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Broadcasters put Republicans on display in Dallas
The best in local television journalism

DOWN IN BIG D O Networks and local broadcasters
showcase Republican national convention to
millions of viewers. Controversy surrounds
networks decisions regarding airing of Reagan
film. PAGE 35.

MORE FALL FOOTBALL O United States Football
League votes to move season to fall, beginning in
1986. PAGE 41.

SUIT NEws O CBS asks judge to dismiss lawsuit by
General Westmoreland. CNN asks for permission
to televise trial. PAGE 42.

LOCAL JOURNALISM O Broadcast journalists report
on their best efforts in the past 12 months in spot
news coverage, investigative and documentary
reporting and public affairs programing.

PAGE 47- 108,

HILL REVIEW O Congress has a full slate of
communications legislation before it and not
much time before adjournment. PAGE 110.

WTOL-TV Toledo, Ohio's. coverage of violence at a strike-bound auto plant

FALL PRE-EMPTIONS O Three commercial networks
announce starting times for some fall programing.
PAGE 114.

NAMING NAMES O CBS/Broadcast Group announces
four appointments at World Enterprises division.
PAGE 65.

HOME GROWN O Manufacturers, dealers and
distributors of backyard earth stations meet to
discuss the latest legal and technical news. PAGE
118.

PEACHY TIME O Presentation by Council for Cable
Information, legislative update from NCTAs
Mooney and management and technical sessions
top agenda of upcoming Eastern Cable Show in
Atlanta. PAGE 122.

MASS APPEAL O James McKinney, FCC's Mass
Media Bureau chief, characterizes his tenure in
that post as “most challenging and productive
year of my career.” PAGE 143.

A SPECIAL EDITION
OF OFF THE SET

Public affairs programing on WNEW-TV New York
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It neverquit against Happy Days ar
Shirley when they were the niim.b Eheat
series an the air. Black Sh
26% for the time penodl"' -

It never quit ugumsh(,‘harlles Angels when it was
television's highest rated show. Black Sheep raised
NBC's share 10 27 %!

It never quit against any type of program the

num r

netwarks could throw—including Barney Miller and
Hawaii Five-0.

And it finished with honors—top fen in the TVQ's
amaong adults, ages 18-49.

hooste HBbs-sT\ore o

" B ‘ﬁd“i Black.

|mQGh‘GthG vith a sense @ [ "II-

on shows like The 4 Ba ~ Magnum and l

Simon. In foct,-.Blbb Sheep was mb'T( ild HFI' Ill- J

same executive pruducers who cremed‘fhesg megahifs! d
So, whether you‘re looking for a series ta strip ar

to slat on the weekend, Black Sheep Squadron is the

show that has what it takes. To take on whatever the

competition dishes out

BLACK SHEEP SQUADRON Starring ROBERT CONRAD.
35 hours of action! Call (212) 605-2754.

THREE RUNS FOR CASH, BEGINNING JANUARY 1985 PLUS ONE RUN ON AN ADVERTISER-SUPPORTED BASIS, BEGINNING SEPTEMBER 1985
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ClosecaCircuit

Il the way

comments due Sept. 6, major radio

id television organizations will urge FCC

repeal fairness doctrine and argue it

1s authority to do so. They'll say 1959
ommunications Act amendment
«cognizing broadcasters’ “obligation. . .to
Yord reasonable opportunity for the
scussjon of conflicting views on issues of
iblic importance™ was merely
:knowledgement of FCC doctrine not
:menting of doctrine in law. Doctrine
in be repealed in public interest,
>mmenters will say; it inhibits
ntroversial expression it was intended to
1hance.

Those taking this position think chance
f sustaining it in appellate courts, if
CC goes along, would be good. They
imit, however, that there’d be
onflagrations to put out on Capitol Hill.
nown to be going for repeal: CBS,
IBC, Radio-Television News Directors
.ssociation.

)d hands

© some, style and pace of last week’s
.epublican convention recalled Republican
onvention of 1972, when Richard Nixon
/as renominated. Not surprising. Number
f Nixon aides who helped plan 1972
onvention were in senior positions last
veek.

Ron Walker, this year’s convention
aanager, was chief advance man for
Jixon in 1972. Mark Goode, assistant
onvention manager for programing and
zlevision consultant, was deputy
zlevision adviser 12 years ago. Bill
Jimmons, chief lobbyist for Nixon and
ww head of political consulting firm in
Vashington, monitored convention
irogress from trailer behind convention
:enter. Two of his colleagues in firm who
Uso had roles in 1972 convention, Tom
{orologos and Ken Duberstein, had key
1sitions last week as well.

No city boy

senator Barry Goldwater (R-Ariz.),
‘hairman of Senate Communications
subcommittee, in “Dear Mark” letter
lated Aug. 10 10 FCC Chairman Mark
“owler, declared war against nation’s
iities for their unwillingness to accept
‘hanges in House cable bill, H.R. 4103.
Joldwater told Fowler: “If we don’t get
egislation out of the House, I want you
o throw the whole damn book at the cities
ind give cable everything you can under

your power. I've never seen such double-
crossing, double-talk and downright lying
as I've heard from the cities. And, I think
it’s time we get the word across to them.”

High and mighty

FCC Commissioner Mimi Dawson took
break from her vacation last Wednesday
{Aug. 22) to fly down to Dallas on White
House jet with First Lady Nancy Reagan
and attend luncheon hosted by National
Federation of Republican Women.
According to source, Dawson was table
hostess at luncheon at Mrs. Reagan’s
request. Source said Dawson will
reimburse White House for travel
expenses. After luncheon, Dawson
returned to Washington, then rejoined her
husband at Vermont tennis camp.

e
Money raiser

Christian Broadcasting Network is
putting KXTX-Tv Dallas up for sale that
could bring religious broadcaster and
cable programer at least $45 million.
Proceeds will be used to produce or
acquire programing for CBN Cable
Network and broadcast syndication, and

to fuel expansion into international market.

Given task of taking bids on station is
New York-based investment banking firm,
Goldman Sachs.

Nudge on pre-emption

Word at FCC last week was that it’s
“possible” commission will act this year
on petition for declaratory ruling by Cox
Cable seeking pre-emption of local
regulation of data and other institutional
cable offerings. Cox filed petition more
than year ago, and petition reportedly had
been gathering dust in Common Carrier
Bureau. Last week, however, source
revealed that Mass Media Bureau has
expressed its “keen interest” in petition to
Common Carrier Bureau Chief Jack
Smith. According to source, Smith has
agreed to work with Mass Media Bureau
on petition “expeditiously.”

Crowded space

Comsat’s Satellite Television Corp. has
been talking to Telesat Canada to try to
figure out way of placing Satellite
Business Systems’ SBS IV in orbit at 110
degrees west longitude without causing
interference to Telesat’s Anik B at 109
degrees. STC plans to use SBS IV, which
is now scheduled for launch aboard space
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shuttle this Wednesday (Aug. 29) and
operation at 101 degrees, for its satellite
broadcasting service beginning early next
year. STC would like SBS to locate SBS
IV at 110 degrees so STC can switch
service to its own high-power satellites,
which are to be placed into orbit at 110
degrees in 1986, without having to re-aim
dishes of all its subscribers.

Rainbow’s pot

Rainbow Program Enterprises is trying to
raise estimated $20 million through
private placement of equity. Sources close
to company, joint venture of Cablevision
Systems Corp., Cox Communications and
Daniels & Associates, say money would
not be used to fund new American Movie
Classics channel (see “Cablecastings™)
but to retire debt and possibly begin
unspecified new channel for which
several ideas are on drawing board.
Rainbow currently markets The Playboy
Channel, Bravo, three regional sports
networks, and Montage, precursor to
American Movie Classics.

Tuned to Hill

Some observers are now saying that FCC
Commissioner Henry Rivera did better job
than colleagues did in reading tea leaves
on congressional reaction to 12-12-12
multiple ownership ruling. In press
release day commission adopted its order,
Rivera objected to FCC’s plan to sunset
station limitations on station acquisitions in
1990. He also said penetration ceiling

was warranted for TV in addition to
numerical limitation. He saw *“no sound
reason” to permit one entity to own TV
stations reaching more than 25% of
country.

Whole hog

Viacom International is taking hard look at
buying out other partners in Cable Health
Network, one-third owner of Lifetime
network. Currently it owns less than 20%
of voting stock in CHN, which has some
assets in addition to its Lifetime share.
Taking advantage of option to increase
CHN ownership might give Viacom tax
benefits from Lifetime’s operating losses
and would not require additional financial
commitment to Lifetime; Viacom foots all
bills currently. Partners who may be
bought out include CHN’s chairman, Dr.
Art Ulene, and president, Jeffrey Reiss.
CHN was merged last June with

Hearst ABC’s Daytime.
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MTYV fights back

Admittedly responding to Turner Broad-
casting System’s announcement that it may
launch a new 24-hour music service with a
larger target demographic (18-49), MTV
Networks Inc. unveiled plans last week to
launch a second music video channel itself
in January. TBS said initially that if it pro-
ceeds with its project the launch date would
be Dec. 5, but last week TBS spokesman
Arthur Sando said that the launch might be
moved up to the fall if the decision is made
to go with the service. That decision is ex-
pected this week.

Like MTV, MTV 2 is labeled by its cre-
ators as a contemporary rock service, but
one that is targetted to an older demogra-
phic—25 to 49—as opposed to the original
MTV's 12-t0-34 target group. TBS's pro-
posed service would attempt to skew
broader than both of those, aiming at 18-49.
Robert Pittman, executive vice president
and chief operating of MTV Networks Inc.,
declined to give specific examples of artists
and videos that would appear on MTV 2, but
said it would incorperate elements similar to
radio’s adult contemporary and thythm and
blues formats, among others.

Neither Pittman nor David Horowitz,
president and chief executive officer of MTV
Networks Inc., would make any projections
about advertiser support for the new ser-
vice. Pittman said, however, that some $7
million would be invested in the new service
through 1985. He said the existing MTV
Networks "infrastructure” would enable the
company to take advantage of certain
economies of scale in launching the new
service. The new service will be free to cable
operators that take MTV 1, while systems
taking it on a stand-alone basis will be
charged a monthly fee which Horowitz de-
clined to disclose. Currently, operators pay
between 10 cents and 15 cents per sub-
scriber per month, depending on volume, for
MTV. TBS said it would offer its service free
of charge.

Pittman said that while the TBS an-
nouncement forced MTV to play its hand
eatly, it had every intention of launching
MTV 2 at some point regardless of what TBS
did. “We've had plans in place for this ser-
vice since the beginning,” he said, adding
that other music channel proposals are on
the drawing board as well. "Obvicusly Tum-
er has affected our timing,” he said.

Meanwhile, operator responses to the
TBS proposal continue to flow into Atlanta.
Sando declined to give out any numbers last
week but described the response as "posi-
tive.” Operators were to have responded to
the TBS proposal by last Friday (Aug. 24} by
listing the number of subscribers they
would be willing to commit to the service.
TBS wanted an initial base of 10 million sub-
scribers to proceed with the launch, but
Sando said last week that, "we may go with
fewer than that” if the project appears feasi-
ble with a lower starting base. As envi-
sioned, he said the service would be com-

™
[—
o

WE TAKE YOU TO THE STARS

New look. Home Box Office’s creative
services departiment went to work on a
new logo that "more dramatically reflects
the energy. vitality and contemporary ap-
peal of the new Cinemax,” and came up
with "cinemax” in italicized sans serif
type superimposed on what HBO calls a
“speeding bullet." The new logo, which
will be linked to Cinemax's new theme,
"We take you to the stars,” will be intro-
duced next month in consumer and trade
ads.

posed of videos and talkovers, with no VJ's.
The format has not been finalized, but it
would not be exclusively rock, said Sando,
and would encompass different genres—
perhaps country and others. If it goes ahead
with the project, TBS is prepared to commit
$10 million to start the service, which would
come from Turner'’s exisiting $60 million line
of credit.

BET’s off

Bob Johnsen, president of the Black Enter-
tainment Television, charged that some ca-
ble operators are “programing slum lords”
who take money from black subscribers, but
refuse to acknowledge their desire for black-
oriented programing by carrying BET. "The
treatment of black subscribers across the
country is sadly comparable to the all too
familiar pattern of the absentee slum lord
who provides inadequate dwellings to black
tenants who have no other alternatives
while at the same time extracting the maxi-
mum Ient possible,” said Johnson at a gath-
ering of the National Association of Black
Journalists in Atlanta. "Cable operators who
have a monopoly in providing cable services
to black communities and who refuse to car-
ry the nation's only black television network
are no less guilty than these very same slum
lords.”

More than 1,000 cable systems serving
communities in which the black population
is 8% or greater do not carry BET or any
other black-criented service, said Johnson.
"This insensitivity to black subscribers is a
national disgrace that must be exposed for
what it is—a callous and paternalistic indif-
ference to the viewing interests of black
consumers.”

HBO’s scrambling to scramble

Folks with backyard dishes capable of re-
ceiving television programing on the satel-
lite will have two fewer channels to watch
next spring—HBO and Cinemax. Home Box
Office, which offers both services, wil
scramble all the services’ satellite feeds by
the end of next January, said Ed Horowitz,
senior vice president, operations, HBO, "as-
suming Murphy doesn’t wreak too much
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havoc.”

The qualification refering to Murphy
Law should be heeded. HBO's scramblin
plans, including the schedule for imple
menting them, have been changed period
cally for various technological and busines
reasons since they were first announced i
January 1983.

HBO's addressable scrambling systet
will be M/A-COM Linkabit's Videocipher |
a less costly and less sophisticated versio
of M/A-COM Videocipher I, which HBO ha
chosen two years ago.

According to Horowitz, Videocipher
features the same "hard” digital scramblin
of the audio and data signals as Videociphz
I. But the new system employs relative
simple video scrambling—sync eliminatic
and video inversion—in lieu of Videociphe¢
I's hard digital scrambling of the video, k
said.

HBO plans to purchase 10,000 Vide
cipher II descrambilers which it will distri}
ute to HBO and Cinemax affiliates by th
end of the year. Although the descramble
cost between $400 and $450 each in suc
quantities, he said, HBO will end up payin
M/A-COM around $10 million to cover sor
of the systems’ development costs as well
the actual hardware.

The deal is a boon to M/A-COM. Accorc
ing to Frank Drendel, vice chairman and e:
ecutive vice president, M/A-COM hope
other programers follow HBO's lead, ador
the Videocipher II system and make it a ¢
facto industry standard. M/A-COM he
been talking to other major programers, L
said, but as of last week had “no firm deals
Looking down the road a bit farther, he sai
M/A-COM would like to incorporate the V
deocipher 1I technology inte cable conver
ers. M/A-COM realizes that for the scran
bling system to become an industrywic
standard, it will have to license the techne
ogy to other manufacturers.

According to Horowitz, HBO will send le
ters to its affiliates in October to verify tk
number of descramblers each needs an
where they are to be sent. The units w
then be shipped in November and Decen
ber, he said. And, if all goes well, the se
vices' Western feeds on Satcom [I-R an
Eastern feeds of Galaxy I will be scramble
in January. (HBO puts its Eastern and Wes
em feeds on different satellites so they ca
backup service to each other, he said. “W
don’'t want to put all our eggs intc one ba:
ket.")

Horowitz seemed confident that Videc
cipher I would perform well next Januan
HBO has been testing Videocipher 1 de
scramblers, which are similar to Videc
cipher II except for the video descramblin
section, for the past four months. And, be
cause Videocipher II's video scrambling :
"not new technology, he said, no problerm
with it are anticipated. M/A-COM and HB!
plan to test Videocipher II units in the fiel
in September, he said, and as the uni
come off the assembily line this fall, an HB
technician will be on hand to sign off o



ch one.

Jnce the services are scrambled, HBO
1 theoretically be able Lo sell or lease de-
‘amblers to owners of backyard earth sta-
ns and charge them to receive HBO and
1emax. But whether HBO will offer what
wld amount to a low-power satellite
»adcasting service depends on whether
1T major cable networks scramble—HBO
wld have difficulty selling its services if
> dish owners can tune in similar un-
-ambled services—and on whether HBO
n figure out a way to make such a service
»fitable. “It's not a slam dunk,” said Horo-
tz.

The technology needed for a satellite-to-
me service will soon be available, Horo-
tz said. M/A-COM is working on less ex-
nsive, consumer-quality versions of
deocipher II descrambers that could be
ed alongside existing home satellite re-
ivers or incorporated in new receivers, he
id. But there are business problems, rang-
3 from marketing to bill collecting, that
ve to be worked out, he said. "There is a
siness out there,” he said. “It's a question
how do you efficiently access the market
make money at it?”

HBO has talked about bringing the pro-
amers on Galaxy I together to offer a multi-
annel satellite broadcasting service. Such
service would require that all the partici-
ting programers adopt the Videocipher II
stem so that subscribers to the service
yuld only need one descrambler. The sig-
Is of the relatively powerful Galaxy I satel-
2 can be received on dishes as small as six
3t in diameter. As HBO envisions it, cable
erators would be given the first shot at
arketing the service in their franchise
2as. Said Horowitz: "Cable affiliates would
+ an important ingredient in the distribu-
n chain.”

Horowitz could not be pinned down on
aen a decision regarding the home market
suld be made. But, he said, “now that the
lendar [for the scrambling] is a little more
ecise, it is something that is going to be
icided sooner rather than later.”

Classics at night

merican Movie Classics, the new pay ser-
ce to be offered by Rainbow Program En-
rprises, will begin Oct. 1 with more than
10 movies, according to Henry Gross, di-
ctor of marketing. Among the studios from
hich AMC has bought pictures are Warner
‘others, Universal, Columbia and 20th
antury Fox. Movies, from the 1920's to the
y70’s, will be programed according to a
ghtly theme, a concept Gross said “tested
tremely well,” in marketing research.
‘onday night will be "mystery,” Tuesday is
:omedy,” Wednesday 1s “romance and
usicals,” Thursday is “drama,” Friday is
dventure” and Saturday and Sunday are
{ollywood's Gold.” Rainbow, a partnership

three MSQ's—Cablevision Systems
orp., Cox Communications and Daniels &
ssociates—will market AMC and Bravo as
package (BROADCASTING, June 11), with
stional inclusion of The Playboy Channel
1d/or one of three regional sports net-
‘orks. So far no MSQO's outside the partner-
1ip have signed to pick up Brave/AMC, but
ross said there are verbal commitments
om affiliates of other MSQ’s, including
>me from TeleCable, United and Commun-
:om. Rainbow projects it will have 750,000

subscribers for the service a year from now,
Bravo currently has 250,000.

USA scores with NHL

The USA Network has renewed its contract
with the National Hockey League for exclu-
sive basic cable rights for another year. The
league, however, has retained the pay cable
rights and is contemplating their sale to re-
gional sports networks for as early as the
coming season. USA will pay around $4 mii-
lion for its rights. Its last contract was a two
year deal (1982-83) for which it paid the NHL
about $8 million. Games will be carried on
Thursday evenings beginning Oct. 11
through the end of the year and then switch
to Monday evenings in January for the re-

fall and early winter months it “counterpro-
grams” ABC's Monday night football games
with movies.) USA will carry 33 regular sea-
son games and 25 playoff games, including
the Stanley Cup finals.

Green light

The Los Angeles city council has given final
approval to the saie of Valley Cable Televi-
sicn Inc. to Standard Broadcasting Corp.
Ltd., the Toronto-based firm that has held a
55% interest in the suburban Los Angeles
cable franchise serving the western San
Fernando Valley. Standard says it expects to
increase its $20-million investment in the
system by about $6 million and guarantee
about $5 million in bank loans. Valley Cable
currently passes about 170,000 homes.

mainder of the hockey season. (Through the

“THREE’S
COMPANY?”
TRAMPLES THE
COMPETITION

IN TULSA.

It's a runaway Number One in its
4PM Mon.-Fri. time slot. And
Number One in every audience

demographic.

With its 9 rating and 38 share
on KTUL, it more than doubles

the rating and share of
its closest time penod
competitor
And THREE’S

COMPANY's get-
ting stronger and
stronger: Up 11
share points
since February,
and 21 share
polnts since
May ‘83!
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KHJ-TV
WTAF-TV
WSBK-TV
KTVT
KHTV
WUAB
WTAE-TV
KMSP-TV
KSTW
WSRB-TV
WEFTS-TV
KDNL-TV
KWGN-TV
KRBK-TV
WRBAL-TV
WISRB
KOIN-TV
WXIX-TV
WVTY
WOFL
WNGE
WSOC-TV
WGR
WVYUE
WSPA
WTVD
WMC-TV
KGMC
WAVE-TV
WTVZ
WHBRC-TV
WHIO-TV
WGHP-TV
KTHV
KRTAL-TV
WBIR-TVY
WKRG-TV
KSAF-TV
WTLYV

FRESNO
GREEN BAY
PADUCAH
SPOKANE
LEXINGTON
CHATTANOOGA
AUSTIN

JACKSON

TUCSON
EVANSVILLE
LINCOLN
COLUMBIA
BATON ROUGE
HUNTSVILLE
SIOUX FALLS
WACO
GREENVILLE. NC
PECRIA

LAS VEGAS
AUGUSTA
SAVANNAH
LAFAYETTE
CHARLESTON
COLUMBUS, GA
MONROE
AMARILLO
MONTGOMERY
WHEELING
RENO

MACON
TOPEKA
FLORENCE
ALBANY. GA
WILMINGTON
ALEXANDRIA, LA
BILLINGS
HONOLULU
ANCHORAGE

A Toy Production distributed by

Coiumbia if:ic tuzes
Tgievisiog

Aust of

KIEO
WFRV-T¥Y
WSIL-TV
KHQ-TV
WTVQ-TV
WRCB-TV
KTVYV
WITYV
KVOA-TV
WFIE-TV
KHAS-TV
WLTX
WAFR-TV
WAAY-TV
KELO-TV
KCEN-TV
WCTI
WEEK-TV
KTNV-TV
WIBF
WSAV.TV
KATC
WCIV
WYEA
WTVE
KVII-TV
WSFA-TV
WTOV-TV
KAME-TV
WGXA
WIBW-TV
WPDE-TV
WALB-TV
WECT
KALB
KTvQ
KIKU
KIMO



Business: Brietly

L 1 TVONLY |

Gonton’s Foods O Potato products will
be spotlighted in flights of five to eight
weeks, starting in mid-September, in
about 20 markets, including Miami;
Providence, R.l., Indianapolis, and
Washington. Commercials will appear in
daytime, fringe, prime access and news
segments. Target: women, 18-49; 25-49,
Agency: Laurence, Charles & Free, New
York.

Wilkinson Sword O Six-week test
campaign to promote self-sharpening
knife will begin on Oct. 1 in six markets.
Commercials will appear in daytime and
early fringe. Target: women, 25-54,
Agency: Burton-Campbell, Atlanta.

Superior Pet Products O Four-week
flight spread over eight weeks will start
in early September in six markets,
including Des Moines, lowa, El Paso,
and Omaha. Commercials will be placed
in daytime, early fringe and in weather
periods. Target: women, 25-54. Agency:
Harold Cabot & Co., Boston.

Po Folks Restaurant O Four-week flight
is scheduled 1o begin in mid-October in
about 40 markets, including Oklahoma
City, Houston, Dallas and Denver.
Commercials will be carried in news and
prime access periods. Target: adults,
25-54. Agency: Casino & Purcell, Atlanta.

C————JRADIOONLYY ————— ]

$.B. Thomas O Sahara bread will be
promoted in four-week flight to start in
September in New York and Boston.
Commercials will be placed in all
dayparts. Target: women, 18-49.
Agency: Dancer Fitzgerald Sample, New
York.

Joseph A. Bank Co. O Retail clothing
chain will begin seven-week campaign
to run over 13 weeks in 14 markets on
Sept. 10. Commercials will be
scheduled in early morning and late
afternoon and early evening drive times.
Target: men, 25-54. Agency: Eisner &
Associates, Baltimore.

ApWireCheck

SATABLE UPCOMING FEATURES ON YOUR AP WIRE.

90-second scripts.

bor Day.

FOOTBALL FEVER—-SEPTEMBER 3-7— AP looks at the top
seeds and the spoilers of college football in this series of five

MUSICWATCH —This regular AP feature gives listeners the inside
track on country, black, adult contemporary and popular
singles. It runs on Friday Mornmg

SPORTS QUIZ — Test your listeners’ memory with this sports trivia
feature. Use questions as a contest for tickets and other prizes.
Questions and answers run Tuesday and Thursday mornings.

THE CONTENDERS —The race is on. AP covers the run for the
presidency, and key congressional and senatorial contests in
our series entitled, “The Contenders.” }second scripts sup-
Ea ement your campaign coverage five days a week, beginning

COMING ATTRACTIONS — All of AP’s features are in this Mon-
day morning preview of the week’s programming. It’s an easy
way to find out about special upcoming features and other
outstanding sales opportunities.

For more information call, {202) 955-7200

4 Associated Press Broadcast Services.

—
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Multimillion-dollar splurge. The Gillette
Co. is earmarking about $5 million for a
campaign, set to run through the end of
the year, 10 introduce its new Paper Mate
Accu-Point roller pen. The 30-second
commercial, prepared by McCann-Erick-
son, New York, describes the Accu-Point
as a “"pen that is so smooth it wont
scratch a record.” McCann said the bulk
of Accu-Point’s U.S. media budget will be
spent on network prime time and sports
television. The commercial was pre-
pared for use in the U.S. and the United
Kingdom as part of Gillete's move to posi-
tion its writing instruments globally.

Singleton Packing Co.0frozen seafood
will be spotlighted in four-week flight set
to begin in late August in about six
markets, including San Diego, Los
Angeles and Minneapolis. Commercials
will be scheduled in all dayparts. Target:

RepulReport

Wrwm(tv) Columbus, Ohio: To Blair Televi-
sion from Avery-Knodel Television.

O
KiEZ(aM)-KwWIC(FM)  Beaumont, Tex.: To
Masla Radi¢ from Roslin Radio.

]
Wnuvtv Baltimore: To Independent Tele-
vision Sales (no previous rep).

O

Kkoaam Minot, 8.D.: To Torbet Radio (no
previous rep).

(]
Voice of Valley Agriculture Radio Network
(Texas): To Torbet Radio (no previous
rep).

]
Cable TV of Coral Springs, Fla.: To Nation-
wide Cabte Rep.

(]
Art Moore Inc., broadcast station repre-
sentative firm, has moved to new ad-
dress: 516 S.E. Morrison, suite 910, Port-
land, Ore. 97214.




HE GREATEST TELEVISI®N
ON EARTH!
LIVE FROM

L..

EIGHTEEN MONTHS OF PREPARATION FOR THE TRANS-
MISSION OF 3800 HOURS OF PROGRAMMING LIVE TO
ONE HALF BILLION VIEWERS IN 40 COUNTRIES OVER 5
CONTINENTS! ONE OF THE GREATEST ACCOMPLISHMENTS
IN THE HISTORY OF SATELLITE BROADCASTING!

A PERFORMANCE WHEN IT COUNTS!

When you need the best in television transmission, no one does it better!

BPORTS ¢« NEWS « TELECONFERENCING « RELIGIOUS EVENTS * PROGRAM DISTRIBUTION « LIVE ENTERTAINMENT
SEVEN FULL TIME TRANSPONDERS - FIXED UPLINKS COAST TO COAST * LARGE SCREEN PROJECTORS
(BARCO TO GE 5055) * TRANSPORTABLE UPLINKS AND DOWNLINKS

OFFICES AND FACILITIES IN SAN FRANCISCO, BURBANK, ATLANTA, WASHINGTON, D.C. AND NEW YORK CITY
For information call toll-free (800) 423-2085. In California call (213) 841-8855




AcmVerntac®

Never forget elephants. Thirty-second television commercial that features 16 elephants
charging down Wall Street has been produced for Dennison Manufacturing Co.'s new
Elephant Premium Floppy Disk and will be unveiled on Oct. 1 on network evening news
programs on ABC-TV and CBS-TV According to Brendan Kelley, executive vice president,

creative, Ingalls Associates, Boston, “the commercial brings the Elephant Floppy Disk
trademark lto life in dramatic and memorable fashion." To produce commercial, it was
necessary to block off 10-block radius of nation’s financial center on Sunday, July 29.
Commercial is intended to reach widening audience of personal computer users.

O

Calling Joan Rivers. Comedienne Joan Rivers was invited to be telephone operator for one
day by Communications Workers of America after she starred in TV commercial in which,
according to CWA, Rivers “disparages friendliness and helpfulness of AT&T Communications
operators.” According to union, in TV commercial for MCI TV, Rivers ends up saying,
“Operators, who needs them?” In telegram to Rivers, CWA President Glenn Watts opens with
Rivers' oft-repeated remark, "Can we talk?" and goes onto invite her to be telephone operator
for one day to see if she can carry out “this important job.” CWA said last Wednesday (Aug.
22) it had not heard from Rivers.

|

Price is right. New television commercial for American Dairy Association, featuring actor
Vincent Price as spokesman, began in about 50 markets last week. In commercial, created
by D'Arcy MacManus Masius, Chicago, Price is shown seated on porch of farmhouse holding
wedge of cheese labeled with "REAL" Seal. Price reminds consumers that seal is assurance
of “real dairy foods—never imitations.” Campaign wifl continue until end of year.

&

Landing account. Saatchi & Saatchi Compton has been awarded $8-million Krystal Co.
account. Krystal is Chattancoga-based fast food chain which serves Southeastern region of
u.s.

Complete “Readv to Air” Package

Dradic 1200 tv

® TREMENDOUS SPONSOR FOOT
TRAFFIC . .. Proves the etfectiveness of
your statlon with tangible results.
¢ CONTINUOUS RENEWALS . ..
Sponsors and listeners demand it.
e INCREASE RATINGS ...
A proven |eader in all markets.
© Copyright 1962. J.R. Hampion

P.0. BOX 2311 e Littleton, CO 80161
Telephone (303) 755-3288

“Qur Business Is Improving Yours”

® OLDEST PROMOTION IN THE INDUSTRY
Over 26 years ... 1,000 plus stations.

® GETS DOUBLE RATE CARD RATE ...
A complete promotional package
providing sponsors the “extras” that
command extra dollars,

WORLD WIDE
BINGO, INC.
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women, 25-54. Agency: Louis Benito
Advertising, Tampa, Fla.

Continental Airlines O Flights of two to
four weeks will start in early September
in about 25 markets, including Boston,
Chicago, Denver and New Orleans.
Commercials will appear in drive periods
during weekdays and on weekends in
various time periods. Target: men, 25-54.
Agency: Scali, McCabe, Sloves, New
York.

Yoplait U.S.A. O Yoplait yogurt will be
featured in flight lasting from two to eight
weeks, depending on market. Flight
begins on Sept. 3 in 27 markets.
Commercials will run in all dayparts.
Target: women, 25-49. Agency: Dancer
Fitzgerald Sample, New York.

—  _JRADIOANDTY

Honey Baked Ham Co. O Six-week
flight is scheduled to begin in mid-
November in 12 markets on television
and four on radio. Commercials on radic
will be carried in all dayparts during
weekdays, and on television in daytime,
early fringe, fringe, prime-access and
news periods. Target: women, 25-54.
Agency: Smeltzer Communications,
Roswell, Ga.

TransSouth Financial Corp. O Loans
will be spotlighted in fourweek flight to
begin Sept. 24 in 14 markets in seven
states on television and in additional
markets on radio. Commercials will be
placed in all dayparts. Target: men, 25-
54. Agency: Loeffler Marley Mountjoy,
Charlotte, N.C.

Fashionable piano man. Fashion is
blended with rock music in a series of
three 30-second commercials featuring
rock star Elton John in support of Sasson
Industries apparel for men and women.
The campaign is running in 23 markets
until Christrnas. Reports are that the fall
offensive amounts to about $5 million.
The spots were shot in Australia and re-
cutin New York. Sasson's major products
are jeans for men and women and the
commercials are aimed at those aged 14
to 40 in the two groups. Commericals are
placed through Sasson’s in-house agen-
cy, GSN Advertising, New York.




THE BEATLES,
CROSBY, STILLS & NASH,
LORETTA LYNN AND

RAYCHARLES
Something Truly Special: FourMusic ‘Events

Nothing on television compares to the quality, the excitement,
the promotability, of these Advertiser-Supported specials!

NEVER ON THE NETWORKS...NEVER IN SYNDICATION!

THE COMPLEAT BEATLES

The onlz Beatles-approved program
about their historic career! A brilliant 2-hour
musical-rockumentary, featuring concert footage
with 50 of their best-loved songs, clips from their
movies and an insightful narration by actor
Malcolm McDoweﬁ. 2-hours ortwo 1-hours.

WA
=y

LORETTA

Loretta Lynn, the undisputed First Lady of country
music brings all of the warmth and personal style
of her music making to this free-wheeling live con-
cert, singing such favorites as Country Roads, They
Don’t Make ‘Em Like My Daddy and, of course,
Coal Miner’s Daughter. 60 Minutes.

DAYLIGHT AGAIN: CROSBY, STILLS &
M For three magical nights, Crosby, Stills &
Nash were captured live on tape at the Universal
Amphitheater. The result is a history-making per-
formance which includes such numbers as Just A
Song Before | Go, Love The One You're With, Mag-
ical Child and Teach Your Children. 60 Minutes.

AN EVENING WITH RAY CHARLES

This spellbinding concert brings us an intimate
glimpse into the many moods and styles of this
musical genius. Songs include Geargia On My
Mind, Busted, Oh, What A Beautiful Morin’ !
Can't Stop Loving You and America The Beautiful.
60 Minutes.

Something Truly Special: FourcMusic ‘Events

AVAILABLE STARTING JANUARY 1985: one special per quarter.
Call (212) 605-2751 with your time period offer.
Advertiser-Supported progromming from

MCATV

® 1984 UNIVERSAL CITY STUDIOS INC. ALL RIGHTS RESERVED.
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This week

Aug. 27-30—Nebraska Videodisk Symposium, spen-
sored by Nebraska Videodisk DesigniProduction
Group. Nebraska Center for Continuing Education at
University of Nebraska-Lincoln, east ¢campus. and
Cornhusker hotel, Linceln, Neb.

Aug. 28—(Jhio Association of Broadcasters sales
workshop. Dublin Stouffers, Columbus, Ohio.

Aug. 28-30—Satellite Communications Users Confer-
ence, SCUC '84. Louisjana Superdome and Hyatt,
New Orleans.

8 Aug. 28—National Academny of Television Arts and
Sciences. New York chapter, drop-in lunchecn. Speak-
er: Shelly Palmer, president, Shelton Leigh Paimer &
Co. Music. Copacabana. New York.

Sept. 6-7—Meeting of the board of Nationa! Cable
Televigion Association. Madison hotel, Washington.

Sept. 6-8—Eastern Cable Show, sponsored by South-
ern Cable Television Association. Georgia World Con-
gress Center, Atlanta. Information: (404) 252-2454.

Sept. 7-9—New Hampshire Association of Broadca
ers annual meeting. Red Jacket Inn, North Conw.

Sept. 7-9—"Film and Video: The Best of Both World:
symposium sponsored by Southeast Film and Vid
Consortium. Videotape Associates, Atlanta. Inforrr
jon: (404) 239-0319.

Sept. 8-10—Minnesota Broadcasters Association |
sonvention. Kahler Inn, Hibbing. Minn.

Sept. 9-11—/{linois Broadeasters Association annu
convention. Eagle Ridge Lodge, Galena, Iil.

Sept. 10—National Association of Broadcasters 1
gional meeting for small market TV broadcasters. Hy:
hotel, Los Angeles airport.

Sept. 10—Deadline for entries in International Fil
and TV Festival of New York. Information: Festiv

® Sept. 7—National Association of Community Tele-
wision Broadcasters organization meeting. Sheraton
Airport hotel, Kansas City, Mo.

Sept. 7—Deadline for entries in Nationa! Black Pro-
graming Consortium’s “Prized Pieces 1984," awards
honering programs which “present blacks in pasitive.
principal roles.” Information: NBPC, 700 Bryden Road,
suite 135, Columbus. Ohio, 43215; (614) 461-1536.

Sept. 7—Deadline for entries in 19th Gabriel Awards,
sponsored by Unda-USA. Information: Edward Mur-
ray, (618) 397-2845. °

——
September

® Sept. 3-5—SPACEISTT! satellite electronics show.

HEiod- INEEhnes
—

Opryland hotel, Nashville.

» Sept. 5—National Academy of Television Arts and
Sciences, New York chapter, drop-in luncheon. Speak-
er: Harlan Rosenzweig, president, Group W Satellite
Communications. Copacabana, New York.

Sept. 6—Local ACE cable programing awards recep-
tion and presentation, sponsored by National Cable
Telerision Association. Ford's Theater. Washington. In-

Sept. 6-8—Southern Cable Television Association
Eastern show. Gecrgia World Congress Center, Al-
lanta. Future show: Aug. 25-27, 1985, Georgia
World Congress Center.

Sept. 16-19—"The Radio Convention and Pro-
graming Conference,” combined conventions of
National Radio Broadcasters Association and Na-
tional Association of Broadcasters Radio Program-
ing Conference. Westin Bonaventure and Biltmore

formation: (202} 775-3550.

® Indicates new or revised listing

Jnda-USA

Announces

19th Annual
GABRIEL
AWARDS

for programs which creatively
treat issues concerning

positive human values.

30 Categories for local and national
programs. plus Station of the Year
and Personal Achievement Awards.

Deadline for entries—Sept 7, 1984

For information, contact:

GABRIEL AWARDS

Oblate Media Images
9500 W, Illinois Rt. 15
Belleville, IL 62223
618-397-2884

Edward J. Murray, Chairman

hotels, Los Angeles.

Sept. 21-25—10th International Broadcasting
Convention. Metropole Conference and Exhibition
Center, Brighton, England.

Oct. 28-Nov. 2—Society of Motion Picture and
Television Engineers 126th technical conference
and equipment exhibit. New York Hilton.

Oct. 30-Nov. 1—Atlantic Cable Show, Atlantic City
Conventicn Center, Atlantic City, N.J. Information:
(608) 848-1000.

Nov, 7-9—Television Bureau of Advertising 30th
annual meeting, Hyatt Regency, Chicago. Future
meetings: Nov, 11-13, 1985, Hyalt Regency, Dallas;
Nowv. 17-19, 1986, Century Plaza, Los Angeles, and
Nov. 18-20, 1987, Washington Hilton, Washington.
Nov. 11-14—Association of National Advertisers
annual meeting. Camelback Inn, Scottsdale, Ariz.
Nov. 17-20—AMIP ‘84, American Market for [n-
ternational Programs, second annual program
marketplace, organized by Perard Associates with
MIDEM and National Video Clearinghouse. Fon-
tainebleau Hilton, Miami Beach.

Dec. 5-7—Westem Cable Show, sponsored by
California Cable Television Association, Anaheim
Convention Center. Anaheim, Calif. Information:
{415) 428-2225,

Dec. 5-7—Radio-Television News Direclors Asso-
ciation international conference. San Antonio Con-
vention Center. San Antonio, Tex.

Jan. 5-8, 1985—Association of Independent Tele-
vision Stations (INTV) annual convention. Cen-
tury Plaza hotel, Los Angeles.

Jan. 10-14, 1985—_NATPE International annual
convention. Moscone Center. San Francisco. Fu-
ture conventions: Jan. 17-22, 1986, New Crleans
Convention Center, and Jan. 24-27, 1987, New Or-
leans.

Jan. 26-29, 1985 Radio Advertising Bureaw's
Managing Sales Conference. Amfac hotel, Dallas.
Jan, 30-Feb. 1, 1985—25th annual Texas Cable
Show, sponsored by Texas Cable TV Association.
San Antonio Convention Center, San Antonio, Tex.
Feb. 3-6, 1985—National Religious Broadcasters
42nd annual convention. Sheraton Washington,
Washington.

Feb. 15-16, 1985 —Society of Motion Picture and
Television Engineers 19th annual television con-

ference. St. Francis hotel, San Francisco.

March 7-9, 1985—16th annual Country Radio
Seminar, sponsored by Country Radio Broadcast-
ers Inc. Opryland hotel, Nashville.
March 26-27, 1985—Cabletelevision Advertising
Bureau's fourth annual cable advertising confer-
ence. Sheraton Center, New York.

April 14-17, 1985—National Association of
Broadcasters annual convention. Las Vegas Con-
vention Center, Las Vegas. Future conventions: Dal-
las, April 13-16, 1986; Dallas, April 12-15, 1987,
and Las Vegas, April 10-13, 1988

April 20-25, 1985—2Cth annual M/P-TV, Marche
International des Programmes, international TV
program markelplace. Palais des Festivals,
Cannes, France.

May 5-8, 1985—ARBC-TV annual affiliates meeting.
New York Hilton, New York

May 7-11, 1985—American Women in Radio and
Television annual convention. New York Hilton. Fu-
ture convention: May 27-31, 1986, Loew's Anatole,
Dallas.

May 12-15, 1985—NBC-TV annuat affiliates meet-
ing. Century Plaza, Los Angeles.

May 12-15, 1985—Broadcast Financial Manage-
ment Association 25th annual conference, Chica-
go. Future conference: April 27-30, 1986. Los An-
geles.

May 15-18, 1985—American Association of Ad-
vertising Agencies annual meeting. Greenbrier,
White Sulphur Springs, W. Va.

May 19-22, 1985—CBS-TV annual affiliates meet-
ing. Fairmont hotel, San Francisco.

June 2-5,1985—National Cable Television Asso-
cigtignt annual convention, including National Ca-
ble Programing Conference. Las Vegas Conven-
tion Center, Las Vegas. Future conventions: March
16-19, 1986, Dallas, and May 17-20, 1987, Las
vVegas.

June 5-9, 1985—Broadcasters Promotion Associ-
ation/Broadcast Designers Association annual
seminar. Hyatt Regency, Chicago. Future conven-
tions: June 10-15, 1986, Loew’s Anatole, Dallas;
June 17-20, 1987, Peachtree Plaza, Atlanta; June
22-25, 1988, Bonaventure, Los Angeles; June 22-
25, 1989, Renaissance Center, Detroit.

June 8-12, 1985—American Advertising Feder-
ation national convention. J.W. Marriolt, Washing-
ton. Future convention: June 14-18, 1986, Hyait
Regency Chicago.

Aug. 8-Sept. 14, 1985—Space WARC, first of two
sessions to develop plan for space services in
geostationary orbital arc. Some 150 countries ex-
pecied to attend. Second session of World Admin-
istrative Radio Conference scheduled for Octaber
1988. Geneva.
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The RKO General
Stations in NewYork
and Los Angeles and
the Gaylord Station
in Dallas just made

a major purchase
frem Encore Programs!

Se what's
Encore Programs?




Encore Programsis a dynamic,
new enterprise created by MCATV to
bring back or introduce to the
marketplace many of its
finest and most successful
programs and series.

Its catalogis rich in 90-minute,
hour-iong and half-hour dramas,
mysteries and action-adventures—
some of which wili be in syndica-
tion for the firsttime—as well as a
selection of superb mini-series and
features and family-appeal sitcoms.

All are magnificently-produced
highly-promotable programs

Whatever your program-
ming needs...whatever
the daypart—you'’ll find

itin Encore Programs!

1 Nick Notte and Susan Blakely

in Rich Man, Poor Man: Book 1
2 Wayne Rogers in City Of Angels
3 Lesley Ann Warren and

David Dukes in 79 Park Avenue
4 Robert Wagner in / Takes A Thief
5 Gene Barry in The Name Of The Game
6 Peter Straussin Rich Man,

Poor Man: Book 2
7 Kate Mulgrew as Mrs, Columbo
8 Judd Hirsch as Delvecchio

© 1984 UNIVERS AL CITY STUDIOS INC. AL RIGHTS RESERVED.



ENCORE PROGRAMS

Five Star Mystery
Delvecchio
TEliery Queen
FMrs. Columbo
tO'Hara: U.S. Treasury
1City Of Angels

*Rich Man, Poor Man Book 1
{Rich Man, Poor Man Book 2

Best Sellers
*Seventh Avenue
*Captains And The Kings
*0Once An Eagle
*The Rhinemann Exchange
*The Dark Secret Of Harvest Home
%79 Park Avenue
*Loose Change
*Aspen

1The Men From Shiloh
The Name Of The Game
The Bold Ones
it Takes A Thief
ironside
Rod Serling's Night Galiery
Run For Your Life
1The Deputy
Love That Bob
Mickey Spiliane’s Mike Hammer
Boris Karloff Presents Thriller
Bachelfor Father
Dead End Kids Movies

* Available in 60-minute,
90-minute or 2-hour formats.
tNew to syndication.
For more details, call (212) 605-2790

ADMSIONOF MCA TV



251 West 57th Street. New York, N.Y., 10019.

Sept. 10—Advertising Club of Greater Boston 24th
annual Hatch Awards. Park Plaza Castle, Boston.

u Sept. 10— National Academy of Television Arts and
Sciences, New York chapter. diop-in dinner. Topic:
~Opportunities 1n Corporate Television: Going Strong,
Looking Good." Copacabana, New York.

Sept. 11—Ohio Association of Broadeasters “small
market radio exchange.” Westbrock Country Club,
Mansfield. Ohio.

u Sept, 12—National Academy of Television Arts and
Sciences, New York chapter, drop-in iuncheon, Speak-
er: Stuart Hersch, chief operating officer, King World
Inc.. distributor of Wheel of Fortune and Jeopardy.
Copacabana, New York.

Sept. 12—0hio Association of Broadcasters "small
market radio exchange." Holiday inn, Chillicothe, Chio.

Sept. 13—0hio Association of Broadcasters "smalt
market radio exchange.” Holiday Inn, Wapakoneta.
Chio

m Sept. 13—Cabletelerision Adrertising Bureau local
cable sales advertising workshop. Quality Inn, Vernon,
Conn

Sept. 13-15—Alaska Broadcasters Association 20th
annual convention. Travelers Inn, Fairbanks, Alaska.

Sept. 14—Sonthern California Association of Govern-
ments/Annenberg School of Conumunications and
Southern California Cable Association regional tele-
communications conference. University of Southern
California campus. Los Angeles

Sept. 14-15-—Eighteenth annual South Dakota Broad-
casters day. South Dakota State University and Stauro-
lite Inn, Brookings. S.D. Information: (605) 688-4191.

Sept. 14-15—Radio-Television News Directors Asso-
ciation region eight meeting. Ohio University, Athens,
Chio.

Sept. 14-16—Maine Association of Broadcasters an-
nual convention. Sebasco Lodge. Sebasco Eslates.
Me.

Sept. 14-16—"Film and Video: The Best of Both
Worlds.” symposium sponsored by Sowtheast Film

and Video Consortium. Crawtord Communications. At-
lanta. Information: (404) 239-0319.

Sept. 15—Deadline for entries in 16th National Abe
Lincoln Awards, sponsored by Southern Baptist Redio
and Television Contmission. Information: Bonita Spar-
row, SBRTC, 6350 West Freeway, Fort Worth, 76150,

Sept. 15—California AP Television-Radio Associ-
ation regional seminar. Sacramento Inn, Sacramento,
Calit

Sept. 15—Radio-Television News Directors Associ-
ation region two meeting. in association with Radio
Convention (see below). Keynote speaker: Ed Asner,
Screen Actor's Guild. Westin Bonaventure, Los Ange-
les.

Sept. 15—Radio-Television News Directors Associ-
ation region four meeting, with Oklahoma AP and U ni-
versity of Oklahoma. Norman, Okla.

Sept. 15—Radio-Television News Directors Associ-
ation region five meeting with Northwest News Broad-
casters Association. Eau Claire, Wis.

Sept. 15—Radio-Television News Directors Associ-
ation region nine meeting with Louisiana AP. Royal
Sonesta, New Orleans.

Sept. 16-18—Central Educational Network fifth annu-
al national program screening. Marc Plaza hotel, Mil-
waukee. Information: Ann DeLarye-Gold, (312) 545-
7500.

Sept. 16-18—Nebraska Broadeasters Association
51st annual convention. Holiday Inn, Columbus, Neb.

Sept. 16-18—Nationa! Religious Broadcasters West-
ern chapler convention. Los Angeles Marriolt {Airport),
Los Angeles.

Sept. 16-19—"The Radio Convention and Programing
Conference.” combined conventions of National Asso-
ciation of Broadcasters and National Radio Broad-
casters Association. Westin Bonaventure and Biltmore
hotels. Los Angeles.

Sept. 17-18—"Selling Cable TV Services." course of-
fered by American Managemen! Association. AMA
headquarters, New York.

Sept. 17-19—Kentucky Broadcasters Association an-
nual fall convention. Marriott, Lexington, Ky.

SULLIVAN

By finding and recruiting outstanding exec-
utives who are exactly nght.

Right for their assignments. Right for their respon-
sibilities. Right for the specific business styles and
environments of therr new companies.

A Sullivan search is based on over twenty years
of experience in communications. It is thorough,
careful, and totally discreet

From group presidents to general managers,
many of the most successful executives in the
broadcasting and cable television industries
today were found and recruited by Joe Sullivan
& Associates.

For a confidential discussion of your executive
requirements, call Joe Sullivan today.

JOE SULLIVAN & ASSOCIATES, INC.

EXECUTIVE SEARCH AND RECRUITMENT
340 W. 57 St. New York, NY 10019 (212) 765-3330

The person you describe is the person we’ll deliver.
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Sept. 18—Southern California Cable Associati
meeting. Los Angeles Airport Hilton, Los Angeles.

Sept. 18—Cabletelevision Advertising Bureau lo
cable sales advertising workshop. Red Lion Inn, On
ha.

Sept. 18—Ohio Association of Broadcasters "sir
market radio exchange.” Avalon Inn, Warren, Chio.

Sept. 18—Hollyweod Radio and Television Soci
newsmaker luncheon with panel of network enterta
ment division presidents. Beverly Wilshire hotel. Bev
ly Hills, Calit. Information: (213) 769-4313.

® Sept. 18 —Association of National Advertisers nir
annual corporate advertising workshop. Waldorf-#
toria. New York.

u Sept. 19—National Academy of Television Artsa
Seiences, New York chapter, drop-inluncheon. Spe:
er: Pierre Juneau, president, Canadian Broadcasti
Corp. Copacabana, New York.

Sept. 20—Cabletelevision Advertising Bureau 10t
cable sales advertising workshop. Sheraton Dem
Airport, Denver.

Sept. 20-21—34th annual Broadcast Symposiu
sponsored by Broadeast Technology Society of Ins
tute of Electrical and Electronics Engineers. Progre
commemorating IEEE’s 100th anniversary will be he
Hotel Washington, Washington. information: {212) 97
3791.

Sept. 20-22—Anterican Women in Radio and Tele
sion South Central area conference. Tapatio Sprin
Ranch, Boern, Tex.

Sept. 21—Southern California Cable Associati
fourth anniversary dinner and dance. Beverly Wilsh
hotel, Los Angeles.

Sept. 21—Radio-Television News Directors Asso
ation region 13 meeting, with Washington chapter
Society of Professional Journalists, Sigma Delta Ci
Hilton hotel, Washington.

Sept. 21-22—Massachusetts Broadcasters Asso
ation annual convention. Westin hotel, Copley Squai
Boston.

Sept. 21-25—10th International Broadcasting Conve
tion (IBC), sponsored by Electronic Engineering Ass
ciation, Institution of Electronic and Radio Ewy
neers, Institution of Electrical Engineers, Roy
Television Society, Institute of Electrical and Els
tronics Engineers and Society of Motion Picture a1
Television Engineers. Metropole conference and exl
bition center, Brighton, England. Information: IEE, S
voy Place, London, WC2R OBL. telephone: 01-24
1871.

Sept, 22—First “Sol Taisheff (late editor-in-chief, Broa
casting magazine] broadcasting seminar, for futu
leaders among broadcast news personnel,” spo
sored by Sociely of Professional Journalists, Sign
Delta Chi. KRON-TV San Francisco. Information: SF
SDX, 840 North Lake Shore Drive, Chicago 6061
(312) 649-0211.

Sept. 23—Academy of Television Arts and Scienc
36th annual prime time Emmy Awards presentation ¢
CBS-TV, originating from Pasadena (Calit.) Civic Auc
torium. Governor's Ball follows at Century Plaza hot
Los Angeles.

Sept. 23-25—Third annual Great Lakes Cable TV Ex;
‘84, sponsored Dy !Nlinois-Indiana Cable TV Assoc
ation and Michigan Cable TV Association. Indianap
lis Convention and Exposition Center. Indianapolis. |
formation: Shirley Watson, (618) 249-6263.

Sept. 23-25—Nevada Broadcasters Association ann
al fall meeting. Harvey's South Shore, Lake Tahoe, Ne

Sept. 23-26—National Association of Telecommun
cations Officers and Advisors, affiliate of Nation
League of Cities. annual conference. Sheraton ElICo
quistador, Tucson, Ariz. Information: (202) 626-311£

Sept. 24—National Association of Broadcasters r
gional meeting for small market TV broadcasters. L
gan Airport Hilton, Boston.

Sept. 24—Broadcast engineering management sen
nar, sponsored by University of Wisconsin-Extensio
Holiday Inn Southeast, Madison, Wis. Information: D¢
Borchert, (608) 263-2157.

® Sept. 24—Women in Cable, New York chapter, ¢
ble follies. Waldorf-Astoria. New York.

Sept. 24-26—National Cable Television Associatic
third minority business symposium, “Cable Televisio
The View From the '80's.” Speakers include Bill Daniel



Jack W Fritz
President, John Blair & Company

“Conus is the wave of the future,
and John Blair & Company is pleased
to be a participant in its growth”

El:ohn Blair & Company and

onus are NOw =

partners in the /’ . a
nation’s skl NEWSTIR
first 7_1 2

Satellite — @
News Gathering System (SNG)™

Jack Fritz says, “John Blair & Company

is proud to be associated with Conus, and a
partner in this exciting technological advance
that makes every square foot of America

a potential live news origination site.

“By linking the news resources of top stations
around the country, Conus is building a
framework for new advertising opportunities,

and we look forward to providing the sales
effort for this great concept.”

This fall, stations in major markets from coast
to coast begin operating their own Ku-band
uplink vans, making use of the Conus-owned
transponder on SBS-3 and sharing their
SNG power with an ever-growing number of
affiliated stations.

There may still be time for you to become
the exclusive satellite news gathering station
in your market. Call or write us today.

Conus Communications
3415 University Avenue
Minneapolis, MN 55414
612/642-1645

\COWUS

Y

Conus means Continental United States




NEWYORK.............. WNEW, WOR
LOS ANGELES,

PALM SPRINGS .. KTTV, KDOC, KTLA
CHICAGO................ WGN, WFLD
PHILADELPHIA. .. ....... WPVI, WTAF
SAN FRANCISCO, OAKLAND,

SANIJOSE ... ... .. KICU, KFCB, KTZ0

BOSTON, MANCHESTER,

WORCESTER. .. WLV, WCVB, WSMW
DETROIT ... ix ssinasuiinas WKBD, WDIV
WASHINGTON DC,

HAGERSTOWN. .............. WTTG
DALLAS, FORT WORTH . .. WFAA, KRLD
CLEVELAND,AKRON ........... WCLQ
HOUSTON. ......... KTXH, KRIV, KHOU
PITTSBURGH................... WPXI
MIAMI,

FT LAUDERDALE ....... WTVIJ, WCIX
SEATTLE, TACOMA . ....... KING, KCPQ
MINNEAPOLIS, STPAUL ......... KMSP
ATLANTA. ..., WSB
TAMPA-ST PETERSBURG . ....... WFTS
STLOUISL. s soatypangs fas KPLR, KDNL
DENVER. e asme i st bameds wtas oo w2 KUSA
SACRAMENTO,

STOCKTON ............ KCRA, KRBK

INDIANAPOLIS . ............... WTHR

HARTFORD,

NEW HAVEN. ......... WTXX, WTNH
PORTLAND,OR. ........... KGW, KPTV
PHOENIX, FLAGSTAFF . ... KPNX, KAET
SANDIEGO .4 csirsn saamnas neames KUSI
CINCINNATL. . ................. WLWT
NASHVILLE, BOWLING GREEN .. WSMV
MILWAUKEE. . ................. WTM}
KANSASCITY ............ KCTV, KSHB
ORLANDO, DAYTONA BEACH . ... WOFL
CHARLOETE: s asw danim vasdi iy wSOC
NEWORLEANS . ............... WDSU
BUFFALO ..................... WGRZ
COLUMBUS,OH. . .............. WBNS
GREENEVILLE, SPARTANBURG,

ASHEVILLE ................. WYFF
GRAND RAPIDS, KALAMAZOO,

BATTLECREEK ............. WMKT
BIRMINGHAM, ANNISTON . ... ... WTTO
MEMPHIS ..................... WPTY
RALEIGH, DURHAM. .. . .. WRAL, WLFL
OKLAHOMACITY ........ KOCO, KOKH
SALTLAKECITY ................. KSL
LOUISVILLE a5 4 i a5 s nia o' a0k WLKY
SAN ANTONIO, VICTORIA. .. ..... KMOL

NORFOLK, PORTSMOUTH,
NEWPORTNEWS . ........... WVEC

CHARLESTON, HUNTINGTON ... WC
HARRISBURG, LANCASTER,
LEBANON, YORK. .. .......... W]
ALBANY, SCHENECTADY,
TTROY st e, o et s s e 0 i £} W]
GREENSBORO, HIGH POINT,
WINSTON SALEM ............. v
RICHMOND, PETERSBURG,
CHARLOTTESVILLE . ......... w
SYRACUSE i sis aativariv s et o we a0 s W
LITTLE ROCK, PINE BLUFF . .. ... K¢
KNOXVILLE . ......... ... WBIR, Wi

MOBILE, PENSACOLA . . . . WKRG, WI
ALBUQUERQUE, FARMINGTON . . . Ki
W. PALM BEACH, FTPIERCE . . . .. w.

FRESNO(VISALIA) . ............. K
GREENBAY ................... Wi
ROCHESTER. 45 g :s 095 s ms pwsitimars Wi
SPOKANE.............. .. ..., K
CHAMPAIGN, SPRINGFIELD,

DECATUR ................... W
DAVENPORT, ROCK ISLAND,

MOULINE g4 wsva s ts2s e fudes W(
PADUCAH, CAPE GIRARDEAU,

HARRISBURG. .......... KBSI, Wi
HONOLULU ................... Kt
JOHNSTOWN, ALTOONA ......... w
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chairman, Daniels & Associates; Frank Biondi. HBO
chairman, and Congressman Parren Mitchell (D-Md.).
Marbury House hotel, Washington.

Sept. 25—/ uternational Radio and Television Society
opening newsmaker luncheon. Speaker: Leonard Gol-
denson, chairman, ABC Inc. Waldorf Astoria, New York.
Information: (212) 867-6650.

Sept. 25—Cabietelevision Advertiging Bureau local
cable sales adverlising workshop. Wyndham South-
park, Auslin, Tex.

m Sept. 25-27—N'ational Association of Black Quwned
Broadcasters eighth annual fall broadcast manage-
ment conference. Ramada Renaissance hotel, Wash-
ington.

Sept. 25-27—30th annual “Broadcasters’ Clinic,”
sponsored by Uwiversity of Wisconsin-Extension.
Holiday Inn Southeast, Madison, Wis. Information: Don
Borchert, (608) 263-2157.

Sept, 26-28—National Religions Broadeasters South-
eastern chapter convention. Sheraton Atianta, Atlanta.

Sept. 27—Philadelphia Cable Club membership din-
ner. Speaker: Katharine Graham, chairman, Washing-
ton Post Co. Franklin Plaza hotel, Philadelphia.

u Sept. 27-29 American Women in Radio and Tele-
vision North Central area conference. Daytonian hotel,
Daytor. Ohio.

Sept. 28—Deadline for entries in 1985 Ohio State
Awards honoring lechnical excellence in educational,
informational and public aftairs broadcasting. inferma-
lion: Phyltis Madry. (614) 422-0185.

Sept. 28—Society of Broadcast Engineers central New
York regional convention and equipment show. Shera-
ton Syracuse. Syracuse. N.Y. Information: (315) 423-
4001.

Sept. 28-30—North Dekota Broadcasters Association
annual convention. Ramada Inn, Grand Forks, N.D.

Sept. 28-30Florida Association of Broadcasters an-
nual fall conference. Sandpiper Bay Resort, Pert St.
Lucie. Fla.

Sept. 30-Oct. 2—New Jersey Broadcasters Associ-
ation 38th annual convention. Golden Nuggel casino/
hotel, Atlantic City, N.J.

Sept. 30-Oct. 2—Washington State Association of
Broadcasters annual fall conference. Red Lion Inn,
Pasco, Wash.

Sept. 30-Oct. 2—Kentucky CATV Association fall
convention. Galt House, Louisville.

——
October

Oct. 1-3—Second annual Women in Telecommunica-
tions conference, sponsored by FCC and American
Women in Radio and Television. Theme: “The Woman
Entrepreneur.” Washinglton Marriott hotel, Washington.

Oct. 1-3—Wuinen in Cable third national professional
conterence, "Cable in Context.” Marriott hotel, Chica-
go.

Oct. 1-5—London Multimedia Market i1]. Gloucester
hotel, London. Information: LMM, 33 Southampton
Street. London. WC2E 7HQ, London: telephone: 01-
240-8676.

Oct. 2—Cabletelevision Advertising Bureau local ca-
lca)|e Sales advertising workshop. Sheraten Inn, Portland,
re.

8 Oct. 3-5—Tennessee Association of Broadcasters
annual convention. Hyatt Regency, Memphis.

Oct. 3-6—National Indian Communications Confer-
ence, "The Business of Media.” Tulsa Excelsior, Tulsa,
Ckla.

Oct. 4—Cabletelevision Advertising Bureau local ca-
ble sales advertising workshop. Airport Hilton, L.os An-
geles.

u Oct. 4-5—"Reporting Public Aftairs in the Year 2004,"
sponsored by Ohio State University School of Jour-
nalism. Speakers include Fred Friendly, Columbia Uni-
versity Graduate School of Journalism; Nicholas John-
son, former FCC commissioner, and Everette Dennis,
Gannett Center for Media Studies. Fawcett Center for
Tomorrow, OSU campus, Columbus, Ohio.

Oct. 4-6—National Religious Broadeasters Eastern
regional convention. Marriott. Dulles International Air-
port, suburban Washington.

u Oct, 4-7—American Women in Radio and Televi-

ma). Maonday 9-11 pm.

4-5 pum,

* indicates premiere episode

Stay # Tuned

4 prafessional’s guide to the intermedia week (Aug. 27-Sept. 2)

Network television [ PBS (check local times): Soundstage: Bluegrass Festival, Tuesday
10-11 om ; Mark Russell Comedy Special, Wednesday 9-9:30 p.m.; AIDS: Profile of an
E pidtemcic (ocumantary), Wednesday 10-11 p.m.; Adawm Smith’s Money World* (discussion
series), Sunday 6.33-7 p.m.; Moonchild (docudrama), Sunday 10-11 p.m. ABC: Velwvet (dra-

Network radio O AEC Direction Network: Child Care: When Mothers Can't {five-part series),
Monday-Friciay [zheck local times). ABC Information Network: Video Blues {six-part mini-
docurnentary]. Saiurday-Sept. 3 (Check local times). CBS Radio Network: Hurricane: The
Musi Leadiy Storw (documentary), Monday CBS RadioRadio: The 20th Anniversary Beatles
Ruutin Specnd (six-hour special), Friday-Sept. 3 (check local times).

Cable [ Lietime. (7o Sex With Dr. Ruth Westheimer* (educational series), weekdays 10-
1030 p.m. beginning Monday; live Thursdays 10-11 p.m. Nickelodeon: Atomic Legs (dra-
ma}], Sunday 3-3:30 pm. WTes Atlanta: Sears AAU/USA Junior Olympic Games, Saturday

Play It Again C1 CB5: Rona Jaffe's Mazes and Monsters (drama), Wednesday 9-11 p.m
HBO: "Gandhi® {drama), Sunday 8-11:15 p.m.

Museurn of Broadeasting O (1 East 53d Street, New York): The Honeymooners. four 60-
minula episodes, cne each week, now through Sept. 29. Lucille Ball: First Lady of
Comedy, 90 minulzs of programing aired three times per day, now through Sept. 13
Metromedia and the DuMont Legacy, 90 minutes of programing aired three times per day,
now through Sept. 20. For information and air times call (212) 752-7684.

sion Scutheast area conference. Crabtree Valley Mar-
riott hotel, Raleigh, N.C.

Oct. 7-9--Nebraska Broadcasters Association 51st
annual convention. Holiday Inn, Columbus, Neb.

Oct. 8-9—National Religious Broadcasters South-
weslern chapter convention. Astro Village Complex,
Houston.

Oct. 8-11—First International Music Video Festival of
Saint-Tropez. sponsored by French Television Chan-
rel, TF!, and R.S. Communication, publisher of Vid-
eo Club, French professional magazine. Hotel Byblos,
Saint-Tropez, France. U.S. contact: John Nathan, (212)
223-0044.

Oct. 9—Southern California Women in Cable meet-
ing. Speaker: Kathryn Creech, president, Council for
Cable Information. Marina Marriott hotel. Marina de
Rey, Calif.

u Oct. 9—Association of National Advertisers annual
promotion management workshop. Halloran House,
New York.

® Oct. 9—Cabletelevision Advertising Bureau local
advertising sales workshop. Sheraton Inn, Atlanta.

Oct. 10-12—=Ncational Religious Broadcasters Mid-
weslern chapter convention. Yahara Center. Madison,
Wis.

Oct. 10-12—/ndiana Broadcasters Association fall
conference. Fort Wayne Marriott, Fort Wayne. Ind.

Oct. 10-14—Women in Communications national pro-
fessional conference, with presentation of Clarion
Awards. Theme: “Striving for Excellence.” Westin hotel,
Seattle.

m Oct. 11 —Cabletelevision Advertising Burean local
advertising sales workshop. Hilton at Walt Disney
World, Orlando, Fla.

Oct. 11-14—National Black Media Coalition's 11th
annual conference. Theme: "Beyond '84: New Roles,
New Goals.” Shoreham hotel, Washington.

Oct. 11-14—Missouri Broadcasters Association fall
meeting. Marriott's Pavillion hotel, St. Louis.

u Oct. 11-14—American Women in Radio and Televi-
sion Western area conference. Pacific Plaza, San Fran-
¢isco.

Oct. 12-14—Massachusetts Association of Broadcast-
ers annual convention. Jug End Resort and Confer-
ence Center, South Egremont. Mass.
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Oct. 12-14—/llinois News Broadcasters Associali
fall convention. Collinsville Hilten, Collinsville, 11

Oct. 13— Unda-L'SA Gabriel Awards banquet. Copl
Plaza hotel, Boston.

Oct. 13—Radio-Television News Directors Asso
ation region 10 meeting with Memphis State Univer
ty. Memphis.

Oct. 13-17—10th annual Vidcom International, hor
video marketplace, sponsored by Perod Associal:
MIDEM Organization. Palais des Festivals. Canne
France.

Oct. 14-16—Peunsylvanie Association of Broadca.
ers annual fall convention. Hershey Motor Lodge a
convention center, Hershey, Pa.

Oct. 14-16—North Carolina Association of Broa
casters fall convention. Marriott. Charlotte, N.C.

Oct. 15-18—Southern Educational Communicatio.
Association conference and “SECA Center for Instru
tional Communications Postsecondary Screening.” A
am’s Mark hotel, Houston.

m Oct. 16-—Association of National Advertisers ann
al new product marketing workshop. Hotel Rooseve
New York.

u Oct. 16— Cabletelevigion Advertising Bureau loc
advertising sales workshop. Sheraton North Shor
Chicago.

Oct, 16-18—Mid-America Cable TV convention. H
ton Plaza hotel, Kansas City, Mo. Information: (91
841-9241.

u Oct. 17—Cabietelevision Advertising Burean loc
advertising sales workshop. Ramada Inn, Detroit.

Oct. 17-20—American Association of Advertisi
Agencies 47th annual Western region convention. Hot
del Coronado, San Diego.

u Oct. 18—Cabletelevision Advertising Bureau loc
advertising sales workshop. Airport hotel, Dayto
Ohio.

Oct. 18-19—Society of Broadcast Engineers, Pitt
burgh chapter, 11th regional convention and equif
ment exhibit. Howard Johnson's Motor Lodge, Monro:
ville, Pa.

Oct. 19—Caucus for Producers, Writers and Dire
tors second annual dinner dance, fealuring present,
tion of Distinguished Service Award and Caucus Mer



Starting Fall 1985 there will be a new network competitor
for America’s huge daytime television audiences.
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INDAY.
b Brand new, first-run programming for daytime
viewers, seen on independent stations across the nation.
j Promotable, saleable, warchalle programs,
developed and produced to entertain America’s
young women.,

A tull two-hour block. Five days a week.

It's a breakthrough opportunity for
independents to compete head to head with network
| stations for daytime audiences. And daytime
zii advertising dollars.
i And it’s a strategic option of such importance
e for national advertisers that it will change the patterns
ﬂ: | of national daytime advertising.
i INDAY is a joint project of LBS Communications Inc.
, and Tribune Broadcasting Company, two of television’s
! strongest and most successful independent companies.
| The investment in program development
and production, plus the advertising and promotion
e campaign, will be the most extensive ever committed
for any syndicated programming project.

Watch for more announcements.

INDAY is going to make your day for you.




ber of Year. Chasen's restaurant, Los Angeles.

Oc¢t. 19—Radio-Television News Directors Associ-
ation region 12 meeting. Sheraton Center, New York.

Oct. 19-20—Friends of Old-Time Radio annual con-
vention. Holiday Inn-North, Holiday Plaza, Newark, N.J.
Information: Jay Hickerson, (203) 785-6261 or (203)
248-2887.

Oct. 19-21—"Communications and Empowerment,”
conference of Union for Democratic Communica-
tions. National 4-H Center, Chevy Chase, Md.

u Oct. 19-21—American Women in Radio and Televi-
siion Northeast area conference. Omni International,
Norfolk, Va.,

Oct. 21-23—Communications Expo '84, joint confer-
ence and national trade show sponsored by Canadian

iation of Broadcasters and Western Association
of Broadcast Engineers. Edmonton Convention Cen-
ter, Edmonton. Alberia. Information: Gerry Action, (613)
233-4035.

Oct. 22-24_New York State Broadcasters Associ-
ation’s 30th annual meeting. Speakers include Joe Fla-
herty, CBS; Mimi Cawson, FCC, and Phil Donahue, talk
show host. Americana Inn, Albany, N.Y.

u Oct. 23— Cabletelevision Advertising Bureau local
advertising sales workshop. Sheraton University City,
Philadelphia.

Oct. 24-26—Qhio Association of Broadcasters fall con-
vention. New Capitol Square Hyatt, Columbus.

Oct. 25—Presentation of CEBA Awards, honoring ex-
cellence in advertising and communications geared to
African-American audiences, by World Institute of
Black Communications. New York Hilton, New York.
Information: Linda Bowie, (212) 586-1771.

Oct. 25— nternational Radio and Television Society
newsmaker luncheon. Waldorf Astoria, New York,

® Oct. 25 Cabletelevision Advertising Bureau local
advertising sales workshop. Sheraton Inn, Pittsburgh.

Oct. 25-28—M DS Indusiry Association annual meet-
ing. Sheraton Washington, Washington. Information:
Bonnie Guthrie, (202) 639-4410.

Oct. 26-29—Texas Association of Broadcasters engi-
neering conference. Hyatt Regency hotel, San Antonio,
Tex.

Oct. 27—American Society of Composers, Authors
and Publishers entertainment industry seminar, "The
Burning Issues of the Copyright Controversy,” hosted
by UCLA Extension. Speakers include Screen Aclors
Guild President Ed Asner, Representative Howard Ber-
man (D-Calif.), Writers Guild of America Executive Di-
rector Naomi Gurian, attorney Jay Cooper and song-
writer Tom Snow Information: (213) 825-8064.

Oct. 27-30—Texas Association of Broadcasters man-
agement convention. Hyatt Regency hotel, San Anto-
nia, Tex.

Oct. 28-30—Texas Association of Broadcasters engi-
neering conference. Hyatt Regency hotel, San Antonio,
Tex.

Oct. 28-Nov. 2—Society of Motion Picture and Televi-
sion Engineers 126thtechnical conference and equip-
ment exhibit. New York Hilton, New York. Information:
(914) 472-6606.

Oct. 20—Pennsylvania Cable Television Association

annual meeting. Trump plaza, Atlantic City, N.J. Infor-
mation: Patricia Wilson, (717) 234-2190.

Oct. 30-Nov. 1—Atlantic Cable Show. Atlantic City
Convention Center, Atlantic City, N.J. Information: (609)
848-1000.

Oct. 31-Nov. 1—Electromagnetic Energy Policy Alli-
ance technical seminar. Westin hotel, Chicago. Informa-
tion: Richard Ekfelt, (202) 452-1070.

———
November

Nov. 2—Montana Broadeasters Association sales clin-
ic. Village Red Lion Motor Inn, Missoula, Mont.

Nov. 2-9—27th annual International Film and TV
Festival of New York. New York.

Nov. 5-13—China Comm ‘84, exhibition and confer-
ence covering telecommunications, electronics and
computers. Beijing Exhibition Center, Beijing, China.
Information: Clapp & Poliak International, PO. Box
70007, Washington, 20088; (301) 657-3090.

Nov. 7-9—Oregon Association of Broadcasters fall
meeting. Salisham, Lincoln City, Ore.

Nov. 7-9—Television Bureau of Advertising annual
meeting. Hyalt, Chicago.

Nov. 10—Dinner celebrating 40th anniversary of Cap-
ital Press Club, featuring awards for excellence in me-
dia and humanitarianism. National Press Club ball-
rocom, Washington.

Nov. 14—0hio Association of Broadeasters financial
management workshop. Columbus Hilton Inn North,
Columbus, Ohio.

Nov. 15-16—"Selling Cable TV Services,” course of-
fered by American Management Association. AMA
management center, Chicago.

Nov. 16-19—Radio executives conference, sponsored
by Associated Communications Atlorneys Inc. Speak-
ers include FCC Commissioner James Quello, FCC
Mass Media Bureau Chief James McKinney and engi-
neers Jules Cohen and Tom Johnson. Rose Hall Beach
hotel. Montego Bay, Jamaica. Information: Joyce Win-
ston, (305) 576-7973.

Nov. 17-20—AMIP 84, American Market for Interna-
tional Programs, second annual program market-
place, organized by Perard Associates with MIDEM
and National Video Clearinghouse. Fontainebleau Hil-
ton, Miami Beach. Information: Perard. 100 Lafayette
Drive. Syosset, N.Y., 11791, (516) 364-3686.

Nov. 19—International Emmy Awards dinner, spon-
sored by National Academy of Television Aris and
Seciences. Sheraton Center, New York.

Nov, 27— nternational Radio and Television Society
newsmaker luncheon. Waldorf Astoria, New York.

———
December

Dec. 3-8 —American Enterprise [nstitute “Public Poli-
cy Week." Washington.

Dec. 4—Presentation of the national ACE cable pro-
graming awards, sponsored by National Cable Televi-
ston Association. Los Angeles. Information: (202) 775-
3550.
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HER“PERFECT 10"MADE OLYMPICS HISTORY.
NOW HER STORY IS MAKING RATINGS HISTORY,

The torch has been rekindled and
audiences nationwide are cheering
“Nadia. the gripping portrait of legend-
ary gymnast Nadia Comaneci.

“Nadia” offers perfect prime time enter-
tainment and is delivering beautiful
performances and outstanding ratings
nationwide.

“Nadia’ is available on a cash basis

exclusively from Tribune Entertainment

Source: NSI, Metered Market Overnight Household Estimates,
1/16-71719 (LA, Wash., Chgo ). NSI. Coincidental 7/16 (Denver)

Company and is already cleared in 56
markets. Call now to see if “Nadia” is
still available in your market.

In New York call Bill Kunkel or Toby
Rogers at (212) 557-7800. In Chicago
call Jim Smith at (312) 222-4412 They'll
help you get your station “Programmed
for Success”

I
I

TRIBUNE
== ENTERTAINMENT

Company
A subsidiary of Tribune Broadcasting Company

iy



VIONAO Ay " Ivierno

A radio sales commentary from Jerry Schubert, president/CEQ, Eastman Radio Inc., New York

Accentuating the wrong
positives with radio

With the current popularity of the “Music of
Your Life” format, radio stations across the
country are featuring a refrain from a popu-
lar song of years gone by, “You've got to
accentuate the positive.” The song may be
an oldie, but the principle has never been
more true—particularly in the national radio
marketplace. There are now more commer-
cial radio stations (over 9,000) and fewer
national representatives competing for na-
tional dollars than ever before.

What was once the domain of spot radio is
now being infiltrated by the rapidly breed-
ing, highly specialized, wired networks and
the incestuous unwired rep networks.

But while everybody professes concern
with “packaging™ to meet the demands of
timebuyers with “limited budgets” (can any-
one remember a buyer with an unlimited
budget?) one thing deeply concerns me.
Who is standing up for the values of radio?

Radio has the ability to move a prospec-
tive buyer right up to the time of purchase.
Radio can go anywhere; it’s in tune with our
highly mobile society. Radio operates in the
best showroom of all, the theater of the
mind. Think of the great sales images cre-
ated by Stan Freberg, Chuck Blore, Stiller
and Meara, Dick and Bert. No mere picture
could compare.

Spot radio provides maximum targetabil-
ity. Network radio provides national cover-
age at a low cost. And yes, unwired network
can provide both benefits in some cases.

But too often, eager but untrained radio
salespeople overlook the real values of radio
and accentuate what they perceive as posi-
tives that are really negatives.

Have we in radio done ourselves a dis-
service by stressing radio’s:

&8 Immediacy—"Buy it today; we’ll have
it on the air tomorrow” may be well and
good locally (although I'll bet even there it
creates problems), but nationally it’s creat-
ing major problems. Radio is planned last,
budgeted last, bought last, trafficked last.
Little wonder buyers have so little time to
truly evaluate stations with salespeople. No
wonder schedules are often missed because
of late copy. No wonder it’s virtually impos-
sible to accurately project business flow.
Yes, radio does provide an opportunity to
take advantage of a last-minute sales oppor-
tunity. By overemphasizing this value we’ve
created a liability.

Urge agencies to provide more lead time
for evaluation and placement of radio cam-
paigns. School salespeople to pre-sell the
values of radio and stations in an effort 1o
eliminate the information/expectation gap
that is created by unfavorable time con-
straints in the actual buying cycle.

B Efficiency—Virtually every chart I've

Jerry Schubert is president and chief
executive officer of Eastman Radio inc., New
York. He joined the company in 1966 as an
account executive in the Detroit office. He
served as office manager, vice president,
senior vice president and executive vice
president in Chicago, Los Angeles and New
York before assuming his present post this

year.
SiE

seen comparing cost increases in all media
shows radio—spot and network—as the
lowest. And we in radio sales are proud of it.
As a result, we stress efficiency in our sales
presentations and at the first sign of resis-
tance work feverishly to reduce costs even
more. Yes, that’s another way of saying we
reduce our revenues.

Let’s get more bullish on our medium.
Let’s talk value, not cost-per-thousand or
cost-per-point. Radio could benefit from a
firmer, higher rate posture. It starts at the
station level, and it starts by saying: “No.”

® Negotiability—Yes, it is the American
way, but sometimes it becomes counterpro-
ductive. All that time spent going back and
forth on rates could be better applied to ex-
plaining the strength of a given station. It’s
one thing to offer the latitude of a one-grid
movement, but it’s another thing to slide
across a five-or-six-grid card in favor of
some secret unpublished lower grid (or run
of spot with “fixed position guaranteed™).

Too often we're in the position of being
told that a station will go absolutely no fur-
ther, and then if we are unsuccessful we
hear: “Why didn’t we go to X?”

Most of our clients use grid rate cards.
The cards should stimulate communications
between a rep and its client station, and-
should be used to maximize pricing leverage
at any given time.

The uliimate objective is to get the order
at a rate that is good for the station and that
an agency will accept.

8 Commercialization—The element of
our clients’ programing that should be val-
ued highly is too often made out to be a
negative. Commercial-free hours or even
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months are often stressed by stations seekin
to attract audience quickly. Agencies ar
catching on to this trend, and some hav
reduced station ratings to reflect what the
feel will be the distortion effect of runnin
commercial-free.

Commercials are the life blood of a radi
station; they pay for the information and er
tertainment. If we are selling our mediur
apologetically, what type of a posture doe
that represent? Talk positively about “comr
mercial environment,” repeat customers, th
testimonial approach. Good, creative comr
mercials enhance the sound of a radio stz
tion.

We suggest all salespeople becom
knowledgeable about successful radio camr
paigns and the people, agencies or indepern
dents who produce them.

8 Merchandising—I'm appalled at som
of the things that are asked for and some ¢
the things that are offered as inducements ¢
buy. Instead of stressing media values, radi
salespeople often end up in the hardwar
business, bargaining over how many toaster
to deliver or, even worse, “‘who gets the col
or TV.”

Merchandising too often translates t
“moochandising.” The best merchandisin,
is worked out directly between a radio sta
tion and the client (whether it be the princi
pal or the broker/distributor) right in th
market. They know best what “extra effort
can be most beneficial to insure the succes
of a particular advertising campaign.

8 C'overage—Nobody would even think o
trying to get the NFL to play the Super Bow
in a 10,000-seat stadium. Yet we constantl’
allow radio to be measured/weighed on it
lowest common denominator—metro area
cost-per-thousand or, worse yet, cost-per
point. Radio is both a frequency and a reacl
medium.

Very few national products are sold onl:
in standard metropolitan statistical areas
Let radio play in the stadium that truly suit
its size—be it area of dominant influence o
total survey area or some other more appro
priate area of measurement.

Yes, some stations might suffer in the
short run because of weaker coverage sto
ries, but in the long run all radio would bene
fit because costs would be raised.

Radio isn’t hard to buy, but we in radic
sales may be confusing the issue and, in fact
making 1t harder than need be.

If we send inexperienced salespeople ou
on calls armed only with remedial informa
tion about our product or, even worse, full o
negatives about the competition (other sta
tions in a market, not the real competition—
newspapers, TVor magazines), we will con:
tinue to foster the premise that radio is more
trouble than it’s worth.

Let’s get back to good sales basics and tall
up the real strengths of a medium that’s mor«
dynamic today than ever before. ]



FIRST THERE

Before The Rockford Files, Quincy

and Magnum, there was Kojak, lead-
ing the way for a whole new genera-
tion of action dramas!
Kojak has it all: the realism,
the action, the characters, -
the humor that makes it
anatural for today’s syn-
dication audience. By
today’s standards,
it's a lollipop
And,

of a show!
besides the brawvira
pertor mance by Telly Savalas,
Kojak has an incredible roster of
top guest stars: Dan Ackroyd, Sylves-
ter Stallone, Richard Gere, Lynn Red-
grave, Christopher Walken, Eileen

Brennan, Morgan Fairchild, John Rit-
ter, Veronica Hamel, Geraldine Page.,
[rene Cara, Eric Estrada, Martin Bal-
sam, Sharon Gless, and many, many
more. Together, they make Kojak one
of the most promotable series in all of
television!

KDJAK T18 HOURS
FOR TODAY S UIEWERS!

MCATV

11984 UNIVERSAL CITY STUDIOS INC. ALL RIGHTS RESERVED



WORLD CLAS

For the high-pressure demands of their Olympic
Games broadcasts, major world broadcasters
chose VPR-3s from Ampex. For many good rea-
sons. The VPR-3 handles tape more gently and
with greater speed than any other VIR in the
world. It responds to the touch of champion
editors with effortless efficiency. It communi-
cates intelligently with the most advanced produc-
tion and post-production systems, yet it is simple
and logical to operate. Most importantly, its
performance pays off with superior video and
audio results.

When your challenges require a VIR of world-
class caliber, the VPR-3 is the top qualifier. And
like all our products, it’s backed by Ampex service
and support, unequalled anywhere.

Call your Ampex AVSD sales engineer for full
details on the remarkable VPR-3.

AMPEX

Ampex Corporation + One of The Srgnal Comcanies (8 %!

Atlanta 404/491-7112 + Chicago 312/593-6000 - Dallas 214/
960-1162 « Los Angeles 818/240-5000 » New York/New Jersey
201/825-9600 + San Francisco 415/367-2296 - Washington,
D.C. 301/530-8800
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Reagan film controversy the news at GOP convention

IBC decides to air it, ABC and CBS
ay it's a commercial and don’t, but
hey cover issues involved;

>-SPAN and CNN also show it

“he Republican national convention of 1984
:oncluded in Daltas on Thursday night with
he convention center rocking to the roar of
‘four more years” and “USA,” as Ray
“harles sang “*America the Beautiful” while
seing buried under a cascade of red, white
ind blue balloons. But among network com-
nentators and analysts in on-air presenta-
ions, not to mention network executives in
vhat passed for executive suites on the low-
i1 level of the convention center, the ques-
ion examined more closely than whether
>resident Reagan’s policies would win him
e-election was the propriety of broadcasters
riring “‘the Reagan film.” It was that kind of
:onvention.

The 18-minute film, used to introduce the
>resident as he mounted the podium to ac-
:ept renomination by his party, was, as ad-
vertised—opoetic, lovingly done in sweet
music and warm colors; with a strong emo-
:ional impact. In all, it was an idealized por-
rait of President Reagan. But the question
rroubling the networks was like the one the
1ld lady in that other commercial might ask,
“Where’s the news?”

The feeling that there was none led CBS
and ABC to reject it. NBC agreed with the
news judgment of the other networks, but,
after considerable in-house debate, decided
that the film had become a matter of such
interest to the public there was an obligation
to air it. Indeed, all three networks in the
previous week had received a heavy barrage
of calls from reporters asking whether they
had made a decision on running the film. As
more than one observer remarked, the lack
of hard news out of the convention made the
film a buming issue.

The Reagan campaign had spent
$415,000 on the film that shows the Presi-
dent in Normandy, on travels to Korea and
China, and in the White House, and hoped
for the widest possible exposure for the pro-
duction as the kickoff of the re-election
drive. But Reagan aides who dealt with the
networks on the matter reportedly were care-
ful to avoid charges of heavy handedness. In
separate meetings with news executives of
the three networks last week, Frank J. Fah-
renkopf Jr., chairman of the Republican Na-
tional Committee, said it was the networks’
decision to make.

The question of whether and which net-
works would carry the film offered the only

suspense experienced by those covering the
convention. CBS, the last network to an-
nounce its decision, waited until 5:30 p.m.,
CT, and then disclosed it on the Evening
News feed that begins at that time.

On hearing of the CBS’s decision not to
run the film, Fahrenkopf said, *I’m unhappy
about it.”” Mark Goode, assistant convention
manager for programing and television con-
sultant to the convention, suggested it was
the public’s loss as well as the party’s. “It’s a

good film, an interesting one for the audien-

vorh & SurPLICD By

GAN CAMPAIGN

—

Reagan triumphant
Phutos by NBC News

€. . .1 think the audience would like to see
it.” But, he said of the networks, “it’s their
decision.”

Actually, the circulation given the film
was not insubstantial. Besides NBC, Cable
News Network and C-SPAN carried it. Nei-
ther of the cable networks claimed news-
worthiness as a reason. CNN Executive Vice
President Ed Turner accepted the Republi-
cans’ position that the party was entitled to
use that method of introducing the President.
He also cited the film’s notoriety. And C-
SPAN carried it routinely as part of its gavel-
to-gavel coverage of the convention.

Nor was that all. ABC and CBS did not
simply reject the film; the public interest that
had been aroused and that had been fanned
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by the leak of the film to publications that
ran stories on it would not permit that. Along
with NBC, they presented on-air discussions
on Thursday night on the issues involved in
deciding whether to run a film they consider
a commercial. And ABC and CBS in their
discusstons presented excerpts from the Rea-
gan film and another one on Mondale that
the Democrats ran at their convention but
that the networks thought unworthy of cov-
erage.

The discussion on NBC was particularly
intriguing since it carried over onto the air
the intramural debate that was conducted be-
fore the decision on airing the film was final-
ly made on Tuesday by NBC News President
Larry Grossman. The negative side of the
argument was taken on the air, as it had been
at the meeting on Tuesday, by Roger Mudd.
So the controversy resulted in the public be-
ing given a discussion of the ethical qués-
tions as journalists see them in running such
films as well as clips of sufficient length to
indicate what all the controversy had been
about.

One indication of what broadcast journal-
ists felt about it was provided by Bill Moyers
in 2 commentary on CBS’s Evening News on
Thursday: “It is. ..a commercial, and like
every commercial it exaggerates, accentu-
ates and manipulates. That’s normal for pro-
paganda.” And he was being nice. NBC’s
executive producer for convention cover-
age, Reuven Frank, put it more strongly in a
conversation in his office: I hate the film.
It’s demeaning, an obvious atiempt to ma-
nipulate the public.”

Then why show it? *You don’t make value
judgments,” he said.

The question of whether the networks
would air the film attracted the attention it
did largely because Democratic party leaders
raised the issue in a letter asking the net-
works not to run it. Charles T. Manatt, chair-
man of the Democratic National Committee,
said that since the networks had not present-
ed the film dealing with the Democratic
presidential candidate, Walter Mondale, at
the Democratic national convention, it
would not be fair for them to run the Repub-
licans’ film on Reagan.

The networks responded with noncom-
mittal letters saying they would make their
decisions based on news judgment.

That opened the floodgate of interest.
Frank suspects the White House of having
orchestrated the interest to a degree with
suggestions to reporters to check into the
story. Whether the White House took that
step, reporters, hungry for news, were pur-
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suing it on their own. In the end, Frank said,
he supported the decision to air the film. “It
had become, through no participation of
ours, sufficiently interesting to the public
that we were obliged to show it.”” Then he
paused to reflect on how NBC found itself in
the position of presenting a film it did not
consider newsworthy. “Whoever got Manatt
to write his letter,” Frank said, “deserves a
medal” from the Republicans.

The view regarding the network’s obliga-
tion that Frank expressed was the position
that emerged following a lengthy process in
which Grossman heard all sides of the argu-
ment. On Monday, he discussed the matter
with top news management people and key
correspondents. At the meeting’s conclu-
sion, he asked everyone present to put his
views in writing. And on Tuesday, Grossman
met with Frank. Tom Pettit, executive vice
president for news, and John Lane, who is in
charge of news coverage. for a final review,
then made the decision. The controlling fac-
tor. he said. was, “What will best serve the
viewer.” But Grossman has no illusions. In
his view, the film is “a commercial; a very
effective commercial.”

ABC made no announcement concerning
its decision, which was made by ABC News
and Sports President Roone Arledge at a
meeting with news executives that followed
the Wednesday night convention session and
that ran until 1 a.m. Reporters who checked
with the ABC News press information office
at the convention were simply told that the
decision was negative. “It was a news judg-
ment,” a spokesperson said. “The film is not
news but a well-done political statement.”
CBS News President Edward Joyce, in a
letter to Fahrenkopf announcing the deci-
sion—one he made after conferring with
Joan Richman, producer of special events,
who was in charge of convention coverage,

A panorama of the convention tioor, overseen by television

and anchor Dan Rather—responded to the
Republicans’ argument that since CBS News
covered the speech Senator Edward Kenne-
dy (D-Mass.} delivered to introduce Mon-
dale at the Democratic convention, it should
broadcast the Republican film that would in-
troduce the president. Joyce said he did not
see “an analogy.”

Then he made a point applicable to the
Democrats as well as the Republicans: “In
covering both the Democratic and Republi-
can conventions we believe we are all best
served if the two parties produce the conven-
tions as they choose and we produce our
news coverage based on our best judg-
ments.”

Planning Was The Byword

The film—and which networks would and
did carry it—was not the only media story
out of the convention. There was the ques-
tion of whether ABC News, the most vocal
of the major networks in contending that
conventions should be covered in terms of
the news they produce, not simply as events,
would find another half hour or hour in the
program to cut. It didn’t. There was also the
power failure that plunged into darkness
one-third of the Dailas Convention Center,
including the section occupied by broadcast
organizations below ground level and the
skyboxes rimming the upper reaches of the
center, The outage, the result of a blown 600
amp fuse, occurred at 12:14 p.m. on
Wednesday, when the convention was not in
session—but when Cable News Network
was feeding live its Take Two program fea-
turing Chris Curle and Don Farmer. For an
instant, their faces turned purpie; then the
program went to black. CNN master control
in Atlanta promptly switched to other pro-
graming. Power returned at 12:50 p.m. That
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was one of the few unplanned events of
carefully crafted convention.

Indeed, the hallmark of the conventi
was the care with which it had been plann
and executed. From the earth tones in whi
the podium was painted (“to make it easy f
viewers to live with for six sessions [inclu
ing two moming gatherings),” said Ma
Goode, an assistant convention manager ai
its television consultant), to the appearan
of Roosevelt Grier, Robert Kennedy's friei
and bodyguard, who was announcing t
support of Reagan, to the film itself and Re
gan’s acceptance speech and the emotio
packed finale, little was left to chance. O
of the disappointments of the conventic
planners was an inability to end all sessio
at 10 p.m CT., or at least soon thereafter,
the networks had been promised. On the d:
before the convention was to start. a sche;
ule was issued indicating that the Wednesd:
night session—when Reagan and his runnir
mate, George Bush, were to be renomina
ed-would run to 11 p.m. CT. (The final ga*
el was closer to 11:40.) “There was just tc
much to get in,” Goode said. (ABC an
NBC offered windows after 10 p.m. CT 1
permit affiliates to present their late-nigl
local news before the windup of the se:
sion.)

CNN’s James Alan Miklaschewski, on
of the network’s floor reporters, provided a
insight into just how much attention wa
paid to detail. He told viewers the Reagar
Bush Committee and the White House wer
preparing daily “scripts™ that delegates wer
asked to follow on various issues. The scrif
for Wednesday, a copy of which Mikias
chewski had obtained, began with a “line @
the day . . .diverse, but unified,” and was, h
said, “an obvious attempt to have delegates
in answering reporters” questions, downpla
disagreements between conservatives an
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ABC News

1derates over the party platform.” The cor-
:spondent also said the script provided
uidance regarding questions that reporters
light ask. One piece of advice was 1o evade
uestions regarding the financial problems
f the Democratic vice presidential candi-
ate, Geraldine Ferraro. Miklaschewski said
eagan-Bush Committee officials acknowl-
dged issuing daily guidelines, but denied
1ey were intended “as controls to establish
aily themes.”

An effort was also made to “coordinate”
ajor television interviews of delegates and
arty officials. Republican National Com-
rittee Chairman Frank J. Fahrenkopf Jr.
rote to the more than 4,000 delegates and
lternates. urging them to refer requests for
ach interviews to a group that had been
stablished to serve as liaison with the net-
/orks. The idea was not to limit access to
e media, Fahrenkopf wrote. But, he said,
then a major television appearance is in-
olved, “we believe a coordinated approach
: both possible and desirable.”

For all of that, the appearance of unity the
onvention managed to convey seemed due
10re to the absence of dissenters than to the
uidance offered delegates and the efforts at
coordination” of interviews. Network news
rganizations said that, for the most part,
1€y encountered little or no unusual diffi-
ulty in securing interviews with delegates
nd party otticials. And the networks man-
ged to find an occasional critic of the plat-
rm—Senator Lowell Weicker of Connecti-
ut showed up on the screen from time to
me, as did several women disappointed in
e party’s position on the Equal Rights
umendment. But CNN's executive producer
f convention coverage, Bob Furnad. said he
bandoned efforts to secure an interview
sith Health and Human Services Secretary
fargaret Heckler—tor a piece on abused

children CNN intended to run following the
convention—after officials asked what the
questions would be, who would do the inter-
view, what the focus of the program would
be and who else would be interviewed. Fur-
nad said he would not provide the answers.

Despite the great care that went into the
effort to entice television coverage, conven-
tion managers were not always successful.
At the convemtions half-way point, on
Wednesday, Goode, the convention’s televi-
sion consultant, expressed disappoint-
ment—and mystification—at some of the
editorial decisions. “Some things you don’t
expect the networks to cover, they do—oth-
ers you think think they will, and don’t,” he
said. He had been pleased with the coverage
of Tuesday night—the major speakers were
carried, full text, on the networks. Then
there was Monday night, and the failure of
ABC, CBS and NBC 1o carry the appearance
of Grier. The former National Football
League player who had been with Senator
Kennedy when the latter was assassinated in
Los Angeles in 1968 and who is now a min-
ister, said he was joining the Republican par-
ty and would support Reagan because of his
views on school prayer. C-SPAN carried it,
of course, as part of its gavel-to-gavel re-
porting. CNN did, too. But the networks
were busy with analyses and interviews,
making Grier’s appearance a nonevent for
much of the country. ABC News Vice Presi-
dent Richard Wald, .asked later about the
news judgment involved, said of Grier,
“He's not a political figure with a large fol-
lowing.” Goode was also disappointed that
of the three major networks, only ABC, in
which the “tradition” for such coverage evi-
dently is strong, paid more than passing at-
tention to the appearance on the same night
of the Olympic medalists who had accepted
the Republicans’ invitation to attend the ses-
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Cable News Network

sion. Goode thought the decisions not to car-
ry Grier and the athletes “odd.” CBS News
paid some attention to Grier, however. Diane
Sawyer, who was one of the network’s three
floor reporters, interviewed him on the floor
after his appearance at the podium.

The Meeting Of Many Media

Considering the resources thrown into the
coverage of the convention, it seems incon-
ceivable that any element of it was over-
looked. ABC and NBC each showed up with
500 personnel (NBC had 600 at the Demo-
cratic convention) and CBS, 400. CNN mar-
shalled over 200 troops tor its eftort—and
made enough of an impact to gain the atten-
tion of the print press. (Indeed, CNN was the
subject of a long and complimentary piece in
the Sunday [Aug.19] New York Times.) C-
SPAN, with only a handful of people, pro-
vided its service of bringing viewers into
every session with full-text coverage. (It
also proved itself a service not only to politi-
cal junkies but also to news junkies, who in
many cases are the same people. During
Ambassador Jeane Kirkpatrick’s speech. for
instance, a C-SPAN camera looked into the
ABC booth and saw that Peter Jennings was
not paying attention. At another point,
NBC's Tom Brokaw was seen in his booth
peering through binoculars at the scene be-
low. And C-SPAN cameras helped document
the celebrity of some network correspon-
dents. On Monday, the network’s viewers
saw CBS News’s Diane Sawyer surrounded
by delegates/fans.) And there were, as in
San Francisco, the army of anchors, corre-
spondents and technicians from stations
across the country—some 3,100 represent-
ing more than 800 stations—pursuing the
local angle. (Perhaps inevitably, the concen-
tration of so much local talent made the con-
vention, in the words of a talent agency re-
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Eyewitnesses to history: The nonnetwork battalions

WTTG Washinglon

KTSP-TV Phoenix 7TV Little Rock, Ark. ] GAL-TV Lancaster, Pa.
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yresentative who showed up. “a convention
of anchors.” For agents looking for clients,
r for anchors looking to move up a market
i two, Dallas was the place to be last week.)
(hen. too, some 100 foreign stations were
epresented.

Providing a backup service for many of
hose organizations was the RNC Network, a
:ervice created by the Republicans to pro-
/ide a clean feed of events in the convention
:enter. To some. it was controversial. They
egarded the prospect of the Republican par-
y providing coverage of its own convention
listasteiul and a conflict of inlerest, even
hough the service would not include report-
ng or commentary. But the service—pro-
vided as part of the $115,000 project that
ilso included the video displays inside the
:onvention hall—was inexpensive tor sub-
scribers (less than $300). and 44, represent-
ng some 1.000 television stations. 13.000
cadio stations, and more than 250 cable sys-
tems. signed up. Those who took the feed
found it satisfactory. Norman Wagy, who
heuded Storer Broadeasting's coverage, said
the technical quality was good, and noted
that the coverage by the eight cameras in the
hall was editorially neutral, though not “ster-
ile.” There were crowd shots to catch some
of the color.

The purpose of the RNC Network, Goode
said, was to provide the public “with as
much coverage of the convention as possi-
ble.” But it seemed doubtful that much of the
material was used. Wagy and others whose
organizations took the feed said it was taped
and used only as specifically requested by
stations that needed a bite to fill out or illus-
trate a piece they were producing. For in-
stance. Storer’'s WITI-TV Milwaukee needed
a cut from a speech by Senator Robert Kas-
ten (R-Wis.) for a piece on him. It was that
kind of sometime thing.

The Search For Stories

To many of those covering the convention, it
was. as convenltions go, “flat” as one put it,
generally lacking in emotion, until the final
night. The ratings indicated the public
agreed. There was no one on the convention
agenda through the first three days who
could generate the excitement of a Mario
Cuomo or Jesse Jackson. Genuine excite-
ment was one thing the convention planners
could not build into the schedule, until
Thursday. “This was a difTicult convention to
cover, because we knew so much of the story
before we went in,” said Bob Ferrante, sen-
ior producer of special events for CBS
News. It was also. he suggested. so much
tidier than the one the less orderly Demo-
crats produced. Chris Wallace. one of NBC's
floor reporters, could be credited with spark-
ing at lcast one moment of excitement, even
tension, in an interview with Senator Jesse
Helms (R-N.C.). A question based on polls
showing the public 1s concerned about the
President’s foreign policy touched off a
sharp attack on the media generally: “That's
because of you folks,” Helms said, suddenly
agitated. “Night after night, you misrepre-
sent the President’s policy. | hope he in the
next term will go on the air without your
interpretation of what he said. . .and let the

ABC President Fred Pierce (1) with Senator Paul
Laxalt (R-Nev) at a reception in the senators
honor in Dallas.

American people make their own judgment
about Central America.” And when Wallace
attempted 10 segue into another question
with the suggestion Helms did not like the
media. that precipitated another blast: “I
come from the media.” said the former
WRAL-Tv Raleigh, N.C., executive and on-
air commentator. (He still holds a 2.16%
interest in the station.) “I was in the media
before you were born. young man.” And he
was—at least in the print media. Helms was
city editor of the Raleigh Times in 1941-42.
He made his electronic media debut, with
WRAL-TV. in 1948. Wallace was born in
1947. The correspondent later chalked up
the incident to the tough re-election contest
in which Helms is engaged: "I think he be-
lieved it might be to his advantage to take on
a reporter on national television.™

But not every broadcast journalist could
count on running into a Jesse Helms for ex-
citement, any more than one could count on
a Weicker mounting a serious effort to
change the party platform. So the journalists

were obliged to develop a number of
themes. The likely candidates for the party’s
presidential nomination in 1988 was a natu-
ral. And both the broadcasters and the hope-
fuls made the most of that common interest.
The character of the party as revealed by
emerging leaders and the platform was an-
other. Even the city of Dallas provided mate-
rial. One story the networks pursued wasn’t
in Dallas. All four networks on Monday
covered live—though not in its entircty—the
press conference that Geraldine Ferraro, the
Democratic vice presidential candidate, held
in Queens, N.Y., to answer questions about
her finances. For a time, at least. reporters in
Dallas could get live reaction pieces.

The job of finding stories was probably
easier for correspondents for the stations and
groups represented at the convention. They
were interested in many of the same stories
as the networks, though from a narrower
perspective. “The battle between |[Vice
President] Bush and [Representative Jack]
Kemp and the others interested in 1988 ex-
tends to local delegations,” said Jim Sicger.
Gannett Broadcasting’s vice president for
news. “They are the ones being courted.’

Similarly, those on either side of the social
issues—abortion and the like—"are seeking
support in our markets.™ And Jim Snyder of
Post-Newsweek Stations said the group’s re-
porters were ferreting out members of their
state delegations for comment on Ferraro.
(In tact. satellite technology enabled Post-
Newsweek stations to offer on their late
evening news live broadeasts on Ferraro
from Washington, from the convention in
Dallas and on Democratic presidential can-
didate Walter Mondale from Minneapolis.
“That was through our own resources. not

Bush.

was the guest of honor at a party hosted by the
National Association of Broadcasters in Dallas at the Repubiican national convention last
week. NAB sponsored the hour-long cocktail reception in the Anatole hotel at the request of
the Reagan-Bush Campaign Committee. Pictured (I to r): Bush; Martha Dale Fritts, wife of
NAB President Eddie Fritts; Christine Schmidt, wife of NAB Joint Board Chairman Gert
Schmidt, of Hare-Hanks Communications, and Fritts. NAB spent between $2,500 and
$3,500 hosting the event which attracted a crowd of about 150 including members -of the
cabinet, and Senate and House members. The affair was primarily arranged by Susan
Alvarado, NAB vice president for congressional liaison and former legislative assistant to

Push for Bush. Vice President George Bush
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the networks’,” Snyder said). In addition,
conventions permit reporters and state and
local officials to interview and be inter-
viewed in an atmosphere that can add a little
polish to the image of both.

Whats In Store For '88?

As at every national political convention
since at least 1972, the question network
news executives were pondering last week
was how they should cover conventions next
time. The coverage in 1984 represented a
break with the past in that it was confined
largely to two hours of prime time on each of
the four nights. But that had an effect on the
process. The parties, anxious to make (he
best use possible of the allotied time, tried to
accommodate the networks by scheduling
the most videogenic parts of the convention
in prime time. With nominees now being
selected in the primaries and the conventions
having become ratifications of decisions al-
ready made, that was not difficult.

But are such self-serving pageants the
kind of thing on which networks should
spend so much time and money to cover? (At
least §15 million fan estimate that CBS did
not dispute] 0 $20 million-$25 million
[NBC's figures].) Particularly when ratings
indicate the public is losing interest in the
kind of coverage being offered? The answer
being heard—although still hesitantly, and
not in all quarters—is “no.” As Richard
Wald, ABC News vice president, put it last
week, “We're a very conservative business.
We move slowly. These are important deci-
sions. But the process of change is before

ou.”

Still, for all of the negatives, conventions
have their appeal for journalists. They offer
a unique opportunity every four years to ex-

amine the soul of a party, at least to record
the manner in which each party defines it-
self. Some reporters working the floor at
conventions feel overwhelmed with what
they regard as the richness of the material to
be mined. NBC’s Ken Bode on each of the
four nights had a list of about 25 people he
would interview if given the time. I love
this job,” he said. But as he acknowledged,
there are those who regard some of the sto-
ries presented as “inside baseball,” of inter-
est only to the initiated. And as Frank, who
has been involved with convention coverage
at least as long as anyone still active in the
business, put it, “The public is sending us a
message—they don’t care. Communication
has to have something at the other end, and
there’s no one at the other end.” O

USCI-Comsat
moving together

Prudential Insurance becoming
matchmaker for DBS companies

United Satellite Communications Inc.,
which launched a five-channel satellite
broadcasting service last November. and
Satellite Television Corp., which plans 1o
launch a similar service early next year, may

soon be one.

According to industry sources, Prudential
Insurance Co. of America, USCI's majority
owner by virtue of having poured at least
$45 million into the venture, and Comsat,
STC’s parent company, have been negotiat-
ing a merger of the Iwo companies for at
least three weeks. And last Friday, Francesco

son.

Film precedent. The hullabaloo that surrounded it might suggest otherwise, but the highly
polished, thoroughly professional film the Republicans produced to introduce President
Reagan at the party convention last week was not the first such free commercial a network
has broadcast in its coverage of a national convention, Republican or Democrat. Showing
them is an old if, as some might say, not entirely honorable tradition.

NBC, in making its decision to show the Reagan film, researched the question, and found
that one or more of the networks had presented films at conventions dating back at least to
1956. And controversy surrounded some of the decisions.

Atthe Democratic convention of 1956, for instance, convention organizers presented a film
produced by Dore Schary—hardly a slouch at film production—on "The Pursuit of Happi-
ness,” a history of the Democratic party which, with its references to Franklin Roosevelt and
Harry Truman, packed its share of emotion. (It was narrated and had been co-written by
Senator John F Kennedy) Only CBS did not carry it, and an incensed DNC Chairman Paul
Butler went to the podium with a denunciation of CBS for altegedly breaking a commitment.
Quiraged delegates shook their fists at the CBS booth and yelted, “Throw ‘em out.” Nobody
did, however, and the convention proceeded with its business of renominating Adlai Steven-

Alltold, 27 political films have been carried by one or more of the networks since 1956. Four
years ago, according to the NBC research, seven films were presented at the two conven-
tions and were carried by one or more of the networks. Following one of them at the Republi-
can convention, NBC's anchor, John Chancellor was moved to remark, * guess you could
say gavel-to-gavel is now curtain-to-curtain.”

That backgrounder was not the only sidebar to the Reagan film story available at NBC’s
work area in the convention center. NBC President Larry Grossman recounted another
controversy involving a film in which he had been involved. It was when he was president of
the Public Broadcasting Service, and the network was preparing to run Death of & Princess.
Saudi Arabia sought to block broadcast of the film of a Saudi princess who along with her
lover was executed by the government because of their affair. The pressure to supress the
film was strong and widespread. At that time, Grossman said, "journalists urged us to resist
the pressure and show the film. Here, many journalists are on the other side, saying, ‘Don't let
political pressures force you to show the [Reagan] film. "
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Galesci, a New York real estate magnai
who was one of the early investors in USC
confirmed the talks: “We are trying to ma
a deal that 1s acceptable to everyone.” |
said an announcement of the agreeme
could come as early as this week.

Each company has been trying to find i
vesltors or partners for its satellite broadca:
ing venture, but spokesmen for neither Cor
sat nor Prudential would confirm that t
companies have talked to each other.

Comsat will emerge as the majority ai
controlling partner in the joint ventur
sources say. The Galesci Group, the real e
tate concern headed by Galesci, and Gener
Instrument, which hold minority positions
USCI, will be bought out, leaving just Pr
dential and Comsat. With Comsat in contrc
Nathaniel Kwit, president of USCI, w
probably be forced out.

A deal with Comsat may be Prudential
only hope of recovering its investment
USCI. Despite reportedly good respon:
from the marketplace, particularly in 1l
Washington-Baltimore area, the satelli
broadcasters has been foundering sim
spring after Salomon Bros. and Morg:
Stanley & Co. failed 10 raise $40 millic
through a private placement of stock. USC
which was undercapitalized at the start, sin
ply began to run out of money.

If the deal is completed, STC will mor
ahead with its current plans and absorb tt
USCI subscribers. USCI has refused to rt
veal its subscriber counts, but sources clos
to Comsat indicate that USCI has installe
around 12,000 dishes since it first bega
marketing the service last November.

STC plans to launch its service early ne»
year, broadcasting five channels of servic
from Satellite Business Systems™ SBS T’
early next year. At that time, USCI woul
quit broadcasting from Anik C-II and mo:
of its subscribers would be given new eart
stations that will enable them to pick up th
STC programing. If such a switch wer
made, about 10% of USCI's subscribet
would lose service because they will be ow
side STC’s coverage area. USCI's Anik C-
signals cover the entire northeast quadrant ¢
the U.S., but STC’s SBS IV's signals wi
cover just the northeast megalopolis, an are
bounded by Burlington, Vt., to the nortl
Pittsburgh to the west, and Richmond, Va.
in the south.

STC's service SBS 1V is temporary. It ha
committed $113 million to RCA Astro-Elec
tronics for construction of two high-powe
direct broadcast satellites, which are expect
ed to be launched in the first half of 198€
Once they become operational, STC will b
abte to broadcast six channels of service t
the entire continental U.S.

Comsat-Prudential venture may seek ad
ditional investors in the enterprise. To rol
the business out across the nation will re
quire hundreds of millions of dollars more 1
additional capital. Comsat has been activel
searching for investors to take minority posi
tions in STC ever since its plans to operat
STC with one or two other major partner
were dashed earlier this summer when CB!
and Paramount Pictures decided agains
joining. [
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USFL switching to fall schedule

League will compete with NFL
starting in 1986; rights holder
ABC and others unsure of how
move, along with increase in
college ball, will affect viewership

At its annual meeting last week in Chicago,
the United States Football League voted
unanimously (on the second round) to switch
from its current spring schedule to the fall to
compete head to head with the National
Football League beginning in 1986. The
league would play its last spring schedule in
1985 and then resume play in the fall of
1986.

The movement within the league to move
to the fall began in earnest early last spring
and was led by Donald Trump, New York
real estate executive and owner of the
USFL's New Jersey Generals. Reaction to
such a move by broadcasters, cablecasters
and advertisers alike has been negative from
the start, with most finding such a plan puz-
zling, if not senseless.

Despite denials from the league and some
owners, including Trump, the widespread
speculation is that the USFL is attempting to
force a merger with the NFL. Among other
things, a merger would guarantee the USFL
teams a much greater share of revenues for
coverage rights by broadcasters and cable
programers. Both leagues divide such rev-
enues equally among the teams. Under cur-
rent television, radio and cable agreements,
each of 18 USFL teams has been averaging
less than $2 million per year in rights fees.
Each of the 28 NFL teams receives more
than $14 million for similar rights.

The official response from the USFL to
that speculation is that “we are our own
league,” and that a merger is not the motive
for moving to the fall, but rather that the
league has proved that it can give the NFL
“viable competition.” Trump was quoted last
week in Chicago at a press conference as
saying, “We're not looking for a merger;
we're looking for a fight.” He said the spring
league’s performance over the past two years
justified moving to the fall and competing
with the NFL for the traditional football au-
dience.

In the ratings, the NFL fall schedule for
1983, though down somewhat, more than
doubled the audience for USFL football in
the spring. NBC last year averaged a 12.2
rating per game for its coverage of the
American Football Conference (down 10%
from 1981, the last previous nonstrike year).
CBS last year averaged a 16/7 (down 4.6%
from 1981) for regular season coverage of
the National Football Conference.

Rights holders ABC and ESPN were still
assessing their options last week in light of
the USFL announcement. An ABC source
noted only that the network had picked up its
option for the 1986 season and that it “calls
for spring football in 1986.” ESPN just
signed a new three-year pact with the USFL
this summer for 1985-87. It too was evaluat-
ing its options last week and had no com-
ment on the USFL vote.

Ten USFL teams play in NFL cities. The
Philadelphia Stars said last week that they
would move to Baltimore in time for the
1986 season to avoid direct competition with
the NFL's Eagles. Trump has indicated that
he may move his Generals to New York be-
cause two NFL teams, the Jets and Giants,
will be playing in the stadium his team now
uses {located in Rutherford, N.J.) in 1986.
Stadium space is a frequently raised con-
cern, because most of the USFL teams play
in stadiums owned or leased by their NFL
counterparts.

And at least for the 1986 season, it would
appear that the USFL would have only one
broadcast network to negotiate a fall football
rights deal with—ABC, the current USFL
rights holder. Both CBS and NBC are locked
into NFL agreements through the 1986 sea-
son.

How willing ABC might be to make a deal
is still uncertain, but one executive there
noted that the network initially signed the
USFL “because we were looking for good
spring and early summer programing and we
felt the league had potential.” And he noted,
ABC renewed its options earlier than it had
to for 1985 and 1986 because the league
fulfilled its potential and came through with
a product that attracted enough viewers.

Another question is what the move will do
to the value of fall football in general. With
the opening up of the college football market
after the U.S. Supreme Court’s decision
voiding the National Collegiate Athletic As-
sociation’s football television plan (BROAD-
CASTING, July 2), advertisers and broadcast-
ers alike have expressed concern about the
airwaves being “cluttered” with football.
Whether the demand for fall football is large
enough to support the USFL's proposed
move is a matter of conjecture at this point,
but many with an interest in last week’s de-
velopments have their doubts. o

Sidle report:
looks to insure
most combat
coverage possible

Recommendations include use of pool
of reporters for military operations

Secretary of Defense Caspar W. Weinberger
last week released the recommendations of a
special panel that maximum news coverage
of U.S. military operations be permitted
“consistent with military security and the
safety of U.S. forces.” Weinberger ordered
the immediate implementation of the recom-
mendations after announcing the details of
the 17-page report which came in response
to the controversy that erupted when report-
ers were barred from covering the U.S. inva-
sion of Grenada last October until after the
operation was completed.

Weinberger also announced that he was
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forming a panel of “eminent journalists and
former war correspondents to advise me on
the best ways to meet these objectives.” Fur-
thermore, the secretary said, the panel
would become a permanent “Defense Media
Advisory Committee.” He said: “I wish to
insure that the media’s viewpoint can be ex-
pressed in our highest councils on a continu-
ing basis.”

The report contains eight recommenda-
tions and is the product of a 14-member pan-

el headed by retired Army Major General
Winant Sidle, who had served as chief U.S.
spokesman in Vietnam and who is now the
top public affairs executive with the Martin
Marietta aerospace company in Orlando,
Fla. The other 13 members were public in-
formation officers of the armed services and
former journalists including former CBS
News Chief Richard Salant and Barry Zorth-
ian, former head of Time Inc.’s broadcasting
properties.

Sidle submitted the report in April, but it
was not publicly released until now although
accounts of it have appeared earlier (BROAD-
CASTING, May 14). General John W. Vessey
Jr., chairman of the Joint Chiefs of Staff,
who established the panel, was the first to
receive it and later submitted it to Wein-
berger along with comments from the five
members of the joint chiefs.

Reaction to the study from the print and
broadcasting media was favorable. “My ini-
tial reaction is very positive,” said Emie
Schultz, executive director of the Radio-
Television News Directors Association. He
said the group would wait and see what ex-
actly the rules and guidelines would amount
to. “It's not clear how the details would work
out. However, if things work out the way
they should, | think it’s a positive step.”

The report suggests that the Defense De-
partment plan in advance for “the largest
possible press pool that is practical and to
minimize the length of time the pool will be
necessary before ‘full coverage’ is feasible.”
A Defense Department spokesman said
plans were under way to form a national pool
of reporters to be called upon at short notice.
The Pentagon, the spokesman said, would
select the pool. The establishment of a pool
is mentioned in the report and calls for, at
minimum, a two-person TV pool (camera-
man and soundman). The question of radio
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participation in pools was not resolved.

_ The Sidle pane! called on news organiza-
tions to agree to voluntary guidelines to
maintain the security of operations. Any vio-
lations would mean “exclusion of the corre-
spondents concerned from further coverage
of the operation,” the report said.

While the panel recommended that the de-
partment “‘should carefully consider media
communications requirements to assure the
carliest feasible availability,” it warned that
“these communications must not interfere
with combat and combat support oper-
ations.”

Sidle, in a letter to Vessey, discussed sev-
eral matters not specifically addressed by the
panel. He noted that a review of the media’s
handling of Grenada was not requested.
“However, we do feel that had our recom-
mendations been *in place’ and fully consid-
ered at the time of Grenada, there might
have been no need to create our panel.”

The general said the panel also felt First
Amendment rights are an “extremely gray
area” and that “the panel felt it was a matter
for the legal profession and the courts and
that we are not qualified to provide a judg-
ment.” Finally, Sidle cited the importance of
the media’s exercising responsibility in cov-
ering military operations.

Also, according to the report, the Defense
Department would establish a Public Affairs
Response Cell within the staff of the Joint
Chiefs of Staff, responsible for providing
guidance on news coverage to commanders
when an operational warning order has been
received.

The panel also recommended:

® The secretary of defense study “whether:
to use a pre-established and constantly up-
dated accreditation or notification list of cor-
respondents in case of a military operation
for which a pool is required or the establish-
ment of a news agency list for use in the
same circumstances.”

® Planning for military operations should
include “sufficient equipment and qualified
military personnel whose function is to assist
correspondents in covering the operation
adequately.”

® Intra- and inter-theater transportation
support of the media should be provided.

® Arrangements for “top military public
affairs representatives to meet with news or-
ganization leadership, to include meetings
with individual news organizations, on a rea-
sonably regular basis to discuss mutual prob-
lems, including relationships with the media
during military operations and exercises.
Improve media understanding of the military
through visits by commanders and officers to
news organizations.”

® The secretary of defense should sponsor
a working meeting with the broadcast media
to explore the special problems “of insuring
military security when and if there is real-
time or near real-time news media audiovi-
sual coverage of a battlefield and, if special
problems exist, how they can best be dealt
with consistent with the basic principle set
forth at the beginning of this section of the
report.” a

CBS seeks dismissal of Westmoreland sui

Network argues again that its
documentary was supported by facts;
Cable News Network asks federal court
for permission to cover trial

For the second time in three months, CBS
has asked the Southern District Court of
New York for summary dismissal of the libel
lawsuit brought against it by General Wil-
liam Westmoreland for the documentary,
The Uncounted Enemy: A Vietnam Decep-
tion. The request came in the form of CBS’s
reply to Westmoreland's opposition to the
network’s initial bid to have the case dis-
missed. Basically, CBS said Westmoreland
had simply failed to raise any “‘genuine” is-
sues concerning the truth of the program or
malice on the part of those producing it, and
therefore trying the case before a jury would
be unjustified.

CBS said that at no time in the past has
any court ruling on a libel suit ever allowed a
charge of malice to stand (malice must be
proved in a libel case brought by a public
figure, such as Westmoreland) where the al-
leged libelous material “was confirmed by
more than a single source.” CBS said the
substance of its broadcast was “supported by
on-the-record statements of more than 20
present and former military officers and gov-
ernment officials.” It added that the docu-
mentary could have been produced without
being defamatory even-if the network had
relied soley upon material furnished by paid
consultant Sam Adams, a former CIA opera-
tive, who wrote an article in Harper's maga-
zine in 1975 on the same subject. (The arti-
cle was edited by George Crile, then an
editor with the magazine. The article was
Crile’s initial inspiration for the Uncounted
Enemy documentary, which he produced.)

CBS said the substance of its broadcast
was actually spelled out six years prior to its
airing in a congressional committee (known
as the Pike committee). It said the Pike com-
mittee had also confirmed Adams’s 1975 ar-
ticle which concluded that enemy troop
strength estimates in Vietnam were deliber-
ately underreported and that Westmoreland
played a role in the wrongdoing.

CBS said that among those interviewed
for the broadcast were former intelligence
officers “with personal knowledge of the ar-
bitrary suppression and alteration of enemy
sirength estimates, such as Colonel Gains
Hawkins and Colonel George Hamscher,
{who] not only bore witness to the wrongdo-
ing of others, but admitted on camera their
own involvement in conduct they considered
wrongful.”

The network concluded that Westmore-
land’s argument that the network acted with
malice was a “thinly veiled and constitution-
ally unacceptable attempt to enforce plain-
tift's view of ‘fairness’ on the broadcast me-
dia [and] should be halted now.” It said that
Westmoreland’s definition of malice, if
upheld, would make it virtually impossible
to conduct investigations of the conduct of
high public officials.

In a related development the Cable News
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Network asked the federal district court
New York last week to allow the cable ne
work and other segments of the electron
media to provide live coverage of the tria

CNN asked the court to waive its “loca
rule to allow live television and radio ar
still-photographic coverage of the trial on
experimental basis. It proposed the covera;
be conducted under the “plenary control
the court” and a set of specific guideline
“CNN’s proposed coverage,” the petitic
said, “will not detract from the dignity of tl
judicial process or adversely affect the pa
ticipants.”

Although 41 states permit cameras ar
radio mikes in at least some of their cou
rooms on a permanent or experimental basi
the federal courts have so far stood firm
barring their entry.

In its petition, CNN argued that televisic
coverage would be in the public interes
“CNN proposes to provide. .. millions «
people. . . the unique opportunity to vie
the judicial process and evidence firsthan
and to judge for themselves whether the pul
lic has been reliably informed by its leade:
and the media on one of the most controve
sial series of national events of the last 2
years: the conduct of the Vietnam War.”

CNN’s proposed guidelines, which,
said, are based on the experiences of tk
electronic media in state courts, will insu1
that the coverage will be “unobtrusive an
will not distract the participants or otherwis
interfere with the administration of justice.
The guidelines, which filled eight page:
specify, in part, that the television, radio an
still-photographic coverage would be cor
ducted through pools administered by cour
appointed “media coordinators.” The telev
sion coverage would emanate from a singl
ENG camera “which emits no distractin
sound or light.”

Attached to CNN’s petition asking th
court to waive its prohibition against carr
eras were letters of support from both lit:
gants. In a letter to Pierre N. Leval, th
presiding judge, Dan Burt, president of th
Capital Legal Foundation, the Washington
based public interest law firm that is repre
senting Westmoreland, said Westmorelan
“endorses the petition.”

And in a letter to Robert Ross, gener:
counsel for Turner Broadcasting Syster
Inc., owner of CNN, George Vradenburg II1
vice president and deputy general counsel
CBS, said the network “has long been o
record as favoring electronic coverage o
federal court proceedings. Since CBS woul:
not object to the electronic coverage of an:
trial, it would not object to such coverage o
a trial of the Westmoreland case, should on:
ultimately take place.”

However, Vradenburg suggested in th
letter, dated Aug. 6, that Ross wait until th
Judicial Conference makes its determinatior
before petitioning the trial judge. It woulg
be, he said, “the most effective course
follow in securing the right of electroni
coverage in federal court proceedings.” Ros:
chose to ignore the advice. C



In a nationwide NRBA survey®,
broadcasters judged one AM
stereo system technically
superior more often than

any other.

More respondents voted
for the Harris linear
system. For compelling
reasons.

For example...full
separation to 15 KHz,
Just like FM stereo. The
Harris system is also
100% compatible with
synchronous detector
technology, which vastly
improves AM reception.
And now our system can
be heard on both
multimode and current
single system receivers.

Like all of our AM
products, the Harris AM
stereo system was de-
signed to match the
future growth potential

of AM radio.

AM stereo 1s serious
business. Trumpets,
drums and bandwagons
won’t sustain the needs
that you as a station and
we as an industry must
consider to revitalize the
AM band as a viable
listening alternative.

Your vote of confidence in

*Survey of all AM stations, conducted in April, 1984 by the National Radio
Broadcasters Association. Results tabulated from 1,255 responses.

Harris shows that the
best technical system is
the best choice for the
long-term growth of AM
radio.

Let us place your order
with the over 200 AM
stereo orders we have
received. Contact Harris
Corporation, Broadcast
Transmission Division,
P.O. Box 4290, Quincy,
Illinois 62305.
217-222-8200.

n HARRIS
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WBMG-TV, with Birmingham’s
tallest tower...

Now Doubles its
Power!

Reaching Alabama’s largest market
with 2,163,000 watts

WBMG-TYV is increasing its power to 2,163,000 These numbers prove that WBMG-TV can out-
watts in time for the CBS fall premiere. distance the competition in Birmingham.

Now more viewers than ever will tune to WBMG- With twice the power, WBMG-TV will take anoth
TV, the CBS affiliate in Birmingham for 15 years. giant step forward by adding these top-rated pro-
WBMG-TV estimates that its increased signal will grams* (already proven in the Birmingham market):
reach an additional 78,232 homes in the Birming- Ratine Share
ham market. Plus. WBMG-TV reaches 150,269 Love Connection SEUE 04T
cable homes in its coverage area. (formerly on WBRC, Birmingham) 11 33

Here’s proof of what WBMG can do. Family/Feud o ,

In 1983, the WBMG Tall Tower gave advertisers (formei o e 21 35
a 20 rating and 39 share in Alabama vs. Boston People’s Court .

College football (Nov. ‘83 ARB-ADI Rating / Share). ~ (ormerly on WBRC, Birmingham) 13 34

In 1984 (before the power increase), the Tall .
Tower achieved a 44 rating and 71 share for the Plus the full CBS program line-up.

Super Bowl "84 broadcast (Jan. 22, Arbitron tele- AND we’re launching the biggest multi-media
phone coincidental). promotion in WBMG-TYV history...

So when making your next television buy in Alabama’s
largest market, select WBMG-T'V, Birmingham.

®©

, ACBS AFFILIATE
More powerful than ever! WBMG
BIRMINGHAN
a2
*“Based ot Nov. 83, Feb. ‘84, May ‘84 Average ARB-ADI Rating and Share A member of the Park Communications Groug

(Love Connection, People’s Court on WBRC: Family Feudon WVTM)




Park
GCommunications

elebrates 16 Years of Partnership
With Blair Television

Representing all seven Park TV stations.
WTVR-TV(CBS)  #1 station in household ratings, sign-on to sign-off

Richmond, V:A (May, 1984 Nielsen and Arbitron).

WNCT-TV (CBS)  #1 station in household ratings, sign-on to sign-off

Greenville, NC in Eastern North Carolina (May, 1984 Nielsen
and Arbitron).

WSLS-TV (NBC)  #1 station in prime time household rating in the

Roanoke, 11 market (May, 1984 Nielsen).

WDEF-TV (CBS) #1 station in household rating, CBS late night

Chattanooga, TN programming (May, 1984 Nielsen).

WJHL-TYV (CBS) #1 station, M-F, 9am-6pm in Metro Rating

Johnson Cigy, TN (May, 1984 Nielsen ).

WBMG-TV (CBS)  Tallest Tower, now doubles the power to 2,163,000

Birmingham, AL watts in the Birmingham market.

WUTR-TV (ABC)  The fastest growing TV station in the Utica-Rome

Utica NY market, also serving more than a quarter-million

cable homes.

Park Communications shares a tradition
with Blair...Leadership

e | eemane | |

SO A O G, Television
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Guess who
out-delivered the

ONLY ONE STATION -- among all Nielsen’s metered
markets - beat the Olympics in prime time. On Friday

night, August 10, WTTG’s Washington Redskins/Los
Angeles Raiders game delivered a higher rating.* ‘

Plus -- it was the highest rated NFL pre-season game
of the year **

And we did it -- Independently! WTTG

SOURCE: NSI Metered Market Service - all,metered markets T E L E V I S I 0 N
(NY, LA, CHI, PHIL, WASH, BOS, DTR, SF) -- July 28 10

August 13,1984, Data are estimates only and are subject to WASHINGTON- D-C-
the qualifications contained in the reports quoted.

*8:00-11:30pm. **As of August 22, 1984,
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Local broadcast journalism went through another period of
expansion in the past 12 months—expansion in the scope and
breadth of news coverage and in the commitment to public affairs.
Increasingly, broadcast journalists, in their pursuit of news, found
themselves becoming part of the storv—playing crucial roles in
rescue situations or hostage negotiations.

Lebanon, Grenada and Japan were popular global destinations for
local broadcasters looking to link the news of the world to the
news on the block. It seems the only newsgathering frontier
remaining for local broadcasters is in outer space.

With the improved economy, broadcasters shifted their attention in
public affairs programing from job-a-thons to other concerns.
Chief among them was children. Journalists spent thousands of
hours in programing efforts aimed at finding the missing and
bringing to light the sexually abused.

The following is a roundup of the premiere spot news, investigative
and public affairs efforts made by local broadcast journalists from
August 1983 through July 1984.

Broadcasting Aug 27 1984
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Reenaciment ol interviow 7/27/84: broadcast 7/3V84

On July 31,1984, viewers of six local
news programs witnessed adramatic, new
dimension in television journalism.

They saw their iocal anchors interview-
ing President Reagan in person. Asking their
own questions. Gelting exciusive answers
from the White House.

These local stations and Lheir viewers
made broadcasting history that day.

They were pioneering an exciling new
phenomenon called 1ON1 EXCLUSIVE.

Itis a breakthrough enabling local TV
anchors to interview newsmakers via satel-
lite. Prominent national figures such as Pres-

10N ]

ident Reagan, Defense Secretary
Caspar Weinberger, Olympic
Committee President Simon, White
House hopefuls Mondale and
Ferraro, as well as leading names
in sports and entertainment.

These timely interviews can /
be tied in directly with fast
breaking local developments
of the day, giving your news an

authoritative informative im- =R 'ﬁJ

{
mediacy that until now was ol
the sole franchise of the
networks.

Stations can schedule these interviews
on a market exclusive basis fora surprisingly
modest fee.

Anotherimportant elementof ION 1

emmm—

e

LRI - -1

t,'J.J L

EXCLUSIVE is Local Link, an
electronic communications sys-
tem among participating stations.
Through this instant communica-
tion link, local stations indicate
who theyd like to interview. Locall
Link is also your way 1o be
instantly in touch with other
member stations.
For more information

on 1ON1EXCLUSIVE

and Local Link please

call, LPN Distribution Co.:

L OCA ,
George Back 212-696-1812 : \
David Fox 212-532-2684 PROGRAM

Joan Marcus 213-937-1254 ! ‘ '7
&

1B
TWor

EXCLU SIVE An exclustve service of the Local Pragram Network.
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[ Spot news
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When a Scandinavian airliner skidded ofi the
runway at Kennedy airport during takeoff.
waBC-Tv New York claims it was the first sta-
tion on the air with the story. The crash oc-
curred at 4:25 p.m.. and WABC-TV says it
aired its first report at 4:30 p.m. A reporter
climbed an eight-foot fence and made her
way through marsh to the site of the crash
where she interviewed passengers and crew,
all of whom survived.

For its coverage of the collapse of a New
York Port Authority terminal, WABC-TV won
an award from UPI. The station provided
live reports throughout the day with exten-
sive reports on the evening news. According
to WABC-TV. its reporter’s interview with the
general manager revealed that authorities
knew of the structural weaknesses that
caused the collapse, killing two and injuring
12.

One of WABC-TV's correspondents became
part of a news story when an escaped convict
contacted him saying he would surrender to
authorities only if the reporter were on the
scene. The station led the 5 p.m. newscast
with the story.

The day the Soviets announced their pull-
out trom the summer Olympics. WABC-TV
co-anchor Roger Grimsby interviewed a Tass
radio reporter by satellite.

O

Being in the right place at the right time is
how werz Baton Rouge said it got some of
the year’s most dramatic footage. captured
by news photographer Abe McGull on
March 16, 1984. McGull and reporter Ed
Buggs were at the Baton Rouge Metro Air-
port to cover what they expected to be a
routine story—a man accused of kidnapping
a local boy. taking him to California and
sexually abusing him was being returned to
tace charges. It was a routine wrap-up story
with the plane arriving at 9:25 p.m. and the

footage 1o be inserted in the 10 p.m. news.
McGull set up outside the regular security
checkpoint. As the suspect was led past by
two policeman, McGull focused on the trio.
Just then, a man who had been talking on a
nearby pay phone directly in front of the
lense pulled a gun from his pocket and fired
one shot into the suspect’s head, killing him
instantly. McGull kept rolling as the deputies
grabbed the assailant, who turned out to be
the father of the accused’s victim, and his
shotgun mike picked up the man’s comment:
“You would have done the same thing if it
were your son.”

In April, during some of the worst flood-
ing in Louisiana in 100 years., WBRZ pro-
vided 24-hour coverage of the disaster and
its impact on the community. The station
also assisted networks with live and taped
reports via its satelhte uplink.

The governor’s race highlighted the year’s
election coverage. Featured were a televi-
sion debate, two in-depth election specials
and election night coverage of both primary
and general elections. Election night cover-
age included a statewide exit poli which al-
lowed the station to declare a winner only
three minutes after the polls closed.

M
|

When the U.S. invaded Grenada, kpxa-Tv
Pittsburgh interviewed a number of families
with Marine sons who had participated in the
invasion. One family had one son in Leba-
non and one in Grenada. Correspondent Ray
Tannehill was with the first wave of reporters
allowed into Grenada. He talked to local ma-
rines and fed satellite reports back to Pitts-
burgh.

KDKA-Tv was on the air live for one hour
to cover the installation of Anthony Bevilac-
qua as bishop of Pittsburgh. Ray Tannehill
anchored the coverage live from St. Paul’s
cathedral, and reporter Harold Hayes went
10 Brooklyn, N.Y., to report on the new bish-
op’s departure from his former parish.

The 20th anniversary of Martin Luther
King Jr.’s march on Washington provided an

WBRZ capturing a murder on videalape
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opportunity for live, in-depth coverage, witt
a special report by Ray Tannehill from Wash
ington, and live and taped reports from Pitts
burgh. Tannehill’s coverage inciuded an in
terview with NAACP President Benjamii
Hooks. With the cooperation of Westing
house Newsfeed, two satellite reports wern
fed on the day of the march.

0

The reporting of tornadoes which hit the
northern counties of South Curolina or
March 28 was a challenge for the news staf
of 10 at wppe-1v Florence, S.C. The storm:
struck at dusk, while the evening news staf
was still available. Two reporters were int
mediately sent to a heavily damaged shop:
ping center where they taped early searc!t
and clean-up efforts. At the station the
weather reporter and the 11 p.m. anchor pro
vided updates throughout the night as infor
mation became available. For the lead of the
11 p.m. news. WPDE-TV retrieved videotapt
from Bennettsville, §.C., showing the ex:
tent of the damage. The next day, all of the
station’s reporters, some of whom had beer
up all night, were assigned towns in the
viewing area o visit and report on the dam
age. The morning news contained aeria
footage ot the destruction and informatior
on emergency assistance available from law
enforcement authorities, churches and chari-
table groups.

The news staff covered the June 12 Demo
cratic primary election just as diligently. The
week before the election each of the con
gressional candidates was profiled during
news special. On primary day some report
ers were sent Lo courthouses in area countie:
to report results while others followed the
candidates. Updates were aired during primi
time and from 10 p.m. to midnight wPDE hac
live coverage of the election with a half-how
break at 11 for local news.

U

WaTv Charlotte, N.C, has had its share oi
breaking stories. When a freight train carry-
ing methanol derailed in Marshville, a wpTv
news photographer who lived in the area go
exclusive footage of the accident before the
immediate area was evacuated.

Another spot story took WBTV to westerr
North Carolina when prisoners escaped fromr
a Tennessee prison. WBTYV, which has a news
bureau in the area, was able to get exclusive
footage of the search and capture. The news:
department also obtained audio recording:
of a state trooper who was shot as he
unknowingly stopped the prisoners’ get
away car before their capture.

To coincide with the 400th anniversary 0!
the first English landing in the state, WBT\
sent news crews to Plymouth, England, anc
Manteo, N.C., to retrace the voyage. The
reports included a profile of Plymouth anc
the historic search for the “Lost Colony.”

]

WwL-Tv New Orleans’s coverage of the gu-
bernatorial campaign in Louisiana was only
a prelude to its extensive election night cov-
erage. The station utilized two mobile vans,
rented a production van and used telephone
hookups, setting up capability to broadcast
live from nine remote locations in New Or-



Plioneering.
Professional.

Award-winning.
Thats RKO
Television News.

RKO Television maintains an ongo-
ing commitment of service and involve-
ment with the markets we serve. It
shows in everything we do from pro-
gramming to public affairs to news.

This past year, RKO Television’s
WOR-TV pioneered a totally new con-
cept in local TV news: a complete, con-
cise news program regularly scheduled
at 8 PM. We called it News 9: Prime-
time...the right news at the right time.
Since then, it's become the news alterna-
tive in New Jersev and New York.

[n Los Angeles, KHJ-TV's Emmy
award-winning Nine O'Clock News
broke away from the ever-increasing
news clutter with Southern California’s

only early primetime news. A single
newscast at a sensible hour that’s
steadily making gains in the market.

And in Memphis, WHBQ-TV’s
Eyewitness News keeps the mid-South
informed and aware with its largest
news gathering staff and latest, state-
of-the-art equipment.

At each station in each market,
RKO Television stations have built on
our substantial commitment to serve
our communities by keeping them
informed with local, national and inter-
national news. And how it affects
viewers' lives. And that’s good news to
the people of New Jersey, New York,
Los Angeles and Memphis.

RKO

Wher

e

V/ TELEVISION

WOR-TV, SECAUCUS KHJ-TV, LOS ANGELES WHBQ-TV, MEMPHIS

A Division of RKO General. Inc.
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t began with the dedicated work of the International Olympic Committee,
the Los Angeles Olympic Organizing Committee and thousands of
volunteers. Their untiring efforts helped make the Games of the XXIII
Qlympiad one of the most memorable ever.

The superb athletes came through with performances that caught the
fancy of the world. We were moved by their stunning feats. Touched by the
courage and determination that made them all winners.

We thank our advertisers for their extraordinary support. And our
affiliate television stations for bringing the Games to their communities.

We're most proud of the 300 management and production personnel of
ABC Sports, the 1400 people of ABC Broadcast Operations and Engineering
and the 1800 support personnel who had the Herculean task of providing
Olympic coverage for all the world. They spent years developing new
technologies and planning new ways to cover every event. Then they did the
impossible. They captured all the magic of the Olympics and sent it to 2¥2
billion people around the world, including 180 million pride-filled Americans.

ABC salutes the athletes, the spectators and everyone involved in the
Games of the XXIII Olympiad. Their spirited participa-
tion truly renewed the spirit of the Olympics—and of OO\O
the world. (J(j

ABC Television

The Olympic Tradition Continues. ..



leans and the state capital, Baton Rouge, 80
miles away.

Five computer terminals were set up in the
newsroom to tally voting information from
various key courthouses and precincts.

Those terminals also patched into the on-air
system, allowing for immediate updates.
WwL-Tv employed exit pollster Steve
Teichner, and hired another 100 people to
help poll voters leaving key areas. In all, the

station used 160 employes from every de-
partment as part of its coverage.

Live coverage began at 7:30. Four an-
chors and a political analyst were placed in a

specially built control room. Another con-

A day in the life of a news director

By Dave Emery, news director, wxi(rv) Winston-Salem, N.C.

Fatally injured Rismiller

When everything seems to be under controi, watch for it all to
come unraveled.

Whatever time of day you choose to leave the building, it's
probably going to be the wrong time to be away.

I think I'll post both of those statements in a prominent place in
my office.

Tuesday, June 5, 1984. It's all under control. Officers from
Pulitzer [parent of wxi] are due to arrive late in the day It's also
the day for North Carolina’s runoff primary, so we're all prepared
to work the double shifts that come with election days. It looks
like a fairly manageable news day We'll do the election side-
bars, police are looking for some escaped convicts in another
part of the state and we're working on a few enterprise ideas.

It's just after 10 in the morning and it looks like a good time to
drop off the car for those repairs that should have been done
weeks ago. Bad timing. | return to the station to find the general
manager running the newsroom. He seems happy to see me.

While | was out, a man shot the sales manager of a local
independent station, took the receptionist hostage and barri-
caded himself in his home.

We've got a crew at the shooting scene, two crews and a live
van at the hostage scene, and the assistant news director, Mark
Mayhew, is on his way to the command post. He'll be an excel-
lent communications link with the station, the police and our
reporting crews.

We have to decide whether or not to do a live report from the
hostage scene. We know that the suspect, Ronnell Jackson, is
waltching television, so we tell our viewers there will be no live
reports until the situation is resolved. That sets off a debate in the
newsroom because the compelition is doing live reports. The
news director wins the debate and there are no live reports.

Next, we learn the shooting victim, William Rismiller of wJtm-Ty,
has died at the hospital. The suspect is still watching television,
so we decide to withhold the information. If he |learns his victim
has died, he may decide he has nothing to lose by taking an-
other life.

At this point, information is still sketchy. There's some specula-
tion that it's a domestic situation. Can't anyone find out what
Jackson really wants?

Then it becomes all toc clear, and we have toc worry about a
whole lot more than just covering the story We don't have a
choice. We're part of the story.

Calling from the command pest, the police chief says they've
tried almost everything to bring about a peaceful solution. They
need our help. Jackson is convinced that wxii has been spying
‘on him through his television set, and he's not geing to surrender

WXII's “apology”

Jackson surrenders

until we confess and apologize to him—on air.

The chief doesn't want to ask us to do a real on-air cut-in, but
he's talked to the people at Summit Cable Company and maybe
there's a way to tap into the cable system, do a “fake” live cut-in.

What if it doesn't work? Not much time to think about that.
Police say it's the only answer, 0 our engineers go to the scene
to start helping with the technica! problems. The assistant news
director, with the help of the police negotiators, starts writing the
bogus apology.

In the middie of all this, there's a new problem. It's after 3 p.m.;
network [NBC] wants the story for Nightly News; everyone who
has ever done a favor for us wants a dub of our material; report-
ers are calling to ask questions; we don't know what we're going
to do on the 6 o'clock news if this thing isn't resolved soon.

We assign one person to answer the calls, get dubs made as
soon as each tape comes in the door and arrange shipping.

At the hostage scene, our reporter has recorded the fake
apology and engineers from our station and the cable company
are just about ready They've broken the cable transmission line
leading to the houses in the block and installed a switch with
normal cabile programing on one input and a videotape record-
er and turntable modulator on the other.

At about 4:30, the tape is rolled, the switch is made, and
Jackson sees our reporter “interrupt” programing with her "“live”
confession and apology. Then we switch back to regular pro-
graming.

The tension really sets in. Did it work? Jackson balks a little.
But, after several very long minutes, police convince him to keep
his word. The hostage is released and Jackson surrenders
peacefully.

The two-way radio isn't working very well, but we manage to
get our live report on the air almost immediately. The second
crew continues to cover the story. It's almost 5 p.m. and we have
to get everyone back here to try to pull it all together for the 6
o'clock news. That's the easy part. The newscast goes exactly
as we planned it.

Finally it's 6:30. We've just about finished planning the hostage
segment for 11 o'clock. Network got their story. Most of the other
tape dubs made it to their planes and buses. The corporate
officers have landed safely at the airport. The general manager
has gone to pick up my car.

We all take a few moments to reflect on how lucky we were
everything went as well as it did. The whole station is proud of
the day’s work, and everyone is feeling good.

Now, what are we going to do about the election coverage for
tonight? And why is corporate here?
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Fleet National Bank.

~ For financing
that’s right on your wavelength.

There are quite a few companies around

the country that offer financing to broadcasters. But none
1s more attuned to broadcasters’ needs than

Fleet National Bank.

Onc big reason is that we’ve been providing the
communications industry with effective
financing for more than 20 years.

And we've developed agroup of financing
specialists dedicated to the industry. Which
means we understand cash flow

in broadcasting and the special value

it can create for you.

So, unlike many other financial institutions,
we can put together programs

L
‘._..numrm \ o

specifically designed to match your needs.
And provide the resources to make the programs work.

More than that, you'll work with people

who are sensitive to your needs. We’re committed
to your long-term growth. We’ll not only

help you solve problems, we'll help you take

full advantage of your opportunities.

After all, our success depends on your success.

If you'd like to find out more, contact John Barber,
Vice President of our Communications Group,

Fleet National Bank, 111 Westminster Street,
Providence, RI 02903, phone (401) 278-6267.

We'll put you on the wavelength
of better business.

Fleet National Bank

THE BUSINESS RESOURCE ™
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' A building collapses.-"

- . | | You send your best
“crew to cover it. Under the worst conditions possible-flying dust, fallmg debris, -
crowds and chaos—-they 've got to get the story. And that means you've got to back :
them with the best equipment you can get-right down to the tape.
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- We know that

=, m : i in your business,

dust can be as b:g a problem as deadlmes. Dust that is drawn by the static charge
on your videocassette—causing the transient dropouts that destroy a picture. So
mousTrys Lowest  we've created the Scotch® Color Plus Super High Grade

ELECTROSTATIC CHARGE

Y2 Inch Videocassette. With our exclusive new Anti-Stat
Treatment for the industry’s lowest electrostatic charge
levels—deterring dust better than any other videocassette.
And with the durability to withstand the stress of editing and
Tt high speed recording. Available in our unique Hanger Case
scoten avemaceors  for Professional VHS and Beta (PV and PB) in ten and twenty
minute lengths. All backed by our engineers a call

away. Scotch Color Plus Super High Grade 2 Inch

Videocassettes. One more reason we ‘re...number |
onemtheworldofthepro. W W a'wrs 2
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room was used to coordinate incoming live
remotes and tracking reports to be used for
tape delay. Additional programing included
preproduced segments on candidates in the
various races. Within five minutes of the
polls closing at 8 p.m., the station went live
to Baton Rouge where Teichner reported for-
mer Governor Edwin Edwards had unseated
incumbent Dave Treen. The station then
switched live to both candidates™ headquar-
ters. The coverage brought wwL-TvV a 47
share on election night.

O

Wink-Tv Fort Myers, Fla., provided daily live
reports from West Palm Beach, 150 miles
away, of the trial and conviction of onec of
three Lee county commissioners charged
with mismanagement. It was the culmina-
tion of 250 reports and a five-part special,
between 1981 and 1983, on commission
mismanagement in connection with the
building of a $100-million airport. To date,
two of the commissioners have served jail
terms and the third is appealing his convic-
tion, according to the station.

In addition, WINK-TV provided 47 stories

Recording evidence

From wkewTv Buffalo, N.Y: “The story unfolded as ‘a day in the life' of people who live in
Buffalo's housing projects. Police were called to an apartrment in the early morning hours o
invastigate the kidnapping of a 10-year-old girl from her bedroom. There was evidence of
forced entry, and her parents were beside themselves in griet and terror. Police had reason to

believe harm had come to this girl.

“[We] picked up on the story early in the morning and dispalched a crew to check it out.
That crew developed a standard story for our noon newscast on the child's kidnapping. and
published her picture to aid police in the search.

“The crew returned to the home of the girl after the noon newscast, and that 's when the
story took off. As Eyewitness News arrived on the scene, the victim was walking home. She
was rushed into her parent’s home by neighbors and questioned as to what happened. The
victim, obviously distraught and afraid, told her parents that she had been raped by a man
named 'Charlie.” She did this under the camera eye of our crew. Immediately, the girl's father
went into a rage and led a mob of vigilantes to the home in the projects his daughter had

pointed out.

“The crew realized immediately that trouble was on the way The reporter, Jon Bowman,
ordered cameraman Ed Reilly to follow the mob. Bowman then bolted for police help. He
knew that officers were in the area still working on the case. Bowman also radioed his
assignment desk to ask for police help 1o control the mob, which was growing as it made its

way across the project’s commons area.

“Bowman got to the police, too late. The mob was upon Charles Dean, the accused
kidnapper and rapist, beating and stabbing him. Photographer Reilly recerded the incident
on tape, running after the crowd as they pursued Dean. The police intervened, rescued the
victim and arrested his attackers, primarily the father of the kidnap victim.

"As the vigilante scene unfolded, Eyewitness News dispatched five crews to the scene to
get support video. One followed an ambulance as they rushed Dean to a local hospital. . . A
reporter managed to work his way into the emergency room area as doctors stabilized his
wounds. A second picked up reaction from a project angered by a horrible incident and
angrier slill at a police force they thought did little to protect them. A third moved to the police
station to get the father as he was booked and heid.”

The cases associated with the incident remain in litigation.
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within 60 days on an unidentified diseas
that killed 42 manatees (a species of se
mammal declared an endangered species ur
der Flordia law). The effort played a majc
role in a massive research project undertake
by the state into the crisis and the establish
ment of a protected manatee sanctuary :
Crystal River on Florida’s west coast.

0

Early on the moming of June 8 a tornadc
touched down in southern Wisconsin anc
devastated the small town of Barneveld, kill
ing nine people, injuring 200 and destroying
most of the buildings. Reporters for wsm
Madison, Wis., were the first to reach Bar
neveld to record the rescue efforts, accord
ing to the station. WMTV cut into regula
programing throughout the day to update the
situation and devoted its entire 6 p.m. news:
cast to the story.

When Walter Mondale announced he hac
chosen Geraldine Ferraro as his running
mate, wess-Tv New York pre-empted regula
programing to provide special coverage
even before the networks broke in for the
announcement. The broadcast included in-
terviews with New York Governor Maric
Cuomo, City Council President Carol Bella-
my, Bella Abzug, Gloria Steinem anc
friends and neighbors of Ferraro in her con-
gressional district in Queens. Reporters alsc
interviewed Reagan-Bush consultant Roge:
Ailes who discussed the Republican party’s
strategy for campaigning against the firsi
woman vice presidential candidate.

Its biggest challenge of the year, said
WCBS-TV, was covering the Democratic na-
tional convention. The station sent 17 staff-
ers to San Francisco. The newsroom con-
tained 70 phone and intercom lines, news
research computers and wire machines. But
WCBS-TV also had use of a technical produc-
tion center shared by CBS-owned stations. It
was equipped with a studio, editing booths
and production facilities. Each night during
the convention, WCBS-TV reporters filed
taped reports, live interviews and political
analysis. WCBS-TV had been covering poli-
tics throughout the election year via a series
of profiles of New York area candidates and
convention delegates.

Another national news event covered by
WCBS-TV was the Korean Airlines disaster.
The station interviewed a retired Pan Am
captain who was involved in mapping the
flight path for that route. He discussed inter-
national flight regulations and said he be-
lieved it was possible for a plane to go off
course because of human error, technical
problems or wind. WCBS-TValso aired a live
report from California where White House
spokesman Larry Speakes relayed President
Reagan’s reaction. The station then switched
to Kennedy Airport where a reporter inter-
viewed a family scheduled to board a Kore-
an Airlines flight several hours later, the
same flight number that had crashed. To give
the story a local angle the station aired a live
report from an area in New York with a large
Korean community.

WCBS-TV said it arrived within minutes
after a four-story tenement undergoing ren-
ovation collapsed in lower Manhattan. One
of the station’s news crews had been shoot-
ing nearby and, hearing the crash, rushed to
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the site. The station claims it was the first
TV station on the scene. The story, which led
the 5 p.m. newscast and also aired at 6,
showed police, firefighters and medical
teams working to rescu¢ the victims (one
dead; 15 injured) trapped inside the rubble.
There was also a report filed later from the
hospital where many of the injured were tak-
en.
(]

Reporter Russ Ewing of wLs-Tv Chicago is
becoming something of institution in that
city for his role as a mediator between crimi-
nals and law enforcement officials. Last
March Gregory Hill, known as the high-rise
bandit, escaped from jail with five other
prisoners. He was the last to be caught, and
called Ewing to turn himself in. Ewing ar-

WLS-TV as mediator

ranged to pick up Hill outside Chicago and
brought him back to the city in his plane.
Ewing grew up in Chicago and in the past 18
years, 46 criminals have turned themselves
in to him.

WLS-TV reporters went to Lebanon and
brought back videotape “letters” from seven
Chicago area servicemen stationed there.
And sports reporter Mike Adamle ventured
to Sarajevo, Yugoslavia, where he pre-
viewed the winter Olympics and did feature
stories. His reports were used by the other
ABC-owned stations and many affiliates.

O

A news crew from wiwrt Cincinnati was lit-
erally rocked out of their beds by an explo-
sion on the morning of Oct. 23, 1983, They
had been in Beirut, Lebanon, to prepare a
five-part series on the life of a marine from
Cincinnati stationed in Beirut. After the ter-
rorist bombing of the Marine headquarters
the assignment of the crew quickly changed.
Taped reports of the tragedy were sent back
to Cincinnati by satellite through cooperat-
ive agreements with CNN and NBC.

Former Cincinnati Mayor Jerry Springer
was named the 6 and 11 p.m. anchorman for
wLwT in February. His political experience
paid off for the station shortly afterward
when he was sent to New Hampshire to cov-
er the nation’s first Democratic primary and
the presidential campaign of Ohio Senator
John Glenn. Through his contacts in the par-
ty, Springer obtained unreleased poll infor-
mation and was able to predict the victory of
Gary Hart before the networks and before
the polls closed.

0O

A gas explosion at a grocery store resulted in
15 serious injuries and an exclusive inter-

view by wowk-Tv Huntington, W. Va., re-
porter Phil Benson. He was the first reporter
at the scene and managed to talk to an in-
jured woman in the emergency room. “The
victim was flat on her back in the ER,” said
Benson, “but she was willing to do the inter-
view, so0 we went ahead.”
O

The invasion of Grenada presented Kyw-Tv
Philadelphia with its own local angle. On
the island was Katie Caruthers, a 27-year-
old missionary from southern New Jersey.
Carrying a two-day supply of food and wa-
ter, anchor Diane Allen and a cameraman
entered the island two days after the inva-
sion. Caruthers’s parents asked Allen to help
in getting information on their daughter from
the State Department. Caruthers was among
a dozen Americans unaccounted for, but Al-
len, working with the Grenadian police,
found her safe and went on the air to send the
news to Philadelphia.

The resignation of Miss America, Vanessa
Williams, sent the station into action,
“working around the clock for four days” to
gather exclusive interviews, including those
with Williams’s father; Penthouse publisher
Bob Guccione; Miss America, Suzette
Clark; former Miss America, Deborah Sue
Maffett, and Playboy Publisher Hugh
Hefner. The broadcast was distributed to
other Evening/PM Magazine stations across

the country.
a

Viewers of wrTv Indianapolis were prepped
for television coverage of this year’s Indian-
apolis 500 with two prime time specials that
preceded the race. Both specials were hosted
by Tom Camegie, who is in his 39th straight
year as chief announcer of the Indianapolis
Motor Speedway. Teaming for Victory,
which aired on May 1, featured the racing
team of a promising young driver, Bobby
Rahal. On May 18, Tough Track/Easy Rider
featured racing veteran Tom Sneva,
Exclusive live coverage of the Indy trials
was shown on WRTV during the weekends of
May 12-13 and 19-20. On May 27, the day
of the race, WRTV aired live updates of the
race every half hour between 11 a.m. and 2
p-m. At 8 p.m. that night the station ran a
one-hour special, 500 Race Highlights.

]

Weec West Palm Beach, Fla., presented
unique coverage of the U.S. invasion of
Grenada last October. After obtaining per-
mission from the FCC, wWPEC broadcast live
transmissions between a local ham radio op-
erator and an American student who was on
the island.

On Feb. 10, a gunman held five hostages
in a drug store for six hours. He demanded
that a statement promising he would not be
hurt should he surrender be broadcast by the
sheriff. WPEC refused to air the statement,
although another local station did. After the
incident, WPEC News Director Bill Crafton
said on the 5 p.m. news program that the
station would not allow itself “to be used to
meet the demands of anyone perpetrating
violence. . .. If a television station gives in
to one demand it can only lead others to
assume all they have to do to air their griev-
ances on live television is to go down to the
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corner and take some hostages.”

A week later, a Lake Park, Fla., police:
man was kidnapped. The gunman demandec
that he be allowed to make a statement or
television. This time no station honored the
request. The officer was released unharmec
and the gunman surrendered to police.

O

From six miles off the coast of Florida, ¢
television reporter made broadcast history
by telecasting live reports from the ocear
floor. The event was part of wsvn Miami’s
weeklong Thrill Seeker series. Weekend an-
chor Steve Dawson reported firsthand on
four activities: scuba diving, skin diving, hot
air ballooning and co-piloting a glider.
Over the year, WSVN covered a number ol
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Underwater with WSVN Miami
other happenings. NewsCenter 7 took letters
to South Florida’s marines in Beirut. It cov-
ered the championship Orange Bowl game,
and the University of Miami’s victory cele-
brations. It met Jesse Jackson at Washing-
ton’s Dulles airport when the presidential
candidate returned to the U.S. with former
Cuban prisoners, and provided live coverage
from Miami International airport when the
prisoners arrived home.

0

Kntv San Jose, Calif., was on hand in San
Francisco for the week-long Democratic na-
tional convention. Although the path to the
station’s microwave transmitters was
blocked by buildings, News 11 reporters
Maggi Scura and Alex Demetric opened the
news every day with live reports made possi-
ble by bouncing the signals off a building.
KNTV reporters also covered the campaigns
preceding the convention. Jesse Jackson’s
actions were followed each time he traveled
to the area, and issues of importance to the
candidates—such as the Simpson-Mazzoli
bill—were explored in special reports. The
station used an exit poll carried out by KNTV
political analyst Dr. Larry Gerston of San
Jose State University. The poll proved to be
97% accurate, but was not released until
after voting booths had closed.

In April, the station covered an earth-
quake. The tremor, which registered 6.2 on
the Richter scale, was slightly below the lev-
el causing serious damage and injury, but
required evacuation of downtown buildings
and led to a telephone system jam. KNTv
released reports throughout the day in an
effort to help Bay Area residents and the
emergency service agencies trying to deal
with the jolt.

And when cars from a derailed freight
train crashed through two San Jose homes,
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the station covered the story from ground
and air. KNTV’s 6 p.m. news carried live
interviews with the homeowners. The sta-
tion said it was the first to report that railroad
repair crews had been working on the tracks
at the time.

0

When the city of San Jose, Calif., lost $60
million in the bond market, kNTV San Jose
was among the first to get the story. The
station aired Mayor Tom McEnery’s address
explaining the problem and its effect on city
services, and continued to provide reports
after national headlines had died down.

a

WisH-Tv Indianapolis, which noted a first
last year by switching from three-quarter-
inch tape to the half-inch Betacam format,
added a market first this year—an half-hour
early morning news show at 6:30 a.m. The
show developed from the favorable response
to special early morning news shows the sta-
tion aired when heavy snow storms hit the
area.

A presidential campaign takes on greater
significance when a state’s own senator is in
the race. Thus when U.S. Senator Ernest
Hollings vied for the 1984 Democratic
nomination, wis-Tv Columbia, S.C., covered
the story from beginning to end. The station
traveled to Washington for the senator’s an-
nouncement of his candidacy before the Na-
tional Press Club. It produced a three-part
series on Hollings’s campaign trip through
Texas and Florida. It tested New Hampshire
sentiment and found that the candidate had
little hope of faring well there—news con-
firmed by the early 1984 primary. And it
conducted the first exclusive interview with
Hollings after he withdrew from the race,
Wis-TV maintained continuity by keeping re-
porter Charley Keyes on the story through-
out and by using its own tape rather than
relying on tape from other stations.
WIS-Tv was also kept busy covering South
Carolina’s worst natural disaster in a cen-
tury: In March, tornadoes struck three small
towns—Newberry,  Bennettsville  and
Winnsboro. The station sent crews to each
location, to the state Disaster Preparedness

certain acts.

30 minutes before the TV show

opportunity to see the show"

feed.

Arts opening logistics

The following is a report by George Hulcher, who was the executive producer of
coverage by wHas-Tv Louisville, Ky., of the opening of the Kentucky Center for the
Arts. Celebrities attending the opening included Ken Kercheval, Lily Tomlin, Flor-
ence Henderson, Diane Sawyer, Douglas Fairbanks Jr. and Lillian Gish. The station
covered the opening night’s two-hour program from 9 to 11 p.m. on Nov. 19, 1983.
"In order to make the show have some continuity and yet include all the pre-taped
features describing the new complex, | had 1o devise a method of taping segments
and playing them back. This was difficult as wHas-Tv had no control over the timing
and scheduling of performers and an outside producer had reserved rights to

"WHas-Tv was further restricted technically since we were not allowed to have
cameras in view in the auditorium. Because Louisville Productions, a subsidiary of
WHAs Inc., was staging a videoconference the following week, we brought in a
production truck from Shooting Star in Tallahassee, Fla. They provided five studio-
type lkegami cameras and several hand-held mini-cams. Best Audio from Holly-
wood, Calif., was secured to provide audio for the production.

"Due to the complicated production system, four directors worked in strategic
places in the truck and at the wHas-Tv studio. One directed the video in the truck; one
directed videotape playbacks in the station tape room; one directed playbacks, pre-
taped packages and commercials in the control room.

“Beginning about 6 p.m. that evening, wHaS-Tv camera crews with talent did ‘color’
interviews of celebrities as they arrived at the new center. This tape was brought

ack to the station and edited to a five-minute package. The talent did an opening
and closing, throwing it back to the anchors inside the building. The anchors taped
an opening segment which was microwaved back to the station.

"As the curtain was about to go up (7:45 p.m.} we rolled tape and cued the
anchors in chroma key {theater and stage between them) and they talked about the
upcoming program until the curtain came up. WHAS-Tv taped the acts we were
allowed to broadcast, rewound and hand carried them back to the station for play-
back. At no time were we live the entire night, and the live stage show was over about

“About 50 people worked directly on the TV show, inCluding directors, technicat
directors, camera operators, assistant directors, producers, technicians etc. We
also set up a closed-circuit feed to let the off-stage performers see what was going
on and for the ushers who did not get to go inside. Our feed from the truck was on
land lines back to the station, with a microwave backup. The Kentucky Center for the
Arts is three blocks from the wHAS-Tv facility The Kentucky Educational Television
Network took the feed {at no charge) and everyone in the state of Kentucky had an

Four days later, Louisville Productions staged a one-hour videoconference on the
opening for arts officials across the country. Twelve cities participated in the Westar V

Broadcasting Aug 27 1084

Center and to the Columbia hospital. Its 11
o’clock report was fed live by ABC, CBS
NBC and CNN; it then had to work arounc
network crews that all wanted privacy while
covering the story from the station. WIS-T\
eliminated its sports coverage from the nex
day’s early show to avoid juxtaposing twc
very different moods. Three days after the
disaster, the station aired 2 30-minute docu-
mentary that tied together previous cover-
age.

WIS-TV was honored with United Press
International’s 1984 National Best Broad
cast Award for best newscast.

u]

Sent “on the streets” by news director Max
Smith after a number of Friday bank robber-
ies, wrex-Tv Rockford, lll., reporter Jerry
Huffman and a photographer had to wail
only 15 minutes before another robbery oc-
curred. They were the only television station
to tape the capture and arrest of the man, an
unemployed father now in federal prison.

WREX-TV also recorded Ronald Reagan en
route to his boyhood town of Dixon, Ill. The
station assigned four crews to cover the
homecoming, using additional personnel
and microwave links at a cost of $3,000 for
the one-day event.

And wREX-TV chartered a helicopter to
cover the destruction caused by a tornado 65
miles away in Barneveld, Wis. Ninety-five
percent of the 600-person farming commu-
nity was left homeless. WREX-TV’s coverage
lasted two weeks, and included information
on health and safety, insurance proceedings,
emergency services and how to respond to
such a natural disaster.

0O

A month after the anniversary of the opening
of the St. Lawrence Seaway, wwNy-Tv Water-
town, N.Y,, repeated its hour-long documen-
tary, The Seaway: America’s Fourth Coast.
It was the first time the station had repeated a
news broadcast. The program had received
such positive response from viewers that its
second showing occurred in prime time. To
produce The Seaway, WWNY-TVreporter/pro-
ducer Anne Richter and cameraman James
Corbin spent a month traveling to Washing-
ton, Ottawa, Montreal and commemorative
ceremonies in Massena, N.Y. The documen-
tary included the seaway’s history, its
growth, and issues facing the Seaway Corp.

a

Torrential rains hit the Birmingham, Ala.,
area last December and werc-Tv there pro-
vided full coverage. A news crew went out
to record the damage when the first flood
warning was issued. The crew worked
through that Friday night and into Saturday
morning covering the storm. Saturday morn-
ing programing was interrupted for a 15-
minute newscast anchored by the station’s
meteorologist, showing where flooding had
occurred and what people left homeless
could do. Much of the area around the foot-
ball stadium where the Alabama-Auburn
game was to be played was also flooded and
the station gave updates on weather and road
conditions, helping to alleviate potential
traffic problems. Minutes after the news-
casts ended, word came that a tornado had
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touched down in a nearby shopping center
and a barely dry news crew headed back out
to cover the twister and the damage it had
done.

a

When San Francisco’s Moscone Center was
chosen as headquarters for the Democratic
national convention, KRON-Tv San Francisco
set out to show the effects of the convention
on the Bay Area as well as the effects of the
political decisions there on the rest of the
country. By the July 16 start-up, a sound-
proof news set had been installed in a skybox
at the center, complete with two cameras and
a prompter. The master control area in the
bleachers below the anchor booth was
hooked up to the news department’s comput-
er system, and there were complete editing
facilities for last-minute packages. Begin-
ning on the Friday before the convention,
each of the station’s newscasts was broadcast
live from the center, with additional specials
airing throughout the week.

Some events are almost impossible for a
local station to cover. To broaden its range of
coverage, KRON-TV has joined Conus Com-
munications, the cooperative satellite news-
gathering network. “The portable uplink and
Ku-band transponder give us the ability to
cover news and programing without any
limitations,” according to James Smith, sta-
tion vice president and general manager.
“ENG allowed a station to go live. Now,
SNG allows us to go live from anywhere at
any time, with a local angle.”

O

Newscasts during late 1983 on wuBF Augus-
ta, Ga., were often headed by reports of ar-
rests and indictments of local political fig-
ures. Richmond county Sheriff J.B. Dykes
was arrested by the FBI and later pleaded
guilty to charges of fixing drunk driving tick-
ets. Sam Sibley, district attorney for the
same county, was indicted on a charge of
theft by deception. Then, Augusta mayor
Edward MclIntyre was arrested and later con-
victed for charges of accepting kickbacks
from real estate developers trying to develop
city-owned property. WIBF carried the may-
or’s resignation speech live from the city
hall. Throughout the trials of all three men,
the station had reporters in the courtroom
and was the only local station to send an
artist, according to WIBE

Last October President Reagan and Secre-
tary of State George Schultz visited Augusta
and wiBF claimed the only live coverage of
their arrival at the airport. During the visit,
an armed man crashed through the gates of
the Augusta National Golf Course, took hos-
tages and demanded to talk to the President.
Due to advanced planning for such an emer-
gency, WIBF had enough personnel to cover
both the presidential visit and the hostage
situation.

O
Kcra-Tv Sacramento, Calif., sent a crew to
cover the conflict on the island of Grenada.
Reporter Tip Kindel interviewed northern
Californians involved in the attack.

The station also aired live reports from
Super Bowl XVIII, the Democratic national
convention and state Govemor George
Deukmejian’s budget speech via satellite,
and used its Copter Three to send live cover-

On the move. To imgrove coverage of
major stories, the Gannett Co. estab-
lished whal it calls the *Flying Squad.” it
i% @ troupe of nesws people available to
prowide the company’s Six TV stations
with immediatz, localized coverage of
breaking national slories. Kusa-tv Den-
ver's Rick Sallinger was named national
correspondent, wilh the rest of the crew
from Sannell's Washington bureau. Most
al ke time they remain assigned to local
newsgathenng. But when an important
national story treaks, the team flies tothe
location to file reports. So far the squad
has reported from Los Angeles on the
effects of the Soviets dropping out of the
Olympics, the summer games and the
Democratic and Republican conven-
tions.

age of Walter Mondale’s preconvention visit
to Lake Tahoe, Calif.

O

When President Reagan visited Mammoth
Cave National Park in Cave City and Beech
Bend Park in Bowling Green, both Ken-
tucky, weko Bowling Green was faced with
the challenge of acting as the “pool” station
for 15 other stations. The station didn’t find
out about the President’s address to the Na-
tional Campers and Hikers Association until
two days before the visit was scheduled. Be-
cause the entire news department would
have to concentrate on covering the event,
the rest of the station’s personnel handled
arrangements for the visiting media. A re-
ception area with typewriters, telephone ac-
cess and soft drinks was set up. Then, when
the other stations arrived, wBKO staff took
their tapes on a first-come, first-served ba-
sis. WBKO had borrowed a mixer box from
another station so that it could make 10 dubs
at once, in addition to five with its own
equipment. In the dubbing area, wBKO per-
sonnel labeled the tapes, made the dubs,
checked the tapes, returned them and rea-
died another group. The entire procedure
was completed in three runs—a total of
about 90 minutes. Dubbing was so efficient
that it didn’t interfere with local programing
or the station’s own evening newscast.

O

When tornadoes struck at 9:25 p.m., kyTv
Springfield, Mo., went into action. Within
minutes, the station was on the air with live
reports of damage. More personnel arrived
at the station and reports aired until 1:15
a.m. A half-hour special was aired the next
day, including live feeds from the command
cenier, footage of the hard hit areas and in-
formation for those who lost their homes and
possessions. The station also followed the
National Guard, brought in to curb looting,
and an inspection tour by the governor. Fol-
lowing the coverage the station developed a
“Tornado Tips” pamphlet, designed to edu-
cate the public on storm preparedness. Over
25,000 copies were mailed.

The station gave extensive coverage to
local political turmoil. Five of nine city
council members met in a special closed ses-
sion and suspended the city manager. A re-
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porter stood by outside the meeting room
and broke the story live as the meeting end-
¢d. The late-night newscast recapped the
story and included an exclusive interview
with the city manager. The next day’s noon
newscast was extended to one hour, with
segments on reaction to the firing. Three
days later a vote changed and the city man-
ager was reinstated. The station covered that
story and reaction to those who had voted for
his ouster. The station continued to cover the
story as three councilmen who voted against
him were removed from office through a re-
call election.

O

Wceve-Tv Boston gave extended coverage to
the death of Cardinal Medeiros. The station
provided live coverage of the medical press
conference immediately after his death and
also went live to cover a mass celebrated
shortly thereafter. The cardinal had gone in
the hospital for open-heart surgery, and
WCVB-TV had covered the events surround-
ing the operation on its regular newscasts
and its Chronicle series. In addition, the sta-
tion aired a one-hour special on his death and
provided live coverage of the memorial mass
from Boston’s Holy Cross cathedral. The
station also had done an hour-long profile on
the prelate a few months earlier, one of the
last extensive interviews he gave.

Political coverage was also big this year,
with both the New Hampshire and Massa-
chusetts primaries. Specials were aired be-
fore each primary and wCVB-TV went live for
90 minutes on each primary night with elec-
tion tally coverage. Live reports came from
the candidates’ headquarters. Complement-
ing the coverage was in-studio commentary
by expert political analysts.

O

The wisn-Tv Milwaukee helicopter was
called in on the rescue of an ice fisherman
who had fallen through the ice. Two police
officers in a boat had rescued the man but got
caught in the ice. The helicopter pilot low-
ered a rope and hauled the boat and the men
to the shore.

The station also followed the saga of Vir-
gil Bingham, a small boy in need of a kidney
transplant. His wish was to visit Disneyland,
and the station arranged that with the help of
the Sunshine Club in Philadelphia. While
Virgil was at Disneyland, a donor kidney
was found and he was rushed backed to Mil-
waukee. He lived four-and-a-half months
after the operation.

The station was the only one of six local
stations, it said, 10 go to Sarajevo to cover
the winter Olympics, both to show the local
athletes competing and the ice skating com-
petition. During 16 days in Sarajevo the
three-man crew filed 40 reports.

[

The use of television cameras is now legal in
Georgia courtrooms and waGa-Tv Atlanta has
been an innovator in courtroom coverage. It
was found that the best pictures of the pro-
ceedings without disrupting the court could
be obtained by using two cameras: an un-
manned camera in the front of the room fac-
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This is what
1 newscast that just won
a national news award
looks like.

The newscast was on WISTV, Columbia. local business stories, and four minutes each of
It won the UPI National Broadcast Award for best sports and weather.
local newscast in its division. It was the kind of hard-packed newscast we fry
The judges called the newscast they saw “an all- to turn out every day.
around good product, well edited and well It's the kind that brought us 14 other news awards
thought-out” in the past year.
It ran on October 27, 1983 and contained eight It's all in a year’s work for a station that's been
hard news stories, two human interest pieces, two Columbia’s news leader for the past 31 years.
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ing the lawyer’s podium and a manned cam-
era in the rcar. A portable production box
was developed by WAGA to broadcast re-
motes of the court without tying up a produc-
tion truck. Negotiations are now under way
between the Atlanta television stations and
Fulton county superior court to wire the en-
tire courthouse for television.
O

Coverage of the capture of a suspected mur-
derer in Rutherfordton, N.C., took on a biz-
zare twist for wspa-Tv Spartanburg, S.C.
The station’s reporter, Jeff Patterson, as-
signed to that area, was forced off a back-
country road by the killer. Patterson later
learned that the previous night the man had

Threats 10 a WSPA-TV reporter

allegedly killed a 2-year-old child and
stuffed the child into a freezer.

The station also provided viewers with
live satellite reports from the New Hamp-
shire primary in Manchester, N.H., the
Democratic convention in San Francisco,
and the opening of the World’s Fair in New
Orleans. WSPA-TV also covered live the first
execution in 23 years at the Raleigh, N.C.,
state prison.

O

When more than a foot of snow fell last
March, wez-Tv Boston provided live cover-
age of the storm with updates on highway
conditions and a special half-hour program
surveying the storm’s damage. The station
also supplied viewers with a weather fore-
cast of the next 24 hours and broadcast a
number of tips on coping with blizzard con-
ditions.

The death of Cardinal Humberto Me-
deiros of the Boston archdiocese was in the
news in a city of roughly 2.1 million Catho-
lics. His funeral was broadcast live on wBz-
TV. The station also sent reporter Joe Bergan-
tino to south Texas to report on the years
Medeiros spent there as an activist priest,

A number of sports events included a live
broadcast of the Boston Marathon. The sta-
tion aired three-and-a-half hours of the mar-
athon using 20 cameras and its SkyEye 4
helicopter and mobile trucks following the
runners throughout the 26-mile course.
WBZ-TV also provided live coverage of the
America’s Cup races in Newport, R.I. The
station used a microwave relay system from
Point Channel, R.I., to Boston.

Viewers also were treated to a number of
live newscasts during the presidential prima-
ry season. Broadcasts were presented from
candidate headquarters in Washington dur-
ing Super Tuesday. And wWBZ-TV reporters
Dan Rea and Dennis Kauff broadcast live

from New York and Philadelphia on the eve
of the New York and Pennsylvania primar-
ies. Roughly a dozen members of the Eye-
witness News Team covered the Democratic
convention in San Francisco,

O

The cameras of wasi-Tv Bangor, Me., were
present last spring when a youth was walk-
ing through a housing development aiming a
handgun at passers-by and threatening to
shoot them. When police atrived, the young
man said they would have to shoot him and
that if they did not, he would kill one of
them. From 100 yards away a WABI camera
equipped with a zoom lens recorded the
scene as the gunman walked toward a po-
liceman. The officer fired, wounding the
youth and capturing him.

]

The story of U.S. marines in Lebanon pro-
vided wmaa-Tv Chicago the backdrop to fo-
cus on three local men. A reporter and pro-
ducer went to Lebanon to do a five-part
series on local marines. The team returned
with letters and photographs from marines
for their families back home. When the
bombing that killed 241 marines occurred
one week later, relatives called WMAQ-TV for
information. A WMAQ-TV documentary crew
in northern Ireland was disptached to Weis-
baden, West Germany, and found one of the
three in the hospital there. Another was
found on a ship in the Mediterranean sea; the
third died in the bombing.

o

The 400th anniversary celebration of the ar-
rival of the first English ships in America
was documented by WRAL-TV Raleigh,
N.C., in alive report distributed via satellite
from Manteo, N.C., to North Carolina sta-
tions. The program was designed to make
area viewers aware of their history and heri-
tage. The station said it marked the first col-
laboration between a commercial television
station and the noncommercial North Caroli-
na Center for Public Television, and also
marked the first exchange of on-air talent
between a local station and a foreign coun-

Also last year, WRAL-TV covered a wave
of tornadoes that claimed more than 50 lives
in the southern and eastern sections of North
Carolina. The station devoted an hour-long
report to the crisis, and set up a “Tornado
Lifeline” to distribute information by tele-
phone to viewers wanting to help victims. In
addition, WRAL-TV produced a half-hour
educational report titled Tornadoes: Weath-
ering the Storm.

O

When Representative Claudine Schneider
(R-R.1.) delivered toys from Hasbro Indus-
tries to the children of Grenada following the
U.S. invasion, wsAR-TV Providence, R.i., re-
porter Doug White and photographer Bob
Hocking went along, recording the reactions
of the children as they received the Christ-
mas presents. White also reported on life
aboard a military transport and life in Gren-
ada after military action. His pieces were
sent via satellite from Puerto Rico back to
the station.

And from Newport, R.I., WIAR-TV cov-
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ered the America’s Cup. Using cameras o1
board the Goodyear blimp, a helicopter an
an 80-foot yacht, the station put togethe
more than six hours of coverage. A liw
truck with three camera positions gave view
ers a dockside look at Newport celebrating
later that night.

O

WenNs-Tv Columbus, Ohio, reporter Deboral
DeHaan played an active role in one of the
station’s news stories last year, when she
stopped on the way to another story to ad-
minister resuscitation. DeHaan and photog-
rapher Ron Johnson saw a man being
dragged from the Scioto river by police. As
Johnson shot the spot rescue story, DeHaar

o
On the scene CPR on WBNS-TV

and an off-duty policeman worked to revive
the unconscious man, The man, who had
been fishing, regained consciousness bui
died 13 hours later. DeHaan gave a first-
person account of the event on the station’s 6
p-m. edition of Eyewitness News.

WBNS-TV also made a move 10 give view-
ers an active role in the news process by
introducing a statewide, toll-free news hot-
line. “We’re making every effort to involve
our viewers in the news gathering process—
including those outside our metro coverage
area,” said Larry E. Maisel, WBNS-TV vice
president of news.

O

When mass murderer Chris Wilder headed
across the country on a kidnapping and mur-
der spree, wpLe Miami-Fort Lauderdale re-
porters followed close behind. Relying on
satellites and the cooperation of other sta-
tions, WPLG reporters traveled to Nevada,
Utah, California and then New England.

WPLG also used its satellite capability to
cover the 40th anniversary of D-Day. It pro-
filed several local veterans and traveled to
France for ceremonies, editing reports there
and feeding them to London by phonelines
where they were uplinked back to the sta-
tion.

O

Wea Fort Wayne, Ind.,’s “International Har-
vester Closing” newscast, which aired July
15, 1983, won both AP and UPI awards.
Ninety-five percent of the 6 p.m. newscast
was devoted to the story, which showed the
running of the last truck and the closing of
the assembly plant in Fort Wayne. At one
time, the plant was Fort Wayne’s major em-
ployer, with 10,000 workers. WPTA's report
included an independently produced tape of
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financial analyst Eli Lufgarten and a historic
piece on the factory. The live segments of the
report were co-anchored, with Susan Toycen
in the studio and Gerry Dick from the field
plant site

The station says its 10-10:30 p.m. news-
cast is delivering a 42 share—more than the
next two stations in the market combined.
The station said recently released figures
state it is the seventh-highest rated news pro-
gram in the country by shares.

o

Overcoming technical challenges to cover
spot news events has become the norm at
wovMm-Tv Washington. When two Amitrak
trains collided in New Yoik, WDVM-TV se-
cured satellite time and received on-the-
scene video from WCBS-TV New York. With-
in an hour, wDVM-Tv had a reporter on a

lane to New York where he gave live re-
ports from the crash site and managed an
interview with the chairman of the National
Transporation Safety Board who was on the
scene.

Tips have also put the station on the lead-
ing edge of breaking news. Reporter Mike
Buchanan learned of a police drug raid and
had a camera and sound crew on hand when
police made the arrests. Coverage from an-
other tip, on the release of kidnapped mil-
lionairess Edith Rosenkranz, was fed to oth-
er CBS-affiliated stations across the country.

WDVM-TV became part of a news event it
was covering when it arrived on the scene
where 2 man was threatening to set himself
on fire. The man wanted to make a statement

S
Threatened self-immolation on WDVM-TV

to a press representative and WDVM-TV cam-
eraman Kline Mengle and soundman Mark
Marchione complied. The two were asked
by police to divert the man’s attention until
police wrestled the lighter he was holding
away from him. The station had exclusive
footage of the incident for its evening news-
cast,

a

When central lowa was threatened by heavy
rains that flooded highways, worTv Ames,
lowa, set up “Flood Watch,” a regular series
of updates on the crisis. Viewers were in-
formed of dangerous locations and were pro-
vided information on emergency assistance.

]

The live remote broadcast from Ivanhoe,
Minn., covering the murder trial of Steven
Jenkins, by ksTe-Tv Minneapolis last April
10 was more than just an on-the-scene re-
port. The station utilized its own portable
satellite uplink to transmit a report back to its
home base 150 miles away. The transport-
able earth station uses 2 Ku-band frequency,

which, the station says, “eliminates the fre-
quency checks and fees, interference prob-
lems and costly user charges associated with
the C-band transmissions.” The portable
earth station news gathering device is being
sold to other stations in KSTP-TV’s Conus
news service.

a

When a police scanner reported a school bus
full of children hit by a train in Carrsville,
Va., the assignment desk at wavy-Tv Ports-
mouth, Va., dispatched a helicopter to take
aerial photographs and a ground crew to the
scene, a 45-minute drive away. WAVY.TV’s 6
p.m. news featured live reports from Nor-
folk General hospital, where the most seri-
ously injured victims had been flown by
medical helicopter. The 11 p.m. news in-
cluded a live update on the conditions of the
victims, along with a focus on the victim’s
families, most of whom lived in a trailer
park near the scene. WAVY-TV was the feed-
point for ABC, CBS, NBC and the Cable
News Network. Over the next few days, the
station followed up with reports on the cause
of the accident, the people involved and the
reaction of the community.

o

With nine people dead, 66 injured and dam-
age in the millions of dollars, wisc-Tv Madi-
son, Wis., had a big job to do. On June 8, the
station unfolded the story of the tornado that
churned through the 528-population village
of Barneveld, Wis. WISC-TV aired one-min-
ute updates containing taped and live seg-
ments every half-hour, transmitting the latest
information on the injured and dead and cov-
ering an on-site visit by Wisconsin Governor
Anthony Earl. A power outage that damaged
the station’s microwave field apparatus de-
layed field anchoring of the 6 p.m. newscast
a few minutes. The coverage, extended to an
hour, started on the set with 10 o’clock an-
chor John Karcher and continued with re-
porter packages from the field. WiSC-Tv also
fed tape to Independent Network News and
stations throughout the Midwest.

a

The summer Olympics pushed kces-Tv Los
Angeles to raise its daily allocation of news
to five-and-a-half hours during the games. In
addition to airing breaking news and sports
updates, the station provided traffic informa-
tion, weather reports, ticket and hotel avail-
abilities and entertainment information.
Three half-hour, early-morning newscasts
were added to its schedule, which included
updates and topical features. Late afternoon
and late night newscasts were expanded and
newsbreaks were added to give viewers the
latest news. The station also brought in for-
mer Olympic athletes to give the partici-
pant’s point of view on various events. The
station used two helicopters, microwave
transmission and the Goodyear blimp as part
of its coverage.

(]

Kcne-1v Denver faced double dislocation
when a water main break occurred the same
day the city was experiencing a dangerously
high pollution level. The station had already
prepared a report on the pollution alert when
the break occurred near downtown and at the
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height of rush hour. With only an hour to the
newscast, KCNC-TV had to revise its show.
Because the break also affected pollution
levels, the station combined the two stories.
The KCNC-TV crew reached the scene of the
break only minutes before its broadcast, but
managed to provide ground and air coverage
of the break, the traffic situation, pollution
problems and water shutdowns in the down-
town area. For its efforts, KCNC-Tvearned a
regional Emmy for live news coverage.

a

KorFw-Tv Dallas used its aerial and ground
capabilities to handle a bank hostage story
from a small west Texas town. A robber had
taken several bank customers hostage. The
station used its Sky 4 helicopter to rush the
first crew to the scene, then backed them up
with a second helicopter for shuttling report-
ers and their footage to the station’s Fort
Worth bureau to make the 5 p.m. news dead-
line. It stayed with the story throughout the
evening.
G

An important spot reporting tool for wTse-Tv
Tampa-St. Petersburg, Fla., has been its he-
licopter, Sky 16. On July 25 the lives of
workers putting a coat of sealer on a building
in St. Petersburg were threatened when a
cable broke. The helicopter was at the scene
within minutes to get videotape and fly it
back to the studios for the noon newscast.

St. Paters

View from the WTSP-TV helicopter

Meanwhile, a second crew arrived later for
live reports. Two days later, a construction
accident in Tampa killed one worker and in-
jured several others. Sky 10 brought wrsp
cameras (o the scene first, this time with live
pictures from the air being sent back to the
studio. Live aerial pictures were also sent
back on another occasion when a small plane
crashed into a Japanese restaurant.

o

WHio-Tv Dayton, Ohio, delivered inside cov-
erage of the Dayton International Air Show.
The station mounted cameras inside, behind
and on top of several of the high-speed
planes at the show. A camera and micro-
phone were placed inside an A-7 fighter dur-
ing its combat assault simulation routine.
Another camera was suspended from a heli-
copter. In total, five hours of coverage were
broadcast, 85% live. From the coverage the
station put together a one-hour special which
it has syndicated to 150 markets across the
country.

The station sent a crew of seven to San
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Francisco to cover the Democratic national
convention.

D

NASA's mission to capture and repair an ail-
ing satellite struck wcpo-Tv Cincinnati as
newsworthy. So when CBS decided not to
give the event live coverage, the station tele-
cast the blastoff using a live cable pool feed
and narration by anchor Betsy Ross.

And when spring floods devastated south-
eastern Kentucky, wCPO-TV broadcast stories
about Cincinnati residents who collected
food, clothing, furniture and money for the
victims. It also showed its viewers what was
done with their contributions: A news team
flew by helicopter to Kentucky to document
the arrival of a 12-truck convoy.

O

The biggest spot news story of the year for
wtoL-Tv Toledo, Ohio, was that of fugitive
murderer Alton Coleman. The station was
the first to report that a car Coleman was
believed to have stolen had been found in
Toledo. When Coleman was captured on
July 20 in Hlinois, WTOL-Tv immediately
flew a reporter there, set up a satellite uplink
and, working with CBS and wBBM-TV Chi-
cago, were able to set up a remote broadcast.
Only three hours and 15 minutes after get-
ting news of the capture, WTOL-TV was airing
a live report of Coleman’s arraignment at the
federal building in Chicago.

Another story involved violence during a
strike at a local auto parts plant. It began
during a May 21 solidarity rally and resulted
in the arrest of 40 people and the damaging
of several police cars. Two days later, WTOL-
TV said it provided exclusive live coverage
of the return to the plant of nonunion work-
ers.

D

When k7iv Sioux City, lowa, covered the
River-Cade parade for the second year in a
row, it telecast its 6 p.m. news from the
parade site before coverage of the actual pa-
rade. The two-hour parade, which is in its
21st year, attracts 50,000 people. Reporters
were on the street to give color commentary
on the more than 120 entries.

The station undertook another long live
newscast when it covered the ordination and
installation of a local Roman Catholic bish-
op. The two-hour-and-40-minute program
resulted in numerous accolades from view-
ers and Catholic officials and gained the sta-
tion an award from Religion in Media. Some
500,000 Catholics live in the area.

D

The ongoing story of the Baltimore Colts’
move to another city presented special chal-
lenges to wuz.Tv Baltimore. The station fol-
lowed Colts owner Robert Irsay to as many
as five cities, sending back live reports on
his hunt for a new home for the team. The
station was in Honolulu for an owners meet-
ing, but Irsay never appeared. Nonetheless
the station filed a report by satellite to Balti-
more.

The station was ready at any hour to cover
the story. When moving vans moved the
Colts in the middle of the night, one of its

three ENG camera crews_caught the May-
flower vans at the team’s training center.
And the station also got exclusive footage of
Irsay and the Colts’ coach arriving to inspect
training facilities in Indianapolis, the team’s
eventual home.

(]

When the governor of Oregon traveled to the
Middie East to improve economic ties, KOIN-
Tv Portland accompanied him. Governor
Victor Atiyeh traveled to the town in Syria
where his father was born and met with
Egyptian President Mubarek. Reports cov-

KOIN-TV in the Middle East

ered the specific developments on the trade
mission and advanced agricultural methods
and techniques used in the Middle East
which are simiiar to those used in Oregon.

When a tanker ran aground near Newport,
Ore., the station went to the scene to cover
the spill, the ensuing cleanup and the envi-
ronmental impact. Coverage also included
attempts to save the waterfowl affected by
the oil spill.

(]

Wrix New York presented live coverage of
the funeral of Cardinal Cooke of New York
and of the installation of his successor, John
O’Connor. The station then aired a live press

A new Cardinal on WPIX

conference with the new archbishop.

WPIX also sent reporters on the campaign
and convention trails, with live reports air-
ing during the station’s 7:30 newscasts.

(m]

With the help of the four-station, two-way
microwave Carolina News Network, wFmMy-
Tv Greensboro, N.C., broadcast live footage
of North Carolina’s first execution in 20
years and of the capture of escaped Tennes-
see convicts in the mountains of North Caro-
lina. On its own, the station followed a
week-long search for escapees from the
Mecklenberg (N.C.) Correctional Center.
WFMY-TV’S crews covered the nationwide
manhunt 24 hours a day while also reporting
on a primary election contest. During the
Democratic national convention, anchor
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Dave Courvoisier investigated the struggl
between Senator Jesse Helms (R-N.C.) am
Jim Hunt, North Carolina’s govemor, fo
Helms’s Senate seat. And, to bring its view
ers coverage of the 400th anniversary of th
first English ship’s arrival in America
WFMY-TV shared the cost of satellite tim
with a fellow CBS affiliate.

(]

It’s difficult enough to report on the eruptios
of asingle volcano, but kamMe Honolulu airec
a special report covering the eruptions o
two: Kilauea and Mauna L.oa erupted simul
taneously for the first time in over 100 years
The station mixed live reports from botl
sites with information on various aspects o
the event: the history of volcanic eruption:
in Hawaii; the threat to homes and property
the status of both volcanoes, and the ancien
Polynesian mythology surrounding Madame
Pele, the volcano goddess.

D

During the crime spree of fugitive Alton
Coleman this summer, woTN Dayton, Ohio,
according to the station, was the first arez
station to report that Coleman had been seen
in Dayton and was the first to interview the
Dayton man who had been assaulted by
Coleman while stealing the car he used to
escape to Indianapolis. On July 20, wDTN
reported that Coleman had been captured in
Evanston, [l].

(]

While a wrMi-Tv Milwaukee news crew was
on assignment in Israel, the U.S. Marine
headquarters in Beruit was bombed and
more than 200 Americans killed. Reporter
Mike Jacobs and cameraman Jim Angeli lefi
Israel for a two-day stay in Beruit. They
filed reports on the status of the Marines in
lgeneral and those from Wisconsin in particu-
ar.

]

On Jan. 10 wraJ-Tv Altoona, Pa., sent an-
chorman David Breimhurst to the site of :
leak of a toxic chemical from a railroad car
outside the Altoona city limits. Breimhurs
updated the story throughout the night until
the threat of an explosion passed.

Reporters Phil Bayly and Dave Hurst
hosted a half-hour, live, special report on the
opening ceremonies of a major new high-
way, route 22, In attendance were Pennsyl-
vania Governor Richard Thomburgh, the
Pennsylvania secretary of transportation and
several local dignitaries.,

D

WoR-Tv Secaucus, N.J., took its local news
center stage when in November it premiered
News 9 Primetime, a half-hour newscast at 8
o’clock, investing “literally millions of dol-
lars” in equipment, personnel, promotion
and advertising (BROADCASTING, Nov. 7,
1983). The reason for the 8 p.m. slot, ac-
cording to the station, was changing viewer
habits. According to News Director Tom
Petner, the average New York area commut-
ing time is one hour. Therefore, commuters
arrive home later, eat later and watch televi-
sion later. The station inaugurated the pro-
gram on Tuesday, Nov. 8, with an hour-long
election special including live reports and
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interviews.

When two Amtrak trains collided head on
in New York, WOR-TV was able to provide
live coverage on its noon news, with report-
er Matt Schwartz providing updates
throughout the hour-long broadcast.

Upon the death of Terrence Cardinal
Cooke, of the New York archdiocese, and in
addition to coverage of funeral arrange-
ments, the station aired a half-hour special,
Terrence Cardinal Cooke: Spirit of Love,
featuring interviews with friends and associ-
ates of the Cardinal, and looking at the fu-
ture of the archdiocese and possible succes-
SOrs. n

The greatest challenge for the news gather-
ing crew at KGaN-Tv Cedar Rapids, lowa,
came on Feb. 20. Not only were the first
national presidential caucuses being held,
but at the same time President Reagan vis-
ited the state during a quickly planned cam-
paign trip. With most of the news staff al-
ready committed to caucus coverage, it
became necessary to use personnel from oth-
er departments to cover the presidential vis-
it.

KGaN-Tv followed the Reagan story with
live breaks throughout the day, from the
President’s arrival at the airport in Waterloo,
Iowa, 50 miles from Cedar Rapids, through
his final appearance at Des Moines. During
one of the breaks there was an immediate
switch after the President’s speech at the Na-
tional Cattle Congress in Waterloo to a cam-
era crew covering an anti-Reagan demon-
stration in another part of the city.

At the same time, the station also pro-
vided coverage of the caucus results with
live reports from Des Moines as well as the
large rural northeastern caucus in Mount
Vernon.

0

Wrav Green Bay, Wis., claimed to be the
only station in its market to air live satellite
reports from the Democratic national con-
vention in San Francisco. And reporter Jim
Gately traveled with Representative Bob Da-
vis on his fact-finding tour of Grenada last
November, sending his reports back to the
station via Westar V.

O

Wker Dayton, Ohio, used live reports break-
ing into regular programing to tell of a fire
that resulted in the deaths of three children.
The station received Emmy and UPI awards
for its coverage. When another fire broke
out at a downtown Dayton motel, reporters
for WKEF were on the scene before the fire

Early morning fire on WKEF

From birds to jets. Helicopters may not
be the state of the art in local TV journal-
ism any more. At Kiro-v Seattle, a Lear
jet has been added to the two helicopters
the television station shares with its two
co-owned radio stations there. The jet al-
lows the station "to cover stories break-
ing anywhere within 1,000 miles of Seat-
tle.” On one occasion it flew to cover a
locally owned yacht sinking in a British
Columbia harbor, and the rescue of its 20
passengers. On another occasion it was
used to carry a child to Sacramento, Ca-
lif., for a life-saving liver transpiant,

trucks, at 4:30 a.m.

After it was confirmed that mass murderer
Alton Coleman had been in Dayton for sev-
eral days, WKEF was the first to report that
Coleman had left the area and that the FBI
and local authorities had been searching for
a woman who had been seen with Coleman
while he was in Dayton. A WKEF investiga-
tive reporter found the woman and obtained
an exclusive interview.

(W]

On March 28 a tornado cut through the
North Carolina towns of Mount Olive, Red
Springs and Faison, causing $5 million dam-
age. Wway Wilmington, N.C., weathercaster
Shirley Gilbert kept the area informed
throughout that night with live updates.
Teams of reporters spent the night in all three
towns interviewing victims and reporting
emergency conditions. All newscasts for the
next day were devoted to the aftermath of the
tornado. For her work, Gilbert received the
highest honor of the National Weather Ser-
vice, The Special Service Award.

(]

Wrvi-Tv Miami brought a new twist to the
coverage of a manslaughter trial. The station
aimed to cover the final moments of the trial
of a Latin policeman charged with the shoot-
ing death of a black. The station used two
live cameras, one in the courtroom and one
in the hallway. One reporter stationed out-
side the courtroom watched the closing argu-
ments on a hall monitor and explained the
proceedings to viewers. When the verdict
was returned, the station switched live to the
reporter for his report. The station also
claimed to be the only one from the area to
accompany Jesse Jackson on his trip through
Cuba and Central America. The station also
was in Washington to anchor the late news-
cast the day American and Cuban prisoners
were returned to the U.S.

(m]
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The U.S.’s invasion of Grenada became
local story for komo-Tv Seattle when it w:
discovered that the original invasion forc
included Army Rangers from Fort Lew:
(near Tacoma). The station sent its Washing
ton bureau chief, Tim Hillard, to Grenad:
while assignment editor, Mike Gudgel
scrambled to put together feed time from th
nearest uplink (in Barbados). Hillard, lik
the rest of the world’s reporters, was stuc
on Barbados for the first few days, but ever
tually got to the island to file first-hand r¢
ports. Gudgell spent long hours coordinatin
feeds with ABC to arrange for the station
nightly reports. According to KOMO-TYV,
was the only on-the-scene coverage in th
market. The station wrapped up the stor
with coverage of the homecoming ceremon
at Fort Lewis for the Rangers.

Another story that required fast action f¢
KOMO-TV was the death last September ¢
Senator Henry (Scoop) Jackson. Nearly 10
staffers sorted through video, the film I
brary, scripts and personal reminiscence
from friends, family, political enemies an
station reporters. In 15 hours the report we
ready and the station devoted its entire
p.m. newscast to the story.

(m]

The terrorist attack on the Marine headqua
ters in Lebanon proved a challenge for wrt
Washington. As a national story, there wei
two focal points, the bomb site in Beiru
and the seat of government in Washingtor
Then there was the local story of the effe:
the tragedy would have on the Washingto
community. The station’s coverage began :
the scene, then moved to the White Hous¢
Capitol Hill, the United Nations and into th
homes of victims. Reports explored the el
fect of the attack on other marines, and th
recent political history of Lebanon, callin
on the expertise of a former U.S. diplomat
and concluded with a tribute to the falle;
marines.

Camera crew members Andrew DeSanti
and Toby Mason were returning to the sta
tion after an assignment when an emergenc:
necessitated their covering a story withou
assistance of a reporter or producer. A con
struction worker had suffered extreme elec
trical shock from a high tension wire anc
showed no vital signs when first treated by
fire rescue team. DeSantis and Mason tapec
the life saving efforts of the team, and the
man was alive and breathing normally wher
transported to the hospital. The man wat
released six days later, and at the request of
the Bethesda-Chevy Chase (Md.) Rescue

A rescue on WTTG



Which exerts
more weight
per square inch?

They both exert about
65 pounds pressure per

Can you make square inch. The truck
the grade on this spreads its weight on some
- > 53 square inches on each
truckmg test? of its 18 wheels, while the

lady with the high heels

0 Aloaded 18-wheel tractor—
semi-traller combination

[J A 115-pound woman wearing
high heel shoes

concentrates the 65 pounds
Into one square inch at
point of impact. This
example illustrates the

E “spread the load” concept
' which governs truck
weight regulation in the

United States.

What percentage
of raw milk
do trucks haul?

0 9%

0 20%
0 68%
0 100%

Trucks transport virtu-
ally all raw milk from
farm to processing dairy.
The very same day that
milk is delivered, it's
processed nte milk
products, which trucks
also deliver.

This on-board truck computer monitors:

O Driver performance [ Average miles per hour
O Vehicle performance O Total trip time
0 Miles per gallon 0 Gross weight [——

All of the above and more. Sounds futuristic,
but it's true. A quiet revolution is transforming
trucks into high technology vehicles, making
them safer and more efficient to operate.

How many people are
employed by the trucking
industry?

0J 7,000,000 3850,000 032,000,000

7,000,000 people: drnivers to warehouse-
men, mechanics, computer operators

| and systems analysts, dispatchers, dock

workers, salesmen, rate clerks, terminal
foremen, service managers, claims
clerks, safety directors, accountants and
upper management.

There's no question about it. The Amer-
ican freight transportation system is the
finest in the world. And the American
trucking industry i1s a vital part of that
system. That's why we're working to pro-
vide businesses with the economical,
reliable, responsive service they require
to stay competitive. And since we're all
consumers, everyone benefits.

Trucks. The driving force
behind American business.

FOUNDATION

The American Trucking Associations Foundation, Inc
1616 P St. N.W.. Washington. D.C. 20036
(202) 797-5236




Squad, the station provided a tape to be used
as a training video.

When a truck loaded with flammable ma-
terial went out of control on a bridge, jack-
knifing and coming to rest hanging over the
Potomac river, WTTG's video crews were first
on the scene, according to the station. Using
a helicopter and the replay of video material,
the station provided bulletins and both live
and videotaped reports on its 10 p.m. news.

D

Extra time and expense were spent to inter-
rupt regular programing on WwcBD-TV
Charleston, S.C., to provide viewers with
live coverage of the funeral for World War I1
General Mark Clark. The funeral and inter-
ment for Clark, a Charleston resident, were
held on the campus of the Citadel, a military
college.

Another spot news story involved the ar-
rest of the operators of a religious school
about 50 miles from Charleston on charges
of child abuse. WCBD-TV reporter Lisa La-
Fata covered the story as the owners were led
into the police station. Later the station
showed viewers evidence confiscated by po-
lice including handcuffs, chains, bats and a
steel confinement cell, all allegedly used to
abuse children at the school.

D

On a Saturday afternoon, a man under the
influence of cocaine claimed to have a bomb
and threatened to blow up Orlando (Fla.)
International Airport. Within minutes wesh-
Tv Orlando had assembled a news crew of 25
to cover the story. Police evacuated the air-
port and blocked 2all roads leading into and
out of the area, causing problems with both
air and road traffic. WESH cameras and re-
porters were at the airport when police nego-
tiators persuaded the man to give up.

D

The 40th anniversary of the D-Day invasion
provided kinG-Tv Seattle, Wash., with an op-
portunity to bring local and international his-
tory together. A three-man crew interviewed
a local man who had participated in the inva-
sion and pulled historical footage for the first
segment in the report. The crew then trav-
eled to France, recapping the battle and in-
terviewing local participants. And they
taped the local man as he walked on the
beach and reminisced with his wife. The
crew edited the pieces in London and satel-
lited the report back to KING-TV. The project
cost about $10,000.

]

To wNew-Tv New York, local news is more
than just a happening in the New York area.
The station claimed to have sent the only
western journalist to enter the Soviet Union
to cover the funeral of Yuri Andropov. When
the U.S. invaded Grenada, the station dis-
patched a correspondent to cover the inva-
sion and the press-military problems.

D

The wrae-Tv Pittsburgh assignment desk
sent crews to Route 51 when it learned of a
landslide there. It turned out that one person
had been killed and several injured. Reporter
Adam Lynch was on the air moments after
arriving on the scene with the first of several
special reports. In addition, Lynch and re-

Landslide on WTAE-TV

porter Sally Wiggin gathered information
and interviews for a full report at 6 p.m.
Two inmates at a Pittsburgh maximum se-
curity prison took two prison employes hos-
tage in an escape attempt. WTAE-TV began
its coverage shortly after the first police cars
arrived on the scene with a live report during
its AM Pittsburgh program. Crews remained
on the scene throughout the six-day siege.
The station’s background on the story in-
cluded investigating reports that prison offi-
cials had been tipped the previous day that
an escape attempt might occur. WTAE-TV
was also the first to interview the main figure
in the attempt, prisoner Richard Henkel.

]

The Kentucky Derby is a major news event
for wHas-Tv Louisville, Ky., with more than
90 station employes participating this year.
The station went on the air at 10:30 a.m. on
Derby day and coverage ranto 7 p.m. ABC
cut in with a network feed covering the race
between 4:30 and 6 p.m. WHAS-TV reporters
covered news inside and outside the track,
the celebrities in Millionaire’s Row and traf-
fic conditions. The 6:30 newscast that even-
ing originated from the track.

Also a local favorite is The Great Steam-
boat Race, which the station covered in a
live, 90-minute program. Cameras were set
at four locations to cover the race. A bomb
threat temporarily halted the race and report-
ers scrambled to that breaking story. Cover-
age also included reports on the history of
steamboat racing and the two boats in that
race that day.

D

Wosu-Tv New Orleans’ involvement with
the 1984 World’s Fair included construction
of a $3.5-million studio, including over $2
million of new equipment that will return to
the station when the fair is over, on the fair
grounds in the Crescent City. On opening
day, May 12, wDSU-TV broadcast seven
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hours of continuous coverage of the event
and satellited two hours to a network of sta-
tions around the country. In the course of the
World’s Fair, WDSU-TV has also been produc-
ing live daily 30-minute shows from the
grounds in addition to news updates during
the station’s regular newscast.

Prior to the opening, WDSU-TV sent a crew
to the People’s Republic of China for twc
weeks to report on that nation’s role as a
major exhibitor at the fair. Included were
stories on China’s trade with the port of New
Orleans and joint business ventures of the
U.S. and China. WDSU-Tvalso sent crews tc
Tokyo to report on Japan’s involvement in
the fair and to Rio de Janeiro for a story on
the fair’s overtures to Brazil.

Other spot news highlights:

WDSU-TV dispatched anchorman Charles
Zewe to Grenada following the U.S. inva-
sion to satellite reports from there and the
nearby island of Barbados. The station alsc
chartered a jet to fly the New Orleans parents

.of one of the rescued students to Houston.

There they joined the parents of their son’s
wife, also a student in Grenada, in welcom-
ing the pair back to the U.S.

Louisiana Governor Edwin Richards was
a main focus of WDSU-TV, which covered his
gubernatorial win in the 1983 elections, with
the station predicting his win within two per-
centage points. WDSU-TV remotes on elec-
tion day were fed to a network of five sta-
tions in the state. And, when Governot
Edwards sponsored a fund-raising trip for
his contributors to Paris after his election,
WDSU-TV  political reporter-photographer
J.B. Bateman and producer Phil Grossman
went along.

A spot exclusive claimed by WDSU-TV was
its coverage of a police chase of an alleged
robber with a hostage through several par-
ishes. A reporter and photographer followed
in the high-speed chase and were there when
the stolen police car was run off the road and
the armed refugee was killed by a police
sharpshooter.

O

Wnps Derry, N.H., 2 new independent sta-
tion, claims to be first to air some stories that
gained national attention, such as the deci-
sion of Massachusetts Senator Paul Tsongas
to retire because of poor health. It also re-
ported.in February that Senator Ernest Holl-
ings would drop out of the presidential race
if he did not do well in the New Hampshire
primary.
]

South Carolina Educational Television
covered the state fair in six live programs
from the fairgrounds, using four cameras
with long cable runs. Each segment was
aired from a separate location, without a set,
and was broadcast on SCETV’s nightly pub-
lic affairs show, Carolina Journal. A crew
of 14, including two anchors and two report-
ers, worked on the program. A county sher-
iff s deputy stayed with each camera to pre-
vent disruptions by the crowd.

Carolina Journal also cooperated with
Art's the Thing, ETV’s weekly arts program,
to provide six half-hour programs from the
Spoleto USA festival in Charleston, S.C.
Four producers-reporters worked daily in
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Charleston on performance pieces, person-
ality profiles and background mood pieces,
which were then fed by SCETV's closed cir-
cuit system to home base in Columbia, §.C.,
for statewide broadcast. The magazine-style
programs were fed each following morning
by satellite uplink to public television sta-
tions nationwide.

And when South Carolina veterans re-
turned to Normandy’s coast for the 40th an-
niversary of D-Day, producer Tom Fowler
and videographer Charley Buchanan fol-
lowed. In 17 days of shooting, the ETV
staffers captured people and battlefields,
creating a half-hour documentary that aired
one week after their return to the States.

g
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HACE-TO-PIAGF
SATELLITE NETWORKS

Not many stations conduct interviews in
planes above a flood. Kcci-tv Des Moines,
lowa, reporter Kent Petersen interviewed
lowa Congressman Neal Smith as they flew
over Red Rock dam. The station’s photogra-
pher, Dave Warner, piloted, and fed the live
interview during the 6 p.m. news. Smith had
been a major force behind construction of
the dam, which was under great stress due to
a month of heavy rain.

]
In an effort to get closer to its viewers, KATC
Lafayette, La., broadcast major portions of
its 5, 6 and 10 p.m. news shows from remote
locations in its market. The station went to
10 parishes over a 10-week period, sending
back transmissions to the studio via micro-

When President Reagan addressed the nation from the World Economic Summit

in Wilhamsburg, VideoStar was there —providing the sateliite network for ABC

and millions of homes on the evening news. « But that's not Surprising.

Whether it's a late-breaking news story or a reEu/ar/y scheduled report or sports

event, VideoStar delivers your message when you want 1, where you want it

And because our fully transportable uplinks and downlinks are broadcast qualty,

“we deliver it the way you want it. _« Maybe that's why ABC, C6S, NBL, CNN
and many others have trusted VideoStar to transmit space shuttle launches,

Presidential primaries, conventions and elections, NCAA football and basketball

games, Super Bowls, Sugar Bowls and the upcoming Olympic Games. Not to

mention hundreds of late-breaking news stories. «  Lall on the people who are

 Mmaking face-to-place saiellite networking so commonplace. Lall VideoStar.

THE SATELLITE NETWORKING COMPARY

Atlanta New York

(800) 241-8850

Los Angeles Chicago  Washington, D.C.
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wave. The station utilized two Sony Be
cams, a remote production switching ve
lights and cable. In addition to the regu
anchors, a field producer, two camera ope!
tors, an audio switcher, engineer, vid
switcher and director took to the road. T
station produced feature stories, live int
views and special reports on the differe
parishes. Top high school graduates in t
parishes KATC visited were honored in sf
cial profiles the station ran. Special Cay
music was composed for the campaign.

O

Wrse Hartford, Conn., has made extensi
use of its Sky 3 helicopter to cover breaki:
news. When heavy rains caused floodin
the station went to the air, originating li
reports on flood damage, on areas about
be hit, on roads that were passable and

shelters for homeless flood victims. Cl
News went aboard the helicopter to film 1
ports for the network news. When a series
earthquakes hit the area, the helicopter tre
eled 175 miles to the quake’s epicenter
Lake George, N.Y. The station interview

WFSB's flood coverage
residents and gave information on what to «
if there was another quake.

WFSB was on the scene before police a
rived at an abandoned escape vehicle rol
bers used in a $7-million Wells Fargo bar
robbery. The station photographed polic
searching the van and followed up tips ¢
one suspected robber. One tip said he was
the Buffalo,N.Y., and wFSB said it was tt
only station to travel there and file report:

The invasion of Grenada provided WFS
with a local angle—the 65 medical studen
from southern New England there. The st:
tion claimed to be the first local TV operatic
to travel to Charleston, S.C.. to cover tk
arrival of the first group of students from tk
island. And the station claimed to be tk
only one in the northeastern U.S. to commt
nicate with students still on Grenada throug
ham radio operators. And the station we
quick to enter the island after the invasio
was completed, sending back live reports vi
Barbados.

a

In April, Robert Irsay, owner of the Balt
more Colts of the National Football Leagu
held a press conference in the Indianapol
Hoosier Dome to officially report that tt
Colts would move into that stadium froi
their home at Memorial Stadium in Balt
more. The only Baltimore television static
present at the press conference was WMAR-T'
With the use of facilities provided by wWTH
Indianapolis. WMAR-TV provided live cove
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age. For weeks before the press conference,
WMAR-TV camera crews followed Irsay to
cities from Chicago to Hawaii to present the
latest on the Colts story. On the night follow-
ing the early-moming move of the Colts’
equipment out of Memorial Stadium, WMAR-
TV presented a 60-minute news special with
live interviews of Colts heroes Johnny Uni-
tas and Tom Matte, a taped history of the
team’s history and a profile of Irsay.

O

WrvT Tampa, Fla., upgraded its news com-
mitment in the past year, the station said. It
used two separate sateilite feeds in its live
and taped coverage from the Democratic
convention in San Francisco. The station
also uses satellite feeds from its news bureau
in Tallahassee, the state capital and utilizes
color Doppler radar and a fiber optic outdoor
display unit.
0

At wcau-Tv Philadelphia, the station’s added
commitment to covering New Jersey has
meant as much in additional equipment as in
personnel. The station has a microwave van
equipped with Sony BVU-800 editing sys-
tems and a New Jersey videotape library in-
side. Stories can be edited in the van, and
live reports can originate from the communi-
ty involved. A fixed bureau with an assign-
ment editor monitors radios and passes along
stories for the field crew to pursue.
During the election season the station has
made several improvements in its coverage.

No-power television. When a power failure darkened parts of downtown Pittsburgh for six hours,
the only light in the newsroom of KDKA-Tv there came from a few battery-powered emergency {amps.
The assignment editor moved to the station lobby, and reporters were dispatched to cover the story.
Emergency generators kept the station on the air and provided some backup lighting for the
newsroom, but reporters and producers worked in the shadows, some typing by flashlight. The
remaining power was diverted to the tape editing area. As the 6 p.m. news approached, the news
and production departments developed a plan to get the news on the air. There wasn't enough
power for studio lights, so the station's floor crew built a makeshift set outdoors, in a grassy area just
across from the station. At six o'clock, a group of windblown anchors went on the air.

It is using pre- and post-voting polling to
identify trends. Anchorman Larry Kane as
the chief poiitical reporter got one-on-one
interviews with the Democratic candidates

They say that imitation is the sincerest form

of flattery...
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duced the idea of structured soy proteins. While there
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before the state primary.

When major breaking stories occur, the
station occastonally uses a team approach to
reporting, dividing the story into several
areas. A major downtown fire saw an anchor
at the scene with a reporter gathering infor-
mation for him, a second reporter at a van-
tage point overlooking the fire and third at
another location.

a

As part of election coverage in Huntington,
W. va,, wsaz-Tv there aired a one-hour, prime
time special on the election and followed it
with another 90 minutes of coverage at 11:30
p.m. The station used six reporters stationed
at various candidates’ headquarters to get
their reaction to the vote tallies. A regular
part of WSAZ-Tv's evening and late night
newscast is a job placement service, de-
signed to curtain the high unemployment in
the area.

O

On March 28, tornadoes swept across east-
emn North Carolina, killing 44 people and
destroying millions of dollars in property.
When the storms struck at 9 p.m., wNCT-TV
Greenville, N.C., was knocked off the air,
and did not return until 11:30 p.m. By that
time, the death toll from the storms was
known to be 30, with nine in Pitt county, the
home of the station. WNCT-TV went on the
air with unedited tape of the destruction.
Shooting was a problem, since heavy rain
and high winds continued through the night.
On the 6 a.m. local Carolina Today show,
packages from various storm areas were
aired, along with segments of general foot-
age and first-hand reports from reporters just
back from the field. The noon news was
devoted to tornado coverage, as were the §
p.m. and 11 p.m. news, with the 11 p.m.



-wscast expanded to 45 minutes.
Off-duty chief photographer Kevin
'Brien learned of a car chase involving po-
e and an out-of-state car. He set up his
mera along the reported path of the chase,
d was able to film both police and sus-
«cts. The story aired on the Saturday 6 p.m.
:ws. As a result, the parents of one of the
spects complained of police brutality.
1eir story was told on Monday’s 6 p.m.
:ws, folowing which a witness called to
y the youth had been mistreated. The wit-
:ss agreed to a silhouette interview about
¢ incident. The district attorney began an
vestigation. As a result, one ofticer re-
gned, a second was dismissed, and a depu-
sherift was found guilty of assault. 1n ad-
tion, police in Surt City, N.C., 120 miles
vay, identitied the subjects shown in the
ation’s report as fitting the description of
1spects in several beach property break-ins,
sulting in arrest warrants.

0

n February, kLA Los Angeles went live
rom 5 to 7 p.m. to cover a sniper incident at
local elementary school, the only station, it
aid, to present that much coverage. One
hild died and several vthers were wounded
n the attack. The station’s minicam unit was
m the scene when SWAT team members
noved in on the sniper.

O

\ propane tank explosion and fire that Killed
ive brought out all-night coverage by wive-
v Buffalo, N.Y. The station sent news crews

to the fire and to city hospitals where the
injured were taken. Special reports contin-
ued overnight and the next day, covering a
news conference by city officials, the setting
up of emergency shelters, the gathering of
furnishings for the homeless, the funerals of

An explosion rescue on WIVB-TV

the four fireman and one civilian killed and
the grand jury investigation into the acci-
dent. WIVB-TV’s coverage earned numerous
state and regional UPI awards. The station
made tapes available from the accident to
train fire and ambulance personnel.

The station hustled to beat other stations
and the networks for pictures of daredevil
Karel Soucek’s attempt to go over Niagara
Falls in a barrel. The station managed to
acquire color snapsots, slides and home
movie footage from tourists of the attempt

and showed the exclusive footage before the
networks found material later that night.

a
Luck can play an important part in good
news reporting. Robert Kirk of wwsr-tv
Rock Island, llI., was lucky enough to be on
a Caribbean cruise late in October of 1983
and within seven miles of the fighting during
the U.S. invasion of Grenada. Kirk listened
to shipboard shortwave radio and reporied
the latest news of the invasion by telephone
live on the Oct. 25 WHBF 6 p.m. newscast.
The next day Kirk reported that U.S. forces
were planning to land on Carriacou, an is-
land 25 miles north of Grenada.

(]

When the U.S. government airlifted Ameri-
can citizens from Grenada, the evacuees
were taken to the Charleston Air Force base.
wcsc-Tv Charleston, S.C., viewers saw the
students, in live broadcasts, getting off the
planes and kissing the ground.

Another special effort involved wCsC-Tv’s
live coverage of the funeral of Charleston’s
General Mark Clark and its halt-hour tri-
bute, An American Eagle.

]

Few would accuse wxyz-Tv Detroit with un-
derplaying the coverage of the John Delor-
ean case. When the automobile manufactur-
er was arrested, the station assigned reporter
Vinice Wade to the story. Wade traveled to
New York, northern Ireland, Switzeriand,

eventually in viewer support!”

“There is no question that a genuine, positive and sustained effort in public affairs and community relations
pays off on the bottom line. It pays off in improved morale internally, in self-respect, community identity and

JAMES E. DUFFY, President, ABC Television Network
Senior Vice President ABC Broadcast Group
NBACA National Convention-New York City
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At the controls. Throwing the switch to
launch the first newscast on Metrome-
dias newly-acquired kmLD-Tv Dallas is
John Kiuge (r), Metromedia’s chairman
and presiden!, and his daughter, Sa-
mantha. (At right rear is Bob Bennett, Me-
tromedia Broadcasting president. Lori
Clark, the station's technical director, is
sitting at left. Behind her is Kluge's wife,
Patricia.)

The station airs newscasts nightly at 7
p.m. (its local news is complemented by
national and international coverage from
CNN} and utilizes, in addition to its own
Basys computerized newsroom, the ali-
news facilities of its co-owned radio sta-
tion KRLD(AM). The newsroom is computer-
ized to the point where news director
Tony deHaro said there are no typewrit-
ers.

West Germany and London, gathering infor-
mation for a five-part series that won numer-
ous awards and was aired by stations in other
markets. Wade also spent the better part of
the last three months in Los Angeles cover-
ing the trial, beginning with the jury selec-
tion in March and filing daily reports after
the trial began April 18.

o
An increase in weather coverage has been
evident at wmpT Salisbury, Md. The station
has moved the weather portion closer to the
top of its 6 and [1 p.m. broadcasts. A com-
puter graphics weather system has been add-
ed and the station is doing live weather cut-
ins on Monday through Friday afternoons.
More time is also being devoted to special
weather stories. When storms hit the Eastern
Shore and wiped out miles of coastline, the
station devoted nearly its entire newscast to
the story. The storm was tracked and its path
updated. Coverage of clean-up and damages
was updated- later.

O

WEEK-TV Peotria, lll., received the Associated
Press best downstate spot news award for its
coverage of the murder of a mother and her
three children in nearby Bloomington, Ind.
The station aired live updates on the pro-
gress of the investigation, and interviewed
the father of the family, who was eventually

charged with the murders. WEEK-TV set up a
“live mobile newsroom” to handle coverage
of the event.

WEEK-TV provided the pool camera used
for first coverage of the Illinois Supreme
Court, It also ran many sports specials.

]

A group of marines stationed in Lebanon
starred in a Christmas special last year, when
wwLpP Springfield, Mass., produced a half-
hour documentary, Christmas in Beirut With
Western Massachusetts Marines. The sta-
tion received news daily by telephone from
its reporters, and created a week-long news
series, Life in Lebanon, from the material.

Back in the states, wWLP followed an out-
break of fires at the University of Massachu-
setts in Amherst. The stories led to a first-
place Bay State Award for WwLP's coverage.

| Investigative/documentary

| S—

Among the stories undertaken by werz Ba-
ton Rouge was a five-month investigation,
headed by reporter John Camp, of television
evangelist Jimmy Swaggart and the financial
status of his Jimmy Swaggart World Minis-
try, culminating in a one-hour documentary,
Give Me That Big Time Religion that uncov-
ered a number of discrepancies in fund-rais-
ing techniques. After the piece was aired,
Swaggart bought time on two other Baton
Rouge stations to explain his ministry, con-
cluding his program with an offer to forgive
WwBRZ if it would agree to fund construction
of schools in El Salvador for $58,000. Ac-
cording to the station, it remains unforgiven.
Give Me That Big Time Religion was pur-
chased by PBS and aired on Front Line na-
tionally in February 1984. Among the
awards garnered by the program were a Pea-
body and duPont-Columbia.

Camp also worked on a three month in-
vestigation of former governor (since re-
elected governor) Edwin Edwards and his
business dealings with friends and associates
while in office. Camp uncovered real estate
and financial transactions in which the gov-
emnor appeared 10 use his position to help
himself and his friends. The investigation
resulted in a prime time documentary,
Friends in High Places, which was chosen
by the Associated Press as its National En-
terprise Story of the Year.

a

On December 8, 1983, woR-Tv Secaucus,
N.J. sports director and anchor Jimmy Myers
discovered that a suspended New Jersey
Nets professional basketball player, Michael
Ray Richardson, was trying out illegally for
another team. He taped the tryout and con-
fronted those involved, prompting action by
National Basketball Association officials.

In a three-part investigative report on edu-
cation, reporter Stefani Shelton looked at
three types of education: urban, suburban
and vocational, and the problems and solu-
tions offered in each.

In other stories, reporter Janet Rose exam-
ined the use of drugs in horse racing, and
Chuck Gomez filed a report on motorcycle
gangs, interviewing a member of the Pa-
gans, a gang based in New Jersey.

The state of New Jersey, through the of-
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fice of the Commissioner of Commerce a
Economic Development, requested ¢
WOR-TV provide television coverage of B
tival 83, a showcase of New Jersey histc
to be featured at the American Folklife Fet
val in Washington. Using that footage a:
starting point, the station created a dos
mentary, Festival '83: New Jersey's Hida
Treasures, which looked at everything frc
colonial glass blowing to AT& T long lim

D

WeBRc-Tv Birmingham, Ala., marked t
20th anniversary of the bombing of the 1€
Street Baptist Church that killed four yow
black girls by devoting its entire 5 p.1
newscast to the subject. The station talked
the girls’ families, those who were also

the church at the time and those who were 1
the police force then. The report examine
what has changed and what stayed the sar
in Birmingham in the last 20 years. The on
man convicted in the case, still behind bar
was also interviewed. News people wl
covered the event were interviewed as we
younger station employes who were in B:
mingham at the time and related their mem
ries of that time.

]

Anchor Bill Walker wrote and produc
wsoc-Tv Charlotte, N.C.’s 10-part series ¢
the lives of three convicted killers on Nor
Carolina’s death row. The series was broa
cast when the state was preparing for its fi1
execution in 20 years. Walker and photogr
pher Joe Ehlich also talked to the victim
families and friends.

WSOC-TV investigative reporter Bruc
Bowers received a tip that the Charlotte par
police chief was using on-duty park police
men to provide security for a local medic:
clinic. Bowers went undercover and tape
the chief cashing checks and sending hi
deputies to the clinic. He then confronted th
chief only to have the door closed on hir

WSOC checking on the chief

without comment. After the story aired, th
chief resigned and in a later development
the city council considered putting the par.
police under the jurisdiction of the city po
lice.

North Carolina celebrated its 400th anni
versary on April 27 and wSOC-Tv spen
$16,000 on its coverage. The station pro
duced a five-part series, shot almost entirel’
in Europe, that traced the route of the firs
settlers and included footage of the Englisl
celebration in Plymouth, England. The fina
part of the series was broadcast live fron
London during the station’s 6 O'Clock Re
port.
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The problems associated with adult illiteracy
in the United States were examined in Wall
of Words: Adult Illiteracy, a documentary
produced by wez-Tv Boston and hosted by
actor Ed Asner. The program focused on the
25 million Americans who can neither read
nor write and the 30 million described as
functional illiterates. The documentary
pointed out that adult literacy programs in
many cases cannot meet the demand, and
explored a number of suggested remedies to
tackle the problem.

A one-hour, prime time special called
Making a Winner: Inside the New Hamp-
shire Primary, focused on the primary two
days before the votes were cast and took a
behind-the-scenes look at the media’s cover-
age of the event.

The Sicilian-New England heroin connec-
tion was the subject of just one of several
series produced by wBZ-Tv’s *l Team.” Re-
porter Joe Bergantino’s investigation of the
heroin traffic led him to New York and Sicily
and back to Boston. Another I Team report
uncovered corruption at Boston city hall.
The team photographed a highly paid city
official running errands while at the same
time filing time sheets that said he was work-
ing. The investigation resulted in hearings
by the Boston Finance Commission. The
station’s consumer action reporter, Sharon
Wright, took a look at the heaith spa industry
and its high-pressure sales tactics. And an-
chor-reporter David Wittman’s series on
computers in the classrooms rounded out the
station’s investigative programs.

a
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The Dawson Addis Story, a six-minute piece
resulting from three months of investigation,
brought wis-tv Columbia, §.C., more viewer
response than any other story last year, and
led the station to begin putting together a
special projects team. The subject of the sto-

ﬁl‘wﬁw

WIS-TY's SCIC investigation

ry was abuse of a worker’s compensation
system by the seven-member South Carolina
Industrial Commission. In order to investi-
gate conflict of interest in cash payments to
disabled workers, the station first had to get
access 10 Industrial Commission records. It
succeeded. WIS-TV then had to make a story
about documents and judicial procedures vi-
sually interesting. It did so by using a
squeeze zoom, special graphics and other
production techniques. The story brought
about a state investigation.

a

The killing of a 3-year-old child by her step-
father led to a five-part investigative report
by the news department of waei-Tv Bangor,
Me. The report discovered that at the time of
the child’s death, she was legally under the
protective custody of the state of Maine. It
was shown through interviews with a judge,
district attorney and the commissioner of the
Maine Department of Human Services that if
it had not been for a flaw in communication
among their offices, the death could have
been prevented.

In a similar case, wABI learned on a tip
that a report filed with the Department of
Human Services of a child whose hand was
burned over an electric range by a foster
parent was never forwarded to the district
attorney. The reporting of that story led to a
change in Human Services policy that all
reported cases of child abuse should imme-
diately be referred to the district attorney for
investigation.

WaBI carried exclusive reports last Febru-
ary on the sabotage of four National Guard
helicopters in Bangor. Through its sources,
the station was able to follow an FBI investi-
gation until it was the first to report that the
sabotage was done by the head of the local
mechanics union to protest work hours as-
signed to some of the members of his union.

]

Bob Richardson, news director at kvoa-tv
TJuscon, Ariz., acted as producer and inter-
viewer for Barry: The Grand Old Man of the
Grand Old Party. The documentary on Ari-
zona Senator Barry Goldwater ran in two 60-
minute segments during prime time. Gold-
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water discussed the high and low points of
his political career and restated his intention
to retire after his present term in the Senate.

Another documentary, Miracle Valley: a
Study, dealt with racial conflict in a southern
Arizona town. KVOA-TVrecounted the story
of violence between an all-black church and
local law officers which led to the deaths of
two people in October 1982. The show in-
cluded new information on life in the town
since the fighting,

0

Guerilla wars in Afghanistan and El Salva-
dor were not too far away for coverage by
KIRC-TV Seattle. Reporter Hilda Bryant and a
photographer, smuggled by ambulance into
Afghanistan, covered a guerilla war council
meeting one night and watched from a hill-
top the next day as Russian artillery bombed
the village where they had stayed the night
before. Bryant, who originally went to do a
story on heroin trafficking from Pakistan to
the Pacific Northwest, interviewed two Rus-
sian soldiers who had defected and visited a
guerilla underground bomb factory and a ref-
ugee camp. The material was used in a prime
time, half-hour broadcast.

Another KIRO-TV unit traveled to El Salva-
dor and explored the financial connections
between Seattle and that country. The story
revealed that Seattle churches raised money
to buy back political prisoners in El Salvador
and to smuggle them to the U.S. The report
also included scenes from refugee camps.

a

A major national story that KABc-Tv Los An-
geles began breaking even before arrests
were made was that of alleged child abuses
at the McMartin PreSchool in Manhatian
Beach, Calif. A research team, which had
begun a generic story late last year on child
abuse, stumbled upon allegations surround-
ing the McMartin PreSchool in February. Ar-
rests weren’t made until late March. The re-
porting raised difficult questions concerning
privacy, slander and defamation. The station
used the Community Information Project, a
team of news researchers organized by a
California attorney 15 years ago. The CIP
has been used by 20/20 and 60 Minutes in
stories they have researched.

The station also undertook an investiga-
tion to determine the quality of superior
court judges. A questionnaire was devel-
oped with judges rated on demeanor, deci-
siveness, efficiency, knowledge of law and
appropriate sentencing. The inquiries were
mailed to members of the county’s deputy
district attorney’s association, the county’s
public defenders association and the crimi-
nal courts bar. The results were tabulated
and those who scored high and low were
interviewed. A booklet of the survey results
was mailed out to 5,000 people who had
requested copies.

Two features of the daily newscasts are a
consumer unit, which deals with consumer
problems, and an Eyewitness Anonymous
crime tip program. The latter, now in its
third year, has been responsible for 2,279
arrests leading to 507 convictions, the sei-
zure of $12 million in illegal drugs and the
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solution of arson cases that caused $870,000
in damage.

0

Wukw-Tv Cleveland went along and docu-
mented a three-month undercover investiga-
tion by police, designed to break up an area
drug ring. Akron-Canton correspondent
Dick Russ went along with police officers as
they made there arrests. The crackdown re-
sulted and in the conviction of 14 major drug
dealers.

A two-month investigation by I-team re-
porter Carl Monday uncovered the falsifica-
tion of election inspection records and the
misuse of election board funds in the city.
The series prompted the election board to
conduct a special inquiry. As a result, two
inspectors were suspended and demoted.

Election investigation on WJKW-TV

Two other employes were disciplined and
still face criminal charges. In the report, the
station found that many polling places never
were inspected. The I-team filmed inspec-
iors who were supposed to be on the job at
the supermarket and on the golf course. It
was found that some employes were receiv-
ing checks up to $400 for travel costs when,
in fact, they were never leaving the building.
The report exposed that the employes were
using two sets of books, one for the board
and one for the auditors. Since the report,
the election board has instituted new ac-
counting procedures and controls to monitor
employes.

The station’s Tom Meyer, in a 14-part se-
ries, rated the local school systems. Among
the areas Meyer used to find information for
the project were various independent stud-
ies, students’ test results and interviews with
over 100 people. Tom Meyer also drew up a
12-question quiz. He found that on the aver-
age, ninth graders in the public school sys-
tem only got four questions correct. Sixth
grade students at a private Catholic school,
who took the same test, averaged 10 correct
answers. The series aired as local voters
were considering a school tax hike.

]

Kmox-Tv St. Louis’s investigation of City
Hospital there turned up some startling re-
sults. Prior to the report, the hospital laid off
480 employes and lost its accreditation. A
research member of the station did volunteer
work three days a week for two months at the
hospital, gathering information through
memorandums and interviews with doctors,
nurses, patients and hospital administrators.
The station found that 30% to 35% of hospi-
tal employes called in sick each day, the

pharmacy “frequently runs out of common
medications and supplies” and some medical
machines did not work properly. One month
after the report, the medical schools that
staff the hospital with interns and residents
threatened to pull out when contracts ex-
pired. The hospital was conditionally reac-
credited and is looking for a private firm to
manage it.

A two-week investigation of fire safety in
the public schools turned up violations of
fire codes. The hazards included chained or
locked exit doors, turned-off alarm systems,
windows with wire screens and deficient fire
drill procedures. The station had the fire in-
spector confirm that the deficiences were
typical and that only 5% to 10% of the 150
schools file drill reports. After the reports,
the superintendent ordered all locked doors
to be unlocked during the school day and a
city grand jury issued a report condemning
the conditions and calling for an investiga-
tion.

0O

Newport, R.I., a major cocaine distribution
center for New England? A special report by
wJaR-Tv Providence, R.l., presented evi-
dence that it was, and prompted an investi-
gation by state and federal drug agencies.
The segment was one of four half-hour pro-
grams in the station’s new series devoted to
local investigative reporting. The series was
medeled on 60 Minutes.

In another examination of crime, WIAR-TV
ran a series of interviews with former mob
hitman Nicky Palmigiano. Palmigiano, now
part of the Federal Witness Protection Pro-
gram, gave Providence viewers insight into
organized crime in Rhode island.

And in yet another crime piece, WIAR-Tv
reporter Frank Coletta and photographer
Bob Emerson spent three weeks among the
inmates at the Adult Correctional Institute in
Cranston, R.I. The half-hour special, Inside
the ACI, provided background information
that later helped WIAR-TV assess the prison’s
attempts to deal with complaints of over-
crowding, poor food and lack of meaningful
work assignments.

O

A special report undertaken by small-market
wCAX-Tv Burlington, Vt., took on major mar-
ket proportions. The station took an in-depth
look at rising medical costs in Vermont. and
aired a 25-part series, each part running at
least five minutes. Drawing information
from the state health department, the sta-
tion’s own computers and 13 years of hospi-
tal information gathered by an independent
firm, wCAX-Tv found that unneeded routine
surgery was one reason for major increases
in health costs. The program revealed $50
million of $190 million went to operations
that “good” doctors said were not necessary.

The station found there was a high inci-
dence of hysterectomies in one part of the
state, and one hospital with a tonsil removal
rate more than five times the state average.
But hospitals with good records were also
named in the series.

A professional standards review board re-
port was quoted in the story which said the
level of unnecessary treatment at half the
state’s hospitals was above an acceptable
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level set by the federal government.

In the aftermath of the series, wCAX.T
says one hospital has begun to lose federz
support, and another will be closing on
wing because of fewer patients.

O

When a Milwaukee resident, representin,
himself as an invalid in a wheelchair, sent
letter to President Reagan asking for help i
finding a job, the President’s staff aske
wisN-Tv Milwaukee for help. But when th
station investigated, it found the residen
was not disabled and had been convicted ¢
burglary, breaking and entering, forgery an
passing bad checks. As a result, the Presi
dent’s staff has stopped the job search an
the man has been arrested again for writin;
bad checks.

Exposing a fraud on WISN-TV

The station and WHA-Tv Madison, Wis.
worked together on the disappearance of :
plastic surgeon, reported drowned, whe
faced six malpractice suits and had six more
filed after he disappeared. Two years later
WISN-TV reporter David Patrick found the
surgeon in the Florida Keys. The man, in ar
exclusive interview, told how he had growr
tired of being harassed and didn’t want tc
practice medicine again. Three suits are still
pending against the doctor.

After trying for 18 months, anchor Dan
Lewis and photographer Kip Christine ob-
tained visas to visit Poland. They inter-
viewed Solidarity leader Lech Walesa short-
ly after he received his Nobel peace prize.
The visit also included a five-hour detention
in a jail, confiscation of their tapes, numer-
ous refusals of interviews and restrictions on
filming a Sunday mass.

Other features: “CrimeLine Anony-
mous,” a crime tip hotline that has led to the
solution of murders, a hit and run, two
armed robberies, a bank robbery and a wel-
fare-fraud case; a five-part series on Nicara-
gua; a five-part series on defense following
the showing of The Day After, and a report
that women in a correctional center were
trading sexual favors for drugs and ciga-
rettes.

a

Mary Brown, a bail jumper, asked wCPO-TV
Cincinnati for help. Her fears that she would
be harmed by a bonding company called
“Bounty Hunters” led to a channel 9 series
about the alleged terrorist tactics of bail
bondsmen in Cincinnati. The series instigat-
ed a grand jury investigation that resulted in
indictment of six bondsmen on charges of
abduction and felonious assault.

And when the federal government ordered
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air pollution clean-up in the greater Cincin-
nati area, WCPO-TV covered public and gov-
ernmental reaction. Because many residents
feared automobile emissions control legisla-
tion, reporter Leslye Crater followed local
legislators to Nashville, where they com-
pared battle plans with city officials, and
then to Washington, where greater Cincin-
nati officials met with their congressmen and
EPA administrators to challenge the clean air
edict.

]

The workings of KGB-sponsored Polish
spies in the Chicago area were one investiga-
tive report undertaken by wmao-Tv Chicago.
The station’s investigative unit revealed
methods used to discredit those in the Polish
community, steal industrial secrets and at-
tempt illegal electronic surveillance of Chi-
cago residents. Polish agents are hard to
spot, the station found, and include police-
men, clergymen, television engineers and
business people. The unit identified 11 Po-
lish intelligence agents working out of the
Polish Consulate in Chicago—the station
says the federal government kept all this in-
formation top secret. Individuals’ stories
were also included. In one, WMAQ-TV traced
the story of a Polish emigre, pressured into
stealing industrial secrets, who later com-
mitted suicide.

O

Kron-Tv San Francisco sent anchor-reporter
Bob limenez, cameraman Craig Franklin
and field producer Robert Campos, to El
Salvador to trace the stories of nine Ameri-
cans who had been killed there. Their re-
ports first aired in September 1983 as a
week-long series, were later compiled into a
half-hour special: El Salvador: Climate of
Death.

According to an exclusive report, when
the members of San Francisco’s police de-
partment searched the house of Dan White,
convicted of killing Mayor George Moscone
and supervisor Harvey Milk, they over-
looked secret diaries that might have under-
cut White's defense. The story was based on
information provided by Douglas Schmidt,
White’s defense lawyer.

An exclusive series of reports dealt with
the U.S. Army’s biological warfare testing.
In the reports, produced by Jonathan Dunn,
anchor-reporter Paul Udell revealed that
military research includes dispersal of dis-
eases in aerosol clouds, the use of mosquitos
as germ carriers and the testing of legion-
naires disease.

A six-part series, Stopped for Questioning,
dealt with “proaction,” an aggressive Oak-
land (Calif.) police department policy that
attempts to anticipate cnme. Under that poli-
cy, citizens are regularly detained for “field
checks.” Because many of those stopped are
poor and nonwhite, some officers claim the
policy constitutes subtle racism. In response
to the series, the city of Qakland launched an
offical investigation.

KRON-Tv caught state officials off-guard
when it revealed high levels of the pesticide
ethylene dibromide in food samples taken
from Bay Area grocery shelves. The sta-
tion’s Target 4 investigative unit commis-
sioned a laboratory to test boxes of Duncan

Hines muffin mix; all of the boxes registered
EDB levels. Chambers Bryson, of the Cali-
fornia Department of Health Services, pro-
vided his reactions to the station’s findings
via microwave feed from Sacramento, Calif.

Irish youth on WCVB-TV

With the large population of Irish Americans
in the Boston area, wcve-Tv there produced
a one-hour documentary on the conflict in
Northern Ireland. The report went beyond
the political/religious problems to examine
what effect the fighting had on young peo-
ple. A news crew on location in Belfast
spent five weeks gathering material. The sta-
tion interviewed members of the “Skin-
heads,” described by the station as a radical
group of Catholic teen-agers. The crew also
interviewed a 17-year-old who survived a
terrorist attack but saw his brother and uncle
shot and has witnessed other random acts of
violence.

Closer to home, the station examined the
realities in a typical urban high school.
Faced with funding and staff cutbacks, the
school has discipline and faculty morale
problems. Adminstrators, teachers and stu-
dents gave their perspectives on their lives
and education. One student discussed her
hopes to get into Harvard; another student
said that before school one morning he drank
a fifth of Vodka. The report brought into
focus the problems of urban schools.

]

Over 15 months, wrex-Tv Rockford, [il., re-
porter Jerry Huffman aired 37 reports con-
cerning chemically polluted ground water in
two nearby subdivisions. A local company,
Wamner-Electric Brake & Clutch, was found
to have been a contributor to the problem. It
is presently financing the building of new,
private water wells and transmission ser-
vices in the two subdivisions.

WABC-TV in Japan
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Japan’s educational system was compare
with that of the U.S. by wasc-Tv New York i
a 10-part series. The crew spent two week
in Japan, where it produced reports on th
Japanese system of “cram schools,” whic.
prepare students to gain admission t
schools. Interviews with individual student
and their families were also featured. Th
story maintained that Japanese students ar.
“memorizers,” while American student
learn to think “creatively.”

In a report on international terrorism
WABC-TV told its viewers that many group
had connections in New York. The corre
spondent, Roger Sharp, went to Belfast
Northern Ireland, where he interviewes
members of the IRA, and to Italy, where hi
interviewed members of the Red Brigade, a1
Italian terrorist group. In each case, the re
port outlined ties with the U.S.

Two reports produced by WABC-Tv during
the year dealt with drug abuse. One exam
ined the problem of doctors and nurses or
drugs, and revealed that hospitals often dc
not report cases to avoid scandal. Anothe
examined the economics of drug abuse. The
story calculated drug prices, loss by law-
abiding citizens because of drug-relatec
crimes, decreased job productivity and im-
pact on the national economy. But the story
also featured a local angle. The New York
police department told the station that nar-
cotics had infiltrated the hotel, garment and
other industries, including banks, which
launder money.

WABC-TV gave its viewers a personal look
at a 4]-year-old heart patient and his family
who were hoping to find a donor. When the
news came, WABC-TV chartered a Lear jet to
fly to Virginia to shoot footage of the heart
being packed in ice and loaded on a plane.
The story culminated in the airing of the
transplant operation.

O

Each week on wemH-Tv Columbus, Ohio, the
station airs a “Newsextra 4” series. Topics
have ranged from dangerous amusement
park rides, to medicare costs to unemploy-
ment to foster children. The station reports
increased ratings with the addition of Doug
Adair and Mona Scott, a husband-and-wife
team formerly on the air in Cleveland. One
series on hearing loss resulted in over 2,000
people taking hearing tests at four area shop-
ping malls. A week-long health fair put on in
conjunction with various health agencies
and featuring free medical screenings and
information, was attended by 20,000 peo-
ple.
O

In October 1983, wiLa-Tv Washington re-
porter Paul Berry leamed that the city of
Washington was about to purchase almost
$600,000 worth of body armor vests for the
city police. One of the vest manufacturers
charged the city did not allow competitive
bidding and was about to buy a vest that did
not stop certain types of bullets available on
the street. A representative of the complain-
ing manufacturer fired rounds into the pro-
posed vest and also into one manufactured
by his company to prove that his vest would
stop the round, was better made and would
cost no more than the other, perhaps less.
After airing the story, several police officers
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and other vest manufacturers came forward
and agreed that the police were not getting
the best vest at the best price. D.C. Police
{hief Maurice Turner tried to prove thati the
station’s test was not fair, but what came out
was that the original allegation—that the city
had conducted no competitive bidding—was
true. As a result of the story, the police began
testing the vests. The city council requested
the department give an accounting for the
monies donated by the city, and the vest fund
committee was forced to show an accounting
of how the money was spent.

Another wILA-TV investigation looked
into a series of sweetheart contracts between
Southeastern University and a convicted con
artist. Following the reports the university’s
president and business manager were fired
and all the members of the board of trustees
resigned. A number of degrees were re-
voked, including the BA and MBA of a uni-
versity trustee. And a federal grand jury is
investigating evidence of mail fraud and
bribery.

A woman for whom a housing project in
Brooklyn was named was the subject of an
investigation by wces-Tv New York. In a se-
ries of reports, investigative reporter Amold
Diaz told the story of Sallie Mathis, who had

Housing probiems on WCBS-TV

rented out units reserved for the poor to more
than 80 families before construction on the
project was completed. The reports in-
formed viewers the situation had become
“explosive.” When owners of the property
tried to hold discussions with the tenants,
they were chased off the property by sup-
porters of Mathis, who felt she was a hero
who defied the white establishment on be-
half of the poor. Diaz was threatened while
covering the story.

Although tuburculosis is thought 10 be a
disease of the past, wCBS-TV’s medical cor-
respondent, Dr. Peter Salvo, told viewers
that 127 new cases had been discovered in
Harlem, the highest rate in the U.S. and 10
times the national rate. But Salvo also re-
ported there were cases in other sections of
New York, including South Bronx and Bed-
ford Stuyvesant. According to his investiga-
tion, the resurgence of the disease was due to
lack of preventive measures and fewer case-
workers after federal funds were cut off.
WCBS-TV reports that since the story aired,
more caseworkers were hired and more
money was devoted to the TB program in
New York.

WCBS-TV is owned by CBS Inc., but that
didn’t stop the station from airing a report
that some employes of CBS News had been

involved in suspicious stock purchases. Pri-
or to an Evening News broadcast that took a
critical look at Nutrasweet, a low calorie
sweetener manufactured by G.D. Searle
Co., there was a rash of trading activity in
the company’s put options. The report con-
tained allegations that could have hurt the
price of Searle stock. WCBS-TV’s business
and economics editor Dan Dorfman told
viewers that the Securities and Exchange
Commission was investigating.

0

Toxic waste was of interest to the viewers of
WAPT Jackson, Miss., which devoted 10
consecutive weeknights to a proposal to lo-
cate a dump in the immediate area. The sta-
tion reported on the people who would own
and operate the dump, the residents of the
area where the dump would be located and
the state’s role in the permit process. The
series uncovered enough new information to
move the state attorney general’s office and
the State Department of Natural Resources
to request transcripts for their own files.

0

In Lansing, Mich., wiLx-Tv’s newly formed
investigative team covered a statewide law
enforcement drive that resulted in the arrest
of 1,000 persons who had been charged with
crimes but were still at liberty. The station
also broke a story of illegal gasoline mix-
tures being sold at Michigan gas stations.
And the team went undercover and discov-
ered workers compensation fraud and dete-
riorating bridge conditions.
0

A report of sexual abuse in three Florida
schools for juvenile defenders aired by wrv-
TV Miami resulted in a state subcommittee
hearing to further investigate charges of mis-
conduct. The investigation found that chil-
dren, aged 8 to 16, were victimized by the
staff. And reports of alcohol and drug abuse
among staff members were also uncovered.
As a result, many staffers resigned, eight
were fired and one state-run facility was
closed.

Another report examining a language pro-
gram found that many students were receiv-
ing high school diplomas without being able
1o speak functional English.

0

The extended reports on a child abuse case
by wJz-Tv Baltimore led to a state law pro-
viding court review of decisions by the
county social services division. The station’s
investigative team found that a 22-month-
old who had been admitted to a county hos-
pital had been abused. The station also
found that her 6-year-old sister had starved
to death the year before, and thai parenis
were awaiting trial on a manslaughter charge
in that case when the 22-month-old was
rushed to the hospital. After the child was
released, she was returned to her mother.
The reports sparked anger among elected of-
ficials that the county social services depart-
ment would return the child to her mother
while she was awaiting charges. A law was
later passed that allows prosecutors and po-
lice to attack in courts any questionable deci-
sions by the social services department.
The I-team also investigated nonhandi-
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capped people parking in handicappe
spots. The station caught on film nonhand
capped people placing handicapped signs o
their dashboard and then going to work. [
light of the reports, the Motor Vehicle Ac
ministration changed the parking system t
help curb the problem. The report also foun
that the state’s method of awarding space
“was highly unregulated and had grown b¢
yond the control of state officials.”

0

WFaA-Tv Dallas enters its third year in it
investigative series on health and food hand
ling in local restaurants. The station ha
aired 33 reports over a 10-week period thi
year. The investigation continues to poir
out problems in the city’s inspection of res
taurants. The public outcry following the se
ries has put pressure on the city, which i
now shutting down, rather than fining, th
establishments.

A three-month probe into how Social Se
curity is administered to the disabled turne:
up recipients’ claims that Social Securit;
Administration administrative law judge
were cuiting expenses by illegally denyin;
benefits. The report also investigated trave
practices of some judges. One confrontatiol
between reporter Byron Harris and a judg

A jab on WFRAA-TV

resulted in the judge throwing punches.

One documentary centered on one of the
station’s own “Close-Up” reporters. Mat
Quinn had a stroke in May 1983 and late
entered the hospital. Surgery was requireq
and the documentary team from the statios
went along to record his operation and docu
ment his recovery. The material was pulle
together and five months later the station hac
a first-person account of a stroke recovery

O

The news team at waee-Tv Springfield
Mass., produced several documentaries
When the station’s general manager, Gilber
M. Lefkovich, was invited to go to Israel as
a part of an interfaith tour, he took a new:
crew with him. When they returned, the sta-
tion presented a 10-part series featuring
sights such as the kibbutzes, religious
shrines and the unstable border area. They
also produced a half-hour documentary, The
Holy Land, An Interfaith Perspective. Othe
feature stories included one on the Interna-
tional Games for the Disabled held in New
York and a series on soap operas by co-an-
chor Audrey Sommers. While working on
that story, Sommers traveled to New York
and ended up with a bit part in the daytime
serial, All My Children.



WGGB has also been busy with investiga-
ive projects. Reporter Jim Mishler present-
:d a five-part series on how Massachusetts is
Jealing with the environment. While work-
ng on this project Mishler was able to break
he story of the shutdown of municipal wells
n parts of the state because of EDB contami-
1ation. “Raising the Curtain on Incest” was a
seriess by weekend anchor Kathy Tobin
which dealt with the problems of victims and
ways they can seck help. Pete Dragon inves-
iigated hunger in western Massachusetts and
1id a series on the problems that still affect
veterans of the Vietnam War.

O

Jlohn McPherson of wesH-Tv Orlando, Fla.,
investigated charges that the U.S. Border
Patrol was harrassing and arresting Hispan-
ics in central and south Florida who were
legal residents of the United States. The sto-
ry led the governor of Florida. Bob Graham.
lo form a task torce to investigate the
charges.

a

Asof July |, 1984, the drinking age in Wis-
consin was raised to 19. To investigate re-
ports of minors being served alcohol. wTmd-
Tv Milwaukee sent reporter Mike Gousha
and a crew to a bar with Mike G., a {7-year-
old. The cameraman went into the bar before
Mike with a minicam in a knapsack. He sat
down at the bar and aimed the camera at the
spot where Mike was going to sit. Although
the video was dark, the audience could
clearly see Mike come in, order a beer and
be served. The series ran in three parts—the
above scenc was shown in part one along
with an interview with Mike as well as inter-
views with a 16-year-old recovering alcohol-
ic and an 1¥-year-old who told how she had
been drinking in bars since she was 14. In
the second part. a bartender was interviewed
and presented his side of the issue. The third
part showed how easy it is to make or obtain
a take 1D.

WTMI-TV also investigated the possibility
ot a hazardous waste disaster in a five-part
series on what the state is doing to protect
residents.

a

A strike by workers at many resort hotels in
Las Vegas was big news {or KTNv.TV there.
The station devoted a half hour in prime time
in July to put the situation into perspective.
Nearly all of the 24 station stafl members
were involved in producing the special. It
recapped the early days of the strike. One
reporter was arrested for obstruction while
covering picketeers.

O

At the top of wspa-Tv Spartanburg, S.C.’s,
investigative reporting list was a 10 part se-
ries called An American Tragedy: Illiteracy
in South Carolina. Written and produced by
reporter Patrick Fraser, the series won sever-
al awards including the South Carolina Edu-
cation Association’s “School Bell Award.™
Fraser followed the series with |5 additional
reports focusing on the progress that had
been made. Other investigative programs
produced by the station included: Marijuana
Harvesting for Profit, a series on child sup-

port and one on the “Video Invasion.”
D

Last full. wrvh Syracuse, N.Y. formed an I-
Team to provide viewers with more detailed
investigative reports. One [-Team series re-
ported by Rich Isome uncovered Chrysler
Corporation documents which stated that the
use of menthol-blended gasoline would void
warranties on their cars. According (o
Chrysler, such biends could result in damage
to fuel system components. Arco had been
given a waiver by the Environmental Protec-
tion Agency to sell menthol-blended gas. All
of these facts were unknown to area consum-
ers. After the report, Arco announced a new
warranty program to repair all menthol-cre-
ated fuel system damages not covered by
auto manufacturer warrantics.

In January the [-Team discovered that sev-
eral fires in a northern Syracuse suburb were
due to faulty fireplace construction. Experts
claimed that workmanship on the fireplaces
had been shoddy and local ofticials admitted
that they had not been inspected before they
were enclosed within the buildings.

Isome traveled to Beirut along with cam-
eraman Dave Tinsch to videotape reports for
wTvH and for two other stations that were
participating in the project. KCTV Kansus
City, Mo. and WNEM-TV Saginaw, Mich.
Isome interviewed military personnel from
the viewing areas of the three stations. as
well as General Jim Joy, commander of the
U.S. troops in Lebanon. Isome and Tinsch
were often in dangerous parts of Beirut dur-
ing their assignment—shells would some-
times explode less than 30 feet away while
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they conducted interviews on the U.S. Ma-
rine base. However, both men said later that
the chance to be at the sites where interna-
tional news was breaking was worth the
risks they took.

(]

WTTG(Tv) Washington reporter James Ad-
ams had an exclusive story when he discov-
ered that furniture mistakenly shipped from
the State Department to Washington’s penal
institution, Lorton Reformatory, contained
top secret documents. Because divulging the
contents of the papers would have further
compromised national security. Adams fo-
cused on the massive breach of security at
State and what could be done by the Senate
Foreign Affairs Committee to prevent recur-
rences. The stories resulted in congressional
investigations. The State Department took
action against three employes and instituted
broad changes in its handling of internal
documents.

Reporter Dick Krantz’s three-part series
on the new sweetener, Aspertame, explored
the role of the Food and Drug Administra-
tion in approving it as a food additive. focus-
ing on questions about the validity of scienti-
fic studies used by the FDA as the basis for
its approval. In another report by Krantz,
WTTG documented more than $750,000 in
wasted funds on five contracts handled by
the city’s Minority Business Opportunity
Program. The series also revealed that the
city government was ignoring ifs own pur-
chasing laws. The series prompted an inves-
tigation by the D.C. Council. Other series
by the station included one on brain injuries




and the long road to recovery, and a report on
violations of a law requiring U.S. citizens to
be hired before legal foreign workers.

O

Target Four, wrae-1v Pittsburgh’s consumer
investigative unit, focused on scams prac-
ticed on Pittsburgh’s unemployed. Among
those exposed was a work-at-home scheme,
subsequently investigated by postal authori-
ties, and a jobs directory that was discovered
to be listing nonexistent jobs. Target Four
consists of a reporter and producer who
broadcast five stories a week.

The station’s Extra unit, which produces
stories for the 6 p.m. newscast, examined
the special needs of those growing old in
prison, and the elderly who are sent to pris-
on. The story was told from the perspective
of three prisoners.

Reporter Faith Daniels and the Extra unit
took a look at the growing concern about
ethical and legal questions raised by artifi-
cial insemination. Among the topics dis-
cussed: Do offspring have the right to know
the medical and social history of the sperm
donor and what are the safeguards to protect
the donor’s anonymity?

In an attempt to show how a family copes
with terminal illness, reporter Donna Jordan
spent many off-camera hours with the family
and in the editing booth to create a faithful
impression of the emotions involved in the
ordeal.

o

The post-Kennedy era was the topic of a
WNEV-TY Boston special that featured seven
hours of live programing. The show, Since
JFK: The Last Twenty Years, which aired
on the 20th anniversary of Kennedy’s death,
examined how the country’s social, cultural
and political heritage have changed over the
years. Part of the program included a series
of live broadcasts from the Kennedy Library,
which had scheduled a number of special
events. A one-hour documentary on JFK
was also aired and many prominent writers,
historians, artists and politicians participat-
ed in a series of roundtable discussions on a
variety of subjects.

o

On three occasions, kGTv San Diego sent
reporters and camera crews a long way from
home to produce documentary/investigative
reports. Reporter Bob Donley and photogra-
pher Michael Ineman went to Cuba to report
on the people, politics, religion, housing,
labor, baseball and the island’s educational
process. However, the station noted that it
had a near encounter with a production di-
saster. Two new Sony cameras ordered by
the station for the project did not arrive until
minutes before the plane’s departure for
Cuba. Ineman leamed how to use the new
gear on the job and the production came off
without a hitch.

Donley spent more time overseas, this
time with photographer Bob Craft, tracking
down a San Diego financier. When Jerry Do-
minelli’s company went bankrupt, he was
held in contempt of court for refusing to
disclose the location of millions of dollars.
He was arrested, jailed and released on bail.
Dominelli jumped bail and fled to the island

of Montserrat. Donley followed him there
but was refused an interview. However, the
island forced Dominelli to leave and Donley
interviewed him on a flight back to the U.S.
His story was fed via satellite from Miami,
where the plane landed. But Donley was not
finished. He headed to Europe in search of
the elusive millions, hoping to obtain an ex-
clusive interview with a Dominelli associ-
ate, but was unsuccessful.

O

In December, assignment editor Jim Prather
and photographer Ken Hazlett produced a
30-minute documentary for KTHv Little
Rock, Ark., called Juveniles in Justice: a
System That Doesn’t Work. Both men spent
five months touring juvenile corrections fa-
cilities for the program, which revealed that
In many cases the constitutional rights of

Juvenile justice on KTHV

minors are violated. One judge admitted on
camera that in one case he sentenced two
juveniles to a training school without ever
appointing them an attorney. Seventeen of
the judges working on juvenile cases in the
state of Arkansas have had no legal training.

O

Keo-Tv San Francisco traveled to Japan,
following American auto workers as they
entered a one-week training program to learn
“the art of auto building—Japanese style.”
The employes were part of a work force that
would return and work at a Toyota factory in
Fremont, Calif., to be opened later in the
year. The station interviewed the only wom-
an hired to work in the plant and described
the marketing and manufacturing strategies
that have made Toyota a top company. While
in Japan, the KGO-TvV news crew looked at
the mass transit problems in its major cities,
why there is so little drunk driving there and
Japanese auto sales techniques.

a

Korw-Tv Dallas anchor Clarice Tinsley broke
a national story with her investigation into a
delayed ambulance call that resulted in the
death of a woman. She told the story of a
man’s desperate call for help for his dying
mother and the callous and cavalier treat-
ment he received at the hands of a fire de-
partment call-screening nurse and her super-
visor. The man’s mother died before an
ambulance arrived. Through the Texas Open
Records Act, we obtained the fire depart-
ment dispatching tapes of the incident which
graphically told the story. Following the sta-
tion’s investigation and the resulting national
uproar over the system, major changes were
instituted. The nurse was fired, her supervi-
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sor demoted, other fire department person
nel disciplined and the call-screening pro
gram was suspended while a complete cit,
investigation ensued.

(m]

The effects of television on the beliefs ans
life styles of children and adults were ex
plored by kPNx-Tv Phoenix. After a one-hou
documentary produced by Gannett wa
aired—exploring street and television vio
lence and the way minorities are portrayed
among other subjects—the station aired :
one-hour, question-and-answer show. /
panel of social and psychological expert:
ficlded questions from the audience. Tht
station patched in feeds from the police de
partment to get its perspective. Also includ:
ed was the perspective of a family that ha¢
gone without television for two weeks.

A total of 10,000 “Critical Viewinj
Skills” pamphlets were distributed to loca
libraries. And as part of an ongoing feed
back system, the station sets up a gazeb
each week at different shopping malls to re
ceive input from the public.

O

Knee-Tv Los Angeles, in marking the 25th
anniversary of the Castro revolution, did an
in-depth, five-part series on Cuba, with each
segment running 15 to 20 minutes. The pro-
ject was backed by six weeks of research and
on-location reporting. As part of the series,
the station interviewed Cuban and Central
American political leaders. The segments
examined events leading up to the revolu-
tion, the country’s economy and its depen-
dence on the Soviet Union, its relationship
with the U.S. and its political and cultural
life.

Another investigative piece closer to
home concerned the booming wine industry
in California. The station aired a five-part
series and a documentary delving into the
business, scientific, geographical, cultural
and consumer sides to the wine stories. In-
cluded were profiles of the San Joaquin val-
ley, where many wine grapes are grown; the
Davis, Calif., school where genetic engi-
neering is being studied to improve wine,
and trends in marketing to counter a reces-
sion-caused sales drop.

o

WrRrv Green Bay, Wis., sent a two-man crew
to Nicaragua to probe U.S. involvement
there and the role of the Catholic church in
that country. They interviewed Bishop
Schlafer, a native of Wisconsin, who has
lived in Nicaragua for 36 years. The station
corrected a story reported earlier that the
bishop had led 800 Nicaraguans to Honduras
the week before Christmas. He had, in fact,
been celebrating midnight mass with the In-
dians when shooting broke out. At day-
break, the Indians traveled to safer ground—
in Honduras—and the priest accompanied
them.

]

The consolidation of New Hanover county
and the city of Wilmington has been impor-
tant to the residents of southern North Caro-
lina for several years. News director Steve
Berry of wway Wilmington, N.C., produced a
series of special reports to inform residents



I the county of the latest proposals by the
ty for consolidation. Later, public affairs
rector John Randt traveled to Columbus,

a., where a similar consolidation took
face in 1970. Because the size of the two
ties was comparable, the Columbus case
as considered a good example of what con-
slidation could mean to Wilmington. In his
scumentary, Consolidation: Friend or
oe?, Randt interviewed Columbus leaders
» find out what methods city officials were
sing to sell the idea to the people and what
x advantages would be created by consoli-
ation.

0
ive-mile-long Daufuskie Island is located
1st off the coast of South Carolina. It is the
wrget for a future large development which
/ill displace all of its present 75 inhabitants.
eporter Joan Mack and a news crew from
icep-Tv Charleston, S.C., spent two days
n the island preparing a three-part series on
s people and future.

WCBD's Lisa LaFata did a story on Tami
Aiddlesworth, a 7-year-old girl with leuke-
aa. LaFata filed reports on Tami's weekly
lood treatments and on free trips she was
iven to Disney World and Marineland. She
ied a few weeks later. The reports inspired
1e community to hold fund raisers to help
ne family pay its medical bills.

0
Nnew-Tv New York examined the problem of
*hild molesters in a one-hour documentary.
The series interviewed child molesters in a
special prison in New Jersey for sex offend-
:rs, probing their motivations, backgrounds

and personalities. The documentary was fol-
lowed with a live phone-in show, staffed
with hotline personnel and other advisers.
The airing brought an increase in molesters
seeking help as well as victims searching for
treatment.

O

Mike Deeson, reporting for wrsp-Tv Tampa-
St. Petersburg, Fla., uncovered consumer
fraud being committed by a local company.
Inventors would pay the company to re-
search the marketability of their inventions
and would be given phony market reports in
return. After the report aired in early July,
Deeson received responses from over 200
inventors who had been victimized by the
scam. The estimated amount taken through
this fraud was nearly a million dollars.

A series of investigative reports by Mark
Feldstein, now working for ABC News, ex-
posed conflict of interest in Hernando coun-
ty, north of the Tampa Bay area. After four
months of research, Feldstein confronted the
county engineer with evidence that building
contracts had been awarded to his own con-
struction company. Before the report was
broadcast, the county engineer resigned and
his professional license was placed under
review.

Another conflict of interest uncovered by
WTSP-TV involved the Florida Department of
Transportation. During a three-part series it
was shown that the official in charge of pur-
chasing landscaping vehicles was buying
them from his own farm. The report led to an
investigation of the Department of Transpor-
tation by the state Inspector General’s office.

0

Momma Lives on Miami Beach, an ¢éxamina-
tion of what was once the country’s premier
winter resort, garnered statewide AP and
UPI awards for wpLG Miami-Fort Lauder-
dale. The documentary was a sequel to a
report produced 10 years earlier, and showed
that the community’s elderly residents con-
tinued to experience poverty, crime, loneli-
ness and a lack of respect.

The station also traveled to Israel to report
on a group of Americans who had volun-
teered to work on Israeli military bases for
three weeks. That story proved difficult to
cover, as WPLG dealt with problems varying
from tapes lost by airlines to areas declared
off-limits for cameras to permission for ac-
cess to bases given, withdrawn, and then
given again.

a

For its AP and UPI award-winning special
report, “Country Quality Meais,” wpTa Fort
Wayne, Ind., used an anonymous shopper to
investigate a local meat outlet owned by a
Xenia, Ohio, company. The shopper,
equipped with $200 and a wireless mike,
was dispatched to buy meat from the store,
which advertised that $200 would buy over
300 pounds of meat. However, once the
shopper seemed interested in making a pur-
chase, the meat company’s salesman belit-
tled the quality of particular slabs, suggest-
ing the customer look at another, better,
piece. After the “better” meat had been pur-
chased, wPTA had it appraised by an outside
firm. The station found that the butchered
weight was drastically different from the
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hanging weight—the shopper actually paid
four times more for the cut than would have
been spent in a grocery store. Officials at the
meat company, which had been the $ubject
of numerous Better Business Bureau com-
plaints, refused to be interviewed. WPTAs
broadcast featured the taped conversation
and drawings rendered from the shopper’s
description of the outlet, and aired in Octo-
ber, a month after the station’s investigation
began. A month later the state attorney gen-
eral ordered the company to stop its decep-
tive advertising practices. The company
closed down in early 1984.

0

Wowk-Tv Huntington, W. Va,, spent nearly a
month tracking the working habits of Ohio
Department of Highways workers. In a
week-long series, Men At Work?, reporter
Steve Dale showed workers taking nearly
one-hour breaks for coffee each moming,
nearly 90-minute lunch breaks, another hour
break for coffee in the afternoons and, in
several instances, parking along the side of
Ohio highways doing nothing for hours at a
time. Most workers, scheduled to be on the
job until 4 p.m., were back at the garage and
leaving for home by 2:30. Dale and his crew
taped the story from an unmarked van
parked near the construction sites where
work was scheduled to be performed. And in
many cases Dale followed the workers, tap-
ing all the while.

A WOWK-TV news investigation of report-
ed water pollution in a trailer park nearly
resulted in tragedy for the two-man news
team covering the story. The station aired a
special report on the water pollution which
caused the West Virginia State Department
of Health to order residents of the park to
boil their drinking water until further investi-
gations could be made by the state. During a
follow-up story, reporter Rick Williams and
photographer Jim Forbes visited the park to
interview residents and were confronted by
the park’s operator. He asked them to leave
and as they were driving away, he threatened
them with a hammer and then smashed the
rear and side windows of the station car. He
was later arrested.

O

Two news topics that KPix San Francisco has
investigated have been air safety and the
AIDS epidemic. The station’s anchorman,
Dave McElhatton, is a private pilot and he
undertook a five-part news series on air safe-
ty in light of deregulation and a changing
economy. McElhatton carried reports of long

Probing AIDS on KPIX

working hours, staff cutbacks and postponed
maintenance. A news crew went to Ohio,
Washington, Los Angeles and San Diego
and talked to industry spokesmen, govern-
ment officials and airline safety watchdogs.
Viewers also got an upfront look at pilot and
flight attendant training and aircraft evacua-
tion procedures.

The station’s four-part series on AIDS ex-
amined the medical, financial and sociologi-
cal fallout from the disease. Reporter Jim
Bunn traveled to the Center for Disease Con-
trol in Atlanta, to hospitals in New York and
interviewed legislators in Washington. The
report also talked to victims, and ¢xamined
the medical, financial and emotional prob-
lems they face. And Bunn stepped back to
give a perspective on the fear the disease
holds and the way the media portray the situ-
ation to the public.

O

Kaw-Tv Portland, Ore., took a look behind
the controversy of the followers of Bhagwan
Shree Rajneesh, who has set up a communi-
ty in Antelope, Ore. The station covered the
suits and countersuits being filed by the
townspeople and Rajneesh’s followers. It
traveled to London, Cologne, Amsterdam
and Berlin to find Rajneesh followers work-
ing to send money to the Antelope com-
mune.

Traveling abroad has become almost com-
mon for the station. A two-man crew went to
Nicaragua last year to file reports on the
fighting there. Another crew accompanied
the Portland mayor on a trade mission to
Japan. The series examined the possibilities
of increased trade development for Oregon,
which has suffered a drop in timber rev-
enues.

When a particular rail line was chosen to
solve the city’s mass transportation prob-
lems, the station reported the experiences of
other cities that had the same type of system.
The station also presented a series on depo-
provera, a drug used on habitual sex offend-
ers. Several weeks of treatments and therapy
sessions were filmed and used in the series
and a documentary.

O

Concerned over a high incidence of skin
rashes, cancer and miscarriages in their
community, residents of Cateechee, S.C.,
asked the health department to investigate.
Blood tests were ordered in the small town,
which for 20 years had received drinking
water contaminated with PCB’s. But wyFr-Tv
Greenville-Spartanburg, S.C., health re-
porter Lee Ann Soowal, who was covering
the story, realized that long-term PCB expo-
sure would show up only in tissue tests. The
investigation is continuing. Soowal has also
produced specials and series on other topics
ranging from geriatrics to sports medicine
and mental health.

WYFF-TV also covered national politics
from a local perspective when it reported on
Senator Fritz Hollings’s political campaign.
The station included a series in its regularly
scheduled newscasts that followed the
Democratic presidential hopeful to New
Hampshire. According to the station, it
“concentrated on the style and the substance
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of a Southerner imparting his message in tt
cold Northeast.” WYFF.TV also created
half-hour special to add depth to its repor

O

Kope-tv Joplin, Mo., managed to unde
spend its $700 budget by $300 when it prc
duced its broadcast news series, The Ne
Madrid Fault: a Look to the Future. Te
people were responsible for the program
preproduction, and three for its actual shoo
ing, which required 22 rolls of three-quarte:
inch tape. Planning of the series began a ye:
prior to production. Much historical materi
al—including books and charts—was use
to produce the series, and the station’s a
department supplied artwork, graphs an
maps. The five-part series and its subsequer
half-hour special, which were shot in Mis
souri venues of Jefferson City, St. Louis an.
New Madrid, were hampered by heav
clouds, snow and rain.

0

The investigative team at wTHr Indianapoli
spent six months probing an Indiana-base
religious sect that practices faith healing
The investigation found many, includin
young children, dying as a result. In on
case, the station said an infant died for lac.
of only $5 worth of penicillin. The repoi
focused on how the sect operates and fea
tured undercover footage of church sessions
The report prompted the state legislature t
pass a law protecting children in such cases
The station reports that 60 members’ death
have been documented.

Anchorman Cameron Harper traveled t
Honduras to report from the staging groun:
where U.S. troops were undergoing maneu
vers. Footage from that trip was combine:
with that gathered from a fact-finding tour o
Grenada and briefings from Washington of
ficials on the situation in Central Americ:
and the Caribbean.

O

The question of whether the state of Pennsyl:
vania should be in the liquor store busines:
was the subject of an investigation by
Luanne Sanders and Phil Bayly reporting foi
WTAJ-TV Altoona, Pa. Their reports includec
live interviews with officials expressing op-
posing views. WTAJ followed the report:
with a telephone poll that gave viewers ¢
chance to express their opinions.

]

When 90% of the Cleveland students taking
a standard competency test failed the exam
wkyc-Tv Cleveland’s reporter, Ellen Mille:
investigated. A five-part report on the qual-
ity of Cleveland public education resulted.

Competency tests on WKYC-TV



O

fhen Dayton’s top narcotics police officer
as demoted to a street beat, it was wDTN
ayton, Ohio, that first discovered the rea-
. The officer had exceeded his authority
y granting immunity to the only suspect in
1€ second largest cocaine bust in Ghio his-
Iry.

Another investigative story surfaced last
rinter when a Dayton minister confessed on
amera to WDTN reporter Retha Phillips that
e had stolen surplus government cheese
1at was supposed to have been distributed
» the poor.

a

he [-Team at Krsp-Tv Phoenix uncovered
efects in the water system of the Palo Verde
luclear Power Plant. The investigation,
onducted amid controversy over a rate hike
nd tool burying, uncovered poor workman-
hip. Seals in the water system’s pipeline
sere filled with rope, cardboard and styro-
sam, the station found.

The I-Team also uncovered a land fraud
ase. An Arizona company was s¢lling land
ear the Grand Canyon through a Belgian
gent. When the [-Team went to the proper-
y, it found no water in the area and no pro-
zcted development. The land was selling for
nany times its assessed value, The probe
swompted the state to begin an investigation
nto the case. A company involved in this
ase was eventually fined for a separate
and-fraud incident in the state.

O

‘A Parent’s Greatest Fear,” about children
~ho are abducted and sexually abused, was
1 documentary produced by kpka-Tv Pitts-
surgh, The program, hosted by John Walsh,
whose son, Adam, was the subject of an
NBC made-for-TV movie, focused on four
families whose children had been abducted
and abused. The program also featured an
interview with a pedophile who admitted to
having sexually assaulted 400 children. In
conjunction with the special, the station of-
fered a handbook of tips for preventing ab-
duction and assault.

Arlene Pfeiffer was a high school senior
and member of the honor society. When she
became an unwed mother, that distinction
was taken away. KDKA-TV examined the is-
sue of whether she had done *“dishonor” 1o
herself or her school, and conducted inter-
views with different segments of the com-
munity, both in the studio and from four re-
mote locations.

O

When an Asian-American was murdered by
laid-off American auto workers, woiv-Tv De-
troit conducted a four-part series retracing
the events that led to the man’s death and
examining the repercussions of the event.
The station went to other Asian communities
in the U.S. to gauge their reaction. Inter-
views were also conducted with the dead
man’s mother and the head of the American
Citizens for Justice.

In a series on drug abuse, the station trav-
eled to Bolivia to investigate the economic
and political issues involved in international
drug trafficking. The station also traveled to

[
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Flarida, Oklahoma and Hawaii, where drugs
are either brought into the country or are
grown. The series also examined motorcycle
gangs and organized crime’s ties to drugs.
The series aired in conjunction with the sta-
tion’s week-long public affairs project on
drug and alcohol abuse,

In other investigative projects the station
examined rape, unethical practices by health
care professionals and crime and political
corruption in Highland Park.

0

An investigation by koN-Tv Portland, Ore.,
revealed that a company awarded a contract
to supply services to a rail project in the city
was not eligible to receive funding set aside
for minority-run businesses. A federal in-
vestigation came to the same conclusion as
the station’s reports and it recommended the
contracts be denied.

After more eruptions from Mount St. Hel-
ens, KOIN-TV took a closer look at volcano
eruption predictions. What it found was that
despite the mountains of data accumulated
after the May 1980 eruption, there is no ac-
curate formula for predicting activity.

When the only industry in Valsetz, Ore.,
closed, the station set out to film the impact
of the decision on the community. The city
became a ghost town and KOIN-TV examined
how townspeople were coping, looked at re-
training efforts and covered the last high
school graduating class in the community.

O

Angola, Cambodia and Uganda were among
the countries investigated by Sacramento,
Calif.’s, kCRA-Tv this year. Stan Atkinson,
anchor of the station’s 5 and 11 p.m. news-
casts, headed a news team that “slipped
across the border, under secrecy, into the Af-
rican country of Angola...[and] traveled
with a band of guerillas to cover the resis-
tance in that country.” Alice Scott Murray
and a Sacramento medical team traveled
through Uganda to report on the dictatorship
there. And, closer to home, reporter Sandra
Gin Yep investigated a notorious Chinatown
murder case in a special series, A Question
of Justice, that earned her an Emmy award.

a

A series on the pesticide ethelyne dibromide
(EDB) by wovm-Tv Washington, eventually
led to the government banning the pesticide.
Consumer reporter Ellen Kingsley, acting on
a tip, discovered that EDB (known to be
carcinogenic in lab animals), was found in
foods in grocery stores. Of 14 random food
samples Kingsley tested at an independent
lab, seven were found to have levels of EDB
that health officials considered unsafe. Meat
and milk packages from the Midwest, where
EDB-fumigated grain is grown and stored,
also showed traces of EDB, Kingsley dis-
covered. Following the findings, the Envi-
ronmental Protection Agency, the Depart-
ment of Agriculture and the Food and Drug
Administration began a nationwide testing
program of food products. The station re-
ports that within two weeks of its report, the
EPA banned the use of EDB on crops. Con-
gress held hearings and within five months
after the first report was aired, EPA adminis-
trator Wlliam Ruckleshaus banned almost
all uses of EDB.

]

Stories broken by I-Team reporters for weco-
Tv Minneapolis-St. Paul resulted in reforms
to insure that both Twin Cities and outstate
citizens would be better served by their gov-
emments. One report revealed that judges in
Hennepin county, which contains most of the
city of Minneapolis, were working short
hours while the case load in the court backed
up. After the I-Team report aired, there was a
major inquiry by the bar and a commitment
made to reduce the backlog of court cases.

Another I-Team story on the Minnesota
Department of Human Rights showed that
some victims filing complaints of human
rights violations had to wait more than two
years for their cases to come to hearings,
while some cases were never heard. The re-
sult of this report was a change in the leader-
ship and methods of the department.

0

Kyw-Tv Philadelphia produced its first docu-
drama this past year. The one-hour Shattered
Dreams, which aired in prime time, exam-
ined mid-life crisis through the story of “Da-
vid.” The composite character, portrayed by
an actor, was based on more than 40 inter-
views with men and women between the
ages of 40 and 55. The story, reminiscent of
“The Big Chill,” shows David discussing his

Real-life drama on KYW-TV

problems—he has lost his job and is contem-
plating divorce—with his wife and friends.
Some of those in the docudrama, who also
discuss divorce and career changes, were
people playing themselves—a Philadelphia
tll:erapist. a newspaper columnist and an au-
thor.

O

An investigative report by Dawn Meadows
of wker Dayton, Ohic on alleged patient
abuse at a Dayton nursing home led to the
arrest of one of the home’s employes.

a

Fraudulent orders, double billings to the
government and kickbacks to suppliers were
uncovered in a wosu-Tv New Orleans inves-
tigative report on the area’s Avondale Ship-
yard, according to the station. Stories by
channel 6 reporter Richard Angelico also re-
sulted in a scheduled Senate subcommittee
hearing. Angelico’s findings revealed facts
that the U.S. attorney’s office was unaware
of, and several of the executives involved
have already entered guilty pleas, according
to the station.

In addition, wDSU-TV was a leader in re-
porting financial problems of the New Or-
leans World's Fair. Anchor-reporter Charles
Zewe broke a story on how a deal to develop
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the fair site after the event completed its ru
had driven up construction costs by million
and aggravated the fair’s financial plight.

0

A series of reports by wink-Tv Fort Myer:
Fla., helped bring national attention to a not
registered bank whose owner was subst
quently convicted of fraud and money laur
dering, according to the station. Subsequei
donations from across the country enable
local and itinerant farm workers in Immok:
lee, Fla., to recover a large portion of th
hundreds of thousands of dollars that the
lost by deposits in the “bank.”

0

Horace Holmes, a reporter for wMAR-Tv Balt
more, was sent to live for a week in Murph
Homes, one of Baltimores high-rise publi
housing projects. Living with one of the ten
ant families, Holmes was able to provide

first-hand look at what life in a public hous
ing project is like. The six-part news series
Inside Looking Out, showed that while th
people who live there are happy to have af
fordable housing, they are also in constar
fear because the projects, inhabited by dru;
users and pushers, are often the scenes o
drug-related crimes.

0

The story that Joseph Paul Franklin was th
prime suspect in the shooting of Hustle
magazine publisher Larry Flint was broke
by waga-Tv Atlanta. The station had an ex
clusive interview with Franklin about th
crime.

WAGA discovered a federally funde
housing program, Economic Opportunit
Atlanta, in no better condition than som
nearby slums. And, in the Bahamas, the sta
tion investigated the activities of Georgi
drug smugglers and of possible complicit
by Bahaman govemment officials.

0

Twenty years after the assassination of Presi:
dent Kennedy, wnec-Tv New York presentec
A Moment of Shock. The program explorec
the four-day period that began with the
shooting and ended with the swearing in o
Lyndon Johnson. Historical footage anc
present-day interviews made up the docu-
mentary, produced by filmmaker George
Nierenberg.

Another documentary produced by wNBC.
Tvexamined the lives of the mentally il liv-
ing in the streets of New York. The problerr
of deinstitutionalization and possible solu-
tions were addressed in the half-hour spe-
cial, which also included interviews with the
mayor, governor and state mental healtt
commissioner as well as homeless people.

0

For the first time in nearly a century, a state
official in Nebraska was impeached. To pre-
pare viewers to understand the process of
impeachment, wowt Omaha produced, in
less than a week, a half-hour documentary
on the impeachment process and its histori-
cal perspective in Nebraska politics.
Another documentary, An Omaka Man
Remembers: A Beach Called Omaha, at-



racted such a tavorable public reaction that
vOwT repeated it a few weeks later. The
locumentary traced the story of a man from
Jmaha on his way to Omaha Beach during
he June 6, 1944, D-Day invasion of Nor-
nandy.

a

VxFL Tampa, Fla., went underwater to break

story on cracks in the new span of the
sunshine Skyway Bridge. Reporter Bob
lite shot film of the cracks. He also took
amples and discussed his findings with en-
rineers from a local university. The report
esulted in state and federal investigations:
our state transportation department em-
vioyes were disciplined for falsifying re-
‘ords.

Links between Honduras and Tampa were
:xamined in a one-hour special. A news
:rew went to Honduras to film the increased
ocal trade between the two areas and the
J.S. military involvement there. (Many ot
he U.S. personnel came from a nearby air
yise. )

m
L=

when controversy erupted over whether to
:ontinue construction ot a nuclear power
slant in the area, wJBk-Tv Detroit covered the
story in depth. During the five weeks of ne-
zotiations. the station aired 71 stories cover-
ng 40 separate topics. Those included a sta-
:us report on the talks, the economic impact
io the area i the plant was shut down, pro-
files of key negotiators, the economics of the
new otfer and overall impuct on stockholders
and customers. Filmed segments and live
reports from the negotiations were used.

wpvi-Tv Philadelphia has undertaken a num-
ber of investigative pieces in the past year
ranging from toxic waste sites to fire code
violations. In the wake of some deadly fires
in the area. investigator Dave Frankel exam-
ined fire safety in public buildings. The in-
vestigation brought about a crackdown by
city officials.

A three-part serics on sexual abuse of
children was geared to teaching parents how
to recognize the threat and protect their own
children. In the series, the station talked to a
child who had been abused by her uncle
from age 5 until he impregnated her at age
13. The station also went to state prisons and
interviewed convicted multiple sex offend-
Crs.

Another three-part series examined the
problems of toxic waste in New Jersey. En-
vironmental oflicials told reporter Cathy
Gandolfo that it would take 10 years and all
the money in the tederal government’s toxic
waste “Superfund™ to clean up the dump
sites in New Jersey. The report examined the
state’s more notorious dumps, including one
that threatens the drinking water supply of
Atlantic City. In an interview as part of the
report, New Jersey Governor Tom Kean said
the state will not only fine offenders but seek
prison terms for officials of otfending com-
panies.

Wive-Tv Buffalo, N.Y., reporter Rich New-

berg followed up a promising cancer treat-
ment developed by a local institute by ac-
companying a group of researchers 10 China
where similar research was being conduct-
ed. His reports became part of a special news
series and a documentary, which won several
state and regional UPIl awards. One report
wis also picked up by the CBS Evening
News.
g

At wisH-Tv Indianapolis, the station covered
the heart transplant ot a South Bend man and
will include that tootage in an upcoming re-
port on health. Reporter Debby Knox fol-
lowed the patient before, during and after
the operation. The special will include a re-
port on finding the heart for the transplant,
the operation itself and the reaction of the
patient’s friends and family in his recovery
period.

Among the investigative pieces undertaken
by wuBa Memphis in the past year has been a
look at the experience of a towboat crew that
traveled down the Mississippi river, a look at
the financial and labor problems at Republic
Airlines and a view of the life of cloistered
nuns. Last Christmas the station taped mes-
sages from relatives of those stationed in
Lebanon and sent them to Beirut. And a six-
and-a-halt-hour telethon raised 33,000
pounds of nonperishable toodstufts for the
needy in the area.

O

Peoria, 11l.-based Caterpillar Tractor Co.

was one subject of week-Tv Peoria’s continu-
ing series on layofls in central Illinois.
WEEK-TV sent a two-person crew to Japan to
report on Komatsu, Caterpillar’s chief world
rival. The station also sent a crew to Texas,
following Cat workers in search of jobs.
(Caterpillar is the largest employer in central
1liinois.) The station received an Associated
Press award for the programs.

WRe-Tv Washington joined numerous cor-
porate sponsors in organizing and promoting
a 10-week physical titness program leading
up to physical fitness month in May. The
station. for its part, aired a one-hour special
in prime time. Real Fit People, on April 27
The next day it aired a half-hour program on
the National Fitness Foundation fitness test.
The station co-produced that show with Pro-
Serv Television. It featured prominent ath-
letes taking the test tor the first time. The
station also aired PSA’s and news and sports
features relating to physical fitness during
the period.

The station has added another half-hour
series to complement its McLanghlin Group
public affairs program—Jokn McLaughlin's
One on One. The program features modera-
tor John McLaughlin in a debate with news
makers. The station is also expanding its
George Michael’s Sports Final, which will
go national as George Michael’s Sports Ma-
chine. The show premieres Sunday, Sept. 2,
at 11:30 p.m. and examines sport news for

Public affairs

Applications are now being accepted
for broadcasting’s oldest program
competition honoring excellence in
educational, informational and public
affairs programming.

49th Annual
Ohio State Awards
Competition

For applications call Phyllis Madry,
(614) 422-0185.

Entry deadline: September 28, 1984.

Administered by the WOSU Stations,
the broadcast licensee of The Ohio
State University, Columbus, Ohio.
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the week using extensive highlight footage.
Three earth stations have been added bring-
ing to five the number the show has at its
disposal.

a

It’s hard for a child not to be inspired when a
six-foot, three-inch, 260-pound man tells
him it’s not “sissy” to read. In an effort to
improve the South Carolina academic envi-
ronment, wyrr-Tv Greenville-Spartanburg,
$.C., sent sports anchor J.D. Hayworth to
read to and talk with children in elementary
schools. The eight-school pilot project,
“Read! J.D. Said I Could,” gave students
rewards for reading a minimum of four
books in 2 month. One hundred percent par-
ticipation was reported by all the schools
involved, with 75% of the students complet-
ing the basic requirement. All 57 elementary
schools in the district will participate in the
program during the 1984-85 school year.

Another educational program initiated by
WYFF-TV, Adopt-A-School, featured 30- and
60-second public service announcements
detailing schools” “wish lists.” The station
urged local businesses and industry to donate
money, supplies, services and expert speak-
ers to the area’s schools.

And as part of Black History month,
WYFF-TV aired 60-second syndicated PSA’s
featuring historic events described by well-
known black personalities. The station also
aired locally produced PSA's featuring
prominent blacks encouraging students to
stay in school.

The increasing need for children to learn
self-protection led WYFF-TV, anchor Carl
Clark to research and assemble a series
called “It’s Okay to Say No.” The series
aired at both 6 p.m. and 11 p.m., but with a
change in focus. The earlier version, aimed

(

Protecting children on WYFF-TV

at children, used puppets and presented a
self-protection program put together by the
local law enforcement agency. The later ver-
sion, which featured an interview in a state
prison with a convicted child molester, was
designed for parents, and explained why
they need to be on guard.

Q

Wkew-Tv Buffalo, N.Y., aimed to alleviate the
shortage of human organs available for
transplant in the area with a five-part series,
The Best Gift. It included an introductory
segment, an explanation of the procurement
process and problems, a look at kidney
transplants and a pitch for donor cards. Tele-
phone numbers for organ donating agencies
were also provided. One agency reported it

received more calls in the first 12 hours after
the broadcast than it had for the previous
three months. In total, almost 800 calls have
been received. The series has won the sta-
tion a state hospital association award.

a

wasc-Tv New York claims its Like It Is With
Gil Noble is the longest running black-pro-
duced TV program in the country. Black mu-
sicians, blacks who have made history, voter
registration, congressional hearings in Har-
lem on police brutality and U.S. involve-
ment in Nicaragua are among topics that
have been featured on this hour-long pro-
gram.

For the two million Hispanics in the New
York area, WABC-TVvairs Tiempo. But accord-
ing to the station, this program also offers
information and entertainment of interest to
all people.

Q

As part of woiv-Tv Detroit's Memorial Day
programing, the station aired 44 short pro-
grams, running between one and five min-
utes, listing the names of the 1,326 area men
and women who died or were missing in
action in Vietnam. The programs were nar-
rated by anchorman Mort Crim from the
Vietnam Veterans Memorial in Washington.

During the Independence Day weekend,
the station aired PSA vignettes on persons
who were just granted their citizenship. Peo-
ple from countries ranging from Jordan to
the Philippines gave their perspectives on
what citizenship meant to them.

WDIV-Tvaired a week-long report on alco-
hol and drug abuse. Regularly scheduled
programs featured guests discussing their
experiences with drugs. In addition, the sta-
tion aired a news series, PSA’s featuring lo-
cal celebrities, a documentary, three specials
and editorials. The station notified schools
when the specials were to be aired and
mailed out questionnaires to measure the
programing’s effectiveness. Over 1,200
phone calls from parents were received by
the station asking where they could get help
for their children.

a

Sexual abuse of children was the topic of an
award-winning special produced by wez-Tv
Boston. This Secret Should Be Told attempt-
ed to explain sexual abuse in terms children
could understand and ran through the pro-
cess of reporting an incident of abuse. The
program featured a well-known puppet
therapist, Susan Linn, and host of WBZ-TV's
“Superkids,” Tom Bergeron.

“Aging: Everybody Does It” was a series
devoted to exploring the problems facing to-
day’s elderly and what the future holds for
tommorow’s senior citizens. The series,
which became a regular segment of the
nightly news, also resulted in the production
of four special programs including The
Rhythm of Life which received an Iris
Award. The station also began broadcast of a
regular public affairs series called “Neighbor
4 Neighbor,” which focuses on ordinary peo-
ple performing extraordinary services.

WBZ-Tv also sponsored a three-hour tele-
thon to raise funds for Boston’s Children’s
Hospital. The telethon, which netted
$466,641, was broadcast live from WBZ-Tv
studios as well as from four remote locations
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in Boston and its suburbs showcasing p.
tients, parents, donors and local celebritie

Q

Former CBS anchorman Walter Cronkit
hosted a special presentation for the Mary
land Center for Public Broadcasting title
Who Will Save the Bay? The one-hour videc
taped show included scenes from forum
held in Easton and St. Mary's county to dis
cuss the preservation of Chesapeake Ba:
Joining Cronkite on the panels were ecolc
gists, government officials and commerciz
developers who answered questions fror
the audience.

Another public affairs project establishe:
by the Maryland public stations this yea
was a weekly half-hour news magazine
State Circle. News at the state capital at An
napolis is summarized and Maryland politi
cal leaders are interviewed on various re
gional issues. Special taped feature:
describe the lives of some people who worl
at the state capital, including legisative
pages and lobbyists.

a
To increase public awareness of drunk driv
ing, kwTv Oklahoma City last Januar
launched its “License to Kill” project. For :
week prior to a Jan. 10 broadcast of the CB!
made-for-TV movie, License to Kill, KWT®
presented a five-part series on victims o
drunk drivers, airing segments on its 5,
and 10 p.m. newscasts. On the night of th
network telecast, KWTV arranged a specia
showing in a local theater and augmented i
with a live one-hour forum at which the au
dience fired questions at top state official
including Governor George Nigh. Kwt
distributed 22,000 CBS reading progran
scripts to area junior high and high schoo
students. The project also included publi:
service and promotional spots, pamphlets o1

3

Fighting drunk driving on KWTV

the campaign and an ad in the Sunday Okla
homan. In addition, KWTV used a CB:
School Break special, “All Kids Do It,” t
generate a forum discussion by high schoc
students. KWTV reports at least two tangibl
results: State Representative Don McCorkeli
used panel suggestions to stiffen new legisla
tion that becomes law Nov. 1; the Oklahom
district attorney reported a decrease in drunl
driving accidents since the station started it
campaign Jan. 10. The station estimates the
project cost $20,497.

The unemployed and the hungry were th
focus of two other KWTV undertakings. Fo
the former, the station’s Jobline 9 servict
continued to match job seekers and employ
ment opportunities throughout the state




*his included a three-hour prime time job-a-
hon special that resulted in 860 job offers
nd 2,124 applications. Govemor Nigh ap-
eared on the special and President Reagan
vired his commendation of the station’s ef-
ort.

The station’s week-long effort to gather
ood for the hungry brought in more than
60,000 pounds of food and $25,000 in
iledges and donations. The station aired a
10-minute special from the station’s parking
ot that was staffed by volunteer workers,
:ntertainers and vendors and served as a
Irop-off point for food donations and
sledges.

(]

(n the spring of 1983, the National Commis-
sion on Excellence in Education issued a
‘eport entitled ‘A Nation At Risk.” The re-
Jort cited a rising tide of mediocrity in
American education. The findings of this
-eport prompted wJra-Tv Washington to take
1 look at the subject, both nationally and
locally. The result was a year-long education
zampaign. The foundation of the effort was a
series of four prime time specials under the
Jmbrella theme of “Focus 7: Grading the
Schoolhouse. ™ In addition to prime time spe-
zials, the station produced news reports,
public service announcements, editorials
and community affairs projects.
]

Residents in Tampa, Fla., responded when
wxFL there began a weekly feature on chil-
dren in need of a Big Brother or Big Sister.
In the counties in the area, it was reported
that those volunteering to be Big Brothers or

Ed

Sisters and specifically mentioning the TV
station’s reports increased between 24% and
85%. The segment earned anchor Bill Ratliff
an *Award of Distinction™ from the National
Big Brothers and Big Sisters of America.
A 21%-hour telethon the station aired to
help a local children’s hospital raised over
$412,000. The telethon aired from Busch
Gardens and several other remote locations
in the Tampa area. The telethon was part of a
national effort in which 91 stations partici-
pated. Of those, 68 were involved with a
local hospital. The money WXFL raised was
second only to that of a Los Angeles station.
O

On Christmas 1983, wnos Derry, N.H., set
aside its regular news program and presented
a commercial-free, half-hour devoted to sto-
ries of the better side of life in New Hamp-
shire. The anchorman introduced human in-
terest stories using the poetry of Robert
Frost. Frost’s farm, which is located near the
WNDs studios, was the site of the live broad-
cast. -

As part of national fire safety week last Oc-
tober, koN-Tv Porttand, Ore., presented a
five-part series on ways to increase fire safe-
ty. Information gathered by reporter Wayne
Faligowski was later used in a fire safety
quiz given to area school children. The re-
port showed how potential fire hazards, such
as wood-burning stoves, can be used safely.
The series urged parents to develop an es-
cape plan for their families in case of afire in
the home.

An ongoing station series. Heroes, pro-

files the positive acomplishments of peo-
ple. Much of the material for the series
comes from the public, who write in sugges-
tions for the show. A Thanksgiving party is
in the planning stages for what will have
been the 52 people profiled in the show by
Nov. 22.

(]
The unselfish and the unusual are the focus
of a new statewide production called South-
ern Circuit: Florida Faces and Places. The
13-part series represents a joint effort be-
tween eight Florida public television sta-
tions: WHRU Boynton Beach, WUFT Gaines-
ville, WLRN-TV Miami, WMFE-Tv Orlando,
WSRE Pensacola, WEDU Tampa-St. Peters-
burg, WUSF-TV Tampa-St. Petersburg and
WFSU-TV Tallahassee. It is an expansion of
WFSU-TV's local Southern Circuit, in its third
year on TV. The pilot series is funded in part
by the Florida Public Broadcasting Program
Fund. Programs comprise four segments—
one highlighting each of the state’s four re-
gions—and feature individuals who make
their communities better places to live.

O
What happens when 10 inmates and four
criminal justice experts are put together?
WraEe-Tv Pittsburgh did just that in The Visit-
ing Hour, a one-hour public affairs program.
The result was a frank discussion of crime,
prison reform and punishment.

Following widespread teachers strikes in
Pennsylvania, wTAE-Tv arranged for a panel
of representatives of various points of view
to be questioned by members of the public.
The two-hour session was recorded in a

"9

21st Century presents an air person-
ality who Joves remotes. He not only

builds traffic, he stops it.

He puts smiles on tough clients
and frowns on the competition (just
ask the satisfied sales managers at

WISN, WDRC and WPDH).

He works promotions and con-
certs, nights and weekends. And you’ll

=

ROBOT TAKES
OVER REMOTE.

never catch him reading the classified
section of this magazine.

Call today for purchase or rent-

al of a state-of-the-art personality
designed to meet your needs.

21st Century Robotics,

4467 East Park Drive/Gwinnett Park,
Norcross, GA 30093.

404/925-0021.
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county that had been the scene of teachers
strikes. The issue was given added visibility
as the station devoted 30 minutes of the 6
p.m. newscast to it.

A three-hour special, 4 Your Good Health,
featuring pre-produced packages, remotes
and live guests and broadcast during prime
time, dealt with a special problem of the
unemployed: lack of proper health care. The
station organized a volunteer phone bank to
answer viewer questions and designed and
distributed booklets listing self-help agen-
cies.

Reaching Out, a weekly public affairs se-
ries, spotlights those in the community in
need of help, and the people who volunteer
1o assist them. The project was conceived by
producer, Stu Samuels, who works with the
Volunteer Action Center in coordinating the
calls of volunteers who respond to the re-
port.

]

In June, Group W's six television stations
joined in a month-long campaign to raise
public awareness of Alzheimer’s disease,
the crippling brain disorder that took the life
of Group W’s former president and chair-
man, Donald McGannon (BROADCASTING,
May 28). Each of the Group Woutlets (KYW-

T

Group W's Alzheimer's effort
Tv Philadelphia; KPix(Tv] San Francisco;
WBZ-TV Boston; KDKA-Tv Pittsburgh; wiz-
TV Baltimore, and wcCPQ-Tv Charlotte,
N.C.) dffered orientation oh the disease in
special community affairs programs and
public service announcements by prominent
figures including President Reagan. The
project culminated June 24 with a two-hour,
prime time program with a documentary,
Whispering Hope. .. Unmasking the Mys-
tery of Alzheimer's, that all the stations pre-
sented simultancously. The documentary
was followed by a live 65-minute teleconfer-
ence in which families of victims, experts
and policy makers, in Group W station stu-
dios, exchanged ideas and concerns. In addi-
tion, more than 500 calls were received via a
toll-free telephone number.

0

WOR-Tv Secaucus, N.J., observed National
and New Jersey Missing Children Day with
a 90-minute telecast of “The Changing Fam-
ily: A Child Is Missing,” aired on May 27,
and repeated on May 31. A documentary on
missing children, narrated by Bob Keeshan,
was combined with a panel discussion fea-
turing experts, including Senator Bill Brad-
ley, who co-sponsored the Missing Children
Act of 1982. Guest host for the program was
Jobeth Williams, who starred in an NBC
movie, Adam, about missing children.

In the Black, produced in association with
One World Communications, was a half-

hour special featuring segments on teen-age
unemployment and career opportunities for
youth. Among those featured were New
York Yankee Dave Winfield, who has funded
scholarships, health fairs food programs and
outings to give teen-agers “a look at life’s
opportunities. And in a three-part report,
*Kids Who Are Cutting It,” the station
looked at teen-agers who are making posi-
tive contributions to the community.

O

WNEv.TV Boston's Weekend With Dave Fin-
negan is a 90-minute public affairs program
that begins Saturday night and concludes on
Sunday morning. The show examines both
local and national issues in depth by present-
ing a broad overview of the topic. That is
followed by a mini-documentary on the sub-
ject. One unusual aspect of the Sunday pro-
gram is an informal debriefing with editors
or representatives of the New England News
Exchange, a consortium of television sta-
tions and newspapers and radio stations in
New England developed by WNEV-TV.

It was a hometown theme that prompted
the production of a special aired by the sta-
tion honoring individuals from each of Bos-
ton’s 19 communities. New England Neigh-
bors: Hometown Special No. 2—Heroes
saluted those individuals committed to mak-
ing their neighborhoods better places to live.

O

Unemployment was a major problem in
Pittsburgh in 1983. To help the jobless find
work, Kpka-Tv Pittsburgh held job search
seminars, teaching interviewing skills and
resume writing. The station also helped
sponsor a food drive in a year-long effort that
helped feed 250,000 people.

KDKA-Tv also joined in the battle against
drinking and driving with the launching of
its “Arrive Alive” campaign. In cooperation
with the Pennsylvania Insurance Federation,
editorials, PSA’s and local programing sup-
ported posters placed in state liquor stores
and taverns. And, in conjunction with the
CBS Television Reading Program, the dra-
ma, License to Kill, was broadcast, with
scripts of the show distributed to high school
students. KDKA received the Governor’s
Highway Safety Council’s Media award for
the project.

O

An at-home natural gas explosion that killed
a mother and child prompted wHp-Tv Harris-
burg, Pa., to begin a public awareness cam-
paign in its coverage area. With the help of
two local natural gas utilities, the station set
out to help people recognize a gas leak by
distributing 5,000 natural gas stickers which
gave off the natural gas odor. WHP-TV news
personnel also visited schools to make chil-
dren more aware of safety concemns.

(|

Sharing was the name of a special effort by
Kusa-Tv Denver to highlight the work of
foundations, philanthropists, volunteers and
community service organizations. The pro-
ject consisted of about a dozen daily and pre-
produced reports aired over five days that
coincided with the Council of Foundation’s
convention in Denver. Seven reporters, in-
cluding one from the station’s Washington
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bureau, reported on those who contribute

better health, education, arts, environme
and social programs in Colorado. One sto
updated President Reagan’s call for “volu
teerism” and its effects. Crews visited neig|
borhoods which had benefitted from don.
tions. Others profiled some of the voluntee
who don’t have a lot of money, but wt
contribute their time.

O

A five-part series on drunk driving was on
example of the public affairs programin
presented on wseA-Tv Spartanburg, S.C., la:
year. The series examined how the state wa
coping with drunk drivers. The station prc
vided viewers with pocket calculators de
signed to show the blood alcohol level deter
mined by body weight and number ¢
drinks.

O

Nearly 100 disadvantaged teen-agers ar
learning about television production throug.
a special summer project sponsored b
weca-Tv Charlotte, N.C. The program, con
ducted in five recreation department centers
allows the students to shoot videotape foot
age, conduct interviews, invent taping idea

Teen-agers behind the camera on WPCQ-TV
and gain hands-on experience with vide
equipment. According to News Director Na
talea Brown, the goal of the wPCQ-Tv Sum
mer Video Project is to provide “recreationa
and educational opportunities and possibl
job skills to teen-agers who may have fev
chances for those experiences.” Eight wPCQ
TV staffers and three summer interns are con
ducting the project. WpCQ-Tv will air a half
hour program on the work of the participant
at the end of the summer, and plans are in ths
works for a video contest.

O

The problem of missing children receive
attention from wJac Johnstown, Pa., las
year. The station began a 16-week series o
videotape reports with a satellite interviev
with John Walsh, father of kidnapped Adan
Walsh, whose story was the subject of a
NBC movie. WIAC’s efforts led to the recov
ery of an abducted youngster and a citatio
by the American Legion for the series.
Reporter Mary Parks was granted an ex
clusive behind-the-bars interview with
convicted killer sentenced to death follow
ing a trial which received extensive loca
media coverage. Reporter Pat Dolence con
centrated on viewer health in 24 weekly re
ports on nutrition, covering topics from fac
diets to nutrition fraud to links between can
cer and diet for viewers in the station’s hig}
unemploymeni area. WIAC also aired twe



If-hour mini-documentaries dealing with
alth care and hospital costs. And the sta-
n aired a week-long series, “Fighting the
inter Blahs,” designed to show viewers
nter activities to make the season more
joyable.

a

blic television station wrvs Detroit has de-
ted many hours to minority affairs. The
ite of Black America 1984, produced in
operation with the National Black Pro-
aming Consortium, aired last May. Black
wders from around the country joined in a
ywn meeting” discussion with a studio au-
:nce of 200 Detroit residents to discuss
{ues concerning black Americans during
election year.

WTvs focused on the Detroit’s Hispanic
mmunity during an edition of its regular
ekly newsmagazine, Video Detroit. Four
gments were presented showing Hispanic
imigrants in different stages of adjust-
ants to life in the United States. While
rvs presented the program in English, the
ow was simulcast in Spanish on Detroit
iblic radio station WDET-FM.

O

swo-Tv Lawton, Okla., hired Terry Hadley

money reporter. The Money Report ad-
esses such economic and banking issues as
z effect on consumers of deregulation of
2 banking industry and the local fallout
>m the problems of the Continental Illinois
ink. Hadley is also working on a half-hour
cumentary on the high cost of medical
re.

O

evi-Tv Philadelphia sent a public affairs re-
ter and camera crew along with New Jer-
y Senator Frank Lautenberg on his fact-
ading tour to El Salvador. The crew
ithered material from the countryside and
e capital for later use in a prime time
‘oadcast. While there, the station inter-
ewed the president of El Salvador and the
.S. ambassador to that country. The report
so examined the plight of Salvadoran refu-
ses in the Philadelphia area, who are fear-
I they will be returned to their homeland.

a

icluded in noncommercial WMHT Schenec-
idy, N.Y.,'s public affairs offerings this past
:ar has been Live Line, a weekly, half-hour
ill-in program dealing with issues and con-
arns affecting area viewers. It explored
1ch subjects as teen-age suicide, joint cus-
Wy and loneliness. Its flexible schedule al-
wed it to accommodate late-breaking sto-
es and last-minute guests.

Another series, All in a Lifetime, profiled
lementary school children, college stu-
ents, members of the work force and elder-
¢ persons who are all disabled. The focus of
1¢ series, which was produced in four parts,
ras to present the problems and concerns of
1e disabled without making them appear
ither as objects of pity or as superhumans
sho overcome all obstacles.

WMHT aiso produced This is My Will, a
aree-part informational series about estate
danning. And the station collaborated with

commercial WRGB Schenectady on a docu-
mentary featuring the Navy's Blue Angels.
The flying spectacular was filmed by both
stations with WHMT doing the editing and a
WRGB news personality doing the narration.
Both stations aired the film.

O

A long list of community service program-
ing by katv St. Joseph, Mo., included Ser-
toma Auction, an auction where proceeds
going to St. Joseph’s children’s home. Local
businessmen gave their opinions on the qual-
ity of life in St. Joseph on a show promoting
community spirit called Catch the Spirit.
One news series, “Growing Up Healthy,”
centered on childhood health topics and
“Tipping the Scales” examined dieting and
weight control. KQTv also led campaigns to
promote blood donation and to encourage
people to stop smoking.
D

Beginning in 1984, wiTG(rv) Washington
has been airing a series on kidnapped, miss-
ing and runaway children. Reporter Jackie
Stone has reported stories involving almost
30 children, resulting in recovery of nearly
half of them. Stone is also working with the
National Center for Missing and Exploited
Children in putting together a parent infor-
mation kit to help parents of missing chil-
dren to deal with the media. The station is
supporting Stone’s efforts through promo-
tional spots and public service announce-
ments.

Panorama, a weekday one-hour talk

show, deals with issues of concern to Wash-
ington. On one program, Dr. Charles King
of the Urban Crisis Center appeared in front
of a live studio audience on the topic of
racism. The discussion became so heated
that one viewer got in her car, drove to the
station, and stormed the set, car keys in
hand, to express her views. The station re-
ceived over 200 calls during the program.

a

Joined by Circle K convenience stores, KPNX-
Tv Phoenix has become a participant in the
Missing Children Network, formed to locate
missing children across the country. Each
week the station airs pictures and informa-
tion on nine children. The segments are ro-
tated in different days and times, with 36
children receiving coverage each month.
Posters of missing children have been dis-
tributed throughout the community, includ-
ing the convenience stores. The network has
recovered 23 children to date, including one
local Arizona boy.

The station also participated in an exten-
sion of NBC's “Just Say No™ campaign to
combat drug abuse among youth. Public ser-
vice announcements and a half-hour docu-
mentary were aired. The station developed
and distributed a viewer’s guide as part of
the campaign.

a

Over 1.5 million items were collected by
wBNs-Tv Columbus, Ohio, in its second an-
nual Food Parade for Operation Feed. The
mini-telethon for food, held at the station’s
studios, was started a year ago by Gene
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D’Angelo, president and general manager of
WBNS-TV. Strolling clowns, magicians,
mimes, bellydancers, unicyclists, puppets
and bands entertained members of the public
who dropped off food. Air personalities from
WBNS-TV and its co-owned radio stations
hosted on-air segments between 8:30 a.m.
and 4 p.m., and remotes of the community-
wide fundraiser were aired throughout the
cvent.
a

In April. kTsp-Tv Phoenix began nightly re-
ports on missing children. Each night, two
pictures of missing children are aired. One
child, who had been missing for almost two-
and-a-half years, was reunited with her

A mother and child reunion on KTSP-TV

mother after her picture aired. The station
filmed the reunion between the two. In addi-
tion to its on-air work, the station has distrib-
uted more than 40,000 brochures on child
care and protection. And the station has been
involved in seven clinics that have finger-
printed nearly 12,000 children.
a

WisH-Tv Indianapolis has made finding jobs
for the unemployed a regular part of its even-
ing newscasts. Job Trac airs the goals and
qualifications of those looking for work. To
date, 73% of the applicants have found a job
and 84% of the employers who have adver-
tised have filled vacant positions. The sta-
tion says it intends to air the segments until
unemployment is no longer a major problem
in the area.

a

The viewers of wrex-Tv Rockford, Ill., re-
ceived a healthy dose of public affairs pro-
graming last year. Double Exposure, a 30-
minute documentary produced with the city,
followed an experimental program in a
school for developmentally delayed chil-
dren, where performing and visual artists
worked with the children for eight weeks. A
five-part report, Inside Crime Stoppers, ex-
amined the Rockford branch of Crime Stop-
pers International, a program rewarding in-
formants for supplying information that
enables police to solve a crime. (The Rock-
ford group is the number-one group in the
Midwest, with a better than 90% conviction
rate.) WREX-TV visited the United States
Marine Corps training depot in San Diego to
prepare USMC—A Living Tradition, a five-
part report on the process by which young
recruits become first-stripers. And a 10-
month, 20-part consumer services series
called Health Focus, which will run through
October, profiles the local county health de-
partment, including its functions, services
available, fiscal planning and operations and
clientele.

WsRc-Tv Birmingham, Ala., a local cab com-
pany and Mothers Against Drunk Driving
are sponsoring a program offering free rides
home from bars after drivers have had too
much to drink. “WBRC-TV 6 Is MADD
About Drunk Driving” is the theme of the
station’s campaign. Over the Memorial Day
weekend, 406 people took advantage of the
free-ride offer, and no traffic fatalities were
reported in the Jefferson county area. Sixty-
four rides were given over the Fourth of July
weekend, and WBRC-TV is set to run the cam-
paign over Labor Day. The program will
continue through December 1984.
(|

In addition to the news, sports and weather
on wowk-Tv Huntington, W.Va., the station is
now offering viewers two local segments.
For Your Health airs four times each week
and offers information and advice on health-
related topics and Wise Guides provides con-
sumer information.

A story on the highly specialized and deli-
cate eye surgery performed at the Blaydes
Clinic in Bluefield, W.Va., aired by wowk-
TV resulted in scores of inquiries about the
clinic. Reporter Doug Sheils and a camera
crew spent a week taping surgery and came
away with reports on new surgical tech-
niques utilizing lasers, cataract replacement,
redefining corneas and transplants.

()
Last year was the 10th straight year for KCRa-
Tv Sacramento, Calif.’s, consumer protec-
tion program, Call Three, and the publica-
tion of a free consumer booklet to help guard
consumers against fraudulent business prac-
tices. The station sponsored a series of re-
ports, “Protect Yourself Week,” on topics
ranging from fire protection to drug abuse to
missing children. And reporter Brad Willis’s
investigation of the new unibody construc-
tion of vehicles led to a California State Sen-
ate resolution to determine “the impact of
the unibody on the collision repair industry,
the insurance industry and the motoring pub-
lic.”
0

At kevn-Tv Rapid City, S.D., the station has
added several consumer affairs features to its
regular newscasts this year. On Monday,
economics editor Tom Hanson deals with
home financing, picking the right insurance
and investments for middle-income fam-
ilies. Reporter Linda Carter details an un-
solved crime on Tuesday and asks viewers to
provide information to solve it. Each
Wednesday a Rapid City doctor appears to
help viewers understand the latest advances
in medicine. On Friday, the station lists the
movies and other forms of weekend enter-
tainment available in Rapid City.

a
Missing children were the focus of wkvc-Tv
Cleveland’s hour-long prime time special,
Please Find Me. The special developed into
an ongoing project to inform viewers of the
problem in northeast Ohio. Photographs
were presenied on the air and a special tele-
phone bank was available for viewers to call
with information on the possible where-
abouts of missing children. Additionally,
weekly profiles of the children were offered
to all NBC affiliates nationwide. In April,
the project paid off when a -year-old child

Broadcasting Aug 27 1984

was reunited with her mother after bei
missing for two years.

On another front, wKYC-TV anchor Ju
Hambrick did a series of week-long repoi
from Denver, Pittsburgh, Houston and A
lanta, among other cities, to rate the
against Cleveland and to combat Clevelanc
“negative” image. It was an effort, the st
tion says, that has been “hailed as a maj
sten in moving the city along the road of sel

SRR R 6 P — ] e ——
a

What do Rhode Islanders worry abo
WuaRTv Providence, R.l., distribut
100,000 questionnaires to find out. T
24,000 citizens who returned their questic
naires were concerned with corruption,
employment, the economy and quality
life. WIAR-TV culled information from t
responses and presented 10 special ne
segments that highlighted those concert
presenting discussions of the survey by st
leaders and by the man on the street.

a

The change in ownership at weix-Tv Miai
(now a Taft station) has also brought chang
in the news. The local news staff has bes
doubled, more news segments have be
produced and the Cable News Network h
been added to extend national and intern
tional coverage. Some segments of the |
p.m. news have been tied in with the 8 p.
lead-in movie. After a showing of “The De
Hunter,” the station examined the changir
attitudes on war by interviewing historian
psychologists and Vietnam veterans. Tl
station also took advantage of the lifting
restrictions on broadcasters televising d
bates by airing the first debate between cal
didates for mayor of Miami.

a

The story of U.S. marines in Lebanon pn
vided wmao-Tv Chicago the backdrop to fi
cus on three local men. A reporter and pr:
ducer went to Lebanon to do a five-pa
series on local marines. The team returne
with letters and photographs from marin
for their families back home. When tt
bombing that killed 241 marines occurre
one week later, relatives called wMAQ-TV fi
information. A WMAQ-TV documentary cre
in northern Ireland was disptached to Wei:
baden, West Germany, and found one of tt
three in the hospital there. Another w:
found on a ship in the Mediterranean sea; tk
third died in the bombing.

(m

A five-part update on a 19-year-old’s hea
transplant operation was highlighted in cos
erage by waem-Tv Quincy, Ill. The hig
school student, who received more tha
$130,000 through fund raising among are
residents, underwent successful surgery i
California’s Stanford University Medic:
Center last year. WGEM-TV's 12-person new
staff put together the reports, which include
three days of interviews with medical spe
cialists, the patient and his family and othe
heart transplant recipients in San Franciscc
Weeks of background work with Stanfor
Medical Center officials enabled the statio
to tape in the hospital. Follow-up repor
recorded area residents welcoming the pz
tient as he returned home.



ledical news is a significant part of the pub-
¢ affairs efforts at weeo-Tv Cincinnati. The
ation interviewed Mary Boyle, a Cincin-
ati woman, just before she underwent laser
argery for a brain tumor at University hos-
ital in Cincinnati. It broadcast a series of
:ories about Amber Fitzgerald, a 16-month-
Id girl in need of a liver transplani, and
elped obtain air transportation to Pitisburgh
o her on short notice. WCPO-TV later
elped team a 9-year-old boy in need of a
ver transplant and a possible donor.

And the station sponsored free blood pres-
ure checks at local shopping centers and
1alls. The station’s weather and science re-
orter, Bob Alan, was on hand all day, and
ave viewers on-air tips on keeping blood
tessure down. During blood pressure
veek, 10,000 area residents were checked.

a

Stop Child Abuse” was a nine-day project
ndertaken by komo-Tv Seattle. The station
sed more than 70 reporters, photographers,
ditors and support personnet to prepare 14
egments, some running between 12 and 15
anutes, presented in the early and late
ews. Over 12,000 viewers received an in-
ormation booklet the station offered, agen-
y referrals tripled and Washington’s gover-
ior, Seattle’s mayor and King county
fficials proclaimed January Unity Against
“hild Abuse Month in connection with the
tation’s programing effort.

(m

n a series of in-depth reports on the state of
he school system, Owr Children, Our
ichools, kRON-Tv San Francisco examined
vhat was wrong and right with Bay Area
chools. The reports included a general sur-
rey of problems in education, then focused
i teachers, students, alternative education
ystems and legislation affecting education.
Concerned citizens were given an opportuni-
y to grade Bay Area schools, through sur-
reys inserted in two issues of TV Guide and
wailable in all Bay Area Safeway stores.

a

{GTv San Diego aired live coverage of the
Fifth Annual Greater San Diego Special
Jlympics held at San Diego State University
ind followed up with a one-hour special on
‘he games, A Game of Hearts. More than
700 mentally and physically handicapped
seople participated in the events.

o

K1ro-Tv Seattie is in the midst of a year-long
sublic service campaign to increase the
awareness of child abuse. The station not
only scheduled programing in regular news
times but also during after-school and Satur-
day moming periods, with information spe-
cifically geared to children. The Saturday-
morning programing utilized puppets to
instruct children on how to prevent abuse.
The campaign's programing has included
editorials, PSA's, regular features on the sta-
tion’s afternoon news program, coverage of
the state legislature as it took up child abuse
legislation and an investigative series done
during April, child abuse prevention month.
Specials that the station aired included inter-
views with inmates at a state reformatory
who had been abused as children.

To fine-tune its liaison with human service
organizations, woBs Roanoke, Va., hosted a
community service seminar at the Roanoke
Civic Center April 18. The six-hour event
drew 146 representatives from 93 organiza-
tions in the station’s coverage area. Initial
planning began by getting feedback from
various groups on agenda topics, scheduling
a time and insuring attendance. Kay Hall,
wDBJ program director, who originated the
idea, then recruited station department heads
to structure the agenda which included in-
struction on whom to contact at the station
for public service requests, how to prepare
copy as well as explanations of FCC guide-
lines. Among the materials distributed at the
seminar was “If You Want Air Time,” pub-
lished by the National Association of Broad-
casters.

a

A chief problem in southern Florida is the
ethnic isolation of the black, Hispanic and
white communities. Educational station
wLRN-TV Miami created Special Assignment,
a one-hour public affairs program designed
to help alleviate the tension sometimes aris-
ing among the groups. One program was
designed to inform viewers of what action
was being taken by community leaders to
reduce racial tension. But it has developed
into a forum for representatives of the differ-
ent communities to discuss their problems
and work together toward solutions.

()

In conjunction with The Future of Hampton.
Roads Inc., a local citizen group, wHRO-TV
Hampton-Norfolk, Va., produced 10 live
weekly programs designed to bring the prin-
cipals of 10 Virginia counties and cities in
the area together. The jurisdictions had had
historical differences, but changes in federal
government classifications now forced them
to greater cooperation. Using feature reports
explaining regional problems, and inviting
viewer phone participation, the station
worked to settle the differences. Videotapes
based on the series are still being used by
regional planning groups and community fo-
rums,

o

Wcia-1v Cleveland has begun airing 30-sec-
ond public service announcements high-
lighting accomplishments of those in the
area. To date it has saluted the policeman of
the month, paramedics and outstanding peo-
ple in the community.

a

Kcne-tv Denver spent an entire month docu-
menting the role of the family. “Family
Month” consisted of seven series of reports,
ranging from averting divorce to protecting
children from abduction to overcoming
drugs. The series discussed and offered solu-
tions to problems, presented profiles and
made available informational pamphlets and
phone banks. Over 100 family-related

/
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served both parties
in this transaction.
May we serve you next?
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pieces were aired during the month by KCNC-
TV, totaling more than three hours of news
time. The station and the support organiza-
tions included in the series reported receiv-
ing hundreds of calls about the effort.

0

KiNG-Tv Seattle brought together the news
and trivia questioning in a project called
NewsGame. Each week during the school
year, the station issues to participating
school teachers of grades 4 through 12, 32
questions relating to current events, 24 on
national issues and eight on the local news.
Twice a year the station hosts a quiz cham-
pionship, with individual champions
crowned for the various grades. The field of
contestants is winnowed down to three
through written tests given on the momning
of the championships. After lunch and a tour
of the studios, the finals, borrowing from
The College Bowl, are taped for later broad-
cast.

The station aired a campaign to increase
voter awareness before the March 13 state
caucus. The station’s news and magazine
programs ran special series explaining the
caucuses. And the station, in cooperation
with its co-owned radio stations and the
American Association of University Wom-
en, hosted a series of caucus workshops
around Seattle. More than 650 people at-
tended the workshops and the station report-
ed a record voter turnout at the voting
places. The station is continuing its “Count
Yourself In” campaign, with two mobile
vans (with the backing of McDonald’s) tak-
ing to the road to register voters for the Sep-
tember primaries and November elections.
Station personnel have been sworn in as spe-
cial deputy registrars, and they travel to
fairs, festivals, schools and factories to reg-
ister voters.

]

KinT El Paso went on the air on May 5 with a
twist: it is 2 Spanish-language television sta-
tion. Two days after it went on, it was airing
half-hour newscasts at 6 and 10 p.m. The
station’s news staff numbers 12 and trans-
lates the information it receives from UPI,
CNN and its local staff into Spanish for air-
ing. Favorable response to the news show
has prompted the station to add a half-hour
live call-in show after the newscast, usually
with a guest in the studio to help answer
questions on matters of local concern.

O

Two new public affairs ideas were developed
this year by KLAS-Tv Las Vegas. Every week,
Las Vegas Profile looks at the needs of the
community and ways to meet them. Subjects
are discussed with representatives from rele-
vent organizations and city, county and state
officials. On Monday, Wednesday and Fti-
day, KLAS-TVreporter Ned Day covers Inside
Las Vegas during the 6 p.m. news. All as-
pects of the Las Vegas community are inves-
tigated using unknown or little known facts.
a
At Kero-Tv Bakersfield, Calif., each night’s
newscast during “Earthquake Preparedness
Week” originated live from a different earth-
quake location, including a fault line run-
ning through Bakersfield. The station ar-
ranged a town meeting at a local college to

exchange earthquake preparedness facts
with enforcement and assistance agencies. It
also solicited proclamations from the gover-
nor, the county board of supervisors and the
mayor, and it distributed 7,500 earthquake
preparedness brochures.

With the coming of the summer Olympics
to Los Angeles, the station produced 4,000
Olympic travel guides. Designed to make
life easier for the influx of visitors to the
games, the brochures were filled with tips on
how to travel and what problem traffic areas
to avoid.

Another KERO-TV project was its Child ID
registration program. Carried out at local su-
permarkets in conjunction with Pepsi-Cola,
the program featured live programing cut-
ins of on-air KERO-TV news people at regis-
tration sites.

a

KnBe-Tv Los Angeles airs “Profiles on Pa-
rade,” a series of one-minute vignettes on
outstanding contributions by ethnic commu-
nities in America. The vignettes run parallel
to week and month observances of various
ethnic groups. The month of May was de-
voted to those of Asian Pacific heritage, to
coincide with National Asian Pacific Heri-
tage Week. Coverage included various
Asian Pacific celebrations in the city during
the month, a heritage banquet and an Olym-
pics program. In addition to the public af-
fairs work, the station aired a five-part series
on the community, examined where Asians
live and the issues affecting them: immigra-
tion, bilingual education and political pow-
er. Other month-long station projects in the
works include one devoted to Hispanics and
one to blacks.

KNBC-TV is one of five NBC O&Q’s par-
ticipating in a missing-children network. [t
airs a photo of a missing child each week. In

The return of a missing chitd on KNBC-TV

addition, the station arranges for local news-
papers to publish the photo the same week it
airs on television. In conjunction with Pepsi-
Cola and Safeway stores, the station partici-
pated in the fingerprinting of over 13,000
children in the first six weeks of an identifi-
cation campaign. That project kicked off in
May, to coincide with the rebroadcast of the
movie, Adam. (Since last October, when
Adam originally aired, the station has found
six missing children as part of its regular §
p-m. child search segment.) Identification
cards with the children’s photographs and
fingerprints were obtainable from Safeway
stores, The station used its weekly Sunday
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magazine show to explain identification prc
cedures. And it aired numerous public sei
vice announcements, urging parent to Il
their children.

Like many stations, KNBC-TV Los Ange
les, traveled to Beirut to tape videotap
Christmas messages of marines statione
there, but anchor John Beard brought bac
something more than videotapes—a Leba
nese child adopted by southern Californi
parents. Maureen and Clifford Mickoo! ha
arranged for the adoption of a 10-week-ol
boy, but could not bring him to the U.S
because of the fighting that forced the Beiru
airport to close. The Mickools contacted th:
station when they learned Beard would b
traveling to Lebanon, asking him to brin;
their newly adopted son home. After th
necessary legal and international trave
problems were cleared up, Beard set out fo
Beirut. He taped the holiday messages fron
marines and arranged to bring back th
Mickools’ child. Because the airport wa
closed, Beard and child had to take a 10
hour boat ride to Cyprus before catchiny
flights to Paris, London, New York and fi
nally Los Angeles.

a

At kTvU San Francisco, the station include
a feature portion, “Segment 2,” to break w
the hard news flow of its 10 p.m. news. Th
five-to seven-minute segments have looke:
at successful cancer surgery, patient treat
ment at a mental hospital, body building
how to find a parking space at the airport, ths
wheelchair revolution and a religious sect i
Antelope, Ore., whose activities have dis
turbed some local residents.

a

Prior to the New York primary, weas-Tv Nev
York sponsored a forum to air the views o
Democratic presidential candidates Walte
Mondale, Gary Hart and Jesse Jackson o
issues concermng New Yorkers. Each candi
date was asked the same questions. The re
sponses were analyzed by two of the sta
tion’s political correspondents and an urbai
affairs expert from a local school. Accordiny
to WCBS-TV, Long Island newspaper News
day reviewed the one-hour program and sais
it should be placed in political science ar
chives and the format used on a nationa
basis.

Wcas-Tv felt the problems of housing
costs and shortages were so severe in the
New York area that it devoted three weeks tc
a series, “Project Housing.” Features o1
New York City housing included how to fin
an apartment, converting a building into :
place to live, the difference between condo
miniums and co-ops, how to finance ar
apartment or home and the future of the
housing market.

In a series called “What to Do witt
Mama?”’, WCBS-TV examined health car¢
alternatives for aging parents. The reportel
focused on four families of different socio-
economic backgrounds who had chosen dif-
ferent ways to care for elderly parents.

Another program examined the problem
of accidents at home involving children.
This two-part report featured interviews
with a pediatrician who heads a campaign to
prevent accidents. He demonstrated meth-



e

is of accident-proofing the home and
vinted out dangers on the playground.
ICBS-Tv says the American Academy of
:diatrics now uses the report as part of its
impaign to educate parents and physicians.

0

lying 3,000 miles in four days, the wrvp
-aleigh-Durham, N.C., helicopter brought
s viewers a whirlybirds-eye view of the
‘ate in the series, Above It All, which was
evoted to the state’s 400th anniversary. Re-
orter Don Ross, photographer Ted Silver
nd pilot/reporter Chuck Conti traveled over
1€ state’s highest mountain, down the
Vright brothers’ Kitty Hawk path, behind a
hool of dolphins in the Atlantic, through a
ot air balloon show and to ball games and
ackyard barbecues.

0

« major project for KGAN-Tv Cedar Rapids,
»wa, this year has been a public service
ampaign directed at children called
Youngstars.” So far more than 20 public
ervice announcements written and per-
ormed by area elementary and junior high
chool students have been produced address-
ng issues such as smoking, vandalism and
seer presure. The purpose of the campaign is
o build self-esteem in young people.

O

(NTv San Jose, Calif.,’s crime stoppers pro-
rram goes beyond urging viewers to get in-
rolved in providing crime solving informa-
ion: The station airs weekly three-minute
:egments offering viewers tips on protecting
hemselves from similar crimes. In the crime
toppers program, the crime is re-enacted
ind viewers are given a description and
:omposite drawing of a suspect. Cash
wwards are offered for leads, but, according
o Fink, 98% of San Jose viewers who par-
icipate tum down the monetary award.

(]

in the past year, wcve-Tv Boston has aired
five election campaign debates as part of its
news magazine/public affairs program, a
show that won a NATPE Iris award this year.
The debate among candidates for the U.S.
Senate seat was presented before a live audi-
ence in Boston. Using a microwave relay,
audiences from three other sites were able to
question the candidates. Two other Chroni-
cle debates featured the Democratic presi-
dential candidates.

]

Four years ago, KTLA Los Angeles began its
Impact public affairs series. This past year it
examined alternative and unconventional
physical healing procedures. It featured in-
terviews with people combatting cancer, ar-
thritis, heart disease, paralysis and brain
damage. Another report looked at the ac-
complishments of American blacks in the
Olympics, and included interviews with
coachs, participants and the late Jesse
Owens. On the drawing board for next year
is a look at people with disabilities and how
they cope with the world. Past shows have
examined child abuse, impotence, hearing
loss, hunger and the Hispanic community in
Los Angeles.

WnBC-TV New York spent two weeks cam-
paigning against drunk driving in a prime
time special, editorials, public service an-
nouncements and a series of special reports
on its Today in New York weekday program.
The prime time special, Drunk Driving: An
Act of Violence, was hosted by model/actress
Brooke Shields and included interviews with
Candy Lightner of Mothers Against Drunk
Driving; John Volpe, former chairman of the
President’s Committee on Drunk Driving;
survivors of drunk driving accidents and
footage shot in a rehabilitation hospital.

In an effort to discourage drug abuse by
teen-agers, wNBC-Tv aired Just Say No. The
program was designed to convince young
people that it is socially acceptable to refuse
drugs and alcohol and offered ways for teens
to say no. Kids, parents, doctors and com-
munity officials were interviewed.

WNBC-TV says its special, Kids 4 Kids,set
a precedent in local broadcasting by featur-
ing three children, ages 11, 12 and 13, as
hosts. According to the station, the pro-
gram’s purpose was to present a picture of
growing up in the 1980's. It featured self-
defense tips for children, a profile of a 10-
year-old Ringling Brothers trapeze artist, an
examination of drug prevention programs in
the New York area and a look at a closed
circuit television station run by school chil-
dren.

o

The “Wednesday's Child” segment of the
KTiv Sioux City, lowa, evening news pro-
gram has been so successful in placing
*“hard-to-adopt” children in homes that the
state agency has run out of adoptable chil-
dren. The series, which won local, regional
and Broadcasters Promotion Association
awards, has been transformed into a Big
Brother/Big Sisters program. Now children
in need of friendship and guidance are being
spotlighted weekly.

0O

Wrse Hartford, Conn., found that several
cities in southern New England had higher
infant mortality rates than some Third World
countries, such as Algeria and Jamaica. The
station developed a public service campaign
which included a documentary, a news se-
ries, a live phone-in talk show, editorials and
PSAs. The reasons behind infant deaths
were explored, and parents and parent-to-be
were told where to get help. After the five-
month report, a state task force recommend-
ed that more federal grant money be spent in
pre- and post-natal care. The state general
assembly itself set aside $1 million for more
city prenatal care.

0

A new addition to the news at kPix San Fran-
cisco has been a broadcast version of an
ombudsman. Columnist Don McGaffin pro-
duces “Second Look,” designed to revisit
major stories of the past. In it, McGaffin
adds a perspective on how the various media
covered the story being reviewed and criti-
cizes news organizations, including the sta-
tion. The station has picked up a few more
viewers than it would otherwise have by
supplying either the USS Enterprise or the
USS Carl Vincent, whichever is at sea, its 6
p.m. newscasts each week. A cassette is
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mailed to the ship, for viewing by the some
3,000 crew members, who reside in the San
Francisco area when they are not at sea.

O

A program about the state legislature may
not excite as many viewers as The A Team,
but it doesn’t have to be boring. Krma.Tv
Denver has successfully aired such a pro-
gram for the past two years. Stateline uses a
combination of short {two- and three-min-
ute) and long (five-to-seven-minute) pieces,
voice-overs and studio interviews to illus-
trate legislative processes with a news style
rather than a “talking head” look. The sta-
tion’s three reporters-producers interview
legislators, lobbyists and citizens, and gath-
er background information related to topical
discussions.

0

One public affairs effort by kGo-Tv San Fran-
cisco promoted the Heimlich maneuver to
save choking victims. The need for better
education in saving choking victims was
brought to particular attention when one of
the station’s editors choked on a piece of
meat at a restaurant and was saved by a
trained fireman there. That sparked the sta-
tion to air a two-week anti-choking cam-
paign which focused on the administration
and success of the Heimlich maneuver. The
station also worked with city officials to ex-
pand the regulations on posting life-saving
techniques in restaurants.

O

In April, wcco-Tv Minneapolis-St. Paul pre-
sented a public affairs program during prime
time. In the Public Interest. Moderated by
Bill Kurtis of CBS News, the program invit-
ed media critics and academicians into the
studio to talk with the station’s news and
public affairs managers. In addition, local
viewers asked questions about WCCO-TV’s
methods in presenting controversial investi-
gative stories and expressed their opinions
on the decisions the station made in present-
ing local news.

After being approached by a group of
therapists and prosecuters from the Twin
Cities area last fall, wcco-Tv began work on
a project on sexual child abuse. lts goals
were to encourage victims of abuse to report
the crime and it showed children and parents

ways 10 prevent sexual abuse.

During a two-week period between April
23 and May 4, segments of wCCO-TV’s night-
ly newscast and all of the station’s public
service time was devoted to PSA’s, which
asked victims to seek help and restated the
prevention message. The station produced a
60-minute documentary, The Betrayal,
which examined the brutality of sexual
abuse and its impact on victims. Town Meet-
g, a 90-minute live call-in show allowed
parents and children to have their questions
answered on the air. Two half-hour shows
created by the lllusion Theater, Touch, de-
signed for elementary students, and No Easy
Answers, for junior high students, were
broadcast during school hours with schools
participating in viewing and discussion of
the programs.

During the first five days in May, the num-
ber of reported cases of abuse in Hennepin
county was nearly double the monthly aver-
age, and similar increases were reported in
other counties in the Twin Cities area.”

m

—

WTMJ-Tv Milwaukee undertook a station-
wide campaign to help safeguard children
from abduction and to locate those who are
missing. “For the Sake of Our Children” in-
cluded distribution of child protection guide-
lines, fingerprinting of children, broadcast-
ing missing children profiles on the news,
public service announcements updated
weekly and a five-part series on what parents
can do to protect their children. The station,
along with Columbia hospital, has finger-
printed more than 7,500 children since the
program started.
O

Among the month-long community service
campaigns conducted by kces-Tv Los Ange-
les has been one on arson, which aired dur-
ing the dry summer season. The station aired
multipart segments on its news shows focus-

Public affairs on Group W Cable. The Group W Cable system serving Florence, Ala.,
helped enlighten some of its subscribers on the pros and cons of changing the city's form of
government. With the help of the Florence Jaycees, the system televised last December a
debate between three individuals who wanted to retain the current government, which
consists of a part-time mayor and three part-time commissioners, and two who believe in a
more formal government with a city council and full-time mayor. Subscribers who wished to
join the debale were abie to call the Jaycees at the cable system's headend. They took down
the subscribers’ questions and carried them across the street to the municipal auditorium,

where the debate was held.

Group W Cable-Manhattan, serving the heart of the nation's largest city, has produced a
series of documentaries on a variety of topics. SRO focused on the plight of individuals who
live in single-room occupancy hotels (SRO's). Many of the SRQ's were paying too much for
too little, the documentary found, and cthers were being pushed out onto the streel as
developers moved in (o convert SRO's in high-priced apaniment buildings. Another docu-
mentary, Where Was the World, took a look at the Nazi persecution of Jews before and during
World War Il through the eyes of three Jews now living in Manhattan. And, in anticipation of
this year’s summer Olympics, Group W produced profiles of its franchise area’s top amateur
athletes. Those profiled included a rower, a basketball player, an equestrian and a long-

distance runner.

Broadcasting Aug 27 1984
108

ing on the fire prevention probiems and res
lutions. In addition, the station aired PS,
and editorials, and prepared and distribut
60,000 antiarson pamphlets. Last Marc
the station devoted its attention to diabete
again using multipart news segments a
public affairs programing. PSA’s focused
causes and detection methods, treatmer
and possible cures, and coping technique
g

WLvi-Tv Boston presented a one-hour publ
affairs special on missing children. The pr«
gram aired several solutions that communii
groups and organizations are using to fig
the problem. The special also marked tt
beginning of a series of 10-, 20- and 3(

second public service announcements d
rected at children, telling them how to avo.
and deal with dangerous situations.

The station also had all nine candidat
for mayor of Boston appear on its week
public affairs program, Point of View. Th
program won an NATAS Emmy. The pn
graming and PSA’s involving missing chi
dren also won several local awards and or
from Action for Children’s Television.

O

The problem of missing children was tackle
by wcsc-Tv Charleston, S.C., in a year-lor
effort that included a five-part series and
live, prime time news special. The one-hot
live program aired without commercial it
terruption. The show’s special guest wi
John Walsh, whose son was the subject of a
NBC made-for-TV movie, Adam. Althoug
WCSC-TV is a CBS affiliate, the series an
special aired the same week as the movie. A
a result of his appearance on wCsc-Tv, Wals
was invited to speak to a joint session of th
South Carolina General Assembly, which i
now working on legislative solutions to th
problems raised in the shows. The statio
printed and distributed thousands of brc
chures outlining safety tips for parents an
children. The station has also helpe
schools, police and civic organizations con
duct fingerprinting sessions for area chil
dren. And the local public school system ha
enlisted the station’s help in establishing
continuing education program for the chil
dren in the coming school year.

a

For the 31st year, wHas.Tv Louisville, Ky.
has aired its Crusade for Children telethon
This year’s 26 /2-hour event brought in ove
$1.9 million for handicapped children b
Kentucky and southern Indiana. Civic
groups ranging from religious organization:
to firefighters to volunteers went before the
cameras to announce their pledge totals. It
the telethon’s 31 years, over $20 million ha:
been raised.
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1064 | O TCACableTV ....... 13 12 12 34 kY] 588 26 90
51 O Tele-Commun. ....... 20 34 20 34 38 871
1,857 N Timeing. .. ........ 43 34 42 1 417 15 2,655
363 N United Cable TV . ... .. 25 14 25 58 - - 148 278
263 N Viacom . .......... 014 3N 144 -1 - 320 12 409
2397
431
479 meesssssssssssmms ELECTRONICS/MANUFACTURING
3 | N Avinindusties .. .... 2512 24 58 7 355 8  im
‘230 O C-Cor Electronics . . . . . 714 7 12 - 14- 333 81 23
212 O Cable TVindus. ...... 318 3 14— - 38 21 ]
1809 ACetec.......... 00 9 38 9 38 417 12 21
136 OChron ........... 12 18 -6 - 3333 15 k|
52 | ACohu ............ 8 7 58 38 492 9 12
37 NCenrac . .......... 13 34 14 - M- 179 14 a5
2920 N Eastman Kodak ...... 77 34 74 78 2 78 384 18 12873
1267 | O Elec Mis & Comm.. . . .. s 14 9 " 278 o
499 N General Electric ... ... 58 12 58 172 086 12 26487
1175 O Geotel-Telemet . . . . ... 114 1 14 14 '
N HarrisCorp. . ....... 30 1/8 30 14 - 18- 041 16 1,203
N WACom.Inc. . ...... 21 14 20 12 34 366 28 919
O Microdyne, , ........ 778 8 58— 34— 870 22 ¥
278 N3M........ cooo0o0aQ 83 34 81 34 2 245 14 9804
17 N Motorola . ......... 43 118 40 3 18 781 15 5105
468 N NA.Phillps. .. ...... 37 118 36 1 18 313 9 1068
78 N Oak industries . ... ... 4 38 4 34 - 38— 789 72
165 A OrroxCorp,. . .. ..... 318 3 1/8 417 7
73 NRCA,............ 3 12 3 172 143 11 2906
263 N Rockwell Inti,. .. ... RE 31 30 58 318 122 10 4,713
212 N SchAtlanta ......... 98 9 38 17 214
7 N SlgnalCos......... 32 3 1R 172 159 13 3486
1,235 N SonyCorp.......... 14 12 14 38 1/8 087 14 3348
|280 N Tektronix .......... 64 63 14 4 119 10 1231
51 A Texscan........... 8 7 1 1429 H 52
7 N Varian Assoc.. . . .. .. . 45 38 44 34 5/8 140 18 979
2 N Westinghouse . ...... 27 25 34 1 14 485 10 4,726
19 N Zentth.. .......... 28 118 27 38 Kz} 274 W 620
476 Standard & Poor's 400 189,57  185.05 452 244

T-Toronto, A-American, N-N.Y., O-OTC. Bid prices and common A stock used unless  for the previous 12 months as published by Standard & Poor’s or as oblained by
otherwise noted. *O" in P/E ratio is deficit. P/E ratios are based on earnings pershare  BrRoADCASTINGs Own research.
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Down to the wire for communications

Little action is expected on issues
of interest to Fifth Estate, but
priority may be given to bill on

exit polling; hearing also scheduled
on broadcast ownership limits

When Congress returns next week, Sept. 3,
its first order of business will be key fiscal
1984 appropriations bills and other pressing
legislative matters. The Senate may also find
itself debating a controversial banking bill,
and House members could be asked to vote
on a balanced budget amendment. Further-
more, both chambers will be occupied with a
series ofleglslatn e conferences on immigra-
tion and defense authorization bills.

However, the lawmakers will find other
unfinished business, including several pend-
ing telecommunications-related measures.
But with less than a month left in the 98th
Congress (adjournment is scheduled for Oct.
4), it appears the Fifth Estate will see limited
movement ON communications issues.

The possibility that Congress will come
back for a lame-duck session (the period
after the November elections and prior to the
convening of the 99th Congress on Jan, 3),
says one House source, “is very slim.” Nev-
ertheless, there has been a lame-duck ses-
sion at the close of every Congress since
1978.

Although time is running out, there are
some issues to which Congress is likely to
give priority. The Senate will be asked to
approve a nonbiding resolution, H. Con.
Res. 321, adopted by the House, that asks
broadcasters and other news media to refrain
voluntarily from characterizing or projecting
the results of an election before all polls are
closed. 1t was unanimously approved by the
Senate Commerce Committee and should
sail through without opposition. Another
resolution (S. Con. Res. 133) that could gen-
erate debate, introduced by Senator Paula
Hawkins (R-Fla.), calls on television broad-
casters (networks and their affiliates) to
broadcast public service announcements on
missing and kidnapped children.

The question of whether or not the Senate
should open its chamber to broadcast cover-
age may be settled before adjournment.

Sources say the resolution (S. Res. 66) that
would permit radio and television coverage
of Senate proceedings is scheduled to come
up. Furthermore, there’s a chance that the
measure, which barely made it out of the
Senate Rules Committee, may pass. Legis-
lators opposing the measure may drop their
objections as a gesture to Majority Leader
Howard Baker (R-Tenn.), who retires at the
end of the year. Baker is the chief sponsor of
the resolution and has been trying to obtain
passage for more than two years.

But not all congressional activity will oc-
cur on the floor. A hearing scheduled Sept.
11 by the Senate Judiciary Committee
should charge up the broadcasting industry.
The hearing will examine the antitrust impli-
cations of an FCC decision, which has since
been stayed, to raise ownership limits from
seven to 12 stations in each of the AM, FM
and TV services and eliminate all restric-
tions in six years (BROADCASTING, Aug. 6
and {3). (Congress got into the act shortly
after the FCC issued its decision and passed
an amendment that bars the FCC from im-
plementing the application of the decision to
television until April 1, 1985, or 60 days
after reconsideration, whichever comes
first.)

Other than the Senate hearing and a possi-
ble oversight hearing by the House Telecom-
munications Subcommittee on the subject,
no further congressional action is expected.
However, two measures have been intro-
duced that would set ownership limits based
on an audience-reach cap. Telecommunica-
tions Subcommittee Chairman Tim Wirth
(D-Colo.) and Mickey Leland (D-Tex.) in-
troduced a bill (H.R. 6134) that provides a
double cap on television ownership and a
cap based on market size for radio. Under
the bill, an entity could own television sta-
tions reaching 30% of the nation’s television
households, 25% through VHF’s. The bill
also includes limits based on a point system
that values broadcast stations on a market-
size scale. And it would give a special ex-
emption for entities with interests in minor-
ity-controlled stations.

In the Senate, Pete Wilson (R-Calif.) and
Daniel Inouye (D-Hawaii) offered legisla-

by statute and in the commission's rules.”

Reconsideration requested. The Council for UHF Broadcasting, the National Association of
Broadcasters and the Association of Maximum Service Telecasters have all asked the FCCto
reconsider its action permitting Sanyo Corp. to market a two-channel-oniy TV receiver de-
signed far cable television reception and other nonbroadcast uses {BROADCASTING, June 18).
CUB said the FCC's decision undermined the effectiveness of the All-Channe! Receiver Act
and posed a serious threat to UHF broadcasting. CUB noted that low-power UHF television
stations are not subject to must-carry requirements and thus may not be available to cable
subscribers who buy the Sanyo receiver. At a minimum, CUB requested that the commission
reconsider its holding that no waiver of its all-channel regulations was necessary to give
Sanyo permission to market the receiver. Added the NAB: “The dismissal of Sanyd’s petition
was unsound as a matter of policy, was untawful and was violative of the procedure required
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issues in the 98th

tion that would limit ownership of TV s
tions to 10 VHF stations. It would also ¢
ownership of VHF-only stations at 22 5%
the nation’s households and total reach
both VHF and UHF stations could be
more than 27.5%. It also includes a minor
ownership provision that would permit i
creases to 12 stations.

Other unfinished legislative business i
cludes a Senate appropriations bill with $2:
million for the Corporation for Pubi
Broadcasting and a bill reauthorizing the N
tional Telecommunications and Informatic
Administration for FY 85-86.

Congressional approval of major telecor
munications policy is not likely to oceur tt
year. However, if there is action, a cat
deregulation bill in the House, H.R. 4103,
the expected target. A bruising fight over t|
bill could develop on the floor since the n
tion’s cities (National League of Cities at
U.S. Conference of Mayors) and the cab
industry are at odds over the bill.

The Nauonal Cable Television Assoc
ation board voted in July to withdraw i
support for the measure unless the citi
agree to substantial changes in key prov
sions of the bill (BROADCASTING, Aug. |
and 20). But the cities would not budge ar
instead kicked off a massive lobbying can
paign promoting the measure. The cable i
dustry is preparing to block those efforts.

The outcome is too uncertain to predic
House Energy and Commerce Committe
Chairman John Dingell (D-Mich.) won
move the legislation unless the cities sho
they have solid support among the member:
Furthermore, the bill could get botiled up |
the Rules Committee, which is responsibl
for scheduling legislation on the floor.

“It’s always easier to kill a bill than get
passed,” said one cable industry observe
Even if a bill emerges, a House-Senate cort
ference must be held to reconcile the star
differences between H.R. 4103 and the Sen
ate bill, S. 66.

Cable legislation appears to have capture:
the attention of the Congress. A cable copy
right bill, H.R. 6164, adopted by the Hous
Copyright Subcommitttee in June, may b
marked up by the parent Judiciary Commit
tee before adjournment. (No action on H.R
6164 is anticipated on the House floor.)

The measure, introduced by Subcommit
tee Chairman Robert Kastenmeier (D-Wis.)
is modeled after an earlier omnibus bill tha
addressed many issues including cable copy
right, home taping and video and audio “firs
sale.” [t would permit some cable systems t«
import additional distant signals withou
having to pay significantly higher compul
sory license fees. And the measure include:
reform legislation affecting the Copyrigh
Royalty Tribunal.

Although the bill provides substantia
copyright relief for cable operators, the in



ustry didn’t come away with everything it
riginally wanted. The measure’s adversar-
:s, broadcasters, Hollywood and profes-
ional sports interests, succeeded in substan-
ally weakening some of the bill's key
rovisions (BROADCASTING, June 25).

Support for the measure is growing, and it
ow has 24 co-sponsors, many of whom sit
n the Judiciary Committee. The National
\ssociation of Broadcasters and the Motion
“icture Association of America are certain to
ight the bill.

The legislation is based in part on two
ther bills, H.R. 2902, introduced by Repre-
entative Mike Synar (D-Okla.) and H.R.
419, offered by Sam Hall (D-Tex.). It
vould, among other things, reduce the size
f the CRT from five to three commission-
rs, authorize the tribunal to hire a chief
conomist and general counsel and include
anguage stating that “placement of the tri-
wunal in the legislative branch should have
10 effect on the judicial review imposed by
he United States Court of Appeals.”

1t would also establish specific standards
o be considered by the CRT in making roy-
ity adjustments introduced since the FCC
Iropped its distant-signal rule, including the
:xtent to which television stations compen-
:ate copyright owners for programing sold to
iuperstations, and the impact on the avail-
ibility and cost of programing to subscrib-
1S,

In addition, the tribunal would be required
o consider *‘the impact of the rates on com-
jetition with television broadcast stations.”
And the CRT would be required to consider
‘he extent to which the value to cable sys-
:ems of additional distant signals “‘decreases
yrincreases.” According to the bill, all cable
systems would be permitted to carry two dis-
ant signals without paying 3.75% of their
zross revenues each six months for each dis-
iant signal they added after the FCC dropped
its restrictions on importing signals. The
method by which cable systems calculate
royalty fees for secondary transmission
made on a tier of service other than basic is
also modified by the legislation.

Action in the Senate on a similar copy-
right measure, $.1270, introduced by Den-
nis DeConcini (D-Ariz.), is not expected to
occur unless the House bill clears that cham-
ber. A hearing on the DeConcini bill, how-
ever, may be scheduled before adjournment.
Other copyright-related issues such as the
debate over the video first-sale doctrine and
the question of whether home taping should
be exempt from copyright liability have been
put on hold.

At present, the first-sale doctrine holds
that copyright owners are not entitled to roy-
alties from the re-sale or rental of their works
after the first sale is completed. But legisla-
tion (S.33 and H.R. 1029) that would amend
the first-sale doctrine of copyright law to
give Hollywood control over the subsequent
sale or rental of recorded visual works is not
expected to move out of subcommitiee.
Companion measures (S. 32 and H.R. 1027)
that affect first-sale rights for audio record-
ings, however, passed the Senate and may
come before the House.

A Senate vote slated on a bill concerning
professional sports team franchises includes
a provision that would provide antitrust ex-

emptions for any television broadcast rev-
enue sharing agreements.

Key legislation pending before Congress
not likely to be enacted:

® H.R. 6122, introduced by Representa-
tive Al Swift (D-Wash.), Dingell, Wirth,
John Bryant (D-Tex.) and Leland that
would, among other things, establish quanti-
fied television programing standards and
¢equal employment opportunity quotas
(BROADCASTING, Aug. 13). The subcom-
mittee is planning to hold a hearing on the
bill in September, but will not pursue its
passage. The Senate approved a broadcast-
ing deregulation bill (S.55) two years ago,
but it was never considered by the House.

® H.R.4097 would require television sta-
tions to air an hour of educational program-
ing for children five days a week. The mea-
sure, offered by Wirth, preceded a
companion bill introduced this month by
Senator Frank Lautenberg (D-N.J.).

® 5.1917 would free both TV and radio
broadcasters from federal restrictions in the
First Amendment area. Attempts to develop
a compromise on the bill by its author, Sen-
ate Commerce Committee Chairman Bob
Packwood (R-Ore.), failed when the com-
mittee rejected a diluted version 11 to 6
{BROADCASTING, June 19).

® H.R.5176 and §.2437 would permit in-
dividuals to pick up television signals from
satellites. The Senate version would permits
home earth station owners to pick up only
unscrambled signals, while the House would

allow viewers to pick up scrambled signals
as well. The House version also calls for the
establishment of a copyright fee system to be
administered by the FCC.

® H.R.4464 would break up Comsat and
H.R. 5714 would require Comsat’s competi-
tive activities to be conducted through a sub-
sidiary. The bills also call for a more strin-
gent supervision of Comsat’s role in Intelsat.

® 5.2539 wouid codify the FCC’s rules
requiring cable systems within a 35-mile ra-
dius or within the station’s predicted grade B
contour, to carry the signals of local televi-
sion stations upon the station’s request. The
rules also require cable operators (o carry
distant broadcast station signals that are de-
fined as “significantly viewed.”

® H.R. 5957 would require the FCC to
award minority preferences to cellular radio
applicants.

@ H.R.6029 and $.2869 would grant tax
credits to individuals purchasing closed cap-
tioning equipment. [t would permit credit of
50% for cost of equipment, up to maximum
of $250.
® H.R.1155 and H.R. 2331 would encour-
age minority ownership and employment
opportunities in the telecommunications in-
dustry and codify the FCC’s tax certificate
and distress sale policies, tax credits and
other investment incentives. H.R.1155
would beef up the FCC's equal employment
opponumty rules and establish FCC adviso-
ry committee on minority telecommunica-
tions development. a

Wivle

monetary violation."

other media interests.

whole or in part).”

shingtonuWetteh

Filing violation. FCC Mass Media Bureau found that practice of CBS's wesm-Tv Chicago
updating its political file only once per week and documenting only those requests for
political time that are granted by station was violation of commission rules. Commission
"requires that all requests for political time and the disposition of such requests (and the
rule does not distinguish between granted and denied requests) be documented in the
political file," bureau said. “WBBM-Tv must place in its political file, as soon as possible,
all requests regardless of their eventual disposition." Nonthetheless, bureau added that
station's action "does not seem to be the type of flagrant violation which would warrant a

Two winners. [n initial decision, FCC Administrative Law Judge Joseph Chachkin has
granted application of Ronnie J. Grantham for new FM and application of Leflore-Dixie
Inc. for new AM in Greenwood, Miss. Both parties, and Mid-Delta Broadcasting Inc., had
applied for AM and FM. Judge said Grantham was superior to Leflore-Dixie on integration
grounds, and that Leflore-Dixie's integration proposal made it superior to Mid-Delta,
which lost points for allegedly lacking candor. “To award two licenses to one of the appli-
cants where one of the other two applicants has been found to be basically qualified of-
fends commission policy respecting diversity of ownership of the news media,” judge
said. "Each of the applicants has expressed a preference for the FM grant. In accord
with these preferences, Grantham, which has the superior proposal, will be awarded the
FM grant. Leflore, which has the second best proposal, will be awarded the AM grant.”
According to decision, Grantham is veteran radio announcer who is talent coordinator for
Greater Greenwood Foundation for Arts. He has no other media interests. President and
44% owner of Leflore-Dixie is Keith Worrell Jr., vice presigent and director of wiox(am) Hat-
tiesburg, Miss., during 1979-1981. Neither Worrell nor other six Leflore owners, has any

]
Sports bill. Senator Slade Gorton (R-Wash.), author of bill on professional sports team
franchises, plans to offer substitute measure when bill comes up on Senate floor after
August recess. Measure inCludes provision affecting telecasting of games, which says
antitrust laws “shall not apply to an agreement by a maijority of the members of any
professional sports league to require such members to participate in or to share
revenues generated by any contract pursuant to which the rights of such members in the
sponsored telecasting of any game of such league are sold or Otherwise transferred (in
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The week's worth of news and comment about radio

Sale breach

GAF Corp., the Wayne, N.J.-based owner of
classical-formatted WNCN{FM) New York, has
been ordered by the New York State Su-
preme Court to sell the station to Concert
Radio Inc. of Chicago for $3 million. GAF
bought the station from Starr Broadcasting
in 1975 for $2_2 million. GAF said the station
is worth at least $10 million today

The court's decision stems from what it
considered a breach of a five-year agree-
ment between GAF and Concert, a group
formed in the mid-1970's to protest the
switch of WNCN(FM) to progressive rocker
waIv-FM by its previous ownerl. The agree-
ment stated that if GAF, which restored the
WNCN(FM) call letters and classical format,
put the station up for sale between June
1976 (when GAF took over ownership) and
June 1981, Concert had the first option to
buy it for $2.2 million plus expenditures for
improvements. (Concert withdrew applica-
tion to operate a station on the same fre-
quency as wWNCN after getting the option to
buy it.) Concert said that GAF put the sta-
tion up for sale in 1980 but GAF denied it
ever decided to sell.

GAF said the ruling was erroneous on the
facts and the law, and it intends to appeal to
the New York State Appellate Court.

GAF Corp. is a publicly held chemical and

building materials company. WNCN(FM) is its
only broadcast holding.

Playback

Weedeck, Hollywood, Calif -based national
radio program supplier, has begun market-
ing on a cash basis Christmas in the Country,
a 12-hour special described as a blend of
country artists’ remembrances of Christmas
and the music of the season. According to
company president, Lloyd Heany, each hour
can be programed individually or as a 12-
hour block. Heany also noted that there will
be 12 minutes of commercial time in each
hour segment for a total of 144 minutes of
local availabilities. The cost of the program,
said Heany, is based on a station's average
rate per minute. Hosting the broadcast will
be KLAC(AM) Los Angeles air personality
Chris Lane.

a

Author, commentator and pastor Hal Lind-
sey is the host of a new 80-minute weekly
radio series, Saturdays with Hal Lindsey, on
an estimated 250 stations affiliated with the
Satellite Radio Network and International
Broadcast Network. The program airs live at
7:30 am. NYT and includes listener tele-
phone calls. Celebrity guest interviews and

Good news. The Moody Broadcasting Network, a Chicago-based Christian radic network
with 82 affiliates in 33 states, has signed an agreement with the Associated Press to receive
AP Network News. Moody Broadcasting currently broadcasts world and national news as
well as stories of interest to the religious community. “We'll now have the advantage of
expanded news resources and will be able to, among other things, increase the number of
newscasts offered to our affifiates,” said E. Brandt Gustavson, vice president and administra-
tor of development for the Moody Bible Institute. Signing the agreement is Donald P. Leach
(left), vice president of the Moody Broadcasting Network. Looking on are Patricia Adsit,
lllinois AP Broadcast executive, and Gustavson.
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commentaries will round out the broad
casts, originating from Los Angeles. Lind
sey is head pastor of the Palos Verdes Com
munity Church in Palos Verdes, Calif., anc
author of “The Late, Great Planet Earth.”

Tailor mades

The Radio Advertising Bureau plans tc
launch a series of focus groups in severa
cities during the remainder of 1984 to iden-
tify regional clients and locally based nation-
al advertisers. “Marketing problems unique
to each region are likely to be raised anc
discussed with an eye toward tailoring the
RAB's sales and marketing efforts to meet
specific regicnal nuances,” the association
said. The first meeting will take place to-
morrow (Aug. 28) in Atlanta, where 25 loca)
station general managers and sales manag-
ers are expected to attend.

Across the water

Washington-based radio syndication com-
pany, London Radio Ltd., has launched ¢
three-hour weekly program called Britis}
Top 30 Show. The program is a countdown o
the most popular songs on the British music
charts each week. According to London Ra:
dio President Donald Martin, Top 30 will “of-
fer American rock fans the opportunity tc
hear and compare the trends on the charts
in Great Britain—a country that has had anc
continues to have an enormous influence
upon rock music in the United States.” It is
being offered to U.S. stations on a barter
basis.

And the winner is

Alan Anderson, program director of WPIX-FM
New York, is going to Hawaii compliments
of the Naticnal Radio Broadcasters Associ-
ation and the National Association of Broad-
casters. He won the free trip by registering
early for the joint venture of the NRBA and
the NAB—the Radio Convention and Pro-
graming Conference. Anderson was one of
1,300 early registrants vying for the prize.

That's all, jazz

Felix Grant, host of Felix Grant in the Even-
ing, a jazz program on wMAL(AM) Washing-
ton for almost 30 years, will be leaving the
station Aug. 31. The show, which the sta-
tion says is the longest running jazz show in
America, will be replaced by an "informa-
tion and entertainment” program featuring
air personalities Ed Walker and John Lyon.
“We feel that jazz is not going to be a format
that will make it on AM radio at night,” said
Jim Gallant, operations director. "No AM
staticn can out-music music stations.”



CHECKOUT
MOTOROLA (-QUAM
AM STERE
ON THE HOTLINE!

There are solid reasons our C-Quam AM Stereo system
has rolled up such tremendous momentum. Technical
excellence is just one! Receiver manufacturer acceptance
is another! And the C-Quam system is also news in your
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If you're a station owner or manager who's thinking
AM Stereo, use our Hotline to get the story of the C-Quam
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ratings. We can suggest incentive programs to psych up
your sales force. We know how to make your co-op money
more productive.

Whatever your questions, concerns or problems,
Hotline wants to answer them. Call Steve Kravitz, Sales/
Marketing Manager, at 312-576-0554 collect.
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ABC, CBS, NBC make pre-emptive scheduling moves

The networks will get an early start
on the season with selected premieres

All three of the networks will jump the gun
on the official start of the 1984-85 prime
time season less than four weeks away. The
networks are planning to slip in previews of
new and returning series before the third
week of September, the traditional begin-
ning of the new season.

ABC

ABC, which heavily promoted its prime
time lineup during the Olympics (expending
up to 300 promotional spots, half dedicated
to Call To Glory), will lead the other two
networks by previewing the two-hour pilot
of Hawaiian Heat on Friday, Sept. 14, at 9-
11. The only shows for which ABC has not
announced firm premiere dates are Streef-
hawk, Glitter and T. J. Hooker.

On Tuesday, Sept. 18, at 8-9, ABC will
present a special one-hour episode of Three’s
Company outlining the setting for the new
season. It will be the last episode of the
series under that title; thereafter it changes to
Three’s A Crowd. The two-hour pilot of Pa-

per Dolls will follow from 9 to 11.

A new season of The Fall Guy will be
introduced at 8-9 on Wednesday, Sept. 19, to
be followed by a two-hour premiere of Jes-
sie. The following night, Thursday, Sept. 20,
a new season begins for People Do The Cra-
ziest Things at 8-8:30, which will lead into
the half-hour premiere of Who's The Boss?,
followed by 20/20.

Benson opens on Friday, Sept. 21 at 8-
8:30, which will then lead into a new season
of Webster, and Hawaiian Heat will then
follow in its regular period at 9-10. Mait
Houston returns with a new episode at 10-
11.

On Saturday, Sept. 22, The Love Boat
opens with a special 90-minute episode at 8-
9:30, which will feed into another 90-minute
premiere: Finder of Lost Loves, the Aaron
Spelling production that replaces Fantasy
Island. On Sunday, Sept. 23 at 7-8, Ripley’s
Believe It Or Not begins a new season, fol-
lowed by Hardcastle & McCormick at 8-9.
And then on Tuesday, Sept. 25, Foul Ups,
Bleepers and Blunders bows at 8-8:30,
which leads into the premiere of Three's a
Crowd. On Wednesday, Dynasty and Hotel

For Radio Programming Professionals

The only “'source’ to answer your programming questions
Get the answers to your programrming questions in the most
comprehensive source book on radio programs/services and
who distributes them
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[0 F‘E}EE#?-:E Distributors. Producers. and Consultants, with key personnel.
BOLIRCE BOK phone numbers, addresses. and properties
TPy ® A free update 15 included in the subscription price
® Subscribe and get the answers you need.
e THE RADIQ PROGRAMS SOURCE BOOK ™" Third Edition
b 15 only $59,95 per copy. plus $5.00 Postage & Handiing

(NY Residents Please Add Appropriate Tax)
Allow 3 Weeks For Delivery
Overseas Charges Extra
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have their season premieres in their regul:
periods.

Although ABC has not yet released spt
cifics about the beginning of its new seasor
it has ordered 13 episodes of Call To Glor
as a backup in case any of its new series ge
off to a faltering start, although air dat¢
have only been set for five episodes follow
ing the Aug. 13 premiere. ABC’s enthus
asm for Call To Glory was in evidence du
ing the Olympics, when over half of its 3C
promotional spots for the upcoming seasc
were given over to it. (Its enthusiasm wi
apparently well-placed. The first episode ¢
Call To Glory was the number one show ¢
the week with a 24.8/44 [see page 116].)

CBS

At CBS, 60 Minutes will debutat 7 p.m. o
Sunday, Sept. 16, followed at 8 by a specis
one-hour episode of ER staming Ellic
Gould. ER is regularly scheduled for Tues
day at 8:30. The Dukes of Hazzard will begi
its seventh season on Sept. 21 at 8, its regu
lar Friday night slot. Airwolf will premiere ¢
its regularly scheduled time of 8 on Satu
day, Sept. 22, followed by a special twc
hour showing of Cover-Up whose regula
time slot will be at 10-11. Additionally, CB:
plans a preview of AfterM ASH on Sept. 2
at 8-8:30. The show’s second season, how
ever, doesn't officially launch until Tuesday
Sept. 25 at 8, where it is regularly sched
uled.

Monday, Sept. 24, is generally considere:
the first day of the new season, but a CB:
spokesman said there is no guarantee that th
network will raise the curtain on its nes
lineup in that week. (CBS has scheduled th
mini-series, Mistral’s Daughter, for Sept
24-26, the first time the network has loade:
a mini-series in premiere week.) Only NB(
has officially announced that Sept. 24 is th
start of its new season, and even then it wil
have previewed several shows.

NBC

For example, NBC will preview the seconc
season of Silver Spoons on Sunday, Sept. 16
at 7, followed at 7:30 by the premiere of
Punky Brewster. Then at 9-11 that nigh
NBC will premiere the two-hour pilot of Ho:
Pursuit. OnMonday, Sept. 17, NBC will pre-
miere the second season of TV Bloopers anc
Practical Jokes at 8-9, its regular slot, to b¢
followed by the network’s second annua
comedy-musical-variety special known as
the NBC All-Star Hour. NBC is billing its
special as a “celebration” of the new seasor
that will feature 75 stars from NBC shows.
A George Bumns special, How To Live To B¢
100 will air at 10-11 that night. On Tuesday,
Sept. 18, the new series, Hunter, will be
introduced via its two-hour pilot at 9-11 be-



Maxi effort on mini-series

Filling up a lot of acreage on television screens this scason will be
13 hours of Space. the CBS mini-series currently in production.
Based on the novel by James A. Michener, the story traces the
exploration of space through the fictionalized lives of partici-
pants. Space is being produced by Dick Berg/Stonehenge Pro-
ductions and Paramount Studios Television and includes in its
cast James Gareer, Susan Anspach, Martin Balsam, Beau
Bridges, Bruce Dern, Blair Brown and Michael York. Production
is scheduled to be completed at the end of October with an air
date currently expected late in the season.

CBS currently plans to air over 50 hours of mini-series, the
most on any network drawing board this tall. The others: Atlanta
Child Murders, five hours; Christopher Columbus, six hours,
Ellis Island, seven hours, Kenny Rogers. The Gambler 111, tour
hours; Mistral’s Daughther. eight hours, and Robert Kennedy and
His Times, seven hours.

Top left: Crew members sweep
foolprints from the surface of [
the moon—on a Paramount
soundstage.

Top right: Adjusting an astro-
naut’s suit for a moonwalk.

Center: Producer Martin Manu-
lis (seated center), director
Lee Philips (standing center)
and actors Michael York (left)
and Bruce Dern discuss a
scene on location in San
Diego.

At right: Crew and cast {James
Garner with binoculars, James
Sutorius to immediate right) film
the aftermath of a World War I
naval battle in the tank at Para-
mount Studios.
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fore moving into its regular 9-10 Friday
berth on Sept. 28. NBC will launch High-
way to Heaven the next night with a special
two-hour premiere at 8-10. The Bill Cosby
Show will bow on Thursday, Sept. 20, at §-
8:30, followed by the first episode of the
second season of Family Ties at 8:30. O

International
arm of CBS names
four executives

Worldwide Enterprises created in
April to develop program and sales
opportunities for CBS/Broadcast Group

CBS/Broadcast Group's newly formed
Worldwide Enterprises, created last April to
expand CBS’s involvement in global pro-
gram development, acquisition, marketing
and sales, anncunced four high-level ap-
pointments last week.

Joseph Bellon has been named vice presi-

Bellon Crane

dent and managing director, program and
market development. According to John
Eger, named at the outset to head Worldwide
Enterprises as senior vice president, Bellon’s
area is of “greatest interest,” if not impor-
tance, to the direction of the division. Bellon
will oversee a new worldwide ventures orga-
nization which Eger says will “aggressively
seek” the development of programing for
various media, including home video and
cable (foreign as well as domestic), foreign
television and perhaps even domestic net-
work television. However, the programing
developed from those ventures would not

Walsh

Kane

run first on network TV. Bellon will also !
responsible for a department that will a
quire various programs worldwide, as wt
as the marketing and production of all pr
graming developed under his purview.
Worldwide Enterprises has also acquir
responsibility for CBS’s cable and inform
tion businesses, all of which are now und
the direction of Albert Crane, who has be
named vice president, information and cat
enterprises. For the last two years, Crane h
overseen the development and operation
CBS’s Extravision teletext service. With tl
new appointment, his oversight responsib

ABC rides Olympic coattails to weekly win

ABC-TV maintained much of its Olympics ratings momentum in the first
post-Olympics week, with the opener of its Call to Glory and a one-
hour Olympics retrospective ranking one, two among the week's pro-
grams and helping ABC to a two-and-a-half-point lead in the prime
time Nielsen ratings. For the week ended Aug. 19, ABC scored a 13.3
rating/26 share while CBS-TV barely nosed out NBC-TV for second
place, 10.8/21 to 10.4/20.

The two-hour Call to Glory premiere, at 8-10 p.m. NYT on Monday,
turned in a 24.8/44 (BROADCASTING, Aug. 20). The Olympics look-back,
which followed at 10-11 p.m., did a 22.3/39. ABC researchers estimat-
ed that about 50 million persons watched some or all of Call to Glory
and that the Olympics retrospective grossed about 40 million viewers.

Almost everything else on prime time network television that week
was a repeat. The closest any of it came to challenging the top num-
bers was a 17.5/30 produced by a repeat of Riptide on NBC Tuesday.

ABC won Monday, Wednesday, Friday and Saturday nights, CBS
won Thursday and Sunday and NBC took Tuesday.

The big audience numbers for the Call to Glory premiere followed a
carefully crafted scenario. Six months ago ABC officials saw the pilot
and were impressed—but were also convinced that the show, dealing
essentially with family relationships, would need special attention in its

Rank O Show O Network O Rating/Share

Rank O Show 0O Network 0O Rating/Share

introduction if it were going to succeed. Seeing the Olympics as a first-
class place to promote the show, they scheduled it to start immediately
after the games—and within their coverage of those games they
scheduled 37 separate spots promoting it, more than were allotted o
any other new show.

Among the few original presentations of the week, I Gave at the
Office, a 9:30 p.m. half-hour on NBC on Wednesday, pulled a 11.2/20,
ranking 29th; a quarter-hour preconvention special on CBS at 10:45
Sunday did a 9.3/18, coming in 48th; Crossroads on CBS Wednesday
had an 8.2/17, ranking 56th, and NBC's Summer Surnday USA was
65th and last with 3.3/7. Resuilts for preseason pro football ranged from
middling to poor. Pittsburgh vs. Dallas on ABC Thursday managed an
11.0/22 to rank 32d; San Francisco vs. San Diego on CBS Saturday
and New England vs. Washington on NBC Friday came in 62d and 63d
with 6.8/15 and 6.8/14.

Early-evening news ratings, thrown out of their usual kilter during the
Olympics by a surge that carried ABC World News Tonight to an
unaccustomed first place, settled back closer to normal in the Aug. 12-
17 period. CBS Evening News was back on top, with 10.8/24; ABC
World News Tonight was second with 9.6/22, and NBC Nightly News
was third with 8.0/18.

Rank O Show O Network O Rating/Share

1. Cali to Glory ABC 24.8/44 23. Benson ABC 13.1/°R7 45. Rage NBC 9618
2. Olympic Highlights ABC 22339 24. Biue Thunder ABC 12.1/24 48, Patricia Neal Story cBs  94/17
3. Riptide NBC 175/30 25. One Day At A Time CBS 11.825 47. Family Tles NBC 8417
4. 60 Minutes CBS 18.7/38 28. Fali Guy ABC 11.7/25 48. Mama's Famtly NBC 8.3/19
5. Remington Steele NBC 15.9/28 27. Jennifer Slept Here NBC 114,23 49. Preconvention Spectal CBS 83/18
8. A-Team NBC 168/R9 28. Enola Gay NBC 11.3/22 50. TV Bloopers & Praciical JokesNBC  8.1/17
7. Webster ABC 152/32 20. 1 Gave At the Office NBC 11.22R0 61. Diffrent Strokes NBC 90/21
8. Trapper John, M.D. CB3 15.1/27 30. Double Trouble NBC 11.1/24 82. Gimme A Break NBC 8&/18
8. Alice CBS 14.6/27 3l. Mae West ABC 11.1/20 B53. Night Court NBC 8814
10. Funniest Commercial Goofs ABC 13.8/26 3R. Pusburgh vs. Dallas ABC 11022 54. Comedy Zone CB5 8619
11. Love Boat ABC 13.7/28 33. Hotel ABC 10.7/20 58. AfterMASH CcBS 86/17
12. Matt Houston ABC 13628 34. Stlver Spoons NBC 10623 58. PGA Champicnship ABC 8218
13. Hill Street Blues NBC 135725 35. Falcon Cresy C3% 10852 57. Crossroads CBS 8217
14. The Main Event ABC 13475 36. Hardeasue & McCormick ABC 103R1 58. NFL Preseason football NBC 717
15. Fantasy [sland ABC 13.3/28 37. Three's Company ABC 103/19 80, 2020 ABC 75/14
18. Facts of Life NBC 13.3/25 38. Magnum, PL CBs 10.1/19 80. Domestic Life CBS 7.4/13
17. Word of Honor CBS 13.2725 39. St Elsewhere NBC 10.1/19 81l. New Show NBC 7.1/18
18. Dallas CBS 129/26 40. TdJ. Hooker ABC 9.0/R3 82. San Franctsco vs. Sen Dlego CBS  88/15
19. Jeffersons CBS 129/26 41, Foulups, Bleeps & Blunders ABC 9.8/19 83. New England vs. Weshingon NBC  6.8/14
20. Cagney & Lacey CBS 129/:23 42. Bosom Buddies NBC 9820  e4. Alrwolf CBS 5913
21. Knots Landing CBS 12823 43, Cheers NBC 9.817 65. Summer Sunday USA NBC 3317
22. Simon & Simon CBS 12421 44. _Airwolf Speclal (Mcnday) CBs 9.717

"indicates premiere episcde
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ies are broadened to include the company’s
lack Hawk Cable system in Hurst, Tex.,
nd CBS Interconnects, established to de-
elop cable interconnects for clustered cable
ystems.

Also named was Arthur Kane, as vice
resident and managing director. CBS
iroadcast International, the sales arm of
vorldwide Enterprises. Reporting to Kane
All be Charles Walsh, newly named vice
resident, Worldwide advertising sales.
.ane’s group will be responsible for world-
/ide sales to television networks and sta-
ons, advertisers, cable operators. satellite
ystems and other program outlets. Kane
/as most recently vice president of interna-
onal sales for CBS Broadcast International.
Valsh had been serving as director, advertis-
1g sales, CBS Broadcast International.

Earlier it was announced that Gene Mater,
ormer senior vice president, communica-
ons and news practices, CBS News, had
een named vice president, administration
nd policy. and would assist Eger in imple-
aenting new strategies for Worldwide En-
srprises. Eger reports to Jaumes Rosentield,
enior executive vice president, CBS/Broad-
ast Group.

Said Eger, "Our mandate is to exploit all
ights to all media worldwide.” In addition
2 new programing ventures with various
oreign entities, that would include (but not
e limited to) the marketing of CBS’s theat-
ical films. network entertainment, sports
.nd news programs worldwide. As an exam-
ile, Eger said, "I can see an airline market
vorldwide for the CES Morning News.” He
iso noted, as an example of one particular
1se of domestic product overseas, ABC’s
narketing of The Day After to the foreign
heatrical film market. And with the advent
f satellites, he noted. the age of global ad-
rertiser supported programing will soon ar-
ive in full force. He said that to some ex-
ent, "it’s already taking place now.” It is that
1ge which the expansion of the Worldwide
snterprises is designed to address.

Eger said talks are ongoing with the Tokyo
3roadcasting System, Network Nine in Aus-
ralia and Channel 5 in Italy concerning the
evelopment of programing joint ventures.
The division has already announced an
igreement with China Central Television, of
‘he People’s Republic of China, in which
Zhina Central will carry 64 hours of CBS
Jrograming in the coming year, including
:pisodes of 60 Minules, sports programs and
children’s entertainment specials. CBS and
China Central will share revenues derived
from the sale of sponsorships for the pro-
graming.

Under Eger’s leadership over the past
three years, as vice president-managing di-
rector of CBS Broadcast International, inter-
national activities have grown considerably.
He said the operation was profitable in its
first six months, and grew 30% the second
year and another 40% the third year in rev-
enues and profits. Essentially, he said, the
worldwide division is in business to export
CBS’s considerable “knowldege base™ in the
development, marketing, promoting and
scheduling of video software product in a
way that meshes with the needs and interests
of advertisers. O

Paramount prepares
for fall syndication

Debut of ‘Anything for Money’
and renewal of ‘Taking Advantage’
join veteran ‘Solid Goid’

for new-season runs

Paramount Television Domestic Syndication
has lined up 90 stations for the Sept. 17
debut of its new daily half-hour series, Any-
thing for Money, described as “a real-life
situation comedy™ by Randy Reiss, PTDS
president. According to Reiss, the program
has been sold to 49 of the top 50 markets.
Stations clearing the strip include WCBS-TV
New York, KCBS(Tv) Los Angeles, WMAQ-
Tv Chicago, wcCAU-Tv Philadelphia and
KTZO(TV) San Francisco. The series, hosted
by comedian Fred Travalena, asks contes-
tants to guess how much money it will take
o get people to do things they would ordi-
narily avoid. Over 70% of the available time
for the first 52-week season on Anything
For Money has been sold, including com-
mitments from Procter & Gamble, Hunt-
Wesson, Beecham and Bristol-Myers. Ma-
jor station groups buying the series include
CBS and NBC-owned-and-operated sta-
tions, Storer, Gannett and Scripps-Howard.

Paramount has also announced that radio
personality Rick Dees has been signed to
host the fifth season of its first-run contem-

porary music series, Solid Gold, which pre-
mieres Sept. 7. Dees is heard Monday
through Friday mornings on Gannett-owned
KHS(FM) Los Angeles, which has a contem-
porary hit format. He also hosts a weekly
syndicated rock countdown radio series and
records voice-overs for numerous clients,
including CBS-TV. Solid Gold, produced by
PTDS in association with Brad Lachman
Productions, is seen weekly in 212 markets
reaching 98% of all U.S. television house-
holds. The series will have a new, expanded
set, as part of the change, and Dees will be
involved in various comedic bits being add-
ed to the program.

Finally, Paramount has renewed for a sec-
ond year its weekly, half-hour ‘*‘con-
sumer/life-styles” magazine, Taking Ad-
vantage. According to Reiss, over 90% of
available national advertising for the pro-
gram has been sold out. National sponsors
include Bristol-Myers, Warner-Lambert,
Sears, American Express and Clorox. A re-
vamped format is being introduced, “"allow-
ing for more stories of varying length and in-
studio guests and demonstrations.” New
segments will include examinations of per-
sonal finance, consumer products, world
travel, personal grooming and entertain-
ment. A yet-unnamed male co-host will join
current host Sybil Robson, as well as a spe-
cial travel correspondent. The program,
which has its second season premiere Sept.
22, is produced in association with Business
Week magazine and currently airs in 160
markets. O

Angnsi 22, 1984
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Dishing it out in backyards

SPACE/STTI show in Nashville will
feature state of the art in receiving
technology and discussions on legal
ramifications of home dishes

With the possible exception of videocassette
recorders, the hottest new medium is back-
yard dishes, relatively inexpensive earth sta-
tions that consumers are buying and install-
ing primarily to intercept programing meant
for cable systems and television stations.
According to the best industry estimates,
more than 500,000 dishes are now in place
and the number is growing by about 30,000
a month.

Next Monday (Sept. 3), more than 7,000
manufacturers, distributors and retailers of
home dishes are scheduled to gather at the
Opryland hotel in Nashville for what is ex-
pected to be the largest trade show in the
short history of the fast-growing industry.
The centerpiece of the show will be some
520 exhibits, including at least 200 working
earth stations.

The three-day affair will be the first to be
jointly sponsored by the Society for Private

and Commericial Earth Stations (SPACE),
Washington, a trade association, and the Sat-
ellite Television Technology Intemational,
Arcadia, Okla., which has been organizing
trade shows for the industry since 1979. For
lack of an agreement on a better name, the
show is being billed as the SPACE/STTI
Nashville Show.

The two groups had been involved in a
turf fight. After the dates of SPACE and
STTI shows in Las Vegas last March over-
lapped by a day and some subsequent legal
action, the groups agreed to settle their dif-
ferences and sponsor one joint show each
year. Next year it will be at the MGM Grand
in Las Vegas in March. In addition, SPACE
plans a solo show in Orlando, Fla., in June
and STTI plans to go it alone in Nashville in
September.

According to Chuck Hewlitt, executive
vice president and general manager of
SPACE, the show will function primarily as
a marketplace for the manufacturers and dis-
tributors of hardware—the exhibitors—to
line up dealers, who sell the gear to consum-
ers. But it also provides a forum for the

4
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discussion of the various legal, technical ar
marketing issues confronting the industry, |
said.

And like most trade shows and conve
tions connected with a growing industry, tt
Nashville show will be a celebration of sor
of the industry’s success. Home earth st
tions receiving feeds from the satellites are
form of satellite broadcasting or DBS, supt
rior to that offered by United States Commu
nications Inc. or planned by Comsat’s Sate
lite Television Corp., said Hewlitt. Tt
home earth stations can pick up between €
and 70 channels of programing, he saic
“They offer so many programing choict
that the [DBS service providers] are going i
have a hard time competing with only four ¢
five channels,” he said.

The industry expects the demand f¢
home dishes to remain strong at lea
through the end of 1985. STTI Presides
Rick Schneringer said that the installed dis
count is expected to rise to nearly one mi
lion by the end of this year and 1.5 millic
by the end of 1985.

Legal talk will revolve around legislatia
that would affirm the right of owners ¢
home earth stations to receive signals fc
their own entertainment. The Senate bi
(5.2437), introduced last March by Commu
nications Subcommittee Chairman Barr
Goldwater (R-Ariz.), deals only with ur
scrambled programing. But the House bi
(H.R.5176) would affirm the right of cor
sumers to receive not only unscrambled pr¢
graming, but also scrambled programing &
long as they wére willing to pay for it. If th
dish owners were unable to cut a deal wit
programers to receive scrambled program
ing, the bill stipulates, the owners could pe
tition the FCC to set “the rates, terms an
conditions for such viewing rights.” Two ¢
the chief sponsors of the House bill, Repr¢
sentatives Billy Tauzin (D-La.) and Albe
Gore (D-Tenn.), the latter in the midst of
race for the Tennessee Senate seat being vz
cated by Republican Howard Baker, are ex
pected to speak at the show.

The ability of home dish owners to re
ceive scrambled programing on terms set b
either the programers or the government i
critical to the future of the business sinc
much of the cable programing that has bee
inducing consumers to buy earth stations i
expected to be scrambled over the next fe
years. In fact, the most popular service ¢
them all, HBO, is expected to be scramble:
early next year (see “Cablecastings,” pag
10). “We have offered to pay for [unscram
bled] pay programing, but it’s been refused,
said Hewlitt. “If they scramble, we fee
earth station owners should be able to re
ceive their services. But we don't feel any
body should be able to get pay programin;
for nothing.”

A law requiring purveyors of scramble:
programing to do business with the hom
dish owners may prove unnecessary. HB{



d others consider the backyard earth sta-
n market potentially lucrative and would
e nothing better than to add the owners to
sir subscriber rolls once they have scram-
:d their signals. But before they can offer
at would amount to a low-power satellite-
‘home broadcasting service, they must
lve all the attendant administrative. oper-
onal and marketing problems. And
sether they can do that and still have a
Mitable business is uncertain.
According to Schneringer, the larger the
me dish universe becomes, the more inter-
ted the cable networks are becoming in the
:dium. He expects representatives of most
the cable networks—pay and advertiser-
pported—to attend the show just to keep
reast of what’s happening in the industry.
:n Kinderman, director of network distri-
Jdion, HBO, who is scheduled to speak at a
iesday (Sept. 4) panel session, is expected
enunciate HBO'S latest thoughts about
rving or not serving the backyard market.

)atellite users meeting
o consider DBS, WARC

he Sixth Annual Satellite Communications
sers Conference, sponsored by Satellite
ommunications magazine, which con-
:nes tomorrow (Aug.28) in New Orleans,
s drawn some 1,100 pre-registrants, and
nference planners expect total registration
1 peak at about 1,800. That would be about
30 more than the 1,700 atending last year’s
nference. The meeting focuses on busi-
zss applications of satellites.

This year’s exhibitors’ list will be a bit
naller than last year's. Only 79 exhibitors
‘ill be on hand, compared to 93 last year.
he spokesman said the decline is due large-
¢ to the absence of receive-only antenna
ianufacturers which are more interested in
1€ consumer market.

At press time, the keynote speaker for the
athering was still not set. Richard Colino,
irector general of the International Tele-
ommunications Satellite Organization, was
itially scheduled to deliver the keynote ad-
ress at the Tuesday luncheon, but canceled
n Aug. 17, ciling other pressing business.

Meanwhile, SCUC conference organizers
/ere trying to land former Senator Harrison
chmitt (R-N.M.) to {ill in as keynote
pcaker. Schmitt, a former astronaut, has
een aclive as a consultant within the tele-
ommunications and aerospace industries
ince losing his re-election bid in 1982.

The conterence will include an update on
irect broadcast satellites with panelists in-
luding Satellite Television Corp.’s Warren
‘eger and Wladimir Naleszkiewicz of DBS
-orp. Another session will provide a policy
verview on interational satellite transmis-
ions. A third session is entitled “New Inter-
ational Offerings: The Challenge to Intel-
at,” and will feature PanAmSat's Norman
eventhal; John Jansky, a consultant for In-
:rnational Satellite Inc; Carl Congelosi,
eneral counsel of RCA American Commu-
ications Inc.; Lawrence M. Devore, gener-
I counsel, world systems division, Commu-
ications Satellite Corp., and Veronica
\hern, an attorney representing HBO. O

Changin

KDLH{TV) Duluth, Minn, 0 Sold by Palmer
Communications Inc. to KDLH-TV Associ-
ates for transfer of stock, value to be deter-
mined by independent appraisers. prelimi-
nary estimate to be made 10 days before
closing and final determination within one
year. Seller is Des Moines, lowa-based sta-
tion group and MSQO with four AM’s, four
FM’s, three TV’ and cable systems serving
Palm Desert, Calif., and Naples. Fla. It is
principally owned by Daniel David Palmer
Trust and headed by William O. Ryan, presi-
dent. Buyer is equally owned by sisters Bon-

Curancs

nie J. McCloskey, Vickie A. Miller and Jen-
ny W. Sutton. They own 6.64% of Palmer
Communications and are three of seven co-
trustees of David D. Palmer trust. KDLH is
CBS affiliate on channel 3 with 100 kw visu-
al, 20 kw aural and antenna 990 feet above
average (errain.

KID-TV Idaho Falls, Idaho O Sold by KID
Broadcasting Corp. to ldaho Falls Broad-
casting Co. for $4 million cash. Sale is con-
tingent on sale of KID-AM-FM (see below).
Seller is owned by Lucille J. Ricks and fam-
ily (25%), S. Warren Wright (6%) and 60
others. They have no other broadcast inter-

Knowing what 1t 1s
does not tell you
how to use it.

A paintbrush in the hands of a Sunday painter is un wmusement. But
in the hands of a master. it is an expressive medium. The difference
is more than walent and reputation. it is creativity and ¢xpertise.

Heller-Oak's experience in lending money 10 the communications
industry is why we feel “Professionalism is Priceless” We bring 10
cach meeting the willingness and the flexibility 10 make things work.

If you need this kind of professionalism, call Chris Flor at 312/621-7665

or Matt Breyne at 312/621-7638.

“Professionalism is Priceless”

finance is more than lending at

Heller-Oak Communications Finance Corp.
105 West Adams Street, Chicago, 1L 60603
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Price drops. Price Communications Corp. reported net revenue for second quarter
ending June 30 of $3,276,437 and net loss of $180,742. For first half, net loss increased
from $78,000 in 1983 to $489,912, which company attributed to increases in interest
expense and depreciation and amortization, all associated with recent station
acquisitions. Since iast year's second quarter New York-based group owner bought kiol-
FM San Francisco; wrCkaM) and WIRK-FM, both West Palm Beach, Fla.; wTixiam) New
Orleans, and kOma(am) Oklahoma City.

O

Telepictures up. Telepictures Corp. reported second-quarter earnings up 140% over
year-before period, to $1.1 million on 80% increase in sales to $20.1 millicn. Arthur H.
Loomis, vice president-finance and administration, said increases were due to
combination of reasons including addition of kmin-v Midtand, Tex., to operating resuits;
increased sales from television shows, including some not on air last year such as Love
Connection and Newscope, and improved results from publications. He said third and
fourth quarters for New York-based company should also be good with year-end sales
and profits running 25%-30% ahead of last year. Loomis said recently announced private
placement of ane million shares has been completed with most of offering picked up by
“several institutional investors.” Proceeds of $15 milllion will be used mostly to erase $12-
million debt associated with purchase of kKMiD-Tv

a

Share sold. Low Power Technology Inc., Austin, Tex.-based public company with more
than 500 LPTV applications, has sold 20% share of application for Chicago LPTV for
$225,000. Buyer, Local Services Television Inc., which already owns 20%, is also buying
out other partners, Chris Craft Industries Inc. (20%) and National Communications
Affiliates (40%). Local Services Television Inc. is owned by Charles Woods.

@]
MCA medifications. Board of MCA Inc. amended company bylaws to strengthen position
of exisling management. Among amendments adopted is elimination of shareholders’
ability to call special meetings and requirement that board nominations by shareholders
be submitted 90 days before vote. Changes were suggested by Martin Lipton, New
York-based attorney specializing in takeover law. MCA president, Sidney Sheinberg, was
quoled as saying that hiring of Lipton's law firm "absolutely preceded," recent
acquisition of 5% block of MCA stock by investor who remains unidentified but who is
suggested to be Stephen A. Wynn, chairman and president of Golden Nugget Inc.
Nevada-based gambling enterprise. Major shareholder of MCA stock remains Lew
Wasserman, who shares control of 23%. Also attracting takeover speculation was move
earlier this month by MCA to expand line of credit from $600 million to $1 billion. Before it
was threatened with takecover, Disney Productions Inc. had extended its line of credit,
without indicating purpose. Martin Romm, entertainment industry securities analyst for The
First Boston Corp., noted that borrowing could serve other purposes besides takeover

defense, including pursuit of company's real estate interests and increased film production.

Disney-Gibson called off. Disney Productions Inc. canceled its $330-million purchase
of Gibson Greetings Inc. after board meeting. Purchase, initially announced June 6, had
been interpreted by some as maneuver against then-threatened takeover of Disney by
Saul P. Steinberg, who later shold his shares back to Burbank, Calif.-based company for
$325 million. Gibson purchase was opposed by Disney's largest shareholders, including
Irwin Jacobs, Minneapolis-based investor; Roy E. Disney, who now sits on board along
with two associates, and members of Bass family, who formerly controlied Arvida Corp.,
Florida-based real estate firm that was bought by Disney Productions Inc. one month
before Gibson purchase was announced.
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ests. Buyer is subsidiary of Salt Lake Cit
based station group owned by John Price.
owns four AM’s and six FM’s. It has al
purchased KGA(AM)-KDRK(FM) Spokan
Wash. (“Changing Hands,” Aug. 6) subje
to FCC approval. KiD-Tv is CBS affiliate 1
channel 3 with 100 kw visual, 14.4 kw au
and antenna 1,600 feet above average
rain.

WDRV(AM)-WLVV(FM) Statesville, N.C.

Sold by Capitol Broadcasting Co. to Capit
Broadcasting Corp. for $4 million cash. Se
er is Raleigh, N.C.-based station group a
publisher owned by James F. Goodmon a
his brother, Ray H. Goodmon III. It ow
three AM’s, four FM’s and one TV and pu
lishes The Leader, in Research Trang
Park, N.C. Buyer is Mobile. Ala.-based st
tion group. principally owned by Kenne
Johnson. It owns three AM’s and four FM
WDRV is daytimer on 550 khz with 500

WLvV is on 96.9 mhz with 100 kw and a
tenna 1,250 feet above average terrain.

KID-AM-FM Idaho Falls, Idaho 0 Sold by K
Broadcasting Corp. to Idaho Falls Broa
casting Co. for $2 million, comprisi
$200,000 cash and remainder in note. Sell
is same principal as in sale of KID-TV (s
above). Buyer is owned by Charles
Saunders and family, who also ov
KCLS(aM) Flagstaff, Ariz. KID(AM} is on 5¢
khz with 5 kw day and | kw night. KID-FM
on 96.1 mhz with 100 kw and antenna 1,5(
feet above average terrain.

KTRM{AM)-KZZB(FM) Beaumont, Tex. 0 So
by Spindletop Broadcasting Inc. to Fit
Omni Communicaticns of Beaumont In
for $1,850,000 cash. Seller 1s owned by
Wayne Courtney and D. Brennan Bridg
man. They have no other broadcast interest
Buyer is owned by Terry A. McRight wi
owns KKAT(FM) (formerly KQPD[FM]) Ogde
Utah. KTRM is 990 khz full time with 1 k’
KzzB is 95.1 mhz with 100 kw and anteni
500 feet above average terrain,

KDNT(AM) Denton and KDNT(FM) Gaine
ville, both Texas 0 Sold by Mel Wheeler In
to KDNT Radio Inc. and 94.5 Radio In¢
respectively, for $800,000 for AN
$500,000 for FM and $400,000 for real €
tate; totaling $1.7 million, comprisir
$400,000 cash and $1.3-million note. Sell
is owned by Mel Wheeler who also ow!
wSIL-TvV Harrisburg. Ill.; KPOB-TvV Popl
Bluff, Mo.; WSLC(AM)»-WSLO(FM) Roanok
Va.; and KLTE(FM) Oklahoma City. Buye
are owned by Galen O. Gilbert (75%); h
son, Jesse Ray Gilbert (12.5%), and Roy ¥
May (12.5%). They also own KBTN(A}
Neosho, Mo.; KXEO(AM)-KWWR-FM Mexict
Mo.. and KYFMm(FM) Barlesville, Okl
Without May, Gilberts also own KTXJ(AM
KWYX(FM) Jasper, Tex.; KDXE(FM) Sulph
Springs, Tex., and KHWY-AM-FM Altu
Okla. KDNT(AM) is on 1440 khz with 5 k
day and 500 w night. KDNT(Fs1) is on 94
mhz with 100 kw and antenna 400 feet abo*
average terrain.

KUDY{AM)-KICN-FM Spokane, Wash. 0 So
by Tamarack Communications Inc. to M
dina Broadcast Group Inc. for $1,309,0(
plus $25,000 noncompete agreement, con
prising $334,000 cash and remainder not
Selter is owned by David M. Jacks, who als
owns KNTA(AM) San Jose. Calif.; KBIF(A}



esno, Calif., and WSHO(AM) New Orleans.
wyer is owned by Phil Sydral (45%). Craig
Palmer (1.5%), Ronald P. Erickson
.81%} and eight others. Sydral is Medina,
ash., investor with no other broadcast in-
ests. Palmer has interest in KYAK(AM)-
SOT-FM  Anchorage, KIAK(AM)-KQRZ(FM)
irbanks, both Alaska. and KBRO(AM)-
1IT(FM) Bremerton, Wash. Erikson has in-
'est in construction permit for KMTV(TV)
aacortes, Wash., and is applicant for new
v in Bellevue, Wash. KuDY is daytimer on
‘80 khz with 5 kw. KICN-FM is on 98.9 mhz
ith 100 kw horizontal, 32 kw vertical and
lenna 285 feet above average terrain.
-oker: The Montcalm Corp.
QBK-AM-FM Rensselaer, N.Y. 0 Sold by
ople Communication Corp. to WQBK Inc.
r $1.3 million, comprising $950,000 cash
« remainder in note. Seller is owned by
wrence G. Barnet and William Barnet &
m Inc., Albany. N.Y.-based textile firm
:aded by. his father, William Barnet II.
ey have no other broadcast interests. Buy-
is owned by Richard S. Berkson (68.59%)
«d 10 others. Berkson is station manager
wer current ownership and will become
:neral manager. WQBK(AM) is on 1300 khz
Il time with 5 kw. WQBK-FM is on 103.9
hz with 3 kw and antenna 300 feet above
rerage terrain.
NLA-AM-FM Indianola, Miss. 0 Sold by
itts Broadcasting Inc. to Shamrock Broad-
sting Inc. for $675,000 (minus $47.500
+ improvements), comprising $300,000
ish and remainder note. Seller is principal-
owned by Edward O. Fritts. chairman of
ational Association of Broadcasters, who,
s0 owns KMAR-AM-FM Winsboro, La.
itts’ father, Edward B. Frilts, recently sold
PAD(AM)-WDDJ(FM) Paducah, Ky. (“For the
zcord.” Aug. [3). Buyer is owned by Ger-
d M. Brophy, director of operations of
itts” stations. WNLA(AM) is daytimer on
380 khz with 500 w. WNLA-FM is on 105.5
hz with 3 kw and antenna 195 feet above
rerage terrain.
'WZZ(AM) Sarasota, Fla. 0 Sold by Sun
roadcasting Co. of Florida to Central Flor-
la Broadcasting Corp. for $600.000 com-
dsing $150.000 cash and remainder note.
eller is owned by Miles Berger and his
rother, Ronald (27.5% each). Ann W. Sher-
0od (20%), and four others. They have no
ther broadcast interests. Seller purchased
ation in June 1980 for $375.000. Buyer is
jually owned by Daniel Dobrowolski and
amberly Gerber. It owns WBGB(AM) Mount
ora and WROD(AM) Daytona Beach, both
lorida. Dabrowolski also is applicant for
w-power television station in Newberry.
la. Wwzz is daytimer on 1280 khz with
10 w.
LIC(AM) Monroe, La. o Sold by Golden
outh Broadecasting Corp. to Broadcasting
1c. for $550.000. comprising $50.000 cash
nd remainder in note. Seller is equally
wned by David O. McCormick and Wil-
am B. Moran. It also owns WCCL(AM) Jack-
on. Miss. Buyer is equally owned by Ivey F
teeman and Jerald H. Womack. Womack
wns cable system serving Monroe. La.
reeman owns office supply firm in West
donree. La., and is applicant low power
slevigion station in Monroe. KLIC is on
230 khz with 1 kw day and 250 w night.

Proceedings terminated. The FCC has terminated a pair of decade-old proceedings aimed
al encouraging the networks to make programing available to independent stations. In the
action on one proceeding (BROADCASTING, Dec. 14, 1970), the FCC had given the television
networks six months to report on policies and practices they have adopted to make available
programs not being carried on their affiliates to stations in the same markets. At that time, the
FCC said it did not think rules were required. In its order last week, the FCC noted that while
the proceeding was left open no comments or pleadings were received in response to the
networks' reports that indicated the networks’ practices had been inadequate. “Given these
facts and the staleness of the record now before us, we believe it is appropriate to terminate
this proceeding without further action,” the FCC said. In the action on the second proceeding
{BROADCASTING, March 29, 1971), the FCC ruled that networks with no primary affiliation in a
three-station market must give first-call right to the unaffiliated station for the first 15 hours of
prime time and weekend and holiday sports programs before the two affiliated stations are
given access to the remainder of the unaffiliated network's programs. In its order last week,
the FCC noted that the rules still remain in place and that no other comments or other

submissions had been filed in the proceeding since 1971.

WQBX(AM) Blacksburg, Va. 0 Sold by QBX
Inc. to New River Broadcasting Co. for
$501,000, comprising assumption of
$476.000 liabilities, $15,000 cash and re-
mainder in note. Seller is equally owned by
F Richard Lee, and his wife, Mary Lou,
who also are applicants for new FM in Ever-
green, Colo. Buyer is owned by Robert T.S.
Colby, general district judge in Alexandria,
Va., who has no other broadcast interests.
WQBX is daytimer on 710 khz with 5 kw.

KGAA(AM) Kirkiand, wash. 0 Sold by Com-
munity Kirkland Broadcasting Corp. to Da-
vid T. Newman for $500,000, comprising
$175,000 cash and remainder in note. Seller
is subsidiary of Community Pacific Broad-
casting Corp., Salinas, Calif.-based station
group of three FM’s, one FM construction,
permit and seven AM’s. It is principally

owned by David J. Benjamin, chairman, and
Charles W. Banta, president. Buyer owns
KPAK(AM) Redding, Calif., and is general
manager of KONE(AM)-KOZE(FM) Reno.
KGAa is on 1460 khz with 5 kw day and 2.5
kw night. Broker: Chapman Associates.

KRZI(AM) Waco, Tex.0 Sold by PR.V. Broad-
casting Co. to Compadre Communications
for $400,000 cash. Seller is equally owned
by Cindy Parks Vardeman, and her sister,
Lynn Park Rollins. They have no other
broadcast interests. They purchased the sta-
tion in May 1983 for $450,000 cash. Buyer
is owned by Thomas W. Pauken, director of
Action, federal agency overseeing domestic
volunteer organizations. He has no other
broadcast interests. KRzIis on 1580 khz with
1 kw day and 500 w night.

WWJZ(AM) Sanford, Fla. 0 Sold by Metro-
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puolitan Orlando Broadcasting Inc. to Emmet
Broadcasting Co. of Florida for $378,000,
comprising $75,000 cash and remainder in
note. Seller is principally owned by William
A. Masi, who also owns wCvFaM) Ocoee,
Fla. It purchased station in July 1983 for
$238,000. Buyer is owned by Grenville T
Emmet [II (70%) and Herbert Fisher (30%).
It also owns WSMA(AM)-WEBKFM) Sanford,
Me., and WAGE(AM) Leesburg, Va. WwJz is
on 1400 khz with 1 kw day and 250 w night.
Broker: Chapman Associates.

WANC(AM) Aberdeen, N.C. O Sold by Aber-
deen Broadcasters Inc. to John H. Harper
(60%), and his wife, Jerry (40%), for
$275,000, comprising $80,730.24 note and
remainder assumption of liabilities. Seller is
owned by William E. Tart, who owns WETT-
(AM) Ocean City, Md.; wWTR-FM Bethany
Beach, Del.; wRCS(AM)-WQK(FM) Ashokie,
N.C., and wiLAFAM-FM Conway, S.C. Buy-
er, John Harper, is broadcast equipment sales
representative. They have no other broad-
cast interests. WANC(AM) is daytimer on
1350 khz with 2.5 kw.

WOKZ(AM) Alton, lIl. © Sold by WOKZ Liqui-
dating Trust to Metroplex Communications
Inc. for $200,000 cash. Seller is owned by
Helen H. Walters (32.75%), Walter C. Brink
(17.37%), Edward Palen (13.64%), John
Reese (11.17%), Catherine Bono (11.17%)
and her husband, Nicholas (7.19%) and
Kenneth Bartells, and his wife, Marie
(6.26%). They have no other broadcast in-
terests. Buyer is owned by Lewis Dreith
(40%); his brother, Charles (20%); their
step-brother, Clyde Jones (20%), and James

R. Morrison (20%). Dreith is police chief in
Bethalto, [1l. Morrison is Alton, 1l1., attor-
ney. They have no other broadcast interests.
WOKZ is daytimer on 1570 khz with 1 kw.

WIOK(FM) Falmouth, Ky. 0 Sold by [-Omega
of Kentucky Inc. to oK Inc. for $200,000
comprising $25,000 cash and remainder
note. Seller is headed by Martin Kuper who
has no other broadcast interests. Buyer is
equally owned by Darrel Fletcher and Rich-
ard M. Munro. Fletcher is engineer at
wCvL(AM) Crawfordsville, Ind. Munro
owns printing firm in Crawfordsville, Ind.,
and was former sales manager at WCVL.
WIOK is on 95.3 mhz with 3 kw and antenna
300 feet above average terrain.

For other proposed and approved sales see
“For the Record,” page 125.

Eastern Cable Show
readies for 4,000

CCI presentation, update from
NCTA’s Mooney highlight agenda

Over 4,000 people are expected to descend
on Atlanta’s World Congress Center next
Thursday, Sept. 6, as the Southern Cable
Television Association (SCTA) opens the
Eastern Cable Show. In addition to technical
and management sessions on Thursday and
Friday, The Council for Cable [nformation
will make a presentation of its new advertis-
ing campaign (BROADCASTING, Aug. 20) on
Thursday. At Friday’s luncheon, National

*WFAS-AM/IM

White Plains, New York

From Affiliated Broadcasting (The Boston Globe) To
Prospect Communications, Inc. Herb Saitzman, President.

Recent Closings:

KJOI-FM, Los Angeles

W]JD/WJEZ, Chicago

Mahlman e Chrisler ® Hepburn

WBEN-AM/FM, Buffalo

Mahlman ® Blackburn
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Coe Soone 7 Yce
Lrongnill,  Neww ok VTR
Gr8-779-7003

Brokerage

Appraisals

Consulting

*Subject To FCC Approval

Cable Television Association President J
Mooney will update, via videotape, wl
took place at the NCTA board meetir
scheduled for Sept. 6.

Management seminars will have a m
keting focus as the The Cable Television A
ministration and Marketing Society w
contracted to arrange them. Among the 1
pics to be covered are cable system traini
programs for customer service represen’
tives and market segmentation.

Technical topics include “Data Transm
sion—Via Cable, Microwave and Satellite
“Signal Security” and *‘Addressability—
and off Premises.” The SCTA is offering
discount to systems registered at the conve
tion—a special $10 rate for any additios
technical personnel.

In addition to Mooney’s talk, policy issu
affecting the cable industry will be address
in a Thursday afternoon session that will fe
ture Representatives Wayne Dowdy (
Miss.), Billy Tauzin (D-La.) and Rom
Flippo (D-Ala.).

The exhibit hall opens Thursday mornic
To date, booths have been reserved by 1
exhibitors. Newcomers include NABU, I
Life, Santa Fe Communications and Colle
Sports Network. The annual SCTA banqu
will feature singer/songwriter Neil Sedak

John M. Jerose, president of the SCT
said that although this year’s conference ¢
not have a theme, it did have a focus: “T]
year we decided to change our directi
more to management and more to higher le
¢l technical programs. [ think last year ¢
membership felt that our show was a lit
too basic.”

NABET strikes RKO

Technicians walk out on stations
and networks in dispute over
working conditions and pay

RKO General, beleaguered by problems o
two fronts: on-going FCC hearings ©
whether it is qualified to be a licensee an
the discovery of $5.6 million in billing e
rors to advertisers and $314,000 in under
payments to affiliated stations by its subsic
iaryy, RKO Radio Networks Inc
(BROADCASTING, Aug. 20), was faced wit
yet another problem last week when the Nz
tional Association of Broadcast Employe
and Technicians struck company-owne
WOR(AM)-WRKS-FM New York, wOR-TV S¢
caucus, N.J., and RKO Radio Networks

Name change. Wwhile the official
change-over date for the Broadcasters
Promotion Association’s new name is
Jan. 1, 1985, the association's newsletter
is already sporting its new name, Broad-
cast Promotion and Marketing Execu-
tives. The change in identity was re-
vealed at its June convention
(BROADCASTING, June 18) and followed a
study that recommended the association
put greater emphasis on marketing man-
agement at the local level and “change
its name to reflect a greater identification
with management-levet analysis, market-
ing and strategy development.”
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2w York. The walkout of about 150 union
2mbers took place Wednesday (Aug. 22) at
a.m.

According to Larry Dworkin, assistant to
e network coordinator for NABET Inter-
tional who was specially assigned to the
s¢. union members “soundly rejected”
KOs final ofter presented on Aug. 10.
yme of the issues on which the two parties
sagreed, said Dworkin, included proposed
orking conditions at the television and ra-
o facilities as well as pay. Dworkin said
KC()¥'s salaries are “well below™ the average
ty scale of other New York stations.
RKGC General, in a prepared statement,
id its offer “included substantial benefits
provements, salary increases and many
her changes in the terms and conditions of
nployment.”

The union had also filed charges of with
¢ National Labor Relations Board saying
at RKC was not dealing in good faith.
rhe board tound that RKO had bargained in
»ad faith with NABET. dismissed all out-
anding charges filed by NABET and re-
sed to issue any complaints.” the RKO
atement said.

RKO General said it put “contingency
ans” into effect when the walk-out oc-
ired, mid-way through coverage of the
zpublican national convention in Dallas.
ut, according to a company spokeswoman,
ere was “no problem™ with convention
yverage or other operations.

NABET assumed representation of RKC
eneral’s engineers. electricians and main-

tenance employes at the radio network and
New York area stations from the Internation-
al Alliance of Theatrical Stage Employees in
May 1983 and has been in negotiations with
RKO for a new contract since July 1983.
The IATSE contract expired on March 15,
1983. Dworkin told BROADCASTING that
NABETwould like to reach a three-year deal
with RKO retroactive to 1983, but empha-
sized that the union was not bound to a par-
ticular time limit.

Last month. both sides brought in Federal
Mediation and Conciliation Service com-
missioner Joel Rosnow to help settle the dis-
pute. At deadline last week, no new meeting
had been scheduled. a

Radio station named
in suit charging misuse
of co-op ad program

Snapper Power Equipment, McDonough,
Ga., has filed a $1.8-million suit against
seven defendants, including a radio station,
charging them with having participated in
schemes in which false invoices were sub-
mitted for reimbursement under Snapper’s
cooperative advertising program.

Snapper. a division of Fuqua Industries,
manufactures lawn and garden equipment. It
said that under its co-op advertising program
it pays one-half the cost of all qualifying
advertisements that are placed by dealers

and distributors trying to sell Snapper pro-
ducts. Jessie P. Schaudies Jr., attorney with
Troutman, Sanders, Lockerman & Ash-
more, the Atlanta law firm representing
Snapper, said, “The classic example of dou-
ble-billing occurs where a media outlet sub-
mits to an advertiser two bills: one in the
amount agreed upon for advertisement, and
the other in a larger amount for submission
to the organization providing reimbursement
under a co-op advertising arrangement.”

Among the defendants are WBSS(AM)
Pompano Beach, Fla.; two newspaper pub-
lishing companies, and a lawn and garden
equipment dealer. The station said it would
defend itself from the suit.

The suit, filed in U.S. District Court for
the Southern District of Florida, maintains
the defendants engaged in repeated acts of
mail fraud and violated the federal and Flor-
ida racketeering statutes and other state laws
against fraud, conspiracy, conversion and il-
legal interference with business. The plain-
tiff also observed that in addition to state and
federal laws barring double-billing, the FCC
has rules against fraudulent billing practices.
It added that the FCC is conducting a con-
current investigation of allegations of dou-
ble-billing by some southern Florida radio
stations that ran Snapper advertisements.

Schaudies told BROADCASTING that he
and Snapper officials had made an intensive
investigation of the matter before they filed
suit. He noted that three other radio stations
agreed 1o reimburse Snapper when the dis-
crepancies were brought to their attention. O

Richard C. Crisler
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For the Record- -

As compiled by BROADCASTING, Aug. 15
through Aug. 22, and based on filings, au-
thorizations and other FCC actions.

Abbreviations: AFC—Antenna For Communications.
ALJ—Administrative Law Judge. alt.—alternate. ann.—
announced. ant.—antenna. aur—aural. aux.—auxiliary.
CH—critical hours. CP—construction permit. D—day.
DA—directional antcnna. Doc—Docket. ERP—effective
radiated power. HAAT—height above average temain.
khz—kilohertz. kw-—kilowatts. m—meters. MEQC—
maximum cxpected operation value. mhz—megahertz.
mod.—modification. N—night. PSA—presunrise service
authority. RCL—remote control location. $-A—Scientific
Atlanta. SH—specified hours. SL—studio location. TL—
transmitter location. trans.—transmitter. TPO—transmitter
power output. U—unlimited hours. vis.—visual. w—watts.
*—noncommercial.

Ownership Changes

Applications

8 WTWG(AM) Birmingham. Ala. (1220 khz; | kw-D)}—
Seeks assignment of license from Radio Broadcasting Co. of
Birmingham Inc. to Good News Broadcasting Co. for
$78.000 cash. Seller is principally owned by Linda Spivey,
who has no other broadcast interests. Buyer is owned by
Gary L. Acker, who owns KWAS(FM) Amarillo, Tex.:
KPAS(FM) Fabens, Tex.; KFIX(FM) Laredo, Tex., has re-
cently purchased WCOV(AM) Montgomery, Ala. (“For the
Record,” Aug. 13), pending FCC approval, and owns 60%
of WROS(AM) Jacksonville, Fla. Filed Aug. 13.

® KLAC(AM) Los Angeles (570 khz; 5 kw-U)—Seeks
assignment of license from Metromedia Inc. to Capital
Cities Communications Inc. for $11 million cash (“Closed
Circuit,” May 7). Seller is privately owned Secaucus, N.J.-
based station group headed by John W. Kluge, chairman and
principal stockholder. It owns seven AM's, six FM's and
seven TV's. Buyer is publicly traded New York-based station
group, publisher and MSO headed by Thomas S. Murphy,
chairman. It owns six AM' (including KZLA[AM] Los
Angeles, which it has sold), six FM's and six TV's. Itis also
owner of Fairchild Publications. magazine and newspaper
publisher, and Capital Cities Cable Inc., operating 52 cable
systems. Filed Aug. 13.

8 KZLA(AM) Los Angeles (1540 khz; 50 kw-D; 10 kw-
N}—Seeks assignment of license from Capital Cities Com-
munications Inc. to Spanish Broadcasting System of Califor-
nia Inc. for $5 million cash. Seller has purchased KLAC-
(AM) Los Angeles (see above). Buyer is owned by Raul
Alarcon Sr. (40%), Ralph Diaz (20%), Adrano Garcia
(20%) and Jose Grimault (20%). Alarcon, Diaz and Garcia
own WSKQ(AM) Newark, N.J. Grimault owns WLVH-FM
Hartford, Conn. Alarcon's son, Raul, owns 33.3% of interim
operator of WHBI-FM Newark, N.J. Filed Aug. 13.

® KVML-AM-FM Sonora, Calif. {AM: 1450 khz; 1 kw-
D; 250 w-N; FM: 92.7 mhz; 3 kw; 650 ft.)—Seeks transfer
of control of Crown-Sierra Broadcasting Co. from Lindsay
F. Meikle, Brooke W. Fenton and his wife, Kimberly
(16.68% before; none after) to Melvin Winters (none before;
50% after) for $15,000 cash and assumption of liabilities.
Sellers have no other broadcast interests. Buyer owns 33.3%
of KCEY(AM)-KMIX(FM) Turlock, Calif., he will divest if
app. s approved. His children, Deborah and David Winters,
already own 50% of station. Filed Aug. 15.

8 KSQU(FM) Weed, Calif. (100.9 mhz; 100 w: HAAT:
1,362 fi.)—Seeks assignment of license from New West
Broadcasting Inc. to Florence M. Gaskey for sale of single-
family dwelling and apartment complex. Seller is principally
owned by Lowell T. Patton, Robert M. Cohen and Charles
Bowman, who also own 49% of app. for new FM in Cor-
ning, Cailf. Patton also owns 25.5% of permittee for new
FM in Kingman, Ariz. Buyer is individual with no other
broadcast interests. Filed Aug. 17,

® KLRR(AM)-KLMC(FM) Leadville, Colo. (AM: 1230
khz; | kw-D; 250 w-N; FM: 95.3 mhz; 3 kw: HAAT: 42
" ft.)}—Seeks transfer of control of Sprague Broadcasting Ine¢.
from Stanley R. Sprague, and his wife, Elaine (51% before;

none after) to William M. Ledford for $260.000, comprising
$20,000 cash, $80,000 note and $160,000 assumption of
liabilities, FM is unbuilt CP. Sellers have no other broadcast
interests. Buyer owns WBSR(AM) Pensacola, Fla., and
KECK(AM)-KHAT(FM) Lincoln. Neb. Filed Aug. 10.

8 WMWEFM) Gainesville, Fla. (100.9 mhz; 3 kw;
HAAT: 300 ft.)—Seeks transfer of control of University City
Broadcasting Co. from Charles S. Chestout 11l (6.25% be-
fore; none after) and Craig H. Smalley (28.1% before; none
after) to Willard E. Williams Sr. (42.2% before; 76.6% after)
for $90,000 cash. Sellers have no other broadcast interests.
Buyer has no other broadcast interests. Filed Aug. 13.

® WPLC(FM} Marathon, Fla. (106.3 mhz; 3 kw; HAAT:
190 ft.}—Seeks transfer of control of FM 106 Inc. from Paul
L. Crogan (100% before; none after) to Frank R. Kulisky
(none before; 100% after) for $5,075.50. Seller owns 49%
of app. for new FM in Key West, Fla. Buyer owns 49% of
WFKZ(FM) Plantantion Key, Fla. Filed Aug. 15.

8 WWJZ(AM) Sanford, Fla. (1400 khz; 1 kw-D; 250 w-
N)—Seeks assignment of license from Metro Orlando
Broadcasters Inc. to Emmet Broadeasting Co. of Florida
In¢. for $378,000 comprising $75,000 cash, assumption of
$110,000 debt and $193,000 note. Seller is owned by Wil-
liam A. Masi. It also owns WCVF(AM) Ocoee, Fla. Seller-
purchased station in July 1983 for $238,000. Buyer is owned
by Grenville T. Emmet (70%) and Herbert F. Fisher (30%).
Emmet and family own WAGE(AM) Leesburg, Va., and
WSME(AM)-WEBI(FM) Sanford, Me. Filed Aug. 16.

8 WWZZ(AM) Sarasota, Fla. (1280 khz: 540 w-D)—
Seeks assignment of license from Sun Broadcasting Co. of
Fla. to Central Florida Broadcasting Corp. for $600,000
comprising $150,000 cash and remainder note. Seller is
owned by Miles Berger and his brother, Ronald (27.5%
each), Ann W. Sherwood (20%), and four others owning
10% or less. They have no other broadcast interests. Seller
purchased station in June 1980 for $375,000. Buyer is equal-
ly owned by Daniel Dobrowolski and Kimberly Gerber. It
owns WBGB(AM) Mount Dora and WROD(AM) Daytona
Beach, both Florida. Dobrowolski also owns app. for LPTV
in Newberry, Fla. Filed Aug. 15.

®  KID-TV Idaho Falls, Idaho {ch. 3; ERP vis. 100 kw, aur.
14.4 kw; HAAT: 1,600 ft. ant. height above ground: 201
ft.}—Seeks assignment of license from KID Broadcasting
Corp. to Idaho Falls Broadcasting Co. for $4 million cash.
Sale is contingent on sale of KID-AM-FM (see below).
Seller is principally owned by Lucille J. Ricks. and family
(25%), and S. Warren Wright (6%) and 60 others owning
less than 10%. They have no other broadcast interests. Buyer
is owned by John Price. He also owns KROW(AM)-
KNEV(FM) Reno; KKRD(FM) Wichita, Kan.; KHYV-
(AM)-KBEE(FM) Modesto, Calif.; KBUG(AM)-KCPX-
FM Salt Lake City; WWVA(AM)-WCPI(FM) Wheeling,
W.Va., and WEZL(FM) Charleston, §.C. It has also pur-
chased KGA(AM)-KDRK(FM) Spokane, Wash. ("Chang-
ing Hands," Aug. 6) pending FCC approval. Filed Aug. 15.

8  KID-AM-FM Idaho Falls, Idaho (AM: 590 khz; 5 kw-D;
1 kw-N; FM: 96.1 mhz; 100 kw; HAAT: 1,500 ft.)—Seeks
assignment of license from KID Broadcasting Corp. to Idaho
Falls Broadcasting Co. for $2 million, comprising $200,000
cash and remainder note. Seller is same as in sale of KID-TV
Idaho Falls, Idaho (sec above). Buyer is owned by Charles J.
Saunders and family, who also own KCLS(AM) Flagstaff,
Ariz.

8 WOKZ(AM) Alton, Ill. (1570 khz; 1 kw-D)—Seeks
assignment of license from WOKZ Liquidating Trust to Me-
troplex Communications Inc. for $200,000 cash. Seller is
owned by Helen H. Walters (32.75%), Walter C. Brink
(17.37%), Edward Palen (13.64%), John Reese (11.17%),
Catherine Bono (11.17%) and her husband, Nicholas
(7.19%), and Kenneth Bartells and his wife, Marie (6.26%).
They have no other broadcast interests. Buyer is owned by
Lewis Dreith (40%); his brother, Charles (20%); their step-
brother, Clyde Jones (20%), and James R. Morrison (20%).
Dreith is police chief in town of Bethalto, IIl. Mormrison is
Alton, Ill., attorney. They have no other broadcast interests.
Filed Aug. 10.

® KOAM-TV Pittsburg, Kan. (ch. 7; ERP vis. 316 kw;
aur. 63.1 mhz; HAAT: 1,092 ft.; ant. height above ground:
1,159 ft.)}—Seeks assignment of license from Mid-Conti-
nent Telecasting Inc. to Mid-Atlantic Communications Inc.
for $12 million cash. Seller is owned by Lester L. Cox and
Francis Baxter who have no other broadcast interests. Buyer
is owned by Thomas H. Draper {(55%), and six others. Italso
owns WBOC-TV Salisbury, Md. Filed Aug. 10.
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® KSAS-TV Wichita, Kan. (¢h. 24; ERP vis. 2,570 }
aur. 247 kw; HAAT: 1,020 fi.; ant. height above grou
1,065 ft.}—Seeks assignment of CP from Columbia-Kan
TV Ltd. to Channel 24 Ltd. for assignment of limited part
status to seller, 52,798 cash and promise to acquire loan
$4.5 million. Seller is owned by Columbia Communii
Inc., Houston-based investment corporation (95%) and |
Hanna (5%). Communities is owned by Richard A. Ru
and Harold S. Goldstein (40% each). Hanna is former v
president of NBC. They own cable system serving Ros:
berg and portions of Fort Bend county, Tex. Hanna has int
est in KLIB(TV) Davenport, Iowa, and app.'s for new T'
in Pueblo, Colo., and Des Moines, Iowa. Station was orig
ally denied by ALJ Thomas Fitzpatrick and granted to Gre
er Wichita Telecasting Inc. in comparative hearing in Man
1982. Decision was reversed by FCC Review Board
months later. Buyer is owned by Columbia-Kansas and D
R. Bennet who have no other broadcast interests. Filed A
15.

®  WIOK(FM) Faimouth, Ky. (95.3 mhz; 3 kw; HAAT: 3
fi.)—Secks assignment of license from I-Omega of Ki
wcky Inc. to IOK Inc. for $200,000 comprising $25,(
cash and remainder note. Seller is headed by Martin Kug
who has no other broadcast interests. Buyer is equally owr
by Darrel Fletcher and Richard M. Munro. They are inv
tors with no other broadcast interests. Filed Aug. 13.

® WPMJ-TV Owensboro, Ky. (ch. 48; ERP vis. 1,30(
kw, aur. 130.02 kw; HAAT: 334 ft. ant height above growm
271 fi.)—Seeks assignment of CP from Volunteer Comn
nications Society to Owensboro Television Lid. Partnerst
for assignment of 10% limited partner status in assigr
corporation and $3,000 cash. Stations is not on air. Seller
owned by David E. Goff who owns CP's for KKSG-1
Carlsbad, N.M_, and KOBK-TV Walla Walla, Wash. Buy
is owned by Harry D. Calhoun (20%), Judith Vaughn (30%
Alfred Moses (20%), his daughter, Vicky L. Moses (15%
and his son, Jeffrey M. Moses (15%). Vaughn's father, T
vid, has interest in permittee of new UHF in Waco, Tex., a
Huntsville, Ala., and also has interest in WBUO-TV App.
ton, Wis.; KJTL-TV Wichita Falls, Kan.; KHAI-TV Hon
lulu; WOAC-TV Canton, Ohio; KEKR-TV Kansas Ci
Mo., and KBSI-TV Cape Girardeau, Mo. Filed Aug. |

® KLIC(AM) Monroe, La. (1230 khz; 1 kw-D; 250 -
N)}—Seeks assignment of license from Golden South Broa
casting Corp. to Broadcasting Inc. for $550,000, comprisi
$50,000 cash and remainder note. Seller is equally owned '
David 0. McCormick and William B. Moran. It also ow
WCCL(AM) Jackson, Miss. They purchased the station
July 1977 for $375,000. Buyer is equally owned by Ivey
Freeman and Jerald H. Womack. Womack owns cable sy
tem serving Monroe, La. Freeman owns app. for LPTV
Monroe. Filed Aug. 16.

®  KDLH(TV)Duluth, Minn. {ch. 3; ERP vis. 100 kw; a
20 kw; HAAT: 990 ft.; ant. height above ground: 816
fi.}—Seeks assignment of license from Palmer Communic
tions Inc. to KDLH TV Associates for transfer of stoc
value to be determined by independent appraisers, prelin
nary estimate to be made 10 days before closing and fin
determination within one year. Seller is Des Moines, low
based station group with four AM’s, four FM’s and thr
TV's. It is headed by William O. Ryan, president. Buyer
equally owned by sisters Bonnie J. McCloskey, Vickie «
Miller and Jenny W. Sutton. They own 6.64% of Palmer at
are three of seven co-trustees of Daniel David Palmer Trus
owner of 80.06% of Palmer Communications. Filed July 3

® WNLA-AM-FM Indianola, Miss. (AM: 1380 khz; 5(
w-D; FM; 105.5 mhz; 3 kw; HAAT: 195 fi.}—Seeks assig
ment from Fritts Broadcasting Co. 1o Shamrock Broadcas
ing Inc. for $675,000 (minus $47,500 for improvements
comprising $300,000 cash and remainder note. Seller
principally owned by Edward O. Fritts, chairman of NAI
who, with other family members, also owns KMAR-AM
FM Winsboro, La. It recently sold WPAD(AM}-WDDIJ(FMN
Paducah, Ky. (“For the Record,” Aug. 13). Buyer is own¢
by Gerald M. Brophy, director of operations of Fritts® st
tions. His brother-in-law, Frank E. Holaday, owi
WVMI(AM)-WQID-FM Biloxi, Miss., and has 50% inte
est in WOKK{AM)-WALT(FM) Meridian, Miss. Filed Au;
14.

® WANC(AM) Aberdeen, N.C. (1350 khz; 2.5 kw-D)-
Seeks assignment of license from Aberdeen Broadcaste
Inc. to John H. Harper, and his wife, Jerry, for $275,00
comprising $80,730.24 note and remainder assumption
liabilities. Seller is owned by William E. Tart, who ow
WETT(AM) Ocean City, Md.; WWTR-FM Bethany Beac



Del.; WRCS{AM)-WQK(FM) Ashokie, N.C.. and WLAT-
AM-FM Conway, 5.C. Buyer is owned by John Harper
(60%) and Jerry Harper (40%). Harper is broadcast equip-
ment sales representative. They have no other broadcast
interests. Filed Aug. 10.

u WQBK-AM-FM Renssclaer, N.Y. (AM: 1300 khz: §
kw-D; FM: 103.9 mhz; 3 kw; HAAT: 300 ft.)—Seeks as-
signment of license from People Communication Corp. to
WQBK Inc. for $1.3 million, comprising $950.000 cash and
remainder note. Seller is owned by Laurence G. Bamet and
William Barnct & Son Inc.. Renssclaer. N.Y.-based texiile
firm headed by William Barnet 11. 1t has no other broadcast
interests. They purchased station in Junc 1970 for $250,000.
Buyer is owned by Richard S. Berkson (68.59%) and 10
others. Berkson is commercial manager at stations. Filed
Aug. 15.

8 KQIK(AM) Lakeview. Ore. (1230 khz: | kw-D: 250 w-
N)—Seeks assignment of license from Lake County Com-
munications Inc. 1o KQIK Lid. for $180.000. Seller is
owned by Emest W. Ricdelbach and Max Thorley. They
have no other broadcast interests. Buyer is principally
owned by R. Craig Monson, and his wife, Karen. Craig
Monson is Salt Lake City Building cquipment salésman,
Karen is news producer at KUTV(TV) Salt Lake City. Filed
Aug. 20.

B WGSA(AM)-WIOV(FM) Ephrata, Pa. (AM: 1310 khz;
5 kw-U; FM: 105.1 mhz; 50 kw; HAAT: 500 fi.}—Sccks
transfer of control of Garden Spot Broadcasters Inc. from
Samuel R. Youse (100% before; none after) 1o WIOV lInc.
(none before; 100% after) for $2 million cash. Scller has no
other broadeast interests. Buyer is principally owned by
Alan R. Brill. It also owns WPVA(AM)-WKHK-FM Colo-
nial Heights. Va.: KLIK(AM)-KTXY-FM Jefferson City,
Mo.; WHUM Reading, Pa.; KQWB-AM-FM Forgo. N.D.,
and WEBC(AM)-WAVC-FM Duluth. Minn. He also owns
Morning Sun daily newspaper in Mi. Pleasant-Alma. Mich.
Filed Aug. 13.

B WPGR(AM)-WSNI-FM Philadelphia; WPIT-AM-FM
Pitsburgh; WPXY-AM-FM Rochester, N.Y., and WNYS-
AM-FM Buffalo, N.Y. (WPGR [formerly WSNI]: 1540 khz
50 kw-D:; WSNI-FM: 104.5 mhz; 50 kw HAAT: 1,008 fr.:
WPIT: 730 khz; 5§ kw-D: WPIT-FM: 101.5 mhz: 19 kw;
HAAT: 520 ft.; WPXY: 1280 khz; § kw-U; WPXY-FM: 97.9
mhz; 50 kw; HAAT: 456 f1.; WNYS: 1120 khz | kw-D:
WNYS-FM: 104. | mhz; 50 kw; HAAT: 390 f1.)—Seek as-
signment of license from Associated Communications Corp.
to Pyramid Broadcasting for $29.5 million. comprising $20
million cash and remainder in note. S¢ller is publicly traded
Pitisburgh-based cellular telephone manufacturer and station
group owning six AM's and five FM's. 1t is hcaded by
brothers Jack N. Berkman. chairman. and Myles P. Berk-
man, president. It also owns WTYM(AM) Tampa. Fla.. and
WSTV(AM)-WRKY-FM Steubenville, Ohio. Buyer is Med-
ford, Mass.-based owner of WXKS-AM-FM Boston (li-
censed to Medford). It is headed by Richard M. Balsburgh.
CEO. Filed Aug. 14.

8 WEEQ(AM) Waynesboro. Pa. (1130 khz: | kw-D}—
Secks assignment of license from Raystay Co. 1o Cumber-
land Valley Broadcasting Co. for $80,659. comprising
$35,000 cash, $45.659 note. Seller is principally owned by
George F. Gardner. who also owns app. for new FM in Fort
Lauderdale, Fla.. and LPTV in Dillsburg, Pa. Buyer is
owned by Richard E. Fister and T. Daniel Parker. They own
WCMY(AM)-WRK X(FM) Ottawa, IIl. Filed Aug. 14.

® WNRP(TV) Ponce, P.R. (ch. 20; ERP vis. 102 kw, aur.
10.2 kw; HAAT: 822 fi. ant. height above ground: 76.6
fi.}—Secks assignment of CP from Norman E. Parkhurst 111
to Maria Esther Rivera for $16.000. Seller has no other
broadcast interests. Buyer's son Franklin D. Lopez. owns
33.3% of app. for new TV in P.R. Filed Aug. |5.

8 KTRM(AM)-KZZB(FM) Beaumont, Tex. (AM: 950
khz: 1 kw-U; FM: 95.1 mhz; 100 kw; HAAT: 500 fi.)—
Secks assignment of license from Spindletop Broadeasting
Inc. to First Omni Communications of Beaumont Ine. for
$1.850.000 cash. Seller is owned by F. Wayne Courtney and
D. Brennan Bridgeman. They have no other broadcast inter-
ests. Buyer is owned by Temry A. McRight who owns
KKAT(FM) Ogden, Utah. Filed Aug. 17.

®m  KDNT(AM) Denton and KDNT(FM) Gainesville, both
Tex. (AM: 1440 khz; 5 kw-D; 500 w-N; FM: 94.5 mhz; 100
kw; HAAT:. 400 ft.)—Seeks assignment from Mel Wheeler
Inc. to KDNT Radio Inc. and 94.5 Radio Inc. for $800.000
for AM. $500.000 for FM and $400.000 for real estate;
totaling $1.7 million, comprising $400.000 cash and $1.3
million note. Seller is owned by Mel Wheeler who also owns
WSIL-TV Harrisburg, 11l.: KPOB-TV Poplar Bluff. Mo.;
WSLC(AM)-WSLO(FM) Roanoke, Va.. and KLTE(FM)
Oklahoma City. Buyer, which owns both assignees. is owned
by Galen O. Gilbert (75%). his son. Jesse Ray (12.5%) and
Roy W. May (12.5%). They own KBTN(AM) Neosho. Mo.:
KXEO{AM)-KWWR-FM Mexico, Mo.. and KYFM(FM)
Bartlesville, Okla. Without May they also own KTXJ(AM)-
KWYX(FM) Jasper, Tex.. KDXE(FM) Sulphur Springs.
Tex., and KHWY-AM-FM Altus, Okla. Filed Aug. 17.

8 KRZI{AM) Waco, Tex. (1580 khz: | kw-D; 500 w-N)y—
Seeks assignment of license from P.R.V. Broadcasting Co. to
Compadre Communications for $400.000 cash. Scller is
equally owned by Cindy Parks Vardeman. and her sister.
Lynn Park Rollins. They have no other broadeast interests.
They purchased the station in May 1983 for $450.000 cash.
Buyer is owned by Thomas W. Pauken, Director of AC-
TION. indcpendent government agency overseeing all do-
mestic volunteer organizations. He has no other broadeast
interests. Filed Avg. 10.

® WOQBX(AM) Blacksburg. va. (710 khz: 5 kw-D}—
Seeks assignment of license from QBX Inc. 10 New River
Broadcasting Co. for $501.000. comprising assumption of
$476.000 liabilitics, $15.000 cash and remainder note. Sell-
er is equally owned by F Richard Lee. and his wife. Mary
Lou, who also have app. for new FM in Evergreen. Colo.
Buyer is owned by Robert T.S. Colby. gencral district judge.
Alcxandria, Va., who has no other broadcast interests. Filed
Aug. 17

8 KGAA(AM) Kirkland, Wash. (1460 khz: 5 kw-D: 2.5
kw-N)—Sceks assignment of license from Community
Kirkland Broadcasting Corp. 10 David T. Newmuan for
$500.000. comprising $125.000 cash and remainder noie.
Seller is subsidiary of Community Pacific Broadcasting
Corp., Salinas, Calif.-based station group. headed by David
T. Benjumin and Charles W. Banta, owning three FM's, one
FM CP and scven AM's. It recenily sold KGA(AM)-
KDRK{FM) Spokane, Wash. ("Changing Hands.” Aug. 6).
subject 1o FCC approval. Buyer owns KPAK(AM) Redding.
Calif., und is GM of KONE(AM)-KOZE(FM) Reno. Filed
Aug. 14,

8 KUDY(AM)-KICN{(FM) Spokane, Wash. (AM: 1280
khz; 5 kw-D; FM: 98.9 mhz: 100 kw horiz., 32 kw ven.:
HAAT: 285 f1.)—Secks assignment of license from Tama-
rack Communications Inc. 1o Inland Empirc Broadcasting
Inc. for $1.309.000. comprising $309.000 cash plus
$25.000 noncompete agreement and remainder note. Seller
is owned by David M. Jack. It also owns KLIQ(AM) Lake
Oswego. Ore.. and KNTA(AM) Santa Clara, Culif. Jack
also owns KBIF(AM) Fresno, Calif., and WSHO(AM) New
Orleans. Buyer is principally owned by Phillip R. Syrdal
(45%), Craig R. Palmer (1.5%). Ronald P. Erickson (8.81%)
and eight others. Palmer has interest in KYAK(AM)-KGOT-
FM Anchorage. KIAK(AM)-KQRZ(FM) Fairbanks. both
Alaska, and KBRO(AM)-KHIT(FM) Bremerton. Wash.
Erikson has small interest in KMTV(TV) [CP] Anacortes.
Wash., and app. for new TV in Bellevue, Wash. Filed Aug.
17.

New Stations

AM’s

® Fon Deposit. Ala.—Haynes Broadcasting Inc. seeks
1040 khz; | kw-D. Address: Blakesferry Road. Lineville.
Ala. 36266. Principal is cqually owncd by Frannic G.
Hayncs: her husband, Robent E. Haynes, and their son,
Robert K. Haynes. Elder Haynes' own WZZK(AM) Line-
ville. Ala. Younger Haynes owns 25% of app. for new AM
in Heflin, Ala. Haynes Broadcasting has been granted. but
not issued, CP for new FM in Greenville, Ala. Filed Aug.
15.

® St George, Utah—C&S Communications sceks 1450
khz; | kw-D; 250 w night. Address: 1009 N. 2050 East. St.
George. Utah 84770. Principal is owned by Ronald L.
Schmitt (51%) and Brigham R. Carpenter (49%). They have
no other broadcast interests. App. is contingeni on vacancy
of frequency due to gramt of CP for new station in same
community on separate frequency by principals of
KDXU(AM). Filed Aug. 15.

FM’s

& Folly Beach, Fla.—John T. Galanses seeks 97.7 mhz; 3
kw; HAAT: 328 f1. Address: PO. Box 24, Sugarloaf Shores.
Fla. 33044. Principal owns WFKZ(FM) Plantation Key.
Fla.; WIKC(FM) Christiansted, V.1., and is app. for new
FM in Truro, Mass. (se¢ below). His sister. Carol Gomez, is
app. for new FM in Key West. Fla. Filed Aug. 16.

® *Melbourne. Fla.—Central Florida Educational Net-
work secks 90.3 mhz: .653 kw: HAAT 255 fi. Address: P.O.
Box 24203, Lakeland. Fla. Principal is nonprolit corpora-
tion headed by §.B. Buffington. 1t has no other broadcast
interests. Filed Aug. 17.

8  Cairo. Ga.—Collins-White Broadcasting seeks 102.3
mhz; 3 kw; HAAT: 328 fi. Address: P.O. Box 486. Cairo.
Ga. 31728. Principal is equally owned by Talmus D. Collins
and Donald F. White. Collins is GM. and White is program
director of WPAX(AM) Thomasville, Ga. White, with fa-
ther. Donald. and brother. Jerry own WCLB{AM) Camilla,
Ga. Filed Aug. 10.
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® Bumsidc. Ky.—Lenn R. Pruitt secks 93.9 mhz: 3 kw:
HAAT: 328 fi. Address: 616 Columbia Hwy.. Greensburg.
Ky. 42743, Principal owns WKEQ(AM) Bumside and
WIDS(AM) Russel Springs. both Kentucky. Filed Avg. 10.

®  Truro, Mass.—John T. Galanses seeks 102.3 mhz: 3 kw:
HAAT: 328 ft. Address: P.O. Box 24. Sugarloaf Shores. Fla.
33044. Principal owns WFKZ(FM) Plantation Keys. Fla.,
and CP for WICK (FM) Christiansted. V.1. He is also apply-
ing for new FM in Folly Beach. Fla. (sce above). His sister.
Carol Gomez has app. for new FM in Key Wesl. Fla. Filed
Aug. 13.

®  *Buite. Mont.—Montana Educational Broadcasting
Foundation sceks 90.5 mhz: .663 kw: HAAT: 1.857-ft. Ad-
dress: 5326 East Side Highway. Florence. Mont. 59833,
Principal is nonprofit corporation headed by Will Zeiler.
John Ward and Ted Jollcy. They also have app.'s for new
FM's in Missoula. Great Falls, Helena and Bozeman (see
below), all Montana. Filed Aug. 16.

® *Helena, Mont.—Montana Educational Broadcasting
Foundation seeks 91.3 mhz: .10 kw: HAAT: 636 ft. Address:
5126 East Side Highway. Florence, Mont. 59833, They also
have app.’s for new FM's in Missoula, Great Falls. Bozeman
and Butte (sce above). all Montana. Filed Aug. 16.

8 Greenwood. Miss.—Matiie H. Evans secks 95.3 mhz.
(no other facilities given at this lime due to delayed negotia-
tions for site). Address: 1015 Russell Ave.. Greenwood.
Conn. 38930. Principal has no other broadcast interests.
Filed Aug. 16.

® *Wenaichee. Wash.—Joy Educational Broadcasting
Foundation sccks 88.7 mhz: 143 wi HAAT: 1.301 fi. Ad-
dress: 1632 98th Ave.. Oakland. Calif. 94603. Principal is
nonprofit corporation headed by Darrell D. Collard, sole
board member. It also has app.’s for new FM’s in Bend and
Klamath Falls. both Oregon. and Wenaichee and Moscs
Lake, both Washington. Filed Aug. 6.

TV's

®  Phoenix—Lucia R. Madrid secks ch. 45; ERP vis. 5.000
kw: aur. 500 kw: HAAT: 1,121 fi.; ant. height above ground:
204 f1. Address: 609 W, Summit Pl.. Chandler, Ariz. 85224.
Principal is account excc. at KTAR(AM) Phoenix. Filed
Aug. 9.

®  Phoenix—American Continental Corp. seeks ch. 45:
ERP vis. 5,000 kw: aur. 500 kw: HAAT: 1.715 fi.: ant.
height above ground: 255 fi, Address: 2621 Camelback Rd..
Suite 150. Phoenix 85016. Principal is owned by Charles H.
Keating, chairman (20.5%): his son, Charles (7%). and oth-
cr stockholders, none owning more than 5% . It has no other
broadeast interests. Filed Aug. 9.

® Phocnix—Phoenix Television Associates sceks ch. 45;
ERP vis. 5.000 kw: aur. S00 kw; HAAT: 1.720 fi.0 ant.
height above ground: 260 fi. Address: 2544 C. St.. San
Diego, Calif. 92102. Principal is owned by Winthrop Hom.
and his sisters. Phyllis H. Bailey and Jennifer J. Hom. They
have no other broadcast interests. Filed Aug. 15.

®  Phoenix—TV 45 Associates seeks ch. 45: ERP vis.
5.000 kw; aur. 500 kw: HAAT: 1.704 fi: ant. height above
ground: 258 fi. Address: 8 Arlington S1. Aubum. Mass,
01501. Principal is owned by Dan Mahoney who also has
app.’s for new TV's in Las Vegas, Lake Wonh, Fla., and
Wailuka, Hawaii. Filed Aug. 6.

8 Phocnix—Phocnix Television Lid. sceks ch. 45: ERP
vis. 5,000 kw; aur. 500 kw: HAAT: 1.720 fi.: ani. height
above ground: 260 ft. Address: 4120 North 70th Sti., Scotts-
dale. Ariz. 85251. Principal is owned by Rosalinda Mendo-
za (10%). John B. Conlan (40%), Robent M. Richmond
{40%) and Ashion R. Hardy { 10%). Mendoza is dircctor of
public aftairs ai KPAZ-TV Phocnix. Richmond and Hardy
have interest in KTUS(FM) Snowmass Village . Colo. Hardy
also has interest in cable system serving St. John the Baptist
parish. La. Filed Aug. 8.

®  Phocnix—Hohokam Communications Associates sceks
ch. 45; ERP vis. 2.160 kw; aur. 216 kw: HAAT: 1,611 fi.;
ant. height above ground: 165 fi. Address: P.O. Box 940.
Mesa, Ariz. 85201. Principal is owned by Kathy L. Brooks
(51%) and Edgar N. Bouchard (49%). Bouchard is engincer-
ing dircctor at KNAZ-TV Flagsiaff, Ariz.. and has 10%
interest in app. for néw FM in Glendale, Ariz. Filed Aug. 8.

®  Phoenix—Bemard Clark sceks ch. 45; ERP vis. 5,000
kw; aur. 500 kw; HAAT: 1.715 f1.; ant. height above ground:
255 f1. Address: 16268 Winsome Way. Redding. Calif.
96001. Prinicpal is presently GM of KPAK(AM) Redding.
Calif.. and will become GM of KGAA(AM) Kirkland,
Wash. Filed Aug. 9.

® Phocnix—Aztec Broadcasting Corp. sccks ch. 45: ERP
vis. 5,000 kw; aur. 500 kw; HAAT: 1.788 fi.; ant. height
above ground: 339 ft. Address: 2224 W. Desert Cove. Suite
207, Phocnix 85029. Principal is owned Enrique W. Iglcsias
(S1%) and Mary L. Wilson (49%). Wilson is production
coordinator at KPNX-TV Mesa. Ariz., and is program pro-



ducer at KPHO-TV Phoenix. Filed Aug. 9.

®  Phoenix—Doylan Forney seeks ch. 45; ERP vis. 5,000
kw: aur. 500 kw; HAAT: 1,788 fi.. ant. height above ground:
358 f1. Address: 8820 N. 85th P1. Scotsdale, Ariz. 85258,
Principal has CPs for KGLR(AM) Tucson. Ariz.;
KKAF(FM) Arizona City, Ariz.. and WAQP-TV Saginaw,
Mich. Filed Aug. 6.

®  Phoenix—Channel 45 partnership seeks ch. 45; ERP
vis. 1,321 kw: aur. 132.1 kw; HAAT: 1,715 ft.; ant. height
above ground: 255 fi. Address: P.O. Box 413, Greenwood,
Ind. 46142. Principal is owned by Jonathan F. Byrd who has
no other broadcast interests. Filed Aug. 9.

B Phoenix—Sue E. Walters sceks ch. 45; ERP vis. 5,000
kw; aur. 500 kw; HAAT: 252.88 fi. Address: 8404 Hedges,
Raytown, Mo. 64138. Principal owns 51% with other limit-
ed partners 1o be added. She-has no other broadcast interests.
Filed Aug. 8.

®  Phoenix—LIPT Inc. secks ch. 45; ERP vis. 5,000 kw;
aur. 500 kw; HAAT: 1.702 fr. Address: 311 West Ardmore,
Phoenix 85041. Principal is owned by Marcella Chacon who
has no other broadcast interests. Filed Aug. 9.

B Pine Bluff. Ark.—Charles Ray Shinn seeks ch. 25; ERP
vis. 1,000 kw; aur. 100 kw; HAAT: 502 ft. Address: 600 N.
Yine, Magnolia, Ark. 71753. Principal is also app. for new
FM in Hastings, Neb. Filed Aug. 13.

B  Gainesville, Fla.—American Communications and Tele-
viston Inc. seeks ch. 61; ERP vis. 3,444 kw; aur. 344 .4 kw;
HAAT: 932 ft.; ant. height above ground: 940 ft. Address:
900 NW Eigth Ave.., Gainesville, Fla. 32601. Principal is
owned by ACT, Gainesville, Fla.-based, publicly held firm,
headed by Mark K. Goldstein (80%) and Richard T Druty
(20%). It owns WSQY-TV Forest City. N.C.; KOOG-TV
Ogden, Utah; WTGS(TV) Hardeeville, S.C; CP fornew TV
in Rome, Ga.; WMNX(FM) Tallahassee, Fla., and is app.
for new TV in Ft. Collins, Colo. It also owns (on air) LFTV's
in Lake City, Fla., and Orlando, Fla., and has app.'s for 12
LPTV’s in Florida. Filed Aug. 15.

®  Hilo, Hawaii—Josic Moore seeks ch. 20; ERP vis. 7316
kw; aur. 736 kw; HAAT: minus 14 ft.; ant. height above
ground: 150 ft. Address: 1411 Ledbetter, Round Rock. Tex.
78664. Prinicpal also has app.’s for new TV's in Conroe,
Texas (sce below), Big Bear Lake, Calif., and LPTV in
Austin and Temple, both Texas. Filed Aug. 6.

® Cadillac. Mich.—GRK Productions Inc. seeks ch. 33;

Services

ERP vis. 100 kw; aur. 10 kw; HAAT: 1,324 f1.; ant. height
above ground: 971 fi. Address: 202 Stimson, Cadillac,
Mich. 49601. Principal is owned by Gary R. Knapp, and his
wife, Constance. They also operate Cable TV 3, a leased
cable channel on Cadillac Cable TV system. Filed Aug. 13.

® Alexandria, Minn.—Hubbard Broadcasting Inc. seeks
ch. 42; ERP vis. 1780 kw; aur. 178 kw; HAAT: 1,260 ft. ant.
height above ground: 1,272 ft. Address: 3415 University
Ave. West. St. Paul, Minn. 55114. Principal is principally
owned by Stanley E. Hubbard and family. It owns KSTP-
AM-FM-TV St. Paul, Minn.; KOB-AM-FM-TV Albuquer-
que. N.M.; WTOG-TV Saint Petersburg, Fla., and
WTGO(AM) Cypress Gardens. Fla. It also has app. for
assignment of license of KSWS-TV Roswell, N.M. It also
has app.'s for LPTV's in Minneapolis-St. Paul., and Albu-
querque. Filed Aug. 13.

® Redwood Falls, Minn.—Hubbard Broadcasting Inc.
seeks ch. 43; ERP vis. 1820 kw; aur. 182 kw; HAAT: 1,190
ft. ant. height above ground: 1,181 ft. Address: 3415 Uni-
versity Ave. West, St. Paul, Minn. 55114. Itis app. for new
TV in Alexandria, Minn. (see above). Filed Aug. 13.

®  Aljtoona, Pa.—John R. Powley seeks ch. 65; ERP vis.
2,000 kw; aur. 200 kw; HAAT: 779 ft. Address: 1536 Logan
Ave., Altoona, Pa. 16602. Principal owns WOPC(TV) Al-
toona, Pa.; WHGM(FM) Bellwood, Pa.; WIIM-TV Iron
Mountain, Mich., and is app. for eight LPTV's. He also has
app.'s for new TV’s in Helena, Mont.; Kingman, Ariz.;
Brady, Tex.; Ashland, Va.. and Huron, S.D. (see below).
Filed Aug. 9.

® Huron, S.D.—John R. Powley seeks ch. 12; ERP vis.
316 kw; aur. 31.6 kw; HAAT: 530 ft. Address: 1536 Logan
Ave., Altoona, Pa. 16602. Principal owns WOPC(TV) Al-
toona, Pa.; WHGM(FM) Bellwood, Pa.; WIIM-TV Iron
Mountain, Mich., and is app. for eight LPTV's. He also has
app.'s for new TV's in Helena, Mont.; Kingman, Ariz.;
Brady, Tex.; Ashland, Va., and Altoona, Pa. (see above).
Filed Aug. 9.

B  Brady, Tex. —Kimbell Television Co. seeks ch. 13; ERP
vis. 316 kw: aur. 31.6 kw; HAAT: 1,030 fi.; ant. height
above ground: 844 ft. Address: 1125 Texas National Bank
Bldg., Dallas 75225. Principal is equally owned by Tedford
E. Kimbell and Mary J. Harper. They are beneficiaries of
estate of T.B. Lanford, which owns KALB-AM-TV-
KTIZ(FM) Alexandria. La.; WYQU(AM) Tampa, Fla.
KLST(TV) San Angelo, Tex., and small interest in
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KNAZ(TV) Flagstaff, Ariz. They also have app.’s for ne
TV’s in Kingman, Ariz., and Gallup. N.M. Filed Aug.

® Conroc, Tex.—Conroe Communications Co. seeks ¢
49; ERP vis. 689 kw; aur. 68.9 kw; HAAT: 495 ft.; ar
height above ground: 422 ft. Address: Liberty Squar
Sparta, Tenn. 38583. Principal is owned by Josie Moore wl
is also app. for new TV in Hilo, Hawaii (see above). Fili
Aug. 3.

®  Crockett. Tex.—Hopkins Broadcasting seeks ch. 4
ERP vis. 1.000 kw; aur. 100 kw; HAAT: 3,317 ft.; ar
height above ground: 271 fi. Address: 4809 Coleherne, B:
timore, Md. 21229. Principal is owned by Edward Hopki
who has 25% interest in app. for new FM in Fort Worth (s
below). Filed Aug. 2.

® Fort Worth—Haltom City Broadcasting secks ch. 5
ERP vis. 5,000 kw; aur. 500 kw; HAAT: 1,133 ft. ant. heig
above ground: 1,118 ft. Address: 4809 Coleheme, Ball
more 21229. Prinicpal is owned by Peggy Nicholson (50%
Zeather Willis (25%) and Edward Hopkins (25%). Hopkil
also has app. for new TV in Crockett. Tex. (see above). File
Aug. 2.

® Nederland, Tex.—Seeks ch. 21; ERP vis. 5,000 kw; at
500 kw; HAAT: 1,004 ft.; ant. height above ground: 999 |
Address: 1708 Highway 365, Nederland, Tex. 77627. Pri!
cipal is owned by James H. Joynt who also has CP for LPT
in Corpus Christi and app.’s for 10 LPTV’s in Texas ar
Louisiana. Filed July 31.

B Roanoke, Ya.—Roanoke TV 60 Broadcasting seeks ¢
60; ERP vis. 5,000 kw; aur. 500 kw; HAAT: 1,244 ft.; ar
height above ground: 522 ft. Address: 406 3rd Ave. Nort
Columbus. Miss. 39703. Principal is principally owned t
Wilbur O. Colom and 16 others. They also own app.’s fi
new TV's in Mobile, Ala.; Santa Barbara, Calif.; Roanok
Va.; Albany, Ga.; Nashville, and Lubbock, Tex. Colom
also permittee for new FM in Artesia, Miss., and has app.
for new FM’s in Oxford, Miss., and San Diego. Filed Au;
3.

B  Seattle—Seattle Channel 45 Broadcasting Inc. seekscl
45; ERP vis. 5,000 kw; aur. 500 kw; HAAT: 977.5 ft.; an
height above ground: 994 ft. Address: 406 3rd Ave. Nortl
Columbus, Miss. 39703. Principal is also app. for new T
Roanoke, Va. (see above). Filed Aug. 9.

® Seattle—Allen E. Hom seeks ch. 45; ERP vis. 5,000 kw
aur. 500 kw; HAAT: 1,289 ft.; ant. height above ground: 27
ft. Address: 10642 S. Downey Ave., Downey, Calif. 90241
Principal also has interest in KTTY(TV) San Diego. File
Aug. 15.

®  Seattle—Duane Tomko seeks ch. 45; ERP vis. 1,000 kv
aur. 100 kw; HAAT: 346.38 ft.; ant. height above grount
271 ft. Address: 240 Greenfield Rd., Winter Haven. Fl:
33880. Principal has no other broadcast interests. Filed Aug
7.

B Seattle—TYV 45 Associates secks ch. 45; ERP vis. 5,00
kw; aur. 500 kw; HAAT: 1,483 ft_; ant. height above grounc
169 ft. Address: 8 Arlington St. Aubum, Mass. 01501
Principal is owned by Dan Mahoney who also has app.’s fc
new TV’s in Las Vegas: Lake Worth. Fla.. and Wailuks
Hawaii. Filed Aug. 6.

Facilities changes

Applications

AM's

Tendered

® KPRM (870 khz) Park Rapids, Minn.-—Petitioned for re

con. and reinstatement and seeks CP to to increase dar
power to 5 kw. App. Aug. 20.

® KJJR (880 khz) Whitefish, Mont.—Seeks CP to increast
night power to 1 kw and install DA-N. App. Aug. 20.

® WAIS (770 khz) Buchtel, Ohio—Seeks CP 1o increast
power to 1 kw. App. Aug. 21.

® KRXX (1010 khz) Milwaukee, QOre.—Seeks CP 10 in
crease power 10 5 kw. App. Aug. 20.

® WPAB (550 khz) Ponce, PR.—Seeks CP to increase nigh
power to 5 kw. App. Aug. 15.

AcCepled

8 WIMW (770 khz) Athens, Ala.—Seeks mod. of lic.
operate by remote control. App. Aug. 17.

B KQXK (1590 khz) Springdale, Ariz.—Seeks MP 1
change power to 2.5 kw and change to non-DA. App. Aug
21.

® WINR (680 khz) Binghamton, N.Y.—Seeks mod. of lic
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to operate by remote control. App. Aug. 17.

B KJTA (840 khz) Pharr. Tex.—Seeks MP 10 change daytime
ant. and change TL. App. Aug. 16.

8 KOJO (1210 khz) Laramie. Wyo.—Secks MP to change
TL and reduce power 10 10 kw. App. Aug. 21.

FM's
Tendered

B *KCSN (88.5 mhz) Northridge. Calif.—Seeks CP to
change TL; change ERP 1o .06 kw. and change HAAT to
2.068 ft. App. Aug. 16.

B WKSQ {94.3 mhz) Ellsworth, Me.—Seeks CP 1o change
ERPto 7.9 kw:change HAAT 10 1,034.5 fi., and change TL.
App. Aug. 16.

8 WQSR (105.7 mhz) Cantonsville. Md.—Seeks CP to
change ERP to 50 kw and change HAAT to 492 ft. App.
Aug. 20.

8 WIDR (98.3 mhz) Prentiss. Mass.—Seeks CP to change
TL. change ERP 10 3 kw. and change HAAT to 325 fi. App.
Aug. 16.

& *WBRS (91.7 mhz) Waltham. Mass.—Seeks CP to
change freq. and make changes in ant. sys. App. Aug. 17.
8 WBAG (93.9 mhz) Burlington. N.C.—Seeks CP to delete
Graham as a community of lic. App. Aug. 20.

8 KIVA (105.1 mhz) Santa Fe, N.M.—Seeks CP to change
TL and change HAAT to 1.821 ft. App. Aug. 20.

8 WKSA-FM (101.5 mhz) Isabela. P.R.—Seeks CP to
change TL: change ERP to 50 kw. and change HAAT to 424
fi. App. Aug. 17.

8 WKJIQ (99.3 mhz) Jefferson City. Tenn.—Seeks CP 1o
change TL: change ERP to .86 kw. and change HAAT to 575
ft. App. Aug. 17.

Accepted

& WHHT-FM (101.9 mhz) Montgomery. Ala.—Seeks CP to
correct coordinates. App. Aug. 15.

8 KZFR (103.1 mhz) South Lake Tahoe. Calif. —Sceks CP
to change ERP to 3.01 kw. App. Aug. 20.

8 KDRW-FM (103.9 mhz) Silverton. Colo.—Seeks CP to
change freq. to 103.9 mhz. App. Aug. 15.

8 KVMT(104.7 mhz) Vail. Colo.—Seeks CP to install aux.
sys. App. Aug. 15.

8 *WPKT (90.5 mhz) Middiefield, Conn.—Seeks CP 1o
change HAAT to 60 ft.; readjust effective radiated power.
and compensate transmitter power output. App. Aug. 20.
8 KLCE (97.3 mhz) Blackfoot. Idaho—Seeks CP to change
TL; change ERP to 100 kw. and change HAAT to 1.513 fi.
App. Aug. 17.

8 KMFE-FM (101.7 mhz) Emmet. Idaho—Seeks CP to
change TL: operate by remote control; increase TPO; change
ERP to 39 kw: change HA AT to 2.588 ft.: change transmitter
and ant.. and change freq. 10 101.9. App. Aug. i5.

8 WLS-FM (94.7 mhz) Chicago—Seeks CP to install aux.
sys. App. Aug. 5.

B WRTN (93.5 mhz) New Rochelle, N.Y.—Seeks CP to
change ERP to 2.95 kw and change HAAT 1o 331.28 ft.
App. Aug. 15.

8 KURY-FM (95.3 mhz) Brookings. Ore.—Seeks CP to re-
duce height of tower below 200 ft. and make changes in ant.
sys. App. Aug. 15.

& WOWQ (102.1 mhz) Du Bois. Pa.—Seeks CP 1o change
ERP 10 22.5 kw and change HAAT 1o 694.704 ft. App. Aug.
20.

® WQEQ (103.1 mhz) Freeland. Pa.—Seeks CP 1o change
ERP to .725 kw. App. Aug. I7.

8 KNUE (101.5 mhz) Tyler. Tex.—Seeks CP 1o change TL
and change HAAT to 1.074. App. Aug. 15.

& *KUSU-FM (91.5 mhz) Logan. Utah—Seeks CP 10
change ERP to 90 kw. App. Aug. 20

TV's
Accepted

8 KWWL (ch. 7) Waterioo, lowa—Seeks CP to make
changes in ant. sys. App. Aug. 20.

8 *WMTJ (ch. 40) Fajardo. P.R.—Seeks MP to change ERP
to vis. 19.84 kw, aur. 9.84 kw; change HAAT to 2,754 ft.;
change ant.. and change TL. App. Aug. 20.

Actions
AM’s

B KEZY (1190 khz) Anaheim. Calif.—Granted app. to
make changes in ant. sys. Action Aug. 8.

8 KACY {1520 khz) Port Hueneme. Calif.—Granted app. to
make changes in ant. sys. Action Aug. 8.

8 WCII (1080 khz) Louisville—Granted app. to make
changes in ant. sys. Action Aug. 10.

8 WIDS (1190 khz) Russell Springs, Ky.—Granted app. to
change freq. to 570 khz and make changes in ant. sys.
Action Aug. 10.

8 WFPR (1400 khz) Hammond, La.—Granted app. 1o
change TL. Action Aug. 8.

8 WBAL (1090 khz) Baltimore—Granted app. to change SL
to 3800 Hooper Ave., Baltimore. Md. 21211 and operate by
remote control. Action Aug. 9.

8 KBWS (1530 khz) Sisseton, S.D.—Granted app. to
change SL to Eden. S.D., and change TL. Action Aug. 10.

FM's

8 WORJ (1039 mhz) Osark, Ala.—Returned app. to
change TL: change ERP to 2 kw. and change HAAT to 355
ft. Action Aug. 8.

8 WELR-FM (102.3 mhz) Roanoke, Ala.—Granted app. to
change ERP t0 2.9 kw and change freq. 10 102.3 mhz.
Action Aug. 10.

@ KNIK-FM (105.5 mhz) Anchorage—Granted app. 10 1o
correct coordinates. Action Aug. 7.

® KENY (101.7 mhz)} Soldotna. Alaska—Granted app. to
change TL and change HAAT to 269 ft. Action Aug. 10.
# KMLA (103.9 mhz) Ashdown, Ariz.—Granted app. to
change TL. Action Aug. 9.

8 KOPO (98.3 mhz) Marana. Ariz.—Granted app. to
change HAAT 1o 202 fi. Action Aug. 10.

@ KLVE (107.5 mhz) Los Angeles—Retumned app. to
change ERP to 29.5 kw and change HAAT to 3.000 ft.
Action Aug. 9.

# KNVR (96.7 mhz) Paradise-Chico. Calif.—Dismissed
app. to change TL; change ERP to 1.330 kw, and change
HAAT 10 464.75 fi. Action Aug. 9.

& *WQCS (88.3 mhz) Fort Pierce. Fla.—Granted app. to
change freq. to 88.9 mhz: change transmitter: change trans-
mission line and ant.: change ERP to 100 kw. and change
HAAT 1o 449 fi. Action July 26.

8 KEI-FM (104.9 mhz) Pocatello. Idaho-~Granted app. to
change TL and change HAAT to 1.120 ft. Action Aug. 6.
& WGLO (95.3 mhz) Pekin. 111.—Granted app. 10 change
ERP to 2.24 kw and change HAAT 1o 340 f1. Action Aug. 6.

8 *WDSO (88.3 mhz) Chesterton, Ind.—Granted app. to
change freq to 89.3 mhz; change ERP 10 .413 kw; change

Summary of broadcasting
as of June 30, 1984

Service On Air CP’s Total*
Commercial AM 4,749 170 4919
Commercial FM 3.610 418 4.028
Educational FM 1.153 1737 1,326

Total Radio 9512 761 10,273
FM translators 789 444 1233
Commercial VHF TV 539 26 565
Commercial UHF TV 357 252 609
Educational VHF TV 112 2 114
Educational UHF TV 173 31 204

Total TV 1.181 273 1.454
VHF LPTV 196 74 270
UHF LPTV ar 136 223

Total LPTV 283 210 493
VHF ftransiators 2869 186 3.085
UHF translators 1.921 295 2216
ITFS 250 114 364
Low-power auxiliary 824 0 824
TV auxifiaries 7.430 205 7.635
UHF translator/boosters 6 0 6
Experimental TV 3 S 8
Remote pickup 12.338 53 12391
Aural STL &intercity relay ~ 2.836 166  3.002
* Includes off-air licenses.

Broadcasting Aug 27 1984
128

HAAT to 136 ft.. and make changes in ant. sys. Action Ay,
7.

& KGLI (95.5 mhz) Sioux City. lowa—Granted app.
change TL: change HAAT to 1.003.68 ft.; change TPO, ar
make changes in ant. sys. Action Aug. 6.

8 WKDO-FM (105.5 mhz) Liberty. Ky.—Returned app. |
change TL and change HAAT to 238 ft. Action Aug. 173
& *WNKU (89.7 mhz) Highland Heights. Ky —Dismisse
app. 1o change TL; change ERP to 10.84 f1.. and chang
HAAT 1o 318 ft. Action Aug. 8.

B WAYL (93.7 mhz) Minneapolis—Dismissed app. |
change TL and change HAAT to 1,294 ft. Action Aug. ¢
& WFCA (107.9 mhz) Ackerman. Miss.—Granted appe !
change TL: change ERP to 100 kw. and change HAAT to 61
ft. Action Aug. 6.

& WLUN (95.3 mhz) Lumberton, Miss.—Granted app. |
change HAAT to 289 ft. Action Aug. 6.

8 WBAG (93.9 mhz) Burlington. N.C.—Granted app. |
change TL; change ERP to 100 kw: change HAAT 10 1.8¢
fi. and make changes in ant. sys. Action Aug. 3.

& WPGO (106.3 mhz) Shallote, N.C.—Granted app. |
change TL. Action Aug. 6.

8 KITT (96.3 mhz) Las Vegas—Granted app. to chang
ERP 1o 100 kw and change HAAT to 1,175 ft. Action Auy
6.

& KSNM (98.7 mhz) Truth or Consequences. N.M.—Gran
ed app. to change SL to 600 Broadway. Williamsburg, N. M
Action Aug. 6.

& WCBS-FM (101.t mhz) New York—Granted app. !
change ERP to 6.8 kw and change HAAT to 1.353 ft. Actic
Aug. 6.

® KZAM (95.3 mhz) Creswell. Ore.—Granted app. !
change TL: change ERP to 1.6 kw. and change HAAT 1o 3§
ft. Action Aug. 10.

8 WKJB-FM (99.1 mhz) Mayaguez. PR.—Granted app. !
change ERP to 25 kw. Action Aug. 6.

@ KZEU (107.9 mhz) Victoria, Tex.—Granted app. |
change ERP to 100 kw. Action Aug. 10.

® WEZR (106.7 mhz) Manassas. Va.—Granted app. 10 i1
stall aux. sys. Action Aug. 6,

8 WWLH (102.3 mhz) Pound, Va.—Granted app. to chang
SL 1o Pound Gap. U.S. Highway 23. Pound. Va. Actic
Aug. 6.

8 WHWB-FM (98.1 mhz) Rutland. Vt.—Granted app. |
change TL. change ERP to 1.175 kw: change HAAT 1
2.561 ft., and make changes in ant. sys. Action Aug. 1C
8 *WETA-FM (90.0 mhz) Washington—Dismissed app. |
change ERP to 75 kw; change HAAT to 821 ft.. and chang
ant. and transmitter. Action Aug. 13.

8 KISW (99.9 mhz) Seattle—Granted app. to change HAA
to 1,148.5 ft and change TL. Action Aug. 6.

TV's
& KIHS (ch. 46) Ontario. Calif.—Granted app. 10 inste

aux. ant. sys. Action Aug. 9.

& KCVT (ch. 30) Shawnee. Okla.—Granted app. 10 chang
ERP to vis. 800 kw. aur. 80 kw; change HAAT 1o 860 ft
change TL. and move SL into community of lic. Actic
Aug. 6.

Call letters
Applications
Caill Sought by
New FM's
KAIO-FM Judy K. Purtle, Russelliville. Ark.
WEBPK Foothills Communications Associates Ing..
Flemingsburg. Ky.
KZEN Osage Radio Inc., Central City, Neb.
New TV's
WWKI-TV B.G.S. Broadcasting Inc.. Kokomo. Ind.
WSWB-TV Scranton Family Television Lid.. Scranton,
Pa.
Existing AM's
WBGZ WOKZ Metroplex Communications Inc.. Al-

ton. il



lassified Advertising

See last page of Classified Seclion for rates,
closing dates, box numbers and other details.

RADIO

HELP WANTED MANAGEMENT

ogram director needed. Non-commercial classical
ition. NPR and APRN affiliated. Responsible to gen-
al manager for programming (classical music and
k) and much of station's daily operation. Need some-
e who can take charge, accept responsibility, foster
zativily, deal effectively with others and molivate.
ailible immediately Salary commensurate, negotia-
. Send resume, salary history and audition tape to
e Martin, General Manager, WHIL-FM, Box 160326,
dbile, AL 36616. EOE. Women and minarities encour-
led to apply.

1liding new group - sold my small group for several
llion Left my hitters behind because of non-com-
#e. Seeking proven talent for general manager, sales
anager, and program director positions. Profil shar-
3 and equity potential. Resume to Box X-57

seking general manager - sales manager and pro-
-am director for new class C being built in Midwest
pital city. Airdate 12/1/84. Profit sharing, equily po-
ntial. Absentee owner needs talent and is well cap-
|éiged. Will allow you 1o do your thing. Resume to Box

adio membership manager. Join award-winning,
jgressive development slaff at station that is #1
nong stations in its market size. On-air membership
impaigns. marketing. special events, projects. Good
ilary, benefits, potential for advancement. Experience
fundraising and on-air preferable; also understand-
g of membership applications system. Resume, sala-
history, audio tape to: Personnei, WMFE-TV/FM,
1510 E. Colonial Drive, Orlando, FL 32817. EOE.

tatlon manager. New broadcast gruop looking for
lent, not promises. The successful candidate will be
Jllege educated. have outstanding references, be
:lf-motivated, possess extraordinary leadership qua-
ies. Candidate will be assigned as local sales man-
Jer of our New York State station, and if he/she meets
utually agreed upon goals, he/she will be made sta-
n manager of a group station within 12 months. AA/
JE. Write Box X-97.

ales oriented general manager. Group-owned Indi-
1a medium market AM/FM. Ability to hire, train, man-
3e sales staff for high billing essential. Top facility in
arkel offers high income and recognition. Rush re-
ime and salary requirements to Box X-107.

amedlate opportunity. Project director. Community-
sensed public radio station, operating in Asheville,
C, and building toward serving the western North
arolina mountain area. Musl have experience and
Jility to move facility through PTFP/NTIA process to-
ard goal of becoming full NPR-and CPB-qualified sta-
>n within two years. Responsibilities include: station
anagement; planning broadcast/transmilling oper-
‘ions; preparation of FCC application and PTFP grant,
cluding overseeing equipment package. community
~areness program; fundraising skills. Competitive
ompensation package. EOE/AA. Letler/resume must
e received by Sept. 7. Send to: Mr. Douglas Reed,
hairman, Search Commitiee, WUNF-FM, One Univer-
ty Heights, Asheville, NC 28804.

ocal sales manager: Looking for experienced leader
» work with motivated staff. Resume/salary history to:
enn Cunningham, KHYL, 4811 Chippendale. Suile
22, Sacramento, CA 95841. EOE.

tatlon manager wanted. Growing south Texas small
larket. Great opportunity for hard worker who can sell
nd molivate others to sell. 512—358-1490.

outhern fulltimer, super potential, seeks selling
ales manager. Good pay plus opportunity 10 own
iece of the action. Great new facilities. Bob Kidd,
18—723—5990. or resume 10 KXLA, Box 990 Rayville,
A 71289,

Inique opporntunity for selling general sales manager.
Juick advancement for right person. Northeast adull
WM. Excellent opportunity. EOE. Resume to Box X-154.

General manager. Leading promolional/profitable sta-
tion. outstanding small Southern markel, good demo-
graphics. Must have sales experience. Sales manag-
ers invited to apply. Excellent place to raise children,
exceptional schools. good boating. hunting, fishing.
Write Box X-128. EOE.

General manager. Top-notch AM-FM combo. high-
growth recreational area. Southeast. Must demon-
strate outstanding track record of management and
on-street sales experience. Exceplional opportunity
with fast-growing, highty-profitable group. EOE. M/F.
Send resume to Box X-129.

General manager. Upper Midwest fulltime AM/ciass C
FM. 17.000 population, growth opportunity for leader
with premiere radio group. Previous GM experience
preferred. However. will consider/train SM or OM ready
to move up. Resume in confidence. Box 102, Red Wing.
MN 55066.

General manager -#2 person. New young company
being funded for naticnal satellite distribution of excit-
ing new multiple networks of ethnic broadcasling via
SCA. Prominent broadcasting company behind it. Al-
ready operational. Highly talented |leadership. Need
equivalent of executive vice president, knowledgeable
all aspects broadcasling, programming. sales, market-
ing. administration. Contact Herb Hobler, Chairman,
609—921-3800.

GM-FM AOR needs decisive leadership, strong sales
background, creative promolionally, hands-on “teach-
ing" manager. Top wages, benefits. Beautiful, but com-
petitive, Midwest location. Send resume, salary history,
references in confidence to Box X-137. EOE.

HELP WANTED SALES

Sales manager. FM station. western mountain resort
area, seeking experienced sales manager. Successful
applicant must have proven track record in sales mgt.
Send resume, salary history, and verifiable references
in first letter please. All replies will be answered and
treated in confidence, if requested. Reply Box X-63.

Sales managers needed. Rapidly growing broadcast
firm. Positions available in North Carolina, Virginia and
South Carolina. Must be self starter and wiliing o carry
a personal list and build sales staff. Send resume and
salary requirement 10 Box X-73. EOE.

Expanding sales staff on Skw AM/100kw FM, bothtop
rated in market. Move to beautiful east Texas, economy
good and growing. Need experienced salespeople.
Write Richard Kelley, General Sales Manager, PO Box
7935, Tyler, TX 75711.

KNRY Radio, California’s central coast, has immediate
opening in ils sales department for experienced ac-
count executive with management potential. Good sal-
ary, commission, benefits. Send resume to W. J. Bea-
ton, Jr., General Manager, KNRY Radio 1240. P.O. Box
2108, Monterey, CA 93940.

Sales manager and salespeople for soon o be 24-
hour, 5000 walt single station, 250.000 markel. Real
growth opportunity. Contact George Clark, WMMW. 21
Colony Street, Meriden, CT 06450. EOE.

Wanted small market sales specialist to grow with us.
Stock opportunity possible. Sunbelt stations. 205—
928-3396 evenings, Bob Clark. EOE.

Ohio FM A/C has opening for an account executive.
Base, commission, bonus. Established position with
winning team. Resume and letter 1o Jim Hopes, Vice
President/Sales, WDIF, Box 10,000, Marion, OH 43302.
EOE.

Sales manager. Great opportunity for salesperson,
strong on local direct, to move into management. If you
are a creative team player and would love to live and
work at the beach, Send resume and track record
ASAP to: Box 20132, Jacksonville, FL 32211,

Sales manager-needed for an expanding AM med.
mkt. station, western Pennsylvania. Must be aggres-
sive, organized, outgoing. Minimum 5 years sales ex-
perience. Applicant will be expected to develop and
train sales department. Salary negoliable. Cover leter
and resume to Box X-100.

Titles don't mean a damned thing. And, | don't care
whal cotor. race. religion, sex or how lall or short you
are. Do you sell? Don't send me some tired. worked-
over resume and past track record. | don't need a shark
or a sardine and do not give a linker’s damn what you
did in the pasl. | want to know what you're going lo do
for me in the future. Do you sell? If you sell, you will have
earned privilege to work for me the next month. Sick to
death of giving guarantees to non-starters, | am offer-
ing you an outlet for your talent, your skills. Make mon-
ey for me and I'll shower you with titles and guaraniees.
I'll even marry you (for the weekend. believe me, | know
a circuil rider in Vegas who'll perform the ceremony). I'll
change my will and sell my family into white slavery. If
you sell. you'll be working for a wonderful person and
marvelous growth company in a retirement, reson,
tourist community in the Sunbelt. What more could you
ask for? If you don't sell, you'll be talking to yourself on
the way out the door. Do you sell? Then call me right
away: 602—753-9100. ask for the General Manager.

Palm Springs #1 AM/FM seeks aggressive self-start-
er. Send resume: Bob Jacobson, KPSI, 2100 E. Tah-
quitz McCallum, Palm Springs, CA 92262.

Sales management/sales executive positions: Ex-
panding staff. Fringe stations now in Richmond metro.
Tremendous growth potential. 804—732-3478. 748-
9242. WKHK, PO. Box 87, Petersburg, VA 23804.

Sales manager. Texas station. Must be able to train/
inspire four salespeople. Top ARB rated. Excellent fa-
cilities. production libraries. wonderful staff. Resume to
Box X-138. EOE.

Top-rated WMAS AM/FM seeking sales representa-
tive. Handle established list. We need professional
able to sell radio and results. Experience a plus. Re-
sume only to PO. Box 1418, Springfield, MA 01101,

Attention experienced Southeaslem salespeople!
Our class C FM adult contemporary has immediate
opening with lop list available. If you possess energy,
positive personality. and desire to excel. you can énjay
excellent income and career opporunity with group.
Cover lellerresume to Sales Manager. WFMG. P.O.
Box 669, Augusta, GA 30903. EOE.

WKZU, Lake Winnipesaukee, Laconia, NH, has open-
ing for sales manager. Strong sales history required,
management experience nol necessary. Lots of work
required, lots of money to be made. Also opening for
salesperson. Start immediate. Call Bob Greer, GM,
603—524-1323. Sconnix Broadcasting. EOE.

Salesperson - new Washington coast FM radio now
hiring experienced salesperson. Will involve 3-hour
morning live assist. balance time and energy in sales/
commercial production. Emphasis on sales resulls.
Looking for mature radio hand who has outgrown DJ
star nonsense. All new facility associated with commu-
nity newspaper in middle of fishing/hiking paradise.
Resume/references 10: KSWW-FM, P.O. Box 628, Ray-
mond, WA 98577.

Northern New Hampshire 17,000 watt FM, soon lo be
50,000 wall, seeking experienced salesperson. Domi-
nant station. excellent compensation package. goeod
account list, opportunity to advance to sales manager.
Work and live in beautiful 4-season recrealional area.
Resume to Box X-123.

HELP WANTED ANNOUNCERS

Help wanted announcer. $500/wk. to the right fast
moving morning personality Contemporary format.
South FL metro market of 250,000. Your option for op-
portunity part-time sales at 25% commission. 8 ac-
counts gives you extra $200/wk. total $700 wk. Rush
tape and resume to PO. Box 278, Fort Myers, FL
33902, An equal opportunity employer./

FM A/C needs pro for morning drive. Stable, mature,
communily involvement a must. We offer state of the an
facilities, strong economic package and one of Ameri-
ca’s great cities to live in. T & R to: Jim Robertson, PD,
WRVR. 5004 Ridgeway Pkwy, Memphis. TN 38119
EQE. No calls.
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Morning DJ/program director needed for rapidly ex-
panding adult contemporary AM station. Great Lakes
region. Applicant must be dynamic, Imaginative, have
highly visible personality. Salary negotiable, minimum 5
years experience. Send tape and resume to Personnel
Director, 130 Highview Drive, San Antonio, TX 78228.

Florida small market FM needs moming person—
sharp, witty, communicator, good production-must be
team player. Rush tapefresume to WAFC, Box 2106,
Clewiston, FL 33440. WAFC is EOE.

Step up to sales and management. We'li train. Stock
opportunity possible. Two Sunbelt small markets. Bob
Clark, Orawer AS, Fairhope, AL 36532. EQE.

Experienced announcer. Northeast AM-FM. Some en-
gineering or electronics background preferred. Must
have reliable references. Good salary plus benefits;
g%gonunities for advancement. EOE. Resume to Box

Producer/announcer. Full-service NPR public radio
stations KUNI (100kw FMYKHKE (10kw FM) need sen-
ior-level producer/announcer to serve as host of popu-
lar daily informatior/discussion/call-infmagazine pro-
gram. Must have excellent speaking manner, voice
quality, on-air personality Highly-developed profes-
sional production and interview skills are musts. Broad
liberal-ans background/solid knowledge of current is-
sues required. Some knowledge of music program-
ming necessary. Must be able to project bright, in-
formed image in ad-lib situations. Position requires
Bacheior's degree in broadcasting, communication,
speech, theater, or reasonably-related field. Minimum
3 1o 6 years professional experience as producer/on-
air host required. Previous experience in public broad-
casting desirable. $17,690 10 $19,848 (including fringe
benefits). Send letter of application, resume, three let-
ters of reference by Sept. 7, 1984, to Allan Nimmer,
Personnel ServiCes, 225 Latham Hall, University of
Elgréhern lowa, Cedar Falls, |1A 50614. UNI is an AA/

Morning personality. Beautiful music. Must be stable,
experienced, 1-to-1. Tape/resume/references: Bob
Palmer, KESY-FM, Box 31037, Omaha, NE 68131.

Fulltime jock/production with extra-time sports posi-
tion available now! N.E. small market personality AC.
EOE, M/F. Resume to Box X-121.

Easy listening WSRS is again accepling audition
lapes from smaller market announcers to be consid-
ered for future openings. We look for low-keyed, warm,
friendly delivery. Women/minority applicants encour-
aged to apply. Send tape/resume 1o Operations Man-
ager, WSRS, West Side Station, Worcester,. MA 01602,

A place at the beach for pleasant, bright A/C voice.
Production skills required. Resume, air-check, produc-
tion samples to WGNI. 211 N. Second St., Wilmington,
NC 28401. ECE.

Announcer-DJ. Disciplined, controlled, adult format.
Good pipes, production, news. Exceptional beginners
considered. Women/minorities encouraged. Tapes/re-
sumes 10 Jay Neely, PD, WJYA AM/FM, Box 1080, Mar-
ietta, GA 30060.

Atlantic City’s prestige stations desire operations
manager - PD. Must be able to do all. Contact Dennis
Ryan, WFPG-WIIN, 2707 Atlantic Avenue, Atlantic City,
NJ 08401.

Announcer-production, Specialist needed immedi-
ately. Market's leading country station. Finest produc-
tion facilities available. Tape/resume to KBAT, 3306 An-
drews Hwy, Midland, TX 79703. ECE.

Midwest medium market, Powerhouse FM tightening
format. Seeking five incredible CHR jocks. Immediate-
ly. Rush letter and resume only. We will call youto ask for
tapes later. Write Box X-157. EQE.

HELP WANTED TECHNICAL

Paim Springs CA's best facility needs experienced
CE familiar with computer based automation, who can
run his/her department, advise, create and interface
with others. Our facilities are as exquisite as our city.
Send resume immediately. Phil Wells, KPSI AM/FM,
2100 E. Tahquitz-McCallum Way, Palm Springs, CA
92262. EOE.

Chief engineer, AM-FM. Experienced/good refer-
rences essential. Send complete resume outlining
work experience, goals, salary objective to: Lynwood
Judkins, President, WMVA, Box 3831, Martinsville, VA
24112. No phone calls, please.

Maintenance/chief engineer - no experience neces-
sary. Must be strongly motivated to learn engineering
maintenance. Excellent training all aspects radio engi-
neering including; AM directional, 100kw, FM, SCA.,
automation, RPU, STL, studio construction, satellite.
Promotion after training to chief engineer. Group own-
ership. Eastern states. Reply Box X-141.

Chief engineer - Major Midwest market S0kw AM/
100kw FM, union shop. Must have strong radio engi-
neering management experience. Send resume, refer-
ences, salary requirements 10 Box X-146. EOE.

Vacation tiving year-round, beautiful Mississippi Gulf
Coast. Seeking chief engineer for AM/FM. Send re-
sume/salary requirements 1o Box X-149. EQE.

Chief engineer. Wisconsin AM - 1kw-D/1kw-DA nights,
class-A automated FM. Nearly all new equipment, new
studios. Salary open. Good benefits. Send resume and
references to Box X-153. EOE/MF.

HELP WANTED NEWS

Future award-winning news director, Alaska AM. Re-
quires two years radio news experience. Station heav-
ily committed to news. Only total professionals in news
gathering, writing, reporting need apply Resume/
lapes/salary history to KGHX, 1028 Aurora Drive, Fair-
banks, AK 89701.

News anchor/talk show host. Experienced profession-
al needed to handle magazine-lype program. Re-
sumes/tapes: WNIS, Box 10306, Norfolk, VA 23513,

The Twin Cities number one newsteam needs you
right now! We have reporter/anchor position to fill im-
mediately. Good journalism skills a must to cover this
unique market of 100,000+ for news/information-ori-
ented AM and rock FM. T & R: Bob Kizer, Q. Box 107,
St. Joseph, MI 45055,

News director - college degree in journalism or exper-
ience a must. Send tape and resume: WMMW, 21 Colo-
ny Street, Meriden, CT 06450. EOE.

Reporter/anchor wanted for building newsroom.
Need authority, ad-lib abilities, solid reportorial skills.
Previous experience a must. T & R 10: Scoit Witt, ND,
KLMS, POB 81804, Lincaln, NE 68501.

News WFSU-FM, Tallahassee, FL. Hosts local Moming
Edition. Develops, plans, prepares, presents major
news programs for WFSU-FM. Strong writing and on-
air skills needed as well as good reporting skills. 1 yr.
exp. in radio broadcasting; or completion of broadcast-
ing or mass communications program. Min. salary $
13,676. Application deadline: Sept. 6, 1984. Contact:
FSU Personnel Relations for application instructions.
904—644-6034. Send audition tape to WFSU-FM, 2561
Pottsdamer St., Tallahassee, FL 32304.

Experienced news director, Colorado Springs AM-
CHR and FM-Easy Listening combo. Ability to use,
teach conversational highly-relatable news, deal effec-
tively with spot news. Would oversee three-person
staff. Minimum five years experience. Send T & R to
Dan Shanahan, P O Box 1457, Colorado Springs, CO
80901.

Award winning news/talk station expanding. Need
street reporter that can write/deliver. T & R, writing sam-
ples to Karl King, ND, WRTA, P.O. Box 272, Altoona, PA
16603. EOE.

Taik host/newsperson - join station committed to local
news, community involvement. Midday talk, news re-
porting including night assignments. EOE. Resume/
tape: WALE, Box 208, Fall River, MA 02722,

Anchor. Newstaik station seeks experienced anchor 1o
host news block. Strong, authoritative delivery as well
as excellent writing skills essential. Tape/resume to
Bob Shilling, NO, WCBM, Owings Mills, MD 21117,

Chance to build news depariment from scratch work-
ing with dedicated GM and PD. Small market AM/FM
counltry, near East Coast ocean reson, 100king for news
director who will settle in/organize top-noich depart-
ment. Some experience needed; pride/enthusiasm
musts. Send tape/resume to: David Parks, WICO, PO.
Box 909, Salisbury, MD 21801. EOE/MF.

News/sports position. Progressive A/C FM, northeast
Texas. Will help with daily newsletter. Tapesresume to:
KOXE,P.O. Box 564, Sulphur Springs, TX 75482.

HELP WANTED PROGRAMING
PRODUCTION AND OTHERS

Looking for creative, organized copywriter for ne
contemporary radio station. Experience required. Pe
sonnel, KELT-FM, PO. Box 711, Harlingen, TX 7855
Affirmative action/equal opportunity employer.

Immediate opening. Our PD/promotions director we
snatched by national chain. We're l10oking for someor
on the way up—with small or medium market expe
ience as CHR PD. Creativity, common sense & goc
people skills a must. Operational latitude & challeng
provided: Y-107 is #1 in its NYC suburban market. T
R to: J. Hoffman, 156 Broadway, Long Branch, h
07740. EOE. No calls.

Announcers, news, sports: accepling tapes/n
sumes for possible openings. AC music format/hic
profile community involvement earned us Vermon!
“station of the year.” WCFR, Box 800, Springfield, \
05156. M/F, EOE.

Assistant traffic director. Major broadcasting cor
pany seeks assistant traffic director. Knowledge of pn
duction studio and commercial production methoc
essential. Strong command of oral/written communic.
tions skills. Experience with computer system Softwa
desirable. Solid organizational skills required. Must t
willing to work under pressure {o meet deadlines. C¢
lege degree preferred. Radio station experienc
knowledge of FCC regulations a plus. Car may be ne:
essary. Resumes to Debbie Renne, WPAT AM/FM, 13¢
Broad St., Clifton, NJ 07015, before September
1984. An ECE.

WKHX, Atlanta, has immediate opening for expe
ienced production director. Excellent writing/creati
production skills musts! We've got all the "toys”.
you've got the talent, rush your tape/resume to N
McGinley, Operations Manager, WKHX, 360 Intersta
North, Suite 101, Atlanta, GA 30339. WKHX is a Capit
Cities station. M/F, ECE.

Production. Seeking creative individual to write/pr
duce ear-catching commercials for separate AM & FI
Must have experience. Tape & resume to GM, WFMI
WFRE, Box 151, Frederick, MD 21701.

SITUATIONS WANTED MANAGEMENT

Looking for first general manager’s position. 23 yea
experience, including sales and Corporate operation
national program director of chain. 216—257-5004.

GM, AM FM, any format, any location, top 50 ml
station or small mkt. group manager. Strong sales ar
staff motivation; Organizational background. Top refe
ences. Jim Hardy, 303—973-4615.

Use me! I've got ten good years left and a lifetime
experience in broadcasting. Presently employe
Good rapport with clients and staff but would like
relocate. 30 years in same market is enough. Box
115.

GM seeks medium market position. 10 years expe
ience every phase broadcasting. Need GM who knov
what bottom line means and who's research-orientet
715—536-1520.

Hard charging general manager, 20 years experient
managing AM/FM, all markets. Effective manageme
skills incClude: leadership. motivation, programin
heavy promotions. Achiever of increasing sales/profit
If you want state of the art pro, check it out. Box X-13

Small mkt. sales mgr. Over 10 yrs. experience. Wa
10 excel with your station. Available immediately. 313
663-7629.

SITUATIONS WANTED ANNOUNCERS

| make my reputation the old tashioned way--l earn
Thoroughly research my references, experience al
abilities. You'll find | represent lasting quality I'm
experienced AC communicator and MD named Da'
Hutchings, 617—646-6005, days. Prefer North-centr.
Midwest, Plains or Northeast, small-med mkt.

15 years professional radio experience. FCC 1
class. Quit major market 3 years ago. retired to beav
ful Ozarks. Peace and quiet is driving me nuts! Rea
for the ratings brawl. Strong news/production - exc
lent talk/interview. Super country air personality V
consider any location for right pay. Available Sept.
Troy Young, 501-743-1946.

I'm looking for a full-time position with AC or top -
station. Anywhere in continental U.S. Education, expt
ience. Call Fritz, 616—755-4974, for tape and resum
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ch Hancock, morning personality, is available for
iristian radio station or network. 20 years in radio.
1jor market experience. 503—773-4416.

in loving communicator who combines wit & sub-
ince looking for that unysual station that values re-
urcefulness & creativity! Phone-interview skills.
eat voice. Major market experience. Relocate imme-
ttely 216—732-8383.

-aliable immediately. Go anywhere, want DJ-sports-
IP. Good production, news, broadcast school gra-
ate. Ron, days, 319—355-4212; nights, 319—926-
54,

Seeking PBP, drive lime sports position; graduated
college May; have 4% years commercial radio, TV,
newspaper sports; currently employed in radio, but
want more PBP Can relocate immediately. Andy, 203—
632-2242, afternoons.

Local sales manager— ABC affiliate, Medford, OR,
locking for strong, aggressive local sales manager.
Min. 3 years experience with strong marketing & man-
agement background preferred. Send resume to Rog-
er Bird, KDRV-TV, Box 728, Medford, OR 97501. EOE.

Format change diminishing news. Veteran ND avail-
able. Experienced, all formats, major markets. Current
GM, best reference. 616—456-5461, days: 957-2794,
evenings.

Former Washington Post news/talk host interested in
return to air after education. management career. Net-
work quality. Box X-124.

nployed KBQC, Beitendort, lowa. Experienced DJ,
IP, production, good sports, go anywhere. Brian M.,
ys, 319—355-4212; nights, 319-355-0963.

perienced DJ and PBP. Excellent voice/production.
int small/medium Midwest station. Scott. days,
9-355-4212; nights 815—259-8261.

el freedom from stress with writer, trained broad-
ster on-air for you. Tape, Samantha. 201—773-3492,

perienced disc jockey, journalist, manager needs
mediate position. 12 yrs. experience. BA journalism.
t class FCC. Prefer SE/Southern mkis. Steve Karr,
9-784-9685.

idio veteran: 15 years experience announcing,
aduction, public relations. Prefer adult format. Rick
ichran, 1710 15th St, Kencsha, Wl 53140. 414—
1-7976.

ithusiastic, versatile beginner. Willing to learn/relo-
te. Smooth delivery Any shift. Some college plus
sadcast school. Call Brent, 414—452-4981,

perienced, professional, versalile, enthusiastic,
lling to learn more. Will relocate. Any shift. Chuck,
4—886-3118.

wried In the middie of this page when | should be out
wking for you. Funny, intelligent team player; college/
Yadcast school degrees. Non-commercial station
perience. Seeking commercial station job. Prefer E.
»ast; but negotiable. Gino, 302—656-1998.

icramento area! Excellent easy listening, beautiful
1sic or adult contemporary announcer relocating Oc-
der. Mature voiced. Aware Best of all - not an idiot.
x X-131.

ithusiastic, versatile beginner. Professional atti-
de. Will relocate. Any shift. Call Mike, 414—483-
45,

ung, experienced aflernoon driver ready 1o move
. Two years experience, music programming, pro-
iction, PBP - sports background. Presently working
ftime, greater Cincinnati CHR. Dick Barrett, 319—
5-4212.

SITUATIONS WANTED NEWS

aws director/wire and audio stringer/talk show host
smail market seeks reporter’s position with all-news
ation or network. Sharp writing, actuality, delivery
ultilingual. Chris, 818-899-7989.

Idwest-Rocky Mountains: experienced sporiscast-
/PBP for your college market. Voiced NJCAA football
ampions last fall, now ready for you. Award winner.
pen 10 news, talk, jock combes with sports. 316—
31-0439, evenings.

perienced newsman seeks Minneapolis- St. Paul
arket. Excellent writer, organizer. vcice. Angelo,
2—338-8328 between 12PM-1PM EDT.

oliege fb, bkbl. baseball, hockey PBP, reporting. 9
s. exp. Former U. IIl.. Montana network voice. Single,
railable now! Tom Morris. 2815 Eaton. Missoula, MT
1801. 406—728-5000: 721-9315.

umor, hustle, and sportscasting muscle! Wry writer.
using announcer, seeks college PBP or medium mar-
1. Stellar credentials. attitude top-notch. Call Barry,
6—692-5188.

Sports anchor/reponter. 5 years experience. Can also
do news and weather. Knows his stuff. Box X-127.

Former St. John's basketball PBP man seeks division
one football and basketball PBP position for Fall. Prefer-
ably East Coasl, but have voice/will travel. If you want
the best, give me atest and find out why I'm better than
the rest. Call Mark N., 212—357-3637.

Sports anchor-reporter. Now sports director, 100-plus
market. Ready to move up. 2-years experience. Box X-
143,

TELEVISION

HELP WANTED MANAGEMENT

General manager: top group-owned VHF affiliate
seeks GM with solid experience in budgeting, cost
control, news, sales and programming. Station in eco-
nomically sound Southeast. Resume in confidence 1o
Box X-46. EOE, M/F.

General manager/sales mgr. with strong sales exper-
ience needed. New LPTV stalicn, great Rocky Moun-
tain resort. Must be wiling to do everything—1ry any-
thing. Resume/salary requirements 10: Steamboat
Channel 34, PO. Box 9, Phoenicia, NY 12464,

Very aggressive, highly compelitive. savvy. medium
market station looking for well-organized operations
manager. Someone who can pull loose ends together/
lead team to zero defect, flawless operation. This well-
equipped, forward-thinking station needs operations
leader. Box X-150.

HELP WANTED SALES

Move to Florida! Looking for experienced broadcast
advertising sales rep 10 market local cable TV avails.
Good commission schedule, gascline allowance. Po-
tential for management with this young, progressive
company. Submit resume to PO. Box 849, Vero Beach.
FL 32961.

General sales manager. Leading SE Sunbefl network
affiliate has immediate opening for aggressive GSM
with strong national sales background. Medium mar-
ket. excellent ratings/growth potential. Must be able to
direct sales mgmt. team & get results. EOE. Resume/
salary history to Box X-66.

Generai sales manager. Medium market station, ex-
cellent reputation, locking for general sales manager
capable of all appropriate responsibilities including
budgeting. and managing local sales/traffic depar-
ments. Minimum 7 years experience in 1elevision sales.
Applicant responses kept confidential. Resumes 10
Box X-43.

it you like creative selling, if you thrive on account
development, have a proven track record (2 years mini-
mumn experience), send your resume and salary re-
quirements to General Sales Manager, WYTV, 3800
Shady Run Road, Youngstown, OH 44502. EOE.

Fastest growing Sunbeit independent. lop 50's mar-
ket. has immediate opening for aggressive, knowt-
edgeable markeling sales person. Ability to package
and develop new business as well as handle estab-
lished list. Should have minimum 2 years TV sales, with
independent preferred. Send complete resume to
Marty Sokoler, Local Sales Manager, KLRT, PO Box
2413, Little Rock. AR 72203.

10% team piayer. Natural delivery with good produc-
n. Experienced as PD/PBP/ND. 12 years in medium
arkets. Solid education inciuding 'wo years law
:hool. Recently sold 1M company; seeking return full-
ne to the media. Currently employed in swing capac-
ral CHR. They know aboul this ad/unfoftunately they
we no openings. Ray Waldon, 318—227-8797.

Generai sajes manager. Solid growing Western inde-
pendent television station in fourth season seeks ex-
perienced prolessional general sales manager. Excel-
lent lrack record a must. Position requires
administrative skills. If you're our person, send detailed
resume and billing info. Salary and commission 50+,
send inquiry to Box X-110.

Account executive needed immediately. Experienced
television salesperson. Handle localfregional ac-
counts. CBS affiliate. Aggressive, self-starter. Send re-
sume to John Richardson, KTVN-TV, PO. Box 7220,
Reno. NV 839510, or call 702—786-2212.

TV account executive. East Coast Sunbelt market af-
filiate seeking aggressive account execufive. Strong
emphasis on development of new business ang co-op.
All replies confidential. Resumes to Box X-144. We are
an affirmative action/equal opportunity employer, M/E

Major broadcast services organization is looking for
traveling sales executives with strong broadcast back-
ground. Excellent incentive and benefils program. If
you are a class, top producer and like the road, send
introductory letter and complete resume to Box X-161.

HELP WANTED TECHNICAL

Assistant chief engineer: Denver station seeking ap-
plicants with extensive technical/managerial skills, ex-
perience in commercial television, dedication o excel-
lence. Full facility station has challenging opportunities
for aggressive go-getter. KWGN-TV. P.O. Box 5222, En-
glewood, CO 80155. EOE.

Chief engineer: UHF independent television. On-air 7
months. New equip. Transmilter experience preferred.
Supervise mainlenance and operators. Salary based
on experience. Contact Mr Butier, WKCH-TV, 109
Churchwell, Knoxville, TN 37327 615-—971-4343.

Maintenance techniclan. Expanding staff—immedi-
ate opening for experienced broadcast TV mainte-
nance technician. Minimum 2 years experience in com-
ponent level repair of TV broadcast equipment. Military
or technical electronics school or equivalent. Excellent
salary/benefits. McGraw-Hill Broadcasting Co. Con-
tact Norman Hall, KERO-TV, PO. Box 2367. Bakers-
field, CA 93303, 805—327-1441. EOE.

We're adding mainlenance position to our TV engi-
neering staff. Strong experience of 5 years or more in
studio maintenance required. FCC general license of
SBE certification preferred. Come experience beauliful
North Carolina. Apply to Chief Engineer, WPTF-TV, Box
1511, Raleigh, NC 27602. 913—832-8311.

Director of engineering. An established UHF station,
with plans for future expansion offacilities, has need for
well-qualified engineer to oversee capital projects.
Must aiso possess a desire for hands-on maintenance,
along with ability to train/supervise. Five years' exper-
ience and BSEE or BSET degree desirable. Excellent
salary and benefils program. EOE. Box X-102

Durham Life Broadcasting seeks experienced TVop-
eraling engineer to complete excellent operating staff.
Duties include MCO & vTO, Come join growing broad-
cast group. Prime central NC location. Applicants must
have good knowledge of FCC rules/regs. Write Chief
Engr., WPTF-TV, Box 1511, Raleigh, NC 27602. 919—
832-8311.

TV chiet engineer. New UHF indie. RF/studio exper-
ience. Immed. opening; sta. under construction. Su-
pervise staff, Top 50 mkt. Cali/write: WUSV-TV, 165 Free-
man's Bridge Rd., Scotia, NY 12302. 518—371-5786.

Maintenance engineer-major Florida post production
facility, with latest digital equipment, has opening for
talented self-motivaled television engineer. Strong
maintenance skills and digital experience musts. Sala-
ry commensurate with experience. Contact Bruce Gra-
ham, Chief Engineer, 305—920-0800.

Engineer. TV mobile unit based in Ardington, Texas.
Background in video maintenance required. Resume
to Tel-Fax Texas, 1601 East Lamar Bivd., Suite 205.
Arlington, TX 76010.

Maintenance engineer-Sacramento. California, UHF
independent, 20th market, seeks experienced studio
and/or transmitter maintenance engineer. Must have
extensive maintenance experience, good references,
FCC first or general class license. SBE certification a
plus. Familiarity with RCA UHF transmitters, TCR-100,
TK-29, TK-76, TK-86, Sony 1” and 3/4", Ampex quad,
GVG, CMX, TVRO desirabte. Immediate opening. Con-
tact Bob Venditti, Chief Engineer. KRBK-TV 31, 500
Media Place, Sacramento, CA 95815. 916—929-0300.
EOE.
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Hands-on chief engineer. Mid-Atlantic UHF afiliate.
Studioftransmitter maintenance expenence required.
Salary $27,000-$33,000, commensurate with ability:
Fringe benefits. Replies confidential. Equal opportunity
employer. Reply Box X-119.

Producer/coordinator, 5-state regional satellite news-
feed. Complete day to day operational responsibility.
Financial participation/ownership opportunities. Based
in Dallas. Part of national operation. Resume/availabil-
ity date to Box X-92.

TV maintenance supervisor: installation/repair of stu-
diontransmilter equipment. Requires FCC general
class icense, good supervisory skills, minimum three
years maintenance experience. Knowledge of TV
broadcast, produclion and related equipmenl essen-
tial. PBS affiiate. Compelitive salary and excellent
benefits. Send resume to: WXXI, Personnel Dept., PO
Box 21, Rochester, NY 14601. EOE.

Studio maintenance supervisor. Philadelphia inde-
pendent has immediale opening for studio mainten-
ence supervisor. Responsibilities: preventive mainte-
nance/repair of studio equipment; development/
implementation of preventive maintenance program;
coordination of training for maintenance engineers. Ad-
ditional responsibilities will be assigned as necessary.
The person we're seeking should have minimum five
years broadcast experience, be familiar with state of
the art equipment, and have good troubleshooting
skills. Leter of application/resume to “Studio Mainte-
nance Engineer” PO. Box 1647, Philadelphia, PA
19105. Equal Opportunity Employer.

Chiet engineer needed. New LPTV station, great
Rocky Mountain resort. Must have strong maintenance
skills in 3/4" VTRs. 3-lube cameras, RF. Stalion exper-
ience required. Resume/salary requirements o
Steamboal Channel 34, PQ. Box 9, Phoenicia, NY
12464.

Merlin Engineering has immediate openings for ex-
perienced (3-5 years) Ampex quadraplex VTR engi-
neers/techs for our expanding Quad rebuild program.
Exceilent benefits/profit share. Send resume or catl:
Merlin Engineering, 1880 Embarcadero Road, Palo
Alto, CA 94303. 415-856-0900; 800-227-1980.

Video production engineer. Responsibilities include
recording, dubbing, ediling, quality contral of cormer-
cial/program video material. One year minimum exper-
ience in commercial master control and production en-
vironment. Videorvideo tape (1" & 2") editing
experience a must. CMX-style editing experience a
plus. High school and collegeftech school graduate.
Send resume to: Personnel, ¢/o WPGH-TV 53, 750
Ivory Ave., Pgh., PA 15214, EOE, M/F No phone calls.

Studio maintenance engineer. Southern New Eng-
land. modern equipment. Experience required, license
preferred. Box X-147. EQE.

News bureau engineer. Immediate opening. Oper-
ationfrepair of Ikegami 79-D's, Grass Valley swilcher,
Sony 8005s/110's. Experienced in satellite/microwave
transmission. Will carry out facilities upgrade now un-
derway. Opportunity for hardworking problem solver
with growing news network. Rush resume, references,
salary history to David Feingold, Financial News Net-
work, 1 Liberty Plaza, New York, NY 10006.

Experienced engineer. Top-notch videotape editing
facility in Hollywood. Seny/GV/CMX. Non-union, Friend-
ly, professional atmosphere. Fiexible hours, including
nights. Starting salary. $500/wk. Medical insurance.
Send resume in slrict confidence to Box X-151

HELP WANTED NEWS

Morning and midday anchor. WIS-TV, Columbia, SC.
Must have some anchor experience. No beginners
please. WIS-TV is commitled to excellence. We recent-
ly won UPI's national award for best newscast of the
year. Send tape, resume. salary requirements to Gary
Anderson. Assistant General Manager/News Director,
WIS-TV, PO. Box 367. Columbia, SC 29202.

Anchor/producer: KQCD-TV, Dickinson. has opening
for anchot/producer. Duties include anchoring. news
wriling, some reporting and photography Interested
parties send resumes to Dick Heidt, Box 1738, Bis-
marck, ND 58502. We are an EQE.

Anchor/reporter. #1 CBS affiliate, Sunbeit, neeas an-
chor/reporter. Must be self-starter who can produce
own shows. Need good inlerview skills. Require 2
years in television; anchoring preferred. Tape, resume,
salary requirements to News Director, WTVR-TV, 3301
West Broad Street, Richmond, VA 23230. No phone
calls please EQE

If you're serious about finding a better job, send tape/
resurne to Steve Porricelli, Primo People, Inc., Box 116,
OI1d Greenwich, CT 06870. 203—637-3653.

Weathercaster-net affiliate, Sunbelt, looking for exper-
ienced professionals for prime and weekend weather-
casts. Meteorologists preferred. Resume/salary re-
quirements to Box X-106. Equal opportunity employer,
M/F,

TV news reporter/producer. Research, develop, pre-
sent hard news/feature stories for nightly news. Re-
quires strong writling background: ability to supervise
editing of fiim/videotape stories; Ability to cultivate
sources and make correct news judgements while op-
eraling within time restrictions. Must have strong on-air
delivery; excellent writlen/verbal communications
skills. Send resume, tape, salary requirements to TV
News Reporter Opening, WHYY, Personnel Office, 150
North Sixth Street, Philadelphia, PA 19106. No phone
calls, please. EOE, M/E

Washington television bureau needs eniry level
audio technician with potential for promotion, Send re-
sume/letter to PO. Box 44484, LEnfant Plaza, Washing-
ton, DC 20026.

News director. VHF net affiliale, in ideal environment,
1s looking for experienced news director. Strong prov-
en management ability required. Resume to Box X-
132. EQE

Weathercaster—weekends/three days early shift. Two
years TV air experience. Presentation/personality im-
portant. Write/call WAVE-TV, Louisville, KY. 502-561-
4143 ECE

News co-anchor/reporter. Midwest affiliale. Exper-
ienced, articulate, strong.news judgement. Women/mi-
norities encouraged. WTVO-TV, Box 470, Rockford, IL
61105.

Reporter. Pensacola bureau. Minimum two years TV
reporting experience. Anchoring experience pre-
ferred. Send resume to Jon Mangum, News Director,
WKRG-TV, 555 Broadcast Drive, Mobile, AL 36616. No
phone calis. EOE.

News/sports director needed. New LPTV station,
great Rocky Mountain resort. Looking for crealive, ex-
perienced person who wants 0 work hard. Resume/
salary requirements to: Steamboat Channel 34, PO.
Box 9, Phoenicia, NY 12464,

Repaorter/anchor: need enterprising reporter, anchor-
ing experience. Medium market. Must be aggressive,
creative, strong writer/Communicator. Minimum 2 years
experience. Resume and |etter only to Box X-142. EOE.

News director/anchor-#1 Sunbelit ABC television al-
filiate. Prior experience required. Send resumes to Box
X-145 EOE.

Freelance director for public television document:
Four-week negotiable contract October. Must have
vious historical documentary experience and ability
work creatively with vintage material. Resume and {&
by August 30 to Beth Nogay, Producer, WPBY-TV, Tk
Avenue, Huntington, WV 25701. AAECE.

Operations/program manager. Top 70 television m
ket, group-owned, CBS affiliate station. Supervises p
gramming, production, film, public affairs dep:
ments. Responsible for station's on-air look; especi:
news and locally produced programs. Must hé
strong hands-on production background. Send
sume to General Manager, KFVS-TV. PO. Box Tt
Cape Girardeau, MO 63701. EOQE.

Promotion mgr.-dominant Midwest NBC affilii
seeks crealive promolion mgr. 1o lead award-winni
staff. If you're #2 personin larger market, and are se«
ing chance to head your own department, contact B
Brooks, VP/Prog.-Opns., KTIV. 3135 Floyd Blvd., Sic
City, |A 51105. EOE.

Staff announcer. Major public TV station. Three yei
on-air radio or TVexperience necessary Ability toop
ate smoothly/think quickly in live situations a mu
Seeking warm, assured voice to cover prime time sct
dual. Women/minorities encouraged lo apply Send
sume/audition tape by 9/7/84 to KCET, Personnel, 44
Sunset Bivd., Los Angeles, CA 90027. AAVEOE.

TV associate producer. Assist with research/prodt
tion of television programs and station breaks. Mi
mum two years’ solid experience in television and
film production; news/public affairs experience des
able. Send resume/salary requirements to Associt
Producer Opening, WHYY, Personnel Office, 150 No
Sixth Street. Philadelphia, PA 19106. No phone cal
please. EQE, M/F

Video engineer. Leading 1" videotape producti
company. Maintenance experience required. Remc
experience helpful. Salary/benefits commensur:
with experience. Resume to Midland Video Prodiu
tions, Inc., 11820 West Ripley Avenue, Milwaukee,
53226.

Associate for editorial services. Required: libe
arts degree, minimum 2 years professional work exps
ience editing and writing. Candidates must demc
strate ability lo produce clear/vivid wriling under dea
line pressure, as well as good organizational structul
promotional flair, in areas of press releases, feature
copy writing. Professional editing/proofreading ski
required; candidates must be willing and able to wc
extra, long hours when necessary. Ability 1o researc
devetop material, including interviewing, helpf
Knowledge of budgets, ad production. photo-journ.
ism criteria a plus. To apply, send resume, salary I
quirements, letter of application. samples of writing
professional references to: Editonial Services, Dept.
Buffalo. NY 14240. Equal opporfuinity employer.

Outstanding sports reporter/back-up anchor. Major
market affiliate. If you're a personality who can produce
appealing, people-oriented stories and solid sports-
casts, send Us your resume only We'll ask for a tape by
return mail later. Resumes to Box X-155. EQE.

TV news photographer/editor. Top 40 market, South-
easl. Two years experience required. EQE. Resumes to
Box X-156.

HELP WANTED PROGRAMING
PRODUCTION & OTHERS

Promotion director: raise hell, make waves for Chica-
goland's power indie. One-person band with strong
hands-on wriling, editing, production experience. Work
with strong agency, young slaff in fluid. fast-growth job.
Full responsibility on-air iook, press relations. cutside
events. Tapes and resumes to Mike Duntop, WPWR-TV,
500 N. Dearborn, Chicago 60610. EQOE/MF

Punch inthe sun. South FL affiliate seeking director to
punch snappy news shows. Must have 1 yr fullime
directing experience. Salary open. T & R: Ken DeGen-
ngg, WBBH. 3719 Central Ave., Ft. Myers, FL 33901.
EQE.

TV talk show host. ABC affiliate, south Florida, seeks
crealive television personality to host live studio audi-
ence show Must be knowledgeable of current issues
and possess good writing skills. This individual should
be organized, have good personality, and able 1o work
with wide variely of personality types.Field production
and editing experience required. Resume and tape to:
Personnel Manager, WPEC-TV12, Fairfield Drive, West
Palm Beach, FL 33407

Executive Producer-Panorama. WTTG seeking €
eculive producer responsible for all aspects of ¢o
tent, production and direction of live daily tatk prograi
show and staff development, as well as hiring/firing
staff. Candidate must have at least 3 years experien:
in studio/field production. Background must incluc
live talk show experience and proven ability to motiva
staff. Send resumes to: Anne Connolly, WTTG, 51!
Wwisconsin Ave.. NW, Washington, DC 20016.

Line producer/television. Line producer wanted
post production. Must have experience in producin
writing promos as well as production experience Wi
ADQ. Working knowledge of music television. Mu
have current product reel and recent references. C.
AT| Video, 212-977-8158, between 10am & 2pm EC

Replacement for co-host (Current male leaving) of 4
rated morning talk show. Network affiliate, 79th marke
Must be outspoken, well-versed on current topics. Al:
must have talk show experience. Send resume/tapet
Doris Ellis, 3300 Broad St., Chattancoga, TN 3740
EQE.

Production photographer/editor wanted. Expandir
workload. Creative, self starter who can work eas
with clients to produce quality commercials, prom
tion, public service announcements, minority mag
zine show. Experienced only need apply. An equal O
portunity employer. Send resume to Box X-139

Television producer/director wilh experiénce nee
ed. Fast-paced newscasts and variety of studio/remc
productions including commercials. Candidate shou
be energetic, creative person with people skills. Abil
to swilch also necessary. EOE. Resume to Box X-14

Broadcasting Aug 27 1984
132



director—Reno, Nevada ABC affiliate seeks cre-
e TV director. Applicant must have two years exper-
e directing/switching fast paced newscasts and
ymercials. Send resume to Martin H. Good. Produc-
Manager. KOLO-TV, PO. Box 10,000, Reno. NV
10. EOE.

ducer. All we want is wit, style, imagination, news
yment, and grace under pressure. Want Sunbelt job
re those things count? Write Box X-158. EOE.

itographer. Skilled, creative, mature. Minimum two
rs news experience required. Work in booming Sun-
market. Send resume 1¢ Box X-159.

SITUATIONS WANTED MANAGEMENT

jineer/lawyer (BSEE/JD). Recent law school gra-
ite with 3 years NYC TV network engineering exper-
e desires station management position or commu-
sions/entertainment  legal work. Write  James
)oll, 324 Knoll Top Lane, Haddonfield, NJ 08033.

years televislon, four years newspaper, ten years
management, general manager 10 local sales man-
:ment. Ten years affiliate, six years independent.
) new station start-ups. Seeking career opportunity
\ progressive corporation. Further information, con-
t: Harlan Reams. 7724 S. 49th W, Ave., Tulsa, OK
131, 918-446-3536.

It manager/business manager of nationally syndi-
ed program seeks growth opportunily. Proven all
ets management for nationally syndicated program-
. Computerized bookkeeping, promotion, schedul-
. Will relocate. 404-584-8580.

SITUATIONS WANTED SALES

Meteorologist, AMS seal, other awards, hard working,
science reporting, computer weather knowledge, 100.
Call Stuart, 314-962-8419.

Motivation-plus! 10 year pro reporter/anchor ready 1o
lead small market news department thal can't be beat.
Will give you team that loves its job, and fights 1o do it
best. Box X-152.

SITUATIONS WANTED PROGRAMING
PRODUCTION & OTHERS

USDA Grade A! Top choice college graduate, 4 yrs.
studio experience, seeks enlry level production posi-
tion. Talented! Creative! Hardworking! Likes exclama-
tion marks! Prefers remaining in NYC area. Steven
Droge. 19 Hiview Rd., Wappingers Falls, NY 12590.
914-297-9295.

Husband & wife team - comedy/interview/features.
Broad experience. Excellent writers. Built-in rapport!
Young (33). very photogenic. Seek challenging broad-
cast situation anywhere in the country. 201—288-6687.

Two years ago, | was sidetracked behind the cameras
as producer and writer, and picked up Emmy nomina-
tion, and major documentary award. I'm now seeking
10 return 10 show hoslieature reporter. and do the
same. Lets do it together, Write Box X-103.

Award-winning director, 39th mkl.. seeks position,
East/West Coast, w/TV station or production co. Great
client rapport. Some news directing experience. Hayes
Delisle, 405-843-6641.

NY/LI Chyron owners; You've made the investment,
now make it pay off. Expert operator who already
knows your system available-permanent or temporary
assignment. Robyn, 516-351-1475.

»gram sales. Young, aggressive broadcast profes-
nal desires syndication sales position based in At-
1a. Extensive rep & independent station back-
sund. Box X-86.

" SITUATIONS WANTED NEWS

try level position: | am a recent Emerson grad and
ijored in media. During college | had varied TV and
jio experience and now seek to consolidate my pre-
s work experience with my education. Any area of
» U.S. considered. Contact Mr. Steven, c/o P.O. Box
52, Boston, MA 02150 or leave a message at 617—
2-4423. Opportunity is more important than starting

lary.

ALLIED FIELDS

HELP WANTED INSTRUCTION

Radio/TV faculty position. Tenure track or fixed term.
Available Jan. '85. Teach broadcast fundamentals, R-
TV announcing, sales, mgmt.; also public speaking.
PhD preferred. Salary range $18K-$22K. Resume & 3
recent recommendation letters to Chairman, Theatre
Arts Dept., East Carolina Univ., Greenville, NC 27834,
AA/EOE. Application deadline 11-1-84.

ws director. Managing editor small/medium market
eks position in larger market as news director or
sistant news director. Write Box X-18.

o weatherright. Excellent forecaster with some tele-
iWon experience. Hurry, operators are wailing. call
w. Dave, 312—862-0102.

steorologist with major market experience seeks
g term commitment in anather major/medium mar-
t. Highly skilled in computer graphics, extremely
owledgeable on color radar, and has the A M.S. seal
approval. Handsome, loves weather. enjoys present-
3 itin relaxed. professional manner. Box X-98.

1entlon small/medium market news direclors: prov-
1, experienced, presently empioyed top 20 market
iter/production assistant/nightside assignment edi-
r, with strong production background, seeks growth
yportunity towards news producing. Incredible refer-
ices from 1op news people. Available immediately.
n the hard working, dedicated professional you
red. Let’s talk. Box X-114.

n experienced consumer reporter, weather anchor,
1ow host, news producer. Take your pick—or any
»mbination. Medium mkt. Monna Winn, 312-549-
126, evenings.

lart yesterday. Black female. 5 yrs. anchor/producer/
‘porter experience. BA communications. Jackie Kelly,
16-731-7909.

nergetic, creative worman seeks sports photogra-
1er &/or reporter position, entry level. BSJ degree (R/
/), FCC general license. Prefer top 150 ADI mkt. 2 yrs
dio sports experience; college TV production back-
‘ound. Write Box X-120.

v Weatherman. Prefer Southeast, 20 years radio ex-
arience. 2 years TV weather. Bill Yale, 404-231-1250.

xperlenced sportscaster seeks major mki. anchor/
wporter position. Lots of PBP experience. Write 8094
. 75th St., #2B, Milwaukee, Wl 53223.

WANTED TO BUY EQUIPMENT

Wanting 250, 500, 1,000 and 5,000 walt AM-FM trans-

mitters. Guarantee Radio Supply Corp., 1314 lturbide

ggeeli Laredo, TX 78040. Manuel Flores 512—723-
31.

Instant cash-highest prices. We desperately need
UHF transmitters, transmission lines, studio equip-
ment. Call Bil Kitchen, Quality Media, 404—324-1271.

Seeking used broadcast TV cameras BVP250 or
MCB01. Also need their associated CCU and camera
cables. 618—395-3422.

2.5Kw or 3Kw transmitter, operating condition, tunable
to 99.3MHz. Vito Lanzillo, 814—486-3712.

FOR SALE EQUIPMENT

AM and FM Transmitters—used, excellent condition.
Guaranteed. Financing available. Transcom, 215—
379-6585.

Transmitters-UHF-VHF-FM—new and used. Call
Quality Media, 404—324-1271.

Studio equipment—new and used. Hundreds of items
available. VTR', switchers, cameras. Call Quality Me-
dia, 404—324-1271.

Turn-key construction—we build new TV stations fast
and cost effectively. Quality Media, 404—324-1271.

Quality broadcast equipment: AM-FM-TV, new and
used, buy and sell. Antennas, transmitters, VIR,
switchers, film chains, audio. etc. Trade with honest,
reliable people. Call Ray LaRue, Custom Electronics
Corp.. 813—685-2938. TWX 810—876-0628 Celco.

You pay too much if you are not getting your new,
double shielded, sweep-tested, precision video cable
(8281 or 21-1060-7) from us! Amp, Amphenol and
Kings connectors also available. Call Television Sys-
t;;gg Austin, TX. 800—531-5143; Texas: 800—252-

Quality television equipment. More than 150 top
brands from studio fighting to antenna. Call Troy
Brown, Bill Martin or Cary Fitch for professional help at
competitive prices. System planning & turnkey installa-
tion available. Television Systems, Austin, TX. 800—
531-5143; Texas: 800—252-8286.

Collins 830D1A, 1TKW FM, CSI 20KW FM, I1TA 5KW,
Harris MS-15 EXC. (1982). 25KW Bird Dummy Load.
Call M. Cooper/Transcom Corp., 215—379-6585.

TK-29C, 3 years old, Saticons, PA 3600/PA3000 com-
putenzed color correction system, FR-358, FR-16, TP-
7. TP-55, scope pan scan system, all accessories. Call
Carl Hanseman, 818—840-8060.

2" videotape. 3 M series 420. Low pass. Perfect for
syndication dubbing. Over 1500 reels of 60s. Carpel
Video, 301—B45-8888.

Blank videocassettes - lowest prices. Reliable,
Chyron evaluated, reprocessed 3/4" U-maltic video-
tapes. Hundreds of satisfied professicnal clients like
TV stations, ad agencies, dubbing houses, newsmen,
etc. All tapes fully guaranteed. Call collect for prices.
Carpel Video, Inc. 301—845-8888.

For sale: Grass Valley 1600- 7K studio Switcher, almost
new condition and 5 RCA TK-44 studic cameras with
lenses and pedestals. Contact Joe Berini, Chief Engi-
neer. KRON-TV 415—561-8636.

RCA TK-76B broadcast cameras (2) with tripods &
fluid heads. Excellent condition. $10.000 each. Financ-
ing available lo qualified party. Also, brand new Lowell
light kit. $1300. Cine-60 sun gun. $500 914-279-
9494,

Master control switchers: 2-Grass Valley 1600-48
swilching systems available immediately, each in-
cludes digital borderline, stereo audio, M202 intelligent
preroll and addi. VTR interfaces. New, unused. Call
Tom Canavan, A. F Associates, 201—767-1000.

1kw AM Bauer 707; also RCA BTA 1R. Both on-air. Call
Transcom Corp., 215—-379-6585.

Hitachi FP-21 camera. Very good condition with case,
charger, battery, 14X zoom, shotgun microphone. rear
lens controls. $4200. 804—253-0050.

Adda ESP 150C still store, including 1 drive, 150
frames capacity. Two additional drives available. Am-
pex VPR2 main frame with time base corrector. Televi-
sion Graphics, 201—444-2911.

RCA TTU-60KW UHF transmitter complete. Presently
on channel 42, 1100 feet, 6 1/8”, 75 ohm transmission
line, elbows, etc. Currently in service. Available Octo-
ber/Nov. '84. Fred Vinson, 205—322-4200.

LPTV 100 watt UHF transmitter for sale/rent. Used one
tube type with new tube, driver, modulator. Installation
plus $250 per month. 713—479-1614.

New and used radio broadcast and microwave
towers. Complete nationwide sales, service and erec-
tion available, located in central U.S. TM.C.I., 402—
467-3629.

Hitachi FP-22s compiete, TK-44s, TR-600s Ampex
1200, Sony 5850, 5800. RM440 editing system, Sony/
RCA portable 1". Call Marvin Luke, Media Concepts.
919—977-3600.

61 AM/FM transmitters, in stock. All spares, all inst.
books. all powers, all prices, all working, all our inven-
tory. Crystals for your freq. World leader in AM/FM trans-
mitters. Besco Internacional, 5946 Club Oaks Dr., Dal-
las. TX 75248. 214—630-3600. R. E. Witkovski, owner.

VPR 2, slo-mo controller, 25 fi. cable, like new. Also
time code reader/generator board, never used. Sacri-
fice! 818—840-8001.

Harris automation system 90—features 3.600 pro-
gram events, look-ahead monitor. Complete with log-
ging encoder/decoder. 4-ITC 7505, 3 IGM 48-tray in-
stacarts (mono), 5-IGM 78 tray go-carts (stereo), 2
control consoles, Tl printer. Call Greg Hurst, 317—927-
4200, for very versatile live-assist or complete automa-
tion system.
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RADIO
Help Wanted Management

JOYNER BROADCASTING

is a rapidly expanding group with
openings for individuals with man-
agement experience. Demonstrate
success with current resume and
salary requirements. Sales positions
leading to management also avail-
able.

Tom Joyner
P.O. Box 2063
Goldsboro, NC 27530
EOE, M/F.

GENERAL MANAGER

Qualified professional. Successful AM/FM
combo with separate programming. Must have
substantial experience in high volume sales,
programming, promotional, administrative du-
ties. Present general manager retiring. Submit
complete resume with references/earnings his-
tory to:
Paul Nakel
WEOL/WBEA-FM
PO. Box 4006
Elyria, OH 44036

Help Wanted Sales

GENERAL
SALES MANAGER
14WFTQ
Worcester, MA

We are looking for a strong
coach and trainer of sales
people who can motivate our
dynamic sales team.

If you have The Best knowl-
edge of broadcast sales, pro-
motion and research with
organizational skills to match,
contact Gerardo Tabio, Station
Manager, 14WFTQ, 19 Nor-
wich Street, Worcester, MA
01608. Katz Broadcasting
Company is an Equal Oppor-
tunity Employer.

KATZ BROADCASTING COMPANY
Americas Ermplcasa Owned Brosrd-as Group

A SUBSIDIARY OF KATZ COMMUNICATIONS INC

=€

Katz. The best.

Help Wanted Sales
Continued

Help Wanted Sales
Continued

EXPERIENCED
RADIO SALESPERSON

If you have a strong background in
sales, a working knowledge of radio
management, a willingness to travei,
and a strong desire to make money -
this is the position for you. For more
information; call Bob Bruton, 800—
527-4892.

Help Wanted Announcers

CAN WE TALK!

Can you talk? If your talents lie some-
where between Joan Rivers and Wal-
ter Cronkite, then we should talk.
This major market station wants you.
Send resume to Box X-78. EQE.

Help Wanted Programing,
Production, Others

AUDIO PRODUCTION DIRECTOR
WMBD AM-TV/KZ93-FM

Good salary, talent fees. benefits, suppon staff. state-
ol-the-art studios for experienced. well organized pro-
ducer with strong woice/creative mind. Weekend air-
shift. Resume/tape with your best to: Radio Manager,
3131 N. University, Peoria, IL 61604, EEOM/F.

Situations Wanted Management

RADIO BROADCASTING
GENERAL MANAGER
Heavy sales, public relations, 18 years
experience - outstanding profits, intense
desire towin. Call 619—340-1400. Leave

message.

TELEVISION
Help Wanted Sales

GENERAL MANAGER
Cable TV Ad Sales & Production

Build ad operation trom ground up for our interconnect-
ed systems serving virtually all of a top 100 New Eng-
tand market. Broadcast or cable time sales experience
and management know-nhow required. Extraordinary
oppoertunity to grow with vigorous MSO-group broad-
caster. Resume/earnings history to:

Personnel Manager

Greater Media, Inc.

PO Box 859
East Brunswick, NJ 08816

GREATER MEDIA, INC.

EQUAL OPPORTUNITY/AFFIRMATIVE ACTION EMPLOYER

VIDEO
SALES

Selling video program
Production capabilities
Northern New Jersey

WRITE BOX X-126.

Help Wanted News

PHOTOJOURNALIST
We're a network affiliate in top 20 market that’s
seeking photojournalist who can creatively
shoot/edit under pressure. Must have three or
more years' experience.

ASSIGNMENT EDITOR
Opportunity also exists for strong journal-
ist with ability to cover breaking news,
develop new ideas, motivate pecple. Will
be responsible for large staif of reporters/
photojournalists. Three or more solid
years' experience required. EOE. If you
have the qualifications referenced above
for either position, then send resume/sal-
ary history to:

BOX X-133.

Help Wanted Technical

THE OLYMPIC FLAME
IS OUT!

Join us & rekindle the spirit. Video
maintenance engineer - if you're a
seli-starter, competent with new se-
ries 3/4" VCR's, ENG/EFP cameras,
production van, other TVequipment,
as well as client oriented and excited
at prospect of participating in de-
sign of new facilities, then this is for
you. Cox Cable Santa Barbara is lo-
cated in one of the world's most de-
sirable areas and is involved in deli-
vering 24-hour local channel with
aggressive ad sales and delivery of
production services. Send resume
to Thom Pratt, Cox Cable Santa Bar-
bara, PO. Box 3920, Santa Barbara,
CA 93130. 805—963-0911.

NATIONAL SALES MANAGER

Group owned, full service, number one rated
WICC-Bridgepont, CT. Looking for NSM. High
compensation plus full benefit package. Must
have minimum 2 years sales experience (rep
or station). Call Ray Gardella, GM, 203—366-
9383. An equal opporlunity employer.

For Fast Action Use
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CHIEF
ENGINEER

Major market network TV affiliate,
Sunbelt, seeking assistant chief en-
gineer qualified to succeed chief en-
gineer who plans to retire in the near
future. We're looking for applicants
with minimum of five (5) years recent
experience as chief engineer or as-
sistant chief. Ability to communicate
effectively with station and corporate
management is a plus. Send resume
and salary history in confidence to
Box X-108. EQE.




Help Wanted Technical
Continued

Manager of 6
: Technical Operations

! WOR-TV, an RKO station in New Jersey, seeks a skilled Manager to
assist in the management and administration of the Engineering
Department.

Responsibilities include assisting in the scheduling and directing of
operations and maintenance staff; purchasing and maintaining techni-
cal standards in studio, remote and transmitter equipment consistent
with sound engineering practices and FCC rules and regulations.

Qualified applicants should have general class license, strong main-
tenance background, familiarity with state-of-the-art equipment and
operations. proven leadership ability and administrative skills. Know-
ledge of digital equipment is a must.

Salary commensurate with experience. Please send resume with sal-
ary history and requirements to. RKO, Personnel Department-
BRM, 1440 Broadway, 14th Floor, New York, NY 10018. An Equal
Opportunity Employer m/ifh/v

RKOV TELEVISION

A Division of RKO GENERAL. Inc.

Help Wanted Management
Continued

GENERAL MANAGER
MIAMI, FL TV

New UHF Spanish language
television station, to begin
early 1985. Salary and bonus
negotiable. Must be aggres-
sive with experience in major
market, preferably in start-up
situation. Resume tc Box X-
160.

PROMOTION MANAGER

Immediate opening. ABC affiiate, mid-sized market.
Looking for full service manager capable of budgeting,
administering. and ¢reating for #1 ranked station. Mini-
mum 3 years experience in television or related field
Written replles onty. General Manager. KAKE-TV PO
Box 10, Wichita, KS 67201

SATELLITE
COMM%NICATlONS
ENGINEER 3
Extensive lravel with lransporiable earth station for dis- For Fast Action Use

tribution ot television signals nationwide. Experience: BROADCAST'NG,S
broadeast engineering (general class license); truck Classified Advertising

driving. salellite eommunications. Will train. Send re-
sume 10 Amencan Uplinks, Inc.. PO Box 699, Idaho
Springs. CO B0452

Help Wanted Programing,
Production, Others

3 Help Wanted Management \
V.P. FINANCE/
BUSINESS AFFAIRS

Community Television of Southern California - KCET/Channel
28 - seeks an experienced financial officer with strong manage-
ment skills to be responsible for all financial activities includ-
ing accounting, budgeting, DP, legal, and production cost con-
trol. Candidates must be familiar with talent contract prepara-
tion and negotiation as well as long range financial planning.
Undergraduate degree required; MBA/CPA desirable. Salary
commensurate with experience.

Send resume with salary history to:

John R. Schlosser, Executive Recruiter
445 South Figueroa St., Suite 2330, Los Angeles, CA 90071

Equal Oppartunity Employer

ATTENTION:
EARLY DEADLINE NOTICE

Due to holiday Monday, Sept. 3, 1984, the deadline for classified
advertising for the Sept. 10 issue will be:

FRIDAY, AUGUST 31, 1984
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EXECUTIVE
PRODUCER

""The Nightly Business Report’; national
televislon's prestigious business and economics
news show, seeks on executive producer with
extensive national neéws. production and mon-
ogement bac k%lound This pérsonwill be based
at WPBT's South Flarido production facility ond
will supervise the program’s daily operation. The
successtul condidote accepting the challenge
ta oversee production of a daily news program
telecast to 263 public stations nationwide,
should have a minimum of five years television
news production management experience.
and the ability to coordinote coveroge with our
national and international bureaus and PBS
Statlons. General business knowledge and a
college degree requlred. with advanced de-
gree in journalism strongly preferred. Excellent
solory and benefil Dackage. Send resume in
confdence to Manager of Administrative
Services, WPBT, P.O, Box 2, Miami. FL 33261-0002.
An Equal Opportunity Employee M/F/H.

wpbt

EFP PHOTOGRAPHER/EDITOR

Must have tharough knowledge of field {(remote) pro-
duction, ingluding shooting €diting 3/4"/1" videa tape
remote audio, lighting. Minimum two years' experience
required. Send video tape/resume to: Steve Zappia.
Production Manager. WKBW-TV, 7 Broadcast Plaza.
Bufialo, NY 14202. An EQE.




Help Wanted Programing,
Production, Others

Employment Service
Continued

WRITER/
PRODUCER

Major pay cable television station has immedi-
ate opening for experienced writer/producer
who will be responsible for creation/production
of onyoff-arr editorial and marketing audiofvid-
e0 malerials, plan and write scripts, oversee
scheduling and budget tracking.

The ideal candidate will have at least 2 years
experience in cable or network television writ-
ing and production.

Please submit resume which MUST in¢lude sal-
ary requirement to: Supervisor of Employment,
Showtime/

The Movie Channel
1633 Broadway,

New York, NY 10019
(NO PHONE CALLS PLEASE)
Equal opportunity employer. M/F

AMBITIOUS?

..we can help!

APR Broadcast is an exciting job
placement service to broadcasters
across the country. Whether you're
looking for the right position or the
right person, APR is the right com-
pany. Call..we'd love to tell you
more!

A APR Broadcast
919-523-0543

For Sale Stations Continued

® UHF CP - Florida growth mkt.
B Class A FM - top 5 market.
8 AM-FM - medium market.

B AM-FM - small market

B LPTV's - FL, TX, SC, NC.

B AM - successful relig. format.

TELEVISION CO-HOST

#1 station, top 50 market, seeks dynamic
personality to team with male co-host on
long-running morning talk show Talk/
magazine show experience, strong pro-
duction skills required. EQE. Resume to
Box X-122.

10,000 RADIO-TV JOBS

The most complete & current radio/TV job publication
published in America. Beware of imitators! Year after
year, thousands of broadcasters find employment
through us. Up to 98% of nationwide openings pub-
lished weekly, over 10,000 yearly All market sizes, all
formats. Openings for DJ's, PD's, salespeople. news,
production. 1 wk. computer list, $6. Special bonus: 6
conseculive wks., OHIL $1495 - you save $21!
AMERICAN RADIO JOB MARKEY, 6215 Don Gaspar,
Las Vegas, NV B9108. Money back guaraniee!

Bill Kitchen / Dan Dunnigan
(404)324-1271

— S\ ity Media—

b

= = Corporation—.

Wanted To Buy Stations

Situations Wanted Management

TV GENERAL MANAGER
Lots of management experience. Built'ran highest rat-
ed news effort in top 10 market. NOow second in com-
mand of major market, group-owned VHF affiliate. Ex-
perienced in cable. Strong motivator, budgeter. leader.
Loyal. Been with same group many years. Now want to
manage station. Write Box X-148

SEEKING CALIFORNIA
RADIO CP
Broadcaster, 30 years exper-
ience. Principals only. Reply:
John Mcadam, PO Box 1428,
Los Banos, CA 93635. 209—

826-6557.

Florida and Georgia

Owrer is retinng. 5000 watt gospel station in Florida,
biling over $19,000 per month. Asking $525.000,
downpayment $100,000, balance financed. 1000 watt
AM station in south Georgia. single station market, ask-
ing price $160,000, downpayment $30.000. 803—585-
4638.

Miscellaneous

CONSTRUCTION PERMIT
WANTED
Want to purchase FM construction
Permit. Please include details of per-
mit,telephone number, asking price.
Responses held confidential. Write
Box X-125.

VENTURE CAPITAL
DEBT FINANCING
For broadcasters
Sanders & Co.
1900 Emery St., Ste. 206
Atlanta, GA 30318
404—355-6800

Empioyment Service

NATIONAL...

The Radio Placement Leader

We have jobs for:

* Programmers ® News People
* Announcers * Production Pros

Male & Female...All size markets...Coast-to-Coast
NATIONAL makes the presentation for you!

For complete details and registration form enclose $2

postage & handling.

tu!
Let NA‘EONAL help you:!

ATIONA |.1} BROADCAST TALENT COORDINATORS

Dept. B. P.0O. Box 20551,
Birmingham, AL 35216

Act Nowl 12051 B22-9144

—

For Sale Stations

THE HOLT CORPORATION

CLASS C FM
AND PROFITABLE

FULLTIME AM—
UNDER $3.0
MILLION;
TERMS

Westgate Mall 0 Bethlehem, Pa. 18017

215-865-3775
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Ptease send me additional information

University Microfilms

International
300 North Zeeb Road

Dept. P.R.
Ann Arbor, Ml 48106
USA.

18 Bedford Row
Dept. P.R.
London, WO1R 4EJ
England

Name
Institution
Street
City
State
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R.A.Marsbhall Co.

Media Investment Analysts & Brokers
Bob Marshall, President

This powerful AM and co-owned class A FM in medium-size South-

eastern market will be soid for 75% of its $3.0 million appraised value
. andis available only to minority buyers. These are consistently profit-
| able stations, with 1983 cash flow of nearly $400,000.

508A Pineland Mall Office Center. Hilton Head Istand. South Carolina 29928 803-881-5252
809 Corey Creek - El Paso. Texas 79912 915.581:1038

- ——

For Sale Stations Continued

CHAPMAN ASSOCIATES®

nationwide mergers & acquisitions

STATION

FL Sm AM $125K $25K
S Sm AMIFM  $500K $100K
SE Med AM $260K 50K
NE Sm AM $800K Cash
NE Met AM $Imil Terms
MW Sm AMIFM  $650K $250K
Sw Sm AMFM  $900K $175K
CA Sm FM $650K $200K
CA Med AM $950K $150K
cO Med AM $1.550K $375K

CONTACT

Bill Cate (904) 893-6471
Bob Thorburn (404) 458-9226
Mitt Younts (804) 355-8702
Warren Gregory (203) 364-5659
Ron Hickman (401) 423-1271
Peter Stromquist (319) 359-4768
Bill Whitley {214) 680-2807
James Mergen (818) 366-2554
Brian Cobb (404) 458-9226

David LaFrance (303) 534-3040

For information on these and our other available stations. or to sell. contact Dave Sweeney, General
Manager. Chapman Associates Inc., 1835 Savoy Dr., Suite 206, Atlanta, GA 30341. 404—458-9226.

B South, top 15 mki. Day-
time AM, possible fulltime.
Excelient cash flow.
$1,750,000.

B West. Class C FM. Ab-
sentee owned. Growing
billing. $675,000, terms.

John Hurlbut, Associate.
Jim Mixon, VP-Broker.

LIC. REAL ESTATE BROKERS
WALKER MEDIA, INC.

PO BOX 1845
HOLMES BEACH, FL 33509
813—778-3617
813—778-7071

BPYE

Radio/TV Brokers specializing in

Western Properties.

Seattle: (206) 283-2656
William L. Simpson

San Franclsco: [415) 441-3377
Chester Coleman
San Diego: (619} 728-8018
Charles R. Kinney
BROADCAST PROPERTIES WEST, inc.
221 First Avenue West/ Seattle, WA 98119

Wilkins
and Associates
Media Brokers

MO FM™ $325.000 15%
A AM $500.000 20%
AR FM $300.000 35%
N AM $700.000 30%
VA AM $150.000 35%
M AM/FM $275.000 45%
AR AM/FM $335.000 20%
IN  AM/FM $450.000 25%
AL AM/FM $250.000 30%
VA AM/FM $1,500.000 30%
NC  AM $185.000 25%
TN AM $25.000 downpayment
P.O. Box 1714

ipartanburg, SC 29304 803/585-4638

& Associates

“MEDIA BROKERS/ APPRAISERS

NEW JERSEY
Fulltime AM in medium market. Attractively
priced at $525,000. Terms available. Contact
Bill Cook at our Wilmingtoe office:
(302) 656 :

Woodland Park ® Box 948 ¢Elmira N.Y. 14902
607-733-7138

H.B. La Rue

Media Broker
RADIO-TV-CATV-APPRAISALS

m West Coast: 44 Montgomery St., 5th
Floor, San Francisco, CA 94104, 415—
434-1750.

w Atlanta Office: 6600 Powers Ferry Rd.,
Suite 205, Atlanta, GA 30339, 404—956-
0673. Harold W. Gore, VP.

w East Coast: 500 E. 77th St., Suite 1909,
New York. NY 10021. 212-—-288-0737.

RALPH E. MEADOR

Media Broker
AM-FM-TV-Appraisals
P.O. Box 36
Lexington, MO 64067
816—259-2544

MIDWEST FM
SINGLE STATION MARKET

This class A FM is the only sta-
tion licensed to small Midwest-
ern market with contiguous mar-
ket coverage of 50,000
population. Excellent signal.
Presently operated by non-
broadcaster. An owner/operator
dream. Price: $290,000. Terms:
$90,000 down. Reply Box X-136.
All inquiries held strictly confi-
dential.

Dan Hayslett

& dwariates, ine.
RADIO, TV, and CATV
= (214) 691-20768

11311 N, Ceniral Expressway = Dallas, Texas

JAMAR-RICE CO.

FM signal, Virgin Islands.
$800,000, terms.
512—327-9570

950 W. LAKE HIGH DR.
STE. 103
AUSTIN, TX 78746 E

Best
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THE MONTCALM CORPORATION

Has moved offices to Seattle. New ad-
dress for Jerry Dennon and The Mont-
calm Corporation is 315 Second Avenue
South, Seattle. WA 98104; new telephone
number is 206—622-7050




BROADCASTING BROKER
1029 PACIFIC STREET
SAN LUIS OBISPO. CALIFORNIA 93401
805-541-190C * RESIDENCE 805-544-4502

For Sale Stations Continued

WITH THE VERY GOOD

MIDWEST UHF CP

$250,000. Ready to start to build. Fast
growing area. 12 colleges, diversified
economy. Covers 4 cities. One city sec-
ond largest in state. 3 U's in market area.
720,000 + people. Seller will complete
construction for interest. Write Box X-134.

MEDIUM
SOUTH TEXAS MARKET
Dominant facilities. Fulltime AM/Full-
powered FM. Excellent cash flow.
$2.2 million, terms available. Box X-
135.

possibility of extended coverage for daytime AMS
here’s a real winner. 5,000 watls - to be moved but
inCluding fand to which you will move for less than
$400.000. State capital-Sunbelt. Call with confidence.
PRAW & Associates, PO. Box 3127, South Padre Isiand.
TX 78597. 512—544-5409.

ATTENTION:

EARLY DEADLINE NOTICE

Due to holiday Monday, Sept. 3, 1984, the deadline for classified

For Fast Action Use
BROADCASTING’s
Classified Advertising

advertising for the Sept. 10 issue will be:

FRIDAY, AUGUST 31, 1984

BROADCASTING’S CLASSIFIED RATES

All orders to place classified ads & all correspon-
dence pertaining to this section should be sent to;
BROADCASTING, Classified Department, 1735
DeSales St., N.W,, Washington, DC 20036.

Payable in advance. Check or money order. Full
& correct payment MUST accompany ALL or-
ders.

When placing an ad, indicate the EXACT cate-
gory desired: Television, Radio, Cable or Allied
Fields; Help Wanted or Situations Wanted; Man-
agement, Sales, News, etc. If this information is
omitted, we will determine the appropriate cate-
gory according to the copy. NO make goods will
be run if all information is not included.

The publisher is not responsible for errors in print-
ing due to illegible copy—all copy must be clearly
typed or printed. Any and all errors must be re-
ported to the classified advertising department
within 7 days of publication date. No credits or
make goods will be made on errors which do not
materially affect the advertisement.

Deadline is Monday for the following Monday's
issue. Orders, changes and/or cancellations must
be submitted in writing. (NO telephone orders,
changes and/or cancellations will be accepted.)

Replies to ads with Blind Box numbers should be
addressed to: (Box number), c/o BROADCAST-
ING, 1735 DeSales St., N.W,, Washington, DC
20036.

Advertisers using Blind Box numbers -cannot re-
quest audio tapes, video tapes, transcriptions,
films, or VIRs to be forwarded to BROADCAST-
ING Blind Box numbers. Audio tapes, video
tapes, transcriptions, films & VTRs are not forwar-
dable, & are returned to the sender.

Publisher reserves the right to alter classified
copy to conform with the provisions of Title VII of
the Civil Rights Act of 1964, as amended. Publish-
er reserves the right to abbreviate, alter, or reject
any copy.

Rates: Classified listings (non-dispiay). Per issue:
Help Wanted: 85¢ per word, $15 weekly minimum.
Situations Wanted (perscnal ads): 50¢ per word,
$7.50 weekly minimum. Ali other classifications:
95¢ per word, $15 weekly minimum. Blind Box
numbers: $3 per issue.

Rates: Classified display (minimum 1 inch, up-
ward in half-inch increments), per issue: Situa-
tions Wanted: $40 per inch. All other classifica-
tions: $70 per inch. For Sale Stations, Wanted To
Buy Stations, & Public Notice advertising require
display space. Agency commission only on dis-
play space.

Word count: Count each abbreviation, initial, single
figure or group of figures or letters as one word
each. Symbols such as 35mm, COD, PD, etc.,
count as one word each. Phone number with area
code or zip code counts as one word each.
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fortunes

Larry Franklin, execu-
tive VP, Harte-Hanks,
San Antonio, Tex.,
named executive VP
and chief operating of-
ficer for diversified
communications com-
pany.

John Haggard Jr., VP
and general manager,

WMRZ(AM) Moline,
E— Ill.-KRvR(FM}  Daven-
rankiin port. lowa, joins

‘hoenix Communications, owner of wvoL-
iM) Berry Hill, Tenn.-wQQK-FM Nashville,
s senior VP.

lames Smith, vice president and general
nanager for NBCs wkQX(Fm) Chicago,
oins Alta Broadcasting, San Jose-based ra-
lio group operator, as president.

fatthew Field, general manager of WNCN(FM)
lew York, named VP and general manager of
arent, GAF Broadcasting.

lill Jensen, sales manager, KIRO(AM) Seattle,
>ins KHIT-FM there as general manager.

lill Davis, station manager, KAUT(Tv) Okla-
ioma City, named general manager.

‘red Webb, director of sales administration,
3ahakel Communications, Charlotte, N.C.,
oins WIHR(FM) Jackson, Tenn., as general
nanager.

jiene Dow, sales manager, WABF(AM) Fair-
iope, Ala., named executive VP and general
nanager of co-owned wMGO(AM) Canton,
Aiss.

tonald Harmon, VP, operations, south, Rog-
rs Cablesystems, San Antonio, Tex., joins
AcCaw Cablevision. Bellevue, Wash., as re-
donal VP, Midwest region, based in Litle
lock, Ark.

iteven Fadem, associate general counsel,
/iacom International, New York, joins
Varner Amex Cable Communications there
s VP, senior counsel.

Aurwin Bevis, accounting manager, wDIV(TV)
Jetroit, named business manager. Dan
Jutcher, accounting supervisor, wDIV, suc-
eeds Bevis.

enneth Letzring, sales manager, Colony
“ommunications’ Woburn, Mass., multi-
wint distribution service, named sales man-
ger, Colony’s Lowell (Mass.) Cable TV.

filton Goetz, manager of information sys-
:ms, General Electric Broadcasting/Cablevi-
ion, Schenectady, N.Y., joins Summit Com-
aunications, Winston-Salem, N.C., as
orporate director of management informa-
ion services.

)ay Krolik lil, director. labor relations, NBC,
Jew York, named vice president, labor rela-

tions.

Chris Hastings, from Group W's KDKA(AM)
Pittsburgh, joins co-owned KFWB(AM) Los
Angeles as assistant controller.

Philip Rist, spccial projects manager, Nation-
wide Communications Inc., Columbus,
Ohio, named corporate financial manager.

Carlos Martinez, manager, internal audit de-
partment, CBS, New York, named director of
business affairs for CBS-owned wBBM-Tv
Chicago.

Lynn Swistak, recent graduate, North Adams
(Mass.) State College, joins WBEC-AM-FM
Pittsfield, Mass.. as business manager.

Susan Craig, business manager, Ten Eighty
Corp., Hartford, Conn., joins WTIC-Tv Hart-
ford, Conn., as controller and business man-
ager.

Rosemary Carroll, membership manager.
noncommercial KQED(Tv) San Francisco.
named membership director. succeeding Sal-
ly Magnusson, retired.

Herbert Tyson, from Shawmut Bank, Boston,
joins noncommercial WGBH-TV there as asso-
ciate director of corporate development.

Barbara Austin, from Planned Parenthood
Association of Miami (Ohio) Valley, joins
noncommercial wpDT(TV) Dayton, Ohio, as
development director.

Marketing

William McEwen, senior VP, research direc-
tor, Foote, Cone & Belding, Chicago, joins
McCann-Erickson, San Francisco, as senior
VP and director of strategic planning and re-
search.

Frank DeVito, executive VP, creative director.
Young & Rubicam, New York, joins SSC&B
there as vice chairman and director of cre-
ative services.

DeVilo Burton

Steve Burton, VP, director of financial plan-
ning and analysis, Doyle Dane Bernbach In-
ternational, New York, named senior VP,
chief financial officer.

Casimir (Casey) Wojciechowski, VP, man-
agement supervisor, Grey Advertising, New
York, joins Foote, Cone & Belding there as
senior VP, group management director.

Appointments, D'Arcy MacManus Masius:
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Robert Aurin, head of Robert Aurin Associ-
ates, Chicago-based marketing firm, Chica-
go, as senior VP, creative director; Vincent
DiGiacomo, executive art director, Don Ten-
nant Co., Chicago, to Chicago as associate
creative director; Valerie Ahrens, account su-
pervisor, St. Louis, to VP, and Joel Shinsky,
free-lance writer, St. Louis, to senior writer;

Elected VP's, N W Ayer, New York: Mitchell
Berg, associate media director; Robert De-
laney, associate, market planning depart-
ment, and Victoria Squires, account supervi-
sor.

Appointments, Abramson Associates, Wash-
ington: Robbie Morehead, assistant control-
ler, to controller; Gene Keenan, from BBDO,
Baltimore. to account executive, and Jackie
Tanous, traffic manager, Goldberg-Marche-
sano, Washington, to assistant traffic man-
ager.

Mark Bayer, account supervisor, Doyle-Mc-
Kenna & Associates, Reno advertising agen-
¢y, named partner.

Robert Chestnut, senior VP and research di-
rector, Advertising Research Foundation,
New York, joins Grey Advertising there as
VP. technical director, marketing and re-
search.
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Louise Kittel, senior copywriter, Cunningham
& 'Walsh, New York, elected VP

David Platt, VP, media director, ChiavDay,
Mew York, joins Campbell-Ewald, Warren,
Mich., as VP, group media supervisor.

Tom Ratty, director of client services, Mar-
steller Inc., Denver, named VP.

Frances Siaughter, supervisor of broadcast
services, Mil-Mor Media, Richmond, Va.,
named manager of broadcast services.

Appointments, BBDO, New York: David
Sommerville, broadcast negotiator, Rosen-
feld, Sirowitz & Lawson, New York, and Alli-
son Lusardi, broadcast negotiator, Wells Rich
Greene, New York, to senior broadcast nego-
tiators; Eric Bloom, local broadcast negotia-
tor, BBDO, to local broadcast supervisor, and
Nina Goldstein, secretary, BBDO, to assistant
local broadcast buyer.

Ed Tashjian, from International Playtex, New
York, joins Trout & Ries there as VP, market-
ing services.

Appointments, Katz Television: Patrick
Schroder, manager of Memphis office, to di-
visional VP; Jane-Ellen Jenny, from wINZ-
(AM) Miami, to account executive there, and
Gayle Arendt, from MMT Sales, New York,
to account executive there.

Trisha Pagano, from Advertising Communi-
cations, Davenport, lowa, joins WarrenAn-
dersonAdvertising there as media director.

George Dennis, from Snazelle Film & Tape,
New York, joins Petry Television there as di-
rector of manpower development. Linda
Shuster, sales assistant, Petry Television,
New York, named director of training.

Jim Garrison, from Branham Newspaper
Sales, Atlanta, joins BDA/BBDO there as
account executive.

Audrey Hartman, research secretary, Seltel,
New York, named analyst, programing de-
partment.

Gerry Reddy, research analyst, Seltel, New
York, joins ABC Television Spot Sales there
as presentation writer.

Mary Baglivo and Lisa Barnett, account ex-
ecutives, Tatham-Laird & Kudner, Chicago,
named account supervisors.

William Solomon, media buyer, Compton Ad-
vertising, New York, joins Seltel there as ac-
count executive, red team.

Jude Garcia, office manager, Avery-Knodel
Television, Dallas, named account executive.

Bill Havens, assistant account executive,
Tatham-Laird & Kudner, Thicago, named ac-
count executive.

Raymond Coleman, from WwXIA-Tv Atlanta,
joins Turner Cable Sales and Marketing there
as national accounts manager.

Christine Sams, general manager, WRFD(AM)
Columbus, Ohio, joins Blair Television, Los
Angeles, as account executive, CBS sales
team. Julie Weiss, from Katz Television, Los
Angeles, joins Blair Television there as ac-
count executive, NBC sales team.

Sol Siman, from Blair-RAR, Chicago, joins
USA Network there as account executive.

Rita Czerepkowski, from Leo Burnett, Chica-
g0, and John Logan, from Baker, Abbs, Cun-

ningham & Klepinger, Detroit, join CPM
Inc., Chicago-based media management
company, as account executives.

Charles Robinson, from ABC Spot Sales,
New York, and Kent Atherton, from Group W
Radic Sales, New York, join Group W Televi-
sion there as account executives.

Katherine Ritchie, from wiIT(AM) New York,
joins Blair/RAR, Chicago, as account execu-
tive.

Mary Brown, from Cooper/GK, Exeter, N.H.,
joins Quinn & Johnson/BBDO, Boston, as
account coordinator.

Deirdre Fay, from Wilson Publishing Co.,
Wakefield, R.I., joins Fitzgerald Toole & Al-
den, Providence, R.I., as account executive.

Rick Rollins, from wTvo(Tv) Rockford, I11.,
joins Blair Television, Chicago, as account
executive.

Dan DeSmet, from ksiv(am) Clayton, Mo.,
joins CBN Cable Network, Chicago, as Mid-
west affiliate sales manager.

Judi Sullivan, administrative assistant, wWvSB-
TV West Point, Miss., named general sales
manager. Carol Ramsey, sales secretary,
WVSB-TV, to national sales manager.

Paul Anovick, general sales manager, Katz
Broadcasting’s WFTQ(AM) Worcester, Mass.,
joins co-owned WwAY(FM) Gainesville, Ga.,
in same capacity.

Kevin Hale, national sales manager, KSTW(TV)
Seattle, Wash., named general sales manager.

Al Rothstein, Southeast division manager,
Paramount Television, Miami, joins WTVI(TV)
there as general sales manager.

George Winslow, from WwTviTv) Miami,
joins wBSP(TY) Ocala, Fla., as general sales
manager.

Bill Clair, from Foster & Kleiser, outdoor ad-
vertising firm, Cincinnati, joins WLYK(FM)
Milford, Chio, as general sales manager.

Jim Matthews, VP and general manager,
wECA(TY) Tallahassee, Fla., joins WKRN-TV
Nashville as general sales manager.

Mauricio Mendez, broadcast and marketing
consultant, joins KDTU-Tv Tucson, Ariz., as
general sales marager.

Nancy Klimko'ysky, traffic manager, WTNH-
Tv New Haven, Conn., joins WTIC-Tv Hart-
ford, Conn., in same capacity.

Michael Irvine, local sales manager, wWXYZ-TV
Detroit, named national sales manager, suc-
ceeding Ed Pearson, who becomes local sales
manager.

Jerry Jones, sales manager, TeleRep, Mem-
phis, joins KTVU(TV) San Francisco as nation-
al sales manager.

John Scott, from Blair Television, Los Ange-
les, joins KSBY-Tv San Luis Obispo, Calif., as
national sales manager.

Donalee Nelson, research director, KHI-Tv
Loos Angeles, joins KBHK-Tv San Francisco in
same capacity.

Doreen Wade-Dawson, regional sales man-
ager, WLEN-TV Providence, R.I., named local
sales manager.

Appointments, WINH-TV New Haven, Conn.:
Tohy Federici, corporate computer services
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manager, Durham Life Broadcasting Groi
Raleigh, N.C., to traffic sales operations
rector; Deette Fetzer, from wSPA-Tv Spart.
burg, S.C., Lou Verruto, account executi
WXXA-Tv Albany , N.Y., and Rich Karolcz
account executive, wxow-Tv La Cros
Wis., to account executives.

Glenn Mincer, account executive, WIMZ-A
M Knoxville, Tenn., joins WKCH-Tv there
local sales manager.

Ron Javer, account executive, WOR(AM) Ni
York, named retail sales manager.

Emily Biggs, account executive, wsocC-
Charlotte, N.C., joins Blair Television the
in same capacity.

Richard Weinstock, account executiy
Kyw(aM) Philadelphia, joins WPvI-Tv there
same capacity.

Vicki Harp, from wKQQ(FM) Lexington, K
joins WLEX-Tv there as account executive.

Susan Buckner, from KPTL(aAM) Carson Ci
Nev., joins KCBN(AM)-KRNO(FM) Reno as :
count executive.

Mason Ingalls, from Universal Distributo
Cleveland, joins wWCLQ-Tv there as accou
executive.

Mona DuBois, from WFAN(FM) Stoningto
Conn., joins wpOPAM) Hartford, Conr
WIOF(FM) Waterbury, Conn., as account ¢
ecutive.

DeWayne Jones, station manager, WDZ(A
Decatur, [il., joins WAND-TV there as accou
executive.

S —
Programing

Roger Kirman, director of business affair
Viacom Entertainment Group, Los Angele
named VP, business affairs, Viacom Produ
tions there.

Johansen

Bruce Johansen, vice president, syndicatior
Golden West Television, Los Angeles, joir
Multimedia Entertainment there as sale
manager, Western division, and general mar
ager, international syndication.

Sidney Cohen, VP, feature planning and sal¢
development, Paramount Pictures Televisior
New York, joins King World there as senic
VP, U.S. sales.

Neil Russell, executive VP, D.L. Taffne
Ltd., has left to form Horizon Entertainmen
television distribution firm, based in Ne
York with offices in Los Angeles.

Lin Oliver, VP, MCA Home Video, Los Ange
les, named VP, MCA TV Enterprises.

Tom Devlin, account executive, Eastern div
sion, Worldvision Enterprises, New York



med VP and general manager, Worldvision
mme Video.

wvid Kurman, manager, programs, CBS Ra-
» Network, New York, named director, pro-
ms.

ny Ford, producer, Paramount Television,
s Angeles, joins Gaylord Television Pro-
ctions there as executive VP.

chael Fahn, Western division manager,
L. Taffner Ltd., Los Angeles, named man-
er, domestic sales.

irk Dempsey, from Bromo Distributors,
yuston, joins Satellite Program Network,
Isa, Okla., as manager of affiliate rela-
ns.

 Carpenter, production coordinator, Eric
iber Productions, Hollywood, joins Barry
Enright Productions there as assistant con-
itant coordinator.

rita Gandolfo, director of accounting,
orldvision Enterprises. New York. named
ntroller.

15 Greenwald, independent consultant,
ins Madison Square Garden Network, New
irk, as VP, marketing.

imed on-camera meteorologists, The
eather Channel, Atlanta: Chris Edwards,
nior meteorologist and ski forecaster.
eather Channel; Karen Minton, from
WR(TV) Sacramento, Calif., and Marie Mi-
elini, from wgesSH-Tv Orlando, Fla.

ary Krantz, affiliate relations representative,
.J.1. Broadcasting, New York radio pro-
«ction and distribution firm, named director,
)erations.

Christina Ferrare, wife of former auto com-
ny executive John DelLorean, will join
eve Edwards as co-host of A.M. Los Ange-
s on KABC-Tv. Ferrare, who has worked as
itress and model, will work full time for
ation, which may include specials and other
ries, plus programs that might be nationally
stributed by ABC-TV. Ferrare’s contract re-
ytedly includes clause allowing her to pro-
ice series or features under her own inde-
:ndent production company.

avid Lloyd, moming news anchor,
PLO(AM) Atlanta, named program director.
arry Wallace, air personality, WPLO, named
wsic director.

'm Bennett, creative services director, WLS-
v Chicago, named program director.

ob Hogue, from KWwL(TV) Waterloo, Iowa,
ins KCRA-TV Sacramento, Calif., as sports
irector.

Im Moore, assistant manager of production,
'NYT(TV) Albany, N.Y., named director of
roduction.

reg Alan, air perscnality, KLSI(FM) Kansas
ity, Mo., named music director.

fendy Christopher, air personality, KUBE(FM)
cattle, named music director.

llan Cutler, from wLEX-TV Lexington, Ky,
)ins KDKA-TV Pittsburgh as sports reporter.

al Lebovitz, sports editor, Cleveland Plain
lealer, Cleveland, and Casey Coleman, sports
irector, wikKw-Tv Cleveland, join wWHK(AM)
tere as sports anchors of Cleveland Browns
rofessional  football pre-game and post-
ame shows.

It's official. Diane Sawyer will do no
more broadcasts for CBS Morning News.
She begins work on segments for 60 Min-
utes as a fifth co-editor with that program
“immediately” following the Republican
coenvention in Dailas, where she is report-
ing from the floor. Her first on-air appear-
ance in her new 60 Minutes role has yet
to be scheduled. Jane Wallace, a CBS
News reporter who has been doing most
of the substituting for Sawyer since her
departure from the program last month,
will continue in that role “indefinitely,” said
a program spokeswoman.

Ron McCoy, air perscnality, KPRZ(AM) Los
Angeles, joins KIEv(AM) Glendale, Calif., in
same capacity.

fimr— e Wi LieomEe e
News and Public Affairs

Appointments, Associated Press: Robert Wie-
laard, member of Brussels bureau, to chief of
bureau, succeeding Alfred Cheval, retired;
Matthew Vita, from AP’s World Services and
foreign desks, New York, to correspondent,
Warsaw:; Peter Hawes, Connecticut sports
editor, Hartford bureau, to head of newly
opened Stamford, Conn., bureau; Vivian
Vega, South Carolina news editor, Columbia,
to correspondent, Lansing, Mich.; Ronald
Word, newsman, Oklahoma City bureau, to
correspondent in charge of Jacksonville, Fla.,
office; David Fox, newsman, Detroit bureau,

to correspondent, Centralia, [ll.; Thomas Wy-
man, newsman, Indianapolis, to correspon-
dent, South Bend, Ind.; Laura Wilkinson,
from Indianapolis bureau, to correspondent,
Springfield, Mass., and Robert Greene, from
Columbus, Ohic, bureau, to Cleveland corre-
spondent.

Mike Richardson, manager, Texas AP Net-
work, Associated Press, named broadcast ex-
ecutive, South Texas, based in San Antonio.

Peter Clarke, assistant news director and as-
signment editor, KOB-TvV Albuquerque, N.M.,
joins KRDO-TvV Colorado Springs as news di-
rector.

Appointments, news department, WOTV(TV)
Grand Rapids, Mich.: Dan Spaulding, news
director, KOMU-TV Columbia, Mo., to assis-
tant news director; Elizabeth Vega, from
wJIM-TV Lansing, Mich., to anchor-producer;
Laura Browning, noon and 5:30 p.m. produc-
er. to 11 p.m. producer, and Julie Wallace,
associate producer, succeeds Browning as
5:30 news producer.

Diane Ellis, anchor-reporter, Meyer Broad-
casting’s KQCD-Tv Dickinson, N.D., named
news director, succeeding Kathi Judisch,
who joins co-owned KFYR-Tv Bismarck,
N.D., as moming anchorproducer. Chuck
Bartholomay, 6 and 10 p.m. producer, KFYR-
TV, named assistant news director there. Mike
Kopp, farm reporter, KFYR-TY, named assign-
ment editor.

Tom Snyder, co-anchor of 5 p.m. news on
WABC-TV New York since 1982, and before
that, host of NBC-TV's Tomorrow late night
program, has resigned, saying he had *a de-
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sifc i0 pursue some other areas in lelevi-
siom.” His contract with station was due to
expirz Sept. 18. Station said parting was
amicable. Replacement will be Ernie Anas-
tos, former !l p.m. anchor.

Kenny Boles, producer, ABC News, Chica-
go, joins WLNE-Tv Providence, R.1., as news
director.

Dave Davis, 10 p.m. news producer, wFAA-TV
Dallas, joins KTRK-TV Houston as executive
news producer.

Patty Van Hecke, reporter, wOC-Tv Daven-
port, lowa, joins KMBC-TV Kansas City, Mo.,
as news assignment editor.

J. Brian Gadinsky, special projects producer,
WTVXTV) Miami, named director of public
affairs.

Pat Kellogg, anchor-reporter, wHSv-Tv Harri-
sonburg, Va., named chief of station’s Char-
lottesville/Albermarle County (Va.) news bu-
reau.

Juanita Westaby, from wowo(AM) Fort
Wayne, Ind., joins WANE-TV there as weekend
anchor-producer.

Anne Mulligan, host, Celebration 84, wDSU-TV
New Orleans, named co-anchor, noon and 5
p-m. news.

Kathy Gollogly, from noncommercial
WAMC(FM) Albany, N.Y., joins WBEC-AM-FM
Pittsfield, Mass., as anchor.

Rick Douglas, weekend co-anchor, KTSP-TV
Phoenix, joins wMAR-TV Baltimore as week-
day anchor. Ron Hoon, noon co-anchor, KTSP-
TV, succeeds Douglas. Bill Close, 6 and 10
p.m. co-anchor, KTSP-Tv, succeeds Hoon.

Doug Swanson, staff writer, Roswell, N.M.,
Daily Record, joins KRSY(AM) there as anchor-
reporter and writer.

Roger Wolfe, Akron (Ohio) bureau chief,
wKYC-TV Cleveland, joins KUSA(TV) Denver
as reporter.

Mike Kelly, news writer, KRON-TV San Fran-
cisco, named associate producer. Laraine
Louie, news writer, KRON-TY, named associate
producer, 6 p.m. news.

Kelly Charleton, news photographer, wAND-
TV Decatur, IIl., named reporter.

Eileen Korey, from wews(Tv) Cleveland,
joins WKYC-Tv there as health and medicine
reporter.

David Hartman, from woOLO-Tv Columbia,
S.C., joins wSPA-TV Spartanburg, S.C., as
meteorologist.

Technology

Jane Symons, VP, accoumt director, Weta-
com, Washington production facility, named
VP and general manager.

Dennis Feely, director of technical oper-
ations, ABC Talkradio Network, New York,
joins IDB Communications, Los Angeles-
based supplier of satellite services, as director
of operations and engineering.

David Crenshaw, director of network oper-
ations, ACSN-The Learning Channel, Wash-
ington, joins Videostar Connections, supplier
of satellite videoconferencing, broadcast and
private network technical services, as head of

newly opened MidAtlantic regional office in
Washington,

Donald Ford, marketing manager, individual
trust division, Mercantile Trust Co., St.
Louis, Mo., joins Lenco Inc., Jackson, Mo.,
manufacturer of video equipment, as market-
ing director. Mark Peterson joins Lenco as
Western district manager.

Richard Eaton, from Itek Corp., Burlington,
Mass., joins Augat Inc., Mansfield, Mass.,
as corporate VP, human resources.

Scott Schuman, manager, special projects,
Dolby Laboratories, San Francisco, named
director of market development.

Robert Roland, senior project engineer,
Brewer Engineering Laboratories, Marion,
Mass., joins Augat Inc., Attleboro, Mass., as
interconnection development engineer, fiber-
optics division.

Jay Rose, from Jay Rose Sound, Boston,
joins Century Il Teleproductions there as
audio engineer.

Richard Lee, VP, general manager, Criteria
Recording, Miami, joins Sony Professional
Audio Division, Fort Lauderdale, Fla., as na-
tional product and systems manager.

es- = - ——_—_ PR - ]
Promotion and PR

Thomas Daniels, member of syndication de-
partment, Columbia Pictures Television, Los
Angeles, named director of creative affairs,
off-network programing.

Albert Ovadia, director, corporate creative
services, NBC, Los Angeles, named VP, cre-
ative services.

Lilot Moorman, communications consultant,
Hill & Knowlton, Atlanta, named acting
manager, Atlanta office.

Kellie Castruita, programing and promotion
assistant, KOME(FM) San Jose, Calif., named
promotions director.

Eric Kraus, from Boston Herald, Boston,
joins Quinn & Johnson/BBDO there as ac-
count executive, public relations group.

Karen Jones, community relations director,
Spokane (Wash.) Young Women’s Christian
Association, joins KREM-TV there as commu-
nity relations coordinator.

Irwin Mesch, from Massachusetts Audubon
Society, Boston, joins noncommercial WGBH-
TV there as director of public affairs promo-
tion. Ellen Frey, entertainment publicist,
Goodman/Comora Inc., New York, joins
WGBH-TV as associate director of national pro-
motion, based in New York.

Linda Button, broadcast manager, Straw-
bridge & Clothier, Philadelphia, joins wCAuU-
TV there as manager of advertising and pro-
‘motion. Brian Blum, from wBBM-Tv Chicago,
joins WCAU-Tv as assistant director of com-
munications.

Brenda Scisson, associate director of public
relations, Cranford/Johnson & Associates,
Little Rock, Ark., named director of public
relations.

Joe Todaro, from wwL-Tv New Orleans,
joins KMBC-Tv Kansas City, Mo., as promo-
tion manager.
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Allied Fields

Susan Alvarado,
rector of congress
al liaison, Nati
Association of Bre
casters, Washing
named VP, cong
sional liaison. S
Danielson, from |,
duate program of £
Newhouse School
Public ~ Commun

L, tion, Syracuse Uni-
Alvarado sity, Syracuse, N
joins NAB, Washington, as writer-researc
television department.

Jack Giles, chief, radio division, An
Forces Radio and Television Service, Los .
geles, retires Aug. 30.

G. Christine Taylor, manager, radio divisi
Southern Education Communications As
ciation, Columbia, S.C., named execu
director of division.

Herbert Mendelschn, division VP, marketi
RCA Videodiscs, New York, has formed ¢
video entertainment consulting firm there.

John Crowley, VP, Old Stone Bank, Prc
dence, R.l., joins Cable Investments Ir
Englewood, Colo., as senior VP, investm
banking.

Beverly Dennison, manager of developme
application systems, Arbitron, New Yc
named director, systems definition and c
trol, Arbitron Ratings.

Deaths

Donald F. Fischer, 70, former NBC Wt
House correspondent during Roosevelt
ministration, died of heart attack Aug. 12
Doctor’s hospital, Coral Gables, Fla. He v
among announcers for Roosevelt’s fires
chats, and as pool reporter was at Wa
Springs, Ga., when Roosevelt died, prov
ing what BROADCASTING characterized
time as “one of the appealing human inter
broadcasts.” Fischer put WGEM(AM) Quin
Ill., on air in 1947, and moved t0 Miami
1949, working as announcer and program
rector at number of Miami stations, includi
WQAM(AM), WGBS(AM), WSVN(TV) 3
WPLG(TV). He is survived by his wife, M:
Ann, three sons and daughter.

Marshall Bayer, 25, senior analyst, ABC Te
vision Spot Sales, New York, drowned Au
11 in boating accident off Long Island, N.%

Arnold Pearson, 78, news editor and assist:
bureau chief of Associated Press Minneapo
bureau at time of his retirement in 1970, di
of heart attack July 22 at Minneapolis nursi
home. He is survived by his wife, Leona.

Paul Frumkin, 69, television producer a
programing consultant, died Aug. 18 of ca
cer at Cedars-Sinai Medical Center in L
Angeles. He was producer of Kup's Sho
syndicated talk/interview series, in 1962-7
and most recently had served as producer
NBC-TV’s daytime game show, Fantasy, ai
as consultant to talk show host Mike Dou
las.



lass Media Bureau’s
1over and shaker

ames Clayton McKinney has been the
‘CC’s Mass Media Bureau chief for just
wer a year. But judging from his track rec-
rd, broadcasters and cable operators have
rood reason to hope that he will stay in the
ob forever.

During McKinney's tenure the bureau has
ecommended more than 150 items for reso-
ution by the full commission. And many of
hose items were hefty ones—for example,
wthorizing TV stereo, revising the attribu-
ion rules, eliminating the regional concen-
ration rule, deregulating television and non-
:ommercial broadcasting, authorizing ex-
>anded use of FM subcarriers and pre-
:mpting the states from regulating the rates
>f anything but cable’s basic programing. At
‘he same time, the bureau also sped up its
srocessing of applications.

That McKinney gets results comes as no
urprise to veterans around the FCC. A ca-
ser civil servant and former chief of both
1€ Private Radio and Field Operations Bu-
:aus, McKinney, 44, has been at the FCC
or 21 years. That’s plenty of time to leamn
shich commission levers to push to get the
b done.

He also is no stranger to the broadcasting
usiness. He was an engineer/announcer for
/MON(AM) Montgomery, W. Va., for two
ears before joining the FCC. At the station,
€ got a taste of almost everything involved
n running a station. “‘I even swept the floors
nd cleaned the johns, if necessary,” he says.

McKinney is anything but hostile to the
ndustry. He describes himself as a “video
reak.” His home is equipped with six televi-
ion sets, one 68-inch TV projection screen
nd two videocassette recorders. If he’s not
st flying his Cherokee 180 (he’s an instru-
nent-rated pilot), he’s probably working on
1is motion-picture and video photography
echniques.

He’s not shy about expressing his fond-
iess for the television medium. “There’s just
1 lot of good television on the air,” McKin-
Iy says.

He also thinks TV has been serving the
nterest of the public in news and public af-
‘airs programing. “The news on TV, in my
spinion, is the best it has ever been, in any
iation, at any time,” he says. “It’s quick-
saced and fast, and that’s indicative of our
ife style. If you want more in depth, you ¢an
10 to newspapers.”

That'’s not to say McKinney is a complete-
y uncritical fan. He finds it irksome that
elevision tends to clone its past entertain-
mnent winners. “As a consequence, the
amount of innovation is stifled,” he says.

McKinney took his first job at the FCC in
1963, the same year he was graduated from
the West Virginia Institute of Technology
with a degree in electrical engineering. As
he tells it, he decided to apply for a job at the

James Clayton McKinney—FCC Mass Media
Bureau chief; b. June 3, 1940, Charleston, W.
Va.; BSEE, West Virginia Institute of
Technology, Montgomery, W. Va., 1963;
announcer/engineer, wmoNamM) Montgomery,
W. Va., and stringer, Associated Press, 1961-
1963; staff engineer, FCC Field Operations
Bureau, 1963-1968; assistant engineer in
charge, FOB Washington district office, 1968-
1970; chief of FOB monitoring operations
branch, 1970-1972; chief of FOB monitoring
systems division, 1972-1973; chief of FOB
enforcement division, 1973; FOB deputy
chief, 1973-1980; FOB chief, 1980-1981;
Private Radio Bureau chief, 1981-July 1983;
current position since July 1983; single.

commission after he received a surprise visit
from an FCC inspector at WMON(AM).
McKinney was holding down the fort alone
at the station when the inspector arrived.
“He so shook me up I knocked over the
typewriter,” McKinney says.

But things worked out all right. And
McKinney was impressed enough to want to
become an FCC inspector himself. The in-
spector, W, Elliot Ours Jr,, now chief of the
Field Operations Bureau’s enforcement divi-
sion, told McKinney that the commission
was hiring engineers. So McKinney ar-
ranged to go to Washington on his own
dime, was interviewed and landed a job as a
GS-S in the Field Operations Bureau.

He spent his first five years in the bureau
at a desk in Washington, mostly writing ra-
dio operator examinations. But after paying
his dues, McKinney made it out into the
field and worked his way up through the
ranks, becoming chief of the Field Oper-
ations Bureau in 1980, In July 1981, FCC
Chairman Mark Fowler appointed McKin-
ney chief of the Private Radio Bureau. At
Fowler’s request, McKinney moved over to
become chief of the Mass Media Bureau two
years later.

According to McKinney, heading the 380-
person Mass Media Bureau has not been
easy. For starters, the bureau is far more “po-
litical” than either the Private Radio or Field
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Operations Bureaus, McKinney noted. “Ev-
eryone has an interest in broadcasting, and
everyone wants to play in the game,” he
says. Still, heading the bureau has been “the
most challenging and most productive year
of my career,” he says.

Among the accomplishments with which
McKinney is most pleased is the volume of
proceedings the bureau has brought to reso-
lution since he has been its captain. “The
bureau sent more than 150 agenda items to
the full commission over the past year, and
that’s four times what it did the year before,”
he says.

Personally, however, he’s proudest of the
fact that the commission opted to protect the
industry-recommended Zenith/dbx stereo
standard in authorizing TV stereo. “The so-
lution in large part was mine,” McKinney
says. “l had to figure out a way the FCC
would understand that the only way the mar-
ketplace would work here was to protect a
standard without selecting one.”

McKinney concedes there have been frus-
trations. For example, he notes that he has an
“enforcement background.” His attitude: If
FCC policies and rules aren’t any good, get
rid of them; but if they’re on the books,
enforce them. He has “difficulty sometimes”
getting a majority of the commissioners to
go along with him when he feels enforce-
ment is warranted. *This is not a strong en-
forcement commission,” he says.

On his personal agenda for the future, he
says, is faster handling of petitions for waiv-
ers from cable’s must-carry rules. The way
things stand, McKinney notes, cable opera-
tors don’t have to carry new television sig-
nals while their requests for those waivers
are pending at the FCC. And a cable opera-
tor can get a two-year respite from carrying a
new UHF signal, simply because of the time
it takes the commission to process a waiver
request. “I want to expedite processing and
have that on a strict turnaround of 60 days,”
McKinney says.

McKinney also says he intends to explore
ways 1o prevent parties from using a variety
of petitions to erect roadblocks to new ser-
vice. “I want to see if there isn’t something
that can be done under the law to stop people
from using the process. . .for anticompeti-
tive purposes,” McKinney says. “I think
there are things that can be done, and I'm
going to spend a lot of time in the next 12
months looking at this.

“It’s a lawyer’s dream, but an entrepre-
neur’s nightmare,” says the nonlawyer. “We
have got to get rid of this unnecessary litiga-
tion that seems to be designed in many cases
for anticompetitive purposes.”

McKinney is aware that there’s an election
on the horizon, If there’s a change of admin-
istration, or a change of FCC chairmen for
some other reason, he realizes that he's vul-
nerable to replacement. Yet he hopes to stay
at the commission no matter what. “I"ve got
something to contribute to any chairman, |
hope,” he says. n



I Brief \

E.M. Warburg Pincus & Co., largest investor in SFN Companies Inc.,
has made $425-million leveraged buyout offer for diversified media
company. Heading group that includes seme SFN management,
New York-based investment banking firm, proposed offer to cur-
rent shareholders of estimated $40 per share, 53% above $26.25
closing price before announcement.
O
WEEK-TV Peoria, lll., and KRCG(TV) Jetferson City, Mo., have been sold by
LDX Group Inc. to Price Communications Corp. for $28 million.
Seller is Peoria, Ill.-based company headed by William R. Adams,
subsidiary of Kansas City Southern Industries, publicly held diver-
sified corporation based in Kansas City, Mo. Buyer is New York-
based station group with four AM's and two FM's, headed by
Robert Price, president and one of principal stockholders with
Citicorp Venture Capital Ltd., Lincoln Direct Placement Fund and
John Alden Life Insurance Co. It recently puichased KOMA(AM)
Oklahoma City (“In Brief.” March 12) and last year bought wWpCK(AM)
{formerly WIRK] and wIRK-FM West Palm Beach, Fla. (“For the Re-
cord,” July 18, 1983) and KkIO¥FM) San Francisco ("Changing
Hands," May 2, 1983). Broker was Lehman Shearson/Amercian
Express.
o

Oak Industries and SelecTV are expected to combine their separate
Los Angeles area subscription television operations by fall 1985,
under terms of recently announced draft agreement whereby Se-
lecTV will purchase Oak's 200,000-unit ON TV subscriber base for
unspecified sum. SelecTV, which has about 75,000 subscribers, is
expected to gradually convert ON TV viewers to its system over
12-t0-16-month period. Definitive agreement between two com-
panies is expected to be announced Sept. 1. Not involved in deal is
ownership of two UHF stations involved, although industry ana-
lysts speculate that Oak’'s move is prelude to sale of kBsc-Tv Cor-
ona, Calif., which Rancho Bernardo-based firm acquired in 1981.
SelecTV, owned by Japanese company, leases facilities of KWHY-TV
Los Angeles, owned by Harriscope Broadcasting. Aiso not affect-
ed is Oak's sole remaining STV cperation over wsNs-TV Chicago,
with about 84,000 subscribers.
u]

FCC Mass Media Bureau has extended reply comments deadline in
FM docket 80-90 proceeding from Aug. 22 until Aug. 31. "The
commission is aware of the difficulty that parties are experiencing
in searching this voluminous record for comments pertaining to
selected areas of interest,” bureau said. Nonetheless, bureau also
said its copying contractor, International Transcription Services,
now has “complete and better organized set of pleadings™ and has
asserted that it will be able to respond to requests in timely fash-

ion. Law firm of Pierson, Ball & Dowd had requested exten:
until Sept. 24 (BROADCASTING, Aug. 20).

u}
James Abernathy, ABC vice president, corporate affairs, resig
last week. Network put out one-sentence press release indicat
that Abemathy was leaving to pursue "other interests.” Netw
executive insisted his resignation bore “no relationship” to sex
harrassment suit filed against Abernathy, ABC and twa ot
network executives in May (BROADCASTING, May 28). Suit is
pending in U.S. district court in Washington. Abernathy is expe
ed to give deposition some time next month and trial is schedt
for Jan. 14, 1985. One attorney representing plaintiff Cecily C
man in case said they heard about resignation day after A
issued press release (Thursday, Aug. 23). Attomey said that
settlement discussions had begun with network.

w}

Howard Cosell told ABC last week that he no longer wanted t¢
part of talent crew for NFL. Monday Night Football, He was wic
quoted last week as having said he was leaving program beca
he was "bored” with doing games. Cosell had hinted eatlier t
when his contract was up in August he would not renew it
football telecasts. However, he will continue to host Sports B.
two-time Emmy award winning sporting news and interview j
gram airing Saturday afternoons on ABC, and will continue a
work with ABC Radio Networks, including commentaries :
horse race announcing. Cosell will also continue to host somu
network's Monday Night Baseball games.

a
UCLA and USC and two college football conferences to which t.
belong, Pacific 10 and Big 10, have filed suit in Los Angeles fed:
court against College Football Association, ABC, ESPN, Notre D:
and Nebraska. Suit alleges that CFA, which, by rules incorpora
in its TV plan, prohibits participating member schocls from hav
their games seen on any broadcast network but ABC and :
cable network but ESPN, is unlawfully restraining nonCFA me
bers from selling their games involving CFA opponents. CBS +
to televise game between UCLA, which is not CFA member, ¢
Nebraska, which is CFA member, on Sept. 22. But after C
signed with ABC, Nebraska was forced to pull out of its agreem
with CBS. Same situation occured with USC-Notre Dame gar

a}

USA Network sealed two major deals last week to bolster its spc
programing for coming year. Network signed one-year rene
agreement with National Hockey League for estimated $4 millior
will carry 33 regular season games and 25 playoff games, includ
Stanley Cup finals. Later in week, USA announced agreem

In an attempt, as Wire Service Guild President William Marrissey
put it, "to prevent the news service's demise,” the guild's execu-
tive committee and UPI management concluded negotiations
on a package of stringent pay cuts and staff reductions de-
signed to make the news service profitable for the first time in 20
years. The moves are also expected to make the company more
attractive lo potential investors.

The package, which contains a provision for an immediate
25% reduction in pay for all UPI employes (guild and nonguild
alike) now goes to the full guild membership for vote. The results
should be known within three weeks, union officials said. Morris-
sey, speaking on behalf of the guild's executive committee, said:
“This is the worst agreement | have ever recommended to the
membership of the Wire Service Guild. But under the circum-
stances, it is the best” that can be offered.

Staff cuts will total about 200. Some 40 permanent editorial
positions wilt be eliminated as will 60 temporary slots, all repre-
sented by the guild. In addition, management expects to elimi-
nate 100 nonguild positions. UPI said it has already laid off 47
employes, mostly temporaries hired for Olympics and political
convention coverage. The company said it hopées to restore all

UPI makes cuts to stay afloat

the eliminated positions after it has reached profitability.

If approved by the guild, the austerity plan would go into effect
Sept. 15, when the across-the-board 26% wage reduction
would take effect. it would be in effect through Dec. 15. Wages
would be restored to current fevels over a 10-month period
beginning at that time. Then, between December 1985 and April
1986, all employes would receive salary increases totaling 5%.
In exchange for the pay cuts UPI will give the guild members
company stock worth 6.5% of the company's total equity.

Currently, UPI is losing a little less than $1 millicn a month.
Expense control and wage reductions should save the news
service about $12 million, company executives said, and per-
haps even more. If the plan is approved by the union, UP!
expects to be in the black by $1 million at the end of the fourth
quarter of this year, and will have gross profits of around $3
million in 1988, said Luis Nogales, executive vice president and
general manager, UPI. He also confirmed reports that UPI hopes
to sell perhaps 30% of the company to investors. He said the
brokerage firm owned by G. William Miller, former treasury sec-
retary under President Carter has been talking with “various
prospects.”

—
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ulti-talent. Mike Weinblatt, president and chief operating offi-
# of Showtime/The Movie Channel, New York, has joined
fultimedia Entertainment as president. He succeeds Donald
ahlman, who continues as vice president of the parent com-
iny. Weinbiatt will be based in New York where Multimedia
ans to establish its new corporate headquarters. It is now
ised in Cincinnati. Prior to joining Showtime in 1980, Wein-
‘att was with NBC in numerous positions, including executive
P and general manager of NBC-TV, and was the first president
‘NBC's entertainment division. Multimedia executives shown
elcoming Weinblatt aboard (standing, I-r):; Wilson Wearn,
hairman, Waiter Bartlett, president; (sitting, l-r). Weinblatt
1d Dahiman.

Katz Sports to carry live college football this fall, to which Katz
rights. Exact schedule of USA games hasn’t been finalized,
t will carry one live Saturday afternoon contest (usually in
afternoon slot) for 12 weeks starting Sept. 8. Estimated value
al is between $1 million and $2 million. Katz has rights to Big
t Conference games and four individual schools, including
cuse, Miami, Pittsbuigh and Boston College.

m]
llite Network Delivery Corp., which offers Business Teletext
vork to subscribing companies via ad hoc group of commercial
public television stations, said last week it signed five stations
ylord Broadcasting Co. to become part of distribution network.
+ said Gaylord stations (kSTW(Tv] Seattle-Tacoma, Wash.,
ITv) Milwaukee, KHTV(Tv] Houston, wuaB|Tv) Cleveland and
'[Tvi Dallas) will give its teletext service mote than 50% cover-
of U.S. television households. It hopes to have 80% coverage
nd of year. Gaylord signed 10-year deal with SND under which
lons will receive total of $2 million first year and $25 million or
e by tenth year.

(u}
‘ard J. Pfister, president of Corporation for Public Broadcasting,
with Chinese public broadcasters, Wang Feng, director of China
itral Television (CC-TV), and Xu Chaung Cheng, director of
ign relations of CC-TV, last week to discuss exchange of non-
wmercial television and radio programs between two nations.
sgation of public broadcasters will travel to Beijing next Octo-
carrying with it excerpts from more than 100 televisicn and
0 programs, with plans to "explore opportunities for co-pro-
tions.” Cost of trip is being covered by $150.000 three-year
at from McArthur foundation.

u}

ge television advertising and communications firms and Peo-
s Republic of China have agreed to form China/USA Communi-
ons and Television Commercials Co. to produce and distribute
commercials, documentaries, videotapes, cassettes and al-
ns for showing in China. Three firms that have banded together
»rm China Communications Co. as joint venture are Las Palmas
ductions, Los Angeles; Videocom Inc., Dedham, Mass., and
8 Co., Beijing. Agreement provides that China/USA will hold

o)

all rights to market advertising time on China television to adver-
tisers in U.S., Canada and South America. China/USA will have at
least one minute of commercial time per day on state-run, nation-
wide television network, China Central Television, and will offer
this time to advertisers on open market
0

Mutual Broadcasting will launch The Jim Bohannon Show, new five-
hour weekly overnight live talk and interview program similar in
format to Mutual’s Larry King Show with newsmakers and celebri-
ties as well as phone-in audience participation, beginning Satur-
day, Sept. 22, at midnight. Bohannon is news correspondent for
Mutual who will also become anchor-writer for network's The
World This Morning on Sept. 6.

a

Supplemental appropriations bill for Corporation for Public Broad-
casting was signed by President Reagan Aug. 22, providing CPB
with additional $7.5 million, $20.5 million and $29.5 million for
fiscal years 1984-86, respectively. In meantime, some 50 National
Public Radio member stations have sent resolution to CPB asking
that NPR's share of supplemental (about $13 million) be sent di-
rectly to public radio stations, bypassing NPR. Ultimate decision
will be left for CPB board meeting, Sept. 21.

—
Friendly persuasion. The cabie industry received a stiff congres-
sional warning last week not to abandon the House cable bill
(H.R. 4103). The industry’s decision to withdraw its support
from the measure will only harm its credibility on Capitol Hill,
said Representative Tim Wirth (D-Colo.), chairman of the House
Telecommunications Subcommittee and the bill's author
"Your credibility in Washington was enhanced by your success-
ful efforts to reach a compromise on HR. 4103. Now, you are on
the verge of turning your back on the legislation; if you do, you
will throw away that credibility,” he said. Wirth delivered that
message before members of the Colorado Cable Association at
its annual meeting.

The nation'’s cities and the cable industry have been at odds
over the legisiation. Cable wants the cities to reopen negotia-
tions and discuss changes to the rate regulation provisions.
Wirth'’s remarks were not considered to be as harsh as they
might have been. One cable operator, who attended the meet-
ing characterized the Congressman’s speech as "honest and
sincere” in light of what has occurred. (While the bill appears
doomed, cable operators were heartened after hearing from Bl
Bradley. director of the Office of Telecommunications for the
city and county of Denver, who spoke to the group before Wirth.
Bradley indicated he was willing to push the cities to renegoti-
ate the rate regulation section of the bill.)

Wirth called on industry leaders to be responsible and “look
beyond the short term.” He said "in the long run, this industry
needs stability and certainty—and that the only way to get real
stability and certainty is through legislation.” He accused the
nation's cities and the cable industry of showing an unwilling-
ness to compromise. “Unfortunately, instead of re-opening ne-
gotiations over the timing of rate deregulation, the cable indus-
try and the cities seem to have opted for a game of ‘chicken.’
Judging from the most recent exchange of letters, each side
wants to appear less reasonable than the other.”

Wirth said he is sensitive to cable’s concerns about the rate
requlation of multiple tiers of basic service. "As you know,
before the compromise with the cities was reached, I stated
again and again that there was no need for any rate regulation
of cable service. I believe the FCC's Nevada decision is but-
tressed by the Supreme Court's opinion in the Crisp case.”

Furthermore, it's appropriate, he said, to take another look at
the rate deregulation provisions. But, "it is not appropriate to
abandon the entire bill over rate deregulation. ” And if the indus-
try walks away, he warned, “you will lose the ability t0 work
with Congress on a continuing basis on other issues of impor-
tance to cable, such as copyright and must carry. You will
seriously damage your reputation on Capitol Hill—and it will
take a long, long time to rebuiid it.”
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An observable truce

The U.S. military establishment has adopted an eminentty sensi-
ble policy on news coverage of military operations. The general

rule is that when the military goes into action, the news media

will go along. If the new policy had been in effect last fall,
reporters would have accompanied troops in the landings on
Grenada. The exclusion of journalists at that newsworthy event
led to the creation of the policy announced last week.

There are details to be worked out: for example, how to select
the members of a pool when the operation cannot accommodate
general representation of the media. But the principles accepted
last week by the secretary of defense are worthy of unanimous
support by both the Fourth and Fifth Estates. The report of the 14-
member special commission appointed by the chairman of the
Joint Chiefs of Staff, now the basis of U.S. policy, said, in part:
“First, the highest civilian and military officers of the government
should affirm the historic principle that American journalists,
print and broadcast, with their professional equipment, should be
present at U.S. military operations. And the news media should
reaffirm their recognition of the importance of U.S. military
mission security and troop safety.”

The explicit reference to “print and broadcast, with their pro-
fessional equipment” will be welcomed by the Fifth Estate.
Among some witnesses who appeared before the commission at
hearings last winter (BROADCASTING, Jan. 16), there were signs
of reluctance to let television on a battlefield. The commission’s
report rises above that parochial concern.

In its closing comments, the commission said: “An adversar-
ial—perhaps politely critical would be a better term—relation-
ship between the media and the government, including the mili-
tary, is healthy and helps guarantee that both institutions do a
good job. However, this relationship must not become antagonis-
tic—an ‘us versus them’ relationship. The appropriate media role
in reiation to the government has been summarized aptly as being
neither that of a lap dog nor an attack dog but, rather, a watch-
dog.”

That’s a paragraph that could be hung on any newsroom wall.

New order

As often happens when the talk turns to television programing,
discussions of this year’s coverage of the political conventions by
the three television broadcasting networks tend to get overblown.
True, the networks devoted fewer hours to both the Democratic
and Republican conventions than they had in the past, and, true,
many television viewers, most in some markets, chose something
else when the conventions were on the air. Neither phenomenon
is new.

Both the hours of convention coverage offered by the networks
and the hours of convention viewing have been declining since
1968. Figures presented in A.C. Nielsen’s “1984 Report on Tele-
vision” are instructive. The hours of network coverage (when one
or more of the three were telecasting from the convention) have
declined at Democratic conventions from 39.1 in 1968 (Hum-
phrey nominated, riots in Chicago) to 36.7 in 1972 (McGovern)
to 30.4 in 1976 (Carter) and 24.1 in 1980 (Carter). Average hours
and minutes of convention viewing by viewing households fell
from 9:28 to 6:24 to 5:53 to 5:29 in the same years.

Hours of coverage at Republican conventions were 34.0 in
1968 (Nixon), 19.8 in 1972 (Nixon renominated in a convention
admittedly tailored for prime time), 29.5 in 1976 {(Ford) and 22.7

in 1980 (Reagan). The Republican viewing followed suit: seven
hours and 53 minutes in 1968, 4:12 in 1972, 7:09 in 1976 and
4:49 in 1980.

When comparable figures become available for 1984, they will
undoubtedly continue the trend. But network figures alone will
undercount the 1984 convention audience. Although their uni-
verses are still mere fractions of those of the broadcasting net-
works, the Cable News Network and C-SPAN are new presences
that must be included in any appraisal of this year’s convention
audiences. So must the local audiences of the hundreds of broad-
cast stations that dispatched correspondents to San Francisco and
Dallas to send home reports with local angles.

The Fifth Estate and the relationships within it are changing in
ways that became more evident at the conventions of 1984. By
1988, there will have been four more years of change. Maybe
Reuven Frank of NBC will be proved right when he suggests that
the 1988 conventions can be covered by perhaps 70 NBC journal-
ists and technicians, as compared to the 500 of this year. Maybe
Ed Joyce of CBS will be proved right when he insists that com-
prehensive coverage will still be justified.

Whatever the three networks do in 1988 will matter less than
what they did in 1968, back in the days when they and their
affiliates were just about the only Fifth Estate there was.

The local angle

In a letter appearing in the “Open Mike” department of this
publication a week ago, Jim Lynagh, president of Multimedia’s
broadcasting division and chairman of the NBC-TV affiliate
board, explained why television stations objected when their
networks overran the 11 p.m. local news period with political
convention coverage. Stations, Lynagh explained, are jealous of
that time, which creates “a local news habit,” in Lynagh’s words,
and they go to considerable expense to fill it.

Elsewhere in this issue are several hundred column inches of
testimony to the correctness of Lynagh’s remarks. Not just at 11
p.m. but in all the other hours when the local news habit is
manifest, television stations are going to great expense to keep
the habit up.

It is also a fact, which could be the subject of another story, that
local television journalism has become a profit center of immense
importance to the average station’s bottom line. Anybody who
wants to get an idea of the television marketplace at work can start
on page 47.

Drawn for HROADCASTING by Jack Schmidt
“Our weather satellite pictures didn't come in.”
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Chances are you have ice
cream in the house right
now. Americans are the
biggest consumers of ice
cream in the world. Each of
us lick, spoon and drink
about 15 quarts every year.
But maybe ice cream’s not
your thing. Perhaps your
neighbor is eating your 3.75
gallons worth. So just think
about all of the other crispy,
juicy, nutritious foodstuffs at
your fingertips thanks to the
convenience of refrigeration.
In many American homes
that convenience is brought
to you by coal. That's right,
dependable coal fired
electric power provides more
than 50% of the electricity
we Americans consume.
Think of it as convenience,
or occasional indulgence.
Coal power. Keeping the
ice cream just right!

Banana Split. Made possible by coal.

AMAX Coal Company

A Ghvision of AMAX I

ANMNAIC

Minerals + Energy

Amax Coal-Company, Indianapoiis, Indiana, indiana Equal Employment Opportunity Employer M{F/H



The Ultimate Choice!

This advanced custom Ward-Beck 40-input stereo TV production console,
combining mono and stereo mixing facilities, is now operating at WFMY-TV in
Gree‘nsboro Horth Carohna

‘When WFMY decided to move into stereo television production they asked
leading manufacturers to submit designs and bids on this project. Ward-Beck'’s
inclusion in this select group brought Harte-Hanks Communications the benefits
of innovative and extensive engmeermg expertise employing sophisticated
modules well-proven under the rigorous demands of the major networks.

The fact that this comprehensive package actually came in at the most
acceptable price made the ultimate choice very easy.

i

First by Design.

Ward-Beck Systems Ltd.,
841 Progress Avenue, Scarborough;
Ontario; Canada MIH 2X4.

Tel: (4)6) 438-6550.

Tix: 065-25399:






