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We dont play games.
We cover them.

FGF Productions goes anywhere to cover the games
people play. In Edmonton we constructed a complete
tape editing fadility, control room, set and studio in one
week to cover the World University Games for CDBS.

We weren't playing games a month later in Caracas
when we provided a full mebile unit for the opening of
the Pan American Games. Along

with the people and equipment for

a broadcast center and gomes

headquarters for CBS.

So if you want to cover anything,
anywhere, call FGF Productions.

We'll help you go for the gold. Productions, Inc.

A subsidiary of Hubbord Braadcosting, Inc.
Tampa/St. Petersburg  813/576-7676
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Qutstanding Comedy Series
CHEERS

James Burrows, Glen Charles,

Les Charles, Producers

Ken Levine, David Isaacs, Co-Producers

Qutstanding Drama Series

HILL STREET BLUES

Steven Bochco. Executive Producer
Gregory Hoblit, Co-Executive Producer
Anthony Yerkovich, Supervising Producer
David Anspaugh. Scott Brazil, Producers

Oustanding Drama Special

SPECIAL BULLETIN

Don Ohlmeyer, Executive Producer

Marshall Herskovitz, Edward Zwick, Producers

Outstanding Variety,

Music or Comedy Program

MOTOWN 25:

YESTERDAY, TODAY, FOREVER
Suzanne de Passe. Executive Producer
Don Mischer, Buz Kohan, Producers
Suzanne Coston, Producer for Motown

Qutstanding Children's Program
BIG BIRD INCHINA

Jon Stone. Executive Producer
David Liu. Kuo Bao-Xiang.

Xu Ja-Cha, Producers

Outstanding Achievement in Choreography

For a single episode of a regular

or limited series, or for a special

DEBBIE ALLENFAME “CLASSACT”
-Congr:uIations to Hall of_ﬁam_e Inductees_;
GEN.DAVID SARNOFF
MILTON BERLE

Outstanding Lead Actress

in a Comedy Series

For a continuing or single performance
in a reqular series

SHELLEY LONG CHEERS

Qutstanding Lead Actor

in a Comedy Series

For a continuing or single preformance
in a regular series

JUDD HIRSCH TaX!

Qutstanding Lead Actor

inaDrama Series

For a continuing or single performance
in a reguiar series

ED FLANDERS ST ELSEWHERE

Outstanding Lead Actor
inalLimited Series or a Special

For a continuing rofe in a limited series,
of for a single appearance in a limited
series or a special

TOMMY LEE JONES

THE EXECUTIONER'S SONG

Qutstanding Supporting Actress

in a Comedy, Variety or Music Series
For a continuing or single performance
in a regular series

CAROL KANE TAXI

Qutstanding Supporting Actor

ina Comedy, Variety or Music Series
For a continuing or single performance
in a regular series

CHRISTOPHER LLOYD 1axI

THE PEOPLE WHO MAKE THE SHOWS ON NE

33 EMMY

Qutstanding Supporting Actress
inaDrama Series

For a continuing or single performance
in a reqular series

DORIS ROBERTS ST ELSEWHERE
“CORA AND ARNIE"

Qutstanding Supporting Actor
inaDrama Series

For a continuing or single performance

in aregular series

JAMES COCO ST ELSEWHERE
‘CORAAND ARNIE”

Qutstanding Directing in a Comedy Series
For a single episode of a regular series
JAMES BURROWS CHEERS
“SHOWDOWN"

Qutstanding Directing in a Drama Series
For a single episode of a regular series
JEFF BLECKNER HILL STREET BLU
“LIFE IN THE MINORS"

Qutstanding Directing

in a Variety or Music Program
For a single episode of a regular
or fimited series, or for a special

ch!rGHT HEMION SHEENA EASTON
LACT I

Outstanding Writing in a Comedy Series
For a singie episode of a regular series
GLEN CHARLES AND

LES CHARLES CHEERS

"GIVE ME A SING SOMETIME™

Qutstanding Film Sound Mixing for a Serie
For a single episode of a regular series
WILLIAM B. MARKEY, C.A.S.
{Production Mixer)

JOHN B. ASMAN,
BILLNICHOLSON, KEN S. POLK
(Re-Recording Mixers) HILL STREET BLUES
“TRIAL BY FURY"

BE THERI
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INALLY GOT WHAT'S COMING TO THEM!

QCultstanding Writing in a Drama Series
For a single episode of a reqular series

DAVID MILCH
HILL STREET BLUES
"TRIAL BY FURY"

Outstanding Writing in a Variety

Sr Music Program

For a single episcde of a reguiar series,

or for a special

JOHN CANDY, JOE FLAHERTY,
EUGENELEVY, ANDREA MARTIN,
MARTIN SHORT,

DICK BLASUCCI,

PAUL FLAHERTY,

JOHN McANDREW,

DOUG STECKLER, BOB DOLMAN,
MICHAEL SHORT,

JEFFREY BARRON

MARY CHARLOTTE WILCOX,

SCTV NETWORK:WITH JOE WALSH

Qutstanding Writing in a Limited Series
or a Special

For a single episode of a limited series

or a special

MARSHALL HERSKOVITZ (Teleplay)
EDWARD ZWICK,

MARSHALL HERSKOVITZ (Story)
SPECIAL BULLETIN

Outstanding Film Sound Editing for a Series
For a single episode of a reguiar series

SAM HORTA (Supervising Editor)
DON ERNST, AVRAM GOLD,
EILEEN HORTA, CONNIE KAZMER,

GARY KRIVACEK (Editors)
HILL STREET BLUES-"STAN THE MAN"

FORTHE
TELEVISION NBC

WARDS

Gutstanding Film Editing for a Series
For a single episode of a reqular series
RAY DANIELS HILL STREET BLUES
‘PHANTOM OF THE HILL"”

Qulstanding Individual Achievement-
Graphic Design and Title Sequences

For a single episode of a regular or limited series.
or for a special

JAMES CASTLE, BRUCE BRYANT
CHEERS-"SHOWDOWN"

Qutstanding Technical Direction and
Electronic Camerawork for a Series

For a single episode of a reqular series

HEINO RIPP (Technical Director)

MIKE BENNETT, ALCAMOIN,

JAN KASOFF, JOHN PINTO,
MAUREY VERSHORE (Camerapersons)
SATURDAY NIGHT LIVE:WITH SID CAESAR
AND JOE COCKER

Outstanding Lighting Direction (Electronic)
fora Limited Series or a Special

For a singie episode of a fimited series,

or for a special

JOHN ROOK (Lighting Designer)

KEN WILCOX, BOB PHOLE
{Lighting Directors) SHEENA EASTON.. . ACT |

Outstanding Tape Sound Mixing for a Limited
Series ora Special

For a single episode of a limited series,

or for a special

EDWARD J. GREEN (Preproduction}
RON ESTES (Production)

CARROLL PRATT (Postproduction)
SHEENA EASTON..ACTI

Outstanding Achievement in Music
Composition for a Limited Series or Special
(dramatic underscore)

For a single episode of a limited series.

or for a special

BILLY GOLDENBERG

RAGE OF ANGELS

Qutstanding Technical Direction and
Electronic Camerawork for a Limited Series
ora Special

For a single episode of a limited series,

or for a special

HANK GEVING (Cameraperson)
SPECIAL BULLETIN

Qutstanding Video Tape Editing for a Limited
Series or a Special

For a single episode of a limited series,

or for a special

ARDEN RYNEW SPECIALBULLETIN

Qutstanding Fitm Sound Editing for a Limited
Series ora Special

For a single episode of a limited series,

or for a special

JIM TROUTMAN (Supervising Editor)
DAVE CALDWELL, PAUL CLAY,
PAUL LAUNE, TONY MAGRO,
DICK RADERMAN, KAREN RASCH,
BILL SHENBERG, DAN THOMAS,
ASCHER YATES (Editors)

THE EXECUTIONER'S SONG

Outstanding Cinematography for a Series

For a single episode of a reguiar series

JOSEPH BIROC, A.5.C. CASABLANCA
‘THE MASTER BUILDER'S WOMAN"

|AnTSpec.r'al Congratulali;ns To ]
SYLVESTERL. “PAT” WEAVER
Former NBC President

[on his GOVERNORS' ANARD

| from the 35th Annual Emmy Awards




Atie of the hat

to Susquehanna!

We're proud to announce that UP! is now serving the Susquehanna Broadcasting group through the
UPI Broadcast Wire and UPI Radio Network.

We're pleased to be helping these distinguished broadcasters, alt of whom place such strong emphasis
on setvice to their communities.

We want to take this opportunity to thank them. Here's a tip of our hat to:

Arthur W. Carlson, Sr. V.P.
Radio Division
Susquehanna Broadcasting Co.
Washington News Bureau
Washington, D.C.

eff Lubar, Dir.

Florida Network , Orlando, FL
Bob Poe, G.M.

KLIF/KPLX
Dallas/Ft. Worth, TX
Larry Grogan
Regional V.P, G.M.

WQBA AM-FM Miami, FL
George Hyde

V.P,G.M.

WRMM Atlanta, GA

Jack DeHaven

VP, G.M.

WRRM
Cincinnati, OH
Gordon Obarski
G.M.

el s
Toledo, OH & /
Sandy Goldberg

Regional

V.P,G.M,

WKI1S Orlando, FL

Larry Kindel

V.P, G.M.

WHLO Akron, OH

Juli Dorff, G.M.

WARM

Scrantor/
Wilkes-Barre, PA
Jim Davey, V.P,G.M.

WSBA AM-FM

York/Lancaster/
Harrisburg, PA

Chris J. Huber

VP, G.M.
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All the way

Senator Bob Packwood (R-Ore ),
foremost congressional advocate of First
Amendment equality for broadcasting,
picks up ball again this week. Today (Oct.
3) he will introduce bill to repeal Section
315 of Communications Act (equal time
and bottom advertising rate for all
candidates, tairness doctrine) and Section
312(a)7) (“reasonable access™ to all
candidates for federal office).

Hard look

National Association of Broadcasters’
“structure study committee” buckles down
to business at Washington meeting today.
Committee, formed after board was urged
by retiring member Peter Kenney to
consider changing NAB to federation, will
hear from Michael Tate of Arthur D.
Little management consulting firm. It
intends to set full agenda of interviews,
conferences on NAB conversion.
Co-chairmen of committee are Martin
E Beck, Beck-Ross Communications, and
Jerry Holley, Stauffer Communications.
Members are Arnold S. Lerner, WLLH(AM)-
wsSH(FM) Lowell, Mass.; Stanley W.
McKenzie, KWED-AM-FM Seguin, Tex.; E
Frank Harden, State Telecasting, and
Dudley S. Taft, Taft Broadcasting.

FM slow going

FCC implementation of docket 80-90,
order that could lead to creation of more
than 1,000 new FM stations
(BROADCASTING, May 30), is moving
along, but not as quickly as commission
originally forecast. Before FCC accepts
any petitions for new stations, it is going
to complete omnibus rulemaking proposing
500 to 600 amendments to FM table of
allocations. Originally, FCC predicted it
would issue that rulemaking this month

or next. Now it says it won’t get around to
it until January at earliest. FCC has

hired outside contractor to supply computer
software designed to help commission
come up with optimum mix. And FCC
source said commission expects to have
“preliminary” program in hand before end
of year.

Just looking?

After extensive discussions with
prospective DBS earth station suppliers,
Home Box Office is convinced it is
possible—at least technically—to offer
direct-to-home broadcast satellite service
via Hughes Communications’ Galaxy

losedr Circuit )

satellite system. Relatively high power of
Galaxy satellites (9 watts) and with such
nonstandard transmission schemes as
MA-COM’s Videocipher encryption system
or Scientific-Atlanta’s SPS-330 Dynamic
Encryption system, HBQO’s investigation
concludes, create DBS signal that could

be received with dishes less than six feet in
diameter. That’s small enough to pick up
large hunk of rural DBS market.

HBO denies it has plans to go ahead
with DBS service over Galaxy system, but
industry sources insist pay network is
busy putting together multichannel service
that would include CNN and USA Cable
Network. HBO admits to talking with
other cable networks, but says
discussions—Ilike those with earth station
suppliers—are in realm of “information
gathering.” Says HBO spokesman Alan
Levy: “We are not involved in any kind
of negotiations with these people. . .
There’s no service imminent.”

Close to surface

Joint venture to produce and distribute
weekly, prime time TV entertainment
network is likely to be finalized by end of
this month, according to sources close to
negotiations that have been under way
since early this year between consortium of
broadcast companies—Tribune
Broadcasting Co., Taft Broadcasting Co.,
Gaylord Broadcasting Co. and Chris
Craft Industries—and Paramount
Television. Companies have agreed in
principle to form joint venture, according
to insiders, and negotiations have reached
point at which details are being finalized.
Network, proposed for launch some time
next year, would likely start out with two-
hour weekly movie and later add one-
hour series to fill night. Consortium,
through 15 owned stations, reaches 36%
of U.S. television homes.

Disincentive

Jose A. Silva Jr., whose Paso del Norte
Broadcasting Corp. is permittee of UHF
being built in El Paso, Tex., wants to
generate campaign among broadcasters to
turn Internal Revenue Service away from
ruling it intends to make against issuance
of Industrial Development Bonds to
finance construction of broadcast stations.
Interest from IDB’s is exempt from
federal income tax to encourage lending of
capital at low rate. Purpose is to
encourage development of projects useful
to community but unlikely to attract
investment without tax break. Silva was
about to be provided $2.5 million in IDB
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funds from local bank [ast year when
Congress amended law to exclude
“entertainment” facilities from tax-free
benefits, and IRS began developing
regulations to implement law. IRS has now
informed Silva—who along with three
other brodcasters had requested declaratory
ruling—it intends to rule that broadcast
stations fall within “entertainment”
exclusion.

Silva contends his talks on Capitol Hill
convince him that was not Congress’s
intent; he argues that broadcasters’ public
interest obligations go beyond
“entertainment.” Since expected ruling
would affect all broadcasters looking for
construction funds, Silva hopes others will
write members of their congressional
delegation to contact IRS on matter. Silva
himself is preparing fact sheet on issue.

ITFS to MMDS

One of first Instructional Television Fixed
Service broadcasters to lease channels for
multichannel MDS may be New Trier
(I11.) school district. It’s hopeful it can cut
deal to lease bulk (all but regular school
hours) of four ITES channels to Microband
Corp. of America by end of month.

Lease payments will be based on
percentage of multichannel MDS
subscription fees, but lease agreement will
contain “escalator clause” and annual
minimum payment in neighborhood of
$100,000. In addition, school district
wants Microband to pay for upgrade of its
television studio and ITFS transmitters,
which it uses to produce and distribute
educational programing to schools. New
Trier official said CBS also expressed
interest in leasing channels, but never
made concrete proposal.

Edging up

FCC this week is expected to take gingerly
step toward bringing its equal

employment opportunity processing
guidelines for cable into parity with those
for broadcasters. Under current guidelines,
broadcast stations with 11 or more full-
time employes are required to have 50%
parity with available work force overall;
they’re also required to have 50% parity in
top four job categories. Cable operators
are required to have 50% parity overall,
but only 25% in top four categories.

Since guidelines are matter of policy only,
FCC could alter them without putting
proposal out for comment. In this case,
however, it will allow 30 days for
comment on its proposed policy change.
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Cableacostings

Showdown in Cheyenne

The Public Service Commission of Wycming
is contemplating whether to get into the
business of regulating cable televisicn in the
state. On Sept. 20, the three-member PSC
heard testimony in Cheyenne on whether it
should assert jurisdiction over pole attach-
ment contracts. But in addition to hearing
testimony on both sides of that question,
the PSC was advised by staff counsel and by
a local cable regulator to extend its regula-
tory authority not only over pole attachment,
but over all aspects of cable television.

The PSC has the statutory autherity to
“pick up cable,” Staff Counsel Bruce Asay
said last week, and it should exercise that
authority because cable systems and tele-
phone systems, which the agency has long
regulated, are becoming more and more
alike. "The PSC should treat them equally,”
he said. "Otherwise, you're going to have
one regulated industry and one unregulated
industry doing the same thing.”

According to Paul Friend, a member of
the Powell, Wyo., cable advisory committee,
state regulation of cable is warranted by ca-
ble’'s being a “natural monopoly” and “an
essential service” in Wyoming. “You should
have jurisdiction over cable television with-
in the state of Wyoming,"” Friend testified
before the PSC, "and that jurisdiction

. should include rate-making to protect
the citizens of this great state from the obvi-
ous monopoly gateway abuse that 1s nght
now occurring with respect to both rate set-
ting and deficient service.”

If the PSC decides to assert jurisdiction
over pole attachment or over all of cable in
the state, cable operators might put the
blame on the state’s telephone companies
and electrical utilities. Claiming that cable
operators have done a poor job of stringing
and maintaining their cable on utility poles,
the telephone and electric companies have
been prodding the PSC to assert its regula-
tory power over pole attachment. But cable
operators might also blame themselves. PSC
inspector Robert Bocox testified at the hear-
ing that the utilities’ complaints have some
validity. “I am in no way exaggerating when
I state that I can cite in most towns in Wyo-
ming within one working day a minimum of
100 violations of present safety codes by ca-
ble television,” he said.

Same boat

In a setback to the cable industry’s drive to
achieve full (newspaper-like} First Amend-
ment rights, a federal judge in Providence,
R.1., upheld the constitutionality of state
regulations requiring cable operators to set
aside access channels and to build and op-
erate institutional networks. The decision
stems from a suit filed in August 1982 by
Berkshire Cablevision of Rhode Island, an
applicant for the cable franchise for Newport
county, against Edward R. Burke, head of
the state cable regulatory agency. District
Court Judge Raymond J. Pettine, in a de-
tailed opinion, rejected the Eighth Circuit
Court's finding in the landmark Midwest

Labornet. Everybody;, it seems, wants to be a cable television programer—including orga-
nized labor. The Labor Institute of Public Affairs, a division of the AFL-CIO, launches a 10-
week, $1-million experiment in cable television programing next Sunday (Oct. 9) that it hopes
will evolve into a “full-scale national 1abor network.” CableLINE, as the experimental service is
called, will be seen nine hours a week {one hour each weekday and two hours each Saturday
and Sunday) on cable systems in Seattle (Group W), Pittsburgh (Warner Amex) and Atlanta
(Cable America). Its programing comprises news, public affairs, movies and documentaries.
For the premiere of Laborvision, a labor-oriented "newsmagazine,” former ABC Capitot Hill
Correspondent and Laborvision host Carl Rochelle (right) interviewed Court Gifford, of the
Bureau of National Affairs, (left) and Peggy Simpson, of the Hearst newspapers.

Video I decision that cable operators are
entitled to the same First Amendment pro-
tection as newspapers. "Newspapers and
cable television cannot be equated,” Pettine
ruled. One of the “fundamental differences”
between the two is cable’s “natural monop-
oly” in each market, he said. Just as scarcity
justifiés limiting First Amendment rights of
broadcasters, he said, it justifies limiting
those of cable operators. "The mandatory
access requirements are a sensible accom-
modation of the rights of individuals to ex-
press themselves, the editorial freedom of
cable television operators and the rights of
viewers to receive information,” he said.

Interactive ratings

The Arbitron Ratings Co. plans to use two-
way cable—again—to test and improve the
accuracy of the audience data collected by
its diaries.

In a test on a 36-channel cable system last
year, Arbitron found that television use as
recorded by diary-keepers was about 20%
less than that recorded -electromcally
through two-way cable. In the new test, in
an unspecified cable system during the sec-
ond week of November, Arbitron will com-
pare results obtained by its standard diary,
by a roster diary using special procedures
and by two-way cable. With the roster diary,
developed for last year's test, Arbitron will
try to educate diary keepers about cable
channels and will encourage them to keep
their diaries more accurately and fully and to
record viewing immediately.

"If viewing levels reported in diaries with
the cable educational procedures do close
the gap, we would not have to give up the
hope of developing a diary-based procedure
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that could replace the standard one,” Lynne
Stauffer, Arbitron's national cable market-
ing manager, told the Advertising Research
Foundation in a speech announcing plans
for the test. “But first we will need to isclate
the effects of the individual test procedures
to determine how each contributes to the
results.”

Still primed

Jerry Lindauer, senior vice president, Prime
Cable, has been elected to the board of the
National Cable Television Association, re-
placing Prime Cable's Keith Cunningham.
Lindauer is a former secretary and treasurer
of the association.

Program variety

Cinemax, currently the third largest pay-ca-
ble service with more than 2.5 million sub-
scribers, is no longer the all-movie channel
it used to be. In an effort to differentiate the
service in the sc-called "multipay” environ-
ment, and at least in part due to the satisfac-
tion that Home Box Office executives be-
lieve viewers are getting from criginal
programing seen on co-owned HBO, Cine-
max is adding a few originally produced pro-
grams of its own. Second City Television
(SCTV), the late night comedy program can-
celed by NBC last season, will debut on Cin-
emax 1 November (Home Box Office has
committed to 18 new episodes, two of
which will be aired each month). Another
original series, Album Flask, featuring new-
ly released albums of recording artists, and
the premiere of corresponding video clips,
debuted on Sept. 14. And Cinemax will offer
its first entertainment special on Oct. 14,
starring Bette Midler, featuring songs and



clips from her new album, “No Frills,” studic
and in-concert footage and an interview
with the entertainer.

A Cinemax spokesman said it's believed
the consumers who make up the multipay
market tend to be more “youth minded.
They are more liberal and more open to the
acceptance of new ideas. And those are the
people we're going after.”

While there are a number of criginal-pro-
gram projects being considered for Cine-
max, no set percentage of such offerings has
been determined. Thirty-eight percent of
HBO's monthly programing is originally pro-
duced. “The amount of original programing
placed on Cinemax will be determined on a
project-by-project basis,” the spokesman
said, "It's not simply a matter of producing
more material. We have to differentiate our-
selves in the multipay market.” Movies will
remain the staple of Cinemax—a mix of “big
titles, classics and foreign films,” he said.

Silent night

The Silent Network, billed as television's
first national program network for the hear-
ing-impaired, will debut Jan. 5 on a mini-
mum of 173 cable systems serving 3.7 mil-
lion subscribers. The advertiser-supported
network will begin with two hours of pro-
graming per week, consisting of four half-
hour shows.

According to President Sheldon 1. Altfeld,
the programs will be distributed with open
captions, voice and sign language. Initial
offerings include an interview show, an aer-
obic exercise program, a music/variety se-
ries and a series focusing on teen-age sex-

uality.

“Nearly one-tenth of the population is
hearing-impaired,” Altfeld said. “That cer-
tainly could be a boon for the cable systems
in terms of a potential increase in the num-
ber of subscribers.”

Altfeld said that, where possible, The Si-
lent Network will be paired with an existing
text service offered by the National Caption-
ing Institute and local access programs
serving the deaf community. Cable systems
are being asked to install communication
devices that will allow deaf viewers to com-
municate with the cable offices.

Superstation soap

Turner Broadcasting System has acquired
the rights to the daytime soap opera, Tezas,
which aired on NBC from August 1980 until
December 1982 WTBS(TV) Atlanta will air the
series 1n half-hour segments (it originally ran
as a one-hour program) Monday-Friday
starting at 11:35 a.m., following The Catlins,
a made-for-cable soap set in Atlanta and
seen exclusively on the superstation. Both
pregrams are sponsored and produced by
Procter & Gamble. If the program proves a
success, and if P&G is pleased with its
sponsorship, Texas may go back into origi-
nal production. The Catlins has been averag-
ing a 1.2 rating, or 330,000 homes per epi-
sode, a number a TBS spokesman said the
company is pleased with. And if Texas does
as well or better, it would be considered a
success.

Also debuting this fall on WTBS will be new
episodes of A Finite World, a series of on-

location documentaries which explore the
problems and solutions to global over popu-
lation. An overview program on the subject
was broadcast Sept. 25 with future pro-
grams to focus on China, Sri Lanka and
Thailand. The series is a TBS production
and the executive producer is Barbara Pyle.

Falcon extension

The Riverside, Calif., city council has ap-
proved transfer of a 21,000-home franchise
serving the northern portion of the southern
California city from Acton Cable Television
to Falcon Cable. The action, which took ef-
fect Sept. 16, gives Falcon the franchise for
all of Riverside, with a total of 63,000 homes.
Falcon plans to extend its addressable sys-
termn into the area formerly passed by Acton.
The firm currently has 12,000 subscribers in
the southern half of Riverside.

New date

C-SPAN, the cable public affairs network
that provides coverage of the House of Re-
presentatives proceedings from Washing-
ton, has postponed start-up of its previously
announced second cable channel until early
January. The second channel, which would
free C-SPAN to cover more live events and
congressional hearings, was originally ex-
pected to begin operaticon in August or Sep-
tember. A spokesman said the new service
would carry U.S. Senate proceedings if that
body votes to allow cameras into its cham-
bers.

WHERE THERE’'S SMOKE, THERE'S

BDEBALIE.

People feel strongly about smoking. You can spark
a lot of interest by exposing them to both sides of issues

involving cigarettes,

Bill Aylward can help. His job is giving straight
answers to tough guestions about cigarettes. In person

or on the phone.

Get the other side too. And you'll get people involved.

CALL TOLL-FREE (800) 424-987

THE TOBACCO INSTTUTE.
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Years ago curious
Kentucky | ;
had to spend 2days
onatraintovisit
their Congressman.

A lonely whistle echoed across the land.

And the first U.S. passenger train — on the Baltimore
& Ohio - chugged slowly toward the horizon.

It was July 4, 1828, and before long, puffing
locomotives were criss-Crossing the country, moving
Beople and goods faster than theyd ever been moved

efore, Cars full of freight. Cars full of passengers. Even
cars full of graduating high schoot students, on their
way to the nation’s capital for their Senior Class Trip. To
see their Congressman, face to face.

But important as trains were to America, they took
a lot of time by today’s standards. That Senior Class Trip,
for instance, would have taken the better part of two
full days for students from Covington, Kentucky.

Today, television communicates instantly. Using tech-
nology and facilities that are continually being improved.

students

Example: a two-way audio teleconference arranged
through the community programming activities of a
Storer cable television system, the CloseUp Foundation,
and the Kenton/Boone Counties CATV Board. During
the broadcast, via G-Span, a group of high school students
from Covington, Kentucky, saw and talked to key govern-
ment officials in Washington, D.C. Without leaving
their classroom.

And another Storer cable system is planning
an even more complex two-way video conference
between a group of students and their representatives
in Congress.

Moving with the technology of the times is another
way communications companies like Storer can do their
jobs more efficiently every day.

A lot faster than two days on the train.



Today, two-way televnsmn lets them
talk face to face. Instantly.

STORER

COMMUNICATIONS

Moving with the technology
of the times.
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Universal Synthetic O Excell synthetic
oil additive, originally slated to be
tested for two weeks in mid-October, will
be tested instead in early part of 1984
in about 10 markets. Commercials will air
in daytime, prime access, late fringe
and news. Target: men and women, 25-
54. Agency: Carter Advertising,
Shreveport, La.

Lego Systems Inc. 0 Campaign for
Lego toy building sets will begin this
week in 24 markets including New York,
Dallas, Atianta, Chicago, Los Angeles,
Seattle and Atianta. Spots will run in
various dayparts for four weeks,
concurrent with network flight running in
Saturday morning cartoons. Target:
adults, 18-34. Agency: SSC&B:Lintas
Worldwide, New York.

Allen Products 0 Alamo dog food will
be promoted for four weeks in campaign
beginning Oct. 17. Spots will run in 18
Western markets in day and fringe.
Target: women, 25-54. Agency:
Weightman Inc., Philadelphia.

International Playtex O Two-week
campaign for Jhirmack hair color will
begin today in markets in Oregon,
California, Nevada and Washington.
Spots will air in prime and daytime.
Target: women, 25-54. Agency:
Rosenfeid, Sirowitz & Lawson, New
York.

Panasonic 0 Campaign for office
copiers begins Oct. 10 in 24 major
markets. Spots will run for six weeks
with heavy buys in prime, sports and
news. Target: office equipment
purchasers. Agency: Ted Bates, New
York.

Lorus inc. 0 Medium-priced quartz
watches and cliocks will be spotlighted
in three-month campaign to conclude in
December. Ten- and 30-second spots
will air in 60 markets in daytime and
news. Target: adults and holiday
shoppers. Agency: AC&R Advertising,
New York.

MCI 0 Campaign for launch of new
electronic mail service will begin Oct. 10

Say cheesel The American Dairy Associ-
ation’s new cheese campaign, featuring
the theme: “All-American Cheese Jam-
boree,” will run for four weeks through
late October on network radio and TV
Thirty-second spots depict a country fair
showcasing a varety of domestic
cheeses with country music in the back-
ground. A banjo with a cheese wheel as
its body is the campaign’s visual theme.
The campaign will also include print ads
and point-of-purchase displays. The tar-
get is upscale adults, 25-54, and the
agency is D'Arcy-MacManus & Masius,

Whenthe subject s
rail freight, call
this line before you
WITtE One.

202-835-95%5.

This press hotline is presented by the rail supply companies of the American Railroad Foundation.

MRE American Railroad Foundation
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Chicago.

in 10 major markets. Spots of 10-, 30-
and 60-seconds will air in sports, news,
movies and weekends throughout fourth
quarter. Network and print campaigns
broke last week. Target: men, 25-54,
clerical and supervisory office personnel.
Agency: Ally & Gargano, New York.

ConAgra 0 Banquet Foods Light and
Elegant entrees, calorie-controlled
meals, will be featured in spot buys
throughout fourth, first and second
quarter, beginning Oct. 31. Flights will
run for four weeks each in 14 markets,
including Baltimore, Washington, St.
Louis, Cinncinati, Houston, Salt Lake
City and South Carolina, in all dayparts.
Target: women, 35-55. Agency: D'Arcy-
MacManus & Masius, St. Louis.

MCI o Promotion for long distance
telephone service, including offer of 30
minutes of free service upon
subscribing, will run through October
and November in 125 markets. Spots
will air in daytime, early news and early
fringe. Target: women, 25-54. Agency:
Ally & Gargano, New York.

T RADICANDTY C—————)

Panasonic O Typewriters will be
spotlighted in seven-week campaign in
40 radio markets and five major TV
markets beginning Nov. 7. TV
commercials will air in prime, news and
sports; radio spots in morning and
evening drive time. Target: office
equipment buyers. Agency: Ted Bates



- 1983’s @VERNIGHT KIB® HIT!

BIGGER RATINGS THAN SATURDAY MORNING NETWORK!

B Gl JOE: AREAL AMERICAN HERO, B Special thanks to all 122 stations who

the first ever animated mini-series for kids, made the Gl Joe Mini-Series a ratings
dominated kid ratings across the country for winner!

. . . Produced by
five consecutive days! Beating all three net-

Sunbow Productions, Inc.
works’ Saturday morning performances. Marvel Productions, Ltd.
Distributed by

Claster TV Productions
Source: NSI Overnight Markets — week of 5/12/83. © 1983 Hasbro industries, Inc. © 1383 Sunbow Productions, Inc. 301-825-4576




Co., New York. Target: adults, 18-49. Agency: Stone &

oy . Simons, Southfield, Mich.
Tasty Baking O Tastykake pies and
cakes will be spotlighted in five-week
flight to start on Oct. 10 in 10 markets.
Commercials will air in morning and
afternoon dayparts. Target: women, 25-
54. Agency: Weightman Advertising,
Philadelphia.

RepulReport

To Torbet Radio: wary(am)-waxxiFM) Eau
Claire, Wis., from McGavren-Guild; wJiNL-
amFM Johnstown, Pa., from Pro Radio
Sales; wowam-rm (formerly KyNN-AM-FM)
Omaha, Neb., from Blair Radio; wiCH(AM)-
wCTy(FM} Norwich, Conn. (no previous
Monday through Friday, in each market. rep); KOIL(AM)-kQix(FM) Grand Junction,
Target: air-travelers. Agency: Vitt Media Colo. (no previous rep).

International, New York. O

Caribbean Tourism Board O Spots for
Caribbean travel will air in New York;
Boston; Philadelphia; Hartford, Conn.,
and White Plains and Summitown, both
New York, to coincide with travel trade
show appearing in those six markets.
Campaign of 53 10-second
commercials will run for one week,

Wendy's Restaurants O Three-market
flight will begin in mid-October for six
weeks. Spots will air in all dayparts.

AcmVemtace

Four A's fllm. Ways that advertising industry handles self-regulation is theme of new film
produced by American Association of Advertising Agencies, which sponsored it in
cooperation with Advertising Educational Foundation. Sportscaster Frank Gifford is narrator
of 24-minute film which includes key sequences on work of National Advertising Review
Board in helping to resolve challenges to advertising. Film will be available to adventising
agencies, advertisers, college adventising and marketing courses, service clubs and
government agencies. Rental is $100, or purchase at $180 can be arranged by writing Mary
Lord at AAAA, 666 Third Avenue, New York 10017.

]

Time for ads. McGavren Guild Radic has new time buying service—MG Media—in which
adventisers can place 10-second message on phone lines offering time and weather
information. MG Media has acquired representation rights to newly formed Tele-Time &
Weather Co., which purchased phone service from AT&T.

(W]

Big campaign. Beginning today {(Oct. 3), Muzak, unit of Group W Broadcasting and Cable,
launches $3 million network radio and print campaign to promote its environmental music
services. Eighteen-month advertising plan includes ABC and NBC and business and news
publications targeted to key decision makers. Budget is largest in company’s 50-year history.
Agency: Slater, Hanft, Martin, New York.

a

Co-op access. New York-based Pinpoint Marketing plans introduction of new “instant
access” service for manufacturers' co-op advertising programs early next year. New system
will give client manufacturing firms improved ability to monitor and control their retailer co-op
advertising activity from in-house, according to Pinpoint Marketing President Arnold Ferber.
“Clients will now have a simple way to tap the wealth of information about their programs in
Pinpoint's computer system for ongoing marketing analysis, planning and implementation. In
moments, a client [manufacturing firm] can find out, for example, a retailers’ advertising
accrual, expenditures, why a claim was rejected, and the date a payment was issued, said
Farber.

O
Expansion. Rosenwald-Batson Advertising, Amarillo, Tex., has combined with Berneta
Productions there to create Berneta Communications Inc. New firm will design and develop

training films, sales presentations and teleconferences for clients as well as advertising
duties.

 THE BECK-ROSS COMMUNICAIIONS STATIONS o

Dynamic...Vibrant...In Touch.

WBLI-FM WHCN-FM
LONG ISLAND. N.Y. HARTFORD. CT.

WKTZ-FM
JACKSONVILLE. FLA.

WKMF-AM
FLINT. MICHIGAN

WGMZ-FM
FLINT. MICHIGAN

WKTZ-AM
JACKSONVILLE. FLA.
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To Weiss & Powell. wynE(AM) Appleton,
Wis., from Market 4 Radio; wOMP-AM.FM
Wheeling, West Va., from Regional Reps
Corp.; KNuuiam) Las Vegas, (no previous
rep).

(]

To Hillier, Newmark, Wechsler & Howard:
wimET(FM) Chicago, from Katz Radio,
kzss(FM) Oklahoma City, from Selcom;
wLou(am} Louisville, Ky, from Weiss &
Powell; kyck(Fm) Grand Forks, N.D. (no
previous rep).

]

To Seltel: weTrTv Pittsburgh and weFrF-Tv
Baitimcre from Adam Young; KVHP(TV)
Lake Charles, La. {no previous rep);
wxtxav) Columbus, Ga. (no previous
rep).

o

To Eastman Radic: wTpa-Fm Harrisburg,
Pa., from Selcom; kkoJ(Fm) Fresno, Calif.,
from RKO Radio Reps.

0

To RKO Radio Sales: wuw(am) Cleveland
from Christal Co.; KNUZ(AM)-KQUE(FM)
Houston from Major Market Radio.

O

KBeor(am) Pleasanton, Tex.: To Caballero
Spanish Network (no previous Spanish-
language rep).

(@]

KiHrxcaB-FM Hood River, Ore.: To Roslin
Radio Sales Inc. {no previous rep).

@

wotv(tyy Clarksburg-Weston, Wva.: To
Katz Television Continental from Avery
Knodel.

&)

Wuzr.Fu Charlotte, N.C.: To Seicom Radio
(no previous rep).

0

Growing. Caballero Spanish Media,
New York, has opened its seventh nation-
al sales office in Philadelphia at 1405 Lo-
cust Street, Suite 1107, Philadelphia
19102; (215) 546-3200. Frederick Erb is
manager of new office.
]

New in Cleveland. Nationwide Adventis-
ing Inc., Cleveland, has formed new ca-
ble representative subsidiary, Nation-
wide Cable Rep. NCR opens regicnal
offices in Los Angeles and Fort Lauder-
dale, Fla., this week. Firm specializes in
sale and insertion of commercials on in-
dependent cable systems throughout
country.
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AM-FM allocations. FCC has approved plan
that will reduce protection to clear-channel sta-
tions and allow additicn of 125 more unlimited-
time AM stations on clear and adjacent chan-
nels (BROADCASTING, May 29, 1980). About 300
clear-channel applications have either been
filed or designated for hearing. Last year, how-
ever, commission stopped accepting applica-
tions for unlimited stations so it could complete
ongoeing negotiations with Canada over future
use of clears. FCC alsc has amended rules to
permit it to accept applications for new and im-
proved daytime-only stations within nighttime
service area of Class 1-A stations on clear chan-
nels. Petitions for reconsideration were denied
earlier this year (BRoaDCASTING, April 4). FCC
has received about 125 applications.

On ancther front, FCC approved lion's share
of docket 80-90, move that could lead to cre-
ation of more than 1,000 new, commercial FM
stations (BROADCASTING, May 30). Decision cre-
ated three new classes of stations and permits
cenain classes to operate on channels pre-
viously restricted to other classes. Petitions for
new stations won't be accepted until commis-
sion completes omnibus rulemaking proposing,
on its own, about 500 to 600 amendments to
table of allocations. That rulemaking isn't ex-
pected lo be issued until January. Report and
order aren't expected until some time in 1984.
FCC also has voted to permit AM daytimers to
increase their hours of operation (BROACCASTING,
Sept. 12). Commission's action is conditioned
on U.S. reaching agreements with Canada and
Mexico. When fully implemented, commission’s
rules will permit dozen stations operating east of
dominant 1A outlets to begin their broadcast
day at6 a.m. Some two dozen operating west of
dorninant station and outside its service area
wifl also be permitted to start at 6 a.m. local time,
regardless of time of sunrise at dominant sta-
tion. Two hundred daytimers operating on Cana-
dian clears will be allowed to start their broad-
cast day at 6 a.m. when Canadian agreement is
completed. And 2,000 stations—all but 406 of
existing daytimers—will be able to operate for
up to two hours after sunset with up to 500 w.
Senate Commerce Committee, meanwhile, has
appraoved S. 880, bill that would permit AM day-
timers to operate two hours before sunrise and
two hours after sunset, as long as those expand-
ed operations cause no objectionable interfer-
ence to groundwave signals of existing AM sta-
tions or conflict with international agreements
(BROADCASTING, June 13).

a

AM stereo. After five years of deliberation, FCC
last year decided not to decide which of five
proposed systems should be standard for AM
stereo broadcasting (BrROADCASTING, March 8,
1982). Instead, FCC said broadcasters could
begin broadcasting stereoc programing using
any system they desired. Marketplace forces—
interplay of receiver manufacturers, broadcast-
ers and consumers—FCC reasoned, would
soon determine which of five systems or some
other yet-to-be-developed system should be de

facto standard.

FCC's action was contrary to wishes of most
broadcasters and receiver manufacturers,
which feared marketplace approach would kill
AM stereo or at least delay its introduction. Four
system proponents—Harris, Kahn/Hazeltine,
Motorola and Magnavox—are now waging bat-
tle for marketplace acceptance. Belar Electron-
ics, fith system proponent, has dropped out.
Kahn system, first to win type-acceptance, was
first on air, in July 1982-—at koka Pittsburgh and
KTsa San Antonio, Tex. (BROADCASTING, Aug. 2,
1982). Stations broadcasting with other systems
followed. Harris, which has 65 stations on the air,
more than any of the other proponents, suffered
setback in August. Charging that Harris exciter
was not properly type-accepted, FCC ordered
Harris stations to pull piugs on their exciters and
told Harris to stop marketing units. But after Har-
ris refiled for type acceptance and some prelimi-
nary testing of exciter, FCC gave stations per-
mission to switch back into stereo mode while
type-acceptance testing continued.

Prospect of two or more of four systems coex-
isting in marketplace for number of years was
raised with introduction of multisystern receivers
capable of decoding all systems. In August,
Sony began shipping portable AM stereo/FM
stereo portable radio (SRF-A100) with multisys-
tem capability and with retail price of $89.95.
And Sansui showed prototypes of $410 table-
top tuner and $250 car tuner at National Associ-
ation of Broadcasters convention.

m|

Antitrust/TV code. U.S. District Court Judge
Harold Greene has accepted settlement of anti-
trust suit Justice Department filed against Na-
tional Association of Broadcasters' TV code re-
strictions on commercial time and on multiple-
product commercials. Parties  reached
settlement after Greene issued summary judg-
ment in favor of Justice on multiple-product rule
and set other elements of suit for trial. NAB's
radic and television codes have been with-
drawn and its code boards dissolved. Formation
of special NAB study committee to review future
of self-regulation has been put on hold because
association fears committee may risk new anti-
trust action (BROADCASTING, July 4).
a

Automatic transmission systems. FCC has
authorized automatic transmission service for
nondirectional AM and FM stations (BRoADCAST-
ING, Jan. 3, 1977). Commission expects also to
permit ATS at AM directional and TV stations,
but that proceeding is low on list of Mass Media
Bureau priorities.
]

Cable copyright. Future of cable copyright leg-
islation in 98th Congress appears dim since
compromise copyright bill (H.R. 5949) died dur-
ing close of 97th Congress (BrROADCASTING, Dec.
6, 13, 1982). No efforts have been made in
House or Senate to introduce similar legislation
or to pull compromise together. Instead, cable
industry’s attention has been focused on ruling
by Copyright Royalty Tribunal that increased
rates cable operators must pay for distant
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broadcasting signals. Increase took effect
March 15. Impact of rate hike on MSO's, howev-
er, doesn't appear as severe as originally pre-
dicted by industry (BrRoaDCasTING, March 21).

Rates require large cable systems to pay
3.75% of basic revenues for each distant signal
added since June 24, 1981 (day FCC officially
dropped its distant-signal rules). Ruling has
caused hundreds of cable systems to drop sig-
nals to limit their copyright liability, and supersta-
tions (satellite-delivered distant signals) appear
to be major casualty of rate hike.

Cable industry challenged rate hike in court
and Congress. Congress postponed original ef-
fective date of hike from Jan. 1 to March 15,
primarily due to efforts of superstation wiBs(Tv)
Atlanta owner Ted Turner. National Cable Televi-
sion Asscciation appealed ruling in U.S. Court
of Appeals. Court rejected NCTAs request to
stay effective date of rate hike pending resclu-
tion of appeal. Oral arguments were heard in
September.

in May, two bills were introduced in Congress
dealing directly with rate hike. In House, Repre-
sentative Mike Synar (D-Okla.} introduced H.R.
2902, which would permit all cable systems, re-
gardless of size, to carry three distant indepen-
dent signals without paying fees based on CRT's
3.75% rate (BROADCASTING, May 9). Senator Den-
nis DeConcini (D-Ariz.) introduced measure,
$.1270, that would exernpt cable systems from
paying higher compulsory license fees ordered
by CRT for carrying what bill calls “national ca-
ble broadcast networks"—superstations that
pay for national rights to their programing
(BROADCASTING, May 16).

Because of rate hike and unresolved copy-
right issues addressed in H.R. 5949, role of CRT
and future of copyright law are likely to be re-
examined. Formation of Senate copyright sub-
committee is sign that Congress wants to settle
controversy. During first hearing held by Senate
Subcommittee on Copyrights, Patents and
Trademarks, its chairman, Charles McC. Math-
ias (R-Md.), stressed importance of updating
copyright laws to cope with new technologies
(BRoADCASTING, March 21).

In other CRT action, tribunal’'s decision on dis-
tribution of 1980 royalty fees is being appealed
by National Association of Broadcasters and
other parties in U.S. Court of Appeals. Issue is
still pending before court. Discussions of distri-
bution of royalty fees for 1981 are drawing to
close. It appears that all parties, with exception
of religious broadcasters, are essentially in
agreement and willing to accept same distribu-
tion award as in 1979.

]

Cable regulation. Senate approved cable der-
egulation bill, S.66, by vote cf 87-9 in June after
long debate and despite stiff resistance against
measure from AT&T {BROADCASTING, June 20)
and some big cities. Bill was introduced at be-
ginning of 98th Congress and was modification
of 5. 2172, which died at close of last Congress.
S. 2172 was stymied by differences between
National Cable Television Association and Na-
tional League of Cities. NLC opposed measure
because it curtailed city and state authority to
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regulate cable television.

In March, however, two parties reached com-
promise which cleared both organizations’
boards. Dissident faction of NLC members,
however, opposed compromise and struck out
on their own to defeat measure. AT&T and Bell
operating companies alse entered legislative
scene and raised objections to bill. Telephone
companies’ chief complaint is that cable will be
able to provide same data delivery services as
phone companies, but free of state regulation
that applies to telephone utilities. After Senate
Commerce Committee cleared bill in April, by
15-2 vote, committee amended bill tc meet
AT&T's concerns. Amendment provides for de-
regulation of all data transmission services, in-
cluding those of telephone companies, when
services are effectively competitive—condition
states would determine. But amendment was

not to AT&T's liking.

Despite those roadblocks, Commerce Com-
mittee Chairman Bob Packwood (R-Ore.) and
Senator Barry Goldwater (R-Ariz.), author of
5.66, defended bill and won. They defeated
measure offered by Senator James Abdnor (R-
S.D.) on behali of AT&T, that would have subject-
ed to state regulation cable services competi-
tive with those offered by local telephone
cempanies under tariff. Another Abdnor amend-
ment, however, was agreed to by parties earlier
and approved by Senate. It would "insure that
all providers of telecommunications services
share in the obligation of providing universal
service.”

Senator Frank Lautenberg (D-N.J.), at one
time opposed to 5.66, became last-minute sup-
porter of measure after committee agreed to
number of changes he requested. Lautenberg's

We've
{ NEWS
that will change
your whole

of 'Texas.

Visit us on October 9 in the
Associated Press hospitality suite at the
TAB Convention. And we’ll open your
eyes to a Texas you’ve never seen before.

Take alook. We'll be in Suite #1530
at the Fort Worth Hyatt Regency Hotel
immediately following the opening
reception, sponsored by AP.

You're invited to bring AP'
along inquisitive guests. " |
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amendments that were accepted included one
that would permit rate regulation on systems in
areas where more than 80% of households are
cable subscribers, unless there is proof of good
off-air reception. Other amendment would per-
mit franchising authorities to require cable sys-
tems to set aside channels for use by public,
educators or government. There were other al-
terations to bill as well. Commerce Committee
agreed to remove provision prohibiting fran-
chise autherities from considering competing
applications when cable system's franchise is
up for renewal. Amendment, introduced by Sen-
ator Pete Wilson (R-Calif.), exempts California
from provisions in S.66 similiar to those in state's
cable legislaticn. Senator Arlen Specter {R-Pa.),
introduced amendment that would include un-
der bill any franchise agreement for which re-
quests for proposals were issued on or before
Sept. 30, 1982. Purpose of amendment is to
deal with problem facing Philadelphia, which is
trying to cable city.

House Telecommunications Subcommittee is
now circulating draft of cable bill among mem-
bers. Final version of bill and hearings on mea-
sure are expected to follow in October. Sources
say however, bill is not expected to stray far
fromlanguage in S. 66. Contrary to S. 66, House
version reportedly contains 10 te 15 leased ac-
cess requirements. Subcommittee Chairman
Tim Wirth (D-Colo.) is committed to preserving
principle of commercial leased access chan-
nels. Scurces also say bill does not address
issue of awarding common carrier status to ca-
ble operators. Basic provisions in S. 66 would:
m Outlaw ceilings on public access channels
and allow for set-asides for channels tc be es-
tablished by individual contract between cable
operator and franchise authority.
® Limit franchise fees to no more than 5% of
cable operator's gross revenues.
® Place control of rates systems charge sub-
scribers for basic service, in large markets, in
hands of cable operator and allow operator to
pass through total franchise tee on subscriber’s
cable bill as separate item.
| Establish franchise renewal test that prevents
cities frem arbitrarily refusing to renew fran-
chises.

m Define basic service as lowest cost tier of ser-
vice that includes retransmission of broadcast
signals, public, educaticnal and governmental
programing, and any other programing service
offered by cable operator.

0]

Canadian border problems, Reagan adminis-
tration has renewed its request to Congress for
legislation mirroring Canadian tax law that de-
nies tax deduction for Canadian advertising
placed on American stations that reach Canadi-
an audiences. Request echoed one sent to 97th
Congress, which failed to act on measure. New
request was made after administration officials
and members of Congress became convinced
efforts to resolve issue without pressure of legis-
lation would fail.
O

Children’s television. FCC intends to resolve
some time this year its long-pending rulemaking
on children’s television—which includes wide
range of options, including imposition of manda-
tory program requirements, to alleviate what
FCC children’s task force saw as insufficient vol-
ume of children’s instructional and educational
programing on commercial television (BROAD-
CASTING, Dec. 24, 1979), according to FCC
Chairman Mark Fowler. To freshen proceeding
record, FCC held en banc meeting on topic ear-
lier this year (BROADCASTING, May 2). As might be
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expected, broadcasters generally said they
were doing good job of meeting children's
needs; public interest groups didnt agree.
Fowler has frequently maintained that govern-
ment regulation isn't answer. He has even sug-
gested that public broadcasting pick up any
perceived slack in children's television (BROAD-
CASTING, Feb. 14). Next, Representative Timothy
Wirth (D-Colo.), chairman of House Telecom-
munications Subcommittee, is expected tointro-
duce bill on children’s television.Action for Chil-
dren’s Television in May 1982 filed suit in federal
court against commission and seven commis-
sioners for "failing and refusing to take final ac-
tion in the commission's 12-year-old children’s
television proceeding” (BROADCASTING, May 24).
Court threw out suit, and ACT filed appeal U.S.
appeals court in Washington.
o

Closed captioning. National Captioning Insti-
tute, which provides closed captioning services
to television programers, suffered setback last
year when NBC decided to stop paying NCI to
caption some of its programing. Since CBS has
refused from start tc cooperate with NCI in belief
captioning should be part of comprehensive te-
letext service, ABC and Pubiic Broadcasting
Service remain only networks committed to NCI.
Incompromise of sorts, NBC agreed to continue
to broadcast captions—if others could be found
to pay for thermn. With that promise, NC| has lined
up additionat (mostly corporate) funds to cover
cost of captioning some NBC programing and is
promising its hearing-impaired viewers 40
hours of captioned programing per week (ex-
cluding sports and specials), five hours more
than in 1982. NCI is now pressing cable opera-
tors to finance captioning. Tribune Cable Com-
munications, which NCI supported in several
franchise bids, has agreed to pay for captioning
of 12 cable movies per year at cost of around
$65,000. NCi hopes other MSQ's follow Tri-
bune’s lead (BROADCASTING, March 28). At Sep-
tember board meeting, National Cable Televi-
sion Association endorsed NCI and urged its
members to support it.

According to NCI, more than 70,000 decod-
ers are now in use. Most were sold by Sears.
Cable operators have begun buying decoders
to lease to their hearing-impaired subscribers.

(W]

Communications Act. Broadcasting industry's
drive to achieve regulatory relief in 98th Con-
gress showed marked activity during past
moenths. After major broadcast deregulation bill
(S. 55) sailed through Senate in February, broad-
casters began lobbying House.

Now House Telecommunications Subcommit-
tee is working on cwn broadcast deregulation
package. Bill is expected to contain quantified
programing performance standards possibly in
area of children's programing and strong equal
employment opportunity language.

There is division among subcommittee mem-
bers over several aspects of bill; chief issue is
whether radio should be subject to quantified
programing standards. Members are also at
odds over quantification: how standards will be
setand by whom. Despite disputes, subcommit-
tee remains on fast track and is determined to
introduce measure this month. Last week sub-
committee members held 12-hour skull session
on legislation. Broadcast dereguiation hearings
are sCheduled this week.

Atfirst, prospects for passage of deregulation
in House were dim. House Telecommunications
Subcommittee Chairman Tim Wirth (D-Colo.)
stated strong reservations about measure and
insisted that broadcasters pay spectrum fee as

quid pro quo for deregulation. Concept of spec-
trum fees, however, met with stiff resistance from
industry.

In early May, surprising series of events
changed legislative outlook. Key subcommittee
members struck out on their own to begin seri-
ous work on broadcast deregulation package
despite strong protest from Wirth. Consequently,
NAB launched massive lobbying campaign
backing them and their legislation, which did
not include spectrum fee. Leading rebeilion
against Wirth were Congressmen Tom Tauke {R-
lowa), Billy Tauzin (D-La.), Thomas Luken (D-
Ohio) and Al Swift (D-Wash.). Swift and Tauke
are subcommittee members and Luken and
Tauzin sit on subcommittee's parent, House En-
ergy and Commerce Committee.

Even Energy and Commerce Committee
Chairman John Dingell {D-Mich.) was supporter
of push for deregulation legisiation if it included
public interest standard. Dingell's support of
legislation was considered key to its chances
for passage. Group was planning to attach
broadcast deregulation legislation as amend-
ment to FCC authorization bill (H.R. 2755)
scheduled for markup (BROADCASTING, May 9,
16).

Meanwhile, Wirth began counterattack to
keep legislation from being attached to authori-
zaticn bill. Wirth and allies started talking about
offering their own amendments. Many of those
amendments were aimed at pressuring broad-
casters to drop their legislative initiative. For ex-
ample, Congressman Henry Waxman (D-Calif.)
was poised to attach Waxman-Wirth bill (H.R.
2250) to FCC autherization bill. That bill places
five-year moratorium on any changes in FCC's
rules that prohibit television networks from ac-
quiring financial interests in programs they buy
and excludes them from domestic syndication,
thwarting major effort of three networks to se-
cure repeal of rules.

After several weeks of legisiative manuever-
ing, Wirth agreed to back down from his stand
on spectrum fees so that he could regain controt
of process in his subcommittee—where Wirth
controls votes—rather than having bill surface in
full committee as amendment to FCC authoriza-
tion. Instead of spectrum fee, Wirth embraced
concept of quantification of public interest stan-
dard as quid pro quo for deregulation (BROAD-
CASTING, May 23). In exchange of letters with
Dingell, Wirth stated his new position and
agreed to report bill no later than Oct. 31. Wirth
immediately scheduled hearing cn issue for fol-
lowing week. Focus of hearing was on concept
of quantification of public interest standard for
radic and television (BROADCASTING, May 30).

After hearing, Wirth decided to mail survey to
940 television and 1,200 radio stations asking
them to provide data on radio and television
programing. Data would be used by subcom-
mittee to devise performance standards (BroaD-
CASTING, July 18). Both NAB and National Radio
Broadcasters Association oppose quantifica-
tion for radio and television and objected to col-
lection of data. Survey became center of debate
between NAB and Wirth, after association sent
Mailgram to its television members that seemed
aimed at discouraging cooperation by TV li-
censees. Only smail portion of stations have re-
turned survey and Wirth charged that NAB Mail-
gram hindered replies (BROADCASTING, Aug. 29).
CBS also at first refused to comply with data
request, but after stern letter from Wirth on mat-
ter, CBS agreed to provide information (BroaD-
CASTING, Sept. 26).

Swift, Tauke, Tauzin and Luken have intro-
duced own deregulation legislation (BRoADCAST-
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ING, March 28). Swift introduced measure (H.R.
2370) consolidating bills introduced by him in
previous sessions of Congress. H.R. 2370 codi-
fies FCC’s radio deregulation and passes on
same deregulation to TV It would, however, re-
quire FCC to estabiish quotas for local and infor-
mation programing on radio and TV, It is Swift's
bill that has become centerpiece for legislation
expected to move from subcommittee.

Tauke-Tauzin bill, H.R. 2382, like Swift bill,
would eliminate comparative renewal process,,
codify FCC's radio deregulation and extend it tor
television. This measure is considered by-
broadcasting community most in line with what:
industry is seeking. And NAB has launched ma-
jor lobbying campaign to get majority of Con-
gress to co-sponsor bill, which already has
more than 150 co-sponsors. Luken bill {H.R.
2873) is almost identical to Senate deregulation
bill, S. 55, except for its omission of cost-of-
regulation fees.

O

Crossownershlp (television broadcasting-ca-
ble television; telephone company-cable TV).
FCC's proposal to drop crossownership rule
prohibiting television networks from owning ca-
ble systems has drawn strong support—and not
just from networks themselves (BROADCASTING,
Dec. 20, 1982). Department of Justice and Na-
tional Association of Broadcasters suppored
repeal, and National Cable Television Associ-
ation and Time Inc. said they wouldn't stand in
way. FCC is expected to address proposal in
first quarter of 1984.

Meanwhile, FCC Common Carrier Bureau has
before it petition from United States Indepen-
dent Telephone Association seeking repeal of
telco-cable crossownership prohibiticn. Indica-
tions are, however, that bureau is permitting pe-
tition to gather dust (BroapcasTing, June 13).

a

Direct broadcast satellltes. Day of broadcast
satellites capable of beaming multiple channels
of television directly to homes equipped with
small earth stations may arrive this fall. Although
first of dedicated direct broadcast satellites will
not be launched until 1986, two companies—
United Satellite Communications Inc. (USCI)
and Skyband (formerly Inter-American Satellite
Television)—are moving ahead with plans to
provide satellite broadcast service using fixed
satellites by end of year. Comsat's Satellite Tele-
vision Corp., which will probably be first to
launch true direct broadcast satellite in 1986,
has also announced plans to compete head-on
with USCI and IAST with interim service using
fixed satellite starting in late 1984. And Home
Box Office is also considering entering market,
possibly with transponders on Galaxy .

Backed by Australian media entrepreneur,
Rupert Murdoch, Skyband plans to offer nation-
wide five-channel service over Satellite Busi-
ness Systems' SBS I, 10-transponder satellite
launched iast fall. To receive service, most sub-
scribers will need six-foot earth stations. USCI,
backed by General Instrument and Prudential
Insurance Co. of America, and STC have each
proposed five-channel service for northeast.
USCI will used Anik C-Il, Canadian Telesat satel-
lite launched in May, and its subscribers will
need four-foot dishes. STC will beam its pro-
graming over SBS IV, which is set for launch in
August 1984, to subscribers with two-foot and
two-and-a-half-foot dishes.

FCC created DBS service in June 1982, allo-
cating 500 mhz (12.2-12.7 ghz) and granting
construction permits to eight applicants, includ-

continued on page 105



Now ... remote, automatic control
of your entire transmitting facility . . .
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In its various configurations, the Harris 9100
Facilities Control System provides intelligent
remote control; automatic transmitter control;
automatic logging; plant protection through in-
trusion and fire alarms; and automatic control
of tower lights and building temperature. It can
even exercise your standby equipment...and
operate up to three remote sites from a single
location!

The Harris 9100 watches over your transmis-
sion system and physical plant. It makes deci-
sions automatically, based on pre-programmed
limits ... with a minimum of operator interven-

s
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tion. Quite simply, it is the most intelligent re-
mote control system on the market.

Improve your manpower allocation. Increase
plant protection. Maximize equipment life. The
Harris 9100's automatic features are unmatched.

Whether you're AM, FM, TV or Satellite {or any
combination), the Harris 9100 Facilities Control
System is designed for you—for your security,
efficiency and savings. For more information,
contact Harris Corporation, Broadcast Divi-
sion, P.O. Box 4290, Quincy, lllinois 62305-
4230. 217-222-8200.

HARRIS
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This week

Oct. 2-5—Association of National Advertisers annual
meeting. Homestead, Hot Springs, Va.

Oct. 2-5—National Radio Broadcasters Association
annual convention and exposition. Hilton hotel, New
Orleans.

Oct. 2-7—VIDCOM/MIJID, international conference
and exhibition for cable, home video and videoc games.
Old Palais and New Palais des Festivals, Cannes,
France.

Oct. 3—Syracuse University Student Affiliate of New
York chapter of National Academy of Television Arts
and Sciences, “media professionals series.” Speaker:
Gene Jankowski, president, CBS/Broadcast Group.
S.1. Newhouse School of Public Communications. Syra-
cuse, NY.

Oct. 3-5Ohio State University's third annual confer-
ence on videotext, “Videotext Ill: Implications for Mar-
keting." Hyatt Regency hotel, Columbus, Ohio.

Oct. 3-5—Electronic Industries Association 53th an-
nual fall conference. Fairmont hotel, San Francisco.

Oct. 3-6—Southern Educational Communications
Assoctation 15th annual conference, hosted by
WKNQO-FM-TV Memphis. Peabody hotel, Memphis.

Oct. 4 Radio Advertising Bureau retail and co-op
workshop. Holiday Inn-O'Hare, Chicago.

Oct. 4 Women in Cable, southern California chap-
ter, meeting. Speaker: Bruce Johnson of HAVES.,
new joint venture between Hears/ABC and Cable
Health Network. Marina Marriott, Los Angeles. Informa-
tion: (213) 258-7681.

Oct. 4—Washington Journalism Center conference
for journalists, “Changes in the Telephone Industry:
What Do They Mean?" walergate hotel, Washington.

Oct. 4-6—LPTV East, fourth national conference spon-
sored by National Institute for Low Power Television.
Sheraton Washington hotel, Washington.

Oct. 5—National Press Club luncheon. Speaker: FCC
Chairman Mark Fowler. National Press Club, Washing-
ton.

Oct. 5—New York TV Academy luncheon. Speakers:
Robert MacNeil, executive editor and co-anchor, and
Lester Crystal, executive producer, MacNeil/Lehrer
NewsHour. Copacabana, New York.

Oct. 5—Washington Journalism Center conterence
for journalists, “Banking: New Directions, New |ssues.”
Watergate hotel, Washington.

Oct. 6—National Coalition on Television Violence
conference, “Viclence on Television: A National Health
Issue?" George Washington University, Washington.

Oct. 6 -Radio Advertising Bureau retail and co-op
workshop. Sheraton Denver-Airport, Denver.

Oct. 6—Cabietelevision Advertising Bureau local ad-
verlising sales workshop. East Hartford Holiday Inn,
Hartford, Conn. Information: Susan Levin, (212) 751-
7770.

Oct. 6-8 —Women in Cable national conference, "Ca-
ble in Context: The Challenge of Change.” Colonnade
hotel, Boston.

Oct. 6-9—National Black Media Coalition 10th anni-
versary media conference, “Trends, Changes and New
Directions.” Speakers include: FCC Commissioner
Henry Rivera; Representatives Tim Wirth (O-Colo.) and
Mickey Leland {D-Tex.); National Cable Television As-
sociation President Tom Wheeler; Al Neuharth, Gan-
nett; Joel Chaseman, Post-Newsweek; Ed Pfister, Cor-
poration for Public Broadcasting, and Felicla Jeter,
CBS's Nightwatch. Hyatt-Regency, Washington.

Oct. 7-9—"Economic Issues” conterence for journal-
ists sponsored by Foundation for American Comma-
nications and co-sponsored by Gates Foundation and
Colorado Broadcasters Association. Keystone Confer-
ence Center, Keystone, Colo.

B Oct. 7-9—American Women in Radio and Televi-
sion north central area conference. Marquette hotel,
Minneapaolis.

Oct. 8—/llinois News Broadcasters Association annu-
al meeting. Speaker: Joseph Dembo, VP, CBS Radio
News. Holiday Inn Convention Center, Decateur.

Oct. 8-9—Third annual National Video Festival, spon-
sored by Sony. Kennedy Center, Washington.

Oct. 8-11—Texas Association of Broadcasters fall en-
gineering conference and convention. Hyatt Regency,
Fort Worth.

e |

Also in Octobe

Oct. 9-11——Southwestern regional convention of Na-
tional Religious Broadcasters. Tulsa, Okla.

Oct. 9-11—Pennsyilvania Association of Broadcasters
annual fall convention. Buck Hill Inn, Buck Hill Falls, Pa.

Oct. 10-12—“Children's Television: Still Growing
Strong,” conference sponsored by National Associ-
ation of Broadcasters' Children’s Television Commit-
tee. Hyatt Regency, Washington.

= Oct. 11—Fall 1983 business/media luncheon,
sponsored by The Media Institute. Alfred R
Schneider, vice president, ABC inc., will discuss
broadcast standards and practices. Mayflower holel,
Washington.

Oct. 11—Radio Advertising Bureau retail and co-op
workshop. Hilton Inn, Springfield, Va.

Oct. 11—Cabletelevision Advertising Bureau local ad-
vertising sales workshop. Airport Holiday Inn, San Ant-
onio, Tex. Information: Susan Levin, (212) 751-7770.

Oct. 11—Technical seminar sponsored by Bay Area
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vertising sales workshop. Airport Holiday Inn, San Ant-
onio, Tex. Information: Susan Levin, (212) 751-7770.

Oct. 11—Technical seminar sponsored by Bay Area
Cable Club and Northern California chapter of Wom-
en in Cable. Gallagher's, Jack London Square, Oak-
land, Calif.

Oct. 11-15—Grand Ole Opry 58th birthday celebration
and annual country music ceiebration. Grand Ole
Opry, Nashville.

Oct. 12—Radio Advertising Bureau retail and co-op
workshop. White Plains hotel, White Plains, N.Y.

Oct. 12-13—National Association of Broadcasters’
16th AM directional antenna seminar. Airport Marriott
Inn, Cleveland.

Oct. 12-13—0hio Association of Broadcasters fall con-
vention. Hyatt Regency, Columbus, Ohio.

Oct. 12-16—Women in Communications national con-
ference, "Pro/Con: '83; Framing the Future.” Bellevue
Stratford hotel, Philadelphia.

Oct. 13—Radio Advertising Bureau retail and co-op
workshop. Sheraton Tara, Braintree, Boston.

Oct. 13—Cabletelevision Advertising Bureau local ad-
vertising sales workshop. Sheraton KC| hotel, Kansas
City. Mo. Information: Susan Levin, (212) 751-7770.

Oct. 13—New York TV Academy luncheon. Speakers:
John von Scosten, VP-program manager, WNEW-TV
New York, and executive producer, PM Magazine;
Steve Schwartz, producer, PM Magazine, and Dani
Folquet and Jim Caldwell. co-hosts, PM Magazine.
Topic: “The New PM Magazine—The Phenomenon
Continues.” Copacabana, New York.

B Oct. 13-15—American Women in Radio and Tele-
vision south central area conference. Williams Plaza
hotel, Tulsa, Okla.

8 Oct. 13-16—-American Women in Radio and Tele-
vision western area conterence. Antlers hotel, Colora-
do Springs.

Oct. 13-16—Ohio Association of Broadcasters fall con-
vention. Epcot Center, Orlando, Fla.

Oct. 14—Presentation of 19th annual Armstrong
Awards of Armstrong Memorial Research Foundation
at Columbia University, recognizing excellence and
originality in radio programing. Fordham University at
Lincoln Center, New York.

Oct. 16-18—North Carolina Association of Broad-
casters annual convention. Marriott hotel, Raleigh, N.C.

Oct. 17—National Academy of Television Arts and
Sciences news and documentary Emmy awards pre-
sentation. Roosevelt hotel, New York.

Oct. 17—Syracuse University Student Affiliate of
New York chapter of National Acedemy of Television
Arts and Sciences, media professionals series. Speak-
er: Pierson Mapes, president, NBC-TV. S.1. Newhouse
School of Public Communications, Syracuse, N.Y.

Oct. 18—Lonnecticut Broadcasters Association annu-
al meeting and fall convention. Wesleyan University,
Middletown, Conn.

Oct. 18— International Association of Satellite Users
monthly meeting. Twin Bridges Marriott, Arlington, Va.

Oct. 18—Southern Californie Cable Association
meeting. Speaker: Ed Horowitz, vice president, oper-
ations, Home Box Office. Airport Hilton hotel, Los Ange-
les.

Oct. 18—Radio Advertising Bureau retail and co-op
workshop. Radisson Plaza, Charlotte, N.C.

Oct. 18—Cabletelevision Advertising Bureau local ad-
vertising sales workshop. Sheraton Atlanta, Atlanta. In-
formation: Susan Levin, {212) 751-7770.

Oct. 18-20—Mid-America Cable TV Association an-
nual meeting. Hilton Plaza Inn, Kansas City, Mo.

Oct. 18-20—Washington Journalism Center's confer-
ence for joumalists, “Excellence in Education: How 1o
Achieve |1." watergate hotel, Washington.

Oct. 19—New York TV Academy luncheon. Speaker:



Yeung eelults are
networkTVdropouts.

f .
MUSIC TELEVISION

Now’sthetimetofacethe Music.

The networks won't admit it, but their audience domination is slipping.
And nowhere is it hitting rock bottom faster than among those hard-to-find,
but much sought after, 18-34 year olds. In the last three years,

their prime time share of 18-34 year olds has collapsed by 15%.

Fewer young adults are watching the networks. But millions
of them are facing the Music. MTV: Music Television.

15 million households have MTV. More important to advertisers, our most recent
Nielsen study shows that 71% of all MTV viewers are 18 and older.

And believe it, they face the Music. MTV viewers in that elusive 18-34 category
watch MTV an average of 62 minutes every weekday
and 87 minutes a day on weekends.

There's only one sure way to capture the network TV dropouts.
Face the Music. MTV: Music Television. _
The basic cable channel with the highest 24-hour Nielsen rating.

m Warner Amex Satellite Entettainment Coﬁpany
New York Aflanta Chicago Detroit Los Angeles
(212)944-4755 (404) 320-6808 (312) 565-2300 (313) 446-6877 (213) 506-8316

Sources: Nielsen Homevideo Index, Feb. 1983 Nielsen Product Usage Study. Sept. 1982 Data subject to qualilication. available on request. D19IWASEC




John Gault, president, Manhattan Cable TV Topic: “The
Quter Boroughs.” Copacabana, New York.

Oct. 19-20—Kentucky Broadcasters Association fall
convention. Hyatt Regency, Lexington, Ky

Oct. 19-21—Eighth annual conference of Public Ser-
vice Satellite Consortium and its subsidiary, Services
by Satellite Inc. (SatServe). Keynote speaker. Richard
Colino, director-general, Intelsat. Washington Hilton,
Washington.

Oct. 19-21—Tennessee Association of Broadcasters
annual convention. Marriott hotel, Nashville.

Oct. 19-22—National Broadcast Association for Com-
munity Affairs convention. Sir Francis Drake hotel,
San Francisco.

Oct. 20—International Radio and Television Society
newsmaker luncheon. Speaker: Roane Arledge. ABC
News and Sports president. Waldorf-Astoria, New York.

Oct. 20—Radio Advertising Bureau retail and co-op
workshop. Hilton Airport Inn, Pittsburgh.

Oct. 20-21—Pittsburgh chapter of Society of Broad-
cast and Communication Engineers’ 10th regional
convention and equipment exhibit. Howard Johnson's
Motor Lodge, Monroeville, Pa.

Oct. 20-22—Nationai Federation of Local Cable Pro-
gramers Central states regional meeting. Allen County
Public Library, Fort Wayne, Ind. Information: Pam Bieri,
(219) 424-7241.

B Indicates new or revised listing

Oct. 21—Caucus for Producers, Writers and Direc-
tors annuat general membership meeting. Chasen's,
Los Angeles.

Oct. 21—Radio-Television News Directors Associ-
ation meeting with region 12. Sheraton Center, New
York.

Oct. 21—New York Women in Communications meet-
ing, “The Video Communications Revolution,” co-spon-
sored by New York Universily. Speakers include
Drew Lewis, Warner Communications; Daniel Ritchie,
Westinghouse Broadcasting and Cable; Gerald Levin,
Time Inc.; William Scott, Satellite News Channel; Mary
Alice Dwyer, Daytime/Arts, and Mary Alice Williams,
Cable News Network. New York University, Washington
Square campus, New York.

Oct. 21—12th annual Broadcast Day, sponsored by
Colorado State University. Speaker: Edward
MclLaughlin, president, ABC Radio Networks. CSU
campus, Fort Collins, Colo. Information: (303) 491-
6140,

Oct. 21—Deadline tor entries in Women in Cable, Chi-
cago chapter, annual video competition. Information:
(312) 674-4600.

Oct. 21-22—"First Amendment Rights and the Cable
Television Industry,” seminar spensored by Communi-
cations Media Center of New York Law School and
Communications and the Law magazine. Speakers
include Glen Robinson, former FCC commissioner,
Tom Krattenmaker, former director of FCC network in-

Oct. 2-5National Radio Broadcasters Associ-
atien annual convention. Hilton hotel, New Or-
leans. Future conference: Sept. 16-19, 1984, Wes-
tin Bonaventure hotel, Los Angeles.

Oct. 2-5—Association of National Advertisers an-
nual meeting. Homestead, Hot Springs, Va. Future
meeting: Nov. 11-14, 1984, Camelback Inn, Scotts-
dale, Ariz.

Oct. 25-Nov. 3—Society of Motion Picture and
Television Engineers 125th technical conterence
and equipment exhibit. Los Angeles Convention
Center.

Nov. 1-3—Atlantic Cable Show, Convention Hall,
Atlantic City, N.J.

Nov. 3-5—Society for Private and Commercial
Earth Stations (SPACE) second annual conven-
tion and international exhibition. Sheraton Twin
Towers, Ordando, Fla. Information: (202) 887-0600.

Nov. 7-10—AM P 83, American Market for Inter-
national Programs, organized by Perard Associ-
ates with MIDEM and National Video Clearing-
house. fontainebleau Hilton, Miami Beach.
Information: Perard, 100 Lafayette Drive, Syosset.
N.Y, 11791, (516) 364-3686.

Nov. 14-16—Television Bureau of Advertising
29th annual meeting. Riviera hotel, Las Vegas. Fu-
ture meetings: Nov. 7-9, 1984, Hyatt Regency, Chi-
cago; Nov. 11-13, 1985, Hyatt Regency Dallas;
Now. 17-19, 1986, Century Plaza, Los Angeles, and
Nov. 18-20, 1987, Washington Hilton, Washington.
Dec. 11-12National Cable Television Associ-
ation's National Cable Programing Conterence.
Biltmore, Los Angeles.

Dec. 13-15—Western Cable Show. Anaheim Con-
vention Center, Anaheim, Calif.

Jan. 14-18, 1984 _Association of Independent
Television Stations (INTV) annual convention.
Biltmore hotel, Los Angeles.

Jan. 15-20, 19B4—National Association of Broad-
casters’ winter board meeting. Westin Wailea
Beach hotel, Maui, Hawaii.

Jan. 28-31, 1884 _Radio Advertising Bureau's
managing sales conference. Amtac hotel, Dallas-
Fort Worth Airport.

Jan. 29-Feb. 1, 1984—National Religious Broad-
casters 41st annual convention. Sheraton Washing-
ton, Washington.

9-14, 1984 _NATPE International 21st an-
nualjconference San Francisco Hilton and Mos-
cone Center, San Francisco.

March 7-10, 1984 —American Association of Ad-
vertising Agencies annual meeting. Canyon, Paim
Springs, Calif. Future meeting: May 15-18, 1985,

Majer-IMeetings

Greenbrier, White Sulphur Springs, W. Va.

April 8-12, 1984—National Public Radio annual
conference. Hyatt Regency Arlington, Va.

April 27-May 3, 1984 —MIP-TV international TV
program market. Palais des Festivals, Cannes,
France.

April 29-May 2, 1984—National Association of
Broadcasters annual convention. Las Vegas Con-
vention Center, Las Vegas. Future conventions: Las
Vegas, April 14-17, 1985; Dallas, April 13-16, 1986;
Dallas, April 12-15, 1987, and Las Vegas, April 10-
13, 1988.

May 7-9,1984—ABC-TV annual affiliates meeting.
Century Plaza, Los Angeles.

May 13-16, 1984—CBS-TV annual affillates meet-
ing. Century Plaza, Los Angeles.

May 20-22, 1984 —NBC-TV annual affiliates meet-
ing. Century Ptaza, Los Angeles.

8 May 20-23, 1984 Broadcast Financial Man-
agement Associalion 24th annual conference.
Grand Hyatt, New York. Future conferences: May
12-15, 1985, Chicago; May 18-21, 1986, Los Ange-
les.

May 30-June 2, 1984 —American Women in Ra-
dio and Television annual convention. Palmer
House, Chicago. Future conventions: May 7-11,
1985, New York Hilton, New York, and May 27-31,
1986, Loew's Anatole, Dallas.

June 2-6, 1984 American Advertising Feder-
ation national convention. Fairmont hotel, Denver.
Future conventions: June 8-12, 1985, J. W Marriott,
Washingten, and June 14-18, 1986, Hyatt Regency
Chicagoe, Chicago.

June 3-6, 1984—National Cable Television Asso-
ciation annual convention, Las Vegas. Fulure con-
ventions: June 2-5, 1985, Las Vegas; March 16-19,
1986, Dallas, and May 17-20, 1987, Las Vegas.

June 10-15,1984— Broadcasters Promotion Asso-
ctation/Broadcast Designers Association annual
seminar. Caesars Palace, Las Vegas. Future con-
ventions: June 5-9, 1985, Hyatt Regency, Chicago;
June 10-15, 1986, Loew's Anatole, Dallas.

Aug. 26-29, 1984 —National Association of
Broadeasters’ Radic Programing Conference. Al-
lanta Hilton and Towers, Atlanta. Future confer-
ence: Aug. 25-28, 1985, Opryland hotel, Nashville.
Sept. 6-8, 1984—Southern Cabie Television Asso-
ciation Eastern show Georgia Wortd Congress
Center, Atlanta. Future show: Aug. 25-27, 1985,
Georgia World Congress Center.

8 Dec. 3-5,1984—Radio-Television News Direc-
tors Association international conference. San Ant-
onio, Tex.
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WapR-Tv Detrolt, ch. 62, is largest mar-
ket in which black-owned television
station is located not Keve(rv) Everett, of
Seattle-Takoma ADI, as reported in Sept.
26 “In Brief” and as stated in FCC press
release.

0

Fame, hour-long drama that moves to
first-run syndication this fall after two-sea-
son run on NBC-TV, is produced and
syndicated by MGM/UA. Although Me-
tromedia Inc.'s owned stations have com-
mitted to air program and Lexington
Broadcast Services sells national adver-
tising in it, neither company shares syndi-
cation rights or production costs of pro-
gram, as indicated by chart that
appeared in Aug. 29 issue.

quiry study; Morris Tarshis, director of franchises of

New York City, and Douglas Ginsburg, U.S. Department

%Justice. antitrust division. New York Law School, New
rk.

®  Oct. 21-23—American Women in Radio and Tele-
vision northeast area conference. Holiday Inn, Phila-
delphia.

Oct. 23-25Televent U.S.A., second international
telecommunications conference, sponsored in part by
E.F. Hutton. Speakers include Richard Colino, Intelsat;
William Ellinghaus, AT&T; Richard Butler, ITU; Mark
Fowler, FCC; Senator Robert Packwood (R-Ore.); Eddie
Fritts, National Association of Broadcasters; Tom
Wheeler, National Cable Television Association, and
Irving Goldstein, Comsat. Montreux, Switzerland. Infor-
mation: Marianne Berrigan, Televent executive director,
Suite 1128, 1120 Connecticut Avenue, N.W., Washing-
ton, 20036; (202) 857-4612.

Oct. 23-25Canadion Association of Broadcasters/
Central Canada Broadcasters Azsociation joint confer-
ence and trade show, “Communications Expo '83."
Sheraton Center, Toronto.

Oct. 24—Washington Journalism Center conterence
for journatists, “Japan and America.” Watergate hotel,
Washington.

Oct. 24-29—National Federation of Local Cable Pro-
gramers “Access coordinator training program.”
NFLCP national office. 906 Pennsylvania Avenue, S.E.,
Washington. Information: Joan Gudgel, (202) 544-
7272.

Oct. 25—Marketing seminar sponsored by Bay Area
Cable Club and Northern California chapter of Wom-
en in gable. Gallagher's, Jack London Square. Oak-
land, Calit.

Oct 25— Radio Advertising Bureau retail and co-op
workshop. Red Lion Inn-Airport, Seattle.

Oct. 25—First general meeting of Direct Broadcast
Satellite Association. Four Seasons hotel, Washington.
Information: John Egan, (202) 822-4104.

Oct. 25— Louisiana Association of Broadcasters radio
sales seminar. Travelodge North, Lafayette, La.

Oct. 25—Washington Journalism Center conference
for journalists, “Asian-American Relations.” Watergate
hotel, Washington.

Oct. 25-26New York Broadcasters Association 29th
annual meeting. Americana Inn, Albany, N.Y.

Oct. 25-27—Telecommunications Symposium spon-
sored by American Newspaper Publishers Associ-
ation and Newspaper Advertising Bureau. Amfac ho-
tel, Dallas-Fort Worth Airport.

Oct. 26 New York TV Academy luncheon. Speaker:
Neal Pilson, president, CBS Sports. Copacabana, New
York.

Oct. 26—Syracuse University Student Affiliate of
New York chapter of National Academy of Television
Arts and Sciences, "Distinguished Visiting Professor



IF YOU'RE NOT PUTTING
NEWSBANK ON THE AIR,
YOU’RE KEEPING
25 HOT STORIES
ON THE SHELF.

EVERY WEEK.

Your station can‘t cover all the news all the time. And what
about the times there 's not much news to cover?

That’s where Newsbank can put you on top. Newsbank, the
nationwide news feature service from the ABC Owned Television
Stations, can turn your local newsroom into a broad-based news and
information center.

Every day, Newsbank has access to 82 ENG crews out on the street;
to 100 reporters who follow up hot leads; to 160 writers turning out crisp,
crackling copy. And to 16 producers and @3 editors that transtorm raw infor-
mation into news—you can use. Immediately.

Every week, Newsbank transmits approximately 25 timely, provocative
and even entertaining news stories. Pre-edited, pre-tailored for inclusion in
your news and information shows. And you can give them the feel of local
origination with your own on-air people with a minimum of post production.

Newsbank cannot be a substitute for your own network feed or your own programming.
Newsbank is simply the most valuable news feature enhancement that’s ever been
developed. It doesn't just give you less to do. It gives your viewers more to see. And that's
good news for everyone.

FOR INFORMATION CALL:
DICK BEESEMYER ¢ 1345 AVE. OF THE AMERICAS ¢ N.Y.C. 10019 « TEL. 212 « 887-5115

ABC OWNED TELEVISION STATIONS @@



“SIMULSAT REACHES 14 SAT LLITES, COMPAR D
TO ONLY ON WITH AN E RTH STATION.
ITIS ¥V RY COST EFFECTIVE FOR US.”

Simulsat is the muiti-beam anten-
na from Antenna Technology
Corporation that can simultan-
eously see all domestic satellites
at once with consistent broad-
cast quality performance. It is
being heralded as a major break-
through by cable and broadcast
operators evenavhere:

Listen to what Mr. David Willis,
Director of Engineering for Tele-
Communications, Inc., one of
Simulsat’'s more than 200 nation-
wide customers has to say:

“In the past few years, we've
noticed increased programming

David Willis
Director of Engineering
Tele-Communications, Inc.

movement from one satellite to
another. We examined SIMUL-
SAT in California, then installed
seven in different parts of the
country Each takes about the
same space as one and one-half
earth stations. But each reaches
14 sateliites compared to only
one with an earth station. That

S

e

makes it very cost-effective for us
— and we've been very pleased
with SIMULSAT'S performance.”

Call or write Antenna Techno-
logy Corporation for a full-color
brochure and information on
turn-key installation and two
year warranty for 3M, 5M and
7M Simuisat. Simulsat sees ali
C-Band satellites simultaneousiy
and has Ku-Band and 2° spacing
capabilities.

ANTENNA TECHNOLOGY CORPORATION
8711 East Pinnacle Peak Road, C-103
Scottsdale. Arizona 85255

Call (602) 264-7275
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A professional's guide to the intermedia week (Oct. 3-9)

Hatwork television O PBS (check local times) GGreat Performances: Alice in Waonder-
land, Monday, 9-10:30 p.m.; The Emigrant Sega (three-night mini-series), Thursday and
Friday, 9-11 p.m. and Saturday, 9-10:30 p.m.; Vietnam: A Tel¢vizion History* (two-night
special) Tuesday and Wednesday, 9-10 p.m.; CBS: Scarecrow and Mrs. King* (drama/
comedy), Monday, 8-9 p.m.; Whiz Kids* (action/comedy) Wednesday, 8-9 p.m.

12

‘indicates a premiere episode

Cable O HBO: Sitcom (spoof), Thursday, 8-8:30 p.m.; Flashback: Fire at Cocoanut
(Frove (documentary), Sunday 3-4 p.m.; “My Favorite Year™ (1982), Sunday, 8-9:30 p.m.;
Arts: Metropolitan Cats (special), Monday, 9-9:30 p.m.

Museum of Broadcasting D (1 East 53d Street, New York) Sid Caesar—Master of Com-
edy, return of earlier exhibit, now-Nov. 26; Toscanini—The Television Concerts, now-Nov.

Lecture Series.” Speaker: Bob Blackmore, VP. NBC-TV
Network Sales. S.I. Newhouse School of Public Com-
munications. Syracuse, N.Y.

Oct. 26—Radio Advertising Bureau retail and co-op
workshop. Plaza Airport Inn, San Francisco.

Oct. 26—Cabletelevizion Advertising Bureau local ag-
vertising sales workshop. Drake Oakbrook hotel, Chi-
cago. Information: Susan Levin, (212) 751-7770.

Oct. 28— Louiziana Association of Broadcasters radio
sales seminar. Holiday Inn-Airport, Kenner, La.

Oct. 26-28—National Cable Television Association
business development symposium, “Minorities and
Cable: The Interconnect of the '80's,” co-sponsored by
Minorities in Cable. Ramada Renaissance hotel,
Washingion.

Oct. 26-Nov. 1—Telecom 83, communications exhibi-
tion and conference, sponsored by International Tele-
communication Union. Exhibition and Conference
Center. Geneva, Switzerand.

Oct. 27—Radio Advertising Bureau retail and co-op
workshop. Travelodge-Airport, Los Angeles.

Oct. 27—Cabletelevision Advertising Bureau local ad-
verlising sales workshop. Daytenian Hilton, Dayion,
Ohio. Information: Susan Levin, {212) 751-7770.

Oct. 27—Philadeiphia Cable Club luncheon meeting.
Spectrum, Philadelphia.

Oct. 28—Montana Broadcasters Association sales
clinic. Holiday Inn, Bozeman, Montana.

Oct. 28-30—"Latin American Affairs” conference for
joumalists, sponsored by Foundation for American
Communications and co-sponsored by Tinker Foun-
dation and Dallas Morning News. Anatole, Dallas. In-
formation: (213) 851-7372.

Oct. 29-Nov. 3—Society of Motion Picture and Televi-
sion Engineers 125th technical conference and equip-
ment exhibit. Los Angeles Convention Center, Los An-
geles.

Oct. 30-Nov. 1—Multimedia teleconferencing confer-
ence sponsored by Institute for Graphic Communica-
tion. Andover Inn, Andover, Mass.

Oct. 30-Nov. 2—National Over-the-Air Pay TV confer-
ence and exposition, hosted by Subseription Televti-
sion Associalion and National Association of MDS
Service Companies. Century Plaza, Los Angeles.
Oct. 31—Cabletelevision Advertising Bureau local ag-
vertising sales workshop. Airport Hilton, San Francisco.
Information: Susan Levin, (212) 751-7770.

—————
November

Nov. 1—Radio Advertising Bureau retail and co-op
workshop. Holiday Inn North-Airport, Atlanta.

Nov. 1—Cabletelevision Adverlising Burecu local
advertising sales workshop. Airport Hilton, Seattle.

Nov. 1-3—Atlantic Cable Show. Convention Hall, At-
fantic City, N.J. Information: Registration supervisor,
Slack Inc¢., 6900 Grove Road, Thorcfare, N.J., 08086;

(609) 848-1000.

Nov. 2—Radio Advertising Bureau retail and co-op
workshop. Fairmont hotel, New Orleans.

Nov. 2—Cabietelevision Advertising Bureau local ad-
vertising sales workshop. Airport Hilton, Los Angeles.

Nov. 3—Radio Advertising Bureau retail and co-op
workshop. Amiac hotel-Airport, Dallas.

Nov. 3-5—SPACE (Soctety for Private and Commer-
cial Earth Stations) second annual convention and
international exhibition. Sheraton Twin Towers, Orlan-
do, Fla. Information: (202) 887-0600.

Nov. 3-5—Eastem regional convention of National Re-
ligious Broadcasters. Aspen hotel, Parsippany, N.J.

® Nov. 3-5—National Black Programing Consor-
tium “New Technologies” conference. Chase Park Pla-
za, St. Louis.

Nov. 7—Syracuse University Student Affiliate of New
York chapter of National Academy of Television Aris
and Sciences, media professionals series. Speaker: Bill
Kurtis, anchor, CBS Morning News. S.|. Newhouse
School of Public Communications, Syracuse, N.Y.

Nov. 5-8—Missouri Brocdcasters Assoctation meet-
ing. Marriott's Tantara, Lake of the Ozarks. Mo.

Nov. 6-8—"Institutional Cable TV Networks: Planning
and Utilization for Business, Government and Educa-
tion,” sponsored by University of Wisconsin-Exten-
sion. UW campus, Madison, Wis. Information: Barry
Orton, (608) 262-2394.

Nov. 7-9—Scientific-Atianta's ninth annual Satellite
Communications Symposium. Hyatt Regency-Atlanta,
Atlanta.

Nov, 7-10—AMIP-TV international television market-
place, to be held in U.S. for first time. Fontainebleau,
Miami Beach. Information: March Five, (212) 687-3484.

Nov. 8—Cable Management: Politics, Press, Public
and Personnel,* seminar sponsored by Bey Area Ce-
ble Club and Northern California Chapter of Women
in Cable, Gallagher's, Jack London Square, Oakland,
Calif.

Nov. B-11—Unda-USA, National! Catholic Associ-
ation. for Broadcasters and Allied Communicators,
12th annual general assembly Theme: “Making Con-
nections: Issues, Trends and People.” Hollenden
House, Cleveland. Information: Ann DeZell, Unda-
USA, 3035 Fourth Street, N.E., Washington, 20017;
(202) 526-0780.

Nov. 9-11—26th annual International Film and TV
Festival of New York, honoring “Creativity and effec-
tive communication in film, TVand audiovisual media.”
Sheraton Center, N.Y. Information: (212} 246-5133.

Nov. 9-11—Oregon Association of Broadcasters fall
conference. Eugene Hilton, Eugene, Ore.

® Nov. 9-12—Society of Professional Journalists,
Sigma Delta Chi convention. Speakers include Van
Gordon Sauter, executive vice president. CBS/Broad-
cast Group. Fairmont hotel, San Francisco.

Nov. 10—18th annual Gabriel Awards banquet and
présentation. sponsored by UNDA—USA. Hollandan
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House and Arcade, Cleveland.

Nov. 10-13—14th annual Loyola Radic Conference.
Keynote speaker: Dick Biondi, WBBM-FM Chicago.
Hotel Continental, Chicago.

Nov. 11-12-—Friends of Old-Time Radic annual con-
vention. Holiday Inn-North, Holiday Plaza, Newark, N.J.
Information: Jay Hickerson, (203) 795-6261 or (203)
248-2887.

Nov. 14-18—National Transiator/LPTV Associ-
ation’s 21st annual low-power television and FM con-
vention. MGM Grand hotel, Las Vegas. Information:
Paul Evans, NTA/LPTV headquarters, (801) 237-2623.

Nov. 14-16—Television Bureau of Advertising 28th
annual meeting. Riviera hotel, Las Vegas.

Nov. 15—Southern California Cable Club meeting.
Speaker: Ron Castell, senior vice president, marketing,

Satellite Television Corp. Airport Hilton hotel, Los Ange-
les.

| Nov. 15—Deadline for applications for one-year le-
gal fellowship program, sponsored by National Asso-
ciation of Broadcasters, and designed to “provide
post-graduate work-study experience for a minority
lawyer planning a career in communication law.” Infor-
mation: Erwin Krasnow, senior VP and general counsel,
NAB, 1771 N Street, N.W,, Washington, 20036.

Nov. 15-17—Washington Journalism Center’s Conter-
ence for Journalists, on "Energy Issues: Qil, Gas, Nu-
clear” Watergate hotel, Washington.

& Nov. 16—0Ohio Association of Broadcasters finan-
cial management school. Marriott North, Columbus,
Ohio.

Nov. 17-19—Arizona Broadcasters Association fall
convention and 31st annual meeting, running concur-

rently with Arizona Society of Broadcast Engineers
convention and technical exhibit. Radisson Scottsdale
Resort, Scottsdale, Ariz.

®  Nov. 18—Ohio Association of Broadcasters “small
market potpourri.” Westbrook Country Club, Mansfield,
Ohio.

Nov. 18-20—"Toxic Wastes Conference” for journalists,
sponsored by Foundation for American Communica-
tions and co-sponsored by Chicago Sun-Times. Indi-
an Lakes Conference Center. Chicage. Information:
{213) 851-7372.

Nov. 21—Syracuse Unwersity student affiliate of New
York chapter of National Academy of Television Arts
and Sciences, media professionals series. Speaker:
Lester Tanzer, managing editor, U.S. News & World
Report magazine. S.I. Newhouse School of Public
Communications, Syracuse, N.Y.

( MondayeMemo )

A broadcast advertising commentary from Lincoin Diamant, Spots Alive Consultants, New York

Battling a dearth
of ad creativity

How “creatively effective” is current Ameri-
can television advertising?

For the second time in two years, the
judges at the American Television and Radio
Commercials Festival refused to grant Clios
in more than 40 product categories: another
dramatic display of professional integrity by
the volunteer professionals who assist the
oldest and most prestigious commercials
competition. But we’re still seeing the fall-
out from last year’s burst of candor.

One agency president—Malcolm D.
MacDougall of SSC&B—returning from the
Cannes International Advertising Film Festi-
val, observed that “American creativity has
been overtaken by Europe.” The repercus-
sions were widespread; that opinion made
headlines in The Wall Street Journal. French
and English directors’ stock hit a new high.
But now one commentator observes that the
“U.S. creative malaise has, like acid rain,
slowly drifted across the Atlantic.”

MacDougall’s observation sent certain
sections of the trade press scurrying after
advertising agency and production execu-
tives all over the country for informed com-
ment about the true state of TV commercial
creativity. The response was certainly out-
spoken. One magazine article even quoted
the East Coast president of the Association
of Independent Commercial Producers
(AICP)—a trade association of TV spot pro-
duction houses—as saying:. “People [a cau-
tious euphemism for advertising agencies?]
are so intent on playing it safe in a tight
economy they’ve forgotten how to be cre-
ative.”

Our firm concerns itself with combatting
rising television commercial production
costs; when the AICP East Coast president
gives as a rationale for escalating costs:
*You're getting more expensive spots in lieu
of creativity,” the ball moves squarely into
our court.

Other agency and production house peo-

Lincoln Diamant founded Spots Alive
Consultants Inc. in New York 20 years ago to
undertake specialized broadcast production
and cost control for a select group of clients.
For the Bristal-Myers Co., Spots Alive
currently monitors the production cost of all
Products Division television commercials
made through five advertising agencies.

==

ple willing to be quoted on the “dearth of
U.S. creativity” blame the same whipping
boy: “the client.”

Listen to this explanation, from a New
York advertising agency producer: “There
are terrific writers in the industry. I think the
agencies are still creative. But clients are
frightened of trying something new.” Or this
one, from a Chicago ad agency producer:
“Good concepts are not getting past our cli-
ents.”

“It’s the old problem of ‘decision by com-
mittee,” > adds another writer, “12 or 15
people tampering with an idea; copy ruined
after scrutiny by lawyers and clients”—plus
“too much emphasis on testing.”

Says one more agency producer: “Clients
look only at test scores. They don’t look at
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what the commercial could be. Give me a
chance.” It brings a tear to the hardened eye.

Final big gun? An AICP vice president,
completely swept away: “Clients have the
taken the humanity out of advertising.”
(What does the New York sportscaster War-
ner Wolf say?—"Hey, ¢’mon, guys. Gimme
a break!") That AICP executive says of two
large companies: “Their commercials may
give you a test score—but they totally elimi-
nate the human aspect. You end up with
bland, nonhuman forms of communica-
tion.” Agencies have got to quit giving cli-
ents what they want, and give them what
they need.

Stop. No way.

If there’s any “dearth of creativity” at the
moment, it’s certainly not the fault of the
client’s search for greater cost effectiveness.
The most successful commercials are often
the least expensive to produce. What we are
witnessing 1n this country is a strange failure
of nerve instead of a willingness to grapple
with new solutions—ideas like a permanent
crew buffet to replace the overtime lunch
break, etc.

The U.S. commercial production industry
is reacting very badly to the unfamiliar dan-
ger of doing business in a tight economy.
That problem should encourage a grim
smile, a belt-tightening and a reduction in
directors’ daily fees—not an attack on the
people who pay for the cab.

The present economic crunch seems to
have befuddled a lot of otherwise creative
brains. Instead of riding to the advertisers’
rescue, such normally reliable people are
blaming “the client” and self-prophesying.
The trade press, too, is overstressing the
negative aspects of the situation. Each ad-
vertiser is seeking the same thing: enough
talented people to write and draw compel-
ling broadcast sales messages—and talented
production houses and directors to produce
them without putting everyone in hock.

The sooner we get back together in solv-
ing that problem, without finger-pointing
and name-calling, the sooner we can get
back to awarding more Clios.
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INDUSTRY NEEDS SPECIALIZED
FINANCIAL SERVICES, THEY

COMMUNICATE WITH SOCIETY BANK

Companies in the communi- For a retirement plan that
cations industry find us easy will materially reduce id

to talk to. Because at Oh10

based Society Bank, we've S
been providing communi- :

cation-related companies
with financial guid- TE————
ance and support
for more than 40
years.

When your
station needs

ik .._1_1‘

- O e B

. o = 5

S=wmem | DNEW investinents.
T RN

your initial set- -up
costs and min-
imize your
ongoing admini-
strative expenses,
talk to Society.
We can help you
choose sound

Our asset alloca-

financing, we
hear you.
When radio and television
station owners need funds
for acquisitions, construction,
or equipment purchases,
they turn to Society Bank.
Because our financing can
be arranged to meet your
company’s cash flow and
capital needs.

For specialized retirement
plans, give us the signal.
The National Radio
Broadcaster’s s
Association (NRBA), 5.....
with the aid of =
Society Bank, has
developed a pro-
totype retirement &
plan for use by
its members.
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tion system will

TN help you de- C ?P i
fine your objectives and A |

determine the combinatlon
of stocks, bonds, and cash
investments that’s right for
you. Our Relative Value
Stock Selection (RVSS) tech-
nique has consistently outper-
formed both the Dow Jones
Industrial Average (DJIA)
and Standard & Poor’s 500
Index (S&PSOO).

S

We’re investing in your
industry’s future.

At Society Bank, we're
doing everything we can to
provide your industry with
the financial products and
services it needs. For more
information or an appoint-
ment, call Kevan Fight in
Cleveland at (216) 622-8613.

Join us at the Hilton
during the NRBA Con-
vention in New Orleans,
Suite 943, October 2-5.
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Member F.D.I.C.
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1TOP OF THE WEEK

Coming down
to the wire
on dereg bill

Cordial air attends meetings

of congressmen drafting
measure, but number ot

issues remain; quantification,
EEO clauses are major concern

Broadcast deregulation legislation remains
on a fast track in the House. Members of the
Telecommunications Subcommittee held
two, six-hour meetings late last week and
will continue to meet this week in the hopes
of drafting a bill. The subcommittee is also
scheduled to hold a hearing (Oct. 6) on dere-
gulation.

The meetings were characterized by one
congressman as the “broadcasting vigil.”
The discussions were described as produc-
tive and cordial. Attendance was also high.

Subcommittee Chairman Tim Wirth (D-
Colo.) is committed to report a bill by Oct,
15. A subcommittee markup scheduled for
Oct. 11 has, however, been postponed be-
cause Congress will be in recess that week.
Subcommittee staff members say the mark-
up will be rescheduled.

Despite the generally glowing accounts of
the discussions it was clear, however, that
the legislators were facing some tough is-
sues. The key items for debate center on
efforts to quantify programing performance
standards for radio and television. The con-
gressmen faced a number of questions: How
would the standards be set? By whom? And
should radio, which has been deregulated in
the courts and at the FCC, be “reregulated.”
The congressmen are also expected to add
equal employment opportunity language.

Broadcast deregulation legislation has
dominated the subcommittee’s agenda since
last May when the National Association of
Broadcasters joined with subcommittee
members Al Swift [D-Wash.], and Tom
Tauke [R-lowa], and Energy and Commerce
Committee members Billy Tauzin [D-La.],
and Thomas Luken [D-Ohio]) to bypass
Wirth, who previously insisted on including
a spectrum fee in any deregulation package.
Their efforts to spur movement of broadcast
deregulation came to fruition when Wirth
agreed to abandon spectrum fees in return
for retention of control over the issue in his
subcommittee (BROADCASTING, May 23).
There had been attempts to take the issue to
the parent Energy and Commerce Commit-
tee under Chairman John Dingell (D-
Mich.).

Seated (I-r): Schwartz, Henderson, Wirth, Taft and Lee

Standing (I-r): Chasemnan, Bennétt, Baker and Dougherty

Making the rounds. Board members of the newly-formed Television Operators Caucus
made the rounds in Washington last week. A luncheon with House Telecommunications
Subcommittee Chairman Tim Wirth (D-Colo.) was one of several events planned by the
association as they made their first official entry into the legislative and regulatory scene.
They had breakfast with FCC Chairman Mark Fowler and dinner with National Association of
Broadcasters President Eddie Fritts, NAB Joint Board Chairman Gert Schmidt of Harte-
Hanks Communications and other NAB executives.

The TOC board includes: president and chairman—David Henderson, president of Outlet
Co.'s broadcasting division; vice president—William Baker, president of Group W's TV group;
secretary-treasurer—Joel Chaseman, president, Post-Newsweek Stations, and William
Schwartz, president and chief executive officer, Cox Communications; Terry Lee, president
and chief operating officer, Storer Communications; Joe Dougherty, president, broadcasting
division, Capital Cities Communications; Dudley Taft, president, Taft Broadcasting, and Bob
Bennett, president, Metromedia Television.

The caucus represents ail TV group operators and was created to give group owners a
distinct Washington presence before Congress and at the FCC. A chief goal of the organiza-
tion is to keep its structure informal and modest. TOC members plan to conduct their own
lobbying with the eight board members acting as the chief lobbyists.

The meetings gave the group operators a chance to exchange their views with Wirth and
Fowler, Henderson said. He described the meetings as candid and constructive. The ex-
change between NAB officials, however, was characterized as even more candid. “We told
them our position and how we were going t¢ maintain our own identity. We are not going to be
anti-NAB, but we're going to row our own boat,” he added.

Since its intial formation, TOC has stressed that its function is not to undermine the NAB or
any other association. However, the group operators are also members of the NAB who felt
their point of view was underrepresented in Washington.

During the breakfast with Fowler, the TV broadcasters focused on the FCC's tentative
decision to abolishits financial interest rule and allow the networks back into limited domestic
syndication. TOC, Henderson explained, is filing informally on the matter. “Our concern is
with network participation in syndication. The sunset provision is self destructive and we are
firmly opposed to network syndication,” Henderson said. The filing will not address the
guestion of financial interest but will call for a strong statement on the FCC's prime time
access rule. TOC, he noted, also stated support for repeal of the FCC's multiple ownership
rules.

The focus of the debate over deregulation

shifted to quantification, a concept largely
espoused by Swift, whose own bill (H.R.
2370) is expected to serve as a framework
for legislation. “Some of the disagreements
are very significant and are not going to be
easy to work out. But we are all trying very
hard,” Swift said.

Wirth has circulated an outline of the var-
ious issues subcommittee staff members re-
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portedly agreed on and a list of options open
to consideration. There is strong feeling
among some subcommittee members that
the outline greatly overstates some areas of
agreement, subcommittee sources say. Tau-
zin said that “the option paper is not one that
I’ve drawn up. It doesn’t represent our prod-
uct.” Tauzin believes the tough issue will be,
“What do you do with the comparative li-
cense renewal process?” If it is repealed, he



asked, “what do you replace it with, if any-
thing?” The Tauke-Tauzin bill (H.R. 2382)
does not include quantification. It would re-
peal the comparative renewal process and
retain petitions to deny.

According to the memo, an agreement
had not been reached by staff on the license
renewal proceedings. Two options were pro-
posed:

O The incumbent licensee would be
judged in isolation. If the renewal standard
is not met, the license is revoked and is open
to new applicants.

0O The incumbent licensee would be
judged in isolation. If the incumbent meets
the renewal standard, comparative renewal
follows instead of automatic denial, as is the
case now. The issue remains as to how nmuch
preferential weight to give the incumbent in
the second step of the process, and that de-
pends on how demanding initial standards
are.

The petition-to-deny process will also be
debated although the legislators basically
agree the process should remain intact.

“Left to deal with are the issues of: easing
the threshold as to the showing petitioner
must make to obtain a hearing, including
granting pre-hearing discovery rights to peti-
tioner, while avoiding ‘fishing expeditions’;
expediting the petition process,” according
to the memo.

The other option includes giving success-
ful petiticners some preference in any subse-
quent application for a license and lowering
the financial showing applicants must make.

Minority ownership 1s another topic of de-
bate. Proposals to include strong preferences
or set-asides for new licensees, denied or
revoked licenses, and new technologies,
will also be under consideration. The FCC'’s
multiple and cross ownership rules may crop
up too. Subcommittee members have a num-
ber of options to discuss in that area includ-
ing: adopting a policy statement with a di-
rective to the FCC to develop rules, to carry
out the policy; codifying the existing rules;
enacting new ownership rules or taking no
action.

According to the memo, staff agreed that
radio deregulation would include:

0 Commercial time restrictions as an item
to be examined in meeting community
needs, but there would be no adoption of a
general rule regulating commercial time.

0 The FCC would be prohibited from re-
quiring ascertainment be done in a specific
procedure, but stations would compile in
tangible form a list of community needs and
interests and make the compilation avail-
able.

O Stations would be required to keep logs.
The FCC could specify the type of informa-
tion to be retained but could not require any
particular format; the information must be
maintained in a form intelligible to the pub-
lic, and the logs must be retained as long as
necessary to demonstrate compliance with
the act.

The memo also listed the agreement
reached on quantification for television:

O Different quantification standards
should apply for different categories of sta-
tions according to these characteristics:

UHF/VHE, network affiliate/independent,
size of the market in which the station is
located.

O Local programing responsibilities and
informational programing responsibilities
would be quantified according to news and
public affairs, and nonnews informational
programing.

O Children’s programing would be ad-
dressed in some fashion.

Subcommittee members are also expected
to discuss increasing programing for minor-
ities and the elderly and devising a schedule
for cost of regulation fees.

For cable:

more good news
than bad in
House draft

Measure reflects Senate-passed
S. 66, although access channel
quotas would be imposed

The cable industry is expected to have few
complaints about a “preliminary staff draft”
of House cable deregulation legisiation that
made the rounds in Washington last week.
The measure is essentially the same as S. 66,
the bill passed by the Senate last June with
the enthusiastic support of the National Ca-
ble Television Association and the Commu-
nity Antenna Television Association.

The draft bill, in much the same language
as S. 66, loosens the regulatory grip of mu
nicipalities on cable systems in a number of
ways. It frees most cable systems from rate
regulation; it gives them “reasonable” assur-
ances of franchises renewal; it protects them
from regulation as common carriers, and it
allows them, in some instances, to renege
on franchise promises. The bill also puts a
cap on franchise fees.

The draft, written by the staff of the House
Telecommunications Subcommittee where it
1s expected to be introduced next month,
also includes a few provisions not found in
S. 66. Chief among them are provisions that
require cable systems to set aside some of
their channels for lease to “unaffiliated”
companies, ban cable-newspaper and cable-
broadcast television crossownership and
guarantee systems access to potential sub-
scribers in multiple-unit buildings.

The bill strips municipalities, the local ca-
ble franchising and regulatory authorities, of
any power they now have to regulate rates
for enhanced and pay services. In addition,
they are prohibited from regulating basic
rates in cable franchises served by three net-
work-affiliated television stations and one
independent or public television station. The
bill grandfathers rate-regulation of basic
rates for five years “or for a period equal to
one-half of the remaining term of any such
franchise, whichever is greater.”

Under the bill, cable operators have a
“reasonable expectancy” that their franchise
will be renewed. Municipalities must grant
renewals as long as the cable operator has
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complied with the “material terms” of the
franchise and FCC technical requirements
and has submitted a franchise renewal appli-
cation with proposals that are “reasonable.”
A cable operator whose renewal bid is re-
Jected may take the case to court for a de
novo judicial review.

When a franchise expires, the bill says,
municipalities may not acquire cable sys-
tems or require their sale at less than “fair
market value.” If the municipalitics and the
cable systems cannot agree on “fair market
value,” the controversy must be submitted to
binding arbitration for resclution.

As long as cable systems stay away from
offering “switched-voice” telephone ser-
vice, the bill says, they cannot be regulated
as a conunon carrier or as a utility.

The bill gives cable operators a way to
renege on franchising promises. If, as a re-
sult of a “significant change in circum-
stances,” particular facilities or equipment
required by the franchise agreement become
“economically, technically or otherwise im-
practicable,” the bill says, cable operators
may ask the franchising authorities for per-
mission to eliminate or modify the facilities
or equipment. It the authorities refuse to go
along with the cable operators, the question
must go to binding arbitration.

Cable operators have complete freedom to
drup, add or change their cable services after
a “significant change in circumstances” un-
der one provision of the bill. a

Take this job and... Steve Stock-
meyer, 42, senior vice president for gov-
ernment relations for the National Associ-
ation of Broadcasters, resigned sudden-
ly tast Friday morning (Sept. 30). De-
cision was attributed to long smouldering
dissatisfaction, and frustration, over try-
ing 1o represent the industry as its chief
lobbyist. "I came into this job with my
eyes open,” he told BROADCASTING at
deadline Friday "l thought it was 10 years
behind the times. Now | realize it's 30 or
40 years behind, and that it's a waste of
my time to try to bring them up to date.”

Stockmeyer had joined other NAB ex-
ecutives in a meeting Thursday night with
the Television Operators Caucus (box,
page 35), a new organization—primarily
of major group owners——that was formed
tofilla perceived gap left by NAB's [obby-
ing efforts. That discussion was instru-
mental in helping make Stockmeyer's
mind up. ltcemented a feeling that "there
is a fundamental incompatibility between
the broadcast industry's idea of how to
get things done in Washington and
mine." Among other things, he noted,
broadcasters have to be more willing to
deal—a recommendation he mentioned
specifically in connection with ongoing
efforts to achieve a broadcast deregula-
tion bill.

Stockmeyer has no immediate plans,
other than a possible consultancy. His
NAB departure date has still to be negoti-
ated. But, he said, there's no turning
back. “'m hanging it up.
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The continuing battie over fin-syn amendment

Capitol Hill continues to serve as the forum for the debate over the
FCC's financial interest and syndication rules. Last week Hoilywood
kept the issue alive in both the House and the Senate. The motion
picture industry apparently failed in its attempts to attach an amend-
ment to a stopgap spending measure (H.R. 368) in the House and
Senate that would prohibit the FCC from spending any funds for one
year to repeal its financial interest and syndication rules. Congress
was expected late last Friday night to pass a spending bill free of
amendments.}

But Hollywood still appeared to be making headway in its push to
stop the FCC from repealing the rules. The Senate Communications
Subcommittee agreed ¢ hold two hearings cn the subject in early
November. And Senate Appropriations Chairman Mark Hatfield (R-
Ore.) indicated that he supported the financial interest amendment,
but opposed attaching it to the stopgap funding bill. There remains a
strong possibility that Hatfieid would not block attempts to attach the
amendment to other appropriations measures

Both Senate and House leaders discouraged members from fasten-
ing any amendments to the spending measure. The 40-day funding
measure is known as the continuing resoclution and is intended to keep

There was pressure also from Senate leaders to keep their version of
the stopgap funding biil clean. Members of the Senate Appropriations
Committee were discouraged from offering any amendments to the
continuing resolution. Appropriations Committee member Senator Ted
Stevens (R-Alaska), who is said 10 be sympathetic to the Hollywood
producers, discussed the issue briefly during a committee markup,
but agreed not 1o offer an amendment to the continuing resolution.

Stevens, an aide said, has reserved the right to offer an amendment
to other legislation. Stevens could opt to attach language to either the
FCC's fiscal 1984 appropriations bill, scheduled for a Senate vote this
week, or a soen-to-emerge FY '84 supplemental funding bill. Nonethe-
less, Stevens is expected to face stiff opposition from the Senate
Commerce Committee, which has jurisdiction over the FCC. Senators
Bob Packwood (R-Ore.), Commerce Committee chairman, and Barry
Goldwater (R-Ariz.), chairman of the Communications Subcommittee,
sent a letter to the Senate leadership noting:

“In our view, the underlying subject matter of such an amendment is
properly within the Commerce Committee’s jurisdiction. If such an
amendment is proposed, whether by the Appropriations Committee or
by a senator on the floor, we would feel compelled to raise every

the government operating after Oct. 1, the stant of the fiscal year.

applicable jurisdictional issue,” the senators said. u}

Debating debate sponsorship

Senate Rules Committee hears
networks tell of their desire

to arrange candidate forums;
League of Women Voters says
things should remain as they are

A Senate committee concerned about the
soaring costs of political campaigning pro-
vided a forum last week for a growing tug of
war between the networks and the League of
Women Voters over sponsorship of presiden-
tial debates. Freeing broadcasters of the
equal time requirements—a move that
would allow the networks to sponsor as well
as cover the debates—was proposed by ex-
ecutives of the three networks as one way to
hold down costs. To the League of Women
Voters, which sponsored presidential de-
bates in 1976 and 1980 and plans to sponsor
them again this year, repeal is a bad idea.
Sponsorship of the debates, said Dorothy S.
Ridings, league president, should be sepa-
rate from the decision to broadcast them.

The hearing, another in a series being held
by the Senate Rules Committee on campaign
financing, heard the network executives say
the increase in costs was not the networks’
fault, and media consultants say it wasn’t
theirs. The consultants, in fact, modestly
disclaimed any great influence on the out-
come of elections.

Senator Barry Goldwater (R-Ariz.), the
lead-off witness was not interested in where
the blame lay. Indeed, he specifically reject-
ed suggestions to impose limits on broad-
casting or to compel broadcasters to give
candidates free time. He urged support for
his bill (S. 1684) that would restrict cam-
paign spending. It would impose a $15-mil-
lion limit on spending in presidential primar-
ies and $25 million on spending in the
general election. It would also set limits on
congressional campaign spending—12 cents

per voting-age citizen in Senate primary
races, 22 cents in general elections,
$100,000 in House primary races and an-
other $100,000 in the general elections.
Goldwater called unlimited campaign
spending “a crisis of liberty.” He said presi-
dential campaign spending had risen from
$160 million in 1976 to $275 million in
1980, a 72% increase, while spending by
congressional candidates had jumped from

$125 million in 1976 to $344 million in
1982. Total political action spending in-
creased in the same period from $52 million
to $190 million. As for television, Gold-
water said estimates placed its cost to all
candidates—federal, state and local—at

$170 million in 1982, a figure expected to
rise to $182 million during the presidential
election year of 1984,

“Our nation is facing a crisis of liberty if

Network executives Wald, Colloft and Segelstein
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we do not control campaign expenditures,”
Goldwater said. “We must prove that elec-
tive office is not for sale.”

NBC Vice Chairman Irwin Segelstein,
Roger Colloff. vice president for policy and
planning for the CBS/Broadcast Group, and
Richard C. Wald, senior vice president for
ABC News, said their respective networks
provide considerable news coverage of poli-
tics—and would do even more if freed from
the equal-time requirements of Section 315
of the Communications Act.

All three expressed an interest in sponsor-
ing debates. Wald, who said ABC was inter-
ested in Section 315 repeal as it applies to the
presidential campaign, said that relief would

allow the networks to arrange for debates of
major party candidates without having to in-
vite minor party nominees. Segelstein said
that if Congress balks at full repeal, it should
at least make it possible for the networks to
broadcast sponsored debates. And Colloff,
who noted that CBS has been urging repeal
of Section 315 for 30 years, said of debates,
“it is illogical for a broadcaster to have to
depend on a third party, such as the League
of Women Voters, to.arrange” them to enable
broadcasters to air them without worrying
about incurring equal-time obligations. He
noted that the “independence” of those af-
fairs, which is the key to the FCC’s determi-
nation they are “news events” and therefore

exempt from their equal-time rule, “is plain-
ly a fiction—everyone knows their debate is
being mounted for the very purpose of tele-
vision coverage.”

Ridings thought the present system was
satisfactory—although she said broadcasters
should take greater advantage of the oppor-
tunities they now have to broadcast debates.
She said presidential primary debates have
not been carried live, gavel to gavel. She
also said congressional leadership debates
were not carried and debates for offices other
than President have not been fully covered.
And she said broadcasters should not spon-
sor debates.

“The league has serious reservations

ABC takes first; ‘Hardcastle’ upsets ‘60 Minutes’

For the third consecutive week, ABC-TV scored a decisive win in the
prime time ratings race, averaging a 17.5 rating/29 share against
NBC-TV's 15/4/25.6 and CBS-TV's 14.3/23.8, according to A.C. Niel-
sen's National Television Index. The final week in the official 1982-83
season (Sept. 19-25) saw the premieres of 13 new and returning
programs, and the surprise upset of CBS's usually top-rated 60 Min-
utes (18.2./29), in the second outing of its new season, with the second
episode of ABC's new action/adventure, Hardcastle & McCormick
(20.7/33), which aired opposite 60 Minutes only because of a football
overrun on CBS.

Much of ABC's success came from its premieres of seven programs,
two of which, the two-hour pilot of Hotel (23.7/38) and the returning
Fall Guy (20.3/33), were among the top five programs. Three of NBC's
five premieres landed in the top 10, the retumning A Team (25.3/40),
the week’s highest rated show, a two-hour special episode of the re-
turnirig Remington Steele (20/32) and the returning Facts of Life (19.9/
29). CBS's only premiere, the returning Dukes of Hazzard (13.9/25),
went head-to-head with the highly pubiicized hour-long premiere of
NBC's new comedy, Mr. Smith (12.1/22), as well as the second epi-
sodes of ABC's Benson {12.5/23) and Webster (14.4/25). The 1982
premiere of Dukes averaged a 20/36.

Not all of ABC premieres fared well, however. That's Incredible
(12.7/20) fell to a repeat of the two-and-a-one-half hour finale of CBS's
hit series, M*A*S*H (19.3/29). Incredible also fell to two NBC spe-
cials, Bob Hope Salutes NASA (15.2/23) and George Burns: 80 Years
in Show Business (16.4/26). CBS won the night (18.5/28.2) while NBC
took second place (15.8/24.5) and ABC came in third (15.5/23.9), with
a lineup that also included Monday Night Football (15.9/27).

The return of ABC's Ripley's Believe It Or Not (12.2/21) was the
week’s second-lowest-rated premiere. It fell to a football runover on
CBS (15.1/28) but nearly doubled the ratings of the second outing of
NBC's magazine, First Camera (7.8/14), which was the week's lowest-
rated show for the second consecutive week.

finished more than four rating points ahead of ABC's 17.5/28.2 average
for the premiere of a new comedy, Just Our Luck (14.7/24), and a
repeat of the movie "Saturday Night Fever” (18.1/24). CBS averaged
an 11.3/18.3 for Full House (8.2/13) and a repeat of the movie One
Shoe Makes It Murder {12.9/21).

Wednesday went solidly to ABC's Fall Guy-Hotel premiere (23.7/
38), while NBC (15.6/25.2) came in second with installment three of
Real People (15.7/25), the premiere of Facts of Life and a repeat
episode of St. Elsewhere (12.2/21). Thursday and Friday went to rerun-
dominated CBS despite compeltition from premiere lineups both
nights. On Thursday, ABC's two-hour premiere of Trauma Center
(15.5/25) followed by the season premiere of 20/20 (17.5/30) averaged
a 16.2/27.7, tinishing just behind repeats of CBS's regular lineup (16.9/
27.7). NBC's regular lineup, all repeats except for the comedy, We Got
It Made {16/25), averaged a 15.5/25.1.

On Friday, NBC's premiere lineup of Mr. Smith and the two-hour
pilot of For Love and Honor (12.8/23) finished third (12.6/22.7) behind
CBS's Dukes premiere and a repeat of the movie "Blazing Saddles”
(16.1/29). ABC's new-season lineup averaged 14.9/26.4.

ABC won Saturday with repeats of its regular lineup (17.3/31.7),
while CBS squeaked past NBC's repeat lineup (11.1/20.5) which in-
cluded the movie, Wild Horse Hank (10.9/20) to average 11.2/20.7 for
a Walt Disney special {11.1/21) and a college football game (10.1/20).

On Sunday, NBC's broacast of the Emmy Awards (18/30) came in
second to ABC's combination of Hardcastle & McCormick and a
repeat of the movie, Thunderball (19.9/33). NBC finished third for the
night overall, however, after ratings for First Camera were averaged
in. CBS averaged a 15.7/25.9 for its lineup, which included repeats.

ABC had 11 of the week’s top 30 programs while NBC had 10 and
CBS, 9. Combined, the networks averaged a 47.2/78.4 for the week,
compared with a 47.8/79 for the same week a year ago, which includ-
ed 18 season premieres in its lineup, but no Emmy Awards broadcast.
Last year, CBS finished first for week 52, averaging a 17.6/29to ABC's

On Tuesday, NBC's A Team-Remington Steele premiere (21.8/34.7)  15.8/26 and NBC's 14.4/24. o
Rank © Show © Network © Raling/Share Rank O Show O Network O  Rating/Share Rank O Show Network Rating/Share
1. ATeam-** NBC 25.3/40 21. Hill Street Blues NBC 15927 41. One Shoe Makes It Murder CBS 128/21
2. Hotel" ABC R3.7/38 22, Monday Night Football ABC 15927 42. For Love and Honor® NBC 128/23
3. Love Boat ABC 215238 23, Real People NBC 1B.7/R6 43. That's Incredible™* ABC 127720
4. Hardcastle & McCormick ABC 20.7/33 24. Cheers NBC 15.7/24 44 Benson ABC 12523
5. Fall Guy** ABC 20.3/33 R28. Traumsa Center* ABC 155R8 45. Su. Elsewhere NBC 122721
8. Remington Steele** NBC 20.032 26. Jeffersons CBS 15.5/R4 46. Ripley’s Belleve It Or Not**  ABC 13221
7. Thunderball ABC 10.9/33 27. Bob Hope Special NBC 152/23 47. Mr Smith* NBC 12.1/23
8. M"A'S'H CBS 19329 28. CBS NFL Football CBS 151/28 48, Diffrent Sirokes NBC 11823
9. Facts of Life"* NBC 19.0/20 20. Goodnight, Beantown CBS 15.1/24 49. Walt Disney CBS 11.1/21

10. Magnum, PL CBs 18831 30. One Day at a Time CBS 15.1/23 50. Silver Spoons NBC 110/20
11. 80 Minutes CBS 18229 31. Matt Houston ABC 1497 51. Cattle Annte/Little Britches CBS 110718
12. Saturday Night Fever ABC 18.1/29 32. Gimme A Break NBC 14.9/25 52 Wild Horse Rank NBC 10820
13, Emmy Awards NBC 180730 33. Just Our Luck® ABC  14.7/24 63. NCAA Football Special CBS 10.1720
14. Simon & Simon CBS 17.0/28 34. Webster ABC 144725 B64. Archie Bunker's Place CBS 8918
16, 00" ABC 17530 35. Newhart CBS l44/24 55. Glora CBS 8714
18. Fantasgy island ABC 172733 36. Mama's Family NBC 14.3/23 56. Full House CBS 8213
17. George Burns Speclal NBC 16.4/28 37. Knots Landing CBS 14.1/24 57. First Camera NBC 7.8/14
18. Levtery ABC 18278 38. Dukes of Hazzard** CBS 1395 g

19. Blazing Saddles CBS 18129 | 30. TdJ. Hooker ABC 131/24 | | New program-premiers episode

20. We Got 1l Made NBC 180125 | 40. Trapper John, MD. CBS 129/34 Returning program-premiere episode
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about allowing broadcasters to sponsor de-
bates,” she said. “We firmly believe that
those who report the news should not make
the news. Separating sponsorship decisions
from broadcast coverage decisions is impor-
tant in our view to insuring a lack of bias and
the perception of lack of bias in candidate
debates.”

As for television’s responsibility for soar-
ing campaign costs, Segelstein said it has
none. He said that since 1967, the cost-per-
thousand of network television has risen
more slowly than the consumer price index.
In fact, he said, discounting the distorting
effect of inflation, network prime time ad-
vertising prices were more cost efficient in
1981 than they were in 1967. Thus, he said,
“the real net cost of reaching an individual
voter through prime time television actually
decreased during that 14-year period.”

One of two political consultants who testi-
fied, J. Brian Smith, of Smith & Harroff
Inc., of Washington, disagreed with that as-
sessment. He said the high cost of placing
media advertising *has, more than any other
factor, driven up the cost of campaigns.” He
said that in every campaign in which he
worked in 1982, media placement “amount-
ed to over one-third of all other costs com-
bined.”

Both he and Raymond D. Strother, of
Raymond D. Strother Ltd., another Wash-
ington consulting firm, made a point of de-
mystifying their profession. “There is little
magic in what we do,” said Smith. “The
‘loyal band of volunteers’ ™ so important to
candidates in the past, he said, “are every bit
as important now.” And Strother said his “is
perhaps the most overrated profession in
America.” He said consultants “are conduits
for the candidate's message and little more.”

Each had some ideas for reducing cam-
paign costs. Smith, who prefers long-form
for political candidates, said broadcasters
should be required to make times available
for political ads that are lenger than 30 or 60
seconds—say, two minutes or five min-
utes—but at rates that are the same as those
for the shorter spots. Strother offered several
suggestions, including one setting a maxi-
mum amount of television €xposure that
would be allowed a candidate in the last two
weeks of a campaign.

The committee also heard from former
New York Congressman and Mayor John
Lindsay. Lindsay, a one-time Republican
who switched parties and ran for the Demo-
cratic presidential nomination in 1972, sug-
gested a measure he said could cause candi-
dates to stop spending money on television.
It would involve a variant of the technique
the FCC employed in applying the fairness
doctrine to cigarette advertising—before
Congress banned such advertising. The
commission had required stations running
cigarette advertising to air anti-cigarette
spots. Lindsay said, “If a candidate spends
$6 million, his opponent gets equal time to
respond.” If Congress were to write that re-
quirement into law, he said, he would not
object to repeal of the equal time law and the
provision requiring broadcasters to afford
candidates who buy time at the lowest unit
rate. 8]
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Selecting the numbers for the first LPTV lottery winner above is Maureen Peratino, chief of the
FCC's news media division. Looking on are (I-r): Fred Goldsmith, chief, FCC internal review
and security division; Peratino; Jeanette M. Banks, certification assistant to the secretary, and
William Tricarico, FCC secretary.

Cranking them out. Taking a spin at a few of the about 12,000 low-power television applica-
tions it has on file, the FCC last week conducted its first series of LPTV lotteries, selecting 23
“tentative” frequency winners.

Under the FCC's lottery procedures, the winners are only tentative since parties "with
standing"—say, full-service broadcasters serving the affected community who feel the new
LPTV's will cause them interference, or the losers in the lottery contests—will have 15 days to
petition to deny. If no petitions to deny are filed, a tentative winner should be able to start
construction within 30 days, according to Barbara Kreisman, chief of the FCC's low-power TV
branch. If a tentative winner is found tc be unqualified, all of the losers get another chance in
the raffle drum.

The winner of the first turn of the barrel was North American Communication Corp.,
licensee of kxs-Tv Valley City, N.D., which applied for-a translator on channel 58 for Bowes-
mont, N.D. The other tentative winners were Humboldt County Public TV Department, ch.
15, Winnemucca/Vicinity, Nev; American Christian Television (Dr. Jimmy Allen, president),
ch. 60, Brownwood, Tex.; Owen Broadcasting (Dennis H. Owen), ch. 30, Milton, N.D.; The
Malik-Harris Corp., ch. 55, Aberdeen, Wash.; NSN Inc. (Stuart B. Mitchell), ch_ 69, Perry, Fla.;
Communicators of Lubbock, ch. 40, Lubbock, Tex.; Free State Broadcasting Inc., ch. 53,
Booneville, Miss.; Mountain TV Network Inc. (John Dady), ch. 33, Jamestown, N.D.; xutv
Inc., licensee of kuTv(Tv) Salt Lake City (George C. Hatch), ch. 13, Casper, Wyo.; Rollins
Enterprises (Evelyn M. Rollins}, ch. 8, Manteo, N.C.; Statesman-Examiner Inc. (Patrick J.
Graham), ch. 31, Omak/Okanogan, Wash.; North Eastern Communications Systems Inc.
(Peter OIk), ch. 45, Saint Germain, Wis.; Debra M. Kamp, ch. 8, Miles City, Mont.; Green Hills
LPTV Inc. (William O. Lenhart), ch. 12, Trenton, Mo.; Kemmerly & Kemmerly (Sue Martin
Kemmerly}, ch. 34, Steamboat Springs, Colo.; White River Valley Broadcasters Inc. (Joe
Bird and Thomas Vinson), ch. 12, Batesville, Ark.; Microband Corporation of America (Don
Franco, president), ch. 59, Nashville; Northcoast Broadcast Corp. {Austin Texas Internation-
al Broadcast Consultants), ch. 53, Des Moines, lowa; International Broadcast Consultants
(Robert Ruark), ch. 58, Davenport, lowa; Majelmar Inc. (Ruth Saicido, Los Angeles), ch. 64,
Bellingham, Wash.; Southwest Radio Enterprises Inc. (Fred Havenick), ch. 16, Sheridan,
Wyo., and Midsouth Broadcasters, ch. 7, Blackwell, Okla.

After the lottery, Kreisman warned that parties who file strike pelitions will “face sanctions.”
She pointed out that the commission could find that the filing of strike petitions refiected
poorty on a petitioner’s character; as a result, a strike petitioner could be barred from
applying for other licenses, or find its current licenses designated for hearing.

Eight of the 23 winners were minority-owned. There were minerity applicants in 12 of the 23
contests.

On the scene. Proving that telecommunications is beceming an atiractive beat for the
general media, Entertainment Tonight was on hand for the FCC's first low-power television
lottery last week. Pictured above, Karen Kalish, Entertainment Tonight comespondent,
interviews William S. Green, attorney for North American Communications Corp., licensee of
kxJe-Tv Valley City, N.D., the tentative winner of the commission’s first lottery drawing.
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Pluria Marshall
and the new NBMC:
Coming in out of the cold

in the early days of its existence
the black leader and his citizens
group were more conspicuous for
iron tists than for veivet gloves,
but things have changed in the
diplomatic relations between U St.
and the broadcast establishment;
cooperation is paying off more
handsomely than confrontation

Pluria Marshall is legitimate now. Or as le-
gitimate as an outsider is likely to be among
the insiders of the Fifth Estate, whose var-
ious media it is his lot to be a constant thorn
in the side of. Marshall and as many as 1,500
of his associates will celebrate that legitima-
cy in Washington this week at the 10th annu-
al conference of the National Black Media
Coalition, the activist citizens organization
he has headed since 1974 (and of which he
was a founding member in 1973).

How to measure that legitimacy? One

way, last week, was to read a CBS press
release trumpeting the support it received in
support of repeal of the financial interest and
syndication rules. The name leading all the
rest: NBMC.

Another way, this week, will be to notice
the names Marshall has attracted to appear
during NBMC'’s conference at the Hyatt Re-
gency. They include National Association of
Broadcasters President Eddie Fritts, Nation-
al Cable Television Association President
Tom Wheeler, Post-Newsweek Stations’ Joel
Chaseman, David Henderson of Outlet and
former FCC Chairman Richard E. Wiley
(now head of Wiley, Johnson & Rein).
Scheduled to receive awards: Allen Neu-
harth, chief of the Gannett publishing and
broadcasting empire, and Jack Harris, presi-
dent of KPRC-TV Houston and other radio and
television properties of the Houston Post Co.

Still another way to measure that legitima-
Cy is 10 visit with Marshall and his staff in
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their Northwest Washington headquarters at
516 U Street, a neighborhood residential
structure that he owns and leases to NBMC
as its permanent place of business. And to
take note of the fact that Marshall gets a
paycheck these days—indeed, a salary of
$50,000 a year—when for the first seven
years of his tenure he was paid nothing at all
(and had to support himself and his family
on what he could earn as a freelance photog-
rapher).

Little wonder the 45-year-old Marshall
takes such satisfaction from today's status
quo. Graced with a new wife—Carmen, 25,
who is NBMC's executive director—and a
five-month-old son, and now received (if not
always joyously) in the executive suites of
major establishment companies, he has
come a long way from the early days in the
civil rights movement, when he and Jesse
Jackson and the others seemed always on the
outside looking in. That was in Houston,
Marshall’s home town, when he ran the local
version of Jackson’s national Operation
Breadbasket, and opened the first Burger
King franchise to a black owner.

Indeed, he has come a long way from his
own original confrontational style in taking
on the broadcasting establishment (“We used
too many 2 x 4’s from 1973 to 1978,” Mar-
shall admits today). But if the new approach
is more conciliatory, the aim remains the
same: to advance the prospects and the posi-
tion of blacks in electronic communications.
As a watchdog over black progress in televi-
sion, radio, cable and other media, he and
NBMC now concentrate on raising funds for
communications programs at black colleges
and universities and encourage on-the-job
training and intemnships. They work to as-
sure blacks a proportional slice of media
ownership. They monitor affirmative action
at radio and TV stations. And—perhaps the
activity for which NBMC is best known—
they try to prevent companies that do not (in
NBMC'’s eyes) have a satisfactory EEQ re-
cord from acquiring new stations, or renew-
ing licenses for old ones.

That process—through the filing of peti-
tions to deny at the FCC—is resorted to far
less often by NBMC these days, says Mar-
shall, than in earlier years. Perhaps a fourth,
or ¢ven a sixth, as often. Marshall says he
would rather NBMC were recognized for the
“deals” it has helped usher through the FCC
bureaucracy, which outnumber the chal-
lenges “two or three times.” Not the least
among the reasons for his changing tactics:
the realization that the FCC, for the most
part, was going to deny his denial petitions
anyway, and that it was more effective to use
the process to wrest other concessions from
reluctant broadcasters than to try to dislodge
broadcasters from their licenses.

Among the deals referred to by Marshall
there are “two shining examples” of which
he is particularly proud: the Gannett-Com-
bined Communications merger, approved by
the FCC in June 1979, and the General Elec-
tric-Cox Broadcasting merger, which fell
through in June 1980. The Gannett-Com-
bined merger resulted in the sale of one of
Gannett’s stations—WHEC-TV  Rochester,
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N.Y.—to a minority group, headed by Ra-
gan Henry’s Broadcast Enterprises National
Inc. Marshall says NBMC was responsible
for holding down the price of the station: the
company had been offered $35 million, but
ended up selling it to Henry for $27 million.

And even though the GE-Cox merger nev-
er came to pass, Marshall managed to per-
suade Cox Communications to donate
$900,000 to Clark College, a predominantly
black college in Atlanta—money which
went toward construction of a $1.7 million
mass communications facility.

But Marshall also speaks of lesser deals in
which money flows directly to NBMC in-
stead of to an outside beneficiary. “It’s been
basically small money: 3$10,000 here,
$7,000 there, $5,000, $2,000. . .1 figure if
we get enough of those little checks that you
end up with, say, 50 or 60 checks, then
you're in shape. You don’t have to worry
about any one source affecting your fund-
ing.”

This money comes from agreements with
companies seeking license transfers at the
FCC. “If you come to the commission
...and you haven’t hired black people in a
market that has better than 10% blacks in the
work force, you're in clear violation of the
law. We're prepared to say to the commis-
sion ‘these people don’t deserve another sta-
tion because their record is poor.” If your act
is together, the chances that we’ll leave you
alone are about nine to one. If your act isn’t
together, we're going to make you walk the
line.”

Marshall resents suggestions that NBMC
is involved in shakedowns or blackmail. He
finds it ironic that when a competing appli-
cant is bought off in a license challenge for,
say, $100,000, it’s considered “just the cost
of doing business,” but if a deal is struck
with NBMC, something underhanded is al-
leged.

But if the money flowing into NBMC'’s
coffers from license challenge deals is con-
sidered by Marshall to be “small money,”
there have been several occasions when it
exceeded the petty cash class. One, which
Marshall says produced $55,000, involved
the purchase by Tele-Communications Inc.
of Liberty Communications (including its
six TV stations) earlier this year for $245
million—a deal that was met by an NBMC
petition to deny. In an eventual settlement,
Marshall says NBMC received a one-time
payment of $55,000 while another $45,000
went to educational institutions.

(The agreement didn’t settle the score be-
tween NBMC and TCI, an organization
Marshall finds completely insensitive to
EEO concemns. “We settled to work with the
Liberty people,” Marshall says now. “We
saw no reason to make them suffer. But we’ll
fight the TCI peopie as long as we can see
’em. We know we’'re going to have four or
five more shots at TCI because they're ac-
quisition oriented. So we just catch ’em at
the next pass in the road.”)

An even larger settiement came NBMC'’s
way this year in return for withdrawing all
oppositions to the RKQ broadcast stations.
That company agreed to pay $70,000 over

two years for various NBMC services, with
an additional $25,000 donated each year to
the RKO/NBMC Scholarship Fund. RKO
also agreed to reimburse NBMC up to
$13,500 for expenses incurred prosecuting
the license challenges. And Marshall and
company could bring in another $42,000 if
RKO exercises its option to renew the agree-
ment for a third year.

In addition to money from agreements,
the coalition also receives funding from a
Gannett Foundation grant: $50,000 annually
(except this year, when it received $83,000
as a special grant for the 10th annual confer-
ence). Gannett, says Marshall, has been the
most loyal—and most generous—contribu-
tor to NBMC.

Other media companies also give money
to the organization, although Marshall says
many are reticent about making contribu-
tions outright. Instead, groups like Capital
Cities, Hearst, Outlet, ABC, CBS and Me-
tromedia will frequently host receptions or
sponsor lunches or dinners. Then, Marshall
says, “they can say to themselves, ‘I'm not
really contributing to NBMC.” As long as
they have that reconciled in their minds, for

whatever reason, that’s fine.”

All the elements combined—grants,
“agreements” and other contributions—wiil
give NBMC an income of about $400,000
this year, according to Marshall, supporting
a staff of five or six. The “Coalition” in
NBMC’s name refers to 89 affiliated civil
rights organizations in 65 cities that are its
basic constituents. Additionally, it has 20
corporate members that pay annuat dues of
$1,000, 50 professional members who pay
$100 and some 150 in the general member-
ship category who pay $25.

The organization has offices in New York,
Los Angeles and San Francisco in addition
to its Washington headquarters, and has
plans to establish paid professionals in Phila-
delphia, New Orleans, Dallas and Houston.
(Marshall’s brother Rudolph mans the San
Francisco post; as Pluria puts it, “I feel good
having my family involved. . .it’s a little bit
of a family affair, and I don’t apologize for
it.”)

NBMC'’s expansionist ambitions include
other media, as well as other cities. Next on
Marshall’s priority list: cable, an industry he
holds in less than high regard. “It’s almost

Distaff backup. NBMC executive di

rector Carmen Marshall (center) with

other staff members outside the organization's U Street headguarters in
Washington. L to r: JoAnn King, Willette Coleman, Yonne Johnson and

Denise Jamison.
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like they’re thieves. They make a living sell-
ing other people’s products that they don’t
have to pay for.” He points out that black
cable subscribers now make up a substantial
percentage of total cable viewers—enough,
he thinks, to inspire the major MSO’s to
produce programing of interest to their black
subscribers. Yet in his view, “they’re doing
nothing.” That paucity of product will be-
come even more conspicuous as major urban
areas begin to come on line. Within the next
year, he predicts, 85% of all black homes
will be passed by cable.

The most recent medium to feel the Mar-
shall touch is DBS (direct broadcast satel-
lites). NBMC concluded an agreement in
June 1981 with Comsat’s Satellite Television
Corp. that requires STC to provide $50,000
annually, beginning this year, to “foster mi-
nority participation in telecommunications.”
According to a Comsat spokesperson, the
money will be given to colleges and univer-
sities in 1983. The agreement also calls on
STC to involve minority businesses in sup-
plying goods and services to the DBS indus-
try. To that end, STC has anted up $1 million
to create a Minority Enterprise Small Busi-
ness Investment Co. (MESBIC), which will
lend money to minorities interested in DBS.
STC'’s seed money will be matched four-to-
one by the Small Business Administration,
creating an investment pool of $5 million.
The quid pro quo: NBMC’s support for
STC’s DBS application at the FCC.

One of Marshall’s disappointments is that
NBMC is so rarely given credit for what he
believes are its accomplishments—among
them, the FCC’s distress sales and tax certi-
ficate policies as well as the relaxation of the
Small Business Administration rules to per-
mit assistance to minority ownership. And
he is particularly proud of the moneys that
have gone to black educational institutions
as a result of NBMC interventions—the ini-
tial $900,000 to Clark, plus an additional
$100,000 later on; $200,000 to Texas South-
em and to Howard University, plus other
grants to the University of the District of
Columbia and Bowie State in Maryland.

One broadcaster who has known Marshall
long and well describes him as pragmatic
rather than philosophical. “He’s trying to
achieve something now; he’s not just trying
to tear down. So he’ll take half a loaf, or a
quarter of a loaf, or maybe even a slice,
trying to get along himself and help the
blacks in broadcasting. Even if NBMC has
been only marginally productive so far, that's
a plus.” a

Black Media
meeting shapes up

Coalition sets final slate of
panelists for four-day annual
conference in Washington

The National Black Media Coalition has
filled out its agenda for its annual media
conference that opens Thursday (Oct. 6) at
Washington’s Hyatt Regency.
Supplementing the speakers’ schedule for
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Talks stop stock

Turner Broadcasting System suspended over-the-counter trading of its stock last
Wednesday afternoon after its price climbed five-and-a-qguarter points that day as a
result of persistent rumors and press reports that TBS and Westinghouse Broadcast-
ing and Cable and ABC Video Enterprises were working on a deal to merge Satellite
News Channel with CNN Headline News.

Trading of the TBS stock was flagged through Thursday (Sept. 28), when the
company released a statement by Ted Turner confirming that merger possibilities
were being discussed. The stock was then scheduled to resume trading when the
market opened Friday morning.

The TBS announcement read in part that the company “confirmed reports of
merger talks” among TBS, Group W and ABC, “in an effort to settle out of court
lawsuits pending between the companies.” The statement added that “Turner went
on to confirm that these talks have been far ranging and have included" the discus-
sion of & number of scenarios by which the assets of SNC might be acquired by
CNN. The statement concluded by saying that “fundamental differences” still existed
between the two sides. A TBS spokesman declined to elaborate. Reports circulated
that Turner had offered as much as $30 million to acquire the SNC assets.

A few hours after Group W and ABC received word of the TBS announcement, the
two companies released a joint statement indicating they were “aware of the specu-
lation regarding a possible agreement between SNC and CNN. Although recent
discussions have been explored concerning the possibility of combining the two
services, no agreement has been reached.”

A source close to TBS said “My understanding is the deal is basically done,”
adding that the company's statement about there being still existing “fundamental
differences” may be an attempt “to calm the stock down."

So far, all the talks that have been raised concerning a merger possibility have
been between the lawyers for both sides. Robert Ross, vice president and general
counsel, TBS, has headed up that company's negotiating team, while former U.S.
Attorney General Griffin Bell, now with the Atlanta-based law firm, King & Spaulding,
and other attorneys there have been representing the SNC interests.

In a related development, reports, stemming from a board meeting last week of
Group W's company, Westinghouse Electric, suggested that the board was not
happy with losses that Group W incurred in its various programing ventures, most of
them coming from SNC which will lose perhaps $40 million this year. The reports also
suggested that Group W Satellite Communications might also be ecountering diffi-
culties in finalizing a number of deals with various professional sports teams around
the country, and that as a result, The Sports Network, the planned multi-regional pay-

sports cable service may be scrubbed or pushed back.

the Oct. 6-9 sessions announced earlier
(BROADCASTING, Sept. 12), the Saturday
afternoon session, *“Radio’s Responsibility
to the Black Community,” will feature a pan-
el comprising Don Rozette, KYOK(AM)
Houston; Cody Anderson, wpAS(AM) Phila-
delphia; Mary Mason, WHAT(AM) Philadel-
phia; Kernie Anderson, WBMX(FM) OQak
Park, [Il., and Robert N. Taylor, WHUR-FM
Washington.

The following session on Saturday,
“Sales—The Way to the Top,” will be mo-
derated by Eric Moore, communications
consultant, with panelists Michael Turner
WTTG(TV) Washington; Lillian Jones of
WBMX-FM; Marv  Dyson, WVONAM)-
WGCI(FM) Chicago, and Tony Washington of
WILA-TV Washington.

Otherwise, the schedule for the confer-
ence, with the theme, “Trends, Changes and
News Directions,” adheres to the original
agenda that will have Allen H. Neuharth of
Gannett Co. addressing the windup banquet
Saturday night. Luncheons will be ad-
dressed by Joel Chaseman of Post-News-
week and FCC Commissioner Henry Rivera
(Thursday), Ossie Davis and Ruby Dee (Fri-
day) and Representative Mickey Leland (D-
Tex.) (Saturday).

Other conference highlights:

A Thursday morning panel, “Minority
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Concems: How Are They Addressed?,” will
include House Telecommunications Sub-
committee Chairman Timothy Wirth, Ed
Pfister of the Corporation for Public Broad-
casting, Eddie Fritts of the National Associ-
ation of Broadcasters and Tom Wheeler of
the National Cable Television Association.

A Thursday afternoon session, “Group
Broadcasters: Analyzing Success,” is to be
moderated by John Conomikes of Hearst TV
with panelists Jeff Davidson of Gannett and
David Henderson of the Outlet Co.

Thursday sessions will also include “Cur-
rent Events Industry Update,” “Engineering
Opportunities in Telecommunications.” An
evening reception is to be hosted by Capital
Cities Communications.

Friday moming will open with “Trends in
EEO,” moderated by NBMC’s David
Honig, with panelists Glen Wolfe of the
FCC and Washington communications law-
yers Jason Shrinsky, Mike Bader and How-
ard Braun. Subjects of other Friday panels:
“Public Broadcasting: Sound Financial
Management Makes a Difference”; Pro-
graming,” and “Community Affairs: A Valu-
able Asset.”

A job exchange for media professionals is
scheduled for Saturday afterncon.

Sunday morning will be devoted to a
brunch and executive meeting of NBMC. O
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- NCHICAGO AT 6PM-
" opping the 3 Nets & Barney Miller!

Winner of 3 1983 Emmys bringing TAXIs all-time total to 18/

% Share
Change vs.

THE CHICAGO STORY Rating Share July 1983 OTHER MAJOR CITIES Rating Share
TAXI (WFLD Ind. UHF) 11.4 22 +38 NEW YORK—WNEW 9.1 20

o 4 (Ind./6:30PM)
BARNEY MILLER (WGN Ind.) 11.2 21 5

P . . WASHINGTON-WTTG 9.9 21

WBBM E\fnmg., News (CBS Owned) 10.4 20 NC (Ind./6:30PM)
WLS Evening News (ABC Owned) 79 15 DETROIT —WJBK 10.6 25
WMAQ Evening News (NBC Owned) 7.5 14 NC (CBS/11:30PM)

Source: ARB9/19=-23%

In Chicago, TAXI accelerates into first place in only its second week!
It’s also leaving 'em in the dust in the other metered markets and in all dayparts.
So call yourself a TAXI now—or you'll call yourself something else later!

WFLD, if you're excited now, wait ’til you see your demos!

TELEVISION DOMESTIC DISTRIBUTION
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News views

A Torbet Radio survey of approximatety 130
radio station managers and sales managers
on news programing reveals that 75% of the
respondents think news is an important fac-
tor to their target audience when it selects a
radio station. But only 46% said their news
departments are money-rmaking operations.

Other findings show 85% of the respon-
dents using actualities in local newscasts—
specifically, an average of five in each news-
cast. The average length of a newscast is
4.26 minutes with 12.4% of a station's “typi-
cal broadcast” hour devoted to news and
information. Also, 69% believed network
news was a definite attraction for listeners.

Ninety-two percent of the respondents
said they employ a news director and an
average of three newscasters. The “typical”
newscaster 1s 29 years old, has seven years
of experience and makes $13,124 per year.

The data was gathered through a detailed
questionnaire that was sent to 300 radio ex-
ecutives across the country. The news sur-
vey is the fifth in a series of six Torbet is
conducting throughout 1983. The last one

will focus on the rep business and the state
of national sales.

Underpriced

In a speech before the Minnesota Broad-
casters Association's fall conference in St.
Cloud, ABC Radio President Ben Hoberman
said he is “very bullish” on radioc and that
next year will be “one of the most exciting
yet" for broadcasters. He said the greatest
potential for growth lies in on the industry's
advertising rate structure. “Now is the time
to focus cnrestructuring our pricing process
S0 we may obtain a more proportionate
amount of the solid results we make possi-
ble. ... I urge you not to underestimate
what the market will bear,” Hoberman told
the broadcasters in attendance. His call fora
closer examiniation of radic prices came
after Martin Rubenstein, Mutual Broadcast-
ing president and chief executive officer,
told the New Jersey Broadcasters Associ-
ation that network radio should seek higher
rates (BROADCASTING, Sept. 19).
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Downer

After a banner national sales
month for industry in July—up
40.8% (BROADCASTING, Aug. 29)—
came disappointing news last
week from Radio Expenditures
Reports Ine., which reported
national spot dollars for August
dropping from $59,855,000 in
1982 to $57,619,000 this year—a
declinie of 2.9%. The report is
based on data provided
confidentially to RER by 1;
leading rep firms. From January
through August, however,
national spot was up 11.6% over
the same period a year ago.

Football extension

The CBS Radio Network has extended its
broadcast agreement with the National
Football League for an additional year cover-
ing 16 Monday night games, all post-season
play and Super Bow! XIX for the 1984-85
season. “The basis of this extension is to
compensate for the strike-shortened '82-'83
season,” said Dick Brescia, senior vice
president, CBS Radio Networks. This will
mark the seventh season of NFL coverage
over CBS Radio which is currently in what
would have been its last year of a four-year
pact valued at $12.1 million.

Franklin confirmed

The FCC has granted renewals to Franklin
Communications Inc , licensee of WVKO(AM])-
WSNY-FM, Columbus, Ohio. A local group had
petitioned to deny, contending that Franklin
had “abandoned” the black community, its
"target audience,” by reducing ncnenter-
tainment programing aimed at blacks. The
commission said the stations are not re-
quired to target their nonentertainment pro-
graming to a narrow portion of the listening
audience.

'‘MOYL magazine

Al Ham Productions, creator and producer
of the highly successful “Music of Your Life"
format—big band and MOR hits from the
1930's to the present, cumrently airing on
more than 160 stations—last week an-
nounced a joint publishing venture with
Melville, N.Y.-based Belwin-Mils Music
Publishing, a subsidiary of Esquire Inc.,
which initially calls for the production of a
national quarterly publication, Music of Your
Life, designed for direct mailing to 750,000
MOYL club members.

According to Ham, the publication,
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Satellite-delivered advice. ABC's Contemporary Network will begin presenting the 60-
second public affairs series, Father Harry: God Squad, hosted by the Rev. Harry Schiitt,
beginning Oct. 5. The weekday series will be fed over the network twice each week for airing
at times selected by individual affiliates. The series, previously syndicated by San Francisco-
based Bridge Productions, is in its ninth year. ABC describes the program as “focusing on
issues that affect young people, such as loneliness, peer pressure, family problems, drug
abuse and racial prejudice.” Schiitt moves to New York in November to become director of
network development for the Catholic Telecommunications Network of America. He has been
executive director of Bridge Productions, a unit of the San Francisco Achdiocese.
Present at the contract signing were (I-r): Schlitt; Willard Lochridge, vice president, ABC
Contemporary Network, and Gloria Briggs, administrater, ABC youth radio networks.

HOSTED BY

EDDY ARNOLD

WAYLON JENNINGS, DOTTIE WEST, LEE GREENWOOD
JOIN MARY REEVES AND FRIENDS IN THIS SALUTE.

THE FIRST OFFICIAL JIM REEVES ENTERPRISES

HISTORIC FIVE HOUR RADIO TRIBUTE

— 20 SALABLE, TWO MINUTE VIGNETTES INCLUDED —

OTHER GUEST STARS

* TANYA TUCKER + BOBBY BARE * BRENDA LEE
* MARTY ROBBINS * TERRI GIBBS * RONNIE McDOWELL
* TOM T. HALL * CHET ATKINS * AND MANY MORE

FREE DEMO

1'800'25 1'9000 P.O. BOX 111390, NASHVILLE, TN 372114
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which will feature celebrity profiles and in-
terviews as well as MOYL club news' will
ultimately evolve into a “slick” magazine-
type format. Beginning plans call for a mini-
mum of eight pages of national material
wrapped-around eight pages of local con-
tent provided by individual MOYL-format-
ted stations. The cover will be customized
on a market-by-market basis with local
MOYL station logos, Ham said. A pilot issue
is scheduled for selected markets this fall
with regular quarterly issues starting next
year.

No go

Westwood One, Los Angeles, reported it has
decided not to proceed with the preduction
and national marketing of the Rock of the 80’s
Countdown radio program, produced by Car-
rol, Schwartz & Groves. Norm Pattiz, presi-
dent of Westwood One, said the decision to
abandon the project was made after a six-
month test on 20 radio stations. He said the
test marketing indicated that a weekly pro-
gram featuring only modern music “has
limited chances for success on a national
level.”

Latest top 40'er

The Dallas-based Satellite Music Network
will unveil plans for a new top 40/contempo-
rary hit radio format called "Rock America”
{BROADCASTING, Aug. 15) at this week's Na-
tional Radio Broadcasters Asscciation con-
vention in New Orleans. The format is
scheduled to make its debut in January.
Plans call for one national and eight local
commercial spots per hour. There will also
be an optional 60-second newscast on the
hour, but it is yet undetermined how many
hours per day it will air, according to George
Williams, SMN's vice president of program-
ing. The network currently has 250 affiliates
airing one of its three full-time formats:
"StarStation” (adult contemporary), "Star-
dust” (MOR) and “Country Coast-to-Coast.”

Playback

The Creative Factor, a Hollywood-based ra-
dio preducer/syndicator, is offering a S0-
minute, advertiser-supported profile of The
Who, featuring interviews, live concert per-
formances and music recorded during the
group’s history. The Who: Before I Get Old is
being syndicated concurrently with the re-
lease of a book with the same title, docu-
menting the group's history. The special
was packaged and sold by Barnett-Robbins
Enterprises and is being sponsored by Ac-
tivision. It has been cleared in more 130
markets.

A two-hour music special, The John Len-
non Story, 1s also being offered this fall by
The Creative Factor. The bartered program
will air Dec. 4-8, marking the third anniver-
sary of the former Beatle's assassination.

a

The Indiana statewide radio news network,
Network Indiana, has affiliated with CNN
Radio—the 24-hour all-news network of
Turner Broadcasting—and is projected to
be on-line beginning Oct. 15, according to
Jim Gustafson, Network Indiana's manager
of sales and affiliate relations. According to
Gustafson, each of Network Indiana's 54 af-
filiates will have access to the CNN Radio
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BROADCAST EXCITER MODULATION MONITOR

With monophonic distortion less than 0.25% at
85% modulation and stereophonic exciter to monitor
typical separation of 35 dB, the Motorola C-QUAM
AM Stereo system is an impressive performer. The
MC-13020 IC, with comparable levels of technical
performance, is the perfect complement for decodmg
Motorola AM Stereo at the receiver.
Broadcast exciters and monitors, re-
ceiver decoder ICs and receivers
modified for AM Stereo are all available
from Motorola. For price and specifica-
tions, call Dick Harasek at (312) 576-2879
or Chris Payne at (202) 862-1549.

'Y ¢
ﬁ‘ DECOQERS

MOTOROLA AM STEREO.THE WINNING SYSTEM.

(M) MOTOROLA



Key to the highway. Wyny(FM) New York personality Steve Q'Brien (above) was one of the
MC's for the station's “Porsche Party"—where 97 winners of wyny's "key song” game held keys
that fit the doors of two 944 Porsche sport cars. Only two of the winners, however, had the
keys that uniocked them. The event took place just outside of Madison Square Garden. The
on-air contest asked listeners to identify a particular song aired several times per day
beginning Aug. 1 through Aug. 24, with the seventh person calling in with the correct title
designated as a “97 key winner.” The figure 97 was used to correspond to the station's dial
position—387.1 mhz.
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newscasts which will be fed at the top and
bottom of the hour, 24 hours a day.

0O

The AP Radio Network is expanding its
weekday feature lineup with today's (Oct. 3)
debut of Straight Up with Steven the Bartender.
The program, which features professional
bartender Steve Austin, is described as a
90-second “common sense advice piece.”
Also debuting today is a new 90-second
life-style feature called Looking Good. The
program will feature Paula Beth Begoun, a
former actress, and will offer dressing and
grooming advice for men and women.

]

Westwood One, in association with Geffen
Records, will air a live Asia concert from the
Budokan Theater in Tokyo via satellite on
Dec. 6. And, in an unusual move, there will
be no market exclusivity. Westwood One
will license all radio stations wishing to par-
ticipate in the broadcast at no charge, ac-
cording to company President Norm Pattiz.

Plans call for Westwood One to feed the
audio portion of the concert performance
commercial free to stations worldwide with
Warner Amex's Music Television (MTV) si-
mulcasting the video. Due to the intema-
tional date line, the broadcast will be heard
in North America on Dec. 7.

Writing on the wall. Just one block from
Hollywood's Walk of Fame, classical mu-
SiC KFAC-AM-FM has unveiled its own Walil
of Fame. Comprising 23 bronzed
plaques adorning the outside of the sta-
tion, it pays tribute 1o the station’s clients
and employes (both current and former)
as well as musical celebrities such as Lu-
ciano Pavarotti, Leonard Bernstein and
Frank Sinatra. The inspiration for the wall
came to general manager George Frit-
zinger {r} as a way to celebrate KFaC's
move to new Hollywood studios. Stand-
ing with him are Los Angeles Mayor Tom
Bradley (1) and City Councilwoman Peg-
gy Stevenson at the unveiling of the wall.
More plagues will be added in 1984.
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National Radio Broadcasters Association

NEW ORLEANS HILTON TOWER

Let us tell you about our new format
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ROCK AMERICA

Kent Burkbart’s contemporary Top 40

HOME SATELLITE DISH. A dish will be given
away on October 2, 3, & 4th. Special guest

PETE FOUNTAIN will draw the winning entry

each evening at 9:30 p.m. in Suite 26006.

s Receive a free deck of cards compliments of

Satellite Music Network.

Satellite Music Network
12655 N. Central Expressway * Suite 600 « Dallas, Texas 75243
800/527-4892 « 214/991-9200.
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NRBA heads

downriver to New Orleans
The major event of the 10th annual National Radio Broadcasters
1atlon conven a
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WAYS(AM)-WROQ(FM) Charlotte, N.C., who
is stepping down after four years at the helm.

Total attendance for the three-and-a-half
day event is expected to top 4,000 (including
exhibitors, hospitality suite hosts, guests,
spouses and walk-in registrants). The hotel
will house 130 exhibit booths—up from last
year’s 85—and 80 hospitality suites.

On the agenda are more than 30 work-
shops divided into management, sales, engi-
neering, programing, promotion and re-
search. One session that should generate
considerabie interest takes place Tuesday at
9 a.m. when George Burns, president of Stu-
dio City, Calif.-based Burns Media Consul-
tants, speaks on the direction of radio pro-
graming over the next two years based on
computer projections. The session is titled

“Programing Trends and the Parity Prob-
lem.” Another Tuesday session that should
prove popular is also slated for 9 a.m. and
will explore the implications and impact of
FCC’s Docket 80-90—a ruling that could
lead to the creation of as many as 1,000 new
FM stations.

A hot topic among broadcasters will be
discussed at a three-hour seminar examining
FM subcarrier opportunities on Tuesday
afternoon and then again on Wednesday
morning. Leading the forum will be Tom
McCoy, NRBA’s senior vice president, who
will unveil preliminary findings of the asso-
ciation’s recent survey of broadcasters on
their plans for subcarrier channels. McCoy
plans to tell attendees that among those
broadcasters who responded to NRBA'

questionnaire, paging was projected as the
prime use for SCA’s with data transmissions
second. McCoy will aiso note that most
broadcasters seem to have a very real expec-
tation of revenues to be expected from leas-
ing FM subcarner channels.

FCC Chairman Mark Fowler is scheduled
to present Monday’'s opening general session
address just prior to lunch, and the associ-
ation plans to present a five-minute taped
address from President Reagan. And during
the luncheon, CBS News special correspon-
dent Walter Cronkite is to receive NRBA's
1983 Golden Radio Award. Also on Mon-
day’s agenda is a 4 p.m. meeting of the Day-
time Broadcasters Association which will
discuss the FCC’s decision to expand the
hours of operation for daytimers. o

( Atal arce )

After four years at the helm of the National Radio Broadcasters
Association, Harriet (Sis) Kaplan has decided to step down from the
leadership slot and devote more time to running her radio stations—
WAYS(AM)-WROQ(FM) Charlotte, N.C.—and other business interests.
On the eve of NRBA’s annual convention in New Orleans, she took
time to talk to BROADCASTING editors and to reflect on the past,
present and future of the association and on radio in general.

How do you see the state of the medlum at the moment?

Well, I think that it’s healthy. Although, to some degree, it depends
on the health of the area that you're in. [ just returned from speaking
to the Minnesota Broadcasters Association, and the upper half of that

state has all kinds of economic problems, while the middle and

southern parts are just as healthy as can be. Now, radio is going to go
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through changes, as all the media continually do. But both the long
term and the short term outlooks are healthy ones.

Do you teel that the radlo media are less subject to change by all the
new medla activity than are, for example, the television media?

I personally believe that local television is going to go through some



Number 14 in a Series:

Truth

In
Advertising.

For the past several years, We want to share with you
most of the news following each  the results of all the rating
ratings sweep for the Easy books for the Spring sweep in
Listening format has beenless  the regular Arbitron rated mar-
than joyous. kets, #1 thru #171. We have

Each time “rating season” attempted to be objective, and
rolls around, you're bombarded we present the bad news along
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of the revolution in terms of change that radio went through after
World War I, when all the new stations started coming on, when the
enormous growth took place.

Is that because of low-power?

It’s because of all the media things that are happening; it’s not just
because of low power. It has to do with the number of channels that
are going to be available. Direct broadcast satellites and cable and
MDS and all of the other things that are happening.

Radio seems to have weathered all of that.

Yes, and I’'m not suggesting that television isn’t going to weather it,
too. I'm simply saying that there are going to be changes, just as
there were changes in radio.

Do you think any of the new media are going to make radio change as
well as television—low-power and some of the other things?

Well, radio has continually changed, at least during my career. And
I'm sure there will be changes and I'm sure the more innovative
broadcasters will do better than the less innovative ones. But radio is
a personal medium and it serves a constituency that there isn’t any
other way of reaching that I know of today, and I'm not suggesting
tomorrow won't be a different story because the technology that’s
going on today requires paying great attention. I think that radio
broadcasters who are not paying attention to what's happening, and
dealing with it in a competitivé way, are going to be in trouble.

I just don’t think you can play the ostrich game and survive in
radio today.

Is it a more difficult challenge at this moment for AM as opposed to
FM?

Well, they've certainly had a role reversal. You know, when I started
in radio it was: “What is FM?” Now I have a 15-year-old daughter
who doesn’t know she’s got an AM band on her radio.

So there’s no question that AM has a difficult role today, depend-
ing of course on the market situation. [I’'m not suggesting that there
aren’t some very healthy, very successful AM’s. I had lunch in
Chicago last week with Wally Phillips at wGN. Well, you can’t get
much healthier than that. So I’m not suggesting an unhealthy AM.
But, yes, I think they’re in for changes and for a difficult time; we’ve
all seen the research of which age groups are on which side of the
dial. And it’s going to have to be dealt with. You can’t act like the
problem doesn’t exist. You know, I think it’s solvable. I don’t think
AM is dead, if that’s what you mean.

What do you think the big issues will be before your membership at
the NRBA convention?

Many of them will be issues that will always be big issues—sales,
good management and how to deal with the changes in technoiogy.
One of the other areas [ hear a lot of is: “What are we going to do with
our SCAs”" My personal point of view is that broadcasters have
done a lot of talking with each other and manufacturers, whereas I
think we need to be doing a lot more talking with people who are
using some sort of methods of—for instance—data distribution. I
don’t think we’re spending enough time trying to investigate other
businesses and how we can serve them. It’s certainly a potential
moneymaker, but some broadcasters are just saying, “OK, hand me
the money to use my SCA.” And I’'m not sure that that’s very
realistic.

What about programing? What do you think the primary interest in
that area is going to focus around?

One of the things that’s happening on the music dial is that formats

are heading more toward the middle from both directions. And while
I certainly don’t consider myself a top programing consultant, it’s
clear that the successful FM stations today are not doing things a
heck of a lot different than the successful AM’s did in the past.
Again, a role reversai.

What are you doing in Charlotte?

Well, our AM station is now news, talk and sports; for a long time we
were top 40. I’'m not sure that I would call what we’re now doing
with our FM top 40 exactly. We are some form of top 40-contempo-
rary-AOR mixture. In the years past it was a straight AOR.

Why do I think that’s changing? It’s because I think the whole
society is changing. The people who are in the demographic that
you're after have a different mindset than they did six, seven, eight
years ago, by a long shot.

A more conservative mindset?

Absolutely. A more conservative head-set, a more traditional mind-
set, and a more successful one. I guess it’s because I'm getting old,
but I would call it an old-fashioned mindset, in terms of back to the
more traditional ideas.

May we turn to the deregulatory area for a few moments? We're
interested In knowing what the NRBA strategy is. Are you interested
in pursuing a radio-cnly deregulation bili?

Yes.

What do you think the chances are of getting a radio-only deregula-
tion bill through?

I don’t know what the chances of getting meaningful deregulation
are altogether. At this point I'm very discouraged.

Why?

Well, I'm discouraged because I think that we had some things going
very positively in the negotiating direction. That was before Senator
Packwood’s speech to the National Association of Broadcasters—
when he said the NAB couldn’t lobby its way out of a paper bag.
At that point, the whole routine changed and we ended up with the
situation that now exists. We could be facing all kinds of things from
quantification to percentages to God knows what all.

Do you think radio and TV deregulation should be treated indepen-
dently?

Well, 1 am in favor of deregulation for both radio and television. But
I believe that radio deregulation can be achieved today. I am not sure
that the two can be achieved together. I am also equally certain that
radio deregulation would work in terms of realities of performance,
and I believe television deregulation would follow when it was
shown that radio’s indeed worked. And that’s why [ think the two
ought to be separated.

But we are against quantification. We are against a spectrum fee.
But we might be willing to negotiate a contract. That’s an approach
we still feel has possibilities.

What does the contract concept mean?

Well, the government has long-term contracts in various areas—
contracts that cannot be changed.

And under which you might be prepared to pay a fee?

A contract that would give us deregulation of which there might be,
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“With ABC Direction
you have access to all
the resources of a
great network,

with the flexibility
you need to manage
your station.”

David C. Fuellhart

General Manager,
WPOC-FM,

Natlonwme Communications

When you join Direction, your station has
access to the world’s largest radio news.-
gathering organization. With its hourly
three minute newscasts, daily and weekend
sports reports, exclusive Olympic
coverage, and personal health and fitness
features, Direction will help you build
your station’s position in the local market-
place. And will provide you with many
new local sales opportunities. . .all with a
surprisingly low network inventory.

Direction’s dynamic programming relates
to adult listeners in a warm, personal
manner. It doesn’t just tell listeners what’s
happening in the world today, but how it
will affect their lives.

Best of all, you keep the flexibility you
need to control your station’s program-
ming and sales. You choose which
programs and sales opportunities give your
station the greatest competitive edge.

Put Direction to work for you.
Call Vincent A. Gardino, Director,
ABC Direction Radio Network,
(212) 887-5636.

€5 ABC Direction Radio Network

Exc_luswe Radio Broadcasters of the 1984 Summer Olympics.

1981 ABC, Inc.
‘'Star in Motion"’
1980 L.A. Otympic Committaa



In the past ten years,
cemputers have gotten smarter,
cameras have gotten simpler,
evens have gotten quicker,

beer has gotten lighter,

pedies have gotten leaner,
athletes have gotten richer,

hi-fi has gotten higher,

radio has gotten stronger,

studios have gotten smaller,

tewers have gotten taller,

mevies have gotten longer,

cars have gotten shorter,

film has gotten faster,

euterspace has gotten closer

and blue jeans have gotten classier.




THIS YEAR OVER
4.3 MILLION
PEOPLE LISTENED
TO A DOUBLEDAY
RADIO STATION

DURING AN
AVERAGE WEEK.

* THAT'S NEARLY
2 MILLION MORE
THAN LAST YEAR!

DOUBLEDAY BROADCASTING—AMERICA'S FASTEST

GROWING RADIO GROUP.
WAPP(FM) WMET(FM) WLLZ(FM) WAVA(FM) KWK AM/FM KDWBAM/FM KPKE(FM)
New York Chicago Detroit Washington, D.C. St. Louis Mpls./St. Paul  Denver

‘b DOUBLEDAY BROADCASTING CO.

100 Park Avenue, New York, N.Y. 10017

WAPP(FM)/Lake Success-New York City,
WAVA(FM)/Arlington-Washington, Source: Arbitron Spring 19
KWK-FM/Granite City-St. Louis, KDWB-FM/Richfield, MN total persons 12+ Mon-S
6am:12 Mid cume
Subject to limitations
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THE NEWS
WHERE YOU

CETTHE ANALYSIS

For seven vears, Robert MacNell
and Jim Lehrer have been bring-
ing you news analvsis every week-
night. Now, they’re going to report
the days news, 100. On the new
MacNeil/L.ehrer NewsHour.

Robert MacNeil and Jim Lehrer
now have a full hour. That’s enough
time (o give you news summaries for
the day, and to go on to examine
stories in depth with expert guests
and special reports from around
the world.

So start getting the news where
vouve been getting the analysis.

Major fundmg IS prov ided by
AT&T, the national corporate under-
writer.
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A production of WNET/THIRTEEN. New York WETA.
Washingron, D.C. and MaeNeil-Fehrer-Gannett Produe-
tions. Funded by ATKT. Publie Television Starions, and
the Corporation for Public Broadeasiing.

The MacNeil/] Lehrer
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COMMITTED TO THE FIRST AMENDMENT & THE FIFTH ESTATE

Fditorials: -

While nobody was watching

The National Radio Broadcasters Association is holding its annu-
al convention this week in New Orleans, with an expected atten-
dance of 4,000.

The National Association of (all kinds of) Broadcasters held its
annual Radio Programing Conference in San Francisco a month
ago, with an attendance of 2,000.

Officials of the new Television Operators Caucus met in Wash-
ington last week with officials of the NAB to discuss how each
organization will go its separate ways.

The NAB's “structure study committee” meets in Washington
today to talk about conversion of the association to a federation.
Just maybe the conversion is already under way without being
recognized.

More and more it is apparent that divisions of interests within a
vastly growing and increasingly diverse Fifth Estate will insist on
independence in Washington representation. More and more it is
apparent that an umbrella organization is needed to speak for
more interests than one when those interests coincide and to
provide coordination for interests that may not coincide but are
not in conflict. It is also needed to provide information and
services of common use to more interest than one.

There are no signs that a National Radio Broadcasters Associ-
ation would disappear if the NAB became the National Federation
of Broadcasters or that a strengthened NAB radio division would
give up its identity or its annual program conference under a
converted NFB. The major television owners who compose the
Television Operators Caucus made it plain last week that they
intend to guard their independence, a condition that would in no
way be threatened by membership in an NFB with a vigorous and
semiautonomous television division.

The structures committee intends to set an agenda of active
interviewing to solicit expert views on how to reorganize the
NAB. Clearly the committee takes its mission seriously.

It is a mission that will naturally lead to a National Federation
of Broadcasters—as step one in the ultimate formation of the
National Federation of the Fifth Estate.

One way or the other

The Temporary Commission on Alternative Financing for Public
Telecommunications has submitted to Congress an admittedly
inconclusive report on the advertising experiment conducted by
nine formerly noncommercial television stations. The TCAFPT,
whose name and initials now enter merciful retirement, guessed
that advertising revenue would never be an adequate substitute
for federal funding, but couldn’t be absolutely sure. It suggested
that honest-to-god advertising be kept off noncommercial stations
unless “overall benefits. .. will exceed the costs.”

That pretty much leaves it up to Congress to guess whether the
noncommercial system ought to go commercial or remain in the
Jjust-a-little-bit-pregnant condition that the FCC induced a couple
of years ago. Under the FCC’s liberalized policy, noncommercial
stations have been able convert simple air credits into institutional
messages for sponsors of its programs and donors of promotional
services or merchandise. The experimental admission of unres-
tricted advertising to the noncommercial air came in an act of
Congress a couple of months after the FCC loosened its noncom-
mercial rules.

As is, the noncommercial television system has evolved into an
entirely different creature from the one imagined back in 1952

when the FCC set aside 242 channels for exclusive use by non-
commercial, educational broadcasting. The facilities were acti-
vated largely at government expense. They were supposed to
provide a service different enough from the commercial service to
justify support by public funds.

Things haven’t quite turned out as imagined. If legislators
reflect the popular will, the public is less willing to be taxed for
noncommercial broadcasting than the FCC thought it would be.
The search for alternative funding becomes ever more desperate,
and the guess here is that the last has not been heard of a conver-
sion to commercial operation.

It ought to be noted that a good many of the most influential
leaders in the noncommercial structure oppose the commercial-
ization of the medium. But if their objections are overruled and
the conversion proceeds, the government will have to drop the
pretense that this is the noncommercial system for which all those
channels were reserved. At that point the stations enter the com-
mercial system; to be operated and traded like those that are
frankly called commercial now.

Apples and oranges

Political broadcasting is much on Washington minds these days.
It tends to get mixed up with the costs of political campaigning, as
it did before the Senate Rules Committee and the Practising Law
Institute last week, and with voter apathy, as it did at an ABC-
Harvard seminar Friday and Saturdav.

There isn’t any question that the costs of running for office are
obscene and that turnout at the polls is a national disgrace. But the
tendency to look to television for a quick fix will not solve the
problems.

There is always talk of forcing television to give away its time.
That would shift the cost from the candidate to a medium that
would be penalized for its advertising effectiveness. The better
way is Barry Goldwater 's—to cap spending of all kinds in pursuit
of office.

Maybe television can encourage voting, as Leonard Goldenson
has suggested. It has not been proved to be a factor in the decline
of participation at the polls, as those who oppose projections of
election results insist.

The electoral process has developed problems. It is there that
the fixing must be done.

-
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Drawn for BROADCASTING by Jack Schmidt

“With the Craft case in mind, let me ask you whether you're
hiring me for my jowrnalistic proficiency or for my looks.”
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Southeastern Conference basketball games over next three years.
Rights over period are valued at approximately $18 million.
u]

John E. Patton, chairman and chief executive officer of Tenafly,
N.J.-based Bonneville Broadcasting System, syndicator of beautiful
music programing for radio stations, resigned last Friday (Sept. 30)
“in order to pursue a variety of opportunities, particularly those
related to new broadcast technologies outside the company.”
However, Patton will remain with Benneville in consulting capac-
ity. Until Patton's successor is appointed, Steve Riddleberger, VP-
finance and administration, Bonneville Broadcasting System, will
help handle day-to-day operational duties, while Bill McMahon,
consuitant to Bonneville International (parent company), will as-
sist in marketing and sales.
|

Internal Revenue Service has charged that estate of late communi-
cations magnate Samuel |. Newhouse understated tax liability by
more than $609 million. IRS, claiming fraud, is asking payment of
that amount plus $305 million in penalties, or total of $914 million.
Lawyers for Newhouse family called IRS claims "absclutely spur-
jous™ and said discrepancy stems from how privately held New-
house properties are evaluated. Newhouse has sold broadcasting
chain, remains MSQO and group publisher.

a

AT&T has proposed to change rates it charges for full and part-time
interexchange (1XC) television transmission service. Part-time rate
would decrease from current 93 cents to 80 cents per channel mile
hour; full-time rate would increase from current $68.15 to $76.65
per channel miie per month. It also has proposed to change cancel-
lation charges. Under proposal, if order is cancelled later than 8
a.ngq(ET) on day before day for which service was ordered, cancel-
latior charge would be assessed. Cancellation charge would equal
part-time IXC rate for portion of order cancelled.

a
Unlike its radic counterpart, Public Broadcasting Service was diag-
nosed in “sound financial condition,” according to audit by Peat,
Marwick, Mitchell and Co. for fiscal year 1983, with excess of
revenue over expenses of $1,239,000. Total PBS assets, which
amounted to $25.1 million at end of FY 1882, rose to $33.9 million.
Revenue totalled $59,283,918, according to report.

[m]

RCA Corp. has sold C.1.T. Financial Corp. to Manufacturers Hanover
for $1.51 hillion, largest purchase ever for bank holding company.
C.1.T. is financial services company which RCA acquired in 1980
in cash and stock swap deal for total of $1.4 billion. Transaction
excludes insurance subsidiaries of C.1.T. RCA Chairman Thornton
Bradshaw said spinoff will "give us greater flexibility tc invest in
our core businesses—eiectronics, communications and entertain-
ment.” Divestiture also allows RCA to “invest in any attractive
external opportunities in those areas,” said Bradshaw.

o
Final report of Temporary Commission on Aiternative Financing for
Public Telecommunications, which favors enhanced underwriting
for public broadcasting {BROADCASTING, Sept. 26), was submitted
to Congress last Friday with separate statement from National
Telecommunications Information Administration attached. NTIA
statement recommends limited product advertisements be al-
lowed on public broadcasting and that TCAFPT should have con-
centrated on funding alternatives and not “fundamental pclicy
issues such as federal funding.”

a]
Cox Communications has signed letter of intent to sell cable system
in St. Clair Shores, Mich. to Comcast Cable Investors L.P., limited
partnership of Bala-Cynwyd (Philadelphia), Pa. for undisclosed
price. Sale is necessary to get FCC approval for acquisition of
WKBD-TV Detroit, which Cox bought from Field Enterprises for $70
million {BROADCASTING, May 23).

i

Combined ratings and shares for three network evening news pro-
grams were down significantly for week ended Sept. 23, with aver-
age 32.7/63, compared to year ago {for week ended Sept. 24, 1982)
when combined average was 34.2/66. Difference represented de-

NBC-TV in space. NBC-TV and Comsat General announced last
week the finalization of a contract by which Comsat General
will provide the network with a turnkey satellite program distri-
bution service, including uplinks and downlinks, for the next 10
years (“Closed Circuit,” Sept. 26). At the signing (first row, I-1):
Robert E. Muiholiand, president and chief operating officer,
NBC, Irving Goldstein, president, Comsat. Second row (I-1):
Jack Weir, vice president, broadcast operations, operations and
technical services, NBC; William Mayo, vice president, sateliite
systems, Comsat General; Michael Sherlock, executive vice
president, and Robert Kinzie, president, Comsat General, The
service shouid be fully operational by January 1985. Last May,
Comsat General signed an agreement to provide an “interim”
service invoiving 24 affiliates beginning early next year {(BROAD-
CASTING, May 23). According to Satellite Systems Engineering,
a consuiting firm hired by affiliates of three networks to evalu-
ale costs of satellite distribution, estimated that Comsat-NBC
deal is worth $450 miilion.

cline of 1.5 rating points and three share points. ABC Worid News
Tonight bared brunt of loss with average 9.6/19, compared tc 11.3/
22 year ago. Preliminary indication is that expanded MacNei/
Lehrer NewsHour has not had major impact on commercial net-
work news viewing. First national Nielsen measurement of ex-
panded program, which also debuted Sept. b, won't be undertak-
en until week of Oct. 10. But PBS research executive said Arbitron
overnights for three weeks since NewsHour debut indicate that
program is “slightly ahead” of performance half-hour version did
year ago in Chicago, equal in New York, Los Angeles and San
Francisco and slightly below in Philadelphia. Average three week
rating in five overnight markets are: WNET(TV) New York, 1.56;
wTTW(TV) Chicago, 1.83; KCET(TV) Los Angeles, 2.0; KQED(TV) San
Francisco, 1.53, and wHyy(Tv) Wilmington, Del. (Philadelphia),
1.36.
o

FCC Commissioner Mimi Weytorth Dawson has been appointed to
Federal-State Joint Board. According to FCC, board is supposed to
“develop recommended changes in the jurisdictional separations
procedures governing the allocation of local [telephone company]
exchange plant between the intrastate and interstate jurisdic-
tions.” Dawson is filling vacancy created by departure of former
Comrnissioner Anne Jones.
n}

At open meeting Thursday (Oct. 6), FCC will consider whether to
seek comment on using lotteries for another use: cellular radio
franchises in all markets below top 30.
(8]

Clifford Evans, 68, vice president and Washington news bureau cor-
respondent for RKO General died last Thursday of a lung blood clot.
Clifford, who had previously worked for NBC's Today show, jcined
RKQO in 1963 and came to Washington as director of news bureau
in 1966. He had also been producer and moderator of weekly show
Ladies of the Press, broadcast on all RKO stations until 1968. He
was president of White House Correspondents Association in
1981-82. He is survived by wife, Ruth Wolf Evans, and brother,
Murray

_
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' House last week completed action on Radio Marti legislation, pass-
ing overwhelmingly measure designed tc make available to Cu-
bans news of their country and thus break what Reagan adminis-
tration says is Castro regime's monopoly on news 1n that country.
Bill, passed on 302-109 vote, was sent to President Reagan, who
is certain to sign it into law even though it differs markedly from
measure he had hoped Congress would approve. But if administra-
tion is not completely satisfied, broadcasting industry and National
Association of Broadcasters are content and pleased with success of
intensive lobbying campaign. House accepted without change Ra-
dic Marti bill passed earlier by Senate after opponents and propo-
nents agreed on compromise that provides for establishing Cuba
service within Voice of America. It will be broadcast over frequen-
cy used by VOA on Marathon Key, Fla., 1180 khz, which it shares
with wHAM(AM) Rochester, N.Y. (BROADCASTING, Sept. 19). Admin-
istration had proposed separate entity that would serve as "surro-
gate" station for Cuba and operate under aegis of Board for Inter-
national Broadcasting, which nows oversees Radio Free Europe
and Radio Liberty. NAB had vigorously opposed that proposal,
fearing it would cause Cuba to retaliate by stepping up interfer-
ence to American broadcasters. Backers of compromise say
broadcasts to Cuba, if provided by VOA, which is already heard
there, are not likely to have same effect. But despite NAB's satis-
faction with bill, there remained some in House who predicted it
would result in kind of problems broadcasters had hoped to avoid.
Representative Parren Mitchell (D-Md.) noted reports that Cuba is
building 500 kw station—10 times more powerful than any station
in U.8.—"that would jam us to death.” He said it would interfere
with stations in 30 states. Bill now on its way to President provides
%14 mitlion for project in 1984 and $11 million in 1985. Appropri-
ation process will begin in Senate this week.
[m]

Deal betweeen Chronicle Publishing and Gannett Co. in which latter
was to acquire kron-TV San Francisco for $100 million and koco-Tv
Oklahoma City, fell through last week. Deal, which had been
pending for about one year, had been beset by number of compli-
cations, including need for Gannett to spin off two newspaper
properties, Oakland Tribune, which it did, and Independent Jour-
nal in Marin county, which it had not. While Chronicle officials
insisted decision to scrap deal was "mutual,” one Gannett execu-
tive suggested that perhaps Chronicle tired of negotiating pro-
cess, simply deciding station was not for sale. “We still wanted the
station,” Gannett source said of KRON-TV. Chronicle may have also
been motivated by performance of KRON-TV over past year. "The
station is doing much better” since time initial asking price was
set, said source at station.
u]

Bonneville Intemnationat last Friday (Sept. 30) announced it has
reached agreement in principle for sale of Yorbet Radio rep firm to
Selcom Inc.—national radio representative firm subsidiary of Sel-
kirk Communications Ltd. of Toronto—for price estimated to be in
$8-million to $10-million range.

(u}

Television itself was cited Friday as part of problem in symposium
that ABC co-spnsored with Harvard University in effort to uncover
causes of continuing decline of voter participation in national elec-
tions. Elizabeth Drew, New Yorker contributor, said increasing
costs of elections is causing cynicism on part of public. “Most
people who spend more [than their opponents] win,” she said.
“We're confusing the marketplace of ideas with the free market.”
Drew noted that West European governments require stations to
give, not sell, television time to candidates, and suggested that
“TV people and political practitioners get together to work out
system” that need not be expensive but that would "raise the level
of discourse.” John Deardourff, political consultant to Republican
campaigns, offered rebuttal. “I'm not sure we're spending enough,
or in the most productive way,” he said. “Are we using TV funds to
clarify issues and differentiate among cnadidates, or in ways not
helpful?” Leonard Goldenson, chairman of ABC, opened sympo-
sium with expression of concern that decline of voted participa-
tion will endanger democracy in America. He noted that iess than
half voting-age population voted in last election. Result, he said, is
that administiation comes to power with suport of only one fourth
\ of electorate.

Executive activity at Viacom. Terrence Elkes, president of Via-
com International Inc., was appointed chief executive officer of
the company last week. He succeeds Ralph Baruch in that
capacity. Baruch remains chairman of Viacom, a major televi-
sion and cable program producer and distributor, cable MSO
and group broadcaster. Baruch had served as CEQ of the com-
pany since it was spun off from CBS in 1971. Elkes joined the
company in 1972 as vice president, general counsei and secre-
tary. He became president and a member of the two-man “of-
fice of the chief excutive,” along with Baruch, in 1978. Since
that time, the two men have shared the overall responsibility of
running the company, but, as Elkes told BROADCASTING last
week, "in the final analysis, Ralph was the finai decision-mak-
er.” The two executives will continue to work closely in running
the company, said Elkes, except that when it comes to making
those final, go-no-go decisions, “Ralph has basically passed the
baton to me.” The two men will continue to share the office of
the chief executive.

Elkes said that under his command there will be “no radical
changes” in the direction the company is headed. He said,
however, that more attention will be paid to the program pro-
duction side of the business, specifically expanding the role of
Viacom Entertainment Group, the company’s production arm
based in Los Angeles. “We‘ve been very successful at establish-
ing what are really marketing and distribution pipelines,” he
said, referring to the Showtime-The Movie Channei Inc.. merg-
er, and the Cable Health Network, which is in the process of
being merged with Hearst/ABC's Daytime channel. The com-
pany also owns three television outlets, 11 radio stations and
cabie systems serving 700,000 subscribers. "Now that we've
got the pipelines well in place,” he said, "we’ll be paying more
attention to the software side of the business.”

Most new prime time shows continued to post impressive numbers
on Monday through Wednesday last week According to Nielsen
overnight ratings/shares, AfterMASH received a 31/47 in its pre-
miere; Hardcastle & McCormick which received 26.7/43 in its first
airing Sept. 18, 20.7/33 last week; Hotel 26.1/44 (premiere); Emer-
ald Point, N.A.S5 19.2/29 (premiere), Oh Madeline 18.2/28 (pre-
miere); Just Our Luck which premiered Sept. 20 at 14.7/24, 13.9
29; Mississippi 13/20 {premiere), and Boone 10.4/16 (premiere).
(u]

CBS Moming News and NBC-TV's Today Show are tied in ratings
both for just-ended third quarter and most recent week for whicl
ratings are available {(Sept. 19-23). Trailing ABC-TV's Good Morn
ing America {4.4/24}, CBS Morning News and Today are neck anc
neck at 3.4 rating/19 share for 13 weeks ending Friday, Sept. 20
and for most recent week, they are tiec at 3.6/19, behind GMA "
4.8/25. First Lady Nancy Reagan plans to co-host instaliment o
ABC TV's Good Morning America or. Wednesday, Oct. 12 from |
10 9 a.m. Theme wili be drag abuse . America
=

Lorimar, Culver City, Calif -pased program procucer and syndica:
tor, has entered sports syndication business vic dea. it compietec
last week with Dallas-pasec Szorts Production Inc. Deal callis fo
Lorimar to ‘ointy finance witz S0 rights that lawer acquized fol
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TM’s Shaughnessy:
builder of bottom lines

Pat Shaughnessy was busy selling city busi-
ness directories in Omaha 18 years ago when
he knocked on the door of KOIL(AM). The
station's sales manager, Don Tawzer, lis-
tened to the 2l-year-old’s sales pitch, and
decided that acquiring the man’s talents was
more important than buying what he was
peddling.

He hired him as an account executive, and
in three years Shaughnessy became sales
manager and found himself well on his way
to making a name for himself in the radio
business.

Shaughnessy is now president of Dallas-
based TM Companies, one of the leading
full-service syndicators of products for the
radio industry. He currently oversees the
day-to-day operation of TM Companies,
which is divided into two divisions: TM Pro-
ductions—which develops original music
for local station sales purposes and produces
radio and television station ID packages and
television and audio-visual shows—and TM
Programing, the producer and marketer of
six radio formats—"Stereo Rock,” “Urban
One,” “TMOR,” “TM Beautiful,” “TM
Country” and “TMAC” (adult contempo-
rary}—as well as special features and audio
programing for 47 airlines. The two divi-
sions serve approximately 1,200 radio and
TV stations.

In the years TM has been under Shaugh-
nessy’s reign, the company has enjoyed ris-
ing profits. A major reason, according to
Shaughnessy, was the decision to merge the
Special Projects division into TM Program-
ing in the fall of 1981. That acted as a cost-
efficient catalyst that propelled TM Com-
panies into what he calls a profit-making
“banner” year in 1982,

As a child growing up in Iowa, Shaugh-
nessy “never dreamed of going into the
broadcasting industry.” He was selling busi-
ness directories for the R.L. Polk Co., when
he happened upon KOIL(AM) and Don Tawzer
and suddenly found himself in the radio
business.

After four years at KOIL Shaughnessy left
and became vice president of Young Adult
Marketing Inc., a Tarzana, Calif.-based
company, headed by former Radio Advertis-
ing Bureau President Kevin Sweeney, that
was designed to generate retail sales for lo-
cal rock stations. Still living in Omaha,
Shaughnessy spent six months traveling
around the country meeting with station
managers.

One day in St. Paul, while Shaughnessy
was visiting group operator Walter Richey,
who then owned KMEN(AM) San Bernardino,
Calif., Richey said: “I don’t need a guy to
come out and see me once a month. I need
someone who is at the station every day.”
Richey, who was impressed with Shaugh-

Sl

halstaoter

Patrick Sherman Shaughnessy—president,
TM Companies, Dallas; b. Jan. 22, 1845,
Council Bluffs, lowa; attended Northwest
Missouri State, Marysville, 1963-64; account
executive, KoiLiam) Omaha, 1966-68; sales
manager, KOIL(am), 1969-70; vice president,
Young Adult Marketing Inc., Tarzana, Calif.,
1971; vice president and general manager,
KMEN(AM) San Bernardino, Calif., 1971-72;
executive vice president and general
manager, Drake-Chenault Enterprises,
Canoga Park, Calif., 1973-78; vice president
and general manager, KIoQ(FM) Los Angeles,
1974-79 (station was owned by Drake-
Chenault, but sold to Qutlet Co. in 1978.
Shaughnessy also retained title of executive
vice president for Orake-Chenault
Enterprises between 1974-78 and stayed with
Outlet through 1979); present position since
December 1979. Appointed a vice president
of Shamrock Broadcasting (TM's parent
company) in February 1983; divorced;
children—Lisa, 17; Michael, 16; Patrick, 14,
and Daniel, 13.

nessy’s presentation, asked him if he would
accept the job of station vice president and
general manager and take on the task of
bringing the property into a healthier fiscal
state. The answer was yes.

Shaughnessy turned a profit at KMEN(AM)
by improving the format, becoming more
involved in the community and employing
what he terms “the basic fundamentals of
selling radio.”

According to Shaughnessy, during the lat-
ter part of 1972, Gene Chenault of Drake-
Chenauit Enterprises—a Canoga, Calif.-
based radio producer and syndicator—was
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impressed with the financial performance of
the station and considered buying it. He con-
tacted Shaughnessy and suggested they get
together to talk about a position with Drake-
Chenault.

Shaughnessy, who was planning to accept
a job with KAYQ(aM) Kansas City in a matter
of days, told Chenault, “we’d better meet
soon” and hours later they were at a restau-
rant in LaVerne, Calif. Another meeting
took place two nights later, climaxing with a
hand-shake agreement between the two
which put Shaughnessy at the helm of
Drake-Chenault Enterprises as its executive
vice president and general manager.

Shaughnessy says he changed the focus of
the firm, which was then marketing three
formats, from aiming at major-market sta-
tions to small-to-medium outlets. In so do-
ing, the company’s client list of 50 nearly
doubled in one year. Shaughnessy’s name in
the radio syndication business had been es-
tablished.

In 1974, while retaining the title of execu-
tive vice president for Drake-Chenault En-
terprises, Shaughnessy took control of the
company’s owned station, KIQQ(FM) Los An-
geles. Four years later Drake-Chenault sold
KIQQ to the Outlet Co. and Shaughnessy de-
cided to stay on with the new owners. But
the next year, Bruce Johnson, then president
of Shamrock Broadcasting, lured him away
to head TM.

James R. Mixon, executive vice presidsnt
and chief operating officer for Shamrock
Broadcasting, TM’s parent company, de-
scribes Shaughnessy as “an energetic, hard-
working manager who cares about his peo-
ple.”

What lies ahead for TM? Will satellite
technology play an important role in the de-
livery of its products? “Satellite transmis-
sions are fabulous for network news feeds
and special events programing,” Shaugh-
nessy says, “but we don’t believe in it for full
24-hour programing. We can’t offer stations
the kind of music flexibility over satellites
that we can on tape,” Shaughnessy says, ex-
plaining that the tempo of the music for each
format will vary from station to station.
However, Shaughnessy projects that within
ayear TM will use satellite transmissions for
specials and music updates for the tape-de-
livered formats.

Shaughnessy is not only a planner at the
office but also while jogging. “Running has
helped me become a better planner,” Shaug-
nessy says. “You have to map out your strat-
egy and go after it each day.” Shaughnessy
runs each year in the Dallas and New York
City marathons—the latter coming up in
three weeks.

And when Shaughnessy is not running, he
likes to read, especially about how other
companies are operated. That, no doubt,
helps him stay a step ahead in the competi-
tive marketplace of the 1980’. |



sota, Fla., joins wTvHTV) Tampa-St. Peters-
burg, Fla., as sports reporter.

Gloria Watkins, operations manager,
WLBM(TV) Meridian, Miss., joins co-owned
WLBT(TvV) Jackson, Miss., as program direc-
tor,

Maria Smith, programing/operations man-
ager, noncommercial KTXT-Tv Lubbock,
Tex., joins noncommercial KUED(TvV) Salt
Lake City as program director.

Gary Deeb, television and radio critic, Chica-
go Sun Times, joins WLS-TV Chicago as media
eritic.

Gary Chase, program director and music di-
rector, WAVA(FM) Washington, joins WRXL(FM)
Richmond, Va., as program director.

Appointments, Entertainment Tonight, syn-
dicated series for Paramount Television Do-
mestic Distribution, Los Angeles: Alan Ar-
thur, anchor, KMOL-TV San Antonio, Tex., to
correspondent, based in Los Angeles; Jeanne
Wolf, correspondent, Miami, to Los Angeles
bureau in same capacity; Richard Wilson Jr.,
writer-producer, CBS Radio Network, to
writer-editor; Beverly Kopf, segment produc-
er, to senior segment preducer; Doug Herzog,
from WTBS(TV) Atlanta, to segment producer,
music; Karen Good, segment producer, Good
Morning America, ABC-TV, Los Angeles, 10
segment producer, movies, and Peter Ham-
mond, researcher, to weekend segment pro-
ducer, Entertainment This Week.

Landsman/Rivers Radio Services, New York,
has disbanded and principals have each
formed new companies. Dean Landsman,
president L/RRS, is now president of his own
radio programing and consulting firm,
Landsman Media, New York. Steve Rivers,
executive vice president, L/RRS, has formed
own consulting firm, Whale Communica-
tions, Philadelphia.

News and Public Affairs

Sandy Gilmour, correspondent, NBC News,
Peking, joins CBS News, Atlanta, in same
capacity. Michael O’Connor, reporter, KRON-
TV San Francisco, joins CBS News, Miami
bureau, in same capacity. Maria Shriver, na-
tional correspondent, PM Magazine, joins
CBS News in Los Angeles as reporter.

Velma Cato, news director, NBC Radio Net-
work, New York, named executive producer,
news coverage, Olympic games, for NBC
Radioc Network and The Source.

Rich Fisher, weekend anchor-reporter, WXyz-
Tv Detroit, named anchor, 6 p.m. news.

Rick Roberts, from wOI-TV Ames, lowa, joins
woTv(Tv) Grand Rapids, Mich., as co-an-
chor.

Alllson Gregory, reporter, KRDO-TV Colorado
Springs, named weekend anchor.

Mary Broderick, from WTTG(TV) Washington,
joins WILA-TV there as news writer. Jim Ram-
sey, from WLS-Tv Chicago, joins WILA-TV as
weeknight weathercaster.

Andrew Amador, from KpPIx(Tv) San Francis-
co, joins KHJ-Tv there as weather anchor.

John VanScovoc, editor, Citizen Group Pub-
lications, Boston, joins noncommercial
WGBH-TV there as managing editor and pro-
ducer, 10 p.m. news. Rory O'Connor, field

In business. William C. Paley is in busi-
ness. Not Wiliam S., the CBS board
chairman, but his 35-year-old son is sole
proprietor of Paley Communications Inc.,
a communications consulting company
located in Washington. His previous ex-
perience includes working for the U.S
Army as a cinematographer in Vietnam
from 1969-70, several years of sailing,
that he described as “sort of like a sab-
batical,” and five years as a restaurant
proprietor in Washington.

Paley said "I think my father's name
gave me a hand up. He hasn't used my
services yet but we won't charge him. It's
professional courtesy. He never charged
me."

producer, WCVB-TV Boston, joins WGBH-TV as
producer, 10 p.m. news.

Debra Leach, from wBAY.Tv Green Bay,
Wis., and Mark Douglas, from WBBH-TV Fort
Myers, Fla., join wTsp-Tv Tampa-St. Peters-
burg, Fla., as reporter.

Technology

John Park, VP, marketing, broadcast pro-
ducts division of Sony Corp., Park Ridge,
N.J., joins Thomson-CSF Broadcast, Stam-
ford, Conn., as VP, marketing and sales.

David Graham, project engineer, Tri-Media
Studios, Calgary, Alberta, joins KUED(TV)
Salt Lake City as director of engineering.

Gerow Brill, from Ampex Corp., Redwood
City, Calif., joins Clear-Com, San Francisco-
based manufacturer of broadcast equipment,
as national sales manager.

Thomas Christy, SMATV product manager,
Blonder-Tongue Laboratories, Old Bridge,
N.J., joins Comtech Antenna Corp., St.
Cloud, Fla., as director of marketing.

Bowed out. Paul Harvey, ABC radio
commentator, has written the White
House saying he does not wish to be ¢on-
sidered for the seat on the Corporation
for Public Broadcasting board {*Ciosed
Circuit,” Sept. 19). Harvey said that as a
political appointee in an election year his
perceived credibility might be endan-
gered. He also said he was already on
the beard of a foundation that had made
contributions to public broadcasting,
which would be another potential conflict
of interest.
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Promotion and PR

Gary Claussen, executive VP, television,
Stone/Hallinan Associates, New York public
relations firm, named partner and director of
firm.

vincent Curran, acting general manager, Carl
Byoir & Associates, Detroit, joins public re-
lations division of Lewis, Gilman & Kynett,
Philadelphia, as VP and management super-
visor.

Ray Grebey, executive scholar in residence,
graduate school of business, Washington
University, St. Louis, joins Hill & Knowlton,
Chicago, as senior consultant.

John Abrams, consultant, RKO Radio Net-
works, New York, joins ABC public relations
there as manager, audience information.

Allied Fields

Roy Easley, VP, Association of Maximum
Service Telecasters, Washington, has taken
early retirement at age of 57. Before joining
AMST 15 years ago, he had retired as lieuten-
ant colonel after 20-year career in U.S. Army.

C. Dennis Cryder, director of productions and
development, NCAA Productions, Mission,
Kan., joins Kansas City Royals as director of
broadcasting and marketing.

Robert Paine, from Corinthian Television
Sales, New York, joins Nielsen Station Index
there as marketing development executive.

Gary Chapman, VP and general manager,
WLNE(TY) Providence, R.I., re-elected chair-
man, Electronic Media Rating Council, New
York.

Deaths

Ray Sutton, 41, vice president, Detroit sales,
NBC Television Network, died of heart attack
in his sleep at his home in Leland, Mich., on
Sept. 24. He joined NBC as salesman in West
Coast office in 1968. He is survived by his
wife, Jody, and two sons.

Raymond Bell, 75, died of cancer Sept. 6,
1983, at his home in Beverly Hills, Calif.
Former head of Foreign Claims Settlement
Commission and director of political commu-
nications for President Reagan’s 1980 cam-
paign, Bell was former VP, corporate and
government relations, Columbia Pictures,
and former president of New York and Wash-
ington chapters, Public Relations Society of
America. He is survived by wife, Jeanne
Viener Bell, son and three daughters.

Gareth B. Muchmore, 70, editor and co-pub-
lisher of Ponca City Publishing Co., owner of
wBBZ(aM) Ponca City, Okla., died of heart
failure Sept. 22 in Ponca City. He is survived
by his wife, Pat, and two daughters.

Jim O’Brien, 43, weeknight anchor and
weatherman, wevi-Tv Philadelphia, killed
when parachute failed in sky dive at New
Hanover airport in Gilbertsville, Pa., on Sept.
25. O’Brien was also host of station’s Satur-
day magazine program, Prime Time. He is
survived by two daughters.



Marketing

Lawrence J. Flink, from Dancer Fitzgerald
Sample, New York, joins Kenyon & Eckhardt
there as executive VP and director, Eastern
region.

Promotions at Dancer
Fitzgerald Sample,
New York, in media
planning: Jack irving,
from VP to senior VP
and chairman of Me-
dia Plans Review
Board; Estrea Dwor-
kin and Ruthanne
Greenberg, from asso-
ciate media directors,
to VP's; Lucille Mon-

irving aco, from media su-
pervisor to associate media director; in media
implementation: Lou Dorkin, senior VP, to
newly created position of director of network
relations; Mel Conner, senior VP, to director
of network operations, and Sondra Michael-
son and Betsy Frank, associate media direc-
tors, to VP’s.

Allan Linderman, VP and media director,
Creamer Inc., Pittsburgh, elected senior VP
and director of media services, Creamer, New
York.

Gary Mueller, media supervisor, Needham,
Harper & Steers/USA, Chicago, named asso-
ciate media director.

Alan Alexander, account executive, Need-
ham, Harper & Steers, Chicago, named ac-
count supervisor.

Marcia Rozen, account manager and media
planner, Leo Burnett, Chicago, joins D’ Arcy-
MacManus & Masius, St. Louis, as account
executive. William Morgan, from Hanley
Partnership, St. Louis, joins D’Arcy-Mac-
Manus & Masius there as account executive.

Frances Roberts, from Mullen Advertising,
Boston, joins Quinn & Johnson/BBDO there
as account executive.

Michele Butts, senior media research analyst,
W.B. Doner, Baltimore, named corporate
media research coordinator. Doris Asantewa,
research planner, city of Charlotte, N.C.,
joins W.B. Doner, Baltimore, as manager of
information services.

Mike Zinn, from Benton & Bowles, New
York, joins Rapp & Collins, subsidiary of
Doyle Dane Bernbach there, as production
manager.

Don Hummerston, from TV Guide, Radnor,
Pa., joins Scharfberg & Associates, Jenkin-
town, Pa., as art director.

Melba Meade, account executive, CBS Tele-
vision Stations, Dallas sales office, named
manager, national sales, CTS there.

Maury Wind, account executive, Katz Amen-
can Televison; New York, named VP, region-
al offices. Lisa Kane, from wkBs-Tv Philadel-
phia, joins Katz Independent Television, Los
Angeles, as account executive.

Joe Cusenza, account executive, wildcat
team, TeleRep, New York, named sales man-
ager of team.

Toni Bronfen, from Seltel, New York, joins
Harrington, Righter & Parsons there as ac-

count executive, red team.

Deborah Kelly, from wxBs-Tv Philadelphia,
joins Blair Television, New York, as account
executive, ABC/green team.

Susan Auerbach, VP, associate network tele-
vision director, BBDO, New York, joins
NBC there as director, daytime sales.

Lamont Pinker, general sales manager, WBNG-
Tv Binghamton, N.Y., named VP, sales, for
parent Gateway Communications.

Christopher Rohrs, local sales manager,
wDLv(TV) Detroit, named general sales man-
ager.

Bryce Benedict, general sales manger, KAKE-
Tv Wichita, Kan., named director of sales.
Bill Katsafanas, account executive, Colum-
bia Pictures, Chicago, succeeds Benedict.

Walter Davis, general marketing manager, PF
Communciations, Fresno, Calif., joins
KTTY(TV) San Diego as general sales man-
ager.

Dick Morby, account executive, KYW-TV
Philadelphia, named local sales manager.

Cece Wick-Mackey, marketing representative,
WwPTZ(TV) Plattsburgh, N.Y., named New
England sales manager.

Jon Hirshberg, sales manager, WBZ(AM) Bos-
ton, named general sales manager.

Marvin Ceder, local sales manager, WTMI(FM)
Miami, named general sales manager.

Bob Scherner, local and regional sales man-
ager, KGw(aM) Portland, Ore., named general
sales manager.

Programing

Jerry Goldman, VP, fi-
nance, Paramount
Television, Los Ange-
les, named VP, pro-
duction and finance,
Paramount television
production.

Appointments at ABC
Entertainment, New
York: Jordan Kerner,
director, dramatic se-
ries development,
named VP, Ted Har-
bert, director, program planning and schedul-
ing, named VP, and Alan Wurtzel, associate
director, social and technological research,
named VP, broadcast standards and practices,
East Coast.

David Kurman, producer, CBS Radio Net-
work, New York, named manager, programs.

Goldman

Cynthia Tepp, sports anchor-reporter, KTSP-TV
Phoenix, joins WNEV-TV Boston as sports pro-
ducer-reporter.

Jetf Beimfohr, sports anchor, wCro-TV Cin-
cinnati, joins WHO-TV Des Moines, Iowa, as
sports anchor-reporter.

Steve Schnall, from wsAv-Tv Savannah, Ga.,
joins wSTM-TV Syracuse, N.Y., as sports an-
chor-reporter.

Joe Glover, anchor, wIBK-Tv Detroit, joins
noncommercial WTVS(TV) there as host, Video
Detroit.

Ron Jackson, sports director, WXLT-TV Sara-
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Media

Harold Protter, execu-
tive VP and chief oper-
ating officer, Koplar
Communications, St.
Louis, and general
manager, KPLR-TV
there, has formed The
Management  Group
Inc., St. Louis, co-
owner of WNOL-TV
New Orleans with Cy-
press  Broadcasting.
Protter Protter will leave
KPLR-Tv and will be managing general partner
of WNOL-TV, scheduled to go on air next Feb-
ruary. Other principles in TMG are Gail
Brekke, VP and general manager, KRBK-TV
Sacramento, Calif., who will join wNOL-Tv in
same capacity, and Dirk Freeman, manager,
sales development and proposals, RCA, who
is to become WNOL-TV’s director of engineer-
ing.
Frank Kabela, executive VP and chief oper-
ating officer, Greater Media Inc., New Bruns-
wick, N.J., named president. Greater Media
owns five AM’'s, seven FM’s and 24 cable
television systems.

Jim Mikels, general sales manager, WATE-TV
Knoxville, Tenn., named general manager.
He replaces Jack Lee who retires.

Appointments at United States Satellite Sys-
tems Inc.: Richard Greene, treasurer, Under-
writers Inc., Momistown, N.1., to chief fi-
nancial officer;, Herman Kotler, VP,
marketing, Telephone Marketing Programs,
New York, to executive vice president, busi-
ness development; James Preston, VP and
general manager, East Coast operations, Stor-
age Technology Corp., New York, to execu-
tive vice president.

Appointed VP’s at Harte-Hanks Communica-
tions: Linda Rios Brook, general manager,
KENS-TY San Antonio, Tex.; R. Michael

Horne, station manager, KOY(AM)-KQYT-FM
Phoenix, and Michael D. Osterhout, general
manager, WRBQ-AM-FM Tampa/St. Peters-
burg, Fla.

Harry Durando, director of sales, WYNY(FM)
New York, named VP and general manager,
succeeding Frank Osbom, who left to become
senior VP, radio, Price Communications
(“Fates & Fortunes,” Sept. 5).

Daniel K. Griffin, vice president, director of
programing, RKO Radio Networks, New
York, joins WRKO(AM) Boston as vice presi-
dent and general manager, effective Oct. 31.

Harry Conlin, general manager of KYLT(AM)-
KZOQ-FM Missoula, Mont., named president
of parent, Spectrum Communications, which
also owns wADK(AM) Newport, R.I.

Hoker

Conlin

Jay Hoker, VP and general manager,
KRQX(AM)»KZEW(FM) Dallas, named VP, ra-
dio, parent Belo Broadcasting.

Robert L. Powers, sales manager, KSEA(FM)
Seattle, named general manager of broadcast-
ing division of Crista Ministries there, owner
of KGDN(AM)-KBIG(FM) Seattle and KLYN(FM)
Lynden, Wash.

James Carufel, VP, finance and administra-
tion, noncommercial KTCA-Tv Minneapolis-
St. Paul, named senior VP, chief financial
officer. Jim Russeli, VP, program production,
named senior VP, station director.

Allen Feuer, VP and general manager,

the most experienced
executive recruiting firmin
broadcasting and cable
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For a confidential discussion, call 312-394-9330.

fff?jldf-'

%4@&:%

ONE CROSSROADS OF COMMEF\‘CE

ROLLING MEADOWS. ILLINOIS 60008

Broadcasting Oct 3 1983
124

wQTV(TV) Boston, joins KLRT(TV) Little Rock,
Ark., in same capacity.

Peggy Solomon, director, broadcast oper-
ations, Mutual Broadcasting System, Arling-
ton, Va., named VP.

Robert Sachs, director of corporate develop-
ment, Continental Cablevision, Boston,
named VP, corporate development.

Edward L. Weliss, general manager,
WKIX(AM)-WYYD(FM) Raleigh, N.C., adds ti-
tle of executive vice president, Mann Media,
High Point, N.C.

Lee Carlson, general sales manager, KOIN-TV
Portland, Ore., joins KGMB-TV Honolulu as
station manager.

Catherine Shaffer, local sales manager, KYw-
Tv Philadelphia, named assistant to general
manager.

Susan Watson, assistant vice president and
media analyst, E.E Hutton, New York, joins
Metromedia there as director of financial ser-
vices and communication.

Jim Carter, station manager, KEZO(FM) Oma-
ha, named general manager of KYNN(AM)-
KEZO(FM) there.

James Bryant, sales manager, WLBE(AM)
Leesburg/Eustis, Fla., appointed general
manager.

William P. Dix Jr., general manager, WDBS(FM)
Durham, N.C., named general manager of
wWPAM(AM) Pottsville and wzTa(FM) Tamaqua,
both Pennsylvania.

Elected officers, Illinois Broadcasters Asso-
ciation, Springfield, I1l.: Géne McPherson,
WLVN(AM)-WSEI(FM) Olney, president; Barry
Geoghegan, WAND-Tv Decatur, president-
elect; Jack Bennett, wHBF-Tv Rock Island,
vice president, and Fred DeMarco, WMAQ-TV
Chicago, treasurer.

George Jostlin, regional sales manager, Fal-
con Cable TV of Southem California, Los
Angeles, joins Colony/Harbor Cablevision,
San Pedro, Calif., cable system, as regional
marketing manager.

Shelley Hutsler, from Research Works, Los
Angeles research and development firm,
joins Cox Cable, Santa Barbara, Calif., as
marketing manager.

Patricia Templer, traffic manager, RVS Cable-
vision, Milwaukee, joins WCGV-TV there as
operations manager.

Michael Paul, VP, marketing, Consumer Con-
cepts, Rocky Mount, N.C., joins WAGE(AM)
Leesburg, Va., as operations manager.

Gregory O'Neill, senior accountant, Arthur
Young & Co., Providence, R.1., joins Colony
Communications there as manager of budgets
and special projects.

Terry Giriffith, from Michigan department of
social services, Detroit, joins Continental Ca-

blevision in Findlay, Ohio, as personnel di-
reclor.



For Sale Stations Continued

WALKER MEDIA &
MANAGEMENT, INC.

Midwest class A FM. Well
equipped. $375,000, with
$75,000 down. Please con-
tact:

John F. Hurlbut

PO Box 1845
Holmes Beach, FL 33509

813—778-3617

RECEIVER'S SALE
KATY AM 1340 KHZ

Assets & lisc. Auction Thurs. Oct. 13, 1983, 11
AM. PDT, at KATY offices, 1146 Monterey, San
Luis Obispo, CA 93401. All cash (no brokers
comm.) 10% cash deposit, balance on approval
by court & FCC. Call 805—543-1340; 466-5467.

Attractive metro Mid-Atlantic station with
positive cash fiow. Call Bill Chapman
404—458-9226.

@_ CHAPMAN ASSOCIATES”

nationwide mergers & acquisitions

JAMAR;RICE CO.

Media Brokerags & Appraissis

william R. Rice
william W. Jamar
(512) 327-9570

950 wesl Lake 1igh Dr. Sulte 4103 Ausun, TX 78736

AM/FM COMBO

Upper Midwest. Number one combi-
nation in market. Dominant AM,
Class C FM. Gross billing $800,000
combined. Asking $1,500,000, with
$500,000 cash. Write Box E-31.

BILL - DAVID

ASSOCIATES
BROKERS - CONSULTANTS

303—636-1584
2508 Fair Mount St.
Colorado Springs, CO 80909

THIS PUBLICATION
IS AVAILABLE
IN MICROFORM

University Microtilms
International

300 North Zeeb Road.
Dept. PR., Ann Arbor,

be:

Due to holiday Monday October 10, 1983, the deadline
for classified advertising for the October 17 issue will

FRIDAY, OCTOBER 7, 1983

ATTENTION: EARLY
DEADLINE NOTICE

MI 48106

BROADCASTING'S Classified Rates

Alt orders to place classitied ads & all correspondence pertaining to this sec-
tion should be sent to: BROADCASTING. Classitied Depastment. 1735
DeSales St. NW, washington. DC 20036.

Payable in advance, Check or money order. Full & correct payment MUST
accompany ALL orders.

When placing an ad. indicate the EXACT category deslied: Television, Radio.
Cable or Allled Fields: Help Wanted o1 Situations Wanted. Management,
Sales. News. etc. If this information is omitted. we will determine the appropri-
ate category according to the copy. NO make goods will be run if all informa-
tion is not inCluded.

The publisher is not responsibie for errors in printing due to Tllegitle copy —all
copy must be clearly typed or pnnted. Any and all errors must be reporteq to
the classified department within 7 days of pubiication date. No credits or
make goods will be made on efrors which do not materially affect the adver-
tisement.

Deadline 's Manday for the following Monday's issue. Orders, changes and/of
cancellations must be submitted in writing. (NQ telephone orders, changes
and/or cancellations will be accepted.)

Replies to ads with Blind Box numbers should be addressed to: (Box num-

7]

ber). clo BROADCASTING, 1735 DeSales St. NW, Washington, DC 20036,

Advertisers using Blind Box numbers cannat request audio tapes. video tapes.
transcriptions, films, or VTRs to be forwarded to BROADCASTING Blind Box
numbers. Audio tapes, video tapes, transcriptions. fiims & VTRsS are not for-
wardable. & are returned to the sender.

Publisher reserves the right to alter classilied copy to conform with the provi-
sions of Title VII of the Clvil Rights Act of 1964, as amended. Publisher
reserves the right to abbreviale. alter. or reject any copy.

Rates: Classified listings (non-display}. Per issue: Help Wanlted: 85¢ per
word. $15 weekly minimum. Situations Wanted (personal ads): 50¢ per word.
57 50 weekly minimum. All other classifications: 95¢ per word, $15 weekly
minimum. Blind box numbers: $3 per issue:

Rates: Classified display (minimum 1 inch, upward n half-inch increments).
per issue: Situations Wanted: $40 per inch. Ali other ctassilications: $70 per
inch. For Sale Stations, Wanted To Buy Stations, & Public Notice advertising
require display space. Agency commission only on display space.

Word Count: Count each abbreviation, Initial, single tigure or group of figures
or letters as one word each. Symbols such as 35mm. COD. PD, etc.. count as
one word each. Phone number including area code or zip code counts as one
word each,
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For Sale Stations Continued

@ 'CHAPMAN ASSOCIATES®

nationwide mergers & acquisitions

COME BY TO SEE US DURING NRBA. WE'LL BE AT THE NEW ORLEANS HILTON—SUITE 2429,

STATION
FL Maj UHF-TV $7,500K $1,000K
SE Met VHF-TV $4,000K SOLD
SW Met FM $3,300K SOLD
FL Met FT/CLA FM $2,100K Cash
SW Met CLIV/CI.C $1,775K SOLD
FL Met AM/FM $1,500K SOLD
R. Mtn. Met AM/FM $1,200K SOLD
M. Atl. Met Fulltime $1,150K $ 450K
MW Met ClLIV $ 995K SOLD
M. Atl. Reg AM/FM $ 995K $ 261K
Sw Sm AM/FM $ 825K $ 200K
Mw Maj Fulltime $ 800K $ 300K
w Met AM/FM $ 725K $ 275K
Sw Sm FM $ 712K SOLD
R. Mtn Med FM $ 625K $ 125K
E Sm FM $ 595K Cash
M. All. Sm AM/FM $ 525K $140K
MW Maj AM $ 500K Cash
w Met FM $ 500K $ 50K
Sw Met AM $ 450K $ 120K
MW Sm AM/FM $ 440K Terms
SW Sm AM/FM $ 300K $ 75K
Sw Sm AM/FM $ 300K $ 75K
MW Sm CLIVIFM $ 275K $ 125K
R. Mtn. Sm AM $ 220K SOLD
M. Atl. Sm AM $ 210K SOLD
NE Sm AM/FM $ 500K SQOLD

CONTACT
Bob Thorburn (404) 458-9226
Paul Crowder (615) 298-4986
Corky Cartwright  (303) 740-2224
Randy Jeffery (813) 294-1843
Bill Whitley (214) 680-2807
Bill Cate (904) 893-6471
Elliot Evers (213) 366-2554
Bill Chapman (404) 458-9226
Peter Stromquist  (312) 580-2807
Ernie Pearce (615) 373-8315

Brian Cabb (404) 458-9226
Jim Mackin (207) 623-1874
Ray Stanfield (213) 366-2554
Bill Whitley (214) 680-2807
Greg Merrill (801) 753-8090
Warren Gregory (203) 364-5659
Mitt Younts (804) 355-8702
Bill Lochman (816) 254-6893
Elliot Evers (213) 366-2554
Brian Cobb (404) 458-3226
Ernie Pearce (615) 373-8315
Bill Whitley (214) 680-2807
Bill Cate (904) 893-6471
Jim Coursolle (414) 233-6222
Greg Merrill {801) 753-8030
Mitt Younts (804) 355-8702
Jim Mackin (207) 623-1874

To buy or sell, for appraisals or financing—contact Janice Blake, Media Administrator, Chapman Associates Inc., 1835
Savoy Dr., Suite 206, Atlanta, GA 30341. (404) 458-9226.

Bill Exline
Andy McClure

NRBA Address:

New Orleans Hilton &

Towers
Suite 1629

504—561-0500

4340 REDWOOD HWY. « SUITE F-121
SAN RAFAEL. CALIFORNIA 94902
(415) 479-3484

./qZ/( Pt - - /4/(//)!477/724, %(‘.

MEDIA BROKERS - CONSULTANTS
SERVINU SINCE 10853

16235 \entura Boudevard, Swite 219
tneino, California 91136
Area Code 213 986-3200

Visit with us

at the NARB Convention in New Or-
leans, Oct. 23 and 24, Suite 2229, in
the Hilton Tower. Serving gourmet
community coffee or drinks. John
Mitchell & Associates, Radio
Brokers, Appraisers, Consultants.

H.B. La Rue, Media Broker

MADIO TY . CATY . APPRAISALS

FOR SALE
B8Y OWNER

Midwest medium market regional
AM, class C FM. Absentee owner,
huge potential. Must sell. All offers
considered. Write Box B-148.

west Coast
44 Montgomery Street. Sth Floor San Fran-
cisco. Calilornia 94104 415/434-1750

East Coast
500 East 77th Street. Suite 1909. New Yoik,
NY 10021 212/288-0737

MISSOURI AM/FM

Small market. $380,000 cash:
$480,000 terms, 30% down pay-
ment. Phone 803—585—4638.

901/767-7980

MILTON Q. FORD 3 ASSOCIATES

MEDIA BROKERS—APPRAISERS
“Specisiizing In Sunbeit Broadcast Properties”
5050 Poplar - Suite 816 - Memphis, Tn. 38157

Broadcasting Oct 3 1983
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OWNERS WILL FINANCE

Owners wishing to sell sunbelt giant 10 KHZ
clear channel AM. Will finance to qualified buyer.
Profitable operation with exceptional equipment
and facilities. Exceilent opportunity for person
wishing to leave pressure position for more |ei-
sured lifestyle. Call (daytime) 804—-836—9700,
or write McDougald Business Brokers, inc., PO.
Box 3325, Danville, VA 24541

For Fast Action Use
BROADCASTING'S
Classified Advertising




For Sale Equipment For Sale Stations Continued
Continued

/" GOING OUT FOR BUSINESS!

£800°3216251 | | A RAMarshall &Co.

Get your b%st c{ieal,'tlhe'n ca'll forl olurs Media Investment Analysts & Brokers
o Tl TOBEORT LAUDERDALE. FL33334 f Bob Marshall. President
A\ IN FL: 1-800-432-2245 '
This powerful 5,000 watt Sunbelt AM staticn located in a pleasant
40’ MOBILE VIDEO TRUCK li community is ideal for an owner-operator. $400,000, with
e SR —— $100,000 down and negotiable terrns.
1600 3H switcher. Complete audio compart- 506A Pineland Mall Office Center. Hilton Head Ialand, South Carolina 29928 803-881-5252

ment with Yamaha PM 2000 console. RTS/IFB | 809 Corey Creek - El Paso, Texas 79912 915.581-1038
system throughout. Add cameras and tape ma- i

chines and you're ready 1o roll tape. Call Ross
Eastty, 213—466-2141.

Miscellaneous
VENTURE CAPITAL STATION OWNERS
DEBT FINANCING Are you considering the sale of your AM/FM combo or FM stations? If so, please talk directly
For Broadcasters with a respected, long-established group operator seeking a few more well-run facilities u{ilh
Sanders & Co. own real estate. A personalized purchase proposal can pe tailored to your neeqs mcludu'ng
1900 Eme . i substantial cash payments, term arrangements, deferred income or covenants with retention
Atlanta G;ya%é%UIte L of qualified management and staff. Write in complete confidence to Box Z-53.
404—355-6800
N * [
Business Opportunity Wilkins

““A‘}e‘;};’%‘;‘o‘}feﬁz THE HOLT CORPORATION

A construction permit for sale that has
been issued for a city in the West or
Southwest, please contact: Lambda
Broadcasting Corporation, PO. Box
1420, Yucca Valley. CA 92284. 619—365-
5737.

For Sale Stations
Dan Hayslett

& dwvsociles. ing

5 (214) 691-2076
11311 N. Contral Expressway = Dallas, Texas

space. $1,750,000. Serious inquiries only.
Write or call: Mr. James R. McCormick, P.O.
Box 13000, Amarillo, TX 79101. 806—373-
1787.

AMERICA'S BEST
GROWTH AREA

Rocky Mountain states AM-FM combo reaches
100,000 in beautiful area. $450,000, with
$50,000 down. Utah regional AM/class C FM.
$675,000, with good terms and low down to
qualified buyers. Principals only. Write Box B-
145.

Video transponder on cable TV MO AM $400,000 25%
satellite available for long-term TN AMFM  $425.000 25% TEXAS
lease at price well below market ND AMM - Sa000 i5%
value. For more information, call - $650,000 20%
Michael Glinter, 816-358-9960. N gﬁgg Eed MEDIUM MARKET
L  FM 50,000 25%
Public Notice N AMT TR0 conmeayment g il
! iownpaymen
S AM 530,00 Sownbayment COMBINATION
5.000 downpayment
PUBLIC NOTICE
Aoplications ot cable telewision llcense. Sandwich A S mg:;n"::m e rais
) own of Sandwich will acc icati 5 ' 7 : . . 180T
for a cable television license pursuanelplloagwgh?:gms» TN FM $35.000 downpayment Ve enipaie M&h“ 3 [h i:ll.lE"__ili.nl'l'h ot
ms eslinrbl';and the 'qusachusg:lg Communli)lg AZ  AM $75.000 downpayment 21b-860-377o
lenna Telavison SSI0N. ons. down,|
flod af ho BUOrESS batow ot 2:000m Nowermper 28, Ay S Sambeyment
1983, Applications must be filed on the Massachusetls co M $30.000 il
CATV Commission Form 100 and must be accompa- ' npaymen
nied by a $100 non-refundabie filing fee, payable to the 8D AM $20,000 downpayment
Town of Sandwich, A of the application shall also VW AM $20,000 downpayment
be filed with the Massachusetts CATV Commission, AL AM $360,000 20% downpayment AM-FM STATION
__All applications received will be available for public NC  AM $650,000  20% downpayment .
oas FONB S0 Tor T olon o B Tt OR  AM $185,000 $35,000 downpayment Single station market of 15,000. Finest
fee. This is the only periodp during which applications equipment-showcase building. Billing
may be filed. P.0O. Box 1714 $600 o -
Board ol Selecimen: N Sttt HLE Spartanburg, SC 29304 803/585-4638 L
. Russell, Chairman; Bruce H. Stam Nal u i -
e halman: mruce N Bamlon u- brokers, please. Write Box B-147.
FOR SALE
Wanted To Buy Stations Small market VHF-TV network station in the
Southwest. Good equipment with newly ren-
ted and refurbished studio and office
IF YOU HAVE ovated an BOB KIMEL’S

NEW ENGLAND MEDIA, INC.

lou

is an indication of indebtedness to someone, but what
about UOU? We feel "you owe you" the opportunity to
get the best price & terms possible when you sell your
radio station. This means that before you list your sta-
tion, you realty should talk with us

8 DRISCOLL DR. 'ST. ALBANS, VT. 05478 $02-524-59%

THIS PUBLICATION IS AVAILABLE IN MICROFORM
University Microfilms International
300 Zeeb Road, Dept. PR., Ann Arbor, M| 48106
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Help Wanted Programing,
Production, Others

/ ON-AIR
COPY/PRODUCTION
COORDINATOR

There’s A Spot Available
in Southern California
KCOP is where the action is. We're
aleading Los Angeles independent
television station, with an excellent
opportunity for an On-Air Copy/Pro-
duction Coordinator.

You'll copywrite for on-air syn-
dicated program promotion and
movie showcases, as well as coor-
dinate the production process. Your
background should include knowl-
edge of television broad equipment,
accurate typing skills, a BS/BA and
3 years promotions and/or on-air
copywriting experience.

If your abilities and interests suit the
assignment. we offer a fine starting
salary. benefits that include medical,
dental and life insurance coverage,
plus a fast-paced work atmosphere.
Like to get in on the opportunity?
Apply by sending your resume to:

Sharon Wysinger
Personnel Administrator
KCOP — TV

915 N. La Brea, Los Angeles. CA 90038

Equal Oppporiunity Employer MIF
Your station for Opportunity

KCOP

CAN YOU MAKE OUR TEAM?

ESPN. "THE TOTAL SPORTS NETWORK™ has a new
position open in its “Dig leagué” lineup.

The poshion. Director, Program Acquisitions. is
based ini Bristol, Connecticul. and s responsible for
the investigation and acquisition of quality sporting
evenls that are both attraclive and appealing lo view-
ers and advertisers alike. Our leam Only plays before
capacity crowds (6.500 affillates, 27 million subscrib-
ers currently). This management position will Oveérsée
negotiations and contract formulation of desired sports
aclivitles

To "make the team”. your stats have to be impres-
sive. "Prospeclts” should possess a college degree
and a minimum of six years of “major league” lelevision
experience, with a solid background Tn production.
event acquisitions. and negotiations. Considerabie
knowledge of all network televised sports is essential.
as well as the ability 1o meet the chalienge and de-
mands assoCiated with this growth-oriented position

We will offer a competitive compensation and bene-
fits package and a diversified "change ol pace” to the
right player “who can deliver in the clutch.”

If your professional background meets our require-
ments. forward a resume and compiete salary history
in confidence to:

ESPN

ESPN PLAZA
BRISTOL, CT 06010
Attn: Dlrector, Human Resources/1183
An equal opportunity, atirmative action employef. No
“curveballs®, “knucklers®. or phone inquiries. please!

Situations Wanted Programing,
Production, Others

BROADCAST
PROFESSIONAL

Completing 2-year overseas contract Oct. 1.
BS/MS degrees; excellent on-air presentation.
19 years' broadcasting experience, including
radio sports PBP, news & production. TV news
& special events director/producer, TV sports
director/anchor, TV news director/anchor. Cur-
rently chief writer, producer. & director for ma-
jor U.S. govt. contractor in the Middle East. Will
locate anywhere in the U.S. or overseas, but
prefer Southeast & Gulf Coast. 39 years old,
steady & mature, with excellent references. Al-
lied fields considered. Reply Box E-7. Available
Oct. 15.

Situations Wanted News

YOU WIN AGAIN!!

The personality, the voice, the smile. Am-
bitious black female seeks entry level po-
sition in TV. Degree; radio, TV, & stage
experience. Willing to relocate. For more
information write Box E-6.

ALLIED FIELDS
Help Wanted Technical

FIELD
ENGINEERS

The Sony Broadcast Company currently has two
highly visible opportunities avaitable in its
Washington D.C./Philadeiphia and New Jersey
offices.

The successful candidates will possess 5 years
experience with emphasis on installing
maintaining and servicing broadcast/digital
electronics equipment. Knowledge of
microprocessor technolagy highly desirable.
BSEE or equivalent relevant experience is
preferred.

SONY offers a competitive stariing salary and
comprehensive benefits which include company-
paid pension, dental and profit sharing.

For prompt consideralicn, piease call or forward
your resume, including salary history to:

Mr. Carlo Severo

Sony Broadcast Company
1600 Queen Anne Road
Teaneck, New Jersey 07666

We are pleased to be an )
equal opportunity empioyer mifihiv

SONY

Help Wanted Sales

SALESPERSON WANTED

To represent syndicated commercials
and music for radio and TV. Broadcast
experience a must; news and /or promo-
tion experience ideal. Send resume to
Box E-26.

Help Wanted Instruction

DEPARTMENT OF
COMMUNICATION ARTS
CHAIRPERSON

Search re-opened; deadline extended. Washburn
University of Topeka. Applications & nominations are
Invited for the chairperson of an interdisclplinary de-
panment incorporaling speech communication, tele-
communications, & journalism. This is a 12 month posi-
tion, beginning Sprning semester or ASAP thereatter,
Appoiniment expected at professorial level. Salary:
mid $40%.

Candidales must have earned doctorate & adminis-
trative experience, as well as teaching, research, &
service in telecommunications. Background in
speech, journalism, & public relations desirabte. Can-
didates must demonstrate leadershipin curriculum de-
veicpment & be willing to oversee expansion ot pro-
grams in telecommunications & journalism, as well as
develep a new program in public relations & a cable TV
channel.

Applications should be accompanied by vita & §
letters of recommendation. Deadline: Nov. 21, 1983, or
until suitable candidate is found. Send letters & appli-
cations to:

DR. PAUL S. SALTER, DEAN
COLLEGE OF ARTS & SCIENCES
WASHBURN UNIVERSITY

TOPEKA, KS 66621
An Equai Opportunity Employer/Affirmative Action.

FACULTY POSITION
UNIVERSITY OF LOUISVILLE

Associate professor or professor and chalr. Depart-
ment of communlcations. Chair of the departmenl of
communications in a major urban university Will guide
expansion ¢! existing department now graduating 75
majors annually A Ph.O. in communications or related
field, evidence of successful administration exper-
ience, teaching excellence. and a record of distin-
guished scholarship are required. Preterence to cand:-
dates with experience in broadcast and/or print media.
and/or public affairs/corporate communications. The
chair will contribute 1o the research and teaching pro-
gram. Appointment will be at the rank o! associate
professor or professor at a salary of $35,000/45.000.
depending on qualifications.

nd letter of application with compiete curriculum
vita, including names of references to Communication
Search Committee, cfo Arts and Sciences Dean'’s Of-
fice, University of Louisville, Louisville, KY 40292, Ap-
Eg‘i)alﬂ]s must be received by November 15, 1983

Radio Programing

ESTHER PETERSON COMMENTS
2-min. weekly audio commentary by nationally
known consumer spokespersorvpresidential
advisor. No charge to your station. Call toll-free
800—828-8881 5PM E.T. Monday to noon Tues-
days.
WASHINGTON BROADCAST NEWS
202—393—6363

Employment Service

10,000 RADIO JOBS

10.000 radio Jobs a year for men & women are listed in
the American Radio Job Market weekly paper Up to
300 openings every week! Disc jockeys. newspeople
& program directors. Small, medium & major markets,
ail formats. Many jobs require littie or no expenence.
One week computer list. $6. Special bonus: 6 con-
seculive weeks. only $14.95—you save 521! AMERI-
CAN RADIO JOB MARKEY, 8215 Don Gaspar,
Las Yegas, NV 89108,

For Sale Equipment

USED
VIDEO
EQUIPMENT

lkegami ITC-350 cameras. 3M
switcher, character generator. Film
chain — 16mm Beaulieu camera
with angeneux lens and editing
equipment. Assorted studio equip-
ment. Nagra-Sony-Panasonic. All in
very good condition. Will sell as
package orin part. For more informa-
tion, contact: C.W. Craig, Media Ser-
vices, 813—334-5175. Fort Myers,
Florida 35902.
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Help Wanted Sales

GROWTH POTENTIAL
WKQB has just moved 1o its new 1,000 foot tower and
increased its power to 100.000 watts. With the best
coverage of any station in the Charleston, South Caroli-
na market, this could be one of the finest ground floor
opportunities in broadcasting. The station's growing,
the markets growing, and the Charleston area is a
great place to live. If you've got a college education.
present a good appearance. are hard working. under-
stand a planned approach to radio sales. and know the
meaning of adherence fo goal, we want to talk. We'll
start you on salary and work hard lo make you ri-
ch...and many of our employees in other stations have
become just that, rich. Send your resume immediately
to: WKQB, 107 W. 6th NORTH STREET, SUMMER-
VILLE, SC 29483 Please list all work experience in-
cluding dates of empioyment. Trident Communication
is an equal opportunity employer.

Help Wanted Management
Continued

SALES MANAGER

FM radic station in sunny Miami, Florida,
seeks a qualified, highly motivated per-
son who likes to take charge & can ac-
cept a challenge of building sales & a
sales staff. Sales, commission & over-
ride. A great opportunity. This is not a
desk job. Experience required. Call Fred
C. Jacob, 616—452-3111. EOE.

Situations Wanted Programing,
Production, Others

DO YOU BELIEVE
YOU’RE AN
ENTREPRENEUR?

Enormous opportunity for highly motivated person in a unique &
burgeoning segment of cable TV advertising. Responsibilities in-
clude overall general management, plus building of advertising
sales staff & supporting promotional programs; development of
corporate & marketing direction, & initiation & innovation for com-

mupications programs. Also, responsibility for botton line return
on investment.

Remuneration dependent on present experience, skills, & on-go-
ing success in this job.

Organization established & operating successfully now. WRITE
ONLY TO:

CONNECTICUT CABLE INTERCONNECT
80 GREAT HILL RD.
SEYMOUR, CT 06483
ATTN: J. REYNOLDS

PUT YOUR STATION
AT THE TOP
WHERE IT BELONGS!

Highly successful programmer 14
years' experience - currently pro-
gramming one of America's top rat-
ed FM/AC's in top 10 major market. If
you're committed to attaining and
maintaining the top position in your
market, we should meet. Your reply
will be held in strictest confidence.
Write Box 8-116.

Help Wanted Technical

TELEVISION
Help Wanted Management

TV RESEARCH DIRECTOR

WBZ-TV, Boston, is looking for a research director
whose fresponsibilitias will include marketing research.
ratings analysis, primary and secondary data collec-
tion for news. programming, promotion and sales.
We are looking for someone wha can work indepen-
dently, who is willing to do hands-on research, and who
will become an important part of our station’s manage-
ment team.
This person should have experience in marketing
research and ratings analysis.
Send resumes fo:
WBZ-Tv
Marketing Manager
1170 Soldiers Field Road
Boston. MA 02134,
WBZ-TV is an equal opporftunity employer. No phone
calls, please

For Fast Action Use
BROADCASTING’s
Classified Advertising

CHIEF ENGINEERS
PLUS FULL & PART-TIME ENGINEERS
STAFF ENGINEERS

needed for Washington, DC and Southern California operations of grow-
ing Satellite co.

CHIEF must have BSEE plus ten years experience in TV broadcast engi-
neering. working knowledge in satellite communications; terrestrial mi-
crowave operation and maintenance experience; proven ability to under-
stand technical schematics and block diagrams and provide quality
technical services; developed communication skills to maintain excellent
interpersonal relationships; ability to compile effective oral and writtten
reports and maintain accurate records of operating and maintenance
activities; second class FCC license. Management experience required.

ENGINEERS must have Associate degree in electronics plus two years
electronic technician experience (or equivalent) with one of the two years
in:

(1) Maintenance of typically utilized technical equipment,(ENG U-Matic
tape recorders, ENG television cameras, micro-wave STL equipment,
audio follow video routing switching equipment, associated audio sup-
port equipment), or {2) In electronic circuit design with emphasis in mi-
cro-wave and TV broadcasting equipment. Demonstrated ability to prop-
erly use electronic test equipment and interpret electronic schematics
and block diagrams; normal color vision and hearing; second class FCC
license required.

Must be able to organize hours which will include evenings and some
weekends. Have proven ability to work effectively with others. CALL COL-
LECT to BIC Personnel Department for employment application form.
801—237-2462.

AN EQUAL OPPORTUNITY EMPLOYER
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FOR SALE EQUIPMENT Help Wanted Management
CONTINUED Continued

e oo Lot 1 Sort 3 oehine) system. 20608
condition. Lot 1: Sony % editing system,
ASSISTANT
COMPTROLLER

video recorder, 2260 video player, RM430 edit control-
ler, $3995 total. Lot 2: Sony % video equipment, 2860a
recorder, 2260 player. VP1000 player, VO4800 portable
Due to rapid growth and expansion, SATELLITE MUSIC NETWORK is
seeking an assistant comptroller with the capabilities to become comp-
troller rapidly. Must have at least 3 years’ experience. CPA desirable,

recorder, $4495 total. Lot 3: Ihree JVC mini-cams in
studio, with large viewfinders, on Kwikset dolly tri-
Report to David Hubschman, Executive VP of Finance. Send resume and

pods, remote CCUs, cables, $9995 total. Marvin
Sparks, VP, or John Elliott, CE, 513—323-0026

Rent broadcast test gear from the largest inventory in
America. Potomac field strength meters and proof of
performance systems, Delta operating impedance

bridges. Belar modulation monitors, Orban Optimod,
Moseley remote control and STL links, Marti RPU
equipment. David Green Broadcast Consultants Cor-
poration, 703—777-8660 or 703—777-6500. Box 590.
Leesburg. VA 22075,

AM transmitters. Gates BC 5P2, Skw (1963). CSI T2.5-
A, 2.5kw (1980). Gates BC-1G, 1kw (1965). Bauer 707,
1kw {1971). Gates 250 GY & 250 T. M. Cooper, 215—
379-6585.

FM transmitters. Harris FM-5H wiMS15 (1974). Collins
831-G2 w/Z2 (1979). CCA 10,000 DS (1973). M. Coo-
per, 215—379-6585.

salary requirements to:

David Hubschman
Executive Vice President
Satellite Music Network

P.O. Box 31542

Dallas, TX 75231

FM transmitters. 3-25kw's, 4-20kw's, 5-10kws, 4-
Skw's, 3-3kw's, 3-1kw. Collins, RCA, CCA, McMartin. All
powers. all prices. all working, all our inventory. Cry-
stals on your frequency supplied. Besco Internacional,
5946 Club Oaks Dr., Dallas, TX 75248. 214—630-3600

COMEDY

Free Sample of radio's most popular humor service.
{Request on station letter head). O'Liners, 1237 Arma-
cost, 6C. Los Angeles, CA 90025.

RADIO PROGRAMING

Commentaries, 3-minutes each, ontape. An objeclive
perspective on political, social, ethical issues that will
rouse your audience 1o tune in, call in, write in. Heard
weekly on radio and cable television in New York and
other cities. Write for samples. Raymond Newman, Box
508, Lenox Hill Station, New York., NY 10021.

Radio & TV Bingo. Oldest promotion in the industry
Copyright, 1962. World Wide Bingo, PO Box 2311,
Littleton, CO 80122. 303—795-3288.

MISCELLANEOUS

The Audlition Tape Handbook can assist you in pro-
ducing a professional sounding tape that you can do
yourself! Write for details. The Broadcast Company,
Lid.. PO Box 5%, Westmont, iL 60559.

Television fleld production. Elections/olympics/spe-
cial events. Add impact to your coverage. Award-win-
ning producer and crew available for innovative on-
location production. Contact Jonathon Roservimpact
Communications, 914—937-0900.

RADIO

Help Wanted Announcers
$30,000 TALENT SEARCH

S0kw FM adult contemp. in NE medium
market needs a morning personality.
Someone with talent, wit, warmth. Could
it be you? T&R to; 148 Linden Street,

Help Wanted Technical

RF Broadcast
Systems Engmeer

CBS Inc., a diversified leader in the communications industry has a
position available for an allocations & RF systems engineer for its
radio engineering department in NYC.

Responsibilities will include project budget preparation and plan-
ning, including FCC application, RF design and installation, and the
supervision of AM, FM, microwave and 2-way communication
systems.

You should have a BSEE degree and a minimum of 2 years related ex-
perience; familiarity with FCC procedures essential. Excellent written
communications skills required te draft reports and comments for
FCC review.

We offer a fully commensurate salary and excellent benefits package.
For prompt consideration send resume and salary history to:

Mr. Don Romeo, Manager of Technical Recruitment, CBS Inc.,
51 West 52nd Street, New York, NY 10019.

CBS RADIMM

A Division of CBS Inc.

Men and Women of All Races Desired

Suite 102, Wellesley, MA 02181.

Help Wanted Management

FLORIDA FM

ATTENTION: EARLY
DEADLINE NOTICE

Due to holiday Monday October 10, 1983, the deadline

top resort market. Need GM and GSM in for classified advertising for the October 17 issue will
time for a warm winter. Station needs be:

punch. Strong management track record
in medium/major market? Tell us about it.
Write Box E-30.

FRIDAY, OCTOBER 7, 1983
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Producer - Midwest network affiliate looking for pro-
ducer with strong writing skills and ability to package
smooth flowing show. Plenty of tools: Live vans and
helicopter, satellite, DVE, still storer, and great graph-
ics. EQE. Resume only to Box E-17.

Coordinating producer - PM Magazine. Mix and edit
half-hour shows in studio control room. Alternate shoot-
ing duties in the field with videographer. Creatively re-
warding for someone with at least 3 years in broadcast-
ing. Resumes and tapes to: George Hulcher, WHAS-TV,
Box 1084, Louisville, KY 40201. EOE.

Technical writer. Freelance. We are a major Eastern
production company. We need an experienced techni-
cal writer to adapt training and medical programsto a
video format. We have business pending that requires
your skills immediately. Please send resume, fee re-
quirements, plus a written sample of your work only to
Box E-24.

Executive producer for PTV station. Should have ex-
tensive experience in all forms of television production
and the ability to work with creative personnel. Should
posses administrative skills to supervise staff assign-
ments and the operation of art department, EFP and
ENG units, and station program producers. Should
have background in cultural and public affairs pro-
gramming to oversee the development and production
of programs from concept to air. Should be capable of
estimating and maintaining annual departmental and
program budgets and operating expenditures. Please
send resume to John Hutchinson, WNED-TV, Office B,
Box 1263, Buffalo, NY 14240. An equal oppoitunily
employer.

Assistant creative director. New position. Challeng-
ing career opporunity for experienced advertising/pro-
motion specialist. Requires ability to plarvadminister all
station advertising and promotion campaigns and bud-
get. Some creative input on commercial accounts.
Strong creative, writing, production skills essential. Ad
agency experience helpful. Resume/tapes/salary re-
quirements to Margaret Shadburne, WA/E-TV, P.O. Box
32970, Louisville, KY 40232, No phone calls. EEQ em-
ployer.

Director - Directs news cut-ins and three camera news
programs. Works with news and art departments to
produce graphics and pre-production. Must be able to
work various shifts and on-air switching required. Re-
quires three years' experience in directing and switch-
ing newscasts and studio production. Prefer Bache-
lor's degree in telecommunications or related field.
Send resume to Personnel Director, KTUL Television,
Inc., P.O. Box 8, Tulsa, OK 74101,

Director, Established Eastern production company
seeking an experienced professional. Three to five
years experience in production directing commercials
and corporate communications on film and videotape.
If you are crealive and want to be challenged, send
resume and salary requirements only to Box E-25

KPRC-TV needs a news promotion coordinator. This
position in the promotion department calls for an indi-
vidual who can write, produce, and edit on-air spots
promoting news. It requires strong skills in writing, vid-
e0 tape production techniques, and imagination. The
individual attaining this position will be responsible for
episodic news commercials on a daily basis and will
work as part of a team to develop major generc News
campaigns. Please submit a resume tape of your best
news promotion spots. Reply to: Bruce Bryant, Promo-
tion Manager, KPRC-TV, PO. Box 2222, Houston, TX
77252, EOE,M/F

Nightly anchor/reporter in medium market looking for
major market advancement. Sincere, believabie, au-
thoritative, enthusiastic, and aggressive approach.
Skilled in all phases of profession. Degrees: B/A and M/
A in communication. Four years in profession. Call
Christopher, 215—886—4741; 609 -967—5653.

Major market assignment editor/series producer
wants to produce for top-30 |-team, Northeast. Write
Box E-3.

HostAeature reporter. Former PM Magazine co-host,
St. Louis. Good appearance, voice, perscnable. 314—
961—8835.

General assignment reporter who writes circles
around the competition by spending more time on the
phone and less time in front of the mirror. Versatile
creative journatist ready for move to top fifty shop that
values professionalism. Jim McClure, 312—272—
6039/272—6005.

Writer/reporter, Recent graduate with major market

television experience seeks entry level position with TV

station in Midwest. Audition tape and resume avail-

ggtlie. Call Marilyn, 314—324—2753 or 314—521—
1

Desire news director, Medium/small market. Current-
ly top-20 assignment editor/producer. 18 years exper-
ience. Write Box E-4.

ALLIED FIELDS

HELP WANTED INSTRUCTION

Ohlo State Unlversity's school of journalism is ac-
cepting applications for the position of Kiplinger pro-
fessor of public affairs reporting. Applicants must have
atleast 10 years’ experience in public affairs reporting,
with Washington experience a plus. The Kiplinger pro-
fessor teaches advanced investigative and interpreta-
tive reporting techniques related to coverage of feder-
al, state, and locat governments, administers the
Kiplinger graduate program in public affairs reporting,
advises and recruits students. Prefer start July 1, 1984,
Salary $50,040-$55,080 for 12 months. Applications
must be received by November 1, 1983. Send resume
and references to: Chair, Kiplinger Search Committee,
School of Journalism, Ohio State University, Columbus,
OH 43210.

WANTED TO BUY EQUIPMENT

Wanted: 1,000 foot FM tower for Phelps-Dodge CFM
HP-10 10-bay antenna. Call 612-222-5555.

Wanting 250, 500, 1,000 and 5,000 watt AM-FM trans-
mitters. Guarantee Radio Supply Corp., 1314 lturbide
Street, Laredo, TX 78040. Manuel Flores 512—723-
3331.

Weathercaster. Experienced, presently top 40 market.
Excellent on-air presence, articulale, knowledgeable,
enthusiastic. Ready to relocate. Write Box E-10.

Sports reporter/anchor, currently reporter with local
cable TV seeks sports position with Southern network
affiliate. George, 504—475—6587.

SITUATIONS WANTED PROGRAMING,
PRODUCTION & OTHERS

| can. Recent graduate, Newhouse Communications
School, scholarship recipient. Extensive internship ex-
perience in promotion, programming & production.
Good with people, ideas, botiom line and creativity
Hard working, responsible, ambitious. Will relocate. Re-
ferences. Reply Box B-76.

Black male, knowledgeable, professional. Seeks job
as a cameraperson. Has experience at America’s first
public cablecasting station. References. Pete, 815—
877—0649.

Aggresslve, creatlve & fiexible videographer with 14
yrs’. experience in EFP/ENG & studio seeks permanent
position. Will Relocate. Tape & resume available. 219—
836-8325.

5% year producer/director veteran with diverse com-
mercial and progam production experience. Write Box
B-127.

Steadicam owner/operator. Fully equiped for video
and film. Experienced with references. The Midwest's
only owner/operator. Janice Arthur, 513—271—7269.

Creative producer/director. Can edit, shoot, direct,
switch. Professional with degree and over 4 years' ex-
perience, one year at management level. Can help you
get your productions on track. Available now Call Joe,
813—797—1955.

CABLE

HELP WANTED TECHNICAL

SITUATIONS WANTED NEWS

Sportscaster. Anchor-reporter. Young, experienced
pro. 31, 10 years TV-radio. M.S. Communications. For-
mer SD medium market. Also, top level radio PBP. Only
interested in station with major commitment to sports
broadcasting. Tom, 417—782-0031.

Young, aggressive male. 4 years background in TV/
radio: news, announcing, film, production. Wanls car-
rer move to L.A/CA. Will be in L.A. 10/8-10/22. Set up
aninterview! Call Dean, 804—358—3510; 804—231—
0399.

Experlenced professional newswrlter and editor
trained in TV news wants newswriting or producing
position in medium or smaller market. Comfortable with
news, features, and specialized areas, including
health and business. Columbia Journalism M.S. Call
Howard, 703—521—1159.

Videotape edltors: the cable pregramming industry is
exciting, dynamic, & steadily growing. At the forefront
of the industry is Group W Satellite Communications, a
division of Westinghouse Broadcasting & Cable. The
Satellite News Channel, our new 24 hour live news
program, is seeking experienced videotape editors
who will be respansible for editing news stories, em-
ploying judgement in determining story newsworthi-
ness, & monitoring/insuring quality standards & record-
ing/logging incoming feeds. To qualify, candidates
must possess a minimum of 2 years' professional ex-
perience with a news operation, as well as famiiiarity
with Sony % inch editing equipment. A college gra-
duate is preferred; a flexible schedule is a must. For
immediate consideration, please send resume stating
salary history/requirements to Human Resources,
Dept. E, Group W Sateliite Communications, 41 Harbor
Plaza Dr, Stamford, CT 06904. An equal opportunity
employer, M/F.

Good useable broadcast equipment needed: all
types for AM-FM-TV. Cash available! Call Ray LaRue,
Custom Electronics Co., 813—685-2938.

Instant cash-highest prices. We desperately need
UHF transmitters, transmission lines, studio equip-
ment. Call Bill Kitchen, Quality Media, 404—324-1271.

Wil pay cash for Sharp XC701RP camera control unit.
New or used. Call Ariee, 800—6548-6966.

Bulletin type 6-pitch manual or elec. typewriters, new
or used. Call Max Smith, WREX-TV, 815—968-1816.

FOR SALE EQUIPMENT

AM and FM Transmitters—used, excellent condition.
Guaranteed. Financing available. Transcom, 215—
379-6585.

Quality broadcast equipment: AM-FM-TV, new and
used, buy and sell. Antennas, transmitters, VTR',
switchers, film chains, audio, etc. Trade with honest,
reliable peopte. Call Ray LaRue, Custom Electronics
Co., 813—685-2938.

Quality Medla |8 the leader—over a million a month in
broadcast equipment sales since January 1. Now with
offices in Columbus, Mobile, and Los Angeles. Qur
“satisfaction guaranteed” policy is the reason. Call
404—324-1271 for your needs today!

Transmitters-UHF-VHF-FM—new and used. Call
Quality Media, 404—2324-1271.

Studlo equipment—new and used. Hundreds of items
available. VTR's, switchers, cameras. Call Quality Me-
dia, 404—324-1271.

Turn-key construction—we build new TV stations fast
and cost effective. Quality Media, 404—324-1271

West coast bargains. RCATK 27, like new; new Am-
pex 1" tape, 1/2 new price; JCV port %" recorder, thou-
sands of other items. Call Jim Smith, Quality Media,
213—790-4393.

Ampex recorders, AG 440C - ATR 700 new priced to
close out. Special prices on ATR 800's in stock. RCA 44
BX and Neumann U47 micropnones wanted in trade.
We quote at bid pricing on 3M, Ampex, and AudioPak
magnetic products. NorthWestern, Inc, 800—547-
2252,

Used broadcast teievislon equipment. Hundreds of
pieces wanted & for sale. Please call Systems Associ-
ates to receive our free flyer of equipment listings.
213—641-2042.

Towers, new & used. New priced at used price. Solid
steel, galvanized, AM/FM, up to 500 ft. Delivered &
installed on request. Contact: W & W Towers, PO. Box
114, Ladson, SC 29456. B03—761-2518.

AM transmitters. 5-50kw's, 4-10kw's, 9-Bkw's, 7-1kw's.
Continental, RCA, Harris, CCA, Collins, & GE. All pow-
ers, all prices, all good units, all our inventory Crystals
onyour freq. supplied. Besco Internacional, 5946 Club
Qaks Dr, Dallas, TX 75248. 214—630-3600.
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HELP WANTED ANNOUNCERS

Televislon anncuncer - on-camera and VO. exper-
ience necessary. Includes on-camera fund drives, ad-
lib, booth announcing - acting background helpful.
Send video cassette and resume to JR, WNET, 356 W,
58th St., NYC 10019.

HELP WANTED TECHNICAL

Chiet engineer—VHF CBS affiliate seeking chief engi-
neer. Must possess 1st or general class FCC license.
Excellent pay and employee benefits. Resume should
reflect personnel management, responsible television
engineering achievements, and FCC compliance abili-
ty. Send resume to Charles Woods, General Manager,
WTVY-TV PO. Box 1089, Dothan, AL 36302. EEQ/AA
employer.

Televislon production englneer with 2-3 yrs. of video
& maintenance experience. Must have experience with
Hitachi cameras, Ampex & Sony VTR's, CMX editing
systems, and DVE units. Call Jerry Ebbers, 303—751-
6000, or send resume to Telemation Productions, 7700
E. liff, Ste. H, Denver, CO 80231.

Experlenced studlo maintenance engineer for Tele-
mation Productions/Chicago. Equipment includes:
Ampex & Sony VTR's; Ikegami & RCA cameras. Ross,
Vital & Utah switching; Ampex & Vital digital effects;
CMX & "Epic” editors; Neve audlo. For additional infor-
mation, contact: John Gebhard, Chief Engineer, Tele-
mation Productions, 3210 W. Westlake Ave., Glenview,
IL 60025. 312—729-5215.

Maintenance techniclans, PBS. PBS currently has
openings for maintenance technicians. Qur ideal can-
didate should have a minimum of 2 years successful
full-time employment in electronic maintenance after
completion of degree or training program. Candidale
must be current and competent in the operation, troub-
leshooting, and installation/construction of current
state of the art broadcast equipment including, but not
limited to, digital electronics, microprocessors and
computer controlled equipment. Past experience with
Ampex A/R-1 and VPR-2 video tape machines and
Grass Valley Group distribution equipment is desir-
able. Duties will include routine maintenance and re-
pair of all equipment within the PBS technical plant. If
interested, submit [etter of interest, resume, and salary
requirements to: PBS, Attn: Sheila Ellington, 475 L'En-
fant Plaza, SW, Washington, DC 20024, EEQ/AA.

HELP WANTED NEWS

News director - WRCB-TV s looking for a news pro
with college degree to lead the news depanment to a
number one position. Must be a dedicated leader, moti-
vator, and manager. This individual will be responsible
for organizing the news staff, implementing policy. long
and short term planning, administration, and must
have a strong desire 1o function in @ hands-on capacity
in the day-to-day news operation. Minimum 5 years'
experience in television news. Send resume and back-
ground listing to Hal Edwards, WRCB-TV, 800 Whitehall
Road, Chattanoega, TN 37405. An equal opportunity
employer,

Top 25 market TV station in northern California seek-
ing assistant chief engineer to supervise maintenance
and operational areas. Individual must have at least 5
years' experience in personnel supervision and a
strong background in maintenance & RF with a general
class license. AE, BE. or SBE cedification helpful, but
not required. Modern state-of-the-art facilities and gen-
erous benefits. Good weather and close to mountains
& ocean. Salary negotiable. M/F, Equal opportunity em-
ployer. Write Box B-98.

Engineer In charge for Telemation Productions/Unit .
Equipment includes: Ampex & Sony VTRS; lkegami
cameras; Ross & Utah switching; Chyron graphics;
RTS, and more. Applicant must be a self starter Con-
tact: John Gebhard, Chief Engineer, Telemation Pro-
ductions, 3210 W Westlake Ave., Glenview, IL 60025.
312—729-5215.

Videotape editors for top quality production company
experiencing major growth in electronic publications.
Must have considerable experience on CMX and ADO.
Salary commensurate with experience. Send resume
to Karles Video Communications, 10 East 106th Street.
Indianapolis, IN 46280. c/o Jim Kares. 317—844—
7403.

Fleid engineers-see cur display ad in this issue under
Allied Fields-Help Wanted Technical. The Sony Broad-
cast Company.

TV technician: immediate opening. Minimum 3 years’
TV broadcasting experience. Operating experience
with 1" and 2" VTR operation, camera setup, master
control, and ENG operations necessary. Some mainte-
nance experience desirable. Send resume to C.E.,
KBTV. 1089 Bannock St., Denver, CO 80204. We are an
equal opportunity employer.

CMX editor/engineer. For maintenance and commer-
cial CMX editing. Night shift. Call Elizabeth immediate-
ly 6156—248—1978. Southern Productions, Nashville.

Transmitter supervisor for VHF station, 3-5 years’ ex-
perience. FCC license required. Also need videotape
engineer. Send resume to Eng. Mgr., PO Box 510, Paim
Beach, FL 33480. EOE.

Need good maintenance engineer. Self-starter. Help
build new television station. Possibility for advance-
ment. Prefer strong skills in %" tape and all other studio
equipment. Send resume to KCWS-TV, 0050 110 Road,
Glenwood Springs, CO 81601, attn: L. Brown. EOE/M-
4

Maintenance englneer for Christian UHF station. Re-
quires 2-3 years' experience in component level repair
of studio equipment. Transmitter experience a pius, not
required. Send resume/salary requirements to Chief
Engineer, WCFC-TV, 20 North wacker Drive, Chicago,
IL 60606. EQE.

Growing Washington, DC, network-affiliated ENG/
EFP shop seeks hard-working, self-starting mainte-
nance engineer who knows or can learn BYU110, 200,
Sony BVP330 and Beta; TK-76, HL-79. Wrile Box E-32.

Weekend sports anchor/photographer - WRCB-TV
seeks an individual to anchor sports on weekends and
function as ENG photographer during the week. On-air
sports experience and experience with ENG equip-
ment necessary Send tape and resume to Hal Ed-
wards, WRCB-TV, 900 Whitehall Road, Chaltancoga.
TN 37405, An equal opportunity employer.

News anchor-producer, reporter: Good writing skills
and news experience required. Send tape and resume
to News Director, PO. Box 1488, Lake Charles, LA
70602,

Anchor for major newscasts: If you have on-air exper-
ience, have a background as a working journalist, can
produce and write, and are dedicated to developing a
number one news cast, we're l0oking tor you. Minimum
of two years' experience. Degree in journalism or com-
munications necessary Send tape and resume 1o Hal
Edwards, WRCB-TV, 900 Whitehall Road, Chattan-
ooga, TN 37405. An equal opporiunity employer.

Reponter: top 20 network affiliale seeks reporter who
can turn personal finance and national economic sto-
ries into interesting, lively reports. Must understand the
world of business, finance and economics, and be
able to translate it all to the viewer in understandable,
down-to-earth terms. Send tapes and resumes to: Den-
nis Herzig, News Director, KSTP-TV, 3415 University
Avenue, St. Paul, MN 55114, Equal opportunily employ-
er. M/E.

Anchor-producer. Stable West Coast staff. Replace
number-one 11PM anchor who has gone “major mar-
ket.” Dominant ratings. Excellent compensation. Top
group ownership. Enjoy the Sunbelt lifestyle as you
grow with the best. EOE. Resume only to Box B-139.

Morning anchor/producer-WRCB-TV is fcoking for an
experienced On-air newsperson to produce and an-
chor early morning news cut-ins and jocal noon news-
cast. Experience with weather information also desir-
able. Send tape and resume to Hal Edwards, WRCB-
TV, 900 Whitehall Road, Chattanooga, TN 37405. An
equal opportunity employer.

News producer. Top five market station needs series/
specials producer. Must be skilled writer, researcher,
packager, and have experience in newscast produc-
tion. Show us your writing skills when you send your
resume onfy to Box E-8. EOE.

Highly motlvated metecrologist needed immediately
for TV, radio, and commercial weather forecasting. One
year's television experience required, and you must be
able to demonstrate skill in forecasting. You will work in
a state of the an forecast center with excellent fringe
benefits. Please send tape and resume to Mike Smith,
WeatherData, Inc., 833 N. Main St., Wichita, KS 67203.

Sports/news combo. The best of both worlds. 50's
group looking for talented, experienced person to an-
chor weekend sports and cover news 3 days. If you're
this uniquely qualified individual, then rush resume
only to Box E-12. Equal opportunity employer.

TV news 5 & 10PM co-anchor. WOI-TV is looking for a
dedicated & totally qualified weekday anchor. Need
person with outstanding broadcast journalistic capabil-
ity, B.A. in broadcast Journalism, 5 years' current com-
mercial television news experience in reporting & pri-
marily anchoring, as well as TV news production, or a
combination of education & experience equivalentto a
degree & 5 years. Salary $27,000 minimum, depend-
Ing upon degree & experience. Send compiete current
resume & VTR to Janis E. Marvin, WOI-TV, Ames, 1A
50011, by Oct. 10, 1983. AA/EOE

Primo People, In¢., Now accepting tapes and re-
sumes. Contact Steve Porricelli, Box 116, Old Green-
wich, CT 06870. 203—637—0044.

News manager, |f you're currently an executive assis-
tant news director or news director looking for a chal-
lenge, we have it. Flagship group station looking for
talented individual to steer news operation. Only those
with experience need apply. Send resume only in confi-
dence to Box E-13. Equal opportunity employer.

KSTP-TV is looking for a producer for an investiga-
tive/consumer unit. We're locking for a person who can
research, write, and produce quality reports. Persistent
self-starter with good news judgement a must. Pre-
vious TV/investigative work preferred. Send resume
and tape to Susan Steger-Welsh, Executive Producer,
KSTP-TV. 3415 University Avenue, St. Paul, MN 55114.
Equa! opportunity employer, M/F.

KSTP-TV Is looking for a top-notch producer. We re
locking for experience. We need a creative self-starter
who has an imaginative and innovative method of pre-
senling the news. A great opportunity to work with the
largest and best equipped TV newsroom in the upper
midwest. Send resume and tape to Susan Steger-
Welsh, Executive Producer, KSTP-TV, 3415 University
Avenue, St. Paul. MN 55114, Equal opportunity employ-
er, M/F

Meteorologist/reporter—qualified meteorologist with
AMS seal for weekend weather 6 & 11 p.m. newscasts.
The second meteorologist in operation equipped with
Color-Graphics, WSI-ESD-Alden fax, and local weather
radar, Will also handie reporting duties 3 days during
week. Top rated station. Contact Reon Miller, News Man-
ager, WWBT-TV, Richmond, VA. 804—233-5461. EOE.

HELP WANTED PROGRAMING,
PRODUCTION & OTHERS

Production manager: applicant should have mini-
mum two years’ experience, prefer college degree,
expertise in all phases of TV production. Send resume
to Dave Miller, Program Manager, WCMH-TV, PO Box 4.
Columbus OH 43216. EOE.

Producer/director for Toledo PTV station WGTE-TV
Minlmum 3 years’ broadcast TV station P/D exper-
ience. Capable of wide range program design, pro-
duction and post-production. Salary range $16-
21,000. Send resume, salary history, credits. and cover
lefter stating your special pubiic television gualifica-
tions and commitments to Shirley Timonere, Box 30,
Toledo, OH 43692. EEQ/AA.

Co-hosts. We're looking for two people to co-host a
newly formatted live daytime show The successful can-
didates will actively participate in all aspects of the
pragram. Prior on-air professional experience, excel-
lent communication skills and program production ex-
perience required. News background most desirable.
Videotape must be submitted with resume. Appiicants
10 our previous blind box ad need not reapply Employ-
ee Relations Director, WISN-TV, PO. Box 402, Milwau-
kee, WI 53201. No calls, please. An equal opportunity
employer.

Wanted: aggreslve, self-starting ENG shooter for an
on-the-move CBS affiliate in competitive Wichita, Kan-
sas, markel. Send tape and resume (o Jim Anderson,
KWCH TV, Box 12, Wichita, KS 67201.

Producers and cameramen wanted. Experienced
professionals needed to provide features for national
Catholic television program to air in early 1984. We're
seeking both freelance and staff teams, with a knowl-
edge of Catholicism and commitment to the church
preferred. Send resume and demo tapes on % inch or
VHS to: United Catholic Broadcasting, Features
Search, 840 Airport Boulevard, P.O. Box 8034, Ann
Arbor, MI 48107. All applications confidential. Demo
tapes returned within 6 weeks. EQE.
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Northern Arizona University is presenlly seeking a
news director for public radio station KNAU, a new
100kw fine-arts and information service in 7000-foot
Flagstaff, AZ. Responsible for all daily news program-
ming and direction of student news-staff; production
and broadcast of news and public affairs program-
ming; generation of material for NPR. Responsible for
news dept. budget. Participates in underwriting and
fundraising activities. May include some university
teaching. Requires knowledge of broadcast regula-
tions, good voice, and administrative ability. Minimum
qualification: Bachelor's degree in journahsm, radio/Tv
or related area, and 3-years broadcast news exper-
ience, or an equivalent combination of related educa-
tion and/or experience. Deadline: Oct. 10, 1983. Ap-
ply: Personnel Dept., Box 4113, Northern Arizona Univ,,
Flagstaff, AZ 86011. NAU is an EEO/affirmative action/
Title 1X/Section 504 employer.

Wanted-sports director. Experience a must. Station
has over 30-year sports reputation. West central Minne-
sota location. Call or write Dan Carlson, KDMA, Monte-
video, MN 56265. 612—269—8815.

Strong anchor/reporter for afternoon drive. Exper-
ience preferred for position with award winning news
teamn. Tape and resume to: Jeff McMurdy, WKZQ, PO.
Box 2389, Myrile Beach, SC 28577 EQCE.

News director needed for southeastern NY. Must be
experienced in handling people, organization-minded,
and community involved. Only pros with thre® to five
years' experience need to apply. Air shift with supervi-
sion of three person staff. If you have the commitment
to local news and a good voice, send resume and
salary requirements only to Box €-15. ECE.

HELP WANTED PROGRAMING,
PRODUCTION, OTHERS

Northem Arizona Unlversity is presently seeking a
program manager for public radio station KNAU, a new
100kw fine-arts and information service in 7000-foot
Flagstaff, AZ. Responsible for all local, syndicated and
network programing; direction of student production-
staff; management of program/production budget; par-
ticipation in underwriting and fundraising activities.
Possibility of some air-work and university teaching.
Requires knowleage of public broadcasting regula-
tions and working knowledge of classical music. Famil-
iarity with Jazz and folk-music helpful. Good voice and
administrative ability Minimum qualifications: Bache-
lor's degree in radio and 3 years programming and/or
production experience preferred; or an equivalent
combination of related education and/or experience.
Apply: Personnel Dept., Box 4113, Northern Arizona
University, Flagstaff, AZ 86011. NAU is an EEO/affirma-
tive action/Title |X/Section 504 employer.

Program director for WNLK, Norwalk, CT Station is
full-service A/C in dynamic, suburban market, just 40
miles from NYC. We're looking for a mature, communi-
ty-oriented individual with broad interests, great ideas,
and strong leadership and organizational skills. Posi-
tion includes M-F airshift. Talk show experience a plus.
Tape and resume lo Mike Hanson, WNLK, PO. Box
1350, Norwalk, CT 06852. ECE.

AM-FM operations manager- talented individual with
strong administrative ability to assume responsibility
for air-sound, production, & promotions. Adult contem-
porary & country lormats, Dallas area. Send tape and
resume to: Tom Gibson, 5824 Royal Lane #210, Dallas,
TX 75230, 214—361-0405.

SITUATIONS WANTED MANAGEMENT

Small market GM, Southwest, Excellent opportunity
for non-resident owner. Country format only, Bill Taylor,
213—791-4836.

Owners and/or brokers: vice president & general
manager seeks to own! Promissory note in lieu of down
payment. Will turnaround and pay all company debts
as well as promissory note within 2 or 3 years. Write Box
B-124.

Four for one sale-team motivator and organizer to
make your slation a force in the community; winning
sales and selling audience promotions; programming
innovator and research oriented; and your added bo-
nus. engineering plus. Audio and RF; competitive,
quality sound. All for the price of one top administrator,
bottom line oriented. Box B-137. Available immediately

General manager/sales, Previous owner. Working
knowledge in all phases. Excellent track record. Re-
sponsible, honest. Investment possibility Texas. Write
Box E-27.

General manager with a strong tradition of success.
Committed to professionalism and goal achievement.
Superior leader and motivator. 18 years in manage-
ment, both AM/FM, all markets. Competitor with knowi-
edgeable skills that produce high sales and profits. Top
drawer with excellent credentials. Write Box E-1.

Experienced news pro. Reporter, anchor, editor writer,
producer, director. Dedicated, flexible, organizer. Call
Steve, 904-—769-5350.

News director for Southern medium market. Exper-
ienced, motivated, community active. Prefer metro
area. Write Box E-9.

SITUATIONS WANTED ANNOUNCERS

Female announcer looking for position in indiana.
Have training from Columbia School of Broadcasting.
Call Ruth Bull, 317—643-7956.

Christian seeking to segue from secular to contempo-
rary Christian format. PD potential. Aggressive, hard
worker. Write Box B-79.

Avaliable now! Trained announcer prefers evening C/
W or '60's rock formats. Ohio, nearby state. Doug,
419—-387—7761.

Can wear two hata. 9 years computer operator, now a
trained broadcaster with writing skills. Seeking entry
level position. All markets. Salary negotiable. Guy
Hamilton, 212—297—4334.

Excellent knowledge of musaic. Willing to relocate
anywhere for entry level position. Call Gary. 201—
863—0917.

ndabte announcer with 10 years' experience.
Mike, 373 Wiliams, Daytona, FL 32018. 304—255—
6950.

Announcer, 15 yrs.’ experience. Out of radio, but de-
sires return. PBP capability, sales, PD background.
Robert Pauwl, 211 S. Lincoln, Monterey Park, CA 91754,
213—288-0511.

Maie announcer, 23, broadcast school {rained, de-
sires starting position with AOR-CHR format, smallmar-
ket FM. Good production, promotion skills. Will relo-
cate. Call Jeff, 717—839-7448, anytime.

Holding to priority! | don't want to do secular. | am still
confident that | am capable of doing a contemporary
Christian music show to expand your urban audience.
Tape & resume avail. Vincent Allen, 259 E. 107th,
Chgo., IL 60628. 312—264-3289 (message).

Professional, 12 years. Dependable, 1st, DJ, news,
production. Resumentape: Rick Brown, 2425 N. Ad-
ams, Enid OK 73701.

Announcer or salesman. Extensive experience, de-
pendable. 612—447-2835. Bill Hannen, 15745 Ridge-
mont, Prior Lake, MN 55372.

Zany, fresh, premier talker with splendid ratings. Long
on humer and entertainment, deftly intertwined with
serious discussion and interviews. Write Box E-16.

Evening announcer desires back in radio fulltime.
Ohio, nearby slate, or Alaska. C/W or rock oldies.
Doug, 419—387-7761.

SITUATIONS WANTED TECHNICAL

Well organized chlef engineer with general phone,
first phone and advanced amateur licenses. Exper-
ienced in AM directionals, FM, stereo, automation, stu-
dio construction and maintenance, proofs, and record
keeping. Write Box B-121

East Coast resort combo preferred by young multi-
talented CE. Experienced with AM directionals, FM ste-
reo, STL, RENG. Announcing, news duties welcomed.
Carl Olson, 2835 Terrace Dr, Chevy Chase, MD 20815.
Phone 301—588-8934.

Englneer, 30 years' experience, all aspects, including
directional & construction, audio production. Top refer-
ences. William Naramore, 212—457-3844.

Looking for a position as a chief engineer in a major
or medium market radio station(s). | have 10+ years
experience in this chosen field. | believe in and prac-
tice professional engineering techniques with techni-
cal references to prove it. Contact Robert King, 3450
Procyon Avenue, Las Vegas, NV 89102, Call 619—321-
1934.

SITUATIONS WANTED NEWS

Overnight news-major market or all-news, veteran
journalist, 27 years, impeccable credentials and refer-
ences. Box B-144.

Basketball season’s aimost here. Need a heady, pre-
pared PBP man? Big ten experienced. Mark Rosman,
201—536-4183.

Sportacaster with 9 years’ experience desires major
market challenge. Knowledgeable, informative, and
entertaining. Proven track record. Call 512—428-8494,

Protessional radio/TVY sportscaster: PBP football,
basketball, hockey, baseball, soccer, anchoring/re-
porting; 5 years in NY market and KMOX-AM, St. Louis.
Seeking new challenge in aforementioned capacities,
medium 10 large market. Available now. 914—961-
5432.

Female news anchor/reporter, currently radio news
director & anchor in top 40 market & TV show host,
seeks news position in top 50 market. Creative journat-
ist, versatile voice, stable. 801—350-8668.

Sports enthusiast ready for play by play opening.
Excellent sportscaster In baseball, football, basketball.
Tape and resume upon request. Chuck Gordon, 312-—
824-3538, after 1 PM CDT.

Sports director who paints a complete and objective
picture seeks good PBP opportunity; will consider
news combo. 703—943-5939.

Need move up! Small market operations manager
wants news, sports position. Strong writer, interviewer,
reporter. Does news, sports welll Knowledgeable,
hardworking journalist. Want medium, larger markel.
Prefer East, but anywhere for right price! Box E-21.

Experienced newsman. Researcher, promotions, an-
nouncing, public affairs. Recent MBA telecommunica-
tions/marketing seeks position in NY metropolitan area.
Don, 212—643-9390.

Experienced, knowledgeabls, and energelic minor-
league basebail PBP man seeks major league, AAA, or
AA, position for 1984, Write Box E-23.

SITUATIONS WANTED PROGRAMING
PRODUCTION, OTHERS

Programming pro: 10 + years' experience A/C, coun-
try, CHR. Profit oriented. Promotion and marketing
knowhow. Degree, first phone. Thom Davis, 704—
827—0300.

Programming/operations: 7 years in NY market.
Looking to relocate. Heavy music background; big
band and early jazz. Well versed in blues, bluegrass,
western swing, and country Produced public affairs
interview and review programs plus wrote/produced
career studies of artists. Larry Hopper, 28 E. Sheffield
Ave., 8C, Englewood, NJ 07631.

Thank God I'm a small town boy! Warm, witty, conver-
sational 13-year radio veteran with programing exper-
ience, currently in top-50 market, willing to settle down
in PD slot with AC/country station. Reply Box E-20.

TELEVISION

HELP WANTED MANAGEMENT

Research director needed. If you have strong TV rat-
ing experience and are creative, our hard working TV
operation wants you. Send resume to: GSM, WCIX-TV,
1111 Brickell Avenue, Miami, FL 33131

General manager for independent U in prime South-
ern market. Experience required in sales, program-
ming, technical, and all other aspects of station rman-
agement. Salary and outstanding bonus. Send resume
to Bob Kearn, Coit Services, 897 Hinckley Road, Burlin-
game, CA 94010.

Promotion manager. Up-and-coming middle market
network affiliate requires creative manager to head up
department. Must have excellent writing, communica-
tions skills, solid background in video and radio pro-
duction techniques. Supervisory and budgeting skills a
must. Minimum three years experience in agency of
broadcast facility required. Salary commensurate with
experience. EOE. Send resumes only to Box E-19.

HELP WANTED SALES

CBS aftlilate, channe! 10, 81st ADI. Looking for an
experienced sales rep. Send resume & income history
1o GSM, KOLR Television, PO Box 1716 S.8.S., Spring-
tield, MO 65804.
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Classified Advertising

See last page of Classified Section for rales,
closing dates, box numbers and other details.

RADIO

HELP WANTED MANAGEMENT

Are you on your way up? We need an enthusiaslic,
knowledgeable sales person. Leading FM CHR,
60,000 watt station. Call Manager, KQ93, 505—863-
4444, in Gallup, NM. EOE.

General manager who, while sales-oriented, also un-
derstands importance of format and facilities. She/he
must be prepared to handle a very short list, be a team
leader, and a personal doer. Have knowledge of cash
flow management. This AM & FM mid market station is
well rated. So, if you have a record of management, are
settied and ready for your last job, let's talk. Participa-
tion considered after a full get-acquainted period. Write
Box B-114.

General sales manager- Multimedia Radio, Inc., is
seeking an experienced sales manager for 50 KW
KEEL & class C FM KMBQ, Shreveport, Louisiana.
Both stations are top performers in ratings and rev-
enue. If you have documented sales management suc-
cesses, can carry and build upon a minimal amount of
house billing, and direct our large pro staff, let us hear
from you. Contact Carl D. Hamilton, KEEL/KMBQ,
318—425-8692. EOE.

Rapidly growing radio group is accepting applica-
tions for future general manager positions. Greal
growlh potential for strong, sales-oriented people. Var-
ious markets now being considered in addition to cur-
rent available positions. Send resume and letter to Box
B-135. EOE.

Experienced ons director for A/C formatted
class C FM in west Michigan metro. Must be strong in
programming and promotion with some technical
background. Send tape and resume to: Station Man-
ager, WJFM Radio, 280 Ann, NW, Grand Rapids, MI
49504, Please—no phone calls. Fetzer Broadcasting is
an equal opportunity employer.

Washington. Local sales manager. hands-on man-
agement position at AM/FM country Candidate should
have 5 years' radio sales experience; excellent com-
munication skills; strong attention to detail, and the
ability to direct, train and motivate salespeople. Call or
write: Bob Woodward, GSM, WPKX Radio, 510 King St.,
Alexandria, VA 22314, 703—683-3000, by October
14th. EOE/MF.

Blg radio group looking for experienced general man-
ager. Must have good people skills and experience in
sales & programming. Send resume to Box E-14.

Station manager for independent public radio station.
Responsible for overseeing all operations. Fulltime,
$16,000/year. Contact: Don Alan, WORT, 118 S. Bed-
ford, Madison, WI 53703. 608—256-2695. Deadline:
Oct. 21. EOE.

Strong selling general manager. AM/FM, Corpus
Christi. Call Arnold Malkan at Le Pavillion during NRBA
or later at 817—626-0931; or Ken Burgess, 512—883-
3516.

HELP WANTED SALES

WOCB/WSOX looking for professionals to sell and
live in year 'round vacation community, Cape Cod,
Massachusetts. Experience required. Excellent oppor-
tunities for aggressive salespersons. Resume to Don
Schuette, General Manager, 278 South Sea Avenue,
West Yarmouth, MA 02673,

We are looking for a vice-president for our radio sta-
tions who has proven leadership abilities, and 1sthand
experience in all areas of AM & FM station manage-
ment. We offer high growth potential; competitive com-
pensation plan; excellent benefits and top quality of life
in SE Sunbelt. Send resume to Box E-22. EQE.

Sales manager: immediate opening—on-the-rise-
5,000 watt regional AM targeted 25-54 in beautiful Burl-
ington, Vermont. A must: proven track record, motivat-
ed, leadership qualities. Salary to be commensurate
with experience. Respond to Bill Hunter, WDOT Radio,
395 College Street, Burlington, VT 05401, 802—862-
5776.

Central coastal California. AM/FM combo opportuni-
ty with one of the largest radio groups. Come live in our
beautiful community if you are motivated to make great
money and enjoy selling direct retail. Send resume:
KSLY/KUNA, PO. Box 1400, San Luis Obispo, CA
93406. ECE.

Wanted: strong salesperson looking for opportunity
as sales manager at progressive station. Prefer North
Dakota, Wisconsin, or Minnesota resident. Resume

only to Box E-28. EQE.

Director of development for KCFR in Denver. Qualifi-
cations include demonstrated track-record in public
broadcasting fundraising or in commercial broadcast-
ing sales. Contact Max Wycisk, KCFR, 2056 South York
Street, Denver, CO 80208, before October 15, 1983.
AANEQE/FMHV

Opportunity unlimited with Hedberg Group. Sales po-
sition open for an ambitious, self-disciplined, self-start-
er who can sell 100,000 watts of country’s best in Sioux
Falls, South Dakota. Opportunity to eam and advance
is unlimited. New station with aggressive promotion
creates a position for a proven sales producer. Must be
an 8-5 street-fighter. If you can sell me, you'li have both
security and opportunity unlimited. Confidential con-
tact guaranteed. Resume requested: send to Glenn
Pederson, KLQL, Box H, Luveme, MN 56156, Tele-
phone: 507-—283-4444.

East Texas FM country station has opening for exper-

ienced radio salesperson. Base pay plus bonus ar-

rangement will give you an opportunity to earn $800-

$1200 per month within 60 days. Personal interview

Tr_e;(qug:g. Send resume to GM, Box 1292, Greenville,
75401,

$30,000 guarantee. Our top billers eam $70,000. Me-
dium (14 station) market. Leading CHR #1 teens, 18-
34, 18-49, #2 25-49, 25-54. Qur employees know of
this ad. Send resume to P.O. Box 31879, Omaha, NE
68131. EOE.

Rapidly growing radio group in small to medium mar-
kets accepting applications for qualified on-air talent.
various shifts and format styles. These positions are for
current and future openings. Letters and resumes only
to Box B-136. EOE.

Crazy, off the wall morning personality wanted. Mid-
west medium market. Right bucks for right person. Per-
sonality a must! The more bizarre, the better! Send
resume only to Box E-5.

Dominant CBS adult contemporary seeks exper-
ienced, mature individual for long term commitment
with stable, personality-oriented station in a beautiful
college town. Outstanding facilities. Resumes only to
Box E-11.

Classical/NPR FM station seeks program mgr. Must
have on-air experiénce in announcing and program-
ming, competence in classical format and terminology.
Position includes air work, supervision of three pro-
gram supervisors, programming, and budgelary re-
sponsibilities on 3,000 watt stereo FM. Send resume
and sample tape to: Dennis Webster, Director of Broad-
casling, The University of Southem Mississippi, Box
10045, Southern Station, Hattiesburg, MS 39406.

HELP WANTED TECHNICAL

Looking for permanency? If you are up on FCC regu-
lations, directional AM, FM, and automation, we offer
stable employment, congenial staff and surroundings,
and excellent salary. Contact Manager, KGAK, Gallup,
NM. EOE. 505—863-4444.

Position avallable for chief/maintenance engineer. Re-
sponsive management provides well-equipped shop,
State-of art equipment, Back-up transmitters for two-
tower, directional, daytimer AM and class B automated
satellite-receive FM. Rental home available near sta-
tion. Very attractive salary and benefits commensurate
with qualifications. Location in peaceful community
with fine school system. Please send resume to: Gener-
al Manager, Mount Vernon Broadcasling, Box 348,
Mount Vernon, OH 43050. An EQE.

Michigan resort stations looking for capable engi-
neer, (1) 100,000 watt station, total 4-station group with
new equipment. Good benefits. Resume and salary
requirements o Box B-130.

Harrisburg-York-Lancaster ADI. WHTF-FM. Newest
and fastest growing station, 92 Rock, CHR format,
needs 2 seasoned salespeople ready to join area’s
most aggressive team. Earn $18-$22K first year. No
time for resumes. Call Bob Russo, GSM, 717—266-

Opening for chief englneet. Minimum five years' ex-
perience. Technical skills include AM/FM transmitters,
directional arrays, studio construction and mainte-
nance. Must have management ability to partiCipate as
part of station management team. Call 915-—779-6454,
KYSR, Bl Paso, TX.

Get packed. Like to travel? Our salespeople are head-
ing for Rio this Spring as a reward for selling our annual
media trip package. Last year we went to Europe and
next year we're considering Australia. This major mar-
ket East Coast station needs experience in selling
news, remotes, packages, concepts, and creative
ideas. We give you tools and high ratings. A major
active account listincluding agencies is available. Our
salespeople earn between $30-43,000. But act now.
We start selling this package in November. Send your
success stories to Box E-33.

HELP WANTED ANNOUNCERS

WSVS has an opening for a qualified announcer. Mini-
murm of three years' experience required. Primary re-
sponsibility will be commercial production, with the
ability to back up in any area of station operation. Must
be available by October 17, 1983. To arrange for an
interview, call 804—645-7734 Monday-Friday between
9:00 and 5:00 p.m. EDT. WSVS is an equal opportunity
employer and encourages minorities and females to
apply for this opening.

WSVA Is seeking a mature sounding personality for
afternoon drive. Must be familiar with big bands/all time
hits format. Must have experience & background in air
work and a good commercial voice. Tape & resume to:
Box 752, Harrisonburg, VA 22801. EQOE.

Chiet engineer: for major established East Coast radio
station. Thorough knowledge of FCC regulations, good
technical ability, and supervisory experience required.
Competitive salary and benefits. Please send resume,
references, and salary requirements lo Box £-2.

Engineer for teamwork on The Village Companies’
Chapel Hill/Burlington, North Carolina operations.
Properties inciude WCHL-AM, WBAG-FM, the Tar Heel
Sports Network and Village Cable. Must be a hands-
on, production-oriented engineer. Salary based on ex-
perience. Send resume to The Village Companies, F.O.
Box 3300, Chapel Hill, NC. 27514. Equal opportunity
employer.

Ambiticus engineer. Top 50 market FM. Well man-
aged. Good city. Write Box E-18.

HELP WANTED NEWS

WUPE/WUHN award winning news needs in-house/
streel reporter. Experienced team player for competi-
tive market. Join growing chain. Send tape and resume
to Phillip A, Weiner, Executive Vice President, WUPE/
WUHN., Box 1265, Pitisfield, MA 01202, EOE/MF.

News director: news excellence is a tradition here!
Lead by example: report, write, anchor, administer
four-person department. Midwest 80,000 metro. A ca-
reer move with a large group owner. Resume and writ-
ten statement of news philosophy only to Box E-29.
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Professional Cards

ATLANTIC RESEARCH CORP
Jansky & Bailey
Telecommunications Consulting
Member AFCCE
5390 Cherokee Avenue
Alexandtia. Yugind 22314
{703) 642-4164

EDWARD F. LORENTZ
& ASSOCIATES
COMNSULTING RADIO ENGINEERS

1334 G St. N.W. Suite 500
Washington. D.C 20005
(202) 347-1319
Member AFCCE

A.D. RING & ASSOCIATES

CONSULTING RADIO ENCINEERS
Suite 500
1140 Nineteenth St, N.W.
Washington, D.C. 20036
(202) 223-6700
Member AFCCE

COHEN and DIPPELL, PC.

CONSULTING ENGINEERS
1015 15th 8t.. H.W., Sulte 703

(202) 783-0111

Washington, D.C. 20005
Member AFCCE

TELEPHONE | (701) 569 - 1704

CArL T, JONES ASSOCIATES

CONSULTING  ENGINEEAS
7901 YARNWOOO COURT * SPANGFIELD, Va. 22153
MEMBER ARYTL

LOHNES & CULVER
Consulting Engineers
1156 15th St. N.W,, Suite 606
Washington. D.C. 20005
{202} 296-2722

Member AFCCH

A. EARL CULLUM, JR.

CONSULTING ENGINEERS
INWOOD POST OFFICE
BOX 7004
DALLAS, TEXAS 75209

(214} 631-8360
Member AFCCE

SILLIMAN AND SILLIMAN
8701 Georgia Ave. #3805
Silver Spring, MD 20910

ROBERT M. SILLIMAN. P.E.

{3C1) 589-8288
THOMAS B. SILLIMAN, P.E.
(812) 853.-9754
Member AFCCE

Moffet. Larson & Johnson. P.C.
CONSULTING ENGINEERS
1925 North Lynn Street

Arlington, VA 22209
(703) 841-0500
Member AFCCE

DAVID STEEL & ASSOCIATES Inc
DAVID STEEL, Sr., P.E.

PO. Box 230
Main St. & Melvin Ave.
Queenstown, MD 21658

Member aArcCE (301) 827-8725

ANDRUS AND ASSOCIATES, INC.
ALVIN H. ANDRUS, P.E.

351 SCOTT DRIVE
SILVER SPRING, MD. 20904

HAMMETT & EDISON, INC,
CONSULTING ENGINEERS

Box 68. International Airport

San Francisco, California 84128
(415) 342-5208

Member AFCCE

JOHN B. HEFFELFINGER

9233 Ward Parkway, Suite 285
816-444-7010
Kansas City, Missouri 64114

JULES COHEN
& ASSOCIATES, PC.

Suite 400
1730 M St N.w.
Washington OC 20036
(202) 659-3707
Member AFCCE

Q 301 384-5374
Member AFCCE
CARL E. SMITH
CONSULTING ENGINEERS
AM-FM-TV Engineering Consuitants

Complete Tower and Rigging Services

8500 Snowville Road
Cleveland, Ohio 44141
216/526-9040

VIR JAMES
CONSULTING ENGINEERS
Appiications and Fieid Engineering
Computerized Frequency Surveys
3137 w. Kentucky Ave.—B80219
(303) 937-1900

DENVER, COLORADO
Member AFCCE & NAB

E. Haroid Munn, Jr,
& Associates, Inc.

Broadcast Engineering Consultants
Box 220
Coldwater, Michigan 49036
Phone: 517—278-7339

ROSNER TELEVISION
SYSTEMS
CONSULTING & ENGINEERING

250 West 57 Street
New York, N.Y, 10107
{212) 246-2850

Mullaney Engineering, Inc.
Consulting Telecommunications Engineers
9049 Shady Grove Court
Gaithersburg, MD 20877
301-921-0115
Member AFCCE

HATFIELD & DAWSON
Consulting Engineers
Broadcast and Communications
4226 6th Ave., N.W,,
Seattie, Washington, 98107

{206) 783-9151
Member AFCCE

MIDWEST ENGINEERING
ASSOCIATES

M Con;u{l-‘nj Eﬂgu—uzu

E 150 Wesiey Rd

Creve Coeur. IL 61611
A {309) 698 3160

EW. HANNEL, PE.
Member AFCCE

MATTHEW |. VLISSIDES, P.E.
STRUCTURAL CONSULTANT
TOWERS. ANTENNAS. STRUCTURES
Studies. Analysis. Design Mudifications.
Inspectivns. Supervision of Ereclion
6867 Elm Si., McLean, VA 22101
Tel (703) 356-9765

Member AFCCE

C.P,CROSSNO & ASSOCIATES
CONSULTING ENGINEERS
P.D.BOX 18312
DALLAS, TEXAS
75218

Computer Aided, Design & Aliocation Studies
Field Engineering,

(214) 669:0294
Member AFCCE

—
B IRADIO ENGINEERING CO

CONSULTANTS
NORWOOD J. PATTERSON

PO. Box 420
SANTA YNEZ, CA 93460
(805) 688-2333

Serving Broadcasters over 35 yaars

JOHN FX. BROWNE
& ASSOCIATES. INC.
CONSULTING ENGINEERS
525 Woodward Avenue
Bloomfield Hilis, MI 48013

Ter (3131 642 6226
Membe: AFCCE

D.C. WILLIAMS
& ASSOCIATES: INC.

Consuiting Engineers
AM-FM-TY-LPTV-CATY
POST OFFICE BOX 700

FOLSOM, CALIFORNIA 95630
(916) 933-5000

R.L. HOOVER

Consulting Telecommunications Engineer
11704 Seven Locks Road
Potomac, Maryland 20854
301-983-0054
Member AFCCE

SHERMAN & BEVERAGE
ASSOCIATES, INC.
Broadcast/Communications Consultants
8ox 181, R.D. #2
Mediord, N.J. 08055
{609) 983-72070

LAWRENCE L. MORTON, E.E.
AND A IATES
Consylting Telecommunicolions Engineers
AM, FM. TV, LPTV, CATV, MDS, STL,
Celluler, Field Engineering, Computerized
Chonnel Searches
214671 SUPERIOR LANE
LAKE FOREST, CALIFORNIA 92630
(714) 839-6013

EVANS ASSOCIATES

Consulting TeleCommunications
Engineers

AM-FM-TY-CATY-ITFS-LPTV-Satellite
216 N. Green Bay Rd.
THIENSVILLE, WISCONSIN 53092

Phone: (414) 282-6000
Mermber AFCCE

McCLANATHAN & ASSOC., INC.
Consuiting Engineers

APPLICATIONS & FIELD ENGINEERING
RADIO - TELEVISION

PQ. Box 750
PORTLAND. OREGON 97207

Member AFCCE TwX 910-464-6112
Phone (503} 246 8080

SELLMEYER ENGINEERING

Rt. 1, Box 270
McKinney, Texas 75069
214-542-2056

.P;pplicalions
Facilities Planning
Field Engineering

EDM & ASSOCIATES. INC.
B/cast - AM-FM-TV.LPTY.ITFS-Translator-
Frequency Searches & Rule Makmngs
CsCarrer - Cellular. Satelites
MDS. P/P Microwave
FCC 1st Class & PE licensed staff

1110 Vesmont Ave. N W, Suite 1130
Washington. D.C. 20005 Phone (202) 2960354

INCORPORATED
11503 Sunrise Valiey Or./Reston, VA 22091

Fraquency Coordination Sarvicas for Earth
Stations, Terrestrial Microwave and Other
Communications Systems

sy 0. scuman 22 703/620-6300
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WTCX
WGGR
WKXR
WRZK
WPXY
KCUL

KZXL
wQBE

KOJY
KYA-FM

KKLK
KYBB

WTNT-FM
WCEM-FM
KCMO-FM
WRLT
wMOU
WKGQZ

WSJL

KTXF

Ellerman Broadcasting Co.. Bay City Mich.
Hibbing Broadcasting Co.,Hibbing, Minn.
Datlas M. Tarkenton, Asheboro, N.C

Crest Communications Inc., Spring Lake,
N.C.

Associated Communicatlions Corp.. Roches-
ten N.Y.

Gordon Media Corp., Marshall, Tex.

Gibson Broadcasting Co., Sherman, Tex.
WHAZ Inc., Charteston, W va.

Existing FM's

Radio Dinuba Co., Dinuba, Calif.

King Radio Broadcasting Co., San Francis-
co

KLOK Radio Ltd., San Francisco

Central valley Communications Inc., Tracy,
Calit.

Palmer Communications Inc.. Tallahassee,
Fla.

VerStandig Broadcasting Inc., Cambridge,
Md.

Fairbanks Broadcasting Co. of Kansas City
Inc.. Kansas City, Mo.

Dallas M. Tarkenton. Asheboro, N.C.

New England Broadcasting Inc.. Berlin, N.H.
Strafford Broadcasting Corp.. Rochester,
N.H

Paul E. & Nancy Schumacher, Cape May.
N.J.

Bixby Great Electric Radio Co. Inc.. Browns-
ville, Tex.

Services

KSAQ

C&W wireless Inc., San Antonio, Tex.
Existing TV's

WMGT Morris Network Inc., Macon, Ga.
KOBF KOB-TV Inc., Farmington, N.M.
Grants
Call Assigned lo

New AM

KTUN Humble Audiscomm Corp., Humble, Tex.
New FM's

wODB Taylor & Taylor, Camden, Ala

KHBC Hassayampa Broadcasting, Wickenburg,
Aniz.

KBCV Rocky Haven Investments Inc.. Bentonville,
Ark.

KCID-FM Twin Cities Broadcasting Co., Caldwell, Ida-
ho

KBQC Stromquist Broadcast Services Inc., Betten-
dort, lowa

“WCLL-FM Copiah-Lincoln Junior College, Wesson,
Miss

KJFM Thomas T. Sanders, Louisiana, Mo.

KQD8 Dakota North Plains Corp., Voiga, S.D.

KFOX Fox Broadcasters Inc., Liano, Tex.

KRGQ-FM Margarette Kathlene Wamsley, Roy, Ulah

WFCL-FM Clinlonville Broadcasting Inc., Clintonville,
Wis.

WRJQ R.J.P Broadcasters, Tomahawk, Wis.

KQLT Natrona Broadcasting Co. Inc.. Casper,
Wyo.

KNWY Broadcast Enterprises, Powell, Wyo.

AERONAUTICAL CONSULTANTS

Tower Locaton/Height Studwes
FAA Negotatons
JOHMN CHEVALIER, JR.
AVIATION SYSTEMS

ASSOCIATES, INC,
1650 So Pacitic Coast Hwy
Redondo Beach CA 90277

213) 316-5281

FCC DATA BASE

dataworld”

AM @ FM @ TVe LPTVe MDS
® Tower Location/Height
® Allocation Studies
1302 18th 5t. N.W, Suite 502
Washington, D.C. 20036
(202) 296-4730

301-731-5677 Comptete
Broedcest Fecilliy
Design 8 insisusiéss

arrison

SyStems Ltd.

1515 Anfnapotis Aoad Suite 4114
Hrallsville Maryland 20784

SOUTHERN
BROADCAST SERVICES
COMPLETE TURNKEY SYSTEMS
STUCIOS. TRANSMITTERS.
TOWERS. ANTENNAS
Full Rigging & Erection Serwvices
Custom Electronics Design & Instaliation
PO Box 740. Alabaster. Al 35007

| lovcedye

INUSED

CALL LETTERS

CALL LETTER SYSTEMS
PO Box 12403

Jackson. MS 39211

16011 981-3222

BROADCAST DATA SERVICES
Computerized Broadcast Service
Including
Data Base/Allocation Studies
Terrain Profiles
A Div. of Maffet . Larson & Johnson. PC.
(703) 841.0282

EMCEE® Systems Group

Turnkey Telecommunications Systems
oLPTVeAM, FM, TVePoint-to-point micro-
wave linkssMDSeITFS

EMCEE Broadcas! Products

P.O. Box 68+White Haven, PA
18661-0068+(800) 233-6193

{In PA, 717-443-9575)

TWX: (510) 655-7088

Ans.: EMCEE WHHY

Robert H. Kwest
Management Consultant
Trades and Barters

170 W. 23 Street
New York, N.Y. 10011
(212) B0O7-1500

Frequenty Searches, Station Listings.

FCC Applications for Edpcational and

Commercial FM and TV, LPTV. 5CA.
MDS and Sateillte Earth Stations

1850 N. Greenville Ave
Suite 122

Richardson, TX 75081
(214) £99-3536

SPECTRUM PLANNING, INC.
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KDAY

WPM.J

KOOG-Tv

KEZL
KIQ

WCKJ

WBGA
WOUN
WGGA

WKGQ

WMRZ
WIFE
WACM

wvIC
KOKN
KRVC
WFXX

KIEZ

KTRM

WNSY
WLXR

KVMA-FM
“Kwap
KKHR
KEZL-FM
KEZN

WINE
WGIG-FM
KVKI
‘WBYQ

WYXX

WVIC-FM
KSRQ

KEZS-FM

KBBZ
WOWFM

KEER
KITT
WFMV
“WEEE

KCPK
KWSI

WEXX-FM

KJNE
WNSY-FM
WLXR-FM

WEVV
KWwiL

KOAB-TV

Now TVs

Muiti-Metro Communications Ltd., Daven-
port, lowa

Volunteer Communications Society, Owens-
boro, Ky

Ogden Television Inc.. Ogaen, Utah

Existing AM's

Par Broadcasting Co.. Oceanside, Calif.
Wiskes/Abaris Communications KIIQ, Mani-
tou Springs. Colo.

SKC Inc., Augusta, Ga.

Radio Station WGIG Inc., Brunswick, Ga.
WDUN Radio Inc., Gainesvilie. Ga.

WGGA Radio of Gainesville Inc., Gainesville,
Ga.

Baldwin County Broadcasting Corp.,
Milledgeville, Ga.

Mid America Broadcasting Inc.. Moline, lIl.
WCNB Inc., Connersville, Ind.

Portuguese Broadcasting Inc., West Spring-
field, Mass.

Goodrich Theaters Inc., Lansing, Mich,
Warren Broadcasting Inc., Claremore, Okla.
M-3-X Corp.. Medtord, Qre.

PA.C. Communications Inc., South Wilams-
port, Pa.

Pyte Communications of Beaumont Inc.,
Beaumont. Tex.

Spindletop Broadcasting Inc., Beaumont.
Tex.

CQMMCOR, Newport News, Va.

Thomas E. Ingstad, La Crosse, Wis.

Existing FM's

William M. Bigley, Magnolia. Ark.
Menlo-Atherton High Schoot, Atherton, Calif.
€8S Inc.. Los Angeles. Calif.

Par Broadcasting Co.. Oceanside. Calit.
Classi¢ Broadcasting Inc., Palm Desert, Ca-
lif.

Plough Broadcasting Ceo. Inc., Clearwater,
Fia

Radio Station WGIG Inc., Brunswick, Ga.
Triple J. Communications, Shrevepon, La.
Board of Education of Baltimore County. Bal-
timore

Holland Communications Inc., Holland,
Mich.

Goodrich Theaters Inc., Lansing, Mich.
Area Vocational-Techni¢al School District
#564, Thief River Falls, Minn.

Zimmer Broadcasting Co. Inc., Omaha,
Neb.

Bee Broadcasling Inc., Kalispell, Mont.
Omaha Great Empire Broadcasting Inc..
Omaha, Neb.

Donrey of Nevada Inc., Las vegas

Jomay Broadcasting Inc., Las Vegas

Park V Broadcasting Inc., Blairstown, N.J.
Performing Arts Network of New Jersey Inc.,
Cherry Hill, N.J.

KICA Inc.. Clovis. N.M.

Confederated Tribes of Warm Springs, Warm
Springs. Ore.

PA.C. Communications Inc., South Williams-
port, Pa.

Grayson Collegiate Communications Inc.,
Denison, Tex.

KCLE Inc., Hillsboro, Tex

COMMCOR, Newport News, Va.

Thomas E. Ingstad. La Crosse. Wis.
Existing TV's

Family TV Inc.. Evansville. Ind.

American Black Hawk Broadcasting Co.,
Walerloo, lowa

State of Oregon. Commission on Public
Broadcasting, Bend. Qre.



chasge ERF t0 3 kw and change HAAT to 237 fi. Ann. Sept
19.

B WIYW (107.1 mhz) Southport, N.C.—Seeks CP to
change TL: change ERP to 3 kw, and change HAAT to 300
ft. Ann. Sept. 19.

®  WITO (107.1 mhz) [ronton, Ohio—Secks CP to change
TL; change ERP to 3 kw and change HAAT to 275 ft. Ann.
Sept. 7.

B WNPQ (95.9 mhz) New Philadelphia, Ohio—Seeks CP
to change TL; decrease ERP to 2 kw, and increase HAAT to
395 fi. Ann. Sept. 13.

8 KDUK (104.7 mhz) Florence, Ore.-—Seeks modifica-
tion of CP (BPH-830201AG) to increase ERPto 16.6 kw and
decrease HAAT to 385 ft. Ann. Sept. 19,

8 WQKX (94.1 mhz) Selinsgrove, Pa,.—Seeks CP to
change ERP to 16.1 kw and change HAAT to 875 ft. Ann.
Sept. 13,

8 WZDQ (102.3 mhz) Humboldt, Tenn.—Seeks modifi-
cation of CP to change SL and request waiver of section
73.1125(BX2) of rules. Ann. Sept. 13,

8  KABE (107.5 mhz) Orem, Utah—Seeks modification of
CP (BPH-810727AD) to change ERP to 45 kw and change
HAAT to0 2,846 fi.

8 WFLO-FM (95.7 mhz) Farmville, Va.—Secks CP to
change type trans.; change type antenna; increase ERP to 50
kw, and change TPO. Ann. Sept. 23.

8 WIZQ (95.1 mhz) Kenosha, Wis.—Seeks modification
of CP (BPH-830201AG) to increase ERP to 16.6 kw and
decrease HAAT to 385 ft. Ann. Sept. 19.

TV applications
Accepted

8 KHJ-TV Los Angeles—Seeks MP to change ERP to 141
kw vis., 28.2 kw aur. and change HAAT to 3,184 fi. Ann.
Sept. 19.

8 KBSA-TV (ch. 46) Onuario, Calif —Seeks MP (BPCT-
830104KG) to change ERP to 2,455 kw vis., 372 kw aur.
and change HAAT to 3,044 fi. Ann. Sept. 21.

8 WPAN (ch. 53) Fort Walton Beach, Fla—Seeks modifi-
cation permit (BPCT-820503KE, as mod.) to change ERP tc
3,088 kw vis., 308 kw aur., and change HAAT to 722 fi.
Ann. Sept. 16.

8 KGAN-TV (ch. 2) Cedar Rapids, lowa—Secks MP to
install transmitter and make changes in antenna system.
Ann. Sept. 16.

8 WGTR-TV (ch. 66) Marlborough, Mass.—Secks to
change ERP to 2,950 kw vis., 295 kw aur.; change HAAT to
1,463 ft. Major environmental action. Ann. Sept. 23.

8 WFDG (ch. 28)—New Bedford, Mass.—Secks MP to
change ERP to 2,754 kw vis., 275.4 kw aur. Ann. Sept. 19.

& KIJRH (ch. 2) Tulsa, Okla.—Seeks MP (BPCT-5078) to
change HAAT to 1,828 ft. and change antenna 10 omnidirec-
tional. Major environmental action. Ann. Sept. 23.

8 KOTV (ch. 6) Tulsa, Okla —Seeks MP (BPCT-5068) to
change ERP to 100 kw, 10 kw aur. and change HAAT to
1,885 ft. Ann. Sept. 19.

8 WCGV-TV (ch. 24) Milwaukee—Secks modification to
reduce ERP to 3,000 kw visual. Ann. Sept. 16.

AM actlons

8 KYOS (1480 khz) Merced, Calif. —Granted MP (BP-
20976, as mod.) to augment nighttime directional antenna
standard pattern. Action Sept. 12.

& WIIL (1440 khz) Niagara Falls, N.Y.—Granted modifi-
cation of CP (BP-810806AB, as mod.) o install new anten-
na. Action Sept. 14.

8  KBBJ (1300 khz) Tulsa, Okla.—Granted modification
of CP (BP-811224AD) to make changes in antenna system.
Action Sept. 14.

8 KAJO (1270 khz) Grants Pass, Ore.—Granted CP to
increase antenna height and make slight change in location.
Action Sept. 13,

8 WRSC (1390 khz) State College, Pa.—Granted MP
{BP-820702A0) to make changes in antenna system and to
reduce two tower heights in three tower array. Action Sept.
12

® WBJA (1540 khz) Guayama, PR.—Application re-
turned for CP to change hours of operation to unlimited by
adding night service with 250 w and make changes in anten-
na system. Action Aug. 14.

8  WSKE (1040 khz) Everett, Pa.—Application dismissed
for modification of CP (BP-820715AA) to make changes in
antenna system. Action Sept. 2.

® WSDT (1240 khz} Soddy-Daisy, Tenn.—Granted CP to

change TL. Action Sept. 13.

8 WPWC (1480 khz) Quantico, Va.—Granted MP (BP-
781130AD) to make changes in antenna system. Action
Sept. 14.

B WXVA (1550 khz) Charleston, W.Va.—Granted CP to
increase antenna sytem. Major environmental action under
section 1.1305. Action Sept. 13.

8 WLIP (1050 khz) Kenosha, Wis.—Granted CP to make
changes in antenna system and change TL. Action Sept. 13.

FM actions

® KCMS (103.1 mhz) Palm Desert, Calif. —Granted CP to
make changes in antenna system; change TL; increase ERP;
decrease HAAT to 590 ft., and change TPO. Action Sept. 8.
8 *WWPT (90.3 mhz) Westport, Conn.—Granted CP to
make changes in antenna system; change TL; change type
trans.; change type antenna; change ERP to .325 kw; de-
crease HAAT to 60 fi., and change TPO. Action Sept. 12.

8 WMKM (105.5 mhz) St. Augustine, Fla.—Granted CP
to make changes in antenna system; decrease ERP to 2 kw,
and increase HAAT to 378 ft. Action Sept. 13.

8 WOIC (93.3 mhz) Tampa, Fla.—Granted CP to make
changes in antenna system; decrease ERP to 97.7 mhz; de-
crease HAAT to 925 ft., and change antenna. Action Sept.
12.

8  KMFE-FM (101.7 mhz) Emmett, Idaho—Granted CP to
change SL. Action Sept. 15.

8 WZZR-FM (96.7 mhz) Grand Rapids, Mich. —Granted
CP to make changes in antenna system; change TL; reduce
ERP 10 41 kw; increase HAAT to 554 fi., and change TPO.
Action Sept. 13.

8  WIBL-FM (94.5 mhz) Holland-Grand Rapids, Mich.—
Granted waiver of section 73.1201 (B}2) of rules to identify
as “Holland-Grand Rapids, Mich.” Action Sept. 14.

8 KLOH-FM (98.7 mhz) Pipestone, Minn.—Granted CP
to make changes in antenna system and increase ERP to 100
kw. Action Sept. 13.

8 KKEE (94.3 mhz) Alamogordo, N.M.—Granted CP to
change TL; change ERPto .1 kw; change HAAT to 1.642 ft.,
and make changes in antenna system. Accepted nunc pro
tunc, Action Sept. 6.

8 WXDU (88.7 mhz) Durham, N.C.—Granted modifica-
tion of CP (BPED-820727AB) to make changes in antenna
system; change TL, and decrease HAAT 1o 294 ft. Action
Sept. 13.

8 KDUK (104.7 mhz) Florence, Ore.—Dismissed request
for waiver of section 73.1201(B)(2) of rules to identify as
“Florence-Corvallis-Eugene.” Action Sept. 16.

a KSRR (96.5 mhz) Houston, Tex.—Granted CP to
change TL; increase HAAT to 1,191 ft., and make changes
in antenna system. Major environmental action under sec-
tion 1.1305. Ann. Sept. 20.

8 KKBQ-FM (92.9 mhz) Pasadena, Tex.—Granted CP to
install auxiliary antenna system at main TL; ERP: 9 kw;
change HAAT to 1,080 ft. and change TPO. (for auxiliary
purposes only). Action Sept. 12.

8 KBLQ-FM (92.9 mhz) Logan, Utah—Granted CP to
change TL; change ERP to 100 kw (H); change HAAT to 168
ft. (H), and make changes in antenna system. Action Sept.
15.

8 KCRK-FM (92.1 mhz) Colville, Wash.—Granted modi-
fication of CP (BPH-791231AA, as mod.) to change TL;
change HAAT to minus 790 feet; change type transmitter,
and make changes in antenna system. Action Sept. 11.

TV actions

® KHBS (ch. 40) Fort Smith, Ark.—Granted CP to change
ERP to 3,160 kw vis., 316 kw aur.; change HAAT to 2,000
ft., and change TL. Action Sept. 12.

8 WDPB (ch. 64) Seaford, Del.—Granted CP to change
ERP to 19 kw vis.; 1.91 kw aur. and change TL. Action
Sept. 8.

8 WAFV (ch. 44) Evansville, Ind, —Granted MP (BPCT-
790S07KL, as mod.) to change ERP to 1,235.9 kw vis.,
123.59 kw aur,, and change HAAT to 972 fi. Action Sept.
14.

8 WGGN-TV Sandusky, Ohio—Granted MP (BPCT-
820825KH, as mod.) to change ERP to 264.22 kw vis.,
48.09 kw aur. Action Sept. 12.

8 KLMG-TV (ch. 51) Longview, Tex.—Granted MP
(BPCT-810424KE) to change ERP to 5,000 kw vis., 500 kw
aur. and change HAAT to 1,283 fi. Action Sept. 12.

8 KDOG (ch. 19) Nacogdoches, Tex.—Granted CP to
change ERP to 2,685 kw visual, 268.5 kw aur. and change
HAAT to 1,288 ft, Major environmental action. Action Sept.
12

Broadcasting Oct 3 1983
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® KABD (ch. 22) Seattle—Granted MP (BPCT-5106) to
change electrical and mechanical beam tilt. Action July 14.

Call letters
Applications
Calf Sought by
Now AM's
WGRR Mobile Broadcast Sefvice Inc.. Prichard,
Ala.
WJEP Lifeline Ministries Inc.. Ochlocknee. Ga.
New FiM’s
KHCR Hamuka Broadcasting, Paauilo. Hawaii

WLKZ The Fifth Estate Inc.. Wolfeboro. N.H.

KDAK-FM Carrington Broadcasting Inc.. Carvington.
N.D.

KEOR-FM Ballard Broadcasting Co. of Oklahoma Inc..
Atoka, Okla.

KSLT Black Christian Communications Inc.. Spear-
fish, 5.0.

WLLX Prospect Communications. Minor Hill. Tenn.

WJKC Radio 95 Inc.. Christiansted, St Croix. Vingin
Islands
New TV

KPTW Kansas Public Telecommunications Service
Inc.. Wichita, Kan.

WCMV Central Michigan University. Cadillac, Mich.

WCMW Central Michigan University Manistee, Mich,

KXBJ John W. Boler. Bemidiji, Minn.

KCWT Fred Alan Ross, Wenatchee, Wash.
Existing AM's

KOIT Bonneville International Corp., San Francis-
co, Calif.

WWRY WFXI Inc., Haines City, Fla.

KJCY Mr. Jack Jensen, Mountain Home. Idaho

DAY and NIGHT
SERVICE FOR
Continental

AM & FM
TRANSMITTERS

Continental Electronics offers 24-
hour professional engineering
service and parts for Continental
and Collins AM & FM transmitters.
Whenever you need service or
parts for your Continental or
Collins equipment, phone our
service numbers day or night.

(214) 327-4533
(214) 327-4532 parts

Continental Electronics Mfg. Co.
Box 270879 Dallas, Texas 75227
Phone (214) 381-716}

z C((D
[
1 KW thru 50 kW AM & FM transmitters and related equipment
91983 Continental Electronics Mig. Co,5332
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®  WWIQ{AM) Zeecland, Mich. (1260 khz, 1 kw-N, DA-
2)—Granted assignment of license from Ottawa Broadcast-
ing Corp. to Lanser Broadcasting Corp. for $950,000, plus
other considerations. Seller is owned by Peter J. Vanden
Bosch, president. It also owns WJBL-FM Holland, Mich.
Buyer is owned by Leslie J. Lanser. It has no other broadcast
interests. (BAL-830725FB). Action Sept. 12.

8 KTWN-FM Anoka, Minn. (107.9 mhz, 57 kw; HAAT:
400 ft.)—Granted assignment of license from Northemn Sub-
urban Radio Co. to KTWN-FM inc. for $3.8 million. Seller
is headed by Jack L.. Moore, president; Bruce B. James, and
Allison R. Mercer. It also owns KKKC(AM) Anoka. Buyer
is owned by C.T. Robinson, president and William Moyes
(50% cach). They also have interest in KQEO(AM)-
KZZX(FM) Albuquerque, N.M.; KVOR(AM)-KSPZ(FM)
Colorado Springs; KFYE(FM) Fresno, Calif., and subject to
FCC approval, KKAB(FM) Seattle (BROADCASTING, June
27). (BAPLH-830705HQ). Action Sept. 14.

B WIDQ(AM) Meridian, Miss. (1330khz, 5 kw-D)—Ap-
plication dismissed for assignment of license from Broad-
casters and Publishers Inc. to Butler Broadcasting Co. for
swap of WPRN(AM) Butler, Ala. Principals: see
WPRN(AM) Butler, above. (BAPL-821119GM). Action
Sept. 12.

® KGLM-FM Anaconda, Mont. (97.7 mhz, 210 kw;
HAAT: 940 ft.)—Granted assignment of license from Ana-
conda Broadcasting Inc. to Howard N. Neckles and J.R.
Strickland for $50,000. Seller is owned by John Odegaard,
president and Rodger T. Bell {50% cach). Buyer is owned by
Howard N. Neckies (60%) and J.R. Strickland {40%). They
have no other broadcast interests. (BALH-830706HS). Ac-
tion Sept. 13.

8 CP for new TV at Greenville, N.C. (ch. 14; ERP: 5,000
kw vis., 500 kw aur.,, HAAT: 1,478 ft., ant. height above
ground: 1,517 fi.)}—Granted assignment of license from El-
com Inc. to ACTS of Eastern Nosth Carolina Inc. for
$88,597. Seller is owned by Charles E. Franklin, president
(90%), and wife, Elizabeth S. (10%). It is also permittee of
WIIK(AM) Camp Lejeune, N.C., and owns WRCS(AM)-
WQDK(FM) Ahoskie, N.C. Buyer is nonprofit corporation,
headed by Tommy Payne, president. It has no other broad-
cast interests. (BAPCT-830802KE). Action Sept. 6.

B WLQR(FM) Toledo, Ohio (101.5 mhz, 15 kw; HAAT:
810 fi.)—Granted assignment of license from Radio Akron
Inc. to WSPD Inc. for $3,275,000, including $500,000 for
noncompete agreement. Seller is owned by Susquehanna
Broadcasting Co., York, Pa.-based group owner of six
AM’s, seven FM's and one TV principally owned by Louis J.
Appell, president, and family. Buyer is principally owned by
Willard Schroeder, chairman. It also owns WSPD(AM) To-
ledo and WOOD-AM-FM Grand Rapids, Mich. (BALH-
830712GL). Action Sept. 15.

8 WBHC(AM)-WIBW-FM Hampton, S.C. (1270 khz, 1
kw-D; FM: 103.1 mhz, 3 kw; HAAT: 145 ft.)—Granted
transfer of control of Hampton County Broadcasters Inc.
from Joseph B. Wilder (80% before: none after) to Hampton
County Broadcasters Inc. (20% before; 100% after). Con-
sideration: $220,000. Principals: Seller also owns WBAW-
AM-FM Bammwell, S.C. and WAKS-AM-FM Fuquay Var-
ina, N.C. Buyer is owned by Carl A. Gross, president, who
i$ general manager of WBHC-WIBW-FM. (BTC-
830725FC). Action Sept. 16.

8 WKDY(AM) Spartanburg, S.C. (1400 khz, 1 kw-D,
250 w-N)—Granted assignment of license from Capito!
Broadcasting Corp. to Spartanburg Investors Lid. for
$600,000. Seller is owned by Kenneth S. Johnson, president
(88.9%) and Allen Paul Howard (11.1%). It also owns
WCAW(AM)-WVAF(FM) Charleston, W.Va.;
WLLF(AM)OWKSJ-FM Prichard-Mobile, Ala.;
WRKA(FM) St. Mathews, Ky., WMIJ(FM) Birmingham,
Ala. Buyer is limited partnership with no other broadcast
interests. John Horton, Atlanta-based financial planner, and
James R. Cairo, former news manager of WNGE(TV) Nash-
ville and WBBH-TV Fort Myers, Fla., are general partners.
(BAL-830722EY). Action Sept. 12,

8 KOAV(TV) [CP] Denison, Tex. (ch. 20; 5,000 kw vis.,
500 kw aur.; HAAT: 1,088 ft.)—Granted assignment of li-
cense from Broadcast Affiliates Inc. 1o KLMB-TV Inc. for
$198,000. Scller is headed by Thomas L. Johnson, presi-
dent, who also has interest in new FM at Sand Springs, Okla.
Buyer is principally owned by Clara J. McLaughlin, presi-
dent (33%). It also has CP's for new TV's at Longview and
Paris, both Texas, and has purchased, subject 10 FCC ap-
proval, KDOG(TV) Nacogdoches, Tex. (BAPCT-
830404KJ). Action Sept. 12.

@ KVFM(FM) Ogden, Utah (95.5 mhz, 100 kw; HAAT:
1,200 ft.)}—Granted transfer of control of Utah Broadcasting
Corp. from shareholders of Utah Broadcasting Corp. {100%
before; none after) to Sherman Greenleigh Sanchez Broad-
casting of Utah Inc. (none before; 100% after). Consider-
ation: 35% interest in buyer, plus other considerations, in-

cluding consulting agreement. Principals: Seller is headed
by Michelle A. Haston, president. It has no other broadcast
interests. Buyer is owned by Thomas V. Greenleigh, presi-
dent, and ¢ight others. It also has interest in KRCQ(AM)
Indio, Calif., and KJQN(AM) Ogden. (BTCH-830727GF).
Action Sept. 13.

Facilities changes

AM applications

Tendered

B  WABT (1360 khz) Madison, Ala.—Secks CP to change
frequency to 730 khz; increase power to 1 kw, and change to
non-DA. Ann. Sept. 19.

8 KYUK (580 khz) Bethel, Ark.—Secks CP to change
frequency to 640 khz; increase day and night power to 10kw,
and make changes in antenna system. Ann. Sept. 19.

8 WMIB (1510 khz) Marco Island, Fla.—Secks CP to
change hours of operation to unlimited by adding night ser-
vice with 2.5 kw; increase day power to 2.5 kw; install DA-
2; change frequency to 1480 khz and make changes in ant.
system. Ann. Sept. 7.

8 KGEM (1140 khz) Boise, Idaho—Seeks CP to increase
day power to 50 kw; change to DA-D and change TL. Ann.
Sept. 14,

8 [KJCB (770 khz) Lafayette, La.—Secks CP to increase
day power to 10 kw and change to DA-2. Major environ-
mental action under section 1.1305. Ann. Sept. 13.

B WPLW (1590 khz) Camegie, Pa.—Secks CP to change
frequency to 660 khz; change power to 250 w, and change to
non-DA. Ann. Sept. 19.

8 WIXR (1500 khz) Mt. Pleasant, 5.C.—Seeks CP to
increase power to 5 kw/S00 w {(CH). Ann. Sept. 23.

8 KFHM (1150 khz) San Antonio, Tex.—Seeks CP to
change frequency to 1160 khz; change hours of operation to
unlimited by adding night service with 1 kw; increase day
power to 10 kw; change TL, and make changes in antenna
system. Major environmental action under scction 1.1305.
Ann. Sept. 19.

8 WPED (810 khz) Crozet, Va.—Seeks CP to change
power to 1 kw. Ann. Sept. 7.
@ KQQQ (1150 khz) Pullman, Wash.—Secks CP to

Summary of broadcasting
as of June 30, 1983

Service On Alr CP's Total *
Commercial AM 4,720 158 4878
Commercial FM 3441 420  3.861
Educational FM 1.091 166 1.257

Total Radio 9252 744 9.996
FM translators 656 413 1,069
Commercial VHF TV 528 8 536
Commercial UHF TV 316 183 499
Educational VHF TV M1 6 116
Educational UHF TV 172 19 191

Total TV 1.127 215 1.342
VHF LPTV 164 85 249
UHF LPTV 42 65 107

Total LPTV 206 150 356
VHF transiators 2.792 228 3.020
UHF transiators 1820 377 2.197
ITFS 248 N0 358
Low-power auxiliary 824 0 824
TV auxiliaries 7.387 205 7.592
UHF translator/boosters (-] [} 6
Experimental TV 3 5 8
Remote pickup 12,291 53 12.344
Aural STL & intercity relay  2.819 166 2.985
" Includes off-air licenses.
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change hours of operation to unlimited by adding night ser-
vice with 500 w and change to Da-N. Major environmental
action under section 1.1305. Ann. Sept. 19.

Accepled

®  KUXL (1570 khz) Golden Valley, Minn.—Seeks modi-
fication of CP to make changes in antcnna $ystem and in-
crease height. Ann. Sept. 7.

& KUTI (980 khz) Selah, Wash.—Seeks modification of
CP (820629AA) to change night TL. Major environmental
action under section 1.1305. Ann. Sept. 23.

8 WKEX (1430 khz) Blacksburg, Va.-—Seeks modifica-
tion of CP (800401AE) to change TL and change anterina
ground system. Major environmental action under section
1.1305. Ann. Sept. 7.

FM applications

Tendered

8 KSPA (96.7 mhz) Hot Springs, Ark.—Secks CP 1o re-
place trans.; increase TPO, and change from horizontal to
circular polarization. Ann. Sept. 19.

m KHTN (92.1 mhz) Placerville, Calif.—Secks CP to
change TL and make changes in antenna system. Ann. Sept.
i

= KBCO (97.3 mhz) Boulder, Colo.—Secks CP to change
TL; change ERP to 100 kw; change HAAT 10 1,546 ft., and
make changes in antenna system. Major environmental ac-
tion under section 1.1305. Ann. Sept. 19.

8 KVMT (104.7 mhz) Vail, Colo.—Seeks CP to change
TL; change ERP to 100 kw; change HAAT 10 451 ft., and
make changes in antenna sys. Ann. Sept. 23.

® WQUH (103.1 mhz) DeFuniak Springs, Fla.—Seeks CP
10 change TL: change HAAT to 268 ft., and make changes in
ant. sys. Amn. Sept. 13.

®  KOIC (89.7 mhz) Cedar Rapids, lowa—Seeks modifi-
cation of CP (BPED-830805AB) to change TL; change ERP
10 .5 kw, and make changes in antcnna system. Ann. Sept.
19.

® KMGK (93.3 mhz) Des Moines, [owa—Seeks CP 1o
change TL: change HAAT to 1,055 fi., and make changes in
antenna system. Ann. Sept. 23.

B WAMX (93.7 mhz) Ashland, Ky.—Secks CP to change
ERP to 50 kw and change HAAT 1o 720 ft. Ann. Sept. 19.
® KSJU (89.1 mhz) Collegeville, Minn.—Seeks CP to
change frequency to 96.5 mhz. Ann. Sept. 7.

® KHFM (96.3 mhz) Albuquerque, N.M.—Seeks CP to
change ERP to 12.9 kw. Ann. Sept. 21.

®  WRFE (105.5 mhz) Arguada, P.R.—Secks CP tochange
ERP to 3 kw and make changes in antcnna system. Ann.
Sept. 13.

= WWDM (101.3 mhz) Sumter, S.C.—Secks CP to0
change TL and change antenna system. Major environmen-
1al action under section 1.1305. Ann. Sept. 19,

Accepled

®  WZZK (104.7 mhz) Birmingham, Ala.—Seeks modifi-
cation of CP (BPH-810119AU, as mod.) to change HAAT to
1,300 fe. Apn. Sept. 13.

8 KAFF (92.9 mhz) Flagstaff, Ariz.—Secks CP to change
ERP 10 100 kw; change HAAT t 1,514 fi. Ann. Sept 14.
@& KZ2Z (92.7 mhz) Kingman, Ariz.—Secks to change
ERP to 25 kw; change HAAT to 208.09 ft., and change
frequency to 94.7 mhz. Ann. Sept. 19.

8 KCFR (90.1 mhz) Denver—Sccks CP to change power
to raise 29 kw to 49.7 kw. Ann. Sept. 13.

8 WIST (93.5 mhz) Port St. Joe, Fla.—Secks CP to
change antenna; change transmitter; change ERP to 100 kw;
change HAAT to 520 ft., and change frequency to 94.5 mhz.
Ann. Sept. 7.

8 WTXR (94.3 mhz) Chillicothe, IIl.—Seeks CP make
changes in antenna system for auxiliary purposes only. Ann.
Sept. 19.

® WGRT (107.1 mhz) Danville, Ind.—Seeks CP to
change TL; change ERP to 1.74 kw; change HAAT to 400
fi., and make changes in antcnna system. Major environ-
mental action under section 1.1305. Ann. Sept. 7.

& WZZY (98.3 mhz) Winchester, Ind.—Secks CP to
change TL; change ERP to 3 kw, and change HAAT to 300
ft. Ans. Sept. 13.

& WIZZ (105.9 mhz) Detroit—Seeks CP to change TL;
change ERP to 22 kw; change HAAT to 724 ft., and make
changes in ant. sys. Ann. Sept. 13.

@ WMIJY (107.1 mhz) Long Branch, N.J.—Secks CP to



for 10141 khz, .25 kw-D. Address: #300, 1800 W. Hillcrest
Drive, Mewbury Park, Calif. 91320. (BP-830823AE). Ac-
tion Sept. 13.

®  Jacksonville, Tex.—Cherokee Broadcasting Co. appli-
cation returned for 840 khz, 1 kw-D. Address: 650 North
Bolton Street, Jacksonville, Tex. 75766. (BP-830527AA).
Action Sept. 12.

FM action

®  Casper, Wyo.—Natrona Broadcast Inc. granted 103.7
mhz, 57.7 kw, HAAT: 1,929 ft. Address: 2301 Belmont
Road, Casper 82601. Principal is owned by Daniel A. Rob-
erts, who is consulting engineer and has no other broadcast
interests. (BPH-810916A1). Action July 27.

Ownership changes

Applications

8 WNDB(AM)-WWLV(FM) Daytona Beach, Fla. (1150
khz, 1 kw-U; FM:94.5 mhz, 54 kw, HAAT: 330 fi. )—Seeks
assignment of license from Raceway Broadcasting Corp. to
Root Communications for $2.5 million (BROADCASTING,
Sept. 19). Seller, owned by majority stockholder and presi-
dent, Joel M. Thrope, also owns WRKR-AM-FM Racine
(Milwaukee), Wis.; WCNW(AM) Fairfield (Cincinnati),
Ohio, and WINF(AM) Manchester (Hartford), Conn, It is
also applicant for ew FM at Naples Park, Fla. Buyer is
Daytona Beach., Fla.-based company, headed by Chapman
S. Root. Buyer recently bought, subject to FCC approval,
WVYFM(FM) Lakeland, Fla. (BROADCASTING, Sept. 5). Filed
Sept. 14.

8 KPVI(TV) Pocatello, [daho (ABC, ch. 6; 100 kw vis.,
17.4 kw aur.; HAAT: 1,530 ft.) Seeks assignment of license
from Futura Communications Corp. to Ambassador Media
Corp. for §3.2 million. including $500,000 noncompete
agreement. Seller is headed by Robert Hansberger, presi-
dent. It has no other broadcast interests. Buyer is newly
formed company, headed by Senator William L. Armstrong
(R-Colo.), president. Filed Sept. 14.

. WXFM(FM) Elmwood Park, [I. (105.9 mhz, 4.2 kw,
HAAT: 1.55 ft.)—Seeks assignment of license from WXFM
Inc. to Cox Communications Inc. for $9 million (Broan-
CASTING, Aug. 22). Seller is headed by Robert C. Victor,
president. It has no other broadcast interests. Buyer, based in
Atlanta, is publicly traded major station group and cable
ownet, headed by Garner Anthony, chairman of executive
committee. It has soid, subject to FCC approval, WLIF(FM)
Baltimore (see below), to comply with FOC multiple owner-
ship rules. Filed Sept. 12.

B WLIF(FM) Baltimore (101.9 mhz, 13.5 kw, HAAT: 960
ft.)—Secks assignment of license from Cox Communica-
tions Inc. to Island Broadcasting Co. Inc. for $5,750,000
(BROADCASTING, Aug. 22). Seller has bought WXFM(FM)
Chicago (see above). Buyer is headed by Alan S. Beck,
president and former general manager of WLIF, who also
owns WALK-AM-FM Patchogue, N.Y. Filed Sept. 12.

&  WBFC(AM) Suanton, Ky (1470 khz, 1 kw-D)—Secks
assignment of license from Roger H. Wells to Jerry Wilson
for $67,000. Seller has no other broadcast interests. Buyer is
on-air personality at WBFC. Filed Sept. 15.

u WBOZ(AM) San German, PR. (1090 khz, 250 kw-
U)—Secks assignment of license from Southwestern Broad-
casting Corp. to Gauthier and Rodriquez Radio Associates
for $138,225. Seller also owns WGIT(FM) Hormigueros,
PR., and have interest in WVOZ-AM-FM Carolina, PR.,
and is applicant for new AM at Sabana Grande. Buyer is
owned by Frederick Gauthier de Castro (51%) and Juan B.
Rodriquez Aguayo (49%). It also owns CP for new AM at
Sabana Grande, P.R. Filed Sept. 21.

1 WHIJ(AM)-WHIY(FM) Providence, R.I. (920 khz, 5
kw-U; FM: 94. | mhz, 50 kw, HAAT: 546 ft. )} —Seeks assign-
ment of license from Franks Broadcasting Co. Inc. to Federal
Communications Corp. for $8.85 million (BroADCASTING,
July 4). Seller is owned by John E. Franks, president. It has
no other broadcast interests. Buyer is owned by Robert E.
Fish (75%) and Janet R. Karger (25%). Fish is vice president
gllxd general manager of WRKO(AM) Boston. Filed Sept.

B WATO(AM)-WETQ(FM) Oak Ridge, Tenn. (1290 khz,
5 kw-D, 500 w-N; FM: 94.3 mhz, 1.82 kw; HAAT: 395
ft.}—Secks assignment of license from Rau Radio Stations
Inc. to Oak Ridge Radio for $225,000 (BROADCASTING, Sept.
19, 1983). Scller is principally owned by estate of Henry
Rau. Robin Henry, Rau's daughter, is president. It recently
sold, subject to FCC approval, WBBB(AM)-WPCM{FM)
Burlington, N.C. (BROADCASTING, Aug. 15), and WPDX-
AM-FM Clarksburg, W.Va. It has soid WDOV(AM)-

WDSIHFM] Dover, Del. (Browncasteas, Sept. 5). Buyer
osew;s WIER-AM-FM Dover-New Philadelphia, Ohio. Filed
k21

8 KGNS-TV Laredo, Tex. (NBC, ABC, ch. 8; 316 kw
vis., 42.2 kw aur.; HAAT: 1.021 ft.)—Secks assignment of
license from Gulf Coeast Broadcasting Co. to Alfred T. Burke
for $3 million, including $325,000 noncompete agreement
(BROADCASTING, Sept. 26.). Sclier is owned by T. Frank
Smith Jr., who has no other broadcast interests. Buyer, based
in Longview, Tex., also owns KRIS-TV Corpus Christi, Tex.
Filed Sept. 1S.

Actions

u WPRN(AM) Butler, Ala. (1240 khz, | kw-D, 250 w-
N)—Application dismissed for assignment of license from
Butler Broadcasting Co. to Broadcasters and Publishers Inc.
for swap of WIDQ(AM) Meridian, Miss. Seller is owned by
Debra W. Jackson, who also owns 51% of co-located
WQGC(FM) Butler, Ala. Buyer is owned by Houston L.
Pearce and Don Partridge (50% each) who also own WIDQ-
AM-FM and 40% cach of WIKX(AM) Moss Point and
WGUD(FM) oula, both Mississippi. Pearce also
owns 50% of WARF(AM) Jasper, Ala., WTSK(AM)-
WTUG(FM) Tuscaloosa, Ala., and 30% of WIQY(FM)
Chickasaw, Ala. (BAL-821119GN). Action Sept. 12.

B WVSV(FM) Stevenson, Ala. (101.7 mhz, 940 w;
HAAT: 490 ft.)—Granted transfer of control of Lynn Ltd.
Inc. from Ted Edmiston and others (100% before; 50% after)
to Charles Nelson and others (68% before; 100% after).
Consideration: $32,025. Principals: Seiler js owned by Ted
Edmiston, Charles M. Pendley and Jimmy D. Blevins. Ed-
miston and Pendley will retain part interest; Blevins is selling
his 32% interest. Buyer is owned by Charles Nelson, presi-
dent (20%), Harcld Brookshire, Charles M. Pendley (30%
cach) and Ted Edmiston (20%). They have no other broad-
cast interests. (BTCH-830706HR). Action Sept. i3.

8 KSOI(FM) Flagstaff, Ariz. (93.9 mhz, 100 kw, HAAT:
1,510 ft.)—Granted assignment of license from Harvest
Ministries to Merit Media International for $429,492. Seller
is owned by Grace Broadcasting System Inc. and Grace Full
Gospel Church Inc. , headed by James R. Buske. Italso owns
KVOKAM) Tucson, Ariz. (see below). Buyer is owned by
John R. Ward, president. It bought KVOI(AM) Tucson (see
below) and owns KLEI(AM) Kailna, Hawaii. (BALH-
830722HP). Action Sept. 16.

8 KVOI(AM) Tucson, Ariz. (690 khz, 250 w-D)—Grant-
ed assignment of license from Abundant Life Ministries to
Merit Media International for $990,279. Seller also sold
KSOJ(FM) Flagstaff, Ariz. (sce above). (BAL-830722EZ).
Action Sept. 16.

u KMSL(FM) Stamps, Ark. (100.1 mhz, 3 kw; HAAT:
300 ft.)—Granted transfer of control of Southwest Arkansas
Broadcasting Co. Inc. from Elmer Harris and others (52%
before; none after) to William H. Handy and others (48%
before; 100% after). Seller is owned by Elmer Harris and
wife, Maureen; J. Dudley Talbot and brother, Ben F. It has no
other broadcast interests. Buyer is owned by William H.
Handy, his wife. Neva, and R.E. Mosley Jr. It has no other
broadcast interests. (BTCH-830726HU). Action Sept. 13.

B KQKK(FM) Manteca, Calif. ($6.7 mhz, 3 kw; HAAT
320 ft.)—Granted assignment of license from McFadden
Broadcasting Co. to Jomsson Communications Corp. for
$1.072 million. Seller is owned by Jack L. McFadden Sr.
and wife, Virginia Jo. They are also applicants for new FM at
Twain Harte, Calif. Buyer is principally owned by Kenneth
A_ Jonsson, president (65%) and family. It also owns KENZ-
(AM)-KROY(FM) Sacramento, Calif., and KROI(AM)
Sparks, Nev. (BALH-830706HU). Action Sept. 13.

B KGO-FM San Francisco (103.7 mhz, 7.8 kw; HAAT:
1,468 ft.)—Granted assignment of license from American
Broadcasting Co. to KLOK Radio for $5.5 million. Seller,
based in New York, is publicly traded owner of television
networks, six AM’s, seven FM’s, five TV’s and other major
interests. Buyer, based in San Jose, Calif., is owned by
Philip C. Davis, David Fowler and Bill Weaver. It also owns
KARM(AM)-KFIG(FM) Fresno; KLOK(AM) San Jose and
KWIZ-AM-FM Santa Ana, all California. (BAPLH-
830719HE). Action Sept. 9.

®  WBSR(AM) Pensacola, Fla. (1450 khz, 1 kw-D, 250 w-
N, DA-2)—Granted assignment of license from Budworth
Broadcasting Inc., debtor in possession to Seaway Broad-
casting Inc. for $600,000. Seller is owned by Joan E.
Neuwirth, president (35%) and estate of her husband, H.D.
Neuwirth (65%). It has no other broadcast interests. Buyer is
owned by Robert D. Hanna, president (75%), Jay C. Roulier
(25%). Hanna also has interest in KERV-AM-FM Kerrville,
Tex.; KROX(AM) Crookston, Minn.; KCLW(AM) Hamil-
ton, Tex.; KICS(AM)-KEZH(FM) Hastings, Neb.;
KLRR(AM)-KLMC(FM) Leadville, Colo., and WVSI-
AM-FM Jupiter, Fla. (BAL-830727FL). Action Sept. 12.

u  WIRK-AM-FM West Palm Beach, Fla. (1290 khz, 5 kw-
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D, 1 kw-N; FM: 107.9 mhz, 100 kw, HAAT: 340 ft.)—
Granted assignment of license from Ken Sell Inc. to Price
Communications for $7 million. Seller is principally owned
by Joseph Field and Rome Hartman, who have no other
broadcast interests. Buyer is headed by Robert Price, presi-
dent, which also owns WOWO(AM) Fort Wayne, Ind., and
recently bought KIOI(FM) San Francisco for $12.4 million
(lglomcm. May 2). (BAPL-830706HV). Action Sept.

8 WMOG(AM) Brunswick, Ga. (1490 khz, 1 kw-D, 250
w-N)—Granted assignment of license from Burrows Broad-
casting Co. to WBA Corp. for $590,000. Seller is owned by
Robert T. Shircliff, president and Robert Burrows. Shircliff
also has interest in WLLL{AM)-WGOL(FM) Lynchburg,
Va. Burrows has no other broadcast interests. Buyer is
owned by James I. Arbogast, president, Robert P. Bartlett
Jr., Joel R. Williams (28.33% each) and Linda D. Cate
(15%). Cate has interest in KTGR(AM)-KCMQ(FM) Co-
lumbia, Mo.; KJEZ(FM) Poplar Biuff, Miss., and
‘:’egpg(AM) Lakeland, Fla. (BAL-830705FB). Action

B WIAF(AM) Clarkesville, Ga. (1500 khz, 5 kw-D)—
Granted transfer of control of Radio Habersham Inc. from
Dallas M. Tarkenton III {100% before; 25% after) to Timo-
thy A. Harper (none before; 75% after). Consideration:
$149,849, plus other considerations. Principals: Seller has
no other broadcast interests. Buyer is manager of WIAF
(BTC-830725FJ). Action Sept. 12.

u  KZHI(AM) Honolulu (1080 khz, 5 kw-U)—Granted as-
signment of license from Radio Hawaii Inc. to KZHI Radio
Inc. for $1.2 million. Seller is owned by Carolyn Wagen-
voord, chairwoman (50%) and her children, Alice (20%),
Barry, Michael and Sam (10% each). They have no other
broadcast interests. Buyer is owned by James E. Quinn Jr.
(51%) and his son, Ronald K. (49%). It has no other broad-
cast interests. (BAL-830628EL). Action Sept. 15.

® WIHN(FM) Nermal, [ll. (Bloomington, Ind.) (96.7
mhz, 3 kw; HAAT: 300 ft.}—Granted assignment of license
from McLean Communications Corp. to Gerald Mason and
Stanley Bell for $700,000. Seller is principally owned by
Hamuel A. Hassan, president. He has interest in WILY-
{AM)-WRXX(FM) Centralia, Ili., and WBIS(AM) Bristol,
Conn. Buyes is equally owned by Gerald Mason and Stanley
E. Bell. Mason is majority applicant for new FM at Las
Vegas. Bell is general contractor and developer in San Luis
Opispo, Calif., and has no other broadcast interests.
(BALH-830706HT). Action Sept. 13.

8 KRKR(AM)-KFKF(FM) Kansas City, Kan. (1340 khz,
1kw-D, 250 w-N; FM: 94.1 mhz, 100 kw; HAAT: 460 ft.)—
Granted assignment of license from KCKN Inc. to KFKF
Broadcasting Co. for $4 million. Seller is subsidiary of All-
britton Communications Co., which is based in Washington
and headed by Joe L. Allbritton, chairman. It also owns five
TV's. Buyer, based in Laconia, N.H., is headed by Scott R.
McQueen, president. It owns WZZC(FM) East Moline, [l ;
WOCB(AM)-WSOX-FM  West  Yarmouth, Mass.;
WKZU(AM)-WLNH-FM Laconia;, WCMF(FM) Rochester,
N.Y.; WTMA(AM)-WSSX-FM Charleston, 5.C. (BAL-
830722HN). Action Sept. 12.

u  KKAN(AM)-KBMI(FM) Phillipsburg, Kan. (1490 khz,
1 kw-D, 250 w-N; 92.1 mhz, 3 kw; HAAT: 199 ft.)—Grant-
¢d assignment of li from Bengel Broadcasting Inc. to
Barracuda Broadcasting Inc. for $620,000. Seller is headed
by Bernard M. Brown, president. Buyer is owned by Jan D.
Parker, president, and Kenneth R. Kohrs (50% each). It has
po other broadcast interests. (BAL-830629ER). Action
Sept, 8.

m  WIKC(AM) Bogalusa, La. (1490 khz, | kw-D, 250 w-
N)}—Granted assignment of license from M.T. Broadcasting
Inc. to Timberlands Broadcasting Inc. for $180,000. Seller
is owned by Michael Tiller, who has no other broadcast
interests. Buyer is owned by G.S. Adams Jr., president, who
hs:s no gther broadcast interests. (BAL-830706FE). Action

pt. 12.

® WAAM(AM) Ann Arbor, Mich. (1600 khz, 5 kw-U,
DA-2)—Granted assignment of license from WAAM Broad-
casting Corp. to Whitehall Convalescent Homes Inc. for
$500,000. Seller is headed by Warren P. Williamson Jr..
chairman. I also owns WKBN-AM-FM-TV Youngstown
and WIMA(AM) Lima, both Ohio. Buyer is owned by Lloyd
R. Johnson, president, who owns nursing homes in Ann
Arbor, Farmington and Novi, all Michigan, and in St. Peters-
burg, Fla., area. It has no other broadcast interests. (BAL-
830802EG). Action Sept. 15.

u  WXMI-TV Grand Rapids, Mich. (ch. 17, §300 kw vis.,
130 kw aur.; HAAT: 802 ft.)—Granted transfer of control of
TV 17 Unlimited Inc. from Peter Cook and others to Richard
Shively and others. Consideration: $479,350. Principals:
Seller is owned by Peter Cook and 14 others. None has other
broadcast interests. Buyers are increasing stock pefcentage
which will result in controlling interest of company. They
have no other broadcast interests. (BTCT-830722KE). Ac-




reau wouskdn't be receptive to “protectionist” ar-
guments, basing recommendation “strictly on
whether they [drop-ins} cause interference or
not" (BROADCASTING, March 29, 1982). FCC has
denied nine petitions to reconsider its approval
of four drop-ins: Salt Lake City (ch. 13); Charles-
ton, W. Va. (ch. 11); Knoxville, Tenn. (ch. 8), and
Johnstown, Pa. (ch. 8) (BROADCASTING, May 17,
1982). FCC approved those four drop-ins three
years ago (BroaocasTING. Sept. 15 and Sept.
21, 1980). In proposal, FCC said that if rulemak-
ing were adopted, there would be “presumption
in favor” of additional service. Although appli-
cant would be required to provide equivalent
protection to existing station, it would be incum-
bent upon opponents of drop-in allotment to
prove addition of short-spaced VHF stations
would be harmful t0 extent that “net loss of ser-
vice to the public* would result. Nine applica-
tions are on file for drop-in at Charleston, eight
for Sait Lake City, 13 for Knoxville and four for
Johnstown. All four have been cut off, and Knox-
ville applications have been designated for
hearing.

]
TV cameras in Senate. Senate Rules Commit-

tee passed resolution (S. Res. 66) 10 allow tele-
vising of chamber proceedings (BROADCASTING,
June 20). After barely reaching quorum, com-
mittee voted out resolution that would permit ra-
dio and television coverage of Senate proceed-
ings, by 6-3. Vote in committee is reflection of
intense division both on committee and in full
Senate on issue. Senate Majority Leader How-
ard Baker (R-Tenn.), chief proponent of mea-
sure, will continue push for passage. Resolu-
tion’s major critics, Senators Russell Long {D-
La.) and Wendell Ford (D-Ky.), will continue to try
to defeat measure. Ford is considering introduc-
ing substitute proposal to permit radio-only cov-
erage of Senate.

O

TV deregulation. FCC has proposed to deregu-
late commercial TV along lines it already has
deregulated radio {BROADCASTING, July 4). In no-
tice of proposed rulemaking, FCC has pro-
posed to eliminate current nonentertainment
programing and commercial loading guide-
lines. It also has proposed to eliminate formal
ascertainment requirements. It further asked
what sort of logging requirement would be “ap-
propriate” for any new regulatory scheme. At

Commissioner Mimi Dawson’s request, FCC
also agreed to seek comment on whether FCC
should go beyond its radio deregulation order,
proposing to free broadcasters from all content
constraints other than those imposed by Com-
munications Act.

O

WARC. Senate has approved treaty protocol ne-
gotiated at 11-week World Administrative Radio
Conference, which concluded in Geneva in De-
cember 1979. Among results: Upper end of AM
band was extended from 1605 to 1705 khz,
shortwave frequencies were increased by
about 500 khz, and proposal was adopted to
increase three-fold number of broadcast and
fixed satellites that can operate in 12 ghz and in
western hemisphere.

In addition, conference provided for co-equal
sharing by television, mobile and fixed services
in 806-890 mhz band, but U.S took footnote to
assure right to such sharing between 470 and
806 mhz and from 890 to 960 mhz and reserved
right toignore WARC-imposed conditions on co-
ordinating such sharing with Canada, Mexico
and Cuba (BROADCASTING, Dec. 24, 1979). Sen-
ate action came on voice vote in closing hours of
97th Congress.

For the

Recordm

As compiled by BROADCASTING, Sept. 19
through Sept. 23, and based on filings, au-
thorizations and other FCC actions.

Abbreviations: AFC—Antenna For Communications.
ALJ—Administrative Law Judge. alt.—alternate. ann.—
announced. ant.—antenna. aur.—aural. aux.—auxiliary.
CH—ritical hours. CP-—construction permit. D—day.
DA—directional antenna. Doc—Docket. ERP—effective
radiated power. HAAT—height above average termain.
khz—kilohertz. kw—kilowatts. m—meters. MEOC—
maximum expected operation value. mhz—megahentz.
mod. —meodification. N—aight. PSA—presunrise service
authority. RCL—remote control location. $-A—Scientific
Atlanta. SH—specified hours. SL—studio location. TL—
transmitter location. trans.—transmitter. TPO—transmitter
power output. U—unlimited hours. vis.—visual. w—watts.
*—noncommercial.

New stations

AM applications

B Greenup, Ky—Greenup County Broadcasting Inc.
seeks 1520 khz, 5 kw-D. Address: Main and Harrison, Suite
A, Greenup, Ky. 41144, Principal is headed by Phillip Bruce
Leslie, president. It also is applicant for new FM at Greenup.

Filed Sept. 20.

FM applications

B Milton, Fla.—Florida Public Radio Inc. secks 90.3 mhz,
2 kw, HAAT: 300 fi. Address: 505 Josephinc Street, Titus-
ville 32796. Principal is headed by Randy Henry, president.
It also owns WPIO(FM) Titusville, Fla., and is applicant for
new FM at Winter Garden, Fla. Filed Sept. 8.

B Winter Haven, Fla.—Florida Public Radio Inc. seeks
89.5 mhz, 3 kw, HAAT: 300 fi. Address: 505 Josephine
Street, Titusville, Fla. 32796. Principal is nonprofit corpora-
tion, bheaded by Randy Henry, president. It also owns
WPIO(FM) Titusville and is applicant for new FM at Milton,
Fla. {see above). Filed July 28.

B Springfield, Mo.—Baptist Bible College Inc. seeks 89.1
mhz, 50 kw, HAAT: 270 fi. Address: 628 East Keamey
Street, Springfield, Mo. 65802. Principal is nonprofit edu-
cational institution, headed by A.V. Henderson, president. It
also-owns KXWEC(FM) Springfield. Filed Sept. 15.

8 Marlow, Okla.—Herman B. Hogsed secks 92.1 mhz, 3
kw, HAAT: 300 ft. Address: 5201 Adantic Blvd., #49,
Jacksonville, Fla. 32207. Principal is chief operator at
WOKV(AM)-WAIV-FM Jacksonville, Fla. Filed Sept. 19.

8 Marlow, Okla.—Sherry Lynn Austin seeks 92.1 mhz, 3
kw, HAAT: 300 fi. Address: P.O. Box 72, Sheridan, Ark,
72150. Principal is program director at KKDI-AM-FM
Sheridan, Ark. Filed Sept. 15.

EDWIN TORNBERG

& COMPANY,

INC.

For The Purchase And Sale Of
Radio And TV Stations ® CATV e Appraisers

P.0.Box 8698 Washington, D.C. 20011

Negotiators

(202)291-8700
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® Hamlin, Tex.—Grande Broadcasting Co. secks 103.7
mhz, 5.3 kw, HAAT: 920 ft. Address: 5234 North Third,
Abilene, Tex. 79603. Principal is equally owned by Ray
Silva and Richard C. Tomlinson. It has no other broadcast
interests. Filed Sept. 20.

8 Rocky Mount, Va.—WNLB Radio Inc. secks 100.7
mhz, 3 kw, HAAT: 174.54 ft. Address: P.O. Box 602, Rocky
Mount 24151, Principal is owned by William Geasey, presi-
dent (80%) and Glen D. Lynch (20%). It also owns
WNLB(AM) Rocky Mount. Filed Sept. 21.

TV applications

B  Marianna, Fla.—Marianna Television Inc. seeks ch. 34;
ERP: 2,500 kw vis., 250 kw aur., HAAT: 324.48 ft.; ant.
height above ground: 268.4 ft. Address: P.O. Box 777, Mar-
ianna 32446. Principal is owned by Joseph Edward Davis
(51%) and William Harold Hopkins {49%). It also owns
WTYS(AM) Marianna, and is applicant for new TV at Fort
Walton Beach, Fla. Filed Sept. 21.

B McAlester, Okla.—Marjoy Corp. seeks 104.9 mhz, 1.7
kw, HAAT: 400 ft. Address: Routc 5, Box 227, Sapulpa,
Okla, 74066. Principal is owned by Michael P. Stcphens,
president (70%), Doyal Hoover and daughter, Pamela Kay
Hoover (15% each). Stephens owns KXOJ-AM-FM Sa-
pulpa, Okla., and with Doyal Hoover, is applicant for new
FM at Paris, Tex. Filed Sept. 19.

B Union City, Tenn.—Futures Television Inc. seeks ch. 41;
ERP: 5,000 kw vis., 500 kw aur., HAAT: 238.65 ft.; ant.
height above ground: 270.2 ft. Address: 613 Jackson Street,
Union City 38261. Principal is owned by David G. Critch-
low, whe has interest in WFWL(AM) Camden, Tenn. Filed
Sept. 21.

AM actions

B Prichard, Ala.—Mobile Broadcast Service granted 960
khz, 2.5 kw-D. Address: 758 St. Michael Street, Mobile,
Ala. 36602, Principal is owned by Howard L. Smith, for setf
and as trustee (45.5%) and his father, E.H. Smith (29.5%).
Elder Smith has real estate interests; younger Smith is man-
ager of electronics company. (BP-20613). Action July 29.

B Leesville, La.—West Central Broadcasting Co. Inc. ap-
plication returned for 1160 khz, 1 kw-D. Address: Highway
468 1 M, N.E., Lecsville, La. 71446-0910. (BP-
830617AB). Action Sept. 13.

8 Enka-Candler, N.C.—Application returned for Enka-
Candler Communications for 830 khz, | kw-D. (BP-
830428AB). Action Sept. 13.

B Beaverton, Ore.—Dale A. Owens application returned




er courts. Judge ruled that during appeals peri-
od of at least one year, ASCAP and BMI could
continue to offer TV bianket licenses, but at
prices approximately 25% less than in 1982
(Broapcasting, Dec. 20, 1982). ASCAP/BMI
have filed appeals briefs in U.S. Second Circuit
Court of Appeals in New York {BROADCASTING,
April 25), and all-industry committee answered
last month (BroADCASTING, June 27). Oral argu-
ment has been tentatively set for Aug. 8. Al-
though not involved in suit, SESAC agreed to roll
back estimated 24% increase in its station mu-
sic rates pending final court decision on legality
of ASCAP and BMI blanket licenses {"In Brief,”
June 27).
(m]

Network standings. Prime time TV rating aver-
ages, Sept. 27, 1982-Sept. 25, 1983: CBS, 16.1/
27; ABC, 15.6/26; NBC 14.2/24.

O

Noncommercial broadcasting rules. In effort
aimed at helping FM broadcasters make more
money (Broapcasting, April 11), FCC has
amended its rules to permit commercial and
noncommercial broadcasters to use their sub-
carriers for alf kinds of communications pur-
poses on a for-profit basis. At same time, com-
mission increased FM baseband from 75 to 99
khz (except within 200 miles of Mexican bor-
der), move that will permit broadcasters to offer
two subcarrier services instead of one, to which
they were restricted in past. FCC also has pro-
posed to permit noncommercial television sta-
tions to offer subscription TV services (BROAD-
CASTING, July 19, 1982). Comments were mixed,
but many commenters thought restricted STV
offering would be acceptable (BROADCASTING,
Now 22, 1982).

FCC also has amended its rules to permit
public TV stations to broadcast logos and to
identity product lines of program underwriters
(BROADCASTING, April 27, 1981). Under new
rules, identifications may be run without limit
and public broadcasters may promote goods
and services on air as long as no consideration
is received—with proviso that they make deter-
mination that such promotion serves public in-
terest. Although National Association of Broad-
casters had petitioned FCC to reconsider
decision, commission dismissed that and simi-
lar petitions in reaffirming its order (BROADCAST-
ING July 19, 1982). In response to petition for
declatory ruling, FCC said it would permit public
broadcasters to air paid, promotional an-
nouncements for nonprofit groups, as long as
those announcements didnt interrupt regular
programing. FCC also said its prohibition
against paid announcements for profit-making
entities still stood.

D

Prime time access rule. FCC dismissed peti-
tion by Chronicle Broadcasting Co. to delete
prohibition against use of nonnetwork program-
ing during prime time access (BROADCASTING,
Nov. 16, 1982). FCC said that although there
might be merit to Chronicle’s proposal, it should
be considered in context of review of entire
prime time access rule which it said might be
addressed when comrmission takes up staff rec-
ommendations stermming from FCC's network
inquiry. Chronicle petitioned FCC to repeal sec-
tion of PTAR that restricts off-network program-
ing on network affiliated stations in 50 largest TV
markets (BROADCASTING, July 27, 1981), arguing
that it was unconstitutional, ineffective and gave
stations not affected by rule competitive advan-
tages. NBC, filing comments, urged that pro-
ceeding be expanded to consider repeal of en-
tire prime time access fule, arguing that rule

presented “barrier” to expansion of its Nightly
News to 60 minutes (Banancasying, Aug. 17,
1981). NBCS proposal to expand proceeding
was strongly opposed by Chronicle and all net-
work affiliates’ associations (BROADCASTING,
Aug. 31, 1981). ABC has stated publicly that it
won't seek repeal of PTAR without consent of its
affiliates (BroaDCAsTING, March 21).

Networks first appeared to back off on drive to
win repeal or waiver of PTAR, rechanneling their
energies to lobby for repeal of financial interest
and network syndication rules, (see “Financial
interest™ above). Network affiliates have agreed
to support networks in that endeavor, but have
linked their support to retention of PTAR (BROAD-
CASTING, Dec. 13, 1982).

u]

Public broadcasting. Corporation for Public
Broadcasting continues to fight erosion of feder-
al funding. CPB is asking Congress to maintain
funding for its fiscal 1985 and 1986 budgets at
$130 million. Administration is attempting to cut
CPB's 1985 budget to $85 million, down 35%
from $130 million appropriated by Congress last
year, and cut additional $55 million from $130
million authorized for CPB in fiscal 1986 (BRoAD-
CasTING, Feb. 28, March 21). Both House and
Senate appear willing to keep funding intact.

House Energy and Commerce Committee vot-
ed additional $70 million to authorization levels
for Corporation for Public Broadcasting's FY
1984, 1985 and 1986 to offset impact of inflation.
However, commitiee has stipulated that no fed-
eral funds will be distributed to National Public
Radio until its financial crisis has been corrected
(BROADCASTING, July 4). Process is now under
way at CPB to relieve congressional concerns
and meet existing financial criteria in order to
continue funding of NPR.

Supplerental funding for public broadcast-
ing is contained in FCC authorization bill which
has stalled in House after key Republicans
raised objections to additional $70 million allo-
cated to CPB (BROADCASTING, Sept. 26). Adver-
tising experiment under way at nine public TV
stations expired June 30. Temporary Commis-
sion On Alternative Financing for Public Tele-
communications, which has jurisdiction over ex-
periment, is to file report in October with
Congress recommending that advertising be
kept off public radio and television, except in
forrn of enhanced underwriting (BROADCASTING,
Sept. 26). Previous reports on experiment
showed that advertising was well received by
public and has become profitable (BROADCAST-
ING, Jan. 3).

Named to CPB board (BROADCASTING, Feb.
21} current board chaimman Sharon Percy
Rockefeller (Democrat), wife of West Virginia
Governor Jay Rockefeller; Karl Eller, media con-
sultant and former president of Cornbined Com-
munications; Richard Brookhiser, editor of Na-
tional Review, and Harry O'Connor, O'Connor
Services, Los Angeles-based radio program
production company, all Republican. Nomina-
tion of Helen Taylor of Richmond, Va., was with-
drawn by administration after Commerce Com-
mittee refuses to act on nomination because of
concern about Taylor's FBI file and her contribu-
tions to Accuracy in Media and Moral Majority.
Recess appointment of Republican business-
man William Lee Hanley was made instead prior
to CPB's September board meeting. Board,
however, ¢challenged appointrment and refused
to let Hanley participate in meeting. CPB reject-
ed appointment on grounds that it violated Pub-
lic Broadcasting Act of 1976 (BROADCASTING,
Sept. 19). Hanley nomination has been referred
to Senate Communications Subcommittee.
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National Public Radio Is searching for presi-
dent following resignation of Frank Mankiewicz
after disclosure of significant debt for radio net-
work (BROADCASTING, Apr. 25). Temporary chief
operating officer Ronald Bornstein has negotiat-
ed the final details of loan package from CPB to
pay debt of $9.1 million (BROADCASTING, June 20,
27). Portion of debt will be paid by NPR member
stations which have committed $1.6 million of
their Community Service Grants, for next three
years if necessary. Decisions about NPR pro-
graming are stilf being made, although number
of programs will be ended, especially from Arts
and Performance division. Budget of $17.65 mil-
lion for 1984 is 34% smalfer than current budget.

Expanded one-hour version of MacNeil/
Lehrer Report on PBS aired Sept. 5.

(m]

Radlo Martl. Senate passed Radio Marti bill
after it was amended to satisty opponents who
feared proposal, advanced by administration,
would cause Cubans to retaliate by increasing
interference to U.S. AM stations. In present
form, programing aimed at Cuba would become
responsibility of Vbice of America and would be
broadcast from VOA facilities on Marathon Key,
in Florida, on VOA frequency, 1180 khz. House is
expected to pass Senate bill without change,
]

Regional Administrative Radio Conference.
U.S. obtained eight orbital slots at conference of
western hemisphere countries that met in Gene-
va last summer to plan direct broadcast satellite
service use of 12 ghz band. U.S. had sought
eight, but three of those assigned toitare in less
desirabie locations than called for in its propos-
al. And U.S. felt obiiged to take reservation on
question of satellite power; U.S. wanted stan-
dard providing for more power than conference
approved. Nevertheless, Ambassador Abbott
Washburn, who headed U.S. delegation said
U.S. had achieved its principal objectives
(BROADCASTING, July 4, et seq.).
(]

Teletext. Mixing some good news for broad-
casters with some bad, FCC authorized televi-
sion stations to offer teletext (BROADCASTING,
April 4). It refused, however, to select technical
standard or to give teletext must-carry status on
cable. In order, FCC defined teletext as “ancil-
lary” service—thereby exempting it from fair-
ness doctrine and equal-time obligations.
Broadcasters offering teletext as broadcast of-
fering——that is, by offering mass media ser-
vices—can launch or drop those without notity-
ing FCC. Those whose offerings resemble
private or common carrier offerings will have to
notify commission first, however. Also under
rules, noncommercial broadcasters may offer
teletext on for-profit basis.

By deciding not to set standard, FCC touched
off marketpiace battle between incompatible
World System Teletext, developed by British
broadcasters and electronics manufacturers,
and North American Broadcast Teletext Specifi-
cation, developed through compromise of
Canadian, French and U.S. teletext and video-
tex interests. WST proponents are now led by
Taft Broadcasting, which is broadcasting WST-
based service, Electra, in Cincinnati over wkgre-
™ Under an agreement with Taft, Zenith is sell-
ing $300 decoder compatible with its late-model
sets in Cincinnati. NABTS proponents are led by
CBS-TV and NBC-TV.

(m]

TVallocations. FCC Mass Media Bureau plans
to recommend action on FCC's generic VHF
drop-in proceeding some time this year. Larry
Harris, Mass Media Bureau chief, has said bu-



called it “fatally flawed" (BROADCASTING, Sept.
26). Committee for Prudent Deregulation, which
has been arguing for retaining rules, asserts that
tentative decision would undermine prime time
access rule. Networks insisted they deserved
more than FCC indicated it's willing to give. Ap-
parently not believing PTAR is hanging in bal-
ance, network affiliates, as in past, are suppon-
ing networks. National Telecommunications and
Information Administration reiterated its suppon
for complete elimination of both rules. And De-
partment of Justice endorsed modified version
of FCC's tentative plan. Under stiff lobbying from
networks, FCC launched rulemaking proposing
repeal of financial interest and network syndica-
tion rules last year (BROADCASTING, June 28,
1982).

CPD, dissatisfied with FCC's tentative deci-
sion, shifted focus of its campaign to Congress.
In House, Representative Henry Waxman (D-Ca-
lit.), whose district includes Hollywood, has in-
troduced bill that would bar FCC from repealing
rules for five years. Bill also would prohibit FCC
from repealing prime time access rule over
same pericd. Among co-sponsors were House
Telecommunications Subcommittee Chairman
Timothy Wirth (D-Colo.) (BRoADCASTING, March
28).

Hearings on bill have been held in Hollywood
and Washington. Subcommittee attempted to
mark up measure before summer recess in Au-
gust, but due to successful lobbying campaign
by networks, bill was never reported out. During
markup several subcommittee members com-
plained that hearing record was inadequate and
objected to “rushing " bill through (BROADCAST-
ING, Aug. 8).

Later, however, Hollywood made its move in
House Appropriations Committee and success-
fully attached amendment to stop-gap funding
bill that wouid have prevented FCC from touch-
ing rules for year. Subcommittee also passed
Waxman bill same week (BROADCASTING, Sept.
28). Hollywood's success was short-lived, how-
ever. Appropriations Committee was ordered by
House Speaker Thomas P. (Tip) O'Neill Jr. (D-
Mass.) to come up with new funding bill without
special-interest amendments. New bill was in-
troduced without financial interest amendment.

In Senate, CPD is expected to pursue same
legislative route in Senate Appropriations Com-
mittee (see story, “Top of the Week™). Also, Sena-
tor Pete Wilson (R-Calif.) introduced bill (S.
1707) that mirrors House's H.R. 2250 on which
Senate Communications Subcommittee is
scheduled to hold hearing in November,

Justice Department has begun reviewing
consent decrees it signed with each network to
end antitrust suit filed against them. Among pro-
visions in decrees are restrictions paralleling
FCC's rules on network acquisition of syndica-
tion and financial interest rights in programs
the)y acquire for broadcast (BROADCASTING, June
27).

]

Home videotaping and copyright. Supreme
Court, which agreed to Sony petition to review
decision by Ninth Circuit Court of Appeals in Los
Angeles that found home taping violates copy-
right law, heard oral arguments in case in Janu-
ary (BROADCASTING, Jan. 24), but failed to hand
down decision before summer recess. Case will
be reargued today (Oct. 3), on first day of new
term. Legislative proposals were introduced in
88th Congress to exempt home taping from li-
ability Also introduced were proposals to com-
pensate copyright holders through compulsory
license on sale of audio and videocassette re-
corders (BROADCASTING, Jan. 31). Senate and

House Copyright Subcommittees are sched-
uled to hold hearings on home videotaping is-
sue Oct. 25 and 27, respectively,

0O

License renewal forms. FCC adopted rule that
shortens renewal form to postcard size for most
AM, FM and TV stations. Random sample of
about 5% (excluding commercial radio service),
however, will have to submit longer “audit” form.
Mass Media Bureau will conduct on-site audits
of some of those stations completing long form
to verify accuracy of information submitted
(BrROADCASTING, March 30, 1981). Form has been
opposed by Henry Geller, former head of Na-
tional Telecommunications and Information Ad-
ministration, in petition for reconsideration. FCC
rejected reconsideration, and Geller filed ap-
peal with U.S. Court of Appeals for D.C. Circuit
on Dec. 4, 1981,
]

Low-power television. FCC gave birth to new
broadcast service year ago, adopting rules for
low-power television (LPTV) (BROADCASTING,
March 8, 1982). Latest list shows FCC has li-
censed 204 stations and granted 149 construc-
tion permits. New-generation television stations
are technically similar to translators, but are per-
mitted to originate programing. (Translators had
been restricted to rebroadcasting signals of full-
service stations.) In adopting service, FCC esti-
mated as many as 4,000 new stations could
eventually be spawned by rules, adding to
4,461 existing translators that can rise to LPTV
status simply by notifying FCC. Commission
also has granted CP's for 650 translators. LPTV
stations will have few regulatory obligations and
there are no crossownership or multiple-owner-
ship restrictions. Stations must observe statu-
tory prohibitions against broadcast of obsceni-
ties and lotteries, however, and they have
limited equal time and fairness doctrine obliga-
tions. Holding back rapid roll-out of new service
is enormous backlog of LPTVand translator ap-
plications. There are now 9,830 LPTVand 1,198
translator applications pending. Using comput-
er system to detect possible interference
among stations and lottery to dispose of com-
peting applications (both of those mechanisms
are now in place), FCC says it will be able to
grant or dismiss applications at rate of 250-350
per month by end of year (BROADCASTING, March
21). First LPTV lottery was held for Sept. 29.
Commission also has placed freeze on major
amendments and on all new LPTVand TV trans-
lator applications (BROADCASTING, Sept. 19).
O

Minority ownership. FCC extendedits tax certi-
ficate policy to cable systems (BROADCASTING,
Dec. 6, 1982). Acting on other recommenda-
tions from Advisory Committee on Alternative
Financing for Minority Opportunities in Telecom-
munications, FCC also approved change in poli-
cy o make it easier for limited partnerships to
benefit from tax certificates. It also agreed to
pass along to Congress committee recommen-
dations to permit use of tax cenrtificates for non-
broadcast facilities and to increase value of
used equipment that can be written off when
facilities change hands. Those recommenda-
tions have been incorporated into bill intro-
duced in House by Congressmen Mickey Le-
land (D-Tex.) and Charles Rangel (D-N.Y)
(BROADCASTING, March 28).

FCC five years ago adopted policies aimed at
easing minorities’ path to station ownership
(BroADCASTING, May 22, 1978). Smalll Business
Administration changed its policy against mak-
ing loans to broadcasters, ostensibly to help mi-
nority owners, but only seven of first 32 broad-
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cast loans in first year went to nonwhite-owned
enterprises (BROADCASTING, Nov. 13, 1978). In
private sphere, National Association of Broad-
casters has raised about $10 million from net-
works and other broadcast organizations for its
nonprofit Broadcast Capital Fund (BROADCAP)
through which it hopes to raise $45 million for
direct loans and loan guarantees to minority
broadcast owners (BROADCASTING, Jan. 1, 1979).
Fund's subsidiary MESBIC (minority enterprise,
small business investment ¢orp.) has invested
$5 million in 17 radio ventures and two TV ven-
tures. Value of stations funded through MESBIC
investments now totals $24.3 million. BROAD-
CAP board of directors recently voted to ex-
pand management training programs to include
executives from cable and other technologies
as well as broadcasting.

]

Multichannel MDS. FCC has received about
25,000 applications for multichannel multipoint
distribution service (BROADCASTING, Sept. 19).
New service provides two four-channel multi-
point distribution services per market. It was
created with eight microwave channels reallo-
cated from instructional television fixed service
(BROADCASTING, May 30). Under FCC order, all
ITFS channels that had been authorized or ap-
plied for as of May 25 were grandfathered. No
further ITFS applications will be accepted on
eight channels reallocated, but ITFS licensees
will be able to lease, for profit, “excess” capacity
on their channels. Under minimal rules adopted,
no operator will be abie to control both four-
channel blocks in market, and all applications
were accepted on one day only: Sept. 9.
0

Multiple ownership. FCC has adopted notice
of proposed rulemaking aimed at eliminating—
or at least loosening—its rule of sevens, which
limits broadcast ownership to seven AM's, sev-
en FM's and seven TV's (n0 more than five VHF's)
(BROADCASTING, Sept. 26). Although vote broke
3-1 (with Commissioner Henry Rivera issuing
vigorous dissent), majority left little doubt that it
is prepared to hack rule as much as it can. Pro-
posal to repeal rules did not receive a warm
reception on Capitol Hill. Representatives Mick-
ey Leland (D-Tex.) and Cardiss Collins (D-Il.)
are scheduled to introduce bill preventing FCC
from repealing ownership rules (BROADCASTING,
Sept. 26).
(]

Music licenses. All-Industry Radio Music Li-
cense Committee and American Society of
Composers, Authors and Publishers agreed on
new licenses for radio stations’ use of ASCAP
music, retroactive to March 1, 1977, and extend-
ing through Dec. 31, 1982, and expected to
save broadcasters $6.5 million to $8 million over
full term (BROADCASTING Aug. 21, 1978). Talks
continue on new contract with likelihood that old
contract will run until new one is negotiated.
Committee also negotiated new agreement for
Broadcast Music Inc. licenses retroactive to Jan.
1, 1979, and extending through Dec. 31, 1983
(BROADCASTING March 12, 1979).

In TV, similar all-industry committee quit nego-
tiating for new TV station licenses with ASCAP
and BMI and filed class-action suitin U.S. South-
ern District Court in New York against two music-
licensing firms, charging that blanket licenses
are monopolistic and anticompetitive (BRoAD-
CASTING, Dec. 4, 1978). That case was tried in
November and December 1981 (BROADCASTING,
Dec 14, 1981). In decision eight months later,
presiding Judge Lee P. Gagliardi sided with sta-
tions (BROADCASTING, Aug. 23, 1982). ASCAP
and BMI subsequently initiated appeals to high-
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ing STC. But FCC in June also gave green light
to USCI, IASTand STC and any other company
wishing to offer broadcast satellite service with
fixed (11.7-12.2 ghz} satellites (BROADCASTING,
June 6).

In setting DBS rules, FCC gave broad leeway
to determine what sorts of services they want to
offer and how they want to be regulated. DBS
operators opting to offer broadcast services will
be subject to broadcast rules; operators offering
common carrier-like services will be subject to
common carrier rules. FCC declined to impose
any ownership restrictions, and imposed no
technical standards on service beyond those
required by international agreements, which
were worked cut at international conference in
Geneva last summer (See Regional Administra-
tive Radio Conference).

According to rules, eight permitees have until
December to begin construction of satellite sys-
tem. However, the FCC may extend deadline.
Besides STC, they include CBS, RCA, Western
Union, Graphic Scanning Corp., Video Satellite
Systems, DBS Cerp. and United States Satellite
Broadcasting {Hubbard Broadcasting).

a

Equal Employment Opportunity. Although
FCC voted in 1980 to launch rulemaking looking
to more stringent EEQ reporting requirements
for all broadcast stations with five or more em-
ployes, and comments were filed in proceeding
on Oct. 24, 1980, FCC under Chairman Mark
Fowler appears headed for more lenient EEO
reporting requirements. Although commission
was slated to address rulemaking early last
year, item was pulled after Commissioner Henry
Rivera voiced strong opposition (BROADCASTING,
Jan. 4, 1982). One item proposed reducing fre-
quency of broadcasters’ annual employment re-
ports. Second item proposed to exempt all |i-
censees with 15 or fewer employes from EEO
reporting requirements. (Currently, only stations
with five or fewer employes are exempt.) Third
item would have requested comment on Office
of Management and Budget recommendation
that FCC stop requiring licensees routinely to
file affirmative action reports—FCC model EEQ
program forms—at renewat time. In directive to
FCC, OMB said model EEO program forms
should be required only in cases where FCC
had first determined licensee had been engag-
ing in “discriminatory practices” (BROADCASTING,
Nov, 30, 1981). OMB has granted FCC permis-
sion to continue requiring routine filing of those
forms through end of this year (BROADCASTING,
Jan. 17). OMB said extension—third it has
granted—will be last. FCC could reject OMB
recommendation with majority vote. Under cur-
rent EEQ guidelines, stations with five to 10 full-
time employes are required to have 50% parity
overall with available work farce. Staticns with
more than 10 full-time employes must reach
50% parity overall and in top four job categories,
and stations with 50 or more full-time employes
receive complete review of their EEQ programs.

On Capitol Hill there are strong signs that EEO
language may be included in broadcast and
cable deregulation legislation. House Telecom-
munications Subcommittee held series of hear-
ings devoted to subject of minority participation
in media (BROADCASTING, Sept. 26} and discus-
sion of including EEQ language in bills repeat-
edly cropped up.

0

Family viewing. Ninth Circuit of U.S. Court of
Appeals in San Francisco has thrown out No-
vember 1976 ruling by Judge Warren Ferguson
that held family viewing self-regulatory concept

unconstitutional {(BROADCASTING, Nov. 19, 1979).
And Supreme Court denied petition for review
(BroapcasTting, Oct. 13, 1980). Appeals court
ruled that Ferguson erred in concluding that U.S
district court in Los Angeles was proper forum
for deciding issue. Courtordered judicial review
of administrative proceedings of case before
FCC, with claims made against networks and
National Association of Broadcasters to be held
in abeyance until commission completes its ac-
tions. Commission last month absolved then-
chairman Richard E. Wiley and commission of
wrongdoing in case, and held that NAB and
networks acted voluntarily, in 1975, when they
adopted family viewing policy. Report was filed
with district court for its review.
O

Federal Trade Commission. Congress is fo-
cusing attention on passage of authorizing leg-
islation for Federal Trade Commission without
getting mired in controversial proposals offered
in last Congress. In House, Energy and Com-
merce Committee reponed bill in May that au-
thorizes agency for three years. Bill includes re-
definition of agency’s “unfairness” standard for
advertising and trade practices but does not
exclude advertising industry from jurisdiction
under standard. Bill also clarifies jurisdiction of
state and FTC authority over professional
groups. Committee rejected proposal for rede-
finition of agency's "deceptive” advertising stan-
dard. Bill sets ceiling of $70.7 million in fiscal
1984, $75.7 miltion in FY 1985 and $80.9 million
in FY 1986. Senate Commerce Committee
passed FTC reauthorization measure (S. 1714),
which would redefine commission’s unfairness
standard and partially exempt advertisers from
jurisdiction under standards in all rulemakings

except on case-by-case basis (BROADCASTING,
August 8). Senate bill sets FTC funding levels of
$71. 1 millionin FY 1984, $71.1 millionin FY 1985
and $72.4 million in FY 1986.

O

Financlai interest-network syndication. FCC
issued “tentative decision” that would eliminate
rule preventing TV networks from acquiring fi-
nancial interests in programs produced by oth-
ers and gut much of ruie prohibiting them from
syndicating programs {BROADCASTING, Aug. 8).
Under tentative decision, major networks—
ABC, CBS and NBC—would be able to negoti-
ate for as much financial interest in indepen-
dently produced programing as they want; they
also would be able to neqotiate for syndication
rights. Decision would prohibit networks from
engaging in their own syndication of entertain-
ment series that had been given network exhibi-
tion in prime time (7-11 p.m.). Network domestic
syndication of all other kinds of programing
would be permitted. In addition, FCC proposed
to "sunset” whatever remains of those rules,
abolishing them altogether on Aug. 4, 1990. Un-
der tentative decision, networks would be re-
quired to sell their syndication rights in prime
time entertainment series to independent syndi-
cators within six months of time series has end-
ed its network run. If series ran beyond five
years on network schedule, network would have
to sell all of its syndication rights in that program
to independent syndicator at end of fifth year of
its network run. FCC, which plans to take final
action on proceeding this year, allowed one
round of comments on tentative decision. Judg-
ing from tenor of comments, not much has been
settled. Independent stations, which FCC said
tentative decision was desgined to protect,

An Intimate, Elegant Dining Experience

Reasona

Serving Lunch Monday - Friday ® Dinner Seven Days A Week
Open Until 11 p.m. Nightly
Also Serving Sunday Brunch

Reservations 2960665, 393-3000
1733 “N”’ St., N.W., Washington, D.C. 20036 Just Off Connecticut Ave.
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Stockulncles:

Marker
Closing  Closing Met Percent Capirali-
Wed Wed. Change Change PIE zation
Oct 6 Sep 29 in Week  in Week Rasio (000,000)

AEEEEEEEEEsss——— BROADCASTING
N ABC.: v vowamars 58 57 % + % + 152 10 1685
N Capltal Cities . . . . . 152 % 149 % + 2 % + 183 17 2,044
N CBSGiiid o s dwdsaa 75 % 2% + 3 + 413 1N 2,240
N COX spncaowmmnsi 48 % 48 Y4 - Yo - 51 18 1,374
A Gross Telecast . . . . .. 59 58 Y% + Ya. + 42 13 47
O N a5 mcod saiaas 21 %A 2% - 1% - 714 21 440
N Metromedia. . . . ... 36 % 37 - % - 236 3 1,010
N OuttetCo.. ... .... 43 Y% 42 Y% + Y% + 116 33 177
O Scripps-Howard . . . . 27 % + ¥+ 272 16 292
N Storer. . ........ 3% 30% + 1 + 3.29 514
O Sungroupinc. ... .. 5% - B — 217 4
N Taff svt povsmens 52 % 51 + 1% + 294 12 477
O United Television. . . . 12 V4 12 + Y& + 208 16 144

B BROADCASTING WITH OTHER MAJOR INTERESTS SREBEFIRIEImSE

A  Adams Russell. . . . . 25 % 6% - % - 283 25 155
A Affillated Pubs.. . . . . 42 Va + > + 118 19 345
N American Family. ... 22% 22 % + Y + 224 14 310
O Assoc.Commun.. ... 1 ¥% 12% - % - 600 56
O AH.Belo. ....... 39 Y. " % - 1% - 421 13 372
N JohnBialr. . ...... 45 TA 4 ¥ + 1% + 251 20 362
N ChrisCraft . . . .. .. 23 Y 23 % + % + .52 48 147
N Cowles . ........ 21 A 20 Va + W+ 432 21 84
N GannettCo.. ... ... 59 % 62% — 2% — 4860 16 3,172
N General Tlre . ol 35 B - % - 106 14 737
O Gray Commun.. . ... 61 59 + 2 + 338 18 29
N Guif United . . . .. .. 27 % 27 ¥ + o + .45 8 780
N Harte-Hanks . ... .. 24 A 24 + & + 52 15 1,056
N InsilcoCorp. . . .. .. 23 22 % + % + 222 19 an
N Jefferson-Pllot . . . . . 36 36 Y - Ya - 1.70 8 775
O Jossphsonintl.. . . . . 15 % 17 Va — 1 %— 1014 1N 75
N Knight-Ridder. . . . . . 5 % 57% — 1% - 216 15 1844
N Lee Enterprises . . . . 25 24 % + % + S50 16 336
N Liberty, . ........ 217% 22 & - Ya - 112 13 215
N McGraw-HIll, . . . ... 50 Y% 49 ¥ + ¥ + 151 22 2506
A Media General . ., , . . 58 58 Y - Ya — 42 M 403
N Meredith , ., ., ... .. 40 % 0 7 - % - 91 13 380
O Multimedia . . .. ... 37 37 % - % - 133 18 616
A NewYorkTimes . ... B84 % 86 % - 2% — 288 17 1,093
A PostCorp. ....... 58 '4 58 % 24 107
N Rolling. « 4 <« v .5/ w » 17 A 17 + o+ 73 21 445
N Schering-Plough. ... &1 % 4 + % + 182 N 2.226
T SOKITK. s o v e 13 ¥% 30 112
O Stautfer Commun. . . . 44 2 + Y + 107 12 47
A Tech Operations . . . . 35 % 36 % - Yo — 206 6 29
N Times Mirror . . . ... 85 8 % - 1% - 173 18 2917
O Turner Bestg. *. . . . . 24 19 % + 4 Vat+ 2151 180 489
A Washington Post. . . . 65 % + 2 + 304 16 960
N Wometco . .. ..... 42% 42 % + Va + 58 21 745

C BBDOInc. ....... M % 42 - V2 - 119 15 241
O Compact Video. . . . . 6 Y 6% - % - 566 28 20
N Comsat . ........ 42 40 % + 17 + 467 14 756
O DoyleDaneB...... 20% 21 -1% - 581 17 123
N FooteCone&B . ... 48 % 49 - % - .76 13 137
O Grey Advertising. . .. 105 % 105 % 9 62
N interpublicGroup ... 60 % 59 % + 1 + 167 14 302
N JWTGroup....... BV 3B + 2%+ 726 22 229
A Movielab . ....... 5% 6% - %- 1020 9
O AC. Nielsen . . . 5% 3BW% + 2%+ 676 17 797
O Oglivy & Mather . 51 % 48 % 4+ 3% + 670 16 225
O Sat.Syn Syst. . . ... 8 % 8% - % - 285 170 49
O Telemation . . .. ... 7% 8 9
O YPC Commun . . ... 2% 2% -  Y%- 1428 2
A Unitei Video. . . . . . . 10% 10% + % + 121 14 21
N Western Unlon . . . .. NYe 34V -2% -797 9 763

Marker

Closing  Closing Net Percent Capirali-
Wed. Wed. Change Change PIE 2ation
Oc1 6 Sep 29  1n Week  1n Week Ratio  (000.000)

PROGRAMING S

O Barrisindus . .. ... 6 Va 6 %Y - Yoa — 384 33 34
N CocaCola. .. ..... 52 %% 49 7% + 2% + 476 12 7,108
N Disney. . . ....... 63 % 61 % + 1% + 28 18 219
N DowdJones &Co. ... 53 % 55 - 1% - 272 31 3428
O FourStar*....... 6% + 2 Ya+ 3461 9 7
N Getty Ol Corp.. . . . . 68 % 64 + 4% + 682 13 5421
N GuH + Western . ... 28% 27 4 + 1 % + 412 9 2184
O Lorimar. ........ 22 21 % + Vo + 114 16 m
N MCA........... 3% 3B5%UW + %+ .3 g9 1,705
N MGM/UAEnt....... 14 14 % - Yo - 175 13 697
N Oron . ......... 18 1% - T - 463 21 166
O Reeves Commun. . . . 13 Y% 13 % 22 170
O Telepictures. . . . . . . 15 5% - % - 243 19 87
O VideoCorp.. . ..... "M% 10% + % + 348 20 19
N Warner . ........ 2% 2% + ¥ + 1.69 g 1,452
A Wrathef'. . ... .4 35 37%W - 2% - 572 78

A ActonCorp.. . ... .. 7Y% 7 % 4 43
O ABb e i ommaes 36 39 -3 - 7.69 150 72
O AM Cable TV ™ 7% 9% - 2 %~ 2500 42 1,411
N American Express . . . 35 ¥% 40 - 4 Y4a— 1062 7 7079
N AnixterBorthers . . .. 24% 25 % - %% - 343 3 441
O Bumup & Sims. . . . . 7% 7% ~ Va - 333 64
O Comcast . ....... 21% 21 % + Y+ 117 21 176
N Gen.instrument . . .. 34 % 37 - 2% - 641 15 1,087
N Herltage Commun.. . . 14 14 30 103
T MacleanHunter X . .. 16 % 17 % - Ve - 291 23 613
A Plco Products . . . .. 14 %4 1% — 1% - 720 48 41
O Rogers . ........ 8 % 9% - ¥% - 6.84 187
O TCACableTV ..... 12 % 26 84
O Tele-Commun. . .. .. 17 % 16 + 1 %+ 1015 45 761
N Timelnc. ........ 70 % 72% -2 - 274 20 4,059
O "ToCOM, , o swiowry 7 3% 3% - % - 967 25
N UnHled Cable TV , . . . 24 % 24 8 + ¥% + 155 272
N VIaCom, o oo a4 a6 b 3 Y M % — 2% - 695 17 379

N Arvinindustries . . .. 27 % 27 % - % - 225 N 195
O C-Cort Electronics . . . 14 14 % - Y - 344 13 49
O Cabloe TVIndus, ..... 6 6% - % - 58 35 18
A CHECR VN sarseni 10 & 10 + W + B75 25 24
O Chyrom s b sa =5 41 & 23 % 28 % - 2 — 210 25 95
A CohU sromsmnasws 7 % 7% + o + 166 17 13
N Conrac . ........ 8% 19% - % - 451 13 112
N EastmanKodak .... 70% 67 % + 2% 4+ 405 14 11672
O Elec Mis & Comm.. . . 9% W¥% -1 - 930 28
N General Electric . . .. 52 % 50% + 2% + 423 11 2379
O Geotel-Telemet . . . . . 2 Va 2% - s — 526 20 7
N HarrisCorp. . ..... 3% 37% + 1% + 402 22 1223
N WA Com.inc. ... .. 27 28% — 1% — 442 32 1159
O Microdyne. . . ... .. 1Y% 1MW 29 52
N SMews casaraens 83 % 80 % + 2% + 325 14 9814
N Motorola . . ...... 146 138 % + 7 % + 541 25 5700
N NA.Philllips . ..... B69% 71% - 1% - 262 12 971
N Cak Industries . . , . . 7 % 6% + A+ 12.72 127
A OmoxCorp.. . ..... 4 % 4 % 9
NIIRCA » 5t o6 g wett datom = 33% 20% + 3%+ 1324 16 2,704
N Rockwellintl.. . . . . . 287 29 % - Yo — 253 12 4,457
A RSCindustries. . . . . 5% 5% - Ya — 4.44 179 17
N Scl-Atlanta . . . . ... 17 % 17 = ¥% — 2.14 856 419
N SignalCos....... 35 % 37 - 1% - 371 24 3812
N SonyCorp........ 15% 14% + % + 420 36 3575
N Toktronix ... ..... 79% 8 % - 2% - 319 31 1,513
A Texscan........, 19 % 20% - '» — 434 22 119
N VarlanAssoc.. . . ... 56 % 8% -3 - 504 26 29375
N Westinghouse . . . . . AT %W 47 % - Y% - 1.04 9 4,126
N Z8h . sew s soe s 1% 3N H - Va-—- 79 14 596
Standard & Pocr’s 400
Industrial Average 189.81 189.74

Notes: A-American, N-N.Y,, O-Over the counter T-Toronto (some bid prices by Shear-
son/AE, Wash.) Prices are for comman A stock unless otherwise noted. Price/Earn-
ings ratios based on S&P's estimated new year earnings. If no estimate is available,
figures for last 12 reporting months used (0 is deficit). Wherever possible earnings
figure exclusive of extraordinary gain or loss. NYSE: Spokesman for exchange says
Tribune Company stock will begin trading Tuesday, Oct. 4, under symbol (TRB).
Footnotes: ° Related to merger negatiations with Satellite News Channel (BROAD-
CASTING, Sept. 31). Wlatility is affected by small float—Turner owns 86.4% and

about half of remainder is “held by employees or individuals close to company in one
way or another” according to Mike Marshall, market maker for First Scutheastern. **
Northridge, Calif. last week announced net income for year ended June 25, of
$863,633 on revenue of $3,251,521 compared to last year's income of $528,397 on
revenue of $2,145,989. *** H. William Freed, comptroller, said Quakertown, Pa. com-
pany issued Sept. 28 announcement that it has agreement in principle to raise $5
million in private offering of units—notes and warrants. It aiso reported $98,000 net
loss for first quarter this year on declining revenue of $6,923,000
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It said the Democrats had not offered evi-
dence to indicate the networks’ overall pro-
graming was ‘‘unreasonably imbalanced,” or
that the public had been left “uninformed

on the issue.

The court affirmed that decision even
though the DNC had presented evidence
that, in terms of frequency of presentation,
pro-administration views enjoyed an advan-
tage of some 3-1 on CBS and 4-1 on NBC.
Based on findings in previous cases, the
commission found that the disparity was not
“glaring.” And the court agreed. It rejected
what it said was the DNC’s “implicit at-
tempt” to have the court erect an equal time
standard for judging faimess, rather than the
present effort to ascertain a broadcaster’s
good faith and reasonableness.

The faimess doctrine does not require
equal time, the court said, adding, “Reason-
ableness was the guidepost that the commis-
sion correctly used in reaching its decision
regarding DNC’s complaint.”

The court also rejected the DNC’s conten-
tion that the commission had erred in not
recognizing that “30-second, high-impact
commercial advertising” on a continuing ba-
sis cannot be offset by the presentation of
opposing views on news programs. But the
court said both the commission and the
courts have held, “time and again,” the wide
discretion available to broadcasters in deter-
mining how to discharge their faimess doc-
trine obligations.

While affirming the commission’s rejec-
tion of the DNC complaint, the court was
constrained to say a word in behalf of the
fairness doctrine, which, it said, remains “a
vital aspect” of the broadcasting regime, de-
spite the “formidable obstacles” facing the
filer of a fairness complaint. (It quoted stat-
istics for fairness complaints filed between
1973 and 1976 that indicated that the average
complainant had about a one-in-1,000
chance of seeing the commission punish a
station.) And it felt constrained because of
what it called a “gratuitous comment” in the
commission opinion the court said could be
read as suggesting it would be “futile” to
challenge broadcasters on fairness grounds
in cases like that presented by the DNC com-
plaint.

The commission had said that issues
raised by national parties in paid broadcasts
normally are covered by national news net-
works. As a practical matter, the commis-
sion added, “We find it difficult to envision a
case in which a major political party would
raise an issue of public importance ignored
by the electronic press.”

Commissioner Henry Rivera and then-
Commissioner Anne Jones objected to that
language, although they otherwised con-
curred in the commission’s opinion. Rivera
said it might “create uncertainties or unin-
tended implications in the law of political
broadcasting.” And Jones said the station
“may be read as indicating prejudgment by
the commission as to the validity of com-
plaints of this type which may be filed in the
future.”

The panel, consisting of Judges J. Skelly
Wright and Abner Mikva and Senior Judge
Luther M. Swygert of the Seventh Circuit,
sitting by designation, expressed agreement
with those statements. a

Interagency cooperative effort. Commerce Department Secretary Malcolm Baldrige (seat-
ed at left) and FCC Chairman Mark Fowler {seated at right) last week formalized an agree-
ment to combine forces to help minority entrepreneurs take advantage of telecommunica-
tions business opportunities. Under the agreement, Commerce’s National Telecommunica-
tions and Information Administration and the FCC are supposed to provide technological,
financial and regulatory information for distribution by Commerce’s Minarity Buiness Devel-
opment Agency.

The nction for the agreement grew out of the FCC's Adviscry Committee on Alternative
Financing for Minority Opportunities, which FCC Commissioner Henry Rivera chaired. After
the signing, Fowler told reporters there shouldn't be any changes made in the commission's
equal employment opportunity rules. "l think it's fair to say we don't anticipate any change in
what we have on the books,” he said. Looking on are (l-r): Victor M. Rivera, director, Minority
Business Development Agency (no relation to the FCC's Rivera); David J. Markey, assistant
secretary of commerce for communications and information, and FCC Commissioner Henry
Rivera.

Coming October 31.
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this premium engineering conference, and additional copies will
be distributed to those attending SMPTE.

Plan to have your sales message reach engineers in the October
31 issue of Broadcasting® .

Advertising closing date is October 21.

Broadcastingx

The News Magazine of the Fifth Estate

New York
630 Third Ave., 10017
(212) 599-2830

Washington Headquarters
1735 DeSales Street, NW 20036
(202) 638-1022

Hollywood
1680 N. Vine St. 90028
(213) 463-3148

Broadcasting Oct 3 1983

ann




FCC, to prevent interference, prohibits as-
signment when it approves a UHF TV as-
signment in a community. According to the
report, the commission places a taboo on as
many as six channeis for every UHF TV
channel assigned. But the report suggests
that the commission may be overly conser-
vative.

In fact, it said the FCC’s experience with
reduced taboo restrictions for land mobile
sharing with UHF—and “preliminary” FCC
comparisons of VHF and UHF TV receiver
performance—suggested that taboos could
be reduced or removed for other services.
“All but the co- and adjacent channel taboos
might be successfully removed and replaced

Dereguiation tally. The National Association of Broadcasters continues its drive to gain co-
sponsors for the broadcast deregulation bill (H.R. 2382), introduced in March by Representa-
tives Torn Tauke (R-lowa) and Billy Tauzin (D-La.). According to the latest reports, the bill's co-
sponsors total 193 (218 co-sponsors represent a majority). Most of the co-sponsors are
Republican (114), although 79 Democrats also favdr the measure.

There is a strong support for the bill from minority members of the House Energy and
Commerce Commiltee, which has jurisdiction over the issue. Thirteen of the 15 Republicans
on the committee are co-sponsors, including Tauke. Representatives William Dannemeyer
{R-Calif.) and Norman Lent (R-N.Y) are the two minority committee members who are not co-
sponsors. Only four of the 27 Democrats on the committee are co-sponsors. They are: Tauzin,
Ralph Hall (D-Tex.), Richard Shelby (D-Ala) and Thomas Luken (D-Ohio). House Repubtican
leader Robert Michel {R-11l.) and minerity whip Trent Lott (R-Miss.) also have signed on for the
measure.

Despite the Telecommunications Subcommittee’s efforts to draft other broadcast deregula-
tion legislation (se€ "Top of the Week"), the NAB is actively supporting the Tauke-Tauzin bill.
The bill primarily would eliminate the comparative renewal process for radio and TV and
codify the FCC's radio deregulation and extend it 1o television. The co-sponsors (House
Energy and Commerce Committee members are indicated with an asterisk) are:
Alabama—Tom Bevill (D), William Dickinson (R), Jack Edwards {R), Ben Erdreich (D), Ronnie
Flippo {D). Bill Nichols {D}, Richard Shelby (D)". Alaska—0Don Young (R). Arizona—John
McCain (R), Eldon Rudd (R), Bob Stump (R). Arkansas—Bill Alexander (D). Beryl Anthony
(D), Ed Bethune {R), John Paul Hammerschmidt (R). California—Robert Badham (R), Eu-
gene Chappie (R), David Dreier (R}, Bobbi Fiedler (R}, Robert Lagomarsino (R), Jerry Lewis
(R), Al McCandless (R), Carlos Moorhead (R)*, Charles Pashayan (R). Colorado—Hank
Brown (R), Ray Kogovsek (D), Ken Kramer (R), Dan Schaefer {R). Connecticut—Sam Gej-
denson (D). Delaware—Thomas Carper (D). Florida—Charles Bennett (D), Don Fugua {D),
Earl Hutto (D), Andy Ireland (D), Bill McCollum (R), Bill Nelson (D), C.W. Bill Young (R).
Georgia—Doug Barnard (D), Newt Gingrich (R), Charles Hatcher (D), Ed Jenkins (D}, Rich-
ard Ray (D), J. Roy Rowland {D), Lindsay Thomas (D). Idaho—Larry Craig (R), George
Hansen (R). lllinois—frank Annunzio (D), Tom Corcoran {R)*, Dan Crane (R), Richard Durbin
(D), Lane Evans (D), Edward Madigan (R)*, Bob Michel {R), George O'Brien (R}. Indiana—
Dan Coats (R)", Lee Hamilton (D), John Hiler (R), Elwood Hillis (R), Andrew Jacobs (D).
lowa—Berkley Bedell (D), Cocper Evans (R), Tom Harkin (D), Jim Leach (R}, Neal Smith (D),
Tom Tauke (R)". Kansas—Pat Roberts (R), Bob Whittaker {R)", Larry Winn (R). Kentucky—
Larry Hopkins (R), Carroll Hubbard (D), Williarm Natcher (D), Carl Perkins (D), Harold Rogers
(R}, Gene Snyder (R). Louisiana— John Breaux (D}, Jerry Huckaby (D), Bob Livingston (R),
Buddy Roemer (D}, Billy Tauzin (D)*. Maine—Jock McKernan (R), Olympia Snowe (R).
Maryland—Roy Dyson {D). Michigan—William Broomfield (R), Robert Davis (R), Dennis
Hertel (D), Carl Pursell (R), Harold Sawyer (R), Mark Siljander (R), Bob Traxler (D), Guy
vander Jagt (R). Minnesata—Timothy Penny {D}, Arlan Stangeland (R). Mississippi—Webb
Franklin (R}, Trent Lott (R}, Sonny Montgormery (D). Missouri—Bill Emerson (R), Gene Taylor
(R), Harold Volkmer (D). Montana—Ron Marlenee (R). Nebraska—Hal Daub (R), Virginia
Smith {R). Nevada—Harry Reid (D). New HampshireJudd Gregg (R}). New Jersey—
James Courter (R), Edwin Forsythe (R), Matthew Rinaldo (R)*, Christopher Smith (R). New
Mexico—Manuel Jugan (R}, Joe Skeen (R). New York—Sherwood Boehlert (R), Hamilton
Fish (R), Frank Horton (R), Jack Kemp (R), David Martin (R), Henry Nowak (D), George
Wortley (R). North Carolina-—Robin Britt (D), James Broyhill (R)", Bill Hefner (D), Walter Jones
(D), yames Martin (R). North Dakota—Byron Dorgan (D). Ohio—Doug Applegate (D), Mi-
chael DewWine (R), John Kasich (R), Delbert Latta {R), Tom Luken (D)*, Michael Oxley (R)",
Raiph Regula (R}, Lyle Williams (R). Oklahoma-—Glenn English (D), Dave McCurdy (D}, Wes
Watkins (D). Oregon—Denny Smith (R), Robert Smith (R), James Weaver (D). Pennsylva-
nia—Wwilliam Clinger (R), George Gekas (R), William Goodling (R), Peter Kostmayer (D), John
Murtha (D), Thomas Ridge (R), Don Ritter {R)", Robert Walker (R), Gus Yatron (D). Rhode
Island—Fernand St. Germain (D), Claudine Schneider (R). South Carolina—Carroll Camp-
bell (R), Butler Derrick (D), Thomas Harnett (R), Floyd Spence {R), John Spratt (D), Robin
Tallon (D). South Dakota—Thomas Daschle (D). Tennessee—John Duncan (R), Marilyn
Lioyd (D), James Quillen (R), Don Sundquist (R). Texas—Bill Archer (R), Steve Bartlett (R),
Jack Fields (R)*, Phil Gramm (R), Ralph Hall {D)*, Sam Hall (D), Kent Hance (D), Abraham
Kazen (D), Marvin Leath (D), Tom Loeffler (R), Solomon Ortiz (D), Ron Paul (R), Charles
Stenholm (D), Torn Vandergriff (D), Charles Wilson {D). Utah—Dan Marriott (R), Howard
Nielson (R)*. Vermont—James Jeffords (R). Virginia—Herbert Bateman (R}, Thomas Bliley
(R)*, Dan Daniel (D), James Qlin (D), Stan Parris (R}, Kenneth Robinson {R), Norman Sisisky
(D). G. william Whitehurst (R}, Frank Wolf (R). Virgin Islands—Ron de Lugo (D). West
Virginia—Alan Mollohan (D), Nick Joe Rahall (D), Harley Staggers Jr. (D). Wisconsin—Steve
Gunderson (D), Thomas Petri (R), Toby Roth {R). Wyoming—Dick Cheney (R).
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with some type of interference liability,” the
report said. “This tack would permit much
greater use of the spectrum without signifi-
cantly increasing interference. It would also
increase usage of this spectrum immediately,
without the introduction of more selective
television receivers.”

The report concedes that the scheme could
lead to problems in permitting the intermix-
ture of fixed and mobile services. But that
problem could be solved by making mobile
uses secondary—and therefore responsible
for any interference problems created, it
said. That restriction, in fact, might be for
the best anyway, since it would encourage
users to design land mobile systems that
would create less interference, it said.

The report further recommends that lotter-
1es be used to choose among mutually exclu-
sive applicants.

“It 1s possible that interference restrictions
needed to protect existing UHF TV stations
could severely limit the usefulness of these
channels in many activities; therefore our
conclusions are tentative pending public
comment and further commission staff anal-
ysis,” it said.

In a footnote, the report added that it
could *be argued that the off-channel televi-
sion taboos have stymied the introduction of
improvements in TV receiver performance
by making such improvements unnecessary
for reception of existing signals, thus pre-
venting fuller use of the UHF spectrum.” O

FCC upheld in
fairness challenge

Appeals court says FCC was correct
in turning down Demaocrats’ request
for time from CBS and NBC to answer
earlier spots purchased by Republicans

The U.S. Court of Appeals in Washington
last week described a successful fairness
doctrine complaint as “‘a rare creature.” But
it emphasized “the continuing vitality” of the
doctrine, and rejected language in an FCC
opinion the court said might be considered
as suggesting it would be “futile” to file a
fairness complaint in some cases.

A three-judge panel of the court expressed
those views in an unsigned opinion that af-
firmed the FCC action rejecting a Democrat-
ic National Committee fairness complaint
against CBS and NBC. The complaint was
based on the networks™ airing in the fall of
1981 of a series of 30-second spots, spon-
sored by the Republican National Commit-
tee, supporting President Reagan’s econom-
ic program.

The DNC said the networks had failed to
provide adequate coverage of conflicting
points of view, and asked the commission to
order the networks to afford the DNC free
time to reply. “This high-priced media blitz
has grossly overstated the balance of the dia-
logue of this controversial issue of utmost
public importance,” said the DNC, which
was represented by former FCC Chairman
Charles D. Ferris.

But the commission held that the Demo-
crats had not made the prima facie case that
would cause it to investigate the complaint.



the daily newscast in having that point come
out on the plus side.

Steve Peppard, director of management
information systems for the CBS Owned
Stations Division, reported that while instal-
lation of a computerized newsroom at
KCBS(AM) San Francisco, which began as an
experiment with UPI in 1977, has had no
measurable cost savings, it has brought
greater efficiency to the news operations.

Maisel warned that there are hidden costs
station managers should be aware of before
investing in newsroom automation. First, he
said, there is the technical training. He sug-
gested that a2 newsroom have more than one
resident expert on hand in case of emergen-
cies. The air conditioning system must alsc
be beefed up to handle the extra heat gener-
ated by the equipment. O

Missionary. William Stakelin, president of the Radio Advertising Bureau, went to Orlando,
Fla., last week and gave a rousing pep talk to the industry’s financial managers in a pre-
luncheon address on the conference’s last day. Stakelin was unabashedly bullish on radio’s
future, as well as proud of its past. He said it was radio’s “dual quality" of timeliness and
timelessness that has caused it to win “"the loyalty and the ear of the American public.”

He called radio “the medium of firsts—the first mass medium, and then as market forces
and life styles changed, the first medium to narrowcast. Market segmentation is perhaps the
greatest challenge facing the major media today. . . threatening newspapers, magazines
and television. Yet as those other media scramble to meet the needs of target advertising,
again they are following radio’s lead.” Stakelin then quoted some radio statistics—during an
average day in 1983, 81.5% of all persons 12 and over listened to the radio. Stakelin also
cited a recent survey by Vitt Media International that found that 70% of spot TVadvertisers feel
smaller TV audiences and increased viewing options have made it harder to target markets
with television. “Some 43% of the respondenits said TV has grown |less effective as a sales tool
over the last five years,” Stakelin quoted, "and 45% expectit to become less effective over the
next five years." Stakelin predicted that disenchanted money will find its way to radio.

Stakelin also sounded a warning. In one sense, he believes, the industry has gone soft: “We
must be more aggressive about those we recruit in the industry,” he noted.
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NCTA takes MPAA to court over royalty payments

Cable group says movie producers
are forcing operators to pay
‘excessive copyright royaities’

The squabbling between the National Cable
Television Association and the Motion Pic-
ture Association of America over cable’s
compulsory license seems to have no end or
bounds. The NCTA has now named the
MPAA and several of its members as defen-
dants in a suit filed at the U.S. District Court
for Washington, charging that they are co-
ercing cable operators into “paying grossly
excessive copyright royalties” and asking
for a declaratory ruling that would relieve
operators from having to knuckle under and
pay the extra royalties.

In its 18-page complaint, NCTA claimed
the motion picture companies have threat-
ened copyright infringement lawsuits
against cable operators that refuse to pay
royalties in accordance with the defendants’
“improper and unreasonable interpretation
of the Copyright Act.” The threat results in
operators “substantially overpaying” their
royalties.

Under the Copyright Act, cable operators
pay semiannual royalties for a compulsory
license that allows them to carry broadcast
signals. The royalties are based on a sys-
tem's “gross receipts.” According to the
complaint, the MPAA and its members have
determined that “gross receipts” should in-
clude the total revenue from any tier of cable
service “in which any broadcast program ap-
pears,” even though the tier may include
nonbroadcast programing provided by ad-
supported and pay cabie networks.

NCTA countered that “gross receipts”
from tiers that contain both broadcast and
nonbroadcast programing should be prorat-
ed in some way so that cable operators don’t
end up paying extra copyright fees for the
nonbroadcast programing not covered by the
compulsory license. The NCTA asked the
courtto “adjudge and declare. . . acable op-

erator need not include any gross receipts
attributable (directly or by reasonable allo-
cation) to the transmission of other copy-
righted [nonbroadcast] programing as to
which the cable operator has already ob-
tained any necessary copyright license or
agreed to pay any negotiated royalty or other
compensation.”

According to the complaint, attorneys re-
presenting the defendants, Barbara Scott and
Fritz Attaway among others, have “threat-
ened cable operators. . . with copyright in-
fringement suits if the cable operators do not
pay royalty fees in accordance with defen-
dants’ views as to the proper method of cal-
culating gross receipts.” What’s more, it
said, the MPAA has stated publicly that it is
“closely monitoring the payment of royalty

fees” to insure that it complies with the
MPAA’s definition of gross receipts.

To clear up the definition of “gross re-
ceipts,” the NCTA could have waited for the
MPAA or its members to file a copyright
infringement suit against some cable opera-
tor. In deciding on whether there was an
infringement, the judge would have resolved
what “gross receipts” should be.

But, according to Jay Ricks, the Washing-
ton attorney who filed NCTA’s suit, the risk
is too great. If a judge were to agree with the
motion picture companies in an infringe-
ment case, he said, the defendant-cable op-
erator could easily be liable for “millions of
dollars” in statutory damages. In many
cases, he said, the liability could be greater
than the value of the system. a

Proposed at FCC: wide-open radio service

OPP recommends taking frequencies
from UHF and setting up band

that licensees could use for

any purpose and change purpose
whenever they pleased

Has the time come for the FCC to create a
new radio service where spectrum users
would be free to use their frequencies for any
purpose—for entertainment programing,
land mobile communication, data transmis-
sion, anything-—without technical or oper-
ational restrictions beyond those necessary
to control interference?

The FCC’s Office of Plans and Policy
thinks so. And in a report, “A Framework
for a Decentralized Radio Service,” relecased
last week, QPP staffers recommended that
such a service be introduced in the existing
UHF TV band.

According to the report, written by OPP's
Alex Felker and Kenneth Gordon, such a
service would offer a number of advantages.
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It would take into account that the value of
spectrum varies according to use and loca-
tion, permitting licensees, not the commis-
sion, to determine what services should be
offered. The plan, according to the report,
also should spur the development of more
efficient spectrum use, both through sharing
and by encouraging the introduction of new
technologies (since licensees would want to
get as much out of their spectrum allotments
as they could). And licensees could change
the services they offered “without the need
for a cumbersome hearing or rulemaking.”

Of the spectrum available, the report rec-
ommended using unassigned UHF TV chan-
nels—vacant and so-called “taboo” chan-
nels—for the new service. According to the
report, those channels offer “many wide-
band assignments” and their frequency
range is “ideal to satisfy much of the demand
for communications currently competing for
the reserve band.”

The taboo channels are those on which the




Businessa

BFM examines bottom-line effects of programing

Group’s 23d annual convention
ponders growing problem of
increased program costs as
well as more competition

A record 624 registrants attended the Broad-
cast Financial Management Association’s
23d annual conference at the Orlando Hyatt
hotel in Florida last week. The group, pri-
marily composed of business managers from
radio and TV stations, this year included
more representatives from cable television
as well as a significant increase in the num-
ber of women.

The total attendance came 1o nearly 1,000
when the 80 exhibitors, 216 spouses and 72
guests were added on. But the more impor-
tant set of numbers for this numbers-oriented
group surfaced in presentations by panelists
and speakers. They were told by a variety of
experts that down the road of the 1980’s they
can expect a lot more pressure, not less, on
their bottom lines.

One of the primary pressures will be in
programing, with spiraling costs and dwin-
dling inventory of off-network syndicated
material. In a panel on the affordability of
syndicated programing, the consensus was
that stations may be unwilling to pay the
higher prices demanded by syndicators, but
at the same time they cannot afford to go
without that product.

To fight back, the panelist agreed, station
groups are banding together to produce their
own programing. Lucy Salhany, vice presi-
dent of programing for Taft Broadcasting,
which owns four network affiliates and three
independents, said that the off-network syn-
dicated shows coming on the market be-
tween now and 1988 have “nowhere near the
quality, ratings or revenue potential” of syn-
dicated program material of the past. The
challenge she said is for station groups to lay
out the money to develop their own pro-
grams—and defray the costs by associating
with other stations or group owners. Salhany
noted that the monstrous price increases be-
gan in 1975 when M*A*S*H, Mary Tyler
Muoore Show, and Happy Days all came into
the syndication market at the same time.

But one of the problems of producing pro-
grams, Salhany explained, is that the station

backers—like the producers—will face defi-
cit financing.

To illustrate the rising costs, Hal Chris-
tiansen of Metromedia said that the typical
film amortization costs in the mid-i970%
was 35%, while today independent stations
are experiencing film amortizations costs in
the range of 45% to 50%. For affiliates, he
said, the level is closer 10 25%. And, he
estimated, the cost of programs is going to
increase at the rate of 20% per year. But
speaking from a general manager’s point of
view, Ray Rajewski, general manager of
Taft’s wKRC-TvV Cincinnati, -explained that
affiliates typically get 65% of their program-
ing from the network. But since all of an
independent station’s programing is assem-
bled by the station itself, sometimes it must
bite the bullet and accept the higher prices—
because it has to compete. Once a synidcat-
ed show becomes successful, he said, “you
can’t afford not to have that show.”

Edward Aiken of Petry TV suggested it
was the rising strength of independents that
was syphoning off viewership from the net-
works, not cable, as is usually claimed.
While networks’ share at present is about
75% during prime time, Aiken said, he be-
lieves will fall to the low to mid-60’s during
the next few years. Aiken also said that bar-
ter deals are “here to stay and are going to
get bigger.” Syndicators, he said, have got-
ten “smart” by offering in barter some of the
old programing that was sitting on the shelf
and that they weren’t able to sell for cash.
The drawback, he added, is that stations
give up their commercial inventory. In just
the past year, Aiken said, such programs as
Family, Laugh-In and How the West Was
Won have been recycled and offered in barter
deals.

Aiken predicted that within three to five
years major dayparts of network programing
will be offered to affiliates on a barter basis.
And monthly network compensation, he
said, would be replaced by freeing some
commercial inventory for the affiliate. Sal-
hany conceded that the “lack of quality pro-
graming has forced us to lower our stan-
dards.” She would not identify specific
programs. Salhany said, however, that be-
cause of increased competition, Taft has had
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Jones; Peppard; Jim MacDermott, KCNC(AM) Denver, and Maisel
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to exercise “defensive buying,” citing as ex-
amples Taft’s purchase of Benson and Dif-
frent Strokes.

Financial pros and cons
of computerized newsrooms

Are computerized newsrooms cost-effec-
tive? In a budgetary sense a computerized
newsroom will not significantly affect a
newsroom’s operating budget in the long
run.And in the short term, a newscast stands
to gain by the greater efficiency and added
resource such tools bring to the business.
That was the consensus by three veterans of
computerized newsrooms during a BFM
panel.

Although computers aren’t new to broad-
casters—many business offices have been
using them for years—there are only six or
seven in station newsrooms around the ¢oun-
try, according to Larry Maisel, executive di-
rector of news operations at WBNS-TV Co-
lumbus, Ohio. He said the station’s
management realized that installing an auto-
mated system for its 65-member news staff
was not necessarily going to cut the news-
room’s budget, but it would “reduce chaos
and improve the content” of the daily news-
cast.

As for return on investment, Maisel said
that ““in a classic sense, savings aren’t going
to be that significant.” He added that the
savings are not comparable to those realized
in switching from film to videotape several
years ago. For WBNS-Tv Maisel pointed out,
“cost effectiveness came on the side of the
market share.” The system allows for clean-
er copy to be read by the anchor, he ex-
plained, and that means fewer on-air goofs
and a smoother broadcast. But Philip Jones,
vice president and general manager of
KCTv(TV) Kansas City, Mo., knew he was
addressing a group of hard-nosed business
managers. When asked about justifying the
cost of a computerized newsroom, he said,
“It is hard to come up with a good rationale
for business people.” A broadcaster must
ask, Jones said: “what will the system do for
me?” At KCTV, he said the system allows
character generation into line 21 of the
broadcast signal so that the newscast can be
accompanied with captions for the hearing
impaired. Unlike Maisel, Jones claimed his
station’s system saved on paper costs, princi-
pally because wire service copy is now load-
ed directly into the computer system and
comes up on the display screens—not over a
printer. The system, he said, increases pro-
ductivity while adding no jobs.

But, Jones stated, “The real cost-effec-
tiveness factor is nebulous.” There are other
ways, however, to measure value, Jones
pointed out. One rating point in Kansas City
is worth $250,000 a year and, he said, an
automated newsroom can generously assist




into the home. In fact, he said, at least one
memo dating back to that period, which
came to light later during the Justice Depart-
ment’s antitrust suit, written by an AT&T
executive, said: “We must own that pipe—
not just own it, more importantly, control
it.” And as late as May of this year, said
Wheeler, Pacific Northwest Bell tried to sev-
er its pole attachment agreement with Cable-
systems Pacific (serving Portland, Ore.) for
offering competitive services—a move that
was successfully thwarted in court by the
cable company.

As for the skyrocketing residential rates
AT&T foresees should new players be al-
lowed to compete in the lucrative telecom-
munications business, Wheeler contended
that the ability to cross-subsidize is irrele-
vant. “Since Jan. 1, phone companies have
requested more than 3$5 billion in local

phone rate increases. Those increases have
nothing to do with competition from the ca-
ble, and the phone companies know it.” The
real reasons for those rate hike requests, he
said, are inflation, union wage hikes and
accelerated depreciation of equipment.
*“And for some rate-increase requests there is
no justification at all. They are just blatant
opportunism.

“I believe a policy which allows and en-
courages competition must come 0 pass in
our nation,” Wheeler concluded, adding that
such a policy would be good not oniy for
consumers but for the phone companies as
well. The latter, he predicted, “will prosper
more than ever once they shed their habit of
running to the government for protection
from competition and learn to operate in the
new competitive communications atmo-
sphere.”

The National Association of Broadcasters has 25 committees charged with exam-
ning a plethora of regulatory, legislative and tndustry-related issues. In this new
series, BROADCASTING is examining each of those committees, focusing on thetr
chairmen, members and goals for the coming year.

FIRST AMENDMENT COMMITTEE D The National
Association of Broadcasters is keeping the
heat on the battle for full First Amendment
rights for the electronic media. Leading the
charge is the NAB's First Amendment Com-
mittee headed by Martin Rubenstein, presi-
dent of Mutual Broadcasting. (Rubenstein is
serving a second term as chairman.)

“Our goals are both short term and long
term,” said Rubenstein. “In the short term we
will evaluate individual cases and help
broadcasters with immediate First Amend-
ment problems. In the long term we will work
toward deregulation and the repeal of all
content regulation. We'll be working toward
those goals at the FCC, in the courts and in
Congress.” NAB has been active on allthose
fronts. At the FCC, NAB has filed extensive e
comments in favor of a proposed rulemaking Rubenstein
to repeal the FCC's personal attack and political editorializing rules. And NAB President
Edward Fritts sent a letter to FCC Chairman Mark Fowler urging the commissicn to act on its
inquiry aimed at repealing the so-called Aspen rule {Broapcasting, Sept. 19). Under the
Aspen rule, political-debate broadcasts are exempt as news events from equal time de-
mands from candidates not included, only if the debate is sponsored by a third party and
broadcast live, or if taped, rebroadcast within 24 hours. NAB is particularly interested in the
rule because a presidential election year is approaching. In addition the NAB is a key backer
of the FCC proposal to deregulate the television industry in the same manner as the radio
industry was deregulated.

On Capitol Hill, Rubensteiri said, the committee will keep a close watch on the broadcast
deregulation legislation that emerges from the House Telecommunications Subcommittee.
First, he explained, the committee must establish what its position is on quantification of a
public insterest standard. Personally Rubenstein said he opposes quantification. The com-
mittee holds its first meeting Oct. 7. At that time the chairman expects the committee to sort
through the issues it faces and chart its course for the coming year. Also, he said, the
committee will likely take an interest in the content deregulation bill Senator Bob Packwood
{R-Ore.) is expected to introduce this month.

Rubenstein believes broadcasters have a responsibility to fight for the same rights as the
printed press. His personal priority is to see the elimination of all content requlations. *l would
like to see [Section] 315 completely repealed but | would settle for its suspension during the
1984 election,” Rubenstein said.

Not everyone on the committee would agree with its chairman. Elmer Lower, dean of the
University of Missouri School of Journalism and visiting professor at Syracuse University, says
he has “never been terribly excited about getting rid of the fairness doctrine and the equal
time rule. | never felt the fairness doctrine was inhibiting." But Lower, a former head of ABC
News, doesn't think “the world will come toan end if it's repealed.” Lower recognizes that he is
the minority voice on the committee. However, "they knew my position when they picked me."

Karen Maas, vice president and general manager, Klur(aMm)-kRr8J(FM) Durango, Colo., thinks
the difference of opinions makes for a "healthy committee.” She maintained that small-market
broadcasters are confronted every day with First Amendment challenges. Maas believes the
committee can take on many of those challenges.
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know of that can’t be performed by women.”

A more sobering picture was presented dur-
ing a later panel session dedicaied to the
business opportunities for women in video
and film. Moderated by Jane Paley, director
of community relations at ABC Television,
the panel comprised Jane Deknatel, vice

president, made-for-pay motion pictures,
HBO Inc.; Marianne Moloney, vice presi-
dent, motion pictures and television, MTM
Enterprises; Diane Asselin, president, Asse-
lin Productions, and Helen Hernandez, di-
rector, public affairs, Embassy Communica-
tions. Moloney offered advice she received

n,‘. "

and emiting beeps (above).

programing.

,m T,

Dishman cometh. In an effort to educate the pub.lc about direct broadcast satellites (DBS),
Comsat's Satellite Television Corp. went to what has been called one of the largest fairs in the
country last week, the Bloomsburg (Pa.) Fair, which attracted some 500,000. “Dishman”
(BROADCASTING, Sept. 19), STC's chief spokesman, made the rounds visiting with fair-goers

Back at the STC booth located in one of the fair complexes, STC staff spent the week telling
Pennsylvanians and visitors from surrounding states that even without cable, they too, could
have pay TV ! bring pay TV to everyone,” proclaimed a banner attached to thousands of
miniature Dishmen fuzz balls with sticky feet. By fair's end, they were adhering to every
possible surface on the fairgrounds, including, according to one report, some cows and pigs.

STC plans to begin its DBS service in the Northeast in fall 1984, providing five channels of
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early in her career: “You must not let your
ignorance intimidate you—because in show
business, no one else does.” She agreed with
Deknatel, who said that there are fewer
women in visible executive positions in
broadcast studios and companies today than
there were a few years ago. This was aftrib-
uted to a tightened economic market, which
ket, which “goes back to more conventional
methods of hiring” when “times get tough.”

Wheeler blasts
phone company
subsidization

of services

Says House should reject
AT&T argument that home
phone rates will increase

if others are not protected

According to National Cable Television As-
sociation President Thomas Wheeler, Con-
gress should not accept AT&T’s argument
that telephone rates for residential consum-
ers will skyrocket out of reach for many if
the phone company is not allowed to cross-
subsidize that service with capital from other
monopoly-controlled businesses. That argu-
ment, he said, is the same one the company
has been using for the past 40 years to per-
suade government regulators and legislators
to protect its monopoly businesses from in-
roads by everyone from the railroads and
broadcasters to the cable industry. The head
of the NCTA provided a capsule summary to
the New York chapter of the National Acade-
my of Television Arts and Sciences of what
he described as Ma Bell’s attempts to stifle
competitive threats over the past four dec-
ades or so. He urged Congress to reject the
argument as it considers cable deregulation
legislation.

This time around, said Wheeler, AT&T is
attempting to prevent the cable industry
from effectively competing in the field of
enhanced telecommunications services by
lobbying the U.S. House of Representatives
(it failed in its attempt to persuade the Senate
last June) and various state legislative bodies
to make cable operate under the same set of
regulations imposed upon the phone indus-
try. However, Wheeler argued, there’s no
way that cable, with its smaller resources
and relatively “infinitesimal” piece of the
telecommunications pie, can compete
against the phone industry with its massive
resources. Cable *“can’t struggle under that
yoke,” at least for now, he said. But when
the industry grows a bit and develops the
resources and expertise to compete effec-
tively, he said, then, and only then, should
regulatory constraints be lifted from AT&T.

“I don’t know of any industry which has
been subjected for a longer period and in
more devious ways to the telephone indus-
try’s efforts to eliminate it as a competitor
than the cable television industry,” said
Wheeler. He suggested that the efforts began
back in the 1950’s, when AT&T executives
first realized that cable offered the potential
for a second telecommunications pipeline



AWRT looks to
create opportunities

Women seeking larger roles in telecommuni-
cations are talking of creating an “old girl
network” that would be the modemn counter-
part of the old boy network that is accused of
excluding women from advancement for so
many years. More than 150 in attendance at
a Women in Telecommunications Market-
place symposium on Sept. 23 in Washington
were encouraged to “create a network of op-
portunity” among women and reminded that
personal associations still figure prominent-
ly in today's telecommunication businesses.

The conference, sponsored by the Ameri-
can Women in Radio and Television and the
FCC. consisted of four panel sessions devot-
ed to the government’s role in promoting
women in telecommunications; business op-
portunities in video, film and telecommuni-
cations technologies, and how to finance a
telecommunications business. Throughout
the day, such speakers as Senator Nancy
Kassebaum (R-Kan.), FCC Commissioner
Mimi Dawson (a key organizer of the sym-
posium); Kay Koplovitz, president, USA
Network, and attorneys, brokers, and broad-
cast station owners, placed emphasis on

Kassebaum

“self-help™ and educating women to the op-
portunities available in telecommunications.
Lenore Ehrig, chief administrative law
judge at the FCC, called for women to
“strike out together, teach each other, train
each other.” Margita White, former FCC
commissioner and now communications
consultant, said that pro bono work by fe-
male engineers and female lawyers would
help strengthen a female network, while for-
mer FCC Commissioner Anne Jones, cited
“the need for women to coalesce and. . . se-
cure an economic interest. .. which will
lead women into the information age.”
Women who are already entering the in-
formation age discussed the business oppor-
tunities in cellular radio, cable and satellites
during the second panel session. Arlene Har-
ris, consultant and principal in Cellular
Business Systems Inc., predicted that such
technologies would “change our lives in the
next decade,” and added that a multiplicity
of other businesses, predominantly in the
equipment supply side, would soon evolve,
including the distribution of hardware, mar-
keting services and retail jobs. She added
that although there are only a few female
technicians in her field, there is “no job 1

Wi\

Top-level gathering. Among those attending American Women in Radio and Television's
seminar in Washington two weeks ago were (I-r) Charlotte Tharp, past president, AWRT; Jeri
Warrick-Crisman, president, AWRT, Katy Glokas, FCC, and Helen Dudman, president, Dud-
man Communications.
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$700,000. Seller is principally owned by
Hamuel A. Hassan, president. He has inter-
ests in WILY(AM)-WRXX(FM) Centralia, 1ll.,
and WBIS(AM) Bristol, Conn. Buyer is equal-
ly owned by Gerald Mason and Stanley E.
Bell. Mason is applicant for new FM at Las
Vegas and San Luis Obispo, Calif., attorney.
Bell is general contractor and developer
there and has no other broadcast interests.
WIHN is on 96.7 mhz with 3 kw and antenna
300 feet above average terrain.

KKAN(AM)-KBMJ(FM) Phillipsburg, Kan. o
Sold by Bengel Broadcasting Inc. to Baira-
cuda Broadcasting Inc. for $620,000. Seller
is owned principally by Joseph Engle, gen-
eral manager of KKAN, and Bernard M.
Brown, station manager of Kays-Tv Hays,
Kan. They have no other broadcast interests.
Buyer is equally owned by Kenneth R.
Kohrs, attorney in Keamney, Neb., and Jan
D. Parker, Kearney-based Muzak operator.
They have no other broadcast interests.
KKAN is on 1490 khz with 1 kw day and 250
w night. KBMI is on 95.3 mhz with 3 kw and
antenna 200 feet above average terrain.

WBSR(AM) Pensacola, Fla. 0 Sold by Bud-
worth Broadcasting Inc., debtor in posses-
sion to Seaway Broadcasting Inc. for
$600,000. Seller is owned by Joan E.
Neuwirth, president (35%), and estate of her
husband, H.D. Neuwirth (65%). It has no
other broadcast interests. Buyer is owned by
Robert D. Hanna, president (75%), and Jay
C. Roulier (25%). Hanna also has interest in
KERV-AM-FM  Kerrville, Tex.; XROX(AM)
Crookston, Minn.; KCLW(AM) Hamilton,

Tex.; KICS(AM)-KEZH(FM) Hastings, Neb.;
KLRR(AM)-KLMC(FM) Leadville, Colo., and
WVSI-AM-FM Jupiter, Fla. Roulier is Denver-
based developer. He has no other broadcast
interests. WBSR is on 1450 khz with 1 kw
day and 250 w night.

WKDY(AM) Spartanburg, S.C. o Sold by Cap-
itol Broadcasting Corp. to Spartanburg In-
vestors Ltd. for $600,000. Seller is owned
by Kenneth S. Johnson, president (88.9%),
and Allen Paul Howard (11.1%). It also
owns WCAW(AM)-WVAF(FM) Charleston,
W.Va.; WLLF(AM)-WKSJ-FM Prichard-Mo-
bile, Ala.; WRKA(FM) St. Mathews, Ky., and
WMIJ(FM) Birmingham, Ala. Buyeris limited
partnership with no other broadcast inter-
ests. John Horton, Atlanta-based financial
plannes, and James R. Cairo, former news
manager of WNGE(TV) Nashville and wBBH-
TV Fort Myers, Fla., are general partners.
WKDY is on 1400 khz with 1 kw day and 250
w night.

WMOG(AM) Brunswick, Ga. 0 Sold by Bur-
rows Broadcasting Co. to WBA Corp. for
$590,000. Selleris owned by Robert T. Shir-
cliff, president, and Robert Burrows. Shis-
cliff also has interest in WLLL(AM)-WGOL(FM)
Lynchburg, Va. Burrows has no other broad-
cast interests. Buyer is owned by James I.
Arbogast, president, Robert P. Bartlett Jr.,
Joel R. Williams (28.33% each) and Linda
D. Cate (15%). Cate has interest in
KTGR(AM)-KCMQ(FM)  Columbia, Mo.;
KJEZ(FM) Poplar Bluff, Miss., and wQPD(AM)
Lakeland, Fla. Williams and Bartlett are
Dayton, Ohio, attorneys. Arbogast is trade
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newspaper publisher based in Dayton.
WMOG is on 1490 khz with | kw day and 250
w night.

WAAM(AM) Ann Arbor, Mich. 0 Sold by
WAAM Broadcasting Corp. to Whitehall
Convalescent Homes Inc. for $500,000.
Seller is headed by Warren P. Williamson Jr.,
chairman. It also owns WKBN-AM-FM-TV
Youngstown and WIMA(AM) Lima, both
Ohio. Buyer is owned by Lloyd R. Johnson,
president, who owns nursing homes in Ann
Arbor, Farmington and Novi, all Michigan,
and in St. Petersburg, Fla. WAAM is on 1600
khz with 5 kw full time.

o Other approved stations include: WvSV(FM)
Stevenson, Ala.; kSOKXFM) Flagstaff, Ariz.;
KMSL(FM) Stamps, Ark.; WIAF(AM) Clarkes-
ville, Ga.; wikC(AM) Bogalusa, La.; wxMI-
TV Grand Rapids, Mich.; KGLM-FM Ana-
conda, Mont.; WBHC(AM)-WIBW-FM
Hampton, S.C.; koav(Tv) [CP] Denison,
Tex., and KvFM(FM) Ogden, Utah.

MCl mall. MCI Communications used
one new technology to introduce the
launch of another last week in Washing-
ton. In a video news conference with re-
porters in New York, Los Angeles and
Chicago, MCI| Chairman and Chiet Ex-
ecutive Officer William McGowan un-
veiled the company's new nationwide
electronic postal system. The service
combines personal computers and tele-
communications facilities to deliver mail
in minutes, hours or overnight.

MCI is offering four services. The fas-
test transmits letters electronically from
one computer terminal to ancther over
MCI’s telephone lines. It costs $1. Or, let-
ters can be transmitted with letterhead
and signature intact to MCI mail centers
in 15 major cities and delivered via mes-
senger within four hours for $25. A third
option is overnight delivery using a com-
bination of electronic transmission and
Purolater Courier at $6 per letter. A fourth
option is electronic delivery of letters to
the nearest Post Office and subsequent
distribution through regular local post of-
fice delivery for $2.

MCI has invested $40 million in its new
Digital Information Services Corp., the
new company established to run MCI
Mail. J. Robert Harcharik is president.

MCI plans to market the service to both
businesses and consumers. It previewed
its television advertising campaign at the
news conference, with the spots carrying
the theme: “The nation's new postal sys-
tem.” MCI also plans to market the ser-
vice internationally, with an exhibition
planned for the International Telecom-
munication Union conference in Geneva
Oct. 26-Nov. 1.
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percentage is divided among Al Lobeck
(58%), Raymond McCarty (20%) and Scott
Huskey (16%), all former Stauffer Broad-
casting executives, and James Bonfiglio
{6%), a Scottsdale, Ariz. businessman.
Lartmec Investment Co. is headed by Keith
Gunzenhauser, president. It is wholly owned
subsidiary of Central Life Assurance Co.,
based in Des Moines, Iowa.

O Other proposed station sales include:
WNDB(AM)-WWLV(FM) Daytona Beach, Fla.
(BROADCASTING, Sept. 19); WxFM(FM) Elm-
wood Park, Ill. (BROADCASTING, Aug. 22);
WLIF(FM) Baltimore (BROADCASTING, Aug.
22); wBEC(AM) Stanton, Ky.; WBOZ(AM) San
German, PR.; WHII(AM)-WHIY(FM) Provi-
dence, R.I. (BROADCASTING, July 4); wA-
TO(AM)-WETQ(FM) Oak Ridge, Tenn., and
KGNS-Tv Laredo, Tex. (see “For the Record,
page 109).

1 APPROVEDBYFCC C———1

WIRK-AM-FM West Palm Beach, Fla. 0 Sold
by Ken Sell Inc. to Price Communications
for $7 million. Selter is principally owned by
Joseph Field and Rome Hartman, who have
no other broadcast interests. Buyer is public-
ly traded New York-based company, headed
by Robert Price, president, which also owns
wOWwWO(AM) Fort Wayne, Ind., and bought
KIOI(FM) San Francisco for $12.4 million
(BROADCASTING, May 2). WIRK is on 1290
khz with 5 kw day and 1 kw night. WIRK-FM
is on 107.9 mhz with 100 kw and antenna
340 feet above average terrain.

KGO-FM San Franclsco O Sold by American
Broadcasting Co. to KLoK Radio for $5.5
million. Seller is division of American
Broadcasting Companies, New York. Buyer,
based in San Jose, Calif., is owned by Philip
C. Davis, David Fowler and Bill Weaver. It
also owns KARM(AM)-KFIG(FM) Fresno;
KLOK(AM) San Jose, and KWIZ-AM-FM Santa
Ana, all California. KGO-FM is on 103.7 mhz
with 7.8 kw and antenna 1,468 feet above
average terrain.

KRKR(AM)-KFKF(FM) Kansas City, Kan. C
Sold by KCKN Inc. to KFKF Broadcasting
Co. for $4 million. Seller is subsidiary of
Allbritton Communications Co., based in
Washington and headed by Joe L. Allbritton,
chairman. It also owns five TV’s. Buyer,
based in Laconia, N.H., is headed by Scott
R. McQueen, president. It owns WKZU(AM)-
WLNH-FM Laconia; wzzc(rM) East Moline,
Ill.; wOCB(AM)-WSOX-FM West Yarmouth,
Mass.; WCMF(FM) Rochester, N.Y., and
WTMA(AM)-WSSX-FM Charleston, S.C., KRKR
is on 1340 khz with 1 kw day and 250 w
night. KFKF is on 94,1 mhz with 100 kw and
antenna 460 feet above average terrain.

KTWN-FM Anoka, Minn. 0 Sold by North
Suburban Radio Co. to KTWN-FM Inc. for
$3.8 million. Seller is owned by Jack L.
Moore, president, Bruce B. James and Alli-
son R. Mercer. It also owns KKKC(AM) An-
oka. Buyer is owned by C.T. Robinson,
president, and William Moyes (50% each).
They also have interest in KQEO(AM)-
KzzX(FM) Albuquerque, N.M.; KVOR(AM)-
KSPZ(FM) Colorado Springs; KFYE(FM) Fres-
no, Calif., and, subject to FCC approval,
have acquired KRAB(FM) Seattle (BROAD-
CASTING, June 27). KTWN-FM is on 107.9

mhz with 100 kw and antenna 483 feet above
average tetrain.

WLQR(FM) Toledo, Ohio 0 Sold by Radio Ak-
ron Inc. to WspD Inc. for $3,275,000, in-
cluding $500,000 for noncompete agree-
ment. Seller is owned by Susquehanna
Broadcasting Group, which is principally
owned by Louis J. Appell Residuary Trust,
Louis J. Apell Jr., president. It is spinning
off WLQR so it can purchase KFOG(FM) San
Francisco from General Electric Broadcast-
ing Co. for estimated $4.5 million to $5 mil-
lion (BROADCASTING, June 27) and comply
with FCC’s multiple ownership rule. Sus-
quehanna, based in York, Pa., owns six oth-
er FM’s and six AM’s. Buyer is owned by
Wood Broadcasting Inc. (80%); Thomas M.
Girocco, president, and Michael Lareau
(6.33% each); James P. White, vice presi-
dent and general manager (5.33%), and Jer-
ry Vander Sloot, chief engineer (2%). Wood
Broadcasting, owned by Lareau, Willard
Schroeder and Edsko Hekman, also owns
wOOD-AM-FM  Grand Rapids, Mich.,
wSPD(AM) Toledo and wOOD-AM-FM Grand
Rapids, Mich. WLQR is on 101.5 mhz with
15 kw and antenna 810 feet above average
terrain.

KZHI(AM) Honolulu o Sold by Radio Hawaii
Inc. to KzH1 Radio Inc. for $1.2 million.
Seller is owned by Carolyn Wagenvoord,
chairman (50%), and her children, Alice
(20%), Barry, Michael and Sam (10% each).
It has no other broadcast interests. Buyer is
owned by James E. Quinn Jr. (51%) and his
son, Ronald K. (49%). They are San Diego-
based investors in reciprocal trade business

and have no other broadcast interests. KiHi
is on 1080 khz with 5 kw full time.

KQKIK(FM) Manteca, Calif. 0 Sold by McFad-
den Broadcasting Co. to Jonsson Communi-
cations Corp. for $1,072,000. Seller is
owned by Jack L. McFadden Sr. and wife,
Virginia Jo. They are also applicants for new
FM at Twain Harte, Calif. Buyer is principal-
ly owned by Kenneth A. Jonsson, president
(65%), and family. It also owns KENZIAM)-
KROY(FM) Sacramento, Calif., and KROI(AM)
Sparks, Nev. KQKK is on 96.7 mhz with 3
kw and antenna 320 feet above average ter-
rain.

KVOI(AM) Tucson, Ariz. 0 Sold by Abundant
Life Ministries to Merit Media International
for $990,279. Seller is owned by Grace
Broadcasting System Inc. and Grace Full
Gospel Church Inc., headed by James R.
Burke. It also sold kSOJ(FM) Flagstaff, Ariz.
(see “For the Record,” page 109). Buyer is
owned by John R. Ward, president. It owns
KLEKAM) Kailua, Hawaii. KvoI is daytimer
on 690 khz with 250 w.

WWJQ(AM) Zeeland, Mich. O Sold by Ottawa
Broadcasting Corp. to Lanser Broadcasting
Corp. for $950,000, plus other consider-
ations. Seller is owned by Peter J. Vanden
Bosch, president. It also owns WJBL-FM Hol-
land, Mich. Buyer is owned by Leslie J.
Lanser, who is station manager at wwJQ. It
has no other broadcast interests. WwIQ is on
1260 khz with 5 kw day and 1 kw night.

WIHN(FM) Normal, lil. (Bloomington, Ind.) O
Sold by McLean Communications Corp. to
Gerald Mason and Stanley Bell for
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“the ability of an incumbent President to ma-
nipulate the news media” and said that “Rea-
gan will benefit more than Carter did,” be-
cause of his ability to communicate through
the medium. Fouhy agreed, saying that a
President’s ability to “dominate the agenda”
of the media derived from the “importance
of his office and his role in national securi-
ty.” But he noted that in 1982, ABC—alone
of the three networks—decided not to carry
a Reagan economics speech because they
felt the President was “abusing” his privi-
lege.

On the question of debates between presi-
dential candidates, Stahl said she “thinks the
networks could do a better job,” in part,
“because we could have our own reporters
ask better questions,” and because “we
could take reaction shots of audiences,
which we currently aren’t allowed to do.”
Deardourff responded, “I see the cutaways at
the football games so I'm not so persuaded
by that.” Fouhy said he thought Stahl’s
points were well taken, but added he
“thanked God for the League of Women Vot-
ers acting as a buffer.” a

ChengihguRends

1 PROPOSED

KMGG(FM) Los Angeles and KSHE(FM) St.
Louis O Sold by Century Broadcasting to
Emmis Broadcasting for $20 million (“In
Brief,” Sept. 19). Seller also owns WAI-
T(AM)-WLOO(FM) Chicago and KMEL(FM) San
Francisco. Buyer is headed by Jeff Smulyan,
president. It owns WENS(FM) Indianapolis
and WLOL(FM) Minneapolis-St. Paul. KMGG
is on 105.9 mhz with 72 kw and antenna 770
feet above average terrain. KSHE is on 94.7
mhz with 100 kw and antenna 510 feet above
average terrain. Broker: Cecil L. Richards
Inc.

WEEI(AM) Boston O Sold by CBS/Broadcast
Group to Helen Broadcasting Corp. for $7.5
million, including rights to New England
Patriots professional football team (““Closed
Circuit,” Sept. 26). Seller, division of CBS

Inc., is spinning off WEEI to make room for
KRLD(AM) Dallas, which it bought from
Metromedia (BROADCASTING, April 25).
Buyer is newly formed corporation, 93%
owned by Helen J. Valerio, chairman, of
Framingham, Mass., who with her family
owns Papa Gino's fast food chain (over 130
outlets in New England and upstate New
York). Jack Baker, station vice president and
general manager, will join buying group as
president; he and other key employes will
own up to 7%. The Gilburd Co. was finan-
cial and business adviser on deal. WEEI is on
590 khz with 5 kw full time.

WWDB(FM) Philadelphia 0 Sold by Banks
Broadcasting Co. to Pyramid Broadcasting
for $7.35 million. Seller is headed by Dolly
Banks, president, and also owns WHAT(AM)
Philadelphia, sale of which (BROADCAST-

/
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ING, May 16) fell through. Buyer of
WWDB(FM) also took option to buy WHAT.
Buyer is owned by Richard Balsbaugh, Rob-
ert S. Understein, Amie Ginsberg, Sonny
Joe White and Jason L. Shrinsky. Understein
and Shrinsky are Washington attorneys who
also have interest in KXLR(AM) North Little
Rock, Ark.; KEZQ(FM) Jacksonville, Ark.,
WUSQ(AM)-WVAI(FM) Winchester, Va., and
WXKS-AM-FM Medford, Mass. Balsbaugh,
Ginsberg and White also have interest in
WXKS-AM-FM. WwDB is on 96.5 mhz with 18
kw and antenna 850 feet above average ter-
rain. Brokers: Chapman Associates for sell-
er and Blackburn & Co. Inc. for buyer.

KWFM(FM) Tucson, Ariz. 0 Sold by Sandusky
Newspapers Inc. to Behan Broadcasting for
$4.2 million, including $1.2 million non-
compete agreement. Seller is Los Angeles-
based group of four AM’s, seven FM’s and
owner of daily newspapers in Ohio, Michi-
gan and Tennessee. It is headed by Dudley
A. White, chairman. Buyer, based in Tuc-
son, is headed by Dennis Behan, president.
It also owns KCEY(AM)-KMIX(FM) Turlock-
Modesto, Calif.; KLMR(AM)-KSEC(FM) La-
mar, Colo., and KCEE(AM) Tucson. KWFM is
on 92.9 mhz with 48 kw and antenna 35 feet
above average terrain. Broker: Kualil & Co.
Inc.

KPVI(TV) Pocatello, Idaho O Sold by Futura
Communications Corp. to Ambassador Me-
dia Corp. for $4.2 million, including
$500,000 noncompete agreement. Seller is
headed by Robert Hansberger, president. It
has no other broadcast interests. Buyer is
owned by Senator William L.. Armstrong (R-
Colo.), president. Armstrong also owns
KEZW(AM) Denver. Kpvi is ABC affiliate on
channel 6 with 100 kw visual, 17.4 kw aural
and antenna 1,530 feet above average ter-
rain. Broker: Frazier, Gross & Kadlec Inc.

KTCR-AM-FM Minneapolis-St. Paul 0 Sold by
Hennepin Broadcasting Associates Inc. to
John B. Parker and wife, Kathleen, for $3.4
million. Seller is owned by Albent S.
Tedesco, who also owns KTCR-AM-FM
Hutchinson, Minn. Buyers also own- KIKI-
(AM)-KMAI(FM) Honolulu and KOWL(AM)
South Lake Tahoe, Calif. KTCR is daytimer
on 690 khz with 500 w. KTCR-FM is on 97.1
mhz with 50 kw and antenna 150 feet above
average terrain. Broker: Blackburn & Co.
Inc.

WVOC-FM Columbus, Ga. 0 Sold by Blue-
grass Broadcasting Co. to Aylett B. Cole-
man for $2 million. Seller is headed by H.
Hart Hagan, president. It also owns WHOO-
AM-FM Orlando, Fla.; WwSA(AM)-WCHY(FM)
Savannah, Ga.; WVOK-AM-FM and WKYT-TV
all Lexington, Ky Buyer also owns
WXLK(FM) Roanoke Va. WVOC-FM is on
102.9 mhz with 100 kw and antenna 1,521
feet above average terrain. Broker: Cecil L.
Richards Inc.

KNGS(AM)-KKYS(FM) Hanford, Calif. © Sold
by Kings Broadcasters Corp. to Sunrise
Communications of Central California for
$1,750,000 cash, plus other considerations.
Seller is principally owned by Lee Smith,
general partner. It has no other broadcast
interests. Buyer is owned by joint venture
between Sunrise Media Inc. and Lartnec In-
vestment Co. {50% each). Sunrise Media’s
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News panel. Presidential campaign panelists (I-r): David M. ifshin, associate, Nossaman,
Gunter, Knox & Elliott; Edward M. Fouhy, ABC vice president and Washington news bureau
chief; John D. Deardourff, chairman, Bailey, Deardourff & Associates, and Lesley Stahl, CBS
News White House correspondent, talked about network coverage of presidential cam-
paigns at a two-day conference in Washington, sponsored by the Practising Law Institute.
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er specifically ruled on it,” adding that'if
“depends on how they set up their broadcast
day.” He ended the session on a light-hearted
note when asked how he would have ruled
on the childhood movies of Shirley Temple
Black, He said: “I guess we'd order a coin
and flip it.”

A late Monday session focused on what
kind of time should be made available to
ballot propositions and independent political
organizations. Gerson said that NBC re-
views political advertisements submitted to
it using a “very similar process to that of
commercial advertising” making sure that
the ad “not be false, misleading or decep-
tive” and that it contains a*“reasonable sub-
stantiation of facts.” As an example he cited
several issue ads proposed by a committee of
the Republican party in the fall of 1981 (see
page 90.) “Some of them we ran as submit-
ted,” Gerson said, “on others we had asked
for substantiation and changes. Rather, than
edit spots they had already produced, they
didn’t send them.”

John Deardourff said that ballot issues are
not necessarily less consequential than cam-
paigns for office and he “would like to have
these considered as candidates are consid-
ered.” Gross said that the FCC questioned
whether it should make specific reference to
ballot questions when it received comments
on the faimess doctrine in 1971, but decided
not to do anything. He said there has been
“talk in the past year about a political party
principle [rules that would also apply to non-
candidate ads placed by parties.]”

On Tuesday morning, David Ifshin and
Deardourff were joined by Lesley Stahl,
CBS News White House correspondent, and
Edward M. Fouhy, ABC News vice presi-
dent and Washington bureau chief, to talk
about network news coverage of presidential
campaigns. Ifshin began by remarking on

Money-maker. Securities and commod-
ities investing—as viewed by profession-
als—will be the subject of a national,
closed-circuit teleconference to be
broadcast by noncommercial WNET-TV
New York and at least 24 other public
stations on Saturday, Oct. 22 from 2 t0 5
p.m. NYT. Created as a fund-raising
event, the live-by-satellite seminar will be
divided into four segments: “Stock Selec-
tion,” “Portfolic Management,” “"High
Technology Stocks™ and “Gold.” Panel-
ists include Martin D. Sass, M.D. Sass
Investors Services; Bruce Everitt, Grana-
han Everitt Investments Inc.; Douglas R.
Casey, International Fund Management
In¢., and Mario Gabelli, Gabelli & Co. as
well as senior editors from Forbes, Busi-
ness Week and Barron's Financial
Weekly. Participating stations will charge
admission to the seminar ($60 per indi-
vidual viewer or $50 for each member of
group purchase) and will keep 40% of
their admission revenue, Among those
participating are wHyv.Tv Wilmington, Del.
(Philadelphia), wcep(vy  Pittsburgh,
wrtw(v) Chicago, koeov) San Francis-
cO, wWGBH-Tv Boston, the Oregon State
Network and the Central Virginia Educa-
tional Television network. Tickets may be
purchased by credit card at: (800) 338-
0300.




have an absolute ban on selling political time
is during a newscast. Deardourff responded
that although broadcasters may want to ban
political ads during a newscast to avoid any
confusion between it and the ads, a candi-
date wants to reach “the most interested,
most involved and most motivated audi-
ence.” He said broadcasters will not sell
time adjacent to a newscast and that even a
small “buffer” between the news and a po-
litical ad may significantly reduce that audi-
ence.

The lowest-unit-rate provision of the
Communications Act—which says broad-
casters must offer candidates time at a rate
no higher than a commercial advertiser
would pay for a similar ad—was the topic of
a Monday afternoon session that also includ-
ed Arthur B. Goodkind, partner, Koteen &
Naftalin. Goodkind noted that “in the ab-
stract none of these concepts is very diffi-
cult,” but that problems arise anyway. He
said many politicians might be confused by
the different “street rates” for buying time
and uncertain what rate to pay in order not to
have their ad pre-empted. Goodkind also
said that the large percentage of time sold as
packages makes it difficult to determine
what the lowest unit rate is. Spinner noted
that with more specific demographic audi-
ence information available, the customizing
of packaged time will increase.

Gross said that the governing principle for
determining lowest unit rate is that “you
[broadcasters] must give the same deal as
you do your best commercial advertiser.”
Goodkind noted that although political ad-
vertisers are in public inspection files, the
candidates “have no right to examine rates
for other {commercial] advertisers.” Dear-
dourff said: **We’re essentially relying on the
good faith of the broadcasters,” but added
that he was “more concerned about adequate
exposure than about getting the absolutely
very Jowest rate.” He added that he would be
willing to pay a “premium” to be assured of
getting his message across at a given. time.
Gross said: “Enforcing the lowest unit rate is
a lot like enforcing the speed limit—a lot of
them may get away but we’ll get some of
them,” and called FCC enforcement “a de-
terrent.”” He said some reports of violations
comes from disgruntled employees, but the
greatest “source of complaints” usually
comes from “the candidate talking to a local
advertiser.”

Ifshin said he was against letting the me-
dia stage the debate, saying candidates have
more confidence that a “staging organiza-
tion” such as the League of Women Voters
does not have it's “own agenda.” Fouhy dis-
agreed, and reminded the audience that in
1960, the commercial networks staged the
four Kennedy-Nixon debates and “no one
complained.”

The idea of network endorsements of can-
didates appeared to have no support among
the panelists. Deardourff said “the average
person does not understand the distinction
between the news department and other de-
partments.” He also said that “people who
do what I do” would try to make good use of
those endorsements, “rebroadcasting them
in part or in whole.”

The panel on faimess complaints and liti-
gation included L. Stanley Paige, Goodkind,
Ramey, Gross; Henry Geller, director of the

Time for politics. Explaining how time for political messages is bought and sold brought
together last Monday (top photo, i-r): John Deardourft, chairman, Bailey, Deardourff & Associ-
ates; Erwin G. Krasnow, senior vice president and general counsel, NAB; Carl R. Ramey.
McKenna, Wilkinson & Kittner; Charles D. Ferris, senior partner, Mintz, Levin, Cohn, Ferris,
Glovsky & Popeo, and Milton O. Gross, chief, fairness/political broadcasting branch, FCC.

Washington Center for Public Policy Re-
search, and former FCC general counsel,
and Daniel (Mac) Armstrong, FCC associate
general counsel.

Gross said “90% of our election com-
plaints are handled and disposed of by tele-
phone.” He said that they prefer to give ad-
vice to broadcasters over the phone. In 1980
Gross said his staff issued 12 rulings in two
days, but that in 1982 they issued only two
decisions in a 60-day period.

Armstrong, whose office represents the
FCC in litigation on political faimess ques-
tions, said parties in litigation should consid-
er filing with the U.S. Court of Appeals for

the District of Columbia Circuit (which last
week issued a decision on the Democratic
National Committee vs. CBS case [see page
102]). Armstrong said the appeals court “is
very receptive to expedited rulings” and also
has developed a certain “expertise” on this
type of litigation.

Geller said that “stations can editoriaiize
on an issue,” and asked, if editorializing has
worked with ballot questions, “why not with
a candidate?” He said “there is no question
that this commission will get rid of the politi-
cal editorializing rule.”

Asked about how the rules affect CNN or
“all news™ stations, Gross said, *“We’ve nev-
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KCFL/KQXL - New Roads, LA. .. ..
KEMM.FM - Commerce, TX. .. .. ...
KSWM/KELE - Aurora, MO. ... ...
KAPB/KWLB - Marksville, LA* ...
KEOR-AM - Atoka, OK. .. ... ...,

Chapman's at work in the Southwest
Associate Bill Whitley assisted Buyers and Sellers
in each of these transactions.

Bill Whitley
510 S. Waterview, Richardson, TX. 75080
(214) 680-2807

CHAPMAN ASSOCIATES®

©

nationwide mergers & acquisitions

*Subject to FCC approval.

We'll be at NRBA - New Qrleans Hilton Suite 2429
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Harris is back

Scores of AM radio stations were back on
the air in stereo last week after the FCC gave
them permission to use their Harris STX-1
stereo exciters while it continued type-ac-
ceptance testing of the controversial units.

Charging that the exciters were different
from those that were type-accepted in Au-
gust 1982, the FCC ordered the 65 Harris
AM stereo stations a month ago to pull the
plugs on the exciters and told Harris to stop
marketing the units. The action upset Har-
ris's efforts to win acceptance of its system
among broadcasters and receiver manufac-
turers and make it the de facto national
standard. Three other systems—Kahn,
Magnavox and Motorola—are vying with
the Harris system to become the standard.

The decision to allow the Harris stations
to resume stereo broadcasting was made by
the Mass Media Bureau at the prompting of
several of the stations. One of the reasons
the FCC ordered the Harris exciters off the
air was their monophonic distortion. The
FCC claimed that the units, at least theoreti-
cally, exceeded FCC-specified limits. But
after listening to the tape of a broadcast
from a Harris stereo station made by the
Office of Science and Technology, which
aversees the type acceptance of equipment,
the Mass Media Bureau decided the distor-
tion was not "audibly objectionable” and is-
sued the “temporary blanket authorization”
that put the stations back into the stereo
mode.

According to the FCC, Harris is not al-
lowed to install exciters at additional sta-
tions until the units are type-accepted. The
FCC would not comment on the chances of
the exciters winning type acceptance, nor
would it say how long the testing and evalu-
ation process would take. Harris, on the oth-
er hand, was confident the exciter would be
type-accepted in short order without a need
for modification.

Assuming the exciter is approved by the
FCC, Harris thinks it can recover quickly
and maintain its lead in the four-way race to
become the national standard. Only 10 of
the 65 Harris stations purchased competing

exciters during the month they were pre-
vented from using their Harris exciters, said
Gene Jaeger, vice president and general
manager, broadcast transmission division,
and some of the 10 may compare and deter-
mine the Harris system is better and "return
to the fold.”

Rallying around the standard

Joseph Flaherty, vice president, engineer-
ing and development, CBS/Broadcast
Group, has called on the Joint Commitee on
Inter-Society Coordination to launch “an in-
tensive review of all existing television stan-
dards” and standards-setting procedures.
The effort would have four goals: 1) to deter-
mine which standards to keep and which to
modify or drop; 2) to come up with a
"streamlined mechanism” for establishing
new standards; 3) to develop sunset provi-
sions for standards to insure that standards
don't hamper technological advances and
that the books don't fill up with irrelevant
standards, and 4) to decide which standards
should be set by the federal government. “In
this enterprise, time is the enemy,” said Fla-
herty in making the proposal at the annual
broadcast technology symposium of the In-
stitute of Electrical and Electronic Engi-
neers, “and [ would propose that this group
be required to submit its final recommenda-
tions within 12 months." (The JCIC com-
prises representatives of the IEEE, the Elec-
tronics Industries Association, the National
Association of Broadcasters, the National
Cable Television Association and the Soci-
ety of Motion Picture and Television Engi-
neers.)

Flaherty, who has led the fight for all sorts
of standards, distinguished between two
different types of standards. Professional
standards, which affect people and groups
in the industry, "should continue to be vo-
luntary, promulgated by industry organiza-
tions,” he said. “Government regulation in
this marketplace would do little but delay
the standardization process." On the other
hand, "mass communications” standards,
which involve consumer goods, require
"broad application and stability,” he said.

=

HOWARD

575 Madison Avenue

moro tLan a Ju'acle o/ Coudfrucfiue .S,erw'ce
fo /_?roaclcadlerd auc[ f‘e ﬁ-oac[cadh'ng .ﬂna{udfry

Media Brokers—Consultants

New York, N.Y, 10022
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“Thus in this area government regulation
may be required.”

But Flaherty stressed that the setting of
"mass communications” standards is not
the sole responsibility of the government,
but the shared responsibility of industry and
government. "The FCC is roundly criticized
for its failure to choose a single AM stereo
standard and a single teletext standard,” he
said. "Yet, it was an industry committee
that failed to recommend a single AM stereo
standard, instead proposing no fewer than
five different standards to the FCC. Further,
it was the inability of another industry com-
mittee to act on a single teletext standard,
which left the FCC with no recommendation
at all.”

That the industry is capable of setting
“professional” standards, he said, is under-
scored earlier this year by the establishment
of the Advanced Television Systems Com-
mittee by the JCIC and the adoption of a
world digital video production standard by
the International Radio Consultative Com-
mittee (CCIR). The ATSC has a mandate to
set standards for improved, enhanced and
high-definition television, he said, and “may
be this nation's last chance to self-deter-
mine its future television systems and to
retain the technical leadership it has so long
enjoyed.” The digital production standard,
he noted, received the endorsement of the
U.S. State Department, which urged “'U.S.
industry to take cognizance of |CCIR's)
technical recommendations.’”

Those leaky RF devices

There's been some improvement on the RF-
device front, but not enough, according to
the FCC. In a press release last week, the
FCC noted that its Field Operations Bureau,
which has been conducting a marketing
survey, has found that 9% of the RF devices
it has inspected in retail stores across the
country are not properly labeled—a sign
that the equipment has not passed FCC
standards. Of the computers and peripheral
equipment inspected, 31% was not properly
labeled. And 18% of the coin-operated video
games inspected were similarly in violation
of the FCC marketing rules. Although the
FCC said its findings were "disturbing,”
they still represented a 4% improvement
from last year, it said. Joseph Casey, chief of
the FOB's inspections and investigations
branch, said the commission will continue
to try to insure that RF devices are brought
into compliance. If any of the retailers con-
tinue to sell unlabeled devices after being
notified of their violations, they will be
assessed”substantial” fines, he said.

More for DTS

The FCC has amended its rules 1o permit
the allocation of part of the 18 ghz band to
digital termination systems for the digital
electronic message service. It also has voted
to make DTS frequencies available to pri-
vate users.
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“For possibly the
first time in

two generations, o
one canmakea
sound, long- term g
cage for investing
in rail equities”

Wall Street’'s enthusiasm for railroad
equities remains unabated since that
statement was made. Despite an
uncooperative economy, railroad
equities have tripled in market value.
Obviously, America’s freight railroads are a
growth industry. Last year, trains handled
almost twice as much traffic as their
nearest competitors. They moved it
efficiently, inexpensively, reliably.

This growing efficiency is the result of a
massive program of capital improvement.
Over the last three years, freight railroads
spent an average $3.1 billion a year on
new equipment, improved track

and expanding technology.

America’s freight railroads are investing
for today and tomorrow —and increasing
their share of the transportation market
along the way. The railroad renaissance
is welcome news—because railroads
keep America running.

For more information, write: Renaissance,
Dept. 109, Association of American
Railroads, 1920 L Street, N.W.,
Washington, D.C. 20036.

Crif you're on a deadling, call us at

{202) 835-9550 or 9555.

&)

ASSOCIATION
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FREIGHT RAILROADS
ARE ON THE MOVE




Advertising & Marketingm .

ANA tracks television trends

Association’s annual convention
to feature panels and sessions
on rising TV ad prices,
successful management

About 400 paid registrants are expected to
attend this year’s annual meeting of the As-
sociation of Nationa) Advertisers which con-
vened at the Homestead resort in Hot
Springs, Va., for four days beginning yester-
day (Sunday). Attendance is down from last
year’s meeting, which was held in San Fran-
cisco and drew about 475 registrants, said an
ANA spokesman, because some members
may still be feeling the effects of the recent
recession and thus are operating with re-
duced travel budgets.

Of particular interest to those following
trends within the Fifth Estate are two panel
sessions. The first is a Tuesday moming
clinic, “Coping with Television Inflation—

What Are the Media Alternatives?” Modera-
tor for the session is John J. Meakem Jr.,
president, Combe North America, manufac-
turer of over-the-counter medications. Pan-
elists include Herbert M. Baum, vice presi-

LOW POWER TELEVISION

Datellne NOW! THE FUTURE BILLION DOLLAR LPTV
INDUSTRY IS ON THE MOVE!

Find out how you can become

part of a major new broadcasting breakthrough — LPTV

Join us in January at
LPTV WEST ’'84 and
help make history. . .

Attt

Seminar Hours: Monday, Tuesday and Wednesday, January 16-18, 1984,

9:00 a.m.-6:00 p.m.

(203) 852-0500 TODAY!

Exhibit Hall Hours: Daily 11:00a.m.-3:30 p.m.
Programming Festival Hours: Daily 11:00 a.m.-3:30 p.m.

Sponsored by the National Institute for Low Power Television.
Managed by Conference Management Corporation.

THE ONLY NATIONAL CONFERENCE AND EXPOSITION DESIGNED EXCLUSIVELY
FOR THE NEW LOW POWER TELEVISION INDUSTRY!

FOR MORE INFORMATION CALL NANCY AT |

dent, marketing, Campbell Soup Co.;
Robert H. Bolte, director, media operations,
The Clorox International Co.; David K.
Braun, director, media services, General
Foods Corp., and Philip Guarascio, senior
vice president, director of media manage-
ment, Benton & Bowles.

The conference’s Wednesday morning
closing session will focus on *“Television’s
Roles and Responsibilities in the '80%.”
Syndicated talk show host Phil Donahue will
moderate the session, which will be present-
ed in a format similar to Donahue’s TV pro-
gram. Panelists will include Brandon Tarti-
koff, president, NBC Entertainment; Alvin
Rush, president, MCA Television Group,
and Merrill Panitt, editorial director, Trian-
gle Publications Inc., publisher of TV Guide.
Donahue will lead a discussion of economic,
social and technological changes that will
affect television.

Today’s opening session will feature a
panel of Newsweek editors discussing politi-
cal and economic events, as well as a presen-
tation by Robert H. Waterman Jr., a director
of the management consulting firm, McKin-

NNMMAALLL
NEWSFLASH'
AAMAARARA

LOW POWER TELEVISION
Conference and Expaosition

1-1

Disneyland Hotel ¢ Anaheim, California
January 16, 17 and 18, 1984

The ExhibitHall and Programming Festival are FREE. And there are more
than 40 Seminar sessions on topics you need to know.
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sey & Co., and co-author of the book, “In
Search of Excellence,” an analysis of suc-
cessful management and the topic of his pre-
sentation.

Monday afternoon will be devoted to a
closed business meeting of the ANA board,
which will review plans and operations of
the association and elect new officers and
directors. It’s expected that Robert V. Gold-
stein, vice president, advertising, Procter &
Gamble, and ANA vice chairman, will be
elected chairman, succeeding John H.
Dowd, vice president, business develop-
ment, Hershey Foods Corp. It’s also antici-
pated that current ANA board member Spen-
cer Boise, vice president, corporate affairs,
Mattel Inc., will be elected to succeed Gold-
stein as ANA vice chairman. Peter Allport,
who has served as ANA president for the
past 23 years, is also expected to be re-elect-
ed at the board meeting. Allport has indicat-
ed that he will retire in 1985 when he turns
65. A search committee has been established
to find a successor. ]

Audicom unveils
commercial monitor

Audicom Corp., New York, has introduced
an electronic system that can monitor televi-
sion and radio commercials by means of in-
audible signals placed in the soundtracks of
the tapes, films or records.

Audicom also has applied for FCC au-
thorization to place the system on the air. Its
application followed FCC-authorized tests
conducted during the past year over TV net-
work terrestrial and satellite lines as well as
over TV, AM and FM stations.

Robert Engelke, president and founder of
Audicom, said the company expects (o begin
operations early next year in New York, be-
fore going national. He said the cost to sta-
tions, the primary customers, has not yet
been determined.

The system will be used with various
broadcast materials having soundtracks such
as audio and videotapes, videodisks, re-
cords, motion pictures and films. The data
collected by the system will be useful to
broadcasters, unions, artists and others for
proof of performance, media billing, royalty
and residual collection, network and cable
monitoring, according to Engelke.

In the Audicom system, the soundtrack of
the master material is encoded at the produc-
ing studio or agency within the normal audio
frequency range but at a very low level, En-
gelke said. After the master is duplicated
and forwarded to a station, the code is elec-
tronically monitored at an Audicom decod-
ing site when broadcast by the station. The
decoded information is then stored at the site
for latter transmission by land line in daily
batches to the Audicom central computer fa-
cility. Material will be distributed to sub-
scribers on a regular basis. 0O
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’ Or call any of the numbers listed below. Any one
of them puts you in touch with Arbitron Ratings,
and that can help you get the most marketing
mileage out of all the other numbers we give you.
Our account executives and client service
representatives are trained to respond to your
needs, to suggest solutions and alternatives, to

really listen to your problems. Because at Arbitron,

we know that just leaving you with the ratings
book isn't enough.

We know our clients require the best in the
application of radio and TV ratings. So we've trained
our staff to serve as broadcast consultants. When
you work with one of our account executives, we
believe you're working with the most knowledgeable
in the business. Arbitron's account executives are
recruited from the specific field in which they work.
That means they know your side of the business,
and it means.they understand your point of view.
Plus, Arbitron’'s account executives and client
service representatives are an unbeatable
combination. Together, they give you the marketing
support that can help you look better and attract
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The Body Human: The Living Code (CBS) O Informational
special.
Acting

Sheiley Long, Cheers (NBC)xLead actress in a comedy series.
Judd Hirech, Tari (NBC) 0 Lead actor in a comedy series.
Ed Flanders, St. Elsewhere (NBC) D Lead actor in a drama
senes.

Tyne Daly, Cagney & Lacey (CBS) 0 Lead actress in a drama
series,

Tommy Lee Jonee, The Executioner’s Song (NBC)DLead actor
in a limited series or special.

Barbera Stenwyck, The Thorn Birds, part ! (ABC) O Lead
actress [n a limited series or special.

Leontyne Price, Live From Lincoln Center: Leontyne Price,
Zubin Mehta and the New York Philharmonic (PBS) O Individ-
ual performance in a variety or music program

Doris Roberts, St. Elsewhere (NBC) 0 Supporting actress in a
drama series.

James Coco, St. Elsewhere (NBC) O Supporting actor in a dra-
ma Senes.

Jean Simmons, The Thorn Birds (ABC) 0 Supporting actress in
a {limited series of special.

Richard Kiley, The Thorn Birds (ABC) 0 Supporting actor in a
limited series or special.

Carol Kane, Tari (NBC) O Supporting actress in a comedy.
vanety or music series.

Christopher Lioyd, Ter (NBC) o Supporting actor In a comedy,
variety or music series.

Directing

Joft Bleckner, Hill Sireel Bilues (NBC) 0 Drama series.
John Erman, Who Will Love My Children? (ABC) D-Limited

Joint effort. ABC was to have broadcast last Friday (Sept. 30) an episcde of the 13-part PBS
series, Vietnam: A Television History, which premieres over the public network Tuesday
(Oct. 4) at 9 p.m. It's said to have been the first time a commercial network has aired a portion
of a PBS series before its debut on PBS. The episode, fourth in the 13-part documentary, and
entitled “LBJ Goes to War,” was to air on ABC during the Nightiine time period starting at
11:30 p.m., and be introduced by Nightline anchor Ted Koppel. The episode deals with
President Lyndon Johnson's escalation of American involvement in the war in 1965. An ABC
spokesperson said the program, which runs 58 minutes, would be cut by perhaps 10 minutes
to accommodate a normal load of commercials.

The series has been six years in the making, and is a co-production of noncommercial
waGBH-Tv Boston, England’s Central Television and France's Entenne 2. Richard Ellison is the
executive producer and syndicated columnist Staniey Karnow is the chief Correspondent.

PBS credits ABC and Roone Arledge, president of ABC News and Sports, with making the
documentary possible. ABC provided a $50,000 research and development grant as well as
complimentary access to all of ABC's archives of war coverage. (While more than 100
archival sources were used in researching the project, most of the on-air footage came from
ABC.) PBS President Lawrence Grossman approached Arledge more than five years ago
about a possible collaboration between the two networks on the project. And it was ABC that
suggested its airing a segment of the series first. The idea, said Arledge, was “to serve the
best interests of the viewing public by insuring a broader audience.”

Vietnam: A Television History covers the 30-year span of the Indo-China war from 1945 to
1975. The first two episodes appear this week, Tuesday and Wednesday (Oct. 4 and 5), with a
new episode each week over the next 11 weeks.

YOUR ENTIRE TELEVISION AUDIENCE
IS HUNGRY FOR THE MUSIC WE PROGRAM

10 Exciting Reasons Why You Should Clear
The Gavin & Lott Show - A Black Music Magazine

1. WNBC-New York City 6. WLVI-Boston

2. KTLA-Los Angeles 7. KPLR-St. Louis

3. WMAQ-Chicago 8. WTVF-Nashville
4. WRC-Washington. D.C. Q. KSHB-Kansas City
5. WKBD-Detroit 10WTEN-Albany, N.Y.

....And they're only part
of the story. \

Contact: Marc Marion
“Director of Syndication
Music Magazine Foundation

(215) 923-4839
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sernes or special.

Dwight Hemlon, Sheena Easton. .. Act 1 (NBC) O Varlety or
music program

James Burrows, Cheers (NBC) 0 Comedy series.

Alfred R. Kelman and Charles Bangert, The Body Human:
The Living Code D Individual achievement in informational pro-
graming.

Writing
Gien Charies and Les Charles, Cheers (NBC) O Comedy se-
nes.
John Candy, Joe Fiaherty, Eugens Levy, Andrea Martin, Mar-
tin Shoit, Dick Biasuccl, Paul Fiaherty, John McAndrew,
Doug Stecider, Bob Doiman, Michas! Short and Mary Char-
lotts Wiicox, SCTV Network (NBC) 0 variety or music program.
David Mlich, Hill Street Blues (NBC) O Drama series.
Marshall Herskovitz and Edward Zwick, Special Bulietin
(NBC) D Limited senes of special.
Louls H. Gortaln and Robert E. Fulsz, The Body Human: The
Living Code (CBS) O Individual achievement in informational
programing.

Creative Arts

Robert MacKichan and Jerry Adams, The Thorn Birds, part 1
(ABG) D Art direction for a limiled series or special.

John W, Corso, Frank Grieco Jr. and Robert G. Freer, Tales of
the Gold Monkey (ABC) D Art direction for a series.

Ray Klsusen and Michael Corenbllth, 55t Annual Academy
Auwards Presentation (ABC )0 Art direction for a variety or music
program.

Theadora Van Runkle, Wizards and Warriors (CBS) O Cos-
tume design tor a series.

Phyllls Dalton, The Scarlet Pimpernel (CBS)D Costume design
for a limited series or special.

Tommy Weish, John Napolitano, Paul Vachon and Johannes
Nikerk, The Winds of War (ABC) O Individual achievernent—
costumers.

Del Acevedo, The Thorn Birds (ABC) D Makeup.

Eddle Panda, Rosie: The Rosemary Clooney Story (CBS) 0
Hairstyling.

Joseph Blroc, Casabl
ries.

Charles Correll and Steven Lamer, The Winds of War (ABC}o
Cinematography in a imited senes or special.

Heino Ripp, Mike Bennett, Al Camoin, Jan Kasoff, John Pin-
to and Maurey Verschore, Saturday Night Live (NBC) 0 Tech-
nical direction and eiectronic camerawork 1or a series.

Hank Geving, Special Bulletin (NBC} o Technical direction and
electronic camerawork for a imited series or special.

Robert A. Dickinson and C. Frank Oflvas, Solid Gold (syndi-
cated) O Lighting direction (electronic) for a series

John Rook, Ken Wilcox and Bob Phole, Sheena Eaaton. . . Act
1 {NBC) o Lighting direction {electronic) lor a limited series or
special.

Eastman Kodak Co. O Achievement in engineering develop-
ment for high-speed color him 5294/7294.

Ikegami Electronics and CBS Inc. C Citation for the engineer-
ing and development of EC-35 electronic camera,

Ampex Corp.o Citation for the development of the ADO digital
eftects unit.

Bruce Broughton, Dallas (CBS) D Music composition for a
sergs.

Blily Goldenberg, Rage of Angels (NBC) O Music composition
for a limited series or special.

Dick Hyman, Eutie Blake: A Century of Music (PBS)0Musical
direction.

James Di Pasquake and Dory Previn, Twe of a Kind (CBS) D
Music and lyrics.

James Castie and Bruce Bryant, Cheers (NBC) O Graphic
design and title sequences.

Ray Daniels, Hill Street Blues (NBC) OFilm editing for a serles.
C. Timathy O'Meara, The Thorn Birds (ABC)oFilm editing for a
limited series or special.

Larry M. Harria, The Jeffersons (CBS) O Videotape editing for a
series.

Arden Rynew, Special Bulletin (NBC) O Videotape editing for a
limited series or special

Sam Horta, Don Emnat, Avram Gold, Elleen Horta, Constance
A. Karmer and Gary Krivacek, Hili Street Blues (NBC)O Film
sound editing for a series

James Troutman, Dave Cakdwell, Psul Clay, Paul Laune,
Tony Magro, Richard Raderman, Karen Rasch, Jeif Sandier,
William Shenberg, Dan Thomas and Ascher Yates, The Ex-
ecutioner's Song (NBC) OFilm sound editing for a limited series
or special.

William B. Markey, John B. Asman, William Nicholson and
Ken S. Polk, Hill Street Biues (NBC) D Film sound mixing for a
sefies.

John Michell, Gordon L Day, Stanley A. Wetzel and Howard
Wiimarth, The Scariet and the Black (CBS) OFilm sound mixing
for a limited series or special.

Frank Kulaga and Ken Hahn, Dance in America (PBS) D Tape
sound mixing for a series.

Edward J. Green, Ron Estes and Carroll Pratt, Sheena Eas-
ton. .. Act 1 (NBC) O Tape sound mixing for a limited series or
special.

Gene Warren Jr., Peter Kieinow, Laslle Huntley, Jackson De
Govla and Michae! Minor, The Winds of War (ABC) 0 Special
visual effects.

Debbie Allen, Fame (NBC) O Choreography. O

(NBC) D Cinematography in a se-




FM BRI

SIGNAL REALLY ON TAR

You know your market numbers. and
the demographics that tell you where
vou should have vour best signal
coverage.

That's good, because your competi-
tion knows them too.

But, are you certain that you're deliv-
ering every watt into those numbers?
Do vour field-strength numbers raise a
few doubts? And, what about the qual-
ity of vour station’'s sound? You've
spent all that money on the studio
equipment. You've fine-tuned your
transmitter. Great. But those improve-
ments really don't count for much if
vour programming is hitting the open
pastures while your competition is
zeroing-in on the key demo sectors.
This is where a CETEC FM Antenna
comes in.

INTRODUCING OUR “HAVE IT
YOUR WAY" PROGRAM FOR FM
BROADCASTERS

Because vour market has changed
since your antenna was first put into
service. or it's come time to directional-
ize, it makes good sense to look intothe
benefits of upgrading with CETEC
ANTENNAS. Here’s three different
ways:

1. Our Pattern Optimization Service;

2. Directionalization on any of our

standard antennas;

3. Upgrading to our patented Series

JSCP antennas.

With pattern optimization, we can
give vou more uniform coverage and
better signal quality. Typical nulls and
peaks can be virtually eliminated. Ail
of our work is done fullscale to elimi-
nate errors too. Parasitic elements are
precisely determined on a custom basis
for your particular site. When you opti-
mize your signal our way, you optimize
your market reach and penetration—
your way.

Cetec Antennas meet FCC require-
ments for directionalizing. With us, FM
antennas aren't a sideline. All of our
FM's are CP and can be directionalized.
From 4KW to 360KW, one bay to large,
multiple bav systems, we're one of the
largest suppliers to the industry. With a
CETEC directional, we can place vour
signal right where you want it.

€ Cetec Antennas

The Edge In Coverage!

6939 Power Inn Road. Sacramento, California 95828

(916) 383-1177 Telex: 377321

By originally specifying or upgrad-
ing to CETEC, you get more than 20
years proven experience in engineering
capability that has delivered more that
900 FM antennas. With us, vou also get
factory tuning to start with—on a “cus-
tomer"” structure, a fully-tested antenna
at our year-round range. This helps
when you need fast delivery. Wereally
move on free price quotations too.

When vou're up and running witha
CETEC antenna, we won't disappear
either, so we offer a two year material
and workmanship warranty.

Whichever program you choose.
there's no obligation for complete tech-
nical information.

If you're the least bit concerned that
your station may not be hitting the
bullseve. then let us do a number for
vour numbers. Let us show vou how
we can give you—THE EDGE IN
COVERAGE.

€ 1982 CETEC | ﬁ




Programinge

NBC’s night
at the Emmys

It wins 21 prime time awards,
including honors for ‘Cheers,’
‘Hill Street,’ ‘'St. Elsewhere’

and since-canceled ‘Taxi’ and
‘SCTV’; ABC gets five; CBS, one

Third-place-in-the-ratings NBC-TV virtual-
ly swept the annual prime time Emmy
Awards during nationally telecast ceremo-
nies on Sept. 25, while first-place CBS-TV
gamered only one award. ABC-TV received
five Emmys, while PBS and nonnetwork
programers received one each. NBC, re-
ceived 21 awards—more than double the
number received by all other nominees com-
bined. The Academy of Television Arts and
Sciences presented the awards at the Pasade-
na, Calif., Civic Auditorium.

The grand total, including Emmys given
in a nonbroadcast ceremony at the Century
Plaza hotel in Los Angeles on Sept. 18,
showed NBC with 33, ABC with 14, CBS
with 11, PBS with four, and syndicated pro-
gramers with two awards.

NBC’s biggest award-winning series in-
cluded the often-praised Hill Street Blues,
two struggling new series, and the recently
canceled comedy programs, Taxi and SCTV
Network. Hill Street Blues received six
Emmys, including the award for outstanding
drama series. St. Elsewhere and Cheers, re-
newed by the network last year despite rela-
tively modest ratings, received three and
five awards, respectively. Cheers was named
outstanding comedy series. Taxi won three
awards, and SCTV Network received the
award for outstanding writing in a variety or
music program. Both shows were canceled
by NBC, although SCTV Network has been

Presenters: Eddie Murphy and Joan Rivers

picked up by the Cinemax pay cable service.

Some of the acceptance speeches caused
embarassing moments for the networks. Ac-
cepting his second Emmy in three years for
his leading performance in Taxi, actor Judd
Hirsch said, directing his comments at the
networks, “when a show like this is so hon-
ored...if you can’t get it out of your minds-
...and you got to keep giving some kind of
laurels to us...then you should really put us
back on the air.”

Thanking ABC for its four-year Taxi run
and NBC for last season’s run, and saying he
bears no “hard feelings™ toward either net-
work for both cancellations, Hirsch nonethe-
less held his Emmy in the air and said, “I'd
like to take this thing and shove it right
alongside the one I won in 1981.”

Directing his remarks to NBC Chairman
Grant Tinker, seated in the audience, Hirsch
said of the Taxi crew, “We’re ready, Grant.
We'll come back anytime you ask,” and later
“welcomed” local TV stations, independent
and affiliated, that will be showing reruns of
the program in the future. “They are the peo-
ple...that may make this show mean some-

New Orleans.

good.”

were just bragging.”

Promotion backfire. “We all wish we hadn't dene it.” NBC Chairman Grant Tinker told USA
Today in a story published last Tuesday concerning NBC's controversial promos during the
Emmys telecast. “We haven't been known for playing rough. It's not our style. And {during the
Emmy awards telecast] it looked like we were rubbing other people's noses in it."

The inserts featured tuxedo-clad announcers giving a running aceount of the NBC Emmy
totals and originated from affiliates in Seattle; Radid City, S.D.; San Antonio, Tex.; Boston, and

Gene Walsh, NBC's vice president for public information, said the five 10-second promo-
tional announcements on awards NBC had received up until that point, came off as self-
serving because it's victory in the competition was so lop-sided. "We never expected to win
that many,” said Walsh. “Our people got caught up in the sweep—our original [promotion]
plan got buried in the landslide. It didn't work out as originally planned.”

"We wish we hadn' done it the way we did it,” explained Walsh, "But the idea to do it was very

Within the auditorium where the broadcast originated, booing and hissing were heard
during the promos and NBC tried to get the sound turned off during commercial breaks. "The
promos were intended for the public, not the industry [audience],” Walsh explained. "We did
make an effort to get them out of the auditorium at least.”

In his remarks to USA Today, Tinker referred to the promos as "just dumb,” adding "What
we didn't take into account was an NBC sweep. If everyone had won their share of awards,
the promos would have been just our having fun with the show. As it was, we looked like we
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Weaver

thing,” Hirsch said.

Tyne Daly won for best actress in a drama
series for Cagney & Lacey, which CBS has
cancelled. A CBS Entertainment spokesman
confirmed last week that network officials
have been negotiating with Cagney & Lacey
producer Filmways Inc. about resurrecting
the program, after numerous viewers pro-
tested the network cancellation after the pro-
gram’s first season last year. A decision on
it is not expected for at least a week.

Mini-series did well this year. ABC re-
ceived six awards for The Thorn Birds and
three for The Winds of War.

The Governors Award, announced last
August, was given to Sylvester L. (Pat)
Weaver Jr., former NBC president, recog-
nized as a “pioneering creator and innovator
who revolutionized network programing in
the late 1940’ and early 1950’s.”

In his acceptance speech, Weaver urged
television’s creative community to “aim for
excellence” and to “fight the establishments
that support the status quo” in programing.
Specifically, Weaver called on producers to
schedule more live coverage of theater, com-
edy and other events.

Co-hosts of the 35th annual ceremony,
broadcast this year on NBC, were come-
dienne Joan Rivers and comedian/actor Ed-
die Murphy. Rivers was responsible for hun-
dreds of protests to the network for her use of
a profanity—"goddam”—early in the live
broadcast and jokes involving Secretary of
the Interior James Watt, homosexuals, pros-
titutes and herpes.

The fcllowing is a list of both broadcast
and technical Emmys:

Governors Award

Sylvester L. (Pat) Weaver 0 Former NBC president "who revolu-
tionized network programing in the late 1940's and early 19505."

Programs

Blg Bird In China (PBS) 0 Children's pragraming.

Motown 25: Yesterday, Today, Forever (NBC) O Variety music
or comedy

Cheers (NBC) 0 Comedy series.

HIIl Street Blues (NBC) O Drama series.

Speclal Bulletin (NBC) O Drama special.

Nicholas Nickleby (syndicated) O Limited series.

Pavarottl in Phlladelphia: La Boheme (PBS) O Classical pro-
gram in the performing arts.

Ziggy's GIft (ABC) O Animated program.

The Barbara Walters Specials (ABC) D Informational series.
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four paths booked and that the 6 p.m. time
period is no longer available—*“everybody
wants it.”

Robert Neuman, director of communica-
tions for the Democratic National Commit-
tee, said he expects media representatives
attending the Democratic convention, in San
Francisco’s Moscone Center, July 16-19, to
outnumber by several thousand the 11,500
who covered the Democrats in Madison
Square Garden, in New York, in 1980. And
by satellite, television crews in the U.S. and
from around the world will send pictures to
what the Democrats believe will be an audi-
ence of 300 mitlion, some 100 million more
than watched the Democrats renominate
Jimmy Carter.

“More and more, interest overseas is
growing,” Neuman said. “They find our
conventions high drama and great theater.”

So do local broadcasters, apparently.
Hough said Bonneville expects the number
of local stations seeking satellite service out
of the convention halls to “quadruple™ the
figure in 1980 (40-plus compared to the 13
independent and group-owned stations
served in 1980).

Next year, there will be a number of firms
besides Bonneville providing the service—
The Robert Wold Co. and Video Star of At-
lanta, among them. Bonneville plans to
charge $650 a half hour.

As in past conventions, the House Radio
and Television Gallery will provide creden-
tials for representatives of independent and
group-owned stations covering the conven-
tions. It will also be given the sometimes
sticky job of apportioning the rotating floor
passes the two parties make available for
nonnetwork outlets. (Station personnel have
grumbled about what they sometimes regard
as a lack of time for work on the floor.) The

networks and major groups are given perma-
nent passes.

Mike Miller, director of news and media
operations for the Republican convention,
said the Republicans are attempting to allevi-
ate the floor-pass problem. He said conven-
tion officials expect to make two areas avail-
able for cameras just off the floor in the
Dallas Convention Center, where the Repub-
licans will gather Aug. 20-23.

The word on skybooths, which are in in-
creasing demand as the number of broadcast
operations providing live coverage grows,
was mixed. Neuman said the Moscone Cen-
ter will accommodate 40, twice the number
that was available in Madison Square Gar-
den. But construction will be expensive—
$35 1o $40 a square foot. A barebones shell,
he estimated, will cost $8,000.

Miller said the Dallas center will accom-
modate “less than the 40” sky booths the
Democrats will provide—the exact number
depending on their size—compared to the 60
that were available for coverage of the Re-
publican convention in Joe Louis Arena, in
Detroit, in 1980. And while Miller offered
no cost estimates, he said labor charges are
expected to be the same in Dallas as the they
were in Detroit in 1980.

Officials planning both conventions will
offer the press “‘walk throughs” of the facili-
ties being built. The Republicans’ will be on
Oct. 12, the Democrats’ on Oct. 19. Both
parties are also scheduling meetings of their
Armrangements Committees in connection
with the walk-throughs to learn the media’s
needs and plans.

The news directors attending the panel
session also were briefed on security ar-
rangements being established by the Secret
Service in connection with its responsibility
for protecting the candidates during the cam-

gating the bombing.

Thin ice. CNN Correspondent Peter Arnett and two-person technical crew filmed the after-
math of a bombing of Tenan Cingu in El Salvador on Sunday, Sept. 25. After guerilla forces
overran the town, government forces ordered an air strike, which killed 30 civilians. Arnett
and company, barred from driving into Tenan Cingu, walked 10 miles into town to film their on-
the-scene report pictured above. The U.S embassy, responding to the coverage, is investi-
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paign. Robert Snow, assistant director for
public affairs for the Secret Service, said
that, as in 1980, national press passes will be
issued to media representatives planning to
travel with a candidate and to enter secure
areas.

The passes, which will be issued through
local Secret Service offices and will be in
force from January 1984 through Inaugura-
tion Day, 1985, he said, save the Secret Ser-
vice time and paperwork. Those planning to
cover only one or two candidate appearances
will be asked to apply for passes through the
staff of the candidate to be covered.

A sign of the times at the session was the
selection of Mike Michaeison, of C-SPAN,
as moderator. Michaelson, as assistant su-
perintendent and later as superintendent of
the House Radio and TV gallery, had long
been identified as the person to see about
passes and credentials. And C-SPAN plans
gavei-to-gavel, satellite-delivered coverage
of the two coventions. o

CBS’s Sawyer touches on
news directors’ responsibility;
molding correspondents and
presenting balanced coverage

*“You have critical responsibility for devel-
oping the next journalistic team,” CBS
Morning News co-anchor Diane Sawyer told
news directors during a luncheon address
Saturday, Sept. 24, at the RTNDA confer-
ence in Las Vegas.

Television journalism should be “refract-
ed off an intelligent and reflective mind,”
Sawyer insisted, and news directors are in a
position uniquely suited to developing such
minds. Station news departments must avoid
the temptation, she said, to emphasize visual
aspects to the point where newscasts “are
reduced to the lowest pleasant common de-
nominator.

*Maybe we don’t spend enough time talk-
ing about written and spoken words,” Saw-
yer speculated, adding that she sometimes
worries that journalism schools are placing
too much emphasis on technique.

Sawyer recalled advice from the news di-
rector who first shaped her career as a begin-
ning reporter in Louisville, Ky., that words
matter most in a story. She praised the late
CBS News correspondent Edward R. Mur-
row for his belief “in the positive power of
words to improve the human condition.”
Sawyer said she remains impressed with
Murrow’s dedication to ‘“‘the importance of
precision and care with the words that we
use in néws.”

Journalists have a tendency to become
cynical as a result of reporting the news,
Sawyer acknowledged, and newcomers
should be encouraged to develop a sense of
“skeptical idealism” that will allow them to
continue to approach stories with the hope
that the public will ultimately benefit from
their coverage.

“It cannot be said too much how much
you [news directors] mean to us [reporters],”
Sawyer conciuded. Beginning journalists
must depend on newsroom executives, she
pointed out, for a sense of “what excellence
as journalists really means.” a



AND THE

HUNGRY

SHALL BE
FED.

The spectre of hunger was defeated on Saturday,
June 25 by a multi-county project sponsored by
WHBQ-TV to provide food for needy, hungry
families. Memphis and Mid-South citizens

News anchors (I. to r) Jim Jaggers, Marge Thrasher, Nannette
Baker, Gary Roedemeier.

\ \ ey Se ST $rd

From left — WHBQ-TV Dir. of Public Affairs Sonia Walker; Mem-
phis food Bank Dir. Yirgivia Dunaway, Memphis Mayor Richard
Hackett; Shelby County Mayor Witliam Morris; WHBQ-TV Vice
Pres./General Mgr. Alex Bonner,

FAMILIES
DAY

IN COOTERATION

Linn Sitier, PM Magazine co-host.

responded to “Food For Families Day” with
over 25 tons of food and over $5,000 cash.

The battle against hunger was planned and
coordinated by WHBQ-TV Director of Public
Affairs, Sonia Walker, and conducted in
cooperation with Memphis Food Bank. Hun-
dreds of volunteers, including station
employees, manned collection centers at fire
stations; Federal Express provided trucks to
pick up and distribute the food; and WHBQ-TV
featured live reports throughout the day by
news anchors and PM Magazine co-hosts.
Preceding 'Food For Families Day" ... all sta-
tion public affairs programs ... THE OTHER
SIDE, DIALOGUE, PRESS CONFERENCE and

co a prime time documentary

' highlighted the event.

WHBQ-TV's "“Food For
Families Day"” was an ex-
tension of the station's
widely acclaimed series
on “The Changing Family".
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= """ We are proud to use

our resources to help the needy, and to fuifiil
our commitment of reaching out to the
entire community,
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gress to enact voting reforms to help in-
crease U.S. voter turnout, which often lags
behind that of many Western European
countries. “We have the greatest democracy
in the world,” he said, “but people don’t
seem (o realize what they have.”

In addition to reforms such as 24-hour
voting, simultaneous poll closings and easi-

er registration procedures, Goldenson pro-
posed that television contribute to the cause
by developing, along with The Advertising
Council, a persuasive ad campaign, part of
which might be aimed at children to get them
to encourage their parents to vote (not unlike
some of the anti-cigarette commercials,
aired in the 1960, in which parents were

urged not to smoke).

The symposium was videotaped, with
portions to be aired later on ABC as a docu-
mentary. Goldenson said it was his hope that
the documentary would help persuade view-
ers of the need for voting reform and in turn
put pressure on their representatives in Con-
gress to take action. o

RTNDA examines computers and political conventions

Ed Godfrey, news director of wavE-TV Lou-
isville, Ky., and incoming president of the
Radio-Television News Directors Associ-
ation, put out the welcome mat for engineers
at this year’s RTNDA conference in Las Ve-
gas (BROADCASTING, Sept. 26), and al-
though relatively few heeded that call there
was clear evidence that today’s news director
has a bigger choice—and budget—in equip-
ment than ever before.

An RTNDA survey, conducted by Vernon
Stone, chairman of its research committee,
found 83% of TV stations and 66% of radio
stations saying that news was paying its own
way. News advertising revenues were up
compared with the previous year at 78% of
TV and 49% of radio stations. The same
survey also found that news expenditures
were up at 77% of TV and 43% of radio
stations.

With more than 80 exhibitors to choose
from, RTNDA participants had plenty of op-
portunity to part with some of that news bud-
get. Godfrey pointed out that a record seven-
and-one-half hours of program time was set
aside exclusively for exhibition, reflecting
the growing importance of that part of the
conference. “We don’t charge admission to
the exhibits for qualified station personnel,”
he added.

Booth traffic reports ran the gamut—from
“slow” to “excellent”—with most exhibitors
appreciative of the RTNDA's scheduling and
the purposefulness of the delegates.

“We don’t get a lot of tire-kickers at this
convention,” said Anthony R. Pignoni, vice
president for sales and service of Bosch-
Fernseh, a television equipment manufactur-
er. “They come here as part of the process of
making a decision. The increased news bud-
gets have really helped give the news direc-
tors some authority in equipment purchas-
ing.”

Pignoni’s firm was displaying a half-inch-
format camera/recorder and editing system,
although most news departments viewing
the equipment said they are postponing any
purchases until a standard for quarter-inch
tape systems is adopted, possibly as soon as
next summer. RCA was demonstrating its
Hawkeye camera/recorder and Sony its Be-
tacam camera/recorder at the conference.
Company representatives said traffic was
light, with most news directors apparently
putting off decisions on such equipment pur-
chases for now.

Newsroom computer systems were much
in evidence at the hall, with both new and
established companies demonstrating sys-
tems designed to help broadcast journalists
t\.;rlritc_, file, obtain and even read stories on

€ dir.

UPI, for example, displayed its new Cus-
tomNews programable news wire and a
news computer system to be introduced ear-
ly in 1984, Sales executive Ed DeLong said
the computer-based system is seen “mostly
as a tool for television newsrooms” and, in
the case of radio, as a traffic tool for billing,
program logs, affidavits and so on. The sys-
tem was developed from a prototype origin-
ally unveiled at last April’s National Associ-
ation of Broadcasters convention. The
CustomNews service allows stations to pro-
gram wire printers to receive only predeter-
mined material. The Associated Press was
also demonstrating its own newsroom com-
puter system and printers.

Present at the RTNDA conference for its
second year, Telesource Communication
Services of Phoenix was demonstrating its
BU2 2000 newsroom computer system,
which allows text editing and wire service
access. Adaptation of the system to electron-
ic teleprompters is expected next year. Tele-
source also offers a computer-based election
reporting system. A company representative
said a scarcity of general managers among
the many “lookers™ at the conference held
down sales.

Several electronic newsroom equipment
and system suppliers noted that the high cost
of such systems prevents news directors
alone from making purchase decisions, al-
though one representative said news direc-
tors “are increasingly telling the engineer
what they want to buy, instead of the other
way around.” A few news directors ex-
pressed disappointment that a scheduled ses-
sion on computers for the newsroom was
canceled to make room for the Thursday
afternoon discussion of the implications of
the Christine Craft case.

Other computer-based systems present in-
cluded Newstar (offered by Colorgraphics
and Integrated Technology), BASYS (dis-
playing its News Fury system), Quanta
Corp., and Boston Electronics. Mead Data
Central was on hand for the first time, dem-
onstrating its NEXIS information retrieval
system. Traffic was described at most such
booths as at least “fair.”

Accu-Weather, a weather reporting ser-
vice based in State College, Pa., introduced
a new graphic service, providing customized
forecasts, data, charts and other graphics
through Colorgraphics Corp. and Environ-
mental Satellite Data Inc.

There was evidence of increasing news-
cast specialization in programing on the ex-
hibit floor, with more than a half-dozen sat-
ellite-delivered news or feature reporting
services seeking new clients. The Sports
Network, a wire service specializing in
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sports, introduced last April, reported good
traffic during the conference, primarily from
radio. Other exhibitors remarked on a per-
ceived downturn in the number of radio sta-
tions represented, and observers noted that
the state-of-the-art newsroom display was
empty much of the time. Cutbacks in travel
budgets, which hit radio stations before tele-
vision stations, were one explanation of-
fered.

Programing software available included a
number of new news inserts from Ivanhoe
Communications, King World Productions
and Alcare Communications. “News direc-
tors seem more open to the use of soft fea-
tures during news,” noted one exhibitor. “A
couple of years ago they would hold up their
hands and declare, ‘Not on my newscast you
don’t.’ ™ The switch in attitude is attributed
to a bigger news hole, especially on week-
ends, and audience interest in the new prod-
uct. Entertainment and consumer-oriented
features appear to be popular. Viewers also
seem to be demanding more and better
graphics, with news directors purchasing so-
phisticated video effects generators to keep
up with competitors in their markets, noted
one exhibitor.

Another trend at the RTNDA exhibit was
an increased presence of corporate and trade
association personnel, offering literature and
information services when news stories in-
volve their companies. Those on hand in-
cluded The Tobacco Institute, Independent
Pettroleum Association, Coors Brewery,
Texaco and the government of Hong Kong.

Less visible than in years past were news
consulting firms and outfitters of news vehi-
cles and aircraft, although several from both
businesses were on hand.

Representatives of Republican
and Democratic parties outline
procedures and logistics for
next year's gatherings

Although the Democratic and Republican
political conventions are still almost a year
off, the time that radio and television sta-
tions have for preparing for their coverage is
growing short, particularly if they intend
live coverage from the convention centers,
as many are. “Order now or forever hold
your peace,” was the advice one satellite
transmission company representative of-
fered radio and television news directors in
Las Vegas at the Radio-Television News Di-
rectors Association’s annual convention
(BROADCASTING, Sept. 26).

Bruce Hough, of the Bonneville Satellite
Corp., a member of a panel on coverage of
the conventions, said Bonneville already has
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Microdyne offers a full
line of satellite antennas —
featuring the precision and
lifetime durability of molded
fiberglass construction; the
simplicity and selectivity of a
prime focus feed design.

Where parabolic antennas
won't work — in areas of high
microwave interference — we
offer our highly selective con-
ical horn antenna — an in-
dustry exclusive.

Microdyne products are
characterized by exceptional
standards of performance and
reliability. We stand behind
these products with our
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on all returned equipment.
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have thousands of satellite ter-
minals installed throughout
the world. We have the ex-
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to excellence.

We have it all.
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Wews for about $35,000 per 30.

It's no secret that the network news an-
chors make a small fortune in annual com-
pensation, with Rather’s reported $2 million
salary being the highest. Asked by Wallace
if he though there was something “inappro-
priate” or “obscene’ about that kind of mon-
ey for the work they do, NBC’s Brokaw re-
sponded, “I think that all of us find it
unbelievable that the networks are paying us
this kind of money. . .for doing a job we
love doing. But they do and these are not
pension funds for widows and orphans.
They make a lot of money. And when they
decide on our salary, that is a hard, cold
business decision that they make.”

Added CBS’s Sauter: “If they're success-
ful, they’re worth every cent. If they're un-
successful, it’s outrageous.”

ABC’s Jennings said that many viewers
perhaps don't fully understand the responsi-
bilities of the anchor. “An anchorman is an
editor to some extent; he's somewhat of a
gatekeeper and he’s looking for facts, errors.
He’s looking for direction on overall coves-
age; he’s looking for comprehensibility of
regional coverage.” The actual broadcast is
the “communicative part of the day,” he
said. “The other part of the day is as, if not
more, important.”

Wallace added that the network anchor is
also expected to be an *“ambassador™ to local
affiliates, to lend credibility and prestige to
local news operations in promotional tapes.
“It is that kind of hands-on stroking by the
anchorman that has helped the CBS network
hold onto its affiliates through some bad
times,” Wallace reported. “Back in 1977
when ABC had overtaken CBS in the prime-
time ratings, some unhappy CBS affiliates
were threatening to defect. But what went a
long way to keep them from jumping ship
was Walter Cronkite and the news divi-
sion—for his prestige was their prestige.”
That'’s one reason why the networks spend so
much time and energy promoting their news
anchors and why “so much nurturing goes
into building the credibility of each of the
three anchormen.”

At one point in the program Wallace asked
Reuven Frank a question that has been asked
of him countless times over the course of the
last several months: “Why did you go with
Brokaw over Mudd?” And Frank responded
in much the same manner as on previous
occasions when pressed—that he acted es-
sentially on instinct. “It just seemed to me,
for reasons that are hard to specify, they are
notobjective reasons, [that] the future of this
organization that I'm supposed to be running
would be marginally better served with Bro-
kaw. And, having been doing this kind of
work for something more than three dec-
ades, I just went with my gut.”

Brokaw, responding to a similar question,
said: “I think it had something to do with
doing two programs—one from Washington
and one from New York—I{in] the same half
hour. We wanted it divided up equally. It did
not work out that way. Which is too bad.”

Arledge called Rather one of the few re-
porters with “the credentials and consistency
of excellence to be a great anchorperson,” in
explaining his exhaustive pursuit of the CBS
anchor three years ago. He added, however,
that it was Rather’s agent who had “come to

us well in advance and said that he [Rather]
was unhappy and wasn’t sure what his future
was and thought he might like to come over
here.”

When asked by Wallace why he had “al-
most jumped ship” to ABC, Rather said that,
in part, “it was the challenge. .. Part of it
was the extraordinary opportunity as a pro-
fessional, that what I was offered at some
other places was a dream for any journalist.”

At another point in the broadcast, NBC’s
Frank said that the CBS Evening News pro-
grams under Rather’s command had become
“softer” than those produced when Walter
Cronkite was anchor and managing editor.
Frank said it was his impression that “atten-
tion to what happened today as opposed to
what was true yesterday is less,” on the CBS
program, in favor of perhaps more analytical
pieces and “nice folks, and stories that pre-
sumably make people feel good.”

But CBS’s Sauter took exception to the
notions that the network’s evening news pro-
gram was getting softer or putting greater
empbhasis on attracting an audience. *I cer-
tainly don’t subscribe to that,” he said. He
acknowledged that the broadcast “has

changed over the last several years,” but
changes were “natural and appropriate. We
still cover Washington with thoroughness
and we have superb people there. But we try
to take those stories that do have on one level
a Washington locale, but to tell those stories
out in the country in the context of the people
who are experiencing the Washington deci-
sions.”

Toward the end of the segment, Wallace
commented that Arledge had “surprised”
him with some candid talk about anchoring.
Said Arledge: “I think anchoring is some-
thing that, unfortunately, many times doesn't
have a lot to do with journalism.” Factors
such as credibility, the ability to evoke trust
and good looks also count, he said.

He went so far as to suggest that given the
excellent journalistic skills of all three eve-
ning news anchors, their respective pro-
grams would be of better quality if they were
out in the field reporting. Why aren’t they,
then? Arledge’s answer to a similar question
posed by Wallace was that even though the
three are pre-eminent journalists, “they also
deserve to be promoted to what is seen as the
high-status role.” o

ABC releases voter survey
in advance of forum with Harvard

Study says more Americans would
vote if reforms were made,
including simultanecus poll
closings, election holiday

ABC News has released the findings of a
nationwide public opinion survey, done in
cooperation with the John F. Kennedy
School of Government at Harvard Universi-
ty, which the network claims indicated that
voter participation could be increased by
specific reforms, including easier registra-
tion, simultaneous poll closings and length-
ening the period that polls are open. But the
survey also indicated that no matter what
reforms are enacted, significant members of
Americans would still stay away from the
polls.

The survey was conducted in preparation
for a symposium, “Voting for Democracy,”
jointly sponsored by ABC and Harvard, that
was held in Washington Sept.30-Oct.1.

The survey was designed to investigate
the reasons for low voter turnout at the polls
(only 53% of the voting population cast bal-
lots in the 1980 presidential election) and
what the public thinks ought to be done
about it, if anything. ABC News inter-
viewed more than 2,500 voting-age Ameri-
cans by telephone, asking each of them 75
detailed questions concerning election pto-
cedures, political news and personal voting
habits.

The response indicated that making elec-
tion day a legal holiday might increase voter
turnout. Half of those surveyed and catego-
rized as “unlikely voters” said that if election
day were a legal holiday, they would be more
likely to vote.

The poll also indicated that 24-hour vo-
ting (with all polls closing simultaneously)
was a popular reform proposal, with 70%
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endorsing the concept.

ABC said that 57% of those polled said
networks should be permitted to sponsor
presidential debates with major presidential
candidates and without the minor candidates
and that 94% said that all major presidential
candidates should receive equal time on the
air.
The survey indicated that a majority
thinks the volume of election coverage on
television is about right, with only 9% say-
ing they would like to see more. And of the
41% who said they received television or
radio news projections of winners before
they had a chance to vote, about one quarter
said the reports made them less likely to
vote.

Convention coverage is not as popular as
election coverage, according to the survey,
Forty-nine percent said they do not like regu-
lar programing to be interrupted by conven-
tion coverage, while 43% said they did.
While two-thirds said they watched some
convention coverage, less than one-third
said they watched nearly all of the coverage
the networks presented.

In general, the survey found, older, better-
educated persons with a strong sense of po-
litical party loyalty are more likely to vote
than those without those characteristics, al-
though education is perhaps the most impor-
tant factor.

The poll results made it clear, however,
said ABC, that many people won’t vote re-
gardless of how many election reforms are
implemented. Forty-one percent of those
who said they weren’t registered, explained
that they “hadn’t gotten around to it.”

Commenting on the survey and the sym-
posium, ABC Chairman Leonard Golden-
son told BROADCASTING that it was his hope
that these efforts would help persuade Con-
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Joyce also says that he and other top level
executives are currently taking a hard look at
the foreign bureaus as well. “Everybody
does it. Periodically you stop, take stock,
and re-evaluate and reassess where your
people are and what kind of job they’re do-
ing and whether you have the right people in
the right jobs. That’s something we're very
involved in right now.”

His CBS experience outside New York is
reflected in his present interest in the CBS
News presence outside it. “The burcaus are
the heart of the news organization,” he says.
*“They are the great feeder system. It’s a mis-
take to look at the evening news and think of
it as a New York broadcast. It’s not. New
York is just the outlet to the nation, if you
will, because the material is mostly assem-
bled here for a worldwide organization. If
you don’t have the right people in the right
places in the bureaus, your organization
can't function successfully.”

One recent development affecting CBS
News that Joyce is particularly high on, was
the announcement by CBS/Broadcast Group
President Gene Jankowski a few weeks ago
that CBS News would produce a regularly
scheduled, weekly, one-hour informational
program, American Parade, to be launched
some time in 1984, American Parade is not
just a new program. It is where all 20 of the
news division’s allotted prime time hours for
1984 will appear—including five election
specials and the documentaries produced by
the CBS Reports unit.

Joyce suggests that perhaps the greatest
benefit given by American Parade to the

news division and perhaps the viewer as
well, is that it provides “a regularly sched-
uled window to the world that we can count
on and plan with. And that’s probably the
operative phrase—plan with. We can look
ahead and say, ‘Hey, we know what to do
that week because we have that hour.” ”

American Parade was not a concept that
the news division sold Jankowski on. In fact
just the opposite is true. “It was his idea,”
said Joyce. “We had done 10 prime time
hours this summer (two back-to-back half-
hour programs with Bill Moyers and Charles
Kuralt, who together will anchor American
Parade), and we were hoping that they would
develop into something that was regularly
scheduled. It was Jankowski who came to us
and said, ‘Look, you’ve done this, and I've
given you a commitment for 20 hours of
prime time in 1984, including election spe-
cials, and I think it would be a very good
idea for you to take a regularly scheduled
program hour and bring all of that together
under that umbrella.” "

Whatever else can be said about Joyce and
his new role as the head of CBS News, he
can look forward to the challenge of over-
seeing the production of more hours of
scheduled news than any of his predeces-
sors. Last year, the news division produced
more than 1,400 hours of programing, and
this year that number is expected to rise to
2,000. And with an election year coming up
in 1984, Joyce is almost assured that the
number of program hours his division will
be responsible for will increase significantly
once more. ]

wearing this year.
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‘60 Minutes’
examines news
ratings race

investigative series brings in three
network anchors and news presidents
for discussion of news, numbers

and money in news war

CBS’s 60 Minutes—and correspondent Mike
Wallace—tackled a subject close to home on
Sunday, Sept. 25, airing of a segment on the
stepped-up race among the network evening
news programs. Conspicuously absent from
the report was any mention of the expanded
MacNeil/Lehrer NewsHour, or discussion of
its impact on the news programs on the com-
mercial networks.

Among those featured on the segment
were the three current network evening news
anchormen-—CBS’s Dan Rather, NBC’s Tom
Brokaw and ABC’s Peter Jennings. Also ap-
pearing were the news division presidents at
NBC and ABC—Reuven Frank and Roone

Arledge, respectively—and Van Gordon
Sauter, who was recently promoted from
president, CBS News, to a corporate posi-
tion overseeing the network’s news division
as well as its owned and operated television
stations. (Ed Joyce, second in command at
CBS News under Sauter, has succeeded him
as president of the news division {see page,
72]). Former NBC co-anchor Roger Mudd
was invited to appear on the program but
declined.

The segment focused on news as big busi-
ness, the role of a network news anchor,
NBC’s decision to have Brokaw as sole an-
chor and Roone Arledge’s strenuous at-
tempts to acquire the services of Rather as
anchor for ABC before Rather agreed to suc-
ceed Walter Cronkite at CBS.

Wallace reported that the network evening
newscasts vie for about $340 million in an-
nual advertising revenue, with the winner in
the ratings race “getting the lion’s share.” He
said that if the CBS Evening News maintains
its current lead over its competitors (for the
week ended Sept. 16, Rather and company
averaged a 12.6/25, nearly a three-rating-
point lead over NBC, which had a 9.8/20 for
the same period and close to a four-point
lead over ABC which scored an 8.8/18),
CBS will continue to be able to sell thirty-
second spots during the newscast for about
$44,000. ABC sells World News Tonight for
about $37,500 per 30 and NBC sells Nightly
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Journalisme

Newsman in the news at CBS

Ed Joyce, newly minted head

of CBS News, has a variety of
management and journalism jobs
in his past to draw from and

an unequaled span of prime
time to air ‘American Parade’

Speculation that Edward M. Joyce would
become president of CBS News first arose in
the latter part of 1980 when people began to
wonder who was going to succeed William
Leonard in that post. More than a year later,
however, a colleague of his at CBS, Van
Gordon Sauter, then head of the network’s
sports division, was appointed deputy presi-
dent of the news division, with the under-
standing that he would succeed Leonard by
early 1982, as he did. At the same time that
Sauter became deputy president, Joyce was
appointed executive vice president, news,
and was second in command under Sauter at
the division until the reorganization at the
CBS/Broadcast Group announced three
weeks ago which resulted in

and awards from the Society of Silurians and
the New York State Associated Press Broad-
casters Association.

Commenting on those years at the station
level, Joyce says, in a jocular tone, that CBS
“certainly enriched the fortunes of some
moving companies.” At the same time, how-
ever, he feels “very fortunate” to have been
given the opportunity to travel and serve at
various locations. “It was a very healthy and
helpful experience, said Joyce. “It served as
a reminder to me, someone who was bomn
and raised in the western United States
(Phoenix), that New York City was no cor-
ner on creativity and no corner on talented
people.”

Aside from that lesson, Joyce’s years at the
station level also sharpened his managerial
skills, helping him prepare for the position he
now holds. “Many of the principles of man-
agement are the same whether you are the
news director of a television station or the
general manager of the station,” explains

Joyce. “A senior manager of any organization
can only hope to set some standards, set some
goals, and then create a climate where talented
and creative people can do their best work.
And when you’ve done all that, then and only
then can you take a bow.”

As the newly appointed president of CBS
News, Joyce was not afforded an opportuni-
ty to respond to certain aspersions cast in the
direction of the division’s evening news pro-
gram during a recent 60 Minutes segment
(see story, page 74). In the segment, which
was reported by Mike Wallace, Joyce’s
counterparts at NBC and ABC, Reuven
Frank and Roone Arledge, said that the CBS
Evening News was gradually getting softer
in an effort to draw a bigger audience. Joyce
dismisses such innuendo as “‘hogwash.”

“If I were competing for third place, [ might
make a charge like that, too,” responds Joyce.
He admits that over the last two years, the
number of stories on the evening newscast
originating from Washington has declined.

But that is the direct result of an

Sauter’s promotion to the cor-
porate level and Joyce’s promo-
tion to the helm of CBS news
(BROADCASTING, Sept. 19).

.Like his predecessor, Joyce,
in addition to his news back-
ground, served for about four
years as a vice president and
general manager within CBS’s
owned and operated television
stations division. Sauter served
in that capacity at one station,
KNXT(TV) Los Angeles, from
1977 to 1980. Joyce ran three of
the network’s O&O’s in rapid
succession—wBBM.TV Chicago
from 1978 to 1980, when he left
to succeed Sauter at KNXT for
about a year, and then back east
to run the show at wCBS-TV
New York in 1981.

Before joining WBBM-TV,
Joyce was vice president, news,
CBS Television Stations, and for
seven years before that (1970-
1977) he served as news director
at WCBS-TV. He joined CBS in
the radio division at WBBM(AM)
Chicago in 1954 as a reporter and
in 1959 moved to WCBS(AM)
New York where he rose to the
post of director of news and pub-
lic affairs. Joyce was among the
architects of that station’s all-
news format, which debuted in
1967. One of his last assign-
ments at the station was covering
Senator Edward Kennedy's or-
deal at Chappaquiddick, for
which he earned a Sigma Delta

effort by CBS News manage-
ment to strengthen the organiza-
tion’s domestic bureaus, an effort
that will continue to have high
priority.  “We’ve  certainly
strengthened California, Chica-
go, Dallas, Atlanta and Miami.
And what we're seeing now is
those bureaus turning out a lot of
stories that were not available to
the Evening News a couple of
years ago.” And the strengthened
bureaus aren’t just producing
quantity, insists Joyce, but rather
“strong, well-structured  and
well-reasoned stories,” that de-
mand greater consideration when
it comes to deciding which
pieces are allotted time within
those precious 22 minutes on the
newscast each evening.

“Two years ago,” says Joyce,
*“to be very blunt, perhaps 50%
of each broadcast might have
automatically come from Wash-
ington.” Now a story that might
have a Washington connection
may just as well be produced
from elsewhere “because it
really affects Seattle because of
the impact on Boeing, just for
an example. A story involving
the unemployment rate might a
couple of years ago have been
done as a standup on Capitol
Hill. Today, it’s a story that will
be done in Gary, Ind., or Detroit
or the industrial new South.

And while the process of
beefing up the network’s do-

Chi distinguished service award

Joyce
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mestic bureaus will continue,



1.v b‘éﬁ\‘t“’&\ e, ho‘d,h (Sl ang) a\\\(e gl

n- Wi e
d\\(’“wt tch\“ ot dual». fepfo'
gets dat ™2 e, Wit o plice qsfets
a\%e““’ \eﬁta d o \\es COPY’ eﬁ@ss, a Ib()“’
:ama"*e’ —n. {aCS\m V&“on{\ offpriny (. cOu
ct\on’ e 100 otosta ’ 10,
\'BD- tlanscﬂi’ ’ té 1'0’9 p° Joubies tw/-v.
% \eton, otQCOPY ~ emaﬂ’ ie“OW . -
s poel ?t rieits e tch wal® i cate, N e
m e malchh

1) IRYPX TR {C
Pmodeh  gecond: Cogaduce ““‘m

You can't always take
Roget's word for it

~ We'd like to thank the people who  word processor, Xerox electronic printing
publish a leading Rogets Thesaurus for system, etc.

taking the time and trouble to include So please check your Thesaurus and,

Xerox. But we’d like to bring up a gram-  if necessary, make these corrections. And

matical point. please feel free to use Xerox —the proper
The Xerox trademark is not a adjective—as a part of your speech.

noun. Nor 1S it a verb. [t is a proper adjec- That way you can be sure that

tive and should always be followed by a when you ask for a Xerox product, you'll

word or phrase describing one of our get only a Xerox product. And not just

products. Such as Xerox copier, Xerox a synonym.

XEROX® is o trademark of XEROX CORPORATION.



e ] N 2 B A, 15 . !

Charles Goodrich, Don Jones, Bill Turney,
Richard Mcen, Thomas Orms.

Microdyne Corp. 201
Box 7213, Ocala, Fia. 32672

Staff: Jim Grabenstein.

Mitler, Arase, Kaplan, Sheets & Co. 509
678 Front Ave., NW, Grand Rapids, Mich.
49504

National composite radio revenue report
plus accounting services, financial/oper-
ational audits, acquisition reviews, allo-
cation of station purchase price, systern
design, tax planning and preparation
and assistance in obtaining financing.
Staff: George Rivin, Cliff Aldrin.

Motorola 202, 04, 301, 03
1216 Remington, Schaumburg, Hi. 60195

AM stereo system. Staff: Dick Harasek,
Chris Payne, Oscar Kusisto, Jennifer De-
Palma.

Motorola Communications
& Electronic 2
Pam Lontos Chemin Royale

Peter Powell Associates an
Box 10848, Eugene, Ore. 97440

Mini-BINGO, one-minute game show
Staff: Peter Powell, Norm Clavir, Mrs.
Norm Clavir, Kep Powell, Larry Nathan.

Phillystran 607
20 Commerce Dr., Montgomeryville, Pa.
18936

Electronically transparent, maintenance
free tower guy systems. Staff: Wynne
Wister, Vincent Pappas.

Pro Audio General Store 308

Public Interest Affiliates 809
213 W. Institute Pl., Suite 204, Chicago
60610

Customized public affairs series, health
care series and crime features. Staff:

Bradley Saul, Sandra Kramer.
Radac Marketing 203

Radio Data Systems 615
69 N. 10th West, Centerville, Utah 84014

Data transmission services via FM SCA
including weather service. Staff: Joe
Meier, Brent Sylvester.

Radio Systems 710, 12
Reach Inc. 5,6
Record-Rama 810

4981 McKnight Rd., Pitsburgh 15237

Musicmaster 45 rpm record directory®,
spin-clean record washer system®,
broadcast music service archive® Staff:
Paul Mawhinney, Colette Mawhinney.

Register Data Systems 210, 212
Sacred Heart 707
3900 Westminsrer, St. Louis 63108

Radio programs. Staff: Jerry Irvine,
Sarah Wortman, Nick Barr, Janet Brown.

Sony Corp. 413, 14
One Sony Park Dr., Park Ridge, N.J. 07656

Sports Network 614
3848 Sheffield Dr., Huntingdon Valley, Pa.
19006

Broadcast sports wire service. Staff: Bill
Rohrer, Will Springer.

Stoffei Seals Co. 802
68 Main St., Tuckahoe, N.Y. 10707

McGruff Crime Biter®, 1984 Olympic pro-
gram*, promoticnal items. Staff: Eric
Mosbacher, Evan Saxon.

3MITC 510, 12
3M Center, Bldg. 225-35-05, St1. Paul 55144
Automation systems, recording systems,
tape products.

Tapscan 7.8

TFT 205
3090 Oakmead Village Dr., Santa Clara, Ca-

lif. 95051

8300 STL system*, AM stereo exciter and
monitor*, FM SCA generator* and dual
SCA modulation monitor as part of FM
monitor package and IBM remote control
system. Staff: Joseph Wu, John Leonard,
Henry Wu, Dan Baife, Darryl Parker.

TM Companies 205A
1349 Regal Row, Dallas 75247

Toby Arnold & Associates 410, 12
4255 LBJ, Suite 156, Dallas 75234

Staff: Toby Arnold, Dolly Arnold, Jim
Kerr, Norma Kerr, Chris Clausen, Caro-
line Clausen, Bill Pasha.

TTC/Wilkinson 408
5970 W, 60th Ave., Arvada, Colo. 80003

U.S. Air Force 1
RSAC/Radio, Randolph AFB, Tex. 78150

Public service syndicated country radio
show and Air Force spot disk. Staff: Pete
Franquet.

U.S. Army Reserve 708
DAAR-PA, Pentagon, Room 3E384, Wash-
ingron 20310

Reel-to-reel tape spots for army, national
guard and reserve by spors celebrities.
Staff: Fran Rhodes, Gene Sexton, Larry
Fondren, George Smith.

U.S. Tape & Labei Corp. 11,12
1561 Fairview Ave., St. Louis 63132

Bumper strips, window labels and con-
cert patches. Staff: Byron Crecelius, Jes-
se Myer, Audrey Moore.

United Press International 506, 08
220 E. 42d S1., New York 10017

Broadcast wire service.

Weather Services Corp. 73
131A Great Rd., Bedford, Mass. 01730

Personalized weather and sports infor-
mation services. Staff: George Stamos,
Joe Zona, Roy Reiss.

Winton Comunications Group 209
9549 Koger Blvd., S:. Petersburg, Fla.
33702

Programing and consulting firm with
beautiful music, nostalgia and Vegas* for-

]
Complete “Readv to Air” Package
-
$ a s mats®, and feature material®. Staft: Ed
ra d I 0 tv Winton, Bill Dutcher, John Fennessy.
e TREMENDOUS SPONSOR FOOT

TRAFFIC . .. Proves the effectiveness of
your station with tangible results.

® CONTINUOUS RENEWALS . ..
Sponsors and listeners demand it.

Wold Communications 205A, 205B
10880 Wilshire Bivd., Los Angeles 90024

Radic program sales for UCLA basket-
ball, 1983 Alcha Bowl and 1984 Hula
Bowl; distribution and transmission ser-
vices. Staft: Gary Worth, Clayton Pack-
providing sponsors the “extras”™ that ® INCREASE RATINGS . .. ard, Ellen Kimmeiman, Nell Donovan,
command extra dollars. A proven leader in all markets. Woody Hubbell, Vince Walisko, Mark
. Copyright 1962, J.R. Hampton McKibben.
.0, BOX 2311 o Littleton, CO 80161
WORLD WIDE P Teleihone (303) 795-g2ﬂg
BINGO, INC.

“Our Business Is Improving Yours”

¢ OLDEST PROMOTION IN THE INDUSTRY

Over 26 years . .. 1,000 plus stations.

® GETS DOUBLE RATE CARD RATE . ..
A complete promotional package

World Tower Co. 612
Box 405, Mayfield, Ky. 42066
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You rarely think about it. But many of us
depend upon coal for our everyday living.
Throughout America, more than 50 percent
of our electricity is generated by burning
COAL, our most abundant energy resource.
The morning toast and coffee, the morning
news on radio, the newspaper, the electric
heat pump warming us in winter and cooling
in summer, the lights after dark, the
television set, the electric blanket and even
the blasted alarm clock! All made possible,
along with many other things we enjoy
every day, by COAL-powered electricity.

JUST TURN US ON.

In more than half of America, we depend
upon coal today, even more so than before.
And at AMAX Coal, we pride ourselves on
being the responsible coal miners that
“CAN DO’ the job America of assisting
the United States in meeting its energy
needs. COAL . . . today it warms, cools,
lights and powers America’s homes like
never before.

ANMNAD

COAL COMPANY
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Golden Oldies Productions 314
871 Moe Dr., Suite Al7, Akron, Ohio 44310

Nostalgia/nonrock format for AM and FM
stereo. Statf: Stephen Fitzgerald.

Gralan Distributors 206
Box 45134, Baron Rouge, La. 70895

Leather attaches, briefcases, portfolios,
luggage sets, garment bags, totes and
other business accessories. Statf: Greg
Haddad, Greg Stentiford, Cathy Wicker,
Darline Carr, Anne Stentiford.

Hammond Signal 214

Harris Corp. 400
Box 4290, Quincy, 1ll. 62301

Medalist console line with 8, 10 and 12
channels®, 1 kw and 5 kw AM transmit-
ters, FM stereo exciter and other AM/FM
products. Statf: Bob Weirather, Jack Du-
can, Dan Dickey. Don Taylor, Will Bone,
Curt Lutz, Jim Ariana, Ed Gagnon.

Howe Audio Productions 702, 04
3085-A Bluff St., Bouider, Colo. 80301

Audic consoles, phase chaser, phono
preamps and monitor amps. Staff: Lee

“With the help of
these 4 lines...

v+ THE HIDEAWAYS
Exciting Adventure
Stars Ingrid Bergman
SFM Holiday Network

we got great
rmance.’

per

Stanley H. Moger
President,
SFM Entertainment
TV Log is the only
national consumer media
we buy [o promote our
movies because it works.
Local stations recognize
and appreciate the value
of TV Log because it helps
a program stand out in
the crowd. Especially
when there’s more and
more programming to
choose from. Remember
.not even the best
program’il be a hit unless
people are aware that it’s
on. But hey don’t buy TV
Log if you don' believe
me. It'll just make our fob
easier”
T ADVERTISING = G
The right time
The right place
The right audience

For more information
about one or more
of TVLOGS

106 markets,

Please call

(212) 687-0660

© 1983 Ison Communicauons
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Edwards, Jesse Maxenchs, Bob Orban,
John Delantoni, Mernon Steed.

Intercassette USA 515

JAM Creative Productions 213
4631 Insurance Ln., Dallas 75205

TV spots*, jingle package*, commercial
production library service and station im-
age package. Staff: Jonathan Wolfen,
Mary Wolfert, Fred Hardy Jr., Randy Bell.

Jetferson Data 606, 608
501 Archdale Dr., Charlotte, N.C. 28210

In-station computer and management
system.

Jingie Machine rall

Johnson Electronics 306
Box 7, Casselberry, Fla. 32707

FM/SCA tuners, receivers, audio amplifi-
ers and related accessories.

Kahn Communications 610
839 Stewart Ave., Garden City, N.Y. 11530

AM stereo system.

LEA (Dynatech) 312
12516 Lakeland Rd., Sante Fe Springs, Ca-
lif. 90670

Continuous power systems®*, power line
conditioners and centers, surge/transient
eliminator, filtering systems and dissipa-
tion arrays for prevention of lighting
strikes. Staff: Roy Carpenter, Peter Car-
penter, David Sinn.

LPB 513, 14
28 Bacton Hill Rd., Frazer, Pa. 19355

Audio consoles, studio furniture, distribu-
tion amplifiers, compressor/limiters, turn-
table preamplifiers, monitor amplifiers,
AM transmitters, travelers and motorist
advisory broadcast system. Staff: Rich-
ard Crompton, Harry Larkin, Richard Bur-
den, James Malone.

Lance Simpson & Associates 611

M.A. Kempner 10
4699 N. Federal Hwy., suite 102, Pompano
Beach, Fla. 33064

Telephone poll, The Count® {automatical-
ly-answered call-counter for station pro-
motions and giveaways), golden era jin-
gles*. Staff: Marvin Kempner, Dan
Kempner, Robert Grossman.

Market Buy Market 709

Marketpac International
Chemin Royaie

Matteson/Drum 706

McMartin industries 15
4500 South 76th St., Omaha, Neb. 68127

Staff: Ray McMartin, Jay McMarnin,
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HR-230"

Introducing the HR-230. The best combination of price For time base correction, you can use a 20H window, 9-bit
and performance in a one-inch VTR on the market today. TBC or the 4H plug-in TBC.
It’s available with 3-hr. capability in console, Hitachi, the originator of the retracting entrance guides
table top and 19" rack-mounted configurations. in 1’ VTR’s, has gone one step further in the
The HR-230 recues a 30 second seg- v v HR-230. It has retracting entrance, exit and

ment in 3.5 seconds, so it’s perfect for O main erase head, as well as supply tension
sports work. There’s also a —1x-to+3x L el " A - arm and audio shield cover. The non-contact
fast/slow motion range that provides real- air support system prolongs head and tape
time reverse and field/frame still motion. Sz o0 . life, and lets the transport handle tape with
Programmable time compression and expan- unequalled ease.
sion (20% range, 0.1% accuracy). And its For more information, contact Hitachi
half-second lock up time is the fastest for any Denshi, America, Ltd., 175 Crossways Park
conventional VTR. - West, Woodbury, NY 11797. (516) 921-7200.
A concealed fold-out control panel s | Offices also in Atlanta, Chicago, Cincinnati,
groups editing functions and separates edit i Dallas, Denver, Seattle and Washington D.C.
controls from the main control panel. You
get subcarrier phase readout to allow ac-
curate color framing and vector timing.

@ HITACHI
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trolled audio consoles, advanced air/pro-
duction audio conscles, monitor amplifi-
ers, passive RIAA phonc preamplifiers
and distribution amplifiers. Staff: David
Evans, John Fernandez, Addie Fernan-
dez, Doug Laue, Linda Laue, Kathryn
Kastama, Herman Jones.

Broadcast Electronics 300
4100 N. 24th St., Box 3606, Quincy, I
62305

Program automation system®, satellite
program automation system, 30 kw and 5
kw" transmitters, mono and stereo audio
mixing consoles and tape cartridge ma-
chines.

BSM Broadcast Systems 415
Box 8081, Spokane, Wash. 99203

Staff: Bruce Morse, Ted Hulbert, Kent
Power.

Broadcast Promotion Association
Chemin Royale
248 W. Orange St., Lancaster, Pa. 17603

Cablewave Systems L3}
60 Dodge Ave., North Haven, Conn. 06473

RF transmission systems with coaxial
and aluminum cables, connectors, line
components, pressurization equipment
and parabolic antennas. Staff: William

Meola, Marjorie Barneschi, Kenneth Rob-
inson, Douglas Proctor.

Capitol Magnetic Products 605
6902 Sunset Blvd., Hollywood, Calif. %0028
Broadcast cartridges.
CBSI 500
Box 67, Reedsport, Ore.

Staff: Steve Kenagy, Jerome Kenagy
Wes Lockard, Kathie Beeson, Barbra Si-
mon.

Ceco Communications 16
2115 Avenue X, Brookiyn, N.Y. 11235

Transmitting tubes, receiving industrial
tubes, semiconductors. Staff: Anthony
lanna, Hugh Mullins.

Celestial Mechanix inc. 609
612 Hampton Dr., Venice, Calif. 90291
Staff: E¢ Dale, Robert Benderson, Leah
Brown, Doug Jay.

Columbine Systems 609
1620 Jackson St., Golden, Colo. 86401
Automated traffic and accounting sys-
tem,

Communication Graphics 613
Box 54110, Tulsa, Okla. 74155

Bumper stickers and window decals.

Richier ~OGrady Company

media brokers

WHERE SERIOUS SELLERS

MEET QUALIFIED BUYERS

See us atthe NRBA convention in our
suite atthe New Orleans Hilton.

Edwin G. Richter, Jr.
David S. Richter

1350 North Kolb Road
Tucson, AZ 85715
(602) 886-5369

James F. O'Grady, Jr.
P.O. Drawer D

Goshen, New York 10924
(914) 294-9515
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Staff: Vanessa Latimer, Donna LaBonte,
Rick Lawrence.

Computer Concepts Corp. 405
8375 Melrose Dr., Lenexa, Kan. 66214

Radio traffic and accounting system, mu-
sic management system, total station
automation, word processing and data
base manager. Staff: Greg Dean, John
Clark, Klover Schaffer, Marty Hawke,
Frank Crave.

Comtech Data Corp. 211
350 N. Hayden Rd., Sconsdale, Ariz. 85257

Staff: Milt Deever, Al Scharl, Pres Win-
dus, Rick Cannon, Tom Christy.

Concept Productions 714
1224 Coloma Way, Roseville, Calif.

Radio formats—adult contemporary,
adult rock, album rock and country—
plus voiced tracked programing for auto-
mated stations. Staff: Dick Wagner, Mary
Wagner, Rich Lee.

Consolidated Communications Con-
sultants 406
5125 Briggs Ave., La Crescenta, Calif.
91214

Continental Eiectronics 207
Box 270879, Dallas 75227

50 w FM exciter with stereo generator,
processor and digital disk player. Staff:
Steve Claterbaugh, Dave Russell, Steve
Schott, Dave Hultsman.

Copley Radio Network 205B

Creative Works 804
Box 176, Gladwyne, Pa. 19035

Television commercials and campaigns.
Staff: Nancy Kocs, Jay Bigelow.

CSl Electronics 3,4
18248 E. Rogers Cr., Boca Raton. Fla.
33431

Staff: Bernard Gelman, Saul Gelman, Bill
Hoffman, Jorge Bicocchi, Jim Pinkham,
Blanch Gelman, Dee Baker.

Delta Electronics 9
5730 General Washington Dr., Alexandria,
Va. 22312

Dorrough Electronics 305, 7
5221 Collier Pl., Woodland Hills, Calif.
91364

Loudness monitor and discriminate
audio processor. Staff: Mike Dorrough,
Kay Dorrcugh, Scott Stevens.

Ellason Weather Radar 13

FCC Chemin Royale
1919 M S1., NW, Washington 20554
Emergency broadcasting system. Staff:
Raymond Seddon.

Go Ahead Music & Records 14
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Progreming—Media Trends. Rosedown room. Presenter: Bob Pittman, Warner Amex Satellite En-
tertainment Co.

Sales—How Other Industries Sell. Melrose room. Moderator: Joseph Costello [Il, Gulf South Broad-
casters. Panelists: George Walker, Pitney-Bowes; Larry Steanart, Xerox Corp.

Promotion—Using Your Qwn Airtime to Promote Your Station. Eimwood room. Moderator: Jack
Gennaro, WFHR(AM)-wwAw(FM) Wisconsin Rapids, Wis. Panelists: Stephen DeWalt, kiougrm) Corpus
Christi, Tex.; Roy Elsner, kairrm) Odessa, Tex.; Bill Garcia, wraamrwoJcFm), Tampa, Fla.; Paul
Palmer, kFmB(am) San Diego.

Engineering—Staying Alive. Grand Salon 12. Moderator: Milford Smith, First Media Corp. Panel-
ists; Roy Carpenter, Lightning Elimination Associates; Richard Mertz, United Broadcasting; Tom
Giglio, wzxi-am-rM Atlanta; John Lagergren, Forex Corp.; John Cullum, International Power Machines.

Cocktall party. Exhibit hall. 5:30-7 p.m.

Wednesday, Oct. 5

Registration. 8-11 am.

Five concurrent workshops. 9-noon. Management—SCA Seminar. Grand ballroom A. (Repeat of
Tuesday afternoon seminar.)

Management—Management Roundtables. Small Market. Oak Alley. Discussion leader: Larry
Keene, wwOC{FM) Avaion, N.J. Medium market. Rosedown. Discussion leader: Stephen Trivers,
Fairfield Broadcasting. Large market. Magnolia room. Discussion leaders: John Bayliss, Charter
Broadcasting.

Group Heads Rap Session. Norwich room. Discussion leaders: Bill Clark, Shamrock Broadcasting;
Bernard Mann, Mann Media.

How To Live with Your Radio Spouse. Eglinton & Winton room. Panelists: Staniey Kaplan, spouse of
Sis Kaplan, Sis Radic Inc.; Carol Wychor, spouse of Jim Wychor, kwoa-am-Fm Worthington, Minn.;
Carol Keene, spouse of Larry Keene, wwoc(FM) Avalon, N.J.

Engineering—International Broadcasting: A Visit to the Planet. Host: Joseph Costello [Il, WRNO
Worldwide Radio.

In the exhibit hall

The following companies are exhibiting products or services at the 10th
annual NRBA convention at the New Orleans Hilton. Shown are booth
number, address, staff and a description of the product or service. New
offerings are indicated by an asterisk.

Allled Tower Co. 313 fia Manos, Glenn Serafin.
12450 Old Galveston Rd., Webster, Tex.
77598 ATE&T 801, 303
Staff: Charlie White, Judy White, Richard 195 Broadway. New York 10007
Jessup, Cindy Jessup, Mike Lancaster
essip i P M Audiomedia Associates 409, 11

American Data Transmission 208
15-26 215¢th St., Bayside, N.Y. 11360

Statf: Robert Richer, Richard Sequerra.
Antenna Technology Corp. 705

895 Central Florida Pkwy., Orlando, Fla.
32809

Earth stations.
Associated Press 805, 07
50 Rockefeller Pl., New York 10020

Broadcast wire service. Statf: Brent Kal-
lestad, John Harris, Tom Robson, John
Reeder, Tom Rizzo, Cliff MacGowan, So-

Box 29264, New Orleans 70189

Motorola AM stereo system with Nautel 1
kw transmitter and CRL sterec processor
plus antennas, audio consoles, transmit-
ters and modulation monitors. Staff:
Corey Meyer, Don Willcox, Bill Hoelzel,
Robert Surrette, Bob Richards.
BBL Industries 309, 11
Broadcast Audio Corp. 600

11306 Sunco Dr., Rancho Cordova, Calif.
95670

Stereo audio consoles, digitally con-

In the communications industry’s

rapidly changing world, you need
financing from a different
perspective. You need a [ender

who can bring you financing with
speed, flexibility, and thoroughness.
When you’re thinking improved
cash flow, upgrading, refinancing,
or acquisition, remember our name.

Call our Special Industries office
at 1-800-243-LOAN.
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R. G. Nelson

PO. Box 12369

Oklahoma City, Oklahoma 73157
Phone 405/946-5551

30 YEARS SERVING BROADCASTERS
THROUGHOUT THE UNITED STATES

)"'_

You get a

TOWER OF
STRENGTH

When you buy

L4

Better engineering, better construction,
better installation — you get all

these when you buy Utility.

Utility Towers are easier to tune,

easier to maintain,

And these money-saving extras cost
you no more from Utility.

There are Utility Towers in every

state in the nation . . . in Canada,
South America, Puerto Rico, Europe
and Korea.

Choose Utility — known the world over

as the “Tops in Towers.”

“ —aim _———-_‘i ._...-'-l
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w * _ WERENOT ‘UNITED VIDEQ" * x
X e WERENOT “UNITED STATIONS" x
AND WERE CERTAINLX.NOT “UNITED VAN LINES'

WERE UNITED
BROADCASTING COMPANY

Wete WOOKFM . ... .. OK-100, in Washington, DC. The only Black Contemporary station in
’ the nation’s capital
We're KALI-AM .. .. .. Full service Spanish language music, information, and community

involvement for the millions of Latins in the Los Angeles market.

We're WYST-AM & FM. . From Frank Sinatra on I0IOAM to Kenny Rogers and Laura Branigan
on 92 STAR we showcase the Adult Contemporary stars for the
Baltimore audience.

Were KSOL.FM .. ... .. The San Francisco Bay area has a pretty diverse audience. We're
their diverse Urban Conternporary.

Wete WRQCFM . ... .. 92 WRQC is setting Cleveland's young adults on fire with our unique
hit radio format.

We're WBNX-AM .. .. .. Sensitive to the variety of Spanish language backgrounds that make
up the nation's largest market

We're WIMO-AM ... . .. Cornmunity-minded Black Adult Contemporary music and information
continue to thrive on the AM band in Cleveland

We'te WINX-AM .. . Ctfering adult music to one of the country’s most affluent counties.

We've been an integral part of the suburcan Washington community
) for over thirty years
We'te United Cable Co.
of New Hampshire . . . . The pioneer in New Hampshire cable television.

So, now that you know us, say it out loud.

\\\\\\ United Broadcasting Company

Corporate Offices/Bethesda

WIMO-AM WRQC-FM WYST-AM WYST-FM WOOK-FM WBNX-AM KALI-AM KSOL-FM WINX-AM
Cleveland  Cleveland Baltimore Balimore  Washingtion New York Los Angeles San Francisco Rockville, Md
UNITED CABLE COMPANY OF NEW HAMPSHIRE

Represented Nationally by Jack Masla & Co.
WIMO-AM/WRQC-FM Cleveland Heights. KALI-AM San Gabriel, KSOL-FM San Mateo
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Six comcurrent workshops. 10:30-noon. Sales—How To Make Day-
timers and Other Disadvantaged Stations Profitable. Rosedown room.
Moderator: James Wychor, kwoa-am-Fm Worthington, Minn. Panelists: Tom
Joyner, wisp(am)}-wapw(rm) Kinston, N.C.; Dan Kemnitz, KNUJ(AM)-KXLP{FM)
New Ulm, N.M.; Roger Swan, wLBH-AM-FM Mattoon, 1.

Sales—Large Market Sales. Melrose room. Moderator: William Phippen,
wwsH(FM) Philadelphia. Panelists: Clarke Brown, woxi-am-FMAtianta; Jack
Maloney, wnec(am) New York; Bill Sherard, wekx(Fm) Washington; Warren
Bodow, woxr-am-FM New York.

Management—Hey, Boss! Watch How You Talk To Me. Oak Alley room.
Presenter: Dr. Leonard Bornstein, Human Resource Consultants

Management—New Tech, New Profit Qpportunities. Belle Chase room.
Moderator: Gary Worth, Wold Communications. Moderator: Mark Foster,
Microband; Stanley S. Hubbard, Hubbard Broadcasting; Dennis Waters,
Waters & Co.; Ed Taylor, Southern Sateliite Systems.

Promotion—Radio’s Five Most OQutlandish Promotions. Elmwood room.
Presenter: Bert Gould, wrix-FM New York.

Engineering—FCC-Industry Engineering Dialogue. Grand Salon 12.
Moderator: Harold Kassens, A.D. Ring & Associates. Panelists: James
Gabbert, k1zo(Tv) San Francisco; Ogden Prestholdt, A.D. Ring & Associ-
ates; Greg DePriest and Bob Greenberg, FCC.

Luncheon, 12:30-2:15 p.m. Grand ballroom. Sponsored by Christal Co.
Presentation of Golden Radio award to Walter Cronkite.

Exhibits. Open 3-6 p.m.

Tuesday, Oct. 4

Registration. Open 8 a.m.-7 p.m.

Six concurrent workshops. 9-10:30 a.m. Sales—How To Double and
Triple Your Station’s Sales. Melrose room. Presenter: Pam Lontos, Pam
Lontos Inc.

Management—Docket 80-90: It's Impact, It's Implications. Belle Chase
room. Moderator: Ross Reagan, kubL(FM) Merriam, Kan. Panelists: James
McKinney, FCC; Howard Head, A.D. Ring & Associates; Joe Sitrick, Black-
burn & Co.

Promotion—National Promotion Contest. Eimwood room. Presenter:
Bernard Mann, Mann Media.

Programing—Programing Trends and the Parity Problem. Jasperwood
room. Presenter: George Burns, Burns Media Consultants.

Management—Computers For Everyone. Rosedown room. Moderator:
Ken Maness, wicwiam)woutiFM) Johnson City, Tenn. Panelists: Danny
Brown, wGow(am}wskz(FM) Chattanooga; Tad Fogel, WINH(AM)-WGMB(FM)
Georgetown, S.C.; Jim Wood, Mairite Broadcasting.

Engineering—Satellites: The Sky Is No Longer the Limit. Grand Salon
12. Moderator: Mark McKibben, Wold Communications. Panelists: Rich-
ard Cassidy, National Public Radio; J, Walter Johnson, Modulation Associ-
ates, Mount View, Calif.; William Wisniewski, Mutual Broadcasting; P. Mi-
chael Kelly, Scientific-Atlanta.

Exhlbit hall. Open 10:30 a.m.-7 p.m.

Seven concurrent workshops. 11 am.-12:30 p.m. Management—
Buying and Selling Stations. Oak Aliey room. Moderator: Norman Wain,
Metroplex Communications. Panelists: W. Stewarnt Cahn, Chemical Bank
of New York; David Croll, TA Associates; Robert Huefner, Arthur Anderson
Co.; Dan Hayslett, Dan Hayslett & Associates; Robert Martin, Deer River
Broadcasting Group.

Sales—How To Capture Regional and National Business in Small and
Medium Markets. Melrose room. Moderator: John Morris, WHWH(AM)-
wrsT(FM) Princeton, N.J. Panelists: Gene Dickerson, kKWkH{AM)-KROK(FM)
Shreveport, La.; Greg Dumas, kxor(Fm) Thibodaux, La.; Martin Lessard,
woka(Fm) Dover, N.H..

Programing—There’s A Dish in Your Future. Belle Chase room. Modera-
tor: Jonathan Hall, Radio & Records. Panelists: Mike McVvay, Robinson
Broadcasting;, Ben Avery, Mutual Broadcasting; Brent Hill, wRNB(AM)-
wazz(FM) New Bern, N.C.; Allan Stinson, NBC Radio.

Sales—Rate Card Legerdomain. Rosedown room. Moderator: Steve Ed-
wards, KNEW(AM)-kSAN(FM) Oakiand, Calif. Panelists: Bruce Blevins, Christal
Co.; Peter Casella, weepiamy-wpsy(FM) Pittsburgh; Fred Hiidebrand, kvoc-
(am) Casper, Wyo.

Management—I3 Radio Really Deregulated? Magnolia room. Moderator:
Thomas Schattenfieid, Arent, Fox, Kintner, Plotkin & Kahn. Panelists: Hen-
ry Geller, Washington Center for Public Policy Research; Henry Baumann
and Roger Holberg, FCC.

Research—Local Research. Jasperwood room. Presenter: Jhan Hiber,
Hiber, Hart & Patrick.

Engineering—SCA’s: Facilities Unlimited. Grand Salon 12. Moderator:
Harrison Kiein, Westinghouse Broadcasting & Cable. Panelists: Richard
Cassidy, National Public Radio; Charlie Goodrich, McMartin Industries;
Joseph Wu, TFT Inc.

Luncheon. 12:30-2:30 p.m. Grand ballroom. Sponsored by Reach Inc.
Presentation by Mary Kay Ash, founder and chairman, Mary Kay Cosmet-
ics.

Workshop. 2:30-5:30 p.m. Managementi—SCA Seminar. Versailles ball-
room. Moderator: Tom McCoy, NRBA. Panelists: Ken St. John, Johnson
Electronics; Steve Shapiro, Motorola; Dave Lockton, Dataspeed; Joe
Meier, Radio Data Systems; Bob Richer, American Data Transmission; Jon
Canaday, Reach Inc.; Tom Albright, Millidyne Inc.; Irv Joel, Schulke Radio
Productions; Haroid Kassens, A.D. Ring & Associates; Michael J. McCar-
thy, Dow, Lohnes & Albertson; Gregg Skall, Blum & Nash.

Five concurrent workshops. 2:30-3:45 p.m. Programing—Focus Group
Videotape. Jasperwood room. Presenter: Dwight Douglas, Burkhart/
Abrams/Michaels/Douglas & Associates.

Sales—The 85-64 Audience. Belie Chase room. Presenters: Maurice Web-
ster, The Webster Group; Dean Landsman, Landsman/Rivers Radio Ser-
vices.

Sales—The Strange New World of Keps. Melrose room. Moderator: Bob
Duffy, Christal Co. Panelists: Bill Burton, Eastman Radio; Ralph Guild,
McGavren Guild Radio; Peter Moore, Torbet Radio; Ken Swetz, Katz Com-
munications.

Promotion—Special Event Promotion. Elmwood room. Moderator: Scott
Slade, wars(am-wROQ(FM). Panelists: Michael Byrd, KWi(AM)-KYKR(FM) Beau-
mont, Tex.; Janet Evans, waTHam) Williamson, W. Va.; Louisa Henson,
WLRS(FM) Louisville, Ky; Dick Yancey, Yancey Marketing Corp.

Engineering— Digital: Delight or Disaster? Grand Salon 12. Moderator:
Bill Sacks, Straight Wire Audio. Panelists: Bob Adams, dbx Inc.; Marc
Finer, Sony Audio; Daniel Gravereaux, CBS Technology Center; David
Ranada, Stereo Keview.

Six concurrent workshops. 4-5.30 p.m. Sales—AM Survival. Belle
Chase room. Moderator: Kent Burkhart, Burkhart/Abrams/Michaels/Doug-
las & Associates. Panelists: Phil Fisher, Mid-West Family Stations; Al Mar-
tine, wwnR(am) Beckley, W. Va.; Ray Saadi, La Terr Broadcasting; Jim Tas-
zarek, kTaR{am) Phoenix; James Duncan Jr., American Radio.

Management—H ow To Keep Your Good People. Oak Alley room. Modera-
tor: Gary Edens, Harte-Hanks Radio. Panelists: Bob Caron, wBLM(FM)
Lewiston, Me.; Mike Crusham, wHAS(AM)waMZ(FM) Louisville, Ky; Ken
Gaines, kTok(am) Oklahoma City; Jim Peterson, The Hilliard Co,

Broadcasting Oct 3 1983
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You're looking at a man who could use some good news.

The new AP Network News.

As Program Director, your job
is to get and keep listeners. To do
that vou need good strategy. deter-
mination and the best tools to
work with,

At AP Network News, we want
to help. That’s why we're generating
an additional 24 dynamic, drive-
time news updates each day. All free
of commercial clearances.

A two-minute NewsWatch
highlights breaking news at the
bottom of the hour. Our 60 second
NewsMinute features the top stories
at two minutes before the hour.

We've added these reports to our
schedule of hourly newscasts,
already available in 2% and five
minute versions.

Our new reports are short, and
they’re jammed with reliable infor-
mation. You'd expect that from AP.

What's more, they add un-
matched flexibility to your overall
programming.

And AP Network News actually
helps you keep listeners tuned to
your station while keeping them
tuned-in to the world.

There’s more. AP Network

News has expanded its feature pro-
gramming, from consumer affairs to
computer news. It's information
programming you and your
audience will enjoy.

Best of all, our increased service
comes without an increase in cost.

So, if you can use some good
news in your ratings battle, call
Glenn Serafin at (212) 621-1511 for
more information and our latest
demo tape. He'll explain how AP
means good news for your lis-

A teners-—and good news for
P you at ratings time,

Associated Press Broadcast Services. Without a doubt.
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Filling in the days and nights in New Orleans

Rich Hawk', KILO(FM) Colorado Springs; Jeff Sattler, Koks(Fm) Mesa, Ariz.;
Sunda Oct_ 2 Smokey Rivers, WKDF(AM) Nashville; Cedipus, wBCN(FM) Boston; Frank
y’ Wood, wesn(FM) Cincinnati; Steve West, kisw(Fm) Seattle.

CHRITop 40. Oak Alley room. Discussion leaders: Dan Wiison, KJyO(Fm)
Qklahoma City; John Young, wzGc(Fm) Atlanta; Nick Bazoo, wezs(Fmy New
Orieans; Randy Rice, wrmF(Fm) Baton Rouge, La.; Jerry Cagle, kFRC(Am)
San Francisco.

Registration open. 10 am.-8:30 p.m.
Exhibit hall open. Noon-6 p.m. Grand Salon.

Opening reception. 6:30-8 p.m. Grand baliroom. Urban. Cambridge room. Discussion leaders: Barry Richards, waiL-Fm

. . New Orleans; Bill Chatman, ksax(am)-kNOKk-FM Fort Worth.
Eight concurrent format reoms. 8 p.m. Nostalgia. Magnolia room. Dis- S ESs RHHaEEY

cussion leaders: Bob Williams, wHLiiam) Hempstead, N.Y.; Amie Ginsburg,
wxKs(aM) Medford, Mass.; Wally Clark, kPRziam) Los Angeles; Stephen
Godofsky, wyLF(am) Rochester, N.Y.

News/Talk/Sports. Eglinton and Winton room. Discussion leaders: Scott
Slade. wars(am)-wroaFm) Charlotte, N.C.; Jim Taszarek, kTar(am) Phoenix.

Engineers’ rap session. 8 p.m. Grand Salon. Moderator: Steve Brown,

Adult contemporary. Elmwood room. Discussion leaders: Richard WECo-FM Minneapolis.

Harker, kcnNR-amFm Portland, Ore ; Steve Hatley, kos-Fm Albuquerque,
N.M.; Sam Church, wezsiem) Richmond, Va.

Country. Rosedown room. Discussion leaders: Charlie Lindsey, wezL(Fm)

Charleston, S.C.; Ted Stecker, wsaiam) Cincinnati; Rusty Walker, Monday, OCt- 3
wzzk(Fm)Birmingham, Ala.; Bob Young, kHEYv-Fm El Paso; Mike McGann, —
wRKrzZ-Fm Hershey, Pa.; Don Bell, wsoc-Fm Charlotte, N.C.

Registration. 7:30 am.-6 p.m.
Beautiful nwusic. Jasperwood room. Discussion leaders: Al Braud,
wavuirm) New Orleans; Dave Verdery, wiak(Fm) Chicago; Rob Edwards,  Opening session. 9:30-10:30 a.m. Versailles ballroom. Keynote address:
kBIG(FM) Los Angeles: Bill Moos, wezwirm) Milwaukee; David Safir, kaxtirmy  Mark Fowler, FCC chairman.,
San Antonio; Lee Martin, weaz.Fm Bala Cynwyd, Pa.
Exhibits. 10:30 am. -6 p.m. Grand Salon.
AOR. Belle Chase room. Discussion leaders: Alan Sneed. wkLS-AM-FM
Atlanta; Arin Michaels, kLaa(Fm) El Paso; Rick Harris, wiprx(Fm) Milwaukee;  Six concurrent workshops. 10:30-noon. Sales—How To Make Day-

DON BEVERIDGE’S

“AT-YOUR-STATION” MEETING PACKAGE

This pre-packaged professionat "AT-YOUR-STATION" meeting
package is a unigue opportunity for broadcasters who want
to communicate, lead and motivate more effectively. Every
six weeks chartered stations will receive a stimulating DON
BEVERIDGE video tape presentation, pertinent station wall
posters, audio tape for reproduction and distribution to all
your station personnel, meeting leader's guide with new
ideas, tear-out posters, action plan suggestions and more,
and more, and more. Each program additionally

= S~ »7,/‘-\‘_1 has a different message dealing with the

- o d / ’JQ{S problems broadcasters are working hard to solve.
o % vp NOW THE BEST NEWS!... DON BEVERIDGE'S
o ! e Fr “AT-YOUR-STATION" meeting package is only $125

/ /17 each program plus you can discontinue any time you wish
after the first four packages.

exclusively from. ..
:1:14 P.O. Box 223 ¢ Barrington, IL 60010 ¢ (312) 381-7797
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We bring you the music that brings
in your audience.

Its true. BMI, the worlds largest performing rights
organization, licenses the music audiences prefer. In everv
one of the last five years, the majority of the music on the
charts was licensed bv BMI.

BMI is a non-prohit-making organization, dedicated
to meeting the needs of creators, publishers, and ail users
of music.

We've alwavs accepted and encouraged every kind of
music. So, for over forty vears, we've been making sure

that vou have the most uncomplicated, hassle-
free access to all tvpes of music.

Bringing vou more of the most popular
music. Helping vou capture a larger audience.
Thats BML.

. Wherever theres music, there's BMI.
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or might not be, some costs. At one point, we were talking about
some very, very low figures—a quarter or an eighth percentage
point, and nothing was ever written down on a piece of paper. But it
would have been a long-term, nonescalatable contract. That’s an-
other of the areas that was grossly misrepresented in many ways, but
that’s probably out the window, too.

Frankly, I have a very pessimistic view today because of all the
grief that has happened in achieving deregulation in this Congress,

We do not believe there has been meaningful deregulation from
the FCC. If a new administration came along, and a new commis-
sion, it would be a horse of totally different colors. We could have a
totally different view of what's going on. Whatever the courts uphold
that the FCC can do, it certainly stands to reason that that same thing
can be undone.

That's essentlally saying that your only salvation is in the Congress.

Absolutely. Absolutely. The Federal Communications Commission
was not formed to deregulate radio. It was formed to regulate radio.
So Congress is the only place that we can see meaningful deregula-
tion.

Might radio be better off with the deregulation it's gotten so far
through the FCC than with this potential legisiation in Congress?

Well, I am in no way ungrateful for the FCC’s actions—don’t misun-
derstand me. 1 am very grateful for those actions. And I am not
saying that some of it isn’t meaningful; I am saying that a great deal
of it is also scary. What will happen in instances where a station is
filed on? What is going to be the judgmental factor of that station’s

having served the public interest standard?
But as I said before, some of the minor paperwork and all kinds of
layers of things I am delighted not to have on our backs anymore.

There’s been some recent suggestion of a federation of broadcast
organizations. Do you feel that NRBA might fit within such a feder-
atlon?

Tell me what you're speaking of when you say a federation.

Well, something like the United Nations, | suppose, in which a number
of independent states might band together, maintaining their own
sovereignty, but working together, and perhaps even with a secretary
general.

I have no problem discussing that at all.

Were you to make a farewell address to the troops in New Orleans,
what would you say?

Well, I would basically tell the troops that if you're a broadcaster,
you must remain involved in the industry. And you must remain
concerned with the future of radio and be willing to work at insuring
its success. And in many instances, that means doing some things
that are beyond the interest and more than the interest of an individ-
ual bottom line. One of the most important things that broadcasters
have to realize is that we could have a great deal more success in
legislative areas, and in all kinds of areas, if we realized our
strengths and took advantage of them, better than we do. ]

“Ua ~ “Una
Celebracion...

Celebracion
Navidefia...

“Una
Celebracion
Navidena =
Contemporanea.

A celebration. Everyone’s
coming. Everyone in this high-
spirited Hispanic family, and
they haven't seen one another
for years.

PLEASE SEND ME, AT NO CHARGE,
Una Celebracién Navidefia Contemporanea
—Christmas Special

A Christmas celebration. And
you know how Christmas is.
So many conflicting emotions,
so much sadness and anxiety
beneath everyone’s determina-
tion to make this “the brightest,
happiest Christmas ever...”

Mail To: Intermational Lutheran Laymen's League
Una Celebracion — Christmas Special
2185 Hampton Ave., St. Louis, Missouri 63139

Name

City

Station

State
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A contemporary Christmas
celebration. Emotions reach the
breaking point. Hostility claims
the day. Can it be saved? “Una
Celebracion Navideia Con-
temporanea” explores, for your
Spanish-speaking listeners, the
problem of finding and keeping
a spirit for peace and joy amid
the anxiety of contemporary
living. A radio offering of
profound hope for the Christmas
season.

In spanish, in one 30-minute or two
15-minute segments. Both available on
one 12-inch disc, free of charge on an
o-t-0 basis. To order, return the coupon
or call Vi Knickrehm at 314-647-4900.



New it's eur turn.

In the past 10 years, the Premium
Line from ITC has seen refine-
ments, but no major changes.
Frankly, it hasn't needed any. The
Premium Line has been a depend-
able workhorse that's found its
way into more studios than its
next two competitors combined.

But we couldn't leave well
encugh aione. So this year. the
Premium Line givés way to the
Delta Series. a new generation
of cartridge machines that offefs
you more than ten years worth
of improvements.

It's mechanically better. The
cart guides are improved. There's
a crystal-referenced servo
capstan motor with a vapor-honed
non-magnetic shaft. Modular
construction makes alignment
and service convenient. High-
speed recue is standard.

And the Deita [l
gives you three

independently removable decks.

It's electronically better. There
are new, high performance
components. including NES500
Series amplifiers. There's an
exclusive ITC/3M playback head
for smooth frequency response
and improved signal-to-noise.
We've added a toroidal power
transformer with fully regulated
and protected power supplies.
And a digital cue tone detector
controlled by a powerful
MmiCroprocessor.

And it's physically. better
because it's smaller. The whole
unit is only one-third rack width
{5%"). The enclosure is made of
Ya-inch milled or cast aluminum,
for stability. And the panel inserts
are made of Lexan®

Of course, we left in all the
good things that made the

Premium Line so popular The
Yz-inch tool plate aluminum deck.
Durable, high quality switches.
And a solencid-actuated, chain-and-
sprocket pressure roller assembly.
All backed by our famous two-
year warranty on parts and
factory labor, plus a 30-day
guarantee of satisfaction. If,|for
any reason. you're not
completely satisfied, you can
return the unit within 30 days of
purchase and we'll refund your
money in full.

The good things are still
there. But what you'll notice are
the improvements. We think
they were worth the wait.

For more information, or |
to place an order, call us collect
from Alaska, Hawaii or lliingis,
at 1-309-828-1381. From the

rest of the U.S,, call the foliowing.

Toll-free number: |

1-800-447-0414.

3M hears you. ..




