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BMI rules the air.

Others may try to sell you pie in the sky,
but the down-to-earth truth is this: most of
the music played on radio is licensed
by BML. That's the way it's been for
almost 20 years. And that's what gives
us air superiority.

_ Wherever there's music, there’s BML
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“GCTV is the funniest show on the air

and maybe the best too.”
—TIME
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M A S TER CLASS
AW ARDS

WEAZ, PHILADELPHIA -

JERRY LEE, PRESIDENT
JIM DE CARO,

EXECUTIVE VICE PRESIDENT/GENERAL MANAGER
Today, WEAZ is the #1 station in Philadelphia and one of the few
very successful beautiful music stations remaining today. But “EASY
101”’ was not always riding high with a #1 ranked 7.7 12+ share.
When we started working with the station about 5 years — and 18
studies — ago, it was WDVR Radio and was being beaten by its
beautiful music competition ‘““WISH.’’ Since then, Jerry Lee’s deter-
mination to win and his absolute belief in good marketing and
strategic research enabled WEAZ not only to beat *““WISH'’ but to
encourage it, finally, out of the format altogether. A major offen-
sive victory.

- KGB, SAN DIEGO -

TOM BAKER, GENERAL MANAGER

LARRY BRUCE, PROGRAM DIRECTOR
OWNERS: WILLET AND MICHAEL BROWN
The rock battle in San Diego has been a tough one...new competitors
popping up all the time and established ones — like KGB and KPR] —
fighting hard to win the lucrative cup of victory. But through it all
the people at KGB have applied sound programming and marketing
principals — while escaping the temptations that brought so many
AOR’s down in 1983 — to remain the #1 contemporary radio sta-
tion (up to a 7.2 12 + share this past fall). It has been so successful,
in fact, that KPRI finally decided to change its format to adult con-
temporary early this year, which will leave KGB way ahead in San
Diego.

The Research Group, therefore, is most pleased to announce the election of the
management of client stations WEAZ and KGB to the honorary rank of Master Class
Strategists. In bestowing these awards, The Research Group recognizes the strategic
achievements of some of America’s most outstanding management teams, from which
will be chosen one station to receive our highest annual honor, the awarding of The
Research Group's Samurai Swords.

in almost every field, there is a company that has earned a reputation as the leader.

The Research Group

Radio’s Strategic Research Team

2517 EASTLAKE AVENUE EAST ¢ SEATTLE, WASHINGTON 98102 * (206)328-2993
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Let’s face it. Listeners will never know ot And the average listenar won’t
that the Delta Series, ITC’s new lv know that ITC sells more professional
generation of cartridge machines, has cartridge machines than
improved cart guides, a crystal- all other manufacturers combined.
referenced servo capstan motor peop e Or that the Delta Series replaces
with a vapor-honed non-magnetic the Premium Line,
shaft, and high-speed recue. t previously the standard of
They won’t care that grea Soun value in the industry.
the Delta’s modular design 9
makes alignment and service and the ]1 A lot of the things that make
convenient. y the Delta Series special. . .
features that matter to
Listeners won’t know about Come baCk you . .. don’t matter to
Delta’s microprocessor- your listeners.
controlled digital cue tone

detector and exclusive ITC fbr But that’s okay. Because the thing
playback head. Delta’s compact your listeners care the most about

size and choice of four configurations more ' is exactly what the Delta Series gives
won’t matter to them. ®

them . . . great sound.

The Delta Series sounds great...
for you and for your listeners!

INTERNATIONAL TAPETRONICS CORPORATION

2425 South Main Street / P.(Q. Box 241 / Bloomington, Hlinois 61701

Call Toll-Free: 800-447-0414

From Alaska, Hawaii and lilinois call collect: 309/828-1381 3M hears you...
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Head to head

In what may be first, ABC-TV and NBC-
TV have scheduled both major mini-series
they plan to air during May sweeps
opposite each other. ABC's Last Days of
Pompeii and NBC's V Part Ii: The Final
Act are set for May 6-7-8. although
Pompeii has opening night edge of three-
hour episcde, starting at 8 p.m., against
Vs opening night starting at 9 p.m. Later
in month, ABC's Mystic Warrior and
NBC's The First Modern Olympics are

set for Sunday and Monday, May 20-21,
both with two-hour episodes both nights.
NBC has specials—Academy of Country
Music Awards and Bob Hope’s 80th
Birthday—set for other two Mondays in
May and maintains it cannot move mini-
series to other dates. ABC, too. according
to spokesman. plans to stand firm.

Face-off

“Television and the White House: Why
Can’t We Be Friends? is title of opening
session for TV side of National
Association of Broadcasters annual
convention (April 29-May 2) in Las
Vegas. NAB is in midst of lining up panel
from both sides of fence. So far
association has confirmation from: Herb
Klein, director of communications in
Nixon administration; David Gergen,
former assistant to President Reagan for
communications; Ed Fouhy, ABC
Washington bureau chief, and Robert
Pierpoint. CBS Washington correspondent,
Elmer Lower, retired ABC News
president, will moderate. Association is
still looking for panelist to replace Jody
Powell, press secretary in Carter White
House, who canceled appearance.

Bigger pieces

FCC proposal to relax attribution rule,
which defines ownership percentage that
triggers multiple ownership rules, has
tentatively been scheduled for vote March
30. Word is that Mass Media Bureau is
recommending ownership ceiling be set at
5% of given company before it counts
against portfolios. Under current rules, for
widely held corporate licensees—those
with more than 50 shareholders—
attribution benchmark is set at 1% of
voting stock. For closely held entitiecs—
those with 50 or fewer shareholders—any
voting partnership or proprietorship
interest is considered to signify

ownership. “‘Passive™ investors—bank trust
departments. investment and insurance

companies—are permitted to own up to
5% before they are considered owners.

Big top

Sony Corp., for second consecutive time,
will have largest exhibit area at this year’s
National Association of Broadcasters
convention. And it will spend $1 million-
plus as it did tast year to put on NAB
show. Company will be displaying, among
other products, complete high-definition
television system. valued at about
$750.000 (excluding post-production
equipment).

Sony will exhibit new products
complementing its Betacam half-inch
camera-recorder, including one unit
expected to draw exceptional attention:
multicart playback unit for automated
station operation. Price tag is uncertain at
this point. but orders can be placed at
NAB, with availability in fourth quarter of
this year. Sony believes its share of half-
inch camera-recorder market is about 80%
currently, having placed perhaps 1,200
units in U.S. alone.

Marked down

Metromedia has reportedly placed
KHOW(AM) Denver on market for about $10
million. Station was purchased from
Doubleday Broadcasting in 1981 for $15
million (BROADCASTING, Dec. 7, 1981).
Company just sold KJRtAM) Seattle to
Ackerly Communications Inc. for $5.8
million (“In Brief,” Feb. 27).

Try, try again

Turner Broadcasting System expects FCC
within month to reject its three-year-old
petition to open rulemaking to eliminate
must-carry rules, which require cable
sytems to carry local broadcast signals,
and is considering two judicial responses:
It may challenge FCC's rejection in
federal Court of Appeals or it may make
all-out assault on rules on First
Amendment grounds in federal district
court.

Off Wall Street

New (and. to many. probably surprising)
name will emerge as television’s number-
one financial services advertiser in list
currently being compiled by Television
Bureau of Advertising. It’s Sears.
Roebuck. with 1983 expenditures of

about $41 million on behaif of its financial

Broadcasting Mar 12 1984
7

operations, which include Dean Witter
Reynolds. Allstate Insurance and
Coldwell, Banker Real Estate. Estimates
of Sears’s total 1983 TV expenditures are
still being tabulated. but $41 million
would be about one-third of company’s
1983 total. which came to more than
$120 mitlion.

New and used

Second-quarter television sales story has
new twist this year. Major national rep
firms report unusual pressure from
advertising agencies wanting to know
which programs scheduled on each of three
major networks during upcoming May
sweeps are original and which are repeats.
Last year, NBC-TV aired highest
percentage of original fare during May and
nearly tied ABC-TV for second place in
final ratings averages. Both ABC-TV and
CBS-TV underperformed expectations

last May, according to rep firm executives.
and poor showing was blamed on lower
percentages of original programing. This
May. NBC has promised affiliates more
than 70% of its prime time schedule will
be original. ABC and CBS are keeping
their plans under wraps.

Endorsement

National Association of Broadcasters is
pulling out stops to persuade broadcasters
to contribute to its Television and Radio
Political Action Committee. TARPAC is
producing 15-minute film to promote
itself at upcoming NAB convention. Film
will feature broadcasters, congressmen
and NAB officials. Star appearance is
being made by none other than House
Energy and Commerce Committee
Chairman John Dingell (D -Mich.).
Dingetl will say political action
committees play important role in
political process.

Not quite commercial

FCC is expected to approve action
permitting “enhanced underwriting” on
public broadcasting before annual meeting
of Public Broadcasting Service and
National Association of Public Television
Stations in Arlington, Va., March 28-31.
Recommended by Temporary Commission
on Alternative Financing for Public
Telecommunications last year, enhanced
underwriting would permit public
broadcasters to identify supporters by
using brand names, trade names, slogans,
brief institutional-lype messages.
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incomparable “Tonight Show.”

@ Timeless entertainment for all ages, starring an
American television institution...Johnny Carson!
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Face-lift

Responding in large part to the publicity
that Showtime/The Movie Channel Inc. has
gained from its exclusive licensing agree-
ment with Paramount Studics, HBO execu-
tives met with reporters in New York last
week to talk about objectives and strategies
of Cinemax in the coming year. Cinemax,
designed as a multipay service, and specifi-
cally as the "perfect complement” to HBO,
will have a substantially increased program
budget for 1984, according to HBO Presi-
dent Frank Biondi. And while the company
"has no interest in cutting rates” to entice
systems to sign on, the impression left by
HBO executives last week was that if Show-
time/TMC initiates a price war, Cinemax
will not shy away. “We'll do what it takes,”
said Tony Cox, president, HBO Network
Group. "to make [Cinemax| competitive.” At
last count, Cinemax had 2.7 million sub-
scribers, making it the fourth largest pay
service behind HBO, Showtime and The
Movie Channel.

According to Michael Fuchs, president,
HBO Network Group, the bigger program
budget will be allocated to various Cinemax
program segments. For example, in May,

", COSIINGS

Cinemax will offer 83 movie titles (compared
to b3 in January), including more “top-end”
titles available for the first time, such as
"Tootsie,” "Breathless,” "War Games” and
"Brain Storm.” That move represents a bow-
ing to pressure from some cable operators,
who have viewed the service as less than
compelling without a lengthy menu of such
titles. Fuchs said the service will be offering
more film festivals in the coming months,
and, in the original program area, more con-
certs and comedy material. Made-for-cable
movies will also be added to the Cinemax
menu, said Fuchs, as well as more dramatic
material (including a three-part series by
Ray Bradbury now in development) and
more adult original programing, such as a
new cabaret show called Scandals.

In response to a question concerning re-
ports that HBO was talking with Universal
about a possible exclusive licensing deal;
Fuchs said the negotiations were centering
on a non-exclusive deal only. He also said
that HBO would not look to strike an exclu-
sive arrangement with any other major stu-
dio (except, of course, Columbia and Orion,
with which it already has made deals). As
for those who subscribe to the theory that
exclusivity spurs growth in the multipay en-

{D-Md.) also signed.

concerns were addressed.

members.

delegated to them is an understatement.”

Cable bill flap in Congress. Congressional concern over the cable deregulation bill, H.R.
4103, mounted last week. In a letter to Energy and Commerce Committee Chairman John
Dingeil {D-Mich.), six members said they feared a "wide range” of interests were not being
addressed in the negotiations on the legislation between the nation's cities and National
Cable Television Association. The letter arrived the day before the cities’ and NCTAs negotiat-
ing teams were scheduled to meet last Saturday (March 10) in Dallas {see page 33).
The letter was initiated by Representatives Al Gore (D-Tenn.) and John Bryant (D-Tex.), who
are both members of the Telecommunications Subcommittee. Bryant is the author of H.R.
4299, a bill backed by the cities but one that has little chance of passage. Representatives
Thomas Luken (D-Ohio), James Scheuer {D-N.Y.), Jim Bates (D-Calif.) and Barbara Mikulski

Gore and Bryant, in an earlier "dear colleague” letter to Energy and Commerce Committee
members, said they were writing on behalt of a broad coalition and wanted to insure that its

The coalition includes: the National Association of Counties, National Asscciation of Regu-
fatory Utility Commissioners, National League of Cities, U.S. Conference of Mayors, Ameri-
can Public Power Association, National Black Media Coalition, American Library Association,
National Education Association, AFL-CIO, Cable Television Information Center, United
Church of Christ, U.S. Catholic Conference, National Federation of Local Cable Programers
and Telecommunications Research and Action Center.

The letter to Dingell highlights that concern: "We fear that all of the issues have not been
adequately developed for the committee members. We are concerned that issues important
to millions of Americans not be shunted aside in the rush to pass legislation,” the letter said.

Bryant was involved in an earlier skirmish with NCTA President Thomas Wheeler over a
letter Wheeler circulated in Bryant's district on cable legislation. Wheeler's letter was written
on behaif of the Committee for Better Cable Television, which he chairs. According to Wheel-
er, similar letters were sent to the constituents of other Energy and Commerce Commmittee

“Now the actions of a few short-sighted government officials and several powerful special
interest groups threathen to kill the promise of cable forever,” Wheeler wrote. He called
Bryant's bill "out of step with the times,” and said it "gives cities the authority to levy more
hidden taxes on cable subscribers.” The CBCT letter also included a sample of a letter
constituents might wish to sign and mail to Bryant.

Bryant, who received a copy of the letter from a constituent, was irritated. He defended his
position in a letter to committee members. He said he “resented the suggestion that he
favored 'hidden taxes.’ " And Bryant said: "To say | believe that Mr. Wheeler has gone too far
in his efferts to discredit the attempts of our mayors and city managers to live up to their
cbligations as elected officials and do the job of cable franchise regulation which has been
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vironment, Fuchs responded, “that's a
myth "

Perhaps one of Cinemax's biggest prob-
lems is a marketing one. Though HBO ex-
euctives see clearly how they want Cinemax
positioned—right along HBO in multipay
homes—operators have frequently voiced
frustration as to how best to sell it. Opera-
tors see the situation this way, said Fuchs
‘It was a movie channel, then it changed
Now what do we call it? I need a sentence.”
Ted Bates, HBO's advertising agency, is
working on that problem with the Cinemax
marketing staff. A Cinemax advertising
campaign is being developed which Tony
Cox hopes will be ready in May.

SMATV clearance

A U.S. district court in New York has ruled
in favor of Satellite Television of New York
Resources and Riverbay Corp., proposed op-
erators of a satellite master antenna televi-
sion system in the Co-op City housing pro-
ject in New York, enabling them to proceed
with plans to build the SMATV system
which the state cable commission in New
York ruled could not be constructed. The
District Court for the Southern District of
New York lifted a cease and desist order
imposed on the SMATV project by the state
cable commission. District Judge Gerard L.
Goettel of the Southern District ruled that
the commissicn essentially lacked jurisdic-
tion to regulate SMATV operations. Goettel
cited an FCC nuling last November pre-
empting "state and local regulation of
SMATV systems that [has] the effect of in-
terfering with, delaying or terminating in-
terstate and federally controlled communi-
cations services." And while the court
stressed there are some circumstances un-
der which local jurisdiction may apply, as
when an SMATV system makes use of pub-
lic rights of way, ncne of those situations
appeared to apply in the present case. Goet-
tel said the state commission’s order not
only placed a "tremendous, if not over-
whelming, economic burden” cn the pro-
posed SMATV operators, but also improper-
ly deprived residents of Co-op City of the
services te be provided by that system.

The New York Cable Commission, how-
ever, has appealed the FCC's decision pre-
empting local SMATV regulation in the U.S.
Court of Appeals in Washington, and has
also asked that court to stay the effective-
ness of that ruling until a decision is reached
on the merits of the case. A decision on the
stay is expected at any time. If a stay is
granted, the New York decision would be
thrown into question. "It was not unexpect-
ed,” said William Finneran, chairman of the
New York state cable commission. "The
New York case totally hinged on what is
happening in the Washington court." The
FCC has urged the appeals court in Wash-
ington not to grant a stay because, it ar-
gued, the state cable commission would
probably lose its case on its merits, and, in
any event, it has not proved it would be
irreparably harmed without the issuance of
a stay.



Closer to cable

The cable franchising process in Palo Alto,
Calif —stalled since last fall pending court
action—has resumed following the Feb. 28
decision by U.S. District Court Judge Eu-
gene Lynch that city consultants may re-
sume processing four proposals for wiring
the city, including a controversial cne from
Pacific Bell. The proposal by Pacific Bell, a
former AT&T subsidiary spun off Jan. 1, has
generated a lawsuit brought by an aspiring
cable operator against Palo Alto, Pacific Bell
and two other California cities charging vio-
lation of antitrust laws and First Amend-
ment rights.

Judge Lynch dismissed the antitrust
charge in mid-February, ruling the cities
were immune from antitrust liability. The
judge’s Feb. 28 action lifted a temporary
stay on franchising action, although he did
not dismiss the entire suit and is still consid-
ering First Amendment and other claims
contained within it. Century Federal Inc.
had brought the suit after it was refused a
business license and told it must compete in
a franchising process undertaken by Palo
Alto on behalf of that city and the communi-
ties of Menlo Park and Atherton. Century
Federal sought to build a franchise in each
of those cities.

An attorney for the city of Palo Alto, Nick
Miller, declared Lynch's antitrust ruling
"good news for cities in any state that has a
law granting cities authority to franchise ca-
ble television.” He estimated 30 other states
have similar statutes.

Cable television should be treated in a
fashion similar to that of the print media,
Century Federal argues in its pleading, with
no franchising or licensing obligations.

Judge Lynch argued that cable operators
are in fact “entitled tc some First Amend-
ment protection. . . The problem lies in de-
termining just what government regulations
are permissible.”

Pacific Bell is seeking permission to build
a 112-channel fiber-optic cable system that
would be leased back to the city of Palo Alto.

Cable push

Some 39 members of the board of directors
of the Council for Cable Information will con-
vene in Nassau County, New York, this
week to work out a timetable for the rollout
of CCI's planned national advertising cam-
paign, designed to make consumers more
aware of the benefits of cable television. As-
suming the board is as pleased with ad
agency McCann-Erickson’s work as the CCI
staff is, the board will consider two timeta-
bles: running a test market campaign in four
markets this May, with the national rollout
to begin in September, or delaying the test
phase until September and rolling out the
full campaign in January. Several weeks
ago, CCI was almost forced to take the latter
option when, after reviewing McCann-
Erickson's proposed spots, the CCI execu-
tive committee decided they needed sub-
stantial reworking. However, the agency
has subsequently been able to rework the
spots to the satisfaction of CCI President
Kathryn Creech and staff. Yet, the full cam-
paign may still be put off until next January
because, as a CCI spokesman explains it,
there is the feeling by some working on the

campaign that “we could get more for our
money in January.” The market test, when-
ever it is held, will experiment with various
flight lengths and frequencies. The national
campaign will last up to six weeks.

Pittsburgh deal

Talks between Warner Amex and Tele-
Communications Inc. are said to be close to
completion concerning TCI's proposed put-
chase of WA's Pittsburgh cable system,
which has 72,800 basic subscribers and
passes almost 170,000 homes. If the pur-
chase is completed, TCI will pay a reported
$90 million, or almost $1,200 per subscriber.
Any transfer would have to be approved by
both Pittsburgh's mayor and city council.
Neither has yet been informed by WA that it
intends to sell the system. The city's cable
administrator. Brother Richard Emenecker,
said that before the city could approve the
transfer, Warner would have to complete the
3% to 5% of the system that remains unbuilt
(service must be available to all residences
“without exception“} and do a substantial
amount of “cleanup work” to insure that all
construction meets federal electrical and
safety code requirements. TCI operates sys-
tems in western Pennsylvania with about
170,000 subscribers. About 80% of Pitts-
burgh's borders are touched by TCIl-owned
systems.

Cable erosion

The issue of shrinking network television
audiences resurfaced when the Magazine
Publishers Association revealed the results
of another study concluding that viewership
of prime time network programs declines
significantly in households with cable tele-
vision.

The latest study, conducted by Audits &
Surveys, New York, provided a bonus for the
MPA: It found that magazine reading—the
number of issues read and the number of
times the reader is exposed to the average
page in the issue—was 19% greater in cable
television homes than in noncable homes.

MPA said it had undertaken the study in
multimedia markets because earlier re-
search in single markets indicated that
prime time viewing decreased substantially
in cable TV households. In 1982 Ogilvy &
Mather used a special A.C. Nielsen analysis
in Tulsa, Okla., to document the network-
share-loss contention and in 1983 the Read-
er's Digest engaged Audits & Surveys to con-
duct research in Syracuse, N.Y. The MPA-
sponsored study was broader gauged. It
covered four markets with more than 50%
cable penetration (Albany-Schenectady-
Troy, N.Y,; Lansing, Mich.; Charleston,
S.C., and San Diego).

The study was conducted among 3,756
adults during October-November 1983,
They were questioned about their prime
time viewing and magazine reading. For
TV, a near-coincidental measure of the
viewing during the 15 minutes before the
telephone call was used.

Audits & Surveys found that during the
average quarter-hour of prime time, the net-
work share of adult viewing was 68% in
homes with cahle television, compared to
87% in noncable homes. Among other find-
ings: the higher the education and the
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household income of the respondent—in
both cable and noncable homes—the lower
the network share of viewing; 18% of nonca-
ble and 58% of cable homes had remote con-
trol facilities that could “zap” commercials;
among all viewers whose sets were tuned to
a network during any part of the commercial
break, 10% in noncable homes and 16% in
cable homes either switched channels or
turned the set off.

The MPA released the study to news me-
dia but when the Television Bureau of Ad-
vertising asked for copies, an MPA official
told Harvey Spiegel, TVB senior vice presi-
dent, marketing research, that copies would
not be available for about three weeks.

Spiegel told BROADCASTING last week he
could only surmise that the MPA “just
doesn’t want anybody taking pot shots at
the study.” He said he could not comment
directly on a study he has not read, but add-
ed that he believes agencies and advertisers
"are getting tired of these old cliches regard-
ing media fighting each other.”

In a recent speech before the Oklahoma
Broadcasters Association, Spiegel said, the
Ogilvy & Mather Tulsa report was “gibber-
ish.” He referred to O&M's claims that net-
work affiliate shares are eroding in noncable
homes in Tulsa, and added:

“It’s based on all the noncable homes in
the total DMA, and the homes taken out of
the noncable sample over the two-year peri-
od were the heavier viewers."”

Advertising friends

Ted Turner, chairman of Turner Broadcast-
ing System, has thanked the New York-
based advertising community "from the bot-
tom of my heart” for not advertising on the
Satellite News Channel, thus forcing that
cable news network's demise last fall.

Those expressions of gratitude out of the
way, Turner complained of only "token
amounts” of advertising on the TBS ser-
vices—WTBS(TV) Atlanta, Cable News Net-
work and CNN Headline News. He was ad-
dressing agency executives at a Turner-
sponsored lunch in New York's Waldorf-
Astoria hotel.

Unlike the broadcast networks, Turner
said, TBS is asking advertisers to carry only
“half the load.” By 1985, he said, advertising
revenues and carriage fees from cable oper-
ators would be about equal.

And Turmner said advertising rates on
wtBs, CNN and CNN Headline News "will
not increase significantly in 1984."

In response to a question about the future
of CNN Headline News, now that SNC is no
longer a threat, Turner said the service "is
here to stay.” The service picked up about
2.5 million new subscribers after SNC went
dark last fall, and its subscriber universe
now stands at about 10.6 million. Turner
also noted that the syndication of CNN
Headline News to local broadcasters is, by
itself, “developing into a profit center.”
(Turner said the company’s program syndi-
cation arm, Turner Program Services,
“should come close to breaking even this
year.")

As to a direct broadcast satellite deal,
Turner said there was "no rush,” but that
talks were ongoing with a number of com-
panies. At this point, Comsat may have the
best shot because that company, in Turn-
er's opinion, has “a better technical plan.”

3
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Quality Advertiser Supported Programming

Already Cleared By These Leading Broadcasters

New York “WNEW-TV } Orlando WOFL | Paducah KBSI
LosAngeles = KTTV | Charlotte WCCB | Springfield, MO  KSPR
Chicago WFLD-TV | New Orleans WDSU-TV | Huntsville WAFF
San Francisco KTVU | Grand Rapids WXMI | Columbia WLTX
Boston WLVI-TV | Memphis = WMKW-TV | Las Vegas KVVU-TV
Detroit WKBD-TV | Oklahoma City KWTV | Savannah WJCL
Washington, D.C. WTTG | Salt Lake City KSTU | Columbus, GA WLTZ
Dallas KNBN-TV | Norfolk WTVZ-TV | McAllen/

Houston KRIV-TV | Charleston WVAH | Brownsville KVEO
Miami WDZL | Albany WXXA-TV | Reno KAME-TV
Seattle KCPQ | Greensboro WGGT | Boise KTVR
Tampa WTOG | Tulsa KOKI | Macon WGXA
St.Louis  KPLR-TV | Richmond ~ WRLH-TV | Bakersfield — KERO-TV
Denver KDVR-TV | Knoxville WKCH | Midland/

Sacramento KTXL | Albuquerque KNAT | Odessa KMID-TV
[ndianapolis WRTV | West Palm Beach WPEC | Albany, GA WTSG
Portland KPTV | Jacksonville @~ WJKS-TV | Meridian WHTV
Nashville WCAY | GreenBay  WLUK-TV | Alpena WBKB-TV
San Diego KGTV | Rochester WOKR

Kansas City KSHB-TV | Spokane KXLY-TV
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Wine World Inc. O Various wine
products will be advertised in flights in
three markets, beginning March 19 or
March 26, for four weeks. Commercials
will be carried in all dayparts on

25-44. Agency: Allen & Dorward, San
Francisco.

Toyota Motor Sales O Flights will begin
on March 19 and April 14 for one week
each in Dallas and Houston.

weekdays ana weekends. Target: aguits,

BeaVentece
S S e e ey

January sales. National spot radio billings for January chmbssd 3% to $39,953,400,
according to data released by Larchmont, N.Y.-basa« Radin Expendilures Reports Inc. Nine
out of top 10 markets, however, have dropped off in spot business with Detroit registering
most significant decline—down 18.3%. Only lop markel shawing increase was Dallas-Fort
Worth, which rose 4.8%. Chart bzl highligins spod radlio business expenditures for January
with distribution of dollars broken down Dy market size

January Spot Radio Buginess Expenditures

1983 1964 1984 vs 1983

% change

Total 39,173,600 39,953,400 +2.0
Market

1-10 16,514,200 16,154,400 -8.2%

11-25 8,084,200 8,249,100 +2.0%

26-50 5,463,200 6,001,500 +9.9%

51+ 9,112,000 10,548,400 +15.8%

Percentage distribution
Nationat Spot Dollars
Markets 1-50

Market Percentage
1-10 51.5%
11-25 28.1%
26-50 20.4%

]

ACT comments. Action for Children’s Television has submitted comments to Federal Trade
Commission in response to petition of Mattel and Ogilvy & Mather to reopen 1971 FTC orders
pertaining to misleading video techniques and disclosure statements (BROADCASTING, Feb.
13). In its statement ACT disputed Mattel's claims that changed circumstances warranted
modification and elimination of consent order provisions, calling claims “unsubstantiated
and apparently misleading.” Specifically, ACT said that alternative proposal by Mattel to use
“diagnostic discrepancy test” procedures to determine whether particular special effect
used in commercial causes confusion for children, is “so vague that public consideration and
comment is virtually impossible.”

]

New York, New York. Young & Rubicam has prepared 52-page booklet, The New York
Market, which concludes city will continue to be largest and most influential market in U.S. for
some time. Prepared by Y&R Media Research, presentation covers meadia hakbis,
demography, economics, product usage and leisure pursuits found within naton’s langest
market. Its section on media shows that television usage paralleis U.S. average, but deviates
in daypart usage, with New Yorkers tuned to TV less during daytime and afterncons and more
during late news and late fringe. Y&R says radio usage is “somewhat heavigr” than nafional
norm, with every major format represented. Except for Manhattan, city is lamehy unwirad for
cabie, report notes.
a

Down the block. Tatham-Laird & Kudner Advertising, Chicago, will move its offices to new
building, One Magnificent Mile, in November. TLK's plans to move eight blacks an Mechigan
Avenue's Magnificent Mile were, announced in culmination of year-long zaarch for larger
space. TLK will occupy five floors, vacating its current 625 North Michigan &wanue iocation of
13 years.
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Commercials will be carried in all
dayparts. Target: men, 18-34. Agency:
Dancer Fitzgerald Sample, New York.

Farmers Insurance Co. 0 Campaign
for various types of insurance will begin
in April for 15 to 20 weeks in about 95
markets, including Indianapalis, Salt
Lake City and San Jose, Calif. Spots will
be scheduled in all dayparts on
weekdays and weekends. Target:
adults, 25-54. Agency: Foote, Cone &
Belding, Los Angeles.

United Grocers O Sweepstakes for
Bonnie Hubbard products will be
advertised in 13 California markets,
starting on April 23 for four weeks.
Commercials will be scheduled in all
dayparts on weekends and weekdays.
Target: women, 18-49. Agency: Allen &
Darward, San Francisco.

o e— | TVONLY L m—

King Edward Cigar 0 Campaign of
three-week flights on and two weeks off
will begin this week and continue
through April in 14 markets. Commercials
will be scheduled in news and sports
programing. Target: men, 25-49. Agency:
Morgan & Associates, Richmond, Va.

Ciba Vision Care O Division of Ciba
Geigy, which has been testing
commercials for its soft contact lenses in
Atlanta, Miami and Washington, is
expanding its list in launching three-week
flight in 15 additional markets beginning
April 16. Spots will air in various
dayparts. Target: women, 18-34.

Agency: Bowes/Hanlon Advertising, New
York.

American Cyanamid 0 Campaign for
pesticide product wilt be launched in
early April for nine weeks in more than 20
markets. Spots will be placed in early
and late fringe and news programs.
Target: adults, 25-54. Agency: Tucker
Wayne & Co., Atlanta.

Ex-Lax O Campaign for laxative will
begin in early April in 25 to 30 markets
for four to five weeks. Commercials will
be positioned in early fringe. Target:
women, 35-plus. Agency: Ogilvy &
Mather, New York.

MC! Telecommunications 0 Campaign
featuring Merv Griffin as spokesperson,
which began last week in 90 markets,
will add more markets this week bringing
number to 100. Flight will air until the
end of April in day time, early tringe and
early news. Target: women, 25-54.
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Midnight Express

The China Syndrome

The Blue Lagoon
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Absence of Malice
And Justice For All
The Blue Lagoon
California Suite

Chapter Two

The Cheap Detective
The China Syndrome
Funny Lady

Hot Stuff

Ice Castles

It's My Turn

Just You and Me, Kid

The King of Marvin Garde:
Kramer Vs. Kramer



i

s el 1

And Justice For All Kramer vs. Kramer Absence of Malice

[VERS!

ictures. Available now!

Midnight Express Seems Like Old Times

The Mountain Men The Shadow Riders

1941 Stand By Your Man

Only When I Laugh We of the Never Never Columbia, "\Pictures

. . Telbvisidn
Robin and Marian PR

© COLUMBIA MCTURE S INDUSTRIES INC. 1084



Agency: Ally Gargano, New York.

Beck’s Beer O Four- to five-week
campaign will begin in late April in
about nine markets. Commercials will be
scheduled in prime time, news and
sports programing. Target: men, 18-34.
Agency: Della Femina, Travisano &
Partners, New York.

[ S RADIOANDTY [ — ]

Kronenbourg Beer 0 Approximately
$1.8 million of $3-million advertising
budget will be allocated to spot radio in
1984 campaign. Premiere flight broke in
New York iast Thursday (March 8) and
will expand in mid-April to cover
Chicago, Baltimore, Boston and San
Francisco. Campaign will consist of
three-week flights on radio,
supplemented by outdoor advertising
and network TV in Northeast region until
October. Spots will air in ail dayparts.
Target: men, 25-54. Agency: Levine,
Huntley Schmidt & Beaver, New York.

White Castle O Hamburger chain will
conduct campaign in 10 markets, with
advertising already running in some
markets and others scheduled in late
March and April for 10 to 15 weeks.
Commercials will air in all TV dayparts
and radio. Target: adults, 18-34.
Agency: Simpson Marketing, Columbus,
Ohio.

Car-X Service Systems O Mufflers will

Shopping right. Grey Advertising’s first
campaign since landing the ShopRite Su-
permarkets account blends image with
producl. The commerciai above, one of
four in the campaign, features a shopper
who proclaims: “I'm a ShopRiter.” Shop-
Rite emphasizes its economy with the
closing tag: "We bring high guality and
low prices together.” The spot TV effort
broke last week in Shop Rite's major mar-
kets in New York, New Jersey, Pennsylva-
nia, Connecticut and Massachusetts,
and will air throughout 1984,

be promoted in 11-week campaign to
begin in late March or early April in 14
radio markets and 12 TV markets.
Commercials will be carried on radio and
television in all dayparis. Target: men,
25-54. Agency: Dawson, Johns & Black,
Chicago.

SUNBELT 1983 TRANSACTIONS
BY

NORMAN FISCHER AND ASSOCIATES, INC.

KZEU-FM Victoria, Tx $ 730,000
KCTI-AM Gonzales, Tx 350,000
KYOT-FM Refugio, Tx 250,000
KNCI-AM Boerne, Tx 120,000
KKDI-AM/FM Sheridan, Ark 350,000
KKYR-AM Marshall, Tx 230,000
KRIG-AM Odessa, Tx 800,000
KXOL-AM Ft. Worth, Tx 880,000
KTEZ-FM Lubbock, Tx 1,050,000
KAUZ-TV Wichita Falls, Tx 10,930,000
KGNS-TV Laredo, Tx 3,000,000
KUKA-AM San Antonio, Tx 900,000

Oll?MAN

(512) 476-9457
PO. Box 5308
Austin, Texas 78763

FOR PROFESSIONAL SERVICES IN
MEDIA BROKERAGE & APPRAISALS

CONTACT:

FiSCHER AND ASSOCIATES INC.
AUSTIN, TEXAS

1828 L Street, N.W,

Washington, D.C. 20036
(202) 862-3413
e

RepuReport

WLAC-am-FM Nashvilie: To Blalr Radio from
Hiliier, Newmark, Wechsler & Howard.
]
WRxT(FM) Niagra Falls, N.Y: To Hillier,
Newmark, Wechsier & Howard {no pre-
vious rep).
]

Wexi-am-Fm Detroit: To Selcom Radio from
CBS Radio Spot Sales.
0

Kmay(Fv) Seaside, Calif.: To Selcom Ra-
dio from Torbet Radio.

u

KaLk-em Denison, Tex.: To Selcom Radio
{no previous rep).

0

WrDA(AM}-WKOF(FM) Nashville: To Katz Ra-
dio from Blair Radio.

O

Kmio-Tv Midland, Tex.: To Katz Television
Continental from Avery Knodel.

0O

Wwitem) Gainesville, Ga.: To Hilller, New-
mark, Wechsler & Howard (no previous
rep).

(]

WoEez(Fmy Fort Myers, Fla.: To Hillier, New-
mark, Wechsler & Howard (No previous
rep).

a

Settlement. As a resuit of out-of-court
agreement with Marriott Corp., First Me-
dia Services, Alexandria, Va.-based me-
dia buying firm, has changed its name to
Multi Media Services Corp. Marriott had
claimed that name, First Media Services,
was too similar to that of its subsidiary,
First Media Corp., owner and operator of
10 radio stations in U.S.

O

Southern exposure. ABC Television
Spot Sales has opened sales office in At-
lanta to serve 11 stations covering Geor-
gia, Virginia, West Virginia, Florida, Mfs-
sissippi, Alabama, Louisiana,
Tennessee, North Carolina, South Caroli-
na and Kentucky. New address is: 100
Galleria Parkway N.W. Atlanta 30339;
{404) 956-0822. This will be temporary
office; in June, ABC moves to 200 Gal-
leria Parkway N.W. Atlanta.

0

Cable move. Cable Networks Inc. (CNI),
cable TV advertising representative firm,
has moved its New Jersey operations
from Paramus to expanded quarters at
2444 Morris Avenue Union, N.J. 07083;
(201) 686-4166. Corporate headqguarters
remain at 600 Third Avenue, New York
10017.

a
Even dozen. Torbet Radio has opened
its 12th sales office in Houston at 1800
West Loop South, Suite 1870, Houston
77027; (713) 961-1626.
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MondayaMemo

A broadcast regulation commentary from Erwin Krasnow, senior VP/general counsel, NAB, Washington

State regulation of
broadcasters: the
emerging battleground

Last month the U.S. Supreme Court heard
oral argument on whether Oklahoma could
ban the advertising of alcoholic beverages
on cable systems. The argument brought na-
tional attention to the rise of state and local
government as a formidable new force in the
regulation of the broadcasting industry, It
was not the first indication of states trying to
dictate the content of media advertising; last
year, for example, at least seven state legis-
latures introduced bills to curtail alcoholic
beverage advertising on radio and television
stations. At this moment, state, county and
municipal governments are considering pro-
posals that would adversely affect virtually
every aspect of broadcast operation, ranging
from lawyer advertising, transmitter radi-
ation levels and First Amendment rights to
the ability of broadcasters to enter new tech-
nologies.

Against this backdrop of growing empha-
sis on local control, the presidents and ex-
ecutive directors of state broadcasters asso-
ciations convene at the National Association
of Broadcasters this week for their annual
conference. The strategies this group de-
vises to handle mushrooming state and local
regulations could set the tone for the forsee-
able future. Whatever the outcome of this
conference, however, broadcasters must pay
increasing attention to their state and local
governments.

[ronically, but perhaps not surprisingly,
local officials have stepped into the broad-
cast regulatory arena at a time when the FCC
is gradually stepping out. The states are
moving ahead to fill the regulatory void.
Moreover, faced with mounting financial
problems and cutbacks in federal funds,
states and cities are looking to broadcast rev-
enues as a potential source of income, These
two developments have combined to create
new challenges for broadcasters—chal-
lenges that, if not met, would have an ad-
verse impact on the bottom lines of all sta-
tions, and which could disserve the public
by reimposing bygone regulatory require-
ments that direct station resources from pro-
graming to red tape.

Recent attempts on the state and local lev-
els to control advertising, particularly ads
for alcoholic beverages, have generated the
greatest attention. The stakes are high. The
serious and real concerns of groups such as
Mothers Against Drunk Drivers have been
translated by some state legislators into re-
strictions upon media alcoholic beverage ad-
vertising, rather than into more effective
measures of coping with the problem of
drunk driving fatalities and accidents. Last
year bills were introduced in Colorado, Kan-
sas, Massachusetts, North Carolina, North

Erwin G. Krasnow is senior vice president
and general counsel of the National
Association of Broadcasters. In 1979 he
instituted a state legislative clearinghouse for
state broadcasters associations which has
disseminated model testimony, briefs and
statutory materials on taxes, radiation,
advertising, shield laws and other topics. On
April 1, he will leave the NAB to become a
partner in the Washington law firm of Verner,
Liipfert, Bernhard and McPherson.

Dakota, Oregon and Wisconsin to restrict
the advertising of alcoholic beverages.
Some of these bills would prohibit all alco-
holic beverage advertising; others would re-
quire alcohol abuse warnings in ads; still
others would tax alcoholic beverage adver-
tising.

A test of such legislation will come later
this spring when the Supreme Court is ex-
pected to rule on a suit brought by Oklahoma
cable operators questioning the state’s ability
under the First and 21st Amendments to ban
the advertising of alcoholic beverages. The
Supreme Court also is expected to act on a
request by broadcasters and outdoor adver-
tisers for review of Mississippi’s ban on in-
state liquor advertising. This case specifical-
ly raises broadcast commercial speech
issues.

But liquor is not the only area of advertis-
ing eyed by state legislatures and courts, The
Supreme Court is expected to rule this term
on whether the Texas legislature can enact a
law regulating the rates broadcasters may
charge for political advertising. The lower
court had agreed with the Texas Association
of Broadcasters and the NAB that Congress
has pre-empted this field. NAB has told the
Supreme Court that if the Texas law is per-
mitted to stand, other states would be free to
subject broadcasters to conflicting regula-
tions,

With broadcast advertising revenues
reaching almost $19 billion in 1982, state
and municipal governments are searching
for ways to find more tax revenues. During
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the past two years, most states considered
new taxes, higher rates for existing taxes,
and taxes on broadcast revenues, plant and
equipment. Currently four states—Arizona,
Hawaii, Indiana and New Mexico—tax the
sale of advertising time by broadcasters. Vir-
tually every state broadcast association was
kept busy last year opposing attempts to tax
broadcasters. This year is expected to be no
different.

Radiation is another area of considerable
concern on the state and local levels. Con-
sumer groups and health authorities have
agitated for restrictions on broadcast trans-
mission activities. With no federal policy on
the books, localities are writing their own
rules governing the use of nonionizing radi-
ation, Broadcasters fear that the creation of a
patchwork of inconsistent and often unreal-
1stic standards could cause severe problems.
In an effort to resolve this issue, the FCC has
initiated a rulemaking to adopt a national
nonionizing radiation standard.

Another state activity is regulation of the
use of FM subcarrier frequencies for paging
and data transmission. Last year the FCC
allowed broadcasters to use their subcarriers
for such new services, stipulating that broad-
casters engaging in such common carrier ac-
tivities as paging would have to be regulated
as common carriers under state law. So far, a
dozen states have made it virtually impossi-
ble for broadcasters to obtain common carri-
er authority, blocking a radio station’s ability
to expand into new businesses. The NAB
has asked the commission to pre-empt state
and local common carrier regulation of FM
subcarrier use, especially radio paging, and
the request has been scheduled for consider-
ation at the commission’s March 30 meeting.

Finally, First Amendment issues are being
considered in state legislatures and courts,
Changes in shield laws, retraction statutes,
libel and slander laws and restrictions on
cameras and microphones in the courtroom
and on open meeting laws are under consid-
eration in virtually every state.

This onslaught of state and municipal ac-
tivity should send a signal to broadcasters to
get active on their home turf. The threat of
debilitating restrictions on a broadcaster’s
way of doing business can occur in a variety
of different forums, including legislatures,
administrative agencies and the courts. De-
fensive action is often necessary. A sounder
approach, however, is for broadcasters to
lobby for removal of existing restrictions
and to seek affirmative legislation. During
the 1982 legislative session, for example,
broadcasters were instrumental in convinc-
ing the Arizona legislature to repeal the 4%
sales tax on broadcast advertising revenues,
effective in 1986. And broadcasters con-
vinced the highest courts of nearly 30 states
to adopt permanent rules allowing some
electronic coverage of their courts. All proof
of the value of a vigorous offense.
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This week

March 11-13—0hio Cable Television Association an-
nual convention and trade show, “Cable Crossroads.”
Speakers include Tom Wheeler, president, National Ca-
ble Television Association, and Drew Lewis, chief ex-
eculive officer, Warner Amex Cable Communications.
Hyatt Regency/Ohio Center, Columbus, Ohio. Informa-
tion: (614) 461-4014.

March 12— Mickigan Cable Television Association
annual winter meeting. Hyatt Regency Fairlane Town
Cenier, Dearborn, Mich.

March 12—Women in Cable, Dallas/Fort Worth chap-
ter, meeting, “Entrepreneur Is Alive and Well." Marriott
Quorum, Dallas.

March 12—Deadline for requests to participate in FCC
en banc meeting of March 22. FCC headquarters,
Washington. Information: Willlam Russell. FCC director

& [ndicales new or revised listing

of public affairs, room 202, 1918 M Streets, N.W,, Wash-
ington, 20554.

March 13—Television Bureau of Advertising regional
sales training conference. Airport Hilton, Los Angeles.

March 13—/nternational Association of Satetlite Us-
ers monthly meeting. Twin Bridges Marriott, Arlington,
Va.

March 13—Museum of Broadcasting "Women at Work”
seminar (part three), “Broadcast Journalism and Wom-
en’s Issues.” Museum of Broadcasting, New York. Infor-
mation: (212) 752-4690.

March 13-14—0kio Association of Broadcasters con-
gressional dinner and visits to congressmen and FCC.
Hyatt Regency-Capitol Hill, Washington.

March 13-15—National Association of Broadcasters
state association presidents and executive directors
conference. Marriott hotel, Washington.

March 13-15—Louisiana Association of Broadcasters
annual visit with Congress and FCC. Washington.

March 27-28—Cabletelevision Advertising Bu-
reau annual advertising conference. Sheraton
Center, New York

March 28-April 1—Public Broadcasting Service
and National Association of Public Televigion Sta-
tions annual public television convention. Hyatt Re-
gency-Crystal City, Arlington, Va.

Aprll B-12—National Public Radio annual confer-
ence. Hyatt Regency. Arlington, Va.

April 24-29-MIP-TV international TV program
market. Paiais des Festivals, Cannes, France.
April 29-May 2-National Association of Broad-
casters annual convention. Las Vegas Convention
Center, Las Vegds. Future conventions: Las Vegas,
April 14-17,19885; Dallas, April 13-16, 1986; Dallas,
April 12-15, 1987, and Las Vegas. April 10-13,
1988.

May 7-9—ABC-TV annual affiliates meeting. Cen-
tury Plaza, Los Angeles.

May 13-16—CBS-TV annual affiliates meeting.
Century Plaza, Los Angeles.

May 20-22-NBC-TV annual affiliates meeting.
Century Plaza. Los Angeies.

May 20-23—Broadcast Financial Management
Association 24th annual conference. Grand Hyatt,
New York. Future conferences: May 12-15, 1985,
Chicago; May 18-21, 1986, Los Angeles.

May 30-June 2—American Women in Radio and
Television annual convention. Palmer House, Chi-
cago. Future conventions: May 7-11, 1985, New
York Hilton, New York, and May 27-31, 1986, Loew's
Anatole, Dallas.

June 2-6—American Advertising Federation na-
tional convention. Fairmont hotel, Denver. Future
conventions: June 8-12, 1985, J.W. Marriot, Wash-
ington, and June 14-18, 1986, Hyatt Regency Chl-
cago, Chicago.

June 3-6—National Cable Television Association
annual convention, including National Cable Pro-
graming Conference. Las Vegas Convention Cen-
ter, Las Vegas. Future conventions: June 2-5, 1985,
Las Vegas; March 16-19, 1986, Dallas, and May
17-20, 1987, Las Vegas.

June 10-15—Broadcasters Promotion Associ-
ation/Broadcast Designers Association annual
serninar. Caesars Palace, Las Vegas. Future con-
ventions: June 5-9, 1985, Hyatt Regency, Chicago:
June 10-15, 1986, Loew's Anatole, Dallas; June 17-
20, 1987, Peachiree Plaza, Allanta: June 22-25.
1988, Bonaventure, Los Angeles; June 22-25.
1989, Renaissance Center, Detroit.

Aug. 12-15Cable Television Administration
and Marketing Society 10th annual conference.

MeoralMesiings

Waldorf-Astoria, New York.

Sept. 6-8—Southern Cable Television Association
Eastern show Georgia World Congress Center, At-
lanta. Future show: Aug. 25-27, 1985, Georgla
World Congress Center.

Sept. 16-19—"The Radio Convention,” combined
conventions of National Radio Broadeasters Asso-
ciation and National Association of Broadcasters
Radio Programing Conference. Westin Bonaven-
ture hotel, Los Angeles.

Sept. 21-25—10th Iniernational Broadeasting
Convention. Metropole Conference and Exhibition
Center, Brighton, England.

Oct. 2B-Nov. 2—Society of Motion Picture and
Television Engineers 126th technical conference
and equipment exhibit. New York Hilton

Oct. 30-Nov. 1—Atlantic Cable Skow, Atlantic City
Convention Center, Wtlantic City, N.J. Information:
(609) 848-1000.

Nov. 7-9—Television Bureau of Advertising 30th
annual meeting, Hyatt Regency, Chicago. Future
meetings: Nov 11-13, 1985, Hyatt Regency, Dallas;
Nov 17-19, 1986, Century Plaza. Los Angeles, and
Nov. 18-20. 1987, Washington Hilton, Washington.

Nov. 11-14—Association of National Advertisers
annual meeting. Camelback nn, Scottsdale, Ariz.

Nov. 18-21—AMIP 84, American Market for In-
ternational Programs, second annual program
marketplace, organized by Perard Associates with
MIDEM and National Videc Clearinghouse. Fon-
tainebleau Hilton, Miami Beach.

Dec. 5-7—Western Cable Show sponsored by
California Cable Television Association. Anaheim
Convention Center, Anaheim, Calif. Information:
(415) 428-2225.

Dec. 5-7—Radio-Television News Directors Asso-
ciation international conference. San Antonio Con-
vention Center, San Antonio, Tex.

Jan. 5-8, 1985—Association of Independent Tele-
vision Stations (INTV) annual convention. Cen-
tury Plaza hotel, Los Angeles.

Jan. 10-15, 1985—_NATPE [nternational annual
convention. Moscone Center, San Francisco. Fu-
ture conventions: Jan. 17-22, 1986, New Orleans
Convention Center, and Jan. 24-27, 1987, New Or-
leans.

Feb. 10-13, 1985—National Religious Broadcast-
ers 42nd annual convention. Sheraton Washington,
Washington.

May 15-18, 1985 —American Association of Ad-
vertising Agencies annual meeting. Greenbrier,
White Sulphur Springs, W. Va.
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March 14—New York Market Kadio Broadcasters As-
sociation ninth annual *Big Apple Radio Awards.”
Sheraton Center hotel, New York.

March 14—Women in Communications, Chicago
chapter, annual Jacob Scher Awards dinner. Speaker:
Linda Ellerbee, former anchor of NBC News Over-
night. Hyatt Regency. Chicago.

March 14 _New York chapter, National Academy of
Television Arts and Sciences, drOp-in luncheon.
Speaker: Rabert Pittman, Warner Amex Satellite Enter-
tainment Co. executive vice president, chief operating
officer. Copacabana, New York.

March 14—Advanced Television Systems Committee
meeting. National Association of Broadcasters head-
quarters, Washington.

March 14—Northern California Broadcasters Associ-
ation general membership meeting. Trader Vic's, San
Francisco.

March 14-16—Arkansas Cable TV Association annu-
al convention and trade show Excelsior hotel, Litlle
Rock, Ark. Information: Floyd White, (501) 898-2626.

March 18—"The New Technologies: Changes and
Chailenges in Public Relations,” seminar for corporate
executives sponsored by The Media Institute. Hyatt
Regency, Houston. information: Sarah Midgley, (202)
298-7512.

March 156—Television Bureau of Advertising regional
sales training conference. Red Lion Seatac Inn, Seat-
tle.

s March 15— New York Women in Communications
“Freedom of Information Night.” Speakers: John Chan-
celior, NBC News; Jeft Greenfield, ABC News; Reed
Irvine, Accuracy in Media: Mary Alice Williams, CNN,
and Bill Rusher, National Review. Moderator: Richard
Salant, National News Council. Essex House, New
York. information: (212) 370-1866.

March 15—Deadline for entries in Edward R. Murrow
Award, for "outstanding contributions to public radio,”
sponsored by Corporation for Public Broadeasting.
Information: CPB. 1111 16th Street, N.W,, Washington,
D.C., 20036.

March 16—Fifth annual "National Freedom of Informa-
tion Day,” sponsored by Society of Professional Jour-
nalists, Sigma Deita Chi. Local chapters scheduled to
hold programs to "heighten public awareness of First
Amendment ideals and promote free press issues.”
Information: SPJ, SDX, 840 North Lake Shore Drive,
suite BO1W, Chicago, 60611.

March 16—American Women in Radio and Televi-
sion, New York chapter, annual career day confer-
ence. Luncheon speaker: Norma Quarles, NBC News
correspondent. Warwick hotel, New York. Information:
Sara Stalkus, CBS, (212) 975-4650.

8 March 16—Washington chapter, National Acade-
my of Television Arts and Sciences, and National
Press Ciub St. Patrick's Day gala, "A Salute to Irish
Television.” National Press Club ballroem, Washington.
Information: Terry Lowe-Edwards, (202) 364-7820.

—
Also in March

March 18-20—SPACE (Society for Professional and
Commercial Earth Stations) spring convention and
international exhibition. Caesars Palace, Las Vegas. In-
formation: (202) 887-0605.

March 19—International Radio & Television Society
writing workshop, co-sponsored by Center for Com-
munication. Adcom conference room, CBS, 51 West
52d Street, New York.

8 March 19—New York chapter, National Academy
of Television Arts and Sciences, drop-in dinner. Topic:
music video, Copacabana. New York.

March 19-22—10th AIAA Communication Satellite Sys-
tems Conference, sponsored by [EEE, Institute of
Electronics & Communications Engineers of Japan
and others. Sheraton Twin Towers hotel, Ortando, Fla.
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p.m.

Sunday.

now-May 3.
*indicates a premiere episode
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A professional’s guide to the intermedia week (March 12-18)

Network television 0 PBS: (check local times) Puriie {play}, Monday 9-12 p.m.; Survival
Specials: The Man Who Lived with Gorillas*, Thursday 8-9 p.m.; A Passion to Protect
(wildlife special), Friday 9-11 p.m. NBC: My Life as a Man (movie), Monday 9-11 p.m,;
Election '84 Special, Thursday 10-11 p.m. ABC: “Absence of Malice” (1981), Sunday 9-11:30

Radio O CBS Radio: The Movies: 1984 Special (16-part Oscars preview), Saturday and

Cable O Showtime: Lena Horne: The Lady and her Music, Thursday 8-10 p.m. Lifetime:
Informathon: The Intimate Epidemic (sexually transmitted diseases), Thursday 8-10 p.m.
HBO: Not Necessarily the Movies* (Hollywood spoof), Saturday 9-10:30 p.m.; “Tender Mer-
cies” (1982), Sunday 8-10:30 p.m.; Arts & Entertainment: Conversations on the Arts and
Letters: TV Writers/Producers, Thursday 11:30 p.m.-midnight.

Museum of Broadcasting 0 (1 East 53d Street, New York) Hitchcock by Hitchcock, exhibit of
TVepisodes, now-April 5; Rod Serling: Dimensions of I'magination, 60 hours of programing,

Information: (202) 863-7136.

March 20—Television Bureau of Advertising regional
sales lraining conference. Amfac West Tower. Dallas.

March 20—*Cable Law '84," video conference on le-
gal aspects of cable TV franchising, sponsored by
American Bar Association, cable TV commitlee of sci-
ence and technology section. Originating in Washington
at U.S. Chamber of Commerce, Hall of Nations, to 24
U.S. citigs. Information: (202) 362-1140.

March 20—Presentation of 24th annual International
Broadcasting Awards, sponsored by Hollywood Radio
and Television Society. Century Plaza hotel, Los Ange-
les.

March 20—Southern California Cable Association
monthly luncheon. Los Angeles Airport Hilton, Los An-
geles.

m  March 20—New York Women in Cable meeting.
Topic: “Women at the Top.” Speakers: Kay Koplovitz.
USA Network: Mary Alice Dwyer-Dobbin, Lifetime: Ei-
leen Connell, Warner-Amex, and Charlotte Schiff-
Jones, Schifi-Jones Ltd. Viacom Conference. New
York.

®»  March 20—New York Women in Communications
meeting. Topic: “Women’s Role in Sports and Sports
Coverage.” Women's Republican Club, New York.

® March 20-21—Kentucky Broadcasiers Associ-
ation annual Washington legislative trip.

March 20-22—Washington Journalism Center's con-
ference for journalists, “Changing Relationships Be-
tween Men and Women." Watergate hotel, Washington.

March 21—!llinois Broadcasters Association college
seminar. Winois State University, Normal, lll.

March 21-—Ohio Association of Broadeasters Cleve-
land managers’ luncheon. Cleveland Bond Court,
Cleveland.

March 21—New York chapter, National Academy of
Television Arts and Sciences, drop-in luncheon.
Speaker: Peter Lund. vice president-general manager.
WCBS-TV New York, on “The Changing Face of Local
Television News." Copacabana, New York.

®  March 21—New York chapter, National Academy
of Television Arts and Sciences, forum, “Local News
Street Reporting.” Panelists include reponers, produc-
ers and news directors from New York TV stations. Mod-
erator: Mary Alice Williams, Cable News Network. Wal-
dorf-Asloria, New York.

March 22—Northern California Broadcasters Associ-
ation breakfast seminar. Hyatt Union Square, San Fran-
Cisco.

March 22—Ohio Association of Broadcasters Youngs-
town managers' luncheon. Youngstown Club, Youngs-
town, Ohio.

March 22—Television Burean of Advertising regional
sales training conference. Hyalt Regency, Atlanta.

March 22—National Academy of Television Arts and
Sciences seminar cn new technoOlogies. WJLA-TV
Washington.

March 22—FCC en banc meeting. open to public.
Room 856, FCC. Washington.

March 22—/ nternational Television Association, Chi-
cago chapter, seminar on U-Matic maintenance. Col-
lege of DuPage, Gien Ellyn, Ill. Information: (312) 858-
2800.

March 22-23—Georgia Cable Television Association
16th annual convention. Ritz-Carlton Buckhead, Atlan-
ta.

March 22-24—Washington Program of Annenberg
Schools of Communications cable TV seminar. Speak-
ers include Wendell Bailey. National Cable Television
Association; Henry Geller, Washington Center for Pub-
lic Policy Research; Howard Symons, House Subcom-
mittee on Telecommunications; Morris Tarshis, Board of
Franchises, New York City; Joshua Koenig, New York
State Cable Television Association, and John Evans,
Arlington (Va.) Telecommunications Corp. Capitol Holi-
day Inn hotel, Washington. Information: (202) 484-
2663.

March 23— Media Institute conference, "The Media
and Government Leaks.” Dirksen Senate Office Build-
ing, room SD 226, Washington.

March 23-24—Florida AP Broadcasters 36th annual
meeting. Haliday Inn, Gainesville, Fla.

m March 23-24—UP! New England Broadcasters
Associatior annyal meeting and awards banquet. Mar-
riott Long Wharf, Boston.

March 24—New York University seminar. "Writing
Successtiully for the Film and Television Marketplace.”
NYU campus. New York. Information: (212) 505-0467.

March 26—/ uternational Television Association, Chi-
cago chapter, seminar on video production Systems,
“From {dea to Image.” Alistate Insurance Co.s televi-
sion production facility, Northbrook, HI. Information:
(312) 858-2800.

March 27—/International Radio & Television Society
writing workshop. co-sponscred by Center for Com-
maunication. Adcom conference room, CBS, 51 West
52d Street, New York.

B March 27—New York Cable Ciub Iuncheon.
Speaker: Kathryn Creech, Council for Cable Informa-
tion. Gallagher’s Steak House, New York.

»  March 27—Women in Cable, Washington chapter,
meeting. Speakers: C-SPAN president Brian Lamb and
producer Carrie Collins. Ramada Renaissance holel,
Washington.

March 27-28—Cabletelevision Advertising Burean
third annual advertising conference. Sheraton Center.
New York. Information: (212) 751-7770.

March 27-28—LPTV West '84, West Coast conference
and expaosition for low power TV, sponsored by Nation-
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al Institute for Low Power Television. Disneyland ho-
tel, Anaheim, Calif. Information: Don DeKoker, (203)
852-0500.

March 28—International Radio and Television Soci-
ely "newsmaker” luncheon. Speaker: Grant Tinker,
chairman and chief exacutive officer, NBC. Waldorf-
Astoria, New York.

March 28-31--National Association of Black Oumed
Broadcasters eighth annual spring broadcast manage-
ment conference. Marriott's Hilton Head Resort, Hilton
Head, S.C.

March 28-April 1—Public Broadcasting Service and
National Association of Public Television Stations an-
nual meeting of public television stations. Hyatt Regen-
cy, Crystal City, Arlington, Va. Information: Mary Jane
McKinnon, (202) 488-5000.

»  March 29—New York chapter, National Academy
of Television Arts and Sciences, drop-in luncheon.
Speaker: Joseph Cohen, president, Madison Square
Garden, on *Television and Sports in New York." Copa-
cabana, New York.

March 28-31—New Merico Broadcasters Association
annual convention. Speaker: Henry Rivera, FCC com-
missioner. Hilton Inn, Albuquerque, N.M.

March 30—Presentation of ninth annual Commenda-
tion Awards, by American Women in Radio and Televi-
sion, celebrating birthday centennial of Eleanor Roose-
vell, Waldorf Astoria hotel, New York. Information: Betty
Jane Reed. NBC, (212) 664-5301.

March 30—Deadline for entries in Addy Awards, spon-
sored by American Advertising Federation. Informa-
tion: Janel McKenna, AAF awards coordinator, (202)
898-0089.

March 30-April 1—Foundation for American Com-
municalions “Economics Conference for Journalists,”
co-sponsored by Gates Foundation. Keystone, Colo.
Information: {213) 851-7372.

March 31—Deadline for entries in "Hometown U.S.A.
Video Festival 1984,” for community cablecast pro-
graming, sponsored by National Federation of Local
Cable Programers. Information: Joan Gudgel, NFLCP.
906 Pennsylvania Avenue, S.E., Washington, 20003;
(202) 544-7272.

—a
April

April 1—Deadline for entries in Natioral Cable Televi-
sion Association's National Awards. Information:
NCTA, 1724 Massachussetts Avenue, N.W., Washing-
lon, D.C., 20036.

April 1—Deadline for entries for Radio-Televigion
News Directors Association annual scholarship and
fellowship awards. Information: Dean Mell, KHQ Inc.,
South 4202 Regal, Spokane, Wash., 99203.

April 1—Deadline for entries in 20th annual Major Arm-
strong Awards for "excellence and originality in radio
broadcasting by AM and FM stations,” administered
and sponsored by Armstrong Memorial Research
Foundation with cooperation with National Radio
Broadeasters Association. Information: (212) 280-
8703.

April 1-3—Virginia Cable Television Association an-
nual convention. Williamsburg Lodge, Williamsburg,
Va.

April 2—Deadline for entries in /nternational Radio
Festival of New York. information: Festival office, (212)
246-5133.

B April 2—New York chapter, National Academy of
Television Arts and Sciences, drop-in dinner. Guest:
Joe Franklin, New York radio and TV personality for last
18 ergrs on WOR-TV and WOR(AM). Copacabana.
New York.

April 3—Television Bureau of Advertising regional
sales training conference. Marriott, S.E., Denver.

April 3-4—lliilinois Broadcasters Association spring
meeting. Springfield. Hl. Information: (217) 787-6503.

April 3-5—|nternational Teleconference Symposium,
co-sponsored by Comsat, AT&T, ITT World Commu-
nications, RCA Global Communications, TRT Tele-
communications Corp. and Western Union Interna-
tional. Symposium will comprise conference sites in
U.S., Canada, England, Australia and Japan. U.S. con-
ference site: Philadelphia Marriott hotel. Information:
Howard Briley, Comsat, 950 LEnfant Plaza, S.W.,, Wash-
ington, 20024, (202) 863-6248.

B Aprit &—New York chapter, National Academy of
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Television Arts and Sciences, drop-in luncheon.
Speaker: Uriel Savir, Israeli press counsel in New York,
on “Problems in Press Coverage of the Middle East
Conllict.” Copacabana. New York.

April 4-6—Indiana Broadcasters Association Spring
conference. Clarksville Marriott Inn, Clarksville, Ind.

April 4-8—Alpha Epsilon Rho, National Broadeast-
ing Soctety, 42d annual convention, “Prospects '84."
Speakers include Brandon Tartikoff, president, NBC
Enterlainment; Steve Sohmer, NBC vice president, en-
tertainment; Jack Valenti, president, Motion Picture As-
sociation of America and William Baker, president,
Group W Communications. Universal Sheraton hotel,
Los Angeles.

April 5-8—international Radio and Television Soci-
ety "Minority Jobs Fair.” Viacom Conference City, New
York.

April 6-7—Okiahoma AP Broadcasters Association
annual convention and awards banquet. Park Suite,
Oklahoma City.

April 6-8—California AP Television Radio Associ-
ation 37th annual convention and awards presenta-
tion. Speaker: Christine Craft, former anchor, KMBC-TV
Kansas City, Mo. Queen Mary, Long Beach. Informa-
tion: (213) 746-1200.

April 6-8—Alabama AP Broadcasters Association an-
nual meeting. Sheraton Riverfront hotet, Monlgomery,
Ala.

April 6-8—UPI Broadcasters of Florida annual con-
vention and awards banquet, held in conjunction with
Radio-Television News Directors Association region
14, Holiday Inn-International Drive, Qrlando, Fla.

April 7—Deadline for entries in Television Drama
Awards competition of Fourth International Conference
on Television Drama, sponsored by Michigan State
University. Information: Jean-Luc Renaud or Gretchen
Barbatsis, department of telecommunications, Michi-
gan State Universily, East Lansing. Mich., 48824; (517)
355-6558.

April 7—Radio-Television News Directors Associ-
ation region 14 meeting with UPI. Holiday Inn-Interna-
tional Drive, QOrlando, Fla.

April 7—Radio-Television News Directors Associ-
ation region one meeting. Four Seasons Olympic hotel,
Seattle, Wash.

April  7-9—Minnesofa Broadcasters Associgtion
spring ¢convention. Sheraton Park Place hotel. Minne-
apolis.

April 8—Southern Educational Communications As-
societion radio membership meeting during National
Public Radio annual conference {see below). Hyatt Re-
gency, Crystal City, Va.

April 8-10—West Virginia Broadcasters Association
spnng meenng Oglebay Park. Oglebay Lodge. Wheel-
ing. W

April 8-12—National Public Radie annual confer-
ence. Hyatt Regency, Arlington, Va.

April 8-14—International Public Television Screening
Conference, INPUT ‘84, hosted by South Cerolina
Educational Television Network. Francis Marion ho-
tel, Charleston, S.C. Information: Michele Reap, P.O.
Drawer L, Columbia, S.C., 29250; (B803) 758-7284.

April 10-11—Satcom '84, “Satellite Communications—
Trends and Opportunities,” fourth annual conference
sponsored by International Association of Satellite
Users. Speakers include Representative Edward Mar-
key (D-Mass.) and Tom McKnight, president. Orion Sat-
ellite Corp. Sheraton Washington, Washington.

April 10-11—Okio Association of Broadcasters spring
convention. Columbus Marriott North, Columbus, Ohio.
& April 10-11—Alebama Cabie Television Associ-
ation spring meeting. Madison hotel, Montgomery, Ala.
m  April 11—New York chapier, National Academy of
Television Arts and Sciences, drop-in luncheon.
Speaker: Roy Danish, director. Television Information
Office. Copacabana. New York.

April 11—Louisiana Association of Broadcasters
sales seminar, Holiday Inn-Airport, Kenner, La.

April 12—Louisiana Association of Broadcasters
sales seminar, Hoiiday-Inn-Central, Lafayette, La.
April 13—Louisiana Association of Broadcasters
sales seminar. Regency hotel, Shreveport, La.

April 14—Radio-Television News Directors Associ-
ation region 11 and 12 meeting with Society of Profes-

sional Journalists. Sigma Delta Chi. Yale University,
New Haven, Conn.

April 14—Deadline for entries in New Jersey Press
Association 37th annual awards competition. Informa-
tion: Tim Benford. 1464 Whippoorwill Way, Mountain-
side, N.J., 07092; (201) 232-6701.

® April 16—Women in Communications Matrix
Awards luncheon. Speaker: Katharine Graham, Wash-
ington Post Co. Waldorf-Astoria, New York.

April 16—Deadline for applications for Soclety of
Broadcast Engineers’ cerification exam, which will be
given June 15-June 23. Information: SBE, P.O. Box
50844, Indianapofis, Ind., 46250.

April 16-17—Southern Educational Communications
#sociation “capital campaigns seminar.” KERA-FM-
Dallas.

April 16-18—Videotex '84, organized by London On-
line Inc. Hyatt Regency, Chicago. Information: (212)
279-8890.

April 18—American Women in Radio and Television,
Atlanta chapter, Communications Women of Achieve-
ment banquet. Atlanta Marriott hotel, Atlanta. Informa-
tion: (404) 325-2490.

April 18-18—Kentucky Broadcasters Association
spring convention. Seelbach hotel, Louisville, Ky.

April 19-20—Qhio State University's School of. Jour-
nelism symposium, “Reporting Public Affairs in the
Year 2004." Fawcett Center, OSU campus, Columbus,
QOhio.

April 20-21—Sixth annual Black College Radio con-
vention, sponsored Collegiate Broadcasting Group,
Atlanta. Paschal's hotel. Atlanta. Information: (404)
523-6136.

April 21—Caucus for Producers, Writers and Direc-
tors symposium in cooperation with UCLA on policies
and personnel of cable industry UCLA, Los Angeles.

April  23-26—Twelfth annual Telecommunications
Policy Research Conference. Airlie House. Warrenton,
Va.

April 23-29— Pennsylvania Association of Broadcast-
ers annual spring convention. Caravanserai Resort, St.
Maarten, Netherlands Antilles. =

April 24-26—"High Tech: Promises and Problems,”
conference sponsored by Washington Journalism
Center. Watergate hotel, Washington.

April 24-29—20th annuval MIP-TV (Marcke Interne-
tional des Programmes). international TV program
market. Palais des Festivals, Cannes, France.

April 25—/International Radio and Television Society
newsmaker luncheon. Waldorf-Astoria, New York.

April 25—Broadeast Pioneers George Foster Peabody
Awards luncheon. Hotel Pierre, New York.

April 25—Caucus for Producers, Writers & Directors
second general membership meeting. Chasen's, Los
Angeles. Information: (213) 652-0222.

®  April 26—Presentation of second annual Lowell
Thomas Award, honoring Walter Cronkite, sponsored
by Marist College. Poughkeepsie, N.Y. Helmsley Pal-
ace, New York.

April 27—Radio-Television News Directors Associ-
ation region six meeting with University of Kansas. UK
campus, Lawrence, Kan.

April 27-28—Kansas Assaciation of Broadcasters
broadcast journalism seminar. University of Kansas.
Lawrence.

Aprll 28—Radio-Television News Directors Associ-
ation region five meeting with Bismarck Junior Col-
lege. BJC campus, Bismarck, N.D. Information: (202)
737-8657.

Engatals

Dorothy Reo, from Taturm Communica-
tions, Los Angeles, joins wuAr-Tv Provi-
dence, R.1., as executive producer, P.M.
Magazine, not Chris Walden, as incor-
rectly reported in “Fates & Fortunes,”
March 5. Walden remains program
manager at station.
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Format 41 is the format that fills a real void
in your market. Consider for a moment the
contemporary/popular music spectrum.
“Hottest Hits” formats generally target ages
12 to 30, so the median age target of that for-
mat is about Z1. CHR aims 18 to 36, so the
median age of their audience is about 27. Then
there are the “Adult Contemporary” music
stations, which do best in the 22 to 40 age
range...median age of 31. Next is *'Beautiful
Music,” which across the country has its
appeal centered in 42 to 65, for a median age
of about 53. Something missing there?

Yes.

A format with a median age of 41...one for

C
11n

radio listeners - age 32 to 49 - who don’t par-
ticularly like “mostly instrumental” beautiful
music and find no good all-vocal alternative.

Transtar’s Format 41 is the format that fills
the void with a very high-quality product
carefully crafted to win a superior audience
position in even the very largest of the top
100 markets. The target range of the format:
32 to 49 year olds.

Why should you use Transtar’s Format 41
to fill the void? Besides the obvious cost sav-
ings of a 24-hour satellite-delivered format,
and the impeccable programming quality and
top grade research Transtar builds into its
product, there is a very practical reason: this




format that will fill

your market.

format is a very tricky little animal to do right.
A number of radio stations who have tried to
fill the void have failed...sometimes badly.
Transtar’s Format 41 has the necessary ingre-
dients they lacked. If you'll take a moment to
call or write us, we’ll tell you plainly why...
and why you should move now to fill the void
with Transtar’s Format 41.

Il:il
|

The Qualily Satellite Nelwork
P——

* Service mark of Transtar Radio Network, Inc.

i Tell me more about Format 41* and  §

E the other Transtar formats.
! Name

1
: Station

| Address

1

1 Send to: 620 South Pointe Court

Suite 185

Colorado Springs, CO 80906

pe=m--

Or for more information and matket

availability just call us at 1-800-654-3904.
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NAB gives up

Broadcast deregulation effort

will move from subcommittee

to parent Commerce Committee

if broadcasters are successful

in bypassing junior unit;

Fritts says Colorado congressman
torpedoed long effort to draft

bill; Swift, Luken, Tauke, Tauzin
sought as allies in new initiative

The National Association of Broadcastei
last Friday scrubbed its efforts to formulate a
broadcast dereguiation bill in the House
Telecommunications Subcommiitiee, opting
instead to concentrate its legislative efforts
on the parent Energy and Commerce Com-
mittee.

The move puts NAB and Subcommittee
Chairman Tim Wirth (D-Colo.) at logger-
heads, as they were last May when the asso-
ciation tried to “roll” Wirth (BROADCAST-
ING, May 9. 1983).

The final straw for NAB came last week
when Wirth. along with subcommittee mem-
ber Mickey Leland (D-Tex.), circulated a
letter which pointed to the establishment of

on Wirth, puts hope in Dingell

equal employment opportunity language as
the only stumbling block to completion of
the bill. (A draft bill was circulated last week
and it addressed all major points of conten-
tion, except for EEO [see box, page 31]).
The letter sent shockwaves through the NAB
and surprised its congressional allies, Tom
Tauke (R-lowa) and Billy Tauzin (D-La.).

Said NAB President Eddie Fritts: “We
consider Wirth’s move an effort to torpedo
the project. We are willing to completely
severe communication with the subcommit-
tee. But, we are still willing to sit down with
Leland.” Leland leads the drive for inclusion
of EEO.

In a letter to Energy and Commerce Com-
mittee members sent late last Friday, Fritts
said the time had “come for the full commit-
tee to take action on this long pending im-
portant legislation.” NAB. according to
Fritts. has not developed a firm strategy yet
but plans to meet early next week with
Tauke, Tauzin and key subcommittee mem-
bers Al Swiit (D-Wash.) and Thomas Luken
(D-Ohio). The association also said it had no

indication how the committee’s chairman,
John Dingell (D-Mich.), would react.

Tauke, who had not seen the letter, told
BROADCASTING his plan was to “let the dust
settle and try and put the compromise back
together, if possible.” He was not eager to
abanden the process and said he prefered the
subcommittee present the bill to the full
committee.

Wirth and Leland aides expressed surprise
and irritation when leamning of the letter’s
contents. “No matter what NAB does in re-
gards to moving the legislation, Congress-
man Leland is committed to making sure
that EEC is addressed,” said Leland aide
Larry irving. Subcommittee counsel Thom-
as Rogers said: I am shocked and amazed
that after the process has gone this far and
the differences came down to such small is-
sues with the exception of EEO, that NAB is
looking to destroy the process,” he said.

Fritts’s letter maintained that there were
more problems than just EEC. "I regret to
say that there are at least a half’ a dozen
issues of major significance to the broadcast-

Key provisions of draft broadcast deregulation bill

# No FCC restrictions on commercial announcements.

m No establishment of ascertainment procedures. but licensees must
ascertain in their own ways and maintain public files showing how
they've met community needs.

1 No program logs conforming to a particular formal. but there must be
sufficient logs to demonstrate compliance with the new act.

= Radio stations are released from any obligation to provide news or
public affairs or to follow any program format.

a1 Comparative renewals are outlawed.

1 Television licenses would be renewed on a showing of having meri-
toriously met needs of children. minority groups. the elderly and other
residents of the service area.

= Radio station licenses would be renewed on a similar showing of
meritorious service. but only in general to their service areas (nol by
audience breakdowns), and "taking into account what needs are not
being met by other radio stations in the area.”

= Renewals would be further conditioned on the licensee having com-
mitted no serious violations, nor minor violations that taken together
indicate a pattern of abuse.

a Television programing reguirements would be established by the
FCC on a station rating system basis. Among requirements: minimums
for local and informational programing (and at a level representing a
“meaningful increase” over levels now broadcast). Requirements
would vary based on type of station (VHF, UHF, network affiliate or
independent) and by market size.

= Weighls for programing within the station rating system would be
based on the following categories: minority, children's, elderly, public
interest or any other category the FCC might provide as an incentive.
m Beginning in 1995, and every fifth year thereaiter, the FCC would

review andfor adjust such programing ratings. Also in 1995, the FCC
may require TV stations to broadcast minimum amounts of any type of
publiic interest programing.

m Additionally, every TV station must broadcast a minimum of one hour
per day of children’s pregraming, during periods that have greater
children’s audiences than other periods. Such programing would be
over and above other incenlive programs.

= TV stations would be required to maintain files showing compliance
with public interest requirements, and the FCC would audit on a ran-
dom basis al least 15% of stations to determine if standards were
being met. If a complaint were filed afleging failure to meet public
interest programing requirements, the FCC would determine within 90
days whether there was sufficient basis to warrant imposition of a
sanction, including revocation.

a If the FCC determines that a licensee has commilted two or more
violations of the public interest requirements during a five-year period.,
it must revoke the station’s license. For viclations less than those requiir-
ing revocation, forfeitures up to $100,000 may be levied for each
violation, or the FCC may require remedial programing to make up for
the shortfall.

® n the event of petitions to deny, the FCC must provide a reasonable
period to allow the petitioner an opportunity for discovery. Any person
would have the right to petilion to deny a license or construction
permit.

1 The FCC would establish rules to insure that a significant preference
be granted to minorities in contests for broadcast licenses or construc-
tion permits.

m Codification of the FCC's existing personal attack and politicai
editorializing rules.
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ing industry which are not yet resolved.”
Fritts characterized the draft bill as “more
regulation” rather than *“deregulation.” He
listed prehearing discovery procedures:
codification of the FCC's personal attack and
political editorializing rules; new standards
for broadcast station ownership and foreign
studio provisions; mandatory children’s tele-
vision requirements; radio safety net to al-
low the FCC to re-regulate radio and a provi-
sion to ‘sunset’ television quantification by
the year 2000. and the percentuge of TV
stations that would be affected by quantifica-
tion.

According to the Wirth-Leland letter:
“EEQ is now the only major issue that has
not yet been resolved, and the recalcitrance
of the broadcasting industry on this matter is
the only major reason that broadcast deregu-
lation is not ready to move forward at this
time.”

Tauke was “surprised and puzzled™ by the
letter. “1 think it was clearly inflammatory
and inaccurate,” Tauke said.

He maintained that the agreement was to
resolve all other issues and then work on
EEO. “| thought we would leave EEO on the
back burner and not stir the pot.” Tauke said.

To Wirth and Leland, however, EEQ must
be reckoned with now. And the NAB's com-
plaints about substantive differences over
the draft are being viewed by some on the
subcommittee as a “smokescreen,” so NARB
won’t appear “racist.”

Leland asked NAB to accept the same
EEO requirement tor 60% parity as con-
tained in the cable bill. The FCC's EEO pro-
cessing guidelines currently suggest that sta-
tions with between five and 10 full-time
employes must be at 50% parity for its work-
force overall and at 25% parity in the top
four job categories. Stations with 11 or more
full-time employes must be at 50% parity in
employment overall and in the top four job
categories. Radio and TV stations with five
or fewer employes are exempt from the
guidelines. Stations that don’t meet these
guidelines are subject to review by the com-
mission.

Leland said NAB proposed that TV sta-
tions be held at 60% parity, but exempt radio
stations with 10 or fewer employes altogeth-
er from the requirements. “The NAB pro-
poses to more than double that exemption,
thus resulting in, according to statistics com-
piled by the FCC, 52% of the nation’s radio
stations being exempt,” Leland wrote.

According to the Leland proposal, any
station would have a three-year period be-
fore it would be required to meet the new
EEQO standards. The letter includes a chart
illustrating how his proposed standards
would affect a station with 20 employes. and
18 in the upper four job categories. The fig-
ures are tor a marketplace in which minor-
ities muake up 20% and women account for
40%.

According to the chart, present FCC re-
quirements call for two minorities and four
women for the overall staff and 1.8 minor-
ities and 3.6 women in the upper four job
categories. Under Leland's proposal 2.4 mi-
norities and 4.8 women were the figures for
overall staff and 2.4 minorities and 4.32
women for the upper four job categories.

Cross-country TV on Super Tuesday

With primaries or caucuses in
nine states, viewers will be kept
up to date on tomorrow’s votes
with reports, interviews during
the day and evening as well as
wrap-ups later that night

Major news organizations throughout the
Fifth Estate spent much of last week gearing
up for tomorrow’s (March 13) political pri-
mary and caucus activity on a day (dubbed
“Super Tuesday™) that many in the media
have described as make-it-or-break-it time
for the candidacies of Democratic Party
hopefuls Walter Mondale, Gary Hart and
John Glenn.

Five states are holding primaries, three
said to be crucial—Florida. Georgia and
Massachusetts. The other two states holding
primaries tomorrow are Alabama and Rhode
Island. Four states are holding caucuses: Ha-
waii, Nevada, Oklahoma and Washington.
More than 600 delegates are up for grabs.

The three over-the-air networks will be
conducting preference and exit polls in each
of the states, but will have camera crews tor
remote reports in only three or four key loca-
tions.

The networks will be reporting voting
*“trends” well before the polls close, as soon
as such trends can be extracted from the data
that each will be pouring into ¢laborate com-
puter systems in New York and Washington.
The data will be based on interviews from
the primary and caucus sites.

With primary and caucus activity spread
across the nation tomorrow, polls will be
closing at various times throughout the even-
ing. The networks will begin projecting win-
ners for the Eastern primaries around the
time their evening newscasts begin, with
brief updates periodically through the prime
time programing schedule.

CBS may call Alabama and Georgia
during its evening news program anchored
by Dan Rather. At 8 p.m., the network will
air a primary update, possibly with live in-
terviews with the two leading contenders,
Gary Hart and Walter Mondale. At 8:30,
CBS will have another brief report when it
will likely call the outcome of the Florida
primary. At 9, another update will air. if
Massachuselts was too close to call earlier.
Projections for Rhode Island and Oklahoma
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will follow at 9:30. At about 11:40, Dan
Rather will anchor a half-hour Super Tues-
day wrap-up special. Senior correspondents
Bruce Morton and Bob Schiefter will report
from Atlanta and Boston, respectively. Dur-
ing the wrap-up, Bill Moyers will join Rath-
er to provide unalysis and commentary. Last
Friday, Rather was to have been in Florida to
do a preview report on the events and issues
taking shape there.

At ABC, evening news anchor Peter Jen-
nings and David Brinkley will be reporting
out of Washington tomorrow. In addition to
break-in reports throughout the evening to
project winners as the polls close, Jennings
will anchor (with Brinkley providing com-
mentary) a special wrap-up beginning at
11:30 (pre-empting Nightline). It will last an
hour or longer. depending on how events
develop.

As it did in New Hampshire, ABC will
team up with the Washington Post to do
tracking (preference) polls based on voter
interviews through Monday in Florida, Mas-
sachusetts and Alaubama.

At its Washington news headquarters,
ABC has set up a working print press center,

The ABC News vote count center in New York
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where journalists will be provided with all
sorts of polling data.

NBC is programing its special report on
Super Tuesday in prime time, 10-11 p.m.
Tom Brokaw will anchor the special, with
John Chancellor providing commentary.
Connie Chung will be reporting on the West-
ern caucuses from San Francisco. NBC will
also be providing updates throughout prime
time on Tuesday. Segments of Today on
Tuesday will be used to preview primary ac-
tivity that day, and on Wednesday (March
14), Today will have interviews with the
candidates to assess their positions after the
results are known.

CNN got off to an early start, beginning
with live coverage yesterday (March 11)of a
League of Women Voters debate among the
five remaining candidates (Mondale, Glenn,
Hart, Jackson and McGovern) from Atlanta.
CNN was making a feed available, but only
a few PBS and local stations were expected
to take it.

A CNN spokesman said the network
would do no preference or exit polling of its
own.

From Monday noon until Wednesday
afternoon, CNN will provide hourly primary
updates and from 8 p.m. to midnight on
Tuesday its coverage will be focused on the
primaries with the exception of periodic reg-
ular news briefs. A half-hour wrap-up is
scheduled for Tuesday at 11:30 p.m. Cover-
age will be anchored from Atlanta, with
MaryAlice Williams, Bernard Shaw and Don
Farmer sharing the duties. CNN will have
crews in the three key primary states along
with crews following the candidates. Last
Friday, Walter Mondale was scheduled to do
a half-hour interview on CNN and at press
time the network had not received responses
to invitations to the other candidates.

On Wednesday CNN will conduct inter-
views with candidates as well as several
state Democratic party chairmen to assess
the candidates performance in their states.

PBS's MacNeiliLehrer NewsHour will
update primary returns on Super Tuesday

during its three feeds (6, 7 and 9 p.m.}. Last
week, the program aired extensive reports
on Hart, Mondale, the black vote and the
why's and wherefore'’s of political polling.
Today, the show will focus on press coverage
of the candidates, with a report on John
Glenn’s candidacy as well.

On Wednesday, MacNeil/Lehrer will do a
wrap-up, which may include interviews with
both Mondale and Hart (at press time, pro-
gram executives were still waiting for re-
sponses to interview requests). Campaign
analysis will be provided by former cam-
paign manager John Sears and Al Baron,
publisher of the Washington-based political

newsletter, The Baron Report.

C-SPAN won’t be doing any exit or pref-
erence polls, but has scheduled a live call-in
show on the primaries for Super Tuesday
from 9 to 11 p.m. Carlyn Keene, represent-
ing Public Opinion magazine, will be par-
ticipating, according to Bruce Collins, C-
SPAN director of operations. C-SPAN also
will be trying to get other “political figures”
to participate, Collins said. C-SPAN also has
scheduled a call-in show for Sunday (March
11} at 9 p.m. featuring Charles Whitehead,
Florida Democratic party chairman, and
Henry Saylor, Florida Republican party
chairman, Collins said. ]

Was it do or die in Dallas on Saturday?

City-cable confrontation over
deregulatory bill called key
to fate of buffeted legislation

Municipal officials and cable operators will
be on the phone to their respective Washing-
ton trade associations this week to learn
whether H.R. 4103, the House bill that
would weaken the municipalities’ regulatory
grip and bring some order to the business of
cable franchising, still has a chance of be-
coming law.

Representatives of the National League of
Cities and the National Cable Television As-
sociation were scheduled to meet in Dallas
two days ago (March 10) to discuss a com-
promise on the bill. At the end of the meet-
ing, the bill’s future should have been much
clearer.

The bill, which has cleared the House
Telecommunications  Subcommittee, s
based on an earlier compromise reached by
the NLC and the NCTA that led to passage of
a companion bill in the Senate (S. 66) in
June 1983. But following S. 66’s passage,
the NLC, under mounting pressure from its
membership, reversed its position and
joined big-city mayors in opposition to the
measure.

The bill is now hung up in the Energy and
Commerce Committee. lts chairman, John
Dingell (D-Mich.), who opposes the bill,
brought the NL.C and NCTA back to the bar-
gaining table by insisting last January that
they resolve their differences. The new
round of talks, cloaked in secrecy, was
launched on Feb. 17.

NCTA President Tom Wheeler and Execu-
tive Vice President James Mooney went to
Dallas with the comforting knowledge that if
the talks fail and the cities are successful in
blocking the bill, the cable industry can take
its case 10 a receptive FCC. James McKin-
ney, chief of the FCC’s Mass Media Bureau,
has said he will propose a rulemaking this
summer that would get cable operators out
from under some municipal regulations, in-
cluding basic rate regulation. But despite
that knowledge, NCTA's Ed Dooley said,
Wheeler and Mooney will do their best to
come to a compromise. “There’s a recogni-
tion of that [FCC] option,” he said. “But the
legislative option is the preferred way. It
would be pretty stupid to jettison it all now.”

And, in the negotiations, Wheeler and
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Mooney will also have to keep in mind how
far they can go in compromising without
losing industry support for the bill. Accord-
ing to Dooley, there has always been some
dissatisfaction with the original NCTA-NLC
compromise and the Senate and House bills
it spawned. Some cable operators, who are
paying an annual franchise fee of 3% or less,
for example, question the value of a bill that
would allow cities to hike the fees to 5%, he
said. Steve Effros, executive director of the
Community Antenna Television Associ-
ation, confirmed that support for the bills
has been eroding among large and small sys-
tems. The bills’ provisions give operators a
“reasonable expectation” that their fran-
chises will be renewed, he said. Other than
that, he said, the deregulatory goals of the
cable operators can be attained through the
FCC and the courts. He said CATA is con-
tinuing to support the bills because of the
renewal provisions. )

Members of the NLC were in Washington
two weeks ago for their annual legislative
conference at which Dingell brought them
up to date on H.R. 4103 and the talks, which
his staff is monitoring. “The first meeting,
on Feb. 17, addressed procedural concerns
and involved a lengthy and vigorous discus-
sion of substantative issues,” Dingell said.
The second meeting, on Feb. 25, was char-
acterized by incremental movement, as both
sides staked out preliminary bargaining posi-
tions and probed for areas of possible move-
ment and a better understanding of their
counterparts’ fundamental interests,” he
said.

“Now that the preliminaries are over, |
look forward to a meeting characterized by
genuine and substantial movement by both
sides—enough to reveal a bright patch of
daylight at the end of the tunnel and to show
that agreement can be reached,” he added.

Dingell promised that neither side would
have “unfair leverage” in the discussions.
“These negotiations have not been estab-
lished to force the cities to surrender to an
agreement they cannot live with,” the chair-
man stressed.

And he argued that the cable operators and
the cities have a fundamental mutual interest
in “insuring that cable operators provide
high quality service to subscribers in an eco-
nomic and regulatory climate which is con-
ducive both to the financial health of the
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operator and the growth of better program-
ing and innovative service.”

A majority (23 out of 42) of the committee
members, Dingell said, sponsor the cable
bill. And he warned the city officials that it
would be a serious mistake to assume the bill
won’t be considered by the committee.

He urged the officials to get out and let
Congress know how they feel about the leg-
islation. “Inform them of your concerns and
of your outrage about this intrusion into the
orderly conduct of the affairs of the com-
munity... And you might even inform
them that you see no great reason for the
federal government being in it and to dictate
the terms of the franchise agreements be-
tween the community that you serve and
those whom you franchise,” Dingell said.

The need to lobby Congress was under-
scored during a legislative workshop. The
negotiations, said Robert Bolen, the mayor
of Fort Worth and vice chairman of the
NLC’s transportation and communications
policy committee, “are not likely to result in
an acceptable agreement for cities unless the
bargaining position of the cities is enhanced
by establishing more political support in the
House,”

The NLC, according to a legislative prior-
ity paper circulated during the conference,
wants to “preserve cities’ rights to regulate
rates, set franchise fees, require adequate
access channels, insure a competitive re-
newal process, own and operate cable sys-
tems and enforce existing franchise commit-
ments.”

Democrats ready
their anti-Reagan
media campaign

DNC launches multimillion-dollar
election year ad expenditure

The Democratic National Committee has
launched what its chairman, Charles T
Manatt, is calling “*a full-scale ‘spring offen-
sive” against the disastrous policies of Ron-
ald Reagan™—an advertising campaign he
said would exceed the $2-million cffort the
party made in connection with the 1982 elec-
tions.

And the strategy of the campaign, as Re-
presentative Tony Coelho (D-Calif.), chair-
man of the Democratic Congressional Cam-
paign Committee put it, will be to “let
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Reagan beat Reagan, to let Reagan be Rea-
an-'?

£ Manatt and Coelho discussed the cam-
paign at a press conference called to show
the four 30-second television spots that
make up what Manatt calls the “first phase”
of the effort. The spots, which were to begin
running on four stations in the Washington
market on March 10, were produced in the
Democratic Congressional Campaign Com-
mittee's Media Center, on Capitol Hill. They
feature what Manatt said are “targeted mes-
sages which develop the common campaign
themes being pursued” by Democratic can-
didates, including those seeking the presi-
dential nomination.

The spots are to run on WRC-TV, WDVM-TV,
wiLA-Tvand WTTG(TV) for some 10 days at a
cost of $33,000 for time. Later, Manatt said
they will run in “a dozen or so states” that

will feature “targeted” Senate and House
races next fall. He mentioned specifically
Texas, lIllinois, North Carolina, lowa and
Pennsylvania. Additional spots will pro-
duced subsequently; Manatt said the ad cam-
pagin will be stepped up after the Democrat-
ic national convention in July. All told, he
said, the campaign will be “significantly”
more expensive than the $2-million media
campaign of 1982.

For material, Coelho made it clear the
Democrats will make use of what he said
was the “best media library on Ronald Rea-
gan, except maybe for the Republicans. This
administration has used the white lie without
challenge,” he said. “We intend to challenge
him with his own words. We intend to let the
great communicator debate with the great
communicator. It will be interesting to see
who wins.” W)

Another competitor for Intelsat

Latest of proposed international
satellite services is called Cygnus;

it also plans to offer DBS service;
government report on new companies
is getting closer to completion

The Inteisat story was moving ahead on a
number of fronts last week. On one, the field
of would-be competitors of the International
Telecommunications Satellite Organization
became a little more crowded, with the ap-
plication that a new group, Cygnus Satellite
Corp.. composed principally of executives
of M/A-COM DCC Inc., filed with the
FCC. 1t is seeking authority to establish a
North Atlantic regional satellite system—as
the first phase of what Cygnus says would be
a “multiregion international satellite net-
work™—and to offer, among other services,
direct-to-home broadcasting. Meanwhile,
the report prepared by an executive branch
committee on whether and under what con-
ditions the U_S. should authorize the estab-
lishment of international space services sep-
arate from Intelsat appeared to be moving—
although on something less than a straight
line—to the White House and the consider-
ation of President Reagan. And, finally, let-
ters from representatives of Intelsat’s mem-
ber countries, all expressing concern about
the possibility of the U.S. authorizing com-
petition for Intelsat, are piling up at the
FCC.

The Cygnus application brings to four the
number of parties seeking a piece of the
trans-Atlantic telecommunications business
to be served by satellite. The Orion Satellite
Corp. filed its application on March lI,
1983. International Satellite Inc. followed in
August. And last month, RCA Americom
sought FCC permission to modify its Satcom
VI satellite, scheduled for launch in June
1986 as a domestic satellite, so that it might
serve points in Europe.

But Cygnus, which intends to sell or lease
transponders in two Ku band satellites at 45
and 43 degrees west, is the first nonlntelsat
applicant to announce plans to expand oper-
ations beyond the North Atlantic region. It
says its next application would be for author-
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ity to serve the Pacific Basin. But like Orion,
IST and RCA, Cygnus contends its proposal
would not cause Intelsat “significant eco-
nomic harm” since the intended service
would only complement that offered by the
global system. One service Cygnus says its
system would permit is direct-to-home
broadcasting, which is not being proposed
by any of the other applicants or by Intelsat.
Cygnus also says its customers would be
able to use the system for other services not
now provided or proposed—teleconferenc-
ing, high-speed facsimile, computer-to-
computer communications, remote printing,
teletext, videotex and data collection and
distribution.

Cygnus says it does not “presently intend”
to make its system available for public tele-
phone service, which accounts for some
80% of Intelsat’s revenues. And it says it
would “take all reasonable precautions to
ensure that its customers do not use the satel-
lite” for public telephone service. It also
notes that of the services it will offer, tran-
sponder leases and television service ac-
count for only small shares—8% and 6%,
respectively—of those revenues. Accord-
ingly, it says its system would not cause In-
telsat “significant economic harm.” Nor
would it be technically incompatible with
the Intelsat system, in Cygnus’s view. As a
result, the new applicant contends the U.S.
could achieve the technical and economic
coordination with Intelsat that the Intelsat
Agreement would require.

The president of Cygnus is James W. Cud-
dihy, formerly vice president, engineering,
Group W Cable, but he is not listed as a
shareholder. The largest owner of the appli-
cant, with 19.5%, is Paul Singh, who re-
signed on Friday as vice president, corporate
strategic planning, for M/A COM Develop-
ment Corp., a subsidiary of the Burlington,
Mass., telecommunications equipment sup-
plier. Three of the four remaining sharehold-
ers come from M/A COM DCC Inc., which
supplies satellite earth stations to carriers—
Jack A. Shaw, president and chief executive
officer; James L. Peeler, senior vice presi-
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dent and secretary, and Andrew M. Werth,
senior vice president. Each owns 14% of the
applicant. The fifth shareholder is Albertus
B. Collins, an independent agribusiness ex-
ecutive, who owns 13.5%.

The report that will form the basis of the
President’s decision on whether it would be
in the national interest to permit companies
like Cygnus to offer alternatives to Intelsat is
still being laboriously worked over by the
executive branch, which has been on the
project since April 1983. There was move-
ment early last week, when Secretary of
State George Shultz was said to have signed
off on the report—which is understood to
recommend qualified approval of such pro-
posals (BROADCASTING. Jan. 30)-—and sent
it on to the Department of Commerce for the
signature of Secretary Malcolm Baldrige
and final clearance to the White House.
However, a hitch developed.

The word from Commerce was that Bal-
drige would require some changes in the text
before giving his approval. As it came from
the State Department, an official said, it did
not “reflect” what Commerce thought it
should. “The final document will be one we
both agree on,” the official added. But he
also indicated he did not believe the changes
would be significant. *“We're close to having
something sent to the White House.™ The
report had been prepared by an interagency
working group and was approved unani-
mously by the Senior Interagency Group on
international communication and informa-
tion policy, composed of 14 agencies, in-
cluding Commerce and chaired by the State
Department (BROADCASTING. Jan. 30).An-
other part of the package to be sent to the
White House is the analysis of the domestic
and international policy issues prepared by
Commerce’s National Telecommunications
and Information Administration.

The letters to FCC Chairman Mark S.
Fowler from foreign signatories and parties
to Intelsat are consistent with the position
the Assembly of Parties—the member gov-
ernments of Intelsat—and the signatories
took in separate meetings last year making
clear their concern about the possible emer-
gence of competitors to the global system.
The letters, which began flowing in to the
commission in mid-February and focus only
on the Orion and 18I applications, are from
all parts of the world—Norway, the Philip-
pines, Malaysia, Brazil, Syria, Senegal,
Dominican Republic. Ecuador, Japan, Ko-
rea, the United Arab Emirates, Spain,
Madagascar and Belgium. Most use virtual-
ly tdentical language in one key paragraph
contending that Orion and 151, concentrating
their services “in the high traffic routes in the
North Atlantic basin,” would drain from In-
telsat the revenues it needs “to meet its cap-
ital investment requirements and hold down
rates for users throughout the world.” The
Philippine Communications Satellite Corp.
makes one point not made by others. It says
that since Intelsat and its members will “ob-
viously be prejudiced”™ by a decision favor-
able to the applicants, Intelsat deserves “an
opportunity to be heard in consonance with
the due process clause of United States Con-
stitution.™ O

Association survey, released at
annual show, shows most agencies
predict higher profits this year

Profit margins for a majority of U.S. adver-
tising agencies should increase in 1984, if
predictions reported to the American Asso-
ciation of Advertising Agencies hold true.
The AAAA's annual survey of 60 selected
agencies, presented during the organiza-
tion's 66th annual convention last week,
found 58% of respondents predicting profit-
ability would improve this year, virtually the
same percentage that reported an actual
boost and profit margins in 1983.

Doliar profits increased for 72% of agen-
cies surveyed, while gross income was up
among 77% of those contacted in 1983.
Profit margins were down for 27%, dollar
profits fell for 20%, and gross income was
off among 15% of those surveyed, with the
remainder reporting results about the same
as in 1982.

The agencies are generally more optimis-

O'Toole

tic about what will happen this year, with
89% expecting gross income billings to rise
and 77% anticipating a rise in profits for
1984. Only 8% say they expect gross in-
come billings to fall. Some 15% feel their
profit margins will be off and 13% forecast a
drop in profits during 1984. Those expecting
figures to remain about the same represent
about 3% of agencies for gross income bill-
ings, 10% for dollar profits and 27% for
profit margins.

The survey resuits were presented Friday
morning during the five-day AAAA meeting
at the Canyon Hotel in Palm Springs Calif.
AAAA Senior Vice President Don Ambuhl
also disclosed results of a larger survey in-
volving 149 agencies or about 25% of the
association membership. That study found
gross incomes were up in 1983 for 82% of
agencies responding, compared with the
71% that reported growth in 1982 and 76%
in 1981. However, the figure is slightly less
than the 83% of agencies reporting a rise in
gross income during 1979. Gains in gross
incomes for 1983 were greatest among agen-
cies billing over $90 million annually (up
among 94%) and those in the $10-million-
to-$40-million-dollar-a-year bracket (up
among 88% of respondents). Those agencies
billing from $40 million to $90 million
showed the smallest overall increase in gross
income, with 60% reporting an increase.
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AAAA bullish on 1984

Three out of four agencies billing $1 million
or less showed gains, with 81% billing $1
million to $5 million reporting growth and
83% of the agencies in the $5 million to $10
million category increasing their income.

In what he called an attempt to put to rest
“all of the mumbo-jumbo we hear about re-
ductions and agency compensations,” Am-
buh! presented AAAA research showing
“the gross income average for all agencies
continued its 20-year favorable trend [in
1982] to reach an all-time high 23.6%. This
means that the average AAAA agency kept
23.6% of billings in the form of commis-
sions and fees or gross incomes.™ The figure
is up from 23.4% in 1981 and 23.2% in
1980.

“More agencies are charging more fees,
on top of commissions, for more services to
their clients,” said Ambuhl. "For one agency
group [not the smallest agencies] the per-
centage is over 26% and for the largest agen-
cy group [those billing over $200 million] it
is over 16%."

During a Thursday morning business
meeting, the AAAA membership elected a
new 23-member board of directors for the
1984-85 term. John E. O Toole. chairmarn of
Foote, Cone and Belding Communications,
New York, was elected AAAA chairman.
Louis T. Hagopian, chairman and chief ex-
ecutive officer of N W Ayer Inc., New York,
was elected vice chairman and James I.
Summers, president and chief executive of-
ficer of Harold Cabot and Co., Boston, is the
new secretary-treasurer. Leonard F. Mat-
thews will continue as president and member
of the AAAA board.

In accepting the chairmanship, O’ Toole
said he is grateful that the organization has
set as its primary mission improvements in
“public attitudes about our craft and the peo-
ple who practice it. This has always been the
subject that concerned and interested me.”

O Toole said “there are two aspects to that
mission; making what's wrong with adver-
tising right and making what’s right with ad-
vertising better known and appreciated. . .1
value advertising as a form of salesmanship,
as an essential aspect of this economic sys-
tem and as a craft. I stand in awe of its power
and in admiration of its accomplishments.”

He said the AAAA hopes “to make the
world a little more cognizant of advertising’s
enormous value and advertising people a lit-
tle prouder of the craft they practice.”

In a separate presentation on Thursday
morning, Kent Mitchel, chairman of the Ad-
vertising Council, said that the voluntary
service organization has secured $800 mil-
lion of free advertising for its clients during

1683. .
Miichel said the council had become

much more “results oriented” in the past
year, shying away from accounts that it feels
it cannot generate significant response. He
reported that council has had a positive reac-
tion from its overtures to cable television
and is also beginning to work with public
broadcasting, “because we believe that pub-
lic stations have some responsibility to carry
public service messages.” Mitchel noted
there is some debate on the latter point but
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added, “'so far we are ahead "

As of last Friday the AAAA convention
registration totaled 867, which is a record
for the New York-based organization. The
meeting, which began Thursday, was sched-
uled to wind up Sunday afternoon. Satur-
day’s general sessions included discussions
of the image of advertising, Japanese busi-
ness practices and sex in advertising. It was
reported that AAAA has grown to 590 mem-
ber agencies doing business in 68 countries.

Court approves RKO
move to New Jersey

Appeals panel rejects case brought
by Multi-State Communications

Congress’s gift to the state of New Jersey of
its first VHF television station—at least its
first in more than 20 years—has withstood
judicial scrutiny. A three-judge panel of the
U.S. Court of Appeals in Washington last
week unanimously affirmed the FCC’s real-
location of channel 9 from New York to New
Jersey, and its grant, without a hearing, of a
five-year license to RKO General Inc. to
operate its WOR-TVon that channel in Secau-
cus. Thus RKO appears assured of holding
on, for at least four more years, to at least
one of its 15 remaining licenses that were
placed in jeopardy by its actions and those of
its parent company, General Tire & Rubber
Co. The decision was a setback for Multi-
State Communications Inc., which has been
challenging RKO for the wOR-TV license
since 1972.
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At issue was the unique solution members
of New Jersey’s congressional delegation
devised to the problem of securing a VHF
station for the state: Legislation directing the
FCC to grant a five-year license to the owner
of a VHF television station that agrees to the
reallocation of the channel to a state having
none. With its license renewal application
for wOR-TV pending and the threat of a deni-
al not insubstantial, RKO on Sept. 7,
1982—four days after the bill introduced by
Senator Bill Bradley (D-N.J.) became law—
notified the commission of a willingness to
move to Secaucus upon the commission’s
issuance of a five-year license.

Multi-State, in appealing the commis-
sion’s orders, said the agency had miscon-
strued the language of the statute—that the
statute did not really encompass New Jer-
sey—and that the orders had violated Multi-
State’s constitutional rights. The panel re-
jected both arguments.

Multi-State’s first argument was based on
the contention that the term “allocated” is
synonymous with the term “assigned.” And
in 1952, the commission assigned channel
13 to Newark, as a commercial facility. The
commission in 1961 approved the transfer of
that channel’s license to a noncommercial
licensee in New York—WNET(TV) now oper-
ates on it—in 1961. But the channel remains
assigned to Newark in the commission’s ta-
ble of allocations. Accordingly, Muhi-State
said, New Jersey is outside the scope of the
statute.

The panel, in an opinion written by Judge
Edward A. Tamm, conceded that the argu-
ment, “at first glance...has some appeal.”
But he added, “Our understanding of the

research services.

cal movies don‘t provide.”

"going to more made-fors.”

Networks moving more toward made-fors

The rising role of made-for-television movies and the waning role of theatrical fea-
tures are pointed up in figures compiled by ABC researchers. This season for the first
time, between September and February, the three networks carried more than twice
as many first-run made-fors (76) as first-run theatricals {35). And those made-fors
outpointed the theatricals by 23%, with an average rating/share of 19/29 to the
theatricals’ 15.4/24, according to Marvin Mord, vice president, ABC marketing and

Mord also pointed out that in 145 showings (including repeats) of these movies,
only four theatricals ranked among the top 30 in ratings: “Stir Crazy” {on ABC, with
26.7/41) ranked eighth; “On Golden Pond” (NBC, 25.2/37) ranked ninth; “Star Wars”
{CBS, 25.1/35) tied with two made-fors at 10th, and "Stripes” (ABC, 24.0/36) ranked
16th. Thus the four theatricals in the top 30 compared with 26 made-fors in that
group, with seven made-fors ranking higher than the highest-rated theatrical. Top
scorer of all was the ABC made-for, The Day After (46.0/62).

Farther down the list, Mord continued, "a host" of theatricals turned in ratings
performances that, despite box-office success, were nowhere near hit status on TV
in the bottom 30, he said, were "Heaven Can Wait,” “Mommie Dearest,” "Chariots of
Fire,” "Body Heat," "Taps,” "S.0.B."” and, 145th among 145 movies, “Blowout.”

Prior exposure on pay cable could account for part of the theatricals' decline in
ratings, but Mord suggested that a combination of factors was responsible. High
among these was whal he called "either a loss of appetite [among viewers] or a
desire for something more stimulating” than they got from most theatricals. Made-
fors, he said, "offer freshness, innovation and satisfaction of the appetite that theatri-

Economy, Mord said, is also on the side of made-for-TV movies. He estimated that
"Star Wars” cost $25 million for three runs, whereas the three hours of the made-for-
TV Lace that ran against it—and topped it by three rating points—represented about
$3 million. Motivated by both economics and ratings, he said, the networks will be

]
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purpose of [the statute] and our examination
of its legislative history compel us to reject
Muiti-State’s construction of the term "allo-
cated.'” Tamm said the frequent references
to New Jersey, in the discussion of the legis-
lation, “make it clear that the sponsor and
proponents...intended New Jersey 10 be
within the statute’s scope.”

The court also rejected a collateral argu-
ment, that RKQO is not a licensee within the
meaning of the statute since the commission,
in an action in January 1980 that applied to
three of RKO's license renewals applications
then under challenge, said RKO was not
quaiified to be a licensee (BROADCASTING.
Dec. 7, 1981). However, Tamm noted that
the appeals court, on review, had reversed
the order relating to wOR-TVand remanded it
to the commission for further consideration.
“RKOs status as a licensee during the pen-
dency of the renewal proceeding was unal-
tered,” Tamm wrote. And the statute’s com-
mand to the commission to grant a license to
a licensee who moves his VHF station to an
unserved state, the court held, disposes of
Multi-State’s argument that the commission
erred in not conducting a comparative hear-
ing to determine which of two or more appli-
cants would best serve the public interest.
“The commission,” Tamm wrote, “‘thus
complied with the plain language of the stat-
ute.”

Multi-State™s constitutional argument—
that it was deprived of due process—was
also based on the ground the commission
had not granted what the applicant said was
its right to a hearing. Multi-State cited a
1945 case —Ashbacker Radio Corp. v
FCC—in which the Supreme Court held that
the Communications Act requires the com-
mission to hold a hearing before deciding
which of two or more applicants will receive
the contested grant. But, Tamm said, Ash-
backer did not confer a constitutional right
on Multi-State. And enactment of the Brad-
ley bill, he added, altered the “statutory
scheme” the Supreme Court had discussed.
The panel held that, in the statute, “Con-
gress made one limited exception to the
comparative hearing requirement to achieve
the overriding objective of bringing an oper-
ational VHF commercial television station
to unserved states...”

RKO Television president, Pat A. Servo-
didio, said that in view of the court’s deci-
sion, RKO will proceed with construction of
WOR-TV’s studio facilities in Secaucus. He
said the company has already exercised an
option to purchase a former racquet club in
the city for studios and offices.

RKO’s license renewal troubles grew out
of the proceeding in which it was seeking
renewal of its license for channel 7 in Bos-
ton, then WNAC-TV. The hearing produced
evidence that General Tire had been guilty of
a string of improper and illegal practices, in
the U.S. and abroad, including the mainte-
nance of a political slush fund and bribery of
foreign officials, and that RKO itself, in the
words of the appeals court, had been guilty
of an “egregious lack of candor” and of
“stonewalling” the commission on the issue
of General Tire’s misconduct. The commis-
sion denied renewal of WNAC-TV, as well as
WOR-TV and KHJ-TV Los Angeles, all of
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which were involved in comparative hear-
ings with challengers seeking their licenses,
and set in motion machinery to subject
RKO’s 13 other licenses to challenge. The
appeals court, in Decmeber 1981, affirmed
the denial of renewal of WNAC-Tv—it is now
WNEV-TV and owned by the New England
Television Corp.—but remanded the deci-
sion in those cases to the commission since
the findings regarding RKO had arisen in the
context of the WNAC-TV case. The reprieve
thus given wOR-Tv provided the time for
Congress to act and for RKO to volunteer to
move the station to New Jersey. c

How Metromedia
will go private

Documents on file at FCC spell out
how Kluge and three others will
make $1.45-billion buyout work

The mechanics behind a leveraged buyout
have been given a rare illustration with Me-
tromedia’s filing at the FCC of the proposal
by its four senior executives to take the com-
pany private in a $1,447,000,000-transac-
tion. The four senior executives—John W.
Kluge, Robert M. Bennett, George H. Dun-
can and Stuart Subotnick, who make up the
company’s Office of the President—will put
down $12 million in cash and finance the
remainder of the $1,435,000,000 purchase
price through a series of loans from banks,
an insurance company and a venture capital
firm,

After the buyout is completed, Kluge—
who already controls 26% of the common
stock—will own 75.5% of Metromedia on a
fully diluted basis. The other three senior
executives will each own 2% (“Closed Cir-
cuit,” Dec. 19). Boston Ventures Limited
Partnership, the venture capital firm brought
in to help leverage the buyout, will own 3%.
And the Prudential Life Insurance Co.,
which is providing a $125-million equity in-
vestment toward the buyout, will own
15.5%. However, all voting stock will be
held by the four senior executives and no one
clse, with Kluge leading the way with
92.6% and the other thrse executives divid-
ing the balance.

The $1,447,000,000 needed for the
buyout will be financed with a $1.3-billion
loan from a group of banks led by Manufac-
turers Hanover Trust Co. (which on its own
will kick in $250 million); a $125-miilion
equity investment from Prudential; $10 mil-
lion from Boston Ventures, and $12 million
from the management group. Those funds
will be used to help pay a $724,168,000 cash
consideration to the stockholders (based
upon $30 per share for 24,142,050 shares;
plus $397,797,000 to reduce some of Metro-
media’s debt. In addition, $41 million will
be used to buy the options presently held by
Metromedia employes, and $30 million is
estimated to be paid for investment banking,
attorney fees and other costs associated with
the transaction.

In addition :o the $30-per-sharc-cash pay-
ment each shareholder is receiving, each

shareholder will also receive a $22.50 prin-
cipal amount subordinated debenture. The
new debenture would mature 14 years after
issue, but will not pay interest until the sixth
year, and then at a rate of 16% per year, paid
twice a year. The debentures would have the
benefit of a sinking fund beginning in the
10th year. Metromedia can call the deben-
tures back at any time at their face value.

Boston Ventures Limited Partnership is a
Boston-based venture capital firm headed by
William E Thompson, former executive
vice president at the First Bank of Boston,
and long prominent in motion picture financ-
ing, Other limited partners in the group in-
clude Rupert Murdoch’s News American
Publishing Inc.; Warner Communications
Inc.; television producers Norman Lear and
Jerry Perenchio; Carl Lindner’s Cincinnati-
based American Financial Corp; football
team owners Jack Kent Cooke (Washington
Redskins) and Eugene V. Klein (San Diego
Chargers); Denver oilman, real estate devel-
oper and 20th Century-Fox owner Marvin
Davis, and movie theater chain owner and
soft drink bottler General Cinema Corp.

Asof Feb. 9, 1984, there were 28,642,050
shares of Metromedia common stock issued
and outstanding held by slightly more than
6,000 shareholders, Kluge owns 7,456,250
shares, or 26.03%. The stock has been trading
lately at about $36 per share, which puts his
current stock value in excess of $250 million.
Kluge’s shares include 240,000 shares subject
to currently exercisable options plus 216,480
shares in the name of Tri-Suburban Broadcast-
ing Corp. and 324,720 shares in the name of
Silver City Sales Co., both corporations
owned 100% by Kluge.

Sixty Metromedia employes hold out-
standing options to purchase approximately
1,858,000 shares. Kluge possesses the ma-
jority of those options—800,000—while

Bennett, Duncan and Subotnick have op-
tions for 250,000 shares each.

To accomplish the buyout, Kluge will form
a new corporation called JWK Acquisition
Corp., which he will partially capitalize by
contributing 4,500,000 of his own shares from
the old Metromedia. JWK Acquisition, at the
time of consummation, will then merge with
Metromedia to make Metromedia the surviv-
ing corporation. Metromedia filed a short
form (316) application at the FCC instead of a
long form 314 or 315 application. Inthe filing,
Metromedia said the proposed transaction was
a pro forma matter since Kluge, as 26% own-
er of the company, has de facto control, and
that, after closing, he will have de jure con-
trol. The application noted that Kluge,
through his stock ownership and corporate of-
fices, “has exercised continuous de facto con-
trol over the management and operation of
Metromedia for over a quarter of a century.”
Metromedia said the current officers and di-
rectors of the company will not change follow-
ing the closing, and “the business affairs of
Metromedia will continue to be conducted in
substantially the same fashion as they are pres-
ently conducted.”

After the buyout is closed, Kluge and the
other three executives will pledge all their
stock to the lending banks, as well as the
stock issued to Boston Ventures. The appli-
cation also noted that it is “contemplated”
that Bennett, Duncan and Subotnick will en-
ter an agreement with Kluge whereby Kluge
and Metromedia will have first right of re-
fusal should any of the management group
decide to sell their shares.

Attorneys handling the transaction are
Skadden, Arps, Slate, Meagher & Flom for
Metromedia, and Wachtell, Lipton, Rosen &
Katz for IWK Acquisition Corp.—regarded
as among the leading merger and acquisition
law firms in the country. ]

FCC OK’s Warner, Chris-Craft merger

Commission gives permission with
condition that Warner divest itself
of 10 cable systems; action is
setback to Rupert Murdoch

Australian pubtlisher Rupert Murdoch last
week lost what may well prove to be the
decisive round in his attempt to take control
of Wamer Communications: The FCC re-
fused to block an agreement that would per-
mit Wamer to take a 42.5% interest in BHC
Inc,, Chris-Craft Industries’ television sub-
sidiary, and has resulted in Chris-Craft tak-
ing an 18.7% interest in Warner (BROAD-
CASTING, Jan. 23).

But the FCC told Warner and Chris-Craft
that their attempt to eliminate cable-televi-
sion crossownership problems resulting
from the exchange has not done the trick.
The commission directed the companies to
resolve that conflict within a year, indicating
that divestiture is the remedy it has in mind.

Murdoch’s News International, which
owns 8.5% of Warner, had asked the FCC to
block the transfer, alleging, among other
things, that Chris-Craft and Warner should
have been required to get FCC permission to
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consummate the exchange—and that the ex-
change would result in violations of the
FCC’s crossownership rules.

On one front, Murdoch noted that BHC
owns 50.1% of United Television Inc.,
which is the licensee of KMOL-TV San Anto-
nio, Tex.—and that’s home base for two
Murdoch newspapers, the San Antonio Ex-
press and the San Antonio News. And Mur-
doch contended it was up to Chris-Craft and
Warner “to obtain the advance approval of
the commission for the proposed television-
newspaper ownership that is in conflict with
the rules and directly arises out of their
agreement.”

There was also the cable-broadcasting
crossownership issue. Warner Amex Cable
Communications Inc., which is 50% owned
by Warner, owns five Los Angeles area cable
systems that fall within the Grade B contour
of KCOP(Tv) Los Angeles, which is owned
by BHC. Wamner Amex owns five more ca-
ble systems that fell within the Grade B con-
tour of KPTV(TV) Portland, Ore., another
BHC station.

Warner, in an attempt to get around the
cable crossownership problem, spun off the
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voling stock in the affected systems to cor-
porations owned by Amex Cable Holding
Co.. a new, wholly owned subsidiary of
American Express Co. It retained only non-
convertible, nonvoting interests.

In an order released last week, the FCC
ruled that Warner and Chris-Craft did not
need FCC approval to make the exchange.
The FCC said it could find nothing in the
record to suggest there had been a transier of
control of Warner to BHC or of BHC from
Chris-Crait to Warner.

It also held that the exchange did not raise
problems under the newspaper-broadcast
crossownership prohibition—at least for the
time being. “In this case, News International
owns Warner stock. but there are no com-
mon officers. directors or management-level
employes.” the FCC said. “lts 8.5% interest
in Warner does not give News [nternational
control or appreciable influence because of
the wide dispersion of the remaining shares,
and BHC's larger interest. The goals of the
multiple ownership rules are to promote
competition in the media and diverse pro-
graming and viewpoints.” it added. “We be-
lieve that the multilayered, limited interest
involved here will not have any significant
effect on those goals.

“We recognize that Warner may convert
its interest to 42.5% and that News Interna-
tional may buy more Warner shares. These
matters are in a state of flux. and it is more
appropriate to consider them at renewal time
when the ownership interests may be more
stable,” the FCC said.

On the cable-television crossownership
question, however, Warner and Chris-Craft
lost. While the FCC noted that it generally
doesn’t consider nonvoting interests under
its multiple ownership rules. it said it
couldn’t understand how the directors and
management of American Express and
Warner could be equal partners in Warner
Amex and separate their roles there from the
atfairs of Amex Cable and BHC.*Such inde-
pendent action is implausible and beyond
any kind of meaningful regulatory review.”
it said. “We find, therefore, that the transfer
to Amex Cable does not comply with the
purposes underlying the crossownership
rules and cannot stand.”

While News Intemational had suggested
the preferred solution would be to force
Warner and Chris-Cratt to back out of their
exchange. the FCC said that would amount
to “administrative overkill.” Instead, it di-
rected Wamer and Chris-Craft to report
within 30 days on how they planned to re-
solve the problem. “While interim steps may
be proposed, the goal is the ultimate disposi-
tion of the cable television systems to an
independent party as promptly as possible,”
the FCC said. “We expect this process to be
completed within one year from the date of
release of this document.”

The affected Los Angeles-area cable sys-
tems are located at Lake Arrowhead. Big
Bear Lake, Crestiine, Malibu and
Wrightwood. The affected Portland-area
systems are located at Sandy, Wemme and
Hood River, Ore. {the last including Bingen
and White Salmon. Wash.).

At a press conterence last week, Siephen
Sewell, assistant chiel of the FCC video ser-

vices division, said that, as matters stand,
Murdoch could not purchase more than 25%
of Wamer without a waiver of rules that limit
foreign ownership of broadeast facilities. O

DBSC taps Wold
to market
transponders

Satellite service firm will take over
marketing of DBS service; for sale:
six national, 24 regional channels

Among the eight firms that have received
FCC permission to enter the high-power di-
rect broadcast satellite business, Direct
Broadcast Satellite Corp. is unique. The Be-
thesda, Md.-based firm is the only one that
plans to fease or sell its transponders as a
common carrier on a nondiscriminatory ba-
sis.

And handling the marketing of the tran-
sponders. DBSC announced last week, will
be Wold Communications, a division of
Robert Wold Co. and a leader in providing
satellite transmission services to broadcast
and cable programers. Under terms of the
contract, which was signed Feb. 15, Wold
will work on a straight commission.

As now configured, the DBSC system
comprises two satellites (and an in-orbit
spare) capable of delivering television pic-
tures to home earth stations with dishes as
small as two-and-a-half feet in diameter. If
all goes well, the system will not be in place
until late 1987. But Wold will go to work
almost immediately, offering for sale or lease
six nationwide channels and 24 regional
channels (four channels in each of six dis-
crete regions.)

Like most of the other would-be DBS op-
erators, DBSC has had trouble finding the
hundreds or millions of dollars it will take to
enter the unproved and high-risk business.
DBSC President Wilbur Pritchard believes
the marketing deal is one of the keys to ac-
quiring the funding. “If we had all the tran-
sponders sold.” he said, “the financing

would be much easier.”

The transponders will not be inexpensive.
According to Wold Communications Presi-
dent Gary Worth, nationwide channels will
lease for around $22 million a year. while the
regional channels will be available for about
$2.75 milhon a year. By way of comparisen,
the most a cable programer would expect to
pay to lease a C-band transponder is around
$2.4 million a year.

But Worth said the high-power transpon-
ders will be well worth the price. The televi-
sion programers who lease the channels
“don’t have to go through middlemen to
reach the end users™ as cable programers do.
One of problems of the cable networks is
“the malaise of cable operators in marketing
their product,” he said. "“They are at the mer-
cy of the the middlemen.” But in DBS, the
programers will be able to market directly to
their customers.

“DBS will be able to compete aggressive-
ly with all other video delivery systems,”
said Worth. “We think the industry is already
beginning to re-evaluate the economics of
cable, at least in the big cities. And as for the
various low-power DBS services just start-
ing or being talked about. we think it will
become clear very quickiy that their limita-
tions will make them only interim services.”
Worth said the small DBS earth stations will
be priced so inexpensively—3$250 or less—
that they will proliferate rapidly once the
programers begin broadcasting from the sat-
ellites.

Worth said he will be hiring as many as
four people between now and May | to begin
the task of loading up the DBS channels,
even though the first of the satellites is not
due to be launched until early 1987. “This is
a two-year marketing project.” Rabert N,
Wwold, chairman of Robert Wold Co., said
the marketers will approach all sorts of po-
tential satellite broadcasters from the major
motion picture studios to the cable networks
10 the broadcast networks. “ABC would cer-
tainly be interested in this.” he said. “Of the
three broadcast networks, it's the only one
that doesn’t have a DBS stake at the mo-
ment.” CBS and RCA. the parent of NBC,
have also been awarded DBS permits from
the FCC. 0
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TV's Newest Entertainment Package

STARTIME! STARTS WI'I'H

ulimecha

From ME to Youl! Emcr‘tammem ‘.

Multimedia Entertain-
ment presents "“Story <
Songs and Stars.” The
first fabulous offering of
our new Startime pack-
age of family entertain-
ment specials.

AMY GRANT

1983 Grammy Award Winner
PAUL WILLIAMS

The ultimat

Spectacular Stars

The brightest stars that
shine on the popular
crvstaLeae | MUSIC scene make this
pountry music great 3 thyrill-filled hour of
fun for the whole family. Starring
Crystal Gayle, “The Dukes of
Hazzard” star Tom Wopat, Paul
Williams and introducing 1983
Grammy Award Winner Amy
Grant. Also featured are America,
DeBarge and Tommy Tutone,

Sensational Songs

An engaging blend of
in-concert perform-

ances and exciting new

music. Not just ancther

I

eusserss TV music show, but an
s innovative breakthrough.

superstar

; DeBARGE
Motown's magnificent five!

Company. Produced by

with Multimedia Entertainment.

A Classic Story

Contemporary in theme, this
modern-day musical drama
delivers all the warmth
and humor of a dream-
come-true classic.

60 minutes—April 1984

TOM WOPAT
“The Duke's of Hazzard" Sta

Call ME!

For more information call Lee
Jackoway, (513) 352-5955, today!
Also ask about “A Gift of
Song.” Multimedia Enter-
tainment’s beautiful,
7 worldwide
Christmas
extravaganza.

AMERICA
Billboard's Best

Co-sponsored by The Seven-Up

Scene Three in association

Y MULTIMEDIA
EMNTERTARAINMENT



“Love Connection,’the
surprise hit of the ’83-’84 season con-
tinues to build rating period after rating period. From
October, to November, to the latest January ratings, this reality
strip continues to build in rating, share, young demos, teens and kids.

“Love Connection,” already on over 135 stations. Now being renewed for
its second sensational season.
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RCA puts up walled defense against takeover bids

Company asks shareholders to approve
shelters against tender offers

RCA Corp. has asked its shareholders to ap-
prove two corporate bylaw amendments de-
signed to deter any unsolicited tender offers
for the communicators and broadcasting
company. The proposed amendments, which
were included in the proxy statement sent to
shareholders earlier this month, emerged
after RCA was rumored to be a possible tar-
get of at least two unfriendly bids—first
from Michigan-based Bendix Corp. and lat-
er from Minneapolis investor Irwin Jacobs.

The first amendment proposed by RCA’s
board of directors provides for staggered
terms for board members by dividing the
board into three classes and having each
class serve three-year terms. The second
calls for all mergers to be approved by 80%
of the shareholders unless certain “fair pric-
ing” and other requirements are met or the
merger is approved by a majority of directors
not connected with the merger-seeking com-

any.

P “%’he board has observed with concem
that various tactics which it perceives to be
disruptive and inequitable to shareholders
have become relatively common in corpo-
rate takeover practice,” the proxy statement
said. The practices cited by the proxy state-
ment include “accumulation of substantial
stock” prior to waging a proxy fight in an
attempt to force a company into a merger,
sometimes forcing the company to buy back
the accumulated shares at an inflated price.

The measures are also designed to prevent
“two-tier pricing,” which occurs when a
company makes a bid for a major block of
stock at one price and then buys the remain-
der at substantially less than what was paid
for the original block.

By staggering the terms of the directors,
the statement said, at least two shareholder
meetings would be required to make a
change in control of the board.

The “fair-pricing” measure assures that
any multiple-step bids made for RCA will be
equitable to all shareholders. Otherwise, any
merger would require approval by 80% of
the shareholders or a majority of the direc-
tors who are not affiliated with the acquiring
company.

In the RCA annual report sent along with
the proxy statement, RCA said its NBC sub-
sidiary had revenues in 1983 of $2.09 bil-
lion, 17% higher than 1982 and the first $2
billion year for that network. Operating (pre-
tax) income from broadcasting increased
45% to $156.2 million. RCA said all of
NBC'’s operating units recorded profits in
1983. NBC accounted for 23.3% of RCA’s
total 1983 revenues of $8,977,300,000 and
21% of the company’s $745 million in oper-
ating income. This is slightly above the
22.2% of RCA’s total revenues NBC ac-
counted for in 1982, and substantially higher
than the 15.3% in operating income it con-
tributed in 1982.

One area that is still underperforming,
however, is videodisk sales. Although vi-
deodisk sales increased in 1983, RCA said,

losses increased as vell—to $99.6 million.

Another problem area is the commercial
products and services area within RCA’s
electronics division. In that line of business,
sales decreased 4% in 1983 to
$1,139,500,000 from $1,189,000,000 in
1982. The segment also reported a loss of
$16.5 million compared to an operating
profit of $29.1 million in 1982. The losses
were particularly felt in the broadcast sys-
tems division, which recorded a loss of
$74.3 million compared with a loss of $24.3
million in 1982 as a result of a $42 million
inventory write-down and restructuring
costs totaling about $9 million.

According to the proxy, Thornton F. Brad-
shaw, RCA chairman, earned $638,500 in
1983 plus $375,000 in incentive awards to
be paid out equally in 1984 and 1985. Brad-
shaw’s 1983 salary included $188,500 paid
last July. His annual base salary was in-
creased from $450,000 to $500,000, effec-
tive last Feb. 1. Bradshaw’s agreement also
calls for annual bonus payments of not less
than $300,000, plus an amount equal to
6,500 multiplied by $29 or the closing price
of RCA common stock on the June 30 pre-
ceding the date of payment.

Robert R. Frederick, president, earned
$400,000 plus a $250,000 incentive bonus
to be paid in equal installments in 1984 and
1985. Other top earners at RCA included
Richard W, Miller, executive vice president
($317,500), Frank A. Olson, executive vice
president ($360,000) and Roy H. Pollack,
executive vice president ($341,667). O

e e e e e

Business year in review: mixed action in bottom line

Revenues and profits at broadcasting com-
panies had a respectable year in 1983, al-
though the record—-now that most of the ma-
jor publicly-traded companies have handed
in their report cards—is not without some
bumpy spots. Among the top 12 publicly
traded companies in BROADCASTING’s week-
ly “Stock Index” (see page 62), which derive

their principal revenues and earnings from
broadcasting, total 1983 revenues were up
12.5% over 1982 to $19.4 billion. After-tax
profits for the group, however, slipped
12_5%-—from $1,060,031,109 in 1982 to
$927,822,826 in 1983.

However, the after-tax profit total com-
parisons are abnormally affected by one

company, Metromedia, which had $222 mil-
lion in nonrecurring gains in its 1982 bottom
line, principally from the sale of the assets of
its Foster & Kleiser outdoor advertising unit.
Excluding the 1982 Foster & Kleiser deal,
after-tax profit total for the 12 actually rose
26% in 1983 over 1982.

In 10 of those 12 companies, which are

After-tax Earnings Broadeasting Pre-tax broadcast

Company Total revenues net income b share revenues aperating income

1983 1982 % change 1983 1982 % change 1983 1982 % change 1983 1982 % change 1983 1982 % change
ABC $2.945,849 $2664.528 106 $159,834 $160027 -02 545 554 -17% $2,614,274 $2341860 116 $365.305 $313.747 164
Cap Cities 762,285 663580 149 114,704 96317 190 853 725 176 235,754 220,996 6.7 122,645 116,228 55
CBS 4,540,000 4120000 100 187,200 110800 690 631 395 60 2.389 2,165 103 291,500 270,800 76
Cox 614,623 514746 194 77,950 65,421 191 278 231 190 231,457 216,085 70 §7.125 76,029 146
Gross Telecast 13,932 13810 08 3351 3.278 22 421 4N 24 cmeeeee eeidtenasan msesn msesemmsraascmemansssnes emes
LIN 107,333 88420 213 23528 20121 170 034 030 133 o b "
Metromedia §32.759 407074 3.0 102,179 309,153 -77.0 345 831 =585 371.558 324253 146 109,312 108,987 02
ACA 8977.300,000 8016000000 120 240,800,000 222,600,000 8 206 200 03 2,094,000000 1,786,500000 17.2 156,200,000  107.900,000 44.7
Scripps-Howard 100,631 95645 146 17.558 19470 -99 170 189 =100 - e e
Siorer 458,871 379,302 300 39,673 9,198 —242 56 -4320 167.778 156,649 71 53209 51,126 50
Taft 387.487 324861 192 3197 042 =25 79 73 08 136.526 oM 237 45,484 41592 166
United TV 56,136 43160 300 7294 9604 -240 63 80 -23  ------ L PR PR

*+* Company does not break out broadcasting from other interests ' Company is station group owner and has no other nterests.
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A new radio partnership is born.
The Helen Broadcasting Corporation has just acquired
WEEI, Boston’s premier Newsradio station.

Congratulations to a great new team from

CBS RADIO SPOT SALES

Representing America’s most influential radio stations:

WEEI Boston: WCBS New York: WCAU Philadelphia; WTOP/WTKS Washington, D.C.;
WWI/WIOI Detroit; WCKY/WWEZ Cincinnati, WBBM Chicago: KMOX St. Louis:
WCCO Minneapolis-St. Paul; KPRC Houston; WOAI San Antonio: KTAR/KKLT Phoenix;
KCBS San Francisco; KNX Los Angeles; KSDO/KSDO-FM San Dicgo

Office Locations: New York, Philadelphia, Atlanta. Detroit.
Chicago. St. Louis, Dallas. San Francisco, Los Angeles
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AND LOBBERS.

Plus programs like “Alive and Well” for women, “Night Flight” for young adults and “Cartoon
Express” expressly for kids.
So if you've been thinking we're just a sports network for men, now you know we're really

sporting a whole new entertainment concept. b
And since 74% of our subscriber base is in pay cable homes, it means we've
got an audience worth acquiring. It also means, we’re a network worth looking

at. So if you’ll entertain the idea of talking to our representative, we'll make sure
we entertain everyone in your audience. CABLE NETWORK
*NSI/USA Sample Charactenstics. December 1983 AMER’CA’S ALL ENTERTA'NMENT NEMORK



cither pure broadcasting companies or where
broadcasting revenues and operating profits
are broken out exclusive of cable, publishing
or other interests. total 1983 pre-tax broad-
casting income rose nearly 12.4% over 1982
to $1,244,425.826. Those 10 companies
cach experienced an average growth of
12.9% in their broadcasting revenues and an
8.7% rise in broadcasting operating income
over 1982 levels.

The publicly traded companies included
in the above totals are ABC, Capital Cities,
CBS. Cox, Gross Telecasting, LIN, Metro-
media, RCA (NBC), Scripps-Howard,
Storer, Tatt and United Television. Four
companies— group owners Gulf Broadcast-
ing, Malrite Communications, Price Com-

munications and Sungroup Inc.~—are not in
the tally because they have not yet reported
financial results for the year. In addition, the
totals exclude multimedia companies that
are dominant in media businesses outside
broadcasting. such as cable television and
publishing, and companies whose broad-
casting interests are not a major contributor
to the bottom line.

Finally, LIN Broadcasiing and Scripps-
Howard Broadcasting are excluded from the
pre-tax year-to-year comparisons because
they do not break out their cable television
and broadcasting revenues and operating
profits. However, Scripps-Howard will be-
gin to do so with its next annual report to
comply with SEC regulations now that cable

television has become a significant part of its
business.

Among the 12 companies included in the
total, six posted eamings gains in 1983,
while six recorded declines. Those that ad-
vanced were Capital Cities, CBS, Cox, LIN
and Gross Telecasting and RCA. Retreating
were ABC, Metromedia, Scrnipps-Howard,
Storer, Taft and United Television.

But in all the retreating companies except
United Television, the lower earnings were
recorded in areas outside of broadcasting
and usually in areas associated with cable
television start-ups or investments.

The following is a chart of the 1983 finan-
cial results of 12 major broadcasting com-
panies. QO

Law & Regulationm

Keeping watch on children’s TV

Bill before Congress would require
broadcasters to schedule at least
one hour per day of children’s
programing; public interest groups
air support during press conference;
NAB opposes programing quqtas and
defends broadcasters’ record

The backers of a House bill (H.R. 4097) that
would require television stations to air an
hour of educational programing for children
five days a week came out in force last week.
At a press conference hosted by the bill's
author, Representative Tim Wirth (D-Colo.},
chairman of the Telecommunications Sub-
committee, a coalition representing more
than 140 public interest, educational, reli-
gious and consumer groups, among others,
voiced support for the measure and pledged
to work for its passage.

“We are not asking of television anything
that has not been asked of television for the
last 25 years,” Wirth said. He cited the
FCC’s 1974 children’s television policy
statement which said broadcasters were obii-
gated to provide programing designed espe-

cially for children, to schedule such pro-
graming throughout the week. to develop
more educational and informational pro-
grams, and to air programs directed at spe-
cific age groups. But last year, Wirth said,
the FCC “abdicated its commitment to
young people.”

He said Congress was now faced with an
opportunity “to reinforce our commitment to
the young people of this country,” through
television. Wirth plans to attach the measure
to the draft of a broadcast deregulation bill
now pending in his subcommittee.

“The question which we must ask is: ‘In
return for that deregulation, what do the peo-
ple of this country get back? What we
should be getting back is an hour per day by
all broadcasters,” Wirth said.

During the press conference, Wirth was
joined by subcommittee members John Bry-
ant {D-Tex.), Mickey Leland (D-Tex.) and
Al Gore (D-Tenn.), who agreed with their
chairman and pledged to fight for passage.

The coalition includes Action for Chil-
dren’s Television, the National Education
Association, PTA, U.S. Catholic Confer-

ence, American Academy of Pediatrics, Em-
bassay Television Productions, Consumer
Federation of America, American Nurses
Association, NAACP and others. They were
accompanied by a group of roughly 25 chil-
dren from the D.C. Early Childhood Learn-
ing Center.

“NEA will vigorously back this children’s
crusade with the full force of its 1.7 million
members across the country,” said Sharon
Robinson of the NEA. And ACT’s Peggy
Charren promised to monitor the votes in the
House and Senate to see who “cares abqut
kids and who doesn’t.”

Meanwhile, broadcasters were far from
silent about the subject. National Associ-
ation of Broadcasters President Eddie Fritts,
In a statement circulated on Capitol Hill,
defended the industry. “As the FCC discov-
ered in its recent examination of this situa-
tion, the facts don’t bear out this assertion
[of a dearth of worthwhile programing for
children now]. Indeed, the opposite is true,”
Fritts said. '

A copy of the Washington Post’s televi-
sion guide for Tuesday, March 6, was at-
tached tq the NAB statement to illustrate
NAB’s argument that there is ample chil-
dren’s programing. The children’s shows

~¥

A
Proud parents. Tim Wirth (at microphone} was joined last week by John
Bryant (1) and Mickey Leland (r) and representatives from a coalition of
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public interest, consumer, educational and cther organizations, who are
launching a lobbying campaign to back Wirth's children’s television bill.
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YABBA DABBA DOO

SCOOBY DOO

%
Sa,

AND YOU!

Build your children’s programming
ratings with 20 top-flight cartoon favorites.

; e Scooby Doo ¢ The Flintstones

Th.e DFS Prog ram Exchange D yOL.J the , ¢ Bullwinkle ® Rocky and his Friends
unigue opportunity to expand your children’s e Underdog ® Tennessee Tuxedo
programming and increase your ratings by s Kore® Kladettes e Young Samen
offenrjg an exciting package of syndicated e Wheelie and the ® Inch High Private Eye
hit children’s shows. This extensive package . Decﬂgpper Bunch * 5;1'.23':, m;dgg:osaurs
includes several of the most popular shows . Kir:’g Leonardo o Jonn‘;{ Quest
ever produced by Hanna-Barbera and e Secret's Out
J Ward e Jetsons

ay : ¢ Uncle Waldo i
For more information, contact Rosalie Macaluso at the DFS Program Exchange. Dancer e
Fitzgerald Sample, Inc., 405 Lexington Ave.New York. N.Y. 10174 or call (212) 661-0800. rr—

£ Hanna-Barbera. 1984
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PE MEASURE.

THE VIDEOTAPE THAT ACHIEVES
THE OPTIMUM BALANCE BETWEEN THESE
16 VITAL ELEMENTS.

What good 1s a recording tape that gives you a terrific video signal-to-
notse ratio but falls short in signal wear? Or one that excels in video
sensitivity but is dismal in dropouts? Or, for that matter, one that reduces
head wear but sticks and slips in the jogging mode?

The answers bear the simplicity of common sense: no good. Which 1s
why Sony created the yardstick for all 1” videotape: the Sony V-16.

The V-16 is based on the assumption that the only good tape is a per-
fectly consistent tape. And to achieve this consistency Sony has developed
exclusive tape production techniques, created special binding materials,
lubricating oils and additives. And then each batch of V-16 is submutted to
over 16 quality-control checks where meticulous attention is paid to every
detail from dropouts to print throughs.

Any Sony tape that isn't perfectly balanced in picture quality, runnability,
durability and audio will never find its way into your editing suite.

So if you're looking for the best overall per-
formance 1n a 1” tape, look for the one thats superior S ONY
in 16 points, not just some of them: V-16 from Sony.  Industrial Tape Division

£ 1984 Sony Tape Sukes Company, 3 division of Sony Corporation of Americi. Sony Drive, Park Ridge, New Jersey 7656, Samy i registered trademank
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broadcast were circled on the guide to show
that out of the approximately 140 hours aired
that day on the seven Washington stations
listed, roughly 14% were for children. (Ap-
proximately 6% of the 140 hours were
broadcast on public television and 8% on
commercial stations.)

The majority of the fare on the commer-
cial stations was cartoons shown on the two
independent stations. The only children’s
program on the three network affiliates was
an afternoon special at 4 p.m., called Bobby
and Sarak, on the NBC O&O, wrC-Tv. The
public broadcasting programs included Sesa-
me Street, Electric Company, Mister Rog-
ers, and 3-2-1 Contact.

NAB also distributed an issue paper con-
taining research to back its position. Accord-
ing to studies released by CBS in 1982, NBC
in 1983 and the NAB on children’s program-
ing, there has been substantial growth in
children’s programing. “Overall, CBS found
that 36.2 half hours of 60 half hours (60.3%)
in these dayparts had children’s programing
in 1982. This is an increase from 30.5 half
hours (50.8%) available in 1979. Over four-
fifths (87.3%) of the 1982 programing was
from local broadcast stations including com-
mercial and public stations,” NAB said. O

NBC seeks same
antitrust deal
ABC has made

It wants to bring its settlement
of 1977 up to terms ABC got

NBC is a step closer to a relaxation of some
of the provisions of the consent decree, en-
tered in 1977, under which it settled the anti-
trust suit the Department of Justice had filed
against it in 1974. Justice has tentatively
consented to an NBC motion to make the
decree’s provisions conform to those con-
tained in a similar decree entered against
ABC in 1980. The provisions involve in-
house production of prime time entertain-
ment programs and the acquisition of op-
tions for network exhibition of such
programing from independent producers.

Justice had filed antitrust suits against all
three networks in 1974, contending that they
had combined with their owned and affili-
ated stations to monopolize the television
entertainment programs that they exhibited.
NBC was the first of the networks to settle
with Justice, but the decree specified that if
different provisions were contained in judg-
ments entered against the other networks,
NBC'’s would be modified “as may be neces-
sary to prevent NBC from being placed at a
comparative disadvantage.”

NBC is seeking relief a year before ABC,
in 1985, would begin to benefit from the
advantage one of the provisions in its de-
cree, involving in-house production of
prime time entertainment programing. The
department’s consent to modify the 1977 de-
cree was contained in a stipulation the par-
ties filed on March 2 with the U.S. District
Court in Los Angeles at the same time that
NBC filed its motion to modify the decree.

Under the decree it signed with Justice,
NBC is permitted for 10 years to produce for

navigats. We are ready lo try again.”

Mea culpa. Jack ‘alerti, president of the Motion Picture Association of America, last week
ganceded be had missiated one point in his report to Congress and the FCC on the demise of
the financial interast'syndication talks with CBS (BroapcasTinG, Feb. 27). “I deciared that CBS
unilaterally tarminated compromise discussions with producers/syndicators/independent
tefevision slaliors,” Valenti said in a letter. “| erred and | hasten to correct this error. My
colleagues lell me thar GBS and the negotiators for our side mutually affirmed the termination
af the discuasiona. It is fair to say that both sides acted in good faith in their lengthy meetings,
and | wish to emphasize that fact,” he said. “| might add that we, producers, syndicators and
independant lehevisian stations, are ready to resume negotations with CBS immediately. We
care @ long way We have only a short way to go, though those final few steps are difficult to

its own entertainmnent schedule only two
and a half hours per week for prime time,
eight hours per week for daytime and 11
hours per week for fringe time. (The provi-
sion became effective at the same time for all
three networks—1980.) The in-house pro-
graming restriction in the CBS decree is
identical. ABC, on the other hand, for years
six through 10 of the decree, will be entitled
to produce increasingly greater amounts of
prime time entertainment programing—for
instance, from three and a half hours per
week of prime time programing in years six
and seven to five hours per week in years
nine and 10. As aresult, beginning in the fall
of 1985, ABC would have greater program-
ing flexibility in constructing its entertain-
ment schedule.

As for the second provision involving pro-
graming, NBC is restricted to four years in
obtaining renewal options in its original deal
with a program supplier, plus the right to one
renegotiation after the date of first broadcast
to obtain renewal for a fifth year. NBC is
allowed to negotiate a new four-plus-one
agreement only in or at the end of the last

year of the contract—when such renegoti-
ation may be more difficult for a successful
program. Both ABC and CBS, however, are
allowed an unlimited number of renegoti-
ations and are permitted to maintain an op-
tion term that extends four years into the
future.

On the other hand, the ABC and CBS
decrees impose restrictions on the kind of
contracts those networks may negotiate with
talent. The NBC decree does not contain
similar provisions. But it said in its filing
that it is “willing to accept the more onerous
provisions in the ABC decree” to have the
two decrees conform.

The district court will not act on the pro-
posed modifications until after the public has
had 60 days in which to comment.

The proposed modifications would do
nothing to disturb the best-known features of
the decrees—those prohibiting the networks
from engaging in domestic syndication of
programing and from acquiring financial in-
terest in programs they broadcast. Those
track FCC rules whose repeal the networks
have been seeking, thus far in vain.

e 1 Y T e Ty S ———)
Easing rules for telcos and cable

Nobody opposes FCC proposal
to cut red tape for telco
away-from-home cable deais

An FCC proposal to grant blanket authority
to telephone companies seeking to provide
cable TV and other noncommon carrier ser-
vices outside their service areas has drawn
support from telcos in comments at the FCC.

The Department of Justice and the Nation-
al Telecommunications and Information Ad-
ministration supported the telcos. The Na-
tional Cable Television Association said it
wouldn’t oppose the proposal, if adminis-
tered carefully, and the California Cable
Television Association asked that certain
structural safeguards be put into place first.

Under Section 214 of the Communica-
tions Act, common carriers seeking to con-
struct or buy facilities are required to obtain
a certificate from the FCC holding that the
carrier’s proposed operation would serve the
public convenience and necessity. Under the
status quo, Section 214 applies to all com-
mon carrier facilities. The FCC, however,
has proposed to permit telcos to construct
and operate cable, or other noncommon car-
rier facilities, outside their service areas
without having to obtain Section 214 author-
ity.

In comments, a group of Bell telephone
companies contended the proposal would
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better enable carriers to serve the public.
“As the commission implicitly recognizes,
delay in construction arising from process-
ing time at the commission (during which
construction or materials ordering cannot
begin) only serves to increase the cost to
consumers, especially in inflationary times
when material and Jabor costs can rise rapid-
ly,” they said. “Moreover, although most
214 applications are routinely processed and
unchallenged, application processing cre-
ates an opportunity for abuse by competitors
seeking to delay or block entry.”

Century Telephone Enterprises Inc., a
telephone holding company, said the current
requirement places telcos at a competitive
disadvantage with independent cable opera-
tors. “The public interest is also disserved by
delays in the provision of cable service cre-
ated by the Section 214 application process,
and by increased costs to operators, the pub-
lic and the commission.”

Justice said the current requirements did
not help the commission detect potential an-
ticompetitive behavior anyway. “Eliminat-
ing the filing requirements should reduce
costs and permit competitive initiatives to
come to pass more quickly, without reducing
the commission’s regulatory effectiveness,”
Justice said.

Added NTIA: “We can find neither legal
nor policy obstacles to clearing away the



SOUNDS YOU'VE NEVER
HEARD BEFORE.

Scientific-Atlanta brings
you the first major advance
in network radio program
delivery since there were
network radio programs to
deliver: the digital audio
satellite terminal.

Listen to the crisp, clean
signal quality featuring 80 dB
of dynamic range and a full
24 dBm peak signal level. And
then notice the low distortion
characteristics—less than 3%
THD. We make it sound like
the program is originating in
your own studio.

Our new digital audio

Scientific-Atlanta’s digital audio satellite terminal gives you
the highest highs, the lowest lows in network program fidelity.

terminal aiso offers fast set-
up and long-term reliability.
Plus ease of operation: you
can make a program change
with a simple flip of a switch.
Once you hear the dra-
matic difference of digital
satellite distribution, you'll
be introduced to a quality of
sound you've never known
before. Find out more right
now by contacting P Michael "
Kelly. The new digital audio (
terminal from Scientific- \ Y
Atlanta—the choice of N
four of America's leading S~
radio networks.

Scientific
Atlanta

Scientific-Atlanta Telecommunications. Digital Audio Marketing, 3845 Pleasantdale Road. Atlanta. GA 30340/(4041 449-2381



piece of administrative ‘deadwood’ the com-
mission has identified here.”

NCTA said it “does not oppose” the pro-
posals, given their limited scope. *The pub-
lic interest will not be served,; however, un-
less the commission carefully delimits the
scope of this proceeding,” NCTA said. “To
assure that any relief adopted in this pro-
ceeding best serves the public interest, the
commission should clarify that a telephone
company’s ‘service area’ includes communi-
ties served by an affiliated telephone com-
pany. .

Thus, the areas served by a Bell operating
company (BOC) should include territories
served by that BOC’s regional holding com-
pany and its BOC subsidiaries. The reason
for this is simple. Because each regional
holding company will largely direct and con-
trol the activities of its BOC subsidiaries, it
can exercise that control to advantage one

BOC when that BOC constructs cable chan-
nel facilities outside of its own service areas,
but within the service area of its corporate
siblings. Because the BOC’s within a par-
ticular region will be operated as an integrat-
ed whole, their ‘service areas’ should be
combined for purposes of Section 214 over-
sight,” NCTA said.

NCTA also said the FCC should reaffirm
its view that a different regulatory approach
is appropriate where a telco proposes to con-
struct facilities for noncommon carrier ser-
vice within its telephone service area. “In
that case, the telephone company has both
the ability and incentive to use its monopoly
power to frustrate or preclude entry by alter-
native service providers,” NCTA said.

The California Cable Television Associ-
ation urged that “‘stringent structural protec-
tions” be adopted before the FCC took its
proposed step. a

FCC wants court
to re-examine
satellite issues

it says there is confusion
over common carrier access
and earth station ownership
involving Intelsat, Comsat

The FCC has asked for rehearing, by the full
bench of the U.S. Court of Appeals in Wash-
ington, of the decision by a three-judge pan-
el in the commission’s Authorized User II
proceeding. The court remanded the matter
to the commission because of the FCC’s fail-
ure to resolve at the same time two related
and long-pending issues. The commission
said the decision conflicts with a number of

The many facets of the FCC

James McKinney has more on his mind these days than franchise fees
(see story, page 54). In a wide-ranging press briefing at the FCC last
Monday, the chief of the agency's Mass Media Bureau updated report-
ers on the status of various FCC proceedings or would-be proceed-
ings on everything from cable deregulation to broadcast ownership
restrictions and discussed some of his concerns with moving paper
through the bureaucracy.

A rulemaking that would bring cable systems regulatory relief by
pre-empling some local cable regulations without substituting federal
ones would be issued in the third quarter of this year, McKinney said.
“The cable pre-emption package” would insulate the cable industry
from excess local regulation that could retard its development, he
said. It would, for one thing, eliminate local regulation of local cable
rates. Cable has been growing rapidly over the past severai years and
has been successful, he said. “There is a desire of some cities to cash
in on that and we are. .. concerned about that because it can slow it
right down."

The FCC will not pick a system as the national standard for multi-
channel (stereophonic) television sound, McKinney said, but it may
take an action that would probably have the same effect. He said the
FCC staff will recommend to the commissioners that they "protect the
pilot subcarrier” of the Zenith/dbx system, which was the unanimous
choice of an industry standards committee. A pilot subcarrier is an
element of a stereophonic signal that tells the television receiver that
stereophonic information and perhaps a second audio channel are
present and activales the appropriate circuitry within the set, he said.
Protecting the pilot subcarrier of the Zenith/dbx system would prohibit
broadcasters from transmitting any signal that would interfere with the
subcartier or its task. Because the industry was able to come 10 a
consensus on a system, much to the surprise of some at the FCC, he
said, the FCC "can afford to give [the system] that amount of protec-
tion.”

Under the FCC's must-carry rules, cable systems are required to
retransmit local television stations to their subscribers, but, if McKin-
ney has his way, systems will not have to retransmit the broadcasters’
multichanne! audio under the rules. He said he was impressed by an
NCTA report that cohcluded that the Zenith/dbx system was incompati-
bie with much of the existing cable headend and converter equipment.
The cable industry would have to make "an enormous expenditure” to
replace or upgrade its equipment to make it compatible, he said. Inthe
absense of a must-carry requirement, he said, cable systems could
substitute their own muitichannel audio. He noted that many systems
now use the FM band to transmit stereo audio for some of their satellite-
delivered cable networks.

In comments to the FCC, the National Association of Broadcasters
argued that the broadcasters’ multichannel audio shouid enjoy must-
carry protection. Without it, the NAB said, cable systems could rétrans-
mit broadcast signals in mono and transmit the cable nétworks in
stereo, giving the latter an unfair competitive edge. But McKinney is
not buying the argument. The marketplace will insure that cable sys-
tems carry local broadcasters in stereo, he said. If a station is broad-

casting its signal in stereo, he said, cable subscribers will-expect to
receive it in 5tereo.

In the months ahead, McKinney said, the Mass Media Bureau will be
concentrating on closing proceedings, not opening new ones. ! am
fairly appalled,” he said, that the FCC "has 161 dockets open or about
to be opened.” In addition to multichannel sound, he said, pending
ownership proceedings are on a fast track. The aftribution-of-owner-
ship proceeding, which would, among other things, raise the percent-
age of interest groups or individuals can have in media property be-
fore they are recognized by the FCC as owners, will be brought before
the commissioners for action within the month, he said. That will be
“followed closely," he said, by action on a rulemaking that would elimi-
nate the “regional concentration” rule that prohibits the ownership of
three broadcast stations when any two are located within 100 miles of
the third and the primary service areas of any two overlap. The staff is
also making progress on proceedings aimed at relaxing national limits
on the number of broadcast stations one entity may own (the seven-
seven-seven rule) and at eliminating the prohibition against the three
broadcast networks owning cable systems, he said.

One of the goals that McKinney has set for himself and the bureau is
processing applications for broadcast facilities more efficiently and
more fairly. The staff, for instance, is trying to come up with a method of
handling the flood of applications for Instructional Television Fixed
Service facilities. Many of the ITFS applicants, he said, plan to sub-
lease part of any channel capacity to pay television companies that
would use it to offer multichannel television or wireless cable service.
To grant some of the growing nurnber of mutually exclusive ITFS appli-
cations, he said, the FCC may turn to the lottery as it did for low-power
television. ‘! am going to do something to move that paper,” he said. “t
don' like paper lying around.”

As for the LPTV lottery, McKinney said within the next-few months,
the FCC will institute all-day lotteries, awarding hundreds of licenses at
a time. To facilitate the lotteries, he said, the FCC is considering pur-
chasing three ping-pong lottery machines to replace the Selective
Service barrel that the FCC is now using.

One of the problerns with the FCC's present procedures for process-
ing new television applications, McKinney said, is that they require a
period of time during which competing applications may be filed. If a
tetevision channel has been vacant for many years, he said, he is
considering awarding it to the first person or group that applies for it.
"Why take competing applications,” he asked, and involve the original
applicant in a costly comparative hearing? The suggestion apparently
stems from McKinney's general dislike for comparative hearings.
“They cull out good applicants because they can't afford the hearing
process,” he said.

McKinriey also criticized firms that run advertisements encouraging
people to file competing applications and offering to do it for them for a
fee. Deregulation has made it easy to file applications, he said, and
there are “people who will take advantage of deregulation simply to
line their own pockets.” Asked to name a firm, McKinney said "E.M.
Johnson Associates.”
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NBMC alleges EEO shortcomings. The National Black Media Coalition, charging that
industry equal employment opportunity efforts appear to be in a tailspin, last week recom-
mended in a press release that the FCC initiate mid-license-term EEO performance reviews.
It also recommended that the commission raise its EEQ processing guidelines from the
current 50% of parity to 80%; begin designating the "worst offenders” for evidentiary hearing;
make field inspections of every station that seems to have an inexplicable shortage of
minority employes, and "encourage private parties to bring EEQ violations to the commis-
sion's attention by applying the Civil Rights Attorneys Fees Act of 1976 to EEO complaints
before the FCC." Alsc in the release, NBMC alleged that the number of blacks employed in
broadcasting fell from 1982 to 1983, with that decline being felt "most dramatically” in
commercial and noncommercial radio. The release also charged that there have been no
hearings on alleged violations of the EEQ rules since 1976; that the number of stations
receiving EEO sanctions has dropped from more than 200 in 1979 to fewer than 50 in 1983;
that a “sizable” number of stations avoid EEO enforcement by falsely reporting EEO data to
the FCC:; that some stations don't even submit annual EEQ reports to the FCC, and that when
stations do receive EEQ sanctions, "the level of enforcement is substantially less than it had
been before 1981.” Added the release: “This ad hoc deregulation of EEO in broadcastingis a
brazen and dangerous threat to every black and minonty man and woman in the industry.”

precedents and ‘“‘creates serious practical
problems™ (BROADCASTING, Jan.16).

The commission’s Authorized User II de-
cision—following one in 1966 permitling
networks and other television users of inter-
national satellite service to deal directly with
the Communications Satellite Corp.—
would have allowed Comsat to deal directly
with end users rather than through common
carriers. The appeals court panel said the
commission “‘abused its discretion by re-
structuring the entire telecommunications
industry” before considering the merits of
the related proposals—one to grant carriers
direct access to the International Telecom-
munications Satellite Corp., rather than
through Comsat, pending seven years, and
one to allow carriers to own and operate
earth stations, pending 13 years.

“The panel’s disposition of this case con-
flicts with a wealth of authority holding that
administrative agencies may set their own
priorities for resolving complex regulatory
issues and that they need not resolve every-
thing at once when they address such is-
sues,” the commission said in seeking re-
hearing. It cited a case involving Western
Union International, decided two years ago,
as among those establishing that point. And
it called the panel’s description of the Auth-
ortized User 11 decision as an atiempt to “res-
tructure the entire industry” as “ludicrous.”

As for the “practical problems,” the com-
mission said the panel’s decision “may be
broadly read to require administrative agen-
cies to consider simultaneously all regula-
tory issues or proposals which, in the court’s
independent after-the-fact judgment, are ‘in-
extricably related to’ each other. ” It also said
the decision deprives the commission of the
flexibility to address in a timely manner the
regulatory issues it regards as “the most
pressing,” and *may also require the agency
to combine all allegeldy related issues into
complex, cumbersome, time-consuming
proceedings that, in practical effect, may
never result in action as the agency pursues
an clusive ‘perfect’ solution.”

The commission also said the panel *“sub-
stitutes” its judgment for the commission’s
in vacating the authorized user decision, an
“improper approach” that in itself requires
rehearing.

The court has received advice from other

parties on the rehearing question:

WUI says the court should retain jurisdic-
tion over the issue and ali proceedings it
found related to it, including direct access to
Intelsat and earth station ownership, and to
require the commission to file “a precise
schedule for the court’s approval showing,
step-by-step procedurally, how and when” it
intends to resolve them. If rehearing is
granted, WUI says, the court should include
other questions, including whether the law
requires that Comsat be the carriers” carrier,
not their competitor, and whether the com-
mission has reversed Authorized User I
without adequate explanation.

RCA Global Communications, another
carrier, raises a similar question. It suggests
rehearing by the full bench of that part of the
panel’s decision which holds that the Com-
munications Satellite Act does not limit the
commission’s discretion to authorize Com-
sat to serve the general public.

Support for the commission’s position on
rehearing was offered by Aeronautical Radio
Inc. It said the “panel’s impermissible and
erronmeous interference with agency fact-
finding and policymaking provided the sole
incentive and justification for its fanciful and
equally improper foray into other agency
dockets, with a consequent disruption of dis-
cretionary agency procedures.” According-
ly, it added, “such speculative and flawed
analysis...cannot under the decisions of this
circuit justify the panel’s broad intrusion into
the FCC’s authority” in the matters under
consideration. a

FCC says municipal
franchise fees must
meet the rules

Commission notice is spurred by
NCTA report that 8% of nation’s
franchising authorities are
charging cable systems too much

The FCC served notice last Monday (March
5) that provisions of cable franchise agree-
ments that require cable systems to pay fran-
chise fees in excess of those allowed by FCC
rules “‘are without basis in law and invalid.”

The admonition, contained in a three-
page public notice, stems from a survey con-
ducted by the National Cable Television As-
sociation, which suggested that more than
8% of the country’s franchising municipal-
ities were illegally collecting franchise fees
in excess of the FCC’s limit. After checking
the NCTA results, the FCC said in the notice
that the NCTA data “contained some errors,”
but concluded that “a substantial number of
operators and communities are violating”
the rules.

The franchise fee rules, which were estab-
lished in 1972 to prevent cities from impos-
ing onerous fees on cable operators as a cost
of doing business within the cities’ boun-
draries, set a limit of 3% of gross revenues
that, with a waiver, may be raised to 5%.
Franchises granted prior to the adoption of
the franchise-fee ceilings were partially
“grandfathered.” The ceilings do not apply
to such franchises for 15 years from the dates
they were granted. Although designed to
protect cable systems, the systems and the
municipalities they serve are bound by the
rules and both are liable for disobeying
them.

The violations found by NCTA and the
FCC were situations in which cable systems
were paying one Or more municipality more
than 3% without a waiver or without the
grandfather exemption. The public notice,
to help bring systems and municipalities in
line with the rules, also included guidelines
for applying for waivers and the conditions
under which they would be granted.

“Existing franchise agreements often con-
tain provisions for excessive franchise fees,”
the FCC notice said. “Where those fees are

Applications challenged. Daystar Broadcasting Corp., an applicant for a new UHF TV
station on channel 46 in Norman, Okla., has petitioned the FCC to deny five competing
applications whose engineering consulting it alleges was done by Edward M. Johnson &
Associates Inc., a Knoxville, Tenn.-based consulting firm. In petitions to deny, Daystar con-
tended that the five competing applications "bear such a striking and close resemblance to
one another that they appear to have been prepared by the same person or party.” Daystar
alleged that each had been filed on the same day and that each had proposed the same
antenna location and structure—and that all applicants’ proposed equal employment oppor-
tunity program were identical. It further alleged that the five applicants have “an identity of
interest” and that they have violated an FCC rule that states: “Where there is one application
for new or additional facilities pending, no other application for new or additional facilities for
a station of the same class to serve the same community may be filed by the same applicant,
or successor or assignee, or on behalf of, or for the benefit of the original parties in interest,
Multiple applications may not be filed simultaneously.” According to Daystar, the applicants
"have conspired to file multiple applications in a manner improperly calculated to avoid the
clear import and intent” of the commission’s rules.
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INTRODUCING

VIDEO TAPE WITH
THE QUALITY,
CONSISTENCY,
DEPENDABILITY, AND
BACKUP SERVICE YOU
EXPECT FROM KODAK.

The virtues that have made
Eastman Kodak Company the first
name in film are now yours in
new Eastman professional video
tape.

A world leader in imaging tech-
nology for miore than a century
brings you a brand of video tape
so good that we stake our reputa-
tion on it.

So can you. Because Eastman
professional video tape offers you
a unique combination of benefits.

QUALITY. Try our video
tape and experience its quality.
You'll see that Eastman profes-
sional video tape meets the same
stringent performance standards
that are characteristic of the
Eastman trademark.

Eastman products are the choice
|of discriminating producers
leverywhere.

DEPENDABILITY. Estab-
lishing a reputation for reliability
takes time and commitment. Qur
record speaks for itself. To assure
your absolute satisfaction, our
products are made to our own
demanding specifications.

CONSISTENCY. Asthe
world’s leading manufacturer of
photographic film, Kodak also
appreciates the critical import-
ance of video tape product
consistency. Therefore, Eastman
video tape is manufactured
according to our strict uniformity
requirements.

TECHNICAL SERVICE.
You can count on our field force
of skilled service representatives
to help you get the most from our
video tape products. |

AVAILABILITY. Youden't

have to wait for Kodak to set up
shop. We already operate a
worldwide marketing networlk.
And a dealer organization also
will soon be ready to supply lyou
with Eastman video tape when
and where you heed it.

You have the option of profes-
sional quality and broadcast
quality Eastman professionaﬂ
video cassettes in both “2-ingh
(VHS and Beta) and %-inch
(U-Matic, standard and mini)
cassette sizes. Broadcast-Quality
1-inch tape [helical "B” and 'IC"
formats) will be available in mid-
1984. We offer an excellent gelec-
tion of video cassettes and video
tapes for use with NTSC as well
as PAL/SECAM TV systems. |

Now is the time for you to |-
discover what the new name in
professional video tape can do
for you. To learn more, contact us
at one of the locations listed|in
this literature.
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EASTMAN Prefessienal Videe Tape

\STMAN PROFESSIONAL EASTMAN EASTMAN EASTMAN
DEO TAPE IS AVAILABLE IN PROFESSIONAL PROFESSIONAL PROFESSIONAL
{ESE FORMATS AND SIZES: VIDEO CASSETTE HG VIDEO CASSETTE HGX VIDEO CASSETTE/BP
(PROFESSIONAL) (BROADCAST QUALITY) (BULK PACK)
ANCH NTSC PAL/SECAM NTSC PAL/SECAM NTSC PAL/SECAM
VHS T30 E-30 T120 E-30 T30 E-105
T-60 E-60 E-60 T-60 E-120
E-90 E-180
T-120 E-120 E-180 T120 E-240
E-180
BETA L-250 L-125 L-500 L-125 _ L-250 L-250
L-500 L-250 L-250 L-500 L-500
1-500 L-500
L-750 L-750
JTE: All %-inch and I-inch EASTMAN EASTMAN EASTMAN
pe products are available PROFESSIONAL PROFESSIONAL PROFESSIONAL
r PAL/SECAM or NTSC uses. VIDEO CASSETTE EP-900 VIDEO CASSETTE EB-900 VIDEO CASSETTE/BP
(PROFESSIONAL) (BROADCAST QUALITY) (BULK PACK)
ANCH  STANDARD KCA-10 KCA-10 KCAS
U-MATIC KCA-20 KCA-20 KCA-10
KCA-30 KCA-30 KCA-20
KCA-60 KCA-50 KCA-30
KCA-60 KCA-60
MINI KCS-20 KCS-10
U-MATIC KCS-20

EASTMAN PROFESSIONAL
VIDEO TAPE EVT-1000

INCH C-FORMAT B-FORMAT

VT-34 VT-34
VT-64 VT-64
VT-96 VT-96
VT-105 VT-105
VT-126 VT-126
VT-157

VT-188

IOTION PICTURE AND AUDIOVISUAL MARKETS DIVISION, DEPT. 640. EASTMAN KODAK COMPANY. 343 STATE STREET, ROCHESTER, NY 14650
a»dak and Eastman are trademarks. © Eastman Kodak Company. 1984
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N FRANCISCO: 3250 VAN NESS AVENUE. SAN FRANCISCO. CA 94109, (415) 928-1300
DPRONTO: KODAK CANADA INC., 3500 EGLINTON }T\VENUE WEST. TORONTO. ON M6M V3, (416) 766-8233
NCOUVER: KODAK CANADA INC.. 100 PARK ROYAL SOUTH. WEST VANCOUVER, BC V7T 1A2, (604) 926-741 |
\SHINGTON. DC: 1555 WILSON BOULEVARD, ROSSLYN.. VA 22209. {703) 558-9220

ERSEAS, CONTACT YOUR LOCAL KODAK COMPA[‘NY.




programs to a national audience.”

Rute of sevens. Turner Broadcasting System has come out in opposition to the FCC's
proposal to relax or eliminate its rule of sevens limiting broadcast ownership to seven AM,
seven FM's and seven TV's {no more than five VHF's). In late comments at the FCC, Turner
said the "likely” effect of the proposal would be to concentrate program sources, with
independent producers being replaced by “a few, newly invigorated, vertically owned” group
owners. "The total number of voices able to speak—the core of the diversity principle—will be
reduced significantly,” Turner added. "Balanced against the commission's vague and sus-
pect perception of public benefit from the rule change is the distinct probability that the
commission’s action will increase concentration over the vital exchange of information and
ideas. It will likely reduce the discretion of individual licensees and further increase the
difficulty that independent programers with little or no station ownership will have in selling

not in compliance with the [FCC’s] rules,
such provisions are without basis in law and
invalid. Under such circumstances, local au-
thorities should not collect, and cable sys-
tems should not pay, fees in excess of 3% of
gross revenues.”

James McKinney, chief of the FCC’s Mass
Media Bureau, at a press briefing last Mon-
day, made clear his concemn about the effect
of excessive fees on cable systems. “If you
load down interstate commerce with fees,
you begin to restrict that interstate com-
merce,” he said. In the case of cable (a spe-
cific type of interstate commerce), he said,
“if you get the fees high enough, there won’t
be any cable.”

Despite his concern, however, McKinney
said the FCC doesn’t plan to police the situa-
tion. “I don’t plan to do anything. . . unlessI
have some complaints from [cable opera-
tors| and so far I have no complaints.” The
only way to enforce the franchise-fee cap, he
noted, is through the courts. Either the FCC
has to take the offending city to court or the
cable system does. he said. He suggested,
however, that many cable systems that are
overpaying may not complain or take legal
action for fear they will upset the regulatory
bodies that will one day determine whether
their franchises should be renewed. John
Woodbury, vice president of research for
NCTA, agreed: “If [ were a cable operator, |
would be scared as hell to point the finger at
the franchising authority.”

Although the public notice said the fran-
chise fee problem was “substantial” and
McKinney said it was“considerable,” one of
the FCC staffers who checked up on the
NCTA staffers had a radically different view.
There is “very substantial compliance on a
massive basis and I think that is very encour-
aging,” said the FCC’s Angela Green. If the
Internal Revenue Service did as well, she
said, it “would be real happy.” That most
cable systems and cities are voluntarily fol-
lowing the rules “validates” the FCC's
wholesale deregulation of the cable industry
over the past several years, she said.

In documents supplied to the House Tele-
communications Subcommittce, NCTA
claimed that 16 (22%) of the 74 cable sys-
tems it surveyed were overpaying franchise
fees to 67 municipalities. But after getting a
copy of the survey from NCTA and calling
up the 16 systems or their Washington attor-
neys, the FCC could confirm that only seven
systems were overpaying 37 municipalities.
Nine of the systems (and 17 of the munici-
palities they serve) that the NCTA said were
in violation of the rules, the FCC decided
were not in violation. The FCC could not

come up with enough information from its
survey to make determinations on the re-
maining 13 municipalities, which were
served by two systems that were otherwise
in compliance.

In its public notice, the FCC seems to
have walked into the statistics maze and lost
its way. The public notice said, based on the
FCC review of the NCTA survey, “it would
appear that approximately 4% of the cable
systems in the United States are paying fran-
chise fees in excess of that authorized under
the commission’s rules.” McKinney used the
4% figure to extrapolate that between 200
and 250 cable systems are violating the
rules. But the FCC’s own figures (seven sys-
tems out of 74) suggest, if anything, that
more than 9% of the nations 5,900 cable
systems or around 530 systems are guilty.
NCTA's Woodbury said the FCC probably
confused municipalities with cable systems.
Indeed, the FCC results show that 37 of the
812 mwnicipalities contained in the sample
were in violation and that translates to 4.5%.
Woodbury said he avoided drawing any con-
clusions or working up any percentages on
the number of cable systems in violation be-
cause he didn’t feel his sample (74 of 5,500
systems) was large enough. He said he does
believe his sample of municipalities (812}
was large enough to produce valid results,
although he said he didn’t know how many
franchising municipalities there are.

Woodbury explained the discrepancy be-
tween NCTA and FCC figures as “part of the
methodology about which reasonable men
might differ.” The FCC, for instance, decid-
ed to count municipalities that were collect-
ing 5% fees, but had a waiver request pend-
ing as in compliance, he said, while the
NCTA did not. Woodbury also felt that it was
unfair that the FCC checked all the systems
that the NCTA said were not in compliance,
but ignored the 58 the NCTA said were in
compliance. If the FCC had scrutinized them
as well, he said, it might have found more
systems and municipalities not in compli-

ance. Woodbury admitted that his sample
was not scientific, but added that it was his
“sense that it was not a bad sample at all.”

According to the public notice, “any inter-
ested party (usually the city)” may petition
the FCC for the franchise fee waiver. “The
petition should state the requested relief, and
it should contain full supporting documenta-
tion, together with an affidavit to verify any
factual allegations.”

In the petition, the cable system must cer-
tify that the requested franchise fees would
not interfere with federal regulatory goals
for cable and the municipality must “submit
a detailed showing containing its proposed
regulatory plans to utilize the total anticipat-
ed revenue from the franchise fee exclusive-
ly for a local cable television regulatory pro-
gram.”

The petition will be granted, the notice
said, only if it’s clear that the fees are going
to be used for “legitimate™ regulatory ex-
penses. “Cable television franchise fees may
not be used to increase the general revenues
of a locality.”

The notice also spelled out what would be
counted as part of the franchise fees and
what would not. Money for equipment,
training or other goods or services that bene-
fits everybody including the cable operator
is “not considered part of the fee,” it said.
But money spent for goods and services that
constitute a ** ‘payment-in-kind’ benefitting
only a limited, distinct group of users”
should be taken into account when calculat-
ing the franchise fee, it said. “These ‘pay-
ments-in kind® might be, for example, stu-
dios and equipment packages solely for the
use of access users,” it said, or something
“unrelated” to cable service such as fire de-
tec‘;ion equipment outside the cable head-
end.

In a prepared statement, NCTA President
Tom Wheeler called the FCC's findings
“proof of NCTA's contention that some cities
are violating the FCC’s limits on franchise
fees,” which protect consumers from “ex-
cessive hidden taxes.” It underscores the
need for the passage of H.R.4103 that would
establish a national cable policy, he said. O

NAB, NCTA lend
support to
First Amendment cases

The National Association of Broadcasters
and the National Cable Television Associ-
ation have filed friend-of-the-court briefs on
behalf of their respective members in sepa-
rate cases that raise First Amendinent ques-

Cellular settlements en masse. Applicants for 51 of the nonwireline cellular radio franchises
in markets 31 through 90 last week announced that they have made settlement agreements.
In afiling at the FCC, the parties—which include subsidiaries of Metromedia, MCI Communi-
cations, Western Union and American Mobile Communications Corp. of America—said
copies of the various agreements would be filed at the FCC by March 22.

Under the agreements, the parties in each market will designale a surviving applicant,
which will manage the presentation and prosecution of its application under the direction of
the partnership as a whole. The remaining parties to the agreement will then request that their
applications be dismissed—if the FCC approves the settlement, and the surviving applicant
receives at least the same number of “draws” in a loltery as there are seltling parties in the
market. All that is contingent on the commission adopting a cellular lottery mechanism.
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tions. NAB supported the motion of KOCo-
Tv Oklahoma City seeking reopening of a
case in which the Oklahoma Supreme Court
had affirmed a $550,000 damage award
against the station. NCTA asked a federal
district court to grani motions contending
that the Utah Cable Television Programing
Decency Act should be overturned as a vio-
lation of cable operators® First Amendment
rights.

At issue in the KOCO-TV case is an Oklaho-
ma law that protects the press against defa-
mation suits for coverage of judicial pro-
ceedings if the reports are “fair and
accurate.” KOCO-TV had been sued by a doc-
tor who was a defendant in a malpractice suit
after it quoted an expert witness in the suit as
saying a patient had a “perfectly healthy”
uterus, when in fact the witness had said
"pertectly normal.” The defendant in the
malpractice suit, Dr. William E Crittendon,
sued, contending that the newscasts were not
fair and accurate and, therefore, not privi-
leged under state law. The state supreme
court held that the newscasts did not meet
the standard because the language was not
“absolutely factual.”

Koco is contending that the language
used in the newscasts was fair and accurate
even if not precise. Furthermore, it said that
if the standard of strict accuracy is imposed
on such reports, “the press will become re-
luctant to report on judicial proceedings” for
fear of incurring “staggering damage
awards” in the event reports are less than
strictly correct. It said the fairness and accu-
racy requirements must afford the press
some leeway in reporting judicial proceed-
ings.

The NAB, in supporting the KOCO-TV mo-
tion, also said the court assessed damages
without establishing two essential ele-
ments—negligence and causation. As a re-
sult, NAB said, the court imposed strict li-
ability for an alleged defamation in violation
of the First Amendment. ]t also said that,
even if those elements were established, use
of the “synonym *healthy" was not the proxi-
mate cause of injury.”

In the Utah case, the NCTA is supporting
Community Television of Utah Inc. and oth-
er cable interests in their efforts to have
struck down a law designed to bar “inde-
cent” programing the cable interests say lies
outside the bounds of the obscenity excep-
tion held by the Supreme Court to be subject
to regulation. The NCTA contends that the
law intrudes “upon the cable operator’s con-
stitutionally protected exercise of editorial
discretion by impermissibly censoring cer-
tain cable programing on the basis of its con-
tent and subject matter.”

As part of its argument, NCTA attempts to
distance cable television from broadcasting.
It notes that the state, in defending the con-
stitutionality of the law, “mistakenly” as-
sumes the presence in cable “of peculiar
characteristics of broadcast television which
have supported somewhat similar rules ap-
plicablie only” to that medium. But, NCTA
says, “unlike broadcast television with its
acknowledged unique and uncontrollable
accessibility to children, cable is a closed
circuit subscription service, available only
to those desirous of receiving it.” a

WeshingionaWeiteh

Reporting conditions Imposed. FCC has imposed equal employment opportunity
reporting requirements on wwwwi(Fm) Detroit. At same time, FCC advised wDBN-FM

Medina, Ohio, lo examine its job qualification standards to insure mincrities are not being
unreasonably excluded from employment. National Black Media Coalition had asked
FCC to deny those stations—and several others-—renewal, alleging that blacks held few
or no full-time positions there, and that the stations’ EEQ programs indicated little or no
effort to seek out and employ blacks. o

Bad advice no excuse. FCC has fined Triad Broadcasting Co., licensee of wsez(Fm)
Winston-Salem, N.C., $20,000 for failing to file license application within 10 days of
beginnning of equipment and program tests; failing to comply with conditions on
construction permit by operating with increased power without submitting antenna
impedance tests for its co-owned, co-located wairiam), and for operating wsez(rm) after its
program test authority was terminated. Triad had admitted to violations, but sought
reduction or cancellation of fine, contending it had been unwitting victim of "bad advice”
from its attorney-engineer, Clifford J. Bond Ill. FCC, however, noted it has consistently
refused to excuse licensees when actions of their employes or independent contractors
resulted in rule violetions. "Triad's attempt to shift all blame, or explain away its failure t0
comply with the rules does not justify the noncompliance,” FCC said in press release.

]
Celiular buy. Scripps-Howard has bought 500 nonvoting shares in McCaw Cellular
Communications Inc., subsidiary of McCaw Communications Companies. McCaw Cellular
has applied for cellular radio telephone franchises in 26 markets. Under deal, those
shares would be converted from 15% to 40% of McCaw Cellular's voting shares between
Jan. 1, 1988, and Dec. 31, 1991. o

Can't find it? That's because FCC's Detroit field office has moved to 24897 Hathaway
Street, Farmington Hills, Mich. Telephone number is still 313-226-6078.

]

Granted. In initial decision, FCC Administrative Law Judge Edward Luton has granted
application of Adell Broadcasting Corp. for new TVon channel 38 in Mt. Clemens, Mich.,
denying competing application of Michigan Channe!l 38 Inc. Judge said Adell's integration
proposal made its application superior. President and 90% owner of Adell is Franklin Z.
Adell, who is prasident of Adell International Inc., Novi, Mich., and vice president of Adell
industries Inc., Sunnyville, Tex. Adell Industries manufactures stainless steel mouldings
that fit over edge of autombile doors. Adell has no other media interests.

]

Also granted. In another initial decision, FCC Administrative Law Judge Joseph Chachkin
has granted application of Canruss Inc. for new FM in Cape May Court House, N.J.,
denying competing applications from WRLJ Inc. and Bay Broadcasting Co. Judge said
credit for 100% minority and female integration made Canruss' application preferred.
President and 85% owner of Canruss is Candida Diaz de McBride, resident of Wilmington,
Del. McBride was unemployed, according to decision.

a

Another FM. In initial decision, FCC Administrative Law Judge Edward Kuhlmann has
granted application of Kimmell & Kimmell for new FM station at Lamesa, Tex., dismissing
(for failure to prosecute application ) competing application from party identified as
Edward M. Johnson, and denying another from Dawson County Broadcasting Corp.
Judge said Kimmell's application was preferred for its diversification and integration
proposals, and its coverage. Kimmell & Kimmell is partnership of Robert G. Kimmell and
Charles E. Kimmell, who had combined 32% interest in wiLcr-Fm Southport, N.C.
According to initial decision, Kimmells sold their interests after cut-off date for this
application. o

Radio licensing dropped. FCC has dropped role of licensing radio operators. Change
goes into effect for common carrier, broadcast and cable relay services 30 days after
notice of action Is published in Federal Register. Changes for private land mobile,
private operational fixed microwave and persanal radio services go into effect 180 days
after publication. FCC, however, said it will, for one year, issue lifetime licenses to current
holders of general, first and. second class licenses. Commission also endorsed efforts of
those representing land mobile and fixed services to launch certification programs for
technicians. It said it would issue public notice listing organizations that have expressed
interest in establishing such certification programs.

a

NBMC seeks denials. National Black Media Coalition, afleging laxity in equal
employment opportunity standards, has petitioned FCC 1o deny renewals for wsug(am) and
waGN-FM Groton, Conn.; waz(am) and wkCi-FM Hamden, Conn.; WTSC(aM) and wYRS-FM
Stamford, Conn.; wmmM(aM) and wour-Fm Westport, Conn.: wsaatam) Fall River, Mass.;
wesM(am) New Bedford, Mass.; wHmMP-aM-FM Northampton, Mass., and wixy(am) and waQy-Fum
East Longmeadow, Mass.
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SOONER ORLATER
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Sooner or later, you're going to discover that
their small parcel service isn’t the fastest after
all. American’s Priority Parcel Service can often
get your package there hours earlier. We deliver
within hours, 24 hours a day to virtually any-
where we serve in the continental U.S., Hawaii,
Canada, Mexico and the Caribbean. So your
package gets there sooner, instead of later.

If you can’t wait overnight, our in-hours
alternative is as easy as dialing toll-free (800)
638-7320. In Maryland, call (301) 269-5503.
Just ask for Priority Parcel Service and we'll
provide door-to-door pickup and delivery any-
time, day or night, seven days a week.

When a few hours can make all the differ-
ence, call us immediately. When we can get it
there sooner, why wait till later.

Ame_ricanAirIines .
Priority Parcel Service

© 1982 American Airlines Freight System



N ABC......

A Gross Telecast . . .

O Guif Broadcasting . .

OUN. .........
O Malrite Commun.. .
N Metromedia. . . . .

O Price Commun.. . . .
O Scripps-Howard . . .

NStorer. . ......
O Sungroup Inc. . . .
N Taft

O United Television. . .

NN BROADCASTING WITH OTHER MAJOR INTERESTS IS

A Adams Russell. . .
A Affillated Pubs.. . . .
N American Family . .
O Assoc. Commun.. . .

N A.H. Belo
N John Blair. . . . .
N Chris-Cratt . , . .
N Cowles

N General Tire
O Gray Commun. . .
N Harte-Hanks

N Insiico Corp. . . . .

N Jefferson-Pilot . .
O Josephson Intl.. .

N Knight-Ridder. . . .
N Lee Enterprises . . .

N Liberty. . . .

N McGraw-Hill. . . . .

A Media General . .
N Meredith
O Multimedia

A New York Times . .
O Park Commun. . . . .
A PostCorp. . ....
N Roilins. . . ... ..
N Schering-Piough . .
T Selkirk. ., . .....
O Stauffer Commun. . .

A Tech Operations .
N Times Mirror

N Wometco

Stockalnde?:

Closing  Closing

Wed

. 52 3/4
. 126

o 64 3/8
o 40 1/4
. 59 1/2

3/8
34

mgeoa;-q

26 172
g 30 7/8
. 6 1/4
52 174
13 358

o 17 1/8
40
o 16

10

12
34

o 36
. 26
. 1
o 28
o 33
g k]
. 59
g 20

174
1/2

12
3/4

1/4

N Tribune . ., . ....
O Tumer Bestg. . . . .
A Washington Post. .

o 18
o a8
. 1
o 21
20
2
. 36

12
78
3/4
5/8
1/2
38

2 o 53

o 39
o 30
. 24
19
o 60
o 19
. s
. 13
51
5 k14
o 33
. 24
o 24
5 61
o 43

7/8
12
38

1/4

3/4
1/4

3/4
38
1/4
1/4
78

51

130

62
42
60
6
19
8
36
6
25
31
6
52
13

18
38
17
1
37
26
27
27
33
33
59
19
17
38
1

22
20
22
39
53
39
32
24
19
59
18
36
13
51

37
32
25
24
60
43

Wed
March 7 Feb 29 Change
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Net

34 + 1 +
- 4 =
34 + 1 58—
172 - 2 4=
- 12 =
7/8
— 5’8_
14 + 112 +
1/8 - 118 -
3/4 + 34+
118 — 1/4 —
+ 1/4 +
3/4 ~ 12 -
14 + 118 +

58 -1 12-
34+ 1 14+
38 - 18-
Y2 - 3i4-
= 3/4 -
1/2
12 =16 172 -
172 + 1 +
3/4
38 - 38 -
34 + 172 +
112 + 172 +
+ 172 +
1/4 + 518 +
172 - 3/4 -
34 - 1/8 -
38 + 178 +
1 -2 7/18-
34 - 3/4 -
58 + 1/4 +
34 — 2 1/4 -
58 - 1/4 -
18 + 1 1/8+
1712 + 172 +
1/4 - 1/2 -
1/4
34 - 3/4 -
+ 1 34+
38 - 1 -
1/4
34 + 12 +
5/18 + 174 +

Percent PIE
Change Ratio (000,000)

193
3.07
2.58
5.29

83

3.28
6.06
.34

29
.80
4.16
94
94

8.05
3.22
5.03
6.52
2.02

60.00
3.63

1.12

2.53
285
1.31
555
3.33

.60

.55
7.32
1.39

.63
6.87
1.01

1.90
2.70
1.37

1.98
5.46
3.94

.82
57
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0O BBDO Inc.

O Compact Video. . . .

N Comsat.......
O Doyle Dane B. . . .

N Foote Cone &B . . .
O Grey Advertising. . .
0o 26

N interpublic Group
N JWT Group
A Movielab ... ...
O A.C. Nielsen . ...
O Ogilvy & Mather , ,

O Sat. Syn Syst. . . ..

O Teiemation

O TPC Commun . . . .

A Unitel Video. . . . .
N Western Union . . .

o 35 1/4
41/8
. 25 1/4
o 16 3/4
45 3/8
m
3/4
g 33
o 6
o 29

1/2
1/2
1/4
1/4
1/2
178
1/2
3/4
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4
27
16
46

3/4
3/4
3/8

+

-2
+

118 -
34
1/8
/4

I+ 1 +

172

+

172

1/8

58 —
178 - 2

172 +
5/8 —
1/8 -
3/4 +
3/4 —

+
178 -
174 +
172 -
174 -
174 +

1/8 —
3/8 -

1.43
13,15
7.76
4.68
1.62

3.88
37
4.00
7.81
.53
3.12

1.44
8.15

Market Market
Capitali- Closing Closing Capittali-
zation Wed Wed Net  Percent PIE  zation
March 7 Feb 29 Change Change Rario (000,000)

R TR T et e e S T SN S

10 1,547 | O Barris Indus . . . . . 418 4 14 - 18- 294 22 24
15 1689 | N Coca-Cola. ...... 53 51 78+ 1 18+ 216 13 7,215
10 1910 |NDisney. ........ 5038 50 + 38+ .75 19 1,742
15 1140 | N DowJones&Co. .. 36 1/4 36 1/2 — 14- 68 20 2323
13 47 | O FoursStar....... 512 6 14— 34— 1200 6 4
N Getty Oil Corp.. . .. 127 1/2127 112 23 10,089

17 385 | N Gulf + Westem ... 20 3/8 29 58 — 14- 84 9 2272
7 74 | O Robert Halmi . . . . . 118 1 18 23 19
a1 1007 | O Lorimar........ 21 14 21 14 12 109
0 19 |NMCA. .. ....... 34 58 36 58 — 2 - 546 11 1,669
96 274 | N MGMUAEnt...... 1358 14 - a8- 2867 24 677
18 506 | NOrion ...... ... 1058 11 38 — 34— 653 12 99
3 4 O Reeves Commun. . . 814 9 34 -1 1/2- 1538 13 102
13 475 | © Telepictures. . . . . . 12 3/4 12 38+ 38+ 303 2 83
12 149 | © Video Corp.. ... .. 12 1/8 12 1/8 22 20
NWaner ........ 2334 25 14-1 1/2- 594 3 1553

A Wrather . . . . .. 4138 41 12 - 18- 30 45 92

16 103 e e T CACLE e e . U
15 324 | A ActonCorp.. . .. .. 858 7 34+ 78+ 1120 30 48
9 270 |OABL.......... 27 27 12 - 12— 181 20 55
0 51 | 0 AMCable TV..... 3 3 18- 18- 400 15 1
n 414 | N American Express. . 29 28 34+ 144+ 8 11 6173
n 209 | N Anixter Brothers . . . 21 1/2 21 114+ 14+ 117 30 3N
13 70 | O Bumup & Sims. . . 7 638+ 58+ 980 7 63
27 113 | O Cardiff Commun.. . . 118 1 14 - 18- 1000 13 5
21 4051 | O Comcast . ...... 19 20 -1 - 500 18 156
12 709 | N Gen.Instrument ... 2558 25 12+ 18+ .49 19 807
13 28 | N Heritage Commun.. 15 1/2 15 + 12+ 333 32 115
12 444 | T Maclean Hunter X . 17 17 14—  1/A- 144 24 626
9 305 | A Pico Products . . . . 714 8 7/8— 1 58— 1830 23 20
9 818 | ORogers ........ 714 7 34- 1/2- 645 9 160
8 58 | OTCACableTV .... 12 11 172+ 12+ 434 24 80
121,422 | O Tele-Commun. . . . . 16 3/4 18 34 — 2 - 1066 17 721
13 277 | N Timeinc. . ...... 40 5/8 40 38 + 14+ 61 15 2386
13 25 | OoTocom......... 178 178 1 15
15 1823 | N UnitedCable TV ... 26 1/4 28 1/2 — 2 14— 7.89 17 289
10 369 | NViacom . ....... 26 7/8 25 1/8 + 1 34+ 696 16 344
: 411, ggg eeeeesessssssmsens  ELECTRONICS/MANUFACTURING |
6 951 | N Arvinindustries . .. 22 1/2 24 358 - 1 7/8- 769 9 169
16 175 | O c-Cor Electronics . 10 174 9 + 1 1/4+ 1388 10 36
22 110 O Cable TV Indus. . . . 278 3 14 - 38- 1153 14 e
23 492 | ACetec .. ... .. 814 7 58+ 58+ 819 16 18
11 1,805 | OChyron . ....... 15 15 3/4 — 34— 476 21 92
29 108 | ACohu ......... 712 7 58 - 18- 163 17 13
13 51 |NComrac . ....... 16 1/8 15 172 + 58+ 4.03 13 99
16 34 | N EastmanKodak ... 66 1/2 67 7/8 — 1 38— 202 17 11,010
13 4635 | O Elec Mis & Comm.. . 91/2 10 -  1Y2- 500 29 28
11 998 | N General Electric . .. 50 1/8 52 -1 78— 360 11 22,767
69 494 | O Geolel-Telemet. . . . 138 1 12- 18- 833 20 4
14 868 | N Harris Comp. . . . - - 291/8 20 38 - 1/4—- 85 16 1,150
27 622 | NMACom.Inc. .... 1358 14 114 — 58— 438 45 587
O Microdyne. . . .. .. 738 8 38 -1 - 1194 24 34
N3M........... 1512 7538 —+ 18+ .16 13 8861

N Motorola . . .. ... 107 172 116 12 - 9 - 772 17 4221

12226 | y NA. Phillips . . .. . 65 65 58 — 58— 95 10 933
19 16 | N Oak Industries . . . . 478 5 - 18- 250 1 80
8 455 | A OmoxCorp.. .. ... 412 378+ 5B+ 1612 5 10
B 102 | NRCA.......... 30 31 12 - 1 12— 476 14 2450
12 132 | N Rockweli Intl.. . . . . 25 78 26 - 18- 48 10 3997
9 66 | A RSC industries. . . . 512 5 58 - 18- 222 89 19
6 286 | N geiAtlanta .. .. .. 12 1/8 12 38 - 14— 202 606 290
12 195 | y signalCos....... 2638 27 58 — 1 14- 452 26 23
6 " | NSonyCorp....... 15 14 34 + W4+ 169 27 3,463
13 682 | N Yektronix . . .. ... 55 1/4 56 1/2 - 1 14— 221 21 1058
14 207 | A Texscanm........ 1412 16 U2 — 2 - 1212 16 91
18 47 | N varian Assoc.. . ... 3918 42 12— 3 3/8- 794 19 838
Y 7 | N Westinghouse . ... 44 34 45 1/8 — 38- 83 9 3918
1; 1§ NZenith. ........ 26 1/2 27 114 — 34— 275 11 580
12 643 | Standard & Paor's 400 17429 177.33 + 304+ 1.71

Notes: T-Toronto, A-American, N-N.Y. and O-OTC. Bid Prices and Common A Stock
used unless otherwise noted. Some bid prices supplied by Shearson/American

Express, Wash. P/E ratio based on S&P's estimated earnings. If no estimate avail-
able, figures for last 12 months are used. “O" in P/E ratio is deficit.
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Local sweeps show tighter races

While results in Philadelphia, Detroit
and San Francisco remain same,
significant changes occur in

New York, Los Angeles and Chicago

February’s local ratings sweeps by A.C.
Nielsen and the Arbitron Co. revealed
changes in the hotly contested news race in
New York as well as significant growth by
ABC-owned wLs-Tv Chicago, which, along
with NBC-owned wWMAQ-TV, has trailed
news leader WBBM-TV, owned by CBS, fora
number of years. In Los Angeles, the race
between first-place KABC-Tv and its competi-
tors has become tighter. In Philadelphia, San
Francisco and Detroit, the status quo re-
mains in most locally programed dayparts.

Ratings cited in the following reports are
not the final tabulations of Nielsen and Arbi-
tron; they are station-compiled averages of
the overnight metered ratings provided by
both services. Final results should begin go-
ing to some stations early this week, but will
not be available for all markets until at least a
month, when BROADCASTING will publish a
market-by-market breakdown. a

_ NewVYork

The February sweeps brought some reorder-
ing of local news rankings in New York,
sometimes by margins so slight that different
stations made different claims.

In the Nielsens, WCBS-TV, which moved
into first place at 11 p.m. and 6 p.m. in last
November’s sweeps, held onto first place at
{1 with a 12.3/23, with WABC-Tva close sec-
ond at 12.2/23 and WNBC-TV third at 10.2/
19. Compared with the February 1983 Niel-
sen sweep, WCBS-TV was up from a third
place 11.1/2]1 and WABC-TV and WNBC-TV
were down from 12.9/24 and 11.2/21. In the
Nielsens at 6 o’clock, wCBS-Tv (8.7/16)
yielded first place to wNBC-Tv (8.8/16), with
WABC-TV third at 8.4/15. Compared with a
year earlier, the moves took WABC-TV from
first to third, WNBC-TV from second to first
and wCBS-TV from third to second. WNBC-
TV retained its hold on first place in the 5-6
p.m. news hour with a 7.4/16 to WCBS-TV’s
6.5/14 and WABC-TV’s 5.5/12,

In the Arbitrons, WCBS-TV and WNBC-TV
agreed that WCBS-TV had nudged wABC-TV
out of first place at 11 o’clock with either a
10.8/23 or an 11.3/24, followed by wABC-TV
with a 10.7/22 and WNBC-TV with a 9.9/2].
WABC-TV figured it differently, claiming first
place with a 10.7/22 to 10.5/21 for wCBS-TV
and 9.9/21 for WNBC-TV. In the Arbitrons for
6 o’clock, waBC-Tvand wCBS-Tv agreed that
WCBS-TV was first with 7.8/14, wWNBC-.TV
second with 7.7/14 and WABC-Tv third with
7.6/14, but wNBC-Tv figured its rating at
7.8/14, giving it a first place tie with CBS.
Access time once more went to Family Feud
on WNBC-TV by a long margin. Nielsen gave

ita 16.6/26, virtually the same as a year ago,
with All in the Family on independent
WNEW-TV second at 10.5/17, followed by
Entertainment Tonight on WABC-Tv at 10.3/
16, Benny Hill on independent WOR-TV at
7.2/11, 2 on the Town on WCBS-TV at 6.3/10
and Action News on independent WPIX-TV at
4.5/7. In the Arbitrons the numbers were
different and so was the bottom of the peck-
ing order, with WCBS-TV's 2 on the Town in
last place.

The three network-owned stations’ com-
bined news ratings and shares were down
from a year ago by almost 9% at 5-6 p.m.
and by about 11% at 6-7 p.m., but were little
changed—down 1.5%—for the 11 o’clock
news. Since independents did not show
commensurate increases, some network-sta-
tion sources raised again the question—a fa-
miliar one in New York—of whether cable
homes were over-represented in the local
meter sample. Others, however, noted that
the issue has for years been the subject of
ongoing discussions between researchers
(representing all New York stations) and
both Arbitron and Nielsen. *'We’re making
no outcry,” one station source said. “New
York stations just want to insure that the rat-
ing services be as accurate as possible in
their samples.”

In the Arbitron ratings, the newscasts
showed little or no change from a year ago.

Los Angeles

Although overall local news viewing was off
during February when compared with the
same period last year in Los Angeles, sig-
nificant erosion in nearly all time periods of
the KABC-TV news audience has heated up
the competitive race among the three net-
work owned-and-operated stations for local
news leadership. Nevertheless, KABC-TV led
the pack in both Arbitron and Nielsen for all
time periods except the 4-5 p.m. news
block, during which the three stations tied
under Nielsen. KABC-TV lost as many as four
share points in newscasts when compared
with its ratings for the same period last year.
In prime time access, Nielsen and Arbitron
both showed slippage of KABC-TV's Eye on
LA audience, although Arbitron had KABC-
TV winning the 7:30-8 p.m. time period (fol-
lowed by KNXT(TV|’s 2 on the Town) and
Nielsen showed KABC-Tvand KNXT tied, fol-
lowed by KNBC(TV)’s Family Feud, among
the affiliate stations.

There was little change among indepen-
dents, as KTLA(TV) continued to dominate in
the 10-11 p.m. news hour. The ratings ser-
vices disagreed on the lesser rankings, with
KTTV(TV) and KCOP(TV) tied for second ac-
cording te Arbitron and Nielsen noting the
tie between KTTV and KHI(TV). No shake up
was seen in early and late fringe periods
among the indies, with KCOP’s children’s
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fare leading from 3-5:30 p.m. and
KTTV’soff-network sitcoms dominant from
6-8 p.m. by Nielsen and 5:30-7:30 p.m. ac-
cording to Arbitron. Arbitron gave KTLA an
edge in prime access with its repeats of La-
verne and Shirley.

Key numbers for February are: for 11-
11:30 p.m. news: KABC-Tv (10 rating/28
share in Arbitron versus 10/26 in 1983; 10/
26in Nielsen versus 12/29), KNBC (7/20 ver-
sus 8/21; 8/20 versus 8/19), and KNXT (7/18
versus 7/19; 8/21 versus 9/23). For prime
access: KABC-Tv (11/16 according to Arbi-
tron versus 11/18 in 1983; 10/16 in Nielsen
versus 12/20), KTLA (10716 versus 10/15; 7/
11 versus 8/13), KNXT (9/14 versus 9/14; 10/
16 versus 11/18), KTTV (9/14 versus 11/17;
10/16 versus 10/16), KNBC (9/13 versus &/
12; 9/14 versus 7/11), Kcop (8/12 versus 7/
11; 8/12 versus 6/10), and KHJ (3/5 versus 2/
5; 4/6 versus 4/6). KABC-TV's prime access
was affected by early starts of the winter
Olympics. WKRP in Cincinnati airs on
KTTV, The People’s Court is on KCOP, and
Fantasy Island has a home on KHJ during
prime access. Ranking for late fringe news
showed KABC-TV leading from 5-6 p.m. and
from 6-7 p.m. in both Arbitron and Nielsen:
KABC-TV (8/16 for the first hour and 8/14 for
the latter by Arbitron, 9/19 and 9/16 by Niel-
sen, compared with 1983 figures of 10/19
and 9/15 for Arbitron, 11/23 and 11/19 for
Nielsen), KNXT (7/14 and 6/10 versus 7/14
and 7/11 in 1983; 7/16 and 7/13 versus 8/16
and 8/15 last year for Nielsen}, KNBC (7/14
and 7/12 versus 7/14 and 7/11 in Arbitron, 6/
13 and 7/12 versus 7/15 and 7/13 in Niel-
sen), for the independent news block at 10-
11 p.m.: KTLA (4/7 versus 5/9 in Nielsen, 5/9
versus 5/9 in Arbitron), KTTV (2/3 versus 2/4
in Nielsen, same for Arbitron), Kcop (1/3
versus 1/2; 2/3 versus 2/3), KHJ (2/3 versus
1/2; 1/2 versus 1/2).

Chicago

WLS-TV Chicago, which installed retired
NBC News comrespondent Floyd Kalber as
anchor for its 6 p.m. news in January, picked
up two full rating points, over its perfor-
mance a year ago, for that half-hour in the
recently-ended local ratings sweeps. Wheel
of Fortune, which replaced a half-hour of
news on WLS-TV at midseason, doubled the
rating for its time period and catapulted the
station into the number-cne slot from 6:30
p.m. to 7 p.m. Metromedia-owned indepen-
dent WFLD-TV, armed with such children’s
TV hits as Inspector Gadget and He-Man
and Masters of the Universe, is now outper-
forming rival WGN-TV from 3 p.m. to 5 p.m.
Mongay through Friday.

Ratings cited are not the final tabulations
of A.C. Nielsen and the Arbitron Co., but
station-compiled averages of metered results
by both services. In all time periods, Mon-
day-Friday averages are used.

CBS-owned WBBM-TV remains the news
leader in Chicago by a substantial margin,
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despite significant gains at 6 p.m., and al-
though WMAQ-TV’s Family Feud dropped
several rating points opposite Wheel of For-
tune, WBBM-TV’s news in the same time peri-
od gained over three rating points in Nielsen
and held steady in Arbitron.

In the early-evening news, where WBBM-
TV airs news from 5 to 5:30 p.m. against
news from 4:30 to 5:30 on both wLS-Tv and
WMAQ-TV, WBBM-TV held steady in Nielsen
with a 12.2 rating/24 share, compared with a
12/25 for a year ago, but slipped from an 11/
24 to a 9.3/19 in Arbitron. WMAQ-TV held
steady with a 9/19 in Nielsen but slipped in
Arbitron, from a 9/20 to a 7.2/16. WLS-TV
gained in Nielsen, from a 6/14 to a 6.9/14,
but slipped slightly in Arbitron from an 8/17
toa7.7/17.

At 6 p.m., WBBM-TV climbed from a 10/
17 to an 11.7/20 in Nielsen but slipped in
Arbitron from a 10/17 to a 9.6/17, while
WLS-TV grew from a 6/12 to an 8.4/15 in
Nielsen and from a 7/12 to a 9/16 in Arbi-
tron. WMAQ-TV fell in both services from an
8/14t0 a7.4/13 in Nielsen and from an 8/18
to 6.8/12 in Arbitron.

In the 6:30-7 slot, Wheel of Fortune pulled
a 13.3/21 in Nielsen, up from a 6/11, and a
13.4/22 in Arbitron, up from a 7/11. Family
Feud averaged a 10.7/17 in Nielsen, down
from a 15/25, and a 10.3/17 in Arbitron,
down from a 14/23. The news on WBBM-TV
climbedto an 11.1/18 in Nielsen, up from an
8/14, and held steady at 9/15 in Arbitron.

In the late news (10-10:30 p.m.), wBBM-
Tvaveraged a 20.1/31 in Nielsen, up slightly
from a 20/30, and a 16.3/27 in Arbitron,
down slightly from a 17/27. WLS-TV rose
from a 15/23 to a 15.5/24 in Nielsen, but
slipped from a 16/26 to a 15.3/25 in Arbi-
tron. WMAQ-Tv gained in both services,
from a 12/18 to a 12.5/19 in Nielsen and
from a 13/20 to a 13.5/22 in Arbitron.

Arbitron now supplies stations with a sec-
ond late-news ratings average, which in-
cludes even those broadcasts significantly
delayed by network overruns. Those aver-
ages tend to be slightly higher than the ones
reported above, but are not included in this
report because they cannot be compared
with similar averages for last February.

Competition among Chicago’s two inde-
pendents, usually dominated by WGN-TV,
shows inroads during February by WFLD-TV.
Inspector Gadget, aired on WFLD-TV opposite
Superfriends on WGN-TV, captured a 6/15 to
Superfriends’ 4/12 in Nielsen and a 7/22 to
Friends’ 4/13 in Arbitron. Last February,
Superfriends overpowered Tom and Jerry
on WFLD-TV by several rating and share
points in both services. From 3:30-4 p.m.,
He-Man and Masters of the Universe on
WFLD-TV captured a 6/16 in Nielsen and an
8/23 in Arbitron, outperforming WGN-TV's 5/
12 and 4/12 with Scooby Doo. WFLD-TV is
again on top from 4-5 p.m., when it airs The
Flintstones and Batman against WGN-TV's
Charlie’s Angels, but from 5-7 p.m., WGN-
TV is largely in the lead, with One Day at e
Time, WKRP in Cincinnati, Barney Miller
and Jeffersons airing against WFLD-TV'S
Comedy Classics, What's Happening, Taxi
and Three’s Company.

WGN-TV’s 9 p.m. news also outperforms
Benny Hill and the Honeymooners on WFLD-
TV, averaging a 6/9 in Nielsen and a 6/9 in




Arbitron to Benny Hill's 5/7 and 4/6 and
Honeymooners’ 5/8 and 5/7.

___ Philadelphia. .

Capital Cities Communications” ABC affili-
ate WPVI-TV remains the ratings leader in
both the Arbitron and Nielsen sweeps mea-
surement in the early fringe, local news, net-
work news and late news time periods. In
many time periods, the competition does not
even come close.

In the Arbitron 5-6 p.m. local news,
wpvI-TV leads with a 20 rating and 37 share,
compared 10 KYW-TV’s 5/9 and WCAU-TV's 8/
16. The Nielsen sweeps take a little away
from wpPVI.-Tvand add a little to the competi-
tors: 17/31 tor wpkvI-Tv. compared to 5/10 for
KYw-TV and 9/17 for WCAU-TV.

The gap widens in the 6-6:30 p.m. local
news, with wpvETV leading in Arbitron with
a 25/42 and a 19/33 in Nielsen. Kyw-Tv
records a 5/8 in Arbitron and 5/9 in Nielsen,
while wCAU-TV’s Arbitron and Nielsen both
are 9/16.

From 7-7:30 p.m., after all three networks
air their evening news, WPVI-TV continues to
lead with Tic Tac Dougk, recording a 19/20
in Arbitron and [8/29 in Nielsen. WCAU-Tv
trails with an Arbitron 10/16 for Entertain-
ment Tonight (10/16 in Nielsen), and Peo-
ple's Cowrt on KYW-TV records a 9/15 in Ar-
bitron and 9/14 in Nielsen.

From 7:30-8 p.m., WPVI-TV scores a 23/36
in Arbitron and a 23/36 in Nielsen with
Whee! of Fortune, while KYW-Tv arrives in
second pluace with Evening Magazine (11/17
Arbitron. 12/18 Nielsen), and WCAU-TV
places third with Family Feud (7/11 Arbi-
tron, 6/10 Nielsen).

San Francisco

It was a familiar scene in San Francisco
where CBS attiliate KPix(rv) dominated the
6-7 p.m. local news slot, according to Niel-
sen. with a 13 rating/23 share, while ABC-
owned KGO-TV continued to top that prime
time period in Arbitron, registering 12/22.
Following KPiX in Nielsen was KGO-Tv
which posted a 9/16. Next was independent
KTVU's Three’s Company and Lavern & Shir-
ley hour. which. when combined, pulled a 9/
17. NBC affiliate KRON-TV's Newscenter 4
tinished fourth in both rating services again,
this time with a 6/11 Nielsen and 5/9 Arbi-
tron.

For 11-11:30 p.m. (Monday through Sun-
day), it was a photo finish in Nielsen be-
tween KPIX's Eyewitness Newscast, which
landed in first place with a 10/27, followed
closely by KGO-TV's Channel 7 News To-
night at 11 broadcast at 1{/25. But KGO-Tv
edged out KrIX in Arbitron—10/27 to 9/27.
KRON-TV was third in both Nielsen (7/17)
and Arbitron (5/13).

Keeping up a modest pace in local news
coverage is KTvU’s 10 o’clock newscast
which had a 6/11 in Nielsen and a 5/9 in
Arbitron.

In prime time access—7:30-8 p.m.
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20—the same rating and share it had in Niel-
sen). Landing a close second in Nielsen was
KGO-TV's People’s Court at 11.7 which was
followed by KRON-TV's Entertainment To-
night with an 8/13.

Detroit

WXYZ-TV Detroit continued to dominate the
early and late news perieds while WDIV(TV)
remained in the top ranking in the prime
access slot with Wheel of Fortune. It gar-
nered a 15/29 Nielsen and a 14/24 Arbitron
for its 5-7 p.m. news, the same as last year’s
Nielsen. A comparison could not be made
with Arbitron since the metered service did
not begin until last September. The other
network affiliates carry their news from
5:30-6:30 p.m., with NBC’s wDIv(TV) roll-
ing up a 9/18 Nielsen and a 13/22 Arbitron.
In third place was CBS’s WIBK-TV with a 6/
17 Nielsen and a 9/15 Arbitron. The Nielsen
ratings were virtually the same as last year.

In the late news competition, wWXYZz-Tv
registered a 16/31 Nielsen and a 17/30 Arbi-
tron, dropping four Nielsen rating points
from the comparable period of last year. A
station spokesman attributed the decline to
the poor showing of ABC-TV’s winter
Olympics. WIBK-TV picked up two rating
points from last year with its Nielsen climb-
ing to 12/24 from 10/20 and its Arbitron was
15/27. WDIV attained an 11/22 Nielsen, the
same as the last year, while its Arbitron mea-
surement was 13/23.

In the prime access segment, Wheel of
Fortune took top honors with a 20/31 Niel-
sen and a 23/33 Arbitron. It topped last
year’s rating in the period for Tic Tac Dough
by four rating points. The runner-up was
People’s Court on WXYZ-TV with a 13/20
Nielsen and a 14/21 Arbitron. In the third
spot was PM Magazine with an 8/13 Nielsen
and 9/13 Arbitron. m]

HBO dispenses its
own ratings reports

Move is aimed to blunt results
of other research numbers that
show decline in network’s ratings

HBO has released its first viewing perfor-
mance report, which analyzes both ratings
and viewer satisfaction for the pay cable net-
work. The report focused on January.

Bob Maxwell, head of HBO’s research
department, explained that the policy was
adopted “because other people had been tell-
ing our side [of the viewership story] to the
industry. We're a different product with a
variety of dimensions,” he said, noting that
others would release data primarily, and per-
haps out of context, on the company’s prime
time ratings. Such reports, he said, “were
making us look a bit simplistic.”

The viewing-related information con-
tained in the reports is derived from a Niel-
sen meter sample of about 320 HBO homes,
and includes data for weekly reach, ratings
for particular programs and dayparts for
HBO and its competitors in HBO homes,
and gross rating points. A joint Nielsen-

HBO diary, in use since the first quarter of
1980, and circulated among 300 to 500 HBO
homes each month, is used to obtain qualita-
tive measures of program satisfaction. To
HBO, those figures are even more important
than ratings for a pay service.

HBO uses the two research sources to for-
mulate what it calls a total subscriber satis-
faction rating (TSS), which is based on both
a “‘tune-in” or ratings component and a satis-
faction component, based on audience re-
sponses to the quality of programs.

HBO’s TSS was up 5% for January, ac-
cording to the performance report for that
month. The network’s weekly reach (defined
as the percentage of HBO homes that viewed
HBO at least once in a2 week, averaged over
the four weeks per month) was up 6% to
84.4%.

On a total day basis, HBO scored a 4.2
rating and an 11 share, which was down 9%
from January 1983. For the most part, the
report said, that is because viewing to all
cable services (with the exception of super-
stations) was up 8% in the same time period
to a 10.3/28. The broadcast network average
in HBO homes was down 1% to a 6.8/18.

In prime time, HBO was also down 9% to
a 9.6/13, while total cable viewing in the
time periced (8-11 p.m.) was up 6% to 20.4/
29. The national network average was down

2% to 17.1/26.

Total viewing gross rating points (the sum
of GRP’s for each program, including repeat
viewing, except for programs carried over
from the previous month) were down 4% to
2,123, with 58% accounted for by movies,
38% by original programs and 4% by other
material, including, for example, the few
films seen on the network not designed for
theatrical release or preduced by HBO.

Highest rated films (GRP’s) on HBO in
January included “Airplane II: The Sequel”
(120), “Annie” (103), “The Beastmaster”
(103), “Best Friends” (89) and “Kiss Me
Goodbye” (88). Highest-rated original pro-
grams included Fraggle Rock (140), All the
Rivers Run (109), Best of Consumer Re-
ports (63), Not Necessarily the News (54),
?:g) the Everly Brothers Reunion Concert

The most satisfying movies for the month,
based on the percentage of diary keepers rat-
ing films as either “excellent” or “very
good,” included “Annie” (85%), “Dusty”
(79%), “Kiss Me Goodbye” (66%), “Best
Friends” (64%), and “Billy Jack” (61%).
Most satisfying originals included All the
Rivers Run (91%), Fraggle Rock (76%),
Best of Consumer Reports (75%), Everly
Brothers (66%) and Growing Up Stoned
(65%). O

Country music
on parade in Nashville

Seminar attracts record crowd
of 751 for 15th annual show

Country music, always the center of atten-
tion in Nashville, took on special signifi-
cance March 1-3 when radio broadcasters
and music industry executives gathered at
the Opryland hotel for the 15th annual Coun-
try Radio Seminar. The event, sponsored by
Country Radio Broadcasters Inc., attracted a
record crowd of 751.

Signs of country radio’s continued
strength as a format were everywhere. The
New York-based Radio Information Center,
which maintains computerized files on over
8,000 radio stations, reports country music
as the most widely programed full-time for-
mat, airing on 2,286 stations as of last
month. And country music is the second
most popular format, reaching over 28 mil-
lion people daily, Monday to Friday, acord-
ing to a Hillier/Newmark, Wechsler & How-
ard study.

Attendees at this year’s seminar were
treated to two additions to the CRB agen-
da—an exhibit hall and six “special” ses-
sions for the recording indutstry. The exhibit
hall, a first for the CRB, drew 20 companies
and organizations displaying their wares and
services. One major attraction was a 1984
Buick Century equipped with Motorola’s
new C-Quam AM stereo car receiver. Dick
Harasek, manager of AM stereo broadcast
equipment for Motorola, said traffic in the
hall was generally light throughout the three-
day period. Harasek said he received three
“firm” orders for the C-Quam system at the
show.

Among the other exhibitions on the floor
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was Musicworks, a Nashville-based radio
programing syndicator, which announced
that it has begun marketing The Ralph Em-
ery Show—a one-hour, daily (Monday to
Friday) country music/interview program
dropped by Multimedia Entertainment last
month. The show recovered the majority of
its affiliates, which are in over 420 markets.
CRB plans to retain the exhibit hall set-up
for next year's conference.

There were 18 workshops covering man-
agement, sales, promotion and research.
The keynoter on Friday, March 2, was Pam
Lontos, a motivational speaker who special-
izes in radio sales development. Ron Lu-
ciano, a former Major League Baseball um-
pire and current NBC-TV sports commenta-
tor, addressed the gathering on Saturday
morning.

The conference ended with 1ts New #aces
Show, which was videotaped for distribution
as a one-hour syndicated special by Multi-
media Entertainment and Jim Owens Pro-
ductions (“Closed Circuit,” Feb. 27). The
show was hosted by T.G. Sheppard, Janie
Fricke and Eddie Rabbitt and featured 10
rising country acts.

The CRB elected Al Greenfield, owner
and general manager of KYSR-AM-FM El
Paso, president, replacing Jim Ray, vice
president and general manager of KOKE-FM
Austin, Tex. Other new officers elected
were: Bob English, president of Broadcast
Programming International (vice president);
Gerri McDowell, western regional promo-
tion manager, Capito/EMI/Liberty Records,
Dallas (secretary), and Jeff Walker, presi-
dent of Aristo Music Associates, Nashville
(treasurer). Beverlee Bleisch, program di-
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rector of KNY(FM) Des Moines, Iowa, was
elected agenda committee chairman for next
year’s show. set to return to the Opryland
hotel, March 7-9.

For and against
packaged programing

Why should country music stations buy spe-
cial programing? Because it can build new
audience by recycling current listeners into
dayparts (usually weekends) when they are
not usually tuned to the station, according to
Ed Salamon, vice president of programing
for The United Stations, a New York-based
radio program producer/distributor that of-

fers The Weekly Country Countdown. Dur-
ing a session of the Country Radio Seminar,
Salamon said other benefits include increas-
ing revenues by offering long-form pro-
graming as a special sales package to local
advertisers, and heightening station image.
“You can assure that the biggest stars in
couniry music appear as part of your radio
station sach week,” he said.

Nationally syndicated or network-deliv-
ered shows can create a better “balance” to
programing that stations cannot achieve
alone, noted Tom Rounds, president of
ABC/Watermark, which produces Ameri-
can Country Countdown. As for the future,
Rounds sees the advent of continuous cover-
age of special programing due to the various

feeds available through satellite technology.
This will replace the long-form disk-deliv-
ered programs, he said.

However, Joseph Somerset, programing
consultant and architect of the Burns/Somer-
set Continuous Country format, a 24-hour
country music service, said he urges stations
airing the format not to use special program-
ing because “a jarring change of any kind is
going to do some damage to the fabric of that
radio station.”

Jay Albright, programing consultant for
Drake-Chenault Enterprises, rounded out
the panel discussion by highlighting several
of the syndicated country music services
available and offering advice on how to se-
lect the best one. a

Grammys a thriller for CBS

ABC won four nights for the week ending Sunday, March 4, but it was
stili not enough to snatch the weekly ratings win away from CBS, which
rode to victory on the tail wind of Tuesday night's Grammy Awards
ceremony. In the prime time ratings for week 23 of the 1984-85 season,
CBS came in first with an average rating/share of 18.8/29, followed by
ABC at 18.1/28 and NBC at 13.8/22.

With an extra boost provided by the second part of Lace and the
ABC Theater presentation of “"A Streetcar Named Desire,” plus the
usual strength of its regular Wednesday and Saturday night lineup,
ABC won Monday, Wednesday, Saturday and Sunday evenings. CBS
won Tuesday on the strength of the Grammy Awards as well as Thurs-
day and Friday nights on the basis of such regularly scheduled pro-
grams as Dallas, Magnum P.I. and Simon & Simon, all top 10 shows.
NBC's only top 10 program for the week, ninth place TV Bloopers &
Practical Jokes, outdrew A Team, which sank to 13th place opposite
the Grammy Awards on Tuesday night.

The combined three netwerk rating for the week was 50.7, or
42,487,000 homes per average prime time minute, compared to a
combined rating of 52.6, or 43,815,000 homes per average minute, for
the same week a year ago. However, last year's figures included the
special M*A*S*H finale, which drew a 60.3/77 for its two-and-a-half-
hour broadcast.

ABC swept Monday night with the second part of Lace, which aver-
aged 31.7/46 and was the highest rated program of the week. NBC
came in second for the night, with a prirme time average of 18/25.8,
almost four whole rating points ahead of CBS's Monday night prime
time average of 14.2/20.2.

NBC also came in second on Tuesday with a prime time average of

Rank O Show O Network O Rating/Share

Rank © Show O Network O Rating/Share

16.4/23.4 but, like ABC, was no match for CBS's Grammy Awards-
fueled victory of 31.3/44.4. The second-ranked program of the week—
it featured singer/dancer Michael Jackson's record win of eight
Grammys—captured a 30.7/45, including a 21-minute overrun t¢
11:21 p.m.

Wednesday night was another second place for NBC, which trailed
ABC's prime time average of 22.3/34.6 by nearly nine points. CBS had
one of its worst Wednesday nights of the season, averaging 10.4/15.7.

But CBS roared back with a vengeance on Thursday, averaging
22.6/34.3 solely on the legs of its regular lineup. NBC had its fourth
straight night in second place, averaging 16.1/24.810 ABC's 13.6/20.6.

Friday night went to CBS, which averaged 18.4/30.6, although ABC
maintained its dominance of the 8-3 p.m. slot for the seventh week in a
row with Benson (15.7) and Webster (17.5). NBC had its second worst
Friday night of the 1983-84 season, averaging 8.6/14.6—0nly two-
tenths of a rating point ahead of its average for the week ending Nov.
22, 1983.

ABC carried Saturday night on the basis of its regular schedule with
an average 17/29.7. dominating every hour until 10 p.m. when Fanta-
sy Island (16.2/30) lost to CBS's Mike Hammer (16.3/30) by one-tenth
of a rating point.

And ABC stole Sunday from CBS with an average 19.3/30.7, helped
largely by the ABC Sunday Night Movie, “A Streetcar Named Desire,”
which was the sixth highest rated program for the week, earing a
23.1/39. In the 8-9 p.m. period, ABC won with Hardcastle & McCor-
mick (17.2), against the premiere of CBS's Suzanne Pleshette is Mag-
gie Briggs (16.7) and Four Seasons (14.2}, and Knight Rider (16.4) on
NBC. =

Rank O Show O Network 0O Rating/Share

Lace, part 2 ABC 31746 33, Hardcastle # MeCormick ABC 17286 49. AfterMash CBS 13&19
Grammy Awards CBS 30.7/45 26. That's Incredible ABC 16.9/33 50. Remington Steele NBC 136/21
3. Dallas CBS 25741 27. Cheers NEC 188/5 51. Ringling Bros. Circus CES 135/R3
4. Simon & Stmon CBS 24.4/36 38. Suzanne Pleshette Show CBS 16.7/28 52. All Star Farnily Feud ABC 13.5/20
6. Dynasty ABC 24.238 29. Knight Rider NBC 164/R5 63. Buffalo Bill NBC 13.0/20
6. A Streetear Named Destre  ABC  23.1/39 30. Mike Hammer CBS 18330 54. Three's Company ABC 12917
7. 80 Minutes CBS 23.1/38 31. Family Ties NBC 18324 65. Ripley's Belleve It or Not ABC 12821
8. Knots Landing CBS 22.1/35 32. Fantasy Island ABC 18.2/30 56. PFoulups, Bleeps & Blunders ABC 12.3%/17
9. TV's Bloopers ete. NBC 21830 33. Dyfrent Strokes NBC 159728 B57. Mama's Family NBC 12.0/0
10. Hotel ABC 21438  34. (imme A Break NBC 15024 88. louery ABC 1:.0/18
11. Megnum, PL CBS 21.3/32 34. Night Court NBC 169/24 58. We Got It Made NBC 11.68/20
12, Fall Guy ABC R12/33 38. TuJ. Hooker ABC 15827 80. Hart to Hart ABC 114418
13, A-Team NBC 20328 37 Benson ABC 18727 81. Oh Madeline ABC 11016
14. Scarecrow & Mrs. King CBS 10427 38. Dukes of Hazzard CBS 15626 62. Ripley's Belleve I or Not
16. Trapper John, M.D. CBS 189/32 38 Atrwolf CBS 15628 (Tues.) ABC 10&/14
16. Love Beat ABC 189/32 40. 20720 ABC 152724 63. The Parade CBs 10518
17. Alice CBS 18328 4l. Riptide NBC 15221 684. Body Human Spectal CBS 10.3/15
18. Facts of Life NBC 17.9/R6 42. Bt Elsewhere NBC 15.0/5 65. Master NBC 10.1/17
189. Webster ABC 175729 43. Silver Spoons NBC 14.7/25 668, TV Academy Hall of Fame  NBC 100/18
20. Bob Hope Spectal NBC 17524 44, Wonderful TV Garne Shows NBC 14.8/23 87. Emersld Point, NAS. CBS 9214
21. Mau Houston ABC 17.4/31 45. Four Seascns CBS 14222 688. New Show NBC 88/16
22. Hill Street Blues NBC 17.4/28 48. Blue Thunder ABC 13.0/22 68. Lone Star NBC 87168
3. Jeffersons CBS 17216 47. Newhart CBS 139/19 70. Legmen NBC 8911
23. Real People NBC 17.2726 48. Emerald Foint, NAS. (Fri) CBS 138724 71. First Camera NBC 468
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Group W’s Fraiberg
urges broadcasters
to push for 24-hour
national voting day

He calls upon industry to work
for uniform poll closing and to
refrain from early projections

The broadcasting industry should unite to
stop releasing early projections of election
returns, said Group W Television Station
Group President Lawrence P. Fraiberg last
Wednesday (March 7). During a luncheon
address before the New York chapter of the
National Academy of Television Arts and
Sciences, Fraiberg also said the broadcast
industry should lobby for a 24-hour polling
period with uniform closings in all states and
should work to devise more meaningful cov-
erage and analysis of political campaigns.
Saying he “personally” is deeply con-
cerned with the effect TV coverage is having
on the national political process, Fraiberg
announced that news directors at all six
roup W stations have agreed “not to re-
lease any of their own exit poll projections
until all polls for that office are closed.” The
stations will be unable to screen out early
projections by networks, he said, but he
“hopes Group W will set an example” and
that the networks and other broadcasters will
“follow suit” and withhold all projections
until polls have closed. )
On the subject of a 24-hour polling peri-
od, NBC-TV President Pier Mapes, a mem-
ber of the audience, stood up and told Frai-
berg he “liked the idea” and “would like to
work™ with Fraiberg on it. A uniform, 24-

hour polling period would not only double
the time people have to vote, said Fraiberg,
but it would diminish the impact of resulis in
the East on voter turnout in the West.

In addition to eliminating early projec-
tions and working for a uniform polling peri-
od, Fraiberg said broadcasters should “dras-
tically cut down coverage of the two major
political party conventions.” A political con-
vention has not actually selected a presiden-
tial candidate since 1952, he said, and the
networks, by providing gavel-to-gavel cov-
erage, are “encouraging the parties to put on
Barnum & Bailey shows, further turning off
millions of American voters by seeming to
confirm the cynical view that politics is sec-
ond-rate show biz and spending millions of
dollars they could be investing in more in-
depth political coverage.”

Broadcasters should find ways to give ma-
jor presidential candidates a “genuine for-
um...a chance to talk sense and reatly
speak about issues,” said Fraiberg, instead of
simply covering “slogans and one-liners
aimed at 10-second clips on the evening
news.” Along with that, broadcasters should
“make a major effort to produce new pro-
gram formats that explore campaign issues
in a compelling, exciting manner,” he said.
“The public is right to be bored with a lot of
political programs. . .[they] are too often
boring,” he said. “It’s up to us to produce
good, creative programs dealing with politi-
cal issues.

“We have to do much more to use the
visual speed of television,” said Fraiberg.
“We have to show [our audience] how all
those issues are important to them,” he said.
“There’s no reason why political analysis on
TV can’t be as involving, understandable
and in the best sense of the word, entertain-
ing, as the Super Bowl.” ]

the House footage.

Blocking footage from the House. Congressman Tony Coelho (D-Calif.), chairman of the
Democratic Congressional Campaign Commitiee, has proposed that Congress prohibit the
use of footage from television coverage of the House as political campaign ammunition.
Coelho's two-part proposal would amend the House rules and the Communications Act.

(The DCCC was asked by the National Republican Congressional Committee last year to
resolve the issue [BROADCASTING, Feb. 14, 1983]. At that time the NRCC, disturbed by a
Democratic candidate’s use of House footage in a campaign ad, began taping C-SPAN
coverage for potential use against Democrats in the next campaign.)

Currently, the House rules prohibit the *political use” of recorded floor proceedings. Coel-
ho's first proposal would further define what is meant by political use. In addition, it would
“provide for disciplinary action against candidates” who are elected after having used such
recordings in their political advertising. “Upon taking the oath of office, the new member of
Congress would be subject to censure or reprimand after an investigation by the Ethics
Committee,” the DCCC said. Coelho's second amendment would “provide for free and equal
time" for incumbents whose opponents use the tapes in advertisements against them.
“These two amendments would minimize the risk of floor statements being taken out of
context for political gain. If they are not approved, | fear that free and open debate in
Congress will be inhibited. .. ,” Coelho said.

In response to the Democratic proposal, the NRCC has sent a letter to Coelho, calling the
amendments “unacceptable” and “unenforceable.” It reiterated its proposal of fast year that
both Republicans and Democrats pledge to withhold support from any candidate that uses
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Jerome calis
for improvements
in local news

NBC executive maintains that
home-grown shows are answer to
competition from new media

If local TV stations want to emerge as win-
ners in the competition with the new media,
they must clean up the tarnished reputations
of their news departments, said Al Jerome,
president of NBC-owned and operated sta-
tions, who offered suggestions to that end
during a speech in New York.

Because local news is not being done by
cable, direct broadcast satellite or subscrip-
tion television operators, “it may be the only
unique selling proposition we have in the
new era,” said Jerome during a weekly
meeting of the National Academy of Televi-
sion Arts and Sciences. If improved, he
said, news could be the factor that puts local
broadcasting ahead of the other media from
which the public has to choose.

“Local news has an image of being soft,
feature-oriented and dominated by personal-
ities, producers and news doctors,” said Jer-
ome. “When news is hard, many people feel
we are oriented toward the violent and sen-
sational” and “when we do investigative re-
ports, people feel we are undermining soci-
ety's confidence in public institutions,”
Jerome said.

To improve local TV journalism, stations
must first “improve their management prac-
tices,” said Jerome. “We have to spend more
time managing producers, reporters, editors
and the assignment desk to curb the abuses
before they happen.”

Second, stations must increase the pub-
lic's knowledge of the newsgathering pro-
cess. “Itisn’t some mumbo-jumbo,” he said.
“There are rules that have developed over
time for damn good reasons, and we ought to
tell people about them. We should not be
smug [and] we should go out and try to ex-
plain the distinction between protecting the
people with the First Amendment and pro-
tecting journalists.”

“As managers, we have to develop a vari-
ety of different newscasts for our stations,”
said Jerome. “We are expanding our news-
casts, but if we all continue to do the same
thing, terminal boredom will set in, and
we’ll all lose ratings.” There is “a great op-
portunity to develop new and different types
of newscasts as we increase their number,”
he said.

Stations must also “‘avoid confusing jour-
nalism and production techniques,” said Jer-
ome. “We need glamour, pace and chemistry
in our broadcast, but that is not an end in
itself,” he said. “We should never confuse
the process of communicating information
with what we communicate.” O
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Changing name

Jhan Hiber, president of the Pebble Beach,
Calif.-based radio research firm of Hiber,
Hart & Patrick, announced a name change
last week to Jhan Hiber & Associates. The
change follows the appointment as senior
vice president of John Patton, former Bonne-
ville Broadcasting System chairman who
joined the company three months ago. Pat-
ton will be responsible for the day-to-day
operation of Hiber's Laurel, Md., office.
Larry Patrick, formerly Hiber's number-two
man, is said to be “reassessing his role with
the firm” and is expected to announce new
plans shortly.

Tax tips

With tax filing time just around the corner,
Business Week magazine and Audio Fea-
tures of New York have joined forces for the
third year to provide radio stations with a
daily 90-second series titled Your Taxes. The
three-week series, available to stations at no
cost, is being underwritten by Drexel Burn-
ham Lambert, the New York banking and
investment firm. The series will start broad-
casting on March 19 in more than 100 mar-
kets. The spots will be delivered daily on the
regular Audio Features transmission via sat-
ellite.

Pulling the plug

Audio Independents, a nonprofit service or-
ganization for independent radio program
producers, has been dissolved by a vote of
the four-year-old group’s board of directors.
The decision to discontinue operations
came less than three months after Al closed
its San Francisco office and entered a cocop-
erative operating agreement with Western
Public Radio there (BROADCASTING, Nov. 14,
1983).

Kendra O'Donnell, outgeing president of
the organization, said lack of funds prevent-
ed Audio Independents from continuing its

services “at a responsible level.” The bulk of
Al's funding was received in two major
grants from the John and Mary R. Markle
Foundation.

Western Public Radio will attempt to carry
on some of Al's services and its publication,
Airwaves. WPR will also take over the
group’s computer data base and files.

Western Public Radio also announced
that four sessions of its National Radio
Training Project, funded by the Markle
Foundation, will be held this year. These
include a seven-day workshop incorporat-
ing documentary production technigues, to
start June 4, and a 10-day radio drama work-
shop to be held in early October. Other
workshops begin May 14 and Sept. 10.

Olympic voice

Noncommercial kusc(FM) Los Angeles has
obtained from ABC Inc. and the Los Angeles
Olympic Organizing Committee rights to
originate broadcast coverage of the Olympic
Arts Festival taking place June 1 through
Aug. 12 in Los Angeles. Kusc plans to air a
minimum of 19 major arts events, including
live performances of the July 27 "gala con-
cent” kicking off the Olympics at the Holly-
wood Bowl. Under terms of its contract with
the LAOOC, xusc will broadcast all events
except the opening concert on a delayed
basis. The fine arts station is currently seek-
ing funding to support the programs, which
will be fed via the public radio satellite sys-
tem to a nationwide audience. ABC volun-
tarily waived its rights to the Arts Festival
events following discussions with KUSC and
the LACOC.

Squaring off

Opposite ends of the political spectrum will
be represented in a new commentary series
premiering April 16 on 185 stations and fea-
turing Senators Robert Dole (R-Kan.) and
Edward Kennedy (D-Mass.) in a point/coun-
terpoint format. Face Off is being produced
in Washington by The Broadcast Group, a

More on docket 80-90. In proposing those 684 locations for new docket 80-90 FM's, the FCC
invited comments not only from those proposing moves from one location to another (BrRoaD-
CASTING, March 5) but also from those believing that a given site is right. Absent word of
approval, a location could be dropped in favor of a counterproposal. Also, according to the
FCC, the counterproposals will be “weighted,” those for first auraf service carrrying slightly
more weight than those for second aural service or first local service. And counterproposals
for the latter two will carry slightly more weight than those for first full-time service and those
involving minority or public broadcasting service. The FCC Mass Media Bureau—in the
interests of avoiding an application overload-—has proposed to adopt some sort of “stagger-
ing” mechanism to handle applications in limited waves. For example, applications could be
accepted only for certain parts of the country at one time, or only for certain channel
numbers. in responding to petitions for reconsideration, the FCC agreed to make it easier for
Class C's to upgrade. It made no other changes, however. Under the alteration adopted,
Class Cs—and Class C's only—will be afforded 10 extra miles of protection from the new
allocations until March 1, 1987. That should give them leeway to move their transmitters, if

needed to upgrade.
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public affairs program producer/syndicator,
for distribution via the Mutual Broadcasting
System. The two-minute series will present
daily responses to specific questions on a
wide range of political, social and economic
issues.

Mobil Qil is one of two national sponsors
sharing a 60-second spot in the series,
which also includes a local availability. Sta-
tions are required to air Face Off between 6
a.m. and 7 p.m. local time.

The Broadcast Group also syndicates
American Voices, a separate 90-second
weekday commentary series, and In Depth,
an audio magazine heard on Eastern and
Western Airlines.

Classical and country

Mutual Broadcasting has reached an agree-
ment with the Association for Classical Mu-
sic (AfCM) to distribute a two-hour Classical
Grammy Gala awards radio special the week
of April 30. Mutual will produce the broad-
cast, sponsored by Merrill Lynch, in con-
junction with wNCN(FM) New York and the
AfCM.

The program, which will honor the Feb.
28 winners in 10 different classical music
Grammy categories, will be hosted by Mar-
tin Brookspan, host of the New York Philhar-
monic radio broadcasts and chairman of
AfCM, and Beverly Sills, director of the New
York City Opera. “This special is the begin-
ning of an important new tradition to correct
the lack of emphasis placed upon classical
music at the televised Grammy Awards
show,” said John Kircher, director of fine
arts programing for Mutual. Kircher also not-
ed that distribution of the National Sympho-
ny Orchestra’s live weekly broadcasts will
resume on Oct. 4. The network had dropped
second-half carriage of the current NSO sea-
son last Dec. 27 due to lack of national spon-
sorship.

In another development, Mutual an-
nounced in Nashville that it has signed an
agreement with the Country Music Associ-
ation and Kraft Foods to again offer a satel-
lite-delivered stereo simulcast of CMA's an-
nual awards show set to air over CBS-TV on
Oct. 8.

The network is also planning a live two-
hour national call-in show on extramarital
affairs on Sunday, March 25. It will be host-
ed by Dr. James C. Dobson of Focus on the
Family, a nonprofit communication and
counseling group.

New rep

Jeff Lewis Marketing will provide marketing
and promotional services for adult contem-
porary FairWest stations, “Music of Your
Life" affiliates and other clients of Dallas-
based FairWest under terms of an agree-
ment between the two companies. JLM wil
custom design promotions directed at in-
creasing sales and audiences.



“Quality Wins
fer WAIV-FM, Jacksonville
Transtar #1 in Adults.

If you thought satellite programming was only good for cutting ex-
penses, consider the network that wins: Transtar.

In all market sizes and competitive environments, Transtar affiliates
are enjoying strong ratings in highly desirable demographics...affiliates
like WAIV in Jacksonville, the nation’s 52nd largest market. WAIV
carries Transtar’s 24-hour satellite Adult Contemporary product 19
hours every day and on weekends...and they get the kind of numbers
that make money.

WAIV ~ #1%with:
Adults 25-49
Adults 25-54

The ratings improved the first month WAIV began programming
with Transtar’s Adult Contemporary; just one of the Transtar fami-
ly of quality formats designed...and proven..to win.

I WANT TO WIN, TELL ME MORE.
NAME:

STATION:
ADDRESS:

SEND TO: 620 SOUTH POINTE COURT, SUITE 185
COLORADO SPRINGS, CO 80906

Or for more information and market availability, just call us g

18006543904
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“Town’ shutdown

CBS-owned wces-Tv New York gave up on
its locally produced 2 on the Town access
strip last week, disclosing that the elaborate
but low-rated production would be replaced
by the syndicated Wheel of Fortune begin-
ning March 26. "WcBs-Tv has the largest lo-
cal news audience of any station in the
U.8.," said vice president and general man-
ager, Peter Lund. “We think we can do bet-
ter than fifth place in prime access.”

2 on the Town was launched as a Monday-
Friday access entry last October, with a pro-
duction budget that reportedly has aver-
aged close to $67,000 a week. But the series
has not caught on. Inthe local measurement
sweeps last November, shortly after its de-
but, it averaged a 6.3 rating/11 share in Niel-
sen and 5.3/9 in Arbitron, ranking fifth in the
market in both services. Three months later,
in last month's sweeps, it did 6.3/10 in Niel-
sen, ranking fifth, and 4.6/7 in Arbitron, slip-
p:isn)g to sixth place. {See sweeps story, page
63.

Officials said, however, that it wasn't only
the ratings that did in the program. Perhaps

more important, at least in the timing, was
that the highly rated syndicated Wheel of
Fortune was available and the station didn't
risk losing it to another New York station.
Without that impetus, officials indicated
that 2 on the Town would have been given
more time to build ratings.

Wees-Tv reportedly is paying approxi-
mately $45,000 a week for Wheel under a
deal that runs through August 1985.

The station emphasized that the cancella-
tion should not be taken as criticism of 2 on
the Town's co-hosts, Leeza Gibbons and
Robb Weller. “Nobody could have done that
show better,” a spokesman said. He also
had good words for John Huddy, the pro-
gram's senior executive producer. Gibbons,
Weller and Huddy are all under contract to
WCBS-TV, the spokesman said, and the sta-
tion hopes to retain them in some capacity,
although "it's all happened so suddenly we
haven't had a chance to explore the op-
tions." He also said the station "will make
every effort” to retain other members of the
show's production staff—said to be about
35 people—in other jobs at the station or
elsewhere within CBS.

Telepictures Corporation

has acquired

KMID —TV

Channel 2 Midland-Odessa, Texas

LOS ANGELES -

March 2, 1984

The undersigned acted as financial advisor to

Telepictures Corporation in this transaction.

Lehman Brothers Kuhn Loeb

Incorporated

NEW YORK < ATLANTA « BOSTON -« CHICAGO - DALLAS - HOUSTON
SAN FRANCISCO -

GENEVA + LONDON + TOKYO
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Network news

CBS-TV announced a prime time program
change last week, and NBC-TV announced
two.

CBS said Domestic Life, a situation com-
edy that made four appearances on the net-
work in January, will return to the schedule
on March 18, in the Sunday 8:30-9 p.m. NYT
period. It will replace Four Seasons, the Alan
Alda creation that started Jan. 29, which
CBS said "will take a brief hiatus and return
to the air in late April.”

In its January appearances, on Wednes-
days at 8-8:30, Domestic Life didn't do well,
averaging a 13.4 rating and 20 share against
the first halves of Fall Guy on ABC and Real
People on NBC. A CBS spokesman said the
change was designed to see how it will fare
in another program environment. “It's test-
ing time,” he said. On Sundays it will be
against segments of ABC's Hardcastle &
McCormick and NBC's Knight Rider. NBC
announced last week that Knight Rider and
Family Ties had been given full season re-
newals.

Switch confirmation

The expected announcement that KCEN-TV
Temple-Waco, Tex., would switch its pri-
mary affiliation from NBC to ABC (BROAD-
CASTING, Feb. 20) came last week. KCEN-TV,
on channel 6, said it would continue to carry
some NBC programs until NBC can make
other arrangements, but that it would add
ABC's Good Morning America and General
Hospital within 30 days and expects to be
carrying most of the ABC schedule by the
start of the 1984-85 season in September.

ABC has had no affiliate in the market
since last fall, when KWTX-TV switched to
CBS fulltime. NBC is expected to pick up
KWKT(TV), a new UHF due to start there
next January.

On the CBS roster

CBS News will begin offering its new week-
ly prime time series, The American Parade,
anchored by Charles Kuralt, on Tuesday,
March 27, at 9-10 p.m. NYT. The program,
described as an attempt to “find out what is
going on in [Americans'] lives, (and to] leam
about the choices they make and why they
make them,” will originate live Tuesday
evenings from New York. Although most
programs will be multisegmented, “some
editions of The American Parade will be de-
voted to single issues reported by Walter
Cronkite, Bill Moyers and other CBS News
correspondents,” according to CBS. On pri-
mary nights, Dan Rather will report voting
results and other developments as part of
the program. Previously announced regular
CBS News contributors will include Morton



ean, Andrew Lack, Bill Curtis, Diane Saw-
yer and Maria Shriver. Kuralt will contribute
regular On the Road segments.

CBS-TV has ordered four additional
episodes of its midseason prime time en-
try, Domestie Life, premiering last January.
The new half-hour episodes, together
with two previously unaired programs,
will be broadcast beginning March 18
(see page 74). Martin Mull stars in the
series, produced by 40 Share Productions
in association with Universal Television.

Production is expected to begin March 26
on Mistral's Daugiter, a seven-hour prime
time mini-series scheduled for future bread-
cast on CBS-TV. The drama will be filmed in
France and will co-star Stacy Keach, Ste-
fanie Powers and Lee Remick. The program
is based on the best-selling novel of the
same name by Judith Krantz.

Careful calculation

Arbitron Ratings Co. says it's sharpening its
procedure for integrating audience esti-
mates derived by meters with those derived
by diaries to develop demographic data in
its 10 metered markets.

In the past, a single factor—the per-
centage difference by which meter-based
household estimates for a market exceed
the diary-based estimates—has been
used to adjust the diary-based demogra-
phic ratings. But Arbitron said it has
found that the meter/diary relationship

varies with different household types. So
beginning in March, the service will de-
termine and use different integration fac-
tors for each of three household types:
those with children or teen-agers; adult-
only households where the head of the
household is aged 18 to 54, and adult-only
households where the household head is
over bb. The difference will not be appar-
ent in the reports, according to Arbitron,
but the results will be "more representa-
tive of viewing across different household
types.”

Arbitron’'s metered markets, where the
new procedure wiil be used, are New York,
Philadelphia, Chicago, Los Angeles, San

Francisco, Detroit, Washington, Dallas,
Houston and Miami.
Katz again

The second annual Kickoff Classic will be
produced again this year by Katz Sports and
will bring together the nation’s highest-rat-
ed college football teams, the University of
Miami and Auburn University, on Aug. 27.
The contest will be held at Giant stadium,
the Meadowlands. In 1983 the inaugural
kickoff game was carried in 165 television
markets, reaching 95% of U.S. households,
and, according to a Katz Sports spokesman,
“was sold out to 23 advertisers.” Katz is lin-
ing up stations and sponsors.

From Furillo
Old Enough to Do Time, an hour-long docu-

Station drama. Wukw-Tv Cleveland was
in the news Thursday, March 1, when
Raymond Burt, a distraught Vietnam vet-
eran, held off police at the station’s secu-
rity desk before killing himself. According
to the station's news director, Tony Ballew,
at about 1 p.m., a man came to the desk
asking to see a reporter, and when told to
leave his name and that someone from
the station would contact him, he took cut
two handguns and pointed them at his
head. Police arrived within minutes and
spent two and a half hours trying to pre-
vent the suicide. The station chose to
cover the story as it would any other news
event. Ballew assigned two reporters
and two camera crews, who were able to
film the man without his knowledge.

mentary on the impact of American juvenile
justice policies, will be presented naticnally
on the Public Broadcasting Service on
March 21 at 10 p.m. NYT. Produced by New
York-based Roger Weisberg and narrated by
Daniel J. Travanti of Hill Street Blues, the
PBS program looks at various methods used
by different states to crack down on juvenile
crime and examines four alternative correc-
tional programs, including a wilderness/
"Qutward Bound” model and a tracking pro-
gram which keeps close tabs on a juvenile
offender after his return to the community.

The complicated task of providing
satellite service to foreign countries

U.S. concerns over piracy and
myriad of problems of other
governments have caused delay in
implementing overseas Intelsat feeds

The footprints of U.S. domestic communi-
cations satellites that extend well beyond the
country’s borders are a lure for programers
and others who see a market in Canada,
Mexico and the Caribbean. And since the
U.S. in 198] established a policy to make it
possible to serve those markets, the FCC has
approved, at least conditionally, some 60 ap-
plications filed by 12 companies for service
to upwards of 30 locations. An order con-
taining another 25 to 30 conditional authori-
zations is expected to be issued soon.But
thus far, the State Department, which is re-
sponsible for dealing with the foreign coun-
tries involved, as well as with Intelsat, has
cleared the way for service to only two loca-
tions—Canada and Bermuda—and in the
case of Bermuda the approval of the video
service involved was limited.

State Department officials insist the bot-
tleneck is elsewhere. James Gorman, of the
Office of International Telecommunications
Policy, said last week, “There is nothing the
U.S. is not doing.” The problem, he sug-
gested, lies with the governments of the

countries the U.S. companies intend to pro-
vide with programing, data or other ser-
vices, and possibly with the companies in-
volved.

The procedures are not simple. A com-
pany intending to serve customers in coun-
tries lying within the footprint of a U.S. do-
mestic satellite buys or leases transponders
from the carrier or the satellite company in-
volved; it in turn seeks the necessary au-
thorization from the FCC. The commission
can grant only conditional authority: The
proposal must be coordinated with Intelsat
on technical and economic grounds and the
U.S. must obtain the concurrence of the for-
eign government involved for the reception
and distribution of transborder satellite sig-
nals before a final order may be issued.

The U.S. policy for authorizing the use of
domestic satellites to serve nearby countries
was laid out in a letter to FCC Chairman
Mark S. Fowler by then-Under Secretary of
State James Buckley on July 23, 1981, fol-
lowing a study by an interagency task force.
Buckley cited two cases where such use of
domestic satellites would be in the interest of
the U.S.: where Intelsat could not provide
the service required, and where use of Intel-
sat facilities would be “clearly uneconomi-
cal or impractical.”
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It is the latter circumstance the commis-
sion has cited in conditionally approving ap-
plications for use of the domestic sateilites
for serving countries in the region, since the
satellites are already orbiting and putting a
footprint over the areas to be served.

One possible complication in processing
applications for foreign service is the State
Department’s concern about the possible pi-
racy of American programing transmitted by
domestic satellites. It is available to anyone
within the satellite’s footprint who is
equipped with an earth station. Every carrier
granted conditional authority by the FCC to
transmit services to neighboring countries is
warned by the State Department of the ne-
cessity to prevent the unauthorized use of
U.S.-owned films and television program-
ing. The letter, signed by Earl S. Barbely,
director of the Office of International Com-
munications Policy, says the department has
not settled on how to achieve that aim *with-
out unduly restricting commerce in the teie-
communications field,” and asks for com-
ments on how unauthorized use might be
prevented.

Some of those awaiting word of final FCC
approval of the applications fear that the
word is being unnecessarily delayed by ex-
cessive concern regarding their copyright
protection. The counsel for the Muzak Divi-
sion of Group W Cable Inc. and Group W
Satellite Corp., for instance, wrote Barbely
last week to say that the satellites involved
would be transmitting program materials to



would be transmitting program materials to
which his clients have obtained distribution
rights and, as a result, the copyright con-
cerns in the letter “should not be relevant.”

The attorney, Steven A. Levy, expressed
concern that “intensive lobbying by certain
rights holders”—presumably, the Motion
Picture Association of America—"may have
clouded the issue of transborder transmis-
sions to the point where the applications
concerning the Muzak/Group W Satellite
services have been held hostage to the collat-
eral issues of copyright liability.” Levy noted
that applications seeking authority to deliver
Muzak service to Mexico by Westar have
been pending at the FCC since December
1982 and were granted conditionally on
Aug. 26, 1983. Since then, Levy wrote, “we
are unaware of any movement to begin the
Intelsat coordination process” regarding that
service. .

However, Gorman said the copyright is-
sue “Is not the problem.” He said the lan-
guage expressing concern regarding copy-
right is “boilerplate. If a country offering no
copyright protection [to foreign nationals] to
coordinate with Intelsat, we’d say, ‘Deal
with the copyright matter first.’ ”

In explaining the State Department’s view
ot the problem. Barbely noted that the U.S.
must deal with other governments that ob-
serve their own rules regarding U.S. satellite
service. And Gorman said that all foreign
governments affected have been informed of
the conditional authorizations granted by the
FCC. “So all transborder uses are pending
word from the foreign governments as to
whether they want the services and will co-
ordinate with Intelsat,” he said.

On the latter point, However, Levy be-
lieves the State Department is misreading
the Intelsat Agreement in a manner that re-
sults in delay. The State Department officials
say coordination with Intelsat is 1o conduct-
ed jointly by the U.S. and the foreign gov-
ernment involved. But Levy notes that the
language of the pertinent section—14(d)—
refers only to the “party or signatory or per-
son” who intends to provide an international
space service independently of Intelsat.
However. State Department officials say thal
the practice has been to seek coordination
Jointly.

And State feels the U.S. carriers and sat-
ellite owners seeking FCC authorization
have a role to play in that regard. “It’s up to
the carrier 1o get customers and to get the
other government to coordinate with Intel-
sat.” Gorman said. As an example, he said,
that the U.S. had not heard from the govern-
ment of Mexico regarding the proposed Mu-
zak service to that country. And Barbely in-
dicated he felt the entrepreneurs were
expecting State to fill a role for which it is
not suited: “It gets to be a situation as to
whether State becomes a pusher of television
service to another. 1 don't think that’s our
function.”

Levy, informed of the officials’ remarks,
said his clients have been active in the ways
suggested.

He said his clients have been told that the
Mexican Department of Transportation and
Communications will soon inform them in
writing of Mexico’s interest in receiving the
proposed service and will ask that the letter
be forwarded to the State Department. O

T o, T Y Tl e Y0 S P SR ST

Nicholas new head of HBO

He’s named executive VP of
video group, succeeding Levin
who is also promoted to
executive VP responsible

for company planning

Gerald M. Levin, Time Inc. group vice
president-video, has been promoted to ex-
ecutive vice president and designated chief
strategist and planner of the company, and
N.J. Nicholas Jr., Time’s chief financial offi-
cer and former chairman of its Home Box
Office subsidiary, has been named ¢xecutive
vice president responsible for Time's video
operations (*In Brief,” March 5).

Time Inc. President J. Richard Munro
said Levin in his new role will “continually
examine alternative strategies for all our bu-
sinesses and be the principal executive under

Levin Nicholas

me in determining our future courses. = Le-
vin has been responsible for Time’s video
operations—chiefly American Television
and Communications Corp. and Home Box
Office Inc.—since 1979. He joined HBO in
its developmental phase 12 years ago and is

Inten.Imedia

Minority opinion. Dwight Ellis (far right, seated), vice president, department of minority and
special services, National Association of Broadcasters, appeared on Donakhue as part of a
panel discussing the poor representation and “invisibility” of minorities on broadcast and
cable television. Joining him were (I-r): Topper Carew, president, Rainbow Productions; Loni
Ding, co-founder, Asian-American Telecommunications Association, and David Ochoa,
president, Buenavision Cablevision. Ellis agreed with the other panelists that there needs to
be “more of a balance of programing,” including blacks, native Americans, Asians and
Hispanics on network television. What it will take to achieve that goal, he said, is “more
minorities behind the scenes making programatic decisions. We have to learn how to work in
cooperation.” He applauded the Robert Guillame character, Benson, seen on ABC-TV, citing
it as a positive portrayal of a minority. When NBC-TV's Hill Street Blues was mentioned, both
panelists and audience members applauded loudly. Diff'rent Strokes (NBC) and Webster
{ABC) were not viewed as favorably. As the panelists pointed out, both shows portray black
children being reared by white parents, whereas there are no current network programs
featuring black parents and their children. The Donahue episode aired in New York on March
8 and will be seen in Los Angeles today (March 12) and in Washington on March 15.

0
Grants awarded. National Association of Broadcasters announced winners of its 1984
grants program for research in broadcasting. Each recipient will receive up to $1,400.
Winners and their topics are: R. C. Adams (California State University at Fresno) and Marjorie
J. Fish (Washington State University)—"Organizational Characteristics of U.S. Broadcast
Television Stations”, Thomas Donchue (University of Kentucky)—“Social Impact of Mass
Media [Teletext System]”: Marilyn Diane Fife (Michigan State University)—"The Impact of
Minority Ownership on Broadcast News Content: A Multimarket Study*”; Barbara R. Fowles
(C.w. Post Center, Long isltand University)}—"Models of Problem-Solving Strategies on
Television Programs Viewed by Children”; Michael McGregor (University of Colorado)—"The
Federal Communications Commission’s 'Formal’ Consideration of ‘informal’ Comments in
Rulemaking Proceedings”; Jack M. McLeod (University of Wisconsin)— “"Public Attitudes
and Knowledge About Television News™; Joey Reagan (University of Michigan) “Attitudes
Toward Radio in Cable Subscriber and Nonsubscriber Households”; Churchill L. Roberts
(University of West Florida)—"Television and the Perception of Reality”; Everett M. Rogers
(Stanford University)—"An Investigation of Physician-Delivered Television and Radic Health
Messages”; Vernone M. Sparkes (Syracuse University)—“Viewing Behavior and Atlitude
Changes in Households Subscribing to Cable Television Service,” and Alexis S. Tan (Texas
Tech University)—"Television Use and the Alleviation of Negative Affective States in Viewers.”
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credited by Munro with building it into “the
burgeoning business it is today.”

Nicholas, taking over responsibility for
Time Inc.’s video operations, is a former
president of Manhattan Cable Television, the
company’s cable system in New York, as
well as former chairman of HBO. “With ex-
perience as a top executive in both our cable
and pay television operations,” Munro said,

“he is eminently equipped to run the com-
bined video business.”

Named executive vice president along
with Levin and Nicholas was Kelso Sutton,
group vice president, magazines, who will
continue to be in charge of the company’s
magazine’s. All three are 44 years old and
members of the Time Inc. board of direc-
tors. D

Chengiheurands

1 PROPOSED E—————1

WLUK-TV Green Bay, Wis. O Sold by Gillett
Communications Inc. to Bumham Broad-
casting Co. for $17 million. Seller, owned
by George N. Gillett Jr., is awaiting FCC
approval of his purchase of station, which
currently is part of Post Corp., Appleton,
Wis.-based newspaper publisher, commer-
cial printer and group owner of two AM’s,
one FM and five TV’s (all VHF’s). Gillett is
buying stock of publicly held company for
$118.6 million (“In Brief,” Sept. 12, 1983).
WLUK-TV is being sold to comply with two
FCC rules: one prohibiting ownership of
more than five VHF’s (Gillett also owns
wSMv(TV) Nashville (ch. 4), -and another
prohibiting newspaper-television  cross-
ownership. (Post’s ownership of both wLUK-
Tvand Appleton Post-Crescent, which lies in
contour of station, was grandfathered.) Gil-
lett also recently sold KPwR-Tv Bakersfield,
Calif ., for $6.3 million (“Changing Hands,”
Oct. 31, 1983). Buyer of WLUK-TV is limited

partnership headed by Peter B. Desnoes,

general partner and chief operating officer.
Desnoes was with ABC for 16 years, in posi-
tions including vice president, sales and
marketing, for ABC-owned television sta-
tions, and most recently, as general manager
of WLS-TV Chicago. Eight limited partners
include Frank M. Magid, president and chief
executive officer of Frank M. Magid Associ-
ates Inc., Marion, Iowa-based communica-
tions consulting firm. WLUK-TV is NBC af-
filiate on channel 11 with 316 kw visual,
47.4 kw aural and antenna 1,260 feet above
ground.

WSUN(AM) St. Petersburg (Tampa), Fla. O
Sold by Plough Broadcasting to Taft Broad-
casting for reported $7.5 million. Sale is
subject to approval by Taft board of direc-
tors. Seller, Memphis-based group owner of
six AM’s and six FM’s, is subsidiary of
Schering-Plough Corp., Kenilworth, N.J.-
based pharmaceutical and health care pro-
ducts company. It has also put up for sale

/

for a qualified buyer.

Mid-Atlantic Area
$425,000

AM/FM combo in attractive rural radio market. These
stations have a long history of profitability and have
been under the same family ownership for decades.
Combined five acre office/studio and transmitter site
included in the sale. An excellent opportunity for
either an on-site or absentee owner. Terms available

BI_ACKBURN & COMPANY, INC.
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20036
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30361 90212
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WIID(AM)-WIEZ(FM) Chicago and is explor-
ing sale of remaining stations (‘*Changing
Hands,” Feb. 6). Buyer is Cincinnati-based
and publicly traded producer, syndicator and
group owner of five AM’s, six FM’s and
seven TV’s. It owns co-located WDAE(AM),
which it will sell to comply with multiple
ownership rules, and wyYNF(FM). It has also
bought, subject to FCC approval, KEX(AM)-
KQFM(FM) Portland, Ore., for $8.1 million
(““Changing Hands,” Nov. 28, 1983). Buyer
is headed by Dudley S. Taft, president.
WSUN is on 620 khz with 10 kw day and $
kw night.

WZLD(FM) Cayce (Columbia), S.C. 0 Sold by
WZLD Inc. to Universal Communications
Corp. for $1.6 million, including $950,000
cash and $500,000 noncompete. Seller is
owned by Robert G. Liggett Ir., who bought
station three years ago for $1 million
(“Changing Hands,” March 2, 1981). He is
former half owner of co-located WLFF(AM)
which was recently sold for $335,000
(“Changing Hands,” Dec. 12, 1983). He is
also half owner of KTYD(FM) Santa Barbara,
Calif., and owner of WHNN(FM) Bay City,
WFMK(FM) East Lansing, WLHT(FM) Grand
Rapids and wcLs(FM) Detroit, all Michigan,
and cable system serving Concord and other
Michigan communities. He also owns New
Tower Inc., Michigan-based tower erecting
and broadcast equipment leasing company.
Buyer is owned by Jerome Bresson and Da-
vid Hafler (48.5% each), and Edgar Hurst
(3%). All three also own WBUD(AM)-
wKXw(FM) Trenton, N.J. Bresson and Hafler
are also equal owners of wMGZ(AM) Farrell
and wMGZ(FM Sharpesville, both Pennsylva-
nia. WZLD is on 96.7 mhz with 3 kw and
antenna 300 feet above average terrain.
Broker: Stan Raymond & Associates.

WHMA-AM-FM Anniston, Ala. 0 Sold by An-
niston Broadcasting Co. to Calhoun Broad-
casting Co. Inc. for $1.2 million cash. Seller
is majority owned by H. Brandt Ayers and
sister, Elise Ayers Sanguinetti. They recent-
ly sold co-located WHMA-Tv for $2.9 million
(“Changing Hands,” June 6, 1983). They
also own newspapers including The Annis-
ton Star. Buyer is owned by Malcolm B.
Street, stations’ general manager (51%), and
James A. Hudson, chief engineer (49%).
Both have minor interest in seller. WHMA is
on 1390 khz with 5 kw day and 1 kw night.
WHMA-FM is on 100.5 mhz with 100 kw and
antenna 772 feet above average terrain.

WCEE(TV) Mount Vernon, Iit. o Forty-five
percent sold by Pyramid Broadcasting Corp.
of Illinois to Orion Broadcast Group for $1.2
million, comprising $800,000 cash and
$400,000 note. Thirty months after closing,
either party has option to buy out other’s
shares. Seller is owned by William Varecha,
station’s general manager, who has no other
broadcast interests. Buyer is publicly owned
company, based in Denver and headed by
Sam Matthews, president. [t recently bought
WQRF-TV Rockford, Ill., for $4 million
(“Changing Hands,” Jan. 30). It is also part
owner of low-power TV in Ottumwa, Iowa,
applicant for new LPTV in Jackson, Tenn.,
and owns SMATYV systems in Denver. WCEE
is independent on channel 13 with 316 kw
visual, 31.6 kw aural and antenna 1,550 feet



above average terrain.

WEAM(AM) Arlington, Va. O Sold by WEAM
Radio Inc. to Viacom International for $1.2
mitlion. Sale replaces previous FCC-ap-
proved sale to different buyer for $1 million
(“Changing Hands,” Nov. 7, 1983). Seller is
owned by Meredith S. Thoms and son, Ma-
tilann 8., who have completed divestiture of
broadcast and cable properties with this sale.
[t also recently sold wCoG(AM) Greensboro,
N.C., for $200,000 (“For the Record,” Jan.
30) and cable system in Asheville, N.C.,
(“In Brief,” April 18, 1983). It has also sold,
subject to FCC approval, WKLM(AM) Wil-
mington, N.C., for $200,000 (“Changing
Hands,” Jan. 23). Buyer is New York-based
and publicly traded MSO, production and
syndication company and group owner of
one AM, five FM’s (including co-located
WMZQIFM]| Washington) and four TV’s. It is
headed by Ralph M. Baruch, chairman. Ra-
dio division is headed by Norman Feuer,
president. WEAM is on 1390 khz with 5 kw
full time.

WAKIKAM) McMinnville, Tenn. 0 Sold by Dur-
ham Broadcasting Corp. to Ramsey Broad-
casting for $650,000, comprising g400,000
cash and $250,000 note. SeMer is owned by
Aaron L. Durham, who has no other broad-
cast interests. Buyer is owned by Thorold D.
Ramsey, executive vice president at Heritage
Federal Savings & Loan in McMinnville. He
has no other broadcast interests. WAK1 is on
1230 khz with I kw day and 250 w night.

WJYL{FM) Jeffersontown (Louisville), Ky. O
Sold by Publicast Communications Inc. to
InterUrban Broadcasting of Louisville for
$630,000 cash. Sale replaces previous FCC-
approved sale to different buyer at same
price (“Changing Hands,” Jan. 16). Seller is
owned by James A. Patterson (78%), A.
Robert Doll (21%) and Roger E. Hilkert
(19%), none of whom have other broadcast
interests. Buyer is owned by Thomas P.
Lewis and family (71%}), James J. Hutchin-
son Jr. (22%) and Harry Porterfield Jr. (7%).
Lewis is 44% owner and general partner of
WYLD-AM-FM New Orleans. Hutchinson is
also general partner, and he and Porterfield
cach own 11%. Porterfield is newscaster at
wBBM-Tv Chicago. WIYL is on 101.7 mhz
with 3 kw and antenna 440 feet above aver-
age terrain. Broker: Blackbwn & Co.

WSQV(FM) Jersey Shore, Pa. 0 Sold by Au-
diophone Inc. to Kelly Communications
Inc. for $595.,000 cash. Seller is owned by
Curt Van Loon, Frank Bell and Tim Menow-
sky, who bought station three years ago for
$175,000 (“For the Record,” March 23,
1981). None have other broadcast interests.
Buyer is owned by James C. McCrudden
(58%) and 12 others. It is also licensee of
WLKF(AM) Lakeland and wOwD(FM) Talla-
hassee, both Florida, and KJEZ(FM; Poplar
Bluft and KTGR(AM)-KCMQ(FM} Columbia,
both Missouri. McCrudden is also 58%
owner of wiQIAM) New Bern, N.C. WsvQ
is on 97.7 mhz with 3 kw and antenna 300
feet above average terrain. Broker: Chap-
man Associates.

WGRA(AM) Cairo, Ga. 0 Sold by Grady
Mitchell Broadcasting Co. Inc. to Lovett
Broadcasting Enterprises Inc. for $450,000,
comprising $30,000 cash and $420,000

note. Seller is majority owned by William O.
and Allen H. Woodall, brothers. William
Woodall also owns WGAF(AM) Valdosta, Ga.
Each Woodall also owns one-third of
WSMY(AM) Weldon (Roanoke Rapids) and
WPTM(FM) Roanoke Rapids, both North
Carolina. Buyer is owned by Luther Wendeli
Lovett, station’s general manager. WGRA is
1 kw daytimer on 790 khz.

KELS(FM) Ardmore, Okla. D Sold by Pro Me-
dia Inc. to Waters Broadcasting Corp. for
$400,000, comprising $75,000 cash and
$325,000 note. Seller is majority owned by
Richard Moore. It bought station for
$300,000 (“Changing Hands,” Nov. 3,
1980). Moore is also 30% owner of Kiiz-
(AM)-KIXS-FM Killeen, Tex., and with his
wife, LaDona L., is applicant for new FM at
Midland, Tex. Buyer is owned by Claudia
Waters. Her son, David, is former oper-
ations manager at KSKX(AM)-KMAJ(FM) Tope-
ka, Kan. KELS is on 92.1 mhz with 3 kw and
antenna 300 feet above average terrain.
Broker: Chapman Associates.

KBLS(AM) Santa Barbara, Calif. 0 Sold by
Antares Broadcasting Co. to Premier Broad-
casting Inc. for $400,000. Seller is owned by
G. David Gentling and family. It also owns
KROC-AM-FM Rochester, Minn.; KXRB(AM)-
KIOv(FM) Sioux Falls, S$.D., and KFMX-AM-
FM Lubbock, Tex. Buyer is owned by Robert
H. Yamin, president of Translor Films Inc.,
Hollywood-based producer of industrial and
corporate films. He has no other broadcast
interests. KBLS is 1 kw daytimer on 990 khz.
Broker: Hogan-Feldmann Inc.

WKCU(AM)-WXRZ(FM) Corinth, Miss. O Fifty
percent sold by Sara R. Hinton to Progres-
sive Broadcasting Co. for $212,500, com-
prising $40,800 cash and $171,700 note.
Seller is executrix of estate of late husband,
Frank R. Hinton. She has no other broadcast
interests. Buyer, which already owns other
50% is owned by James D. Anderson, sta-
tions’ general manager, and three sons:
James H., station manager; Terry F, pro-
gram director, and John Paul, account execu-
tive. They have no other broadcast interests.
WKCU is 1 kw daytimer on 1350 khz. WXRz
is on 94.3 mhz with 3 kw and antenna 180
feet above average terrain.

WCGA(AM) Conyers, Ga. 0 Sold by Commu-
nications Investment Inc. to Satellite Syndi-
cated Systems Inc. for $200,000 cash. Seller
is owned by Paul C. Stone (41%) and 19
others. Stone is 20% owner of WAYX(AM)-
WQCW(FM) Waycross, Ga. Buyer is publicly
traded Tulsa, Okla.-based satellite resale
common carrier, whose principal business is
retransmission of signal of superstation,
WTBS(TV) Atlanta. It is headed by Edward L.
Taylor, chairman, chief executive officer,
and 49% owner (he votes additional 7% of
stock). It also owns WIHT(TV) Ann Arbor,
Mich., and KGCT(Tv) Tulsa, Okla. It is also
applicant for new FM at Frecport, Tex.
WCGA is 1 kw daytimer on 1050 khz.

WADS(AM) Ansonia, Conn. 0 Sold by ADS
Broadcasting Corp. to James D. and Susan
P. Huber for $200,000, comprising $60,000
cash and $140,000 note. Seller is owned by
Jerome D. Dawson, who has no other broad-

WHEN YOU TALK RADIO
WE COME IN LOUD AND CLEAR

Over 25 years of specializing in radio enable us to reach
key decision makers when selling your large or medium
market radio station. You receive the kind of sales
expertise proven by experience and hard work. A track
record of sales for such prestigious clients as: Nationwide,
King Broadcasting, Meredith, Affiliated and Plough, for example.

when confidentiality, integrity and experience are important...
o5 ”
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The National Association of Broadcasters
has 25 committees charged with examining
a plethora of regulatory, legisiative and in-
dustry-related issues. In this series, BROAD-
CASTING IS examining each committee, fo-
cusing on its chairmen, members and goals.

BROADCAST ENGINEERING CONFERENCE COMMIT-
TEE O The increasing complexity of television
and radio producticn and transmission left
the broadcast engineering committee with
no choice. To adequately cover the technol-
ogy. the committee felt, it had to expand the
scope and size of the annual engineering
conference, which coincides with NAB's
convention in Las Vegas, April 29-May 2.

Meeting a few months after the 1982 con-
vention, the committee decided toignore the
time constraints imposed by the convention
this year and schedule a full day of sessions
on Saturday, April 28, the day before the con-
vention officially opens, and a series of con-
current sessions on the evening of Tuesday,
May 1.

"We attempted to broaden the base of the
conference to appeal to the growing number
of technical specialists in radio and televi-
sion,” said committee chairman, William Wis-
niewski, vice president, communications
services, National Association of Broadcast-

Wisniewski

ers. “We are getting so much specialization
now that things that might be of interestto a
small group of videotape specialists would
not be of interest to someone who is into
studio lighting.”

Much of the extra time will be spent in
discussion of production equipment and
techniques, which have been given short
shrift at previous conventions. “We have not
had as much emphasis on production in
past engineering conferences,” Wisniewski

said, "simply because we were so limited in
sessions and there were so many other is-
sues to cover that were of major and broad
appeal.”

The committee had considered adding
the extra day of sessions to the end of the
convention—on Wednesday afternoon or
Thursday. But, in the end, it went along with
the NAB staft's suggestion and put the day
betore the convention.

In addition to Wisniewski, the commiltee
includes Albin R. Hillstrom, chief engineer
and engineering manager, KTsP-Tv Phoenix;
James H. Hoke, vice president, engineering,
Harte-Hanks Radio tnc.; Jeff Meadows, vice
president, engineering and technical ser-
vices, operations and engineering, NBC-TV;
John Owen, vice president, TV engineering,
Taft Broadcasting; David W. Palmer, vice
president, general manager, WATH(AM)-
wxTQFm) Athens, Ohio; R. Laverne Pointer,
vice president, broadcast engineering,
broadcast engineerig and operations, ABC;
Russell B. Pope, director, engineering, Gold-
en Empire Broadcasting Co.; Richard G.
Streeter, director, advanced development,
engineering and development department,
CBS Television Network, Merrill Weiss, eng-
ineering manager, <Pix-Tv San Francisco.

cast interests. Buyers are husband (70%) and
wife (30%). who have no other broadcast
interests. James Huber is publishing sales-
man. WADS is | kw daytimer on 690 khz.
Broker: Blackburn & Co.

WLSN(FM) (CP) Greenville, Ohio C Sold by
Korin Broadcasting Co. Inc. 10 Treaty City
Broadcasting Corp. for $200,000 cash. Sell-
er is owned by S. Pete Lavis (53%), David
L. Powell and Jerry D. Schommer (23.5%

Rumors Can Be Headaches.
Rounsaville Can Be The Remedy.

I’s ho plcasaut task to squelch a rumor that vour sta-
tion is up for sale. Especially alter vou've made what you
thought were confidential inquirics as to your station’s
valuc in the current marketplace. It's bad for business,
bad for cmplovee morale. And bad for the valuc of your
property. That’s why when vou make this tvpe of inquiry,
vou should call Robert W. Rounsaville & Associates. We
handlc all inquiries in the strictest confidentiality. When
you call ns, wc'll update vou on the current marketplace
valuc for your property. In addition, wc'll keep vour sta-
tion in our master file and contact you immediately when-
cverasclect prospect inquires about yvour market. We don’t
mention vour property until we have the go-ahead from
vou. s broadcast owners for more than forty vears, we

fcel this is the best way to protect vour investment.

And

help you avoid the headache of ex plaining away a rumor.
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ATLANXNTA, GA 30355 P2O. Box 11898 (404) 261-3000/ 1-800-531-1500
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each). None have other broadcast interests.
Buyer is owned by Nicholas FE Bodi (80%),
Madge C. Guthery (15%) and Joseph Peters
(5%). Bodi is former chief engineer at
WVKO(AM)-WSNY-FM Columbus, Ohio, and
is currently broadcast consultant. Guthery is
air personality for WMRN-AM-FM Marion,
Ohio, where Peters is chief enginecer. WLSN
has permit for 106.5 khz, 50 kw and antenna
209 feet above average terrain.

O Other proposed station sales include:
WGTX(AM)}-WQUH(FM) De Funiak Springs,
Fla.; KBBX-FM Meridian, Idaho (“Changing
Hands,” March 5); wHPO(FM) Hoopeston,
Ill. (“Changing Hands,” March 5); WKAI-
AM-FM Macomb, I1l.; wNCw(FM) Paris, Ky.
("Changing Hands,” March 5); KXLFAM)
Butte, Mont.; wWRTK(AM) Rochester, N.Y.
(“Changing Hands,” March 5); WGIv(AM)
Charlotte, N.C. (“Changing Hands,” March
5); wiuw(TvycP) High Point, N.C.; waAv-
AM Wilmington, N.C. (“Changing Hands,”

March 5); WVEO(TV) Aguadilla, PR.;
*KFLB(FM)CP) Corpus  Christi, Tex;
KQSA(AM)-KIXY(FM) San Angelo, Tex.

(“Changing Hands, March 5), and WLSA(FM)
Louisa, Va. (“Changing Hands, March 5).
(see “For the Record,” page 85).

) APPROVEDBYFCC [ )

WEZF-FM Burlington, Vt. 0 Sold by Martin
Broadcasting Inc. to Knight Radio Inc. for
34 million. Seller is owned by Donald G.
Martin and family. Martin also owns WHOS-
(AM)-WDRM(FM) Decatur, Ala. Buyer is
owned by Norman Knight who also owns
wSAR(AM) Fall River, wEIM(aM) Fitchburg
and WSRS(FM) Worcester, all Massachusetts,
and WGIR-AM-FM Manchester and WHEB-AM-
FM Portsmouth, both New Hampshire.
WEZF is on 92.9 mhz with 36 kw and anten-
na 2,700 feet above average terrain.



-

WEWO(AM)-WSTS(FM) Laurinburg, N.C. O
Sold by Curtis and Associates Inc. to Dur-
ham Life Broadcasting Inc. for about $2.8
million of Durham Life stock, including
$100,000 noncompete agreement. Seller,
owned by Donald W. Curtis, also has sold,
subject to FCC approval, WTNCAM)-
WEYE(FM) Thomasville, N.C., for $805,000
("Changing Hands,” Dec. 19, 1983) and is
90% owner of seller, subject to FCC approv-
al, of WTAB(AM)-WKSM(FM) Tabor City,
N.C., for $475,000 (“Changing Hands,”
Feb. 6). Curtis and Associates will become
wholly owned subsidiary, and Curtis will be-
come execulive vice president and general
manager, of Durham Life Broadcasting.
Buyer is owned by Durham Corp., of Ra-
leigh, N.C., which also owns two insurance
companies. Durham Life Broadcasting Inc.
is headed by Gorge M. Womble, chairman.
It owns WPTW(AM)-WQDR(FM)-WPTE-TV Ra-
leigh and recently bought Southern Spot
Sales, radio rep firm based in Raleigh and
Atlanta (BROADCASTING, Oct. 17, 1983).
WEWO is on [460 khz with 5 kw full time.
WSTS is on 96.5 mhz with 100 kw and anten-
na 650 feet above average terrain,

0 Other station sales approved by FCC in-
clude: WEGN-AM-FM Evergreen, Ala.; WTIP-
Tv(CP) Gadsden, Ala., and WTBCAM)-
WUOA(FM) Tuscaloosa, Ala. (see “For the
Record,” page 86).

1 CABLE | 1

Cable systems serving Herrin, Harrisburg,
Murphysboro and other lllinois communities
0Sold by Southern Illinois Cable TV to Tele-
Communications Inc. for $9 million, Seller
is limited partnership, whose managing gen-
eral partners are Integrated Resources Inc.,
New York based diversified financial ser-
vices company, and Daniels & Associates,
Denver-based MSO, cable system manager
and broker. Buyer, publicly traded company,
based in Denver, is largest MSQ, with
2,475,000 subscribers. It is headed by John
C. Malone, president and CEO, and also
owns nearby systems at Carbondale and
Marion, both Illinois. Systems pass 21,688
homes serving 12,717 subscribers with 14
channels and 268 miles of plant.

Cable system serving Dumas and Sunray,
both Texas 0 Sold by Warner Amex Cable
Communications Inc. to Sammons Commu-
nications Inc. for reported $850,000. Selier,
headed by Drew Lewis, chairman and chief
executive officer, is New York-based and
fifth-ranked MSO, with 1,357,000 subscrib-
ers. Buyer, headed by James N. Whitson,
president, is Dallas-based and i2th-ranked
MSO, with 570,000 subscribers. It has near-
by systems in Panhandle, Pampa, Borger and
White Deer, all Texas. Systems pass 4,750
homes serving 2,502 subscribers with 12
channels and 49 miles of plant. Broker:
Communications Equity Associates.

Three cable systems serving Giddings, Hal-
lettsville, LaGrange, Schulenberg and Wei-
mar, all Texas 0 Sold by Television Cable Co.
to Clive Runnells. Seller is owned by Kyle
Moore He also owns systems in Arkansas,
Kansas and Oklahoma serving 5,000 sub-
scribers. Buyer, based in Houston, owns
nearby systems serving El Campo, Bay City,
Richmond Sweeny and Wharton, all Texas,

with 12,700 subscribers. He also is general
partner and 20.5% owner of Gulf Coast Ca-
ble TV, which has four systems, all Texas,
serving 7,000 subscribers. Giddings system
passes 1,500 homes. LaGrange system
passes 2,000 homes. Schulenburg system
passes 1,000 homes. Hallettsville system
passes 1,200 homes. Weimar system passes

800 homes. All five systems serve 5,100
subscribers with 135 channels and 82 miles of
plant. Broker: Communications Equity As-
sociates.

Cable system serving Clover, $.C. 0 Sold by
Mills Communications Inc. to Helicon
Corp. Seller is cable TV construction com-
pany based in Columbia S.C., which bought

Appeal. The Broadcast Capital Fund Inc. (BROADCAP) is mounting a major fund-raising
drive to raise the $5 million it needs to reach its overall goal of $15 million. It already received
commitments for $10 million, with ABC, NBC and CBS each contributing $2.5 million. Another
$2.5 million was collected from nonnetwork sources. BROADCAP launched the drive at an
informal reception in Washington for local communications attorneys. In attendance were (I-
r): John Oxendine, president and chief executive officer, BROADCAP; BROADCAP Chairman
Donald Thurston, president, Berkshire Broadcasting Co., North Adams, Mass.; FCC Com-
missioner Henry Rivera; Vincent Wasilewski, Dow Lohnes & Albertson; BROADCAP board
member Tyrone Brown, Steptoe & Johnson, and BROADCAP board member Erwin Krasnow,
senior vice president and general counsel, NAB. BROADCAP is a nonprofit company estab-
lished by the National Association of Broadcasters through which funds are raised for direct
loans and loan guarantees to minority broadcasters owners.
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svstem within last year and completed con-
stiuction. Buyer, owned by Theodore
Baum, is Englewood Cliffs, N.J.-based
MSOQ, with 42,000 subscribers. It also owns
nearby systems in Gaffney and Union, S.C.
Clover system passes 1,775 homes, serving
600 subscribers with 35 channels and 34
miles of plant. Broker: Communications Eq-
uilty Associates.

Cable system serving Red Springs, Fair-
mont, Pembroke, Raeford and St. Pauls, all
North Carolina, and system serving Eliza-
bethtown, N.C. 0 Sold by Jones Intercable to
Wometco Enterprises. Seller, Englewood,
Colo.-based and publicly traded company, is
21st-ranked MSO, with 283,000 subscrib-
ers. It is headed by Glen Jones, 46% owner
and chairman. It recently bought Wisconsin
cable systems serving 90,000 subscribers for
$69 million (“Changing Hands,” March 5).
Buyer, headed by John M. Lewis, president,
is publicly held subsidiary of Wometco En-
terprises Inc. and 23d ranked MSO, with
257,000 subscribers, mostly in Georgia,
Louisiana, North Carolina and South Caroli-
na. Parent company has been purchased,
subject to FCC approval, by leveraged
buyout group headed by New York-based
investment firm of Kohlberg, Kravis, Rob-
erts & Co. for $842 million (“Top of the
Week,” Sept. 26, 1983), Elizabethtown sys-
tem passes 1,335 homes, serving 586 sub-
scribers with 35 channels and 27 miles of
plant. Red Springs system passes 5,700
homes, serving 3,200 subscribers with 21
channels and 104 miles of plant. Broker:
Communications Equity Associates.

Lobbying time for state presidents

Annual gathering of state association
leaders will feature legislative
briefings, receptions and updates
from various NAB executives

Broadcasters will be making the rounds on
Capitol Hill this Monday-Wednesday
(March 13-15) as part of the National Asso-
ciation of Broadcasters annual state presi-
dents and executive directors conference.
Each year state broadcasting association
presidents and executive directors make a
pilgrimage to Washington to meet with con-
gressmen, FCC officials and each other to
discuss a number of pressing communica-
tions issues: this year’s include broadcasting
deregulation, codification of the FCC’s
must-carry rules and repeal of the faimess
doctrine and equal time rule.

More than 120 state association officials,
representing Puerto Rico and all the states
but Hawaii, are expected to attend. An addi-
tional 300 broadcasters are likely to accom-
pany the officials as part of the state delega-
tions that will be lobbying Congress. The
three-day conference will feature legislative
briefings, congressional cocktail receptions,
a tour of the White House and & number of
panel sessions on various topics.

One topic likely to generate conversation
is a letter sent last week by Colorado broad-
casters to their congressman, Tim Wirth, a
Democrat from the 2d district and chairman
of the Telecommunications Subcommittee.
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The letter was written by CBA executive
director, Cliff Dodge, on the behest of the
CBA board of directors and distributed
among the state associations.

The CBA board voted last month to ask
members to withhold a portion of their con-
tributions to NAB’s Television and Radio Po-
litical Action Committee to “protest NAB’s
policy of donating to the campaign of Timo-
thy Wirth.”

Dodge explained the CBA decision to
Wirth. He said he found considerable reluc-
tance among Colorado broadcasters to con-
tribute to TARPAC because of “TARPAC’s
practice of donating to your campaign.”
Dodge insisted that CBA was not trying to
change NAB’s policy over one congress-
man. “It’s a symbolic way to let Wirth know
all is not happy with broadcasters at home,”
he said.

“Many broadcasters in Colorado feel very
strongly that you are not listening to the very
real concerns of Colorado broadcasters and
instead have your own ‘agenda’ as to the
regulatory and programing aspects of the in-
dustry,” the letter said. Dodge also told
Wirth the broadcasters would be in town this
week and are willing to meet with him.
There was no response from Wirth’s office as
of last Thursday.

The conference kicks off on Tuesday,
March 13, with a tour of the White House,
followed by two closed door sessions for the
presidents and executive directors. The ses-
sions are designed to give the officials a
chance to speak candidly about their associ-
ations and mutual concerns. Later that day a
number of legislative briefings will be con-
ducted by NAB’s government relations de-
partment and a series of cocktail receptions,
sponsored by the Texas, Mississippi, Flor-
ida, Ohio and Wisconsin broadcasters, will
follow.

On Wednesday the conferees will spend
most of their time on Capitol Hill. A recep-
tion and dinner is scheduled later that even-
ing at the Washington Marriott hotel. Herb
Cohen, author of “You Can Negotiate Any-
thing,” will be the speaker.

Thursday, a session titled *“Super
Lobbyists...How It’s Done” featuring Wash-
ington lobbyist J.D. Williams of Williams
and Jensen, and Thomas Boggs Ir., Patton,
Boggs and Blow, Washington, is scheduled.

A congressional, regulatory and associ-
ation overview will be presented by NAB
President Eddie Fritts, John Summers, ex-
ecutive vice president, government rela-
tions, and Jeff Baumann, senior vice presi-
dent and general counsel. James McKinney,
chief of the FCC’s Mass Media Bureau, is
Thursday’s luncheon speaker. Afternoon
sessions inciude: “Association Manage-
ment—Why Not the Best?” with Dr. Phillip
Kuehl, associate professor of marketing,
College of Business, University of Mary-
land; “New Technologies—Getting Your
Piece of the Pie,” with John Abel, senior
vice president, research and planning, NAB,

and “Washington  Politics—Reporter’s
View,” Douglas Kiker, senior correspon-
dent, NBC News. i



ror the Record

As compiled by BROADCASTING, Feb. 27
through March 2, and based on filings, au-
thorizations and other FCC actions.

Abbreviations: ALJ—Administrative Law Judge. alt.—al-
ternate. ann.—announced. anl.—antenna. app.—applica-
tion. aur—aural. aux.—auxiliary. CH—critical hours.
CP—construction permit. D—day. DA—directional anten-
na. Doc—Docket. ERP—effective radiated power. HAAT—
height above average terrain. khz—kilohertz. kw—kilo-
wallts. m—meters. mhz—megahentz. MO&O—memoran-
dum opinion & order. MEA—major énvironmenital action.
MP—modification of permit. N—night. PSA—presunrise
service authority RCL—remote control location. SH—
specified hours. SL—studio location. TL—transmitter loca-
tion. trans.—transmitter. TPO—transmitter power output.
U—unlimited hours. vis.—visual. w—watts. *—noncom-
mercial.

New stations

Applications
AM’'s

8 Bellefonte, Ark.—Johnson. Bowman. Caselman Enter-
prises Inc¢. seeks 1440 khz, | kw-D. Address: 111 North
Shiloh, Springdale. Ark. 72764. Principal is equally owned
by Dewey Johnson. Randall Caselman and Roy Bowman.
Johnson also owns KQXK(AM)-KCIZ(FM) Springdale,
Ark. Caselman and Bowman. with their wives, also own
KHOG(AM) Fayeticville, Ark. Filed Feb. 24.

8 Folsom, Calif.—Affiliatcd Broadcasting Inc. secks 1030
khz. 1 kw-U. Address: 135 Morrisey Blvd.. Boston 02107,
Principal is publicly traded publisher of Boston Globe. 45%
owner of MSO and cellular applicant and radio common
carricr. McCaw Communications Inc.. and group owner of
five AM's and five FM’. Filed Feb. 16.

®  Sharon, Conn.—Chartcom Inc. seeks 1020 khz, 250 w-
D. Address: P.O. Box 213, Main St., Sharoa, Conn. 06069.
Principal is owned by Warren Gregory (75%) and wife. Judy
(25%). Warren Gregory is former owner of WWWI(AM)-
WI1IB(FM) Hyde Park. N.Y. Filed Feb. 21.

8 Stanwood. Mich.—James J. McCluskey seeks 1070
khz, 250 w-D. Address: 2204 South Michigan, Big Rapids,
Mich. 49307. Principal also owns WWAQ(FM) Big Rapids.
It has also bought WDID(AM)} Jackson. Mich. (“For the
Record,” Feb. 6). Filed Feb. 13.

FM's

8 Anchorage—Borealis Broadcasting Inc. seeks 98.1
mhz, 97.5 kw, HAAT: 120 ft. Address: 1100 Cushman, P.O.
Box 910, Fairbanks, Alaska 99707. Principal. licensee of
KFAR(AM) Fairbanks, Alaska. and applicant for new FM at
Fairbanks. is equally owned by Louis E DeLong. Bill W.
Walley and Edward A. Merdes. DeLong is former general
manager of oil refinery near Fairbanks. Merdes is lawyer.
Walley is general manager of KFAR(AM) and mayor of
Fairbanks. Filed Feb. 23.

®  *Fairbanks. Alaska—Fairbanks Educational Broadcast-
ing Foundation seeks 91.5 mhz, 374 w, HAAT: 48 ft. Ad-
dress: PO. Box 73495, Fairbanks. Alaska 99701. Counsel:
Stuart B. Mitchell & Associates. Principal is charitable trust
headed by trustees including Gerald Colp. engineer with city
of Fairbanks. Filed Feb. 24.

®  Holbrook. Ariz.—B&B Communications secks 92.1
mhz. 3 kw, HAAT: 300 ft. Address: 126 Brickyard St.,
Baldwyn, Miss. 38824. Principal is owned by William D,
Gault, who s also applicunt for new FM ai Newcastle. Wyo.
(scc below). Filed Feb. 17,

B *North Little Rock. Ark.—Family Stations Inc. seeks
91.5mhz. 1.3 kw. HAAT: 182 fi. Address: 290 Hegenberger
Rd., Qakland. Calif. 94621. Principal is nonprofit Calif.-
bused corporation. promoting religious programing and
headed by Harold Camping. Itis licensee of eight FM's. two
AM's, assignee of FM and applicant for two TV's and 22
other noncommercial FM s, including Salinas. Calif.; Pensa-
cola, Fla.; Des Moincs, lowa; Wichita, Kan.; Columbus,
Ohio; Virginia Beach. Va.. and Milwaukee (see all below).
Filed Feb. 16.

B Brawley, Calif.—Maria Gaxiola secks 94.5 mhz. 50 kw,

HAAT: 500 f1. Address: 501 Brighton, Apt. 14, El Centro.
Calif. 92243, Principal has no other broadeast interests.
Filed Feb. 17.

8 Brawley, Calif.—Brawley Broadcasting Co. secks 94.5
mhz. Address: 1805 Desert Garden Drive, El Centura, Calif.
92243. Principal is owned by Lois Mandel (65%) and her
husband, Calvin Jacob Mandel (35%). They are also appli-
cants for new FM a1 Yuma. Arniz. Calvin Mandel is general
manager at KAMP(AM) El Centro. Calif. Filed Feb. 14.

®  Greenfield, Calif.—Susan B. Bushell seeks 99.5 mhz,
50 kw, HAAT: minus 181 ft. Address: 8855 Pezzini Lane,
Salinas, Calif. 93907. Counscl: Kenkel, Barnard & Ed-
mundson (Wash.. D.C.). Principal has no other broadcast
interests. Her husband, Richard S. Bushell, is chairman of
Christian Broadcasting Fellowship, licensee of FM transla-
tors. Filed Feb. 17.

8 Greenfield, Calif. —Rio Salinas Broadcasting Co. seeks
99.5 mhz, 3.5 kw, HAAT: 1,650 fi. Address: 228 S. Cloris
#120, Fresno, Calif. 93727. Counsel: Norman P. Leventhal
(Wash_, D.C.). Principal is owned by James J. Villanueva
(51% voting stock [VS]; 24.6% nonvoting stock [NVS]).
Silvia Astorga (49% VS), Jon Yasuda and August Ruiz
(37.7% NVS, each). Villanueva is son of Daniel D. Villan-
ueva, vice president of Spanish International Communica-
tions Corp., licensee of five TV, including KMEX(TV)
Los Angeles and KFTV(TV) Hanford. Calif. Yasuda is em-
ploye of KMEX; Ruiz is general manager at KFTV. Astorga
is employe of KSEE(TV) Fresno, Calif. Filed Feb. 17.

8 Greenfield, Calif.—Somoco Radio Co. seeks 99.5 mhz,
630 w, HAAT: 2,740 fi. Address: 5 Parkside Court, Dear-
born. Mich. 48124. Principal is owned by Lisa Hamzey
{60%) and Peter Baird (40%). Filed Feb. 17.

8 Greenfield, Calif.—New American Broadcasters Lid.
Partnership seeks 99.5 mhz, 583 w, HAAT: 2,788.25 .
Address: 1000 Savers Building, Liule Rock, Ark. 72201.
Principal is owned by Richard Mays, John Earl, Jim Guy
Tucker, esqg., John Seawright, John H. Haley and Jack Ca-
meron. 1t is also applicant for new FM's at Panama City, Fla.
and Honolulu. Tucker also has half interest in cable systems
in Pulaski and Saline counties, Ark. Filed Feb. 17.

8 Greenfield, Calif.—South Monterey County Broadcast-
ing Corp. sceks 99.5 mhz. 4.616 kw, HAAT: 1.293 ft. Ad-
dress: 1134 Broadway, King City. Calif. 93930. Principal is
owned by Marianne Gittler (519%) and her husband, William
(49%). They also own KRKC(AM) King City. Filed Feb. 17.

® *Modesto, Calif.—Ceves Educational Broadcasting
Foundation seeks 90.5 mhz, 825 w, HAAT: 1,689 fi. Ad-
dress: 1850 East Hatch Road, Modesto, Calif. 95351. Coun-
sel: Putbrese & Hunsaker. Principal is charitable trust headed
by trustees, including James D. Gaches, minister. Filed Feb.
27.

B *Modesto. Calif. —Modesto Adventist Academy seeks
90.5 mhz, 1.5 kw, HAAT: 141 ft. Address: 2036 E. Hatch
Road. Modesto. Calif. Principal is private nonprofit educa-
tional institution. Filed Feb. 21.

8 *Salinas. Calif.—Family Stations Inc. secks 89.9 mhz,
20 w, HAAT: 2,231 ft. Principal is also applicant for new
noncommercial FM at North Little Rock, Ark. Filed Feb. 17.

8  *Visalia, Calif.—Pacific States Education Foundation

seeks 88.9 mhz, 1.3 kw, HAAT: 817 fi. Address: P.O. Box

3011, Orcunt, Calif. 93455. Counsel: Putbrese & Hunsaker.

Principal is charitable trust headed by trustees, including

Iz_awtencc McKenna, who is bank vice president. Filed Feb.
7.

8 *Durango, Colo.—Colorado Broadcasting Foundation
seeks 90.3 mhz, 600 w, HAAT: 324 fi. Principal is also
applicant for new noncommercial FM at Greeley, Colo. (se¢e
below). Filed Feb. 21.

8 *Grand Junction, Colo.—Colorado Broadcasting Foun-
dation seeks 90.7, 600 w, HAAT: 210 ft. Principal is also
applicant for new noncommercial FM at Greeley, Colo.
Filed Feb. 21.

B *Greeley, Colo.—Colorado Broadcasting Foundation
seeks 89.1 mhz, 550 w, HAAT: 257 ft. Address: 8031 Quecn
St.. Arvada, Colo. Counsel: Putbrese & Hunsaker. Principal
is nonprofit trust headed by Ralph W. Arnold, pastor. Filed
Feb. 17.

B Silverton, Colo.—Patsy Jensen secks 107.3 mhz, 100
kw, HAAT: 1,320.23 ft. Address: P.O. Box 385, Silverton.
Colo. 81433. Principal is owned by Patsy Jensen (90%) and
Betty Armstrong (10%), neither of whom have other broad-
cast interests. Filed Feb. 13.

8 Key Largo. Fla.—Key Largo Broadcasting Co. seeks
103.9 mhz, 3 kw, HAAT: 300 ft. Address; Fifth Avenue,
Stock Island, Key West, Fla. 33040. Principal is owned by
Ygnacio Carbonell (51%), Sue Swofford and Sylvia Artman
(24.5% each). They also have interest in WKIZ(AM)-
WFYN(FM) Key West. Filed Feb. 17.

8 Key Largo, Fla.—Beach Broadcasting Corp. of Fla.
secks 103.9 mhz, 2.34 kw, HA AT: 340 ft. Address: WSBH,
56 Jagger Lane, Southampton, N.Y. 11968. Principal is
owned by Malcolm Kahn (51%) and George V. Delson
(49%). 1t also owns WSBH(FM) Southampton. Filed Feb.
17.

8  Key Largo. Fla.—Staton Earl Mitchell seeks 103.9 mhz,
3kw, HAAT: 288. 16 ft. Address: 400 Freedom Trail, Sparta,
Tenn. 38583. Principal has no other broadcast interests.
Filed Feb. 17.

®  Key Largo, Fla.—Monroe City Radio seeks 103.9 mhz,
3 kw, HAAT: 300 ft. Address: 68A Wharf 5t., Salem, Mass.
01970. Principal is owned by Fredissa Hamilton (51%) and
Ronald Baptist (49%). Baptist also has interest in applicants
for new FM's at Kankakee, 1ll.; Hyannis, Mass.. and Sara-
nac Lake, N.Y. (see below). Filed Feb. 17.

8 Panama City, Fla.—Marcus D. Sloan and Charles Jo-
seph Thompson seek 100.1 mhz, 3 kw, HAAT: 293.3 fi.
Address: 108 Scotland Drive, Georgetown. Ky. 40324. Prin-
cipals are equal owners. Marcus D. Sloan is also applicant
for new AM at Athens, Ky. Thompson also owns 49% of
applicant for new TV at Burlington, N.J. (Marcus K. Sloan
owns remainder). He also owns 40% of WSMT-AM-FM
Sparta, Tenn., and is applicant for new FM at Greenville.
Ala., for 28 LPTV's and for new TV at Milwaukee. Filed
Feb. 28.

®  *Pensacola, Fla.—Family Stations Inc. seeks 90.7 mhz,
6 kw, HAAT: 1.598 ft. Principal is also applicant for new
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noncommercial FM at North Little Rock, Ark. (see above).
Filed Feb. 17.

® *Boijse, Idaho—Faith Communications Corp. seeks
89.3 mhz. 8 kw. HAAT: 258 ft. Address: 2201 South Sixth
St.. Las Vegas 89104. Principal also is licensee of *KILA-
(FM) Henderson, Nev., *KCIR(FM) Twin Falls, Idaho, and
has permit for noncommercial FM at Las Vegas. Filed Feb.
23.

®  Kankakee, 11l.—Bourbonnais Broadcasting seeks 92.7
mhz, 3 kw, HAAT: 300 fi. Address: 68A Wharf St1., Salem,
Mass. 01970. Principal is owned by Michelle Walker (51%
voting: 20% equity), Ronald Baptist (24.5% voting: 40%
equity) and Reinhard F. Korte (24.5% voting: 40% equity).
Baptist also has interest in applicant for new FM at Key
Largo (see above). Walker also has interest in applicants for
new FM’s at Harwichpont. Mass. Both Walker and Baptist
have interest in applicant for new FM at Saranac Lake, N.Y.
Filed Feb. 17.

® Kankakee, 11l.—Mid America Audio-Video Inc. seeks
92.7 mzh. 3 kw, HAAT: 300 ft. Address: 6 Dearborn Square,
Kankakee. 111. 60901. Principal is licensee of five AM’s and
four FM’s, based in Kankakee and owned by Reva G. Small
and family. It also owns cable TV systems at Kankakee and
at Hilton Head Island, S.C. Filed Feb. 4.

® Kankakee, [ll.—Wayman Thomas Ward secks 92.7
mhz. 3 kw, HAAT: 299_8 f1. Address: 31 East Bockman Way,
Sparta, Tenn. 38583. Principal has no other broadcast inter-
ests. Filed Feb. 17.

® Kankakee, Ill.—Jean A. Eastman seeks 92.7 mhz, 3 kw,
HAAT: 300 ft. Address: Box 136, Saint Anne, IIl. 60964.
Principal has no other broadcast imerests. Filed Feb. 17.

® *Columbia City. Ind.—Columbia City Joint High
School seeks 91.5 mhz, 2 kw, HAAT: 261 ft. Address: 400
North Whitley St.. Columbia City. Ind. 46725. Principal is
public high school headed by Ralph Bailey, school board
superintendent. Filed Feb. 21.

® *Des Moines, lowa—Family Stations Inc. seeks 91.3
mhz, 4 kw, HAAT: 114 ft. Principal is also applicant for new
noncommercial FM at North Little Rock, Ark. (see above).
Filed Feb. 17.

® *Wichita, Kan.—Wichita Educational Broadcasting
Foundation seeks 88.3 mhz, 15.6 kw, HAAT: 200 fi. Ad-
dress: P.O. Box 3454, Wichita, Kan. 67201. Counsel: Stuart
B. Mitchell & Associates. Principal is charitable trust head-
ed by trustees, including Connic Endsley. homemaker. Filed
Feb. 24.

®  *Wichita, Kan.—Family Stations Inc. secks 88.3 mhz,
3.8 kw, HAAT: 800 fi1. Principal is also applicant for new
noncommercial FM at North Little Rock, Ark. (see above).
Filed Feb. 17.

®  *Lexington, Ky—Wice of Renewal Ministries seeks
88.1 mhz, 5 kw, HAAT: 240 ft. Address: 3964 Dover Center
Road, Nonh Olmsted, Ohio 44070. Counsel: Stuart B.
Mitchell & Associates. Principal is charitable trust headed
by trustees, including John W. Withers, pastor. Filed Feb.
24.

® Harwichport, Mass.—Scund Media Lid. secks 93.5
mhz, 3 kw, HAAT: 300 fi. Address: 68A Wharf S1., Salem,
Mass. 01970. Principal is owned by Charles R. King (55%),
Michelle Walker (20%) and Paula St. Germain (25%). Mi-
chelle Walker also has interest in applicants for new FM at
Kankakee, Ill. (sec above). Filed Feb. 17.

® Harwichport, Mass.—Mary Jane Kelley s¢cks 93.5
mhz, 3 kw, HAAT: 300 ft. Address: 40 Landfall, Falmouth,
Mass. 02540. Counsel: Lovett, Hennessey, Stambler & Sie-
bert (Wash., D.C.). Principal has no other broadcast inter-
ests. Filed Feb. 17.

® Harwichport, Mass.—Women, Minorities and Disabled
Americans for Better Broadcasting Inc. secks 93.5 mhz, 3
kw, HAAT: 300 f1. Address: R1. 112, Worthington, Mass.
01098. Counsel: May, Dunne & Gay (Wash., D.C.). Princi-
pal is owned by Brian Dodge (26%), Phylis R.W. Logan
(25%), Nelson (Chico) Morales (39%) and Etta M. Dodge
(10%). Brian Dodge has minority interest in WVRS(FM)
Waterbury, Vt. Filed Feb. 17.

®  Avon, Minn.-——Minnesota Christian Broadcasters secks
new FM. Address: 912 Beresford Court, Mount Pleasant,
§.C. 29464. Principal is permitee for new FM a1 Canadian,
Tex., and is applicam for new FM’ at Carrizo Springs,
Hebbronville and Junction, all Texas, and Onawa, lowa.
Filed Feb. 14.

® *Omaha—Buford Foundation Inc. seeks 88.7 mhz, 100
w, HAAT: 141.3 ft. Address: 3194 Ames Ave., Omaha, Neb.
68111. Principal is nonprofit organization headed by trustees
including Daniel J. Kenney. Filed Feb. 21.

® Saranac Lake, N. Y.—Tree-Eater Communications seeks
101.7 mhz, 3 kw, HAAT: 300 fi. Address: 68A Wharf St.,
Salem, Mass. 01970. Principal is owned by Michelle Walker
(51% voting: 20% equity) and Ronald Baptist (49% voting;
80% equity). Both have interest in applicant for new FM at

Kankakee, Il1. (see above). Filed Feb. 17.

® Saranac Lake, N.Y.—DGR Communications Inc. seeks
101.7 mhz, 2.6 kw, HAAT: 320 ft. Address: 10137 Marshall
Pond Road. Burke, Va. 22015. Principal is group of eight
Washington investors. including Peter Tannenwald, Arthur
Rose, David J. Doherty, David C. Gamer and wife, Sandra
L. Tannewald is Washington communications attorney; Da-
vid Gamer is chief engineer at WTOP(AM) Washington,
where Rose is engineer. Sandra Gamer is engineer at Voice
of America; Doherty is former engineer at WTVH(TV)
Syracuse, N.Y. Filed Feb. 17.

®  Watertown, N.Y.—Thomas (Tomasso) Gramuglia seeks
93.5 mhz, 3 kw, HAAT: 300 fi. Address: 50 Westwood
Drive. Massena, N.Y. 13662. Principal has no other broad-
cast interests. Filed Feb. (7.

B *Yorkshire, N.Y.—Yorkshire Educational Broadcasting
Foundation secks 91.3 mhz, 383 w, HAAT: minus 153 ft.
Address: P.O. Box 335, Yorkshire, N.Y. 14173. Counsel:
Swart B. Mitchell & Associates. Principal is charitable trust
headed by trustees, including Jim Lockwood, pastor. Filed
Feb. 24.

® *Claremont, N.C.—Claremont Educational Workshop
Inc. seeks 88.1 mzh, 10 kw, HAAT: 260 ft. Address: PO.
Box 889, Blacksburg, Va. 24060. Principal is nonprofit cor-
poration, headed by directors, including Robert G. Bemot,
city manager of Claremont, N.C. Filed Feb. 27.

® *Goldsboro, N.C.--Goldsboro Educational Broadcast-
ing Foundation seeks 91.1 mhz, 250 w, HAAT: 110 fi. Ad-
dress: 125 South Center St., P.O. Box 1200. Counsel: Stuart
B. Mitchell & Associates. Principal is charitable trust, in-
cluding T.D. Worthington, pastor. Filed Feb. 27.

® *Columbus, Ohio—Family Stations Inc. seeks 88.7
mhz, 5 kw, HAAT: 90 fi1. Principal is also applicant for new
noncommercial FM at North Little Rock, Ark. (see above).
Filed Feb. 17.

®  Allentown, Pa.—Allentown Educational Broadcasting
Foundation seeks 89.3 mhz, 200 w, HAAT: 26 ft. Address:
R.D. 4 Airport Rd.. Allentown, Pa. 18103. Counsel: Stuart
B. Mitchell & Associates. Principal is charitable trust in-
cluding Martin L. Herpel, principal of Temple Baptist Chris-
tian Academy. Filed Feb. 24.

® Childress, Tex.—Dream Communications Inc. seeks
95.9 mhz, 3 kw, HAAT: 300 ft. Address: 1511 Ave. F,
N.W., Childress, Tex. 79201. Counsel: Southmayd, Powell,
Taylor & Bowen (Wash., D.C.). Principal is owned by Dan-
iel J. Davis (50%), Wamer W. Best (45.5%) and Junior
Volley Garrett (4.5%). Filed Feb. 13.

®  Galveston, Tex.—John T. Kennedy secks 104.9 mhz, 3
kw, HAAT: 290.66 f1. Address: 421 Park Ave., Pekin, IIl.
61554. Principal has no other broadcast interests. Filed Feb.
15.

®  Gonzales, Tex.—Tara Lynn Stephens seeks 106.3 mhz,
3 kw, HAAT: 300 ft. Address: R1. S Box 227, Sapulpa, Okla.
74066. Principal is also applicant for new FM at Hays, Kan.,
but has reached presettlement agreement to dismiss her app.
Her father, Michael P. Stephens, owns KXOJ-AM-FM Sa-
pulpa, Okla., and is majority owner of applicants for McAl-
ester, Okla., and Paris and Lubbock, both Texas. Her sister
Kimberly Stephens Harrison is applicant for new FM at
Wichita Falls, Tex. Filed Feb. 15.

® *Norfolk, Va.—Hampton Roads Educational Telecom-
munications Association Inc. seeks 88.7 mhz, 5 kw, HAAT:
300 ft. Address: 5200 Hampton Blvd., Norfolk, Va. 23508.
Principal also is licensee of *WHRO-TV Hampton and
*WHRO-FM Norfolk. It is governed by board of trustees
headed by Dr. Robert E. Fulton, who is research engineer.
Filed Feb. 17.

® *San Angelo, Tex.—Scuthwest Educational Media
Foundation seeks 91.9 mhz, 3 kw, HAAT: 300 ft. Address:
704 Esplanade, Lake Charles, La. 70605. Principal is non-
profit corporation headed by T. Kem Atkins, minister. It is
also applicant for noncommercial FM's at Lake Charles, and
Jacksonville and Lubbock, both Texas. Filed Feb. 15.

®  *Virginia Beach, Va.—Family Stations Inc. secks 88.5
mhz, |75 w, HAAT: 96 ft. Principal is also applicant for new
noncommercial FM at North Little Rock, Ark. (see above).
Filed Feb. 17.

® *Milwaukee—Family Stations Inc. seeks 88.1 mhz,
1,122 kw, HAAT: 692 fi. Principal is also applicant for new
noncommercial FM at North Little Rock, Ark. (see above).
Filed Feb. 17.

® Newcastle, Wyo.—B&B Communications seeks 99.3
mhz, 3 kw, HAAT: 300 ft. Principal is also applicant for new
FM at Holbrook, Ariz. (see above). Filed Feb. 17.

TV's

® Lake Worth, Fla.—Minority Television of Lake Worth
Inc. secks ch. 67, ERP: 5,000 kw vis., 500 kw aur., HA AT:
1,004 fi., ant. height above ground 1,003 fi. Address: #

Broadcasting Mar 12 1984
84

33408. Principal is owned by Katherin L. Harris, formerly
news anchor at WINO(AM) West Palm Beach, Fla. Gaines-
ville, Fla.-based group owner, American Communications
and Television, has option to acquire nonvoting preferred
shares in principal. Filed Feb. 9.

®  Albany, Ga.—Contemporary Communications of Geor-
gia Inc. seeks ch. 19; ERP: 640 kw vis., 64 kw aur., HAAT:
975 f1.; ant. height above ground: 965 ft. Address: 331
Bellford Court, Mars, Pa. 16046-9126. Principal is owned
by June G. Fuss (51%) and son, Larry G. Fuss Sr. (49%). He
also is half-owner of applicants for new class A FM’s at
Mary Esther, Fla., and Delhi, La. He is also half owner of
applicant for new UHF at Greenville, Miss. and has pro-
posed new FM channel at Marion, Miss.

® Bainbridge, Ga.—The Bainbridge Post-Search Light
Inc. seeks ch. 49, ERP: 150 kw vis., 15 kw aur., HAAT:
249.21 f1.. ant. height above ground: 283.1 fi. Address: 301
N. Crawford, Bainbridge, Ga. 31717. Principal is owned by
Sam M. Griffin and family. It also has co-located LPTV app.
and LPTV app. for Sylvester, Ga. Filed Feb. 10.

® Cumberland, Md.—Woodberry Broadcasting Seeks ch.
65, 1 kw vis_, 1 kw aur.. HAAT: 1,795 ft.; ant. height above
ground 1,610 ft. Address: P.O. Box 381, Syracuse, N.Y.
13201. Principal is owned by Johnnie B. Woodberry, who is
also applicant for new TV at Corpus Christi, Tex. (see be-
low). Filed Feb. 13.

® Lebanon. Tenn.—Joe F. Bryant secks ch. 66, ERP: 100
kw vis., 10kw aur., HAAT: 950 ft. Address: 200 East Spring
St., Lebanon, Tenn. 37087. Principal also owns CP for new
AM a1 Mount Juliet, Tenn. Filed Feb. 27.

® Corpus Christi, Tex.—Corpus Christi Broadcasting
Seeks ch. 38; ERP: 5 kw vis., 5 kw aur., ant. height above
ground: 320 fi. Principal is also applicant for new TV at
Cumberland, Md. (see abowve). Filed Feb. 24,

®  *Qdessa, Tex.—Odessa Junior College District secks
ch. 36, ERP: 515 kw vis., 515 kw aur., HAAT: 487 fi.
Address: 201 W. University, Odessa, Tex. 79762. Principal
is public two-year community college headed by trustees,
including Joe C. Zant Jr., president. Filed Feb. 15.

®  Tyler, Tex.—Big Six-O TV seeks ch. 60, ERP: 120 kw
vis., 12 kw aur., HAAT: 348 fi.; ant. height above ground:
276 ft. Address: 3044 East Lincoln St., Jacksonville, Tex.
75766. Principal is 519% owned by Sandra Whitaker, manag-
ing general partner, who has no other broadcast interests.
Filed Feb. 8.

® Provo, Utah—Provo Broadcasting seeks ch. 16; ERP: 5
kw vis., 5 kw aur, HAAT: 4,637 fi.; ant. height above
ground 4,580 ft. Address: PO. Box 381, Syracuse, N.Y.
13201. Principal is owned by Michael Thurman (51%) and
Mary Shanley (49%). Thurman also has interest in appli-
cants for new TV's a1 Greenville, Miss., and Enid, Okla.
Filed Feb. 22.

8 Bellevue, Wash.—Minority Television of Bellevue Inc.
secks ch. 33; ERP: 4,121 kw vis., HAAT 2,243 fi.; ant.
height above ground: 128 fi. Address: #12c 666 156th Ave-
nue, Bellevue, Wash. 98008. Principal is owned by Michele
I. Conte, who has no other broadcast interests. Gainesville,
Fla.-based group owner American Communications and
Television Inc. has option 1o acquirc nonvoting preferred
shares in applicant. Filed Feb. 9.

Actions
AM's

® Soldotna, Alaska—King Country Broadcasters granted
1140 khz, 10 kw-D, 10 kw-N. Address: Box 527, Soldotna
99669. Principal is owned by Sally Blakely (75%) and Nor-
man Blakely (25%). Action Feb. 13.

®  Prescott Valley, Ariz.—M. Keith Allgeod granted 1130
khz, 1 kw-D. Address: 308 South Azusa Avenue, Azusa,
Calif. 91702. Principal is also applicant for new AM at
Central Point, Ore. Action Feb. 10.

® Brandenburg, Ky—Meade County Broadeasting Co.
granted 1140 khz, 250 kw-D. Address: Route 2, Branden-
burg, Ky. 40108. Principal is group of 23 stockholders prin-
cipally owned by Mr. and Mrs. James E. Greer, Mary June
Hamilton and Mr. and Mrs. Joe L. Hobbs. I also owns co-
located WMMG(FM). Action Feb. 7.

®  Ridgecrest, La.—Concordia Broadcasting Co. granted
1390 khz, 2.5 kw-D. Address: 623 Northwest Ave.,
McComb, Miss. Principal is Donald B. Brody, who is appli-
cant for new FM's at Tillatoba, Miss., and Halley, Ark.
Action Feb. 21.

® Blue Springs, Mo.—Eastern Counly Broadcasting
Corp. granted 1030 khz. Address: 1409 Sunnycreek Lane,
Blue Springs 64015. At time of March 10, 1981, filing,
principal was owned by Gloria Diaz Lupkey, housewife,
who had no other broadcast interests. Her husband, Francis
Dean, was regional administrator for Small Business Ad-



ministration. Action Feb. 6.

@ Trumansburg. N.Y.—Joel R. Clawson app. returned for
1160 khz. 1 kw-U. Action Feb. 10.

@ Hanahan, $.C.—Hanahan AM Radio app. rcturned for
830 khz, 5 kw-D. 2.5 kw-N. Action Feb. 7.

FM's

8 Mountain Home. Ark.—Knight Broadcasting Co. app.
returned for 107.5 mhz, 100 kw, HAAT: 763 ft. Action Feb.
17

8 *Fernandina Beach, Fla.—Fernandina Educational
Broadcasting Foundation app. returned for 90.7 mhz. 378 w,
HAAT: 126 ft. Action Feb. 21.

@ *Haines City. Fla.—WLBC Broadcasting and Educa-
tional Ministries of Landmark Baptist Church Inc. app. re-
turned for 89.3 mhz. 164 kw, HAAT: 165 ft. Action Feb. 17.

8 Marathon. Fla.—Kevco Broadcasting app. returned for
97.7 mhz. 3 kw. HAAT: 300 fi. Action Feb. 16.

#®  Valdosta, Ga.—Cherry Lynn Rogers app. rciumed for
96.7 mhz. 3 kw. HAAT: 300 ft. Action Feb. 23.

a  Honolulu—High Encrgy Co. app. retumed for 100.3
mhz, ERP: 30 kw, HAAT: 2,000 ft. Action Feb. 16.

& Pukalani. Hawaii—Ethnic Minorities Broadcasting Inc.
app. dismissed for 98.3 mhz. 3 kw, HAAT: minus 622 ft.
Action Feb. 21.

#  Pukalani. Hawaii—Obic Broadcasting of Maui Inc.
granted 98.3 mhz, 3 kw, HAAT: minus 546 ft. Address:
42222 Commerce Street, Eugene, Ore. 97402, Principal is
headed by Brian B. Obie. president. It also owns KUGN-
AM-FM Eugene. Action Feb. 13.

& *Buffalo, N.Y.—Family Stations Inc. app. returned for
89.5 mhz, 8 kw, HAAT: 448 ft. Action Feb. 17.

® St Mary's Pa.—Pisces Broadeasting app. returned for
97.5 mhz. 50 kw. HAAT: 500 ft. Action Feb. 16.

8 Farwell, Tex.—Farwell Broadcasting app. returned for
98.3 mhz. 3 kw and HAAT: 300 fi. Action Feb. 14.

@  Buckhannon. W. Va.—Multiplex Communications Inc.
grantcd 93.5 mhz, 3 kw, HAAT: 218 fi. Address: P.O. Box
256, Picdmont. W. Va. 26750. At time of April 7, 1981,
application. principals were Jack 1. Mullen (25%). Tommy
L. Kuhn (35%), and Roger L. Ruff. Curtis E. Durst, William
L. Kelly. Jack |. Mullen (10% cach). Kuhn was president
and 75% owner of WXEE(AM) Welch, W. Va. Jack 1. Mul-
len was Westemport. Md.. attorney. Jack 1. Mullen 11 was
student. Kelly was Wesiminster. Md... stockbroker. Ruff was
project dircctor at Daniel Electronics, Charleston. W. Va,
Durst was announcer and account cxecutive  at
WMSG(AM)-WXIE(FM} Oakland. Md. Action Sept. 29.

m  Rhinelander, Wis.—Rhinclander Broadcasting Corp.
granted 97.5 mhz, 100 kw. HAAT: 500 ft. Address: Route 2,
Two Rivers 54241. When app. was filed. June 2, 1978,
principal was equally owned by Gerald Lorens and Donald
Rabbitt. Lorenz was operations manager for permitice of
new UHF at Green Bay. Wis.: Rabbiitt was 33% owner of
WFON-FM Found du Lac. Wis. Action Feb. 23,

TV's

8 El Dorado, Ark.—Noc Enterprises app. dismissed for
ch. 18, ERP: 210 kw vis.. 21 kw aur., HAAT: 212 ft. Action
Feb. 15,

& *Bad Axe. Mich.—Ccniral Michigan University app.
returned for ch. 15. ERP: 195 kw vis.. HAAT: 276 ft. Chan-
nel 15 is already allocated for land mobilc radio use in Bad
Axc. Released Feb. 24.

& *Philadelphia—Independence Public Media of Philadel-
phia Inc. secks ch. 35: ERP: 1.122 kw vis.. 112 kw aur..
HAAT: 1,098 fi.; ant. height above ground: 1.073 fi. Ad-
dress: 216 N. Edgemont Street, Media, Pa. 19063, Principal
is nonprofit educational corporation. headed by Frank A.
Martin, president. It has no other broadcast interests. Action
feb. 8.

a  Fort Stockton, Tex.—M&M Telecasting granted ch. 5;
ERP: 100 kw vis.. 10 kw aur.. HAAT: 440.5 fi.; ant height
above pround: 279.5 ft. Address: 5305 Benbridge. Fort
Worth. Tex. 76107. Principal is equally owned by Don Pier-
son and Mack Mercer. Pierson has permit for new FM at
Eastland, Tex. Mercer has no other broadeast interests. Ac-
tion Feb. 15,

&  Manitowoc. Wis.—Hiawatha Valley Communications
inc. granted ch. 16; ERP; 13.7 kw vis., 1.6 kw aur.. HAAT:
219 fi.; ant. height above ground: 267 ft. Address: 12412
Bimamwood Court. Burnsville, Minn. 55337-1372. Princi-
pal is cqually owned by Leigh Ann White and her father,
John H. Neither has other broadcast interests. Action Feb.
17.

Ownership changes

Applications

& WGTX{AM)-WQUH(FM) De Funiak Springs. Fla.
(1280 khz, 5 kw-D; FM: 103.1 mhz, 3 kw, HAAT: 180 f1.)—
Seeks transfer of control of De Funiak Communications Inc.
from Robert E. Schumann (65% before; 50% after) to Arthur
E Dees (35% before: 50% after) for $7,500. Neither seller
nor buyer has other broadcast interests. Filed March 1.

& WGRA(AM) Cairo. Ga. (790 khz. 1 kw-D}—Seeks as-
signment of license from Grady Mitchell Broadcasting Co.
Inc. to Lovett Broadcasting Enterprises [nc. for $450.000.
comprising $30,000 cash and $420.000 note. Seller is ma-
jority owned by William O. and Allen H. Woodall, brothers.
William Woodall also owns WGAF(AM) Valdesta, Ga.
Each Woodall also owns one-third of WSMY (AM) Weldon
(Roanoke Rapids) and WPTM(FM) Roanoke Rapids, both
North Carolina. Buyer is owned by Luther Wendell Lovett,
station’s general manager. Filed Feb. 2.

s WCGA(AM) Conyers, Ga. (1050 khz, 1 kw-D}—Seeks
assignment of license from Communications Investment
Inc. 1o Satellite Syndicated Systems Inc. for $200.000 cash.
Seller is owned by Paul C. Stone (41%) and 19 others. Stone
is 20% owner of WAY X(AM)-WQCW{(FM) Waycross. Ga.
Buyer is publicly-traded Tulsa. Okla.-based satellite resale
common carrier, whose principal source of revenue comes
from retransmitting signal of superstation. WTBS(TV) At-
lanta. It is headed by Edward L. Taylor. chairman. chief
executive officer. and 49% owner (he votes additional 7% of
stock). It also owns WIHT(TV) Ann Arbor. KGCT(TV)
Tulsa, and has recently bought. LPTV at Ponca City, Okla,
which will operate as satellitc of KGCT(TV). Itis also appli-
cant for new FM at Freeport. Tex. Filed Feb. 27.

& KBBX-FM Meridian, Idaho (92.3 mhz, 44 kw. HAAT:
2.500 ft.)—Seeks assignment of license from Magicland
Broadcasting Co. to Steven M, Wood and wife. Kimbra L.
for $400.000. comprising $240.000 cash and assumption of
$160.000 note. Seller is owncd by Burt Oliphant. who has
no other broadeast interests. Buyers also are majority owners
of KCIV(FM) The Dalles. Orc. Filed Feb. 24.

s  WHPO(FM) Hoopeston. 1li. (100.9 mhz. 3 kw. HAAT:
280 fi.—Seeks assignment of license from Walter ). Tartar
Jr. to Hoopeston Radio inc. for $200.000 cash plus $25.000
noncompete agreement. Scller has no other broadcast inter-
ests. Buyer is equally owned by Earl Stipp. his son, Richard
E.. and sen-in-law Paul Daniel Eckert. They own Hoopeston
Fertilizer Co. and have no other broadcast interests. Filed
Feb. 22.

8 WKAI-AM-FM Macomb. 11, {1510 khz. 1 kw-D, 250
w-N: FM: 100.1 mhz. 3 kw. HAAT: 190 ft.}—Sccks assign-
ment of license from WKAI Broadcasting Co. to Lipper
Broadcasting Co. for $350.000 cash. Seller is owned by
William H. Rudolph. who has no other broadcast interests.
Buycr is owned by George Lipper. former gencral manager
of KDTH(AM)-KFMD(FM) Dubuque. lowa. Filed Feb. 23.

& WJYL(FM) Jeffersontown (Louisville). Ky (101.7
mhz. 3} kw. HAAT: 440 ft.)—Seeks assignment of license
from Publicast Communications Inc. to InterUrban Broad-
casting of Louisville Inc. for $630.000 cash. Sale replaces
previously announced and FCC approved agreement to dif-
ferent buyer at same price (“Changing Hands.” Jan. 16).
Seller is owned by James A. Patterson {78%). A. Robert
Doll (21%) and Roger E. Hilkert (1%), none of whom have
other broadcast interests. Buyer is owned by Thomas P.
Lewis and family (71%). James ). Hutchinson Jr. (22%) and
Harry Porterfield Jr. (7%). Lewis is general partner and 44%
owner of WYLD-AM-FM New Orleans. whére Hutchinson
is general manager and like Porterfield. 11% owncr. Porter-
field is newscaster at WBBM-TV Chicago. Filed Feb. 29,

| WNCW(FM) Paris, Ky. (96.7 mhz. 3 kw, HAAT: 198
ft.}—Secks assignment of license from Fairficld Broadcast-
ing of Kentucky Inc. to Lynn M. Martin for $700.000 cash.
including $350.000 noncompete agreement. Seller is owned
by Stephen C. Trivers and wife. Irene B. (70% jointly) and
William J. Wertz (30%). They bought station three years ago
for $350.000 {“Changing Hands.” April 13. 1981). Buyer
also owns co-located WILP{AM). WEZV(FM) Fort Wayne.
Ind.. and WLQR(FM) Kalamazoo, Mich. Buyer also is 40%
owner of WKAZ(AM)-WKLZ-FM St. Albans. W. Va. Filed
Feb. 17.

8 WKCU(AM)-WXRZ(FM) Corinth. Miss. (1350 khz. 1
kw daytimer: FM: 94.3 mhz. 3 kw, HAAT: 180 ft.}—Secks
assignment of license from Suara R. Hinton to Progressive
Broadcasting Co. for $212.500. comprising $40.800 cash
and $171,700 note. Seller is 50% owner and executrix of
estate of husband, Frank R. Hinton, deceased. She has no
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other broadeast interests. Buyer. which already owns other
50% is owned by James D. Anderson and three sons: James
H.. who is station manager; Terry F.. program director. and
John Paul. account executive. They have no other broadcast
interests.

® KXLF(AM) Butte. Mont. (1370 khz, 5 kw-U)—Seeks
assignment of license from Garryowen Butte Radio Inc. to
Mountain Sky Broadcasting Inc. for $130.000. Seller is 83%
owned by Joseph S. Sample. He has sold his other broadcast
properties: co-located KXLF-TV, KTVQ-TV Billings.
KRTV-TV Great Falls and KPAX-TV Missoula. all Mon-
tana. subject to FCC approval for $18.9 million ("For the
Record.” Nov. 28, 1983). Buyer is owned by John Raymond
(30%) and Sunbrook Broadcasting Inc. Sunbrook already
owns 49% of co-located KQUY(FM) and has bought re-
maining 51%. subject to FCC approval. for $223.000 ("For
the Record.” Feb. 27). It is owned by Larry Roberts and Alan
Cooper (3344% each), and Cooper s brother. Edward Cooper
(17%) and his wife. Barbara Mclntyre (1645%). It also re-
cently bought KCSJ(AM) Pueblo. Colo.. for $700.000 (“For
the Record.” July 4, 1983). Filed Feb. 23.

® WRTK(AM) Rochester. N.Y. (1370 khz. 5 kw-U)—
Secks assignment of license from Monroe Broadcasting
Corp. 10 Rochester Area Educational Television Association
(RAETA) Inc. for consideration including $250,000 cash
and $600,000 note. Seller is owned by Lewis W. Dickey,
who also owns WOHO(AM) Toledo and WXEZ(FM) Syl-
vania. both Ohio. Buyer is nonprofit corporation chartered
by University of New York. Board. headed by J. Donald
Fewster. is elected by educational institutions within RAE-
TA’s coverage area. It also owns *WXXI1-FM-TV Rochester.
WRTK, which is now commercial station. will be operated
as nonprofit station after assignment of license. Filed Feb.
21.

o WGIV(AM) Charlotte. N.C. (1600 khz, 1 kw-D, 500 w-
N)—Seeks assignment of license from FMK Broadcasting
Corp. to Douglas Wesley Attaway for $400,000 note plus
$200,000 noncompete, comprising $100.000 cash and
$100,000 note. Seller is subsidiary of Firstmark Credit
Corp.. Buffalo. N.Y.-based investment and loan institution,
headed by Jeffrey A. Rochwarger. president. It became li-
censee after foreclosing on loan, in December 1982, to pre-
vious licensee, Harris Commupications Corp., which
bought station three years ago for $1.75 million ("Changing
Hands.” March 16, 1981). Firstmark has no other broadcast
interests. Buyer is president and 35% owner of Attaway
Investments Inc., Shreveport, La.-based newspaper publish-
er and group owner. of which his father is chairman and
majority owner. Attaway Investments Inc. also owns
WXVI(AM) Montgomery. Ala.; WWWZ(FM) Summer-
ville, $.C., and KEES(AM) Gladewater. Tex. Filed Feb. 21.

8 wWIUW(TV)CP] High Point, N.C. (ch. 67, 4.800 kw
max. and 2,218 kw horiz. vis. 480 kw max. and 221.8 kw
horiz aur, HAAT: 2.052 ft., ant height above ground 1,251
ft.)—Secks transfer of control of High Point Community
Television Inc. from Horace Ward (51% before; none after)
and Hope Simmons Smith (39% before: none after) to Con-
solidated Broadcasters Inc. (none before, 90% after) FOR
$48.010. Seller. Ward, is Bethesda. Md.-based doctor who
also owns LPTV at Mobile, Ala., and is applicant for other
LPTV’s. Smith is employe of Phoenix LPTV, majority
owned by buyer. and is applicant for LPTV's ¢lsewhere.
Buyer is owned by Bemnadine H. Layne. cousin of Ward,
who also is majority owner of Phoenix LPTVand is applicant
for LPTV's elsewhere. Filed Feb. 27.

® WAAV-AM Wilmington, N.C. (1340 khz, | kw-D)—
Seeks assignment of license from Cape Fear Broadcasting to
Brunson Broadcasting Co. of North Carolina for $230,000.
comprising $30.000 cash and $200.000 note. Seller is
owned by Victor W. Dawson (50%) and his two nieces.
Margaret D.H. Dickson and Ann Cameron Highsmith (25%
each). It has purchased. subject to FCC approval,
WKLM(AM) Wilmington, N.C.. for $200,000 ("Changing
Hands.” Jan. 23) and is selling WAAV 1o comply with multi-
ple ownership rule. It also owns co-located WGNI-FM and
WFNC(AM)-WQSM(FM) Fayenteville, N.C. Buyer is
owned by Dorothy Brunson, who also owns WEBB(AM)
Baltimore and WIGO(AM) Atlanta. Filed Feb. 24.

® KELS(FM) Ardmore, Okla. (92.1 mhz, 3 kw, HAAT:
300 f1.)—Seeks assignmem of license from Pro Media Inc.
to Waters Broadcasting Corp. for $400,000, comprising
$75.000 cash and $325,000 note. Seller is owned by Richard
Moore (92.5%) and Ken French (7.5%). 1t bought station for
$300,000 (“Changing Hands,™ Nov. 3, 1980). Moore is also
30% owner of KILZ(AM)-KIXS-FM Killeen, Tex., and with
his wife, LaDona L., is applicant for new FM a1 Midland.
Tex. Buyer is owned by Claudia Waters. Her son, David, is
former operations manager at KSKX(AM)-KMAJFM) To-
peka, Kan. Filed Feb. 28.

8 WSQV(FM) Jersey Shore. Pa. (97.7 mhz, 3 kw, HAAT
300 ft.)—Seeks assignment of license from Audiophone
Inc. to Kelly Communications Ine. for $595,000 cash. Seller

is owned by Curt Van Loon. Frank Bell and Tim Menowsky,
who bought station three years ago for $175,000 (“For the
Record.™ March 23, 1981). None have other broadcast inter-
ests. Buyer is owned by James C. McCrudden (58%) and 12
others. It is also license of WLKF(AM) Lakeland and
WOWD(FM) Tallahassee. both Florida. and KJEZ(FM)
Poplar Bluff and KTGR(AM)-KCMQ(FM) Columbia, both
Missouri. McCrudden is also 58% owner of WIQI(AM)
New Bemn. N.C. Filed Feb. 29.

8 WVEO(TV) Aguadilla. PR. (ch. 44. 995 kw vis., 100
kw aur. HAAT: 1,220 fi.; ant. heightabove ground 127 ft.)}—
Seeks transfer of control of Video Empresas del Oeste Inc.
from Hector Nicolau (16% before: none after) to Pablo Guar-
diola (42% before; 50% after) and Abacao Radio Corp. (42%
before; 50% after) for $45,000. Seller has CP for new TV at
Ponce. P.R.. and is selling interest in WYEQ(TV) to comply
with multiple ownership rules. Buyer. Abacao Radio, is also
licensee of WMIA(AM) Arecibo, PR. Filed Feb. 23.

8 WZLD(FM) Cayce (Columbia). S.C. (96.7 mhz, 3 kw,
HAAT: 300 fi.)—Seeks assignment of license from ZLD
Inc. to Universal Communications Corp. for $1.6 million,
including $950,000 cash and $500,000 noncompete. Seller
is owned by Robert G. Liggett Jr., who bought station three
years ago for $1 million ("Changing Hands.” March 2,
1981). He is former half owner of co-located WLFF(AM),
which was recently sold for $335,000 (""Changing Hands,”
Dec. 12, 1983). He is also half owner of KTYD(FM) Santa
Barbara, Calif., and owner of WHNN(FM) Bay City,
WFMK(FM) East Lansing, WLHT(FM) Grand Rapids and
WCLS(FM) Detroit, all Michigan. and cable system serving
Concord and other Michigan communities. He also owns
New Tower Inc., Michigan-based tower erecting and broad-
cast equipment leasing company. Buyer is owned by Jerome
Bresson and David Hafler (48.5% each) and Edgar Hurst
(3%). All three also own WBUD(AM)-WKXW(FM) Tren-
ton. N.J. Bresson and Hafler are also equal owners of
WMGZ(AM) Farrell and WMGZ(FM Sharpesville, both
Pennsylvania. Filed Feb. 23

® *KFLB(FM)[CP] Corpus Christi. Tex. (91.9 mhz, 3 kw,
HAAT: 300 ft.)—Seeks assignment of license from Family
Life Broadcasting System to World Radio Network Inc. for
$36,500. Seller is Tucson, Ariz.-based licensee of *WUNN-
(AM) Mason, *WUFM(FM) Albion and *WUGN(FM)
Midland, all Michigan. It also owns KFLT(AM) Tuc¢son and
KFLR{AM) Phoenix, both Arizona, and KFLQ(AM) Albu-
querque, N.M. Buyer is nonprofit organization headed by
Dr. Abe C. Van Der Puy, president, and Dr. Ben Cumming,
vice president. Van Der Puy is also presidemt of
*KVMV(FM) McAllen, Tex. Cumming is also director of
*KBNR(FM) Brownsville and *KBNL(FM)[CP) Laredo,
both Texas. Filed Feb. 29.

8 KQSA(AM)-KIXY(FM) San Angelo. Tex. (1260 khz, |
kw-D; FM: 94.7 mhz, 100 kw, HAAT: 140 ft.)—Secks as-
signment of license from CDL/Abaris Communications-
KIXY Parmership to Foster Broadcasters Inc. for
$1,275,000, comprising $723.000 cash, $50,000 note and
release from $502,000 currently owed to buyer. Seller is
owned by Gerald P. Mikitka, John P. Higgins and Don J.
Wiskes. general partners and 8.33% owners each. and 10
other limited partners. Higgins and Wiskes also hold control-
ling interests in KRTS(AM)-KIIQ(FM) Manitou Springs,
Colo., and KQIZ-AM-FM Amarillo, Tex. Mikitka also
heads group selling WADC(AM)-WIBZ(FM) Parkersburg,
W. Va. for $780,000 ("Changing Hands,” Feb. 6). Buyer is
owned by Walton A. Foster (90%) and Donald W. Griffis
(10%). It also is majority owner of KVRN-AM-FM Sonora,
Tex., which it is selling to comply with regional concentra-
tion rule. It alse is majority owner of KRCT(FM) Ozona,
Tex. Filed Feb. 16.

® WLSA(FM) Louisa, Va. (105.5 mhz, 3 kw, HAAT: 470
ft.}—Secks transfer of control of Mid-Virginia Broadcasting
Corp. from Mid-Virginia Broadcasting Corp. to John David
Watt for $323,000, including $180,000 note and $58,000
noncompete agreement. Seller is equally owned by Donald
H. Crockett; Goodman B. (G.B.) Duke; his brother, Robert
E.; Harold K. Richardson, and John A. Hodge, none of
whom have other broadcast interests. Buyer is branch chief,
Brazilian branch, Voice of America, Washington. He has no
other broadcast interests. Filed Feb. 24.

Actions

® WEGN-AM-FM (formerly WTII[FM]) Evergreen, Ala.
(1470 khz, | kw-D: FM: 93.5 mhz, HAAT: 527 ft.}—Grant-
ed assignment of license from Stafford Broadcasting Inc. to
Davis Broadcasting Inc. for $152,000, including $40,000
cash. Seller is owned by Wayne Stafford and his wife, Wan-
da, who have no other broadcast interests. Buyer is owned
by Franklin Davis and his family. Davis is general manager
and vice president of WBKH(AM) Hattiesburg, Miss. Ac-
tion Feb. 14.

® WTIP-TV(CP) Gadsden. Ala.—{ch. 60, ERP: 747.25
kw vis., 751.75 kw aur., HAAT: 1,010 ft.)—Commission
rescinded grant of assignment of license from Sterling Asso-
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ciates to Cornmunity Broadcasting System for $15,566.38.
Assigner, Sterling, currently has pending app. for modifica-
tion of CP. C« ission granted assi in error. Action
Feb. 13.

8 WTBC(AM)-WUOA(FM) Tuscaloosa, Ala. (1230 khz,
1 kw-D. 250 w-N; FM: 95.7 mhz. 100 kw, HAAT: 500 f1.)—
Granted assignment of license from Tuscaloosa Broadcast-
ing Co. to Keymarket Communications of Alabama Inc. for
$1.312,500 including $200,000 noncompete agreement.
Seller is principally owned by Bertram Bank. who has no
other broadeast interests. Buyer is owned by Paul Rothfuss,
Kerby Confer and Jerome Atchley (31% each). and Donald
Alt (7%). Confer and Rothfus also own WIDX(AM)-
WMSI(FM) Jackson, Miss.; WIZK(AM)-WIGL(FM)
Orangeburg, WGVL(AM) Greenville and WSSL(FM) Gray
Court, all South Carolina. Confer and Atchley also own
WGKX(FM) Memphis and KSSN(AM) Little Rock, Ark.,
of which Alt is general manager. Granted Feb. 15.

8 WEWO{AM)-WSTS(FM) Laurinburg, N.C. (1460 khz,
5 kw-U. DA-2; FM: 96.5 mhz, 100 kw, HAAT: 650 ft.)—
Granted transfer of control of Curtis and Associates Inc.
from Donald W. Curtis (100% before; none after) to Dutham
Life Broadcasting Inc. (none before; 100% after) for $2.8
million in stock. including $100,000 noncompete agree-
ment. Seller owned by Donald W. Curtis who also owns
other stations which have been sold, subject 1o FCC approv-
al: WTAB(AM)-WKSM(FM) Tabor City, N.C., for
$475.000 (“Changing Hands,” Feb. 6) and WTNC(AM)-
WEYE(FM) Thomasville, N.C., for $805,000 ("Changing
Hands,” Dec. 19, 1983). Curtis and Associates will become
wholly owned subsidiary of buyer and Curtis will become
executive vice president and general manager of Durham
Life Broadcasting. Buyer is owned by Durham Corp., based
in Raleigh, N.C., which also owns two insurance compan-
ies. Durham Life Broadcasting Inc. is headed by George M.
Womble, chairman and Felton Coley, president. It owns
WPTF(AM)-WQDR(FM)-WPTF(TV) Raleigh. Action Feb.
24,

Facilities changes

AM applications

Accepled

® KUIK (1360 khz) Hillsboro, Ore.—Seeks MP (BP-
830816AF. as mod.) to make changes in TL. Ann. Feb. 28.
® KTTB (600 khz) Tyler, Tex.—Seeks MP (BP-
800911AG, as mod.) to make changes in ant. pattern (day-
time nulls). Ann. Feb. 28.

FM applications

Accepled

8 WKAA (97.7 mhz} Ocilla, Ga.—Seeks mod. of CP
(BPH-790719AB) to change TL; change ERP to 1.8 kw;
change HAAT to 393 ft. Ann. Feb. 28.

® KAUA (95.9 mhz) Freer, Tex.—Seeks mod. of CP 1o

change ERP to 0. 190 kw; change HA AT to 466 ft. Ann. Feb.
28.

TV applications
Acceptad

® KCCI-TV (ch. 8) Des Moines, lowa.—Seeks CP to
change HAAT to0 1,383 fi.; change location of aux. trans. &
ant., and install different sys. Ann. Feb. 28.

®  WSIL-TV (¢h. 3) Harrisburg, Ill. —Seeks CP to change
HAAT to 994 ft.; replace tower with new tower, and add
circular polarization. Ann. Feb. 28.

® WKAF (ch. 62) Syracuse, N.Y.—Secks MP (BPCT-

791022KE) to change HAAT 10 947 ft. and change TL. Ann.
Feb. 28.

AM action

® KCNO (570 khz) Alturas, Calif.—Granted app. for CP
to change hours of operation o unlimited by adding 5 kw
DA-N. Action Jan. 24.

FM actions
® KWBO (97.5 mhz) Hot Springs, Ark.—Returned app.

for CP to change TL. Action Feb. 23.

® KVMT (104.7 mhz) Vail, Colo.—Returned app. for CP
to change TL; change ERP 0 100 kw; change HAAT to 451
ft., and make changes in ant. sys. Action Feb. 23.



8 WFOX (97.1 mhz) Gainesville, Ga.—Granted app. 1o
install aux. sys. (ant.). Action Feb. 23.

8  KPND (95.3 mhz) Sandpoint, Idaho,—Granted app. for
CP 1o change ERP to 3 kw. Action Feb. 21.

® KMAIJ (107.7 mhz) Topeka, Kan.—Dismissed app. for
CP 10 make changes in ant. sys.. Action Feb. 23.

®  WTGI (103.3 mhz) Hammond, La.—Dismissed app. to
change TL; change HAAT to 992 fi., and make changes
inant. sys.. Action Feb. 23.

8 WSTS (96.5 mhz) Laurinburg, N.C.—Granted app. for
mod. of CP (BPH-830624AE) to change ERP to 90 kw and
HAAT to 756 fi. Action Feb. 23.

8 WOKQ (97.5 mh2) Dover, N.H.—Granted app. for CP
to install aux. sys. Action Feb. 22.

®  WSRW-FM (106.7 mhz) Hillsboro, Chio—Granted app.
for CP to make changes in ant. sys. and increase HAAT to
260 f1. Action Feb. 23.

8  WITO (107.1 mhz) Ironton, Ohio—Dismissed app. for
CP 1o change TL; change ERP to 3.0 kw, and change HAAT
to 275 ft. Action Feb. 23.

8 KZBS (98.9 mhz) Oklahoma City—Granted app. for CP
to change ERP 10 100 kw. Action Feb. 23.

8 KAZZ (959 mhz) Sallisaw, Okla.—Granted app. for
mod. of CP to change HAAT to 600 ft. and ERP 10 0.4 kw.
Action Feb. 22.

® *WPTG (90.3 mhz) Lancaster, Pa.—Granted app. to
change TL; increase ERP to 4.52 kw; increase TPO, and
change transmitter and transmission line. Action Feb. 23.
8 WNST-FM (106.3 mhz) Milton, W.Va.—Granted app.
for CP to change ERP to 0.170 kw and HAAT to 1,226 ft.
Action Feb. 22.

8 WXCO-FM (107.9 mhz) Wausaw, Wis.—Granied app.
for mod. of CP to change TL. Action Feb. 22.

tn contest

8 Fairhope. Ala.—ALJ, James F. Tietney, granted motion
by Holt-Robinson of Mississippi Inc. and severed its app. for
new AM ai Ridgeland, Miss., from this proceeding. and
granted that app. (BC 82-701-3). MO&O adopted Feb. 28.

®  Fayetteville, Ark.-—ALJ, John H. Conlin, granted joint
agreement; dismissed app. of Kravetz Media Corp.; condi-
tionally granied app. of Broadcast Data Corp. for new MDS
facilities at Fayetteville, and tcrminated proceeding. (CC 83-
621-22). Order adopted Feb. 22.

®  Arcata, Calif.—ALJ. Thomas B. Fitzpatrick, granted
app. of Mad River Broadcasting Co. for new TV at Arcata
and terminated proceeding. (MM 83-612). Order adopted
Feb. 27.

el3

®  Clovis, Calif. —Review Board denied petition for recon-
sideration filed by San Joaquin Television Improvement
Corp. of Review Board decision released Nov. 16, 1983,
granting app. of North Star Communications Lid. for new
TV at Clovis and denying competing app. of San Joaquin,
(BC B2-552-53)}. MO&O adopted Feb. 22.

8 Los Angeles—Chief, Mass Media Bureau, denied peti-
tions for reconsideration and requests for stay filed by Sue
Gottfried and California Association of Physically Handi-
capped Inc. of staff action March 28, 1983, granting renewal
of Golden West Television Inc. for KTLA-TVat Los Angeles
and request for transfer of station from Golden West to Gold-
en West Television Acquisition Co. MO& O adopted Feb. 22.

8 Perry, Fla.—ALJ, Edward Luton, granted app. of Perry
Communications Inc. for new FM on 105.5 mhz at Perry and
denied competing app. of Rahu Broadcasting Inc. (BC 82-
766-67). Initial decision issued Feb. 23.

®  Atlanta—ALJ, John H. Conlin. granted app. of Gencom
Cellular of Atlanta for CP to establish cellular sysiem to
operate on Block A at Atlanta. (CC 83-85). Initial decision
issued Feb. 21.

8 Chicago—Commission affirmed, with modifications,
decision of Acting Chief. ALJ. Thomas B. Fitzpatrick,
granting Rogers Radiocail, Inc.’s app. to establish cellular
radio system on frequency Block A at Chicago, and denying
competing app. of Cellular Mobile Systems of Illinois Inc.
(CC B2-721). Final decision adopted Feb. 24.

®  Spint Lake, lowa—ALJ. John H. Conlin, granted joint
agreement; dismissed app. of Marguerite E. Kleven; granted
app. of Campus Radio Co. for new FM at Spirit Lake, and
terminated proceeding. (MM 83-1279-80). Order adopied
Feb. 22.

®  Mount Clemens. Mich.—ALJ, Edward Luton, granted

app. of Adell Broadcasting Corp. for new TV at Mount
Clemens, and denied competing app. of Michigan Channel
38 Inc. for same facilities at nearby Warren, Mich. (BC 80-
471, 474). Initial decision issued Feb. 21.

= Tillatoba and Charleston, Miss.—ALJ, Joseph P. Gon-
zalez, granted joint agreement; dismissed L and I Broadcast-
ing Co.'s app. for new FM at Tillatoba on 94.3 mhz; granted
Tallahatchie Broadcasting System's app. for new FM at
Charleston, and terminated proceeding. (MM 83-819-820).
MO&O adopted Feb. 15.

® Cape May Court House, N.J.—ALJ, Joseph Chachkin,
granted app. of Canruss In¢. for new FM on 105.5 mhz at
Cape May Court House, and denied app.’s of WRLJ Inc. and
Bay Broadcasting Co. (BC 82-312-313; 315). Initial deci-
sion issued Feb. 17.

8 Coiumbus-Worthington, Ohio, and Florence, Ky.—
Granted request for joint agreement; dismmised Boone
Broadcasting Co.’s app. for new AM at Florence; granted
Salem Media of Ohio Inc.s app. to change facilities of
WRFD(AM) at Columbus-Worthington, and terminated pro-
ceeding. (MM 83-680-681). Order adopted Feb. 14.

®  Ashland, Ore.—ALJ, Joseph Stirmer, granted petition
by TRC Communications Inc. and accepted amendment
substituting KHUG Inc. as app. in its pace, and by separate
action, terminated proceeding. (MM 83-1042-1043-1045-
1046). Order adopted Feb. 16, MO&O adopted Feb. 22.

8  The Dalles, Ore.—ALJ, John M. Frysiak, granted mo-
tion by Larson-Wynn Inc. and dismissed its app.; granted
app. of Nugent for new FM at The Dalles, and terminated
proceeding. (MM 83-969-70). MO&O adopted Feb. 27.

8 Pittsburgh—Commission affirmed, with modifications,
decision of former chief ALJ, Lenore G. Ehrig, granting
app. of MC1 Cellular Telephone Co. Inc. to establish cellular
radio system on frequency Block A for Pittsburgh, and deny-
ing competing app.’s of Celcom Communications Corp. of
Pittsburgh and Cellular Mobile Systems of Pennsylvania Inc.
(CC 82-796). Final decision adopted Feb. 24.

Legal activities

8 Sacramento, Calif.—Royce International Broadcasting
Co., licensee of KWOD(FM) Sacramento, has asked U.S.
Coun of Appeals for D.C. circuit to review FCC action
declining to extend limited test authority for continued oper-
ation of radio antenna. Mass Media Bureau, by telegram of
Jan. 30, ordered KWOD to cease operation on its main
antenna at midnight. feb. 8. (Case 84-1050).

& Action for Children's Television has asked U.S. Court of
Appeals for D.C. circuit to review FCC's decision (FCC 83-
609) which affirmed obligations of all commercial TV li-

Summary of broadcasting
as of January 31, 1984

Service On Air CP’s Total ®
Commercial AM 4.736 163 4.899
Commercial FM 3540 415 3.955
Educational FM 1131 176 1,307

Total Radio 9,407 754 10,161
FM translators 762 43 1,193
Commercial VHF TV 535 22 557
Commercial UHF TV 334 222 556
Educational VHF TV 110 4 14
Educational UHF TV 173 25 198

Total TV 1,152 273 1425
VHF LPTV 190 76 266
UHF LPTV 72 105 77

Totat LPTV 282 181 443
VHF transiators 2,865 188 3,053
UHF translators 1889 213 2.202
ITFS 2580 114 364
Low-power auxiliary 824 0 824
TV auxiliaries 2,430 205 7,635
UHF translator/boosters & 0 6
Experimental TV 3 5 8
Remote pickup 12,338 53 12391
Aural STL &intercity relay 2,836 166 3.002
" Includes off-air licenses.
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censees 1o serve special needs of children, but declined to
adopt mandatory requirements as to children’s programing.
(Case 84-1052).

Et cetera

& Commission renewed unconditionally licenses for sta-
tions WKNT(AM)-WNIR(FM) Kent, WIW({AM) Cleveland
and WDGN-FM Medina, all Ohio. In case of WWWW(FM)
Detroit, commission renewed license but imposed reporting
conditions. It denied petition by National Black Media Co-
alition and others to deny renewals on basis that licensees
were not complying with FCC’s (EEQ) rule with respect to
blacks. (FCC 84-70). MO&O adopted March 1.

8 FCC has clarified its Dec. 16, 1982, declaratory ruling
regarding notification required for sports blackout protection
on cable TV systems. Commission said it was not necessary
that headend identification be sole method utilized by parties
seeking program blackouts. Any method that is not unduly
burdensome to those seeking protection and which provides
sufficient specificity to cable system operators is acceptable.
[t said that if system identification by principal community is
possible (major town or city from which several community
units are served), this identification should suffice to identify
affected community units not encompassed in community-
by-community listing. (FCC 84-60). MO&O adopted Feb.
2.

® Commission temporarily suspended March 1 starting
date for filing cellular app.’s in markets below top 90, as well
as April 8 expiration date of separate fregency allocation for
wireline and nonwireline carriers (wireline set-aside). (CC
83-1096). Order adopted Feb. 3.

8 Following low power/television translators, not exclu-
sive with other app.'s, have been accepted for filing. Absent
petitions to deny, app.’s appear to be grantable.—Baraga,
Mich., ch. 2, Ojibwa Community College and Learning
Center (BPTTV-920519TZ); Murray, Ky., ch. 38, WML-TV
Co. (BPTTL-8108t0QB); Greenville, Tex., ch. 47, Bill R.
Wright (BPTTL-820617QE), and Clover Valley, Nev., ¢ch.
58, Elko Television District (BPTT-820414RU).

8 Commission denied request for reinstatement of its app.
for 800 mhz specialized mobile radio system in Southfield,
Mich. (FCC 84-58). (FCC 84-58). MO&O adopted Feb. 24.

8 Following working groups and subcommittees meetings
on technical standards for DBS service to be held in Wash-
ington. Subcommittee on transmission standards, March 13.
‘Working group on on RCVR compatibility/encryption inter-
face. March 13. Working group on interface (possible),
March 14. Working group on interface, March 28. Sub-
committees on receiver standards, and encryption standards,
March 29.

8 Commission's Detroit field office relocaied to 24897
Hathaway Street, Farmington Hills, Mich. 48010-1398. It
will have new recorded telephone message number (313)
471-0052.

8 Lists of AM, FM and TV stations (including translators)
are available from National Technical Information Service
on microfiche. Lists are categorized. including by state and
frequency, and are available on monthly subscription or one-
time purchase. Complete engineering data bases are also
available on magnetic tape from NTIS.

8  KOKH-TV Okiahoma City granted significantly viewed
status in counties of Noble, Logan, Hughes, Beckham and
Washita, all Oklahoma. Action of Feb. 15.

8 WUAB(TV) Lorain, Ohio, granted significantly viewed
status in Ashtabula and Geneva. both Ohio. Action of Feb.
15.

8 FCC denied State of Alaska'a petition requesting ex-
emption from freeze on filing of new and major change
LPTV and LPTV translator app.'s. State of Alaska claimed
undue hardship on its residents, including hampering of abil-
ity to provide educational and informational service. Freeze
was adopted in September 1983 to aid in processing 12,000
app.'s then on file. Since that time, rulemaking proposal
based on re-evaluation of processing procedures has been
issued, which FCC claims will help alleviate problems. (BC
78-253). Letter issued Feb. 24.

s CP'sfor LPTV's or LPTV translators will be awarded 1o
the following mutually exclusive seleciees upon determina-
tion of qualification and in absence of petitions to deny:
Anchorage, ch. 14, N&K LPTV, (BPTTL-830923TF); Den-
ver, ch. 47, Happy Church, (BPTTL-81012611); Durango,
Colo., ch. 39, American Television Network. (BPTTL-
810122JB); Loveland, Colo., ch. 43, Loveland Television.
(BPTTL-810317JC); Atlanta, ch. 63, Frontier Gulf Broad-
casting, (BPTTL-810217BL); Honolulu, ch. 54, Vision Un-
limited, (BPTTL-820615QD); Twin Falls, Idaho. ch. 27,
Linda D. Clevenger, (BPTTL-820615QD); Denison, lowa.
ch. 22, Sun Publishing, (BPTTL-830217XT); Foxhome,
Minn., ch. 28, Joann P. Hotz, (BPTTL-820616TM); Minne-
apolis/St. Paul, ch. 58, J-Pax Broadcasters, (BPTTL-



work, (BPTTL-810331QS); Snyder, Tex., ch. 7, BT Broad-
casting, (BPTVL-820423TF), and Hoquiam, Wash., ch. 3,
Deloy Miller, (BPTVL-810909QE).

Allocations

Applications

®  Bunnell, Fla.—Wendell Triplett proposed assignment of
UHF ch. 46 to Bunnell; its first television assignment. FCC
proposes ch. 58 instead. Comments due April 23; reply
comments, May 8. Address: 1501 Road 235, Bellefontaine,
Ohio 43311, (MM 84-183). Adopted Feb. 21.

®  Orlando-Daytona Beach and Melbourne, Fla.—Granted
reconsideration of staff denial of request of Southern Broad-
casting Corp., licensee of WMOD-TV Melboume, and pro-
posed amending table of major television markets (Sec.
76.51 of rules) to change market #55 from Orlando-Day-
tona Beach, Fla.,to Orlando-Daytona Beach-Meclbourne,
Fla. Comments due April 16; reply comments, May 1.

®  Porterville, Calif.—Stephen J. Mewhont proposed as-
signment of UHF ch. 61 to Potterville; its first commercial
television service. Comments due April 23; reply comments
May 8. Address of consultant: Edward M. Johnson & Asso-
ciates Inc., One Regency Square, Suite 450, Knoxville,
Tenn. 37915. (MM 84-180). Adopted Feb. 21.

®  Junction City, Kan.—James Patrick Young proposed as-
signment of VHF ch. 6 to Junction City; its first television
service. Major site restrictions involving  stations
WOWT(TV) Omaha; KOTV(TY)} Tulsa, Okla., and
KTVYC(TV) Ensign, Kan. Young has also proposed assign-
ment of VHF ch. 5 to Liberal, Kan. (see below}, Comments
due April 23; reply comments, May 8. Address: P.O. Box
2525, Crossville, Tenn. 38555, (MM 84-181). Adopted Feb.
21.

® Liberal, Kan.—James P. Young proposed assignment of
VHF ch. 5 to Liberal; its first local television broadcast
service. Site restrictions involving KTVC(TV) Ensign, Kan.
Young has also proposed assignment of VHF ch. 6 to Junc-
tion City, Kan. (sce above). Comments due April 23; reply
comments, May 8. Address: see above. (MM B4-182).
Adopted Feb. Z1.

Services

FCC DATA BASE

datsworld

AM ¢ FM o TV ¢ LPTV » MDS
1302 18th St N.W Sulte 502
Washington, D.C. 20038
{202) 2968-4750 800-388-5754

301-731-58677 Complete

Srosdcas) Facilly
Desigh & Insladlalion

systems Ltd.

7819 Annapolia Road Suite 41
Hyattsville Maryland 20784

BROADCAST DATA SERVICES
Computerized Broadcast Service
Including
Data Base/Allocation Studies
Terrain Profiles
A Div. of Maoffer, Larson & Johnson. PC,
(703) 841-0282

8 Casper, Wyo.—Three separate petitions proposed as-
signment of FM channels to Casper: Allen Sheets proposed
assignment of Class C ch. 253; Charles Joseph Thompson
proposed assignment of Class C ch. 267, and Eagle Broad-
casting Co. Inc. proposed assignment of Class C ¢h. 273.
Sheets has also proposed assignment of ch. 288A 1o Lara-
mie, Wyo. (see below). Comments are due April 23; reply
comments, May 8. Addresses: Edward M. Johnson (consul-
tant to Sheets), 300 Mulvaney, Knoxville, Tenn. 37915; Ed-
ward M. Johnson (consultant to Thompson), 2500 Legion
Drive, Knoxville, Tenn. 379135, and Lauren A. Colby (coun-
sel to Eagle), 532 Pearl Street, Frederick, Md. 21701. (MM
84-177). Adopted Feb. 21.

® Laramie, Wyo.—Two separate petitions proposed as-
signment of Class A channels to Laramie: Laramie Women's
Hispanic Network Inc. proposed assignment of ch. 288A
and Allen Sheets proposed assignment of ch. 296A. Sheets
has also proposed assignment of ch. 267 to Casper. Wyo.
(see above). In addition, a separate petition for assignment
of ch. 288A w Laramie was proposed by Charles Joseph
Thompson, and is being treated as a supporting comment.
Comments due April 23; reply comments, May 8. Address-
es: John R. Wilner (counsel to Laramie), Bryan, Cove,
McPheeters & McRoberts, 1015 Fifteenth Street, N.W.,
Suite 1000, Washington, D.C. 20005; Edward M. Johnson
& Associates Inc. (consultant to Sheets), One Regency
Square, Suite 450, Knoxville, Tenn. 37915. (MM 84-176).
Adopted Feb. 21.

Actions

®  Miami—Granted UHF ch. 35 to Miami; its ninth com-
mercial TV service. (MM 83-498). Report and order adopted
Feb. 21.

el3

®  Alexandria, Minn.—Granted assignment of UHF ch.
42, its third broadcast channel. Petitioner: Hubbard Broad-
casting Inc. (MM 83-93). Report and order adopted Feb. 21.

® Block Island and Newport, R.1.—Granted assignment of
UHE ch. 69 to Block Island; its first local TV service. Coun-
terproposal to assign ch. 69 to Newport was denied. (BC 82-
778). Report and order adopted Feb. 21.

® Baker, Ore.—Granted assignment of Class C ch. 284, its
second broadcast channel. Petitioner: James T. Frakes. (MM

AERONAUTICAL CONSULTANTS
Tower Locabion/Heght Studied
FAA Negotalong
JOHN CHEVALIER, JR.
AVIATION SYSTEMS
ASSOCIATES, INC.
1650 So Pacitic Coast Mwy
Redondo Beach. CA 90277
(213} 316-5281

SOUTHERN
BROADCAST SERVICES

COMPLETE TURNKEY SYSTEMS
STUDIOS. TRANSMITTERS.
TOWERS. ANTENNAS
Fun Rigging & Erection Services
Custom Electronics Design & fnstallaton
PO Box 740, Alabaster. Al 35007
{205} £63-3709

——

\ ]SE“
C AEI?I}E TTERS

LETTER SYSTEMS
.0. Box 12403

Jackson. MS 38211

1801) 981-3222

Frequency Searches, Station Listings,
FCC Appiicatigns for Edpcational and
Commercial FM and TV LPTV, SCA,
MDS and Satellita Earth Stations

SPECTRUM PLANNING, INC

1850 N. Gresnville Ave.,
Suite 122

Richardson, TX 75081
(214) 699-3536
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83-491). Report and order adopted Feb. 21.

8 McMinnville and Lebanon, Tenn.—Granted UHF ch. 33
to McMinnville; its first TV assignment. Counterproposal to
assign channel to Lebanon was denied. (MM 83-467). Re-
port and order adopted Feb. 2t.

Call letters
Applications
Cait Sought by
New FM
KIVA Amo Broadcasting Co., Santa Fe.
N.M.
New TV
wDBB Channel 17 of Tuscaloosa Inc.. Tus-
caloosa, Ala.
Existing AM's
KMDY KGOE Thousand Qaks, Calif.
KNPA KXTC Nampa. Idaho
KMFR KISD Phoenix, Ore.
KYCX KBUS Mexia, Tex.
Existing FM
WIKO WTJM Pineville, Ky
Existing TV's
KITN WFBT-TV Minneapolis
WMGM-TV WAAT Wildwood, N.J.
Grants
Call Assigned fo
New AM's
KCSY King Country Broadcasters Inc..
Soldotna, Alaska
WUBS United Broadcasting System Inc.,
Harrisburg, Nl
KRSV Western Wyoming Radio. Afton,
Wyo.
New FM's
KOTR E.G. Wallenbrock. Cambria, Calif.
WMUI Waycross Radio, Waycross, Ga.
KYYD Faith Communications Corp., Las
‘egas
WKTX Mercer County Broadcasting Co..
Mercer, Pa.
Now TVs
KLJB Davenport Communications Limit-
ed Partnership, Davenport, lowa
KKFC The Best Broad¢asting Co. Inc..
Farwell, Tex.
Existing AM's Effective
WJZX WKKO Cocoa, Fla. 2-27-84
WPAF WZEP De Funiak Springs. Fla. 3-5-64
KIFH KPOI Honolutu 3-4-84
WJTX WCCR Urbana, Il. 3-19-84
WRPZ WILP Paris, Ky, 2-25-84
WIZR WMYL Johnstown, N.Y. 2-27-84
WVSL WLSC Loris. S5.C. 4-1-84
Existing FM’s
WEBE WDJF Westport, Conn. 3-1-84
WIDL WKYO-FM Caro, Mich. 3-5-84
WMLG WNSR Rogers City, Mich. 3-5-84
KCAC KBEK Lexington, Mo. 3-1-84
WCLN-FM WRR2Z-FM Clinton, N.C. 3-1-84
WSRD WIZR-FM Johnstown, N.Y. 2-27-84
Existing TV
WYNB-TV WBKL-TV Buffalo, N.Y. 2-27-84

Request for call sign change from KITA(AM) to KOKY by Forus
C ications of Ark Inc., Linde Rock, Ark., set aside.
KITA now in effect.




Professional

Cards

ATLANTIC RESEARCH CORP
Jansky & Bailey

Telecommunications Consulting
Member AFCCE
5390 Cherokee Avenue
Alexandna Vrgnia 22314
(703) 642-4164

EDWARD F. LORENTZ
& ASSOCIATES
CONSULTING RADIO ENGINEERS

1334 G St. NW. Suite 500
Washington, DC 20005
(202) 347.1319
Member AFCCE

A.D. RING & ASSOCIATES

CONSULTING RADIO ENGINEERS
Suite 500
1140 Nineteenth St., N.W.
Washington, D.C. 20036
(202) 223-6700
Member AFCCE

COHEN and DIPPELL, PC.
CONSULTING ENGINEERS
1018 15th St., N.W., Sulte 703

(202) 783-0111

Washington, D.C. 20008
Member AFCCE

TELEPHONE (031 560 - 7704

CarL T. Jones ASSOCIATES

COMSULIING  ENGINEERS
7901 YARNWOOD COURT - SPAINGFIELD. VA 21183
MENMBIR AJCCL

LOHNES & CULVER
Cansulting Engineers
1156 15th St. N W., Suite 606
Washington. D.C. 20005
(202) 296-2722

Member AFCCH

A. EARL CULLUM, JR.

CONSULTING ENGINEERS
INWOOD POST OFFICE
BOX 7004
DALLAS, TEXAS 75209

(214) 631-8360
Member AFCCE

SILLIMAN AND SILLIMAN
8701 Geargia Ave. 805
Silver Spring, MD 20910

ROBERT M. SILLIMAN. P.E.
(301 589-8288

THOMAS 8. SILLIMAN. P.E.
(812) 853-9754

Member AFCCE

Moffet, Larsor & Johnson. P.C.
Consulting Talscommunications Engineers
1925 North Lynn Street
Arlington, VA 22209

DAVID STEEL
& ASSOCIATES, INC.

P.0 Bos 230
Main SL. & Malvin Ave.
Queenstown, MD 21658

ANDRUS AND ASSOCIATES, INC.
ALVIN H. ANDRUS, P.E.

351 SCOTT DRIVE
SILVER SPRING, MD. 20904

HAMMETT & EDISON, INC.
CONSULTING ENGINEERS
Box 68. International Airport

San Francisco, California 94128

JOHN B. HEFFELFINGER

9233 Ward Parkway, Suite 285
816-444-7010
Kansas City, Missouri 64114

Membar AFCCE

& ASSOCIATES, PC.
Suite 400
1730 M St. N.W.
Washington-DC 20036
(202) 659-3707
Member AFCCE

{415) 342-5208
(703) 841-0500 I — /QE 301 3845374
Member AFCCE Mambar ARCCE e —F Member AFCCE
JULES COHEN CARL E. SMITH VIR JAMES

CONSULTING ENGINEERS

AM-FM-TV Engineering Consultants
Complete Tower and Rigging Services

8500 Snowville Road
Cleveland, Ohio 44141
216/526-9040

CONSULTING ENGINEERS
Apphcations and Field Engmeenng
omputenzed Frequency Surveys
3137 W. Kentucky Ave.—B0219
(303) 937-1900
DENVER, COLORADO

Member ARCCE & NAB

E. Harold Munn, Jr,
& Associates, Inc.

Broaacast Engneenng Consuntants
Box 220
Coldwater. Michigan 49036
Phone: 517—278-7339

ROSNER TELEVISION
SYSTEMS
CONSULTING & ENGINEERING

250 West 57 Street
New York, N.Y. 10107
(212) 246-2850

Mullaney Engineering, Inc.
C 1tine Tel ¢ Engi

9049 Shady Grove Court
Gaithersburg, MD 20877
301-921-0115
Member AFCCE

HATFIELD & DAWSON

Consulting Engineers

Broadcast and Communications
4226 6th Ave, N.W,

Seattle, Washington, 98107

(206) 783-9151
Member AFCCE

MIDWEST ENGINEERING
ASSOCIATES
M C’ontu{ﬁng Engmuu
E 150 Wesley Rd
Creve Coeur, IL 61611
A (309) 698-3160
FW. HANNEL, PE.
Member AFCCE

STRUCTURAL CONSULTANT
TOWERS. ANTENNAS, STRUCTURES
Studies Analysis Design Muodifications

Inspes.disns Supervision of Erection
6867 Eim Si.. McLean. VA 22101
Tel (703} 156-9765

Member AFCCE

MATTHEW ]. VLISSIDES, PE.

C.P.CROSSNO & ASSOCIATES
CONSULTING ENGINEERS
P.0. BOX 18312
DALLAS, TEXAS
75218

Computer Arded, Design & Atlocation Stud.es
Field Engineering,

{214) 668-0204
Membver AFCCE

® JRADIO ENGINEERING CO

CONSULTANTS
NORWOOD J. PATTERSON
RO. Box 420
SANTA YNEZ, CA 93480

(805) 688-2333

Serving Broadcasters over 35 years

JOHN EX. BROWNE
& ASSOCIATES. INC.
CONSULTING ENGINEERS
525 Woodward Avenue
Bloomfield Hills, MI 48013

Ted {313 6426226
Member AFCCE

D.C. WILLIAMS
& ASSOCIATES: INC.

Consuling Enginsars
AM=FM=-TV-_ PTV-CATYV
POST OFFICE BOX 700

FOLSOM, CALIFORNIA 95630
(916) 933-5000

R.L. HOOVER

Consulting TelecommuniCations Engineer
11704 seven Locks Road
Potomac, Maryland 20854
301-983-0054
Member AFCCE

SHERMAN & BEVERAGE
ASSOCIATES, INC.
Broadcast/Communications Conswlianis
Box 181, R.D. »2
Mediord. N.J. 0B0SS
{609)983-7070

LAWRENCE L. MORTON, E.E.
AND ASSOCIATES

Cansulhing Telec onans Engineers

AM, FM TV, LPTV, CATY, MDS. STL.

Cellulov,Fleld Engineering, Computerized

Channel Seorches

EVANS ASSOCIATES

Consulting TeleCommunications
Enginesrs

AM-EM-TV-CATV.ITFS-LPTV-Satollite
216 N. Green Bay Rd.

SELLMEYER & KRAMER, INC.
CONSULTING ENGINEERS

J.S. Sellmeyer, PE, S.M. Kramer, PE.

AM FM TV MDS ITFS LPTV CATV
APPLICATIONS * FIELD ENGINEERING

21671 SUPERIOR LANE THIENSVILLE, WISCONSIN 53092 - Communications Engineening Services
LAKE FOREST, CALIFORNIA 92630 Phone: (414) 242-6000 PO. Box 841 Mckinney, TX 75069 Hary L. Stemple, Virgina 706206300
(714) 839.6013 Member AFCCE (214) 542-2056 G. Pat Man, Texas 21472353158

' ™
.‘H -co-n-ui

11503 Sunnse Valley Dr./Reston, Virginia 22091
1701 mm‘w Averog, Sute 814
Rechardson, T

EDM & ASSOCIATES. INC,

B/cas|-AM-FM-TV-LPTV-ITF S-Translator
Frequency Searches & Rule Makings
C/Camer-Cellulae, Satelhtes
MMOS, P/P Microwave

FCC 13t Closs & PE liconsed stat
1110 Vermont Ave., N.W., Suite 1130
Washington, D.C. 20005 Phone (202) 296-0354
Member AFCCE

PAUL DEAN FORD
BROADCAST ENGINEERING CONSULTANT

R.R. 12, Box 379
WEST TERRE HAUTE, INDIANA 47885

812.535-3831

DON'T BE A STRANGER

To Broadcasung's 191.781° Readers
Display your Professional or Service
Card here It will be seen by station and
cable TV system owners and decision
makers

*1982 Readership Survey showing 52
readers per copy

LECHMAN, COLLIGAN,
& JOHNSON
+ Telecommunicatons Consultants
Applications - Fisld Engineering
2033 M Street. NW, Surte 702
Washington. 0C. 20036

(202) 775-0057




Classified Advertising

See last page of Classified Section for rates,
closing dates, box numbers and other details.

RADIO

HELP WANTED MANAGEMENT

Eastern Long Island. Seek top, energetic account ex-
ecutive or sales manager for general sales manager
pasition. Must be a leader with strong local sales exper-
ience. Send resume/compensation requirements to
Box M-26. All replies confidential.

The only adult contemporary station in a competitive
16-station market is looking for a highly motivated sales
manager that ¢an train, teach and succeed. Incredible
talent and facility to suppor your efforts, progressive
owner and management - all we need is you. Calt Jim
Sumpter, 512—882-7411.

Wenatchee, Washington, seeks experienced man-
ager for new FM station. Applicant must be strong in
sales and be a good pecple person. Qutstanding op-
portunity. Immediate opening. Resume and references
to Challenger Broadcasting Corporation, 1800-112th
Avenue N.E., Suite 210E, Bellevue, WA 98004, or call
206—455-4641,

General sales manager, Minneapolis/St. Paul adult-
oriented AM seeks experienced, energetic radio mar-
keting professional. Must have the proven ability to
recruit, train, lead. motivate local retail sales force as
well as coordinate agency and national rep efforts. Situ-
ation requires an aggressive. take-charge individual
with strong managerial/people skills. Excellent benefit
package; immediate opening. EOE, M/F. Rush resume,
references, detailed letter with compensation require-
ments, outline of sales philosophy to Box M-59.

Legai and Administrative Vice President - lawyer/ex-
ecutive to assist president of expanding group broad-
cast company. Requires experience in general, corpo-
rate and FCC legal matters and knowledge of
broadcast business. Compensation commensurate
with experience and ability. Send resume and salary
requirements to Entercom, Two Bala Plaza, Suite 908,
Bala Cynwyd. PA 19004. EOE.

General manager for group owned Indiana full-time
AM and SOKW FM combo. Applicant must show strong
retail sales experience, lead staff, and direct sales de-
partment. Applicants should show record of communi-
ty involvement. Excellent eamings possible. Send re-
sume, and salary desired, along with salary history to
Box M-86.

Sales wanted. KEZY AM/FM in Anaheim is hiring kill-
ers. If you are an experienced retail radio closer look-
ing 1o move up 1o big market, potential earnings of
$75,000 per year or more, call General Sales Manager
Vic Goldstein today. 714—776-1191. The job requires
tough, creative selling to the client. If you're an agency
mouse, don't bother us.

WZZD, Philadelphia, PA, (50,000 watts): Christian for-
mated station seeks aggressive qualified spot sale-
sperson. For interview, call 215—242-6300. ECE.

Growing radio group seeks strong salesperson for
flagship station rated #1 in Boise. Oppontunity for pro-
motion to sales manager and beyond exists for the
right person. Mail your written presentation, qualifica-
tions and eaming history to: Bob Dobbs. KIZN/KTOX,
1002 W. Franklin Street, Boise, 1D 83702. EOE.

Radio Sales School. Complete training, positions
available, late March or April, 5 days/$250. Results
Radio, PO. Box 741323, Dallas, TX 75374.

Experienced account executive wanted 10 sell
100,000 watt radio station in beautiful south Florida.
Serious career-minded individual with consistent
PM.A. a must. Station appeal 18-49 adults in a rapidly
growing market. Full resume to Box J-47.

General sales manager — 50,000 watt news/informa-
tion (talk. sports. farm). Demonstrable appropriate
leadership skills and prior broadcast sales manage-
ment experience a necessity. Send resume to: Talmage
Thompson, WHO-Radio, 1801 Grand Avenue, Des
Moines, 1A 50308. EOE.

Salesparson=manager, new AM station in Salinas-
Monterey, Calif. Possible equity for success. Contact
Ron T. Smith, 213—872-2777.

Experienced account executive wanted by six station
group broadcaster for AM/FM combo in Eugene, Or-
egon. Contact Steve Feder, General Manager, KQDQ-
AM/KZAM-FM. 503—345-3338, or send resume to P.O.
Box 1123, Eugene, OR 97440.

Immediate opening. Account executive with ability to
move into sales management. Send resume and sales
history to Box M-91.

Sales - sports. Immediate opening for account execu-
tive that can also handle football/basketball PBP. Send
resume, tape and salary requirements to Manager,
WVWV, Box 67, Covington, IN 47932,

HELP WANTED SALES

WKZY, North Fort Myers, Florida, AM stereo 770, is
seeking experienced account executives. Most mod-
ern facilities in southwest Florida. Beautiful new oper-
ation located in solid growth market. Nostalgia form.
Please send resume to: Ron Beckey, General Manager,
WKZY, 3440 Marinatown Lane, NW, North Fort Myers,
FL 33903. EEO/MF

Sales manager. Successful upper Midwest FM needs
aggressive sales manager. Attractive base salary, bo-
nus, fringes. Resume, references, salary requirements
o Box K-142.

WISQ - LaCrosse AC-FM needs experienced sale-
speople. Resume to 9360 US Hwy 16, Onalaska, Wi
54650.

Sales opportunity at AM-FM radio station. Must be
self motivated. take direction. aggressive, hard work-
ing and have desire to succeed. You would sell radio
adventising to accounts located within our coverage
area. Call John Dotas, Manager, 317—B825-6411, or
send resume to Radio Station WCNB, Box 619, Con-
nersville, IN 47331. EOE.

Washington, DC suburban FM station looking for
hungry, successful salesperson with small or medium
market experience, ready to succeed in large market.
Guaranteed base, plus draw and high commission. All
replies confidential. Send resume to Box M-28. EOE.

The best of ali worlds. Live and work in the vacation-
land of northern Wisconsin. Established fist for a dy-
namic pro at this #1 AM-FM. The dollars and the good
life are waiting. Experienced self-starters only. Write
Box M-32.

Reward yourself!! If you have a successful radio sales
and/or management background, why not move up to
a position that gives you a real apportunity to eam what
you're worth? We offer quatified candidates a chance to
earn $40,000 during their first year, $80,000 or more
each year thereafter. You will be establishing and work-
ing directly with client stations to assist them in devel-
oping the full radio co-op advertising potential for their
markets. Drawing account up to $2,000 monthiy to get
you started. For full details, call Bob Manley, 806—372-
2329.

HELP WANTED ANNOUNCERS

Announcers, broadcasting, radio, TV, engineering.
Many openings. Tape & resume: Mr. Anthony, 305—
898-0337.

Small market splitting simulcast. Need experienced
PD and production-minded air talent. AM-country/FM-
A/C. Send tape/resume to WILE, Box 338, Cambridge,
OH 43725.

Washington, DC suburban FM station looking for air
personalities to begin new adult format. Mature style
delivery. Production experience necessary. Send tape
and resume to PO Box 794, McLean, VA 22101. EOE.

Fast growing suburban NYC A/C accepting T & R for
future consideration. Top island signal. Pros only T& R
to Sean Casey, WALK FM/AM, PO. Box 230, Patcho-
gue, NY 11772. No phone calls. EOE

We're a small market station in Virginia looking for
team players to fill announcing, sales. and possibly
news positions in the near future. Good area & com-
pany benefits. If you love radio, send resume only to
Box M-5.

Nostalgia/big band Wisconsin station needs a person-
ality who knows what the format is all about & enjoys
communicating with the mature listener. Send resume
(no tapes) to Box M-18. An EOE.

Classical music director/producer. Produce and
host daily classical music program on Lamar Universi-
ty’s public radio station KVLU. Coordinate all classical
musi¢ programs. Record area concers. College de-
gree in radio, TV, or related field. Ability to pronounce
foreign languages, knowledge of classical music. Sala-
ry: $13,000 - $14,500. Fringe benefits. EOE. Resume
andtape to: George Beverley, KVLU, Box 10064, Beau-
mont, TX 77710.

Still looking for A/C moming personality. Tape should
show how you relate to your audience with more than
time-temp. Excellent facilities, location, benefits, sala-
ry. We battle Chicago for listeners and win with quality
sound and personalities. Tape/resume to Stan Banyon,
PD. WHFB, Box 608, Benton Harbor, Ml 49022,

Virginia AM-FM accepting applications for announc-
ing/production position. Offer exceptional benefits,
working conditions from newspaper-owned property
Some experience required. Send tape and resume to
J. W, Poole, GM, WFLS, 616 Amelia Street, Fredericks-
burg. A 22401. EOE/MF

Well rounded alr person needed for announcing and
production at #1 easy-listening WSRS. Mature and
mellow delivery for morning drive. Attractive New Eng-
tand area. Modern facilities. Salary open. Prefer that
you live in the Northeast and have 3 to five years exper-
ience in commercial radio. Tape and resume to Les
Ross, Operations Manager, WSRS, Box 961, West Side
Station, Worcester, MA 01602. EOE.

Experlenced jocks wanted for pm drive and other on-
air positions at new super A/C format FM station on
tropical island of Guam, U.S.A. Send audition cassette
and production samples to Guam Radio Services, Inc.,
530 West O'Brien Drive, Agana, GU 96910. Gimmicks
welcomed.

HELP WANTED TECHNICAL

Coastal North Carolina group needs engineer for AM-
FM. Automation experience preferred. Excelient ad-
vancement potential. Resume/salary: Tommy Walker,
Box 1126, Jacksonville, NC 28540.

Chief engineer: Rosebud indian Reservation. Wide
open spaces, housing available: SBE technologist or
FCC general preferred. Salary negotiable. Send re-
sume or contact: Charles Lestie, KINI FM, Box 146, St.
Francis, SD 57572. 605—747-2281.

Radio engineering position: KEEL-KMBQ, Shreve-
port, Louisiana, is now accepting applications for a
studioftransmitter engineer to assist chief engineer in
the maintenance of station operations. Broadcast ex-
perience preferred. Send resymes to Rudy Johnson,
KEEUKMBQ Radio. PO. Box 20007, Shrevepon, LA
71120. EOE.

HELP WANTED NEWS

News director for one person operation. Small market
AM/FM, Maryland-Delaware area. Prefer experienced,
degreed broadcast journalist. Competitive salary, in-
dustry-leading benefits package. Send resume 10 Box
K-150. EOE.

Experienced news director for AM daytimer. All news
format. Send resume to Ernie Winn, WNRS Radio, P.O.
Box 8605, Ann Arbor, MI 48107. EQCE

AM/FM news staft of 6 needs news director who
knows how to manage & improve people & maintain a
lop news reputation in a competitive upper Midwest
market. Send resume to Box M-19. An ECE.

Reporter/anchor. WCOS AM/FM is looking for a report-
erinews anchor. Experience necessary. Please submit
tape, resume and writing sample to News Director,
WCOS, Inc., PO Box 748, Columbia, SC 29202. EOE.

Afterncon news and produclion person, exper-
ienced, PBP heipful. Medium market SE. Call Oper-
ations Manager, Ronald Jones, 919—442-8091.

Broadcasting Mar 12 1984
90



News director - local news needs developing from
scralch. Tape, resume, salary in first letter. Start, finish,
or continue your career in beautiful northern Wisconsin.
EOE. 96 FM, Box 579, Minocqua, WI 54548. Attention:
Jim Zache.

Newsperson wanted. Cover, write, report news for in-
formation [eader in hottest market in U.S. Tape/resume
to D. Ryan, WFPG-WIIN, 2707 Allantic Ave.. Atlantic
City, NJ 08401.

News director/AM anchor for state capital news lead-
er. Resume/salary requirements tc Box M-73. EOE.

HELP WANTED PROGRAMING
PRODUCTICN AND CTHERS

Want to captain your own crew? Tired of your dead-
end announcing job under an “entrenched/never-go-
ing-to-move” PD? Smalt market, Midwest resort area
AM/FM winner needs a malure. experienced oper-
ations director/morning announcer. We're ready to offer
eventual equily ownership to the nght person in ex-
change for long hours, lots of responsibility/dedication,
and a long term commitment. Send resume with refer-
ences and salary requirements lo Box M-12.

Seeking asst. mgm't. pos. Former owner-mgr, DJ,
PD, Prod., Sales. News - can do it all. Have taught b-
casting. Now managing full time AM-FM. Eager (o relo-
cate. 20+ yrs. exp. Prefer SE or Sunbell. Box M-70.

Aggressive, creative, take charge, twenty year
broadcaster seeking GM position in Northeast. Exper-
ienced in all departments; last twelve years as GSM
recruiting, training, motivating, and selling-regional-lo-
cal. Cost conscious, profit oriented, community in-
volved. Any size market considered. Box M-76.

General manager/sales manager. Combine both to
save you money. Small. medium market experienced.
25 years sales experience. Box M-77.

Successful PD top five markel seeks GM slot for tur-
naround bid. My talk format gets 7's in highly competi-
tive market. Would consider PD siot top 10 mkts. Box
M-84.

Large medium market PD currently employed seeks
relocation. Leader, motivator, people-person. Adminis-
trator. promoter, cost-conscious. Profit oriented. CHR,
full service, A/C, counlry, easy formats. Wanl to contrib-
ute and grow Track record. Top references. Replies
confidential. Chris, 215—861-5811.

Head of production firm handling regional accounts
is ready to turn your AC, CHR, or AOR slation into the
super entertainer in your market. Top flight production
and programming skills with catalog of voices. Palrick,
303—243-0132.

Available immediately. Excellent copywriter and pro-
duction. Go anywhere. Broadcast graduate. Days
319—355-4212: home 319—242-9141, Theresa.

Sales/marketing oriented PD for small markel chal-
lenge. Top 50 sales, news, jock. top 5 promotion. Mar-
keting background, liberal arts graduate. Box K-21.

Talented, mature engineer with sales, production,
and operations management experience ready to step
up o general management. Would be real boon to
ggner-manager wishing to retire but not to sell. Box M-

Our operations director/morning announcer is mov-
ing into sales. Position created requires experience in
announcing and programming and a desire to direct
one of the best small market combaos in the country, A
chance for partial ownership will go to the right person.
Tape, resume and salary history to Don Anderson,
WCSY FM/AM, 559 Phoenix, South Haven. MI 49090.

Cape Cod'’s top-rated WQRC has immediate opening
for experienced professional who's spent the last 3 or
maore years doing creative commercial production and
announcing in an easy listening/beautiful music format.
Competitive salary. benefits. No drifters. beginners. or
phone calls. Send tape. resume and references 10
John Miller. WQRC, 737 W. Main Si., Hyannis, MA
02601. EOE.

Production genius wanted for East’s fastest growing
market. Tapesresume lo D. Ryan. WFPG-WIIN, 2707
Allantic Ave . Atlantic City, NJ 08401.

SITUATIONS WANTED MANAGEMENT

See large medium market PD ad in Situations Wanted,
Programing. Production, Others.

Results- oriented general manager, highly organized
and disciptined to achieve profits. 20 years in manage-
ment, AM/FM, all markets. Effective management skills
with creative strategies for developing maximum sales.
Wargoan achiever with excellent credentials? Write Box
K-130.

Sales manager for small markets seeks management
or AE position for major market only. Box K-136.

Experlenced general manager seeks new challenge
in small-medium SE market. Strong sales. program-
ming & promoticnal skills plus complete understanding
for P & L. Robert E. Powell. 134 Weatherstone, Forest
City, NC 28043. 704—245-4286 after 6PM EST.

Increased sales $1,000.000. Unalloyed desire to win.
Significant administrative skills plus program savvy
needed in compelitive environment. Bottom line orien-
tation. On target budgets. Innovator. Leader. Box M-14.

General manager with 15 years experience, including
announcer, news. sporls, salesman, sales manage-
ment, and general management. Worked in all size
markets, including top ten. Managemen! level for sev-
en years. Sales and promolion oriented. Leader, moti-
valor and resuits achiever Formal experience in-
glu&es: MOR, Christian, Black. and CHR. 601—842-
108.

General manager’s position wanted. Presently em-
ployed but station is for sale. Have radio, TVand agen-
cy management experience. Box M-39.

Major market general manager. Dedicated, mature,
professional with extensive experience in highly com-
petitive markets seeks a new career oOpportunity. Would
consider smaller markets for the right opportunity. Ex-
cellent references available. Please call 612—823-
3314,

Los Angeles GM wants smaller market. 20-yr. winner.
Management, sales, programing. Box M-53.

SITUATIONS WANTED ANNOUNCERS

Motivated broadcaster, 22 years experience. Honest,
reliable, committed to broadcast excellence. Airwork,
sports. news, production, and programming. Box M-
49,

LJR: You want results. | want your challenge. Rich Ken-
nedy.

What do you want? Experience. Talent. No floater!
Great for small market. Let's get together 303—597-
2531.

Available now! for Ohio or cool climate region. Pre-
vious part-ime experience. Doug, 419—387-7761,
evenings.

Announcer/sportscaster. Seven years experience,
know rack format. Southern Rockies, West Coast leave
messages. 303—651-1167.

Mature announcer, sirong on news and commercials.
Would like a position with an FM easy listening station,
central of south Florida. Good references and tape on
request. Box K-42.

Need a “can do” attitude around your station? Trained
beginner gives 150% effort, any format, any place, im-
mediately. DJ-news-production. Rick, 18 Harvard Ave.,
Lynbrook, NY 11563, 516—599-1143.

Personable, attractive. Interested in all phases. Dili-
gent. Punctual. Eager learner. Tape/resume: Terry Cata-
lano, 414—964-9562.

Professional sound, articulate, business oriented.
Will relocate. George Belmore, 2690 S. 13, Milwaukee,
WI 53215. 414—647-97089.

Billboard AOR personality of the year for small mar-
kets. Now ADP. Over 7 years experience. BSC. Mark
Lapidus, 919—347-1836.

Mature announcer part-timer in Chicago is looking for
full-time position in announcing/production and promo-
tion assistant. Let's make track that dont move. Will
relocate. Box M-87.

Anhouncer available! Versatile skills include music,
news, production, etc. Three years experience in major
fringe area. Need hard worker? Box M-88.

SITUATIONS WANTED TECHNICAL

Attention lowa, Wisconsin, southern Minnesota, Mis-
souri. First phone combo. Long experience in all
phases radio. Wife in sales and could work. Seeking
permanent position. 319—634-3852.

SITUATIONS WANTED NEWS

Ambitious sportscaster with experience can provide
expert PBP in football, baseball, basketball, & hockey,
including interview work & sportscasting. If interested,
call Mike Kelly, 312—652-2452.

Aggressive small market OM, move up! News-
sports. Strong interviewer, reporter, writer. Knows pro-
duction. B.A. journalism. Will relocate for right job.
Need hard worker? Sean, 412—225-0969, after 7 PM
EST

Experienced news anchor seeks Minneapolis area
market. Good organizer and voice. Angelo, 212—338-
8328, after 6 PM EST.

SITUATIONS WANTED
PROGRAMING,PRODUCTION, OTHERS

Turnaround specialist. 15 year CHR & AC radio pro.
State of the art programming, production, sales, train-
ing, formats, bottom line profit oriented. Presently class
C FM GM. Box M-61.

Radically creative production wiz. Original. calchy,
memorable production work. Seven years experience!
Seeking job in Great Lakes area. Call Mick, 312—849-
0404.

Medium mkt. personality with four years solid exper-
ience in all areas, including sates. seeks first program-
ming break! Experience in CHR. beautiful music and
MOYL. Interested in programming position with growth
oriented station in small or medium mkl. Prefer New
England. but will consider all. Air-check and refer-
ences available. Reply Box M-58.

Energetic, creative, flexible, hardworking, dynamic
co-operalive team player dedicated to radio wants to
program your station. Northeast. please. Box M-63.

TELEVISION
HELP WANTED MANAGEMENT

Local sales manager. Austin, Texas new independent
TV station needs atake charge local sales manager to
mold an aggressive sales team. Candidate must have
heavy independent sales experience. Mus! be knowl-
edgeable of inventory control and budget projections;
and must be capable of new business, co-op and rate
card developmenl. This is a ground floor opportunity
with excellent growth potential. If you have a proven
track record in TV sales and meet these qualifications -
would like to live in America’s fastest growing and most
beautiful city - then lets talk. Contact Steve Beard,
GM KBVO-TV 512—835-0042. EOE.

Local sales manager. KFODX TV, group owned. NBC
affiliate serving the Wichita Falls, Texas/Lawton, Okla-
homa marke!. You will share the Sunbett success if you
possess people skills; thrive on challenge; enjoy direct
selling and have a minimum of three years television
sales experience. College degree preferred. Apply in
writing before March 26, 1984, to Jack Donahue, Vice
President Sales and Marketing, KFDX TV, Box 4000,
Wichita Falls, TX 78306. All applicants acknowledged
and will be confidential. KFDX is a division of Clay
Communications, Inc. and is an equal opportunily em-
ployer.

Mid-South independent looking for a business man-
ager skilled in budgeting, financia! statement prepara-
tion, and cash management. Prefer accounting degree
wilh minimum 2 years experience. Knowledge cof Bias,
operating and general ledger systems desired. Please
send resume to: General Manager, PO. Box 42424,
Memphis, TN 38104,

General Sales Manager: Kansas City, MO. Indepen-
dent TV station. Candidate must have heavy indepen-
dent sales experience, knowledgeable in inventory
control, budget projection and management back-
ground. Send resume to: John Fignar, KEKR-TV, 2111
Btue Surmmit Dr., Kansas City, MO 64126. EQE.

TV services department administrator to manage a
university TV unit; supervise the design, development,
preduction and evaluation of television and other me-
dia projects; supervise subordinate personnel; plan
and account for budgets. Requires B.A., five years ex-
perience, three as supervisor. Starting salary range
$19.5652,-$28,660. Send letter and detailed resume
postmarked by March 31, 1984, 10: Television Services,
Aftn: Dolores Baran, University of Wisconsin-Mitwau-
kee, P.O. Box 413, Milwaukee, WI 53201. Women and
minorities are urged to apply. An equal opportunity (M/
F)/affirmative action employer.
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General Manager - Top group owned affiliate in South-
east. Prefer three to five years experience. Must be
experienced in budgeling/Cast control with strength in
sales, news and programming. EOE-M/F. Send resume
o Box M-64.

Locat Sales Manager - KENS-TV, the leading stationin
San Antonio - one of the fastest growing markets in the
country - is looking for a local sales manager. Qualifica-
tions st include at least two years of local sales
managernent in television and , in addition, some na-
tional experience is preferred, but not required. The
ability to generate new business development and to
lead and motivale local sales staff will also be key fac-
torsinthe decision. Send a complete resume with refer-
ences to Dave Sankovich, General Sales Manager,
KENS-TV. PO. Box TV 5, San Antonio, TX 78299. No
calls, please. KENS-TV, a CBS affiliate, is a division of
Harte-Hanks Broadcasting. and an equal opportunity
employer.

Local sales manager—top 50 market independent in
Sunbelt has need for a real go getter to handle a sharp
sales force in a very competitive market. Send all infor-
mation in first letter to Box M-69.

Operations manager—National production facility
looking for individual with experience in scheduling of
production and personnel. Previous management or
supervisory experience a plus. No calls. Send resumes
to R.S.S.. 3210 W. WestLake Ave.. Glenview, IL 60025,

ABC aftiliate desires hands-on GSM for 166th all-UHF
Mid-Atlantic mkt. Want strong leader who can teach by
example. Main emphasis local sales. Excellent staff in
place. Great pay, beautiful beach community, Frank
Piigrim, P.O. Box 321, Salisbury, MD 21801. 301—742-
4747. EOE/M-F.

Business manager. Top 25, California market. Exper-
ienced/well-rounded in all phases of business office.
Replies in confidence. EOE. Box M-83.

HELP WANTED SALES

Sales manager: Sunbelt UHF ABC affiliate seeks ma-
ture GSM with UHF experience. May now be number 2.
Great opportunity for highly qualified, motivated indi-
vidual. Immediate opening. Send complete resume to:
David Hopper. President, WySB-TV 27, PO. Box 777,
West Point, MS 39773,

Austin, Texas' new independent TV station has an
immediate opening for two aggressive salespeople.
Must have a minimum of two years independent sales
experience and must be capable of new business and
co-op development. If you meet these qualifications
and want to live in America’s fastest growing and most
beautiful city contact Steve Beard, GM, KBVO-TV,
512—835-0042. EOE.

Account executive, KFDX TV, group owned, NBC affili-
ate serving the Wichita Falls, Texas/Lawton, Oklahoma
market. Minimum two years TV/Radio sales exper-
ience. College degree preferred. Apply in writing be-
fore March 26, 1984, to Jack Donahue, Vice President
Sales and Marketing, KFDX TV, Box 4000, Wichita Falls,
TX 76308. All applicants acknowledged and will be
confidential. KFDX is a division of Clay Communica-
tions, Inc. and is an equal opportunity employer.

WSOC-TV, Charlotte, NC, has opening for an account
executive on local sales staff. Broadcasting sales ex-
perience and college degree preferred. Contact Dave
Parker, 704-335-4719. A Cox station. EOE, M/F.

HELP WANTED TECHNICAL

Chief engineer - Video Tape Associates, a post pro-
duction company with facilities in Atlanta, Georgia &
Hollywood. Florida, has immediate opening for chief
engineer at its Hollywood, Florida location. Excelient
digital skills are necesary, as you will always be working
with the latest equipment. Salary will be commensurate
with experience and ability Contact Michael Orsburn,
Vice President, 305—920-0800. Video Tape Associ-
ates, 2040 Sherman Street, Hollywood, FL 33020.

WDIV has an opening for two television maintenance
engineers. Prefer applicants having at least six years
experience in maintenance of television equipment,
ENG, studio, video tape. and a working knowledge of
digital equipment, still store, frame sync, and video
effects. A minimum of twa years technical schooling is
preferred. Send resyme to Personnel Manager, WDIV-
TV, 550 W. Lafayette Blvd., Detroit, Ml 48231. We are an
equal opportunity employer.

Studio supervisor at WBBS-TV, Chicago. Position re-
quires experienced engineer with management capa-
bilities. Responsible for all studio maintenance and de-
velopment. General class and BS degree helpful .
Salary commensurate with experience. Apply to Mar-
celino Miyares, GM, WBBS-TV. 312 W. Randolph St.,
Chicago, IL 60606. 312—372-9852.

Assistant chief engineer: UHF transmitter and studio
maintenance experience required. Resume: Chief En-
gineer, WXXA-TV, Box 6423, Albany, NY 12206. 518—
438-8700.

Television broadeast engineer. Minimum of 3 years
experience in various capacities of television technical
operations such as audio, master conirol, camera.
FCC operator's license required. Send resume to:
KCTV, Attn: Joe Sneison, 4500 Johnson Drive, Fairway,
KS 66205. EOEM-F.

Chief engineer - Southeastem ABC affiliate. Ideal op-
portunity for assistant to move up or chief locking for a
larger market. Must have solid background in all techni-
cal areas including transmitter and microwave. Ability
to manage personnel and budget. Responsible for su-
pervision and training of technical staff, FCC compli-
ance, planning for equipment and capital needs. At-
tractive salary and fringe package. Send resume and
salid references to Box M-90.

Electronic engineering technician. University needs
person who diagnoses, repairs and calibrates digital &
analog television (production & RF) & microcomputer
equipment. Must be able to demonstrate knowledge &
experience in repair of digital electroni¢ equipment &
Jods FCC general class license. Salary $19,100 to

Chief engineer - small UHF-TV station, Southeast. Per-
son capable of handling all problem areas. Salary mid
$20's, available immediately. PO. Box 6237, Dothan,
AL 36302.

$22,600, based on qualifications. Send letter of appli-
cation with resume to: Office of Personnel Services,
Box 15, Wichita State University, Wichita, KS 67208, by
March 23. WSU is an AA/EOE.

Studio supervisor. Immediate opeéning at high power
West Texas independent station. Maintain studio equip-
ment including Ampex 1200, VPR 1, RCATK 29, TK 27,
etc. Salary commensuyrate with experience. Send re-
sume or call: Guy Smith, P.O. Box 3757, Lubbock, TX
79452, 806—745-2107 or- 8449.

Chief engineer: Tampa, Florida, division of Florida Pro-
duction Center has a career opportunity for quality-
oriented high achiever. Design and maintenance skills
required. Excellent benefits. Competitive salary com-
mensurate with experience. Contact Larry R. Hart,
General Manager. Florida Production Center, 4010 N.
Nebraska Avenue, Tampa, FL 33603. 813—237-1200
or 800—237-4490 outside Florida. EQE.

Director of engineering and operations. Television
and radio, public VHF and FM facility in Southwest
seeks professional with senior management and state-
of-the-art experience. Position requires strong leader-
ship ability and desire to continue building program.
Requires BS in technical or management discipline,
with 7-10 years experience in the technical and oper-
ations area of a broadcast television station including a
minimum of 2 years supervisory experience. General
class radio lelephone license required. Knowledge of
FCC rules and regulations and procedures necessary.
Equivalent experience and education accepted on a
one-year-for-one-year basis. Salary $26,790 - $33,488.
Send resume and materials to: University of New Mexi-
¢o, Personnel Department, 1717 Roma NE, Albuquer-
que, NM 87131. Resumes must be postmarked no later
than March 22, 1984. Previous applicants need not re-
apply. Equal opportunity employer.

Maintenance engineer - repair and maintenance of
studio and transmitter equipment, including RCATCR-
100, Ampex 1200, RCA TK-46, RCA TK-28, Sony BVU-
200, RCA-TT-25BL. Minimum of 5 years experience
plus FCC general class license and SBE certification
required. Write Bill vanscyoc, Chief Engineer, WTVR-TV,
3301 West Broad Street, Richmond, \A 23230. EOE.

Transmitter supervisor for VHF television transmitter.
First or general class FCC license required. Exper-
ience in tuning TV transmitters is essential. Top 100
station - Mitchell/Sioux Falls, SD. Contact Donald Stur-
zenbecher, 605—996-7501. EOE.

Maintenance Techniclan. Knowledgeable with analog
and digital circuiting. Maintenance experience with all
tape formats, switchers and cameras. UHF transmitter
experience and FCC license preferred. Contact Direc-
tor of Engineering, KSEE-TV, P.O. Box 24000, Fresno,
CA 93779. 209—237-2424. ECE, M-F.

East Tennessee's newest television station needs
hands-on experienced chief engineer. Scheduled air
date: mid-1984. Station will serve Crossville-Knoxville-
southeastern Kentucky market. Send resume and sala-
ry requirements to Barbara Kelley, P.O. Box 354, Knox-
ville, TN 37901. ECE.

TV Engineer - Connecticut Public Broadcasting seek-
ing TV engineer with FCC general. Minimum two years
technical schooling and broadcast experience. Salary
range $14,924 - $26,832. EOE, M/F. Send detailed re-
sume to Mary Sullivan, CPTV, 24 Summit St., Hartford,
CT 06106.

Television Engineer. Top level staff engineer with ma-
jor facility. Must have extremely high level experience
and educational background in video and RF distribu-
tion with maintenance and installation of computer con-
trolled systems. Function as lead worker. General FCC
licenge required. Salary range $19,198-$25,958. Con-
tact Michigan State University, Employment Division,
Rm. 110 Nisbet Bidg.. 1407 S. Harrison Rd., East Lan-
sing, Ml 48824, Refer to posting #C434. Michigan
State University is an affirmative action/equal opportu-
nity institution.

HELP WANTED NEWS

Anchor wanted. Top 75 market. Network affiliate.
Mountain region. EOE. Resume 10 Box K-102.

Studio maintenance engineer: will maintain and re-
pair studio, mobile and microwave equipment. Must be
able to work with minimum supervision. General radio-
telephone license required: prefer applicant with four
years technical experience in TV broadcasting and/or
electronic technical training: digital experience helpful.
Send resume to Personnel Director, KTUL Television,
Inc., PO. Box 8, Tulsa. OK 74101.

TV maintenance engineer: requires experience with
Sony 3/4" tape and |kegami cameras. RF, 1" and micro-
wave experience preferred. Requires FCC general
class license. Send resume to Marty Peshka, WTNH-
TV, Box 1859, New Haven CT 06508. Equal opportunity
employer.

Need experienced control room engineer Good
place to live. Good growing company! EQE. Send re-
sumes to Ken High, Box 751, Amarillo, TX 79189.

Rocky Mountain network affiliate needs chief engi-
neer with transmitter and microwave experience. Some
in-state travel required. Contact Station Manager, Phil
Knight, 307—234-1111. PO. Box 170. Casper. WY
82602. Equal opportunity employer.

Assistant chief engineer and/or technician. South-
west VHF. Contact Jim Lockerd, Drewry Broadcast
Group, PO. Box 708, Lawton, OK 73502.

Major Hollywood facility seeks following positions:
Telecine operator: Rank Cintel Mark Ill, Digiscan Hl, Top-
sy, and Dubner familiarity, Videotape maintenance: fa-
miliarity type C VTR, Grass Valley production switching,
digital theory. Videotape editors: experience in digital
effects, computer editing, large production switchers.
Good salary and benefits. For interview at NAB in Las
Vegas, call 800—421-0972.

Chief engineer. Deep South 150+ VHFE Must be well
qualified in all areas of maintenance, administration,
budgeting. planning and projects. Send resume 10 Box
M-82. EQE.

Broadcast newsperson. To develdp and supervise
broadcast news sequence, teach, hetp students pro-
duce TV newsmagazine at new PBS station on cam-
pus. Advanced degree desired, professional broad-
cast experience required. Prefer someone who has
major TV market experience in reporting, editing, writ-
ing, producing, on-camera work. Salary and rank for
this tenure track position will depend on experience
and qualifications. Send resume and three references
to Warren Lerude, Chairman, Search Committee, De-
partment of Journalism, University of Nevada, Reno NV
89557. AA/ECE. Deadline 3-15.

News producer. Top notch news producer needed in
maijor market. Applicant should have a minimum of 2
years news production experience with strong news
judgement and state-of-the-art production skills, Good
writer a must. Please send tape and resume to Gary
Long, V.P/News, KOCO-TV, PO. Box 14555, Oklahoma
City. OK 73113. An equal opportunity employer.

Our meteorologist is leaving for a top ten market. WIS-
TV is a leader in South Carolina with a new weather
center featuring the latest in equipment including
graphics, color radar, satellite. etc. If you are a meteo-
rologist, creative and have at least 2 years on-air exper-
ience at a commercial TV station, let us hear from you.
Write: Gary Anderson, PO. Box 367, Columbia, SC
29202. EOE.
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Meteorologist - for NBC affiliate, NE. 2 yrs. exper-
ience. Salary and benefits pkg. above average. Re-
sume to Box M-37. EOE.

Anchor: Ralings leader in very compelitive market
seeks weekend anchor with strong wriling and report-
ing skills. Must be able to handle political, economic
and feature stories with equal competence. Send tape
and resume 10 Leo Greene. News Director, KARK-TV,
P.O. Box 748, Little Bock, AR 72203, EOE.

Growth opportunity. Group leoking for news pecple.
Entry level & some require experienced professionals.
We operale seven TV stations, several news bureaus.
Require self-starters. hardworking people who want to
grow within our system. Send letter outlining your
strengths & weaknesses & resume to Box M-40.

Anchor: Major Western market seeks strong, domi-
nant, but pleasant anchor for two major newscasts per
day We are looking for an anchor who can dominate
the market and who ¢an also report. Resume to Box M-
54.

Reporter-photographer. Compelitive central Texas
network affiliate. Minorities and women encouraged to
apply. Resume 1o Box M-66.

Personable weatherperson. Well equipped, network
aftiliate in midsize Texas market. EOE. Resume to Box
M-67.

Assignment editor. Number one news station in cen-
tral California is looking for an experienced person 1o
supervise all operations of assignment desk. Must
have prior television news experience, and must be
able to coordinate live shots and satellite feeds. Must
have a college degree. Send resume to News Director,
KFSN-TV 1777 G Street, Fresno, CA 93706. Capital
Cities Communications is an equal opportunity employ-
er. No phone calls.

Hard news reporter: Our station 1s a solid No. 1 in this
medium Southeastern market. We put a premium on
writing and reporting skills. Al least two years exper-
ience on the street required. No beginners. Send re-
sume and cover letter to Box M-72. EOE.

Meteorologistproducer/ireponters. Expanding staff.
Reporters must have strong TV experience. Able 1o
shoot. edit and report with substance and depth. Pro-
ducer must have experience in live-oriented format.
Meteorologist, backup with the ability to handle num-
ber one slot. Very competitive Southeastern coastal
maarkel. EOE. Resumersalary requirements to Box M-
78.

News expansion: WCIX, Miami. the Taft station, is
growing. Creative, enterprising reporters and photog-
raphers send resumes only to Larry Lyle, WCIX, 1111
Brickell Ave , Miami, FL 33131. EOE, M/

Weathercaster. Experienced. (Meteorologist pre-
ferred). Must know compuler graphics and have flair/
personality with on-air presentation. Send tape and re-
sume to Lois Matheson, KOMO-TV, 100 Fourth Avenue
North, Seattle, WA 98109. No phone calls. EQE.

Sports director. Strong on-air delivery, creative pack-
aging. thorough knowledge of major sports, as well as
ability lo create recreational and participation sports
features. Southeastern coastal market. EQE. Resume/
salary requirements to Box M-79.

HELP WANTED PROGRAMING,
PRODUCTION & OTHERS

Punch in the sun. South Florida affiliate looking for
director 1o punch snappy weekend news shows. Must
have one full year full time directing experience. Salary
open. Send resume to Box M—24. EOE.

Major market Pennsylvania video production/post
production company is expanding staff and has an
immediate need for the following individuals. Staff di-
rector with a minimum five years commercial produc-
tion experience. Editor/technical director with three
years commercial production background, knowledge
of CMX-340 or BVE-5000 helpful. Sales representative
with three years experience and overall understanding
of the production process. Facilily 1s 1-inch with loca-
tion and studio origination facilities. On and off-line edit
suites and ADQ. All positions to be filled by April 30.
Please send salary requirements, position of interest
and resume to Box M-38.

Promotion manager: medium market midwest affiliate
seeks aggressive self-starter with proven track record.
Send resume and salary requirements to Box M-41.
EOE.M/F,

WHNS-TV 21, Western Carolina’s newest and most dy-
namic television station, is looking for a producer/direc-
tor with minimum three years experience. Musl be
skilled in writing, editing. producing. Experience in co-
pywriting and production is required, as well as the
ability to train and supervise. State of the art equip-
ment. Send resume (plus 1/2" or 1" tape) to: Mr. Gary
Marshall, General Manager, WHNS-TV 21, Interstate
Court at Pelham Road, Greenville, SC 29607.

In its continuing program of recruiting outstanding
potential candidates for possible open positions in the
future, WOI-TV maintains an active file of qualified can-
didates from which to draw. All candidates must meet
minimum qualifications including having.current full-
time commercial TV experience. Positions as follows:
TV production specialist: 1-2 years TVeng. production
experience. TV production assistant: 1 year TV studio
camera, floor experience. TV news cine I: 2 years TV
news cine experience, TV news cine [I: 3 years TV
news cine experience. TV/Radio tech I: 2 years tech
diploma and 2 years radio/TVengineering experience.
TV/Radio tech II: 2 years tech diploma and 3 years
Radio/TV engineering experience. TV/radio tech Ill: 2
years tech diploma and 5 years radio/TV engineering
experience. Specific detailed position descriptions
available on request. All applications meeting mini-
mum qualifications used to fill appropriate open posi-
tions during following year untess withdrawn by appli-
cant. Starting salaries based upon pertinent labor
market, experience and lraining. Send complete cur-
rent resumes to Janis E. Marvin, WOI-TV, Ames, IA
50011. AAJEOE.

Sr. CMX editor. For commercial production house. Ex-
perience required. Soythern Productions. Inc., PO.
Box 121583, Nashville,/TN 37212. 615—248-1978.

Commercial Production Manager for America’s first
full-powered circulary-polarized independent televi-
sion stalion in the 36th market, Western Carolinas.
We're station number one for Panasonic 1/2" M format
Y1Q system. Strong background required in “film style”
production techniques. Creative excellence a must.
Five years minimum experience in television produc-
tion. Additional agency or production house exper-
ience helpiul. If you want 1o build and run a first-class
commercial production operation, give us a call. 803—
288-2100. Send resume {plus 1/2" or 1" tape) 10: Mr.
Gary Marshall, General Manager, WHNS-TV 21, Inter-
state Count at Pelham Road. Greenville, SC 29607.

Top 100 station looking for assistant production mgr.
with experience in directing 6 & 10 PM newscasts and
swilching. Commercial production experience a plus.
Salary $15.000 - 18,000, DOE. Contact: Roger Floyd,
Production Mgr., 605—996-7501, or send resume and
demo tape to KDLF-TV, Box 1200, Mitchell, SD 57301.
EQCE.

Major Southwest production house needs a creative
editor with CMX 340 hands-on experience. We do the
shooting, and you'll be editing commercial, corporate,
music, and broadcast productions. Digital effects and
ADO experience helpful. Competitive salary plus bene-
fits. Send resume to Box M-71.

20 years of successful broadcast management, sales,
news & programming experience. 41 year-old peopfle-
oriented professional. High morale equals high profits.
Seeking new chalienge. Box K-120.

Chief financial officer seeks comparable position in
broadcasting management in challenging environ-
ment. Sevenleen years experience in TV/Radio. Ability
to plan, organize, and communicate effectively. Proven
success in cost controls, bottom-line maintenance.
Seek firm commitment through team effort. Northeast
preferred. Paul, 617—893-1730.

SITUATIONS WANTED SALES

Sales problems solved. Let my figures do the talking.
Affiliate or independent. General sales manager. Box
M-52.

SITUATICNS WANTED TECHNICAL

Technical director: Experienced with Grass Valley 300
with dual channel DVE. National credits with ABC. Past
experience as director. master control, and videotape.
First class radiotelephone license. Presently technical
director of 6 and 11 newscasts of top 20 network affili-
ate. Anthony Robinson, 3119-A Colonial Way, Chamb-
lee, GA 30341, 404—451-6043; 404—897-7000.

Maintenance engineer available. 7 years experience,
ACR and BVU training. Prefer the West. 702—826-
0151.

SITUATIONS WANTED NEWS

ENG photographer/editor/videctape operator seeks
fulltime position. Call Charles Rakestraw, 615—272-
4625.

Small market managing editor seeks position inlarger
market as assistant news director or assignments edi-
tor. Box M-1.

Versatile anchor/reporter/producer. Experience with
news anchoring. features, mini-docs. documentaries.
Award winner. Strong writer, creative producer. good
interviewer. Seeks challenging role for female anchor
and/or reporter with top quality news, public affairs or
magazine program on East Coast. Reply Box M-21.

Experienced and personable TV meteorclogist seek-
ing medium or large market. MS degree. Box M-23.

Entertainment editor, reporter. producer. with suc-
cessful track record in 25th market, Entertainment To-
night, Warner-Amex Cable. Extensive entertainment in-
dustry contacts. Gregg. 602—899-0377.

Financial editor. Recently hosted daily financial pro-
gram in 5th market. Business background. Anchor ex-
perience. 415-856-6602.

Sportscaster with solid credentials and ability. Would
rather send lape and resume than elaborate. Box M-
42,

Major West Coast daily commentary page editor and
writer looking for comparable position in television. Ex-
cellent credentials. Box M-62.

Television production specialist: Completion of stan-
dard college program with major study in broadcasting
or TV and one year of experience. Fully qualified indi-
vidual in production television work using portable
camera equipment. Requires specific knowledge in
other audio visual technology. Salary range $15.213 to
$17.800, depending upon qualifications and exper-
ience. Submit application, resume, transcripts, 3 let-
ters of recommendation to Ms. Glenda Boswell, Dan-
ville Community College, 1008 South Main Street,
Danville, VA 24541, by April 25. An equal opportunity/
aftirmative action employer

Directot/producer specialist | - assists in the develop-
ment and execution of the instruction of all functions of
the instructional television facility Be able to write pro-
duction scripts. Supervise, train and direct staff mem-
bers and students in the standard operating tech-
niques of the production center. Knowledge of current
stale of the art television techniques and equipment.
Send resume to Northwest Arctic School District, Box
51, Kolzebue, AK 99752. 807—442-3472. EOE.

SITUATIONS WANTED MANAGEMENT

12 year pro. Strong writing, producing, reporting skills.
Can do it all. Call Dan, 704—333-6295.

Broadcast meteorologist. Eager. ambitious, and
seeking a small or medium market position. Degreed,
considerably qualified. Call Larry, 612—831-4371.

Creative, outgoing TV news reporter seeks change of
scenery. 3 1/2 years experience as reporter/anchor/
producer. Excellent writer. Box M-75.

Meteorologist: AMS, NWA seals. Computer graphics
experience. Seeks weather committment. 216—235-
8330

Bilingual anchor/reporter seeking larger market.
Well-traveled. Wants to use language skills. Box M-81.

SITUATIONS WANTED PROGRAMING
PRODUCTION & OTHERS

Recent graduate from top midwest broadcasting
school seeking entry level position in production. Thor-
oughly trained and experienced in camera, editing,
lighting and audio. Mature. Hard worker. Call Tom,
319—354-0554.

Chief financlal otficer/controller: strong background
in financial management at the station and group level.
Desires position with a growing company that needs
an individual who can make a real contribution and be
dedicated to the company's future. Currently em-
ployed. Contact Box M-11,

Professional Woman. Now employed as mid-man-
ager in TV publicity, seeks well-connected senior men-
tor in communications field to provide new and chal-
lenging opportunities for expansion of professional
and creative skills. Some travel, but prefers working
and living in New York. Reply Box M-55.
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Post-production pro; CMX, ADO, GV, more. Top 10
market. Seeking career track with facility or station simi-
lar market. Reply Box M-60.

Looking for a taik show host? Insightful, creative pro-
ducer (experienced in field & studio} seeks new chal-
lenges. 2nd language fluency. Box M-80.

Director/technicai director from #42 market avail-
able. TD for newscasts watched by more people per
capita than anywhere else in the nation. 8 years exper-
ience. Call Brad. 801—261-0484.

Attn. gen. mgrs. and new stations: trouble shooters
and start up specialists. Full crew-production, traffic,
programming, station management. Ready to relocate
in Midwest. Apply in confidence to Box M-85. Package
deals only!

CABLE

HELP WANTED PROGRAMING
PRODUCTION, OTHERS

Production assistant, account executive positions, lo-
cal advertising sales. Excellent entry opportunity. Out-
standing company and benefits. Resume to Box M-74.
EOE/AA. Minorities and females encouraged to apply

ALLIED FIELDS

HELP WANTED MANAGEMENT

Director, Video Services. Southeast Missouri State
University. Director to coordinate video services pro-
gram 10 enhance university'’s planned giving program
by increasing public awareness of the university
through use of video taped magazine/news features on
a weekly basis and aired through the local media.
Bachelor's degree with emphasis in telecommunica-
tions and/or mass communications required. Three
years experience in a position where production and
promotion skills were stressed in radio and television
media services. Ability 10 use creative talents to re-
search, write and produce outstanding promotional
video taped feature aricles in a magazine/news for-
mat. Familiarity with southeast Missouri area desired.
Salay commensurate with experience. Application
deadline: April 2, 1984. To apply, send letter of applica-
tion, resume, and tape to Director of Personnel Ser-
vices, Southeast Missouri State University, Cape Girar-
deau, MO 63701. AA/JEOE/MF.

HELP WANTED SALES

Broadcast TV equipment salespersons needed for
southern California and Midwest areas. Send resume
to Gordon Peters, National Sales Manager. Vital Indus-
tries, Inc., PO. Box 912, Arlington, TX 76010.

Major jingle company seeks experienced traveling
rep. Great potential for aggressive person. Resume to
Box M-20.

HELP WANTED INSTRUCTION

Director/instructor in radio/television: assist develop-
ing communications major, develop professional rela-
tionship with commercial station, instruct some
courses. Develop student practica. Master’s degree in
communications or related field. Minimum five years
professional experience in electronic media, three
years administrative experience preferred. College
teaching experience preferred. Salary commensurate
with credentials and experience. Send resume to Dr.
James A. Reaves, VPAA, Jacksonville State University,
Jacksonville AL 36265. AA/ECE.

Assistant/associate professor, broadcast manage-
ment and/or news. Doctorate and 3 10 5 years media
experience required; salary competitive; job begins 9-
1-84. Apply by March 20. Send letter. resume and refer-
ences to Dr. Marlan Nelson, School of Journalism and
Broadcasting, Oklahoma State University, Stillwater,
OK 74078. OSU is an EOE.

University of Texas at Austin. Department of radio-
television-film. Faculty positions in new technology de-
velopment, applications, and effects. andin media pro-
duction/writing. Tenure/non-tenure tracks available,
starting August, 1984. Salary competitive, based on
education and experience. Application closing date:
April 1. Affirmative action/equal opportunity empioyer.
For full description and hiring criteria, contact Robert E.
Davis, Chair, Department of Radio-Television-Film, Uni-
versity of Texas, Austin TX 78712,

Reporter seeking advancement? College graduate?
Take a year out 1o move up. Limited number of intern-
ships - print and broadcast - with lllinois statehouse
press corps through Sangamon State University’s Mas-
ter's degree public affairs reporting program. Stipend
and tuition waiver. Application deadline April 1. Write
Bill Miller, PAR director, Sangamon State University,
Springfield, IL 62708.

Broadcast journalism: anticipated tenure-track assis-
tant professorship, department of communication.
Strong emphasis on broadcast journalism: writing, pro-
duction. and management. Preference given to those
whose wide educational and professional experience
would qualify them to teach graduate as well as under-
graduate courses. Ph. D. degree preferred. demon-
strated teaching, advising. and research capability ex-
pected along with professional media experience in
the television industry. Send letter of application and
resume to Dr. Deryl R. Leaming. Chairman, Depart-
ment of Communication, Georgia State University, Uni-
versity Plaza, Atlanta, GA 30303. Application deadline:
March 15, 1984. Georgia State University, a unit of the
university system of Georgia. is an equal educational
opportunity institution and an equal opportunity/affir-
mative action employer.

Broadcasting: assistant or associate professor. tenure
track. Ph. D. preferred; M.A. required. Proven teaching
ability & professional experience a musl. Teaching
areas: broadcast news & other writing, production.on-
air programing. Salary competitive. 9-month appoint-
ment; begin Fall 1984, Send applications by 4-23-84 to
Broadcast Search Commitiee, College of Journalism,
University of South Carolina. Columbia. SC 29208. An
AA/EOQE.

Saint Mary’s College - located in beautiful Winona,
MN seeks an outstanding person to teach mass com-
munication courses and head new mass Communica-
tion department beginning August 1984. The success-
ful applicant will be a generalist with a commitment to
teaching and have a background in such areas as
journalism, public relations and/or electronic communi-
cation. Salary and rank open. Advanced degree re-
quired; PhD preferred. Committee will review applica-
tions April 1, 1984, until position is filled. Send letters of
interest, vitae, and references to Peggy Meinders,
Mass Communication Search Chair, Saint Mary's Col-
lege, PO. Box 1529. Winona. MN 55987. SMC is an
equal opportunity employer committed to affirmative
action.

The department of speech, Metropolitan State Col-
lege, Denver, Colorado, announces an opening for a
full-time faculty position in broadcasting-telecommuni-
cations-speech beginning August, 1984. Deadline for
receipt of applications is March 26, 1984, Duties in-
clude: teach undergraduate courses in basic and gen-
eral speech communication, including two sections of
fundamentals of speech each term. Teach non-theory-
oriented broadcasting-telecommunications. inCluding
radio, television, telecommunications, radio-TV pro-
duction and workshop courses. Advise and assist the
department chairman on matters related to broadcast-
ing-telecommunications. Supervise production of lo-
cally produced radio and television programs. Assistin
management of deparimental studio facilities and
equipment. Engage in academic advising of depart-
mental majors and minors in speech-communication,
broadcasting, telecommunication, and electronic me-
dia. and other duties as assigned by administration.
Requirements: doctoral degree, or Master's degree
and minimum of six years relevant experience in broad-
casting-telecommunications in the commercial and/or
non-commercial (public} phase of the industry as well
as some college level teaching experience in practical
“hands-on” telecommunications and speech courses.
Knowledge of and experience with technical aspects
of telecommunications equipment is very desirable.
Part-time teaching experience will be counted as a
factor in meeting teaching requirements. Desire to
teach in a non-research-oriented program and FCC 1st
class license is desirable. Some background in public
address & teaching experience in oral communication.
Salary commensurate with degree, training and exper-
ience. Applicants must submit written resume, letter of
application stating compliance with the education and
experience requirements listed above with statement
of applicant’s philosophy of oral communication. At
least three current, confidential letters of reference,
portfolio containing written, audio, video, film and/or
other examples of the applicant’s qualifications. Col-
lege transcripts may be submitted in advance but will
be required of all finalists. Mail materials to: W. Thomas
Cook, Speech Dept. Chairman, Metropolitan State Col-
IegeE. 6 (EJOG Eieventh Street, Box 34, Denver. CO 80204.
An .

WANTED TO BUY EQUIPMENT

Wanting 250, 500, 1,000 and 5,000 watt AM-FM trans-
mitters. Guarantee Radio Supply Corp., 1314 lturbide
Street, Laredo, TX 78040. Manuel Flores 512—723-
3331.

Good useable broadcast equipment needed: all
types for AM-FM-TV. Cash available! Call Ray LaRue,
Custom Electronics Co., 813—685-2938.

instant cash-highest prices. We desperately need
UHF transmitters, transmission lines, studio equip-
ment. Call Bill Kitchen, Quality Media, 404—324-1271.

FOR SALE EQUIPMENT

AM and FM Transmitters—used, excellent condition.
Guaranteed. Financing available. Transcom, 215—
379-6585.

Quality broadcast equipment: AM-FM-TV new and
used, buy and sell. Antennas. transmilters. VTR's,
switchers, film chains, audio, etc. Trade with honest,
refiable people. Call Ray LaRue, Custom Electronics
Co., 813—685-2938.

Transmitters-UHF-VHF-FM—new and used. Call
Quality Media. 404—324-1271.

Studio equipment—new and used. Hundreds of items
available. VTR's, switchers, cameras. Call Quality Me-
dia, 404—324-1271.

Turn-key construction—we build new TV stations fast
and cost effectively. Quality Media, 404—324-1271.

Video cameras - lkegami HL79A with 14:1 Fujinon lens
and remote camera control unit. $16,000 or best offer.
Ikegami HL79A with 17:1 Fujinon lens and Ikegami MA
79A multicore base station. $17.000 or best offer. Con-
tact: Nationa! Video Industries. Inc., 15 West 17th St.,
New York, NY 10011. 212—691-1300.

UHF transmitter. 1 - 200kw transmitter consisting of
the following: 5 - high voitage power supplies, 5 - heat
exchangers, 5 - klystrons and magnetic assemblies, 2 -
diplexers. 2 - exciters. For more information, call 301—
462-4500. WBFF-TV, Channel 45, David Smith. Director
of Engineering.

AM Harris MW-1A-mint; aiso Bauer 707 1KW, Gates
250GY. Call M. Cooper, 215—379-6585.

FM Collins 830G2 20KW w/z2; alsoc Gates 1 KW FM-
1C, CCA 10KW w/40E. All are excellent: M. Cooper,
215—379-6585.

Six inch rigld coax in 19.5 lengths. Priced reasonably.
J.S. Betts Co., 404—964-3764.

Copper - broadcasting's largest stock of strap, soft-
drawn wire, ground screen, flyscreen. All sizes. 317—
962-8596, ask for copper sales.

AM broadcast tower - 190", excellent condition, disas-
sembled. 918--256-7224.

Hitachi FP21, 2-line enhancer, Fujinon lens, 12x.w/
2.2ext., macro, 2 PEP batteries w/chargers, $8500. Call
Gray Productions, 303—377-3329.

RCA BTF-10E1 10KW transmitter, easily converted to
20KW. Mint condition, currently in service. Pending
power increase and need space. Call Joe Warner,
919—977-6810.

Country cart library: mono. over 2000 selections. all
the big time hits, complete list available, $3600. 818—
791-4836.

Gates BC-5B (SKW) transmitter, currently operation-
al. Call Dave Plyler, WTOB, Winston Salem, NC. 919—
723-4353.

Like new ITC770 playback decks (2), $1250 each.
IGM Ram carousel, triple audio, and muttiple audio
boards, $250 each. Fred Thompson, 918—335-3533.

For sale: 5 RCA TK-44 studio cameras (serial #8086-
8090) with 30rmm plumbicons and Varotal 30 (16mm, {
2.2) lenses and manual zoom. Asking $10.000 each.
Call Joe Berini, Chief Engineer, KRON-TV, 415—561-
8636.

ABC 32 pulse AGC electronics network alert receiver.
Perfect. Manual and schematic. $150. Call Mike, 203—
446-1980.

Two Ediphor video projectors. Used-good condi-
tion. Sellftrade. Skip Blake, 619—461-1342,
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VHF transmitters. RCA “F" line, like new. Available
now. Ch.4, will work on all lo-band channels. Bill Kitch-
en, Quality Media Corp., 404—324-1271.

COMEDY

Free Sample of radio's most popular humor service,
(Request on station letter head). O'Liners, 1237 Arma-
cost, 6C, Los Angeles, CA 90025.

Drop-ins, giggles, weird sounds, music tracks, tons of
radio fun! Free audio sample. 213—434-0203.

MISCELLANEOQOUS

Freshen those formats with outside ideas! “Feed-
back” tells what others are doing — promotions, con-
tests, talk shows. documentaries. quips, brainstorm-
ing. Three pages monthly. Three-month trial, $10.
Newsfeatures, Box 14183, St. Louis, MO 63178.

Turn unsold radio - television commercials into
cash! No telephoning, rip-offs. Fantastic for all size
markets! No cost to try. Contact: John Fulier, Astroradio,
401—539-8502.

Free catalog! promotional merchandise. Beiow whole-
sale prices! Discounts! Fully guaranteed: Specialties,
Box 1137(61) Bulfalo, NY 14211.

CONSULTANTS

If you have wanted your own station, contact us now.
Frequency searches only $100. AM-FM-TV-LPTV-cellu-
lar. Keith E. Lamonica & Associates. P.O. Box 484, Sil-
verton, CO 81433,

Help Wanted Sales

ON MARCH 19

The Sillerman Morrow Broadcasting Group will hold a train-
ing/indoctrination class for salespeople. Openings are avail-
able for salespeo;’le in Middletown, New York; Morris Coun-
ty, New Jersey; Poughkeepsie, New York and Cape Cod,
Massachusetts. The Sillerman Morrow Broadcasting Group
is an aggressive, sales oriented organization offering top
compensation and benefits and the opportunity for ad-
vancement. Contact Richard C. Bell, Vice President Sales,
One Broadcast Plaza, Middletown, NY 10940.

RADIO

Help Wanted Announcers

Ll Ll R S R TP T TITI I I Y

GAMERADIO

AMERICA'S AUDIO ARCADE

1 L L TR e T TN P N TIT ST I
Personalilies wanted for America’s newest for-
mat. Stations across the country are ready to
air GAMERADIO, and they need talent now! If
you always wanted lo be a game show host,
send tape/resume to: Bill Klaus, National Mar-
keting Director, Media-Com, Box 629, Kent, OH

IITITET
TITITIT

REGIONAL
AFFILIATE MANAGER

Due to rapid growth and expansion,
Satellite Music Network is seeking
additional sales personnel to call on
America’s top station owners and
managers. If you have first hand ex-
perience at the station level, want to
be a part of the exciting future of ra-
dio, and are willing to travel-this is an
outstanding career opportunity for
you. We pay a good draw against
commission, giving you unlimited fi-
nancial opportunities. Call 800—
527-4892 for details and an appoint-
ment.

Help Wanted Management

44240. 216—673-2323. EOE.

TOP FLORIDA MARKET
Announcers and Newspeople

Leading adult-oriented south Florida station
looking for announcers with big voices, plus
the ability to project enthusiasm with few
words. Experience and references required.
Also, newspeople with minimum 2 years exper-
ience. Tapes and resumes only, no calls. Write
Ray Schilens, Program Director. JOY 107 FM,
P.O. Box 5333, Ft. Lauderdale, FL 33310, EOE.

LOCAL RETAIL
SALES MANAGER

wanted for major market radio station. Experience and
skills required in: developing retail sales effort. includ-
ing ¢o-0p program; managing sales staff: training
sales staft (preferably familiar with Greenwood's SPS
and $-4 syslems). Send resume 1o: Personnel Depart-
ment. PO. Box 12430, St. Louis, MO 63132. Include the
source of this ad in your response. We are an equal
aoppartunity employer.

Help Wanted Programing,
Production, Others

THIS PUBLICATION
IS AVAILABLE
IN MICROFORM

University Microfiims
International

300 North Zeeb Road,
Dept. PR, Ann Arbor,
Ml 481086

EXPANDING SUBURBAN
NEW YORK

Broadcasting group is seeking
an experienced promotion coor-
dinator. Applicant must be fully
versed in small market radio pro-
motions and will be working di-
rectly with the President and a
New York City advertising agen-
cy. Written applications and re-
sumes should be forwarded to
Box M-45.

MANAGEMENT/
SALES
RADIO

A southeastern based radio
group is putting together an ag-
gressive/management team. If
you have a proven record in
sales and want to move ahead in
your career, consider these op-
portunities:

®DIRECTOR, RADIO - Must
have a minimum of 5 years ex-
perience in sales and manage-
ment. Degree in broadcasting or
equivalent helpful. Emphasis will
be on sales but must have good
overall business acumen for suc-
cess. Responsible for up to five
locations in various markets.

®GENERAL MANAGER - five
positions exist. Must have mini-
mum of 3 years experience as
sales manager with a strong
sales background. Must be flexi-
ble on location.

We offer you the challenge and
rewards for excellence. What
can you offer us? EOE/MFSub-
mit resume, including salary his-

oy 1ot BOX M-29.

For Fast Action Use

BROADCASTING®S
Classified Advertising
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Help Wanted Management
Continued

GROUP
PRESIDENT

No easy chair. Need hard work-
ing hands-on executive to lead
well established FM group to
maximum potential. A/C formats.
Proven medium-large market
GM experience with sales, pro-
gram and bottom line success.
Profit sharing, equity potential.
Have you got the “right stuff” to
explore this rare leadership op-
portunity? Write Box K-147. EOE.

Situations Wanted Management

SOLD ouT

Station/sales Mgr. for one of the most success-
ful radio stations in the Southeast. Station be-
ing sold. 30 years experience up through
ranks. Announcer, program director, sales
manager, general manager. Prefer Southeast.
Box M-486.

TELEVISION
Help Wanted Sales

ACCOUNT
EXECUTIVE

For Wilkes-Barre/Scranton, PA
market. Opportunity to take over
an existing list. Three years of
broadcast and/or agency exper-
ience preferred. EOE. Rush re-
sume and requirements to Tom
Rosing, WBRE-TV, 62 S.Franklin
Street, Wilkes-Barre, PA 18773.

Help Wanted Technical

STUDIO
MAINTENANCE

MANAGER

WATL-TV, in Atlanta, is inter-
viewing for a working mainte-
nance manager, reporting to
station GM. Require strong,
proven skills to keep studio op-
erating in top condition. Station
has Grass Valley, Vital, Sony,
RCA equipment. Competitive
salary and benefits offered.
Contact Edward H. Herlihy, VP/
GM, 404—892-3636 to dis-
cuss. WATL-TV is a Sillerman-
Morrow Group station. EQE.

Telecommunications

Engineering and
Technical Professionals

LONG-TERM TEMPORARY POSITIONS
IN SATELLITE NETWORK MANAGEMENT
AT NBC

NBC is now offering the following opportunities in satellite system
development, installation, maintenance and operations.

SR. DEVELOPMENT ENGINEER,
SATELLITE SYSTEM

Assist in the development of a computer system designed to switch the NBC
Satellite System (remotely) from network Skypath facilities and television affiliates.
Document software programs utilized by the system. Background should include
heavy involvement with two or more software-hardware applications to real-time
operations; significant exposure to systems design; extensive knowledge of real-
time and process control hardware-software (especially automated television
switching systems or packel switching networks). Require familiarity with General
Autormation and Intel equipment; FORTRAN, ASSEMBLY, FLECS, PLM programs;
and SPLC, HDLC, ADCCP protocols. A college degree is preferred.

FIELD ACCEPTANCE ENGINEER,
SATELLITE SYSTEM

Inspect and approve on location for NBC, 178 K-band satellite ground stations
being installed at NBC television affiliates by COMSAT/Harris, and the major elec-
tronic components being manufactured and tested for NBC's satellite distribution
system. Respond to any affiliate problems in siting their ground station, and coordi-
nate the training of affiliate personnel, on location, in the operation of their ground
station. Position requires thorough knowledge of maintenance procedures on:
audio/video broadcast equipment; microprocessors and data communication
equipment; mini-computer systems and test equipment. Exposure to computer
programming is essential. Extensive travel.

ON-AIR TECHNICAL MANAGER

Assume responsibility for the day-to-day operations of Skypath control and the
resolution of the problems encountered by affiliates utilizing NBC's KU Band satel-
lite system. Make switches affecting network arrangements and supervise techni-
cal activities, tacilities and personnel. Monitor programming to insure compliance
to both NBC and FCC standards, and conformance with terms/conditions of NA-
BET and DGA agreements. Make on-the-spot decisions involving last minute
changes in operations. Ideal background will combine thorough experience in
video and audio testing procedures; broadcast management or technical supervi-
sion; and Knowledge of industry collective bargaining practices. A Bachelor's
degree in engineering, business or communications is preferred.

NBC offers salarles commensurate with experience. Qualified individuals are invited to submit
resume and salary reguirements in confidence to:

NBC

MS. VAL BRANKER/TTS
SUITE 1678

C T N
30 ROCKEFELLER PLAZA

NEW YORK, N.Y. 10020

AN EQUAL OPPORTUNITY EMPLOYER
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Help Wanted Technical
Continued

Team Up With the Network
That’s Teamed Up
With America

Vacation Relief Positions

ABC, the broadcast network
for the 1984 Olympic Games, is
actively seeking experienced
broadcasting professionals for
summer Vacation Relief Posi-
tions at our ultra-modern, state-
of-the-art production center in
Los Angeles.

Transmitter Engineers

Requires a minimum of two
years television transmission
experience and thorough knowl-
edge of microwave technology
and related equipment such as
pumps and airflow apparatus.
Experience in transmitter installa-
tion and maintenance is also
desired.

NTC Maintenance Engineers
Requires in-depth knowledge
of TV. and digital systems with
prior experience maintaining
complex test, editing, transfer,
satellite, and character generation
equipment. An A A.in electronics
or equivalent trade school/military
certification is also required.

Studio Theatre Maintenance

Requires at least 2 yrs. experi-
ence in the repair and mainte-
nance of cameras, switchers,
audio consoles, video monitors,
record and playback systems, and
distribution equipment. Knowl-
edge of digital systems preferred.
Candidate must also be seif-
directed in bench test and related
activities. Special hours, inciuding
overtime and limited travel may
be involved.

Microwave Engineer

Requires at least 2 yrs. experi-
ence in the installation, operation
and servicing of satellite, dish, and
microwave transmission technol-
ogy. Familiarity with digital-based
systems preferred.

Excellent wages plus overtime
are offered for these select Vaca-
tion Relief Positions. For immedi-
ate consideration, please forward
a resume or letter of qualifications
in strict confidence to:

ABC Personnel
4151 Prospect Ave.
Los Angeles, CA 90027

An Equal Opportunity Employer M/F/V/H

TECHNICAL
DIRECTOR

WCVB-TV, a Boston, ABC affiliated,
metromedla owned statlon, requires a
technical director experienced In the
use of the Grass Valley 300 switcher
and Quantel digital etfects. This chal-
lenging posltion will require extra-
ordinary creatlve sklils and abllities.

Qualifled candidates should contact:
Dave Folsom
Chief Englineer
WCVB-TV
5TV Piace
Needham, MA 02192
(617) 449-0400, ext. 241

An Equal Opportunity Employer, M/F

Help Wanted News

PRODUCER/WRITER
Northeast powerhouse still seeking best in the busi-
ness 1o produce fast-paced, highly visual #1 rated
cast. Send resume, NO TAPES. to: Nancy Sanders,
Assignment Manager, WKBW-TV 7 Broadcast Plaza.
Buffalo. NY 14202. An EQE. No phone calls. please.

EDITOR

Full service teleproduction facility
seeking videotape editor. Minimum
5 years experience. Experience on
CMX 340X system required. Knowl-
edgeable in commercial and show
preduction. Resume, reel, and refer-
ences required. Contact Richard
Parent, Century Il Teleproductions,
651 Beacon Street, Boston, MA
02215, 617—267-6400.

MAINTENANCE
ENGINEER

Full service teleproduction facility
seeking Maintenance engineer. Mini-
mum 5 years teleproduction facility
maintenance required. Should be
well versed in 1" videotape repair,
studio camera repair, and all as-
pects of R & D. Prefer computer mi-
croprocessor technologist. Contact
Richard Parent, Century Il Telepro-
ductions, 651 Beacon Street, Bos-
ton, MA 02215, 617—267-6400.
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ication is
available in
microform

Please sgmd me additional intormation.

University Microfilms

International
300 NorthtZeeb Road

Dept. P.R.
Ann Arbor, M| 48106
US.A.
18 Bedford Row
Dept. P.R.
L.ondon, WC1R 4EJ
England
Name _
Institution
Street _
City
State ___




Help Wanted News Heip Wanted Programing,

Continued Production, Others
= .; Continued
' PROMOTION
WRITER/
PRODUCER

Turner Broadcasting Sys-
tem has an immediate
opening for an exper-
ienced promotion produc-
er. Must have a vartiety of
experience in both entertain-
ment and news promotion.
Very creative writer with a
' W proven knowledge of state-
' " : of-the-art production equip-
SAN DIEGQ'S * - ment.

— Position offers national ex-
posure and opportunity to
develop creative skills in a

in Equaf Opportunity Emplover

trend-setting environment.
TELEVISION NEWS DIRECTOR Send resume and reel to:

WKBW-TV, Buftalo, is seeking an experienced lelevi- For Fast Action Use
ion journalist f i i ’
tggkijr?; ;::h:lle:'dgr‘a wni‘lgt:ol(:gmbg‘ca:;rzum:: .?3,'?.332 BR_O,ADCAST'NG,S_ Promotion Department
ing, ENG. and administration. Contact Phiip Beuth, Classified Advertising 1050 Techwood Drive, NW
I(;.e:.e;alllzﬁzzr;?gmer. ;\g(g\N-TV. 7 Broadcas! Plaza, Bufta- Atlanta, GA 30318

An EOE.

Help Wanted Programing,
Production, Others
MAgR2ine

PM Magazine producer ngeded. Network afliliate. at-
tractive university community PM Magazine exper-
ience required. Musl be well organized/creative, with
solid production/| le management Skills. Summer
or fali start date. Resume to General Manager, WMTV.

615 Forward Drive. Madison, W1 53711, EOE.
CBS/FOX VIDEO, located on the northwest fringe of suburban
Detroit, is a multi-faceted international company. A career
opportunity for a seasoned Editor is available at our state-of-the-
art production/post production facility
The successful candidate will have 5 years’ experience including DIRECTOR/PRODUCER
T resqonsnblllty for _o_peratmg an ADC_). Good interpersonal skills, . . ”
mmmmmmmmm  C2rticularly the ability to perceive client’s needs are required, and e
; - 5 b ! director for newscast and commercial produc-
ssmmmmmms 3 related Bachelor's degree is preferred. This position is 5 A ;
i ; ; tion. Good equipment, beautiful facilities, cre-
— accOompanied by the opportunity to operate the OUAN_TEL/ alive environment. Experience helpful in oper-
MlHA.GE system and contribute to the growth of our studio ating Grass 300, ADO. Vidifont ¥, and CMX.
nnn Farmington Hills offers close proximity to numerous cultural, Inciude salary history/requirements. Resume
= == == educational and recreational opportunities. Qualified applicants to Box M-94.,
SE===== are invited to forward a resume or phone in strict confidence to
=—==== Suzanne Cutler o
.=..= S = Senior Personnel Administrator EFP Photographer/Editor
VIDEO ~ CBS/FOX VI DEO Must have thorough knowledge of field (remote) pro-
23640 Industrial Park Drive duction, including shooling and editing % inch and 1
Farmington Hills, Ml 48024 inch video tape. remote audio and lighting. Minimum of
—— (313) 478-0172 two years experience is required. Senh? videolamgn“g
__ i me to: Steve Zappia, Production Manager.
Equal Opportunity Employer M/F/H rT%s u7 Broadcast magg,l Bufialo, NY 14202. An EQE
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Help Wanted Programing,
Production, Others
Continued

ALLIED FIELDS
Help Wanted Sales

Miscellaneous

GRAPHICS OPERATOR/
COORDINATOR

ESPN. "THE TOTAL SPORTS NETWORK". has an imme-
diate opening for an experienced and talented graph-
IcS operator/coordinator This posiion requires a mini-
mum of 4 years of diversifed lelevision production
experience acquired in a mapr market o at a medium
to large size independent production facility Sound
knowledge ol all televised sports and the ability to pro-
geam and Operale state-of-the-ant characler gener-
alors are essential recruitment requirements. The indi-
vidual must possess the capability to utilize a full range
of special effects. inherent in machines. 1o creatively
and tastefully enhance bolh taped and live program-
ming The successful candidate will possess the ability
10 react quickly and efficiently under fire 1n varied and
crtical production situations and anticipale related
graphic needs. We will offer a compethve salary and
benefits package 10 the qualiied professional who can
futlill our requirements Please send resume and satary
history in confidence 10:

ESPN
ESPN PLAZA
Bristol, CT 06010
ATTN: H.R. Dept. 184

No phone inquiries. ptease An equal opportunity/affir-
matwve action employer

RF SALES
ENGINEERS

Midwest Corporalion, the nalion’s leading video sys-
lems company, is expanding its AF producCts sales
force. Applicants must have experience with micro-
wave gystems. television transmitters or satellite receiv-
ing equipment. Midwes! represents Harris Satellite, Mi-
crowave Associates, Townsend Associates. Andrew
Bogner. and other high quality RF equipment suppliers.
Locations currenlly available include: Miami, Atlanta,
Virginia Beach. Cincinnali. Detroit and Cleveland. Trav-
el radius is approximately 150 miles. Customers in-
clude: TV, LPTV, CATV. and SMATV operations. Contact
Roy Williams, 606—331-8990. for details. or send a
confidential resume 10 One Sperti Drive. Edgewood.
KY 41017,

FOR SALE

Full-day. individual seminar for broadcast investors.
given to you and your associates privately by an exper-
ienced owner-operator. Property seleclion. negolia-
tion. financing. FCC requirements among the lopics.
Find out how to buy your next or first Station through my
personal experience. Mr. Robin B. Martin, President,
Deer River Broadcasting Group. 645 Madison Ave. . NY.
NY 10022. 212—980-3886

Consultants

MUSIC BINGO

COUNTRY OR CONTEMPORARY
No boring numbers. Mew Twa level

sales plan MAKES MORE MONEY .
BILL TAYLOR - 213 791 4836
200 5. Lawrel, Ontario, Ca. 91761

EMERY VIDEQO SERVICES
Technical consulting. system troubleshooting.
facilities design. planning. installations.

BROADCAST-CATV-POST PRODUCTION
617—678-0196

413 Ocean Grove Ave., Suite 2, Swansea, MA
02777.

LIKE TO VISIT CHINA?

JOIN US. Escorted and hosted by Radio
Peking. Most comprehensive 21 day
tour. Inquire cost and details.
Paul Hale, 1619 N. Royper St.
Colorado Springs, CO 80907

Employment Service

Business Opportunities

Situations Wanted News

TV & COMPUTERS

Four years of on-air and producing
experience, coupled with computer
programming background. Seek po-
sition as TV reporter specializing in
computers and high-tech. Box M-
56.

WANT MEMORABLE FEATURES
for your newscast or magazine?
Award-winning reporter with network
exposure looking for show interest-
ed in quality production and writing.
I'll find the interesting, unusual, fun-
ny and moving subjects in your view-
ing area and make a good idea into
a great story. Box M-65.

RADIO PERSONNEL NEEDED
The past several weeks, NATIONAL has received job
orders from radio stations in California. Florida. Texas,
Michigan, Tennessee, Virginia, Nebraska, Indiana,
New York, Arizona, Pennsylvania. Massachussetts, to
name just a few, Radio stations in more than 25 diflerent
slates, looking for announcers. news people. program-
mers. and sales people. These-jobs are for all size
markets. If you are looking to make a change. now is
the lime. NATIONAL, THE NATION'S LEADING RADIO
PLACEMENT SERVICE. places our registrants from
coast 10 coast. For complete information and regisira-
tion form. enclose $1 postage and handling to:

NATIONAL BROADCAST

TALENT COORDINATORS

DEPT. B, P.O. BOX 20551

BIRMINGHAM, AL 35216

ACT NOW: 205—822-9144

INVESTOR WANTED

Small market group operator seeks investmenl group
or partner for lurther expansion. Currently have sta-
tions in IL and LA with excellent potential for expansion.
Management has extensive experience in large and
small markets. Investment of $750.000 cash and man.
agement buy-out contract required for controlling inter-
esl. Contact William J Clark, WJEO-FM. 1506 E Jack-
son, Macomb. IL 61455.

Wanted To Buy Stations

SOUTHEAST STATIONS WANTED
Class C FM, AM/FM combos. Any size market.
Have clients ready to buy. Buying or selling, let
Paul E. Reid, with 35 yrs. broadcast exper-
ience, help you. PAUL E. REID COQ., Box 2669,
LaGrange, GA 30240. 404—882-1214.

10,000 RADIO-TV JOBS o

The most complete & current radio/TV j10b publication
published in America. Bewarée of imitators! Year after
year. thousands ol broadcasters lind employment
through us. Up to 98% of nationwide openings pub-
lished weekly. over 10.000 yearly All market sizes. ali
Izrmats. Openings for DJs, PDS, salespeo;l)le. news,
production. 1 wk. computer list, $6. Special bonus: 6
CONSBCUlive wkS.. onIE $1495 — you save $21!
AMERICAN RADIO JOB MARKET, 6215 Don Gaspar,
Las Vegas, NV 89108. Money back guarantee!

For Sale Stations

Public Notice

N. CALIF.

Coastat class C FM. Maderate turnaround Periect lor
ownerfoperator. Asking $425K, $75K down. Elliot
Evers, 818—366-2554,

_@ CHAPMAN ASSOCIATES®

nationwide mergers & acquisitions

NOTICE OF ANNUAL MEETING

The annual meeting ol the National Association ol Pub-
lic Television Stations will be March 28-30. 1984, atthe
Crystal City Hyatt Hotel, Arlington, VA. The NAPTS will
convene March 29, at 8:00 a.m. The agenda will in-
clude review of current industry developments. discus-
sion of government relations, and planning for 1984-85
activities of the Association. The NAPTS Board of Trust-
ees annual meeling will convene at 8:00 p.m., March
30. The agenda will iInciude the election of officers, and
will locus on the Associations plans for 1984-85. Ex-
cept for an execulive session. theé board maeting 1S
open 1o the pubic.

THIS PUBLICATION IS AVAILABLE IN MICROFORM
University Microfiims International
300 Zeeb Road. Dept. P.R., Ann Arbor, MI 48106
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For Sale Stations Continued

- L ]
CHAPMAN ASSOCIATES® Wilkins
and Associates
nationwide mergers & acquisitions Media Brokers
NC  Small AMFM $1,600K Terms  Mitt Younts (804) 355-8702 MO FM $375,000 15%
TX  Metro  AMFM  $6100K $1000K Bill Whitley (214) 680-2807 Moo L et
NB Medium FM $1550K $450K  Brian Cobb (404) 458-9226 IN AM/IFM m:mo 20%
FL.  Small AM $950K  $225k  Randy Jeffery (305) 205-2572 NG AM $20,000 downpayment
OR Metro AM/FM $900K $250K  Elliot Evers (818) 366-2554 AL AM $25.000 downpayment
NB Small AM/FM $750K $180K  Corky Cartwright (303) 740-2224 MI AM $35,000 downpayment
AZ  Small AMFM $750K  Terms  David LaFrance (303) 534-3040 R AM ~ $35.000 downpayment
NY Small FM $700K $210K  Jim Mackin (207) 623-1874 South ; WGAM sllauon_
MN  Small AM $550K  ¢100K Peter Stromquist (312) 580-5778 ,E;(’)‘:i‘ga AL
OH Small AM/FM $440K Terms  Ernie Pearce (615) 373-8315
TN Metro AM $425K $25K Bob Thorburn (404) 458-9226 P.O.B 1714
IO Small AM/FM $290K  $65K  Greg Merrill (801) 753-8090 - 4. box
For information on these and other available listings, or to sell, contact Janice P. Blake, Media Spartanburg, SC 29304 803/585-4638
Administrator, Chapman Assoclates, Inc., 1835 Savoy Dr., Ste. 206, Atlanta, GA 30341. (404) 458-
9226.

BOB KIMEL'S
NEW ENGLAND MEDIA, INC.

NORTHEAST
We have several new listings including AM/FM

combos and FM only These stations will be
offered FIRST to clients on our mailing list. If
you would like to be on our mailing list, call or
wrile

8 DRISCOLL DR., ST. ALBANS, VT 05478.

802—524—5963. OR GEORGE WILDEY:
207—947—5043; 207—827—5581.

PRIVATE
COMMUNICATIONS
COMPANY

with seven figure cash flow will ac-
quire immediately profitable Eastern
seaboard or off-shore TV, radio, ca-
ble, or advertising related proper-
ties. Top prices paid with reasonable
allocation, non-compete, consult-
ing, etc. Absolutely need in-place
management, depreciable assets
and growth. Write Box J-165.

$150,000 CASH

Class A network affiliate in PA. Easy
terms for low balance. You will own
B3+ % of this go-getter & have an
established station in a great area.
Box M-44.

BROADCASTING BROKER
1029 PACIFIC STREET
SAN LUIS OBISPO. CALIFORNIA 93401

805-541-19C0O ¢ RESIDENCE 805-544-4502

TOP 10 AM

o Suburban Spanish
Language StationCovering
Metropolitan Area.

o Showing Constant
Increased Billings In
Heavy Spanish Population.

e Presently Under Absentee

Ownership.

o Price At $1,500,000.

o Good Terms To Qualified
Buyer.

Call 901/767-7980
In Complete Confidence!

A:v'r MILTON 0.FORD

sosomary & ASSOCIATES

. S000ce Propees MEDIA BROKERS / iPPRAEERS
5050 Poplar Ave. - Suite 816 Memphis. TN 38157

Meodiia Brokeragse & Appraiasie

william R. Rice
william w, Jamar
(SI12) 327-9570

850 west |.ake High Dr. Suite $103 Austin. TX 78746

1kw Daytimer
- Midwest. Asking less than 2x gross and
7x projected cash flow. Contact
David LaFrance, 303—534-3040

@ CHAPMAN ASSOCIATES®

nationwide mergers & acquisitions

EXCELLENT
GROWTH OPPORTUNITY

New daytime AM. Price includes real es-
tate ang new building facilities. Presently
leader in small south-central market. Abil-
ity to go SKW and full time hours. High
potential in solid growth area. Price:
2-1/2 times gross. Contact: Jeff Cos-
grove, Norrick, Morrow & Wood, 217—
446-3080.

Broadcasting Mar 12 1984
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The
White House

A unique opportunity
for outstanding Americans
early in their careers to
work for a year at
the highest levels of
the Federal Government

For more information:

The President's Commission on
White House Fellowships
712 Jackson Place, N.W.
Washington, D.C. 20503

(202) 395-4522




For Sale Stations Continued

WALKER MEDIA &
MANAGEMENT, INC. (R’::*D R.A.Marshall &Co.

Class A FM with AM. Sun- : \\/ Media Investment Analysts & Brokers

belt, top 100 market. Excel- Bob Marshall, President
lent real estate. $1.6 mil- I _ ‘
lion, terms. il Powerful full-time AM located in single station South-
John F. Hurlbut Il eastern market. $450,000, with $100,000 down
PO Box 1845
Holmes Beach, FL 33509 508A Pineland Mall Office Center, Hilton Head istand. South Carolina 29928 803-681.5252
81 3 778'361 7 | 809 Corey Creek - El Paso, Texas 79912 915-581-1038
STAN RAYMOND &
ASSOCIATES H.B. La Rue
Broadcast Consultants & Brokers di
N ilable-AM/FM in N . AL,
TN L CA S ohers. TS NG S AL Media Broker FULLTIME AM
404—351-0555 1819 PeachlreeSRd. . Sr;g RADIO-TV-CATV-APPRAISALS Growing North Carolina medium market.
uite . Includes valuable real estate. excellent
Atlanta, GA 30309 ;Iovg? Slsgola:?;.n:iﬂécl\élogtgo&ir&%,‘ 552 equipment, good billing and cash flow.
434-1750 ' ’ Asking $1.1 million, up to $1 million can
& Atlanta Office: 6600 Powers Fer v Rd be financed. Contact P.O. Box 260, Alta-
Suite 205, Atlanta, GA 30339, 404—056- vista, VA 24517,
- SRR, e
) ) . oast: . t., Suite 1909
Class A FM: located in town with university and ; '
rich farm economy. Station enjoys excellent New York, NY 10021. 212—288-0737.
markel acceptance and potential for further

growth. Professional staff in place. Good possi-
bility for upgrading to class B1. Priced at 2.2X
1983 billing, $850.000. Cash. Box M-48

this

ication
Horton &'T'{'flé"nhue g

Select client list & Associates
requires major market e e ———————
stations ...NOW MEDIA BROKERS/ APPRAIS_EBS

YOU'LL ¥ NEW YORK!
We have several attractive Empme State staticns
available —exclusive listings in several market

// ] sizes. For details. call the "New Yorkers™
/1(/)1 - ,( / /)na 2 A, e Dick Kozacko or Keith Horton

RDIA DROKERS « CONNSUCLTANTS
SEKVINGO RINCE 8

” N o T eon) Woodland Park ® Box 948 @ Elmira. N.Y. 14902
5255 \entura Boulevard., Sute 21
Encino, California 91136 607-733-7138

“Area Code 203 98G-3201

Plaase send me addilional information

University Microfilms

International
Class C FM 300 North Zeeb Road
Westhopulaan 4ds (‘)_0(:: 2x grggg_ A%pt. M'I?'B 06
terms Contact Dawvi aFrance rbor, 481
PRICED FOR QUICK SALE 534-3040, or Corky Cartwright 303— Agln U.S.A.

$125K, SC recreational lake station. 740-2224.

1000 watt-AM/CP 24 hr. Cash or 35 oar
. . CHAPMAN ASSOCIATES
down with ‘loan assumption. Call @ nationwide mergers & acquisitions

Wayne, 803—496-5352.

18 Bedford Row

London WC1 R 4EJ
England

Name
Institution
Street

£ s
State

RALPH E. MEADOR

Media Broker For Fast Action Use
AM-FM-TV-Appraisals

BROADCASTING'S
PO. Box 36 9 )
Lexington, Mxo 64067 Classified Advertising
816—259-2544
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For Sale Stations Continued

Two Colorado AM/FMs
Two markets. $1.090,000 for both. Very
low down. Contact David LaFrance,
303—534-3040, or Corky Cartwright
303—740-2224

@_ CHAPMAN ASSOCIATES®

nationwide mergers & acquisitions

113110 M. Central Expietiveay

Dan Hayslett

& assuciutes, ine.

e [orokors

RADIO, TV, and CATV
(214) 691-20768

= Dhallas, Teaxas

TEXAS

Fulltimer, small stable market, profit-
able, owner retiring. $150,000,
$50,000 down. Financials in first re-
ply to Box M-93.

ORLANDOQ, FLORIDA

Daytimer. Superb metro coverage & valuable
real estate available from reliring absentee
owner. All equipment new or in excellent condi-
tion. Low overhead coupled with tremendous
market growth assures profitability now & in the
future. Priced to sell. Only $575,000. Write Box

OPPORTUNITY KNOCKS

AM station, local service, ideal first
investment/mom-pop operation. C/
W in heart of beautiful north |daho.
Strong local news/sports. FM avail-

GOLDEN OPPORTUNITY

for Albuquerque and/or Santa Fe AM sta-
tion. 70% long term assumable. Write on
your letterhead: Don Mcintosh, 333 Perry
Brooks Bidg.. Austin, TX 78701.

e able. $160,000. Box M-68.

FOR SALE
BY OWNER
Full time 1,000 watt AM in mid-Atlan-

tic metro area. Will discuss terms.
Box M-92

THIS PUBLICATION 1S AVAILABLE IN MICROFORM

University Microfilms International

300 Zeeb Road. Dept. PR., Ann Arbor, Ml 48106

BROADCASTING’S CLASSIFIED RATES

All orders to place classified ads & all correspon-
dence pertaining to this section should be sent to:
BROADCASTING, Classified Department, 1735
DeSales St., N.W,, Washington, DC 20036.

Payable in advance. Check or money order. Full
& correct payment MUST accompany ALL or-
ders.

When placing an ad, indicate the EXACT cate-
gory desired: Television, Radio, Cable or Allied
Fields: Help Wanted or Situations Wanted; Man-
agement, Sales, News, etc. If this information is
omitted, we will determine the appropriate cate-
gory according to the copy. NO make goods will
be run if all information is not included.

The publisher is not responsible for errors in print-
ing due to illegible copy—all copy must be clearly
typed or printed. Any and all errors must be re-
ported to the classified advertising department
within 7 days of publication date. No credits or
make goods will be made on errors which do not
materially affect the advertisement.

Deadline is Monday for the following Monday's
issue. Orders, changes and/or cancellations must
be submitted in writing. (NO telephone orders,
changes and/or cancellations will be accepted.)

Replies to ads with Blind Box numbers should be
addressed to: (Box number), c/o BROADCAST-
ING, 1735 DeSales St., N.W.,, Washington, DC
20036.

Advertisers using Blind Box numbers cannot re-
quest audio tapes, video tapes, transcriptions,
films, or VTRs to be forwarded to BROADCAST-
ING Blind Box numbers. Audio tapes, video
tapes, transcriptions, films & VTRs are not forwar-
dable, & are returned to the sender.

Publisher reserves the right to alter classified
copy to conform with the provisions of Title VII of
the Civil Rights Act of 1964, as amended. Publish-
er reserves the right to abbreviate, alter, or reject

any copy.

Rates: Classified listings (non-display). Per issue:
Help Wanted: 85¢ per word, $15 weekly minimum.
Situations Wanted (personal ads): 50¢ per word,
$7.50 weekly minimum. All other classifications:
95¢ per word, $15 weekly minimum. Blind Box
numbers: $3 per issue.

Rates: Classified display (minimum 1 inch, up-
ward in half-inch increments), per issue: Situa-
tions Wanted: $40 per inch. All other classifica-
tions: $70 per inch. For Sale Stations, Wanted To
Buy Stations, & Public Notice advertising require
display space. Agency commission only on dis-
play space.

Word count: Count each abbreviation, initial, single
figure or group of figures or letters as one word
each. Symbols such as 35mm, COD, PD, etc.,
count as one word each. Phone number with area
code or zip code counts as one word each.

Broadcasling Mar 12 1984
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Fates & Fortunesr-

Harold Crump, execu-
tive VP and general
manager of KPRC-TV
Houston has been
named president of li-
censee. H&C Broad-
cast Group, effective
April 1. He succeeds
Jack  Harris, who

-5 leaves active manage-
; ment to become coor-
dinator of acquisitions

Crump for H&C (“Fates &
Fortunes,” Feb. 20). H&C. which recently
sold Houston Post, owns KPRC-AM-Tv Hous-
ton: WTVKTV) Nashville; wTok-Tv Meridian,
Miss., and KvOA-TvV Tucson, Ariz.

William Dilday, general manager, WLBTTV
Jackson, Miss.. since 1972, and active in in-
dustry affairs (see “Profile,” BROADCASTING,
Aug. 15, 1980), was fired by Frank Melton,
president of Buford Broadcasting, which has
minority interest in Civic Communications,
which recently purchased station. Melton,
who said move was in “best interest of the
business,” is acting general manager until re-
placement can be found. Dilday said action
came as “surprisc.” but speculated it might be
economic move, replacing him with someone
“already on the payroll.”

Milton Mason, operations director, KCRC(AM)
Enid, Okla., named VP, operations. of par-
ent, Chisholm Trail Broadcasting Co. there.

Robert Fishman, general manager, WIXT(TV)
Syracuse, N.Y., joins wWANE-Tv Fort Wayne,
Ind., as president and gencral manager, suc-
cceding Reid Chapman, retired.

Richard Schaller, general manager. KIKU-TV
Honolulu, joins KITV(Tv) there in same capac-
ity.

Anna Ryan, busincss manager, WEZG-AM-FM
Syracuse, N.Y., named gencral manager.

Clitf Shilling, from WKBN-AM-FM Youngs-
town, Ohio, joins wvFMiEM) Lakeland, Fla.,
as station manager.

Diane Jacklyn, traffic coordinator, wBBM-FM
Chicago. named operations director.

Rod Runyon, ncws and sports director. KMYC-
(AM)-KRED(FM)  Marysville, Calif., joins
KODL(AM) The Dalles, Ore.. as operations
manager.

Clay Conrad, assistant systems manager,
Continental Cablevision of Cook County, III..
named regional business manager.

Kevin Maguire, territorial sales representa-
tive, Greater Boston Cable Corp., Wobumn,
Mass., named sales manager.

Eric Trefz, sales manager. Cablevision of Col-
lier and Lee County, Fla., joins Continental
Cablevision of St. Louis County, Belleville,
IIl.. as district sales manager.

Linda Daileader, {from Katz Radio, New York.

and Kirk Stirland, from NBC’s young adult
network, The Source, New York, join ABC
Radio Networks there as account executives,
special program sales.

John Storrier, controller, defunct Satellite
News Channel, Stamford, Conn., joins Lex-
ington Broadcast Services, New York, as VP,
business affairs.

Maria Dansby, in charge of payroll and per-
sonnel, wpvi-Tv Philadelphia, named assis-
tant business manager.

Janice Klabouch, business  manager,
WwNJR(AM) Newark. N.J., joins wIDM(AM)
Elizabeth, N.I., in same capacity.

Marketing

John Bruemmer, senior VP, management su-
pervisor, D'Arcy MacManus Masius, St.
Louis, named director of account services.

Elected VPs, BBDO, New York: Janet Cam-
puzano and Mary DeFazio, local broadcast
buying supervisors; Len Fiore and Frank La-
Ronca, account supervisors; Gene Lofaro and
Nancy Perez, executive producers, and
George Miller, associate creative director.

Judith Hofscher, VP, media director, Ket-
chum Advertising, Pittsburgh, named senior
VP and member of office’s management com-
mittee.

Hofscher Novick

Stephen Novick, senior VP, director of broad-

cast production. Grey Advertising, New

York, named executive VP.

William Marx, senior VP, N W Ayer, New
York, named director of newly established
training department. Appointments, AyerDir-
ect, New York: Carrie Hoodkiss, senior ac-
count executive, to account supervisor; Ed
Lehman, account executive. to senior account
executive, and Lorna Campbell-Seely, traffic
supervisor, to business manager.

Lauren Berger, Nancy Bretl and Bob Jefirey,
account supervisors, Doyle Dane Bernbach,
New York. named VP’s.

John Davis, VP, creative director, Gurasich,
Spence Darilek & McClure, Dallas, named
VP, senior creative director. Ted DeBosier,
associate creative director, GSD&M, named
VP, creative director.

John Momeyer, management Supervisor,
McCann Erickson, Detroit, joins Campbell-
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Ewald there as senior VP, management super-
visor. Michael Tuite, manager of marketing
communications, B.F Goodrich, Cleveland,
joins Campbell-Ewald, Pittsburgh, as VP, ac-
count supervisor.

Appointments, Katz Television Continental,
New York: Bob Levenstein, VP, national
sales manager, silver stations, New York, to
newly created position of VP, market devel-
opment; Ardie Bialek, New York sales man-
ager, bronze team, succeeds Levenstein; Ka-
ren Lane, account executive, succeeds
Bialek; James Gilmore, from Sportsvision,
Chicago, to account executive there.

Appointments in restructuring of Blair Radio
following anounced planned acquisition of
Group W Radio Sales by parent John Blair &
Co. (BROADCASTING, March 5): Robert Fer-
raro, senior VP, West, San Francisco, to sen-
jor VP, general manager, East, New York;
Brian E. Robinson, senior VP, Midwest, Chi-
cago, to senior VP and general manager, and
Kenneth Miller, VP and manager, Los Angeles
office, to senior VP, general manager, West.

Appointments, Carmichael-Lynch, Minne-
apolis: Leslie Whitney, VP, manager, broad-
cast services, to VP; Lyn Meyers, associate
media director, Bozell & Jacobs, Minneapo-
lis, to VP, assaciate media director, and Ja-
nice QOlson, from Bozell & Jacobs, Minne-
apolis, to media planner.

Appointments, SSC&B, New York: Stuart
Chalem, from Muller, Jordan & White, New
York, to art director; Phyllis Golodetz, from
Grey Adventising, New York, to media plan-
ner; Linda Stotter, from D’Arcy MacManus
Masius, New York, to account supervisor;
Elizabeth Server, from BBDO, New York, to
casting director; Michael Vines, from Ogilvy
& Mather, New York, and Peter Lish, from
law firm of White & Case, New York, to
copywriters, and Raymond Hamilton, from
Grey Advertising, New York, and Jonathan
Runge, from Compton Advertising, New
York, to account executives.

Samuel Carleo, broadcast advertising man-
ager, Joslin department store chain, Pueblo,
Colo., joins Jefferson-Pilot Retail Services,
Denver, as head of new office there. JPRS
works with broadcasters and retail advertisers
to organize vendor-supported marketing pro-
grams.

Rose Carpinelli, director of spot radio and
television buying group, Doyle Dane Bern-
bach, New York, joins Concert Music Broad-
cast Sales there as account executive.

Gary Gluck, account executive, Foote, Cone
& Belding, New York, named account direc-
tor.

Susan Meier, assistant art director, Kenrick
Advenrtising, St. Louis, named art director.

Richard Grant, account supervisor, BBDO,
Chicago, joins D’Arcy MacManus Masius
there as account group supervisor. Stephen
Rodems, marketing planning manager, Flair
Communications, Chicago, joins D Arcy



MacManus Masius there as account execu-
tive.

Rick Heller, director of research, McGinley
Marketing Research, Philadelphia, joins W.
B. Doner & Co., Detroit, as market research
manager.

Amy Rosen, sales assistant, Group W Televi-
sion Sales, Philadelphia, named account ex-
ecutive, succeeding Karl Douglass, who
moves to New York office in same capacity.

Bill Hansen, art director, Naegele Qutdoor
Advertising, Des Moines, lowa, joins War-
renAndersonAdvertising, Davenport, lowa,
as art director.

William Dunn, from Creamer Inc., New York,
joins Needham, Harper & Steers there as ac-
count supervisor.

Deborah Shay, account executive, ABC-TV
Spot Sales, New York, named manager of
new Atlanta sales office.

Lynn Rubenson, account executive, Creamer
Dickson Basford, Providence, R.I., named
senior account executive. Nancy Bedard, sec-
retary, CDB, named account administrator.

Susan Weems, from BBDO, Aitlanta, joins
Weiss & Powell there as account executive.

Robert Kraus, general sales
WQTV(TV) Boston, named VP

Colleen Cool, manager of research, radio di-
vision, Greater Media, East Brunswick,
N.J.-based owner of five AM’ and seven
FM’s, named director of research.

Edward M. Shéa, from Metromedia’s WNEW-
Tv New York, joins co-owned WTITG(TV)
Washington as VP, general sales manager.

manager,

Peter Schruth, local sales manager, Storer
Communications’ wsBK-Tv Boston, joins co-
owned WAGA-TV Atlanta as general sales man-
ager.

Lila Saindon, sales manager, wGAN-FM Port-
land, Me., named general sales manager,
WGAN-AM-FM there.

Thomas Walsh, general sales manager, WLBT-
Tv Jackson, Miss., resigned following
change in station ownership.

Barbara Weimer Rumpel, national sales man-
ager, WALK-aM-FM Patchogue, N.Y., named
general sales manager.

John Reiplinger, from WFTE(AM)-WAZY-FM
Lafayette, Ind., joins wWYNG(FM) Evansville,
Ind., as general sales manager.

Drew Horowitz, regional manager, RKO Ra-
dio, Chicago, joins wusN(FM) there as gener-
al sales manager.

Mark Biviano, general sales manager,
wKSsw(FM) Cleveland, assumes additional du-
ties as national! sales manager of co-owned
WGAR(AM) there.

Bruce Barrett, local and regional sales man-
ager, KPVI(TV) Pocatello, Idaho, named gen-
eral sales manager. Mike Tracy, account ex-
ecutive, KPVI, succeeds Barrett as local sales
manager.

John Thompson, account executive,
wwww(FM) Detroit, named national sales
manager.

Kevin LeRoux, Saginaw, Mich., area man-
ager, KEYI-TV Flint, Mich., named local sales
manager.

Sherry Collins, account executive, KSLM(AM)-
KSDK(FM) Salem, Ore., named local sales
manager.

James Mittal, account executive, WRAU-TV
Peoria, [ll., named local sales manager.

John Fusco, local sales manager, WOWK-TV
Huntington, W.Va., joins wXIKTV) Winston-
Salem, N,C., in same capacity.

Olivia Gillick, financial analyst, CBS-Fox
Studios, Los Angeles, joins CBS-owned
KNXT(TV) there as manager, sales and finan-
cial analysis.

Peter Hennessey, account executive, WNEV-
Tv Boston, joins WXNE-TV there as regional
sales manager. Elissa Albertelli, from Acker-
ley Communications, Boston outdoor adver-
tising firm, joins WXNE-TV as account execu-
tive.

Jeff Cash, account executive, wCMH-TV Co-
lumbus, Ohio, named local sales manager.

Warren Lewis, account executive, KOLA(FM}
San Bernardino, Calif., joins KLOS(FM) Los
Angeles in same capacity.

Stacey Braun, account executive, WIND(AM}
Chicago, joins WBBM-FM there as account ex-
ecutive.

David Duron, from KLAC(AM) Los Angeles,
joins KFWB(AM) there as account executive.

Mike Ichniowski, from KISR(FM) Fort Smith,
Ark., joins KKYK(FM) Little Rock, Ark., as
account executive.

Kim Winthers, from KMEG(TV) Sioux City,
Iowa, joins KTIv(TV) there as account execu-
tive.

Jim Grisham, from Advertising Inc., Oklaho-
ma City, joins KEBC(FM) there as co-op re-
search coordinator.

Lynne Kogut, media buyer and planner, Ko-
lon, Bittker & Desmond Advertising, Troy,
Mich., joins wDIV(TV) Detroit as sales re-
search assistant,

Tom Robson, broadcast sales executive, As-
sociated Press, Des Moines, lowa, joins
wOowT(TV) Omaha as account executive.

Scott Heath, account executive, Qak Tree En-
terprises, San Diego, joins XETRA-AM-FM Ti-
juana, Mexico, as account executive.

Michael Damsky, from WFYR(FM) Chicago,
joins WXRT(FM) there as account executive.

Stacey Braun, account executive, WIND(AM)
Chicago, joins WBBM-FM there in same capac-
ity.

Joe Heinz, from wLUP(FM) Chicago, joins
WLS-AM-FM there as account executive.

Tina Huttoe, from wwwL(FM) Miami Beach,
joins wAXY(Fm) Fort Lauderdale, Fla., as ac-
count executive.

James Reilly, account executive, WADB(FM)
Point Pleasant, N.J., joins wiDM(aM) Eliza-
beth, N.J., in same capacity.

Programing

David Dreliinger, VP, general counsel and
secretary, Viacom International, New York,
named VP, Viacom Entertainment Group
there.
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Award winner. Senator Bob Packwood
(R-Ore.) received Thomas Jefferson
award, given annually to elected or ap-
pointed public official by Texas Associ-
ation of Broadcasters, Texas Tech Univer-
sity and Texas Press Association.
Packwood was cited for "continuing ef-
forts to stop any erosion of First Amend-
ment guarantees to the media and pub-
lic.” Shown presenting the award to
Packwood (r) at ceremonies at Texas
Tech University is Texas Association of
Broadcasters president, William Moll.

J. Larre Barrett, director, sports sales, ABC-
TV, New York, named VP and director, sports
sales.

Sid Kalcheim, VP, business affairs, Columbia
Pictures Television, Los Angeles, joins Play-
boy Video Enterprises there in same capacity.
Mark Reitman, account supervisor, Jordan,
Case & McGrath, New York, joins Playboy
Video Corp., New York, as VP, advertising,
promotion and marketing.

Whitney Goit li, VP of
advertising sales for
Warner Amex Cable
Communications in
New York, is joining
Hearst ABC-RCTV
there as VP, advertis-
ing sales and market-
ing.
Robert King, presi-
dent, King World Pro-
- ductions, New York,
ezl syndication firm that
was founded by his father, late Charles King,
resigns to pursue other interests, but will con-
tinue to serve as consultant to company. Rob-
ert King’s brothers, Michael and Roger, will
remain VP, development and acquisition and
West Coast sales director, and VP, sales, re-
spectively. No successor has been named.

- -,

Appointments, Embassy Home Entertain-
ment: Alan Kaupe, senior VP, Embassy Home
Entertainment Europe, to president, Europe,
with offices in London and Munich; William
Mooney, VP, finance and administration, Los
Angeles, to executive VP, chief financial offi-
cer; Robert Cook, VP, sales and marketing, to
VP, general manager, strategic business de-
velopment, and Sanford Friedman, senior ac-
count manager, Citibank, New York, Marina
Del Rey (Calif.) division, to credit manager,
Los Angeles.

Peter Kane, business affairs associate, CBS
Entertainment, Los Angeles, joins MGM/UA
Television Productions, Culver City, Calif.,



as director of business affairs. Steve Ayres,
from MCA, London, joins MGM/UA there
as managing director, MGM/UA Home Vid-
eo, United Kingdom.

Keith Williams, head of television plays, Brit-
ish Broadcasting Corp., London, joins RKO
Productions International there as drama con-
sultant.

Wayne Luteran, treasurer, Children’s Televi-
sion Workshop. New York, named VP.

Appointments, The Bennett Group. Los An-
geles: Marla Schulman-Migdal, post-produc-
tion coordinator, and Daniel Kutt, post-pro-
duction editor, to associate editorial
producers: Shelley Herman, assistant editori-
al producer, to studio script writer, and Jeff
Melby, manager, on-air promotion. WXYZ-Tv
Detroit, to staff writer.

Reid Davis, Midwest sales manager, Lorimar
Productions, Chicago, joins Colbert Televi-
sion Sales there as Midwest division man-
ager.

Paul Cadieux, cxecutive producer, Les Pro-
ductions du Verseau, Montreal, joins CBC
Enterprises/Les  Enterprises Radio-Canada,
international marketing arm of Canadian
Broadcasting Corp., Montreal, as assistant
general manager.

Jim Francis, West Coast sales representative,
Golden West Television, Los Angeles, joins
ITC Entertainment there as Western division
sales manager.

Marcia Skolnick, manager of research, WW
Entertainment, New York, named director of
research.

Larry Madison, acting branch manager, Ana-
lysts International Corp., Syracuse, N.Y.,
joins USA Newwork, Glen Rock, N.J., as di-
rector. management information systems. Mi-
chael Alexander, from MCA, Los Angeles,
joins USA Network as chief financial officer.

Lou LaMonte, from own commercial produc-
tion firm, Movie House, New York, and Co-
lin McClaren, from TDF Films, Toronto, join
Century I Teleproductions, Boston, as com-
mercial film directors.

George Chirogene, marketing development
manager, Group W' KYW-TV Philadelphia,
joins Group W Satellitt Communications,
Chicago. as Midwest sales manager.

Jean Banks, associate director, wriler rela-
tions, Broadcast Music Inc., New York,
named executive director, writer relations.

Rick Jacobs, executive producer, Joy of Gar-
dening, nationally syndicated television series
produced by Garden Way Broadcast, Troy,
N.Y., named head of new division, based in
North Ferrisburg, Vt., where program is
taped.

J. Michael Weeks, program director,
KCRC(AM) Enid, Okla., named program di-
rector for parent, Chisholm Trail Broadcast-
ing there.

Gerald Anderson, assistant program director/
production manager, KRSKAM)»-KNO(FM) St.
Louis Park, Minn., named program director,
succeeding Don Michaels, resigned. T. L. Grif-
fin, air personality, KRSI, named program
coordinator there.

James (Jed) Duvall, program director, wIBC-
(AM)  Indianapolis, joins WHO(AM) Des

Moines, fowa, in same capacity.

Alison Cooperstein, program coordinator,
KNXv-Tv Phoenix, joins WQTv(TV) Boston as
programing production coordinator.

Glenn Blackwood, air personality, WKQS(FM)
Boca Raton, Fla., and member of Miami Dol-
phins professional football team, named
sports director for station.

Dianne Bartlow, senior rescarcher, 2 on the
Town, KNXT(TV) Los Angeles, named associ-
ate producer.

Jerry Landay, senior producer and managing
editor, Why in the World, co-production of
Satellite Educational Services, noncommer-
cial wNET(TV) New York and noncommercial
KCET(TV) Los Angeles, named executive pro-
ducer, Satellite Educational Services. SES is
nonprofit organization founded by former
CBS anchor Walter Cronkite.

Stephen Alvis, sports producer-director,
WPLG(TvV) Miami, joins Nebraska Educational
Television Network, Lincoln, Neb., as senior
producer, sports and development unit.

James D. Meran, program manager and assis-
tant station manager, noncommercial WFSU-
Tv Tallahassee, Fla., joins noncommercial
WHRS-Tv West Palm Beach. Fla., as program
director.

Bob Cummings, morning drive air personal-
ity, wLTT(FM) Bethesda. Md., named man-
ager, audience development. Dave Arlington,
from wasH(AM) Washington, joins WLTT, suc-
ceeding Cummings.

Danny Williams, host, Dannysday, KTVY-TV

Oklahoma City, joins KEBC(FM} there as air
personality.

Glenn Dickey, sports columnist, San Francis-
co Chronicle. joins KCBS(AM) San Francisco as
sporls commentator.

John Burns, editorial director, wiINS(AM) New
York, retires.

TS T TS ST e
News and Public Affairs

Richard Yelen, management associale, oper-
ations and technica! services, NBC, New
York, named unit manager, NBC News.

Al Buch, from KPNX-Tv Phoenix, joins
wTVHTV) Miami as manager of news oper-
ations.

Evelyn Starnes, reporier, wRC(AM) Washing-
ton, named news manager.

Richard Scott, news director, KCRC(aM} Enid,
Okla., assumes additional dutics as news di-
rector for co-owned KNID(FM) there.

Graham Crow, news director, KBCI-Tv Boise,
Idaho. joins KOMO-Tv Seattle as assignment
manager.

Angela Riley, engineer-producer, Metro Traf-
fic Control. Washington, joins Westinghouse
Broadcasting & Cable as editorial associate,
Group W Radio’s Washington news bureau.

Thomas Searson, assignment manager, KHJ-
Tv Los Angeles, joins KNXT(TV) there as sen-
ior assignment editor.

Appointments, wIXT(Tv) Jacksonville, Fla.:
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Jim Foy, assistant news director, WESH-TV Or-
lando, Fla., to same capacity; Nancy Shafran,
producer, to executive producer; Steve Cros-
by, assignment editor, to managing editor, and
Larry Richards, producer, to election coor-
dinator.

Helen Oh, freelance reporter, Associated
Press Radio, Washington, joins Capitol Con-
nection News Service, Washington, as field
producer. Warren Yeager, recent graduate,
George Mason University, Fairfax, Va., to
operations assistant.

Lisa Barry, news director, wviC-AM-FM Lan-
sing, Mich., joins WCLS(FM) Detroit (former-
ly waBX) as morning news anchor.

David Paulson, reporter, wiz-Tv Baltimore,
named head of investigative team.

Sheila Detrick, anchor-reporter, KREM-TV
Spokane, Wash., joins noncommercial
KAMU-TV College Station, Tex., as news di-
rector. Jack Groh, from wBz-Tv Boston, joins
KREM-TV, succeeding Detrick.

Jim McGaffin, public affairs director,
wowT(Tv) Omaha, retires after 33 years with
station.

Dave Roberts, weather anchor, ncon and 5
p-m. news, wPVL.-Tv Philadelphia, named
weather anchor and reporter, 5, 6 and 11 p.m.
news.

Miles Muzio, from KENS-TV San Antonio,
Tex., and Mike Modrick, from WRAL-TvV Ra-
leigh, N.C., join wwL-Tv New Orleans as
weather anchors.

Ann Hedreen, news writer, KIRO-TV Seattle,
named news segment producer. Jim James,
from Lockheed Shipyards, Seattle, joins
KIRO-Tv as news photographer.

Wes Sarginson, anchor and investigative re-
porter, WSB-TV Atlanta, joins Group W Broad-
casting & Cable, New York, in June to work
on special assignments and report on national
events for all Group W stations.

Elaine Busby, co-host, PM Magazine, KHQ-TV
Spokane, Wash., joins kATUTY) Portland,
Ore., as reporter.

Technology

Art Greene, director of operations, Mid-At-
lantic region, MCI, Washington, named VP,
network operations. Frank Siskowski, direc-
tor of accounting and financial reporting,
MCI, named VP and controller.

C.R. Sensney, president and chief operating
officer, Dalsat Inc., Dallas-based satellite
communications firm, named chairman and
chief executive officer. Charles Willingham,
director of transmission systems engineering,
Rockwell International, Dallas, succeeds
Sensney.

Louis Arpino, VP, Amperex Electronic
Corp., Slatersville, N.Y., wholly owned sub-
sidiary of North American Philips Corp.,
New York, named president of newly estab-
lished Philips Home Interactive Systems Inc.

Stephen Heftlich, VP, information systems,
Warner Amex Satellite Entertainment Co.,
New York, joins Satellite Television Corp.,
Washington, as VP, information systems.

Mark Fehlig, manager, automation sales sup-

port, broadcast studio division, Harris Corp.,
Melbourne, Fla., named broadcast sales
manager, satellite communications division.

John Barraclough, regional sales manager,
satellite systems division, Bonneville Tele-
communications, Los Angeles, named oper-
ations coordinator and sales liaison, relocat-
ing to Bonneville’s Salt Lake City
headquarters.

John Grant, manager of advanced technol-
ogy, connector systems, Texas Instruments,
Attleboro, Mass., joins Augat Inc. there as
new product development engineering man-
ager, interconnection Systems group.

Roland Boucher, manager, audio-visual ser-
vices, Millipore Corp., Bedford, Mass.,
joins Lake Systems Corp., Newton, Mass.,
as industrial television systems sales repre-
sentative.

John Stephen Crowley, manager, Eastern di-
vision cable sales, Associated Press, New
York, joins Ameritext Inc. there as executive
VP. Ameritext is promoting World System
Teletext in United States.

Eric Sass, VP, pay TV initiatives, Public
Broadcasting System, Washington, named
VP, pay TV, engineering and technology de-
velopment.

Jack Schuster, chief engineer, WPMT(TV)
York, Pa., named director of engineering.
John Sterling, assistant chief engineer, suc-
ceeds Schuster.

Gloria Burner, engineer, WTSP-Tv Tampa-5St.
Petersburg, Fla., joins wPTF-Tv Raleigh-Dur-
ham, N.C., as engineering maintenance su-
pervisor.

Promotion and PR

Dick Hammer, director of advertising and pro-
motion, wOR-Tv New York, joins Stone/Hal-
linan Associates, Los Angeles public rela-
tions consultant, as senior associate.

David Halverson, promotion manager, KFVS-
Tv Cape Girardeau, Mo., joins WDVM-TV
Washington as senior on-air promotion pro-
ducer.

Jim Denney, art director, noncommergial
wYES-Tv New Orleans, joins wPvI-Tv Phila-
delphia in same capacity.

Allied Fields

Robert Heald, partner, Fletcher, Heald & Hil-
dreth, Washington communications law firm,
retires. James Ennis, associate with firm,
named member. Kathleen Quinn and Dan Al-
pert, communications attorneys, have be-
come associated with firm.

Appointments, National Association of
Broadcasters, Washington: Stephen Jacobs,
legislative assistant, Congressman Thomas
Luken (D-Ohic), to director, congressional
liaison; Theresa Gibson, partner, Diversified
Consultants Lid., Oklahoma City, and How-
ard Woolley, director, employment services,
minority and special services department,
NAB, to managers, congressional liaison.

Thomas Stanley, chief, technical planning
staff, FCC, Washington, named deputy chief

scientist, operations.
Michael Boscoe, A.C.

account manager,
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Novel selection. Author, native Pennsyl-
vanian and broadcaster {part owner,
weux(am] Doylestown, Pa.) James Mich-
ener (r), receives the Pennsylvania Asso-
ciation of Broadcasters Gold Medal of
Honor from PAB President David Dodds
(wGaL-Tv Lancaster) at the annual Gold
Medal banquet held Tuesday, March 6, at
the Washington Hilton, Washington. The
award recognizes Pennsylvanians "who
have distinguished themselves through
significant contributions to their state and
nation.”

Nielsen, Northbrook, Ill., named VP, ac-
count manager, Marketing Research Group
USA.

Stephen Frank, freelance filmmaker, joins
United States Information Agency, Washing-
ton, as producer in newly created news and
current events division of USIA's television
and film service.

Elaine Baker, VP and general manager,
WOMC(FM) Detroit, named president of De-
troit Radio Advertising Group, succeeding
Joe Kelly, resigned. She is first woman to
hold that office.

Don Sileott, managing editor, Capitol Con-
nection News Service, Washington, assumes
additional responsibilities as adjunct profes-
sor and faculty adviser, communication de-
partment, George Mason University, Fairfax,
Va.

Deaths

Howland Sargeant, 72, former assistant sec-
retary of state, president of Radio Liberty and
member of board of directors, Radio Free Eu-
rope/Radio Liberty, died of heart attack Feb.
29 at his home in New York.

Roger White, 84, pioneer radio producer who
worked on such programs as Fred Allen Show
and Stage Door Canteen, died of heart attack
at Peninsula General hospital, Far Rockaway,
N.Y. He is survived by his wife, Hene, and
son, Steve, who is director of affiliate ser-
vices, NBC Radio Networks.

Helen Hall, 69, network news correspondent
and syndicated local television and radio per-
sonality, died of lung ailment Feb. 15 at
Lenox Hill hospital, New York. She began
her broadcasting career in 1948, working for
NBC-TV and for wCBS(AM) and wOR(AM),
both New York.

Steven L. Hatley, 37, program director and air
personality, KOB-FM Albuquerque, N,M.,
died Feb. 28 at Albuquerque hospital of injur-
ies suffered in automobile accident. He is sur-
vived by his wife, Linda, and daughter.



Gaylord’s Crawford Rice
Drummer for the spirit
of independents

Crawford Rice could entitle his autobiogra-
phy “The Summer of 1944.” That’s when his
career started to come togethér.

Last week, the executive vice president of
Gaylord Broadcasting, Dallas, offered a
flashback: World War Il was at its height.
More than a quarter of the nation’s radio
station and network employes were in the
armed forces.

Down in Alabama, Julien Smith, general
manager of WHBB(AM) Selma, didn’t need a
national workforce survey to tell him that.
Rice remembers how Smith attempted to
staff the 100 watter, the town's only radio
outlet, with the young, old and anyone else
not recruited for service.

Small wonder then that 16-year-old Craw-
ford Rice caught Smith's attention when
Rice’s high school speech class arrived at the
station to produce a weekly 15-minute dra-
ma program.

“I had no acting talent,” Rice recalls,"'so
the class made me the announcer.” So did
Smith, who promptly recruited him as a
summer substitute announcer. “l loved it,”
Rice adds. “Within two weeks | knew this
was the carcer | wanted.”

If the draft indirectly put the young Alaba-
man into a broadcast career, it blew him off
course in 1946. With a high school diploma
came the familiar “greetings” from General
Lewis B. Hershey, director of selective ser-
vice. Rice chose to enlist in the Navy where,
in 1947, he received a fleet appointment to
the Naval Academy.

However, when the rules were revised to
considerably lengthen the requirement for
post-Annapolis service, the young plebe re-
signed.

Four years at the University of Alabama
earned Rice a BA degree in “radio arts.”
Another four years at WAPX(AM) Montgom-
ery, Ala., honed his skills as an announcer
and newsman. Especially since Montgom-
ery then was a center in the growing storm
over civil rights and integration.

The late Frank McGee. later to reach jour-
nalistic heights at NBC, was then news di-
rector of WSFA-Tv Montgomery. He hired
Rice as reporter-anchor. It was the begin-
ning. in April 1955, of the latter’s 29-year
association with Gaylord Broadcasting. In
1955, wsFA-Tv was licensed to WKY Radio-
phone Co., owned by E.K. Gaylord’s Okla-
homa Publishing Co.

Rice took over as news director after
McGee’s departure and, in 1958, moved to
the same position with the Gaylord-owned
WTVT(TV), in the burgeoning Tampa-St. Pe-
tersburg, Fla., market. At that point career
doubts began to surface. Frequently, he
would talk by phone to McGee, who prod-

Crawford Phillips Rice—executive vice
president, Gaylord Broadcasting Co., Dallas.
b. June 12, 1928, Selma, Ala.; BA, University
of Alabama, 1951; summer announcer,
WwHBB(AM) Selma, 1944; announcer-newsman,
waPX(AM) Montgomery, Ala., 1951-55; reporter,
anchorman and news director, wsFa-Tv
Montgornery. 1955-58; news director, WTvT(Tv)
Tampa, Fla., 1958-60; director of programs,
news and public affairs, wrvt, 1960-62;
assistant general manager, kTvr(rv) Dallas-
Fort Worth, 1962-68; general manager, KHTV(Tv)
Houston, 1966-74 (elected vice president
and director of Gaylord Broadcasting in 1969),
vice president and general manager, KSTW-Tv
Seattle-Tacoma, Wash., 1974-77 (elected
executive vice president of Gaylord
Broadcasting in 1976); executive vice
president and general manager, wivt, 1977-
1981; has also served as vice president of
Gaylord Production Co., Hollywood-based
subsidiary, 1979 to present; executive vice
president of Gaylord at Dallas corporate
headquarters, 1981 to present; m. Lydia
Putnam, 1951; children—Anne, 29; Cathryn,
27; Susan, 25.

ded: “Get yourself up to Washington. The
TV news business is about to break open.
They’re hiring, expanding and the chance is
there to get into something big!™

On the other hand, Rice was wrestling
with the question of whether his ultimate
goal could be reached through the business
end of broadcasting. He decided it could.

Rice remembers warmly the understand-
ing of Gaylord executives after he told wTvT
Manager Eugene Dodson of the inner con-
flicts and his decision “to go another way.”

Given that rein, Rice since then has as-
sumed continually increasing responsibil-
ities at Gaylord stations around the country
and ascended in the corporate ranks. He also
has emerged as a national figure in the Fifth
Estate.
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Today, he serves on the National Associ-
ation of Broadcasters television board and
chairs its Children’s Television Committee.
Add to that the boards of the Television Bu-
reau of Advertising and the Association of
Maximum Service Telecasters and service
on the steering committee of Operation
Prime Time, the consortium of TV groups
dedicated to production of quality, first-run,
prime time programing for station use.

Rice says OPT is integral to Gaylord TV’s
operations. Since Oklahoma Publishing’s in-
ception at the tum of the century, it has been
a private company without the financial re-
sources of many larger publicly held com-
panies. Accordingly, says Rice, “We have
expanded our TV station holdings by buying
in promising growth markets and by seeking
stations that were not realizing potentials,
[situations] we felt could be tumed around
by our management.” In that process, Gay-
lord has become more oriented to indepen-
dent stations, so much so that five of its
seven TV outlets are of that genre.

The spirit of independents motivates Gay-
lord and Rice to continually search for fresh
programing sources. “For too many years,”
he declares, “independents thrived through
the use of off-network programing as a
prime source. But now things are changing.
The networks are going more and more to
long-form programing, reducing the number
of regular series on the air. And the networks
now change programs more quickly, so that
there is a dwindling supply of programs that
(1) have been successful and that (2) have
stayed on the networks long enough to have
the 100 to 120 episodes essential for syndi-
cation.”

Rice is upbeat about Gaylord's purchase
last year of the Opryland properties from
American General Corp. (The portion in-
volving the takeover of wSM-AM-FM Nash-
ville still pends FCC approval. It would raise
Gaylord's radio portfolio to three stations.)

New turf for the company is the Nashville
Network, which Rice calls “‘the upside of the
Opryland purchase.” Right now, he con-
cedes, “like all advertiser-supported cable
systems, the Nashville Network is way be-
hind on revenues. But we hope to develop
that with a variety of programs that have a
homespun or rural flavor. We think there’s a
niche there for it.”

To other 16-year-olds—in Selma or else-
where—who may be contemplating a career
in the Fifth Estate, Rice offers counsel: Be
prepared to adapt to change and be willing to
try new approaches. “There are going to be a
lot more competitors, and the ballpark is go-
ing to have a lot more players,” he says.

But the veteran Crawford Rice adds a ca-
veat against selling short any existing media:
“Those entering our mdustry today can
look forward to a long and fruitful career in
free over-the-air broadcasting. It’s a long
way from approaching its sunset,” /]
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Executive council of Writers Guild of America overruled their negoti-
ating committee last Thursday (March 8) and rejected the tentative
agreement committee had struck with CBS News. Executive council
found agreement unacceptable because of concessions granted
regarding union control in writing and graphic arts and areas
regarding use of temporary employes. Negotiating committee, at
executive council’s instruction, returned to bargaining table Fri-
day and was scheduled to meet Saturday as well. Council hasalsc
called for membership meeting for tonight (March 12).
m}

Forcing CBS te disclose how it investigated its Vietnam: The
Uncounted Enemy documentary has created a “Catch-22" libel
dilemma, two prominent journalists stated last week. “The better
the research, the greater our vulnerability,” Philadelphia Enquirer
executive editor Eugene L. Roberts told a two-day New York libel
conference. He and AP executive vice president Louis Beccardi
noted that although checking and questioning before publication
or broadcast is simply what good editors ought to do, libel plain-
tiffs can use such notes and memoranda to argue that the editors
should have doubted the story's accuracy. Plaintiffs’ lawyers 1n
broadcasting's largest pending cases argued that they're out to
protect reputations. not to chill freedom of expression. Washing-
ton lawyer Dan M. Burt, representing General William Westmore-
land in his $120 million suit against CBS, said media have "the
ability to contract fraud" and therefore have "a very real license to
do wrong." New York lawyer Jonathan W. Lubell, representing
Colonel Anthony Herbert in his decade-long suit against CBS, said
he seeks outtakes and pre-production memoranda only to try to
determine whether the network failed to air information that con-
tradicted its documentary, not to viclate reporters’ rights.

i

FCC has proposed to permit TV stations to transmit nonteletext ser-
vices on vertical blanking interval. In notice of proposed rulemaking
released last week, FCC noted that its order authorizing teletext
had been limited to permitting transmission of textual and graphic
data intended for display on viewing screens. Proposed change
would permit VBI to be used for paging, utility load management
purposes—or any other communication in digital cr analog mode.
FCC said it was proposing same technical rules it has adopted for
teletext. Comments are due Apnl 16; reply comments May 1.

o
Donahue, criginating from Chicago for past 10 years, will be chang-
ing its home base to New York, starting in January 1985 Multime-
dia Entertainment, program'’s producer and syndicator, is negoti-
ating with wnBC-TV New York, NBC-owned station, to originate
talk show from its studios. Move to New York could permit show to

More paper. To say there Is still interest in low-power television
would be a serious understatement. According o Barbara
Kreisman, chief of the FCC's low-power TV branch, about
50,000 competing LPTV applications were filed last week In
response to 3,395 put on a cut-off list last month (BROADCASTING,
Feb. 13). Kreisman declined to speculate on when the commis-
sion would be able to get a handle on the applications. "We're
just going to move along as best we can.” she said. Above,
LPTV branch staffers Alma Hughes and John Livingston exam-
ine some of last week's applications.

be distributed live by satellite, instead of its current taped distri-
bution, which leads to air-date delays of between two days and
five weeks. Spokeswoman for Donahue also said move will permit
program to “better utilize” time of its host, Phil Donahue, who
commutes weekly to New York where his wife. Marlo Thomas,
resides.

o

CBS News has bought U.S. rights to 90 minutes of recently complet-
ed interviews with former President Richard Nixon. Interviews will
be broadcast in April on 60 Minutes and new American Parade
series. CBS News will select 90 minutes from among 38 hours of
interviewing with former President by Frank Gannon, former Nix-
on White House aide. CBS News acquired rights from Historic
Video Productions, N.V., which is marketing ail 38 hours world-
wide. Under terms of agreement, CBS News can freely select 90
minutes it wants to use from total 38 hours. Interviews were unre-
hearsed, but topics were agreed upon before hand so former Presi-
dent could prepare.

m

FCC Mass Media Bureau last week ruled that CBS program, The
American Parade, which is scheduled to premiere on March 27,
appears to be bona fide news interview program exempt from equal
opportunities obligations. According to CBS, program will focus on
“various aspects of the American scene, including political and
social subjects.” In petition for declaratory ruling, CBS said pro-
gram should not be precluded from exempt status just because it
has no history of being regularly scheduled show.
O

Beginning April 1, CNN will be carried (17 2 hours daily) by Japan
Cable Tefevision in Tokyo, which supplies 20,000 hotel, apartment
building and embassy dwelling units with English-language pro-
graming in city. CNN signal will be transmitted to Japan via
Intelsat satellite system.

O

Public Broadcasting Service executive committee passed fiscal
1985 budget totaling $63 milion. Fiscal 1984 budget is
$61,920,000.

o

a.k.a Pablo, ABC-TV's new sitcom created and written by Norman
Lear, averaged 14 9 rating/22 share in its first outing at 8:30 p.m.
Tuesday, just slightly underperforming its lead-in, Foul-Ups,
Bleeps and Blunders (15/23), but outperforming its competition on
CBS-TV, Mississippi (10.8/16). NBC-TV's A Team (22.8/34) helped
it to 17.8/27.8 for night overall, against ABC's 14.2/22 4 and CBS's
14.9/23.7
a

CBS-TV won daytime ratings for seventh consecutive week, averag-
ing 8.1 rating/26 share for week ending March 4, compared with
ABC-TV's 7.1/22 and NBC-TV's 5.5/18. During that week, CBS’s
Price is Right averaged 11.7/42, highest rating for any daytime
show in two-and-one-half years. In morning news race, however,
CBS had its lowest ratings average since August 1983, averaging
3.5/15. Front-runner Good Morring, America averaged 6.3/26 and
NBC's Today show, co-hosted by Jane Pauley for the first time
since her three-month maternity leave, averaged 4.8/20. Today's
average was up 20% over its average from the week before and
was highest it has captured since April 1982. For first 10 weeks of
first quarter, averages are GMA: 5.6/25, Today, 4.2/18 and CBS
Morning News, 3.8/17.
o

Daytime Broadcasters Association board met in Washington last
week, but did not get around to taking vote on proposals to merge
with National Association of Broadcasters or National Radio Broad-
casters Association. According to Ray Livesay, president and gen-
eral manager of wLBH(AM) Mattoon, Ill., board members heard pre-
sentations from NAB and NRBA, then started discussing subject
when word came that Senator Larry Pressler (R-S.D ) had sched-
uled more hearings on S. 880, daytimer relief bill, for April 3.
Livesay said board members then started planning for hearings
instead. Livesay added that board hopes to get back together in
Washington for hearings on April 3 and take up merger vote then.
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CNN Beirut bureau chief Jerry Levin disappeared last Wednesday
(March 7). with no news as to his fate or whereabouts by week's
end. CNN President Ed Turner flew to Beirut Friday {(March 9) to

—r

oversee effort to locate Levin, who had been in Beirut since De-
cember 1983, There were no signs of struggle at Levin's apart-
ment, where he was last seen by his wife, Lucille, Wednesday
night. There was no word that Levin had been abducted by kid-
nappers. Mark Dulmage, supervising producer at CNN based in
Atlanta, has been dispatched to Beirut to oversee news operations
there at least until Levin is found.

Limited advertising on public broadcasting was said to be “dead”
issue—for time being. Temporary death knell was sounded at
Public Broadcasting Service executive committee meeting and
followed hearing before Senate Communications Subcommittee to
discuss selling advertising time on public television (BROADCAST-
ING, Feb. 27), and subsequent meeting Feb. 27 among National
Association of Public Television Stations, station managets and
directors of regional public television organizations. At second
meeting consensus was reached to work toward increased federal
funding authorizations for public broadcasting and to defer idea of
three-year adveriising experiment. From another front, endorse-
ment for legislation “permanently authorizing limited advertising”
was given in statement to Subcommittee by National Telecom-
munications and Information Administration Director. David J.
Markey. However, Representative Timothy E. Wirth {D-Colo.) and
Senator Barry Goldwater (R-Ariz ), gave FCC go-ahead to "re-
examine its underwriting acknowledgement policy” for public
broadcasting. In letter to FCC Chairman Mark S. Fowler, March 8,
two made it clear that "there is a major distinction between full-
scale advertising” and enhanced underwriting. Any FCC “action
on the advertising issue would be completely unwarranted,” they
said
0O

Price Communications Corp. anncunced Friday its purchase of
wTixiam) New Orleans and komaiam Oklahoma City, Okla., for $6 mil-
lion. New York-based and publicly held group owner, headed by
Robert Price, president, alsc owns wowo(am) Fort Wayne, Indiana
and alsc bought, within past year, KIOlIFM) San Francisco and wWIRK
AM-FM West Palm Beach, Fla. Seller, Storz Broadcasting. owned by
Robert H. Storz, owns four other AM's. Broker: Blackburn & Co.

0

Price tag of $950,000 has been put on weayviam Silver Spring, Md.
{Washington) by owner, Greater Media. New Brunswick, N.J -based
group owner of [ive AM's and seven FM's must sell station to clear
way for $3.5-million purchase of NBC-owned wRC(aM) Washington
("Riding Gain,” Feb. 27)

[w}

National Cable Programing Conference, annual programing confer-
ence of National Cable Television Association, which has played
to mixed reviews since its inception in 1981, has been folded into
NCTA’s annual convention, slated for Las Vegas, June 3-6. NCPC
will take over last day of convention and retain its own identity.

Presentation of ACE cable programing awards will no longer be
part of NCPC. National awards will be presented in southern Cali-
fornia ceremony in December (probably in tandem with Western
Cable Show) and televised by superstation wTBS(TV) Atlanta; local
awards wil be given out at C-SPAN televised ceremony in Wash-
ington in September.

Broadcasters’ performance on programing for children remained
in congressional spotlight last week Children’s television was
focus of House press conference (see story, page 46) where indus-
try was rebuked for its record. Few days later, however, National
Assaciation of Broadcasters defended its record when it circulated
“Guide to Innovative Children’s Programs for Television,” on Cap-
itol Hill. Guide, published by NAB, includes listings of regularly
scheduled, locally produced children’s programs as well as syndi-
cated series and special children’s programs.
]

Edward M. Johnson, sole owner of Edward M. Johnson & Associ-
ates Inc., which has prepared FCC applications for new broadcast
facilities on behaif of clients, sold Knoxville, Tenn -based firm last
week to one of its attorneys, Stanley G. Emert Jr., according to
Johnson and Emert. Price was undisclosed, but Emert said it was
in "seven figures,” and Johnson intimated it was around $4 mil-
lion. With closing of deal, Emert said, name of firm was changed to
Omni Communications and he became president. Buford Televi-
sion Inc. had purchased 20% interest in firm from Johnson for $1.4
million in Jate 1982, Johnson said, but sold it back to him year later
for around $800,000. Robert P. Buford, chairman and chief execu-
tive officer of Buford, had no comment. Johnson sald contract
contains 18-month noncompete agreement which prohibits him
from setting up shop within 350 miles of Knoxville. But, he said, "]
can't imagine me wanting to be back in the application prepara-
tion business.” He said firm simply became “too big” for him to
run. “There's a time t0 get in and a time to get out.” He said he had
no definite plans beyond running travel agencies he owns. “Right
now [ am going to see what the sun is like in Hawaii for a couple of
weeks.” Emert stressed that operating philosophy of firm would be
different under his management. For one thing, he said, no em-
ploye of firm will be allowed to file applications prepared by the
firm. "That would be a conflict of interest,” he said. He said he
would dismiss all his pending applications, except one for new
UHF (ch. 29) in Charleston, $.C. He also said that Johnson would
have "nothing to do directly or indirectly with the company.

comedienne Carol Burnett with the International Radio and
Television Society s Goid Medal Award on Wednesday, Feb. 28,
during a banquet at New York's Waldorf-Astoria hotel. The
medal, presented each year for outstanding achievement in
radio and TV, was inscribed: "Despite her enormous success,
she remains a warm, gentle, thoughtful and down-to-earth hu-
man being.
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COMMITTED

TO THE FIRST AMENDMENT & THE FIFTH ESTATE

Children’s hour

The children's television lobby, which is the name Peggy Charren
uses when on Capitol Hill, has found a friend in Timothy Wirth
(D-Colo.), chairman of the House Telecommunications Subcom-
mittee. There was Wirth last week at a carefully staged news
conterence drumming up support for his bill to force educational
programing on the commercial television system. Also present
for window dressing were two dozen children, taken from their
classes at Washington's Early Childhood Learning Center to see
Tim and Peggy run. Enough to tear the heart out.

Why, it’s practically nothing to ask of a bloated television
system—an hour five days a week “of programing specifically
designed to enhance the education of children.” Wirth omitted
mention of another section of his bill giving the FCC the power to
ratchet up the standards to as many hours as strike its fancy. Why
bother the little ones with tiresome details?

For those with longer attention spans. the following selections
from Wirth’s bill are presented:

“[Bly the time the average student graduates trom high school,
that child has spent more time watching television than in the
classroom.”

*[Plublic broadcasting continues to provide the only signifi-
cant educational programing for children broadcast on televi-
sion.”

If the first observation means anything at all, it can hardly be
interpreted as a criticism of television. which hus become a per-
vasive attraction for people of all ages. Is Wirth suggesting that
children spend too much time watching TV? He probably has the
cure for that in the kind of programing he would force on com-
mercial television. Does it matter that children might tune out the
mandated educational stuff in favor of something more interest-
ing? When that question was asked at last week’s conference, it
was turned aside.

As to Wirth's second observation. well, of course. The public
television system is doing no more, and may be doing less, than it
was intended to do. The FCC reserved 242 television station
assignments for what it labeled noncommercial, educational use
and took the action in official recognition that the commercial
system was by nature as incapable of providing formal education
as the private marketplace of providing public schools.

Wirth will incorporate his bill in the larger measure that he
continues to call. with Orwellian persistence. the broadcasting
deregulation bill. If perversion of the language is discouraged at
the Early Childhood Learning Center, the kiddies should have
stayed in class.

Incompiete returns

About three pages of this publication’s issue a week ago con-
tained market-by-market reports of television revenues and prof-
its. The data came from the National Association of Broadcasters
and will probably prove useful—as far as it goes. It is. however.
at best a poor copy of the annual financial data that the FCC used
to accumulate tor both television and radio.

Of the 140 markets containing three or more television stations
each, the minimum criterion for public disclosure of results, the
NAB was able to assemble figures for 82 in 1981 and 67 in 1982,
That trend line gives little promise of a more comprehensive 1983
report. Still, the NAB is doing about as well in persuading televi-
sion broadcasters to respond to financial questionnaires as an all-
industry committee, including the NAB, was able to do in 1982

( Fdiforials -

o

when it tried to replace the FCC as the data-collecting agency.

The Broadcasting Industry Revenue Reporting Committee.
which also included the Broadcast Financial Management Asso-
ciation, the National Radio Broadcasters Association and the
Radio Advertising Bureau, hired the accounting firm ol Deloitte,
Haskins & Sells to collect and compile information from all
operating broadcasting stations. Fewer than half of the television
stations and about a fifth of the radio stations responded, despite
repeated mailings. The project was abandoned.

Is this an argument for the return of the FCC to the business of
financial reporting? Negative. To begin with, the FCC’s reports
were typically a year or more late, rendering them useless. except
as annual benchmarks, especially in markets where cooperative
data collection for internal purposes already goes on. Beyond
that. there was always a question about the security of all that
proprietary information lying around a government agency. And
besides, why should the taxpayers support the collection of infor-
mation that was primarily used by private enterprise?

The assumption here has always been that if broadcasters value
this sort of intormation, they will cooperate in its collection. The
record of response to the Broadcasting Industry Revenue Report-
ing Commitiee suggested that some value it but mostdon't. {t will
be interesting to see the returns from the NAB's 1983 survey.

False alarm

Over the abjections of their affiliates, who saw a threat to their
spot business, the three commercial television networks phased
in more commercial positions in prime time beginning a couple of
years ago. Advertisers and agencies worried that the addition of
commercial units would accentuate the clutter that already trou-
bled them

Some of those fears have been allayed by monitoring of net-
work commercial time by the Association of National Advertisers
and the American Association of Advertising Agencies. As re-
ported to an ANA television workshop by Jack Otter, senior vice
president and director of network programing at SSC&B
(BROADCASTING, March 5), the monitoring showed no signifi-
cant increase in nonprogram time after the creation of more com-
mercial units. As promised, the networks cut back promotional
material instead of program time to accommodate the added
spots.

Around network headquarters these days seldom is heard an
encouraging word. They must be thanking Outer.

Drawn for BROADCASTING by Jack Schmidt

“We hired them when we decided to go stereo.”
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Why is TOMCAT in use by
ABC, Bonneville, Capital Cities, BEC AUSE
Capitol, Cox, Gannett, GE, Katz,
Meredith, Metromedia, Mutual, NBC, RKO, IT SOUNDS
Sudbrink, Susquehanna, Westinghouse and

other broadcasters who GRE AT I
demand the best? ........ -
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MC AT %
————

Call toll-free 800-874-2172 for technical information and quotation.
Isn't it ime for a change to the best?

In California call 1-(619) 438-3911

PACIFIC RECORDERS & ENGINEERING CORPORATION

2070 Las Palmas Drive — Carisbad CAS2008-619-438-3911 - Telex 181777




TO SOME PEOPLE
SUCCESS IS
APPLES AND ORANGES

FOR US IT’S JUST APPLES

Doubleday’s WAPP {(FM) is America’s Denver and Washington. In just a few
most listened to rock station...again.  short weeks, both have had huge
Book after book, Doubleday's wapp audience inCreases.

(FM] is the #1 station in New York for At Doub|edoy we're Consfonﬂy

18-34 men. changing and rearranging, keeping
For us, winning is a tradition...and its  pace with audience taste...and in
not limited by format. Take our two  New York, apples are clearly on the
new contemporary hit stations in - menu.

DOUBLEDAY BROADCASTING...GETTING THE JOB DONE IN THE 80's

WAPP(FM) WMET(FM) WLLZ(FM) WAVA(FM) KDWB AM/FM KPKE(FM)
New York Chicago Detroit Washington, D.C. Mpls./St. Paul Denver

db DOUBLEDAY BROADCASTING CO.

100 Park Avenue, New York, N.Y. 10017

WAPP{FM)/Lake Success-New York City, Source: Arbitron Fall 1983
WAVA(FM)/Arlington-Washington, Mon-Sun 6am-mid AQH and cume
KDWR-FM/Richfield MN Subiect to limitations





