} both La
Crosse. Nancy is Lherapy technician with La Crosse
medical center. Burr is La Crosse realior. Mary is
housewife. Naper is La Crosse boat salesman and
Russell is La Crosse aliorney.
Action May 28.

Ownership changes

Applications

8 KANC(AM) Anchorage, Alaska (1080 khz, 10 kw-
U) —Seeks assignment of license from Mount Susiina
Broadcasting Corp. 10 Community Anchorage Broad-
casting Corp. for $1.106.750. (BROADCASTING,
June 21). Seller: Subsidiary of Yukon Broadcasting
Inc., which is owned by Jacqueline Lindauer (100%).
who has no other broadcast interests. Buyer: Subsidi-
ary of Community Pacific Broadcasting Corp., which is
owned by David J. Benjamin. Charles W. Banta (34%
each), Bert Lyon & Co. (23.8%) and four others (1.8%
or less each). CPBC is Gresham, Ore.-based group
owner of four AM’s and one FM. Filed June 8.

8 WLCO(AM) Eustis. Fla. (1240khz. | kw-D, 250 w-
N) —Seeks assignment of license from C-S Broadcasi-
ing Corp. 10 Lake Media Inc. for $255.000 {BROAD-
CASTING, June 21). Seller: Peter G. Clark and

(BPCT-800411KK).

Why a broker?

“Oryginality is simply a pair of fresh eyes.”
Thorhan Win s th Al

0]

I ¢ COmd

® 2020 North Loop West ® Suite 111 ® Houston, Texas 77018 ® 713/957-0310 ®
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Wilbur A. Steger (47.62% each) and G. Harold Blaxler
(4.76%). who have no other broadcast inlerests bul
also are applicants for new low power TV's at Palm
Beach. Fla.. and Piuisburgh. Pa. Buyer: Dalion C.
Wright (100%), who owns 27.5% of KLDN(FM)
Eldon. Mo.. and one-third of KVCM{FM) Monigom-
ery City, Mo. Filed June 8.

8 WVMO(FM) Monroe. Mich. (98.3 mhz, 3 kw, ant.
300 ft.) —Seeks transfer of conirol of Monroe Broad-
casting Co. from John W. Koehn (100"% before: none
after) 10 Lesnick Communications Inc. (none before:
100% afier). Consideration: $570,000 (BROADCAST-
ING. June 21). Principals: Seller also owns
WLEN(FM) Adrian, Mich. Buyers are Bruce R.
Lesnick (70%) and mother. Betly A. Lesnick (30%).
Bruce Lesnick is former account execulive al
WCXI(AM) Detroit. and has no other broadcast in-
terests. Filed June 9.

B WNCA(AM) Siler City. N.C. (1570 khz, 1 kw-D)—
Seeks transfer of control of Chatham Broadcast-
ing Inc. of Siler City from David P. Welborne & Ray-
mond Dearstine (100% before: 50% after) 1o Barrett W.
tHayes (none before: 50% afier). Consideration: $20.-
000. Principals: Sellers own 100% of stock and seek 1o
Lransfer 50% along with jrrevocable proxy 1o vole 50%
balance. Filed June 9.

8 WOBR-AM-FM Wanchese. N.C. (AM: 1530 khz. 1
kw-D: FM: 953 mhz, 3 kw, ani. 300 fi.)—Seeks
transfer of control of WOBR Inc. from Jeannine C.
Clark (50% before: none afier) 10 Lacy Phil Wicker
(45% before. 95% afier). Consideration: $110.000.
Principals: Seller is relinquishing interest in station o
other principal shareholder. Filed June 8.

a KCTE(AM) Southwest City, Mo., and KGVE(FM)
Grove, Okla. (AM: 1140 khz, 250 w-D: FM: 99.3 mhz,
3 kw, HAAT: 300 (i.) —Seeks assignmen! of license
from McPherson Media Inc. 1o Frank Anderson Gen-
try Jr. for $160.000. Seller also owns WRBI(FM)
Batesville, Ind.. and WVLN(AM)-WSEI(FM) Olney.
I. Buyer is general sales manager of KKAJ(FM)
Ardmore. Okla.. and has no other broadcast interests.
Filed June 9.

8 WKHI(AM) Holly Hill, S.C. (1440 khz, 1 kw-D)—
Seeks Lransfer of control of Radio Holly [lill inc. from
G. Wayne Koonis (100% before; none afier) 1o John E.
Poyar (none before: 100% after). Consideration: $140.-
000. Principals: Seller has no other broadcast interests.
Buyer is Greenville, Ohio broadcasl arls teacher and
station manager of noncommercial WGVO(FM)
Greenville, Ohio. Filed June 7.

® KOLY-AM-FM Mobridge. S.D. (AM: 1300 khe. 5
kw-D. FM: 99.5 mhz, 56 kw. ant. 560 f1.)—Seeks
transfer of control of Mobridge Broadcasting Co. from
estate of Q.P. Coleman (51% before: none after) 10
Nadine M. Coleman (49% before; 100% after). Prin-
cipals: Buyer is currently 49% owner of KOLY-AM-FM
and seeks full ownershipin accordance with will of Q.P.
Coleman. Filed June 9.

= KLSN(FM) Brownwood, Tex. (104.1 mhz, 100 kw,
HAAT: 205 fi.) —Seeks assignment of license from Cy-
cles Communications Inc. 1o Pecan Valley Broadcast-
ing for $422.000 (BROADCASTING. June 21). Seller:
Louis H. Gonzalez (52%). Ronald G. Leppig and Den-
nis K. Boyle (24% each). who have no other broadcast
interesis. Buyer: Joseph L. Nabers and wife, Mary
Nabers (67% jointly), O.C. Jarvis (17%) and Marion
Baugh (16%). Nabers and Jarvis own KXYL(AM)
Brownwood. Filed June 8.

8 KFBA(AM) Floydada, Tex. {900 khz. 250 w-D)—
Seeks assignment of license from Petty D. Johnson to
Billy D. Pirtle for $30.000 for 34% plus six month op-
tion to purchase balance for $66.000. Seller assumed
control of station afier licensee defaulied on notes
owed 10 him from previous purchase of station. Buyer
is Athens. Tex.. real estate broker and former principal
owner of KTER(AM) Terrell, Tex. Filed June 7.

8 KERV(AM)-KPFM(FM) Kerrville, Tex. (AM:
1230 khz, 1 kw-D. 250 w-N; FM: 94.3 mhz, 3 kw.
HAAT: 105 fi.)—Seeks transfer of control of Chess
Enterprises Inc. from Edward Schwartzkopf, William



C. Schwartzkopf and Fdward . Tricker (32.6"% before:
none alter) 1o E.C. Ebinger. Consideration: $142.000.
Principals: Because of irreconciluble ditferences among
severat of livensee's stockholders. sellers are pulling
out und transferring their inlerest 1o another
stockholder. E.C. Ebinger. Ebinger in turn will spin off
some of that stock to Jumes €. Constance. inend giv-
ing each 43,57 ownership. Robert [ Hanna will con-
linue to own 13.1%. Filed June Y

8 KUAA(TVICP] Spokane, Wash. (ch. 22, 1.197 kw
vis.. 119.7 kw aur.. HAAT: 1,707 t1.) —Secks assign-
ment ol construction permit from Frontier Media Ine
1o Broudeast Vision Television Lid. for reimbursement
ol $150.000 mn expenses. Seller: Robert Cooper. Mark
Cooper and Lois Zeitner (one-third each). who are also
applicants Tor néw low power TV at Bozeman. Monl
Buyer is owned by general and limited partners with
ull voting-control exercised by genéral pariners.
General pariners consists equally by Broadcast Vision
Television Inc., Lee Schulmian and Arnold Mills.
Schulman and Mills also each own 30% of general
pariner Broadeast Vision Television Inc. Mills is direc-
tor and 3% owner of KIN(AM)-KRTIH(FM) Los
Angeles. Limited partner in buying L.roup also includes
st Greenlield, who owns 16.77% KENI(ANM)
Anchoruge. Filed June 1.

B WLKI(AM)-WGGQEM) Waupin., Wis.—Secks
transler ol vontrol ol Coursolle Broaduasting of
Wisconsin Ine. from James R. Coursolle and George
Baumann (100% belore: none afier) to Ambrozic
Communications Entertainment (none before. 100%
alter), Consideration: $1.1 million (BROADCAST-
ING. April 19). Principals: Seller is principally owned
by Jim Coursolle. who bought stations six years ago for
$335.000. Buyer is owned by Jack Ambrozic. who also
is lormer principal owner of WYBR(FM) Belvedere-
Rockford. I1l.. which was recently sold (BROAD-
CASTING. May 31). liled Junc 8.

® KRKK(AM)-KQSWI(FN) Rock Springs. Wvo.
(AM: 1360 khz, 1 kw-D, 500 w-N. FM: 96,5 mhz. 100
kw. HAAT: 1.680 1t.) —Sceks assignment of license
Irom Media West Inc. to Springs Broadcasting Partners
ship for $1.55 million (BROADCASTING. May 17}
Seller: Arnold 1. Morek (100%), who has no other
broadeast interests. Buyer is composed of general
partners Media Developmem lnc. and Thomas V.
Geimer Enterprises Lid. MD! is owned by Brian E
Cobb. TVG is owned by Thomas V. Geimer. Cobb is
former vice president and general manager of KOA-
AM-TV and KOAQ(FM) all Denver. Geimer is
Denver stock broker. Filed June 9.

Actions

8 WESA(AM) Bouaz. Ala. (1300 khz. 1 kw-D}—
Granted assignment of license from Radio Sand
Mouniain Inc. to Sand Mountain Adverusing Inc. for
$140.000. Seller is principally owned by Glenn M. Cor-
nelius. who has no other bréfadcast interests. Buyer:
Lawrence E. Kennamer (66.1%). Bill W. Huber
(33.3%) und Kennamer's wife. Zora B. Kennamer
(.6"0). who also own WVSM(AM) Rainesville, Ala.
(BAL-820421HC). Action June 8.

B WKXK(FM) Pana, N (100.9 mhbz, 3 kw, ant. 290
1.)=Granted transler ol control of Pana Broadcasting
Corp. trom Bob 1. Grous (50% before. none after) 10
Larcy W, Craig (50% before. 100% afier). Considera-
lion: $45.000. Principals: Seller is transfering his 50¢

interest in Station 1o remaining siockholder.
(BTC-8204111L). Action Junc 8.

8 WTKC(AM) Lexington, Ky. {1300 khz. 2.5 kw-D,
1 kw-N) —Granted assignment of license from Triplent
Broadcasting Co. of Kentucky [nc.. debilor-in-posses-
sion 10 Group M Broadcasting for $745.600. Scller:
Wendell A. Tripleut and wile. Donna J. Triplett. who
are Bellelontaine, Ohio-based group owners of three
AM'sandhree I'M’s. They bought WTKC three years
ago for $800,000 (BROADCASTING. Sept. 24. 1979).
Buyer: Walier E. May (i00%). who owas
WPKE(AM)-WDHR(FM) Pikeville. Ky. and is part
owner of WIIT{AM) Jellico. Tenn. He is also applicant
for new low power TV station al Pikeville.
(BAL-820329FK). Action May 28.

8 KNEN(FM) Norfolk, Neb. (94.7 mhz. 100 kw.ant.
530 I1.) —Granted transfer of control of Central Radio
Ine. from Gordon 1). Adams and Herbert D. Feidler 10
Gene A. Koehn. Consideration: $500,000. Principals:
Sellers cach own 30.16% of licensee’s siock and are
selling their interests o remaining siockholder. Buyer
owns Norfolk, Neb., relail business and is currently
general manager and 39.68% owner of KNEN. Koehn
also is applicant for new FM at Hays, Kan. (BROAD-
CASTING. May 17). (BTC-820405H1}. Action June 2.

8 WAMC{I'M) Albany, N.Y. (90.3 mhz, 10 kw. ant.

1.970 fi.}=Granted assignment ol license from
Albany  Medicul College of Union University 10
WANIC. Seller is noncommercial, educational instilu-
tion which has no other broadeast interests. [avid A.
Galletly is station manager. Buver is noncommercial
vorporation operated by University of State of New
York Board of Regents. Prof. Alun S. Churtock 1s chair-
man of WAMC-FMN Board of Trustees.
(BALED-820420GN). Action June 3.

8 WWRL(AM) New York (1600 khz. 5 kw-U)—
Gramed assignment ol license from Viacom Interna-
tional Inc. to United Negro College Fund and in turn
sold 1o Nationul Bluck Network for $1.5 miilion. Donor
is publicly traded New York-bused MSO and group
owner ol four AM's. lour I'M™s and two TV's. It also
bougit last vear WLAK-I'M Chicago for $8 million
(BROADCASTING, Sept. 14). License renewal ol
WWRL had been challenged by National Black Media
Coalition. which withdrew petition upon Viacom's an-
nouncement of gill. Buver is New York-bascd bluck-
oriented radio news and information network with 82
atfiliates. Principally owned by Eugene D). Jackson.
president. and Sydney L. Small, vice president. it also
owns WDAS-AM-FM Philadelphia and KATZ{AM)
Si. Louis. latter bougi for $2.695.000 (BROAD-
CASTING. Sept. 14, 1981). (BAL-8B11216FN). Action
June 2.

® WDOS(AM)-WSRK(I'M) Oneonta. N.Y. (AM:
730 khz. | kw-D: FM: 103.9 mhz. 850 w. HAAT: 520
11.) = Granted assignment of license from Ceniral Ver-
mont Radio Corp. 10 Oneonta Communications Corp.
lor $1.3 million. Seller is subsidiary of Sconnix Group
Broadeasting Inc.. Laconia. N.H._-based group ol three
AM's and four FM's which purchased WDOS{AM)-
WSRK(IFM) five years ago as parl of group of six radio
stations lor $1.8 million (BROADCASTING, July 18.
1977). Buver: Closely held group of 25 siockholders
headed by John R. McGeehan, president (10%) and
Jan Mitchell. vice president (12.5%). (BAL.
BALII-820507EC. ED). Action June 16.

& WDRV(AM)-WLVV(FM) Staiesville. N.C. (AM:
550 khez. 500 kw-D: FM: 96,9 mhz. 100 kw. HHAAT: 600
ft.)—Granied assignment of license front Metro Lina
Communications Corp. lo WLVV Ine. for $1.750.000.
Seller is owned by Bernard Kaplan (62.6%). James J.
Shipley {17.9%). Kaplan's wife. Norma (10.5%) and
Edward Englander (9%), who have no other broadeast
interests. Kaplans and Shiplevs bought stations 1wo
years ago for $660.000 (BROADCASTING. April 14,
1980} and are seeking waiver of three-year rule be-
cause of financial hardship. Buyer is subsidiary ol
Capitol Broadcasting. Raleigh. N.C.-based group of
three AM's, four FM's and one TV principally owned
by James. E Goodmon and brother. Ray H. Goodmon.
and estate of A.J. Fleicher. Capitol Broadcasting has
acquired all except s Raleigh outlets since 1979 for
otal ol $10.55 million. (BAL-820419GM, GN). Ac-
tion June 2.

® WIOI{AM) New Bosion. Ohio (1210 khz. | kw-
D) —Granted assignment of license from New Boston
Broadcasting Corp. to Shawnec Broadcasting Co. for
§250.000. Seller: Charles R. Maillet {100%). who has
no other broadcast interesis bul will keep 20% interest
in buying group. Buyer: Jese C. Veach Jr.. Charles R.
Maillet, €. Frank Mynes. Charles R. Smith and
Donald D. Mauk (20% each). Veach owns 20% of
KSFE(AM) Needles, Calif. and is also applicant for
new FM at Needles (BROADCASTING. April 20
1981). Mynes is Portsmouth physician, Smith is
Portsmouth attorney. Mauk is Portsmouth insurance
executive. (BAL-820426EY). Action June 8.

® WLIT(AM) Sieubenville, Ohio (950 khz. [ kw-
D}~ Granted assignment of license from Contempor-
ary Communications [nc. to Frederick J. Staffilino for
$375.000. Scller: Raymond E Reich and Calvin E.
Dailey Jr. {50% each}, who also own WDXY{AM)
Sunmier. $.C. Dailey owns in addition WCFF(FM)
Ripley, W. Va. Buyer is Steubenville advertising execu-
tlive and has no other broadcast interests.
(BAL-820315GB). Action June §,

8 WAZL(AM)-WVCD(FM) Hazleion, Pa. (AM:
1490 khz. | kw-D. 230 w-N: FM: 97.9 mhz. 24 kw.
HAAT: 660 ft.) —Granied assignment of license from
t1azleton Broadcasting Inc. 1o The Luzerne Co. for S1
million plus $134.000 for consuliation and noncom-
pete agreements. Seller: Group of eight stockholders
principally owned by estate of Victor C. Diehm Sr. Vic-
tor C. Diehm Jr. is president and 4.5% owner. Buyer:
Frank J. Mangano (100%). who is president of East
Liverpool, Ohio, real esiate and investment company
and owner of WOHI(AM)-WELA(FM) East Liver
pool, and WRRO(AM) Warren. all Ohio
(BAL-820427FM. FN). Action June 8.

» KDSJ{AM) Deadwood. S.D. (1340 khz.
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| kw-D.

250 w-N) —Granted assignment of license from The
Fleart of the Black Hills Station to Goldrush Broudeast-
ing Inc. for $312.000. Seller: Eli Daniels and Harry
Duniels (50% each), who have no other broadeast in-
terests. Buver: Alvin E. Decker (607%) and Rick Keeler
(40U, Decker s stution manager al KLIV{AN)
Huron, S.13., where Keefer is former program director
and engineer. Neither has other broadeast interests.
(BAL-82042311V). Action June 8

8 KELP(AM) El Paso. Tex. (AN 920 khz, | kw-1),
300 w-N)==Granted assignment of license from Clear
Channel Communications Inc. to Greal American
Broadeasting Corp. for $630.000. Seller is principally
owned by Lowry Mays. Red McCombs and John
Barger, who are Sun Antonio. Tex.-based group owners
ol Tour AM’s und three FM's. They bought KELP five
years ago for $300.000 plus $150.000 for noncompete
agreement (BROADCASTING. Sept. 5. 1977). Buyer
15 owned by B. Thomas Hovi. who is former president
oi Hefiel Broadeasting and who also bought KINT-FM
El Paso Itom Taber Broadeasting for S1.5 million (see
below). (BAL-820428FY). Action June 10.

8 KINT-FM El Puso. Tex. (96.5 mhz. 60 kw, 11AAT:
1.080 1) —Granted assignment of license from The
Tuber Broadeasting Co. 10 Great American Broadcasi-
ing Corp. for $1.5 million. Seller is owned by James M.
Tuber and parents, E Wallace Taber and Mable Taber
(30% cacih). and Charles C. Ashworth (10%). Tabers
bought KINT-FM along with co-located KKOL(AM)
¢ight years ago for $500.000 (BROADCASTING. Nov.
4. 1974). They sold KKOL{AM) lust vear 10 Gary
Ackers for $101.000 (BROADCASTING. Oct. 12,
1981). Buyer is owned by B. Thomas Hoyt. who is
lormer president of Heftel Broadcasting and who also
bought KELP(AM) El Paso. Tex. (sce above).
(BALH-820426EX). Action June !0.

Facilities Changes

AM applications

Tendered

® WRUS (610 khz) Russeliville. Ky.—Seeks CP 1o in-
crease power 10 3 kw. Ann. May 18
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Broadcast Representatives
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8 KALO {990 khz} Beaumont. Tex.—Seeks CP to
chiange TL and install DA-1. Ann. June 8.

8 KWRD (1470 khz} Henderson. Tex.—Seeks CP 1o
increase power 10 2.5 kw and respecily SL and RC.
Ann. June 16.

Accepted

a KMOG (1420 khz) Payson. Ariz.—Secks modifica-
tion of CP (BP-790910AG) 10 change TL. Ann. June
18.

a KTIM (1510 khz) San Ralael, Culil.—Secks CP 10
chunge TL. Ann. June 18.

FM applications

Tendered

a8 WMRI (106.9 mhz) Marion. Ind.—Secks CP 10
change TL: change ERP 10 50 kw ind make changes in
anl. sys. Ann. June 16.

a8 KNAA (98.3 mhz) Sparks. Nev.—Seeks CP 10
change TL: respecify SL/RC: change FRP 10,290 w:
change HAAT 10 840 fi.. change type truns. and make
changes in ant. sys. Ann. Junc 16,

& “WCMO (98.5 mhz) Marictta, Ohio—Seeks CP 10
change frequency 1o 98.5 mhz: change TL. add RC:
operate with ERP of 35 w: change HAAT 1o 104 1. and
make chuange in ani. sys. Ann. June 16.

a "“WWHS-FM (92.1 mhz} Hampden-Sydney, Vi, —
Sceks CP 1o change Irequency 1o 92.1 mhz and correct
coordinates. Ann. June 16.

& KCLK (94.1 mhz) Clarkston. Wash.—Seeks CP 1o
change TL: change ERP 10 100 kw: change HAAT 1o
1232 fi.. change type trans. and make changes in ant.
sys. Ann. June 16.

Accepted

8 KHTZ (97.1 mhz} Los Angeles—Secks CP 1o in-
stall aux. ant. at location other than main: to be oper-
ated on ERP ol 20.6 kw: change HA AT 10 2,959 fi. and
change TPQ. Ann. June 16.

a WIVY (1029 mhz} Jacksonville. Fla.—Seeks
modification of CP (BPH-820414AR) to decrease ERP
to 95 kw. Ann. June 16.

8 WQRC (99.9 mhz} Barnstable. Mass.—Seeks CP 10

install aux. ant. at main TL: 1o be operated on ERP ol
50 kw: change HAAT 1o 307 f1. and change TPO. Ann.
June 16,

a WXKS (107.9 mhz) Medlord. Mass. —Secks CP (o
increase ERP 1o 25.1 kw. Ann. June 16.

a WRIO (102.3 mhz) Cape May, N.J.—Secks CP 1o
change TL: decrease ERP 10 2 kw: increase HAAT 1o
300 I, and chunge TPO. Ann. June 6.

a WEIV (103.7 mhz) Ithaca, N.Y.—Seeks CP 1o make
chunges in ant. sys.. conlingent on grunt ol
BAL11-820428FU. Ann. June 16.

a WGFM (99.5 mhz) Schenectady, N.Y.—Seeks CP
to change TL: increase ERP 10 10.2 kw: change HAAT
10 926.5 . and change TPQ. Ann. June 16

& WSFL (106.5 mhz} Bridgeion. N.C.—Secks CP 10
change station location. Ann. June 18.

a KMXX (102.3 mhz) Austin, Tex.—Seceks CP 10
chunge ERP to 3 kw: change HAAT 1o 300 fi. and
chunge TPO. Ann. June 18.

FM actions

& KHYL (101.5 mhz) Aubuen. Calil.—Granted CP 10
make changes in ant. sys.. change TL: operate trans. by
RC from SL: change type trans.. change lype ant..
decrease ERP 10 36.3 kw: increase HAAT 1o $77 I'. and
change TPO. Action June 11.

& WEBQ (99.9 mhz} Harrisburg, 11l.—Granted
maodification ol CP (BPH-810602AK) Lo make changes
in ant. sys.. change TL: change type truns.. change
tvpe ant.: increase ERP 1o 31.6 kw: decrease HAAT 10
623 fi. and change TPO. Action June 1.

8 WXLC (102.3 mhz) North Chicago. . —Granted
CP 10 make changes in ant. sys.: chunge TL: change SL.
& RC: change lype trans.. change lype ant.: decrease
ERP 10 2.3 kw: increase [TAAT 10 348 f1.. install aux.
trans. and ant.. 10 be operated on ERP ol 2.95 kw:
change HAAT 10 300 f1. and change TPO. Action June
11. '

8 *KRVS (883 mhz) Latuyente, La.—Granted
modification of CP (BPED-800509AD} 10 correct TL:
chunge type trans.. change type ant.: increase ERP to
100 kw: increase HA AT 10 500 f1, and change TPO. Ac-
tion June 11.

Services

AERONAUTICAL CONSULTANTS
Tower Location /Height Studwes
FAA Negotwatons
JOHN CHEVALIER, JR.

AVIATION SYSTEMS
ASSOCIATES, INC.

1650 So Pacic Coast Hwy
Redonde Beach. CA 90277

(213) 316-5281

dataworlQinc

AM ¢ FM o TV @ LPTV
Computerized
Allocation Studies/Directories
1302 18th St, N.W, Suite 502
Washington, D.C. 20036
(800) 368-5754 (202) 296-4790
Established 1971

SOUTHERN

BROADCAST SERVICES
COMPLETE TURNKEY SYSTEMS
STUDIOS, TRANSMITTERS.
TOWERS. ANTENNAS
Full Rigging & Erection Services
Customn Electronics Design & Installation
PO Box 740, Alabaster. Al 35007
_l£_05) 663-3709

ECONQMIC CONSULTAMNTS

Station Valuation
Economic Feasibility Studies
{New Staticns)
Merger & Acquisition Research
DAVID E. SCHUTZ & ASSOCIATES

95 Colona Sireel
Wyckolt, N.J 07481
201-891 7758

confact

BROADCASTING MAGAZINE
1735 DeSales St. N.W.
Washington, D, C. 20036
tor avallsbilities
Phone: (202) €38-1022

DON'T BE A STRANGER

To Broadcasung's 157.000° Readers
Oisplay your Piolessional or Service
Card nere It will be seen Dy the dec
sion-making Sstaton owners and man
agers chel engineers and lechmcans
applicants lor AM FM TV and buyers of
Droadcasting services

11977 Readership Survey showing 44
readers per copy
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& WKYZ (105.5 mhz) Salisbury. Md.—Granted
modification o CP (BPH-11.016) to muke changes in
ani. sys.. chunge TL: change type trans.: change type
ant.; decrease ERP 1o 1.7 kw: increase LHHAAT 1o 385 It.
and change TPO. Action June 11.

a *WUMB (91.9 mhz) Boston —Granted maodification
of CP (BPED-2125, as mod.) 1o make changes in ant.
svs.. change tvpe trans.. change type sint.. decrease
ERP 1o 200 w: decrease HAAT to 167 It. und change
TPO. Action June 11

a KWTO (98.7 mhz) Springliekd. Mo.—Granted
modification of CP (BPH-810604AG)Y 10 change TL:
decrease ERP 1o 75 w: increase HHAAT to 550 ft. and
change TPO. Action June 1.

& KSRN (104.5 mhz} Reno. Nev.—Granied CP 1o
make changes in ant. svs.: chunge SL and RC: change
type anl.. increase HAAT 10 2.925 11, and change TPO.
Action June 11,

8 KSRN (104.5 mhz) Reno. Nev. —Granted CP toin-
stall new aux. ant.: increase ERP to 25 kw (H): in-
crease HAAT to 2.800 1. (H) and change TPO. Action
June 11.

In contest

Designated for hearing

& Cape Muay Court House, N.J. new FM (]05.5
mhz) —=Competing applications of WRLJ Inc.: Canruss
Inc.: WSDY Radio: Bay Broadcasting Co. and Gilbert
Broadcasting Co. To determine whether WRLJ.
Canruss. Bay Broadcasting and Gilbert Broadeasting
are financially qualificd: whether WRLJY's proposed
tower height and location would constiute hazard to air
navagation. whether good cause exists [or Bay Broad-
casting 1o locale its main studio outside proposed com-
munity of license. which of proposals would, en com-
parative basis. best serve public interest: and which ap-
plication should be granted (BC Doc. §82-312-316). Ac-
tion June 4.

Procedural ruling

& Manchester, N.H. TV proceeding (Channel 50
Inc.. et al.)—ALJ James F Tierney granted joint re-
quest by Channel 50. Golden Triangle Broadcasting
Corp. and CTV of Derry Inc.. and approved ugree-
ment. authorized reimbursement ol $18.284.26 10
Channel 50 by other pariies und dismissed its applica-
gon with prejudice (BC Doc. 81-693-695). Action June

FCC actions

& FCC proposed eliminating 1hree licensing policies
Tor radio and TV stations: suburban community policy,
the Berwick doctrine and de facto reallocation policy.
Action June 10.

8 FCC upheld Broadcust Bureau decision which
denied fairness doctrine complaint by severul environ-
mental groups against six California TV stations. Sta-
tions included KERO-TV Bakersfield: KJEO(TV}
Fresno: KMSTI(TV) Monterey: KRCR-TV Redding:
KRON-TV San Francisco and KTXL(TV) Sucramen-
to. Action June 10.

& FCC dismissed petition by Vincent L. Hoffart, Seal-
1le, Wash., lor reconsideration of its Nov. 26, 1981, ac-
tion which denied his request for order requiring that
operating and maintenance logs be made available in
station’s public inspection file. FCC said request was
100 late 1o be considered because it was not filed within
30 days after public notice of disputed action. Action
June 10.

8 FCC decided 10 accepl new daylime only radio ap-
plications 1o be operated on 25 class I-A frequencies.
Each station would be within nighttime interference-
protecied service area ol clear channel station whose
frequency it would share. FCC also will accept applica-
tions from daytime only siation's seeking to increase
power in same circumstances. Action June 10,

& FCC rescheduled to July 21, 1982. oral argument in
case involving applications of City of New York Munic-
ipal Broadcasting System 10 operate WNYC additional
hours and application ol WCCO Radio Inc.. to change
transmitter site and WCCO antenna. Action June 14.

& FCC said it was deleting restrictions limiting STV
operations 10 communities within Grade A contour of
at least four commercial TV siations. Also: Require-
ment that STV station broadcast at least 28 hours of
conventional programing per week: rule requiring STV
decoders must be leased and not sold to subscribers




Professional

Cards

ATLANTIC RESEARCH CORP
Jansky & Bailey
Telecommunications Consulting
Member AFCCE
5360 Cherokee Avenue
Alexandna Vrgima 22314
(703) 642-4164

EDWARD F. LORENTZ
& ASSOCIATES
CONSULTING RADIO ENGINEERS
1334 G SI. NW, Suite 500
washington, 0.C. 20005

(202} 347.1319
Member AFCCE

A.D. RING & ASSOCIATES

CONSULTING RADIO ENGINEERS
Suite 500
1140 Nineteenth St., N.W.
Washington, D.C. 20036
(202) 223.6700
Member AFCCE

COHEN and DIPPELL, PC.

CONSULTING ENGINEERS
1015 15th St., N.W,, Suite 703

(202) 783-0111

Washington, D.C. 20005
Member AFCCE

CARL T JONES ASSOCS.

(Fanmerly Gautney & Jones)
CONSULTING ENGINEERS

7901 Yarnwood Court
Springfield, VA 22153
(703) 569-7704
AFCCE

LOHNES & CULVER
Consulting Engineers
1156 15th St. N.W., Suite 606
Washington. D.C. 20005
(202) 296.2722

Mueaher AFCC T

A. EARL CULLUM, JR.

CONSULTING ENGINEERS
INWOOD POST OFFICE
BOX 7004
DALLAS, TEXAS 75209

(214) 63183460
Member AFCCE

SH.LIMAN AND SHLLIMAN
8701 Georgia Ave. #805
Silver Spring, MD 20910

ROBERT M. SILLIMAN. P.E.

(301) 589.8288

THOMAS B, SILLIMAN. P.E.
(812) 853-9754

Member AFCCE

MOFFL1T RITCH & 1LARSON, P.C.
CONSULTING ENGINEERS
1923 Narth Lynn Streat
Arlmglun, VA 22209
(703) 541-0500

Member ATCCHL

I

STEEL,ANDRUS & ASSOCIATES
David L. Steel, Sr, P.E. R
P.O. Box 230, Queenstown, mMd.
(301) B27-8725 21658
Alvin H. Andrus, P.E.

351 Scott Or.,; Silver Spring. Md..

(301) 384-5374 20904
Member AFCCE

HAMMETT & EDISON, INC.
CONSULTING ENGINEERS

Radio & Television
Box 68, Internationsl Airport

San Francisco, California 94128
(415) 342-5208

Member AFCCE

JOHN B. HEFFELFINGER

9233 Ward Parkway, Suite 285
816-444-701Q
Kansas City, Missouri 64114

JULES COHEN
& ASSOCIATES PC.

Hute SUY
1730 M St Nw,
Wdasnington DC 20036
2021 659 3707
Memper AFCOCE

CARL E. SMITH
CONSULTING ENGINEERS

AM-FM-TV Enginétning Consultants
Complete Tower and Rigging Services

8500 Snowville Road
Cleveland. Ohio 44141
216/526-9040

VIR JAMES

CONSULTING RADIC ENGINEERS
Apphcalions and Field Engineenng
Compulenzed Frequency Suiveys
4940 E. 39th Ave,— 80207
+(303) 393-0468

DENVER, COLORADO
Member AFCCE & NAB

E. Harold Munn, Jr.,
& Associates, Inc.
Broadcast Engineering Consultanis
Box 220

Coldwater, Michigan 49036
Phone: 517 —278-7339

ROSNER TELEVISION
SYSTEMS
CONSULTING & ENGINEERING
250 West 57 Street
New York. N.Y. 10107
[212) 246-2850

JOHN H. MULLANEY
Consulting Radio Engineers, inc.
9616 Pinkney Court
Potomac, Maryland 20854

301 - 299-3900
Member AFCCE

HATFIELD & DAWSON

Consulting Engineers

Broadcast and Communications
4226 6th Ave., N.W,,

Seattle, Washington, 98107

(206) 783-9151
Member AFCCE

MIDWEST ENGINEERING
ASSOCIATES
Coruu{h'nj £n9u|uu

150 Wesley Rd
Creve Coeur. IL 61611
(309) £98-3160

Member AFCCE

MATTHEW |. VLISSIDES, PE.
STRUCTURAL CONSULTANT
TOWERS, ANTENNAS. STRUCTURES
Studies. Analysis. Design Madihcangns,
Insperlmns Supervisiun pf Erection

6867 Elm S1.. McLean, VA 22101
Tel (703} 356-9765

Member AFCCE

C.P.CROSSNO & ASSOCIATES
CONSULTING ENGINEERS
P. 0. BOX 18312
DALLAS, TEXAS
75218
Computer Asded. Design & Allocation Studigs
Fueid Engrneening,
(214) 669-0204
Member AFCCE

ADIOENGINEERINGCO

CONSULTANTS
NORWOOD J. PATTERSON
1900 VIEW DRIVE
SANTA YNEZ, CA 93460

(805) 688-2333

Serving Broadcasters over 35 years

JOHN FX. BROWNE
& ASSOCIATES. INC.
CONSULTING ENGINEERS
1901 Pennsylvania Ave.. NW
washington, D.C. 20006
525 Woodward Avenue
Bloomfield Hills, Mi 48013

lel 1313) 6426226 [202) 293 2020
Mepiber 45CCH

WILLIAM B. CARR
& ASSOCIATES, INC.
DALLAS/FORT WORTH

WILLIAM B. CARR, PE.
1805 Hardgrove Lane.
Burieson., Texas 76028 817,295.1181
MEMBER AFCCE

D.C. WILLIAMS
& ASSOCIATES, INC.

BROADCAST AND COMMUNICATIONS
Combpuler Assisted Direclional Array and
Feeder Systiem Daesign, Analysis, and
Bandwidih Optimization
Apdlications = Field Engineeéring
10517 CATAWBA WAY
RANCHO CORDOVA. CALIFORNIA 935670
(918) 266-7688

SHERMAN & BEVERAGE
ASSOCIATES, INC.
Broadcast/Communications Consuliants
Box 181, R.D #2
Medford, N.J. 08055
{609) 983-7070

R.L. HOOVER
Consulting Tek ications Engi
11704 Seven Locks Road
Potomac, Maryland 20854
301-983-0054
Member AFCCE

SADACCA, STANLEY

& ASSOQCIATES
AM FM TV
PO Orawer LT
Crestine. CA 92325

(714) 338.5983

BROMO
COMMUNICATIONS

Broadcast Technical Consuttants
P.0. Bax M. 51, Simona lsland, GA 31522
(912} 638-5608
designed app - Finld Enginnoring
Feaquancy Mesauring Service

LAWRENCE L. MORTON, E.E.
AND ASSOCIATES
CONSULTING TELECOMMUNICATIONS ENGINEERS
Low-POWER TV, AM, FM TV APPLICATIONS,

FIELD ENGINEERING COMPUTERIZED CHANNEL SEARCHES
1747 SOuTH DOUGLASS ROAD. SITE D
ANAHEIM. CALIFORNIA 92806
(714) 634- 1662

RALPH E. EVANS ASSOCS.

Consulting TeleCommunications
Engineers

AM-FM-TV-CATVITFS
216 N. Green Bay Rd.
THIENSYILLE, WISCONSIN 53092

Phona: (414) 242.6000
Member AFCCE

LECHMAN, COLLIGAN,
& JOHNSON

Telec Consult

Applications - Field Enginsaring

2033 M Street. NW, Suite 702
Washington, DC. 20036

{202) 775.0057




ird requiremen| thar 5TV applicants ascerizin com-
munity's interests regarding programing. Action June
17

8 FCC denied petition by Roben P Umiand 1o require
that all TV programs be labeled as 10 production toca-
tion and production dme or initial broadcast. Action
June 17,

a FCC approved merger agreement belween Venton
Corp. and Intersat Communications Corp.. two of
eight applicants for new TV at San Diego. resuliing in
dismissal ol Intersat’s application. Action June 17.

8 FCC granted Pyramid Broadcasting Corp. CP lor
new TV at Mount Vernon, Tll. Although competing ap-
plicant dismissed its application a1 own request. inde-
pendent group contested grant on various grounds.
FCC found that although Pyramid prosecuted its ap-
iication carclessly. it was still financially qualified. Ac-
tion June 17

8 FCC affirmed staff action assigning call letters of
WLXI-TV Greensboro. N.C.. to Consolidaied Broad-
casting Corp., lor its new UHF siation. Action June 3.
8 FCC affirmed Broadeast Bureau action denying
dual-city 1dentification requests by Thomas Radio Co..
WOAY (AM) Qak Hill, W, Va., and Island Broadcasting
Corp.. WHOY(AM) Sulinas. PR. Action June 17.

& FCC denied review and left standing Broadcasi
Bureau's application by Joel J. Kinlow. operating as
Racine Telecasting Co.. 1o establish new UHF swation
ut Racine. Wis. Action June 17,

Allocations

Petitions

® Jacksonville, Tex.—In response 10 petition by
George E. Gunter: Proposed assigning 102.3 mhz 10
Jacksonville as its second FM: commenis due July 13,
replies July 28 {BC Doc. 82-289). Action May 21.

B Yaldosta. Ga.—In response Lo petition by The Rain-
bow Group: Proposed assigning 96.7 mhz 10 Valdosta
as its fourth commercial FM: comments due July 26,
replies Aug. |0 (BC. Doc. 82-305). Action June 3.

Looking for a
rep that sells
with more
than numbers?

See Selcom!

e John Wilson,
e President/Manager
Atlanta

-’elcom radio

Broadcast Represcntatives
521 Fifth Avenue

Mew York, New York 10017
(212) 490-H62

& Rexburg. Idaho—In response to petition by Ricks
College: Proposed assigning 100.5 mhz 10 Rexburg for
use as noncammercial FM and s i1s third assignment;
comments due July 26, replies Aug. 10 (BC Doc.
82-311). Action June 3.

a Mason City, lowa—In response 10 petition by Radio
Communications Inc.: Proposed assigning 93.5 mhz 10
Mason City as its second FM: comments due July 26.
replies Aug. 10 (BC Doc. 82-307). Action June 4.

& Healdton. Okla.—In response 1o petition by
Douglas Dillard and Albert Riessen Jr. Proposed
assigning 105.5 mhz Lo Healdion as its first FM: com-
ments due July 26, replies Aug. 10 (BC Doc. 82-310).
Action June 4.

& Medford. Ore.—In response to petition by M-3-X.
In<.: Proposed substituting 85,7 mhz for 95,3 mhz a
Medford: commenis due July 26, replies Aug. 10 (BC
Doc. 82-308). Action June 4.

& Pelosky. Mich.—Denied request by Mighty-Mac
Broudcasting Co.. lor reconsideration of repon and
order which substituted 96.3 mhz for 96.7 mhz at
Petosky (BC Doc. §1-504). Action June 4.

8 Deer Lodge. Moni.—In response 10 petition by
Deer Lodge Broadcasting Inc.: Proposed assigning 96.7
mhz to Deer Lodge as its first FM: commenis due July
26, replies Aug. 10 (BC Doc. 82-309). Action June 4.

& Miles City. Mont. —In response to petition by Miles
City Broadcasiing Corp.: Proposed subsiituling 92.5
mhz for 2.7 mhz a1 Miles City: comments due July
26. replies Aug. 10 (BC Doc. 82-306). Action June 4.

Assignments

& College and Fairbanks. both Alaska— Assigned
103.9 mhz 10 College as its first FM: effective Aug. 10
(BC Doc. 81-433). Action June 4.

B Huntsville, Ark.— Assigned 95.9 mhz 10 Huntsville
as its first FM: effective Aug. 10 (BC Doc. 82-59). Ac-
tion June 3.

B Avon, Colo.— Assigned {03.1 mhz lo Avon as ils
first FM: effective Aug. 10 (BC Doc. 82-65). Action
June 3.

Other

® Granted motion by Associalion of Federal Com-
munications Consulting Engineers and extended
through Sept. 29 and Oct. 29 time for filing comments
and replies, respectively, in mater of FM broadcast sla-
tion blanketing interference (BC Doc. 82-186). Action
June 7.

Call letters
Applications
Cail Sought by
Naw AM's
WRDJ Carol Stanley, Samson, Ala
WWGR

La Follette Broadcasters Inc.,La Folietie.
Tenn

KSJL Inner City Broadcasting of San Antonio Inc..
San Antonig, Tex.
New FM’s
KCIR Cnristian Radio of Magic Valley Inc.. Twin
Falls, Idaho
KJJC J. B. Broadcast Inc. Osceola, iowa
KARC Columbia FM Inc., Columbia, Mo.
WYFG g:gle Broadcasting Network Inc., Gatiney,
Existing AM’s
WWHK WEBRB ML. Clemens. Mich.
KCNR KPAM Portland, Ore.
WB2T KARD-TV Waynesboro. Pa
KDYL KWMS Salt Lake City
wG2zs WLKE Waupin, Wis.
Existing FM's
KUU2 KLVA Lake Village. Ark.
WHYT WJR-FM Detron
WFAS-FM WWYD Wnite Plains. N.Y.
WJZR WRKB-FM Kannapolis. N.C
Existing TV's
W2ZX0 WEBHW Spangfield. ti.
KSNC KCKT Greal Bend, Kan.
KOOD KSMH-TV Hays, Kan
KSNT KTSB Topeka. Kan.
KSNW KARD-TV Wicrita. Kan
KNAT KLKK-TV Albuquerque. N.M.
Grants
Cant Assigned to -
New AM
KLLE Thomas GarCia Renlena. Marana, Anz.
New FM's
KTUF Admiral Broadcasting Corp.. Kirkswille, Mo.
KLKT North Lake Tahoe Broadcasting Co.. Incline
Village, Nev.
({r1e] Dawvis Communications Inc.. Devine. Tex
WCVR-FM Siokes Communications Corp. Randolph. VL,
WHLX Radio Wheeting Inc., Bethlehem. W. vVa.
New TV's
WLCN Lite Anew Ministries Inc.. Madisonwille, Ky.
WNEH South Carouna Educational Telewision
Commission, Greenwood, S.C.
Existing AM's
KRZN KWBZ Englewood, Colo.
WRCW WQIO Catonsville, Md.
WTKN WWSW Pittsburgh, Pa
Existing FM's
WORL WQRX Benlon, Il
KLYV KIWI Dubuque, lowa
WQSR WKTK Catonsviile. Md.
KZKD KSBC Redmond. Ore.
WIGL WRJS Orangeburg, S.C
KERV-FM KPFM Kerrville, Tex.
Existing TV
WMOD WKNA Melbourne, Fia.

Summary of broadcasting

FCC tabulations as of April 30, 1982

CP's CP's
On air on Total not Total
Licensed STA" air on air on air  authorized™"
Commercial AM 4.650 0 0 4650 125 4,775
Commercial FM 3.361 1 0 3.362 218 3.580
Educational FM 1,127 0 1 1,128 80 1.208
Total Radio 9.138 1 1 9140 423 9,563
Commercial TV
523 1 0 524 11 535
UHF 263 Q Q 263 126 389
Educational TV
VHF 103 1 3 107 ] 116
UHF 161 2 4 167 16 183
Tolal TV 1,050 4 7 1,061 162 1.232
FM Translators 468 0 0 468 208 676
TV Translators
UHF 2,722 0 0 2722 222 2944
VHF 1818 4] 0 1,1619 382 2,001

*Special temporary authorization
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Classified Advertising

See last page of Classified Section for rates.
clasing dates, box numbers and other details.

RADIO

HELP WANTED MANAGEMENT

General Manager for WIMT(AM/FM), Merrill,
Wisconsin. Must have excellent sales and programing
background with some knowledge of engineenng.
Group owner Call Don Roberts. President. 715—
588-3852. EQE, MIF

Station Manager —Growing public radio station with
strong community support seeks manager committed
to fine arts programing. Duties include administration,
development, programing direction and community
relations. Prior management and successful fundrais-
ing experience, business/communications degree es-
sential. Salary to 522K. Resume to President, PENI,
1220 liisley D, Fort Wayne, IN 46807. Women and
minorities encouraged.

Announcers, New adull, live assist, FM stereo, Green
Valley. Arizona, retirement community, 25 miles
south of Tucson. Need adult delivery/production,
minimum 5 years experience. Excellent market ang
living conditions. On air early September. Send tape,
complete resume, salary requirements and references
to KEZG, Box 587, Green Valley, AZ 85614.

HELP WANTED TECHNICAL

Sales Manager for "Superstars” format in medium
Southeast market. Need high energy leader to match
biiling growth to market rank. Success will get you sta-
tion manager appointment. Resume with letter im-
mediately to Box B-48.

General Manager WFIA/WXLN, Louisville, Kentucky,
group owned religious siations. Must be aggressive
with strong sales background both in program and
spot. Good base salary plus liberal bonus based upon
performance. E.Q.E. Send resume to Edwin Tornberg,
PO Box 8698. Washington, D.C. 20011,

HELP WANTED SALES

Self Motivators Only. We are looking for aggressive
sales people for Charleston, W. Va. Must be consul-
tant-sell and co-op oriented. Opportunity for agvance-
ment with group owned stations. Send resume,
references, earning history, EQE. Write Box B-72.

You're a salesman for at least 3 years and you want
to be a Sales Manager because you want to make
$25,000. Eastern Pennsylvania, full time country AM.
great sound, staff, potential. Write Box B-97.

Absentee owner looking for aggressive man or
woman who aspires to lill now vacant sales manager
job at Minnesota small market AM station. Manager-
ship also possible. Box B-166.

Fundraiser. The University of Northern lowa's Public
Radio Stations KUNIand KHKE are seeking a Develop-
ment Assistant to secure corporate and business fi-
nancial underwriting support for station's program, an-
nual and capital needs: conduct regular underwriting
trips; provide underwnter contractual information; pre-
pare and provide related reports; and assist in prepar-
ing underwnting contract goals. Two years sales/fund
raising experience required: B.A. preferied; ex-
perience in business/media helpful. Position requires
extensive travel in establishing new accounts within
pnmarily the KUNI-FM 91 service area. Starting salary
$12,000-514,000. Send letter of application, resume,
and credentials by July 12, 1982 to Allan Nimmer, Per-
sonnel Services, 225 Latham Hall. UNI, Cedar Falls.
lowa 50614. Members of protected classes may feel
free to 1dentify themselves for purposes of Atfirmative
Action.

Operations Manager-search re-opened. Minimum 5
years industry expenence. Will supervise announcing
and news staff andg carry significant commercial pro-
duction load. Seasonal air shift is possible. Sigrificant
automation expenence required. Famiharity with busi-
ness computer systems a plus. Technical background
helpful, but not required. Resumes and tapes (no
phone calis) to: General Manager, WKAJ/WASM. Box
557. Saratoga Spnngs. N.Y, 12866. (Equal Opportunity
Aftirmative Acticn Employer).

General Manager— North Calf. Coast-top contem-
porary stations in markel wants an aggressive, strong
sales and sales promotion minded person. Qutstand-
ng growth opportumity with group Send resume and
reterences to Box B-170. Equal Opportunity Employer.

Division Director of radio. Management position,
responsible for total radio production and operational
aclivities, budget and all network non-instructional
programing. Supervises producers, announcers and
operational professionals. Requirements: Bachelor's
and (7) yrs! related exp. Ed. and exp. may be equally
substituted. Entry salary $24.481.56. MS Authonty for
Educational Television, Personnel. PO, Drawer 1101,
Jackson, MS 39205. 601—-982-6227. An Equal Op-
portunity/Affirmative Action Employer, M-F State ser-
vice apphcation must be posimarked by July 14,
1982,

Owner of smail market Minnesota ragio station
retiring and wants to give sales manager position and
later manager position to ambitious man or woman.
Box B-129.

Central N.Y. AM-FM desires solid salesman/sales
manager. Need pacesetter. organizer. trainer to work
with and lead sales staff to further station sales. Good
salary, worknng incentive. Reply Box B-187.

Group owner looking for Generai Manager for major
market East Coast radio station. Please send resumes
to Box B-160.

Account Executive for Manon, Ohio's leading
medias, WDIF-FM and Newslife Newsmagazine. We
offer a true consuitant sell opportunity, If you possess
a dgesire to be the best, and can produce success. we
have the tool, the training, and the opportunity for you.
QOur account executives earn above-average incomes.
Send resume to Jim Hopes, Box 10.000, Manon, OH
43302. EOE.

Ambitious man or woman who wants to move into
sales manager position and later as manager In a
small market Minnesota radio station. Retinng owner
weary of being sales manager and manager and
wants to give position to a capable person. Box B-130.

Sales Manager and sales persocn. Brand new FM
stereo, Green Valley, Arizona, retirement community,
25 miles south of Tucson. Need aggressive self-star-
ters, mimmum 5 years’ experience. Excellent market
and living conditions. On air early September. Send
complete resume, salary requirements and references
to KEZG. Box 587, Green Valley, AZ 85614.

Fastest growing broadcast revenue market n
United States, 83 percent in one year. Warm Califorma
climate. Looking only for sales professional with ex-
penence who can handle making money Send resume
with sample of written presentation. Position will be
filled in Augusi. Write Box B-135.

Boulder, Colorado AM/FM seeks expenenced
salesperson capable of becoming AM Sales Manager.
Send resume, references, and income requirements to
General Manager, KADE/KBCO, 4840 Riverbend
Road, Boulder, CO 80301. An EEQ.

GSM/SM tor suburban California daytimer, a great
market, great potential, great bucks, unbeatable op-
portunity for the sales manager. experienced in
daytime operations who can sell by example, lead/
direct responsive sales team (4-6) promotion/
merchandising, communily involvement, a non-stop
achiever. Resume and references to Box B-156.

Senior Account Executive for one of the mid-
South's and nation's dominant AM station—WDOIA.
Need cCreative, aggressive, streng-closer Excellent
benefits with group owner. Minority candidates en-
couraged. Send letter of interest and resume to WDIA,
PO. Box 12045, Memphis, TN 38112. EOE.

Fufltime powerhouse in top 40 market needs 1
more superhustler. If you can sell ideas as well as
numbers. we're interested. You must be goal oriented
and desire an income of S30K plus and be a self
staster. We otfer a great environment with the best
compensation package in the market. Opportunity for
advancement within our group. Senous inguines only.
Send resume to Box B-168.

HELP WANTED ANNOUNCERS

Afternoon drive announcer wanted. Modern coun-
try station 1n §t. Lowis ADI leoking for announcer with
minimum 3 years' expenence. Send confidential tape
& resume to: Steve Beeny KWRE Radio, PO Box 220,
Warrenton, MO 63383.

Radlo Chiet Engineer. Immediate opening. Ex-
cellent facilities and equipment. 100,000 watt FM
stereo, daytime AM plus AM on Gulf Coast coming
soon. Must have First Class/General License, broad-
cast experience and best references. We offer top pay
and benefits. Send complete information first letter to
Raymend Saadi. KHOM, Station 2, PO. Box 728,
Houma, LA 70360. Equal Opportunity Employer.

Southeast Michigan AM-FM is seeking an assis-
tant chiel. Applicant must have a minimum of two
years of technical school pius three years of ex-
perience and valid FCC license. SBE certification a
plus. EQE. Send resume & references to Box B-14.

Englneer. Small market northern Midwest Class C FM
searching for engineer who will maintain audic and
R.F systems. Responsibilities include recorded and
live remotes for breadcast. A critical listener with
some music training woutld best fill this position. Reply
to Box B-51.

Chiet Engineer wanted for Gecrgia AM-FM opera-
tion. Full time position. Salary negotiable. Call collect.
Wayne Bishop. 404 —322-6693.

WBAP/KSCS is looking for maintenance personnel
with a two (2) year technical degree. One (1) -two {2)
years' experience maintaining R.F and AF equipment.
E.O.E. Send resume, salary requirements to: Bob
Moore, WBAP/KSCS. One Broadcast Hill, Fort Worth,
TX 76103.

Chiet Engineer for major market FM facility in Mid-
west, Excellent facility working condition$ and pay
(28K to 30K). Must be experienced in audio/process-
ing. RF and FCC matters. Send resumes to Box B-85.
M/F. EOE.

Engineer-Major market East Coast. Immediate open-
ing, geod pay and benefits. E.O.E. Send resume and
references to Box B-98.

Broadoast systems instalfation company looking
for top notch equipment installer/serviceman/field
engineer. Requires expenence in modern and high
power AM ang FM transmilting equipment. studios
and automation systems. Neat workmanship and effi-
ciency a must. Excellent opportunity for qualified in-
dividual with management and part ownership
possibilities. Send resume, current references and sal-
ary requirements to Box B-99.

New Jersey AM/FM is looking for a Chief Operator
with excellent credentials. Must have knowledge of
transmitter operations and repay, routine equipment
maintenance, all FCC requirements (reports and files).
and a dedication to getting assignments done quickly.
Send detailed resumes with references to be called to
Box B-100. E.E.O. employer.

Our Chiet is retiring after 30-plus years. AM & Class
“C" FM in Western NC. Both automated. Send resume
to Box B-103.

Chief Engineer. Immediate Opening. Full time 100~
000 watt FM and 5000 watt AM with excellent
facilities in Midwest. Send resume to KLIK/KTXY, Box
414, Jetterson City, MO 65102, EQE.

Engineer, Assistant Chief to supervise engineenng
operations, production and maintenance for public
broadcast radio/TV station. Three years technical ex-
pefience required. Associate Degree in Engineenng
preferred. Excellent benefits. Send resume and salary
requirements to WHRO-TVIFM, Personnel Depart-
ment, 5200 Hampton Boulevard. Norfolk, VA 23508.
Deadline: August 2, 1982. Equal Opportunity
Employer.
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HELP WANTED TECHNICAL
CONTINUED

Chief Engineer for 5 kilowalt AM public radio station.
Salary 528,000 and up. depending on experience.
Must be willing to deal with variety of problems posed
by isolated location in Alaska’s western interiot. KSKO,
PO. Box No. 4, McGrath, AK 99627. 807 —524-3001.

HELP WANTED NEWS

News Director and newspersons sought for Mid-
west broadcast chain that is expanding rapidly. In-
vestigative reporting skills, one-10-one conversational
delivery. We want people who need only to be told
once how the job is done. Qur staffers respond to good
pay. benefits and security with consistent quality per-
formance! Send resume, tape, writing samples and
salary history to Greater Muskegon Broadcasters, 508
Muskegon Federal Savings Building, Muskegon, MI
49440

Newsperson needed for Beautiful Music station.
Morning news, public affairs programs & editorials in-
cluded in responsibilities. Must have solid experience,
good writing skills & mature voice. Tape & resume to
WSRS, Box 961, West Side Station, Worcester, MA
01602.

Local News Reporter. Progressive small market
operation. Beginning and experienced communica-
tors considered. Contact PD, WDDC/WPDR, Portage,
Wisconsin. 608 —742-8833.

News and public affairs program producer. Appli-
cants must be prepared to demonstrate a thorough
knowledge of newscast preparation and presentation.
Well-delivered news sense and solid, assured on-air
delivery required. Strong interviewing skills a must.
Greatest interest will be shown in applicants currently
or very recently working full time in radio journalism
with B.A. level degree in journalism, related area, or
equivalent experience. Resume must show complete,
uninflated details of al! professional and academic ex-
perience. Audition tape must demonstrate full range of
applicant writing, production, and delivery abilities.
Unedited air check preferred. Position pays $16,900 to
start, plus outstanding fringe package. Send applica-
tion t¢ Donald Forsling, WOl AM-FM, lowa State Uni-
versily, Ames, towa 50011. EQ.EJAAE.

Morning Anchor. New York-based radio network
seeks experienced broadcaster for morning business!
financial news reports. Must write own sCripts, have
good voice, on-the-air presence. Resume and salary
requirements to Box B-159.

Newswriter/anchor needed for morning show at
WEZN, Katz Broadcasting's Beautiful Music FM in
Bridgeport, CT Tape & resume to Paul Knight, WEZN
Park City Plaza, Bridgeport, CT 06604. Katz Broad-
casling Co. is an EEQ, Male/Female.

HELP WANTED PROGRAMING,
PRODUCTION, OTHERS

Desire to use your talents for Jesus Christ? Follow-
ing positions open in nationwide satellite network.
Engineer, news/sports director, reporter, programing/
production, announcers, network planning/develop-
ment. Send resume to Box B-1.

Expanding Production department at one of the
top stations in Northeast. Send resume, tape, and sal-
ary requirements to Larry Getz, WELI Radio, PO, Box
85, New Haven, CT 06501. EQE.

SITUATIONS WANTED MANAGEMENT

General Manager: aggressive, ambitious, greedy.
Highly organized and disciplined to make money, Ex-
pertise includes in-depth strategies for developing
sales, programing, promotions, profits. 19 years suc-
cessfully managing AM/FM. Excellent credentials.
Write Box B-75.

Small/Medium. Experienced GM. Good track record.
Best references. Successful all phases. Prefer warm
climate, consider all. Write Box B-131.

General Manager—Positive cash flow producer, 14
years major and medium market experience. Proven
ability in sales (all levels), programing. promotion,
technical, acquisitions, and complete station manage-
ment. Cutstanding references. Reply with confidence.
Box B-146.

Unusual opportunity: Can't afford manager you
want? Hire me—and wife! | have 23 years small
market experience, 7 sales! Wite, 6 years officelcopy.
Have worked together Midwest. Write Box B-148.

Make your operation all news-sports-talk within 60
days. 30-year broadcast veteran will do it all. If you're
duplicating your AM-FM, you have another station.
305—588-7173.

Experlenced in all aspects of radio. Strengths in
sales, promoticn, and motivation. Warning: my energy
is contagious! | want to manage your station. Write
Box B-152.

Top Performer. Presently managing medium market.
14 years in radio. Great resume—sales—program-
ing—promotions. Mid 30’s. Will consider all offers,
ready for change. Write Box B-172.

Broadcaster: 18 yrs, all phases. Management, pro-
graming and sales. Will invest. VA—N.C. Good
references. Write Box B-186.

Group Manager (small-medium mkis) interested
single station or combo management. Over 12 years
successful broadcast management. Went the entire
route through sales to G.M. Bottom Line, cost efficient,
professional. Promoticnal. good with people. Full cre-
dentials. Write Box B-185.

SITUATIONS WANTED SALES

Suburbap Washington A/C seeks news ancharper-
son. Tapes, resumes to John Long, WPRW, Box 1460,
Manassas, VA 22110. 703—368-3100. E.O.E. M/

News Director. Minimum two years radio news ex-
perience. We are information-oriented and number
one in market. Dedication and energy required. $12,-
000. Cali Jim Kamerzell, 308 — 762-1400, or write Box
600, Alliance, NE 69301.

Radio journalist with some exp. good voice, and
drive. Opportunity to work in an exciting Eastern
suburban mkt. Qur grads have moved o major mkts. If
you want to work, we want to hear from you. Write Box
B-162. An affirmative action/EOE.

News Anchor person, must originate, gather, write
and communicate news. T&R: Wayne Weinberg, ND,
WMPS/WHRK, 112 Union Avenue, Memphis, TN
38103. EOE.

News/Public atfairs director. B.A. degree required
in broadcast journalism for public radio station. Two
years radio news experience. Salary: $13,820. Teach
one news class per year Send audition lape, grade
transcript, resume and three letters of reference 1o
WMRA-FM, James Madison University, Harrisonburg,
VA 22807. Closing Date: July 12, 1982. JMU. is an
equal opportunity/affirmative action employer.

College Graduate in RTVF sales/imanagement with
2 years' experience in direct sales is looking for a
sales position. Don, PO. Box 2385, Stillwater, OK
74076-2385.

SITUATIONS WANTED ANNOUNCERS

18-year professional locking for a New England
home. Searching for someone who's done it all? I'm
your man! T & R available, Write Box B-8.

Great Shtick! Solid, class. quality A/C professional
with track record. Mormings-KIOA, evenings-WTVN,
small market Op. Dir. Brad (days} 515—289-2444.

Seeking stable operation with positive/protes-
sional allitude who believes in giving direction and
help set goals. CHR, A/C or Country. Midwest, South-
west, west or Canada. Want to learn the business from
a pro. Write Box B-77.

Recent Ohio U. grad seeks challenging sports re-
porting/PBP position. 4 years radio and TV. experience
covering college and high school events. Great PBR 4
major sports. Willing to relocate. Video and audio tape
available. Rob Meltzer, 212—840-3266 or write Box
B-115. PS.: Will alsc make coffee.

Experienced announcer with FCC license seeks
East Coast assignment. Joe Donato, Box 20113, Phila,,
PA 19145, 215—389-4362.

Bright, experienced Coloradian seeks immediate
employment in medium market, ad libs a specialty
and experienced in remotes and production. | love
radic and give 101%. Call Jim, 303—781-1802.

Top-40/Rock, DJ, PD 20 yrs! experience, good pro-
duction, available now, AMJ/FM. Greater Cincinnati
area. 513—528-5793.

Anxious to get my career started. Dependable and
good worker. Evenings or ovemight. Northern or
central Ohio, southern Michigan. Prefer non-auto-
mated program shift. Doug Hendricks. 21682 TR-175,
Mount Blanchard, OH 45887,

Black Country music jock. 2% years' experience
with $smooth delivery & comedy. I'm presently working.
If you want someone to entertain, I'm your man. Write
Box B-183.

Quality play-by-play, air shift. Sports Director 3
years’ experience. You'll never know unless you call
516—437-2688.

Hard-working newcomer seeks first job. Broad-
casting School grad. Sales OK. Sober. Gene Solla,
1942 1/2 N. Hoover, LA, CA 90027, 213—666-3141.

Wanted: Smart, understanding person to hire me!
Prefer announcing, news, production, Copywriting.
Sales combo considered. Radio, television, others. De-
gree, broadcast graduate, some experience on air, off.
Janet Lynch, 3743 Deep Dale, Louisville, KY. 502—
895-5208. Prefer Central, Southern locations.

SITUATIONS WANTED TECHNICAL

Veteran {12 year} Chief engineer seeking new
challenge. Experienced: AM 250 w 1o 50 kw,
Ampliphase, Doherty, PDM, critical DA: FM 10 w o
100 kw, stereo, SCA. Automation. High-performance
audic. Heavy construction, rehabilitation. Supervision,
administration, budgeting. Programing-criented. 30,
single, stable. Now at $23K. Medium-major markels.
Available August. Box A 226.

SITUATIONS WANTED NEWS

Crisp, accurate, creative coverage of breaking
news and legal beat my specially. 5 yrs! experience.
Looking for position in medium to large market (350,-
000+). Doug, 217 —546-8389.

Experienced Reporter: will cover congressional
and Washington events, good delivery, interviews. Cre-
dentials. Call 202—547-2459.

News department: need someone to revitalize it?
Somecne to lead, teach, innovate, dig? That someone
is at 904—269-4940. ND with major-market ex-
perience. Experienced in all formats, including all
news.

Young, experienced Southern Cal. Sportscaster
seeking multi-sport PBP and Sports/iNews position in
smaller market. Please call Bob Harden, 714—
968-3867.

Sportscaster-experienced PBP, sports-talk, news,
more. Major University sports, minor league baseball,
local sports. Talented, dedicated. Will relocate! Availa-
ble now! Keith, afterncons/evenings, 914 —238-8547.

Want great pipes? See a plumber Want a top
sportscaster with ability to entertain, excite and paint
word pictures? Four sport PBP sportscasts, intefligent
interviews, 612 —255-0386, Gary.

Sports. Professional sportscasting. Seeking
position as a play-by-play announcer. Have ten years’
expetience in radio and sportscasting. Contact: Fred
L. Shelton, 214-N-Cuyler, Pampa, TX 79065, or call
806—665-7752.

Eighteen-year major market radio/TV vet proposes
swap. I'l trade award-winning skills you normally
wouldnt find 1n your small or medium market for a
congenial talk or adult drive shift. Desire warm, \dyllic
setting to pursue writing avocation, Write Box B-150.

Anchor-reporter for state network and news talk for-
mat flagship station seeks challenging position in ma-
jor market. Doris Whitaker, 501 —666-0990; 2112 S.
Jackson, Little Rock, AR 72204.

Attractive black female radio news reporter. Ready
for move up in radio or tirst move into television report-
ing. Edit/report/anchor. Write Box B-137.
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SITUATIONS WANTED NEWS
CONTINUED

Sports: Journalist/Talk Host/PBP with four years’
experience, small to large markets. Currently PD No. 1
market seeking sporls position in radio/Tviallied
fields. | have gained expertise in all facets of live
sports coverage. including rewriting, editing ac-
tualities, interviewing, and announcing. Excellent
sports communicator, with ability 1o inform your au-
dience. Experience includes coverage of major league
baseball. For tape, resume, references: Gary Jacques.
123 Walthery Avenue. Ridgwood, NJ 07450. 201 —
445-0464 after 6.

Minor League baseball announcer seeks winter
position broadcasting college/pro football, basketball,
hockey. Major awards prove my abilily. Available Sep-
tember 1st. Call 217 —443-4664, or write 1012 Pries,
Danville, IL 61832,

SITUATIONS WANTED PROGRAMING
PRODUCTION, OTHERS

Devoted 14-year professional seeks career posi-
tion. Degreed. Proven writing, news, announcing and
management/motivation skills. Rubarb Productions,
PO. Box 1922, Spnngfield. MO 65805.

Major Market AOR announcer with production
director-promotion director-research experience,
ready to program small-medium AQOR. Tim, 216—
884-B438.

TELEVISION

Television Broadcast Technician. Experienced
engineer needed to insiall, operate and maintain state
of the art televisicn news broadcast equipment. Strong
creative skills and ability to get aiong with people in
aggressive news atmosphere required. Minimum two
years advanced technical education or equivalent
desired. Please send resume and salary requirements
to Barbara Davis. Personnel Assistant, WDTN Tv2, RO.
Box 741, Dayton, OH 45401. EC.E.

Transmitter Supervisor. Maintain 2 UHF transmit-
ters in Southwest lowa. FCC license and 4 years’ ex-
perience maintaining TV transmitters. Salary range:
$20,342-$25,500. Phone 515—281-4498 for applica-
tion materials. Contact: Personnel Office, lowa Public
Broadcasting Network, PO. Box 1758, Des Moines.
lowa 50306. EOE/MF

Chief Engineer with proven technical skills and
ability to supervise and train staff. South Texas. EOE.
Box B-169.

Palm Springs UHF network affiliate has immediate
need for qualfied engineer with 1st phone, knowledge
of FCC rules and regulations and ability to maintain
XMTR, microwave and all studio equipment. Beautiful
environment, excellent future. Resume or phone John
Conte, KMIR-TV, 714—568-3636, PO. Box 1506, Palm
Springs, CA 92263. ECE.

Transmitter Maintenance Technician responsible
for operation and maintenance of RCA TTU-60 televi-
sion transmilter, microwave STL, two-way radio, and
terminal equipment. General Class License desirable,
Salary to mid 20's (commensurate with expenence):
Contact George Hoover, Director of Engineering. New
Jersey Network, 1573 Parkside Ave. Trenton, N.J.
08638 (EEO) Deadline July 9.

HELP WANTED MANAGEMENT

Program Director for KING-TV in Seattle, Washing-
ton. Must have substantial experience as a television
Program Director with a proven record of conceiving,
developing and producing local programming. The
ability to manage and motivate a large and diverse
department i1s essential. Send resume to: Kathleen M.
Hughes, Personnel Director, King Broadcasting Com-
pany. 333 Dexter Avenue, N., Seattle, WA 98109. EOE.

Business Manager for major group in a top 50
Southeast market, VHF affiliate. We are locking for a
well-rounded individual with prior broadcasting ex-
penence. The successiul candidate will be someone
who understands the accounting responsibilities of
the position. as well as the abihty to successfully in-
teract with the other members of management. Write
Box B-134.

HELP WANTED SALES

Account Executives. West Virginia's newest TV sta-
tion and first independent offers unique ground floor
opportunity for experienced and knowledgeable self
starter in the top 43rd ADI Wnite to: WVAH-TV 23, 23
Broadcast Plaza, Hurricane, WV 25526.

TV Account Executive needed for Ohio CBS affili-
ate. Number cne station in market looking for team-
oriented sales person with at least three years of
proven sales expenence n lelevision. Send resume to
Box B-163. An Equal Opportunity Employer.

Account Executive: WPTF-TV. NBC affiliate,
Raleigh-Durham, North Carolina. i1s seeking a sales-
person with one to three years TV sales expenence. If
you are a highly motivated self-starter looking for an
opportunity and a challenge. call Bob Buselll Local
Sales Manager, 919 832-8311, or send resume to
WPTF-Tv, PO. Box 1511, Raleigh, NC 27602.

Chief Engineer. Southern California sunbelt. Contact
Bob Martins, 714-328-8881. ECE.

HELP WANTED NEWS

News Director — Chesapeake country, small market
(164) needs pro to manage and motivate award-win-
ning staff, yet spend most of your time in the field. Per-
fect for experienced assistant or reporter ready to
step-up. Good salary and fringes. Send resume and
salary history to Frank Pigrim, GM, WMDT-TV 202
Downtown Plaza. Salisbury, MD 21801. AA, EOE/M/E

News Anchor—Dedicated individual for prnimary
anchor position with network affilhiate in Sunbelt. Ex-
perience required. Send resume and salary require-
ments to Box B-42. EOE.

TV News Reporter/Producer. University of Flonda.
Requires Bachelor's degree and five years’ experience
must include at least one year with ENG equipment,
on-camera performances, broadcasting, writing, re-
porting and producing. Salary $18,000-$20.000,
negotiable. Preference given candidate with demon-
strated leadership qualities and desire to develop
marketing skills required n public relations. Send
complete resume by July 29th, 1982, to George P
Bradley, Employment Manager, 337 Stadium. Universi-
ty of Flonda, Gainesviile. FL 32611. Equal Employ-
ment Cpportumity/Atfirmative Action Employer.

Reporters with street savvy and experience. Ex-
panding group 1s searching for the best. If you know
how to use the tocls to tell the message. then rush
cover letter. resume and salary requirements to Box
B-41. No beginners, please. EOQE.

News Director needed by medium market TV to take
charge of news, weather, sports departments. Adrmin-
istrator that knows news— journalism and techniques.
E.QO.E. Resume and salary to Box B-112.

HELP WANTED TECHNICAL

Want to hire: Duector of Engineering—medium
market—sunny South. Most modern television equip-
menl. Requires leadership. planning. supervisory
ability, good with people. Some "hands-on” required.
Excellent opportunity Send resume and salary re-
quirements. Strictly confidential. Write Box A-198.

TV Technicians —Major market UHF group owner
looking for transmitter engineers to take charge of
transmitting facilities in Milwaukee and Boston
markets. Requires FCC General Class license, video
and RF experience. SBE certification preferred. Salary
and benefits competitive with market. Send resume to
Chief Engineer. WQTV-TV 68, 390 Commonwealth
Avenue, Boston, MA 02215. EQO.E.

Sports Reporter-Anchor: Medium market Pacific
Northwest station is looking for sports reporter-anchor
with strong knowledge of sports and an eye for
features. Not an entry level position. Send resume to
Box B-106.

Producer. KWTV-Channel 9, Oklahoma City, 1s lcok-
ing for a producer. Bacheler's degree and cne year's
experence required. Must be able to put together a
fast-paced. well-balanced newscast, using good pro-
duction techniques and sound news judgement. Must
also be able to handte multiple hve and salellite
remotes. We are an aggressive news operation locok-
ing for an aggressive, take-charge news producer. tf
you think you fit the bill, send a tape and resume to
Billye Gawitt, PO. Box 14159, Oklahoma City OK
73113. EOE/M-F

News Photographers: Minimum 3 years' ex-
perience shooting and editing ENG. Send tape and
resume to: Chief Photographer. WNGE TV, 441
Murireesboro Road, Nashville, TN 37210. EQE.

KFDM-TVY has opening for a sportsperson. Must
have experience field reporting and doing anchor
work. Ours is a two-man department in a dominate
news shop. Please send tapes and resumes to Tom
Allen, KFDM-TV, PO. Box 7128, Beaumont, TX 77706.
Equal opportunity employer. Deadline for application
is July 2.

Meteorologist— Top-rated news department search-
ing for metecrclegist. TV or radic broadcasting ex-
perience a must. Send resumes to Box B-102,

Meteorologist. Meteorclogist for weekend-Tv
newscasts and weekday weather forecasting service.
Must have strong communication skills and ability to
get along with people in aggressive news and weather
atmosphere. Send resume and tape to Barbara Davis,
Personnel Assistant, WDTN-Tv2, PC. Box 741, Dayton,
OH 45401. EQE.

Weather Person—A Sunbelt, medium market VHF
network affilate seeks a sound, experienced weather
person, preferably a meteorclogist. The successful
candidate will be a fully knowledgeable weather prog-
nosticator who is inventive in presentation and strong
in communication. Weather tools include radar
satellite and computer generated graphics. Send
resume and dollar requirements only. We'll request an
archeck of potentially successful applicants. Write to
Box B-82. EQE.

Weekend weather/report: We are looking for an
expernienced weathercaster who can round out our
top-rated weekend news team and also report three
days a week. We're the number one news cperation in
a beautiful Sunbelt city. Our weather department is
loaded with the latest technology. If you think you have
a future 1n weather and need a good place to develop
it. send a resume and tape to Michael Sullivan, News
D(i)rector. WAAY-TV. PO, Box 2555 Huntsville, AL 35801.
EOQE.

Cinematographer. Seeking a steady shooter who
knows news, packaging, editing, and has the hustle to
hit the street on day one. ENG and some film ex-
penence a must. Apphcants must have degree and
newsroom experience. Resume, salary expectations,
and tape to Bill Perry. News Director, WBBH-TV, 3719
Central Avenue, Ft. Myers, FL 33901. EOE.

Experienced Reporter/Anchor wanted for ex-
panding small market organization in Pacific North-
west. Send tape and resume to Jeff Wasson. KAPP-TV,
PO. Box 1726. Yakima. WA 98907.

Meteorologist. Weathercaster for progressive
Hearst station in aggressive news market. Experience
in forecasting for pnme newscasts. Meteorologist
preferred. Individual must have strong communica-
tiens skills. Send resume and tape to Barbara Dawvis,
Personnel Assistant, WDTN-TV2, PO. Box 741, Dayton,
CH 45401, EQE.

Reporter—Cover county beat, general assignment.
Expenenced only. Resumes and tapes, no phone calls,
to Jay Moore. N.D.. WTVR-TV, 3301 West Broad Street,
Richmond. VA 23230. An equal cpportunity employer.

Sports Director—Aggressive, energetic person to
serve as television Sports Director for medium-sized,
network-affihated station in a big 8 market. Need ex-
perience n college, high school and participatory
sports coverage, as well as sports programming pfo-
duction: Must have B.A. In broadcast journalism, 3-5
years' current telewision expenence 1n sports report-
ing, telecasting. news/sports production and packag-
ing. Play-by-play experience a plus. Responsible for
two sportscasts per day—delivery, reporting and edit-
1ng: sports specials; and coaches’ programs. Minimum
$27.000, plus liberal benefits, depending
upon experience and demonstrable abdity Send cur-
renl and complete resurme, with current VTR, to John
Kerans. News Director, WOL-TV. Ames, lowa 50011, by
July 2, 1982  AEE/EEQ.

Producer — Need first-rate creative producer who can
wrile well and use state-of-the-art graphics to build
exciting newscasts. The person will be the key to the
continuing success of our No. 1 6 pm. and 11 p.m.
newscasts. Prior producing expernence required.
Write, in confidence, to Bex B-139. EOE. MIF
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HELP WANTED NEWS
CONTINUED

News Producer. Total responsibility for the look and
flow of daily 8:00 p.m. and 11:00 p.m. newscasts.
Medium market with serious commitment to news ex-
cellence. Position requires outstanding journalistic
and organizational skills, ability to work cocperatively,
protessional writing ability and VTR editing. One to
two years’ experience as a news producer necessary.
Send resume. references, and salary requirements to
Box B-138. Equal Opportumity Employer,

TV News Producer. Top station, big Eastern market.
We want a solid journalist with flair and imagination.
No beginners. no lifers please. Write Box B-140.

Anchor/News Director. Aggressive, experienced
for NBC affiliate in Ft. Smith, Ark. Tape and resume to
Gordon Brown. Box 1867, Ft. Smith, AR 72902, 501 —

785-4334. EOE.

Take-charge experienced News Director who
knows news and has people skills. All ENG, medium
Southwestern market. Net affiliate. EOE. Write Box
B-167. Include Salary history,

Director of News—Scuthern California—small
market TV station. Experienced news executive with
leadership skills and a desire to bring out the best in
others to direct the activities of the number cne news
team in this area. Degree in journalism, telecom-
munications of equivalent combination of education
and professional experience. Top remuneration for the
top person. Send resume to Box B-142. We are an
equal opportunity employer.

Executive producer—to help lead expanding
Pacific Northwest major market news department.
You'll help us put together a new early evening
newscast and you'll prepare yourself to take over the
News Director's job. Heavy producing and news
leadership experience needed. Your education, pro-
fessional achievement, and writing and editing skills
are of critical importance. Send resume and statement
of your news philosophy to: Box B-155. EQ.E.

News Director lor top 100 market in the Midwest.
EOE. Send resume with salary requirements to Box
B-157.

Associate Director of public relations for leading
national children's television series. Need ex-
perienced professional with strong writing skills who
understands TV promotion, publicity and budgeting.
Send confidential resume with satary history to Box
B-24.

Afternoon show. Reporters/Hosts (2) needed for
new daily live afternocn show. Candidates should have
2-3 years’ experience on-air in news and/or talk
shows, and 2-3 years' experience writing and produc-
ing features. Call or send resume to Robin Sestero,
Producer, WISH-TV, PO. Box 7088. Indianapolis, IN
46207 317—924-4381.

Production Manager for 22nd market with 3-5 years
production/supervisory experience and an interest in
programing as career opportunity. Send resume to
Karen Miller, WISH-TYV, PO. Box 7088, Indianapolis. IN
46207.

Program Operations Manager. WMVS/WMVT, Mil-
waukee's two public television stations, is looking for a
person to supervise daily production and program
scheduling operations. Minimum requirements in-
clude a Bachelor's degree plus five years' experience
in television programming, three of which were at an
advanced level, Salary is $26,190 to $31,604, plus ex-
cellent benefits. To be considered, you must submit of-
ficial application form by July 6, 1982, For application
form and job description, call 414 —278-6578. Mil-
waukee Area Technical College.

Host—Dorinant station in top 25 market is starting
issue-oriented morning talk show involving guests,
studio audience and viewer calls. Must be good com-
municator and able to handle a complex, fast-paced
ad lib format. Minimum thiee years interview ex-
perience. No beginners please. EOE, M/F. Resume to:
Box B-175.

Morning show co-host—Number 1 in the market;
present co-host is retiring; must have outgoing per-
sonality; prefer 2-3 years talk show experience; must
be strong on guest interviewing; hours: M-F 6:00
AM-11:00 AM; excellent salary and fringes; E.O.E. M/F
Send tape and resume to: Doris Adkins. Program
Director. WDEF-TV, 3300 Broad Street, Chattancoga,
TN 37408.

11 PM News Producer—minimum 2 years TV news
producing experience. Must possess strong writing
talents, and be able to supervise others in the produc-
tion ot programs. Top 25 market. Equal Opportunity
Employer. Write Box B-161.

News Director: Atlantic Coast network affiliate has
immediate opening for News Director. We seek an ag-
gressive journalist who can manage people and pro-
duce results. Base plus incentive yields $35.-
000-$45,000 first year potential. Resume to Box
B-181.

Producer—Dominant station in top 25 market is
starting issue-criented morning talk show invelving
guests, studio audience and viewer calls. Producer
must manage show on a day-to-day basis and super-
vise show dunng telecast. Minimum three years televi-
sion producing experience. ECE. M/F Resume to: Box
B-176.

Executive Producer—for top-rated Midwest top-30
market. Must be production-oriented as well as a solid
news person. 4 years' experience. Send resume and
salary requirements to Box B-174.

Reporter for top-rated Midwest top-30 market. Will
work weekends and three days during week. 2 years'
experience. Must handle packaging in a crealive man-
ner. Send resume to Box B-173.

We're looking for the best anchor around. We also
need two reporters and a photographer. If you're better
than most, then rush resume, salary requirements
Egél cover letter to Box B-80. No beginners, please.

Energetic, experienced news producer wanted. If
you can work well in a large news department, and are
better than average, rush resume to Box B-188. EOE.

HELP WANTED PROGRAMING,
PRODUCTION & OTHERS

TV Tratfic supervisor. Three years' experience with
Bias system a must. Write Manager, WBRE-TV, Box 28.
Wilkes-Barre, PA 18701, EOE.

Photographer/Editor for production unit needs 3
years' experience in news, commercial and promotion
production to shoot/edit features for "new” show. Will
also shoot commercials. Send resume and less than
15:00 tape to Karen Miller, WISH-TV, PO. Box 7088, In-
dianapolis, IN 46207.

Promotion Manager. WBAL-TV, Baltimore, Maryland,
has an opening for a promotion manager. Experience
in all phases of television station promotion: on-air,
print, outdoor, radio. press refations and community
image. Previous promotion management experience
and college degree preferred. An E.E.Q. employer
Send resume, video tape, and samples of promotion
materials to: Director of Human Resources, WBAL-TV,
3800 Hooper Avenue. Baltimore, MD 21211.

Producer/Writer. $17,000-$20,000-major benefits.
July 15 postmark deadline. Tape. resume required.
Frank Jones, UMC 85, Utah State University, Logan. UT
84322,

SITUATIONS WANTED MANAGEMENT

General Manager with six (6) years’ experience
that knows how to turn a profit is now seeking new
challenges. All situations considered. but prefer Sun-
belt areas. If you are looking for a proven professional
to up-grade or turn around your station. please re-
spond to Box B-36.

Trafflc Manager. Over 15 years’ experience on Bias
and Cox Computer Systems. Willing to relocate. Reply
Box B-61.

General Manager. 30+ years practicing television!
Thoroughly experienced all aspects! Demonstrated
leadership/executive ability Expertise: administration,
programing, sales, news, production, promotion;
troubleshooting. Characterizations: Charismatic!
Foresighted! Innovative! Energetic! Aggressive!
Motivational! Articulate! Accustomed to much respon-
sibility Outstanding record of achievements! Pro-
duces spectacular sales and profits, plus prestige!
Box B-128.

SITUATIONS WANTED SALES

Video Production Sales. Having trouble marketing
your creatiwity? Experienced salesman, producer,
director, and writer seeking production services sales
rep or rep/producer position. Major market television
sales experience. variety of production credits, MBA.
Box B-178.

SITUATIONS WANTED TECHNICAL

Experienced Operating Engineer with 1st phone.
Complete master control ability. Also transmitter
operation, production, and camera work. Pat Costello.
814—-362-2371.

| need a start. Entry level position, ENG. ediling, tech.
direct,, direcling. Frank Lecne, 266 W. St. Charles,
Elmhurst, IL 80126. 312—279-3885.

ENG maintenance engineer available. BVU, TK  live
%an. ACR, VPR, experience also. 702—826-1980.

SITUATIONS WANTED NEWS

Sportscaster for major cable network anxiously
wanis to return to coverage at local level. Solid
anchoring/reporting skills, play-by-play. coaches’
shows, timely commentary, impressive “involvement”
packages. Tape shows versalility of professional ap-
proach which can produce the winning edge. Wnte
Box B-46.

Feature reporter: creative female with Northwestern
Masters & 2 years’ experience seeks kicker spot in
newscast. top 50's market. Pat, 615— 877-8459.

Meteorologist— 8 years TV experience. M.S. De-
gree/AMS sealholder. Currently weekday
meteorologist in top 20 market. Contract expires
August 1982. Write Box B-119.

I'm Searching for an entry level position in televi-
sion news. I'm black and female. with diversified
talents in the field. On-air reporting experience 100!
Cheryl, 219—949-8071.

Experienced Reporter who also shools, edis,
anchors and produces looking to move up. Call Linda
806—373-89286; 806-935-7792.

Award-winning T.V. news Pholographers: Husband
and wife, currently working at competing stations,
seek employment together. 10 years' experience com-
bined. Willing to relocate for right opportunity. Box
B-87.

Experienced, dedicated, hard working, mature, ap-
pealing, 31, Reporter/anchor/producer. Currently
employed. Needs to advance. Box B-81.

Top rated small market N.D./anchor ready to move
up. 37, stable. family man. Ofter: experience, ability,
responsibility,. common sense. hard work and first
class product. Looking for anchor/producerireporter
slot. Medium markets, let's talk. Box B-136.

Sports Journalist: 27. 3 years news and sports,
edit/shoot/report/anchor/produce. Jonathan, 805 —
996-9099.

Solid, experienced and biack. Reporter seeks top
20 position. Strong writer, anchor background. Award
winner Box B-149.

British writer, 3 years U.S. film/video production ex-
perience, seeks writer/iproduction position in news/
current affairs. Phone 213—989-5123.

Experience Speaks. Sports Director/Anchor/Re-
porter/iplay-by-play wants tc advance intc medium or
major market as Sports Director or assistant. Write
Box B-151.

Husband and wife, both experienced television
anchors, producers, reporters want another market.
Both 31 years old, attractive, good writers and com-
municators. Box B-182.

| produce, write, reportand edit film and tape. Hard
working broadcast-journalism grad ready to begin
career. Jeff Cloninger, 408—739-2372.

Anchor/Reporter, intemnship in major market, B.A.
Communications, years of performing/writing ex-
perience. Great camera presence. Ambitious. Will
relocate. Lynne Cope, 762 Crestwood Avenue,
Wadsworth, OH 44281. 216—336-2117.
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SITUATIONS WANTED NEWS
CONTINUED

1982 Eastern college grad.-B.S. Communications,
WGR Buffalo sports internship (top 40 market), plus 4
years heavy college & pro radic experience—sports,
PBP interviews, sportstalk. For opportunity, will bring

dedication. imagination, cooperation. Relocation no

problem. T/R on request. Write Box B-179.

Major market radio anchor seeks TV. anchor/re-
porting slot. B.S.. M.S.. Communications. seven years
on-air, significant TV. on-camera and production ex-
perience. Lloyd. 714—984-0054.

Radio Operations Manager, excellent news back-
ground, seeks TV news position, in East or near Mid-
west. Will gladly take entry |evel if given chance for
advancement. Call Rick at 216 —337-9544 (day} or
216-332-9611 (evenings), or write 337 N. Broadway
Salem, OH 44460.

Reporter/Videographer looking for job with top-
notch news dept. in small or medium market. Write
Box B-180.

Experienced Weathercaster: currently weekday 6
& 11 in top-rated small market. Wanting long term
commitment in larger market. Fulllime weather, no re-
porting. Radar, fax, radio experience. Write Box B-164.

Young black female with B.A. in communications

and internships seeks entry level reporting position.
Call or write Dwana Christy, 504—673-6627; Rt. 7,

Box 812, Prairieville, LA 70769.

Attorney, 2 years’ experience, as anchor/reporter and
producer, seeks return to broadcast journalism. Write
Box B171.

SITUATIONS WANTED PROGRAMING,
PRODUCTION, CTHERS

Production Position from Production Assistant to
Director. Experienced in all aspects of production on
both sides of the Atlantic. Highly educated, highly
motivated. Call collect, 515—292-4208, evenings.

Video Editor and Cameraman, recently graduate
from prestigious N.Y. Communication school. Persona-
ble self-motivated, responsible, will relocate. Call
mornings/evenings, 212 —366-8074.

Creative, ambitious, knowledgeable, Com-
munications graduate 23, ready to join your production
team. Intensive professional experience. Write Box
B-165.

B.A. graduate with internship experience seeks en-
Iry level position with broadcasting or production
company. Extensive background in television and film
with emphasis in production. Will relocate. Susan
Blumberg, 974 Leopard Rd. Rydal, PA 19046, 215—
885-1033.

ALLIED FIELDS

Instructor/Technician—Growth opportunity for ex-
perienced broadcast eiectronics instructor Position
requires proven classroom experience and minimum
three years background in radio engineering. Respon-
sibilities include classroom and lab instruction in our
accredited broadcast electionics program, as well as
maintenance of broadcast equipment. Ability and
desire to work with career-oriented student body a
must. Apply to: Director of Education, Ohio School of
Broadcast Technique, 1737 Euclid Avenue, Cleveland,
OH 44115, or call 216—861-1111. EOE/M/E

Search Reopened. Communications Chairman: Lin-
denwood College seeks a dynamic individual to lead
a growing department with 115 majors. Located in
metropolitan St, Louis, Lindenwood has a 1500-walt
public radio station, a commercial carrier-current
radio station, campus newspaper, photography and
film 1aboratories, use of off-campus cable TV produc-
tion facilities, an outstanding internship program.
Minimum gqualifications include a Master's degree,
strong combination of teaching and professional ex-
perience. and administrative potential. Courses to be
taught include broadcast production, broadcast
operations and management, mass communications
law. Salary competitive. Resume and list of references
by July 23 to: Dean of Faculty, The Lindenwood Col-
lege, St. Charles, MO 63301. EOE/AA.

Position Vacancy —Chairperson, The Department
of Radio, Television and Film of the School of Com-
munications of Howard University at Washington, D.C.
is seeking applicants for the Chairperson position
beginning in July, 1983. This position will require
teaching and/or professional experience in film or the
broadcast media. Applicants with distinguished
records of extensive administrative experience and
leadership will be considered. As the Chairperson's
position also carries with it a facully appointment, the
Ph.D. or appropriate terminal degree is required for
tenure track appointment. Preference in all appoint-
ments will be given applicants who have college or
university teaching experience and a strong record of
scholarly, creative and/or professional activity and ex-
perience with students similar to those attending
Howard University. Howard University is an Affirmative
Action/Equal Opportunity employet Send letters of
application, resume and professional credits,
transcript and three letters of recommendation as
soon as possible to: Mrs. Gloria Kendrick, Department
of Radio, Television and Film, Howard University
School of Communications, Washington, D.C. 20059.
Phone: 202—636-7927. Application deadline: August
15, 1982,

WANTED TO BUY EQUIPMENT

Wanting 250, 500, 1,000 and 5,000 watt AM-FM
transmitters. Guarantee Radio Supply Corp. 1314
lurbide Street, Laredo, TX 78040. Manuel Flores
512—723-3331.

$500 Reward for UHF Transmitters: for informa-
tion which leads to our purchase of any UHF TV
transmitter. Call Ray LaRue or Bill Kitchen,
800-241-7878.In GA, 404—324-1271.

HELP WANTED SALES

General Manager, Operations Manager. For major
videotape production and post-production company.
Supervise operations and coordinate departments
and personnel. Comparable indusiry experience is re-
quired. Replies are contidential. Reply Box B-133.

Videotape sales rep. We are actively seeking ag-
gressive, resourceful and experienced sales rep for
major videotape company. We provide production ser-
vices, mobile facilities, stage. and full range of post-
production service to major TV produclion companies.
Excellent salary and good benefits. Replies confiden-
tial. Reply Box B-154.

HELP WANTED INSTRUCTION

Tenure track assistant professorship to teach
courses in mass communication theory and empirical
research methods at both the graduate and under-
graduate levels to begin mid-August. Candidates
should have Ph.D. {or be very near completion) and
show sirong promise of scholarly productivity. Teach-
ing and/or prolessional experience is desirable. Send
resume and three letters of reference by July 1, 1982,
to Denise Trauth, Chair, Radio-Television-Film Pro-
gram, Schbol of Speech Communication, Bowling
Green State University, Bowling Green, OH 43403. AA/
EQ employer.

Instant Cash for Broadcast Equipment: Urgenily
need good used: transmitters, AM-FM-TV, film chains,
audio consoles, audio-video recorders, microwave;
towers; WX radar; color studio equipment. Ray LaRue
of Bill Kitchen, Quality Media Corp. 800—241-7878.
In GA, 404—324-1271.

Wanted: ITC 3-D and R-P cart machines. 313—
285-9700.

Would like to buy used 1-KY2000 JVC camera;
studic version with CCU, and cable. Call 803—
796-7757, ask for General Manager.

FOR SALE EQUIPMENT

AM and FM Transmitters—used, excellent condi-
tion. Guaranteed. Financing available. Transcom,
215-—-379-6585.

RCA-TTU12 12kw UHF transmitter operating on ch.
15. Spare parts and tubes. $30.000 or best offer. Calt
Charles Chatelain, 318—237-1500.

10KW FM Transmitters, Harris 10H1 (1969), on air

CCA 12000E (1978). direct FM exciter, CCA 10000D.

on air. Call M. Cooper, 215—379-6585.

1 KW AM transmitters: Collins 20V3, exc. cond.;
also, RCA BTA-1R on air w/proof. Call M. Cooper, 215—
379-6585.
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Continental, Harris, RCA, Collins AM and FM
transmitters for sale. All powers in stock. Besco Inter-
nacional, 5946 Club Oaks Dr, Dallas, TX 75248.
214—630-3600.

RCA TT50AH/LA and RCA TT25BH/LA. On the air
as main and auxiliary, excellent condition, with a con-
siderable supply of spare parts. Make an offer to Bill
Orr. WBNS-TV, 614 —460-3700.

Complete station production/master control video
swilching system: Sarkes Selectec lil; Preduction
console has 16x6 switching with Dual Mix/Effects, 24
paiterns, split fade to black, preset wipe and key
system with H&V preset limit control, variable wipe
units, wipe and mask key, spotlight, positioners/
modulators, color matt, chroma key with 4x1 RGE
switcher, quad split with variable border re-entry
Master control console has 16x2 videc and 16x3
Audio Switching plus 10x2 aux. audio switching, auto-
matic mix/key, VTR and film pre-roll timers and control,
audio moenitoring and cart control plus video re-entry
system, includes almost 100% spares. A complete
switching system for a fraction of new price! Call Ray
LaRue, Quality Media Corporation, 800—241-7878.In
GA, call 404—324-1271.

Save! TV equipment. Lights. video recorder players,
small Sony color cameras, cables, Patco swilcher,
Sony Junction Box, Sony color receiver. More. Call
307 —686-7439, or write Gillette Christian TV, §-235
Savageton, Rt, Gillette, WY 82716.

Two Sony VO-2850 editor/VTR'S. New heads ad-
ded last year. Units purchased new in 1977. Have had
regular maintenance since. One RM-440 remote edit-
ing controlier with remote cables. Also new in 1977.
Features include LED timer readout to 1/10 second,
pre-roll, assemble and insert edit. All three: §3,500.00.
Contact: Bob O'Neil, Kankakee TV Cable Company,
Six Dearborn Square, Kankakee, IL 60901, 815—
937-2700.

New and used equipment: Sony; CVM-2150,
$1.100.00. LDP-1000. $2.300.00. SLO-383.
$2,650.00, JVC: AAP-44U, $100.00. Hatachi; used
HR-200 w/HST, $48,000.00, used SK-80 wi12 x 1,
$9,900.00, used FP-1011 w/10 x 1, $4,900.00, used
FP-1011 w/10 x 1 - $4,900.00, CEl; used 310 w/12 x 1
100 1. Cable -$30,000.00, Fortel; CCD-2H3 TBC -
$6.700.00. Cezar; EA-3X (execulive) - $3.000.00.
Tektronix; 1480 - $3,580.00, R-520 - $5,655.00.
650 HR $3.880.00, Anvil; FP-40s case - $150.00,
Crosspeint Latch, 6134 - $1,700.00. Prices are limited.
to in stock items. Call 512—451-0138, x 15 or 16.

Production switcher- 20 inputs, double re-entry, 3
CBG's, chroma-key, special wipe patterns. + all
electronics, manuals. $5.000. Contact: Ed Murphy,
904 —224-3905.

COMEDY

Free Sample of radio's most popular humor service.
(Request on station letterhead). Q'Liners, 1448 C
West San Bruno, Fresno, CA 93711,

Hundreds renewed again! Free sample. Contem-
porary Comedy, 5804-B Twineing, Dallas, TX 75227.

MISCELLANEOUS

Artist Bio Information, daily calendar. more! Total
personality bi-weekly service. Write (on letterhead) for
sample: Galaxy, Box 20093-B, Long Beach, CA 90801.
213—595-9588.

Prizes!Prizes!Prizes! National brands for promo-
tions, contests, programing. No barer or trade—bet-
ter! For fantastic deal, write or phone: Television &
Radio Features, Inc., Newberry Plaza, 1030 N. State,
Suite 40-E, Chicago, IL 60610. 312—944-3700.

RADIO PROGRAMING

New York City Pros train you as announcer, D.J.,
newscasler-sportscaster. Free booklets-placement
assistance-FCC 1st Class License Prep. ATS. 152
wesl 42nd St., New York City, 10036.212—221-3700.
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RADIO

Help Wanted Announcers

Situations Wanted Management

DJ/MUSIC COORDINATOR
GROUND FLOOR OPPORTUNITY

New concept in dining and entertainment created and backed by nationa! chain, anticipated
gross of $3.5 million per unit. First unit to open in Omaha, August of '82. Seeking the person
who can draw the "dancing” and the "watching” crowd night after night with music program-
ming that appeals across the 24-45 year age spectium. Requirements require a minimum of
2 years' experience in programming, contemporary and Top 40 music. Must have an outgoing
personality with the character to relate to all age groups. Projecting a professional ap-
pearance important. Music coordinators success will be tied 10 lounge sales volume.
Qualified and challenged persons respond with resume, references, and salary range in con-

fidence to:

Dept. JPMC

P.O. Box 9569
Denver, CO 80209

We are an equal cpportunity employer.

HIGH TECHNOLOGY

MARKETING
vice President of large computer service
house specializing in radio and television
automation needs to grow. Looking for sales
management position with high technology
cable or broadcast firm. Please write Sox
A-112.

TAKE A QUANTUM LEAP

I have developed a revolutionary new method of radio
sales and programming, and have proven this prem-
15e with overwhelming results in several competitive
markets. Underdeveloped statwons that need in-
creased billing and ratings, withoul causing damage
to cash flow, will find my technique beneticial. | am in-
terested in a long-term commttment to build a chain
of profitable radio stabions. If 1his 1$ your goal, and you
have the courage to be part of a different way, wnte
Box B-145 with a description of your situation. Please
include a coverage map and local rate card. All
replies will be answered and kept confidential.

Situations Wanted Announcers

WHP-AM/FM/TV
OFFERS
FULLTIME RADIO
ANNOUNCER POSITION

to talent with minimum 2 years’ experience in
news, personality and production at commer-
cial station. Hours inClude evenings and
weekends. Send resume and tape of news-
personality-production work to Shirley Schell,
PD, WHP, Box 1507. Harrisburg, PA 17105.
EOE.

Help Wanted Management

RADIO
GENERAL
MANAGER

WAZL/WVCD, Hazelton, PA., is accepting ap-
plications for pesition of General Manager. Ap-
plicants must have strong management,
leadership. and communications skills. Ex-
cellent pay and benefits with this group owner.
Send resume and references to Frank
Mangano, 120 W. Sixth St, E. Liverpcoal, OH
43920. 216--385-3950.

ENTREPRENEURIAL RADIO
EXECUTIVE

Experienced in all aspects of station manage-
ment and market analysis; to be employed by
sophisticated investors under incentive em-
ployment arrangements and equity participa-
tion, to help establish and manage new opera-
tions. Write Box B-124.

Help Wanted Technical

CONSULTING RADIO
ENGINEER

Washington, D.C.. area consulling radio
engineering firm. sole proprietor, seeking fully
qualified engineer to join firm. Ownership op-
portunity. All replies and inguiries held in strict
confidence. Reply Box B-126.

Help Wanted Programing,

Production, Others

Production Director/
Air Personality

WZZK, Birmingham, Al.

WZZK, a Katz Broadcasting
Company station, seeks “The
best” production director/air per-
sonality for the South’s top Mod-
ern Country Music facility.

If you have exceilent admin-
istrative skills...at least five
years of full time on-air experi-
ence. .. superior production abil-
ity...have worked in a medium
to major market...and you now
want to grow with a successful,
aggressive, employee owned
company apply in confidence to
Rusty Walker, Program Director,
WZZK-FM, 530 Beacon Parkway
West, Birmingham, Al. 35209
EOE/MF

KATZ BROADCASTING COMPANY

A SUBSIDIARY OF KATZ COMMUNICATIONS INC

Katz. The best.

—
N
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SALARY BACK

I not completely satished with the ratings and
revenue thiS mass appeal morning concept gener-
ates. Currently succeeding through community n-
volvement. localized humor. credibility. and no ego
problems. This preduct. major market proven. is
avaiabte il you meet a cntena for winning. 305—
771-1962. (Otfer good in the t0S. and Canada.)

TELEVISION
Help Wanted Technical

MAINTENANCE
ENGINEERS

Sunbelt station has immediate opening
for a maintenance engineer responsible
for installation, repair, and on-going
maintenance to studio and transmitter
equipment. Minimum 5 years TV broad-
cast maintenance experience (or
equivalent). Must possess general class
radio/telephone license. Call Richard
Kihn, KFDM-TV (CBS). Beaumont, Texas
77706. 713—892-6622. An Equal Op-
portunity Employer.

TELEVISION STATION
MAINTENANCE ENGINEER

Excellent working conditions and ad-
vancement opportunities. Medium size
market in Western U.S. Send resume 1o
Box B-177.

THIS PUBLICATION
IS AVAILABLE
IN MICROFORM

University Microfilms
International

300 North Zeeb Road, Dept. FR., Ann
Arbor, M1 48106




Help Wanted Technical

Continued

UHF Antenna
Product Analyst

RCA, Camden, N J. has an immediate opening in the RF Transmission
Systems Group for an individual with experience in high power RF
product planning and UHF Television transmission and antenna
systems. Preferences will include a BSEE or equivalent degree as well

as budget planning experience.

RCA offers an excelient starting salary and liberal benefit program.
Qualified applicants should send aresume with salary requirements to:

L. Meng, Dept. B-28
Industnal Relations

RCA Commercial Communications Systems

Front & Cooper Sts.
Building 3-2-1
Camden N.J.08102

Equal Opportunity Employer

-
1"'

A Tradition On The Mowe!

TV ASSISTANT
CHIEF ENGINEER

For new UHF independent Albany, N.Y. WX XA-
TV, studio and UHF transmitter. Experience
desirable.

Contact: Mr. Cathrall,
518—458-8911,
or write: P.O. Box 6423
Albany, NY 12206-043,

Help Wanted Programing,
Production, Others

Help Wanted News

DIRECTOR OF NEWS
CALIFORNIA

Top-rated small market TV station
seeks experienced senior pro who
is ready to utilize his experience to
develop the skills of a team of
young tigers. Degree in journalism,
telecommunications or equivalent
combination of education and pro-
fessional experience. Top
remuneration for the top person.
Send resume to Box B-143. We are
an equal opportunity employer.

NEWS DIRECTOR

WCTI-TV, ABC for eastern North
Carolina, has immediate opening for
News Director. Experience as News
Director preferred. but will consider
news producer type ready for news
director responsibilities. Send resumes
and salary history to: Blll Jenkins, VP &
General Manager, WCTI-TV, P.O. Box
2325, New Bern, NC 28560. WCTI-TV is
a Malrite Communications Group sta-
tion and an Equal Cpportunity Employer.

ANCHOR

Washington, D.C. Independent looking for
anchorperson. Send tapes and resumes to: Ar-
mand Assehn, News Director, WTTG-TV, 5151
Wisconsin Ave., N.W.. Washington. D.C.
20016. Equal cpportunity emgloyer, M/F.

Help Wanted Sales

PRODUCTION MANAGER
Expenence required Expanding major pubhic
telecommumcations facility producing 400-hours of
limshed broadcast and non-btoadcast matenal an-
nually for local and natronal disinbution 1$ seeking 1n-
diwidual to head preduction facihty and staff. Respon-
sibiities include budget and personnel administra-
non, quabty control, inter-department and inter-agen-
¢y liaison, direclion and goal setting, and staff training
In all areas Expenence in natignal distribution, per-
sonal conlract negohiation and admimistration in¢lud-
ing AFTRA, SAG and AF of M, records-keeping inClud-
1ng cue sheets, and admimstration of revenue produc-
ing facility desired. Excelient growth potential. Salary
negoliable. Equal opportunity employer. Mail only-
resume and references to Richard Cramer, Director of
Adminmistrative Serwices. Georgia Pubhc Telecom-
munications Commission, 1540 Stewart Avenue. SW,
Atlanta, GA 30310, by July 15, 1982,

MANAGING EDITOR

washington, D.C. Independent 15 10cking lor a manag-
ing editor. Must be a leader, expenenced in all facels
of TV news production. Send resumes to. Armand
asseln. News Director. WTTG:TV, 5151 Wisconsin
Ave, NW, washington. D.C. 200186. Equal opportunily
employer, M/F.

Help Wanted Management

ACCOUNT EXECUTIVES

west Virginia's newest TV station and first in-
dependent offers unique ground floor oppor-
turity for experienced and knowledgeable self
starter in the top 43rd ADI. Write to: WVAH-TV
23,23 Broadcast Plaza. Hurricane. WV 25526.

TELEVISION PRODUCER-DIRECTOR

Produces and directs local programs and contract
productions utilizing studio, mobile unit and ENG
faciities; quarier time teaching. Requires B.A..
thorough knowledge of studio production. Switching
audio. lighting, EFP and editing: broadcast ex-
pernience. Salary: 515.480. Excelient benefits. Send
resume to: Employment Manager. Texas A&M Univer-
sily, College Station, TX 77843, An Equal Opportunity
Employer

PROGRAM MANAGER

Midwest ma or market affiliate looking for Program
Manager. Will be responsible tor program. production.
commercial production and film departmens Prior
expenence as a Program Manager a must. Abilty to
motivale creative statf considered top pronty. Send
resume to: Box B-84. An EOE.
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Help Wanted Management

Continued

CHIEF EXECUTIVE
OFFICER

OF TELEVISION
SYNDICATION COMPANY

TRIDENT TELEVISION ASSOCIATES, INC.
seeks to appoint
a CHIEF EXECUTIVE OFFICER
for its American operation
headquartered in New York City.

* Applicants Must Have A Successful Record
in Television Film Syndication.

* A Strong Marketing Background is Essential,
in Addition to The Broader Skills of General

Management.

* An Aftractive Remuneration Package Will

Be Negotiated.

Forward letter, resume and saiary expectations to:

G.E. Ward Thomas, Chairman
TRIDENT TELEVISION ASSOCIATES, INC.
540 MADISON AVENUE
NEW YORK, NEW YORK 10022

PUBLIC INFORMATION DIRECTOR

Experience required. Expanding major public
telecommunications facility is seeking individual to
be part of management team to head public informa-
tion unit and staff. Responsiblitios include determin-
Ing and co-ordinating all promotion, public relations
and advertising activities of a state agency, a nine-
station television network and other services. In-
dividual will direct in-house agency in development
and placement of print and broadcast campaigns, will
mitiate and maintain contacts with press, community
business and service organizations. educational in-
stitutions, government officials and other state depart-
ments and agencies as well as represent organization
nationally. Fund raising experience desired. Excellent
growth potential. Salary negotiable. Equal opportunity
employer. Mail Oniy: resume and references lo
Richard Cramer, Director of Administrative Services.
Georgia Pubhc Telecommunications Commuission,
1540 Stewart Avenue, Sw, Atlanta, GA 30310 by July
15, 1982,

Situations Wanted Management

GENERAL MANAGER

Bottom line oriented General Manager with
outstanding industry references seeks new
position. Present position in major Northeast
market. My unique ability to motivate people
has earned me the respect of my network.
sales representatives and, more importantly,
the competition. Reply Box B-153.

Situations Wanted News

ANTENNA UP!

For a new cpportunity In telewision. Seeking talent
position leading to anchor where | can iearn and Qrow
well-known radio executive seeking lifestyle change.
dneed a new rat race!) Single. Programer currently at
the top of one of Amenca's major groups. Extensive
expenence in programing. promotion and advertising
Absolutely serious about new direction. Ball of tire
ready for new challenge. On-¢amera cormmercial ex-
perience. Many lransterable skills. No preconceived
notions on area of U.S. Will consider Smaller market
for opportunity to pohsh skills. Ready 16 commit 10 a
good organization. VTR available. Wnite Box B-144

Situations Wanted Programing,

Production, Others

BROADCAST GROUPS
and program censulting firms: 'd like to lend
you my ears. | desire a job setling where my
observations can contribute to solving pro-
graming problems. Resume will be mailed
upon request. Contact Jim Boswell, P.Q. Box
443, York. PA 17405.

CREDIT MANAGER
WCIX-TV MIAMI,
FLORIDA

To qualify, you should know na-
tional, local, credit clearing, collec-
tion, TV, Bias, supervision, and ac-
counting.

Send resume to:

Jack D. Willard

VP/Business Manager, WCIX-Ty
1111 Brickell Ave., Miami, FL 33131

An Equal Opportunity Employer.
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ALLIED FIELDS
Help Wanted Technical

VideoTape
Operators

RCA American
Communications, Inc. is
seeking qualified individuals to
operate and maintain its video
tape operating center located in
our Vernon Valley Earth Station
Facility in Northern New
Jersey.

If your background includes a
minimum of one year
experience in television
operations, including the
operation and set-up of two
inch video tape recorders and
related video equipment with
Master Control switching
experience, write us today.

Mr.R.T. Meehan
RCA American
Communications. Inc.
R.D. #2 Edsall Road
Sussex. NJ 07461

Equal Opportunity Employer

nGA
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Help Wanted Technical Continued

DIRECTOR OF
OPERATIONS
VIDEO TAPE TECHNOLOGY

Outstanding opportunily to manage the nation's finest video tape production
and post production facility including satellite operations. This is a high visibility
New York City based position in the fastest growing division of a major nation-
wide communications organization.

The ideal candidate will have:

® Working knowiedge of video tape and post production facitities.

® Proven management skills with experience supervising editorial
and technical production services, scheduling, film, library and
shipping.

e Client service orientation.

We offer a competitive starting salary, opportunity for advancement and an ex-
cellent benefits package. Send resume, including current salary. in confidence
to:

ORLOV RESOURCES FOR BUSINESS

{Management Consultants)
420 Madison Ave., Suite 1105
New York, N.Y. 10017

Equal Opportunity Employer, M/F

Help Wanted Management
Continued

ONE OF OUR CLIENTS
1S a well known COMMuUMNICAtoNs company involved in
broadcasling. newspapers, and cable TV. They have
retained us 1o contidentially locate a chief operating
officer with a strong operalions and financial back-
ground. The right individual should be experienced in
both newspapers and broadcasting. and compensa-
tion will be llexible and attractive. Location will be in
the eastern half of country. Extreme conhidentiality wilt
be maintained. Send resume to Box B-79.

Consultants

LOW POWER TELEVISION SPECIALISTS

Channel searches & complele applicalion prepara-
tion. Full service planning/freasonable rates. Have a
question? Call 305— 981-8480.

c lcatlons C
INC. 3590 S. B0th Avenue, Suite 9
e 19751 Hollywood, FL 33023

Low Power TV
Applications *1000eaq.

WORLD

P

Employment Service

Help Wanted Management

Creative Advertising
& Sales Promotion
Executive

Newspaper & Magazine Accounts

DynamicN.Y.C. ad agency. in the $25MM range. needsan
experienced, energetic executive to create and produce
effective promotions and advertising campaigns for a
leoding New York newspaper and a national magazine.

REQUIREMENTS INCLUDE: at least 10 years in media advertising,
morketing ond promotion. probably including experience os a
Promotion Director of o TV or rodio station. or @ newspaper. You
should be an original and prolific writer with hands-on experience
writing and producing radio/ TV cormmeicials. print ods. both con-
sumer and trade. along with o proven ability to advise dients ot
top management levels.

WE OFFER: the opportunity to join a highly successful group to de-
velop your talents and ultimately earn the top responsibility for
overall creative strategy. advertising. and promotion. Generous
salary plus comprehensive benefits.

APPLY: by submitting a resume. in strict confidence. outlining your
career and your specific mardseting and promotional successes. to:

Box B-132

An equol opportunity employer M/F/H

RADIO JOBS .

10,000 radio jobs a year for men and women are listed
in the Amencan Radio Job Market weekly paper Up to
300 openings every week' Disc jockeys, newspeople
& program directors. Small, medium & major markets,
all formats. Many jobs require little or no experience.
One week computer lisl. $6.00. Special bonus: six
conseculive weeks, only 514.95—you save 521.00!
AMERICAN RADIO JOB MARKET, 6215
Don Gaspar, Las Vegas, NV 89108,

Radio Programing

The MEMORABLE Days
of Radio

30-minute progrems from the goiden age of radio
YARIETY ~ Ofiama - COMEOIES =~ MYSTERIES * SCIENCE FICTION
inCluded In saCh seres
@ Program Distributors (m
410 South Man i

Jonesboro Arkansas 72401 ‘
50) - 9725884 [N EASS. B

Available now

exciusive half-hour interview shows with ma-
jor Hollywood stars. Ideal for your regular
morning show, or as hall-hour easily placed
specials. Call John Oldman or Steve Metz,
213-278-7222.

Miscellaneous

“Want to Own a Station?”

Full day, sndwidual seminas for broadcast investors
given o you and your associates privately by an ex-
pernenced owner-operator. Properly selection.
negoliation, hnancing, FCC réquirements, takeover
among the topics. Find out how to buy your néxt or
first station through my personal expenence. Robin B
Martin, President, Deer River Broadcastng Group.
Surte 1001, 141 Easl aath Street, NY.NY 10017.212—
$99-3303.

AN 4
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IMPROVE YOUR CASH FLOW
Immediate cash for broad-receivables.
A new and unique service especially for
radio & television. For details, contact:
Central Texas Factors Inc., P.O. Box 903,
Palestine, Texas 75801. 214 —
561-9688, Mr. Shaid.




For Sale Stations

CHAPMAN ASSOCIATES”

E

nationwide mergers & acquisitions

STATION

SE  MKetro AM/FM $2500K
g Wetro Fulltime $1500K
5 Srna AMIFM $600K
E Srna EM S575K
MW Small M $560K
Sw Emall AMIFM 5450K
MW  Small FM 5425K
MW  Emall FM $375K
NW  Srmall Fulltime S300K
East Small CATV $275K

Cash
Cash
S150K
Terms
$200K
Cash
525k
S150K
Cash
$125K

CONTACT

Bill Chapman (404) 458-9226
Bill Cate (904) 893-6471
Paul Crowder (615) 298-4986
Jim Mackin (207) 623-1874
Peter Stromquist (612) 831-3672
Bill Whitley (214) 387-2303
Elliot Evers (213) 366-2554
Paul Crowder (615) 298-4986
Elliot Evers (213) 366-2554
Bob Rathsmill (215) 245-7489

To buy, selt, for appraisals or financing - contact John Emery, General Manager, Chapman Co..
1835 Savoy Dr. Suite 206, Atlanta, GA 30341 (404) 458-9226

STAN RAYMOND &
ASSOCIATES

Broadcast Consultants & Brokers
Now available-AM/FM combos in NC. SC, AL, TN, FL,

GA & others
404—-351-0555 1819 Peachtree Rd. NE
Suite 606

Atlanta, GA 30309

AM RADIO STATION

Large Southern Market. Religious
format - good billing. 25% down.
Good terms. Reply with qualifica-
tions. Box B8-125.

TIRED OF COLD WEATHER?

Buy my kilowalt daytimer {with PSA) in all-
American beautitul Western Sunbelt town. Per-
fect weather and lifestyle. Single station
market, showplace facility with iots of new
equipment. $220.000. Terms. Retiring. Box
A-119,

NETWORK TELEVISION-
SUNBELT
Exciting opportunity for equity invest-
ment in profitable, network affiliated TV
station in dynamic growth market in
Sunbelt. Full details will be provided on
request. Reply Box B-91.

CALIFORNIA

Two network affiliated stations in reasonable proximity to one
another. One resort/glamour, the other major agricultural. Both in-
sulated against downward economic trends by nature of the
markets. Solid growth projections. Both stations technically state
of the art. For sale by owner. $6.5 million for both. No broker. Con-

tact Box B-96 for specifics.

-

Dan Hayslett

4 1\\uulll-\ "
RADIO TV, and CATYV
214 001 2078

11311 N

Cantral Eapresiway » Dallag,

Teunat

H.B. La Rue, Media Broker

AADIG Ty Caty APBRAITALS

west Coast
44 Mom?omery Streel, 5th Floor, San Fran-
cisco, Califorma 94104 415/434-1750

East Coast.
500 East 77th Street. Sute 1909, New York,
NY 10021 2121288-0737

THIS PUBLICATION
IS AVAILABLE
IN MICROFORM

University Microfiims
International

300 North Zeeb Road, Dept. PR.. Ann
Arbor, Mi 48106
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Books For
Broadcasters

T5213 HANDBOOK OF RADIO PUBLI-
A CITY & PROMOTION, by Jack
MacDonald. This handbeok is a vir-

tual promotion encyclopedia—in-
cludes over 250,000 words, over
1,500 on-air promo themes adapta-

ble to any format; and over 350 con-

tests. stunts. station and personality
promos! One idea alone of the
hundreds offered can be worth many

times the small cost of this indispen-
sable sourcebook. 372 pages,. 8 V2 x

11" bound in long-life 3-ring binder.
$34,95

T5819 JOURNALIST'S NOTEBOOK OF
LIVE RADIO-TV NEWS, by Phillip
Keirstead, network news producer,
adjunct prof., Fordham Univ. Written
to provide broadcast journalists with
a solid understanding of journalism
concepts and techniques. Covers the
techniques of gathering. processing.
writing, and broadcasting live news,
using the latest electronic equip-
ment. Contains special sections on
laws relating to journalism, docu-
mentaries, and editorials. 252 pp.,
29 ills. $12,95

S6001 THE POLITICS OF BROADCAST
REGULATION, Third Edition. by Er-
win G. Krasnow, Lawrence D.
Longley, Herbert A, Terry. Completely
revised to take into account dramatic
changes in the field, such as in-
creased competition from cable
television and innovations involving
satellite transmission and the
regulatory ¢limate, Political. ecenom-
ic, and technological changes are
described and analyzed. Looking at
broadcast regulation from a public
policy perspective, the book is
organized in twoc parts. Part One
traces the evolution of broadcast
regulation and shows how regula-
tions and broadcasting policy are
determined by the FCC, the broad-
cast indusiry. citizens groups. the
courts, the executive branch, and
Congress. Part Two provides five
case studies of broadcast regulatory
policies. A Closing section Qives a
broad overview of broadcast regula-
tion. relating the analytical and
theoretical material in Part One to the
specific facts brought to light in the
case studies of Part Two. 304 pages.
annotated bibliography, index.

$8.95(paper)

BROADCASTING
BOOK DIVISION

1735 DeSales St.,, N.W.
Washington, D.C.

20036
Please send me book(s) num-
ber(s) .My payment is
enclosed.
Name._

Firm or call letters.

Address
City
State.

Zip




SATELLITE AUDIO
CHANNELS
Invitation to Bid
Sealed bids will be received from
those who are interested in leasing
one or two 20 kHz 19dbw SCPC
audio channels for stereo or
monaural service on Westar 4
Transponder 1. Bid opening date
July 22, 1982, Bid specifications
may be obtained from Charles
Helein with Dow, Lohnes &
Albertson, 1225 Connecticut
Avenue, Washington D.C.. 20036.
Phone number 202—862-8054.
Minimum bid $11,500 per month
(based on underlying tariff, June 1,
1982} per 20 kHz 19dbw channel.
Two channels are available. Uplink
facility is presently available from
New York and in the future may be
available from Atlanta, Chicago,
Los Angeles, and San Francisco.
Downlink facilities are presently
available at nominal cost in
hundreds of U.S. cities-THUS MAK-
ING POSSIBLE THE IMMEDIATE
CREATION OF A NATIONWIDE

RADIO NETWORK.

For Sale Stations
Continued

BROKERAGE
FM STATION BUYERS

We are currently offering FM sta-
tions in the Sunbelt, the Mid-Atlan-
tic states, and in the West. Class
“C", Class "B"” and Class "A" sta-
tions. ..some with AM facilities. Our
offerings include both developed
and undeveloped stations, and in a
very wide range of markets and
prices. Contact Arthur Holt or
Bernhard Fuhrmann for
details...and choose the FM that
fits your plans!

Over twenty years of service lo Broadcasting

Appraisals ® Brokerage * Analysis
Westgate Mali, Bethlehem, PA 18017
215-865-3775

THE HOLT CORPORATION

FOR SALE

AM-FM radio station. Major
market in Southwest Sunbelt.
Write Box B-141.

BUSINESS OPPORTUNITY,
SUNBELT

30% stock available for WAGQ-FM,
Athens, Georgia. Currently 50 KW, wiex-
pansion plans for 100 KW tall tower
near Atlanta. 301—299-5327.

FOR SALE

Black gospel AM ranked 6th in markel. 90% of
revenue from religious sources only. Excellent
potential for development of retail advertising
dollars. Pniced at less than 10 x operating
profit— $900,000 on terms to qualified buyer.
Box B-89.

WALKER MEDIA &
MANAGEMENT,
INC.

Smoky Mountain futitime AM.
Beautiful, profitable operation.
$1.5 Million-terms.

813—778-3617

John F. Hurlbut

P.O. Box 1845
Holmes Beach, FL 33509

76 LISTINGS NATIONWIDE

® Priced from $130,000 to $10,500,-
0co

@ Tell us what you want. We may have
it

® Call to get on our mailing list.

BUSINESS BROKERS ASSOCIATES
815—-756-7635 (24 HOURS)

SOUTHWEST

Fulltime AM-growing medium market.
Priced at 2 times annuai gross sales.
$1.2 million-terms. Excellent buy. Write
Box B-127.

A\

<RAM>

N
_ R.A.Marsball &Co.

Media Investment Analvsis & Brokers
{803) B42-525]

THE
KEITH W. HORTON
COMPANY, INC,

For prompt service
comact

Home thce P.O.Box 948 |

Elmira, N.Y. 14902
* 4 BOB MARSHALL, PRESIDENT 4
. y . : (607)733-7138
WI“ﬂnS Class C FM with untapped potential. 2l P'L().
and Associates Primary coverage over top 20 Sun- Bot; gimsel's ;:;gce:
ia Broker belt market as well as outstanding S DOX 24k,
Media A regional coverage $3.0 million on ex- 3t Albanz, VITC65428
llent | 24 hr Phone: (802)524-5963
MT AM 160K 30K Small cellent terms.
coO  FM 275K 30K Small 508A PINELAND MALL OFFICE CENTER |_Brokers and Consultants
L FM 400K 20% Small I FON T AT IST AN SOUTTH € ARODINA 23928
NE AMIFM  1,100K 30% Small
AZ AM 350K 50K  Small
MN AM 220K 30% Small
Wi AM 495K 75K Smail
MO  AMIFM 275K 50K  Small
KS AM 210K 75 Smail HQRTH AMERICAN MEDIA BROKERS
SD AM 260K 22%  Small
gl AM 550K 50K  Small
A F 7 .
s Sow Smal FL: West Coast AM-FM, 1.65M; major market AM, 400k; small market AM, ex-
MS AM 300K 50K  Small cellent turnaround. 350k; small market AM, 285k; CA: fulltime Pacific Coast
AR AM 150K 20K Small AM, 1.5M; coastal AM-FM, 1.2M; Sunbelt: major market AM-FM, 7M. Also, sta-
:g QMIFM gig& ggﬁ gma:: tions in Wyoming, Georgia, Missouri, lowa, lllinois, Tennesee & more
ma
109 North Main. 2nd Floor WEST: 9147 FERN CANYON RO CARMEL, CA 9393
x (408} 624-7282
Sioux Falls, SD 57102 605/338-1180 EAST: BOK 1415, BOCA RATON, FL 33432, (305} 381-2260
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For Sale Stations Continued

AM CP FOR SALE

Fultime AM construction permit located in
east central Wisconsin for sale by owner. Skw
day. 2.5kw night. Includes land. building,
towers. transmitter, phasor and all associated
materlals for transmitter sight. Cash cnly. No
brokers, Write Box B-158.

For Fast Action Use
BROADCASTING’s
Classified Advertising

901/767-7980

MILTON Q. FORD & ASSOCIATES

MEDIA BROKERS—APPRAISERS
“Specializing In Sunbeit Broadcast Propertles”

5050 Roplar - Suite 816 - Memphis,Tn, 38157

GROUP SELLING OFF 2
COMBOS
in 150,000 metros of Midwest
Developed and underdeveloped. Good
multiples at $5 mil. $3 mil. and $2 mil.
Terms lor the qualified. Write Box

B-147.

FLORIDA STATIONS

Skw daytime on Allantic Ocean. full fime possible,
$526.000. Skw daytime, central Florida. S0kw possi
ble. $300,000. AM/FM on Gold Coast, §1,5 miillon
1kw daylime, East Coast. $350,000 C. Wesley Ward.
In¢.. Fla. Licensed Broker, 707 E, Colonial, Orlando, FL,
32803. Telephone 305—896-9962,

RALPH E. MEADOR
Media Broker
AM-FM-TV-Appraisals
PO. Box 36
Lexington, MO 64067
816—259-2544

TEXAS

Profitable fulltime small market
AM. $165,000, with good terms.
Show financial ability in reply to

SPECIAL NOTICE

Due to holiday Monday, July 5, the deadline for
classified advertising for the July 12 issue will be:

FRIDAY, JULY 2

Box B-184.

THIS PUBLICATION
IS AVAILABLE
IN MICROFORM
University Microfilms
Internationat
300 North Zeeb Road, Dept. PR.. Ann
Arbor, Ml 48106

BROADCASTING'S CLASSIFIED RATES

Payable in advance. Check or Money order only. (Billing
charge to stations and firms: $3.00).

When placing an ad, indicate the EXACT category desired:
Television, Radio, Cable or Allied Fields; Help Wanted, or
Situations Wanted; Management, Sales, etc. If this informa-
tion is omitted, we will determine the appropriate category
according to the copy. No make goods will be run if all infor-
mation is not included.

The publisher is not responsible for errors in printing due to
illegible copy. All copy must be clearly typed or printed.

Deadline is Monday for the following Monday's issue. Orders
and/or cancellations must be submitted in writing. (NO
telephone orders and/or cancellations will be accepted)

Replies to ads with Blind Box numbers should be addressed
to (box number) c/o BROADCASTING, 1735 DeSales St., N.W,
Washington, DC 20036.

Advertisers using Blind Box numbers cannot request audic
tapes, video tapes, transcriptions, films or VTR's to be for-
warded to BROADCASTING, Blind Box numbers. Audic tapes,
video tapes, transcriptions, films and VTR’s are not forwar-
dable, and are returned to the sender.

Rates: Classified Listings (non-display) Help Wanted: 85¢
per word. $15.00 weekly minimum. Situations Wanted: (per-
sonal ads) 50¢ per word. $7.50 weekly minimum. All other
classifications; 95¢ per word. $15.00 weekly minimum.
Blind box numbers: $3.00 per issue.

Rates: Classified Display: Situations Wanted (personal
ads) $40.00 per inch. All other classifications: $70.00 per
inch. For Sale Stations, Wanted To Buy Stations, and Public
Notice advertising require display space. Agency commis-
sion only on display space.

For Sale Stations, Wanted To Buy Stations, Employment Ser-
vices, Business Opportunities, Radio Programming,
Miscellanecus, Consultants, For Sale Equipment, Wanted To
Buy Equipment and Situations Wanted advertising require
payment in advance.

Publisher reserves the right to alter Classified copy to con-
form with the provisions of Title VIl of the Civil Rights Act of
1964, as amended.

Word Count: Include name and address. Zip code or phone
number including area code counts as one word. Count
each abbreviation, initial, single figure or group of figures or
letters as one word. Symbols such as 35mm, COD, PD, etc.
count as one word. Hyphenated words count as two words.
Publisher reserves the right to abbreviate or alter copy.
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Fates & Fortunesa

Media

Elected directors in expansion ol Mctromedia's
board of directors from nine members to 12:
Robert Bennett, scnior VP-iclevision broad-
casting and production, George Duncan,
senior VP operations. and Stuart Subotnick,
senior VP finunce.

Russell Calkins I, president, display com-
munications group. Heritage Communications,
Des Moines, lowa, named VP-corporate com-
municalions.

7

Homer Dixon, station manager WNOG(AM).
wevutrM) Naples, Fla., named general man-
ager. John Garbo, sales manager, WNOG-wCvU,
succeeds Dixon.

Bob Reich, VP and general manager, wEZB(EM)
New Orleans, assumes additional duties as
director of contemporary operations for parent.
EZ Communications.

John O’'Neill Jr, VP
compliance and prac-
tices. NBC., West
Coast, Burbank. Calil..
named VP finunce and
administration.

Mary Birch, operations
maunager. Northwest
region. Group W Cu-
ble. named execulive
assistant 1o chairman,
Westinghouse Broad-
casting and Cable Inc.,
New York.

John Greene, VP and general manager, wRAL-
Tv Raleigh-Durham, N.C.. numed VP, 1clevi-
sion lor parent Capitol Broadcasting Co.

Larry White, sales c¢xeculive., wvOR-FM
Rochester. NLY.. named assistant general man-
ager.

Vickie Ann Bates, officc manager. Danicls &
Associates, Carterville, 111, cable sysiem,
named general manager, Southern ltinois Ca-
ble TV.

Drew George, gencral sales munager,
KZEW(FM) Dallas joins KoaX. succeeding Heiser.

Donald Richards, station manager. wTMJtaM)
Milwaukee. named VP general manager.

John Schaller, communications manager,
American Marketing Network, Winnetka, LIl
joins wvup-rM Kettering, Ohio, as general man-
ager.

Rich Rapiti, account executive. wiNiAM) New
York. joins wipMcaM) Elizabeth, N.J.. as station
manager.

John Kane, station services director, Shadow
Newwork, New York joins United Stations there
as station clearance representative.,

Larry Aldridge, director of development,
Dowden Communications. Atlanta-based
MSO. named VP corporale development.
Mayer Singerman, director of lllinois

franchising., Dowden, named VP, development.

Jan Pratka, broadcast director, kMIQ(FM) Clear
Lake City. Tex.. joins Qube Cable there as
raftic manager.

R e e e
Advertising

Richard O'Connor, vice chairman and chiel
exccutive officer. Campbell-Ewald Co.. Warren.
Mich.. numed vice chairman and chief execu-
tive officer, Marschalk Campbell-Ewald World-
wide. New York. Paul John, president and
chicl' operating officer. Campbell-Ewald. suc-
ceeds O'Connor. Peter Dow, executive VP suc-
ceeds John.

William Thompson Jr., executive VP and
member of U.S. and worldwide boards of J.
Walter Thompson, New York. joins McCann-
Erickson Worldwide, New York. as executive
VP and director of account development.

John Lyons, VP and creative group head. Ben-
ton & Bowles, New York. named senior VP

Sandy Weisberger, associale media director,
Bozell & Jacobs. Dallas. named VP media
director, Phoenix office.

John Roedig, chiel financial officer. Bertrand
Launchner, corporatc secretary. and Walter

Burek, group creative dircctor. N W Aver, New
York. eclected senior VPs.

Linda Hannett, manager of competitive
analysis and profitability, CBS Television Nei-
work. New York. joins D Arcy-MacManus &
Masius there as manager of national brouadeast/
budgel coordination.

Carl Larkin, VP muanagecment supervisor,
Tracv-Locke/BBDO advertising, joins
Gurasich Spence Darileck & McClure. as presi-
dent. Dallas office.

Leda Goldsmith, VP dircctor of public aflairs.
J. Walter Thompson, New York, joins Barnum/
Secunda Associates there us manuger. com-
munications/entertainment.

Chuck Heiser, VP, general manager. KOAX(FM)
Dalias, named dircetor ol sales training and
development for parent, Group W Ruadio.

Maggie Dominick, media director. Martin.
Remick, Moore & Recd. Richmond, Va., joins
Siddall. Matus & Coughier there as manager of
media services.

Robert Burruss, VP management supervisor,
Grey Advertising, New York. named senior VP

Mary Ellen Stoetzel, VP account supervisor.
Ogilvy & Mather. Los Angeles, named manage-

WABC New York
(212) 887-7866

10AM-12Noon Mon.-Fr.
2PM- 6PM Mon.—Fri.
12Mid- 5AM Tues -Sat.

Eastern Daylight Time

ATTENTION GENERAL MANAGERS
AND PROGRAM DIRECTORS!

To listen to

ABC TALKRADIO

as broadcast on
a local station, call

KGO-FM San Francisco
(415) 565-7856
9AM- 4PM  Mon.-Fni.
9PM- 5AM Tues.-Sat.

Pacific Dayhght Time
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miznt supervisor.

Laurel Tucker, art direcior, Tatham-Laird &
Kudner, Chicago, joins DArcy-MacManus &
Masius, St. Louis, in same capacity.

Andrea Gooch, account executive, Selcom,
San Francisco, named manager. Bonnie
Butler, account executive, Los Angeles. moves
to San Francisco office in same capacity.

Anna Muorrts, marketing manager, Warner
Amex Satellite Entertainment Co., New York,
joins Sheldon Communications there as VP, ac-
count SUpervisor.

Thom Carroll, assistant sales manager for Blair
Television's ABC/green team, named manager.
Michael MacLean, account executive, East-
man Radio, Detroit, joins Blair Television sales
team there in same capucity.

William Bungeroth, president, lniernational
Broadcasters Inc.. joins Century Broadcasting,
Chicago. as director of sales for its six radio sta-
tions.

Jerry Williamson, general manager.
KART{AM).-KFMA(FM) Jerome. ldaho. joins
KuTtv, Inc., as manager of cable advertising
sales for subsidiaries. Intermountain Satellite
News and KuTv Cable.

Sandra Dorfman, consultani. sales and
marketing. Valley Cable TV. Los Angeles,
named VP sales and marketing.

Raymond Gardella, general sales manager.
wicciamy Bridgeport. Conn.. named VP sales.

Sandy Rahimi, general siules manager, WNAC-
Tv Boston. named VP and director ol sales. KH)-
Tv Los Angeles.

Dennis Fltzsimons, director of sales and
marketing. wviTitvy Hartford, Conn.. joins
wGN-Tv Chicago as director of sales.

Tom Caputo, national sales manager,
KYND(FM) Pasadena. Calif.. joins WBNS-AM-FM
Columbus. Ohio, as general sales manager.

Edward Poole, account executive, KLOS(FM}
Los Angeles. joins wXxYZian Detroit as general
sales manager.

Gene Boivin, general sales manager. wXYZ(AM)
Deiroit joins KZEW (FM) Dallas in same capacity.

James Blake, general sales manager. Hubbard
Broadcasting's KSTP-Tv Minneapolis-St. Paul,
named VP and general sales manager lor KSTP-
Tv and Hubbard's wToG(Tv) Tampa-St.
Petersburg, Fla., and KoB-Tv Albuquerque.
N.M.

John Poche, account executive, WBYU(FM)
New Orleans, La., joins KZzB(FM)} Beaumoni.
Tex.. as local sales manager. Rocky Chase,
director. station relations. Sunbelt Network,
Dallas, joins KzZB as account execulive.

Paul Rogers, tecent graduate. Southern II-
linois University. joins wLAK(FM) Chicago as ac-
count executive.

Gary Gardner, account executive. TeleRep.
New York. joins wsBk-Tv Boston in same
capacity.

Fred Petrosino, VP and general manager.
Katz Independent TV Sales. New York. joins
wNEV-TV Boston as general sales manager.

Joel Morris, sales representative. KUTVITV)
Salt Lake City. named sales development man-
ager. John Bailey, sales representative, KUTY,
named local sales manager.

Swan Burrus 1ll, divisional VP Kaiz Televi-
sion, Memphis, named VP and sales manager
of Charlotte, N.C., office. Pat Schroder, ac-
count executive, succeeds Burrus.

Mike Kibbey, account execulive, wiTviTv) In-
dianapolis, joins Harrington, Righter & Par-
sons, S$t. Louis, as account executive.

Bill Evans, music director, wiDQ(FM) Meridian,
Miss., named local sales account execulive.

James Stevens, Western regional sales man-
ager, Warner Amex Satellite Entertainment,
Los Angeles, joins wBBM-Tv Chicago as account
execulive.

Paul Bruton, from wKYs(FM) Washington, and
Paul Doll, from Ted Bates, New York, join
wRC(AM) Washinglon as accouni executives.

Judith Carlough, account executive, KSRR{FM)
Houston, joins wBCN(FM) Boston in same
capacity.

Programing

Sheldon Perry, VP,
administration and
assistant to president,
CBS Theatrical Films,
joins Warner Amex Ca-
ble Communications,
New York, as senior
VP, programing.

Bruce Sallan, VP
West Coast 1elevision.
Highgate Pictures, Los
Angeles. joins ABC En-
tertainment there as ex-
ecutive producer, mo-
lion pictures for television.

Perry

Gloria Banta, writer. Filmways Television.
named VP. comedy development, Paramount
Television. Los Angeles.

Janet Wikler, direcior of communications.
Mead Data Central. joins CBS/Publishing
Group, New York. as director, electronic
publishing development.

Jack Donahue, VP, Western division. Lorimar
Television, joins Lionheart Television. Los
Angeles, as VP. Western sales.

Ernest Martin, general manager. Preview.
subscription 1television service. St. Louis.
resigns.

Rob Wieland, writer-producer, CBS Television
Network. Los Angeles. joins ABC Motion Pic-
tures and ABC Circle Films there as assistant
director. post production.

Abe Mandel, president of ITC Entertainment
Inc., New York, named to executive board of
management ol Associated Communications
Corp. (ACC). London. parent company ol ITC.

Roger Daugherty, YP. management systems.
SelecTV. named VP. corporate development {or
Los Angeles-based STV operator.

Warren Murphy, director ol comedy develop-
ment. NBC Entertainment. Los Angeles. joins
Barry & Enright Productions there us executive
in charge of comedy development.

Paul Berkowitz, VP director ol siules. Moser
Programing International, Atlanta. joins IFC
Entertainment Lid.. New York. as director of
sales and marketing. broadcast programing divi-
sion. Division is marketing Eros. satcllite-Ted
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adult feature film service.

Ransel Newcombe Potter, executive VP an:
director of advertising and marketing, On-Lin
Media, joins United Media Enterprises, Nes
York, as marketing manager.

William Burch, president of MCA Corporal
Films, division of MCA, Inc.. retires but will re
main available to firm as consuliant.

Garry Gassel, program manager. Specirun
Television, Chicago, appointed director of on
air promotion, Spotlight cable programing ser
vice, Los Angeles. Richard Cronin, sales rep
resentative, Columbia Pictures, joins Spotligh
cable programing service us affiliale relation
representative.

Jeff Tornberg, independent venture capita
consultant, New York, joins Metro-Goldwyn
Mayer Film Co.. as motion picture productior
executive.

Barbara Corday, VP. comedy series develop
ment, ABC Entertainment. Los Angeles
resigns to form own production company, Can’
Sing Can’t Dance Productions, and has joineg
Columbia Pictures Television. Burbank. Calif.
as independent producer, under exclusiv
development and production pact.

Scott Chapin, production manager, KSTP-AM
FM St. Paul, Minn.. named productioh manager
The Creative Factor, Hollywood-based radic
production company.

Paula Levine, senior producer, on-air promo
tion. Warner Amex Satellite Entertzinmen
Co.s The Movie Channel, named producer
Nickelodeon.

Dick Jolliffe, [rom DMJ Co.. Los Angeles.
based broadcast sales and program consulting
firm. joins PolyGram Television there as direc
tor of sales planning and marketing.

Bob Costas, sportscasier. NBC Sports. New
York, has signed multiyear contract.

Frank Beatty, director of CATV affiliate re-
lations, Turner Broadcasting, Atlanta. namec
manager, international sales, Cable News Net
work and CNN2.

Monika Schaaf, Western sales manager.
Multichannel News, joins Home Theuater Net
work, New York. as director of program
marketing.

Michael Ramsden, executive vice president of
news, Nine TV Network ol Australia, namec
chairman and chief executive. Channel ¢
Australia, Inc., Los Angeles-based satellite pro
duction center of Nine TV Network. Ramsder
relocates from Sydney to Los Angeles.

Cathy Creany, executive producer. PM Mag
azine, WTVH(TV) Syracuse. N.Y., named pro-
gram director.

Charles Gross, from kystiamy Texas City.
Tex.. joins weLliaM) New Haven. Conn., as pro-
gram direcior.

Bob Cole, program director and air per-
sonality. KOKE-AM-FM Austin, Tex.. joins wPKX-
FM Woodbridge. Va.. as program cirector.

Annette Lai, office manager, Mike Phillips &
Associates Radio Consultants. San Francisco.
joins KYUU{FM) there as program coordinator.

John Deushane, assistant production man-
ager, wekK-Tv Peoria, Hl.. named production
manager.

Eileen Cushing, program assistant. wsBK-TV



and Reuven Frank, president of NBC News.

try (she started as a contract player for RKQ Studios in June 1932), her colleagues at NBC
litt a toast to her. Pictured (I to r) are Robert Mulholland, NBC president; Bob Davis, news
director, wnec-Tv New York: Bob Walsh, president of NBC Owned Television Stations; Fur-
ness, consumer reporter, wNsc-Tv: Bud Carey, vice president and general manager, wNBC-TV.

Boston. named associate producer. Kim
Dooley, program assistant. named associale
producer.

Bill Reddy, scgment producer. 360 News Mag-
aztne, KFSN-Tv Fresno, Calif.. joins wpvi-tv Phil-
adelphia as producer. Visions.

Deborah Tang, ussociate producer, Chariie
Rose Show, Washington, joins wii A-Tv there as
producer. Good Morning, Washington.

Chuck McCartney, wir personality and assis-
tant  program director, WiDQFMy  Meridian.
Miss., assumes additional duties as music direc-
tor.

(e —— P R TR ey, o e e S
News and Public Affairs

Ray Lockhart, pro-
ducer, documentary
unit, NBC News, New
York, named VP news
operations.

Ron Steinman, special
events producer. NBC-
TV's Today, New York,
nameéd producer of
NBC News's Early To-
day, scheduled to go on
air July 5.

Richard Roth, ussis-
tant bureau chief,
CNN. New York, named bureau chiel. Chicago.

Lockhart

David Brady, ncws direcior. wNow (AM) York.
Pa.. joins wWQVE(FMY Mechanicsburg., Pa.. in
same capacity.

Jim Thistle, news director, weve-Tv Boston,
resigned Lo attend graduate school.

Steven Cohn, anchor-editor, wrastaM).
wWWYDIFM) White Plains, N.Y., named news
director. Thomas O’Hanlon, ancher-editor.
WEAS-WWYD, named assistant news direclor.

Jack Hilliard, direcior of news, 6 p.n1. and |1
p.m. weeknight news, wrMy-Tv Greensboro.
N.C., numed producer-director. special projects.

Mike DeVere, assistant director of 6 p.m. and
11 p.m. weeknight news. succeeds Hilliard.

Appointments, news department, WTHR(TY) In-
dianapolis: Loretta Mouzon, late news pro-
ducer, 1o executive producer. George Banks,
from wixT(Tv) Syracuse. N.Y.. to late news pro-
ducer, succeeding Mouzon. Mark Craft, {rom
wiBF-TV Rock Island, 11, 1o early news pro-
ducer. Lee Peoples, from wowk.Tv Hun-
tington. W. Va.. to reporier. Lisa Hendrick-
son, from wiFE(aM) Indianapolis, to associale
producer-nightside assignment desk.

John Matarese, anchor-reporier, WEZF-TvV
Burlington, Vt., joins wMTW.TV Poland Spring.
Me.. as reporier.

Rick Benjamin, night news supervisor and
anchor. wsLS-TV Roanoke. Va., joins WDHO-TV
Toledo, Ohio. as evening news anchor.

John Nicholson, anchor, wTvTiTv) Tampa-St.
Pelersburg. Fla.. joins WToG(Tv) there as 10
p.m. anchor. Barbara Callahan, from wT0G's
PM Magazine, named 10 p.m. unchor.

Suzanne McCarroll, anchor-reporter, KCRG-
v Cedar Rapids, lowa, joins Koa.Tv Denver as
reporter.

Robin Quivers, news anchor. WwDC(AM)
Washinglon. joins wcsmiar) Baliimore as
general assignment reporier.

Robin Young, correspondent, NBC News,
New York. joins wxiv-Ty Boston, as co-anchor.
6 and 11 p.m. news. with Tom Ellis (*"Fates &
Fortunes™ June 21}

Hilda Bryant, reporter, Scattle Post In-
telligencer, joins KIRN.Tv there as reporter.

Mike Deeson, general assignment reporier,
wavy-Tv Norfolk, Va.. joins wTsp-Tv Tampa-St.
Petersburg, Fla.. us reporter.

Nick Thompson, news diréctor. KERN{AM)
Bakersfield, Calil., joins &YUU(FM) San Fran-
CiSCO as reporter.

Bob Siegel, from kFMB.TV San Diego, joins
KGBT-Tv Harlingen, Tex., as reporter.
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Technology
[ - 1 W. Arnold Taylor,
group VP, Compact
Video Systems, Bur-
bank, Calif., joins RCA
commercial com-
munications systems
division, Camden. N.J..
as VP, markeling.

Jac Holzman, senior
consuiltant, Warner
Communications, Inc.,
New York, elected
chairman of Panavision
division.

Taylor

Henry Klerx, managing direclor, RCA Jersev
Ltd., joins Sony Broadcast Products Co., New
York. as VP product operations.

Denald Begue, business manager. audio tape
products, Ampex Corp.. Redwood City, Calif.,
named director of busingss management, mag-
netic tape division.

Richard Aronin, VP administration, Sotheby-
wirke-Bernet, Inc., New York, joins Video
Corp. of America, there, as corporale services
manager.

Jack Banister, division VP, murketing. RCA.
Camden, N.J., named VP broadcast marketing.
Europe, Africa, and Middle East, with offices in
Sunbury-on-Thames. London.

Appointments, MCi/Quantel, Campbell, Calif.,
manufacturer of broadcast equipmient: Dennis
Cookinham, manufacturing engineer, to
engineering manager; Lowell Landrie, (est
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supervisor. 10 production manager: Michelle
Spencer, materials control supervisor. 1o
materials control manager. and Barbara
Tozer, office manager. 10 manager of finance
and administration.

Everett Hirsh, ficld sales manuger. MSO ac-
counts. Anixter Communications. Skokie. 11,
named VB construction. Bob Grubbs, CATV
sales manager, named district manager. St
Louis.

Karen Chatelain, account specialist and
customer service clerk. Magnavox CATV
Systems, Manlius. N.Y.. named supervisor ol
CUSIOMCT Service.

Liz Tractenberg, controlfer. Valley Cable TV,
Encino. Calil'. named VP construction.

Karl Renwanz, director of engineering. WGBH
Educational Foundation. Boston, joins wNEV-TV
there in same capacity.

Toni Roth, Midwest sales director,
Transform. Inc.. Hollywood. Calif..
manager of marketing and sales.

Image
named

Don Mack, from Pacific Video Post Produc-
tions. joins One Pass Film and Video. San Fran-
cisco. as sales manager.

Gerald Sanders, director of engineering,
Prime Cable Co.. Austin, Tex.. joins RCA
Cablevision Sysiems there as district sales man-
ager, Southwest territory.

George Palmer, engincer. KTLA Los Angeles.
joins Satellite and Production Services. division
ol John H. Phipps Broadcasting. as director of
mobile operations. based in Talahassee. Fla.
James Hillger, assistant chief engineer. wrsu-
Tv Talahassee. joins as Mauinienance supervisor,
satellite uplink and mobile TV production
facilities.

John Shadle, director ol engineering.
wiIFELAM) Indianapolis. joins KTAR(CAM)-KKLTIFM)
Phoenix in same capacity.

Michael Hayward, chief engincer, wQIO1AM)
Canton, Ohio, joins wHLOLAM) Akron, Ohio. in
same capacity.

NN I 5T e T
Promotion and PR

Helene Blieberg, from Grossinger's, New
York. joins CBS Radio there as manager. press
information.

Racheal Eraca, assistant 1o director of artist
development, Elekira/Asylum Records. New
York. joins NBC's The Source radio network as
administrator, promotion.

Bruno Sniders, sporis director. wvOR-FM
Rochester. N.Y., named director of public re-
lations.

Al Jamieson, air personality, KFH(aAM) Wichita.
Kan.. named head of promotion department.

Mary Ann Powell, advertising and promotion
specialist. The Andersons. Maumee, Ohio.
joins wspa-Tv Greenville. S.C., as advertising
and promotion manager.

Katherine Dahlem, promotion coordinator.
KING(aM} Seattle. named promotion-public ser-
vice director.

Bradley Hight, director, wrie-Tv Evansville,
Ind., named promotion director.

Carolyn Campbeli, from Houston-Galveston
Area Council. joins KHoU-Tv Houston as com-
munity affairs director.

ey L

Meet the board. Election of officers of the affiliate board of RadioRadio, CBS Radio net-
work service, took place at a meeting in New York a fortnight ago. Gathered are board
members and officers (bottom row. | to r}: Manuel Broussard, wars-rm Baton Rouge, treas-
urer; Luke Medley, wrsu-rM Cookeville, Tenn, Paul Stagg, wecco-Fm Minneapolis, secretary;
Cary Brenner, wktkem) Catonsville, Md., chairman; William Smith, kooL-Fm Phoenix. Top row:
Frank Stisser, wkevirm) Easton, Pa., vice chairman; Joe Costelio, wanoirmy New Orieans:
kiIFM(FM) San Diego and Richard Perry, wrdl-Fm Louisville.

Allied Fields

Eugene Murphy, president and chiel executive
officer. RCA Communications. New  York.
clected chairman of board, Armed Forces Com-
munications and Electronics Association.
Washinglon.

Charles Jonscher, economics professor. Har-
vard University. joins Communications Studies
and Planning International. broadcuasting and
telecommunications consultant. as head of new
Boston office. Peter Sindell, deputy director.
Gamma Research Group, Montreal. joins CSP
International as head of Monireal office.

Elecied officers. Organization of Couniry Radio
Broadcasters. Nashville: Bob English,
wUBE(FM) Cincinnati. president. Roy Wunsch,
CBS Records. Nashville. executive vice presi-
dent: Susan Roberts, ocrp. secretary. and
Jim Ray, KOKE-AM-FM Austin, Tex.. agenda
chairman.

David Dickinson, manager of field controls,
A.C. Nielsen, Northbrook. ll.. elected VP
Marketing Research Group US.A.

Elected to board of Initernational Radio and
Television Society: Gerald Baldwin, VP direc-
1ot of broadcast. Young & Rubicam: Richard
Barovick, partner. Fulop & Hardee. New York:
Anthony Malara VP and general manager.
CBS Television Network: Mary Jean Parson,
vice president. director of administration.
broadcast representative division. Blair Televi-
sion/Radio: M. Zach Richter, president. Zach
Productions and Daniel Ritchie, chairman and
chief executive officer. Group W.

Elected officers. Northern California Broad-
casters Association: John Hayes, KYUUIFM)
San Francisco. presideni: Ray Barnett,
KCBs(aM) San Francisco. vice president-elect.
and Fritz Beesemyer, K101tFM) San Francisco.
secretary-treasurer.

Michael Faherty, VP and general manager,
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wSB-AM-EM Altlanta. and Craig Scott, VP and
general manager. WMPS(AMI-WHRKIFM)Y Tenn.,
named to NBC Radio Network afliliate execu-
live commitiee.

Elected officers. capital district chapter, Albany.
N.Y.. American Women in Radio and Televi-
sion: Harriette Sacklow, Wolkcas Advertis-
ing. president: Donna Nowak, account execu-
live. Nowak Barlow Johnson Advertising:
Shirley Hutchinson, wxxaTv Albany. New
York. secretary: Mary Ann Cooper, WQBK(AM)
Rensselaer. New York. treasurer.

Ray Karpowicz, VP and chiel executive ol-
ficer. Pulitzer Broadcasting Sttions, and Ed
Macauley, director of sports programing. Oak
industries. have formed own St. Louis-based
cable sports management and consulling firm.
Eagle Communications. with Karpowicz assum-
ing title of chairman of board. and Macauley
that of president.

]
Deaths

A.R. McCausland, 62. lormer director of
tele-courses, University of Washington. Seattle,
and one-lime program director at KNOE-TV
Monroe. La.: KENs-TV San Antonio. Tex.:
KBMT(Tv) Beaumont. Tex.. and KIEO(TV)
Fresno. Califl, died of pneumonia May 25 at
Seattle hospital. He is survived by his wile,
Anna. two sons and daughiter,

Grace McElveen, 63. VP promotion and
general office manager. waFs-Tv Baton Rouge.
died of heart aitack June 10 at her home in
Baton Rouge. She is survived by two brothers
and two sisters.

Prem M. Kapur, 59. manager of member
development for Television Bureau of Advertis-
ing from 1970 to 1974 and after that with Syn-
dicast Services, died following surgery May 3 a1
Stepping Hill hospital, Cheshire. England. He is
survived by his wife. Jean and three sons.
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Larry Speakes: Reagan’s
man for all the answers

According to some who have witnessed it,
the White House daily press briefing is one
of the best shows in town: some 30 or 40
reporters peppering a press secretary with
questions—frequently tough, sometimes
testy —that the press secrelary answers or
dodges or, when possible, dodges while
appearing to answer. There is lrequently
tension, infrequently relieved with humor.
1t’s probably not for nothing White House
press secretaries have been known to
speak of the briefings as ‘“‘feedings.”
presumably of the animals.

The present occupant of the podium
during the briefings is Deputy Press Secre-
tary Larry Speakes, a 43-year-old soft-
spoken Southerner who got the job out ol
the horror of the assassination attempt on
President Reagan that left Press Secretary
James Brady gravely wounded with a
bullet in the brain. Speakes is not the sort
to speak of briefings as “‘feedings.’ His
Job, he leels, is to dispense *‘information
and courtesy.”

And if that sounds as il he’s too nice for
the job—and he does seem that way at
times—don’t kid yoursell. Speakes’s
career has been one long upward arc ever
since he was a youngster in Merigold,
Miss. (pop. 700), dreaming ol becoming a
reporter. Wrapped in the solt gauze of
Southern charm is what Speakes’s col-
leagues in the White House recognize —as
they recognize it in themselves—as the
hard rock of ambition.

By the time Edwin Meese 111 and James
A. Baker Ill—who with other top presi-
dential aides had guthered in the situation
room of (he White House on the alter-
noon of the shooting, March 30, 1981 —
had agreed Speakes would serve as spokes-
man, he had been a press aide in Washing-
ton for nine years. For six, he had been in
the employ of then-Senator James East-
land (D-Miss.) and lor three, in the White
House under Presidents Nixon and Ford.
He had also been a Hill & Knowlton vice
president lor three years. And for seven
years before coming to Wushington, he
had operated a number of weeklies in
Mississippi. It wasn’t the best experience
for what was to lollow, but it proved ade-
quate.

Today, there are conflicting reports as to
how well Speakes performed on that first
day, with the President and Brady in the
hospital with gunshot wounds and with
the networks, in fact, alrcady pronouncing
Brady dead. Some say Speakes was dazed
and uncertain. Certainly Secretary of State
Alexander Haig Jr. was not impressed:
when Speakes, out of a desire not to go
beyond his information, lef1 the implica-
tion that there might have been an in-
crease in the alert status of the military

Larry Melvin Speakes —White House deputy
press secretary and principal spokesman; b.
Sept. 13, 1939, Cleveland, Miss.; BA in
journalism, University of Mississippi, 1961;
editor of Oxford, Miss., Eagle, 1961-62;
managing editor of The Bolivar Commercial,
Cleveland, Miss., 1962-66: general manager
and editor, Progress Publishers of Leland, Miss.
{publisher of weeklies in Leland, Drew,
Rosedale and Hollandale, all Mississippi),
1966-68; press secretary to Senator James
Eastland (D-Miss.), 1968-74; press aide in
White House during Nixon and Ford
administrations, 1974-77; press secretary to
Senator Bob Dole (R-Kan.) during latter's 1976
Republican vice presidential campaign; press
secretary to Gerald Ford after he left White
House, January-June 1977; vice president, Hill
& Knowlton, Washington, 1977-80; press aide
in Reagan campaign and in office of President-
elect after election, Septernber 1980-January
1981; White House depuly press secretary,
Jan. 20, 1981, and chief spockesman, March 30,
1981, to present. m. Laura Crawford, Nov. 3,
1968: children—1wo by first wite, Sandy, 20,
and Scott, 19, and one by second, Jeremy, 11.
T R ST TS ey S T T s
(**Not that I'm aware ol." he said in
response lo a question about a heightened
alert), Haig, who had been watghing the
briefing on television in the situation
room, rushed in to deliver his **I"m in con-
trol™ speech.

Speakes believes the press office per-
formed ‘“‘almost letter perfect’ that day.
He isn't so sure about Haig. **If Haig had
simply told me to clarify what | had said—
that there was no increase in alert status—1
would have gone out there and done it
without the hulabaloo,” he says.

Speakes’s readiness a couple of weeks
apo 1o criticize the actions of the secretary
of state without asking that his remarks be
placed off the record probably says some-
thing about his confidence. 1t's the kind of
confidence he displays in meeting with the
press twice a day, every day. It's also the
kind ol confidence that goes with a ready
uccess 1o the President, with the feeling
that, i necessary, he can correct the Presi-
dent (as he has), and with the knowledge
he is welcome at all senior stafl meetings.

Some would say such casy access to the
power and knowledge centers of the ad-
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ministration is no more than essential to
the satisfactory performance of the job.
And while it’s hard 10 find a member of
the press corps who does not like
Speakes—they speak of his friendliness,
his humor, often self-deprecating, and
whal seems an earnest desire to please —
he is not given the highest marks lor his
job performance. Some, like NBC’s John
Palmer, say he has grown in the job—that
he does not seem as tied as he once did to
the briefing papers given to him. But there
is the talk that, while he may speak to the
President once a day, there are many times
when it would be helpful il he could speak
1o him twice a day. (The press corps is not
bashful in its demands for help.) There are
also rumblings that either Speakes is not as
prepared as he might be at briefings or that
**he is there to stonewall.”

Speakes himself supports the view he
does not always tell all or even most of
what he knows. There were some sources
of friction between Speakes and David
Gergen, the special assistant to the Presi-
dent for communications, when they were
sharing the briefing duties. One, naturally,
was that Speakes resented what seemed an
invasion of his turf. But there was also the
difference in approach. **David was more
expansive on a given subject,” Speakes
said the other day.

Speakes does not seem to be given to in-
trospection. But he sometimes remarks
that, **for a fellow from a little town in
Mississippi.” he’s done far more than he
ever could have hoped to accomplish.
Editing and publishing weeklies in lour
small dusty Mississippi towns—even if
they did win top awards in the Mississippi
Press Association lor six straight years—
was not the apex of his carcer. He got a job
in Washinglon—as a press secretary to
Eastland—which he had always wanted.
He was a White House press aide assigned
to serve President Nixon's lawyers during
the Watergate trauma—hc was, he says, in
the mainstream of a historic cvent—and
he served as vice president of a leading
public relations firm. Now, he is thec Whilc
House's principal spokesman. *‘lt's
ironic,” he says. “*Everything | wanted to
do sort of happened.”

What's next, afler he leaves the White
House? Speakes does not want to return to
public relations work. Ie would like
another go at the newspaper business—
but not at the weekly level. He wants to
“follow in the lootsteps™ of u couple of
predecessors—Jerry Warren, from the
Nixon White House, who is now editor of
the San Diego Union, und Tom Johnson,
from the Lyndon Johnson days, who is
now chiefl exccutive officer of the Times
Mirror Corp.

A noble ambition, no doubt. Given
Speakes’s history, it may not be bevond his
grasp.
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[ Both CBS and NBC last Friday announced plans for national

broadcast teletext services. Each will use North American
Broadcast Teletext Specification (NABTS), standard that CBS
spearheaded with AT&T. Given FCC go-ahead, CBS said, its
national teletext service would starl with 100-page magazine
possibly as early as tall. Depending on regulatory, manufactur-
ing and marketplace conditions, expansion would follow. NBC,
given FCC approval, said it plans national (eletext service in
carly 1983, with **high resolution graphics™ considerably more
advanced than current alphamosaic displays. CBS and NBC ser-
vices would be offered by networks' owned TV stations and
participating affiliates. NBC's parent, RCA, also gave word of
support tor NABTS, explaining that “*major components” of
service have already been simulated at RCA Laboratories in
Princeton, N.J., and that RCA Consumer Electronics Division
“*is developing prototype teletext decoders for use in future
lelevision receivers.”” Currently, CBS is testing teletext at
KNXT(TV) Los Angeles. NBC has been testing at KNBC(TV) Los
Angeles and few weeks ago began tests at wNBC-TV New York
as well. Those tests use Antiope standard (also see page 37).

CBS will expand “CBS Morning News” Oct. 4, offering affiliates
choice of additional half-hour at 6 or 6:30 a.m. NYT. “Captain
Kangaroo” currently 6:30-7 a.m. leaves weekday schedule
next fall for weekend play on Saturday 7-8 a.m. and Sunday 8-9
a.m.

Finding those stations” plans for serving New Jersey adequate,
FCC last week renewed licenses of WNBC-TV, WNEW-TV, and wWPVI-
v, all New York, and KYw-Tv and wpVL.-TV, both Philadelphia,
dismissing petitions 1o deny filed by New Jersey Coalition for
Fair Broadcasting. In petitions, coalition had charged that eight
New York and Philadelphia VHF stations hadn’t met commit-
ments 1o serve New Jersey residents. FCC deferred action on
renewals of CBS 0Q&0’s, wess-Tv New York and WCAU-TV
Philadelphia, finding that their proposals didn’t include enough
information. FCC also said it couldn’t consider renewal of
RKO’s wor-Tv New York, since FCC’s denial of station’s
renewal had been remanded to FCC by Court of Appeals. FCC
also imposed special reporting requirements on all slalions,
requiring them to submit statements describing their use of
New Jersey facilities and programing designed 1o serve New
Jersey residents with their next renewal applications. In
response to coalition petitions, FCC in 1978 directed stations to
submit plans for enhancing their facilities in New Jersey 10
improve TV service 1o state.

NBC, based on markel-by-market average of Arbitron Televi-
sion books, said ABC-TV stations had 14.7 prime time rating
during May sweeps with 14.6 rating for both CBS-TV and NBC-
TV.Thats even closer than NBC’s findings from Nielsen Sta-
tion Index reports putting ABC and CBS at 14.5 and NBC at
14.3 (**Closed Circuit,”” June 21). Nielsen Television Index—
national sample as opposed 10 average of locul reporis—told
different story: ABC 15.2, CBS 14.7 and NBC 13.9.

Westinghouse Broadcasting and Cable Co. has sold, subject to
FCC approval, wowotam) Fort Wayne, Ind., 10 newly formed
publicly traded company, Price Communications Corp. {or $6
million cash. I sale goes through, Group W will own six AM
siations, in addition to five FM’s and six TV’s. Principal
stockholders in Price Communications include Robert Price,
former general partner of Lazard Freres, New York-based
investment banking house and current special counsel to that
organization; Citicorp Venture Capital Ltd., John Alden
Insurance Co., based in Coral Gables. Fla., and Michael David-
Weill, senior partner, Lazard Freres. Wowo, 50 kw station, is
first acquisition in planned station group for Price Corp. Robert
Price reportedly was major stockholder in Atlantic States Indus-
Klries, group radio owner back in early and mid-60's, with

interests in stations in Portland and Bangor, both Maine anc
Pensacola, Fla., before divesting of that interest 10 become
deputy mayor of New York during John Lindsay administra-
lio:]. Transaction was brokered by Ted Hepburn Co., Cincin-
nati.

/ - ' e
National Broadcast Editorial Association beard member Tom
Elkins (1), knuitam) Kahului, Hawaii, presented NBEA’s Madison
Award to Fred Friendly, Edward R. Murrow Professor Emeritus
of Journalism at Columbia University and former CBS News
president, last week at association’s Washington convention. In
banquet speech to NBEA members, Friendly warned thai
“attacks launched by politicians, police officers, theologians.
members of the bar itself, and the moral majority”” aimed ai
judges and judiciary threatened 1o set back First Amendmeni
rights won by news media over years. “‘If the power ol the
judiciary is eroded, who will be lefi 10 protect the news mediz
and i1s public from the abuses of government?”” Fricndly
asked.

O
FCC is “likely to consider in the next month’ question of non-
commercial subscription television and will give “*final recon-
sideration™ 10 its liberalized financing rules, FCC Chairmar
Mark Fowler said last Friday. Fowler was addressing more thar
400 public broadcasters gathered in Washingion for annua
National Association for Public Television Stations and Publi
Broadcasting Service annual meeting. Fowler, who talked abou
future of public broadcasting and its survival in marketplace
discussed several alternative funding options for medium
Fowler was later followed by John Summers, executive vice
president and general manager of National Association o
Broadcasters. Summers discussed NAB task force findings o1
public broadcasting (BROADCASTING, March 29). He pledgec
association’s continuing support for public broadcasting anc
said that NAB was “‘not going to make a big splash and bacl
away.”” FCC Commissioner Abbott Washburn also addressec
group, praising members for being “*innovative’ and providing
*unique and creative programing.” U.S. secretary of education
Terrell Bell, was luncheon speaker.
O

Broadcast Industry Revenue Committee, created to compil:
and disseminate TV and radio financial figures formerly col
lected by FCC, hopes to issue first report, containing revenue
for 1980 and 1981, by November. Public accounting lirm o
Deloitte, Haskins & Sells, which has been retained to collec
and tabulate data and publish reports, plans to send out firs
questionnaires by Aug. 2. If results of first survey are satisfuc
tory, committee could commission 1982 ligures, which coul
be collected and published by March 1983. Cost of first surve
is to range between $49,000 and $58,000 and is to be born
equally by committee members, National Association of Broad
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asters, National Radio #3roadcasters Association, Radio
\dvertising Bureau and Broadcust Financial Muanagement
Association.

1ouse Energy and Commerce Committee last Wednesday nar-
owly avoided losing chance to amend bill 10 create high-
wowered AM station to broadcast information about Cuba to
tuba (H.R. 5427). in attempl 1o rush bill to floor before July 4
ecess, Representative Dante Fascell (D-Fla.)) who chairs
‘oreign Atfairs subcommittee with primary jurisdiction over
ill, threatened to deny Energy and Commerce Committee
nother extension of deadline for action on bill. He had pre-
jously given two extensions while committees tried unsuc-
esstully 10 resolve dilferences over bill. Telecommunications
ubcommittee Chairman Timothy E. Wirth (D-Colo.), whose
anel umended bill 1o keep proposed service off AM band, con-
inced Fascell 1o grant third extension, however, and markup
elore full committee is sel for July 13. Meanwhile, Senale
‘oreign Relations Committee has scheduled {irst hearing on
sgislation for Thursday (July 1).

sracl last week began 1o censor some filmed segments of
slevision networks’ coverage in Lebanon, prompting charges
y nctworks of “political censorship” by Israel. Censored por-
ons dcalt mainly with scenes depicting Lebanese casualties
‘hich Israeli olTicials said amounted 1o enemy propaganda.
letworks began to feed from Israel last Monday (June 21) alter
yrians closed satellite transmission facility in Beirut used by
1.S. networks. Dispute arose on Monday when Israeli military
2nsor prohibited transmission of’ ABC News's interview with
LO leader, Yasir Arafat. ABC defied order and relayed inter-
iew for showing on World News Tonight. lsrael thereupon
ispended ABC’s satellite-transmission privileges from Tel
wiv and ABC charged **political censorship.” ABC sent lelier
I"apology to Isracl on Thursday and ils transmission privilege
us restored. Both CBS and NBC said several storics and some
Imed segments were deleted by Isracli censors, and mention
[ thal action was made on news programs. None of networks
lanned formal protests to Isracl.

ouse Copyright Subcommittee, looking l'or guidance on what
» do about the growing video and audio taping controversy,
ot none Irom the Reagan Admimstration. Best three
dministration representatives— Bernard Wunder, head ol the
ational Telecommunications and Information Administra-
on: Jonathan C. Rose, assistant attorney general, Justice
epartment, and Francis S.M. Uodsotl, chairman, National
ndowment tor the Arts—could come up with is recommenda-
an to deler any action until Supreme Court decides whether
ame tapers arc ligble for copynght payments. At very least,
ose said, delay wilt allow partics 1o gather necded evidence on
hat impact taping is having on the video producers. Evidence

harm o audio producers is alrcacdy well established, wil-
zsses agreed. Evidence of subcommiittee’s confusion was its
yparent  dissatisfiaction with plan 10 collect compulsory
wyright fee by imposing surcharge on sale of recorders and
pes and aliernatives proposed for discussion by congressmen.
1ey included “toutright 1ax™ on tapes offset by tax credil 1o
wpyright holders and suggestion that copyright holders simply
ise prices {or their product, permitting them 10 recover loss
1€ 1o taping the same way retailers recover loss due o shoplifit-
2.

I kegping with its promisc 10 make children’s and family
‘'ograming number-on¢ priority, Corporation for Public
roudeasting, al board meeting last week, commitied $6 million

production in that area, half of which will be used 1o fund
ograming through consortium of stations.

arner Brothers Television and Licensing Corp. o' America
st week filed $90-million countersuit against Tom Wopat and

John Schneider, co-stars of Warner-produced Dukes o/\
Hazzard CBS-TV series. Action, liled in Los Angeles Superior
Court, charges libel, conspiracy Lo libel, bredch of contract, and
other complainis against actors, who tiled earlier $25-million
breach of contract suit against studio (BROADCASTING. June,
21). Besides denying allegations made by pair, companies seek
permanent injunction against actors lo prevent them lrom
working for anyone else while in alleged violation of studio con-
tracts.

Wall Street 100k notice last week as Cox Broadcasting was one
ol Thursday’s 10 most active issues—415,000 shuares of Cox
common changed hands. Company says it doesn’t know what
prompted activity. Cox has lately been hit by sume mulaise
affecting mosi cable-related stocks, and some wonder il FCC’s
direct broadcast satellite decision last week (see page 27) wasit't
behind some selling. One positive note—there was enough
interest in Cox at its current price range that stock only dropped
50 cents per share on that heavy volume. In facl, brokerage
house that handled two major blocks ot Cox trading on Thurs-
day —Donaldson, Lufkin & Jenreite—is maintaining buy
recommendation.

Warner Communications has agreed in principle (0 buy back
rights to pre-1950 Warner Bros. film library ol 746 titles. WCl
deal with current holder, MGM-UA Entertainment, includes
purchase of latter’s music publishing operations, with com-
bined price tag of $95 million. WCl says il also will acquire from
MGM/UA alt outstanding syndication contracts on lilm library,
so 1otal cost of package will top $100 mitlion. Troubled MGM/
UA has been strapped for cash, and says it will apply proceeds
10 debt reduction. Warner Bros. had initially sold library in 1956
for price said to be $21 million: rights were acquired by UA in
1958.

Nauonal Association of Broadcasters President Vincent T.
Wasilewski is recuperating in Fairfux hospital, Falls Church,
Va., after double-bypass heart surgery last Thursday.
Wasilewski, who has announced he will retire from NAB later
this year, had been scheduled to have triple bypass, but physi-
cians found that 10 be unnecessary. He is said 10 be in excellent
condition, having awakened Friday morning in inlensive care
and asked immediately for eveglasses and Washington Post.
.}

Washinglon communications attorney Harry Cole (1) strum-
med guitar as Dan Brenner (r), legal assistant to FCC Chairman
Mark Fowler, accompanied him on piano belore stafl’ members
of National Association ol Broadcasters and their guests last
week in evening of communications laughs at Garvin's
Washington comedy club. Cole performed numbers tom his
portlolio of tongue-in-cheek broadcast deregulation songs to
overliowing crowd of more than 75, including Erwin Krasnow,
NAB senior vice president and general counsel: Randy Nichols,
administrative assistant 1o FCC Chairman Fowler, and Bill
Russell, director of public affairs at FCC. Cole's selcctions
included **50 Ways 1o Lose Your License * j
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Tit for tat

The FCC’'s unanimous decision (with Commissioner Quello
dragging one foot) 1o authorize direct-io-home broadcasting by
satellite opens the television marketplace 10 new competition
from the wild blue yonder. It may be difficult to recruit a welcom-
ing committee from among the marketplace’s present occupants.
Most television broadcasters see DBS as a disruptive if not
destructive threat to the network-affiliate relationship.

Still, as Quello said in his concurring opinion, DBS may be *‘an
idea whose time has come.” Seldom in FCC history has a service
moved from idea to authorization in as short a time. It was in Oc-
tober 1980 that the FCC served notice that it might take an in-
terest in DBS. A couple of months later Comsat petitioned for
authority to launch its Satellite Television Corp. A year ago the
FCC started a rulemaking to decide on “*interim’’ DBS authoriza-
tion. Presto, a final order emerged last week. Applicants caught in
the backlogs elsewhere at the FCC can only envy that kind of ac-
tion.

The FCC was still characterizing its DBS proceeding as ‘‘in-
terim’" last week, and not without reason. The 500 mhz of
spectrum space that the FCC set aside for DBS service is not the
FCC’s 10 give unless the U.S. succeeds in acquiring that much of
the 12 ghz area at the Regional Administrative Radio Conference
that begins in July 1983. Assuming, however, that the U.S. pre-
vails in Geneva next year, “‘interim’ will become obsolete, If
DRBS venturers make anything like the multibillion-dollar invest-
ments they have promised, no FCC is likely to call the game off
and write new rules.

Will those multibillion-dollar investments bring back propor-
tional returns? Obviously the DBS applicants think so and must
believe they can persuade lenders and shareholders to go along.
They have the advantage of entering the market with virtualiy no
encumbrance of government regulation.

That brings up another question: [s it fair to introduce unfet-
tered competition to terrestrial broadcasters who still must com-
ply with bookshelves full of FCC rules? The answer must be ob-
vious lo everyone, including seven members of the FCC.

If the government is to open the marketplace, with practically
no regulatory barriers, 10 such hugely capitalized ventures as DBS
and, at the opposite extreme, to thousands of low-power 1ter-
restrial television stations, how can it continue to impose tight
regulation on the traditional television system? How about a little
fast FCC action on that?

Briefing needed

At any given moment in their tenures, modern Presidents of the
United States have so many weighty matters on their minds that
they may be forgiven for losing track of some details. Ronald
Reagan is no exception, to say the the least. Broadcasters and ca-
ble operators wish, however, that he could get one thing straight:
The fairness doctrine, the equal-time law and the First Amend-
ment are dissimilar concepts.

In a TV Guide interview last March, the President said he saw
nothing wrong with the fairness doctrine (BROADCASTING, March
22).

A few weeks later, he signed a letter, displayed at the National
Association of Broadcasters annual convention, advocating full
First Amendment rights for radio and television (BROADCAST-
ING, April 12).

Two weeks ago, receiving NAB directors at the White House

(BROADCASTING, June 21), the President was asked whether he
thought broadcasters ought to be given the same First Amend-
ment rights accorded to print media. **In other words,"” said the¢
President, the politician coming out in him, **that you wouldn’i
have to give equal time.”” He ihen wandered off into a reference 1c
Vice President Bush’s committee on deregulation.

Everyone understands that the President used to be a broad-
caster himself, in the days before most broadcasters thoughi
much if anything about their First Amendment rights. Times
have changed, and so have the roles and responsibilities of broad-
casters. Perhaps a trusted aide can take the President aside to ex-
plain that when Ronald Reagan says he favors First Amendmen’
parity for the electronic and the printed media, he means that the
fairness doctrine and equal-time provision must be expungec
from federal law.

Next time broadcasters or cable operators cal! on him, they wil
hope he is reaay for a rerun of that question.

Out for an airing

The FCC took the only logical course in voting out last week a
**‘content-neutral’’ rulemaking to decide whether 1o keep or dis-
card its rules that took television networks out of most entertain-
ment program ownership and domestic syndication back in 1970.
Since word got out that the FCC was thinking of revisiting those
rules, the agency has been besieged by delegations from opposing
camps. Not since it talked of abandoning its prime-time acces:
rule has it been under heavier pressure to go in opposite direc-
tions.

The outcome of its rulemaking on the financial-interest anc
network syndication rules will not be prejudged here. The issue
divides the television business into approximately the same twc
camps that were arrayed against each other in the dispute over th¢
prime-time access rule: the three commercial networks and ad-
mirers of deregulation against everybody else. Everybody else
won on prime-time access, or at least persuaded the FCC to back
away from that and go on to other things.

Casting the reconsideration of financial-interest and network
syndication rules in a formal rulemaking takes it out in publi
where it ought to be. The FCC says it will study the conflicting
comments with an open mind. That is preferable to receiving
them behind closed doors.

Drawn (or BROADCASTING by Jack Schrr

“From now on, remove your earphone before you go running
the set.”
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A new Christmas tradition has begun in Michigan. Last year,
WKZO Radio in Kalamazoo and WJFM in Grand Rapids
organized citywide, outdoor Sing-Alongs. The stations broad-
cast invitations to church, school and civic groups to join
the fun. And when the big night arrived, thousands of neigh-
bors of all ages turned out to celebrate the season.

It was a cold December evening, but local merchants had
plenty of coffee and hot chocolate for the people who came
to sing and listen. And everyone seemed to enjoy the warm
spirit of togetherness and community pride.

Because the Sing-Alongs were so successful, both WKZO
and WJFM plan to make them annual events. Helping bring
peoplea little closer is all part of the Fetzer tradition of total
community involvement.
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DOUBLEDAY THOUGHT A NEW YORK

SOMPANY Ol

5HT TO HAVE

' A NEW YORK RADIO STATION...
SO WE BOUGHT ONE.
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WAPP(FM) IS NEW YORK’S “APPLE"’

radio group-in the country.

On May 3rd, Doubleday Broadcasting acqun’reé
WAPP(FM), serving the New York metropolitan
area with maximum facilities atop the World
Trade Center in Manhattan.

On June 14th we began offering the listeners
in the nation’s largest-and toughest market that:
same winning programming that has made:

~ Doubleday Broadcasting the most successful

Half of our FM facilities are now located with-
in the ten largest markets. No other major
radio group has as many of its stations as highly
rated at any one time.

And now, we're in the #] market. Stand by, as
our™APPLE"Tocks The Big Apple.

DOUBLEDAY BROADCASTING ... WE RGCK THE NATION.

WAPP(FM)
New York

WLLZ(FM) 'WAVA(FM)
Detroit Washington, D.C.

KWKAM/FM  KDWBAM/FM KPKE(FM)

St. Louis i \.mls./St. Paul Denver

elle ooueLeoay BroabcasTING CO,

100 Park Avenue, New York, N.Y. 10017

Represented Nationally by McGavr‘erguﬂd.Q ¢
HN&W, CBS/FM National Sales and Major Market Radio

WAPP(FM)/Lake Success-New YorlaCity, .
WAVA(FM)/Arnng:on-Washingt%#ﬁ
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KWK-FM/Granite City-5t. Louis, KDWB-FM/Richfield, MN




