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THE BEST MEDICAL PLAN
A STATION CAN BUY!

When you're looking for insurance to summer rated 2nd among all shows on
cover slumping ratings and disappearing all 3 networks!

young adults, it's ime to reach for House Calls! = One of the highest ratios of young

Here's what you get: adults in all of television!

» An adult sitcom in the mold of The Odd = A sitcom that held 90% of the M*A*S+H
Couple, M*A*S*H, All In The Family and audience as well as or better than any
Barney Miller. show that ever followed M*A*S*H]!

» A provenrerun performer whichthis = The only sitcom available January 1983!

HOUSE CALLS

The right medicine for your May and July Sweeps!
57 hilarious half hours from

MCATV

SOURCE NTI 3 SEASONS, 1979-1962 ¢ 1982 UNIVERSAL CITY STUDIOS INC ALL RIGHTS RESERVE
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and cons on cable copyright O Television competition—playing
» in Boston O NBC affiliates join financial interest act
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ARE YOU GOING
TO BROADCAST
THE KIND
OF AM STEREO
THAT NO ONE
LISTENSTO?

Motorola's AM Stereo system has one attribute you
can't afford to overlook. It's designed to deliver superb
quality sound to the most modestly priced receivers.

And after all is said and done, your ratings may be
entirely dependent on how many people can listen to you
on AM Stereo radios. AM Stereo is a lot more than a
promotional opportunity —it's a chance to pull ahead of
your competition, if you jump on the right bandwagon.

Motorola is really rolling on AM Stereo. FCC type
acceptance has been granted. Call Chris Payne at
(202) 862-1549 or Dick Harasek at (312) 576-3591.

——
4

@ MOTOROLA

AM Stereo. A system designed to be heard.
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Station trading

Capital Cities Communications is on way
10 becoming third broadcasting company
to own full complement of seven AM’s,
seven FM's.and seven TV’s. It has room
for one more TV, and word is that it's
negotiating to buy wXNE-TV Boston (ch.
25) from CBN Continental Broadcasting
Network. “*l have no deal at this time,”’
said Capcities chairman, Thomas S.
Murphy, but gave stiff *‘no comment™’ to
possible deal in works. Broker’s estimate
of price is $20 million or over. This is not
first time Capcities has tried to get piece of
Boston market; it reportedly underbid
Gannett by 10% for Field’s wLvI-Tv
Boston, which Gannett has agreed to buy
for $47 million (BROADCASTING, Nov. 22).
Other full portfolios are held by Roy H.
Park and Metromedia, although latter has
agreement to sell WMET(FM) Chicago to
make room for purchase of Field’s wFLD-
Tv there {BROADCASTING. Aug 16.).
Also said to be unsuccessful in
obtaining Boston outlet is Viacom, which
pulled out of bidding war for wLVI-TV.
Instead, it’s believed 10 be negotiating for
KSLA-Tv Shreveport, La.-Texarkana, Tex.

I T S

No move for FCC

Final act in FCC’s relocation drama is
ncar, and commission will stay put after
all. General Services Administration is
said 1o be in final stages of negotiating
five-year lease with Charles E. Smith Co.,
landlord of commission’s current
Washington headquarters at 1919 M
Street, N.W.

P TR A T
Consolidation

There was talk at National Association of
Broadcasters large-market committee
meeting last week of combining NAB’s
annual programing conference with Radio
Advertising Bureau's annual managing
sales conference, starting in 1984. Richard
Harris of Group W, member of committee
and also of RAB board, was deputized to
sound cut RAB officials—who told
questioners that they’d heard nothing
officially yet but would be glad to evaluate
any such proposal.

Union, if it happened, would bring
together what many radio executives
consider best two conferences in radio. In
survey by The Research Group, West
Coast-based qualitative research firm,
60.9% of radio management executives
polled reportedly rated RAB’s managing
sales conference—which is set for third
annual session Jan. 29-Feb. | —as
excellent or good. NAB’s programing
conference was said 10 have received
comparable rating from 53.5%, taking

second place, with NAB’s annual
convention coming in third with excellent
or good rating by 46.1% and National
Radio Broadcasters Association’s
convention following with 38.7%.

T T
Closer birds

FCC domestic satellite branch is putting
final touches on its plan to reduce spacing
between C-band satellites in geostationary
orbital arc, now set at four degrees.
Branch’s goal is 1o reduce spacing to two
degrees, but, in accord with most
comments filed in proceeding, it will
recommend that spacing be narrowed
gradually so that thousands of earth
stations now in place will not suddenly be
made obsolete. Plan will permit FCC to
grant most pending applications for new
C-band satellites.

| O )
Longer cumes

Station members of Arbitron Radio
Advisory Council are hoping for
promising report, which could lead to
bigger audience numbers for all of radio,
at meeting this week in Palm Springs,
Calif. Arbitron Radio officials are due to
present first full analysis of pilot tests
they’ve been running on methods of
tracking listening, among same people,
over several weeks. As one member
noted, four-week cumes, for example,
would give radio ‘‘significantly higher
numbers”’ than present one-week cumes.
Don’t look for those bigger numbers right
away, however. Even with most favorable
report, full-scale test would be next step,
with radio industry asked to help finance
it

Council, which is headed by George
Green of KABC{AM) Los Angeles, also has
other things on its mind {and agenda).
One, as always, is how to bring Arbitron
Radio’s costs down. Council is on record
that new pricing formula adopted last
summer (BROADCASTING.Aug.2)*"is not
a price reduction,” but “*merely a
redistribution of Arbitron charges.””
Council has asked Arbitron to submit
alternatives for reducing station costs by
5%, 10%, 15%, 20% and 25%.

10 el s asae . iw —]
Doubts about lottery

Although FCC rejected first lottery
mechanism provided by Congress on
grounds that it was “‘unworkable™
(BROADCASTING, Feb. 15) and has
launched rulemaking to implement
Congress’s second stab at enabling
legistation, indications are latest effort
isn’t headed for rosy future either. Chiefl
issue appears to be minority preference. In
comments at FCC, American Legal
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Foundation said preference was
unconstitutional (BROADCASTING, Nov.
15). And FCC Chairman Mark Fowler has
confided to friends that he shares that
concern. Although Fowler told
BROADCASTING he can “‘live with’ that
preference—and that he supported
minority ownership—he said he stitl had
‘‘serious questions in my own mind about
the constitutionality of the lottery’s
minority preference.”

|
First blood

ABC Radio Networks have bought two-
year rights to games of new United States
Football League for reported $1.25
million.

EEIICT TT NEer—
No end to tensions

U.S. officials concerned with international
telecommunications policy-making are
resigned to continuing battle with East
bloc and Third World countries over free
flow of information across borders. U.S.
and its allies won significant if little noted
victory at recently concluded International
Telecommunication Union’s
plenipotentiary conference in Nairobi,
Kenya. They succeeded in preserving
essential language of resolution that had
been adopted at 1973 plenipotentiary
conference endorsing unrestricted
transmission of news. East bloc countries
had pushed amendment to apply
resolution to ‘“truthful’’ news,
qualification that free-flow countries saw
as giving governments free rein to
interfere with news they viewed as
untruthful. U.S. also saw proposed
modification as interrelated with proposal
offered by Czechoslovakia that U.S.
viewed as legitimizing jamming. That was
ultimately withdrawn under heavy U.S.
pressure (BROADCASTING, Nov. 15).

But U.S. officials warn of dangers they
see ahead at World Administrative Radio
Conference on shortwave broadcasting, to
be held in two sessions, in Januarh 1984
and fall of 1986. U.S. will confront
question of whether plan acceptable to it
can be developed. Jamming issue, for
instance, is expected to be revived at
conference. And rigid plan denying U.S.
shortwave frequencies it now uses is
possibility worrying U.S. planners.

[ == rice__op e . o]
Heavy traffic

CBS has tentative agreement to lease full-
time television channel on Intelsat
satellite 10 transmit news and sports
between Europe and U.S. Deal was made
with Comsat and British Telecom
International, Intelsat representatives for
United States and England, respectively.
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Cable sports expansion

Warner Amex Cable announced plans last
week for its second cable sports channel—
this one to be in Pittsburgh, with the Pitts-
burgh Pirates baseball team as a stellar at-
traction. To be called Home Sports Network-
Pittsburgh, it will offer sports programing
eight hours a day—7-11 p.m., with replays
from midnight to 4 a.m.—36% days a year
through Warner Cable Corp. of Pittsburgh
and other cable systems in that region on a
subscription basis, with Warner's Qube
subscribers having the option of pay per
view. Rates have not been set.

Warner Amex said it has a five-year deal
for exclusive live pay cable coverage of 60
Pirates games in each of the first two years,
and 80 to 100 games in each of the subse-
quent three years. HSN-P will open next
April 12 with the Pirates’ home game
against the World Series Champion St.
Louis Cardinals. Other professional events
and intercollegiate sports will also be fea-
tured on HSN-P, whose systems were said
to serve more than 500,000 cable subscrib-
ers in 30 Pennsylvania, Ohio and West Vir-
ginia counties.

Officials said that as part of the deal,
Warner Amex will buy 100,000 reserved-
seat tickets to Pirates home games each
season for distribution to underprivileged
children, charities and the like.Tickets will
also be used as new-subscriber incentives
in all participating systems and as prizes for
contest winners in all programs. Warner
Amex will also sponsor at least two of the
Pirates’ home-attendance promotion days
each season.

The contract was said to have “a unique
feature in which it is designed to increase
parking and concession revenues to the sta-
dium along with rent and tax revenues to
the city." Warner Amex's purchase of
100,000 tickets a season, for example, was
said to represent $200,000 in rent and
amusement tax revenue to the city over the
five years of the contract.

The announcement came less than a
month after Warner Amex announced plans
for a regional sports channel in Houston to
cover Houston Astros baseball, Houston
Rockets basketball and college events, start-
ing Jan. 4 (BROADCASTING, Nov.22).

Rate quandary

If cable operators have to charge all access
users equal fees, marginally profitable ser-
vices will drop out and the subscriber price
on the remaining services will drop. That is
the conclusion of a forthcoming Rand Corp.
analysis of the cost involved in mandatory
leased access. Stan Besen, co-author of the
report, told a Massachusetts Institute of
Technology audience last week that he
couldn’t tell whether the consumer would
be better off under a system in which opera-
tors had to charge all channel users the
same rate. The study will be released in Jan-
uary by the Markle Foundation. The study

concluded that in the vast majority of cases,
cable operators provide no channels for
leased access. A quarter of the operators of
more than 30 channels make one channel
available for lease, the study found. Only
one in a hundred cable operators make more
than one channel available for leased ac-
cess, the report said.
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Teletest. The Courier-Journal and
Louisville Times have launched a
teletext trial, involving 150 cable homes
in Louisville (Times Mirror Cable} and
Jefferson county (Storer Cable Com-
munications), both Kentucky. The ad-
supported service, a 100-page "maga-
zine” including news, sports and
weather, is being transmitted in the verti-
cal blanking interval of the channels the
newspapers lease on each cable
system for their full-frame news and
classified-ad service. Test will employ
French teletext technology. Fifty color
television sets equipped with teletext
decoders supplied by the French will be

rotated among the 150 test homes.

Spot inserter

A cable systemn carrying four advertiser-
supported cable networks is given approxi-
mately 150,000 30-second spots each year
by those networks to sell to local advertisers.
Capitalizing on all that ad time is not with-
out its complications, however. The cable
system must hire a sales staff or make some
arrangement for selling the time {perhaps a
deal with a rep firm); it must make provi-
sions for producing the commercials, and it
must invest in playback equipment to insert
the commeircials into the network feeds.
The Adams-Russell Video Information
Systemns division, Newton, Mass., has de-
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veloped the ARVIS-7000 to address the last
of these requirements. The system, which is
now being debugged at Adams-Russell's
cable system in Maynard, Mass., is de-
signed to insert commercials automatically
into four satellite networks without human
oversight for more than a week at a time.

The system comprises two subsystems,
the remote station and the base station. The
remote station, located at the cable head-
end, contains the playback equipment: four
Sony three-quarter-inch videocassette re-
corders. The computer that controls the
VCR's listens for the audible or nonaudible
cue tones in the network feeds that signal
local advertising holes and selects from one
of the VCR's the appropriate commercial or
commercials to fill it. The remote station's
computer is pre-programed to play the nnght
commercial at the right time by an operator
at the base station, a central console that
can control any numbet of remote stations
in a multiheadend cable system. Although
the remote stations can be programed to run
continuously for more than a week, the base
station operator can make changes and cor-
rections in the program at any time over a
telephone hookup. The base station, which
is also equipped with VCR's, is also used to
edit and compile the videocassettes con-
taining the commeicials.

The ARVIS-7000 has a number of fea-
tures. In addition to the the three-quarter-
inch VCR's, the remote station contains four
half-inch VCR's that automatically video-
tape spots as they are cablecast, tagging
them with an overlay showing time, channel
and sponsor code. And while the remote
station is gathering proof that the commer-
cials aired, the base station automatically
prepates the bills. The base station also aids
the sales department by providing on com-
mand a list of the remaining avails for up to
three months.

According to Roger Strawbridge, the AR-
VIS-7000 project director for Adams-Russell,
the system has been in operation in May-
nard since July and it should be ready for
delivery to other MSQO’'s—several have al-
ready expressed interest— in the first quar-
ter of 1983. The system is not inexpensive.
Each remote station costs $108,000 and
each base station $41,000. But when a cable
operator considers the total inventory of
avails contained in four 24-hour-a-day net-
works and perhaps a $5 charge per spot,
Strawbridge said, "the amortization is ex-
tremely short.”

On hold

Inner City Broadcasting Corp., a group radio
broadcaster based in New York, is delaying
the start of Apollo Entertainment Television,
a proposed national cable network, until
1984. In its criginal form, Apollo was to have
been an advertiser-supported network fea-
turing 10 hours of black music (including
performances taped at the Apollo Theater in
New York, now owned by Inner City) inter-
spersed with life-style interviews. However,
with the poor economy, coupled with the



) SCR M NAT NG CCNSUMERS.
_THEY’RE NOT WATCHING US,
"- EYRE PROBABLY NOT

WAT CHINGTV.

The research numbers are in on the women and men tuned into us. And they confirm
what we’ve known all along. That if the hard-to-reach, active, light TV viewers are not
tuned into Daytime and Arts, they probably are not tuned into any other TV program
either. That’s important to cable systems that want to broaden their appeal. And impor-
tant to advertisers who want to reach new markets.

DAYTTME

Innovative television programming for
women, providing helpful information on
health, cooking, parenting, interpersonal re-
lationships and timely news.

SQrMs

Nighttime television providing quality cul-
tural programming for the discriminating
male and female viewer.

THE DAYTIME WOMAN

Loyal —44% of daytime viewers report that it’s now
the only thing they watch during those hours. And
37% of our viewers report that if it were not for Day-
time, they wouldn't be watching TV.

80% tune in at least twice a week with the average
viewing time each day about 90 minutes.

Goal directed and affluent—52% of those who hold
jobs consider themselves career people. Among Day-
time’s working women, the percentage of viewers
who are professional or managerial is almost twice
the national average. And they earn more and spend
more —far exceeding the U.S. averages for credit card
and checking account ownership.

Wetl informed —80% see themselves as informa-
tion seekers with approximately 60% calling them-
selves innovative, self-improvers who are brand loyal
consumers.

THE ARTS INFLUENTIAL
Loyal—89% watch at least once a week.

Influential and involved — Arts viewers are more apt to
participate in government and community. Over 50%
report attendance at public meetings with almost a
third of Arts viewers running for office themselves.
And 65% rank themselves as opinion leaders—the
people others turn to.

An informed consumer —94% see themselves as
people who go out of their way to seek more informa-
tion before making major purchases.

Well educated and affluent —44% report household
incomes in excess of $30,000. The percentage of col-
lege graduates is almost three times the national aver-
age. 82% of Arts viewersare in A and B counties.

*Source: Hearst/ABC Viewer Profile Study, November 198

For more information, cail Hearst/ ABC Ad Sales Dfpamlum {212) 661-4500

Hearst/ABC

A joint venture of the Hearst Corporation and the American Broadcasting Companies, Inc.




recant lack of sucoass of some ad-supported
cable networks, Apollo will probably emerge
as a pay service. "We've decided to pause
arzd re-evaluate,” said Percy Sutton, chair-
man of Inner City. “We think we see pay-
channels in the future.” If the network had
started on schedule last month, said Sutton,
“we’'d lose $8 million to $10 million or more a
year. And now we don't have that kind of
red ink.” He also noted that by 1984, more if
not most of the major U.S. cities will be
wired, which constitute key markets for the
Apollo network

Buying guide

Advertising agencies and clients interested
in tapping the resources of cable television
and other new media now have access to a
handbock, titled “Cable: An Advertisers
Guide to the New Electronic Media" by Ron-
ald B. Kaatz, senior vice president and di-
rectot of media resources and research, J.
Walter Thompson USA, Chicago.

The 209-page book is overwhelmingly
about cable, focusing on the planning,
buying, selling and developing of advertis-
ing for the medium. It offers a glossary of
new media terms and explores such topics
as developing local advertising, under-
standing and creating the infomercial, a sat-
ellite network buying checklist, qualitative
and quantitative research and the local im-
pact of cable in sources of additicnal infor-
mation

“The key to the successful use of the ‘new
media,” " writes Kaatz, “is the same as for
the 'old’ media; offer a good product or ser-

vice, identify your audience, speak to that
audience in ways that are honest and mean-
ingful and don't be afraid of trying a new
idea.”

The book, which is published by Crain
Books, sells for $14.96 in a soft cover addi-
tion

Pasadena proposal

One of the Los Angeles area's largest unca-
bled urban communities, a 42,000-home
section of Pasadena, has set a Jan.7 dead-
line for submission of cable construction
proposals. The Pasadena city council is re-
quiring at least a 52-channel system, with 16
or more access channels, interactive capa-
bility, home security service availability.
with community center and public building
access.The city is also asking that the oper-
ator help set up a nonprofit corperation to
oversee public accces to the system.
Among those companies expected to bid
are Falcon Communications, Group W Ca-
ble, Tribune Cable Communications and
United Cable Television Corp.

Viewer profiles

A national study of product usage, putchase
habits and cther characteristics of viewers
of four cable networks—Entertainment and
Sports Programing Network, Cable News
Network, WTBS(TV) Atlanta and MTV: Music
Television—is nearing completicn by Niel-
sen HomeVideo Index. Nielsen said a sepa-
rate national sample was drawn for each

network, with each home then getting ap-
propriately tailored questionnaires. Some
4,700 questionnaires were returned, for a
return rate of 91%. Reports for individual
networks will be based on about 700 ques-
tionnaires each. The survey was conducted
in late August and early September.

Improvement plan

The state of Nevada's Public Service Com-
mission has accepted a proposal by Group
W Cable to improve its cable service to the
Sun Valley area north of Reno. The company
had been the target of complaints by local
residents and a Reno newspaper critical of
its picture quality and customer service.The
commission said undet the terms of the
agreement, Group W must waive the con-
nection fee for persons who disconnected
their cable because of the allegedly poor
quality and now want to reinstate it.

Go East

To stimulate interest in her cable television
series, Looking East producer-host Yus-Sai
Kan is offering an all-inclusive trip for two to
the Orient to the person who sends in the
best two suggestions for segment topics.
The one-hour program, carried on Sunday at
9:30 p.m. on Manhattan Cable's public ac-
cess channel C, covers a wide range of to-
pics and interviews with guests from the
Orient or American specialists.

\a
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ANNUAL
COMPETITION

1983 GAVEL AWARDS

Share with us what you have done to foster greater public understanding about the
law, the courts and the judicial system.
Deadline for the 26th Annual Gavel Awards program is February 1, 1983.
The competition is open to books, newspapers, newspaper magazine supplements,
magazines, wire services/news syndicates, radio television, films and theatre.
Materials published, broadcast, or produced during the period of January 1, 1982
through December 31, 1982 are eligible for consideration.
For complete information and official entry forms, please contact: Marcia L. Kladder,
Gavel Awards Competition, American Bar Association, 7th Floor, 33 West Monroe
Street, Chicago, lilinois 60603 (312/621-9200).
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People Express takes off
with help from radio

People Express, a new airline operating out of
New York (Newark. N.J., airport), is being
hailed as an outstanding marketing and adver-
tising success, and spot radio deserves much of
the credit. Much attention is being given these
days to declining audiences for network TVand
increasing audiences for cable TV, but little
attention is being given to the enormous im-
pact, flexibility and reach of spot radio.

About two years ago, Don Burr, Hap Pareti
and Gerry Gitner, all former executives of Tex-
as International, visited our agency and gave us
details of their plans for establishing a new
airline serving five markets: New York; Co-
lumbus, Chio; Buffalo, N.Y.; Norfolk, Va.,
and Jacksonville, Fla. Money was being
raised, plans were being finalized and they
wanted an advertising agency to be involved in
every facet of their business from the very be-
ginning. Don Burr said, “We have no intention
of having a large staff of advertising and mar-
keting people. As a matter of fact, in the first
year, we won't have an advertising director or
marketing director. You will work directly with
us.” We liked the aggressive entrepreneurial
spirit and committed our energies to making
People Express a success in the highly com-
petitive airline business.

The People Express concept was simply to
provide frequent transportation to selected
markets at the lowest possible fare. No free
food, no free baggage handling, no advance
ticketing. Make your reservation, get on the
plane and arrive at your destination without the
annoyance of bland foed, the frustration of lost
luggage and high fares. People Express would
fly from New York to Buffalo for $35 or New
York to Jacksonville for $69. This was about
50% of what other airlines were charging at the
time.

It would have been easy to build a campaign
by comparing prices with the competition, but
that would have created a no-win price war,
and People Express, being the new guy in
town, would surely have been the loser. A
strong creative position had to be established
focusing on value rather than price to encour-
age travelers to try People Express.

Most airlines direct their advertising to the
frequent traveler—the businessman. However,
$23 and $35 fares to places like Columbus and
Buffalo, offered new opportunities for market
expansion. This provided People Express with
the opportunity to attract people away from
cars and buses and on to airplanes. The first ad
broke on April 28, 198 | —two days before the
inaugural flight—and the message was simple:
“Introducing flying that costs less than driv-
ing.” That first newspaper ad had a response of
more than 11,000 phone calls, resulting in over
4,000 reservations.

Having made that initial impact, the problem

Harold Levine, chairman of Levine, Huntley,
Schmidt & Beaver Inc., New York, founded the
agency in 1972, together with the late Chet
Huntley. Earlier he had been president of Mer-
vin &Jesse Levine Inc. Prior to entering the
agency business, Levine served on both the
client side as advertising manager of Griffon
Cutlery and on the academic side as an in-
structor in advertising at Long Island Univer-
sity in New York.
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was how to maintain that momentum in each of
the markets on a limited ad budget. With a first-
year budget that could not exceed $2 million,
we turned to spot radio.

The creative task we set for ourselves in our
spot radio campaign was twofold. First, we
had to sell the concept of the airline and build
confidence through a strong sense of honesty
and integrity. Second, the commercial had to
work on filling seats on a daily and weekly
basis. We developed a 60-second spot with 50
seconds poking fun at the doubletalk of other
airlines and stating that People Express doesn’t
have to use fast talk and gimmicks, because
People Express offers low prices and the con-
venience of frequency. The last 10 seconds
were left flexible to be changed at any time to
adjust to specific needs, flight loads and the
opening of additional flights to new markets.

We recommended a media strategy that
would ensure high, effective frequency levels.
Stated simply, the strategy was to run at least
one spot every hour on the selected dayparts
over the course of only two or three days. The
rationale was that there is a consistency in the
way people listen to radio during the week, and
running spots in this manner leads the stener
to believe that the commercial runs more fre-
quently. The target market was identified as
males, 18-49, better educated and higher in-
come. The secondary targets included women
as well as college students. The schedule called
for 200 gross rating points a week which would
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generate a weekly reach of 70 with a 3.0 fre-
quency. As a result of this media strategy, the
frequency or noise level appeared to be highes
than most other airlines that were advertising a
the same time, and spending more money.

Result: People Express has expanded its
routes to 15 markets and is carrying over a 60%
passenger load. This is considered remarkable
for an airline which has been in business less
than two years. In February 1982, People Ex.
press carried a heavier passenger load out of
Newark, N.J., than all other competitive air-
lines. Their growth has been phenomenal. A
recent report documenting third-quarter 198(
passenger load versus third-quarter 1981
showed over a 250% increase. The New York
to Baltimore route went from 5,282 passengers
to 34,015 passengers. Spot radio has provided
the client with the opportunity to reach its tar-
get market with daily copy changes as neces-
sary.
In addition to the People Express campaign,
our agency has effectively used the creative
opportunities of radio for the introduction of
Kronenburg beer and its expansion from mar-
ket to market. Kronenburg, Europe’s largest
selling bottle of beer, decided in 1981 to dis-
tribute the beer in the U.S. with an introductory
ad campaign in the New York market. As a
result of the success of that introduction, Kron-
enbourg is presently distributed in over 20
states. This past summer, a special radio cam-
paign for Kronenburg targeted at college-age
youth, was responsible for the successful intro-
duction of the beer in Boston. Plans for 1983
call for the use of spot radio in at least a half a
dozen new markets across the country. Beer
distributors have reacted favorably to the use of
radio in their markets and many have offered to
participate in a newly established cooperative
advertising plan designed primarily for radio
advertising.

We oelieve that spot radio provides our cli-
ents with the opportunity to reach their target
markets and at the same time offers flexibility
of daily copy changes as necessary. The cre-
ative use of radio allows an advertiser to devel-
op a unique image and personality and, at the
same time, effectively sell its product. Too of-
ten it is felt that when one is building a person-
ality for an advertiser, one can not stimulate
sales. This is not true when it comes to radio
advertising. When you blend creative market
planning with creative communication for a
worthwhile product or service, you can achieve
the ultimate in sales success.

[, therefore, strongly urge advertisers to take
a good hard look at radio, particularly during
our present recessionary economy. With the
television viewer dividing his or her time be-
tween network programing, cable TV, video
games and computer printouts, we may be
ready to return to “the golden age of radio.”
Using it properly will help provide a competi-
tive edge and make your advertising dollars go
further. [
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OURR RATINGS
SOAR WITH COUNTRY 'S
BRIGHTEST STARS.

SIVEREAGLE CROSS COUNTRY CONCERTS.
Join over 400 country stations that are already on the road to greater ratings and profits with
the Silver Eagle Cross Country Music Show. Whether it's Alabama, The Country Music ASSOCia-
tion Entertainer of the Year, or Sylvia, the beautiful new chari-topper—the Silver Eagle is there.
Recorded live-in-concert around the counlry, Sitlver Eagle carries more award-winning coun-
iry stars to attract more country listeners. Silver Eagle, $0 minutes of country history wherever
it's hot and happening. Weekly on the ABC Entertainment Network. Soon to be broadcast by
sateliite. To join the Silver Eagle Cross Country Music Show, call Maria La Porta (212) 887-5341,

ADD OURR STARSTO YOUR STARS.

% ABC Entertainment Radio Network

Exclusive ragio broadcasters of the 1084 Summer Olymprics
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Golden Grain Inc. © Campaign for
Rice-a-Roni begins Jan. 31 in 42 spot
markets, supplementing ABC network.
Eleven-week flight will air in day, fringe,
news and access times. Target: women,
18-49. Agency: Vantage Advertising, San
Leandro, Calif.

Home Savings and Loan Association O
Campaign begins Dec. 27 in eight
California markets and three additional
markets for varying 9-to-11 week flights.
Spots will run in day, early fringe, fringe,
news and prime access times. Target:
total adults. Agency: Benton & Bowies,
Los Angeles.

Tastykake 0 Campaign for cakes and
pies begins in January in 10 markets.
Spots will run 8 to 13 weeks in all
dayparts. Target: women, 25-54.
Agency: Weightman Advertising,
Philadelphia.

Jim Dandy Co. 0 Campaign for pet food
products begins Dec. 27 in about 22
markets. Spots will run for about seven
weeks in day, fringe, prime access and
weekend times. Target: women, 25-49.
Agency: Liller Neal Inc., Atlanta

Allen Products 0 Campaign for Alpo
canned dog food begins Jan. 3 in eight
test markets and 15 to 16 spot markets.
Campaign will run for six weeks in day,
early fringe, late fringe and prime times.
Target: women, 25-54. Agency:
Weightman Advertising, Philadelphia.

Brook Foods O Varying flights are
scheduled for two Brook Food products.
Campaign for chili hot beans begins
this week for one week in three markets;
Dec. 13 for three weeks in one market,
and Dec. 27 for three weeks in one
market. Ketchup begins Dec. 13 in

Comeback on television. For first time in
seven years, Arpege by Lanvin perfume
has returned to television advertising.
Scannon Ltd., division of Mennen Co., is
investing almost $1 million for spot TV
campaign in selected markets, including
i New York, Philadelphia, Dallas, Miami
and Tampa, Fla. Main emphasis of
campaign will be between Dec. 6 and 19,
with additional exposure scheduled for
Mother’s Day and Valentine’'s Day SSC&B
New York created campaign to reach
users in 25- to 35-age group, rather than
previous 40 and older audience. It has
replaced original theme, “Promise her
anything, but give her Arpege,” with
"Arpege by Lanvin. The exquisite
promise” plus seconday theme, "Never
wear Arpege, unless you mean it.”

three markets for two weeks; Dec. 20 in
12 markets for two weeks, and Dec. 27
in five markets for two weeks. Both
products will air in day. fringe and
weekend times. Target for chili: women,
18-49; for ketchup: women, 25-54.
egency: Hutchins/Y&R, Rochester, New
ork.

Union Carbide 0 Campaign for Fun Time
sandwich bags begins in January in
about 100 markets. Spots will run for
short first quarter flight in early fringe
and weekend times. Target: total children.
Agency: Leo Burnett Co., Chicago.

[ THE BECK-ROSS COMMUNICATIONS STATIONS .

Dynamic...Vibrant...In Touch.

WBLI-FM
LONG ISLAND. N.Y

WKMF-AM
FLINT. MICHIGAN

WHCN-FM
HARTFORD. CT.

WGMZ-FM
FLINT. MICHIGAN

WKTZ-FM
JACKSONVILLE, FLA.

WKTZ-AM
JACKSONVILLE. FLA.
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Southeast Toyota 0 Campaign for
automobiles will begin last week in
December for one-week flight in about 36
markets. Spots will run in prime, prime
access, late fringe and weekend times.
Target: adults, 25-54. Agency: Steve
Walker & Associates, Fort Lauderdale
Fla.

Kraco Enterprises 0O Campaign for car
stereos is currently running in about 19
markets. Flight will air through Dec. 12 in
prime access, news and late fringe
times. Target: men, 18-49. Agency:
Helfgott, Towne and Silverstein, New
York.

Taco Beli 0 Campaign for Mexican-style
franchise restaurants begins in January
in San Francisco and Sacramento, Calif.
Spots will run in all dayparts. Target:
adults, 18-34. Agency: Dailey &
Associates, San Francisco.

California Citrus Mutual 0 Campaign
for fresh oranges begins in January in
about six test markets. Spots will run in
day, news, fringe, late fringe and prime
times. Target: women, 25-54. Agency:
Cunningham, Root & Craig Advertising,
Los Angeles.

Venture Stores O Campaign for Venture
(division of May department stores, St.
Louis) begins Dec. 13 in seven markets.
Spots will run in all dayparts. Target:
women, 18-34. Agency: Grey-North,
Chicago.

RepulReporte

Krsp-tv (formerly KOOL-TV) Phoenix: To
Harrington, Righter & Parsons from
Seltel.

a
WrsL-Tv Lansing, Mich.: To Adam Young
Inc. (no previaus rep).

(]

WcRJ-am-FM Jacksonville, Fla.: To Katz
Radio from Selcom.
O

Wk1z-am-FM Jacksonville, Fla. To Christal
Co. from Katz Radio.

(]

CJomiam) Vancouver, B.C.. CksB(am)
Ottawa; ckikrm Calgary, Alberta: (U.S.
rep) To Canadian Standard Broadcast
Sales (no previous rep).

a

XzoL(am) Ciudad Juarez/El Paso, Tex.: To
PW Radio from Jack Masla.




SHEW YOURSELF A FAV®

Take aim at children’s programming 17 ways
with the DFS Program Exchange.

The DFS Program Exchange lets you improve your children’s programming
ratings, at no extra cost, with this special package of hit shows. The
following top flight programs are offered on a 100% trade basis.

1. Bullwinkle 6. Dudley Do-Right  12. Roman Holidays To get higher children’s
2. Rocky & His 7. Young Samson 13. Devlin programming ratings, get
Friends 8. Space Kidettes  14. Jonny Quest our package of proven
3. Underdog 9. Korg 15. The Jetsons winners on your station.
4. Tennessee 10. Inch High, 16. Sport Billy For further information,
Tuxedo ~ Private Eye 17. King Leonardo please contact either Sue
5. Uncle Waldo 11. Wheelie & The Radden, Wally Chateauvert
Chopper Bunch or Tim Strosahl at DFS
Program Exchange, 405
Lexington Avenue, New
York, New York 10174, or
call (212) 661-0800.

The Jetsons Tennessee Tuxedo, Uncle waldo Sport Billy

© 1982 GENERAL MILLS. INC.
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Monticello Drug Co. O Campaign for
666 Cold Preparation (cold tablets)
begins Jan. 10 in about 30 markets.
Flight, which airs on black format stations
only, will run about 12 weeks in

morning, afternoon and evening drive
times. Target: adults, 35-plus. Agency:
Tucker Wayne and Co., Atlanta.

Oregon-Washington-California Pear
Bureau O Campaign for fresh winter
pears begins in early December in 55
markets. Flight will run through Dec. 21 in
all dayparts. Target: women, 18-plus.
Agency: David W. Evans Inc., Portland,
Ore.

Oshman’s Sporting Goods o Campaign
for various products will begin Dec. 9
and run through Dec. 17 in seven
Midwest markets and some California
markets, and in seven additional
California markets running Dec. 17-19.
Spots will air in all dayparts. Target: men,
25-54. Agency: The Bloom Companies,
Houston.

Bear Creek Corp. 0 Campaign for

High spending roll-out. Coca-Cola Co.,
Atlanta, which spent more than $1 million
to produce television commerical
Introducing its new Diet Coke, is adding
markets each month for its TV campaign
in expectation of achieving national
distribution and TV coverage by April or
May of 1983. Campaign kicked off in mid-
September in New York and Hartford,
Conn., and markets are being added to
conform to product distribution. TV
commercial, in 60- and 30-second
versions, was shot at Radio City Music
Hall during celebration for Coca-Cola
bottlers and their wives and showed
Rockettes in action. Portion showing nine
celebrities drinking Diet Coke was shot in
Hollywood and melded into spot. Among
performers appearing in commerical are
Bob Hope, Joe Namath, Carol Channing,
Telly Savalas,Ben Vereen, Glenn Ford,
Susan Anton, Sally Kellerman and Robert
Vaughn. SSC&B Inc., New York, is
agency for Diet Coke.

Medford, Ore.

Harry & David Inc.'s food and gift

products begins this week in about 14

markets. Flight will run for one week
during 6 a.m.-7 p.m. times. Target.

Stokely-Van Camp J Campaign for
specialty products begins Jan. 10 in nine
markets. Two-week flight wili air during 5
a.m.-3 p.m. times. Target: women, 25-49,
Agency: Handley & Miller Inc.,

adults, 35-plus. Agency: Semloh Inc.,

Indianapolis.

AdZVantage

Weather news. The Weather Channel reports advertiser list has grown to 19 national
advetisers in past six months. Most recent additions include: American Motors Corp.,
Prudential-Bache Securities (which sponseors channel’s agricultural commodity weather
report and daily analysis on commodity market conditions and prices) and United Airlines
(which will sponsqr city by city forecasts, Hawaiian briefings and vacation weather reports).
Other advertisers are: American Cyanamid, American Express, American Fur, American Gas
Association, Chevrolet, Eastman Kodak, Goodyear Tire, Heil/Whirlpool, Hyatt hotels, London
Fog, Pillsbury, Quaker Oats, RCA, Scott Paper, Stokely Van-Camp and Union Carbide.
Weather Channel's subscriber base is presently more than 6.5 million, according to John O.
Wynne, president, Landmark Broadcasting and Video Enterprises, division of Landmark
Communications {(Weather Channel parent) and base includes 625 affiliate cable systems.
Additionally, 17 of top 20 MSO's have affiliations with Weather Channel.

a

Crunch is on. Action for Children's Television (ACT) filed separate complaints with Federal
Communications Commission and Federal Trade Commission last Thursday (Dec. 2} against
Quaker Qats Co.'s commercial for Cap'n Crunch breakfast cereal. According to ACT,
nationally broadcast ad, which wili run through December, “fools children into believing they
can only win an Atari video game system from Cap’n Crunch by buying box of the cereal.”
ACT also said commercial commits itse!f by saying one of 75,000 Atari video systems can be
won if specially marked box of cereal containing wallet and Crunch money bills says "winner.”
According to Peggy Charren. ACT president, commercial does not clarify fact money bills
can also be obtained by writing to Quaker Oats and "if the message is so hidden that you
havent told your audience. it is a lottery.” (FCC regulations prohibit television stations from
broadcasting any lottery other than state Iotteries and FTC has said numerous times that
except for slate lotteries, lolteries are unfair and deceptive trade practices.) Advertising
agency for Quaker Qats is Adcom Inc., Chicago.

O

Radio’s targeted strength. McGavren Guild Radio has completed final two in series of six
studies which conclude that heavy radio listeners are more likely than heavy television
viewers and heavy newspaper readers to buy products in selected categories. Latest studies
cover books, and compact/console stereos and stereo record and tape playing equipment.
Others dealt with movie attendance, thealer and concert attendance. audio cassettes and
records. Copies of studies are available at $10 each from McGavren Guild at 154 East 46th
Streel. New York 10017.
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The Hottest Network In Rad

Albany, NY
Albuguerque, NM
Altoona, PA

Atlantic City, NJ
Baltimore, MD
Battle Creek, MI
Beaufort, NC
Cape Cod, MA
Chambersburg. PA
Charlotte, NC
Cincinnati, OH
Cleveland, OH
Columbia, SC
Dallas. TX
Davenport, 1A
Duluth, MN
Durham, NC
Eastland. TX

Eau Claire, WI

El Paso, TX
Eugene, OR
Fargo, ND

Forest City, NC
Fort Pierce. FL
Fresno, CA
Grand Junction, CO
Grand Rapids, Ml
Greenville, SC
Harrisburg, PA
Hartford, CT
Hazelton, PA
Hobbs, NM
Houston, TX
Hutchinson. KS
Indianapolis. IN
Jackson. MS
Jamestown, NY
Kansas City. MO
La Crosse, WI
Lansing. MI
Little Rock., AK
Louisville. KY
Miami. FL
Milwaukee, Wl
Minneapolis, MN
Mingt, ND
Missoula, MT
Mystic, CT
Nashville, TN
New Bedford. MA
New Orleans, LA
New York, NY
Norfolk, VA
North Platte. NE
Qkiahoma Gity, 0K
Omaha, NE
Orlando, FL
Owensbaoro, KY
Palm Springs, CA
Pittsburgh, PA
Porterville, CA
Portland, ME
Portland. OR
Preston. 1D
Princeton. NJ
Providence. Rl
Redding, CA
Roanoke. VA
Rochester. NY
Sacramento, CA
Sagmnaw, MI

Salt Lake City, UT
San Diego. CA
Santa Barbara, CA
Sauk Rapids, MN
Somerset. KY
Spokane, WA
Syracuse, NY
Tampa. FL

Terre Haute, IN
Thousand Oaks. CA
Toiedo. OH
Topeka. KS
Traverse Gity. MI
Tulsa. 0K
Vaidosta. GA
Venice. FL

Vero Beach. FL
Washington. DC
Wenalchee, WA
West Palm Beach. FL
Wichita. KS
Williamsport. PA
Wilmington. DE
Winston Salem, NC
Worcester, MA
York, PA
Youngstown, DH
Yuma, AZ
Zanesville. DH

WQOBK AR
KOB AM
WVAM AP
WPRR FN
WMID AN
WFBR AN
WBCK Al
WBMA Al
wOCB AM
WCBG AR
WSOC AN
WLW AM
WJW AM
WIS AM
WFAA AM
wOC AM
WEBC AN
WDNC AR
KVMX FM
WEAQ AN
KTSM AM
KPNW Al
WDAY AV
WAGY AV
WIRA AM
KMJ AM
KEXO AM
wO0D AN
WFBC AM
WKBO AN
WTIC AM
WAZL AM
KHOB AM
KPRC AM
KWBW AR
WIFE AM
WSLI AM
WJTN AM
KCMO AM
WCLX AM
WJIM AM
KARN AM
WAVG AM
WIOD AM
WTMJ AM
KSTP AM
KKOA AM
KGRZ AM
WFAN FM
WSIX AM
WBSM AN
WGS0 AN
WVNJ AM
WNIS AM
KODY AM
WKY AM
KFAB AM
WDBO AV
WOMi AM
KCHV AM
WTKN AM
KTIP AM
WGAN AV
KXL AM
KACH AM
WHWH Ah
WHJJ AM
KOMS AM
WFIR AM
WBBF AM
KFBK AM
WSGW AN
KALL AM
KSDO AM
KTMS AM
WHMH FM
WSFC AM
KHQ AM
WSYR AM
WFLA AM
WTHI AM
KGOE AM
WOHO AM
WREN AM
WTCM AM
KELI AM
WVLD AM
WAMR AM
WTTB AM
WRC AM
KTRW FM
WJIND AM
KWKN AM
WRAK AM
WDEL AM
WSJS AM
WTAG AM
WSBA AM
WFMJ AM
KBLU AM
WHIZ AM



HOWHOTISIT?

SO HOT IT HASN'T STOPPED RINGING.

In less than a year over 100 stations have hooked up with a pretty
hot number. Talknet. The unique call-in programming service
featuring Bruce Williams and Sally Jessy Raphael weeknights, and
Bernard Meltzer and Dr. Harvey Ruben weekends. So distinctive you
have to hear it to believe it.

We've talked up shares just about everywhere we’re heard. Big markets
(33 of the top 50!). Small markets. Plus markets in between. And better
numbers at night can lead to better numbers in the morning. All told,
you might just call us one of the biggest radio success stories around.
Just ask the folks to the left.

So if you're not yet on board, give Meddy Woodyard a collect call at
(212) 664-4745. And share the wealth.

TAIVAAST
Talknel

FROM NBC RADIO
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This week

Dec. 5-10—Sixth videodisk design/production wark-
shop sponsored by University of Nebraska-Lincoln's
xvox-Tv. Nebraska Educational Telecommunications
Center, Lincoln.

Dec. 6-9—A rbitron Radio Advisory Council meeling.
Sheraton Plaza, Paim Springs, Calif.

Dec. 7—"Issues in International Information” seminar
on impact of “New World Information Order,” spon-
sored by International Communications Commiltee
of American Bar Association Section of International
Lawand Practice. in cooperation with Media [nstitute.
House of the Association of the Bar of the City of New
York, New York.

Dec. 7—Southern Califoriia chapter of Women in Ca-
ble meeting. Marina Marriolt hotel. Marina del Rey. Ca-
lit.

Dec. B—American Advertising Federation’s sixth an-
nual "Advertising Law Conference.” Panglisls include
Richard Wiley, Kirkland & Ellis, Washington; Erwin Kras-
now. National Association of Broadcasters; Brenda
Fox. National Cable Television Association, and Ken
Cox, Nationa! Advertising Review Board. Loew's LEn-
fant Plaza hotel, Washington

Dec. 8—National Aeademy of Television Arts and
Sciences. New York chapter. drop-in luncheon. Speak-
er: Paul Klein, president, Playboy Cable Network. Co-
pacabana, New York.

Dec. 9-10—Federal Communications Bar Associ-

® |ndicates new or revised hsting

ation/Practicing Law Institute conference. “The New
Telecommunications Era After the AT&T Settlement.
Shoreham hotel, Washington.

Dec. 10—Broadcast P'ioneers Washington area chap-
ter third annual awards banquet, Kenwood Country
Club, Bethesda, Md. Information: {(202) 737-6363.

Dec. 10—International Radio and Television Society
Christmas benefit. Entertainment: Rich Little, impres-
sionist. Waldorf-Astoria, New York.

L p—
Also in December

Dec. 12-14—Institute for Graphic Comnuunication
conference. “Videotext and Teletext.” Andover inn, An-
dover, Mass

Dec. 14—Southern California Cabdle Club luncheon
meeting. Speaker: Greg Liptak. Times Mirror Cable. on
“Cooperation in the Cable Industry. " Century Plaza, Los
Angeles.

Dec. 14-16—Washington Journalism Center's Confer-
ence for Journalists. "Economic Outlook for 1983." Wa-
tergate hotel, Washington.

Dec. 15—Advertising Research Foundation confer-
ence. "Researching the New Electronic Media.” New
York Hilton, New York.

Dec. 16—Advertising Research Foundation confer-
ence, “The New Advertising Research Technologies.”
New York Hilton, New York,

Dec. 16-19—Audio [ndependents conference. “Dia-
logue '82: Radio . The Sound of Creativi " Asilomar

Conference Center, Pacific Grove, Calif

———
January 1983

Jan. 6-8—_Arbitron Television Advisory Council meet-
ing. Doral, Miami Beach. Fla.

Jan. 7—Deadline for entries in George Polk Awards for
discernment of news story, coverage and resourceful-
ness in gathering information and skill in relating story.
Sponsored by Long {sland University, Brookiyn,
NY.

Jan. 7—Deadline for entries In Alpha Epsilon Rho's
national student production awards competition. Infor-
mation: David Guerra, department of radic, TV film,
University of Arkansas, Little Rock, 72204, (501) 569-
3376.

Jan. 7-11—Airlie IV conference, sponsored by The Ra-
dio Foundation. Barbizon Plaza hotel, New York.

Jan. 9-11—California Broadcasters Association mid-
winter meeting. Palm Springs Spa hotel, Palm Springs,
Calif

Jan. 11—Deadline for entries in George Foster Pea-
body Awards for public service in radic and TV spon-
sored by Henry W. Grady School of Jowrnalism and
Mass Communications, University of Georgia. Ath-
ens

Jan. 11-12—Edison Electric Institute, association of
investor-owned electric utilities, seminar on potential
for electric utllity diversification into cable television.
New Orleans. Information: Dorothy Hovey, (202) 828-
7460.

AMERICA’S

NEW RESEARCH

LEADER

SURREY COMMUNICATIONS RESEARCH

The LEADER in Quality and Performance
The LEADER in Custom Research Projects

The LEADER in Solutions
The LEADER in Results

Call Surrey Communications Research for custom telephone studies
...focus groups...music testing...market audits...station analysis
...full service consulting...303-989-9980.

SURREY COMMUNICATIONS RESEARCH, INC.

Union Commons Building. Suite 270. 66 South Van Gordon

Oenver, Colorado 80228/ Telephone: (303) 989-9980
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* GLENN MILLER -
- THE MILLS BROTHERS

BING CROSBY -
- PEGGY LEE -
* NAT KING COLE

N
- DORIS DAY -

« TOMMY DORSEY -
- THE FOUR ACES
- ELLA FITZGERALD -
TONY BENNETT -

AND ALL THE GREATS

The w Stations
AMERICA'S TARGET RADIO NETWORKS (@

weekly four hour radio program from

The United Stations. Featuring the
hits of the 30’s and 40’s and the non-
rock hits of the 50's and 60's.

The Great Sounds is designed to develop
a loyal audience, and keep it, because it
will encourage long listening spans and
lessen dial punching. This will not only
benefit the radio station, but also the
advertiser by encouraging your audience

—‘i-he Great Sounds. An exciting new

t0 tune in on a specific day at a specific ‘:

time.

Each week The Great Sounds will
spotlight a “Special Feature Artist”
throughout the entire four hour program.
Benny Goodman, Teresa Brewer, Mel
Torme, and Johnny Mathis are just a few
of the great stars we'll be featuring as
in-person guesls in addition, several

9

ther stars will appear on the show, all
talking about their music and the fasci-

1 nating stories behind the songs. Each

show will also highlight a special year
with a review of the events and the un-
forgettably great sounds of that year.

The Great Sounds wouldn't be complete
without Frank Sinatra. Each week a
“Spotlight on Sinatra” will pay tribute to
perhaps the greatest sound of all.

The Great Sounds is hosted by Dick
Shepard who anchored WNEW's legendary
“Milkman's Matinee” in the mid 50's,

as well as the NBC Radio Network
program, “"Monitor”.

For more information and a demonstra-
tion cassette of The Great Sounds call
The United Stations in New York at
(212) 869-7444.

Sy




Jan. 15-19, 1983—Association of Independent
Television Stations 10th annual convention. Cen-
lury-Plaza hotel, Los Angeles

Jan. 17-22-—National Association of Broadeasters
joint board meeling. Posada Vallarta hotel. Puerto
Vallarta, Mexico.

Jan. 29-Feb.1, 1983—Fadio Adveriising Bureawu’s
managing sales conference. Amiac hotel, Dallas-
Fort Worth Airport

Jan. 30-Feb.2, 1983 NVational Religiois Broad-
casters 40th annual convention. Sheralon Washing-
ton. Washinglon.

Feb. 17-19—14th annual Country Radio Seminar
sponsored by Organization of Country Radio
Broadcasters. Opryland hotel. Nashville. Informa-
tion: (615) 327-4488.

March 17-22, 1983—NATPE International 20th
annual conference. Las Megas Hilton. Future con-
ferences: Feb. 12-16, 1984, San Francisco Hilton
and Moscone Center, San Francisco.

April 1013,
Broadcusters 61st annual convention. Convention
Center, Las Vegas. Future conventions: Las Vegas,
April 29-May 2, 1984: Las Vegas, April 14-17, 1985;
Dallas. April 13-16, 1986. and Dailas, April 12-15,
1987.

April 22-28, 1983—1//P-TV International TV pro-
gram market. Palais des Festivals. Cannes, France.

May 3-7, 1983—American Women in Radio and
Television 320 annual convention, Royal York, To-
ronto. Future conventions: 1984 convention. to be

1983--National Association of

— 1

Viefor mMecines

announced; May 7-11, 1985, New York Hilton, New
York, and May 27-31, 1986, Loew's Analole, Dallas.

May 9-11, 1983 —ABC-TV affiliales annual meet-
ing. Century Plaza hotel, Los Angeles.

May 15-18, 1983 —NBC-TV affiliates annual meet-
Ing. Century Plaza hotel, Los Angeles.

May 18-21, 1983—A merican Association of Ad-
vertising Agencies annual meeling. Greenbrier,
White Sulphur Springs, W. Va. Future meetings:
March 11-14, 1984, Canyon, Paim Springs, Calif.,
and May 15-18, 1985, Greenbrier, White Sulphur
Springs, W Va.

May 22-25, 1983—CBS-TV affiliates annual meet-
ing. Century Plaza hotel. Los Angeles.

May 28-June 2, 1983 13th Montreux Internation-
al Television Symposium and Technical Exhibition.
Montreux, Switzerland.

June 12-15, 1983 National Cable Television As-
soctation annual convention. Astro Hall. Houston.
Future conventions: May 20-23, 1984, San Francis-
co, March 31-Aprit 3, 1985, New Orleans; March
16-19, 1986, Dallas, and May 15-18,1988, Las Ve-
gas.

June 13-July 15—Regional Administrative Radio
Conference for planning of broadcasting-sateliite
service in Region 2. sponsored by International
Telecommunication Union. Geneva.

June 23-27, 1983-—Broadcasters Promotion Asso-
ciation/Broadcast Designers’ Association annual
seminar. Fairmont hotel, New Orleans. Future semi-
nars: June 10-15, Caesars Palace. Las Vegas.: June

5-9, 1985, Hyatt Regency, Chicago, and June 10-
15, 1986, Loew’s Anatole, Daltas

Aug. 28-31, 1983—National Association of Broad-
casters’ Radio Programing Conference. Westin St.
Francis, San Francisco.

Sept. 8-10, 1983—Southern Cable Television As-
sociation Eastern show Georgia World Congress
Center. Atlanta. Future shows: Sept. 6-8, 1984 and
Aug. 25-27, 1985, both Georgia World Congress
Cenler.

Sept. 22-24—Radio-Television News Direclors
Association international conference. Caesars Pal-
ace, Las \egas. Future conference: Dec. 3-5.
1984, San Antonio, Tex.

Sept. 25-28—Broadcast Financial Management
Association 23rd annual conference. Hyatt, Orlan-
do. Fla. Fulure meetings: May 20-23, 1984, New
York; May 12-15, 1985, Chicago; May 18-21, 1986,
Los Angeles.

Oct. 2-5, 1983—National Radio Broadcasters As-
sociation annual convention. Hilton hotel, New Or-
leans.

Oct. 2-5 1983-—Association of National Adver-
tisers annual meeting. Homestead, Hot Springs,
Va. Future meeting: Nov. 11-14, 1984, Camelback
Inn, Scottsdale, Ariz.

Oct. 29-Nov. 3—Society of Motion Picture and
Television Engineers 125th technical conference
and equipment exhibit. Los Angetes Convention
Center.

Nov. 14-16—Television Bureaw of Advertising
29th annual meeting. Riviera hotel, Las Vegas.

FEASIBILITY
STUDIES

o

[

=

When you're |

radio and other

considering an in-

vestment like the

start-up of a new

new technologies
can rely on our
expertise to solve

broadcast station, their investment
cable system or ] and planning
satellite-distributed puzzles.

service, you need — - = So if you're in need
the best information you of a specialist to identify

can get.

At Frazier, Gross & Kadlec, we've
spent more than 35 years helping
radio, television and cable system
investors determine the costs of new
builds and project revenues, expenses
and profits. Now potential investors
in STV, satellite networking, cellular

capital requirements, start-up costs,
debt amortization and return on
investment, call or write:

Susan D. Harrison, Vice President
Frazier, Gross & Kadlec, Inc.

4801 Massachusetts Avenue, N.W.
Washington, D.C. 20016

(202) 966-2280.

ERAZIER,

GROSS (8 KADLEC
Broadcast and Cable Management Consultants

) 1982, Frazier, Gross & Kadlec, Inc.
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Jan. 12—/nternational Radio and Television Society
newsmaker |luncheon, "Radic Networking in the
1980 " Waldorf-Astoria, New York.

Jan. 12—New York Women in Conununications lun-
cheon with Diane Sawyer. co-anchor, CBS Morning
News. Essex House. New York.

Jan. 13- National Academy of Television Arts and
Sciences, New York chapter, drop-In luncheon. Speak-
er: Bill Scott, president and chief operating officer. Sat-
ellite News Channels. Copacabana, New York.

Jan. 15—Deadline for entries in Texas Medical Associ-
ation’s annual Anson Jones Award compelition honor-
ing outstanding coverage of healih topics by Texas
news media. Information: Jon Hornaday or Mark Mey-
er, (512)'477-6704

Jan. 15—Deadline for entries in American Women in
Radio and Television's Commendation Awards for pro-
grams that portray women in posltive light. enhance
theirimage and professionalism and contribute to soci-
ety’s image of women by presenling them in realistic
situations. Information: Joan Berlin, AWRT. 1321 Con-
necticut Avenue, N.W,, Washington. D.C., 20036.

Jan. 15-19—_Association af [ndependent Television
Stations 10th annual convention. Century-Plaza hotel,
Los Angeles.

Jan. 16-19—Pacific Telecomnuonications Couneil’s
fiith annual conference. Sheraton-Waikiki hotel, Hono-
lulu.

Jan. 17-22—National Association of Broadcasters
jcint board meeting. Posada Vallarta hotel, Puerto Val-
larta. Mexico.

Jan. 19—New England Cable Television Association
winter conference. Sheraton-Tara hotel, Nashua, N.H

Jan. 20— Academy of Television Arts and Science “fo-
rum series” luncheon. Speaker: Peter Ueberroth, presi-
dent, Los Angeles QOlympic Orgarlzing Committee.
Century Plaza hotel, Los Angeles.

Jan. 21—Broadcasters I'romotion Association board
of directors meeting. MGM Grand, Reno.

Jan. 21-23—Colorado Broadcasters Association 34th
annual winter conference. Four Seasons, Colorado
Springs.

Jan. 24-26—LPTV West, conference and exhibition on



omputerized news

.

How news direc-
tors nationwide
use the NVEXIS«
computer-assisted
news retrieval service to get elu-
sive but vital facts competing sta-
tions may not have. And how
NEXIS gives their news depart-
ments a distinctive character

some say boosts ratings
measurably.

sImple

ters, as well as all the world’s major
wire services, including the UPI
States Wires. NEX/S includes
sources such as The Washington
Post, Business Week, Latin America
weekly Report, Congressional
Quarterly Weekly Report, The Econ-

A new era of instantaneous re-
search was ushered in when the
first NEXISterminal was installed in
April 1980. Since then news depart-
ments of [eading networks have
relied on NEXIS as the research tool
they turn to most often

But just what is a computer-
assisted news retrieval service?
How does it work? And how can
you decide whether it will be valu-
able in your newsroom?

An electronic library

A computer-assisted news re-
trieval service is essentially an
electronic library. full of vast
amounts of ready-to-use informa-
tion from many sources, such as
newspapers. magazines, and wire
services. Each source is called a
database. But instead of flipping
through pages of facts in a research
room, you simply touch a button
on a keyboard—-and the specific
facts you want are delivered to a
video screen at your desk. or any-
where in your newsroom.

It's as simple as that. But all
news retrieval services are not cre-
ated equal. Seme offer you a lim-
ited number of databases. Some
don't even give you the complete
stories you may request—giving you
instead short abstracts. Still others
use computer mumbo-jumbo and
require extensive training before
you can use them.

The NEXIS Advantage

The NEXIS computer-assisted
news retrieval service, provided by
Mead Data Central, is different.
First and most important, it gives
you instant access to the current
and back files of leading news-
papers, magazines, and newslet-

omist, Japan Economic Journal. the
BBC Summary of World Broadcasts.
All the information of a full library
of more than 50 current and histor-
ical information sources is at your
fingertips.

Second. NEX/S gives you the op-
tion of obtaining the full text of its
stories. You get every line of every
story in NEXiS—-so you decide what
information is most meaningful to
the stories that come out of your
newsroom.

And NEXIS is so simple you'll be
able to use it minutes after sitting
at the terminal for the first time. No
computer jargon, just plain English
Ask NEXIS what you want to know,
and you get it—in seconds—on your
video screen or as hard copy.

Cuts research time from hours
or days to minutes

NEXIS is the quickest way to get
vital background material to give
your newscasts a distinctive char-
acter that will make your listeners
sit up and take notice.

Case in point: When John Paul Il
was shot, the name of his would-be
assassin at first meant nothing.
Until one news director searched
for it in NEXIS. His search revealed
that the assailant was not only
an escaped murderer but had
also penned a death threat to
the Pope.

Did your first report of this
incident contain that extraordinary
fact? Was your coverage as thor-
ough and interesting as it might
have been? With NEXIS, overlooked
but essential facts like these are
available at a touch. You can ac-
complish in minutes what normally
would take you or a researcher
hours or even days to find. And

rieval explained in plain,
anguage: -~

Of course, NEXIS
can't write your stories for you. but
it can do the following—

I. Cut your research time for all
your newscasts dramatically.

2 Help you meet tight deadlines by
delivering background information
instantly—right to your desk.

3 Give all your newscasts a well-
rounded quality that makes them
stand out-something your lis-
teners will respond to by tuning in
again and again

What NEXIS can do
for your newscasts

These are only the highlights of
what NEXIS can do for you For
more specific information about
how NEXIScan help give your
newscasts a distinctive character.
and measurably improve your
ratings. take a moment to fill in and
mail the coupon
below. Do it
now. All we
need is your
name and ad-
dress, and we'll
send you the
complete story.

Mail to: CHAES
| NEXIS, A Service of Mead Data Central |

P.O. Box 1830, Dayton, OH 45401
Please send me a Free fact kit giving
detailed information abouf the NEXIS

computer-assisted news retrieval
service.

Name.

company/Station

Address

Phone( }

NEXIS.

A Service of Mead Data Central
When you need to know..NOW

Offices in New York. Chicago,
Los Angeles. Washington. Houston _]

|
|
|
I
I
City ____ State__Zip______ l
|
|
|
|
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TECHNOLOGY
THAT WAS AHEAD
OF ITSTIME

IS NOW

RIGHT FOR ITS TIME

Introducing The Dual Beam
TVRO Modification

Engincers have long known that a single parabolic dish with two
feedhorns can receive signals simultaneously from adjacent

satellites. Ten years ago, Hughes Aircraft Company built such an
antenna. And as the years went by, the Hughes engineers continued
to test and experiment with what came to be called “the dual beam
feed modification”

But the modification never received much attention because it had
only been used for occasional special projects.

But now there is an opportunity for widespread application.

The FCC assigned the two major cable birds, Galaxy I and Satcom III-R,
adjacent slots at 135° and 131°W longitude.

In 1983, there will be 48 channels of quality cable programming available
on these two satellites. To receive this programming, cable operators can
invest in a second TVRO antenna. Or they can choose an equally effective
but far less costly modification of their existing antenna.

Dual Beam Antenna— Satcom HI-R
How It Works. Satcom IH-R 13t
13t°

, Galaxy
’ 135¢

Single Beam Dual Beam

The boresight of the dish is pointed between two adjacent satellites, and two
feeds are placed off the focus so that signals from the two satellites are received
simultaneously. The result is two beams independent of one another, so that signals
even on the same frequency and polarization gave an adequate amount of isolation.

Since Galaxy I and Satcom III-R are only 4° apart, there will be an imperceptible
decrease in the signal to noise ratio on the order of 0.5 db. Such differences are so
small they are difficult to measure, and virtually impossible to see in a TV picture.
The modification ¢an be used to receive signals from satellites less than 5° apart.

BENEFITS

The dual beam feed modification is important to the cable industry and to each
system operator for several reasons:

* There is no perceptible difference in performance
between a modified dish and two separate dishes.

* The modificarion costs a fraction of the total expense of
installing an additional dish.

* No new real estate is required for an additional dish.

* Cable operators will be able to provide expanded tiers of
service with more diversified programming.

* Galaxy I and Satcom III-R are the only satellites
totally dedicated to cable and feature the strongest
programmers in the cable industry.

* Even small operators with 12 channel systems will be
able to use this low cost medification to maximize profits.



THE LINEUP

Galaxy | is rotally dedicated to cable program
distribution. 19 of the 24 transponders on the “Cable
Shopping Center” satellite have been sold. The
remaining transponders will be sold to cable
programmers to provide the most attractive mix of
quality cable programming possible. The satellite will
be launched in June of 1983.

Satcom ITI-R (131° W)

Galaxy I (135° W)

Time Inc. Time Inc.

Group W Broadcasting Warner Aniex
Company Times Mirror Satellite

Times Mirror Satellite Programming
Progranuning Viacon: International

Viacom International
Tirner Broadcasting System
SIN Television Network
C-SPAN

Turner Broadeasting System
Souihern Satellite Systems
PTL

ESPN

Chuistian Broadeasting
Network

USA Network

United Video

Comsmunity Service Netwwork

Reuters

Landmark Comnmmications

Modern Satellite Network

C-SPAN

TECHNICAL FEATURES

Using the new dual beam feed system, an existing parabolic antenna
can receive signals from two adjacent satellites which are less than 5°
apart in the geostationary orbital arc. Existing mounts and main
reflectors can be used as is. All that is required is a modification or
replacement of the feed. Reflectors fron: 4.5 to 7.0 meters in diameter
with focal length to diameter ratio (f/d) from 0.3 to 0.5 can be
accommodated.

Once modified, the antenna will perform as follows:
Frequency: The dual beam feed will receive signals from 3.7 to 4,2 GHz.

Beam: The modified antenna may receive two conical beams each with
horizontal and vertical polarization.

Efficiency: The loss of gain due to production of two beams is on

the order of 0.5 db. from the nominal gan of the reflector. with a single
beam, assuming that the nominal efficiency of the antenna with a single
beam is 65%.

Isolation: Thc isolation between beams will be at least 20 db., in the same
pelarization.

Mechanical: The feed includes support elements (struts, brackets, etc.) which
will maintain structural integrity.

Pointing Adjustments: Adjustment between 3.0° and 5.5%is provided to
account for variable geodetic conditions and for satellite spacing of less than 5°.

For additional technical specifications and test data, contact these leading manufacturers:

M/A-COMVIDEQ MICRODYNE CORPORATION SCIENTIFIC ATLANTA

SATELLITE, INC. Earl Currier Pat Miller
Duke Brown Sales Maaager Markcting Mavager

National Sales Manager 491 Oak Road PQO. Box 105027
32 3rd Ave. Ocala, Florida 32672 Atlanca, Georgia 30348
Burlington, Massachusetts 01803 (904) 687-4033 (404) 925-5000

(617) 272-3100

For additional information conraer:
Cindi S. Whalen, HUGHES COMMUNICATIONS
PO. Box 92424, Los Angeles, California 90009 (213) 615-1000

L
HUGHES COMMUNICATIONS

10/82 Tt g

[
MUGHES AIRCRAFT COMPAN

-
]
1
1

Hughes Communications, Inc., a wholly owned subsidiary
of Hughes Aircraft Company, P.O. Box 92424,



7" PRODUCTIVITY
—\_ COUNTDOWN

19

DAYS TO LAUNCH

I

Broadcasting Industry Council to [mprove American Productivity

The news this week. Allbritton Cormnmunica-
tions, Washington, and Landmark Communica-
tions, Norfolk, Va., became the 18th and the
19th major broadcast organizations to make
pledges of $10,000 to help defray costs of the
five-year campaign of the Broadcasting Indus-
try Council to Improve American Productivity.
The on-air phase of drive gets under way
Christras Day and initially will provide orienta-
lion on the decline In American productivity
that is hobbling recovery of the nation's econo-
my (BroapcasTing, Oct. 25 et seq.)

Altbritton's chairman, Joe L. Allbritton, ex-
pressed his endorsement of the industry etfort,
saying: "The improvement of productivity n
America is one of the great challenges now
and in the future. And broadcasting, as the
powerful societal medium that it has become,
is an entirely logical participant in that effort
over the next few years”

Don LeBrecht, BICIAP executive director,
also reported that, as of last Thursday (Dec. 2),
promises to participate in the airing of the

BICIAP

2560720755 200 an
N —

council's commercials has been received by
more than 2,000 broadcasters.

One of the more notable was from Mutual
Broadcasting System, which said it would use
network time to air radio spots, produced by
Trout & Ries, New York, for BICIAR

In a ceremony at the network’s Arlington, va.,
headquarters, a check symbolizing the $500.-
000 value of the air-time donation, was pre-
sented by Martin Rubenstein, MBS president
and chief executive officer.

"The BICIAP is making an important step

L i

1 ; -
Mutual’'s Rubenstein (L.}, BICIAP's LeBrecht

toward educating the public about the serious-
ness of our current economic problem,
Rubenstein noted. "We at Mutual believe thal
the media have an obligation to our nation. As
such, we are anxious lo use our greatest
resort—our network air time—to mobilize our
fellow citizens in service to an important
cause. We encourage our peers and our col-
leagues to join us in the long-term effort to
build a foundation of public support for pro-
grams that will re-establish America's econom-
ic strength and pre-eminence in the world."

low-power television sponsored by National Institute
for Low-Power Television. Disneyland hotel, Anaheim,
Calif. Information: (203) 852-0500.

Jan. 25—Deadline for entries in Sigma Delta Chi Dis-
tinguished Service Awards for outstanding achieve-
ments in journalism. Information: Sigma Delta Chi, 840
North Lake Shore Drive, Suite 801W, Chicago. Iil.,
60611

Jan, 25-27—Washingion Journalism Center's confer-
ence for journalists, "Can the Crime Wave Be
Stopped?” Watergate hotel, Washington.

Jan, 26—Deadline for entries in 15th annual Robert F,
Kennedy Journalism Awards for outstanding coverage
of problems of disadvantaged. sdponsored by Robert
F. Kennedy Journalism Awards Commilttee.

Jan. 29-Feb.1—Radio Advertising Buregu's manag-
ing sales conference. Amfac hotel, Dallas-Fort Worth
Airport.

Jan. 30-Feb, 2—National Religious Broadcasters
40th annual convention. Sheraton Washington, Wash-
ington.

Jan. 31—Deadline for 1982 Religious Public Rela-
tions Council Wilbur Awards presented to radio and TV
stations for excelience in presenting religious values.
Forms available from Martin Neeb, Bex 71, Tacoma,
Wash., 98447,

C—————— =]
February 1983

®  Feb, 1—Broadcest Pioneers annual Mike Awards
dinner. Hotel Pierre, New York.

Feb. 1—Deadline for entries in Action for Children's
Television awards for TV and radio public service an-
nouncements encouraging gocd health habits for chil-
dren and adolescents. Information: Judith Rubenstein,

ACT, 46 Austin Street, Newtonville, Mass., 02160. (617)
527-7870.

Feb. 1—Deadline for entries in 26th annual Gavel
Awards sponscred by American Bar Association. In-
formation: ABA Standing Committee on Gavel Awards,
33 West Monroe Street, seventh floor, Chicago, Il
60603, (312) 621-9200.

Feb, 2-4—Texas Cable TV Associations’s annual
trade show and convention. San Antonio Convention
Center, San Antonio, Tex.

Feb. 2-6—International Radio and Television Society
faculty/industry seminar. Harrison Conference Center,
Glen Cove, N.Y.

Feb. 2-7—International Radio and Television Society
'‘College Conference.’ Harrison Conference Center,
Gleri Cove. N.Y.

Feb. 4-5—Society of Motion Picture and Television
Engineers 17th annual television conterence. St. Fran-
cis hotel, San Francisco.

#  Feb. 5~Deadline for entries in Mark of Excellence
contest sponsored by Society of Professional Journal.
ists, Sigma Delta Chi, recognizing student reporters,
editors, broadcasters, cartoonists and photographers.
Information: 840 North Lake Shore Drive, Suite B01W,
Chicago, lli., 60611.

Feb. 6-8—Louisiana Association of Broadeasters con-
vention. Lake Charles Hilton, Lake Charles, La.

B Feb. 8-9— Arizona Cable Television Association’s
annual meeting. Phoenix Hilton hotel, Phoenix.

Feb. 10—International Radio and Television Sociely
newsmaker luncheon. Speakers: Anthony Thomopou-
10s. ABC: B. Donald Grant, CBS. and Brandon Tartikoff,
NBC. Waldori-Astoria, New York.

Feb, 15—Association of National Adverlisers televi-
sion workshop. Speaker: Andy Rooney, CBS News's 60
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Minutes. Plaza hotel, New York.

Feb. 15-17—Western Educational Society for Tele-
communications annual conference. Civic Auditorium,
San Francisco. Presentation of '‘Best of WEST Awards’
at Golden Gateway Holiday Inn, San Francisco.

Feb. 16—Association of National Advertisers media
workshop. Plaza hotel, Washington. Speaker: Tom Bro-
kaw, NBC News.

Feb. 17—Fourteenth annual Abe Lincoln Awards pre-
sentation, sponsored by Southern Baptist Radio and
Television Commission, Fort Worth.

Feb. 17-19—14th annual Country Radio Seminar, spon-
sored by Organization of Country Radio Broadcast-
ers. Information:(615) 327-4488. Opryland hotel, Nash-
ville.

Feb. 17-20—Howard University's School of Commu-
nications 12th annual communications conference.
Theme: "Communications and Culture: Shaping the
World." Howard University campus, Washington. Infor-
mation: (202) 636-7491.

Feb. 20—Deadline for entries in International Read-
ing Association’s annual Broadcast Media Awards for
outstanding TV and radio programing related to read-
ing, literacy or promction of lifetime reading habits.
Information: IRA, 800 Barksdale Road, Neward, Del.,
19711, (302) 731-1600.

Feb. 22-24—Washington Journalism Centers confer-
ence for journalists. Topic: *The Sports Business.” Wa-
tergate hotel, Washington.

Feb, 28—Deadline for entries in Morgan O'Leary Award
for Excellence in Political Reporting given by Universi-
ty of Michigan department of communication. Informa-
tion: U.M., department of communication, 2020 Frieze
Building, Ann Arbor, Mich., 48109.

Feb. 28-March 18—First session of World Administra-
tive Radio Conference for Mobile Services, sponsored
by International Telecommunication Union. Geneva



New Series “’E’’ transmitters from Harris.. ..

Improved efficiency,
superior performance over any
previous UHF-TV transmitters!

The “‘E” is for efficiency in the new
Harris Series “E’* UHF-TV transmit-
ter line...efficiency that can save
you thousands of dollars annually
in power costs (typically $10,000
per year for a 55 kW transmitter).

These features are standard in
each of the new “E" models:

The new VIDEQ* SAW filter eliminates
conventional receiver equalizers, and
offers the best performance in the industry
with absolutely no costly and time-

Variable visual coupler for
higher klystron efficiency.

““H" type 5-cavity high efficiency
klystrons.

Mod Anode Pulser to reduce
input power requirements.

100% waveguide diplexer to
minimize high power RF losses.

consuming periodic realignment.

A new and unique Quadrature Corrector
compensates for several types of klystron
non-linearities to supply the quality of
transmitter performance required by mod-
ern receivers and subscription television

decoders.

L HARRIS

\

= o

Save with Series “’E"’...today’s best value
in UHF-TV transmitters. Available in 30
kW, 55 kW, 110 kW and 220 kW models.

Contact Harris Corporation, P.O. Box 4290,
Quincy, lllinois 62305-4290. 217/222-8200.

*Visual IF Delay Equalized Output




From the best-selling novel...
to the network trrumph...
to your rating success

SIXHOURS OF GLAMOUR, WEALTH AND PO\
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Stay @ TURed

A professional’s guide to the intermedia week (Dec. 6-12)

Network television O NBC: Cirristmas in Rockefeller Center-The 50th Anniversary,
Monday, 7:30-8 p.m.; To Bigotry, No Sanction, Sunday, 10-10:30 a.m.; ABC: Good Morn-
ing America: CBS; Rosie: The Rosemary Clooney Story, Tuesday, 9-11 p.m.; Cry for the
Strangers, Saturday, 9-11 p.m.; PBS: Membership week {check local times on all listings):
The Great Performances 10th Anniversary Celebration, Monday; Snow Queen: An Ice
Ballet, Tuesday; Gold From the Deep, Texr Beneke and his orchestra, both Wednesday;
The Rise and Fall of the Third Reich, Thursday; Mary Pickford Special, Friday; The
Nutcracker, Saturday, 7:30 p.m.

Radio O ABC FM: Video Games—The Good, the Bad and the Rip-off (five-part report),
Monday-Friday, 7:38 a.m., 10:38 a.m., 5:38 p.m., 10:38 p.m.; NBC Source: Kenny Log-
gins Live from University of Texas, Sunday, 10 p.m., Stray Cats concert, Sunday, {check
local listings).

Cable O WTBS: Solar Challenger (solar powered airplane), Tuesday, 9:05-10:05 p.m.;
Jacques Cousteau’s St. Lawrence Stairway to the Sea*, Tuesday and Wednesday, 8:05-
9:05 p.m. (both nights); Ray Charles at Constitution Hall, Wednesday, 9:05-10:05 p.m;
The World’s Most Important People: The Nobel Prizes, Friday, 8:05-10:05 p.m.; Home
Theater Network: Oliver!, Tues, 7-8:45 p.m.; Summer Solstice, Wednesday, 7-8 p.m.;
The Manhattan Transfer Live in concert, Saturday, 10-11 p.m.; Cinemax: A Clockwork
Orange, Saturday, 10 p.m.-12:30 am.; HBO: Henry Fonda: The Man and his Movies,
Tuesday, 7:30-8:30 p.m.; Yesteryear...1927, Wednesday, 7:30-8:30 p.m.; National Geo-
graphic: Windraiders of the Sahara, Thursday, 5-6 p.m.; On Golden Pond*, Sunday, 8-

10 p.m.; The Entertainment Channel: Yes, Minister*, (comedy series), Friday, 8:30-9 p.m_;

The Woman in White*, {five-part mystery through January), Sunday, 10-11 p.m.; WGN:
Solid Gold Christmas Special, Friday, 7-8 p.m.; ACSN Learning Channel: Robotics: The
Past is Prologue, Tuesday, 11 a.m-4 p.m.

‘indicates a debut episode

WTTW/Channel 11

Chicago

KCSM/Channel 60 WPBT/Channel 2
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Pow-wow pageantry.

Representatives from Indian tribes across the United States
and Canada gathered this summer in Mendon, Michigan, for
areal Indian pow-wow:. [t was a colorful festival of Indian arts
and culture, complete with authentic foods and costumes.
They even held classes in the Chippewa, Otrawa and Potawa-
tomi languages. And WKZO-TV was there to capture the
event and broadcast it for everyone to enjoy.

The planning committee was grateful to the station for its
interest and enthusiasm. In a letter to WKZO-TV, they said it
was “the best pow-wow we've ever had . . . thanks to you."
Helping celebrate and preserve each individual heritage that
makes up our audience is all part of the Ferzer tradition of
total community involvement,

Ste f%{;}w Salions

WKZ20 WKZO-TV  KOLN-TV  KGIN-TV

Kalamazoo Kalamazoo Lincoln Grand |sland
WJFM WKJF WKJF-FM KMEG-TV
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n’t overpower us

The compeﬁﬁon hit us us their #1 primetime series of And now, Year 4.
WI,‘ everwh,ng Sﬂ" all summer reruns.* This sSeason brought a 4th ye:
we ended up *1 for of Trapper John's audience powe
3 years sfralghf Year 3 was to CBg stations across America.
They came at us with Holly- ~ our strongest yet. Stories full of the unexpected,
wood’s blockbuster action movies, Overall, we averaged a 19.4 alive with the comedy of real life
comic film maste%neces, top rating, 34 "share and ranked ¥13  Irreverently entertaining. The
romantic stars, TV megaspecials, among all network series. charismatic a peal of Pernell

A);l)rts sp ectaculars, you name it. And once more in our time slot, Roberts and %ory Harrison—
d so it went, week after week. Trapper John was an even blgger well, it jumps right through the

Still we averaged a solid #1 #1 with the women. be Our dguest personalities,

in our time slot, with a 34 share. spicy. And our supporting cast?
ey’ve built a following all
their own.

Now, all this can be yours,
because starting fall 1984, Trappe
John will be available to your
station. Call Fox now for complet
information.

Available to your station
in Fall '84,

Sourcer NTI 9/79-4/80, 10/80- 4/81, 10/81-4/82
*NTi 9 weeks ending 8/23/81

Women found us
irresistible.

We won them over from the
start. For three years running,
Trapper has scored #1 with women
in our time period.

And, just to prove it wasn’t
some fickle fling, the ladies made
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SISKEL G&, EBERT ‘AT THE MOVIES.
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An overnights success.

The overnights are over-
whelming, "At The Movies”
is a proven hit on weekends.
This advertiser-sponsored

reviews on all the latest
releases. So take advantage
of the opportunity to bring

America’s favorite movie

format stars Gene critics to your
Siskel and Roger market. Because
Ebert in a full ’IRIBUNE when they criticize,
half-hour of movie RREEEEEURUEY oy capitalize.

¥

Now cleared in over 100 markets including the top ten. Call Joe Antelo
(312) 222-4486 and ask about free movie review inserts lor your newscasts.
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CBS Time Inc. (HBO) and Coca-C Cola (Columbla)
join forces to prime pump in movie production

Joint ventures have pay TV
as one of principal objectives
with pay-per-view among the
major attractions; investors
ante $300 million-$400 million

A new triple entente was forged last week,
uniting three of America’s major entertainment
and leisure product giants—CBS, Time Inc.
{through its Home Box Office subsidiary) and
Coca-Cola (through Columbia Pictures)—in
an cffort to establish a new major motion pic-
ture production company. The thread of com-
mon interest binding these new partners is a
mutual desire to increase the world's supply of
theatrical motion pictures. and, they hope, to
participate in the profits that successful films
will generate in the various media: theatrical
distribution and pay and broadcast television.
A further interest mentioned in the announce-
ment of their alliance is the desire to explore
production for “the pay-per-view markel.”

The news adds a new dimension to the
emerging shape of the pay television universe
(BROADCASTING, Nov. 22) under three princi-
pal groupings: this expansion of existing pacts
between HBO and Columbia with CBS now
along for the ride: the partnership of Warner
Bros.. MCA and Paramount (along with
American Express) in The Movie Channel: and
the presumption that 20th Century-Fox, ABC
and the Spotlight partners will forge some
agreement with Viacom’s Showtime in the en-
suing weeks.

Sources inside the companies indicate that
the new partners are expected to invest $300
million to $400 million in the project. The deal
itscllf was worked out over the last three months
during a serics of meetings among CBS Inc.
President Tom Wyman. Time Inc. President J.
Richard Munro and Coca-Cola’s Chairman Ro-
berto C. Goizueta. Also playing important
roles in the negotiations: Columbia Pictures
President Francis T. Vincent Jr. and HBO Presi-
dent James Heyworth.

About all that’s being said officially is that
the three firms will be “equal partners™ in the
deal. But indications are that they intend to put
up half the amount themselves in the form of

®

equity in the venture, and raise the other half
through bank financing; the announcement
said a line of credit has been negotiated with
unnamed commercial banks. It's further under-
stood the three pariners wouldn't put up all that
equity at once: the expected initial investments
are said to be in the range of $20 million from
each company.

The financial community, by and large, was
looking favorably on the deal. Donaldson Luf-
kin & Jenrette’s Dennis Licbowitz thinks it
“sounds logical and productive from every-
body's standpoint.” And Rich MacDonald of
First Boston suggests it “makes [CBS presi-
dent] Wyman look awfully smart. . . There are
synergies among the three companies he can
exploit.”

Wertheim & Co.’s David Londoner, more-
over. thinks this is a particularly good time to
be starting a venture of this nature—"the [film]
industry is near the bottom of its cycle. . .it’s
the right time to set something up,” he said.

That’s not to say the proposal is getting uni-
versal accolades. Susan Watson of E.F. Hutton
said she has “trouble™ understanding some of
the details, particularly the word that Columbia
and. more important. CBS, would each contin-
ue its existing theatrical film operations. The
CBS cffort, after a disastrous start, has now
been swung under the aegis of the CBS/Broad-
cast Group in a much reduced scope. Those
analysts who view the CBS link-up with Co-
lumbia and HBO most favorably assume that
CBS Theatrical Films will slowly fade into the
dust as existing commitments, including a dis-
tribution pact with Warner Bros. , expire. (CBS

Enjoy

Trade“mark(R)
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sources, however, insist that its independent
movie division will not slacken pace. They ar-
gue that the industry needs all the product it can
get. and that because no single studio can pro-
duce more than 15 or 20 pictures a year, it
makes sense to maintain the CBS-only ven-
ture.)

Wertheim's Londoner. however, says it's bet-
ter for CBS to be involved in the new venture,
in which it can share financial risks and benefit
from HBO's pre-buy of pay television rights to
the film product. and Columbia’s management
and distribution expertise. than to try to go it
alone.

Some other weighty matters that the partners
haven’t yet announced are where the operation
will be based and who will constitute the man-
agement the partners say “will be separate from
the managements of the three companies and
will report to a committee representing the
owners.”

Of the details that the partners have final-
ized, one of the most impornant is HBO's pre-
buy arrangement for the pictures produced or
acquired by the new company. At the same
time. HBO and Columbia scparately an-
nounced an extension and expansion of an
agreement that gives HBO a lock on Columbia
film product in return for upfront investment.
Under the past agreement. which dates to No-
vember 1981, HBO advanced Columbia mini-
mum license fees based on a film’s production
costs, which were then credited against fecs
based on eventual box office performance. Un-
der the new pact announced last week. HBO
additionally will make a direct investment in
the product costs of each Columbia film com-
mencing principal photography or acquired by
Columbia between Jan. 1, 1983 and June 30,

1986.

HBO President James Heyworth and Co-

INCORPORATED




1 TOP OF THE WEEK [

CBS's Thomas Wyman

lumbia President Francis T. Vincent Jr.. an-
nouncing the new deal, said it “confirmed the
validity” of the original act and “represents a
major new commitment to filmed enterain-
ment.” HBO also gets limited exclusivity to a
“substantial number” of Columbia films in re-
turn for increased license fees; licenses are
both for HBO and Cinemax.

Insofar as the product produced and acquired
by the new joint venture swdio i1s concerned,
HBO has “an arrangement comparable to the
ncw Columbia-HBO arrangement,” which was
simultaneously announced.

The advantages to HBO presented in this
new alliance are manifold—even aside from
continuing the exclusivity provisions of its cur-
rent arrangements with Columbia. which pro-
vide a significant marketing tool. HBO faces a
future where its principal program suppliers are
forging their own proprietary relationships
with pay cable services, and where one of the
producers’ underlying motivations has been 10
push up the pricc HBO pays for their product.
Increasing the supply of any commaodity, even
fiims. has to have a softening effect on prices.
And this new relationship with Columbia and
CBS is expected 1o lead to HBO’s own entry
into pay-per-view distribution. Such an eventu-
ality has certainly been high on the priority list
of Columbia’s chairman—as Vincent told ana-
lysts two week ago (BROADCASTING, Nov. 29).
At the time, 1t was widely assumed that his
statement that Columbia would soon join with
“other major entertainment companies” in a
pay-per-view venture was indirect confirma-
tion that Celumbia was looking to buy into
HBO’s rival, Showtime, owned by Viacom.
(Industry sources indicated that Columbia had
shopped a venture of this sort around under the
name “Nova Project” looking for partners.)

At the same time, this new amrangement
casts doubts on just what the future holds for
USA Nework. That advertiser-supported cable
network, owned equally by HBO parent Time
Inc.. and movie studios MCA (Universal) and
Paramount had previously been touted as an
eventual avenue for pay-per-view for those
partners. With those two movie companies
now also owning chunks of the third HBO ri-
val, The Movie Channel, and HBO set up with
Columbia and CBS, some changes in plans
would surely scem indicated. However,
HBO’s official word last week was that “the
USA Network pay-per-view venture. .. will
proceed independently.”

Presumably, this deal will have no effect on
the other studio pact CBS has forged—the
home video and production center arrange-

Time's Dick Munro

HBO's Jim Heyworth

ments it has with 20th Century-Fox. That was-

the package into which CBS had at one time
hoped to roil the ill-stared CBS Cable. and its
losses, a burden from which Fox shrunk.

Columbia was seen by many as the principal
beneficiary of last week’s deal. While the an-
nouncement said the “new entity” (as yet un-
named) “‘will also control the distribution of atl
its feature films,” Columbia will be providing
“support services” on a fee basis—the pre-
sumption on Wall Street being that Columbia
will in effect distribute the product. Thus, the
studio is getting others to share the cost for
what can be a lucrative business, the distribu-
tion of an indpendent producer’s films.

CBS’s accrued benefits are less directly ap-
plicable to its present businesses. Although
CBS President Wyman, in explaining the move
to employes, spoke of the importance of theat-
rical films to the mass entertainment market,
including network television, contrary to early
reports this arrangement does not give CBS a
lock on films produced by the venture tor
broadcast use. The phrase “right of first refus-
al” is being used in some quarters, but CBS
now says product from the company would “be
available te all networks.”

And one analyst suggests that from a busi-
ness standpoint it would make more sense for
CBS to let the films be sold to “another net-
work at a higher price™ than to make a transac-
tion that would simply amount to internal
transfer payments.

Still, Wyman has made it clear during his
tenure with CBS that he sees participation in
film production and profits as an essential ele-
ment in CBS’s future. His words to those inside
the company were that this deal will put CBS
“in a strong position to compete eftectively in
the increasingly interrelated entertainment
marketplace.”

As Dennis Leibowitz analyzes the situation
“CBS sees the way the world is evolving. and
they’ve been left out to this point.” Here they
see the chance to “be tied in now with the
biggest pay network [HBO).”

Given the open ended nature of the broad-
cast licensing part of the deal, some were won-
dering last week just what HBO and Columbia
necded from CBS to bring it into the package.
The answer seems to beil down to cash. In the
judicious phrasing of one analyst, “this doesn’t
necessarily deny the question, ‘Do people use
CBS to draw money from?* "

Just how CBS affiliates will react to this new
alliance with what some station owners see as
their greatest foe—pay cable, (not to mention
the pay-pet-view hopes of the partners). was
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Coke's Roberto Golzueta

Columbia's Francis Vincent

uncertain last week. Calls went out late Tues-
day night to give them the word. but as of
Thursday, CBS affiliate board chairman Guy
Main of wcia-Tv Champaign, 111., said stations
stil] seemed to be taking a wait-and-see posi-
tion. “Sure, affiliates are always concerned
about any pay TV competition for audience or
product,” Main said, and he’s sure they “will
be looking carefully™ at the deal over the next
several weeks. o

CBS takes
November

It wins sweeps with 18.7/30;
ABC is second, NBC is third

Victory in the November Nielsen and Arbitron
sweeps went decisively to CBS-TV, which tin-
ished the critical 28-day period with an average
18.7 rating and 30 share when results of both
services are combined. {t finished 7% ahcad of
second-ranked ABC (17.4/28) and 26% ahead
of NBC (14.9/24}. CBS. the only network to
have scored ratings as high this November as
thosc of a year ago, also predicted its affiliates
will {inish with the “best November book since
the early 1970%."

Those results are bascd on the three net-
works’ performances in metered homes during
the sweep period. The figures could change
after results from the more than 200 markets
measured arc available, sometime in the next
few weeks.

CBS attributed its victory in part to less reli-
ance on teature films, which have suffered
lower ratings due to prior screenings on pay
TV, and greater reliance on made-for-TV mov-
ies, of which CBS's The Blue and the Gray has
been this season’s highest ratings getter. In ad-
dition. CBS substantially increased its lead
over ABC and NBC in ratings for the early
evening news and, based on incomplete re-
sults, appears to have closed the gap consider-
ably between itself and first-ranked ABC in
daytime ratings.

Although CBS finished the sweeps with a
combined rating as high as that it scored in the
1981 November sweeps (18.7). ABC's com-
bined average of 17.4 was 9% below its aver-
age of last year (19.1). NBC's combined aver-
age also fell this year by 7%, (rom 16 in 1981
to 14.9.

Taken separately. final sweep averages tfrom
Nielsen for all programs were: CBS (18.9/30),
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ABC (17.4/28) and NBC (14.8/23). According
1o Arbitron, it was CBS (18.8/30), ABC (17.4/
28) and NBC (14.8/24).

Scason-to-date ratings tor made-for-TV
movies show CBS with an average 19.4 rating
for 23 hours. compared with a 15.4 rating for
eight hours in 1981. ABC. which aired no
made-for-TV movies in 1981, has averaged an
18.2 rating for four hours of made-for-TV this
SEAson.

Of the 1op 20 prime time programs aired
during the sweeps. CBS had four of the top
five. seven of the top 10 and 11 of the top 20
while ABC had none of the top five, two of the
top t0 and scven of the top 20. NBC had one of
the top five and two of the top 20. CBS’s 60
Minutes was the top ranked program (28.3/
36), followed by The Blue and the Gray (25.9/
39), NBC’s 7V's Censored Bloopers (25.3/36),
Datias (23.9/39) and M*A*S*H (23.9/34).

In the carly cvening news CBS averaged
15% ahead of ABC and 21% ahead of NBC.
Last November, it finished 6% ahead of both
the other networks. The combined average for
the CBS Evening News this year was 14.1/24
compared with 13.6/24 in 1981. For ABC's
World News Tonight, it was 11.7/20 this year
and 12.8/23 last year and for the NBC Nightly
News. it was 11.7/20 this year and 12.8/22 last
year. In late-night ratings, where CBS predicts
the greatest impact from pay cable, CBS in-
creased its lead over ABC. but slipped in its
lead over NBC.

Complete ratings for daytime sweeps pro-
graming are not yet available. bui based on the
most recent four weeks, CBS has apparently
gained while NBC and ABC have declined
ABC averaged a 7.1 rating this year, compared
with an 8.6 last year, while CBS averaged 4 6.5
this year and a 6.3 last year. NBC averaged a
3.7 this year and a 3.9 last year. ABC's lead
over CBS's daytime programing was reduced
from 27% during the 1981 sweeps 1o 8% for the
most recent four wecks.

The three-network rating and share for the
November sweep period declined to 51/82
from 53.8/85 in 1981. The number of homes
using television declined only slightly, from
63.2 million in 1981 10 62.9 million in 1982.
CBS auributes most of the decline in network
viewing 1o new cable homes in rural markets,
where the introduction of distant independent
stations has a greater impact than in larger
cities, where populations are already served by
local independents. Because many rural mar-
kets are expected to have been wired by the end
of the next year or so. CBS cxpects the decline
in network viewing (o average 2% this year and
next. and after that, to level off to a smaller
annual decline. By 1990, CBS predicts the
three-network share will have declined to 70%.
Sweep ratings for local markets are only avail-
able in those metered on a regular basis. that is.
New York. Los Angeles. Chicago, Philadel-
phia. Detroit and San Francisco. Of those,
Philadelphia was the scene of the greatest up-
sel, where the CBS owned und operated wCAU-
Tv topped ABC-affiliated WPVLTV in prime
time for the first time in a decade. In the midst
ol a market-wide decline for all three network-
affiliated stations, wCAU-Tvaveraged a 17.9/28
against WevI-Tv's 17.6/27 and KWy-Tv's 12.7/
20. In 1981, wpVI-TV was first with a 22/33
against WCAU-1v's 18.8/28 and kyw's 13/20. O

Broadcasters-cablecasters
come together over copyright

Both NAB and NCTA, in testimony
in Senate, want compromise
legislation passed and seek

stay of CRT's payment increase

The Senate began grappling with the cable
copyright bill, H.R. 5949, last week. At a joint
hearing held by the Commerce and Judiciary
Committees. 21 witnesses took vastly differing
positions on the bill.

The contents of H.R. 5949, however, were
not the only issues. A new wrinkle was added
1o the compromise among broadcasting, cable
and motion picture interests that led to the
House bill, which was adopted in October.

Both the cable and broadeasting associations
asked the Senate committees not only to ap-
prove the bill but also add an amendment to
stay a recent Copyright Royalty Tribunal rate
adjustment ruling (BROADCASTING, Nov. 29).
Motion picture interests are militantly opposed
10 a stay.

The ruling increases rates cable systems
must pay for carrying new distant signals and
places additional fees on signals currently car-
ried. It becomes effective Jan. I, 1983 The
ruling has created alarm in the cable communi-
ty.
Although the ruling pleased broadcasters,
the National Association of Broadcasters
joined the National Cable Television Associ-
ation last week in supporting the amendment to
the copyright bill.

According to NAB president Edward Fritls,
the NAB has accepted the amendment out of
the “spirit ol compromise.”

Fritts noted that the CRT rate adjustment
won’t yield the dollars broadcasters anticipat-
ed, because cable systems are planning to drop
distant signals rather than pay the new rates.

He said the NAB is only asking to change the
time frame and that it will make its case betore
the CRT again when it revisits the issuc.

The amendment calls for a stay of the CRT
ruling until the conclusion of a new CRT pro-
ceeding, to begin no later than June 1, 1983.

A provision in H.R. 5949 instructs the CRT
revisit the rates anyway. because the bill reim-
poses the FCC's syndicated exclusivity rules.

NAB and the Motion Picture Association of
America asked for a rate adjustment in light of
the FCC's repeal of its distant signal and syndi-
cated exclusivity rules.

Although NAB and NCTA are united in this
effort, the MPAA remains “unalterably op-
posed to the amendment.” The MPAA did not
testify before the committees but has made its
position known to the members.

Fritz Autaway. MPAA vice president and
counsel noted that MPAA stands tirmly behind
H.R. 5949 as passed by the House but will not
support any amendments. Attaway charged
that the amendment would essentially rescind
the CRT decision and is more than just a stay.

Despite the dissention Cemmerce Commit-
tee Chairman Robert Packwood (R-Ore ) indi-
cated that a “goad faith effort” will be made fo
get the bill out.

Packwood originally planned to hold a mar-
kup today (Dec. 6} but after the hearing last
week, more than six Senators asked him to
delay it until Wednesday. The Judiciary Com-

Turner

Broadcasting Dec 6 1982
37

Frilts

Wheeler



1 TOP OF THE WEEK

| Viated out. Senator Bob Packwood (R-Ore.), known to the communications industry as
chairman of the Senate Commerce Committee, last week lost one of his other key jobs—the
chairmanship of the Republican senatorial campaign committee. Packwood, who has been
at odds with the White House and President Reagan personally on a number of issues, was
defeated in his bid for re-election by Senator Richard G. Lugar (R-Ind.} by avote 0of 29-25in a
secret ballot on Thursday. Lugar was nominated by Senator Paul Laxalt (R-Nev), Reagan’s
closest friend in the Senate and the person the President named "general chairman” of the
parly. Some observers expressed the view that Packwood's removal from the chairmanship of
the committee that raises money and disburses it to Republican senatorial candidates would
reduce his influence in the Senate. His aides, however, don't see it that way. They say that with
the committee having raised $48 million, every Republican candidate received the legal
maximum; Packwood had no reason to favor some candidates over others. What some aides
regard as of greater importance is that since he is free of campaign committee responsibil-
ities, Packwood wil! be abie to devote more time to Commerce Committee business. In the
last seven months of the campaign, Packwood is aid to have devoted two hours daily to

campaign committee work.

mittee was slated for markup on Wednesday
but now will probably postpone that until Com-
merce acts.

The case for the measure was made by its
author, Congressman Robert Kastenmeier (D-
Wis.), chairman of the House Judiciary Sub-
committee on Courts, Civil Liberties, and the
Administration of Justice.

Kastenmeier made a pitch for the bill crafted
through the compromise of primarily the
NCTA, NAB, MPAA  public broadcasters and
religious broadcasters.

He told the committees that not every inter-
est grup is satisfied with the measure and that
their concerns "“may have to be addressed in the
future.” However, he argued, “the legislation
before you represents an almost unprecedented
effort to accomodate a broad range of special
needs and the public interest within the context
of rapidly changing economic and technologi-
cal environment.”

NCTA President Thomas Wheeler urged the
senators to support the measure but not without
considering the impact of the CRT decision.

Wheeler noted that NCTA has given its word
that it will stick with the bill. *We are here
today to grit our teeth and live up to that com-
mitment to support H.R. 5040, he said.

But he urged them to adopt the proposed
amendment. “The reason for adopting the
amendment, we believe, is obviously—to stop
consumers’ screens from going blank 28 days
from now; to allow subsequent adjustments
mandated by this bill to have effect; and to
permit an orderly preparation for whatever im-
pact the CRT’s final decision may have,”
Wheeler stated.

The NCTA president, however, asked the
committees to add no other amendments. " Any
other such amendment would be the straw
which broke the already burdened camel's back
and the cable industry would have no choice
but to oppose the entire bill,” Wheeler said.

Fritts told the committees the bill would
bring “stability and sound public policy to the
interrelationships of the broadcasting, cable
television and program production industries,
which for the unresolved and troublesome is-
sues.”

Wheeler was not alone in making his case.
Ted Turner, Turner Broadcasting, said if the
CRT decision stands, “it puts me out of busi-
ness.” While he noted that TBS had supported
the measure, it now was going to withdraw its
support, unless the amendment is adopted.

Turner argued that while the CRT ruling is

“damaging to cable it is catastrophic to Turner
Broadcasting.”

Stephen Effros, executive director of the
Community Antenna Television Association,
joined Turner. He said that CATA was removing
its support for the bill unless the amendment is
passed.

The senators expressed an interest in the
NCTA and NAB proposal. Packwood asked
Wheeler if the CRT wasn’t formed at the re-
quest of the NCTA in the first place, and that
now the industry is disturbed because “your
creature” has reached a decision the NCTA
doesn’t like.

Wheeler said he was not sure the CRT is “our
creature.” Effros argued that cable “assumed
the CRT wuld follow the mandate of the law.”

Wheeler charged that the CRT ignored the
standards in the law that lay out the declining
marginal value of distant signals. Senator
Charles McC. Mathias (R-Md.) also expressed
an interest in the CRT rate adjustment.

Another issue that surfaced during the hear-
ing is a proposal by professional sports inter-
ests to secure an amendment to the bill that
would go beyond the FCC’s current sports
blackout rules.

Sports interests are asking for an amendment

S —

to prohibit the retransmission of a television
broadcast of any professional sports event over
a cable system located within the local market
of a team in the same league.

Senator Arlen Specter (R-Penn.) asked why
sports shouldn’t get some type of protection.
Using the example of Pittsburgh, Turner main-
tained that Pittsburgh's problems are not related
to cable. “Regulation of cable is not the an-
swer,” he said. Turner espoused the concept of
revenue sharing instead. Senators James Exon
(D-Neb.) and Robert Kasten (R-Wis.) were
also concerned about the sports issue.

*“Such an amendment would grant a legisla-
tive monopoly to each team in a professional
sports league over the television exhibition of
all similar professional sports in its geographic
market,” Turner said.

Baseball Commissioner Bowie Kuhn, how-
ever, argued differently. Kuhn maintained that
the bill’s compulsory licensing results in “un-
warranted expiration of our very valuable prop-
erty rights.”

He said that the compulsory license will
force professional baseball teams to “sell each
of our telecasts to the average cable system for
the grand sum of $3—or less than the typical
cost of a single ticket to the bleachers.”

Kuhn charged that “this huge subsidy is pro-
vided—not to some struggling, philanthropic
*mom and pop’ operation—but to the likes of
Time, Warner Brothers, American Express,
General Electric, Westinghouse and the other
corporate giants that dominate the cable indus-
try.”

He also claimed that current statutory and
regulatory arrangements “not only deprive the
professional sports club of their basic entrpren-
eurial rights; they also permit cable to expro-
priate the club’s telecast in a way which maxi-
mizes cable’s profits, but is squarely contrary
to the best interests of the clubs themselves.”

In addition, he argued, that the cable indus-
try is capable of bargaining in the marketplace
for sports programing without a compulsory
license.

Representatives from other sports backed up

and Fifth Amendments.
He suggested the Senate:

Reject all signal carriage rules.

for all ad-supported television.

values in an alarming way." he said.

Copyright alternative. An alternative to H.R. 5949 was presented during the joint hearing on
the cable copyright bill last week (see story, above). Richard Leghorn, a Hyannis, Mass -
based cable operator, told the congressional committees to reject the current measure (a
position contrary to the National Cable Television Association) and consider another route.

Leghorn, in testimony before the Senate Commerce and Judiciary Committees, criticized
the measure for inadequately addressing consumer interests and for interfering with the First

Eliminate the compulsory cable copyright license in Section 111 of the 1976 act.
Retain in copyright law provisions to prevent deletion or substitution of video programs or
commercials without the consent of the broadcaster or channel programer.

Adopt “reception consent” in communications law to establish a single free marketplace

Leghorn predicted the measure would make "Swiss cheese” of cable programing, thus
creating a burden for the consumer. He noted that the measure reimposes the FCC's syndi-
cated exclusivity rules, which would cut off viewer's programing in a “haphazard fashion."

He maintained the bill ignored the Fifth Amendment. The "must-carry” rules in H.R. 5949
“impose on cable operators the burden of becoming a public carrier, whether or not they
would like to function as such a carrier,” he said, adding: “These provisions would clearly
seem to be 'taking’ without due process within the meaning of the Fifth Amendment.”

Leghorn, however, said most of the damage will be to the First Amendment. “For govern-
ment to intervene—as proposed in this bill—between video publishers and viewers in behalf
of the economic interests in certain entertainment industries threatens First Amendment
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Kuhn’s arguments.

David Sten, exccutive vice president, busi-
ness and legal affairs, National Basketball As-
sociation; Gilbert Stein, executive vice presi-
dent and general counsel. National Hockey
League. and Steven Ehrhart. counsel to the
commissioner and director of administration,
United States Football League, testified.

Several groups also testified against the bill’s
must-carry provisions. Antonio Guernica, ¢x-
ecutive vice president of the National Associ-
ation of Spanish Broadcasters, asked the com-
mittees to provide Spanish language stations
with some form of must-carry protection. In a
proposed amendment. the NASB also called
for must-carry protection for low-power TV
opcrators, direct broadcast satellite service and
multipoint distribution service or “any other
radio communication service intended for di-
rect reception by members of the public.”

Richard Hutcheson, president of the Amer-
ica Low-Power Television Association. told the
committees that his members fear H.R. 5949
will harm the young industry.

He said the measure forbids the FCC to re-
quire “the carriage of any broadcasting station-
...which operates pursuant to any authorization
by the commission as a low-power broadcast-
ing facility...”

The practical impact of that provision. he
said, is that it will shut LPTV stations out of
cable systcms in many of the markets served by
both. As a consequence, the provision could
deal a serious blow to the economic viability of
LPTV as it begins broadcasting in many com-
munities.”

The development of the DBS industry, ac-
cording to Stanley Hubbard. president of the
St. Paul-based Hubbard station group and of
United States Satellite Broadcasting Co., a
DBS applicant, is threatened by H.R. 5949.

“H.R. 5949 provides that CATV’s shall not
be required by the Federal Communications
Commission to carry the signals of any new

television services which will be placed in the
table of allocations after Nov. 1, 1981,” Hub-
bard stated. “Yet. the newesl television deliv-
ery system for the benefit of the American peo-
ple is the DBS service which will not come on
line until some time after 1985.”

He asked that DBS be given equal treatment
with terrestrial stations and suggested that an
amendment could accomplish that.

Thomas Thompson. chairman of the execu-
tive committee of the Subscription Television
Association, also criticized the bill for making
“it increasingly ditficult to finance and operate
the many UHF TV stations which are now ‘si-
lent’ across the country and otherwise deny
viewers the benefit of pay-TV services tailored
to the viewing needs to their local communi-
ties.”

Roderick MacLeod, president of Common-
wealth Cablevision, Westfield, Mass., also
criticized the CRT's rate adjustment. He also
objected to the bill’s provision for syndicated
exclusivity.

Charles Dolan, chairman of Cablevision
Systems. like MacLeod, opposed the measure.
Dolan argued that the only way “we are able to
give cable homes syndicated properties is
through distant signals.” He pointed out that
through the syndicated exclusivity provisions
of H.R. 5949, the broadcasters would “once
again deny cable the opportunity to obtain
these programs by the only means remaining—
the compulsory license provisions of the dis-
tant signal rules.”

Broadcaster John Serrao. general manager
of new KTRv(Tv) Nampa, Idaho, joined the ca-
ble operators in protesting the CRT rate adjust-
ment. KTRv. an independent station, has filed
to intervene in the NCTA’s appeal of the ruling
(BROADCASTING, Nov. 29).

KTRvY, he noted, would be adversely affect-
ed, because it is a new TV station.

Bernard Wunder, assistant secretary for
communications and information, Department

of Commerce, presented the administration’s
view.

He stated ojections to H.R. 5949 because it
is “intensely regulatory.”

“In short. although both the administration
and the FCC have consistently been urging
greater reliance on marketplace forces in the
cable field. H.R. 5949 would force us all to
move in the opposite direction,” Wunder said.
The administration favors full copyright liabil-
ity for cable.

Representatives from the National Religious
Broadcasters and public broadcasting stated
their support and urged the committee to adopt
the measure. Both groups receive protection
under the bill’s must-carry criteria.

Henry Cauthen, president and general man-
ager of the South Carolina Educational Televi-
sion Commission, discussed the bill’s benefits
to public broadcasters. He stressed the impor-
tance of must-carry protection because cable
carriage improves public broadcasting signals
which are predominantly UHF, and increased
viewership is essential to public broadcasiers
who rely on public funding.

One broadcaster wanted to use the copyright
bill law to fight his ongoing baule with Can-
ada. Peter R. Martin, vice president, wCAX-Tv
Burlington, Vt., a CBS affiliate carried by nu-
merous Canadian cable systems, suggesied the
CRT stop paying royalties to copyright owners
in countries that don’t reciprocate. “Canada
does not now and never has provided any com-
pensation for the use its thriving cable industry
makes of American television signals—not to
stations, not to copyright owners, not to any-
one.” The Canadian failure to pay for the U.S.
signals, Martin said, is aggravated by the coun-
try’s tax laws that penalize Canadian busin-
esses that advertise on American rather than
Canadian broadcast stations. Stopping the
copyright payments, he said, “would. . .send a
clear and unequivocal message to our Canadian
neighbors.” 0

Derick leaves
Group W Cable

President’s resignation tor
‘philosophical differences’

is transiated as clash of his
entrepreneurial style with
company bottom-line emphasis

In a time of economic uncertainty for the cable
industry, and for the second consecutive week,
a top-10 cable operator has undergone a major
shakeup.

Two wecks ago, it was announced that Gus-
tave Hauser would soon relinquish his post as
chairman and chief executive officer of Warner
Amex Cable (BROADCASTING, Nov. 29). Last
week it was Group W Cable’s turn. The com-
pany announced late Thursday that its presi-
dent and chief operating officer. Christopher
Derick, was out—effective immediately. Der-
ick, who assumed his role at Group W Cable
only last January, was replaced by Burton B.
Staniar, senior vice president of marketing and
programing at the company, which he joined in
October 1980.

Officially, Derick resigned. But statements

made by Daniel Ritchie to the press last week,
and even Group W Cable’s short release on the
matter left no doubt that Derick had little
choice. The release attributed the resignation to
“philosophical differences.”

Ritchie himself was quoted in the general

¥

Denck

press as saying that Derick's management sytle
simply didn’t mesh with that of the company,
even though ““he’s done a fine job.” Ritchie told
New York reporters that Derick’s style was too
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“entrepreneurial™ and caused problems with an
operation like Group W Cable.

The reaction on Wall Street was that Derick’s
departure was not exceptionally significant,
and certainly not on a level with the announced
departure of Hauser from Warner Amex or
Monroe Rifkin's departure earlier this year
from ATC (BROADCASTING, March 15).

Burt Staniar, Group W Cable’s new presi-
dent and chief operating officer, told BROAD-
CASTING that “the key objective for Group W
Cable and possibly the industry is to realize
that we aren’t in the hardware business but in
the customer service business.” He added that,
“we have to learn what Procter & Gamble and
McDonald’s and other successful consumer-
oriented companies have learned—the custom-
er may not always be right but the customer is
king. That concept has to dominate our think-
ing,” then “growth and profits will follow.”

To that end, Staniar reports that the company
is gathering all of its general managers and
sales and marketing managers for a meeting
next month in Florida.

As to the company’s new direction, Staniar
said that much of it is training-related and cap-
ital-related."That’s half the battle. The other
half is an attitude—you have to change the
corporate culture to customer service.” 0o
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FCC takes the stand:
House hears state of
commission’s affairs

Issues debated at oversight hearing
include deregulation of TV, financial
interest and syndication rules,
comparative renewal, FM drop-ins,
spectrum fees and telephone service

The FCC's proposed rulemaking to repeal its
financial interest and syndication rules for tele-

vision networks was the highlight of discussion.

on broadcast issues at an FCC oversight hear-
ing held last week by the House Telecornmuni-
cations Subcommuttee.

During the hearing, subcommittee member
Henry Waxman (D-Calif.) announced he
would introduce, later that day. a bill (H.R.
7347) that would codify those rules. Waxman's
district embraces much of the Hollywood pro-
duction community. arch foe of repeal of the
rules.

Despite discussion on the financial interest
and syndication rules plus other broadcast is-
sues, including the FCC'’s comparative renewal
process. FM drop-ins. spectrum fees and tele-
vision deregulation. the major thrust of the
hearing was on common carrier issues. Sub-
committee members grilled FCC Chairman
Mark Fowler on the commission’s proposal for
telephone access charges and its Computer II
implementation.

Fowler was joined by the six other FCC
commissioners.

Waxman placed himself in strong opposition
to repeal of the rules restricting network pro-
gram equities. 'l don't belicve the rules are
detective. Too often in Washington we fix what
isn't broken and ignore what really needs fix-
ing. The public interest would be better served
it we leave these regulations alone.” Waxman
said.

Before the rules’ adoption, ‘Waxman said,
the networks held a financial interest in 93% of
all the programs they aired. “Since adoption,
however. the number of independent television
stations has doubled, the number of syndica-
tion program suppliers increased by almost

Counting house. House Telecommunications Subcommittee Chair-
man Timothy Wirth (D-Colo.) posed a question to the FCC during the
agency's oversight hearing on Capitol Hill last week. Representing the

51%, the number of prime time suppliers in-
creased by 26%. and there have been signifi-
cant successes in the first-run syndication mar-
ket,” he said.

Waxman argued that small independent
companies are thriving because of the rules and
that “there is more diversity.”

He asked Fowler what the FCC intends to
do. Fowler said the commission is sensitive to
the concerns being raised by the proposed rule-
making and so it established a longer period for
comments to be filed. He noted that the FCC is
still accepting comments on the issue.

Representative Marc Marks (R-Pa.) also ex-
pressed concern about repeal of the financial
interest and syndication rules. He asked Fowler
to explain how the question of repeal came up.
Fowler replicd that any FCC rules that are re-
strictive are “the kind we want to look at.”

Representative Timothy Wirth {D-Colo.),
chairman of the Telecommunications Subcom-
mittee, asked the FCC chairman whether the
commission also intends to repeal the prime
time access rule, and Fowler said no. Fowler
told the subcommittee, however, that a study
authorized by Congress and conducted by a
special staff of the FCC showed that the finan-
cial interest and syndication rules “have out-
lived their usefulness.” But Wirth cited a pre-
vious statement made by Fowler during an
carlier cable copyright hearing when he said
that network television programing still domi-
nates.

Fowler pointed out that he made that remark
in reference to the concept of localism and not
in connection with the financial interest and
syndication rules.

Wirth also questioned the FCC’s motives ina
proposed rulemaking that would allow 1elevi-
sion network ownership of cable television sys-
tems and suggested that it might affect diversi-
ty. Fowler disagreed, saying the combination of
networks and cable systems might “not neces-
sarily be a bad thing.” He noted that networks
have proved to be a successful method for sup-
plying relatively inexpensive mass program-
ing.

The FCC’s rulemaking on FM drop-ins was
also discussed. Wirth asked when the commis-
sion would take action on that. “The problem
has been attracting and keeping engineers,”
Fowler said, explaining that the Defense De-
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partment and private industry have been re-
cruiting FCC engineers. He predicted the FCC
will take action early next year.

As 1o the FCC'’s plans to examine deregulat-
ing the television industry, Wirth said. “1 am
concerned about the commission pushing
ahead when there is no legislative mandate.”
He was critical of the FCC’s plans to look at TV
deregulation when it has an “outstanding rule-
making on the comparative renewal process.”
Wirth said he thought the FCC should review
the comparative renewal process before dereg-
ulating the industry. He asked how the commis-
sion could arrive at criteria to assess the com-
parative renewal process if it eliminates what
evidence is made available through ascertain-
ment and log requirements through TV dereg-
ulation. Fowler, however, argued that the com-
mission will be able lo use information
gathered annually in the past.

Representative Al Swift (D-Wash.) also ex-
pressed an interest in the FCC's comparative
renewal process. He said the commission “des-
perately needs to devise a more workable sys-
tem.”

Representative Jim Collins (R-Tex.) talked
about the proposal for a spectrum fee as a quid
pro quo for broadcast deregulation. “The last
thing Americans need is more taxes,” Collins
complained, and he asked Fowler why he es-
poused the proposal. The chairman said he
made the suggestion only to get dialogue mov-
ing on radio and TV deregulation; he stressed
that Congress should deregulate radio and tele-
vision. He also said the proposal is not tied to
spectrum fees.

Representative John Dingell (D-Mich.),
chairman of the parent Commerce Committee,
suggested the FCC examine its policy on con-
verting spectrum previously reserved for In-
structional Fixed Television Services to com-
mercial use. When Dingell asked Fowler how
it served the public interest to divert spectrum
reserved for educational use to commercial
purposes. Fowler replied that if the spectrum is
not used. the commission can sometimes put it
to good use for society in other ways.

FCC Commissioner James Quello reported
on the status of the advertising experiment now
under way at nine public television stations
(BROADCASTING. July 19). Quello noted that
initial reports indicated the public is accepting

FCC were (I-r): Commissioners Stephen Sharp, Mimi Dawson, Henry
Rivera, Chairman Mark Fowler, Common Carrier Bureau Chief Gary Eps-
tein, Commissioners James Quello, Joseph Fogarty and Anne Jones.
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advertising. Some stations have requested that
the experiment be cxtended. Quello said. be-
cause the majority of the stations began the
experiment six months after the planned start
date. He suggested that Congress make that
decision.

Representative Cardiss Collins (D-Il.) re-
quested that the FCC, during its proposed rule-
making on deregulating FM subsidiary com-
munications  authorization channels for
commercial purposes, protect the reading ser-
vices for the blind aired on those SCA chan-
nels. Fowler said the commission was sensitive
to that issue. He noted the FCC is currently
investigating the possibility of developing a
sccond SCA channel that would double the
overall capacity and protect the reading ser-
vices for the blind. o

FCC extends tax
break plan for
minorities to cable

Commission unanimously OK’s
use of tax certificates as
new ownership incentive

Taking an additional step to encourage minor-
ity ownership of telecommunications proper-
ties, the FCC voted unanimously last week to
extend its tax certificate policy to cable sys-
tems.

Acting on other recommendations from the
Advisory Committce on Alternative Financing
for Minority Opportunities in Telecommunica-
tions (BROADCASTING, May 31), the commis-
sion approved a change in policy that wilt make
it easier for limited partnerships to benefit from
tax certificates. It also agreed to pass along
recommendations to Congress that the tax laws
be changed to permit the use of tax centificates
for nonbroadcast facilities and 1o increase the
amount ol used cquipment that can be written
off when buying an existing facility.

[n still other action. the commission signed a
memorandum of understanding with the De-
partment of Commerce’s Minority Business-
Development Agency, agreeing to participate
in a plan to provide management assistance to
minorily telecommunications entrepreneurs.

The commission’s actions drew praise from
some of the comissioners. Chairman Mark
Fowler said they were a “big step” toward ful-
filling the goal of “full and fair” entry into
telecommunications.

“By focusing on capital formation, they
identify the chief problem and provide the start
of a sclution,” Fowler said. “No set of actions
...can bring about sudden equality of opportu-
nity to the telecommunications marketplace.
But by aiding entry for the minority entrepre-
neur, we aim our efforts in the right direction.”

Commissioner Henry Rivera, who chaired
the advisory conmiitiee, hailed the occasion a
“great day,” but stressed that more action
should be taken. As one possibility, Rivera
suggested that, somewhere down the pike, an-
other committee review the effect this round of
recommendations was having, perhaps pre-
senting additional suggestions.

He also said the FCC should consider giving
its blessing to a committee that could explore
the possibility of putting together a pool of
money for minority entrepreneurs, one that
could complement the National Association of
Broadcaster’s Broadcast Capital Fund which
has raised money for direct loans and loan
guarantees to minority broadcast entrepre-
neurs.

The largest steps the commission took re-
volved around tax certificates, Under existing
policy, tax certificates are issued for broadcast
station sales only since the relevant section of
the Internal Revenue Code limits their use to
“radio broadcasting stations.™

Although the FCC’s Office of General Coun-
scl said that clause would permit the commis-
sion to start issuing the certificates for cable, a
so-called “ancillary” service, it also said the
law would have to be amended to permit the
use of the certificates for common carrier fa-
cilities.

And although the commission’s current poli-
cy restricts tax certificates and distress sales Lo
situations where minorities own more than
50% of an entity, the commission also agreed to
change its policy to permit limited partnerships
in which a minority general partner has more
than a 20% interest to benefit from those breaks
as well.

For entities that are at Icast 51% controlled
by minorities, the commission also agreed to
make tax certificates available to the entity’s
other shareholders who scll their interests to
the minority.

In related action, the commission delegated
authority to the Mass Media Bureau to process
and grant distress sale petitions on its own.

To encourage seller financing, the commis-
sion launched a rulemaking aimed at beefing
up the protection that could be offered station
sellers who finance the sales of their stations on
their own.

The legislative proposal recommending that
the ceiling be raised on the amount of used
equipment that can be written off when a used
facility is bought is aimed at making acquisi-
tions of existing facilities easier. The current
ceiling on used equipment is $125,000, which
permits a maximurn investment tax credit of
$125,000. Under the legislative proposal. the
ceiling would be raised to $5 million, enough
for a maximum credit of $500,000.

After the meeting, Rivera said House Small
Business Committee Chairman Parren Mitchell
(D-Md.), who apparently will get to take one
of the first cracks at the proposals, “seems re-
ceplive o the ideas.”

Nonetheless, the chances of the commission
doing any serious lobbying for Congress to act
on those proposals seems slight.

Several—by some accounts, a majority—of
the commissioners had balked at the concept of
endorsing the nonbroadcast use of tax centifi-
cates, wondering whether—and how—they
could rationalize the use of a device grounded
in a diversity-of-information argument for non-
broadcast-related facilities (“Closed Circuit,”
Nov. 22).

After the meeting, Commissioner James
Quello told BROADCASTING that he voted for
the legislative proposal only after it had been
rewritten to make clear that the commission-
wasn’t recommending it, but was only passing
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it along.

In a concurring statement, Commissioner
Mimi Weyforth Dawson agreed, adding that
she didn’t think the commission should support
such legislation in the first place. “Where the
nexus to communications policy exists, | sup-
port making efforts to foster minority owner-
ship,” Dawson said. “In my view, however, the
commission’s authority to influence national
social goals is limited quite properly to issues
of communications policy. I fear that we will
lessen the commission’s ability to effect legis-
lation that is properly within its area of exper-
tise if we engage in efforts to further goals
which bear no relationship to the commission'’s
special mandate.”

CBS/Broadcast Group
modifies structure

Malara named president, CBS-TV;
Isacsson named to head
of new CBG Cable/CBG Enterprises

The CBS/Broadcast Group combined the ad-
ministration of its cable system, developmental
and international operations into a new unit last
Friday and, at the same time, announced a se-
ries of executive promotions.

Anthony C. Malara, vice president and gen-
eral manager of the CBS-TV network for the
past year, was named president of the network.

Paul lIsacsson, vice president in charge of
network sales, was named lo head the new
unit, called CBG Cable/CBG Enterprises.

This unit will be responsible for manage-
ment of CBS's cable systems. which at present
consist of the Blackhawk system serving com-
munities near Dallas-Fort Worth; CBS/Broad-
cast International, the overseas marketing and
sales unit, which is headed by John Eger as
vice president; the Broadcast Group’s new ven-
tures activities, headed by vice president D.
Thomas Miller, and its developmental work,
headed by vice president Herman Keld. These
executives, who formerly reported to Thomas
E Leahy, executive vice president of the
Broadcast Group. will now report to Isacsson,
whose new litle is senior vice president, CBG
Cable/CBG Enterprises. Isacsson will report to
Leahy.

In the network presidency, Malara will con-
tinue to report to James Rosenfield, executive
vice president of the Broadcast Group.

Jerry Dominus, who spent more than 15
years In exécutive posts in sales before being
named vice president in charge of personnel for
the Broadcast Group last year, will succeed
Isacsson as vice president, network sales.

James Blessington, the Broadcast Group's
vice president, educational and community
services. succeeds Dominus in the group per-
sonnel vice presidency.

In an unrelated change, Roger Colloff, vice
president and director of public affairs broad-
casts for CBS News, moves into the CBS Tele-
vision Stations Division as vice president, divi-
sion services—traditionally regarded as a
training ground for prospective managers of
CBS 0&O stations.

In another change, the CBS-TV network
production facilities and engineering depart-
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ment is being transferred 1o the Broadcast
Group, to put it “in a better position to serve all
the broadcast divisions during this period of
rapid expansion of communications technol-
ogies. and also to apply its expertise to a vari-
ety of CBG etforts 1n new arcas.’

Gene F Jankowski, president of the Broad-
cast Group. said all the changes were made
“with an eyc to the '80's and beyond,” when
“over-the-air broadcasting will continue to play
the leading role but new opportunities will also
appear around it. We are adjusting our structure
so that it will best represent CBS’s interests in
regard to both developments.”

Lesser freedoms for
public broadcasting?

Justice Department says court
decision to declare ban on
editorials is unconstitutional

The Department of Justice has resumed the le-
gal battle over whether a congressionally man-
dated ban on editorializing by public broad-
casting stations is permissible under the
Constitution. A U.S. district judge in Los An-
geles on Aug. 5 held that it was not. that it
violated the First Amendment (BROADCAST-
ING. Aug. 16). Justice. in a jurisdictional state-
ment filed with the Supreme Court last week.
said the district court had erred—that it had
applied an unduly strict test in determining
whether the ban satisfied First Amendment
standards.

Justice, n requesting the high court to re-
view the case, said the lower court's decision
raises a “substantial” question. It said the ban
on editorializing, adopted originally as part of
the Public Broadcasting Act of 1967, was de-
signed to “serve the vital function of insulating
government-funded public broadcasting sta-
tions from political influence” and to prevent
“the use of public funds Lo propagate contro-
versial private views.” Justice also noted that
the Congress amended the law in 1981 to re-
strict it to stations that accept grants from the
federally funded Corporation for Public Broad-
casting.

The case was initially brought in 1979
against the FCC by the Center for Law in the
Public Interest on behalt of the League of
Women Voters of Califorma, the Pacifica Foun-

dation and Representative Henry Waxman (D-
Calif.). But when the commission and the
Carter administration’s Justice Department
said they wouid not defend the law, Judge Mal-
colm M. Lucas dismissed the case because the
“concrete basis” on which a constitutional de-
cision would rest was not present. The case
was resumned in the district court after Congress
narrowed the scope of the ban and the Reagan
administration’s Justice Department said it
would defend it.

Lucas granted the plaintiffs summary judg-
ment. He said the law could survive scrutiny
under the First Amendment only if *it serves a
compelling government interest and is narrow-
ly tailored to that end.” Then. noting that such
laws are “*presumptively unconstitutional,” he
said it was not supported by a compelling gov-
ermment interest. He said the government had
failed to prove that federally funded public sta-
tions would be transformed into “propaganda
organs” if allowed to editorialize or that they
would be influenced to take particular editorial
positions in order to curry favor with the gov-
ernment.

Justice, which filed a notice of appeal with
the Supreme Court in September, is, as a prac-
tical matter, fighting the case alone. even
though the FCC is listed on the department’s
brief as the appellant. The FCC did not ask
Justice to appeal the case, and did not partici-
pate in the preparation of the brief. Commis-
sion officials see the fight as one between Jus-
tice and those who challenged the
constitutionality of the law.

Justice, in arguing that the lower court had
applied a test that was unduly strict, said the
Supreme Court has never held or suggested
that restrictions on expression imposed as con-
ditions to the receipt of federal funds must be
supported by a compelling government inter-
est.

Justice said that is the test to be used in
determining the constitutionality of the editori-
alizing ban. On the one hand, it said, the law is
of critical imporntance for two reasons: The
other safeguards relied on by the district court,
including the fairness doctrine, are “insuffi-
cient to shield publicly funded broadcasters
from political pressures.”™ And it prevents the
use of federal funds to promote controversial
private views “and thus obviates potential First
Amendment problems.” On the other side of
the balance, Justice said. the restriction is not
severe. 0

current number is (202) 466-6312.

First aid on First Amendment. A nationwide hotline to provide round-the-clock, cost-free
legal assistance to journalists and news organizations has been established by the Washing-
ton-based Reporters Committee for Freedom of the Press. The “First Amendment/Freedom of
Information Hotline™ will function 24 hours daily, seven days a week to answer questions
regarding a spectrum of issues—government censorship of news, subpoenas for confiden-
tial sources, restrictions on press access to couns, threats of libel and invasion-of-privacy
suits, prior restraint on publication and discrimination against broadcast news media, among
them. The hotline also will offer help on the use of the federal Freedom of Information Act and
49 state FOI acts and sunshing laws.The announcement of the service was made by Charles
Giover, president of Cox Enterprises, Inc., of Atlanta, and Donald Graham, publisher of the
Washington Post, co-chairmen of the The Reporters Committee fund raising campaign. Those
seeking help will get it from The Reporters Committee’s staff of three lawyer-journalists, a
nationwide network of more than 100 volunteer private law firms and law school professors
and the lawyer/director of FOI Service Center, Tonda Rush.The lawyer/director of Student
Press Law Center and the Washington representative of Women in Communications also will
provide assistance. The hotline number will be {202) 466-6313 beginning on Dec. 15. The
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Football returns
with high numbers

Although football enthusiasm at the stadium
has not returned to pre-strike levels, home
viewing numbers, according to Nielsen. show
post-strike football to be as attractive as the
September contests.

The Thanksgiving Day contest between the
New York Giants and Detroit scored a 20.2
rating and 53 share. NBC’s carriage of Cleve-
land and Dallas brought it 18 .5/47. The follow-
ing Sunday (Nov. 28), NBC's doubleheader
scored an overall 9.9/23 and 17.4/33 respec-
tively. An NBC spokesman attributed the rela-
tively low score for the first Sunday game 10
the fact that “we were not in New York,” and
that CBS provided regional coverage of the
New York Jets and an NFC contest between
Chicago and Minnesota at the same time. CBS
scored an overall 18.1/40 for its coverage dur-
ing the early-game time slot. For the compara-
ble Sunday a year ago, CBS carried a double-
header that scored 21.2/48 and 17.6/32. NBC
carried the single game. achieving a 14.1/31.

Regular season billings, based on estinates
of what the networks were charging for spots
during substitute programing and what they are
getting for spots during games, may be off by a
total of about $97 million for all three net-
works. But expenses associated with the pro-
duction and rights monies for this season and
substitute programing will be much lower. An
estimated $4 14 million was allocated for rights
payments and would have been paid had there
been no strike.

On the affiliate level, no one really knows
the full impact of the strike, but its duration—a
full eight weeks—insured that most affiliates
were hurt by it.

Guy Main, executive vice president of
wCIA(TY) Champaign. Ill., chairman of the
CBS Television Affiliates Association, told
BROADCASTING, “I'm sure all [the affiliates]
have been affected by the loss of spot revenue
and the amount of availabilities in and around
the games. | doubt that any siation could save
that or make it [all] up.” His guess was that
stations may have lost two-thirds of their avail-
abilities during strike-related time periods.

As to the return of NFL football, Bob Rice,
president and general manager of WRAU-TV
Peoria. Ill., and chairman of the ABC Televi-
sion Affiliates Association, said: ~It’s a mixed
bag but predominantiy a positive one. We don't
like the overruns but are willing to put up with
them for NFL.”

Lost revenues to the 28 radio stations carry-
ing the local rights to NFL games has been
estimated at $7.2 million by Katz Radio. al-
though David Halberstam, manager of Katz’s
sports radio division, said those losses may be
mitigated by decisions by a number of adver-
tisers to double up on the spots they’d original-
ly purchased in the games. A ‘“‘surprising”
number of advertisers have chosen that option,
he said.

At Mutual, revenues from this year’s trun-
cated football season are down about 12% from
those of last year's season, which totaled over
$4 million. Before the strike. Mutual had ex-
pected this year's football revenues to total “a
little over” those of last year, according 10 one
insider. (]



Mow get things moving. With animation, color
cycling and mix effects, including wipes, fades,
mixes and merges. Our muiltipie plane frame-
store means freedom of movement for rolls,
crawls, character-by-character ripples and
diagonals and full-screen animations.

Graphics V is a multi-channel system that
welcomes simultaneous muitiple-user access.

i Two high resolution channels and six off-line
VIDIFONT® GRAPHICS V. The excitement entry channels provide enough operating
radiates through your creative staff. Reaches out.  positions to custom fit your needs, including
Grabs your audience. Vidifont Graphics V™ refines  elections and other special programs.
the art of electronic graphics. From often-needed For all its features and flexibility, Vidifont
name supers to story highlighters to full animated Graphics V is user-friendly. In the studio or on
sequences. Imagine the added impact! the road, operation is easy and efficient.

You start with distinctive graphic composition Real-time productivity is the resuit.
capabilities. With digitizing tablet or keyboard, Calil or write Thomson-CSF Broadcast, Inc.,
design and create character fonts, logos, weather 37 Brownhouse Road, Stamford, CT 06902,
symbols and other graphics. Tel. (203) 327-7700. TWX: (;710) 474-3346.

Add color. Over 4,000 colors for those muiti- ' ‘
colored characters, extended edges, banners, N
backgrounds and graphics you could never ® THOMSON-CSF BROADCAST, INC.
before create in-house,

Generate excitement!
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Stereo in Vlegas

AM stereo manufacturers, with the excep-
tion of Leonard Kahn, have been busy cull-
ing station prospects in the Las Vegas mar-
ket in time for the upcoming Consumer
Electronics and National Association of
Broadcasters shows to be held there, in Jan-
vary and April respectively. Harris has lined
up KORK(AM) and Magnavox has tapped
KMJJiAM). Both stations have a middle-of-
the-road format. In both cases it's expected
that the systems will be installed in mid- or
late-December and will be operational at
least through the NAB show. At that time,
the stations are expected to decide whether
or not to retain the systems, switch to an-
other or drop stereo altogether. KORK has the
studioc equipment needed to transmit in ste-
reo and Magnavox and Continental Elec-
tronics are providing the necessary audio
equipment to KMJJ.

If Motorola comes out on top Iin a test
conducted by Delco of three AM stereo sys-
tems, the results of which are due to be
released this week, the company plans to
set up its own 10 watt radio station to dem-
onstrate its system at the CES and NAB
shows. Temporary authority would be re-
quired and easily obtained from the FCC,
according to Chris Payne, Motorola's AM
stereo broadcast manager. With that setup,

Ont. (Detroit), ksFO(aM) San Francisco, and Capitol has secured transponder 2 aboard

wioa(FM) Philadelphia.

State nets go satellite

The Capitol Broadcasting Co., Raleigh,
N.C.-based station group owner, will begin
satellite distribution of its North Carolina
News Network and Virginia News Network
in late spring or eatly summer of next year.

Westar Il and will supply its radio affiliates
with satellite dishes to insure downlink ca-
pability. So far Capitol has cleared 110 mar-
kets in Virginia and North Caroclina for satel-
lite reception. Also to be distributed over
the bird will be the Capitol Sports Network,
which broadcast foothall and baskethall
games played by Duke University and the
University of Virginia; Capitol, in addition,
will begin broadcasting North Carolina
State University football and basketball
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United sound. The United Stations, the New York-based producer and syndicator of Dick
Clark’s Rock, Roll and Rementber and the Weekly Country Music Countdown, plans to add
a third weekly program to its repertoire in January, this one featuring the music of the 1930's
and 40's and the non rock hits of the 50's and 60's. To be hosted by former wnew(am) New York
announcer Dick Shepard {left), The Great Sounds will focus on the music and events of a
particular year and will include interviews with a number of artists. Each four-hour show will
also feature a guest artist whose work will be highlighted and a special segment on the music
of Frank Sinatra. Mel Torme {center) is to be guest artist on the premiere program. Produced
by company vice president and partner Ed Salamon (right), The Great Sounds will be
bartered to stations. Shepard, who has been commercial spokesman for Pepsi, Cadillac and
a number of other major radio advertisers, hosted wNew's The Milkman's Matinee as well as
the NBC Radio Network's weekend program, Monitor.

said Payne, the company could control the
programing and have a "better ability to
demonstrate " just what the systermn is capa-
ble of doing. Kahn will not have a separate
booth at CES, but is currently negotiating to
have several receiver manufacturers dem
onstrate his system.

Ski stuff

The Connecticut Radio Network and the
Maxwell House Division of General Foods
have teamed up to bring ski reports to more
than 100 radio stations throughout the
country. Coverage began last Tuesday {Nov
30). Called The Maxwell House Ski Waich,
with the GF division as sponsor, the broad-
casts are produced by CRN. There will be
three feeds each day—in the morning, after-
noon and evening—with reports custom-
ized for the Eastern, central, mountain and
Pacific regions. The voice of the Maxwell
House Ski Wateh is John Birchard, who has
been anchor for the New England Ski Waich,
CRN's regional offering, for the past five
years.

“"Our independent ski reports and areas
will be calling our computer center 24 hours
a day,” says Barry Berman, partner in CRN
with Dick Kalt. "The area reports are edited
on computer and station scripts are then
prepared.

Among the stations signed for the reports
are WABC(AM) New York, CKLw(AM) Windsor,
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games in the fall of 1983.

"State and regional networks will not be
able to survive long range due to the high
cost of telephone lines,” explained Jim
Goodmon, Capitol Broadcasting president.
Goodmon also said that he will no lenger
have to worry about telephone company
rate hikes, and predicted that “you're going
to see a lot" of state and regional networks
moving over to satellite distributicn in the
future. A spokesman for Capitol said it be-
lieved 1t was the only state or regional net-
work that was offering free satellite dishes
for dewnlinks to its affiliates. Capitol will
have two uplink facilities, one in Raleigh
and one in Richmond, Va.

Scap bars none

No Soap Radio, the 12-year old New York-
based production house specializing 1n ra-
dic commercials, has anncunced it plans to
change 1ts name as of Jan. 1 to No Scap
Productions, to signify its growing role in
audio for TV as well as radio spots. The win-
ner of more than 100 Clio awards, No Soap
specializes in what company president and
creative director, Dan Aron, calls "audio en-
vironmental design” and includes among its
services casting, directing, copy consult-
ing, sound effects producing and musical
arranging. It expanded into audio produc-
tion for TV about two years agoc and had
participated in TV campaigns for Exxon
Corporate, Mercedes Benz, Kodak, Burger
King. AT&T, Coors and Busch.

Fundraiser

The third annual “Cperathon” conducted by
fine arts station wrMT(FM) Chicago to benefit
the Lync Opera of Chicago raised $155,514,
exceeding last year's $142,000. The WFMT/
Lync Opera of Chicago event lasted 19 1/4
hours, starting at 6 a.m. on Nov. 20 and
ending at 120 a.m. on Nov. 21.
Throughout the Operathon, listeners
were urged to phone in their pledges in ex-
change for premiums that included opera
posters, records, T-shirts and tote bags. The
programing included anecdotes and remin-
iscences by Lyric staff members and the
playing of tapes of some of the outstanding
performances from past Lyric seasons. W
FMT donated its facilities as well as the pro-
duction staff One of the hosts was Ray
Nordstrand, president of the station.

Beautiful to soft

The latest defector from the ranks of beauti-
ful music format stations 1s KOST(FM) Los An-
geles, which has switched to "soft hits.” The
Cox-owned station follows the lead of
KNOB(FM) Long Beach, Calf., which dropped
beautiful music in favor of middle-of-the-
road music earlier this year. KosTs vice
president and generdl manager, Don Dalton,
said the change was necessary because too
many Los Angeles area stations were trying
to appeal to the older listener. “What we're
doing 1s joming six or seven FM stations
|[programing| in the 18-44 demographic
range."” he said, "and we feel we stand a
much better chance 1n doing so. This format
went on the air in Atlanta and 1n five months

Radio strikes back
National Public Radio announced
that Lucasfilm Ltd. will assist NPR
in promotion of its 10-part vadio ad-
aptation of The Empire Strikes
Back. Lucasfilm Ltd. will provide in-
Sormeation about the new radio drama
series via print advertising and the-
ater posters coinciding with the mov-
te's current re-release. The series, fo
debut on NPR stations Feb, 15, 1983,
is jointly produced by NPR and
kiscry Los Angeles in cooperation
with Lucasfiln, It will feature origi-
nal film cast menbers Mark Hamili,
Billy Dee Williams and Anthony
Daniels.

went from a 3% share of the market toa 7%
share. So we have high hopes for it."

Eight-month status

CNN Radio has signed its 49th affiliate.
After eight months in operation, the service
now reaches a potential audience of more
than 11 million homes. While affiliates have
a choice of using all or some of the CNN
programing, currently 34 of the 49 affiliates
broadcast the service on a 24-hour basis.
Programing is offered in half-hour blocks
comprised of four segments—national and
international news; a “metro page" segment
containing crime stories, disasters and the
like; sports and headline recaps; and fash-
ion, entertainment, weather and medical
news.

Hit list

Attorney Ira Lisook and veteran radio pro-
motion director Jack Ainslie have formed All
Hit Radio, based in Maiden, Mass., to syndi-
cate a new format by the same name. Ac-
cording to Ainslie, executive producer of
AHR, and former promotion director at
WXKs-AM-FM Medford, Mass., the format will
consist of a base library of 1,200 popular and
rock hits from the past 27 years plus a con-
tinuously updated supplement of current
hits. In addition to the songs, the format will
feature 30 news. sports and lifestyle vig-
nettes a month, ranging from interviews
with performers to live actualities of the as-
sassination of President Kennedy and the
moon landing. Accerding to Ainslie, AHR
has 13 stations lined up, and has had inguir-
ies from as far away as Japan and Australia.
The format is available in either automated
or hve assist form.

Time for jobs

Wowo Fort Wayne, Ind., through its new
ownet. Price Cormnmunications, is offering
$10.000 worth of advertising time free to any
business moving to Fort Wayne or Allen
county that adds at least 20 fulltime jobs to
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the local economy. Bill Latz, vice presidernt
and general manager of the station, said the
same offer is open to any existing business
that adds at least 50 fulltime jobs through
local expansion. He said the company is
prepared to make 50 such awards to pro-
mote creation of at least 1,000 new jobs in
the area. The city's department of economic
development will determine which compan-
1es qualify.

Deja Vu

Criginal jingles conceived by Bill Drake in
the 1960's as part of his “Boss Radio” prc-
graming concept are being reprocessed and
re-released by Tuesday Productions, San
Diego, in association with Drake-Chenault;,
Canoga Park, Calif. Tuesday officials said 25
jingles, originally featured on RKQ Radio
stations, are in the package, with standard
logos. stagers, legal ID's, full logos and ir-
tros In a variety of tempos.

Of courses

New York Univesity, which started offering
courses in radio in 1939, has reestablished a
radio major, leading to a bachelor of fine arts
degree. It will be offered through the depart;-
ment of undergraduate film and television of
the Tisch School of the Arts. For informé-
tion: Charles Milne, chairman, Film, Televi-
sion and Radio, NYU, South Building, New
York 10012.
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The revolutionaryVPR-5.

We've started a VTR revolution
by combining our talents with
those of Kudelski SA, an inno-
vator in audio technology, to
create the Ampex Nagra VPR-5.
At 15 pounds (including 20-min.
reels, battery and cover), the
VPR-5 is the world’s lightest
most portable one-inch Type
“C”"VTR.

VPR-5 is as small as a
briefcase, yet it delivers the

[ i

And it features: dual micro-
processors, two high-quality
audio channels plus a SMPTE/
EBU time code channel, dual-
cue editing for studio-type con-
trol of playback review and other
edit-related functions, unique
LCD display of VU and PPM
levels, an audio confidence
playback selector independent
of the video, and a rugged alu-
minum alloy casing.

VPR-5. It’s ready to go when
you are. For more information,

guality and editing capability demanded from contact Ampex Corporation, Audio-Video
any full performance C-format VTR. Systems Division, 401 Broadway, Redwocd City,
Our VPR-5 measures only 1712"x 8'2"x5%"  CA 94063 (415) 367-2911. SETTING

THE FASHION IN
BROADCAST VIDEO

AMPEX

Ampex Corporation « One of The Signal Companies@
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One of the greatest movie packages ever assembled

-complete with action-packed adventure, powerful
drama, passionate romance, brilliant animation and
entertaining comedy. All features are endorsed by The
National Education Association and backed with the
highest level of promotional support to maximize
audience viewership. If you're not among the stations
already with us . . . You should be!
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Friendly Persuasion li
Lorimar

Four Horsemen Of The Apocalypse
MGM

Pinocchio In Outer Space
SFM

Home From The Hill
MGM

Flame Over India
Rank Organization

The Optimists The Hideaways
Paramount Telepictures

Waterbabies Jungle Book"®
Ariadne Films London Films

Journey Back To Oz
Filmation

Silk Stockings
MGM

Les Girls
MGM

sMHoliday
etwork

For more information
contact your SFM representative
SFM Entertainment/Division of SFM Media Corporation
1180 Avenue of the Americas
New York, N.Y. 10036 ¢ 212/790-4800
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Boston: TV battleground

With two new owners and a
determined old-timer among
players, the stations are in an
all-out battle for supremacy

There’s a war going on in Boston. The nation’s
sixth largest television market witnessed wild
upheavals in 1982. The locally owned wWCvB.
TV was sold to Metromedia (for $220 million, a
record at the time). RKO General lost its li-
cense for WNAC-TV, and the facility passed to a
group of local challengers. The Boston compe-
tition right now is said to be the stiffest in the
country, and the aggressiveness of all three ma-
jor players, wCVB-TV, wWNEV.Tv (formerly
wNAC-TV) and Group W's wBZ-Tv indicates the
action will only escalate.

“We want to be the station that survives,”
says WNEV-TV president and general manager,
Win Baker, who, along with several of his
competitors, sees the keys to the future of
broadcast TV in less reliance on networks and
syndicated reruns for programing and a strong
regional identity as an entertainment and infor-
mation source.

Events began heating up in Boston last July
when New England Television Corp. took over
the operations of RKO’s channel 7 and appoint-
ed Baker to develop WNEV-TV into not only the
number-one station in Boston but also the
source of that city’s most popular local pro-
graming. Channel 7, which had been regularly
scoring only half the rating points captured by
each of its competitors in the 6 p.m. and 11
p.m. news, had a long way to go just to catch
up, and Baker, in what he calls a “statement™ to
the market that his station is serious, stunned
local viewers by hiring away popular wCvB-Tv
anchor Tom Ellis at a salary reportedly triple

what he had been earning. Hired as Ellis’s co-
anchor, and also at a salary said to be over
$600,000 annually, was Robin Young, former
correspondent for NBC News.

Shortly after the Ellis-Young recruitment,
William Applegate, news director atiKPIX-Tv
San Francisco, joined WNEV-TV as vice presi-
dent for news, and, in a statement Baker says
was meant to energize a long demoralized staff,
declared “war” on the other two VHF stations
in the market.

The Boston Globe and Boston Herald-
American, which had followed RKQ's 13-
year fight to retain its license for wNAC-TV,
gave extensive coverage to the developing bat-
tle, often ripping into WNEV-TV management
for the elimination of familiar channel 7 em-
ployes and for what were perceived as overly
aggressive efforts to improve the station’s im-
age. In spite of all the coverage and an expen-
sive promotional campaign, the first two
months with WNEWTV’s new anchor team
brought virtually no change in the station’s rat-
ings for the 6 p.m. and 11 p.m. news.

What the October and November Nielsens
did bring, however, were significant improve-
ments in wBZ-Tv’s showing at both 6 p.m. and
11 p.m. and recognition in the local press that
the station that two years ago had been edged
out of the number-one spot after a reign of 34
years, had effected some changes that were
beginning to bear fruit. The war, or the game as
some in the market prefer to call it, intensified.

WCvB-Tv, which as a locally owned station
had worked eight years to gain the number-one
spot and in doing so had earned the reputation
as one of the nation’s best locally programed
stations, has shown no signs of complacency,
despite press predictions shortly after its sale to

WNEV's Baker, Ellis, Young and Applegale
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Metromedia that group ownership would end
the station’s commitment to quality local pro-
graming. Plans for WCVB-TY in 1983 include
bigger than ever budgets for local entertain-
ment and public affairs programing, a commit-
ment for $2 million in new equipment and
plans to expand the news department.

Metromedia has “'not only not cut back, but
they’ve added to” WCVB-TV’s program oper-
ation, said former wCvB-Tv president and gen-
eral manager, Bob Bennett, who now heads
Metromedia’s TV station and production divi-
sions and, still based at wCVB-TV, plans to de-
velop the station’s production unit into an East
Coast wing for Metromedia’s syndicated pro-
graming division, As has wCvB-Tv for many
years, Metromedia will develop national pro-
graming from locally produced projects, said
Bennett, and will do so with greater resources
than were available to the old wCVB-TV, includ-
ing a new studio with seating for live audiences
of up to 150 people.

Plans in the works at wCvB-Tv, which fre-
quently scores wins or near wins in the prime
time ratings with locally produced public af-
fairs specials, include Off Center Cinema,
two 30-minute collections of amateur movies,
gathered from around the country and hosted
before a live audience by local rock radio per-
sonality Charles Laquidara and specials on
Boston drivers and the weather.

In addition to new microwave equipment, a
second satellite earth station and new enlarged
studios, WCVB-Tv’s news department will ex-
pand its staff in 1983, according to news direc-
tor Phil Balboni, and will add from 30 minutes
to an hour of extra news in the afternoon, at 5
p.m. or 5:30 p.m. In October, the station ex-
panded its early-moming news from an hour to
90 minutes, starting at 5:30 a.m.

“We’re the only market in the country with
two stations battling for dominance in news at
six in the morning,” Bennett said. WBZ-Tvalso
produces an ¢arly-morning newscast.

Bennett, wCvB-Tv general manager James
Coppersmith, Balboni and program director
Cliff Curley clearly regard competition from
WBZ-TV as a greater threat right now than that
from wNEv-Tv. They, along with other local
broadcasters and the local press, believe it will
take several years for WNEV-TV to have a real
impact on viewership and that WNEV-TV's ef-
forts to do so sooner have backfired by promis-
ing too much too soon.

WBZ-Tv, on the other hand, revamped its
news format over a year ago, adding new an-
chors at 6 p.m. and !l p.m. and sharpening a
5:30 p.m. softer news lead-in. The station vast-
ly increased its visibility over the past year,
primarily through a public service campaign,
“You Gotta Have Arts!” that has attracted na-
tional publicity and considerable local acclaim.
Conceived by station public relations manager
Terri Park, the campaign promotes the arts in
Boston through increased news coverage and
special programing, public service announce-
ments and the sponsorship of local events. It



also established a permanent local tund lor the
arts with the goal of raising $1 million, the
interest from which is to be distributed by a
local board of advisers to arls projects.

The station also made some “smart™ syndi-
cated programing purchases. according to
competitor Curley, and launched a new promo-
tional campaign. The result: WBZ-Tv victually
tied WCVB-TV in overall sign-on-to-sign-ofl rat-
ings by Nielsen and Arbitron in October and,
according to Niclsen, tied wevi-Tvat 6 p.m.
and narrowed the gap at 11 p.m. tfrom three
rating points in October 1981 16 one a year
later.

WevR-Tv stalfers attribute the October rat-
ings 10 a stronger showing by NBC (the wkz-
Tvatliliation) this fall and a weaker showing by
ABC (wevn-1vs)., which unti] two weeks ago.
sufTered from the loss of NFL football on Mon-
day nights. At wiz.Tv, however. management
is convinced its two years of effort at turning
the station around are beginning to pay oft.
“We have seen the enemy and it’s not us,™ said
station general manager, Sy Yanoft. who be-
lieves the stability in WBZ-TV's on-air news op-
cration over the past year has benefitted from
changes at both WNEV-TV and WCVRB-TV.

In 1983. whz-Tv plans to expund its 5:30
p.m. news (o an hour. beginning at 5 p.m.. and
expand its local morning program. eople Are
Talking— the number-one show in its time pe-
riod—ifrom a half-hour to an hour. The station
has also expanded its special projects staff, ac-
cording to progrum director Dick Kurlander. so
there will be more resources devoted to locally
produced prime time specials.

The battle plan tor WNEV.TV's first year of
operations is extremely ambitious by its own
account and those of other broadcasters in the
muarkel. Under a mandate from its 12-member

WCVB anchors Chet Curtis and Natalie Jacobson

|
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WBZ anchors Liz Walker, Jack Williams, GM Yanoff and news director Jeff Rosser

local board of directors, the station is piough-
ing back all of its cash flow into improving its
programing and local image, according to Ba-
ker.

Steps one and two of the plan involved re-
vamping the station’s newscasts and develop-
ing a program, launched last Monday {BROALD-
CASTING, Nov. 29), oflening local information
and news from 4 p.m. to 6 p.m. weekdays.

Once either one of those projects starts to
improve the station’s ratings, WNEV-TV will
move on 1o additional projects, according 1o
Baker, which include an carly-morning news-
cast and a major public affairs campaign that
could involve in the neighborhood of $10 mil-
lion 1n donated air time.

The station plans to invest $8 million in its
first two years on new equipment, including
half-inch video technology. and it has enlarged
its staff by about 100, with 40% of the new-
comers minoritics. Baker and Applegate werc
accused in the local press of ruthlessly cleaning
house of old wNAC-TV stafters, but the actual
statl turnover is estimated at 5% by Baker and
between 5% and 8% by outsiders.

That all those changes brought little im-
provement in the October ratings book for
WNEV-TV appears to have been hardly surpris-
ing to either Buker or Applegate. “We might
see some growth by May 1983 in the news."
said Baker, who with Applegate points out that
growth in news ratings is a long, steady process
and the audience captured by wNEV-TV during
the Gctober rating period was much younger
than that captured by the old wNAC-Tv, and
more desirable to advertisers.

Although the Ellis-Young team went on the
air Sept. 13. and WNEV-TV's newscasts have
been sharpened by much more live. remote
reporting and snappier graphics, the revamping
of the news format itself is still under way,
according to Applegate. and won't be unveiled

WCVB's Bennett, Coppersmith and Baiboni
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until about mid-December. Included n his
plans are a news presentation much more like
that ol the national nctworks than employed by
most local stations. and a heavy emphasis on
political and investigative reporting.

Baker's goal is to program “every minute™ of
time not filled by CBS with locally produced
material.

The competition in Boston doesn't stop with
its three network affiliates. There are three in-
dependent stations, two of them strong in the
ratings and a third. the CBN Continental
Broadcasting Network s WXNE-TV, beginning 1o
make headway. Together. the three attract about
20% of TV viewing in the market. with Storer
Broadcasting’s wsBK-Tv in the lead and wivl.
V. recently sold by Field Communications to
Gannett Broadcasting Group, not tar behind.

WSBK-TV , which carries the Boston Bruins
and Red Sox and experiments with locally pro-
duccd programing, is said to be carving out a
key audience among young. upscale viewers
with its selection of movies and syndicated
programing and its camage of unedited ver-
sions of teature films such as"The Deerhunter”
and “The Boys in the Band.” “We want to
bridge the gap between pay cable and the net-
works,™ said program director Judy Jurisich.
The station is carried to 2.5 million cabte
homes and, as a distant signal, has been the
second-ranked station in Albany-Schenectady-
Troy, N.Y.

Al WLVI-TV. the niche has been that of “the
movie channel,” according to vice president,
general manager Gerald Walsh. who believes
WSHK-TV's position as the sports channe! may
be threatened by the advent of cable in Boston.

Broadcasters in Boston estimate they pro-
duce three, four, even five times as much local
programing as any other TV market in the
country. “This is the most exciting TV market
in the history of the world.” said Bennett,
whose stewardship of wCvi-Tv is largely cred-
ited for having set the standard for high quality
local programing in the market.

For Bennett, local programing is the key toa
station’s image. Without an image that stands
out, tomorrow’s TV station, he believes, will
be lost in the shuitle. Stations that don’t survive
will “sell off their time to programers who want
to go into pay TV," said Benneu, while those
that do “will get bigger and bigger™ until the
broadcasting business resembles that of daily
newspapers. Regional networks. in which one
station might supply smaller stations in an area
such as New England with all of their program-
ing. WCvB.TY, he maintains. could become
such a regional network.

So could WNEV-TV. according to Baker. who
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believes his station’s locally produced 4 to 6
p.m. block, entitled Look. could easily be ex-
panded to become a regional rather than local
show. WBZ-Tv's Kurlander believes stations
will continue to use a mix of programing, in-
cluding network, syndicated and locally pro-
duced. with the emphasis on local continuing
Lo expand.

Meanwhile, the war in Boston goes on. Ac-
cording to Cablevision Systems Inc., the oper-
ator building a cable system in Boston, the first
several hundred of the city's 274,000 homes
will be able to receive cable by next month
According to wBZ-TV's Yanoff, “the excitement
has just begun.” ]

‘MacNeil/Lehrer’
clears hurdle in
expansion quest

Preliminary vote of PBS stations
supports lengthening show from
half-hour; final vote comes

in January; stations also set
guidelines for on-air promos

The proposal to expand the MacNeil/Lehrer
Report from a half-hour to an hour is gaining
support. Results of an early preference vote
taken last week show that 68% of the public
broadcasting stations polled—106 out of 148
that responded—favor the proposal.

That is not an “overwhelming” mandate
from the stations, according to PBS President
Lawrence Grossman. But. he noted, it indi-
cates a strong interest. Grossman said the pro-
gram has gotten over the “first hurdle.”

The vote was nonbinding and a final, official
tally will be taken in January. Usually 170 sta-
tions participate in that vote and therefore,
Grossman said. more support will be needed.

In addition to the MacNeil/Lehrer proposal,
the public broadcasters voted on 47 other pro-
grams. They are selecting shows primarily for
the 1983 fall schedule. All those programs
were viewed and discussed earlier during the
PBS annual program fair last month (BROAD-
CASTING, Nov. 15).

Robert MacNeil. co-anchor of the program
with Jim Lehrer, said they view the vote as a
“positive response” and are now waiting for the
final go-ahead. They will continue to plan for a
July debut.

Also at PBS last week, the service's execu-
tive committee met and adopted guidelines for
on-air announcements promoting ‘program-re-
lated goods and services.

Grossman said the guidelines are intended to
expand opportunities for station revenues.
without venturing into commercial operation.
Basically the guidelines pertain to books, video
or audio transcripts. and music soundtracks di-
rectly related to programs or series.

Among those guidelines:

® PBS clearance is required for all an-
nouncements promoting the sale of program-
related goods and services on PBS programs.

® The goeds and services must be directly or
specifically related to the program or series of
programs: they must be extensions of the pro-
gram or series content and enhance viewer par-
ticipation in and the effectiveness or education-

| Can't see the forest. “is nol That there aren't enough good ideas ous there, but that we don't
know M i hear therm when they are right in front of our noses.” Brandon Stoddard,
president of ABEC Motion Pictures, made that assessment before a luncheon audience of
Academy of Television Arts and Sciences members last Wednesday (Dec. 1) at the Century

Flaza hodel in Los Angeles

executives

concentrating on what is being said

al value of the program or program series rather
than merely bearing some general relationship
to the subject matter of the program.

® Children’s programing is excluded from
announcements promoting the sale of program-
related goods.

Programing involving issues of public im-
portance will also be subject to some limita-
tions. Only printed audio and video transcripts
may be offered in connection with those pro-
grams and PBS will determine what those pro-
grams are.

Underwriter participation in the promotion
of program-related goods is also closely regu-
lated. No announcement may be longer than 20
seconds in each program segment. And only
one item is permitted per program except in the
case of printed transcripts or audio or videocas-
settes where two items are allowed. O

Houston rocket

The new TV station in town,
inde KTXH, is off and running
beating all the other outlets
on its first broadcast day

Programing a mix of popular movies, westerns
and vintage TV shows (and backing it up with a
barrage of publicity) a brand new TV station
went on the air in Houston last month—and
scored an immediate beat on the competition.
That’s the report from Milton Grant, who last
worked his magic at wDCA-TV Washington be-
fore that station was sold for $15 million to Taft
Broadcasting in 1979, and who now has his
own show at KTXH(TV) Houston—the seventh
station and third UHF independent in that ma-
jor Texas market.

Grant makes his case on the basis of Arbi-
tron and Nielsen coincidental ratings taken the
first two days KTXH was on the air {Sunday,
Nov. 7 and Monday. Nov. 8) and the following
Saturday (Nov. 13). For 12 hours on the first
day—from 9 a.m. t0 9 p.m.—KTXH was said to
be number one in the market, topping both
network and independent competition,

Calling itself “20 Vision,” KTXH’s theme is
“The Great Entertainer,” and Grant said that he
has compiled a library of more than 1,500 titles
for broadcast. Grant said he invented his pro-
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“We are in a business based on the development of new ideas,” Stoddard declared. "Many
of these ideas—probably most of the best ideas—are really hard to hear. They are hard to
hear because most of us don't know how to listen”

Stoddard suggested that television program quality could be improved dramatically if key
network programing executives and producers would listen more carefully and thoughtfully,

“The basic reason that people who should listen the most—primarily network executives
and producers-listen the least is fear. The kind of fear that makes them genuinely afraid to
open up to a new idea," Stoddard said. Executives are frightened, he contended, because
no one had his or her head “more directly under the ax” if a program fails than the network

Stoddard cited Family, Hill Street Blues, Roots, E.T. and Skogun as examples of productions
that might not have come to fruition without careful listening by programing executives.

Among tips Stoddard offered for better listening were paying attention to content, not
delivery; being optimistic about hearing a good idea: keeping emotions in check, and

graming formula after experimenting with it at
WDCA-TY Washington and at KTXH's sister sta-
tion in Dallas, KTXA(TV), a subscription TV
service in the evening with 26,000 subscribers.
According to KXTA's promotion director, John
Boles, the station took the lead immediately
with its premiere program: a slate of cartoons
beginning at 9 a.m. and scoring a five rating
and a 20 share. Except for oneslipat 11 a.m., it
maintained its lead throughout the day until 9
p.m., after it finished airing the first half of
“The Deer Hunter,” which scored a 16 rating/
28 share for its first hour, and a 16/29 the sec-
ond hour, even beating ABC’s first network
broadcast of “Kramer vs. Kramer,” which
played opposite it. In between the moming
block of cartoons and the evening *'Deer Hunt-
er,” KTXH filled the broadcast day with continu-
ous movies, including “Frankenstein,” “Mr.
Roberts” and “Robin Hood,” all of them de-
feating the. competition.

With an advertising budget reported to be in
the neighborhood of a quarter million dollars
through the end of the year, KTXH has been
making itself known on billboards, posters, on
the radio and a lot of newspapers. Over 800
people, including advertising representatives
flown in from New York, Los Angeles and
Chicago attended a Monday night celebration
party that at one point all Houston got to see
when KTXH studio cameras were trained on
party goers for 20 minutes. The mayor of
Houston proclaimed Nov. 7 “Channel 20 Day.”

Not only did KTXH score big its first day, it
also beat out the other independents its first
Saturday on the air, Nov. 13, when it pro-
gramed an eight-hour block of old western TV
programs, Boles said. The other independents
are KHTV(TV), owned by Gaylord Broadcast-
ing, and KRIV-Tv owned by Metromedia. “Go-
ing from zero to these kind of numbers is sig-
nificant,” Grant said, explaining that what he
wanted was to launch a “full-grown TV sta-
tion.” Another coup, Grant said, is KTXH’s car-
riage on 90% of the local cable TV systems and
a schedule in TV Guide appearing in time for
its first week on the air. Says Grant of cable:
“It’s the best thing for us, it gives us parity with
VHF instantly.”

But Houston area television executives were
cautious in their appraisal of Grant’s claims.
Telephone coincidentals, they pointed out, are
not necessarily reflected in the monthly books
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based on diaries published by Arbitron and
Nielsen: and advertisers. they added, will not
buy air time on the basis of coincidentals. They
also noted that KTXH's campaign blitz. coupled
with its unedited showing of “The Deer Hunt-
er’ (always an audience attraction, general
managers agreed) and plain old viewer curios-
ity could have helped contribute to KTXH's in-
stant success. In any case, judgment will have
to wait until the November ratings books are
published on Dec. 18. they said.

Qube: five years old

Warner Amex’s interactive cable
system, born in Columbus, Ohio,
five years ago, is now available
to 170,000 subscribers in seven
cities and is still growing

Five years ago last Wednesday, some 2.500
homes in Columbus, Ohio. helped usher in a
new age in telecommunications—"interacting”
with their television sets—thanks to the Qube
cable system developed by Warner Amex Ca-
ble Communications (at the time. Warner Ca-
ble Communications).

Qube technology. several generations later,
is now available to 170,000 cable subscribers
in Columbus. Cincinnati, Pittsburgh, Dallas,
Houston and suburbs of both St. Louis and
Chicago. with construction scheduled to begin
soon in Milwaukee. Indeed, most observers
credit Qube with having helped Warner Amex
win those franchises. And the interactive capa-
bility of Qube, with its potential for consumer
marketing applications, was certainly one of
the attractions Warner Cable held for American
Express when it purchased 50% of the com-
pany (along with half of a co-owned program-
ing concern) to form Warner Amex Cable
Communications in September 1979.

[n the first days of Qube in Columbus.
Warner Amex began laying claim to a long
series of “firsts™ for the cable industry: a first
“infomercial” on Qube's opening day—with
Bradford Travel Service touting Mexican vaca-
tion opportunities and giving subscribers a
chance to make reservations or request further

information by “touching in,” as Qube calls it,
on their Qube terminals.

That December also saw an interactive game
show: a children’s program called Flippo’s
Magic Circus. The next month, during a Co-
lumbus blizzard, the city’s mayor was able to
“dialogue” with Qube subscribers during spe-
cial “snow emergency” programing. Over the
years. Qube has served as the vehicle for “town
meetings” and various polling experiments.
Perhaps more significantly, Qube helped pio-
neer cable-delivered pay-per-view programing:
the June 1980 Leonard-Duran fight was seen
by 7,500 Qube homes, the Holmes-Cooney
bout last June by 15,000, not to mention the
variety of other pay-per-view products that
Qube offers.
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Programing network

for LPTV formed

JPD Entertainment joins with
Osmond Studios and trade
assoclation in new venture

The JPD Television Network, designed to
serve low-power television stations, has been
formed as a joint venture involving JPD Enter-
tainment, Osmond Studios and the National
Institute for Low-Power Television.

Representatives of the three entities made
the announcement at a news conference in Los
Angeles last Monday (Nov. 29). Although no
launch date was announced, an affiliates’ meet-
ing is planned.for June 1983, at Osmond Stu-
dios in Orem, Utah.

According to JPD Entertainment President
James Patrick Devaney, the network’s produc-
tion will be carried out at the Utah studios, with
executive offices maintained in Los Angeles.
Devaney said an initial production budget of
$45 million has been set for the network’s first
three years, with 21 hours of prime time pro-
graming to be offered each week. Material will
be distributed by satellite.

JPD Entertainment, a Los Angeles-based
entertainment  programing/producer/distribu-
tor, has applied for 20 LPTV licenses of its
own. Devaney estimates that the FCC will

J Mk
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Big five. Warner Amex’'s Columbus Ohio, Qube system cel
Joining President and General Manager John Schmuhl and Program Director John Petrie in celebra-
tion are employes (standing. I-r): Frank Forth, Mark Gettinger. Schmunhl, Petrie, Mark Bastord and
Jerry Hoffman. Kneeling. I-r: David Vaughn. Pat Arthur, Rich Arnold and Jim Jaeger.
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Ratings Roundup

ABC-TV broke CBS-TV's winning streak
in the ninth week of the 1982-83 prime
time season. Finishing only a 10th of a
point ahead of CBS for the week ending
Nov. 28, ABC averaged a 17.6 rating and

| 28 share against CBS's 17.5/28 and
NBC-TV's 15.2/24 4.

Season-to-date averages left CBS still
well out in front (18.3/29) with ABC sec-
| ond (16.7/27) and NBC third (15.7/25).

CBS also continued to lead inthe Novemn-
ber sweeps, averaging 1B.8 against
ABC's 17.3 and NBC's 14.7 in Nielsen fig-
| ures and 19 against ABC's 17.2 and
NBC's 14.6, according to Arbitron.
I The three-network rating and share
slipped to 50.3/80.8 from the previous

week’s 51.3/81.

ABC won Monday, Tuesday, Wednes-
day and Saturday, although the return of
Maonday Night Football after the eight-week

| players strike scored only a 19.3/32
| against CBS's M*A*S*H (20.5/29), New-
hart (20.6/30) and Cagney and Lacey (17.9/
29) and NBC's Monday Night Movie, “A
Day for Thanks” (18.3/29). Monday aver-
ages were ABC (19.8/29.5), CBS (18.2/
27.3) and NBC (17.8/26.4).
The First 20
1 60 Minntes cBs 27.1/a1
2 Three's Company ABC 22.5/34
3. Jeffersons cBs 22.5/33
4. One Day at a Time £Bs 22.3/33
3 Dallas cBs 21.5/34
6.  Love Boat ABC 20.9/33
7. NBC Sunday Night Mevie  NBC 20.7/32
8. Newhart CBsS 20.6/30
9 Laverne and Shirley ABC 20.5/32
10 WBC Heavyweight Champion-
ship Fight ABC  205/33
1M1 M*A*S*H cBs 20.5/29
12.  Archie Bunker's Place CBS 20.3/30
13 Hill Street Blues NBC 20.3/37
14 Happy Days ABC 20.2/32
15.  Monday Night Foutball ABC 19.3/32
16. Sto3 ABC 19.3/30
17.  Dynasty ABC 19.1/32
18.  Falcon Crest CcBs 1931
19.  Trapper John, M.D. cBs 19731
20. Fall Guy ABC 18830
The Final Five
65. z0/e0 ABC 1521
66. Remington Steele NBC 11.3/19
67. Gavilan NBC 117
68.  Devlin Connection NBC 10.118
€69.  Cheers NBC 10118

eventually license 3,000 low-power stations
and contends such outlets will “need a bona-
fide network to compete in today’s broadcast
environment. particularly in major markets
where existing program services already satu-
rate.”

The principals did not indicate how start-up
capital will be generated to build the network,
although they foresee advertising income and
ancillary sale of network programs to foreign
and home video markets. JPD Network will
present a variety of programing material that
will include overseas production. according to
Devaney. It also plans to produce programs for
local as well as network broadcast.

The National Institute for Low-Power Tele-
vision, a partner in the venture. is sponsoring
an LPTV conference in Anaheim, Calif.. Jan.
24-26.
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NASA eyes mobile
telephone service
for rural America

It petitions for FCC rulemaking

to use satellites to bring

cellular radio-type communications
to nation’s thinly populated areas

Cellular radio may revolutionize mobile tele-
phony. but it and similar land-based mobile
telecommunications technologies aren't going
to be able to meet all demand for mobile com-
munications. according to the National Aero-
nautics and Space Administration. To meet that
unsatisfied demand—and to “augment” terres-
trial mobile telephone and private mobile com-
munications systems—the FCC should launch
a rulemaking aimed at allocating spectrum for
satellite-interconnected mobile radio. NASA
said in a petition for rulemaking last week.

In its petition, NASA said such satellite-in-
terconnected systems would be necessary to
provide a truly ubiquitous mobile communica-
tions service. It noted that “vast areas™ of the
country are too thinly populated to support ter-
restrial mobile systems of their own. And even
in more heavily populated areas. such systems
run into coverage problems because rough ter-
rain. buildings and other obstructions can inter-
rupt the line of sight between base stations and
mobile units. In order to insure the universal
availability of mobile communications ser-
vices. the United States must consider exploit-
ing its large untapped reservoir of satellite tech-
nology.” NASA said. “Inherently. satellites are
capable of providing ubiquitous coverage
throughout the United States. and are capable
of achieving line-of-sight coverage of areas
shadowed from earth-bound stations.

“While the commission has allocated sub-
stantial portions of the spectrum to meet the
demand for fixed and broadcast satellite ser-
vices, it has thus far failed to make any alloca-
tion for commercial land-mobile satellite ser-

vices—despite the fact that the 1979 World
Administrative Radio Conference (WARC)
rade specific allowance for the provision of
mobile satellite services in the 806-890 mhz
band.” NASA said. “In the meantime. other
countries are moving forward to develop mo-
bile satellite services. Unless the commission
acts promptly to provide spectrum for such ser-
vices, the United States’s leadership role in sat-
ellite communications and in mobile communi-
cations equipment will be jeopardized.”

In particular, NASA requested that the rule-
making propose to allocate 821-825 mhz and
866-870 mhz (currently allocated to mobile re-
serve) for the mobile satellite (mobsat) service
on a primary basis, It also asked that 845-851
mhz and 890-896 mhz. which also are current-
ly allocated for mobile reserve, be kept in re-
serve until 1990, to give the proposed service
room to grow if experimental use discovers the
market for the service NASA believes exists.

It also requested the allocation of from 35
mhz to 80 mhz in each direction at S-band or
K-band for feeder-link access to and from the
mobsat. Somewhere down the pike, it suggest-
ed, the commission ought also to consider allo-
cating up to 20 mhz of L-band spectrum for the
service.

To test the concept. NASA and the Canadian
government are planning—and seeking com-
mission authority—to launch mobsat MSAT-X.
some time in 1987, using the 821-825 and 866-
870 mhz bands. Under the plan., the satellite
would use a 10-meter UHF antenna to produce
six spot beams. two lo cover the continental
United States and the remaining four to cover
Canada (one shared with Alaska).

According to the NASA filing, one of the
attractive characteristics of a mobsat system is
that it—in much the same way cellular radio
does (BROADCASTING. June 7)—can be set up
to reuse frequencies. That. the petition notes,
can be accomplished with overlapping spot
beams.

Using mobsat technology. when a mobile
telephone user places a call. his mobile trans-
mitter could first seek a terrestrial mobile base

R.C. CRISLER & CO., INC.
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Licensed Securities Dealers
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Cincinnati
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station. If successful, the call would be con-
nected terrestriaily. But if the mobile transmit-
ter were outside the range of a terrestrial base
station. it would request an open mobsat chan-
nel in the spot beam where the unit is located
The mobsat would then accept the call anc
relay it to a base station. which could be con-
nected to telephone company facilities.

To receive calls. a subscriber's mobile tele-
phone number could be stored in an on-lin¢
database that would be accessible by the terres-
trial network. The data base could be kept up tc
date on the subscriber’s location, perhaps auto-
matically through a separate data channel.

In a separate letter to each of the FCC com-
missioners, James Beggs. NASA administra-
tor, noted that the space agency's research over
the past five years had demonstrated that ter-
restrial mobile services wouldn't be economi-
cally feasible “'in vast areas of the nation. con-
taining up to 60 million persons. due to the
essentially rural character of such areas™ that
satellite “augmentation™ of terrestrial mobile
services is "both technically and economically
feasible™ and that mobsat can be compatible
with terrestrial cellular and noncellular ser-
vices.

“In addition to the need of rural America for
access o mobile communications services gen-
erally. there exist particular requirements for
ubiquitous mobile communications which can
only be met through use of satellite technol-
ogy.” Beggs said. “These include national, se-
curity, law enforcement, emergency medical.
interstate transportation, and other industries
[such as power and petroleum] with widely
dispersed and extensive rural activities.”

Beggs noted that NASA had made a similar
request for spectrum for mobsat service in the
commission’s cellular proceeding. Although
the commission rejected that request, it didn't
reject the request on the proposal’s merits but
because “of a stated perception on its part that
the proposed regrouping [of channels] would
have delayed the implementation of terrestrial
cellular services."”

This proposal. according to Beggs, howev-
er. didn't propose to regroup the channels “and
thus cannot even potentially delay the imple-
mentation of terrestrial services.™

In its petition. NASA also said the rulemak-
ing should address what sort of entity should
own a mobsat system. “In order to stimulate
discussion of this issue, NASA offers as a pos-
sible model for such arrangements the initial
Comsat structure, within which Comsat served
as a “carrier’s carrier” and its carrier customers
were permitted to hold ownership interests in
Comsat,” NASA said. “Under a comparable
structure, providers of terrestrial cellular ser-
vices [both RCC and wireline carriers]. and
SMRS providers would be able to purchase
services from the mobile satellite system for
resale to their subscribers. They would also be
eligible to participate in the ownership of the
system,” NASA said. a
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operational scheme. Or, any route in between. The HR-2

is completely compatible with all your post-production
and distribution equipment. So nothing is made obsolete. CALL YOUR RCA
However you play it, you'll get far better on-air play REPRE SENTATIVE

with HAWKEYE. Find out how. OR WRITE RCA. BLDG. 2-2. CAMDEN. N,J. 08102
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Low-cost high

Modulation Associates, Mountain View,
Calif., believes it has developed the technol-
ogy that will enable many state and regional
radio networks to distribute programing via
satellite—something they are now unable to
afford. The key is MA's new R-SAT satellite
receiver designed to downlink SCPC (single
channel per carrier) audio signals. Because
of its "optimized design,” said marketing
vice president, Terry Sheffield, R-SAT will
allow networks to cut their uplink power

from 80 watts to 10 watts, simultaneously
reducing the monthly cost of satellite time
(on a Westar satellite) from $12,000 to $2,000
and the cost of the uplink hardware itself
from $250,000 to $70,000. The saving in sat-
ellite charges alone, MA said, "is equivalent
to a free earth station a month and will save
most state networks their entire investment
in earth terminals in just three to five years.”
The first to adopt the R-SAT plan, Sheffield
said, 1s the 80-station Louisiana Network,
based in Baton Rouge. The initial run of 15
R-SAT receivers is now in production, Shef-
field said, and will be delivered to Louisiana
next January and February. The R-SAT re-
ceivers cost $3,800 each.

TV stereo

Locoking ahead to the day when stereo tele-
vision sound is a reality, the Television Busi-
ness Division of General Electric Co. last
week asked the FCC to amend its rules to
permit it to market a "remote sound device.”
The device, which would initially be at-
tached to television sets and later built into
them, is essentially a low-power FM trans-

'adlo BINGO

® OLDEST PROMOTION IN THE
INDUSTRY . ..
Over 26 years . . . 1,000 plus stations.

GETS DOUBLE RATE CARD
RATE . ..

A complete promotion package
providing sponsors and ""extras’’
that command extra dollars.

-

WORLD WIDE
BINGO, INC.

Re-up

Broadcast engineers whose certifica-
tion by the Society of Broadeast Engi-
neers expired last January have until
the end of December to reapply for
certification, according to the Indian-
apolis-based organization. For appli-
cations, write: Mary Brush, certifica-
tion secretary, SBE, Box 50844,
Indianapolis 46250.

mitter that, using a local “dead spot” in the
FM band, would broadcast the sterec audio
of a television program to a remote stereo
“headset receiver.” "Its useful range, " GE
said, "would be limited to the room in which
the television receiver is located, or an adja-
cent room.” The FCC may be able to autho-
rize the new product under its wireless mi-
crophecne rules, GE suggested. But if that
proves unfeasible, it said, it could be autho-
rized by "simple revision” of those rules. In
addition to the benefits normally associated
with headset listening, GE said, its remote
system would permit “mobility not possible
with wired systems” and eliminate “safety
hazards” created by headset cords.

Home dish outlook

Will the advent of the direct broadcast satel-
lite service, now expected in 1986, put an
end to the backyard earth station business?
Not according to Donald Berg, a vice presi-
dent at Channel Master, an Ellenville, N.Y.,
company that has made a big push into the
home earth station market. In fact, he said
at a seminar for Channel Master dealers,
news about DBS should benefit the busi-
ness. “The publicity on the new DBS service
will make consumers aware that something
can be done about their sub-standard televi-
sion pictures caused by either their remote
location or deteriorating cable system

Complete 13 $ n-n
Week “Ready to
Air"" Package [

® TREMENDOUS SPONSOR FOOT
TRAFFIC ...
Proves the effectiveness of your
station with tangible results.

CONTINUOUS RENEWALS . . .
Sponsors and listeners demand it.
INCREASE RATINGS . ..

A proven leader in all markets.
©®Copyright 1962, J.R. Hampton

F.0, Box 2311 ® Littdeton, CO 80161
Telephone (303 T06-32EE

“Our Business Iz fmproving Yours™
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equipment.” Berg believes DBS and the
home earth staticn business will live side-
by-side. Most people interested in satellite
television will receive DBS services, but
many upscale buyers will opt for home earth
stations. For less than $5,000, he pointed
out, they can buy and install an earth station
that can deliver between 70 and 100 chan-
nels of television. This compares favorably
with the $400 a year DBS subscribers will
have to pay for three to five channels, he
said. Regardless of what the future holds,
Berg said, the present home earth station
market is booming. About 50,000 backyard
systems are now in place, he estimated, and
another 3,000 to 4,000 are being sold each
month.

October update

The October report of the Electronic Indus-
tries Association’'s Consumer Electronics
Group on sales of home video products to
retailers was a mixed bag: Sales of projec-
tion television systems were down; sales of
conventional television sets were flat, and
sales of videocassette recorders and cam-
eras were up. Only 14,384 projection TV's
were sold last October, down 18% from the
17,548 that were sold in October 1981. In the
first 10 months of 1982, 87,012 units were
sold as compared to 99,806 cver same peri-
od of 1981, a decrease of 12.8%. Sales of
television sets last October compated to Oc-
tober 1981 increased 4.7% to 1,604,612 and
sales for the first 10 months of 1982 were
13,753,360, just 6% greater than total for
same period of 1981. Meanwhile, big gains
were posted in sales of VCR's and cameras.
For the month, VCR sales jumped 45.5%
over October 1981, from 142,738 to 207,750
and, for 10 months, they were up 43.3% from
1,026,467 to 1,470,529. With 23,451 units
sold in October 1982, camera sales were up
48.3% over October 1981. And sales for 10
moenths were even mole impressive, in-
creasing 65.6% over the same period of 1981
from 138,340 to 229,091.

Pseudo stereo

AM broadcasters tired of waiting for real
sterec can opt for an imitatioen. Orban Asso-
ciates Inc., San Francisco, says its stereo
synthesizer can process monophonic audio
“to create a dramatic, compelling spatial ef-
fect.” The latest version of the Orban syn-

R

thesizer, the 245F, has a few features its
predecessor did not, including balanced in-
put, RF filtering on the audioc inputs and
outputs, AC line filtering and an optional
output transformer. The additions didn’t in-
crease the cost, still $400.




THE SONGS OF
CHRISTMAS

he singing of Christmas carols has
long been a part of the American

J W _“

Uy \ "“ll'i holiday tradition. Families gather
Ll
® % B “rogether around the living room piano.

Carrollev s, bundled up against the crisp night air, assemble on porch
steps. And, church choirs throughout the land ring with the joy of this
special season.

The Christmas star is a symbol of universal peace, and
the Christinas carol the song of universal joy. _

We, at Bonneville, are proud to en-
courage this tradition. Music is our very special
heritage, and the publication of the songs of Christ-
inas is our way of saying, “Peace On Earth, Good
Will To All”

We will be happy to send you free copies of our holiday
songbook. Simply write to us.
And. . have a very merry Christinas.

BONNEVILLE BROADCASTING SYSTEM, 274 COUNTY RD, TENAFLY, NJ 07670 (800} 63141600







Harr's TC-90.
The new ENG/ EFP camera
built for the way
you use them.

Now there's an ENG camera
designed for the real world of a
news cameraman.

A super-light camera you can
float on your shoulder hour after
hour without fatigue. An ENG cam-
era with balance for sure-footed
shooting from impossible angles.
With Jow power consumption that
lets you keep rolling after others quit.

It's the new Harris TC-90.

The lightest, best balanced,
least power-hungry, most rugged,
low-profile three-tube prism ENG/
EFP camera you can buy.

Only 7Z9 pounds.

The basic TC-90 body weighs
only 7.9 pounds, less lens, viewfind-
er, and battery. To realize just how

light that is, the Ikegami HL-79 body

weighs 13 pounds; the Philips
\ LDK-14S is 11.9; and the Hitachi
FP-22 weighs in at [1.7.

When you average the
weights of the six cameras
closest to the Harris TC-90,

you'll find ours is 25 per-
' cent lighter.

The TC-90 is one of the
smallest. But we deliberately made
it a bit bigger than it had to be, to
add balance and stability. A little
longer, to let the cameraman grasp
the lens in a natural, comfortable,
controlled way. And we carefully
shifted extra weight to the tail, so
that the weight of the lens is coun-
terbalanced for easy, smooth
handling.

No blind-siding
to the right.

The height of conventional ENG
cameras blocks the sightline to your
right. But the TC-90 has a low pro-
file for peripheral viewing no other
camera can equal. So you won't
miss the action no matter where
it happens.

That low-profile TC-90 body is
built of graphite Nylon plastic, the
same kind of material used for high-
stress components in jet aircraft. Its
strength-to-weight ratio is ideal for
resisting damage from bouncing in
the back of the van, from heavy
weather, hostile newsmakers, inevi-

table accidents. The TC-90 housing -

should never need
repair, which
saves a lot of
shots and a lot

of money.

Inside that
awesomely strong
housing are, among other compo-
nents, 14 LSI chips. They not only
substantially reduce weight, but
greatly reduce power consumption.
You can keep on shooting with the
TC-90 long after a conventional
camera’s batteries would run down.
More than two hours on a fully
charged 4-ampere/hour battery.

Built-ins,
not add-ons.

Features that make the TC-90 a
high-performance ENG/EFP camera
are tucked inside, not plugged in or
dangling from the outside. TC-90
on-board components include

genlock, microphone amplifier,
intercom amp, and CCU interface.
And they're built into the price, too.

Also built in are the 24-hour
Harris Hotline and service network.

Get all the specs on the new
Harris TC-90 ENG/EFP camera. Fill
in and mail the coupon today. Or
phone. Ask for your own hands-on
demonstration. You owe yourself a
look at the camera somebody
should have built for you a long
time ago.

CJPlease call me to arrange a dem-
onstration of the TC-90, lightest,
best-balanced, lowest power
consurnption ENG/EFP camera.

OPlease send me your latest brochure.

Name.
Title
Firm
Address«
City.
State.

Phone.

I Harris Corporation

Broadcast Products Division

P.O. Box 4290, Quincy, IL 62305
(217) 222-8200

& HARRIS




More from Turner
on fourth network

He also says he’ll open
bidding war over 1984
TV rights to baseball

Ted Turner dropped into New York last week.
hosting another luncheon for that city’s adver-
tising community in what has been developing
into a regular series of road shows for adver-
tiser and agency brass by the Turner Broadcast-
ing System. Turner used the occasion to tout
the rescarch on WTBS(TV) Atlanta and CNN that
he announced at the Western Cable Show
(BROADCASTING. Nov. 22) and to provide some
updates on other TBS activities. including his
“fourth network™ concept.

He did not. however. have much concrete
news on the last score. aside from confirmation
that Paramount Pictures has given him a defi-
nite “no” and an assertion that Columbia Pic-
tures and Norman Lear’s Embassy Communi-
cations are "leaders™ among those talking with
his organization.

Tumner said spring of 1984 is the earliest the

project could get under way and reiterated a
$40-million minimum estimate of start-up
costs, saying it would take $100 million “to do
it right.” Asked later if Columbia and Embassy
want some guarantees against their production
costs for developing programing. Turner said:
“We might guarantee a certain amount.” One
concern underlying the generally lukewarm re-
sponse Turner's fourth network has received
from Hollywoed has been that the initial con-
cept presumed the producers footing the bill to
develop their product, albeit in return for the
lion’s share of any profit.

TBS executives separately indicated that
Columbia says it is willing to pay for program
development, although the studio wants a
minimum audience guarantee to participate.
And it is said that Turner is likely to wait until
February before making a decision either to
abandon the project or continue to explore its
development.

Turner also reiterated his intention to force a
bidding war with the broadcast networks over
the rights to televise the 1984 baseball season.
Tumer said his bid will be $126 million. or
gross revenues plus $25 million. It's a price
guaranteed to lose him money, he acknowl-

/

$250,000 on terms.

Carolinas

Two AM/FM combinations available in secluded
Carolina markets. These stations are being offered
separately at $590,000 and $600,000. Excellent
opportunities for an owner/operator. Real estate
included and owner financing available.

Florida

Non-directional daytimer including real estate in
metro market. With Music of Your Life format
this is an excellent opportunity. Available at

BI—ACKBURN & COMPANY,INC.

RADIO « TV = CATV « NEWSPAPER BROKERS / NEGOTIATIONS « FINANCING « APPRAISALS

\

WASHINGTON,D.C.,
20036

1111 19th Street. N.W.
(202) 331-9270

CHICAGO, IL

60601

333 N. Michigan Ave.
(312) 346-6460

ATLANTA, GA BEVERLY HILLS, CA
30361 90212

400 Colony Square 9465 Wilshire Bivd.
{404) B92-4655 {213) 274-8151
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edged. but he said he is willing to make the bi
to try to gain the franchise which he would us
as the “sport around which the fourth networ
would be built. And in any event, the broac
cast networks will pay plenty for the [Woric
Series” he said, adding “it will be a Pyrrhi
victory for the networks if they get it.”

The Turner research studies. conducted b
Opinion Research Corp. and Burke Marketin
Research, examined wTBS and CNN in relatio
to other cable and over-the-air networks, an
CNN Headline News relative to Satellite New
Channels. The studies purport to show, amon
other things, that cable subscribers find wTE
and CNN more “valuable” than HBO, and th:
subscribers would rather see HBO droppe
from their cable systems before either the ne
works’ affiliates or wTgs.

The advertisers and agency representative
who packed the luncheon didn't escape withot
some criticism from their host. When a show ¢
hands demonstrated more support among hi
audience for broadcast network news than h
might have liked, Tumer jokingly chided hi
guests by saying: “You’re just trying to justif
your inefficient, stupid buys” of network new
stime.

Amway officials
balk at Canadian move

Government wants top executives
of Mutual parent to appear in
court, but Amway says it will

only get a fair trial in U.S.

Four top executives of Amway Corp., whi
owns Mutual Broadcasting System, are in
confrontation with the Canadian governmer
The executives last week failed to appear in
court in Ottawa to answer charges of crimin
fraud. As a result, the prosecutor said he w
ask the U.S. to extradite the four.

Amway. one of the largest companies sellir
products through home sales, is accused t
Canada of defrauding it of $23 million by mi
representing the value of Amway products,
charge the company has denied (BROADCAS
ING, Nov. 22). Amway contends Canada h:
accepted the system by which Amway declart
the value of its products.

The four executives include the two owne
of the company, Chairman Jay Van Andel a1
President Richard DeVos. The other two a
Vice Presidents Dale Discher and William H:
liday Jr.

The four, in a statement at Amway hea
quarters in Ada, Mich., on Monday. said the
and the company would not be represented
the Canadian court because they would not g
a fair trial as a result of the heavy media cove
age of the case.

Amway also said the “fundamental constit



tional rights™ of the four men had been violated
by Canadian officials investigating the case.
They said the matter could only be resolved by
a U.S. court. The extradition request will be
heard by a U.S. court if the State Department

concludes the case is covered by the U.S.-
Canadian extradition treaty.

Meanwhile, Canadian authorities have is-
sued arrest warrants for the four Amway ex-
ccutives. a

Chenginculends

1 PROPOSED

NRCC(FM) Cape Coral, Fla. D Sold by Radio
—ape Coral Inc. to TransFlorida Broadcasting
nc. for $1.55 million. Sefter is group of more
han 50 stockholders headed by Robert M. Tay-
or, president and 19.7% owner. None have
wher broadeast interests. Buyer is owned by
denry D. Vara Jr. (30%) and Francis J. Di-
nento, Cara E. Cameron, Frank A. Cashman,
lames J. Sullivan Jr.. Irwin Chafitz, Carmine
A. Vara and Theodore Cutter (10% cach). Ex-
:luding Cashman and Cameron. they also own
vz Fort Pieree, Fla. WRee is on 103.9
vwhz with 3 kw and antenna 300 lcet above
werage terrain.

<BIL(FM) San Angelo, Tex. 0 Sold by San An-
relo Broadeasters Inc. to Baron Radio Corp.
‘or 31.5 million. Seller is owned by Bill Jamar
Ir. {51%) and wifc, Jane Ellen (49%). who alsa
iold, subject to FCC approval, KBWIXAM)-KOX-
arMy Brownwood, Tex.. for $1.4 million
BROADCASTING, Nov. 22). They are part own-
ars of KSNY-AM-I'M Snyder, Tex. . and also sold
his year KKIKam) Waco, Tex.. for $600,000
‘BROADCASTING, Aug. 23) and KVKM(AM)-
<GEE(M)  Monahans, Tex.. for $730.000
‘BROADCASTING, March 16). Buyer is owned
sy .Roger W. Pipkin 111, who is Houston busi-
nessman and investor and has no other broad-
cast interests. KBIL is on 92.9 mhz with 100
kw and antenna 729 feet above average terrain.

WEXY(AM) Oakland Park {(Fort Lauderdale),
Fla. 0 Sold by Celcbritics Inc. to Number 1 TV
Corp. for $1.5 million. Selfer is owned by
James S. Beattic. who also owns WVCFAM)
Ococe. Fla. Buyer is newly formed. publicly
held Naples. Fla.-based radio and TV syndica-
tor headed by Mary J. Arthur. president. It has
no other broadcast interests. WEXY is | kw
daytimer on 1520 khz. Broker: Walker Media
& Munagement.

WTMP(AM) Tampa, Fla. 0 Sold by Gulf South
Communications Inc. to Westerville Broad-
casting of Florida Inc. for $1,083.420. Seller
is principally owned by R.M. McLeod, who
has o other broadcast interests. Buyer is prin-
cipally owned by Paul C. Major and Rand
Smith. Major is account executive with wTVN-
Tv Columbus, Ohio, and 15% owner of appli-
cant for new AM at Santee, Calif. Smith is
Columbus, Ohio, attorncy. WTMP is 5 kw day-
timer on 1150 khz.

KUKI(AM)-KIAH(FM) Ukiah, Calit. 0 Sold by
Redwood  Empire  Broadcasting to  Stereo
Broadcasting Corp. for $771.450. Seller is
owned by Theodore S. Storck (70%) and Don-
ald McFarlane (30%). Storck owns KRBQ(EM)
Red Bluft, Calif.. and was granted FCC ap-

proval to buy KTRF(AM)-KOSN(FM) Thief River
Falls. Minn., for $700,000 (BROADCASTING,
Nov. 29). McFarlane has no other broadcasting
interests. They bought KUKI-KIAH in 1980 for
$600.000 (BROADCASTING, Feb. 18, 1980).
Buyer is principally owned by Colene Ingra-
ham and fanitly, who also are principal owners
of xIQv(FM) Lebanon, Ore. Kukl is on 1400
khz with | kw day, 250 w night. KiaH is on
103.3 mhz with 1.9 kw and antenna | ,840 feet
above average terrain. Broker: William A. Ex-
line.

KBIU(FM) Lake Charles, La. O Sold by Strcam
Broadcasting Inc. to Dixic Broadcasters Inc.
for $684.200. Seller is owned by Harold H.
Stream 111, who owns KOYLIAM)R-KUFO(FM)
Odessa, Tex.. and is applicant for new TV at
Knoxville, Tenn. Buyer is principally owned
by Albert D. Johnson, who is president and
principal owner of KLOwAM) Lake Charles.
Ksiu is on 103.7 mhz with 100 kw and antenna
470 feet above average terrain.

KQDJ(AM) and KQDJ-FM (CP) Jamestown,
N.D. 0 Sold by Great West Broadcasting Inc. to

Sorenson Broadcasting Corp. for $500.000.
Seller is principally owned by Roger G. Gree-
ley, president, David B. Aamodt and Robert H.
Ferguson, who have no other broadcast inter-
ests. Buyer is owned by Dean Sorenson and
Jerry Simmons. who are Pierre. S.D.-based
owners of five AM’s and six FM's and sold,
subject to FCC approval, KOBH-AM-FM Hot
Springs. S.D., for $550,000 (BROADCASTING.
Nov. 29). KgDs is on 1400 khz with | kw day
and 250 w night. KQII-FM is on 95.5 mhz with
40 kw and antenna 338 feet above average ter-
rain.

WDIC(AM) Clincho, Va. 0 Sold By Dickenson
County Broadcasting Corp. 1o Salvation
Broadcast Network Inc. for $425,000. Seller is
owned by group of local stockholders who
have no other broadeast interests. Buyer is
owned by David Salyers. president. and seven
others. Salyers is vice president and general
manager of WwMOtFM) Reidsville. N.C. wpIC
is 5 kw daytimer on 1430 khz.

WQOK(AM) Myrtle Beach, S.C. D Sold by
Rawley Communications Corp. to PhDian
Communications Inc. for $318.750. Selfer is
owned by David Rawley Jr. and Family, who
own co-located wiYr(kM); daily High Paint,
N.C.. Enterprise; daily Thomasville, N.C.,
Times. and weekly Archdale. S.C.. Archdale-
Trinity News. They bought wQOK-WIYR last
year for $700.000 (BROADCASTING. Feb.9,
1981). Buyer is headed by Daniel F. Gibbons,
former vice president of news at Durham Life
Broadcasting. Raleigh. N.C. He has no other
broadcast interests. WQOK is on 1450 khz with

-~

AM/FM Combination

this an ideal situation for an
owner/operator...

University Market

NEGOTIATIONS
TV CATV

Midwestern Opportunities

Only stations licensed to agricultural,
recession resistant county. A history of
consistently profitable operations combined
with an attractive terms package make

A major turnaround has been
accomplished with this AM/FM
combination over the past two years. The
facilities have been completely rebuilt and
operations are currently profitable. This
appears to be a solid growth opportunity...

A Confidential Service to Owners & Qualified Buyers

CEecCIL L. RICHARDS

INCORPORATED

MEDIA BROKERS

FINANCING APPRAISALS
RADIO

7700 LEESBURG PIKE, FALLS CHURCH, VA 22043 » {703) 821-2552

N

$675,000 Terms

$950,000

NEWSPAPERS

—

MIDWEST OFFICE
4320 DUNDEE ROAD, NORTHBROOK, IL 60062 » (312) 291-0188
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Continental’s

5 kW AM Power Rock:
a sound winner that's
ready for AM stereo.

The Power Rock is designed to give

you the very best audio. Listen to the

loud, clear signal, and you know you

have a winner. The Power Rock is

ready for AM Stereo and accepts

sophisticated audic.

® Owners and managers like Power
Rock’s superior performance and
outstanding on-air performance.

® Program directors like the crisp.
clean signal and compatibility with
the most sophisticated audio
Processors.

® Engineers like the proven design
and conservative components: a
safety margin for steady, reliable
on-air performance.

Left: Photo shows excellent dynamic response
of Continental’s 5 kW AM transmitter at 20Hz
modulation. Right: photo of modulation wave
form shows effect of Instantaneous Peak Limiter

For a copy of our brochure on the 315R

5 kW AM Power Rock. call (214) 381-7161.
Continental Electronics Mig. Co.

Box 270879 Dallas. TX 75227.

©1982 Continental Electronics Mfg. Co. /5101

T : z

I kw day and 250 w night. Broker: Blackburn
& Co.

Other proposed station sales include: KSSN(FM)
Liule Rock, Ark.(BROADCASTING, Nov. 29);
KACY(AM) Port Hueneme and KACY-FM Oxnard,
both California (BROADCASTING, Nov. 29);
WZST(AM) Leesburg, Fla.; wiDw(aM) Corydon,
Ind.; wGRY(AM) Grayling and wwRM(FM) Gay-
lord, both Michigan: KBEQ(FM) Kansas City,
Mo. (BROADCASTING, Nov. 29); WIAK(FM) (CP)
Clinton Park, N.Y.; KTGO(AM) Tioga, N.D.;
KMYO(FM) Broken Arrow, Okla. (BROADCAST-
ING, Nov. 8); wsBA-Tv York, Pa. (BROADCAST-
ING, Nov. 29); wceD-Tv Charleston, S.C.
(BROADCASTING, Nov. 29); KOBH-AM-FM Hot
Springs, S.D. (BROADCASTING, Nov. 29);
KRIH(AM) Hallettsville, Tex.; KNFM(FM) Mid-
land, Tex. (BROADCASTING, Nov. 29} See “For
the Record,” page 76 .

I ! APPROVED —_—

KLAK(AM)-KPPL(FM) Lakewood, Colo. O
Sold by Western Sun Inc. to Outer Banks Cab-
levision Inc. for $7 million. Seller is subsidiary
of Des Moines Register and Tribune Co., pub-
lisher of Des Moines (lowa) Register and group
owner of three AM’s, three FM’s and three
TV's . Company is owned by members of
Cowles family. Dick Gilbert is president of
broadcast group. Company also owns 11.83%
of voting stock of Cowles Media Co., Minne-
apolis-based newspaper publisher and owner
of cable system in Buffalo, N.Y., and WDRB-TV
Louisville, Ky., and KTvH(TV) Hutchinson
(Wichita), Kan., last of which was sold, sub-
ject to FCC approval, for $12 million (BROAD-
CASTING, Aug. 9). Buyer is subsidiary of Mal-
rite Communications Group, Cleveland-based
owner of five AM’s, five FM’s and four TV,
which has also bought, subject to FCC approv-
al, wxiX-Tv Cincinnati for about $45 million
from Metromedia (BROADCASTING, Aug. 30).
Milton Maltz is chairman. KLAK is on 1600
khz with 5 kw full time. KppL is on 107.5 mhz
with 100 kw and antenna 670 feet above aver-
age terrain.

KOLT(AM) Scottsbluff, Neb. 0 Sold by The
Hilliard Co. to Clara Petersen and others for
$1.867,500. Seller is owned by Russell G. Hil-
liard and family. Hilliard owns 50% of
KCMP(AM)-KCNQ(FM) (CP) Brush, Colo. Buyer is
principally owned by Clara Petersen and hus-
band, James Petersen, Virl Davis, Gary
Drown, Melvin Sauer and Judy Wilson. Except
Clara Petersen, they are employes of KoLT, and
excluding James Petersen and Drown, own
KPNY(FM) Alliance, Neb. KoLT is on 1320 khz
with 5 kw and 1 kw night.

KIEL(AM)-KEZQ(FM) Jacksonville, Ark. O
Sold by Security Broadcasting of Little Rock
Inc. to KEZQ Limited Partnership for $1.5 mil-
lion. Seller is owned by Edmond Muniz (50%)
and D. Brennan Bridgeman and Michael
O’Keefe Ir. (25% each). Muniz owns
WNNR(AM) New Orieans and wAILFM) Slidell,
La. Bridgeman owns two-thirds of KALO(AM)-
KZZB(FM) Beaumont, Tex. Buyer is owned by
general partner Robert Understein and group of
eight limited partners including Washington
communications attorneys Jason Shrinsky,
Bruce Eisen and James Weitzman. They are
principals in wxks-aM-FM Medford, Mass.,
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and WUSQ(AM)-WVAI(FM) Winchester, Va. Ur
derstein also is former principal in wava(FN
Arlington, Va., which was sold to Doubleda
Broadcasting last year for $8 million (BROAL
CASTING Dec. 8, 1981). KIEL is | kw daytime
on 1500 khz. KEzQ is on 100.3 mhz with 10
kw and antenna 300 feet above average terrair

WKYG(AM)-WQAW(FM) Parkersburg, W.Va,
Sold by Community Broadcasting Service t
Jacor Inc. for $1.4 million. Seller is owned b
Smoot Fahlgren, Bill Farson and Jim Swearirn
gen, who have no other broadcast interests
Stations were bought 10 years ago fc
$425,000 (BROADCASTING, Oct. 9, 1972)
Fahlgren also heads Fahlgren & Ferris, Parkers
burg-based advertising agency. Buyer, princi
pally owned by Terry Jacobs, owns WTSJ(AM
Cincinnati, wtowaM)  Towson, Md.
wvolAM) Toledo, Ohio, and WURD(FM
Georgetown, Ohio, last of which it bought las
year for $490,000 (BROADCASTING Aug. 24
1981). WKYG ison 1230 khz with | kw day ans
250 w night. WQaw is on 103.1 mhz with 73!
w and antenna 550 feet above average terrain

KKUA{AM)-KQMQ(FM) Honolulu o0 Sold b
Aloha Broadcasting Co. to Kadota Hawaii Inc
for $1.35 million. Seller is subsidiary of Be
atrice Beverage Co., publicly traded Chicago
based diversified food company with addition
al interests in home products, chemicals
apparel and allied products. James Dutt i
chairman and Donald Eckrich is president. Be
atrice Foods acquired KKUA(AM)-KQMQ(FM
along with kJOI(FM) Los Angeles from North
west Industries as part of $600-million merge
of Northwest’s beverage subsidiaries, whicl
were licensees of stations (BROADCASTING
Aug. 16). Buyer is subsidiary of Kadota Wire
less Inc., which is owned by J. Patrick Lanna
Jr. (37.9%), his cousin, John J. Lannan Ji
(29.4%), Helmut E. Dalderis (17.4%) anc
James Bennan (15.2%), who are former own
ers of KFIG(FM) Fresno, Calif., which they solc
four years ago for $1.5 million (BROADCAST
ING, June 16, 1979). KKUA is on 690 khz witt
10 kw full time. KQMQis on 93. 1 mhz with 10(
kw and antenna 126 feet above average terrain

WPON({AM) Pontiac, Mich. 0 Sold by Michigar
Cablevision and Radio Inc. to Foreign Pro-
grams Inc, for $1,065,000. Seller is subsidiary
of Wisconsin Cablevision and Radio Co.
Fond-du-lac, Wis.-based 20,000-subscribes
MSO principally owned by Donald Jones, whe
also is principal owner of KFiztaM) Fond-du-
lac. Buyer is owned by Polish American Con-
gress (21.2%) and 25 others. Algis Zaparackas
is president and 5.3% owner. He is design engi-
neer at Ford Motor Co., Detroit. Buying grouf
has no other broadcast interests. WPON is or
1460 khz with 1 kw day and 500 w night.

KICS(AM)-KEZH{FM) Hastings, Neb. 0 Sold
by Highwood Broadcasting Co. to Tri-Cities
Broadcasting Inc. for $800,000. Seller is
owned by James De Palma and wife, Letitia
(50% each), who have no other broadcast inter-
ests. Buyer is owned by Robert Hanna and
Edward Tricker. Hanna is Dallas media broker
and principal owner of KCLw(aM) Hamilton,
Tex., and, with Tricker, part owner of KERv-AM-
FM Kerrville, Tex., and KROX(aM) Crookston,
Minn. Kics is on 1550 khz with 500 w full
time. KEZH is on 93.5 mhz with 3 kw and
antenna 260 feet above average terrain.



Judge strikes
dslow in TV
trial coverage

‘ederal court trial of judge
von't be open to broadcast media
ifterall, presiding judge rules

“he first direct effort 1o open a tederal court to
roadcast coverage suffered a setback last
veek. A federal judge presiding over the trial
n Miami said court rules and judicial confer-
nce resolutions bar it. The decision was par-
icularly disappointing to the media seeking
ccess because the defendant in the case had
iimself asked for such coverage (BROADCAST-
NG. Nov. 29).

At issue is the trial of Judge Alcee L. Has-
ings, who is accussed of acceptling a bribe
rom an undercover FBI agent who posed as a
riminal defendant in a trial before the judge.
1astings said radio and television coverage of
he trial is essential to his constitutional right to

fair trial.

The media groups, in supporting Hastings’s
notion, said that barring electronic coverage
vould violate the First Amendment. They not-
d that the Supreme Court has held that the
ress and the public have a First Amendment
ight of access to criminal trials. Singling out
he broadcast media for exclusion without a
inding would have an adverse impact on the
rial and would violate the constitutional guar-
ntee of a free press.

However, Judge Edward Gignoux, a federal
udge from Maine assigned to the Hastings trial
wy Chief Justice Warren E. Burger, was not
noved. He said Rule 53 of the Federal Rules of
riminal Procedure and Rule 20 of the General
tules of the Southern District of Florida bar
sroadeast coverage of federal courts, as do two
esolutions of the Judicial Conference.

Gignoux was not unsympathetic but said he
elt bound by the rules and resolutions. He
nvited the media to enter the lorums where
hey had been adopted and seek their repeal.

However, the media groups—Post-News-
veek Stations Inc., Wometco Enterprises Inc.,
Jutlet Broadcasting Co.. the Radio-Television
Jews Directors Association and the National
Association of Broadcasters—are not taking
hat advice, at least not yet. Their counsel,
falbot (Sandy) D" Alenberte, of the Miami firm
of Steel, Heetor & Davis, on Wednesday filed
i appeal of the ruling with the U.S. Court of
Appeals for the |1th Circuit, in Atlanta. lroni-
-ally. Hastings is barred by a procedural quirk
rom appealing until the end of his trial. How-
:ver, he may join the media group in a friend-
»f-the-court brief.

D’Alenberte is no stranger to the cameras-
n-the-courtroom issue. He represented Post-
Newsweek in its successful cffort 1o persuade
he Florida supreme court in 1977 to open the
itate’s courts to broadcast coverage. Under the
ules, judges in Florida may bar such coverage

Cutbacks identified. CBS News President Van Gordon Sauter last week gave s staff the
official word on where the budget axe was falling: cutting 25 employes and shuitering 1he
news operation's Bonn and Hong Kong bureaus. Those reductions were something (=as tham
the worst case scenarios that had been bandied about—it had been thought CBS MNews
might even close three bureaus, including Bangkok

Infact, the 1983 CBS News buciget will show growih maar the vear earliar, bul as previously
noted, that growth will be insufficient 1o accommocale inflalicn and the expanded cower age
CBS News has embarked upon with itz avernight and gady moeming peodgrans. Gonseguen]
ly, continuing operations faced budget restrictions this year, allnouegh Sauter mdicatad that
CBS documentary programs woula fill the same number of pamea bme hours

With the closing of CBS's Bonn buresuy, corespondent Doug Seftan will be fransferrad to
London; correspondent Paul Byers's post in Hoog Kong w
routine reassignment. Of the 25 amiployes Deing laid ofl, 17 were permanent staff positions

g unfillad whan he gate his

only on a finding that it will have “a substantial
cffect upon an individual which would be
qualitatively different from the effect upon
members of the public in general and such ef-
fect will be qualitatively different from cover-
age by other types of media.”

Florida is one of 40 states that permits some
form of broadcast coverage of their courts.
Some of the lawyers involved in the media
groups’ eftfort to open the Hastings trial to mi-
crophones and cameras had hopes of success in
the federal court, regardless of the rules and
resolutions. Considering Hastings's own de-
mand for such coverage. said Steve Nevas,
First Amendment lawyer for the NAB, "we
had an ideal set of facts.”

Concerns ease over
UNESCO press issue

Draft document speaks favorably
of free flow of information

The U.S. and its western allies were breathing
casicr in Paris last week after another battle at a
UNESCO meecting over the issue of free press.
For a time, it seemed developing countries and
backers in the Eastern bloc would succeed in
writing a New World Information and Commu-
nication Order into the organization’s plans for

information and communication for the next
five years. But after some hard negotiating, the
U.S. officials said the final text would be satis-
factory—indeed, an improvement over past
documents dealing with the issue.

Martin Jacobs, spokesman for the State De-
partment’s division on UNESCO, last week
said that the changes made in the text "move us
away from damage-limitation to a more posi-
tive stress on our own values of a free press.”

In the past. he said. the tone of UNESCO
documents has been negative in discussing the
independent media. That tone largely was re-
moved from the document approved by a draft-
ing committee and that was expected to be
adopted by the plenary meeting of the 153
member countries at the windup session on Fri-
day. The free flow of information concept is
described as a means of enhancing nations’
cultural auributes. What's more, the media are
charged with “turning a searchlight on the ac-
tivities of government,” Jacobs noted.

Language describing the press as a watchdog
of government activities was inserted in the
text, while passages saying the press has an
obligation to contribute to the “solution” of
such issues as disarmament and world peace
were watered down. Weslern delegates said
such language could be used as justification for
limiting the activities of correspondents who
governments felt were not sufficiently ““respon-
sible.” O

STORER

Moving with the technology
of the times.
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Stockalnees

Morket
Exchange Closing  Closing Net  Percent Capitali-
and Wed. Tue. Change Change PIE zation
Company Dee 1 Nov 23 in Week in Week Ratio {000,000
I (5 OADCASTING
N TABC suisieiiin i dus i 541/4 467/8 47318 +1573 10 1561
N Capital Cities........ 128 117 +11 + 940 20 1,678
N CIBIS b tmaeny i i a3 63 573/8 +55/8 + 980 10 1,762
N Coxovvvivinnnnnnnnns 417/8 403/14 +11/8 + 276 19 1,186
A  Gross Telecasting .... 325/8 3?2 + 5/8 + 195 9 26
QY LIUINba3a 0 fuirerrerosd i 331/4 3112 4134 + 555 19 344
N Metromedia.......... 2791/2 261112 +18 + 688 19 942
O Mooney............... 41/4 41/4 4 3
N Qutlet Co 425/8 +41/4 + 997 74 126
O Scripps-Howard 201/4 4+ 114 + 123 11 212
N  Storer 293/4 +17/8 + 630 16 518
N* ‘Taft . ..omeimmmertwstomss 401/8 +11/2 + 373 1 399
O United Television 10 +1 +1000 15 132

I EROADCASTING WITH OTHER MAJOR INTERESTS e

A  Adams-Russell ....... 267/8 267/8 19 107
A Affiliated Pubs........ 383/4 41 -21/4 - 548 14 201
O AH.Belo............. 291/4 291/2 - 1/4 - 84 14 275
N American Family...... 151/4 141i4 +1 + 701 14 206
O Associated Commun.. 191/4 173/4 +11/2 + 845 46
N John Blair ............ 441/8 39314 +43/8 +1100 10 168
N CharterCo............ 131/4 1318 + 1/8 + 95 186 290
N Chris-Craft........... 585/8 54 +45/8 + 856 21 127
N Cowles it ssiissimiss 49 46 +3 + 6.52 29 194
N  Dun & Bradstreet..... 97 931/2 +31/2 + 374 2N 2,627
N FairchildiInd. ......... 161/4 153/18 + 7/8 + 569 8 212
N GannettCo. .......... 63 3/4 58 +53/4 + 991 19 3.382
N General Tire.......... 273/8 26314 + 58 + 233 10 645
O Gray Commun......... 431/2 381/2 +5 +1298 11 21
N  Gulf United ........... 253/8 255/18 - 1/4 97 9 702
N Harte-Hanks.......... 393/4 38 +13/4 + 460 15 389
N InsilcoCorp........... 221/2 2058 +1718 + 809 11 342
N Jefterscn-Pilot ....... 313/4 3 + 3/4 + 241 7 681
O Josephsenintl........ 151/2 14518 + 7/8 + 598 13 60
N  Knight-Ridder ........ 451/2 46 - 142 - 108 15 1469
N Lee Enterprises ...... 363/4 351/4 +11/2 + 425 13 252
N Liberty imwvwieremere 141/8 141/2 - 38 - 258 8 181
N McGraw-Hill .......... 751/4 683/18 +67/8 +1005 18 1872
A Media General........ 453/8 443/4 + 58 + 139 10 315
N Meredith.............. 831/4 8058 +258 + 325 10 257
QO Multimedia............ 45 44 112 + 172 + 112 17 458
A New York Times Co... 557/8 501/2 +53/8 +1064 12 700
A PostCorp............. 331/8 32 +11/8 + 351 17 60
N  RollinSytadssssdiss o 50 137/8 14 - 1/8 — 89 8 367
N Schering-Plough. ... .. 41 367/8 +41/8 +1118 13 2180
N SignalCos............ 241/4 223/8 +17/8 + 837 10 1,754
O Stauffer Commun.* ... 43 43 10 43
A  Tech Operations...... 161/8 163/4 - 5/8 - 373 7 15
N Times Mirror Co....... 62 61 +1 + 163 16 2,117
O Turner Bestg.......... 181/4 161/2 +13/4 +1060 30 372
A Washington Post ..... 59 603/8 138 — 227 20 833
N Wometco ............. 30 271/4 +23/4 +1009 17 409

T TR "]

A ActonCorp. .......... 73/8 758 - 114 - 327 67 37
N American Express.... 68 3/4 651/8 +35/8 + 556 12 6394
O Burnup & Sims ....... 105/8 1012 + 18 + 119 1t 93
O Comcast.............. 251/4 24 +11/4 + 520 22 113
N General Instrument... 553/4 48 +7 314 +16.14 17 1,726
N Heritage Commun..... 111/2 1138 + 18 + 109 20 84
O Rogers Cablesystems 7 658 + 38 + 566 29 154
O Tele-Communications 27 1/2 277/8 ~ 3/8 — 134 60 581
N Timelne ............. 47 3/8 461/4 +11/B + 243 17 2396
QO TOCOM s cnan b bas b 121/4 111/2 + 314 + 652 12 64
N United Cable TV...... 27 25112 +114/2 + 588 20 295
N  Viacom smaqmscumsomn s s 323/4 295/8 +31/8 +1054 21 372

Exchange Closing  Closing
and Wed. Thee.
Company Deci  Nov 23
PROGRAMING
O Barrisintl............. 35/8 35/8
N Coca-Cola............ 51 46 1/2
N Disney................ 67 1/2 621/4
N Dow Jones & Co...... 671/2 621/8
O FourStar............. 41/2 4
N  Getty Oil Corp. ....... a7 44 3/4
N  Gulf + Western....... 18 17 5/8
INE IMC A 0sos wiasd b e vt 69 3/8 66 3/4
N MGM/UA.............. 71/8 6 5/8
N Orion............. feeon 18 14 172
O Reeves Commun. ..... 41 3/4 3812
O Telepictures .......... 121/2 12
O Video Corp. of Amer. . 53/8 45/8
N Warner ............... 56 3/8 551/8
A Wrather............... 231/8 223/4

Marke

Net  Percent Capitali
Change  Change P/E zatior
in Week  in Week Ratio (000,000

N )|
36 2t

+4 1/2 + 967 13 6.92
+51/4 + 843 20 2,251
+53/8 + 865 24 2114
+ 172 +1250 25 E
+21/4 + 502 5 3.80:
+ 318 + 212 [ 133
+25/8 + 393 18 165!
+ 12 + 754 14 35¢
+1 1/2 +1034 3 9i
+31/4 + B44 15 34
+ 1/2 + 416 43 6¢
+ 3/4 +16.21 28 ¢
+11/4 + 226 3,58¢(
+ 3/8 + 164 26 -1

(O | [

Z00000>»0Q0zzZz0Zz0zZz00

BBDOInc............. 621/4
Compact Video ....... 55/8
Comsat............... 88 5/8
Doyle Dane Bernbach 17 1/4
Foote Cone & Belding 40 5/8
Grey Advertising...... 73

Interpublic Group..... 47

JWT Group ........... 251/8
MCI| Communications. 40 1/8
Movielab.............. 33/4
A.C. Nielsen.......... 687/8
Ogilvy & Mather ...... 46 3/4
Telemation............ 43/4
TPC Communications. 2 1/8
Unitel Video .......... 71/2
Western Union........ 451/4

60 3/4
51/8
85
16 1/4
407/8
73
42118
24 12
35114

3
62 3/8
45
5
21/8
7 3/4
42 1/4

+11/2
+ 112
+3 5/8
+1

=0 14

+4 718
+ 518
+4 7/8
+ 3/4
+6 1/2
+1 3/4
- 14

- 1/4
+3

+ 246
+ 975
+ 426
+ 6.15
- .61

+11.57
+ 2.55
+13.82
+25.00
+1042
+ 3.88
- 5.00

- 3.22
+ 7.10

12
5
20

18
1
70¢
9

1
4;
21
13:
3.85
t
77:
19t
'

H
91(

Nt ELECTRONICS/MANUFACTURING

ZZPQOZZ2ZP ZZPZZZZZ0ZZ20ZZ2>0X»00Z20

N

AEL.  gywarvrisrelsShnn 16 1/4
Arvin Industries ... ... 161/2
C-Cor Electronics .... 33

Cable TV Industries .. 7

CeteC.assmnsasnssvanas 61/4
CRYYOR qsvsiripilubin 3z

Cohu Lissam: ashandanas 63/8
CONFACame (o a4 1 bie (wam 353/8
Eastman Kodak....... 921/8
Elec Missile & Comm. 151/4
General Electric . ... .. 91 3/4
Harris Corp. .......... 361/2
Microdyne ............ 121/4
M/ACom.Inc......... 231/2

Rockwell intl.......... 42 1/8
RSC Industries ....... 47/8
Scientific-Atlanta..... 151/4
Sony Corp. ........... 16 3/8
Tektronix ............. 551/4
Telemet (Geotel In¢c.) . 3

TeXSCAN somiasmiissn as 197/8
Varian Associates.... 60 1/2
Westinghouse ........ 381/4
Zenith, o ios kbl hawts 137/8

Standard & Poor's 400

Industrial Average 155.58

16 1/2
16

301/4
6 3/4
61/8
28 1/2
61/8
34 1/4
881/2
13112
877/8
367/8
115/8
217/8
68 1/8
81718

14917

- 14
+ 112
+2 304
+ 14
+ 18
+31/2
+ 14
+11/8
+358
+13/4
+37/8
- 318
+ 58
+158
+47/8
+81/8
+2 314
+1 3/4
+ 34
+ 18
+17/8

+11/2
+ 1/4
+5 5/8

+2 18
+3 114
+1 3/4
+1 318

+ 641

- 1.51 7
+ 312 14
+ 9.09 29
+ 370 13
+ 204 15
+1228 25
+ 408 10
+ 328 18
+ 409 13
+1296 90
+ 440 12
- 101 13
+ 537 18
+ 742 21
+ 715 13
+ 992 18
+ 654 7
+1250 7
+ 681 20
+ 50 12
+ 465 11

38
+1090 15
+ 155 14
+1133 13

15
+11.97 29
+ 567 26
+ 4.79 7
+11.00 231

3
11
9¢

2
1¢
8:

1
7t
14.96¢
4%
20.78¢
1.14:
5¢
91¢
8582
3.241
61«
25¢
2¢
1.86¢
321
il
35¢
3.77¢
1,03¢
4

11
494
328
26:

Notes: A-American Stock Exchange. B-Boston, M-Midwest, N-New York, P-Pacific,
O-Over the counter {(bid price shown, supplied by Shearson/American Express,
Washington). P/E ratios are based on earnings per share for previous 12 months as
published by Standard & Poor's or as obtained by Broadcasting’s own research.

Earnings figures are-exciusive of extraordinary gain or loss. Footnotes: * Stock did
not trade on given day. price shown is last traded price. ** No P/E ratio computed,
company registered net loss. *** Stock split 2 for 1. + Stock traded at less than 12.5
cents. **** Stock inactive due to limited bidding.
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NBC affiliates line
up behind push
to repeal
syndication and
financial interest

fhey join CBS stations in
support; ABC makes case to its
iffiliates through closed circuit

Fhe NBC-TV affiliates board voted last week to
wpport the networks' drive for repeal of the
3CC's syndication and financial interest rules.
With the CBS-TYV aftiliates board already be-
1ind the drive {BROADCASTING, Nov. 22). the
NBC board’s action made it twe out of three
wffiliate bodies for repeal. And ABC, secking
o make it three out of three, put on a major
sresentation to its affiliates, telling them that
‘simply put, this is the most important single
ssuc that you and we have taced in the last 10
years.”

The NBC-TV board. like the CBS-TV
soard. made clear that there should be no mis-
aking onc thing: [t wants the prime time access
wule retained. But it went further than the CBS-
I'V beard in another respect, saying it would
sut its position on record with the FCC—a step
hat the CBS board was not committed 1o take.

Fred Paxton of wpsD-Tv Paducah, Ky., chair-
nan of the NBC affiliates. said the vote was
aken Tuesday in a conference call linking nine
5 the board’s 11 members. Paxton said all nine
favored repeal, based on “overwhelming sup-
sort of the NBC affiliate body.” The only real
apposition in the board’s poll of other NBC
affiliates. Paxton said, came from those that
1ave program interests. “and | can’t fault them
for that.™ Among affiliates with no such inter-
asts. he said. there was no opposition to repeal.

“We felt that the networks are handicapped
[by the rules] in trying to attract better pro-
grams, and we didn’t want them to be,” Paxton
said. “We also wanted to niake it clear that we
want 1o retain PTAR, which is entirely separate
from the syndication and financial interest is-
sue.”

ABC made its pitch to its own affiliates last
Monday, the day before the NBC board acted.
In a closed-circuit presentation, Everett H. Er-
lick, senior vice president and general counsel
of ABC Inc.. ran through a litany of reasons for
letting networks return to domestic syndication
and the acquisition of interests in independent-
ly-produced programs. He told the affiliates
that repeal was vital to the networks, in the best
interests of affiliates and in no way endanger-
ing to PTAR, the rule that TV stations probably
admire above all others.

Frederick S. Pierce, ABC Inc. executive
vice president, ABC Televiston President John
C. Severino and ABC-TV Network President
James E. Duily also appeared on the closed
circuit. endorsing Erlick’s presentation and

stressing its importance.

Their appeal was another engagement in the
networks” battle against independent program
producers, syndicators and others fighting the
proposed repeal of the rules. [t came six days
before the ABC-TVaffiliates board was to open
its fall meeting with ABC officials yesterday
(Dec. 5) in Acapulco, and, in fact. interrupted
a solicitation of affiliate views that the board
was conducting in preparation for that meeting
{"Closed Circuit™ Now. 29).

With graphs. charts and tables, Erlick assert-
cd that the networks need and deserve repeal,
that the affiliates would benefit from it and that
opponents’ arguments against il are wrong.
First he sought to answer the contention that
the prime time access rule would be jeopar-
dized.

“We have previously stated repeatedly that
in our judgment there is no connection between
the two rules,” Erlick said. *“Your own counsel,
Wade Hargrove, has given you the same opin-
ion. We have also told you that reconsideration
of PTAR by the FCC is unlikely and that we
have no intention of requesting any change in
that rule. In my judgment, it will be changed
when and if—and when and onily if—the net-
work and the affiliates mutually agree on a
different utilization of access time.”

Erlick said networks need additional rev-
enues from syndication because they lace “de-

e

clining audience shares and stabilized audience
levels.” while at the same time they face “spi-
raling progrant costs” and declining profits.

Competition for programing is intensifying.
he said. projecting that cable would account for
12% of this year’s estimated $4.53 billion in
program purchases and that cable’s share
would rise to 34% (of an estimated $6.854-
billion total) in 1985 and to 56% (of a $12.4
billion total) in 1990. The networks. he
stressed, “need to encourage new sources of
programing and develop more diverse and
more original programing.™

The networks “should be free to bargain for
syndication rights and interests.” Erlick contin-
ued. because they “take virtually all risks of
production.” whiie “producers risk very little.”
and because network competitors are not re-
stricted in negotiating for such rights. More-
over, he added. preduction companies’ “claims
of significant deficit financing are contrary to
their statements to stockholders.”

Like NBC and CBS officials in similar pre-
sentations to their own affiliates. Erlick
stressed that an FCC staft study had found that
the rules had failed to achieve their stated ob-
jectives, had not fostered competition, had in
fact increased concentration in program supply
and had provided “no benefit to viewers.™

He dismissed arguments that the networks
would hold back or “warehouse™ syndicated

CIGARETTE SMOKE.

DOES IT HURT
NON-SMOKERS?

There’s more than one
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Walker Merryman's
job is giving straight an-
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about cigarettes. In person
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Call toll free
(800)424-9876.,

THE
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programs, saying that to do so would be con-
trary to their own self-interest and that, in any
case. "as only one of several profit partici-
pants. a network could not warehouse to the
detriment of fellow profit participants.” During
the 20 years that the networks engaged in syn-
dication. he added. “there were no complaints
of warehousing—this was not a reason for the
rules.”

As for arguments that the networks would
“dominate syndication.” Erlick said they never
did. In 1967, before the rules were adopted, the
three networks’ syndication arms had 8% of the
market. he said, and there were “seven differ-
ent Hollywoed companies [that] had a larger
share of the syndication market than any of the
networks.”

This year. he continued., out of 325 syndicat-
ed programs on the market. the top 10 account-
ed for 25% of the syndication audience, the top
20 accounted for 45%, the top 50 for 64%, and
the top 100 for 84%. On the syndicator side. he
said, the top five companies accounted for
40.9% of the syndication audience and the top
10 accounted for 59.9%

As for charges that networks would choose
programs in which they had syndication inter-
ests over those in which they didn’t, Erlick said
this "would not make sense.” and was never
the case in pre-rules days. He also dismissed
arguments that as syndicators the networks
would play favorites with their affiliates over
independents:

Do not expect favoritism.” he said, “but do

expect network participation to expand the syn-
dication choices. increase competition and
strengthen the bargaining position of stations.”
Increases in the availability of product and
number of syndicators, he added. “should re-
sult in lessening of syndication prices.”

Affiliated interests lie with strong, competi-
tive networks,” Erlick said. "Repeal is essen-
tial for networks and affiliates to continue to be
competitive in the future [and] should lead to
better and more diverse programs [that] build
local audiences and attract advertising dollars
for affiliates.”

Erlick cited the CBS-TV affiliates board's
description of the rules as “unnecessary and
counterproductive™ and “needlessly” inhibiting
“the network’s competitive capabilities.”

He also quoted George Koehler, president of
Gateway Communications, who is a former
chairman of the ABC-TV affiliates, as saying:
“It’s my opinion that the stations with which
I’ve been associated were and would be much
better off if the networks were involved in the
production of programing, not only for the rea-
sons advanced in your presentation but be-
cause—selfishly—we"ve been able to buy bet-
ter programs under the ‘open shop’ system.
We've suffered under the present circum-
stances because syndicators—selfishly—have
shut out our smallest station in the toughest
compelitive situation.”

Erlick left no doubt about the importance
that ABC attaches to the issue: **We need your
support,” he said, “and we need it now.” O

Disagreement over minority grant

Fowler and Sharp dissent to
commission decision rejecting
consideration of minority
makeup in community in course
of comparative proceedings

Should a minority’s preference in a compara-
tive proceeding be weighted according to the
minority population in the intended community
of license? That seemed to be the burning issue
the FCC addressed last week. And although the
majority appeared to reject that notion. its ac-
tion drew strong dissents from both Chairman
Mark Fowler and Commissioner Stephen
Sharp.

The issue was raised in determining who
should receive a grant for a new FM station in
Hart, Mich.: Waters Broadcasting Corp.,
which is wholly owned by Nancy Waters, a
black woman, or West Michigan Broadcasting
Co.. anonminority firm. Although an adminis-
trative law judge granted Waters’s application,
the Review Board reversed that decision
(BROADCASTING. Jan. 18). Last week. the FCC
released its rationale for reversing the Review
Board.

In its decision, the Review Board gave West
Michigan a substantial enhancement for local
residence and past civic participation. but gave
Waters only “very slight” enhancement since
she lived 30 miles from Hart, and her residence
and civic activities were felt to be unconnected
to the community of license.

The Review Board argued that Waters was
entitled to substantial enhancement for 100%
minority and female ownership, but also gave
West Michigan some credit for its 24% female
ownership.

The Review Board said the final choice had
to be made between the “historical preference
for local ownership, accompanied by civic par-
ticipation and the more recent merit for minor-
ity ownership.”

Although the board said its choice was
“close,” it concluded that West Michigan
would provide the best service because of its
“superior local residence and civic participa-
tion.”

In reversing the Review Board, the commis-
sion majority said the board hadn’t given Wa-
ters enough credit for local residence and past
participation in civic activities and that the
board had erred in holding that West Michi-
gan’s enhancement for local residence and civ-
ic activities was to be preferred over Waters’s
enhancement for minority and female owner-
ship.

“Weighing all the relevant comparative fac-
tors, we find that Waters's substantial enhance-
ment for minority and female ownership, to-
gether with the moderate enhancement credit
awarded for Mrs, Waters’s residence and civic
activities, mandate the conclusion that the
grant of Waters’s application will better serve
the public interest, convenience and necessity,”
the commission said.

[n his dissenting statement, Fowler said that
the majority had erred in giving too much
weight to Waters's minority status since the
community she intended to serve had few
blacks. “This aspect of the majority’s decision
is by far the most troubling, both precedential-
ly and perhaps constitutionally,” Fowler said.
“The majority goes to considerable lengths to
discredit the contention that enhancement cred-
it for the integration of minority owners into
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management should not be a static absolute bu
rather should be proportionate to the minority
population to be served by the station,” Fowler
said.

"I am most emphatically not saying that ir
factual circumstances such as these no en-
hancement credit for integration of minority
ownership into management should be given.
What | am saying is that it is entirely consisten
with court and commission precedent to weighi
the degree of enhancement commensurate witt
the extent to which minorities are representec
in the community of license,” Fowler said.

Sharp sided with Fowler in a separate dis-
sent. “The commission has abandoned a logi-
cal, defensible rationale for discriminating ir
favor of minority groups—the nexus betweer
minority ownership and service to the minority
community—and has, instead, diluted the jus-
tification to the point that the commission ap-
pears to have made minority group member-
ship decisive in and of itself,” Sharp said.
“Such blatant discrimination without adequate
justification undermines the basis for the pref-
erence.”

Commissioner Joseph Fogarty, issued a
statement saying Fowler was off base. “Thal
Chairman Fowler has a different policy view od
the relative importance of minority ownershig
in the commission’s hierarchy of comparative
criteria does not make our interpretation and
decision here any the less sound or firm as a
matter of administrative law,” Fogarty said.

In yet another statement, Commissioner
Henry Rivera said Fowler’s and Sharp's argu-
ments would “convert our broadcast licensing
system from one intended to foster a multiplic-
ity of voices to one which encourages minority
broadcast ownership opportunities only in mi-
nority communities. Such isolation of voices is
reminiscent of the long-discredited notion of
‘separate but equal.” We have come too faras a
nation to revert to this view.” cC

C-SPAN poll shows
favorable nod
for TV in Senate

A survey released last week indicated that a
majority of the Senate, 54, are either in favor or
leaning in favor of allowing TV cameras in the
Senate.

C-SPAN’s survey was released only days
after Senate Majority Leader Howard Baker
(R-Tenn.), who introduced the measure, stated
on CBS-TV’s Face the Nation that he will
bring up the proposal during the lame-duck
session.

The survey, conducted by the Cable Satellite
Public Affairs Network last month, showed,
however, that support for the measure had
dropped since a September 1981 poll, which
indicated 58 senators in favor or leaning to-
ward the measure.

During the past year, the C-SPAN survey
showed that 28 senators have shifted their posi-
tion. Twenty-nine remain undecided (in last
year's poll 23 were undecided) and 17 are ei-
ther against or leaning against, according to the
November survey.

Of the 54, 35 are Republicans and 19 are
Democrats. Five senators are leaning against



he measure: Lloyd Bentsen (D-Tex.), David
Boren (D-Okla.). Harry E Boyd (1-Va.), Chris-
opher Dodd (I>-Conn.) and Wendell Ford (D-
Ky.)

Senators opposed include Quentin Burdick
D-N.D.). Walter Huddleston (D-Ky.), Daniel
[nouye (D-Hawaii), J. Bennett Johnsion (D-
La.). Paul Laxalt (R-Nev.), Russell Long (D-
La.). Sam Nunn (D-Ga.). Clairborne Pell (D-
R.1.). William Proxmire (D-Wis.). Robert
Stafford (R-VL.), John Stennis (D-Miss.) and
lohn Tower (R-Tex.).

Bentsen. Dodd. Laxalt and Nunn were either
mdecided or leaning favorably in the last sur-
vey.

Also Barry Goldwater (R-Ariz.) changed
from being against the measure to luvoring the
proposal and Dale Bumpers (D-Ark.) also
shifted trom against to leaning favorably.

Senators who were undecided and are now
“leaning favorably™ are Joseph Biden (D-
Del.). Jeremiah Denton (R-Ala.). Slade Gor-
ton (R-Wash.). John Melcher (D-Mont.),
Howard Metzenbaum {(D-Ohio) and Don
Nickles (R-Okla.). (]

Turner wants
CRT increases
overturned

It asks appeals court for stay
of ruling, saying new rates

will cause double payment to
producers for superstation fare

Turner Broadcasting System last week joined
the National Cable Television Association in
asking the U.S. Court of Appeals in Washing-
ton to stay a recent ruling by the Copyright
Royalty Tribunal increasing the rates cable sys-
ems must pay 1o carry distant signals (BROAD
CASTING, Oct. 25, Nov. 22). The New York
State Commission on Cable Television also pe-
titioned for a stay.

The rates go into effect Jan. 1, and have
aroused the concern nol only of cable systems
but common carriers that relay the signals, su-
perstations and some independent broadcasters
as well.

NCTA is also appealing the decision. but
meanwhile it is asking the court o delay the
eticctive date until July |, 1983, or stay it,
pending NCTA's appeal of the order itself.

In its motion for a stay, TBS (owner of super-
station WTBS(Tv) Atlanta), argued that it will
experience “dramatic and irreparable harm,
aside from what can be expressed in mere mon-
clary terms, and that [its] losses will directly
translate into losses of a more fundamental and
more precious nature for millions ot its viewers
who will lose access to wrns's signal on Jan. 1.
1983."

They said that wTBS receives no compensa-
tion from cable systems that retransmit its sig-
nal. “Instcad, just as any commercial broad-
caster. WTBS sells advertisers air time in which
commercials can be purchased to reach the
viewing audience.” Their rates are higher and
therefore. wTBS pays more for its programing,
said Turner.

“Evidence betore the CRT established that
WTBS is paying 100% to 1,400% more for its
programing than it had prior to its superstation

status.”

*If rates are raised to reflect what the CRT
says is the "marketplace’ value of the distant
signals. then the increased prices WTBS now
pays for its syndicated programs. many of
which are subject to long-term contracts. will
represent double  compensation 10 program
producers.” the motion said.

The New York State Commission on Cable
Television. which oversees development of the
cable industry in the state. argued that if the
ruling is permitted. it will cause “enormous
cost increases to cable systems in this state.”

They argued that the costs of the rates will
cither be passed on to the consumer or the
services will have 10 be dropped.

The commission noted that because of its
statutory responsibilities it was sceking the
court’s permission o intervene. "Because the
potential damage t0 our citiZens i§ ¢normous
and irreparable. there being no other broad-
band alternative available, and the damage to
copyright holders minimal or nonexistent, we
seck a stay of the enforcement of the order
pending  judicial review.”™ the commission

said. (.
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New bureau opens doors. The FCC's consolidation of its Cable Television and Broadcast
Bureaus into the new Mass Media Bureau became official last Tuesday (Nov. 30). Laurence
Harris (1), former chief of the Broadcast Bureau, is chief of the Mass Media Bureau. Sharing
the bureau's workload with Harris are (I-r): William Johnson, deputy chief; Henry (Jeff) Bau-
mann, depuly chief; William Hassinger, engineering assistant, and Molly Pauker, legal assis-

HOW MANY QUESTIONS
HAVE YOU ASKED
ABOUT CIGARETTES?

There's more than one

those involving cigarettes.

That's Pam Jones’ job.
Giving straight answers to
tough questions about
cigarettes. In person or on
the phone.

Call toll free
(800)424-9876.

THE
TOBACCO INSTITUTE.

side to every issue. Including

You need the other side.
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Viva la teletext

French companies form U.S. arm
to market text technology

With hopes ot capturing a large share of the
videotext and teletext market in the U.S., sev-
cral French firms that have developed products
and services for the two electronic information
media have banded together with elements of
the French government in a new sales and pro-
motion company (“Closed Circuit.” Oct. 18).

The new company has been dubbed VS-Vi-
deographie Systeme, but the operative arm will
be a New York-based subsidiary. Videographic
Systems of America (VSA).

The French parent is owned by Thomson-
CSF, a major broadcast equipment manufactur-
er {31%); Cap Gemini Sogeti and Steria, soft-
ware suppliers (26%). Les Echos, a French
business newspaper (5%}. and CCS and Uni-
tel. manutacturers of videotext/teletext equip-
ment (1% cach). The remaining 16% of the
company is held by arms of the French govern-
ment’s telecommunications and broadcasting
orzanizations, which developed much of the
technology.

Bernard E. Joseph, chief executive officer,
GFl. a French software and data processing

Informationa A

Joseph

firm, has been named chairman and CEO of the
French parent. He will divide his time between
Paris and the yet-to-be opened New York of-
fice. One of his first jobs. he said last Wednes-
day. will be to hire a CEO for VSA.

According to Joseph, VSA will pull under its
roof three existing firms that have been pro-
moting the French technology in the U.S.: Al-
phatel. Antiope & Telenuatics (the successor to
Antiope Videotext Systems) and Videodial. In-
telmatique, which has been marketing French
videotext technology worldwide, will remain
independent, but will no longer operate in the
U.S., Joseph said.

They say that imitation is the sincerest form

of flattery...

Only a decade ago, Archer Daniels Midland intro-
duced the idea of structured soy proteins. While there

are now many textured vegetable proteins, there is
still only one TVP® brand.

Please don’t use our trademark as a generic term
or abbreviation. Keep our brand name intact by imi-
tating our letters down to the ® .

ADM

&

ARCHER DANIELS MIDLAND COMPANY

World Headguarters — Decatur. [llinois 62525
Telephone — 217-424-5200 Telex 250121

Using America’s abundarce to solve the world’s needs.

Broadcasting Dec 6 1982

- g
J‘

VSA's predecessors in the U.S. were suc
cessful in promoting the idea of videotext an
teletext and getting experiments under way us
ing the French technology, Joseph said. The jo
of VSA will be to turn the introductory suc
cesses into real profit. “We now have to ge
more product-minded and business-minded,
he said.

According to industry sources, the forma
tion of the new company was precipitated b’
the need of the French videotext/leletext indus
try to make a concerted effort in the U.S. il
face of mounting competition and by th
French government’s call for private industry ti
piay a larger role in promoting the French tech
nology. The government developed the tech
nology and is primarily responsible for inroad:
it has heretotore made in the U.S. market.

With CBS and NBC gearing up to launcl
nationwide teletext services early next year
Joseph’s most immediate concern is to captur
some of the business that will be generated by
those launches. Not only will the networks bt
in the market for teletext hardware and soft
ware . but so will those affiliates that choose t¢
insert local information and advertising in the
networks™ national teletext “magazines.’

One business VSA does not expect to ge
into, said Joseph, is the sale of the decoder:
needed to receive the teletext services in the
home. None of the French manufacturers are
prepared to compete with major U.S. manufac-
turers to produce the low-cost boxes, he said
Because of unspecified “problems” in develop-
ing the decoders., he said, it’s not expected thai
U.S. manutacturers will be able to supply de-
coders in large quantities until 1984. C

Study predicts text
service revenues to
top $400 million
by next decade

CSPI projections find videotext
getting the largest share of

ad revenues, followed by teletext
and similar cable offerings

Based on projected television-household pene-
tration figures of 10% and 20%. respectively.
advertising revenues derived from the video-
text medium in the U.S. in 1990 will tota! $20C
million while teletext services should yield
about $60 million by that time. In addition,
two-way “cabletext.” a videotext service trans-
mitted via cable television, will generate ar
additional $150 million, bringing the total ad-
verlising revenues from electronic publishing
in 1990 to about $410 million.

That’'s how Communications Studies and
Planning International Inc., New York, sees
the electronic publishing market shaping up in
the next decade. Those conclusions were an-
nounced at a press conterence held last week
by CSPI to highlight the most recent in a series



of reports issued by the research firm in con-
iection with its muliiclient program known as
nConicxt. The program is underwritien by

about 25 leading communications and For-
trne 500 companies (including American Ex-
press, AT&T, Capital Cities. Continental Tele-

EL
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1
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Capital idea. Continental Telecom reports all is well in its videotext test in the Washington
suburb of Manassas, Va., with “localism” being the key word coming out of the test. Project
manager John McCQueen said that is the most oft-heard comment from periodic telephone
interviews and focus groups: that users like the parts of the service dealing with local
information and want more. Two local newspapers are providing classified ads and local
news, and an agreement with a local radio station is in the works. Pictured above is one of
ConTelVision's lighter features, a tourmobile map of downlown Washington.

-

Join us in January
at LPTV WEST
and help make

l Managed by Conference Management Corporation

who will attend LPTV WEST and...

e | earn from 50 seminar/workshops
s Attend LPTV WEST'S Programming Festival

¢ Be entertained by the Osmond Family in concert

TELEVISION

The Fastest Growing
Broadcasting Industry

1 For more Information and to receive a FREE
copy of the attendance brochure,

phone, Cox Cable. GTE, RCA, IBM and Time
Inc.) which in return receive periodic reports
and studies from CSPl on videotext, (eletext
and rclated ficlds.

The report is premised on the belief. among
others. that clectronic publishing will require
financing from a number of sources, including
user fees, supplier financing and advertising
revenues.

James Pierson. an independent economist
who worked on the CSPI study, said that there
is “no evidence in the U.S. regarding the at-
tractiveness of clectronic publishing.” largely
because trials have been limited. But he sug-
gested that advertisers would view the medium
as technically disadvantageous. although one
capable of reaching a “highly selective” audi-
ence. With that advantage, Pierson said some
advertisers would be willing to pay bigh costs-
per-thousand to reach those audicnces.

For electronic publishers to make moncy,
said Michael Tyler. president of CSPI, they,
like publishers on the print side, must have a
“steady build-up of advertising revenues over a
[sustained period].”

In the United Kingdom, where therc are cur-
rently about 700,000 telctext users, Tyler said
that advertisers have heen paying C-P-M’s he-
tween $! and $2. He also said that character-
gencrated text channels on cable in the U.S.
were also yielding C-P-M's in that range. Us-
ing 1980 comparutive figures, he said the net-
work prime time television C-P-M figure was
$3.18. while a four-color full-page ad in Golf
magazine would cost the advertiser $5.35 per
thousand readers and a direct mail campaign
using black and white flyers and third-class
mail would cost $125 per thousand house-

LOW POWER TELEVISION

CONFERENCE AND EXPOSITION

JANUARY 24-26, 1983
The Disneyland Hotel
Anaheim, California

call or write today!
(203) 852-0500
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Be cne of the thousands

LPTV WEST
c/o Conference Management Corporation
17 Washington Street, P.O. Box 4990
Norwalk, CT 06856
(203) 852-0500

O I'm interested in attending
O I'm interested in exhibiting

W POWER TELEVISION

CONFERENCE AND EXPOSITION

s View 3 operating Iptv stations on the exhibit hall floor AME
® Visit over 150 exhibits displaying the most up-to-date equipment TITLE -
and programming available COMPANY B
LOWPOWER T TELEVISION'S FUTURE IS NOW! : AooRess
Sponsored by the National Institute for Low Power Televison cITY sT ZIP
B 12/6/82
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holds.

On the basis of projected household usage
patterns of the electronic publishing media and
frames available for sale, the study concludes
that by 1990 advertising revenues per house-
hold, per-year for teletext will total $7.03; the
comparable figure for videotext will be
$49 .47, and for cabletext about $62.

If the CSPI projections are on target, adver-
tising revenues in the field of electronic pub-
lishing will constitute a tiny fragment of over-
all advertising expenditures. But in addition to
the select electronic publishing audience, CSPI
sees some advertisers attracted to the medium
for its direct-sales potential and for the ability
to measure results electronically, and therefore
accurately.

The report, “The Advertising Value of Elec-
tronic Publishing Systemns,” is available from
CSPI for $3,000. ]

R e
Source goes worldwide

Data service can be accessed
via phone by ITT subscribers

Source Telecomputing Corp. is taking its elec-
tronic data services abroad, offering a 24-hour
news and information service to ITT World
Communications’ 1.5 million overseas sub-
scribers.

ITT’s telephone and teletext equipment will
be used to access the service. ITT subscribers
will be able to call from anywhere in the world
to ITT in New York and be transferred to The
Source's headquarters in McLean, Va. The user
dials a code number and selects the categories
desired. The information the Source has gath-
ered in those categories is sent back through
telex lines and can appear on the user’s com-
puter screen or on a computer printout.

The Source package is drawn from the dat
bank it collects each day World news am
weather, sports, congressional and world busi
ness information, finance, market and com
modities reports, special reports, stock quota
tions and airline schedules are included. Th
service is updated continuously; in the case o
news from UPI, hourly. In addition to har
news, book and movie reviews and record list
ings, theater guides and horoscopes an
included.

The marketing brochures for the service an
now being developed and the Source hopes t
be on line in two to four weeks. It is waiting fo
delivery of a conversion box ITT needs
transfer calls from New York to McLean.

The Source’s main service, its two-wa
videotext product, has 24,000 subscribers
Sourcecable, its teletext service, is being testet
on Cox systerns in Omaha and San Diego. [

As compiled by BROADCASTING, Nov. 22
through Nov. 26, and based on filings, authori-
zations and other FCC actions.

Abbreviations: AFC—Antenna For  Communications.
ALJ—Administrative Law Judge. alt.—alternate. ann.—
announced. ant.—antenna. aur—aural. aux.—auxiliary.
CH—critical hours. CP—construction permit. D—day.
DA-—directional antenna. Doc—Docket. ERP—efictive ra-
diated power. HAAT—height above average terrain. khz—
kilohertz. kw—kilowatts. m—meters. MEOC—maximum
expected operation value. mhz—megahertz. mod. —modifi-
cation. N-—night. PSA-—presunrise service authority.
RCL—remote control location. §-A—Scientific Atlanta.
SH—specified hours. SL—studio location. TL-—transmitter
location. trans.—transmitter. TPO—transmitter power out-
put. U—unlimited hours. vis.—visual. w—watts, *-—non-
commercial.

New stations

AM applications

8 Hanselle, Ala.—Hughey Broadcasting Co. seeks 1310

khz, | kw-D. Address: Old Mount Nebo Road, Bay Springs,

Miss. 39422. Principal: Mitchell J. Hughey ¢100%), who

;wnsSWHll(AMJ-WXIY(FM) Bay Springs, Miss. Filed
ov. 5.

8  Mocody, Ala.—Cooke Broadcasting seeks 760 khz, | kw-
D. Address: 1308 Marlboro Ave., Chattanocoga. Tenn.
37412. Principal: H. Raymond Coake (100%), who is news
department employee at WRCB-TV Chattanooga, Tenn.
Filed Nov. 12.

8 Claremont, N.C.—Claremont Radio seeks 1170 khz, 5
kw-D, 1 kw-N. Address: 400 Alleghany Street, Blacksburg,
Va. 24060. Principals: Edward W. Baker (100%), who is
one-third partner of Moneta Associates, applicant for 13
LPTV stations, all Virginia. Baker's parents, Vernon and
Virginia Baker, are principal owners of WGIC(AM)-
WBZI(FM) Xenia, Ohio, and WKGM(AM) Smithfield, Va.
Filed Oct. 28.

FM applications

®  LaGrange, Ind.—Dawn Marie Price seeks 105.5 mhz, 3
kw, HAAT: 300 ft. Address: 12645 Bramell Street, Detroit
48223. Principal: Price has no other broadcast interests.
Filed Nov. 17.

8  Honolulu—KHVH Inc. seeks 98.5 mhz, 100 kw, HAAT:
-279 ft. Address: 1060 Bishop Street, Honolulu 96813. Prip-
cipals: Lawrence S. Berger {90%) and Marcus Loew (10%).
Berger owns 51% of KUAM-AM-FM-TV Agana, Guam;
50% of KYOI Saipan, and one-third of WVUV(AM) Pago
Pago, American Samoa. Loew also is minority stockholder
in Agana and Pago Pago stations. Filed Oct. 28.

8 Webb City, Mo.—Don and Gail Stubblefield seek 94.3
mhz, 3 kw, HAAT: 299 ft. Address: Route 5, Box 136A,
Joplin, Mo. 64801 . Principals: 'Don Stubblefield and wife,
Gail (50% each). who also are applicants for new AM at

EDWIN TORNBERG

& COMPANY,

INC,

Negotiators For The Purchase And Sale Of
Radio And TV Stations » CATV
Appraisers ¢ Financial Advisors

P.0. Box 8698

Washington, D.C. 20011
Tel: (202) 291-8700
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webb City. Mo. Filed Nov. 10.

8 Belzoni, Miss.—Humphreys County Broadcasting Inc
seeks 107.1 mhz, 3 kw, HAAT: 300 ft. Address: Route 2
Brooklyn Road, Belzoni 39038. Principals: Herb Guthri
and family, who own WELZ(AM) Belzoni. Filed Nov. 17

® *Batavia, N.Y.—Genesee Community College seek
90.7 mhz, 534 w, HAAT: 128 ft. Address: 1 College Road
Batavia 14020. Estimated construction costs: $40,000. Prin
cipal: Noncommercial educational institution which has n
other broadcasts interests. Filed Nov. 17.

8 East Hampton, N.Y.—East Hampton Broadcasting In¢
seeks 96.7 mhz, 3 kw, HAAT: 195 ft. Address: 34 Pantig
Road, East Hampton, N.Y. 11937. Principals: Leonard 1
Ackerman (90%) and Barbara Brannan (10%), who have n
other broadcast interests. Filed Oct. 28.

® Bismarck, N.D.—Capital City Communications Inc
seeks 243C, 100 kw, HAAT: 1,000 ft. Address: 410 Eas
Thayer Ave.. Bismarck 58501. Principals: Kim Rudrw
(80%) and Ronald Mitchell (20%). Rudrud is Los Angele
media buyer Mitchell is sales manager at KQWB(FM
Moorchead, Minn. Filed Nov. 17.

8 Bismarck, N.D.—Central Dakota Enterprises Inc. seek
96.5 mhz, 100 kw, HAAT: 247 fi. Address: PO. Box 516
Mandan, N.D. 58554. Principal: Nonstock corporation
Harley Miller, president. CDE is licensee of KNDR(FM
Mandan, N.D. Filed Nov. 16.

8 Bismarck, N.D.-~Delta Radio Inc. seeks 96.5 mhz, 10(
kw, HAAT: 583 ft. Address: 3970 Overland Ave., Culve
City, Calif. 90230. Principals: Irwin A. Molasky, presiden
(24%), and four others, who also are applicants for nev
AM’s at Wichita, Kan.; Austin. Tex.: and Madison, Wis
Filed Nov. 17.

8 Bismarck, N.D.—North Plains Communications Co
seeks 96.5 mhz, 100 kw, HAAT: 430 ft. Address: 1875 Eyt
Street, N.W., Washington, D.C. 20006. Principal: Michae
Glazer (100%), who is Washington attorney. Filed Nov. 17.

8 Mandan, N.D.—Capital Communications seeks 96.:
mhz, 100 kw, HAAT: 330 fi.

Address: 1179 Jefferson Ave., Bismarck, N.D. 58501 . Prin-
cipals: Jim Odney (80%) and Gary Krahn (20%), who cact
own 8.75% of KLXX(AM) Mandan, N.D. Filed Nov. 16.

8 Muskogee, Okla.—Trail of Tears Communications Inc
seeks 97.1 mhz, 100 kw, HAAT: 1,272 ft. Address: 33(
North Fourth Street, Muskogee 74401 . Principal: Linda L
Parrish (100%), who owns 50% of KMUS(AM) Muskogec
and 50% of permitee for new LPTVat Ardmore, Okla. Filec
Nov. 10.

8 Muncy, Pa.—John A. Kennedy Jr. secks 103.9 mhz, 912
kw, HAAT: 500 f1. Address: 1336 Sherman Street, William-
sport, Pa. 17701. Principal: Kennedy has no other broadcast
interests. Filed Nov. 10.

®  Ravenal, §.C.—Camac Broadcasting Co. seeks 101.7
mhz, 3 kw, HAAT: 300 ft. Address: Box 466, Key West, Fla.



§3040). Principals: John Magliola (55%) and Milten A. Car-
on (45%). Mugliola owns 55% of WIIS(FM) Key West.
Ta. Filed Nov. 15,

1 Sisseton. 8.D.—Lake Region News Inc. seeks 102.9
nhz, 100 kw. HAAT: 527 ft. Address: 117 East Qak Street.
jisseton 57262, Principals: John A. Adams. Lamry E Ingalls
ind Charles L. Card (one-third vach). who alse are applicant
or new AM at Sisseton. Filed Oct. 26.

) Bountiful. Utah—Bountiful Wireless Corp. secks 99.5
nhz. 25 kw, HAAT: 3.813 ft. Address: 218 East 56th Place,
lulsa, Okla. 74105. Principals: Edwin F. Guth 111 and Ken
wcth R. King (45% cach)and Debra Guth and Joan King (3%
:ach). Edwin Guth is cmployed at WMIC(AM) Birming-
m. Ala.. and Kenneth King is employed at KOKI(AM)
[uisa. Okla. Fileg Nov. |7

1 Layion. Utah—Mountain Radio Media Inc. secks Y9.5
nhz. 100 kw. HAAT: 1.035 ft. Address: 238 Douglas Strect.
salt Lake Cuy B4102. Principal: Wand Houston and chil-
Iren. Judith Houston and John C. Houston (one-third cach).
“iled Nov. 17,

1 Woods Cross, Utah—Red Dog Broadeasting Inc. sceks
9.5 mhe. 25 kw, HAAT: 3,700 (1. Address: 1351 East Sky-
ine Drive. Bountilul, Utah 84010. Principals: Clifton W,
Slasgow (51%) and wife, Susan Glasgow (49%). Clifton
Slasgow is operations manager at KFAM(AM) Bountiful,
Jtah, and has no other broadcast interests. Filed Nov 17

TV applications

8 QOroville, Calif.—TV ‘Tech Systems Inc. secks ch. 28:
ZRP: 446 kw vis. . 44.6 kw aur.. HAAT: 1,619 1. ant. height
thove ground: 163 ft. Address: 11196 Pleasant Valley Road,
fenn Valley. Calif. 95946. Legal counscl: Michael Couzens,
washington. Principals: TV Tech Systems Ine. (95%) and
I'he Television Center [ne. (59). TV Tech Systems Inc. is
principally owned by John 15 Craven Jr. and Thomas V.
Daigle. Filed Oct. 26

» Chicago. I.—Telccusting Inc. seeks ¢h. 26; ERP: 500
fw vis.. 50 kw aur: HAAT 1.555 (12 ant. height above
ground: 1.552 ft. Address: 280 Lake Shore Drive, No.
1002. Chicago 60657, Legal counsel: Hogan & Harteson,
Washington, Principals: Edward H. Sarbey and Peter L.
Stich (50% ecach), who have no othet broadeast interests.
Filed Nov. |

B Davenport. lowa—EIAN Inc. sceks ch. 18; ERP: 1,190
kw vis.. [19 kw aur.: HAAT: Y88 (t.: ant. height above
ground: 940 ft. Address: 6600 North Lincoln Ave . Lincoln-
wood. [II. 60645. Legal eounsel: Gammon & Grange. Wash-
ington. Prineipals: Alvin Eicoll. William C. Andrews {one-
third cach) and Steven. Arthur and Manny Gutterman
(11.1% cach). who are pant owners of KAME-TV Reno,
Nev. Filed Nov, 1

8 Davenpoert, lowa—Channel 18 Inc. seeks ch. 18; ERP:
1,335 kw vis., 200 kw aur.: HAAT: 962 {t.; ant. height above
pround: 913 1t Address: 1600-A South Washingten. Lan-
sing, Mich. 48910, Principals; Diane M. Gagliano (50%)
and David Claybourne and Brian W. Brady (25% cach). who
have no other broadeast interests. Filed Nov. 9.

® Davenport, lowa—Davenport Communications sceks
ch. 18: ERP: 1,175 kw vis.. 117 hw aur.: HAAT: 1.045 (t.;
ant. height above pround: 978 11, Address: 2300 Financial
Center, Des Maines, Towa 50309, Legal counsel: Wilner &
Scheiner. Washington. Principals: The Davenpon Broad-
casting Co. (15%). George Gimpel, Allan Greenblatt and
Lec Hanna (28.33% cach). Davenport Broadeasting Co. is
owned by Joseph S. Canty (60%) and Jay Ojeda (40%).
Canty 1s account execulive with katz Broadeasting, New
York. Ojeda ts former executive producer wt WMAQ-TV
Chicago. Gimpel und Greenhla are limited partners in ap-
plicant for new TV at Madison, Wis, Hanna is former vice
president and general manager ot WMAQ-TV, und also prin-
cipal in Madison TV applicam. Filed Nov. 9.

B Davenport.  lowa-—The  Independence  Broadeasting
Corp. seeksch. 18; ERP: 3,261 kwwis., 326 kw aur; HAAT:
1110 fr.; ant. height above ground: 1.032 ft. Address: 111
Third Street, Des Moines. lowa 50309, Principals: William
1. Trout., president (19%). and Tive others. They are perniit-
teec of KBCR-TV Des Moines (ch. 17). und applicant lor new
LPTV an ¢h. 22 at Waterloo, lowa. Filed Nov, 9.

B Goldsboro, N.C.—Graup H Broadeasting seeks ch. 17;
ERP: 3,302 kw vis.. 330 kw aur.. HAAT: 1.165 fL.: ant.
height above ground: 1.157 ft. Address: P.O. Box 604, Har-
deeville, §.C. 29927, Principal: Randall G. Harvey (100%).
who has no other hroadeast interests. Filed Ocr, 28,

B Merrimack, N.H.—Galden Triangle TV 60 Corp. secks
ch. 60, ERP: 4,529 kw vis., 452 kw aur.; HAAT: 831 1., ant
hetght above average terruin: 80 1. Address: 39 Indian Rock
Road. Nashua, N.H 03060, Principats: Celina T. Mcad, S.
Joseph Hotfman, Neat P Cortell and Mcad's brother, Ste-
phen AL Tamposi (24% cach). Mead, Cortell and Hottman
were pringipals napplicant tor new TV at Manchester.
N.H.. hut application was disinissed last summer in settle-

ment agreement with compteting applicant. Children ol
Mead and Tamposi are part owners of WOTW(AM) Nashua,
N.H. Filed Nov. 9.

8 Fajardo. P.R.—Easlern Broadcasters seeks ch. 34: ERP:
97.7 kw vis.. 9.7 kw aur.; HAAT: 799 fi; ant. height above
average terrain: 135 fi. Address: Miramontes El Garden
Court. Guaynabo. P.R. (0657. Legal counsel: Baroff.
Koerner. Olender & Hochbere, Washington. Prineipals: Ana
J. Plaza (66.77%) and Hector Nicolau (33.33%). Plazas
husband, Glenn Tryon. is vice president and general man-
ager of WQII(AM)-WZNT(FM) San Juan. P.R. Filed Nov.
16

FM action

B *Booneville, Miss.—Mississippi Authority tor Educa-
tional Television granted 89.5 mhz. 85 kw, HAAT: 657 ft.
Address: PO. 1101, 3825 Ridgewood Rd.. Jackson. Miss.
39205. Estimated construction cost: $169,800: firsi-year op-
erating  cost:  $50,767. Format:  Culturalfeducational.
(BRED-801106AG). Action Nov. 15,

Ownership changes

Applications

B KSSN(FM) Little Rock. Ark. (95.7 mhz. 100 kw.
HAAT:. 1.000 ft.)—Seeks transfer of control of First Com
Corp. from Paul Rothfuss and Jim Long {50% before: none
after) to Kerby Confer and Jerome Atchley (50% hefore:
100% atter). Consideration: $2.425 million. (BroapCasT
ING. Nov. 29). Principals:Sellers cach own 25% of stock and
are transfering interests 1o other shareholders. who also euch
own 25%. Long is principal in KQAM(AM)-KEYN(FM)
Wichita. Kan. Rothfuss and Confer also are principals in
WIZX(AM)-WIGL{FM) Orangeburg. S.C.: WIDX(AM)-
WMSI(FM) Juckson. Miss.: WSSL(FM) Grey Court. 5.C..
and WGVL(AM) Greenville. 5.C. Filed Nov. 18.

®  KACY(AM) Port Hueneme and K ACY-FM Oxnard, Ca-
lif. (AM: 1520 khz, 50 kw-D>, | kw-N:FM 104.7 mhz. 2.85
kw. HAAT: 1.580 ft.)—Sccks assignment of license from
The Channel Islands Radio Inc. 10 Sunbeam Radio Partners

lor $2.59 million. (BROADCASTING. Nov. 29). Scller is prinic-
pally owned by Frunz Alliana and wife, Marcia. who also
own WBAB(FM) Babylon and WGBB(AM) Freeport. both
New York. Alliana bought KACY-AM-FM in 1979 101 1.69
million (BroapcasTing. July 30, 1979). Edmund Ansin and
Harold Frank. Ansin owns WCKT-TV Miami. Frank is vice
president and general manager of WINZ-AM—FM. Filed
Nov. 18

B WZST(AM) Leesburg. Fla.. (1410 khz. § kw-1) Secks
transfer of control of WZST Radio Inc. from WYOU Radio
Ine. (100% betore: none after) o Harold A. Reuben (none
before: 100% after). Consideration: stock exchange. Princi-
pals: Seller is owned by estate of T.B. Lanford (75%) und
Harold A. Reuben (25%). WYOU Radio Inc. will transfer
stock of WZST Radio Inc. to Reuben in exchange for re-
demption of Reuben's 25% interest is WY QU Radio Ine.

. WIDW(AM) Corydon. [nd. (1550 khz. 250 w-D)}—
Secks assignment of license from Dennis R. Hill to Lifes-
tyles Inc. for $15.000. Seller: Hitler also owns 24.5% of
applicant for new FM. at Vincennes. Ind.. and 24.5% of
applicant lor new LPTV at St. Mathews, Ky, Buyer: Jon D.
Walsh (50%). Hill will keep 50% interest. Walsh has same
broadeast interests as Hill. Filed Nov. 14

B WGRY(AM) Grayling and WWRM(FM} Gaylord.
Mich. {AM: 1590 khz. | kw-D: FM: 106.7 mhz, 100 kw.
ant. 570 ft.}—Sceks transfer of control of Alpine Broadcast-
ing Co. from C. Glen Catt and four others to Alpine Broad-
casting Co. Consideration: $288.750. Principals: Alpine
Broadeasting also owns WHSB(FM) Alpena. Mich. Buyer
is owned by John D. DeGroot (90%) and Willium 1. Bumns
(10%). DeGroat is president and about 45% owner of Al-
pine. Burns is vice president. Filed Nov. 10.

® KBEQ(FM) Kansas City. Mo. (104.3 mhz. 50 kw,
HAAT: 1.150 fi_)}—Seeks assignment of license from Muri-
ner Communications Inc. to KBEQ Ine. for 5.25 million.
(BROADCASTING. Nov. 29). Seller is licensce of WLW({AM)
Cincinnati; WSKS(FM) Hamilton, Ohio; and WITS(AM)
l3oston. Buyer: Subsidiary of Capitol Broadeasting Ine..
Raleigh. N.C.-based group owner of four AMs. live I'M's
and one TV. and which seld. subjeet to FCC upproval,
KMAC(AM) San Antonio for $1 million {BROADCASTING,
July 26). Capital Broadcasting is principally owned by
James F Goodmon and brother, Ray Goodmon. and estate of
A.l. Fletcher

8 WIAK(FM){CP] Clinton Park. N.Y. (96.7 mhz}—Seccks

Mountain State
Combo

AM/FM —Only stations in market... Dominate
nine county area

icher ~ OGrady Company

mcdia brokers

Edwin G. Richter, Jr.
David S. Richter
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assignment of construction permit from Broadcast Manage-
ment of Albany Ltd. to Charles $. Fitch for $22.156. Seller:
Group of 31 stockholders controlled by general partner Cap-
itol Management Inc.. which is owned by general partners
Joel M. Thrope, Thomas H. Green and Samuel A. Frankel.
They also are stockholders of Broadcast Management Corp.
licensee of five AM's and two FM’s. Buyer: Fitch is engineer
at KYW(TV) Philadelphia and has no other broadcast inter-
ests. Filed Oct. 27.

8 KTGO(AM) Tioga. N.D. (1090 khz, 1 kw-D)—Seeks
transfer of control of Tioga Broadcasting Corp. from Pius
and Rose Homstein (100% before: none after) to David and
Barbara Guttormsen (none before; 100% after). Consider-
ation: $175,000. Principals: Sellers have no other broadcast
interests. and buyers have no other interests. Filed Nov. 12.

® KMYO(FM) Broken Arrow. Okla. (92.1 mhz. 3 kw,
HAAT: 245 ft.}—Seeks assignment of license from Broad-
cast Investors Inc. to Tulsa Marketing Corp. for $650.000.
(BROADCASTING, Nov. 8). Seller: George Beck, president
(19.8%) and others, nonc of whom have other broadcast
interests. Buyer: Philip Jonsson (100%), who is chairman
and president of KLRA(AM) Little Rock. Ark.. and KE-
Li(AM) Tulsa, Okla. Filed Nov. 16.

® WSBA-TV York. Pa. (CBS, ch. 43, 1860 kw vis., 186
kw aur.; HAAT: 530 ft.)—Seeks assignment of license from
Susquehanna Broadcasting Co. to Mohawk Broadcasting
Lid. for $2 million. (BROADCASTING. Nov. 29). Seller: York,
Pa.-based group owner of six AM’s, seven FM's and one TV
principally owned by Louis J. Appell, president. and family.
Earlier deal to sell WSBA-TV for $2.45 million fell through
(BROADCASTING, June 21). Buyer: Cary W. Jones, Kapuna
Inc. (general partners. 13.5% each); Calypso Corp., Laid-
law, Adams & Peck Inc. and The Clarion Group (3% each)
and Robert L. Dudley (2%). Kapuna Inc. is owned by John
A. Serrao. Calypso Corp. is owned by Curtis Bertsch. Laid-
law. Adams & Peck is nationwide investment and brokerage
firm. The Clarion Group is general partnership of John V.
Celms. Kenneth M. Socha and Thomas J. Beener, Cary W.
Jones is president and part owner of KTRV(TV) Nampa,
Idaho. Filed Nov. 2.
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8 WCBD-TV Charleston, S.C. (ABC, ch. 2, 100 kw vis.,
10 kw aur., HAAT: 790 fi.)—Seeks transfer of control of
State Telecasting Inc. from The State Record Co. (100%
before; none after) to Media General Telecommunications
Inc. (none before; 100% after). Consideration: $8 million.
(BROADCASTING., Nov. 29). Principals: Seller also owns
KCBD-TV Lubbock, Tex., and KSWS-TV Roswell, N.M.
Ben Morris is chairman and W. Frank Harden is president.
Buyer is publicly traded Richmond, Va.-based newspaper
publisher. It was granted FCC approval to buy WIKS-TV
Jacksonville, Fla., for $18 million and sell WFLA-TV
Tampa and cable system serving Fredericksburg. Va., and
won franchise for Fairfax county, Va., last July (BROADCAST.
ING, Aug. 2). Filed Nov. 8.

8 KOBH-AM-FM Hot Springs. S.D. (AM: 580 khz, 500
w-D; FM: 96.7 mhz, 1.4 kw, HAAT: 440 ft.)—Seeks assign-
ment of license from Sorenson Broadcasting Corp. to Battle
Mountain Broadcasting Inc. for $550,000. (BROADCASTING,
Nov. 29). Seller: Dean Sorenson and Jerry Simmons (50%
edch) who are Pierre. S.D.-based group owners of five AM’s
and four FM's. Buyer: Mary M. Harrington (51%) and Rich-
ard F. Dunne (49%). Harrington is Aberdeen, S.D., legal
secretary. Dunne is sales manager at KQA A(FM) Aberdeen.

® KRJH(AM) Halleusville, Tex. (1520 khz, 250 w-D)}—
Seeks assignment of license from Ritchey Communications
Co. 10 Tom E. Donnelly for $53,263. Seller: Robert E Rit-
chey, president and 40% owner of assignor, also is 25%
owner in group that bought, subject 10 FCC approval,
KPEP(FM) Gatesville, Tex., for $150,000 (BROADCASTING,
Nov. 22) Buyer: Donnelly currently owns 49% of
KRJH(AM). Filed Nov. 17.

8 KNFM(FM) Midland, Tex. (92.3 mhz, 100 kw, HAAT:
390 fi.}—Seeks assignment of license from Citimedia Corp.
1o Bakcor Broadcasting Inc. for $1,050,000. (Broadcasting,
Nov. 29). Seller is owned by Neal L. Spelce Jr., chairman,
and others who bought KNFM in 1980 for $775.000 (Broap.
casTiNG, Dec. B, 1980). They alse own KIZZ({AM)-
KIXS(FM) Killeen, Tex. Spelce also owns KTXZ(AM)
West Lake Hills, Tex. Buyer: George M. Bakke (60%),
Michael J. Corey (25%), Betsy Dwyer, Robert L. Burgess
and Guy Buschman (5% each), who own KMND(AM) Mid-
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land. Tex. Filed Nov. 8.

Actions

® WTLS(AM) Tallassee, Ala. (1300 khz., | kw-D)-
Granted assignment of license from The Ne-Ler Co. 10 vV
Jackson Miichell for $175,000. Seller is owned by Ne
Butler, who is partner in application for new AM at Prat
ville, Ala. Buyer has no other broadcast interests. (BAL
821006EA). Action Nowv. 17.

8 KIEL(AM)-KEZQ(FM) Jacksonville, Ark. (AM: 150
khz. 1 kw-D; FM: 100.3 mhz. 100 kw, HAAT: 300 fi.)-
Granted assignment of license from Security Broadcastin
of Little Rock Inc. to KEZQ Limited Partnership for 1.
million. Seller: Edmond J. Muniz (50%) and D. Brenna
Bridgeman and Michael O'Keefe Ir. (25%) each. Muni
owns WNNR(AM) New Orleans and WAIL(FM) Slidel
La. Bridgeman owns two-thirds of KALO(AM)-KZZB(FM
Beaumont, Tex. Buyer: Robert Understein (general partner.
and Brunce Houston, Norman Orleans, Jeffrey Mensh, ]
Cohen, Harvey Kaplan, Bruce Eisen, James Weitzman an
Shrinksy Family Partnership (limited partners). Understei
is principal in WXKS-AM-FM Medford, Mass., and WUS
Q(AM)-WVAI(FM) Winchester. Va., and former principal i
WAVA(FM) Arlington, Va., which was sold last year for $
million (BRoADCASTING, Dec. 8, 1981). Shrinksy Famil
Partnership is headed by Jason Shrinsky, Washington com
munication attorney. Eisen, Shrinksy and Weitzman also ar
principals in Medford and Winchester stations. (Bal, H
820924 FR.G). Action Nov. 18.

8 KMSL(FM) [formerly KQIT-FM) Stamps. Ark. (100.
mhz, 3 kw)—Granted transfer of control of Talbot-Rabillan
Inc. from stockholders to new investment group. Principals
Original stockholders included late D.O. Talbot (50%), Jo
seph P. Robillard (49%) and Elizabeth G. Robillard (1%)
Since construction permit was granted in Sept. 1980, am
program test authority began. major shareholder Talbot died
Because of unexpected start up costs and slackening of area’
economy, applicant found it necessary to bring in new stock
holders. New group includes seven stockholders headed b
Joseph Robillard (25%) (BTCH-820903HZ). Action Nov
16.

® KRDG(AM) Redding, Calif. (1230khz, 1 kw-D, 250 w
N)—Granted assignment of license from Redding Broad
casting Co. 1o David T. Newman for $450.000. Seller: How
ard N. Martineau (75%) and Reinard W. Brandley (25%)
who have no other braodcast interests. Buyer: Newman it
general manager of KONE(AM)-KOZZ(FM) Reno, am
51% owner of applicant for new FM at San Luis Obispo
Calif., and 50% owner of applicant for new FM at Peoria
Ariz. (BAL-820922EG). Action Nov. 17.

® KLAK(AM)-KPPL(FM) Lakewood, Colo. (AM: 160(
khz, 5 kw-U FM: 107.5 mhz, 100 kw, HAAT: 670 fi.)—
Granted assignment of license from Western Sun Inc. k&
Quter Banks Cablevision Inc. for $7 million. Seller is sub
sidiary of Des Moines Register and Tribune Co., which own:
KHON-TV Honolulu, KAII-TV Wailku, both Hawaii, anc
KYXI(AM) Oregon City, Ore., and KGON(FM) Portland
Ore.: WQAD-TV Moline, Ill., and WIBA-AM-FM Madi
son, Wis. Register and Tribune Co. also owns 11.83% ¢
voting stock of Cowles Media Co., which owns WDRB-TV
Louisville, Ky., and KTVH(TV) Wichita-Hutchinson, Kan
Buyer: Subsidiary of Malrite Communications Group Inc.
Cleveland, Ohio-based group owner of five AM's, five
FM’s, and four TV's headed by Milton Maltz, chairman. I
also bought, subject to FCC approval, WXIX-TV Cincinnat
for about $45 million from Metromedia (BROADCASTING
Aug. 30). (BAL,H-820917HE,F). Action Nov. 8.

® KKUA(AM)-KQMQ(FM) Honolulu (AM: 690 khz, 1{
kw-U; FM: 93.1 mhz, 100 kw, HAAT: 126 ft.)—Grantec
transfer of control of Aloha Broadcasting Co. from Beatrice
Beverage Co. (100% before, none after) to Kadota Hawai
Inc. (none before: 100% after). Consideration: $1.35 mil:
lion. Principals: Seller is publicly traded Chicago-based di-
versified food company with additional interests in home
products, chemicals, apparel and allied products. Jame:
Dun is chairman. Donald Eckrich is president. Beatrice
Foods acquired KKUA(AM)}KQMQ(FM) along with
KJOI(FM) Los Angeles from Northwest Industries as part 0!
a $600 million merger of Northwest’s beverage subsidiaries
which were licensees of stations. Buyer is subsidiary of
Kadota Wireless Inc., which is owned by J. Patrick Lannar
Jr., (37.9%), cousin, John J. Lannan {29.4%), Helmut E
Dalderis (17.4%) and James Bennan (15.2%). Buyer wil
sell 40% of its interests 1o general manager Dennis Browr
and others within 30 days of FCC approval. (BTC,H-
821005HS,T). Action Nov. 18.

® KKAT(FM) Lyons, Kan. {106.1 mhz, 100 kw, HAAT
300 f1.)—Granted assignment of license from Chief Produc-
tions Inc. to Armer Communications Inc. for $331,000.
Seller is in bankrupicy and has no other broadcast interest.
Richard J. McDonald is trustee. Buyer: Virgil Armer 11}
(68%), William E. Gruening III and David Tillotson (16%
each). Armer is applicant for new FM at Emporia, Kan.
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& ASSOCIATES. INC.
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Tor LI Y- P SR )

Member AFCCE

WILLIAM B, CARR
& ASSOCIATES. INC.
DALLAS/FORT WORTH

WILLIAM B. CARR, PE.
1805 Hardgrove Lane,
Buriesan, Texas 76028. 817,295.1181
MEMBER AFCCE

D.C. WILLIAMS
& ASSOCIATES:; INC.

Consuiting Engifiéers
AM=FM-TY=LPTV-CATY
POSTY OFFICF BOX P00
FOLSOM, CALIFORNIA 95630
(916) 933-5000

R.L. HOOVER
Consulting Tetecommunications Engineer
11704 Seven Locks Road
Potomac, Maryland 20854
301-983-0054
Member AFCCE

SADACCA, STANLEY
& ASSOCIATES
AM FM TV
PO Drawer LT

(714) 948-27711

SHERMAN & BEVERAGE
ASSOCIATES, INC.
Broadcast’Communications Consultants
Box 181, RD. #2
Medford. N.J. 08055
{609) 983-7070

LAWRENCE L. MORTON, E.E.
AND ASSOCIATES
Consuliing Telecommunicalions Engineers
AN FM, TV, LPTV, CATV, MDS, STL,
Cellulor, Field Engmeermg Computerized
Channel Searches
21671 SUPERIOR LANE
LAKE FOREST, CALIFORNIA 92630
{714) 839-6015

RALPH E. EVANS ASSOCS.

Consulting TeleCommunications
Engineers

AM-EM-TV-CATV.ITFS
216 N. Green Bay Rd.
THIENSVILLE, WISCONSIN 53092

Phone: (414) 242.6000
Member AFCCE

EDM & ASSOCIATES. INC.
B cast AM FM TV LPTVITFS Teanstator
frequency Searches & Rule Makings

C Carner  Celiular, Satetites.
MDS P P Microwave

FCC 1st Class & PE licensed staff
1444 Rhode Isiand Ave N W Suite 1018
Phone 12021 234-4150

George Jacobs
& Associates, Inc.
Consulting Broadcast Engineers
Domestic & International
Member AFCCE
8701 Georgia Ave.

Silver Spring, MD
20910

Suite 402
(301} 587-8800

Washinglon. DC 20005

McCLANATHAN & ASSOC., INC
Consulting Engineers
APPLICATIONS & FIELD ENGINEERING
RADIO  TELEVISION

PO Box 750
PORTLAND. JREGON 97207

Member AFCCE TWX 910-464-6112
Phone {503} 246-8080

LECHMAN, COLLIGAN,
& JOHNSON
Telecommunications Consultants
Applicalions - Field Engineering
2033 M Street. NW. Suite 702
washington. DC, 20036

(202) 775.0057




Tillotson is \ashington communications attorney. Armer is
former Detroit-based cable TV broker. Gruening is engineer-
ing student. (BALH-820927FP). Action Nov. 15.

8 WDCI(AM) Gorham, Me. (1590 khz, 5 kw-D. 2.5 kw-
N)—Granted assignment of license from Dirigo Communi-
cations Inc. for $150.000. Seller: Frederick A. Miller
(100%). who owns WDXS(FM) Scarborough. AMe. Buyer:
Vincent D. DiVittorio and Dan C. Lennon (50%). Lennon is
vice president and 50.1% owner of WFAN(AM) Storington,
Conn. DiVittorio is limited partner in Los Angeles area cable
system. (BAL-820924FM). Action Nov. 15.

B WPON(AM) Pontiac, Mich. (1460 khz, 1 kw-D, 500 w-
N)}—Granted assignment of license from Miehigan Cablevi-
sion and Radio Inc. 1o Foreign Radio Programs Inc. for
$1.065.000. Scller: Subsidiary of Wisconsin Cablevision
and Radio Co.. which is licensee of KFIZ{AM) Fon-du-lac,
Wis., plus several cable TV systems. Buyer: Closely held
group of 26 stockholders with lurgest being Polish American
Congress with 21.2%. Algis Zaparackas is president and
5.3% owner. None have other broadeast interests. Zapar-
ackas is design engineer with Ford Motor Co., Detroit.
(BAL-B20919EZ). Action Nowv. 15.

1 KKKA(FM)YCP] St. Jumes, Minn. (104.9 mhz. 3 kw,
HAAT: 279 fi.}—Granted assignment of construction permit
from Watonwan County Broadeasting Co. to Watonwan
Communications for $5.600 plus 20% interest in buyer. Sell-
er: Richard T. Rogers (55%) and wife Lorraine T. (20%) and
Bruce A. Braun (25%). They received CP gramt Sept. 2,
1981 (BROADCASTING, Sept. 28, 1981). Buyer Terrence P.
Monigomery. John V. Montgomery {40% cach). and Richard
Rogers (15%) and Lorraine Rogers (5%). Terrence Mont-
gomery owns WQPM-AM-FM Princeton, Minn., and 50%
of WYRQ(FM) Little Falls. Minn.. lauer which John Mont-
gomery also owns 50%. (BAPH-820831G!). Action Now.
16.

| KFBD-AM-FM Waynesville, Mo, (AM: 1270 khz. 500
kw-D; FM: 97.7 mhz, 3 kw, HAAT: 192 ft.)—Granted as-
signment of license from Pulasko Mcdia In¢. 1o BD Ine. for
$500.000. Seller: Donald R. Tritten. Floyd Mooney and
Ralph DeWit Sr. {25%). Richard R. Triggs and wife, Patricia
(12.5% jointly} and Bob Cole (12.5%). Buyer: Richard R.
Triges und wife. Patricia: and Bob L. Cole and wife, Annetie
(25% cach). who together own 25% of assignee. (BALH-
821005HV,W). Action Nov. I8.

8 KICS(AM)-KEZH(FM) Hastings. Neb. (AM:1550 khz.
500 kw-U: FM: 93,5 mhz, 3 kw. HAAT:260 1t.)=Granted
assignment of license from Highwood Broadeasting Co. to
Tn-Cities Broadcasting Inc. for $800.000 plus $150.000 for
non¢ompete. Seller: James DePalma and wife. Letitia (50%
cach). who have no other broadcast interests. Buyer: Robert
D. Hanna and Edward H. Tricker (50% cach). Hanna is
media broker and principai owner of KCLW{AM) Hamilton.
Tex ., and minority stockholder in KERV-AM-FM Kerrville,
Tex.. and KROX(AM) Crookston. Minn., in which Tricker
also holds interest. {(BALH-820921 HX,Y). Action Nov. 15.

®  KOLT(AM) Scottsblutt, Neb. (1320 khz, 5 kw-D. 1 kw-
N)}—Granted transfer of control of The Hilliard Co. from
Russell G. Hilliard and family (100% before; none after) 1o
Virl Davis and others (none before; 100% after). Consider-
ation: $1.867.500. Principals: Seller Russell Hilliard owns
50% of KCMP(AM)-KCNQ(FM)[CP] Brush, Colo. Buyer
is owned by Clara Petersen (27%). and husband. James
Petersen (22%) and Gary Drown, Virl Davis (16.33% each)
and Melvin Sauer and Judy Wilson (8.17% each). Except
Clara Perersen, they arc all employees of KOLT(AM), Ex-
cluding James Petersen and Gary Drown. they own
KPNY (FM) Alliance. Neb. (BTC-821004HB). Action Nov.
18.

a KKBK(AM) Aziec. N.M. (1340 khz, 1 kw-D, 250 w-
N)}—Granted assignment of license from San Juan Broad-
casting [n¢. 10 Good Times Radio In¢ for $325.700. Seller;
Waync E. Marcy (100%). who also owns 50% of
KTNM{AM)-KQAY(FM} Tucumeari, N.M. Buyer: Joseph
A. Wilkins (51%). Leland R. Philips (39%) and Waync
Marcy (10%). Wilkins is Framington, N.M.. oil field busi-
nessman. Phillips is general manager of KKBK. Marcy is
owner of seller. (BAL-820930GM) Action Nov. 19.

a8 WDHB(AM) [formerly WJZA] Harriman, Tenn. (1600
khz, 5 kw-D)—Granted trunsfer of control of Folkways
Broadcasting Inc. from Donald H. and Margaret V. Beck
(55% before: none after) to Keith McDaniel et al (none
before; 55% after). Consideration: Assumption of about
$240.000 in notes. Principals: Sellers have no other broad-
cast interests. They bought stations in 198] for $291,000 and
later sold 45% interest 10 Kenneth Crosthwait and sought
waive of threc Year rule on grounds of financial distress.
Buyers are Marvin Enix (35%}. Keith McDaniel and R. Jack
Prevo (10% cach). Crosthwait will continue to hold 45%.
Crosthwait also owns WKJIS(FM) Harriman, Tenn. (BTC-

COUNTRY COUNTDOWN °62

An 8 hour countdown
special of top country
music hits and inter-
views from 1982. For
information and a
FREE DEMO call Carl
Reynolds or David
Tyler collect at 901-
320-4340.

WILLIAM B.

>1annen

COMPANY, INC.
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820923EU}. Action Nov. 19.

8 WMEV-AM-FM Marion. Va (AM: 1010 khz. 1 kw-I
FM:93.9 mhz. 3.5 kw. HAAT: | 480 ft.}—Granted assig
ment of licensee from Mountain Empire Broadcasting Cor
to Summit Broadcasting Ine. for $650.000. Seller is princ
pally owned by Stella W. Maloney and L.P. Collins 111, wl
have no other broadcast interests. Buyer is principal
owned by Hugh S. Gwyn and wife. Barbara. who have |
other broacast interests. Gwyn is Marion. Va. . beer distrib
tor and has no other broadcast interests. (BAL.]
820929GJ.K). Action Nov. 17.

B WKYG(AM)-WQAW(FM) Parkersburg. W.Va. (AM
1230 khz. 1 kw-D, 250 kw-N; FM: 103.1 mhz. 730
HAAT 500 fi. }—Granted assignment of license from Cor
munity Broadcasting Service Group In¢. for 1.38 millio
Seller: H. Smoot Fahlgren (84.2%). James W. Swearing:
and William J. Farson (7.9% each) who have no other broa:
cast interests. Buyver: Subsidiary of Jacor Communicatior
Inc.. which is licensee of WURD(FM) Georgetown. Ohi
Jacor Comimunications also owns 85% of following station
WTSJ(AM) Cincinnati and WVOI(AM) Toledo. Ohio ar
WTOW(AM) Towson. Md. Terry Jacobs is presiden
(BAL.H-820616FP). Action Nov. 19.

8 WAGO(AM) Oshkosh, Wis. (690 khz. 250 kw-D)-
Granted transfer of control of WAGO Radio Inc. from Ob¢
S. Borgen (100% before: none after) 1o James R. Coursol
(none before: 100% aftcr). Consideration: $333.175. Princ
pals: Scller Borgen also owns KFIL-AM-FM Presiox
WMIN(FM) Maplewood. and KWMB(AM) Wabusha. a
Minncsota. Buyer is former owner of WLKEAM
WGGQ(FM) Waupun. Wis. ., which was sold for 1.1 millic
(BROADCASTING, Aug.16). (BTC-820923EQ). Action No
15.

& WVLR(FM) Sauk City. Wis. (90.7 mhz, 3 kw, HAA
300 ft.)}—Granted assignment of license from Daryl L. Fn
dine to Dri-Five Inc. for $250.000. Seller: Fredine xiso owt
24% of WRPQ(AM) Baraboo, Wis. Buyer: Dale Gamsk
president. Michael Forkal. Gayle R. Dvorak and Harold €
Lardinois (25% cach). Dvorak and Lardinois cach own 25
of WAZE(AM) Yazoo City, Miss.. and Dvorak also owr
40% of WRDC(AM)-WQAZ(FM) Clevcland. Mis:
(BALH-820924FE). Action Nov. 16.

Facilities changes

AM applications

Tendered

m WAEC (860 khz) Atlanta. Ga.—Sccks CP 10 increas
power 10 5 kw. Ann. Nov. 22

B WWKC (1300 khz) West Hazelton. Pa.—Seeks CP 1
increase power 10 5 kw. Ann. Nov. 26,

B WTNN (1380 khz) Millington. Tenn.—Seeks CP 1
change hours of operation to U by adding | kw-N; insta
DA-2 and increase power to 2.5 kw and make changes i
ant. sys. Major environmental action under section 1.130¢
Ann. Nov. 22.

m KGAF (1580 khz) Gainesville. Tex.—Secks CP ¢
change hours of operation to U by adding 250 w-N; insta
DA-N and make changes in ant. sys. major envirenment:
action under section 1.1305. Ann. Nov. 22.

B KRWT (1060 khz) Winters. Tex.—Sceks modificatio
of CP (BMP-820527AA) to increase power 0 2.5 kw. Anr
Nov. 26.

B KBBX (1600 khz) Centerville, Utah—Sccks CP t
change hours of opereration 1o U by adding 1 kw-N: an
install DA-N: major environmental action under sectio
1.1305. Announced Now. 22.

B WABS (780 khz) Arlington. Va.—Seeks CP 10 increas
power to 5 kw. Ann. Nov. 26.

Accepted

B WONX (1590 khz) Evansion, lll.—Sccks MP (BF
20877 as mod. ) 10 augment nighttime standard pattem. Anr.
Nov. 22

8 KVEG (1400 khz) North Las Vegas—Sccks MP (BF
781193AL as mod.) 10 increase anténna power. Ann. No*
22,

FM applications

Accepted

m WKEA-FM (98.3 mhz) Scottsboro. Ala.—Seeks CP t
change TL: decrease ERP 10 9 kw: increase HAAT 10 525 ft
and change TPO. Ann. Nov. 22.

® WWEV (895 mhz) Cumming. Ga.—Seeks modifica



on of CP {BPED-BD0616B A) to make changes in ant. sys..
hange type trans.; change type ant. Ann. Nov, 22.

1 KSHO-FM (96.3 mhz) Kailua, Hawaii—Seeks modifi-
ation of CP (BPH-800225AJ} 10 change SL and RC; de-
rease ERP 10 50 kw and change TPO. Ann. Nov. 22.

1 WLCA (89.9 mhz) Godfrey, 11l.—Seeks CP 1o make
hanges in ant. sys.. change type trans.; increase ERP 1o
.455 kw: increase HAAT to 178 fi. and change TPO. Ann.
dov. 22,

1 KLUV-FM (105.5 mhz) Haynesville. La.—Seeks modi-
ication of CP (BPH-801104AJ, as mod.) to change TL:
ncrease HAAT to 281 fi. and change TPO. Ann. Nov. 22.

1 WKXA-FM (95.9 mhz) Brunswick. Me.—Seeks CP 10
lecrease ERP 10 15 kw; increase HAAT to 400 ft. and change
’PO. Ann. Nov, 22.

1 WGER-FM (102.3 mhz) Bay City. Mich.—Seeks CP 1o
‘hange TL: decrcase HAAT 1o 744 fi. and change TPO.
Ann. Nov. 22.

1 WGGR (105.1 mhz) Duluth, Minn.—Seeks CP to in-
rease HAAT to 789 ft. Ann. Nov. 22.

1 KTUF (93.5 mhz) Kirksville. Mo.—Seeks modification
of CP (BPH-800827AB. as mod.) to increase ERP 10 1.3
:w; decrease HAAT 1o 455 ft. and change TPO. Ann. Nov
2.

1 KQRK (98.3 mhz) Bandera. Tex.—Sceks CP to change

IL; change ERP 10 1.82 kw: change HAAT 10 387 fi. and
nake changes. in ani. sys. Ann. Nov. 22.

1 KKLX (96.7 mhz) Moab. Utah—Seeks modification of
~P (BPH-800721AE. as mod.) to change TL; change HAAT
o -631 ft. and change TPO. Ann. Nov. 22

8 WLFE (102.3 mhz) S1. Albans, Vi.—Secks modifica-

of CP (BPH-810507AA) 10 make changes in ant. sys.
change TL: Action Nov. 10,

a *WNHS (88.7 mhz) Ponsmouth, Va.—Granted CP to
change ERP 1o 1 kw; change type trans. and change TPO.
Action Nov. 16.

® *KUBS (91.5 mhz) Newpon, Wash.—Granted CP to
make changes in ant. sys. change TL and SL: change type
trans.: change ERP 1o 150 kw (H): change HAAT 1o -538 fi.
(H) and change TPO. Action Nov. 16.

TV actions

8 WBMG (ch. 42) Birmingham. Ala.—Granted CP 10
change ERP 2,163 kw vis., 216 kw aur.; change HAAT to
1380 9 f1. and increase tower height. Action Nov. 10.

® KFTV {(ch. 21) Hanford, Calif.—Granted CP to change
ERP 102,820 kw vis., 282 k2 aur.; change HAAT 10 1830 fi.
and change directional transmining antenna. Action Nov.
15.

a KTBO-TV (ch. 14) Oklahoma City—Granted CP 10
change ERP 1o 1.216 kw vis., 243 kw aur. Action Nov. 15.

In contest

FCC actions

8 Review Board granted two year shon term license re-
newal to Gross Telecasting Inc. for WJIM-TV and full term

parent, Central Broadcasting Corp. . operates stations within
100 miles of Defiance. Action Nov. 17.

8  FCC Review Board upheld FCC ALJ s decision 1o award
CP 10 Norh Carolina Radio Services Inc. for new FM at
Elizabeth City. N.C. Action Nov. 18.

@ ALJ Conlin conditionally granted application of GACO
Communications Corp. for new TVonch. 11 at Houma. La,,
and denied competing application of The Way of Life Televi-
sion Inc. ALJ said TWL failed to establish its financial
effective in 50 days unless appeal is filed within 30 days for
FCC reviews it on own motion. Action Nov. 15.

8 FCC Review Board affirmed ALJ Summary Decision
released June 11 authorizing Son Broadcasting Inc. 1o estab-
lish new VHF TV station on ch. 11 at Santa Fe. Action Nov.
23,

Call letters
Applications
Cai Sought by
New AM
KZMQ KMMZ Radio Limited Partnership, Greybuli,
Wyo.
New TV's

ion of CP (BPH-811208A0) to increase ERP to 440 w. Ann.  renewals for WJIM-AM-FM Lansing, Mich., reversing \TVTI(iAOTV ?ould:r :Zlecastlmg f;:p"l B»ou::;Colo.
Nov. 22. ALJ's decision denying renewal of all three. Action Oct. 29. KON; c;h"! - P ;'Ify' rone | ‘::n :_': ¢ River Fal
. i 106.1 mhaz) Wi . Wis.—Seeks CP ) ) ] mstead Enterprises Inc.. Theel River Falls.
e WM"E&?' ( 13 Twz_). a"'k“h; .'F 976ksﬁ-C ar:g L ALJ_ Joseph Chachkin granted Unity Broadcasting Co. Minn.
Sl to 13.1 kw: increase HAAT to of Washington State Inc. CP for new TVonch. 16at E
:hange TPO. Ann. Nov. 22. Wash Ang gave pmfem'nccs& {‘J";l‘;y OV‘L': zo;npe:‘i'ng‘:;;;:~ WKCH-TV Knoxville Family Televsion In¢ . Knoxvitle,
o cants on grounds of integration of ownership and manage- fenn
TV applications menl[:nd diversification of ownership interests. Initial deci- Existing AM's
sion Nowv. 2.
Accepted P KZHI KIOE Honolulu
L] elecommunicati i i .
1 WTBS (ch, 17} Atlanta, Ga.—Seeks CP to install new  media Inc. 10 purchasrtl’.“;é?:; f&m&?:lgéﬁgﬁzmgzs KLEO e w'c',’ma' Ka'.l
wx. trans. and ant. Ann. Nov., 22, in four largest metropolitan areas. Action Nov. 4. WLLT UANEIIE L O
! WVSBTV (ch. 27) Wesi Point. Miss.—Secks MP o . B - YaNR WNEU Wheeiing. W Va.
"BPCT-800507KE) to change TL. Ann. Nov. 22. {\U F[ede_nc J. Coufal demcq United Broadcasting WFCL WRJQ Clintonville. Wis.
Washingion: ramed Diovit Broadessing Co. C1 formewy  WOKK  WAGO Ostkosn. w.
. . 2 0. or new
AM action FM on WOOL's frequency of 100.3 mhz: and denied com- Existing FM's
tin, licati i i asti =
B WGFP (940 khz) Webster. Mass.—Granted construction Cpﬁi:ni??ilc‘i?o:“&?)i”;smmc Broadcasting Corp. for same KEZL KJFM Oceanside. Calif
permit to increase power from 250 wio | kwi specify SL and o KSNR KOSN-FM Thief Rver Falls. Minn
RC: also make changes in ant. sys. Action Nov. 9. :}mfgcmi}l%\:;:\; B:aardoser::l[t:d ThefG]obal lf!ro_:;fif:as!ingr WCSF WIAK Chifton Park, N.Y
0] on former faciliies o :
FM actions WHBI(FM) Newark. N.J. on interim basis until application L2 WS TR I SO
| is granied in separate comparative proceeding for permanent KRCK KLLB Portiand. Ore
® *“KRBD (105.9 mhz) Kewchikan. Alaska—Granted CP OPration on station’s frequency. Action Nov. 16. WATO-FM WETQ Oak Ridge. Tenn.
to make changes in ant. sys.: change TL: change SL; change . - Existing TV
Iype trans.: change type ant.: decrease ERP to 7 kw; change :or Egggeg'fe?crﬁg::f'cxcz;ﬁ;:{ﬁCf&':;“'::\'ga:;.o“msi l;;i .
HAAT 1o -372 fi. and change TPO. Action Nov. 16. application for aﬁsi aament of T o M‘;, ony KCws KTWC Glenwood Springs. Golo.
& KBMI (97.7 mhz) Roma. Tex.—Granted modification  ance. Ohio. from Tri-State Broadcasting Inc. 10 DCI. DCl's
Grants
Can Assigned to
. New AM's
S umma ry Of brOad CaStIn g KFPS Twenly-One Sound Communcations Inc . Sa-
lern, Mo.
KOAW Mountain Top Radio. Ruidoso Downs. N M.
FCC tabulations as of Sept. 30, 1982 WPRX Gauthier and Rodriguez Radio Associates.
Sabana Grande. PR
CP's CPs New FM's
On ar on Total not Total
Licensed STA" an on air on air authorized** WYCE Wyorming Pubhc Schools, Wyoming. Mich.
Commercial AM 4668 0 0 4.668 153 4822 KOVC-FM Ingstad Broadcasiing Inc . Valley City. N D
gg&’:ﬁ;ﬁ' gh': ??7"3 (1) 8 ?:1*?2 352 ﬂgg WAOZ Cornwall Broadcasting Corp
Tolal Radio 9.159 1 V] 9.160 565 9725 Existing AM's
COVT;EE'CIGI v 525 : 0 526 ‘2 518 KTNX KANC Anchorage. Alaska
UHF 276 ] 0 276 134 410 KT KBRN Brighton. Colo
Ed;;ghona' v 104 ! . 108 o - WBBE WAXU Georgetown. Ky
UHF 163 2 4 169 15 184 KGLD KQRS Golden valiey, Minn.
Total TV 1.068 4 7 1.079 169 1,248 WKZU WLNH Laconia. NH
w Tr’.a:n:sslggrss 499 0 0 499 268 767 WNKZ WJRB Madison. Tenn
VHE 2754 0 0 2754 265 3019 KPUB KRWT winters. Tex.
Lolvj:H;owev s ° ¢ 1694 2 2046 Existing FM's
VHF 104 0 0 104 134 238 i
UnF 7 o o . 72 79 WCRX WUIC ChlcaQP
WCXK WQTK-FM Saint Johns. Mich
*Special temporary authorization ““includes off-air hcenses KXGC-FM KULP-FM £1 Campo. Tex
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Classified Advertising

See last page of Classified Section for rates,
closing dates, box numbers and other details.

RADIO

HELP WANTED MANAGEMENT

General Manager wanted with proven sales record
for WXXR, Cullman. Aiabama, leading station (modem
country) in this unique small market with excellent ag-
riculture and industrial base. Must have experience as
Sales Manager or General Manager. Apply Hudson
Millar, 1705 South 8th Street, Fort Pierce, FL 33450.
EOE.

General Manager, radio station, Louisiana, lcoking
for someone with sales, management and promotion
experience. Write Box J-171.

Investor/working partner wanted for top-rated
Southeast Radic Station. Owner will help finance.
Write Box K-1.

General Manager of KTEP-FM Radio Station/Assis-
tant Professor, Mass Communication. Date of Appoint-
ment is January 15, 1983. Salary is negotiable, de-
pending on qualifications and experience. Responsi-
ble for day-to-day operation of 100,000 watt stereo-
FM public radio station. Coordinate and Superwise
statf, prepare and manage budgets, development, pro-
graming and prometion. Maintain ail official corres-
pondence with federal grants agencies. Familiarity
with National Public Radic and Corporation of Public
Broadcasting and other grantor reporting require-
ments desirable. Additional duties include teaching
one broadcast course per semester in the Mass Com-
munication Department and maintaining station re-
lationship with campus community, advisory board,
Mass Communication Department and students.
Minimum of M.A. in Mass Communication or Radio/TV
preferred. Expenence in public radio or television sta-
tion management and programing required. Send vita
and three letters of recommendation to: Wilma Wirt,
Chanrperson. Department of Mass Communication,
University of Texas at El Paso. EI Paso, TX 79968.
Closing date for receipt of vitas is December 27,
1982, This University is an equal opportunity, affirma-
tive action employer.

General manager wanted - California top 100
markel. AM-FM combo. Top stations in market. Look-
ing for professional who can sell, train & motivate
while controlling cost. Winte Box K-10.

HELP WANTED SALES

Well-established FM station in West Virginia
seeks aggressive individual with preven sales back-
ground. Good salary with opportunity for advancement
to managerial position. Send resume in confidence to
Box J-98. EOE.

Professional Salesperson needed for 100.000
watt FM station in northern Wisconsin. Must be ag-
gressive and wilhng to work. Good c¢ompensation
package and benefits. Write Box J-133.

It you're a radio salesperson who desires to be
more than just an order-taker, a growing Rocky Moun-
tain broadcast group is offering you the opportunity to
be trained as a marketing consultant. Enjoy exciting
compensation, self-fulfillment. along with manage-
ment opportunities. Applicant must have proven track
record in radic sales. Send resume to: Broadcast En-
terprises, PO. Box 968. Powell, WY 82435 Altention:
Dean Abbott.

FM Station in a medium-sized market near Wash-
ingten, D.C,, 1s looking for a self-motivated individual
seeking a career in sales. Must be willing to reside in
market. Send resume to Box J-164.

Religious station, major Midwest market, needs so-
meone with proven ability to obtain gospel accounts.
Very big income possible for the person who can do
the job. Write Box J-159.

Pacesetter sales manager wanted for KXIC, lowa
City. Modérn country and news AM in great Midwest
City. Must carry list and show how it's done. Great op-
portunity for big gains in this recession-proof market.
Draw plus commissions plus incentives plus health in-
surance and other company benefits. For specifics,
contact: Mark Renier, G.M., 319—354-9500, lowa City.
1A A group ownership-Tom Ingstad Broadcasting.
EOE/MF

Southwest Texas station has immediate opening in
sales. Good potential and advancement. Applicant
needs a desire to succeed and a will to leam. Send
resume to Mt Jack Maley/KVKM, Drawer K, Monahans,
TX 79756.

Advertising sales. Well-established international
company opening Atlanta office. Exciting field offers
unlimited potential. Salary plus comm. Resume to: PO.
Box 376, Hazlet, NJ 07730.

Florida Gulf Coast AM/FM combo seeking a hard
working account executive. This is a permanent posi-
tion. Minimum 3 years’ selling experience in radio.
Send details to Mike Moody, WCCF/WQLM, Box 1929,
Punta Gorda, FL 33950. Equal opportunity employer.

Sports Director for one of America's three gre
radio stations. We have reviewed over 90 applicatio
and are not satisfied. We want the best! This station
totally committed to top-notch high school and ¢«
lege sports coverage. Successful applicant must ha
5 years sports broadcast experience and scintillates
the air. Send complete resume with both personal a
professional recommendations. Special skills
sports marketing and promotion helpful. Also,
edited cassette with samples of all PBP sports you ¢
plus interview, sportscast, and other special featun
you've created. No segment longer than two minute
Our staff of 40 includes two-person sports depa
ment, finest reputation and facility in Mid-America. Y1
must be terrific on-air. stable and responsible, and
person with the willingness and ability to serve tr
community. $16,000 to $22,000. Send your bu:
nesslike appiication to Rich Habedank. WJON Rad
Box 220, St. Cloud, MN 56302. We won't make a mo
until we get the best! EOE.

Early morning news & public affairs reporter wi
strong writing skills & mature on-air delivery neede
for quality station. Experienced only. EOE. Tap
resume and writing samples to: WSRS. Box 961, wWe
Side Staticn. Worcester, MA 01602.

HELP WANTED ANNOUNCERS

Skinny or tat, young or old, rich or poor: we don’t
care. But you've got to be great! West Texas biggie
hunting morning drive personality. Up, bright. Lifestyle
into today Experience mandatory A/C format. Send
tape and resume. John Roman., 1011 Texas Com-
merce Bank Bldg., Odessa, TX 79761. EEQ.

Immediate opening for atterncon drive personality
on FM easy listening station (live assist). Production
responsibilities in evening. (Current staff member pro-
moted.) Good pay, BC/BS, resort area. Apply with tape
to General Manager Neely Crowley, (Mrs), WSLT/
WIBG, 957 Asbury Avenue, Ocean City, NJ 082286.
Females encouraged to apply, applicants must have
min. 1 yr. exp.

Wil train bright college grads. One for PD. with
musiciproduction savvy: other for assistant N.D. with
journalism degree. Tapeiresume tc WAVR, Box 188,
Waverly, NY 14892

Graduate assistantship available. Broadcasting
student interested in getting Master's degree. Work
grave-yard shift at an100.000 FM station 2-6 am.,
(jazz) Monday thru Friday. Assistantship pays $4,000
minimum for 9 months, plus waiver of tuition/fees.
Write/resume to Dr. Gerald Flannery, University of
Southwestern Louisiana, Box 43650, Lafayette, LA
70504, Start in January, 1983.

HELP WANTED TECHNICAL

Chief with production voice wanted by Class CFM in
Rocky Mountains. Varied duties-good company. Send
resume. including salary history, to Brent Larson Sta-
tions, 4014 Bells Dr., Ogden, UT 84403 801—621-
0234,

Chief Engineer for 1000w non-directional AM. Part-
time positicn. Chicago area resident preferred. Call L.
Migala, 312—282-6700. EOE.

HELP WANTED NEWS

News Director. Station soon to go all news. Need ex-
perienced news pro. Equal opportunity employer.
WNRS, Box 8605. Ann Arbor, Ml 48107. 313—
662-2881.

New England FT 5 kw news opening. Must have
strong radio news gathering, writing and air ability.
Send resume, tape, writing samples: ND, Bill Smith,
WCAR 243 Central St., Lowell, MA 01852. No phone
calls. EOE.

Our successful salespeople earn belween
$15,000 and $50,000. WTOB is the only AM rmusic
station in Winston-Salem, N.C., with sperts. news, tocal
involvement. Letter first, then call Bonnie Hageman,
919—723-4353.

WGH (Norfolk-Virginia Beach) seeking news
anchor/reporter. Must have cutstanding abilities in
gathenng, writing and editing. Strong air performance.
Min. 3 yrs! experience. T & R to Carl Holland, ND, Box
9347, Hampton, VA 23670. EOE/MF

We want someone who wants good first ste
Group-owned, Kansas capital. Report, anchor, city
number one AM. Good writing, sound necessary. St
tion committed to news. Hurry, send tape and resur
to Bob Johnson, WIBW AM-FM, Box 119, Topeka, ¥
B66601.

Medium southwest market looking for reporters
editors for expanded news/talk format. Newspaper e
perience helpful. Good writing, ability to work und
pressure. Able to reporl, anchor and edit a mu:
Knowledge of sports helpful. Send resume to Bi
K-11.

Creative, experienced PD for New Englar
medium market AM/FM. Adult contemporary Ser
tape, resume to Margaret Cody, Box 466, Keene, M
03431. No calls.

HELP WANTED PROGRAMING,
PRODUCTION, OTHERS

Arts/Information Director for WFPL-FM. Propose
and produces interviews, documentaries, modules k&
local, regicnal and national use. Requires Bachelor
Degree in related field, radic production experienc:
good on-air, communications skills, and ability to de:
with broad range of subject areas. Minimum salary
$10,608.00. All applicants must include reference
and audition tape {cassette only). Submit applicatic
by 4.30 p.m., December 17, 1982, to Administrativ
Office, Louisville Free Public Library, 4th & Yo
Streets, Louisville, KY. 40203. An equal opportuni’
employer.

Sunbelt 50 kw, AM, class C FM, has need for fulltim
production director to work in concert with productio
manager. Responsibilities include writing copy, pr¢
ducing commercials, producing audio-visual aids ¢
large sales staff, and contributing to the overall prc
duction quality of both stations. Must have gocd wril
ing skills and excellent production technique plu
natural talents. Send resume and air check to: Gener:
Manager KWKH/KROK Radio, PO. Box 3113(
Shreveport, LA 71130, Equal opportunity employer.

SITUATIONS WANTED MANAGEMENT

Sales Manager - wants to move up t¢ General Mar
ager position. Small, medium market preferred. 2
years' experience, ail phases. First phone, Levy, Bo
17214, Rochester, NY 14617.

SITUATIONS WANTED SALES

Fresh graduate, business school, seeks sales posi
tion in Atlanta area. Phone 404 —436-0072.

Female, 39, mature/dependable, seeks position il
sales and announcing. West or Southwest. Kam Mur
phy, 1115 S. Arbutus Street, Lakewood, CO 8022¢
303-—-988-5393, after 5:00 p.m.
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SITUATIONS WANTED ANNQUNCERS

rd Mullins, 6-year pro (WZBC., WCFR, WPOE,
(ZE). KIS grad. BA psych, seeks swing/prod. So.
. coast. 714—859-6381.

rsonality Country DJ, 37 years' expenence, 24
t station. Best recommendations. never been late,
ssed 10 days in 24 years. Deswes morning dnive
sw with top station. Contact Bill Buchanan, 919—
6-5239.

years on-air, mature, conversational voice. Very
‘salile. 515—573-8250.

‘male broadcaster-wnter. light experience, exten-
ely trained. DJ/inewscaster. good production and
uwipment skills. Meliculous, dedicated worker. Wnte
x J-130.

n McCartney. 10 yiS! experience in CHR. Ready
return to California as PD., M.D.. or air talent. 213
-«echgate Ave. Las Vegas, NV 89110 702-—
2-1371.

tractive, personable, 26-year-old male seeks an-
uncing position in radio or TV. Graduate Columbia
hool of Bioadcasting. Oniginaily lrom Pans, France:
eaks fluent Enghish. Daniel Lasquier, 2030
achtree Rd, 7-C Atlanta, GA 30309.

FRTS 18-year pio seeking posilion 1n medium
arkel, counlry AM/FM preferred. All other formals
nsidered. Call Dave Reeder, 417 —587-3855.

tperienced in small market MOR and country, al-
ays a positive mental atitude. Will relocate. Al Doyle,
2-279-2519.

ynamite jock, former PD, produchion, news, sports,
pywnling - | can do it all! 203—649-7303.

nnouncer/sportscaster. Six years' expenence,
ow rock format. Southern Rockies or West Coast. re-
wond 303—651-3549.

ave tongue, will travel - entry level pesiion - DJ,
ws, flexible - EQE satisfachion -cassette or reel 10
al. Gilbert E. Bowen, 215—922-2530.

hanneled enthusiasm: "the employer comes first”
as the orgamzing principle of my training. My tape 1s
the point, Joe Ferraro, 215—-535-3151, 922-2530.

SITUATIONS WANTED TECHNICAL

cperienced AM FM technical director seeking
'w challenge in broadcasting. Prefer southern
iliformia as home base. Cost and quahty conscious.
SEE. Will travel. Wnite Box J-142.

ompetent, reliable First Phone Technician of broad
penence seeks permanent |ob as chief or assistant.
‘rite Box J-177.

1ave a job. I'm chiei engineer of an AM/FM facility in
major market but in the wrong place. Help me out &
return you'll get an expenenced, loyal. hardworking
igineer who cares about quality & knows how to
ake 1l pay Wnite Box J-182.

ngineer with eight years' expenence with AM and
v available immed ately. Can double on-air. Looking
r permanent employment and benefits. Prefer ex-
eme North or Northwest. Call Ron, 303 —647-2324,

SITUATIONS WANTED NEWS

lajor market experienced play-by-play/reporter
oking for sports directorireporter position in smail-
iedium markel. Please call Bob Harden, 714—
57-5808 or 714—968-3867.

Experienced, versatile—moming dnive, phone, in-
lerview-talk, and major markel quality PBP—
employed, ready 10 move now —rmidwest only— Steve
Rawlings, 312—588-2379.

Investments/Economics/business commentalor.
Senior portfolio manager - investment analyst with
M.B.A. (tinance); chartered fin, analyst {C FA), certitied
fin. planner (C.EP). plus 10 years expenence, author of
Economic "Qutlook” lor a top regional bank. Excellent
communicator. Cail 813 —323-1340 evenings. Wniting
samples available.

Does experience count? Solid. stable background
in radio news with pubiic affairs and management ex-
perience, looking for new challenge in 1983. Now in
mid-Atlantic area. Wnte Box K-9.

News Director looking for a medium market station
seeking to build, rebuild or rejuvenate its news depart-
ment. | run an award winning four-man plus depart-
ment in a relalively small market. I'm ready lor a bigger
challenge: eager 1o take on tougher competition. Six
years in news, four as news director. Please drop a
note to Box K-22.

SITUATIONS WANTED PROGRAMING
PRODUCTION, OTHERS

Big Bands! | love it. You want to program big bands
now, I've been doing it for years, Twelve-year pro look-
ing for opportunity In medium or major market. Lively,
perscnable arr work, creative production from the zany
to the classy. Currently in small market. Program big
band and standard music with someone who knows
how. For resumeftape, call Steve, 401 —884-1370 or
401—-295-8152.

Program Director seeks opportunity with company
that wants to win. 8 years' expenence in suburban ma-
jor market, speciahizing in AC/soft rock & beautiful
music along with knowledge of automation. Excellent
relerences and track record. Reply Box J-155.

HELP WANTED SALES

Local Sales Manager—needed for NBC affiliale in
Louisville, Kentucky. Please send resume and
references to Vickie Mahoney, Personnel, WAVE-TV,
Box 32970, Lousville, KY 40232, Equal Opportunity
Employer.

Television Syndication Sales.—New York base.
Mimmum 5 years’ experience with network, local sta-
tion, rep sales. o syndication sales organization.
Responsible for specific sales territory. Salary plus
commission, plus fringes open. Resumes only Box
J-134.

Account Executive—Top 50 network affihate in the
Northeast seeks experienced account execulive can-
didates. Need aggressive professional lo take over es-
tabhshed list. Equal opportunity employer. M/F Box
J-167.

Account Executive. Growing group broadcaster in
top 20 market in SE seeks ambitious salesperson with
knowledge of agencies and retail. Experience with
MMP AID, production and vendor programs desired.
EOE. Wnite Box J-153.

Account executive. No. 1 independent seeking ag-
gressive AE. with mimmum of 5 years TV. sales ex-
perience. Send resume to Local Sales Manager,
KPHO-TV, 4016 North Black Canyon, Phoenix, AZ
85017, Equal opportunity employer.

National Sales Manager for KOMO-TV, Seattle,
ABC-TV network affihate. Responsible for coordinal-
ing sales between station and national rep "Katz" ol-
fices, including extensive advertising agency/chient
contact. Position requires travel to major markets
throughout country. Successful sales and manage-
ment record with medium to major market station re-
quired. Send resume with references and salary re-
quirements to Personnel Dept., KOMO-TV, Seattle, WA
98109. EQE.

5 years exp.—major & medium markets. Mass
comm. and broadcast school graduate. Background in
MOR, A/C, aldies, and top-40. Looking for PD or jock
position in these formats. Plenty of on-air and produc-
tion talent. Currently working in Miami, Fla. radio. Want
to relocate-all inquiries considered. Call Robert W.
305—-271-1671.

TELEVISION

HELP WANTED MANAGEMENT

Assistant Business Manager for TVIFM station.
Need aggressive indmdual with broadcasting ac-
counting expenence. In-house computer system.
Emphasis on collechion of recevables. Invalvement
with personnel activities of the station. BS accounting
desired. Salary in upper $20's. based on abitity. Top 20
market, Equal opportunity employer Located East
coast. Send resume to Box J-106.

Account executive: 761h market, ABC affiliate. Must
be experienced in buying or selling with top
references. Equal opportunity employer, MiF Send
resume lo: KCRG-TV, 2nd Ave al 5th St. SE, Cedar
Rapids, 1A 52401. Attn: Jim Oetken,

General sales manager. Abilily to manage and
motivate five-person sales department. Must have
broad expenence on national rep. and agency level.
Send resume and salary requirements to WSLS-TV,
PO. Box 2161, Roanoke, VA 24009. Attn: General Man-
ager.

HELP WANTED TECHNICAL

Telemation Productions unit 4 15 in need of a
remote mainlenance engineer with experience In
Ikegami cameras, Ampex & Sony 1” tape, Chyron,
Ross & Utah switchung, and more. Must be a seff-
starter. Contact: John Gebhard, Chiet Engineer
Telemation Productions, 3210 W. Westlake Avenue,
Glenview, IL 60025. 312~729-5215.

Executive Director, BAVC, San Francisco. Chief ex-
eculive for videc production center Responsible for
general management, fundraising, fiscal management
of $35,000 budget, planning, board and communmity
relations. Must have significant management ex-
perience, able to raise in excess of $100,000 per year
from toundations, elc., familiarity with video produc-
tion and distnbution, willing to travel, and motivated to
create new directions for organization. Apphcations
due by Dec. 30. Include resume, three references,
statement descnbing why interested n pursuing a
career at BAVC. Send to: Search Commitiee, BAVC,
1111 17th Streel, San Francisco. CA. 94107, Salary:
$28k - 30k.

rackerjack reporter with sohd expernence and
nling. Good voice and street reporing. Northeasl
referred. Jeff. 914 —-647-3925.

lews Director. Female. Only major market ex-
enence. 33, with 10 years in radio news. Excellent
rerences. Workaholic. Achievement and goal-

riented. Unemployed because of economic reasens.

ot related to job performance. Box K-4.

ports Director - professional, soiid, stable. Ex-
illent managenal skills, PR., and 5-sport PBP Mid-
lantic region preferred, but will consider others. Ma-
r market and ACC expenence. Call before 12 noon
5T, 812—-372-0309.

General Manager—Group-owned UHF NBC affili-
ate NW Arkansas. Demonstrated success i1n sales,
budgeting, programing and personnel management.
Resume: Box 1867, Ft. Smith, AR 72902,

Manager Group owner of TV station in the shadow of
a major East Coast top 10 market looking for general
manager. This single station market, which shares its
ADI, needs a GM with knowledge of programing. pro-
duction, EEQ and FCC regulations. and capable of
working with small staff. Will also be responsible for
national sales. Send full particulars in first letter in-
cluding experience, earnings history, and references.
We are an equal opportunity employer. Please reply
Box K-24.

Washington, D.C. consulting firm—is seeking an
expenenced radio and television engineer to develop
inventory and pricing information for client stations,
This is a pleasant position in a professional organiza-
tron. Some travel is required. FCC First. college degree.
and 3-5 years' engineenng expenence required.
Please send resume and salary history, 1n confidence,
to Box J-117.

Middle eastern major—network affihate in the top
fifty 15 1n need of a hands-on type maintenance person
to assume the position of Assistant Chief Engineer.
Applicant must hold FCC License. have working
knowledge of digitial electronics and be able to main-
tain VHF transmitter. Top salary and benefits for the
right person. Send complete resume to Box J-122.

Xmtr engineer—new top twenly East Coast UHF
needs maintenance engineer of a 110 KW transmitter.
FCC license and al least 3 years of experience main-
taiming TV transmitters required. Strong maintenance
background plus an understanding of all pertinent
FCC rules and regulations. Write Box J-145.

Chief/assistant chief engineer for large market
subscription UHF in the Sunbell. Must have 3-5 years
of hands-on experience with particular emphasis on
digital video techmiques. color camera chains and
computer editing. Send resume and salary history to
Box J-172. EOE.
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HELP WANTED TECHNICAL
CONTINUED

Chiet Engineer needed at this immaculate Kansas
UHF NBC affiliate. Two to three years experience as
hands on chief or asst. chief desirable. Send resume to
Don Hain, KSN, 833 N. Main, Wichita, KS 67201 316 —
265-5631.

Chief engineer, UHF NBC affiliate group-owned sta-
tion has immediate opening for hands-on engineer
with knowledge of studio, transmitter, microwave, ENG
operations. Resume to KPOM-TV, Box 1867, Ft. Smith,
AR 72902.

Television maintenance engineer needed for CBS
affiliate on California’s coast. Requires FCC 1st or
general license, with prior knowledge ang experience
with UHF-TV transmitters, microwave, 3/4" & 2" video
tape, mini-cam, and other TV equipment. Digital
knowledge desirable. Send resume to: Ken Warren,
C.E. KMST-TV, PO. Box 1938, Monterey, CA 93940.
ECE.

Engineer/technician with experience in studic
maintenance. Familiarity with RCA Quad; Amplex 1";
Sony, JVC; Panasonic 3/4”; and TBC's. Salary: DOE. To
work in beautiful Alaska, contact Ron Moore, KTVA-TV,
1007 W. 32nd Ave, Anchorage, AK 99503. 907 —
277-1515. An EEQO employer.

Broadcasting Engineers. Three positions vacant.
Supervisor and two lessor positions to start up and
operate a new educational television and radio station
near Ft. Myers, Florida. Salary range: supervisor:
$14,532 - 17.330; other positions: $12,236. To apply,
send resume to: Mr John Ralie, Chief Engineer, WUSF-
TV. University of South Florida, 4202 Fowler Avenue,
Tampa, FL 33620. An equal opportunity employer.

Chief for PTV —remcte TTU-30 UHF transmitter,
translators and studio in beautiful upstate N.Y. Strong
RF background, trouble-shooter, management and
training skills required. General FCC. Resume, salary
history to General Manager, WCFE-TV, PO. Box 617,
Plattsburgh. NY 12901, accepted through 12-10-82.
No phone calls. EEQ/AA.

Maintenance supervisor for SE top 40 markel. 3-5
years' experience on quad, helical, cameras. Send
resume and salary requirements to Personnel, PO. Box
1511, Raleigh, NC 27602.

ENG Maintenance. Minimum 2 years maintenance
experience on Ikegami 77 and 79; also Sony BVU 50,-
100, 110,200, 800 and associated equipment. Cer-
tification and license preferred. Well-equipped shop
at leading news station seeks professionals. Send
resume to: Tom Weems, 3900 Biscayne Boulevard.
Miami, FL 33137. EQE.

Maintenance engineer with experience on RCA
Cameras, 1" VTR's, 2" VTR's; Grass Valley switching,
terminal, and DVE; Chyron; etc. Top salary. Contact
Enc Address. E. J. Stewart, Inc.. 525 Mildred Ave.
Primos, PA 19018. EOE.

Transmitter maintenance, Minimum 4 years’ ex-
perience in TV with VHF or UHFE microwave and RF
transmitters and receivers. Digital and analog ex-
perience required as well as thorough knowledge of
state-of-the-art TV transmitter and test equipment.
License required, certification preferred. Send resume
to: Tom Weems. WPLG, 3900 Biscayne Boulevard,
Miami, FL 33137. EQOE.

Technician with experience and technical back-
ground for cperations and maintenance, General
Class license required, EQE. Contact John Clay,
WSAZ-TV, PO. Box 2115, Huntington, WV 25721,
304-697-4780.

HELP WANTED NEWS

News Director.—Top flight news director needed for
ABC affiliate in beautiful coastal city in S.E. This is a
turn-arcund situation requiring a skilled professional.
Salary and incentive most attractive for right person.
All responses held in strict confidence. E.O.E. Write
Box J-124.

Small market CBS network— affiliate is auditioning
talent for a weather anchor position. We are seeking
an individual with good on-air presence and per-
sonality. Send tape and resume to Bill Jones, News
Director, WBOC-TV, PO. Box 2057, Salisbury, MD
21801. An equal opportunity employer.

72nd ADI, number 1 station, needs assignment edi-
tor/assistant news director to coordinate staff of 25.
No beginners. Contact Jon Janes, News Director,
KFVS-TV. PO Box 100, Cape Girardeau, MO 63701.

Anchor/Reporter for 11 pm news in Reno. Ex-
perience in TV news preferred. Send tapes to: John
Firpo, News Director, KCRL, PO. Box 7180, Reno, NV
89510.

Competitive top 100 newsrcom wants someone
who can make a story come alive, plus present an en-
tertaining yet informative weekend weathercast. Tape/
resume to: Steve Newvine, WTVO-TV, Box 470,
Rockforg, IL 61105.

We're looking for a solid weekend anchor with
street experience. Send a recent aircheck along with
your resume to: Bob Jordan, WFTV, Box 899, Orlando,
FL 32802. WFTV is an equal opportunity employer. No
phone calls or beginners, please.

Wanted: news anchor who can produce a winning
newscast. We are a Midwest small market affiliate
locking for only the best. Resume o Box J-161. EQE.
M-F

Photojournatists. Growing Midwestern medium
market is expanding phote department. Seeking can-
didates with minimum one year commercial TV news
experience shooting & editing. Resumes to Box J-143.

72nd ADI, number 1 station, needs bureau chief to
report and manage 4-person staff in Carbondale, lI-
linois bureau. Experience required. Send resume and
tape with first letter to: Jon Janes, News Director,
KFVS-TV, PO Box 100, Cape Girardeau, MO 63701.

Experienced meteorologist/weather forecaster
willing 1o relocate to top 25 market in beautiful West
Coast City Send resumes only to Box K-12.

Producer, lo create polished, professional newscasts
that have energy. We want a good journalist, with high
production values. Tapes and resumes o Alan
Oldfield, News Director, KGAN-TV, Box 3131, Cedar
Rapids, 1A 52406. EOE.

KSTP-TV is looking for a top-notch producer. We're
looking for experience. We need a creative. self-starter
who has an imaginative and innovative method of pre-
senting the news. A great opportunity to work with the
largest and best equipped TV newsroom in the upper
Midwest. Send letter, resume and tape to Dennis
Herzig, News Director, KSTP-TV, 3415 University
Avenue S.E. Minneapolis, MN 55414, No telephone
calls, please. KSTP-TV is an equal opportunity
employer.

Producer for 8 & 11 PM newscasts al Midwest
medium market ABC affiliale. Must be strong writer
with at least two years' producing experience, who
knows how to weave a newscast. Ability to handle
talent and techs with mature judgement a priority.
Eeong resume and salary requirements to Box K-14.

Assignmenteditor/newsroom manager. Nation's No.
1 independent needs creative thinker to layout innova-
tive daily newscast. Send resume and aircheck to:
Tony Burden, News Director. KMSP-TV, 8975 York Ave.
South, Minneapolis, MN 55435. Equal Opportunity
Employer.

Experienced assignment editor: proven track
record, excellent writing and managerial skills. Ability
to think beyond first level of story digging. ability to
motivate and be a problem solver Resumes {o Max
Smith, News Dir. WREX-TV, PO. Box 530, Rockford, IL
61105. No phone calls. EQ.E.

Looking for general assignment news reporters
who cando itall. If you're interested inreal opportunity
at a small market station in the midwest, send resume
to Box J-163. EOE, M/F.

HELP WANTED PROGRAMING,
PRODUCTION & CTHERS

Major production company that has expanded tc
the Southwest is looking for qualified CMX 340 editor
who has at |least two years’ experience editing CMX
340 or similiar keyboard editor. Evening work may be
required. Experience with digital video effects a plus.
Send resumes and tapes (no calls accepted) to: Dan
Rogers, Telemation Productions, 5016 N. 6th St.
Phoenix, AZ 85012.

Creative Services Director—TV station or ager
experience in commercial creation, from client cont,
to concept to production. Manage staff of 4. Send |
ter and resumes only to Tim Martin, WRAU-TV, 5
North Stewart St, Creve Coeur IL (Pecria mark
61611. EQO.E.

OChio broadcaster has opening for minornty affe
coordinator. Requires ability to meet and report
tivities of local groups; to produce and edit wee
telewision news features and programs. Ability to wi
and deliver on-the-air professionally essential. |
mediate vacancy. Write Box K-15. Equal opportur
emplayer.

Traffic/continuity coordinator for the Sou
Dakota Public Television Network, Vermillion, Sot
Dakota. Responsible for coordinating all netw«
traffic-continuity, preduction of local promotion a
broadcast aspects of network promotion (writing a
coordinating the network station breaks). Applice
must have a college degree with course work in broz
casting and one year experience in broadcast ope
tions, or an equivalent combination of training and ¢
perience. Preference given to applicants with stro
writing and organizational background. Salary S1
715-512,500, depending on qualifications. Availat
early January Application deadline: December -
1982. Send resume (including social security numb
to or request an application from: Bureau of Personn
118 W. Capitol, Pierre, SD 57501. An equal oppt
tunity employer.

Production Manager. Dominant station in 72
market has opening for people-oriented producti
leader. All production skills required. Send resum
salary requirements to: Station Managers, KFVS-
310 Broadway, Cape Girardeau, MO 63701.

Graduate assistantships avallable, Thirty grad
ate assistantships for persons seeking Masters d
gree 1IN mass communication. Work with televisic
radic production, teach production, write for spor
news services, el¢. Free luition and fee waiver, pl
$4000 minimum for nine months. Contact Di. Gera
Flannery, University of Southwestern Louisiana, B
43650, Lafayette, LA 70504.

Movie promotion producer needed for top 10 n¢
work affil. Must have one year expenence producit
top-notch promos. Some news promo experien:
helptul. Should have sample reel available if calle
Send resume only to Box K-3. EOE/M-F

Television director needed. Prefer scmeone wi
experience in directing news, regular programs ar
coemmercials. Send application and resume to Me
Jones, WKBN-TV, 3930 Sunset Blvd., Youngstown, C
44501, promptly. An equal opportunity employer.

SITUATIONS WANTED MANAGEMENT

Firm background in news, news consultancy, pr
graming, operations, promotion, budgeting, netwo
traffic, sales, EEOC, FCC. NAB. Seeking GM-sma
medium market, operations-programing-mediur
large market, assistant manager-medium larg
market. Excellent references. Write Box J-157.

Build sales, increase ratings. Expenenced Gl
Owner background. Marketing experience. Southea:
For interview or resume, 404—860-0912.

Promotion professional: award-winning and effe
tive. In a small market now, and ready to move u
Reply Box K-8.

SITUATIONS WANTED SALES

Radio to TV. B-years radic sales and managemer
Ready to apply creative skills to TV sales. Solid pe
former. Serious offers only Box K-21.

SITUATIONS WANTED TECHNICAL

Engineer—presently in medium station in top te
market. Experienced in studio, remote, EN(
videotape. Transmitter: UHF and FM radio. Good tea
player. For resume. write Box K-7.

SITUATIONS WANTED NEWS

Blonde, but not withoutbrains, female in no. 1 mit
market station, weekend anchorireporter, locking |
join larger market dedicated news staft. Experience
proven with the ratings. Write Box J-92.

Sports: Rian Danz, 206-236-2124. 8225-A We:
Mercer Way, Mercer Island, WA 98040.
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SITUATIONS WANTED NEWS
CONTINUED

ortscaster—Do you share my dedicalion to
ality, creative sportscasting? Write Box J-85.

perienced top 50 market anchor/reporter/pro-
ser. Seeks professional growth. 617 —339-5893.

teran weatherman (radio) wants to make a move
TV, Lots of practice at WSB, Excellent video audition
e, Prefer Southeast. Bill vale, 1486-A Dresden Dt
. Allanta, GA 30319. 404 —231-1250,

porter/anchor. 4 years domestic, foreign bread-
st expenence. Currentiy in 20's market. Smaller
wket considered, S. Yeates, 916—454-5611.

ung, aggressive weathercaster looking for
dum to large market, high morale operation lo set-
down in.. | have lots of on-air experience along with
pretty good background in meleorology. Able to
1ke wealhercast easily understood by audience. If
u want someone that enjoys weather. then write Box
158,

1St another pretty face? Yes, I've been told | am
2lly but | pnide myself on being a solid news protes-
wal with a demonstrated abilily to affect ratings. I've
1id My dues 1n the smaller markets where | am cur-
Wiy employed as a news reporter and | am ready to
ake a contnbution to a larger station. | am degreed.
I/ in my twenties and ready to make a difference in
ur market. Drop me a line. | will respond promplly
th a tape or a visit and let's see what develops. Wrile
w J-150,

ajor market experience, Former owner-manager.
eative sales, morning dnve, news, talk. On-camera.
efer Sunbell. Robert Burns, 202 13th, Augusta. GA
1901, 404 —722-4783.

5.year veteran with major local radio and TV and
riwork expenence. Wnte Box K-6.

perienced female sportscaster desies video
oadcasting opportunity, Well-versed In all aspects of
01ts reporting on the high school, coliege, and pro-
ssional levels. Reply Box K-18.

ivestments/Economics/Business commentalor.
nior portfoho manager—investment analyst with
.B.A. {finance); chartered fin. analyst (C.FA.), certified
y. planner (C.FP). plus 10 years experience. Author of
sonomic "Outlook” for a top regional bank. Excellent
ymmumcator. Call 813-323-1340 evenings. Wrnting
imples available.

SITUATIONS WANTED PROGRAMING,
PRODUCTION, OTHERS

ntry level—ambitious individual seeks studio or
aws photography position. Degreed in photography
sensed and endorsed by the FC.C. Willing to relocate
id pay own ltraveling and relocation expenses.
lease call or write, 215—879-0333; Hilliard Reeves,
3. 5101 Wynnefield Avenue, Philadelphia, PA 19131,

BC/AP/cable trained journalism grad seeks entry
vel on-camera position. Experienced in all ENG
1ases on/off camera. Cunrently producing cabie talk/
agazine shows. Now wants daily routine of estab-
shed/growing station. Write Box J-149,

roducer/Director. Emmy winner, 13 years’ ex-
anence, top 20 market. Speciaities: news/sports/
Jecial events, 404 —587-2626.

irector/announcer/switcher seeks opportunity
1 give more than a 40-hour work week. Currently
mployed as switcher in union shop. Write Box K-23.

ALLIED FIELDS

HELP WANTED MANAGEMENT

very special opportunity for top communications

tecutve o head a new. exciing project for an affili-
e of one of the nation's largest retailers involving
dectronic shop at home™ services over cable TV,
letext, etc. Must have extensive markeling com-
unications industry and organizational knowledge.
«cellent compensation and incentive arrangement.
and resume and salary requirements in strictest con-
jence to: vice Chairman of the Board, Communica-
ns Services Corporation, 333 Jernicho Turnpike,
rricho, NY 11763,

Broadcast Computer Installations. Join the
Jetterson Data Systems instailations team ang travel
to broadcast stations throughoul the country teaching
the JDS sales/traffic and general accounting com-
puter systems. Computer background and/or exten-
sive sales and trafthic expenence required, as well as a
problem-soiving atutude and ability. Good com-
munication and instructional abilities a must. Be pre-
pared for extensive travel installing one of the indus-
lry's leading broadcast management systems. Send
resume 0 Anna Rufty, Assistant Personnel Manager,
Jefferson-Pilot Broadcasting Company. 1 Julian Price
Place, Charlotte, NC 28208. An equal opportumity
employer.

HELP WANTED TECHNICAL

Television equipment sales manager professional.
Candidate should have strong technical background
with extensive sales and management expenence. Ex-
cellent compensation/benefits package. BSI 1s an es-
tablished national equipment suppher with annual
sales in excess of S1TOMM. Send resume to Broadcast
Systems Inc., PO. Box 15291, Austin, TX 78761. Call
Don Forbes, 800—531-5232. for further details.

HELP WANTED INSTRUCTION

Indiana University-Purdue University at Fort
Wayne. Tenure track teaching position at assistant or
associate professor level. Teach radio and television
production and one or more of the following: broad-
cast journalism, management, speech communica-
tion. Doctorate or equivalent employment expernience
and continued educational involvement, evidence of
effective teaching and research and/or creative Skills
required. Applicatien deadhine: January 10, 1983
Send resume, transcnpt. and at least three letters of
reference to David A. McCants, Charr, Depariment of
Communication. Indiana University-Purdue University
at Fort Wayne, 2101 Cohiseum Boulevard East. Fort
Wayne, IN 46805. An equal opportunity/affirmative
action employer.

Tenure track assistant prolessorship to teach
courses 1N mass communication theory and empinical
research methods at both the graduate and under-
graduate levels 1o begin August, 1983. Candidates
should have Ph.D. (or be near completion) and show
strong promuse of scholarly productivity. Teaching and/
or professional expenience 1s desirable. Send resume,
transcripts, and three letters of reference by February
1, 1983, to Denise Trauth, Chair, Radio-Television-Film
Program, School of Speech Commumication, Bowling
Green State University, Bowling Green, OH 43403, AA/
EC employe:.

Broadcasting. Tenure track: rank negotiable. Begin
Sept. t, 1983. Salary competitive. Teach some of
these; broadcast newswnling. commercial wrnling,
ENG production, TV production, broadcast advertising.
broadcast management. Required: Ph.D. (or assured)
and demonslrated teaching/advising/research
capability. Desired: industry expenence; interest and/
or expernience in administration, UTK is EEQ/Title IX/
Section 504 employer. Apply by Jan. 15, 1983, to Bar-
bara Moore, Search Committee, Broadcasting Depart-
ment, 295 Communications, University of Tennessee,
Knoxville, TN 37996-0323.

The University of Tennessee at Martin Com-
munications Department 1s seeking a generalist with
professional expenence to teach Radio-Tv Production
courses plus one or more of the following areas: news
and copy wnting, ENG production, announcing and/or
law/ethics. Only MA's with significant professional ex-
penence or PH.D's (AB.D)} with professional ex-
penence will be considered. Salary package 1$ com-
petitive. Send letter of apphication to: Chairman.
Search Committee, Department of Communications,
The University of Tennessee at Martin, Marin, TN
38238. Closing date 1s January 15, 1983. UTM 1s an
equal opportunity employer.

WANTED TO BUY EQUIPMENT

Wanting 250, 500, 1,000 and 5,000 watt AM-FM
transmitters. Guarantee Radie Supply Corp. 1314
Hurbide Street, Laredo, TX 78040, Manuel Flores
512—723-3331.

News-editorial faculty member for Department of
Communication. Successful candidate will teach
courses in reporting, newswriting, editing. Gne or more
areas of advanced specialization sought in subjects
such as media history, media in society, Latin Amen-
can meda, international journalism, broadcast journal-
ism. Qualifications include a Ph.D. degree, five years
mass media professional experience, graduate teach-
Ing expenence. Position begins mid August, 1983. Ap-
plications deadhine: January 15, 1983. All correspon-
dence should be sent to Di Bruce Garrison. Char,
News—Editorial Search Committee, Department of
Communication. University of Miami, PO, Box 248127,
Coral Gables, FL 33124. AA/EEQ emplayer.

Two tenure-track faculty posiions {one chairper-
son) in graphic arts sequence lo leach courses m
graphic communications, theory of printed and video
communications, and advanced courses in lypogra-
phy. layout, advertising and magazine production; also
help redesign and adapt graphic arts program to new
communications technology Bachelor's degree and
strong professional expenence required; advanced
degree highly desired. Rank and salary based on
qualifications and expenence. Submit resumes by
Dec. 15. 1982, to Professor Samuel Kennedy, S..
Newhouse School of Pubhc Communications, 215
University Place, Syracuse University, Syracuse, NY
13210. Syracuse University 1s an equal opportumty/
affirmative action employer.

Assistant Professor of Broadcast Journalism, Fall
semester 1983, Ph.D. (or ABD), tenure track; develop
and teach courses in broadcast journalism. FM radio
station, excellent state-of-the-art studio. remote and
ENG equipment and facilites and engineering/pro-
ducticn support statfs. Consideration for a non-tenure
visiting professorship for a period up to five years will
be given applicants without graduale degrees who
have significant professional background knowledge
and ability to teach some courses. Salary compehtive
based on qualfications. Excellent fnnge benefils,
liberal voluntary tax-sheltered annuily pregram. Ap-
plication deadline is December 30, 1982. Send
resumes to Robert O. Blanchard, Chairman. JRT
Department, Trinity University, 7156 Stadium Drive, San
Antonio, TX 78284. Equal opportunity/Atfirmative ac-
tion employer.

instant cash-highest prices for your broadcast
equipment. Urgently need towers, transrmitters, anten-
nas. transmission line, studio equipment. Call Bill
Kitchen, Quality Media Corporaticn, 404-324-1271.

$1,000 Reward for UHF transmitters —for informa-
tion which leads to our purchase of a UHF TV transmit-
ter. Call Bill Kitchen, Quahty Media Corporation.
404-324-1271,

Want to buy a used TV transmitter, channel 5. Cne,
five or ten KW. Contact G, Bonet, WORA-TV, Box 43,
Mayaguez. PR 00709. 809—832-1150.

Evangelical group needs 1 1nch lype "C" recorders,
EFP cameras. switchers, monitors, related preduction
equipment for distribution to domestic and foreign
mission orgarzations. Prefer no-cost, possible cash
purchases. Contact: Cucle Productions, Inc., 1564
South Third Street, Niles, M1 49120.

Wanted —QOld AM/FM transmitters. D.C. Milchell,
617 —935-5150, x361.

FOR SALE EQUIPMENT

AM and FM Transmitters—used. excellent condi-
tion. Guaranteed. Financing available. Transcom,
215-379-6585.

Complete SMC DP-2 automation system in service
and A-1 condition. 6 carousels. 5 {TC playbacks, time
announce, 6 stafionary cart decks. automatic logging,
remote control & more. Ready to roll. 713—769-2475,
Dave or Gary.

Quality broadcast equipment: new and used, buy
and sell' Transmission, video and audio. Formed my
own company. Call Ray LaRue, 404 —563-9331.

Complete color remote studio package—Over a
million dollars worth of equipment at 1/3 of the new
cost. Includes Norelco PC-100 Tnax (5), Ampex VPR
2B (2). large Ampex swiicher excellent pulse,
monitoring, audio, 2 vans, etc. All this can be financed
for a well qualfied buyer Call Bill Kitchen, Quality
Media Corporation, 404-324-12714.

Quad VTR’s—Year-end clearance on Ampex, RCA,
ali models new and old. Unbehevably low prices! Bill
Kitchen, Quality Media Corporation, 404-324-1271.
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FOR SALE EQUIPMENT
CONTINUED

Color Cameras—Year-end clearance on Norelco
P-70, RCA TK 45A, lkegami HL33 & 35. Prices have
never been this low! Bill Kitchen, Quality Media Cor-
poration, 404-324-1271

UHF transmitters—RCA TTU-30. Emcee 1kw
translator, RCA TTU-1B. Several other available. Bill
Kitchen, Quality Media Corporation. 404-324-1271.

Remote cruiser for lease—beautiful Ampex Cruiser
with PC-70 cameras (3), Quad and 3/4" VTR's, all
switching, audio, etc. Small deposit and $3,000 per
month. Bill Kitchen, Quality Media Corporation.
404-324-1271.

Film Cameras—twc RCA TK 27 film cameras, un-
believable year-end price. Bill Kitchen, Quality Media
Corporation, 404-324-1271.

Transmission Line—3 inch 50 Ohm E.LA, line 800
teet or more available, Bill Kitchen, Quality Media Cor-
poration, 404-324-1271.

New TV Startups—Let us show you how to save a
fortune when building a new TV station. Bill Kitchen,
Quality Media Corporation, 404-324-1271.

Grass Valley 1600-1X video production switcher
with E-MEM: senal interface adapter. Two digital bor-
derline generators: encoded chroma keyer: RGB
chroma keyer; audic E-Mem; AFV system; auto transi-
tions. Still in warranty. $49,500; new $67.000 plus. For
details, contact Jeff Van Pelt, 512—473-2020,

10 & 20 KW FMs: Harris 20H-3. CCA 10.000D. Also
two 25KWs. All transmitters on-air and guaranteed.
Call M. Copper. 215—379-6585.

Copper strap, wire, screen. Check our prices. 317 —
962-8596, ask for copper sales.

3/4 edit system. ECS-1 & (2) 2860's w/framers & in-
terfacing, $5.995. 301-654-9192.

AM transmitters: CCA 5000 D, 1977, on-ail, mint.
RCA-BTA-1R & Gates BC-1G, 1 kw AM's. M. Cooper.
215-379-6585.

Audio console bargains! Recording tapes. Cart
machines. Limiters. Write for catalog. Box 213,
Dunkirk, MD 20754.

Used broadcast television equipment. Hundreds
of pieces wanted & for sale. Please ¢all Systems As-
sociates to receive our free flyer of equipment listings.
213—641-2042.

Forty-two AM and FM transmitters in stock, all have
met FCC proofs. All powers from 1kw to 20kw FM and
1kw to 50kw AM. Continental, Collins, RCA, Harris/
Gates, Sparta, CCA. and others Besco Internacicnal,
5946 Club Oaks Dr. Dallas, TX 75248. 214—
6§30-3600.

COMEDY

Free Sample of radio’s most popular humor service.
(Request on station letterhead). O'Liners, 1237 Ar-
macost, 6C, Los Angeles, CA 90025,

Comic Relief. Just for laughs. Bi-weekly Free sam-
ple. Whilde Creative Services. 20016 Elkhart. Detroit,
M| 48225,

CONSULTANTS

Slash radio ownership costs. New FM frequency
apphcations available. Radio Management Consul-
tants, PO. Box 88864, Atlanta, GA 30093. 404 —925-
0055,

Need your very own Washington correspondent to
keep close tabs on crucial issues the wires ignore that
impact your audience? We serve up fresh, lively
voicers and wraps. Explore the views of movers and
shapers who make the wheels of government turn—or
not turn. Washington Spectrum News Service. PO. Box
56376. Washington, DC 20011. 301 —=593-0701 or
498-6062.

Help Wanted Announcers

RADIO PROGRAMING

Radio & TV Bingo. Oldest promotion in the industry.
World Wide Bingo, PO Box 2311, Littleton, CO 80122.
303—795-3288. Copyright, 1962,

TOP RATED
FM STATION

in the growing Midwest locking for protessional air
personality with a minimum of five {(5) years' on-air ex-
perience, with the potential 10 be promoted to Pro-
gram Director. You'tl be working with state of the art
equipment in an all new facility and a professional
staft. Resume to Box J-125.

RADIO

Help Wanted Management

RADIO STATION
GENERAL MANAGER

Opportunity in exciting growth market with a
highly successful, professional broadcasting
organization. Responsible for overall station
management of KOMO AM Seattle. 50 kw
ABC Information Network affiliate. Must have
strong managerial skills with proven record in
medium to major markel. Position requires
programing experience and a successful
sales background. Send resume with
references and salary requirements to Person-
nel Dept, KOMO Radio. Seattle, WA 98109,
EOE.

Help Wanted Sales

ANNOUNCER/ANALYST
Major West Coast broadcast company is accepting
applications for a possible future opening for a play-
by-play announcer and analyst Send audio tape &

resume to: Depl. STAR
P.O. Box 75263
Los Angeles, CA 90075

Equai Opportunity Employer

Help Wanted Programing,
Production, Others

EXPANDING
BROADCAST
GROUP

after acquisition of major market television
station, and in preparation for continued ex-
pansion, is seeking sales help for three subur-
ban New York City radio markets. Applicants
must be dedicated and aggressive. Oppor-
tunities for advancement within organization.
Experience helpful, but not necessary. Im-
mediate openings. Send resume to Richard C.
Bell, Vice President-Sales, Sillerman Morrow
Broadcasting Group. One Broadcast Plaza,
Middletown, NY 10940,

EXPERIENCED
PROGRAM
PROMOTION
DIRECTOR

For highly regarded, well-established major
market AM-FM combination. Must understand
contemporary and traditional music. assume
responsiblity for execution of easy listening
formats and develep creative program and
promotion ideas. An unusual career opper-
tunity with Capital Cities Communications.
Mail resume to Robert M. Peebles, WROW,
341 Northern Blvd., Albany. NY 12204. An
EOQE.

TELEVISION
Help Wanted Technical

WANTED:
CO-OP COORDINATOR

Experienced co-op specialist who can
sell for top 50 market station. Send
resume and compensation require-
ments to Box J-146. EQE.

ASSISTANT DIRECTOR OF
ENGINEERING

Top station in warm South Florida climate needs assis-
tant 1o Chief Engineer. Variety of responsibilities in-
¢lude supervision and training of technical personnel,
compliance with state and federal regulations. studio
equipment and transmitter operation and mainte-
nance, and project construction and instaliations, Ap-
plicants must have formal electronics training. FCC
license and prior TV engineering supervisory ex-
perience. Send resume to: Tom Weems, WPLG, 3300
Biscayne Bivd. Miami. FL 33137. EOE.

Need video technicians? Call VTL. Trained techs
available. No fee. 214—263-2613.

MISCELLANEOUS

Record library from commericai station. Top 40
albums and 45's—beach music atso. 30-year collec-
tion Some originals. A.H. Woodall, 404 —493-7450.

Toli-free records—publishing, songwriting, record-
ing, provide words and music—ready for pressing—
using professional musicians. Call: 1-800-458-3639,
ext. 523.

Help Wanted Technical

CONSULTING ENGINEER
WANTED

Experienced in preparing F.C.C. applications
for radio and television stations. Willing to
locate in Southeast. Salary and benefits com-
mensurate with ability and experience. Write
Box K-2.

TV BROADCAST
MAINTENANCE ENGINEER
To operate and maintain E.N.G. equipment for
large southwest Florida medical center. Studio
and remote production. Experience required.
Salary negotiable, D.O.E. Call Ken Roland or
C.W. Craig, 813—334-5654.
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Setting

A New Pace
For The
Industry We
Pioneered!

..RCA Broadcast Systems

Most people associate the coveted
Emmy Award with television writers,
roducers, entertainers and musicians.
owever, since 1956, RCA engineers
have been awarded seven Emmy’s by
the National Academy of Television
Arts and Sciences for their contributions
to picture perfect programming. The
most recent Emmy was presented in
recognition of the development
of the TK-47 automatic color
television camera.

Virtually any picture you encounter

on your home screen has been touched
by RCA engineering. As America's
largest supplier of commercial

video equipment, we are involved in
every step: studio cameras, portahle
cameras, video recorders, editing
equipment, telecine equipment,
transmitters, and broadcast antennas.
As you read this, we are moving ahead
with advanced development programs
in digital video equipment and the
creation of a completely solid state color
television camera.

Our commitment is to continue to set
the pace for the industry we pioneered.
If you are an engineer who is Interested

in lurthering the development of advanced
broadcast technology. we invite you to share
this adventure with us. For engineering
career details, please write to: RCA
Broadcast Systems Division, Joy K.
McCabe, Oept. PR-12, Front & Cooper
Sts., Building 3-2, Camden. New
Jersey 08102

Equal Opportunity Employer

Setting The Pace In
Engineering!




Help Wanted Technical
Continued

Manager Broadcast

Technical Training

of your consideration.

NBC's west Coast operation, located in Burbank, Cali-
fornia, is currently seeking a training professional to
establish a Broadcast Technical Training Department
The individual who accepts this challenge will conduct
an analysis of the company’s training needs, design
course curriculum, and develop technicat training
manuals. In addition to a strong background in training
and management, performance in this position will be
enhanced by a solid understanding of broadcast

equipment.

NBC is recognized as the industry leader in state-of-
the-art television broadcasting. The individual selected
for this position will make an Impartant contribution to
NBC maintaining that lead. The challenge is great — the
professional rewards, salary and benefits are commen-

surate with that challenge.

Interested candidates are encouraged to send resume
with salary history/requirements to

NBC Employment Dept. — TT

3000 W. Alameda Avenue
Burbank, Calif. 91523

Equal Opportunity Employer M/F/H

National Broadcasting

Ccompany

Help Wanted Management

If you have a proven track record in the design, imple-
mentation and management of an in-house technical
training function, then NBC has an opportunity worthy

Help Wanted Sales

Help Wanted News
Continued

EXPERIENCED
SMALL
AND
MEDIUM
MARKET

News producers—Oppor-
tunity. Can you produce, write
and edit well? Have you a
reputation for professional in-
tegrity and reliability? Do you
have news judgment and en-
ergy? Are you willing to work
at any time of the day or
night, any day of the week? If
you meet these qualifica-
tions, have actual news pro-
gram producing experience
and want to join a winning
team, write Box J-141. An
equal opportunity employer,
MI/F

BUSINESS
MANAGER

Excellent opportunity for experienced television busi-
ness manager: network affihiate in Southeastern
market needs an aggressive. self-starter: responsible
for all financial and business aftairs. Send resume to
Box J-121. Equal Opportunity Employer.

GENERAL SALES MANAGER

Experience in both local and national television man-
agement necessary; unique opportunity to rebuild and
develop your sales statf; organization. training and in-
terpersonal skills a must: strong financial package:
Southwest network affiliate, good rating. Send resume
to Box J-120. Equal Opportunity Emplayer.

TRAFFIC
MANAGER

Excellent opportunity for experienced televi-
sion traffic manager Minimum 2 years' ex-
perience as traffic manager. preferrably on the
BIAS system. Major market Sunbelt station.
Send replies to Box J-154. An EQE.

Help Wanted News

BUSINESS
MANAGER

Major network affiliate in Southwest; excellent oppar-
tunity with group owner: minimum of {2) two years' ex-
perience as television buslness manager required;
responsible for all financial. personnel, EEOC, and
building maintenance functions: salary mid 30's. Send
resume to Box J-118. Equal Opportunity Employer.

TOP RATED
SUNBELT STATION

has immediate openings for experienced
television personnel. Assignment editor-must
have the ability to develop stories. Good
organizational skills required. News producer-
experienced as a producer of news in major
markel required. Excellent writing skills and
state of the arts electronic equipment ex-
perience preferred. Outstanding benefits and
competitive salaries. EOE. Write Box K-13.

ANCHORS

Are you the best anchor in your
market with several years of
proven anchor experience? Are
you a qualified journalist who
can report, write and edit well?
Are you interested in foreign, as
well as national, news? Do you
have a track record of mature
journalistic judgement and pro-
fessional reliability? Are you
ready to work at any hour of the
day or night with the nation’s
best anchors and producers?
Do you like competition and
have the will to win? If you can
answer "yes" to those questions,
send your tape and resume to:

Anne Lerner
CNN Headline News
1050 Techwood Drive, NW
Atlanta, GA 30318

An equal opportunity employer; M/F

Help Wanted Programing,
Production, Others

IF YOU ARE
THE BEST

sports anchor in television and would like to
work in a major market In the Southeast, we
want to hear from you. EOE, M/F.

Resume only to Box K-5.

PRODUCER

Top-rated moming magazine program
Minimum 3 years producing experience,
strong organizational skills and a working
knowledge of studio and fleld production es-
sential. Send resume to: Steve Zappia. Pro-
duction Manager, WKBW-TV, 7 Broadcast Pl..
Buffalo. NY 14202. EQE.
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For Sale Stations Continued

WALKER MEDIA &
MANAGEMENT, INC.

Northeast, fulltime AM.
Good real estate.
§750,000, with terms

703—521-4777
William L. Walker

P.O. Box 2264
Arlington, VA 22202

SUNBELYT AM
SUPERIOR 5000 WATT SIGNAL

Top rated AM facility in top 50 Sunbelt markel.
Asking price of $3,750.000, less than twice
annual {$2,000.000 plus) revenues. Write Box
J-180.

BOB KIMEL'S
NEW ENGLAND MEDIA, INC.

Many good New England listings—
$350,000 to $1,700,000.

FOR SALE

Class A FM-country music format. High
economy area-gross over S300K. Small

ST. ALBANS, VT. 05478
802.524-3159

8 DRISCOLL DR
$02.524. 5943

H.B. La Rue, Media Broker

AAOIC TV CATY ARPALINALY

market-buy tor S400K. Reply if in-
terested to Box K-16.

west Coasl
44 Monigomety Street, 5th Floor San Fran-
cisco. Califormia 94104 415/434 1750

East Coasl
500 East 77th Street. Suite 1909. New York,

MEDIUM MARKET
AM FULLTIMER
in Southeast. Station in receivership &

off the air. $150,000 free & clear-no
assumptions. Write Box J-162.

SMALL MARKET FM

located in central south. 5220,000, on terms.
Contact Ernie Pearce, 615—373-8315

THIS PUBLICATION
IS AVAILABLE
IN MICROFORM

University Microfilms
International

300 North Zeeb Road,
Dept. PR., Ann Arbor,
MI 48106

NY 10021 2121288-0737

TEXAS AM
FULLTIME

Low frequency, long history of growth
and profits. $575,000, including real
estate and accounts receivable. Price is
less than twice gross. Owner will fi-
nance $425000. Write Box K-20.

‘¢ [CHAPMAN ASSOCIATES

nationwide mergers & acquisitions

MICHIGAN FULL TIME AM

1000/250 W. 2 times gross. Ex-
cellent facilities. Will accept 1/3
down. Qualified principals only.
Write Box K-19.

SPECIAL NOTICE

Effective with the November 15, 1982 issue,
ALL Broadcasting Magazine classified advertising

orders must be prepaid

BROADCASTING'S CLASSIFIED RATES

Payable in advance. Check or Money order only. Payment
must accompany order.

When placing an ad, indicate the EXACT category desired:
Television, Radio, Cable or Allied Fields; Help Wanted, or
Situations Wanted; Management, Sales, etc. If this informa-
tion is omitted, we will determine the appropriate category
according to the copy. No make goods will be run if all infor-
mation is not included

The publisher is not responsible for errors in printing due to
illegible copy. All copy must be clearly typed or printed

Deadline is Monday for the following Monday's issue. Orders
andfor cancellations must be submitted in writing. (NO
telephone orders and/or cancellations will be accepted).

Replies to ads with Blind Box numbers should be addressed
to (box number) c/o BroabcasTING, 1735 DeSales St., N.W.,
Washington, DC 20036

Advertisers using Blind Box numbers cannot request audio
tapes, video tapes, transcriptions, films or VTR's to be for-
warded to BROADCASTING, Blind Box numbers. Audio tapes,
video tapes, transcriptions, films and VTR's are not forwar-

dable, and are returned to the sender.

Rates: Classified Listings (non-display) Help Wanted: 85¢
per word. $15.00 weekly minimum. Situations Wanted: (per-
sonal ads) 50¢ per word. $7.50 weekly minimum. All other
classifications; 95¢ per word. $15.00 weekly minimum
Blind box numbers: $3.00 per issue.

Rates: Classified Display: Situations Wanted (personal
ads) $40.00 per inch. All other classifications: $70.00 per
inch For Sale Stations, Wanted To Buy Stations, and Public
Notice advertising require display space. Agency commis-
sion only on display space.

Publisher reserves the right to alter Classified copy to con-
form with the provisions of Title VIl of the Civil Rights Act of

1964, as amended

Word Count: Include name and address, Zip code or phone
number including area code counts as one word. Count
each abbreviation, initial, single figure or group of figures or
letters as one word. Symbols such as 35mm, COD, PD, etc
count as one word. Hyphenated words count as two words.
Publisher reserves the right to abbreviate or alter copy.
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ates & Fortunesa

Mark Mandala, general
sales manager of ABC
owned kGo-Tv San Fran-
cisco, named president of
ABC Owned Television
Stations, effective Jan. 3.
He succeeds Richard A.
O’Leary, who has formed
his own television market-
ing and consulting firm
(BROADCASTING,  Sept.
20). Mandala, who will be
based in New York, has
been with ABC for 20
years and has held sales and management posts with
the company’s TV stations in New York, San Francis-
co, Chicago and Los Angeles.

j& _.#

Mandala

Jim Haviland, general manager, wLAKM) Chica-
g0, named VP of parent Viacom Radio.

Bob Heide, VP, regicnal manager, Tribune Cable
Systems, New York, named VP, general manager for
Tribune’s Tampa (Fla.) cable system.

James Keating, director, ABC FM network, New
York, joins WLTF-FM there as general manager.

Rod Krol, local sales manager, wrov-Tv Steuben-
ville, Ohio, joins WKWK-AM-FM Wheeling, W. Va., as
general manager.

Rick D'Amico, program director and air personality,
wiLS(aM) Lansing, Mich., joins wCXK-FM there as
operations manager and sales manager.

Bob Britt, sales manager waFx(am) Fort Wayne, Ind.,
named Station manager.

Thomas Gatewood, director, RKO One radio net-
work, New York, named director, affiliate services
and administration.

James Connor, general manager, wwSH(FM) Phila-
delphia, resigned.

Judith Baccari, business manager, WHII(AM)-
wHIY(FM) Providence, R.1., elected treasurer of par-
ent Franks Broadcasting.

Patricla Sellars, VP, controller,wcsc-Tv Charleston,
S.C., joins wrsp-Tv Tampa-St. Petersburg, Fla., as
business manager.

Virginia Barrows, manager of programs, develop-
ment and commercial clearance, broadcast standards
and practices, ABC, New York named director, ad-
ministration, commercial planning and scheduling.
Robin Graham, manager, theatrical films and movies
for television, named director, theatrical films,
broadcast standards and practices.

Terry Sanford, president, Duke University, Durham,
N.C.. reappointed chairman of board of ACSN-The
Learning Channel, satellite-fed cable television net-
work, Washington. Network is adult education ser-
vice.

Bonnie Foster, account executive, AT&T, Washing-

ton, joins National Public Radio there as new busi-
ness services project manager.

Robert Moore, director of marketing/network reia-
tions for Financial News Network, Los Angeles,
joins KNXT(TV) Los Angeles as director of research.

Marketing

Stephen D. Grubble and Robert Hiesenberg, VP's
and network programing supervisors, BBDO New
York, named associate network directors.

Tom Schafer, management supervisor, Tatham, Laird
& Kudner, Chicago, named senior partner.

William Frisbie Scholz,
management  supervisor
on U.5. Army account,
NW Ayer Inc., New York,
named senior VP.

Gerard Grindlinger, assis-
tant VP, Audiotronics
Communications  adver-
tising and public relations,
North Hollywood, Calif..
elected VP.

Scholz

Hilary Hinchman, senior
VP/media director of Warren, Muller & Dolo-
bowsky, New York, joins Advertising to Women,
New York, as VP, media director.

Brian Tucker, VP and general manager, Doyle Dane
Bembach in Hong Kong, joins Foote, Cone & Beld-
ing Communications as managing director of Hong
Kong office.

Margie Lefcoe, associate media director. Ketchum
advertising, Philadelphia, named VP

TJom Binnion and Janet Ferguson, art directors, Tra-
cey-Locke/BBDO, Dallas, named associate creative
directors.

Herb Scharft, from UBC Sales, defunct station repre-
sentative firm, New York, joins Roslin Radio there as
sales manager, Chicago office.

Mary Carlson, regional broadcast operations super-
visor, Bozell & Jacobs, Minneapolis, named direc-
tor, regional buying office there.

Jim Potter, commercial artist, Overland Park, Kan.,
joins Barkley & Evergreen advertising there as art
director.

Laura Darrow, sales manager, Hyatt Hotels, Orlan-
do, Fla., joins Ensslin & Hall advertising and public
relations, Tampa, Fla., as account executive.

James Morrissey, accounting manager, J. Walter
Thompson, New York, joins Goldberg/Marchesano
& Associates, Washington, as head of its finance and
accounting departments.

Rick Oringel, account executive for wDiv-Tv Detroit,
joins TeleRep, Houslon, as sales manager.

Gary Jones, national sales manager, wcco-Tv Min-
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neapolis-St. Paul, joins Cash Plus, spot buying a
syndication service there, as director of new busin

development.

John Tierney, account executive, Seltel, New Yo
joins Blair Television there as account executi’
CBS/red sales team. Kate Brady, office manag
Philadeiphia sales office, Seltel, joins Blair Tele
sion, New York, as account executive, independe

red sales team.

Brian McCuliough, research director of Seltel’s in¢
pendent station research team, New York, nam
account executive with company’s white team the:

Todd Arnold, project manager for Gardner Advert
ing. St. Louis, joins Harrington, Righter & Parso
there as account executive.

Kurt Viken, recent graduate, Arizona State Univer.
ty, Tempe, Ariz., joins KDKB(FM) Mesa, Ariz.,

account executive.

Philip Press, director of sales of CBS-owned wca
Tv Philadelphia, named director of sales for wcas-

New York.

Elliot Troshinsky, general sales manager, WDAF-
Kansas City, Mo., named VP, television sales {
parent Taft Broadcasting, Cincinnati. He succee:

Donald Chapin, retired.

Stephen Knowles, sales manager, weEliaM) Bosto

named director of sales.

Programing

Kline

Richard Kline, executi
producer, series, speci:
and pilots, Barry & E
right Productions, L
Angeles, named partner
television and film prt
duction company.

John (Jack} Benne
manager, Sports engines
ing, NBC, New Yor
named director. spo
technical operatior
NBC Sports, responsit

for management services and technical operations
all NBC sports coverage. Alex Gllady, director, NE
sports, Europe, London, named VP, internatior
program planning and development. NBC Spo

there.

Myhl Henson, formerly VP, programing, Qak Mec
Entertainment, named Group W Satellite Commur
cations programing consultant, remaining based

Los Angeles.

Mark Freter, regional manager for Home Box C
fice’s mountain state region, Denver, named regior
director, responsible for sales and marketing 1
HBO, Cinemax and USA Cable Network for cat
systems in Colorado, Montana, Utah and Wyomin

Mikel Hunter Harrington, operations/program dire
tor, KOME(FM) San Jose, Calif., resigns to develop |



Help Wanted Programing,
Production, Others
Continued

ALLIED FIELDS

Help Wanted Management

Public Notice

Director of
Promotion

"Give us 18 minutes, we'll give you the world”
Satellite News Channel, a joint venture of
Group W Satellite Communications and ABC
Video Enterprises, provides concise, up-lo-
the-minute news, via cable, on a 24 hour a day,
7 day per week basis.

Presently an opening exists for a Director of
Promotion wathin our news operation. The
position entails writing, producing, and ex-
ecuting material for all on-air promotions con-
sistent with our news service. Candidates
should possess 2-3 years' experience in pro-
ducing promotional material in the broadcast/
cable induslry, as well as extensive knowledge
of technical productions. Individuals should
be able to create a positive and exciling image
for aur service.

In addition t¢ a progressive career path in a
chaltenging environment, Satellite News
Channet offers competitive compensation and
benefits package, with an extraordinary
waterfront location convenient to New York
City. Contact us. by forwarding your resume
and salary history. in complete confidence to:
Ms. R.D. Peters, Manager Empioyment,

GROUP Satellite

Communications

41 Harbor Plaza Drive
PO. Box 10210

EOE. M/F. Stamford, CT 06904

COMMERCIAL
LOAN

OFFICER

COMMUNICATIONS
FINANCE

Large Midwestern-based financial in-
stitution is seeking person with
minimum of two (2) years' experience in
structuring commercial secured loans
in the broadcasting industry. Experience
in the operation of radio stations helpful.

Candidate should possess excellent
marketing and sales ability and be an
aggressive self-starter with the ability to
communicate both orally and in writing.
Degree in a business-related area with
concentration in marketing desired.
Some travel required.

Excellent starting salary with good com-
pany benefits.

Send resume with current salary to:

Firstmark Financial
Corporation
110 E. Washington Street
Indianapolis, IN 46204

NOTICE OF AVAILABILITY

Of a request for proposal for a cable television com-
munications lranchise, The City of Garfield Heights,
Ohio, invites proposals 16r a Gable communications
franchise. Proposals shall be submitted n accord-
ance with the system design anpd Services as
specilied n the "Request for Proposals” available
from Fred Corsi, Building Commissioner, City Hall,
5555 Turney Road, Garheld Heighls, OH 44125,
216—475-1100. Propcsals will be accepled until
February 24, 1983, at 4:30 p.m. All applicalions must
conform to the Reques! for Proposal and Gartield
Heights Cable Television Ordinance. The City Council
reserves lhe nght to reject any or all applications. For
turther informalion call or wnle the undersigned. Fred
Corsi, Building Commissioner.

Employment Service

RADIO JOBS
10,000 radio Jobs a year for men & women are listed in
the Amencan Radwo Job Markel weekly paper. Up to
300 openings every week! Disc jockeys. newspeople
& program directors. Small. medium & major markets,
all formats. Many jobs require hitlle of no expenence.
One week computer ist, $6. Special bonus: 6 con-

secutive weeks. only $14.95—you save 521' AMERI-
CAN RADIO JOB MARKET, 6215 Don Gaspar,
Las Vagas, NV 89108.

Wanted To Buy Stations

PROBLEM STATION?

Full-time AM or FM or combo—we
would like to talk to you about purchas-
ing your station. Present volume not im-
portant. Send Information to Box J-174.

PROGRAM
MANAGER

Top 25 Southwest market needs expenenced Program
Manager for network affihate; program purchasing.
public file, standards and acceptance. plus local pro-
gram development important to this major group
ownership station. Send resume and salary require-
ments lo Box J-119. Equal Opportunity Employer.

CABLE
Help Wanted Technical

=0

MAgR2INe

ASSOCIATE PRODUCER

for top-rated PM Magazine. Must have proven
ability to put together features, including
research, writing, field production and 3/4-
inch editing. Prior magazine show experience
preferred. Resume and salary needs lo JA.
VanHorn, KWWL-TV, Waterloo. 1A 50703.
EOQE.

CHYRON
OPERATOR/
EDITOR

New cable sports network seeks person
with proven ability as a Chyron-IVB
operator and computer editor. Must be
able to efficiently organize all Chyron
associated tasks as well as handle edit-
ing duties on a variety of projects
simultaneously. If interested in this staff
position. please send resume to: VP
Network Operations, PO Box 344,
Carlsbad, CA. 92008.

Consultants

CONSULTANTS

Radio-specializing in small
markets. Experienced team. Able to
handle any problem. Sales, pro-
graming, administration, personnel.
Reply to Box K-17.

For Sale Stations
BROKERAGE

PENNSYLVANIA

Choose your market

Pick your price range

FM only. "B" or "A

FMIAM combo

Currently offenng in Pennsylvania a number ol ex-
cellent station buys

From FM in Ihe largest markets in the state, to small

market FM/AM combo stalions—if your interest is in
Pennsylvanla we have solid stations with excellent
cash flow. Also, turn-around situations in several
markets in FM and AM/FM properties

Call cur Pennsylvania specialist loday. Bernie
Fuhrmann, tor full details in the best buys in the state!

Over twenty years of service (0 Broadcasting

Appraisals ® Brokerage ® Analysis
Westgate Mall, Bethlehem, PA 18017
215-865-3775

THE HOLT CORPORATION

4

& Dominant N. AL faclility in 53,000 pop. trade T
area. Financially responsible party can
assume liabiiities w/no down payment.
® AMIFM S. WV. Large lown. Originally pnced $1.2
million. Unusual circumstances cause owners to
sacrifice for $690.000.
® FM. Virgin Isiands. Fanlastic buy. $1.000,000.
® FM. Northern Ohio. Nice town in densely populated
arga, 5240,000.
# Daylimer. Good dial posihon. §. AL. 585,000.
e Daytimer. Coastal SC near city. $160.000.
& Puerto Rico. 50,000 watt FM. $590.000.
& Fulitime AM. Central FL. $800.000.

82 LISTINGS NATIONWIDE
CALL TO GET ON OUR MAILING LIST

BUSINESS BROKER ASSOCIATES
615—-756-7635 (24 Hours)
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For Sale Stations Continued

R.A.Marshall&Co.

Media Investment Analysts & Brokers
Bob Marshall, President

Class A in single station market. Good-billings but owner

must sell because of iliness. Excellent coverage of several
communities from 500 ft. antenna. Growing southeast
market with warm climate. $400,000 with $100,000 down

— negotiable.

508A Pineland Mall Office Center, Hilton Head Island, South Carolina 29928 (803) 842.5251
809 Corey Creek, El Paso, Texas 79912 {915) 581-1083

CHAPMAN ASSOCIATES®

nationwide mergers & acquisitions

STATION
FL Metro FM $1750K
SW Metro AM/FM S1600K
MW Medium  AM/FM $1500K
RML. Meteo CLIVIFM $1200K
MW Medium FM S950K
MW Small AM $675K
SW Metro Fulltime S600K
SE Metro Fulltime S600K
Mid Atl. Metro AM $525K
MW Smali Fulltime $155K
SE Small AM $130K

CONTACT
Terms  Bill Cate (904) 893-6471
$525K  Bill Whitley (214) 680-2807
$500K  Jim Mackin (207) 623-1874
$400K  Brian Cobb (303) 322-3763
S300K  Jim Coursolle (414) 233-6222
$150K  Peter Stromguist (612) 831-3672
Cash Bill Hammond (214) 387-2303
Terms  Bill Chapman (404) 458-9226

(804) 355-8702
(612) 831-3672
(615) 373-8315

29% Mitt Younts
S40K  Peter Stromquist
835K Ermnie Pearce

To buy or sell, for appraisals or financing —Contact John Emery. General Manager, Chapman Co.
Inc., 1835 Savoy Dr., Suite 206, Atlanta, GA 30341, (404) 458-9226.

5 KW MIDWEST

Excellent signal, dominant A/C audience &
revenue position. Owner redeploying certain
assets. fncludes valuable real estate.
Revenues on increase. Minimal FM competi-
tion. Top 75 market. Asking price of $1,250,-
000 is less than 1.5X annual revenue. Write
Box J-169.

901/767- 7980

MILTON @Q. FORD : as50

I&TES

MEDIA BROKERS—APPRAISERS
“Specimizing in Sunbelt Brosdcast Properties”
5050 Poplar - Gule B - Memphis, Tn, 38157

ATTRACTIVE
AM

RADIO
STATION

In small town. Broadcasting 24 hours per day. 1000
walls day and 250 night-AM. Location: near down-
town business area. Three and one-half story red brick
building: first tioor-rented: insurance agent. barber
and tailor. Second Floor: four business offices, two
broadcasting Studios. engineer’s room. program
director office and news room. Third Floor: four large
rooms fully carpeted, kitchen and bathroom. Large at-
tic for storage. Tower with approximately five acres of
land included with above real estate. Principals only:
complete stock for sale.

Selling price: Two and one half times billing. Write:
“Station,” P.0. Box B6S, Connellsville, PA 15425,

AM RADIO STATION
CHARLOTTE, NORTH
CAROLINA
All assets, real and personal property (except
Federal Communications Commission license
to broadcast), relating to the operation of radio
station WGIV-AM, Charlotte, NC, will be
offered for public sale to the highest bidder.
As set forth in the Notice of Public Sale of Per-
sonal Property and Notice of Sale filed in the
General Court of Justice before the clerk (82-
SP-1993), State of North Carolina, county of
Mecklenburg. 12:00 Noon EST, December 20,
1982 at the usual place of sale in the County
Court House of Mecklenburg County in the city
of Charlotte, North Carclina. Public sale will be
conducted by C. Richard Rayburn, Jr.
substitute trustee and agent of Firstmark
Leasing Corp. Inquiries should be directed to
William E. Kennedy, Commercial Loan Officer,
110 East Washington Street, Indianapolis, IN
46204, 317—262-5856. Sale of the assets
will be subject to the approval of the Federal
Communications Commission of the transfer
of the license to operate radio station WGIV-

AM to the successful bidder.

Wilkins
and Associate:
Media Broker:

LA FM $20.000 downpayment
GA FM $30.000 downpayment
co FM $30.000 downpayment
AR AM $20,000 downpayment
ND AMIFM  §15,000 downpayment
NY AM $20,000 downpayment
MS AM $35,000 downpayment
MN AM $15,000 downpayment
KS AM $30.000 downpayment
AZ AM $35.000 downpayment
MT FM $25,000 downpayment
PA AM $35.000 downpayment
VA AM $35,000 downpayment
1A AM $35.000 downpayment
MO AM $15.000 downpayment

109 North Main, 2nd Floor
Sioux Falls, SD 57102 605/338-118

BILL - DAVID
ASSOCIATES

BROKERS - CONSULTANTS
303—636-1584
2508 Fair Mount St.
Colorado Springs, CO 80909

HOT CALIFORNIA FM!

Class A covers TWO HOT metro mkts. with
growing ratings in beth. Primed for super bill-
ing and profits. $1 mil is a steal' Qualified
princ. only: Gary Willson, broker, 415—
435-3159.

ATTENTION:
DEADLINE NOTICE

The deadline for classified advertising for the January

3 issue will be:

WEDNESDAY, DEC. 22
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Dan Hayslett
“Wediir Profoen.
RADIO, TV, and CATV

(214) 891-2076

11311 N, Central Expressway = Dallas, Tex

MINNESOTA AM

FCC is requiring me to sell before | can build
my TV station. Terms available to qualified
buyer. Contact owner. Dale R. Clmstead,
KKAQ, Box 218, Thief River Falls, MN 56701.
218—681-4800.

CLASS C FM
TOP 30 MARKET
PACIFIC TIME ZONE

Underdeveloped excellent signal covenng attractive,
large metro area. Excellent equipment in both studio
and transmitter Asking price $3.500,000 cash. Perfect
S.hppoartunily for growing group operator. ‘Write Box
17,




Radio editor named

Vincent M, Ditingo joins BROADCASTING
loday (Dec. 6) in its New York bureau as
senior editor for radio. He has been edi-
tor of Radio News (formerly the Hall
Radio Report) in Washington for the
past three years, and previously served
as itls associate editor. Dilingo's ap-
pointment is designed to enhance
BROADCASTING's increased concentration
on the aural medium. He will be respon-
sible for the weekly "Riding Gain”
department as well as for supervising
other news and feature coverage about
radio. Ditingo is a native of New York
City and received his bachelor of arls in
communication arts and sciences from
Queens College in Flushing, N.Y.

n counseling business. yet unnamed. Dana Jang,
1sic director. named acting program director. Karin
kamura.music assistant, succeeds Jang.

e Kasper, VP. Annazan Corp.. Hollywood. Calif .-
sed film producer and distributor. joins Image Ca-
: Systems there as director of programing for new-
formed producer and distributor of cable product.

n Sundeen, sales and marketing director.
cwiam) Terrell Hills, Tex.. joins TM Programing,
las, as marketing director for the Good Times and
pha One formats.

zabeth Herron, from International Tape/Disk As-
ciation, New York. joins Larry Finley Associates,
'w York-based home video consultant firm, as
ad of new division concentrating on product acqui-
ion for television.

we Marash, [rom wcBs-Tv New York, joins NBC
wre as sports reporter for NBC Nightly News,
ortsjonrnal and Sportsworld, as well as serving as
vestigative reporter for wNBC-Tv New York.

n Davis, news director. wekz(Fm) Chicago, named
ogram director, succeeding Jim Nayder, named
oduction supervisor and Chicago host. Morning
lition. Diane Divall, reporter. wBEZ. named host.
{ Things Chicago.

Hlip Armstrong, producer. PM Magazine, WTKR-Tv
afolk, Va.. joins Cross Country Cabie. Chesa-
ake. Va.. as production manager.

wton Lamb, marketing director. WRAU-Tv Peoria,
.. named director of programing and promotion.

¢ Romero, production supervisor, KNTV(TV) San
se, Calil., joins KuTviTv) Salt Lake City as co-
wst, PM Magazine.

ck Jones, music and sports director, wFEB(AM) Sy-

lacauga, Ala., joins WYEA(AM)-WMLS-FM there as pro-
ducer. air personality and account executive.

Marilyn Phister, from wksw-Tv Buffalo, N.Y., joins
wpvI-Tv Philadelphia as producer, AM/Philadelphia.

Robert Ryan, music director and acting program di-
rector KweNtEm) Tulsa, Okla., named program direc-
tor.

Bob Bates, co-host, PM Magazine, wIXT.Tv Jackson-
ville, Fla., joins wxYz.Tv Detroit as feature reporter,
Good Afternoon Detroit.

Bruce Beck, sports director of Suburban Cablevi-
sion, East Orange. N_I., joins Madison Square Gar-
den Network, New York, as announcer.

Keith Hartenberger, sports anchor/reporter for KOMU-
Tv Columbia, Mo., joins wics(Tv) Springfield, ll1.,
as weekend sports anchor and sports reporter.

John Moore, from wQEN(FM) Gadsden, Ala., and
Dave Lyons, from wkMx(FM) Enterprise, Ala., join
wIDQ(FM) Meridian, Miss., as air personalities.

Terry Mauney, professional golfer. joins WBTV(TV)
Charlotte, N.C., as sports reporter-photographer and
part-time anchor.

News and Public Affairs

Peter Jacobus, news director. Kyw-Tv Philadelphia.
joins KGO-Tv-San Francisco in same capacity, suc-
ceeding Doug Hansey, who becomes editorial direc-
tor.

George Tibbits, newsman, Associated Press, Salt
Lake City. named broadcast editor, Intermountain
region of Utah and Idaho, remaining in Salt Lake
City.

Lance Herdegan, reporter, United Press Internation-
al, Milwaukee, named bureau manager and Wiscon-
sin state news editor in move of UPI state headquar-
ters from Madison, Wis., to Milwaukee. Herdegan
succeeds Ray Doherty as Milwaukee bureau man-
ager, with Doherty becoming special correspondent.

Carolyn Grisko, reporter, witzFm) Chicago, named
news director. succeeding Ken Davis (see “Program-
ing” above).

Lynn Ross, weekend assighment editor. wiLA-TV
Washington, named night assignment editor.

Eileen Fredman, executive producer, KMOX-Tv St.
Louis, joins wiz-Tv Baltimore in same capacity.

Michael Gleason, managing editor, WNEV-TV Boston,
named assistanl news manager.

Susan Steger Welsh, producer, KSTP-Tv Minneapo-
lis-St. Paul. named executive producer. Gary Hill,
associate producer. KSTP-TV, named assignment edi-
tor.

Steve Shusman, news producer, wDVM-Tv Washing-
ton. joins wiLA.Tv there as producer, 7 and 11 p.m.
news.

Nicholas Simonette, executive producer. KWTV(TV)
Oklahoma City. joins wTLv(Tv) fJacksonville, Fla., in
same capacity.

Matt Malyn, 6 p.m. producer. wCMH-Tv Columbus,
Ohio, joins WTVN-TV there as 11 p.m. producer. Gail
Still, reporter, co-owned WTvN(AM) Columbus, joins
WTVN-TV as general assignment reporter.

Paula Harris, reporter, wews(Tv) Cleveland. joins
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WIKW-TV there as special assignment reporter, News-
center 8. Denise D'Ascenzo, from KSDK-Tv St. Louis,
joins WiIKw.Tv as Consumercenter anchor and special
assignment reporter.

Willlam Clarke, producer, Close Up news program,
KIRO-TvV Seattle, named managing reporter. Todd
Smith, reporter, Close Up, succeeds Clarke. Brian
Wood, reporter. KLAS-Tv Las Vegas, joins KIRO-TV in
same capacity.

Jeff Scheldecker, assignment editor, WHEN(AM) Syra-
cuse, N.Y., joins wIXT(Tv) there as general assign-
ment reporter.

Ford Rowan, Washington correspondent, Indepen-
dent News Network, has been signed by Marytand
Center for Public Broadcasting, Owings Mills, Md.,
as host of weekly news analysis series, International
Edition.

Susan King, correspondent, ABC News, Washing-
ton, joins wRC-Tv there as anchor and reporter.

Jody Hannon, teacher, Bishop Hartley high school,
Columbus, Ohio, joins wSNY-FM there as news writer
and reporter.

Grant Perry, from wLUK-TV Green Bay, Wis., joins
WTHR(TV) Indianapolis as statehouse specialist and
reporter.

Technology

Robert MacCormack, VP, internaticnal operations,
Applicon Inc., Burlington, Mass., joins BTX Corp.,
Natick, Mass., as president and chief executive offi-
cer. BTX manufactures broadcast and radio equip-
ment.

Sherlee Barish, Executive recruiter.

The best there is, because she's
been doing it longer and better.

Television news is her specialty:
Anchors, reporters, meteorologists,
sportscasters, news directors and
news producers.

Call her,

BROADCAST PERSONNEL, INC.
527 MADISON AVENUE

NEW YORK CITY, 10022

(212) 355-2672



Selman Kremer. VP, Sat-
ellite Syndicated Systems,
Tulsa, Okla., named ex-
ecutive VP Kremer will
continue to oversee com-
pany's teletext activities,
including its Keyfax Na-
tional Teletext Magazine.

Charles Musson, execu-
tive VP, Audiotronics.
North Hollywood, Calif.-
based producer of video
equipment. elected presi-
dent and chief operating officer.

Kremer

Don Conway, central district manager. Bell &
Howell Video Systems, Chicago. named Midwest
regional manager. Bell & Howell/Celumbia Pictures
Video Systems division. Northbrook. 1ll. Ken King.
sales representative. Columbia Pictures Video Ser-
vices, Chicago, named Mideast regional manager,
industrial sales. Bell & Howell/Columbia, North-
brook.

Paul Sacks, from Hitachi, New York, joins Teknika
Electronics Corp.there as Eastern regional sales
manager for manufacturer of audio and TV compo-
nents.

Gene Eidenberg, former director, Democratic Na-
tional Committee. Washington, joins MCI Commu-
nications there as senior VP, public policy.

David Maxson, chief engineer. WCRB(FM) Waltham.
Mass.. and Rick Levy. chief engineer, WERS(FM) Bos-
ton, have formed own company, R&D Station Ser-
vice, Cambridge. Mass., to provide frequency mea-
suring and other technical services o broadcast
industry.

Horst Weiler, from Flintkote/Genstar, Gardena. Ca-

wtmans gpw'.aﬁ

i

Revnolds or

A

Conducting business. At Broadcast Music Inc.’s annual stockholders meeting Nowv. 30 in
New York, Robert Pratt, vice president and general manager of kaGF(am) Coffeyville, Kan., was
elected chairman of the board, succeeding Robert Wells, of Harris station group, Garden City,
Kan. Edward Cramer, BMI president was re-elected, as were all other BMI officers. In addi-
tion, BMI's board was expanded from 15 to 16 members, with Francis A. Martin |ll, president
of Chronicle Broadcasting, San Francisco, named to newly created seat.

-~ &/ beHNIe T #ffz///i

Lor more informalion and
a FREEL DIEMO call Carl

collect sl 901-

WILLIAM B,

€;>TalneR

COMPANY,INC.___=

lif.. joins American Videotape Manufacturing Co.,
Gardena, as manager of plant engineering.

Allied Fields

Patricia Diaz Dennis, assistant general atlome‘s' in
ABC’s West Coast labor relations department, is to
be nominated by President Reagan for seat on Na-
tional Labor Relations Board. according to White
House announcement. Dennis. who joined ABC in
1978. has also worked as attorney for Pacific Light-
ing Corp. and was associate with Paul. Hastings,
Janofsky & Walker. is to be appointed to term that
expires tn August 1986,

Les Brown, editor-in-chief, Channels of Communica-
tion, New York. and Frank Manchel, associate dean,
University of Vermont, Burlington. V1., named 1o
advisory board for Peabody broadcasting awards.
Reappointed to board were Margita White, former
FCC commissioner: William Hartley, media consul-
tant to UNESCO, and J. Leonard Reinsch, retired
board chairman, Cox Broadcasting Corp,

John Spencer, senior attorney, AM branch. broad-
cast facilities division. Broadcast Bureau, FCC,
Washinglon. joins Leibowitz & Rice, communica-
tions law firm, Miami.

Richard Gowen, VP and dean of engineering, South
Dakota School of Mines and Technology. named
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president-elect of Institute of Electrical and Elec
ics Engineers. Charles Eldon, manager of c¢:
equipment. Hewliu-Packard Co., elected exec
VP

Edward McCabe, partner. Hamel, Park, McCal
Saunders, Washington law firm, retires as partne
continues as counsel 10 firm.

Cullie M. Tarleton, senior VP/radio. Jefferson-
Broadcasting, Charlotte, N.C., received D
guished Service award from North Carolina As
ation of Broadcasters for his “community leade:
and for his contributions to broadcasting at the b
state. and national level.”

C. David Thomas, director of CMI Research.
Angeles, joins Information & Analysis there as
of Western division of marketing/media rese
firm.

June Travis, senior VP, American Televsion & C
munications. Denver, received Accolade award f
Women in Cable professional society at Western
ble Show. Award. society’s highest, is “designe
honor company or person who makes a major co.
bution to furthering the goals of women in cab

Elected officers, Women in Cable, Washington:
Koplovitz, USA Cable Network. president: Carc
Chambers, Liberty Communications. vice presid
Charfotte Hrncir, Cable Registry. treasurer; €
Beales, National Cable Television Association,
retary, and Vivian Horner, Warner Amex Cable C
munications. immediate past president.

Appointed council chairmen. Advertising Rese:
Foundation. New York: Bernard Guggenheim, :
ior VP and group director-media information

vices, Campbell-Ewald; Jim Spaeth, manager,
search and analysis. General Foods Corp. ; Watsol
(Jay) James, VP. video technology-programi
Doyle Dane Bernbach, and Robert Anderson,

planning, Thomas Publishing Co.

Donald C. Brinton, president of CanWest Broadc:
ing Lid.. Ottawa. elected president of Canadian
sociation of Broadcasters at annual meeting in Tor
to.

Deaths

Gordon Gray, 73, chairman. Summit Communi
tions. Winston-Salem. N.C., group owner, and
rector of Media General Inc.. died of cancer Nov.
at his home in Washington. In addition to his bro
cast business interests, Gray held numerous gove
ment posts, including secretary of the Army un
President Truman and national security adviser un
President Eisenhower. He is survived by his wi
Nancy. and four sons.

Hugh Harmon, 79, creator of such animated char
ters as Porky Pig, Daffy Duck and Tom and Jei
died Nov. 26 at his home in Chatsworth, Calif.. o
side Los Angeles.

Jarret (Jack) Griftin, 61, writer-producer. news
partment. KMOX-Tv St. Louis. died following ser
of heart attacks Nov. 2| in St. Louis. Griffin is s
vived by his wife. Sue, son and daughter.



ommunications consultant
ortz: an economic mentor

¢y say they are not prophets but consultants.
1 some hire out as seers of a sort. as advisers
where entreprencurial bets on future devel-
ments should be placed. Paul Bortz, manag-
» partner of Browne. Bortz & Coddington. a
siness economics firm based in Denver. is
¢. perhaps a leading one. and communica-
ns is his field.
Do you own several radio and television sta-
ns and a cable operation or two and are won-
ring whether to sell oftf or expand your hold-
2s. and if so which one? That’s a question
iz and the firm will handle. They will do
pjections of future profitability in those
2as.
Backed by the firm's resources, Bortz has
me such “strategic planning” at a more rar-
ied level. As a consultant to ABC. he direct-
the studies that in 1979 enabled ABC's then-
and new Video Enterprises unit to develop
sic goals. and advised it on the cable-related
int ventures it has entered. with Hearst.
soup W and ESPN. He also played a key role
developing and implementing the concept
at has emerged as Home View Network, that
lique undertaking in which ABC will trans-
it. in the dead of night. scrambled pay pic-
res for home recording and unscrambling and
ewing by viewers at a more decent hour.
Bortz. 45. with the kind of bushy, wiry hair
at appears life-threatening to a comb. has the
ok of a scientist. And he is comfortable talk-
g to technical people. But those who know
¢ former deputy assistant secretary of com-
erce for communications and information say
: is equally at home in discussing public poli-
1 with government officials and numbers with
nancial people. Certainly he tosses off opin-
ns about possible future developments with
1 ease that. but for a reserved manner. might
‘em presurmnpluous.
Here is a sampler, at no charge:
B What of television in the era of proliferat-
g video technologies? Itis “a mature but not a
clining industry.” The days of rapid revenue
owth arc over; the number of houscholds de-
rered will remain constant, perhaps even de-
ine slightly over the next several years. But
ith the networks continuing to scll out their
ime time inventory, “there is plenty of give in
¢ upward cost per thousand.™ A critical prob-
m, though. is controlling costs.
B Bortz. whose firm is assisting ABC in the
fort to persuade the FCC to repeal the finan-
al interest and network syndication rules.
so has a forecast of the three networks” share
* the prime time audience in the 1990°s—
stween 60% and 70% .as compared with the
w 80% range today.
® None of the new video technologies—ca-
e television, multipoint distribution service,
rect broadcast satellite service and the rest—
ill put any of the others out of business. Each
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Paul Isaac Bortz—managing partner,

Browne, Bortz & Coddington, Denver; b. April
20, 1937. Cincinnati; BS Purdue University,
1959, aeronautical engineering and MS, Har-
vard, 1961, applied mathematics; Ford Aero-
space & Communications, Newport Beach,
Calif. (research engineer, senior systems en-
gineer and program engineer), 1961-69; Uni-
versity of Denver Research Institute (re-
search economist, deputy division head,
division head), 1969-78; deputy assistant
secretary of Commerce for communications
and information, 1978-79; present position,
July 1979; m. Judith Ann Zimba, Dec. 29,
1962; children—Matthew, 18; Ann, 17; Mark,
12.
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will gain its own niche. But cable’s niche will
be by lar the largest of the premium services.

But Bortz offers a caveat in connection with
comments: I am not a prophet. | attempt to
make a forecast based on information available
and a sense of what might happen. If you run
into a consultant who says he knows what’s
going to happen in the 19907s. don’t hire him.
Nobody knows.™ .

Bortz’s partners concern themselves with
clients other than those in communications—
energy companics. financial institutions and
state and local governments. And Bortz, whose
interests cover the whole range of telecom-
munications, works with clients across that
range—the National Association of Broadcast-
ers, the National Cable Television Association.
American Television & Communications [nc.
and Microband Corp. of America and its par-
ent. Tymeshare Inc., among them.

Bortz tirst came to the attention of the com-
munications community in Washington in his
job as deputy assistant secretary at the Com-
merce Department. which made him second in
command at the National Telecommunications
and Information Administration, from Febry-
ary 1978 to July 1979. His boss then. Henry
Geller. recalls Bortz with some awe. “He was
terrific at management™—a job Geller, who
preferred policy virtually to the exclusion of
the management function. delegated to Bortz.
“He was terrific on substance. tco.” And now,
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Geller noted. "he’s offering business advice—
the hardest thing of all.™

The same kind of pro-Bortz enthusiasm is
evident at ABC. a clicnt almost from the day
Bortz joined the consulting firm. Jack Healy,
ABC Video's vice president for product devel-
opment and acquisitions. concedes he has a
“biased™ view of Bortz. with whom he has
worked closely since the creation of the unit.
The warning given. Healy moved on: “He's
done a terrific job for us...He'’s impressed ev-
eryonc with his knowledge and insights...]
can’t say his ideas arc always implemented. but
his opinions arc always listened to...We
haven’t gone into anything without talking 1o
Paul.”

How does one acquire the skills and back-
ground to win such praise?

Bortz began by carning a BS degree in acro-
nautical engineering and an MS in applied
mathematics. then joining Ford Acrospace &
Communications. He spent most of his time at
Ford working on advanced missile systems. In
the process. he fearned management as the
head of varicus programs. After eight years, he
moved to the industrial economics division of
the University of Denver Research Institute.
The division. which specializes in technology
innovation and the application of acrospace
technology to civilian uses, needed someone
with his skills. Bortz acquired his knowledge
of business economics while serving with the
division. which in time he headed. And Bortz
learned the ways of government and policy for-
mulation as a key member of the Geller team at
Commerce.

How about one more look into the future at
no charge?

Bortz thinks that those involved in all video
technologies should be concerned with how
people will entertain and inform themselves in
the decades ahead. The methods chosen have
changed over the years. he noted. adding:”We
cannot assume the intensity of usc of television
we witnessed in the 1970 will exist in the
1990's."” Indeed, the projections his firm does
for clients already include a factor to account
for "some dimunition of houschold use of TV.”

But what will become of today’s passive
viewers?

Bortz thinks they will become active, that
they will turn to transactional services in which
they will call up information over telephone
lines and cable. “There will be interactive vid-
eo games [of a degree of sophistication] that
will make today’s video games look primitive.”

Is Bortz doing research in the arca?

As a matter of fact. a couple of clients have
asked him to look into it and he talks of things
he has heard about: “You're watching a mys-
tery on the screen. Its an interactive offering.
so you can make decisions that will affect the
ending. There may be 25 possible endings. and
you. as the detective. say. could aftect that. [t
could be very entertaining.”

Looking into the future does have its fasci-
nation. @
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ABC, CBS, NBC, Cable News Network, Association of Independent
Television Stations Inc., Commissioner of Baseball and Hughes
Television Network last week filed plan with FCC proposing interim
settlement of proceeding aimed at determining how much AT&T
should charge-—and how costs should be allocated among users—
television transmission service. Under proposal, rate for part-time
interexchange service would be reduced from current 93 cents to 70
cents per channel mile hour, and rate for full-time interexchange ser-
vice would be increased from current $68.15 to $75 per channel mile
per month. Noting that AT&T divestiture of Bell operating companies,
which is scheduled for January 1984, was likely to cause “major
changes” in terrestrial TV service, parties suggested that settlement
last for 18 months.
O

MCI Communications Corp. announced last week plans for fiber-
optics link between Washington and New York along Amtrak right-
of-way. Link, which is expected to be completed by end of 1983, will
be capable of handling 40,000 telephone conversations. That's four
times as many as MCI'’s existing microwave link can handle. If demand
dictates it, MCI will be able to expand system to carry up to 120,000
conversations. Under its agreement with Amtrak, MCI will pay rail-
road $4.4 million and provide it with telecommunication services.
Fiber-optics system will be digital, making it suitable for data trans-
mission as well as voice.
0

FCC has denied request by Faith Center Inc. to disqualify Adminis-
trative Law Judge Edward Kuhlmann from comparative renewal
case for that nondenominational church’s KVOE-Tv San Francisco.
Faith Center had alleged that Kuhlmann had, among other things,
prejudged issues and participated in improper ex parte contact. Com-
mission, however, said Faith Center’s arguments were totally without
merit.
0

Meredith Corp., Des Moines, lowa-based radio and TV group owner,
reached agreement to buy remaining 60% of WOFL(TV) Orlando-Day-
tona, Fla_, from current stockholders for $16 million. Meredith, which
already owns 40% of WOFL, exercised option it had to purchase
balance of stock by mid-1984. Station, formerly wsws-Tv, was acquired
by current owners in 1979 for $2.38 million after station had been in
receivership and dark three years (BROADCASTING, June 25). WOFL is
on channel 35 with*646 kw visual, 12.6 kw aural and antenna 1.470
feet above average terrain.

-

Forty-year man. Douglas Edwards, CBS News corresponde
(standing) was honored by his colleagues during luncheon
New York last Wednesday (Dec. 1) marking his 40th anniversz
with CBS. Among 25 CBS executives and news staffers in atte
dance were (I-r): Richard Brescia, senior vice president, Cl
Radio Network; Van Gordon Sauter, president, CBS News: E
wards; Gene Jankowski, president CBS/Broadcast Group, ai
Robert Hoskings, president, CBS Radio Division.

FCC has requested two-year extension from Office of Manage
and Budget to permit it to continue requiring broadcasters to su
model EEO program forms at renewal time (“Closed Circuit,”
15). OMB recommended last year that commission stop requ
routine submission of those forms. Commission, which could r
recommendation with simple majority vote, already has receivec
extensions. Current extension runs until January 31.
D

Twentieth Century-Fox Film Corp. has reported net loss of §
million for fiscal year ending Aug. 28, according to chairman
Hirschfield, who presented year-end results to reporters in Los A
les. Loss was primarily attributed to poor returns at box office and
million write off in “excess costs” paid by studio owner Marvin [
when he bought company in 1981. Although Fox is privately he
must file periodic reports with Securities and Exchange Commi:
because it has publicly-owned debentures. On brighter side, Hi
field said studio’s television division had “exceptionally good y
He said division plans to increase its activities, especially with i
pendent producers.

The Department of Justice last week offered strong support for
the FCC's proposal to permit television networks to own cable
systems. But early comments from public interest groups and
minority interests indicate the FCC's proposal will face opposi-

In comments filed at the commission last week (the comments
deadline has been extended until Dec. 14). Justice favored drop-
ping the network-cable crossownership prohibition. "We believe
that the possibility of economic harm resulting from a vertical
relationship between television networks and cable systems is
too remote to justify continuation of a fiat ban on network-cable
crossownership,” Justice said. "Any potential abuses that might
result from network ownership of cable systems can be policed
adequately under antitrust laws.”

While the commission also requested comment on how it
should arrive at market definitions to measure concentration in
lhe video industry—and perhaps an index identifying excessive
concentration—Justice warned the commission that such an en-
lerprise wouldn't be easy “Given the complex and changing
structure of the video industry, we urge the coOmmission to limit

Justice supports network ownership of cable

itself at this time to developing a proper analytical approach for
analyzing these issues, rather than trying to develop specific
markel definitions,” Justice said.

The Telecommunications Research and Action Center, Black
Citizens for a Fair Media, the National Latino Media Coalition and
the National Association for Better Broadcasting, however, urged
the commission to retain the network-cable crossownership pro-
hibition. "There can be no guestion that the networks continue to
dominate the video marketplace,” the groups said.

"The network-cable crossownership banis simple to apply and
has worked well to maintain competition within the cable industry
by preventing the networks from entering and dominating the
marketplace.”

The National Black Media Coalition followed suit, contending
that minorities were having enough trouble winning cable fran-
chises against the current generation of MSQO's as it is. "With the
networks added to the lot, the prospect of local and minority
ownership and control of a cable system will be reduced to a faint
hope,” NBMC said.
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munications Satellite Corp. hopes to raise “tens of millions” of
s with public stock offering later this month, first since Com-
initial offering in 1964. With First Boston Cotp. serving as man-
r underwriter, of nationwide syndicate, Comsat will ofter one
on shares. Stock closed at 86 7/8 last Friday. Proceeds will be used
arily for capital expenditures for Comsat’s Intelsat services, Com-
aid, “and for advances to subsidiary and related companies, in-
ng first substantial funding for...Satellite Television Corp.,” its
1 broadcast satellite subsidiary. As required by Comsat’s original
er, half shares will be reserved for purchase by common carriers
ified by FCC, including AT&T, until Dec. 13. Any shares left over
ather halt million will be available to public after that date.

a

Wheeler, president of National Cable Television Association,
jested last week that local municipalities work with cable industry
ushing “federal pre-emptive legislation” (such as S. 2172)
igh Congress or risk losing all power over cable through court
n. In speech at George Washington University's Center tor Tele-
nunications Studies in Washington, Wheeler said several court
brought in recent months threaten to eliminate ability of munici-
ies to award exclusive franchises. “This would effectively termi-
a city’s leverage Lo cxact onerous services and pricing concessions
prospective franchises.” And cable industry would also lose, he
d—"If the courls decide a city must award permits to all appli-
i, the ability to finance all the bells and whistles demanded by the
s would be virtually nonexistent.” There is hope, Wheeler suid,
cable and municipalitics can work together to develop “rational
lative policy...[to] silence the debates in the courts.” NCTA and
onal League of Cities, which have been at odds over cable legisla-
in past, he said, have met three times and made “substantial
ress” in agrecing on legislation that would be acceptable to cable
“maintain the role of cities in the growth of the cable industry.”
a

ing determined licensee had not misrepresented its actions to com-
ion nor transferred control of station without authorization, FCC
weck renewed license of W avs Inc. for wavs(am) Fort Lauderdale,

0

tinghouse Broadcasting & Cable Inc. Chairman Daniel L. Ritchie
ived 1982 Humaun Relations Award of American Jewish Com-
ze last week from previous recipient of that honor, Viacom Chair-
Ralph Baruch. In accepting award, Ritchie said large share of
v was owed Group W traditions, including its public interest
raming and “fact that Group W is trying not to add to the alrcady
: diet of exploitative programing that 1s now being ted to the
>rican home.”
O

e hefore FCC this week is whether to approve sale of wWIAN(TV)
on, Ohio, by PTL of Heritage Village Church and Missionary
wship Inc. or to designate application for hearing. In wake of
investigation into PTL's fund-raising activities, PTL proposed
of siation to David Livingston Missionary Foundation Inc. for
mption of $1.3 million debt. (It bought station for $2.5 millicn
years ago.) Those arguing for approval say that loss of PTL's sole
an is purishment enough for any wrongdoing. They re also saying
designating application for hearing, commission’s alternative,
1 result in distress sale that might benefit PTL more than pending

Nonetheless, those tor designating application say that FCC
:y directs them to do that when “substantial question” of licensee’s
acter qualifications has been raised, and they see no reason to
2 exception for this case. James Bakker, licensee’s president, is
2r of PTL Television Network, which syndicates The PTL Club.

O

Corp. has registered 5 million share common stock offering
pany’s first-ever equity financing. Net proceeds of oftering, 10 be
aged by Lehman Brothers Kuhn Loeb and Lazard Fueres & Co.
be used for working capitul and general corporate purposes, and to

c
DANIEL
SCHORR.

CNN Scoop. From the time they met in Aspen, Colo., where the
justice was conducting a seminar, in the summer of 1981, Cable
News Network senior correspondent Daniel Schorr sought to per-
suade Supreme Court Justice Harry A. Blackmun to take the

BLACKMAN

unusual step for a member of the high court and sit for an
inteview in front of the cameras. The results of that effort were on
view on Saturday (Dec. 4) on CNN: an hour-long program, ‘A
Justice Speaks Out,” beginning at 9 p.m. NYT. The justice was
interviewed in his chambers on Thanksgiving day. Among other
matters discussed, the 74-year-old Blackmun who joined the
courtin 1970, said he does not expect to see television cameras
in the Supreme Court during the remainder of his term. He noted
that some members of the court “are dead set" against such
coverage while others would favor “some kind of experimental
program.” He considers himself "in the middle” on the issue. But
he said the “milestone” will not be achieved except by "unani-
mous vote.” One of the arguments against cameras, he indicated,
is that even justices of the Supreme Court are not without ham.
"Perhaps we would tend to play to the audience more than we
sheouid,” he said. On the other hand, he acknowledged that a
good argument could be made that there are fewer objections to
broadcast coverage of appellate than of trial courts. The on-
camera interview in a justice’'s chambers was an unusual but not
an unprecedented event.

repay commercial paper.
D

Action for Children’s Television last week went into U.S. Court of
Appeals in Washington with petition seeking order to force FCC to
issue final order in rulemaking on children’s television programing
that was initiated over 12 years ago. Suit is identical to one ACT filed
in U.S. District Court in May, naming commission and individual
commissioners as defendants (BROADCASTING, May 24). However,
U.S. Judge Thomas P. Jackson in September dismissed suit without
prejudice on ground that appeals court in Washington has exclusive
jurisdiction in such matters. ACT's petition seeks review of commis-
sion’s failure to issue final decision in rulemaking, in which ACT says
it offered FCC number of suggestions designed “'to improve children’s
television programing.”
O

CBS Inc. has no plans “now or in the future™ to name anyone other
than Thomas Wyman as its president. Wyman gave that definitive
word 10 a gathering of twenty-five and thirty-year CBS veterans last
week, saying he’d like to put to rest the rumors (BROADCASTING, Nov.
29) about who might succeed to the corporate presidency when he, as
planned, becomes chairman following the announced April resigna-
tion of CBS founder William S. Paley. Said Wyman to CBS’s 25/30
Club-his election as chairman will be in addition to his current duties as
president and CEO.
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Do-si-do

The rush to produce programing to feed the endless appetite of the
electronic media has entered what might be called, for want of a fresh
term, a new phase.

In the beginning, it was largely a case of every company for itself.
Then the growing costs, or growing awareness of the risks that go
with the potential rewards. led to alliances in which two unlike, and
sometimes unlikely, partners got together on projects they perceived
as benefitting both. That might be called the odd-couples stage. Like
everything else on the electronics landscape, the phenomenon has
grown. So now we're well into odd threesomes.

The trend seemed stranger when it was beginning than it does now.
Consider, for example: ABC, once one of cable’s fiercest opponents,
got into cable program ventures with Hearst, Getty Qil and Westing-
house Broadcasting. The Getty alliance was through ESPN, which
had experienced the odd-couple status once before, when Getty
bought a substantial chunk of it. Westinghouse Broadcasting, with
which ABC joined in an all-news cable service, had for years been—
and remains—an outspoken critic of networks’ dealings with their
affiliates. Other joint undertakings have allied the likes, or unlikes,
of CBS and 20th Century-Fox, CBS and AT&T and RCA and Radio
City.

Lately the alliances have become more noticeably three-comered.
A few weeks ago. for instance, three competing major movie com-
panies—MCA . Paramount and Warner—joined American Express in
a realigned ownership of The Movie Channel. And last week, in
perhaps the most startling partnership of all, CBS and HBO, a sub-
sidiary of Time Inc., and Columbia Pictures, a subsidiary of Coca-
Cola, found common cause for the production of theatrical films_ All
that’s missing from that one is the popcorn concession. It was done
for the presumed benefit of all three partners, yet until very recently it
would have been hard to imagine either Columbia or CBS willingly
doing anything to benefit HBO, or, for that matter. vice versa. Per-
haps rivalries on that level are less apparent at the corporate summits,
where this deal was reportedly arranged.

These are only a few examples in a trend that is sure to continue.
Whatever else it means, it represents more than the attraction of a
promising and growing field to large outsiders, although that’s a part
of it too. It also shows that former competitors have found areas of
compatibility and mutual interests that, until very recently, they
would surely have denied. It may even mean that hostilities among
the various branches of the Fifth Estate are cooling down. The day
Ted Tumner lines up with one of the broadcast TV networks, peace
will be at hand.

Measuring the unmeasurable

The FCC has been given much advice on how to measure the “*sub-
stantial™ service that the appellate court has said entitles broadcast
licensees to expect renewal of their licenses. Some of the best advice
came from the National Association of Broadcasters, ABC and oth-
ers that urged the FCC to stay away from simplistic formulas
(BROADCASTING , Nov. 29).

The duty to define substantial service was imposed upon the FCC
last July when the court, repairing an earlier decision, agreed with the
FCC that wesH-Tv Daytona Beach, Fla.. had performed meritorious-
ly enough to prevail against a challenge to its license. (The earlier
decision would have targeted WESH-TV’s owner, Cowles, and ail
multimedia licensees. no matter what their record of performance, as

fair game for competing applicants without other media ties and with
integrated management and ownership.) In the second decision, the
court saw a need for the FCC to arrive at “intelligible” standards to
evaluate past service of incumbents.

The NAB has suggested to the FCC that the standards be based on
“responsive service™ to the broadcaster’s community and on an ab-
sence of broadcast-related derelictions. Only if a licensee failed to
meet those standards would a challenge be accepted and a compara-
tive hearing begun.

There are those who advocate the use of quantitative standards to
measure program worth: If X percent of total programing is nonenter-
tainment, it would mean the licensee was performing meritoriously.
ABC and the NAB reject that notion.

Risk is involved, of course, whenever an FCC begins evaluating a
licensee’s past programing by whatever standards. The process inevi-
tably leads the agency deeper into programing surveillance than the
government ought to go. In the long run, there must be legislation
that will explicitly remove the commission from that function. Mean-
while, the “noncomparative™ evaluation that the NAB has proposed
is probably the least objectionable course the FCC can follow.

Priority mission

Senator Howard Baker (R-Tenn.), the majority leader, keeps trying to
bring his colleagues up to date. Once again he will ask the Senate to
vote on a resolution admitting television to the Senate chamber amid
the relics of the past, including one or two members.

Baker, a realist, does not delude himself into believing that it will
be easy. As a poll by the Cable Satellite Public Affairs Network
measures it (see page 72), sentiment for and against the admission of
television keeps shifting. Twenty-eight senators changed their minds
on the subject—or at least said they did—between polls taken a year
ago and last month. As all 28 would probably say without prompting,
a foolish consistency is the hobgoblin of little minds.

Still, 54 members profess their advocacy for the Baker resolution,
and they should be held to that when the issue comes to a vote on the
floor. Twenty-nine say they are undecided, and they should be visited
or called by their constituents among the broadcasters who need the
footage from the Senate floor when news justifies its use and the
many cable operators who carry the live C-SPAN feeds from Wash-
ington to a growing audience.

Baker needs all the help he can get—now.
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Drawn for BROADCASTING by Jack Schmidt

“I'm not being disloyal. Their T-shirts are better looking than
ours.”
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