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Conus -Now Coast to Coast 
These stations and 
Conus have joined in the 
next news revolution: 
The first Satellite News 
Gathering System (SNG). 

Conus provides a "Quantum leap forward in 
television news gathering" -Jim Coppersmith, 
VP /GM, WCVB -TV Boston. 

"One of the most revolutionary pieces of 
technology in television news " -Phil Balboni, 
News Director, WCVB -TV Boston. 

"It gives us a tremendous advantage" says 
Jim Smith, VP /GM, KRON -TV, "over competing 
stations in this market 

Conus gives us "the ability to cover any 
event from anywhere at anytime" -John 
Greene, VP /GM, WRAL-1V Raleigh. 

ci f InCáJ 
SVS-1,^,b 

hN/AUN )Ifa *SEZl ci iyi 

rober sweeps, these 
ng their own Ku -band 

of the Conus -owned 
nd sharing their 

ed stations in markets 

In time for the Noven 
will be promoti 

uplink vans, making use 
transponder on SBS-3, a 
SNG power with affiliate 

to coast 
You can dominate n e 

market. Join these statio 
news revolution: the Cor 

Call or write us today. 

ws coverage in your 
ns in the next 
us SNG System. 

Conus 
Communications 
3415 University Avenue ` 
Minneapolis, MN 
55414 
6121642 -4645 



 

k1R UNIVERSITY VIRARY 
AMAXWELL AIR Fñ" 13ASE, ! 

ntroducing the 
ultimate FM Exciter 
Continental's Type 802A 
solid -state FM Exciter 
offers broadcasters 
unmatched performance. 
The modulation performance 
of Continental's new FM Exci- 
ter exceeds all currently 
known /marketed FM exciters. 
State -of- the -art design 
includes modular construction 
and subassemblies: any 
subassembly within the exci- 
ter can be removed without 
removing the exciter from the 
transmitter. The Type 802A 
accepts a composite base - 
band signal from a stereo gen- 
erator, STL system or 
monaural audio and SCA 
programming. 

No tuning adjustments are 
required, other than selecting 
the operating frequency. The 
exciter generates its frequency 
with a digitally programmed, 
dual speed, phase -locked fre- 
quency synthesis system. 

Power output is 50 watts into a 
50 ohm load at all frequencies 
in the FM band, and the exci- 
ter may be used as a low 
power transmitter. 
Special circuits protect the 
amplifier from any mis- 
matched load including open 
or short circuits. Automatic 
power control maintains exci- 
ter output at any preset level 
from 5 watts up to the maxi- 
mum level. 

Ca-ti.wu.La. 

The case design is very clean: 
front -panel analog and digital 
meters, along with LED read- 
outs, give clear and accurate 
indications of system status 
and performance. A digital 
LED display indicates true 
peak level of the modulating 
signal in 5% increments, with 
an accuracy of better than ± 2 %. 

For information, call 1214) 381- 
7161: Continental Electronics 
Mfg. Co.; Box 270879, Dallas, 
Texas 75227. 
Z 1983 Continental Electronics Mfg. Co15274 

Continental Electronics Mfg. Co. Box 270879 Dallas, Texas 75227 (214) 381 -7161 



JOE FLAHERTY CATHERINE O'HARA JOHN CANDY 

"SCTV is the funniest show on the air 
and maybe the best too." 

-TIME 

ANDREA MARTIN EUGENE LEVY RICK MORANIS & DAVE THOMA 

Network 
NOW AVAILABLE WORLDV 

"Uproariously funny " - CHICAGO SUN TIF 

"Funny, fresh and frisky " - DALLAS TIMES Hi 

"Laugh for laugh, the biggest howl on TV" -LOS Al 

THE 
SCTV 

LIST IS 
G OWING! 

LOS ANGELES..., 
CHICAGO.,,, KHJ'Tj 
CLEVELAND...... WGNTV 

WCLQ..TV PITTSBURGH ... 
SEATTLE . " WPGH-TV 

TAMPA 
. 

KCPQ.N 
DENVER.. 
PHOENIX .... 
MILWAUKEE. 
ORLANDO....., ... 
ALBUQUERQUE 

, 

JACKSONVILLE 

LAS VEGAS. 

"Extraordinary staging and writing -and a cast that is KTNy_TV 

and brilliant comedy group ever to operate on TV -SAN FRANCISCO EXAMINtn 

WTOG-TV 

. KWGN-TV i- 
. KPHO.TV 

WISN-TV 

WOFL-TV 
KGSW.TV 

WTLV-Ty 

KzAZ-TV 

II BLAIR ENTERTAINMENT 
- 

- 

_ 
_ _ ._... v.,i. niv 1/11 !IA a 10191 R03 -5990 



INCLUDES... 

nsay ^agner, 
The Incredible Journey of Dr Meg Laurel 

O.J. Simpson, Elizabeth Montgomery, 
"A Kiting Affair" 

Frank Sinatra. 
"Contract on Cherry Street 

James Coon, 
"Brian's Song" 

Anthony Hopkins, 
The Lindbergh Kidnapping Case" 

Fred Astaire 
`A Family Upside r 

Penny Marshall, Rob Reiner, 
More than Friends" 

Carroll O'Connor, 
The Last Hurrah" 

Alan Alda, 
"Kill Me If You 

20 Made- for -TV mo 





STC chose ANCOM` 

for two good reasons... 

ALCOA & NEC. 

r10 GotAan 

ANCOM's 0.6 meter 
dish for DBS... in 
production now. 

Don't forget to stop by 
nd see us at the SCUC Show 

Booths 613 & 615 

Nobody knows aluminum better than Alcoa. 
Electronics is NEC's middle name. 

Put them together and you've got ALCOA -NEC Com- 
munications Corp., or ANCOM, the most advanced DBS 
receiving equipment manufacturer on earth. And the 
designated initial supplier for STC. 
When the STC bird flies, ANCOM will be ready with mil- 
lions of rooftop dishes, low noise converters and compact 
in -home receiving units to capture that perfect TV picture. 
For millions of families that will mean first 5 and then 6- 
channel choice of movies, news, sports and music events 
they've never had before. Plus a future computer interface 
capability pay TV subscribers never dreamed possible. All 
for less than the price of a large color TV set. 
Now that you know what ANCOM is doing for STC, 
find out what we can do for you. Just write or call 
(312) 640 -8466 for more information. 

ALCOA -NEC Communications Corporation 
130 Martin Lane, Elk Grove Village, Illinois 60007 
Phone (312) 640 -8466 TWX 910- 222 -5991 (ANCOM ELGR) 
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Senate Appropriations Committee moves to block 
rule of 12's implementation Summer Olympics 

start strong Football 1984 

FIRST BLOOD o Senate Appropriations Committee 
passes measure blocking FCC's implementation of 
station ownership change to 12. PAGE 27. 

FINE LINED FCC releases fine print on rule of 12's 
order. PAGE 28. 

GREAT DEBATE o FCC's Fowler and MPAAs Valenti 
square off in debate of ownership rule on 
MacNeil /Lehrer NewsHour. PAGE 29. 

SUMMER SHINE D ABC makes $30 million payment 
for summer Olympics, postponing rebate 
question. PAGE 30. So far, ratings for summer 
games are meeting network's expectations. PAGE 
30. 

POLLING TALK D Network representatives defend 
election polling procedures before Senate 
Commerce Committee hearing. PAGE 32. 

OPEN FIELD BLOCK D Independent broadcasters, 
WTBS(TV) decry fallout from Supreme Court's 
decision to void college football television rights 
pacts. PAGE 33. 

FOOTBALL 1984 0 Total rights payments for 
football, in wake of Supreme Court ruling, will be 
less this year, according to BROADCASTING survey. 
Rights figure is down 6.5% to $501 million, but 
local broadcast rights contracts, yet to be 
negotiated, are not included. A rundown of all the 
teams and their preseason radio and television 
contracts, plus which networks are doing what 
begins on PAGE 41. 

REAUTHORIZATION D House passes CPB 
appropriations bill after lengthy debate on putting 
legislative program back on the air. PAGE 50. 

SEND ITALONG D Dougan nomination to State 
department post moves to Senate floor. PAGE 51. 

RENEWAL SALE D Two Burbank stations change 
hands during FCC appeal phase. PAGE 53. 

BOTTOM -LINE NUMBERS D Fifth Estate companies 
log in with second -quarter earnings figures. PAGE 
54. 

NEW ON DAYTIME D NBC launches new daytime 
soap opera Santa Barbara. PAGE 58. 

BLUE BIRDS o Adult programers using low power 
DBS service to distribute their product. PAGE 59. 

TAKE A LETTER O BROADCASTING takes a look at the 
effect of the FCC's diminished oversight of call 
sign assignments, then takes a look back at how 
some stations got their names. PAGE 67. 

ON TAP D List of issues confronting cable industry 
brought into focus at New England Cable TV 
Association meeting. PAGE 71. 

COME TOGETHER D Group forms new LPN 
association: Community Broadcasters of America. 
PAGE 71. 

FOX TALE o Harris Katleman's talent for making the 
right decisions about people and programing are 
a key factor in his success as head of 20th 
Century Fox Television. PAGE 97. 

INDEX TO DEPARTMENTS 

Business Briefly 10 Editorials 100 In Sync 63 Programing 58 
Cableca stings 16 Fates & Fortunes 93 Law & Regulation 50 Riding Galn 64 
Changing Hands 73 Fifth Estater 97 The Media 67 Stock Index 66 
Closed Circuit 9 For the Record 75 Monday Memo 18 Telecastings 56 
Datebook 20 In Brief 98 Open Mike 22 

Broadcasting (ISSN 0007 -2028) is published 51 Mondays a year (combined issue at yearend) by Broadcasting Publications Inc., 1735 DeSales Street, N.W. Washington. D.C. 20036. 
Second -class postage paid at Washington, D.C., and additional offices. Single issue $2 except special issues $3.50 (501h Anniversary issue $10). Subscriptions, U.S. and 
possessions: one year $60, two years $115. three years $160. Canadian and other international subscribers add $20 per year. U.S. and possessions $170 yearly for special 
delivery $100 for first- class. Subscriber's occupation required. Annually: Broadcasting o Cablecasring Yearbook $80. Across the Dial $6.95. Microfilm of Broadcasting is available from 
University Microfilms. 300 North Zeeb Road. Ann Arbor. Mich. 48106 (35mm, full year $55). Microfiche of Broadcasting is available from Bell 8 Howell, Micro Photo Division, Old 
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lawson formula 

'CC Commissioner Mimi Dawson's 
iterim solution to rule of seven's issue- 
flowing TV station ownership to reach 
0% of nation's TV households, with no 
tore than 25% through VHF's; no cap on 
adio, and sunset of three years -might 
ave escaped some difficulties FCC 
iajority's choice of 12 -12 -12 
ncountered. Jack Valenti, president of 
/lotion Picture Association of America, 
as said groups he represents "would 
onsider" Dawson's proposal (see page 
.7), even though he makes clear he's not 
,appy with sunset for networks. 
tepresentative Mickey Leland (D- Tex.), 
vith blessing of House 
'elecommunications Subcommittee 
:hairman Timothy Wirth (D- Colo.), this 
veek is expected to introduce bill that 
upposedly "reflects concerns" raised by 
)awson's proposal, minus sunset 
provision. What Dawson, who dissented 
rom commission's action, thinks about 
.ttention is unclear. She's declining 
omment. 

4nother children's hour 

ienator Frank Lautenberg (D -N.J.) will 
ntroduce legislation reportedly seeking to 
mpose children's program guidelines on 
:ommercial television. Exact details 
weren't available at press time, but it's 
ikely that networks and others won't 
.eceive Lautenberg proposal favorably. 
?eggy Charren, head of Action for 
2hildren's Television, and long -time critic 
)f children's fare on TV, is expected to 
;hare podium with Lautenberg at press 
:onference this week to endorse his 
. egislation. 

Among its latest initiatives, ACT 
recently filed petition with FCC asking 
for rulemaking to prohibit certain program 
syndication arrangements whereby a 
station would get cut of profits from 
merchandising efforts related to a 
program (such as toy doll modeled after 
program character) in return for televising 
show (BROADCASTING, June 25). 

Travelers 

After FCC disposes of light agenda this 
Wednesday (Aug. 8), commissioners will 
be going separate ways until next 
meeting, scheduled for Sept. 13. During 
recess, Chairman Mark Fowler and 
family will vacation in Hawaii. He's 
leaving Aug. 10, won't return until Sept. 
4. Commissioner James Quello and his 

wife will visit friends in old hometown, 
Detroit. He'll also participate in Michigan 
Association of Broadcasters meeting in 
Gaylord, Mich., Aug. 22 -25. 

At invitation of Alaska Governor Bill 
Sheffield, Commissioner Mimi Dawson, 
accompanied by Bob Pettit, her legal 
assistant, and possibly Jerald Fritz, chief of 
Common Carrier Bureau's tariff division, 
will take four -day tour of Alaska to check 
out telephone system, beginning Aug. 
12. After she returns, Dawson will spend 
week with her husband in Vermont. 
Commissioner Henry Rivera and his 
family left last Thursday (Aug. 2) for 
"incommunicado" vacation in Europe. 
He's scheduled to return Aug. 20. 
Commissioner Dennis Patrick will stay 
behind in Washington. 

Exceptions 

True test of how solid FCC's interim 12- 

12-12 multiple ownership caps will be if 
Congress lets them stand won't be known 
until someone actually petitions for waiver. 
But feeling in some quarters is that new 
rule, on its face, is less rigid than old one. 
In new rule, FCC says it's not 
encouraging waivers, but it also points out 
that it is required to consider waiver 
requests of any kind. Even though it says 
petitioner would have to clear "high 
hurdle" to get waiver granted, it doesn't 
say how high. Hurdle was certainly 
higher under former rule which assumed 
limitations were necessary to encourage 
diversity. New rule assumes restrictions 
aren't necessary to achieve that purpose. 
Commission may not want to encourage 
waiver requests, if only to avoid 
administrative burden requests would 
entail. But order would appear to leave 
majority of commissioners ample room to 
grant them, if it so desires. 

Eye on street 

If stock market continues to perform 
anywhere near its record -setting pace of 
last week, Showtime /Movie Channel Inc. 
may go public sooner rather than later. 
Potential of that opportunity, area where 
he has had considerable experience, was 
one reason new Showtime/TMC 
chairman and CEO, Neil Austrian, took 
job. But Austrian has said that public 
offering for company would have to wait 
for better market than was in evidence 
until last week. Before coming to decision, 
Showtime/I'MC executives will also 
follow how current MTV Networks 
offering goes. 

Broadcasting Aug 6 1984 
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New beat from Atlanta 

New entry in music video ranks may 
emerge from Atlanta. Turner Broadcasting, 
which already supplies cable industry 
with superstation WTBS(TV) as well as 
Cable News Network and CNN Headline 
News, is considering institution of new 
music channel to compete with MTV, 
pioneer service now in process of spinning 
off from parent Warner Amex Satellite 
Entertainment Co. Sept. 1 target date is 
contemplated. Milner already has talked 
with top 30 MSG's, is prepared to launch 
when it has commitments from systems 
with 10 million subscribers. 

Gaining on it 

National Association of Broadcasters has 
been building budgetary surplus in first 
two months of its fiscal 1984. After 
April, in which income was above 
expectations and expenses below for 
surplus of $71,348 ( "Closed Circuit," July 
2), May turned up surplus of $132,484 to 
put NAB ahead by $203,831 for year to 
date. Association had deficit of $265,000 
in fiscal 1983. 

Near deal 

Ongoing discussions between Daytime 
Broadcasters Association and Association 
of Broadcast Engineering Standards 
(mostly regional stations) which opposed 
FCC's decision to expand hours of 
operation for daytimers have proved 
fruitful. Groups are expected this week to 
announce details of compromise agreement 
concerning post -sunset power 
specifications for daytimers. National 
Association of Broadcasters President 
Eddie Fritts is credited with playing major 
role in bringing parties together. 

Personalities plus 

Look tor changes in (or additions to) on- 
air talent on five CBS Radio -owned FM 
stations that program contemporary hit 
format in coming weeks and months. 
Despite success that group has had 
programing CHR in Boston, Philadelphia, 
Chicago, St. Louis and Los Angeles, FM 
group head Robert Hyland believes stations 
can improve 35 -44- year -old 
demographics by "injecting more 
personality" into them. "We want to get 
away from the time and temperature" type 
of announcing delivery, he said, 
indicating that older listeners relate better 
to talent that is witty and entertaining. 
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On the spot In Atlanta. ABC Television Spot Sales hosted reception for Atlanta advertising 
community to celebrate opening of its new regional spot sales office. Office will represent 
spot sales on ABC's five owned TV stations and serve nine -state territory in Southeast. 
Deborah Shay is manager of Atlanta office. Pictured (l -r): Mark Mandala, president of ABC 
Owned Televison Stations; Walter Flynn, vice president and general manager of ABC 
Televison Spot Sales, and Jack Walz, vice president, BDA/BBDO, Atlanta. 

Ap\Mre Check 
SALABLE UPCOMING FEATURES ON YOUR AP WIRE. 

GRAND OLD PARTY IN DALLAS- AUGUST 13 -17 -A five -part series 
previews the Republican convention, convening the week of 
August 19, and gives a close -up look at key party figures on their first 
stop to Election '84. 

PRO FOOTBALL PREVIEW- AUGUST 27 -31 -AP scouts the best and 
the rest in the NFL. Scripts for our annual 90- second, division -by- 
division report run in advance August 18. 

FOOTBALL FEVER - SEPTEMBER 3-7 -AP looks at the top seeds and 
the spoilers of college football in this series of five 90- second scripts. 
Scripts run in advance August 25 for use the week of September 3. 

TODAY IN HISTORY -This regular AP feature jogs the memory and 
puts current events into perspective. Synopses run just before the first 
Newswatch. Also, get a week's worth of scripts two weeks in advance 
every Sunday. 

COMING ATTRACTIONS -All of AP's features are in this Monday 
morning preview of the week's programming. It's an easy way to find 
out about special upcoming features and other outstanding sales 
opportunities. 

For more information call, ( 202) 955 -7200 

AP Associated Press Broadcast Services. 
Broadcasting Aug 6 1984 
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TV ONLY 

BMW of North America o Campaign is 
set to start in mid -August for seven 
weeks in 50 markets. Commercials will 
be carried in prime time, news and 
sports periods. Target: adults, 21 -49. 
Agency: Ammirati & Puris, New York. 

Rent -a- Center o Household appliance 
firm is preparing for third -quarter drive 
in 40 markets, starting in early 
September and continuing through 
December. Commercials will be carried 
in early and late fringe and daytime. 
Target: adults, 18 -34. Agency: Keller 
Crescent, Dallas. 

Dannon Milk Products o Yogurt will be 
spotlighted in eight -week flight to start 
this week in 10 markets. Commercials will 
be carried in fringe and news 
programs. Target: adults, 18 -49. Agency: 
Marsteller Inc., New York. 

Colorforms D Promotion for Laser Blazer 
(psychedelic sticker) will begin in late 
August for three weeks in 33 markets. 
Commercials will be carried in prime 
time and daytime. Target: total children. 
Agency: Richard & Edwards, New York. 

American Petrofina D Gasoline will be 
highlighted in 10 -week flight to kick off 
in mid -September in about 20 markets. 
Commercials will be slotted in early 
fringe, news and prime periods. Target: 
men, 18 -49. Agency: Geer DuBois, New 
York. 

Mannington Mills o Vinyl floor covering 
will be advertised in four -week flight to be 
conducted in about 23 markets, starting 
in mid -September, including Pittsburgh, 
Nashville and Albany, N.Y. Commercials 
will be scheduled in early and late fringe. 
Target: women, 25 -64. Agency: 
V1leightman Advertising, Philadelphia. 

RADIO ONLY r 

Algonquin Gas Transmission Co. o 
Utility firm is launching fall promotion witt 
13 -week campaign, starting in mid - 
August in about eight markets. 
Commercials will run on weekdays from 
morning to early evening. Target: adults, 
25 -49. Agency: Doremus & Co., Boston. 

Just Pants o Retailer of jeans and tops 
will launch one -week flight in 
approximately 80 markets in late August. 
Commercials will run in all dayparts. 
Target: women, 12 -24. Agency: Cohen & 
Greenbaum, Chicago. 

Del -Dixi o Six -week flight will start in 
early October in four markets to 



It's time to 
stand up and 
be counted... 
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Over 
30 Markets 

Sold! 
NEW YORK WPIX ORLANDO WOFL 

LOS ANGELES KCOP NASHVILLE WSMV 

CHICAGO WGN -TV CHARLOTTE WCCB 

PHILADELPHIA WTAF -TV BUFFALO WGR-TV 

SAN FRANCISCO KTZO NEW ORLEANS WVUE 

BOSTON WLVI-TV COLUMBUS, OH. WTVN 

DETROIT WJBK -TV GREENVILLE, S.C. WRNS 

WASHINGTON, D.C.WDCA -TV RALEIGH WRAL-TV 

DALLAS KNBN-TV GRAND RAPIDS WZZM-TV 

HOUSTON KRIV-TV MEMPHIS W PTY TV 
CLEVELAND WJKW-TV SAN ANTONIO KMOL-TV 

PITTSBURGH WTAE-TV OKLAHOMA CITY KGMC 

MIAMI WCIX-TV HARRISBURG WPMT-TV 

MINNEAPOLIS KMSP-TV NORFOLK WYAH 

SEATTLE KCPQ BIRMINGHAM WBRC-TV 

ATLANTA WSB-TV GREENSBORO WGGT 

TAMPA WFTS ALBANY, N.Y. WNYT 

ST. LOUIS KDNL-TV LITTLE ROCK KLRT 

DENVER KWGN-TV SHREVEPORT KSLA-TV 

SACRAMENTO KRBK-TV FLINT WNEM TV 
BALTIMORE WM AR-TV RICHMOND WTVR-TV 

HARTFORD WVIT MOBILE WALA-TV 

PORTLAND, OR. KPTV ALBUQUERQUE KNAT 

INDIANAPOLIS WRTV WEST PALM BEACH WPEC 
PHOENIX KPHO-TV JACKSONVILLE WJKS-TV 

SAN DIEGO KCSTTV FRESNO KSEE 
KANSAS CITY WDAF-TV ROCHESTER, N.Y. WHEC -TV 

CINCINNATI WKRC-TV PORTLAND, ME. WCSH -TV 

MILWAUKEE WITI-TV AUSTIN KBVO 

A e you aboard 
the Benson 

Bandwagon? 

JACKSON, MIS 

TUCSON 

COLUMBIA, S. 

BURLINGTON 

LAS VEGAS 

COLORADO 
SPRINGS 

SALINAS 

CHARLESTON, 

S. WA PT 

KOLD-TV 

C. WOLO-TV 

WCAX-TV 

KV VU TV 

KRDO-TV 

KMST 

S.C. WCBD-TV 

AMARILLO 

BEAUMONT 

RENO 

CORPUS CHRISTI 

BOISE 

CHICO- REDDING 

MACON 

ERIE 

ALBANY, GA. 

WILMINGTON 

MEDFORD 

GREENWOOD, MS. 

JACKSON, TENN. 

HONOLULU 

MANCHESTER/ 
CONCORD 

KVII-TV 

KBMT 

KCRL 

KI11 

KIVI 

KRCR-TV 

WGXA 

WJ ET-TV 

WALB-TV 

WJKA 
KTVL 

WABG -TV 

WBBJ -TV 

KGMB 

WMUR-TV 

A Witt-Thomas-Harris Production 
distributed by 

Coiusab:a :ures 



CPT To SSC&B. In its first use of outside resources for marketing support, Columbia Pictures 
Television has retained SSC &B to provide such services on its current and future network 
programs. SSC &B will supply research, promotion and advertising services for CBS series, 
including Mickey Spillanes Mike Hammer and The Young and the Restless; two ABC series, 
T.J. Hooker and Ripley's Believe It Or Not, and NBC series, Days of Our Lives. In addition, 
CPT has received midseason order from CBS for new series, Crazy Like a Fox. 

Disney agency named. Disney Channel has appointed Admarketing Inc., Los Angeles, as 
agency of record. Account formerly was with ChiauDay, Los Angeles, and is estimated to bill 
in excess of $6 million. Robbie Mainthow of Admarketing will be account supervisor and 
Martin Cagan, executive vice president, will be management supervisor. 

promote company's line of pickles. 
Commercials will be slotted in afternoon 
time periods. Target: women and adults, 
18 and older. Agency: Magnussen 
Advertising, Fort V1brth, Tex. 

Muse Airlines Three -week flight is 
scheduled to begin either this week or 
next week in Los Angeles, Houston and 
New Orleans. Commercials will be 
placed in all time periods on weekdays 
and weekends. Target: adults, 25 -54. 
Agency: Keller Crescent Co., Dallas. 

Pacific Bartlett Growers o Three -week 
effort in support of Northwest pears is 
scheduled to begin in early September in 
72 markets. Commercials will be placed 
in morning and afternoon periods. Target: 
women, 18 and older. Agency: Evans - 
Pacific, Portland, Ore. 

Unda -USA 
Vv1 

i 19th Annual 
GABRIEL 
AWARDS 

for programs which creatively 
treat issues concerning 
positive human values. 

30 Categories for local and national 
programs, plus Station of the Year 
and Personal Achievement Awards. 

Deadline for entries -Sept 7, 1984 

For information, contact: 

GABRIEL AWARDS 
Oblate Media Images 
9500 W. Illinois Rt. 15 
Belleville, IL 62223 
618 -397 -2884 
Edward J. Murray, Chairman 

I I RADIO AND TV I 

Converse Rubber Co. o Three -week 
back -to- school promotion featuring 
sneakers will begin in New York and Los 
Angeles in late August. Commercials 
will be carried in morning and afternoon 
times in radio and in all segments on TV 
Target: adults, 21 -49. Agency: Ingalls 
Associates, Boston. 

0 R@D)cxr.R 

WOTV(TV) Boston: To Seltel from Spot Time 
Ltd. 

WRGT(TV) Dayton, Ohio, and WFeN(TV) Joli- 
et, Ill.: To Seltel (no previous reps). 

O 

WDRO(FM) Detroit: To Christal Radio from 
Hillier, Newmark, Wechsler & Howard. 

O 

KEGL(FM) Fort Worth, Tex.: To Blair Radio 
from Hillier, Newmark, Wechsler & How- 
ard. 

WJDM(AM) Elizabeth, N.J.: To Roslin Radio 
from Unirep. 

WNEB(AM) Worcester, Mass.: To Roslin Ra- 
dio from Wteiss & Powell. 

D 

WIKY(AM)- WROZ(FM) Evansville, Ind.: To 

Christal Radio from Weiss & Powell. 

O 

KRZN(AM) Englewood, Colo.: To Christal 
Radio from Weiss & Powell. 

WDOD -AM-FM Chattanooga, Tenn.; KXEL- 

(AM)-KCNB(FM) Waterloo, Iowa; WKIN(AM)- 

WZXY(FM) Kingsport, Tenn.: To Christal Ra- 
dio from Torbet Radio. 

O 

KRYS(AM)- KBCB(FM) Corpus Christi, Tex.: To 

Weiss & Powell from Republic Radio 
Sales. 

Kvoz(AM) Laredo, Tex.: To Lotus Albertini 
Hispanic Reps from Caballero Spanish 
Media. 

O 

CFCF -TV Montreal: To Brydson Media 
Sales from All Canada. 
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DCI will make good 

Despite FCC and Supreme Court decisions 
that grant cable operators more flexibility in 
the pricing and packaging of their services 
Bob Johnson, president of District Cablevi- 
sion Inc., the designated cable franchisee 
for the city of Washington, said DCI would 
deliver what it promised in its franchise bid, 
including a basic tier of 35 channels for 
$1.95. 

But during the franchise negotiations, 
which he expects to be completed by the 
end of the year, said Johnson in a speech 
before the Washington Metropolitan Cable 
Club last Tuesday, DCI may try to put off the 
provision of some nonrevenue -producing fa- 
cilities and services promised in its bid until 
there is adequate revenue to support them. 

Contributions for public access, for in- 
stance, he said, could be tied to a certain 
level of subscriber penetration. Such a 
scheme would help insure that the system 
remains "economically viable," he said. 

During the question- and -answer period, 
Johnson defended DCI's decision to tap the 

Johnson 

local telephone company, Chesapeake & 
Potomac, to build the main trunk and feeder 
lines for the DCI system for around $54 mil- 
lion. 

Johnson said the primary reason for 
choosing C&P for the job was that its bid 
was $20 million less than others DCI re- 
ceived. Although C&P will own the cables it 
installs for DCI, he said, DCI will have an 
"indefeasible" right to use, lease assign or 
sell the system's capacity. Charges made by 
one of the losing bidders that DCI is a "cap- 
tive" of the telephone company are "errone- 
ous," he said. DCI may use the system to 
compete with C&P in the data transmission 
business or it may lease capacity to others 
desiring to compete with the telephone 
company, Johnson said. 

Johnson also lamented reports that the 
two loser bidders were contemplating court 
action in an attempt to wrest the franchise 
from DCI. The franchise process was a "fair 

and open fight," he said. The losing bidders, 
he said, are putting "their egos out in front 
and not the best interests of the city." If law 
suits are filed, Johnson said, service to the 
city will be delayed and only the lawyers will 
benefit. 

Would you expect less? 
Home Team Sports, the regional pay sports 
service serving the greater Washington re- 
gion (Maryland, Virginia, Delaware and 
parts of Pennsylvania, West Virginia and 
North Carolina) has released results of a tele- 
phone coincidental that suggests its sub- 
scribers are watching what they pay for. 
The June 8 baseball game between the De- 
troit Tigers and the Baltimore Orioles, 
whose home games form the cornerstone of 
HTS's programing, scored a 48.6 rating and 
77 share among the 10,000 HTS subscribers 
served by Caltec in Baltimore county. 

HTS points out the "exceptional" ratings 
were attained despite the local broadcast at 
the same time of the fifth game of the Na- 
tional Basketball Association championship 
series and the final game of the Major Indoor 
Soccer League championship series. It 
should be noted, however, that the baseball 
game was more than just "a regular season 
Orioles contest," as HTS described it. It was 
the much -heralded first match between the 
division -leading Tigers, who were the hot- 
test team in baseball at the time, and the 
Orioles, who had won the division in 1983. 
The game, played in Baltimore, was sold 
out. 

Looking good 
The Cable Television Administration and 
Marketing Society reports preregistration 
for its 10th annual conference in New York 
next week (Aug. 12 -15), at 1,000. Last year's 
attendance was 1,200 and CTAM officials 
hope, with the New York venue, to get 1,400 
to attend. 

Monday's luncheon speaker will be Larry 
Light, executive vice president, client ser- 
vices, Ted Bates Co. The convention will 
kickoff with a Monday morning session ex- 
amining "critical success factors" in market- 
ing. On videotape will be executives review- 
ing the successful marketing of their 
companies, including American Airlines, 
Federal Express and Marriott Corp. 

Florida pirates 
How much are cable pirates costing cable 
operators in Florida each year? Approxi- 
mately $23.9 million or almost 10% of their 
total annual revenues. That's according to a 
survey of Floridian cable systems represent- 
ing two -thirds of the homes passed in the 
state, conducted by Showtime/The Movie 
Channel Inc. 

In presenting the results of the survey at 
the annual convention of the Florida Cable 
Television Association meeting, Michael 
Aloisi, regional engineering manager, 
Showtime/TMC, said although $32 million 
in annual revenues are being lost by the 
operators, most of it is "recoverable through 
traditional marketing, public relations, engi- 

Broadcasting Aug 6 1984 

Shaking hands. Firming up a college 
football television rights deal between 
the Southeastern Conference and 
wrestle) Atlanta at Turner Broadcasting 
System studios in Atlanta are conference 
commissioner H. Boyd McWhorter (I) and 
TBS Chairman Ted Turner. The deal, val- 
ued at a reported $6 million (see page 
41), calls for was to televise 12 SEC 
games this fall. 

neering and legal means." 
The survey is part of Showtime/TMC'r 

ongoing campaign to limit pirating, whici 
hurts not only cable operators but Show 
time/TMC and other pay television services 
as well. Indeed, the survey indicated that 
program suppliers lose $8.2 million to the 
pirates in Florida each year. 

At the National Cable Television Associ- 
ation convention in Las Vegas last June, it 
offered its affiliates theft of service combat 
kits containing guidelines and techniques 
for mounting assaults on the pirates. Since 
the convention, Showtime/TMC said, more 
than 500 operators have requested the anti - 
piracy kits. 

Other findings of the Florida survey: 3.7% 
of the homes passed by cable, but not sub - 
scribering to it, were receiving service ille- 
gally; 6.8% of basic subscribers were receiv- 
ing pay service illegally, and 8.1% of pay 
subscribers were receiving one or more ad- 
ditional pay services illegally. The chief 
causes for the pirating were subscribers 
who tampered with their cable converters 
and negligent or unscrupulous installers. 

Showtime/TMC is urging operators to 
publicize the illegality of pirating, but to of- 
fer a general amnesty. Once pirates realize 
what they are doing is wrong and that they 
may be prosecuted for it, the pay pro- 
gramer believes, they are usually willing to 
become paying customers. "After all, they 



ilready know the value and benefits of the 
)roduct and since most are otherwise law - 
abiding citizens, these amnesty programs 
live them a graceful opportunity to set 
pings straight," Aloisi told the Florida oper- 
rtors. "It's also a cost -effective tactic that 
'epresents good consumer relations." 

New on Nickelodeon 
Nickelodeon, the advertiser- supported chil- 
dren's cable program service, will discontin- 
ue its The Tomorrow People series at the end 
of this month, while adding Dangermouse, a 
six- episode animated series, beginning 
Aug. 13. The Tomorrow People exits with the 
cablecast of the program's most popular 
segments in marathon cablecasts on Aug. 
25 and Aug. 26. 

Fine way 
Group W Cable faces fines totaling $3.8 mil- 
lion levied against the system operator by 
the city manager of Santa Ana, Calif., late 
last month for allegedly failing to meet terms 
of its municipal franchise agreement. City 
manager Robert Bobb, claiming he was act- 
ing under authority granted him in the city's 
franchise agreement with Group W, said the 
fine was calculated by assessing the firm 
$5,000 -per -day beginning Sept. 1,1983. San- 
ta Ana's 15 -year agreement with Group W, 
signed in 1982, could also be cut by more 
than three years as part of the penalty, ac- 
cording to city officials. Specifically, Bobb 
claims the cable company is in violation of 
its agreement by not wiring a commercial 
area of the 62,000 -home community and has 
not provided certain promised services. 

Group W has said it does not intend to pay 
the fine and disputed Bobb's charge that 
the operator has failed to meet its commit- 
ments. A spokesman said Group W would 
appeal the action. The MSO, which has 
about 17,000 subscribers in the Santa Ana 
area, has recently been renegotiating other 
aspects of the franchise agreements due to 
cost overruns said to be more than $10 mil- 
lion above the initial projected $19 million 
system construction cost. 

Believer 
Glenn R. Jones, chairman and chief execu- 
tive officer of Jones Intercable Inc., believes 
that the cable industry should broaden its 
vision. At a presentation to the New York 
Society of Security Analysts, Jones 
said : "The future of cable television has nev- 
er been better." 

The head of the 17th largest MSO said 
that alternative technologies, such as direct 
broadcast satellites and videocassette re- 
corders, were not as much of a threat as they 
first appeared, and could serve as ancillary 
sources of revenue for cable operators. As 
an example, he said those system operators 
with cable stores in a shopping center 
should consider selling VCR's. As for the 
shakeout of some programing services, he 
said there could be a move in the other di- 
rection. "We do think that there are services 
out there being bubbled in the cauldrons of 
mens' minds that are viable." 

What about all the "gloom and doom" 
talk? Jones's answer: "Those people just 
make it cheaper for us to buy cable sys- 
tems." 

Nonetheless, the MSO chairman said 
his positive outlook did not indicate he 
thought the industry could take it easy. He 
said he was worried that cable operators 

might be having a "loss of nerve," and might 
not be "defining the business correctly. We 
have to be sure that we pay attention to 
what's happening around us and start using 
the capacity of cable.... We have the 
greatest tool for delivering information that 
the world has ever seen. Telephone corn - 
panies are dealing with archaic plant and 
nothing is going to change that in the next 
five or six years .... There is revenue there. 
Win that and you win the whole ball game. 
We should not confine ourselves to enter- 
tainment." 

He said his company would "fall off" the 
cable bill (H.R. 4013) at the point that it 
"would forbid cable getting involved in two - 
way data transmission." 

Dick Swanson, president of the Jones di- 
vision which syndicates limited partner- 
ships, provided a laconic response to a 

question about whether reports of oversa- 
turation in the cable limited- partnership 
market were true and how the future for 
such operations looked: "No and good." 

Expanded arts 
Manhattan Cable will announce soon that it 
is doubling the Arts & Entertainment pro- 
graming it carries on its system serving 
188,000 subscribers and hotels, restaurants 
and other businesses. The expanded ser- 
vice is to begin Sept. 1, providing seven - 
day -a -week, 8 p.m. -4 a.m. A&E programing 
and giving the channel some additional 
Madison Avenue exposure as it prepares for 
Nielsen ratings measurement early next 
year. Seventy percent of A&E's subscribers 
currently receive eight hours a day of the 
channel with the remaining 30% receiving 
the full 20 -hour service. 

"THREE'S 
COMPANY" 
WHIPS THE 

COMPETITION IN 
WILKES- BARRE/ 

SCRANTON. 

No contest. 
With it's overwhelming 

12 rating and 30 share 
on WBRE, THREE'S 
COMPANY easily out- 
distances its 5:30 PM 
Mon.-Fri. compe- 
tition. While it 
tops its own 
lead -in -and 
lead out. 

And that's not 
all. This red -hot 
comedy hit has the 
biggest share of 
audience of any 
syndicated series in 
the entire market! 

SOURCE: ARP& REPORT. MAY'84 

THE AUDIENCE 
POWERHOUSE 
From D.L. TAFFNER SYNDICATION (2iz) 245. (4á) 393-2491(31zß`3006 álß 937.1144 
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o daymVe_ro J 
A broadcast engineering commentary from Joe Flaherty, VP, engineering and development, CBS -N New York 

The 21st century: 
15 years and counting 
If the title of this address sounds like the 
countdown for the launch of a space vehicle, 
the simile is apt. Broadcast technology is 
today poised for an explosive thrust in the 
last decade of this century. By the year 2000, 
the technical quality and the diversity of ser- 
vices offered to the viewer will be as differ- 
ent from today's television as the introduc- 
tion of color was from the early 
monochrome experiments of Baird and 
Campbell- Swinton 55 years ago. 

We broadcasters have so far advanced the 
art that, today the world over, more people 
view television than can read. The television 
screen is indeed man's window on his world: 
yet this technology is a 20th century phe- 
nomenon, scarcely 60 years old. 

What will it be in 1999 when we close this 
communications century? In large measure, 
that's up to us, as we expand, innovate and 
try new technologies- adopting some and 
rejecting others. But in these last 15 years, 
there are two things of which we can be 
sure- technology will continue to acceler- 
ate, producing a bewildering array of equip- 
ment both for the professional and the con- 
sumer; and the consumer will adopt many of 
these technologies more quickly than ever. 

This last quarter century also saw the de- 
velopment of international and domestic 
communications satellite networks, and 
these networks vastly increased the number 
of wide band communications channels 
which, in turn, resulted in a plethora of new 
program services to the home via cable and 
pay cable systems. 

The broadcaster's monopoly of video 
channels to the home is gone, gone forever. 
The "television of abundance" competes di- 
rectly with the broadcaster for the attention 
of the viewer. 

I needn't tell you that the terrestrial broad- 
caster has, so far, competed very successful- 
ly with the new media. The dire predictions 
of massive network and local station audi- 
ence erosion have simply not materialized. 

This fact notwithstanding, complacency 
now would see us rumble into 21st century 
oblivion. Yet, I submit to you that terrestrial 
broadcasting need not become a secondary 
service, inferior to its 21st century competi- 
tion. But in the same breath, I caution you 
that it surely will, if broadcasting surrenders 
its creative and technical leadership to the 
new and hungry competition. 

Over the years, "broadcast quality" has 
come to mean "the ultimate" -that to which 
all else is compared, and that from which all 
else is scaled. Our programs are the best, our 
news is the best and our technical quality is 
unsurpassed. 

But all this is changing. New and better 

Joseph A. Flaherty is vice president for 
engineering and development, CBS Television 
Network, New York. A broadcast engineer 
since 1955, he has been with CBS since 1957, 

technology is becoming available, and the 
technical quality of services delivered to the 
home will become an ever increasing factor 
in audience appeal, and thus in audience 
size. 

As we evaluate the onrush of new technol- 
ogies, we must bear in mind that the "stan- 
dard of services" enjoyed by the viewer to- 
day will not be his "level of expectation" 
tomorrow. 

Broadcasting has continually improved its 
technical quality. We need only look at an 
old kinescope recording of the early 1950's 
or a videotape from the early 1960's to see 
how far we've come. 

So why worry? Two reasons: First, we are 
no longer alone in television communica- 
tions to the home, and second, the terrestrial 
broadcaster has the most restricted band- 
width of any mass communications channel 
to the home today. Moreover, this narrow 
band channel is providing the existing NTSC 
color TV service, and is, therefore, con- 
strained to adopt only those technical im- 
provements compatible with the existing 
service. 

If we are to compete 15 years hence, we 
must undertake the enormous task of direct- 
ing our television technology during these 
explosive few years. "Good enough" is no 
longer "perfect" and may, in fact, become 
wholly unsatisfactory. Quality is a moving 
target, and our future judgments must not be 
based on today's performance. 

Many of the technological improvements 
that offer new services and/or higher techni- 
cal quality are already being employed by 
broadcasting's competitors. Cable systems, 
without our spectrum constraints, are al- 
ready able to deliver stereophonic sound and 
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to offer full channel teletext and data ser 
vices. Television broadcasters must serious 
ly evaluate such existing technologies, o 
they may be competing with them in thi 
future on a "catch -up" basis. 

The digital television era is upon us. I 
worldwide compatible digital video standan 
already exists, and with any luck there wil 
be a digital videotape format standard by 
year end. The availability of digital VTR': 
will break the digital dam, and this technol 
ogy, combining the advantages of comp() 
nent signal format with a digital signal strut 
ture, will offer a dramatic increase in quality 
with rugged production flexibility. 

On the heels of digital video will comc 
digital audio. The public is already keenly 
aware of digital sound quality. One nee( 
only stroll through a record store to see hos 
many records are being digitally mastered, 
and the compact disk is bringing this digitai 
experience into the home. 

Thus, digital sound quality is at the view- 
er's "level of expectation," and it may be- 
come his "standard of acceptance" even be- 
fore we are able to launch our new analog 
stereo television sound system. How will a 
terrestrial 
tal stereophonic sound to the service? For 
that matter, what will the FM radio broad- 
caster do to compete in the digital era? Cable 
systems have the capacity to deliver digital 
sound, as do home VCR's, and DBS systems 
have been based on digital sound from the 
outset. 

Perhaps even more significant than the de- 
velopments in the competitive distribution 
media are the changes in the home terminal. 
The TV set is no longer the lowest common 
denominator, and it's improving every mod- 
el year. 

The high resolution picture tube is here, 
as are multi- channel "cable ready" sets. 
Stereophonic sound and digital signal pro - 
cessing are being shown by many television 
set manufacturers and receivers with built -in 
teletext decoders are on the horizon. The all - 
digital set is just a few years away, and be- 
yond this is the "intelligent" receiver with 
full frame memory allowing substantial sig- 
nal processing for picture enhancement 
within the receiver. 

At this very moment, a worldwide high 
definition production standard is under study 
around the globe. It is scheduled to be com- 
plete and ready for approval at the next inter- 
im meeting of the CCIR in Geneva in Octo- 
ber 1985. 

Several high definition television trans- 
mission systems are under study. A CBS sys- 
tem uses two 24 mhz FM channels to trans- 
mit a high definition television signal to a 
receiver requiring no digital memory. NHK 
has proposed a single channel system which 
utilizes an intelligent reciever for display. 

While DBS is a natural HDTV transmis- 
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sion medium, HDTV can be transmitted 
over a modem 30- channel cable system, and 
in this regard, it is estimated that cable sys- 
tems with high channel capacity will reach 
30% of all television homes (up from 10%) 
by 1990 -well within our reference time 
frame. 

As VCR penetration approaches 50% of 
all TV homes in 1990, HDTV will also have 
its impact here. Just one month ago, a proto- 
type HDTV home VCR was demonstated by 
NHK in Tokyo. By the year 2000, such high 
definition VCR's could be bringing the wide 
screen cinema to the home viewer, since 
thousands of hours of high definition soft- 
ware are already available as 35 mm films. 

Naturally, we also participate in the work 
of the Advanced Television Systems Com- 
mittee (ATSC), which is studying improved, 
enhanced and HDTV systems for the United 
States, and working to achieve a worldwide 
HDTV production standard. 

We feel that international communica- 
tions by satellite has made it vital to work 
toward worldwide standards. This not only 
spreads the cost of developing and manufac- 
turing equipment across a world market, but 
also simplifies international program ex- 
change which will be so important as we 
move toward a global economy in the 21st 
century. 

What then must the terrestrial broadcaster 

do in these count -down years to maintain his 
preeminent position? First, broadcasters 
must realize that they are in an era of rapidly 
expanding technology -technology which 
may favor new and competing systems. 
Thus, they must explore all the new technol- 
ogies and adopt those that improve the qual- 
ity, efficiency and audience appeal of broad- 
casting. 

Second, broadcasters must understand 
that the viewing public is becoming more 
technically sophisticated and has an increas- 
ing "level of expectation." 

Third, we must compete in a free market- 
place environment. A benevolent FCC 
which for 50 years promulgated broadcast 
technical standards will do so no longer. 

We, in our scientific and trade organiza- 
tions, must produce whatever standards 
there will be, and we must do so at a time 
when the pace of technological advance de- 
fies the very concept of standardization. 

As to standards, our record is not unble- 
mished. Indeed, there would be an AM ste- 
reo standard and a teletext standard if the 
NAB and Electronic Industries Association, 
respectively, had been able to recommend 
one to the FCC. There would be a small 
format ENG standard had the Society of Mo- 
tion Picture and Television Engineers been 
able to find consensus. 

Success in future standardizing work, 

such as that under way at the ATSC, depenc 
absolutely on our wholehearted support i 

cooperation with the manufacturers of bot 
professional and consumer equipment. 

In this regard, broadcasters must recog 
nize that improvements in quality and th 
introduction of new services depend heavil 
on the cooperation of television set manufac 
turers. The introduction of stereo sound de 
modulators and teletext decoders are recer 
examples of this. 

Therefore, I believe broadcasters shoul. 
open a formal dialogue with the receiver in 
dustry since none exists today. This can hell 
insure that both ends of the broadcasting 
chain work toward similar goals in a timel; 
and cost effective manner. 

Finally, while we must continue to up 
grade our plants to improve near -term qual 
ity, we must look further ahead to the all 
digital plant and to the transmission o 
enhanced and even high definition televi 
sion. 

To this end, we must stimulate, and shan 
the cost of, research to develop compatible 
digital sound and HDTV transmission sys 
tems for VHF and UHF services -a devel 
opment which will certainly require an "in 
telligent receiver." 

Perhaps Hippocrates said it best: "Time it 
that wherein there is opportunity, and oppor 
tunity is that wherein there is no great time." 

This week 
Aug. 8- Advertising Club of FortWorth meeting. Holi- 
day Inn Central, Fort Ybrth. 

Aug. 8.10- Arkansas Broadcasters Association. con- 
vention. Speakers include Bill Stakelin, Radio Advertis- 
ing Bureau; John Abel, National Association of Broad- 
casters, and Jason Shrinsky, communications attorney 
Majestic hotel, Hot Springs, Ark. 

Also in August 
Aug. 12- 15-Cable Television Administration and 
Marketing Society 10th annual conference. Waldorf- 
Astoria, New York. 

Aug. 14-15- National Association of Broadcasters, 
department of minority and special services, minority 
television programers business seminar. Panelists: Roy 
Danish. Television Information Office; John Ibn Boos - 
ten, NATPE International; Stan Marinoff, WISN -TV Mil- 
waukee; Phyllis Tucker Vinson, NBC; Donald Marbury, 
Corporation for Public Broadcasting; Lucille Salhany, 
Taft Broadcasting, and Benjamin Magliano, La Raza 
Production Center. NAB headquarters, Washington. 

Aug. 14-16--Professional Land Mobile Communica- 
tions Showcase, sponsored by Electronic Industries 
Association. Keynote speaker: FCC Chairman Mark 
Fowler. Las Vegas Convention Center, Las ' Las Vegas. 

Aug. 15- Deadline for entries in " Nbmen at Nbrk" 
Broadcast Awards, sponsored by National Commis- 
sion on Working Women. Information: NCWW, 2000 P 

Street, N.W., suite 508, Washington, 20036. 

Aug. 15- Advertising Club of Fort Worth meeting. 
Holiday Inn Central, Fort North. 

Aug. 15-19-National Federation of Community 
Broadcasters ninth annual conference. Mount Vernon 
College, Washington. 

Aug. 16-19 -West Virginia Broadcasters Association 
38th annual meeting. Greenbrier, White Sulphur 
Springs, W. Va. 

Aug. 18-19- National Association of Black Journal- 
ists ninth annual convention. Theme: Politics, Power 
and the Press." Colony Square hotel, Atlanta. 

Aug. 17- "Cable TV: Color It Rosy," seminar, spon- 
sored by Kelly, Scott & Madison Inc., advertising 
agency. Hyatt Regency O'Hare, Chicago. 

Aug. 17- National Association of Telecommunica- 
tions Officers and Advisors and National League of 
Cities regional seminar, "Telecommunications '84: 
Challenges and Choices." Hilton hotel, Portland, Ore. 

Aug. 17- 19- "FilmMdeo International," sponsored by 
Castle Hill Foundation, nonprofit corporation devoted 
to cultural and educational programs in arts. Castle 
Hill, Ipswich. Mass. 

Aug. 21- Southern California Cable Association lun- 
cheon. Speaker: Herb Granath, president, ABC Video 
Enterprises. Los Angeles Airport Hilton hotel, Los An- 
geles. 

Aug. 22 -25- Michigan Association of Broadcasters 
annual meeting. Hidden Valley Resort, Gaylord, Mich. 

Aug. 25- Arkansas AP Broadcasters Association 
summer convention. Little Rock Excelsior hotel, Little 
Rock, Ark. 

Aug. 27-30- Nebraska Videodisk Symposium, spon- 
sored by Nebraska Videodisk Design/Production 
Group. Nebraska Center for Continuing Education at 
University of Nebraska -Lincoln, east campus, and 
Cornhusker hotel, Lincoln, Neb. 

Aug. 28 -Ohio Association of Broadcasters sales 
workshop. Dublin Stouffers, Columbus, Ohio. 

Aug. 2840 -Satellite Communications Users Confer- 
ence, SCUC '84. Louisiana Superdome and Hyatt, 
New Orleans. 

September 
Sept. 6 -Local ACE cable programing awards recep- 
tion and presentation, sponsored by National Cable 
Television Association. Ford's Theater, Washington. In- 
formation: (202) 775 -3550. 
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Sept. 6-7- Meeting of the board of National Cable 
Television Association. Madison hotel, Washington. 

Sept. 6-8- Eastern Cable Show, sponsored by South 
ern Cable Television Association. Georgia World Con- 
gress Center. Atlanta. Information: (404) 252 -2454. 

Sept. 7- Deadline for entries in National Black Pro. 
graming Consortium's "Prized Pieces 1984," award: 
honoring programs which "present blacks in positive 
principal roles." Information: NBPC, 700 Bryden Road 
suite 135, Columbus, Ohio. 43215; (614) 461 -1536. 

Sept. 7- Deadline for entries in 19th Gabriel Awards, 
sponsored by Unda -USA. Information: Edward Mur- 
ray, (618) 397 -2845. 

Sept. 7 -9-New Hampshire Association of Broadcast- 
ers annual meeting. Red Jacket Inri, North Conway, 
N.H. 

Sept. 7.9- "Film and Video: The Best of Both Nbrlds," 
symposium sponsored by Southeast Film and Video 
Consortium. Videotape Associates. Atlanta. Informa- 
tion: (404) 239 -0319. 

Sept. 8-10- Minnesota Broadcasters Association fall 
convention. Kahler Inn, Hibbing, Minn. 

Sept. 9-11- Illinois Broadcasters Association annual 
convention. Eagle Ridge Lodge, Galena, Ill. 

Sept. 10- Deadline for entries in International Film 
and TV Festival of New York. Information: Festival, 
251 West 57th Street, New York, N.Y., 10019. 

Sept. 10- Advertising Club of Greater Boston 24th 
annual Hatch Awards. Park Plaza Castle, Boston 

Sept. 11 -Ohio Association of Broadcasters "small 
market radio exchange." Nkstbrook Country Club, 
Mansfield, Ohio. 

Sept. 12 -Ohio Association of Broadcasters "small 
market radio exchange." Holiday Inn, Chillicothe, Ohio. 

Sept. 13-Ohio Association of Broadcasters "small 
market radio exchange." Holiday Inn, Wapakoneta, 
Ohio. 

Sept. 13-Cabletelevision Advertising Bureau local 



:able sales advertising workshop. Sheraton Tobacco 
/alley Inn, Hartford. Conn. 

Sept 14- Southern California Association ofGovern- 
nents /Amænberg School of Regional Telecom munica- 
'ions regional telecommunications conference. Univer- 
sity of Southern California campus. Los Angeles. 

Sept. 14-15- Eighteenth annual South Dakota 
Broadcasters day South Dakota State University and 
Staurolite Inn, Brookings. S.D. Information: (605) 688- 
1191. 

Sept. 14- 15- Radio -Television News Directors Asso- 
-iation region eight meeting. Ohio University, Athens, 
Dhio, 

Sept. 14.16 -Maine Association of Broadcasters an- 
ival convention. Sebasco Lodge, Sebasco Estates. 
Me. 

Sept. 14-16- -Film and Video: The Best of Both 
&rids," symposium sponsored by Southeast Film 
and Video Consortium. Crawford Communications, At- 
anta. Information: (404) 239-0319. 

Sept. 15- Deadline for entries in 16th National Abe 
Lincoln Awards, sponsored by Southern Baptist Radio 
and Television Commission. Information: Bonita Spar- 
row, SBRTC. 6350 Nast Freeway, Fort Worth, 76150. 

Sept 15-- California AP Television -Radio Associ- 
ation regional seminar. Sacramento Inn, Sacramento, 
Calif. 

Sept. 15- Radio -Television News Directors Associ- 
ation region two meeting. Westin Bonaventure, Los An- 
geles. 

Sept. 15- Radio -Television News Directors Associ- 
ation region nine meeting with AP. Royal Sonesta, 
New Orleans. 

Sept. 15- Radio -Television News Directors Associ- 
ation region five meeting with Northwest News Broad- 
casters Association. Eau Claire, Wis. 

Sept. 16-18-Central Educational Network fifth an- 
nual national program screening. Marc Plaza hotel, Mil- 
waukee. Information: Ann DeLarye -Gold, (312) 545- 
7500. 

Sept. 16- 18- Nebraska Broadcasters Association 
51st annual convention. Holiday Inn, Columbus, Neb. 

Sept. 16- 18- National Religious Broadcasters West- 
ern chapter convention. Los Angeles Marriott (Airport), 
Los Angeles. 

Sept. 16.19- "The Radio Convention and Programing 
Conference," combined conventions of National Asso- 
ciation of Broadcasters and National Radio Broad- 
casters Association. Westin Bonaventure and Biltmore 
hotels, Los Angeles. 

Sept 17 -18- "Selling Cable TV Services," course of- 
fered by American Management Association. AMA 
headquarters, New York. 

Major e eettings 
Aug. 12 -15 -Cable Television Administration 
and Marketing Society 10th annual conference. 
Waldorf- Astoria, New York. 

Sept. 6-8-Southern Cable Television Association 
Eastern show Georgia World Congress Center, At- 
lanta. Future show: Aug. 25 -27, 1985, Georgia 
World Congress Center. 

Sept. 16-19-"The Radio Convention and Pro- 
graming Conference." combined conventions of 
National Radio Broadcasters Association and Na- 
tional Association of Broadcasters Radio Program- 
ing Conference. Westin Bonaventure and Biltmore 
hotels, Los Angeles. 
Sept. 21 -25 -10th International Broadcasting 
Convention. Metropole Conference and Exhibition 
Center, Brighton. England. 
Oct 28-Nov. 2- Society of Motion Picture and 
Television Engineers 126th technical conference 
and equipment exhibit. New York Hilton. 

Oct. 30-Nov. 1-Atlantic Cable Show, Atlantic City 
Convention Center, Atlantic City, N.J. Information: 
(609) 848 -1000. 
Nov 7- 9- Television Bureau of Advertising 30th 
annual meeting, Hyatt Regency. Chicago. Future 
meetings: Nov 11 -13, 1985, Hyatt Regency Dallas; 
Nov 17 -19, 1986, Century Plaza, Los Angeles, and 
Nov. 18 -20, 1987, Washington Hilton, Washington. 

Nov. 11.14- Association of National Advertisers 
annual meeting. Camelback Inn, Scottsdale, Ariz. 

Nov. 17 -20 -AM IP '84, American Market for In- 
ternational Programs, second annual program 
marketplace. organized by Perard Associates with 
MIDEM and National Video Clearinghouse. Fon- 
tainebleau Hilton, Miami Beach. 
Dec. 5.7- Western Cable Show, sponsored by 
California Cable Television Association. Anaheim 
Convention Center, Anaheim, Calif. Information: 
(415) 428 -2225. 
Dec. 5-7-Radio-Television News Directors Asso- 
ciation international conference. San Antonio Con- 
vention Center, San Antonio, Tex. 

Jan. 5-8, 1985 -Association of Independent Tele- 
vision Stations (INTV) annual convention. Cen- 
tury Plaza hotel, Los Angeles. 
Jan. 10-14, 1985 -NATPE International annual 
convention. Moscone Center, San Francisco. Fu- 
lure conventions: Jan. 17 -22, 1986, New Orleans 
Convention Center. and Jan. 24 -27. 1987, New Or- 
leans. 

Jan. 26-29, 1965 -Radio Advertising Bureau's 
Managing Sales Conference. Amfac hotel, Dallas. 

Jan. 30 -Feb. 1, 1985 -25th annual Texas Cable 
Show, sponsored by Texas Cable TV Association. 
San Antonio Convention Center, San Antonio, Tex. 

Feb. 3-6, 1985 - National Religious Broadcasters 
42nd annual convention. Sheraton Washington, 
Washington. 
Feb. 15-16, 1985-Society of Motion Picture and 
Television Engineers 19th annual television con- 
ference. St. Francis hotel, San Francisco. 

March 7 -9, 1985 -16th annual Country Radio 
Seminar, sponsored by Country Radio Broadcast- 
ers Inc. Opryland hotel, Nashville. 

March 26-27, 1985- Cabletelevision Advertising 
Bureau's fourth annual cable advertising confer- 
ence. Sheraton Center, New York. 

April 14-17, 1985 -National Association of 
Broadcasters annual convention. Las Vegas Con- 
vention Center, Las Vegas. Future conventions: Dal- 
las, April 13 -16, 1986; Dallas, April 12 -15, 1987, 
and Las Vegas, April 10 -13, 1988. 

April 20-25, 1985 -20th annual ,NIP -TV, Marche 
International des Programmes, international TV 
program marketplace. Palais des Festivals, 
Cannes, France. 

May 7 -11, 1985 - American Women in Radio and 
Television annual convention. New York Hilton. Fu- 
ture convention: May 27 -31, 1986, Loews Anatole, 
Dallas. 
May 12 -15, 1985 -Broadcast Financial Manage - 
men! Association 25th annual conference, Chica- 
go. Future conference: April 27-30, 1986, Los An- 
geles. 
May 15-18, 1985 -American Association of Ad- 
vertising Agencies annual meeting. Greenbrier. 
White Sulphur Springs, W Va. 

June 2- 5,1985 -National Cable Television Asso- 
ciation annual convention, including National Ca- 
ble Programing Conference. Las Vegas Conven- 
tion Center, Las Vegas. Future conventions: March 
16 -19, 1986. Dallas, and May 17 -20, 1987, Las 
Vegas. 
June 5-9, 1985- Broadcasters Promotion Associ- 
ation/Broadcast Designers Association annual 
seminar. Hyatt Regency, Chicago. Future conven- 
tions: June 10 -15, 1986, Loews Anatole, Dallas; 
June 17-20, 1987, Peachtree Plaza, Atlanta; June 
22 -25. 1988, Bonaventure, Los Angeles; June 22- 
25. 1989. Renaissance Center, Detroit. 

June 8-12, 1985 - American Advertising Feder- 
ation national convention. J.W. Marriott, Washing- 
ton. Future convention: June 14 -18, 1986, Hyatt 
Regency Chicago. 
Aug. 8 -Sept. 14, 1985-Space WARC, first of two 
sessions to develop plan for space services in 
geostationary orbital arc. Some 150 countries ex- 
pected to attend. Second session of World Admin- 
istrative Radio Conference scheduled for October 
1988. Geneva. 
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130 SIXTY SECOND PROGRAMS 
26 Weekly Soap News Updates 

The difference between inserts and 
programs is... you can sell your 
programs. 

Soap Opera Minute is designed as a 

spot carrier, with commercial intros 
and outs. Sponsor messages expand 
them by 10, 20, 30 seconds - and 
you're selling all that time. 

Take a minute to put daytime's top 
soap and game show stars to work 
locally in this pre -proven format. In 

fact, take 130 minutes. 

NO FRILLS SYNDICATION 
All the frills are in the programs, not 
the sales. There's no syndication 
company so there's no distribution fee 

to increase the cost. Our direct -from- 
the- manufacturer selling "strategy" is 

frill -free: each market is priced with 
the lowest fee we can accept, making 
this the most affordable short -form 
series on the market. 

AVAILABLE NOW 
FOR NOVEMBER 5 

RESTA. PRODUCTIO 
ASSOCIATES, INC. 

619 West 54 Street, Suite 621, 
New York, New York 10019 



Sept. 17 -19- Kentucky Broadcasters Association an- 
nual fall convention. Marriott, Lexington, Ky 

Sept 18- Cabletelevision Advertising Bureau local 
cable sales advertising workshop. Red Lion Inn, Orna - 
ha. 

Sept. 18-Ohio Association of Broadcasters "small 
market radio exchange." Avalon Inn, Warren, Ohio. 

Sept. 20- Cabletelevision Advertising Bureau local 
cable sales advertising workshop. Sheraton Denver 
airport, Denver. 

Sept. 20- 21-34th annual Broadcast Symposium, 
sponsored by Broadcast Technology Society of Insti- 
tute of Electrical and Electronics Engineers. Program 
commemorating IEEE's 100th anniversary will be held. 
Hotel Washington, Washington. Information: (212) 975- 
3791. 

Sept. 21- Southern California Cable Association 
fourth anniversary dinner and dance. Beverly Wilshire 
hotel, Los Angeles. 

Sept. 21- 22- Massachusetts Broadcasters Associ- 
ation annual convention. Westin hotel, Copley Square, 
Boston. 

Sept. 21 -25 -10th International Broadcasting Conven- 
tion (IBC), sponsored by Electronic Engineering Asso- 
ciation, Institution of Electronic and Radio Engi- 
neers, Institution of Electrical Engineers, Royal 
Television Society, Institute of Electrical and Elec- 
tronics Engineers and Society of Motion Picture and 
Television Engineers. Metropole conference and exhi- 
bition center, Brighton, England. Information: IEE, Sa- 
voy Place, London, WC2R OBL; telephone: 01.240- 
1871. 

Sept. 22 -First "Sol Taishoff [lateeditor -in- chief, Broad- 
casting magazine] broadcasting seminar, for future 
leaders among broadcast news personnel," spon- 
sored by Society of Professional Journalists, Sigma 
Delta Chi. KRON -TV San Francisco. Information: SPJ/ 
SDX, 840 North Lake Shore Drive. Chicago 60611: 
(312) 649 -0211. 

Sept. 23- Academy of Television Arts and Sciences 
36th annual prime time Emmy Awards presentation on 
CBS -TV originating from Pasadena (Calif.) Civic Audi- 
torium. Governor's Ball follows at Century Plaza hotel, 
Los Angeles. 

Sept. 23-25 -Third annual Great Lakes Cable TV Expo 
'84, sponsored by Illinois- Indiana Cable TV Associ- 
ation and Michigan Cable TV Association. Indianapo- 
lis Convention and Exposition Center, Indianapolis. In- 
formation: Shirley Watson, (618) 249 -6263. 

Sept. 23.26- National Association of Telecommuni- 
cations Officers and Advisors, affiliate of National 
League of Cities, annual conference. Sheraton El Con- 
quistador, Tucson, Ariz. Information: (202) 626 -3115. 

rrata 
Creative Radio Shows is producer of 
Gary Owens' Supertracks, Country Mu- 
sic's Radio Magazine, The Frank Sina- 
tra Special of the Week and Country Spe- 
cial of the Months, all of which are 
represented for sale nationally by The 
Creative Radio Network, clarifying report 
in July 23 issue. The Creative Radio Net- 
work does not represent Love Notes; 
Look Good, Feel Good; An Original 
Christmas, or programs formerly pro- 
duced by The Creative Factor. CRN is 
producing yet -untitled original 12 -hour 
Christmas radio special. 

O 

Gary H. Bugh is applicant for new AM in 
Mt. Pleasant, Md., not Gary H. Hugh, as 
incorrectly reported in "For the Record " 

July 16. 

Broker for sale of WORC(AM) Worcester, 
Mass., was Horton & Associates not 
Ralph E. Meador, as incorrectly reported 
in "Changing Hands," July 30. 

Sept. 24- Broadcast engineering management semi- 
nar, sponsored by University of Wisconsin- Extension. 
Holiday Inn Southeast, Madison, Wis. Information: Don 
Borchert, (608) 263 -2157. 

Sept. 25- International Radio and Television Society 
opening newsmaker luncheon. Speaker: Leonard Gol- 
denson, chairman, ABC Inc. Waldort Astoria, New York 
Information: (212) 867 -6650 

d 

A professional's guide to the intermedia week (Aug. 6 -12) 

Network television PBS (check local times): Hispanos: Cuba: A Personal Journey 
(documentary), Wednesday 10 -11 p.m.; Shelter(documentary), Friday 10 -11 p.m.; Dallas: A 
Stake in the Arts (documentary), Sunday 10 -10:30 p.m. ABC: XXIII Summer Olympic 
Games (event coverage), Monday -Friday 11 a.m.-2 p.m., 4 -5:30 p.m., 7 p.m.- midnight; 
XXIII Summer Olympic Games (highlighted summary), Monday- Friday 12:30 -2 a.m. 

Cable Cinemax: Daniel (drama), Sunday 8- 
10:15 p.m. ESPN: SportsCenter Olympic Edition 
(results). continuing through Aug. 12, 6:30 -7:30 
p.m. Prism: City Lights* (bimonthly interview se- 
ries), Monday 6 -6:30 p.m. 

Play It Again HBO: Sunshine's on the Way (dra- 
ma), Monday 4-4:45 p.m.; The Loran by Dr. Seuss 
(animated children's special), Monday 7 -7:30 p.m.; 
That Man in the White House: F.D.R. (one -man 
show), Friday 6-8 p.m. Showtime: "One Flew Over 
the Cuckoo's Nest" (drama), Sunday 8 -10:15 p.m. 

Timothy Hutton as Daniel 

Museum of Broadcasting (1 East 53d Street, New York): The Honeymooners, four 60- 
minute episodes, one each week, now through Sept. 29. Lucille Ball: First Lady of Comedy, 
90 minutes of programing aired three times per day, now through Sept. 13. Metromedia and 
the DuMont Legacy, 90 minutes of programing aired three times per day, now through Sept. 
20. For information and air times call (212) 752 -7684. 

indicates premiere episode 
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Down on music licenses 

EDrroR: I hope every broadcaster paid atten- 
tion to Jarrell Shepherd's letter in the July 23 
BROADCASTING magazine concerning music 
licenses. Like Congress, ASCAP, BMI, and 
SESAC have us where they want us. Like 
Shepherd, I feel it's unfair that every pro- 
gram I sell means less music played but in- 
creases my payments to play music. I've 
written comments to the All- Industry Radio 
Music License Committee, and I received no 
reply. 

Here's another point: Should an all -coun- 
try music station have to pay rock song writ- 
ers? Unfair, but fairness is not a thing offered 
to broadcasters except in rare instances. 

Several years ago, I proposed a 30/30 
plan: Every radio station refrain from play- 
ing the top 30 songs for 30 days, to show 
writers, performers and everyone else who 
butters their bread. No takers. Broadcast- 
ing's philosophy seems to be: "We're riding 
in the honey wagon, but at least we're rid- 
ing." (For you youngsters, a honey wagon 
cleaned the outhouses that used to be behind 
every home.) 

Lowest rate to politicians ...the only 
group disallowed from tobacco advertising 
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. our own ...BMI thumbing its nose- 
... where will it all end?-B.D. Thornton, 
president/general manager, KMAM(AM)- 

KMOE(FM) Butler, Mo. 

Payola concerns 

EDITOR: The recently begun inquiry into re- 
ports of radio payola by the Oversight and 
Investigations Subcommittee of the House 
Energy and Commerce Committee may be 
the most important development in the 
American music business for years. 

Since the celebrated payola hearings of 
1960, the resulting lax government legisla- 
tion and even more lax government enforce- 
ment of federal payola law have led to a 
pervasive domination of the music playlists 
of major radio stations by a handful of major 
record companies. 

I urge all the music business functionaries 
discriminated against by the prevalence of 
payola to step forward and say their piece to 
the subcommittee or the news media. - 
Mark Brown, Burlington, Mass. 

Editor's note. A preliminary staff inquiry into news- 
paper reports of payola (BROADCASTING, June 25) 
has led to no further action. 



DYNAMIC 60 & 30- MINUTE RADIO SERIES 
FOR THE 18 -24 SEGMENT 

THE MUSIC! AND THE WORDS. 

"CROSSWALK" 
HAS IT ALL FOR TEENS AND YOUNG ADULTS! 

THE MUSIC? New Wave and upbeat rock, soft and hard, 
bright and Insightful. By some of the hottest groups and 
performers in contemporary music -Resurrection 
Band, Petra, Steve Taylor, Amy Grant, and lots more. 
THE WORDS? Interviews with the artists about their 
personal lives and views. Contemporary. Relevant. 
And fascinating to young listeners: 
"I can't tell you how much 1 enjoy (`Crosswalk')....Please 
keep on doln' what you're doin'!" 
(C. R., Little Rock, Arkansas) 
"You folks are creative and bring out a wide spectrum of 
music as well as those who make it'.' 
(A. P., Butte, Montana) 
"You usually pick great rock /New Wave songs, making 
your show superior to a lot of similar music shows: 
(C. W, Brighton, Illinois) 
"I really enjoy your program and 1 was wondering what 
other stations around the Detroit area carry it, so I can 
listen to it after WORW goes off the air for the summer!' 
(L. A., Detroit, Michigan) 
If articulate young listeners in your audience wrote to 
you today, they'd say, "Give us `Crosswalk'!" And their 
words of thanks would be music to your ears. 
"Crosswalk" Is presently running on more than 200 
stations nationwide. It's available free of charge on 
12 -Inch LP discs with a 52 -week schedule. Stereo 
demonstration discs are available. Mail the coupon, 
or call VI Knickrehm at 314 -647 -4900. 

I'm interested in "CROSSWALK!" 
Please send me: 

A demonstration disc. 
The 52 -week serles. 

NAME 

TITLE 

STATION 

ADDRESS 

CITY 

STATE/ZIP 

PHONE 

"CROSSWALK 
A MEDIA SERVICE OF THE INTERNATIONAL 
LUTHERAN LAYMEN'S LEAGUE 
2185 Hampton Avenue, St. Louts, MO. 63139-2983 
In Canada 
Box 481, Kitchener Ontario N26 -4A2 



IF YOU'VE GOT THE TIME. 
Whether it's morning, noon or night, the o 
more stations turn to for programming is V 

So if you want to make the most of your 
to Viacom. We'll show you how to captur 
audience in no time at all. 

ne company 
!acorn. 

time, turn 
virtually any 



When the news hits home, 
Carolinians head home 
to see it live, close -up and 
in -depth on the nation's 
first regional television 
news network... the 

CAROLINA 
'NEWS 
NETWORK 

More than 300 news professionals from 
the states' leading news stations bring 
exdusive live reports of fast breaking 
news events to millions of viewers in 
North and South Carolina. From the 
mountains to the shore, the Carolina 
News Network links important stories 
together. 

This innovation is an exdusive service of these 
forward - looking stations: 

WSOC -TV, Charlotte, North Carolina 
WFMY -TV, Greensboro, North Carolina 
WSPA -TV, Spartanburg, South Carolina 

WRAL-TV, Raleigh, North Carolina 
WWAY -TV, Wilmington, North Carolina 
WCSC -TV, Charleston, South Carolina 
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Is AM Stereo ready to move up? 

Mc" we Market -place decisions 
- notwithstanding, the recent 

introduction of receivers able to 
decôde signals from any of the four 
systems in use today makes it 
easier for broadcasters to move 
ahead with AM Stereo plans. 
Which system is #I? 
The PMX (Magnavox) System was 
first selected by the FCC to be the 
Industry Standard for AM Stereo. 
We established the system's 
viability during the 1979 NAB Show. 

The politically- inspired 
"market -place" decision hasn't 
affected the technical performance 
of the PMX System one bit. 
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Hearing is believing. 
With the PMX System, AM Stereo 
music sounds like FM Stereo 
music. So it makes for higher 
listener appeal and better 
numbers: For audience and the 
bottom line. 
The Winning Combination 
Our Type 302A Exciter, developed 
for the PMX System, and our new 
Type PMX -SM I AM Stereo 
Modulation Monitor give you a 
superior package for AM Stereo 
broadcasting. 

We've built a world -wide 
reputation for high -quality AM 
transmitters that offer unmatched 

on -air reliability with complete 
transparency. 

Ultimately, the day -to-day 
operation of your AM Stereo 
System will depend upon 
equipment and service. 
We stand on our track record of 
providing the best of both. 
If you're considering AM Stereo, or 
if you just want more facts, give us 
a call. You can't lose 
Continental Electronics Mfg. Co. 
PO Box 270879 Dallas, Texas 75227. 
Phone: (214) 381 -7161 

Ecctno,tic,d 
e 1983 Continental Electronics Mfg. Co/5452 



Tandem Procluanxei 

All in the Family 
The Bob Newhart Show 
The Beverly Hillbillies 
The Honeymooners 
The Twilight Zone 
The Mary Tyler Moore 

Show 
I Love Lucy 
My Three Sons 
Family Affair 

Hogan's Heroes 
The Wild Wild West 
Have Gun Will Travel 
The Millionaire 
The Phil Silvers Show 
Trackdown 
The Ann Sothern Show 
The Dick Van Dyke Show 
Marshal Dillon 
The Rookies 
The Andy Griffith Show 

© 1984 Viacom Imamat,onal Inc. All ngllls reserved 

Gomer Pyle -USMC 
December Bride 
Perry Mason 
Clint Eastwood in 

Rawhide 
Hawaii Five -0 
Gunsmoke 
The Life and Times of 

Grizzly Adams 
Cannon 

Petticoat Junction 
The Lucy -Deli Comedy 

Hour 

Viacom, 



 

Featuring the Mormon Tabernacle Choir 

A magical half-hour available this Christmas season 
on a barter basis. For information contact 

Bonneville Media Communications 
Arlene Hansen (801) 237-2408 or 237-2341 

A presentation of The Church of Jesus Christ of Latter-day Saints 
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Warren Rudman (R -N H speaking at center of picture. introduces an amendmen n the Serate Appropriations Committee blocking the FCC's new ownershp rules 

Congress threatens moratorium on TV's 12 
Hollywood prods Senate committee 
to amend appropriations measure to 
prevent any transfers above present 
limit before June 30, 1985; Senate 
is expected to pass bill, with real 
confrontation in conference committee; 
Leland will introduce bill in House 
to tackle ownership issue headon 

The FCC's new television station ownership 
rules -less than two weeks old -may not be 
much longer lived than that if the Senate 
Appropriations Committee has its way. Last 
Thursday (Aug. 2) that body voted 18 -7 to 
bar implementation of the new I 2-station 
limit (up from seven) before June 30, 1985. 

The full Senate will vote on the mea- 
sure-an amendment to a fiscal 1984 sup- 
plemental funding bill -tomorrow (Tues- 
day). A companion House bill has already 
passed, and the two will be resolved in con- 
ference. That may not be until after the Au- 
gust recess. In the meantime, broadcasters 
have begun to mobilize a massive lobbying 
effort to head off the new initiative, which is 
considered the creature of the motion picture 
industry and whose intended target are the 
three television networks. 

At first blush, much of last week's con- 
gressional activity appeared to be a replay of 
an earlier fight waged by Hollywood and the 
networks over the FCC's financial interest 
and syndication rules. "A can of worms has 
been opened and the worms are going in all 
directions," said one observer. This time, 
however, the conflict has attracted a much 
broader following and a majority of the 

broadcasting industry (with the exception of 
Turner Broadcasting and Westinghouse 
Broadcasting and Cable) is gearing up to 
engage in a united effort to stop the Motion 
Picture Association of America and its presi- 
dent, Jack Valenti. 

FCC Chairman Mark Fowler said of the 
congressional action that "I am very disap- 
pointed. I thought our decision was a very 
moderate, well thought out and responsible 
approach ...as a reading of our order [see 
story page 28] will show." 

And there's legislative momentum in the 
House, too. Telecommunications Subcom- 
mittee member Mickey Leland (D- Tex.), 
with the blessing of Chairman Tim Wirth (D- 
Colo.), is expected to introduce a bill this 
week that will take a long -term approach. 
Sources say the measure will not place a 

moratorium on the commission's action, but 
will deal with the entire ownership question. 
It is expected to include some percentage of 
audience reach as the ownership criterion (as 
opposed to the numerical approach of 7 -7 -7 
and 12- 12 -12). Leland's bill will not include 
a sunset provision (the FCC's new rules 
would end in 1990). The subcommittee is 
expected to hold a hearing on the bill in 
September. 

The introduction of Leland's bill is bound 
to contribute to the growing sentiment in 
Congress to act. One Hill aide noted "that 
there is no question Fowler [FCC Chairman 
Mark Fowler] has miscalculated the mood of 
Congress." 

For the time being the broadcasters have 
retreated from the Senate and are now con- 
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centrating their efforts in the lower chamber. 
They will focus on the House Appropri- 
ations Committee and those members select- 
ed to participate in the House -Senate confer- 
ence on the bill. "We don't see a big battle on 
the Senate floor. The fight will be in the 
conference," said John Summers, National 
Association of Broadcasters executive vice 
president for government relations. 

Some sources say the industry is hoping to 
convince Energy and Commerce Committee 
Chairman John Dingell to intervene on its 
behalf. Dingell, who has a reputation as be- 
ing "turf conscious," may not stand by while 
his committee's jurisdiction is usurped. A 
Dingell aide said the chairman has not decid- 
ed what position he will take. He does, how- 
ever, "have serious concerns about the impli- 
cations of the commission's decision on the 
concentration of control in the broadcasting 
industry and the ability of minorities and 
other underrepresented groups to acquire 
stations." 

"We're meeting Monday (Aug. 6) with all 
the major groups and the networks to devel- 
op a unified strategy," said NAB President 
Eddie Fritts, who called the Senate amend- 
ment a "Jack Valenti relief bill." He said the 
Senate committee had acted in a "precipitous 
and discriminatory manner, holding televi- 
sion hostage to the whims of Hollywood. We 
urge all members of Congress to take a seri- 
ous and reasoned look at the current state of 
communications affairs before taking further 
action," he added. 

The amendment was offered by Senators 
Warren Rudman (R -N.H.) and Daniel In- 
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ouye (D- Hawaii.). "This major shift in poli- 
cy ought to be reviewed by more than five 
FCC commissioners. We ought to let the 
Commerce and Judiciary Committees hold 
hearings on the matter," Rudman said. "All 
we are suggesting is to put everything on 
hold until June 30, 1985." (The Senate Judi- 
ciary Committee -whose concern is for an- 
titrust implications -is scheduled to hold a 
hearing Sept. 1L) 

Rudman said he was only concerned 
about a concentration of television stations 
and did not think the FCC's decision on own- 
ership for radio stations should be altered. 
(National Radio Broadcasters Association 
President Bernie Mann, Mann Media, High 
Point, S.C., spoke to Rudman before the 
markup to express his concern about the in- 
clusion of radio in the measure.) "If there is a 
problem with radio, we have the Sherman 
and Clayton acts," Rudman said. Others, 
however, led by Dale Bumpers (D -Ark.) felt 
radio should be a part of the amendment. 
"It's equally important to discuss radio with 
television. The FCC's preparing to eliminate 
the fairness doctrine. If they repeal the fair- 
ness doctrine we will really have serious 
problems." Bumpers offered a substitute 
amendment but it was defeated 14 to 8. 

The Appropriation Committee's action 
creates a jurisdictional problem for the Sen- 
ate Commerce Committee, the authorizing 
body for the FCC. Commerce Chairman 
Bob Packwood (R -Ore.) was reported to be 
displeased with the committee's actions. It is 
undecided, aides said, if Packwood will 
make a full -fledged fight to strike the 
amendment on the Senate floor. 

However, key Appropriations Committee 
members, Senators Ted Stevens (R- Alaska) 
and Ernest Hollings (D- S.C.), who also sit 
on Commerce, backed the Rudman amend- 
ment. Furthermore, Stevens noted that Sena- 
tor Barry Goldwater (R- Ariz.), chairman of 
the Communications Subcommittee, also fa- 
vors the moratorium and plans to hold hear- 
ings on the issue. A Goldwater aide later 
confirmed Stevens's remarks. 

There was a futile attempt by some sena- 
tors to stop Rudman. Senator Robert Kasten 
(R- Wis.), also a Commerce Committee 
member, said his colleagues were "getting 
lost in the rush." He argued that the antitrust 
laws and the "one station -one city rule" will 
prevent a concentration of power. Alfonse 
D'Amato (R -N.Y.) maintained, "this is not 
the time or place for this. " James Abdnor (R- 
S.D.) said: "it's wrong to force some of us 
into a vote on this when we don't know what 
it's about." 

But, despite those arguments, a majority 
of the members felt they did know what it 
was about. Those voting in favor of the mor- 
atorium: Stevens, Inouye, Hollings, Bump- 
ers, McClure (R- Idaho), Laxalt (R- Nev.), 
Garn (R- Utah), Andrews (R- N.D.), Mat- 
tingly (R -Ga.), DeConcini (D- Ariz.), Sten- 
nis (D- Miss.), Byrd (D- W.Va.), Proxmire 
(D- Wis.), Johnston (D -La.), Leahy (D -Vi), 
Sasser (D- Tenn.) and Domenici (R- N.M.). 

Members siding with the broadcasters: 
Kasten, Abdnor, D'Amato, Weicker (R- 
Conn.), Specter (R -Pa.), Eagleton (D -Mo.) 
and Burdick (D- N.D.). 

MPAA President Valenti denied he had 
anything to do with the Senate actions. "I 
applaud what they are doing but I really can't 
claim any credit for this. You'd be amazed at 
the concern that congressmen and senators 
feel about the possibility of the concentra- 
tion of power in the television marketplace. 
It's like a prairie fire. Dry kindling ablaze - 
that's the kind of heat and passion that it 
raises. We have supported this effort as does 
Turner Broadcasting and Westinghouse," 
Valenti said. 

On the broadcasters side Representatives 
Edward Boland (D- Mass.) and Silvio Conte 
(R- Mass.) are expected to lead the charge 
against the moratorium. Conte, the ranking 
minority member on the House Appropri- 
ations Committee, has some discretion in the 
selection of the Republican conferees. Also, 
NAB's close ties with Appropriations Com- 
mittee Chairman Jamie Whitten (D- Mass.) 
are likely to prove helpful. Whitten is a per- 
sonal friend of Fritts and has come to NAB's 
rescue before (BROADCASTING, June 11). 
Some of the committee's senior members 
may oppose fastening legislative language to 
funding bills. The last time the committee 
was asked to vote on a measure that would 
place a moratorium on the FCC's actions - 
the fin -syn issue- Hollywood won by one 
vote. 

FCC considers 
12 -12 -12 
`cautious' action 
In just -released text of its new 
ownership limit order, that's how 
commission sees interim restriction 

Raising the broadcast ownership limits to 
12 -12 -12 for the next six years is "fully justi- 
fied" as a "cautious" first step. So contends 
the FCC in the text of its multiple ownership 
order, which was released last Friday (Aug. 
3). 

"Indeed, it is conservative in comparison 
to the industry's growth," the FCC said. 
"While this decision may be criticized as 
being unduly conservative in light of the 
commission's conclusion that the national 
ownership ceiling is no longer warranted, 
we believe that this approach sufficiently 
meets the needs of the present, while permit- 
ting the agency to take a second look to 
insure that total elimination of the rule is 
fully warranted," the FCC said. 

Unless the Congress says differently (see 
story, page 27), that means that the commis- 
sion's rule of sevens will be eliminated in 
1990 -six years after its action goes into 
effect. During that six -year period, which 
will officially start 30 days after the FCC's 
order is published in the Federal Register (an 
FCC official said the order should be pub- 
lished within the next couple of days), a 
single entity will be permitted to own 12 
AM's, 12 FM's and 12 TV's (with no re- 
quirement that any of them be UHF's). 

The 40 -page order is filled with rationali- 
zations for the action and is laced with lan- 
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guage asserting the "prudence and caution' 
of the approach taken. The order, however, 
doesn't provide much more insight into how 
the commission will deal with requests to 
exceed the 12- station caps during the so- 
called interim period (BROADCASTING, July 
30). "While the record contains no evidence 
of potential harm from the ownership 
changes that would be made possible by im- 
mediate repeal of the rule, out of an abun- 
dance of caution, the commission is estab- 
lishing a transitional limitation for a period 
of six years during which multiple station 
ownership in each broadcast service will be 
capped at a numerical limit of 12," the FCC 
said. "We do not encourage waivers of the 
12- station limitation during its six -year exis- 
tence." But in a footnote, it added: "By law, 
however, we cannot preclude consideration 
of waiver requests. However, a waiver appli- 
cant during this transistion would face a 
'high hurdle.' " 

The order spells out the commission's ca- 
veat against network buys of independent 
stations in markets where they plan to main- 
tain affiliates. "It is possible, but in our view 
unlikely, that networks would seek to ac- 
quire independent stations and maintain af- 
filiation with another station in those mar- 
kets," the footnote says. "We, like the 
Department of Justice, would scrutinize 
such potential acquisitions carefully. In par- 
ticular, we would need to determine if they 
constitute a violation of Section 73.658 (f) 
of our rules. [That section says: "No license 
shall be granted to a network organization, 
or to any person directly or indirectly con- 
trolled by or under common control of a 
network organization, for a television broad- 
cast station in any locality whether the exist- 
ing television broadcast stations are so few 
or of such unequal desirability (in terms of 
coverage, power, frequency, or other related 
matters) that competition would be substan- 
tially restrained by such licensing.) Absent 
compelling circumstances, it is doubtful that 
we would approve such an acquisition." 

Nonetheless, the order also makes clear 
that the networks are not a "special case," as 
far as the commission is concerned. "We do 
not believe that the three broadcast networks 
when they function as group owners should 
be treated differently from other groups," the 
FCC said. And the order devotes almost five 
pages to explaining why that is so. 

The FCC noted that while additional net- 
work ownership of stations would not stimu- 
late additional national programing, the net- 
works claimed that their stations are 
particularly well managed and provide an 
unusually large amount of local programing. 
The networks also contend that it would be 
"unfair and unwise" to discriminate against 
them while cable networks, for example, are 
not limited in owning cable systems. 
"Broadcast networks are not only limited in 
their ownership of television stations but are 
currently prohibited from owning cable sy- 
tems," the commission noted. "The net- 
works point out that currently they account 
for only 55% of programing expenditures. 
They assert that they are in stiff competition 
for programing with the nonbroadcast media 
now and are entitled to equal treatment. " 
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Hollywood and the FCC argue 12 -12 -12 and network domination 

The tussle over the FCC's order on its 
multiple ownership rules spilled over on to 
national television last week when FCC 
Chairman Mark Fowler and Jack Valenti, 
president of the Motion Picture Association 
of America, squared off on PBS's MacNeil/ 
Lehrer NewsHour last Thursday (Aug. 2). 
An edited version of the verbal sparring 
match that resulted, refereed by show co- 
anchor Jim Lehrer, follows: 

L. -Mr. Chairman, does what the Senate 
Appropriations Committee is on the verge of 
doing mean your new rule is in serious 
trouble? 
F. -Well, it's certainly not a plus, Jim. And I 

want to congratulate Jack for a victory, 
obviously But I don't think it's over yet. I think 
what we have to do is educate the Congress 
as to why what we're doing is better able to 
support free television, which I think is in 
danger as more and more services, 
particulary recent movies and sports, go to 
pay television. And we want to be able to let 
some of these group owners get bigger so 
they can compete with the nets and be able 
to afford to purchase this programing and 
maintain free TV. 

L. -Let's move directly to the heat here. 
What is it that Jack Valenti has said that is a 
big lie? 
F.-Jack is saying this has to do with 
network dominance. It has very little to do 
with network dominance. And I can explain 
why but I'll let Jack talk. 
V. -Well, first I honor the chairman for his 
energy and his commitment. He has been an 
aggressive chairman. And I must say I am in 
favor of many of the things he is doing to 
deregulate. But when you deregulate, you 
can do it with an axe; you have to do it with 
a delicate hand. The issue is solely network 
domination. As far as I'm concerned, and I 

don't speak for the Senate. And by the way, 
I'm not to be congratulated. I didn't do very 
much at all. The Senate of the United States 
was terribly concerned about the singular 
issue that is at stake here, and that is the 
concentration of the power of television into 
very few hands. And that's what the issue is. 

L.-Lay it out from your perspective: How 
will 12 -12 -12 increase network domination, 
rather than decrease it? 
V.- First, I'm for deregulation of radio 
stations. I think that's wonderful, I'm 
delighted to have the group owners - 
Metromedia, Capital Cities, Taft 

Broadcasting -buy as many stations as they 

want. What is at hazard here, though, is to 
allow three giant corporations, who today 
control 100% of all prime time programing, 
who have some 619 affiliates in this country, 
78% of all the commerical television stations 
in the country, who control 100% of all 
nationally delivered news, morning and 
evening. And who with this 12 -12 -12 could 
now reach out to some 35% of all television 
households just through their 0 &O's, which 
takes them into local news. And because of 
the extension of cable could reach to 50% 
[of the nation's households] with their O &O's. 
And finally, after 1990, to have total limitless 
power in the marketplace. To me that is a 
public policy question that must be 
addressed by the Congress. 
F. -Jim, I agree that the networks have great 
reach and they have that reach as a result of 
their affiliates. Each programs to about 220 
affiliates. Now whether or not CBS buys one 
of their affiliates or not, that CBS programing 
is going to be shown over that station. It 

doesn't matter. And so this rule, which also 
permits the networks to go up to 2 from 
seven, does not increase so- called network 
reach. I agree that that's an issue but that is 
not related to what we're doing here. It 

doesn't change anything if a network buys 
one of its affiliates. The programing is still 
there whether it does or not. What Jack 
doesn't like is if groups get bigger, like 
Metromedia and others, they have greater 
power when they bargain with the Hollywood 
producers as to what they pay for the 
programs they purchase. That's what his 
problem is. 

1.-You think then that for the movie industry 
and Jack Valenti that this is protecting them 
from a financial loss? 
F. -Well, what happened today in the Senate 
is they said that nobody could have more 
than seven, including these group owners. 
And I didn't see the MPAA getting in there 
and saying, 'Oh, no, just limit it to the nets.' 
What happened is they limited all of the 
groups, so nobody can get larger. And in 

fact what that will do is force these very 
small groups to continue to have to rely on 
the nets for their programing. If we can let 
some of these groups get larger, then we're 
going to have true competition with the nets. 
But there's no reason, in the meantime, to 
discriminate either against the nets or the 
groups and let them all get bigger and I 

think we'll see more and better news and 
public affairs programing and less, perhaps, 
Hollywood shows. But Jack doesn't like that. 
V.-Let me say again. Mr. Chairman, please, 
I honor you and I respect you and I know 
you're not distorting my remarks. Now I say 
again, we are for group owners buying more 
stations. Were not against that. But I cannot 
tell the Senate of the United States what to 
do any more than Chairman Fowler can. 
L. -You would agree to a restriction that 
would just restrict CBS, ABC and NBC from 
owning more stations? 
V.-Absolutely. Because, Jim, that is where 
the power dominion lies. 
F. -Would you be willing to make that an 
amendment, to deal only with the nets? 
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V. --Oh, sure. 
F.- Because that's not what you did today. 
V. -I didn't do anything. Mr. Chairman, I am 
not a member of the United States Senate. I 

was not in the hearing room. And I don't vote 
for United States senators. And anybody that 
thinks that either Mark Fowler or myself can 
tell a United States senator how to vote is 
indulging in fantasy 
F -I'm talking about the lobbying effort. And 
he knows as well as I do that he devoted 
considerable resources to lobbying. All I'm 
saying is if you felt that way, why didn't you 
say today, 'Oh, no. We want the groups to 
get bigger, simply limit it to the nets.' 
V. -Let's get back to the essential question. I 

have said now that we are very much in 
favor of just restricting the networks. And I 

must say that we would look with favor -we 
meaning public interest groups, and 
programers, and Westinghouse, Turner 
Broadcasting, and all the other people that 
are very upset about this. We would be 
willing to look at Commissioner Dawson's 
plan. Let the networks buy a few more 
stations, but limit their reach to 25% forever. 
F. -The record shows, in fact, that the group 
owners, including the nets, put more higher 
quality news and public affairs programing 
on in the markets they are in than do others, 
generally speaking. So there's no reason not 
to let those same benefits accrue to the nets 
as anyone else. And that dominance issue, 
again, is not helped or hurt by what we did 
in this order. Again, Jack is using, and I will 
repeat, the big lie technique. He's telling a 

lot of little lies, and they all add up, I'm 
afraid, Jack, to a big lie. 
V. -Mr, Chairman, I would never accuse you 
of being a liar, and I know you really don't 
mean that, because I count you to be a 
sincere man, saying what you believe to be 
true. And I hope you would accord me the 
same respect. 
E -I will. I insist you have the right to your 
own opinion, but not to your own set of facts, 
Jack. What you're doing is you are 
mischaracterizing what the commission did, 
and that's important to point out. 
V. -The commission is allowing the networks 
to buy up to 12 VHF stations and in six years 
will sunset the rules, so the networks will 
have limitless power to buy as many stations 
as they want. All I am suggesting to you is, if 

I were a public official, I think it's a serious, 
tormenting public policy question to allow 
three networks to control the most pervasive 
force in this country, which is television. 
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Olympic ratings let ABC breathe easier 
First week of summer games leaves 
network and advertisers pleased 

The Olympics won some gold medals for 
ABC -TV during the first week of the net- 
work's coverage. With memories of disap- 
pointing ratings from the winter games still 
fresh in the minds of ABC executives and 
advertising agency media buyers, national 
ratings for the first four nights of the summer 
games show them living up to what every- 
body hoped, relieving, at least for the first 
week, fears of low numbers. 

ABC's coverage of the Saturday night 
(July 28) opening ceremonies averaged a 
23.9/48 in Nielsen's national ratings, ABC 
reported. ABC researchers estimated that 75 
million people watched "some or all" of the 
nearly four -hour David Wolper -produced 
event. ( "Some" usually means at least five 
minutes.) Sunday saw the network climb to 
an average 24.3/44 for its four hours of cov- 
erage between 7 and 11 p.m. About 80 mil- 
lion people watched some or all of the sec- 
ond night's coverage, ABC estimated. 

On Monday, the ratings slipped to an aver- 
age 22.4/41 for ABC's prime time coverage 
between 7 p.m. and midnight, but spurted to 
a 24.5/45 on Tuesday from 7 p.m. until 
12:03 a.m. when the network broke away 
for local news. 

On Wednesday night the Olympics 
achieved their highest ratings, averaging a 
25/46 from Nielsen and drawing 83 million 
viewers to television screens, according to 
ABC. That brought the first -five -night na- 
tional average to a 24/45. And based on 
Thursday overnights from Nielsen's eight 
metered markets, the Olympics recorded a 
25/46. During daytime coverage on Thurs- 
day the games averaged a 9.2/34 in the over- 
night markets. 

And the Olympics were showing surpris- 
ing strength in late night periods, according 
to Nielsen's overnights. From 12:30 a.m. to 
2 a.m. on Thursday, for example, late night 
ratings showed a 10.6/50 in New York; 
14/50 in Philadelphia; 10.8/48 in Washing- 
ton, and a 6.5/41 in Boston. "We're very 

pleased with the results," commented 
Thomas Winner, senior vice president and 
director of broadcast media operations at 
William Esty Co., New York. Winner said 
his estimates for late night ratings in the East 
Coast markets had been in the low single 
digits. "Hell," Winner exclaimed, "We 
haven't even heard from Carl Lewis yet." 
(Lewis is U.S. track and field superstar.) 
Winner bought time in the Olympics on be- 
half of Esty clients Nissan, Union Carbide 
and Pam Brands (Tampax). 

Daytime ratings were also about on par 
with what the network was informally advis- 
ing the advertising community it expected. 
Based on overnight averages of Nielsen's 
eight metered markets, Sunday's coverage 
between 11:30 a.m. and 6 p.m. averaged a 
15.5/44. Monday fell to a 9.8/35 between 11 

a.m. and 2 p.m., and the same period was 
flat on Tuesday with an average 9.8/35 be- 
fore falling to an 8.9/32 on Wednesday. 

The initial response from the advertising 
community was upbeat, although network 
timebuyers were guarded when asked if the 
audience levels would carry into the second 
week. "It's encouraging," agreed Willard 
Hadlock, senior vice president and director 
of the media services department at Leo Bur- 
nett in Chicago, "but who knows whether 
it's going to hold up ?" Leo Burnett bought 
time in the Olympics on behalf of All State 
Life Insurance, Kellogg, McDonald's and 
United Airlines. "It's doing a little better 
than I expected," remarked Irwin Gotlieb, 
senior vice president, national broadcast and 
programing at Benton & Bowles, New York, 
"and I think it's going to do fine now." Got - 
lieb said that his agency originally estimated 
the summer Olympics on the average would 
draw anywhere from a 45 to a 47 share, but 
after the boycott it lowered its estimate to a 
35-40 share. 

But many affiliates were still pre- empting 
World News Tonight and instead running 
their own local programing in order to get 
back some of the commercial inventory they 
had lost to the network's Olympic schedule. 
According to ABC, 33 affiliates represent- 
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ing 7.5% of its coverage base were pre- 
empting World News Tonight as the Olym- 
pics were going into their second week, but 
this was down from the 40 affiliates who 
originally said they were not going to carry 
the network's newscast, which has been 
moved up to air at 6 p.m. (NYT). 

Also, ABC was implementing its policy 
to give affiliates a local news window at 
about 1 I p.m. The time and length of the 
window varied each night due to the sched- 
ule of the games. On Sunday, ABC broke 
from 11:01 to 11:06, and on Monday from 
11:02 to 11:07. Tuesday night the network 
cut away from 11:12 to 11:14, and then on 
Wednesday from 11:24 to 11:26. On Thurs- 
day, it broke from 11:03 to 11:09. 

Meanwhile, the sales pace for local avails 
at ABC affiliates appeared to be picking up 
with the good news that ratings weren't go- 
ing to be the kind of washout the winter 
games delivered. Even in the week leading 
up to the games, many ABC affiliates were 
complaining that their sales projections were 
falling woefully short of what they had 
hoped (BROADCASTING, July 30). "I hope 
we'll sell the dam thing out," reported Rick 
Henry, general sales manager at WISN -TV 
Milwaukee. About 90% of the Olympic in- 
ventory is committed, he said, as compared 
to 85% going into the games. He added the 
initial ratings helped, too. "Today we wrote 
$12,000. In Milwaukee, that's pretty good." 
WISN -TV has been sold out in all areas but 
prime for the past two weeks, Henry noted. 

Question of whether ABC will 
demand rebate in wake of USSR 
boycott may be moot since shows 
are getting good ratings; network 
goes to extreme technical lengths 
to provide its 180 hours of coverage 

The ABC Television Network made its 
scheduled $30- million payment to the Los 
Angeles Olympic Organizing Committee 
last Wednesday (Aug. 1), ending specula- 
tion that the network might withhold part of 
its $225- million domestic broadcast rights 



)ayment until the question of a possible par- 
ial network rebate is resolved. ABC has one 

mnal payment -for $15 million -due on 
Sept. I and has not yet made a decision on 
whether it will be paid. According to a net- 
work spokesman, negotiations between 
ABC and the LAOOC have been suspended 
/mil after the games. 

"The ratings have been excellent," de- 
:tared Tom Mackin, ABC's director of pro - 
gram information, last Thursday. "If they 
:ontinue to hold up, we will probably not 
seek a reduction. We will make a decision on 
whether we want further arbitration after 
Aug. 12." 

A provision in ABC's contract with the 
sponsoring organization permits it to seek a 

payment rebate if a boycott by the USSR and 
other major countries has a negative impact 
on its coverage of the competition. (The So- 
viet Union and 17 other nations declined to 
participate in the games, although reporters 
from Hungary, Poland, East Germany and 
Bulgaria are sending broadcast coverage to 
their home countries from Los Angeles.) 
LAOOC President Peter V. Ueberroth had 
sought a resolution of the issue before the 
July 28 start of the summer games and said 
then that he would seek arbitration by a third 
party if the matter were not resolved by then. 
Neither side would indicate the amount of 
reduction being considered, other than to 
agree that it was less than $40 million. Both 
parties indicated last week that the question 
may now be academic. 

As the network's record 180 hours of cov- 
erage (more than double Montreal's 76.5 
hours in 1976) got under way. the elaborate 
telecommunications systems needed to pro- 
vide coverage at the widely separated venues 
appeared to be working well. The network 
was without power for a few seconds during 
opening ceremonies when a wayward bal- 
loon struck a power line outside the Los An- 
geles Coliseum, but no major technical 
breakdowns were reported during the first 
week of marathon broadcasting. Unlike the 
winter Olympics in Sarajevo, where time 
differences and weather hampered ABC's 
coverage, the network has not had to deal 
with cancellation or postponement of any 
scheduled events. At the International 
Broadcast Center, where ABC is feeding raw 
video and audio to broadcasters from more 
than 100 countries, coverage was also pro- 
ceeding smoothly. Some nations are feeding 
even more Olympics programing than ABC. 
New Zealand, for example, is providing 232 
hours and Australia's Network Ten (owned 
by Rupert Murdoch) is sending 313 hours, 
286 of them live. 

Intelsat said the opening ceremony had a 

larger television audience than the one that 
watched the Apollo 11 moonwalk in 1969. 
Intelsat, which transmitted television cover- 
age of both events worldwide, said 600 mil- 
lion people watched the opening of the sum- 
mer games, 100 million more than watched 
the moonwalk. Intelsat said viewers in 44 
countries received direct television trans- 
mission of the opening ceremony by Intelsat 
system, while viewers in other countries 
viewed Intelsat- transmitted signals as part of 
news packages or relayed through other 
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countries. A total of 155 hours of Intelsat 
satellite time was booked in connection with 
the opening -day events. Intelsat said 6,000 
hours of Olympic telecasts to 60 countries 
have been booked during the more than two 
weeks of the games. All told, Intelsat be- 
lieved close to one billion people will watch 
coverage of the games transmitted by its sys- 
tem. 

"The vast majority of what is being shown 
on [ABC] is live," said Mackin, adding that 
some coverage is delayed by as little as IO 
seconds when events are occurring simulta- 
neously. Only the first 15 minutes of the 
prime time program is planned (allowing for 
recaps and reports from each major venue), 
with the remaining time devoted to what 
ABC Sports President Roone Arledge and 
Coordinating Producer Jeff Ruhe regard as 

the most important events at the time. 
ABC has gone to great lengths to obtain 

close -up camera placements, and worked 
closely with the LAOOC and the Interna- 
tional Olympic Committee in developing ac- 
ceptable strategies for monitoring the ath- 
letes. The International Amateur Athletic 

Undercover coverage of the opening ceremony 

Federation also has rules governing the prox- 
imity of cameras to the competitors and the 
use of gasoline -powered vehicles. 

"If we wanted to go in front of the run- 
ners, for example, we had to have vehicles 
that were exhaust -free," Mackin explained. 
Thus eight electric motorcyles are being 
used to cover track and bicycle events. For 
three years ABC has been perfecting the mo- 
torcycle- mounted camera system, which 
uses a small microwave transmitter to relay 
the video signal to an ABC field reporting 
unit. (A total of 14 cameras, including two 
each on motorcyles and helicopters, were 
used to cover the opening day's bicycle 
race.) An electrically powered van is being 
used in the marathon races, driving ahead of 
the runners. The vehicle is outfitted with six 
cameras, three camera operators, three tech- 
nicians, a commentator and a security guard. 

"If we wanted to cover the water events, 
we had to have a [pontoon] craft that caused 
no waves," Mackin continued. "Everything 
was designed to not interfere with the com- 
petition in any way." The two boat cameras 
are equipped with gyroscopes so viewers 
will not get seasick, and, according to Mar- 
vin Bader, vice president of Olympic oper- 
ations, their mounts are so stable that even 
the judges' boats make more waves. At the 
swimming events cameras observe the 
swimmers from two underwater windows 
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outside the pools. Origination of the endur- 
ance phase of last week's three -day equestri- 
an competition alone cost ABC $250,000, 
relying on 12 mobile cameras, including a 

few designed to give a rider's- eye -view of 
the competition. Five boats and four heli- 
copters are assisting in coverage of various 
other events. ABC estimates it is spending 
about $100 million on production of Olym- 
pics coverage. 

Mackin, working his sixth Olympics, said 
that no violations of ABC's 3 -3 -3 rule have 
been reported. Under terms of the network's 
exclusive domestic radio and television 
rights agreement, other networks and indi- 
vidual stations are limited to three minutes 
of live Olympics audio and video within a 

three -hour period, three times a day. Non - 
ABC reporters must be at least 500 feet away 
from indoor and 1,500 feet away from out- 
door Olympic venues when filing reports. 
Excerpts of ABC's origination may only be 

used after they have aired on the network. 
Non -ABC affiliated stations in Los Ange- 

les have been emphasizing traffic reports, 
weather information, ticket availabilities 
and Olympics -related features in their cover- 
age. CBS -owned KCBS(TV), for instance, has 
added two -and -a -half hours of news each 
day during the Olympics, including half - 
hour newscasts at 6, 7 and 8 a.m. (Tile CBS 
Morning News is partially pre -empted.) A 
major news story that has developed during 
the Olympics is the unexpected drop -off in 
tourism, smog and congestion. 

Location -shooting close to Olympic sites 
has been banned through Aug. 12, but more 
than a dozen permits have been granted for 
filming of features, commercials and televi- 
sion programs in other Los Angeles loca- 
tions. However, most outside production has 

gone on hiatus and the syndicated Mery Grif- 
fin Show has shut down because of trouble 
booking guests during the games. 

ABC is using the Olympics to heavily 
promote its new fall schedule, particularly 
Call to Glory, which will debut with a two - 
hour pilot at 8 p.m. NYTon Aug. 13. The 
series, originally titled Air Force, may be 

added to the fall schedule if it performs well 
during August and early September. Many 
guests on Good Morning America, originat- 
ing through Aug. 10 from Hollywood, have 
been promoting ABC's Olympics coverage 
or fall schedule. Immediately prior to the 
Olympics, ABC satellite -fed interviews 
with stars of its fall programs to 112 of its 
affiliates for use during local programing. 

ABC Video Enterprises announced last 
week that it will begin marketing in late Sep- 
tember a 1984 Olympics Summer Highlights 
videocassette, retailing for $29.95 through 
Continental Home Video. ABC Video En- 
terprises said it plans "an extensive market- 
ing effort" to support the release, including 
point -of- purchase displays, print and radio 
advertising. ABC has already started adver- 
tising the one -to- two -hour videocassette on 
its ESPN cable network. 

ABC's coverage ends with a prime time 
wrap -up show on Monday, Aug. 13. The 
previous evening, following closing cere- 
monies, the network will be hosting a party 
for 6,000. 
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Election -projection fight moves to Senate 
Commerce Committee hearings find 
networks defending their calling 
races with majority of polls closed; 
several senators and Group W say 
practice discourages voter turnout; 
action follows House adoption of 
nonbinding resolution calling 
for voluntary restraint 

The three major television networks de- 
fended their practice of calling election re- 
sults before the polls close at a Senate hear- 
ing last week. The hearing, the first of its 
kind convened by the Senate Commerce 
Committee during this congressional ses- 
sion, was a rehash of an earlier debate in the 
House on the impact of early projections on 
voter turnout. Consequently, the House 
adopted a nonbinding resolution, H. Con. 
Res. 321, that asks broadcasters and other 
news media to refrain voluntarily from char- 
acterizing or projecting the results of an 
election before polls close everywhere 
(BROADCASTING, July 2). 

The testimony presented by the networks 
reiterated their earlier positions: They op- 
posed the resolution and argued that early 
projections were not to blame for a decline in 
voter turnout. They said they would contin- 
ue to report projections based on exit polls, 
but stressed that such projections would not 
be made until all or a majority of the polls in 
any particular state had closed. 

Many of the same concerns raised in the 
House were repeated by Commerce Com- 
mittee members, and the resolution is ex- 
pected to sail through the Senate chamber. 
The Commerce Committee is scheduled to 
mark up the measure on Tuesday (Aug. 7). 

Committee Chairman Bob Packwood (R- 
Ore.) did not take a specific stand on the 
resolution. He later characterized the mea- 
sure as a "word of advice to the networks." 
Packwood maintained the issue is "one of 
perception and the networks have a percep- 
tion problem." And the voters, he said, par- 
ticularly on the West Coast, perceive they 
are being dealt with unfairly. 

The government, he continued, "only 
places controls on private enterprise when 
the public perceives something is unfair. I 
think the public thinks what you're doing is 
wrong." 

Although the resolution is nonbinding, 

Packwood believes "the networks have been 
put on notice." He expects them to be more 
cautious in November. 

Senator Slade Gorton (R- Wash.) spoke 
highly of the measure and asked the net- 
works to exercise restraint in November. 
Said Ted Stevens (R- Alaska), "I am con- 
vinced early projections do affect voter turn- 
out, particularly in western states. It's a very 
complex subject. I don't think the resolution 
goes far enough, but it's a good start." 

Senator John Danforth (R -Mo.) thought 
that published polls, in general, affect the 
outcome of elections. "How the networks 
handle political events has an effect on us. 
We can't tell you what to do, but there is a 
wide perception that you can tell the country 
what to do," he said. 

"We know many people are watching us. 
Our credibility is all we have. We also live in 
a highly competitive environment," said 
George Watson, ABC vice president of 
news. Watson said the network did not pro- 
ject a winner until all polls were closed dur- 
ing the presidential primaries. "On occasion 
this year, we also reported trends, or charac- 
terized developments in a particular race, 
before all polls were closed. We make a clear 
distinction between reports which indicate 
trends in elections and projections of win- 
ners," Watson said. The ABC news execu- 
tive made it clear that the network would 
continue this practice in November. 

Watson also refuted claims that voters on 
the West Coast deserted polling places after 
hearing of network reports of a Reagan land- 
slide in 1980. He called those claims "anec- 
dotal and inconclusive." Watson cited re- 
search from the journal, Public Opinion, 
that shows "two- tenths of I% of the eligible 
voters may have been discouraged from vo- 
ting in 1980 because of news coverage be- 
fore the polls had closed." 

The problem of low voter turnout, Watson 
said, is due to declining registration figures. 
"To blame exit polls, projections and elec- 
tion night reporting for the failure of so 
many Americans to register and vote is to 
confuse the messenger with the message," 
he added. ABC suggested a uniform nation- 
wide poll closing hour for the continental 
U.S. 

NBC News President Lawrence Gross- 
man felt the network might suffer some neg- 
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ative consequences from refraining from re- 
porting the election results. "If so many 
people oppose what we are doing, why are 
we doing it? I examined this and realized 
that there is no other choice but to report the 
facts." Grossman also linked declining voter 
participation with low registration figures. 
"The largest possible turnout may not be the 
ultimate goal. What counts is not just the 
total vote but an informed vote and an in- 
formed electorate. I do not think it is right to 
withhold or deny current election informa- 
tion from all the people in order to get a few 
to vote who otherwise may not choose to 
bother," he said. 

Grossman's testimony also cited the elec- 
toral college system as another contributing 
factor. "Once 270 electoral votes are toted 
up, a presidential election is over, no matter 
how many state polls are still open for busi- 
ness." Moreover, he felt, the public would 
adapt "to the new techniques and technology 
of election reporting and we'll all be far bet- 
ter off letting the public work out for itself 
than devising ways of delaying information 
about the single most important and most 
fundamental process of our democratic soci- 
ety." 

"I don't see any way on earth this informa- 
tion can be embargoed," CBS News Presi- 
dent Ed Joyce told the committee. Further- 
more, he added, "I don't think the nation can 
tolerate such harrassment." Joyce main- 
tained the network's election coverage is bal- 
anced and that CBS will continue its policy 
of not projecting a winner until at least the 
vast majority of the polls have closed. "I also 
want to make it clear that characterizations 
of the voting are not projections, but rather 
descriptions of early voting trends which do 
not estimate the final outcome of any race," 
he added. 

CBS also called for a 24 -hour voting day 
with simultaneous poll closings. He noted 
that the network will conduct an extensive 
public service campaign urging voters to 
register and vote. 

On the other side of the issue stood Wes- 
tinghouse Broadcasting & Cable. Lawrence 
Fraiberg, president of Group W's Television 
Station Group, said his organization "sup- 
ports the spirit of this resolution." Westing- 
house took the same position in the House. 
"I have been in this industry for 35 years, 
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and I consider it a privilege to be a broad - 
:aster. But with that privilege comes respon- 
sibility and I see no justification to offering 
riewers a disincentive to vote," Fraiberg 
aid. 

The administration's views on the matter 
were also aired during the hearing. David 
vlarkey, head of the National Telecommuni- 
:ations and Information Administration, 
;aid the White House had no position on the 
resolution although it shared many of Con - 
gress's concerns. Markey said NTIA be- 
ieves there is some evidence that early elec- 
ion projections based on exit polling have 
'contributed to discouraging some in the 
:lectorate from voting." Markey felt volun- 
:ary restraint on the part of the networks was 
he best solution. 

Representatives of the Democratic and 
Republican National Committees told the 
senators voluntary restraint was crucial. The 
RNC's E. Mark Braden said early projec- 
tions "served no useful societal purpose." 
The DNC's Ronald Brown said the net- 
works' reports "were a mockery of our ef- 
forts to reach, to inform and to motivate 
Americans to vote." 

The committee was also urged to pass the 
resolution by Representatives Tim Wirth (D- 
Colo.) and Don Edwards. Edwards is the 
author of a similíar resolution and Wirth 
chairs the Telecommunications Subcommit- 
tee that has jurisdiction over broadcasting 
matters. Wirth, in a statement, said "every 
citizen has civic responsibilities and the net- 
works too have a civic responsibility to re- 
port the news responsibly. That is different 
from a pell melt rush to be the first to report 
election results that are not really results, but 
the equivalent of an event engineered and 
paid for by the networks." 

Football rights 
fallout debated 
at Hill hearing 
Independent stations, WTBS Atlanta 
decry new agreements college football 
have made with CBS, ABC and ESPN 

Two parties not a part of the new college 
football television rights picture voiced dis- 
pleasure on Capitol Hill last week over the 
turn of events since the Supreme Court void- 
ed existing contracts. Independent broad- 
casters and WTBS(TV) Atlanta issued a strong 
protest over what has occurred since the Su- 
preme Court ruled that the National Colle- 
giate Athletic Association's 33- year-old tele- 
vision plan was illegal and violated antitrust 
laws. 

Several leading figures of the collegiate 
athletic community, also testifying before 
the House Oversight and Investigations Sub- 
committee, expressed dissatisfaction with 
the court's decision. 

Representative Edward Markey (D- 
Mass.), who chaired the panel, said the sub- 
committee would not retry the antitrust is- 
sues involved or second -guess the Supreme 

Wormington, Watson, Pilson and Wussler 

Court. "Our purpose is to examine the con- 
sequences of that decision. It would appear 
from a reading of the Supreme Court deci- 
sion that open competition is now the rule in 
the televising of college football," Markey 
said. 

In the testimony presented by broadcast- 
ers, independent TV operators were pitted 
against the networks. The Association of In- 
dependent Television Stations and WTBS 

maintained that even though the court's ac- 

tion was positive, the networks still have a 

lock on the broadcast rights to college foot- 
ball games. 

Under NCAA's old plan, indepen- 
dent stations were completely shut out of the 
market, said Robert Wormington, vice presi- 
dent and general manager, KSHB -TV Kansas 
City, Mo., and INTV spokesman. As a result 
of the court's decision, Wormington said, 
independents believed they would be able to 
carry Division I college football head -to- 
head against the networks. 

But that was not to be, he said. "Based on 
the information available to us, we believe 
that the very colleges which violated the an- 
titrust laws as members of the NCAA now 
continue to engage in anticompetitive prac- 
tices, merely giving their joint marketing ar- 
rangements different names," he said. 

The CFA, a coalition of 63 major schools, 
has sold its television rights to ABC and the 
latter's cable service, ESPN, for the 1984 
season for more than $21 million, about half 

the $40 million those two networks would 
have paid the NCAA. ABC will pay $12 
million to the CFA for the rights to 20 games 
over a 13 -week period, beginning Sept. 8. 
Most of the games will air Saturday after- 
noons. 

ESPN snatched its CFA deal away from 
WTBS, which refused to accept the associ- 
ation's rule restricting schools to one appear- 
ance on the cable network, except for those 
schools not selected by ABC for the maxi- 
mum three appearances on the broadcast net- 
work. ESPN will televise 15 exclusive na- 
tional CFA games on Saturday evenings in 

time beginning Sept. 1 (BROADCAST- 
ING, July 30). 

"In short, ABC is demanding not only the 
exclusive rights to whatever game it 
chooses, but exclusive rights to deny cover- 
age by others of all CFA college football 
during this time period," Wormington said. 
"I am only asking for the opportunity to bid 
for them," he said. "In some instances I may 
be outbid by a competitor; in other cases, the 
individual college may decide not to televise 
a game. But at least I will have had a fair 
shot, unencumbered by artificial restraints 
intended to restrict output and blunt the abil- 
ity of individual schools to respond individ- 
ually to consumer preference," he added. 
INTV is considering taking legal action. 

CBS Sports signed an agreement with the 
Big 10 and Pacific IO conferences to televise 
14 games over 10 weeks for $8 million, 

Neinas, Davison, Young, Paterno, Delany and Robinson 
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about one -fourth the amount the network 
paid the NCAA this season for a package of 
35 national and regional telecasts. CBS has 
also contracted to carry the Boston College - 
Miami game on Nov. 23 and the Army -Navy 
game on Dec. 1 for which it paid $800,000 
per game. 

(Under the old NCAA plan, the associ- 
ation negotiated with the networks for the 
rights to carry member schools' football 
games. The networks agreed to pay a speci- 
fied amount to the participating NCAA 
members and were authorized to negotiate 
directly with the members for the rights to 
their games. The plan also limited the num- 
ber of times a team could appear on the net- 
works -six times during a two -year period, 
four of those times nationally. It also limited 
the number of games that could be broadcast 
and forbade members from negotiating for 
the sale of rights to any of their games to 
other broadcasters.) 

Robert Wussler, president of WTBS, direct- 
ed most of his testimony toward the CFA. 
"While the NCAA decision eliminated the 
competitive bottleneck that the NCAA had 
administered, it merely created a vacuum 
into which the CFA has stepped," Wussler 
said. He discussed the station's attempts to 
secure the rights to an exclusive nightime 
package with the CFA. 

"Our negotiations, however, broke down 
because the CFA insisted on imposing re- 
strictions on the nightime package we found 
unacceptable and which we believed to be 
inconsistent with the letter and spirit of the 
court's decision," he added. 

Moreover, he noted that the CFA bars its 
members to authorize the sale of TV rights to 

crossover games (those games in which a 

CFA member is playing a nonCFA member). 
"This prohibition on the airing of crossover 
games appears to us to constitute a group 
boycott which, in our opinion, violates the 
nation's antitrust laws." 

Only two of the three networks were pre- 
sent, CBS and NBC. CBS's testimony re- 
flected the network's overall enthusiasm for 
the court's decision and the ensuing develop- 
ments. NBC, however, did not take a stand. 
NBC will not be airing any football telecasts 
due to its prior commitments to major league 
baseball. ABC was absent, subcommittee 
staff said, because it was tied up with its 
coverage of the Olympics in Los Angeles. 

CBS, said Neal Pilson, executive vice 
president, CBS /Broadcast Group, believes 
"that the results of the Supreme Court's deci- 
sion will be a more freely competitive mar- 
ket which will better serve the American 
television viewer. That viewer will be of- 
fered a greater and more diverse sample of 
college football games than he has ever been 
offered before." Pilson did not address 
INTV's charges. 

Arthur Watson, president of NBC Sports, 
called for the formation of a voluntary um- 
brella organization or system to assist indi- 
vidual universities and conferences with the 
coordination of scheduling, television rights 
negotiations and review of network, region- 
al and local television plans. Watson felt it 
was too early to predict what will happen. 
"One thing is certain, 1984 is a year of un- 
certainty. For universities, broadcasters, net- 
works, advertisers and the public, the Su- 
preme Court's decision could not have come 
at a worse time. Coming so close, in televi- 

sion terms, to the beginning of the college 
football season, it has spawned hasty ar 
rangements the results of which will be un 
clear for months to come," he said. 

Two witness panels comprising universit: 
presidents, coaches and representatives o 
the NCAA and CFA disagreed over the im 
pact of the changes created by the court'. 
decision. Some of the witnesses thought the 

court's action would have a devastating im 
pact. In general all schools would receive 
less revenue and fewer broadcasts with the 

smaller institutions suffering the most, the} 
charged. 

"It takes no economist to foresee with an 
accuracy what lies ahead," said John Toner 
president of the NCAA. "The networks arc 
now in control of the market, and as woulc 
any business enterprise, these networks wil . 
seek to sell the most attractive product com- 
manding the highest prices, at the lowest 
acquisition cost," he said. Toner's concern 
was shared by others: Wiles Hallock, forme 
chairman of the NCAA television commit- 
tee; John Crouthamel, director of athletics, 
Syracuse University; Charles Young, chan- 
cellor, University of California; Edward G. 
Robinson, director of athletics, head football 
coach, Grambling State University, Gram - 
bling, La., and James Delany, commission- 
er, Ohio Valley Conference. (Others, how- 
ever, felt that a larger more profitable 
regional TV market would develop.) 

Charles Neinas, executive director of the 
CFA; Fred Davison, president, University of 
Georgia. and Joe Paterno, head football 
coach, Pennsylvania State University, felt 
the court's action was long overdue. "The 
NCAA is a dinosaur," Paterno said. 

BMI and radio: the dialogue resumes 
Representatives from the All- Industry Music Licensing Committee and 
Broadcast Music Inc. met at BMI headquarters in New York last Thurs- 
day (Aug. 2) to resume discussions regarding BMI's new music licens- 
ing contract with radio stations. Both sides declined to comment on the 
substance of the talks other than to say another meeting between the 
parties has been scheduled for Aug. 8 in San Francisco. 

"There's nothing standing in our way that cannot be resolved in one 
meeting," said Bob Henley, chairman of AIMLC and president of 
KGNR(AM)- KCTC(FM) Sacramento, Calif. 

BMI President Ed Cramer declined to say whether progress was 
made at the meeting because of an agreement among the principals 
not to discuss negotiations until the issues are resolved. 

However, according to others on both sides who were present, there 
was a "frank" airing of issues, of which the principal sticking point was 
said to be the new rate fee and the structure of the annual reporting 
forms called for in the new contracts. 

At the New York meeting were Ed Cramer, BMI president; Henley 
and AIMLC members Wncile Pearce, Radio South Inc., Jaspar, Ala., 
and Donald Thurston, Berkshire Broadcasting, North Adams, Mass.; 

Alan Wenschel of the New York law firm of Weil, Gotshal & Manges 
(AIMLC's counsel); BMI vice presidents Len Hensel, Larry Sweeney 
and Ted Chapin; Robert Sisk and Norman Kleinberg of the New York 

law firm of Hughs, Hubbard & Reed (BMI's counsel). Bernie Mann, 
president of the National Radio Broadcasters Association, and NRBA 
Senior Vice President Abe coron were also present as observers, not 
participants, along with Jeff Baumann, senior vice president and legal 
counsel of the National Association of Broadcasters. 

Baumann, Thurston, Pearce and Henley 

VVenschel and Mann Sisk, Cramer and Kleinberg 
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Tribune Entertainment PreserìtsThe Movie 

You don't have to be a kÎdto Arnow 
how big the Smuris are. 

"Smurfmania" has swept the country, captivating 
kids of all ages. Now Tribune Entertainment Company 
proudly presents those loveable little characters in 
their first and only full -length motion picture, 
"The Smurfs and the Magic Flute" 

This 90 minute television premiere (not to be 
confused with the popular TV series) promises fun 
for the whole family at the peak of the holiday tele- 
vision viewing season. And it's a proven performer. 
The movie has grossed over $16 million at U.S. and 
Canadian box offices! 

The movie is being cleared in the fourth quarter 
on a barter basis with two windows: Nov. 16 -Dec. 2 
and Dec. 3 -Dec. 16. Second quarter windows are 
April 1 -April 14. Nine minutes are available for 

local sale. 85°ío guaranteed clearance. Nine runs 
over three years. The movie is then available to 
original barter stations for cash and 6 runs over 
5 years. 

Call now to see if "The Smurfs and the Magic Flute" 
is still available in your market. It's a perfect prime 
time holiday program and the little Smurfs can mean 
big success for your station. 

Contact Dick Moran or Toby Rogers in New York 
at (212) 557 -7800 or Jim Smith in Chicago at 
(312) 222 -4412. 

TRIBUNE 
ENTERTAINMENT 

Company 
A subsidiary of Tribune Broadcasting Company. 

, 1984 SEPP All rights reserved. 



t=_ -7 TOP OF THE WEEK 1 - l 

U.S. seen as sympathetic to developing nations' demands 
for guaranteed access to orbital slots 

Kimball returns from WARC meeting 
talking of reaching "watershed" in 
relations with developing countries 

The U.S. and other developed countries pre- 
paring for the first session, next year, of the 
World Administrative Radio Conference that 
will fashion a plan for space services have, 
in the words of one U.S. official, reached a 
"watershed" in their understanding of devel- 
oping countries' belief in their need for a 
plan to "guarantee" them access to the orbit- 
al arc. But the conundrum facing the devel- 
oped countries is how that perceived need 
can be satisfied without tearing up the exist- 
ing flexible system that has served the devel- 
oped countries well. 

The "watershed," as it was described last 
week by Harold Kimball, executive director 
for the U.S. delegation to the Space WARC, 
was reached at a preliminary meeting of 
some 60 countries at Geneva last month. 
Kimball headed the U.S. delegation to the 
conference, whose aim was to prepare the 
technical bases for the five- and -a- half -week 
session that begins on Aug. 8, 1985. But 
countries like India and Kenya appear to 
have convinced many of the developed 
countries, including the U.S., that the "guar- 
anteed access" the developing countries 
have sought in previous conferences dealing 
with allocations matters can no longer be 
denied. 

Indeed, the U.S. was counting it a victory 
that the Conference Preliminary Meeting, a 
special joint meeting of the International 
Telecommunication Union's International 
Radio Consultative Committee study 
groups, did not express a preference for the 
kind of a priori plan that developing coun- 
tries have endorsed -one that would assure 
each country access to an orbital slot and 
frequency, regardless of need. The U.S.'s 
relatively modest goal of, in Kimball's 
phrase, "keeping the door open" for the pre- 
sentation of fresh proposals next year, was 
achieved. 

The four -week conference that ended on 
July 20 covered a broad range of technical 
issues. All were disposed of in workmanlike 
manner except for those involving planning 
methods, a subject that precipitated vigorous 
debate from the earliest days of the confer- 
ence and that proved the knottiest and most 
controversial problem throughout the four 
weeks. The study group responsible for 
dealing with the issue held more than 30 
meetings -and still required some last -min- 
ute compromises to complete its work in 
time for a chapter on it to be included in the 
work of the conference. Where delegates to 
ITU meetings generally seek compromise 
and consensus, those on either side of the 
planning issue last month were "insisting" 
that language favored by the other side be 
eliminated. Finally, all seven plans that had 
been discussed were included, none of them 
in language perfectably acceptable to all 
countries. "Some of the methods the U.S. 
finds acceptable, and some it does not," 
Kimball said. 

But the report does not single out any 
method as preferable, or bar the introduction 
of additional proposals. "So next year," 
Kimball said, "we can prepare a synthesis of 
two or more of the methods [discussed last 
month] or introduce an entirely new one." 
(The U.S. knew that if the conference report 
implied endorsement of any proposal, it 
would not be one that favored the position of 
developed countries.) The U.S. and other 
developed countries had an important ally in 
achieving that result in Algeria. "We had the 
same objective," Kimball said. 

The seven proposals considered at the pre- 
liminary conference included one from the 
Soviet Union and one from the Peoples Re- 
public of China. They ranged from a long- 
term a priori plan to an adaptation of the 
current system, under which countries sim- 
ply register their orbital and spectrum re- 
quirements with the International Frequency 
Registration Board as needed, and then co- 
ordinate their proposals with existing or pro- 
posed ones. And those extremes represent 
the nature of the dispute that rent the confer- 
ence last month. 

Developed countries say that the existing 
process provides for an "evolutionary" sys- 
tem and permits flexibility in the use of 
emerging technology and efficiency in the 
use of the spectrum and the orbital arc. De- 
veloping countries, on the other hand, refer 
to it, pejoratively, as "first come, first 
served," and say it does not provide any 
assurance, let alone a guarantee, that spec- 
trum space and orbital slots will be available 
when they are prepared to make use of them. 
But the a priori plans they have advanced to 
provide such assurance are regarded by de- 
veloped countries as inefficient, since they 
reserve spectrum space and orbital slots for 
countries that may not need them for years, 
if ever. 

Developed countries still regard such 
plans as inefficient. But last week, Kimball 
indicated a change in what has been the 
U.S.'s unremitting opposition to them. "We 
agreed existing methods wouldn't serve the 
needs of all countries.... Developed coun- 
tries recognized the need for a change in the 
process," he said. How much of a change is 
needed is a matter on which views differed 
among the countries. The Soviet Union, for 
instance, a developed country whose needs 
are similar to those of the U.S., suggested an 
a priori plan, but one with sufficient flexibil- 
ity built into it to attract the interest of the 
developed countries. "We'll give it serious 
attention," said an official of one Western 
country. 

"This meeting was a watershed," Kimball 
said, "in our understanding how developing 
countries believe in the need for a plan and in 
the developed countries' recognition of the 
need for a plan that would not tear up what 
we have." He said there were a number of 
ways that might be accomplished, although 
he acknowledged that finding the appropri- 
ate solution would not be easy. As an exam- 
ple of the kind of problem that could be 
encountered, he asked, "What sovereign 
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rights do countries have under a priori 
plans? Could they barter an orbital slot ?" 

Last month, in Geneva, Kimball said, the 
U.S. took the lead in seeking a middle 
ground between those favoring an a priori 
plan and those supporting the so- called evo- 
lutionary approach. "As head of the delega- 
tion, I spent a lot of time talking to delegates 
from developing countries, explaining 
where we were were coming from and what 
we wanted.... We tried to make them un- 
derstand that the U.S. recognized the need 
for change, that we knew existing proce- 
dures were not satisfactory." 

The resolution adopted by the WARC 
1979 in Geneva calling for the two -session 
Space WARC called for a conference that 
would provide a "guarantee in practice for 
all countries equitable access." Other than 
providing work for lawyers specializing in 
international satellite communications, the 
meaning of that language was not self -evi- 
dent. Kimball, for instance, did not profess 
to know with certainty what "in practice" 
means. "Equitable access" is another phrase 
that might mean different things to those 
with different interests. 

However, it seems likely that although the 
resolution calling for a conference on space 
communications was open -ended, the con- 
ference will probably deal mainly with the 
fixed satellite service -and only with the 
frequencies currently used for that service - 
those in the 6/4 and 11/12 -14 ghz bands. The 
developing countries are concerned princi- 
pally with satellites for communications - 
not, for instance, meteorology or research. 
Nor are they concerned about use of fre- 
quencies in the 20/30 ghz range that are 
available for fixed service. It will be some 
years before much use is made of frequen- 
cies in the higher band. 

The first session next year is scheduled to 
decide on the service and the frequencies to 
be considered for planning, as well as to 
establish the principles and criteria on which 
the planning will be based. (Secondary mat- 
ters such as incorporating in the international 
regulations the direct broadcast satellite plan 
adopted by the western hemisphere coun- 
tries last year, as well as adopting an uplink 
provision for the DBS plan adopted in 1977 
for Europe and Asia are also on the agenda.) 
It is also scheduled to decide on the critical 
question of the planning method to be adopt- 
ed. At the second session, in 1988, the con- 
ference is to develop the plan based on the 
work to be done next year. 

In the meantime, Kimball will begin orga- 
nizing a core group of experts from govern- 
ment and private industry to work with for- 
mer FCC Chairman Dean Burch, who has 
been named to head the delegation to the 
first session of the Space WARC, in devel- 
oping the U.S. proposals. U.S. officials will 
also consult with allies on the question of 
how developing countries' concerns can be 
met while still protecting the interests of the 
developed countries. Bilateral discussions 
will be held with the United Kingdom in 
September and with Canada in October. 
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Thanks to ruling in June by the U.S. 
Supreme Court voiding the net- 
work contracts with the National 
Collegiate Athletic Association 

for the rights to televise the football games 
of its member schools, broadcasters' total 
payout for TV football rights may be a little 
lower this year than in 1983. Networks (in- 
cluding cable) and local broadcasters will 
pay about $501.4 million for football rights 
in 1984, down 6.5%from $536.6 million last 
year. That figure does not, however, include 
local college rights deals, most of which 
have been put off or are just now being nego- 
tiated as the major college conferences corn- 
plete their agreements with various networks 
and national /regional syndicators. The de- 
crease is a direct result of the voided NCAA 
pacts, although the windfall seems like small 
change compared to the five -year, $2.2 -bil- 
lion contract that CBS, ABC and NBC have 
with the professional National Football 
League, negotiated two years ago. 

Both CBS and ABC would have paid be- 
tween $33 million and $34 million for the 
rights to NCAA games this year. Instead, 
CBS has paid almost $10 million for the 
rights to a package of Big 10 and Pacific 10 
games and two other games and may buy a 
few more to round out its schedule (BROAD- 
CASTING, July 23). ABC will carry a pack- 
age of College Football Association football 
games this season at a cost of $12 million 
(BROADCASTING, July 30). 

On the local level, broadcasters in NFL 
markets around the league will pay $18.8 
million for regular season and preseason ra- 
dio rights and preseason television rights, up 
14.6% from last year. Radio broadcasters 
will pay a little more than $14.7 million of 
that figure, up almost 17%, and television 
broadcasters will account for the remaining 
$4.1 million, up almost 8%. 

The three broadcast networks are expect- 
ed to pay a total of approximately $415 mil- 
lion for the 1984 rights to NFL games, with 
CBS paying close to $150 million, ABC, 
about $135 million and NBC, $130 million. 
That compares with the approximate $300 
million that the three jointly put up last year. 
The networks are entering year three of their 
five -year deal with the NFL, which exludes 
all live cable coverage of NFL games 
through the life of the pact. 

The full impact of the Supreme Court's 
NCAA ruling is still being measured, but 
most agree that with more college football 
product available for carriage -by both 
broadcasters and cable operators -ratings 
may be down appreciably for any given 
game, and games in general are less valuable 
than they were under the NCAATV plan. It's 
likely that advertising rates for college foot- 
ball games this season will decrease propor- 
tionately with the anticipated ratings fall -off. 
Some expect network college ratings to drop 
by a third or more, perhaps even by half. 
Pricing will also depend on whether or not a 

given game is going head to head with an- 
other, and what kind of package a sponsor is 
buying. 

It's still too early to tell whether schools 
will make more or less money, or perhaps the 
same amount, for the broadcast and cable 
rights to their football product. The only cer- 
tain factor is that networks will be paying 
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A new spin on the football 
Payments by broadcasters and cablecasters for 

football rights hit $501 million, down 5% 
from last year, but not included are monies 

from new college contracts yet to be negotiated 
in wake of Supreme Court's NCAA decision 

less for college football games while syndi- 
cators and local outlets, which now have 
greater opportunities to televise live con- 
tests, will probably pay more. 

Among the syndicators capitalizing on the 
new college football TV opportunities is the 
Rockville, Md. -based Metrosports. It has 
wrapped up a deal with the Pacific 10 confer- 
ence (which includes UCLA, USC and Stan- 
ford, among others) for a supplemental 
package of between 12 to 15 games which 
Metrosports will syndicate primarily on a 
regional basis, with an average clearance 
rate of about 25% of U.S. TV homes, ac- 
cording to Paul Karlsson, the company's ex- 
ecutive vice president. Metrosports, which 
recently merged with Total Communications 
System Inc., New Kensington, Pa., had a 
contingency agreement with the Big 10 con- 
ference for a similar package, but the deal 
seemed to be unraveling last week. The two 
sides had yet to come to terms on several 
issues, including whether individual schools 
within the conference would be allowed to 
negotiate their own local deals (Metrosports 
opposes that idea), and whether Metrosports 
would be able to syndicate the package to 
cable entities. A Big 10 spokesman said the 
conference was "still in the process" of ne- 
gotiating a syndication package with Metro - 
sports "and others." Metrosports believes it 
has a firm legal commitment from the Big 10 
for a 1984 package. Metrosports will also 
syndicate four Nòtre Dame games and four 
Penn State games, probably as one package, 
on a national basis. Media Sales Corp., a 
subsidiary of Petry Television, will do the 
actual selling and clearance work for the Pac 
10, Notre Dame and Penn State packages. 
Metrosports also intends to supply a package 
of games to one national cable network 
(probably USA Network) and one or more 
regional cable networks, including Home 
Team Sports, which serves the Washington 
and Baltimore markets. 

Katz Sports is also taking advantage of the 
open college market in a big way. It has 
signed deals with Boston College, Pitts- 
burgh and Syracuse for a package of 13 of 
their games to be carried on a regional basis 
in the northeast. It will also distribute re- 
gionally eight or nine University of Miami 
games and is still negotiating with the Big 
Eight for a package of games. Katz has lined 
up 150 television stations to carry its Kickoff 
Classic, the first college game of the season, 
to be played at Giant Stadium in East Ruth- 
erford, N.J. on Aug. 27. It is also selling a 
package of Atlantic Coast Conference 
games that will be produced by Jefferson 
Pilot Broadcasting, Charlotte, N.C. 

Mizlou Productions, New York, has again 
put together a group of bowl games. The 
schedule includes the Independence Bowl 
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(Dec. 15), California Bowl (Dec.15), Holi- 
day Bowl (Dec. 21), Blue Bonnet Bowl 
(Dec. 31) and Senior Bowl (Jan. 12). This 
season's Florida Citrus Bowl is being carried 
by NBC, but Mizlou is suing for contract 
infringement (BROADCASTING, June 25). 

The Madison Square Garden Network has 
an agreement to syndicate some a still un- 
known number of Rutgers University 
games, and expects to have agreements with 
other schools by the start of the season. 

Pro Sports, Bronxville, N.Y., is syndicat- 
ing its highlight show, NFL Week in Review 
and its feature programs, NFL Pro Maga- 
zine and NFL Best Ever. It will also distrib- 
ute four blooper type programs -NFL Foot - 
ball Follies, The Son of Football Follies, 
Legends of the Fall, and NFL Symphony. 

After two full seasons, the United States 
Football League appears to have satisfied its 
broadcasting and cable rights holders as to 
the quality and attractiveness of its product. 
ABC has renewed its option for the 1985 
season, and while the terms have yet to be 
finalized, the network will pay at least $14 
million for next year's rights. And ESPN has 

renewed its intial two -year contract with a 

three -year pact (1985 -87) valued at $71 mil- 
lion- substantially more than the $11 mil- 
lion it paid for the first years. On the local 
level, the league has supplemented its in- 
come by selling the rights to some games 
played by each team to television stations or 
cable systems. All but three of the 18 USFL 
teams negotiated local rights deals in 1984. 

While cable is locked out of the NFL for 
another three years, it will have ample op- 
portunity to feature college football before 
then. ESPN was able to replace its voided 
supplementary NCAA pact with one struc- 
tured by the rival CFA. ESPN paid $9.2 mil- 
lion for the rights to 15 prime time Saturday 
evening cablecasts, beating out Turner 
Broadcasting System for the privilige 
(BROADCASTING, July 30). That should 
please local cable systems because they re- 
ceive hourly commerical spots from ESPN 
that they can sell locally. All of the time on 
Turner's superstation, wras(TV) Atlanta, is 

sold nationally. TBS has, however, picked 
up the rights to a 12 -game package (and pos- 
sibly 13 or 14 games) of Southeastern Con- 
ference football games. It's believed TBS 
paid about $6 million for the package. The 
conference includes such schools as Au- 
burn, Alabama and Louisiana State Univer- 
sity. As reported, USA Network may carry a 

package of live Metrosports games. It is also 
talking to other schools and conferences. 

On the regional cable level, SportsTime, 
owned by Anheuser -Busch, Multimedia and 
Tele- Communications Inc., which serves 
parts of 18 midwest states and Florida, has 
the exclusive rights to 12 games each of the 



Missouri Valley and Mid -America confer- 
ences and hopes to have a total college foot- 
ball package of perhaps 30 live and as many 
as 45 tape- delayed games in place by the 
start of the season. Home Team Sports is 
negotiating with Metrosports for a package 
of games. And the Sportschannel group of 
regional sports services in Chicago, New 
England, Philadelphia and New York, is also 
exploring various college football opportu- 
nities. 

Wold Communications, the Los Ange- 
les -based re -sale and common carrier, will 
transmit a considerable number of televised 
games this season. The company is still in- 
volved in negotiations, but at press time it 
had signed to do the networking for 11 NFL 
teams on radio and seven on television. 
Wold, in association with TCS /Metrosports, 
will syndicate UCLA football and the Aloha 
and Hula Bowl Network. The latter is of- 
fered to stations and sponsors on a barter 
basis and games are fed by satellite. 

Here's how the networks plan to use what 
they've bought for the 1984 season: 

ABC -TV carried its first preseason 
game two Saturdays ago (July 28) and will 
carry two more -a prime time contest on 
Thursday, Aug. 16, and a Saturday after- 
noon game on Aug. 25. The first was selling 
for $70,000 per 30 and the second for 
$66,000 per 30. ABC's regular season Mon- 
day night football starts Sept. 3. In addition 
to those 16 Monday night telecasts, the net- 
work will carry five other prime time games 
(two Thursday games, two Sunday games 
and a Friday evening contest) throughout the 
season. Spots for the September games are 
priced at $165,000 per 30, compared to 
$150,000 last year. Monday games in Octo- 
ber, November and December will sell at an 
average price of $190,000 per 30, compared 
to last year's $182,000. 

Non -Monday games will sell for about 
$10,000 or $15,000 less than that. The regu- 
lar season schedule is now more than 60% 
sold. Major sponsors include Anheuser- 
Busch, Miller, Buick, Chevrolet, and Nis - 
san-Datsun, RCA, McDonald's, Union 
Carbide, IBM, U.S. Tobacco and Pennzoil. 
ABC is in the third year of a three -year 
"price protection plan" for football spon- 
sors. Sponsors signing up for the full three 
years were assured guaranteed prices at the 
outset. A two -year plan will be established 
for 1985 and 1986, the final two years of the 
current NFL pact. The network will televise 
its first Super Bowl on Sunday, Jan. 20, 
1985. Thirty- second spots are priced at 
$525,000, but sponsors buying two or more 
Super Bowl spots can have them at the dis- 
counted price of $500,000. The game itself 
is more than 60% sold and the pre- and post- 
game shows are just about sold out. 

ABC will carry the Sugar Bowl on Jan. 1 

and spots are priced at $100,000. The Gator 
Bowl, scheduled for Dec. 28, is priced at 
$70,000. 

CBS -TV is offering three preseason 
NFC games this year-prime time games on 
Aug. 18 and Aug.25 and a Sunday afternoon 
game on Aug. 26. It begins its regular sea- 
son NFC coverage on Sept. 2, and will 
broadcast 105 games, including 101 regular 
season and four post season matchups, in- 
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cluding the NFC championship game. It's 
believed that as a rule, the network's NFL 
spot prices will rise between 12% and 15 %. 
The average price of a 30 for the network's 
regular season games in 1983 was $140,000, 
sources said, indicating that this year's 
prices would be in the $157,000 to $161,000 
range. A source at the network said it was 
too early to tell how the network's Big 10- 
Pac 10 pricing would shake out, but indica- 
tions are that they would be less than the 
$60,000 to $65,000 charged last season for 
NCAA contests. 

NBC -TV opens its preseason schedule 
on Aug. 17, followed by games on Aug. 19 
and 24. It will cover a total of 102 games 
(either American Football Conference 
games or interconference games) during the 
regular season followed by exclusive cover- 
age of four AFC playoff games including the 

Network Lineups 
ABC -TV 

Pro Hall of Fame Game July 28 

NFL Preseason Aug. 16, 25 

CFA Starts Sept. 8 

NFL Monday Night Football Starts Sept. 3 

Gator Bowl Dec. 28 
Sugar Bowl Jan. 1 

Super Bowl Jan. 20 
Pro Bowl Jan. 27 

CBS -TV 
NFC preseason 
NFC regular season 
PAC 10-Big 10 

Sun Bowl 

Blue -Gray game 
NFC playoffs 

Peach Bowl 
Cotton Bowl 

NBC-TV 

Aug. 18, 25, 26 
Starts Sept. 2 

Starts Sept. 15 

Dec. 22 
Dec. 25 

Dec. 23, 29, 30 

Dec. 31 

Jan. 1 

AFC preseason Aug. 17, 19, 24 
AFC regular season Starts Sept. 2 

AFC playoffs Dec. 23, 29, 30 
Citrus Bowl Dec. 22 
Orange Bowl Jan. 1 

Rose Bowl Jan. 1 

Fiesta Bowl Jan. 1 

Hula Bowl Jan. 5 

AFC Championship Jan. 6 

CBS Radio 
NFL package Starts Sept. 3 

Kickoff Classic 
Sun Bowl 

Cotton Bowl 

Super Bowl 

Mutual Radio 
Notre Dame and 

other major college games 
NFL package 
Army -Navy game 
Holiday Bowl 

Hall of Fame Classic 
Sugar Bowl 

Gator Bowl 

Liberty Bowl 

Fiesta Bowl 
Rose Bowl 

Orange Bowl 

NBC Radio 

Aug. 27 

Dec. 22 
Jan. 1 

Jan. 20 

Starts Sept. 1 

Starts Sept. 2 

Dec. 1 

Dec. 21 

Dec. 29 

Jan.1 

Dec. 28 

Dec. 28 

Jan.1 
Jan.l 
Jan.1 
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AFC championship game. The network's 
regular season games are priced at an aver- 
age $135,000 per 30 (up 12.5%) and at this 
point are about 65% sold. Playoff games are 
priced at about $225,000 per 30 (up 12.5 %) 
and the AFC championship game on Jan. 6, 
1985, is priced at about $275,000 per 30 (up 
10 %). 

NBC -TV will televise five bowl games 
this year -Citrus ($60,000 per 30), Orange 
($200,000, up 8.1 %), Rose ($250,000, up 
6.3 %), Fiesta ($100,000, up 11.1 %) and 
Hula ($65,000, up 8.3 %). 

CBS Radio enters its seventh consecu- 
tive year of NFL coverage when its tradi- 
tional network airs the Dallas Cowboys and 
the Los Angeles Rams in Anaheim, Calif., 
on Labor Day, Sept. 3 at 8:50 p.m. NYT. 
CBS will again broadcast 27 regular season 
contests, many on Monday nights, and 10 
post- season games including the AFC and 
NFC first round playoffs, divisional play- 
offs, championship games, Super Bowl and 
Pro Bowl. Teamed to do the broadcasts for 
the seventh straight season are veteran 
sportscaster Jack Buck who will handle 
play -by -play, and Hank Stram, who will do 
color. 

Major advertisers thus far include: Trave- 
lodge International, True Value hardware 
stores, Anheuser -Busch, American Honda, 
U.S. Army, Buick, Ford Motorcraft, AT &T, 
Geocel (household caulking), Toshiba (copi- 
ers), Alpine Electronics (car/home stereos) 
and Big A auto parts stores -the last three 
are new sponsors. 

"We are in real good shape," said Michael 
Ewing, CBS Radio Network vice president 
and general manager, regarding the amount 
of advertising time sold for the upcoming 
season. Ewing noted that there were only 
about two or three slots still unsold. The 
network offers advertisers either full or par- 
tial sponsorships 

CBS Radio is also airing NFL 1984 Pre- 
view (six segments, Aug. 27- Sept.1); Cotton 
Bowl Preview, Dec. 31, and NFL Super 
Bowl Special (16 segments, Jan. 19 -20). 

On the college side, CBS Radio will air 
the second annual Kickoff Classic on Mon- 
day, Aug. 27, pitting last year's national 
champion Miami against Auburn as well as 
the Sun Bowl on Dec. 22 and the Cotton 
Bowl on Jan. 1. 

Mutual will be broadcasting 16 regular 
season NFL games each Sunday afternoon 
beginning at 3:45 p.m. NYT. The first is the 
Los Angeles Raiders vs. Houston Oilers on 
Sept. 2. Calling the play -by -play will be 
Tony Roberts while former pro football play- 
er Jack Ham does color. 

The network's advertiser line -up includes: 
Budweiser, Ford Motorcraft, American 
Honda, Howard Johnson and AT &T. Luke 
Griffin, Mutual's director of sports, says that 
the network's NFL package is about 60% 
sold out and he expects it to be about 80% 
sold out when the season begins. 

Mutual also holds the regional network 
rights to four NFL teams: the Pittsburgh 
Steelers, Atlanta Falcons, Houston Oilers 
and Kansas City Chiefs. 

Mutual's college coverage will again in- 
clude 1 I Notre Dame games as well as nine 



Mutual Sports is your chance 
to score with millions of football, 

tennis and baseball fans. 
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- football than any other radio network. NFL 
Sunday Game-Of-The-Week and 
Regional Matchups. Plus,weekly- 
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Fighting Irish and many 

Major College Games. 
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tennis. And Mutual Sports is the place 
for highlights of the competition with daily 
updates and ten minute wrap -ups. Plus, 
live, ace-by -ace coverage of the Women's 
and Men's Championship Finals. 

BASEBALL Dodger Manager Tommy 
Lasorda puts his 35 years on the 

diamond into the most entertaining 
sports commentary you've ever heard - 
Lasorda-At- Large. From how to argue with 
the ump to which parks serve the best food, 
Lasorda covers all bases. 

A buy on Mutual Sports means scoring with the audience. 
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other college contests. And the network will 
also air the following annual college football 
events: the Holiday Bowl, Dec. 21; the Hall 
of Fame game, Dec. 29, and the Sugar 
Bowl, Jan. 1. 

NBC Radio Network's football cover- 
age includes five college bowl games, the 
Gator Bowl, Dec. 27; the Liberty Bowl, 
Dec. 28 and the Fiesta, Rose and Orange 
Bowl games, all slated for Jan. 1. Both the 
Gator and Liberty Bowl games were added 
to NBC's line -up when the network signed a 
three -year broadcast rights to carry the 
games earlier this summer ("Riding Gain," 
July 9). 

ABC Radio has just ended a two -year 
deal for exclusive broadcast rights of USFL 
Football and, according to a network spokes- 
woman, it is in the process of negotiating 
another agreement. 

On the local level, more stations than usu- 
al reported that sales were not pacing at the 
anticipated rate, in some cases due to local 
phenomenon (such as the red hot baseball 
Tigers in Detroit), although managers in sev- 
eral markets pointed to the shifting of dollars 
to Olympic -related programing. 

Sales for Cleveland Browns games are 
slower than last year, reported George Steh- 
lin, program director of WKYC -TV, who at- 
tributed it to factors including the beer ad- 
vertising money that went instead to the 
Olympics and slowed buying in local mar- 
kets. Art Greenberg, national sales manager 
of WHK(AM), said sponsorship for the 
Browns games would include major buys by 
Honda and Budweiser. 

There was satisfaction on both the radio 
and TV side for Houston Oilers selling. 
Luke Griffin, director of sports for rights 
holder Mutual Broadcasting System, said 
principal sponsors are Budweiser, Motor 
Craft and Honda. Matt Reiff, general sales 
manager of KTXH(TV) there underscored a 
claim of "very good" sales with a sponsor 
list that includes Toyota, Texaco, Meineke 
Muffler, Burger King and Anheuser -Busch. 

The five major local sponsors of Pitts- 
burgh Steelers' broadcasts on WTAE(AM) 
Pittsburgh are People's Express, Pittsburgh 
National Bank, Daily Juice Products, Arby's 
Restaurants and Frederick Computer Ser- 
vices. Ted Atkins, vice president and general 
manager, said the games and pre-game and 
post -game programing that include an hour - 
and -a -half talk show are about 90% sold. 
Sponsors for televised Pittsburgh Steelers 
pre- season games on co- located WPxl(TV) in- 
clude Pittsburgh National Bank and Iron 
City Beer. John Howells, vice president and 
general manager, said 75% of the advertising 
availabilities have been sold and added that 
other sponsors include a fast food chain and 
drug store chain. 

In Denver, KOA(AM) was 75% sold out 
by mid -July, according to Dick Carlson, 
sports sales manager. In the fold for the 15th 
year of the station's Bronco coverage are An- 
heuser- Busch, Honda, and Public Service of 
Colorado. Principal client on the KOA net- 
work is Continental Oil. Roger Ogden, gen- 
eral manager of KCNC -TV Denver, also noted 
that the Olympics competition made football 
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a "tough sell," but overall he was satisfied 
with the sales pace. 

In Dallas, radio sales for the Dallas 
Cowboys on KRLD(AM) and the Texas State 
Newtwork, "are better than ever before," 
according to Gene Ashcraft, vice president 
and general manager of TSN (owned by 
rights holder Metromedia). The sponsor list 
is headed by Anheuser -Busch and Honda. 

As for the New York Giants, WNEW(AM) 

is launching its 24th consecutive year of 
coverage. Advertisers this season includes 
TWA, American Honda and Nabisco. WPtx- 
TV will broadcast four pre- season games, 
one live and three tape- delayed contests 
scheduled to have begun last Friday night 
(Aug. 3) with the Giants vs. the New Eng- 
land Patriots. 

Hal Smith, general manager of WIP(AM) 
Philadelphia, reports that advertiser sales, 
are "excellent" for the Eagles coverage, add- 
ing "it's just about sold out." The station 
carries two hours of pre-game football pro- 
graming and an hour post game session 
which also have attracted substantial adver- 
tising. Main sponsors for the radio broad- 
casts are Honda, TWA, and the Sands hotel. 
On television, an official at WCAU -TV said 
the football schedule "is selling well," and 
mentioned there are many major sponsors 
but declined to name them. 

This will be the first year KDNL -TV St. 
Louis will carry Cardinals football games, 
according to William L. Viands Jr., the sta- 
tion's vice president and general manager. 
The station obtained the rights to the pre- 
season games several weeks ago and has 
placed one of four sponsorships with An- 
heuser Busch. Robert Hyland, regional vice 
president, CBS O &O KMOX(AM) St. Louis, 
said that station is "roughly 75%" sold for 
the Cardinal games it will carry. Among ma- 
jor sponsors he mentioned were Anheuser- 
Busch, Buick, Farmer's Insurance and 
TWA. 

For the Los Angeles Rams, KLAC(AM) 
there will originate one pre- season game 
only, while KMPC(AM) will originate the re- 
maining three pre- season and 16 regular sea- 
son games. KMPC, which holds English -lan- 
guage radio rights, feeds a regional network 
of 21 other stations. KLve.(FM) Los Angeles 
holds Spanish -language radio rights and 
feeds one other station for four pre- season 
and 16 regular season games. KCBS(Tv) Los 
Angeles will air four pre- season games, live 
if sold out and tape- delayed if not. No other 
regional stations are fed by KCBS, which 
holds pre- season rights. 

Advertising sales are reported to be going 
very well. Related programing this year in- 
cludes a five -minute weekday Rams Report 
on KMPC, hosted by Bud 'nicker and two 
television interview/highlights shows: The 
John Robinson Show, a half -hour Saturday 
afternoon KCBS(TV) program hosted by Rams 
coach John Robinson, and a yet -untitled 
wrap -up show on KDOC(TV) Anaheim, host- 
ed by team members Vince Ferragamo and 
Norman Cromwell, also on Saturday after- 
noons. The weekly programs all commence 
with the regular season schedule in Septem- 
ber. 

Bob Speck Productions retains radio 
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rights to the Los Angeles Raiders, with 
KRLA(AM) Pasadena originating English -lan- 
guage radio coverage of four pre- season and 
16 regular season games. KRLA will feed 25 
other outlets. KTNQ(AM) Los Angeles origi- 
nates Spanish -language coverage of four 
pre- season and 16 regular season games, 
feeding six other stations. 

Bob Speck Productions also retains televi- 
sion rights. KNBC(TV) Los Angeles origi- 
nates coverage of four pre- season games un- 
der terms of new three -year agreement. The 
pact also includes a 20 -part half -hour sports 
series, Raiders Playbook '84, scheduled to 
begin in September. The half -hour program, 
hosted by Tom Harmon, features videotaped 
highlights of past games and interviews with 
team members. KMEX-TV Los Angeles origi- 
nates Spanish- language coverage of four 
pre- season games. Neither KNBC nor KMEX 
feeds any other station. 

According to Peter Columbus, vice presi- 
dent of Speck Productions, which is han- 
dling advertising sales, the company is close 
to selling out time for both TV and radio 
coverage. "It's running ahead of last year," 
he said, "with lots of sponsor interest." Nis- 
san Motors (Datson) has purchased a dual 
TV /radio package and is returning as one of 
biggest accounts this year. Others making 
TV or radio commitments include Anheuser- 
Busch, Coors, A.C. Delco, Hitachi, 
Chrysler -Plymouth Dealers of Southern 
California and Farmers Insurance. 

KOGO(AM) San Diego has Chargers ra- 
dio rights for four pre -season and 16 regular 
season games. The station is in the first of a 
new three -year contract and will not be feed- 
ing a regional network. 

KGTV(TV) San Diego has TV rights to the 
first and fourth pre- season games. Kusi -Tv 
San Diego has rights to the second game and 
KFMB -TV will broadcast the third game as 
part of the CBS Television Network origina- 
tion. No other stations are being fed. 

"There is lots of interest and time is sell- 
ing well," according to a team spokesman. 
Radio opportunities include Charger Talk 
call -in shows before and after each game, 
plus special reports for one -hour before and 
one half -hour after games. 

KIRO(AM) originates Seattle Seahawks 
coverage and retains the radio rights, feed- 
ing 52 other stations. KING- Tvoriginates and 
retains television rights for four pre- season 
games. Games are aired live if sold out, oth- 
erwise they are tape- delayed. 

"We are very close to being sold out if not 
sold out already for television and radio cov- 
erage," said a team spokesman. Major ac- 
counts include Nissan Motors (Datsun) and 
Coca -Cola. Opportunities for advertisers in- 
clude a half -hour regular season post -game 
show on KING -TV and three -and- one -half- 
hours of pre- and post -game programing on 
KIRO, for a total seven -hour per game pack- 
age. The wrap -around elements include in- 
terviews, listener call -ins, highlights and 
coach comments. 

San Francisco 49'ers radio coverage is 
provided again this year by KCBS(AM) San 
Francisco (in the first year of a new three - 
year contract) which retains rights and feeds 
four pre- season and 16 regular season games 



Media Sales has emerged the winner, 
coming up with a super college football 
television plan featuring: 

Pac-Ten Penn State Notre Dame 
These are the major college teams 
that will attract the prestigious male 
audiences. No other televised games in 
these areas can compete! So, in 70% of 
the country, there's no more confusion. 
If you want to be a part of the best in 
college football this fall, contact us 
right away. 

TCS /METRO SPORTS 
Media Sales Corporation 
3 East 54th Street, New York, NY 10022 
1 212 688 -4848 
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Local radio's pre- and regular- season NFL coverage 

Originator Regional network, Team 
games scheduled; 

rights holder 

AFC East 
Team Originator Regional network; games 

scheduled; rights holder 

Buffo Bills WBEN Buffalo Reg. net. of 13; four presea- 
son and 16 regular season 
games; station holds rights. 

Indianapolis Colts WIBC Indianapolis Reg. net. of 17; four pre -sea- 

son and 16 regular- season 
games; station holds rights. 

Miami Dolphins WIOD Miami Reg. net. of more than 30 sta- 

WQBA-FM Miami tions for WIOD (no regional 

(Spanish) Spanish network); four pre- 

season and 16 regular season 
games; WIOD holds both 
Spanish and English radio 

rights. 

New England Patriots WEEI Boston Reg. net. of 30; four presea- 
son and 16 regular season 
games; station holds rights. 

New York Jets WABC New York No reg. net.; WABC will car- 

ry one preseason and 12 reg- 

ular season games-due to 

conflict in early part of sea- 

son with New York Yankees 

baseball games, which it 

also carries, station has as- 

signed three preseason and 
four regular season games to 

WMCA New York; WABC 

holds rights. 

AFC Central 

Cincinnati Bengals WKRC Cincinnati Reg. net. of between 65 to 70 

stations; four preseason and 
16 regular season games; 
station holds rights. 

Cleveland Browns WHK Cleveland Reg. net. of 37; four presea- 

son and 16 regular season 
game; station holds rights. 

Houston Oilers KTRH Houston Mutual Broadcasting System 

reg. net. of more than 65 sta- 

tions; four preseason and 16 

regular games; Mutual holds 

rights. 

Pittsburgh Steelers WTAE Pittsburgh Mutual Broadcasting System 

reg. network of about 100 

stations; four preseason and 

16 regular season games; 
Mutual holds rights. 

Originator Regional network, 
games scheduled; 

rights holder 

AFC 
Denver Broncos KOA Denver Reg. net. of 45; four presea 

son and 16 regular season 

games; station holds rights. 

Kansas City Chiefs KCMO Kansas City Mutual Broadcasting Net- 

work of 70 stations; four pre- 

season and 16 regular season 
games; Mutual holds rights. 

Los Angeles Raiders KRLA Pasadena 
KTNQ Los Angeles 
(Spanish) 

Reg. net. of 25 for KRLA and 
reg. net. of six for KTNQ; four 

pre- season and 16 regular 
season games each; Bob 

Speck Productions, Los An- 

geles, holds rights. 

San Diego Chargers KOGO San Diego No reg. net.; four preseason 
and 16 regular season; sta- 

tion holds rights. 

Seattle Seahawks KIRO Seattle Reg. net. of 52; four presea- 
son and 16 reg. season 
games; station holds rights. 

NFC East 
Dallas Cowboys KRLD Dallas Texas State Network of 107 

stations, and regional net- 
work of 26 Spanish language 
stations; four preseason and 
16 regular season games for 

each network; Metromedia, 

owner of TSN, holds rights 
for networks and originating 
station. 

New York Giants WNEW New York Reg. net. of 25 to 30; four pre- 

season and 16 regular season 
games; station holds rights 
with Metrosports handling 
network sales. 

Philadelphia Eagles WIP Philadelphia Reg. net. of 27; four presea- 
son and 16 regular season 
games; station holds rights 
with Metrosports handling 
network. 

St. Louis Cardinals KMOX St. Louis 
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Reg. net. of about 50; four 

pre- season and 16 regular 
season games; station holds 
rights. 

Chart continues on page 48 



HERE'S A Pl TEN 
YOU 

CAN'T PASS UP! 

We're Hughes Television Network. And we're the team that can't be beat. Because we've been 
making transmission arrangements for more people, for more years, than anyone else. 

By the time this season is over, our team of communications coordinators will have handled the 
delivery of well over 1,000 baseball telecasts! And now that the same all -pro combination of ex- 
pertise, reliability and skill is ready to perform for you during the winter season as well. 

With our unexcelled terrestrial and satellite capability, we can meet your transmission require- 
ments for pro and college basketball, hockey, football, and any other winter sports schedule. 

So whatever your needs are for the coming season, go with the team that's # I in the business. 
Although the seasons change, our quality and service don't. And that's what makes this a pitch 
you can't pass up. 

HUGHES TELEVISION NETWORK. For 25 years, we've been sending out the right signals. 

ll /,ÌÉO KN 
FOUR PENNSYLVANIA PLAZA, NEW YORK, N.Y. 10001 (212) 563 -8900 



Chart continued from page 46 
Team Originator 
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Regional network, Team 
games scheduled; 

rights holder 

Washington Redskins WMAL Washington Reg. net. of about 100; four 

pre- season and 16 regular 

season games; station holds 
rights with Metrosports han- 
dling network 

NFC Central 
Chicago Bears WBBM Chicago 

Originator Regional network, 
games scheduled; 

rights holder 

NFC West 
Atlanta Falcons WGST Atlanta Mutual Broadcasting System 

reg. net. of between 135 and 
140 stations; four preseason 
and 16 regular season 
games; Mutual holds rights. 

No reg. net.; four preseason Los Angeles Rams 
and 16 regular season 
games; station holds rights. 

Detroit Lions WJR Detroit Reg. net. of 36; four presea- 
son 16 regular season 
games; station holds rights. 

Green Bay Packers WTMJ Milwaukee Reg. net. of 55; four presea- 
son and 16 regular season 
games; station holds rights. 

Minnesota Vikings WCCO Minneapolis- 

St. Paul 
Reg. net. of 30; four presea- 
son and 16 regular season 
games; station holds rights. 

Tampa Bay Buccaneers WSUN Tampa - 
St. Petersburg 

Reg. net of 30; five preseason 
and 16 regular season 
games. Taft Broadcasting 
holds rights. 

KMPC Los Angeles 
KLVE Los Angeles 
(Spanish) 

Reg. net. of 21 for KMPC; 

KLVE feeds one other; KLAC 

will carry one preseason 
game and KMPC will carry 

three preseason and 16 regu- 

lar season; KLVE will carry 
four preseason and 16 regu- 

lar season; stations hold 

rights. 

New Orleans Saints WWL New Orleans Reg. net. of 41; four presea- 
son and 16 regular season 
games; station holds rights. 

San Francisco 49ers KCBS San Francisco Reg. net of 19; four presea- 
son and 16 regular season 
games; stations holds rights. 

to 19 stations. KP1x(TV) San Francisco is 
again originating TV coverage of all four 
pre- season games. 

Team spokesman Jerry Walker says, 
"We're a hot commodity this year. I believe 
we sold out advertising for both television 
and radio some time ago." 

The Colts moved from Baltimore to In- 
dianapolis during the off season and the resi- 
dents are understandably in a state of eupho- 
ria. Larry Mago, broadcast coordinator for 
WIBC(AM) Indianapolis, which will broad- 
cast the games, gave an indication of the 
excitement in Indianapolis when he men- 
tioned there are 55,000 seats in the stadium 
and 192,000 applications for season tickets. 
He said this fervor extends to the radio cov- 
erage. Mago reported that both local and 
national sales packages have been sold. Ma- 
jor sponsors are Toyota and its local dealers, 

Anheuser -Busch, True Value Hardware and 
Delco Electronics. The picture is equally 
bright for WFHR(TV) there. Its four preseason 
games have been sold out, according to Bill 
Dunaway, vice president and general man- 
ager. Principal advertisers are Hardee's res- 
taurants, Kroger, General Telephone & Elec- 
tronics, Amax Coal and Indianapolis Power 
& Lighting Co. 

Games of the Miami Dolphins are 
broadcast in both English and Spanish. Ac- 
cording to George Hyde, general manager of 
WQBA -FM Miami, which bought the Spanish 
language rights from co- located wloD(AM), 
football is especially popular among young 
Latins. Sponsors for those broadcasts in- 
clude Universal Casualty and Eastman Ko- 
dak. Sponsors for WIoD's regional broad- 
casts include Eastern Airlines, Honda, 
Anheuser -Busch and Chevron. Other spon- 

Confidential Financial Services To Owners And Qualified Buyers 

Take advantage of our personalized services 
for brokerage, financing, appraisals 

old TAI v 

COMMUNICATIONS BUSINESS BROKERS 
Radio TV Cable TV Newspapers 

2020 North Loop West Suite III Houston, Texas 77018 713/957-0310 

L 
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sors include Ryder Truck, Universal Casual- 
ty, Burger King, Capital Bank and Publix 
(food chain). Joel B. Day, vice president and 
general manager, said the station is 95% sold 
with just a few avails in the pre -game and 
post -game shows. 

In New York, WABC(AM) has picked up 
exclusive three -year broadcast rights for the 
New York Jets. However, due to a schedul- 
ing conflict with its New York Yankees base- 
ball broadcasts (WABC is in fourth year of a 
six -year deal), the station is paying cross- 
town talk rival WMCA(AM) to air seven games 
(both pre-and regular season contests) which 
overlap with Yankee games this season, at a 
cost in the $10,000 -$12,000 range a game. 

James Haviland, WABC(AM) vice president 
and general manager, reports the games are 
nearly sold out with a line -up of sponsors 
that includes: Nissan Motors, Eastern Air- 
lines, Blue Cross/Blue Shield, Getty, Gulf 
Oil and Ford. Haviland also noted that after 
the conflicting weeks with baseball are over, 
WAsC(AM) will air two -hour pre- and post- 
game shows. 

WNEw -Tv will air three pre- season games 
this year, two live and one tape- delayed. 
Major sponsors include Miller Brewing. 

In Cincinnati, selling is upbeat with Jim 
Bryant, general sales manager of WKRC(AM), 
citing a long Bengals sponsor list that in- 
cludes Firestone, Safeco Insurance, An- 
heuse- Busch, Chevrolet, Fifth Third Bank, 
Sears and Marathon Oil. For the Bengals' 
preseason telecasts, wLwT(TV)'s director of 
sales, Ned Paddock, said sales were ahead of 
last year with Budweiser, Toyota and 
Wendy's restaurant chain in hand and deals 
nearly set for Cincinnati Bell and Blue 



Team Originator 
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Local TV preseason NFL coverage 
Regional network, 
games scheduled; 

rights holder 

AFC East 
Buffalo Bills WKBW -TV Buffalo One live game; station holds 

rights. 

Indianapolis Colts WTHR Indianapolis Reg. net. of two; four live 

games; station holds rights. 

Miami Dolphins WCD{ -TV Miami Three live games; station 
holds rights. 

New England Patriots none No live coverage of presea- 
son home games this year in 

attempt to improve game at- 
tendance. 

New York Jets WNEW -TV New York One live, two tape- delayed; 
station holds rights. 

AFC Central 
Cincinnati Bengals WLWT Cincinnati Feeds to other stations still in 

negotiation; three live and 
one tape- delayed; station 
holds rights. 

Cleveland Browns WKYC -TV Cleveland Three Live games; station 
holds rights. 

Houston Oilers KTXH Houston Three live games; station 
holds rights. 

Pittsburgh Steelers WPXI Pittsburgh Reg. net. of three; three.live 
games; station holds rights. 

AFC West 
Denver Broncos KCNC -TV Denver Three live games and per- 

haps a fourth if sold out; sta- 
tion holds rights. 

Kansas City Chiefs KCTV -TV Kansas City Four live games; station 
holds rights. 

Los Angeles Raiders KNBC Los Angeles 

KMEX -TV Los Angeles 
(Spanish) 

Four live games each, as- 

suming sell out; Bob Speck 
Productions Los Angeles, 
holds rights. 

San Diego Chargers KGTV San Diego 
KUSI -TV 

Two live games for KGTV 

and one live game for KUSI, 

assuming sell out. Stations 
hold rights. 

Seattle Seahawks KING -TV Seattle Four live games; station 
holds rights. 

Team Originator Regional network, 
ganes scheduled; 

rights holder 

NFC East 
Dallas Cowboys KXAS -TV Dallas -Ft. Worth One live and one tape de- 

layed; Annamark/Nevin 

Lyerly Productions, Austin, 
holds rights. 

New York Giants WPIX New York One live, three tape- delayed; 
station holds rights. 

Philadelphia Eagles WCAU -TV Philadelphia Three live games (maybe a 

fourth); station holds rights. 

St. Louis Cards KDNL -TV St. Louis Two live games; two tape - 
delayed; station holds rights. 

Washington Redskins WTTG Washington Two live preseason games; 
station holds rights. 

NFC Central 
Chicago Bears WBBM -TV Chicago One live, two tape- delayed; 

station holds rights. 

Detroit Lions WJBK -TV Detroit Two live and two tape -de- 

layed; station holds rights. 

Green Bay Packers WBAY -TV Green Bay Reg net. of four, four live 

games (but tape- delayed on 
some stations according to 

home game site, (Milwaukee 

or Green Bay); station holds 

rights. 

Minnesota Vikings WCCO -TV Minneapolis- 
St. Paul Reg. net. of three; four live 

games; station holds rights. 

Tampa Bay Buccaneers WTOG Tampa - 
St. Petersburg 

reg. net of one; one live, four 

tape- delayed; station holds 
rights. 

NFC West 
Atlanta Falcons WAGA -TV Atlanta Four live games (if home 

games sell out); station holds 

rights. 

Los Angeles Rams KCBS -TV Los Angeles Four live games if sold out; 

station holds. 

New Orleans Saints WWL -TV New Orleans Also feeds WAFB -TV Baton 
Rouge; one live; two tape - 
delayed; station holds rights. 

San Francisco 49ers KPIX San Francisco Four live games assuming 
sell out station holds rights. 
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Cross/Blue Shield. 

In Detroit, Tony Nagorsen, WJR(AM) na- 
tional sales manager, said the Lions' divi- 
sional championship last year provided im- 
petus for this year's sales. WJR sponsors 
include Anheuser -Busch, Ford Division, 
Big Boy restaruants, Armour meats and True 
Value Hardware. Jim Clayton, WJBK -TV gen- 
eral sales manager, said the success of De- 
troit's pro teams in football, basketball and 
baseball in the past year, had generally add- 
ed "sizzle to selling," but that current local 
interest in the baseball Tigers' winning ways 
made football a bit harder to sell. The pace is 
"OK, but not great," he said. Prime telecast 
sponsors on WJBK -TV are Stroh's and Toyota 
and local Pontiac dealers. 

Minnesota Vikings play -by -play toot- 
ball coverage over WCCO(AM) Minneapolis- 
St. Paul is about 90% sold out, according to 
Clayton Kaufman, general manager, 
wcco(AM). He added that there was also 
some adjacent spot availabilities left in the 
schedule. 

The major advertisers for this season's ra- 
dio broadcasts are: Pabst Brewing Co., 
American Honda, True Value Hardware 
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stores and Farmers Insurance Group. A ma- 
jor local sponsor is Twin City Federal Sav- 
ings & Loan. 

Kaufman said that this year's regional net- 
work of about 30 stations will be offered the 
games via Westar IV through the facilities of 
Minnesota Public Radio. 

On the television side for the Vikings, 
wcco -Tv will air four live pre -season games 
and, according to Bob McGann, director of 
sales and marketing for the station, spots 
during the telecasts are "almost sold out." 
Advertisers include: Coors, Northwest 
Bank, Monsanto and Northwestern Bell. 
The station is at the end of a three -year pact. 

WGST(AM) Atlanta is 90% sold out for 
its half -share of availabilities on Falcons 
games -Mutual has the other half- accord- 
ing to John Lauer, the station's vice president 
and general manager. Because the station is 
also carrying live Olympic coverage Lauer 
said he is not worried about any competition 
for advertising dollars and listed among 
sponsors for the Falcons' broadcasts, Bud- 
weiser, Delta Airlines, Chevron and Black & 
Decker. Paul Raymond, vice president and 
general manager for co- located WAGA -TV, 

said that station is "relatively sold out," of 
availabilities for its coverage of four Fal- 
cons' pre- season games. Sponsors of the 
telecasts are Heilman Beer, Burger King, 
Southern Bell, Exxon, Coors Beer, Seigfield 
Jeans, Texaco, Santa Fe Hardware, Volvo, 
AT &T, Delta and Nissan. Rayomnd said that 
despite the Olympics and the popularity of 
the second -place Atlanta Braves baseball 
team this season, "There seems to be enough 
money to go around," for all sports. 

In Chicago, Ron Jordan national sales 

manager of WBBM(AM) reported selling for 
Bears games was ahead of 1983 with his 
station's sponsor list headed by Stroh's, 
Honda and H &M Auto Parts. Sam Stall - 
worth, general manager of WBBM -TV, said 

that the Bears TV has gone "pretty well" and 
that top sponsors for the Bears telecasts in- 
clude Miller Beer and Chevrolet/Cadillac 
dealer groups. 

In Green Bay, Wis., WBAY -TV Program 
Director Dick Millhiser reported "excellent 
sales with the pace 20% ahead of last season. 
Top sponsor for the preseason Packers tele- 
casts is Pabst. 

Congress lobbies for `The Lawmakers' 
House passes CPB authorization bill 
after debating possibility of putting 
legislative program back on air 

On July 24 the House passed a bill (H.R. 
5541) to reauthorize the Corporation for 
Public Broadcasting through 1989, defeat- 
ing two amendments that would have re- 
duced the appropriations ceiling ( "In Brief," 
July 30). But while money was the main 
topic of the debate, a side issue also sur- 
faced, reminding Congress and public 
broadcasters of a joint concern: maintaining 
the latter's programing independence. 

At issue was putting the public television 
series (and congressional favorite) The Law- 
makers, back on the air. The program went 
off June 28, due to lack of funds ( "Closed 
Circuit," July 2). 

The discussion began when Representa- 
tive Steny H. Hoyer (D -Md.), asked the 
bill's author, Representative Timothy Wirth 
(D- Colo.), what he thought "the prospects 
for further funding of that particular pro- 
gram, or similar programs would be ?" 

Wirth cautioned that Congress must be 
"extremely careful" not to place itself "in 
any kind of position of dictating or line item - 
ing...what kind of programing is on public 
television." That, he said, was one reason 
that CPB is funded in advance -so that there 
is "a buffer of two or three years and there is 
no way of getting a handle on public broad- 
casting politically." 

The insulation of public broadcasting 
from one source of its funds, the Congress 

recently has raised concern among some 
members of the public broadcasting commu- 
nity. At a luncheon before the Southern Edu- 
cational Communications Association board 
in June, CPB's president, Edward Pfister, 
warned that public broadcasting must resist 
the politicization of the system. 

Virginia Fox, president of SECA, told her 
board members in a confidential June 26 
memo that the "CPB appropriations is cur- 
rently being held hostage by the Congress 
with the cancellation of the Lawmakers- 
... which has marginal acceptance by the 

[public broadcasting] stations." She also 
criticized the program's staff for allegedly 
lobbying on the Hill for continued funding 
for it. 

But what's at issue, Fox told BROADCAST- 
ING, was not the specific program of The 
Lawmakers but the "the principle of insula- 
tion." Involving Congress in programing, 
she said, allows "a very carefully construct- 
ed heat shield" separating the two, "to be 
pierced." Any discussion of specific pro- 
graming is inappropriate, she added. 

The Lawmakers was offered $300,000 by 

Fein resigns. After serving 19 months as the FCC's top lawyer, Bruce Fein last week an- 
nounced his intention to resign. In remarks to his division chiefs, the FCC general counsel 
said he wanted to go into private practice or a position that would afford him more flexibility to 
write and do public speaking. He also informed the staff that he had told Chairman Mark 
Fowler earlier that morning (July 31). Joked Fein, whose inclination for saying exactly what's 
on his mind has become something of a legend: "This probably means the chairman wont 
have to take as much Mylanta." 

In an interview, Fein, 37, told BROADCASTING that he had simply "decided I'd been in 
government too long." Fein, who served for 10 years in a variety of positions at the Depart- 
ment of Justice before coming to the commission ( "Fifth Estater," June 11), said he wasnt 
entertaining any offers, but that he intended to start talking seriously to the Heritage Founda- 
tion, the American Enterprise Institute and private law firms about the possibility of doing 
'communications, antitrust, banking or administrative law, or constitutional litigation." Fein 
said he had not set a firm deadline for leaving, but hoped to depart within four to six weeks. 

The parting of ways is said to be amicable. Said Fowler: "I feel very fortunate that Bruce has 
served as our general counsel. I hate to see him leave, but on the other hand, I understand 
why he feels he should. He has added real luster to the general counsel's position. He's a very 
talented and forceful advocate, particularly in the First Amendment area, and one very fine 
lawyer of considerable intellect." 
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CPB Program Fund Director Ron Hull to 
keep the program on the air until Oct. 4. It 
was a philosophical decision, Hull said, 
made because he believes "in covering the 
activities of Congress," despite the pro- 
gram's low carriage rate. WETA -FM -TV 
Washington, producer of the show, declined 
the money, proposing instead to develop a 
longer term funding plan, in which CPB 
would contribute one -third of the estimated 
$1.8 million to air the Lawmakers again in 
1985. 

Following Wirth's comments was testimo- 
ny from other representatives, including Sil- 
vio O. Conte (R- Mass.) and Al Swift (D- 
Wash.), who praised the program for 
explaining the workings of Congress to the 
public. Conte called it "one of the most suc- 
cessful programs," adding that Congress 
was "not trying to exert its muscle, or any- 
thing else," but that the series "has a tremen- 
dous amount of following and now, with this 
increased authorization, I hope public 
broadcasting will take that into consider- 
ation." 

But although the program continues to re- 
ceive high marks from the Congress, ratings 
for the program average fewer than I% of all 
American households on the approximately 
160 public television stations that carry it. 
The Lawmakers has "never been a highly 
rated program," one PBS representative 
said, "even by our standards." 

Representative Michael Oxley (R -Ohio) 
shared the concern that the timing of the 
Lawmakers' cancelation may appear as 
"some effort at trying to provide some kind 
of undue pressure," adding that one should 
"look at when the [Lawmakers] started in 
1980, and even with the draconian cuts 
[then] .... the program was able to air 
through those particular years during those 
supposed drastic cuts, and I think one has to 
wonder about the timing of the announce- 
ment [to take the program off the air]." 

H.R. 5541 was reported from the Tele- 
communications Subcommittee by a biparti- 
san vote of 14 -2. (A similar bill sponsored 
by Senator Barry Goldwater [R -Ariz.] was 
passed by the Senate June 15 by voice 
vote.) 

Senate committee 
sends Dougan 
nomination to floor 
Diana Lady Dougan's nomination as the 
State Department's coordinator for commu- 
nications and information policy with the 
permanent rank of ambassador was ap- 
proved by the Senate Foreign Relations 
Committee last week and sent to the Senate 
floor. Similar action on the nomination of 
Jorge Mas to serve as chairman of the Radio 
Marti advisory board was delayed because 
of a Democratic request for a printed report. 
But the nomination was expected to be sent 
to the floor late last week. 

Senator Claiborne Pell (D- R.I.), ranking 
minority member of the committee, request- 
ed the printed report because, he noted, the 
Advisory Board for Radio Broadcsting to 
Cuba, as it is known officially, is a new one, 
created in the legislation passed last year that 

Forward funding. Congress has passed H.R. 5541, which authorizes for the Corporation for 
Public Broadcasting $238 million for fiscal year 1987, $253 million for fiscal 1988 and $270 
million for fiscal 1989 ( "In Brief," July 30). The act also authorizes $50 million, $53 million and 
$56 million, respectively, for fiscal years 1985 through 1987 for the Public Telecommunica- 
tions Facilities Program. In addition the bill clarifies CPB's responsibilities in the use of 
allocated funds, and repeals the unrelated business income penalty which requires that 
public broadcasters paying taxes on income earned from unrelated activities must refund to 
CPB an amount equal to the tax paid. 

Representative Timothy Wirth (D- Colo.), author of the bill, said the ceilings represent an 
average annual increase of only 3.47% from the $220 million originally authorized for 1983." 
Representative James Broyhill (R -N.C.) opposed the bill, however, saying it asked for a 
"bigger increase than almost any other program in the federal budget." Broyhill added that 
he had "some lingering suspicion that public broadcasting stations are not the most efficient- 
ly managed entities," citing "recently published statistics" that show that "public broadcast- 
ing stations... pay their employes higher salaries than commercial radio and television 
stations." Representative James H. Weaver (D -Ore.) added that what public broadcasting 
should do is "find the best talent going, not necessarily stars, and pay them a reasonable 
amount and not just try to emulate the commercial television.' 

The House defeated two amendments to the bill, presented by Representative Michael G. 
Oxley (R- Ohio), which would have reduced the ceiling to $186 million for fiscal year 1987, 
$214 million for fiscal 1988 and $246 million for fiscal 1989. The second Oxley amendment 
would have cut the ceiling for PTFP, which is administered by the National Telecommunica- 
lions and Information Administration, to $14 million, $16 million and $18 million for fiscal years 
1985 through 1987, respectively. (The Reagan administration recommended $100 million for 
CPB for 1987, prompting some speculation last week that the President would veto the bill 
with the higher appropriations.) 

established the so- called "Cuba Service" 
within the Voice of America. Mas is the first 
person to be named to what will be a nine- 
member, bipartisan board. 

In response to Pell's request for a printed 
report on the Mas nomination, Senator Paula 
Hawkins (R- Fla.), a principal backer of the 
Radio Marti legislation, asked for printed 
reports on 10 other nominations the commit- 
tee was considering. She expressly did not 
request a report on the Dougan nomination, 
thus clearing the way for full Senate action. 

Dougan, who has been serving in her pre- 
sent post for more than a year under an ap- 
pointment from the secretary of State, has 
been in the middle of the dispute with Com- 
merce Department over the respective re- 
sponsibilities of the two departments in in- 
ternational telecommunications policy. 
However, Senate Foreign Relations Com- 
mittee members did not press her hard on the 
issue during her confirmation hearing two 
weeks ago, and the nomination is expected 
to be given routine approval. 

VllatLl l ngt 
Cellular grants. In initial decision, FCC administrative law judge has granted application 
of MCI /McCaw Cellular Systems for nonwireline cellular radio franchise for Denver. Judge 
denied applications of Denver Cellular Telephone Co. and Cellular Mobile Systems of 
Colorado Inc. MCl/McCaw is 65% owned by subsidiary of MCI Communications Corp. 
and 35% owned by McCaw Communications, radio common carrier and cable MSO. In 

Houston, FCC administrative law judge has granted application of Houston Cellular Tele- 
phone Co. for nonwireline cellular radio franchise, denying competing applications of 
MCI Cellular Telephone Co., Cellular Mobile Systems of Texas Inc. and Charisma Commu- 
nications Corp. of Southwest. Houston Cellular is partnership of subsidiary of Mobile 
Communications Corp. of America (25 %); LIN Cellular Communications Corp.(25 %); 
American Mobile Communications of Houston and Gulf (25 %); Cellular Systems Inc. 
(12.5 %), and Metro Mobile CTS (12.5 %). And in Dallas -Fort Worth, FCC administrative law 
judge has granted application of Metroplex Telephone Co. for nonwireline cellular radio 
franchise there, denying competing applications of MCI Cellular Telephone Co., Cellular 
Mobile Systems of Texas Inc. and Mid -America Cellular Systems Inc. Metroplex is joint 
venture of LIN Cellular Communications Corp. (64 %), subsidiary of LIN Broadcasting 
Corp., and D/FW Signal Inc. (36 %), which is owned by radio common carriers. In Kan- 
sas City, FCC administrative law judge has granted application of McCaw /MCI Cellular 
Systems for nonwireline cellular radio franchise for Kansas City, Mo., and Kansas City, 
Kan., denying competing applications of Cellular Mobile Systems of Missouri Inc. and 
Kansas City Cellular Telephone Co. McCaw /MCI is 72% owned by McCaw Communica- 
tions of Kansas City, 20% owned by MCI Kansas City Cellular, with remaining 8% owned 
by Mid -America Cellular Systems Inc. 

Early entry. Fairness doctrine is not needed to insure public's access to diverse ideas, 
viewpoints and experiences. So said Arizona Television Co., licensee of Krvxlrvl Phoenix, 
in early comments on FCCS notice of inquiry on doctrine. "The multiplicity of media in 
most markets makes it next to impossible for the public not to be exposed to such diversi- 
ty," it said. "For example, in the Phoenix market there are over 34 radio stations and sev- 
en television stations. There are also several cable systems serving the market." 
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DGW " SON 
Change of venue 

The Washington law firm of Dow, Lohnes & Al- 
bertson -long one of the leading communications 
establishments in that city -picked up stakes two 
weeks ago to move from Connecticut Avenue 
premises to new quarters at 1255 23d Street N.W. 
The move leapfrogged FCC headquarters at 1919 
M Street to keep Dow, Lohnes equidistant from that 
particular power center, and afforded the firm's 45 
partners and 51 associates roughly twice as much 
space in which to ply their advocacy. 

This group of senior partners is assembled in the largest of several conference rooms at Dow, Lohnes. L to r: Ralph W. Hardy Jr., Vince Wasilewski, 
B. Dwight Perry, managing partner William P. Sims, Brent N. Rushforth, Bernard J. Long Jr., Daniel W. Toohey and John D. Matthews. 

At left: associates William H. Cowper (foreground) and R. Bruce Beckner at work in the library. At right: partners Frederick D. Cooke Jr., John 
Matthews and Donna Coleman Gregg with associate Linda Fritts on the stairway leading up to the firm's second floor (the building's sixth). 
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Disney suit. Disney Productions Inc. stockholder, Irwin Jacobs, filed suit last week seek- 
ing to block company's proposed $308.5- million purchase of Gibson Greetings Inc. Suit 
reportedly called purchase "grossly overpriced" and asks that shareholders be allowed 
to vote on matter. Jacobs, Minneapolis -based investor, began purchase of Disney stock 
(6 %) several weeks after Gibson acquisition plan was announced. 

Debt purchase. Certain officials and other shareholders of TPC Communications Inc. 

have purchased $3 million of bank debt and certain bank -held securities and warrants. 
Pittsburgh -based television production and tape duplication company had gone into de- 
fault on debt July 1 ( "Bottom Line," July 16). 

For sale. Movielab Inc. sold machinery, equipment and inventory of its film processing di- 
vision and will concentrate on video post -production services. New York -based com- 
pany's chairman and president, Saul Jeffee, said "high- interest rates and excess capacity 
have plagued the motion picture film processing industry," leading to $8.2 million sale. 

O 

FNN offering. In attempt to avoid losing securities listing on NASDAQ exchange index, 
Financial News Network will later this summer offer holders of its subordinated debentures 
300 shares of newly issued stock for each $1,000 debt issue they own. Move is effort to 

convert $10.7 million of debt into equity. NASDAQ requires that Santa Monica, Calif.- 
based business news programing service reduce its outstanding debt to continue its 

common stock quotations on over -the -counter market. FNN has shown negative net worth 
for several months. Currently outstanding, according to company, are $10.8 million in ag- 
gregate debentures, convertible at rate of approximately 188 shares of common stock per 
$1,000 principal amount of debentures. Last June 25, FNN registered for sale 4.1 million 
shares of common stock and 145,000 warrants, bringing number of common stock shares 
outstanding to about seven million. Filing with Securities and Exchange Commission also 
revealed that network has lost more than $13 million since its inception in late 1981. It also 
showed sales increasing to $3.1 million for six -month period ended Feb. 1, 1984, corn - 
pared with $1.7 million for same period year earlier. Losses, however, rose to $2.9 million 
for period, compared with $2.2 million for same period ending Feb. 1, 1983. FNN also an- 
nounced signing of five new national advertisers, raising account total to 35. 

Just a little reminder 
from Xerox. 

Burbank stations 
change hands 
during FCC 
appeal phase 
Commission approves financial 
settlement that includes 
momentary renewal of license, 
transfers of AM and FM 

More than a year ago, FCC Administrative 
Law Judge John Conlin denied renewals to 
Burbank Broadcasting Co. for KROQ -FM 
Pasadena, Calif., and KROQ(AM) Burbank, 
Calif., finding it unqualified to remain a Ii- 
censee (BROADCASTING, Feb. 8, 1982). 

In his decision, Conlin had found, among 
other things, that the licensee had allowed 
the stations to be driven into financial ruin 
(the stations went off the air from 1974 
through 1976), had lacked candor and, with- 
out commission approval, had transferred 
effective control of the stations to Kenneth J. 
Roberts, a Los Angeles talent promoter who 
at one point became president of the AM 
licensee and managing partner of Burbank. 
In that same decision, Conlin granted the 
competing application of Royce Internation- 
al Broadcasting Co. for the AM. In a supple- 
ment to that decision, he granted the com- 
peting application of AWARE Commun- 
icators Inc. for the FM (BROADCASTING, 
Jan. 9). 

But in a move that has left some commis- 
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XEROX 

You may have heard a phrase like, "I Xeroxed 
my recipe for you" or "Please Xerox this for 
me" And they may seem harmless enough. 

But they're not. Because they overlook 
the fact that Xerox is a registered trademark 
of Xerox Corporation. And trademarks 
should not be used as verbs. 

As a brand name, Xerox should be 
used as an adjective followed by a word or 
phrase describing the particular product. 

Like the Xerox 1075 Copier. The Xerox 
640 Memorywriter. Or the Xerox 9700 
Electronic Printing System. 

Our brand name is very valuable to 
us. And to you, too. Because the proper 
use of our name is the best way to ensure 
you'll always get a Xerox product when 
you ask for one. 

So, please remember that our trade- 
mark starts with an "X" 

And ends with an "OO ." 

XEROX® is a inxkn ark of XEROX CORPORATION. 



sion observers scratching their heads, the 
FCC (with Commissioner Henry Rivera dis- 
senting) has now voted to grant Burbank re- 
newal for the FM, subject to its assigning the 
station to Mandeville Broadcasting Inc., 
which is completely owned by Roberts, who 
is also a creditor and 49% owner of Bur- 
bank. At the same time, the commission 
granted the application of Royce Internation- 
al for the AM. Royce is owned by Edward B. 
Stoltz II, owner of KWOD -FM Sacramento, 
Calif. 

According to David Senzel, a staff attor- 
ney for the commission's office of general 
counsel, the FCC Review Board had upheld 
the AL I's decision in the AM case, and the 
FM case was pending before the board when 
the parties to the proceedings asked the com 
mission to approve the proposed settlement 
agreement. 

Under the terms of the settlement, Royce 
would get the AM and Roberts would get the 
FM. Also under the agreement, Roberts 
would pay AWARE $1.5 million and San 
Marco Broadcasting Co., another competi- 
tor for the FM, $2.5 million to dismiss their 
applications. 

In addition, the original owners of Bur - 
bank-a general partnership of 14 investors 
who, the initial decision said, "had little in 
common but their acquaintance with Gary 
Bookasta," a former president of the AM 
licensee who put the partnership together - 
are to receive no compensation and are sup- 
posed to retire from broadcasting. 

According to the FCC's order, renewal ap- 
plicants in hearing generally are kept from 
transferring their interests in a license unless 
they are found to be qualified to be the li- 
censee. The commission said it would make 
an exception to that general rule here be- 
cause of the "exceptional" circumstances in 
the case. 

Among other things, the FCC said that, 
"assuming" Roberts had exercised control 
over the stations in violation of commission 
rules, other factors mitigated the seriousness 
of the offense. "Roberts's decisive actions 
could be considered to have served the inter- 
est of the listening public insofar as they 
returned the silent and failing stations to the 
air," the commission said. "Additionally, 
Roberts did not attempt to conceal his activi- 

More LPTV's. Using lotteries, the 
FCC last week granted low -power 
television construction permits to 
STV of Oshkosh for ch. 42, Ripon, 
Wis.; Ronald Malik, ch. 15, Merced, 
Calif.; Talley Television, ch. 69, Nash- 
ville, Tenn.; LPN, ch. 58, Milwaukee, 
Wis.; Response Broadcasting, ch. 
46, South Oroville, Calif.; Response 
Broadcasting, ch. 35, Barstow, Ca- 
lif.; Ronald Malik, ch. 2, Uvalde, Tex.; 
First Choice Video, ch. 2, Kerrville, 
Tex.; Global Village Video, ch. 59, 
Madison, Wis.; Sandoval Burke, ch. 
51, Hilo, Hawaii; Deloy Miller, ch. 28, 
Marshall, Minn.; Mountain TV Net- 
work, ch. 63, Jordan, Mont.; Free- 
dom WLNE, ch. 48, Providence, R.I., 
and Mountain TV Network, ch. 47, 
Colome, S.D. 

ties. [Roberts had] discussed these matters 
with commission personnel on several occa- 
sions. 

"Moreover, approval of the settlement 
agreement would not result in a windfall for 
Roberts. Roberts has already discharged ap- 
proximately $6.5 million of the licensee's 
indebtedness and pursuant to the settlement 
agreement, he will be required to pay an 
additional $4 million to the withdrawing FM 
applicants. 

"Furthermore, under the settlement agree- 
ment, Roberts will lose his substantial stake 
in the AM station, and the original principals 
of the licensees will receive no compensa- 
tion whatsoever and will retire from broad- 

casting," the commission said. 
"In view of the foregoing, we are persuad- 

ed that approval of the settlement agreement 
will not undermine the deterrent impact of 
the commission's renewal processes. Ap- 
proval of the settlement agreement will ter- 
minate these protracted and burdensome 
proceedings and permit the stations to con- 
tinue normal operations unencumbered by 
the prospect of further costly and time -con- 
suming litigation," the commission said in 
its ruling. 

Added Senzel: "It has to do with the spe- 
cific circumstances under which Roberts 
was involved and the way the commission 
viewed the equities of it." D 

Earnings reports from the Fifth Estate 
Operating revenue for Knight -Ridder Inc. increased 14% in the second quarter ending June 
30, as did net income. The company reported operating revenue of $419.4 million, operating 
income of $70.8 million, a 19% increase, and net income of $37.6 million. Revenue for the 
broadcasting segment increased 33% over the year- before period to $16.4 million. 

Storer Communications reported a decrease in net loss of $1.1 million for the second 
quarter ending June 30, compared to last year's second -quarter loss of $5.5 million. Revenue 
increased 18% to $137 million. The company said depreciation expense increased 23% and 
interest payments 28 %. The results also include a $2.7- million after -tax gain on cable system 
sales. Operating income from Storer's seven television station's grew 23% to $20 million on a 
12% revenue increase to $51.2 million. Operating income from cable systems, which serve 
1,440,000 subscribers, compared to 1,279,000 the year before, increased 187% to $4.6 
million on revenue increasing 22% to $85.8 million. Company interest expense was $21.3 
million while depreciation was $26.1 million. Of the increase in depreciation, 97% was 
allocated to cable systems. Loss per share for the second quarter declined to seven cents 
from 34 cents the year before. 

Rollins Communications Inc., the media segment of Rollins Inc. recently established as a 
separate company (BROADCASTING, July 2), reported unaudited results for the year ending 
June 30. Revenue for the Atlanta -based company increased 12% to $92 million while net 
income declined 24% to $9.9 million. The company's statement cited "softness" in the 
company's outdoor advertising segment, "reflecting a decline in national advertising from 
tobacco and liquor companies." Also reducing net earnings was the write -off of costs 
associated with Rollins's application for Philadelphia cable franchises -which the company 
is still pursuing -and a 31% increase in depreciation and amortization expense. Revenue 
from broadcast operations grew 17 %, as did operating profits. Cable television revenue 
climbed 28% over the year -earlier period while operating profits grew 15 %. Earnings per 
share for the year were 68 cents. 

Taft Broadcasting had record operating profit and net earnings for the first quarter ending 
June 30. The divestiture of several of the company's entertainment parks meant reduced 
revenue, which totalled $88.8 million for the quarter, down 18 %. Television net revenue, which 
included two months of revenue from recently acquired wctx -ry Miami, increased 14% to 
$42.4 million while radio revenue increased 20% to $9.7 million. Operating profit for the 
broadcast group increased 24% to $19.6 million. The company's entertainment group, which 
includes Worldvision Enterprises, Hanna -Barbera Productions and Ruby -Spears 
Enterprises, reported a 56% increase in revenue to $24.6 million, and a 12% rise in operating 
profit to $3.2 million. Among the reasons cited for increased revenue was Morldvision's 
distribution, since September, of The Love Boat. Taft's joint cable systems' venture with Tele- 
Communications Inc. now has 147,000 subscribers with 68,000 pay subscribers. The first - 
quarter loss attributed to the partnership was $318,000, 67% lower than for the first quarter 
last year, and company officials said they expect the systems to "break even on a month -to- 
month basis" by the end of the fiscal year. 

Rogers Cabtesystems Inc. announced the results for its third quarter ending May 31. The 
Toronto -based MSO said revenue increased 18% to $87.7 million (Canadian) while operating 
income increased 11% to $25.4 million. Depreciation, amortization and interest expense 
turned the operation profit into a net loss of $7.9 million, or 38 cents per share, from a loss of 
$4.9 million in the previous year. The company noted several reasons for the decreased profit 
margin, including costs associated with establishing pay television in Canada and "lower 
than budgeted revenue growth in the U.S. systems." The company also announced it had 
recently sold its 75% interest in cable systems serving 110,000 subscribers in Ireland and 
restructured $133 million (U.S.) in short term debt to a long-term facility" 

Eastman Kodak Co. reported second- quarter earnings up 35% on a smaller sales 
increase of 6.7 %. The company reportedly attributed the gain in earnings to higher unit 
volumes, lower costs of silver (used in film), savings from work -force reductions since 1983 
and higher selling prices. Second -quarter net income was $229.3 million on sales of $2.56 
billion. 

Net income for The Signal Companies Inc. rose 41 % to $72 million on declining revenue 
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of $1.5 billion, 10% less than the year before. The company said it expects the higher 
quarterly earnings trend to continue through the rest of the year. The La Jolla, Calif. -based 
company's statement said that its president, Michael D. Dingman, singled out Signal's Ampex 
Corp., manufacturer of broadcast equipment, for its dramatic turnaround in face of stiff 
foreign competition." 

Centel Corp. reported second -quarter net income of $30.4 million, an 8% increase, on 
revenue of $360.6 million, a 16% increase. Earnings per share were $1.09, compared to 
$1.03 for the second quarter last year. Robert Reuss, chairman and chief executive officer, 
said that charges to earnings from the developmental businesses, primarily the Chicago- 
based company's videotex venture, were $2.9 million, compared to $1.5 million in the second 
quarter a year ago. The company reported 250,000 cable subscribers, up 50% over figures a 

year ago. 
Philip H. Geier Jr., chairman and chief executive officer of The Interpublic Group of 

Companies, cited increased revenue from U.S. operations and a reduction in the company's 
effective tax rate as contributing to record second -quarter earnings. Gross income for the 
advertising group rose 8% to $169.5 million; net income grew 27% to $14.7 million, and 
earnings from operations increased 20 %. 

JWT Group Inc. reported a 9% increase in second -quarter revenue to $128 million and a 
2% increase in net income to $6.2 million. The New York -based company, which comprises 
Simmons Market Research Bureau and the public relations firm Hill & Knowlton, in addition to 
its advertising agency business, noted that commissions and fees set a second -quarter 
revenue record while foreign exchange losses negatively affected results. 

The second quarter produced record earnings for UN Broadcasting with a 23% gain in 
net income to $7.8 million. The second -quarter figures include those of WISH-TV Indianapolis 
and W.NE -TV Fort Wayne, both Indiana, which were acquired in February. The company's 
statement said their inclusion reduced net income by $800,000 because of higher net 
interest expense and the amortization of intangible assets. Net revenue, which climbed 46% 
to $41.5 million, would have grown only 23% on a comparable basis, without recording the 
acquisitions. 

Media General's second -quarter earnings increased 7% despite a decline in the 
broadcast group's operating profit. For the six months ending June 30, profit of the group 
dropped from $7.3 million on revenue of $60.2 million to $240,000 on revenue of $47.5 million. 
Alan S. Donnahoe, vice chairman and chief executive officer of the Richmond, Va. -based 
company, attributed the drop to the building of a cable system in Fairfax county, Va., and 
problems with its Broadcast Services subsidiary, previously called the Wham B. Tanner Co., 
which Media General had previously said "is likely to represent some drag on earnings in 
1984." The Tanner Co. is under investigation for massive kickbacks and fraud. 

Second -quarter net income doubled for the Des Moines Register and Tribune Co. to $1.5 
million on revenue of $25 million, a 12% increase over the previous year. 

Adams -Russell Co. reported net revenue for the third quarter ending July 1 increased 
11% to $28.4 million. The equipment manufacturer and 43d- ranked MSO had a 9% increase 
in net income from continuing operations totaling $2 million, or 33 cents per share. The 
Waltham, Mass. -based company noted that the tax rate increased from 30% to 36% "due to 
lower investment tax credits from CAN construction." 

United Television reported net income of $2.7 million, a 13% increase over the same 
period in 1983, on a 75% increase in revenue. The revenue increase for the Los Angeles - 
based group owner of four TV's, to $21.5 million, includes approximately $6.4 million 
attributed to KBHK -TV San Francisco, which was purchased in July 1983, after last year's 
second quarter had already ended. The company noted that KBHK -TV had a "small profit" in 
the second quarter compared to a loss in the first quarter. The company reported a 24% 
increase in operating income (to $6.6 million) for three VHF stations and for the company 
overall. 

Second -quarter sales for Cohu Inc. increased 35% to $6 million and net income jumped 
81 % to $374,077. James W. Barnes, president and chief executive officer, said that for the first 
six months of the year television equipment sales increased but profits were "slightly lower." 

Gross Telecasting reported an 8% increase in second -quarter net income to $869,987, on 
revenue of $4 million, an 11% increase over the same period last year. Earnings per share for 
the Lansing, Mich. -based group owner were $1.21. The figures include numbers from both 
radio and television stations. The sale of the TV stations to a group headed by John Backe 
was approved by the FCC July 13. 

Satellite Syndicated Systems second -quarter results showed an 18% increase in net 
income to $1 million, on "virtually unchanged" revenue of $5.4 million, the company said. 

Third -quarter net income for Unite! Video Inc. increased 70% to $383,000, on revenue of 
$2.7 million, a 33% increase over the third quarter of last year. The New York -based 
company's president, Herb Bass, said production services to MN and post -production 
services to Showtime contributed to the improved numbers. Bass added: "Our three major 
mobile units are solidly booked throughout the summer for 'on- location' and live telecasting 
of sports, cultural and other events, including transmission via satellite to Europe and other 
countries" of the Republican convention. 

The divestiture of Telecrafter's low power television stations, multipoint distribution 
systems and programing network led to third -quarter write -downs of $2.5 million, 
contributing to a net loss of $3.1 million for the period ending May 31. Revenue from 
continuing operations-cable equipment and marketing services -for the Denver -based 
company increase 77% to $1.8 million. 
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Fascell backs 
State's OCICIP 
Florida congressman sees new office 
in State Department to formulate 
international telecommunications 
policy as beneficial to country 

Representative Dante Fascell (D- Fla.), 
chairman of the House Foreign Affairs Com- 
mittee, sees the State Department -and spe- 
cifically its Office of the Coordinator for In- 
ternational Communications and 
Information Policy -as an essential instru- 
ment in developing and executing interna- 
tional communications and information 
policy. "If the United States is to respond 
effectively to the challenges of the informa- 
tion age, it must seek a coherent response - 
not a babble of dissonant voices representing 
interests at odds with or unaware of one an- 
other," he says in a law review article he co- 
authored with a former aide, Virginia M. 
Schlundt. 

The Fascell -Schlundt article, "United 
States International Communications and 
Information Policy: A Crisis in the Mak- 
ing?", appears in the just published (fall 
1983) issue of the Northwestern Journal of 
International of International Law and 
Business. In it, the authors do not refer spe- 
cifically to the ongoing dispute between the 
State and Commerce Departments regarding 
their respective responsibilities in interna- 
tional telecommunications policy making. 
But they note with favor the establishment in 
the State Department early in the Reagan 
administration of the kind of coordination 
function Fascell had long urged. 

They warn that "international communi- 
cations and information policy issues are so 
deeply interrelated that the usual govern- 
mental practice of compartmentalizing these 
issues will be counter -productive, even dan- 
gerous to United States interests. "And they 
say that information technologies are devel- 
oping so rapidly that "normal governmental 
procedures never quite control events or is- 
sues." But they also say that, "through 
[State's coordinator's office], the expertise 
of all participants can be brought together 
and synthesized into a coherent policy," and 
add: "The State Department was not chosen 
for this task by accident: The essentially in- 
ternational character of communications and 
information issues ultimately requires for- 
eign policy decisionmaking capacity." 

The authors also make a point of what 
they see as State's responsibility towards pri- 
vate industry, an area Commerce regards as 
its own. They say the information age poses 
a challenge to industry to ':design, produce, 
market and distribute communications pro- 
ducts and services, thereby reinforcing the 
United States' economic, political, social 
and cultural advantage." And they conclude 
that the international communications and 
information policy State fashions out of a 
host of "complementary policies," "must en- 
able the United States government to forge 
an aggressive working partnership with pri- 
vate industry to ensure the United States' 
competitive place in the world." 



Coming home 

Director Stephen Spielberg will return to 
prime time television series production as 
executive producer of Amazing Stories, a 
half -hour series scheduled to premiere on 
NBC -TV in the fall of 1985. The program will 
be a co- production of Spielberg's own corn - 
pany, Amblin Entertainment, and Universal 
Television. 

Spielberg, director of such theatrical fea- 
tures as "Indiana Jones and the Temple of 
Doom" and "E.T.," joined Universal in 1968 
as a segment director. His first assignment 
was an episode of an NBC -TV drama series, 
Night Gallery. 

"I feel good returning to the medium that 
gave me my first opportunity to direct," said 
Spielberg. "I am hoping that Amazing Sto- 
ries, besides being entertaining, will also 
serve as a forum for the introduction of new 
talent, directors and filmmakers." In addi- 
tion to producing, Spielberg may also write 
and direct some of the program's episodes. 

Although details were not announced, 
knowledgeable sources described the new 
program as an anthology dealing with su- 
pernatural or unexplained events, presented 
without an on- camera host and with each 
segment having a self -contained plot. Uni- 
versal reportedly has acquired the television 
rights to material published in the maga- 
zine, Amazing Tales, for use in the series. 

First -run health 

Alive & Well, the daily two -hour health show 
on the USA Cable Network, is going into 
first -mn syndication for the fall. Already the 
show has been picked up for daytime slots 
on four Metromedia stations- K'rrv(TV) Los 
Angeles, WFLD -TV Chicago, KRIV -TV Houston 
and KRLD -TV Dallas -for an Oct. 1 broadcast 
debut. Alive & Well has been sponsored by 
the Bristol -Myers Co. since it premiered on 
the USA Cable Network in October 1981. 

Although the show will continue on the 
basic cable network, distribution to broad- 
cast outlets will be handled by New York - 
based Orbis Communications. Stations 

signing up will get 26 weeks of first -mn epi- 
sodes plus 26 weeks of repeats. 

Produced by DBA Television Inc., Holly- 
wood, the show focuses on a broad range of 
health topics, including exercise, diet, nu- 
trition, sports and personal appearance. The 
syndicated version will be cut from two 
hours to one. Dave Bell will continue as ex- 
ecutive in charge of production along with 
executive producer James Thompson and 
producer Lisa Kridos. Also continuing are 
hosts Mike Jerrick, Linda Arkin and Mario 
Ross and field reporters Joanne Carson and 
Cathy Rigby McCoy. 

Network nuances 

NBC -TV will divide three half -hour episodes 
of the network's new Punky Brewster prime 
time series in order to accommodate dou- 
bleheader National Football League games 
covered by NBC Sports on Oct. 7, Oct. 21 
and Nov. 4. If the games run over their allot- 
ted time, the shortened episodes will be 
shown after the half -hour episode of Silver 
Spoons, ordinarily seen at 7 p.m. NYT. Each 
of the 15- minute segments will contain 
complete stories that will be fed to stations 
in the Eastern time zone, with western sta- 
tions receiving the unedited 30- minute ver- 
sions of the shows. Punky Brewster is an 
NBC Production taped at the network's Bur- 
bank studios. 

Trivia before noon 

ABC -TV will introduce a new daytime game 
show, Trivia Trap, in the 11 -11:30 a.m. slot 
on Monday, Oct. 1. It will be the fourth show 
in that position this year. The final episode 
of Intermedia Entertainment's The Love Re- 
port was aired July 27, and after the Olym- 
pics are over ABC will mn repeats of Celebri- 
ty Family Feud Specials between Aug. 13 
and Sept. 28. 

Contestants on Trivia Trap will be dealt 
questions about the lives and careers of 
"famous personalities" as well as questions 
about sports, history, science, art and litera- 
ture. Questions will be divided into two 
categories: for contestants over the age of 

Clean sweep. Writers of NBC -N programs have swept the 1984 Humanitas Prizes, awarded 
to writers of prime time network television programs that most fully communicate values that 
enrich the viewing public," winning in all categories. In a Los Angeles ceremony, the Human 
Family Educational and Cultural Institute gave its $25,000 prize for two -hour programs to 
John Pielmeier for Choices of the Heart; $15,000 in the one -hour category to Peter Silverman, 
Steven Boohoo, Jeffrey Lewis and David Milch for the "Doris in Vbnderland" episode of Hill 
St. Blues, and the $10,000 prize for half -hour programing to Gary David Goldberg and Ruth 
Bennett for the "Not an Affair to Remember" segment of Family Ties. The Los Angeles -based 
institute, which receives financial support for the prizes from a coalition of broadcast com- 
panies, also announced the creation of two additional award categories: two $10,000 presen- 
tations for writers of "the best live- action childrens program that helps its young viewers to 
grow and develop and become more fully human" and "the animated children's program that 
best communicates those values that humanize its viewers," 
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30 and for those under 30. Contestants will 
be offered multiple choice answers to be se- 
lected within designated times to win cash 
and prizes. 

ABC has had a difficult time with the 11- 
11:30 slot this year, which is the lead -in to 
its newest daytime serial, Loving. The Love 
Report averaged a 3/12 between June 18 and 
July 20, down from the 3.9/15 averaged for 
repeats of Benson, which ran from January 
through June. Trivia Trap is a Mark Good- 
son Production. Jonathan Goodson, Mark 
Goodson's son, is producer. 

In the marketplace 

SFM Entertainment announced that Holly- 
wood Rougheuts, a 26 -week, advertiser -sup- 
ported, half -hour series featuring behind - 
the- scenes looks at the motion picture 
industry, has been rescheduled to start the 
week of Jan. 14, 1985. Although the show 
was originally scheduled to debut this fall, 
SFM moved the premiere date back after 
stations said they anticipated scheduling 
problems in the fall due to sports and the 
presidential elections. SFM said most sta- 
tions are placing Hollywood Roughcuts in 
prime access periods. Stations carrying Hol- 
lywood Roughcuts get 20 episodes with six 
repeats and can air each show twice within 
the same week. Based on fall clearances, 
SFM estimated Hollywood Roughcuts will be 
seen on more than 100 stations representing 
80% coverage. Metromedia Producers 
Corp. has sold The New Avengers, an action/ - 
adventure series, to CBS -TV Network for 
late -night viewing during the summer 
months. CBS -TV also has an option to re- 
new the series, but if the option is not exer- 
cised, Metromedia will release the 26 epi- 
sodes in syndication. New York -based 
MG /Perin Inc. has cleared College Pigskin 
Preview 1984 in 78 markets representing 70% 
coverage. Scheduled to air between Aug. 
18 -Sept. 3, the sports special is hosted by 
CBS -TV football analyst Tom Brookshier. 
MG/Perin is also distributing College Bowl 
Preview 1984, scheduled to air before the 
bowl games the week of Dec. 25 -30. Both 
specials are produced by Tal -Ra Produc- 
tions. Multimedia Entertainment has 
cleared 21 markets with Sally Jesse Raphael, 
a half -hour talk show strip produced at Mul- 
timedia's KSDK -TV St. Louis. Raphael, in ad- 
dition to hosting her own live talk show at 
KSDK -TV, also has a weekly network radio talk 
show on NBC's Talknet. According to Don 
Dalhman, president of Multimedia Enter- 
tainment, SJR is either airing or set to air on 
stations in Miami; Cincinnati; Pittsburgh; 
Seattle; Portland, Ore., and Grand Rapids 
and Saginaw, both Michigan, among oth- 
ers. The Television Distribution Co., a 
New York -based syndicator, has acquired 
the rights to distribute on a barter basis 
Agri- Business Reports from Wabash Valley 
Broadcasting Corp. The 90- second inserts 



are currently seen on 20 stations in the Mid- 
west. Stations picking up Agri -Business Re- 
ports will also be required to give the pro- 
ducer one 90- second insert as part of the 
package of 15 inserts to be distributed each 
week. Warner Bros. Television Distribu- 
tion has sold its 10 -hour mini -series, The 
Thorn Birds, to stations in over 52 markets. 
Stations will begin airing it in the fall of 
1985. Top 10 market stations are WPOgTV) 
New York, KCOP(TV) Los Angeles, WON -TV 
Chicago, wTAF -Tv Philadelphia, KBHK -TV San 
Francisco, WBZ-TV Boston, wDIV(TV) Detroit, 
WDCA -TV Washington, KTxA -Tv Dallas -Fort 
Worth and KTxH -Tv Houston. 

No talks 

NBC and the National Association of Broad- 
cast Employes and Technicians have 
broken off discussions after intervention by 
the Federal Mediation and Conciliation Ser- 
vice in Washington failed to reach a settle- 
ment. The parties have been negotiating. for 
18 months to replace the contract that ex- 
pired on March 31, 1983. 

The latest round of talks, held in Washing- 
ton under the auspices of the federal agen- 
cy, went on for 15 days before they were 
terminated on July 28. An NBC spokesman 
said that agreement had been reached on 
the key issues of computers and the new 
technologies before the termination of talks. 

On July 28 NBC submitted what it called a 
"final" proposal. The union rejected it and 
several hours later returned with a list of 
demands. NBC said the demands were un- 
acceptable and the mediation meetings 
were concluded. Both parties agreed that no 

union strike or a company lockout would be 
taken without prior consultation between 
the two parties. 

Katz bout 
Katz Sports is producing its second Night of 
Champions boxing program for telecast on 
Sept. 7, on a lineup of about 120 television 
stations. 

Michael Spinks, the present WBC and 
WBA world light heavyweight champion, 
will oppose Dwight Muhammad Qawi, for- 
mer WBC champion in the same weight 
category. In another championship bout, 
WBC cruiserweight champion, Carlos De- 
Leon, will defend his title against Alfonzo 
Ratliff. 

Stroh Brewery Co. is the major sponsor of 
the telecast, which is offered to stations on a 
barter basis. LBS Sports, a division of Lex- 
ington Broadcast Services, New York, is the 
exclusive distributor of Katz Sports pro- 
graming. 

Westinghouse U. 

To further the business and economic edu- 
cation of journalists, Westinghouse Broad- 
casting & Cable Chairman Daniel L. Ritchie 
told the California Broadcasters Association 
in Monterey that Group W will establish an 
annual scholarship to ground reporters in 
the basics of business. "We're going to send 
a seasoned broadcast reporter to a major 
university's special program of economics 
and business affairs," said Ritchie. "At the 
end of the year's study, we'll place that re- 
porter in one of our stations as an economics 
and business journalist. He also said that 

Group W is "going to install training courses 
in economics and business as on- the -job 
programs in all our stations." 

Group W spokeswoman Jane Hartley said 
that several universities are being contact- 
ed about cooperating with the scholarship 
program, and that Group W is urging other 
broadcasting companies to consider joining 
the program. 

Ritchie defended the news practices of 
broadcasters, noting that those who singled 
out broadcasters ignore some of the more 
egregious slanting that newspapers have 
committed over the years. "The all- impor- 
tant fact is simply this: Broadcasting, and 
especially television, is for the American 
people the most -trusted source of news- 
... and our margin of trust over the other 
media is still increasing," stated Ritchie. 

At the same time Ritcliie said that "over 
half the public thinks television arrogantly 
fails and even refuses to correct its own er- 
rors." But that, he added, is "caused by the 
behavior of a few. I'm just afraid that total 
competitive pressures could lead others to 
follow their bad example." 

Making deals 

North Ave. Productions, consisting of the 
writing /producing team of Michael Baser 
and Kim Weiskopf, has signed an exclusive 
production contract with Columbia Pictures 
Television, moving from 20th Century Fox 
Television, where they created television 
projects in association with IPC and Glen A. 
Larson Productions. They had previously 
been associated with Tandem Productions. 

Independent producers Bob Parkinson 
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and Andy Friendly have joined with formet 
Caesars World Inc. Chairman Clifford Perl- 
man in a joint venture agreement to develop 
and produce theatrical features and pro- 
graming for television and home video. Par- 
kinson/Friendly Productions, as the new en- 
tity will be named, will open in Hollywood 
Oct. 1 with an initial development fund of 
$25 million, according to its founders. Par- 
kinson said the primary focus of the partner- 
ship will be in development of "reality and 
variety" television series and specials. 

Independent television producers George 
Schenck and Frank Cardea and their com- 
pany, Schenck/Cardea Productions, have 

renewed their exclusive development and 
production contract with Columbia Pictures 
Television. The pair are currently producing 
the midseason CBS -TV prime time series, 
Crazy Like A Fox, and a two -hour Christmas 
movie, "It Came Upon the Midnight Clear," 
for first -run syndication. 

Gaylord Productions, a subsidiary of Gay- 
lord Broadcasting Co., and Schaefer/Karpf 
Productions have formed a joint venture for 
production of television movies, specials 
and series for broadcast network, cable and 
syndication markets. Schaefer/Karpf has 
produced series and made -for -television 
movies for NBC, CBS, ABC, PBS and HBO. 

Gaylord, has produced programing fo1 

Showtime, HBO and first -run syndication. 
Independent writer /producer Andrew J 

Fenady has entered into an exclusive devel- 
opment and production agreement witt 
20th Century Fox Television for series, mov- 
ies- for -television and other properties foi 
network and pay television. Fenady Associ- 
ates, including its director of creative devel- 
opment, Duke Fenady, has been establishes 
on the Fox lot in West Los Angeles under the 
terms of the deal. Andrew J. Fenady has 
authored six novels in addition to writinç 
and producing several television series 
television movies and theatrical features. 

NBC takes the plunge with a new soap 
'Santa Barbara' premiers after much 
ballyhoo; production values and 
Dame Judith Anderson praised 

In a premiere preceded by an unusual 
amount of fanfare, NBC launched its newest 
daytime serial drama last week: the one -hour 
Santa Barbara at 3 p.m. It is NBC's first 
new soap opera since 1982, when Texas was 
dropped after less than a year on the air. 

Although NBC is in third place in daytime 
ratings, it has shown some important gains 
against the other two networks this year, and 
NBC executives hope Santa Barbara will 
help to continue that trend. In the second 
quarter of this year, for example, NBC aver- 
aged a 5.1 rating and a 19 share in daytime - 
a 19% increase over the same period in 
1983. And in June, NBC's average daytime 
rating increased 13% to 5.2 over June 1983, 
compared to a 6% rise for CBS (7.3) and a 
19% decline for ABC (6.0). 

Daytime serials are renowned as slow au- 
dience builders, but once viewers are 
hooked, they can pay dividends almost in 
perpetuity. Although two of the newest net- 
work soaps-CBS's Capitol, which was 
launched in 1982, and ABC's Loving, 
launched last summer -consistently find 
themsleves outside (sometimes way outside) 
the coveted top 10 daytime shows, others 

like Search for Tomorrow (NBC) and Guid- 
ing Light (CBS) each have been on the air for 
32 years. 

But NBC appears to be pulling out all the 
stops for Santa Barbara. First, it will be 
produced at NBC's new $12- million video- 
tape production facility in Burbank. The 
62,000 -square-foot complex features the 
18,000 -square-foot Studio 11 -the largest 
daytime television production facility in the 
U.S., network publicists claim, large 
enough to house three basketball courts. 

Second, NBC burned up $2 million worth 
of its own air time the week preceding Santa 
Barbara's premiere for promotional spots. 
NBC even decided to introduce Santa Bar- 
bara on the second day of the Olympic 
games in hopes of picking up some of the 
disgruntled ABC daytime viewers. 

Santa Barbara .was created by the hus- 
band and wife team of Jerome and Bridget 
Dobson, who also serve as co- executive pro- 
ducers. Their credits include General Hospi- 
tal and As The World Turns. In addition, 
NBC signed Broadway actress Dame Judith 
Anderson to play a role as one of the wealthy 
Santa Barbara residents. In all there are 
about 25 continuing parts in the series - 
about average for a serial drama -which 
centers on four Santa Barbara, Calif., fam- 
ilies, including two prominent ones: the fic- 
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tional Capwells and Lockridges. 
Advertising agency executives warned 

that it is too early to judge the show, and 
several confessed to having not yet viewed 
it. But those who had seen it were impressed 
by the show's production quality and liberal 
use of location shots. 

Over the first three days, Santa Barbarc 
averaged a 3.5/11 in Nielsen's eight meterec 
markets, according to NBC. That compares 
to an average of 4.2/ 14 for the Match Game - 
/Hollywood Squares Hour in the 3-4 slot 
over the previous four weeks. But the num- 
bers for Santa Barbara steadily declinec 
over the first three days. For Santa Barbara's 
premiere on Monday (July 30) it averaged s 

4.4/14, compared to a 3.4/11 on Tuesday 
and a 2.8/9 on Wednesday. National ratings 
will not be available until this week. 

By comparison, the top 10 daytime show; 
usually average between 6 -10 rating points 
with shares in the low 20's to mid 30's. 

An NBC spokesman confirmed that it 
would cost around $30 million to produce 
the show for the first year. "I think that's 
probably the highest budget for a new day- 
time serial," but added that given rising 
costs it could even be exceeded by success- 
ful serials on other networks. Daytime can 
be very profitable for the networks. Whereas 
it costs an average $800,000 per hour to 
produce a weekly prime time series, it costs 
about half that to produce a whole week's 
worth of daytime serials. NBC accountants 
have estimated that each rating point in day- 
time is worth approximately $40 million in 
advertising revenue. 

"NBC has put everything into this, like 
David Merrick would bring to Broadway," 
observed Robert E. Buchanan, executive 
vice president and U.S. media director for J. 
Walter Thompson U.S.A. Buchanan -who 
produced daytime serials in the early 
1950's -said Santa Barbara "appeared to 
have all the attractive ingredients," includ- 
ing well -known writer /producers like the 
Dobsons and actress Dame Judith Anderson, 
who rarely appears in televison roles. The 
signing of Anderson, he said, "is a real 
coup. It lends instant respectablity and pres- 
tige to the show." 



Adult programers find niche with low power DBS 
Two companies offer scrambled 
signals to home earth stations 

For the past year or so, Home Box Office has 
been making a lot of noise about scrambling 
its satellite feeds and offering descramblers 
and what would amount to a low -power sat - 
ellite -to -home broadcasting service to the 
owners of backyard earth stations. 

But while HBO has been talking about 
launching such a service, two companies - 
the National Satellite Entertainment Net- 
work (NSEN), New York, and Space Age 
Video Distributors, San Jose, Calif. -have 
done it. Both are offering services featuring 
sexually explicit movies, ranging from "The 
Devil and Miss Jones" to "Debbie Does Dal- 
las." 

NSEN's R -rated movie service, The Plea- 
sure Channel, has been on Westar V (tran- 
sponder 11X) since June 1, said NSEN 
President Norm Smith, but was not scram- 
bled until last week. NSEN hopes that the 
backyard earth stations owners who hap- 
pened upon the service during the two - 
month unscrambled period liked what they 
saw and will become paying customers. The 
cost of subscribing: $350 to lease the addres- 
sable descrambler and $100 a year to sub- 
scribe to the service. 

Smith is promising Pleasure Channel sub- 
scribers six hours of programing a day (11 
p.m. to 5 a.m. NYT, Sunday through Thurs- 
day and 11:30 p.m. to 5:30 a.m. NYT, Fri- 
day and Saturday) -a double feature repeat- 
ed once. The Pleasure Channel, he said, will 
offer 15 or 16 new movies each month with 
no repeats during the first six months. 
Thereafter, the said, three of every four 
movies each month will be new. 

Space Age Video has been broadcasting 
an X -rated service -Fantasy Unrestricted 
Network: The F.U.N. Channel -from Wes - 
tar V (transponder 12X) since early this year, 
said President Chuck Dawson, gradually ex- 
panding the programing day to its current 
length of five- and -a -half hours a day (12 
a.m. to 5:30 a.m. NYT). Space Age hopes 
to add 15 new movies to the Fantasy pro- 
graming mix each month, he said. 

To receive Fantasy, earth station owners 
must pay $275 for the first year-$125 for a 

"nonrefunable lease deposit" on the de- 
scrambler and $150 for the the program- 
ing -and $160 each succeeding year, $10 
for the box and $150 for the programing. 
While the annual subscription fee may seem 
steep to some, Dawson said, it is no more 
than the cost of two or three X -rated video- 
cassettes, which retail for between $50 and 
$80 each. 

A low -power direct broadcast satellite 
(DBS) service should not to be confused 
with the medium -power service being of- 
fered since last November in limited areas 
by United Satellite Communications Inc. or 
the high -power service being contemplated 
by Comsat's Satellite Television Corp. and 
others. 

The medium- and high -power services re- 
quire relatively small and inexpensive earth 
stations, but the programing subscribers can 

receive with them is limited to that provided 
by the services. The low -power services, on 
the other hand, require larger and costlier 
earth stations, but the programing that can 
be picked up with them includes not only 
that of the services but also that of most of 
the cable and broadcast networks -from 
HBO to CBS. 

NSEN and Space Age have adopted dif- 
ferent scrambling systems. NSEN is using a 
modified version of the Zenith addressable 
SAVII system, while Space Age has opted 
for the Telease SAVE system. According to 
Smith, the Zenith system permits NESN to 
offer up to five addressable tiers of service. 
Although the Telease SAVE II system is not 
addressable in the conventional sense, said 

Dawson, Space Age will be able to offer 
pay -per -view events by shifting slightly the 
frequency of the the transmission and send- 
ing buyers of the PPV event a component to 
modify their descrambler to receive it. Te- 
lease calls the system "bulk addressable." 

To different degrees, NSEN and Space 
Age are counting on the universe of back- 
yard earth stations for their success, yet no- 
body is really sure how big the universe is or 
how fast it is growing. Everybody has ready 
estimates, however. 

Space Age's Dawson said there are a mil- 
lion installations and that there will be three 
million by this time next year. What's more, 
he said, "there are a lot of wires going across 
fences that nobody really knows about." 

NSEN's Smith estimated that there are 
650,000 installations, and that the number is 
increasing at the rate of about 25,000 a 

month. Bruce Kinnaird, executive editor of 
Satellite Orbit, a programing guide for the 
backyard dish owners, said the number was 
between 450,000 and 500,000, and growing 
at the rate of between 20,000 and 30,000 a 

month. 
The two firms are marketing their service 

to the backyard market with promotional 
tapes that are aired unscrambled on the satel- 
lite and with ads in the growing number of 
satellite programing guides. NSEN's Smith 
claimed to have about 2,000 backyard cus- 
tomers; Space Age's Dawson said he has 

Faulty forerunner. Space Age Video Distributors and National Satellite Entertainment Net- 
work are not to first the try to sell scrambled adult-oriented movies to the backyard market. 
Bluemax Theater Channel Inc., a Chicago-based firm headed by Gary Hunter, began broad- 
casting an X -rated service from a series of different satellites and transponders last year. 
However, Bluemax has run into some legal tangles and the future of the service is uncertain at 
this time. 

The U.S. Postal Service is conducting an investigation of Bluemax and is trying to decide 
whether to bring criminal mail fraud charges against the firm. According to U.S. Postal 
Inspector Fred Flynn in Chicago, the post office has received numberous complaints from 
consumers and distributors who said they paid for Bluemax descramblers but never re- 
ceived them or received ones different from those advertised. He said he has received some 
of the complaints directly, but that others have been forwarded to him by law enforcement 
officials in other cities and by the Better Business Bureau. 

Meanwhile, Space Age, which had signed a contract to be the national distributor of 
descramblers for Bluemax, filed a suit against the firm in a California federal court last 
September, alleging, in part, fraud, misrepresentation and, after the venue of the case was 
switched at Bluemax's insistence to a court outside Chicago, breach of contract. 

According to Space Age's Chuck Dawson, under its contract with Bluemax, Space Age set 
up a nationwide network of distributors and dealers for the Bluemax descramblers in the 
summer of 1983. But after Space Age complained about not receiving the first batch of 
descramblers from Bluemax and refused to go along with Bluemax's plan to replace the 
promised scrambling system, Oak Communications' Orion system, with a system with 
cheaper descramblers, Dawson said, he was told by Bluemax's Hunter that their contract 
was "terminated." Dawson subsequently went to court. 

Nobody is quite sure whether Bluemax is still in business. Hunter, whose receptionist 
answers calls with the name "Hunter Communications," would not return phone calls. Howev- 
er, Bob Block, head of Telease, a manufacturer of descramblers, said that Bluemax switched 
to Telease's SNE scrambling system and ordered and paid for several hundred SNE de- 
scramblers over the first four months of this year. And satellite watchers say the service shows 
up on Comstar IV every once in a while. 

Because Space Age is in essentially the same business as Bluemax was (or is), Dawson 
has been trying to disassociate himself from Bluemax ever since they had their falling out. 
How Space Age has handled the Bluemax situation is "laudable," said Dawson. Space Age 
was the first to stand up and accuse Bluemax of trying to defraud the industry, he said. "We 
turned on the red lights about Bluemax." Bluemax's failure to deliver the goods and services it 

promised, he said, was "a slap in the face" of Space Age as well as the entire backyard earth 
station industry, he said. 
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The White House goes local. The 28 television stations of the Local Program Network 
programing cooperative broadcast last Tuesday (July 31) an exclusive interview with Presi- 
dent Reagan that had been conducted at the White House and recorded live off a satellite the 
previous Friday (July 27). The airing of the Reagan interview was to have been a sequel to a 
live broadcast of an interview with Vice President Bush on Thursday (July 26), but a last - 
minute technical problem caused the Bush interview to be canceled. Technician Dave 
Lunder and producer Linda Peinovich manned LPN's portable control room (above), which 
was set up in the White House for the interviews. 

The Reagan interview was six sequential mini -interviews. After the President took his seat 
in front of the LPN camera at about 2:50 p.m. NYT, reporters at six LPN member -stations took 
turns interviewing him by telephone for about five minutes each According to LPN director 
Jim Hayden, the six participating stations as well as the 22 other LPN stations were free to use 
the video coming out of the White House containing the President's responses any way they 
wanted. The six participating stations: WTAE -TV Pittsburgh, WPLG Miami, wEws Cleveland, NAGA- 

Tv Atlanta, WDIV Detroit and KAKE -TV Wichita, Kan. 
The Reagan material was embargoed by the White House staff until July 31. According to 

Hayden, the embargo was imposed so that the White House staff could have at least one 
business day-in this case last Monday -to advise federal agencies of any "policy shifts" the 
President might make in the interview The White House staff told him, Hayden said, that the 
embargo is one of the ground rules for all exclusive television interviews. 

The Bush interview, which was to have involved reporters from nine stations, seemed 
doomed from the moment the Vice President showed up a half -hour early at about 1:30 p.m. 
NYT. The LPN crew scrambled, but couldn't get a signal out of the White House and over a 
telco link to the satellite uplink in suburban Virginia. Bush's aide auggested to Hayden that the 
interview be scrapped at 1:55 p.m. and 15 minutes later it was -with promises from Bush that 
he would try it again some other time. About 45 minutes later, a technician from the Chesa- 
peake & Potomac Telephone Co., showed up to take the blame for the foul -up. He said a 
"clamper "-a device that decreases distortion in the picture -malfunctioned when the live 
video from the White House was fed through it. 

Following the Reagan interview, Hayden was pleased with the news it had generated. The 
Washington Post ran two stories gleaned from the interview on Wednesday morning. It ran a 
front page story from the woiv segment, quoting the President urging the United Auto Workers 
to exercise "some restraint" in pressing contract demands on the auto industry. The newspa- 
per also picked up a UPI story taken from the wnOA -TV segment in which the President 
promised to debate Democratic presidential nominee Walter Mondale at least twice. So 
newsworthy was the interview, Hayden said, that CBS called him last Monday asking to use 
some of the video. To protect the exclusively for the LPN stations, he said, he had to turn the 
network down. LPN is now trying to reschedule Bush and Reagan and, at the same time, line 
up Mondale and his vice presidential running mate, Representative Geraldine Ferraro (D- 
N.Y.), for interviews. 

The LPN interview is part of a White House effort to put the President, Vice President and 
other top administration officials in touch with the local media. Merrie Spaeth, special assis- 
tant to the President, director of the office of media relations, said local broadcasters have 
proved that they are "informed, interested and serious." What's more, she said, they are 
usually willing to give the officials more time than the broadcast networks. 

The White House staff almost foiled LPN's efforts to generate some publicity for itself from 
the interviews. The staff would not allow reporters from USA Today and BROADCASTING to 
witness the Reagan interview for reasons that are still unclear. The BROADCASTING reporter was 
told one day that it would upset the White House press corps and the next, that he didn't have 
the necessary security clearance. LPN hired a local photographer to take pictures of the 
interviews in progress, but it had to agree to allow the White House staff to review the contact 
sheets and not release any prints that the staff deemed to be "unflattering" of the President. 
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well over" 1,000 subscribers. 
NSEN was formed July 1 after Tower 

Capital Corp., a New York -based invest- 
ment firm, successfully raised $1 million 
through a private placement. According to 
Smith, NSEN promptly absorbed his three 
existing enterprises -The Pleasure Channel, 
which he has been distributing by videocas- 
sette to cable and SMATV affiliates for the 
past two years; NBS Video, a supplier of 
programing to pay televison networks for the 
past three -and -a -half years, and Hamtonyvi- 
sion, a manufacturer of videocassettes for 
the home. And just three weeks ago, he said, 
it acquired, for an undisclosed amount of 
cash and stock, Satellite Entertainment In- 
ternational and Satellite Home Entertain- 
ment, both of Hiawatha, Iowa, from Jim 
Hum, who stayed on as president of both 
companies. 

Both of Hurtt's companies figure in 
Smith's low -power DBS plans. SEI will 
modify the Zenith descramblers and estab- 
lish a nationwide network of distributors to 
market them. It has already lined up 60 dis- 
tributors, Smith said, and is looking for 60 
more. SHE is a distributor of backyard 
dishes. To futher expand NSEN's program- 
ing and marketing efforts, Smith said, Tower 
Capital has agreed to underwrite a public 
stock offering of between $6 million and $8 
million this fall. 

Space Age started out mree-ana-a-nair 
years ago as a wholesaler of backyard 
dishes, but eventually became interested in 
the software side of the business. "We felt 
there was a need for a programer that under- 
stood the hardware," said Dawson. Through 
its network of distributors, it will be able to 
sell descramblers to those who already own 
earth stations and earth stations complete 
with descramblers to those who don't. "Pa- 
tio" earth stations with four -foot dishes, ca- 
pable of picking up signals off Westar V and 
Galaxy I, are available for as little as 
$1,000, he said, while earth stations with 
nine -foot dishes capable of receiving signals 
from the all the domestic satellites sell for 
$1,550 and up. 

NSEN and Space Age see the owners of 
backyard dishes as just a portion of their 
total market. Both expect to sell their ser- 
vices through a host of local media, includ- 
ing cable, SMATV (hotels, motels, apart- 
ment building and condominiums), MDS 
and, at least in NSEN's case, low -power 
television. Smith, who seems much more 
earnest about lining up cable and SMATV 
affiliates, said the satellite broadcasting mar- 
ket will account for only one -third of the 
Pleasure Channel's business. NSEN, which 
currently provides The Pleasure Channel to 
two cable systems (6,000 subscribers) and 
several SMATV operators (6,000 to 8,000 
subscribers) via videocassette, plans to seek 
additional cable affiliates for the service at 
most of the upcoming cable conventions, 
including the Eastern Cable Show and West - 
em Cable Show, he said. 

Both programers also feel that adult -ori- 
ented movies are just a starting point. Begin- 
ning this fall, Smith said, NSEN will offer a 
second scrambled service, The Drive -in 
Channel, which would feature movies 
deemed too violent for the pay cable ser- 
vices. Its schedule would include such pic- 



THE WAVE OF THE FUTURE 
November 17- 20,1984 Miami Beach, Florida 

As a programming executive, your challenge is 
to think creatively for the future . . . to find the 
sort of programming that can give your company 
the extra edge it needs to win in today's crowded 
telecommunications market. The American 
Market for International Programs is the resource 
you've been looking for. 

AMIP IS UNIQUE IN ITS FIELD 
AMIP is the only market in the United States 

devoted exclusively to bringing non -U.S. 
produced programming to you. You'll find the 
kind of exciting, successful product that is the 
key to any effective new programming strategy 
for television and video. 

AMIP IS A MARKET -PURE AND SIMPLE 
No seminars, no panel discussions, no 

lectures. Contacts, negotiations and contracts 
are what AMIP '84 is all about. Experience a 
market that is international in scope, but as 
convenient as Miami Beach. 

AMIP PROMOTES 
COPRODUCTION CONTACTS 

With the cost of production reaching as high 
as $2 million an hour, coproductions make better 
business sense than ever. And AMIP '84 is the 
place to meet and negotiate with the foreign 
producers and investors who can share 
production costs and open up lucrative world -wide 
distribution channels. 

C 

AMIP IS A PROVEN SUCCESS 
Variety called AMIP '83 "slickly organized, well 

staffed .. . ", Broadcasting said ". . . the event 
was a success . . . "; and The Hollywood 
Reporter noted that AMIP ". . . opens up the 
U.S. TV market for the world's broadcasters." 
AMIP delivered what it promised in '83 and 
expands on that commitment in 1984. 

JOIN THE WAVE OF THE FUTURE 
AMIP '84 puts you on the cutting edge of the 

programming industry by giving you a global 
perspective -without ever leaving the country. 
So think big. Think AMIP '84, the wave of the 
future - today. 
American Market for International Programs 
November17 -20, 1984 Miami Beach, Florida 

YES: I'm interested in attending AMIP '84. Please send more information to: 
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City /State /Zip 
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Return to: Perard Associates, AMIP '84, 100 Lafayette Drive, Syosset, NY 11791, 
Telex: 6852011, Telephone: (516) 364 -3686 
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tures as "The Texas Chainsaw Massacre," 
"Zombies" and "Driller Killer." NSEN also 
plans to offer advertiser -supported "sexy 
soap operas" that would contain some nudi- 
ty, but would be unscrambled, he said. Daw- 
son said Space Age expects to supplement 
its adult -oriented fare with "pay- per -view 
sports and general release movies." 

Although NSEN's The Pleasure Channel 
and Space Age's Fantasy feature sexually 
explicit movies, their operators have differ- 
ent ideas about what movies are proper and 
good business to offer. 

Dawson boasts that his movies are uncen- 
sored, unedited and "triple X" rated, show- 
ing "actual penetration" and male erections 
and ejaculations. But unlike The Pleasure 
Channel and some of the pay cable movie 
services, he said, Fantasy draws the line at 
any movie whose story line puts it in the 
category he calls "bizarre." The category in- 
cludes movies dealing with transexuality, 
beastiality, incest, male homosexuality, 
youth exploitation, violent sex and satanic 
themes. Fantasy is nothing but "wholesome, 
healthy sex behind the closed door" pro- 

vided by the scrambling system, he said. 
The self -imposed code of ethics prevents 
Fantasy from showing such R -rated movies 
as "Pretty Baby" or "Friday the 13th," he 
said. "It's one thing to show people nude," 
he said, referring to the proliferating number 
of "slasher" films, `it's another thing to hack 
them up while they are nude." 

The Pleasure Channel will show some of 
the same films as Fantasy, said Smith, but 
will edit them to delete "final penetration, 
ejaculation and anything kinky." "I won't 
show pentration into any orifice," he said, 
"whether it be by penis, vibrator or banana." 
Besides, the edited movies are better busi- 
ness, he said. "You can tease the [viewer] 
forever if you take a little out," he said. "The 
only people who want to see it all are the 
hardcore raincoat fanatics." In addition, he 
said, editing the movies will make the ser- 
vice less vulnerable to legal attacks from 
community censors. "I obviously want to 
avoid prosecution wherever possible," he 
said. "My programing is `indecent' as op- 
posed to 'obscene." 

Smith took exception to the suggestion 

that Dawson's standards were in any wa) 
higher than his own. The Pleasure Channe 
will not show any movie that places womer 
in "a demeaning position" or features sado 
masochism. Many of the violent movies, he 
said, will be funneled into the The Drive -ir 
Channel. 

Dawson and Smith are taking advantage 
of what to them must seem a potentially lu- 
crative business opportunity. Neither ha; 
pretensions of doing anything else. But, it 
fact, they may be leading the way into the 
new medium of low -power satellite broad- 
casting, and HBO and others may soon fol- 
low. Dawson believes it's a powerful medi 
um. Low -power satellite broadcating, no 
cable is "the wave of the future," he said 
"You can't keep the [earth station] technol 
ogy out of the hands of consumers," he said 
unless the pay cable network are successfu 
in getting legislation passed that would make 
the backyard interception of their cable feeds 
illegal. With the earth stations, he said, the 
consumers are able to receive scores of 
channels. "The become bigger than the loca 
cable company." E 

ABC wins the gold with the Olympics 
Despite coming in third place on three nights and second place on one layed start due to a sustaining presidential press conference. 
night, ABC was able to win the week ended July 29 in the prime time 
ratings based on the strength of Saturday's opening Olympic ceremo- 
nies and the first -day events on Sunday which each attracted more 
than twice the share of the other two networks combined. 

ABC said that 75 million people watched some or all of the David 
Wolper- produced opening Olympic ceremonies on Saturday night (a 
record, it believes) and that 80 million viewers watched some or all of 
the first day's events on Sunday night. In network ratings analysis 
language, "some" means at least five minutes. 

It was also a week in which NBC beat CBS by one -tenth of a rating 
point as each found itself in first and last place on two nights during the 
week. On Saturday, a repeat of the 1979 theatrical film, "The Rose," 
starring Bette Midler, on CBS fell to NBC's regular lineup. 

For the week, ABC recorded an average 15.5 rating and a 29 share 
in the Nielsen National Television Index, while NBC pulled up second 
with an 11.3/21 and CBS came in third with an 11.2/21. ABC came in 
first on Wednesday, Saturday and Sunday; CBS took Monday and 
Thursday; Tuesday and Friday went to NBC. 

Highlights of the week, night by night: 
CBS won Monday night due to a nine -tenths rating margin pro- 

vided by Scarecrow & Mrs. King in the 8 -9, notwithstanding slot which 
beat runner -up TV Bloopers & Practical Jokes opposite it on NBC. 
ABC's Monday Night Baseball suffered a 10/18, keeping that network 
in a distant third all night. 

NBC as usual was in first Tuesday night, notwithstanding a de- 

Rank o Show o Network o Rating/Share 

1. Olympics (Sunday, 7 -11) ABC 24.3/44 
2. Olympics (opening ceremony /ABC 23.9/48 
3. Simon & Simon CBS 15.9/28 
4. Circus Came to lbwn CBS 15.2i27 
5. A Team NBC 15.1/28 
e. Child Bride NBC 14.8/25 
7. Circus of the Stars CBS 14.5/25 
8. Magnum, P.I. CBS 14.3/27 
9. Mistress of Paradise ABC 13.8/24 

10. Riptide NBC 13.7/24 
11. Fàmily Ties NBC 13.4/25 
12. Hill Street Blues NBC 13.0/24 
13. Cheers NBC 13.0/23 
14. Scarecrow 6 Mrs. King CBS 12.8/25 
15. Fe.0 Guy ABC 12.7/26 
16. Twirl NBC 12.3/21 
17. Night Court NBC 12.2/21 
18. Olympic Gala ABC 12.1/22 

ABC took its customary Vlkdnesday night win, getting off to a good 
lead with Fall Guy's 26 share although falling behind CBS at 9 -11 as 
two 1981 made -for -TV movies went against each other. Baseball on 
NBC, which ran over to 12:02, averaged an 8.7/17. 

CBS was back in first place on Thursday with its regular schedule. 
An Olympic Gala on ABC, which stretched from 9 to 11, picked up a 22 
share -not enough to overcome the average 23 share generated by 
NBCS regular schedule. 

NBC won Friday night based solely on a 1980 made -for -TV disas- 
ter movie, The Night The Bridge Fell Down. Most of ABC's strength for 
the evening came from Benson and Webster between 8 and 9 before a 
special Olympic preview brought it down a few share points. Still, CBS 
was clearly the third place- network its highest point for the evening 
was a 19 share pulled in by Dallas at 9 -10. 

ABC dominated Saturday night, with the opening Olympic cere- 
monies capturing an average 23.9/48 as they stretched from 7:30 to 
11:12. NBC, which moved up and down between a 21 share for Silver 
Spoons and 16 share for Boone didn't feel it as much as CBS, which 
averaged a 14 share for a repeat of "The Rose." 

It was essentially the same story on Sunday night, with ABC soar- 
ing to a 44 share for the first events of the Olympics, which aired from 7 

to 11:12. This time, however, CBS was the runner -up with what was left 
over -averaging almost a 19 share for the evening with its regular 
schedule compared to a 17.3 share for NBC. CBS's 60 Minutes record- 
ed an 11.5/23. leaving it, uncharacteristically, in 26th place. 

Rank o Show o Network o Rating /Share Rank Show o Network o Rating /Share 

Alice CBS 12.1/20 37. Hart to Hart ABC 9.9/18 
Trapper John, M.D. CBS 12.1/20 38. Dallas CBS 9.8/19 
Remington Steele NBC 12.0/23 39. Dukes of Hazzard CBS 9.4/19 
Gimme A Break NBC 11.9/23 40. Crossroads CBS 92/19 
TV Bloopers & Practical JokesNBC 11.9/23 41. Falcon Crest CBS 9.0/18 
Night the Bridge Fell Down NBC 11.7/23 42. Fbulups, Bleeps & Blunders ABC 8.8/17 
Benson ABC 11.8/24 43. Diff rent Strokes NBC 8.7/18 
60 Minutes CBS 11.5/23 44. Major League Baseball NBC 8.7/17 
Webster ABC 11.5/23 45. Boone NBC 8.5/18 
Forbidden Love CBS 11.4/20 48. Baseball pregame NBC 7.7/17 
Jefferson CBS 11.4/19 47. AlterMash CBS 7.7/15 
Mama's %rally NBC 10.9/20 48. Hotel ABC 7.7/14 
Olympic Preview (Friday) ABC 10.821 49. Goodnight, Beantown CBS 7.5/14 
Knots Landing CBS 10.7/20 50. Mon. Night Baseball pregameABC 7.4/16 
Silver Spoons NBC 10.5/21 51. The Rose CBS 7.3/14 
Knight Rider NBC 10.5/19 52. Four Seasons CBS 8.9/12 
Bosom Buddies NBC 10.0/19 53. Bugs Bunny Special CBS 6.2/13 
Monday Night Baseball ABC 10.0/18 54. Summer Sunday USA NBC 2.8/6 
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Warner Ampex 

Ampex has had its problems over the past 
few years (BROADCASTING, July 23), but mar- 
keting of the VPR- 80-the workhorse video- 
tape recorder of the Ampex line -has not 
been one of them. In fact, Warner Amex 
Satellite Entertainment Co. (MTV and Nick- 
elodeon cable services), has taken delivery 
sf the I,000th VPR -80 just two years after 
the model was introduced at the 1982 Na- 
tional Association of Broadcasters conven- 
tion. WASEC had ordered 12 VPR -80 VTR's 
for its satellite origination center in Smith- 
town, N.Y., where it also maintains 15 Am- 
pex VPR -2B VTR's and three ACR -25B two - 
inch videocart machines. Ampex divvies up 
the domestic VTR business with Sony, 
NEC, Hitachi and RCA. 

Taking the wow out 

Micromax, a new cart playback machine for 
radio stations, is to be available from Pacific 
Recorders & Engineering of Carlsbad, Calif., 
this fall for $1,445. The Micromax boasts a 

transport system in which the capstan mo- 
tor and pinch roller system are operated un- 
der DC servo control. The result. Pacific Re- 
corders says, is compact size, low wow and 
flutter and rapid starts and stops. The Mi- 
cromax is fully compatible with Pacific Re- 
corders' Tomcat cart machines. 

Son of Newsmatte 

Ultimatte Corp., Reseda, Calif.. which intro- 
duced Newsmatte two years ago as an alter- 
native to chroma key in news production, 
has announced the availability this fall of a 
more intelligent version, Newsmatte 2. It 
has all the features of the original model, 
said Ultimatte spokeswoman Pat Smith, 
but, in addition, it has a digital memory that 
allows it to "lockin" the green or blue back- 
ground prior to a production so that green or 
blue fields can be introduced into the pic- 
ture during production without causing an- 
noying "shifting" in the picture. Such a fea- 
ture is ideal, she said, for weathercasters 
who pull blue or green flats into the picture 
and use Newsmatte to superimpose maps 
on them. 

To illustrate the capabilities of the original 
Newsmatte, Smith is pointing customers 
and potential customers to ABC's coverage 
of the Olympics. She said that ABC's Jim 
McKay is anchoring the games from a seat 
in front of a green screen. As the occasion 
dictates, McKay's image is superimposed 

by Newsmatte on scenes from the various 
venues or a shot of the operations center 
with its bank of video monitors. 

FCC says no 

The FCC has denied petitions by Blonder - 
Tongue Laboratories Inc. and Telease Inc. 
seeking reconsideration of the commis- 
sion's action authorizing TV stereo and pro- 
tecting the industry- recommended stan- 
dard. The companies had contended that 
the commission's decision to protect the 
standard would cause problems for their 
subscription television systems. 

Harris: making the switch 

Harris's strategy for remaining a competitor 
in the AM stereo broadcast equipment mar- 
ketplace seems to be paying off. As it be- 
came increasingly clear that receiver manu- 
facturers favored the Motorola C -Quam 
system and were willing to make C -Quam 
receivers, Harris decided to capitalize on 
the situation. At last spring's National Asso- 
ciation of Broadcasters convention, Harris 
announced that it was modifying its AM 
stereo exciter -changing the pilot tone fre- 
quency from 55 hz to 25 hz -so that stations 
using the exciters could be received on C- 
Quam radio sets. After extensive testing, 
Harris maintained that the modified excit- 
ers would deliver a signal comparable to, 
although different from, the C -Quam excit- 
ers. Since the announcement, said Harris's 
Joe De Angelo, the modified exciter, the 

STX -1A, "has done quite well." Nineteen of 
the units have been ordered, he said. The 
most recent order came from Mid -America 
Gospel Radio Network, which purchased an 
exciter and complementary stereo exciters 
for its six stations: KXEN St. Louis; KXEG 

Phoenix; KXAK Albuquerque, N.M.; KsHY 

Cheyenne, Wyo.; KOXI Denver, and KBBx Salt 
Lake City. The value of the deal was pegged 
at about $75,000. 

According to De Angelo, Harris has also 
completed shipping pilot -tone modification 
kits to all of the stations that had purchased 
exciters before Harris decided to make the 
switch. Harris is picking up the cost of the 
kits, he said, but the stations will have to 
make the change themselves. It is a relative- 
ly simple procedure, he said. So far, Harris 
had taken orders for more than 200 exciters 
and had shipped more than 140. 

Stereo debut 

NBC -TV claims to have presented the first 
network telecast in stereo on July 26 with 
the transmission of Tonight with Johnny 
Carson broadcast in stereo over the net- 
work's wNac -TV New York. According to Mi- 
chael J. Sherlock, NBC's executive vice 
president for operations and technical ser- 
vices, regular stereo telecasts of Tonight and 
Friday Night Videos are planned in the 
spring of 1985. A "limited number" of sports 
events, specials and theatrical motion pic- 
tures will be transmitted by NBC in stereo in 
the fall of next year, he added. 

For San Francisco to Dallas. For its coverage of the Democratic national convention in San 

Francisco last month, NBC relied heavily on an electronic newsroom system from Basys Inc. 

of Mountain View, Calif. The system included 75 terminals and 30 printers scattered among 
key locations, including NBC's temporary newsroom (above) in the Moscone Center, the site 
of the convention. In addition to providing a convenient tool for writing and relaying news 

copy and messages, the system acted as a reservoir of information. Prior to the convention, 
NBC poured all sorts of data into the system, including biographical information about the 
candidates and delegates, and, during the convention, reporters and researchers continual- 
ly dumped the lastest news into it. The data was easily accessible from any of the terminals. 

Following the convention, the system was packed up and shipped to Dallas, where it will be 
used for the Republican convention, which begins Aug. 20. 
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The week's worth of news and comment about radio 

June jump 

National spot radio expenditures for June 
climbed by 18% to $74,542,200, according to 
figures compiled by Radio Expenditure Re- 
ports, Larchmont, N.Y. ( "Closed Circuit," 
July 30). RER said that nine of the top 10 
markets showed increases for the month, 
with Los Angeles the exception, down 6.1 %. 
New York continues as the leading market 
for national spot, garnering 32.4% of the to- 
tal, ahead of Los Angeles at 13 %; Chicago at 
9.2 %; Detroit at 8.8 %, and Dallas at 8.4 %. 

Continuing investigation 

A second RKO Radio Networks executive, 
controller Frank Musumeci, has been sus- 
pended with full pay in connection with 
RKO General Inc.'s investigation of $4 mil- 
lion of overcharges to the network's adver- 
tisers ( "Riding Gain," July 16). RKO said the 
suspension does not denote guilt or inno- 
cence. Several weeks ago RKO General sus- 
pended with full pay Ken Harris, director of 

affiliate services. RKO previously said it is 
looking into the transactions of all employes, 
including two former executives, Thomas 
Burchill, who was president of the radio net- 
works, and Kevin Lyons, vice president and 
director of sales. They now hold the same 
positions at Hearst/ABC- Viacom Entertain- 
ment Services and its cable network, Life- 
time. 

All nigh ter 

Daytime only xuEV(AM), licensed to Glendale, 
Calif., but with studios in nearby Los Ange- 
les, announced it will expand to a 24 -hour 
broadcast schedule effective Sept. 1. The 
move follows the completion of new trans- 
mitting facilities in the suburb of Eagle Rock 
that are designed to protect clear channel 
W WL(AM) New Orleans, which shares the 870 
khz frequency with the 53- year -old station. 
More than $500,000 has been invested in 
the expansion effort by Southern California 
Broadcasting Co., owner of the 5 kw outlet. 
The current format of news, talk, sports and 

After spending the !a 
you; 

t few years just catching up 
ready for the the next step. 
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religion will continue, according to William 
J. Beaton, lazy president and general man- 
ager. He said some existing talk programs 
may be expanded as a result of the change 
and that additional talk show hosts will be 
named during August. Beaton said the sta- 
tion may also add syndicated news and fea- 
ture programing. 

Playback 
American Public Radio will provide 24 hours 
of live jazz music Aug. 31 -Sept. 4 as it origi- 
nates coverage of the 1984 Montreux- Detroit 
Kool Jazz Festival, the St. Paul, Minn. -based 
noncommercial producer /syndicator has 
announced. The Labor Day weekend event 
will be fed by satellite from Detroit and will 
feature performances by Roy Brooks, Thad 
Jones, Betty Carter, the Lyman Woodward 
Organization, Griot Galaxy and the J.C. 
Heard Orchestra, among others. The Mon- 
treux- Detroit Kool Jazz Festival is produced 
by WEMU(FM) Ypsilanti, Mich., with underw- 
riting from Republic Airlines through an 
APR Program Fund grant. It is available to 
more than 270 APR affiliates nationwide and 
other stations on a market exclusive basis. 
Cinema Sound Ltd., New York -based produ- 
cer /syndicator, is offering the American 
Museum of Natural History's 1984 Radio Se- 
ries, which it produces and syndicates in 
association with the museum, for free distri- 
bution to stations. The three- minute fea- 
ture, hosted by museum director Thomas D. 
Nicholson, contains 12 to 15 interviews fo- 
cusing "on newsworthy and interesting 
events in nature and human society." The 

Money matters. The Corporation for 
Public Broadcasting approved National 
Public Radio's revised fiscal 1985 budget 
which proposes that NPR's member sta- 
tions pay an extra $1.5 million for debt 
reduction (BROADCASTING, July 23). Addi- 
tionally, the budget reflects revenues of 
$23.6 million and expenses of $21.9 mil- 
lion, resulting in what NPR President 
Douglas Bennet characterized as a "tight 
but balanced budget." He added that it 
represents a $1.3- million cut in operating 
expenditures in current services "which 
would have occurred if the fiscal 1984 
budget had been projected forward with 
inflation adjustments." Bennet said the 
cuts include $380,000 from administra- 
tion and $200,000 from programing. CPB 
President Edward Pfister called the ap- 
proval "another milestone" in NPR's drive 
to financial stability, and said that CPB 
was "pleased "with NPRS progress to 
date. 



New home. Looking over the floor plans 
at the new location of the operations and 
engineering, and news divisions of NBC 
Radio's three networks -NBC Radio, 
Talknet and The Source -are (I-r): Dick 
Penn, senior vice president, NBC Radio 
Networks; Steve Soule, vice president 
and general manager, NBC Radio; Bud- 
dy Young, director, planning and design, 
NBC Radio Networks, and Craig Simon, 
director, operations and engineering, 
NBC Radio Networks. The network 
moves from 30 Rockefeller Plaza in New 
York to 1700 Broadway 

series, which has no restrictions on sponsor 
ship or commercial adjacencies, is designed 
for general audiences and all age groups. 
Continuing series that are also available free 
from Cinema Sound include Info Radio, a 90- 
second daily feature produced by Warner 
Publisher Services, and What's New, a two - 
minute daily science report produced by 
Popular Science magazine. 

En Revista Productions, a noncommercial 
entity based in Berkeley, Calif., is producing 
a series of bilingual (Spanish and English) 
reports on the 1984 election campaign, with 
special emphasis on the participation of Hi- 
spanics. Biweekly feeds are available in ei- 
ther language under the title, Elecciones '84, 
by contacting Maria Emilia Martin at (415) 
486 -1977. 

Another for Dees 

The United Stations reports that with the 
addition of WLOL(FM) Minneapolis, Rick Dees' 
Weekly Top 40 now is carried in all 25 of the 
;op 25 markets. Dees, the morning man at 
ats(FM) Los Angeles, is heard over 250 radio 
stations and in 93 of the top 100 markets. 
The program is three hours long. 

Moving them out 

The FCC Mass Media Bureau has an- 
nounced it has made "significant gains" in 
processing radio station applications. -As of 
June 30, the bureau said it was processing 
420 new and major -change AM applications 
per year, 20% better than the year before; it 
also said it was processing 1,275 new and 
major -change FM applications per year, a 
43% increase over the year before. It said it 
was processing 525 new and major- change 
FM translator applications per year, 54% 
better than in 1983. The bureau attributed 
the improvements to better processing pro- 
cedures, staff levels and productivity. 

Deferred renewal 

The FCC has deferred the renewal of Metro - 
general Communications of Nashville Inc. 
for WJRB(AM) Madison, Tenn. The FCC said 

renewal had been deferred "pending resolu- 
tion of question concerning compliance 
with the main studio and program origina- 
tion rules." The commission also ordered 
Metrogeneral to submit equal employment 
opportunity status reports for wJxa and its 
co- located WJKZ(FM). 

Laughing matter 

All- comedy radio is alive and well and here 
to stay, according to the radio executives 
who program the format, which currently 
airs over three radio stations on a full -time 
basis. Virtually all of the executives, howev- 
er, admit that advertising acceptance has 
been a fight. 

"This is the format of the 1980's and 90's 
for AM stations that want to air something 
different," said Jay Gardner, general man- 
ager, KLAF(AM) Murray, Utah (located just 
outside Salt Lake City). He predicted that at 
least one AM station in each of the top 100 
markets will eventually program all- comedy. 
Gardner described KLAF's format, which 
made its debut 15 months ago, as 50% 

"comedy bits" and 50% old radio shows. 
Robert Cobbins, president and general 

manager, wJOK(AM) Gaithersburg, Md. (a 
Washington suburb) is very bullish on the 
format to the point that he hopes to launch a 
24 -hour, satellite -delivered all- comedy net- 
work. According to Cobbins, he plans to sell 
the station in order to "devote full time" to 
the project. 

Cobbins said he is dissatisfied with the 
coverage area of wjox, which, with 1,000 
watts, doesn't penetrate the Washington 
metro market. "The comedy format is dyna- 
mite ... But our problem is we can't be 
heard," he said. WJOK(AM) was the first all- 
comedy- formatted station to hit the air- 
waves 18 months ago. 

The newest station to air comedy full - 
time is KMDY(AM) Thousand Oaks, Calif., 
which signed on the air April 29. "Listener 
response has been fantastic," said Bob Ze- 
del, vice president of Comedy Broadcasting 
Co. Zedel said that due to start-up costs, the 
station will not be profitable for at least two 
more months. "But we see tremendous 
growth for the format and the company," he 
noted. 

Advice for 80 -90 applicants 
The FCC has released a public notice providing guidance to its processing proce- 
dures under Docket 80 -90 rules that open new FM facilities. First, the FCC said all 
applicants for new Class C facilities must apply for 100 kw and a minimum antenna 
height above average terrain (HAAT) of 300 meters (984 feet). If an applicant pro- 
poses to use an "overheight" antenna (above 600 meters), the effective radiated 
power must be reduced to yield the equivalent of maximum Class C facilities (100 kw 
at 600 meters yields a distance to the 1 millivolt per meter contour of 92 km). For 
example, if an applicant applied for 700 meters, which exceed the maximum HAAT 
for a Class C facility, the effective radiated power must be reduced to 71 kw to yield a 

distance to the 1 my /m contour of 92 km (no more and no less). 
Second, the FCC said all applicants for new Class Cl facilities must select a 

combination of HAAT and effective radiated power that will yield a distance to the 1 

my /m contour between 53 km and 72 km (see chart). 
Third, requests to change the class of an FM channel will be submitted as petitions 

for rulemaking to amend the table of allotments. This includes a request to change 
the class of a vacant allotment in the table of allotments and stations whose construc- 
tion permits were granted on or after March 1. All stations existing before March 1 

and stations whose construction permits were granted as a result of an application 
filed before March 1 are exceptions to that rule; reductions or upgrades in class for 
these stations will be handled as applications, not rulemakings, until March 1, 1987. 
Requests to recover a previously downgraded class must be submitted as petitions 
for rulemaking to amend the table of allotments. 

Finally, the FCC said that applications that are tendered on or after March 1 by 
stations existing before March 1 (including permittees with granted construction 
permits) that do not meet the minimum standards for Class B or Class C facilities will 
be presumed to be requests for reclassification to Class B1, Cl or C2 as appropri- 
ate. A request to override the presumption must contain a statement demonstrating 
a need to remain temporarily below Class B or C standards and an assurance that at 
least minimum Class B or C facilities -will be achieved by March 1, 1987. 

The following table shows for each FM class, the zone, the maximum ERP, the maximum 
HAAT and the distance to the 60 dbu contour calculated by using the maximum ERP and 
HAAT and then rounding to the nearest kilometer. 

FM gees Zone Usx. ERP (kw) Mlax. MAT (meters) Distance to 80 mu (Ian) 

A 1 +1A 3 100 24 

B1 1 +1A 25 100 39 
B 1 +1A 50 150 52 
A 2 3 100 24 

C2 2 50 150 52 
Cl 2 100 299 72 

C 2 100 600 92 
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McD©ho 
Market 

Closing Closing Capitali- 
Wed Wed Net Percent P/E zation 

Aug I Jul 25 Change change Ratio (000,000) 

BROADCASTING 

ABC 63 3/8 60 1/2 2 
Capital Cities 162 1/2 158 1/4 4 

CBS 79 1/8 76 3/4 2 

Clear Channel 13 3/4 13 1/2 

Cox 48 1/8 45 3 

Gross Telecast 74 73 5/8 

Gulf Broadcasting 8 1/2 8 1/8 

LIN 23 21 3/8 1 

Malrite Commun 10 1/4 10 

Orion Broadcast 1/32 1/32 

Price Commun. 6 3/8 6 1/2 

Scripps- Howard 26 26 
Storer 38 1/2 37 5/8 
Sungroup Inc. 7 7 

Taft 63 3/8 60 3 

United Television 16 5/8 15 3/4 

7/8 4.75 12 1,859 

1/4 269 19 2,178 
3/8 3.09 12 2,348 
1/4 1.85 14 10 

1/8 6.94 17 1,363 

3/8 0.51 17 59 

3/8 4.62 213 374 
5/8 7.60 22 482 
1/4 2.50 9 87 

1,681 

1/8 - 1.92 21 

15 269 
7/8 2.33 22 631 

3 5 

3/8 5.63 15 576 
7/8 5.56 23 185 

BROADCASTING WITH OTHER MAJOR INTERESTS 

A Adams Russell 19 19 1/4 - 1/4 - 1.30 

A Affiliated Pubs 43 1/4 44 - 3/4 - 1.70 

N American Family 17 1/8 17 1/8 0.74 
0 Assoc. Commun. 11 3/4 11 3/4 

N A.H. Belo 47 1/4 45 1/4 2 4.42 
N John Blair 31 5/8 31 7/8 - 1/4 - 0.78 
N Chris -Craft 29 27 3/4 1 1/4 4.50 
N Cowles 41 7/8 41 3/4 1/8 0.30 
N Gannett Co. 41 1/2 39 1/4 2 1/4 5.73 
N GenCorp 34 1/4 33 1/2 3/4 2.24 
0 General Commun 64 62 2 3.23 
N Harte -Hanks 29 3/4 29 7/8 - 1/8 - 0.42 
N Insilco Corp 15 1/2 15 3/4 - 1/4 - 1.59 

N Jefferson -Pilot 28 7/8 27 7/8 1 3.59 
0 Josephson Intl. 9 1/2 9 1/4 1/4 2.70 
N Knight -Ridder 26 3/8 24 1/2 1 7/8 7.65 

N Lee Enterprises 23 5/8 23 3/8 1/4 1.07 

N Liberty 26 25 3/8 5/8 2.46 
N McGraw -Hill 44 40 1/4 3 3/4 9.32 
A Media General 57 54 1/4 2 3/4 5.07 
N Meredith 44 5/8 44 5/8 1.42 

0 Multimedia 37 37 3/4 - 3/4 - 1.99 

A New York Times 31 1/2 30 1 1/2 5.00 
0 Park Commun. 26 24 3/8 1 5/8 6.67 
A Post Corp. 64 5/8 64 5/8 
N Rollins 14 3/4 13 1/4 1 1/2 11.32 

N Schering- Plough 35 1/4 34 5/8 5/8 1.81 

T Selkirk 14 1/4 14 1/4 

0 Stauffer Commun 52 52 
A Tech Operations 34 33 5/8 3/8 1.12 

N Times Mirror 37 1/4 35 2 1/4 6.43 
N Tribune 28 3/8 26 5/8 1 3/4 6.57 
0 Turner Bcstg. 23 23 
A Washington Post 76 75 1/4 3/4 1.00 

SERVICE 

0 BBDO Inc. 40 39 1 2.56 
0 Compact Video 4 1/2 4 1/4 1/4 5.88 
N Comsat 25 24 1/8 7/8 3.63 
0 Doyle Dane B 15 1/2 15 3/4 - 1/4 - 1.59 

N Foote Cone 8 B. 52 1/8 50 1/8 2 3.99 
0 Grey Advertising 117 115 2 1.74 

N Interpublic Group 28 5/8 29 5/8 - 1 - 3.38 
N JWT Group 33 3/4 31 2 3/4 8.87 
A Movielab 4 3/4 5 1/2 - 3/4 - 13.64 

0 A.C. Nielsen 50 3/4 49 1/4 1 1/2 3.05 
0 Ogilvy 8 Mather 26 1/2 26 12 1.92 

0 Sat. Syn. Syst 8 3/4 8 3/4 

0 Telemation 6 1/4 6 1/4 4.17 

0 TPC Commun 9/16 1/2 1/16 12.60 

A Unttel Video 7 3/8 7 5/8 - 1/4 - 3.28 
N Western Union 14 3/4 16 12 - 1 3/4 - 10.61 

17 115 

17 351 

9 280 
56 

15 539 
13 250 

34 183 

40 166 

17 3,321 
12 735 

14 32 
18 652 

8 263 
7 614 
7 47 

15 1,724 

14 317 
15 260 
18 2,205 
11 396 
13 420 
17 616 

7 1,229 

21 239 

24 118 

18 382 
10 1.780 

31 116 

13 52 

14 31 

14 5,116 
13 1,162 

66 469 

17 1,077 

14 257 
20 18 

8 450 
12 94 
13 151 

9 694 
6 306 

12 200 

5 8 

23 1,144 

8 119 

19 50 
6 7 

1- 

11 16 

7 36 

Marke 
Closing Closing Capitali 

Wed Wed Net Percent PIE zatior 
Aug 1 Jul 25 Change change Ratio (000,000 

O Barris Indus 
N Coca-Cola 
N Disney 
N Dow Jones 8 Co 
O Four Star 
N Gulf + Western 
O Robert Halmi 
A Lorimar 
N MCA 
N MGMNA 
N Orion 
O Reeves Commun 
O Telepictures 
O Video Corp. 
N Warner 
A Wrather 

A Acton Corp. 
O AM Cable TV 

N American Express 
N Anixter Brothers 
O Burnup 8 Sims 
O Cardiff Commun 
O Comcast 
N Gen. Instrument 
N Heritage Commun 
T Maclean Hunter X 

A Pico Products 
O Rogers Cable 
O TCA Cable TV 

O Tele-Commun 
N Time Inc 
N United Cable TV 

N Viacom 

N Arvin Industries 
O C -Cor Electronics 
O Cable TV Indus 
A Cetec 
O Chyron 
A Cohu 
N Conrac 
N Eastman Kodak 
O Elec Mis 8 Comm 
N General Electric 
O Geotel- Telemet 
N Harris Corp. 
N MIA Com. Inc. 
O Microdyne 
N 3M 

N Motorola 
N N.A. Philips 
N Oak Industries 
A Orrox Corp. 
N RCA 
N Rockwell Intl. 
N Sci- Atlanta 
N Signal Co.s 
N Sony Corp 
N Tektronix 
A Texscan 
N Varian Assoc. 
N Westinghouse 
N Zenith 

PROGRAMING 

4 1/4 4 1/4 

59 1/2 57 3/4 1 3/4 

52 3/4 53 1/8 - 3/8 - 
42 3/8 40 1/8 2 1/4 

4 1/2 4 1/2 

27 1/4 25 3/8 1 7/8 

3/32 3/32 8 

27 25 3/8 1 5/8 

43 39 1/4 3 3/4 

12 1/4 13 1/8 - 7/8- 
9 9 1/4 - 1/4 - 
6 1/4 5 1/2 3/4 

15 1/2 15 1/2 

14 14 3/8 - 3/8 - 
18 1/8 18 1/2 - 3/8 - 
12 1/2 13 5/8 - 1 1/8- 

CABLE 

6 6 

3 3/8 3 3/8 
27 3/4 25 1/2 2 1/4 

17 15 1/8 1 7/8 

5 7/8 5 3/8 1/2 

1376 13/16 

23 1/2 23 3/4 - 1/4 - 
22 1/2 20 1/2 2 

16 1/8 16 1/2 - 3/8 - 
19 3/8 19 3/8 
7 1/8 6 1/8 1 

4 1/2 4 5/8 - 1/8 - 
12 1/2 12 1/2 

18 1/8 18 1/8 

36 1/8 35 1/8 1 

24 3/8 23 1/2 7/8 

28 5/8 28 3/8 1/4 

ELECTRONICS/MANUFACTURING 

Standard 8 Poor's 400 

22 3/8 22 112 - 
7 7 

2 7/8 3 - 
7 7 1/2 - 

16 16 

7 1/8 7 1/8 

13 3/4 12 3/4 1 

73 7/8 71 1/4 2 

9 5/8 9 5/8 
52 1/2 48 1/2 4 

1 1/4 1 1/4 

25 1/8 23 1/4 1 

17 16 1/2 

7 3/8 7 1/8 

75 3/4 74 1/4 1 

35 1/2 32 1/4 3 

32 1/4 30 1/2 1 

3 3/4 3 3/4 

2 5/8 2 3/4 - 
31 3/4 31 

28 3/4 27 3/4 1 

8 1/8 7 1/2 

28 25 1/4 2 

13 5/8 12 7/8 

53 7/8 51 5/8 2 

8 3/8 8 1/2 - 
36 1/4 31 5 

22 1/8 20 1/2 1 

22 3/8 20 2 

22 21 

3.03 14 8,10E 

0.71 20 1,82 
5.61 24 2,71: 

5 t 

7.39 8 2,10E 

19 11 

6.40 15 13E 

9.55 14 2,07. 
6.67 21 605. 

2.70 10 8/ 
13.64 10 7E 

25 101 

2.61 25 2: 
2.03 2 1,18` 

8.26 14 2E 

21 33 
17 12 

8.82 11 5.907 
12.40 24 309 

9.30 6 53 
81 4 

1.05 22 193 

9.76 17 709 

2.27 33 119 

1.97 27 714 
16.33 23 20 
2.70 5 99 

26 83 
18 780 

2.85 14 2,121 

3.72 16 268 
0.88 17 367 

1/8 - 0.56 9 16E 

7 25 

1/8 - 4.17 14 9 

12 - 6.67 13 15 

23 98 
16 12 

7.84 11 84 

5/8 3.68 18 12,231 

29 28 

8.25 12 23,846 
18 4 

7/8 8.06 14 992 
1/2 3.03 57 733 
1/4 3.51 24 34 
1/2 2.02 13 8,891 
1/4 10.08 6 1,394 

3/4 5.74 5 463 
1 61 

1/8 - 4.55 3 6 

3/4 2.42 15 2,593 
3.60 11 4,442 

5/8 8.33 15 194 

3/4 10.89 28 246 

3/4 5.83 25 3,146 
1/4 4.36 21 1,032 
1/8- 1.47 9 53 
1/4 16.94 18 776 

5/8 7.93 8 3,873 
3/8 11.87 9 490 

174.79 168.88 5.91 3.50 

T- Toronto. A- American, N-N.Y., 0 -OTC. Bid prices and common A stock used unless tor the previous 12 months as published by Standard & Poor's or as obtained by 
otherwise noted. "O" in P/E ratio is deficit. P/E ratios are based on earnings per share BROADCASTING; own research. 
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The saga of call letters: from KAAA to WZZZ 
CC's relinquishing of 
much call letter regulation to 
marketplace has proved mixed bag; 
earch for identity is key to 
istory of christenings and changes 

'he call of the genus, broadcaster- either 
'tree or four letters in length -is distinctive, 
Bing in the main unique to each individual 
nd serving to distinguish one's territory 
rom that of another. 
n laying down the letter, or more specifical- 
y letters, of the law on station calls, the FCC 
ad historically assumed the burden not only 
If a host of procedural responsibilities, but 
'so that of divining local tastes. With its 
)ecember 1983 adoption of new guidelines 
or assigning call signs, the FCC effectively 
racked out of the call letter business, and in 
he process reduced expenses and expedited 
he processing of applications and requests. 

The commission would still issue call 
igns and insure that they were not duplicat- 
:d (except in the case of group owners, who 
:ould use the same call for three stations in 
lifferent communities [the stations had pre- 
iously been required to be in the same mar- 
:et], as long as two of the calls included the 
.uffixes " -FM" or "- TV. "). But the FCC 
vould no longer lay claim to being arbiter of 
he taste, or lack thereof, of requested call 
signs. And it would no longer require those 
seeking new calls, or call changes, to notify 
:very station within 35 miles. Call sign dis- 
wtes -a new call sign too closely resem- 
)ling another, for example -would now be 
settled in the local courts or some other fo- 
vm (BROADCASTING, Dec. 5, 1983). Gone 
;vas the FCC's rule requiring a I80 -day wait - 
ng period before reassigning a call to a sta- 
ion in the same market as the one relin- 
Iuishing it, and gone was a rule proscribing 
assignment of call letters using the initials of 
he President, a living former President, the 
Jnited States of America, or any of its agen- 
:ies or departments without "suitable clear- 
mce." 

While most applaud the attempt to thin the 
nocedural underbrush, the curtailment of 
he FCC's oversight of calls has met with 

D 
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Taking license 

mixed reaction from broadcasters. Most 
concur with the decision not to arbitrate 
good taste, and some group owners with sta- 
tions in different markets have already taken 
advantage of the opportunity to give the 
same call to a second and even third station 
(CBS, for example, which owns KCBS[AM] 
San Francisco, has renamed its KNXT[TV] 
Los Angeles as KCBS -TV [BROADCASTING, 
April 9].) However, when it comes to leav- 
ing the settlement of call sign disputes to the 
local courts, the consensus among broad- 
casters is that the decision, given the time - 
consuming and expensive legal process, is a 
bad one. 

According to a resolution passed by the 
National Association of Broadcasters board 
of directors in June, the FCC's "resolution of 
call letter disputes is analogous to the tradi- 
tional 'traffic cop' functions of the commis - 
sion . ...Rather than fostering competition, 
certain elements of the [FCC's] action could 
result in competitive chaos that cannot be 
resolved effectively and efficiently through 
reliance on local courts that are ill- equipped 
to resolve call letter disputes in an efficient, 
timely and consistent fashion." 

Also criticized was the deletion of the 
I80 -day waiting period for the re -use of call 
letters- sometimes referred to as "hot 
calls " -by a station in the same market. The 
NAB said in comments filed at the FCC that 
deletion of the rule would result in "a dim- 
inution in the reliability of audience ratings 
essential to effective competition among 
broadcast stations." The National Radio 
Broadcasters Association and John Dimling, 
director of the Electronic Media Rating 
Council, also have spoken out against the 
change. 

WHOM 
-S MO! \ ES FM95 ERE° 

rwo pronoun calls 
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Of concern to Dimling is the "potential for 
damaging ratings." There have been in the 
last six months, he says, "three or four" 
cases of a station picking up the recently 
dropped call of another station in the same 
market. He said that while he "happens to 
believe in deregulation" he also believes that 
"for the marketplace to work correctly, it has 
to have good information ....If the stations 
accept call letters right after they are 
dropped by another station, it really can ad- 
versely affect the information that the mar- 
ketplace is using." Since the FCC's decision 
to liberalize its call sign guidelines, the rat- 
ing services have contacted the EMRC to 
discuss what could be done about the prob- 
lem. Among the suggestions was one- 
characterized by Dimling as "draconian" - 
in which Arbitron would develop a proce- 
dure whereby a station picking up "hot" calls 
would not get credit for listening that was 
recorded in rating diaries for those call let- 
ters fora designated period of time. Dimling 
said that while such a procedure would dis- 
courage stations from re -using the calls, it 
would at the same time be implementing a 
rule "that you know would not be entirely 
correct. At least some of the listening would 
be legitimate," he said. 

One alternative means of protecting estab- 
lished call signs from "interlopers," accord- 
ing to New York attorneys Zave Unger and 
James J. Romano Jr., is afforded by the 
Trademark Act "which is designed to protect 
registrants from infringement where there is 
the likelihood of public confusion, decep- 
tion or mistake" and which qualifies the call 
signs for protection as "service marks" 
( "Monday Memo," May 7). In reply corn - 
ments to the FCC's call sign decision, NAB 
points out that the commission itself "sug- 
gests that service mark registration would be 
an important element in local resolution of 
complaints." However, as Washington law- 
yer Arnold P. Lutzer of Dow, Lohnes & Al- 
bertson points out, the Patent and Trade Of- 
fice has historically refused to register call 
signs as service marks (a form of trademark 
used to identify services rather than goods), 
on the grounds that calls are technically 
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owned by the FCC. A broadcast licensee has 
only a revocable license from the commis- 
sion. Thus the licensee can register call let- 
ters in the context of a logo, but "the letters 
themselves are not covered," Unger and Ro- 
mano said, adding that with the FCC's di- 
minished role in call sign guidelines, it is 
likely that more stations will attempt to reg- 
ister their calls. 

One area in which broadcasters are in gen- 
eral agreement with the FCC is that of the 
arbitration of "good taste." As NAB counsel 
Barry D. Umansky said, this is `one area 
where the marketplace might work." Broad- 
casters choosing "questionable" call letters 
would risk complaints and/or defection to 
other stations by listeners or advertisers. 
And as an applicant for the call sign 
WSEX(FM) Arlington Heights, Ill., pointed 
out last year, the commission had already 
approved such calls as KDIC, KOKE, WLAY 
and WSUX (BROADCASTING, Dec. 5, 1983). 

Despite its dissatisfaction with the FCC's 
decision to stop arbitrating call sign dis- 
putes, the NAB has decided not to seek judi- 
cial review of the decision. (The NAB's peti- 
ton for partial reconsideration of the 
guidelines was refused.) It is currently gath- 
ering information on what sorts of problems 
arise under the commission's action and is 
preparing "counsel memos" for its members 
explaining how to litigate call sign disputes 
in local forums. Additionaly, NAB is look- 
ing into whether industry rating services, or 
other related organizations, could engage in 
self- regulation (BROADCASTING, July 16). 

Since the FCC's deregulatory decision, 
there have been 1,149 requests for call letter 
changes. According to Lewis Young, chief 
the FCC's of operations support branch, 
there was a surge of requests in January fol- 
lowing the deregulation ( "It was almost as if 
they [the broadcasters] were out there wait- 
ing," he said.), but the totals have since 
evened out, and are comparable to those of 
last year. Another FCC representative specu- 
lated that the January swell was caused by 
stations waiting for the new guidelines so 
they would not be required to notify other 
stations within 35 miles of their station. 

The reasons for call switches are many: 
some stations make the switch because a call 
may not be successful in a community; a 
change of ownership often brings a change 
in calls; sometimes a station will request its 
previous calls when a new one is unsuccess- 
ful in the marketplace. In the case of WJTM- 
TV Winston -Salem, N.C., the station 
changed its call to WNRW as a memorial to its 
general sales manager, William N. Ris- 
miller, slain in a hostage incident at the sta- 
tion (BROADCASTING, June 11). Noncom- 
mercial KSUC(FM) Keene, Tex., owned by 
the Southwestern Adventist College, 

changed its call letters last March to KJCR 
(which stands for "joyful Christian radio "), 
in part to rid itself of KSUC's "negative con- 
notations," a station spokesman said. 

Sometimes a new call is just too good to 
pass up, or not to pursue -Ted 'firmer donat- 
ed $50,000 dollars to a Cambridge, Mass., 
educational FM to obtain its wigs call for 
his superstation (then wTCGITv] Atlanta). 
Such was the case with KUSA(TV) Denver, 
and KHrr(AM) Bremerton, Wash. Soon after 
Bingham Broadcasting of Washington Inc., 
bought KHIT(AM) (formerly KWWA(FM)), last 
May, it approached KHIT(AM) Walla Walla, 
Wash., which was contemplating a format 
change, about purchasing its call sign. (The 
latter station subsequently became KAFR -AM- 
FM -which it says stands for "America's Fun 
Radio. ") By July 4, the transaction was 
made and the new KHIT had a call to match 
its contemporary hit format. 

According to Charles T. Leasure, presi- 
dent and general manager of KUSA -TV (for- 
merly KBTVITV] Denver), the USA letters 
were "dynamite" and "too strong to let 
someone else end up with them." The sta- 
tion's colors, Leasure said, have been red, 
white and blue since 1975. In addition, the 
station is owned by the Gannett Co. which 
publishes the national USA Today newspa- 
per (although Leasure said there was "no 
hook" between the paper and the station, and 
the latter is not "laying claim to being the 
nation's television station "). 

Joseph L. Dorton, president of the radio 
division of the Gannett Broadcasting Group, 
got the idea of obtaining the USA letters more 
than two years ago, Leasure said. (Broad- 
casters historically had assumed that the call 
was reserved for governmental use and was 
not available.) Gannett's attorneys found, 
however, that the call could be used with the 
permission of "all interested parties." So, 14 
"letters of permission" later -from the 
White House Office of Telecommunications, 
the U.S. Army and other organizations - 
Gannett obtained permission to use the calls 

At about the same time the FCC's relaxed 
call letter regulations went into effect, free- 
ing Gannett to seek the USA letters for up to 
three of its stations (KUSA[AM] St. Louis is its 
other all- American call, with its option on a 
third yet to be exercised). 

KUSA was approved by the FCC in Febru- 
ary, but did not go into effect until April 23. 
That was following a lawsuit brought by the 
USA Network, which unsuccessfully at- 
tempted to block the call change, claiming 
that viewers would confuse the television 
station and the cable network. (USA Cable 
has since filed a notice of appeal and is "dis- 
cussing" possible solutions with the station.) 

But changing call signs entailed more than 

permission from the courts or the FCC. I 
Leasure pointed out: "You have no idea ho 
many places you have your name until yc 
try and eradicate it." More than $250,0( 
was spent to change the sign on the front 
its building, the station's logo, cars, statior 
ary, helicopter, cameras and mike decal: 
Even the license plates on station vehich 
now bear the KUSA call. 

The Trivia Call Letter Game 

For more than 60 years, the name of the cal 
letter game has been identity. To broadcas 
ers, those combinations of letters are trek 
sured as calling cards to win audiences an 
woo sponsors. 

In the beginning, for example, license 
Sears, Roebuck & Co. test -programed it 
new Chicago station as wES to underscor 
the retailer's boast of the "World's Econom 
Store." But three days later, on April 1; 
1924, the official start was made with WL 
call letters to connote a more prestigiout 
sounding "World's Largest Store." Simile 
chest -thumping in the Windy City came wit 
the debut of WGN, signifying the "World 
Greatest Newspaper," slogan of the corr. 
monly owned Chicago Tribune. 

Early call letter requests -first to th 
Commerce Department, then the Federal Ra 
dio Commission and finally the FCC -ofte: 
reflected an owner's desire to perpetuate hi 
own initials, promote his other business en 
terprises or herald his community's positio: 
under the economic sun. In later years, ca] 
letter requests reflected more subtle promo 
tion aims such as mirroring program format 
or common ownerships of groups. 

The editors of BROADCASTING have agait 
revisited that part of the industry's history 
Based on stories since the magazine's firs 
issue (Oct. 15, 1931), books and memoirs o 
pioneer broadcasters, checks with station 
and other sources, here is how the Fifth Es 
tate has played a form of Scrabble: 

Illusion of no change. There's a look 
alike and sound -alike reason for the call let 
ters of wQxR(AM) New York, now owned b' 
the New York Times. In his book, "Rebel ii 
Radio," former co-owner Elliot Sanger ex 
plains the station began as experimental out 
let W2XR (numerals were used in experimen 
tal operations). But on receipt of a regula 
commercial license in 1939 and with a desire 
not to confuse listeners, it was decided tha 
the "2" and a cursive capital "Q" were simi 
lar in appearance and that the sounds of "2' 
and "Q" were somewhat alike. 

Just happenstances. Pioneer KDKF 
Pittsburgh (which started as sxK) was a ran 
dom assignment from a list of available cal. 
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ist INTERNATIONAL 
MUSIC VIDEO FESTIVAL 

OF SAINT-TROPEZ 

AN INTERNATIONAL FESTIVAL - AN INTERNATIONAL MARKETPLACE 

AN INTERNATIONAL SEMINAR 
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OCTOBER 8- 9- 10 -11, 1984 

Music Video has come of age and now has its own international meeting -place: 
The 1st International Music Video Festival of Saint -Tropez. 

The Festival will have 3 facets: 
A competitive festival with a distinguished interna- 
tional jury which will award prizes in a number of 
categories for both video clips and long -form music 
videos. 
The only international marketplace strictly for music 
video programming. The presence of production 
companies, directors, distributors, syndicators, 
record companies, music publishers, home video 
companies, post -production companies, program- 
mers from broadcast television, cable, and satellite 
all will provide the necessary ingredients for an ac- 

tive marketplace, with plenty of buying and selling 
anticipated. 
A top -level music video seminar open to all par- 
ticipants, and running from 10:00 a.m. to 1:00 p.m. 
each day of the Festival. Topics to be discussed in- 
clude the use of music video for purposes other than 
the promotion of pop music, film /video production of 
music videos, music video as an element in the 
programming mix for television and home video, 
revenue sources, the all important subject of rights 
payments to those involved in the production chain, 
as well as the burning issue of exclusivity both in the 
United States and elsewhere. 

This is the first major international event to be hosted by the town of Saint -Tropez, 
and worldwide reporting of the Festival will be assured by extensive media cover- 
age by the professional and consumer press, radio and television. 
If you are involved in the production, distribution, or programming of music video, 
this is your festival. We have arranged for very attractive registration, hotel, and 
travel rates. Can you afford not to be there? 

John Nathan 
Overseas Music and Video Services 
509 Madison Avenue, Suite 1810 
New York, NY 10022 
tPlFnhnnP 19191 973 nn44 

For further information, contact: 

Christophe Blum 
R.S. Communication 
40 rue de Paradis, 75010 Paris 
telephone (1) 824.71.71 
telp r 97111 n5 

Arthur Sheriff or Nigel Passingham 
Dennis Davidson Associates (DDA) 
57 -59 Beak Street, London W1R3LF 
telephone (01) 439 -6391 
tPIPY 7414R 



Folsom, Calif. 

letters at the Department of Commerce. Wu, 
Philadelphia was drawn from a hat when 
Gimble Brothers Department Store became 
the licensee in 1922. 

The Five W's. Except for a "where," the 
fundamentals of journalism are reflected in 
pronoun- sounding acronyms of WHO Des 
Moines, Iowa; WHAT Philadelphia; WHEN 
Syracuse, N.Y., and -stretching it a bit - 
WHYY-TV Wilmington, Del. An objective 
case can be made for WHOM(FM) in Mount 
Washington, N.H., a call letter that for dec- 
ades belonged to an AM in Jersey City, N.J. 
Some sources also say WHO stemmed from 
inquiries by DX -ers (tuners of distant sta- 
tions) in the early 20's who wanted to know 
"who" the new station was in Des Moines. 

Climate connotations. Weather peculiar 
to the community shows up in KOOL and 
KSUN Phoenix; KSOL San Mateo, Calif.; 
WSUN St. Petersburg, Fla.; WIND Chicago 
and KFOG San Francisco. That hardly is the 
case for WHOT Campbell, Ohio. Also, it has 
been claimed that WSUN stands for the ques- 
tion, "Why Stay Up North ?" Elements that 
reflect area recreational opportunities turn 
up in KSNO Aspen, Colo., and wETr Ocean 
City, Md. 

Snicker pickers. When Barto Commu- 
nications put its new AM on the air in Gaith- 
ersburg, Md., with a comedy format, it was 
natural to request WJOK. Comedy was also 
responsible for KLAF Murray, Utah. As KGOE 
Thousand Oaks, Calif., turned to comedy 
earlier this year, it became KMDY. 

Crowning achievement. When Dorothy 
Bullitt bought KEVR Seattle in 1947, she 
wanted call letters to project a new image. 
According to historian David Richardson in 
"Puget Sounds," she thumbed through the K 
part of the dictionary and found "king" as a 
pronounceable -promoteable answer, espe- 

cially since Seattle is in King county. Unlike 
other broadcasters in town who had found it 
unavailable at the FCC, Bullitt checked and 
discovered it was being used as a marine call 
by a freighter. She contacted the ship's own- 
ers, negotiated a release and within 60 days 
was using KING. 

Other 'Puget Sounds'. Lou Kessler put 
his KVOS Seattle on the air in 1927 as 
"Kessler's Voice of Seattle." But by year's 
end, competition forced Kessler to relocate 
Seattle's voice 60 miles north to Bellingham, 
Wash., as Kvos, "The Mount Baker Sta- 
tion." When KTNT(FM) was started after 
World War II, that call was to indicate its tie - 
in with its licensee, the Tacoma (Wash.) 
News Tribune. According to Richardson, 
then an announcer for KTNT, announcers 
were admonished to accent the second and 
fourth letters to foster the "dynamite" image. 

Arkansas allocations. Ray Poindexter, 
in his book, "Arkansas Airwaves," points 
out that licensee Jay Palmer Beard was 
mindful of the family -owned music store, 
Beard's Temple of Music, in Paragould, 
when he chose KBTM there in December 
1929. In Pine Bluff, a frustrated Jack Parrish 
had struck out twice with call letter requests 
for a new AM there. However, sitting in the 
Pines hotel, he saw a sign: "Biggest Cotton 
Center Between Memphis and Dallas." The 
key word jumped out at him as KOTN. The 
chamber of commerce approach worked for 
KTHS Hot Springs, which went on the air in 
December 1924 with calls to back a slogan 
inviting listeners to the spa, "Kum to Hot 
Springs." Then there was KFFA Helena, 
which simply used the last initials of princi- 
pals John Thomas Franklin, J.Q. Floyd and 
Sam W. Anderson when it began in 1941. 
KUOA Siloam Springs has call letters that 
refer to the University of Arkansas which 
operated the AM at Fayetteville in the 
1920's. 

Lip service. There's a bit of kissing ra- 
dio around with KISS San Antonio, Tex.; 
KIST Santa Barbara, Calif.; KIIS -FM Los An- 
geles; WKIS Orlando, Fla.; WKYS (FM) Wash- 
ington; KISN Salt Lake City and several other 
combinations that suggest the very promot- 
able "kiss" idea. 

Among radio pioneers . Former licens- 
ees live on in WEEI Boston (The Edison Elec- 
tric Institute); WCFL Chicago (Chicago Fed- 
eration of Labor); wow Omaha (Woodmen 
of the World -Life Insurance Association); 
WFDF Flint, Mich. (Franklin D. Fallian); 
WMAL Washington (optical store owner 
M.A. Leese). From its inception in the 
1920's until it was sold in 1980, WBRE 

For the record. Call letters beginning with K-belong, with few exceptions, to stations west of 
the Mississippi River, while W is generally confined to stations east of that natural boundary. 
K's found in the East, such as KYw-TV Philadelphia and KDKA(AM) and KOV(AM), both Pittsburgh, 
received their calls in the early days of radio and were allowed to keep them when the east 
and west division was established, Three -letter calls, such as wez(AM) Boston, WGN(AM) Chica- 
go and WMT(AM) Cedar Rapids, Iowa, were granted before the Federal Radio Commission 
decided the supply of three -letter combinations would not meet the growing demand for 
stations. With the change to four -letter calls came some 35,152 possible combinations 
beginning with K or W. More than 12,000 combinations of that total are assignable to broad- 
cast stations, while the rest go to ships, telegraph systems and other communication ser- 
vices. With more than 10,000 call signs already assigned, it might appear that the FCC will 
soon run out of available calls. However, Robert Hayne, an FCC attorney assigned to the 
audio services division, said that broadcasters effectively can choose from the entire 35,000 - 
plus pool because ships have always given up their call if it is requested by a broadcaster. 
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Wilkes Barre, Pa., had call letters to signify 
the [founder Louis G.] Baltimore Radio Ex- 
change; it's now WKRZ. Business product re- 
ferences are in KOIL Omaha, originally li- 
censed to Mona Oil Co., and WSPD(TV; 
Toledo, Ohio, for Speedeen, a brand of gas- 
oline distributed by Fort Industry Co., pre- 
decessor to Storer. WMT Waterloo, Iowa, 
was a tie -in with the co -owned Waterloo 
Morning Tribune, when publisher Harry 
Shaw (first president of the National Associ- 
ation of Broadcasters) bought that station in 
1928. 

Another Philadelphia story . Prior to 
1921, KYW was the ship radio call that New 
York millionaire Frederick W. Vanderbilt 
used for his yacht, Warrior. Then it was as- 
signed to Westinghouse for its radio outlet in 
Chicago. In 1934, 13 years later, under pres- 
sure from a Federal Radio Commission geo- 
graphic allocation system, the KYW oper- 
ation moved to Philadelphia. When NBC 
and Westinghouse swapped Philadelphia 
and Cleveland radio -TV facilities in 1956, 
KYW was transferred by Westinghouse to 
Cleveland. However, when the government 
ordered the swap rescinded, Westinghouse 
took KYW as part of the return baggage to 
Philadelphia. NBC salvaged a part of its 
identity in Cleveland by transposing the K 
and the W in the departed call letters, adding 
a C for Cleveland, and coming up with 
WKYC. 

Perfect matchups. Though many call 
letters approximate their cities of license, 
honors for exactness go to WACO(AM) Waco, 
Tex., and WARE(AM) Ware, Mass. 

Believe it, if you will. KIMN Denver was 
originally founded as KFEL, which then - 
owner Gene O'Fallon insisted meant "Kan't 
Find Enough Likker." 

Interesting past. E.C.(Bud) Stiker, ex- 
ecutive vice president and general manager 
of a New Hampshire radio station, has had 
broadcasting experience at WHEN,WITH and 
WHOM (an AM in Syracuse, an FM in Balti- 
more and an FM in Mount Washington, 
N.H., respectively). 

Getting in the last word. George W 
Trendle, on buying WGHP Detroit in 1930, 
envisioned promoting it as "The Last Word 
in Radio." That, according to "Wyxie Won- 
derland," Dick Osgood's history of Detroit 
radio, was why Trendle reinforced the slo- 
gan by using the last four letters of the alpha- 
bet, as WXYZ. 

Editor's note - BROADCASTING plans to vis- 
it again in this part of the Fifth Estate's 
history. Any contributions, documented 
or hearsay, are welcome. 



Cable industry agenda 
New England Cable TV Association 
meeting discusses future of H.R. 4103, 
copyright, must -carry and how to deal 
with new technology competition 

The cable deregulation bill (H.R. 4103) cur- 
rently before Congress will and should "fade 
into the distance," and cable's legislative fo- 
cus will shift from regulation to such mar- 
ketplace issues as copyright and must-carry 
rules. 

That was Community Antenna Television 
Association Executive Director Stephen Ef- 
fros's prediction last week to the New Eng- 
land Cable Television Association. 

The group, at its anual convention in Stur- 
bridge Village, Mass., heard panelists warn 
of more competition from new technologies, 
stress the need for better customer service 
and defend live coverage of controversial 
trials. 

Effros said his organization and the Na- 
tional Cable Television Association 
shouldn't be faulted for their early support of 
H.R. 4103, because he asserted that it is 
impossible to evaluate the strengths and 
weaknesses of proposed legislation until the 
markup stages. Recent Supreme Court and 
FCC decisions have now given the cable in- 
dustry what it had thought it could gain by 
such a bill, he said. 

H.R. 4103 is "far too controversial to get 
through Congress on its own" without the 
support of the cable and telephone indus- 
tries, Effros said. 

He urged cable operators to "use your 
great grassroots lobbying capacity" to spark 
more favorable copyright legislation next 
year. Effros said the copyright question, 
logically or not, will be "enmeshed in the 
debate" about must -carry rules, but called it 
"more important to defend our First Amend- 
ment rights [not to have to carry existing 
channels] than to worry about the political 
fallout on the copyright issue." 

Spokesmen for competing technologies 
told cable operators that tomorrow's market- 
place will contain some new rivals. 

"You will have to decide whether you're 
willing to fight for your role as communica- 
tions suppliers or whether you'll put your 
head in the sand and see yourselves as just in 
the entertainment business," said H. Brian 
Thompson, MCI's senior vice president of 
corporate development. 

"Competition is here for distribution of all 
signals at the local level," he said, pointing 
to the ambitions of telephone companies, 
SMATV and MDS. 

And SMATV's future is bright, said one of 
its leading proponents -National Satellite 
Programing Cooperative Vice President 
James MacNaughton- because "you cable 
operators weren't out there in the market or 
failed to do the job." 

MacNaughton predicted a rapid decline in 
the costs of installing satellite equipment in 
multiple -family units, and said that such 
technology will eventually be practical for 
buildings as small as 10 units. 

"Your franchise doesn't guarantee the 
market," MacNaughton said, professing 

himself baffled about why cable operators 
don't get into an SMATV business he esti- 
mates has 20 million potential subscribers. 

Satellite TV Corp. planning manager, 
Tom Oberlin, said his firm will enter the 
DBS fray next summer with five news and 
entertainment channels covering the North- 
east, and will be providing six -channel ser- 
vices across the country two years from now. 
"Our goal initially is the signal- starved 
house not passed by cable," Oberlin stated, 
estimating some 15 million rural homes con- 
stitute a prime marketplace for what he 
called DBS's low cost (about $500) and "as- 
tounding" picture quality. 

How can cable operators keep the custom- 
ers they already have and reduce subscriber 
churn? By paying more attention to viewers' 
needs and giving their complaints prompt 
attention, according to a new marketing sur- 
vey. 

Rolfe M. Wulfsberg, president of Interna- 
tional Communications Research, which 
conducted the study, said that while "people 
will grumble about programing, a bad ser- 
vice experience tees off the decision to dis- 
connect." 

The research showed that over 80% of 
cable subscribers decide to sign up before a 
salesperson calls, and that 68.9% of those 
opting not to subscribe decide that before 
any sales contact. By far the most important 
positive or negative awareness of cable 
comes from word of mouth, from a friend or 
neighbor, Wulfsberg said. 

Since the research showed that 20% of 
nonsubscribers have no idea what cable is 
like, Wulfsberg said, salespeople must stress 
that the service provides much more than 
"just movies." 

An issue hotly debated in past months- 
live coverage of sensational trials-came up 
again, as Turner Broadcasting vice president 
and general counsel, Robert Ross, suggested 
that a tape delay would eliminate the prob- 
lem of inadvertently revealing a plaintiff's 
name. 

Malcolm White, public affairs director of 
Colony Communications, which provided 
ive coverage of last March's Big Dan's gang 
ape trials in Fall River, Mass., to its 44,000 

subscribers in that community, nearby Dart- 

mouth and the New Bedford locale of the 
incident, said that if a similar situation oc- 
curred, he would ask the judge to use a 
pseudonym in place of the plaintiff's name. 

Colony and the Cable News Network 
have been sharply criticized for carrying the 
plaintiff's name, but the presiding judge 
himself was the first to use it. 

Ross and White defended live coverage of 
such dramatic cases as demystifying the ju- 
dicial system and shedding valuable light on 
serious social issues. But Boston Globe col- 
umnist David Wilson said that just because 
cable has the technical means to provide 
such coverage doesn't justify its doing so. 
"The First Amendment right should apply to 
cable the same as it does to a newspaper," he 
said, "but no public interest is served by the 
Big Dan's coverage. I don't want censor- 
ship. I want self- censorship." 

New low -power 
lobby formed 
Community Broadcasters of 
America intends to be full 
service organization for industry 

A new trade association is about to be born 
in Washington, this one to serve the interests 
of low -power television operators and aspi- 
rants. The Community Broadcasters of 
America filed articles of incorporation with 
the District of Columbia clerk, providing, 
organizers say, the groundwork for the in- 
dustry's first, not -for -profit trade association 
exclusively for low -power broadcasters. A 
formal announcement is scheduled for Aug. 
9 in New York. 

"There really hasn't been an umbrella or- 
ganization to represent the interests of LPTV 
broadcasters," explained Robert G. Allen, 
an attorney with the Washington law firm of 
Daly, Joyce & Rosari, who is helping orga- 
nize the new group. 

(The CBA is not the first attempt at trying 
to bring together the nascent LPTV industry. 
There is also the American Low -Power Tele- 
vision Association, based in Vienna, Va., 
which has principally been engaged in lob- 
bying since its founding in 1981. Also, the 
National Translator Association recently 
changed its name to the National Transla- 

L -r: Oberlin, Thompson. moderator John Mansell of Paul Kagan Associates, MacNaughton 
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for /LPTV Association, and is based in San 
Francisco. New York -based National Insti- 
tute for Low -Power Television, although not 
a nonprofit group, has been putting on a 
series of LPTV conventions for the past few 
years. However, organizers of CBA -while 
quick to recognize all the above for their 
accomplishments -said that those groups 
tend to focus on one particular aspect of the 
industry and are not a one -stop, full- service 
association.) 

John Kompas, a principal in the Milwau- 
kee telecommunications consulting firm of 
Kompas -Biel Associates and another of 
CBA's organizers, said CBA intends to be a 
full -service trade group that will be corn - 
posed by, for and of low -power broadcast- 
ers. CBA listed its five principal goals: 

To promote and exchange ideas for 
those involved in community television. 

To increase the public's knowledge and 
awareness of LPTV. 

To encourage effective management, re- 
search and marketing. 

To promote legislation favorable to the 
LPTV community. 

To conduct seminars, trade shows and 
publish news and information. 

To encourage the entry of minorities and 
women in the business. 

Kompas said that the top legislative prior- 
ity is to resolve LPTV's must -carry problem 
with cable. He said that LPTV is excluded 
from the must -carry rules, but that the Copy- 
right Royalty Tribunal requires that any ca- 
ble system that wants to carry the local 
LPTV station must pay -as they do with the 

importation of distant signals -a copyright 
royalty fee. 

The CBA has an interim board of five 
directors who will serve over the next sever- 
al months until formal by -laws are drafted. 
They are Ed Nickerson of Hyannis, Mass.; 
Kent Lien of Tahoe City, Calif.; Ken Belford 
of Woodward, Okla.; John Kenney of 
Mountain Home, Ark., and David Brooks of 

DeQuene, Ark. All operate LPTV stations it 
their communities. 

Kompas said that letters have been sent tc 

the operators of the 117 LPTV stations tha 
are on the air as well as the 250 that holc 
construction permits to enlist membership. 
According to Allen, about 400 LPTV sta- 
tions are expected to be on the air by the enc 
of the year. E 

ChgnangoWn6;ti 
WKID(TV) Fort Lauderdale, Fla. Sold by 
Oak Industries Inc. to John Blair & Co. for 
$17,750,000. Seller is publicly traded, Ran- 
cho Bernardo, Calif. -based cable and satel- 
lite decoder manufacturer and operator of 
STV systems, headed by Everitt A. Carter, 
chairman and CEO. It also owns KSBC(TV) 
Los Angeles, and has interest in WSNS(TV) 
Chicago. WKID(TV) is STV operation, but 
will change to commercial independent be- 
fore closing. Buyer is publicly traded, New 
York -based station representative and group 
owner, headed by Jack W. Fritz, president 
and CEO. It owns four TV's, four AM's and 
four FM's. WKID is on channel 51 with 
2,183 kw visual, 420 kw aural and antenna 
1,049 feet above average terrain. 

WTOK -TV Meridian, Miss. Sold by H &C 
Communications Inc. to Southeast Media 
for just over $13 million. Seller is subsidiary 
of privately held, Houston -based H &C Inc., 

SOUTHEAST COMBOs 
Class A FM. Fulltime AM. Growing 
historical manufacturing hub. Largest 
market in state without radio competition. 
Potential for full development by 
owner /operator. Excellent financing 
available. 

Daytimer and Class A FM. Dynamic 
regional growth market currently third 
largest in state. Owner distracted by other 
interests, and still less than 7 times current 
cash flow. Terms available for qualified 
buyer. 

Sizeable market's (pop., 50,000) only FM 
with daytimer. Superb competitive 
situation with room for expansion. Stable 
economic area near Top -100 market. Real 
estate included - terms negotiable. 

$1,300,000 

$1,400,000 

$1,300,000 

BLACKBURNcoriv.irc. 
RADIO TV CATV NEWSPAPER BROKERS / NEGOTIATIONS FINANCING APPRAISALS 

WASHINGTON. D.C., CHICAGO, IL ATLANTA, GA BEVERLY HILLS, CA 
20036 60601 30361 90212 
1111 19th Street. N.W. 333 N. Michigan Ave. 400 Colony Square 9465 Wilshire Blvd. 
(202) 331-9270 1312) 346-6460 (404) 892-4655 (213) 274 -8151 
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headed by James Crowther, president. Own- 
ers include Oveta Culp Hobby, former secre- 
tary of Health Education and Welfare under 
President Dwight Eisenhower; her son, Wil- 
liam P. Hobby Jr., lieutenant governor of 
Texas, and daughter, Jessica Hobby Catto, 
publisher of Washington Journalism Re- 
view. H &C, which owns three other VHF's 
and has bought, subject to FCC approval, 
Cowles Broadcasting's two VHF stations, 
WESH -TV Orlando- Daytona Beach, Fla., and 
KCCI -TV Des Moines, Iowa (BROADCASTING 
July 2), is selling w1oK -TV to comply with 
commission's 7 -7 -7 multiple ownership 
rule's five -VHF cap which FCC has voted to 
raise to 12. Buyer is headed by Larry Wal- 
lace, chairman, and David Jones, president. 
Wallace is partner in House, Wallace & 
Jewell, Little Rock, Ark., law firm, and 
Jones is president of KARK -TV Little Rock, 
which Wallace, Jones and others in buying 
group bought from Gannett Co. ( "Changing 
Hands," March 7, 1983). Other principals 
include John Flake, Little Rock -based real 
estate developer; Jerry Maulden, president 
of Arkansas Fire and Life Co.; Mac 
McLarty, president of Arkansas -Lousiana 
Gas Co., and Alvin G. Flanagan, retired 
president of Gannett Broadcasting Group. 
Senior management of WTOK -TV will also 
have ownership. WTOK -Tv is ABC affiliate 
on channel 11 with 316 kw visual, 47.9 kw 
aural and antenna 536 feet above average 
terrain. 

KGA(AM )-KDRK -FM Spokane, Wash. Sold 
by Community Spokane Corp. to Spokane 
Broadcasting Co. for $5,750,000 cash. Sell- 
er is subsidiary of Community Pacific 
Broadcasting Corp., Salinas Calif. -based 
station group headed by David J. Benjamin, 
president. It owns seven AM's and two 
FM's. It purchased Spokane stations in 1981 
for $3.6 million. Buyer is Salt Lake City - 
based station group owned by John Price. It 
owns four AM's and six FM's. KGA is on 
1510 khz full time with 50 kw. KDRK is on 
93.7 mhz with 56 kw and antenna 2,380 feet 
above average terrain. 

WNHT(TV) Concord, N.H. o Sold by NHTV 21 
Inc. to Flatley Co. for $5 million. Seller is 
equally owned by Frances Shaine, and her 
husband, Bob, and John S. Gikas. They 
have no other broadcast interests. Buyer, 
based in Braintree, Mass., is principally 
owned by Thomas J. Flatley. It owns hotels, 
apartments and shopping centers in New 
Hampshire. This is its first broadcast acqui- 
sition. Station went on air in April 1984. 
WNHT is independent on channel 21 with 
1,560 kw visual, 155 kw aural and antenna 
235 feet above ground. 



WBLN(TV) Bloomington, Ill. o Sold by Mid- 
west Television Associates to Orion Broad- 
cast Group for $3.46 million, comprising 
$210,000 cash, and remainder in note, plus 
4% of advertising revenue over $1 million 
for the third year after closing and 4% of 
amount over $1.4 million for fourth year. 
Seller is equally owned by Paul M. Misch, 
James I. Bliss, Ren Lafferty, Edward Saari 
and Steward Coddington, and his wife, Jane 
Ann Bell. They have no other broadcast in- 
terests. Buyer is publicly traded, Denver - 
based firm, headed by Keith R. Shwayder, 
chairman and CEO. It recently purchased 
WQRF -TV Rockford, Ill. ( "For the Record," 
Jan. 30) and 45% of WCEE(TV) Mount Ver- 
non, Ill. ( "Changing Hands," March 12). It 
also owns construction permits for two 
LPTV's in Twin Falls, Idaho, and has been 
named tentative selectee for LPTV's in Flag- 
staff, Ariz., and Tyler, Tex. It also has appli- 
cations for 18 LPTV's. WBLN is independent 
on channel 43 with 1,200 kw visual, 240 kw 
aural and antenna 579 feet above average 
terrain. 
WSIC(AM) -WFMX(FM) Statesville, N.C.; 
WFSC(AM) -WRFR -FM Franklin, N.C. o Sold 
by Statesville Broadcasting Co. to S &F 
Broadcasting Co. for $2.1 million and 
$750,000, respectively. Seller is Statesville - 
based station group headed by A. F. Sams Jr. 
It owns three AM's and two FM's. Buyer is 
principally owned by John E. Yochum and 
William Dailey. They also have interest in 
WPDE -TV Florence and WDSC -AM -FM Dillon, 
both South Carolina. Wstc is on 1400 khz 
with 1 kw day and 250 w night. WFMX is on 
105.7 mhz with 100 kw and antenna 290 feet 
above average terrain. WFSC is daytimer on 
1050 khz with I kw. WRFR is on 96.7 mhz 
with 3 kw and antenna 200 feet below aver- 
age terrain. Broker: R.A. Marshall & Co. 

KSPL(AM) Seattle o Sold by KSPL Inc. (debt - 
or-in- possession) to Edward G. Atsinger III 
for $2,450,000, comprising $303,500 cash 
and remainder in note. Seller is owned by 
William L. Simpson Jr. and family (46.1%), 
Edward W. Christiansen, Charles Gray and 
Arthur Greenfield (15.4% each) and two 
others. Christiansen owns 25% of KINY -AM- 
TV Juneau, Alaska. Christiansen, Gray, 
Greenfield and Simpson own 16.7% of 
KENI(AM) Anchorage, which was recently 
sold ( "For the Record," June 18). KSPL Inc. 
purchased station for $1,909,284 in 1982. 
Buyer is owner of KDAR(FM) Oxnard, 
KGFT(FM) Carpinteria, 37% of KGBA(FM) 
Holtville, all California, and, with his sis- 
ter, Nancy Epperson, has interest in app. for 
new FM in Los Angeles. With his brother - 
in -law, Stuart Epperson, he also owns WEZE- 
(AM) Boston, WNYM(AM) New York, WRFD- 
(AM) Columbus, Ohio, and KSLR(AM) San 
Antonio, Tex. They have also purchased 
WRJZ(AM) Knoxville, Tenn. ( "For the Re- 
cord," June 25) subject to FCC approval, 
and KFAx(AM) San Francisco ( "For the Re- 
cord," April 23). In addition, Epperson's sis- 
ter, Carole Prenter, owns construction permit 
for KCRP(FM) Rosamond, Calif. KSPL is on 
1150 khz full time with 5 kw. 

WMLF(AM) Indianapolis o Sold by Chagrin 
Valley Broadcasting Co. to WMLF of Indiana 
Inc. for $875,000 cash, including $75,000 
noncompete agreement. Seller is principally 

owned by Thomas J. Embrescia who also 
has interest in KWK(AM) St. Louis and 
KGLD(FM) Granite City, Ill. Buyer is owned 
by Ragan A. Henry, who is principal stock- 
holder of Broadcast Enterprises National, 

Philadelphia -based station group, owning 
six AM's and two FM's. WMLF is on 1310 
khz with 5 kw day and 1 kw night. 

WGUF -AM -FM Gulfport, Miss. o Sold by 

First co-host. WovM -TV Washington aired a live, two -part special, on drug abuse, featuring 
First Lady Nancy Reagan as co -host with wovM -TV's Carol Randolph during the second part of 
the program. Your Kids & Drugs: Spot It/Stop It, aired from 10 to 11 a.m., and again from 4 
to 5 p.m. In addition, the station aired public service announcements and editorials on drug 
abuse. The special generated a thousand calls to a bank of drug information and referral hot 
lines operated from 10 a.m. to 5:30 p.m., by counselors from the Washington area. Concur- 
rent with the program, People's drug stores of Alexandria, Va., distributed 50,000 brochures 
in its Washington area stores listing counseling programs and referral services researched 
by wovM -TV staff members. Above, Nancy Reagan makes a point to Randolph as Holly and 
Scott, two teen -agers who were former drug users, look on. 

MIDWEST 
Dominant Fulltime AM and Underdeveloped FM 

Economically stable medium market 
Priced at less than 2 times 1983 revenue 

Terms available to qualified buyer 
$2,250,000 

Successful Daytime AM and Underdeveloped FM 
Exceptional university /government market 

$600,000 down with negotiable terms 
$2,300,000 

,, Confidential Service to Cc. -.c rs & Qualified Buy- 

CECIL L. 
CORPORATED 

RICHARDS 
IN 

MEDIA BROKERS 

NEGOTIATIONS FINANCING APPRAISALS 
TV CATV RADIO NEWSPAPERS 

7700 LEESBURG PIKE, FALLS CHURCH, VA 22043 (7031 821 -2552 

MIDWEST OFFICE 
4320 DUNDEE ROAD, NORTHBROOK, IL 60062 1312) 291 -0188 
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Mission accomplished. After nearly two years of discussions and negotiation, the Public 
Broadcasting Service has completed the purchase of six satellite transponders on Western 
Unions Westar IV satellite. For the first time, an American television organization will have 
total ownership and responsibility for its program distribution system," PBS President Bruce 
Christensen said last week. 

The Westar IV transponders include the four that public television has been using as part of 
its satellite interconnection system and two additional transponders that it had an option to 
buy, PBS said. During the past two years, PBS has used three transponders full time to 
distribute public television programs to almost 300 public television stations. A portion of the 
capacity of a fourth is available under an agreement with Bonneville Telecommunications 
Satellite Systems. 

Under last weeks agreement, PBS will have full -time use of three transponders plus the use 
of additional hours on a fourth, PBS said. Additionally, Bonneville has agreed to pay "desig- 
nated fees" for the remaining transponder capacity on the fourth and to take title to the other 
two. PBS will also have an option to take back additional transponder capacity. Revenues 
from the last will be used to underwrite the satellite transponder cost Western Union will 
provide technical services to maintain the satellite (which was launched in 1982), including 
telemetry, tracking and control. The transponders are expected to continue operations into 
1992. 

WGUF Inc. to Joyner Broadcasting of Mis- 
sissippi Inc. for $550,000, comprising 
$250,000 cash and remainder in note. Seller 
is owned by Horton D. Turnbough who has 
no other broadcast interests. Buyer is owned 
by A. Thomas Joyner (40 %), David Weil 
(50 %) and Gregg P. Skall (10 %). They have 
pending applications for purchase of !CAFE- 
AM-FM Santa Fe, N.M. ( "Changing Hands," 
June 4) and sale of wHAL(AM)- wyCQ -FM 
Shelbyville, Tenn. ( "Changing Hands," 
May 28). They have also purchased 
WLGE(AM)- WRSQ -FM Eden, N.C. ( "Chang- 
ing Hands," April 9) and sold wlsP(AM)- 
WQDW -FM Kinston, N.C. ( "Changing 
Hands," March 19). WouF is daytimer on 

1130 khz with 500 w. WGUF -FM is on 96.7 
mhz with 3 kw and antenna 245 feet above 
average terrain. 

'WGNS(AM) Murfreesboro, Tenn. o Sold by 
Larry G. Womack, receiver, to Rutherford 
Group Inc. for $476,000, comprising 
$71,400 cash and remainder note. Seller was 
appointed receiver by Chancery Court for 
Davidson county on Jan. 31. ( "For the Re- 
cord," Feb. 27). He has no other broadcast 
interests. Buyer is equally owned by S. Bart 
Walker and Ray Kalil. Walker owns 
WQZQ(AM) Lebanon, Tenn., which is being 
sold subject to FCC approval (see "For the 
Record," page 76). He is also station man- 
ager of WAMB(AM) Donelson, Tenn. Kalil is 

GAMMON & NINOWSKI 
MEDIA BROKERS, INC. 

STANDING READY TO SERVE! 

Gammon & Ninowski is currently working with several highly qualified 
broadcast groups looking to acquire television stations in ADI markets 
1 -150. 

These prospective purchasers have been prequalified and are prepared 
to move most expeditiously and with the utmost of confidentiality. 

We would like very much the opportunity to discuss with you a poten- 
tial purchase of your television station. 

If you would like to call and discuss this possibility with us, contact 
Ronald J. Ninowski by calling collect, 202 -861 -0960. 

GAMMON & NINOWSKI 
MEDIA BROKERS, INC., 

the media brokers who warrant yoùr trust, 
serving the broadcasting industry with offices located in: 

WASHINGTON, D.C. 
James A. Gammon 
Ronald J. Ninowski 

LOS ANGELES, CA 
Carl J. Fielstra 
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owner of Weightwatcher franchise for mid- 
dle and eastern Tennessee. WGNS is on 1450 
khz with 1 kw day and 250 w night. 
KROR(AM) Myrtle Creek, Ore. o Sold by Coy 
Wayne Baker to Robert W. Larson for 
$230,300 comprising $60,000 cash, and re- 
mainder in note. Seller has no other broad- 
cast interests. Buyer is chief engineer at 
LPTV stations K3IAE and K19AD Myrtle 
Creek, Ore. He also owns 12% of applica- 
tion for two LPTV's in Douglas county, Ore. 
KROR is daytimer on 1360 khz with 5 kw. 

KDEF(AM) Albuquerque o Sold by Walter L. 
Reardon, trustee, to Matteucci Broadcasting 
Co. for $225,000 cash. Seller accepted bids 
for station which has gone off air. Buyer is 
owned by Richard L. Matteucci and his sis- 
ter, Margaret. Matteucci owns beverage dis- 
tribution firm in Albuquerque and has no 
other broadcast interests. KDEF is daytimer 
on 1150 khz with 5 kw. 

KDAP(AM) Douglas, Ariz. o Sold by Russwal 
Corp. to KDAP Inc. for $215,000, compris- 
ing $75,000 cash, and remainder note. Seller 
is owned by Marvin Rivenburgh, and his 
wife, Marie. They have no other broadcast 
interests. Buyer is owned by Howard Hen- 
derson (20 %) and 11 others each owning 
7.27 %. Henderson is former station man- 
ager of KUVR -AM -FM Holdridge, Neb. Buy- 
ers have no other broadcast interests. KDAP 
is daytimer on 1450 khz with 1 kw. 

1 CABLE 

System serving Hersey, Evart, Reed City and 
parts of Osceola county, Mich. o Sold by Os- 
ceola Cable TV to Centel Corp. for approxi- 
mately $1.5 million. Seller is owned by Den- 
nis Hamilton. He has no other cable 
interests. Buyer is Des Plaines, I11. -based 
telephone company and MSO with 41 sys- 
tems. It is headed by John P. Frazee, presi- 
dent. System passes 1,400 homes with 
1.300 subscribers and 16 miles of plant. 

For other proposed and approved sales see 
"For the Record," page 75. 

WDAFTV®IfM ADD Ml01R 

DRUNK DRIVING 

Dead drunk. Taft's seven television sta- 
tions in conjunction with Mothers Against 
Drunk Driving are running a graphic anti - 
drunk driving PSA campaign. The spots 
open with the words "Drunk Driving Kills." 
Next, families of drunk driving victims tell 
how those deaths have affected them. 
The spots also include shots of acci- 
dents, followed by the question, "Are you 
next ?" They end with each station's asser- 
tion that it is "MADD about drunk driving." 
The PSAS will air at least through Labor 
Day. 
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,s compiled by BROADCASTING, July 25 
)rough Aug. I , and based on filings, au- 
Jorizations and other FCC actions. 
bbreviations: AFC -Antenna For Communications. U- Administrative Law Judge. alt. -alternate. ann.- 
tnounced. ant. -antenna. aur.-aural. aux.- auxiliary. 
H- critical hours. CP -construction permit. D-day. 
A -directional antenna. Doc -Docket. ERP -effective 
dieted power. HAAT -height above average terrain. 
0-kilohertz. kw- kilowatts. rn-meters. MEOC- 
aximum expected operation value. mhz -megahertz. 
od.- modification. N- night. PSA- presunrise service 
!thorny. RCL -remote control location. S- A- Scientific 
llants. SH- specified hours. SL- studio location. TL- 
ansmitter location. trans.- transmitter. TPO- transmitter 
,wer output. U- unlimited hours. vis.- visual. w -watts. 
-noncommercial. 

Ownership Changes 

applications 

KDAP(AM) Douglas. Ariz. (1450khz; 1 kw -D) -Seeks 
; signment of license from Russwal Corp. to KDAP Inc. for 
215,000. comprising $75.000 cash. and remainder note. 
eller is owned by Marvin Rivenburgh, and his wife, Marie. 
hey have no other broadcast interests. Buyer is owned by 
loward Henderson (20 %) and II others each owning 
.27 %. Henderson is former station manager of KUVR- 
,M-FM Holdridge. Neb. They have no other broadcast in- 
:rests. Filed July 25. 

KMDX -FM Parker, Ariz. (99.3 mhz; 3 kw; HAAT: 140 

:.) -Seeks transfer of control of KDMX -FM 99 Inc. from 
When Lcivas (51% before; none after) to Maurice W. Co- 
urn (30% before; 81% after) for $81.000, comprising 
63,000 cash and remainder note. Seller has no other broad - 
ast interests. Buyer has also purchased KSFE -AM Needles, 
!Al. He also has interest in 21 app.'s for LPTV's. Filed July 
0. 

i KBOT(AM) Cabot, Ark. (1350 khz; 2.5 kw -D) -Seeks 
ssignment of license from Cabot Broadcasting to Douglas 
I. Schneider for $123,000, comprising $20.000 cash and 

emainder note. Seller is owned by David Phillips and Ray- 
mond W. Loewy, who have no other broadcast interests. 
Myer is engineer with CBS News, Los Angeles. He has no 

'ther broadcast interests. Filed July 24. 

t KXGO(FM) Arcata. Calif. (93.5 mhz: 250 w; HAAT: 
.050 ft.) -Seeks assignment of license from Record Plant 
roadcasting Inc. to Stardust Corp. for $425,000. compris- 
tg 550.000 cash, 5145,000 note and assumption of 
230.000 in liabilities. Seller is owned by Chris Stone and 
is wife, Gloria, who have no other broadcasting interests. 
loyer is owned by James Nelly, looser owner of KUJ -AM- 
M Walla Walla, Wash. ( "For the Record," Dec. 15, 1975). 
le also entered agreement to purchase KMO(AM) Tacoma, 
Wash., which was approved by FCC ( "Changing Hands." 
an. 24, 1983). but deal fell through. At present he has no 

Cher broadcast interests. Filed July 23. 

t WZOR(AM) Immokalee, Fla. (1490 khz; 1 kw-D)- 
:mks assignment of license from Sandia Broadcasting Co. 
o Rhema Radio Inc. for assumption of liabilities. Seller is 

awned by Mary G. Arthur, who has no other broadcast 
nterests. Buyer is owned by Rev. Roland Nelson, Rueben 
3rimes, Phillip Hadley, Anthony Dautzenburg and James E. 
Willis. They have no other broadcast interests. Filed July 23. 

a WATL -TV Atlanta (ch. 36; ERP vis. 2,030 kw, au. 304 
cw; HAAT: 1.170 ft.; ant. height above ground: 1,174 ft.)- 
ìeeks transfer of control of WATLTelevision Inc. to Outlet 
2ommunications Inc. for $28 million.. Seller is owned by 
ìillerman -Morrow Broadcasting Group, Middletown, N.Y. - 
msed group owning four AM's and four FM's. It is owned by 
/obert F.X. Sillerman and Bruce Morrow. Buyer is Provi- 
knee. R.1. -based subsidiary of privately held The Rockefel- 
ler Group, New York. Outlet owns one AM. four FM's and 

live TV's. It recently negotiated to buy KTXA(TV) Dallas - 
Fort Worth and KTXH(TV) Houston ("Closed Circuit,' May 
7), but stations were sold to Gulf Broadcast Group ( "In 
Brief," May 28). Outlet is headed by Bruce G. Sundlun. The 
Rockefeller Group is headed by Richard A. Voell. Filed July 
25. 

WMLF(AM) Indianapolis (1310 khz; 5 kw -D; I kw- 
N) -Seeks assignment of license from Chagrin Valley 
Broadcasting Co. to WMLF of Indiana Inc. for $800,000 
cash, plus $75,000 noncompete agreement. Seller is princi- 
pally owned by Thomas J. Embrescia, who also has interest 
in KWK(AM) St. Louis and KGLD(FM) Granite City, Ill. 
Buyer is owned by Ragan A. Henry, who is principal stock- 
holder of Broadcast Enterprises National, Philadelphia - 
based station group owning six AM's and two FM's. Filed 
July 27. 

WAOB(AM) 1CP] Winamac, Ind. (1280 khz; 500 w- 
D) -Seeks assigment of license from Special Deliverys Inc. 
to M &C Bauer Inc. for $14,000 cash. Seller is headed by 
Fredirika Haley. who has no other broadcast interests. Buyer 
is equally owned by Mark Bauer, and his wife, Cynthia. 
Mark Bauer has interest in WWET(FM) Monticello, Ind.; 
WRQN(FM) Bowling Green. Ohio; WAVX(AM) Milton, 
Fla., and app.'s for 24 LPTV's. Filed July 25. 

WBLN(TV) Bloomington. Ill. (ch. 43; ERP vis. 1,200 
kw, aur. 240 kw; HAAT: 579 ft.; ant. height above ground: 
608 ft. ) -Seeks assignment of license from Midwest Televi- 
sion Associates to Orion Broadcast Group for approx. $1.5 
million, comprising $150.000 cash. assumption of $780,000 
note, assumption of $500,000 note, and 2% of advertising 
revenue over $1 million for the first three years and 2% of 
amount over $1.4 million for fourth year. Seller is equally 
owned by Paul M. Misch, James 1. Bliss. Ren Lafferty, 
Edward Saari and Steward Coddington, and his wife, Jane 
Ann Bell. They have no other broadcast interests. Buyer is 
publicly traded, Denver -based firm, headed by Keith R. 
Shwayder, chairman and CEO. It recently purchased 
WQRF -TV Rockford, Ill. ( "For the Record," Jan. 30) and 
45% of WCEE(TV) Mount Vernon, Ill. ( "Changing Hands;" 
March 12). It also owns CP's for two LPTV's in Twin Falls, 
Idaho, has been named tentative selectee for LPTV's in 

Flagstaff, Ariz., and Tyler, Tex., and has app.'s for 18 

LPTV's. Filed July 23. 

WTIM(AM)- WTJY(FM) Taylorville, Ill. (AM: 1410 

khz; I kw -D; FM: 92.7 mhz: 3 kw; HAAT: 310 ft.) -Seeks 
transfer of control of Sky Communications Ltd. from Dwain 
L. Munyon (60% before; none after) to Marsha L. Meggin- 
son (none before; 60% after) for $53,139, comprising 
$13,139 cash, and remainder note. Seller and buyer have no 

other broadcast interests. Filed July 24. 

KSMX(FM) Fort Dodge, Iowa (92.1 mhz; 3 kw; HAAT: 
300 ft.) -Seeks assignment of license from KSMX Radio 
Ltd. to Webster Broadcasters Inc. for $150,000 cash. Seller 
is headed by Harold O. Bastian. Sellers purchased station for 
$75,000 in 1983. Buyer is equally owned by Kenneth D. 
Hamilton and William J. Hurley. Hamilton. with his sons, 
Ronald and Gary, owns KCFI -AM Cedar Falls. Iowa. Filed 
July 26. 

KLIB(AM) Liberal, Kan. (1470 khz; 1 kw -D) -Seeks 
assignment of license from Communications Enterprises of 
Kansas Inc. to Lesso Inc. for S 160.000, comprising 550,000 
cash and remainder note. Seller is owned by Charles A. 
Johnson, Hugh E. Jones and Robert Wooten. Johnson also 
has interest in LPTV in Ponca City, Okla. Buyer is owned by 
Larry Steckline, who also owns KWLS -AM -FM Pratt, 
KXXX -AM -FM Colby and KSLS(FM) Liberal, all Kansas, 
and WWLS(AM) Moore, Okla. His son Gregory Steckline 
is app. for new AM in Emporia, Kan. Buyer originally 
purchased station in August 1983 for 5150.000. Contract 
was breached by seller, due to supposed contour overlap 
problems, and suit was brought in Sedgewick county, Kan. 
Engineering questions were resolved and case was settled 
with Steckline purchasing station for $160,000. Filed July 
23. 

WGUF -AM -FM Gulfport, Miss. (AM: 1130 khz; 500 

Henry Broadcasting, Inc. 
has acquired 

KFXM 
San Bernardino, California 

and 

KDUO -FM 
Riverside, California 

for $5,000,000 
from 

KFXM Broadcasting Company 
Ray Stanfield and Elliot Evers represented the buyer 

in initiating and negotiating of the acquisition 

/.l CHAPMAN ASSOCIATES 
nationwide mergers & acquisitions 

Executive Offices 1835 Savoy Drive, Atlanta, Georgia 30341 (404) 458 -9226 

Ray Stanfield 
17402 Chatsworth Street 
Grenada Hills, CA 17402 

(818) 366-2554 

Elliot Evers 
616 2nd Avenue 

San Francisco, CA 94118 
(415) 387-0397 
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w -D; FM: 96.7 mhz: 3 kw; HAAT: 245 ft.)- -Seeks assign- 
ment of license from WGUF Inc. to Joyner Broadcasting of 
Mississippi Inc. for $550,000, comprising 5250,000 cash 
and remainder note. Seller is owned by Horton D. Turn - 
bough. It has no other broadcast interests. Buyer is owned by 
A. Thomas Joyner (40 %). David Weil (50 %) and Gregg P. 

Skall (10 %). They have pending applications for purchase of 
KAFE -AM -FM Santa Fe. N.M. ( "Changing Hands.' June 
4) and sale of WHAL(AM) -WYCQ -FM Shelbyville. Tenn. 
( "Changing Hands.' May 28). They have also purchased 
WLOE(AM)- WRSQ -FM Eden. N.C. ("Changing Hands.' 
April 9) and sold WISP(AM) -WQDW -FM Kinston. N.C. 
("Changing Hands;' March 19). Filed July 26. 

KIVE -FM Glendive. Mont. (96.5 mhz; 100 kw; HAAT: 
30 ft.) -Seeks assignment of license from Big Horn Broad- 
casting to Christian Enterprises Inc. for forfeiture of all 
station assets. Seller. owned equally by brothers, Roger S., 
John H. and Jeffrey S. Werner, and Michael D. Waggoner, 
originally purchased station from buyer ( "Changing Hands;' 
May 30. 1983). but has defaulted on contract. It has no other 
broadcast interests. Buyer is owned by Harold Erickson. 
L.E. Wood, Alvin House, Alvin Odenbach and Vern Phil- 
lips. who also own KGLE(AM) Glendive. KGVW(AM) 
Belgrade. KURL(AM) Billings and KALS(FM) Kalispell. 
all Montana. Filed July 27. 

KDEF(AM) Albuquerque (1150 khz; 5 kw -D) -Seeks 
assignment of license from Walter L. Reardon. trustee. to 
Matteucci Broadcasting Co. for S225.000 cash. Seller ac- 
cepted bids for station which has gone dark. Buyer is owned 
by Richard L. Maneucci and his sister, Margaret. Matteucci 
owns beverage distribution fum in Albuquerque and has no 
other broadcast interests. Filed July 23. 

KROR(AM) Myrtle Creek. Ore. (1360 khz; 5 kw -D)- 
Seeks assignment of license from Coy Wayne Baker to Rob- 
ert W. Larson for $230.300. comprising $60.000 cash. and 
remainder note. Seller has no other broadcast interests. Buy- 
er is chief engineer at LPTV stations K31AE and KI9AD 
Myrtle Creek. Ore. He also owns 12% of app. for two 
LPTV's in Douglas county, Ore. Filed July 24. 

WPDC(AM) Elizabethtown. Pa. ( 1600 khz: 500 w -D)- 
Seeks assignment of license from Penn Broadcasting Corp. 
to JVJ Communications Inc. for SI25.000. comprising 
$25.000 cash and remainder note at 10 %. Seller is principal- 
ly owned by Roger A. Nuehoff and Robert K. Zimmerman. 
who also own WRKZ(FM). It also owns WHUT(AM)- 
WLHN(FM) Anderson. Ind.: WCVS(AM)- WFMB(FM) 

Springfield, Ill.; WAVZ(AM) New Haven and WKCI(FM) 
Hamden. both Conn., and WRSC(AM)- WQWK(FM) State 
College. Pa. Buyer is owned by S. Vincent Grande (27 %), 
John R. Hess (27 %), John Simmers (18 %), Bob Walter 
(26 %) and Louis J. Castriota (2 %). They are York, Pa., 
investors with no other broadcast interests. Filed July 25. 

WDIX(AM) Orangeburg, S.C. (1150 khz; 5 kw -D; 500 
w -N) -Seeks assignment of license from Keymarket Com- 
munications of Columbia Inc. to Garden City Broadcasting 
Co. for $85.000 cash. Seller is Aiken, S.C. -based station 
group with three AM's and three FM's. Buyer is principally 
owned by Robert R. Hilker and William R. Rollins. It also 
owns WCGC(AM) Belmont, N.C.: WEGO(AM)- 
WPEG(FM) Concord, N.C.: WSVM(AM) Valdese, N.C., 
WVVV(FM) Blacksburg, Va., and WYNR(AM)- 
WPIQ(FM) Brunswick, Ga. It also owns app. for TV in 
Belmont, N.C.. and has CP's for four LFTV's in North 
Carolina. Hilker also owns 10% of Lake Cable TV Inc. 
Huntersville. N.C. Filed July 23. 

WQZQ(AM) [CPI Lebanon, Tenn. (1600 khz; 500 w- 
D )-Seeks transfer of control of Wilson County Broadcast 
Services Inc. from S. Bart Walker, and his wife, Lee Ann 
(100% before; none after) to P.L. Severy (none before; 100% 
after) for completion costs. Seller has purchased 
WGNS(AM) Murfreesboro, Tenn., subject to FCC approval 
(see below). He is also station manager of WAMB(AM) 
Donelson, Tenn. Buyer was original stockholder but sold 
interest to Walker in January 1983. He has no other broad- 
cast interests. Filed July 23. 

WKDJ(AM)- WHRK(FM) Memphis (AM: 680 khz IO 

kw -D; 5 kw -N: FM: 97.1 mhz; 100 kw; HAAT: 530 ft.)- 
Seeks assignment of license from DKM Broadcasting Co. to 
Adams Communications Inc. for $3,630.000 cash. Seller is 

newly formed. New York -based firm headed by Robert R. 
Dyson. Its investors include principals of Dyson- Kissner- 
Moran Corp.. New York -based diversified investment firm. 
It owns three AM's and four FM's. Station was acquired in 
DKM Broadcasting's purchase of Schering- Plough stations 
(-In Brief:' June 4). Dyson also owns WPTR(AM) Troy, 
WEOK(AM) -WPDH(FM) Poughkeepsie and WFLY(FM) 
Albany. all New York. Buyer is Wayzata. Minn. -based sta- 
tion group with two AM's. two FM's and five TV's. It is 

owned by Stephen Adams. Filed July 26. 

WGNS(AM) Murfreesboro. Tenn. (1450 khz: I kw -D; 
250 w -N) -Seeks assignment of license from Larry G. Wo- 
mack. reciever, to Rutherford Group Inc. for $476.000, 

Odyssey Television 
has acquired controlling interest in 

WDZL -TV 
Channel 39 

comprising $71,400 cash and remainder note. Seller we 
appointed reciever by Chancery Court for Davidson count 
on Jan. 31. ( "For the Record;' Feb. 27). He has no othe 
broadcast interests. Buyer is equally owned by S. Bart Wall 
er and Ray Kalil. Walker owns WQZQ(AM) Lebanor 
Tenn.. which is being sold subject to FCC approval (se 
above). He is also station manager of WAMB(AM) Done 
son. Tenn. Kalil is owner of Weight Watcher franchise fr 
middle and eastern Tennessee. Filed July 20. 

KULM(FM) Columbus, Texas (98.3 mhz; 3 kw; HAAG 
200 ft. ) -Seeks assignment of license from Hawkins Broac 
casting Inc. to Shilling & Banuet Farms for $175,000, coa 
prising $30,000 cash and remainder note. Seller is Marbl 
Falls, Tex. -based station group owned by Steve W. Hawkins 
his wife. Janette (90%). and his father. James W. Hawkin 
(10 %). It owns one AM and two FM's. James Hawkins own 
10% of KVLF(AM) Alpine, Tex. Buyer is owned by Jame 
A. Shilling (80 %) and Alberto Banuet (20 %). They ar 
Garwood. Tex., farmers and investors who have no othe 
broadcast interests. Filed July 26. 

KSPL(AM) Seattle (1150 khz: 5 kw -U) -Seeks assign 
ment of license from KSPL Inc. (debtor -in- possession) t. 

Edward G. Atsinger III for $2.450.000. comprisin 
$303,500 cash. and remainder in note. Seller is owned b. 

William L. Simpson Jr. and family (46.1 %). Edward V. 
Christiansen, Charles Gray and Arthur Greenfield (15.49 
each) and two others. Christiansen owns 25% of KINY -AM 
TV Juneau, Alaska. Christiansen. Gray. Greenfield an 
Simpson own 16.7% of KENI(AM) Anchorage. which wa 
recently sold ( "For the Record." June 18). KSPL Inc. pur 
chased station for $1,909.284 in 1982. Buyer is owner o 
KDAR(FM) Oxnard. Calif.: KGFT(FM) Carpinteria. Calif. 
37% of KGBA(FM) Holtville: Calif., and. with his sister 
Nancy Epperson, has interest in app. for new FM in Lo 
Angeles. With his brother -in -law. Stuart Epperson. he als. 
owns WEZE(AM) Boston. WNYM(AM) New York 
WRFD(AM) Columbus, Ohio. and KSLR(AM) San Anto 
nio, Tex.. They have also purchased WRJZ(AM) Knoxville 
Tenn. ( "For the Record.' June 25) and KFAX(AM) Sat 
Francisco ( "For the Record," April 23). subject to FCC ap 
provai. In addition. his sister. Carole Reenter. own 
KCRP(FM) [CPI Rosamond, Calif. Filed July 26. 

KGA(AM)-KDRK-FM Spokane. Wash. (1510 khz; 5 
kw -U: FM: 93.7 mhz; 56 kw; HAAT: 2.380 ft.) -Seek 
assignment of license from Community Spokane Corp. t. 

Spokane Broadcasting Co. for 55.750.000 cash. Seller i 

Salinas. Calif. -based MSO. headed by David J. Benjamin.) 
owns seven AM's and two FM's. It purchased stations ú 

1981 for $3.6 million. Buyer is Salt Lake City -based statiot 
group owned by John Price. It owns four AM's and six FM's 
Filed July 25. 

WSLW(AM) White Sulphur Springs, W.Va. (1310 khz 
5 kw- D)- -Seeks assignment of license from Regional Raffle 
Inc. to Lewisburg FM Broadcasters Inc. for S133.333. corn 
prising $80.000 cash and $53.333 note. Seller is owned b) 
Claude Jones, Woodrow Taylor, Robert Harvit and Edward I 
Shuey. Harvit owns WBTO -AM -FM Limon. Ind. 
WMON(AM) Montgomery. W.Va.. and WBTH(AM) 
WXCC(FM) Williamson, W.Va. Buyer is owned by Claude 
F. Jones (40 %): his wife. Joyce (10%): Woodrow Taylor 
(25 %). and Betty Byers (25 %). They also own WKCJ(FM. 
Lewisburg. W.Va. Filed July 20. 

New stations 

Miami -Ft. Lauderdale Applications 

AM's 

Fort Walton Beach, Fla.- Thomas W. Cowan seeks 99.: 

Senior Debt Financing Provided by 
mhz: 3 kw; HAAT: 328 ft. Addrress: 851 Beaverbrook Dr 
NW, Atlanta, Ga. 30318. Principal has no other broadcas 
interests. Filed July 24. 

Rockford. Mich. -Family Stations Inc. seeks 91.9 mhz 
3 kw; HAAT: 300 ft. Address: 290 Heggenberger Rd., Oak 
land, Calif. 94621. Principal is nonprofit corporation header 
by Harold Camping, president. and Scott L. Smith and Rich 
and Van Dyk. It is station group of two AM's. eight FM's, 2( 
FM CP's, one TV. one TV CP and 104 app.'s for new sta. 

Lions. Smith also has interest in app.'s for four new AM's 
Filed July 27. 

Richland, Miss. -Richland Broadcasting Co. seeks 72( 
khz; 5 kw -D. Address: 737 Dodd Dr.. Shreveport. La 

Commercial Banking 
Division 

Irving Trust Company Irving Trust One Wall Street 
71107. Principal is owned by Laurie Camp, who has nt 
other broadcast interests. Filed July 23. 

New York, NY 10015 Kimball, Neb. -James E. George seeks 100.1 mhz; 
kw: HAAT: minus 7.38 ft. Address: 6 White Surf Dr.. Co 
lumbus. Neb. 68601. Principal is owner of KIMB(AM. 
Kimball. Neb. Filed July 25. 

Deep Gap, N.C. -Pennington Broadcasing of Nord 
Carolina seeks 1410 khz: .5 kw -D. Address: 5519 Rocking 
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lam Rd. East, Greensboro, N.C. 27407. Principal is owned 
ay Dorothy C. Pennington and her daughter -in -law, Loretta 
B. Pennington. Dorothy has interest in app. for new FM in 
Nary Esther, Fla. Her son, William J. Pennington III. owns 
KEZP(FM) Canadien, Tex.; KCFL(FM) Hebbronville, 
Ibx., and KQMG(FM) Carrizo Springs, Fla. Loretta's fa- 
her, Philip E. Backus, and her sister, Deborah B. Caner. 
lave interest in WIXR(AM) Mount Pleasant, S.C. Filed July 
23. 

a Whitneyville, Pa.-Good Christian Radio Broadcasting 
nc. seeks 107.1 mhz; 3 kw; HAAT: 300 ft. Address: P.O. 
Sox 534, Mansfield, Pa. 16933. Principal is principally 
twned by John J. Antonio, pres. It has no other broadcast 
nterests. Filed July 23. 

Coburg, Ore. -Silver Spring Associates seeks 1570 khz; 
5 kw -D. Address: 1662 Willowmont Ave., San Jose, Calif. 
95124. Principal is owned by Richard A. Bowers (80%) and 
Raymond E. Rohrer (20 %). Bowers and Rohrer have interest 
in app.'s for three AM's. Bowers also has interest in app.'s 
for five other AM's and one FM. Filed July 23. 

Portland, Ore. -Family Stations Inc. seeks 88.3 mhz; 
2,34 kw; HAAT: 1,332 ft. Address: 290 Heggenberger Rd., 
Oakland, Calif. 94621. Principal is nonprofit corporation 
headed by Harold Camping, president, and Scott L. Smith 
and Richard Van Dyk. It is station group of two AM's, eight 
FM's, 20 FM CP's, one TV, one TV CP and 104 app.'s for 
new stations. Smith also has interest in app.'s for four new 
AM's. Filed July 27. 

Guayanilla, P.R. -Juan C. Rodriguez seeks 1130 khz; 
.25 kw -D. Address: lobos 7, Ponce, P.R. 00732. Principal 
las no other broadcast interests. Filed July 23. 

I Ponce, P.R. -The Voice of the Community seeks 91.7 
nhz; 3 kw; HAAT: 272 ft. Address: 215 Union St., Box 
5720, Ponce. P.R. 00731. Principal is nonprofit corporation 
leaded by Luis Ortiz Suarez, pastor. It has no other broad - 
:ast interests. Filed July 20. 

Salina, Utah -Melinda W. Sittre seeks 1490 khz; 1 kw- 
); .25 kw -N. Address: 1830 Jefferson Pl., Salina, Utah 
14654. Principal is account exec. with KSVC(AM) Rich - 
ield, Utah. She has no other broadcast interests. Filed July 
D. 

I Kelso, Wash. -Thomas F. Muller seeks 1570 khz; 5 kw- 
). Address: 210 Lake Cl., Aptos, Calif. 95003. Principal 
sas interest in six app.'s for new AM's. His wife Janice has 

interest in app.'s for new AM and new FM in Waimea, 
Hawaii. Filed July 23. 

FM's 

San Diego -Pan- American Broadcasting seeks to oper- 
ate facilities of KIFM(FM). Address: 5744 Good Karma 
Lane, Bonita, Calif. 92002. Principal is nonprofit corpora- 
tion headed by David V. Robles, president. It has no other 
broadcast interests. Filed July 26. 

San Diego -Minority Broadcasters of San Diego seeks 

98.1 mhz; 27 kw; HAAT: 640 ft. Address: 8 Arlington St., 
Auburn, Mass. 01501. Principal is owned by Dan Mahoney, 
who has no other broadcast interests. Filed July 27. 

San Diego -Agnew -Sachs Broadcasting seeks 98.1 
mhz; 28.2 kw; HAAT: 640 ft. Address: 1551 Camino Del 
Rio So. 104, San Diego, Calif. 92108. Principal is equally 
owned by Jacqueline Sachs and Roger Agnew. It also has 

app. for new FM in Honolulu. Agnew also owns 10% of 
KAMX(AM)- KFMG(FM) Albuquerque. Filed July 27. 

San Diego -Juan Jose Escribano Miro seeks to operate 
facilities of KIFM(FM). Address: Box S -5634, Old San Juan 
Station, P.R. 09005. Principal has no other broadcast inter- 
ests. Filed July 27. 

San Diego -Michael J. Koleszar seeks 98.1 mhz; 29 
kw; HAAT: 621 ft. Address: 13633 Hilleary Park, Poway, 
Calif. 92064. Principal has no other broadcast interests. 
Filed July 25. 

San Diego -Harbor Communications seeks to operate 
facilities of KIFM(FM). Address: 434 South Rexford Dr., 
Beverly Hills, Calif. 90212. Principal is owned by Sheryl 
Carey (10%) and Maurice R. Glover, Cecil C. Butler, Elzie 
L. Higginbottom and Charles Moore (22.5% each). Butler. 
Glover and Higginbottom also have app. for new FM in 
Chicago. Filed July 25. 

San Diego -Arden Lawrence Sniffen Jr. seeks 98.1 
mhz; 28 kw; HAAT. 640 ft. Address: 3215 S. Barcelona St., 
Spring Valley, Calif. 92077. Principal has no other broadcast 
interests. His wife, Kimberly, also has app. for same facili- 
ties (see below). Filed July 25. 

San Diego -Kimberly Ann Sniffen seeks 98.1 mhz; 28 
kw; HAAT: 640 ft. Address: 3215 S. Barcelona St., Spring 
Valley, Calif. 92077. Principal has no other broadcast inter- 
ests. Her husband. Arden, also has app. for same facilities 
(see above). Filed July 25. 

San Diego-California Women in Radio seeks 98.1 
mhz; 28.2 kw; HAAT: 640 ft. Address: 6288 Caminito Ba- 
silo, San Diego, Calif. 92119. Principal is owned by Carol I. 
Benton (70 %), Mercedes Tondre (10 %), Debra Deane (10 %) 
and Ardyth Shaw (10 %). Shaw is call show host on 
KSDO(AM) San Diego. Deane is news anchor for KOGO- 
(AM) San Diego. Benton has small interest in KUIC(AM) 
Vacaville, Calif., of which her father, Harry, is principal 
owner. Filed July 25. 

San Diego -Robert O. Royster seeks 98.1 mhz; 28 kw; 
HAAT: 640 ft. Address: 8922 Valencia Dr., Spring Valley, 
Calif. 92077. Principal has no other broadcast interests. 
Filed July 23. 

San Diego -Ronald K. Galon seeks to operate facilities 
of KIFM(FM). Address: 6700 San Miguel Ave., Lemon 
Grove, Calif. 92045. Principal is host and producer for 
KPBS(FM) San Diego. He has no other broadcast interests. 
Filed July 25. 

San Diego -FM Women seek 98.1 mhz; 28 kw; HAAT: 
659 ft. Address: 6872 -A Hyde Park Dr., San Diego, Calif. 
92119. Principal is owned by Sylvia Horowitz (33.5 %), 
Suzanne Patton (33 %) and Patton's daughter -in -law, Brenda 
Patton (33.5 %). They have no other broadcast interests. 
Filed July 27. 

San Diego -Rosalee Sell and Mary E. Sorrentino seek to 
operate facilities of KIFM(FM). Address: 3754 36th St., San 
Diego, Calif. 92104. Principals have no other broadcast 
interests. Filed July 27. 

San Diego- Earnel and June Durden seek 98.1 mhz; 
28.2 mhz; HAAT 640 ft. Address: 7988 Cinthia St., La 
Mesa, Calif. 92041. Principals have 25% interest in app. for 
new AM in Commerce City, Colo. Filed July 27. 

San Diego-San Diego Symphony Association seeks to 
operate facilities of KIFM(FM). Address: House of Hospi- 
tality, San Diego, Calif. 92103. Principal is nonprofit corpo- 
ration headed by Paul I. Stevens, chairman. It has no other 
broadcast interests. Filed July 27. 

San Diego-San Diego Broadcasting seeks to operate 
facilities of KIFM(FM). Address: 9191 Towne Centre Dr. 
#290, San Diego, Calif. 92122. Principal is owned by Ron- 
ald L. Fowler (70%), Uvaldo A. Martinez Jr. (10 %), Ru- 
dolph P. Murillo (10 %) and Rose Marie Saenz (10 %). Filed 
July 27. 

San Diego -Molina, Chavez and Grimaldo seek 98.1 
mhz; 28 mhz; HAAT: 631 ft. Address: 11409 Spica Dr., San 

R.C. CRISLER 
& COMPANY 
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Ward L. Quaal Company 
Chicago, IL 
(312) 644-6066 
Los Angeles, CA 
(213) 277 -9399 

Broadcasting Aug 6 1984 
7, 



Diego, Calif. 92126. Principal is owned by Rosalinda I. 
Molina, and her husband. Hector (33.3 %), Mark A. Battag- 
lia Chavez (33.3 %) and Thomas A. Moore Grimaldo 
(33.3 %). Hector Molina is program producer at KPBS -FM 
San Diego, Calif, Others have no other broadcast interests. 
Filed July 27. 

San Diego-San Ysidro Communications seeks 98.1 
mhz; 28.2 kw; HAAT: 637 ft. Address: 514 San Ysidro 
Blvd., San Ysidro, Calif. 92073. Principal is principally 
owned by Pura Marquez. general partner and five limited 
partners. They have no other broadcast interests. Filed July 
27. 

San Diego -Esmerelda Broadcasting Inc. seeks 98.1 
mhz; 29 kw; HAAT: 622 ft. Address: 1570 Vista Rd. #286, 
San Diego. Calif. 92154. Principal is equally owned by J. 
Sergio Pedroza and Linda Starling. Pedroza is associate pro. 
ducer on KPBS -FM San Diego. Starling's husband, Mi- 
chael. is chief engineer at KPBS -FM. Filed July 27. 

San Diego-Simpson Communications seeks to operate 
facilities of KIFM(FM). Address: 124 State St., San Diego, 
Calif. 92101. Principal is owned by Clementine Simpson 
(20 %), John D. Kleindinst (40 %), Frederick D. Meiser Jr. 
(20 %) and Richard R. Leverrier (20%). Leverrier is account 
executive at WGMS -AM -FM Rockville, Md. He also has 
app.'s for three new FM's. Others have no other broadcast 
interests. Filed July 27, 

San Diego -KLOK Radio seeks to-operate facilities of 
KIFM(FM). Address: One Radio Park Dr., San -Jose, Calif. 
95121. Principal is owned by William Weaver (15 %), and 
trusts under will of M. Phillips Davis (85 %). They also have 
interest in KLOK -AM -FM San Francisco; KARM(AM)- 
KFIG-FM Fresno, Calif., and KWIZ -AM -FM Santa Ana, 
Calif. Filed July 27. 

San Diego-San Diego ComTrends Inc. seeks 98.1 mhz; 
28.2 kw; HAAT: 640 ft. Address: 1200 Third Ave., San 
Diego, Calif. 92101. Principal is owned by Roger Cazares 
(24 %), Richard R. Castillo (15 %), Tomas V. Carlos (10 %), 
Rosalia A. Salinas (41 %) and Maria L. Martinez (10%). 
They have no other broadcast interests. Filed July 27. 

San Diego -Bruce E. Walton seeks 98.1 mhz; 28.2 kw; 
HAAT: 640 ft. Address: 1010 Myrtle Way, San Diego, Calif. 
92103. Principal is general manager of San Diego Radio 
Co., supplier of programming to XHS(AM) Tijuana, Mexi- 
co. Filed July 27. 

San Diego -Axis Broadcasting Co. seeks 98.1 mhz; 29 
kw; HAAT: 620 ft. Address: 1627 Ramona Ave., Grover 
City, Calif. 93433. Principal is owned by Cheryl Ann Han - 
gartner (40%) and Richard E. Mason (60 %). They also own 
KKUS -FM San Luis Obispo, Calif. Filed July 27. 

San Diego Seacoast Broadcasting Co. seeks 98.1 mhz; 
28 kw; HAAT: 637 ft. Address: 1010 Prospect, La Jolla, 
Calif. 92037. Principal is owned by Jeannie P. Rivkin (50 %) 
and her husband, Arthur (5 %), and Phillip del Campo 
(45 %). They have no other broadcast interests. Filed July 
27. 

San Diego- Tri-Com Productions Inc. seeks 98.1 mhz; 
28 kw; 623 ft. Address: 8247 Roxbury Rd., Los Angeles, 
Calif. 90069. Principal is owned by Marilyn F. Solomon. 
She is director of corporate relations at KCOP(TV) Los 
Angeles. Filed July 27. 

San Diego -Doris S.M. Yee seeks 98.1 mhz; 28.2 kw; 
640 ft. Address: 1565 East 775 S. #32, Ogden, Utah 84404. 
Principal has no other broadcast interests. Filed July 27. 

San Diego -M. Earlene Stebbins seeks to operate facili- 
ties of KIFM(FM). Address: 402 Green Hills Dr., Millbrae, 
Calif. 94030. Principal is former owner of WAUK(AM)- 
WMIL(FM) Waukesha, Wis. Filed July 27. 

San Diego -CAL Sound Inc. seeks 98.1 mhz; 28.2 kw: 
HAAT: 640 ft. Address: 8963 Caminito Fresco, La Jolla, 
Calif. 92037. Principal is equally owned by Alice G. Mar- 
quis, Celia Ballesteros. Lucy Goldman and Gloria P. Sam- 
son. They have no other broadcast interests. Filed July 27. 

San Diego- Amigos de San Diego seeks 98.1 mhz; 29.8 
kw; HAAT: 643 ft. Address: Media Bldg, 943 Howard St., 
San Francisco, Calif. 94103. Principal is owned by Jan 
Homing (50 %), and her husband, Richard P. Kale (40 %) and 
David J. Miramontes (10 %). Kale is owner of Richard P. 

Kale Media Management Consultants, Washington -based 
consulting firm. They have no other broadcast interests. 
Filed July 27. 

San Diego -HG Communications seeks 98.1 mhz; 28 
kw; HAAT: 640 ft. Address: 6622 Tiffin Ave., San Diego, 
Calif. 92114. Principal is equally owned by Dianne Hamp- 
ton and Phyllis A. Greene. They have no other broadcast 
interests. Filed July 27. 

San Diego- Echeverria Broadcasting Corp. seeks 98.1 
mhz; 28.2 kw; 195.1 m. Address: P.O. Box 33382 Hillcrest 
Station, San Diego, Calif. 92103. Principal is owned by Ben 
Echeverria (60 %), Mary W. Hubbard (20 %) and Emesta M. 
Real (20%). They have no other broadcast interests. Filed 
July 27. 

San Diego -Radio Onda Inc. seeks 98.1 mhz; 28 kw; 
HAM': 640 ft. Address: 1640 Fifth St., Suite 203, Santa 
Monica, Calif. 90401. Principal is owned by Ira Wechsler 
(45% voting stock, 40% nonvoting stock), Joleen Singh 
(55% voting stock) and Lawrence Rogow and Garry Spire 
(60% nonvoting stock, jointly). Spire and Rogow have 
app.'s for 220 LPTV's, four TV's, and two FM's. They also 
have eight CP's granted for LPTV's. Filed July 27. 

San Diego- Kaliedescope Communications Committee 
seeks 98. I mhz; 28.2 kw; HAAT: 640 ft. Address: 1212 S. 
43rd St., Suite B, San Diego, Calif. 92113. Principal is 
equally owned by Evelyn Jackson, Rebecca McLemore and 
Arminta Reed. They have no other broadcast interests. Filed 
July 27. 

San Diego- Representative Media Inc. seeks 98.1 mhz; 
28 kw; HAAT: 640 ft. Address: 444 Olive St., San Diego, 
Calif. 92101. Principal is owned by Marta Concha (37.5 %), 
Sylvia Leon (27.5 %), Josie Lopez Carlson (20%) and Elida 
Chavez (15 %). Concha is producer at KPBS -FM San Diego, 
Leon is adminstrative assistant and app. for LPTV in San 
Diego. Others have no other broadcast interests. Filed July 
27. 

San Diego-C & E Partners seeks to operate facilities of 
KIFM(FM). Address: 840 Sierra Madre Blvd, San Marino, 
Calif. 91108. Principal is owned by Catherine Flynn (90 %) 
and her father, Edward (10 %). They have no other broadcast 
interests. Filed July 27. 

San Diego -National University seeks to operate facili- 
ties of KIFM(FM). Address: 4141 Camino del Rio S:, San 
Diego, Calif. 92108. Principal is educational institution 
headed by, Dr. David Chigos, president. It has no other 
broadcast interests. Filed July 27. 

San Diego - Jubilee Broadcasting seeks to operate facili- 
ties of KIFM(FM). Address: 1306 Hymettus Ave., Leuca- 
dia, Calif. 92024. Principal is equally owned by William P. 

Austell, Stephen Little, Vincent Master, Daniel Forrestal) 
and Elaine P. Ford. They have no other broadcast interests. 
Filed July 27. 

San Diego-San Diego State University Foundation 
seeks to operate facilities of KIFM(FM). Address: 5178 
College Ave., San Diego, Calif. 92182. Principal is non- 
profit coporation headed by Dr. Thomas B. Day, president. 
The university, of which Day is also president, owns KPBS- 
FM-TV San Diego. Filed July 27. 

San Diego -Ethel M. Mike seeks to operate facilities of 
KIFM(FM). Address: 4020 S. Brighton Ave., Los Angeles, 
Calif. 90062. Principal is consultant to California State Uni- 
versity Long Beach Foundation, owner of noncommercial 
KLON -FM Long Beach, Calif. All profits from station will 
be given to university. She also has small interest in app. for 

Summary of broadcasting 
as of June 30, 1984 

Service On Alr CP's Total 

Commercial AM 4,749 170 4919 
Commercial FM 3.610 418 4.028 

Educational FM 1,153 173 1,326 

Total Radio 9,512 761 10,273 

FM translators 789 444 1,233 

Commercial VHF TV 539 26 565 

Commercial UHF 1V 357 252 609 

Educational VHF N 112 2 114 

Educational UHF N 173 31 204 

Total N 1,181 273 1,454 

VHF LPN 196 74 270 

UHF LPN 87 136 223 

Total LPTV 283 210 493 

VHF translators 2,869 186 3,055 

UHF translators 1,921 295 2,216 

ITFS 250 114 364 

Low -power auxiliary 824 0 824 

TV auxiliaries 7.430 205 7635 
UHF translator /boosters 6 0 6 

Experimental TV 3 5 8 

Remote pickup 12,338 53 12,391 

Aural STL 6 intercity relay 2,836 166 3602 

Includes off-air licenses. 
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new FM in Coming, Calif. Filed July 27. 

York Center, Me. -Lois Goldstein seeks 95.3 mhz; 
kw; HAAT: 316 ft. Address: 11 Greenwood Rd., Quint 
Mass. 02169. Principal, with her husband, Earl, ow 
WBBX(AM) Portsmouth, N.H. Filed July 26. 

TV'S 

Mobile, Ala-South Alabama Telecasters seeks ch. 
ERP vis. 700 kw, aur. 70 kw; HAAT: 438 ft.; ant. hell 
above ground: 416 ft. Address: Liberty Square, Spar 
Tenn. 38583. Principal is owned by C. Bell Lamberth w 
has no other broadcast interests. Filed July 23. 

Santa Barbara, Calif. -Coast TV seeks ch. 38; ERP V 

2,690 kw, aur. 742.3 kw; HAAT: 2,878 ft.; ant. height abo 
ground: 70 ft. Principal is owned by Martha Correa (1291 
Patricia E. Montemeyer (12 %), Ruth J. Smith (12 %) and 
limited partners owning less than 7 %. It has no other brow 
cast interests. Filed July 20. 

Santa Barbara -Mission Broadcast seeks ch. 38; El 
vis. 2,630 kw, aur. 263 kw; HAAT: 2,915 ft.; ant. heil 
above ground: 122 ft. Address: 6689 El Collegio #51, G 
leta, Calif. 93017. Principal is owned by Eugene E. Hugut 
Suzanne Manriquez and Kenneth E. Hinton (33.3% eacl 
They have no other broadcast interests. Filed July 23. 

Santa Barbara -Mission Broadcasting Corp. seeks c 

38; ERP vis. 2,510 kw, aur. 251 kw; HAAT: 3,000 ft.; at 
height above ground: 155 ft. Address: 440 Hitchcock W 
Santa Barbara, Calif. 93105. Principal is owned by Flo 
Little, Thomas O. Rickard and 15 others who have no ott 
broadcast interests. Filed July 23. 

Santa Barbara-Santa Barbara 38 Broadcast Gro 
seeks ch. 38; ERP vis. 5,000 kw, aur. 500 kw; HAAT: 1,2 
ft.; ant. height above ground: 175 ft. Address: 406 Thi 
Ave. North, Columbus, Miss. 39703. Principal is owned 
William O. Colom (44 %), William Dilday (51 %) and n 
others. Colom and Dilday also have applications for fi 
new TV's. Colom also has CP for new FM in Artesia, Mis: 
and app. for new FM in Oxford, Miss. Filed July 23. 

Albany, Ga. -Harold Y. Edwards seeks ch. 52; ERP v 
5,000 kw, aur. 500 kw; HAAT: 920 ft.; ant. height abo 
ground: 814 ft. Address: 204 N. Edwards, Enterprise, A: 
36330. Principal has no other broadcast interests. Filed Jr 
23. 

Pittsburg, Kan. -John H. Leland seeks ch. 14; ERP v 
5,000 kw, aur. 500 kw; HAAT. 204.38 ft.; Ant height abo 
ground: 261 ft. Address: 1677 Margate Dr., Lexington, F 

40505. Principal has no other broadcast interests. Filed Jt 
20. 

Cumberland, Md. -Rita L. Young seeks ch. 65; El 
vis. 1,009 kw, aur. 101 kw; HAAT: 2,248 ft.; ant. heig 
above ground: 1,200 ft. Address: P.O. Box 2525, Crossvill 
Tenn. 38555. Principal has no other broadcast interest 
Filed July 23. 

Minneapolis -Vision Broadcasting Corp. seeks ch. 4 

ERP vis. 3,259 kw, aur. 325.9 kw; HAAT: 1,081 ft.; at 
height above ground: 1,104 ft. Address: 732 E. Arlinga 
St., St. Paul, Minn. 55106. Principal has no other broader 
interests. Filed July 25. 

McMinnville, Tenn.-Underwood Enterprises In 
seeks ch. 33; ERP vis. 1,400 kw, aur. 140 kw; HAAT: It 
ft.; ant. height above ground: 175 ft. Address: Rt. 10, B. 
40, Sparta, Tenn. 38583. Principal is owned by Marshall I 

Underwood, and his wife, Mari -Ellen. They have no oth 
broadcast interests. Filed July 23. 

Actions 

AM's 

Spring Arbor, Mich. -Granted app. of Spring Arb 
College for 1540 khz; .25 kw -D. Address: Spring Arb 
49238. Principal is educational institution headed by Hut 
A. White, chairman. It also owns noncommerc 
WSAE(FM) Spring Arbor. Action July 3. 

Bellevue, Neb.-Granted app. of Mitchell Broadcasti 
for 1180 khz; 5 kw -D; 1 kw -N. Address: 10407 Devonsh 
Circle, Omaha, Neb. 68114. Principal is owned by John 
Mitchell. Action May 21. 

Nephi, Utah-Granted app. of Timothy H. Bowel 
Irons for 130 khz; 5 kw. Address: 35 5. Main St., Nepl 
Utah 84648. Principal has no other broadcast interests. A 
tion July 3. 

FM's 

Juneau, Alaska-Granted app. of KINY Associates 1 

103.1 mhz; 3 kw; HAAT minus 988 ft. Address: 1107 £ 

St., Juneau, Alaska 99804. Principal is owned by Chart 
Gray (45 %), Edward W. Christiansen (25 %), Earl F. Rail 
(15 %) and Kenneth L. Wiley (15 %). It also owns co-local 
KINY(AM), where Wdey is station manager. Gray a 



Unlock Hidden Ad Revenue with 
SRDS Co -op Data Base Special Reports 
Your Key to Effective Co -op 
Information Management. 
Now you can take advantage of 
co -op programs which can increase 
your ad revenue by using a 

customized sales tool which gives 
you the information you need when 
you need it. 

SRDS Co -op Data Base Special 
Reports track co -op programs 
essential to your specific sales 
needs. They are generated from the 
pool of over 3,400 co -op programs 
listed in the Co -op Source Directory, 
the most comprehensive computer 
based file of co -op information 
available ... anywhere. 

These in -depth reports can be 
ordered in either the Manufacturer 
Index or Mailing Label Format. 
They are continuously updated and 
are customized so you select and 
receive only the information crucial 
to your sales needs. For example, 
you can select a report in the 
Manufacturer Index of all programs 
in a particular product classification 
which offer unlimited accruals. Your 
report will include only those co -op 

programs meeting these criteria and 
will list: 

Manufacturer 
Product classification 
Expiration date 
Participation 
Plan type (manufacturer /retail) 
Accrual 
Manufacturer pre -approved 
media 

You'll find Co -op Data Base Special 
Reports particularly valuable in 

sales leads . 

identifying co -op funds available to 
retail accounts ... pinpointing 
expiration dates ... conducting 
co -op audits . .. and saving you 
and your retail accounts time and 
money. 

For more information about how 
you can enter into a program of 
successful co -op management with 
Data Base Special Reports, contact 
Larry Buchweitz at 1- 800 -323 -4601. 

SfdS op 
services 

Standard Rate & Data Service, Inc. 
3004 Glenview Road 
Wilmette, IL 60091 



Christiansen also own KSPL(AM) Seattle, which has just 
been sold subject to FCC approval (see above). Action July 
10. 

'Glendale. Calif.- Denied app. of National Association 
for Broadcast Entertainment and Education for 88.3 mhz, 

IoO w, HAAT: 654 ft. Address: 570 N. Plymouth, Los Ange- 

les 90004. Applicant is nonprofit public benefit corporation 

for purpose of operating noncommercial educational broad- 

casting station for helping and training handicapped and 

disabled in broadcast industry. Headed by Dick Dorwart and 

six others. Action June 16. 

San Jose, Calif.- Remmed app. of Yu -Hay Kong for 
96.1 mhz; 10 kw; HAAT: minus 272 ft. Address: 41327 
Malcomson St., Fremont. Calif. 94538 -4810. Principal has 

no other broadcast interests. Action July 13. 

Elk City, Okla. -Returned app. of Beckham Broadcast- 
ing Co. Inc. for 98.5 mhz, 100 kw, HAAT. 500 ft. Address: 

2208 West Third Street. Elk City, Okla. 73644. Applicant is 

owned by Howard McBee, pres. (74 %); Joseph Tilton 
(25 %), and Rhonda Shelton (1 %). Action July 19. 

N's 
Mobile, Ala. -Returned app. of Coleheme Broadcast- 

ing for ch. 61; ERP vis. 5 kw, aur. 50 kw; HAAT: 649 ft.; ant. 
height above ground: 529 ft. Address: 4809 Coleheme Rd., 
Baltimore 21229. Principal is owned equally by Peggy Nich- 
olson. Michael Thurman and Zeather Willis. Action July 13. 

Pine Bluff, Ark. -Returned app. of Montgomery Broad- 
casting for ch. 25; ERP vis. 1,000 kw, aur. 100 kw; HAAT: 
763 ft.; ant. height above ground: 379 for Address: 505 
Cabin Branch, Hyattsville, Md. 20743. Principal is owned 
by Elmer Montgomery. who has no other broadcast interests. 
Action July 13. 

Miami -Returned app. of Kilgore Broadcasting for ch. 
35; ERP vis. 1.000 kw, aur. 100 kw; HAAT: 287 ft.; ant. 
height above ground: 287 ft. Principal is owned equally by 
Johnnie B. Woodbury, Vernice Boozer. Bessie C. Noble, 
Paul Goodson, Michael Thurman and Zeather Willis. Action 
July 13. 

Owensboro. Ky.- Returned app. of Owensboro Televi- 
sion for ch. 61; ERP vis. 5 kw, aur. 50 kw; HAAT: 1,349 ft.; 
ant. height above ground: 839 ft. Address: 4295 Winston 
Dr., Beaumont, Tex. 77708. Principal is owned by Johnnie 
B. Woodbury. Action July 13. 

Lewiston, Me.- Returned app. of Lewiston Broadcast- 

ing for ch. 35; ERP vis. 1,000 kw, aur. 100 kw; HART. 594 
ft.; ant. height above ground: 294 ft. Address: 32 Harbor 
House, Oswego, N.Y. 13126. Principal is owned by William 
Gault (51 %) and Gary Shanley (49 %). Action July 13. 

Cumberland. Md.- Returned app. of Cumberland 
Broadcasting for ch. 52; ERP: 5 kw vis., 5 kw aur., HAAT: 
1,800 ft.; ant. height above ground: 190 ft. Address: P.O. 

Box 381. Syracuse, N.Y. 13201. Principal is owned by Paul 
Goodson (51 %) and P.M. Shanley (49 %). Action July 13. 

Santa Fe. N.M. -Returned app. of Santa Fe Broadcast- 
ing for ch. 19; ERP: 5 kw vis., 5 kw aur., HART 242 ft.; ant. 

height above ground: 297 ft. Address: Box 381. Syracuse, 

N.Y. 13201. Principal is owned by Vernice Boozer (51 %) 

and Gary Shanley (49 %). Action July 13. 

Enid., Okla. -Returned app. of Enid Broadcasting for 
ch. 20; ERP vis. 5 kw, aur. 50 kw; HAAT: 850 ft.; ant. height 
above ground: 445 ft. Address: 5783 Merganser Dr.. Syra- 
cuse, N.Y. 13281. Principal is owned by Bessie C. Noble 
and Michael Thurman. Action July 13. 

Lawton, Okla.- Remmed app. of Drake Broadcasting 
for ch. 45; ERP vis. 8 kw, aur. 50 kw; HART: 1,428 ft.; ant. 

height above ground: 270 ft. Address: 3948 Merganser Dr., 
Syracuse, N.Y. Principal is owned by Bessie C. Noble. 

Action July 13. 

La Grande, Ore.-Granted app. of Matlock Communi- 
cations for ch. 16; ERP: 4,000 kw vis.; 400 kw aur.; HAAT: 
minus 266 ft. Principal is owned by Stephen J. Matlock. 
Action July 9. 

Crockett, Tex. -Returned app. of Hopkins Broadcasting 
for ch. 40; ERP vis. 50 kw, aur. 8 kw; HAAT: 520 ft.; ant. 
height above ground: 200 ft. Address: 4809 Coleheme Rd., 
Baltimore 21229. Principal is owned by Edward Hopkins. 
Action July 13. 

El Paso -Returned app. of Swan Broadcasting for ch. 
65; ERP vis. 5 kw, aur. 5 kw; HAAT. 4,165 ft.; ant. height 
above ground: 100 ft. Address: 3948 Merganser Dr., Liver- 
pool, N.Y. 13281. Principal is owned by losie Montgomery 
(34 %), Bessie C. Noble (33 %) and Newt Hopkins (33 %). 
Action July 13. 

Fort Worth- Returned app. of Haltom City Broadcasting 
for ch. 52; ERP vis. 1,000 kw; aur. 100 kw, HAAT: 800 ft.; 
ant. height above ground: 800 ft. Address: 4809 Coleheme 
Rd., Baltimore 21229. Principal is owned by Edward Hop- 

Services 
FCC DATA BASE 

datawopld 
AM FM TV LPTV MDS 

1302 113th St.. N . Suie 502 
Washington, D 20036 

(202)296.4790 600366.5754 

301-731-5677 c"' 
e.a.a,,i fyFI.II 

o, Inr.liIIn 

systems Ltd. 

..,...,,. u i ..n 20'6 

BROADCAST DATA SERVICES 

Computerized Broadcast Service 
Including 

Data Base /Allocation Studies 
Terrain Profiles 

A Div of Meet . Larson 6 Johnson. PC. 

(703) 841-0282 

AERONAUTICAL CONSULTANTS 
TOWER LOCATIONMEIGHT STUDIES 

FAA NEGOTIATIONS 

JOHN CHEVALIER, JR. 

AVIATION SYSTEMS, INC. 
28441 HIGNRIDGE RD.. STE. 201 

ROLLING HILLS ESTATES. CA 90274 
(213)377 -3449 

SOUTHERN 
BROADCAST SERVICES 

COMPLETE TURNKEY SYSTEMS 
STUDIOS TRANSMITTERS 

TOWERS ANTENNAS 
Full R16amg 6 Erectors Servces 

Custom Electrones Des11n 6 Installatcn 
PO Sox 740 Alabaster. AI 35007 

12051 663 3709 

CA L LETTERS 
CALL LETTER SYSTEMS 
Po Sn, 12403 
Jackson MS 39211 
16012 981 3222 

contact 
S1OADCASTINC MAGAZINE 

1735 Males St. N.W. 
Washlst , D. C. 20036 

for asallabllltles 
Phone: 12021 631 -1022 

Broadcasting Aug 6 1984 
on 

kins (25 %), Zeather Willis (25 %) and Peggy Nicholson 
(50%). Action July 13. 

Lubbock, Tex. -Returned app. of Lubbock Communi- 
cations for ch. 16; ERP vis. 5 kw, aur. 5 kw; HART 4,474 
ft.; ant. height above ground: 520 ft. Address: 32 Harbor 
House, Oswego. N.Y. 13126. Principal is owned by William 
Gault (51 %) and Gary Shanley (49%). Action July 13. 

Odessa, 'res.-Returned app. of Odessa Communica- 
tions for ch. 42; ERP vis. 5 kw, aur. 50 kw; HAAT: 3,543 ft.; 
ant. height above ground: 490 ft. Address: 4295 Winston 
Dr., Beaumont, Tex. 77708. Principal is owned by Johnnie 
Woodbury. Action July 13. 

Provo, Utah -Returned app. of Provo Broadcasting for 
ch. 16; ERP vis. 5 kw, aur. 50 kw; HAAT: 4,637 ft.; ant. 
height above ground: 57 ft. Address: P.O. Box 381, Syra- 
cuse, N.Y. 13281. Principal is owned by Mary Shanley and 
Michael Thurman. Action July 13. 

Facilities Changes 

Applications 

AM's 

Tendered 

KIQI (1010 khz) San Francisco-Seeks CP to chang. 
hours of operation to unlimited by adding night service witl 
2.5 kw; install DA -2, and make changes in ant. sys. App 
July 25. 

WKIQ (1560 khz) Inverness, Fla. -Seeks CP to change 
hours of operation to unlimited by adding night service witl 
I kw and make changes in ant. sys. App. July 31. 

WCRV (1580 khz) Washington, N.J. -Seeks CP G 

change power to 2.5 kw; install DA -D, and make changes i 
ant. sys. App. July 24. 

Accepted 

WABF (1220 khz) Fairhope, Ala. -Seeks CP to mak 
changes in ant. sys. App. July 26. 

WPGC (1580 khz) Momingside, Md. -Seeks MP to wet 
ate 50 kw sunrise to sunset. App. July 26. 

WJDQ (1240 khz) Meridian, Miss. -Seeks MP to mak 
changes in ant. sys. and change TL. App. July 31. 

KBWS (1530 khz) Sisseton, S.D. -Seeks MP to chang 
SL. App. July 30. 

WMSD (640 khz) Collierville, Tenn.-Seeks CP to opei 
ate former main transmitter as aux. App. July 24. 

KSLR (630 khz) San Antonio, Tex. -Seeks mod. of Tic. t 
change SL and operate by remote control. App. July 31. 

WEAM (1390 khz) Arlington, Va. -Seeks mod. of lic. t 

change SL and operate by remote control. App. July 31. 

WIVE (1430 khz) Ashland, Va. -Seeks MP to mak 
changes in ant. sys. App. July 25. 

FM's 

Tendered 

New (96.1 mhz) Bonita Springs, Fla.-Seeks CP t 

change TL; change HAAT to 659 ft., and make changes i 

ant. sys. App. July 27. 

W KOC (88.3 mhz) Kankakee, 111. -Seeks CP to chang 
freq. to 89.7 mhz; change TL; change ERP to 35 kw; chang 
HAAT to 413 ft., and make changes in ant. sys. App. Jul 
25. 

KNDY -FM (103.1 mhz) Marysville, Kan. -Seeks CP t 

change TL; change HAAT to 289.09 ft.. and make change 

in ant. sys. App. July 26. 

WHER (103.7 mhz) Hattiesburg, Miss -Seeks CP 1 

change TL; change HAAT to 904 ft., and make changes i 

ant. sys. App. July 31. 

WGTZ (92.9 mhz) Eaton, Ohio -Seeks CP to change TI 
change ERP to 31.6 kw; change HAAT to 600 ft.. and mak 

changes in ant. sys. App. July 25. 

New (91.5 mhz) Vinita, Okla. -Seeks CP to Chang 

freq. to 91.5 mhz; change ERP to .634 kw; change HAAT I 

262.4 ft.. and make changes in ant. sys. App. July 25. 

Accepted 

KXVR (99.5 mhz) Mountain Pass, Calif -Seeks CP 
change SL. App. July 24. 

KRXV (98.1 mhz) Yermo, Calif.-Seeks CP to chain 
SL. App. July 24. 

WHYI -FM (100.7 mhz) Fort Lauderdale, Fla.-Seelts C 



'rofessional Cards 
ATLANTIC RESEARCH CORP 

Jansky & Bailey 
Telecommunications Consulting 

Member AFCCE 

5390 Cho/NATL.. Avenue 

Ale.andne V 22 4 

(703) 647 4)64 

LOHNES & CULVER 
Consulting Engineers 

1156 15th St. NW. Suite 606 
Washington. DC 20005 

1202) 296.2722 

Member AFCCE. 

DAVID STEEL 
& ASSOCIATES, INC. 

P O 60. 230 
Main St. 6 Melvin Ave 
Oueenslown, MD 21650 

(301) 827 .8725 

JULES COHEN 
& ASSOCIATES, P,C. 

Suite 400 
1730 M St. N.W. 

Washington DC 20036 
(2021 659.3707 
Member AFCCE 

ROSNER TELEVISION 
SYSTEMS 

CONSULTING e. ENGINEERING 

250 West 57 Street 
New York. N.Y. 10107 

(212) 246.2850 

MATTHEW ). VLISSIDES, P.E. 
STRUCTURAL CONSULTANT 

TOWERS. ANTENNAS. STRUCTURES 
Mud., Analysis D.sixn Mndiñ, ATOM, 

Imp,. him s Supersts..in of F:rnrron 

6867 Elm St. McLean. C:4 22101 
Tel 1703) 356 -9765 

,Member ,4 F(('E 

D.C. WILLIAMS 
& ASSOCIATES, INC. 

FOLSOM. CALIFORNIA 95630 
(916) 933 -5000 

EVANS ASSOCIATES 
Consulting TeleCommuniations 

Engineers 

AM -FM.T V CATV. ITFS.LPTV.Satellite 

216 N. Green Bay Rd. 

THIENSVILLE, WISCONSIN 53092 
Phone: (414) 242.6000 

Member AFCCE 

D.B. COMMUNICATIONS, INC. 
Broadcast RCCCellular Satellite 

Communications Consultants 
Software Development 

300.120íh Ave., N.E.. Bldg. 3 Suite 233 
Bellevue, WA 98005 

12061 455.1700 

EDM S ASSOCIATES. INC. 
B /cast AM TM 1V 1Pty 11íS Translator 
frequency Searches b Rule Makings 

C /Caller Celular. Satellites 
MMDS. P/P Microwave 

FCC IM Class I PE licensed staff 
1110 Vermont AN.. N.W., Suite 1130 

Washington. D.C. 20005 Phone (202) 296.0354 

A.D. RING & ASSOCIATES 

CONSULTING RADIO ENGINEERS 

Suite 500 
1140 Nineteenth St.. N.W. 
Washington, D.C. 20036 

(202) 223 -6700 
Member AFCCE 

A. EARL CULLUM, JR. 
CONSULTING ENGINEERS 
INWOOD POST OFFICE 

BOX 7004 
DALLAS, TEXAS 75209 

(214) 6314360 
Member AFCCE 

ANDRUS AND ASSOCIATES, INC. 

ALVIN H. ANDRUS, P.E. 

351 SCOTT DRIVE 
SILVER SPRING, MD. 20904 

301 3845374 

Member MCCE 

CARL E. SMITH 
CONSULTING ENGINEERS 
AM FM TV Engineering Consultants 

Complete Tower and Rigging Services 

8500 Snowvllle Road 
Cleveland. Ohio 44141 

216 526.9040 

Mullaney Engineering, Inc. 
Consulting Telecommunications Engineers 

9049 Shady Grove Court 
Gaithersburg, MD 20877 

301. 921.0115 
Member AFCCE 

C. P CROSSNO & ASSOCIATES 

Consulting Engineers 

P.O. Box 18312 
Dallas, Texas 75218 

(214) 669 -0294 

Member AFCCE 

R.L. HOOVER 
Consulting Telecommunications Engineer 

11704 Seven Locks Road 
Potomac, Maryland 20854 

301.983 0054 
Member AFCCE 

SELLMEYER & KRAMER, INC. 

CONSULTING ENGINEERS 
J.S. Sellmeyer, P.E., S.M. Kramer, PE. 

AM FM TV MDS ITFS LPTV CATV 
APPLICATIONS FIELD ENGINEERING 

P.O. Box 841 Mckinney, TX 75069 
(214) 542 -2056 

JOHN J. DAVIS 
& ASSOCIATES 
CONSULTING ENGINEERS 

P.O.BOX 128 
SIERRA MADRE. CA 91024 -0128 

(818)355 -6909 

Member AFCCE 

George Jacobs 
& Associates, Inc. 

Consulting Broadcast Engineers 
Domestic & International 

Member AFCCE 

8701 Georgia Ave. 
Silver Spring, MD 

20910 
Suite 402 

(3011 5878800 

'It (PITON( 1/031169.,,04 

CSR I. T. JONES ASStx141Fs 
CONSULTING fNGtrvefns 

,9o,vAnNw00000URT STARING, if\n VA 33113 

MAIM /1 ,utrt 

SILLIMAN AND SILLIMAN 
8701 Georgia Ave. =805 
Silver Spring, MD 20910 

ROBERT M. SILLIMAN. P.E. 
1 301 1 589 -8288 

THOMAS B. SILLIMAN, P.E. 
18121 853.9754 

Member AFYC'F- 

HAMMETT 8. EDISON, INC. 
CONSULTING ENGINEERS 

Box 68. International Airport 
San Francisco, California 94128 

1415) 342 -5208 

Member AFCCE 

VIR JAMES 
CONSULTING ENGINEERS 

AGOlIcations and Field Engineering 
C Outenled Frequency Surveys 

3137 W. Kentucky Ave. -80219 
(303) 937-1900 

DENVER, COLORADO 
Member AFCCE & NAB 

HATFIELD & DAWSON 
Consulting Engineers 

Rrnadcas( and Communications 
4226 6th Ave., N,W., 

Seattle, Washington, 98107 
(206) 783 -9151 

Member AFCCE 

cl 

RADIO ENGINEERING CO 

CONSULTANTS 
NORWOOD J. PATTERSON 

PO. Box 420 
SANTA YNEZ, CA 93460 

(805) 688 -2333 
Serving Broadcasters over 35 years 

SHERMAN & BEVERAGE 
ASSOCIATES, INC. 

Broadcast /Communications Consultants 
Bo, 181. R D e2 

Medford. N J 08055 
16091 983-7070 

AMEARCITY 
11503 Sunnse Valley Dr/Reston. Vugxxa 22091 

1701 North Greenville Avenue. Sule 814 
Re- Nan/son. Texas 75081 

Cgmmunxa50 S Engneenng Serti es 

Harty L Stemple. VVgrea 76300 
G Pat Man Texas 2142353156 

*Teletechanre 
TELECOMMUNICATIONS ENGINEERS 

FM -TV- MDS -LPTV -Land Mobile 
Applications -Frequency Searches 

P.O. Box 924 
Dearborn. MI 48121 

(373) 562.6873 

DON'T BE A STRANGER 

IS Btoadcastings 191 78,- Readers 
Display your Protessional or Service 
Card bete II Will be seen by station and 
able 1V system owners and decision 

makers 
982 Readership Survey showing 52 
readers per corn 

COHEN and DIPPELL, P-C. 

CONSULTING ENGINEERS 
1015 15th St., M.W., Suite 703 

(2021783.0111 
Washington. D.C. 20005 

Mernhe, AFCCE 

Moflet. Larson & Johnson. P.C. 

CONSULTING ENGINEERS 

1925 North Lynn Street 
Arlington, VA 22209 

(703) 841 -0500 
Member AFCCE 

JOHN B. HEFFELFINGER 

9233 Ward Parkway. Suite 285 
816- 444 -7010 

Kansas City. Missouri 64114 
ANNA, A! (Cf. 

E. Harold Munn, Jr., 

& Associates, Inc. 
Broadcast Engineering (,..., a 

Box 220 
Coldwater, Michigan 49036 

Phone. 517- 278.7339 

ENTERPRISE ENGINEERING P.C. 

Consulting Engineers 
EW HANNEL. PE. 

P0. Box 9001 Peoria. IL 61614 
(309) 691.4155 

Member AFCCE 

JOHN EX. BROWNE 
& ASSOCIATES INC. 

CONSULTING ENGINEERS 
525 Woodward Avenue 

Bloomfield Hills, MI 48013 
Tel (313) 642 -6226 
Member AFCCE 

LAWRENCE L. MORTON, E.E. 
AND ASSOCIATES 

Consulting Telecommunications Engineers 
AM. FM, TV. LPN. CAN, MDS. STE, 

Cellular, Field Engineering, Computerized 
Channel Searches 

21671 SUPERIOR LANE 
LAKE FOREST, CALIFORNIA 92630 

)714) 639 -6013 

PAUL DEAN FORD 
BROADCAST ENGINEERING CONSULTANT 

R.R. 12, Box 379 

WEST TERRE HAUTE, INDIANA 47885 

812-535-3831 

Applications - Field Engineering 
Radio - TV - Cellular - LPTV - STL 

PQtifinders Ltd. 
11711 Lovejoy Street 

Silver Spring MD 20902 
301 -681 -8188 

LECHMAN, COLLIGAN, 
& JOHNSON 

Telecommunications Consultants 
Applications Field Engineering 
2033 M Street. NW Suite 702 

Washington OC 20036 

(202) 775.0057 



to change TL; change ERP to 100 kw, and change HAAT to 
1,006 ft. App. July 24. 

WYXX (96.1 mhz) Holland, Mich. -Seeks CP to change 
TL. App. July 24. 

KYSS -FM (94.9 mhz) Missoula, Mont. -Seeks CP to 
change ERP to 15.04 kw and change HAAT to 2,511 ft. App. 
July 24. 

W W DM (101.3 mhz) Sumter, S.C. -Seeks CP to change 
TL and change HAAT to 1,322.5 ft. App. July 24. 

KMPS -FM (94.1 mhz) Seattle-Seeks CP to change 
HAAT to 1.194 ft. App. July 24. 

WDNE -FM (99.3) mhz) Elkins, W.Va. -Seeks CP to 
make changes in ant. sys. App. July 24. 

TV's 

Accepted 

WTJP (ch. 60) Gadsden, Ala. -Seeks MP to change ERP 
to vis. 5,000 kw. aur. 500 kw; change HAAT to 1,139 ft., 
and change TL. App. July 30. 

KTZO (ch. 20) San Francisco-Seeks CP to install aux. 
transmitter and ant. sys.: change ERP to vis. 736 kw. aur. 
73.6 kw; change HAAT to 1.226 ft.; change ant.. and change 
TL. App. July 24. 

KTVI (ch. 14) Boulder, Colo. -Seeks MP to change 
HAAT to 1,372 ft. and change TL. App. July 27. 

WTKW (ch. 16) Key West. Fla. -Seeks MP to change 
TL. App. July 24. 

WGME -TV (ch. 13) Portland. Me. -Seeks MP to build 
aux. tower to main ant. App. July 31. 

WJKA (ch. 29) Wilmington. N.C.-Seeks MP to change 
ERP to vis. 4,325 kw, aur. 432.5 kw and change HAAT to 
1,641 ft. App. July 25. 

WSNL -TV (ch. 67) Smithtown, N.Y. -Seeks MP to 
change HAAT to 719 ft. App. July 31. 

WOIO (ch. 19) Shaker Heights. Ohio-Seeks MP to 
change ERP to vis. 3.560 kw. aur. 356 kw; change HAAT to 
1.148.5 ft.; change ant.. and change TL. App. July 31. 

KLTJ (ch. 49) Irving. Tex. -Seeks CP to change ERP to 
vis. 2,985.4 kw, aur. 298.54 kw: change ant.. and change 
TL. App. July 24. 

Actions 

AM's 

KRSL (990 khz) Russell. Kan.-Granted app. to make 
changes in ant. sys. and increase height of tower. Action July 
20. 

WRPZ (1440 khz) Paris, Ky. -Granted app. to change 
TL. Action July 24. 

WKOZ (1340 khz) Kosciusko, Miss.-Granted app. to 
make changes in ant. sys. Action July 19. 

WHCU (870 khz) Ithaca. N.Y. -Granted app. to change 
hours of operation by adding night service with 1 kw; install 
DA -N. and make changes in ant. sys. Action July 12. 

WKSN (1340 khz) Jamestown. N.Y. -Granted app. to 
increase day power to 500 w. Action July 3. 

KHND(1540 khz) Harvey. N.D. -Granted app. to change 
freq. to 1470 khz and power to 1 kw. Action July 24. 

WKQW (1120 khz) Oil City. Pa.-Granted app. to make 
changes in ant. sys. Action July I1. 

WANS (1280 khz) Anderson, S.C.- Granted app. to 
change SL and operate transmitter by remote control. Action 
July II. 

WFGN (1570 khz) Gaffney, S.C.- Granted app. to 
change fteq. to 1180 khz and increase day power to 2.5 kw. 
Action July 3. 

KXRB (1000 khz) Sioux Falls. S.D.- Remnled app. to 
change city of lic.: change hours of operation by adding 
night service with 2.5 kw: increase day power to 10 kw; 
install DA. and change TL and SL. Action July 13. 

WWRT (1590 khz) Algood. Tenn.-Granted app. to in- 
crease power to 1 kw. Action July I I. 

WIKV (870 khz) Colonial Heights. Tenn.-Granted app. 
to make changes in ant. sys. Action July 24. 

WKB1 (1600 khz) Milan, Tenn. -Granted app. to con- 
struct new ant. and change TL. Action July 11. 

WAAS (1100 khz) Thompson Station, Tenn. -Granted 
app. to increase power to 5 kw and change TL. Action July 
5. 

KEYG (1490 khz) Grand Coulee, Wash.-Granted app. to 
make changes in ant. sys. and increase height of tower. 
Action July 19. 

WCJL (1300 khz) Marinette, Wis.- Granted app. to make 

changes in ant. sys. and increase tower height. Action July 
20. 

FM's 

KQZE (95.7 mhz) St. Johns, Ariz. -Granted app. to 

change ERP to 100 kw and change HAAT to 1,763 ft. Action 
July II. 

KIM (99.5 mhz) Tucson, Ariz. -Granted app. to change 
TL; change HAAT to 2,000 ft., and make changes in ant. 
sys. Action July 18. 

KOJY (98.9 mhz) Dinuba, Calif.-Granted app. to 

change TL; change ERP to 19 kw; change HAAT to 815 ft., 
and change transmitter. Action July I1. 

KNTI (99.5 mhz) Lakeport, Calif.-Granted app. to 

change TL; change ERP to 2.6 kw, and change HAAT to 
1,880 ft. Action July 12. 

KUSC -FM (91.5 mhz) Los Angeles-Granted app. to 
change TL; change ERP to 25 kw; change HAAT to 667 ft., 
and make changes in ant. sys. Action July I I. 

KWHS (91.7 mhz) West Sacramento, Calif.- Dismissed 
app. to make changes in ant. sys. and change ant. Action 
July 17. 

WQHL (98.1 mhz) Live Oak, Fla. -- Granted app. to 
change ERP to 58 kw and change HAAT to 368 ft. Action 
July 18. 

WPIO (89.3 mhz) Titusville, Fla. -Granted app. to 

change ant. site: change ERP to 3 kw. and change HAAT to 
490 ft. Action July I1, 

WAGQ (104.7 mhz) Athens, Ga. -Granted app. to 
change TL; change ERP to 100 kw; change HAAT to 1,025 
ft., and make changes in ant. sys. Action July 18. 

WRAJ -FM (92.7 mhz) Anna. 111.- Dismissed app. to 

change TL; change ERP to .65 kw, and change HAAT to 
621.88 ft. Action July 16. 

WYEN (106.7 mhz) Des Plaines. III. -Dismissed app. to 
change TL; change ERP to 4.1 kw, and change HAAT to 
1.560 ft. Action July 16. 

WJBM -FM (104.1 mhz) Jerscyville.111.- Granted app. to 
install new transmission sys. Action July 19. 

WYFE -FM (95.3 mhz) Winnebago. Ill.- Granted app. to 
change ERP to 1.23 kw. Action July 11. 

WFMS (95.5 mhz) Indianapolis-Granted app. to operate 
formerly authorized facilities as aux. Action July 19. 

WNAP (93.1 mhz) Indianapolis- Dismissed app. to 
change ant. Action July 16. 

KVKI -FM (96.5 mhz) Shreveport. La.- Granted app. to 
change TL and make changes in ant. sys. Action July 18. 

WMJX (106.7 mhz) Boston-Granted app. to change SL 
and operate formally authorized facilities as aux. Action July 
19. 

WLBS (102.7 mhz) Mt. Clements, Mich. -Granted app. 
to change ERP to 50 kw and change HAAT to 500 ft. Action 
July II. 

KEXL (106.7 mhz) Norfolk, Neb.- Granted app. to in- 
stall aux. sys. Action July 11. 

WKIT (102.5 mhz) Hendersonville, N.C. -Dismissed 
app. to change TL; change ERP to 94.2 kw; change HAAT to 
1.830 ft.. and make changes in ant. sys. Action June 13. 

WHKY -FM (102.9 mhz) Hickory, N.C.- Denied app. to 
change TL: change ERP to 100 kw: change HAAT to 
1.015.5 ft., and make changes in ant. sys. Action July 16. 

WLLT (94.9 mhz) Fairfield, Ohio - Granted app. to 
change TL; change ERP to 16.2 kw, and change HAAT to 
790 ft. Action June 29. 

KDLB (99.5 mhz) Henryetta. Okla.-Granted app. to 
change ERP to 100 kw. Action July 18. 

KWDQ (102.3 mhz) Woodward, Okla.- Granted app. to 

change TL; change ERP to 2.35 kw, and change HAAT to 
337 ft. Action July 10. 

WANB -FM (103.1 mhz) Waynesburg, Pa.-Granted app. 
to make changes in ant. sys. and change ant. Action July I 1 . 

WXIS (103.9 mhz) Erwin, Tenn.-Granted app. to 

change TL; change ERP to 2.45 kw; change HAAS to 328 
ft., and make changes in ant. sys. Action July 10. 

KMKS (92.1 mhz) Bay City, Tex.-Granted app. to 
change TL. Action July 18. 

KEYI (103.5 mhz) San Marcos, lox.- Granted app. to 
make changes in ant. sys. Action July 11. 

WSTX (100.3 mhz) Christiansted. V.I. -Granted app. to 

change ERP to 38.6 kw. Action July 18. 

WCKA (97.1 mhz) Sutton. W.Va.-Granted app. to 
change TL: change ERP to 18 kw, and change HAAT to 750 
ft. Action July 16. 

WJZQ (95.1 mhz) Kenosha, Wis.-Granted app. to 
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change ERP to 28.4 kw. Action July 11. 

WQTC -FM (102.3 mhz) Manitowoc, Wis.- Dismisse 
app. to change city of lic.; change TL: change ERP to 2 kw 
change HART to 373 ft., and make changes in ant. sys 
Action July 18. 

TV 

WABI -TV (ch. 5) Bangor, Me.-Granted app. to chang 
ERP to vis. 40.0 kw, our. 6.0 kw; change HAAT to 1.316 ft. 
change ant.. and change TL. Action July 10. 

Call letters 

Applications 

Call 

'KMRO 

WOBR 

WENZ 

WZZII 

Grants 

Call 

KCLT 

KTCW 

WVFT 

KFIG 

KRXY 

KRMH 

WVTY 

KZHI 

KEXT 

WSID 

KALO 

KCRR 

KFIG-FM 

KS10 

KSAC 

KRXY-FM 

KRMH-FM 

WVTY-FM 

Sought by 

Now FM 

The Association for Community Education 
Inc.. Camarillo, Calif. 

Existing AM's 

WJNJ First Coast Broadcasting Corp.. Akan 

tic Beach. Fla. 

WNWZ Nexus Communications 11 Inc.. High 

and Springs. Va. 

Existing FM 

WBAG Vllcom Broadcasting Inc., Burling- 

ton-Graham. N.C. 

Assigned to 

Now FM's 

West Helena Broadcasters Inc., Nkst He- 

lena. Ark. 

Herbert E. Cartmell. Pasco. Wash. 

Now TV 

Roanoke Christian Broadcasting Inc.. Roa- 

noke. Va. 

Existing AM's 

KARM KLOK Radio Ltd.. Fresno. Calif. 

KLAK Outerbanks Cablevision Inc.. Lake- 
wood. Colo. 

KLAR Sprague Broadcasting Inc.. Leadville. 
Colo. 

WFNN Bay Area Communications Inc.. Dun- 

edin, Fla. 

KWAI KZHI Radio Inc.. Honolulu. Hawaii 

KSAC Kansas State University of Agricul- 
ture. Manhattan. Kan. 

WCDO Broadcast Facilities Co., Sidney. N.Y 

KTXC Clear Channel Communications Inc.. 
Fort Arthur, Tex. 

Existing FML 

KRHS -FM Holiday Broadcasting Co.. Bull- 
head City, Ariz. 

KFIG KLOK Radio Ltd.. Fresno. Calif. 

KROI Jonsson Communications Corp.. Man- 
teca. Calif. 

KROY Jonsson Communications Corp.. Sac- 
ramento, Calif. 

KPPL Outerbanks Cablevision Inc.. Lake- 
wood. Cob. 

KLMC Sprague Broadcasting Inc.. Lead - 
ville. Cob. 

WVTY Variety Broadcasting Corp.. Holiday 
Fla. 



Classified Advertising See last page of Classified Section for rates, 
closing dates, box numbers and other details. 

RADIO 
HELP WANTED MANAGEMENT 

3eneral manager -for new FM class C station. We 
reek aggressive person to grow with us in southern 
Jew Mexico. Send resume to Luther G. Branham, P.O. 
Drawer 1470. Truth or Consequences, NM 87901. 
=OE. 

3M for medium Northeast market. Top rated AM /FM. 
3ood market, good pay, good benefits, solid chain 
operation. Want intelligent, stable, hard worker. Tell all 
n resume to Box W -82. 

3usiness manager. Group owner, top 25 market, 
reeks experienced, take charge individual to manage 
all financial affairs for a growing FM. Send resume and 
salary history to Box W -136. EOE. 

f you've always wanted to own part of a station, but 
tavent been able to get the cash together, lees talk. I'd 
ike to find a strong salesperson to manage my sales 
staff at either of two small Illinois stations. If you'll per - 
orm with strong incentives, including an ownership 
opportunity, this could be your "golden chance" for 
apid self- advancement. Send a letter, first, please, 
hen well talk. The stations serve the Peoria and Cham- 
oaign markets. Women will receive the same consider- 
ation as men. Bill Bro, President, Midwest Radio, Inc., 
Sox 94, Chillicothe, IL 61523. EOE. 

Management/ownership opportunity. Small market. 
4rizona, has opening for management level sales Rep. 
Three years experience. There will be upfront invest- 
ment opportunity. Mountains. skiing, hunting, fishing, 
great climate. EOE. Resume to Box W -158. 

3eneral manager - Qualified, experienced GSM or 
3M to manage one of the top MOYL stations in the 
:ountry- Rochester's WYLF -FM. Company's expanding 
and current GM is leaving. If you want to run a leading 
station in the nation's 41st market, phone VP Stephen 
3odofsky. 716-586.2263. EOE. 

station manager. Major Alabama mkt. Long estab- 
ished fulltime AM. Resume to Gary Acker, Rt. 1, Box 
131, Crane. MO 65633. 417- 723 -8310. 

Radio membership manager. Join an award -winning, 
aggressive development staff at a station that is #1 
among stations in its market size. On -air membership 
:ampaigns, marketing, special events. and projects. 
3ood salary, benefits and potential for advancement. 
Experience in fundraising and on -air preferable; also 
inderstanding of membership applications system. 
3esume, salary history, and audio tape to: Personnel, 
NMFE- TV /FM, 11510 E. Colonial Drive, Orlando, FL 
32817. EOE. 

Ne need general manager for Rocky Ford, Colorado. 
Send resume to Kim Love, Box N. Sheridan, WY 82801 

Seasoned radio sales, programming, promotion pro 
o team with investor- businessman in acquiring and 
wilding a group of radio properties based in upper 
Midwest. Opportunity for equity upfront for proven per - 
órmer, plus equity incentives. Box X -5. 

Sales manager. Small market position for person who 
oves radio. Consultant selling, understanding agribu- 
siness and retailer problems. Everything from market 
positioning, promotions, copy, and production. Excel - 
ent opportunity with corresponding financial rewards. 
Ed Stern, KVOU /KYUF Box 758, Uvalde, TX 78801. 
512- 278 -2555. 

HELP WANTED SALES 

Top 30 market. Regional powerhouse seeks ambi - 
ious, aggressive and experienced AE. Resume to 
Sales Manager, Box 325. Westerly, RI 02891. 

Nest Texas ratings winner to be sales leader. Medium 
narket stations seek SM. Sales management exper- 
ence preferred. Resume: General Manager, Box 
12030, Lubbock, TX 79452. EOE. 

Number one list. Aggressive professional interested 
in top dollars with a growing contemporary class C. 
Proven record, team player with good agency knowl- 
edge. Send resume to Mark Heiden, GSM, WKZL, PO 
Box 11967, Winston- Salem, NC 27106. EOE. 

Pick up the phone and call right now for an incredible 
growth opportunity! 14 -40 KEYS is searching for a 
sales manager with empathy, courage, and talent. Join 
our winning team in Coastal Corpus Christi, Texas - 

build your own staff and posture yourself for promotion. 
Jim Sumpter, 512 -882 -7411. 

Atlantic City is expanding. So are WFPG & WIIN Ra- 
dio. Experienced salesperson wanted. Contact Dan 
Farr or Dennis Ryan, WFPG/WIIN, 2707 Atlantic Ave- 
nue, Atlantic City, NJ 08401. 609-348 -4646. 

Account executive: 50,000 AM / #1 CHR FM needs 
your 1 -2 year's experience in commercial broadcast 
sales. Southern California coastal location. EOE. Call 
B. J. Young. 805 -488 -0901. 

Innovative sales manager for year -old 24 -hour FM in 
western Missouri, with nearby university /military instal- 
lation/agricultural area. Aggressive sales manager 
who can train, lead, sell. You can benefit from our po- 
tential; if we can benefit from yours, salary plus com- 
mission can be substantial. Send salary requirements. 
resume, and cover letter to: Manager, Country 105, 110 
N. State, Knob Noster, MO 65336. 

Sales manager. Midwest AM information /news station. 
Experience in staff motivation & mgmt. + proven mar- 
keting record. Letter, resume, salary expectations to 
Box X -24. 

Experienced/hard -hitting/ self -starting street sale- 
sperson wanted immediately for Westchester and 
Rockland counties, New York's leading A/C station. 
Good pay /good benefits/good living. Must be willing to 
relocate at own expense. Contact John Zanzarella, 
WZFM, 914- 747 -1071. EOE. 

Are you ready to move up to sales manager? Very 
affluent top 100 market Midwest AM /FM combo seeks 
experienced sales professional. Excellent career op- 
portunity Resume in confidence to Box X -6. EOE. 

Salesperson -can lead to sales manager for right per- 
son. Experience necessary. Must be self motivator, 
quick study, stable. Excellent company in central PA 
with top reputation in industry. Job security, salary, com- 
mission, fringes. Particulars to Box X -17. 

#1 -rated Florida AM & FM, county market 300,000. 
Team membership available. Our #1 team needs a 
sales manager to lead, organize and motivate 6 person 
department. Send resume, stats and game plan. Excel- 
lent compensation & stability. Write Box X -22. EOE. 

HELP WANTED ANNOUNCERS 

Help wanted announcer. $500 /wk. to the right fast 
moving morning personality Contemporary format. 
South FL metro market of 250,000. Your option for op 
portunity part-time sales at 25% commission. 8 ac- 
counts gives you extra $200/wk. total $700 wk. Rush 
tape and resume to P.O. Box 278, Fort Myers, FL 
33902. An equal opportunity employer./ 

Morning drive announcer AC format. Two years ex 
perience preferred. Resume and tape to J. Harris, Box 
7700, Ketchikan, AK 99901. 

Announcer with classical music background a must. 
Production and good news delivery required. Send re- 
sume to Box X -3. 

HELP WANTED TECHNICAL 

Upper Midwest AM -FM seeks strong chief engineer. 
Benefits include great staff, clean facilities and normal 
perks. Please send qualifications and requirements to 
Box W -110. EOE. 
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Chief engineer needed for AM /FM in Denver, Colora- 
do. Must be qualified, prior experience essential. Sala- 
ry negotiable to prior experience. Resume to: KBRQ, 
Skip Schmidt. Manager, 165 Delaware, Denver, CO 
80204. 

Chief engineer for Los Angeles, California AM/FM ra- 
dio facility. Must be experienced in transmitter, studio 
and remote broadcast maintenance and operation. 
Seeking engineer with aggressive, innovative talents, 
well acquainted with state of the art audio as well as 
strong management skills. Call and /or send resume: 
Jerry Kupler, VP /Dir. of Engineering, Inner City Broad- 
casting, 801 Second Ave., NY, NY 10017. 212 -661- 
3344. 

Chief engineer, FM radio. Two station responsibility, 
central Florida. Technical education, FCC first, or gen- 
eral, license, FM studio and transmitter maintenance 
experience required. SBE certification desirable. 
Fringe benefits. Send resume to Director of Engineer- 
ing, 6400 York Road, Baltimore, MD 21212. 

Radio engineer: responsible for repair, installation, 
and maintenance of audio recorders. consoles, satel- 
lite and transmitting equipment. Some lifting required. 
Driver's license and car required. MS degree, digital 
background, previous experience and SBE certifica- 
tion preferred. Salary commensurate with experience. 
EOE/AA. Send application, resume, and 3 references 
to: Mr. Edward Wright, WRJO, Oswego, NY 13126. 
Deadline August 14. 1984. 

Chief engineer- well -established station group is 
seeking a chief engineer for WNBH/WMYS, New Bed- 
ford, Mass., non -DA AM /FM. Minimum 3 years exper- 
ience including automations. General class license re- 
quired. Contact Edd Monskie, VP /Engineering, Hall 
Communications, Inc., 24 South Queen Street, Lancas- 
ter, PA 17603. An equal opportunity employer. 

HELP WANTED NEWS 

Freelance radio reporters wanted in major US/abroad 
cities in support of news reporting service. Send re- 
sume and tapes (tapes will be returned) to: News 
Team, 53 East 34th Street, Third Floor, New York, NY 
10016. 

#1 A/C, top 50, South needs news director to serve as 
morning drive news & information personality. Creative 
writing and presentation skills a must. Resume and 
writing samples to Box W -155. 

News director needed for two top -rated stations with 
strong news commitment. WCMR - 5.000 watt country 
and WFRN - 50,000 watt sacred music. Broad news 
experience and strong, personable delivery. Stations 
run on Biblical principles. Call Marshall Lawrence, 
219 -875 -5166. Resumes to WCMR/WFRN. PO Box 
307, Elkhart, IN 46515. 

Newsperson, entry level, for two- person department. 
Gather, edit, write, deliver news for AM/FM news oper- 
ation. Send tape /resume to Tom Colvin, News Director, 
KTTR /KZNN, Box 727, Rolla, MO 65401. EOE,M/F. 

Writer -entry level position at major publication. Ex- 
perience and desire to learn about radio desirable. 
Aggressiveness, ability to take direction and a good 
attitude mandatory. Long hours, low pay Resume to 
Box X -15. 

Midwest medium market AM -FM looking for news 
professional to organize news department. Must be 
able to gather, write, and deliver news. 5 years' com- 
mercial experience required -PBP helpful. Resume to 
Box X -19. 

HELP WANTED PROGRAMING 
PRODUCTION AND OTHERS 

Creative copywriter. Country FM /gold AM in NY metro 
market. Great opportunity to demonstrate creativity 
and gain valuable experience with top of market corn - 
bination in Sussex County, NJ. Resume and samples to 
GM, WNNJ/WIXL -FM, Box 40 Newton, NJ 07860. EOE. 



Music director. Major Southeastern public radio sta- 
tion is accepting applications for position of music di- 
rector. To be considered, applicant must have vast and 
diversified knowledge of music, with sound judgement 
in fine arts programming, a solid background in classi- 
cal music and performing artists, and be knowledge- 
able in the record industry, cataloging procedures and 
label inventory. All applications will be treated confi- 
dentially. Salary negotiable. Resume to Box W -157. M /F, 
EOE. 

Position available - West Texas State University. 
Broadcast engineer. Qualifications: experience with 
audio and video production equipment & FM transmit- 
ter. FCC general license required, BEE preferred. Du- 
ties: maintain and repair audio and video equipment at 
campus FM station & video production studio. Serve as 
chief engineer for KWTS -FM./ Some supervision of stu- 
dents - equipment check -out, etc. Assist faculty in 
technical purchases & facilities design. Stay current 
with FCC technical & operational rules & regulations. 
Salary: $19,988, plus benefits. Beginning date:August 
27, 1984. Send letter of application, resume, and let- 
ters of recommendation to: Tim Hudson, Director of 
Radio/TV,, KWTS -FM, Box 1514 -WT Station, Canyon, TX 
79016. EOE. 

Midday personality. Adult contemporary with commu- 
nity involvement. WGNY AM /FM, Orange /Dutchess 
Counties, New York. Tapes to GM, WGNY, Newburgh. 
NY 12550. 

Program/production director: medium market class 
A adult. Extensive experience in production. Send re- 
sume, salary expectations and tape to: Margaret K. 
Sandlin, GM. KMKS -FM, P.O. Box 789, Bay City, TX 
77414. EOE. 

SITUATIONS WANTED MANAGEMENT 

General manager, successful at turnarounds, sales - 
oriented, seeks medium, major market assignment 
Confidential. Call 415 -944 -5396. 

Experienced general manager who has built suc- 
cessful small market radio and television stations, liter- 
ally from scratch, wants to bring family back to Ohio (or 
nearby). Christian, early thirties, presently employed. 
Box W -119. 

Presently employed. GM. AM /FM combo, seeking 
move to larger market. Have recently stabilized pre- 
sent stations, and expect gross of $600,000 this year. 
Have major and medium market experience in sales 
and sales management. No more growth potential with- 
in present company Box W-134. 

Aggressive professional with solid background in all 
areas of radio, emphasis on sales. Seeking quality op- 
eration that wants results. Jim Wiillison, 10302 Thames 
East. Indianapolis, IN 46229. 317 -894 -4590. 

Successful general manager - experienced all 
areas. Managing highly profitable, successful combo. 
Major market background. All market sizes consid- 
ered. Box W -162. 

General manager. Organized, dynamic, disciplined 
professional. Results & profit- oriented. Expertise in- 
cludes leadership, promotions. Basic management 
skills. 19 yrs. managing AM /FM, with strong sales de- 
velopment ability. Excellent credentials. Box W -164. 

VP- controller. 20 years, GM, GSM. Small, medium & 
large markets. Strong P &L control, personnel, sales & 
marketing. Partner selling. 307 - 765 -2332. 

Few and hard to find: young workaholic- family man. 
Eight years broadcast experience. Proven sales track 
record! Sales/station management! I will make us mon- 
ey! One of the best and have proven it! Write me at Box 
X -20 

SITUATIONS WANTED ANNOUNCERS 

Excellent announcer. Network sound. Super produc- 
tion specialist 5 yrs. commercial experience. Will relo- 
cate. Tom, 919-832 -4088. 

University graduate with professional attitude and 
ambition seeks first opportunity, S. F- Sacramento 
area. Team player does it all, news- sports -DJ, with 
100% commitment. Michael, 707 -795 -0882. 

Extremely motivated, dedicated broadcast school 
graduate, 4 yrs. experience at powerhouse college sta- 
tion (R & B format), open to others. Deep voice All 
replies considered. Christopher, 414 -265 -8842. 

Multi -talented announcer. Adult contemporary/soft 
rock. Polished urban sound. Experienced, but also will- 
ing to learn. Tape available. S. G. Quast, 1952 N. Semi- 
nary Ave., Chicago, IL 60614. 

Beautiful music announcer from Bonneville's KOIT, 
also KJOI, LA. Prefer large market. 602 -956 -6677. 

Experienced, laid back, AC /MOR announcer looking 
for midday, mid market, Midwest. 812- 876 -5932. 

Experienced Interviewer wants on -air. Talk/News/DJ. 
Trained broadcaster. Effective communicator. Tape, Sa- 
mantha, 201 -773 -3492. 

1Wo years' commercial experience in small market. 
Want to move up. Adult, top 40, MOR. Want to be cre- 
ative, not just push buttons. Call Dave, anytime, 201- 
777 -0749. 

Announcer or salesman. Extensive experience, ma- 
ture voice, dependable, reasonable salary, consider 
any area. Bill, 612- 447 -2835. 

Need help? I need a change. Let's talk! 14 yrs. exper- 
ience -rock, talk, MOR. Large & small mkts. Currently 
on -air. Good production skills. John, 713-420 -1987. 

SITUATIONS WANTED TECHNICAL 

Seeking position as chief engineer at medium or ma- 
jor mkt. radio station(s). I have 10 yrs. experience in my 
chosen field. I believe in & practice (with references to 
prove it) professional engineering techniques. So that I 

may serve my field well, please -no air shift; my talents 
aren't in that area. Contact Robert King, 2025 NW 
Northrup St., #122, Portland, OR 97209.503- 227 -7126 
anytime. 

Experienced operations manager and programmer 
with radio network seeks same position in NYC or NJ. 
Paul, 703 -685 -2104 anytime. 

SITUATIONS WANTED NEWS 

Sports enthusiast has what it takes to succeed. 
Needs chance to show it. Seeks entry level position. 
Honest, hardworking, dependable. Confidence, desire 
is real. Prefer NY; will go anywhere. Money no object. I 

live for sports; it in my blood. Give me my chance to 
bleed! Contact Mike Pagano, 23 Steep Hill Rd., Nan - 
uet, NY 10954.914-623 -4083. 

Major college PBP man seeks division one football 
and basketball PBP position for fall. Write Box W -147. 

Sports /news position sought. Solid PBP all sports; cre- 
ative writer; conversational; committed professional. 
201- 763 -5587. 

Enthusiastic reporter with four years experience look- 
ing for position at medium market station in the Nest. 
Chappy Graham, 602 -774 -9058. 

Humor, hustle, and sportscasting muscle. Inventive, 
dynamic broadcaster seeks college PBP. Stellar cre- 
dentials, talent and attitude top- notch. Give your sports 
coverage a swift kick -call Barry, 516 -692 -5188. 

Sportscaster -PBP, sportscasts, sportstalk. Eight 
years experience. Stable and excellent. Seeking ma- 
jor /upper medium opportunity 803 -574 -7132, Gary. 

Get up your nerve and fire the bum or He'll get you 
canned! I'll take his place and the ratings will soar to 
your visions of grandeur. Polished news/sportscaster, 
reporter, writer. Larry, 215- 677 -6447. 

SITUATIONS WANTED PROGRAMING, 
PRODUCTION, OTHERS 

Money, dinero, rupee, lira. No matter what language, 
more in, less out spells profit. As a programming per- 
sonality, I can help. Interested? Bob Coates, 302 -856 - 
2567. 

10-yr. professional currently in top 5 market seeks PD 
position in ME, NH, or VT Box W -172. 
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TELEVISION 
HELP WANTED MANAGEMENT 

Director of membership. Successfw Sunbelt commu- 
nity licensed public radio and television station, in one 
of the fastest economically growing areas, seeks a 
sharp, energetic, experienced professional to direct a 
staff in membership activities and other related pro- 
jects including direct mail and telemarketing. Must un- 
derstand the operations of the membership application 
program and effectively communicate with the data 
processing department. On -air and statistical analysis 
ability a must. Responsible for raising over $1,000,000. 
Reports directly to the Vice President of Development. 
Resume to: Personnel, WMFE- TV /FM, 11510 E. Colo- 
nial Drive, Orlando, FL 32817. EOE. 

Promotion manager. WWs #1 independent in 43rd 
ADI is looking for a creative individual with a strong TV 
production background including writing and editing 
skills. Person should be familiar with print and design. 
Person may presently be the #2 promotion person 
ready for the challenge. Send resumes to Gary Drei- 
spul, Station Manager, WWH -TV 23, 23 Broadcast Pla- 
za, Hurricane, WV 25526. An equal opportunity em- 
ployer. 

Atlanta -based international communications com- 
pany has openings for TV syndication sales executives 
to syndicate TV programming nationally; TV studio pro- 
duction operations manager with hands -on ability; and 
TV studio production assistants (several needed). Re- 
sume to Box X -1. 

Local sales manager for leading Midwest NBC affili- 
ate. Proven track record of creative selling with local 
accounts necessary, and the ability to direct and lead 
aggressive sales staff in rapidly growing market. You 
may be experienced or seeking your first challenge - 
but you must have a strong desire to succeed. Write 
Box X -8. EOE. 

Midwest NBC affiliate seeks hands -on general sales 
manager to oversee national, regional and local sales, 
with heavy emphasis on local. Must be strong man- 
ager, efficient administrator and have a solid sales 
background. Write Box X -9. EOE. 

Director of finance and business affairs. Top public TV 
and radio stations. Report directly to president, respon- 
sible for business office, all corporate financial and 
business functions, together with long range planning 
and some special projects, includes serving as budget 
officer, real estate manager, reports officer, and con- 
tract officer for special projects contracts. Three years' 
financial management experience a must, financial 
EDP background helpful, good writing skills necessary 
as is ability to be flexible in responding to challenges of 
position; salary dependent on qualifications and exper- 
ience. Send resume and salary needs to Finance Of- 
fice, Dept. B, WNED -TV, Box 1263, Buffalo, NY 14240. 
An equal opportunity employer. 

General manager for non- commercial public TV sta- 
tion WSBE -TV Manage the personnel and physical re- 
sources which comprise the telecommunications net- 
work within the state of Rhode Island. Bachelor's 
degree required, Masters preferred. Minimum 5 years 
of demonstrated progressive managerial experience 
in public and /or commercial television. Administrative 
experience in budget allocation, personnel manage- 
ment, and program production. Demonstrated exper- 
ience in securing financial support. Send resume to Mr. 
Terrence Hassett, Chairman, Search Commitee, 
WSBE -N 24 Mason Street, Providence, RI 02903. 
Closing date is August 17, 1984. WSBE -TV is an equal 
employment opportunity/affirmative action employer. 

Controller. Medium market SW affiliate seeks an exper- 
ienced financial manager to supervise a four -person 
staff. Qualifications must include at least two years of 
budgeting experience. Computer knowledge helpful. 
Please send resumes and compensation requirements 
to Box W -167. 

HELP WANTED SALES 

Midwest CBS -TV affiliate has an opening for an ac- 
count executive with at least one year's experience. 
Excellent staff, facilities, and benefits. Reply by mail 
only, your resume and earnings record to J.D. Free- 
man, GSM, WSBT -N, 300 W Jefferson Blvd., South 
Bend, IN 46601. All replies confidential. Equal opportu- 
nity employer, M /F. 



re you an AE that thrives on account development? If 
w have a proven track record, a Southeastern growth 
Market network affiliate would like to talk to you. Must 
sve two full years' experience. Resume /sales philos- 
Dhy to Box W -152. EOE. 

aim NE three station public operation is looking for 
iderwriting salesperson. Must be well- spoken, able 

write and present proposals to top corporate offi- 
srs. Sales background or similar experience re- 
Jired. Excellent benefits. Send resume, track record 
1d salary requirements to Director of Development, 
ffice B, Box 1263, Buffalo, NY 14240. An equal oppor- 
nity employer/ 

atlonal sales manager. New England top 50 market 
BC affiliate. A successful candidate will have national 
ales experience, understanding of inventory control 
'ocedures, command of sales and research tools, 
and the ability to foster communication and coopera- 
sn in dealing with national rep and agencies. Please 
and resume to Matt Kreiner, General Sales Manager, 
'PRI -N 25 Catamore Blvd., East Providence, RI 

?914. EOE, WE 

account executive. If you are an aggressive, ex- 
srienced salesperson looking for a new challenge, 
'GAL -N8 is interested in talking to you! We are the 
Dminant station in Harrisburg- Lancaster -York, PA, the 
riving prosperous 46th market with great local growth 
Dtential. Send resume and compensation require - 
ents to: Chic Kroll, Local Sales Manager, WGAL -TV8, 
ncoln Highway West, P.O. Box 7127, Lancaster, PA 
7604. All replies strictly confidential. An equal oppor- 
nity employer. 

you Ilke creative selling and want to use your ideas 
TV sales now, contact Ed Ruppe, local sales man - 

er, WTAP -N, Parkersburg, WV 26101. Let's talk - and 
ake it worthwhile for both of us. EOE. 

love to Florida! Looking for experienced broadcast 
ivertising sales rep to market local cable TV avails. 
ood commission schedule, gasoline allowance. Po- 
intial for management with this young, progressive 
Dmpany. Submit resume to P.O. Box 649, Vero Beach, 
_ 32961. 

V account executive. #1 VHF independent, top 15 
market, seeks experienced, team oriented person with 
roven track record. New business development a pri- 
rity. Individual should have ability to use INTVand TvB 
ata for retail presentations. EOE. Write Box X -29. 

HELP WANTED TECHNICAL 

n-air switchers, master control. The "SuperStation" 
looking for some special people: experienced ca- 

er- minded on -air master control switchers. Our 
ound- the -clock operation requires a consistent high 
uality on -air look on all shifts. Applicants must have a 
sritiable ability to work smoothly with all members of 
e operations team, have consistent work habits, 
Dad coordinating skills and be willing to work all shifts. 
e have an excellent staff and superb facilities. This 
)sition offers good pay, benefits and working condi- 
ms for the right career minded individuals. First class 
sense not required. An equal opportunity employer, 
NF). If qualified, send complete resume to Annette 
illiams, SuperStation, WTBS -N 1050 Techwood 
rive. NW, Atlanta, GA 30318. No phone calls, please. 

ssistant chief engineer needed for Chicago PBS 
ation. Applicant should be experienced with UHF 
gh powered TV transmitters and a variety of studio 
auipment. Minimum of 3 years broadcast experience 
s maintenance or transmitter engineer required. FCC 
sneral or 1st phone license required. Send resume to: 
Lynne Chaplik, General Manager, WYCC -N, Channel 
), 30 East Lake Street, Chicago, IL 60601. Equal op- 
Drtunity employer. M/F 

ead engineer- television production studio, working 
ith 1 in., 2 in. and 3/4 in. ENG equipment. No degree 
squired. Good fringe benefits and retirement pro- 
ram. Leadership ability and four years' studio mainte - 
snce experience. Contact Mr. Bill Henry, Associate 
srsonnel Officer, P.O. Box 5446, Mississippi State Uni 
srsity, Mississippi State, MS 39762. Mississippi Coop- 
ative Extension Service is an AA/EOE. 

roadcast engineer. Prefer experienced engineer for 
aintenance of UHF transmitter, studio equipment, 
(46 cameras, 3/4 and two inch tape and digital video 
auipment. FCC general certificate required. Send re- 
ime to Richard Paxton, KSNT -TV Box 2700, Topeka, 
B 66601. EOE. 

Freelance ENG crews wanted in major US and 
abroad cities in support of reporting service. Send re- 
sume and tapes (tapes will be returned) to: NewsTeam, 
53 East 34th Street, Third Floor, New 'brk, NY 10016. 

Assistant executive director for engineering and op- 
erations. Fifteen years' experience in broadcast engi 
neering; or, ten years' experience in broadcast engi- 
neering and bachelor's degree in electrical 
engineering. Experience must include five years in a 
supervisory position. First Class or General Class FCC 
license is required. Send resume to Box X -12. 

'Wansmitter supervisor. 220 KW Channel 21 transmit- 
ter. Applicants must be experienced in the mainte- 
nance of high powered UHF TV transmitters, prefer- 
ably those using parallel amplifiers. Must also have 
experience with microwave transmitter and receivers 
and be capable of making proof of performance mea- 
surements. Additional background in the maintenance 
of studio cameras and VTR's would be helpful but is not 
essential Send resume to Box X -16. EOE. 

The Alaska Television Network requires chief engineer 
for capitol city single- station market. No phone calls. 
Resumes to KJUD, Box 669, Juneau, AK 99802. EOE/ 
AA. 

Chief engineer with excellent maintenance record and 
proven administrative ability South Texas VHF EOE. 
Box W -103. 

Assistant chief engineer with growth potential and 
good technical know -how for Gulf Coast VHF. EOE. Box 
W -104. 

Production -minded engineer with sound technical 
qualifications and ability to train and supervise staff. 
South Texas VHF. EOE. Box W -105. 

Hands -on chief engineer. Mid -Atlantic UHF affiliate- 
$25-30,000, plus benefits. Replies confidential. Box W- 
121. 

TV production engineer for university TV production 
facility. Operation of technical equipment in direct sup- 
port of production, including color camera controls, 
switching, audio, VTR's, etc. Ability to communicate 
both studio and remote technical requirements. Be fa- 
miliar with test equipment and standards regarding 
signal processing and installation and maintenance of 
TV system. Minimum of two years technical operations 
experience required. FCC general class license is de- 
sirable, but high degree of competence is essential 
Send resumes to: Ralph Gnann, Chief Engineer, 101 TV 
Center. Wright State University, Dayton, OH 45435. 

Television engineer -New England network affiliate 
seeking experienced engineer capable of maintaining 
studio and ENG equipment. Candidate should pos- 
sess general radiotelephone license. If interested, 
send resume /salary requirements to Box W -116. EOE. 

Director of broadcasting/engineering for southern 
Minnesota 1.2 megawatt UHF PBS broadcasting sta- 
tion and FM radio station. Responsible for the adminis- 
tration of all engineering /operations and production ac- 
tivities at both stations. 5+ years engineering 
supervisory experience required. Strong knowledge of 
maintenance /design /UHF transmitter /microwave sys- 
tems/state-of- the -art production equipment and ability 
to work well with staff and programming /development 
departments. Salary up to $32,000 annual, plus excel 
lent benefits. Send resume to GM, KSMQ -N 1900 8th 
Pete., NW, Austin, MN 55912. AA/EOE. 

F &F Productions, an industry leader in mobile televi- 
sion production, is looking for a highly experienced 
maintenance engineer and remote supervisor. The ap- 
plicant should have thorough knowledge of all aspects 
of television equipment maintenance, preferably in a 

mobile atmosphere, and must possess good client re- 
lations ability Travel and some weekend and holiday 
work required. Competitive salary, overtime and major 
company benefits. Send resume to Lawrence Nadler, 
Director of Engineering, 10393 Gandy Blvd., St. Peters- 
burg, FL 33702. A division of Hubbard Broadcasting, 
F &F Productions is an equal opportunity employer, WE 

Maintenance engineer w /digital experience, Large 
central Florida production facility. Familiar with Grass 
Valley 1600 switchers, TK -46 & Sony BVP 330 cameras, 
RCA and Sony 1" VTRs, 1/2" & 3/4" duplication VCR's 
Chyron IV & RGU 1, RCA Quad, Neve frame synchro- 
nizers, etc. Half hour from beach and Disney, in quiet 
small town setting. Salary commensurate with exper- 
ience. Resumes to Peter Sell, PO Box 1783. Deland, FL 
32721. 
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Needed immediately- studio maintenance engineer. 
Expanding three -station system, beautiful Wyoming. 
Must be experienced in Sony U- matic, digital and VTR 
1200's. Work and play in the heart of Wyoming near 
Yellowstone and Teton Parks. Resume in confidence to 
Box W -169. 

AM -FM-TV chief engineer wanted for no. 1 Peoria com- 
bination. See our display ad in this issue. 

Video engineer. University needs person who diag- 
noses, repairs and calibrates digital and analog televi- 
sion (production & RF) equipment. Must be able to 
demonstrate knowledge and experience in repair of 
digital electronic television equipment and possess 
FCC general class license. Salary $20,000 to $24,000, 
based on qualifications. Send letter of application with 
resume to: Office of Personnel Services, Box 15, Wich- 
ita State University, Wichita, KS 67208. Closing date: 
August 17. WSU is an AA/EOE. 

Chief engineer - repair and maintain studio and trans- 
mitter equipment. Prefer five years experience in TV 
studio maintenance. FCC 1st class license. Send re- 
sume to KYEL -N P.O. Box 592, Yuma, AZ 85364, attn: 
Tom Magner. KYEL -TV is an equal opportunity employ- 
er. 

Broadcast engineer. Audio/video engineer, Memphis 
State University's department of theatre & communica- 
tion arts. Chief operator for WSMS- FM -92, University's 
radio station. Inclusive of all equipment installation, re- 
pair, and maintenance in labs and classrooms. Over- 
sees all FCC related documents for radio station. Quali- 
fications: A.S. in electronics technology or military 
electronics school (B.S. /E.T. preferred.) and two years 
experience in radio or TV broadcasting or directly relat- 
ed field. Salary: $18,000 -$19,500. Send letter of appli- 
cation and resume to: Robert W. McDowell, Depart- 
ment of Theatre & Commmunication Arts, Memphis 
State University, Memphis, TN 38152. Position avail- 
able September 5, 1984. 

Chief engineer position open immediately at KTUU -2, 
NBC affiliate, in Anchorage. Alaska, Nielsen market 
167. KTUU is a fast growing progressive station in a 
dynamic city This is not a paper -pushing job: therefore, 
applicants must have thorough knowledge of new TV 
technology as well as extensive experience with tube 
type transmitters. Compensation DOE. Send applica- 
tions to KTUU Channel 2, P.O. Box 102880, Anchorage. 
AK 99510, Attn: Al Bramstedt, Jr. EOE. 

HELP WANTED NEWS 

Meteorologist- New England ABC affiliate. Successful 
candidate will be a good communicator with exper- 
ience on weather graphics and fax charts. Tape/re- 
sume to Curt Smith. News Director, WMUR -N 1819 
Elm St., Manchester, NH 03104. 

Ttoubleshooter /consumer reporter wanted. Send 
tape and resume to Steve Porricelli, Primo People, Inc., 
Box 116, Old Greenwich, CT 06870. 203-637-3653. 

Looking for that unique person to handle weekend 
weather and general assignment reporting three days 
a week. A degree and a minimum of one year exper- 
ience in television news required. Tapes and resumes 
to Keith Nichols, WRCB -N, 900 Whitehall Road, Chat- 
tanooga, TN 37405. 615- 267 -5412. An equal opportu- 
nity employer. 

News photographer. Must have good working knowl- 
edge of ENG, including editing. Experience preferred. 
Must be aggressive and creative. Send resume & tape 
to Jim Holland, News Director, WNH -N 980 James St, 
Syracuse NY 13203. No phone calls. We are an equal 
opportunity employer. 

Assistant news director sought by dominant South- 
west VHF network affiliate. Applicants must have at 
least five years experience in the business. Must be 
able to work well with people. Helpful to have some 
management experience. Degree helpful, but not man- 
datory. Excellent city and news operation. Send re- 
sume to Box X -11. EOE. 

Weather anchor needed. Two years on -air exper- 
ience. AMS seal or eligible. Also, need background 
with colorgraphic equipment. Send tape and resume 
to: News Director, WJRT-TV 2302 Lapeer Road, Flint, MI 
48502. EOE. 

Producer for 6 and 10 p.m. newscasts. Degree pre- 
ferred. Must be experienced reporter, good writer, and 
experienced in TV news production. Resume and 
tapes to Tom Butler, News Director, WPSD -TV, P.O. Box 
1197, Paducah, KY. 42001. EOE. 



News producer. Producer needed for top rated hour 
newscast. Must be able to produce fast paced show 
Must be good writer with strong people skills. Must 
have good news judgement, two years experience pro- 
ducing. and must have college degree in journalism or 
equivalent. Send resume and tape to: James Baum, 
News Director, KOTV, PO Box 6, Tulsa, OK 74101. 
KOTV, a Belo station, is an equal opportunity employer, 
M/F. 

News anchor /reporter for top ten market indepen- 
dent. Proven track record with expert writing, reporting 
and production skills. Send tape, resume and salary 
requirements. Positively no phone calls. WKBD -N 
News. Box 2350, Southfield, MI 48037. EOE. 

Strong news background for newly created news ser- 
vice sales position with leading NY based TV syndica- 
tion company Excellent opportunity for growth. Re- 
sumes to Box X -27. 

Investigative reporter. Large, award winning investi- 
gative unit in major Midwestern market wants an excel- 
lent investigative reporter. We require 3 years exper- 
ience in investigative work and sharp story telling skills. 
Please send resume and written synopsis of your work 
to Box X -26. No tapes please. 

Sunbelt medium market is looking for a weathercas- 
ter. Degreed meteorologist or AMS seal preferred with 
minimum 1 year experience doing weather. Knowledge 
of state of the art computer graphics and radar. Out- 
standing opportunity for the right person. Send resume 
and tape to Keith Nichols, News Director, WRCB -N, 
900 Whitehall Road, Chattanooga, TN 37405, or call 
615- 267 -5412. An equal opportunity employer. 

Producer: seeking a talented individual to supervise 
daily newscasts. Need solid news judgement, excel- 
lent writing skills. Will have access to great production 
facilities. Must have experience with all phases of live 
ENG. Will be involved in long -range planning and spe- 
dial projects. Previous management and production 
experience required. Tapes and resumes to Mike 
Malter, News Director. 801 North Oregon, El Paso, TX 
79902. EOE. 

Freelance TV reporters wanted in major US/abroad 
cities in support of news reporting service. Send re- 
sume and tape (tape will be returned) to: NewsTeam, 
53 East 34th Street, Third Floor, New York, NY 10016. 

News director. Sparkling city by the sea. Beautiful, 
sunny Corpus Christi, Texas. Dominant news station 
has immediate opening for experienced news director. 
Strong news and proven management ability is re- 
quired. Send tape /resume to Billy Brotherton, Station 
Manager, KIII -N P.O. Box 6669. Corpus Christi, TX 
78411, or call 512 -854 -4733. EOE. 

Sports reponer. Corpus Christi, the place to be, is 
looking for weekend sports anchor and weekday re- 
porter. Must have previous experience, reporting, 
shooting and editing. Send tape/resume to Billy Broth - 
erton, Station Manager, KIII -TV, P.O. Box 6669, Corpus 
Christi, TX 78411, or call 512 -854 -4733. EOE. 

News producer. We're looking for an experienced 
newscast producer, someone who is a first -rate journal- 
ist and a superb writer. We want a person who can 
orchestrate a large staff and state of the art technology 
to produce a well -paced news program that sparkles. 
If you fit the bill and want to work in America's most 
exciting news market, send tape and resume to: Bob 
Coleman, Executive Producer, WSVN -N 1401 79th 
Street Causeway, Miami, FL 33141. EOE. 

HELP WANTED PROGRAMING 
PRODUCTION & OTHERS 

Captioning coordinator. Responsible for on -air co- 
ordination of closed captioning of live, early morning 
broadcasts. Duties center on directing captioning staff 
activities during network broadcasts and include pre - 
and post -production responsibilities. The position re- 
quires excellent English, analytical and interpersonal 
skills. The ability to deal with detail and to work wet 
under pressure. Bachelor's degree in communications 
or related field is preferred. Television production/di- 
rection and control -room experience are desirable. Ex- 
cellent salary and benefits. Please send resume and 
salary requirement to National Captioning Institute, 
Inc., 5203 Leesburg Pike, Falls Church, W 22041, attn: 
Personnel Manager. EOE. 

Production facility accepting applications. Highly 
motivated individuals with three (3) years experience 
or appropriate degree. Resume and tape: Production 
Manager, P.O. Box 5572, Asheville, NC 28813. 

Videographer- shoot, edit field pieces for arts, sports, 
and news magazines. At least 1 year experience Sony 
and Convergence ECS -90 3/4" edit systems and TK 76 
cameras. Some studio work and television directing 
required. Salary $10,400 to $12,000. Resume and let- 
ter to Production Coordinator, WSKG -TV, PO Box 3000, 
Binghamton, NY 13902. 

WCBB, Lewiston, Maine, is accepting applications 
for program manager. Applicants should have exper- 
ience in scheduling, selection, production and adult 
education. Send resume to: WCBB, 1450 Lisbon 
Street, Lewiston, ME 04240. No phone calls, please. 
WCBB is an equal opportunity employer. 

Atlanta -based international communications com- 
pany has openings for TV syndication sales executives 
to syndicate TV programming nationally; TV studio pro- 
duction operations manager with hands -on ability; and 
TV studio production assistants (several needed). Re- 
sume to Box X -2. 

Commercial director. WVs #1 independent in the 
43rd ADI is looking for a creative individual to produce 
write, shoot, and edit field and studio commercials. 
Growth opportunity with young group broadcaster. 
Send resumes to Steve Utt, Production Manager, 
WV4H -N 23, 23 Broadcast Plaza, Hurricane, WV 
25526. An equal opportunity employer. 

Southeast top 20 affiliate looking for smart, warm, en- 
ergetic morning talk- magazine show host/interviewer. 
Talk or magazine show, experience a must. Send re- 
sume to Box W -102. EOE. 

Production assistant with experience directing news. 
Mid -Atlantic UHF affiliate. Good salary and benefits. 
Resume to Box W -122. 

TV studio supervisor for university TV production fa- 
cility. BA in N technical theater or related field is de- 
sired. Professional TVexperience including crew posi- 
tions, lighting and set construction (including some set 
design) is essential Ability to train, schedule and su- 
pervise half time crew and to work with outside clients. 
Responsible for crew staging and lighting of all pro- 
ductions. Includes some directing as assigned. Send 
resume to: Julie Tettemer, 104 TV Center, Wright State 
University, Dayton, OH 45435. 

Director /producer. Minimum 2 years 
broadcast TV directing. Experience or potential for 
wide variety program producing. Good for person 
seeking vibrant public television station with strong 
commitment to quality local production. $16,000 - 
$19,000. Send resume, references, description of pro - 
grams/series directed and produced to: S. Timonere, 
WGTE -N P.O. Box 30, Toledo, OH 43692. EOE. 

On- camera personnel, camera operators, switchers, 
videographics, salespeople. Major New England - 
based cable system is expanding its LO and sales 
department. EOE. Resumes to Box W -166. 

Assistant promotion director - immediate opening 
for creative person with strong writing, editing, and 
production skills. Professional experience and Bache- 
lors degree required. Advertising, promotion, or pub- 
licity experience helpful. Must be highly motivated, 
with attention to detail. Send resume and tape to Pro- 
motion Director, WSTM -N, 1030 James Street, Syra- 
cuse, NY 13202. An equal opportunity employer. 

Executive producer. The successful candidate will 
develop both long range and short term program ideas 
for WNPB -TV's local productions; supervise station pro- 
ducers; design and monitor systems and procedures 
to insure the maintenance of quality programming. Re- 
quires prior experience as a television producer: Un- 
dergraduate degree or equivalent work experience; 
proven track record for high -quality production. Prior 
Supervisory experience will be beneficial. Salary - 
$17,000 - $ 18,000, good fringe benefits. Send re- 
sumes to; /or refer qualified candidates to Kathy Chan- 
nel!, Director of Programming & Production, WNPB -TV, 
P.O. Box TV-24, 191 Scott Avenue, Morgantown, WV 
26507. Deadline - August 25, 1984. 

Managing producer/host for weekly public television 
local magazine. Five years television producing exper- 
ience preferred. On -air, writing, interviewing skills, and 
supervisory experience with ability to evaluate scripts 
and segments required. Magazine /documentary/pub- 
lic affairs background with ability to produce both seri- 
ous and light features. Salary: $19,000 - $22,000 with 
liberal benefits. Send cover letter, resume, 3/4" resume 
tape, and list of five professional references to James 
Mock, Executive Producer for Local Programming, 
WHA -N 821 University Avenue, Madison, WI 53706. 
AA/EOE. Application deadline August 20th. 
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SITUATIONS WANTED MANAGEMENT 

Successful general manager for over five years, 2 
years in TV seeks a challenging change. Knowledge i 

all areas of our business and deeply involved in th 
community Resume and references upon request. Bo 
X -25. 

SITUATIONS WANTED NEWS 

ENG photographer, editor, videotape operator seek 
permanent position. Charles Rakestraw, 615 -272 
4625. 

Anchorman. Strong friendly manner. Authoritativ 
voice and sharp appearance. Wide experience. WI 

move anywhere. 415-856-6602 

Experienced NY area sports voice looking to mak 
jump to TV in small /medium market. Call Jim 212 -83E 
5046. 

Meteorologist with radio/TV experience desires mov 
to upper medium or major market. Contact Box X -28 

Entry level position: I am a recent Emerson grad an 
majored in media. During college I had varied Nan 
radio experience and now seek to consolidate my pre 
vious work experience with my education. Any area c 

the U.S. considered. Contact Mr. Steven, c/o P.O. Bo 
6152, Boston, MA 02150 or leave a message at 617- 
232 -4423. Opportunity is more important than stadia 
salary. 

Versatile sportscaster. Reporter /anchor /produce 
play -by -play /sports show host. Offer experience, joui 
nalism education, enthusiasm. Box W -161. 

Weathercaster - polished 13 yr radio vet. 1 yr. top 6 
TV weather. Want weather anchor or weekend weathe 
reporter position. Opportunity more important tha 
mkt. size. Mike Morin, 201 -784 -9569. 

Enthusiastic, versatile college grad with degree i 

speech communication and deep interest/knowledg 
in all sports seeking entry level broadcasting positior 
preferably East Coast or Midwest. Contact Tim Parke 
804 -843.3682, or Rt. 1, West Point, V4 23181. 

Strong writer with radio experience, ready for telev 
sion reporting. Enthusiastic college graduate with joui 
nalism degree seeking entry level position. Contac 
Julie Sturgeon, 173 Wbodbourne, New Albany, II 

47150. 812 -945 -3499. 

General assignment reporter looking for a move ur 
10 years TV and radio news experience. Prefer Mic 
west. 319- 386 -8977 after 7 P.M. CDT. 

Anchor /reporter. Award -winning communicator; 
years' major market, international experience; desirin 
top 10 /network bureau. 813-367-5081. 

Meteorologist. Award -winning weathercasts goo 
ratings, and computer weather experience, availabl 
now, Stuart. 314 -962 -8419. 

Meteorologist- pleasant, credible, interesting an 
dedicated /seeking employment with a small to med 
um size market/Tim, 312- 894 -6349. 

News director. Managing editor small /medium marke 
seeks position in larger market as news director c 

assistant news director. Write Box X -18. 

Experienced, certified meteorologist seeking weep 
day position in Southeast. I draw graphics and prc 
gram computers, too. Write Box X -21. 

Executive news producer who can report, ancho 
edit, and do sports, looking to move out of mediur 
market. and work for you. Box X -23. 

SITUATIONS WANTED PROGRAMING 
PRODUCTION & OTHERS 

Camera/lights operator; 900+ hours on: ITC -35( 
DXC -1800, KY -1903. Also, audio and switching -cre 
ative. Hard worker, close -in NYC. Call B. Kochera, 201 
272 -0367. Make offer. 

Ambitious, hardworking, graduate with B.A. in Nan 
film, seeks opportunity in production or programing 
Will relocate. Contact Dave Robi, 68 Cold Brook Drive 
Cranston, RI 02920. 401 -942 -4852. 

Relocating to Phoenix, Arizona area -8 years top le% 

el production and administrative experience in broac 
casting field working with major names in the busines: 
I'm seeking an associate producer, or production -or 
ented administrative position in communications (ne 
work or independent) in the Phoenix area. Write Box ) 
13. 



NON league PBP sportscaster top 10 market seeks 
aient rep /agent to pursue nationwide freelance oppor- 
unities and handle career. Box X -14. 

ALLIED FIELDS 
HELP WANTED INSTRUCTION 

nstructor /assistant professor to teach broadcast 
nanagement, news courses, broadcast advertising/ 
ales, media law, and broadcast copywriting. Super - 
'ise campus radio station, or internship program. 
)h.D. preferred, industry experience desired. Send 
ita, transcripts and 3 letters of reference to: Dr. June 
1. Smith, Head, Department of Speech Communica- 
on & Theatre, Box 275, WTSU Station, Canyon, TX 
'9016. 806 -656 -3248. EOE. 

SITUATIONS WANTED INSTRUCTION 

1ssistant professor, major university telecommunica- 
ons, seeks one -two year assignment. Experienced 
?aching professional; management, sales, program- 
ming, media, law, internships. Prefer Southwest, Texas - 
:alifornia. Box X -4. 

WANTED TO BUY EQUIPMENT 

Venting 250, 500, 1,000 and 5,000 watt AM -FM trans - 
litters. Guarantee Radio Supply Corp., 1314 Iturbide 
street, Laredo, TX 78040. Manuel Flores 512 -723- 
331. 

natant cash- highest prices. We desperately need 
1HF transmitters, transmission lines, studio equip - 
ient. Call Bill Kitchen, Quality Media, 404-324-1271. 

Vestem Electric equipment. Vintage tubes: 2A3, 
0's. 458, 50's, 80's, 81's, 82's, 83's, 211, 242, 845. Tel 

.18-576.2642. POB 832, M.P. CA 91754. 

leed 25 watt Marti transmitter, 450MHz band. Must be 
olid state, good condition. Call Bob Schilling, 219- 
74 -9467. 

FOR SALE EQUIPMENT 

ail and FM lfansmitters -used, excellent condition 
3uaranteed. Financing available. Transcom, 215- 
179 -6585. 

ftansmItters -UHF- VHF -FM-new and used. Call 
)uality Media, 404 -324 -1271. 

itudlo equipment -new and used Hundreds of items 
available. VTR's, switchers, cameras. Call Quality Me- 
lia, 404 -324 -1271. 

brn -key construction -we build new TV stations fast 
and cost effectively Quality Media. 404 -324 -1271. 

)uality broadcast equipment: AM -FM -N new and 
ised, buy and sell. Antennas, transmitters, VTR's, 
. witchers, film chains, audio, etc. Trade with honest. 
eliable people. Call Ray LaRue, Custom Electronics 
;orp., 813-685 -2938 TWX 810-876 -0628 Celco. 

iCA TT1OAL with 25kw visual. RCA TF6BM antenna 
>oth CH5. 1800 feet 51.5 ohm transmission line with 
angers. Available approximately December. Ken Ren- 
row, KOAA -N 303 -544 -5781. 

fideo camera. Ikegami HL79Awith Fujinon 14:1 lens. 
115,000 or best offer. 7wailable with multicore base 
Ration, MA79 for $17,800 or best offer. Video produc- 
ion switcher. Vital VIX114 -10A featuring downstream 
:eyer and audio -follow video package. $11,000 or best 
Ater. W reless microphone system. Thomson -CSF RM- 
04 2- channel 950MHz diversity RF microphone sys- 

em with Sony ECM -50 electret condenser micro - 
>hones. $2,700 or best offer. Contact National Video 
ndustries. 15 Nest 17 Street, NYC 10011. 212 -691- 
300. 

Jew television equipment. More than 150 top 
)rands. We supply new, quality, equipment from studio 
ghting through antennas. Call us for professional help 
it competitive prices. Installation available. Television 
iystems & Services, Austin. TX. 512-837.1769; 800- 
31 -5143. 

!Okw FM CSI (1979). Also 5kw FM ITA. Harris MS15 
rxc. (1982). Excellent. Transcom, 215 -379 -6585. 

Guaranteed videocassettes! Broadcast quality 3/4" 
U -matic tapes in albums or shippers. Reprocessed, 
Chyron evaluated, cleaned, delabeled, erased and ful- 
ly guaranteed. All lengths, brands and sizes available. 
Fast, free delivery. Carpel Video. Inc. Call collect, 301- 
845 -8888. 

Mobile van. 30 ft. GMC with power tail gate, 25 kw 
power plant, 5 tons air conditioning, camera perch, 
storage, 6 RCA roll & lock racks. 17,800 original miles. 
Excellent condition. $28,500. Call H. Mumme 915- 
533 -1414. 

Datatron edit system. Tempo 7650 system set up for 
use with two HR -200s and one BVH -1100. Has all bells 
and whistles. System includes three readers and one 
generator. New condition. $15,500. Call H. Mumme, 
915 -533 -1414. 

FM 40kw RCA 40E -1 (2 -20E -1 into combiner.) 2 BTF 
15A solid state exciters. Avail. now Besco Interna - 
cional, 214- 630 -3600. 

New and used radio broadcast and microwave 
lowers. Complete nationwide sales, service and erec- 
tion available, located in central U.S. T.M.C.I., 402- 
467 -3629. 

Two TK-44 studio cameras with bias light plumbi- 
cons. James Dages, WLIO TV, Lima, OH 419 -228- 
8835 

Complete dish, demodulator for SMN Country Net- 
work. Also rack with three completely rebuilt 24 cart 
carousels. Also have 10KW ERI isocoupler. All of the 
above in excellent condition. Best offer. 912 -628- 
2000, Al Parker. 

tyro systems are selling for $60K & up. Now we have 
professional 5M equipment, fully redundant, M/P con- 
troller, high speed motor drive, S.A. or equivalent elec- 
tronics, $19,850. Call Viacom, 805- 929 -1800, for de- 
tails. 

26' mobile trailer, complete studio. 3 camera, 
$98,000; used very little. Ampex VR 20008 - recorder, 
$22,000. Call for list of other items. Star 54, 616-453- 
7754. 

I.A.C. announce booth. 5' x 6'5 ", excellent condition. 
Must be disassembled and moved by September 1. 

Call Jan Durgin, Film Services Supervisor, WGBH -'P 
Boston. 617+92 -1777, ext. 4290. 

Used broadcast TV equipment. Hundreds of pieces 
wanted & for sale. Please call System Associates to 
receive our free flyer of equipment listings. 213 -641- 
2042. 

FM transmitters: 25 KW, 10 KW, 5 KW, 1 KW. Continen- 
tal Communications, Box 78219, St. Louis, MO 63178. 
314 -664 -4497. 

AM transmitters: 50 KW, 10 KW, 5 KW, 1 KW. Continen- 
tal Communications, Box 78219, St. Louis, MO 63178. 
314 -664 -4497. 

You pay too much if you are not getting your new, 
double shielded, sweep -tested, precision video cable 
(8281 or 21- 1060 -7) from us! Amp, Amphenol and 
Kings connectors also available. Call Television Sys- 
tems, Austin, TX. 800 -531 -5143; Texas: 800 -252- 
8286. 

Quality television equipment More than 150 top 
brands from studio lighting to antenna. Call Troy 
Brown, Bill Martin or Cary Fitch for professional help at 
competitive prices. System planning & turnkey installa- 
tion available. Television Systems, Austin, TX. 800- 

531 -5143; Texas: 800 -252 -8286. 

RADIO PROGRAMING 

Radio programming wanted. Syndicator will distrib- 
ute your quality programming. Send demo ASAP: Box 
7339, Newport Beach, CA 92660. 

Radio & TV Bingo. Oldest promotion in the industry. 
Copyright, 1962. Nbrld Wide Bingo. PO Box 2311, 
Littleton, CO 80122. 303 -795 -3288. 

MISCELLANEOUS 

Promotion library - 80 selected pages non -current 
issues two nationally circulated newsletters - $19. 
Promo, Box 50108, Lighthouse Point, FL 33064. 

CONSULTANTS 

Feedback Unlimited. Videotapes critiqued by former 
kw AM Bauer 707; also RCA BTA 1R. Both on -air. Call Denver news director. Stations and individuals. 1313 

'ranscom Corp., 215 -379 -6585. Williams #901, Denver, CO 80218. 303-320-6816. 
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RADIO 
Help Wanted Management 

OWNERSHIP OPPORTUNITY 
Successful Midwestern broadcast- 
ers have just purchased a 1 kw AM/ 
100kw FM in a Missouri small market 
of 10,000 +. An individual is sought 
to become general manager with the 
opportunity for ownership. Applying 
candidates must have management 
experience, sales background and 
knowledge of small market radio. 
EOE,M /F Reply in confidence to: 

BOX W -146 

PROGRAM DIRECTOR 
LIFETIME DREAM 

To live and work in Austin, Texas, one of Ameri- 
ca's great cities. To work at KHFI (K -98), a great 
radio station with dynamite numbers. You will 
be replacing our current program director who 
is moving to a top 10 market. If you have a 

proven track record in CHR as a program direc- 
tor, know how to interpret ARB and Birch, cre- 
ate, plan, and successfully run promotions and 
are a good people person, then we want to 
hear from you. Send T &R, to include program- 
ming philosophy, to Chris Wtegmann, Station 
Manager, KHFI -FM, 1219 W 6th Street, Austin. 
D( 78703. EOE. 

Help Wanted Sales 

REGIONAL 
AFFILIATE MANAGER 

Due to rapid growth and expansion, 
Satellite Music Network is seeking 
additional sales personnel to call on 
America's top station owners and 
managers. If you have first hand ex- 
perience at the station level, want to 
be a part of the exciting future of ra- 
dio, and are willing to travel -this is an 
outstanding career opportunity for 
you. We pay a good draw against 
commission, giving you unlimited fi- 
nancial opportunities. Call 800- 
527 -4892 for details and an appoint- 
ment. 

Help Wanted Programing, 
Production, Others 

STAFF 
WRITER 

High powered, aggressive national advertising 
association seeks a writer with two or more 
years experience writing sales presentations, 
speeches, articles, promotional materials, 
press releases, and ad copy /continuity. Brains, 
humor, and familiarity with radio is essential 
Salary: mid to high teens. Send resume to: 

Daniel Flamberg 
Radio Advertising Bureau, Inc. 

485 Lexington Avenue 
New York, NY 10017 



Situations Wanted Management 

VP- CONTROLLER 
Ownership change, over 20 years of broad- 
casting experience, including corporate group 
controller, GM, GSM, and ownership. Desire 
medium or large small market with possible 
buy -in profit sharing. Strengths include control 
of P & L, personnel, sales and marketing. Call 
307- 765 -2332 or 765 -9243. 

Situations Wanted Technical 

SEASONED 
MAJOR MARKET ENGINEER 

with extensive experience as a technical director and 
chief engineer is seeking a similar position. Comfort- 
able with all facets of management and state -of -the -art 
technology Looking for a long term association with a 
quality organization. WII consider allied fields. Write 

Box X -10. 

Situations Wanted Announcers 

FLORIDA SITUATION WANTED 

Announcer. News. Telephone lalk personality 
Sales. Twenty successful years experience lo- 

cal and network radio/TV.. Permanently relocat- 
ed Florida. Desire Dade, Broward, Palm Beach 
or Marlin County Write Box W -133. 

TELEVISION 
Help Wanted Programing, 

Production, Others 

SHOW PRODUCER 
GOOD COMPANY, the most successful after- 
noon show in the country, is looking for an ex- 
perienced self- starter with fresh ideas, endless 
energy and strong leadership skills. The pro- 
ducer will coordinate a staff of 22 in creating 
this "Hour Magazine" -type show that includes 
interviews, live remotes, and a live studio audi- 
ence. We need a gunner who thrives on cre- 
ative challenge. hard work and the satisfaction 
that comes with being the best. At least two 
years related experience is absolutely re- 
quired. Please send letter and resume, no 
tapes yet. to: Good Company, Attn: Steve Edel- 
man, EP, KSTP -TV, 3415 University Avenue, 
Mpls., MN 55114. EOE/MF, 

KSTP-TV 

Company 

PROMOTION PRODUCER 
#1 award winning CBS affiliate in Charleston, 
SC, seeks experienced promotion producer 
with emphasis on entertainment. Creative writ- 
ing and hands -on editing skills a prerequisite. 
Send tape, resume, and salary history to Eve 
Olasov, WCSC -TV, 485 East Bay Street. 
Charleston. SC 29402. 

For Fast Action Use 
BROADCASTING'S 

Classified Advertising 

Help Wanted Programing, Production, Others Continued 

PRODUCER /DIRECTOR 
This staff position is for an individual who can turnkey commercial or live 
programming projects. Should have a minimum of 5 years experience 
within a production company setting, not exclusively broadcast. Require- 
ments include projects development, budgets management and directo- 
rial responsibilities including technical directing. Should be fully familiar 
with Grass Valley 1680 and up. Prefer GVG 300. Entertainment/live pro- 
gramming experience considered a plus. Excellent salary package. 
Send complete resume with references and demo videotape to address 
listed below 

VIDEOGRAPHER 
This staff position requires a minimum of 3 years major market experience 
specializing in 1" format with heavy emphasis on commercial production 
or live programming. The ideal candidate is someone who wants more 
than just a job, is extremely creative and can help develop and produce 
new entertainment and special events programming with the latest state - 
of- the -art equipment. Send resume and demo videotape to address list- 
ed below. 

IMAGE BUILDERS, INC. 
401 W. Commerce, Suite 326 

San Antonio, TX 78207 

Help Wanted Management 

A new multi -million dollar video and film production company located in the sunbelt is seeking 
to fill the following staff positions: 

VICE -PRESIDENT 
SALES AND MARKETING 

This position requires an experienced and successful sales achiever with a management 
background. an ability to develop a comprehensive national sales program and the proven 
skill to attain goals and objectives. If you have a minimum of 5 years experience as a leader in 

major market video production and post- production sales, we want to meet you. 

PROGRAMMING SYNDICATION SALES DIRECTOR 

This individual will be responsible for assisting in the development and syndication distribution 
of independently produced video-and film broadcast programming including entertainment, 
sports, and dramatic series. Knowledge of Hispanic programming trends is also helpful and 
experience in this field will be considered a plus. This position requires a minimum of 5 years 
programming /syndication experience. Send a full resume with references and salary require- 
ments to Box W -154, 

TV MARKET 
DEVELOPMENT MANAGER 

Np are seeking "complete" individual to develop total 
market development effort. Candidate must possess 
strong communicating skills. creative and imaginative 
thinking. research, retail and co -op. Television back- 
ground helpful, but not necessary More important is 

overall marketing ability Witten replies only to: VP/ 
Sales, WMAR -TV, 6400 York Road. Baltimore, MD 
21212. EOE. 

WMAR TV 2 BALTIMORE 

COORDINATOR OF 
TECHNOLOGY PROJECTS 

Special Telecommunications 
Services - WGBH 

Responsibilities include: ongoing management of pro- 
jects in Captioning, teletext. videotex, interactive video 
disc and micro computer software. including budgetary 
and financial responsibility for all projects. Management 
of partnerships with state and federal agencies, other 
public television stations. commercial networks. non- 
profit and Commercial institutions, local cable channels 
and software publishers. Strategic planning and protect 
development in the above areas. Experience in project 
management and knowledge of above technologies re- 
quired. Salary commensurate with experience. Send re- 
sumes by August 17 to: Carolyn C. Carpenter, Admin 
Asst., STS, WGBH, 125 Vr stern Avenue. Boston. MA 
02134. 
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ADMINISTRATIVE 
ASSISTANT 

For an aggressive TV syndi- 
cator. Must have TV sales 
background with decision 
making ability. Excellent fu- 
ture for hard worker. Salary 
open. Resume to: 

Box X -39 

THIS PUBLICATION 
IS AVAILABLE 

IN MICROFORM 

University Microfilms 
International 

300 North Zeeb Road, 
Dept. PR Ann Arbor, 

MI 48106 



Help Wanted Management 
Continued 

Satellite Television 
Marketing 

RCA American Communications. Inc.. Is 

expanding its Video /Audio marketing product 
line to include the following 2 positions: 

Account Manager /Network 
Primary responsibility is to market our 

satellite services to broadcast television 
customers including the major television 

networks. Will assist in the 
development of new 

service offerings. sales 
forecasts. business plans 

and strategic plans. 

Account Manager/ 
International 
Primary duty is to 

market 
international and 
occasional video 

services to the 
Occasional and 

potential full time 
channel users. 

Will insure that 
necessary 

facilities and 
interconnect 

between RCA 
Americom and 

connecting 
carriers are available for implementation of 
orders. Researches and prepares budgetary 
and formal proposals to potential users and 

will also assist in developing the 
Video /Audio business plans. 

These positions require a minimum of 3 
years experience with network functions and 

operations. traffic bordering procedures. a 
background in technical operations and a 

BSEE. 

For confidential consideration, please forward 
your resume indicating salary history to: 

RCA American Communications, Inc.. Box VA. 
400 College Road East. Princeton. NJ 08540. 

RC/1 
RCA AMERICAN COMMUNICATIONS IS AN 

EQUAL OPPORTUNITY EMPLOYER 

Help Wanted Technical 

COORDINATOR ACADEMIC/ 
INSTRUCTIONAL TV 

Rutgers University has an immediate need for an ex- 
perienced (cable. ITFS. satellite teleconferencing. 
etc. ). creative individual to develop and oversee impor- 
tant academic television projects. including major 
grant -funded projects. The position involves consider- 
able effort in translating technological advances to the 
academic community and professional TV staff. as well 
as heavy proposal writing. 
Requires a Bachelor's degree (advanced degree pre- 
ferred). plus extensive experience in instructional tele- 
vision at the creative programming or supervisory lev- 
el Also requires a demonstrative knowledge of 

television production and familiarity with copyright and 
clearance laws. Requires excellent written and oral 
communication skills. 
Salary $26.347 $35.572. The University offers an ex- 
cellent benefits package including tuition remission for 
employees and their children. Interested candidates 
may submit their resumes. indicating Ref. No. 18 to: 

'HF Stet( UNNERsme OE NEW JERSEY 

RUTGERS 
Division of Personnel Services 

New Brunswick, NJ 08903 
An affirmative action equal 

opportunity employer 

Help Wanted Technical 
Continued 

TV OPERATIONS ENGINEER 
The Stale University of New YorKCentral Administra- 
tion. in Albany, NY seeks applicants for the position of 
Noperations engineer. The Noperations engineer is 
responsible for the operation of TV network & produc- 
tion studio facilities; does related work as required. 
Performs electronic equipment operational adjust- 
ments; operates camera. video & audio tape ma- 
chines; performs post- production videotape editing; 
selects sequences for insertion into composite pro- 
gram; sets & adjusts studio lighting; constructs graph- 
ic displays; assists producer in production aesthetics. 

Qualifications: minimum 5 yrs. significant TV broadcast 
station or network production & engineering exper- 
ience, or successful completion of baccalaureate pro- 
gram including NY Network broadcast internship com- 
pleted as optional semester credit program. Excellent 
fringe benefits available; salary commensurate with 
qualifications & experience. State University of NY is an 
equal opportunity employer. Search committee will be- 
gin review of resumes on August 20, 1984. Send letter 
of interest & resume to 

Gladys Gould, Personnel Director 
State University of NY 
Central Administration 
Personnel Office S -125 
State University Plaza 

Albany, NY 12246 

o 
AM -FM -TV 

ENGINEER 
State of art high -power UHF affiliate 5KW 
technical AM and class B FM. Must have 
proven technical and managerial exper- 
ience to supervise 21- person staff. Rush 
resume and salary history to General 
Manager, WMBD stations, 3131 N. Uni- 
versity, Peoria, IL 61604. No phone calls. 
An EOE/M -F 

TWO RADIO/TV TRANSMISSION 
Engineers to assist, train and instruct in the mainte- 
nance and installation of radio and TV transmission, 
AM/FM radio. studio to transmitter link, radio and tele- 
phone network -and, if possible. have experience in 
microwave transmission. Job would call for 6 mos. to 
one year period on -site in Caribbean country. Please 
send resume lo: Ruder Finn & Rotman. Inc., 110 East 
59th St.. NYC 10022. Attn: Rose'. lasquez. 

Help Wanted Sales 

TV ACCOUNT EXECUTIVE 
WATL -TV, Atlanta's fastest -growing TV 

station, is looking for an experienced in- 
dependent salesperson. Excellent op- 
portunity to move up to a large market. 
Must demonstrate strong knowledge of 
ratings use, and have a successful track 
record in direct and agency sales. Send 
resume to: 

Ron Leppig 
Local Sales Manager 

WATL -TV 
575 Ponce De Leon Ave. 

Atlanta, GA 30308 
All inquiries will be strictly confidential. M /F. EOE. 
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Help Wanted Sales 
Continued 

ACCOUNT EXECUTIVE 
KSDK. channel 5, is seeking an individual with 
a minimum of two or more years TV sales exper- 
ience to fulfill our needs for a local account 
executive. This individual will assume one of 
the top local lists at the station. KSDK is a top 
NBC affiliate and a division of Multimedia, Inc., 
located in St. Louis, Missouri. If you feel you 
would enjoy the challenge of a station located 
in the eighteenth market, then please send a 
letter or resume to: 

Frank Wyche 
KSDK 

Television Plaza 
1000 Market St. 

St. Louis, MO 63101 
i0 

Help Wanted News 

METEOROLOGIST 
Join the team building the leading 
weather department with a totally 
new weather center, computer tech- 
nology, a weather van for live cover- 
age, and people who make the dif- 
ference. Required: meteorology 
degree, AMS seal, TV experience; 
enthusiastic, credible, friendly per- 
sonality. Letter /resume /tape to: 

Lee Giles 
News Director 

WISH -TV 
PO Box 7088 

Indianapolis, IN 46207 
Vve are an equal opportunity employer. 

WE'RE LOSING THE BEST 
male anchor in Peoria and looking to find 
a September 1 replacement. Must be a 
journalist who can report and deliver the 
news to a growing central Illinois audi- 
ence. If you're ready to step in, rush tape, 
resume, and salary requirements to 
Duane Wallace, News Director, WMBD- 
TV, 3131 N. University, Peoria, IL 61604. 
EOE,M /F. No phone calls. 

ENG PHOTOGRAPHER 
WBAL -N Baltimore, Maryland, is looking for exper- 
ienced ENG shooter. Qualified applicants should have 
a thorough knowledge of ENG tape production and 
techniques and at least 2 -3 years experience in a daily 
news operation. Applicants must be able to work well 
with reporters and producers in responding to spot 
news pressure and working on highly produced news 
specials. Nbrking knowledge of state of the art ENG 
equipment and ability to edit tape pieces are a must 
Send resume and tape to News Director, WBAL -TV 
3800 Hooper Avenue, Baltimore, MD 21211. No phone 
calls please. WBAL.tV is an equal opporiunity employ- 
er 

THIS PUBLICATION 
IS AVAILABLE 

IN MICROFORM 
University Microfilms 

International 
300 North Zeeb Road, 
Dept. PR.. Ann Arbor. 

MI 48106 



Situations Wanted Programing, Radio Programing 
Production Others 

SANDY SCHLEY 
WANTS TO WORK! 

An energetic individual experienced as a 
producer, editor, TV auction coordinator, 
and on -air talent wants to go to work for 
you. 

Sandy graduated from Ashland College 
in May, 1984, with a major in radio/N and 
minors in marketing and speech. She 
gained extensive hands -on experience 
with WRDL -N WRDL -FM, and WEWS- 
TV She is ready to go to work today. You 
can contact her at 8558 Cedar valley 
Road, West Salem, OH 44287.419-846- 
3726. Do it Now! 

Miscellaneous 

ATTENTION: 
RADIO STATION MANAGERS 

Stations everywhere that do not 
normally accept (per order) ad- 
vertising are laughing all the way 
to the bank on this. Fantastic de- 
mand from every adult, male & 
female, from every walk of life. 
YOU can also load your bank ac- 
count with the greatest deal in 20 
years. EXCLUSIVE to one sta- 
tion per market. A simple letter 
brings complete information. 

Mutual Research Associates 
Box 93 

Goldenrod, FL 32733 

TOUR CHINA 
WITH 
NRBA 

All radio broadcasters are invit- 
ed to join a very special tour of 
China. Hosted by Radio Beijing. 
Sept. 19 -Oct. 7. MUST CALL 
IMMEDIATELY 

202 -466 -2030 

LOOKING FOR FINANCING? 

Let us prepare and present bank or investor proposals 
for acquisition, new station construction, Or working 
capital needs. Our 16 years experience in ownership 
and consulting has helped many broadcasters buy 
their first station. and we've dealt with many major 
banks, venture companies. and individual investors. 
Call for details on how we can tailor our services to your 
project. 212 -980 -3886. Mr. Robin B. Martin, Presi- 
dent. 645 Madison Avenue. NY. NY 10022. 

For Fast Action Use 
BROADCASTING'S 

Classified Advertising 

ADD A VOICE!! 
It you program your radio station by satellite, 
well do your announcing for 86.00 per spot. 

Packages available. 

zeUelliv4 StRaCe4 
MULTI TRACK RECORDING/ RADIO -TV PRODUCTION 

1 R.D. N3, Box 570, Palmyra, PA 17078 

..-GREEN 
HORNET 

Radio Mystery Series 

IS BACK ON THE AIR! 
Now available for local purchase. 

CHARLES MICHELSON, inc. 
9350 Wilshire Blvd., Beverly Hills, Ca. 90212 (213) 278 -4546 

FRESH FEATURE IDEA 
"MONEYLINE" 

Ten 60- second reports each 
week on new products, advice 
on working smarter, investments, 
and more. Fast paced and con- 
versational. Heard on WJW, 
WGST, WWL, 100 others. Con- 
tact: 

Chris Davala 
Meredith Radio Syndication 

404 -231 -0920 

Employment Service 

NATIONAL - 
THE RADIO 

PLACEMENT LEADER! 
we have jobs for 

Programmers 
Announcers 
Newspeople 
Production pros 

Male & female. All size mkts. Coast to coast. NATION- 
AL makes the presentation for you! For complete de- 
tails 8 registration form. send $1 postage 8 handling. 
Let NATIONAL help you! 

NATIONAL BROADCAST 
TALENT COORDINATORS 
DEPT. B, PO BOX 20551 
BIRMINGHAM, AL 35216 

205 -822 -9144 

10,000 RADIO -TV JOBS 
The most complete F. current radio/TV job publication 
published in America. Beware of imitators! Year after 
year, thousands of broadcasters find employment 
through us. Up to 98% of nationwide openings pub- 
lished weekly, over 10,000 yearly All market sizes. all 
formats. Openings for DJ's, PD's, salespeople. news. 
production. 1 wk. computer list, $6. Special bonus: 6 
consecutive wks , Only $14.95 - you save $21! 
AMERICAN RADIO JOB MARKET, 6215 Don Gaspar,' 
Las Vegas, NV 89108. Money back guarantee! 

Wanted to Buy Stations 

FLORIDA 
Experienced broadcaster w /solid fi- 
nancial backing wishes to acquire 
FL FMs or AMs /FMs. Please send all 
detailed information to Box X -7. 
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For Sale Stations 

UHF CP FL growth mkt. 
UHF CPs. Several avail- 

able. 
Low power TVs. Many list- 

ings. 
Class A FM. Top 5 market. 
Low priced AM. Metro SE 

coverage. 
Daytime AM. Medium mkt. 

Religious. 

Bill Kitchen /Dan Dunni- 
gan. 

Call 404 -324 -1271. 

= Quality Media 

'Corporation auOl] 

BOB KIMEL'S 
NEW ENGLAND MEDIA, INC. 

NEW LISTINGS! 
If you want to be the first to know, contact us 
now to get on our mailing list. 

8 DRISCOLL DR. ST. ALBANS, VT. 05478 
802. 524.5963 

OR GEORGE WILDE Y: 207 947 6083 

this 
publication i5 
available in 
microform 

8'fiifGlB--i i3Iu?BYi 
ii--itii-Ci !91' ° iPwine11-- 

LA! 'IMO r - 
lane 
16CIIlf .. 

Please send me additional information. 

University Microfilms 
International 

300 North Zeeb Road 
Dept. P.R. 

Ann Arbor, MI 48106 
U.S.A. 

18 Bedford Row 
Dept. P.R. 

London, WC1 R 4EJ 
England 

Name 
Institution 
Street 
City 
State Zip 



For Sale Stations Continued 

< 
1\ RAMarsball &Co. 

\/Media Investment Analysts & Brokers V Bob Marshall, President 

This automated fulltime AM station located in medium - 
size Southeastern market is an excellent situation for 
owner -operator. $350,000, with $105,000 down. 

508A Ptneland Mall Orrice Center. Hilton Head Island. South Carolina 29928 803 -681 -5252 
809 Corey Creek El Paso. Texas 79912 915. 581.1038 

H.B. La Rue 
Media Broker 

RADIO-TV-CATV-APPRAISALS 

West Cdast: 44 Montgomery St., 5th 
Floor, San Francisco, CA 94104. 415- 
434 -1750. 

Atlanta Office: 6600 Powers Ferry Rd., 
Suite 205, Atlanta, GA 30339. 404 -956- 
0673. Harold W. Gore, VP, 

East Coast: 500 E. 77th St., Suite 1909, 
New York, NY 10021. 212 -288 -0737. 

STAN RAYMOND & ASSOCIATES, INC. 

Broadcast Brokers & Consultants 

Thinking about buying or selling? We sincerely invite 
you to talk it over with us. Put our 35 years' experience 
to work for you. Specializing in Sunbelt properties. 
1819 Peachtree Rd.. NE, Suite 714, Atlanta, GA 30309. 
404 -.351 -0555. 

Wilkins 
and Associates 

Media Brokers 
LA AM 
NJ AM 
SC AM 
IN AM/FM 
MI AM/FM 
CO FM 
AL AM 
MO FM 
AR AM 
MI AM 
NC AM 
SC Myrtle Beach Station. 
Station Appraisals. $750 

$500,000 
$700,000 
$230.000 
$500,000 
$275.000 

$30.000 
$25.000 
$50.000 
$50.000 
$35,000 
$25,000 

20% 
30% 
20% 
20% 
45% 

downpayment 
downpayment 
downpayment 
downpayment 
downpayment 
downpayment 

P.O. Box 1714 
Spartanburg, SC 29304 803/585-4638 

TEXAS 
Only FM in booming small Texas city - (retail city sales 
up 54% last 12 months!) Unlimited growth potential - 

perlect central location. Major network affiliated. Ap- 
praised at $450K - immediate sale only $350K. Really a 
great opponun ty. Call now Jamar Rice Co.. 512 -327 - 
9730. 950 Nest Lake High Drive, Austin. TX 78746. 

BPirk 
Radio /TV Brokers specializing in 

Western Properties. 
Seattle: 1206) 283 -2656 

William L. Simpson 

San Francisco: )415) 441 -3377 
Chester Coleman 

San Diego: )619) 728 -8018 
Charles R. Kinney 

BROADCAST PROPERTIES WEST, Inc. 
221 First Avenue West / Seattle, WA 98119 

LAS VEGAS 
RADIO STATION 

for sale. 100,000 watts. FM. $2 
million cash. Call Jack French, 
Pres., 702 -731 -6222. 

FOR SALE 
BY OWNER 

Southeast coastal area, 3000 watt FM, fully automated. 
satellite dish. $200.000 annual billing. Real estate in- 

cluded. Growth potential. $550.000. Owner financing 
to qualified purchaser with suitable downpayment. Box 
W-165. Serious inquiries only 

RALPH E. MEADOR 
Media Broker 

AM- FM- TV- Appraisals 
P.O. Box 36 

Lexington, MO 64067 
816 -259 -2544 

ATTENTION: 
FLORIDA 

MEDIA OWNERS 
Walker Media, Inc., is licensed by Florida 
as real estate brokers. Florida now re- 
quires licensure of companies & individ- 
uals performing business & media bro- 
kerage under its real estate rules & 
regulations. If you want to sell your Flor- 
ida media property, or need an appraisal, 
we'd be very happy to serve you. 

John Hurlbut, Associate. Jim Mixon, VP- 
Broker. 

WALKER MEDIA, INC. 
5412 MARINA DR. 

PO BOX 1845 
HOLMES BEACH, FL 33509 

813- 778 -3617 
813- 778 -7071 

THE HOLT CORPORATION 

SUBURBAN FM /AM 
TOP TEN MARKET 

Not only in the top ten...but one of 
the very best on any list of radio mar- 
kets! 

Solid cash flow and excellent asset - 
s...an outstanding growth buy at 
$3.5 million. 

Westgate Mall o Bethlehem. Pa. 18017 
215-865-3775 

Dan Hayslett 
a a...a ci:ilea. lilt 

RADIO, TV, and CATV 
(214) 691 -2076 

11311 N. Central Expressway Dallas, Texas 

MINN. FULLTIME AM 
Excellent single station market. Prof- 
itable with lots of growth potential. 
Great terms. T. L. Laidlaw 701 -775- 
0633. 402 University Ave., Grand 
Forks, ND 58201 

CHAPMAN ASSOCIATES`, 
nationwide mergers & acquisitions 

STATION CONTACT 

So Met AM/FM $3,700K $3,000K Ernie Pearce (615) 373 -8315 
West Sm AM $110K Greg Merrill (801) 753 -8090 
NY Sm AM $435K $150K Ron Hickman (401) 423 -1271 
MW Sm AM $600K $200K Peter Stromquist (319) 359 -4768 
FL Med AM $330K $30K Randall Jeffery (305) 295 -2572 
So Sm AM $300K $37K Mitt Younts (804) 355 -8702 
FL Med AM $380K $50K Bill Cate (904) 893-6471 
CA Met AM/FM $3,000K Cash Elliot Evers (415) 387 -0397 

For information on these and our other available stations, or to sell, contact Dave Sweeney, General 
Manager, Chapman Associates Inc., 1835 Savoy Dr., Suite 206, Atlanta, GA 30341. 404 -458 -9226. 
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Florida and Georgia 
Owner is retiring, 5000 watt gospel station in Florida. 
billing over $19,000 per month. Asking $525.000, 
downpayment $100,000, balance financed. 1000 watt 
AM station in south Georgia, single station market, ask- 
ing price $160,000. downpayment $30,000.803-585- 
4638. 

901/767-7980 
MILTON Q. FORD s ASSOCIATES 

MEDIA BROKERS -APPRAISERS 
"Specializing In Sunbelt Broadcast Properties" 

5050 Poplar Suitell35 Mémphis.Tn. 38157 

JAMAR -RICE CO. 
Class A FM Small but booming TX mkt. $350.000 
terms 

512- 327 -9570 
950 W. LAKE HIGH DR. 

STE. 103 
AUSTIN, TX 78746 

For Sale Stations Continued 

PAUL E. REID 
35 yrs. broadcast experience. Now me- 
dia broker. FL: FM, adjacent to major 
mkt. VA: AM daytimer, med. mkt. AL: 
AM, top 50 mkt. FL: AM /FM, near major 
mkt. FL: AM fulltimer. MI: UHF, major mkt. 
Buying or selling? Contact: 

PAUL E. REID 
BOX 2669 

LA GRANGE, GA 30240 
404 -882 -1214; 883 -7693 

CHAPMAN TELEVISION 
ABC TV STATION 

Small Midwestern UHF network affiliate. Cur- 
rently with cash flow Attractive facilities. Priced 
about 10X cash. Possible financing available. 
Contact E.L. "Corky' Cartwright, 303 -740- 
2224. 

\7 CHAPMAN ASSOCIATES' 
nationwide mergers & acquisitions 

BEAUTIFUL OREGON 
CLASS C FM 

One of the best signals in the Northwest. Within 
one hour's drive from Portland. Asking 
$750,000 /terms. Contact Jerry Dennon, 206- 
455 -4641. The Montcalm Corporation, 1800- 
112th NE, Suite 210E, Bellevue, WA 98004. 

CLASS A 
FM 

Cash or terms. Sunbelt. 512- 
663- 4456; 663 -3281. 

TEXAS FM 
Major TX mkt. Available from original own- 
er. Profitable, well- equipped, includes 
real estate. Price: $1,750,000; $250K 
down, balance payable over 10 yrs. Write 
Box X -30. 

BROADCASTING'S CLASSIFIED RATES 
All orders to place classified ads & all correspon- 
dence pertaining to this section should be sent to: 
BROADCASTING, Classified Department, 1735 
DeSales St., N.W., Washington, DC 20036. 

Payable in advance. Check or money order. Full 
& correct payment MUST accompany ALL or- 
ders. 

When placing an ad, indicate the EXACT cate- 
gory desired: Television, Radio, Cable or Allied 
Fields; Help Wanted or Situations Wanted; Man- 
agement, Sales, News, etc. If this information is 

omitted, we will determine the appropriate cate- 
gory according to the copy. NO make goods will 
be run if all information is not included. 

The publisher is not responsible for errors in print- 
ing due to illegible copy -all copy must be clearly 
typed or printed. Any and all errors must be re- 
ported to the classified advertising department 
within 7 days of publication date. No credits or 
make goods will be made on errors which do not 
materially affect the advertisement. 

Deadline is Monday for the following Monday's 
issue. Orders, changes and /or cancellations must 
be submitted in writing. (NO telephone orders, 
changes and /or cancellations will be accepted.) 

Replies to ads with Blind Box numbers should be 
addressed to: (Box number), c/o BROADCAST- 
ING, 1735 DeSales St., N.W., Washington, DC 
20036. 

Advertisers using Blind Box numbers cannot re- 
quest audio tapes, video tapes, transcriptions, 
films, or VTRs to be forwarded to BROADCAST- 
ING Blind Box numbers. Audio tapes, video 
tapes, transcriptions, films & VTRs are not forwar- 
dable, & are returned to the sender. 

Publisher reserves the right to alter classified 
copy to conform with the provisions of Title VII of 
the Civil Rights Act of 1964, as amended. Publish- 
er reserves the right to abbreviate, alter, or reject 
any copy. 

Rates: Classified listings (non -display). Per issue: 
Help Wanted: 850 per word, $15 weekly minimum. 
Situations Wanted (personal ads): 500 per word, 
$7.50 weekly minimum. All other classifications: 
950 per word, $15 weekly minimum. Blind Box 
numbers: $3 per issue. 

Rates: Classified display (minimum 1 inch, up- 
ward in half -inch increments), per issue: Situa- 
tions Wanted: $40 per inch. All other classifica- 
tions: $70 per inch. For Sale Stations, Wanted To 
Buy Stations, & Public Notice advertising require 
display space. Agency commission only on dis- 
play space. 

Word count: Count each abbreviation, initial, single 
figure or group of figures or letters as one word 
each. Symbols such as 35mm, COD, PD, etc., 
count as one word each. Phone number with area 
code or zip code counts as one word each. 
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Media 

kppointments, Belo Broadcasting Corp. sta- 
tions: David Lane, VP, television, Belo, Dal - 
as, to president, WFAA -Tv Dallas; Terrence 
:ord, VP, general manager, KHOU -TV Hous- 

Lane Ford 

ton, to president; 
Gene Boivin, general 
sales manager and sta- 
tion manager for 
KRQX(AM) -KZEW(FM) 
Dallas, to VP and gen- 
eral manager, and Jeff 
Lovins, director of re- 
search, WFAA -TV Dal- 
las, to same capacity 
for Belo there. 

Boivin Charles Edwards, VP 
and general manager 

,f Gaylord Broadcasting's KSTW(TV) Seattle, 
gamed VP and general manager of co -owned 
:TVT(TV) Fort Worth. Bruce Lumpkin, sales 
:tanager, KSTW. succeeds Edwards. 

Michael Harwell, director of advertising 
nd promotion, wOFL(TV) Orlando, Fla., 
pins KIxR(FM) Ponca City, Fla., as general 
nanager and president of parent, Harwell 
Iroadcasting Corp. Craig Eaton, program di- 
ector, KLOR -FM Ponca City, to operations 
nanager, KIXR. 

Caul Nakel, corporate VP and general man- 
ger, Elyria- Lorain Broadcasting Co., Elyria, 
)hio, retires effective end of this year. 

)ean Osmundson, general manager, 
VMC(AM) Memphis, retires. 

Aichael Crushman, VP and station manager, 
VHAS(AM)- WAMZ(FM) Louisville, Ky., joins 
:RMG(AM) Tulsa, Okla., as general manager. 

-homes Thon, station manager, WLVQ(FM) 
;olumbus, Ohio, named VP and general 
nanager. 

I. Marcus Wood, from KREM -TV Spokane, 
Nash., joins KVEW(TV) Kennewick, Wash., 
s station manager. 

bm Livingston, general manager of noncom - 
nercial KUMD -FM Duluth, Minn., joins 
:DAD(FM) Shreveport, La., as station man - 
.ger. 

lohn Byers, from KYSS(AM) Missoula, 
dont., joins KYSN -FM Wenatchee, Wash., as 
perations manager. 

Laura Morris, program director, KTRH(AM) 
Houston, named operations manager. 

Appointments, Taft Broadcasting Co., Cin- 
cinnati: Polk Lafoon IV, director of investor 
relations, to VP, investor relations; Ronald 
Mazuk, manager of federal and international 
taxes, to VP, taxes; William Kelley, director of 
information services, to VP, information ser- 
vices, and Patrick Driscoll, director of state 
and local taxes, to VP, state and local taxes. 

Appointments, Cox Cable Communications, 
Atlanta: Craig Starft, senior VP, operations, 
to senior VP, corporate and international de- 
velopment; William Spiesel, VP, human re- 
sources, to senior VP, human resources; 
Wayne Knighton, VP and general manager, 
Tucson, Ariz., to senior VP, operations, At- 
lanta; J. Gilbert Varela, operations manager, 
Tucson, succeeds Knighton; David Woodrow, 
director of business development, to Western 
regional manager, Vancouver, Wash.; Jeffrey 
Berman, manager of marketing research, to 
director of marketing research; David Fe- 
deles, from Northern Telecom, Atlanta, to 
director of field marketing and sales oper- 
ations, and W. Terry Wingfield, attorney, pri- 
vate practice, Atlanta, to member of legal 
department. 

Leonade Jones, director of financial ser- 
vices, Post -Newsweek Stations, Washington, 
named VP, business affairs. 

Kirk Dodd, VP, finance and administration, 
NBC Entertainment, Burbank, Calif., named 
VP, financial planning and analysis, NBC, 
New York. Ellen Shaw Agress, VP, business 
planning, NBC, New York, named VP, cor- 
porate planning. 

Jim Zimmerman, VP and treasurer, wxFL(TV) 
Tampa -St. Petersburg, Fla., named VP, ad- 
ministration, for parent, Media General 
Broadcast Group. 

Randall Fritchie, from National Subscription 
Television, Los Angeles, joins Communi- 
Corn, cable system serving Los Angeles, as 
controller. Jerry Scobee, from Washington 
Educational Research Associates, joins Com- 
muniCom as director of human resources. 

Walter Borton, owner and operator, Imagine 
Video, Ithaca, N.Y., joins Park Communica- 
tions there as administrative assistant to presi- 
dent. 

H. Melvin Ming, VP, finance and administra- 
tion, National Public Radio, Washington, 
joins noncommercial WNET(TV) New York as 

senior VP, finance and administration. 

Mark Hayes, from Office of General Counsel, 
FCC, Washington, joins Storer Communica- 
tions, Miami, as attorney. 

Rheta Rogers, from KELI -AM -FM Tulsa, 
Okla., joins KTFx(FM) there as corporate con- 
troller. 

Marketing 

Hank Gerten, chairman of Bloom Agency, 
New York, retires. 

Elected VP's, BBDO, New York: Palma 
D'Orazio, local broadcast buying supervisor; 
John Fox, account supervisor; Mary Frey and 
Merry Heim, local broadcast buying supervi- 
sors; Barbara Oliver, account supervisor, and 
Richard Shambroom, manager, account ser- 
vices. 

Ronald Robinson, VP, director of public rela- 
tions. Cranford/Johnson Associates, Little 
Rock. Ark., named president, succeeding 
Wayne Cranford, named chairman of board. 

Charles Taney, senior 
VP, group manage- 
ment director, Foote, 
Cone & Belding, New 
York, named execu- 
tive VP, worldwide ac- 
count director. Doug 
Spak, account execu- 
tive, FC &B, New 
York, named account 
director. 

Kay White, account 
Taney executive, McGavren 

Guild Radio, Atlanta, named VP, sales. 

Raymond Dutch, VP, associate creative direc- 

By Popular Request 

SHERLEE'S IN PERSONAL MANAGEMENT 
For a long time, news talent 

has been asking Sherlee 
Barish to handle them as a 

personal manager. 
Now she's agreed to repre- 

sent a limited number 
of clients. 

If your next move needs the 
touch of a personal manager 

who also happens to be the 
best recruiter in the news 

business, call Sherlee at her 
new number. 

SHERLEE BARISH 
& ASSOCIATES 
Broadcast Personnel, Inc. 
200 WEST 57 STREET 
NEW YORK CITY 10019 
212/977.3580 
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tor, Saatchi & Saatchi Compton Inc., New 
York advertising agency, named senior VP. 

George Dallas, director of data systems, Blair 
Television, New York, named VP. 

Charles (Skip) Wilhelm, assistant circulation 
manager, suburban edition, New York Times. 
New York, joins BBG &M Advertising, Se- 
caucus, N.J., as account management super- 
visor. 

H. Raymond DeMoss, from Al Paul Lefton, 
Philadelphia, joins Weightman Advertising 
there as VP, account supervisor. Jim Rock, 
from Ketchum Advertising, Philadelphia, 
joins Weightman as creative group supervi- 
sor. 

Rick Fromme, account executive, Blair/ 
RAR, New York, named marketing manager. 
Jett Hufford, VP, manager, Blair Television, 
Seattle, named VP and sales manager of 
Blair's ABC team, Chicago. 

Terry Wilson, art director, Designers Folio. 
Vienna, Va., joins Henry J. Kaufman & As- 
sociates, Washington, as associate art direc- 
tor. Andrea Boren, from Washington Hospital 
Center, Washington, joins Henry J. Kaufman 
& Associates as account executive. 

Steve Goranson, producer, Campbell -Mithun 
Advertising, Minneapolis, joins Mohawk 
Advertising, Mason City, Iowa, as broadcast 
production manager. 

Melissa Wyatt, from Marketvision, Cincin- 
nati, joins Sive Associates there as research 
assistant. 

Woodbeck 

Frank Woodbeck 
president and general 
manager of Capital 
Cities Communica- 
tions' WKBW(AM) Buf- 
falo, N.Y., named VP, 
advertising sales, for 
Capcities' cable divi- 
sion. He will be based 
in Bloomfield Hills, 
Mich. 

Dick Wexo, general 
sales manager for 

WPLG(TV) Miami, named VP, sales and mar- 
keting. 
Steven Brisker, from wBBM -Tv Chicago, 
joins wcFUAM) there as general sales man- 
ager. 

Jane Bartsch, national sales manager, WYNY- 
(FM) New York, clamed general sales man- 
ager. 

Mike Kutun, from WGLD -FM High Dint. 
N.C., joins wTOB(AM) Winston- Salem, N.C., 
as general sales manager. 

Jim Bernardin, account executive, WRIF(FM) 
Detroit, named sales manager. 

Lloyd Low, national sales manager, KCPQ(TV) 
Seattle, named general sales manager. 

Bob Visotcky, from WLS -AM -FM Chicago, 
joins KIxK(FM) Denton, Tex., as sales man- 
ager. 

Danny Ziterich, from KVLG(AM) La Grange, 
Tex., joins KGID(FM) Giddings, Tex., as sales 
manager. 

Len Bilotti, from WSCY(FM) Syracuse, N.Y., 
joins WSEN -AM -FM Baldwinsville, N.Y., as 
sales manager. 

Every vote counts. Robert Williamson (I), president of the RKO Radio Division, and Dorothy 
Ridings, president of the League of Women Voters, joined in a press conference in Washing- 
ton Aug. 1 to affirm the September startup for the League's and RKOS joint voter registration 
drive aimed at the 18-34 age group, "Taking Charge: A New Generation Registers to Vote," 
announced last October (BROADCASTING. October 10, 1983). In addition to airing on RKO's 
owned and operated radio stations, PSAs, featuring "a cross section of performers and top 
musical groups," according to Williamson, will be carried over RKO One and Two Radio 
Networks to 600 affiliates. Williamson said registration drive materials would not be confined 
to RKO stations or affiliates, but would be made available to any interested stations. Among 
outside on -site registration activities planned in conjunction with the radio campaign are a 
dance contest in Los Angeles, a voter registration hotline in Memphis and a "vote van" on 
college campuses in Chicago. 

Marianne Seiler, retention marketing man- 
ager, Viacom Cable, Pleasanton, Calif., 
named director of marketing. 

Jim Kalmenson, account executive, 
WCNN(AM) Atlanta, joins South Carolina Net- 
work, Columbia, S.C., as local sales man- 
ager. 

Glenn Wright, sports accounts manager, KIRO- 
TV Seattle, named assistant national sales 
manager. 

Gary Spears, account executive, KUEN(AM)- 
KYJR-FM Wenatchee, Wash., joins KYSN(FM) 
(formerly KTRWIFMI) East Wenatchee, Wash., 
as sales manager. 

Jeff Lyman, account executive, Music Coun- 
try Radio Network, Nashville, named sales 
manager. MCRN is country music interview/ 
call -in programing joint venture of WST(AM) 
Nashville and Associated Press. 
Ingrid Aanesen, from WSUI(AM) Iowa City, 
Iowa, joins KRNA(FM) there as bookkeeper- 
traffic director. Owen Knapp, producer and 
reporter, KCJJ(AM) Iowa City, joins KRNA as 
copywriter. 

Arnold Starr, account executive, KYST(AM) 
Texas City, Tex., named local sales manager. 

H. Flynn Rivenbark, account executive, 
wQTV(TV) Boston, named national sales man- 
ager. 

Tom Arnost, national sales manager, 
KTLA(TV) Los Angeles, named local sales 
manager. 

Arthur Gray, national sales manager, KDFW -TV 
Dallas, joins KXTX -TV there as local sales 
manager. 
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E. Hays McMakin Jr., member of regiona 
sales staff, WLEX -TV Lexington, Ky., names 
local sales manager. 

Named account executives, WINS(AM) New 
York: Andre Harrell, from WWRL(AM) Net' 
York; James O'Neal, from WSTC(AM) Stam 
ford, Conn., and Paul Bernstein, fron 
W1DM(AM) Elizabeth, N.J. 

Diane Larson, account executive, KsMx(FM 
Fort Dodge, Iowa, joins KTHI -TV Fargo 
N.D., as account executive. 

Programing 

Joseph Cicero, VP, financial administratiol 
and control, West Coast, NBC Entertain 
ment, Los Angeles, named VP, finance am 
administration, succeeding Kirk Dodd (sei 
"Media," above). Mitch Same!, manager, spe 
cials, NBC Entertainment, Los Angeles 
named manager, current comedy programs. 

George Schenck and Frank Cardes, Schenck 
Cardea Productions, Los Angeles, hav 
signed new three -year exclusive productioi 
and development contract with Columbi: 
Pictures Television. 

Jeffrey Madrick, financial editor, Busines 
Times, New York -based producer of Busines 
Times, cable business program carried on En 
tertainment and Sports Programing Network 
named executive editor. 

George Taylor Morris, from own radio pro 
duction firm, Self Portrait Productions, join 
Westwood One, Los Angeles, as director o 
programing. 



Rosenthal 

orporate counsel. 

ictoria Pezzulo, executive secretary to VP, 
laytime programing, Columbia Pictures 
television, Los Angeles, named manager of 
laytime programing. 

lorman Ross, from WNEW -TV New York, 
oins SportsChannel, Woodbury, New York. 
Is producer. 

Achael Geisler, studio production assistant, 
Jnited Stations, New York, joins M.J.I. 
3roadcasting there as manager of its new ra- 
tio production facility and engineer of its five 
bows: Rock Quiz, The Rock Quiz Weekend 
ipecials, Country Quiz. Star Qniz and Metal - 
*op 
kppointments, Joseph H. Gaunt Center for 
television Production, University of Wiscon- 
in, Green Bay, Wis.: Laura Carlson, from 
:orporate VP, Avant Garde Productions, Du- 
uth, Minn., to still photography supervisor; 
Sill Hubbard, from WLUK -TV Green Bay, 
Nis., to electronics specialist, and John 
Egan, chief of audio production services, 
'red A. Niles Communications Centers, Chi - 
:ago, to audio specialist. 

)aul Schuett, retired high school teacher. 
oins KCVR(AM) Lodi, Calif., as program di- 
ector. 

.orna Duncan, member of traffic department. 
:Ki-V(TV) Colorado Springs, named program 
lirector. 

dick Bazoo, program director, WEZB(FM) New 
)deans, joins KMEL(FM) San Francisco in 
ame capacity. 

%rsenio Izquierdo, from WDZL(TV) Miami. 
oins Dynamic Cablevision of Florida, Coral 
Sables, Fla., as program director. 

lames Lawrence, senior director, WTVx(TV 
'on Pierce, Fla., joins WCIX -TV Miami as 

lirector. 

)avid Warner, from wsuN(AM) St. Petersburg. 
1a., joins WPLO(AM) Atlanta as air personal - 
t'. 

Arnie Rosenthal, VP, 
marketing and affili- 
ates, Financial News 
Network, New York, 
named senior VP. 

Michael Doodan, cor- 
porate and telecom- 
munications counsel, 
20th Century Fox Tele- 
communications, Los 
Angeles, named direc- 
tor of telecommunica- 
tions legal affairs and 

Jews and Public Affairs 

'aul Leingang, managing editor and radio 
sews manager, WHBF-AM-FM-TV Rock Island, 
II., named news director. 

kppointments, news department, WTXL(TVi 
Tallahassee, Fla.: Dan Ellington, news direc- 
or, wDTV(TV) Weston, W. Va., to same ca- 
>acity; Steve Hunsicker, reporter, WAJR(AMI 
vlorgantown. W. Va., to assignment editor: 
loe Larkins, from KFVS -TV Cape Girardeau. 
vlo., to co- anchor; Kimberly Godwin, from 
VLIB(AM)- WBLS(FM) New York, to 6 and Il 
).m. producer: Andrew Gray, photographer. 
o chief photographer. and Danny Howard, 

from WCIX -TV Miami, to photographer. 

Steve Wasserman, news director, WPLG(TV) 
Miami, named VP, news. 

Natalie Parks Hunter, VP, corporate planning, 
NBC, New York, named VP, finance and ad- 
ministration, NBC News. 

Appointments, WBKB -TV Alpena, Mich.: Jay 
Chrepta, 6 p.m. co- anchor and 11 p.m. pro- 
ducer- anchor, to news director, succeeding 
Patti Eskuri, resigned; Cathy Mason, reporter, 
succeeds Chrepta, and Bruna Jakub, reporter, 
to producer -anchor, Saturday news. 

Terry Moore, reporter, KSDO(AM) San Diego, 
named assistant news director. 

Rick Sallinger, reporter, Gannett -owned 
KUSA(TV) Denver, assumes additional respon- 
sibilities as national correspondent, Gannett 
TV News Service. 

Mark Frawley, account executive, WROV(AM) 
Roanoke, Va., joins Associated Press, Wash- 
ington, as broadcast executive for Maryland, 
Virginia, West Virginia and Washington. 

John Drury, from WGN -TV Chicago, joins 
WLS -TV there as anchor -reporter. Jorie Lue- 
loft, from WMAQ -TV Chicago, joins wLS -TV as 

commentator. 

Ken Knierim, from KOLR -TV Springfield, 
Mo., joins KYTV(TV) there as weekend weath- 
er anchor. 

Dave Burman, from WSBA(AM) York, Pa., 
joins WHP(AM) Harrisburg, Pa., as reporter - 
anchor. 

Renee Sanft, part-time anchor -reporter, 
WCCM(AM) Lawrence, Mass., joins station as 

full -time anchor -reporter. 

Lance Orozco, bureau chief, KHSL -TV Chico, 
Calif., joins KSBY-TV San Luis Obispo, Ca- 
lif., as reporter. 

Technology 

Pieter Vink, chairman of board, North Ameri- 
can Philips Corp., New York, will retire as 

chairman at end of 1984 but will remain on 
board. Cees Bruynes, president and chief ex- 
ecutive officer, will succeed Vink, while re- 
maining president and CEO. Daniel Minahan, 
VP, group executive, North American Phil- 
ips, named senior VP. 

Bernard Cory, from General Electric, Valley 
Forge, Pa., joins Jerrold Subscriber Systems 
Division, General Instrument, Hatboro, Pa., 
as manager of manufacturing engineering. 
Daniel Hoy, director of marketing programs, 
Jerrold Division, General Instrument, Hat- 
boro, Pa., named VP, sales. 

Mike Stangeby, from Satellite Program Net- 
work, Tulsa, Okla., joins Satellite Syndicated 
Systems there as assistant VP, special acquisi- 
tions. 

Ivan Riley, marketing VP, Aydin Monitor sys- 
tems, Fort Washington, Pa., joins GTE 
Spacenet, McLean, Va., as VP, marketing. 

Geoffrey Gates, VP, engineering and technol- 
ogy, Cox Cable Communications, Atlanta, 
named senior VP, engineering and technol- 
ogy. 

David Green, account manager, Satellite 
Business Systems, joins Videostar Connec- 
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tions, Atlanta, as marketing director, Private 
Satellite Networks. 

Miles Ptacek, from Kavco Inc., Dayton, 
Ohio, television and communications sys- 
tems firm, joins WRGT -TV, new independent 
station in Dayton, as chief engineer. 

Kent Gratteau, assistant director of engineer- 
ing, KMGH -TV Denver, joins KWGN -TV there 
as manager of engineering. 

Promotion and PR 

Jack Harris, former president, H &C Commu- 
nications, Houston, who retired from that 
post in February while remaining coordinator 
of acquisitions (BROADCASTING, Feb. 20), 
joins Hill & Knowlton there as senior consul- 
tant. 

Schwetizer 

George Schweitzer, 
VP, communications, 
CBS /Broadcast 
Group, New York, 
named VP, communi- 
cations and informa- 
tion, CBG, and head 
of newly created com- 
munications and infor- 
mation department. 

Mark Braff, assistant 
director of public rela- 
tions, USA Cable Net- 

work, Glen Rock, N.J., named manager, 
sports and affiliate publicity. Jamie Padnos, 
publicist, USA Cable Network, named man- 
ager. national consumer publicity. 

Marla Goldstein, associate media director, 
Doyle Dane Bernbach, Los Angeles, joins 
NBC, West Coast, as director, media plan- 
ning, advertising and promotion. 

Robert Keller, north central regional manager, 
Cox Cable Communications, Moline, Ill., 
named director of industry and government 
relations, central region. Steven Podowitz, 
from Klein -Sieb Advertising, Atlanta, joins 
Cox headquarters, Atlanta, as director of ad- 
vertising and communications. 

Susan Hoerr, from own firm, Susan Hoerr 
Creative Services, St. Louis, joins creative 
service department of D'Arcy MacManus 
Masius there as senior writer. 

Lynn Yaeger, director of governmental rela- 
tions and public affairs, Viacom Cable, Plea- 
santon, Calif., named VP, governmental rela- 
tions and public affairs. 

Barbara De Groot, account executive, Benton 
& Bowles, New York, joins Licensing Com- 
pany of America there as sales promotion 
manager. 

Carolyn Krieger, public relations consultant, 
joins WNIC -AM -FM Detroit as promotion direc- 
tor. 

Evelyn Keller, programing manager, WKRN -TV 
Nashville, assumes additional duties as pro- 
motion manager. 

Allied Fields 

Robert E. Lee, independent telecommunica- 
tions consultant, Washington, and former 
FCC chairman, has become consultant on 

telecommunications matters to law firm of 
Fletcher, Heald & Hildreth there. Lee has 
been consultant to law firm's client, United 
States Satellite Broadcasting Co., Minneapo- 
lis. Ellen Deutsch, assistant, VP, director of 
federal regulatory matters, Bell Communica- 
tions Research Inc., Washington, joins firm 
as partner. 

Appointments, New York Market Radio 
Broadcasters Association, New York: Joseph 
Parish, WPW(FM), vice chairman; John Wau- 
gaman, WINS(AM), secretary, and Mike Ka- 
koyiannis, WNEW -FM, treasurer. 

Elected officers, Broadcasters Promotion As- 
sociation, New York: A. Lee Pocock, KSL(AM) 
Salt Lake City, president; Beryl Spector, non- 
commercial WMHT -FM -Tv Schenectady, N.Y., 
president -elect; Judy Horan, wowT(TV) Oma- 
ha, VP; Joseph Logsdon, WTTV(TV) Indiana- 
polis, secretary, and Al Batten, wsoC -Tv 
Charlotte, N.C., treasurer. 

Virginia Mona Schlundt, staff director, Sub- 
committee on International Operations, 
Committee on Foreign Affairs, U.S. House of 
Representatives, Washington, leaves to be- 
come president and co- founder of interna- 
tional communications and information con- 
sulting firm, Strategic Vision: The 
International Communications and Informa- 
tion Group. 
Bernard Morris, from New Jersey Public 
Broadcasting Authority, Newark, N.J., joins 
State of New Jersey Board of Public Utilities 
there as director of Office of Cable Televi- 
sion. 

Deaths 
Fred Waring, 84, band leader and choral di- 
rector whose Pennsylvanians choral group 
was enduring feature on radio and to lesser 
extent, television, died of stroke July 29 at his 
home in State College, Pa. At time of War- 
ing's entry into radio in early thirties, adver- 
tisers were particularly wary of choral 
groups. Waring was told: "They're fine for 
Sunday morning, but for a regular nighttime 
series - definitely not." But in 1933, Old 
Gold cigarettes took chance on Pennsylva- 
nians and put them on CBS. Waring and his 
group caught on, and their sponsors over next 
20 years included Ford, General Electric, 
Johnson's wax and Green Giant. Waring's 
television debut came in 1949, with Fred 
Waring Show, which ran on CBS until 1954. 
Among Warings contributions to broadcast- 
ing was notable failure. In 1935, as head of 
National Association of Performing Artists, 
Waring sued WDAS(FM) Philadelphia for un- 
authorized broadcast of his records. When 
injunction was upheld by Pennsylvania su- 
preme court, he initiated another suit against 
WNEW(AM) New York. RCA intervened in 
suit, claiming that any performing rights in 
recordings should belong to recording com- 
pany rather than performer. Overruling feder- 
al district court in New York, U.S. Circuit 
Court of Appeals decided that broadcasters 
could freely purchase and use recordings 
without permission from either company or 
artist. Waring is survived by his wife, Virgin- 
ia. three sons and daughter. 

Lee Rol Wallenhaupt, 58, who retired in 1980 
as president of Summit Communications, 
Winston- Salem, N.C. -based owner of four 
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Flame is the name of the game. Michael 
Jay Solomon, chairman and chief execu 
tive officer of Telepictures Corp., was 
among the participants in the 1984 Olym- 
pic Torch Relay, running a one -mile leg of 
the journey outside of Corona, Calif. "This 
was one of the most exciting moments of 
my life," said Solomon. "I have been pre- 
paring for this event by running every 
morning in the many countries that I have 
been visiting around the world [as head 
of Telepictures international sales divi- 
sion]." Solomon contributed $3,000 to 
the Los Angeles Olympic Organizing 
Committee for the honor. 

AM's, four FM's and four cable systems, die< 
of heart attack July 9 at his home in Lakt 
Norman, N.C. Survivors include his forme 
wife, Ophelia, and two sons. 

John P. Taylor, 78, re 
tired division VP, mar 
ket planning, RCA 
commercial communi 
cations equipment di 
vision, and amont 
original directors o'. 

Southern Satellite 
Systems, company 
founded by his son 
Edward L. Taylor 
died of cancer July 2` 

Taylor at Lady of Lourde: 
hospital, Camden, N.J. Taylor joined RCA it 
Camden as engineer in 1930. He was as 
signed to broadcast transmitter sales depart 
ment, where he began long association will 
broadcasting field. That association include< 
supervising advertising and sales promotior 
of RCA's radio and television broadcas 
equipment, and editing RCA's Broadcas 
News, which BROADCASTING characterized it 
1956 article on Taylor as magazine "that corn 
pares favorably with the best professiona 
publications in the field." He retired fron 
RCA in 1971. Taylor is survived by his wife 
Ethyl, daughter and son, Edward L. Taylor 
president, chief executive officer and chair 
man, Southern Satellite Systems, Tulsa 
Okla. 



C ~',stater) 
nth Century Fox's Katleman: 
raking the right decisions 
(though born in Nebraska, Harris Katie - 
an is as close to a native son as is likely to 
found in Hollywood. After moving west 

the age of 5, the 20th Century Fox Televi- 
Dn president and chief executive officer 
kes, he "grew up in poverty- attending 
.verly Hills high school." Many class - 
ates had fathers and mothers in the enter - 
inment industry, but Katleman's family 
as in the parking lot business. "I had no 
terest in the family business, but I really 
dn't know what I wanted to do." 
While studying business at the University 

'California -Los Angeles, Katleman took a 
immer job as an office boy at nearby MCA 
rtists Ltd. Within six months he had been 
omoted to junior agent and then motion 
cture agent under Lew Wasserman, now 
ICA chairman, who then headed the talent 
presentation unit. 
"Lew trained me to be an agent and sent 
e to New York to handle MCA's television 
des and packaging," Katleman explains. "I 
we often said that during the seven years I 

rent at MCA working with Wasserman, I 

arced more than I did in any of my college 
asses or other schooling." 
It was in 1952 that Katleman went to New 

ork. Three years later he joined Goodson - 
xlman Productions, and in late 1955 he was 
imed vice president, overseeing the com- 
tny's television programs. In 1956 he 
roved back to Hollywood to direct West 
oast productions, including The Web, The 
ebel and Branded, as well as administering 
ich daytime game shows as To Tell the 
ruth, Password and The Price is Right. 
As senior executive vice president of 

oodson -Todman, Katleman also negotiat- 
I the company's purchase of KOL -AM -FM 
tattle in 1963, and remained a director of its 
oadcasting division after joining Four Star 
ntertainment as president in 1970. 
"When I joined Four Star they had nothing 

t the air," Katleman notes. "When I left (18 
onths later) they had two network series, 
x made -for -television movies, and a feature 
-ogram. 
After a six -month "sabbatical," Katleman 

as asked by MGM's controlling share - 
)lder, Kirk Kerkorian, to perform the same 
Irn-around magic at its television division, 
.hick Katleman joined as vice president in 

.ugust 1972. He became president of MGM 
:revision and senior vice president of MGM 
tc. the following year. 
Like Four Star, MGM's television produc- 

nn plate was virtually empty before Katle- 
an's arrival. Before Katleman departed in 
)77 to form an independent production part- 
!rship with Harve Bennett, his unit had de- 
!loped such series as CHiPs, Medical Gen- 
r and How The West Was Won and a dozen 
lade- for -television movies. 
In the association with Bennett, under the 

HARRIS L KATLEMAN -president and chief 
executive officer, 20th Century Fox Television, 
Los Angeles; b. Aug. 19, 1928, Omaha; 
raised in Los Angeles; business major, 
University of California -Los Angeles, 1947- 
48; with MCA Artists Ltd. as office boy, junior 
agent, motion picture agent, Los Angeles, 
1950 -52; director, television packaging 
department, New York, 1952 -55; with 
Goodson -Todman Productions as vice 
president, New York, 1955 -56; vice president, 
West Coast production, then senior vice 
president, Los Angeles, 1956 -70; with Four 
Star Entertáinment, Los Angeles, as president. 
1970 -72; with MGM Television, Los Angeles. 
as vice president, 1972 -73; senior vice 
president, 1973 -77; partner (with Harve 
Bennett), Bennett/Katleman Prods., 
independent production company 
headquartered at Columbia Pictures 
Television, Los Angeles, 1977 -80; present 
position since March 1980; m. Irena Ferris, 
July 21,1984; children by previous 
marriage -Steven, 30; Lisa, 28; Michael, 24. 

wing of Columbia Pictures Television, Katle- 
man worked closely with Alan J. Hirschfield, 
and accepted the studio president's invitation 
to follow the latter's move to vice chairman of 
20th Century Fox in 1979. Since then, as 
head of Fox's television division, Katleman 
has greatly expanded the company's televi- 
sion development activities. 

His formula for success? "If you surround 
yourself with the best people you can get your 
hands on, they in turn are going to make you 
look that much better." 

When Katleman arrived at Fox, the studio 
had M *A *S *H and Trapper John, M.D. on 
the air. Within 18 months, there were four 
network programs -the most in 11 years. By 
the 1983 -84 prime time season, Fox led all 
Hollywood studios with six -and -a -half hours 
each week. Total prime time production has 
fallen to three- and -a -half hours this fall, with 
Trapper John, The Fall Guy, AfterMASH 
and Cover -Up scheduled. 

Projects overseen by Katleman include se- 
ries from Glen Larson (The Fall Guy and 
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Autouran), Jane Fonda and Bruce Gilbert (9 
to 5), Larry Gelbart and Burt Metcalfe (After - 
MASH), made - for -television movies and sev- 
eral mini -series. 

"Every studio is the same," Katleman em- 
phasizes. "The only thing you can do to make 
a studio different is bend over backward to 
make the creative people happy. Without 
those creative people this [studio lot) would 
become a real estate development." 

While Katleman stresses the need for a 
successful studio to take chances, he is also 
pragmatic. 

"I don't think you can build a career on 
producing shows for syndication," he says, 
reflecting on the rapid turnover in first-run 
series. As for cable, that industry still can't 
afford to pay standard license fees. "It has to 
be an inside show; a four -wall show," Katle- 
man explains. "We can't do a Fall Guy for 
cable, with lots of location shooting." 

Fees for mini -series are not large enough to 
cover escalating costs for the ambitious pro- 
ductions, which Katleman believes "will con- 
tinue to be a rescuer for network television." 

Katleman claims Fox is losing "a bloody 
fortune" as a result of recently reduced li- 
cense fees for prime time programs coupled 
with the networks' penchant for rapid cancel- 
lations. 

"The networks have developed the fastest 
gun in town," says Katleman. "They do not 
allow shows to become established. If 
M *A *S *H or The Dick Van Dyke Show had 
come on this past season, they would have 
been canceled within six weeks. 

"The studios get hurt because if a show 
doesn't run three years, we lose a lot of mon- 
ey. The talent gets hurt because they're recy- 
cled and people say, 'Oh, he was in a show 
that got 'canceled after six weeks.' The audi- 
ence doesn't know what's on when. The net- 
works have to buy out of shows when they 
cancel them early. So everybody suffers by 
this quick trigger syndrome. 

"We take a very strong position with the 
networks on this," Katleman declares. "If we 
can't get the license fee we have to get -and 
we're still talking about deficit financing- 
we're not going to make the project. We're 
not in the business to lose money." 

Asked if he has creative ambitions in the 
production arena, Katleman says no, insist- 
ing that his present position is the one that 
suits him best. 

"My whole strength, I feel, is in people 
management," Katleman stresses. "I like my 
job because I have the right to make the final 
decision. I take the heat if it's wrong; you take 
the credit if it's right." Katleman mentions the 
series AfterMASH and CHiPs, along with 
the made -for -television movie "Babe" (about 
the effects of cancer), as among programs of 
which he is most proud. 

On the home front, newlywed Katleman 
credits his wife, Irena, with being "the one 
person who takes me away from all this." The 
pair were married just two weeks ago and are 
on a European honeymoon. 



NBC -TV led in Emmy award nominations for second consecutive 
year with announcement last week by Academy of Television Arts 
and Sciences that network received 98 nominations, followed by 
CBS -TV with 87, ABC with 72, PBS with 30 and 27 for syndicated 
programs. Winners of programing awards, which cover nationally 
televised programs aired during year ended June 30, will be an- 
nounced in live CBS broadcast on Sept. 23. Individual programs 
receiving most nominations: NBC drama Hill Street Blues with 18, 
NBC comedy Cheers with 12 and ABC's made - for -television mov- 
ie The Day After, also with 12. 

Warner Communications Inc. announced second -quarter loss of 
$437.6 million on revenue of $475.6 million. Of loss, $332 million is 
from its discontinued Atari operation (BROADCASTING, July 9) and 
write -down of Franklin Mint, which company acknowledged is 
being sold. As part of continuing effort to reduce losses, company 
announced plan to cut New York -based corporate staff in half. 
Cuts would reduce headquarters personnel to 250, down from 
reported 800 less than year ago. Revenue for company represented 
28% increase over year-ago period. Warner s half -interest in MSO, 
Warner Amex failed again to show earnings. Geoffrey Holmes, 
vice president, said joint venture is doing better but figures were 
lower due to absence of tax benefits available year ago. Operating 
profit increased at other Warner divisions, including filmed enter- 
tainment division where profit more than doubled to $30.6 million. 

Lexington Broadcast Services has written $80 million in advertising 
sales for over 20 series in its 1984-85 schedule, representing 70% 
of its 10,000 available units. LBS Chairman Henry Siegel said he 
expects to register $120 million in gross sales for 1984 -85 season. 
Children's series- Heathcliffe, Inspector Gadget and Super - 
friends -plus specials account for about $24 million. LBS repre- 
sents advertising sales in weekly series Fame, Too Close for Corn - 
fort, Tales From The Darkside, The Greatest American Hero, Hee 
Haw, America's Top 10 and America's Choice. 

King World Productions reports it has acquired all stock of Leo A. 
Gutman Inc. for $5 million in cash, including TV film properties of 
company and more than $3 million in receivables. Gutman pack- 
age includes 66 feature films and two TV series, Branded, starring 
Chuck Conners, and The Guns of Will Sonnett. Movies range from 

Debate lineup. President Reagan and his Democratic challenge 
appear certain to face each other in debates during the h 
campaign. But Reagan indicates he is not prepared to engay 
in as many debates as Walter Mondale has proposed -six. Ret 
gan, in an interview with WAOA -TV Atlanta broadcast last wee 
(one of several interviews by local television stations with tt 
President put together by the Local Program Network (see pay 
60/), said two debates "would be as many as the public wow 
stand for." Six, he said, "would bore the pants off viewers." Bt 
while the White House says it is committed to Reagan -Monda 
debates, it is yet to state a position on the Democrats' propos 
for a debate between Vice President George Bush and th 
Democratic vice presidential nominee, Representative Gera 
dine A. Ferraro (D -N. Y.). White House spokesman Lan 
Speakes last week said that the decision would await the re 
sults of discussions with the Democrats. In his interview wit 
WACA -TV, Reagan did not appear enthusiastic about a Bust 
Ferraro debate. The election, he said, "is realty between the tw 
candidates for President." Among the questions to be decide 
is the sponsorship of the debates. Thanks to a reinterpretatio 
of its rules by the FCC, the networks are free to sponsor an 
cover such debates without incurring equal time obligations 
And the networks have informed the parties of their interest i, 
sponsoring debates. But the League of Women Voters, whic, 
sponsored presidential debates in 1976 and 1980, hopes to fi 
that role again this fall. It is searching for debate sites, is consid 
ering as many as nine cities, and hopes to hold debates in up ti 
four of them -candidates willing. 

"Joan of Arc," with Ingrid Bergman, and "Anna Karenina," 
Vivien Leigh, to 14 Sherlock Holmes pictures and 13 East l 

Kids movies, starring Leo Gorcey and Huntz Hall. 
o 

President Reagan reportedly plans to nominate Mary Azcuen 
assistant general council of Federal Trade Commission, to rep 
Commissioner Michael Pertschuk, whose term expires Sept. 
Azcuenaga, independent, has spent her entire career at FTC s 
graduating from University of Chicago law school in 1973. Prig 

Arbitron developing new measurement system 
Arbitron Ratings announced last Thursday it is joining with an- 
other large marketing research firm, Burke Marketing Services, 
to develop a service that links individual television viewing hab- 
its, measured by a "people meter," with an individual's purchas- 
ing decisions. 

Such a service, as described by Arbitron's president and chief 
operating officer, A.J (Rick) Aurichio, would allow an advertiser 
to know quickly whether specific viewers ofa commerical subse- 
quently altered their purchasing decision. Implementation of the 
service, which has a working name of "ScanAmerica," is being 
targeted for 1986, and would entail metering on a national scale, 
until now the exclusive province of the A.C. Nielsen Co. 

An announcement from Melsen offering a similar service is 
imminent, according to an industry source who added that Niel - 
sen's service is far along in development and would probably 
precede the Arbitron system. 

As part of last week's agreement, Arbitron's parent company, 
Control Data, will purchase a minority interest in Burke, which is 
based in Cincinnati, headed by Jack E. Brown, chairman, and 
involved in advertising copy testing, product sales measurement 
and new -product forecasting. After five years, Control Data has 
an option to buy the remainder of Burke, which would then be 
placed in the same subsidiary as Arbitron, thereby combining 
two of the largest marketing research firms in the country. Arbi- 
tron had 1983 revenue of approximately $90 million; Burke took in 
$60 million. As part of the financial plan, Control Data will extend 
a "substantial" line of credit to Burke, most of which will be used 

to "strengthen Burke's operations," and some of which is desig- 
nated specifically to develop Burke's share of the "ScanAmerica" 
project. 

" ScanAmerica, " Aurichio said, may have one meter that would 
hold both television rating and product purchase information. It 
would be similar to other "active people meters" and would ask 
the user to record when he was in a room at the time the televi- 
sion set was on. The meter would measure product purchases 
through the use ofa wand- shaped device that the user would run 
over the universal product code (UPC), the bar- shaped codes now 
on most products, of items he bought. The wand would then be 
inserted into the meter and both the television viewing informa- 
tion and product purchases would be downloaded into a central 
computer. 

There are systems currently using UPC's to measure individual 
buying patterns, and some of that data is being gathered in 
conjunction with cable systems and newspapers, but Aurichio 
said those were tied to the point of purchase: "Our feeling was, 
'That's a nice idea but it's pretty much restricted to places that 
have automatic checkouts.' It's going to be quite a period of time 
before the world has automatic checkouts so we thought we'd 
leapfrog it." 

Aurichio said an "active people meter" has been under consid- 
eration at Arbitron for five or six years and that the company is 
now testing a device in about a dozen Washington homes: 'All 
we're doing is seeing whether people will stick with it over a 
period of time." 
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present position (since January 1983), she was general counsel 
I assistant regional director at San Francisco FTC regional of- 
t, and assistant to executive director in Washington. 

use Judiciary Committee last week passed H.R. 1027 which 
rld modify first -sale doctrine and give record industry control 
r subsequent sale or rental of recorded audio works. Present 
trine holds that copyright owners are not entitled to royalties 
n re -sale or rental of their works after first sale is completed. 

islation was introduced in House and Senate to grant tax credit 
ridividuals purchasing closed captioning equipment. House bill, 
. 6029, was introduced by Representative David Bonior (D- 
:h.) and Senate version, S. 2869, by Senator Patrick Leahy (D- 
. Legislation would permit credit of 50% for cost of equipment, 
to maximum of $250. 

. Court of Appeals in unusual action ordered FCC to delay com- 
dive hearing scheduled to start next day. At issue is contest 
)ng four applicants for new FM station on channel 256 C in 
iton, Tex. Court's stay was issued only to allow it time to 
sider arguments of fifth hopeful, North Texas Media Inc., 
.ch is seeking facilities for Lake Dallas- Denton. In request for 

filed on Monday, North Texas said commission had not yet 
?d on appeal of staff ruling dismissing North Texas's applica- 
i. Staff held that station proposed would be short- spaced to two 
;trig facilities. On same day court acted, administrative law 
le in case was issuing his own stay at request of four appli- 
ts in proceeding. They had reached settlement agreement and 
ght time to file it with judge. Accordingly, in opposing stay 
ght by North Texas, commission said it should be dismissed as 
X. Commission also said that if court decides issue on merits, 
.rest should be denied because North Texas would not be irre- 
ably harmed if hearing goes forward. If North Texas persuades 
emission to overrule staff and accept its application, North 
as will get "full and fair comparative hearing," as required by 
s, commission said. If commission upholds staff, its order 
Id be reversed by court, and it could be directed to start over 
th a full comparative hearing." 

o 

resentatives Al Swift (D- Wash.) and Morris Udall (D- Ariz.), 
co- sponsored bill which would require all presidential primar- 

md caucuses to be held between second Tuesday in March and 
and Tuesday in June. One reason for change: Having first prima- 
1 New Hampshire "tends to distort the nominating process by 
sing media attention on issues tailored to that state -thereby 
ing the tone and defining the agenda for the entire preconven- 
campaign," Swift said. (Bill would go into effect before 1988 
:idential elections.) 

o 

has removed $250,000 cap on compensation AM stations 
dng to combat Cuban interference may get under Radio Broad - 
:ing to Cuba Act. Commission also revised rules to pay for new 
ipment specially authorized by FCC as necessary to overcome 
an interference, less depreciation taken for income tax pur- 
rs on equipment replaced. Action granted petition for reconsi- 
ition filed by Florida Association of Broadcasters and South 
ida Radio Broadcasters Association. 

lerence report on fiscal 1985 appropriations for federal agencies 
louse Commerce, State and Justice Subcommittee (H.R. 5712) 
cpected to go to floor this week. Bill includes $64,311,000 in 
opriatrons for Federal Trade Commission, $93,611,000 for FCC 
$24 million for Public Telecommunications Facilities Program, 
.h is administered by National Telecommunications and Infor- 
ion Administration. 

ions belonging to Conus Communications, Hubbard Broadcast- 
3 fledgling satellite news cooperative, now number seven. 
st to sign on: KPRc -Tv Houston, WCVB -Tv Boston and WRAL -TV 
igh, N C. 

In line with mediation effort announced two weeks ago, NBC will 
meet with National Association of Broadcast Engineers and Techni- 
cians union representatives Wednesday (Aug. 8) in Washington at 
Federal Mediation and Conciliation Service. 

o 
As Mike Weinblatt, recently departed head of Showtime/The Mov- 
ie Channel Inc., and former president of NBC Entertainment, con- 
templates his next career move, he is helping son, Richard, launch 
his own communications company, called CEN Group (College En- 
tertainment News). Company will have three divisions-ad-sup - 
ported CEN Broadcasting Network, which will distribute informa- 
tion to stations (free of charge) on latest movie and cable 
entertainment happenings; College Entertainment News, ad -sup- 
ported tabloid distributed free to readers, and related wire service 
available to college stations and newspapers for small subscription 
fee. New company is based in New York. 

FCC has ruled that news interview segments on NBC's Summer 
Sunday USA are exempt from equal time requirements. 

Major Market Radio has resigned representation of KMPC(AM) Los 
Angeles and will represent beautiful music srouris) there. 

At press time, Dorothy Fuldheim, 91-year-old news commentator for 
WEWS(TV) Cleveland, was in critical condition and in coma at 
Mount Sinai Medical Center, Cleveland, after emergency surgery 
following stroke suffered July 27. Fuldheim has been with station 
since it went on air in December 1947. 

Coming up short. The State Department suffered a setback last 
week in its hopes of strengthening its new Office of the Coordina- 
tor of International Communications and Information Policy. A 
joint conference committee of the Senate and House went along 
with the Senate position on a request for 11 additional positions 
for the office in fiscal year 1985 -and decided against providing 
for any of them. The House had voted funds for the 11, but its 
representatives receded from that position in a meeting last week 
with members of the Senate conference committee on a State 
Department appropriations measure for next year. 

The proposal has fallen victim to the dispute between Com- 
merce and State over their respective responsibilities in interna- 
tional telecommunications policy making. The Senate decided 
against strengthening the coordinator's office after Senators Bob 
Packwood (R -Ore.) and Barry Goldwater (R- Ariz.), chairmen, re- 
spectively, of the Senate Commerce Committee and its Commu- 
nications Subcommittees, expressed their opposition to the pro- 
posal, in a letter in June to the Senate Appropriations 
subcommittee then considering the matter. They said funding 
new positions in the coordinator's office before each department's 
responsibilities is clarified "will exacerbate existing difficulties." 
"The Senate Commerce Committee looks on this (the proposed 
increase in the coordinator office's staff) as a power grab," said 
one Senate Appropriations Committee staffer. The Commerce 
Committee's position was well represented in deliberations of the 
Appropriations Committee by Senator Ernest Hollings (D- S.C.), 
who is ranking minoirity member of both committees. 

The coordinator's office may not be left entirely empty handed. 
An Appropriations Committee staffer said Senate -House confer- 
ees may permit State to reallocate "two or three" of 49 new State 
Department policy and analysis positions that were approved (out 
of 136 sought) to the coordinator's office. The coordinator's office 
is not without resources -it has a staff of 21, plus the services of 
personnel borrowed from other agencies to prepare for upcoming 
international conferences. 

The message from Capitol Hill was not entirely bleak for the 
coordinator's office. On the same day the Senate -House conferees 
were blocking expansion of that office, the Senate, by voice, 
confirmed President Reagan's nomination of Diana Lady Dougan 
to head it with the permanent rank of ambassador (see page 51). 
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C O M M I T T E D T O THE FIRST AMENDMENT & THE FIFTH ESTAT 

H ditorlals 

Sham battle 
The political conflict that the FCC and its industry advisers hoped 
to avoid by tiptoeing toward repeal of the multiple ownership 
rules is suddenly raging in Washington. It started with an unex- 
pected ambush. Once again broadcasting has been outthought 
and outmaneuvered in Washington. 

This battle was started under a false flag. It is in truth a revival 
of the battle between Hollywood and the three television net- 
works over repeal or modification of the FCC rules that exclude 
the networks from program syndication and from ownership par- 
ticipation in most of their entertainment programs. Hollywood 
thought it had won that one, and then came the FCC's decision to 
raise its station ownership limits, for everybody, including the 
networks, from 7 -7 -7 to 12 -12 -12 en route to removal of the caps 
in 1990. The howl of rage in the Polo Lounge was predictable. 
Jack Valenti, president of the Motion Picture Association of 
America, called the I2 -I2 -12 decision a "back -door repudiation 
of the financial interest and syndication rules" and went to work 
at once on Capitol Hill. Last week he proved again that he can 
outslicker broadcasters in Washington. 

In the Senate Appropriations Committee, Valenti found a con- 
genial confluence of support. Among the 18 senators who voted 
for the embargo on the expansion of television station ownership 
are those who will vote for anything Valenti wants, those who 
philosophically oppose consolidations of ownerships, those who 
hate the television networks and those who think the FCC is out of 
control in its race toward deregulation. Broadcasters, stumbling 
into the ambush after Valenti had already closed the pass, could 
muster only seven votes. 

o 

Senator Warren Rudman (R -N. H. ), co- sponsor of the embargo on 
the television part of the FCC's new rule, unwittingly disclosed 
the Valenti presence when he said he would have preferred a 
television limit based on the percentage of total U.S. homes 
reached, as FCC Commissioner Mimi Dawson had proposed in 
her dissent to the FCC decision. The Dawson formula was Valen- 
ti's choice too. It would have capped all television station owners 
at 25% of total U.S. homes for the markets served by any owner's 
VHF stations -a figure slightly higher than each of the networks 
can count with their present ownership -and 30% for VHF plus 
UHF. 

That limit suits Valenti and Hollywood for several reasons: It 
would keep the networks close enough to present market power to 
avoid serious disruption in the syndication market. It would pre- 
vent ambitious groups such as Metromedia from acquiring mar- 
ket power that could drive down syndication prices. The fact is 
that although Hollywood producers continue to complain of los- 
ing money on their network programing, the program- supplying 
community is thriving just the way things are. As long as Valenti 
can maintain the status quo in Washington regulation, his salary 
will continue to escalate. 

Several deficiencies can be ascribed to a formula based on a 
percentage of total U.S. homes contained in the markets that any 
owner serves. First, the figure itself is a gross inflation of the 
audience any group would reach. In today's teeming market- 
place, no television station delivers more than a fraction of the 
homes within range of its signal. Second, to cap all groups at 
levels approximating those of present network ownerships would 
be to deny the growth that could create new networks. Metrome- 
dia, in comments filed in the FCC ownership proceeding, was 

particularly eloquent in stressing the latter point. 
As has been said here before, the Dawson formula is of a 

higher order of logic than a numerical limit that takes no notice of 
market size. As a way station to repeal, however, it provides a 
lower cap than is possible at a 12- station level. A group of VHF's 
in the 12 biggest markets would theoretically reach about 35% of 
total U.S. homes, only 5% more than Dawson's outside limit, but 
could in practice deliver a substantially bigger audience than 
Dawson's mixture of V's and U's. 

o 

There is more than a touch of fatuousness in Congress's sudden 
desire to inject itself in the setting of broadcasting ownership 
limits. For 50 years the Communications Act has left it to the 
expert agency to decide whether limits are needed and if so what 
they should be. At the time of the act's adoption, radio stations 
could have been counted in a third -grade arithmetic class. If caps 
on concentrations were ever warranted, they were warranted 
then. 

Nobody on Capitol Hill was talking last week about the basic 
rationale for modernization and eventual repeal of the FCC's 
antiquated rule of sevens. Probably nobody with a vote on Cap- 
itol Hill will ever read the text of the FCC's report and order on 
multiple ownership that became available last Friday. Too bad. 

The FCC has compiled a careful explanation of its motives and 
a realistic appraisal of the contemporary Fourth and Fifth Estates 
where a 30- year of sevens makes no sense. The bet here 
is that the FCC's work will stand up in court. The hope is that it 
will survive the crassly political attack that outsiders have agitat- 
ed in the Congress. 

Winner. Peter Ueberroth, Roone Arledge and David Wolper 
made television history last week, with the considerable 
aid ofa cast of thousands. The Games of the 10C111 Olympi- 
ad were the perfect match of television and spectacular 
event. With scarcely a glitch, ABC went from the biggest 
card trick in history (100, 000 Coliseum spectators forming 
the flags of participating nations) to 87 pianos playing 
"Rhapsody in Blue" to sweating bicyclist to pin wheeling 
gymnast to one gold medal winner after another, mostly 
American, standing at attention while the flag was run up 
and the "Star Spangled Banner" played. If it seemed chau- 
vanistic at times, how could it be otherwise? The ratings 
called it for the American public: Job well done. 

1 

Drawn for BROADCASTING by Jack Schmidt 
"The senator doesn't want you to speak on the 'Freedom of 
Expression' bill." 
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I am special. 
Through the efforts of the Sioux City Junior League and 
KMEG -TV in Project LEAD, four area high school students 
and two advisors were able to attend a special leadership 
conference in Indiana. The students who were selected 
showed leadership potential. The conference supplied the 
motivation to help them develop it. 

After the 31/2-day conference, one student said, "All my life, 

my attitude has been negative. At the conference I met 
people who cared. It was great." Another wrote, "I learned a 

lot about myself. That I am special." The four put their 
newfound confidence to work by organizing a program to 
help the local Food Bank. A Junior League representative 
wrote, "This would not have been possible without KMEG- 
TV's support." 

Helping make valuable learning experiences accessible to 
young people is all part of the Fetzer tradition of total 
community involvement. 

WKZO WKZO -TV KOLN -TV KGIN -TV 
Kalamazoo, Kalamazoo- Lincoln. Grand Island. 

Michigan Grand Rapids Nebraska Nebraska 

WJFM WKJF WKJF -FM KMEG -TV 
Grand Rapids. Cadillac. Cadillac, Sioux City, 

Michigan Michigan Michigan Iowa 



How to get 
microchips to Milan 

lyrics to London 
and patents to Paris 
by noon tOfl!orrow 

With TWAs Next Flight Service your small packages 
get to Europe and the Middle East in a big hurry. 

No matter what you're sending, call TWA 
first. Because our Next Flight Out Service 
helps small packages meet big deadlines. 

International Next Flight Out. 
TWA can deliver your package to 

16 international cities. As long as it weighs 
50 lbs. or less, we'll guarantee to pick it 
up and deliver it by the very next 
day' And we'll even arrange 
for customs clearance. All 
for one low price. Just 
call us at 1 -800- 
638 -7380 to ar- 
range for door -to- 
door pickup and 
delivery. 

We can match our 
schedule to yours because 
TWA has over 20 nonstops 
a day from the U.S., to cities 
all over Europe and the Middle East. 
Including 8 daily nonstops to London. 
Plus nonstops to Amsterdam, Athens, 
Cairo, Frankfurt, Lisbon, Madrid, Milan, 
Paris, and Rome. And direct service to 
Barcelona, Brussels, Kuwait, Munich, 

Tel Aviv, and Zurich. 
Nationwide Next Flight Out. 
For urgent shipments within the 

U.S., TWAs Next Flight Out 
Service lets 

you choose from 
over 500 flights 

to more than 60 
cities. We'll deliver 
any package up to 

70 lbs. And for mate- 
rial weighing up to 2.2 

lbs., you'll want to try our 
convenient 13" x 17" Next 

Flight Out Pak. Either way, TWA 
guarantees Next Flight Out Service 

or we'll give you your money back 
and ship it out on the next available 
flight, free of charge. Just bring your 
package to the nearest NFO airport 
service center. 

For an additional charge TWA can 
arrange door -to -door pickup. Just call us 
at least 2 hours before flight time. 

For further information or to arrange 
pickup call us at 1- 800 -638 -7380. 

You're going to like us 

'Ora partial refund will be provided. 


