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TOP 20 PROGRAMS
NTI 1981-82 SEASON

1. Dallas

2. 60 Minutes

3. Three's Company
4. Jeffersons

5. ALICE:

5. Dukes of Hazzard

5. Too Close for Comfort

8. MASH

9. NFL Monday Night Football
10. One Day At A Time
11. Falcon Crest
12. ABC Monday Night Movie
13. Hart to Hart
14. Archie Bunker's Place

14. Love Boat
14. Magnum, PL
14. Trapper John, M.D. \
18. Happy Days )
19. Dynasty
20. Laverne & Shirley
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The 4th annual Satellite Communications Users Conference is an international tradeshow and
symposium dedicated to the satellite communications users community.

® Over 100 companies exhibiting satellite communications hardware and services.

® 32 panel sessions, including:

@ ateleconference on teleconferencing ® RARC-‘83

® corporate voice and data networks ® 2° Spacing

® DBS ® Local Distribution

® Encryption Systems ® K Band Technology
® The Future

® More than 2000 satellite industry attendees.

Contact Cath: Chalmers or Tom Potter, Satelfite Communications Maaazine. 6430 S. Yosemite St.. Enalawnnd .0 80111 /3N3) RAA.1899
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Profit-minded stations all across the
country are showing 3D flims that result
in triple ratings, double shares and
added revenues.

3D Video™is world-renowned:

¢ Entrusted by the major studios to process their 3D
movies fr?m film to tape

* Producers of original 3D programs/commercials

* Manufactures 3D glasses with specially-designed filters
to match its patented 3D Video™ Process

* Provides merchandising support, including: a 3D
featurette that explains 3D TV to your viewers; press kits
of the features; sample promotional spots; P.O.P. for

Retailers including national fast food chains and
convenience stores have in¢reased profits and traffic by
selling 3D Video™ glasses.

Cash in on the enormous audience for 3D television
who want the excitement of having their TV sets become
windows to a three-dimensional world.

Call Jack Fishman, Vice-President 3D Video™ Corporatio
4605 Lankershim Boulevard, North Hollywood,
California 91602, (213) 769-6752.

Outside California, toll-free at (800) 423-3004.
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PLOT THICKENS O Decision of joint beard chairman
to seek presidency changes nature of contest, and
adds new controversy over search process. There
are now six names in race, but door's still open.
PAGE 27.

NEWS ABOUT NEWS [0 Networks and affiliates
seem pleased with ABC and NBC early and late
newscasts. CBS gears up for its October move.
PAGE 28,

BUCKS AND BALLOTS (O Major parties begin media
activity in preparation for fall elections. Republicans
plan $10 million in spending. Democrats uncertain
about budget, hope for $2 million. PAGE 29.

PROOF OF FOWLER'S PUDDING [0 FCC chairman
and aide Dan Brenner, in article for next month's
Texas Law Review, spell out rationale for
marketplace approach as opposed to public
trusteeship. PAGE 30.

PRIME-TIME SLIPPAGE (J Arbitron’s May local
measurements give top count to ABC-TV, but
analyses by all three networks show drop of at least
1.5% in total prime-time audience. PAGE 32.

CABLE FRANCHISING UPDATE O This special report
gives the status of service in the top 30 markets,
from New York to Nashville. PAGE 37.

GOLDWATER'S REVISED CABLEBILL 0 §.2172
opposed by National League of Cities which claims
measure would pre-empt authority of local
regulators even more than original legislation.
However, new version dispels NCTA reservations.
PAGE 48.

REPRISE FOR ACT O Action for Children's Television
again takes aim at toy manufacturers with petition
to FTC for ad guidelines to lessen “unfair and
deceptive nature” of commercials. PAGE 49.

BUBIMEDE. wows. .. cnsnindii 58 [0 51T +T+70] | Rt - 14
Business Briefly........ ... 10 Editorials. i : iiivee s e colia 98
Cablecastings.............. 8 Fates & Fortunes.......... 91
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Eddie Fritts throws his hat into NAB’s ring 0] ABC comes out
on top in sweeps O Quotations from Chairman Fowler (]
Cable franchising action in the top 30 markets

No. 2

SUPPORT FOR MICROBAND O CBS, Taft and NBMC
among those seeing merit in FCC rulemaking that
would give more spectrum to MDS. Present users of
frequencies restate their opposition. PAGE 50.

SNIFFING FOR ANTITRUST VIOLATIONS O Justice
will examine cellular radic joint venture in top 30
markets to see whether telephone companies
skirted law. PAGE 52.

ST. GEORGE AND THE DRAGGING OF

TIME O Application for improved facilities by AM
outlet in that Utah community runs into
complications. Case has gone on for nearty 10
years with no final resolution in sight.

PAGE 54,

MEDIA GENERAL'S STRATEGY O New York security
analysts told company will rely on cash flow and
debt capacity to fund expansion in
communications. PAGE 58.

NO, NO AND NO O Judge turns down three post-trial
motions of AFTRA that sought to undo $9.4-million
antitrust ruling in favor of San Diego-based Tuesday
Productions. PAGE 63.

NTIA CRITICISM O It disagrees with report on
alternate funding plan for public broadcasting,
questions need for number of stations in view of
growth of new media, takes shot at administrative
overhead and station overlap. PAGE 66.

OPEN COURTROOM AFFIRMED O Georgia supreme
court reverses trial judge who thrice excluded press
from pretrial proceedings in murder case.

PAGE 70.

PLAYMAKER O As administrative assistantto FCC's
Mark Fowler, Randy Nichols implements chairman's
policies with professionalism that belies his few
years in government. PAGE 95.
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WPIX
KTLA

WFLD
WKBS
KBHK
WLVI
WKBD
WDVM
KMSP
KWGN
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Photo by Scoit Windus.

The program that goes beyond the doctor’s door for real encounters of couples
struggling to resolve their conflicts. Psychiatrist Walter Brackelmanns, M.D., is the host,
Arnold Shapiro is the award-winning producer.

Now sold in 21 markets, including 8 of the top 10.

New York
Los Angeles

Chicago
Philadelphia
San Francisco
Boston
Detroit
Washington
Minneapolis
Denver

12:00PM
4:00PM
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Stations shown are currenlly telecasting or will begin in the Fall.

KOVR
KMBC
WPRI
WESH
WLOS
WZZIM
WAVY
KFSN
KOB
KMTV
Kvvd

Sacramento
Kansas City
Providence
Orlando
Greenville, SC
Grand Rapids
Norfolk
Fresno
Albuquerque
Omaha

Las Vegas

Golden West Television
5800 Sunset Blvd./Box 500/LA 90028/213-460-5831
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9:00AM
10:00AM
12:00PM
10:30AM
10:00AM
9:30AM
3:00PM
11:30PM
10:30AM
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Waiting for break

Latest sign that cable is approaching
maturity: Like many broadcasters, cable
operators are beginning to report, and
worry about, slowdown in advertising
sales. Contradictory explanations are
advanced, with recession at root of each.
One is that as cable audience numbers
have begun to appear, advertisers have lost
some enthusiasm. Other is that advertisers
are only holding back temporarily and will
begin buying other media in earnest,
including cable, when they finish up-front
buying into TV networks’ new seasons.
Cabietelevision Advertising Bureau
officials take positive outlook, subscribing
to up-front theory.

If networks’ up-front selling holds key,
spot TV, national radio and cable may all
have to wait at least another month.
Networks, seeking hefty price increases
(15% to 25%, by some estimates), and
advertisers have been at what some call
stalemate, though network sources resist
that description. They say commitments
are actually mite better than year ago at
same time—and that up-front market
potential is 20% higher, at about $1.875
billion—and they see signs that logjam will
break soon, perhaps this week. [n spot TV,
meanwhile, word is that ““we’re not
hearing great things about the third
quarter,”” while national radio has been
having ups and downs. All around, there
seems 10 be hope that network sources
rightly predict up-front buying will be over
by end of August.

. |

Fast action

One place in federal government that can
claim improved efficiency is renewal and
transfer division of FCC’s Broadcast
Bureau. Average time from filing to grant
of unchallenged station transfer has been
reduced to 45 days. In 1974, when Roy
Stewart, now chief of division, signed on
as chief of transfers and started campaign
to speed things up, transfer handling
averaged nine months. Latest acceleration
followed FCC adoption of simplified
transfer application forms.
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Push to shove

White House, which has shown little
energy in moving Stephen Sharp’s
nomination as FCC member along
legislative track, last week indicated it
would do what it can to win Senate
confirmation for Sharp, currently FCC’s
general counsel. Spokesperson, asked
about nomination that has been gathering
dust at Senate Commerce Committee for
almost two months, stressed that White
House support of Sharp isn’t flagging.

““He's our man; there's no change in
that.” she said. What’s more, she said
White House aides **will work with
Stevens and others to get [nomination]
hearing on track.”

Senator Ted Stevens (R-Alaska), whose
own candidate for post, Marvin Weatherly,
of Alaska Public Utility Commission, was
passed over by White House, holds key to
whether there will be hearing on Sharp.
It's been more than month since White
House has contacted him on matter.

]
In or out

Association of National Advertisers has its
scouts out, exploring whether to get
involved in dispute over retention of FCC
rule restricting network ownership of
programs. Representatives of ANA’s TV
committee and board of directors have
been meeting quietly both with network
officials, who fervently want rule removed,
and with members of producers’
Committee for Prudent Deregulation,
who fervently want it kept.

Chief scouts are said to be Tom Ryan of
Gillette and Marvin Koslow of Bristol-
Myers. ANA participation, if it comes to
that, presumably would be in behalf of
maintaining availability of syndicated
programing. Big, multibrand advertisersin
particular regard that as important.
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Mixups on Marti

Reported “‘tentative compromise’’ that
Representatives Tim Wirth (D-Colo.) and
Dante Fascell (D-Fla.) were said to have
reached on Radic Marti legislation
(BROADCASTING. July 5) appears in need
of repair, at least in eyes of Fascell and
staff of his Subcommittee on International
Operations. Sticking point is key provision
requiring FCC to pick up “*by rule an
appropriate frequency’’ for station that
administration wants to establish to
broadcast to Cuba. Fascell’s people say
rulemaking—with possible court appeals
when it is completed —could consume
years. State Department, National
Telecommunications and Information
Administration and FCC oppose
provision, according to Fascell
representative. All of which surprises
Wirth’s aides on Telecommunications
Subcommittee. They say their information
is that State Department and Fascell had
accepted provision. In any case, Fascell
staff has drafted new language for
controversial provision and referred it to
counterparts on Wirth subcommittee.
Both sides are working against deadline on
Tuesday, when Telecommunications
panel’s parent, Commerce Committee,
goes to markup on Marti bill.
Meanwhile, idea is circulating that

Broadcasting Jul 12 1982

would seem to satisfy Fascell’s concern
that AM frequency be used —to assure
reception in Cuba—and Wirth's concern
that Radio Marti broadcasts may trigger
Cuban countermeasures that would
adversely affect U.S. stations. Ideais to
establish Radio Martion 1610 khz, just
beyond uppermost limit of band now set
aside for AM broadcasting.

IR P T I S ——
News as casualty

Death knell is sounding for some of public
television’s most ambitious local
programing—its daily news shows.
Reduced federal funding is forcing stations
to cut out expensive news productions.
Although most stations never aired daily
newscasts, even fewer do now. KCET(Tv)
Los Angeles was first to cancel early this
year followed by Connecticut public
television network (Feb. 12), wLIW(TV)
Garden City, N.Y. (June 25), KOCE-TV
Huntington Beach, Calif., (July 3), KERA-
TV Dallas (July 5), and wTvs(Tv} Detroit
(July 9).

KERA-TV also laid off 21 of its 120 full-
time employes last week because of
cancellation of its news show and two
other local programs.
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Ready but waiting

President Reagan, who has been accused
of waffling on whether broadcasters
should be given full First Amendment
rights, had been primed for question on
that issue when he appeared before
publishers, editors and broadcasters from
Western states, at lunch in Los Angeles
two weeks ago. Staff had prepared briefing
paper, outlining positions he has taken and
including letter he wrote to National
Association of Broadcasters convention in
Dallas last April. In that letter, President
said: **It is essential to extend to electronic
journalism the same rights that
newspapers and magazines enjoy”’
(BROADCASTING, April 12). But other
things occupied minds of those at
luncheon during question period.
Question about President’s position on
broadcasters’ First Amendment rights was
never asked.

TR e —r—
Finding home

What becomes of staffers with NAB
Code Authority whose jobs are made
extinct because Justice Department

says television code violates antitrust
laws? In case of four— Kittie Davenport,
Bill Schulte, Ronald Angelone and Rita
Erwin—all veterans of Code Authority’s
New York office, which is to be shut down
Aug. |, answer is to sign on with Cable
Health Network’s department of
standards and practices.



CATA confab

The board of directors of the Community
Antenna Television Association, meeting at
CATA holiday (July 4-6) convention last
week, called for the establishment of a "na-
tional signal leakage clearinghouse.” The
amorphous organization would handle com-
plaints about interfering radio waves
emanating from cable systems. Although
the Federal Aviation Administration, con-
cerned about aeronautical communications,
has complained about signal leakage in the
past, it is the ham radio operators with their
super-sensitive receivers that are doing
most of the griping now. Not only would the
clearinghouse gather data on signal
leakage, CATA Executive Director Steve
Effros said, but it would also advise interfer-
ing systems on how to plug the leaks.

Signal leakage problems, Effros noted, are
not always the cable operators’ fault. Even it
an operator exceeded the FCC technical
standards by a factor of two, he said, some
ham equipment is so sensitive it would still
be affected. It's hoped that by setting up
such a clearinghouse with the help and par-
ticipation of the National Cable Television
Association and the Society of Cable Televi-
sion Engineers that signal-leakage problems
can be resolved without involving the FCC.

Despite the fact that the CATA annual
convention was forced to hold its conven-
tion over the Independence Day holiday be-
cause of "a series of moves last year by the
NCTA,” Effros said, it was an “extremely
successful convention.” Some 500 people
showed up, he said, including—to the
delight of the 75 exhibitors— 175 owner-
operators, “‘the guys who write the checks.”

In addition to its clearinghouse action the
board elected new officers: Peter Athanas,
Richard Center, Wis., president; Carl
Schmauder, Lincoln City, Ore., vice presi-
dent, and Clarence Dow, Caribou, Me., sec-
retary-treasurer.

Crossroads

It's the best of times and the worst of times
for Black Entertainment Television. The ad-
vertiser-supported service, which delivers
three hours of black-criented programing to
9.8 million cable homes each Friday night
over the USA Cable Network, moves to its
own transponder on Westar V on Aug. 15
and, when it does, its audience will plum-
met to around three million homes. But the
move allows BET to evolve into a tull-
fledged network. Its programing will ex-
pand to six hours (8 p.m. to 2 a.m. NYT)
daily and Vivian Goodier, executive vice
president, believes it is only a matter of time
before BET reaches and surpasses the 9.8-
million-home mark. The audience will have
grown to five million by BAugust 1983, she
predicted, nine million by August 1984 and
12 million by August 1985. “"We don't have
to sell BET,” said Goodier. The cable opera-
tors “know us and want us,” she said. "Our
problem is how fast can these systems put in

Goodier

Johnson

an earth station [aimed at Westar V] and
find channel space."”

Perhaps the best news BET has gotten as
it prepared to venture out on its own is that
Tele-Communications Inc., which owns a
20% interest in BET, agreed to include the
network as part of its national basic service
package. (It's TCI's goal to have the same
programing line-up on each of its systems.)
BET President Bob Johnson, who founded
the service in 1979, will host a reception at
BET's Washington headquarters this
Wednesday (July 14) at which he will un-
veil five new shows produced exclusively
for the network. The BET schedule now in-
cludes movies, sports and public affairs.

Going with the wind

When the cable industry blows into Chicago
next week for CTAM's "Winds of Change’’
conference it will find "‘the most important
marketing meeting in the cable industry to
date,” according to a CTAM spokesman.
And it the figures CTAM has compiled are
any indication, it's ‘'back-to-basics’’
marketing concerns that are on the indus-
try's collective mind. For example, over
200 persons have signed up for a session on
using the telephone as a cable sales tool,
and another 150 for a discussion of mass-
media advertising. In contrast, the meet-
ing’s organizers were a little surprised by
the slack interest in sessions devoted to
multi-unit dwelling marketing. All told,
1,000 people have said they will be on
hand for the Windy City meeting (coinci-
dentally, CTAM also says it's just cracked
the 1,000 mark in individual member-
ships). The conference starts Monday with a
panel reviewing the customer-service tech-
niques that have put three companies in the
top ranks of their respective fields — Federal
Express, Avon and Naticnal Car Rental.
Wednesday's discussions of addressability
and the "untouchables’” who don't respond
to the lures of cable marketing are also
being heavily promoted.

Ad man out

"] am pleased to announce today on behalf
of the National Cable Television Association
and the Cabletelevision Advertising
Bureau, the initiation of the first annual ad-
vertising awards for cable television,” USA
Cable Network President Kay Koplovitz told
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a June 7 gathering of the Advertising Club
of Los Angeles and the Southern California
Cable Club. "These awards will be made as
a part of the industry’s ACE awards, which
will be announced at the NCTA programing
conference in Los Angeles in November.”

Well, Koplovitz's announcement may
have been true then, but it's not true now.
According to an NCTA spokesman, Ed
Dooley, some time in the last five weeks
organizers of the November programing
show decided that the ACE programing
awards and the nationally televised (over
superstation WTBS[TV] Atlanta) presentation
of them would be better off without adver-
tising awards. Dooley said he believes CAB
is now working with the American TV and
Radio Commercials Festival Group to add a
cable category of Clios, among the most
prestigious awards for radio and television
advertising. Robert Alter, CAB president,
was on vacation last week and could not be
reached for comment.

Music notes

Bonneville Broadcasting has entered the
realm of cable. Its 24-hour-a-day beautiful
music service designed for radio stations is
now available to cable systems. Some cable
operators have been carrying the satellite-
delivered service on a trial basis for several
months. But since June 28 Bonneville has
been looking for paying customers. No con-
tracts have been signed thus far, but a
spokesman said there is strong interest in
the service. Cable operators will be charged
on a per-subscriber per month basis—one
cent if the service is used for background
music on a video channel and 10 cents if it's
used as a distinct FM audio service. There's
a minimum charge of $40 per month. The
service is accessible to most cable operators.
It is distributed by United Video along with
superstation WaN-Tv Chicago and a number
of other audio services on transponder 3 of
Satcom [II-R.

Cable Jazz Network, another 24-hour-a-
day audio cable service, is scheduled to pre-
miere Sept. 1. The cost to cable operators
hasn’t been set, but it will be less than eight
cents per subscriber per month. CJN is a
service of Telecast Corp., Richmond, Va.,
which hopes to distribute it via Satcom III-
R.

Who's on first?

Help is here for C-SPAN viewers perplexed
by the jargon and parliamentary procedures
of the House of Representatives. It's Gavel
to Gavel: A Guide to the Televised Pro-
ceedings of Congress, a 40-page booklet
written by former BROADCASTING reporter
Alan Green and Bill Hogan and published
by the Benton Foundation, a Washington-
based organization founded to improve
communications. The bocklet is a concise
civics lesson, containing discussions of the
House officers and daily schedule and an
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explanation of how a bill becomes law. It in-
cludes a glossary and lists other sources of
information for “keeping tabs on Capitol
Hill."” Copies are available free of charge
from the Roosevelt Center for American
Policy Studies, which picked up the cost of
the first printing. The address: 316 Pennsyl-
vania Avenue, S.E., Suite 500, Washington,
D.C. 20003.

Bucs bonanza

The Pittsburgh Pirates have signed one-year,
no-option contracts with both Warner
Amex and a regional sports network owned
by Tele-Communications Inc. and Total
Communications Systems {a sports pro-
graming syndicator and producer), known
as the Action Sports Cable TV Network.
Warner will cablecast 17 live home games
as part of its Qube lineup in Pittsburgh and
Columbus, Ohio, and carry the games on its
Qube-less Youngstown, Ohio, system. The
games will be presented at no extra charge.
The Action Sports Cable Network will carry
20 home games (on an advertiser-sup-
ported basis) to systems in the four-state
area of Pennsylvania, Ohioc, Maryland and
West Virginia.

The two deals will make the home games
available to about 400,000 cable subscri-
bers, said Jack Schrom, vice president of the
Pirates. Action Sports will provide prospec-
tive affiliates with six minutes of local ad-
vertising time as an incentive to carry the
games. Schrom said that so far, the arrange-
ments with both Warner Amex and Action
Sports are "“"working out very well,” and that

Circuit breaker

Hold the phone, ESPN's in town. If
the experience of Carmel, Ind., is
any guide, you'd better be prepared
for busy signals if the cable sports
network’s traveling road show
Sports Talk kits your town. ESPN
says that when Sports Talk gave
viewers a chance to chat with race
drivers Mario Andretti, Rick Mears
and Johnny Rutherford in advance
of the Indianapolis 500 last May, the
telephone exchange in suburban
Carmel was jammed for two hours.
With Sports Talk planning to drop
into Washington July 18 fora
similar show with baseball “‘old-
timers” in advance of ESPN's
delayed coverage of the Cracker
Jack Old Timers Baseball Classic,
should our nation’s leaders worry
about their communications
capability ?

he anticipates a renegotiation of both con-
tracts for next year, probably with more
games involved. However, he also indicated
that there has been some talk among the
Pirates and other professional sports teams
in that market about possibly starting up
their own cable sports network to serve
subscribers in the area, which more than
likely would be a pay service.

And some buy bagels

Cable “‘may be the best thing since sliced
bread,”” says a new study by Shooshan and
Jackson Inc. for National Cable Television
Association, “but, some still will buy
English mulffins.” The aphorism forms the
basis for the study's conclusion that cable is
not a ‘‘natural menopoly” and should not be
regulated like one. Cable systems lack the
economic and legal attributes of menopoly,
it said. For one thing, there are competitive
alternatives for every service cable offers.
The study identified 16 services—from
burglar alarms to videotext —that cable can
offer and more than two dozen other media
that can offer one or more of the services.

Educational experience

In another display of cross-media coopera-
tion, noncommercial KPBS-TV San Diego has
joined Cox Cable’s Indax experiment in the
southern California city. KPBS-TV is deliver-
ing its informational, broadcast series Un-
derstanding Your Finances to the 300 ca-
ble homes taking part in the experiment.
While broadcast viewers get their course
material through the mail, the select 300
get everything through the two-way cable.
Using the Indax keypad, they are able to
“turn their television sets into electronic
textbooks.”” Upon completion of the | 2-part
course, the San Diego State University's
Center for Communications will evaluate
the project for potential future uses of
videotext in education and the role of public
broadcasting.
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COMING SOON TO YOUR MARKET!
This season’s “HOTIEST” barter offer

has cleared 53 markets...
59% of the nation.
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Ready for Fall ‘82!

A New Commercial Television Format of
Siskel & Ebert’s most successful half-hour show!

%'I TRIBUNE PRODUCTIONS, INC.

435 N. MICHIGAN AVENUE, CHICAGO 60611

CALL TODAY! Joseph Antelo 312-222-4486
Bud Donnelly 213-456-8613 or 213-456-6770
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C———— TvoNly ——————3 aggociates, Nashville. All dayparts.

Totes Inc. O Footware. Begins in early
October for 13 weeks in approximatety 90
markets. Agency: Sive Associates,
Cincinnati. All dayparts. Target: men and
women, 25-54,

General Cigar Co. O Gold River/Silver
Creek snuff. Begins this week for four
weeks in more than 70 markets. Agency:
Stuart Ford Inc., Richmond, Va. All
dayparts. Target: men, 18-49,

Land O’ Lakes In¢. O Four quart cheese.
Begins July 26 for 10 weeks in 10to 15
markets. Prime time only. Agency:
Campbell-Mithun, Minneapolis. Target:
adults, 25-54; children, 6-11.

Red Wing Shoe Co.0 Shoes. Begins
Aug. 9 for seven weeks in 13 markets.
News, early fringe and late fringe times.
Agency: William L. Baxter Advertising
inc., Minneapolis. Target: men, 25-54.

Martha White Foods. [ Various
products. Begins in earty Cctober for five
weeks in about 35 markets, varying by
product. Agency: Eric Ericson &

FOCUS RESEARCH

OF GEORGIA INC.

A 20/20 VIEW OF
THE FUTURE!!

Conducted in YOUR Market by OUR
Radio Researchers

*A SUBSIDIARY OF

BURKHART/ABRAMS /MICHAELS /DOUGLAS|

For more information
Call Traci Burkhart
(404) 955-1550

6445 Powers Ferry Road, Suite 180
Atlanta, Georgia 30339

Target: women, 25-49.

Friendly lce Cream Corp.O Children's
promotion. Begins Aug. 1 for four weeks in
19 markets in Northeast and Midwest.
Daytime and early fringe. Agency: Quinn
& Johnson, Boston. Target: children, 6-11.

Kool Jazz Festival O Concert in
Chicago (Aug. 30-Sept. 5). Begins in late
July for four weeks in five markets. All
dayparts. Agency: London & Associates,
Chicago. Target: adults, 18-54.

Chiquita Brands O Bananas. Begins
Aug. 15 for four weeks in Pittsburgh.
Morning, afternocn and Saturday drive
times. Agency: W.B. Doner & Co.
Southfield. Mich. Target: women: 25-49.

§.C. Johnson & Son0O Raid flea killer.

Begins Aug. 9 for four weeks in 114
markets. Agency: Foote, Cone & Belding,
Chicago. All dayparts. Target: women,
25-54,

Frigidaire Co.0 Appliances. Begins
July 19 for three weeks in about 83
markets. Early fringe and late fringe
times. Agency: Needham, Harper &
Steers, New York. Target: women, 25-49;
adults, 25-49.

Carnation Co.O Chef's Blend (cat food).
Begins Aug. 23 for three weeks in over 25
markets. Day, early fringe, prime access,
late fringe and prime times. Agency:
SSC&B, New York. Target: women, 25-54.

Uniroyal Inc.0 Event tires. Begins Aug.
21 for two weeks in about 20 markets.
Early fringe, late fringe and sports times.

AduVemiegs

25 years later. Television Bureau of Advertising has issued 25th annual edition of
TvBasics, compilation of data and background information on television. Comparing 1958
with 1881, bureau found television homes have increased from 44.5 million to 81.5 million;
daily viewing per TV home has increased from one hour and 40 minutes to six hours and
45 minutes, and television advertising has climbed from $1.4 billion a year to $12.7 billion.
Five of television's top 10 advertisers in 1958 also were among top 10 in 1981: Procter &
Gamble, General Foods, American Home Products, General Motors Corp. and Lever Bros.
a

For better planning. Katz Radio has distributed to its represented stations “Katz Etfective
Reach/Frequency Planner, designed to simplify radio planning process by permitting ad-
vertisers and agencies to select media goals on basis of effectiveness. Nineteen-page
planner, Katz says, makes it possible to set reach and frequency goals at maximum effec-
tiveness. Planner was prepared under direction of Carol Mayberry, vice president, director
of radio research. Agencies may obtain copies by wiiting to Katz Radio at One Dag Ham-
marskjold Plaza, New York, 10017.

$30-million inventory. Lexington Broadcast Services Co. New York is offering cllents
$30 million worth of advertising time in different dayparts in syndicated-barter television
shows. Product includes two first-run series. The Glen Campbell Show and Laugh Trax,
and other series including Sha Na Na, Health Field and Doctor Snuggles.

(m]
Sign on. RadioRadio, two-month-old young-adult network service of CBS Radio, an-
nounced addition of seven more sponsors, bringing total advertisers to 22. They include
Buick (Deerfield Communications), Chrysler (Kenyon & Eckhardt), Jartran rental vans
(Bozell & Jacobs), Jeffrey Martin cosmetic products (Dunnan & Jeffrey), Revion for Flex
shampoo products (Grey Advertising), Shasta soft drinks (Needham, Harper & Steers) and
US. Army (N W Ayer).

O
‘I love Baltimore’ Answering need for campaign in Baltimore to boost awareness of tour-
ism potential, advertising agency Richardson, Myers & Donofrio Inc. has Created "Nice
People” campaign for city. City expects over five million visitors to spend more than $125
million this year. with conventions bringing in additional $40 million. Campaign consists of
television and radio spots, billboards and posters.

O
Sold out. MCA TV reports that Warner Lambert, S.C. Johnson & Son and American
Cyanamid have combined to buy full sponsorship of The Best Little Special in Texason 130
stations during week of July 24. First-run special will be transmitted by satellite on July 17
to be telecast following week coinciding with opening of Universal Pictures’ major release,
"The Best Litlle Whorehouse in Texas!" Advertisers in special will receive two runs.
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Agency: Young & Rubicam, New York.
Target: men, 25-54.

Hanes Corp.O Knitwear. Begins July 26
fO( one week in 18 markets. Daytime and
prime time. Agency: Leber Katz &

Partners, New York. Target: adults, 25-54.

1 RADIO ONLY T———

Blistex O Blistex Foille (first-aid
product). Begins July 26 for four weeks in
six test markets. Agency: Benton &
Bowles, Chicago. Target: adults, 18-48.

Pizza InnO Restaurants. Begins July 19
for three to four weeks in six to eight
markets and again on Sept. 20 for three to
four weeks in 60 markets. Agency: Stern/
Monroe Advertising, Dallas. Target: adults
18-49, 18-34.

Michigan Apple Committee O Summer
and fall apples. Begins in early and mid-
August for two weeks in 15 markets for
summer apples and again in early
October in 25 markets for two weeks for
fall apples. Spot TV will be used in early
1983 for first time. Agency: Baker, Abbs,
Cunningham & Klepinger, Birmingham,
Mich. Target: women, 256-564.

Kowalski Sausage O Varied sausage
products. Begins for one week in late
August-early September in Cleveland and
Detroit. Agency: Desmond & Associates,
QOak Park, Mich. Target: women, 25-54.

Gold Pin Fun Centers O Bowling.
Begins Aug. S for one week in about 75
markets. Agency: D'Arcy-MacManus &
Masius, St. Louis. Target: adults, 25-54.

Business People Inc.O Technical
career job fair. Begins July 23 for one
week in about 12 markets. Agency:
Fischbein Advertising, Minneapolis.
Target: men, 25-54.

[ RADIWOANDTY 1

General Mills In¢c. O Red Lobster
restaurants. Begins this week for five
weeks in over 20 radioand 7510 80 TV
markets. Agency: D'Arcy-MacManus &
Masius, St. Louis. Target: adults, 25-54.

Perkins Cake & Steak O Restaurants.
Begins July 26 for five weeks in about 50
markets. All dayparts. Agency: Chuck
Ruhr Advertising, Minneapolis. Target:
adults, 18-49.

Lyon’s Restaurants O Begins this
week for five weeks in about 12 markets.
All dayparts. Agency: Ketchum
Communications, San Francisco. Target:
adults, 25-54.

Kinder-Care Learning Centers O
Children's day care center. Begins Aug. 9
for two weeks in seven TV and 18 radio
markets. Morning and afternoon drive
times. Agency: Klein-Sieb Advertising
and Public Relations, Atlanta. Target:
women, 25-54.

r----------------------1

bring your own gorila.

Nancy Littlefield, Director
MAYDR'S OFFICE OF FILM,
THEATRE AND BRDADCASTING
110 West 57th Street

New York, NY 10019

{212) 489-6710

A Division of the NYC Office of
Economic Development

r-—-----—-

R

We'l help you find the New York City location
you need-at no charge-and New York's Finest
will protect your investment. But you'll have to

The biggest, toughest, most spectacular city in
the world is also the easiest place on earth

to shoot features, commercials, and television. |
The reason? Our office. For one-stop production |
information, permits, and problem solving, call  §§
us. We're good at what we do. And we're free.

NEW YORK tlwnnn ES %)
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Sol Taishotf, chairman.
Lawrence B. Taishoff, presigent.
Irving C. Miller. vice president-treasurar,
Donald V. West. vice president.
David N. Whitcombe, vice president.
Jerome H. Heckman, secretary
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The Newsweekly of the Fifth Estate
INCORPORATING

TELEVISION .

AND

Cablecastinge.

1735 DaSales Street, N.W., Washington 20036.
Phone. 202-838-1022,
o

Soi Taishoff, editor.
Lawrence B. Taishoff, publisher.

EDITORIAL
Donald V. West, managing editor,
Leonard 2eidenberg, chief correspondent.
Mark K. Miller, senior news editor,

Kira Greene, assistant to the managing editor,
Frederick M. Fitzgerald, senior agitor,
Harry A Jessell, associate editor,
Kathy Haley, Doug Halonen, Matt Stump,
assistant editors.

John Eggerton, John Lippman, Kim McAvoy,
staftf writers.

Nancy lycob, Michael McCaleb,
aditorial assistants.

Pat Vance, secretary lo the editor.

Sanior Editorial Consultants
Edwin H. James (Washington)
Rufus Crater {New York)
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YEARBOOK
John Mercurio, manager,
Joseph A. Esser, assistant editor,
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editorial assistants.
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David Whitcombe, director of sales and marketing.
wintield R. Levi, general sales manager (New York).
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engineering (Washington),
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{Washington).
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Tim Thometz, Western sales manager (Hollywood).
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Kwentin K. Keenan, circulation manager.
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advertising assistants.
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. WE WISH TO THANK
B THE BROADCASTERS
. PROMOTION ASSOCIATION
. FOR AWARDING

" ITC ENTERTAINMENT, INC.

10823

' INTERNATIONAL
'GOLD MEDALLION AWARD
k.
. PROVIDING
" TV STATIONS
WITH THE
INDUSTRY'S BEST
PROMOTION/ADVERTISING
MATERIAL
AS REFLECTED IN
“THE MUPPET SHOW"
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This week

July 9-13 — Television Programing Conference, "New
Rules and Regulations for Programing.’ Radisson
hotel, Charlotte, N.C. Intormation: Clem Candelaria,
KTVT(TV), PO. Box 2495, Fort Worth, 76113,

July 11-14— New York State Broadcasters Associ-
ation 21st executive conference. Grossinger's Con-
ference Centef. Grassinger, N.Y.

July 12-Aug. 13— Rochester Institute of Tech-
nology's School of Photographic Arts and Sciences
motion picture workshop. RIT, Rochester N.Y.

July 13— Southern California Cable Clubseminar for
MSO and cable system personnel, "Mining New Dal-
lars: Advertising on the Local Cable System.”
Luncheon speaker: Jack Diller, Entertainment Chan-
nel. Sheraton La Reina, Los Angeies.

July 13-15— National Federation of Community
Broadcasters annual conference. MacAlister College
campus, St. Paul, Minn..

® July 14— Nationai Academy of Television Arts
and Sciences drop-in luncheon. Speaker: Uri Evan,
chairman, Kastel Communications/Israel, on "10
Surprising Predictions About the Future of Cable
Tetevision. Copacabana, New York

July 14-16—Arbitron Television Advisory Council
meeting. Silverado, Napa, Calif.

B indicates new or re\Eed_listlng

July 14-17 — Colorado Broadcasters Association
summer convention. Manor Vail, vail, Colo.

July 14-17— Florida Cable Television Association
annual convention. Dutch Inn, Lake Buena Vista, Fla.

July 15— Bay Area Cable Club meeting. Speakers:
Jerry Magho, Rainbow Programing Services; Jim
Cavazzini, Entertainment and Sports Programing Net-
work, and Gary Byson, American Television & Com-
munications. San Francisco Press Club, San Fran-
clsco.

July 15-16~"Update on Cable TV" seminar spon-
sored by Global Village. Global Village headquarters.
New York. Information: Bob Aaronson, {212)
966-7526.

{ e —————|
Also in July

July 18-22— World Future Society’s fourth general
assembly. Theme: "Communications and the Future”
Presentation Sheraton Washington, Washington. Send
papers and proposals to: 1982 Assembly Committee,
World Future Society, 4916 St. Elmo Avenue,
Bethesda Md.. 20814,

July 19-20-California Broadcgsiers Association
membership meeting. Speakers include Van Gordon
Sauter, CBS News president; Larry Harris, FCC Broad-
cast Bureau chief; Steve Stockmeyer. National Associ-
ation of Broadcasters senior vice president for govern-
mental affairs, and Bill Stout, political reporter,
KNXT(TV) Los Angeles. Del Monte Hyatt House, Mon-
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July 19-21—Cable Television Administration
and Marketing Society annual meeting. Hyatt
Regency. Chicago.

Aug. 29-Sept. 1— National Association of
Broadeasters Radio Programing Conference. New
Orleans Hyatt.

Sept. 9-11—Southern Cable Television Associ-
ation Eastern show. Georgia World Congress
Center, Atlanta. Future Eastern shows: Aug. 25-27,
1983: Aug. 2-4, 1984, and Aug. 25-27, 1985, all at
Georgia World Congress Center.

Sept. 12-15— National Radio Broadcasters As-
sociation annual convention. MGM Grand hotel,
Reno. Future convention: Oct. 2-5, 1983, New
Orleans.

Sept. 12-15— Broadcast Financial Management
Association 22d annual conterence. Riviera Hotel,
Las Vegas. Future conference: Sept. 25-28, 1983,
Hyatt hotel, Orlando, Fla.

Sept. 18-21—Ninth International Broadcasting
convention. Metropole Conference and Exhibition
Center, Brighton, England.

Sept. 21-24 — CBS Radio Network atfiliates con-
vention. Arizona Biltmore, Phoenix.

Sept. 30-0Oct. 2 — Radio-Television News Direc-
tors Association international conterence. Caesars
Palace, Las Vegas. Fulure conferences: Sept.
22-24, 1983, Las Vegas. and Dec. 3-5, 1984, San
Antonio, Tex.

Qct. 15-19— VIDCOM international market for
videocommunications. Palais des Festivals,
Cannes, France.

Nov. 7-10— Association of National Advertisers
annual meeting. Breakers, Palm Beach, Fla. Future
meetings: QOct. 2-5, 1983, Homestead, Hot
Springs. Va., and Nov. 11-14, 1984, Camelback
Inn, Scottsdale, Ariz.

Nov. 7-12— Society of Motion Picture and Televi-
sion Engineers 124th technical conference and
equipment exhibit. New York Hilton, New York.

Nov. 17-19— Western Cable Show. Anaheim
Convention Center, Anaheim, Callf.

Nov. 17-19— Television Bureau of Advertising
28th annual meeting. Hyatt Regency. San Fran-
cisco.

Jan. 29-Feb. 1, 1983 —Radio Advertising
Bureau's managing sales conference. Amfac
hotel, Dallas-Fort Worth Airport.

Jan. 30-Feb. 2, 1983 — National Religious
Broadcasters 40th annual convention. Sheraton
Washington. Washington.

Feb. 8-9, 1983 — Association of Independent
Television Stations (INTV) 10th annual convention.
Galleria Plaza hotel. Houston.

March 17-22, 1983 — NATPE International
20th annual conference. L.as Vegas Hilton. Future
conferences: Feb. 12-16, 1984, San Francisco
Hilton and Moscone Center, San Francisco.

April 10-13, 1983 — National Association of
Broadcasters 61st annual convention, Convention
Center, Las Vegas. Future conventions: Las Vegas,
April 29-May 2, 1984; Las Vegas, April 14-17,
1985; Dallas, April 13-16, 1986, and Dallas, April
12-15, 1987,

Aprll 22-28, 1983 — MIP-TV international TV
program market. Palais des Festivals, Cannes.
France.

May 3-7, 1983 — American Women in Radio
and Television 32d annual convention. Royal York,
Toronto. Future conventions: 1984 convention, to
be announced; May 7-11, 1985, New York Hilton,
New York, and May 27-31. 1986, Loew's Anatole,
Dallas.

May 18-21, 1983 —American Association of
Advertising Agencies annual meeting. Greenbrier,
White Sulphur Springs, W. Va. Future meetings:
March 11-15, 1984, Canyon, Palm Springs, Callf.
and May 15-18, 1985, Greenbrier, White Sulphur
Springs, W. Va.

June 12-15, 1983 — National Cable Television
Association annual convention, Houston. Future
conventions: May 20-23, 1984, San Francisco;
March 31-April 3, 1985, New Orleans; March
16-19, 1986, Dallas, and May 15-18, 1988. Las
Vegas.
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terey, Calif.

July 19-21 —Cable Television Administration and
Marketing Society annual meeting. Hyatt Regency,
Chicago.

July 19-22—"Engineering Short Course on Satellite
Communications’' sponsored by University of
Southern California, College of Continuing Education,
Los Angeles.

July 20-21 —Broadcast investment seminar. spon-
sored by National Association of Broadcasters. NAB
headquarters, Washington.

July 20-22-WOSU-AM-FM-TV Columbus, Ohio,
Broadcast Engineering Conference. Fawcett Center for
Tomorrow, Chio State University, Columbus, Ohlo.

July 21— National Academy of Television Arts and
Sciences, New York chapter, drop-in luncheon.
Speaker: Michael Fuchs, executive vice president, pro-
graming, Home Box Office. Copacabana, New York.

July 21— New England Cable Television Association
summaer conference. Sheraton Tara, Nashua, NH.

July 22-24—Idaho State Broadcasters Assaciation
annual convention. Sun Valley Lodge. Sun Valley,
Idaho.

July 22-25— Michigan Cable Television Association
annual convention. Grant Traverse Hilton, Traverse City,
Mich.

July 23—Deadline for entries in seventh annual San
Antonio CineFestival, held to "foster excellence and to
promote Hispanic cinema ideals’” Information:
CineFestival, PO. Box 96, San Antonio, Tex., 78291.

8 July 28— National Academy of Television Arts
and Sciences drop-in funcheon. Speakers: Alvin
Cooperman, television producer, and Arol Buntzman,
builderfowner, Manhattan Studio Center, New York, on
"Expanding Film and Video Production in New York:”
Copacabana, New York.

July 28— Women in Cable, New England chapter,
meeting on “"Aerial and Underground Construction”
Marriott hotel, Long Wharf, Boston.

8 July 28-29— Wisconsin Broadcasters Association
annual summer meeting. Radisson hotel, La Crosse.
Wis.

8 July 29-30— Arkansas Broadcasters Association
summer conventicn. Fairfield Bay Resort. Fairfield Bay,
Ark.

8 July 31-Aug.3— National Gospel Radic seminar.
Holiday Inn, Estes Park, Colo. Information: Jim Black.
(615) 244-1992.

===
August

Aug. 1-13— National Association of Broadcasters
13th management development seminar. Bedford
Glen hotel and conference center near Boston.

Aug. 2-4-Community Antenna Television Associ-
ation basic technical training seminar. Boisean hotel,
Boise, Idaho.

Aug. 4— National Academy of Television Arts and
Sciences, New York chapter, drop-in luncheon.
Speaker: Herb Granath, president, ABC Video En-
terprises. Copacabana, New York.

Aug. 4-5—Arbitron 1adio workshop. Amfac hotel,
Los Angeles.

Aug. 4-6—Home Box Office annual north centraf
affiliates meeting for HBO: Cinemax and USA Network
aftillates. Lincolnshire Marriott hotel, Lincolnshire, lII.

Aug. 4-T7 —Society for Private and Commercial Earth
Stations first convention and exhibition: Speakers:
Senator Larry Pressler (R-S.D.), and Representatives
Billy Tauzin (D-La.) and Charles Rose (D-N.C.). Holiday
Inn, Omaha. Information: (202} 887-0605.

Aug. 5-B— Concert Music Broadcasters Association
conference. Tanglewcod, Best Western motel, Lenox,
Mass.

Aug. 17— Southern California Cable Club luncheon




Over the past two months,
ABC Sports has presented an
array of classic events that
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ABC Sports is proud to have brought you an incredibie variety of major
sporting events so far this year.

And the weeks ahead promise more of the same.

Not only does ABC Sports bring you the best events, it also brings you the
best coverage—from the most acclaimed production team in television sports, with
a broadcasting expertise that's second-to-none. And that's why, year after year,
ABC Sports is recognized around the world as the leader in sports television.
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meeling. Speaker: Buyrt Harris, Harris Cable Corp.
Sheraton La Reina. Los Angeles.

Aug. 18-21 — Michigan Association of Broadcasters
annual convention. Hidden Valley Resort, Gaylord,
Mich.

Aug, 19-22— West Virginia Broadcasters Associ-
ation annual fall meeting. Greenbrier, White Sulphur
Springs, W. va.

AugQ. 20— Kansas Association of Broadcasters se-
venth annual sports seminar. Royals Stadium, Kansas
City. Mo.

® Aug. 23.25— Michigan Cable Television Associ-
ation annual convention. Grand Traverse Hilton, Tra-
verse City. Mich. Information: John Liskey (517)
372-4811.

Aug. 29.Sept. 1— National Association of Broad-
casters’ Radio Programing Conference. Hyatt Regency,
New Orieans.

———————
September

Sept. 1 —Deadline for entries in 17th annual Gabriel
Awards compelition, presented by Unda-USA for
television and radio programs that creatively treal
issues concerning human values. Information: Charles
Schisla, (317) 635-3586.

Sept. 1—Deadline for entries for the 1982 Women at
Work Broadcast Awards sponsored by Avon Products,
Inc. in cooperation with National Commission on
Working Women. Information: Sally Steenland, Na-
tional Commission on Working Women, 2000 P Street,
NW, Washington, 20036.

Sept. B8—Cable Television Administration and
Marketing Society Eastern show "Track Day.
Peachtree Plaza, Allanta.

Sept. 9.1 1 —Southern Cable Television Association’s
Eastern Cable Trade Show and Convention. Georgia
world Congress Center, Atlanta.

Sept, 10=Deadline for entries in International Emmy
Awards sponsored by International Council of Na-
ticnal Academy of Television Arts and Seiences. Infor-
mation: International Council, 1350 Avenue of the
Americas, New York, 10019.

Sept. 10-12— New Hampshire/Vermont Association
of Broadcasters joint convention. Waterville Valley
Resort, waterville Valley, N.H.

Sept. 12— Nevada Broadcasters Association fall
meeting. MGM Grand hotel, Reno.

Sept. 12-15— National Radio Broadcasters Associ-
ation annual convention. MGM Grand, Reno.

Sept. 13-17— London MultiMedia Market. Tower
hotel, London.

u Sept. 14— Southern California Cabie Club dinner
meeting. Speaker: Ted Turner, president, Turner Broad-
casting System. Beverly Wilshire hotel, Los Angeles.

Sept. 14-15—Bay Area Cable Club adventising
seminar co-sponsored by Cabletelevision Advertising
Bureau. 5t. Francis hotel, San Francisco.

Sept. 15—Deadline for entries in 14th Naticnal Abe
Lincoln Awards, sponsored by Southern Baptist Radio
and Television Commission. Information: SBRTC,
6350 West Freeway, Fort Worth, Tex,, 76150,

Sept. 15-17 — Advertising Research Foundation
eighth annual midyear conference and research fair.
Chicago Hyatt Regency, Chicago.

Sept. 16-17—Broadcast Cable and Consumer
Electronics Society of Institute of Electrical and
Electronics Engineers 32d annual broadcast sym-
posium. Hotel Washington, Washington.

Sept. 18+17— National Association of Black Owned
Broadeasters annual fall conference. Washington. In-
formation: Diane Wilson (202) 463-8970.

s Sept. 18-18—American Women in Radio and
Television south central area conference. Driscoll
hotel, Austin, Tex.

Sept. 17-19— Maine Association of Broadcasters
annual convention. Sebasco Estates, Sebasco, Maine.

Sept, 18-21—Ninth International Broadeasting con-
vention. Metropole Conference and Exhibition Center,
Brighton, England.

Sept. 19— Academy of Television Arts and Sciences
34th annual prime-time Emmy Awards program on
ABC-TV. Pasadena Civic Auditorium, Pasadena, Calif.
Governors ball honoring nominees and winners

follows telecast. Century Plaza hotel. Los Angeles.

Sept. 19-21—CBS Radio network affiliates board
meeting. Arizona Biltmore, Phoenix.

Sept. 19-21— National Religious Broadcasters
Western convention. Los Angeles Marriott, Los
Angeles.

Sept. 19-21— Washington State Association of
Broadcasters annual fall meeting. Red Lion Inn,
Spokane, Washington.

Sept. 19-23—Sixth International Conference on
Digital Sateltite Communications. Phoenix Hyatt
Regency. Phoenix.

Sept. 20-21—Arbitron Radio workshop. Hyatt
Regency, O'Hare Airport, Chicago.

Sept. 20-22— National Association of Telecom-
munications Officera and Advisers second annual
conference and convention, “Telecommiunications:
Managing in the Public Interest” Park Hilton, Seattle.

Sept. 20-23— New England Cable Television Asso-
ciation annual convention and exhibition. Dunfey Hy-
annis hotel, Hyannis, Mass.

Sept. 21-23—Conference for journalists on "Politics:
Who Will Win in 19827" sponsored by Washington
Journalism Center. Walergate hotel, Washington.

Sept. 21-24— CBS Radio network affiliates conven-
tion. Arizona Biltmore, Phoenix.

Sept. 22— [nternational Radio and Television
Society opening newsmaker luncheon for 1982-83
season with Vincent Wasilewski, oulgoing president
of National Association of Broadcasters. Waldorf-
Astoria, New York.

Sept. 22— Broadcast Pioneers Mike Award dinner
Hotel Pierre, New York.

Sept. 22— 4 iation of National Advertisers pro-
motion management workshop. Waldorf-Astoria hotel,
New York.

Sept, 22-24 — National Religious Broadcasters Mid-
west convention. Holiday Inn O'Hare-Kennedy,
Chicago.

u Sept. 23-26—American Women in Radio and
Television Western area conference. Hyatt Regency
Phoenix at Civic Plaza. Phoenix.

Sept. 24—Society of Broadcast Engineers’ central
New York regional convention/equipment show.
Sheraton Syracuse, Syracuse, N.Y. Information: Gary
Hartman, WSTM-TV Syracuse, N.Y, (315) 474-5182.

Sept. 24-26— North Dakota Broadcasters Associ-
ation fall convention. Doublewood Inn, Fargo, N.D.

Sept. 26-28— Minnesota Broadcasters Association
fall meeting. Radisson Duluth, Duluth, Minn.

8 Sept. 26-28— Utah Broadcasters Association fall
convention. Ogden Hilton, Ogden, Utah.

Sept. 26-28— Kentucky CATV Association fall con-
vention. Marriott Resorl, Lexington, Ky.

Sept. 29-31 —Ninth annual Spectrum Management
Conference, sponsored by George Waskington Univer-

Enialal’

Omissions in list of Daytime Emmy
winness in July 5 awards issue: WTHR(TY)
Indianapolis won national award for
community service for its program,
Klan. Bob Keeshan, CBS-TV's Captain
Kangaroo, was honored as outstanding
performer in children's programing.
a

Proposal by National Radio Broad-
casters Assoclation to exchange
radio deregulation and 50-year license
contracts for one-percent spectrum fee
would eliminate all regulations on
radio broadcasters except technical
requirements and political broadcasting
rules. It would not simply codify FCC's
deregulation of radio, as was reported in
July 5 issue.
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sity's Center for Telecommunications Studies in coop-
eration with FCC and National Telecommunications
and Information Administration. Conference litle:
"Radic Spectrum Management in a Period of Rapid
Technological Change: The Government's Role!’ GW
campus. Washington.

Sept. 29-0Oct, 1— National Religious Broadcasters
Southeastern convention, Biltmore hotel, Atlanta.

Sept. 29-0ct. 1 — Communications Technology Man-
agement third annual telecommunications conference,
“The Information Services Industry: Blueprint for Cor-
porate Success!' Washington Marriott, Washington.

Sept. 29-0ct. 3— Women in Communications na-
tional conference. Brown Palace, Denver.

Sept. 30— Deadline for entries in Piero Fanti Intena-
tional Prize, international competition for contributions
to satellite communications sponsored by Telespazio
and Intelsat. Information: Gavin Trevitt, Intelsat, 490
LEnfant Plaza, S.W., Washington, 20024.

Sept. 30.0c¢t. 2— Radio-Television News Directors
Association international conference. Keynote
speaker: Ted Turner, Turner Broadcasting System.
Atlanta. Caesars Palace, Las Vegas.

Sept, 30-Oct. 2—Midwest Radic Theater Workshop
cosponsored by KOPN(FM) and Stephens College
Warehouse Theater, both Columbia, Mo. St. Stephens
College campus, Columbia.

Sept. 30-Oct. 3— National Black Media Coalition's
ninth annual media conierence. Sheraton Washington,
Washington. Information: 516 U Street, N.W, Washing-
ton, 20001, (202) 387-8155.

———
October

Oct. 1-2—Society of Broadcast Engineers, chapter
40, convention. Hyatt Rickeys hotel, Palo Alto, Calif.

Oct. 1-3— National Institute for Low Power Televi-
sion's LPTV East, conference and exhibition on low-
power lelevision sponsored by Conference Manage-
ment Corp. and Global Village. Shoreham hotel,
Washington. Information: Frank Comaro, (203) 852-
0500.

Oct, 3-5— Tennessee Association of Broadcasters
convention. Sheraton hotel, Gatlinburg, Tenn.

Oct, 3-5— New Jersey Broadcasters Association 36th
annual convention. Speaker: National Association of
Broadcasters President Vince Wasilewski.Tamiment
Resort and Country Club, Tamiment, Pa.

Oct. 3.7 — National Broadcast Association for Com-
munity Affairs national convention. Warwick hotel,
New York. Information: (212) 764-6755.

Oct. 4-8—"Videotex Il, Implications for Marketing."
conference sponsored by Management Development
Programs, College of Administrative Science, Ohio
State University, Columbuys, Ohio.

Oct. 5— Association of National Advertisers corpor-
ate adventising workshop. Plaza hotel, New York.

Oct. 5.7 — University of Wisconsin-Extension 28th
annual broadcasters clinic. Sheraton Inn, Madison,
Wis.

Oct. 8— Radio-Television News Directors Association
region seven meeting. Lewis Faculty Center, University
of lllinois. Champaign, Il

Oct. 8.7 — Ohio Association of Broadcasters fall con-
vention. New Marriott North, Columbus. Ohio.

Oct. 8-8— Indiana Broadcasters Association fall con-
terence. Marriott hotel, South Bend, Ind.

Oct. 7-9—Information Film Producers of America
national conference. Martiott O'Hare hotel, Chicago.

Oct. 7-10— Missouri Broadcasters Association fall
meeting. Holiday Inn, Cape Girardeau, Mo.

Oct. 8-12— Texas Association of Broadcasters man-
agement and engineering conference. Hyatt Regency,
Houston.

Oct. 10-12—Society of Cable Television Engineers
fall engineering conference. Don Caesar Beach
Resort, St. Petersburg, Fla.

Oct. 10-12— National Religious Broadcasters
Southwestern convention. Holidome Holiday Inn,
Tulsa, Okla.

Oct. 10-12— Pennsylvania Association of Broad-
casters annual fall convention. Host Farm and Corral,
Lancaster, Pa.
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Qct. 10-12— University of Wisconsin-Extension
Communication Programs and Cable Television Infor-
mation Center of Arlington, Va.. conference, "Upgrad-
ing Cable Systems: Renegotiation, Renewal, Rebuild-
ing and Refranchising” Sheraton Inn and Conference
Center. Madison, Wis.

Oct. 11-13— Electronic Industries Association 58th
annual conference. Century Plaza hotel, Los Angeles.

8 Oct, 13-14— Kentucky Broadcasters Association
annual fall convention. Hyatt Regency hotel. Lex-
ington, Ky.

Qct. 13-14—Arbitron Radio workshop. Colony
Square, Atlanta.

Oct. 14— Association of National Advertisers new
product marketing workshop. Roosevell hotel, New
YOrk.

Oct. 14-15-Society of Broadcast Engineers, Pitts-
burgh chapter, ninth regional convention and equip-
ment exhibit. Howard Johnson's Motor Lodge,
Monroeville, Pa.

Oct. 14-17 — Federal Communications Bar Associ-
ation annual falt seminar. Castle Harbour hotel, Ber-
muda.

Oct. 15-18— National Religious Broadcasters
Eastern convention. Parsippany Hilton, Parsippany.
N.J.

Qct. 15-17 — American Women in Radio and Televi-
sion Southeast area conference. Peabody hotel.
Memphis.

Qct. 15-20— Vidcom/MIP-T'V{all internaticnal videc
markelplace. Palais des Festivals, Cannes, France.

8 Qct. 18-20— Rocky Mountain Cable Television
Association convention. Hilton Inn, Albuquerque, N.M.

Qct. 19-20— Public Service Satellite Consortium se-
venth annual conference. Washington Hilton, Wash-
ington.

Oct, 19-21—Mid-America Cable TV Association
25th annual meeting and show. Tulsa Excelsior hotel
and Tulsa Assembly Center Arena, Tulsa, Okla. Infor-
mation: Rob Marshall, (913) 887-6119.

8 Oct. 19-21— Washington Journalism Center's
Conference for Journalists, "Nuclear Freeze: World
Arms Issues.” Watergate hotel, Washington.

Oct, 20— Connecticut Broadcasters Association an-
nual meeting and fall convention. Hotel Sonesta, Hart-
ford, Conn.

Oct. 20-22 — Services by Satellite Inc. (SalServ), sub-
sidiary of Public Service Satellite Consortium, annual
conference, following PSSC conference. Washington
Hilton. Washington.

Qct. 22-23 — Friends of Old Time Radioannual con-
vention. Holiday Inn-North, Holiday Plaza, Newark, N.J.
Information: Jay Hickerson, (203) 795-6261. or (203)
248-2887.

Oct. 22-24— — Massachusetts Broadeasters Associ-
ation annual convention. Sheraton Lincoln, Worcester,
Mass.

Oct. 22—11th annual Colorado State University
"CSU Broadcast Day” Speaker: John Summers, execu-
tive vice president and general managet, Nationat As-
sociation of Broadcasters. information: Or. Robert K.
Mactauchlin, Colorado State University, Fort Collins,
Colorado, 80523.

Qct. 22-23 —Society of Broadcast Engineers,
Tidewater chapter, first telecommunications show.
Virginia Beach Dome, Virginia Beach, Va. information:
Jack Beck., WHRO-TV Hampton-Norfolk, Va. (804}
489-9476.

Qct. 22-24— National Association of MDS Service
Companies second annual convention. Sheraton
Washingten, Washington. Information: Diane Hinte.
(213) 532-5300. or Mark Edelman, (509) 328-0833.

Qct. 25—Cable Television Administration and

Marhketing Society Atlantic show *Track Day' Bally's
Park Place, Atiantic City. N.J.

Qct. 28-28— Atlantic Cable Show, co-sponsored by
cable television associations of New York, New Jersey,
Pennsylvania. Delaware and Maryland. Bally Park
Place. Del Webb's Claridge and Brighton hotels,
Atlantic City, N.J. Information: (609) 394-7477.

Oct. 27-Nov. 1 —The Japan Electronics Show. spon-
sored by Electronic Industries Association of Japan.
Tokyo International Trade Fair Grounds, Tokyo.

Nov, 1-3 —National Translator Association Low-
Power Television/Translator Group, 20th annual NTA
convention and exposition. Aladdin hotel, Las Vegas.

Cc———+
November

Nov. 1.3—Satellite Communications Symposium.
sponscred by Scientific-Atlanta. Marmiott hotel, Atlan-
ta.

Nov. 1-14—Seventh annual international exhibition
of audio and video works, "Magnetic Image 7. spon-
sored by Atlanta College of Are. Atlanta College of Art
Gallery 413, Atlanta.

Nov. 1-18—Chine Comm '82, U.S. telecommunica-
tions exhibition and seminars program., jointly spon-
sored by Electronic Industries Association and Na-
tional Council for U.S.-China Trade. Beijing (Peking)
Exhibition Center, Beijing. Pecple’s Republic of China.

Nov. 2-5—Eleventh General Assembly of Unda-USA
{national association for Catholic broaclcgslers and
ailied communications). Palmer House, Chicago.

Nov. 3-5— International Film and TV Festival of
New York. Sheraton Center hotel, New York. informa-
tion: Festival office. 251 West 57th Street, New York,
10019. Deadline for submissions is Sept. 12.

Mov. 4 — Bey Area Cable Club meeting. San Francisco
Press Club, San Francisco.

l-{.i_
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Thank you note

EDITOR: May [ be allowed to thank
through your pages all of those who have
sent get-well messages, [t’s heartening o
realize how many friends one has. On this,
my 12th morning after surgery, I'm feel-
ing fine and walking a mile.

And for the record, [ asked for the
Washington Post while in intensive care
only because I was not allowed to use my
radio.— Vincent T. Wasilewski, president,
National Association of Broadcasters,
Washington.

Editor's note. Wasilewski underwent double-bypass
heart surgery on June 24. He is expected to return to
work next month.

Daytime believer

EDITOR: The recent FCC action to make
room for some new daytimers and allow
some existing daytimers to increase power,
by allowing them to file on the 25 Class 1 A
clears is likely to produce more second-
class broadcast citizens. There are no
daytime television stations, there are no
daytime FM stations, and the only reason
there are daytime AM stations is because
the spectrum has been allocated these

many years under antiquated regulations,
presuming that every AM station and ev-
ery AM listener is utilizing pre-World War
II vintage transmitters and receivers.

Of the 4,600-plus AM stations in the
U.S.A., over 2,400 (51.9%) are daytimers.
The millions of people who depend on
these stations for service are shortchanged
at sunset and before sunrise every day.

The least that the commission should
do immediately is to allow all daytimersto
broadcast from two hours before sunrise to
two hours after sunset. That should be
allowed pending the necessary steps to up-
date the regulations to make all daytimers
full-timers. The commission has regula-
tions that do not allow stations to broad-
cast below a minimum power, supposedly
because they could not offer a ‘*substantial
service.”! Well, take it from a daytimer—
any local AM service is better than none.
When are those ‘‘daytimers’ who are not
active in seeking expanded hours going to
wake up and realize that if they don’t do it,
nobody will do it for them?

Hey daytimers—join the Task Force.
Your listeners need your service after sun-
down and before sunset. You are a power-
ful force whether you realize it or not.—
Jim Wychor, chairman, More Time for
Daytimers Task Force, clo KWOA(AM)
Worthington, Minn.
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Consider the source

EDiTOR:  Your thorough and readable
review of Richard M. Neustadt’s new
book, ““The Birth of Electronic Publish-
ing” (BROADCASTING, June 28), would
have been even more thorough and cer-
tainly more objective had you not omitted
one important fact about Mr. Neustadt.
His law firm—Kirkland & Ellis—repre-
sents the American Newspaper Publishers
Association, which, of course, has an im-
portant stake in the outcome of the
government’s current wrestle with the
electronic publishing issue.

One of its major arguments is that
AT&T, in the name of market diversity,
should be kept out of the electronic
publishing business until there is proven
competition in the long distance telephone
business. Mr. Neustadt argues precisely
the same thing, and one can only assume
it's because his client is who it is, Cer-
tainly, logic would not make him say what
he says. Or is there some kind of logic in
the thought that by closing the market to
a major force in the technology of
electronics the government will somehow
encourage diversity in the supply of that
technology? If there is, | don’t see it,—
William P Mullane Jr, assistant vice
president, AT&T, New York.
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A broadcast internship commentary from Lynne Schafer Gross, California State University, Fullerton.

Internships bridge
the gap between
academic and professional

A student told me recently that until she
took her internship, she never realized
how frantic a newsroom could be. Now she
isn’t so sure she wants to be a TV jour-
nalist. Another student told me that he
had never really thought he had the talent
to come up with advertising slogans, but
after sitting in on several commercial
brainstorming sessions during his intern-
ships, he felt he could work well in a group
situation to develop unusual ideas.

Both these students discovered some-
thing during their internships that simply
could not have been conveyed in the aca-
demic environment, and both discovered
information that wili have an important
bearing on their future lives. This is the
rule rather than the exception with intern-
ships. Students who have the academic
knowledge learn those intangibles that can
only be learned through real life ex-
perience.

And yet some college radio-TV depart-
ments have difficulty setting up intern-
ship programs, in part because of reluc-
tance by broadcasting organizations 1o ac-
ceptinterns. This reluctance has a number
of different origins. Some people feel they
don’t have the patience to deal with col-
lege-age students; some are afraid their
methods of operation might be criticized
by someone with an‘*academic’’ point of
view; some are afraid interns will disrupt
the flow of work. But most reluctance
comes from a fear of the unknown—a
reluctance to try something they haven't
tried before.

And yet the establishment of an intern-
ship program can be of great value to
broadcast-oriented companies as well as to
students and universities. One primary ad-
vantage is that an internship allows the
company to judge potential future
employes in a nonthreatening situation.
An internship is assumed to be a tempor-
ary situation so the company is under no
obligation to hire any interns, but if one
appears to be particularly able and cooper-
ative and if the company has an opening,
the intern can be considered. The intern’s
work will be a known quantity providing a
much better barometer of future success
than the usual job interview. By operating
an internship program, a company can be-
come aware of people who, at some future
time, would make excellent employes.

Because most internships are unpaid, a
company can gain some valuable services
from interns. Although interns do not do
enough actual work to replace a regular

| . S 3 /4 &
Lynne Schafer Gross is an associate professor
of communications at California State
University, Fullerton. Previously she was
director of programing at a cable system. She
has developed internship programs at various
colleges and written a textbook on the subject.

employe, they can undertake special pro-
jects that might not be done at all, or they
can lend a helping hand to employes to
complete tasks more thoroughly or effi-
ciently. Interns can also provide new in-
sight into old problems simply because of
their youthful vigor and their academic
studies. Interns sometimes raise morale
within a shop because many people
develop a sense of pride about themselves
and their jobs when they discover that
their work that is taken for granted by
most people is appreciated with wide-eyed
enthusiasm by an intern. Many people
also feel good about themselves when they
have had the opportunity to give direction
to someone about to enter a profession.

If a company or an individual within a
company is interested in hosting one or
more interns, the process of establishing
an internship program is usually fairly sim-
ple. Most colieges and universities with
radio-TV curriculums have such pro-
grams, but interns can also be found in
business schools, electronics and
engineering departments, and liberal arts
curriculums. Some schools even have in-
ternship coordinators within the admini-
strative structure of the college. Local
high schools, to00, are often looking for in-
ternship opportunities for their students.
A phone call to the campus and a bit of
perserverance in finding the right person
to talk to should be all that is needed to set
up an internship procedure. In many in-
stances, the company will be contacted by
the college internship coordinator or by a
student and all that is required is a ‘‘ves”’
answer.

Once a company has become involved
with an intern program, several things will
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be expected of it. The person who is to
supervise the intern should genuinely like
young people and be in a position to make
initial decisions as to what the intern will
doing. This should be checked with the
college internship coordinator to insure
that the proposed work dovetails with the
purpose of the program and with the
general abilities of students trained by the
department. For example, an advertising
agency wanting an intern to help with page
layouts would be unlikely to get a suitable
intern from a department that specializes
in training students for television advertis-
ing. Although the students would be
bright and receptive, they would not
possess the background needed. The
supervisor should also interview potential
interns to make sure they will fit into the
organijzation.

Another obligation of the supervisor is
to establish a work schedule for each stu-
dent. The supervisor must realize that the
interns are students with classes and other
college-related responsibilities. They are
usually not available on an ‘‘as needed”
basis or on short notice. Some schools
organize their internships on a full-time
basis for a whole semester, but this is the
exception rather than the rule. More com-
mon are internships that require about 10
hours a week of work.

The work that students do or are ex-
posed to is to be primarily of a professional
nature. A student will not get college-level
internship credit if 90% of his or her time
is spent stuffing envelopes. Students
should be exposed to work that will
enhance their career learning. This can, of
course, include observing the overall pro-
cess of an organization or attending meet-
ings. [t can also include minor chores such
as picking up slides, duplicating rating
analyses, distributing scripts to crew mem-
bers, or adding up figures that help deter-
mine whether to use tape or film for a par-
ticular project.

A supervisor will also probably be asked
to evaluate the student’s work once or
twice during the semester. Sometimes this
evaluation is given over the phone to the
internship coordinator and sometimes it
will involve filling out a simple form.

The work and *“‘bother’ involved with
having interns are well offset by the value
they can provide to the company in
the present and in the future. So if you do
not presently have interns, give a thought
to calling your local educational institution
to see whether you can set up a program.
Such a call will help students direct their
futures and will help academic curriculums
provide students with the much needed
bridge between the academic life and the
professional world. 4
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Agent identities. President Reagan has
signed into |aw controversial bill to criminalize
disclosure of covert U.S. agents' identities,
even if identities were learned from public
documents (BRoADCASTING, June 28). Law per-
mits fines of up to S50,000 and 10 years' im-
prisonment for government employes who
disclose identities of covert agents and up to
$15,000 and three years' imprisonment for
members of press who do so. Attempting to
address complaints that law is unconstitu-
tional, Congress stipuiated in report accom-
panying it that penalties should not be im-
posed on legitimate activities of press but
should instead be used against deliberate at-
tempts to disrupt U.S. intelligence activities by
disclosing agents’ identities.

O

AM-FM allocations. FCC has approved plan
that will reduce protection to clear-channel
stations and allow addition of 125 more
unlimited-time AM stations on clear and adja-
cent channels (BRoabcasTing. May 29, 1980).
As of June 29, 1982, 325 clear-channel ap-
plications had been filed with commission.
Twenty-three of 25 clear-channel frequen-
cies have been cut off. FCC also
has amended rules to permil it to accept
applications for new and improved daytime-
only stations within nighttime service area of
Class |-A stations on clear channels, action it
expects to spur about 200 applications (Broao-
CASTING. June 14). FCC has reversed its deci-
sion of December 1979 and voted to recom-
mend retention of AM channel spacing at 10
khz (BroabcasTing. Aug. 10, 1981). It had for-
merly proposed shrinkage to 9 khz. See
"Region 2" below. Also, FCC has instituted
rulemaking to open spectrum to additional
commercial FM's. If adopted, there will be two
new classes of stations as well as rules that
would allow existing classes to operate in
areas where they are now restricted (BROAD-
CASTING, March 3, 1980). Commission expects
to act on rulemaking proposal in third quarter
of 1982. National Telecommunications and In-
formation Administration has asked commis-
sion to include in rulemaking administration
proposal for use of FM directional antennas,
which could make more stations possible. Na-
tional Telecommunications and Information
Administration has petitioned FCC to ease
restrictions under which daytime-only stations
operate (BROADCASTING, Sept. 21, 1981). In peti-
tion for rulemaking, NTIA recommended that
FCC increase presunrise and post-sunset
operating hours of selected daytimers; give
daytimers that provide only local service in
their communities of license significant
preference in comparative contests for new FM
facilities in cases where daytimer filed original
petition to amend table of assignments, and
expedite processing of petitions to amend ta-
ble and of applications for construction per-
mits for new FM facilities when filed by
daytimers that provide only local service in

their community. National Association of
Broadcasters petitioned FCC to launch
rulemaking easing restrictions under which all
daytimers, "not just those that provide the only
local service, operate (Broabcasming. Dec. 7,
1981). NAB said FCC should consider modify-
ing its application acceptance criteria {which it
said have restricted some daytimers from ap-
plying for full-time operation} and change its
diversification policy (which NAB said had
been barrier to daytimers seeking full-time AM
or FM operation in comparative proceedings).
Commission expects to take action on peti-
lions by third quarter of 1982.

0

AM stereo, After five years of deliberation,
FCC decided not to decide which of five
proposed systems should be standard for
AM stereo broadcasting (BROADCASTING, March
8). Instead, FCC said broadcasters could begin
broadcasting stereo programing using any
system they desire. Marketplace forces—in-
terplay of receiver manufacturers, broad-
casters and consumers—FCC reasoned,
would soon determine which of five systems or
some other yet-to-be-developed system
should be de facto standard. FCC's action was
contrary to wishes of most broadcasters and
receiver manufacturers who feared
marketplace approach would kill AM stereo or
at least delay its introduction. Four system pro-
ponents—Harris, Kahn/Hazeltine, Motorola and
Magnavox—are waging all-out battle to win
marketplace acceptance. Belar Electronics,
fitth system proponent, is sitting on sidelines,
hoping receiver manufacturers will eventually
recognize merits of its system and adopt it.
Kahn system will probably be first on air. 1t was
first to file for FCC type acceptance and, ac-
cording to Kahn, 14 stations are ready to com-
mence Kahn stereo broadcast as soon as they
receive FCC go ahead. FCC order authorizing
stereo broadcasting featured evalualion
matrix, which showed Magnavox and Hatris
systems to be superior to others, but it warned
any decision based on its analysis would be
“tenuous” (BROADCASTING, March 22).

o

Antltrust/TV code. U.S. District Court Judge
Harold Greene has ruled National Association
of Broadcasters’ TV code prohibition on multi-
ple product advertising in spots of less than
one minute violated antitrust laws and set for
trial two other issues—standards restricting
time for commercials per hour and per pro-
gram (BroapcasTINg, March 8). NAB suspended
enforcement of all advertising provisions in
radio and TV codes and appealed Greene's rul-
ing (BRoaDCASTING, March 15). Since then, it has
been attempting to settle suit, which was filed
by Justice Depariment in June 1979 in US.
District Court in Washington. Now under con-
sideration at Justice Department is proposal
settlement that would require NAB to drop all
three advertising standards at issue in case,
that is, section 9, article five, articles one
through five of section 14 and all of section 15
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of advertising standards of TV code.

0

Automatic transmission systems. FCC has
authorized automatic transmission service for
nondirectional AM and FM stations (BROADCAST-
ING, Jan. 3, 1977). Commission expects also to
permit ATS at AM directional and TV stations,
but that proceeding is low on list of Broadcast
Bureau priorities.

(0]

Cable copyright. Highly delicate com-
promise between National Association of
Broadcasters, National Cable Television Asso-
ciation and Motion Picture Association of
America has been passed by House Judiciary
Committee as part of bill to amend cable
copyright law and is now pending in House
Telecommunications Subcommittee, which
must review its impact on Communications
Act. Bill (H.R. 5949) would continue compulso-
ry licensing at present rate structure but would
codify FCC's former syndicated exclusivity
rules after staggered transition period ending
after two years for most cable systems. Bill
would also reverse recent decision by New
York District Court that satellite resale carriers
are fully liable under copyright laws. Telecom-
munications Subcommittee members showed
little inclination to amend bill during hearing,
but since then, have shown broad support for
amendment to require carriage of local
religious stations. NCTA has threatened to
withdraw support for bill if amendment passes
and NAB, altempting to preserve compromise,
is conducting research to determine impact of
amendment on cable systems in effort lo find
grounds for possible compromise between
NCTA and National Religious Broadcasters.
Senate Judiciary Committee plans no action
on cable copyright until after bill has left En-
ergy and Commerce Committee and appears
headed for floor action in House. Reagan ad-
ministration opposes bill in favor of full liability
for cable systems, its most recent attack hav-
ing come from Justice Department on eve of
House Judiciary Committee passage (Broap-
casTinG March 29, April 5). In spite of adminis-
tration's opposition, leaders of Senate Com-
merce and Judiciary Committees have agreed
to support compromise and to bring bill quickly
to Senate floor for final action.

O

Cable deregulation. FCC on July 24, 1980,
lifted its rules on distant signals and syndi-
cated exclusivity—last regulations cable in-
dustry considered restrictive. In doing so,
agency also turned down concept of
retransmission consent, which broadcasters
had been pushing as means of righting what
they see as marketplace inequity. Malrite
Broadcasting, backed by large contingent of
broadcasters, went to U.S. Court of Appeals in
New York seeking 1o block action (BRoaDcasT-
ING, July 28, 1980). But court affirmed FCC's
order (BROADCASTING, June 22, 1981). National
Association of Broadcasters and National



Football League have appealed to Supreme
Court. In another development, Ted Turner has
asked commission to repeal "must-carry” rules
for local stations (BRoaDCASTING, Oct. 20, 1980).
Senate Commerce Committee hopes to mark
up by end of this month bill to set national
policy toward cable regulation. Primary vehicle
is S. 2172, introduced by Communications
Subcommittee Chairman Barry Goldwater (R-
Ariz.), which would move primary jurisdiction
over cable regulation from cities and states to
FCC. It would permit cities to regulate basic
rates, codify FCC’s right to cap franchise fees,
allow municipal ownership of cable systems as
long as citlies have no control over programing
and require systems with 20 channels or more
to set aside 10% of their capacity for public ac-
cess and 10% for leased access, with rates for
leased channels toc be set by cable operator.
Also being considered is bill (S. 2445), in-
troduced by Senators Howard Canncn (D-Nev.)
and Ernest F Hollings (D-5.C.), that would sub-
ject definition of "basic" service to negotia-
tions belween cable operators and franchising
authorities, permit FCC ceilings on franchise
fees, permit cities to regulate basic rates and
permit cable operators lo offer telecom-
munications facilities without regulation of
rates, access or interconnection by states or
cities. Bill would grandfather existing franchise
agreements for five years afler enactment or
expiration of agreement, whichever comes
first. It would not require channel set-aside for
leased or public access. Both bills have at-
tracted stiff criticism from cities and cable
operators.
D *

Canadian border problems. Senate Finance
Committee plans to mark up in next few weeks
bill (S. 2051) mirroring Canadian law that
denies tax deduction for Canadian advertising
placed on U.S. border stations. Controversial
amendment to deny US. companies tax
deduction for cost of Canadian Telidon tele-
text/videotext system may be added to bill but
could draw opposition from Senate Commerce
Committee, which has asked to review bill.

a

Children’s television. FCC's formal rulemak-
ing on children’s television, with wide range of
options including imposition of mandatory pro-
gram requirements to alleviate what FCC
children’s task force saw as insufficient volume
of children’s instructional and educational pro-
graming on commercial television (BROADCAST-
ING, Dec. 24, 1979), is not priority item for com-
mission. Chairman Mark Fowler has frequently
maintained that FCC won't involve itself with
program content regulation. And although Lar-
ry Harris, Broadcast Bureau chief, has stated
that commission hopes broadcasters would
pay attention to children’s programing, “we will
not getinto content regulation,” he said (Broao-
CASTING, March 29). Action for Children’s Televi-
sion in May filed suit against commission and
seven commissioners for "failing and refusing
to take tinal action in the commission's 12-
year old children's television proceeding”
(BroaDCASTING, May 24). Suit was filed in
federal district court,

a

Closed captioning. Under direction of Na-
tional Captioning Institute, ABC-TV, NBC-TV
and Public Broadcasting Service have been
broadcasting closed-captioned programing for
hearing impaired since March 1980. However,
NBC has had second thoughts and has con-
sidered canceling four-and-one-half hours of

% -
programing it has captioned each week. Fina!l
decision is expected shortly Reasons for
NBC's waning enthusiasm were sagging cap-
tion decoder sales and possibility present cap-
tioning method will become obsolete. [n more
than two years since service's introduction,
some 55000 decoders have been sold.
Neither ABC nor PBS has indicated desire to
discontinue service. NCI| currently captions
more than 40 hours of programing each week
and captions commercials for 170 advertisers
and advertising agencies. CBS has steadfastly
refused to participate in NCI's captioning pro-
gram, choosing instead to develop closed cap-
tioning of just one element of teletext system
(see “Teletext” page 73).

a

Communications Act. Senale passed by
unanimous consent bill to abolish comparative
renewal proceedings. codify FCC's radio
deregulation order and direct FCC to en-
courage development of new, diverse and
competitive services. Floor amendment to bill
would permit FCC to collect license fees to
cover cost of regulating most telecommunica-
tions services. Fees, proposed last year in sep-
arale proposal (S. 821), would include annual
fees for broadcasters ranging from S150 for
AM stations with low power to §7,500 for com-
mercial TV stations in top 20 markets. Second
floor amendment, added after compromise
with Senator Bill Bradley (D-N.J.), would permit
FCC to transfer license of nearby VHF station
to New Jersey, upon request of nearby
licensee. Bill (5.1629), contains provisions pre-
viously passed by Senate in budget reconcilia-
tion bill (BROADCASTING, Aug. 3, 1981), but later
stricken from measure in conference with
House. Measures that survived that conference
and became law: license terms lengthened
from three to seven years for radio stations and
from three to five years for TV stations, as well
as permission for FCC to use lotteries in
choosing among mutually exclusive license
applicants. Budget bill also authorized up fo
$130 million for Corporation for Public Broad-
casting during each of fiscal years 1984, 1985
and 1986 and for funding for facilities plan-
ning, construction and upgrading at levels not
to exceed $20 million, 315 million and $12
million during FY 1982, 1983 and 1984. Experi-
ment in institutional advertising by limited
number of public stations and under FCC gui-
dance has been authorized by budget bill,
which requires CPB to allocate 75% of funding
after operating expenses to unrestricted sta-
tions grants beginning in FY 1984 and 25% to
national programing. CPB’s board of directors
must be reduced by attrition from 15 members
to 11 and membership must include one TV
and one radio station representative. House
Telecommunications Subcommittee Chairman
Timothy E. Wirth (D-Colo.} has promised action
on broadcast deregulation during 97th Con-
gress and has held hearing on legislation in-
troduced by subcommittee members (BRoaD-
casTING, Dec. 14, 1981). Three major proposals
for broadcast deregulation are pending in sub-
committee, most sweeping of which is spon-
sored by Representative James Broyhill (R-
N.C) to eliminate all content reguiations on
broadcasters, including political broadcasting
rules. Two-bill package (H.R. 5584-5585),
which contains many of controversial legis-
lative proposals submitted last year by FCC
(BROADCASTING, Sept. 21, 28, 1981), would also
codify FCC's deregulation of radio and extend
it to TV, eliminate comparative renewals and
end FCC's authority to revoke or suspend
licenses, or impose sanctions for broadcast of
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lottery information, or obscenities. In provisions
broadcasters are not expected to support, pro-
posal would remove FCC's mandate to allocate
frequencies in fair, efficient and equitable man-
ner and would raise fines for violations of Com-
munications Act from 52,000 to 5100,000
(BROADCASTING. March 1). Second major
deregulation bill (HR. 5242) would codify
FCC's deregulation of radio and extend it to TV,
eliminate comparative renewals and permit
FCC to dismiss petitions to deny license
renewals without receiving reply to petition
from licensee. Bill replaces package in-
troduced earlier by its author, Representative
James Collins (R-Tex), that would have added
o package repeal of equal time and narrowing
of fairness doctrine (BRoADCASTING, Nov. 2,
1981). Collins withdrew those proposals after
promise that he'd have more sponsors without
provisions on political broadcasting rules
(BroapcasTING, Dec. 21, 1981). Third deregula-
tien proposal is sponsored by Representative
Al Swift (D-Wash.) and would simply eliminate
comparative renewals in favor of two-step pro-
cess also contained in Senate bill (S. 1629).
Swift bill (H.R. 5752) replaces previous Swifl
proposals to codity FCC's crossownership
rules and prohibit FCC from considering
crossownership or on-site management in
renewal proceedings. Swift has also aban-
doned proposal to deregulate radio and TV and
expand news exemplions from equal-time
rules in exchange for new public interest re-
quirements to be quantified by FCC in point
system broadcasters would have to meet to
earn license renewal. Bill o make minor
changes in Communications Act (H.R. 5008)
has passed House Energy and Commerce
Committee and is awaiting action on floor. It in-
cludes recommendations made last fall in non-
controversial "Track One" portion of FCC's leg-
islative proposals. and in late amendment,
would rewrite lottery provisions passed last year
in budget reconciliation bill but rejected by
FCC as unworkable. Instead of requiring FCC
to attach preferences during lottery to
minorities, women, fabor unions and other
groups underrepresented in broadcast owner-
ship, amendment would require preferences
only for nationally-recognized ethnic
minorities. It would also permit FCC to hold lot-
tery first, then determine if winner is qualified
to be licensee, instead of requiring it to com-
pare all candidates and use lottery only to
choose among finalists, as originally required.
Senate Commerce Commitlee has considered
Track One bill of its own (S. 1791), but is ex-
pected to accept House version. Landmark an-
titrust settlement between Justice Department
and AT&T has complicated efforts by Congress
lo rewrite common carrier sections of act
(BROADCASTING, Jan. 18). Senate-passed rewrite
(5.898) would permit AT&T lo compete,
through unregulated subsidiaries, in enhanced
services, forbidden by 1956 consent decree
(BroapcasTING, Oct. 12, 1981). House Telecom-
munications Subcommittee has unanimously
passed proposal advanced by Wirth (HR.
5158) that would modity proposed new con-
sent decree by changing way 22 Bell operating
companies are to be divested from parent
AT&T, restricting surviving company's entry into
information and other enhanced services and
requiring parent to create fully separate sub-
sidiary for its Long Lines division (BROADCASTING,
March 28). Markup of bill by House Energy and
Commerce Commiltee began prior to July 4
recess and is expected to continue in next few
weeks. Administration opposes bill and AT&T

Continues on page 71.
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Fritts candidacy electrifies NAB race

Joint board chairman surprises
search committee with 11th hour
declaration of availability;

he made move with strong support,
but controversy is growing;

some say search process has
been compromised; field now
stands at six, with door ajar

The ongoing contest for the presidency of
the National Association of Broadcasters
escalated sharply and dramatically last
week with the sudden—and under the cir-
cumstances surprising—announcement
by Joint Board Chairman Eddie O. Fritts
that he was a candidate for the post, which
may command as much as $250.000 a
year. Fritts made his announcement
shortly after noon Thursday (July 8), just
as the search committee which he chaired
was convening to interview five candidates
who had been considered the front run-
ners for the job. As a consequence of his
decision, Fritts (a) resigned the search
committee chairmanship, (b) absented
himself from the interviews of the other
five and (c) was himself interviewed by
the search committee at day’s end.

This action and others took place in
Washington’s Canterbury House hotel, in
the same block with NAB’s headquarters,
to which the search committee had with-
drawn in search of privacy. Later that
night, after a dinner meeting, the new
search committee co-chairmen (radio
board chairman William Stakelin and TV
board chairman Gert Schmidt) issued a
formal statement saying in part:

““The committee has interviewed Ssix
candidates: Howard Bell, John Summers,
Robert Wells, Tom Sawyer, Don Thurston
and Eddie Fritts. We feel the association
should be extremely pleased with the
quality of the candidates before it. We
have a difficult task before us and we plan
to have one or more further meetings to
review these and other candidates.”

Although the search committee took
pains 1o keep the door open to other can-
didacies, it also was clear that, at the mo-
ment, no serious contenders are on the
horizon. Those who want the job “‘will
have to step forward and fight for it,” in
the words of one search committee mem-
ber. And although no one would stand still
for a vote count at this stage of the game,
it was equally clear that Fritts’s candidacy
had become the one to beat.

Not that there is unanimity behind nam-
ing the incumbent chairman to the presi-
dent’s post. Indeed, a surprising amount
of negative reaction had begun to surface

by late Friday. One TV board member—
William Dunnaway of WTHR(TV) In-
dianapolis—was angered enough to tell
BROADCASTING: “‘I'm very upset. | voted
for Fritts [for the joint board chairman-
ship] because he said he was not in-
terested’’ in the presidency. *‘The man'’s
word is no good,” said Dunnaway. ‘1 am
reevaluating my position on the board and
my station’s membership in NAB.”

A still stronger sentiment came from a
prominent search committee member who
felt that the integrity of the search process
itself had been compromised by Fritts's
joining the race. *‘I'm very concerned that
it will have an ugly cloud over it. This has
nothing to do with the merits of Eddie’s
candidacy. I am seriously considering
resigning from the search committee and

Fritts

there aie some suggestions that the com-
mittee itself disband and the process start
all over.”

The Fritts announcement sent shock
waves through NAB’s staff in Washington,
“We’'re holding our breath,” said one
staffer. ““There are a number of people
here who think [(Fritts] doesn’t under-
stand or appreciate what they do.” If Fritts
is chosen president, that staffer and
several others predicted ‘‘enormous
changes in the NAB staff,” either because
**Fritts would want to bring in his own
people’” or because senior staffers would
find it difficult to work for Fritts and would
seek employment elsewhere.

In apparent anticipation of staff uneasi-
ness, Fritts said he met with as many
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senior staffers as possible after his an-
nouncement and assured them he plans
“no changes’’ in the NAB staff and would
hope Summers would remain as the asso-
ciation's number-two man.

Fritts also sent a mailgram (*‘not at
NAB’s expense™) to all board members
advising them of the week’s events and
saying that the lateness of his decision to
run was attributable to the **limited field”’
of candidates and his family’s careful con-
sideration of a major relocation. (**Martha
Dale made the final decision only last
weekend.””) He invited comments or ques-
tions to be phoned to him at
601-887-5246,

Fritts told BROADCASTING Thursday
night that he had been thinking about
throwing his hat in the ring ‘‘for quite
some time.’ He decided to do so, he said,
after being ‘‘persuaded by a number of
people on the search commitiee and the
NAB board,” and after none of the candi-
dates before the commitiee emerged as a
“‘white knight™ or a **10.”

At jeast some members of the NAB
board have considered Fritts a viable can-
didate since shortly after NAB President
Vincent T. Wasilewski announced in April
that he would be leaving the association
before the end of this year (**Closed Cir-
cuit,” May 31). A *‘draft Fritts’> move-
ment began 1o develop just before the
NAB board’s recent summer meeting in
Washington (BROADCASTING, June 21}
but appeared to dissipate somewhat after
Fritts's repeated assertions he was not a
candidate.

Fritts decided to move last week, he
said, because he wanted to remove himself
from the search committee before it began
interviewing candidates and wanted his
name in contention at the same time that
the other five candidates who were inter-
viewed last week—and who had been
acknowledged to be the leading conten-
ders—were being considered.

If Fritts is chosen as president, the NAB
executive committee would appoint a new
joint board chairman who, according 1o
the association’s bylaws, would be likely to
be chosen from the NAB radio board, to
continue the practice of alternating be-
tween radio and TV leadership every two
years. Fritts, a radio representative, has
been joint board chairman since June
1980. Said to be likely candidates to
replace him as joint board chief are Cullie
M. Tarleton, senior vice president, Jeffer-
son Pilot Broadcasting, Charlotte, N.C.,
the immediate past chairman of the NAB
radio board, or William L, Stakelin, execu-
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to be closed Aug. 1.

Close to resolution. Assistant Attorney General for Antitrust william Baxter has ap-
proved and is expected to sign this week the settlement of the antitrust suit against the
National Association of Broadcasters' TV code. Terms of the settlement are as previously
reported, that is, elimination of three sections of the advertising standards at issue in the
suit: prohibition on advertising more than one product in a spot of less than 60 seconds,
and limitations on the number of commercial announcements aired in a broadcast hour
and single program (BroapcasTing, July 5). The settlement is to be filed with U.S. District
Court Judge Harold Greene, who will hear public comments on it for 60 days and then
either accept or reject il. Not until Greene has made a decision will the NAB code board
meet to decide what kind of code NAB can have in the future, according to NAB Joint
Board Chairman Edward O. Fritts. As word of the pending settlement surfaced in Washing-
ton last week. the NAB executive committee, meeling there Wednesday and Thursday,
agreed to further dismantle the code staff, which has been reduced from 33 to 16 since
Greene ruled in March that the multipie product code violates antitrust law and designated
for trial the other two standards at issue in the suit. The Code Authority office in New York is

tive vice president, Bluegrass Broadcasting
Co., Orlando, Fla., the present radio board
chairman.

Fritts, who owns eight radio stations in
Mississippi, Kentucky, Louisiana and
Arkansas, said he did not discuss with the
search committee what he would do with
his company, headquartered in Indianola,
Miss_, if he moved to Washington as presi-
dent of the NAB. **I'd sell the stations,
probably to their present managers, if the
board wanted me to,”" he said. Another

option would be to put the company into a
blind trust, if the board decided a separa-
tion was necessary. Fritts said he’d be will-
ing to serve as NAB president “‘for a
minimum of five years, and longer if the
board wanted me to.”

If Fritts fails to win the presidency, he
plans to finish his term as joint board
chairman. *‘I could work with any of the
present candidates,’ he said.

Along with Fritis, the search committee
interviewed Thomas C. Sawyer, executive

vice president, Ohio Assaciation of Broad-
casters: former NAB joint board chairman
Donald A. Thurston, president, Berkshire
Broadcasting Co., North Adams, Mass.:
John Summers, NAB executive vice presi-
dent and general manager; former FCC
Commissioner Robert Wells, operating
head of the Harris station group based in
Garden City, Kan., and chairman, Broad-
cast Music Inc., and Howard Bell, presi-
dent of the American Advertising Federa-
tion.

Although the search committee said it
plans to have ‘‘one or more further meet-
ings to review these and other candi-
dates,’ committee spokesmen said, how-
ever, that they have no other prospects.
The group canceled a meeting tentatively
scheduled for this Thursday.

The search committee has not yet
decided whether to recommend a single
candidate or slate of finalists to the joint
board when it meets Aug. 9 in Chicago.

In addition to Fritts, Thurston and (to a
lesser degree) Summers appear to be the
strongest contenders. Members of the
search committee and board credit Sawyer
with having run a highly effective cam-
paign, but say he faces a coming-from-
behind problem in capturing the recom-
mendation of the search commitiee. O

Optimism after week one of more news

Networks and affiliates seemed
pleased with ABC and NBC early
and late newscasts; CBS gears
up for October taunch

The latest battle to carve Out news
franchises began on two fronts last week,
with NBC and ABC—soon to be joined by
CBS —competing for viewers during early
morning and late night hours hitherto
unexplored by network news broadcasters.

The degree of success remains 10 be
seen, but for now optimism generally
reigns among broadcasters regarding the
chances of building news followings.

Jack Harris, at KPRC-Tv Houston, a pro-
minent NBC affiliate, summed up the
early reaction, saying: “*l think there's an
audience there that can be developed.”’
Furthermore, he added, given the oppor-
tunity to “‘extend the reach of television,
it’s a plus.”

Last Monday (July 5), NBC News
launched both its Early Today, available to
affiliates either at 6-6:30 or 6:30-7 a.m.
NYT, and Overnight 1:30-2:30 a.m. Mon-
day-Thursday and 2-3 a.m. Friday. The
network also began A-News, a beefed-up
version of its News Programing Service
affiliates use for their local broadcasts.
Also on Monday, ABC News This Morn-
ing debuted at 6-7 a.m. (BROADCASTING,
July 5).

Come Oct. 4, CBS plans to begin offer-
ing a half-hour news broadcast prior to the
CBS Morning News, with feeds at 6 a.m.
and 6:30 a.m., as well as Nightwatch, 2-6
a.m. And on Oct. 5 ABC is set to start an
as yet untitled midnight to 1 a.m. news

and interview Show.

Especially during a heavy news year
already stretching the $150 million each
network is understood to spend on news,
the new services represent a major capital
commitment. For the ABC and NBC early
morning news shows alone, one source
estimated ‘‘probably a minimum of $4
million to £5 million per show per year.”
The executive believes that **the half-hour
show NBC is doing won’t cost appreciably
less than ABC's hour’” At CBS, Night-
watch alone reportedly has a $10 million
budget.

Affiliates too, as demonstrated by the
80% or greater clearance levels for the
three new shows, generally are willing to
make a financial commitment. That can
range from the additional costs of running
a siation with a longer broadcast day 1o in-
creasing local efforts to mateh those of the
network. Should a major-market affiliate
produce a local show before, after or be-
tween the early morning feeds, one esti-
mate of costs runs about $250,000 10
$300,000.

Not all the broadcast expansion efforts,
however, are network. At KSTP-Tv Min-
neapolis-St. Paul, the station has had a
local news show at 6:30-7 a.m. for the past
10 months. Ralph Dolan, vice president
and general manager, said KSTP-TV isn't
carrying ABC News This Morning because
“‘we think we can do it better locally.”’

The expansion of early morning news
comes during a time period when TV
usage is small but increasing. According to
A.C. Nielsen, 5.7% of TV households
were watching at 6-7 a.m. Monday-Friday
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on a per average minute basis during the
second quarter this year. That's about
4,650,000 homes. Usage was 4.8% during
the same quarter 1981, 3.8% during the
comparable 1980 period and 3.3% in 1979.

Interestingly, approval of the broadcast
expansion has come from the cable news
ranks. Ed Turner, Cable News Network
senior vice president, found it encouraging.
“Anything that enhances the public aware-
ness or cognizance of news helps us,” he
said. “Whatever they do increases the ap-
petite for our service.”

That’s because, Turner maintained, the
broadcast networks are principally in the
entertainment business whereas CNN's
‘‘sole product is news.”” ‘‘If Dan Rather
comes on with a bulletin . . ..”” Turner sug-
gested, “‘those interested in learming more
are going to tune in our prime news at §
p.m.”

Turner agreed with those who have sug-
gested that the expansion efforis of the
networks are a direct reflection of the com-
petition CNN and CNN2 afford. ‘*We’ve
forced them to realize that there's an ap-
petite for more news than they've been
providing,” he said.

Indeed, network broadcasters do
acknowledge various levels of competition
from cable and from other broadcasters.

Herb Dudnick, NBC Overnight execu-
tive producer, doesn’t say competition
spawned his new late night show but he
selieves it speeded up its entry. ‘I don’t
think there’s any question” that if CNN
wasn’t there, he said, ‘‘we wouldn’t have
done it as fast”’ Dudnick added, however,
that he has been told NBC was considering
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the idea of instituting a late night show
since 1978.

Richard Wald, ABC News senior vice
president, also denied that its early morn-
ing expansion itself was a direct reaction to
a competitive bandwagon. While ABC
pushed up the launch date of ABC News
This Morning so it could start head-on
with Early Today, Wald said that his net-
work had been looking into expanding
there for the past two years.

As for the reason that all three networks
are getting involved in expanded early
morning around the same time, Wald ex-
plained that once one has established a
strong presence, ‘‘it’s hard for someone
else to come in and do the same thing.”

NBC News President Reuven Frank
noted that the reaction of viewers to the
proliferation of news still is a question
mark. Now, he said, “*it’s too early to tell
... but we’ll find out over the next few
months.”

Wald added that any built-in viewer
limit for network news is ‘*at the moment
unknown.” But he did stress that there is a
*‘clear appetite for news in the morning.”
He said that ABC is ‘“‘investing in the
future.”

From the station side, Fred Paxton,
NBC affiliates chairman, said *‘l don’t think
the public has had enough news
yet.” But he said that the degree of accep-
tance for late night, in particular, should
vary depending on the market.

Paxton also believes that affiliates might
be more willing to take a chance on net-
work expansion in the early morning and
late night because it’s in the news area. He
said a station generally is a ‘‘little more
reluctant to turn down a newscast than it
would an entertainment program™ be-
cause news is seen as having ‘‘more social
value.”

Regarding the new programs, network
executives claimed that their entrance
went smoothly. NBC's Frank said that dur-
ing the first days there were fewer prob-
lems than expected and the enthusiasm of
the staff was extremely high, considering
their working hours.

Those on-iine didn’t see any problem
with the hours. Jane Pauley, now of both
Today and Early Today, said that it has
meant her getting up about a half hour
earlier, between 3:30 and 4 a.m. Pauley
said that Monday and Tuesday were
“somewhat hectic™ but then *‘everything
went smooth as silk.”

Steve Friedman, executive producer of
both NBC early morning shows, joked that
the new show has a salutary effect on the
veteran broadcast. ‘‘lt will get a lot of the
staffers awake before they do Today.”

Bob Frye, executive producer of ABC
News This Morning and news on Good
Morning America, mused that the early
morning hours haven’t affected staff
members because they are ‘‘profes-
sionals” and ‘‘insomniacs.”’ In a more
serious vein, he claimed that hours no
longer seem to matter because with con-
tinuous news gathering ‘‘this business has
become so divorced from the clock.”

Battlie of the bucks

Democrats and Republicans
begin media activity in
preparation for fall elections

Democratic party officials in Washington
last week used a lot of if’s and hopefully’s
when they 1alked about a media campaign
to aid their Senate and House candidates
in November. Their Republican counter-
parts, on the other hand, talked with
pleasure about a commercial now running
that is driving Democrats up the wall, and
said there would be more of the same in
the months ahead.

It all comes down to money. The Repub-
licans have it and the Democrats don’t.

William Greener, director of com-
munications for the Republican National
Committee, said “‘the party and its entities
will spend $10 million in helping candi-
dates with institutional ads that promote
the party.”’

Bob Neuman, director of communica-
tions for the Democratic National Com-
mittee, said, **We hope to have $2 million.
We're still raising it.” A spokesman for the
Democratic Congressional Committee,
Evan Zeppos, said that group has some-
thing less than $250,000 to spend, but is
hoping to raise more. And an official of
the Democratic Senate Campaign Com-
mittee answered with a single word—
“‘none”’—when asked how much that
organization planned to spend on media to
aid candidates.

Individual candidates, of course, are
raising and spending their own campaign
funds, but with the hope or expectation
the national party will supplement their
efforts.

in the case of the Democrats, the opera-
tive word is hope. Neuman talked of plans
premised on the existence of what would
be at best a tight budget. He said a spot
buy is being designed that would avoid the
networks and ‘‘draining, big-market’’
purchases of time.

The best estimate he could give as to the
size of the effort to be made was that the
party will buy time for television spots in
“‘between 20 and 35 markets.”” The final
decision depends not only on finances
available but also on targeting decisions—
where could the party get *‘the best bang
for a buck,” in terms of vulnerability of a
Republican incumbent or the availability
of a vacant seat. The Democrats do not yet
have a commercial ready to roll; but it
would be institutional in nature, boosting
the party, and, Neuman said, designed *‘to
reinforce individual campaigns, not inter-
fere with them.”

Zeppos said the question of whether the
Democratic congressional committee pro-
duces and places ads to help congressional
candidates ‘‘depends on money.” If suffi-
cient funds above the present
$200,000-$250,000 are raised in the next
few weeks, the party will buy time on a
regional basis. Participation in 80 races—
out of 435—is the committee’s goal. Zep-
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pos said if the committee does produce
commercials, they would be of the institu-
tional variety, but with 10 seconds left
open for a “‘wraparound’’ piece by in-
dividual candidates—a device the Repub-
licans have used.

The Democrats, incidentally, did not do
as well as they had hoped in their use of
Ted Turner's superstation, WTBS(Tv)
Atlanta, to reach cable systems around the
country with a partisan program combined
with an appeal for funds (BROADCASTING,
May 31). Neuman said $60,000 was raised
and 1,100 new names added to the list of
potential contributors. ““I thought we'd do
better,”” Neuman said.

The Republicans will get a free ride on
Turner’s station in August, not that they
seem to need it. Greener said $1 million is
being spent to run the commercial the
Democrats find so objectionable, one that
credits President Reagan with a Social Se-
curity benefit increase that was granted in
accordance with established law.

Greener said the spot is running in 58
markets and will soon be shown in another
32. The ad, the idea of Representative Car-
roll A. Campbell Jr. (R-S.C.), shows a
grandfatherly-looking postman making his
rounds and claiming 10 be ‘‘one of the
most popular people in town’” because he
is delivering Social Security checks that
“*contain the 7.4% cost of living raise that
President Reagan promised.”

A number of Democrats denounced the
ad as misleading and inaccurate, since the
increase was mandated by law to take
effect on July 1. Representative Claude
Pepper (D-Fla.), chairman of the House
Commitiee on Aging, said Reagan ac-
tually tried to delay the increase. And
deputy White House news secretary Larry
Speakes on Thursday acknowledged that
the President on three separate occasions
did propose adelay of up to three months.

Still, the Republicans were unimpressed
with the complaints. ‘‘Claude Pepper,”
Greener said, ‘*never told the truth.”

Pepper complained of the ad in letters to
the three networks asking them not to run
it. However, Greener said it is not being
offered to them. He said it is **easier™ to
place the ad on a spot basis.

The ad replaces one in which actors
portrayed former President Carter and
House Speaker Thomas P O’'Neill (D-
Mass.) and sought 10 make the point past
Democratic policy is responsible for the
country’s present economic woes {BROAD-
CASTING, May 24). According to some re-
poris, the ad was pulled because top Re-
publican officials found it objectionable.
Greener, however, said the ad ‘‘ran its
course.”

And once the postman ad runs its,
Greener indicated, there will be additional
ads coming out to promote the Republican
cause and knock the Democratic. **We'll
have all kinds of stuff out there before
election,” Greener said.

With $10 million in the bank, his con-
cern was where to spend the money, not,
as in the case of the Democrats, how to
raise it. m}
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Quotations from the chairman

In an article for the ‘Texas

Law Review, Mark Fowler and
aide Dan Brenner spell out

the philosophical rationale

for the marketplace approach
and against a public trusteeship

For the 14 months that he has been chair-
man of the FCC, Mark S. Fowler, in
speeches, in congressional testimony and
in written opinions, has been making a
case for a new direction for government
regulation of broadcasting—for replacing
the trusteeship model now in effect with a
marketplace approach. In a 50-page article
in an issue of the Texas Law Review due
out next month, Fowler and his legal
assistant, Daniel L. Brenner, offer what is
intended as the basic intellectual and legal
undergirding for that argument.

They contend that the marketplace ap-
proach, virtually by definition, assures that
the public interest will be served, as com-
manded by the Communications Act, and
that broadcasters’ First Amendment rights
will be observed. Such an approach, they
say, is long overdue in light of the competi-
tive challenges from cable television and
other providers of video service.

And in the process, they discuss the
arguments for and against a Spectrum
fee—without taking a position on the
issue—and a proposal that public broad-
casting be assigned the kind of programing
responsibilities they say the First Amend-
ment forbids government from imposing
on commercial broadcasters.

The basic argument they make in the ar-
ticle is that ‘‘Communications policy
should be directed toward maximizing the
services the public desires. Instead of
defining public demand and categories of
programing to serve this demand, the
commission should rely on broadcasters’
ability to determine the wants of their au-
diences through the normal mechanisms
of the marketplace. The public’s interest,
then, defines the public interest. And in
light of the First Amendment’s heavy
presumption against content control, the
commission should refrain from insinuat-
ing itself in program decisions made by
licensees.”

The authors must buck a considerable
amount of law and policy accumulated
over the years, at least since the Radio Act
of 1927, predecessor to the Communica-
tions Act of 1934, was enacted. As they
note, Congress from the beginning chose
to ignore market forces in determining
grants of exclusivity to the spectrum. And
in reserving a portion of the spectrum for
radio and later television, they add, Con-
gress committed “‘the original electromag-
netic sin.”’ Broadcasting was to be entitled,
as a matter of right, to a number of chan-
nels, regardless of what the marketplace
would have mandated.

The authors note also that the public
trustee concept--under which broad-
casters are licensed to serve in the public

interest—goes back to the earliest days of
radio regulation, in the early part of the
20th century. And the consequence of
abandoning marketplace arrangements,
they say, has been *‘a tension, both in First
Amendment and economic terms, that
haunts communications policy to this day.’

They cite the programing obligations the
commission over the years has imposed
on broadcasters—obligations the courts
have upheld. (The commission is more
than ‘‘a traffic officer, policing the wave-
lengths to prevent stations from interfer-
ing with each other,’ Justice Felix Frank-
furter wrote in NBC v. United States, in
1943. The Communications Act ‘“‘puts
upon the commission the burden of deter-
mining the composition of that traffic.’’)

Fowler Brenner

““In short, by abandoning a
marketplace approach in
the determination of
spectrum utilization, the
government created a
tension, both in First
Amendment and economic
terms, that haunts
communications policy to
this day.”

And they cite as well the policies the com-
mission has adopted to protect broad-
casters from competition, from new appli-
cants as well as new technologies, such as
cable television, and the rules requiring
commission approval of station sales.

In the authors® view, the arguments ad-
vanced over the years for ignoring the
marketplace approach in broadcast regula-
tion have no logical basis. Spectrum scar-
city has always been cited as the principal
justification for restricting broadcasters’
First Amendment rights. But, the authors
say, ‘‘scarcity is a relative concept even in
the context of the limited spectrum ear-
marked for broadcast use.”’ They note that
additional channels can be added simply
by reducing the bandwidth of each chan-
nel, and add: *‘Technology is an indepen-
dent variable that makes scarcity a relative
concept.”
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They also reject two other theories the
high court has used—‘‘prior grant” and
“‘impact.”” And in dealing with both, they
invoke the marketplace approach as part of
their rebuttal.

The first holds that since the govern-
ment has benefited incumbent licensees
with a ‘‘prior grant™’ of a license to broad-
cast, it may regulate some aspects of the
conduct of those licensees in order to
guarantee the best service to the public.
But, the authors say, ‘‘this reasoning leads
equally well to a market approach to broad-
casting as to the trustee model, because it
does not follow that the government must
affirmatively regulate licensee conduct.”

The second was used in the opinion
affirming the commission decision, in the
Pacifica case, in 1978, that broadcasters’
use of indecent language on the air at a
time when children might be listening
could be cause for punishment. *‘In a free
marketplace,” the authors say, ‘‘whether
broadcast or print, advertisers or subscri-
bers will not eagerly support materials
delivered on the air or on the doorstep that
are as likely to offend as to attract potential
customers. Similarly, there is no reason to
assume that the commission is a better
clearinghouse for passing judgment on
programs than the advertisers or subscri-
bers who support them.”

Fowler and Brenner did not find it
necessary to attempt to counter every
decision issued by the Supreme Court. A
recent one, WNCN Listeners Guild, is said
to provide support for their basic argu-
ment. For in that opinion, issued last year,
the court affirmed the commission’s
determination to let the marketplace
govern radio broadcasters’ choice of enter-
tainment format. ‘' The court found no in-
consistency between the First Amend-
ment and the commission’s format policy
statement, which concluded that the
public interest in radio is best served by
promoting diversity in entertainment for-
mats through market forces and competi-
tion among broadcasters,” the authors say.

The authors find support in WNCN, also,
for their effort to cast in a new light one of
the Supreme Court decisions that appears
most at odds with the marketplace ap-
proach they favor—the Red Lion decision,
issued in 1969, which affirmed the com-
mission’s fairness doctrine. 1ts assertion
that ‘‘the right of the viewers and
listeners, not the right of the broadcasters
...is paramount’ ever since has served as
a rallying cry for citizen groups seeking ac-
cess to broadcasters’ facilities.

The authors’ initial attack on that por-
tion of the decision is frontal. *‘It should
be noted that the language of the First
Amendment protects the right of speech,
not the right of access to ideas or even the
right to listen,”’ they say. Even assuming a
protected right of access to ideas, they add,
*“it is illogical to assume that broadcasting,
and broadcasting alone, is the exclusive
area for the exercise of this right, as the
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language of Red Lion might suggest.”

Then, they look to WnCN. For even
assuming that the right ot access to ideas is
more pronounced in broadcasting than in
other media, the authors say, the court in
the format case ‘‘rejected the c¢laim that
the commission’s laissez-faire policy
toward radio format changes conflicted
with the First Amendment rights of
listeners under Red Lion.”” The court,
they say, ‘‘found that a station’s format
choice generally would reflect listeners’ in-
terest in a market and, therefore, would be
consistent with the First Amendment
heirarchy in broadcasting.”

The marketplace approach does more, in
the authors’ view, than *‘enforce the para-
mount interests of listeners.’” It is crucial
10 bringing to life the authors’ vision of
broadcasters’ First Amendment rights.
That interest, they say, is, “‘or should be,
coextensive with the First Amendment
right of the print media, regardless of
whether thevpublic is best served by its
uninhibited exercise.”

How does the government get from here
(the trusteeship model) to there (the
marketplace approach) ?

To some degree, steps listed in the arti-
cle have been taken, at least in radio~—
elimination of content and advertising
restrictions. The authors also propose con-
gressional repeal of the fairness
doctrine and equal time law (as the com-
mission has urged) and the commission’s
abandonment of the antitrafficking rule,
as seems likely this summer. And, as
Fowler has promised will occur, the
authors say the commission should con-
sider abolishing rules limiting entry, or
restricting growth by existing or new play-
ers, in the video fields.

But the most expeditious manner of in-
troducing the market approach to broad-
casting, the authors say, would be to grant
existing licensees ‘‘squatter’s rights’ to
their frequencies. Those rights, they add,
flow “*from the reasonable expectation of
renewal that licensees presently enjoy for
satisfactory past performance.”” They say
the next step would be ‘‘to fully deregulate
the sale of licenses.”

One dilemma the authors face in mak-
ing their argument for a marketplace ap-
proach is that it leads to consideration of a
spectrum fee, an issue on which the broad-
casting industry is divided. The National
Association of Broadcasters is firmly op-
posed while the National Radio Broad-
casters Association is in favor, provided
the fee, in effect, buys deregulation and a
50-year license (BROADCASTING, July 5).

Fowler and Brenner do not take a posi-
tion on the issue. They say that, under
deregulation, the question of the broadcast
license’s value as a property right ‘‘be-
comes inescapable’” So do the questions
of who should receive the value ‘and
through what mechanism it should be dis-
tributed. And they say ‘“‘a spectrum fee is
economically attractive because it puts a
price on a major input of doing business in
broadcasting, the method of distribution.”
But they also say any fee in excess of the

**The market approach
could be most
expeditiously introduced to
broadcasting by granting
existing licensees
‘squatter’s rights’ to their
frequencies. These rights
follow from the reasonable
expectation that licensees
presently enjoy for
satisfactory performance.”

services rendered by the FCC is “*bound 1o
be somewhat arbitrary and lead to new dis-
tortions in the market.”

Thus, they say, justification of a
spectrum fee depends ‘‘less on its eco-
nomic merit and more on how one views
the relative equities of a deregulated
broadcast environment against a spectrum
fee that is likely to be somewhat arbitrary.”
In any case, they say that deregulation
‘*does not necessitate a spectrum fee, nor
does it exclude it”’ and add: ‘‘Ultimately,
Congress must decide whether to impose a
fee based on its perception of what rights
are involved by the grant of exclusivity.”

Public broadcasting poses additional
problems for those urging a marketplace
approach to broadcasting. The authors say
that reserving frequencies, ‘‘including
valuable VHF frequencies, for noncom-
mercial activity distorts the marketplace
and deprives noncommercial operators of
even the indirect reverberations of con-
sumer demand that advertisers provide.”
And they ask whether—as some have
urged—revenues from a spectrum fee
should be used 10 finance public broad-
casting. The authors say it may seem ‘‘in-
congruous to require broadcasters to fi-
nance a government-sanctioned competi-
tor”’

In the authors’ view, the preservation of

‘‘Instead of defining public
demand and categories of
programing to serve this
demand, the commission
should rely on the
broadcasters’ ability to
determine the wants of
their audiences through the
normal mechanisms of the
marketplace. The public’s
interest, then, defines the
public interest.”

Broadcasting Jul 12 1982
31

public broadcasting is not a given. They
say Congress should clarify the purpose of
the system’s licensing function—*‘either
ratify the mission of public broadcasting in
the overall scheme for the reserved broad-
cast spectrum or return its frequencies for
reassignment to face the rigors of the
marketplace.”

But, the authors suggest, there could be
a payoff for commercial broadcasters in the
preservation and financial health of public
broadcasting. They say that since the FCC
decided initially ‘‘to distort’* the market
by reserving a number of channels for
broadcasting, ‘‘it follows that Con-
gress can make some provision for pro-
grams that might not find their way on the
air through market mechanisms.” The
authors refer specifically to locally origi-
nated programing, ‘‘experimental pro-
graming,” ‘‘age-specific’” programing and
programs available for those seeking ac-
cess to the airwaves. Thus, the authors say,
commercial broadcasters would be free to
pursue commercial objectives, ‘‘without
lingering trusteeship obligations,” while
“‘noncommercial broadcasters would have
a clear mandate to provide services alter-
native to, not duplicative of, the types of
programing available over commercial
channels.”

And where the authors cite the First
Amendment as reason for barring govern-
ment from interfering in the content of
commercial broadcasting, they suggest
that the same amendment would support
interference in the programing of non-
commercial broadcasting. **Because public
broadcasters are government funded,”
they say, ‘‘it is more likely that their denial
of access to individuals would constitute
state action for First Amendment pur-
poses. (The authors recall in a footnote
that Justice William O. Douglas, in a con-
curring opinion in a 1973 case involving
CBS, said that editorial activities by public
broadcasters constitute state action and
that a denial of access would involve a vio-
lation of the First Amendment.)

But ‘‘the most significant point about
fees and pubiic television, in economic
terms”’ the authors maintain, ‘‘is that
there should be no quid pro quo in ex-
change for adoption of a marketplace ap-
proach.”’ That approach, they insist, does
not depend for its validity of effectiveness
on the existence of a fee or of a protected
public broadcasting system. Congress,
they say, ‘*should separate the fate of the
marketplace approach to broadcast regula-
tion’” from such questions.

But for all of their concern about the
trusteeship model of regulation, the
authors concede the results have not been
disasterous. They say that ‘‘the American
system of broadcast service generally com-
pares well with’* systems in other coun-
tries. And, despite content-oriented rules
and protests lodged against commission
actions, ‘‘the commission’s actual impact
on programing has probably been slight.”
And while there have been ‘‘some close
calls, ... the commission’s bark has been
worse than its bite.’ ]
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HARRIS AM STEREO. ..
CLEARLY THE WINNER

It's AM stereo decision time—the
most important decision AM
broadcasters face in the 1980s.

Deciding which system your station

For more information, contact
Harris Corporation, Broadcast
Division, P.O. Box 4290,
Quincy, lllinois 62305-4290,
Phone 217-222-8200.

will adopt is certainly not easy.
Rumors and rhetoric won't help you
pick the right system; facts will.

Here are the facts:

A
s £
-
]
Harris Yes 18 kHz Total Very No Yes Yes Yes
Low
Belar No 7.5kHz Noné High Yes Yes No No
Kahn No 5 kHz Paoor High Yes No No No
Magnavox No 7.5kHz None High Yes Yes No No
Motorola No 7.5kHz Poor High Yes Yes No No

Select the Harris Linear AM Stereo System

H HARRIS




Announcing a Program and Positions
in Communications Policy Studies

in Washington, D.C.

The Annenberg Schools of Communications (University of Pennsylvania and University of
Southern California) are extending their programs through a facility in Washington, D.C. The new
program will concentrate on teaching and research in communications policy and related areas.

Faculty will be memoers or affiliates of the existing faculties and degree candidates will be
regular students of the existing graduate programs of one of the two Annenberg Schools.

The extended program, complementing the resources of other Washington-area universities, will:

s offer graduate credit work in communications policy, including
internships for degree candidates;

present professional development opportunities for persons
employed in communications regulation, management, and other
policy-related activities;

offer faculty from the U.S. and other countries academic
development opportunities in a world center of communications
policy activity;

¢ conduct research in communications policy, broadly conceived.

A joint committee of the two Schools is conducting a search for staff including the head of the
program, a director of professional studies, and other positions still to be designated. The
allocation of responsibilities to these positions is still somewhat flexible, depending on the
combination of skills of the persons filling the positions.

In general, the head of the program, who reports to the two Annenberg School deans, will
provide principal leadership for the program; heip design, supervise and teach courses; work
closely with other administrators and faculty in developing program activities, actively participate
in research, and report on the execution of program activities. The head of the program should be
a senior scholar with substantial academic and professional experience in communications policy
studies.

The director of professional studies (tentative title) will work with representatives from
government and business in designing workshops, institutes, and other activities for professional
development. Advanced academic qualifications and professional experience in communications
policy roles are required.

Send expressions of interest, curriculum vitae, publications list, and names (but not letters) of
referees as soon as possible but not later than August 10th to:

George Gerbner, Dean or  Peter Clarke, Dean
The Annenberg School of Communications The Annenberg School of Communications
University of Pennsylvania University of Southern California
Philadelphia, PA 19104 University Park

Los Angeles, CA 90007

The University of Pennsylvania and the University of Southern California are Equal Opportunity Employers.
Minorities and women are encouraged to apply.




opecialaReport

A look at cable franchising in the top 30 markets in the summer of 1982 shows a
diverse pattern of progress. In the past six months, Denver (Mile Hi) and
Milwaukee (Warner Amex) have granted franchises and awards in Chicago,
Sacramento, Tampa and the suburbs of Los Angeles and Washington are
expected by year’s end. But marked progress is not universal. Cleveland, St.
Louis and the city of Washington trudge along, still in pre-RFP stages. New
York is virtually at a standstill and St. Paul and parts of Los Angeles are taking
a step forward by first taking two steps back. Everywhere else cable is busy
building, rebuilding, upgrading and otherwise wiring America. A report on
what’s happening nationwide begins on page 38.
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1. New York O After the initial targeting of
applicants for franchises in New York's four
outer boroughs last December, contract
negotiators for the city had hoped to have the
entire process wrapped up by early spring. But
with initial demands set forth by the city that
have been perceived largely as unrealistic by
the cable companies involved, and with
Cablevision Systems’ refusal so far to take afl
of the Bronx and a portion of Brooklyn while
being excluded from the more affluent
boroughs of Queens and Staten Island, the city
is no closer to consummating the process than
it was six months ago. "The goal has always
been 'tomorrow. " said one city official involved
in the process, but at this point, “nobody knows
when ‘tomorrow' [will arrivel” The talks are
simply at a “standstill" he said.

In addition to Cablevision, five other cable
companies have been targeted for one or more
franchises.

8 Warner Amex —Brooklyn, Queens and
Staten Island

B American Television &
Communications—Queens

B Cox— Staten Island

& Vision Cable—Staten Island

8 Queens Inner Unity Cable—Queens

In recent months, the city repeatedly has
made clear it is determined to see that all of
the boroughs are franchised during this round
and has even suggested the possibility of a
consortium of targeted bidders to wire the
Bronx, in the event Cablevision withdraws from
the process, or perhaps as part of a deal to
keep Cablevision from bowing out, as
Teleprompter did out of dissatisfaction with the
franchise areas initially targeted to it
(BroabcasTing, Dec. 7, 1981).

[m]
In suburban Connecticut, the state Department
of Public Utility Control awarded the Fairfield
county franchise to Cablevision of
Connecticut about a year ago. That company
is owned by Chuck Dolan (chairman of
Cablevision Systems), Scripps-Howard
Cablevision Corp., and several local entities.
Still pending are four court appeals
challenging the award by losing bidders
including Selkirk Communications {subsidiary
of a Canadian-based MSQ), Fairfietd County
Cable Communications (Storer), and two
locally controlled groups, Sunshine Cable
Services and Community Cable Services.
Among the charges are that DPUC viotated its
own guidelines by allowing Cablevision to
amend its application repeatedly after the
imposed Aug. 24, 1979, deadline while other
applicants were prohibited from doing so. The
overall superiority of Cablevision's proposal
also is being challenged.

Nevertheless, the DPUC and Cablevision of
Connecticut are proceeding with plans to build
the proposed 400-mhgz, 52-channel cable
system. Inaugural service will begin later this
summer in Norwalk, Conn., after construction
of the tirst 100 miles of what will be a 1,740-
mile system, scheduled to be completed by
the end of 1983.

2. Los Angeles O Los Angeles remains a
mixed market in cable penetration, with some
neighborhoods now entering their second

decade with cable service, others just
beginning to build and most still unwired. City
ha!l has toughened its stand on several key
cable issues in recent months, imposing fines
on two companies that have failed to meet
construction deadlines {"Cablecastings.’ July
5) and establishing a policy under which new
franchise holders will be assessed daily fines if
they fail to meet timetables. The city's
Industrial and Economic Development
Commission formed a special task force last
fall to review its franchising process and in
April hired Howard Gan of the Washington-
based Cable Television Information Center
(CTIC) to make recommendations on possible
changes in existing policies. The consultant’s
report is expected to be completed by the end
of 1982, Several Los Angeles city council
members have proposed rewriting the 1927
ordinance under which the city’s cable
systems are currently regulated, in anticipation
of the January 1987 expiration of all Los
Angeles franchise agreements.

The city council has awarded two of four
remaining franchises since the first of this year.
In January, Buena Vista Telecommunications, a
local, Latino-owned company, was awarded
the 24,000-home Boyle Heights franchise.
Buena Vista, which holds smaller franchises in
several Los Angeles suburbs, won the right to
build a 54-channel system on the condition
that it submit assurances that it can raise the
$3.85 million city officials estimate it will take
to build the system.

In April, the council assigned the 27,000-
home Harbor-Wilmington franchise to Colony-
Harbor Cablevision Inc., 80% owned by the
Providence Journal Newspaper Co. of Rhode
Island. Eight local partners own 20% of the
company, which predicts it will builda 116-
channel system by early 1984.

During mid-May, the council rejected the
bids of two companies vying to build the
210,000-home south central franchise.
Councit members voted 9-4 to reject proposals
submitted by Community Telecommunications
Inc. and South Central CATV Associates. The
council set a nine-month deadline for receipt
of new bids, arguing that neither firm had
convinced the council it had the estimated $24
million needed to build the system. Both
companies are controlled by groups of local
black investors. {The district contains a large
black population.)

The city tossed out bids to build the
160,000-home East San Fernando Valley
franchise in December 1980, and rescinded its
December 1981 award to Teleprompter {now
Group W Cable) after questions surfaced over
the involvement of a local magazine publisher
and Teleprompter. Group W is now competing
against United Cable, East Valley Community
Cable Inc. (72% controlled by Canadian-owned
Cable America), ATC Cablevision of East San
Fernando Valiey (80% controlled by Time Inc.),
Los Angeles Entertainment & Information Inc.
(60% held by Harte-Hanks Communications

Inc.), Storer Cable TV and Tribune Cable
Communications of Los Angeles. A city
consultant has ranked Valley Cable, which
already holds the West San Fernando Valley
franchise, as its first choice in the bidding. A
city councit decision on the award is expected

Broadcasting JW 12 1982
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by the end of the year.

Valley Cable and CommuniCom, former Six
Star Nielson Cablevision, were fined a total of
$152,000 in June for failure to complete
construction of their franchises on schedule.
CommuniCom is building the 300,000-home
Hollywood-Wilshire franchise and Valley Cable
has about 160,000 homes in the West Valley
franchise. Construction of both systems was
held up this spring when the city-owned
Department of Water and Power placed a
moratorium on hook-ups to its poles, after
inspectors alleged numerous infractions
of local regulations. The four-month
moratorium was lifted in April.

Several area suburbs have been the scene
of other franchise activity. In June, the Long
Beach city council approved assignment of
that city's franchise to a joint between Times
Mirror Cable and Knight-Ridder Newspapers.
The proposed 90-channe! system will serve
160,000 homes. Both companies have smaller
franchises in the Long Beach area.

Also in June, the city of San Fernando
granted its 5,600-home, 54-channel franchise
to Valley Cable TV. The city is an enclave,
adjacent to the East San Fernando Valley
franchise 1o Los Angeles.

In Pasadena, city officials plan to award the
42,000-home franchise in October to one of
three bidders. Group W Cable, Tribune Cable
and locally-owned Falcon Cable TV are
competing for the city. A local citizen group is
pushing for a cooperatively-owned system.

Group W Cable has recently been awarded
the city franchise for Torrance, with 16,000
homes, and Santa Ana, with 66,000 homes. In
Santa Monica (Group W Cable [formerly
known as Theta Cabie] has the system in that
city) the city attorney's office is protesting the
FCC's approval of Teleprompter's purchase by
Westinghouse and investigating the possibility
that the city’s franchise agreement with Theta,
negotiated in 1977, was breached by the sale.
The franchise granted by Santa Monica is set
to expire in 1987. Group W Cable also has
been awarded city franchises for smaller Los
Angeles-area suburbs of South Gate,
Hawthorne. £l Monte and Gardena.

3. Chicago O The request for proposal (RFP)
is out and by Aug. 31, it will be known what
companies are vying for the five franchises the
city has set up. An indication of applicants may
be found in the city register, in which
companies operating in the city are required to
register. Seven MSQ's and two local
companies are on the list: TCI, Continental,
Cox, Cablevision Systems, Group W,
Multimedia, Cross Country, Satellite
Communications Inc., and Chicago
Community Cable Co-op. Malarkey Taylor &
Associates will evaluate the bids by 33 criteria
but will make no formal rankings or
recommendations. The companies will be
allowed to respond to the consultant's report.
The city's cable office also will present an
evaluation, public hearings wilt be held and the
cable TV subcommittee, chaired by alderman
Edward Vrdolyak, will make the final
recommendation to the 50-member city
council. The council is expected to act on the



Just one of 195 fascinating
half-hours coming this Fall on
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OPTION B
QUINTUPLE FRANCHISES
COMMURNITT AREAS

Chicago's five franchise areas

franchises by the end of this year.

The city is divided into “individually
economically viable areas," according to city
cable administrator John McGuire, a move that
was taken in response to the multiple
franchise situation in New York, where
Cablevision Systems, saddled with less
affluent boroughs and excluded from more
affluent areas, has threatened to pull out of
contention. For cable to thrive in Chicago,
McGuire said, it "needs profitable franchises.
The five franchise areas range in size from
188,000 homes to 271,000. In the suburbs,
Cablevision Systems (173,000 homes, 26,200
subscribers), Cablenet (135,000 homes),
Metrovision, Warner and Centel are among the
MSQ's with large portions of homes under
franchise.

4. Philadelphia O Four to one to four.
Philadelphia has come full circle in its cable
decision making. The city had divided itself
into four cable franchises and had accepted
bids for them from several companies. Butin
the summer of 1981, Mayor William Green
threw out the bids, deciding that none was
state-of-the-art and that there should only be
one franchise. He submitted enabling
legisiation to the council specitying one
franchise, despite strong opinion in favor of the
four-franchise approach among the
councilmen. According to Joseph Hartigan, an
aide of Councilman Francis Rafferty, chairman
of the council committee charged with cable,
the councilmen feit that four smaller, more
manageable franchises would attract more
bidders and give minority-controlled
companies a chance to compete. (A single
franchise would include some 600,000
homes.) The councilmen prevailed, amending
the legislation last May to allow for four
franchises. Because there has been some
dispute about the original boundaries between
the tranchises, Hartigan said, the lines have
been redrawn so that each franchise has about

150.000 homes. The council 1s expected to
adopt the revised bill July 29. An RFP should
go out within two weeks, he said, with bids due
four months later.

5. San Francisco O Viacom continues with
its system upgrade and new build, scheduled
to be completed in 1988. By then all of the city
will receive 54-channel service (currently it
gets 35 channels). Viacom reports 64,000
subscribers, and 180,000 homes passed. The
city contains 315,000 homes. Across the bay,
Group W Cable operates a system in Qakland
(23,000 subscribers) but has to divest itself of
that system to meet FCC crossownership
requirements after buying Teleprompter last
year.

6. Boston O In March the city completed
contract negotiations with Cablevision
Systems, which was targeted for the Boston
franchise award in August 1981. The company
was issued a "provisional license,” under which
it is completing the necessary engineering
work (strand mapping, etc.) and is required to
get all of the other essential components in
place to construct the system as specified in
the franchise contract. The provisional license
expires on Dec. 31 at which time Cablevision
is required to have those components in place.
Then the company would be issued a final
license and construction would begin, with first
service starting about six months later. The
initial franchise period for the 250,000-home
area is 15 years.

Peggy Charren, head of the Boston-based
Action for Children’s Television has
been appointed co-chairman of the board that
will oversee the Boston Community Access
and Program Foundation, established in
accordance with provisions in the franchise
agreement and to which Cablevision will
allocate 5% of its annual gross revenues from
Boston operations.

Cablevision and Abetta Corp., parent
company of a Boston franchise bidder which
was disqualified in the early going due to
state-prohibited newspaper crossownership
interests, are currently negotiating an out-of-
court settiement. If the two can come to terms.
Abetta will not challenge its disqualification in
court or otherwise stall the Boston cable
process.

7. Detroitd The Motor City expects to release
an RFP next month. A seven-member cable
commission has replaced a cable advisory
commission and is fine-tuning the draft RFP
and ordinance. The chairman of the new
commission is the Rev. James Robinson, a
priest picked to avoid potential political
problems involved in the franchise process.
The city will take about six months to study the
bids (a single city system has been
recommended in the present RFP) along with
its consultant, probably CTIC, which has done
most of the city's work to date. The cable
commission will present a recommendation to
the mayor who in turn will make a
recommendation to the city council, which will
award the franchise. The city has 460,000
homes and contains 2,700 street miles.
Reports of one bidder in the city have
surfaced —a minority controlled group
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headlining some big names: former FCC
commissioner and NAACP Director Benjamin
Hooks, former National Basketball
Association star Dave Bing and Coretta King.
widow of the Rev. Martin Luther King Jr.

In the suburbs. a joint venture between
Tribune Cable and United won the franchise
rights for the 100,000 homes in Qakland
county. Other major MSQ's with systems won
or in operation in the suburbs include
Maclean-Hunter, Comcast, Booth. Continental,
Cox and Group W.

8. Washington O The city has passed a cable
ordinance bill, which is now awaiting the
signature of Mayor Marion Barry. The measure
then goes to Congress, which has 30 days to
act. At that point a design commission would
be set up to release an RFP within 90 days.
That would place an RFP release by the City at
late 1982, at the earliest. To date. one bidder
has voiced interest in the Washington
franchise, Black Entertainment Television
President Robert Johnson. Johnson has lined
up financial backing from two of the country's
largest MSQO's—TCl and Cox—1o vie for the
franchise.

The suburbs of the capital city, meanwhile,
are rolling along at a faster clip. Prince
George's county, Md., awarded franchises to
Storer (for the county's northern half) and
Metrovision (for the county's southern half).
Each area has about 100,000 homes. Eight
companies have applied for the 200,000-home
franchise in Montgomery county, Md.
Consultant Carl Pilnick's final rankings showed
Times Mirros, Tribune-United., Viacom and TCI
closely bunched as the top four bidders,
followed by Warner, First County Cable,
Cablevision Systems and Montgomery
Community, the final two tied for last. County
executive Charles Gilchrist will make the final
selection following recommendations by a
county cable committee and cable
coordinator. The award is expected this
summer.

In Virginia, the contest for Fairfax county has
heated up, with the county supervisors
postponing a decision between the two
applicants for the county's 200.000 homes —
Media General and TCI. Both companies have
hired local lobbyists, and the political pressure
that has been brought to bear contributed to
the postponement of the vote, now scheduled
for the last week of this month. Arlington
Telecommunications Corp. operates a cable
system in Arlington, Tribune Cable recently
acquired the Alexandria system and Warner
Amex operates a system in Reston.

9. Cleveland O The city “is seriously exploring
municipal ownership™ or at least the mayor and
his administration are, according to one of his
assistants. (The 21-member city council is
said not to be that anxious.) Overall, the city
remains in the preliminary discussion phase
for cable. Reports by CTIC and an accounting
firm outlining the options the city faces,
including municipal ownership, have been
completed. Among the MSQ's in the suburbs
are Viacom, Cox, Warner and Group W.

10. Dallas O The city is 22% wired by Warner
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Amex, which reports 6,500 subscribers. Initial
building occurred in the downtown and
problems with meeting construction deadlines
plus two fawsuits brought by satellite master
antenna television operators (one has since
been dropped) have complicated the situation
(BROADCASTING, April 19). Warner is building a
54-channel system for Dallas’s 400,000
homes. In Fort Worth, Sammons is building a
80-channel system for that city’s 160,000
homes.

11. Houston O Despite the unusual
circumstances surrounding the award of its
five cable franchises in January 1979 and a
pending antitrust law suit brought by a fosing
applicant, the nation’s fifth largest city is well
on its way to joining the universe. During 1978
five companies—four local firms and Storer
Cable—simply divvied up the city among
themselves and got a rubber stamp from the
city council. Affiliated Capital, a fosing
applicant, sued the city, the mayor and one of
the franchisees on antitrust grounds. A jury
awarded Affiliated $6.3 million in damages, but
the judge in the case set aside the decision.
Affiliated has appealed the judge’s action.
Soon after the awards were made, Storer
acquired control of one of the local companies
giving it a total of more than 212,000 homes in
two franchise areas, and Warner Amex Cable
Communications bought control of another
franchisee with nearly 170.000 homes. The
other two companies —Gulf Coast Cable
{273,000 homes) and Westland CATV Ltd.
{18,000 homes) —have so far retained control

franchises. It only seems a matter of time,
however, before Gulf Coast comes officially
under the Warner Amex banner. Warner
financed much of the construction of the Guif
Coast system and now operates the system.
Indeed, the Warner Amex and Gulf Coast
systems are essentially one. They are
interconnected and each fealures Warner
Amex's Qube service.

The only one of the franchisees to finish
construction is the smallest one. Westland
CATV Lid., which does business as Columbia
Cable TV, reports that its system passes all
18,000 homes in its franchise area and serves
about 7,000.

The other systems are in various stages of
completion. Warner Amex has finished 90% of
a system that covers the 170,000 homes of the
city franchises and another 45,000 homes in
the contiguous suburbs. Although there is a
more marketing to do, Warner said the system
now serves 50,000 homes. Storer has its
system serving its two city franchises about
haif built. Gulf Coast's system is 80%
completed and serves 65,000 subscribers.

12. PittsburghO The city of Pitisburgh is
Warner Amex Cable Communications territory,
but outside the city limits, it's mostly Tele-
Communications country. Warner Amex won
the city franchise in January 1980 and as of
May 30, according to the city, it had activated
381 miles of cable or nearly 44% of the total

system. The company's marketing department,

working hard 1o keep up with the builders, has
signed up 22,000 subscribers, (When the
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system is complete, it will pass about 170,000
homes.) Warner Amex is building an 80-
channel, two-way (Qube) system that is
scheduled for completion in August 1984,
TClI reports that it serves around 170,000
subscribers in the many boroughs and
townships that make up the Pittsburgh
metropolitan area. Most are served by classic,
low-capacity systems. Microwave links
interconnect all but one of the systems.

13. Miami O Things are going smoothiy in
Miami, according to cable officer, Clark Merrill.
Miami Cablevision, a joint venture of TC| and
locally owned Americable, has just begun
construction, stranding two of the B0 miles it
eventually will have in Miami. Americable is
renovating a building for its headend and local
office. The dual 54-channel system, plus
institutional loop, is scheduled to be
completed by November 1984, although
Americable, which is principally handling the
construction, believes it will finish the build by
March 1984, The company expects its first
subs on line by late August. Last July's
franchise decision initially caused a furor,
since Americable was ranked last among five
bidders by the consuitant. A compromise was
struck between the top-ranked bidder, TC1, and
Americable that produced the joint venture.

14. Minneapolis-St. PaulC The long-
standing franchise war in Minneapolis
between Rogers-UA Cablesystems and Storer
reached an end when the state cable board
approved a city ordinance that included
provisions for the two companies to split the
city in two, with each company's half running
adjacent to systems each has in the suburbs.
The city began the franchise process three
years ago, and, in that time, saw a number of
lawsuits, allegations of impropriety and
decisions by the city council and mayor that
were vetoed or overruled (BroaDCASTING. March
3, 1980).

In St. Paul, the franchise process has been
only a bit less tempestuous. The city originally
received seven bids —from Viacom, Warner,
Group W, Capcities, Cablevision Systems, an
ATC-Heritage joint venture and St. Paul Cable
Co-op. a local group. The city eventually threw
out all the bids and pursued municipal
ownership of the system. But a referendum on
the issue, which drew a heavy media
campaign from the cable industry opposing it,
was soundly defeated in April. It has left the
city back at square one, starting with
developing a new RFP

15. Seattle-Tacoma, Wash.O Viacom and
Group W Cable have operated systems in
Seattle since 1952 and 1961, respectively.
Viacom also has the franchise rights for
several suburbs of Seattle. Group W Cable has
operated a system in Tacoma since 1971.

16. Atlanta O Cable America, which bought
the city cable system from Cox two years ago,
has completed two-thirds of its construction
and reports 35,000 subscribers. The company
‘has been building much of the system from
scratch and has upgraded parts of the system
built earlier from 36 channels to 54. The
upgrade is scheduled to be completed by
September. Part of the franchise agreement
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calls for it to be renegotiated every two years.
Cable America is approaching its first
renegotiation. The company also has
substantial cable interests in the suburbs, with
30,000 subscribers among 78,000 homes
passed in an area with about 130,000 homes.
The company is still building that system.

17.8t. Louis T The city is stillin the
preliminary phases of franchising, having
passed legisfation it will use to award the
franchise. It now is advertising for bids for a
consultant to help the city develop and issue
an RFR it is hoped, by year's end.

18. Tampa-St. Petersburg, Fia.} Four cable
companies — Knight-Ridder, Cox, Storer and
Tribune Cable—bid for the city (BROADCASTING.
July 5). A recommendation will be made to the
mayor with the city council having final
approval, a move expected by the end of the
year. Group W has about 40,000 subscribers in
the system it operates in St. Petersburg.

19. DenverO Mile Hi Cablevision, a venture of
ATC, Daniels & Associates (each with 42.5%)
and local investors, is busy doing strand
mapping and construction walk-throughs
before actual work begins. That date has not
been set, pending negotiations between the
city and Mile Hi. One of the major tactors in
those negotiations will be the status of
challenges to the award. One petition has been
filed already with the city's election
commission and more may be on their way.
Should any petitions be accepted, the issue
could go on the fall ballot. The ghallenges by
Mile Hi opponents may help the company. The
longer the wait for a commencement date, the
more pre-construction paperwork Mile Hi can
get out of the way. It has 42 months to build the
110-channel system once a date has been set.

20. Baltimore O The city is "on the brink” of
issuing an RFE according to the cable office.
Cox, United, TCl and Maclean-Hunter have
staffed offices in the city since the process
began; Times Mirror has left town. Another
possible contender for the city's franchise is
Calvert Telecommunications. It holds the
franchise for Baltimore county, which all but
surrounds the city. Calvert has 220,000 homes
in its franchise area. It has already passed
133,000 and has 60,000 subscribers on line.
Most of that system's aerial construction will
be completed by Jan. 1, 1983. The company is
owned completely by local investors and, after
being awarded a franchise in 1973, has won a
10-year extension to its original 15-year
franchise. giving it rights until 1998.
Interconnection of the four headends of the
35-channel system is expected by fall.

21. Sacramento, Callf.0 The city and
county, working together on a cable franchise
agreement, found four companies responding
to their RFP—Cablevision Systems, Warner
Amex, Maclean-Hunter and a joint venture
between United and Tribune Cable
(BroADCASTING, March 22), Three days of
hearings on the proposals have been held, and
the first of two CTIC reports is due July 16, the
second three weeks later. The latter will rank
the company's proposals. Selection hearings
for the final award will begin in September.
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22.Indianapolis 0 ATC's subsidiary,
American Cablevision, has completed 220
miles ot 1,100 miles of plant it plans to lay in
Indianapolis. The city has 140,000 homes and
AC reports passing 24,000. The first
subscrbers for the 40-channel system went on
line last December. Construction is scheduled
to be completed in February 1984,

In what was formerly Marion county, but is
now a part of the city, Indianapolis Cablevision
has completed construction of 80% of its
system. IC, whichis 100% locally owned,
reports 37,000 subscribers among the 100,000
homes it has passed with its 35-channel
system. IC bought the franchise rights for its
portion of the city from the original franchisee
that won the system in 1966,

23. Portland, Ore.J Rogers Cablesystems
has completed construction of 17% of its
system in Portland: 160 miles out of a total of
940 miles that will be built. To date, Rogers
reports 8,300 subscribers among 20,750
homes passed. for an initial penetration of 40%.
The city has a total of 126,000 homes. Most of
Rogers’'s plant is aerial construction and the
company expects to finish the bulld before its
May 1984 construction deadline. Liberty
Communications, which has the franchise
rights for western Portland, counts 12,302
subscribers among 32,329 homes passed.

24. Hartford-New Haven, Conn.(J The big
story in the Hartford-New Haven market isn't
franchising —both cities have had operating
cable systems for some time. Hartford CATV, a
Times Mirror subsidiary. serves about 45,000
subscribers and Storer's New Haven operation
serves close to 25,000 subscribers. However,
after Times Mirror acquired the The Hartford
Courant, Conneclicut's Division of Public
Utilities Control ordered the company to divest
itself of either the newspaper or the cabie
syslem on media concentration grounds.
Litigation over that issue continues.

25. Phoenix T The cable news in Phoenix is
the construction race between Storer's
subsidiary, Camelback Cablevision, and
American Cable TV, owned Jointly by Times
Mirror (50%) and Bruce Merrill {(50%) the
original winner of the franchise. The city
awarded four franchises, whereby the
companies would apply for an engineering
permit to build quarter-sections of the city. One
company, Cross Country, sold the 75 miles it
laid to Camelback. Western Cablevision is
licensed to serve 26 square miles of the city
and has laid 143 miles to date. The remaining
304 square miles are left to Camelback and
American Cable TV. The cily has about
300,000 homes.

Camelback reports 448 miles of plant laid
and 1,500 subscribers among the 3,700 homes
it initially has marketed. It plans to build 1.000
miles, passing at teast 100,000 homes by
March 1984, when it is required to have
construction completed on its permits. In
addition to the city, Camelback has the
Iranchise rights for the suburbs of Mesa
(65,000 homes), Glendale (35,000 homes) and
Sun City {25,000 homes), in addition to smaller
towns.

American Cable has laid 510 miles of cable
and reports 7,000 subscribers on line.

American is building from five hubs and has
until December 1984 to complete its
construction. American reports more
overbuilding in Western territory to date than
Camelback. The licenses for Western and
American overlap; the company that gets there
first is, In effect, the winner. Both can wire
aerially or on the other side of the street if a
neighborhood is already wired, but as an
American Cable spokesman said, when
overbuilding occurs “as a rule, both companies
lose” With 3,000 miles in Phoenix to build,
American says it wants to bulld as much as
possible. Itis finishing its suburban builds in
Tempe, Paradise Valley and Chandler, where it
passes 54,000 homes.

26. Cincinnati O The city and suburbs are
almost all Warner Amex territory. With 42
communities and most of Hamilton county,
plus the city, Warner is viewing the area as one
giant system which will be interconnected
when all construction is completed. Warner
reports 46,000 subscribers in the city and
county to date. Each has about 160,000
homes. The city is about 25% wired and the
suburban system 80%. Construction In the city
is scheduled to be completed in February
1984.

27. San Dlego O Cox continues with its
upgrade of its system in San Diego, the largest
single cable system In the country with some
210,000 subscribers. In addition to the
upgrade to 54 channels, it has instituted a 300-
home pilot program of its two-way interactive

service, Indax. It offers home banking,
shopping, information services and video
games. The six-month pilot is being monitored
by AC. Nielsen

27.Kansas City, Mo.J ATC's subsidiary,
Amercan Cablevision, 1s nearing completion
of its 35-channel build there. Bob McGill,
system manager, reports 1,080 miles of 1.336
miles of plant has been laid. That represents
125,000 homes passed, which will rise to
160,000 homes when construction is
completed by August. McGill reports about
40% penetration or about 38,000 subscribers
for Kansas City, Mo, plus 13 other smaller
systems inthe area. Communications Services
and Wyandotte Cablevision have franchise
rights for the smaller portion of Kansas City
located across the river in Kansas.

29. Milwaukee O Warner Amex won the
cable franchise for Milwaukee last month,
defeating a city utility committee
recommendation of Viacom in the process.
The mayor has cleared the way for negotiations
to begin between the city and Warner. The
MSO will build a 108-channel system passing
252,000 homes.

30. NashvllleC Viacom Communications is
nearing the half-way point in its construction of
its 35-channel system in Nashville (187,000
homes). Joe Foster, director of the city's
telecommunications departmeént, reports
penetration is about 46%, putting subscribers
at around 40,000. The system is scheduled to
be completed In November 1984.
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Goldwater presents revised version of cable bill

Substitute for S. 2172 draws ire
of National League of Cities,
endorsement of cable industry

The National League of Cities has op-
posed the revised version of a bill to
reform regulation of the cable TV industry
(S. 2172) on the grounds it would pre-
empt far more of the authority of local
regulators than would the original version,
which the NLC also opposed. At the same
time, the National Cable Television Asso-
ciation, which had expressed serious reser-
vations about the original bill, has en-
dorsed the new version and pledged to
*‘strongly support it.”

The revised bill, made public a little
over a week ago (BROADCASTING, July §5),
is to be offered as a substitute for the origi-
nal when the legislation goes to the Senate
Commerce Committee for markup, proba-
bly in the next few weeks. Communica-
tions Subcommittee Chairman Barry
Goldwater (R-Ariz.), who introduced the
original bill, will offer the substitute
amendment and is so far the only member
of the Commerce Committee known to
have endorsed its provisions.

Republican and Democratic staffs of the
Commerce Committee had tried for
several weeks to draft a bipartisan
substitute to S. 2172, but negotiations
failed.

A spokesman for Democratic leaders of
the committee, who had introduced their
own cable bill (S. 2445) shortly after Gold-
water introduced his original bill, called
the revised version ‘‘entirely Senator
Goldwater’s”” The authors of S. 2445,
Senators Howard Cannon (D-Nev.) and
Ernest F Hollings (D-5.C.), are ranking
minority members of, respectively, the
Commerce Committee and Communica-
tions Subcommittee.

In what may be its most important
change, the revised Goidwater bill would
require a city or state 1o renew a cable
operator’s franchise if it finds that the
operator ‘‘has substantially complied™
with the terms of the existing agreement
and applicable laws, that there has been no
“‘material change in the legal, technical or
financial qualifications’ of the operator
that would *‘substantially impair’’ its con-
tinued service and that if the services and
facilities to be offered in the future are
‘‘reasonable in light of the size, nature,
needs and interests of the community to
be served, the age and status of the exist-
ing system, the current availability of
facilities and services in communities of
comparable size and characteristics and
the costs of construction and operation of
cable facilities.”

Competing applications for renewal of a

franchise would be permitted under the
revised bill, and cities or states could
award multiplé franchises if they wanted
to.

As did the original S. 2172, the revised
bill would give the FCC exclusive regula-
tion of cable TV. Cities and states could
create no new regulations unless they com-
plied with terms in the bill. Except for cer-
tain grandfathered provisions, states or
cities would have to renegotiate existing
franchise provisions in conflict with the
bill within 60 days of its enactment into
law.

Except for new provisions on
crossownership and subscriber privacy, the
Cannon-Hollings alternative would grand-
father existing franchises until their ex-
giration or for five years, whichever came

rst.

Ownership controls in the revised Gold-
water bill would be limited to reciprocity
provisions governing foreign ownership

Golwater

and to restrictions on municipal owner-
ship. The FCC would have the authority
to develop reciprocity rules, which would
apply only to future franchises, not to any
existing agreements or franchise proceed-
ings already under way. Furthermore, the
reciprocity provisions would not affect the
renewal of a franchise to a foreign-owned
company. As in the original bill, cities
could not acquire cable systems unless
they did so at fair market value and relin-
quished all control of programing to be
transmitted.

The revised bill would prohibit any
federal, state or municipal agency from
restricting the ownership of cable systems
on the grounds of crossownership **of any
media interests, including broadcast, ca-
ble, newspaper, programing service or
other printed or electronic information
service.”” The bill does not address
telephone-cable crossownership, leaving
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that issue to the FCC.

The Cannon-Hollings alternative would
permit local broadcast-cable crossowner-
ship if the operator carried all 1ocal broad-
cast signals with grade B contours that
overlap the cable system’s service area. It
would prohibit telephone-cable
crossownership except under permit from
the FCC and except in rural areas. It does
not address municipal or foreign owner-
ship.

Access requirements under the revised
Goldwater bill would apply, as in the origi-
nal bill, to systems with 20 channels or
more, but would be determined as a per-
centage of channels that are available and
not subject to other FCC use require-
ments, instead of as a percentage of a
system’s total activated capacity. Ten per-
cent of a system’s available channels
would be set aside for public, government
and educational access and another 10%
for leased access. Cities or states would
regulate the rates and services to be
offered on public channels while cable
operators would determine the rates and
terms for leased channels. Cable operators
would not have to lease their access chan-
nels on a first-come first-served basis, as
provided in the original bill, but could
choose their own lessees. They could not
lease an access channel to any company
with which they are affiliated.

If there is insufficient demand to fill all
of an operator’s public and leased access
channels, an operator may combine ser-
vices to fill channels and may program the
unused access channels himself until there
is demand for more access. The FCC could
eliminate public and leased access require-
ments if it finds reasonable alternatives to
the cable system exist for transmitting ser-
vices in the market. Present access agree-
ments between cities and cable operators
would be grandfathered until renewal of
the existing franchise.

The Cannon-Hollings alternative would
permit cities to regulate the rates of access
channels and to negotiate with cable
operators to determine the extent and
nature of public access service. There
would be no set-aside for leased access,
but programers that had been denied ac-
cess unfairly could petition the FCC for
relief.

Under the revised Goldwater bill, cities
and states could regulate only the rates for
basic service, which would be defined as
retransmitted broadcast signais, whether
local or imported, and public access chan-
nels. There could be no federal, state or
municipal regulation of the rates or nature
of any kind or cable service, either pro-
graming of telecommunications. The FCC
would be required to set ceilings on



franchise fees and those ceilings would
have to be based on the cost of regulating
cable systems.

The league of cities fears the revised
rate regufation provisions and detinition of
basic service would force many cities to
renegotiate existing franchise agreements
within 60 days of the bill’s enactment. It
aiso fears the bill’s prohibition of any
regulation of the rates and nature of ser-
vices other than basic would prohibit cities
from requiring an institutional loop as a
condition of franchise.

The Cannon-Hollings bill would permit
cities to regulate basic service, prohibit
state or municipal regulation of telecom-
munications services or facilities and per-
mit the FCC to continue setting ceilings
on franchise fees, but would not require
those ceilings to be based on the cost of
regulation.

The revised Goldwater bill would elimi-
nate a requirement in the original bill that
the FCC set national technical standards
for cable operators, to insure the com-
patibility of receiving equipment and other
terminal equipment attached by subscri-
bers and to prevent interference to broad-
cast signals. It also would eliminate
authority for the FCC to require cable
operators to keep and file records and
other information and a requirement that
the FCC promote equal employment op-
portunity by cable operators.

The revised bill also would ecliminate
controversial provisions that would
prohibit cable systems from retransmitting
sporting events broadcast on distant sta-
tions into an area within 50 miles of the
home stadium of a team that is in the same
league as the home team. A similar provi-
sion was rejected by the House Judiciary
Commitiee on cable copyright legislation
(H.R. 5949).

In a key amendment for broadcasters,
the revised bill contains no provisions for
mandated carriage of local signals. The
original bill feft regulation of mandated
carriage 1o the FCC, in a provision that
would have contradicted provisions in
H.R. 5949 to codify a modified version of
the present rules drafted in a compromise
between the NCTA and the National As-
sociation of Broadcasters.

The Cannon-Hollings bill contains no
provisions for technical standards, record
keeping or sports blackout. It would, how-
ever, require the FCC to establish rules to
insure the reception of local broadcast sig-
nals is not impaired when a consumer
subscribes to a cable system. Such a provi-
sion could allow the FCC to require use of
a switch to permit television sets to receive
both broadcast and cable signals instead of
requiring carriage of local signals as it now
does.

The fairness doctrine, equal-time provi-
sions and reasonable access rules would
not apply to cable systems under both the
original and revised Goldwater bills. Dem-
ocratic leaders of the Commerce Commit-
lee are sure to strongly oppose this provi-
sion, according to a spokesman.

The revised Goldwater bill contains pro-
visions for the protection of subscriber pri-
vacy that arc almost identical 1o those in

the Cannon-Hollings alternative. They
would prohibit cable operators from using
their systems to collect “‘personally iden-
tifiable”” information about subscribers
without prior written permission from the
subscribers except where the information
is needed for billing purposes or 10 deter-
mine signal piracy. Once permission 10
gather information has been granted, it
would have to be obtained again, in writ-
ing, before the operator could dislose the
information to another entity.

Upon court order for disclosure of per-
sonally-identifiable information, the cable
operator would have to notify the subscri-
ber at least 14 days before releasing the in-
formation. Cable operators would be re-
quired periodically to inform subscribers
of their privacy rights and the kind of in-
formation kept on file about them by the
cable operator. Any information kept by
the cable operator, channel programer or
telecommunications service provider
would be available to subscribers at
reasonable locations.

Signal piracy, whether for commercial
advantage or ‘‘private financial gain”
would be subject to higher statutory fines
under the revised Goldwater bill. A victim
of piracy could sue for actual damages, and
if he won, could receive those damages as
well as any profits accruing from the vio-
lation. A victim could decide at any time to
drop criminal proceedings and ask for civil
damages of between $1,000 and $50,000.
If a violation were committed unwittingly,

penalties could not exceed $100. Willful
violations could bring penalties of up 1o
$25.000 and/or one year’s imprisonment
for first offenses and up to $50,000 and/or
two year’s imprisonment for each subse-
quent offense.

The Cannon-Hollings bill contains
statutory penalties for signal piracy similar
to those in the original Goldwater bill, be-
iween $250 and $10,000.
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ACT wants guidelines
for toy advertising

It petitions FTC for rules
regarding multiple-product
spots aimed at children

Action for Children’s Television is taking
aim at toy manufacturers again. Last week
the Boston-based citizen group petitioned
the Federal Trade Commission to ‘‘issue
an industry guide for toy manufacturers
that would reduce the unfair and deceptive
nature of toy commercials aimed at
children”’ ACT claimed the guide would
“‘encourage 1oy manufacturers who adver-
lise more than one product in a single
television advertisement to clearly indicate
which 1oys compose a set and which are
sold separately.”

ACT said that it is concerned about con-
fusion that may occur when some 10y com-
panies “*advertise multiple products with-

I think
NancCy Reagan
is absolutely
right. The poor
should dress
better!




out sufficient disclosures”® ACT said it is
filing the petition well in advance of the
Christmas advertising season because,
ACT Chairman Peggy Charren noted, the
group wants the commission to “focus on
Christmas in July and let the toy industry
know that these deceptive advertising
practices will no longer be tolerated.”

The petition argued that multiple-toy
ads are ‘‘particularly unfair, deceptive and
misleading,’ because they give the impres-
sion that *‘all the products shown are part
of a set’’ ACT also cited research which
indicates that a disclaimer stating that pro-
ducts are “‘each sold separately’ does not
suffice because ‘‘what children see on the
screen has a far greater impact than what
they hear.”

The petition listed television commer-
cials broadcast during children’s program-
ing which ACT said are examples of
“multiproduct advertisements in which
either no disclosure is made or the dis-
closure is ambiguous.’ They include: Ken-
ner’s Star Wars At-At, Lego’s Legoland
Public Works Center, Mattel's Barbie’s
Dream Furniture Collection and Mego’s
Princess Play Cosmetics. ACT aiso cited a
television commercial for Knickerbocker’s
Dukes of Hazzard Wrist Racers. ACT said
the ad states that the toys ‘“‘come with
everything vou see—sold separately.”

ACT noted that an industry guide would
keep children informed ‘‘both through
clear narration, unimpeded by music, and
through simple, easy-to-read lettering,
identifying which items are sold as a set

competition with Transdynamic Processing.

and which are sold individually.”

In addition, the petition said that an in-
dustry guide would be based on the agen-
cy’s own policy guidelines. The FTC and
Tomy Corp. in January 1982 agreed on ad-
vertising requirements afier ACT filed a
complaint charging the manufaciurer with
failing to disclose that the dollhouse fur-
niture advertised for the Smaller Home
and Garden Deluxe Set was sold sepa-
rately. ACT is asking the commission !0
“*extend to the entire toy industry”’ the ad-
vertising requirements agreed upon in that
case.

Views mixed
on Microband MDS
rulemaking plan

Present users object to proposal
to divert spectrum; CBS, Taft
and MDS operatars support it

Microband Corp. of America’s proposal to
create a multichannel multipoint distribu-
tion system drew mostly predictable
reviews last week. In comments filed at the
FCC, MDS operators lauded the plan, but
the spectrum users that could only lose
from its implementation —the current oc-
cupants of spectrum allocated to the in-
structional television fixed service (ITFS)
and the private operational fixed
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microwave service (OFS)—found liitle
nice to say about it. Coming as something
of a surprise, however, both CBS and Taft
Broadcasting gave the general thrust of the
proposal their endorsements.

Under the proposal, which Microband
said would allow MDS operators to com-
pete with cable, the FCC would transform
the MDS service into a “‘wireless cable
system’ by reallocating three groups of
four channels from 1TFS and OFS in the
50 largest markets (BROADCASTING, Feb.
15). According to the plan, the 14 chan-
nels that then would be available for MDS
in those markets would be controlled by
three MDS operators acting as common
carriers. The two MDS operators already
serving each market with the sole chan-
nels currently allocated would receive five
channels apiece; a newcomer would get
the remaining four.

The FCC obliged Microband by inciud-
ing its plan in two FCC rulemakings pro-
posing reallocation of the 2500-2690 mhz
band for shared use by MDS, ITFS and
OFS (BROADCASTING, May 3).

Currently, 28 of the 31 video channels
in the 2500-2690 mhz band are reserved
for ITFS: the remaining three are allocated
to OFS. Two channels in the 2150-2162
mhz band are allocated to MDS. In its pro-
ceedings, however, the FCC has suggested
reshuffling the allocations in the
2500-2690 mhz band, proposing to allo-
cate 11 channels to ITFS, 10 to MDS and
10 1o OFS.

In its comments, Microband reiterated

Let's face it,
competition is
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what it said was the need for rapid action.
“Delay ... could significantly hamper the
efforts of the MDS industry to meet the
growing demand for premium programing
at the lowest possible cost 1o the public and
provide marketplace competition 10 other
broadband services,”” Microband said.
“The marketplace cries out for multiple-
channel MDS: only the special interests
oppose it.”’

The Ad Hoc Committee for Wireless
Cable, a group of MDS operators, agreed.
[t said multiple channels were “‘essential
for the growth and survival of the MDS in-
dustry.”

Nevada Pay Television Inc., another
M DS operator, said it **heartily’’ endorsed
the Microband plan. ‘‘However, the
benetits of such expansion and competi-
tion must not be restricted t¢ only the
largest markets, nor should existing MDS
carriers, including the largest carrier, be
insulated and protected from competi-
tion,” it said.

The National Association of MDS Ser-
vice Companies agreed that the FCC
should allocate additional frequencies (o
provide for more MDS channels, but cri-
ticized Microband’s proposal Lo award five
channels apiece 10 the MDS operators
already in place. *‘Instead, the commis-
sion’s initial proposal should be followed,
which would not prejudice the eligibility of
other entities for grants of the newly
authorized channels.”” NAMSCO said.

CBS said it supported the creation of the
multichannel, pay video program service,
*“and supports the allocation of some ITFS
frequencies 1o achieve that goal™

Nonetheless, CBS said, *‘to permit the
proposed new service flexibility, CBS
believes that the commission should adopt
a4 market-responsive regulatory approach,
based upon the view that minimum
regulation will ease entry of the new ser-
vice”’

Taft Broadcasting said Microband’s pro-
posal oftered the commission “‘the oppor-
tunity to add an element of healthy com-
petition to a monopolistic industry.”
Nonetheless, Taft said Microband’s pro-
posal should be modified 1n several key
respects. Among other things, Taft said,
MDS should not continue 10 be classified
as & common carrier; only two blocks of
four channels should be made available 10
1wo operalors in each market. one of the
channels available to each of the two MDS
operators should be required to be made
available on a nonprofit basis 10 those
eligibie for ITFS operations; another chan-
nel would be made available to the public
on a leased basis, and the remaining chan-
nels could be programed or leased, Taft
said.

The National Black Media Coalition said
it generally supported Microband’s pro-
posal. “*Adoption of this proposal will open
up new channels of communication in the
50 largest markets, which is where
minority populations are most concen-
trated,”” NBMC said.

Like most of the commenters represent-
ing the educational community, however,
the University of California. Berkeley,
urged the commission to retain the ITFS

spectrum for educational purposes, "‘giv-
ing us the opportunity to continue to re-
spond 1o the new and challenging needs of
audiences of students al home, in schools
or in their places of work.”

The Corporation for Public Broadcasting
charged that Microband’s *‘utilization
study,” which Microband used 10 demon-
strate that much ITFS spectrum was lying
fallow, was ‘‘dated’’ and based on
“flawed”® assumptions. ‘If Microband is
permitted to operate a five-channel wire-
less MDS system, the system should not
operate at the expense of ITFS,” CPB said.
**Unlike the Microband proposal, ITFS is
an existing service for which no substitute
exists. Therefore, any limitation on a uni-
que service, the potential of which is only
now being lully developed, is conirary to
the public interest,” CPB said.

The Public Broadcasting Service, which
has applied for | TFS service in more than
100 markets for its proposed National Nar-
rowcast Network (BROADCASTING, Dec.
14, 1981), agreed that the commission
shouldn’t make more spectrum available
to MDS at the expense of ITFS.

‘*While the sheer weight of
(Microband’s proposal] is impressive,
closer inspection reveals nothing 1o justify
reallotment,”” PBS said. *‘Stripped of its
lofty rhetoric, the proposal 1 but a self-
serving attempt by Microband to expand
its existing single-channel MDS systems
to five-channel systems, in order to 1m-
prove its competitive position vis-a-vis

other mass entertainment technologies,”’
PBS said.

The National Association of Public
Television Stations said the FCC should
“*follow the recommendations of the Tem-
porary Commission on Aliernative Fi-
nancing for Public Telecommunications,
and rather than shift frequencies away
from public telecommunications use, seek
ways to spur ITFS utilization by public
broadcasters and other non-profit educa-
tional entities.”’

The Central Committee on Telecom-
munications of the American Petroleum
Institute said that Microband’s proposal to
leave only 17 wideband channels to both
ITFS and OFS was not in the public in-
terest. *“OFS users often have no other
alternative to meet their telecommunica-
tions requirements,” the committee said.
“*The commission is urged to look beyond
the narrow, self-serving arguments offered
in support of the proposal and provide for
the legitimate spectrum requirements of
persons eligible for the use of frequency
assignments in the OFS,”’ the commitiee
said.

The National Cable Television Associ-
ation said it welcomed competition from
MDS ‘*‘and other alternative delivery
systems’’ but only in a marketplace free of
unequal regulatory restraints. **If the com-
mission takes the further step of en-
couraging competition between MDS and
cable by accepling and implementing
Microband’s proposal, it should insure
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that the marketplace is truly competitive
by pre-empting state and local regulation
of cable to the same extent that it has
already pre-empted regulation of MDS.
State and local governments should not be
permitted to impose programing and ser-
vice obligations on cable systems that are
not or cannot be imposed on MDS,
MATV and SMATV systems. Franchise
fees that, in effect, tax cable systems but
not cable’s competitors should also be pre-
empted,”” NCTA said.

Turner Broadcasting System used the
occasion as another platform to urge the
FCC to drop its must-carry rules.
“‘Regardless of whether the commission
adopts Microband’s proposal and author-
izes MDS to offer five channels of pre-
mium television and information services,
it should delete the cable television must-
carry rules,”” Turner said. **If Microband’s
proposal is accepted, the case against
must-carry rules is even more compell-
ing,”" Turner said. O

Justice Dept.
to examine

cellular radio
joint ventures

It wants to see if wireline
applicants in top 30 markets
are violating antitrust laws

The Department of Justice has launched a
preliminary investigation to determine
whether several telephone companies vio-
lated the antitrust laws in striking deals 10
avoid comparative hearings for cellular
radio licenses in the top 30 markets.

Under the agreements, which were an-
nounced shortly after the companies filed
their cellular applications June 7 (BROAD-
CASTING, June 14), AT&T would control
and operate systems in 23 markets, while
General Telephone & Electronics Corp.,
AT&T's major competitor for wireline
franchises, would control and operate
systems in the remaining seven markets.
Other wireline applicants would hold
minority interests in the cellular opera-
tions in some of those markets,

The deals, which apparently would
make comparative hearings unnecessary
for the wireline companies, have been cri-
ticized by applicants for the nonwireline
allocations, who fear the wireline com-
panies will get a substantial leg up by being

able to offer their services first.

Although the FCC’s order encouraged
cellular applicants to form joint ventures
1o avoid comparative hearings, the appli-
cants for nonwireline franchises have not
announced those sorts of agreements.
With anywhere from three to 13 competi-
tors vying for the nonwireline franchises
in each market, the nonwireline appli-
cants® comparative hearings could streich
on for several years.

A spokesman for GTE acknowledged
that the Department of Justice had sub-
poenaed information on the deals, but the
company fell the investigation was *‘very
routine.”” GTE, the spokesman said, had
only done what the FCC had recom-
mended and felt “‘very confident’ that
Justice would conclude that its actions
hadn't violated the antitrust laws.

A spokesman for AT&T said the inquiry
hadn’t come as a surprise, considering that
Justice already has appealed the FCC
order. The Department of Justice has
asked the Court of Appeals in Washington
1o review the FCC order, contending that
the “‘set aside’ —which reserves half of
the cellular spectrum in each market for
the exclusive use of telephone com-
panies—is anticompetitive.

To meet several petitioners' requests—
and to ease the burden of processing more
cellular applications—the FCC last week
revised its schedule for accepting applica-
tions for the rest of the cellular markets.

Although the FCC had planned to ac-
cept applications for the remaining
markets starting on Sept. 7, it will now ac-
cept applications for markets 31-60 on one
day only, Nov, 8. It will accept applications
for markets 61-90 for one day only as well,
Jan. 7. 1983; it will accept applications for
all other remaining markets starting March
8, 1983. m]

Sony is target
of another suit
by Universal
over videotaping

Universal Studios has filed a second law-
suit against Sony Corp., its advertising
agencies and four of its retailers over
allegedly illegal home videotaping. The
MCA Inc. subsidiary filed the suit
July 1 in the U.S. District Court in Los
Angeles. The action covers recording that
took place after 1979 federal court trial
and involves about 6,000 Universal mo-

1980, according to Patrick.

CRT suggestions. Copyright Royalty Tribunal should set compulsory license fees paid by
cable systems for distant signals picked up after FCC repealed signal importation rules at
rate between 14.25 and 22.5 times present rate, according to National Association of
Broadcasters. Testifying before CRT last Wednesday (July 7) Larry Patrick, NAB senior vice
president, research, also urged that rates for all cable systems are multiplied by five times
current rate to recognize changing markel conditions since FCC eliminated syndicated ex-
clusivity rules. Unveiling new NAB study of 200 cable markets, Patrick said independent TV
station operators pay average of six times amount focal cable operators pay for programing
per household per year. Network affiliates, he said, pay average of 39 times amount cable
operators in same markets pay for programing. Study used financial data from 1979 and
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tion pictures that have been televised since
then. Universal seeks wunspecified
damages from the companies named
‘‘based on their manufacture, advertising,
and sale of home off-the-air videotape
recorders'” and is similar Lo a previous law-
suit brought by Universal, later joined by
Walt Disney Productions, against the
same defendants.

In the prior suit, one private citizen,
William Griffiths, was also named as a de-
fendant. Griffiths was not included in the
latest action and Universal emphasized
that it ‘*does not seek relief against any
homeowners who have purchased
videotape recorders and used them only in
their own homes to make off-the-air
recordings of televised motion pictures for
private noncommercial playback in their
own homes.”

Universal's original suit, filed in 1976,
resulted in a ruling against the studio and
Disney in 1979. But that Los Angeles dis-
trict court decision was overturned by the
U.S. Court of Appeals in San Francisco in
1981, which found that Sony’s activities
violated Universal’s rights and constituted
copyright infringement. The U.S.
Supreme Court has agreed to review the
legality of the lower court®s decision, buta
decision is not expected until next year.
Universal said it filed the latest action *‘in
order to preserve its rights while the
earlier case remains under review.”

Besides Sony, other defendants in the
newest suit are: Carter Hawley Hale Stores
Inc., Associated Dry Goods Corp., Feder-
ated Department Stores Inc., Henry's
Camera Corp., and Doyle Dane Bernbach
Inc. ]

The FCC clock
ticks slowly
for Utah AM

Request to switch frequency
and raise power has been
in the works since 1973

Nobody expecis the FCC 1o grant an ap-
plication to upgrade an AM station over-
night. That's a process that can ake time.
In fact. with complications, as Julie P
Miner, owner of KDxUwam) St. George
Utah, could testify, the process ean go on
for nearly 10 vears—and even then there
may be no final resolution in sight.
Miner's tale began in 1973, when she,
also the owner of KZEZ(FM) St. George,
decided to try to upgrade her AM. She pro-
posed moving KDXU, which operates on
1450 khz with 1 kw day and 250 w night,
10 890 khz. She also proposed 1o increase
power 10 10 kw day and night. Before her
application had completed its run through
the FCC, however, Albert Crain submitted
his own application for an AM station on
890 khz that would operate with 50 kw
night and 10 kw day. At the time of the ap-
plication. Crain lived in Collierville,
Tenn.. and operated wmsoaM) there and

WeshineionaWeteh

‘Kangaroo’ telegram. More than 40 associations and citizen groups have joined forces to
protest CBS-TV decision to cancel Captain Kangaroo, Monday through Friday
{BroancasTing. June 28, July 5). Telegram was sent last week to FCC by organizations
asking commission o “take prompt action on behalt of children in the children’s television
proceeding to remind broadcasters of their obligation to serve America's 40 million
children’ Telegram also said cancellation proves that "marketplace forces alone don't work
for children.” Signers of telegram include: Action for Children's Television, American
Academy of Psychiatry, American Nurses Association, Children’s Defense Fund, Citizens
Communications Center, Consumers Union, Media Access Project and National Black
Media Coalition.

a
Private look. To speed processing of uncontested broadcast applications, FCC should
send those appllcations out to private-sector engineers for approval. That's idea that Cliff
Gill, National Association of Broadcasters radio board member and principal owner and
chairman of kwvetrm) San Clemente, Calif, has been peddling around FCC. And, according
to Gill, FCC has given idea, which Gill says could save applicants an average of one or two
years, warm reception. Under proposal, which Gill plans to submit formally as petition for
rulemaking this month, applicant would submit appliction to FCC. But instead of checking
application with its own overburdened staff, FCC would delegate it to private-sector
engineer it had accredited to do such checking. With applicant picking up costs of check,
proposal would free commission staff to work on more pressing matters and would spare
public from having to pay for action that doesn't benefit it directly, Gill says.

=
Multiple hook. FCC has proposed amending rules to allow broadcasters to use dual-city
identification if they first certify they are providing required signal coverage to additional
city and notify FCC of when they pian to begin multi-city identification. Although
commission has granted majority of requests for multi-city identification in past, FCC said
proposed change would ease processing burdens, ailowing broadcasters to use multi-city
identifications without first having to file applications for permission to do so.
Rulemaking petition, National Public Radio has petitioned FCC for rulemaking to permit
unrestricted full-time SCA operations at FM broadcast stations. NPR is asking commission
to amend rules that prohibit licensees from operating their subcarriers when main channel
is not programed. Radio network says that if FCC doesn't allow use of SCA for commercial
purposes by noncommercial FM's, public radio stations “will want to provide certain
specific kinds of services {overnight distribution of buslness data) which will only be
feasible if service can be provided 24 hours per day” NPR contends that “most stations
would have to incur the additional expense of programing the main channel during hours
when it is presently off the air"

N
Bellcap. AT&T filed capitalization plan with FCC outlining proposal for offering customer
premises equipment through American Bell Inc., its fully separated subsidiary that also wlll
offer enhanced services {BroapcasTING. June 21). According to plan, AT&T will provide
subsidiary with 440 million in assets by July 1, 1984, and subsidiary will require about
S440 billion in capital to see it through 1985. Action comes in response to FCC's Computer
Il decision, which deregulated enhanced telecommunications services and CPE, but held
that AT&T would have to offer both through separate subsidiary. Under order, AT&T must
provide new CPE through separate subsidiary after Jan. 1, 1983

]
Combo appeal. National Assoclation for Advancement of Colored People has asked
Court of Appeals in Washington to review FCC's decision to dismiss petition for
rulemaking that would have made AM-FM combinations illegal and required divestiture of
existing ones. FCC dismissed petition last March, contending NAACP hadn't presented
adequate "case"” for launching rulemaking (Broapcasting. March 8).

Mhz shift. In effort to alleviate frequency saturation in major markets, FCC has proposed
lo reallocate 2130-2150 and 2180-2200 mhz bands from Private Operational-Fixed
Microwave Service to make more spectrum avallable for aural broadcast studio-to-
transmitter links and Intercity relay stations. At same time, FCC rejected National
Association of Broadcasters request to reallocate 942-947 mhz from land mobile reserve,
contending that needs for reserve are still evolving. FCC deferred action on request to
permit STL and ICR operation on unassigned UHF-TV channels on secondary, non-
interference basis.

Having animpact. FCC has renewed ticenses of Northern Television Inc. for KTva(Tv,
KBYR(AM} and KNIK(FMY, atl Anchorage, and KrvF(Tv) and KCBF(am). both Fairbanks, Alaska,
dismissing objections filed by Alaskans for Better Media Inc. Nonetheless, finding that
Northern's equal employment opportunity programs and performance had been "poor” at
all stations, FCC ordered Northern to submit detailed recruiting and employment reports
with next renewal applications for each station.
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Let’s talk simple logic about live, 24-hour
satellite radio programming. And why it
could pay you to listen.

First, operating a satellite-fed station simply

costs less to run than a station where you pay
the overhead. At Satellite Music Network, we
figure you could save from about $67,000 to
$300,000 a year, depending on your market.

Second, with high quality, professionally con-
sulted programming, you could very well gain
new listeners, and boost ratings, sales and
profits.

Sounds simple
enough, doesn't it.
But is it true? At Sat-
ellite Music Network,
we have more than
150 affiliates who
have the evidence ...
on their bottom line.

“Since joining Satellite
Music Network's Star-
Station line-up on
October 29, 1981,

our sales have sky-
rocketed! November
‘81 — up 15%, De-
cember — up 23%,
January ‘82 — up 92%, February — up 67%,
March — up 72%, April — up 80%, and May —
up 66% with two weeks left! All compared to the
same month a year ago.” — KTXY-FM, Jeffer-
son City, MO

“Two agencies who had not used the station in years
placed orders on our station after listening to us. It
will take time and an improvement in local eco-
nomic conditions to realize a complete turnaround,
but in the meantime, we will haove reduced our
costs.” — WRCI, Midland, Michigan

“WANC is a brand new station, having signed
on with Satellite Music Network in Jonuary of
1982. You may be interested to know that we

Y
expect to break even in this, our fourth full month ! :"

of operation!” — WANC, Aberdeen, N.C.

“Although my sales department insists that all the
credit is theirs, we had a 13% increase in March, a
12% in April ond a projected 12% in May.

“To say how well your programming is being
accepted is best illustrated by a recent phone call
from a listener. {The local paper took its shot in
February with the headline ‘"MOH goes to Chicago
for its music’) A lady called in mid April to ask
‘When are you people going on that satellite?”
Nuf said.” — WMOH, Hamilton, Ohio

“Since our offiliation
began, we have ex-
perienced about o
20% increase in
sales. We're very
pleased with our
progress thus far
and feel the big vic-
tories are yet to
come. Especially
when the new rat-
ings come out in
July.” — WPCX-
FM, Auburn,
New York

“We are very
pleased, our sales are up and we feel that Satellite

Music Network has given us a better product to
sell.” — WHRT, Hartselle, Ala.

As more stations consider the advantages of
satellite affiliation, more are turning to Satellite
Music Network. As a pioneer of space station
broadcasting, we offer more formats, more ex-
perience and more ways to profit from radio ...
today.

Give us a call at 1-800-527-4892 (in Texas,
214/343-9205). We'd like to show you how we

can put more money on your bottom “

line. And that’s not just small talk,

Your Futures Looking Up.

Satellite
Music

Network

11325 Pegosus, Suite E-241, Dallas, Texas 75238

{



KBSN(AM) Crane, Tex.

Crain's application was preferred by
both the administrative law judge who
presided at the comparative hearing and
the Review Board. The full commission
declined to review the decision.

Both the ALJ and the Review Board
gave Miner a preference for integration of
ownership and management. But both also
said the FCC’s policy goal of promoting
diversification of media interests overrode
Miner's preferences: they said Crain
would bring a new voice 1o the community
and provide what the Review Board said
was *‘the only competition to a iwo-station
local monopoly.™”

In 1980, however, the U.S. Court of Ap-
peals in Washington reversed the FCC
decision, contending that the commission
had erred in engaging in ‘“‘assumptions™
instead of making findings on fact
(BROADCASTING, Dec. 8. 1980). The court
said the FCC had simply assumed that if
Crain’s application were granted, Miner
would continue to operate her AM on
1450 khz, but that if her application were
granted, it was unlikely that a newcomer,
such as Crain, in the face of competition
from a high-power station, would start a
new service on the vacated 1450 khz.

The court added that although diver-
sification might be of primary importance
in comparative hearings, diversification
must be achieved **in a way that is fair and
does not automatically disadvantage exist-
ing licensees who have a record of service
in favor of untried newcomers.”” According
to the court, it was *‘patently unfair’’ to
resolve a comparative hearing on the issue
of desired competition without investigat-
ing “the factual realities of whether in-
creased competition will actually result.”

In the wake of the reversal, the FCC
asked for comments from both Crain and
Miner on how the FCC should proceed.
Although the FCC suggested further hear-
ings, both parties rejected that, contending
that the issues already had been adequately
addressed.

The next move is still up to the commis-
sion, which, according to an FCC source,
must decide whether to offer new justifica-
tion for awarding the frequency to Crain,
or 1o grant KDXU's application.

The chances of the commission making
that move soon seem slight, however. The
case already has been awaiting action in
the FCC General Counsel’s Office for more

millian.

than a year. John Riffer, associate
general counsel for that office’s adjudica-
tion division, said the case's “‘complex-
ity and office backlogs were ‘‘unfor-
tunately™ to blame for the inaction. Also
“unfortunately,” Riffer said he couldn't
predict when the case would finally make it
onto the commission’s agenda.

L. John Miner, KDXU general manager
(Julie Miner’s husband), meanwhile, told
BROADCASTING that KDXU still wants the
new frequency and the power boost. Since
the station originally made its application,
the St. George market had become more
competitive, ‘‘so the commission can't
use diversity as an argument as far as I'm
concerned,” Miner said.

Miner noted that while KkDxu and KzEz
(formerly KDXU-FM) were once the only
stations in town, they now have company.
KCLG(AM}, which went on the air last
month, is licensed to Washington, Utah,
just outside St. George, and has been
authorized to operate on 1210 khz at 10
kw day and 250 w night, Miner said.

According to Miner, KSUB-AM-FM and
KBRE-AM-FM, both licensed to Cedar City,
Utah, now have translators in St. George,
(Dixie College, based in St. George, oper-
ates noncommercial KRDC-FM.)

As a result, KDXU needs the improved
facilities *‘now more than ever to compete
with the new stations,” Miner said. W]

Busy times
for LPTV’ers

Low power operators have

three associations and shows

to choose from; NILPTV is latest
to join convention fray

The few low-power TV broadcasters and
the hundreds of would-be LPTV broad-
casters now have three trade shows they
can attend in the next seven months. The
National Translator Association holds its
annual convention Nov. 1-3 at the Aladdin
hotel in Las Vegas. The newly formed Na-
tional Institute for Low Power Television
will sponsor LPTV East Oct. 1-3 at the
Shoreham hotel in Washington and LPTV
West Jan. 23-24, 1983, at the Disneyland
hotel in Anaheim, Calif.

Damage estimates. Kokirv) Tulsa, Okla,, an independent UHF staticn in a market where
cable penetration has topped 50%, has lost up to $1.5 million in revenues since the syndi-
cated sxciusivity and distant signal importation reles wem lifed o year 590, acconding o
the slation's genaral managar, James ') Lawensigm, who testified before the Copyright
Foyalty Triounal in Washingion, Appearing as a witness for the Motion Picture Association
of Amarica in he proceading Io determing i compulsory license rales for canla carriage o
dislanl signals should be increased as & result of deregulation, Lavanstein saic advertisers
in his market have alriegdy begun to awoid sponsoring programs duplicated on imported
signals and that retings for programs duplicated by distant signals have declined. MPAA iz
asking the TRT o raize compuisary ratles tor signals added atter the deleton of the impor-
fation nates by 10 %0 12 limes Ime present rates and Lo incregse rates for all signals carried
n the 1o 100 markeis by two 1o thres imas the present rates. The CRT, which hopes to
make a decision by Ocicber, elzo haand lestimony from ASCAP and BMI which maintained
that nat Iosses 1o music infemsls dug 1o compulscry llicensas in 1880 alons totalad 53
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The NTA is a Salt Lake City-based trade
association established to represent
the interests of the nation’s 4,500 transla-
tors {mini television stations that simply
rebroadcast full-service television signals).
But it is now seeking to encompass the
technically similar LPTV stations that are
permitted by FCC rules to originate their
own programing. **Our goal is 1o incorpot-
ate the two because the FCC did." said
Paul Evans, NTA executive secretary. “*We
found that if we wanted to fight for transla-
tors, we had to fight for LPTV."

The NILPTV is a 50-50 joint venture of
Global Village, New York, a company that
sponsors video seminars, and Conference
Management Corp., Norwalk, Conn., an
organizer of trade shows. The two spon-
sored last winter’s LPTV '82 in Washing-
ton (BROADCASTING, Feb. 1).

John Reilly, director of NILPTV and ex-
ecutive director of Global Village, said the
purpose of the organization is to meet the
demands for information on LPTV by
sponsoring trade shows and publishing a
monthly newsletter, LPTV Currents.
Membership in NILPTV, which includes a
yeatr's subscription 1o the newsletter and a
10% discount to all seminars, costs $48.

That there are two groups vying to at-
tract the crowds and, more important, the
exhibitors that pay the bills, is a result of
the groups® failure to get together last
February. Global Village and CMC had
planned a new trade association, the Na-
tional Association for Low Power Televi-
sion, for which it recruited directors and
members at LPTV '82. Following the
show, Reilly and representatives of CMC
met with the officers of the NTA in New
York about the possibility of a merger of
the incipient and established associations.

The NTA, feeling it had nothing to gain
from the alliance, nixed the merger.
Global Village and CMC subsequently
dropped their plans for a trade association
and set up the NILPTV. Reilly sees the
roles of the two groups as complementary.
““They are performing one function and
we are performing another,” he said.
Although the NTA now has some LPTV
broadcasters on its board of directors, he
said, it is still overwhelmingly devoted to
translators, whose operators have different
needs than the LPTV broadcasters.

The officers of the NTA held seminars
on LPTV simultancously in Los Angeles,
St. Louis and Washington early last
month, he noted. Although the seminars
did not draw as well as expected, he said, a
“fair’* crowd of about 40 turned out for
each.

The next show on the calendar is
NILPTV's LPTV East. According to
Reilly, two areas—programing and
mutually exclusive applications—have
been targetted for special attention at the
show. **Now that some have been granted
construction permits,” he said, *‘we need
to explore the whole area of programing.”

Can all three shows be successful?
“That’'s a big question,”" said Evans,
who’s hoping for 1,000 people and 150 ex-
hibitors in Las Vegas. ‘I don’t know if we
are going 1o get all the attendance we
want.”’ =



How to get around,
or overcome, Cuban
interference hassle

Diplomacy is the favored solution,
but military attack isn't beyond
imagining, say commenters to FCC

A long-term solution to Cuban inter-
ference with U.S. AM stations must be ar-
rived at diplomatically, and the U.S. must
use every possible means to get the
Cubans to the negotiating table, according
to most of the comments filed at the FCC.
Nonetheless, the commenters said, the
FCC shouldn’t abandon efforts to seek
short-term solutions.

The comments came in response (o a
notice of inquiry on implementation of the
final acts of the Region 11 Administrative
Radio Conference for AM Broadcasting,
from which Cuba withdrew (BROADCAST-
ING, Dec. 21, 1981). Although the notice
addressed other issues as well, most of the
commenters focused on the Cuban situa-
lion.

The National Association of Broad-
casters reiterated that the FCC should con-
tinue offering affected U.S. licensees
special temporary authority for power in-
creases to contend with the interference,
but stressed that the only long-term solu-
tion would be through **meaningful diplo-
matic discussions with Cuba.”

The Association for Broadcast
Engineering Standards Inc. said that *‘ev-
ery possible diplomatic effort should be
considered in an effort to resolve the
devastating interference problems™ that
are anticipated. **If bilateral negotiations
are not possible, we would urge that con-
sideration be given to multilateral discus-
sions which would include representatives
of the various countries affected by Cuban
interference,” ABES said.

Cox Broadcasting Corp. said the com-
mission should continue to authorize
power increases to whatever level is
necessary to recoup lost service, as long as
other domestic and foreign stations are
protected. According to Cox, the FCC
should also undertake studies of possible
technical solutions and actively support
bills like H.R. 3427, which would author-
ize Radio Marti and give the Board for
International Broadcasting authority to
compensate broadcast licensees for ex-
penses and costs related to foreign inter-
ference. ‘*Such compensation should be
retroactive and cover not only out-of-
pocket expenses for capital changes such
as construction, but all costs related to the
interference problem, such as legal and
engineering fees, advertising costs and
lowered rates,” Cox said.

The Florida Association of Broadcasters
and the South Florida Radio Broadcasters

Association agreed that any long-term
solution would have to come on the diplo-
matic front, but that no solution should
come at the expense of having 1o ‘‘sub-
stantially modify’" or eliminate any exist-
ing U.S. s1ations.

For the short term, the groups said, the
FCC should continue its policy of granting
STA’s and conditional licenses. But it also
should remember that its first priority is to
protect U.S. stations, refusing to provide
protection for any Cuban radio stations
**until the overall problem is resolved,”
the groups said.

Ronald Schatz, who identified himself
as a “‘technical consultant,” agreed that
diplomacy must produce the ultimate solu-
tion. But if the Cubans can’t be persuaded
10 sit down at the negotiating table through
“*reasonable’’ or legal means, Schatz said
electronic countermeasures—such as the

use of jamming devices mounted on ships
or located in the Florida Keys—""will be
able to pressure the Cubans into seeking
relief from their own interference.”

As a last resort, Schatz said, the U.S.
should even consider military action. “‘Air
strikes against the Cuban facilities respon-
sible for interference to our stations would
definitely stop the interference . .. but the
potential consequences must be weighed
against the value of the original cause,”
Schatz said.

**We must face the fact that we are pre-
sently engaged in a radio war with Cuba,”
Schatz said. **If we choose to back down in
fear rather than take the initiative and con-
vince Cuba that its present policies are not
in its own best interests, we had best pre-
pare 10 accept the rapid deterioration of
our AM broadcast services as normal and
inevitable,” Schatz said. O

neSyne

Going continental. Direct Broadcast Satellite Corp., one of direct broadcast satellite
applicants eagerly awaiting grant of construction permit by FCC, will launch its first two
satellites aboard French Ariane rocket. Washington-based firm “arranged for the payment"

of $200,000 to Arianespace Corp. to reserve launch dates in spring and fall of 1986, DBSC
said. Satellites will possess six 200-watt transpenders and eight 20-watt transponders, but
initially only one will be operational. Other will be used as in-orbit spare. Satellites will be
launched from Kourou, French New Guiana.

a
Videotext marriage. Videotex America, joint venture of Times Mirror Videotext Services
and Infomart, has entered agreement with Phoenix Newspapers Inc. to study videotext
opportunities in Phoenix. Specific plans for venture will not be announced until completion
of Times Mirror's current videotext field test in southern California near end of this year.

]
Fireworks pact. Telesat Canada, Canada's domestic satellite carrier, has hired National
Aercnautics and Space Administration to launch five satellites over next three years. NASA
will get $75 million for job. Schedule: Anik D-l, Aug. 12, 1982; Anik C-lll, Nov. 11, 1982; Anik
C-I1, April 20, 1983; Anik C-1, April 18, 1984 (tentative), and Anik D-II, Oct. 10, 1985
(tentative). Anik D-1 will be sent into space atop souped-up Delta 3920 rocket at cost of
$25 million. Others will be carried aboard space shuttle. Telesat will pay $9 million to $10
million tor each Anik C taking space shuttle ride and, reflecting new NASA price schedule
that goes into effect in fall 1985, $19 million for Anik D-II's trip aboard reusable craft. Each
Anik D is 24-transponder, C-band satellite; each Anik C is 16-transponder, K-band satellite.

Carl Youngs

the most
_experienced firm
in broadcast executive
recruitment.

More than 15 years experience as specialists
in radio, television and cable TV.
For a confidential discussion, call 312-394-9330.
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Media General vows
to expand position
in communications

Company executives outline plan
for increasing its broadcast
and cable holdings in 1980’s

Top executives of Media General have
told security analysts in New York
plans of a radical change in strategy as it
moves into the 1980°s. In the past decade,
the analysts were told, Media General had
concentrated on a heavy reinvestment of
retained earnings (with the effect that
assets per share and return oOn assets
doubled, and earnings per share quad-
rupled). However, Vice Chairman Alan S.
Donnahoe said in the 1980’s Media
General will use its cash flow and debt
capacity to fund acquisitions and growth in
communications. It's a process that has
already begun, and that will expand
Media General’s position in the broadcast-
ing and cable television arenas. The only
major capital program remaining on Media
General's reinvesiment slate is the addi-
tion of presses and plant at newspaper
facilities, a program totaling $20 million.

Donnahoe reviewed the steps Media
General is currently taking in pursuit of
those goals—among them the swap ar-
rangements in Florida under which Media
General’s radio stations in Orlando will be
sold to John Blair & Co., with Media
General at the same time buying the Ziff-
Davis television property in Jacksonville.
The net result of those transfers will be a
84 million cash cost to Media General
(Blair is paying $14 million for the radio
stations, Media Genera! $18 million for
the TV station), but the swap structure
will mean that Media General will not
have to pay capital gains tax, nor is there
any goodwill to amortize.

Media General has its own c¢able plans,
of course. Aside from its present holding
of three Fredericksburg, Va., area
franchises, it is one of two applicants for
the Fairfax county, Va., franchise and,
Donnahoe emphasized, it is the one that
has been recommended by the review
staff. If the 200,000-home franchise is
awarded to Media General, the company
would have to spend $85 million over the
first five years of the franchise, Donnahoe
said. That will mean “*slight dilution’’ of
earnings in the first year, but by the third
year, Media General would expect the
system to be ‘‘a significant earnings con-
tributor”’ 1If Media General doesn’t win
the franchise it will **look at something
else’” in the cable field.

Detailing what those various acquisi-
tions and expansions would do 1o the
Media General balance sheet, Donnahoe
said the company would at most require

$45 million of new debt at the end of 1983,
The company has a current revolving
credit line of $145 million, plus $30
million in bank lines. By the end of 1986,
Donnahoe predicted, Media General's
three divisions —newspapers, newsprint
operations and broadcast/cable—would be
roughly equal in size, with the-new opera-
tions adding $20 million in pre-tax in-
come. By that time, Donnahoe would ex-
pect the company to have paid off all new
debts, leaving $9 million in debt against
$725 million assets. The net result, as he
sees it, is $35 million a year in *‘free cash
flow” m}

e T T R S T M SR
Predicting profits
for videotext

New York research company charts
estimated potential revenue and
service for mass-market and
residential two-way videotext

‘‘Profitable operation of videotext Systems
is well within the range of practical
possibility: Real rates of return in the
region of 10% to 20% (corresponding to an

accounting rate of return of 20% to 30% if

inflation runs at 10%) appear attainable.

Even allowing for the high degree of risk
involved (since the cost and revenue esti-
mates are untested in practice and there
are heavy negative cash flows in the early
years), it is likely that this would be accept-
able 10 many potential corporate investors

That’s the conclusion of the latest in-
Context report from New York-based
Communications Studies and Planning In-
ternational, which examined various
assumptions and models for revenues and
service for mass-market, residential, two-
way videotext service. Two models were
analyzed in the in-Context report, one ca-
ble-based, one telephone-based, and both
assuming the system operator is not in-
volved in the information or service provi-
sion end of the business to any great de-
gree. A principal difference in the two
system models was the assumption that in
the cable operation, the system would own
the terminals used for the text service,
while under the telephone-based service,
the user would be paying for the terminal,
be it a personal computer or text conver-
or.

CSP posited optimistic and conservative
revenue projections per home that could
be generated from six different sources:
advertising, subscriber payments, fees
from financial transaction services (home
banking, etc.), fees from retail transac-

Bettomuline

Reaccredited. Heritage Communications subsidiary, Heritage Cablevision, has secured
new $30-million credit tacility from four-bank group led by Citibank N.A. Credit agreement
replaces existing $20-million facility. Funds are to be used for cable system acquisition and
construction. Borrowings are to be either at prime rate or rate tied to CD's; package is
revolving credit through 1985, convertible into term loan payable to 1986 to 1991.
Separate $5-million revolving credit/term loan agreement for parent corporation has been
secured from Union Commerce Bank of Cleveland and United Central Bank ot Des Moines.

FCC approves MCI buy. FCC has approved MC| Telecommunications Corp’s $185-
million acquisition of Western Union International Inc. from Xerox Corp. WUl is major
international record carrier with two subsidiaries: Airsignal International Inc., which otters
radio common carrier services, and TAS Inc., national telephone answering service.

|
Leasing option. National Association of Broadcasters has released report exploring profit
potential in leasing Cabie channels. Entitled "Opportunities for Channel Leasing: Strategic
Considerations for Broadcasters,” seven-page report was prepared by Communication
Strategies Inc., research, planning and venture development firm in Cambridge, Mass.
Report examines sources of revenue, costs, existing leasing arrangements in newspaper-
and broadcast-related ventures, negotiating terms for lease arrangements and joint
ventures. It is available to NAB members for $5 and to non-members for $16.

O
IRS rethink. Infernal Revenue Service has proposed sharpening of definition of movies for
television that are eligible for tax shelter status as decreed by Congress in 1968. At that
time, Congtess decided people might be encouraged to make such investments if given
income tax credits. Current RS proposal is latest in series of attempts to be more specific
about type of investments that qualify. Noting Congress said tax credit on films should not
be given for those "primarily topical or otherwise transitory in nature,” tRS said films that
present entertainers or characters in dramatizations qualify for credit, but news shows,
game shows and variety shows do not. Neither do “serialized daytime television dramas,’
since the IRS feels they are "essentially transitory in nature” and usually shown but once.
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tions, messaging and various ‘‘supplier-fi-

nanced” services (including information
and reservation systems).
The results, after plugging in CSP’s cost

Ha nd da nd equations into the two models, are that
under the ‘‘optimistic’” variant, the

cabletext system could generate an inter-

nal rate of return of 34%, the telephone-

oo er u er based system 47%: however, under the
‘‘conservative’’ revenue projections, the

-

IRR drops to 7% and 10%.

NLT to merge
into American
General Corp.

[
Across A months-long takeover battle between
two giants of the insurance industry—
the American General Corp. of Houston and
the Nashville-based NLT Corp., which
also has substantial communications-busi-
ness interests —was resolved last week in
favor of American General. The two
companies have agreed to the merger of
Lt ot NLT into American General. The overall
o AW mad FM radia value of the deal is about $1.5 billion.
e NLT owns wsM-aM-FM, the Grand Ole
Opry and Opryland amusement part, all in
Nashville. It also has a cable satellite pro-
graming project in the works with Group
W  Satellite Communications Co., the
Nashville Network, which is scheduled for
launch in early 1983. Last year it sold wWsM-
TV there to Gillette Broadcasting Co. for
$38 million (BROADCASTING, Oct. §,
1981). Just how these operations will be
affected by the merger remains to be seen.
A spokesman for American General indi-
cated last week that the company had no
plans of disposing of NLT's major subsidi-
aries but that a review of those operations
could result in some changes—either in
that current thinking or in the way those
businesses are run.

The merger agreement was approved by
the boards of both companies last Tuesday
{(July 6) and remains to be approved by the
shareholders, insurance commissioners in
three states, the FCC and the Federal
Home Loan Bank Board.

NLT has about 35.4 million shares out-
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by sllale mnd rily

Complele fisting of TV stations from coast 1o coast

Across the Dial®, a pocket-sized (4 by 8 3/4 inches) guide to U.S. and standing on a fully diluted basis. Theterms
Canadian AM and FM radio stations, designed as a fast reference to call of the merger agreement call for American
letters, frequencies and formats. With the companion feature, Around General to pay NLT shareholders $46 per
the Channels?, listing all U.S. and Canadian TV stations with channel share cash for 15 million shares, with the
numbers and showing network or independent status. remaining NLT shares to be converted into

a combination of American General fixed-
income debt and/or equity securities that

1-4 copies O $3.95 plus $1 for postage and handling may be convertible into American General
5-9 copies O $3.75 each plus $1 for postage and handling common stock. American General indi-
10-25 copies O $3.50 each plus 6% for postage and handling cates that the securities package will also
26-50 copies O $3.25 each plus 6% for postage and handling “g"e as?ﬁaf“e‘ value pet “%T share of
51 or more O $3.00 each plus 6% for postage and handling about on a fully distributed basis.
Proxy materials are expected to be mailed

to shareholders in August.
If the merger goes through, it is ex-

Broadcasting" pected that Walter Robinson, chairman

piy o and chief executive ofﬁce‘r of NLT.' and

@@E@DD@@&D@@@ l:l[m@ four other present NLT directors will be
(] nominated for election to an expanded

American General board.

1735 DeSales St., N.W.,, Washington, D.C. 20036 As of March 31, 1982, NLT had consoli-

dated assets totaling $4.7 billion; Ameri-
can General’s was $8.3 billion. o
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ANNOUNCING CABLE DATA
FROM THE MEDIA
INFORMATION SPECIALISTS

Standard Rate & Data Service has been in the process of collecting and
i reporting information about media for over 60 years.

Today, SRDS publishes over a dozen editions that contain up-to-date facts
on tens of thousands of media. Newspapers, magazines, business and

{ trade publications, television and radio, mailing lists and co-op advertising
| programs—all are listed and detailed in SRDS editions.

S T S

And now we are launching Cable Data!

Designed to assist the advertising decisionmaker as well as cable industry
professionals, monthly editions of Cable Data are scheduled to debut in
early 1983. Cable Data will be a complete and comprehensive publication
—the authoritative reference source. Right now, we are setting up detailed
listings in the following categories: individual cable systems, multiple
system operators (MSO s}, advertiser-supported networks, interconnects
and non-advertiser-supported networks. Separate sections will be devoted
to informative listings of program guides, cable associations, cable
hardware suppliers and programming suppliers.

Here's how you can be listed in Cable Data.

Whether you own, manage, or represent a cable property, or sell supplies
or services to the cable industry—SRDS is currently accepting free listings.
Standardized listing forms are now available upon request from our Editorial
Department. Complete listings in Cable Data will be helpful in securing
advertising schedules for cable media and in developing new business
opportunities for cable companies and their suppliers.

If you are part of the cable industry, you belong in SRDS Cable Data. And if
you need facts about cable, you'll find them in Cable Data.

o
3>
=]
s
=
>

For maore information, please contact:

Sue Finkler (for listings) and Frank Paulo (for subscriptions) at
800/323-8079 or 312/470-3100.

the m

edia’s [ medium

Standard Rate & Data Service, Inc.
5201 Old Orchard Road/Skokie, lllinois 60077

CTAM. Conference Attendees

Please stop by the SRDS Hospitality Suite at the Hyatt
Regency in Chicago July 19-21. We look forward to meeting
with you to discuss “the winds of change” in cable media,
and to answer your questions about our new publication—
Cable Data.




Stocklndex

Market

Exchange Closing  Closing Net  Percent Capitali-
and Wed. Wed. Change Change PIE 2ation
Company Jul 7 Jun 30 in Week in Week Ratio 1000.000)

. 5 R OADCASTING

NI UABIE | st s bbb DY & 375/8 3838 - 314 - 185 7 1,082
N Capltal Cities......... 697/8 721/4 -23/8 - 328 11 910
N, CBS . st raman s o 36 1/4 37 - 314 - 202 [ 1,012
N COX...sweosidinibsadin 263/8 251/2 4+ 7/18 + 343 12 746
A Gross Teiecasting.... 24 1/2 2458 - 1/8 - 50 6 19
© WLHT o . . 191/4 193/4 - 1/2 - 253 12 197
N Metromedia......... 2051/2 2263/4 —211i4 -10.64 14 8186
O MOONeY: aintsumis: o 41/4 41/4 5 3
O Scripps-Howard .. .... 171/2 171442 i0 180
N Storer ................ 271/2 291/4 -13/4 - 598 14 440
N Taft..o=ewsns P 311/2 3138 + 118 + .39 8 301
O United Televislon..... 8 81/8 - 18 - 153 13 96

e SROADCASTING WITH OTHER MAJOR INTERESTS s

A Adams-Russell ....... 211/2 2158 - w8 - 57 15 85
A Affillated Pubs........ 245/8 243i4 - 118 - 50 9 127
N Amerlcan Family...... 91/4 938 - 1/8 - 133 B 124
O Assoclated Commun.. 101/4  111/4 ~1 - 888 24
O AH.Belo............. 181/2 183/4 -~ 14 - 133 8 174
N JohnBlalr............ 335/8 33314 - 118 - .37 8 127
N CharterCo............ 87/8 8114 + 5/8 + 757 11 194
N Chris-Craft........... 377/8 3814 - 3/8 — 98 10 84
N Cowles...... O 34 3/4 35 - 14 - 71 2 137
N Dun & Bradstreet..... 661/2 671/4 - 3/4 - 111 15 1801
N Falrchld Ind. ......... 14 3/4 133/4 +1 + 7.27 5 192
N GannettCo. .......... 311/2 3212 -1 - 307 10 1870
N General Tlre........... 20 20 8 471
O Gray Commun......... 341/2 3412 B 17
N GuifUnlted........... - -11/8 -~ 511 7 559
N Harte-Hanks +13/14 + 1.77 9 237
N Insilco Corp........... 6 191
N Jefferson-Pilot ...... . 24 1/4 24 + 1/4 + 104 5 524
O Josephsonintl........ 93/8 10 - 5/8 - 625 8 36
N Knight-Ridder ........ 203/4 3112 -1314 - 555 10 960
N Lee Enterprises ...... 227/8 231/4 - 318 - 161 8 158
N Liberty ...... PR P 113/4 1158 + 1/8 + 107 7 149
N McGraw-HHI ... .. .... 48 1/2 51 -2 1/2 - 490 12 1,205
A  Medla General..:.... .. 34 341/2 - 112 - 1.44 7 236
N Meredith.............. 591/8 583/4 + 318 + 863 7 182
O Multimedla............ 30 30 12 304
A New York Times Co... 38 5/8 40 - 318 - 93 9 495
N OQutletCo. ............ 321/4 321i4 42 85
A PostCorp............. 281/8 281/4 - 1/B - 44 15 51
N Rollins................ 13 133/4 - 3/4 - 545 7 345
N San Juan Racing ..... 221/8 2218 49 95
N Schering-Plough...... 287/8 29318 - 1/2 - 170 9 1.535
N Signal Cos............ 17 15314 +11/4 + 793 6 1.229
O Staufter Commun. .... 44 44 11 44
A  Tech Operations...... 183/4 19 - 114 - 1.3 8 17
N Times Mirror Co.,..... 40 3/4 421/2 -~13/4 - 411 10 1.391
O Turner Bestg.......... 10 10 16 204
A Washington Post ..... 34 1/4 35 - 314 - 214 13 481
N Wometco............. 257/8 263/8 - /2 - 189 15 352

I C A5 L

A ActonCorp. .......... 57/8 614 - 3/8 - 600 48 28
N American Express.... 37 1/8 40 -27/8 - 7.18 7 3452
O Burnup & Sims ..,.... 111/4 12 - 34 - 625 12 98
O Comcast.............. 17 17112 - 12 - 285 15 75
N General instrument... 347/8 347/8 12 1.075
N Heritage Commun..... 73/4 81/8 - 3/8 — 461 24 56
O Rogers Cablesystems 4 3/4 434 20 104
O Tele-Communications 161/8 161/4 - 1/8 — 76 35 340
N Timelnc.............. 281/4 293/8 -11/8 - 382 10 1,405
@ TOCOM iy indssiaa 101/4 103/14 - 1/2 - 465 10 51
N United Cable TV...... 17 3/4 1912 -13l14 - 897 13 194
N VIacom sssssessssssras 18 19 -1 - 526 12 204

Market

Exchange Closing  Closing Net  Percent Capital:-
and Wed. Wed. Change Change PIE zation
Company Jul 7 Jun 30 in Week in Week Ratio (000,000)
PROGRAMING I

O Barris Intl...... At (2 2 20 11
N Columbia Pictures.... 72 72 14 704
N Dishey: s «disapsbios 58 5/8 585/8 18 1,954
N Dow Jones & Co...... 36 411/2 -51/2 =-1325 13 1,130
N Filmways ............. 67/8 71/4 - 3i8 - 517 1 40
O Four Star......... Sl 200/ 2 2172 14 1
N Getty Oil Corp. ....... 47 3/4 49314 =2 ~ 4.02 5 3874
N Gulf + Western ....... 121/2 12314 = 1/4 - 186 3 923
N MCA.................. 581/4 591/2 -11/4 - 210 15 1.389
N MGM/UA.............. 65/8 61/8 + 1/2 + 816 13 329
O Reeves Commun...... 28 30 -2 - 666 10 227
O Telepictures .......... 6 3/4 6 3/4 23 32
O Video Corp. of Amer. . 7 1/4 712 - 14 - 333 38 1t
N Warner ............... 44 3/8 481/4 -37/8 - 803 1N 2.837
A Wrather............... 231/8 23318 - 14 - 106 26 51

O BBDOInc............. 43 3/4 43 + 3/4 + 174 8 127
O CompactVideo....... 37/8 37i8 4 12
N Comsat............... 521/2 53 - 1/2 - 94 14 420
O Doyle Dane Bernbach 16 16 8 BB
N Foote Cone & Belding 305/8 31 - 318 - 120 7 B2
O Grey Advertlsing...... 61 61 6 35
N Interpublic Group..... 287/8 2912 - 518 - 211 B 133
N JWT Group ........... 183/8 18 + 3/8 + 208 14 96
O MCl Communlcations. 43 7/8 453/8 =1 1/2 - 330 24 2108
A Movielab.............. 2 3/4 27/8 - 118 - 434 5 4
O A.C. Nielsen.......... 46 1/4 453/4 + 1/2 + 109 13 519
O Ogilvy & Mather ...... 311/4 3112 - 14 - 79 8 132
O Telemation. ... . 1k 3 s 8 3
O TPC Communications. 2 1/2 238 + 18 + 526 2 2
QO Unitel Video .......... 6 3/4 6 3/4 11 8
N Western Union........ 28 291/8 -11/8 - 3.86 8 476

O ABL.. . afisevrii b obufmes 13 131/4 - 14 - 188 4 25
N Arvin Industries ...... 121/2 1214 + 1/4 + 204 9 85
O C-Cor Electronics .... 201/2 21 - 1/2 - 238 21 61
O Cable TV Industrles .. 6 3/8 6 3/8 8 19
A CONeC. o) emtt - 23410 i 4 4 10 B
O Chyron........c.c..v. 16 3/4 17112 - 3/4 - 428 13 45
A ICIONU Tt 8 i s s 4 4 7 6
N Conrac .......... a0 233/8 24112 -1 18 - 459 9 50
N €astman Kodak....... 725/8 733/4 -11/8 - 152 10 11,800
O Elec Misslle & Comm. 11 11114 — 14 — 222 4 30
N Genera! Electric...... 63 3/4 6358 + 1/8 + .19 g 14,519
N Harris Corp........... 235/8 24518 -1 - 4.06 9 739
O Microdyne............ 73/8 818 -~ 3/4 - 923 9 33
N M/ACom.Inc......... 121/4 1758 -53/8 -3049 11 476
(NI 157 7 e e v § i 52 531/4 -11/4 - 234 9 6108
N Motorola..... P 611/8 6114 - 1/8 - 20 12 219N
O Nippon Electric....... 711/2 75 ~-31/2 - 466 26 2770
N N. American Phillps... 36 37 -1 - 270 5 492
N Oak Industries........ 171/4 177/18 - 58 - 349 8 280
A OrroxCorp............ 81/4 8114 18 18
N RCAL .ot nssbmbain 16 3/4 17 - 1/4 - 147 8 1263
N Rockwell Intl.......... 313/8 3112 - 1/8 - 39 8 2,394
A RSC Industries ....... 45/8 4518 42 14
N Sclentific-Atlanta..... 121/8 12 + 1/8 + 104 12 283
N Sony Corp............ 121/4 12718 - 58 — 485 10 2,825
N Tektronix............. 515/8 5258 -1 - 180 12 968
O Telemet (Geotelinc.). 13/4 158 + 1/8 + 769 5
Al Texsicanifs s ¥.saqiinhi 103/4 11 - 14 - 227 17 62
N Vartan Associates.... 36 3634 - 34 - 204 186 289
N Westinghouse ........ 253/8 26 ~ 5/8 - 240 5 2,164
NI Zenlth wmss o nies ssabsii 11 1112 - 12 — 434 28 208
Standard & Poor's 400
Industrial Average 120.22 12413 - 39N

Notes: A-American Stock Exchange, B-Boston, M-Midwest, N-New York, P-Pacific,
O-over the counter (bid price shown, supplied by Shearson/American Express.
Washington). P/E ratios are based on earnings per share for previous 12 months as
published by Standard & Poor's or as obtained by Broadcasting’s own research.

Earmings figures are exclusive of extraordinary gain or loss. Footnotes: * Stock gid
not trade on given day. price shown is |ast traded price. *~ No P/E ratio computed,
company registered net loss, *** Stock split 2 for 1. + Stock traded at less than 12.5
cents. **** Stock inactive due to limited bidding.
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AFTRA request for
new trial denied
in antitrust suit

That’s latest in union’s battle
yvlth Tuesday Productions; total
judgment: $10.4 million

The American Federation of Television
and Radio Artists (AFTRA) was denied
three post-trial motions filed last Tuesday
{July 6) in the latest proceedings in the
union’s four-year legal battle with Tuesday
Productions, a San Diego-based radio pro-
duction house.

U.S. District Court Judge Judith N.
Keep denied AFTR A motions asking for a
new trial in the antitrust case, following a
jury’s ruling May 20 that Tuesday had
been damaged in the amount of $3.1
million by an AFTRA hiring policy en-
forced against the nonunion producer. The
judge also refused to reduce the jury's
damage award. Under federa! antitrust
law, the damage amount has been trebled
to $9,351,810.

Judge Keep also ordered AFTRA to pay
Tuesday 31.1 million in attorneys' fees,
bringing the total judgment against the
union to $10.6 million.

There was no immediate comment from
AFTRA, which is seeking a stay in the
judgment while it appeals to higher courts.
Judge Keep is scheduled to rule on that
motion Aug. 2. In this motion, the last 1o
be submitted to the trial court, the 40,000-
member union is asking for relief from the
normal financial requirements of appeal.

Keep entered final judgment of $9,351.-
810 on behalf of Tuesday on June 8, and
on June |5 the firm was awarded $45.917
in court costs.

The suit, filed in September 1978,
charged that AFTRA and its locals in New
York, Los Angeles and San Diego had
refused to allow its members to work for
Tuesday because the production company
did not have a union contract, even
though Tuesday was willing to pay
AFTRA members their standard contract
rates.

As part of its motion seeking relief from
financial requirements of its appeal,
AFTRA is expected to submit financial in-
formation to the court during the next two
weeks. If the motion is denied, the union
may be required 1o post a bond amounting
lo one-and-one-half times the total award,
in addition to paying a premium of be-
tween one and five percent of the bonda-
ble amount to a bonding company, as well
as collateral. A Tuesday spokesman esti-
mated that the bondable amount could be
as much as $15.8 million.

“We felt the ruling on AFTRA’s mo-
tions were absolutely correct,” said John

D. Collins, Tuesday’s chief counsel in the
case. ““We also expecl that, if there is an
appeal, the appeals court will uphold the
jury verdict”” Collins said Tuesday has not
closed the door to the possibility of work-
ing out a setilement with AFTR A, adding,
**we don’t want AFTRA to go bankrupt.”

Lance Wickman of Latham & Watkins,
the firm representing AFTRA, predicted

the courts will eventually see the “‘correct-
ness’’ of the union’s position, and said
AFTRA should not be held liable under
federal antitrust statutes. Judge Keep
ruled March 5 that the union had forfeited
immunity from antitrust prosecution be-
cause of provisions in its national radio
and television recorded commercials con-
tracts. O

Entertainment.

Bally games and others in development.

NMoRiter?

Bumped by Jerry. Democratic National Committee has postponed its nationally tetevised
fund raising telethon scheduled for Aug. 28-29. Committee's decision to air telethon on
that date caused considerable outcry from Muscular Dystrophy telethon celebrity, Jerry
Lewis, whose telethon airs Sept. 5. Lewis felt both would compete for same funds. DNC
says it will now schedule telethon for later date.

In the marketplace. ... Laugh Trax, weekly hour show combining "comedy with a
contemporary music format," is available from Lexington Broadcast Services. It's Company
Il production in association with Sunn Classic Pictures for Bristol-Myers Co.. .. Columbia
Pictures Television says Barney Miller, half-hour comedy series, has been sold in 144
markets, "more than any other videotaped program in syndication. ... Weekend Sports
Wrap-Up, satellite-fed sports newscast anchored by Curt Gowdy, has been cleared in 60
markets, according to syndicator Metromedia Producers Corp., which began distributing
Grant-Reeves Entertainment production July 4.... Sadat, story of late Egyptian President
Anwar Sadat, will be produced as four-hour Operation Prime Time special by Blatt/Singer
Productions in association with Sandy Frank Productions and Columbia Pictures
Television.... Rocky Ill: The American Dream Continues, half-hour special on making of
latest "Rocky" movie, has been cleared in more than 115 markets, or 83% U.S. clearance,
according to MGM/UA Television Distribution. Budweiser beer has two national minutes in
special. ... Evergreen Programs division of Worldvision Enterprises has released The
Fugitiveand The Invaders series. . .. MG Films and Perin Enterprises, producers and
distributors of The Winning Moment, are offering Olympic Winning Moments, 50 30-second
inserts available for Ocl. 1, 1983. Series shows past "Olympic winners at their moments of
glory... " Program Syndication Services claims 21 slations, including five of top-10
markets, for Holiday Moments, series of one-minute inserls with celebrity hosts for
Thanksgiving, Christmas and New Year's. Series is produced by Carter-Grant.

‘Teachers’ renewed. NBC-TV has picked up renewal option on Teachers Only, for next
season. Prime-lime series was given eight-episode run this spring. Series, with Lynn
Redgrave and Norman Fell, is from Carson Productions in association with NBC

First for Fox. Twentieth Century-Fox Television will produce first theatrical presentation
for Home Box Office under terms of production agreement between two firms. Fox
has taped "Bus Stop." by William Inge, first performed on Broadway in 1955,

)
Gaming. CBS Video Games is official name of new CBS unit set up to manufacture and
market home video games. Video Games will be part of CBS's Gabriel Industries, with
Robert L. Hunter of CBS/Columbia Group staff serving as director. As previously
announced, CBS has deal with Bally Manufacturing giving it home video rights to current

[m]

Kid stuff. CBS-TV has announced fall children’s programing schedule. which includes five
new animaled comedy and adventure series along with four returning programs on
Saturday mornings, and two shows shifting to Sunday mornings. New animated series are:
The Sylvester and Tweety Show (8-9 a.m.), Gilligan's Planet (9-9:30 a.m.), The Dukes
(9:30-10 am.), Pandemonium (11-11:30 a.m.)and Meatballs & Spaghetti (11:30-noon).
Network is also adding The CBS Children's Film Festival (1:30-2 p.m.). Retuming are: The
Bugs Bunny/Roadrunner Show (10-11 am.), The Popeye and Olive Comedy Show (12-12:30
p.m.), The New Fat Albert Show (12:30-1 p.m.) and Black*Star {1-1:30 p.m.). Shifting from
Saturday to Sunday are: The Lone Ranger/Zorro Adventure Show and The Kwicky Koala
Show, at times to be determined by local stations. New schedule, which begins Sepl. 11,
also includes new episodes of Captain Kangarooweekday mornings and In the News
segments on weekends, in addition to afternoon and evening specials.
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Catholic satellite
system signing up
subscribers, sets
equipment deal

A lop communications priority of the
United States Catholic Conference, a na-
tionwide satellite delivery system, is mov-
ing closer to fruition.

The Catholic Telecommunications Net-
work of America (CTNA), said its first
mailing of solicitations 10 potential affili-
ates brought [3 firm contracts and 30
other indications of acceptances. Those
being approached are the 172 U.8. Catho-
lic dioceses, about 1,000 religious orders,
640 hospitals and 240 colleges and univer-
sities.

In addition, CTNA has reached an
agreemen{ with M/A Com Inc., whereby
the latter’'s M/A Com Satellite Inc. will
supply the equipment for the network.
The Burlington, Mass., manufacturer will
provide complete satellite earth station
systems including site surveys, installation
and servicing for CTNA and its affiliates.
Affiliates will purchase hardware through
CTNA.

Under the direction of CTNA President
Wasyl Lew, formerly of the National Aero-
nautics and Space Administration, the
satellite network expects 10 provide three
to five hours of telecommunications ser-
vices daily. Services include TV and radio
programing, teleconferencing, tele-
seminars, electronic mail and computer-
to-computer communications, all
geared 10 meet the needs of the church’s
demographiecs. Religious, educaiional in-
structional and entertainment series will
be part of the programing offered dioceses.
Existing programing by such organizations
as the Franciscans and Maryknoll Fathers
will be included.

Capital for the start of CTNA was pro-
vided by the U .S. Catholic Conference on
Nov. 4, 1981, For the network planning
process, 599,500 was funded by the
USCC’s Catholic Communications Cam-
paign. Elizabeth Haig, CTNA’s director of
administration, noted, however, thai
CTNA has been set up as a separate profit-
making corporation that will sustain
operating expenses from affiliates’ fees
and from charges for special services ren-
dered by CTNA.

The most Rev. Louis E. Gelineau,
bishop of Providence, R.l., and CTNA
board chairman, said the impact of
satellite communications was comparable
to that caused by the introduction of
parochial schools in this country in the
1800’s—a move the church regards as its
single most important step in the U.S.

‘““We have a message and a way of life to
communicate and this will help us to do
it,”" Gelineau said. He stressed that CTNA
will not be an electronic church that sup-
plants traditional religious observances.
“*We build churches of wortship for our
people to gather in and it’s essential in our
concepi of what church is that people
gather together.” )
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Ratings Roundup

CBS-TV won the week ending July 4,
with ABC-TV a close second and NBC-
TV a distant third.

In prime time, CBS averaged a 128
rating and 26 share to ABC's 12.5/26
and NBC's 10.0/21.

CBS took Monday, Friday and Sunday;
ABC led on Tuesday. Wednesday and
Saturday, and NBC won Thursday.

On Sunday, CBS came within six-
tenths of a rating point of equalling ABC
and NBC's scores combined. CBS
kicked off its night of regular series pro-
graming with an original 60 Minutes,
followed by repeats of Archie Bunker's
Place, One Day at a Time, Alice, Jeffer-
sons and Trapper John M.D. The shows
averaged a 13.5/35. ABC managed only
a 7.1/18 with repeats of Code Red and a
three-hour A Whale for the Killing
movie and NBC did even poorer with a
6.8/19 for an original Animalympics
special, CHiPs repeat and first network
airing of the movie, "Terror at Alcatraz”

ABC came within a point of matching
the total of CBS and NBC scores on
Saturday, with a 14.0/32 for repeats of
Today's FBI, Love Boat and Fantasy Is-
land. CBS earned just an 8.9/20 for Walt
Disney Presents and a Mayflower:
Pilgrim's Adventure special, both
reruns. NBC managed only a 8.1/14 fora
Here'’s Boomer original and repeats of
Harper Valley, Nashuille Palace and
NBC Magazine.

Of the week's 68 programs. only 12
were ofiginal to the networks. Only one
original, CBS's Cagney and Lacey,
ranked among the first 20.

Outside of prime time, the CBS Eve-
ning News with Dan Rathertook a com-
manding lead of the news ratings with
an 11.8/27 to ABC World News Tonight’s
9.8/22 and the NBC Nightly News's
B.8/20. CBS said it was the largest share
advantage in early evening network
news competition since March 1981.

The First 20

1 M*A“S*H CBS 20335
2. Tbo Ciose For Comfort ABC  19.2/33
3. House Calls CBS 19.1/32
4. Hart to Hart ABC 188433
5.  Three's Company ABC  18.4/33
6. WKRP in Cincinnati ca8s 17.3/31
i Laverne & Shirley ABC 17.0/33
8. Midnight Offerings (movie}  ABC  17.0/31
9 20/20 ABC 166/
10.  Diffrent Strokes NBC  16.2/30
11, Love Boat ABC 16.0/35
12.  Private Benjamin CBS 16.0/30
13.  Cagney And Lacey CBS 15.9/28
4. Fantasy Island ABC  15.2/34
5. Quincy M.E. NBC  15.1/30
16.  Midnight Lace (movie) NBC  149/26
17 Love, Sidney NBC 14.9/26
18 Diff'rent Strokes NBC 14729
18.  Jeffersons CBS 14.6/36
20.  Happy Days ABC  14.5/30
The Final Five
64.  Here's Boomer NBC 5915
65 Harper Valley. PTA. NBC 59/14
66. Code Red ABC 58/16
67. Lewis And Clark NBC 53112
68 Animalympics NBC 4.0i11




Talking with pro
football’s finest

Football fans will have a chance to talk
with prominent National Football League
players this fall on a national radio call-in
show, if all goes according to plan at A+
Productions, a six-month-old firm based
in Houston, which has teamed up with the
Mutual Broadcasting System for live dis-
tribution of its program by satellite. To be
entitled Tuesday Night Football, the pro-
gram will use AT&T's 900 service to con-
nect a moderator in Detroit {with support
staff in Houston) to callers and players
around the country. A Sports Illustrated
feature writer, Paul Zimmerman, will be a
regular commentator on the show.

Al Ackerman, sports director and an-
nouncer at wDIV(TV) Detroit, will host the
two-hour program, which is set to start
Sept. 7. An originating station for the pro-
gram has not yet been chosen, according
to Bud Cunningham, president of A+
Productions, who says he is negotiating
with two stations in Detroit. Plans for the
program were finalized only two weeks
ago. said Karen Dixon, of the Media
Center in St. Petersburg, Fla., the firm
that is marketing Tuesday Night Football
to stations and advertisers. Dixon did not
disclose a station lineup or national spon-
sors for the show, although she said con-
tracts with at least 12 stations and several
major advertisers have been completed.
The program is being bartered, with 14'A
minutes claimed by national advertisers

L4

and 5% minutes left open for spots sold
by local stations.

Two teams of four NFL players will
alternate appearances on the show every
other week. Joining them will be two other
players, from a rotating list of 20, who will
appear when their teams are in the news.
Every team in the NFL is to be repre-
sented periodically on the program, ac-
cording to Cunningham, and in addition to

scheduled appearances, every team will be
given a private-line number for reaching
the show, to encourage members to partic-
ipate whenever they want to.

Callers will be charged 50 cents for each
call to the show on the 300 number. They
also will be able to vote on an issue raised
at the beginning of the show by calling one
of the two 900 numbers and hear the
results of the poll at the end of the show. T

R | e i
Henusack

In the marketplace. Revista Reportera Forbes, Spanish-language version of Forbes
Magazine Report, has cleared on 25 Spanish-language stations, according to Radio Works,
series’ producer/syndicator. . .. Countdown to Kickoff, 26-week football prediction radio
series, enters 17th season with 187 markets reportedly cleared. Weekly program, hosted
by Ray Scott, is produced and syndicated by The Creative Factor, Hollywood-based
production/distribution company.... NFL Pro Flashback, daily tive-minute radio trivia
feature, will begin syndication this September from The Creative Factor ... The Royalty of
Rock: A Celebration of the Rock Empire, is set for fall distribution by TM Programing of
Dalas. Series is TM Presentation produced by Goodphone Communications,

Radic classified. Wastam) New Orleans has introduced Job Line, weekly one-hour talk
program devoted entirely to calls from potential employers or employes. Station
spokesman says show is designed to “humanize the process” of finding jobs in time of
heavy unemployment. Response is termed "very heavy!’

0
Call letters. Radio Information Center, New York, is compiling first of new series of reports
on station call letters changes in U.S. First issue will be out in July and succeeding reports
will be published quarterly. Maurie Webster, president of RIC, said report will provide quick

additional copies at $80 per year.

and easy access to call letter changes. Report is available for $400 annually, with

TUESDAY NIGHT FOOTBALL

most popular athletes.

An exciting new form of sports entertainment, starring America’s
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Alternative funding plan for
public broadcasting criticized by NTIA

It says reductions in federal
funding may not be a problem,
questions need for stations in
light of growth of new media

The National Telecommunications and In-
formation Administration has come out
against findings of a public broadcasting
funding report to Congress. NTIA's posi-
tion is consistent with a previous stance
taken by the agency, but is unusual in light
of FCC endorsement of the report. The re-
port was compiled by the Temporary Com-
mission on Alternative Financing for
Public Telecommunications, established
by Congress, and chaired by FCC Com-
missioner James Quello (BROADCASTING,
June 21).

The report (sent to Congress July 1)
basically concluded that none of the alter-
native funding methods studied by
TCAFPT were ‘‘preferable’” to continued
federal funding in the near future and that
in the long run none of the funding op-
tions would be *‘preferable’ to continued
federal support as a means of maintaining

CAT’S
WHISKERS!

In the early days of the broadcasting
business,many a youngster tuned a “cat's
whisker” on a lead crystal to pick up a bit
of music or message.

The music and the messages are still there,
but the media of radio and television are
much advanced since those days and for
over forty years have been carrying The
Advertising Council's public service
messages to the American people in war
and peace.

So on the occasion of our 40th Anniversary
we of The Advertising Council want to say:
Thank you Broadcasters — we think you're
the cat’'s whiskers!

THE ADVERTISING COUNCIL
825 THIRD AVENUE
NEW YORK, N.Y. 10022

the existing public broadcasting system.

NTIA, however, in a separate statement
attached to the report, felt differently. In
its arguments, NTIA challenged the re-
port’s assumption that the current public
broadcasting organizational structure
should be maintained. The statement
questioned the need for more than one
public radio or television station in a
market and charged that many stations
provide ‘‘duplicative’” services. And
NTIA criticized the temporary commis-
sion’s report for assuming that ‘“‘the new
media that are now experiencing exponen-
tial growth—cable television networks, for
example —will essentially never be able to
replace the present public broadcasting dis-
tributors or distributees.”

Instead NTIA pointed out that it is
public broadcasting’s ‘‘national program-
ing that attracts the majority of viewers
and listeners, for example.”” Therefore the
agency said: “‘One does not necessarily re-
quire an enormously costly Washington-
based establishment plus a very large
number of stations with, often, overlap-
ping coverage areas simply to distribute a
valued programing service to the public.”’

In addition, NTIA charged the report
with simply assuming ‘‘that less federal
funding for the current public broadcasting
establishment must necessarily translate
into less service to the public.’ The state-
ment contended that if public broadcasting
cuts back its administrative overhead and
consolidates its overlapping programs. ...
‘it might be possible to continue to pro-
vide the same level of service to the public
for even less federal money.”

The agency aiso maintained that new
media ‘“‘are significant as they potentially
offer the public programing that is duplica-
tive of that now characteristic of public
broadcasting.” Also, the statement argued
that it is possible that within the next five
years ‘‘new media services may command
as large an audience share, if not larger,
than public television typically commands
today from 2% to 5%.’

According to special assistant to NTIA
head Bernard Wunder, Barbara McCaffrey,
Wunder was unhappy with the TCAFPT
findings because he felt they failed to
represent the administration's view. She
said that he instructed Ken Robinson, the
NTIA representative on the TCAFPT, 1o
write a statement that would reflect the ad-
ministration’s view. Neither Wunder nor
Robinson was available for comment. Nor
could anyone be reached at the Office of
Secretary of Commerce Malcolm Baldrige,
Wunder’s superior, or at the White House
who could say whether the NTIA state-
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ment did indeed represent the administra-
tion’s position. However, a spokesperson
at Commerce said she would be
“surprised’” if it didn™, since Wunder is
the chief policy adviser in that area.

Bruce Christensen, president of the Na-
tional Association for Public Television
Stations and TCAFPT member, found the
statement surprising because, he said, it
did not reflect that public broadcasting has
been hearing from the administration. He
noted that FCC Chairman Mark Fowler
spoke favorably of the report and has indi-
cated a willingness to aid public broad-
casters in the search for alternative fund-
ing (BROADCASTING. July 5). **It is the
ambiguity that troubles me,” he said.

Christensen denied charges that many
stations provide duplicative services. He
noted that stations in the same market
cater to different audiences and provide a
diversity of services. In addition, he said
that the ‘“‘whole bedrock of the public
broadcasting system is built on local-
ism.”" Christensen also maintained that
the new media would not be able to replace
public broadcasting, simply because of
logistics. “‘Even by the end of the decade,”
he said, ‘‘only half the country will be
wired for cable.”

Fowler told a meeting of public broad-
casters that he saw the medium as ‘‘serv-
ing the unmet needs in a deregulated com-
petitive marketplace’” (BROADCASTING,
July 5). Also, the FCC chairman said that
it can be ‘*a safe harbor, as it were, for the
concept of localism in broadcasting.”

Edward Pfister, president of the Cor-
poration for Public Broadcasting and a
TCAFPT member, said NTIA’s statement
was consistent with positions taken by the
administration in the past. He said, how-
ever, he detected an ‘‘improved attitude,”
but did not agree with any of the state-
ment. Pfister also said he thought NTIA's
statement was based on generalizations.

TCAFPT chairman Quello said that
both he and Fowler, who are Reagan ap-
pointees and also represent the adminis-
tration, disagree with NTIA’s conclusions.
The TCAFPT chairman also rejected
NTIA's argument that the new media
would provide the alternative programing
now coffered by public broadcasting.

Both Pfister and Christensen also filed
statements with the report along with
Frank Mankiewicz, president, National
Public Radio. They all praised the report’s
findings.

Mankiewicz, however, said that the
TCAFPT report does not address one
regulatory proceeding. He said the pro-
ceeding on channel 6 interference could
adversely affect public radio stations. ‘‘We
urge the FCC not 10 take any action in this
matier which would prejudice the develop-
ment and growth of public radic FM sta-
tions,” he wrote. ]




Peking visit. Eton Rule (fifth from left) president of ABC Inc. headed a
delegation of ABC executives that met in Beijing with People's Republic
of China Vice Premiere Wan Li. First row {I-r) Alex Zilo, manager, busi-
ness affairs for Asia, ABC News: Wu Lengxi, PRC minister of radio and
television: Ellis C. Moore, vice president, corporate relations, ABC Inc;
Vice Premiere Wan; Rule; Jin Zhao. advisor to the Ministry for Radic and

Television; George Croses, vice president. European relations, ABC
Sports, and Kevin Delany, news coverage director for Asia, ABC News.
Second row: Jim Laurie (center) ABC News Asian correspondent and
Han Qingyu {(far right) of the Ministry of Radio and Television. Others pic-
tured are interpreters. Rule and company also stopped in South
Korea and Japan on their Far East trip.

A watchful eye
in Washington

Labor group says it will monitor
religious programing aired on two
D.C. stations and plans to insure
both sides of controversial
subjects are examined on air

A liberal backfire against what is perceived
as a ‘“‘one-sided’ use of the airwaves by
the ‘‘radical religious right'’ is being ig-
nited in Washington by the Metropolitan
Washington Council, AFL-CIQ, as the
1982 election campaigns begin to heat up.
Joslyn N. Williams, president of the coun-
cil, said ‘*a media fairness project’” will
begin after Labor Day and continue until
the end of the year. The project will in-
volve monitoring of (wo statuons—wWDCA-
Tv and WTTG(TV) —and it carries the threat
of fairness docirine complaints filed with
the FCC.

The stations mentioned by Williams car-
ry the programs of religious evangelists Jer-
ry Falwell and Pat Robertson—Falwell on
WTTG(TV) and Roberison’s 700 Club on
wDCA-TV. Both programs, in the view of
the Washington council, carry “‘one-
sided,” discussions of political and eco-
nomic issues.

Williams insisted that the council’s aim
is not to restrict the station’s freedom of
speech. *“‘We are not mounting an anti-
religion campaign, although we suspect
that our effort may be portrayed as such by
the evangelists targeted by our monitoring
project.”” Williams said in letters te the two

Eeramecia

New contract. In first joint action under two unions’ proposed merger. members of Screen
Actors Guild and American Federation of Television and Radio Artists ratified recently
negotiated commercials contract by 97% favorable vote. Three-year contract is retroactive
to Feb. 7, 1982, and includes increase in commercial use fees ranging from 5% to 25%, as
well as increased pension and welfare benefits.

al

Meeting of minds. Assembly of university officials and members of communications
policy community will be held In Washington on July 15 in connection with opening in fall
of new program for study of telecornmunications policy. Program, which will offer advanced
graduate degree and professionally-oriented sludies and provide for research in
telecommunicaticns poilcy, is first joint effort of Annenberg Schools of Communications at
University of Pennsylvania and University of Southern California. Those attending
assembly next month will discuss and announce details of new graduate program and
some of its initial national and international projects, according to George Gerbner, dean of
Annenberg School at Penn. Among those attending will be former Ambassador Walter
Annenberg, for whom schools were named, and presidents of USC and University of
Pennsylvania, William Zumberge and Sheldon Hackney.

Budget passes. WNET(Tv) New York board adopted $47.4 million fiscal 1983 budget,
representing $7.4 million drop from fiscal 1982. Station proposed cutback in staff by about
40 (BROADCASTING, June 21). WNET financial problems are being attributed to $1.1 million
drop in federal funding for FY 1983 and losses in it's development operations. Dia/
magazine has suffered loss of about $1 million and wnETs tape duplication center in Ann
Arbor, Mich,, also is experiencing financlal difficulties. WNET spokesman, however, says
station expects revenues from Dialto increase and is looking at ways to improve operation
of tape duplication facility. Richard Barthelmes, Dial publisher, announced he

wili leave in near future although no date has been selected. Barthelmes cited
‘philosophical” differences for his departure.

No endorsements. National board of directors of Screen Actors Guild voted 60-10-9

to “continue its traditional policy of not endorsing candidates, and of dealing with
legislative and political issues on an individual basis” SAG officials discounted
suggestion that reaction to political activities of current SAG President Ed Asner was
primary cause of action, instead citing highly diverse social, political, and economic
characteristics of SAG members. Asner praised committee recommending vote for its hard
work, but had no other immediate comment on decision.
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talevision stations,

Rather, he said, the council wants to
make sure that when the programs carry
discussions of controversial issues of
public importance, the stations “*will pro-
vide air time for opposing viewpoints by
qualified spokespersons as required by the
FCC'’s fairness doctrine.”’ Failure to grant
time for reply, he indicated in a news con-
ference, would result in a complaint to the
commission. **We expect stations to carry
out their fairness doctrine respon-
sibilities,” he said.

Williams told reporters that the council
is concerned that the decision-makers and
opinion leaders who live and work within
the area of the council's jurisdiction
receive a balanced version of the con-
troversial issues discussed by the evan-
gelists. He also said the council wants to
make sure that union members—and
250,000 members and their families live in
the area—are not ‘‘misled by the one-
sided opinions they may hear on these pro-
grams.”

The council released excerpts from the
700 Club program that indicate the kind of
statements it feels should not go
unchallenged: ‘‘These judges influence
our life more than we realize . . . they exer-
cise what amounts to a type of dictatorship
...accountable to no one ... The time has
come for us to be considering a second
American revolution ... The time has
come that we've got 1o go into the courts,
we’ve gotl to go to the polls, we've got to
begin 1o make something felt in the cause

of freedom because if we do not, a small
group spearheaded by organizations like
the ACLU are going 10 make a determined
effort to take away every vestige of Chris-
tianity out of our national life.”’

Williams indicated the council was par-
ticularly concerned because of reports Fal-
well's Moral Majority is girding for a major
role in the 1982 elections.*It’s appropriate
10 mount our campaign now—maore So as
we get closer to the elections,” he said.

The project which is being undertaken
with support from Norman Lear's Project
for the American Way, has already had one
result. In response to a complaint about
700 Club programing over the past five

months that was said to have criticized the
concept of separation of church and state
and the federal judicial system, Farrell
Meisel, wDCA-Tv program manager,
invited a representative of PAW to call the
producer of the station’s Newsprobe, 10
discuss a possible appearance on that in-
terview program.

The monitoring will be the respon-
sibility of the D.C. Labor Communica-
tions Association or affiliates of the Inter-
national Labor Press Association.
Williams said the results of their work will
be reviewed at year's end, and the pro-
gram reassessed. He also said a report on
the project will go to the AFL-CIO. a

Chenghguiencs

1 PROPOSED T————

WVOJ(AM) Jacksonville, Fla. O Sold by
Gulf United to Rowland Broadcasting Inc.
for $600,000. Seller is Florida-based in-
surance conglomerate with additional in-
terests in health care products distribution
and group owner of five AM’s, six FM’s
and two TV's. It has bought, subject
to FCC approval, 52% of xooL-Tv
Phoenix, for about $48 million (BROAD-
CASTING, June 21). Last year it acquired
balance of KOOL-Tv stock from Gene Au-
try for about $30 million and bought six of
seven radio stations of San Juan Racing
Association before spinning off four of

'
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them for net cost of $33.5 million. E.
Grant Fiuts is chairman and president.
Buyer is owned by Marshall W. Rowland
and wife, Carol, who own WwQIK(FM}
Jacksonville, Fla., and wizy-AM-FM Gor-
don, Ga. They also are former owners of
wQIK(AM) Jacksonville, which was sold
two years ago for $250,000 (BROADCAST-
ING, May 5, 1980), Wvos is on 1320 khz
with 5 kw full time. Broker: Blackburn &
Co.

KKIK(AM) Waco, Tex. O Sold by KKIK Inc.
to Brown Broadcasting of Waco Inc. for
$600,000. Seller is owned by William W.
Jamar Jr. (51%) and wife, Jane Ellen
Jamar (49%), who own KBWD(AM) Brown-
wood and KBIL-FM San Angelo plus
minority interests in KSYN-AM-FM Snyder,
all Texas. Buyer is subsidiary of John
Brown University, Siloam Springs, Ark.-
based educational institution which owns
two AM’s and two FM’s. John E. Brown
Jr. is president. KKIK is on 1010 khz with
10 kw day and 2.5 kw night.

WBBI(AM)}-WABN(FM)} Abingdon, Va. O
Sold by Burley Broadcasting Inc. to
Southern Communications Inc. for
$500,000. Seller is owned by Lindy M.
Seamon and wife, Frances L. (50% each),
who have no other broadcast interests.
Buyer is owned by Ira W. Southern, who
owns WCIR(AM)-WIKK(FM) Beckley, W. Va.
WaBLis on 1230 khz with 1 kw day and 250
w night. WABN is on 92.7 mhz with 1.8 kw
and antenna 370 feet above average ter-
rain. Broker: Chapman Associates.

0O Other proposed station sales include:
WLOF(AM)-wBIJW{FM) Orlando, Fla.
(BROADCASTING, June 28); WKEU-AM-FM
Griffin, Ga.; KTGR(AM)-KCMQ(FM) Colum-
bia, Mo. (BROADCASTING, June 21);
wwwi(aM) Hyde Park, N.Y.; KHRT(AM)
Minot, N.D.; KLNK(FM) Oklahoma City
(BROADCASTING, May 24); ksBc(FM) Red-
mond, Ore.; WEND(aM) Edensburg, Pa.;
wGSF(aM) (CP) Arlington, Tenn.;
wsvQ(aM) Harrogate, Tenn.; wAXO(AM)
Lewisburg, Tenn.; KHEM(AM)-KFNE{(FM)
Big Springs, Tex.; KCYL(AM)-KLTD(FM)
Lampassas, Tex. (BROADCASTING, July 5)
and KEEE(AM)-KICS{FM} Nacogdoches,



Tex. (BROADCASTING, June 28) (see *‘For
the Record,” page 76).

E 1 APPROVED ———

KVOA-TV Tucson, Ariz. O Sold by Channel
4-TV to H&C Communications Inc, for
$30 million. Seller is principally owned by
Donald R. Diamond, Richard L. Bioch
and Donald Pitt, who have no other broad-
cast interests. Station was originally part of
Pulitzer Publishing Co. 1television
portfolio, but was sold in 1972 for $2,725.-
000 (BROADCASTING, Dec. 11, 1972).
Buyer is parent of Houston Post and KPRC-
AM-Tv Houston, wTVF(TV) Nashville, and
WTOK-TV Meridian, Miss., last purchased
last year for $11 million (BROADCASTING,
March 23, 1981). William B. Hobby Jr.,
lieutenant governor of Texas, is chairman.
Jack Harris is president of broadcast divi-
sion. KvOA-Tv is NBC affiliate on channel
4, with 35 kw visual, 18 kw aural, and an-
tenna 3,610 feet above average terrain.

WXKS-AM-FM Medford, Mass. O Sold by
Heftel Broadcasting to Pyramid Broadcast-
ing Co. for $15 million. Seller is
Honolulu-based group owner of three
AM’s four FM’s and two TV’s, principally
owned by Representative Cecil Heftel (D-
Hawaii) , which bought stations three years
ago for $4.25 million (BROADCASTING,
Jan. 1, 1979). Buyer is general partnership
of WxKs-aM-FM employes and group of
limited investors headed by controlling
partner Richard M. Balsbaugh, vice presi-
dent and general manager, and includes
Arnie Ginsburg, station manager; Janet
Karger, general sales manager, Sunny J.
White, FM program director; Robert
Kline, business manager, and Dorothy
Jones, assistant general manager. None
have other broadcast interests. WXKS is 5
kw daytimer on 1490 khz. WXKS.FM is on
107.9 mhz with 21 kw and antenna 720
feet above average terrain.

WTNT(AM)-WLVW(FM) Tallahassee, Fla.
O Sold by Robert Ingstad Broadcast Pro-
perties to Palmer Communications for
$2.6 million. Seller is Valley City, N,D.-
based group of three AM’s and two FM’s
owned by Robert E. Ingstad, who bought
WTNT and wLvw three years ago for $1.1
million (BROADCASTING, Feb. 5, 1979).
Buyer is Davenport, lowa-based group of
three AM’s, three FM's and three TV's
principally owned by Daniel D. Palmer
trust. Robert H. Harter is president. WTNT
is on 1270 khz with 5§ kw full time. WrLvw
is on 94.9 mhz with 5] kw and antenna
210 feet.

KOGT(AM) Orange, Tex. O Sold by KoGT
Inc. to Klement Broadcasting Corp. for
$900,000. Seller is owned by Tolbert
Foster and Allan Shivers (28.87% each)
and W.E. Dyche Jr. and Edgar B. Younger
(21.13% each), who bought KOGT five
years ago for $488,000 plus $80,000 for
noncompete agreement {BROADCASTING,
March 28, 1977). Foster also owns 34% of
KDET(AM)-KLCR(FM) Center, Tex. Buyer is
owned by Richard Klement, who is
Guinesville, Tex., real estate investor and
owner of KGAF-AM-FM Gainesville, Fla.

Change at the RAB top. George Duncan, president of Metromedia Radio and chairman
of the Radio Advertising Bureau, made it official last week that there will be changes in
RAB's management structure, announcing that President Miles David will "soon" become
vice chairman as well as chief executive officer ("In Brief!’ July 5). This, he said, will allow
for "future management expansion.’ Duncan praised David for his part in building RAB to
“the biggest membership and the widest and most enthusiastic acceptance of its pro-
grams in the industry's history"; and said RAB's budget has also reached "an all-time
high* —believed to be about $4 million a year—while the bureau “is operating prudently at -
a surplus in today's economy” Duncan gave no hint of what form “future management ex-
pansion” may take, but David said it clearly will be needed in restructuring RAB to meet
radio’s changing needs. One possibility reportedly under consideration is separating RAB
into large-market and small-market divisions, each with its own president reporting to
David. David said only that "a strategic plan” is being developed "and management addi-
tions are not expected until this plan is completed.” That's said o be several months away.

KoGT is on 1600 khz with 1 kw full time.

KAHL(AM)-KELN(FM) North Platte, Neb.
O Sold by Dahl Broadcasting Inc. and Dahl
FM Broadcasting Inc. 1o Valley Com-
munications Inc. for $810,000. Seller is
principally owned by A. E. Dahl and son,
Nelson E. Dahl, who have no other broad-
cast interests. Buyer is owned by Ross
Beach and Robert E. Schmidt, who are
Hays, Kan.-based group owners of four
AM’s and three TV’s. KAHL is on 1410
khz with 5 kw day and 500 w night, KELN
is on 97.1 mhz with 100 kw and antenna
458 feet above average terrain.

KFMU(FM) Oak Creek, Colo. O Sold by
Chermi Communications Limited
Partnership to K¥MU Limited Partnership
for $729,000. Seller is owned by D.

Michael Barry (51%) and wife, Cheryl L.
Barry (49%), who have no other broadcast
interests but will keep 19% interest in buy-
ing group. Buyer is owned by RET Butler
Communications Corp. (81%) and Cher-
mi Communications L.P (19%). RET
Butler Communications is owned by
Ronald E. Tarrson, who is vice president
of Chicago dental hygiene products
manufacturer and has no other broadcast
interests. KFMU is on 103.9 mhz with 265
w and antenna 1,527 feet above average
Lerrain.

O Other approved station sales include:
wOCF(aM) Dade City, Fla.; wJOE(AM)-
wGCY{(FM) Port St. Joe, Fla.; wNBP(AM)
Newburyport, Mass.; WIEB(AM)-
wBMM(FM) Gladwin, Mich. (see ““‘For the
Record,” page 77).

Our thank you to the team of professional
broadcasters whose special skills made the

WLOF/ WBJW

Orlando sale possible.
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Georgia court rules
for open courtroom

Opinion opening murder trlal
to cameras reverses trial judge
who had exciuded press from
pretrlal proceedings three times

Georgia’s reputation as the state most
devoted to the concept of open
courtrooms in criminal proceedings has
been upheld. The state’s supreme court
reversed a trial judge who three times ex-
¢luded the press from pretrial proceedings
in a notorious murder case.

The supreme court noted, in an opinion
written by Chief Justice Robert M. Jor-
dan, that the state’s constitution says that
*“criminal trials shall be public.” And, Jor-
dan added, ‘‘we construe that state
constitutional provisions to be as applica-
ble to pre-trial, mid-trial and post-trial
hearings as to the trial itself””

The case at issue, as the court noted,
was one reporters and editors recognized
as attracting readers, viewers and listeners.
A 2l-year-old woman, Rebecca Heath,
who was nine months pregnant, was found
shot to death beside a road near Colum-

bus, Ga. Her husband and his girl friend,
the daughter of a prominént Virginia
family, pleaded guilty to charges of arrang-
ing the murder. Two men were indicted as
the **hit men.”

The orders excluding the press from
pretrial proceedings were issued in
response to motions made by the attorney
for one of the alleged hit men, Gregory
Lumpkin. The third order—issued as the
court was examining the question of
whether the police had denied the defen-
dants their rights in obtaining statements
while denying them access to counsel—ap-
plied to the press, not members of the
public. And when reporters sought o re-
enter the courtroom as members of the
public, they were forcibly restrained. The
closure order was appealed by the
publisher of the Columbus Ledger and the
Columbus Inquirer.

The state’s high court, which invited
briefs from news gathering organizations
and from officials representing the state in
criminal proceedings, left no doubt as to
its commitment to open courtrooms. Jor-
dan pointed out, in a footnote, that the
court has sought ‘‘to open the doors of
Georgia’s courtrooms to the public and to
attract public interest in all courtroom pro-
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ceedings because it is believed that open
courtrooms are a sine qua non of an effec-
tive and respected judicial system which,
in turn, is one of the principal cor-
nerstones of a free society”’

And in reversing the trial court’s exclu-
sion order, Jordan said the terms of the ap-
peal —it called for a balancing of the defen-
dant’s Sixth Amendment right to a fair
trial against the First and 14th Amend-
ment rights of the public to gain access to
hearings in criminal cases— were ‘‘too nar-
row.” For the state or federal government
can easily have an interest in closing parts
of a criminal proceeding, the court said.

*“The fact of many possible exceptions
allowing closure should not be allowed to
obscure the extreme importance of the
strong presumption favoring the general
rule,’ Jordan said. And in Georgia, that
rule holds that the trial and all its conse-
quent hearings ‘‘shall be open to the press
and public on equal terms unless the de-
fendant . .. is able to demonstrate on the
record by ‘clear and convincing proof” that
closing the hearing ... is the only means
by which a ‘clear and present danger’ to
his right to a fair trial or other asserted
right can be avoided.”

Jordan, who said Georgia law is more
protective of the concept of open
courtrooms than federal law, added that a
Georgia trial court judge must approach
closure issues ‘“‘possessed of less discre-
tion than his federal counterpart’” The
state constitution, Jordan noted, ‘‘com-
mands that open hearings are the nearly
absolute rule and closed hearings the very
rarest of exceptions.” ]

SDX extenslon. Extended deadline of
Aug. 1 has been announced for applica-
tions for $10,000 Eugene C. Pulliam
fellowship for editorial writers, accord-
ing to The Society of Professional Jour-
nalists, Sigma Delta Chi. Fellowship is
sponsored by Sigma Delta Chi Founda-
tion and is available to editorial writers
in U.S. and territories who are interested
in broadening their journalistic expertise
through travel or research. Applicants
must have had at least five years of full-
time editorial wriling experience. Ap-
plications should contain personal
biography, summary of professional ex-
perience, 10 sampies of editorials or
editorial series, applicant's plans for
using award and letter of endorsement
from applicant's employer. Mailing ad-
dress: Pulliam Fellowship, Sigma Delta
Chi Foundation, 840 North Lake Shore
Drive, Suite 801 W, Chicago 60611.
Fellowship honors memory of late
Eugene C. Pulliam, publisher-broad-
caster, who was one of Sigma Delta Chi
founders in 1909,
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Continues from page Z5.

has launched major lobbying effort to defeat it.
Senate Commerce Committee members have
expressed dissatisfaction with bill, but Com-
mittee Chairman Bob Packwood (R-Ore) said
panel will decide whether to go to conference
on it after Wirth's bill passes House. Senate
Commerce Committee has held three hearings
on bill 1o permit FCC to deregulate and pro-
mote competition among international ser-
vices offered by U.S. companies. Introduced by
Goldwater, bill (S. 2469} would permit FCC to
impose reciprocity provisions on carriers from
countries that restrict entry by U.S. carriers. It
would also create seven-member interagency
task force to establish U.S. goals for interna-
tional communications and to design adminis-
trative structure for implementing policy.

m}

Comsat. Following adoption of staff report last
April  (BroapcasTinGg, April 28, 1980), FCC
adopted rulemaking to examine corporate
structure of Communications Satellite Corp. to
insure that its competitive domestic busi-
nesses operate independently of its congres-
sionally mandated international ones. Com-
mission has aiso put out for pubiic comment
request by Comsat to allow it to offset losses
from its participation in Inmarsat with revenues
from Intelsat—request commission seems
dubious about granting. Decision on that re-
quesl is expected shortly after report and order
is issued on corporate-structure item. (See
aiso "Direct Broadcast Satellites” beiow.)

o

Copyright Royalty Tribunal. Afler operating
without its full complement for almost year,
CRT has found itself with fifth commissioner:
Edward W. Ray (BroancasTing, March 29). Ray,
55, was appointed by President Reagan to fill
term, which expires in September vacated
when Clarence James resigned last year
(BroADCASTING, May 11, 1981). Tribunal has
completed 1979 cable royalty tee distribution
proceeding (Broapcasting, Dec. 7, 1981) in
which it issued formula to divide $20.7 million
paid in royalties by cable companies. Under
formula, U.S. commercial TV will receive 4.5%:
Canadian TV, .75%; program syndicators, 70%;
sports claimants, 15%; National Public Radio,
25%; music performing rights societies, 4.25%,
and Public Broadcasting Service, 5.25%. CRT
completed final phase of proceeding (Broap-
CASTING, March 15), aliocating funds among in-
dividual parties within categories that weren't
able to agree among themselves to split. As
result, of 70% awarded program syndicators,
MPAA will receive 96.8%; Multimedia Program
Productions Inc., 1.6%; National Association of
Broadcasters, 0.8%; Spanish International Net-
work, 0.7%; Mutual of Omaha, 0.1%. Christian
Broadcasting Network, PTL Television Network
and Oid Time Gospel Hour received none. NAB
had argued TV broadcasters deserved 5% of
syndication award, contending broadcasters
produced hundreds of hours of original pro-
graming and deserved share of royalties
awarded for syndicated programs {(BroapcasT-
ING, Feb. 8). Tribunal's formula on how to divide
$14.6 million in royalties paid in 1978 was
issued in September 1980 (BroOADCASTING, Sept.
29, 1980). Under formula, U.S. and Canadian
TV broadcasters split 3.25% of pie; program
syndicators, 75%; sports claimants. 12%; PBS.
5.25%, and music performing rights societies.
4.5%. Although decision is shill subject to ap-
peal, tribunal, holding that total amount in fund
wouldn't be affected by appeals, has dis-
tributed 50% of fund (BroaDCASTING, July 27,

1981). Notices of intent to participate in 1980
cable distribution proceeding were due April
26. Tribunal, in response to pelition from Na-
lional Cable Television Association, is holding
cable royally rate adjustment proceeding to
determine cable operators' copyright obliga-
tions in wake of FCC's dropping syndicated ex-
clusivity and distant-signal rules (BrROADCAST-
ING. June 21). Decision is expected this Octo-
ber. Commissioner Frances Garcia became tri-
bunal chairman Dec. 1, 1981, replacing Com-
missioner Thomas Brennan, who had been
serving as acting chairman after James
resigned.

o

Crossownership (television broadcast-
ing-cable televisicn; telephone company-
cable TV). At open meeting this month,
FCC is expected to [launch rulemaking
proposing to drop crossownership rule
prohibiting TV networks from owning cable
systems ("Closed Circuit,’ June 21). Ac-
tion comes in wake of proceeding launched to
solicit comment on staff report recommending
that FCC drop most of its cable crossowner-
ship rules (BroancasTiNG. Nov. 9, 1881). Report,
put out by FCC Office of Plans and Policy,
recommended that FCC allow co-located
broadcast-cable crossownership; allow net-
works to own cable companigs; place no
restrictions on size of MSQO's, but continue to
restrict entry of telephone companies into ca-
ble. In comments, report drew praise from
broadcasters and networks; cable interests
and public interest groups were opposed, and
telcos argued for easing restrictions on
telephone companies (BRoADCASTING, Jan. 25).
FCC has dropped public notices adopted in
1979 that warned AM-FM combinations would
be subject to future proceedings considering
divestiture of combinations (BrROADCASTING,
March 8). Public notices stemmed from FCC
approval of mergers of Combined " Com-
munications Corp. into Gannett Co. and Starr
Broadcasting Group into Shamrock Broadcast-
ing in 1979 (BroapcasTing, June 11, 1879).
Commission had said companies would have
to comply with whatever future rule FCC
adopted regarding AM-FM combinations. FCC
also placed same condition on all other ap-
plications that would result in sale or creation
of co-located AM-FM combinations as of June
7, 1979. FCC has also adopted rule exempting
rural areas, as defined by Census Bureau, from
its telephone company-cable television cross-
ownership prohibition (Broapcasting, Nov. 8,
1981). FCC amended its rules to require
divestiture of either cable system or co-owned
TV station that is only commercial station to
place city-grade contour over cable com-
munity (BroapcasTing, April 26, 1876). National
Citizens Committee for Broadcasting ap-
pealed, arguing rule should be broader. Two
system owners involved also appealed on
other grounds (BROADCASTING, April 26, 1976).In
December 1978, court sent case back to com-
mission at FCC's request. FCC on June 25,
1980, adopted notice of proposed rulemaking
that seeks to require divestiture of all cross-
ownerships of TV stations and cable systems
located in TV station's Grade B contour (BroaD-
CASTING, June 30, 1980). Late in 1980 Marsh
Media petitioned commission to do away with
cable-broadcast crossownership rules alto-
gether, arguing that prohibition is outdated, in
violation of First Amendment and not in public
interest.

O
Direct broadcast satellites. FCC opened
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skies lo DBS service, adopling loose rules for
licensing and operation of DBS satellites. In
unanimous vote, FCC allocated 500 mhz of
spectrum (12.2-12.7 ghz) for downlinks and
another 500 mhz (17.3-17.8 gh2) for uplinks,
giving DBS operators broad leeway to deter-
mine what sorts of services they want to offer,
and for determining how they want to be regul-
ated. DBS operators opting to offer broadcast
services will be subject to broadcast statutes;
operators offering common carrier-like ser-
vices will be subject to common carrier
rules. FCC declined to impose any owner-
ship restrictions, and imposed no technical
standards on service beyond those required by
international agreements. Under DBS licensing
and procedural rules, licenses will be granted
for five years. Applicants will be required to
start construction within year after construc-
tion permits are granted; they also would have
to begin operations within six years of receiving
construction permits. Action frees FCC to start
processing nine applications it has accepted
for filing from Comsat's Satellite Television
Corp. CBS, RCA, Western Union, Graphic
Scanning Corp., Video Satellite Systems, DBS
Corp., Focus Broadcast Satellite Co. and
United States SateHite Broadcasting (Hubbard
Broadcasting). FCC said it would start pro-
cessing applications immediately, hoping 1o
issue construction permits by fall (BroaDCAST-
ING, June 28). STC proposed three-channel
subscription television service, but other appli-
cants have taken different tacks, DBSC,
Western Union and RCA plan to lease trans-
ponders, and CBS has dedicated its entire
system to distribution to homes and broadcast
affiliates of high-definition television (HDTV).
Concept of DBS has come under attack from
broadcasting industry in comments on DBS
applications and before House Telecom-
munications Subcommittee (BROADCASTING,
Dec. 21, 1981) and in comments on FCC's two
DBS proceedings.

O

Equal Employment Opportunity. Although
FCC voted in 1980 to launch rulemaking look-
ing to more stringent EEO reporting require-
ments for all broadcast stations with five or
more employes, and comments were filed in
proceeding on Oct. 24, 1980, FCC under Chair-
man Mark Fowler appears headed for more le-
nient EEO reporting requirements. Although
commission was slated to address rulemaking
in January, item was pulled after Commis-
sioner Henry Rivera voiced strong opposition
(BroaDcasTING, Jan. 4). One item proposed
reducing frequency of broadcasters’ annual
employment reports. Second item proposed to
exempt all licensees with 15 or fewer
employes from EEO reporting requirements.
(Currently, only stations with five or fewer
employes are exempt.) Third item would have
reguested comment on Office of Management
and Budget recommendation that FCC stop re-
quiring licensees routinely to file affirmative
action reports—FCC model EEQ program
forms—at renewal time. In directive to FCC,
OMB said model EEQ program forms should
be required only in cases where FCC had first
determined licensee had been engaging in
"discriminatory practices” (BROADCASTING, NoOv.
30, 1981). OMB has granted FCC extension to
continue requiring filing of affirmative action
reports through Jan. 1, 1983 (*Closed Circuit,"
March 22). FCC officials, however, have said
OMB recommendation and EEQ package were
“low priority" and probably wouldn't be ad-
dressed again until fall. Under current EEO



guidelines, stations with five to 10 full-time
employes are required to have 50% parity over-
all with available work force. Stations with more
than 10 full-time employes must reach 50%
parily both overall and in top four job catego-
ies, and stations with 50 or more full-time
=mployes receive complete review of their
EEQ programs.

|

Family viewing. Ninth Circuit of U.S. Court of
Appeals in San Francisco has thrown out
November 1976 ruling by Judge Warren
Ferguson that held family-viewing self-
regulatory concept unconstitutional (BRoAD-
CASTING. Nov. 19, 1979). And Supreme Court
denied petition for review (Broapcasting. Oct.
13, 1980). Appeals court ruled that Ferguson
erred in concluding that U.S. District Court in
Los Angeles was proper forum for deciding
issue. Court ordered judicial review of adminis-
trative proceedings of case before FCC, with
=laims made against networks and National
Association of Broadcasters to be held in
abeyance until commission completes its ac-
tions. Parties in case participated in hearing
before Ferguson, on March 20, 1981, on ques-
tion of how order referring case to commission
should be framed. Case has been remanded to
commission, which has sought and received
comments on how to proceed. NAB and net-
works have urged commission to hold evidenti-
ary hearing on policy. Tandem Productions and
Writers Guild have urged commission to
merely state views on issue "so that the entire
matter may be returned to the courts for a
prompt, fair adjudication.”

o

Federal Trade Commission. FTC, under new
leadership of Republican economist James
Miller 1ll. has taken new direction aiming for
“leaner” and "more productive” agency. Since
taking office Oct. 5, 1981, Miller has consoli-
dated some of agency's programs and is pro-
posing more. FTC is up for reauthorization this
year. At first of authorization hearings held by
Senate Commerce Committee, Miller outlined
agency's position on several issues (BROAD-
CASTING, March 22). Miller advocated amending
current standard in Section Five of Federal
Trade Commission Act that makes unfair and
deceptive advertising and trade praclices
unlawful. Chairman also recommended that
agency's deceptive advertising and trade prac-
Wices standard (also in Section Five} be
clarified. Other issues expected to be ad-
dressed at authorization hearings include
jagency's cease and desist orders, public par-
ticipation funding program and exemption of
professional groups from FTC enforcement of
antitrust and consumer protection laws.
Several bills have also been introduced in
Senate and House concerning those issues.
Since then, Senate Commerce Committee,
over objections of its Chairman, Robert Pack-
wood (R-Ore)), passed bill that would curtail
agency's current authority to regulate "unfair
advertising” (BroaDcaAsTING, May 17). dt also
defines agency's “unfairness standard and
basically exempts state-regulated professional
groups from FTC enforcement of antitrust and
consumer protection laws. Both Packwood and
Miller have stated objections to exemption for
advertisers and state-regulated professions
(BroADCASTING, May 31). House Commerce
Subcommittee is in deadlock over legislation.
Simple ane-year authorizing bill was adopted
after subcommittee failed to reach consensus
on any substantial issues (BROADCASTING, May
24), Full committee has failed to hold markup

on bill. Congress trimmed FTC's budget of
$74.3 million to $70.7 million. FTC received
$68.7 million for fiscal 1982 in continuing reso-
lution passed by Congress, escaping 12% cuts
recommended by Office of Management and
Budget. For fiscal 1983, Miller is proposing
$60.8 million budget that would consolidate
activities in commission's three major bureaus,
reduction in force of 145 full-time employes,
and closing of four of its 10 regional offices.
Closing of regional offices reflects staff reduc-
tion of 150 (BrRoaDCASTING, March B8). FTC pro-
posal to close offices has stirred much debate
in House and Senate (BrRoaDcASTING, April 29,
May 31). Senate Appropriations Subcommittee
Chairman Lowell Weicker (R-Conn.) and Rep-
resentative Benjamin Rosenthal (D-N.Y), chair-
man of House Commerce, Consumer and
Monetary Affairs Subcommittee, have hotly ob-
jected proposal. FTC has agreed to stall clos-
ing until further discussion with Congress
(BROADCASTING, June 21). Nomination of Demo-
crat F Keith Adkinson was returned to White
House late last year and then withdrawn by
White House March 29. New candidates are
now under consideration (BROADCASTING, July
5).

O

FM quadraphonic. Nine years after FM quad
was first pioneered, FCC began rulemaking
that sought comments on two approaches to
set standards for system: either to adopt
general standards and rely on marketplace to
determine which systems will be used or to
adopt specific operating characteristics of
system, along lines of those proposed by RCA
and QS| (BroaDcasting, July 21, 1880). FCC
issued initial notice of inquiry in 1977 to study
merits of various techniques proposed to com-
mission by National Quadraphonic Radio Com-
mittee. Second notice of inquiry was issued
early in 1979 (BRoADCASTING. Jan. 15, 1979). In
comments on second notice, Muzak
franchisees argued that alternatives would be
acceptable only if they didn't interfere with 67
khz subcarrier channel company uses to
transmit its background music service to
clients. Though most other comments lent sup-
port to establishment of specific standards,
ABC argued in support of general standards
(BroaDcasTING, Jan. 19, 1981). Commission is
expected to consider item by third quarter of
1882

m}

Home videotaping and copyright.
Supreme Court has agreed to review decision
by Ninth Circuit Court of Appeals in Los
Angeles that found home taping violates
copyright law (BroapcasTing, June 21). Mean-
while, proposals are pending in both House
and Senate to exempt home taping from
liability, including S. 1758, introduced by Sena-
tor Dennis DeConcini (D-Ariz) and H.R. 4808,
introduced by Representative Stan Parris (R-
Val. Also pending are proposals to compen-
sate copyright holders through compulsory
license on sale of audio and video cassette
recorders, found in amendment to S. 1758
sponsored by Senator Charles Mathias (R-Md.}
and in separate bill (H.R. 5488) introduced by
Representative Don Edwards (D-Calif). House
copyright subcommittee held fourth hearing on
issue June 24 and plans additional hearings.
Senate Judiciary Committee has completed
hearings, but made no move to mark up pro-
posals.

[m|
License renewal forms. FCC adopted rule
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that shortens renewal form to postcard size for
most AM, FM and TV stations. Random sample
of about 5% (excluding commercial radio ser-
vice), however, will have to submit longer
"audit” form. Broadcast Bureau witl conduct
on-site audits of some of those stations com-
pleting long form to verify accuracy of informa-
lion submitted (BrRoaDcasTING, March 30, 1981).
Rule has been opposed by Henry Geller, former
head of National Telecommunications and In-
formation Administration, in petition for recon-
sideration. FCC rejected reconsideration, and
Geller filed appeal with US. Court of Appeals
for D.C. Circuit Dec. 4, 1981,

m}

Low-power television. FCC gave birth to
new broadcast service March 4 adopting rules
for low-power television (LPTV) (BROADCASTING,
March 8). New-generation television stations
are technically similar to translators, but are
permitted to originate programing. (Translators
had been restricted to rebroadcasting signals
of full-service stations) In adopting service,
FCC estimated as many as 4,000 new stations
could eventually be spawned by rules, adding
to 4,000 existing translators that can rise to
LPTV status simply by notifying FCC. LPTV sta-
tions will have few regulatory obligations and
there are no crossownership or multiple-
ownership restrictions. Stations must observe
same statutory prohibitions against broadcast
of obscenities and lotteries, however, and they
have limited equal time and fairness doctrine
obligations. Freeze imposed in 1981 to deal
with backlog of 6,500 applications will remain
in place for foreseeable future. Applications for
new LPTV stations proposing to serve areas
now unserved or served by one full-service sta-
tion are exempt from freeze. FCC expects to
receive about 1,200 freeze-exempt applica-
tions each year and hopes to dispose of them
and existing backlog at rate of 600 per month
once new computer system comes on line in
early 1983.

]

Minority ownership. FCC three years ago
adopted policies aimed at easing minarities'
path to station ownership {(BRoaDcAsTING, May
22, 1978). Small Business Administration
changed its policy against making loans to
broadcasters, ostensibly to help minority
owners, but only seven of first 32 broadcast
loans in first year went to nonwhite-owned en-
terprises (Broapcasting. Nov. 13, 1978). In pri-
vate sphere, National Association of Broad-
casters has raised about $10 million from net-
works and other broadcast organizations for its
nonprofit Broadcast Capital Fund (formerly
Minority Broadcast Investment Fund
[BroaDCASTING. Sept. 29, 1980}, through which
it hopes to raise S45 million for direct loans
and loan guarantees to minority broadcast
owners (BROADCASTING. Jan. 1, 1979). Fund's
subsidiary MESBIC (minority-enterprise, small
business investment corporation) has invested
$4 million in 13 radio ventures and two TV ven-
tures. BROADCAP board of directors recently
voted to expand management training pro-
grams to include executives from cable and
other technologies as well as broadcasting.
National Radio Broadcasters Association is
matching minority license applicants with
broadcasters who advise on obtaining license
and getting facility into operation. Meanwhile,
Advisory Commitiee on Alternative Financing
for Minority Opportunities in Telecommunica-
tions, which was chaired by FCC Commis-
sioner Henry Rivera, has presented final
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recommendations on ways to increase
minority ownership to commission (Broapcasrt-
ING, May 31). Among other things, committee
recommended that FCC revise its distress
sales and tax-certificate policies to make it
easier for minority-controlled limited partner-
ships to take advantage of them. It also recom-
mended that tax-certificate policy be applied
to cable, common carrier and land mobile ser-
vices. FCC is expected to act further on recom-
mendations at first meeting in September.

a

Music licenses, All-Industry Radio Music
License Committee and American Society of
Composers, Authors and Publishers agreed on
new licenses for radio stations' use of ASCAP
music, retroactive to March 1, 1977, and ex-
tending through Dec. 31, 1982, and expected
to save broadcasters $6.5 million to $8 million
over full term (BROADCASTING. Aug. 21, 1978).
Committee also negotiated new agreement for
Broadcast Music Inc. licenses retroactive to
Jan. 1, 1979, and extending through Dec. 31,
1983 (BrOADCASTING, March 12, 1978). In TV,
similar all-industry committee quit negotiating
for new TV-station licenses with ASCAP and
BMI and filed class-action suit in U.S. Southern
District Court in New York against two music-
licensing firms, charging that blanket licenses
are monopolistic and anticompetitive (Broan-
casTING. Dec. 4, 1978). That case was tried in
November and December 1981 (BROADCASTING.
Dec. 14, 1981). It now awaits decision of US.
District Judge Lee P Gagliardi.

]

Network inquiry. FCC's network inquiry staff
disbanded in fall of 1980, submitting its final
report to commission Oct. 20, 1980. Staff sug-
gested best way to achieve goals of added
competition, diversity and localism in televi-
sion is to open existing allocations plan to
more local outlets so that new networks can be
formed. Staff also concluded that commission
can foster growth of more networks in newer
forms of technology such as direct broadcast
satellite. multipoint distribution service and ca-
ble by not placing regulatory barriers in way of
new technological development (BROADCASTING.
Oct. 27 and Nov. 10, 1980). Broadcast Bureau
has completed review of network inquiry report
and has thus far proposed repeal of financial
interest and network syndication rules as FCC
network inquiry staff had recommended (see
prime-lime access rule item below).

]

Network standings. Prime-time TV rating
and share averages, Oct. 5, 1981-July 4, 1982:
CBS 17.6/29, ABC 17.0/28, NBC 14.5/24.

0

Noncommercial broadcasting rules, FCC
has amended rules to permit public TV sla-
lions to broadcast logos and to identify pro-
duct lines of program underwriters (BROADCAST-
ING. April 27, 1981). New identifications may be
run without limit. Public broadcasters may now
also promote goods and Services on air as
long as no consideration is received --with pro-
viso that they make determination that such
promotion serves public interest. National As-
sociation of Broadcasters has filed petition
for reconsideration. Commission, under
authorization given it in budget reconciliation
bill, has established committee that has imple-
mented 18-month experiment by limited num-
ber of public radio and television stations to air
commercials {(see "Public broadcasting.”
below). Commission initiated inquiry and

rulemaking designed to bring regulatory
policies for public broadcasting up to date
{BroaDCASTING, June 12, 1978). Inquiry is aimed
at helping commission determine standards
for who can be noncommercial licensee. Com-
mission is considering establishment of FM ta-
ble of allocations for educational assignments
and new classes of stations and extension to
noncommercial licensees of limits on owner-
ship now applicable only to commeircial licen-
sees. Comments have been received in all
(Broancasting, Jan. 28, 1981). FCC has also
launched proceeding considering elimination
of ascertainment and logging rules and pro-
gram oversight of public broadcasting (Broab-
CaSTING, Nov. 9, 1981). Broadcast Bureau hopes
to recommend action on deregulatory proposal
to commission before August recess. FCC has
also launched rulemaking proposing to permit
noncommercial broadcasters to use their FM
subsidiary communications authorizations to
turn profits (BROADCASTING, Jan, 18).

[m]

Performer royalties., House Subcommittee
on Courts, Civil Liberties and Administration of
Justice has postponed indefinitely markup of
proposal to assess royalties according to radio
stations' net advertising receipts for use of
recorded music. Introduced by Representative
George Danielson (D-Calit), bill (H.R. 1085)
would also allow assessment at TV stations
(BroaDCASTING, March 2, 1981). Prospects for
passage of bill are all but gone after Danielson
retired from House to accept appointment to
California court of appeals (BROADCASTING, Feb.
22).

0

Prime-time access rule. FCC dismissed
petition by Chronicle Broadcasting Co. to
delete prohibition against use of off-network
programing during prime-time access (Broabp-
CASTING, Nov. 16, 1981). FCC argued that
though there might be merit to Chronicle's pro-
posal, it should be considered in context of
review of entire prime-time access rule which
it said might be addressed when commissicn
takes up staff recommendations stemming
from FCC's network inquiry (see above).
Chronicle petitioned FCC to repeal section of
PTAR that restricts off-network programing on
network atfiliated stations in the largest 50 TV
markets in July (BRoaDcAsTING, July 27, 1881),
arguing that it was unconstitutional, ineffective
and gave stations not affected by rule competi-
tive advantages. NBC, filing comments, urged
that proceeding be expanded to consider
repeal of entire prime-time rule, arguing that
rule presented "barrier” to expansion of its
Nightly News to 60 minutes (BROADCASTING,
Aug. 17, 1981). NBC's proposal to expand pro-
ceeding was strongly opposed by Chronicle
and all network affiliates’ associations (Broap-
CASTING, Aug. 31, 1981). Networks appeared to
back off on drive to win repeal or waiver of
PTAR, rechanneling their energies to lobby for
repeal of financial interest and network syn-
dication rules, which prohibit television net-
works from acquiring any piece of exhibition,
distribution or other commercial use of any
program not produced entirely by network, and
bar them from domestic syndication. While
networks have been hotly opposed by inde-
pendent producers and program syndicators,
commission has adopted notice of proposed
rulemaking proposing repeal of those rules
(BROADCASTING, June 28).

O
Public broadcasting. Corporation for Public
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Broadcasting is facing series of budget reduc-
tions. CPB is asking for $130 million for FY
1985, while Office of Management and Budget
is recommending $85 million (BROADCASTING,
Feb. 15). In addition, CPB's FY 1983 is being
threatened by proposal from OMB to rescind it
from $137 million to $1165 million. That
budget was reduced from original $172 million.
And continuing resolution passed by Congress
last December leaves CPB with $105.6 million
budget for fiscal 1984, 40% below current
1983 budget of $172 million (BROADCASTING,
Dec. 21, 1981). Congress has since adopted
urgent supplemental that contains amendment
to restore CPB's 1984 appropriation to $130
million. Bill was subsequently vetoed by Presi-
dent Reagan. However, Congress sent second
supplemental bill containing CPB amendment,
it too was rejected. New Senate bill contains
amendment and White House says bill will not
be rejected. House, however, must still approve
bill (BrRoADCASTING, July 5). CPB has set up Fi-
nancial Task Force to explore possible alterna-
tive funding methods. Also National Associ-
ation of Broadcasters task force on public
broadcasting funding released report contain-
ing five funding options. Report is to be in-
cluded in larger study completed by Tempor-
ary Commission on Alternative Financing for
Public Telecommunications (BROADCASTING,
May 20). TCAFPT sent report to Congress on
July 1. It primarily noted that there are
no immediate solutions to funding problems,
and didn't foresee any options which could
completely replace federal funds (BROADCAST-
ING, June 28). NAB has also joined CPB in
lobbying Congress to restore federal funds to
public broadcasting. Public Broadcasting Ser-
vice, which will be affected by budget cuts, has
adopted reorganization ptan that will consoli-
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dale services io reduce costs, (BROADCASTING,
June 7). Temporary Commission on Alternative
Financing for Public Telecommunications has
authorized advertising experiment granting 10
public TV stations permission to air commer-
cial messages. Experiment was originally
authorized by Congress to explore potential of
advertising revenue for public broadcasting.
Several problems developed before experi-
ment could continue, but majority of stations
are now airing commercial messages. Mean-
while, Public Broadcasting Service continues
efforts to develop pay television network, now
being called PBS/Cable, which would be sup-
ported by pay television revenue and institu-
tional advertising (BROADCASTING, Feb. G, 1981).
AT PBS annual meeting, noncommercial sta-
tions voted 107-18 to et PBS proceed with
development phase of service. PBS has
received $500,000 in seed money from Car-
negie Corp. and Mobil Qil to develop project
and was awarded $250,000 grant from General
Electric, to be used for intensive study of
subscriber potential, methods of local distribu-
tion via cable TV, and structuring arrange-
ments with arts and educational institutions. At
annual conference in June, no major announ-
cements on project were made, PBS continues,
however, investigation (see story, this issue).
National Public Radio is aggressively exploring
revenue-making ventures. At Public Radio
Conference it introduced number of options
under consideration (BROADCASTING, Aprit 26). In
June NPR announced details of joint venture to
form digital data delivery service, INC
Telecommunications, with National Information
Utilities Corp. (BROADCASTING, June 28). Service
would be delivered over public radio station's
FM subcarrier channel.

a

Region 2 (western hemisphere) con-
ference on AM broadcasting. Second and
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final session of Region 2 conference on AM
broadcasting ended on Dec. 19, 1981, on note
of uncertainty. Cuban delegation on preceding
Monday had walked out, with strong denuncia-
tion of U.S. (BroaDCASTING, Dec. 21). Question of
how U.S, and Cuba would negotiate incom-
patibilities in their respective inventories was
key question left unresolved, and Cuba's inven-
tory posed most serious problems faced by
U.S. broadcasters. Among actions of con-
ference, U.S. regarded as victories was deci-
sion to retain 10 khz channel spacing rather
than adopt 9 khz plan that U.S. had advanced
originally, al first session, in Buenos Aires, in
March 1980.

a

Teletext. In rulemaking released last fall, FCC
proposed authorizing television stations to
broadcast teletext services within vertical
blanking interval without specifying what
teletext system they must use (BROADCASTING,
Qct. 26, 1981). Choice of system would be left
to marketplace (presumably broadcasters) to
decide. Rules would dedicate seven lines of
the vertical blanking interval to teletext service
{lines 14, 15, 16, 17, 18 and 20); line 21 could
be used on “equal access” basis with closed
captioning service of National Capticning in-
stitute. Marketplace approach to teletext
brought mixed results from teletext proponents
in comments. Generally. proponents of North
America Broadcast Teletext Specification,
worked out last spring by AT&T, CBS and pro-
moters of French Antiope and Canadian
Telidon systems, argued against marketplace;
they urged FCC to dub NABTS as national
standard. CBS went so far as to file petition for
reconsideration of proposed rulemaking
(BROADCASTING, Jan. 18). Proponents of British
Ceefax system, on other hand, supported
markelplace approach, confident their system
would quickly win widespread acceptance.
Meanwhile, on-the-air tests of systems are
being conducted in number of cities including
Los Angeles, Chicago, San Francisco and New
York. Plans for nationwide teletext services
were announced by CBS and NBC on June 25;
both will use NABTS.

O

TV allocations. FCC Broadcast Bureau plans
to recommend item toc commission on its
generic VHF drop-in proceeding by end of
summer, according to Larry Harris, bureau
chief. And, according to Harris, bureau wouldn't
be receptive to “protectionist” arguments, bas-
ing recommendation “strictly on whether they
[drop-ins] cause interference or not" (BROAD-
CASTING March 29). In move, some observers in-
terpreted as strong signal that FCC will change
its rules in generic proceeding to ease creation
of drop-ins, FCC has denied nine petitions to
reconsider its decision approving four drop-
ins: Salt Lake City {ch. 13); Charleston, W. Va.
(ch. 11); Knoxville, Tenn. (ch. 8), and Johns-
town, Pa. (ch. B). In 5-to-2 vote, commission
upheld its order approving those, contending
that benefit communities would experience
outweighed any service loss drop-ins might
cause (BroapcasTing. May 17). FCC approved
those four drop-ins and proposed changing its
rules to ease creation of more two years ago
(BroaDcasTING, Sept. 15 and Sept. 21, 1880). In
proposal, FCC said that if rulemaking were
adopted, there would be “presumption in favor"
of additional service. Although applicant would
be required to provide equivaient protection to
existing stations, it would be incumbent upon
opponents of drop-in allotment to prove addi-
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tion of short-spaced VHF stations would be
harmtul to extent that "net loss of service to the
public" would result. As of June 15, there was
one application on file for drop-in at
Charleston. Eight applications are on file for
Salt Lake City, 13 for Knoxville and three for
Johnstown.

3d

TV cameras In Senate. Resolution to allow
televising of chamber proceedings (S. Res. 20)
was passed by Senate in late April on condi-
tion that Rules Committee define any necess-
ary changes in Senate rules and any regula-
tions needed to govern broadcast system
before effective date to begin broadcasting is
set (BROADCASTING, April 26). Rules Committee,
which hopes to report resolution back to
Senate this week, plans to recommend no
changes in Senate rules, that televised
coverage be gavel-to-gavel and that Senate,
rather than media, control cameras.

O

UHF. FCC's May 1975 notice of inquiry on UHF
taboos to determine whether proximity of sta-
tions could be reduced (BROADCASTING, June 2,
1975) was terminated with adoption of new
proceeding looking toward development of
new television receivers (BROADCASTING, Feb.
20, 1978). In 1979 FCC set up task force to
work toward UHF comparability, and made
plans to spend up to $610,000 on project
(BroaDcASTING, Jan. 8, 1979). Task force
released first in series of reports that will seek
to define problem, evaluate improvements and
formulate alternatives for improved UHF recep-
tion (BrOADCASTING, Sept. 17, 1979). Second re-
port sees number of possible technical gains
for transmitters that would narrow VHF advan-
tages (BrROADCASTING, March 10, 1980). Subse-
quent report, “Comparability for UHF Televi-
sion;' released September 1980, concludes
that although UHF is running poor second to
VHF. disadvantages suffered by UHF service
could be drastically reduced if viewers in-
stalled proper antenna systems (BroancasTing,
Sept. 22, 1980). In comments broadcasters
and equipment manufacturers have taken
issue with that conclusion. Commission has in-
itiated further notice of inquiry and notice of
proposed rulemaking on some of concerns
raised in report and looks toward revising
some technical rules regarding UHF television.

a

WARC. White House has yet to send to Senate
for ratification treaty and protocol negotiated at
World Administrative Radio Conference, which
concluded in Geneva in December 1979. US.
officials said 11-week conference—which
managed to avoid ideological conflicts some
had feared would occur—was "success”
(BroaDCASTING, Dec. 10, 1979). Among results:
Upper end of AM band was extended from
1605 to 1705 khz, shortwave frequencies were
increased by about 500 khz, and proposal was
adopted to increase three-fold number of
broadcast and fixed satellites that can operate
In 12 ghz and in western hemisphere. In addi-
tion, conference provided for co-equal sharing
by television, mobile and fixed services in
806-890 mhz band, but U.S. took footnote to
assure right to such sharing betweeen 470 and
806 mhz and from 890 to 960 mhz and
reserved right to ignore WARC-imposed condi-
tions on coordinating such sharing with
Canada, Mexico and Cuba (BroapcasTing, Dec.
24, 1979).



For the Records

As compiled by BROADCASTING, June 28
through July 2, and based on filings,
authorizations and other FCC actions.

Abbreviations: AFC —Antenna For Communications.
ALJ— Administrative Law Judge. alt.—alternate.
ann.—announced. ant.—antenna. aur.—aural. aux.—
auxiliary. CH—critical hours. CP—construction per-
mit. D—day. DA —directional antenna. Doc. —Docket.
ERP—effective radiated power. HAAT —height of an-
tenna above average terrain. khz —kilohenz. kw—
kilowatts. m—meters. MEQOV —maximum expected
operation value. mhz—megahertz. mod.—modifica-
tion. N—night. PSA—presunrise service authority.
RCL —remote control location. 3-A —Scientific Atlan-
ta. SH —specified hours. SL—studio location. TL—
transmitter location. trans.—iransmitter. TPO—
transmitter power output. U—unlimited hours. vis.—
visual. w—waltls. *—noncommercial.

New stations

AM applications

® Celina, Tenn.—Cumberland Broadcasting Co. seeks
770 khz, 1 kw-D. Address: PO. Box 199, Lebanon,
Tenn. 37087, Principal: William R. Hunt (100%), who
has no other broadcast interests. He is stepson of
William O. Barry, who owns WAMB(AM) Donelson,
Tenn. Filed June 25.

® Thompson Station, Tenn. —James H. and Judith G.
Hayes seeks 1100 khz, | kw-D. Address: Route 1,
Thompson Station, Tenn. 37179. Principals: James H.
Hayes and wife, Judith G. Hayes (50% each). James
Hayes owns 25% of WAXO(AM) Lewisburg, Tenn.,
which has been sold, subject 1o FCC approval (see
below}. Filed June 25.

® Madisonville, Tex.—Madison County Broadcasting
Co. seeks 1220 khz, 500 w-D. Address: PO. Drawer
1236, Livingston, Tex. 77351. Principal: Harold J.
Haley (100%}, who owns KETX-AM-FM Livingston,
Tex. Filed June 25.

TV application

® Missoula, Mont.—James A. Bender seeks ch. 17;
ERP: 1,000 kw vis., 200 kw aur., HAAT: 2,615 f.; ant.
height above ground: 245 fi. Address: PO. Box 2727,
Missoula, Mont. 59806. Principal: James A. Bender
{100%), who is employee of KDXT(AM)-
KGRZ(FM) Missoula, and also is applicant for new
TV at Helena, Mont. Filed June 22.

FM applications

® Juneau, Alaska—Empire Communications Inc.
seeks 105.1 mhz, 25 kw, HAAT: -1,130 fi. Address:
8602 Teal Street, Juneau 99803. Principal: Group of
five stockholders headed by Donn B. Erisman Jr,
president and 32% owner. None have other broadcast
interests. Filed June 25.

& Seward, Alaska— Mildred D. Townsend seeks 103.1
mhz, 3 kw, HAAT: -1490 ft. Address: 4107 Hampton,
Anchorage, Alaska 99504. Principal: Applicant has no
other broadcast interests. Filed June 28.

8 Glendale, Ariz.—Continental Broadcasting Corp. of
Arizona Inc. seeks 103.5 mhz, 78 kw, HAAT: 2,180 ft.
Address: 1975 South Central Avenue, Phoenix, Ariz.
85004. Principal: Jose Molina (100%), who owns
KPHX(AM) Phoenix. Filed June 24.

® Glendale, Ariz.—Compadres Communications
Corp. seeks 103.5 mhz, 46 kw, HAAT: 2,506 fi. Ad-
dress: Box 182, Scottsdale, Ariz. 85252. Principals:
Ralph L. Borkman, Gabriel T Garcia (42% each),
Rosemary L. Gibson (12%) and Richard B. Gilbert
(4%). Borkman owns 10% of KMLE(FM) Chandler,
Ariz., and 30% of permittee KQST(FM) Sedona,
Ariz., of which Gilbert also is 10% owner. Filed June
22

® Glendale, Ariz.—Dove Enierprises of Glendale
seeks 103.5 mhz, 84.5 kw, HAAT: 2,233 ft. Address:
6025 East Cambridge Avenue, Scottsdale, Ariz. 85257.
Principals: Jane M. Hawkins and Edith M. Blazier
(50% each), who have no other broadcast interests.
Filed June 24.

® Glendale, Ariz.—Glendale FM Broadcasting seeks
103.5 mhz, 100 kw, HAAT: 877.88 f1. Address: 8149
East Appaloosa, Scottsdale, Ariz. 85258. Principal:
Closely heid group of two general pactners and five
limited partners. Joseph W. Freéman, general manager,
is operations manager at KQYT(FM) Phoenix. Filed
June 24.

8 Glendale, Ariz.—Diane M. Greenlee seeks 103.5
mhz, 100 kw, HAAT: 2,000 fi. Address: 4840 River-
bend Road, Boulder, Colo. 80301-2682. Principal:
Diane M. Greenlee (100%), who owns 45% of
KADE(AM)-KBCO(FM) Boulder, Colo, and 35% of
applicant for new FM at Fountain, Colo. (BROAD-
CASTING, June 7). She also is applicant for new FM
at Tahoe City, Calif. (BROADCASTING, Nov. 20,
1980) and new AM at Vail, Colo. Filed June 23.

® Glendale, Ariz.—Lemraf Inc. seeks 103.5 mhz,
51.8 kw, HAAT: 2,423 ft. Address: 5825 West Glenn
Drive, Glendale, Ariz. 85301. Principals: Lois M.
Lemley (60%), Anita Candelaria (25%), David W.
Lemley (10%) and Gina Hemphill (5%). David
Lemley is announcer and audio engineer at
WRFY (FM) Reading, Pa. Candelaria is bookkeeper at
KPHX{AM) Phoenix, Ariz. Filed June 23.

® Glendale, Ariz.—MCB Broadcasting of Arizona
Inc. seeks 103.5 mhz, 89 kw, HAAT: 2115 fi. Address:
318 West Boardman, Youngstown, Ohio 44503, Prin-
cipals: Mary S. Marsh (44.5%), William C. Bartels and
Connie Y, Bartels (22.2% each) and Robert D. Hanna
(11.1%). They also are applicants for new FM at Tem-
ple, Tex. (BROADCASTING, June 7) and, excluding
Hanna, new FM at Las Vegas (BROADCASTING,
May 3), Hanna is Dallas, Tex., media broker and prin-
cipal owner of KCLW(AM) Hamilion, Tex.; he also
owns 33% of KELS{FM) Ardmore, Okla., and is part
owner of KERV-AM-FM Kerrville, Tex. Filed June 24.

® Glendale, Ariz.—Newmountain Broadcasting Corp.
seeks 103.5 mhz, 83 kw, HAAT: 2112 fi. Address: 228
East Oxford Drive, Tempe, Ariz. 85283. Principal:
Donald Jerome is president and 51% owner. He was
formerly public affairs director at KOOL-FM-TV
;”hoer;i]x. and has no other broadcast interests. Filed
une 21.

® Glendale, Ariz.—~TFW Lid seeks 103.5 mhz, 71.5
kw, HAAT: 2,165 fi. Address: 6402 West Glendale
Avenue, Glendale 85301. Principals: Claude C. Turner,

each). Turner also owns 3% of KPRI(FM) San Diego.
Filed June 24.

8 Oracle, Ariz.—Coronado Broadcast Corp. seeks
103.1 mhz, 370 w, HAAT: 740 fi. Address: PO. Box
326, Oracle 85623. Priniciples: Ted Tucker and wife,
Jana Tucker {50% each) who have no other broadcast
interests. Filed June 24.

® Peoria, Ariz.—Lee Optical & Associated Companies
Retirement & Pension Fund Trust seeks 103.5 mhz,
84.6 kw, HAAT: 2,223 ft. Address: PO. Box 57467,
Dallas 75201. Principal: Applicant owns KCCN(AM)
Honolulu and also is applicant for new FM’s at Moore-
land, Okla., and Midland, Tex. (see both below). Filed
June 24,

® Peoria, Ariz.—Thunder Radio seeks 103.5 mhz, 50
kw, HAAT: 2,440 fi. Address: Suite 1759, 630 Fifth
Avenue, New York, N.Y. 10111. Principals: Elayne N.
Boros and Linda P. Newman (50% each). Boros owns
50% of applicant for new FM at Miami and 20% of ap-
plicant for new FM at Poughkeepsie, N.Y. (BROAD-
CASTING, Oct. 12, 1981). Newman is wife of David T.
Newman, general manager of KONE(AM)-
KOZZ(FM) Reno and also 49% owner of applicant for
new FM at San Luis Obispo, Calif. (BROADCAST-
ING, Oct. 12, 1981). Filed June 24.

® Somerton, Ariz.—South Yuma Valley Broadcasting
Co. seeks 100.9 mhz, 3 kw, HAAT: 300 fi. Address:
723 South Third Street, Las Vegas 89101. Principals:
Janet E Phillips, James E. Rogers (32% each), Clark
H. Tester (16%), Rolla D. Cleaver and Thomas
Franklin (10% each). Rogers is president and 18%
owner of KVBC-TV Las Vegas, of which Phillips and
Tester also own less than 2%. Cleaver is general man-
ager and Franklin is operations manager, both also at
KVBC-TV. They also own 58% of applicant for new FM
at Carson City, Nev. (BROADCASTING, Dec. 21,
1981). Filed June 24.

® Yuma, Ariz.—M & M Broadcasting Co. seeks 100.9
mhz, 3 kw, HAAT: 300 fi. Address: PO. Box 6381,
Yuma 85364. Principals: Lois A. Mandel (61%) and
husband, Calvin J. Mandel (29%) and Henry Garcia
{10%). Calvin Mandel is general sales manager at
KAMP{AM) El Centro, Calif. None have other broad-
cast interests. Filed June 22.

® Yuma, Ariz.—Somerton Radio seeks 100.9 mhz, 3
kw, HAAT: 300 ft. Address: 1627 South 4th Street,
Yuma, Ariz. 85364. Principals: John H. Rodriguez,
James Brady and D. Andrew Leptich (one-third each),
who have no other broadcast interests. Filed June 24.

® Yuma, Ariz.—TFW Lid. seeks 100.9 mhz, 3 kw,
HAAT: 300 ft. Address: 239 East Fourth Avenue, Es-
condido, Calif. 92025. Principals: Claude C. Turner,
Flintom Financial Corp. and Kellen Winslow (33%
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eachi. Turner, who also is president of Flintom Finan-
cial Corp., owns 3% of KPRI(FM) San Diego, Calif.
Filed June 22.

8 Indio, Calif.—Claridge Corp. seeks 92.7 mhz, 550 w,
HAAT: 432 1. Address: 660 Madison Avenue, New
York, N.Y. I0021. Principals: Martin Blackman
Revocable Trust and Grosvenor Investment (50%
each). Morris Bergreen, president of applicant, is also
president and 80% owner of KCMI(AM) Palm
Springs, Calif. Filed June 24.

8 La Quinta, Calif. —Desert Mountain Broadcasting
Inc. seeks 92.7 mhz, 670 w, HAAT: 566 ft. Address:
999 North Sepulvedo Blvd., El Segundo, Calif. 90245.
Principals: James E. Payne Jr. (26%), Stan Chow
(25%). Robert 1. Jacobson and Hugh R. Paul (23%
each) and John J. Schimmenti (3%). Payne also owns
40% of applicant for three low power TV stations in
California. Rest have no other broadcast interests.
Filed June 24.

B Visalia, Calif.—Antonio M. Bautista seeks 97.1
mhz, 22 kw, HAAT: 745 1. Address: 1535 Powell
Street, San Francisco 94133. Principal: Applicant has
no other broadcast interests. Filed June 24.

8 Visalia, Calif.— Anita Muir seeks 97.1 mhz, 20 kw,
HAAT: 799 ft. Address: 20196 East Millerton Road,
Prather, Calif. 93651. Principal: Anita Muir (100%),
who has no other broadcast interests. Filed June 24.

8 Visalia, Calif.—Williams Broadcasting seeks 97.1
mhz, 20.9 kw, HAAT: 779 1. Address: 833 West Beach
Avenue, Inglewood, Calif. 90302, Principals: Paul S.
Williams and Zakiyyah B. Williams (50% each) who
have no other broadcast interests. Filed June 24.

® Augusta, Ga.—Jack A. Carpenter seeks 98.3 mhz, 3
kw, HAAT: 300 fi. Address: 603 Pebole Beach Court,
Augusta, 30907. Principal: Applicant has no other
broadcast interests. Filed June 24.

® Augusta, Ga.— Santee-Cooper Broadcasting Co. of
Augusta, Ga. seeks 98.3 mhz, J kw, HAAT: 300 1. Ad-
dress: Route 2, Box 537, Eutawville, S.C. 29048. Prin-
cipal: Clarence E. Jones (100%), who owns
WSOL(AM) Elloree-Santee, S.C., and also is applicant
for new FM at Hilton Head, S.C. (BROADCASTING,
Aug. 10, 1981) and Irmo, S.C. (BROADCASTING,
March 1). Filed June 22.

8 Waycross, Ga.—Mark S. Manafo resubmitted ap-
plication seeking 97.7 mhz, 3 kw, HAAT: 294 fi. Ad-
dress: 531 Gay Street, Knoxville, Tenn. 37902. Prin-
cipal: Mark S. Manafo (100%). Application was origi-
nally filed Jan. 13, 1982. Refiled June 23.

8 South Jacksonville, 1ll. —Beverly Broadcasting Inc.
seeks 105.5 mhz, 3 kw, HAAT: 300 ft. Address: PO.
Box 994, Jacksonville, Ill. 62651. Principals: Beverly
Hunter (80%) and Beverly Farmer (20%). Beverly
Farmer is salesperson at WIJIL(AM) Jacksonville, TIl.
Neither has other broadcast interests. Filed June 24.

8 Rayville, La.—John T Hunt seeks J mhz, 300 kw,
HAAT: 400 fi. Address: 409 East Francis Street,
Rayville, La. 71269, Principal: Applicant has no other
broadcast interests. Filed June 23.

8 Tioga, La.—Cavaness Broadcasting Inc. seeks 98.3
mhz, 3 kw, HAAT: 300 ft. Address: 200 Margaret
Drive, Opelousas, La. 70570. John H. Cavaness and
Joel M. Cavaness (49%) and Dorothy Cavaness Jones
(2%), who have no other broadcast interests. Filed
June 24.

8 Chatham, Mass.—Chatham Broadcasting Co. seeks
107.5 mhz, 50 kw, HAAT: 500 fi. Address: 6 Great Oak
Park, East Orleans, Mass. 02643. Principals: Rosemary
D. Nelson (90%), son, Raymond Nelson Jr. and Anna
M. Roderick (5% each). Raymond Neison is account
executive at WDLW(AM) Waltham, Mass. Filed June
24,

8 Chatham, Mass.—Quinn Communications Inc.
seeks 107.5 mhz, 50 kw, HAAT: 329 ft. Address: 29
Schooner Road, PO. Box 599, Dennis, Mass. 02638.
Principals: Edward W. Quinn (75%) and wife, Barbara
A. Quinn (25%), who have no other broadcast in-
terests. Their son, David J. Quinn, however, is vice
president and general manager of WNCL(AM)-
WTYD(FM) New London, Conn. Filed June 23.

8 Chatham, Mass.—Joseph A. Ryan seeks 107.5
mhz, 50 kw, HAAT: 500 fi. Address: 50 Governor
Long Road, Hingham, Mass. 02043. Principal: Appli-
cant has no other broadcast interests. Filed June 24,

& Chatham, Mass.—Heather H. Stengel seeks 107.5
mhz, 50 kw, HAAT: 500 fi. Address: 740 Cherry
Street, Denver 80220. Principal: Applicant has no
other broadcast interests. Filed June 24.

8 *Northfield. Mass.—Northfield Mount Hermon

School seeks 91.5 mhz, 252 w, HAAT: -301 f1. Ad-
dress: 206 Main Street, Northfield 01360. Principal:
Educational institution which has no other broadcast
interests. Filed June 28.

8 Ontonagon, Mich.—Ontonagon County Broadcast-
ing Inc. seeks 98.3 mhz, 3 kw, HAAT: 300 1. Address:
P.O. Box 407, Houghton, Mich. 49931. Principals:
Harvey L. Desnick and wife, Susan T. (70% jointly)
and James W, Lienan (30%). Harvey Desnick is presi-
dent and 97% owner of WHUH(FM) Houghton, Mich.
Filed June 24.

®8 East Helena, Mont.—Old West Broadcasting Inc.
seeks 104.1 mhz, 76.2 kw, HAAT: 2,165 f1. Address:
203 Miners Bank Building, Butte, Mont. 59701. Prin-
cipals: Carolyn S. McCarthy (50%), George D. McCar-
thy and John S. Cote (25% each) who have no other
broadcast interests. Filed June 24,

8 Eunice, N.M.—Dove Broadcasting Inc. seeks 100.9
mhz, .3 kw, HAAT: 430 fi. Address: PO. Box 1843,
Hobbs, N.M. 88240. Principal: Principally owned by
Jack Hansard, who has no other broadcast interests.
Filed June 21.

8 Geneva, Ohio—American Ethnic Voice of North-
east Ohio Inc. seeks 104.9 mhz, 3 kw, HAAT: 300 1.
Address: 7480 Warner Road, Madison, Ohio 44157,
Principals: Josel Lah and wife, Marie Lah (50% each),
who have no other broadcast interests. Filed June 24.

® Geneva, Ohio—Ray-Mar Broadcasting Co. seeks
104.9 mhz, 3 kw, HAAT: 300 ft. Address: 6502
Melshore Drive, Mentor, Ohic 44060. Principal:
Donald E. Martin (100%), who has no other broadcast
interests. Filed June 24.

# Mooreland, Okla.—Lee Optical & Associated Com-
panies Retirement & Pension Fund Trust seeks 101.1

mhz, 100 kw, HAAT: 706 ft. Address: PO. Box 57467,
Dallas 75201. Principal: Applicant owns KCCN(AM)
Honolulu and is also applicant for new FM’s at Peoria,

i‘\riz‘ (see above) and Midland, Tex. (see below). Filed
une 24,

8 Sand Springs, Okla.—Charles B. Henderson seeks
102.3 mhz, 3 kw, HAAT: 300 fi. Address: 2912 Doreset
Drive, Little Rock, Ark. 72204. Principal: Charles B,
Henderson (100%), who also is applicant for new FM’s
at El Dorado, Ark., and Conway, Ark. (BROADCAST-
ING, Feb. 15). Filed June 24.

8 Sand Springs, Okla.—Keystone Communications
Inc. seeks 102.3 mhz, 3 kw, HAAT: 465.3 ft. Address:
1317 South Chestnut, Broken Bow, Okla. 74012. Prin-
cipals: Tom L. Johnson (80%) and Robert G. Hardie
(20%). Johnson is president and 32.35% owner of per-
mittee KOAV(TV) Denison, Tex. Hardie is chiefl
engineer KOKI-TV Tulsa, Okla. Filed June 24.

8 Sand Springs, Okla.—Elinor Lewis-Stephens seeks
102.3 mhz, 700 w, HAAT: 620 ft. Address: 810 Bryan
Lane, Kountze, Tex. 77625. Principal: Elinor Lewis-
Stephens (100%), whose husband, Ken Stephens,
owns KIOC(FM) Orange, Tex., and is applicant for
four FM’s. Filed June 24.

8 Sand Springs, Okla.—Will-Can Communications
Inc. seeks 102.3 mhz, 1.58 kw, HAAT: 428 f1. Address:
1623 East Apache, Suite A, Tulsa, Okla. 74106. Prin-
cipal: Lloyd H. Williams is president of applicant which
has no other broadcast interests. Filed June 24.

® Warm Springs, Ore. —Confederated Tribes of Warm
Springs, Oregon seeks 96.5 mhz, 100 kw, HAAT: 1,092
fi. Address: PO. Box C, Warm Springs, Ore. 97761.
Principal: Indian tribe of over 2,000 members. Albert
Frank Sr. is Tribal Council chairman. It also is low
power TV applicant. Filed June 24.

8 Emporium, Pa.— Emporium Broadcasting Co. seeks
92.7 mhz, | kw, HAAT: 520 fi. Address: 143 East
Fourth Street, Emporium 15834, Principal: Emporium
Broadcasting Co. is licensee of WLEM(AM) Em-
porium, Pa. Filed June 23.

8 Andrews, S.C.—Linda L. Knop and William C.
Henryhand seeks 100.9 mhz, 3 kw, HAAT: 300 f1. Ad-
dress: PO. Box 698, Kingstree, S.C. 29556. Principals:
Linda L. Knop and William C. Henryhand (50% each),
who are both employed at WKSP(AM) Kingstree,
S.C., which is partly owned by Knop's husband, Gre-
gory Knop. Filed June 24.

8 Andrews, S.C.—Radio Intermart Corp. seeks 100.9
mhaz, 3 kw, HA AT: 300 fi. Address: Box 2696, 522 Park
Street, Jacksonville, Fla. 32203. Principal: James E.
Martin Jr. (100%), who owns 78% of permittee
WMEKM(FM) St. Augustine, Fla., 100% of applicant
for new FM at Florida City, Fla. (BROADCASTING,
Feb. 15) and Irmo. S.C. (BROADCASTING, June T
and he owns 2.3% of WAWS(TV) Jacksonville, Fla.
Filed June 24.
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8 Midland, Tex.—Horizon Communications Inc.
seeks 106.7 mhz, 100 kw, HAAT: 485 1. Address: 407
West Alta, Midland, 79701. Principal: Nonprofit Cor-
poration headed by Frank Johnson, president, who has
no other broadcast interests. Filed June 23.

8 Midland, Tex.—Lee Optical and Associated Com-
panies Retiremnent and Pension Fund Trust seeks 106.7
mhz, 100 kw, HAAT: 472 1. Address: P.O. Box 57467.
Dallas 75201. Principal: Applicant owns KCCN(AM)
Honolulu and also is applicant for new FM’s at Peoria.
Ariz., and Mooreland, Okla (See both above). Filed
June 24.

Ownership changes

Applications

8 WLOF(AM) and WBJW(FM) Orlando, Fla. (AM:
950 khz, 5 kw-U; FM: 105.1 mhz, 100 kw, HAAT: 350
fi.} —=Seeks assignment of license from Rounsaville of
Cincinnati Inc. and Robert W. Rounsaville, respec-
tively. to Nationwide Communications Inc. for
$6,665,000 (BROADCASTING, June 28), Seller is
veteran group owner who last sold WOKV(AM)-
WAIV(FM) Jacksenville, Fla., to Affiliated Broadcast-
ing for $3 million (BROADCASTING. March 23,
1981) and WJYW(FM) Tampa, Fla., to Combined
Communications (later merged into Gannett) for $4
million (BROADCASTING, June 2, 1980) and
WDAE(AM) Tampa to Taflt Broadcasting for $5.5
million (BROADCASTING, April 2, 1979). Roun-
saville acquired WLOF five years ago from Home Se-
curity Broadcasting in swap for WCIN{AM) Cincin-
nati, which Home Security then spun off to Broadcast
Enterprises National Inc. (BROADCASTING, June
20, 1977). WBJW was was bought in 1973 for $500.,000
(BROADCASTING. May 14, 1973). Buyer is subsidi-
ary of Columbus, Ohio-based Nationwide Mutual In-
surance Co., which through subsidiaries owns three
AM’s, four FM’s and three TV's and which alsc
bought cable system serving 10 central Ohio com-
munities for over $10 million (BROADCASTING,
March 1). Clark Pollock is president of Nationwide
Communications. Filed June 17.

8 WKEU-AM-FM Griffin, Ga. (AM: 1450 khz, 1 kw-
D, 250 w-N; FM: 97.7 mhz, 3 kw, ant. 300 ft.) —Seeks
transfer of control of Radio Station WKEU Inc. from
A.W. Marshall Jr. and Evelyn H. Marshall to their son,
Allen W. Marshall l1l. Consideration: None. Principals:
A.W. Marshall Jr. and his wife, Evelyn H. Marshall, are
transfering without financial consideration their in-
terest in licensee to son, Allen W. Marshall II1. Filed
June 28.

8 KTGR(AM)-KCMQ(FM) Columbia, Mo. (AM:
1580 khz, 250 w-D: FM: 96.7 mhz, 3 kw, HAAT: 160
f1.)—Seeks assignment of license from Tiger Broad-
casting Corp. to Kelly Communications for 51,286,250
plus $375,000 for noncompete agreement (BROAD-
CASTING. June 21). Seller is principally owned by
W.1. Wheeler, who also owns 25% of KHOZ-AM-FM
Harrison. Ark. KTGR(AM}-KCMQ(FM) combina-
tion was bought four years ago for $350,000 (BROAD-
CASTING, July 10, 1978). Buyer is principally cwned
by Jim McCruden, who owns 75% of WIOY(AM)
(formerly WHIT) New Bern, N.C.. 51% of KJEZ(FM)
Poplar Bluff, Mo., and 49% of WQPD(AM) Lakeland,
Fla. WHIT was bought this year for $226,000
(BROADCASTING, March 16), and KJIEZ was
bought last year for $600.000 (BROADCASTING,
Nov. 2, 1981). Filed June 21.

8 WWWI(AM) Hyde Park, N.Y. (950 khz, 500 w-
D) —Seeks transfer of control of Gregory Broadeasting
Inc. from Warren Gregory (100% before: 50% after) to
Peter Asciutto (none before: 50% after). Considera-
tion: $150,000 plus loan not to exceed $122.000. Prin-
cipals: Seller is transfering 50% interest in station to
new investor. He earlier this year sold off co-located
WIJIB(FM} 10 separate group for $625,000 (BROAD-
CASTING, Jan. 4) 10 help satisfy indebiness of cor-
poration to secured creditors. Current transaction
seeks 1o complete reorganization plan and satisfy re-
maining creditors. Buyer is Poughkeepsie real estate
investor and businessman and has no other broadcast
interests. Filed June 17.

8 KHRT(AM) Minot, N.D. (1320 khz. 2.5 kw-D)—
Seeks assignment of license from KHRT Broadcasting
Corp. to Faith Broadcasting Inc. for $188 248 plus
$18,000 for accounts receivable and $97,490 for
assumption of liabilities. Seller has no other broadcast
interests. Buyer: Richard B. Leavitt (100%), who is



former salesman at KHRT and has no other broadcast
insterests. Filed June 24.

B KLNK(FM} Oklahoma City (98.9 mhz. 100 kw,
HAAT: 420 fi.)—Seeks assignment of license from
Wavelength Associates 1o Zuma Broadcasting Co. for
$3,456,000 (BROADCASTING. May 24). Seller is
subsidiary of Sunbelt Communications, closely held
group principally owned by C.T. Robinson. William
Moyes, Michael Hesser and Robert Magruder. Sunbelt
Communications also is licensece of KVOR(AM)-
KSPZ-FM Colorado Springs; KQEO(AM)-
KZZX(FM) Albuquerque, N.M., and KFYE-FM
Fresno, Calif. 11 bought KLNK 1wo years ago for $1.35
million (BROADCASTING. Sept. 27, 1980) and must
seek waiver of three-year rule to sell. Buyer is prin-
cipally owned by Bill Lacey. who is also principal owner
of KXLS({FM) Enid, Okla. William Lacey’s brother, L.
Dan Lacey 111. owns KIQX(FM) Durango, Colo..
KTMP(FM) Spanish Fork and 75% of KFTN{AM)
Provo. both Utah. Filed June 25.

m KSBC(FM) Redmond, Ore. (92.7 mhz, 2.5 kw,
HAAT: 380 f1.)—Seeks assignment of license from
Dune Country Enterprises Inc. to Bachelor Broadcast-
ing Co. for $69,469 for assets plus $52,000 for assump-
tion of lease. Seller was just recently granted FCC ap-
proval to buy KSBC{FM) from Sonshine Broadcasting
Corp. for $162,000 (BROADCASTING. April 19). 1tis
principally owned by Stephen D. Kenagy who also is
part owner of KDUN{AM) Reedspori. Ore. Buyer is
owned by Donald E. Smullin {100%), who owns
KLOO-AM-FM Corvallis. KOTI-TV Klamath Falls
and KPRB(AM) Redmond. all Qregon. which he ac-
quired last year in settlement agreement with Califor-
nia Oregon Broadcasting, Medford, Ore.-based group
owner controlled by his father. William B. Smullin.
Donald Smullin earlier this year also boughi
KHUG{AM) Medford. Ore., for 367,600 plus $122.-
000 for assumption of liabilitics (BROADCASTING.
March 15), and also is applicant for new TV at Cald-
well, ldaho {(BROADCASTING, March 1}. Filed May
20.

8 WEND(AM) Ebensburg, Pa. (1580 khz. | kw-D)—
Sceks transfer of control of Herlihy-Kuehn and Asso-
ciates from Herlihy-Kuehn Associates (100% before;
none after) 10 Camcom Corp. (none before: 100%
after). Consideration: Assumption of $145,000 in
liabilities plus 330,000 for noncompele agreement.
Principals: Seller is principally owned by David F
Herlihy Jr. and Carl C. Kuehn I, who bought
WEND{AM) in 1980 for $180.000 (BROADCAST-
ING., Dec. 8, 1980). Buyer is owned by Roy J.
Humphrey (99%) and Mark A. Gregg (1%).
Humphrey is production director of noncommercial
WDUQ(FM) Piusburgh, Pa. Gregg is Johnsiown, Pa.,
attorney. Neither have other broadcast interests. Filed
June 28. -

= WGSF(AM)IICP] Arlington, Tenn. {1220 khz. )
kw-D) —Seeks assignment of construction permit from
George S. Flinn Jr. 10 brother, Fred R. Flinn for $29.-
500. Sciler:: George Flinn Jr. is permitiee of new AM
at Kellogg, 1daho, and part owner of permittee
WBAU(TV) Memphis, Tenn. Buyer is former part
time announcer at KWAM{AM) Memphis. Tenn., and
has no other broadcast interests. Filed June 21.

m WSVQ(AM) Harrogate, Tenn. 0 khz, 250 w-D)—
Seeks assignment of license from Appalachian
Communications 10 Appalachian Communications for
$6,000. Seller: Tom E. Amis, one-third owner of
WSVQ(AM), is transfering his interest 10 remaining
stockholders. Buyer: Charles E. Ownes 11l and Douglas
Mullins {509 each), who currently own one-third each
of WSVQ{AM). Filed June 18.

= WAXO(AM) Lewisburg. Tenn. (1220 khz, | kw-

D) —Sceks assignment of license from Lewisburg
Radio Inc. to 1220 Radio Corp. for $250.000 (BROAD-
CASTING. July 5). Seller: James H. 1layes, Michael
E. Smiley. Edward A. Whitley and estate of Donald
Putterson (25% euch). who have no other broadcast in-
terests. Buyer: Gil N. Lusk {(100%), who is public re-
latioas director at Chattanooga bank and has no other
broaduast interests, Filed June 23,

m KHEM{AM)}-KFNE(FM?} Big Springs, Tex. (AM:
1270 khz, | kw-D: FM: 95.3 mhz. 1.8 kw, HAAT: 300
f1.) —Seeks ussignment of license from Cobra Corp. 10
Big Spring Broudcasting Co. for $650,000 (BROAD-
CASTING. July 5). Seller is owned by Jo Ann Bradb-
ury (79%) and son, Gary 0. Bradbury {21%). who have
no other broadcast iterests. Buyer is owned by Richard
E. Oppenheimer. D. Kent Anderson and Robert L.
Clarke (30% each) and Michael L. Walker (10%). They
arc same group who last year bought KEAM(AM)
Nederland, Tex., for $245,000 plus $65,000 for non-
compele agreemenl (BROADCASTING, June 22.

e

t981). Oppenheimer, Anderson and Clarke also own
KIXL{AM)-KHFI(FM) Anciin and KBFM{FM)
Edinburg, both Texas. and KYKN(FM) Grants, N.M.
Filed TKTK TK.

® KCYL{AM)-KLTD(FM) Lampasas, Tex. (AM:
1450 khz, | kw-D, 250 w-N: FM: 99.3 mhz, 3 kw,
HAAT: 189 1.)—Seeks assignment of license from
Tafoya Broadcasting Inc. to Drew Ballard for $255,000
{BROADCASTING, July 5). Seller: Marcello H.
Tafoya (60%) and Drew Ballard (40%), who also own
KRGT(FM) Taylor and KLFB(AM) Lubbock, both
Texas. Buyer is currently 40% owner of KLTD and
seeks full ownership. Filed June 21.

m KEEE{AM)-KJCS(FM) Nacogdoches, Tex. (AM:
1230 khz, 1 kw-D, 250 w-N; FM: 103.3 mhz. 100 kw,
HAAT: 360 ft.)—Seeks assignment of license from
Evelyn Stireetman 1o R&H Broadcasting Inc. for $800,-
000 (BROADCASTING, June 28). Seller has no other
broadcast interests. Buyer is owned by Jimmy Rucker
(51%) and Roben Hill (49%). Ruckeris vice president
and sales manager, and Hill is operations manager at
KEEE(AM)-KJCS(FM). Neither has other broadcast
interests. Filed June 11.

m KKIK{AM) Waco, Tex. (1010 khz. 10 kw-D, 2.5
kw-N) —Seeks assignment of license from KKIK Inc.
1o Brown Broadcasting of Waco [nc. for $600,000.
Seller: William W. Jamar Jr. {51%) and wife, Jane Ellen
Jamar (49%), who own KBWD{AM) Brownwood and
KBIL-FM San Angelo plus minority interests in
KSYN-AM-FM Synder. all Texas. Buyer: Subsidiary of
John Brown University, Siloam Springs, Ark.-based
educational institution which owns two AM’s and two
FM’s and is applicant for noncommercial FM at Siloam
Springs, Ark. and commercial FM al Naples Park. Fla.
John E. Brown Jr. is president. Filed June 24.

Actions

® KVOA-TV Tucson, Ariz. (NBC. ch. 4, 35 kw vis.,
18 kw aur.. HAAT: 3.610 f1.) —Granted assignment of
license from Channel 4-TV 10 H&C Communications
Inc. for $30 million. Seller is principally owned by
Donald R. Diamond. Richard L. Bloch and Donald
Pitt, who have no other broadcast interests. Station was
originally part of Pulitizer Publishing Co. television
portfolio, but was sold in 1972 for $2.725,000
(BROADCASTING. Dec. 11, 1972). Buyer is parent
of Houston Post and KPRC-AM-TV Houston,
WTVF(TV) Nashville, and WTOK-TV Meridian.
Miss.. last purchased last year for 311 million
(BROADCASTING, March 23, 1981). William B.
Hobby Jr. lieutenant governor of Texas, is chairman.
Jack Harris is president of broadcast division.
(BALCT-820513FP). Action. June 28.

5 KFMU({FM) Oak Creek, Colo. (103.9 mhz, 265 w,
HAAT: 1,527 (t.)—Granted assignment of license
from Chermi Communications Limited Partnership to
KFMU Limited Partnership for $729,000. Seller: D.
Michael Barry (51%)} and wife. Cheryl L. Barry (49%),
who have no other broadcast interests. Buyer: RET
Butler Communications Corp. {81% general partner)
and Chermi Communications L.P. (19% limited
partner). General pariner is owned by Ronald E. Tar-
rson. who is vice president of Chicago dental hygiene
manufacturer. Chermi Communications is owned by
sellers. (BALH-820426EQ). Action June 23.

= WDCF(AM) Dade City. Fla. (1350 khz. 1 kw-D.
500 w-N)—Granted assignment of license from Dade
City Radio Inc. to Brewer Broadcasting Corp. for $205,-
000. Seller. R. Duane Anderson (51%) and Patricia
Webb (49%) who have no other broadcast inlerests.
Buyer: James R. Brewer and family, who own
WTCI(AM) Tell City and WHON(AM)-WQLK(FM)
Centerville-Richmond. all Indiana, and WTOT(AM)}-
WJAQ(FM) Marianna, Fla. (BAL-820423HV). Ac-
tion June 23.

m WIOE(AM)-WGCV(FM) Port St. Joe, Fla. (AM:
1180 khz. | kw-D: FM: 93.5 mhz, 1.85 kw, HAAT: 160
fi.) —Granted assignment of license from Nadine Lee.
receiver to Bay County Land & Abstract Co. for
$5.000. Seller has no other broadcast interesis. Buyer:
Donald R, Crisp (100%). who is former owner of
WIOE(AM)-WGCV{FM) Port St. Joe. which he sold
to current licensee in 1978 for $150,000 (BROAD-
CASTING. June 5. 1978). (BAPLH-820429G1). Ac-
tion June 21.

 WINT(AM)-WLVW(FM) Tallahassee, Fla. (AM:
1270 khz, § kw-U; FM: 94.9 mhz, 51 kw, HAAT: 210
ft.) =Granted assignment of license from Robert E.
Ingstad to Palmer Communications Inc. for $2.6
million. Seller is Valley City, N.D.-based group of three
AM'’s and two FM's owned by Robert E. Ingstad. who
bought WTNT and WLVW three years age for $1.1
million (BROADCASTING. Feb. 5. 1979). Buyer is
Davenport, lowa-based group of three AM's, three
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FM’s and three TV's principally owned by Daniel D.
Palmer trust. Robert H. Harter is president.
(BAL-B20421HE). Action June 22.

1 WXKS.AM-FM Medford, Mass. (AM: 1490 khz, 5
kw-D: FM: 107.9 mhz, 21 kw, HAAT: 720 ft.)—
Granted assignment of license from Heftel Broadcast-
ing Corp. 1o Pyramid Broadcasting for $15 million.
Seller is Honolulu-based group owner of three AM’s,
four FM’s and two TV's principally owned by Repre-
sentative Cecil Heftel (D-—Hawaii) who bought sta-
tions three years ago for $4.25 million (BROADCAST-
ING, Jan. 1, 1979). Buyer is general partner of WXKS-
AM-FM employes and group of limited invesiors
headed by controlling partner Richard M. Baisbaugh, vice
president and general manager, and includes Ar-
nie Ginsburg, station manager. Janet Karger, general
sales manager. Sunny J. White, FM program director:
Robert Kline, business manager, and Dorothy Jones,
assistant general manager. None have other broadcast
interests. (BAL-820519GY). Action June 29.

8 WNBP{AM) Newburypori. Mass. (1470 khz, 500
w-D) —Granted assignment of license from New Eng-
land Broadcasting Corp. to WNBP Broadcasting Lid.
for $295.000. Seller is principally owned by Alvin
Yudkoff. Joseph C. Smith, son, J. Charles Smith,
George C. Bingham, Robert Dudley and Mary J.
Mitchell, who are also principal owners of WSME-AM-
FM Sanford. Me. Buyer is owned by Arnie Rubin
(40%), Jerome Kaplan, Nancy Anderson and Gilbert
Weinberger (20% each). Rubin is Washington publish-
ing executive. Kaplan is Philadelphia atiorney. Ander-
son is with Merrill Lynch Pierce Fenner & Smith,
Boston. Weinberger is Clarks Summit, Pa.. business-
man. They have no other broadcast inieresis.
(BAL-820426EW). Action June 8.

® WIJEB(AM)-WGMM(FM) Gladwin, Mich. (AM:
1350 khz, 1 kw-U; FM: 103.1 mhz, 3 kw, HAAT: 148
ft.)—Granted assignment of license from Gladwin
Broadcasting Co. 1o Eagle Broadcasting Inc. for $135,-
500. Seller: George Benko (100%): who also owns 50%
of WMIC{AM)-WTGV(FM) Sandusky. Mich., and
50% of WLAJ-TVICP] Lansing, Mich. Buyer: Bruce
Sheppard, Michael Ryan and Charles Nickless (one-
third each). They also are applicants for new FM’s at
Casper, Wyo.. Eunice, N.M., and Ralls, Tex.
(BAL,BALH-820504HA .HB). Action June 25.

8 KLWT-AM-FM Lebanon. Mo. (AM: 1230 khz, 1
kw-D, 250 w-N; FM: 92.1 mhz. 3 kw, HAAT: 25 (L.} —
Dismissed application for assignment of license from
Lebanon Broadcasting Co. to Morningsiar Com-
munications Inc. for $450,000 (BAL-820428FW). Ac-
tion June 21.

® KAHL({AM)-KELN(FM) North Platte, Neb. (AM:
1410 khz, 5 kw-D. | kw-N. FM: 97.1 mhz, 100 kw,
HAAT: 458 fi.} —Granted assignment of license from
Dahl Broadcasting Inc. and Dahl FM Broadcasting Inc.
10 Valley Communications Inc. for $810,000. Seller:
KAHL is owned by A.E. Dahl (69.38%) and son,
Nelson E. Dahl (27.07%) and D. Baade (3.55%).
KELN is owned by elder Dahl (55%) and younger
Dahl (45%). None have other broadcast interests.
Buyer: Ross Beach and Robert E. Schmidt (50% each),
who own KAYS(AM) Hayes, Kans.. KLOE(AM)
Goodland, Kan.. and KFEQ(AM) Si. Joseph, Mo.
(BAL-B20430G0}. Action June 23.

m KOGT{(AM) Orange, Tex. (1600 khz, 1 kw-U)—
Granted assignment of license from KOGT lac. to Kle-
mem Broadcasting Corp. for $900.000. Seller: Tolbert
Foster and Allan Shivers (28.87% each) and W.E.
Dyche Jr. and Edgar B. Younger (21.13% each). Foster
also owns 34% of KDET(AM)-KLCR(FM) Center,
Tex. Buyer: Richard Klement (100%}, who is
Gainesville, Tex., real estale investor and owner of
KGAF-AM-FM Gainesville. (BAL-820507EB). Ac-
tion June 25.

Facilities changes

AM applications

Tendered

m KXLA (990 khz) Rayville, La.—Seeks CP 1o
change hours of operation 10 U by adding 250 w-N; in-
crease D power to 1 kw, install DA-2. change TL and
make changes in ant. sys. Ann. July 1.

= WFAB (1460 khz) Juncos, PR.—Seeks CP io in-
crease D and N power 1o 5 kw and increase frequency
fo 770 khz. Ann. June 29.

m KLAY (1480 khz) Lakewood, Wash.—Seeks CP 1o
change hours of operation 10 U by adding 500 w-N: in-
crease D power to 2.5 kw: install DA-2: change TL.



and make ¢hanges in ant. s¥s. Ann. June 30.

Accepted

@ KZZI (1510 khz) West Jordan, Utah—Seeks
modification of CP (BP-801202AA) 10 change mode of
operation from DA to non-DA; and change TL. Ann.
June 30.

FM applications
Accepted

® KPPL (107.5 mhz) Lakewood, Colo.—Seeks CP 1
make changes in ant. sys.; change type trans.: change
type ant., increase ERP to 100 kw: increase HAAT to
687 ft., and change TPO. Ann. June 29.

® WCRB (102.5 mhz) Waltham, Mass. —Seeks CP 10
increase ERP to 46 kw and change HAAT to 920 fi.
Ann. June 29.

® *WCTS-FM (100.3 mhz) Minneapolis— Seeks
modification of CP (BPED-811109AF) to correct
geographical coordinates: change type trans.; increase
HAAT to 529 fi. and change TPO. Ann. July 1.

® WXTY (103.9 mhz) Ticonderoga, N.Y.—Seeks
modification of CP (BPH-810217AA) to change TL;
change SL and RC; decrease ERP 10 1.54 kw: increase
HAAT to 383 fi. and change TPO. Ann. July 10.

® KXXY (96.]1 mhz) Oklahoma City—Seeks CP to
change type ant. Ann. June 29.

® WFMZ (100.7 mhz) Allentown, Pa.—Seeks CP to
increase ERP to 17 kw; decrease HAAT 1o 868 ft. and
change TPO. Ann. June 29.

® WFMZ (100.7 mhz) Allentown, Pa.—Seeks CP 1o
install aux. ant. sys. at main TL; to be operated on ERP

of 3.6 kw; change HAAT to 768 fi. and change TPO.
Ann. June 29.

Tendered

® *WBNI (89.1 mhz) Fort Wayne, Ind.—Seeks CP to
change TL; change ERP to 30 kw; change HAAT to
500 f1. and make changes in ant. sys. Ann. June 30.

TV applications
Accepted
8 WXOW-TV (ch. 19} La Crosse, Wis.—Seeks CP to

change ERP to 625 kw vis., 62.5 kw aur.; make changes
10 ant. sys.: and change HAAT to 1,140 ft. Ann. June
30.

8 *KCWC-TV (ch. 4) Lander, Wyo.—Seeks MP
(BPET-810119KG) 1o change SL. Ann. July 1.

AM action

® WJOZ (1310 kh2) Troy, Pa.—Granted modification
of CP (BP-790924AD) to change TL. Action June 24,

FM actions

® WIVY.FM (102.9 mhz) Jacksonville, Fla.—
Granted modification of CP (BPH-820414AR} to
decrease ERP to 95 kw. Action June 22.

® *KWWC-FM (90.5 mhz)} Columbia, Mo.—Granted
modification of CP (BPED-810630AS) to make
changes in ant. sys.. change type trans.; change type
ant.; increase ERP to 1.25 kw: increase HAAT to 131
ft. and change TPQ. Action June 9.

® WSBH (95.3 mhz) Southampton, N.Y.—Granted
CP to make changes in ant. sys.. change type lrans..
change type ant.. decrease ERP 10 2.2 kw: increase
HAAT to 336 f1. and change TPO. Action June 18,

8 KTX! (106.3 mhz) Mercedes, Tex.—Granted
maodification of CP {BPH-800307AC as mod.) 10 make
changes in ant. sys.. change TL: change type trans.:
change ERP to 600 w; increase HAAT to 598 ft. and
change TPO. Action June 11.

® WEZR (106.7 mhz) Manassas, Va,—Granted CP 1o
change aux. TL. Action June 22,

In contest

Procedural ruling

& Austin, Tex.—TV proceeding (Texas Television
Int., et al.) — ALJ Frederick J. Coufal granted to joint mo-
tion by applicants and approved agreement as modified
which calls for Texas Television, Mountain Laurel
Broadcasting Inc., and Austin Television Co. to merge
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into partnership to be known as Austin Television: dis-
missed with prejudice applications of Mountain, Texas
TV and Television Corp. of Central Texas. approved
reimbursement to Television Corporation for $50,000
and granted Austin’s application for new UHF on ¢h.
42 (BC Doc. 80-578-581). Action June 3.

FCC actions

& FCC voted to exempt certain types of medical diag-
nostic equipment from its rules governing radio inter-
ference caused by digital electronic devices. Action
July 1.

& FCC proposed amending its rules to allow broad-
casters to use dual city identification upon certification
they are providing requisite signal coverage to addi-
tional city and to inform FCC that they would begin
multi-city identification on particular date. Action July
I.

@ FCC denied Anniston Broadcasting Co. indefinite
extension at least until March 1, 1987, of deadline for
selling either its newspaper (Aanistor Star) or its sta-
tion WHMA-TV Anniston, Ala. But it did allow An-
niston Broadcasting 180 days within which to comply
with FCC’s newspaper/broadcast crossownership
rules. Action July 1.

® ALl Joseph P Gonzalez granted Roanoke Christian
Broadcasting Inc. CP for new TV on ch. 27 at Roanoke,
Va., and denied that of competing applicant, Western
Virginia Television Co. Although both applicants were
found financially qualified and neither had other
broadcast interests, RCI won out on ownership-man-
agement integration issue. RCI is noncommercial
religious organization headed by Lewllyn L. Fisher,
president. Issued June 18, Ann. June 30.

® National Association for Advancement of Colored
People and several other groups have asked federal ap-
pellate court to review FCC's April 20 action which dis-
missed their request for amendment of AM-FM multi-
ple ownership rules. Petition for review was filed June
18 with U.S. Court of Appeals for District of Columnbia
Circyit. Ann. June 28.

8 AlLJ walter C. Miller declined to grant CP to either
applicant competing for new UHF on ch. 25 at Orange
Park, Fla. In initial decision, ALJ said he was denying
application of Orange Park T.V. Inc. because it was
basically and technically unqualified, and was return-
ing application by Clay Television Inc. to Broadcast
Bureau because it amended its ownership statement to
show transfer of control of 50%. According to rules,
such change in ownership makes application ineligible
for comparative consideration and must be refiled.
Issued June 24, announced June 29.

® FCC renewed licenses of KBYR(AM)-KNIK (FM)
and KTVA(TV)} Anchorage and KCBF(AM} Fair-
banks, all Alaska, subject to EEQ reporting conditions.
FCC found that licensee’s EEO programs were defi-
cient during 1975-78 license term but have substan-
tially improved since. FCC also denied petition by
Alaskans for Better Media Inc., finding that petitioner
failed to raise strong enough case of group owner's
ability to remain licensee. Action June 23.

@ ALJ Joseph P Gonzalez granted lowa Communica-
tions Co. CP for new FM at Ottumwa, lowa, and
denied that of competing applicant, Ottumwa Broad-
casting Co. ALJ found ICC slightly superior on diver-
sity of media ownership grounds and quantitatively
superior on its proposal to mix ownership and manage-
ment. ICC is owned by Howard Bill (51%) and John
Bill (49%). Howard Bill owns KOLM{(AM)-
KWWK (FM) Rochester, Minn., and 45% of CP for
new FM at Fergus Falis, Minn. John Bill has no other
broadcast interests. Decision becomes effective 50 days
after release unless appeal is filed or FCC reviews it on
own motion. Issued June 17, Ann. June 30.

Allocations

Petitions

® La Salle and Pontiac, both lllinois—In response to
petition by Livingston County Broadcasters Inc.: Pro-
posed reassigning ch. 35 from La Salle to Pontiac as its
first TV; comments due Aug. 9, replies Aug. 24 (BC
Doc. 82-351). Action June 23.

® Bay Shore, N.Y.—In response o petition by Living
Communications Inc.; Proposed assigning 103.1 mhz
to Bay Shore as its first FM; comments due Aug. 9,
replies Avg. 24 (BC Doc. 82-350). Action June 18.

® Wilmington, N.C.—In response to petition by
Wilmington Telecasters Inc.: Proposed substituting ch.
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Jansky & Bailey
Telecommunications Consulting
Member AFCCE
5390 Cherokee Avenue
Alexandna Virgima 22314
(703) 642-4164

& ASSOCIATES
CONSULTING RADIO ENGINEERS

1334 G S1. NW. Suite 500
Washington. D.C 20005
(202) 347.1319
Member AFCCE

A.D. RING & ASSOCIATES

CONSULTING RADIO ENGINEERS
Suite 500
1140 Nineteenth St., N.W.
Washington, D.C. 20036
(202) 223.6700
Member AFCCE

COHEN and DIPPELL, PC.
CONSULTING ENGINEERS
1015 15th St., N.W., Suite 703

(202) 783-.0111

Washington, D.C. 20005
Member AFCCE

CARL T JONES ASSOCS.

(Formerly Gautney & Jones)
CONSULTING ENGINEERS

7901 Yarnwood Court
Springheld, VA 22153
(703) 569-7704
AFCCE

LOHNES & CULVER
Consulting Engineers
1156 15th S5t, N.W.. Suite 606
Washington, D.C. 20005
{202} 296-2722

ember 110/

A. EARL CULLUM, JR.
CONSULTING ENGINEERS
INWOOD POST OFFICE
BOX 7004
DALLAS, TEXAS 75209

(214) 631-8350
Member AFCCE

SILLIMAN AND SILLIMAN
8701 Georgia Ave. 805
Silver Spring, MD 20910

ROBERT M. SILLIMAN. P.E.
(301) 589-8288

THOMAS B. SILLIMAN, p.E.
(812} 853-9754

Mofiet. Larson & Johason, P.C.

Membor AFCCE

CONSULTING ENGINEERS
1925 North Lynn Street
Arlington, VA 22209
(703) 841-0500
Member AFCCE

STEEL,ANDRUS & ASSOCIATES
David L Steel, Sr, P.E.

P.Q. Box 230, Queenstown, Md.
{301) 827-8725 21658
Alvin H. Andrus, P.E.

351 Scott Dr.; Silver Spring. Md..

(301) 384-5374 20904
Member AFCCE

HAMMETT & EDISON, INC,
CONSULTING ENGINEERS

Radio & Television
Box 68, International Airport

San Francisco, California 94128
(415) 342.5208

Member AFCCL

JOHN B. HEFFELFINGER

9233 ward Parkway, Suite 285
B16-444-7010
Kansas City, MissOuri 64114

JULES COHEN
& ASSOCIATES PC.

Sure 400
1730M St Nw,
Wwashington DC 20036
1202) 659 3707
Member AFCCE

CARL E. SMITH
CONSULTING ENGINEERS

AM-FM-TV Engineering Consultants
Complete Tower and Rigging Services

8500 Snowville Road
Cleveland, Ohio 44141
216/526.9040

VIR JAMES
CONSULTING RADIO ENGINEERS
Apphications and Field Engineering
Computerized Frequency Surveys
4940 E, 39th Ave.—80207
(303) 393-0488

DENVER, COLORADO
Member AFCCE & NAB

E. Harold Munn, Jr,
& Associates, Inc.
Broadcast Engineenng Consultants
Box 220

Coldwater, Michigan 49036
Phone: 517—278-7339

ROSNER TELEVISION

JOHN H. MULLANEY

HATFIELD & DAWSON

MIDWEST ENGINEERING
SYSTEMS Consulting Radio Engineers, Inc. Consulting Engineers ASSOCIATES
CONSULTING & ENGINEERING 9616 Pinkney Court Broadcast and Communications C’onnufling fnsmuu
250 West 57 Street Potomac, Maryland 20854 4226 6th Ave, N.W, 150 Wesiey Rd
New York N.V. 10107 301 - 299-3900 R s st
{212) 246-2850 LT kS 2Memb7e§?aa'.‘lc‘%l Member AFCCE

MATTHEW ]. VLISSIDES, P.E.
STRUCTURAL CONSULTANT
TOWERS. ANTENNAS. STRUCTURES
Studies Analysis Design Mudificatiuns,
Inspertsns Supervision pf Eresction

6867 Elm SI.. McLean, VA 22101
Te! (703} 356-9765

Member AFCCE

C.P. CROSSNO & ASSOCIATES
CONSULTING ENGINEERS
P. 0. BOX 18312
DALLAS, TEXAS

75218
Aued, Design & Allecstion Studies
Field Engingerng,

{214) B89.0294
Member AFCCE

Computer

WILLIAM B. CARR
& ASSOCIATES, INC.
DALLAS/FORT WORTH

WILLIAM B, CARR, PE.

1805 Hardgrove Lane,
Burleson, Texas 76028. 817,295.1181
MEMBER AFCCE

SHERMAN & BEVERAGE
ASSOCIATES, INC,
Broadcast/Commumcalions Consultants
Bo0x 181.R.D. »2
Medford. N.J. 08055
(609) 983-7070

D.C. WILLIAMS
& ASSOCIATES: INC.

Consulling Engineers  Radio and Television
Al

M-FM=-TV-LPTV-CATV
P.0. BOX 700
FOLSOM, CALIFORNIA 95630

(916 933-5000

ADIO ENGINEERINGCC

CONSULTANTS
NORWOOD ). PATTERSON
1900 VIEW DRIVE
SANTA YNEZ, CA 93460

(805) 688-2333

Serving Broadcasters over 35 years

JOHN FX. BROWNE
& ASSOCIATES. INC,
CONSULTING ENGINEERS
1901 Pennsylvania Ave.. NW
Washington, 0.C. 20006
525 Woodward Avenue
Bloomfield Hills, M| 48013
Tel (31316426226 (202) 293 2020

Member A1)

R.L. HOOVER
Consulting Telecommunications Engineer
11704 Seven Locks Road
Potomac, Maryland 20854
301-983-0054
Member AFCCE

SADACCA. STANLEY

& ASSOCIATES
AM FM TV
PO Drawer LT,
Crestine CA 92325
(714) 3385983

Fe desinned s

BROMO
COMMUNICATIONS

Broadcast Technical Consultants
P.O. Box M, St. Simons Island, GA 31522
1912) 638.5608
9 PP - Fiald Engi
Fraguency Measuring Service

LAWRENCE L. MORTON. E.E.
ANO ASSOCIATES
CONSULTING TELECOMMUNICATIONS ENGINEERS
LOw-POWER TV. AM. FM. TV APPLICATIONS.
FIELD ERGINEERING COMPUTERIZED CHARKEL SEARCHES
1747 Soutn DougLass Roap, Suite D
ANANEIM. CALIFORNIA 92806
{714) 634- 1662

RALPH E. EVANS ASSOCS.

Consulting TeleCommunications
ngineers

AM-FM-TV-CATV-ITFS
216 N. Green Bay Rd.
THIENSVILLE, WISCONSIN 53092

Phone: (414) 242.6000
Member AFCCE

EDM & ASSOCIATES. INC.
Bscast AMFM TV LPTV.ITFS-Translator
Frequency Searches & Rule Makings

CT/Carrier  Cellular. Satellites

MDS. P/P Microwave

FCC 1st Class & PE licensed staff
1444 Rhode Island Ave. NW Sute 1018

Dr. Jeremy K. Raines, P.E.

RERADIATION ANALYSIS:
Effects on patierns. impedances. currents

13420 Cleveland Dr / Polomac. MD 20850
{301) 2792972

Washinglon. DC 20005 Phone (202) 234 4150

Member AFCCE

LECHMAN, COLLIGAN,
& JOHNSON
Telecommunications Consuitants
Applications - Field Engineering

2033 M Street. N W._ Suite 702
Wwashington. DC, 20036

(202) 775-0057




26 for ch. 29 at Wilmington: comments due Aug. 9.
replies Aug. 24. (BC Doc. 82-352). Action June 23.

8 Farwell, Tex.—In response to petition by Best
Broadcasting Co.: Proposed assigning ch. 18 to Farwell
as its first TV: comments due Aug. 13, replies Aug. 30
(BC Doc. 82-355). Action June 24.

Assignments

8 Natchez, Miss.—Assigned ch. 48 to Natchez as its
first commercial TV: effective Aug. 24 (BC Doc.
82-62). Action June 23.

Earth stations

8 According to FCC tabulations as of June 14, there
are B,038 earth stations. Approximately 6,548 are
receive-only with remainder being transmit-receive.
Receive-only earth stations are no longer required to
be licensed by FCC.

Applications
Transmit-receive

8 Tandem Computers Inc. for Cupertino, Calif. (5m,
Anixter-Mark, E3051).

8 Hubbard Broadcasting Inc. for Huge, Minn. (1im,
S-A, E4213).

Receive only

8 Hartman TV Cable for Franklin, V. Va. (5m,
Microdyne, E4485).

8 Warner Amex Cable Communications of Cin¢innati
for Cincinnati (5m, AFC, E4491).

B Scripps Howard Broadcasting Co. for West Palm
Beach, Fla. (7m, AFC, E4492).

B North Davidsen Cable Systems for Davidson coun-
ty, N.C. (E4493).

B Hearst Broadcasting for Dayton, Chio (Sm, Com-
tech, E4494).

B Patrick County Cablevision for Patrick Springs, Va.
(5m, Prodelin, E4595).

B Cable TV of Sedan for Sedan, Kan, {5m,
Microdyne, E4496).

B Cedar Ridge Home & School Inc. for Williamsport,
Md. (3m, Prodelin, E4497).

® Lake Ridge Cablevision for Woodbridge, Va. {Sm.,
S-A, E4498).

B Austin Satellite Television Inc. for Austin, Tex.
(4,6m, S-A, E4499).

8 TCI Growth Inc. for Alton, Hl. {4.5m, Andrew,
E4500).

® Klamath Cable Television for Klamath, Calif.
(E4501).

B Brazil Times for Brazil, Ind. (3m, Prodelin, E4502).

B Frankfort Times for Frankfort, Ind. (3m, Prodelin,
E4503).

®m Bedford Cablevision Inc. for Bedford, Mich. (5m,

Hughes, E4504).

8 KUSI-TV for San Diego (Tm, §-A, E4505).

8 Howard University for Washington, D.C. (10m,
Andrew, E4506).

® Price County Telephone Co. for Phillips, Wis. (5m,
Microdyne, E4507).

8 Barden Cablevision of Inkster Inc. for Inkster,
Mich. (4.6m, S-A, E4508).

8 Utah Satellite Co. for East Carbon, Utah (4.6m, S-
A, E4509).

8 Bayou Cablevision for Tillman's Corner, Ala.
(4.5m, S-A, 4510).

8 Penn National Tuef Club for National Race Track.
Pa. (4.6m, S-A, E4511).

8 Earth Station Communications Inc. for Plantation,
Fla. (5m, §-A, E4512).

® Germantown Cablevision for Germantown, Tenn.
(4.6m, S-A, E4513).

8 American Television & Communications Corp. for
Danville, Calif. (5m, Hughes, E4514).

8 Wabash Plain Dealer for Wasbash, Ind. (3m, Pro-
delin, E4514).

8 KMTR Inc. for Eugene, Ore. (6.1m, Harris,
E4516).

8 News Publishing Co. for Fort Wayne, Ind. {(3m, Pro-
delin, E4517).

8 The Patriot Ledger for Quince, Mass. (3m, Pro-
delin, E4518).

8 North Texas Communications Co. for Muenster,
Tex. (4.6m, S-A, E4519).

8 Crawford Cable for Wills Point, Tex. (5m, FWT,
E4520).

8 Video Horizons Inc. for Columbus, Wis. (4.6m, S-
A, E4521).

® Teltron Inc. for Wisconsin Rapid, Wis. (7m, S-A,
WL54).

8 Pine Tree Cablevision Associates for Eastport, Me.

(Tm, FWT, WZ58).

Actions

Transmit-receive

B American Satellite Co. for Fort Meade, Md.
(E4373).

Receive only

8 Hartford CATV In¢. for East Hartford, Conn.
(E3564).

B Madison Cablevision Inc. for Elkton, Md. (E4318).
B Smoky Hills Public TV for Bunker Hill (E4418).

B8 Marshall’s TV Cable In¢. for Grant Creek area,
Mont. (E4419).

B Heritage Communication of Tennessee Inc. for Col-
lierville, Tenn. (E4420).

B PMC Inc. for Raleigh, N.C. (E4421).
B Continental Cablevision of 1llineis Inc. for Lincoln,

Summary of broadcasting

FCC tabulations as of May 31, 1982

CP's CP’s
) On air on Total no! Total
Licensed STA® air on air on air  authorized**
Commerciat AM 4.6857 0 1 4,658 126 4,784
Commercial FM 3365 | 1 3,387 222 3.589
Educaticnal FM 1,111 0 0 1111 79 1,180
Total Radho 9,133 1 2 8,136 427 9,563
Commercial TV
t/jl:‘r: ggg rIJ 8 525 1 536
265 12 383
Educational TV 8
VHF 103 1 3 107 9 118
URF 162 2 4 168 16 184
Total TV 1054 4 7 1,065 164 1,129
FM Translators 475 0 0 475 234 708
TV Translators
UHF 2,733 0 0 2,733 274 3.007
VHF 1.630 0 0 1630 391 2,021

*Special temporary authorization

**Incluges off-air licenses
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. {E4422).

® Satellite Communications Cable TV Inc. for Johns-
town, Colo. (E4423).

8 See TV Co. for Mexico, Mo. {E4424).

8 University of Texas at Houston for Houston
(E4425).

B Coastal Cablevision for Ludowici, Ga. (E4426).

8 New Mexico Media Co. for Santa Fe., N.M.
(E4427).

8 Great Western Broadcasting Corp. for Sacramento,
Calif. (E4428).

8 TCl Growth Inc. for Summersville, W. Va. (E4429).
8 Burwell Cable TV Inc. for Grant. Neb. (E4430).
8 Group W Cable Inc. for Warwick, N.Y. (E4432).

® Franklin Telephone Co. for Olive Branch, Miss.
(E4433).

8 Palmer Communications Inc. for Naples, Fla.
(E4434).

8 Clark County School District for Las Vegas (KE21).

Other

8 Licenses of commercial TV stations with license ex-
piration dates of Feb. 1, and after during 1983, which
are randomly selected to file renewal audit form, will
use following dates in answering questions, 4, 8, 11
and 12 of section I1I: Sunday, July 12, 1981: Monday,
Oct. 5, 1981 Tuesday, Nov. 17, 1981: Wednesday, April
7, 1982: Thursday, Feb. 4, 1982: Friday, Jan. 15, 1982,
and Saturday, May 22, 1982. Ann. June 30.

Call letters
Applications
Call Sought by
New FM's
WQLA La Follette Broadcaslers Inc.. La Follette.
Tenn.
KDXE Gilbert Group InC.. Sulphur Springs. Tex.
Existing AM
WFTH WGOE Richmend. Va.
Existing FM's
wuLC WAP|-FM Buringham. Ala.
KSLR KMFM San Antomo, Tex.
Existing TV
KSNG KGLD Garden City, Kan.
Grants
Cail Assigned to
New FM's
KXOF Fox River Broadcasting Inc.. Bloomfiald. lowa
WKZC n_eil Shore Broadcasting Inc., Scottvilie,
ic
WBNY State University of New York, Buffalo, N.Y.
WAES-FM Renman Broadcasting Inc.. Remsen, N.Y.
WESN Konn Broadcasting Inc.. Greenwille, Ohio
New TV's
KVHP Lake Cherles Electronic Media Inc., Lake
Charles, La.
WKWR-TV Joseph Patnck Wiliams, Cookeville. Tenn.
Existing AM's
WZTN WABT Montgomery, Ala.
WEZY WCWR Cocoa. Fla.
WBND WLOX Biloxi. Miss.
KHEN KGCG Henryetta. Okla.
WIYT WREI Quebradillas, PR.
WLUY WMAK Nashville, Tenn.
Existing FM’s
KRBQ KKRB Red Bluff, Calif,
WEZY-FM WEZY Cocoa. Fla.
KGCG-FM KHEN-FM Henryetta, Okla.
WwQLs WLCY Cleveland, Tenn.
KPEP KMCS Gatesville, Tex
Existing TV
WNVC WIAH Fairfax, Va.



Classified Advertising

See last page of Classified Section for rates,
closing dates, box numbers and other details.

RADIO

HELP WANTED MANAGEMENT

General Manager for WIMT(AM/FM), Merrill,
Wisconsin. Must have excellent sales and proegraming
background with some krowledge of engineering.
Group owner. Call Don Roberts, President, 715—
588-3852, EOE, MIF

Sales Manager needed for promotion-oriented
small market southern California desert AM or FM. Ex-
cellent market, growth potential with expanding com-
pany. Pay arrangement based on personal collections
and station growth. Send resume, references and sai-
ary history to General Manager, Box 908, Twentynine
Palms. CA 92277.

Station manager for group-owned Midwestern full-
time AM and class B FM. Must be energetic, goal-
oriented sales motivator and staff leader. Top salary.
bonus. and profit sharing offered. Facilities can be top
biller in market. Applicants must show record of past
community involvement and sales track record. Send
resume and salary history to Box C-48.

Manager and/or Program Director —lovely, single-
station, small college town. Stock available. WKXO,
Chestnut, Berea, KY. 40403

Looking for General Sales Manager. Top ten market.
Send resume with references and salary requirements
to Box C-32. MIF EOE.

Qenerai Manager. WFIA/WXLN, Louisville, Kentucky.
group-owned religious stations. Must be aggressive
with strong sales background both in program and
spot. Good base salary plus liberal bonus based upon
performance. E.QO.E. Send resume to Edwin Tornberg,
PO Box 8698, Washington, D.C. 20011.

Program Director/AM announcer wanted for ag-
gressive, growing suburban D.C. AM station. A/C for-
mat, with emphasis on local news and information.
Resume and tape to Station Mgr, WAGE, PO. Box
1290, Leesburg. VA 22075. EOE.

General Manager gpportunity for top notch sales
manager through our unigue multi-station executive
program. Creativity, aggressiveness and hard work will
be required. Call Gearge Johnson, 615—894-4980.

HELP WANTED SALES

Fastest growing broadcast revenue market in
United States, 83 percent in one year. Warm California
climate. Looking only for sales professional with ex-
perience who can handle making money. Send resume
with sample of written presentation. Position will be
filled in August. Write Box B-135.

GSM/SM for suburban California daytimer, a great
market, great potential, greal bucks. unbeatable op-
portunity for the sales manager experienced in
daylime operations who can sell by example, lead/
direct responsive sSaies leam (4-8) promotion/
merchandising, community involvement, a non-stop
achiever. Resume and references to Box B-156.

Senlor Account Executlve for one of the mid-
South’s and nation's dominant AM station—WOIA.
Need creative, aggressive, strong-closer. Excellent
benefits with group owner. Minority candidates en-
couraged. Send letter of interest and resume to WDIA,
PO. Box 12045, Memphis, TN 38112. EOE.

Fuiltime powerhouse in top 40 market needs 1
more superhustier. If you can sell ideas as well as
numbers, we're interested. You must be goal oriented
and desire an income of $30K plus and be a selt
starter. We offer a great environment with the best
compensation package in the market. Opportunity for
advancement within our group. Serigus inguiries only.
Send resume to Box B-168.

KFIA has just increased power to cover northern
Calitornia with a Christian-contemporary tormat. Need
two salespersons. High commissions. Great climate.
Ground floor opportunity. Tom Wallace, 916 —
485-7710.

Big band saliesman/announcer wanted for Illinois
medium market. Must be stable and successful;
strong self-starter interested in building career and
making money. Outstanding opportunity—for guts-
tanding person! All details, including track record &
past four years earning history, in first letter 1o Box
C-11. EOE.

We need a go-getter, iooking for a long term posi-
tion. We are the only station in this lowa Small mkt.
and we're going places. Salary stars at fifteen-eigh-
teen thousand. plus big bonus potential. Some on air
work required. Hurry, position opens mid-August. Write
Box C-t4,

Account Executive tor Marion, Ohio's. leading
medias, WDIF-FM and Newslife Newsmagazine. We
offer a true consultant sell opportunity. If you possess
a desire 1o be the besl. and can produce success, we
have the tcol. the training. and the oppoertunity for you.
Qur account executives earn above-average incomes.
Send resume to Jim Hopes, Box 10.000. Marion, OH
43302. EQE.

HELP WANTED ANNOUNCERS

KFOR Radio needs majot college. University of
Nebraska Cornhuskers, football-basketball PBP
Sports Director. Send T&R: Stuart Broadcasting, 625
Stuart Bidg., Lincoln, NE 68501. EOE.

WFMB stereo country has lost a great personality to
a bigger markel. Need a pro replacement. Experience
and production skills a must. Great company, pay,
benefits, community. T&R to: Greg Thomas, PO Box
2989, Springfield. IL 62708. EOE/ME

100,000 watt KKSD, Gregory, SD. is accepting ap-
plications for Sports Director. Play-by-play. produc-
tion—sales background helpful. Resume and salary
requirements to: David Kelly, Vice President-General
Manager, KKSD, Box 101, Gregory, SD 57533 {no
phone calls).

Mature volced, knowledgeable communicator for
morning drive slot in beautitul East Coast college
town. EOE. Resume and salary requirements to Box
C-43.

Mature, experienced talent wanted for syndicated
format similar to MOYL. Need adult delivery. good pro-
duction skills and 5 years' experience. Send tape and
resume to John Dunn, WJAI-FM, 717 E. David Road,
Dayton, OH 45429,

Rare opening for air personality at No. 1 A/C in
market. Great studios, staff, and company. Send tapes
and resumes o General Manager, WGNT, PO. Box
1539, Huntington, WV 25716.

HELP WANTED TECHNICAL

Radio Chief Engineer. Immediate opening. Ex-
cellent facilities and equipment. 100,000 watt FM
stereq, daytime AM pius AM on Gulf Coast coming
soon. Must have First Class/General License. broad-
cast experience and best references. We offer top pay
and benetits. Send complete intormation first letter to
Raymond Saadi. KHOM, Station 2, PO. Box 728,
Houma, LA 70360. Equal Opportunity Employer.

Southeast Michigan AM-FM is seeking an assis-
tant chief. Applicant must have a minimum of two
years of technical school plus three years of ex-
perience and valid FCC license. SBE certification a
plus. EQE. Send resume & references to Box B-14.

Sconnix Group Broadcasting has openings for
Chief Engineers. Applicants should be self-motivated,
have experience with state-of-the-art electronics and
be able to communicate with management and pro-
graming. These are career opportunity positions with a
growing company. Resume and salary requirements to
R. Wholey. Director of Engineering. Sconnix Group
Broadcasting. Parade Road. Laconia. N.H. 03246.

AM/FM combo on beautiful New England coast i$
looking tfor talented first Class Chief Engineer. Reply to
Box C-36.

Chief Engineer. Full time paosition requiring three
years of experience in broadcast engineering as chief
or assistant chiel engineer and a First-Class FCC
Radiotelephone License. Will be responsible for main-
tenance and supervision ol installations, operations
and repairs of equipment associated with the t8 hour
daily broadcasting of a 40.000 watt public broadcast-
ing FM radio station. Same responsibilities will be re-
quired for servicing the teaching facilities connected
with radio and television laboratories which are part of
Mass Communications classes taught in the College
of Arts and Sciences. Applicant must be able to teach
a variety of FCC related broadcasting and engineefing
facts to and work with student broadcasters and com-
munity volunteers serving the station in several broad-
casling capacities including those of student announ-
cers and student engineers. Must be able to advise
radio and teaching administrators on purchases of
telecommunications equipment. Must be able to ad-
vise on design features for audio studios, production
studios and other areas of broadcasting and teaching
of broadcasting subjects. Must be able to serve as ad-
visor in field broadcasts andior audio or television
field productions both on and off campus. Send letter
of application, resume and three letters of recommen-
dation to the Personnel Office, Lincoln University,
Jetterson City, MO 6510t. Credentials must be
received by July 3t, t982. An Equal Opportunity/
Affirmative Action Employer.

WBAP/KSCS is looking for maintenance personnel
with a two (2) year technical degree. One (1) -two (2)
years' experience maintaining R.F and A.F equipment.
E.Q.E. Send resume, salary requirements to: Bob
Moore, WBAP/KSCS, One Broadcast Hill, Fort Worth,
TX 76103.

HELP WANTED NEWS

News Director: One to three years' experience,
ready to move into N.D. position, with aggressive, infor-
mation ariented company. This position requires ag-
gressive, positive attitude and management capability.
Send tape, resume, and writing samples to Art Brooks.
PO. Box 3939, Kingman, AZ 8640t.

News Director. Some expetience. Aggressive. Good
delivery and writing. Great Plains medium market.
EQE. Write Box C-7.

Information-Oriented Program Director for suc-
cessful small-market AM-FM. WMST, Box 381, Mt
Sterling, KY 40353.

New FM near Dallas wanting experienced broad-
caslers with news, Sports and interview capability.
EOE/MF. Send tape and resume: Mel Price, Box 564,
Sulphur Springs, TX 75482,

HELP WANTED PROGRAMING,
PRODUCTION, OTHERS

Western Nebraska 100,000 watt FM seeking crea-
tive program director that can handle automation. on/
off air promotions, air shift and manage air statf. Com-
munity involvement important. Resume and
references to Box C-33.

Host/Producer—WUFT-FM. A 100,000 wall public
radio station seeks a host/producer for a live late-night
jazz program (Sunday through Thursday, 11 PM to 2
AM). Individual will coordinale recorded and live pe-
formances, conduct interviews, produce features and
hast. Position requires a Bachelor's degree in broag-
casting or related field and one to two years of related
protessional experience. Extensive knowledge of jazz,
strong on-air ability. production and recording skills
preferred. Music performance ability helpful. Salary:
S13.676 to 515921, contingent on qualifications.
Send complete resume by July 30, 1982, to Mr. P Jan
Eller, Central Employment Center, University of Flarida.
3rd Floor Stadium, Gainesville, FL 32611. Audition
tape encouraged. Equal employment opportunity/
attirmative action employer.

A/C Programmer needed. New studios. TM
package. No. 1 A/C in market. Send tapes & resumes
to General Manager, PO. Box 1539. Huntington, WV
257 16. No calls. EOE.
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HELP WANTED PROGRAMING,
PRODUCTION, OTHERS CONTINUED

Wanted. Mature person, preferably Family-oriented to
take over program department on Country AM opera-
tion. Experienced radio person from Southwest or Mid-
west preferred. Resumes only to: KTNM, Tucumcari.
NM 88401. ECE.

15 year veteran, organized and good at record
keeping and documentation. Experienced in budget-
ing, departmental management, FM & AM construc-
tion; also FCC applications. RF proofs, audio process-
ing and more. Will be available in the near future by
the hour, day or for the duration of your project. Would
consider permanent position if conditions and salary
warrant. Excellent references. Write Box C-45.

Program Director/Announcer position now open.
Includes heavy promotion, production, public service,
public affairs. Commercial air experience required.
Programing background suggested. T's & R's to:
WHTH 790 Country, PO. Box 1057, Newark, OH
430585, clo Scott Friedman.

SITUATIONS WANTED MANAGEMENT

Broadcaster: 18 yrs, all phases. Management, pro-
graming and sales. Will invest. VA—N.C. Good
references. Write Box B-186.

SITUATIONS WANTED NEWS

Young, experienced Southern Cal. Sportscaster
seeking multi-sport PBP and Sports/News position in
smaller markel. Please call Bob Harden, 714—
968-3867.

Experienced reporter Iinterested in joining ag-
gressive news department. Award-winning news
director with six years in on-the-street, talk, and
anchoring offers hard work and dependable reporting.
Terry, 215-777-5515.

General Manager with a strong tradition of success.
Committed to professionalism and goal achievement.
interested in long term association with a quality
organization. 20 years in management. Skills include
heavy sales and Sales promotions. Strong leadership
and motivator. Write Box C-28.

Saies and profit proven, motivated |eader seeks
opportunity to apply skills in small, medium market as
GM, consultant. Box 1243, Lexington, VA 24450.
703—463-6715.

Major Market GSM, 8 years group GM. Excellent
sales, marketing. programing, administrative history.
Present group being sold. Achiever seeking perma-
nent GM position with growth company. All markets
considered, future company potential, equity. Joe,
912—924-4852.

SITUATIONS WANTED SALES

i’'ve got as much experience as your best sales-
man once had! Male, age 27, Navy veteran, BS.; Com-
munications, Univ. of Tenn. Interested in sales and pro-
duction. Have written TV and radio spots and jingles.
Resume. Personal interview, Tom Kennedy, 615—
525-2938, or write Box C-34.

SITUATIONS WANTED ANNOUNCERS

Top-40/Rock, DJ, PD 20 yrs! experience, good pro-
duction, available now, AM/FM. Greater Cincinnati
area. 513—528-5793.

C/W or Oldies. Six-year professional is seeking
goeod medium market on the East Coast. B/A, 3rd en-
dorsed, have done many remotes, too. Write Box C-17.

Exceilent knowledge of music. Great at any for-
mat. Willing to go anywhere for Entry Level Position.
Call Randy, 201 —863-0917.

Determined Neophyte, pleasant sound and per-
sonality. Single. Any format. David Lake, 3957 N. 62,
Milwaukee, Wl 53216, 414—462-6638.

Country Radio Pro with extensive programming ex-
perience is iooking to move back to Ihe Northeast, If
you require competence and dedication, then please
send for my presentation. Write Box C-42.

Young beginning radio announcer, experienced in
country-crossover, A/C personality, play-by-play, and
news. Interested in position to work hard and progress.
Willing to learn. Neil Isaacs, 616 —798-4613.

Tried the rest? Now lry the best! Single. with com-
mercial experience. Will relocate. Write Box C-30.

Nobody works harder than | do! Good pipes, Crea-
tive, will work adult contemporary or A.O.R. Call for
tape and resume; George, 312—447-6596.

Radio sportscaster, 12 yrs. exp. H.S. football &
basketball, Jr Coliege basketball, H.S., pro baseball.
would like college basketball or pro basebali. Rip Col-
lins, 319—242-9513.

Award-winning West Coast sportscaster seeks
medium market college football/basketball play-by-
play. Can combine sports with news. Currently doing
both. Write Box C-44.

Newsman with 2 years’ experience looking for work
on East Coast. South, or Midwest. Donald Owen
Cohen. 1890 S. Ocean Drive, No. 1106, Hallandale, FL.
33009. 305—932-5010.

Qutstanding, professional Sportscaster, major
college PBP experience, seeks PBP position in major/
medium market. Mike Elliot. 67-12 Junc Street, Forest
Hills, NY 11375, 212—544-1756.

Career-minded minority seeks first challenge.
News announcer/DJ, diversified skills. BA, broadcast
Journalism, Valeria Humphrey, 212—629-0428, after
Six.

Small market news director seeks return to a top
100 market news position. 'm seeking an opportunity
to work for a top news operation. If you're seeking a
responsible, experienced perscn as a news reporter,
writer, or editor, please call 812—376-7583.

Trattic Manager—KMTR-TV, new station in Eugene.
Oregon, seeks expenenced, tull-charge Traffic Man-
ager, preferably with 1BM S/34-Columbinge back-
ground. Start o/b 9/1/82, 503—746-1600.

MELP WANTED TECHNICAL

Chief Engineer with proven technical skills and
ability to supervise and train staff. South Texas. EOE.
Box B-169.

Chief Engineer. Southern California sunbelt. Contact
Bob Martins, 714-328-8881. EOE.

NST Systems Englineer. Engineer wanted for a For-
tune 500 company. Position requires famibiarity with
NTC-7 video standards and FCC broadcasting re-
quirements, digital technigues, computer operation,
analog signal processing, UHF transmitter equipment,
cable distribution techniques. and television transmis-
sion characteristics. EE Degree and FCC License
preferred. Send resume and salary history to: ON TV,
1722 E. Randol Mill Road. Arlington, TX 76011.

Engineering person for maintenance of broadcast
videotape equipment. digital equipment systems,
transmitter cameras, and other asscciated equipment.
Should have valid FCC General Radio/Telephone
License. Reply in confidence to Chiet Engineer, PO.
Box 715, Toledo. OH 43695. ECE, MIF

Major production facility in Philadelphia, seeks ex-
perienced maintenance engineer for night shift. New,
modern facility. Type C-1", CMX 340X, GVG switchers.
Contact: Dave McKelvey, 215—626-6500.

TV Studio maintenance engineer. Work in a
modern new facility with state-of-the-art equipment.
Experienced in diagnosis/repair of studio and ENG
cameras, helical scan recorders, editing equipment,
routing and production switchers. Requirements: AA
Degree or equivalent, backgreund in electronics. Two
years” experience in repair and maintenance of
electrenic equipment. Ability to repair at component
level. Salary commensurate with experience.
Galiaudet College offers an excellent benefit package
inCluding civil service retirement, bus to Metro stop.
free parking, Federal health insurance plan. Please
send resume to: Gallaudet College, Personnel Office,
800 Florida Avenue, N.E. College Hall Bldg.. Roomn 7.,
Washington, D.C. 20002. ECE, M/E

SITUATIONS WANTED PROGRAMING
PRODUCTION, OTHERS

A decade of sxperiencel Major market profes-
sional, programmed 100,000 watt regional No. 1 A/C!
Mike Benson, 616 —347-4376.

Contemporary PD avallable for East Coast pro-
graming position. Serious replies only. write Box C-16.

Strictly professional. Seeking permanent program-
ming and production position with small to medium
growth-oriented company. Eight years’ experience;
B.A. (Telecommunications). Presently employed, solid
references, geography no problem. J. Howard, B12—
379-2259.

talk about Nostaigia! We can—knowledgeably, en-
tertainingly, plus rare records! (Big bands, old-time
radio, etc.) Box C-41.

Major Market AOR announcer with production
director-promotion director-research experience,
ready to program smail-medium AOR. Tim, 216—
884-8438.

TELEVISION

Cable television video engineer. Rhode [sland Ca-
ble Television is accepting applications for the posi-
tion of Video Engineer to be responsible for the opera-
tion and maintenance of electronics for its studio and
remote preduction facilities. Must have two years for-
mal training in electronics above the high school level,
and two 1o three years experience as a Video Engineer.
Send letter and resume to Director of Community Ser-
vices, Rhode Island Cable Television, 105 Whipple
Street, Providence, Rl 02908. We are an equal oppor-
tunity employer, and encourage women and minorities
to apply.

Television Chief Engineer—Only experienced
Chief Engineer or Asst. Chief Engineer need apply. Ex-
celient salary and benefits. Good established com-
pany. Send resume to; PO. Box 4150, Fort Smith, AR
72914, or call Don Vest, Vice-President of Engineer-
ing. 501 —783-4105. EOE.

Chief Englineer. Central Wycming College seeks in-
dividual capable of making contribution to the
development of Wyoming's first public television sta-
tion. Assume complete responsibility for broadcast
and interconnect apparatus. Salary commensurate
with experience. Send resume and letter of applica-
tion by July 30, 1982, to Patricia Sturdevant. Personnel
Officer, Central Wyoming College, Riverton, WY
82501. Equal Opportunity Employer.

HELP WANTED MANAGEMENT

D.J., 5 yrs. experience, needs work in medium
market. Dave Cardosi, 815—933-6779; 1378 NW.
Lennington Cir. Kankakee, IL 60901.

Announcer/Sportscaster. 5% years’ board ex-
perience, know A/C format. Southern Rockies, West
Coast preferred. Anytime, 303—651-3549.

SITUATIONS WANTED TECHNICAL

Same Chlef Engineer, Big band musician, seeks air
shift, my own show. Handyman-troubleshcoler seeking
easy-going, well-kept operation. 305—971-9679.

General Sates Manager: Small market CBS affiliate
offers great opportunity for current Ass't. Sales Mgr. or
leading account executive to move inlo management
in No. 1 station in market. Good people management
& communication skills a must. Exceltent compensa-
tion package. Confidentiality assured. Equal Oppor-
tunity Employer. Box C-46.

Local Sales Manager—Midwest ABC affiliate, top
25 market, searching for experienced television saies
manager with ability to direct top notch sales staff {9).
Send resume to Box C-52. Equal Opportunity
Employer.

Engineer/Technician for PTV station, WNMU-TV, in
Michigan's beautiful Upper Peninsula. A.S. degree in
electionic technology and broadcast related ex-
perience. Requires FCC general class license. Entry
levet position. Excellent fringe benefits. Send resume
to Personnel Department. Northern Michigan Universi-
ty, Marguette, M1 49855 EOE/AA.

HELP WANTED NEWS

Anchor/News Director. Aggressive, experienced
for NBC affiliate in FL. Smith, Ark. Tape and resume to
Gordon Brown, Box 1867, Ft. Smith, AR 72902. 501 —
785-4334. EOE.
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HELP WANTED NEWS
CONTINUED

Director of News—Southern California—small
market TV station. Experienced news executive with
leadershup Skills and a desire to bring out the best in
others to direct the activities of the number one news
team n this area. Degree n journalism. telecom-
mumications or equivalent combination of education
and professional expenence. Top remuneration for the
top person. Send resume to Box B-142. We are an
equal oppertunity employer.

News Director for top 100 market in the Midwest.
EOQE. Send resume with salary requirements to Box
B-157.

Energetic, experienced news producer wanted. If
you can work well in a large news department. and are
telter than average, rush resume to Box B-188. ECE.

Assistant News Producer for NBC affiliate whao can
produce fast paced 6 & 10 p.m. news. KLMN-TV, PO.
Box 1867, Ft. Smith. AR 72902. 501 —785-4334. ECE.

Need reporter/anchor for number 1 medium
market station In Midwest. No beginners please. Write
Box C-22.

Seattle’'s news leader 1s expanding. We're looking
for an executive producer, a producer, reperters, photo-
graphers, and editors for a new half-hour newscast.
Resumeitape to: News Duector, KIRO-TV. Thud &
Broad Streets, Seattle, WA 98121. EC.E.

Meteorologlst-someone needed to carry on our
reputation as weather leader in 100 plus market.
Telewision expernience needed. ECE. Write Box C-27.

Are you a good reporter who can also do 2 days of
weather at a good medium market station? If so, wnte
Box C-21.

Producer: Oklahoma City's top-rated TV. news
depariment needs dynamic “go get-'em" producer.
Looking lor top-notch, fast-paced producer with ex-
cellent wnting and production skills. Contact Nick
Lawler, KOCO-TV. Cklahoma City. OK 73113. EQE.

PM. Magazine shooter/editor ior top 30 market.
Experience with Sony VVU 100 & 110 field recorders,
VVU 500 editing system and RCA TK76 camera
desirable. Previous PM. Magazine experience helpful.
Must be high school graduate with two years recog-
nized technical school training and FCC General
Operators License. We are an Equal Employment Op-
portunity Employer. Send resume to Box C-47.

SITUATIONS WANTED MANAGEMENT

President/General manager. 30+ years praclicing
television! Thorcughly experienced all aspects! Dem-
onstrated expertise in administration, programming,
sales, news, promeolion: trouble-shooting/empire-
building. Accustemed 1o multiple-properties/bottom-
line respansibilities! Outstanding record of achieve-
ments! Produces spectacular sales and profits, plus
prestige, at accelerated pace! Also available as out-
side-Director of two boards! Box C-31.

SITUATIONS WANTED NEWS

Experienced reporter-anchor with excellent pro-
duction skills seeks new challenge n progressive
department. Available immediately. Call Dave. 617 —
944-7223.

Reporter/Anchor at No. 1 radic news department in
top 50's market anxiocus to move into TV news. Ex-
penenced, innovative, solid journalist. Call Jim at
419—-474-9263.

Strong police/court reporting missing from your
newscast? Are the big stories involving cnminal
Justice being lost to your competition? News Corres-
pondent, B.A. Communications, post-graduate work in
law & criminal justice, 3 years’ experience CHS athh-
ate in top 30's market. experienced in HIM/ENG,
research and investigative reporting, plus 4 years' ex-
perience with large City police department in Criminal
investigative crime scenefevidence work. For
coverage of cniminal Justice news before and as it hap-
pens, not just follow-ups. Will build good relations with
law-enforcement community day & might. 1o achieve
sohd reporting. Not allergic to moon light or pagers.
Box C-35.

Co-anchor to work with current male anchor at top
40 Sunbelt, net atfiliate. Must have strong writing skills
and reporting expenence. an energetic delivery and.
above all. a real desire to win. Send resumes to Box
C-37. ECE.

Top New York news agent expanding representation
ol personable. creative anchors. reporters, weather-
caslers. specialists. Send tape, resume to PO. Box
1103, NY, NY 10101,

Reporter-Employed in medium market. Plenty of ex-
perience. Lively writing. Strong video. Solid interviews.
Good voice. Credible delivery. Write Box C-49.

Sportscaster/news reporter seeks employment
with medium market station. Energetic, creative. and
versatile. Have covered sports at all levels with police,
government and feature news background. Also
photographer and editor. Good production. Excellent
voice. Available now. Enk, 812—473-4336, mornings.

Number one weathercaster and co-anchor needed
for NBC affiiate, in booming Sunbelt market. Only
those with two or more years actual commercial
television news experience need apply. Send tape and
resume to Rob Dean, News Director, KTVV-TV, Box
490, Austin, TX 78767,

Anchor/Reporter. We're a No. 1 CBS atfiliate, upper
Midwest top 60 market, looking for a dynamic anchor
and field reporter. If you're a senous journalist with a
{larr for on-camera work. we want to hear from you.
Send resume and salary requirements only in the first
lFellEI to Box C-39. We'll ask the best for tapes. EQE/M-

HELP WANTED PROGRAMING,
PRODUCTION & OTHERS

Morning show co-host—Number 1 1n the market;
present co-host 1s retinng: must have outgoing per-
sonality: prefer 2-3 years talk show experience; must
be strong on guest interviewing; hours: M-F 6:00
AM-11:00 AM; excellent salary and fnnges; E.O.E. M/F
Send tape and resume to: Dons Adkins, Program
Dwrector. WDEF-TV, 3300 Broad Street. Chattanooga,
TN 37408.

Producer/Director: Top Miami network affiliate
needs experienced, creative, energetic professional
for locally produced studio and EFP programs. Send
resume and tapes (no phone calls, please) to: Len
Jasco, Production Manager, WCKT. 1401 79th Street
Causeway. Miami. FL 33141 An Athirmative Action/
Equal Opportunity Employer.

Associate Producer for new national talk show pro-
ject: Midwest location. Must have experience in ongi-
nating creative ideas and editing. Send resume to Box
C-38.FOLE.

Major market radic anchor seeks TV anchor/re-
porting slot. B.S.. M.S. Communications, seven years
on-an, significant TV on-camera & produclion ex-
penence. Lioyd. 713 —984-0054.

5th market trained sportscaster/reporter also an
ex-athlete is seeking sports anchor position in small
market, can edit, ENG, and creative writing flair too.
B.A. degree. Contact Aaron Turner; 3815 Harrnison St.
No. 202, Qaktand, CA 94611. 415—652-7642.

Sports Journalist: 27. 3 years news and sports.
edit/ishoot/reportfanchor/produce. Jonathan. 605—
996-9099.

Award-winning reporter/pilot seeks new
challenges. Four years TV news experience in top 40
market. Wnite Box C-50.

Sports anchor/reporter. Recent college graduate
working part-time in medium market. Coaches show,
major college play-by-play and color. Have worked
with network. Write Box C-51.

SITUATIONS WANTED PROGRAMING,
PRODUCTION, OTHERS

Cameraman/Editor - experience in N.Y market, Also
switching. lighting etc. Due to budget layofl. looking
for work 1n NYCitri-state area. 516 —293-4519. Jefi.

For Fast Action Use
BROADCASTING's
Classified Advertising

ALLIED FIELDS

HELP WANTED TECHNICAL

Cetec Antennas - leaderin TV and FM broadcast an-
tennas. Immediate openings. production manage-
ment, FM & TV antenna Mig., technicians. and antenna
test coordinators. Career position with growing mifg.
firm offenng excellent fringe benefits. Located in
central Sacramento Valley. Year round recreational
area, excellent schools, affordable housing. Salary
commensurate with experience. Please forward
resume in confidence to Jim Clver, General Manager,
Cetec Antennas, PO. Box 28425, Sacramento, CA
95828. Equal oppertunity employer.

HELP WANTED INSTRUCTION

Teaching Position. Tenure-track position for Assis-
tant/Associate Professor of Mass Commurications in
growing program. MA required, PhD preferred. Must
have solid industry experience in twa of the following
areas: radio, television. advertising, photography, cor-
porate communications/PR. print. Publications,
facilities management and teaching experience are
desirable. Send resume and credentials to: Fred D.
Brown. Dean of Faculty. Buena Vista College, Storm
Lake, |1A 50588,

Associate Director, Center for Telecommunications
Studies. Self-directed, innovative individuat for con-
ference and research program with statf of seven. Ex-
tensive background in telecommunications industry
and Washington communications policy process re-
quired; expenence in policy planning and administra-
tion and proficiency in research methodology desira-
ble. Ph.D. in related field preferred. Address letter of
application, resume, and salary requirements by July
23 lo Harriet Little, Assistant to the Dean, Division of
Continuing Education and Summer Sessions, George
Washington University, Washington, D.C. 20052. EOE/
AAE.

Production Specialist {In film and wideo). Teach
courses 1n film and tape production and provide pro-
duction services for Memphus State University Depart-
ments ol Theatre and Commumication Arts and
Athletics. B.A. (M.A. preferred) plus substantial ex-
perience in film and tape production. especially in
regard to sports events. Competency in cinematogra-
phyivideography with knowledge of post-production
procedures. Teaching experience desirable. Send let-
ter of application and resume to; Dean Richard Ranta,
College of Communication and Fine Arls, M.S.U.
Memphis, TN 38152, by August 20. Position available
September 1.

Position Vacancy— Chairperson. The Department
of Radio, Television and Film of the School of Com-
munications of Howard University at Washington, D.C.
is seeking applicants for the Chawperson position
beginning in July 1983. This position will require
teaching andtor professional expenence in film or the
broadcast media. Applicants with distinguished
records of extensive admunistrative experience and
leadership will be considered. As the Chairperson’s
position also carnes with it a faculty appointment, the
Ph.D. or appropnate terminal degree 1s required for
tenure track appointment. Preference 1n all appoint-
ments will be given applicants who have college or
university teaching expenence and a strong record of
scholarly, creative and/or professicnal activity and ex-
perience with students similar to those attending
Howard University Howard Unmiversity1s an Atfirmative
ActiontEqual Cpportunity employer. Send letters of
apphcation, resume and professional credits,
transcript and three letters of recommendation as
soon as possible to: Mrs, Glona Kendnck, Department
of Radio. Television and Film, Howard University
School of Communications, Washington, D.C. 20059,
Phone: 202-636-7927. Application deadline:
Auugust 15, 1982

WANTED TO BUY EQUIPMENT

Wanting 250, 500, 1,000 and 5,000 watt AM-FM
transmitters. Guarantee Radic Supply Corp. 1314
lturbide Street. Laredo, TX 78040. Manuel Flores
512—723-3331.

$500 Reward for UHF Transmitters: for informa-
tion which leads to our purchase of any UHF TV
transmitter. Calt Ray LaRue or Bill Kitchen,
800-241-7878.In GA, 404 —324-1271.
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WANTED TO BUY EQUIP. CONT'D

Instant Cash for Broadcast Equipment: Urgently
need good used: transmitters. AM-FM-TV, film chains,
audio consoles, audio-video recorders, microwave;
towers: WX radar: color studio equipment. Ray LaRue
or Bill Kitchen, Quality Media Corp., 800—241-7878.
In GA, 404—324-1271.

Wanted: RCA BTF-20E-1 20 KW FM transmitter in
good condition, as soon as possible. Do not need ex-
citer. Tom BonDurant, 919—869-0101.

Wanted: Ampex MM1100/M1200 16 track audio
recorder. Cash or trade for new Ampex equipment. Bob
Lindanhl, 503—226-0170.

Collins power rock 828E-5KW-AM. In original crate.
Immediate delivery available. Besco International,
214—8630-3600‘ 5946 Club QOaks Dr, Dallas, TX
7524

COMEDY

Free Sample of radio’s most popular humor service.
(Request on station letterhead). O'Liners, 1448 C
West San Bruno, Fresno, CA 93711.

Situations Wanted Management

HIGH TECHNOLOGY

MARKETING
Vice President of large computer service
house specializing in radio and television
automation needs to grow. Looking for sales
management position with high technology
cable or broadcast fiim. Please wnte Box
A-112.

Hundreds renewed again! Free sample. Contem-
porary Comedy, 5804-B Twineing, Dallas, TX 75227.

FOR SALE EQUIPMENT

MISCELLANEOUS

AM and FM Transmitters—used, excellent condi-
tion. Guaranteed. Financing available. Transcom,
215—-379-6585

10KW FM Transmitters, Harris 10H1 {1969), on air
CCA 12000E (1978). girect FM exciter. CCA 10000D,
on air. Call M. Cooper, 215—379-6585.

1 KW AM transmitters: Collins 20V3, exc. cond.
also, RCA BTA-1R on air w/proof. Call M. Cooper, 215~
379-6585.

RCA TT50AH/LA and RCA TT25BH/LA. On the air
as main and auxiliary, excellent condition, with a con-
srderable supply of spare parts. Make an offer to Bill
Orr, WBNS-TV. 614 —460-3700.

Complete station production/master control vigeo
switChing system: Sarkes Selectec Ill; Production
console has 16x6 switching with Dual Mix/Etfects, 24
patterns, split fade to black, preset wipe and key
system with H&V preset limit control, variable wipe
units, wipe and mask key spotlight, positioners/
modulators, color matt. chroma key with 4x1 RGE
switcher, quad sphit with variable border, re-entry.
Master control cons¢le has 16x2 video and 16x3
Audio Switching plus 10x2 aux. audio swilching, auto-
matic mix/key. VTR and film pre-roil timegrs and control,
audic monitonng and cart control plus video re-entry
system, includes almost 100% spares. A complete
switChing system for a fraction of new price! Call Ray
LaRue, Quality Media Corporation, 800—241-7878.In
GA, 404 —324-1271.

Used TV Transmitter Bargains: GE-transmitter
package on Ch. 8. 35kw excellent condition, serving
as operating standby now, with TY53B1 antenna and 3
1/8" transmussion line; GE TT-530 VHF, hi band 25kw
good working condition; GE UHF transmitter 30kw
{low band). operating with good useable klystrons:
RCA TTU-50C, 50kw UHF. low band; RCA 10kw Ch.
42, excellent condition; RCA 30kw, UHF, hi band, fine
transmitter; RCA 1kw from Ch. 14 up. What do you
need? Most of the above can be retuned! (4) Varian
30kw Klystrons 4dKM100LF good lite remaining (Ch.
34-52). 6 1/8” and 3 1/8” transmission line with fit-
lings and hangers. Call Ray LaRue. Quality Media
Corp. 800—241-7878. In GA, 404—324-1271.

Artist Bio Information, daily calendar more! Total
personality bi-weekly service. Write {on letterhead) for
sample: Galaxy, Box 20093-8, Long Beach, CA 90801.
213-595-9588.

Prizes! Prizes! Prizes! National brands for promo-
tions, contests, programing. No barter or trade— bet-
ter' For fantastic deal, write or phone: Television &
Radio Features Inc., Newberry Plaza, 1030 N. State,
Suite 40-E, Chicago, IL 60610. 312—844-3700.

CONSULTANTS

Communicators; Looking for a Job? Let's face it!
Everybody won't get a job this year But, the folks
registered with CPS stand a better chance than you
do. Find out more. Contact: Communications Place-
ment Service, 2025 Eye Street, N.W, Suite 813, Wash-
ington, D.C. 20006. 202 —659-8251.

RADIO

Help Wanted Management

LOCAL SALES MANAGER

For Florida coastal 100.000 watt con-
temporary power house. Good economy
here. We're making money. Successful
candidate must be experienced in lead-
ing and motivating team and be great
on the street. No beginners, please. Big
bucks involved. Send resume, billing
history, references and letter selling
yourself to Box C-5.

Incredible Camera Buy! New Thomson MC-301
ENG camera includes 14:1 Fuji, servo/zoom lens, 1.5
viewfinder, (3) saticons, AC supply. carrying case, tac-
tory warranty, your price $6,950! Call while they last.
Ray LaRue, Quality Media Corp. 800—241-7878. In
GA, 404—324-1271.

VTR's: RCA TR-70: (3) RCA TR-60 record units 1000
hrs. total time each: Ampex 12008: Ampex VR 3000
with metering and charger. Call Ray LaRue. Quality
Media Corp.. 800—241-7878. In GA, 404—324-1271,

Color cameras - used: GE and RCA film chains, ex-
cellent condition; {1) Noreice LDH-1, 50" cable; (1) GE
PE-350; (3) GE TE-201 good operating condition:
lkegami HL-33, HL-35; Toshiba/GBC CTC-7X,
minicam, plumbs. Call Ray LaRue. Quality Media
Corp. 800—241-7878. In GA, 404—324-1271.

Used cart machines, 529500. Sterec limiters,
$385.00. Audio consoles. Bargains! Write for catalog:
Box 213, Dunkirk, MD 20754.

RCA TK-768 with Angenieux 15 X 9.5 lens, studio
video finder, remote focus and zoom control, 2 X ex-
tender, AC power supply, tubed with 7-pin saticons.
12K. Please call or write: Stephen Damas, Asst. Chief
Engineer, WPRI-TV, 25 Catamore Blvd., East Provi-
dence, R.I. 02914, 401 —438-7200.

Help Wanted Announcers

TELEVISION
Help Wanted News

DIRECTOR OF NEWS
CALIFORNIA

Top-rated small market TV station
seeks experienced senior pro who
is ready to utilize his experience to
develop the skills of a team of
young tigers. Degree in journalism,
telecommunications or equivalent
combination of education and pro-
fessional experience. Top
remuneration for the top person.
Send resume to Box B-143. We are
an equal opportunity employer.

Help Wanted Sales

LOCAL SALES MANAGER

Network affihated station within the top 40
markets, Sunbelt area. looking for persons
with previous sales management expenence.
Person should be heavy on crealive and pro-
motional sales. Send resume lo Box C-23. An
equal opportunity employer, M/F.

For Fast Action Use
BROADCASTING’s
Classified Advertising

fidence to:

DJ/MUSIC COORDINATOR
GROUND FLOOR OPPORTUNITY

New concept in dining and entertainment created and backed by naticnal chain, anticipated
gross of $3.5 million per unit. First unit to open in Omaha, August of '82. Seeking the person
who can draw the "dancing” and the “watching" crowd night after night with music program-
ming that appeals across the 24-45 year age spectrum. Requirements require a minimum of
2 years' experience in programming, contemporary and Top 40 music. Must have an outgoing
personality with the character to relate to all age groups. Projecting a professional ap-
pearance important. Musit coordinators success will be tied to lounge sales volume.
Qualified and challenged persons respond with resume, references, and salary range in con-

Dept. JPMC
P.O. Box 9569
Denver, CO 80209

We are an equal opportunity employer.
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Help Wanted Technical

Maintenance
Technicians

With our recently deveioped 24-hour all news cable service, Group W Satellite
Communications, a division of Westinghouse Broadcasting and Cable Company
15 fast becoming a recognmized cable industry leader

Currently, we have several oulstanding opportunities for highly skilled in-
dividuals experienced in the installalion and maintenance of television and
studio facilities to join our newly constructed network operations center. A broad
knowledge of television studio technology along with an understanding of com-
puter technology are highly desirable qualifications

Located in an extraordinary waterfront location convement to New York City.
GWSC provides a highly supportive environment that recognizes lalent and
rewards conlributions. You'll also receive compelitive salanes and generous
fringe benefits. For prompt consideration, please forward resume and salary
nustory, in confidence to: Dept. BCT

Manager, Technical Operations

GROUP Satellite

Communications

41 Harbor Plaza Drive

PO. Box 10210
Stamford, Connecticut 06804

An Equat Opportunity Employer, M/F

Help Wanted Programing,
Production, Others
Continued

B
Je: 'rf':a/v ﬁr‘—l ‘
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COORDINATING PRODUCER

America’s exciting new live phone-in talk
show on the PBS Network is looking for a
Coordinating Producer to oOriginate and
develop program bookings. A strong
creative background in news or talk shows
and the ability to supervise staff is a must.
Send tape & resume to:

BILL PACE
PRODUCER/PBS LATENIGHT
WTVS-TV
7441 SECOND BLVD.
DETROIT, M| 48202

An Equal Opportunity Employer

ENGINEERING MANAGER
STUDIO MAINTENANCE SUPERVISOR
TRANSMITTER SUPERVISOR

MTV: music
television

The world's first 24 hr video music
channel will be holding auditions soon
to expand the current group of five
video jocks. If you feel that you can
make a significant contribution lo the
fast paced MTV rock 'n roll format,
please submit a resume and videotape
(it available} to:

MTV-NATIONAL VJ
SEARCH
PO. Box 2125
Grand Central Station
New York, NY 10163

No phone calls please. Warmer Amex Satellite
Entertainment Company is an equal oppor-
tunity employer.

Major market independent TV station in the South requires immediately an experienced Engineenng Man-
ager wilh both “hands on" and Engineenng Management expenence The station 15 1n the process of
revilatizalion, adding new equipment. Previous UHF transmitteér expenence an asset. Studio Maintenance
Supervisor posilion requites full knowledge of RCA live. tape. telecine, 3V Switching/terminal, Chyron.
Transmitler supervisor requires familianty with RCA 110KW UHF transmilter with 50ud slate exciter. We
offer excellent salary and opporlunily to work in a “team” relabionship Reply in contidence to Box C-12

Help Wanted Programing,
Production, Others

MAgRzine

DIRECTOR OF PUBLIC AFFAIRS

WPLG/TV Miami, is looking for a community-
minded. issue-ofiented executive with journal-
ism credentials to lead our station's public
aftairs department. Responsibilities include
license renewal, public affairs programing {in-
cluding documentaries), station editorials,
community ascertainment and outreach.
Knowledge of television production is essen-
tial. Top-notch writing skills critical. Journal-
ism degree preferred. Send resume to: Walter
C. Liss, VP and General Manager, WPLG/TV.
3900 Biscayne Bivd., Miami, FL 33137. Equal
Opportunity Employer.

Top-rated medium market PM Magazine seeks co-host with teievision
on-air and story producing experience to work with female co-host
already on staff. Please send tape and resume to Kathy Connelly,
KFDM-TV, P.O. Box 7128, Beaumeont, TX 77706. An equal opportunity
employer,

THIS PUBLICATION
IS AVAILABLE
IN MICROFORM
University Microflims
international
300 North Zeeb Road, Dept. PR, Ann
Arbor, Mt 48106
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Help Wanted Programing, Production, Others Continued

MANAGER OF

CINEMATOGRAPHER

Editor, associate producer for Real to Reel
Cinematographer must have extensive EFP ex-
perience. Required 10 care for equipment, do lighting
Assoclate producer must be adept at writing, prepar-
ing edit plans, “digging” for stories. Editor needs ex-
penence in editing features. Responsible for assem-
bling and duplicating of national reels. Needs 2-3
years' experience. Washington based, includes travel-
ing. Send resumes and tapes 1o UNDA-USA PO Box
22627, Baltimore, MD 21203, by July 30.

PROGRAM PLANNING
ABC Sports

American Broadcasting Companies, Inc. is successfully meeting the
challenges of the BO’s and perfectly positioned for future growth and profitability.

EXECUTIVE PRODUCER
Real to Reel, successful Catholic magazine program.
Position available Immediately. Three (3) years' ex-
perlence as line producer. Oversees personnel
scheduling, equipment use. and dislribution of pro
duct. Must be tamlllar with budgeting procedures and
have thorough knowledge of EFP, Cenlral oftices In
Washington, D.C. Send resumes and tapes t0 UNDA-
Candidates should have a college degree plus minimum three to five years USA. P.0. Box 22627. Ballimore. MD 21203. by July

related experience and knowledge of sports. Excellent written and oral commu- 30

We seek a Manager of Program Planning for our widely acclaimed Wide
World of Sports series.

Responsibilities will include the negotiation of rights for Wide World of Sports
events, the overall administration of the program series and maintaining
regular contact with various sports organizations.

nications skills with experience in negotiating is desirable. Some travel re-
quired.

For prompt, confidential consideration, please send a detailed resume with

salary requirements to M. Stern, American Broadcasting Companies, Inc., Radio Prerammg

1330 Avenue of the Americas, New York, New York 10019. Men and women of

all races are encouraged to apply.

American Broadcasting Companies, Inc. ()¢

MANAGER, TV CAMERA
DESIGN

The MEMORABLE Days

of Radieo
30-minute programs trom the golden age of radio

YARIETY ' ORAMA * COMEDIES - MYSTEMIES - SCIENCE FICTION

Aincluded in sach serigs -
Program Distributors a
410 South M.am’2 0 |
Jonesboro, Arkansas 72401
501-972-5884 e

Our client has an immediate
requirement for an individual
to supervise a group of eight
engineers in the development
of concepts and the design of
TV Camera Systems and
Telecine Products.

If interested, you should have
design experience in this
product area and be well
versed in both analog and
digital circuitry, pick-up
devices, correction circuits,
and control systems. Some
supervisory experience
would be most helpful.

The client is a major factor in
the broadcast equipment
industry and has an
established reputation for

state-of-the-art product
design. They are located in
the Mid-Atlantic states close
to a major city with
convenient suburban or city
living available.

Salary to 50 K with relocation
made as painless as possible.
If interested in this
outstanding opportunity, call
A.J. Walsh, COLLECT, or
send resume to:

(215) 968-0707

WALSH

Engineering

Placement Service

The Commons West

638 Newtown Yardley Road
Newtown, PA 18940

Equal Opportunity Empioyer
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available in
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Please serd me additional information.

University Microfilms

International
300 North deF? Road

ept. P.R.
Ann Arbor, M| 48106
U.S.A.
18 Bedford Row
Dept. P.R.
LLondon, WC1R 4EJ
England
Name
Institution
Street

City .
State




ALLIED FIELDS

Situations Wanted Management

Q-

Q

-~

WANTED

THERE'S A SMALL VOITE IN ME THAT SANS

“LIZA,You CAN REALLY MAKE T B\G [N
THE FIELD OF ADVERTISING, TV R RADW...

I SOME AGENCY OR COMPANY WILL
START You IN THEIRTRAIN ING PROGRAM,
OR MAKE You A JOB CFFER. MY IR
YEARS AT NORTHWESTERN, GRADVAT ING

INTHE OPPER IO¥ WITH ATEGREE IN
COMMUNICATIONS AND A LONG LIST O
CORRICULAR. ACTIVITEES, PLUS SUMMER
EXPERIENCE |N RADID. TV, AND GABLE
OPERATIONS GIVE ME A STRONG EEGINNING '

DEAD OR ALIVE

BRING ME IN ALIVE, SO MY LIVELY
NALITY & EAGERNESS CAN

BE AN ASSET TO YOUR ORGANIZATION

I'LL GIVE YOU MY BEST SHOT AND I'M

RKEALLY GUNG-HO TO GET ONDERWAX .

O F WE HAVE ANYTHING IN COMMON...

GIVE A NICE G(RL A BREAK AND DROP

ME A LINE FOR AN | NTERVIEW ORMY RESUME

WRITE LIZA ..- 1087 WoODBRIRY ROAD
. NEW KENSINGTON PA. ISTES

Vo

-3

Employment Service

Miscellaneous

FINALLY!
A SEMINARFOR...CABLETV
PROFESSIONALS

September 17-19. The University of Cincin-
nati's University College will hold its first in a
serles of seminars on Cable Management en-
titled: "Cable Communications Marketing”
which will be taught in 2 days of intensive
classroom instruction with assignments and
consultation. College credit is optional. It you
are already employed in the c¢abie industry
and wish to further your caréer goals and train-
ing while continuing to work, these seminars
are deslgned for you. Sessions will include: In-
troduction to Cable Marketing, Using the
Media Effectively Direct Sales. Sales Promo-
tions. Enroliment is limited—Call or write lo-
day. William M. Frase,

Assistant. Dean. Uni-

versity Coliege, ML 47,

University of Cincin-

nati, Cincinnati, OH

45221 513—

475-3551.

IMPROVE YOUR CASH FLOW
immediate cash for broad-receivables.
A new and unique service especially for
radio & television. For details, contact:
Central Texas Factors Inc, P.O. Box 903,
Palestine, Texas 75801. 214 —
561-9688, Mr. Shaid.

Business Opportunity

AN INVESTOR

has 12 LPTV grants. Call
Ben Moore at 615—
790-6400.

Wanted To Buy Stations

EXPERIENCED BROADCASTER
LOOKING

tor a radio property in north Geargia, western NC, or
east Tennessee. If you are willing to sell your Mom and
Pop operation, we would like 10 hear from you. Station
purchased will be owner-operated. Please send infor-
mation in confidence 16 Windrock Enterprises, 800 N
57th Ave., West Duluth, MN 55807.

For Sale Equipment

RADIO JOBS

10,000 radio jobs a year for men and women are hsted
in the American Radio Job Market weekiy paper. Up to
300 openings every week! Disc jockeys. newspeopie
& program directors. Small. medium & major markets,
all formats Many [obs require little of no experience
One week computer list. §6.00. Special bonus: six
consecutive weeks, only $1495—you save $21.00!
AMERICAN RADIC JOB MARKET, 6215
Don Gaspar, Las Vegas, NV 89108,

“RADIC PLACEMENT"

If you are currently employed, but thinking of improv-
ing your position, or it you are “in between and look-
ing” NBTC can help. We specialize in placing
qualified D.J's. news people. sports, PD’s. sales and
management. For conftdential details, including
registration form. enclose $1.00 postage and handling
to: National Broadcast Talent Coordinators, Dept. B.,
20. Box 20551, Birmingham, AL 35218, 205~
822-9144
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FOR SALE

14-acre radio/lelevision transmitter site,
1,121 ft. guyed tower, 2800 sg. ft
transmitter building. Approximately 20
miles south of Houston near
Friendswood, Texas. Contact: University
of Houston Systern. Assoc. Vice Presi-
dent - Telecommunications, 4600 Gulf
Freeway, Suite 500, Houston, TX 77023,
713—749-4147.




For Sale Equipment
Continued

For Sale Stations

Cemplete Broadcasing [(Faciity
For Sellel

* Reduce Time and Up Front Expenditure.

¢ Can Be Delivered and Operable Within 30 Days.

« Efficiently Compacted in Two 70' X 14' Trailers.

¢ Trailers and All Equipment Less Than One Year Old.
* 1" Remote Facility Also Available.

Reception Audic Booth
Area interior and exterior

Master Control

10t3 Three
Sales Areas Executive
Offices

Conterence
Roem

A totally self-contained facility designed to accom-
modate all your broadcasting needs. Each room is
attractively furnished, ready for immediate occupancy.
Fully paneled, extra high ceilings, and excellent air
- flow give an open atmosphere, advantageous for
Iuxury and efficiency. Wired for phones and a furnished
conference room add to the completely operable office
atmosphere. Extra duty air conditioning provided to
accommodate equipment in Master Control offers
optimal broadcasting capability.

Call or write to Mr. Robert Davis,
Alpha Broadcasting Systems, 333 Southfield Avenue,
Shreveport, Louisiana 71105, (318) 865-6457 or
(318) 636-6713.

SATELLITE AUDIO
CHANNELS

Invitation to Bid

Sealed bids will be received from those
who are interested in leasing one or two
20 khz 19dbw SCPC audio channels for
stereo or monaural service on Westar 4
Transponder 1. Bid opening date July
22, 1982. Bid specificalions may be ob-
tained from Charles Helein with Dow,
Lohnes & Albertson, 1225 Cennecticut
Ave., Washington, D.C., 20036, phone
202—862-8054. Minimum bid: §11,500
per month (based on underlying tariff,
June 1, 1982) per 20 khz 19dbw chan-
nel. Two channels are available. All
multiplex configurations within the
operational bandwidth are possible if
they conform to the technical operating
parameters of the satellite channels.
Uplink facility is presently available at
nominal cost in many cities. Downlink
facilities are presently available al
nominal cost in hundreds of US. cities —
THUS MAKING POSSIBLE THE IMMED!I
ATE CREATION OF A NATIONWIDE
RADIO NETWORK.

THE
KEITH W, HORTON
COMPANY, INC.

For prompt service
contact

Home Office: P.O. Box 948

Elmira, N.Y. 14902
24 hr Phone: (607)733-7138

Bob Kimel's office:
P.O. Box 270,
St. Albans, VT 05478
24 hr Phone: {802)524-5963

Brokers and Consultants

STANRAYMOND &
ASSOCIATES

Broadcast Consultants & Brokers

Now available-AM/FM combos in NC. SC. AL, TN, FL.
GA & others

404—351-0555 1819 Peachtree Rd., NE

Suite 606

Atlanta, GA 30309

NETWORK TELEVISION-
SUNBELT
Exciting opportunity for equity invest-
ment in profitable, network affiliated TV
station in dynamic growth market in
Sunbelt. Full details will be provided on
request. Reply Box B-91

HIGH POWER UHF TELEVISION
STATION

Locaied midway between Atlantc City. N.J. and Phila.
Pa. In operation iess than one year New equipment
and bldgs. Currently commercial programming
daytime and STV evening. Quaiified principals only.
Act quickly to exchange preliminary information. Call
Richard M. Mistead. 609-~-691-4050
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For Sale Stations Continued

CHAPMAN ASSOCIATES"

€

nationwide mergers & acquisitions

STATION

SE  Metro M §$3,500K
S Major AM/FM $3.500K
W Metro FM $3.000K
SW Metro Fulltime S600K
MW  Small FM S400K

E Small Fulltime $325K
NW  Small Fulltime S300K
E 753 subs. CATV $275K
SW  Small Fulltime $211K
MW  Small FM S100K

Cash

§1,000K Bill Cate

Terms
Cash
S75K

S150K  Jim Mackin

Cash
Terms
30%
§25K

CONTACT

Bill Chapman (404) 458-9226
(904) 893-6471
(303) 740-2224
(214) 387-2303
(612) 831-3672

(207) 623-1874

Corky Cartwright
Bill Hammond
Peter Stromquist

Elliot Evers (213) 366-2554
Bob Rathsmill (215) 245-7489
Bill Whitley (214) 387-2303
Bill Cate (904) 893-6471

To buy. sell, for appraisals or financing - contact John Emery, General Manager, Chapman Co.,
1835 Savoy Dr. Suite 206, Atlanta, GA 30341. (404) 458-9226.

Dan Hayslett

A INWCEEERS, e

O

1IN I.--|-1J.1I Exjpressway = Dallas

RADID, TV, and CATV
ﬁ? 214)601.2076
Teu.

 adla Groers

AM RADIO STATION

Large Southern Market. Religious
format - good billing. 25% down.
Good terms. Reply with qualifica-
tions, Box B-125.

Wilkins
and Associates
Media Brokers

MT AM 160K 30K Small
Cco FM 275K 30K Small
L FM 400K 20% Small
NE AM/FM  1,100K  30% Small
AZ AM 350K 50K Small
MN AM 220K 30% Small
wi AM 495K 75K Small
MO AMIFM 275K 50K Small
KS AM 410K 75K Small
SD AM 260K 22% Small
GA FM 170K 15K Small
NC AM 235K 35K Small

FM
TOP 10 MARKET IN N.E.

Wilt consider serious inquiries for this
major market Class B. Excellent
facilities & location. Terms to qualified
parties. Reply to Box C-40.

109 North Main, 2nd Floor

Sioux Falls, SD 57102 605/338-1180

RALPH E. MEADOR
Media Broker
AM-FM-TV-Appraisals
PO. Box 36
Lexington, MO 64067
B816—259-2544

78 LISTINGS NATIONWIDE

e Pnced from §130.000 to $10.500. 000
& Tell us what you want. We may have (.
e Call to get on our mailing list.

BUSINESS BROKERASSOCIATES
815-756-7635 {24 HOUHS)

HORTH AMERICAN MEDIA BROKERS

FL: West Coast AM-FM, 1.65M; major market AM, 400k; small market AM, ex-
cellent turnaround, 350k; small market AM, 285k: CA: fulltime Pacific Coast
AM, 1.5M; coastal AM-FM, 1.2M; Sunbelt: major market AM-FM, 7M. Also, sta-

tions in Wyoming, Georgia, Missouri, lowa, lllinois, Tennesee & more

WEST 29147

FERM CANYON RD

CARMEL, CA 5392

|40E] &

EALT: B

1415, BOCA R
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Books For
Broadcasters

T5213 HANDBOOK OF RADIO PUBLI-
A CITY & PROMOTION, by Jack
MacDonald. This handbook is a vit-

tual promotion encyciopedia—in-
cludes over 250,000 words, over
1,500 on-air promo themes adapta-

ble to any format; and over 350 con-

fests, stunts, station and personality
promos! One idea alone of the
hundreds offered can be worth many

times the small cost of this indispen-

sable sourcebook. 372 pages, 8 ¥z x

11" bound in long-lite 3-ring binder.
$34.95

T5819 JOURNALIST'S NOTEBOOK OF
LIVE RADIO-TV NEWS, by Phillip
Keirstead, network news producer,
adjunct prof, Fordham Univ. Written
to provide broadcast journalists with
a solid understanding of journalism
concepts and techniques. Covers Ihe
techniques of gathering, processing,
writing, and broadcasting live news,
using the latest electronic equip-
ment. Contains special sections on
laws relating to journalism, docu-
mentaries, and editorials. 252 pp..
29 jlls. $12.95

THE POLITICS OF BROADCAST
REGULATION, Third Edition, by Er-
win G. Krasnow, Lawrence D.
Longley, Herbert A. Terry. Completely
revised to take into account dramatic
changes in the field, such as in-
creased competition from cable
television and innovation$ involving
satellite transmission and the
regulatory climate. Political, econom-
ic, and technological changes are
descrived and analyzed. Looking at
broadcast regulation from a public
policy perspective, the book is
organized in two parts. Part One
traces the evolution of broadcast
regulation and shows how regula-
tions and broadcasting policy are
determined by the FCC, the broad-
cast ingustry, citizens groups, the
courts, the executive Dranch. and
Congress. Part Two provides five
case studies of broadcast regulatory
policies. A Closing section gives a
broad overview of broadcast regula-
tion, relating the analytical and
theoretical material in Part One to the
specific facts brought te light in the
case studies of Part Two. 304 pages,
annotated bnbllography index.

$8.95(paper)

BROADCASTING
BOOK DIVISION

1735 DeSales St., N.W.
Washington, D.C.

$6001

20036
Please send me book(s) num-
ber{(s) .My payment is
enclosed.
Name

Firm or call letters

Address.
City
State

Zip




GROUP SELLING OFF 2
COMBOS
in 150,000 metros of Midwest.
Developed and underdeveloped. Good
multiples at $5 mil. $3 mil. and $2 mil.
Terms for the qualitied. Write Box
B-147.

For Sale Stations Continued

901/767-7980

MILTON Q.FORD s ASSOCIATES

MEDIA BROKERS—APPRAISERS

“Specializing In Sunbeit Broadcast Properties”
5050 Poplar + Suite 816 - Memphis, Tn. 38157

WALKER MEDIA &
MANAGEMENT,
INC.

Great Lakes AM-FM, $1,300,000 -
good terms. Extremely profitable.

813—778-3617
John F Hurlbut

SOUTHEASTERN MARKET

Fulltime AM priced tor quick sale. Localed in
rapidly growing SE suburban markel with top
ten annual income in the United States. $625.
000. Qualified applicants only. Call Mr
Saginar, 404 —493-0027.

N\
<RAM>

N
__R.A.Marshall &Co.

Media Invesimeni Analysts & Brokers
(803) 842-5251

BOB MARSHALL, PRESIDENT

A sportman's paradise! Profitable AM
only with real estate and building in-
Cluded in great fishing and hunting area.
$175,000, with excellent terms.

508A PINELAND MALL OFFICE CENTER
HILTON HEAIYISIAND. SOUTH CAROLINA 29928

H.B. La Rue, Media Broker

RADIC TV . CATV APBRAIBALE

west Coast
44 Monlgomery Street, Sth Floor San Fran-

THIS PUBLICATION

PO. Box 1845 cisco. California 94104 415/434-1750
Holmes Beach, FL 33509 East Coast IS AVAILABLE
500 East 77th Street. Suile 1909. New York, iN M|CROFORM
NY 10021 21212880737

For Fast Action Use
BROADCASTING’s
Ctassified Advertising

BROKERAGE

Over twenty years of service to Broadcasting
Appraisals ® Brokerage ® Analysis

Wesrtgate Mall, Bethlehem, PA 18017
215-805-3775

THE HOLT CORPORATION

University Microfilms
International

300 North Zeeb Raad, Dept. PR., Ann
Arbor, Ml 48106

BROADCASTING'S CLASSIFIED RATES

Payable in advance. Check or Money order only. (Billing
charge to stations and firms: $3.00).

When placing an ad, indicate the EXACT category desired:
Television, Radio, Cable or Allied Fietds; Help Wanted, or
Situations Wanted; Management, Sales, etc. If this informa-
tion is omitted, we will determine the appropriate category
according to the copy. No make goods will be run if all infor-
mation is not included.

The publisher is not responsible for errors in printing due to
itlegible copy. All copy must be clearly typed or printed.

Deadline is Monday for the following Monday's issue. Orders
and/or cancellations must be submitted in writing. (NO
telephone orders and/or cancellations will be accepted).

Repiies to ads with Blind Box numbers should be addressed
to (box number) c/o BROADCASTING, 1735 DeSales St, N.W,
Washington, DC 20036.

Advertisers using Blind 8ox numbers cannot request audio
tapes, video tapes, transcriptions, films or VTR’s to be for-
warded to BROADCASTING, 8Blind Box numbers. Audio tapes,
video tapes, transcriptions, films and VTR's are not forwar-
dable, and are returned to the sender.

Rates: Classified Listings (non-display) Help Wanted: 85¢
per word. $15.00 weekly minimum. Situations Wanted: {per-
sonal ads) 50¢ per word. $7.50 weekly minimum. All other
classifications; §5¢ per word. $15.00 weekly minimum.
Blind box numbers: $3.00 per issue.

Rates: Classified Display: Situations Wanted (personal
ads) $40.00 per inch. All other classifications: $70.00 per
inch. For Sale Stations, Wanted To Buy Stations, and Public
Notice advertising require display space. Agency commis-
sion only on display space.

For Sale Stations, Wanted To Buy Stations, Employment Ser-
vices, Business Opportunities, Radio Programming,
Miscellanecus, Consultants, For Sale Equipment, Wanted To
Buy Equipment and Situations Wanted advertising require
payment in advance.

Publisher reserves the right tc alter Classified copy to con-
form with the provisions of Title VIl of the Civil Rights Act of
1964, as amended.

Word Count: include name and address. Zip code or phone
number including area code counts as one word. Count
each abbreviation, initial, single figure or group of figures or
letters as one word. Symbols such as 35mm, COD, PD, etc.
count as one word. Hyphenated words count as two words.
Publisher reserves the right to abbreviate or alter copy.
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Fates & Fortuness

Media

Joseph Hipple lll, VP and general manager,
Black Hawk Cable Communications, named
director, CBS Cable Systems, CBS/Broadcast
Group. Hipple will manage CBS/Black Hawk
Cable System in Dallas/Fort Worth area.

Danlel Friel Jr., VP and general manager of
Group W's wowo(aM} Fort Wayne, Ind., named
VP and general manager of company’s
KDKA(AM) Pittsburgh, effective Sept. |, suc-
ceeding Jonathan Klein who has been named
general sales manager of Group W’s wBz.Tv
Boston. John Irwin, assistant program man-
ager and on-air sports personality for wowo,
named station manager. (Wowo has been sold,
su?jecl to FCC approval [BROADCASTING, June
281)

Robert Marc Backman, general manager,
KWENtEM) Tulsa, Okla., named VP of parent,
Katz Broadcasting.

Joni Denny, district manager, Orange county
(Calif.}, Times Mirror Cable Television, Irvine,
Calif, named VP, southern California region.

Ross Reagan, opera-
tions manager for
KUDL(FM) Kansas City,
Kan., named general
manager.

Robert Fishman, VP
of sales, WIXT(TV)
Syracuse, N.Y., named
VP and general man-
ager.

Cindy Barnes, local
sales manager for
KaavtaM) Little Rock,
Ark., joins KXLR(AM)
North Little Rock, as general manager.

Reagan

Loren Dee Ayers, district plant manager,
United Cable Television’s California systems,
named operations manager, United Cable
Television of Scottsdale, Ariz.

Lawrence Rouse, general sales manager,
wMC-AM-FM Memphis, Tenn., joins WLVV(EM)
Statesville, N.C., as general manager.

Harvey Mars, director of operations, wWFss-Tv
Hartford, Conn., joins wxia-Tv Atlanta as sta-
tion manager.

Christopher Jackson, from WIBR-AM-FM
Wilmington, Del., joins KAsk(FM) Las Cruces,
N.M., as operations manager.

Steve Grissom, news and communications
manager, wRAL-Tv Raleigh, N.C., named sta-
tion operations manager.

Timothy Singleton, assistant professor of
communications, Indiana-Purdue University,
Fort Wayne, Ind., named acting station man-
ager, noncommercial wBNI(FM) Fort Wayne.

Willlam Jackson, program director WHO-Tv
Des Moines, iowa assumes additional respon-
sibilities as station manager.

Christine Carey, research analyst,

Metromedia, Inc., joins worR.Tv New York, as
research supervisor.

Gerald Rush, controller, Acton Corp., Acton,
Mass., cable MSO and electronics manufac-
turer, named treasurer.

Appointed VP's, Mile Hi Cablevision, Ameri-
can Television & Communications Corp.,
Denver, Colo.: Jim Baker, general manager,
Littleton, Colo., cable system, to VP, new busi-
ness development; Terry Hicks, from
Rochester, N.Y., cable system, to VP field
operations; Larry Ramsdell, division man-
ager, ATC's subscription television operations,
to VP, business operations, and Romalne
Pacheco, administrative assistant to represent-
ative Patricia Schroeder (D-Colo.}, to Mile Hi,
as VP, community affairs.

Beth Ross, director of research, wTvi(Tv)
Miami, joins wpvM.Tv Washington in same
capacity.

Robert Q'Leary, manager of finance, Lexnan
products division, General Electric, Pittsfield,
Mass., joins Cox Cable Communications,
Atlanta, as VP, finance.

Patricia Wallace, traffic manager, KOMO-Tv
Seattle, named information systems manager
for parent, Fisher Broadcasting. Mary Pat
Hoover, assistant traffic manager, KoOMo-Tv suc-

ceeds Wallace as traffic manager.

Arnold Marfoglia, director, affiliate contract
relations, ABC Affiliate Relations, New York,
named to newly created position of director,
planning and financial analysis.

W. Ben Waters, corporate director of special
projects, Capitol Broadcasting Co., Raleigh,
N.C.. named VP, administration.

John Grieman, director of corporate planning
and systems, American Hoist and Derrick Co.,
joins Cowles Media Co., Minneapolis, as cor-
porate controller.

Lawrence Horn, general counsel, Public
Broadcasting Service, Washinglon, elected
senior VP, general counsel.

Michael Packman, director of financial ser-
vices, Kaltz Communications, New York,
elected VP and treasurer.

Lew Harkness, accounting and data process-
ing supervisor, wkBD-Tv Detroil. joins KTXH(TV)
Houston as business manager.

Bernice Sheldon, from Petry Television, New
York, joins wCKT(Tv) Miami as research direc-
tor.

Christine Carey, research analyst,
Metromedia, New York. joins WOR-TV there as
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research supervisor

Judy Maatz, director of personnel and labor
relations. noncommercial KQED(TY) San Fran-
risco, joins WNEv.Tv Boston as director of
employe relations.

Robert Goldfarb, general manager, noncom-
mercial WFCR(FM) Amherst., Mass., joins
Eastern Public Radio Network. as executive
director

Nancy Honsinger, executive assistant,
superiniendent of schools, Ridgewood, N.J.,
joins Tribune Cable Communications, Mah-
wah, N.J., as director of administration

Frank Carfi, staff director, noncommercial
WHYY-Tv Wilmington, Del., named facilities
coordinator. Barbara Rhoades, assistant
director, succeeds Carfi.

[ =i
Advertising

Jeffrey Devliin, direc-
tor of broadcast produc-
tions, SSC&B, New
York, named senior VP,
Elected VP's, SSC&B,
New York: Sandra
Dodd, associate crea-
tive director; Jeffrey
Klel, assistant research
director; Jane Leo-
nard, account Ssuper-
visor; Linda Mc-
Creight, account
supervisor, and David
Sparks, account supervisor. John Lerch,
copywriter, elected VP, associate creative direc-
tor

Deviin

Ron Relily, media director, Ogilvy & Mather,
Houston, named senior VP, media director,
Ogilvy & Mather, Los Angeles.

Lawrence Lolello, former executive VP and
treasurer of Peters, Griffin, Woodward Inc.,
New York, joins MP1 Inc., New York, advertis-
ing computer company, as senior VP and will
direct market development for Spotline, MPI's
new spot housekeeping system for advertising
agencies, to be introduced this summer.

Lamont {Monty) Greene, senior VP, general
manager of J. Walter Thompson U.S.A's Atlan-
ta office, appointed 1o head Ford Motor
account in Europe for JWT. He will be based in
London.

Larry Olshan, senior VP and manager of West
Coasl operations for Entertainment Group of J.
Walter Thompson U.S.A., named general man-
ager of group which has offices in New York and
Los Angeles.

Joseph Abruzzo and Rena Mora, of market-
ing services group, N W Ayer, New York,
elected VP’s.

Robert Watson, senior VP, director of creative
services, Needham, Harper & Steers, Washing-
ton, named senior VP and executive creative
director.

Stuart Minton Jr., executive VB N W Ayer,
leaves to form own firm, Minton Communica-
tions, specializing in cable advertising. Firm will
be located at 150 East 48th Street, New York.

Kay Ostrander, VP. manager of spot broad-
cast, Campbell-Ewald, Detroit, joins W. B.
Doner, Los Angeles, as media director.

Charles Lizzo, sales manager, A-2 team,
MMT Sales, New York, named head of new in-

dependent A-3 team. Joseph Gangone, ac-
count executive, named sales manager, A-2
team, New York.

Wilson Selbert Jr., executive creative direc-
tor, J. Walter Thompson, New York, joins Ar-
noid & Co., Boston, as executive VP, creative
services.

Jim Clayton, nationail
sales manager, Storer
Broadcasting’s WIWK.Tv
Cleveland, joins co-
owned wisk-Tv Detroit
as general sales man-
ager.

Leo Holzenthal, ac-
count executive,
WGSO(AM) New
Orleans, named sales
manager.

Brian Rouff, from

KRHS:AM-FM Bullhead
City, Ariz., joins KrRrI(FM) Boulder City, Nev,,
as sales manager.

Clayton

Edward Poole, account executive, KLOS(FM)
Los Angeles, appointed general sales manager,
wxyziaM) Detroit. Tom Roe, general sales
manager, KHTz(FM) Los Angeles succeeds
Poole.

Tom Mierendorf, account executive,
woKY(aM) Milwaukee-wMIL(FM) Waukesha,
Wis.. named general manager. Nicholas
Romito, from wMAM(AM)-wLST(FM) Marinetie.
Wis., joins WOKY-WMIL a§ account executive,

Carol Cleveland, director of media, King’s
Department Store, Boston, joins wBz(aM) there
as co-op director.

Mindy Barstein, assisiant to slation manager,
wLIR(FM) Garden City. N.Y., named local sales
manager.

Roger Bauer, account executive, WPLR(FM)
New Haven, Conn.. joins wWSUB(AM)-WQGN-FM
Groton, Conn., as local sales manager.

Frank Arkinson, account executive WIXT(TV)
Syracuse, N.Y., named local sales manager.

Paul Kilcullen, account executive, WBAL-TV
Baltimore. joins KMBC-Tv Kansas City, Mo., as
national sales manager.

Byron Elton, account executive, Blair Televi-
sion, New York, joins KTvx(Tv) Salt Lake City,
as national sales manager.

Doug Stewart, regional sales manager, K-
AM-FM Phoenix. named national sales manager.

Bruce Grindle, account executive, WTEN(TV)
Albany, N.Y.. named national sales manager.

Debra Stephens, Los Angeles sales manager,
CBS/FM National Sales, named national sales
manager, KNX-FM there.

Jill Dahlien, account supervisor. Beepers
Northwest. joins KpLz(FM) Seattle as account
SUpervisor.

Phil Gore, sales manager. Group W Television
Sales. Los Angeles, joins KABC-Tv there as ac-
count executive.

Pam Mitchell, national sales manager, CKLW-
AM-FM Windsor, Ontario, joins Hillier,
Newmark & Wechsler, New York, as account
executive,

Leslie Lindley, promotion manager, KIXK(FM)
Denton. Tex.. named accouni execulive.
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Ronald Pelletier, from Peterson Associates.
Honolulu, joins KuLA(FM) Waipahu, Hawaii, as
account executive.

Eric Graves, account execulive. KSDO(AM) San
Diego, joins KFMB-AM-FM there, in same
capacity.

Julie Natichioni, local sales manager,
wBCN(FM) Boston, named national sales man-
ager.

Gerry Brouwer, account executive, KSTP-Tv
Minneapolis-St. Paul, named regional sales
manager.

MariJo Hinsberg, media assistant, Advertis-
ing Agency Associates. Boston, joins WEEI(AM)
there as sales assistant.

Glenn Proffitt, account executive, KOPA-AM-FM
Scottsdale, Ariz., joins KMEQ-AM-FM Phoenix in
same capacity.

Marlene Olsen, from Media Network Inc., In-
dianapolis, joins WTHR{(TV) there as account ex-
eculive,

Helen Capuano, media marketing coordina-
tor, wNBC-Tv New York, and Nancy Holt and
Patricia Holt, co-producers ol Perfect Match,
weekly program on Manhattan Cable Televi-
sion, New York, named account executives for
Cable Network Inc. there., cable advertising
sales representative.

Dennis Douglass, from wiD(AM)-WIEZ(FM)
Chicago, joins WAIT(AM)-WLOO(FM) there as ac-
count €xecutive.

Audrey Kay Schlaitzer, account executive,
KING-FM Seattle, joins KOMO(AM) there in Same
capacity.

Sue Nozaki, research director, sales depart-
ment, KATU(Tv) Portland, Ore., named account
executive.

Wendell Williams, Irom wTEN(TV) Albany,
N.Y.. joins wrGB(TV) Schenectady, N.Y., as ac-
count executive.

Richard Frid, from WTCA{AM)-WNZE(FM)
Plymouth, Ind., joins wsiviTv) Elkhart. Ind., as
account executive.

Nancy Bible, from Gail V. Ketz and Associ-
ates, and Thomas Bloniarz, from Milion
Bradley Co.. join wCFLiaM) Chicago as account
executives.

Programing

Robert Glaser, president, domestic opera-
tions, Viacom Enterprises, named president,
Viacom Enterprises. Glaser succeeds Willard
Block, now president, Viacom World Wide
(BROADCASTING, July §).

Glaser

Stephen Girard, VP, creative affairs, Colum-



bia Pictures Television, Burbank, Calif., named
senior VP

Thomas Tannenbaum, president. MGM
Television. named president, television. Cen-
terpoint Productions. Inc.

Joe Wlemevyer, director, corporate product
planning, Revell toys, joins 20th Century-Fox
Video, Beverly Hills, Calif., as product manager.

Tania Travers, manager, network financial ser-
vices, NBC. joins Disney Channel, Stamford,
Conn., as VP, finance and administration.

Sharon Sawyer, freelance unit production
manager, ABC Weekend Specials, Los Angéles.
named production executive, ABC Television.

Garrett Hart, director of research, Paramount
Pictures Corp.. Los Angeles, named VP,
research,

Stuart Graber, international sales and market-
ing executive, Telepictures, New York, named
VP

Gary Cox, associate producer, The Joker's
Wild, Barry & Enright Productions, Los
Angeles, named producer of program.

Cathleen Pratt, assistant to manager and
director, ABC Rock Radio, New York, named
administrator, ABC Direction Radio Network.

John Kleine, business manager. Warner Bros.
Television, New York, named director, financial
affairs. Eric Frankel, manager, pay-TV market-
ing, named director, pay-TV marketing.

Joanne Abbey, product manager, Frito-Lay,
Dallas, joins Preview, Norwood, Mass.,
subscription television service, as marketing
manager. Ronald Fortin, senior VP. adminis-
tration, Wilshire Electronics, Burlington,
Mass.. joins Preview as controller. Stanley
Porter, assistant marketing manager, Preview,
named business manager.

Hal Cooper and Rod Parker, from own pro-
duction company. Elmar Productions. join NBC
Television, Los Angeles. as executive pro-
ducers. Love Sidney.

JIim Kraus, director of sales. Trident Television
Associates, joins ICA TV, New York, as sales
execulive, Northeast area.

Janice Marinelli, TV program coordinator,
Blair Television, joins Lorimar Television Dis-
tribution, New York, as assistant research direc-
tor.

Lorrie Cole, advertising manager, marketing
department, U-A Columbia Cablevision of
New Jersey, Oakland, N.J., named director of
marketing.

Pat Summerall, sports commentator. CBS
Sports, has signed new long-term contract with
network.

Chuck Dunaway, operations manager, KLBJ-
AM-FM Austin. Tex., joins Wiskes/ Abaris Com-
munications, Chicago-based station group
owner, in newly created position of VR pro-
graming.

Charlle Cook, program director, KHi(AM) Los
Angeles joins kKLAG(aM) there in same capacity.

Joe McKay, from wkGRiaM) Gainesville, Fla.,
joins wGGG(aM) there as program director.

Ny

Sandra Saxion, accounl executive. UTV Ca-
ble Newwork. Fair Lawn. N.J.. numed markcel-
ing director.

Geraldine McKenna, director of continuity
acceptance lor Group W, retires after 28 years
with company.

Rebecca Dragiff, MBA graduate of llarvard
Business School, joins Columbia Pictures
Home Entertainment. Burbank, Calif., as man-
ager-planning. Mitchell Wallis, accounts man-
ager, Scott, Marshall, Sand & McGinley Inc..
Los Angeles, joins Columbia Home Entertain-
MENt as accounts MIANIger.

Lorraine Zenka Smith, lormer cditor,
Daytimers magazine, appaointed talent coor-
dinator. **Soap World.”" magazine strip show
produced by Barry & Enright Productions.

Marty Brooks, broadcast services administra-
tor, USA Cable Network, Glen Rock. N.J..
named manager, sports programing.

Gary Berkowitz, dircctor of operations, wPRo.
AM-FM Providence, R 1. joins wRoRtEM) Boston
as manager of programing and operations.

Dave Nelson, air personality. WIXZ(AM)
Mc¢Keesport, Pa., named program coordinalor.

David Williams, scnior producer-director,
wRBVITV) Vineland, NJ.. joins wrss-Tv llart-
ford, Conn.. as producer-direcior,

Carol Linam, from KSLA-TV Shreveport, L.,

Russ Small, from wkBotaMy Harrisburg, Pa
joins weBMiaMy Baltimore as sports director.

Leroy Owens, sporis reporter-photographer,
wHO-TV Des Moines, lowa. joins wTHRTV) In-
dianapolis as sports producer.

Jeff Beimfohr, sports dirccior. noncommercial
wol-AM-FM Ames lowa, joins wepo.Tv Cincin-
nati as sports anchor.

Fred Cowgill, sports anchor-reporter, Cable

News Network, Atlanla. joins WOKR(TV)
Rochester. N.Y.. in same capacity.

Frank Malloy, from wRrBL(Tv) Columbus, Ga..
joins wMaz-Tv Macon, Ga., as sports director.

Ely S e e e L
News and Public Affairs

John Watkins, Washington bureau manager,
RKO Radio Neiwork. joins wToP(AM) tLhere as
director of news and programing.

BIii Ihie, news director.
KHsL-Tv Chico, Calif.,
joins KFBK(AM) Sacra-
mento. Calif., in same
capacity. Jim Hamblin,
from KCBs(aM) San
Francisco, joins KFBK,
as reporter.

Rich Kios, news pro-
ducer, wAGA-TvV Atlan-

joins wLos-Tv Asheville, N.C.. as exeeulive pro- ta, joins WGXA(TV)
ducer, PM Magazine. Macon, Ga., as news
Ihle ¢
Harold Greene, ncws anchor. KGTVITY) Sun director.
Dicgo. Calil., joins KABC-TY Los Angeles, as Bob Yuna, assistant
host o' A.M. Los Angeles. news director, KDKA-TvV Pittsburgh, joins
Rl ™, '-s:\

wiLLlam B

€ 2TdNNER

cOMBANY INC

Chuck McCartney, air personality and promo-
tion director. wIDQ-AM-FM Meridian, Miss.,
named assistant program director and music
director.

|
|
\
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wLwT(Tv) Cincinnati as news director.

Philip Balboni, public affairs and editorial
director, wpve-Tv Boston, named news director.

S. Peter Neumann, executive news producer,
wXIl(TY) Winston-Salem, N.C., joins KOLR-TV
Springfield, Mo., as news director.

Mike Sanders, reporier, WAPT(TY) Jackson,
Miss., named assignment editor.

Appointments at KDKA-Tv Pittsburgh: Jocelyn
Hough, production assistant, Eyewitness News,
1o associate producer: Roy Morrison, part-time
production assistant and associate producer,
weekend news, to full-time production assis-
tant; Ralph lannotti, producer-reporter,
wTLN(TY) Albany. N.Y., to reporter. John
Parisli, from Christian Broadcasting Network,
to weather anchor;, Tim Estiloz, news intern,
1o part-time production assistant.

Nancy Jocoby, director of station services,
KNXT(TV) Los Angeles, named execulive pro-
ducer, Channel 2 News at Six, and Peter
Leone, news director, wNAC-Tv Boston (now
WNEV-TV), joins KNXT as execulive producer,
Channel 2 News at Four-Thirty and Channel 2
News at Five.

Mark Cohen, executive producer, KPIX(Tv) San
Francisco, named news director. Joseph
Barnes, managing editor, KPIX, named news
manager.

Laurie Littel, weekend anchor-producer,
WAOW-TV Wausau, Wis., joins wsav-Tv Savan-
nah, Ga., as producer.

Stephen Frazier, correspondent, NBC News,
New York, named correspondent, Tokyo
bureau.

John Needham, correspondent, United Press
International, Tokyo, named chief correspon-
dent, north Asia, based in Tokyo.

Alan Abelson, editor, Barrons National Busi-
ness and Financial Weekly, named business
correspondent, NBC News's Early Today.

Jim Thomas, weekend anchor and special
assignment reporier, KTTv(Tv) Los Angeles,
named anchor, 10 O’Clock Report.

Theresa Blythe, from wiLM(AM) Wilmington,
Del., joins wcem(aM) Baltimore as editor, PM.
Baltimore news program. Bob Anbinder, from
Associated Press Radio, joins wcBM as editor,
A.M. Baltimore. Cathy Brice, from Cable
News Network, joins wCBM as news writer. Tom
Clendening, from wBaAL{aM) Baltimore, joins
wCBM there as news anchor.

Sabrina Dorsey, from KiD-Tv idaho Falls,
Idaho, joins KGUN-Tv Tucson, Ariz., as reporter-
producer.

Sharon Green, correspondent, Muiual News.
Washington, named news supervisor. Frances
Hardin, reporter. WMAR-TV Baltimore. joins
Mutual as correspondent.

Rod Fritz, news director, wror(FM) Boston,
joins WEEH(AM) there as anchor-reporter.

Hilda Bryant, social issues reporier, Seattle
I"ost-Intelligencer; joins Ktro-Tv Seattle, as re-
porter.

Randi Mayem, reporter/producer, KOMU-TV
Columbia. Mo.. joins KMEL(FM) San Francisco.
as reporter.

Randy Ollis, meteorologist. wDTN(TY) Dayton.
Ohio. joins KTvY(Tv) Oklahoma City in same
capacity.

[T e T 1
Technology

Jetfrey Meadows, managing director, news
operations, NBC News, New York, named VP,
engineering and technical services, NBC.

Keith Johnson, divisional director, marketing,
Europe, Africa, and Middle East, RCA, named
director, international product planning, RCA
commercial communications division,
Camden, N.J.

George Roberts, VP, operations and
engineering, RCA Alaska Communications,
joins Harris Corp., Melbourne, Fla., as VP,
general manager, telecommunications division.

Rodney Madsen, president, Gary Safe Co.,
City of Industry, Calif,, joins Cetec Corp., El
Monte, Calif., as corporate VP

Thomas Wisdom,
marketing development
manager, magnetic
audio/video products
division, 3M Corp.,
joins VCA Duplicating
Corp., New York, as
VP, general manager,
Southwest branch,
Houston.

David Rief, from J.S.L.
Video Services, N.Y.,
joins Unitel Video post
production facility there
as color correction specialist.

Wisdom

David Schmidt, manager. X-ray manufactur-
ing operations. medical systems division.
General Electric, joins Jerrold Distribution
Systems division, General Instrument. Hat-
boro. Pa., as VP operations.

James Starks, regional sales manager, US
JVC Corp., Houston. joins lkegami Electronics,
as Southeastern regional manager and head of
newly opened Tampa. Fla.. office.

Jerome Partch, director of engineering.
Liberty Communications, Eugene. QOre..
elected VP. engineering.

David Crenshaw, program development coor-
dinator, Appalachian Community Service Net-
work, Washington, named director of technical
Services.

AT TR R T L R S |
Promotion and PR

Kevin Monaghan, sports press representative,
NBC, New York, named manager of sports in-
formation, NBC Press. Anthony Paige, sporis
editor, Prentice-Hall, joins NBC Press, New
York, as sporis press representative.

Steve Stockman, promotion director,
WAAF(FM) Worcester, Mass., named to newly
created position of national promotion director
for parent Katz Broadcasting.

Richard Turner, manager of media reiations,
noncommercial wiTw(tTy) Chicago, named
director of information services and advertising.

Dean Wasson, assistant promotion manager,
wATE-Tv Knoxville, Tenn., named promotion
manager.

Alan Batten, director of sales promotion and
public relations, KMOX-Tv St. Louis, joins wsocC-
Tv Charlotte, N.C., as director of advertising
and promotion.

Eric Block, promotion manager, wXIX-Tv Cin-
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cinnati, joins wTICN-Tv Minneapolis in same
capacity.

John Bloodweli, assistant program director,
wMMR(FM) Philadelphia, joins wcoz(Fm) Boston
as promotion director.

David Gaylor, program operations manager,
Theta Cable Television, Santa Monica, Calif.,
joins Video Systems Network, Los Angeles-
based broadcast equipment and engineering
firm as broadcast sales manager.

Paula Perry, sales assistant, KIXK(FM) Denton.
Tex., assumes additional responsibilities as pro-
motion manager.

Karin Sisk, director of local programs and
special projects. WAGT-Tv Augusta. Ga.. named
creative services director.

LT T T R
Allied Fields

Eimer Lower, professor of journalism, Univer-
sity of Missouri, Columbia, Mo., and former
president, ABC News, named dean, school of
journalism, for 1982-83 school year.

Elected officers, Puget Sound Radio Broad-
casters Association, Seattle: Todd Bitts,
KPLZ(FM) president. Tim Davidson, KING-FM,
vice president-treasurer, and John Hendricks,
KVI(AM) secretary.

Elected officers, Tucson (Ariz.) Broadcasters
Association: Lee Dombrowskl, KwFM(FM),
president; Michael Cutchall, KNST(AM)-
KRQQ(FM), vice president, and Richard Paye,
KAIR(AM)-KJOY(FM), secretary ireasurer.

Louisa Nielsen, program officer, National En-
dowment for the Humanities media program,
joins National Captioning Institute, Falls
Church, Va., as associate director for program

-development.

Elected officers, Texas Associated Press Broad-
casters: Glen Moyer, wraa(amM) Dallas. chair-
man. Emet Huntsman, kvoziam) Laredo.
radio presideni: Damna Millikin, KTBC.TV
Austin. television president: Bob Williams,
KTLK(AM) Beaumont, radio vice president:
Dave Shephard, kCcTv(TV) San Angelo, televi-
sion vice president.

Elected officers. Patmetto chapter. American
Women in Radio and Television. Columbia.
S.C.. Edna Seaman, Multimedia Broadcasting
Co.. Greenville, S.C.. president: Rene Zeide,
wcsc-Tv Charleston. vice president: Lols
Duke, public relations counselor. Columbia.
secretary.

Elected officers, Montana Broadcasters Associ-
ation: Steve French, KMON(AM)-KNUW(FM)
Grear Falls, president: Bill Reler, KBoz(AM)
Bozeman-KLFM(FM) Great Falls. past president:
Linda Mason, kitziam) Glasgow, vice presi-
dent.

Deaths

Mitch Lipman, 52, VP, network account execu-
tive, Doyle Dane Bernbach, New York, died
June 25 of cancer at New York hospital. He is
survived by his wife, Ernestina. two sons. and
daughter.

Jacques Falerne, 59, senior marketing execu-
tive, IFC Entertainment, Lid., New York, died
June 25 of heart attack in Englewood, N.J. He is
survived by his wife, Elaine, son, and two
daughters.
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FCC’s Randy Nichols:
Fowler’'s deregulatory
right-hand man

As administrative assistant to FCC Chair-
man Mark Fowler, Willard (Randy)
Nichols is largely unknown outside the
commission. Nonetheless, he is said to
wield considerable influence. Fowler him-
self is fond of introducing Nichols—who is
responsible for the day-to-day operations
of the chairman’s office and is the chair-
man's primary liaison with the FCC
bureau chiefs—as ‘‘the Ed Meese of the
FCC.’ And Nichols’s reputation for hav-
ing Fowler’s complete confidence as his
chief adviser hasn’t gone unnoticed. “‘If
you've got a problem that transcends the
bureaus, Nichols is the one you go to,” a
top industry source says.

Gaining the confidence of FCC chair-
men has become a specialty of the 35-
year-old Republican. In a career that has
spanned only eight years, Nichols already
has served three chairmen, and all give
him high marks. Fowler describes him as
‘‘an exceptional human being.” Former
Chairman Richard Wiley is as lavish in his
praise. And maybe the highest compli-
ment comes from former Chairman {and
Democrat) Charles Ferris: “‘1 just hope
that Randy is the kind of professional the
government can get and keep; he’s the
kind it needs.”

What has made Nichols such an asset
isn’t hard to comprehend. By all accounts,
he's a hard worker. Having served in top
posts throughout the commission, he
knows the agency well. But he is also said
1o be a politically savvy strategist who
knows how to stoke the bureaucratic
machinery to get things done.

The man others describe as the ‘*con-
summate bureaucrat’ was born in Har-
risburg, Pa., in 1947, The son of an Air
Force colonel, Nichols was raised in
Europe and Washington. After he gradu-
ated from the University of South Carolina
in 1969, he enlisted for a tour in the U.S.
Army, then enrolled in the University of
South Carolina's School of Law.

After completing his second year of law
school, Nichols got his first taste of life on
the front lines of policymaking; he spent
the summer as a legal assistant to Senator
Strom Thurmond (R-S.C.}, keeping the
senator posted on Watergate develop-
ments and working on several bills before
the Senate Judiciary Committee. That ex-
perience left an impression. Although he
still didn’t know precisely what he wanted
to do, he returned to school knowing that
he wanted to return to Washington more
than ever,

Although Nichols says he might have
preferred a career with the Department of
State or the Central Intelligence Agency—

Wlllard Randall Nichols —administrative
assistant to FCC Chairman Mark Fowler; b.
March 7, 1947, Harrisburg, Pa.; BA in political
science, University of South Carolina, 1969;
U.S. Army, 1969-7 1; JD cum laude, University
of South Carolina School of Law. 1974
attorney-adviser, legislation division, FCC
Otfice of General Counsel, September 1974-
March 1977; special assistantto FCC
Chairman Richard Wiley, March-October 1977
special assistant to FCC Chairman Charles
Ferris, October 1977-June 1978; attorney,
Kirkland & Ellis, June 1978-January 1979:
legal assistant to chief of FCC Common
Carrier Bureau, January-May 1979; chief, FCC
Cable Bureau, May 1979-May 1981; present
position since May 1981; m_Ellen Davis, Feb.
28,1970,

he'd still give his eye teeth to serve as the
top aide to the director of the CIA —those
options didn’t materialize. The FCC, how-
ever, interviewed him while he was still in
school. After he graduated, he joined the
commission, ‘‘because they were the first
ones 1o give me a job offer,” he says.
Nichols’s thoroughness and writing
ability were noticed in the chairman’s of-
fice early in the going. Wiley, then chair-
man, says he was particularly impressed by
Nichols’s treatment of congressional
testimony — which Wiley, more often than
not, would have to deliver—and marked
Nichols for a promotion. When a position
opened on Wiley’s personal staff—before
Nichols had been at the agency three
years— Wiley brought him upstairs.
Nichols served as Wiley's special assistant
for cable from March through October
1977, when Wiley left the commission.
When Ferris stepped in as chairman, he
retained Nichols's services. Although Fer-
ris says he had intended to keep him
around only long enough to assist with the
transition, he found Nichols to be “‘ex-
traordinarily well-versed on the issues’’
and that his ‘“‘advice was always sound.”
Ferris asked him to stay on, but Wiley per-
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suaded him to take a stab at life as a com-
munications attorney at Kirkland & Eliis.
After serving Ferris for nine months,
Nichols left the FCC.

As it turned out, Nichols wasn't cut out
to be a private-sector attorney — at least not
then. He stayed at Kirkland & Ellis, where
he worked primarily on routine broadcast
matters, for eight months—from June
1978 through January 1979. But even
though he had received a boost in salary,
he didn’t enjoy the feeling of being releg-
ated to the sidelines; he missed being in
the center of communications policy mak-
ing. As a result, when he was offered a job
as legal assistant to the chief of the FCC’s
Common Carrier Bureau, he jumped at
the chance. **It was a good opportunity to
learn the common carrier business from
the front office,”” he says.

Nichols wasn't back at the Ferris com-
mission for five months when he was pro-
moted. Ferris moved Philip Verveer from
chief of the Cable Bureau to head the
Broadcast Bureau, then named Nichols
chief of the Cable Bureau, ‘‘where I spent
two years deregulating cable,”” Nichols
says.

Before he assumed command of the
agency in May 1981, Fowler launched his
own search for a top aide. **I said | needed
an action man,” Fowler says, someone
who “‘knew the levers™ at the FCC, a
generalist who could implement the
policies Fowler wanted to bring into being.
Nichols was recommended again and
again, both within the agency and from
outside, Fowler says. The two—who had
not met previously —sat down to talk, dis-
covered that they shared a deregulatory
philosophy, ‘‘so | came back for my third
tour in the chairman’s office;” Nichols
says.

Fowler says he hasn’t regretied the
selection. He lauds Nichols’s ability to
effectuate the chairman’s policies. But he
also credits him for having helped shape
his platform.

Although the private sector has been
bidding for Nichols’s services, that bid-
ding may be in vain—at least for now.
While Nichols says he might be able to
make more money elsewhere, he says
there are considerable *‘psychic benefits™
to remaining at the FCC. At the commis-
sion, he points out, he has the opportunity
to play an active role in formulating policy.
And where else, he asks, could he have
the opportunity to discuss communica-
tions policy with congressmen, the White
House and *‘the best and the brightest”’ of
the communications industry?

*‘This is the perfect job,” Nichols says.
**I have the flexibility to do just about any-
thing 1 want to do,’ he says. ‘‘[ never
really intended to make the FCC a career,
but this is so much fun, ... and beyond
that [ just haven’t thought about it” ®
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FCC order establishing direct broadcast satellite service is due
out this week. National Association of Broadcasters and Associ-
ation of Maximum Service Telecasters, which opposed rules
adopted last month (BROADCASTING. June 28), say they must
digest document before deciding whether to appeal. NAB at-
torney says, however, there seems to be firm ground on which
to base court action.
O
ABC and Cox Broadcasting, Atlanta, sued National Collegiate
Athletic Association last week charging violation of contract
granting ABC and CBS over-air rights to NCA A games for four
years, starting this fall, for total of $263.5 million. Suit filed in
Supreme Court of Fulton County in Atlanta claims NCA A sold
cable rights to its football games to Turner Broadcasting System
that will use its superstation, wTBS(TV) Atlanta, to distribute
games to 800,000 homes in Atlanta and to 21 miliion cable
homes. Plaintiffs claim wTBS's telecast in Atlanta would be in
direct competition with wsB-Tv Atlanta, ABC affiliate owned by
Cox. Court denied motion for temporary injunction that would
have prohibited free over-air broadcast of games in Atlanta,
saying issue could be settled before season begins in fall.
O

Industrywide task force 10 increase pressure on Reagan admin-
istration to address issue of Cuban interference to U.S. AM
broadcasters is 10 be appointed in next few weeks by National
Association of Broadcasters Joint Board Chairman Edward Q.
Frius. NAB executive committee, meeting in Washington last
Wednesday and Thursday, decided to ¢reate task force to con-
solidate lobbying efforts by variety of industry groups, including
NAB, National Radio Broadcasters Association, Florida Asso-
ciation of Broadcasters and South Florida Association of Broad-
casters.
0

Blair Television, one of leading spot TV representatives, is issu-
ing report showing its volume In third quarter is estimated at 9%
increase, down from 13% in second quarter and 22% in first
quarter. Blair bases its prognosis on continuing sluggish eco-
nomic environment and lower corporate earnings. Blair sees no
regional conformity, with Philadelphia office expected to grow
by 18% in third quarter and Boston by only 5%; Jacksonville,
Fla., headed for only 5% gain while Miami is poised for
25%-30% jump, San Francisco estimated at down [5% from
1981 quarter, while Los Angeles is tabbed for at least 20% gain.
(]
National Citizens Committee for Broadcasting is in “serious”
financial difficulty, and may virtually go out of business if addi-
tional funding is not found soon. Samuel Simon, executive
director, blamed difficulties on experiment to increase contribu-
tors that backfired and on failure of foundations to provide
funds on which committee had been counting. ‘“We need be-
tween $160,000 and $180,000 to operate and we’re barely get-
ting $100,000," Simon said. Staff, which once numbered eight,

has been down to three since first of year. Experiment that failed
involved mailing Access, NCCB’s biweekly, to all contributors
as well as 1,100 subscribers, for seven-month period. Hope was
that contributors would become subscribers, but few did. Sec-
ond blow came when three foundations failed to contribute
funds that would have kept NCCB operating through end of
year. Simon, who has served as executive director for four
years, will be in New York this week to solicit funds. He said im-
mediate need is for $10,000-815,000 to pay salaries and bills,
adding that committee could, if necessary, operate on $70,000.
But that would mean leaving Simon as one-man organization.
He said he would evaluate prospects for continued operation
over next six to eight weeks. NCCB is part of Ralph Nader con-
sumerist conglomerate; Nader serves as chairman, but takes lit-
tle role in organization. Former FCC Commissioner Nicholas
Johnson, who preceded Nader as chairman, severed last tie
when he resigned as board member in January.
O
Humanitas prizes, given to writers of prime-time television pro-
grams ‘‘enriching human values,” were awarded by Human
Family Institute July 7 in Los Angeles to programs from each of
three networks. Winners of $25,000 prize for long-form pro-
graming were Linda Elstad and Donald Wrye, for teleplay,
Divorce Wars (ABC). Gene Reynolds received $15,000 for
“Hunger’’ episode of Lou Grant (CBS). And $10,000 prize for
half-hour program went to David Poilock and Elias Davis for
“Where There’s a Will There's a Way™’ episode of M*4*S*H
(CBS). Nonmonetary prize was awarded to Lloyd Dobyns of
NBC for his NBC White Paper: America Works When America
Works. This is last year awards will be funded by Lilly Endow-
ment and Capital Cities Communications. Endowment sup-
ported by broadcast companies throughout country is expected
to take over next year as source of income for institute.
0

Four committees of American Bar Association have recom-
mended that association’s canon of ethics and standards of fair
trial and free press be amended to permit cameras,
microphones and still cameras in and around federal
courtrooms. Recommendations state that access would be
under conditions ‘‘prescribed by supervising appellate court or
other appropriate authority”” Recommendations, which will be
considered by House of Delegates at meeting in San Francisco
next month, would change ABA policy in effect since 1937.
0

Federal Trade Commission last week withdrew earlier consent
agreement with “Los Angeles Times' prohibiling newspaper
from giving high-volume advertising lower rates. Agreement
was hotly opposed by broadcast media too {BROADCASTING,
Nov. 2, 1981). Agreement, reached in 1980, was unanimously
overturned by commission. FTC had alleged that “Times,” by
giving favorable rate to large retail advertisers, was discriminat -
ing against smaller businesses. Agency’s reversal was welcomed

One up, one down. ABC's stock was riding high last week, while
Metromedia's shares took a tumbte. ABC's happy predicament was
an “imbalance of buy orders” on Friday that delayed the opening of
trading until 11:06 a.m. The stock shot up $1 at opening and kept
climbing to new yearly high of S40.125, before settling slightly to
$39.625, up $1.375 on a record year's volume of 363,800. Recent
favorable analyst reports certainly haven't hurt, nor did glowing
cover story in major business magazine. It seems market considers
reports of broadcasting's death exaggerated, and ABC Chairman
Leonard Goldenson's strategy for positioning his company in new
media while limiting its exposure is drawing high marks all around.

Case of Metromedia is more complicated. Stock had closed at
$228 week ago Friday, but by last Friday it was down to $204, atter
hitting $199 during the week's trading. The big news had been the
announcement that the company in private transactions had
bought back 600,000 of its 4 million outstanding common shares.

Just what that meant was debated among analysts, with negative
views prevailing, at least on Wednesday, when more than S13
came off the stock's price in a single session. Questions were
raised about the debt load of company, aggravated by the share
repurchase, that included debt incurred for some tax lease deals,
$141 million net of purchase of wcve-Tv Boston and sale of kmec-Tv
Kansas City, and the estimated $170 million company has commit-
ted to the purchase of radio common carriers that Metromedia
wants to use for entry into celluiar radio.

Others were taking the repurchase as an indication Metromedia
is certain its sale and lease-back of Foster & Kleiser assets is
going to net the $450 million it's planning on, pointing to both cash
flow advantage of tax leasing arrangments, and positive effect on
next years' earnings from capitalization shrink. Said one analyst,
the buy-back is like other “very shrewd maneuvers” by Chairman
John Kluge that "people haven't understood in the past!
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by advertising field and viewed as possible trend at commission
10 leave such problems to marketplace. NAB executive VP-
general manager, John Summers, noted that association
‘‘rotally agrees’* with FTC action. Summers said: *“The govern-
ment has no business interfering with press freedoms in any
media and holding the ‘Times' 10 the agreement would have
hampered the newspaper’s flexibility and would have prevented
it from engaging in open compeltition in a market where com-
petition is especially heavy.”’
(]

National Association of Broadcasters has filed motion to inter-
vene wilth Court of Appeals in Washington to defend FCC ac-
tion dismissing petition seeking to break up existing AM-FM
combinations and to prohibit ¢reation of new ones. FCC dis-
missed petition by Nafional Association for Advancement of
Colored People earlier this year (BROADCASTING, March 8), but

NAACP appealed.
a

Average American adult spends about 3,350 hours per year (65
per week) in “passive leisure activities,” devoting 45% (1,500
hours) to watching television and almost 36% to radio (1,200),
and distributing remaining leisure time among newspapers
(6%), records and tapes (5.7%), magazines (4%), books (2.1%)
and assorted other activities, including video games and
videocassettes, that individually represent less than 1% each.
Those are among findings, based on 1981 data, in analysis by
CBS’s Office of Economic Analysis. Another is that leisure time
has increased more than 25% since 1970, with TV's and radio’s
shares growing by about 300 hours each although their percent-
age of total is virtually unchanged. When time spent is figured
against estimated dollar expenditures, report says, cost per per-
son per hour averages out to three cents for radio, eight cents
for TV, 56 cents for newspapers, on up to $1.67 for movies and
$5.58 for video games played in arcades.

L)
Cox Broadcasting has filed suit against 20th Century-Fox in
U.S. District Court (Atlanta) for Fox's alleged refusal to live up
to terms of contract, signed in 1975, concerning delivery of at
least three more seasons of syndicated M*A *S*H episodes 1o
Cox's wsB-Tv Atlanta. Price per episode is also in dispute. Cox
contends that 1975 contract is still binding, and spells out price
of $3,020 per episode. Fox, however, is reportedly now asking
for $30,000 per episode. According 1o 1975 contract, wss-Tv has
exclusive rights to M*A*S*H in Atlanta market through 1986
season. Cox is not asking for damages, but rather wants court to
declare what rights it has under 1975 agreement and to enforce
them. Cox attorney noted existence of ‘‘similar problems'’ with
two other contracts executed by Cox stations wsOC-TV
Charlotte, N.C., and wHio-Tv Dayton, Ohio, concerning syn-
dication rights to M*A*S*H episodes in those markets,
although those disputes have not yet been taken to court.

ol
Francis V. Lough and Irving Cottrell, have sold wLNA(AM)-
whupo(Fm) Peekskill, N.Y., to Gary B. Pease for $4.2 million.
Pease is former VP of New Haven, Conn.-based General Com-
municorp., owner of wPLR(FM) New Haven and WSCR(AM)
Hamden, Conn. WLNA 1s on 1420 khz with 5 kw day and 1 kw
?:ight. WHUD is on 100.7 mhz with 50 kw. Broker: Blackburn &

o.
0O

FCC Review Board (with Norman Blumenthal dissenting) has
granted application of Central Texas Broadcasting Co. Ltd. for
new UHF station (ch. 25) at Waco, Tex., reversing initial deci-
sion by Administrative Law Judge Edward Kuhlmann awarding
channel to Blake-Potash Co. While Central principal, Robert
Mann, had proposed to act as station’s general manager, ALJ
refused to award him integration of ownership with manage-
ment credit, concluding that his other business interests would
prevent him from meeting that promise. As result, ALJ
awarded channel to Blake-Potash—which was credited with

27.5% full-time integration. In reversing decision, board said\
Mann merited 100% integration credit for his promised full-
time participation in station.

Seen above is **one of the most innovative and worthwhile busi-
ness tools of the decade” At least that’s what Bell System is
calling its Picturephone Meeting Service (PMS), two-way
teleconferencing service Bell inauguraied last week. System
uses digital processing and transmission of broadcast signals to
link any two points on PMS network. Service will be available in
16 cities this year, 42 by end of 1983. Users can either build
their own PMS rooms compatible with Bell network, or rent
rooms at Bell locations. Teleconferencing, of course, isn't
new—other firms have been offering such services, and Bell it-
self has been running trials since 1976. Advantages over trial
company cites for current PMS configuration are color images
and nonpre-emptibility of service. PMS won’t be cheap—rent-
ing Bell facilities for one-hour New York-to-Los Angeles meet-
ing would run $2,380. And while users with their own rooms in
those cities would get charged only $1,640 for comparable
meelting, room construction costs are said to run anywhere from
$50,000 to $150,000, Beli’s one-time installation charge would
be $117,500, and then there’s monthly equipment rental, plus
charges to access room 1o nearest network hub. Still, Bell thinks
PMS might well change business travel patterns.
m]
Four Field Communications television stations will use CNN2
as basis of one-hour, prime-time newscasts —wFLD Chicago,
wkBs Philadelphia, wLvi Boston and wkvD Detroit. Turner
Broadcasting notes that puts its CNN2, in one form or another,
on broadcast stations in seven of top 10 markets, with negotia-
tions ongoing in New York, Los Angeles and Washington.
m]

Al Greenfietd, president of radio division of Viacom Interna-
tional, has resigned. Paul Hughes, president of Viacom’s broad-
cast division, will assume Greenfield’s duties until successor is
named. In other Viacom news, George Wolfson, executive VP
and general manager, Blair Radio, New York, has joined
Viacom’s wKHK(FM) there as VP and general manger succeed-
ing Don Boyles, resigned.
O
In reorganization of CBS Enitertainment specials unit, Marian
Brayton, director, motion pictures for television, named VP,
dramaltic specials. Fred Rappoport, VP, special programs, is ex-
pected to be named VP, variety specials. Both Brayton, based in
Hollywood, and Rappoport, New York, will report to Harvey
Shepard, VP programs, Bernle Sofronski, VP, specials, is leav-
ing network.
O

Edwin Moss Willlams, 78, former VP of United Press (now
United Press International) and pioneer in development of
radio news, died on July 3 in Brunswick, Ga., after long illness.
He was business manager for UP in 1935 and originated and
managed first news wire for nation’s radio stations. He retired

from news organization in 1956. J
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A harmful division

The dispute between the National Association of Broadcasters
and the National Radio Broadcasters Association over the kind of
deregulatory legislation to support all but guarantees that no leg-
islation at all will come to pass. Time is running out anyway on
the 97th Congress, as an article about the dispute in last week's
issue of this magazine noted. It would have been difficult enough
with unified support to usher a desired bill through the Capitol.
With two broadcaster organizations in disagreement, even
friendly legislators will lose interest.

The NRBA proposal, as articulated by the association’s presi-
dent, Sis Kaplan, is frankly intended to satisfy the prejudices of
Tim Wirth, chairman of the House Telecommunications Sub-
committee. Wirth hates the very thought of television deregula-
tion and will think about radio deregulation only if it is tied to a
tithing by commercial broadcasting to support noncommercial
broadcasting. The NRBA legislation would impose on radio
broadcasters an annual fee of 1% of total revenue for spectrum
use, the proceeds to be disbursed by Congress to public radio and
other causes. In exchange, radio would be liberated from almost
all regulation and would get a 50-year ‘“‘contract’” with the
government to replace the current seven-year license.

The NAB dislikes the NRBA model for several reasons. lts
members oppose the principle of fees for spectrum use, although
they would not oppose license fees to defray some of the govern-
ment’s cost of regulation. They aiso believe that the commercial
broadcasting system has no obligation to contribute to the non-
commercial system’s support.

The NAB supports several bills that have been introduced in
the House to deregulate both radio and television and the bill that
the Senate passed by unanimous consent on March 31. The
Senate bill codifies the radio deregulation adopted by the FCC in
1981, eliminates comparative renewal proceedings for both radio
and television and institutes a schedule of license fees devised 10
recover no more than 50% of the FCC’s cost of operation. As
noted on this page at the time, the Senate bill (S. 1629), despite
its discrimination against television in deregulation, is probably
the most relief that broadcasters could have hoped to get in this
Congress.

The chances of moving a companion to the Senate bill through
the House vanish with the NAB and NRBA at odds. Nor can the
NRBA realize its hopes if the preponderance of broadcasters, as
represented by the NAB, refuse to support the NRBA legislation.
Members of both organizations would be better served if the two
could get together in support of the Senate’s legislation.

Foot on the oxygen tube

The National Telecommunications and Information Administra-
tion attracted considerable attention, as must have been ex-
pected, with its assertion that the public broadcasting system may
be rendered obsolete by new technologies. Indeed the NTIA dis-
sent (see story elsewhere in this issue) attracted much more at-
tention than the report by other members of the Temporary Com-
mission on Alternative Financing for Public Telecommunications
{BROADCASTING, June 21). The two works need to be put in bet-
ter perspective.

The temporary commission, headed by FCC Commissioner
James H. Quello, delivered a serious discussion of alternative
means of raising money to support the noncommercial broadcast-

ing system. [t concluded that none would produce enough return
to relieve the federal government of continued obligations to sup-
port the system into the indefinite future.

The NTIA says the premise of the commission’s report is
wrong. Instead of worrying about how to finance the noncom-
mercial system in its present form, the commission should have
thought about how to eliminate unnecessary expense, in the
NTIA's opinion. The implication is that the system as now consti-
tuted is a bloated bureaucracy, replete with duplicated services.
And besides, the NTIA said, new media may come along to take
over the functions now performed by noncommercial radio and
television stations.

In a sense the NTIA may be right in speculating that new media
may have a role in the public broadcasting future. Indeed Larry
Grossman, president of the Public Broadcasting Service, was talk-
ing a year ago about a grand design using cable, stations in the in-
structional fixed service and whatever other outlets he could find
for a program service supported by both subscriptions and adver-
tising. And the temporary commission, in its report, advocates
the nomcommercial system’s exploitation of such modern tech-
nologies as satellite transmissions for new revenue.

[t is unlikely, however, that the radio and television stations
now reserved for nomcommercial, educational use can be scrap-
ped in the foreseeable future—unless it becomes the national
policy decision to scrap the whole concept of noncommercial pro-
graming in both national and local distribution. The feeling here
is that the country has invested 100 much money in the system as
it stands to write it off now.

The NTIA seems to be suggesting that the kind of programing
now presented by the noncommercial broadcasting system will
somehow find its way into cable, low-power television, MDS,
DBS, whatever, That assumption is at least debatable. However
the channels of distribution multiply, the economics of program
production and audience- acceptance remain constant. Can it
reasonably be assumed that the schedule now presented by PBS
could be supported by a pure marketplace approach? That ques-
tion is as applicable to a PBS distributed by television broadcast-
ing stations, as at present, or by the newer media that NTIA
foresees.

The temporary commission has presented a number of pro-
posals for augmenting noncommercial revenues. All deserve
thoughtful consideration. That process will not be advanced by an
NTIA wondering aloud whether the system should be saved.

Drawn for BROADCASTING by Jack Schmidt
“Traffic One returning to station . .. Qops.”
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Better listening threugh
better design—Series 99B

.Crisp, Clean, Brilliant Sound

Superior features!

“"ELSA" (Patent 4,142,221) the only
Cartridge Preparation System that
automatically erases the cartridge,
eliminates azimuth error and locates
the splice. "ELSA” combines with:
¢ Crystal-referenced DC Brushless
Servo Motor

* Standard High-Speed Cue

* Micro-adjust, center pivot head
module
® Exclusive ITC open-face head design
- (Patent 4,193,103)
b O'Excgpt:onal Frequency Response
',; #"lmp ved headroom, transient re-
J .‘ i‘ kpnsg a d square wave performance
. tstortl free‘cartrldge positioning
% 3 ; * Y em I ¢ : '\
. :ul'f ‘ Multi-turr

a4 ] 1 Test-Tone Generator
~ ®Dra qediuced heat allows for

e Qgr c;a‘ntrolled
a com 1nat10n of perfor-

International Tapetronics Corporatlon

L l .‘ 2425 South Main Street, P.Q. Box 241, Bloomington, Illinois 61701
.l learn more about Series 99B and to receive our new, complete brochure.
t Call Collect from Alaska, Hawaii or lilinois (309) 828-1381.




CHOOSE THE WRONG
AM STEREO SYSTEM AND
EVERYONE IS BOUND
TO HEAR ABOUT IT.

What they'll hear will tell them that you chose a sys-
tem that doesn't provide the ultimate in AM stereo today.

Choose Motorola's C-QUAM system and.everyone
will be happy. Because, as many broadcasters are
starting to see, we beheve there are good reasonswhy
C-QUAM is the best AM stereo systemn.

Most important is the fact that it delivers better AM
stereo over the widest range. : /

For example, C-QUAM performs better bec
it has lower sensitivity to noise, mistuning, interté
and incidental phase modulation in the system.

C-QUAM offers a “cleaner” signal under adverse
receiving conditions.

C-QUAM has consistent pilot tone recognition.

And, of all AM stereo systems, C-QUAM is one of
the least expensive and easiest to manufacture stereo
receivers for.

Ourintegrated circuit decoder has no adjustments,
and therefore quality control in the finished receiver
can be higher.

So, when you're evaluating AM stereo systems,
don't make any snap decisions. Consider the system that
will satisfy your listeners first. C-QUAM. From Motorola.
For more information, call Dick Harasek, 312/576-3591.
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