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USSB, the only broadcaster
licensed by the FCC for

high-powered DBS.

The first to receive a DBS
license for US continental cover-
age, The United States Satellite
Broadcasting Company's dedica-
tion to satellite-to-home television
service has been reaftirmed by its
recent commitment to RCA-Astro
Electronics for the construction of
USSB's satellite system.

Within just a few short years,
USSB will bring to the American

W
SvSs—iav

viewer an unprecedented televi-
sion opportunity—a minimum of
six channels of the most diverse
programming and services ever
available, many which are exclu-
sive to DBS technology. USSB and
DBS...broadcasting for the future.

United States Satelllte Broadcasting Company, Inc.




THE PEOPLE’'S
COURT

In session for its fourth
hit season, “The People’s
Court” is seen on over
165 stations representing
95% of all U.S. TV homes.
A Ralph Edwards Produc-
tion in association with
Stu Billett Productioris.

COMING SOON

TELEPICTURES 3

The long-awaited sequel
to our Telepictures 2
movie package including
blockbusters like “The
Dollmaker” with Jane
Fonda and “World War [I1”
starring Rock Hudson. 28
films in all, accompanied
by fully-researched promo-
tional support tools.

LOVE
CONNECTION

The demographic hit of
the ¢lass of '83—84 is

now entering its second
“lovable” season. Thishalf-
hour, unpredictable reality
strip is an Eric Lieber
Production in association
with Telepictures. Sold in
over 130 markets repre-
senting 85% of the country.

COMING SOON

THUNDERCATS"

The $15,000,000 animated
first-run children’s strip
custom made for the early
fringeaudience. A Rankin/
Bass Production. Already
cleared in over 70% of the
country for a September
‘85 debut.

N.LW.S/EXTRA

The pre-eminent

weekly news service |
in syndication has gotten |
even better with the addi- |
tion of "EXTRA! Sold to
over 160 broadcasters ]
worldwide.

COMING SOON

COMING SOON

MASTERS OF FURY

15 knock-‘em-dead Kung
Fu action titles starring
the masters of Kung Fu
action and accompanied
by a full kit of promos,
sales tools and exploita-
tion materials.

THE TELEPICTURES
ANIMATED PRIME
TIME SPECIALS

All-family, FIRST-RUN,
OFF-NETWORK quality
prime time animated
specials. A holiday gift for
your viewers. Perennial
all-family programming
debuting in local syndica-
tion in the 1985-86 season.

As youcansee, we’'ve added some exciting new features to our collection
since NATPE. And we've even improved a few of our classics. So if you're
building a collection of your own, talk to Telepictures.

We’re not hard to pin down.

New York * Los Angeles « Chicago * Dallas * Atlanta
Paris * Munich * Sydney * Tokyo * Toronto

..RP.RAT I.N




Vol. 107 No. 10

M)

BroadcastingzSep 3

Rich fall syndicated programing harvest
Theatricals losing blockbuster appeal on television
Advance on the Eastern Cable Show

FALL HARVEST O Crop of syndicated fare rich in
game shows and music video programs for fall.
Shows targeted to specific dayparts on the wane.
PAGE 33.

MVN MOVES IN O Ted Turner announces he will
introduce new music video service on Oct. 26.
PAGE 36.

CPB VETO D Reagan vetos CPB funding for years
1987-89. PAGE 37.

BIRDS IN BAYQU COUNTRY O Satellite users
conference in New Orleans finds international
satellites, DBS hot topics of discussion. PAGE 38.

DBS MONIES O USIA sets aside funds to study
possibility of direct broadcast sateliite service.
PAGE 40.

BLOOM IS OFF O Theatrical movies, with increasing
exposure on pay TV and videocassettes, are
losing audiences on television. PAGE 42.

INTERNATIONAL INCIDENT O Intelsat upset over
feeds Turner Broadcasting received from
Moscow's Friendship Games. PAGE 44.

RATINGS BUST O Republican national convention
turns out to be the least watched political
convention in television history. PAGE 46.

AT THE HELM O Randall Bongarten takes over as
president of NBC Radio. PAGE 47.

HANGING ON O New one-hour version of MucNeil/
Lehrer hasn't made much of ratings dent on the
network ratings and hour format is causing some

problems, but show's principals are still bullish on
program. PAGE 48.

LocaLIZE IT O RTNDA study foresees increase in
local production in both programing and news
over the next 10 years. PAGE 50.

ONE-INCH UNVEILING O Ampex set to show new
one-inch videotape recorder and time base
corrector at IBC show in England. PAGE 51.

EXEMPTION RULING O Federal court says Turner’s
wTBS Atlanta and its satellite carrier, SSS, are
exempt from copyright liability. PAGE 52.

WAR OF WORDS O FTC commissioner Pertschuk
and Chairman Miller have heated written
exchange as former bids farewell. PAGE 53.

INDIES SHARE O INTV says independents took 54%
of spot television market in first half of 1984. PAGE
57.

ATLANTA BOUND O Eastern Cable Show set to
open at World Congress Center this week. PAGE 61.

LEVEL PLAYING FIELD O CBS'’s Jankowski says
some media more equal than others where
regulation is concerned. PAGE 66.

PSA DRIVE D Radio and television networks launch
campaign to persuade citizens to vote in
upcoming election. PAGE 67.

SPANNING THE GLOBE 0O Comsat President Irving
Goldstein has established himself as an able
diplomat in the political arena of world
communications. PAGE 89.
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FIRST THERE

Before The Rockford Files, Quincy
and Magnum, there was Kojak, lead-
ing the way for a whole new genera-
tion of action dramas!

Kojak has it all: the realism,

the action, the characters, 0

the humor that makes it
of a show!

a natural for today’s syn-
dication audience. By
today’s standards,
it's a lollipop

And, besides the bravura
perfor mance by Telly Savalas,
Kojak has an incredible roster of
top guest stars: Dan Ackroyd, Sylves-
ter Stallone, Richard Gere, Lynn Red-
grave, Christopher Walken, Eileen

Brennan, Morgan Fairchild, John Rit-
ter, Veronica Hamel, Geraldine Page,
Irene Cara, Eric Estrada, Martin Bal-
sam, Sharon Gless, and many, many
more. Together, they make Kojak one
of the most promotable series in all of
television!

KDJAK 118 HOURS
FOR TODAY S VIEWERS!

©1984 UNIVERSAL CITY STUDIOS INC. ALL RIGHTS RESERVED.




Jeat’s on

{ouse Oversight and Investigations
subcommittee staffers last week
nterrogated Bruce Fein, FCC general
:ounsel, and several other commission
taffers on origins of FCC’s inquiry into
etention, modification or repeal of its
airness doctrine. Subcommittee staffer
lescribed interviews as “routine” follow-
1p to earlier request for all documents
renerated in drafting notice of inquiry.
tepresentative John Dingell (D-Mich.),
:hairman of subcommittee and of parent,
{ouse Energy and Commerce

“ommittee, is strong supporter of fairness
loctrine. Fein declined to characterize
nterrogation. But one commission source
lescribed it as attempt to “intimidate.”

\Next move

>resident Reagan’s veto of authorization
f major increases in funding for
-orporation for Public Broadcasting (see
1age 37) set supporters of legislation
including Republicans) to fuming, but
here was disagreement at week’s end over
vhat to do. Senator Ted Stevens (R-
\laska), key sponsor of bill, talked at one
wint of trying to override veto, but was
ater said to be waiting to explore options
vith Senator Barry Goldwater (R-Ariz.),
uthor of bill.

On House side, Representative Mickey
«£land (D-Tex.) wrote letter to CPB
'resident Edward Pfister pledging
upport “to override the President’s veto or
> seek alternative legislation.”

e
nto scrambling

showtime/The Movie Channel Inc. may
e next cable programer to decide on
:neryption system for scrambling of its
nay-service satellite signals. Company has
rarrowed choice 10 two systems—M/A-
>OM/Link-A-Bit’s VideoCipher [1, which
1BO has already chosen, and system
lesigned by Digital Video Systems
subsidiary of Scientific-Atlanta).
Jperators have been pressuring program
uppliers to scramble signals to help curb
iracy, estimated at more than $500 million
n lost annual revenues.

Broadcast networks are also exploring
neryption options for their satellite
ceds, among other reasons to prevent
rivate dish owners and cable headends
rom picking up so-called “clean”
commercial free) program feeds. CBS
nd ABC have talked with several
crambling unit manufacturers, including

M/A-COM, Zenith and Digital Video
Systems. NBC already has scrambling
capability within its Ku-band satellite
distribution network. Frame

synchronizers used with system are
capable of reshuffling picture lines,
although at this point corporate decision to
send out scrambled feed is unmade.

—
Legalized bird watching

House Telecommunications

Subcommittee will hold hearing at end of
this month on earth station bill (H.R.
5176} that would permit individuals to take
scrambled and unscrambled television
signals off satellites. Bill also calls for
establishment of copyright fee system to
be administered by FCC. Legislation,
introduced by Albert Gore (D-Tenn.),
Billy Tauzin (D-La.) and Charles Rose (D-
N.C.), is opposed by major copyright
holders including Motion Picture
Association of America and Home Box
Office. It will be first congressional airing
of issue.

Radio spot: still hot

Radio executives will learn this week that
national spot billings in July continued
double-digit increases over year before,
this time climbing 12.2% over July 1983
to $77,294,700. Spot business in June
was up 18%. Data is based upon financial
information collected confidentially from
16 sales representatives by Larchmont,
N.Y.-based Radio Expenditure Reports,
Inc. (RER). Year-to-date, national spot
billings are running 13.4% ahead of same
period year ago.

Life not so hi

Paul Klein quietly stepped down last
week as president of HiLife Channel, but
he will continue to acquire and package
movies for pay-per-night, adult-oriented
service under contract. As he prepared to
move out of HiLife offices, Klein said new
arrangement was worked out in July,
shortly after service debuted, because he
didn’t want operational, marketing and
promotional responsibilities. He also
suggested there wasn’t enough money to
execute those responsibilities properly.
“The company needs new financing,” he
said. Biggest problem is lining up affiliates
among cable systems and hotels and
motels, he said, so service “throws off
enough cash to afford the programing and
the distribution.”

HiLife Channel is service of Computer
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Addressable Television Systems Inc.
(CATS), which is owned by Klein (20%)
and Domestidyne (80%), joint venture of
Domesticom Corp., provider of pay
television services to lodging industry, and
Microdyne Corp., telecommunications
hardware manufacturer. Klein has agreed
to relinquish his 20% interest in CATS,
but how that will be done has yet to be
worked out.

Still another

Los Angeles, most crowded television
market in country, may soon find fit a bit
tighter. Oak Broadcasting, licensee of
KBSC-Tv (Corona), STV operation over
channel 58, has reportedly put facility up
for sale through broker Howard Stark at
asking price approaching $40 million. If
sold, station could become fifth
independent in market, which also
contains three network-owned stations,
two public stations, one Spanish-
language station, and another STV
operation. Oak is also negotiating to sell
its STV subscriber base to competitor
SelecTV, STV operation over channel 22.

Different drawing

FCC reportedly has reworked item
proposing lottery mechanism for
multichannel multipoint distribution
service in manner felt to address concerns
raised by Court of Appeals in Washingion
in overruling commission’s conclusion that
direct broadcast satellite service could be
exempted from statutory broadcast
obligations (BROADCASTING, July 30).
FCC has been using same regulatory
scheme for MDS that it used for DBS,
and MMDS lottery item was removed from
commission agenda in wake of release of
court’s DBS decision-(“Closed Circuit,”
July 30). FCC source said it is expected
that MMDS lottery item will now come up
at first or second meeting this month.

One-sided?

Minor contretemps has sprung up after
recent New York conference of Cable
Television Administration and Marketing
Society (BROADCASTING, Aug. 13). While
three-day conference received good

marks from most attending, one cable
programer had complaint. Cause of
dismay was that all of panel speakers from
programing world (seven) came from
HBO. Word from CTAM is that
composition of panels was decided by
variety of people, and nothing was
intentional.



Daniels into pay audio

Daniels & Associates, a leading MSO, and
Satellite Syndicated Systems have signed
an agreement under which Daniels be-
comes an equity partner in Star Ship Stereo,
the premium audio entertalnment venture
launched by Satellite Syndicated Systemsin
June.

Gerard A. Maglio, Daniels executive vice
president and a contributor to the Star Ship
Stereo concept, has been asked to serve on
the Star Ship board and as a marketing ad-
viser. Maglio said that Daniels has “"been
researching pay audio for some time now
and we're convinced there's a definite mar-
ket out there waiting to be tapped. Star Ship
Stereo is the vehicle we have chosen to es-
tablish ourselves as the quality, premium
audio service for our subscribers.”

Officials said systems representing more
than a million subscribers, among them Tri-
bune United of Montgomery county, Md.,
and Cable Communications in Lima, Ohio,
committed to Star Ship following its an-
nouncement at the National Cable Televi-
sion Association convention in June, and
that other systems are testing or planning to
test the pay audio service. Star Ship Stereo
is offered as a complete package, which Ed-
ward L. Taylor, SSS chairman and chief ex-
ecutive, considers a special attraction to
systems.

Taylor said that "cable operators can con-
tact one source and receive 10 commercial-
free formats, the necessary promaotional and
launch support, plus all the equipment and
technical assistance their system requires
for a single monthly fee. The fee is based on
the number of subscribers actually using the
service, so what we’re offering them is
something that's efficient, economical and
virtually risk-free.”

The satellite shuffie

Turner Broadcasting System announced its
satellite distribution plans for effecting the
move of its principal services from Satcom
[I-R to Galaxy L

Between now and Oct. 25, superstanon
WTBS(TV) Atlanta will continue to be on Sat-
com II-R, transponder 6. From Oct. 26 to
Jan. 1, it will be on Satcom II-R, transpon-
der 6, and Galaxy I, transponder 18. After
Jan. 1, it will on the Galaxy transponder
only.

Between now and Jan. 1, CNN will be on
Satcom III-R, transponder 14, and on Gal-
axy, I, transponder 7. After that, it will be on
the Galaxy transponder only.

Between now and Oct. 25, CNN Headline
News will be on Satcom IlI-R, transponder
15, and on Galaxy I, transponder 8. When
the Music Video Network in launched on
Oct. 26, CNN Headline News will remain on
Satcom IlI-R, transponder 15, while MVN
takes over Galaxy I, transponder 8. On Jan.
1, CNN Headline News will hop from tran-
sponder 15 to transponder 14 on Satcom III-

ar
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R, taking over CNN's old slot

Satcom II-R is located at 131 degrees
west longitude; Galaxy I, right next door at
134 degrees

CNN travels north

Last Saturday (Sept. 1) shaped up as a big
day for CNN—and for cable news enthusi-
asts—in Canada. That's the day the Turner
Broadcasting news service was to be intro-
duced to Canadians, in two swoops. All
Rogers cable systems throughout Canada
were to start carrying CNN, offering the 24-
hour service on a tier. In addition, two of
Groupe Videotron's systems in the province
of Quebec were to begin offering CNN, also
on a tier.

Rogers Cablesystems of Canada is that
country's largest cable operator, with 14
systems serving approximately 1.2 million
subscribers. The two Groupe Videotron sys-
temns serve approximately 600,000 subscrib-
ers in Montreal, Quebec City and several
smaller comrunities in the province.

Razorback special

The University of Arkansas, fearing loss of
television revenue in the wake of the Su-
preme Court's ruling voiding the television
contract between the NCAA and the broad-
cast networks, announced last week it is
getting into the pay sports business with a
group of Arkansas cable operators.
According to Charlotte Hrncir, director of
marketing, Wehco Video, one of the opera-

The cream of LO

Cable executives and producers of local
cable programing will be in Washington
this week for presentation of the National
Cable Television Association’s local ACE
awards at historic Ford’s Theater.

The ceremonies, which will be hosted
by actor E.G. Marshall and televised live
by C-SPAN, are scheduled for Thursday
evening (Sept. 8). Awards will be present-
ed in 28 categories by cable personal-
ities ranging from Home Box Office box-
ing commentator, Sugar Ray Leonard, to
CNN political commentator and corre-
spondent, Daniet Schorr.

According to NCTA, the winners have
been chosen from among 96 nominees
from 52 cable systems representing 22
MSO'’s. More than 800 entries from 214
systems were submitted.

All the nominated and winning pro-
grams will be featured on C-SPAN next
weekend. The televising of all or parts of
the programs will be interspersed with
call-in shows with cable executives and
program producers.

The presentation of the national
awards will take place Dec. 4 in Los An-
geles.
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tors involved in the prcject, the university
has put together a pay package of four foot
ball games and six basketball. And two
thirds of the cable systems in the state, setv
ing some 200,000 subscribers, have so fa
agreed to offer the package to their sub-
scribers, she said. Subscribers will be
charged $125 for the package, she said
with the revenues to be split equally be:
tween the cable operator and the school
The school will distribute the games ovel
transponder 22 of Satcom II-R.

The first event in the package is a footbal
game between the Razorbacks of Arkansas
and the Rebels of the University of Missis:
sippi on Sept. 15. The others are with the
University of Tulsa (Sept. 22), Texas Tecl
(Oct. 13) and Rice (Nov. 10).

A&E premieres set

October has been proclaimed “Orwel
Month" on the Arts & Entertainment Net
work, the culture-oriented basic cable net
work. British author George Orwell will be
honored in a six-part commemorative serie:
beginning Oct. 9 at 9 p.m. NYT. The serie:
of one-hour programs, produced by the BBC
and RM Arts, will be shown on successive
Wednesday evenings through Nov. 7. At 1(
p.m. NYT on Saturday, Oct. 13, the networl
will present “Animal Farm,” a 1954 Englist
film based on Orwell's political satire of the
sSame name.

On Sept. 28, Arts & Entertainment wi
debut the 90-minute BBC adaptation of th:
1941 Rex Warner novel, “"The Aerodrome.
The U.S. television premiere will be followet
Sept. 23 with the BBC's production of Mo
liere’s satirical comedy, "The Misanthrope,
at 8 p.m. NYT. Finally, on Sept. 28at 11 p.m
NYT, the cable service begins a four-par
mystery series, The Consultant, to be fol
lowed on Nov. 18 at 8 p.m. NYT with a the
atrical satire, "The Critic.”

Nielsen puts penetration at 43%

Nearly 43 of every 100 U.S. television home:
are equipped for cable TV service, accord
ing to A.C. Nielsen Co.'s cable householc
estimates for July. Nielsen put the cable to
tal at 36,105,500, representing cable pene
tration of 42.9%. The new figures reflected :
gain of 9.6%, or 3,175,360 cable homes
since July 1983.

New York continued to lead the list ¢
designated market areas (DMA's) ranked b
cable households, with an estimated total ¢
2,186,470. Los Angeles-Palm Springs wa
second with 1,361,990 and Philadelphia, th-
other DMA with more than a million cabk
homes, was third with 1,019,440. San Fran
cisco-Oakland was credited with 920,270 t:
take fourth place and Boston-Manchester
Worcester with 726,480 to take fifth. To ge
into the top 50, a DMA needed more tha:
225,000 cable homes: Baltimore ranked 50t
with 228,620.

Among the top 50 DMA's ranked by TV
homes, the highest penetration, 68.1%, wa




n Wilkes Barre-Scranton, Pa. But when the
narkets were ranked accerding to cable
enetration the list was led by San Angelo,
ex., at 85.0%

Nielsen also released figures tracing the
rowth of cable over the past 10 years. This
uly's 36.1 million cable homes and 42.9%
enetration contrasted with 7,776,120
omes and 11.7% in July 1974 and with
4,426,540 homes and 19.3% in July 1979

New Mexican stand-off

‘he Albucuerque, N.M., city council has
rassed a resolution urging Albugquerque Ca-
le Television, the city's cable franchise
older, to provide a printed statement warln-
1g of “the possible inappropriateness of
ertain television programing for younger
1lewing audiences.” According to a spokes-
1an for the cable operator, Albuquerque
;able Television does not intend to respond
2 the city's request. The chairman of the
ity's Cable Television Advisory Board, Bill
vy, conceded that under terms of the cur-
=nt franchise agreement, the city has no
uthority to require the recommendation
Duning a debate of more than an hour
ouncil members deleted porticns of an
riginal proposal, including specific refer-
nces to the alleged viclence on MTV and a
aquest that the cable firm provide “lock
ut” boxes at no cost to viewers who request
aem. A spokesman for the cable company
aid lock boxes are available for $16 from the
m, with free installation provided. The
riginal resolution was forwarded to the city
ocuncll as a recommendation of the Cable
‘elevision Advisory Board. Passage of the

resolution followed the much-publicized ar-
rest of a 16-year-cld Albuquerque youth,
charged with murdering his parents, who
reportedly engaged in “substantial viewing”
of MTV

Advertising’s mother lode

Cable operators should look past their pessi-
misms and focus on the “gold mine” that
local cable advertising can become. That
was the message from Herbert A. Granath,
president of ABC Video Enterprises, to the
Socuthern California Cable Association in
Los Angeles.

['m telling you,"” Granath said, “There's
gold in them thar wites! Many systems earn
up to $5 a year for every subscriber with
local advertising, with profit margins run-
ning between 40% and 70%. One system 1n
Houston brought in $70 per sub last year. By
the end of this decade, the average income
per subscriber of systems running local ad-
vertising is projected to be a healthy $12 a
year. According to Paul Kagan, two
MS3S0O’'s—Colony and Multimedia—reached
this per-sub $12 average last year, and they
are projecting a 30% increase for 1984."

Unlike in mining, Granath continued,
‘the reserves are not being depleted,” but
are growing. He said that “at ESPN we re-
cently increased local avails to a standard
four 30-second spots per hour during prime
time. And we're not alone. CBN recently
added 20 minutes of local avails to its week-
ly schedule. In fact, industrywide local
avails have grown by 50,000 spots in the
past two years

Granath recommended that cable opera-

tors concentrate more local advertising
sales efforts on “the rich fields of cooperative
advertising and direct marketing.” But he
warned, too, that "investment, planning and
the most up-to-date techniques" will be
needed.

As in any business,” he said, “success in
advertising requires investment. Automatic
insertion equipment and local origination
facilities must be viewed in terms of their
return, not just their price. A studio in par-
ticular should be regarded not as a profit
center, but as a loss leader for media sales.

‘Offering free or low-cost commercial
origination is a vital part of getting the local
retailer involved in cable advertising. In the
early days of radio and TV, broadcasters of-
ten supplied production facilities and exper-
tise to their sponsors. It was an investment
designed not to achieve just an immediate
sale, but to build a long-term business. And
it worked. The cable operator who fails.to
make a similar investment today is sitting
on a gold mine without a shovel.

Captioning contracts

Home Box Office has contracted with the
WaBH Caption Center, an independent,
nonprefit agency within wGBH-Tv Boston, to
closed caption one movie per month. In ad-
dition, the center has plans to caption prime
time programs for CBS's fail season, includ-
Ing Dallas, as well as the Public Broadcast-
ing Service's Masterpiece Theater, Mystery!,
American Playhouse, Great Performances,
Novae, Awmeriea Works, This Old House and On
the Money, a 13-part series debuting on PBS
next fall

WHERE THERE’S SMOKE, THERE'S
A HOT ISSUE.

Peopile feel strongly about smoking. You can spark
a lot of interest by exposing them to both sides of issues

invoiving cigarettes.

Anne Browder can help. Her job is giving straight
answers to tough questions about cigarettes. In person

oron the phone.

Get the other side too. And you'll get people involved.

CALL TOLL-FREE (800) 424-9876
THE TOBACCO INSTITUTE.
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LOS ANGELES
PHILADELPHIA

BOSTON
DALLAS
HOUSTON
CLEVELAND
PITTSBURGH

MINNEAPOLIS

SEATTLE
ATLANTA
TAMPA
ST. LOUIS
DENVER

SACRAMENTO

BALTIMORE
HARTFORD

PORTLAND, OR

CINCINNATI
MILWAUKEE
ORLANDO
NASHVILLE
CHARLOTTE
BUFFALO

NEW ORLEANS
GREENVILLE, SC

RALEIGH
MEMPHIS

OKLAHOMA CITY

LOUISVILLL
NORFOLK
BIRMINGHAM
DAYTON
GREENSBORO
LITTLE ROCK
SHREVEPORT
KNOXVILLE
MOBILE

ALBUQUERQUE
JACKSONVILLE

771 MARKETS!

KHJ-TV
WTAF-TV
WSBK-TV

KTVT
KHTYV
WUAR
WTAE-TV
KMSI-TV
KSTW
WSB-TV
WFTS-TV
KDNL-TV
KWGN-TV
KRBK-TV
WBAL-TYV
WFSB
KOIN-TV
WXIX-TV
WVTV
WOFL
WNGE
WSOC-TY
WGR
WVUE
WSPA
WTVD
WMC-TV
KGMC
WAVE-TV
WTVZ
WBRC-TV
WHIO-TV
WGHP-TV
KTHY
KTAL-TV
WRIR-TV
WKRG-TY
KSAF-TV
WTLV

FRESNO
GREEN BAY
PADUCAH
SPOKANE
LEXINGTON
CHATTANOOGA
AUSTIN
JACKSON
TUCSON
EVANSVILLE
LINCOLN
COLUMBIA
BATON ROUGE
HUNTSVILLE
SIOUX FALLS
WACO
GREENVILLE, NC
PEORIA

LAS VEGAS
AUGUSTA
SAVANNAH
LAFAYETTE
CHARLESTON
COLUMBUS, GA
MONROE
AMARILLO
MONTGOMERY
WHEELING
RENO

MACON
TOPEKA
FLORENCE
ALBANY, GA
WILMINGTON
ALEXANDRIA, LA
BILLINGS
HONOLULU
ANCHORAGE

A Toy Production distributed by

i

Columbia ji!chmcs
Televisiog

KRIEO
WFRV-TV
WSIL-TV
KHQ-TV
WTVQ-TV
WRCB-TV
KTVV
WITY
KVOA-TV
WFIE-TV
KHAS-TV
WLTX
WAFB-TV
WAANY-TV
KELO-TV
KCEN-TV
WCTI
WEEK-TV
KTNV-TV
WIBF
WSAV-TY
KATC
wCIV
WYEA
WTVE
KVII-TY
WSFA-TV
WTOV-TY
KAME-TY
WGNXA
WIBW-TY
WPDE-TV
WALRB-TY
WECT
KALB
KTVQ
KIKU
KIMO
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Pennsylvania State Lottery O Three-
week flight is scheduled to begin this
week In six markets. Commercials will
appear in all time periods. Target:
adults, 24-54. Agency: Lewis, Gilman &
Kynett, Philadelphia.

White House Pantry O Convenience
stores will begin four-week flight on Nov.
1 in five to six markets, including Boston,
Chicago and Milwaukee. Commercials
will be placed in all dayparts. Target:
adults, 18-49. Agency:
Jordan/Tamraz/Caruso Advertising,
Chicago.

McKee Bakeries O Little Debbie snack
cakes will be promoted in fourth-quarter
drive starting in mid-September and
continuing through end of year in more
than 20 markets in Southeast.
Commercials will be scheduled in all
dayparts. Target: women, 25-49; children,
6-11. Agency: Luckie & Forney,
Birmingham, Ala.

National Automotive Parts

- ApWireCheck

Association O Promotion for auto parts
will be highlighted in two-week flight to
begin in mid-November in 72 markets.
Commercials will run in all dayparts.
Target: men, 18-49. Agency: Fahigren &
Swink, Cincinnati.

Luzianne Tea O Fall campaign will have
flights starting in either October or
November for varying lengths, mainly for
four weeks, in 53 markets. Commercials
will be carried in all dayparts. Target:
women, 25-54. Agency: Rosenfeld,
Sirowitz & Lawson, New York.

Southeast Subaru Dealers O Three-
week flight is set to start in mid-
September in about 20 markets.
Commercials will be slotted in news and
sports pericds. Target: men, 25-54.
Agency: Levine Huntley Schmidt &
Beaver, New York.

[ JRADIOONLY C————— T

FS Supplies O Feed, seed and fertilizer
products will be spotlighted in four-
week flight to begin in earty November in

SAIABLE UPCOMING FEATURES ON YOUR AP WIRE.

every Sunday.

week.

THE CONTENDERS —The race is on. AP covers the run for the presidency,
and key congressional and senatorial contests in our series entitled, “The
Contenders.” 90-second scripts supplement your campaign coverage five
days a week, beginning Labor Day.

DIVERSIONS— AP highlights a different form of entertainment every day of
the week. from classical music to the latest in video games. Scripts run
seven days. from 90 seconds to two and a-half minutes.

TODAY IN HISTORY —This regular AP feature jogs the memory and puts
current events into perspective. Synopses run just before the first
Newswatch. Also, get a week’s worth of scripts two weeks in advance

THE SPORTSMAN—Charles Morey introduces listeners to the people who
play for pay in this regular sports personality feature show. This
three-take feature runs about three minutes and moves seven days a

PEOPLE IN THE NEWS — AP focuses on the personalities that make headline
news—entertainers, politicians, athletes. This two-minute feature moves
twice a day. Watch for it in the evening and before morning drive.

For more information call, {202) 955-7200

4p Associated Press Broadcast Services.
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Pushing lotteries. Television advertis-
ing to promote state lotteries rose by 27%
in the first half of 1984 to $10.5 miliion,
according to the Television Bureau of Ad-
vertising. Using figures compiled by
Broadcast Advertisers Reports, TVB said
New York was the largest state lottery ad-
vertiser in the first half of 1984 with spot
TV spending of aimost $2.1 million, up
almost 186% over 1983 period. Other
substantial spenders in the first six
months of this year were Pennsylvania,
$1.8 million; lllinois, aimost $1.4 million,
and Ohio, almost $300,000. There are 17
states and District of Columbia with lotter-
ies.

about 12 markets. Commercials will run
in farm programs. Target: farmers, 25-54.
Agency: Rhea & Kaiser Advertising,
Qak Brook, III.

Toys 'R’ Us Inc. T Pre-Christmas drive
will begin in mid-November for five
weeks in 64 markets, including
Baltimore, Chicago, Detroit, Los Angeles,
Washington and Houston. Commerciais
will be slotted in all dayparts. Target:
women, 25-49. Agency: Ed Libov
Associates, New York.

Fashion Bug 0 Women's apparel chain
will launch one-week flight in about 125
markets. Commercials will be placed in
daytime during weekdays. Target:
women, 18-49. Agency: Sciaky
Advertising, Bala Cynwyd, Pa.

CR Industries 0 Parts for trucks will be
advertised in two-week flight to begin in
mid-September in nine markets.
Commercials will be placed in time
periods between midnight and early
morning to reach truck drivers. Target:
truck drivers, 21-54. Agency: Sherman
& Larrison, Chicago.

Farmers Insurance Co. & Co-op
advertising effort between Family
Insurance and insurance agents will
begin in mid-September and continue
through end of year in 20 markets.
Spots will be carried on coverage of
various sports events. Targets: adults,
25-54. Agency: Foote, Cone & Belding,
l.os Angeles.

T RADIOANDTY

Pizza Hut C Fourth-quarter push in
Georgia, South Carclina and Tennessee
will begin in early October in 15 markets
in television with flights ranging from
eight to 12 weeks and on fewer markets
in radio. Commercials on both radio



JUDD HIRSCH JIM HUTTON
.

The stars are super. The action is fast. The scripts
sparkle. It's Five Star Mystery!

Night after night, day after day, your audiences will
witness a parade of television's top talent in a senes that
comes at a time when the mystery/detective genre is at

its peak of populanty!

JUDD HIRSCH DELVECCHIO

He's tough and he'’s arrogant—and he gets the job
done! Judd Hirsch of Taxi fame is Delvecchio, a street-
smart, big-city cop who just happens to have a law
degree. Hirsch’s powerful performance places Delvec-
chio among the best mystery dramas!

JIM HUTTON ELLERY QUEEN

The time is the 1940's. The place is New York. The sub-
ject is murder! Jim Hutton stars as Ellery Queen, the
legendary detective.

The uncanny plot twists, Hutton’s engaging perform-
ance and a huge roster of top guest stars make Elfery
Queen a first-rate whodunnit!

DAVID JANSSEN O'HARA, U.S. TREASURY

The crimes are smuggling, counterfeiting, narcotics
trafficking, racketeering. The fighters are undercover
agents of the U.S, Treasury Department.

Produced by Jack Webb, O’Hara is based on actual
U.S. Treasury Department files.

T

DAVID JANSSEN

KATE MULGREW  WAYNE ROGERS

KATE MULGREW MRS. COLUMBO

The beloved Lieut. Columbo's wife is on her own as
a spunky, determined newspaper reporter whose insa-
tiable curiousity leads her into all manner of mystery,
mayhem and murder!
WAYNE ROGERS CITY OF ANGELS

Wayne Rogers, television’s original Trapper John in
M*A*S*H, plays Jake Axminster, a cool, cynical LA pri-
vate eye in the 1930's.

From the creators of The Rockford Files, The A-Team
and Simon & Simon, City of Angels captures all of the
stark color and intensity of the action drama of the 30's.

FIVE STAR MYSTERY
Ideal strip programming with across-the-board appeal.

87 suspense-filled hours. _

New wrap-around titles.
e ——

For more details, call -
_HMP
. L "4

(212) 605-2790.

ADVSIONOF MCATV

® 1984 UNIVERSAL CITY STUDKOS INC. ALL RIGHTS RESERVED.
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Advertising improves. Nationwide survey conducted by.BBDO New York reveals that
consumers believe advertising is more informative and more entertaining than five years ago.
In telephone survey of 250 adutlts, BBDO found that 80% believe advertisers can provide
evidence to support their advertising claims and 60% believe that people depend more on
advertising today than they did five years ago. Respondents also were asked if they preferred
free network TV with commercials to network TV without commercials at cost of $30 per
month; 81% opted for free network TV with commercials.

Logistics. Roger Rice (1), president of Television Bureau of Advertising, and Harvey Spiege!,

executive vice president of research for bureau, look over floor plans of exhibitor space at
TVB's 30th annual membership meeting at Chicago's Hyatt Regency, Nov 7-9. Last year
marked first time that TVB offered exhibitors space at its annual meeting and two exhibitors
signed on. This year TVB intends to limit €xhibitors to about 12. They will be accepted on first-
come, first-served basis. Further information is available from Spiegel at TVB, 485 Lexington

Avenue, New York 10017.

NEW

Continental

55 kW FM

ey i‘
i |

High performance. Offers you high
fidelity, dynamic balance, good stereo
separation, extremely low noise and
distortion; exceltent frequency stability.
Compact size. Simple installation. Low
power consumption. Available with
fully automatic exciter and combiner
control.

Write for brochure on 817R-3 FM
transmitter

Continental Electronics Mfg. Co.
Box 270879 Dallas, Texas 75227
Phone (214) 381-7161

’ /()
f: ! I M a
®
1 kW thru 50 kW AM & FM transmitters and related equipment
©1983 Continental Electronics Mig. Co/5331

See us at NRBA booth 3010

and television will be in all dayparts.
Target: adults, 18-34. Agency: Austin
Kelley Advertising, Atlanta.

Summit Health Inc. O Hospital medical
program for persons with drug, alcohol
and weight problems will be advertised
in four-week flight to start in early
September in four Western markets.
Commercials will be slotted in all

dayparts. Target: adults, 25-54. Agency:

Janik & Associates, Los Angeles.

RepulReport

Wsok(am) Savannah, Ga.: To Blair Radio
from Selcom.

;]
Wrox(rm) Gainesville, Ga.: To Major Mar-
ket Radio (no previous rep).

=l
KuicFyy Vacaville, Calif.: To Weiss &
Powell (no previous rep).

a
Kpre(am) Paris, Tex.: To Masla Radic from
Weiss & Powell.

(]
Kezviemy Anaheim, Calif - To Masla Radio
from Roslin Radio Sales.

(]

KzzLFM) Le Mars, lowa: To Weiss & Powell
from Shelly Katz Radio.

Broadcasting Publications Inc.

Founder and Editor
Sol Taishott (1904-1982)

Lawrence B. Taishoft, president.
Donald V. West, vice president.
David N. Whitcombe, vice president.
Jerome H. Heckman, secrelary
Philippe E. Boucher, assistant treasurer.

The Fith Estate.
Broadcasting«

1735 DeSales Street, N.W., Washington 20036
Phone: 202-638-1022

[s]

Sol TaishoH, editor-in-chief (1904-1982)
Lawrence B. Taishoft, publisher

Editorial
Donald V. West, managing editor.
Leonard Zeidenberg, chief correspondent.
Mark K. Miller, serior news edilor.
Kira Greene, assistant 1o the managing editor,
Harry Jessell, associate editor
Doug Halonen, Matt Stump, Kim McAvoy,
John Eggerton, assistant edilors
Susan Dillon, staff writer,
Anthony Sanders, systems manager
Jeanne A. Omohundro, Scott Fitzpatrick,
Randall M. Sukow,
research assistants.
Robert Orr, Todd F. Bowie, production.

Semor Editonial Consuitants
Edwin H. James (Washinglon)
Rutus Crater (New York)

Editorial Consultants
Frederick M. Fitzgerald (Washington)
Rocco Famighetti (New York)

Broadcasting B Cablecasting
Yearbook
Mark Jeschke, manager
Joseph A. Esser, associate editor
David Seyler, staff assistant

Advertising
Washington
Gene Edwards, director of sales and marketing.
John Andre, sales manager (eQuipment and
engineerng)

Coris Kelly, saies service manager.
Christopher Moseley, ciassified adver sing
manager.

New York
David Berlyn, senior saies manager
Charles Mohr, Ruth Windsor,
saies managers.

Hollywood
Tim Thometz, sales manager.

Circulation
Kwentin K. Keenan, circuialion manager.
Patricia Waldron, Sandra Jenkins,
Debra De Zarn, Joseph Kolthoff,
Chris McGirr.

Production
Harry Stevens, production manager.
Dan Gallo, production asslstant.

Administration
David N. Whitcombe, vice president/operations.
Philippe E. Boucher, controlier
Albert Anderson.
Irving C. Miller, financial consuitant
wendy J. Liebmann.

Corporate Reiations
Patricia A. Vance, direClor

Bureaus
New York: 630 Third Avenue, 10017,
Phone: 212-599-2830.
Stephen McClellan, assocate ediior
Vincent M. Ditingo, senior editor. radio.
John Lippman, assistant editor
Geoft Foisie, sraff writer.
Marie Leonard, June Chauhan
advertising assistants.

Hollywood: 1680 North Vine Street, 90028.
Phone: 213-463-3148.
Richard Mahler, correspondent.
Tim Thometz, Wesiern saies manager.
Sandra Klausner, editorial-advertising assistant.

' American
Business
, » Pressinc

Founded 1931. Broadcasting-Telecasting * introGuced
in 1946. Television * acQuired in 1961. Cablecasting *
introduced in 1972 0 * Reg. U.S. Paten: Office. O
Copyright 1984 by Broadcasting Putlications Inc

TELEVISION. Cablecastings.

Broadcasting Sep 3 1984




36 MARKETS SOLD

FIRST 22 DAYS

INCLUDING: NEW YORK * LOS ANGELES * CHICAGO

')-“&1




A cable television advertising commentary from Charles Kadlec, president, Frazier, Gross & Kadlec Inc., Washington

Problems and potentials
of cable TV advertising

The most important new cash flow source
for the cable operator is advertising revenue.
The potential is just beginning to be recog-
nized by some MSO’s but is yet to be tapped
by many individual operators, for a variety
of reasons.

One of the barriers to the growth of adver-
tising on local cable systems has been sim-
ply that cable operators have focused atten-
tion upon more immediate goals. The
revenue growth in the 1970°s from simply
passing new homes and in the late 1970
and 1980’s from the introduction and tiering
of premium channels was sufficient to satis-
fy the industry’s needs. The cable operators’
attention, moreover, was diverted by fran-
chise battles and legislation and regulation
fights. Finally, selling advertising is not in
the mainstream of “traditional” cable oper-
ations. It requires a different technology, cre-
ates a different set of operating problems,
requires a different mind-set.

In the past, program vehicles for commer-
cial spot insertion were limited on cable.
Good technical equipment was limited. Au-
dience measurements, perceived as neces-
sary to attract advertising budgets from other
media, were sketchy at best.

Today the situation is changing. The tech-
nology for cable advertising is available, the
setling techniques are being developed, the
cash flow potential is excellent and the re-
sults are already in hand for many MSO's.

But the decision to develop local advertis-
ing for cable systems must be made carefully
and thoughtfully. The cable operator is faced
with different kinds of operating consider-
ations—selling advertising time is not like
selling basic and pay services to subscribers.

Here are some of the functions involved in
selling advertising on cable: selecting and
developing a local sales staff; selecting a na-
tional sales representative: building a rate
card; instituting market and audience re-
search; producing the local advertising spot;
scheduling and switching spots; billing the
advertiser.

The initiation of local cable advertising
must also be supported by specialized capital
equipment—commercial insertion equip-
ment, commercial production equipment
and trafficking/billing equipment. The com-
mercial insert and trafficking/billing pack-
ages tend to run upward of $60,000, in-
stalled. The local commercial production
equipment (camera, videotape recorder and
editor) runs upward of $40,000. A minimum
system, therefore, will require a capital out-
lay of $100,000, and some operators feel an
investment of double that amount is neces-

Charles H. Kadlec is president of the
Washington-based consulting firm of Frazier,
Gress & Kadlec Inc. The firm provides
financial consulting services to broadcasters,
cable companies, radio common carriers
and newspapers. Prior to joining FG8K, he
was chief financial officer for WGN
Continental Broadcasting. He also served
as director of planning and administration
at weem-Tv Chicago.

sary. It is important to be certain that the
equipment purchased represents state-of-
the-art automation and that it addresses the
clerical problems associated with handling
sales orders, scheduling spots, producing
sales confirmations, billing and accounting.

Despite the sophistication of the hard-
ware, the cable operator must anticipate new
operating expenses associated with the sale
of advertising: compensation for the sales
staff, the commercial production manager
and the operations/traffic manager; market/
audience research expense, and promotion
and management attention.

The selection of an experienced and tal-
ented production manager is the key to the
quality/cost/customer-satisfaction equation
essential to a successful local selling effort.

The selling operation, even with the most
well-designed trafficking/billing modules,
will also require a scheduling and traffic
manager. At the outset there is probably a
minimal need for in-house market/research
capability, although such an effort will en-
hance selling.

The time spent by management to institute
a local spot selling effort and assure the
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proper control systems for a smooth oper-
ation is difficult to quantify but can be sub-
stantial.

What is the advertising revenue potential
for a cable system? Cable system advertising
is primarily a local medium, National adver-
tisers in general tend to purchase ratings and
demographics, data that local systems can-
not provide. The national cable advertisers
tend to purchase cable network time. In-
deed, until the major cable system intercon-
nects can demonstrate “big” numbers and
“big” target audiences, national advertising
on individual cable systems will remain at
token amounts.

As an untried medium without numbers to
sell, local cable systems must price them-
selves competitively with local radio and
newspapers. They will draw little advertis-
ing expenditures directly from broadcast
television until they can offer substantial au-
diences or attractive demographics.

Radio may be the best broad gauge of the
potential for cable systems. Let us assume,
for the sake of discussion, that a Colorado
Springs cable system could attain 5% of the
Colorado Springs radio advertising. This
would provide the system an annual adver-
tising revenue base of $325,000. The poten-
tial for cable advertising is not exclusively
existing advertisers, however. An aggres-
sive cable selling effort can be expected to
uncover new media advertising revenues,
swelling the advertising revenue pie for all
and enhancing the cable system’s share of
that pie.

Let’s discuss a hypothetical investment
payback scenario for a system that invests
$150,000 in high-quality insertion and pro-
duction equipment. We have made the fol-
lowing assumptions: revenue potential of
$350,000; four years to achieve potential;
operating cash flow margins of 50% at matu-
rity; five-year, straight-line depreciation; ef-
fective income tax rates of 50%.

In year one, the system generates adver-
tising revenues of $100,000 (about 30% of
potential) and an operating cash flow of
$25,000. Reported pre-tax profits are nega-
tive, but due to depreciation, after-tax cash
flow is $25,000, and there is an investment
tax credit of $15,000. Year two generates an
after-tax cash flow of $50,000.

In this hypothetical example, the original
equipment investment is repaid in less than
three years of operation,

Cable advertising requires significant
capital investment and increases in staff and
other operating expenses. We believe that
the investment can be justified today for
most operators and that the cable system that
addresses this new profit potential quickly
and responsibly will be able to realize new
growth in revenues per subscriber. [ ]



AT THE NAL/NDEBA

RADIO CONVENTION AND PROGRAMMING CONFERENCE

Al MIELISSA
JARDREAU MANCHESTED

" BILTMORE BOWL ~ BILTMORE BOWL
Monday, Sep’r.17’rh Tuesday, Sept. 18th
: m. 8:30 p.m.

nce again, Westwood One has been chosen to produce and present the major entertainment events for the 1984
AB/NRBA Radio Cenvention and Programming Conference. Throughout the year, Westwood One delivers the biggest
Brents on radio to listeners across the country, and we're proud te present special performances by superstar artists Al
arreau and Melissa Manchester live tor the industry's own convention. Our Concertmaster I mobiie studio will record every
ote of both performances and will be open throughout the convention so you can see the state-of-the-art in live recording.
We look forward to participating in the Network Radio Panel and visiting with everyone in the Westwood One hospitalit
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NEW YORK

LOS ANGELES
CHICAGQ
PHILADELPHIA
SAN FRANCISCO
BOSTON
DETROIT

WASHINGTON, D.C.

DALLAS
HOUSTON
CLEVELAND
PITTSBURGH
MIAMI
MINNEAPOLIS
SEATTLE
ATLANTA
TAMPA

ST. LOUIS
DENVER
SACRAMENTO
BALTIMORE
HARTFORD
PORTLAND, OR.
INDIANAPOLIS
PHOENIX

SAN DIEGC
KANSAS CITY
CINCINNATI

STARSKY & HL

WNEW-TV

KTLA
WFLD-TV
WTAF-TV

KTZO
WSBK-TV

WXON
WTTG
KTXA
KRIV-TV
WCLQ-TV
WPGH-TV
wWDZL
KSTP-TV
KSTW
WSB-TV
WTOG
KDNL-TV
KTMX
KTXL
WNUV-TV
WETG
KPTV
wWTTV
KPHO-TV
XETV
KSHB-TV
wWLwT

MILW/AUKEE
ORLANDO
NASHVILLE
CHARLOTTE, N.C.
NEW ORLEANS
COLUMBLUS, OH.
GREENVILLE, S.C.
RALEIGH
MEMPHIS
OKLAHOMA CITY
LOUISVILLE

SAN ANTONIO
NORFOLK
BIRMINGHAM
GREENSBORO
ALBANY

LITTLE ROCK
SHREVEPORT
TULSA
RICHMOND
KNOXVILLE
MOBILE
ALBUQUERQUE
JACKSONVILLE
FRESNO
SYRACUSE

DES MOINES

wITI-TV
WDEO
wzTV
wWPCQ-TV
WGNO-TV
WCMH-TV
WSPA-TV
WPTF-TV
WMC-TV
KOKH-TV
WLKY-TV
KSAT-TV
wTvVZ
WBRC-TV
WITM-TV
WAST
KTHV
KTAL-TV
KOKI-TV
WXEX-TV
WATE-TV
WMPI
KNAT
WTLV
KJEO
WTVH
WHO-TV

GREEN BAY
ROCHESTER
PADUCAH
SPOKANE
DAVENPORT
PORTLAND, ME.
CHATTANOOGA
COLUMBIA, S.C.
BURLINGTON
GREENVILLE, N.C.
LAS VEGAS
ROCKFORD
CHARLESTON, S.C.
COLUMBUS, GA.
MONROE
AMARILLO
SANTA BARBARA
BEAUMONT
MCALLEN
LUBBOCK
BANGOR
ALEXANDRIA, LA.
LAKE CHARLES
BOWLING GREEN
LIMA
ANCHORAGE
HONOLULU
WENATCHEE

A SPELLING/GOLDBERG PRODUCTION DISTRIBUTED BY

A UNITOF

WBAY-TV
WOKR
KBSI
KSKN
wWOC-TvV
WMTW-TV
WDSI-TV
WOLO-TV
WPTZ
wCTl
KTHV
WREX-TV
WCSC-TV
WXTX
KNOE-TV
KFDA-TV
KCOY-TV
KBMT
KRGV-TV
KLBK
WVH
KLAX-TV
KVHP
WBKO
WLIO
KIMO
KITV
KCWT
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This week

Sept. 3-5—SPACEI/STT! satellte electronics show.
Opryland hotel, Nashville.

Sept. 5—National Academy of Television Arts and
Sciences. New York chapter, drop-in luncheon. Speak-
er: Harlan Rosenzweig. president. Group W Satellite
Communications. Copacabana, New York.

Sept. 6-Local ACE cable programing awards recep-
tion and presentation, sponsored by National Cable
Television Association. Ford's Theater, Washington. in-
fermation: (202) 775-3550.

Sept. 6-7—Meeling of the board of National Cable
Television Association. Madison hotel. Washington.

Sept. 6-8—Eastern Cable Show. sponsored by Souih-

® Indicates new or revised listing

ern Cable Television Association. Georgia World Con-
gress Center, Atlanta. Information: (404) 252-2454.

Sept. 7—National Association of Community Televi-
sion Broadcasters organization meeting. Sheraton Air-
port hotel, Kansas City, Mo.

Sept. 7—Deadline for entries in National Black Pro-
graming Consoriium's "Prized Pieces 1984." awards
honoring programs which “present blacks in positive,
principal roles.” Information: NBPC, 700 Bryden Road.
suite 135, Columbus, Ohio, 43215; (614) 461-1536.

Sept. 7—Deadline for entries in 19th Gabriel Awards,
sponsored by Unda-USA. Information: Edward Mur-
ray, (618) 397-2845.

Sept. 7-9—New Hampshire Association of Broadeast-
ers annual meeting. Red Jacket Inn, North Conway.
N.H.

Sept. 7-8-—"Film and Video: The Best of Both Worlds,”

Sept. 6-8B—Southern Cable Television Association
Eastern show. Georgia World Congress Center, At-
lanta. Future show: Aug. 25-27, 1985, Georgia
World Congress Center.

Sept. 16-19—"The Radio Convention and Pro-
graming Conference,” combined conventions of
National Radio Broadcasters Association and Na-
tional Association of Broadcasters Radio Program-
ing Conference. Westin Bonaventure and Biltmore
hotels, Los Angeles.

Sept. 21-25_10th International Broadcasting
Convention. Metropole Conierence and Exhibition
Center, Brighton, England.

Oct. 28-Nov. 2—Society of Motion Picture and
Television Engineers 126th technical conference
and equipment exhibit. New York Hilton.

Qct. 30-Nov. 1—Atiantic Cable Show, Atiantic City
Convention Center, Atlantic City, NLJ. Information:
(609) 848-1000.

Nov. 7-9-Television Burean of Advertising 30th
annual meeting, Hyatt Regency, Chicago. Future
meelings: Nowv. 11-13, 1985, Hyatt Regency, Dallas;
Nov. 17-19, 1986, Century Plaza, Los Angeles, and
Nov 18-20, 1987, Washington Hilton, Washington.
Nov. 11-14—Association of National Advertisers
annual meeting. Camelback Inn, Scotisdale, Aniz.
Nov. 17-20—AMIP '84, American Market for In-
ternational Programs, second annual program
marketplace, organized by Perard Associates with
MIDEM and National Video Clearinghouse. Fon-
tainebleau Hilton, Miami Beach.

Dec. 5-7—Western Cable Show, sponsored by
California Cable Television Association. Anaheim
Convention Center, Anaheim. Calif. Information:
(415) 428-2225.

Dec. 5-7—Radio-Television News Directors Asso-
ciation international conference. San Antonio Con-
vention Center, San Antonio. Tex.

Jan. 5-8, 1985—Association of I ndependent Tele-
vision Stations (INTV) annual convention. Cen-
tury Plaza hotel. Los Angeles.

Jan. 10-14, 1985 NATPE International annual
convention. Moscone Center, San Francisco. Fu-
ture conventions: Jan. 17-22, 1986, New Orleans
Convention Center, and Jan. 24-27, 1987, New Or-
leans.

Jan. 26-29, 1985 —Radio Advertising Bureau's
Managing Sales Conference. Amfac hotel, Dallas.
Jan. 30-Feb. 1, 1985—25th annual Texas Cable
Show, sponsored by Texas Cabie TV Association.
San Antonio Convention Center, San Antonio, Tex
Feb. 3-6, 1985-—Nationa! Religious Broadcasters
42nd annuai convention. Sheraton Washington.
Washington.

Feb. 15-16, 1985—Society of Motion Picture and
Telenision Engineers 19th annual television con-

MajerzIMeetings;

ference. St. Francis hotel, San Francisco.

March 7-9, 1985 —16th annual Country Radio
Seminar, sponsored by Country Radio Broadcast-
ers Inc. Opryland hotel, Nashville.

March 26-27, 1985—Cabletelevision Advertising
Bureau's fourth annual cable advertising confer-
ence. Sheraton Center, New York,

April  14-17, 1985—National Association of
Broadcasters annual convention. Las Vegas Con-
vention Center, Las Vegas. Future conventions: Dal-
las, April 13-16, 1986; Datlas. April 12-15, 1987,
and Las Vegas. April 10-13, 1988.

April 20-25, 1985—201th annual MIP-TV, Marche
International des Programmes, international TV
program marketplace. Palais des Festivals,
Cannes, France.

May 5-8, 1985—ABC-TV annual affiliates meeting.
New York Hiiton, New York.

May 7-11, 1985—American Women in Radio and
Television annual convention. New York Hilton. Fu-
ture convention: May 27-31, 1986, Loew's Anatole,
Dallas.

May 12-15, 1985 NBC-TV annual affiliates meet-
ing. Century Plaza, Los Angeles.

May 12-15, 1985—Broadcast Financial Manage-
ment Association 25th annual conference, Chica-
go. Future conference: April 27-30, 1986, Los An-
geles.

May 15-18, 1985—American Association of Ad-
vertising Agencies annual meeting. Greenbrier,
White Sulphur Springs, W. Va.

May 19-22, 1985—('BS-TV annual affiliates meet-
ing. Fairmont hotel, $San Francisco.

June 2-5,1985—Nattonal Cable Television Asso-
ciation annual convention, including National Ca-
ble Pragraming Conference. tas Vegas Conven-
tion Center, Las Vegas. Future Conventions: March
16-19, 1986, Dallas. and May 17-20, 1987, Las
Vegas.

June 5-9, 1985 Broadeasters Promotion Associ-
ation/Broadeast Designers Association annual
seminar. Hyat! Regency, Chicago. Future conven-
tions: June 10-15, 1986, Loew's Anatole, Dallas;
June 17-20, 1987, Peachiree Plaza, Atlanta; June
22-25, 1988, Bonaventure, Los Angeles; June 22-
25, 1989, Renaissance Center, Detroit.

June 8-12, 1985—American Advertising Feder-
ation national convention. J.W. Marriott, Washing-
ton. Future convention: June 14-18, 1986, Hyatt
Regency Chicago.

Aug. 8-Sept. 14, 1985—Space WARC, first of two
sessions to develop plan for space services in
geostationary orbital arc. Some 150 countries ex-
pected to attend. Second session of World Admin-
istrafive Radio Conference scheduled for October
1988. Geneva.
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symposium sponsored by Southeast Film and Video
Consortium. Videotape Associates. Atlanta. Informa-
tion: (404) 239-0319.

———
Also in September

Sept. 8-10—Minnesota Broadcasters Association fall
convenlion. Kahler Inn, Hibbing, Minn.

Sept. 9-11—[{linois Broadcasters Associatzon annual
convention. Eagle Ridge Lodge, Galena. lll.

Sept. 10—National Assoctation of Broadcasters re-
gional meeting for smatl market TV broadcasters. Hyatt
hotel, Los Angeles airport.

Sept. 10—Deadiine for entries in International Film
and TV' Festival of New York. Information: Festival,
251 West 57th Street, New York, N.Y, 10019.

Sept. 10-—Advertising Club of Greater Boston 24th
annual Hatch Awards. Park Plaza Castle, Boston.

Sept. 10—National Academy of Television Arts and
Seienices, New York chapter, drop-in dinner. Topic:
“Opportunities in Corporate Television: Going Strong,
Looking Good.” Copacabana, New York.

Sept. 11—0Ohio Association of Broadcasters "small
market radio exchange.” Westbrook Country Club.
Mansfield. Ohio.

Sept. 12—National Academy of Television Aris and
Sciences. New York chapter, drop-in luncheon. Speak-
er: Stuart Hersch, chief operating officer, King World
Inc., distributor of Wheel of Fortune and Jeopardy.
Copacabana, New York.

Sept. 12—Qhio Association of Broadcasters "small
market radio exchange.” Holiday Inn, Chillicothe, Ohio.

Sept. 13—0hio Association of Broadcasters “small
market radio exchange.” Holiday Inn, Wapakoneta,
Onio.

Sept. 13—Cabletelevision Advertising Bureau local
cable sales advertising workshop. Quality Inn, Vernon,
Conn.

m Sept. 13—Northern California Broadcasters Asso-
eiation luncheon meeting. Speaker: Bill Stakelin, presi-
dent, Radio Advertising Bureau. Hotel St. Francis, San
Francisco.

Sept. 13-15—Alaska Broadecasters Association 20th
annual convention. Travelers Inn, Fairbanks, Alaska.

Sept. 14—Southern California Assoctation of Govern-
ments/Annenberg School of Communications and
Southern California Cable Association regional tele-
communications conference. University of Southemn
California campus. Los Angeles.

Sept. 14-15—Eighteenth annual South Dakota Broad-
casters day. South Dakota State University and Stauro-
lite Inn, Brookings, S.D. Information: (605) 688-4191.

Sept. 14-15—Radio-Television News Directors Asso-
ciation region eight meeting. Ohio University, Athens,
Ohio.

Sept. 14-16—Maine Association of Broadeasters an-
nual convention. Sebasco Lodge. Sebasco Estates,
Me.

Sept. 14-16—"Fim and Video: The Best of Bott
Worlds,” symposium sponsored by Southeast Filmi
and Video Consortium. Crawford Communications, At-
lanta. Information: (404) 239-0319.

Sept. 15—Deadline for entries in 16th National Abe
Lincoln Awards, sponsared by Southern Baptist Radic
and Television Commission. Information: Bonita Spar:
row, SBRTC, 6350 West Freeway, Fort Worth, 76150.

Sept. 15—California AP Television-Radio Associ:
ation regional seminar. Sacramento Inn, Sacramento
Calif.

Sept. 15—Radio-Television News Directors Associ:
ation region two meeting. in association with Radic
Convention (see below). Keynote speaker: Ed Asner
Screen Actor's Guild. Westin Bonaventure, Los Ange:
les.









MGM/UA invites you to be part of a unique, new adventure in television
programming —the MGM /UA PREMIERE NETWORK: 24 top quality, theatrical
motion pictures with no prior network exposure. Each outstanding feature is

available on a barter basis, one each month over a two-year period.*
MGM/UA Premiere Network...It's a premiere you won't want to miss!

24 Major Theatrical Motion Pictures.”

THE BEASTMASTER ENDANGERED SPECIES RETURN OF
THE BLACK STALLION FAME A MAN CALLED HORSE
RETURNS THE FINAL OPTION ROMANTIC COMEDY
BRAINSTORM FORCED VENGEANCE SHOOT THE MOON
CANNERY ROW THE FORMULA A STRANGER IS WATCHING
CLASH OF THE TITANS  THE FRENCH THIEF
CUBA LIEUTENANT'S WOMAN  TRUE CONFESSIONS
CURSE OF THE THE ICE PIRATES WHOSE LIFE IS IT ANYWAY?
PINK PANTHER MISUNDERSTOOD THE YEAR OF
MY FAVORITE YEAR LIVING DANGEROUSLY
PENNIES FROM HEAVEN
RECKLESS

‘--‘:’r_x-_..._r_\\'nr-.'.- e
TELEVISION
SIXTY YEARS OF GREAT ENTERTAINMENT

he feature of the month will be available for a **24 of the above 26 titles will comprise



Sept. 15—Radio-Television News Directors Associ-
ation region four meeting, with Oklahoma AP and Uni-
versity of Oklahoma. Norman, Okla.

Sept. 15—Radio-Television News Directors Associ-
ation region five meeting with Northwest News Broad-
casters Association. Eau Claire, Wis.

Sept. 15—Radio-Television News Directors Associ-
ation region nine meeting with Louisiana AP. Royal
Sonesta, New Orleans.

Sept. 16-18—Central Educational Network fifth annu-
al national program screening. Marc Plaza hotel, Mil-
waukee. Information: Ann Delarye-Gold, (312) 545-
7500.

Sept. 16-18—Nebraska Broadcasters Association
51st annual convention. Holiday Inn, Columbus, Neb.

Sept. 16-18—National Religious Broadcasters West-
ern chapter convention. Los Angeles Marriott (Airport),
Los Angeles.

Sept. 16-19-—"The Radio Convention and Programing
Conference,” combined conventions of National Asso-
ciation of Broadcasters and Nationa! Radio Broad-
casters Association. Westin Bonaventure and Biltmore
hotels, Los Angeles.

8 Sept. 17—Conumunity Broadcasters of America
Western regional meeting. Sheraton Lakewood, Den-
ver,

Sept. 17-18—"Selling Cable TV Services,” course of-
fered by American Management Association. AMA
headquarters, New York.

Sept. 17-19—Kentucky Broadcasters Association an-
nual fall convention. Marriott, Lexington, Ky

Sept. 18—Southern Californic Cable Association
meeting. Los Angeles Airport Hilton, Los Angeles.

Sept. 18 Cabletelevision Advertising Bureau local
cable sales advertising workshop. Red Lion Inn, Oma-
ha.

Sept. 18—0hio Association of Broadeasters “small
market radic exchange.” Avalon Inn, Warren, Ohio.

Sept. 18—Hollywood Radio and Television Society
newsmaker luncheon with panel of network entertain-

ment division presidents. Beverly Wilshire hotel, Bever-
ly Hills. Calif. Information: (213) 769-4313.

Sept. 18—Aassociation of National Advertisers ninth
annual corporate advertising workshop. Waldori-As-
toria, New York.

® Sept. 18-19—Kentucky Broadcasters Association
fall convention. Marriott Resort, Lexington, Ky 4

Sept. 19—National Academy of Television Arts and
Sciences, New York chapter, drop-in luncheon. Speak-
er: Pierre Juneau, president, Canadian Broadcasting
Corp. Copacabana, New York.

8 Sept. 19—Community Broadcasters of America
Eastern regional meeting. West Park hotel, Arlington,
Va.

® Sept. 19-21—International Institute of Communi-
cations annual conference, “The Media and Informa-
tion Society: Present and Future.” Reichstag. Berlin.
Information; (01) 388-0671; lIC, Tavistock House
South, Tavistock Square, London, WC1H OLF

Sept. 20 Cabletelevision Advertising Bureau local
cable sales advertising workshop. Sheraton Denver
Airport, Denver.

Sept. 20-21—34th annual Broadcast Symposium,
sponsored by Broadcast Technology Society of Insti-
tute of Electrical and Electronics Engineers. Program
commemorating IEEE's 100th anniversary will be held.
Hotel Washingten, Washington. Informations (212) 975-
3791.

Sept. 20-22—American Women in Radio and Televi-
ston South Central area conference. Tapatio Springs
Ranch, Boern, Tex.

Sept. 21—Southern California Cable Association
fourth anniversary dinner and dance. Beverly Wilshire
hotel, Los Angeles.

Sept. 21—Radio-Television News Directors Associ-
ation region 13 meeting, with Washington chapter of
Society of Professional Journalists, Sigma Delta Chi.
Speakers include Defense Secretary Caspar Wein-
berger: Bill Leonard, former president, CBS News; Ed
Fouhy, ABC News Washington bureau chief, and Rob-
et G. Allen, communications attorney. Hilton hotel,
Washington.

Question:

WHAT ARE
OF HIGHWAY

For the answer see
page 51,

And for all the answers
about the American
trucking industry, call
(202) 7917-5236.

=
N,

THE MAJOR CA USES
DETERIORATION?

The American Trucking Associations Foundation, Inc.,

FOUNDATION @

1616 P St., N.W.. Washington, D.C. 20036
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B Sept. 21—Washington State Association of Broad-
casters radio/TV sales clinic. Wenatchee Center, Wenat-
chee, Wash.

® Sept. 21—"The Lawyer and the New Video Market-
place ill,” sponsored by American Bar Association,
Forum Committee on Communications Law. Time-
Life Building, New York.

8 Sept. 21—Community Broadcasters of America
Midwestern regional meeting. Midway Motor Lodge,
Milwaukee.

Sept. 21-22—Massachusetts Broadcasters Associ-
ation annual convention. Wastin hotel, Copley Square,
Baoston.

Sept. 21-25—10th International Broadcasting Conven-
tion (IBC), sponsored by Electronic E ngineering Asso-
ciation, Institution of Electronic and Radio Engi-
neers, Institution of Electrical Engineers, Royal
Television Society, Institute of Electrical and Elec-
tronics Engineers and Society of Motion Picture and
Television E ngineers. Metropole conference and exhi-
bition center, Brighton, England. Information: |EE, Sa-
voy Place, London, WC2R OBL; telephone: 01-240-
1871.

Sept. 22—First "Sol Taishoff [late editor-in-chief, Broad
casting magazine] broadcasting seminar, for future
leaders among broadcast news personnel,” spon
sored by Society of Professional Journalists, Signu
Delta Chi. KRON-TV San Francisco. Information: SPJ
SDX, 840 North Lake Shore Drive, Chicago 60611
(312) 649-0211.

Sept. 23—Academy of Television Arts and Science:
36th annual prime-time Emmy Awards presentation or
CBS-TV, originating from Pasadena (Calif.) Civic Audi
torium. Governor's Ball follows at Century Plaza hotei
Los Angeles.

Sept. 23-25—Third annual Great Lakes Cable TV Expc
‘84, sponsored by [linois-Indiana Cable TV Associ
ation and Michigan Cable TV Association. Indianapo
lis Convention and Exposition Center, Indianapolis. In
formation: Shirley Watson, (618) 249-6263.

Sept. 23-25—Nevada Broadcasters Association annu
al fall meeting. Harvey's South Shore, Lake Tahoe, Nev

Sept. 23-26—National Association of Telecommuni
cations Officers and Advisors, affiliate of Nationa
League of Cities, annual cenference. Sheraton El Con
quistador, Tucson, Ariz. Information: (202) 626-3115.

Sept. 24—National Association of Broadcasters re
gional meeting for small market TV broadcasters. Lo
gan Airport Hilton, Boston.

Sept. 24 —Broadcast engineering management semi
nar, sponsored by University of Wisconsin-E xtension
Holiday Inn Southeast, Madison, Wis. Information: Dot
Borchert, (608) 263-2157.

Sept. 24— Women in Cable, New York chapter, cable
follies. Waldorf-Astoria, New York.

Sept. 24-26—National Cable Television Associatior
third minority business symposium, “Cable Television
The View From the '80's.” Speakers include Bill Daniels
chairman, Daniels & Associates; Frank Biondi, HBC
chairman, and Congressman Parren Mitchelf (D-Md.)
Marbury House hotel, Washington.

Sept. 25— International Radio and Television Societ
opening newsmaker luncheon. Speaker: Leonard Gol
denson, chairman, ABC Inc. Waldorf Astoria, New York
Information: (212) 867-6650.

Sept. 25—Cabletelevision Advertising Bureau l0c2
cable sales advertising workshop. Wyndham South
park. Austin, Tex.

Sept. 25-27—National Association of Black Oume
Broadeasters eighth annual fall broadcast manage
ment conference. Ramada Renaissance hotel, Wash
ington.

Sept. 25-27—30th annual “Broadcasters’ Clinic,
sponsored by University of Wisconsin-Extension
Holiday Inn Southeast, Madison, Wis. Information: Dot
Borchert, (608) 263-2157.

Sept. 26-28—National Religious Broadcasters South
eastern chapter convention. Sheraton Atlanta, Atlanta

Sept. 27— Philadelphia Cable Club membership din
ner. Speaker: Katharine Graham, chairman, Washing
ton Post Co. Franklin Plaza hotel, Philadelphia.

Sept. 27-29—American Women in Radio and Televi
sion North Central area conference. Daytonian hotel
Dayton, Ohio.

Sept. 28—Deadline for entries in 1985 Ohio Stat
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Call our
Special Industries Office
at 1-800-243-LOAN.

Awards honoring techmical excellence in educational,
informational and public affairs broadcasting. informa-
tion: Phyliis Madry, (614) 422-0185.

Sept. 28—Society of Broadcast Engineers central New
York regional convention and equipment show. Shera-
ton Syracuse, Syracuse, N.Y. Information: (315) 423-
4001.

Sept. 28-30—North Dakota Broadcasters Association
annual convention. Ramada Inn, Grand Forks, N.D.

Sept. 28-30—Florida Association of Broadeasters an-
nual fall conference. Sandpiper Bay Resort, Port St.
Lucie, Fla.

m Sept. 28-30—Foundation for American Communi-
cations conference for journalists, “Economics and the
News," co-sponsored by Dallas Morning News. Dal-
las-Fort Worth Hilton Executive Conterence Center, Dal-
las-Fort Worth Airport.

Sept. 30-Oct. 2—New Jersey Broadcasters Associ-
ation 38th annual convention. Speakers: Edward Fritts,
president, National Association of Broadcasters; Ber-
nard Mann, president, National Radio Broadcasters
Association, and Ben Hoberman, ABC Radio. Golden
Nugget casino'hotel, Atlantic City, N.J.

Sept. 30-Oct. 2—Washington State Associaiion of
Broadcasters annual fall conference. Red Lion Inn
Pasco, Wash.

Sept. 30-Oct. 2—Kentucky CATV Association fall
convention. Gait House, Louisville.

——
October

m Oct. 1—Deadiine for entries in U.S. Television and
Radio Commercials Festival, sponsored by U.S. Festi-
vals Association. Information: (312) 834-7773.

Qct. 1-3—Second annual Women in Telecommunica-
tions conference, sponsored by FCC and American
Women in Radio and Television. Theme: "The Woman
Entrepreneur.” Washington Marriott hotel, Washington.

Oct. 1-3—Women in Cable third national professional
conference, “Cable in Context '84: Tools for Today”
Marriott hotel, Chicago. Information: (202) 296-7245.

Oct. 1-5—London Multimedia Market [1]. Gloucester
hotel, London. information: LMM, 33 Southampton

Aladdin

* indicates premiere episode

Stay & Tuned | |

A professional’s guide to the intermedia week (Sept. 3-9) '

Network television O ABC: To Save OQur
Schools, To Save Our Children (documen-
tary), Tuesday 8-11 p.m. CBS: The Boys in
Blue (comedy/drama), Sunday 8-3 p.m.
NBC: The Real Star Wars: Defense in Space
(investigative special), Saturday 10-11 p.m.

Network radic 0 ABC Information Network:
Video Blues (six-part mini-documentary),
concluding Monday (check local times). |
CBS RadioRadio: The 20th Anniversary |
Beatles Radio Special (six-hour special),
concluding Monday (check local times).
CBS Radio Network: NFL Football (seventh
season coverage), Monday-Jan. 27, 1985 |
(check local times). NBC Radio Network:
Miss America: Princess or Porno Queen
(five 90-second reports), Monday-Friday
(check local times).

Syndication O WcRB Productions: The
Bostom Pops Orchestra, Monday on 100
stations (check local times).

Cable O Arts & Entertainment: The Citadel
{10-part dramatic series), Monday 8-9
p.m.; Fanny By Gaslight {four-part roman-
tic drama), Wednesday 8-9 p.m.; Vermeer
{documentary profile), Wednesday 11-
11:45 p.m. HBO: A Single Light (young
adult drama), Monday 4-5 p.m.; The Night-
mare of Cocaine (documentary), Sunday
10-11 p.m.; The Investigators: Crusading
Reporters of the Air* (monthly comedy se-
ries), Sunday 11-11:30 p.m. Nickelodeon:
Aleddin {musical fairy tale), Sunday 3-4
p.m.

Play It Again O ABC: “Coal Miner’s Daughter” (drama), Sunday 9-11:40 p.m. CBS:
Broken Promise (drama), Tuesday 9-11 p.m. NBC: Marco Polo (four-part mini-series),
Sunday and Wednesday, 8-11 p.m.; Monday and Tuesday, 9-11 p.m.

Museum of Broadcasting O (1 East 53d Street, New York): The Honeymooners, four 60-
minute episodes, one each week, now through Sept. 29. Lucille Ball: First Lady of
Comedy. 90 minutes of programing aired three times per day, now through Sept. 13.
Metromedia and the DuMont Legacy, 90 minutes of programing aired three times per day,
now through Sept. 20. For information and air times call (212) 752-7684.
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Harold C. C;um];, Presidlent and
General Manager of KPRC-TV,
Channel 2, Houston, Texas

“A tew years from now, the rest of
the television industry will follow the lead of

KPRC-TV and the CONUS stations..”

KPRC-TV and Conus are now
partners in the

world’s first

Satellite

News Gath-

ering =

Systemn ) ]
&gy G

‘From our beginnings, we have provided
leadership and innovation in Houston,” says
Harold Crump.

“KPRC was the first station to produce a local
newscast and was selected to feed the picture of
Neil Armstrong’s historic moon walk to every
major television network in the world.

“Today, Conus allows live coverage of any breaking

news event anywhere in the entire United States.

“With this now extraordinary capability, the
American television viewer 1s once again the

beneficiary of our commercial television system
and its never-ending competitive drive for greater
excellence”

KPRC-TV begins operation this fall with its own
Ku-band uplink van, using the Conus-owned
transponder on SBS-3 and sharing SNG power
with major market stations coast to coast.

There may still be time for you to become
the exclusive SNG station in your market. Call
or write today.

Conus Communications

e s BN

612/642-4645

Y

Conus means Continental United States




Street, London, WC2E 7HQ. London; telephone: 01-
240-8676.

Oct. 2—Cabletelevision Advertising Bureau local ca-
ble sales advertising workshop. Sheraton Inn, Portland,
Ore.

Oct. 3-5—Tennessee Association of Broadcasters an-
nual convention. Hyatt Regency, Memphis.

Oct. 3-6—National Indian Communications Confer-
ence, “The Business of Media.” Tulsa Excelsior, Tulsa,
Okla.

Oct. 4—Cabletelevision Advertising Bureau local ca-
ble sales advertising workshop. Airport Hillon, Los An-
geles.

Oct. 4-5-"Reporting Public Affairs in the Year 2004,"
sponsored by Okhio State University School of Jour-
nalism. Speakers include Fred Friendly, Columbia Uni-
versity Graduate School of Journalism; Nicholas John-
son, former FCC commissioner, and Everette Dennis,
Gannett Center for Media Studies. Fawcett Center for
Tomorrow, OSU campus, Columbus, Ohio.

Oct. 4-6-—National Religious Broadcasters Eastern
regional convention. Marriott, Dulles international Air-
port. suburban Washington.

Oct. 4-7—American Women in Radio and Television
Southeast area conference. Crabtree Valley Marriott
hotel, Raleigh, N.C.

Oct. 7-9—Nebraska Broadeasters Association 51st
annual convention. Holiday Inn, Columbus. Neb.

Oct. 8-9—Natioral Religious Broadcasters South-
western chapter Convention. Astro Village Complex,
Houston.

Oct. 8-11—First International Music Video Festival of
Saint-Tropez, sponsored by French Television Chan-
nel, TF1, and R.S, Conmunication, publisher of Vid-
eo Club. French professional magazine. Hotel Byblos.
Saint-Tropez, France. U.S, contact: John Nathan, (212)
223-0044,

Oct. 9--Southern California Women in Cable meet-
ing. Speaker: Kathryn Creech, president, Council for
Cable Information. Marina Marriott hotel, Marina de
Rey, Calif.

Oct. 9—Assaciation of National Advertisers annual
promotion management workshop. Halloran House,
New York.

Oct. 9—Cabletelevision Advertising Bureau local ad-
vertising sales workshop. Sheraton Inn, Atlanta.

Oct. 10-12—Nationa!l Religious Broadeasters Mid-
western chapter convention. Yahara Center, Madison,
Wis

Oct. 10-12—Indiana Broadeasters Association fall
conference. Fort Wayne Marriott, Fort Wayne, Ind.

Oct. 10-14—Women in Communications national pro-
fessional conference, with presentation of Clarion
Awards. Theme: “Striving for Excellence.” Westin hotel,
Seattle.

Oct. 11—Cabletelevision Advertising Bureau local ad-
vertising sales workshop. Hilton at Walt Disney World,
Orlando, Fla

Oct. 11-14—National Black Media Coalition's 11th
annual conference. Theme: "Beyond 'B4: New Roles,
New Goals.” Shoreham hotel, Washington.

Oct. 11-14—Missouri Broadcasters Association fall
meeting. Marriott's Pavillion hotel, St. Louis.

Oct 11-14—American Women in Radio and Televi-
sion Western area conference. Pacific Plaza, San Fran-
cisco.

Oct. 12-14—Massachusetts Association of Broadcast-
erg annual convention. Jug End Resort and Confer-
ence Center, South Egremont, Mass.

Oct. 12-14—Illinois News Broadcasters Association
fall convention. Collinsvilie Hilton, Collinsville, IIl.

B Oct. 12-14—Foundation for American Communica-
tions conference for journalists, “Economics and the
News,” co-sponsored with Gates Foundation. Key-
stone, Colo.

Oct. 13—Unda-USA Gabriel Awards banquet. Copley
Plaza hotel, Boston.

Oct. 13—Radio-Television News Directors Associ-
ation region 10 meeting with Memphis State Universi-
ty. Memphis.

Oct. 13-17—10th annua! Vidcom International, home
video marketplace, sponsored by Perod Associates/
MIDEM Organization. Palais des Festivals, Cannes,
France.

Oct. 14-16—Pennsylvania Association of Broadeast-
ers annual fall convention. Hershey Motor Lodge and
convention center, Hershey, Pa.

Oct. 14-16—North Carolina Association of Broad-
casters fall convention. Marriott, Charlotte, N.C.

Oct. 15-18—Southern Educational Communications
Association conference and “SECA Center tor Instruc-
tional Communications Postsecondary Screening.” Ad-
am's Mark hotel, Houston.

Oct. 16—Association of National Advertigsers annual
new product marketing workshop. Hotel Roosevelt,
New York.

Oct. 16—Cabletelevision Advertising Bureau local ad-
vertising sales workshop. Sheraton North Shore, Chica-
go.

Oct. 16-18—Mid-America Cable TV convention. Hil-
ton Plaza hotel, Kansas City, Mo. Information: {913)
841-9241.

Oct. 17—Cabietelevision Advertising Bureau local ad-
vertising sales workshop. Ramada Inn, Detroit.

Oct. 17-20-American Association of Advertising
Agencies 47th annual Western region conventicn. Hotel
del Coronado, San Diego.

Oct. 18—Cabletelevision Advertising Bureau l0cal ad-
vertising sales workshop. Airport hotel, Dayton, Ohio.

Oct. 18-19—Society of Broadcast Engineers, Pitts-
burgh chapter, 11th regional convention and equip-
ment exhibit. Howard Johnson's Motor Lodge, Monroe-
ville, Pa.

Oct. 19—Caucus for Producers, Writers and Direc-
tors second annual dinner dance, featuring presenta-
tion of Distinguished Service Award and Caucus Mem-
ber of Year. Chasen's restaurant. Los Angeles.

Oct. 19—Radio-Television News Directors Associ-
ation region 12 meeting. Sheraton Center, New York.

Oct. 19-20—-Friends of Qld-Time Radio annual con-
vention. Holiday Inn-North, Holiday Plaza, Newark, N.J.

575 Madison Avenue
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HOWARD E. STARK

Media Brokers—Consultants
New York, N.Y. 10022

{212) 3550405

Broadcasting Sep 3 1984

Information: Jay Hickerson, (203) 795-6261 or {203)
248-2887.

Oct. 19-21—"Communications and Empowerment,”
conterence of Union for Democratic Communica-
tions. National 4-H Center, Chevy Chase. Md.

Oct. 19-21—American Women in Radio and Televi-
siion Norlheast area conference. Omni International,
Norfolk, Va.,

Oct. 21-23—Communications Expo "84, joint confer-
ence and national trade show sponsored by Canadian
Association of Broadcasters and Western Association
of Broadcast Engineers. Edmonton Convention Cen-
ter, Edmonton, Alberta. Information: Gerry Action, (613)
233-4035.

Oct. 22-24—New York State Broadcasters Associ-
ation's 30th annual meeting. Speakers include Joe Fla-
herty, CBS; Mimi Dawson, FCC. and Phil Donahue, talk
show host. Americana Inn, Albany, N.Y.

Oct. 23—Cabletelevision Advertising Bureau local ad-
vertising sales workshop. Sheraton University City,
Philadelphia.

m Oct. 23— Connecticut Broadcasters Associgtion an-
nual meeting. Lord Cromwell Inn, Cromwell, Conn.

Oct. 24-26—Ohio Association of Broadcasters fall con-
vention. New Capitol Square Hyatt, Columbus.

Oct. 25—Presentation of CEBA Awards, honoring ex-
cellence in advertising and communications geared 10
African-American audiences, by World Institute of
Black Communications. New York Hilton, New York.
Information: Linda Bowie, (212) 586-1771.

Oct. 25— nternational Radio and Television Society
newsmaker luncheon. Waldorf Astoria, New York.

Oct. 25—Cabletelevision Advertising Bureau local ad-
vertising sales workshop. Sheraton Inn, Pittsburgh.

Oct. 25-28— M DS Industry Association annual meet-
ing. Sheraton Washington, Washington. Information:
Bonnie Guthrie, (202) 639-4410.

Oct. 26-29—Texas Association of Broadcasters engi-
neering conference. Hyatt Regency hotel, San Antonio,
Tex.

Oct. 27—American Society of Composers, Authors
and Publishers entertainment industry seminar, “The
Burning Issues of the Copyright Controversy,” hosted
by UCLA Extension. Speakers include Screen Actors
Guild President Ed Asner, Representative Howard Ber-
man (D-Calif.}, Writers Guild of America Executive Di-
rector Naomi Gurian. attorney Jay Cooper and song-
writer Tom Snow. Information: (213) 825-9064.

Oct. 27-30—Texas Association of Broadcasters man-
agement convention. Hyatt Regency hotel, San Anto-
nio, Tex.

Oct. 28-30—Texas Association of Broadeasters engi-
neering conference. Hyatt Regency hatel, San Antonio,
Tex.

Oct. 28-Nov. 2—Society of Motion Picture and Televi-
sion Engineers 126th technical conference and equip-
ment exhibit. New York Hilton, New York. Infermation:
(914) 472-66086.

Oct. 29— Pennsylvania Cable Television Association
annual meeting. Trump plaza, Atlantic City, N.J. Infor-
mation: Patricia Wilson, (717} 234-2190.

Oct. 30-Nov. 1—Atlantic Cable Show. Atantic City
Convention Center, Allantic City, N..J. Information: {609)
848-1000.

Oct, 31-Nov. 1—Electromagnetic Energy Policy Alli-

aneetechnical seminar. Westin hotel, Chicago. Informa-
tion: Richard Ekfelt, {202) 452-1070.

———
November

Nov. 2—Montana Broadeasters Association sales clin-
ic. Village Red Lion Motor Inn, Missoula, Mont.

Nov. 2-9—27th annual International Film and TV
Festival of New York. New York.

Nov. 5-13—China Comm ‘84, exhibition and confer-
ence covering telecommunications. electronics and
computers. Beijing Exhibition Center. Beijing, China.
Information: Clapp & Poliak International, PO. Box
70007, Washington, 20088, (301) 657-3090.

Nov. 7-9—Oregon Association of Broadcasters fall
meeting. Salisham, Lincoln City, Ore.
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ITS IMPORTANT AMERICA
TURNS TO © CBS NEWS

THE CRITICS’ CHOICE

In San Francisco:

“Of the three networks it (CBS) turned in the best performance
overall’’ —San Francisco Chronicle

“CBS' coverage was by far the most informative and interesting”
—NY. Daily News

[n Dallas:

“Dan Rather...simply took charge of not only his own network's

coverage but all network coverage”’ —The Washington Post

For 1984 convention coverage it could trust, America turned to
Dan Rather along with Walter Cronkite, Bill Moyers, Bruce Morton,
Bob Schieffer, Lesley Stahl, Ed Bradley, Diane Sawyer and the
CBS News Convention Team. Television's most trusted journalists.
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Television’s performance deserved an Olympic gold medal. For the most-watche
program in history. A program that 90% of all American households turned to.
For a total audience of more than 180 million viewers. And smart advertisers
share the glory. Because this free, commercially-sponsored program aired by 21
ABC network affiliated stations, delivered a record-breaking audience. Nothing
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jelivers like free television. Nothing delivers the programs. The audiences.
The markets. Blair Television salutes ABC for exemplary service to the American
seople. To everyone involved in the XXIII Olympic Games. And to the entire

elevision industry. We're proud to be a part of this tradition of outstanding

cadership.  WELEWISION. ONLY TELEVISION. |
air.
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The Double Hundred
scores thousands.

In 22 years, only two major college football coaches
recorded more than 100 victories, back-to-back, at the
same school—Bob Devaney and Tom Osborne of the Uni-
versity of Nebraska. T'o honor their achievement, KOLN-
TV/ KGIN-TV in Lincoln and Grand Island came up with
the idea of the Double Hundred Celebration and estab-
lished a committee to organize it.

Over 3,000 people attended the fund-raising event, televised
live on KOLN-TV/KGIN-TV. The irreverent humor of
Bob Hope plus a recorded message from President Reagan
lent special excitement to the evening. But the highlight was
the presentation of $75,200 to the Devaney-Osborne
Athletic Academic Fund at the University.

Providing innovative ideas to honor outstanding citizens

and support collegiate programs is all part of the Fetzer
tradition of total community involvement.

TV ~p
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WKZO WKZO-TV KOLN-TV  KGIN-TV

Kalamazoo, Kalamazoo- Lincoln, Grand Island,
Michigan Grand Rapids Nebraska Nebraska
WJFM WKJF WKJF-FM KMEG-TV

Grand Rapids. Cadillac, Caditlac, Sioux City,
Michigan Michigan Michigan lowa
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Fall syndicated programing: a horn of plenty

The lack of breakthrough formulas

is being offset by sheer numbers;
game and music video shows popular;
noticeably absent are talk/variety

and news targeted to specific dayparts

Twenty new first-run shows will bow in syn-
dication this tall, giving programers of both
attiliated and independent television stations
one of the richest harvests in recent scasons.
How many of those shows will bloom in the

second season remains 1o be scen—over half

of last year's crop did not survive—but pro-
gramers think that this scason’s mortality
ratc may not be as high. Part of that hope
rests in the recognition that many of this
season’s new shows are of time-tested genres
instead of risky innovations.

The 11 strips und nine weckly shows that
will be premiering over the next several
weeks represent a different breed from many
of the programs developed for first-run syn-

Essence

Tales From The Darkside

dication in the 1983-84 season. There are six
new game shows that will join the seven
already in syndication and seven on the net-
works cramming access and early fringe
time periods on stations in all markets. Last
year, only two game shows premiered in
first-run syndication, and the phenomenal
success of one of
Wheel of Fortune—is widely regarded to
have inspired others. But half of this year’s
new game shows are really not new—they
are revised or updated versions of previously
successtul shows.

Another striking difference in this year’s
class of new first-run syndicated shows is
the noticeable absence of vehicles developed
tor periods other than access and early
tringe, the traditional province of first-run
programing. Last year a number ol shows—
Breakaway, Woman To Woman, Newscope
and Thicke of the Night—were specifically
developed for daytime, local news lead-in

and late-night, all areas underserved by first-
run syndication. By contrast, this year many
of the new programs are targeted for the
more traditional time slots, although in reali-
ty those shows will be found all over the
schedule as the supply outnumbers the de-
mand.

*This year there ure no outright develop-
ments for afternoon,” observed Jim Majors,
vice president of programing at Petry Televi-
sion, New York. “It's probubly largely be-
cause ot the failure of those other shows,” he
said, citing Thicke. Breakaway, Woman to
Woman and Newscope. Those failures, he

said, “have made e¢verybody a bit gun
shy. . .although | think we're just talking

about a point 1n time, rather than a trend.”
According to Majors, new program develop-
ment areas especially “hard hit” by last sea-
son’s fallout were the talk/variety and news
and information shows. “But | don’t know if
we can say that era is now dead beciause we
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could see something spring up next year,” he
added.

“There is a greater conservatism this
year,” agreed Alan Bell, vice president and
general manager of Cox's KTVU(TV) Qak-
land, Calit. ““But if the clock works, then the
pendulum swings back and forth.” Bell ar-
gued against those who claim that certain
programing forms are dead, such as female-
oriented talk shows in daytime or news and
information programing. To Bell, it comes
down to distinguishing concept from execu-
tion. *“When there’s a faulty execution,” he
explained. ““there is a tendency for people to
generalize and say no one will ever watch an
X or Y show again.” Bell made clear it was
problems in production, not concept, that
caused so many to fail last year.

Furthermore, most of last season’s more
ambitious projects were designed primarily
for independent stations. But the lack of new
daytime or alternative programing in this
season’s lineup does not appear to greatly
disturb many independent station pro-
gramers. They point to a number of off-net-
work hours and half-hours that will be pre-
miering in syndication this fall, such as
Benson from Columbia Pictures Television,
Dallas from Lorimar, Diff'rent Strokes from
Embassy, Hart to Hart from Columbia and
Trapper John, M.D. from Warner Bros.,
which independents frequently use to coun-
terprogram the local and network news on

1

the affiliates. Added to that is the steady
supply of other programing, such as the new
feature film package sold by MGM/UA, the
two-hour block of daytime programing
called Inday from LBS Communications and
the first-run Dempsey & Makepiece action/-
adventure series from Tribune Entertain-
ment—to identify just the tip of the ice-
berg—all available later this year or early
next.

“The thing that is affecting independents
is late night,” reported Lucille Salhany, vice
president of broadcast and cable programing
for Taft Broadcasting. “There isn’t a lot of
first-run strip for late night. And we like to
try to clear first-run in late night because
there isn’t much product available then and
the cost of running off-network in late night

_ becomes prohibitive. If you have a sitcom,

you’re going to put it into early fringe where
you really need it.”

However, Salhany pointed out, one area
where the independent’s cup runneth over
this year is in children’s programing. There
is a steady supply of new shows such as
Heathcliff from LBS Communications, Kids
Incorporated from MGM/UA, Fat Albert
from Group W Productions, Transformers
from Claster and Voltron from World Events
Productions.

“Despite the fact there are less ambitious
projects,” concluded David Simon, program
director at independent KTLA-TV Los Ange-

les, “there’s still enough of them happening.
The industry is not asleep.” True, he ac-
knowledged, game shows appear to have
taken over the schedule in many markets,
but he ascribed that, in part, to an “in-be-
tween phase” that will shortly come to an
end as stations forget their bout with the ma-
jor first-run projects of this past season and
once again look for the innovative proposal.

Simon is tackling the first-run problem, at
least on the weekend this fall, by program-
ing three hours of a “first-run, high-tech vid-
eo music block” on Saturday momings.
KTLA-TV will begin the moming with Star-
cade, follow it with The Video Game and
Music Magazine, before leading into—suc-
cessively—Video Beat, America’s Top 10
and Puttin’ On The Hits. At 11 p.m. on Sat-
urday, KTLA-TV will repeat Puttin’ On The
Hits, follow it with New York Hot Tracks,
and top it off with a repeat of Amierica’s Top
10. The Saturday blocks are designed to at-
tract children and teen-agers in the morming
and adults in the evening, Simon explained.
In addition, each music show skews to
slightly different demographics, with some
pulling an urban contemporary audience,
while others are designed to draw a top 40
crowd.

Where there is first-run there is almost
always barter. Although program buyers of-
ten think otherwise, producers and distribu-
tors point out the national barter spots are

Program

Transformers

Puttin’ on the Hits

New $100,000 Name That Tune *
Rituals

Jeopardy *

Tales from the Dark Side
Kids Incorporated

The New Let's Make A Deal *
Anything for Money *

This Week's Music *

America’s Choice

Heatheliff *
Guilty or Innocent *

Fat Albert *

Voltron

Divorce Court *
Bizarre *

Every Second Counts *

Essence

Sally Jessy Raphael
* Strip

The who, what, where and when of syndication this fall
Number of Number of
episodes: mkts./
originals/ % of U.S. Debut
Syndicator/producer repeats Time period homes date
Claster/Sunbow Prods.-Marve! Prods. 16/36 Weekend morming 100 markets/90% Oct. 6
MCA/Dick Clark Prods. 26/26 Early fringe/access 125 markets/90% Sept. 17
Film Syndication/Sandy Frank Prods. 32120 Access/early fringe 90 markets/86% Sept. 10
Telepictures/Metromedia-Telepictures 52 Prime/access/early fringe access 105 markets/85% Sept. 10
Productions
King World/Merv Griffin Prods. 3913 Early fringe/access 111 markets/84% Sept. 10
LBS Communicaticns/Laurel Prods. in 24/28 Weekend 100 markets/80% Sept. 24
associaticn with JayGee Prods. and
Tribune Broadcasting
MGM/UA/K-Tel Entertainment/International 26/26 Weekend morning 100 markets/80% Sept. 10
Program Consultants
Telepictures/Stefan Hatos-Monty Hall Prod. 34118 Early fringe/access/daytime 100 markets/80% Sept. 17
Paramount TV Domestic Distribution 22130 Daytime 90 markets/76% Sept. 17
Viacom Enterprises/The Entertainment Television 13/39 Early fringefaccess/weekend 74 markets/75% Sept. 24
Co. in co-venture with Viacom Enterprises {hour version)
All American Televisior/ScottiMinnedge TV 26/26 Weekend 70 markets/7T1% Sept. 24
in association with Casey Kasem Prods.
LBS Communications/CIC Audiovisual 13/39 Early fringe 65 markets/68% Oct. 1
Genesis Entertainment/Gannaway & 3817 Morning/iate night 59 markets/65% Sept. 24
Rubenstein Prods.
Group W Prod. fFilmation 18/34 Early fringe 55 markets/65% Sept. 17
World Events Prods. 25127 Early fringe 56 markets/63% Sept. 10
Blair Entertainment/Blair Entertainment in 32/20 Afternoon 70 markets/46% Sept. 17
association with Storer Communications
Viacom Enterprises/Shirall Co. in association ~ 25/27 Late night 51 markels/45% Sept. 24
with CTV
Group W Prods. in association with Charles 3913 Daytime/early fringe/access 40 markets/45% Sept. 17
Colarusso Prods.
Reeves Teletape/Essence TV Prods.-Anchor 26/26 Morning/daytime 31 markets!42% Sept. 9
Prods.
Multimedia Entertainment 4517 Daytime 40 markets/NA On air
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what helps the show to be produced since
first-run cannot afford deficit financing like
network series. The barter spots are in addi-
tion to, in almost all cases, cash license fees.

MCA-TV’s Puttin' On The Hits, the most-
cleared show going into the new season, re-
tains two-and-a-half minutes of national ad-
vertising per half-hour show and gives four
minutes to the station. (The weekly series
kicks off with a one-hour special that will be
aired twice by stations during a Sept. 8-16
window).

Telepictures” Rituals is holding back one
minute for national advertising, while sta-
tions get five-and-a-half minutes to sell—the
same deal its is using for its The New Let’s

Make A Deal.

King World’s Jeopardy will retain one 30-
second spot. Group W Productions’ Every
Second Counts will have one 30-second spot
for national advertisers, leaving five-and-a-
half minutes for stations to sell, while Fatf
Albert will have two 30-second spots and
leave five minutes for stations.

Viacom'’s This Week's Music is being sold
in a half-hour and full-hour version, with
one 30-second spot held back in the half-
hour version and two-and-half minutes re-
tained in the full hour version. (Five of the
74 markets that to date have picked up This
Week’s Music have also signed up for both
versions.)

Viacom’s Bizarre, which is going into its
fifth season on the pay cable service, Show-
time, and which Viacom has put into broad-
cast syndication, will keep one 30-second
spot and give five-and-a-half minutes to sta-
tions.

MGM/UA's weekly Kids Incorporated
will hold back two-and-a-half minutes for
national sales and leave three-and-a-half for
local sales.

LBS Communications’ Heathcliff will re-
tain one minute, releasing five minutes for
stations, and its weekly Tales From The
Darkside will withhold two-and-a-half min-
utes and give three-and-a-half minutes for
local sales. O

Political advertising tab in fall expected to hit $250 million

Presidential campaigns alone

to spend some $25 million apiece,
bulk in television, but radio

and TV figure big in other races

In the aftermath of Labor Day the political
parties are about to launch their political ad-
vertising campaigns, and once again broad-
casting has top prominence. Some $250 mil-
lion will be spent on the air between now and
¢lection day, Nov. 6.

According to the Television Bureau of
Advertising, 75% of the political dollars
spent in television during the whole of 1984
will be spent over the next nine weeks. TVB
President Roger Rice estimated that 44% of
the dollars available to television will be
spent in October, 17% in September and 9%
in November.

This year TVB estimates that television
political advertising will total $180 million
for the entire year, up from $90.7 million in
1980. The lion’s share is picked up by the
stations in spot and local advertising, which
is expected to account for $140 million,
while the major networks are predicted to
capture $40 million.

In 1980, also a presidential election year,
Rice pointed out, political advertising to-
taled $20.7 million on the television net-
works and $70 million in television spot and
lacal sales among the top 75 markets.

(The Radio Advertising Bureau does not
compile a breakout or projection of political
advertising revenues in the radio industry,
but some unofficial estimates put it at over
$100 million this year.)

The Democrats and Republicans are co-
ordinating their media strategies differently.
The Reagan/Bush re-election campaign has
set up its own outside advertising shop, the
Tuesday Team. The group is headed by
James D. Travis, who is on leave from Della
Femina, Travisano & Partners, where he is
president. The Republicans have also re-
cruited other top Madison Avenue execu-
tives, including Marvin Honig, former vice
chairman and creative director of Doyle
Dane Bernbach, and Hal Riney, executive
vice president and managing director of Og-
livy & Mather’s San Francisco office.

The Mondale/Ferraro campaign has split
creative and implementation efforts among

three groups: Consultants "84, which is
headed by Roy Spence, executive vice presi-
dent of the Austin, Tex.-based agency of
Gurasich, Spence, Darilek & McLure; New
York-based McCaffrey & McCall, and DHS
Films, New York. Unlike the Republicans,
the Democrats are coordinating their adver-
tising strategy in-house under the direction
of Judy Press Brenner, the Mondale/Ferraro
campaign’s media director.

The Tuesday Team is handling all network
buys for Reagan/Bush, while Ed Libov As-
sociates, the New York-based media buying
service, is handling all spot television and
radio buys. With Mondale/Ferraro, McCaf-
frey & McCall is charged with the network

purchases and Consultants "84 with spot
buys.

Doug Watts, media director for the Rea-
gan/Bush campaign, said $20 million to $25
million has been budgeted for advertising—
over half of the campaign’s total budget—
and about 85% of that would be spent in
television, shared equally between network
and spot.

“We have plans today,” he said of the cam-
paign’s network/spot expenditure ratio, “but
they could change dramatically tomorrow.”
The balance of the advertising budget, he
said, goes to everything from buttons to sal-
aries and outside contracts.

Avram Butensky, president of Ed Libov

Test case?

Bill Branch, a reporter for kovr(Tv) Sacramento, Calif., has petitioned the FCC for a declara-
tory ruling that the equal opportunities provisions of Section 315 of the Communications Act

are unconstitutional.

In the petition, Branch contended that the equal opportunities provisions are inconsistent
with the First Amendment. Branch also took issue with the FCC's 1965 interpretation in I« re
WMAY that said any appearances by broadcasters who are also candidates for public
office can trigger equal opportunities requirements. “This blanket prohibition strikes at the
very heart of the First Amendment and mortally wounds the precious right of the public and
broadcasters to the free exercise of speech and press,” the petition said.

At a press conference in Washington, Branch said Washington sources had informed him
that his could be the test case the FCC could use to challenge the validity of the equal time

rule, and possibly get rid of it.

Milton Gross, chief of the FCC's fairness/palitical broadcasting branch, said this was the
first time he had seen anyone submit a petition for declaratory ruling on the subject. The
commission, Gross added, has received hundreds of inquiries about exemptions from the
ruling from stations whose employes wanted to run for political office. But the FCC has
regularly referred the stations to the precedent of its 1965 ruling, Gross said. Gross declined
to speculate on when the commission would act on the petition.

Branch had wanted to run for election to the town council of Loomis, Calif., a small
community near Sacramento (BRoaDCASTING, Aug. 13). He changed his plans, however, after
the FCC and his station informed him that if he ran for the nonpaying position, the equat
opportunity obligations would apply to his reporting appearances on the air, even though
those reports didnt concern the town council race.

At the press conference, Branch said he didn't believe newsmen should run for “higher”
offices than the one he had hoped to run for. But that decision should be one of “journalistic
ethics,” not government edict, he said. Branch said he bankrolled the press conference on
his own. He did not think he would be able to pursue the issue much farther unless he
received financial assistance. Branch originally had filed suit against the FCC on the subject
in federal courtin San Francisco but has withdrawn that suit in the hope the FCC will acton the

matter first.




Associates, said spot spending by Reagan/
Bush could range between $8 million and
$12 million, depending on when and where
the campaign may want to advertise.

How much the Mondale/Ferraro cam-
paign is spending in broadcast advertising is
a mystery. “We've budgeted every penny of
our $40.4 million for this election, and the
amount that goes to media is confidential,”
said media director Brenner. But most sellers
in the market believe the Mondale/Ferraro
campaign will come in a little bit higher than
Reagan/Bush, spending perhaps as much as
$27 million in television alone. Sellers are
also anticipating—some admit it might be
wishful thinking—that the Mondale/Ferraro
spot budget will exceed that of the Republi-
can counterpart.

The presidential campaigns are not the
only ones with dollars to spend. There are
also broadcast advertising expenditures by
the Democratic and Republican National
Committees and their various arms, such as
the congressional and senatorial campaign
committees.

In addition, state party committees also
buy time on behalf of candidates and join the
national committees in generic advertising.
The Republicans appear to be a little ahead
of the Democrats on that score. Although
five generic spots were produced by the
DNC in 1980 and were placed on stations in
conjunction with state Democratic commit-
tees, the DNC has no firm plans to do the
same over the next several weeks.

Earlier this year, the DNC produced four
spots in-house and bought $30,000 worth of
time in the Washington market ““to reach the
opipion leaders,” according to DNC
spokesman Terry Michael, but any future ad-
vertising depends on the availability of
funds. “There’s a possibility we might do
some kind of general motivational kind of
spot to help turn out the Democratic elector-
ate,” Michael said., but added that “most of
the money we’re raising this year will be
plowed into voter registration, get-out-the-
vote drives that are going to be conducted
person-to-person, telephone banks and
mail.”

The Republican National Comniittee is
just about to begin its “'third wave™ of broad-
cast advertising. the previous two occurring
in March and July. Each wave lasts about 10
days and costs $1.2 million. said an RNC
spokesman. The third wave. due to begin
soon. will break in 85 top markets. SFM
Media Corp.. New York. is handling the
RNCs buys.

Cable is also beginning to play a role in
the political advertising marketplace, a
choice that was barely considered four years
ago. Toby Steinberg. sales manager in
charge of political advertising for CNN and
superstation WTBS(TV) Atlanta, said that he
has had conversations with both the Tuesday
Team and McCaffrey & McCall and “I fully
expect to be doing business with both of
them, although we've had no firm commit-
ments yet.” Steinberg said a 1983 Simmons
Market Research study showed that CNN
and WTBS were “extremely worthy™ for po-
litical advertisers because “viewers of our
services have a higher propensity to involve
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themselves in the political process.”

The Nashville Network is also trying to
get a portion of the political advertising pie,
and also cites Simmons as a reason why it is
the appropriate vehicle. TNN said a recent
Simmons report showed that 78% of TNN
viewers who were surveyed voted in the
1980 presidential election, well above the
national average of 53%. Also. TNN said
the Simmons study reported that 87% of
TNN'’s viewers planned to vote in the up-
coming presidential election.

However, according to media director
Doug Watts of the Reagan/Bush campaign,
there are hurdles in the way of cable. Cable
“is not very assertive,” he noted, “in market-
ing their product. And they are not particu-
larly cooperative in adjusting to the unique
problems of a political advertiser.” The cable
networks, he said, were requiring a political
advertiser to display a disclaimer slide at the
beginning and end of each spot, “and that’s
absurd.” Watts said he was finally able to get
most of the cable networks to give up the
disclaimer requirement on the 30-second
spots, although they still require it on the
longer ones.

Although most sales nianagers are waiting
for the political advertising dollars to begin
flowing this week, almost all report only a
trickle to date. The three networks and na-
tional station representatives make similar
observations. “Right now we’re in the pro-
cess of working out arrangements with the
campaigns,” ABC said through a spokesper-
son, which seemed to sum up the situation at
the other two networks as well.

“We're starting to get some bucks from
both parties,” remarked Walter A. Schwartz,
president of Blair Television, “and from
what we can tell it’s going to be pretty good,
although we don't think it’s going to be earth
shattering.”

But based on historical trends, broadcast-
ers are in for a generous raise this political
season. According to the TVB, total politi-
cal advertising dollars on television in-
creased from $12,049,000 in 1970 to
$117.038,000 in 1982, and the projected
$180 million this year. Spot and local sales
have increased from $11,789,000 in 1970 to
$116,176,000 in 1982 (neither presidential
elections) and to a projected $140 million in
1984. Much of the increase in spot and local
political dollars has come from the local
congressional races, where the spending is
accelerating.

James Severin. president of Severin/Avi-
les/Associates. a New York political consul-
tant and advertising firm. states, “Any hotly
contested race in a substantial media market
which does not have a media budget of
$300.000 is considered sub-par.” Severin
said he is running the media campaign for
the Republican trying to unseat Congress-
man Jim Jones (D-Okla.). and his client is
spending $1 million—mostly on televi-
sion—in that district alone.

Severin almost sounds like a broadcasting
industry spokesman: 1 don’t think there are
any consultants left who are respected or
eating that do anything in print any more.
We went on the air in Tulsa in April and have
been on virtually continuously.™ o

Turner sets
launch date
for music
video service

Atlanta cable programer will

meet MTV head-on in marketplace
on Oct. 26, pre-empting MTV’s
second service by some nine weeks

On Oct. 27, 1983, Ted Turner claimed final
victory over ABC and Group W in their two-
and-a-half-year cable news war as ABC/
Group W’s Satellite News Channel went out
of business, leaving the field to Turner’s
CNN and CNN Headline News. On Oct. 26,
1984, the day before Turner marks the first
anniversary of that triumph, he will under-
take a new campaign that could prove just as
difficult for him as the news venture was for
ABC and Group W. Turner will launch a new
cable service, Music Video Network, in di-
rect competition with the highly successful
and pioneering MTV.

““We think that a broad-based music video
service can be a tremendous success,” said
Turner in confirming plans to offer the ser-
vice last week. “Music Video Network will
be aimed at a wide-ranging audience includ-
ing, but not limited to, those viewers who
already watch music videos. It will utilize a
fast-paced format with computer graphics
and off-camera voices. | think it’s going to
be a valuable addition to our programing
service lineup. We expect to launch with five
million subscribers, and see that number
double over the next year.”

The advertiser-supported service would
be provided free of charge for five years to
cable operators who sign aboard by the end
of the year, Turner said. *We're hoping that
this new network will be offered free for-
ever,” he said. “Our intention is to make
certain that advertising revenues not only
cover costs, but turn a profit.” MTV, which
now reaches 23 million homes, sells adver-
tising time, but also charges affiliates 10
cents and 15 cents per subscriber per month.

In the months and. most likely, years
ahead. Turner and his corps of marketers.
advertising salesmen and programers will
compete with MTV for cable atfiliates. ad-
vertising dollars and the right to the music
videos.

Turner has apparently already inflicted
some damage on MTV Networks Inc., own-
er of MTVand the Nickelodeon. a children’s
service. News of Turner s music video inten-
tions broke the same week MTV Networks
was trying to sell 5.1 million shares in a
public stock offering. At one time. the stock
was expected to come out at between $16
and $18, but, on Aug. 9, it hit the street at
$15 because. say the underwriters. of Turner
and other unspecified factors. Turner and
those other factors cost MTV Network be-
tween 35 million and $15 million.

The specter of MVN also compelled MTV
Networks to push up the launch of its still
unnamed second music video service, which
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is being designed to complement MTYV.
MTYV targets the 12-t0-34 age group, said
MTV Networks spokeswoman Margaret
Wade, and the new service will aim at the
25-t0-49-year-old market. The new service
will be introduced on Jan. 1, 1983, she said,
and will be offered free to cable systems that
carry MTV.

Turner first raised the prospect of offering
a music video service four weeks ago in a
letter to cable systems intended to assess
their interest in such a service (‘“‘Cablecast-
ing,” Aug. 13). “Beforc we can proceed
with this project,” Turner told the operators,
“we must receive commitments to carry our
music service from cable operators repre-
senting an aggregate minimum of 10 million
subscribers.”

According to Nory LeBrun, vice presi-
dent, sales and marketing, Turner Broad-
casting System, the letter did not generate
commitments for 10 million subscribers, but
it, along with his personal solicitations, pro-
duced enough to give him confidence that
five million homes would be on line for the
launch and 10 million would be signed up by
the middle of next year.

*“We have more signed commitment let-
ters from MSO’s {outside the top 10] than we
do from the top 10,” he said. “It takes a
longer time for a major company t0 go
through all the decision makers.” He ad-
mitted that the commitment letters don’t al-
ways mean much. “I don’t believe anything
until | see it in contract form.”

Turner is not at all discouraged by the
prospect of having just five million potential
viewers for the start-up, said LeBrun. “We
are use to starting cable networks with any-
where from one million to three million sub-
scribers,” he said, refering to CNN and
CNN Headline News, which now boast 28.5
million subscribers and 12.6 million sub-
scribers, respectively.

By the end of MVN’s third year of ser-
vice, LeBrun said, it could have as many as
25 million subscribers, more than enough to
make the service profitable. He said the ca-
ble homes will come from new systems, sys-
temns that are expanding their channel capac-
ity and systems that will be persuaded to
drop MTV for MVN. “You've got to have
the switch-outs,” he said.

LeBrun is confident he will do well with
systems that have limited channel capacity
and have to make a choice between MTVand
MVN. Turner is guaranteeing he will not
charge the operator for five years, he said.
“The deal is a good deal, an honest deal, not
packaged with other services.”

What’s more, LeBrun said, MVN will be
different from MTV, and may be more ap-
pealing to some operators. Not only will
MVN be more attractive to the 18-to-34 age
group, he said, but it will also contain less
sex and violence.

(MTYV Networks has won one of the first
major marketing skirmishes. It issued a one-
sentence press release, saying it has entered
into “a long-term affiliation agreement with

Satcom 3-R, or both,

A third music network heard from

Discovery Music Network, a proposed 24-hour "music entertainment” network
scheduled to debut Dec. 31 ("In Brief,” Aug. 13), last week announced details of an
incentive package extended to cable MSO's on the condition that they respond by
Oct. 1 and agree to carry all 24 hours of daily programing. DMN President Karen
Tyler said the offer includes free delivery, a one-time bonus of five cents per subscrib-
er {if a letter of intent is signed by Oct. 1 and a contract by Jan. 1), tiwo minutes of
local commercial availabilities per hour, and "comprehensive” local advertising and
co-op marketing support, based on the number of subscribers the MSO has signed
by Oct. 1. Tyler and DMN Board Chairman Glen Taylor, co-founders of the Financial
News Network who have since severed their ties with that basic cable service, said
their new venture would be "equally innovative and unique both musically and
visually.” The Los Angeles-based network would be targeted to 24-t0-45-year-olds.
Tyler said Discovery's programing would cover “a wide variety of musical styles and
will follow strict policies to avoid any gratuitous sexual or violent content. We are
committed to high-quality entertainment programing that will knock your socks off.”

In an interview with BROADCASTING last Thursday, Taylor emphasized that the new
network will eschew exclusivity deals with record companies. "l see problems with
any company that involves itself in that sort of monopoly,” he said, predicting a U.S.
Department of Justice study of the practice. Although his network will rely on music
industry video clips for “the backbone” of its programing, Taylor added that live
concerts and "new talent” showcases will also be a part of the schedule. Discovery is
hoping 1o line up 20 million subscribers by the end of this year and expects to spend
$1 million in start-up incentives for cable operators. Taylor said $3 million will be
spent on advertising and promotion during the four-month period beginning Dec. 1.
A 50-video daily rotation is planned, with satellite distribution expected via Galaxy |,

Taylor also disclosed that his company will concurrently launch a 24-hour music
network for radio, to provide the video service with simulcast capability. Both cable
and radio affiliates will received digitally delivered soundtracks using a new type of
stereo processing called Holophonic sound. "We think its going to be a major
revolution in the way sound is recorded,” said Taylor. *It is as much different as mono
is from stereo, bringing a level of realism that is shocking.”
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Tele-Communications Inc. and its affiliates”
for all three of its services. TCl is the na-
tion’s largest MSO with some 2.7 million
basic subscribers.)

Turner’s decision to launch the service this
fall was not made arbitrarily, said LeBrun.
The last half of this year and the first half of
next year, he said, are “a window of opportu-
nity” when many of MTV’s affiliation agree-
ments with cable operators are coming up
for renewals, If Turner or any other company
with similar designs put oft the launch of a
service until late next year, it would be ex-
tremely difficult for them to crack the mar-
ket. “It would be locked up by MTV,” Le-
Brun said.

LeBrun said Turner’s team is ready to go.
“Nobody ever said we didn’t rise to an occa-
sion or didn’t like to compete,” he said.
“And competition is good for the industry,
good for [MTV] and good for us.” a

President vetos
CPB funding bill

Reagan says spending in 1987-89
reauthorization measure is excessive

Public broadcasting suffered a major blow
last week when President Reagan vetoed a
measure (S. 2436) that would have reauthor-
ized the Corporation for Public Broadcasting
for fiscal 1987, *88 and '89 at budget ceil-
ings of $238 million, $253 million and $270
million, respectively. The bill also included
funding for the National Telecommunica-
tions and Information Administration’s Pub-
lic Telecommunications Facilities Program
for FY’s 1985-87.

The veto came while Congress was in re-
cess and it is unclear what action the law-
makers will take when they return this week
(Wednesday, Sept. 5). Sources say, however,
it is unlikely Senate and House leaders will
attempt to override the veto, although no
decisions have been made. (To overturn a
veto, the votes of two-thirds of both cham-
bers are needed.) Congress could also resub-
mit another bill with lower funding figures.
And there is a possibility an authorizing
measure will be attached to pending appro-
priations legislation.

The bill authorized CPB to receive federal
funds, but did not appropriate money. CPB,
however, is not in immediate danger of run-
ning out of money. Separate legislation is
now pending in the Senate (H.R. 6028), that
includes FY ’85 appropriations for CPB.

Reagan’s reasons for rejecting the legisla-
tion were contained in a veto message to the
Senate. He felt the funding for public broad-
casting increased “too much too fast.” Fur-
thermore, the chief executive said: “Given
the magnitude of the deficit cuts that will be
needed in the years ahead, I do not believe
we can justify locking in public broadcast-
ing funding levels for 1987-1989 that are so
obviously excessive.”

The statement also said: “Moreover, this
view is clearly shared by a large portion of
the House of Representatives as indicated by
the 176 votes in favor of the Oxley amend-
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ment to reduce the three-year authorizations
by 25%.”

The President was referring to an amend-
ment offered by Representative Michael Ox-
ley (R-Ohio) during a House debate on the
bill in July (BROADCASTING, Aug. 6). Oxley
proposed reducing the ceilings to $186 mii-
lion for FY 1987, $214 million for FY 1988
and $246 million for FY 1989. (The Reagan
administration recommended $100 million
for CPB in 1987 and called for elimination
of the PTFP altogether.)

In his veto message, Reagan urged Con-
gress to adopt a new measure more in line
with the Oxley amendment. “1 also reiterate
my strong opposition to the huge increases
for public facilities grants contained in S.
2436 and the unjustified expansion of this
program to include repair and replacement
of existing equipment,” Reagan said.

The bill authorized facilities grants of $50
million in 1985, $53 million in 1986 and $56
million in 1987.

“It’s most unfortunate and regrettable that
Mr. Reagan vetoed public broadcasting’s au-
thorization legislation,” said Bruce Chris-
tensen, president of the Public Broadcasting
Service. “This legislation passed both
houses of Congress with overwhelming bi-
partisan support.” Christensen denied the
measure threatened the budget. “It only au-
thorizes an expenditure of about $1 per year
per citizen and couldn’t even be spent until
1987.”

CPB Board Chairman Sharon Percy
Rockefeller said the veto represents “a real
loss for 200 million Americans who depend
on public television and public radio for edu-
cation and information.” Moreover, Rocke-
feller said it was a “particular loss for chil-
dren’s programs.” She promised CPB would
“work with the stations and the entire public
broadcasting community to secure adequate
federal funding for these vital television and
radio programs.

Rockefeller’s statement was reinforced by
National Public Radio President Douglas
Bennet. “All of us who are committed to a
strong public broadcasting system in this
country are very disappointed by the Presi-
dent’s action. We are immediately beginning
efforts to see that this legislation is passed to
continue providing the nation with the very
best public broadcasting service.”

Peter Fannon, acting president of public
broadcasting’s lobbying arm, the National
Association of Public Television Stations,
said the veto would create “considerable tur-
moil in our not-for-profit industry just as fu-
ture program plans and commitments are be-
ing made.”

Congressional reaction to the veto was
limited due to the recess. Senator Barry
Goldwater (R-Ariz.), chairman of the Sen-
ate Communications Subcommittee and au-
thor of the bill, was unavailable for com-
ment. In the House, Representative Tim
Wirth (D-Colo.), chairman of the Telecom-
munications Subcommittee, called Reagan’s
actions “a brutal slap in the face to the na-
tion’s children.” He said the administration
“has shown disregard for middle- and low-
income Americans—many of whom cannot
afford to experience cultural events without
viewing public television.”

Representative James Broyhill (R-N.C.),
ranking minority member of the Energy and
Commerce Committee, however, took a dif-
ferent position from Wirth. He pledged his
support to uphold the veto and called it a
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“prudent decision.” Broyhill maintained tha
a49% increase in CPB funding was uncallec
for “especially since individual and corpo
rate donations to public broadcasting during
the past 12 months were at record levels.” L

SATELLITE
& LOMMUNICATIONS USERS
CONFERENCE

Satellite progress and problems
fill SCUC agenda

Annual conference focuses
on international services, DBS

Professionals in the satellite industry—ser-
vice providers and their customers alike—
representing both domestic and foreign in-
terests, descended upon New Orleans last
week to discuss the technological strides that
have been achieved in the last few years as
well as the tasks that lie ahead.

The focus of the gathering was on the
increasingly global structure of satellite
communications as individual governments
begin to set aside at least some of their pure-
ly nationalistic barriers to accommodate the
international communications needs of their
constituencies.

A consensus among service providers and
users attending the sixth annual Satellite
Communications Users Conference (SCUC)
was that the global trend provides a mandate
for the U.S. government to grant applica-
tions that would give Intelsat competition in
providing overseas services. Some at the
conference expressed that consensus in very
strong terms. But noticeably missing was
anyone to represent the Intelsat opposition to
the new entries. Intelsat’s director general,
Richard Colino, the scheduled keynote
speaker, was called out of the country on
business and could not present his group’s
position.

At one session devoted solely to “New
International Offerings,” Veronica Ahearn,
an attorney with the Washington law firm,
Chadbourne, Parke, Whiteside & Wolff,
which represents HBQ, said that new com-
petitors “have to be authorized.” She pre-
dicted that “U.S. regulatory hurdles will be
overcome,” as the regulatory trend toward
furthering consumer choice continues.

Ahearn suggested that while users might
have to endure a “temporary anomaly in
rates” as a result of new international service
offerings, the market would benefit from
having a choice among competitive prices.

RCA Americom is one of several would-
be competitors to Intelsat. It proposes to of-
fer service to central Europe at first and pos-
sibly Latin America later on, with its Satcom
VI satellite. Noting that the cost of a satellite
transmission from New York to Los Ange-
les, a route serviced by a host of competi-
tors, is about one-quarter that of the Intelsat-
dominated New York-to-London route,
RCA Americom’s Harold Rice said there is a
“natural progression toward open entry and
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competition” in the international satellite
arena. American broadcasters and cable op-
erators are pursuing greater access to Euro-
pean markets, said Rice, “and vice versa.’
He said that independent satellite operators
are prepared to offer such access, and don™
see the need to be “tied to a common sys-
tem,” such as Intelsat.

Indeed, the interest of American pro-
gramers in overseas markets is demonstratec
by the participation of HBO and Showtime¢
and all of the major U.S. theatrical film stu-
dios in pay television services in the Unitec
Kingdom or Europe. Both ABC and CBS
have full-time video circuits between New
York and London, and a consortium of Japa-
nese broadcasters, known as JISO, has ¢
full-time circuit, provided by Wold Commu-
nications, between Tokyo and Los Angeles.
As Wold Chairman Robert Wold put it lasi
week, “the whole international transmissior
scene is starting to blossom.”

Rice and others speaking at the confer-
ence said they expect Intelsat to continue, it
Rice’s words, “to play an important role.’
“We’re not trying to cut up an existing pic
into smaller pieces,” he said of potential In-
telsat competitors. “We want to create a big:
ger pie.”

Without tackling the issue of whether
competitive services would be in the public
interest, Intelsat’s manager of business plan-
ning, Michael Cummings, suggested that re-
gardless of future competitors, Intelsat will
not roll over and play dead. He said thal
Intelsat now offers a wide range of services
and will introduce more in the near future.
Among them are digital television distribu-
tion and a transmission service that will inte-
grate video and data information. Cum-
mings agreed with the assessment of others
that satellites have sparked a revolution in
video and data distribution, and Intelsat, he
said, “is right in the middle of it.,”

Another company that hopes to be in the
thick of the fray is International Satellite
Inc., a joint venture of TRT Inc. (owned by
United Brands), the conglomerate Kansas
City Southern Industries and Southern Satel-
lite Systems. That company has also applied
to compete with Intelsat with satellite ser-
vice between the U.S. and western Europe.
It hopes to operate two Ku-band satellites
with launches scheduled for 1988, said the
company’s director of sales, Gary Lipman.
Among the “unmatched” services that ISI
hopes to offer, said Lipman, is point-to-point
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service Irom Los Angeles to, for example,
Rome, in one satellite hop. “The biggest
hurdle,” he said, will be securing operating
agrecments with foreign countries, a con-
tinuing challenge to American-based inter-
national record carriers.

Touching on the globalization of the satel-
lite business as well, Norman Leventhal, re-
presenting PanAmSat, which has applied to
provide international service to Latin Amer-
ica, said the question i1s not whether that
trend will continue, but rather, which coun-
tries will dominate the business and “wheth-
er the U.S. will sit by and let the western
Europeans get the competitive advantage
here.”

Leventhal said that foreign service pro-
viders are “gaining every day” that the U.S.
holds up the applications ot domestic carri-
crs wishing to compete with Intelsat. He not-
ed that Spain has proposed a service for Lat-
in America simiiar 10 the one proposed by
PanAmSat. Just six months ago. he said,
Spain was “complaining about the dangers
of competition to Intelsat. Now they’re do-
ing the same thing we are.”

The direct broadcast satellite business re-
ceived its fair share of attention at this year’s
SCUC. There seemed to be more questions
than answers on that topic. At one DBS ses-
sion last week, Washington attorney Ben
Fisher, with Wayland. Fisher, Cooper &
Leader, noted what he called the “discourag-
ing trend in the weeding out of the origtnal
eight applicants.” CBS and Western Union
have both withdrawn, while Graphic Scan-
ning has failed to show “"due diligence” in its
effort to get satellite construction under way
and is not really a factor. And RCA Ameri-
com is also likely to drop out of the running
soon, said Fisher.

Of the four initial applicants still consid-
ered serious contenders, said Fisher, DBS
Corp. still has not fulfilled its due diligence
requirement with the FCC, although the
company’s executive vice president, Vladi-
mir Naleszkiewicz, said the company’s fi-
nancial plan would be complete “within a
couple of weeks.™ Financial backing is also
a problem that Comsat’s Satellite Television
Corp. has yet to come to terms with, Fisher
suggesled. Though the company has satis-
fied its due diligence requirement with the
commission, STC has had at least two pro-
spective partners walk out on it—CBS and
Sears. Fisher noted that STC is under intense
pressure from its parent to find a new inves-
tor, *‘and soon,” or Comsat is likely to pull
the plug on STC for fear of assuming the
entirc financial risk.

In the wings are seven second-round DBS
applications awaiting commission action,
including Hughes Communications, Clay T.
Whitehead’s National Exchange Inc., Satel-
lite Development Trust, Advanced Commu-
nications, Space Communications Services,
Satellite Syndicated System and National
Christian Network.

Perhaps the single most important ques-
tion surrounding DBS, as expressed by Fish-
er, remains to be answered: “Is DBS a tech-
nology in pursuit of a market,” or does a
market exist for DBS to serve?

Naleszkiewicz’s answer last week was
that the technology is irrelevant. “A 50,000

watt radio station transmits a signal so pow-
erful you can pick it up on the fillings in your
teeth,” he said. “So what?” Programing will
make the difference, he said. If the program
product is attractive, he said. “there will be a
market.”

The prevailing view, at least among the
current domestic DBS applicants, is that vid-
eo entertainment will be the driving force
behind the business. However, Dennis Fra-
ser, president of Ancom, a joint venture of
Alcoa Co. and NEC which has been award-
ed a contract to supply the DBS home re-
ceiving equipment for STC, said last week
that data transmission services may be “per-
haps more important than video entertain-
ment” among DBS service offerings. In fact,
Fraser suggested that DBS programers could
become a primary source of software down-
loading services for home computer users,
much as the Nabu network is working 1o
become through cable affiliates. STC is cur-
rently talking with database services such as
the Source about the possibility of transmit-
ting their data via DBS. Fraser said the costs
of carriage are virtually eliminated when
transmitted by satellite. “There are thou-
sands of data buyers” in the market today, he
said. Currently that market is driven by the
terrestrial telephone network, which he said
has severely limited capacity compared to
satellites.

And as STC intends to exploit data trans-
fer as an ancillary business to the primary
video entertainment market, Ancom pro-
vided a simulation of an interactive data
transmission over a 12 ghz satellite link at its
SCUC booth last week. Using Apple Macin-
tosh home computers hooked into a tele-
phone modem, the company showed how a
DBS subscriber could request specific pro-
grams from a host computer feeding the sat-
ellite, from which the programs would then
be automatically transmitted to the custom-
er. STC officials would not be specific, but
they believe customers can save at least 20%
and perhaps as much as 50% to 60% on data

services delivered by satellite.

There are just as many uncertainties about
proposed DBS services abroad as there are
in the U.S. And, according to John Tyde-
man, group development coordinator for
Rupert Murdoch’s News International, ad-
vancements in DBS technology have forced
some tundamental changes in the way DBS
services will be offered in Europe. Initially,
said Tydeman, “DBS was conceived of as a
national service” in Europe, where euach
country would implement its own service.
But improvements in antenna and receiver
designs since 1977, when initial DBS guide-
lines were drawn up for Europe. have made
potential pan-European services more at-
tractive and the feasibility of single national
markets tor DBS, given the higher start-up
costs, more questionable.

For example, Tydeman said, the footprint
of France’s DBS orbital slot at 19 degrees
west longitude would cover the U.K., Ire-
land, most of Spain, Italy, Holland, Bel-
gium, Denmark, Germany, Yugoslavia,
Austria and Switzerland. Like a number of
European DBS proposals, said Tydeman,
France’s has become “surrounded by contro-
versy” in recent times. There is a debate
among governmental bodies there whether
to go with the initially proposed high-
powered (230 wartt) satellites, or more cost-
efficient medium-powered satellites. “The
French have been reassessing the cost, em-
phasis and development of ‘new media,”
said Tydeman, “in particular, cable and sat-
ellite.”

He also noted that little has been done in
the French project toward evaluating the
market for various program services. “Ironi-
cally,” he said, “at this stage, there is no
French company proposing 1o offer any ser-
vices” for DBS. Radio Tele-Luxembourg has
been courted by the French to offer a service
on the French bird, in part to pre-empt the
Luxembourg government from launching its
own service.

Also demonstrating the emerging pan-Eu-
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ropean nature of DBS in Europe is a project
commissioned by the European Space Agen-
cy known as L-Sat. Two of the transponders
aboard a satellite to be launched in 1988
have been designated for high-powered DBS
use. One will be leased by Italy and the other
by the European Broadcast Union for a mul-
tilingual service to be broadcast across most
of Europe.

“It is clear,” concluded Tydeman, *that
DBS is not a cryptic acronym for ‘simple big
dollars’ in Europe.” And while the initial
impetus may guarantee the launch of a first
round of high-powered DBS satellites in
France, Germany and Sweden, the long-
term prospects for DBS in Europe are un-
clear.

Equally unclear is what kind of standard,
if any, will emerge from the various encryp-
tion systems for satellite transmissions. Ca-
ble operators want very much to see program
suppliers, many who have expressed an in-
tent to scramble their signals, to use com-
patible systems. So far only HBO has com-
mitted to a particular scrambling technology,
the VideoCipher 11, developed by M/A Com/
Link-A-Bit. According to Robert Zitter, vice
president, HBO, the satellite feeds of HBO
and Cinemax will be fully encrypted by ear-
ly 1985. The VideoCypher 11 units for cable
headend installation ar¢ priced at under
$400, and M/A ConmvLink-A-Bit will soon
introduce a unit to interface with existing
back yard receivers that will cost less than
that.

But so far no other cable programers have
fallen in line behind HBO, although Link-A-
Bit executives say they are talking to all the
major programers. But it faces competition
from other descrambler manufacturers such
as digital Video Systems, founded by chair-
man John Lowery, which was bought by Sci-
entific-Atlanta last year. He suggests that his
“B-MAC" format will come into wide use by
1985, and although he has no customers yet,
he said the first, an international client, will
be announced within weeks. a

New Orleans
goes to court
to stop Cox
rate hike

The city of New Orleans went to state court
last week in another attempt to stop Cox
Cable, its cable franchisee since August
1981, from restructuring its nonpay cable
services in the wake of the FCC’s Nevada
decision.

The city asked the court to find Cox’s plan
to reduce basic service from 31 to 11 chan-
nels a breach of the three-year-old franchise
agreement and order Cox to show cause why
it should not be enjoined from implementing

he plan.

Claiming that state law is superceded in
this case by federal law, attorneys for Cox
have “removed” the case to federal district
court. So before the city can proceed with its
suit, it must convince the federal court to

remand the case to the state court.

The suit is just the latest twist in a legal
battle that has been going on for the past
month.

To increase revenues, according to court
documents, the financially strapped cable
system decided to splitits $7.95, 31-channel
basic service in two.

Under the new scheme, it would offer a
stripped-down basic tier of 11 channels, con-
taining the local must-carry signals, for
$4.95 and a new tier of 20 channels, contain-
ing most of the popular advertiser-supported
cable services, for an additional $6. To re-
ceive the same service they had before, sub-
scribers would have to pay $10.95.

Without city approval, Cox sent letters to
its subscribers on July 27, notifying them of
the plan and saying it would go into effect on
Aug. 1. A few days later, Cox filed suit
against the city in the local federal district
court asking the court to enjoin the city from
taking any action to block the implemena-
tion of the new service, and the city filed a
countersuit seeking to enjoin Cox from in-
creasing basic cable rates without city ap-
proval.

On Aug. 3, the court denied Cox’s re-
quest. On Aug. 22, it granted the city’s, en-
joining Cox from making any unilateral rate
changes in its basic service. Cox considers
the Aug. 22 decision a victory, not because
of what the court said, but because of what
the court didn’t say. “Nothing in the court’s
ruling,” said Brent Rushforth, Cox’s attor-
ney in the case, “prevented Cox from res-
tructuring its signal carriage or altering the
rates of the non-must-carry tier.”

Immediately following the federal court’s
action or inaction, Cox introduced its new
service offerings. The 11-channel basic ser-
vice was priced at $7.95 instead of $4.95 as
orginally planned because the federal injunc-
tion locked in that price until the city council
got around to approving the price reduction.

Cox feels it was empowered to restructure
its nonpay services without city approval by
a series of FCC and federal court decisions.
In its court briefs in New Orleans, it relies
heavily on the FCC’s Nevada decision, in
which the FCC, exercising its pre-emptive
power over municipalities in cable matters,
limited municipal rate regulation to tiers
containing must-carry signals and affirmed
cable system’s right to structure its tiers of
service any way it likes.

“The FCC has determined that franchise
provisions that purport to control the content
or placement of broadcast signals have been
pre-empted,” Cox said in one of its court
briefs, “so that Cox is free to add, delete or
realign its service tiers as long as all ‘must-
carry’ signals are retained as part of its basic
service offerings.”

The city believes it can reassert control
over Cox Cable under contract law in the
state court. Cox’s restructuring “is contrary
to and will be in breach of the franchise
which prohibits a reduction in the number of
services provided to subscribers without pri-
or approval of the council,” the city said in
its suit. “Immediate and irreparable injury
will result to the city and the people of New
Orleans if Cox is permitted to proceed.” O
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USIA funds VOA
study of DBS

The United States Information Agency is
spending $1.5 million for preliminary re-
search on the feasibility and estimated cost
of developing and operating a direct broad-
cast satellite systemn to meet the international
audio broadcasting needs of the Voice of
America. The contract, awarded by the Na-
tional Aeronautics and Space Administra-
tion on behalf of the USIA, is split between
Martin Marietta and TRW Inc. The two
companies are expected to present final re-
ports on their parallel studies by April 1985.
No funds have been allocated for the actual
development or construction of such a sys-
tem, the USIA emphasized. The study is
part of the government communication
agency’s ongoing effort to explore long-
range alternatives for its 42-language inter-
national radio service.

A Voice of America official, who spoke
with BROADCASTING last week on the condi-
tion that he not be named, said that if the
project is judged to be cost effective, the first
DBS satellite used in the project could be
launched as early as “the mid-1990.” Be-
cause of the sensitive and technical nature of
the project, the VOA has been responding to
inquiries on a “background” basis only.

The VOA source said the studies will ex-
plore possible power sources for the satellite
radio station {including solar and nuclear
sources) and a wide range of transmission
options (ranging from shortwave through
Ku-band frequencies). It is not yet deter-
mined whether the proposed DBS service
would target a particular region, although
the VOA has had difficulty in the past pene-
trating jamming transmitters in the Soviet
Union and eastern Europe.

Martin Marietta will study structural and
power supply requirements of the proposed
system. Its Denver Aerospace unit has sub-
contracted with Washington-based Satellite
Systems Engineering, a satellite communi-
cations consultancy, for investigation of sev-
eral DBS approaches, “including methods
that utilize space platforms, low earth-orbit-
ing satellites and geosynchronous satel-
lites.”

The NASA contracts specity that any
DBS system developed for the USIA must
be compatible with the space shuttle system
and take into account the latest develop-
ments in satellite broadcast technologies.
NASA sponsored research several years ago
into the cost and technical requirements of
DBS, but those have not concerned require-
ments of the VOA. One senior USIA admin-
istrator, who also asked not be named, con-
ceded that the DBS proposal faces
formidable technical, regulatory and cost-
effectiveness obstacles. According to the
VOA source, the DBS project would be
limited to extending only that service’s sig-
nal, although there were unconfirmed re-
ports that the separately administered Radio
Free Europe and Radio Liberty, funded
through Congress by the Board for Interna-
tional Broadcasting, might also use the satel-
lite. O
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Curtain falling on theatrical films on TV

Pay TV showings and videocassettes
are making movies less and less
attractive to the networks

Some old movies never die, but more and
more new ones are never given life on net-
work television. The word from the dozen or
so executives who control most of the
buying and selling of movies 1o ABC, CBS
and NBC is that fewer films are being
bought, and for less.

NBC is tentatively planning to show 15
prime time theatrical films next season,
down three from this season, while at the
same time increasing made-for-TV films
from 22 to 35 and keeping mini-series about
the same. ABC plans to show 13 theatrical
films, down from 16 last year, while increas-
ing made-for-TV films from 22 to 24 and
mini-series from three to four. CBS, which
is currently planning 25 theatricals com-
pared to last year’s 28, is keeping its made-
for-TV product at roughly the same number
(46) while doubling the hours given to mini-
series to 50.

According to Larry Gershman, president
of MGM/UA Tlevision: “In the last three
years the networks have been buying less
and less theatrical features. In the last 18
months it has become almost nonexistent.
Producers of new studio films are now aware
th?t &hey may not be able to get a network
sale.

Seen from the other side of the negotiating
table, Alan Levin, executive vice president,
CBS Entertainment, said, “Where you

theatrical films have relinquished their role
as prestige items, or “blockbusters,” to
made-for-TV product such as The Day Afier
and Something About Amelia. None of the
theatrical movies shown last season equaled
the ratings achieved by the top five made-
for-television features.

John J. Agoglia, senior vice president,
business affairs, NBC television network,
said: “We look at what is in the marketplace
and try to analyze the exposure before it gets
to us. Even if the dollars come down enough
and one could say we are getting a bargain,
you have to remember the film is measured
by performance, not by whether 1 make a
good deal.”

The decline in ratings of theatrical movies
has, over the past nine years, been gradual,
according to a soon-to-be-issued study by
A.C. Nielsen. Another finding of that study
is that there has been a simultaneous, though
smaller, decline in ratings of made-for-tele-
vision films. Charting the average 12-month
ratings of both types of movies in prime
time, the Nielsen report shows that theatrical
films averaged a 16.8 rating/30 share in the
1975-76 season and then declined to a
14.6/25 in 1982-83. During the same period,
made-for-television fare—including mini-
seri¢s playing in regularly scheduled movie
slots—declined from 16.7/30 to 15.5/26.
Last season’s figures for the three networks,
according to Poltrack, show that the audi-
ence share of both theatrical and made-for-
TV movies remained constant, but the rat-
ings for theatrical fare decreased two-tenths

Top five theatrical films
1. Sl Crazy 267141
2. On Golden Pond 202037
A Star Wars 25 1438
4. EStripes 24,0036
5. Enforcer 22635

Network TV, prime time, 1983-84 season

Top five made-for-TV movies

1. The Day Afer 46.0/62
2 Something About Amelia 31.9/46
3. lLace, par 2 31.7/46
4. Gambler ||, pan 2 29.6/45
5. Lace, part 1 28.2/39

might have previously sesn u movie on a
regular basis, I suspect in a1 yeur or two you
won’t.”

The essential problem with theatrical
films, previously stated by the networks, is
that by the time they are aired the audience
has been significantly diminished by the
films® previous exposure on pay television
and videocassettes. The Hollywood fea-
tures, “Taps,” “Blue Lagoon” and “Urban
Cowboy,” during the last week of the Febru-
ary sweeps period, all ranked in the bottom
seven of the ratings (BROADCASTING, March
5).

Not only are some ¢xpensive movies get-
ting poor ratings, but, as David Poltrack,
vice president of research at CBS, noted,

of a rating point while ratings for made-for-
TV movies increased six-tenths of a rating
point.

The word in Hollywood is that the prices
networks are paying for theatrical features
are falling faster than the features’ ratings—
by as much as 50%. Why?

It may be the difference between buying a
new or used car. “The three networks repre-
sent a medium that has prided itself on
broadcasting first-run product for the most
part,” explained CBS’s Levin, “and when
the feature film was king on network televi-
sion it basically came directly from the the-
aters to our market. Now in addition to a
value [ratings] reduction there is perception
reduction. It is no longer a television event.
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Gershman

Not only have the films been seen before;
they've been seen before on television.”

Even if the ratings of theatrical movies
were better, MGM/UA’s Gershman said the
networks would still be very hard bargainers:
“The problem from their point of view may
not be as severe as they make it out to be.
The networks take a valid situation, which is
that ratings have gone off while everybody is
looking for higher prices, and then use it as
an excuse to get into production.™ He said it
is reasonable to see a trend in the networks’
lobbying for the repeal of the FCC’s finan-
cial interest and syndication rules and multi-
ple ownership rules: “I think their purchas-
ing is part of an attitude, where they don't
want to strengthen Hollywood where they
feel they don’t have to.”

But Gershman added that the softness of
the marketplace for theatrical films predates
some of those issues and should not be seen
as an attempt by the networks to gain retribu-
tion for any of their recent political defeats.

There are others in the film world who
think the networks themselves are partly to
blame for the decline of theatricals as audi-
ence attractions. Ed Bleier, executive vice
president, Warner Brothers Television, ac-
knowledged the impact of pay television on
ratings of movies but said that the networks
have ineptly adjusted to the competition and
have failed to give movies the proper promo-
tion, scheduling or “rest” before showing
them: “Their attitudes about features be-
comes a self-fulfilling prophecy,” said
Bleier. “For instance, movies need 8 o’clock
or 9 o’clock starts. A lot of the movies start-
ed at 8:30 with incompatible lead-ins.
You're almost defying an audience to inin

CBS’s Levin said that one film that may
have been inadequately rested was “Chariots
of Fire,” which ran on the network just two
weeks after it finished on HBO. In the strong
February sweeps competition, that film
managed an 11.8/17, against NBC’s “On
Golden Pond” (25.2/37) and ABC’s made-
for-TV movie, My Mother's Secret Life
(25.1/36). ““Star Wars,” which finished sec-
ond to a made-forTV movie in head-on
competition, also had a short rest period.
The poor showing of some theatricals during
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recent sweeps may have led Brandon Tarti-
koff, president of NBC Entertainment, to
announce that NBC, for one, would “down-
play” theatricals during upcoming sweeps
(BROADCASTING, May 28).

Both Agoglia and Levin said that the
question of how long to rest a film was also
determined by what the competition was do-
ing and by the substitute programing that
was available. Agoglia added, “The criti-
cism is not invalid for those films going on
this year. Three years from now 1 don’tknow
what difference rest would make, consider-
ing what exposure films will be getting.”

While a walk through the current
network/film marketplace finds most signs
pointing in the same direction. Levin said
the extinction of movies on network televi-
sion is not predetermined. CBS, he said, is
merely being more selective. “How much of
a decline in theatrical fare there is depends
on what happens in our business,” said Le-
vin. “It may be that we will experiment with
a couple of producers and be going pre-pay
back on the network.” Less optimistic about
the idea of networks pre-empting other mov-
ie delivery systems is Agoglia, who notes
that a film shown on network television
would probably be “useless” for subsequent
marketing 1o pay television.

While the networks may feel they current-
ly do better on average by spending $2 mil-
lien to $3 million for a made-for-TV feature
instead of buying theatrical movies, they
may have something to lose by not keeping a
strong inventory of films. That at least is the
opinion of David Waterman, a Los Angeles-
based consultant to motion pictures and me-
dia and adjunct professor at USC’s Annen-
berg School of Communications: “Theatri-
cal features that bypass the networks go to
independents who use them to directly com-
pete with the networks™ made-for-TV fea-
ture,” Waterman said. “Also, the networks
will be facing still higher production costs
tor the made-for-TV tilms, and there is a
question in my mind whether they can keep
up their current production puce in the face
of these higher costs. If the studios drop their
prices a little more, theatricals will look
more attractive to the networks.”

Jamie Kellner, president of the Orion En-
tertainment Group, also said the crystal ball
on theatrical film fare was still a liule
cioudy: “One thing we aii know about this
business is that it tends to be cyclical. Three
years ago you would hear conversations
about the downfall of the networks, the ero-
sion of the network audience and sell your
stock in ABC. Now, all of a sudden. it’s the
exact opposite and people are picking on
HBO. Let's say the network audience did

Waterman

Agoglia

erode further, and let’s say they were each
down to a 10 or 11 prime time rating because
of the increase of pay TV and home video.
At that point the theatrical product would
become a very important part of the network
diet because it would be more economical
for them to buy theatrical film than produc-
ing something themselves. You can paint a
different picture every time you change part
of the projection.” 0

TBS reception of
Friendship Games
upsets Intelsat

CNN excerpts of Moscow games are
fed to Atlanta via Intersputnik
because, network says, cost of
Intelsat feed was prohibitive

ABC had the Olympics, but Ted Tumner had
the Soviet Union’s answer to the same.

They were called the “Friendship
Games,” a Moscow mini-Olympics for the
countries that followed the Soviet Union’s
lead in boycotting the summer games in Los
Angeles.

Cable News Network received two feeds
daily directly from Moscow from the open-
ing ceremonies on Aug. 16 to the closing
festivities last Thursday (Aug. 30).

During the first several days of the games,
said Bill MacPhail, vice president for sports,
CNN, the network packaged the best of the
clips into a brief feature and televised it three
or four times each day. After that, the fea-
tures were reduced to about one every other
day, he said, because most of the “glamour
events” in track and field and swimming
were over. Most American viewers don’t
have much interest in a boxing match be-
tween a Pole and a Hungarian, he said.

Turner, president of CNN, had considered
televising portions of the Moscow games
live over superstation WTBS(Tv} Atlanta,
MacPhail said. But because of the expense
and difficulty involved in doing that, he
said, Turner opted for the limited CNN cov-
erage.

CNN received the feed directly from the
Soviet satellite, Ghorizant 4, free of charge.
Intervision, the television news service for
Eastern bloc countries, provided the cover-
age. “No money has changed hands,”

McPhail said.

With the FCC’s approval (BROADCAST-
ING, Aug. 20), Turner modified one of its
Atlanta ecarth stations to receive the Inter-
sputnik signals, bypassing the Intelsat sys-
tem.

How the American public reacted to the
CNN coverage is not known. But it is clear
that Intelsat and the Communications Satel-
lite Corp. aren’t happy about Turner’s FCC-
approved arrangements for bypassing Intel-
sat. Both entities have lodged protests with
the State Department.

In a telex to William Schneider, under sec-
retary of State, Francis Latapie, Intelsat di-
rector of external relations, said Turner’s use
of the Intersputnik system was not in confor-
mity with the obligations imposed on Intel-
sat members. “This obligation exists, of
course, even If the use of a separate system
involves countries which are not members of
Intelsat,” Latapie said.

In a follow-up telex, Latapie said Intelsat
records showed that the Friendship Games
were being transmitted from Moscow via
Intelsat. “This indicates that the Intelsat sys-
tem can provide the same service, that it is
actually doing so at its established rates, and
the other users of the service obviously do
not find it to be uneconomic.”

In a letter to Schneider, John McLucas,
executive vice president and chief strategic
officer of Comsat, said the corporation was
“dismayed” by the FCC’s action, which he
contended was a violation of U.S. obliga-
tions under the Intelsat agreement. McLucas
contended that the Soviets, who are not par-
ties to Intelsat, have been upgrading the
technical capabilities of their satellites and
have “embarked on an aggressive campaign
of expansion.”

McLucas said the Soviets have been sub-
sidizing the worldwide use of Intersputnik,
trying to make the system available to devel-
oping nations for transmission of news and
television programs at no cost. “These ef-
forts are part of an effort to wean developing
countries away from Intelsat,” McLucas
said. “How can the United States expect oth-
er nations to refrain from such enticements if
we do not do so ourselves?

“There is no question that, had Turner
Broadcasting System desired to use the In-
telsat system for broadcast of the Soviet Un-
ion’s ‘Friendship Games,’ they could have
done so0,” he added. “Apparently the deci-
sion by TBS to seek interconnection with
Intersputnik hinged on an offer by the Sovi-

age of the show's profits.

From cable to broadcast. Nuclear National Park, a show about the prospect of placing the
nation's first nuclear waste repository adjacent to Canyonlands National Park in southeast
Utah, is an example of what can be achieved when "broadcast values” are brought to a cable
local ongination production, according to John Howe, one of the show's two executive
producers. Produced in cooperation with Storer Cable Communications (Glendale, Ariz.)
and noncommercial KAET(Tv} Phoenix, the half-hour documentary juxtaposes a raft trip down
the Green and Colorado rivers with discussions of the proposed nuclear reactor next door—
the choice between economic development and environmental preservation.

According to Howe, who is with Storer, the movie is "one of the first television projects to be
produced by a local cable company for a national network release.” In this case, Storer
provided the crew and production equipment and kaeT did the post production. The program
was done primarily on a barter basis, with on-air promotion being traded for in-kind equip-
ment and services. Poet Rod McKuen narrated the program—his payment will be a percent-

The show will air nationally over PBS on Oct. 10.
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New York, N.Y 10166.

(212) 557-9545. Toll-free: 1-800-221-4816.
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Opening ceremonies

ets to provide the service ‘free of charge.’
Obviously, the Soviet Union must feel that
the benefits of showing these programs to
the U.S. public outweigh the costs they must
incur to do so. Intelsat, established by the
United States as a global commercial enter-
prise, obviously cannot offer service free of
charge. Yet, the philosophy of the United
States, which is reflected in Intelsat, has al-
ways been to rely upon the private sector and
commercial ventures to supply our commu-
nications services. Clearly, Intelsat cannot
‘compete’ against state-supported and subsi-
dized systems such as Intersputnik.

“These Soviet bloc nations are the same
ones which canceled or inhibited the cover-
age and worldwide television feeds of the
1984 summer games provided through Intel-
sat. It seems incredible that the United States
would now reward these nations for their
actions by allowing them to beam coverage
of their alternative games into the United
States on their terms. More importantly, this
decision would appear to be inconsistent in
terms of established U.S. policy to rely upon
Intelsat. In many respects, it appears to play
into the hands of those who would weaken
the international communications satellite
system.”

The Department of State told the FCC it
didn’t object to granting Turner’s request. In
an Aug. 16 letter to the FCC, Earl S. Barbe-
ly, director of the State Department’s office
of international communications policy, said
State welcomed the opportunity for the
American public to have access to coverage
of the Friendship Games, but that it was con-
cerned about Intelsat obligations. “The de-
partment understands that adequate capacity
could be made available on the Intelsat sys-
temn to meet TBS’s requirements, even at this
late date, if an order were to be placed.
Therefore, if any commercial arrangements
are to be made to utilize space segment fa-
cilities for international public telecom-
munications services, they should be made
with Intelsat or coordinated with Intelsat.”

Comsat had sought to thwart TBS’s plans
at the FCC, contending that Turner should be
using Intelsat instead. Comsat also charged
that Turner had not investigated the possible
use of the Intelsat system in a “timely” fash-
ion, and that Turner had failed to show that
the costs of using Intelsat would be prohibi-
tive.

Turner, meanwhile, had argued that Inter-
sputnik is not an international system in the
same sense as Intelsat, and that therefore
Intersputnik was not competitive. Turner

also said the cost of using Intelsat would be
prohibitive. Turner said that it would cost
more than $300,000 to get the service from
Inielsat, but that it would only cost
$10,000—for adjusting an Atlanta earth sta-
tion to receive the Soviet feed—to pick up
the Intervision coverage.

In a letter to TBS, James Ball, chief of the
FCC Common Carrier Bureau’s internation-
al facilities division, said the bureau found
Turner’s arguments to be persuasive. “We
find that Turner’s proposed reception of the
Intervision feed under the circumstances
presented here is consistent with the current
principles underlying U.S. policy permitting
use of United States domestic satellites and
Canadian satellites for transborder ser-
vices,” Ball said.

“These principles provide for use of non-
Intelsat satellites where Intelsat could not
provide the service required or where the
service planned would clearly be unecono-
mical or impractical using the Intelsat sys-
tem. We find these circumstances in the in-
stant case.” o

GOP makes history,
with low ratings

Convention draws third-from-lowest
figures in history of political
conventions; Democrats fare better

The 1984 Republican convention was one of
the least watched political conventions in
television’s history. And it was the first time
in 24 years the incumbent political party did
not attract an audience as large as that of the
challenging party.

The networks were not offering firm an-
swers as to why the viewing levels for the
convention were so low, but network execu-
tives in New York agreed it probably had
something to do with the fact that the con-
vention’s outcome was decided well in ad-
vance and viewers, atuned to that, did not
tune in.

For the four nights of convention cover-
age, Monday, Aug. 20, through Thursday,
Aug. 27, ABC came out the winner in com-
mon time coverage—the time all three net-
works were simultaneously broadcasting the
convention live, During the eight hours (9
p.m.-11 p.m.) of coverage, ABC averaged a
6.9/13; CBS, 6.4/12, and NBC, 6.2/11.

Although the numbers put CBS second in
common time coverage, its weaker lead-in
prevented the network from winning any
nightly victories. Instead, nightly prime
time victories were split between ABC and
NBC.

National late night ratings were delayed
for Wednesday (Aug. 22) night coverage be-
cause they are reported separately from the
prime time ratings. However, the combined
three-network common time rating for the
eight hours of prime time coverage averaged
a 19.5, or 16% below the 23.2 average rat-
ing for the equivalent time during the Demo-
cratic convention in July. Still, the i9.5
average rating for the 1984 Republican con-
vention was only 12% below the 1980 Re-
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publican convention average rating of 22,1,
when the networks ran a total of 10 hours of
prime time coverage.

“This convention audience was totally a
function of lead-in,” observed David Pol-
track, vice president of research, CBS/-
Broadcast Group. Except on Wednesday
night, when it was almost too close to call
between ABC and NBC, the network that
dominated the 8-9 p.m. entertainment lead-
in also won that night’s convention cover-
age. For example, on Monday night ABC
led the 8-9 p.m. slot with its second episode
of Call to Glory, averaging a 15.8/29. Dur-
ing its convention coverage afterward, it
stayed ahead of runner-up CBS by three-
tenths of a rating point. On Tuesday night,
NBC'’s A-Team was 10 share points ahead of
the comedies on the competition, and NBC
was able to wrap up that night’s convention
coverage one-tenth of a rating point ahead of
second-place ABC. On Wednesday night,
ABC and NBC were neck-and-neck between
8 p.m. and 9 p.m., with NBC averaging
three-tenths of a rating point ahead but ABC
winning the convention coverage by over a
full rating point. And on Thursday night,
NBC was one share point ahead of CBS be-
tween 8 p.m. and 9 p.m. and won the even-
ing’s convention coverage by nearly a full
rating point. It was also the only network to
carry the 18-minute Reagan film that was
used as an introduction to the President’s
renomination acceptance speech.

The 19.5 rating for this year’s Republican
convention was the second lowest rating for
aRepublican convention and the third lowest
rating for a political convention of either
party since records have been kept, begin-
ning in the early 1950’s. The average rating
for the 1972 Democratic convention was
18.3, but the lowest rating ever pulled by a
convention was a 12.3 for the Republican
convention of 1960 when Richard Nixon
was nominated as the candidate. However,
network researchers point out those averages
also include daytime and late night ratings in
addition to prime time ratings, which pull
averages down and make the gap wider. In
convention coverage this past summer, the
networks have virtually eliminated daytime
coverage and substantially cut back on their
late night coverage.

Late night coverage by the networks dur-
ing the recent Republican convention was
minimal. The networks usually wound up
convention coverage by about 11:15 p.m.,
except Wednesday night, when CBS stayed
on the air until 12:34 a.m., and NBC until
12:50 a.m.

But even if the networks stayed with the
convention Wednesday night until the last
delegate shuffled out, the real question is
how many affiliates cleared the coverage or
pre-empted ‘with their own late-night local
news. Standard practice allows the affiliates
to break away if they wish. NBC, which had
an announced cutaway at about 11 p.m.
(NYT) for local news on Wednesday night,
reported that about 158 affiliates—three-
quarters of its flock—in the Eastern and cen-
tral time zones took it up on the deal, ai-
though they returned at 11:30 p.m. for the
remaining 80 minutes. CBS did not have an
official breakaway announcement for local
news. A CBS spokesman said it was difficult



to pin down an “‘exact” number of affiliates
that might have broken away because they
probably did so at different times and for
various lengths. However, the number of af-
filiates that broke away from at least a por-
tion of the late night convention coverage for
local news was described as “significant.”
Only ABC, which at 11 p.m. {NYT) an-
nounced that some affiliates might be cutting
away (and at 11:30 p.m. welcomed them
back), declined 1o state how many affiliates
deserted. d

I e r— T e —— T
Bongarten takes over
as NBC Radio president

When Randall D. Bongarten, vice president
and general manager of WNBC(AM) since July
1983, assumes the presidency of NBC Radio
today (Sept. 3) he will be the youngest ex-
ecutive to do so, according to an NBC Radio
spokeswoman (“In Brief,” Aug. 20). Bon-
garten turned 35 on Aug. 31.

In his new position, Bongarten will have
overall responsibility for NBC’s radio divi-
sion which comprises the NBC Radio Net-
work, The Source and Talknet in addition to
NBC's five FM and three AM stations. Re-
porting to Bongarten will be Dick Penn, sen-
tor vice president, NBC Radio Networks,
and Bob Mounty, executive vice president,
NBC Radio. {(Penn is directly responsible for

»

the networks, and Mounty oversees the
owned stations). Bongarten will report di-
rectly to Robert Walsh, group executive vice
president, NBC Inc.

Bongarten said he didn’t anticipate any
major changes in operations. “We'll do
whatever makes sense at the time.” Bongar-
ten also said he hopes a new head of The
Source will be named “as quickly as possi-
ble.” (Meddy Woodyard left NBC as vice
president and general manager of The
Source in June [‘Fates & Fortunes,” June
25)].) And on the immediate agenda for both
Bongarten and Mounty is the selection of a
new vice president and general manager at
WNBC(AM) New York.

Bongarten is taking over the NBC Radio
reins from Michael Eskridge, who is moving
to parent company RCA as division vice
president and general manager of home in-
formation systems—a new venture looking
into what new ad-supported services can be
provided through use of home computers
and television sets (“*In Brief,” July 30). Pri-
or to joining WNBC(AM) New York last year,
Bongarten spent 10 years with General Elec-
tric Broadcasting beginning as assistant
business manager for GE's wGY(AM)-
WGFM(FM)-WRGB(TV) Schenectady, N.Y.,
and WJIB(FM) Boston. He finished the last
two years of his tenure there as vice presi-
dent of radio. In that capacity, Bongarten
oversaw the operation of the company’s
eight radio stations and negotiated their sale
after GE decided to divest in 1982, o

1 T e e N I e g
PTV strike in L.A.

A federal mediator was called in last Thurs-
day (Aug. 30) to oversee negotiations be-
tween representatives of the International
Alliance of Theatrical and Stage Employes
and noncommercial KCET(TV) Los Angeles.
The action followed a strike called Aug. 24
by members of IATSE Sound Local 695,
including more than 30 KCET sound techni-
cians, camera operators, editors and techni-
cal engineers. The strike, which is only the
second in the station’s 20-year history (mem-
bers of the Directors Guild of America
staged a three-day walk-out in 1979), fol-
lowed expiration of IATSE's three-year con-
tract with KCET on June 30. According to
Barbara Goen, the station’s director of pub-
lic information, issues on the table include
“salaries, benefits, co-production arrange-
ments and work rules.” IATSE representa-
tives have said their main concern is with a
proposal that would allow the station to con-
tract out some production work to nonunion
independent producers. Goen told BROAD-
CASTING that management personnel have
been filling in during the strike, which she
said has had minimal impact on station oper-
ations.

In a related development, a regional Na-
tional Labor Relations Board office last
week dismissed charges of unfair labor prac-
tices filed against KCET by the IATSE lo-
cal. o

ABC keeps momentum up

ABC won another week in the Nielsen prime time ratings, but its real
strength lay less in its four nights of Republican convention coverage
than in its repeats of reqular series programing, especially a repeat of
a two-hour Love Boat episode on Saturday night, which was the top-
rated show of the week with an average 17.7/33. And Call to Glory
probably moved closer to a permanent position on the fall schedule as
the second episode averaged a 15.8/29, the third-ranked show of the
week.

With over a third of the three networks' prime time schedule dedi-
cated to coverage of the Republican convention in Dallas, ABC came
in first in the Nielsen national ratings for the week ended Aug. 26 with
an average 10.6/20 compared to a 9/16.9 for NBC and an 8.8/16.8 for
CBS. And although ABC won two of the four nights of convention
coverage (by a raling point or less). its big boost came on Friday and
Saturday night when its regular series programing passed the compe-
tition with multiple rating point margins.

Rank O Show O Network O Rating/Share

Rank O Show O Network O Raling/Share

ABC won Monday, Wednesday, Friday and Saturday; NBC captured
Tuesday and Thursday; CBS took Sunday.

In convention coverage itself, only, it was a toss-up between ABC
and NBC. ABC won in "common time" coverage—when all three net-
works were simultaneously carrying the convention. Butin full conven-
tion coverage—the ratings up until each network signed off—ABC and
NBC each won two nights. And CBS, which won both common time
and full time coverage of the Democratic convention, reached second
place on Monday and Thursday, but was in third on Tuesday and
Wednesday.

As might be expected, the combined network share levels were
depressed during the four nights of convention coverage, but
bounced back as soon as the networks returned to their regular pro-
graming. From Monday through Thursday, the three-network com-
bined share averaged a 43.5. But Friday through Sunday it averaged a
66.1.

Rank O Show DO Network O Raling/Share

1. Love Boal ABC 17733 1. Cne Doy wtl u Tline CBS 11.2R3 41. Rep. Cunverniion (Thurs.) ABC 7814
2 V, Partl NBC 18630 22, Knigha Rder NBC 11.0%&1 48. Master KBC 76&/16
3. Caalto Glery ARC 16829 23, Facls of Life NBC 1082 L3, Almeaf cBs 7418
4, 60 Mlnaes (88 16334 24. Besun Puddies NBC 10821 44, Rep. Crrven:.on. Thurs) cBs a3
5. Mauw Houston ABU 1287228 25, Jenr.fer S.ept Here NBC 10821 46. Rep. Cunwvention (Wec.) ABC  "Wl3
8. A-Team NBC  14.7/87 26, Goodight, Bewt wn CEs 12820 46, NJY. Jets vs. LA, Raiders NBC 6914
7. And-lusuice for Al ABC  118/206 7. Mam's Puuldy NBC 10.8/4&0 =7, Bep. Cruventien (Ller. ARC 8913
8. Alwce CBs 1373 28, Rall &y ABC 104/2] 48, Domestie L (T.es. CBS 87718
9. Webster ABC 136/28 29. Faleor. Cres: cBs 10320 49. Rep. Corvenuion (Mor1.} CBs 88/
10. Jeffersons C3s 13824 0. sSearectow & Mrs, ing CBs 12.17118 €0. Cne Dav ar a Time (Wed. Chs 8413
11, Bunly Ies NBe IRAE05 31. Three's Company ABC  emn7 51, Rep. Converntion (Weu.) CBS 8113
18. 'lrupper John, M S  1R7T/23 32. 1. Hxorer ABC g2/19 62. Rep. Conventu.orn (Tues. NBC 81l
13. Magnum. PL Cis 1254 33. R0IR0 ABC 2.7 53. Rep. Conwvention (Tues.) ARC 5%/l
14, Blue Thunder ABC 125824 34, IV Bloopers & Pructleal JokesNBEC QU018 &t Domwsiic Life (Ved® CBS 711
15, utmnw 1w Breag NPC LRABE 30, Laewss vs, Housty 4 cBs 888 66. Rep. Conveutlon (Tues. ctBS B.7/11
16. Dallas CBS 1223 36. Fou..ps. Beeps & Blunders ABC 816 56. Rep. Convention (Wed.» NBC &.7/11
17. Durrent Surckes NBG  1ROk0 & Ripley's Belleve ILop N ALC  83nR 57. Rep. Ccuvenuon “Mono NI3C 500
18 Siver Spoons WHC 1AL 38, Comedy Zene Cs 8017 88. Summer Sunday USA NBC 3.417
19. Benson ABC 1le2lw 39, Rep. Co:veniic:. ‘Thurs.y NBC 80/18
20. Hapdeastle & MeCormick ABC 11602 40, AferhNASH CBs  7.8/15 “inidwales premiere episcde
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Journalismua

‘MacNeil/Lehrer NewsHour’: Is it here to stay?

PBS’'s expanded newscast gets
mixed reviews as it enters its
second season on 274 affiliates

This Wednesday (Sept. 5) marks the first
anniversary of the Public Broadcasting Ser-
vice’s MacNeil/Lehrer NewsHour. As the
first nationally broadcast, hour-long evening
newscast (BROADCASTING, Sept. 5, 1983),
the program signaled public television’s
willingness to take on the commercial net-
works’ evening news. Has it made a dent?

According to NewsHour’s executive pro-
ducer and former NBC News president, Les-
ter M. Crystal, NewsHour's producers are
“basically not organizing the program based
on the competition” of local or network
news. “We’re putting the program together
based on what kind of program we want,” he
said, adding that NewsHour's producers
have “seen some tendency” on the commer-
cial networks’ part to “try and stay more in-
depth, and we think we may have something
to do with that.”

Associate editor and anchor, Jim Lehrer,
said that as a “general proposition,” News-
Houris an “excellent alternative to the even-
ing news on network television.” The Mac-
Neil/Lehrer program “has to be seen as a
new program that needs to be displayed bet-
ter on the [stations’] schedule—both nation-
ally and locally.” There needs to be “a will-
ingness on the part of stations to experiment
with this type of program and find out what
is the best time” for it, he said.

What are the commercial networks’ as-
sessments of the new format on the block?
William Lord, executive producer of ABC-
TV’s World News Tonight and former execu-
tive producer of ABC’s Nightline, character-
ized the MacNeil-Lehrer news team as a
“first-class operation,” whose half-hour pro-
gram, Lord said, was an inspiration for
Nightline. Lord said he considers News-
Howr “an alternative” offered for those who
want to spend the time to watch it. News-
Hour *is a different animal” from the net-
work evening news. It’s “a fine and wonder-

ful animal, but 1 don’t compare them with
the [networks’] newscasts.”

Spokesmen for both NBC and CBS said
that NewsHour has *had no effect” on either
the ratings or the content of their nightly
news. And as for chances of the hour length
spreading to commercial television, Lord
said it was “unrealistic to even talk about a
nightly, hour-long, hard-news broadcast be-
cause there are the reahties of local stations
doing local news quite successfully.”

Fed to 274 noncommercial stations at 6, 7
and 9 p.m. (with occasional updates of the
last feed), NewsHour, which received a $10-
million grant from AT&T (as well as funding
from the Corporation for Public Broadcast-
ing and the PBS stations), has undergone
refinement, placing it a year later, where its
producers “want to be at the moment.” Cry-
stal said that after one year, the program has
been able to “retain the fundamental concept
and approach of dealing with major issues
by getting all sides.” The program, he said,
“1s developing just fine.” Lehrer says it’s

Associate editor Jim Lehrer and executive editor Robert MacNeil
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"NewsHour's' new political cartoons
“nice to have a year behind us. Generally
speaking I feel good about it.”

Since its inception last fall, NewsHour
has covered the major news stories of each
day with a blend of interviews and discus-
sions, foreign reports, documentary reports
from the field and special features such as
essays, book reviews and profiles. This
month, the program will add political car-
toons, using music, sound effects and *“voice
characterizations,” as a weekly feature. In
addition, NewsHour has added three corre-
spondents and increased its use of field doc-
umentary reports from such noncommercial
stations as KQED(TV) San Francisco and
KTCA-TV  Minneapolis-St. Paul, giving
NewsHour a “‘regional character,” Crystal
said.

But how is it playing in Peoria? With diffi-
culty, according to noncommercial wWTVP(TV)
Peoria, [ll., program manager Shirley Roch-
man.

In Peoria, scheduling the hour program “is
areal headache,” Rochman said. *No matter
what we do with it, we come up against
news. And it is very hard to break an in-
grained habit that viewers have of watching
either commercial [network] news or local
news.” WTVP carries the NewsHour at 6
p.m., central time. At 5 p.m., when many
people are in transit from work, the station
airs children’s programing, which, Rochman
says, has a “tremendous following.” At 7
p.m., prime time starts. “It was just a lot
easier to schedule a half-hour program,” she
said.

But while central time complicates
WTVP’s scheduling, mountain time is an ad-
vantage for KUALTV Tucson, Ariz. Many of
that station’s viewers are not home from
work in time for the 5:30 p.m. local news, so
they tune to NewsHour at 7-8 p.m. Accord-
ing to KUATL-TV'S assistant general manager
and director of programing, Donald Bur-
gess, NewsHour receives a 3 or 4 rating,
which is twice what it draws on the network.

He attributes that to the Tucson market’s in-
terest in public affairs programing and to the
scheduling of the program against program-
ing other than news. o

Despite these advantages, the station is
considering moving the program to an earli-
er time. According to general manager W.
Boyd Rooney, KUALTV has two concemns
about NewsHowr: its length and its audience.
He said that although NewsHour “is very
popular in Tucson,™ it is not attracting a new
audience, an important element in increas-
ing viewer financial support. Additionally,
the station has noticed “a little bit of erosion”
between NewsHour's ratings for the first
half-hour and those for its second half-hour,
indicating the program may have problems
sustaining an audience, Burgess said.

Asked how KUARTV would vote if PBS’s
Station Program Cooperative (the mecha-
nism by which noncommercial stations col-
lectively choose programing) were held next
week, Rooney said it would vote for News-
Hour, but it would hope that the show
“would be a half-hour instead of an hour.”

According to PBS, a recent (May 28 to
June 3) survey showed NewsHour's weekly
national cume (total number of viewing
households) slightly ahead of the half-hour
MacNeil/Lehrer Report’s figures a year ago,
5.5%, up from 5.0. For the season to date,
the national cume (6.7) is running 12%
ahead of last year (6.0), but the average rat-
ing, 1.5, is 25% below last year’s 2.0. The
reason for the rating drop is that although
NewsHour’s audience is watching more min-
utes of the show this year, it is not watching
enough more to equal the 100% increase in
the number of minutes offered.

Producers of NewsHour are aware of the
“very real scheduling problems” of the pro-
gram. According to research done by PBS,
NewsHour tends to do better against “non-
news” competition. And, according to Al
Vecchione, president of MacNeil-Lehrer-
Gannett Productions, which co-produces
NewsHour, a “later [time slot] is better.”

As for whether the program has lived up
to the expectations of its staff, the verdicts
vary. According to James Scalem, program-
ing director at noncommercial KQED(TV) San
Francisco, the hour show’s ratings have
steadily climbed since last November, fol-
lowing what Scalem regarded as the pro-
gram’s early “growing pains.” While he said
that he is happy with the format, Scalem
would like to see the program “‘get a little
zippier.”

According to Julius Cain, director of pro-
graming, WYES-TV New Orleans, NewsHour
“has performed about like we expected. We
felt that it would be detrimental to the
show—which was always popular in its half-
hour format—to expand to an hour. For all
the good intentions of [NewsHour's] produc-
ers, for all the joumnalistic excellence. ..l
justdon’t think it holds up as an hour show.”

Where will the MacNeillLehrer News-
Hour be at this time next year? That answer
will come from PBS’s Station Program Co-
operative, which will determine if the pro-
gram is to be renewed for another season.
But Lehrer remains upbeat. The program, he
said, gets “better every day, every week, ev-
ery month.” His job “1s to try to improve the
program,” Lehrer said. “That’s the only
thing I can control, so it’s the only thing I can
predict with confidence.” g

News flash. The Associated Press and Tribune Media Services, a subsidiary of Tribune Co.,
have formed a joint venture to produce AP News Plus, a new 24-hour graphics enhanced
news service for cable television systems. The service will incorporate the NAPLPS high
resolution graphics standard in providing national and world news headlines, weather, sports
and business news. AP News Plus will be produced at TMS's electronic publishing center in
Orlando, Fla., and uplinked to the AP transponder on WESTAR lIl. Above (seated, I-r), AP vice
president and director of broadcasting. Roy Steinfort, and Robert S. Reed, president of TMS,
sign joint venture agreement, while (standing, I-r) Greg Groce, AP director of cable television
services, and Tim Brennan, TMS's director of special porojects, look on.

Broadcasting Sep 3 1984
49



RTNDA study
sees trend to
local production
in television

Amount of syndicated and network
tare will fall as more local news
and other programing is produced

Television broadcasters generally believe
that use of syndicated and network program-
ing will decline over the next 10 years, with
TV stations relying increasingly upon local-
ly produced news and other programing.
That was one observation in “Future Trends
in Broadcast Journalism.” a study released
last week by the Radio-Television News Di-
rectors Association.

While news opportunities at local televi-
sion stations are likely to increase as a result,
job opportunities at local radio stations will
decline, with radio stations increasing their
reliance upon outside program suppliers, the
study predicted. Nonetheless, the study add-
ed, radio news opportunities should be on
the upswing at the outside program supplier
level.

The study, based on interviews with radio
and television station managers, news direc-
tors, media executives, broadcast journal-
ism professors, and the public, also found
that the majority of the public (54%) de-
pends on television most often to obtain
news and information. Moreover, the study
noted, the public does not appear to be satu-
rated with news and information. “It seems
clear that the current high interest in news
and information will not decline in the fu-
ture,” the study said. “Half of the public
expects to be as interested in keeping up with
the news in the future as they are at present,
and a third say they will be more interested.”

According to the study, conducted for
RTNDA by Frank N. Magid Associates Inc.,
most respondents saw an increase in the
number of programs local television stations
will be producing, with news and talk and
information programing topping the list.

Television station managers said news and
promotion operations are the most likely to
receive increases in station budgets; the ma-
jority also saw increases for equipment,
news personnel, local production and pro-
graming. Budgets for buying syndicated ma-
terial were believed to be headed for cuts.

A majority also believes there won't be a
change in the basic local news format. Spe-
cialty reporters, news promotion specialists,
producers and technicians were foreseen as
assuming greater importance. Producers
were perceived as taking on some of the
traditional responsibilities of the news direc-
tor, with the news director assuming a more
managerial, decision-making role.

Television news directors were critical of
the skills of entry-level journalists, the study
said.

For radio, respondents generally saw mu-
sic continuing to play the major role in FM.
With the growth of AM stereo, the respon-

dents saw music also playing an increasingly
important role on AM. Respondents foresaw
an increasing demand for syndicated and
specialty network programing on radio.

The indications, according to the study,
are that there will also be a consolidation of
job functions in the local radio newsroom,
with news directors looking for individuals
to assume a broader range of responsibil-
ities. “This is especially true of the radio
news anchor, who is seen as becoming more
active as a field journalist and writer,” the
study said.

Two radio news functions seen as assum-
ing greater importance: specialty reporters
and news producers. “The job categories
that are seen as most likely to change in their
day-to-day functions are news anchors, en-
gineers, news directors, specialty reporters
and news producers,” the study said.
“Across the board, news directors are look-
ing for these people to possess a wider range
of skills, both intellectually as well as tech-
nically, and to assume a wider range of re-
sponsibilities.”

Again, radio news directors don’t have a
high regard for entry-level journalists. “In
fact, entry-level people are rated lowest on
two of the three most important skills—the
ability to communicate well to listeners and
writing,” the study said.

Also according to the study, more than
75% of the public prefers the news on one
local TV station over the others, and more
than 75% of those respondents say their pre-
ferred station is a network affiliate. “Of
those whose preferred station is a network
affiliate, a third say it is affiliated with NBC,
a fourth say it is affiliated with ABC, and a
fifth with CBS,” the study added. a

Creating the
right image
at the RNC

For those who planned the Republican na-
tional convention, the kind of television cov-
erage it was likely to get was uppermost in
their minds. Last week, as they looked back
on the convention coverage, the emotion
they expressed—or at least talked about—
was not as much satisfaction or disappoint-
ment as surprise.

The networks” decisions to cover some
speeches and not others was accepted philo-
sophically. As Mark Goode, assistant con-
vention manager for programing and the
convention’s TV consultant, put it: “Some
speeches were not considered of national im-
portance. We understood that. That’s [the
networks’] judgment.”

More difficult to understand was the net-
works’ decision not to cover some of the
events that been been presented for emotion-
al impact. The introduction of White House
News Secretary James Brady Wednesday
night, disabled in the assassination attempt
on Reagan in March 1981, was one. Brady,
seated in Nancy Reagan’s box, didn’t speak;
he simply gave a thumbs-up sign and ac-
knowledged the cheers of the crowd. “It was
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an emotional moment,” Goode said. He no-
ted Brady had been one of the most popula:
press secretaries before the shooting. Aftei
it, “he became a hero.”

(Only the Cable News Network carriec
the Brady introduction. It was accompaniec
by the second part of a two-part interview
with Brady that was conducted by CNN an-
chor Don Farmer.)

Goode and convention planners were sur-

prised also that the networks did not cover
Rosie Grier, who had been with Bobby Ken-
nedy when the latter was assassinated ir
1968, when he mounted the podium to an-
nounce his conversion to the Republican par-
ty.
’ Another puzzler was ABC’s decision tc
cover the seven-minute film introducing
Nancy Reagan and ignore the film on whose
production Republicans had lavished s¢
much money and time to introduce the Presi-
dent. Goode said he was not making a value
judgment; he was “just curious” about the
decision.

The decision by ABC and CBS not to ai
the Reagan film, on the ground that it was
not news, was the major disappointment to
Republican convention planners. NBC,
which shared the other networks’ news esti-
mation of the news value of the film, never-
theless showed it because of the consider-
able public interest in it. And the fact that
NBC beat the other networks in the ratings
on Thursday when the film was shown was a
matter of some satisfaction to the convention
planners.

While Goode and his colleagues had not
always been able to predict the stories the
networks would cover, they were able, last
week, to look back on what they considered
some groundbreaking achievements. The
RNC network, which provided a clean tele-
vision feed of events in the hall at low cost t¢
television stations and cable systems around
the country, was one. Another was the use of
two Vidiphor projectors providing overlap-
ping images that permitted high-resolution
pictures on the large center screen over the
podium despite 250-foot candie power lights
at that spot was another. (“It was said it
couldn’t be done,” Goode said.)

QOverall the convention was generally re-
garded as well-organized. *“Well-scripted,”
was the phrase frequently used to describe it.
And that description did not bother the plan-
ners. “If people think it was well-staged, we
regard that as a compliment,” Goode said.
Some journalists thought the efforts at orga-
nization at times appeared to be efforts tc
control the news. One example cited was an
effort to “coordinate” the requests by net-
works and groups for interviews with dele-
gates and others. Not so, Goode said. The
intention was simply to facilitate matters for
those seeking the interviews as well as those
being interviewed. “My impression was that
it went well,” Goode said.

Techmcally Goode regarded the conven-
tion as a success. The question remalmng
was how well it will help Reagan in his re-
election drive. The polling conducted imme-
diately after the convention indicated it had
not provided much of a boost to the cam-
paign. Still, Goode said, “in terms of the
political effort we can t gauge that yet. And
that’s the bottom line.”
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Ampex to show new
one-inch recorder
at international
conference

later this month

VPR-6, Type C machine, will make
its debut at the IBC convention

in England; company will also
introduce new time base corrector

Ampex Corp. will introduce a new one-inch
videotape recorder Sept. 21 at the Interna-
tional Broadeast Convention in Brighton,
England. broadening the manulacturer’s
family of Type C VTR to include what one
company executive labeled “a jack-of-all
trades machine.” The VPR-6 is to be public-
ly demonstrated later this month, but has
already been shown privately to reporters
and selected customers. The company will
simultaneously introduce a new time base
corrector, the TBC-6, designed for use with
the VPR-6 as well as other Type C videotape
recorders.

The VPR-6 is the fourth Type C videotape

recorder from Ampex, which claims 55% of

the worldwide protessional VCR market and
about 9,000 Type C machines shipped to
date.

“We believe that Type C will remain the
dominant format throughout this decade and
into the next,” said Willie Scullion, director
of marketing for Ampex’s audio-video sys-
tems division. "Digital will come, but it will
complement Type C,” he explained, com-
paring their cocxistence to that of cognac
and fine wine.

“We've decided to give the world what it
wants: a sort of jack-of-all-trades machine,”
said Scullion. He described the VPR-6 as
combining the best features ol the com-
pany’s VPR-80, VPR-3 and VPR-2B units.
“It’s not a VPR-2B replacement,” he quickly
added.

Jill Clardy, product manager for the VPR-
6 and TBC-6, told reporters the new VTR is
designed for simplified operation. She said it
also includes several video and audio con-
trols as standard rather than optional fea-
tures.

The new VCR will be available first in
PAL and SECAM formats, with the first ma-
jor demonstration of NTSC format units
scheduled for the Oct. 28 opening of the
Society of Motion Picture und Television
Engineers show in New York.

The VPR-6 will sell for a base price of
$54,900 and the TBC-6 tor $17,500, or a
package price of $72,500. The units are cur-
rently being manufactured at the Colorado
Springs Ampex factory.

The new time base corrector, designed to
work with the VPR-6 and other Type C vid-
cotape recorders, has a 32-line memory and
28-line correction window. It includes dual

inputs for three-quarter-
inch and one-inch video-
tape machines for time-
sharing capability.

Both systems incorpo-
rate a compact. light-
weight modular design
for portability and use in
small  studios, Clardy
said. The VPR-0 is avail-
able in table-top. rack-
mount and various con-
sole configurations.
According to Ampex. the
VPR-6 is about “60%-to-
70% digital,” although of
anilog design.

Mark Sanders, vice
president and general
manager of the division,
satd the VPR-6  was
ready in prototype form
for demonstration at last
April’s National Associ-
ation of Broadcasters
convention but that Am-
pex preferred 1o intro-
duce the product when it

=]

was ready to ship. D

WEATHER,
CHEMICALS,
EROSION, TRAFFIC, AGE, 1)
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%" Trucks. The driving force

For the question see
behind American business.

page 24.

And whenever you have
questions about the Amer-
lcan trucking industry;
call (202) 797-5236.

FOUNDAIION

The American Trucking Asscciations Foundation. Inc., 1616 P St.. N.W., Washington, D.C. 20036
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Superstation WTBS,
satellite carrier
ruled exempt from
copyright liability

Suit filed by Hubbard Broadcasting
charged that practice of inserting

national commercials should make
station and SSS liable for copyright

Before Southern Satellite Systems distrib-
utes Ted Turner's WTBS(TV) Atlanta via satel-
lite to thousands of cable systems across the
country, the superstation substitutes high-
priced national commercials for around 40%
of the local spots. The substitutions account
for as much as $10 million in additional an-
nual advertising revenue for the station.

In what came as good news to SS8S and
Turner, a federal court in St. Paul has ruled
that the station’s practice of commercial sub-
stitution does not affect SSS’s exemption
from copyright liability as a “passive carri-
er.” SSS may continue, the court said in ef-
fect, to distribute the superstation with the
national commercials throughout the coun-
try without having to worry about copyright
suits from local broadcasters.

The ruling, handed down by Judge Don-
ald D. Alsop, stems from a copyright suit
brought against SSS and Tumer three years
ago by Hubbard Broadcasting.

In the suit, Hubbard charged that S88 and
Turner, as a conspirator, were infringing
upon its copyrights by distributing WTBS
among cable systems in St. Petersburg-
Tampa, Fla.; Albuquerque, N.M., and St.
Paul-Minneapolis. WTBS, Hubbard said,
contained certain programs to which Hub-
bard’s stations in those markets had the ex-
clusive local rights.

Normally, under provisions of the Copy-
right Act of 1976, satellite or microwave
carriers that distribute local broadcast sig-
nals are exempt from copyright action. But
Hubbard argued that SSS forfeited the ex-
emption by distributing wrBs with the na-
tional commercials, substituted for the com-
mercials WTBS broadcast in Atlanta.

The court found that SSS met all the copy-
right act’s criteria for the copyright exemp-
tion, including the prohibiticn against the
carrier exercising any control over the con-
tent of the programing. “WTBS, not [S$8§],
changes the content of commercial and other
nonprograming material,” the court said.
SSS “always retransmits the signal received
by direct interconnection and only when that
signal is interrupted by WTBS, or fails, does
[SSS] retransmit the off-the-air signal.”

Hubbard also argued that SSS was not en-
titled to an exemption because WTBS, in sub-
stituting commercials and feeding the al-
tered signal via microwave link to SSS for
satellite distribution, created a second non-

broadcast programing service “not made for
reception by the public at large but. . . con-
trolled and limited to reception by particular
members of the public.” And, under a provi-
sion of the copyright act, secondary trans-
missions of such services are liable for copy-
right.

But the court didn’t buy that argument ei-
ther. WTBS sends both the off-air and altered
signals to SS8S, which retransmits only one
of them, it said. “The practice of commer-
cial substitution does not convert the entire
primary transmission into one ‘not made for
the reception of the public at large. .. con-
trolled and limited to reception by particular
members of the public. . .,” ” the court said.

“Assuming [Hubbard’s] figures are accu-
rate, 100% of the programing content and
60% of the nonprograming content of the

two signals are identical,” the court added.
“Of course, if none of WTBS’s primary trans-
missions sent to Southern were identical to
the over-the-air signal; in other words, if
WTBS created two entirely different signals
with one for the public over the air and with
another for [SSS], then the court would be
presented with a very different question.”

Sidney Barrows, Hubbard’s attorney on
the case, intends to appeal. “We think the
court is in error,” he said.

Although Hubbard is asking only statu-
tory damages for five specific cases of al-
leged infringement, Barrows said, it feels
that WTBS’s practice of commercial substitu-
tion is taking meney out of its pocket. Some
national advertisers, wishing spots on cer-
tain programs, he said, may opt for WTBS
rather than Hubbard’s local stations. ]

Still after UHF

Broadcast organizations are slill insisting that the spectrum needs of public safety
agencies can be met through conversion to more efficient technologies. But public
safety agencies don't appear to be buying that; they still have their eyes on the UHF
television spectrum. In comments on the FCC's proceeding on the future needs of
public safety last week, the Association of Maximum Service Telecasters noted that
it, the National Association of Broadcasters, the Association of Independent Televi-
sion Stations, the National Association of Public Television Stations, the Corporation
for Public Television and NBC have already filed a petition for rulemaking proposing
a “comprehensive and detailed” plan for meeting public safely mobile needs
through the use of “currently available and ever-improving” new technologies and
efficient spectrum management techniques. "The commission should be guided by
the recognition that those needs can be met without costly and disruptive spectrum
reallocation, and that a specific detailed plan for doing precisely that has already
been submitted.” The NAB said that Dale N. Hatfield Associates', "A Plan for Meeting
Public Safety Community Mobile Coemmunications Requirements Through New Tech-
nologies and Advanced Spectrum Management Techniques” showed how public
safely needs could be met without spectrum reallocation. “NAB urges the commis-
sion to refrain from increasing the radio spectrum allocated to public safety land
mobile use until adequate censideration is given to techneclogies and strategies
designed to increase spectrum efficiency.” But, the Los Angeles county sheriff again
requested the "immediate” use of UHF television channel 19 in the Los Angeles area.
The sheriff, among other things, also requested “the reservation, at the minimum, of
two contiguous or close presently unused or newly available UHF TV channels below
channel 21 in the largest 20 metropolitan areas.” It said similar reservations should
be made in cther areas where those are needed. “Public safety's needs have ex-
panded dynamically,” it said. “Even with the use of new technology, additional spec-
trum is immediately required to meet these critical needs.” The International Associ-
ation of Chiefs of Police said the commission “should immediately set aside 12 to 18
mhz” in each major metropotitan area. "It is, naturally, undesirable to designate the
same TV channels nationwide as frequency re-use would be inhibited,” it said. “The
association recommends that regional plans be developed. As an example, UHF TV
channels 16, 17 and 19 could be designated for Los Angeles, Orange, San Bernar-
dino, Riverside and Ventura areas while other vacant and/or unassigned TV chan-
nels could be allocated in other areas of the nation.” Said the Associated Public-
Safety Communications Officers Inc.: “APCO believes that the many problems
confronting the public safety communications community now and in the future
could be alleviated by the allocation of sufficient UHF spectrum, now reserved for
little-used, lower-priority purposes or because of outmoded taboos.... We fully
support the development and application of new technologies. But we urge the
commission not 1o anlicipate a technological solution to the present urgent problem
of inadequate public safety spectrum and documented doubling of need within the
next six to 12 years.”
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FTC’s Pertschuk
blasts agency

Outgoing commissioner accuses FTC
of contempt of Congress, says it

is undoing foundations of antitrust
law and consumer protection;

Miller calls it churlish work

of disgruntied toser on departure

Outgoing Federal Trade Commissioner Mi-
chael Pertschuk, who leaves the FTC next
month after seven years, decided to go out
with a bang. Pertschuk issued a report blast-
ing FTC Chairman James Miller and the
Reagan administration for dismantling years
of regulatory history. Pertschuk’s scathing
review of the Reagan FTC was sent to John
Dingell (D-Mich.), chairman of the House
Energy and Commerce Committee, which
has jurisdiction over the FTC. Dingell, who
requested it, has been sympathetic to Perts-
chuk’s views and has been a critic of the
Republican-controlled commission.

The 273-page indictment of Miller’s lead-
ership of the FTC is particularly harsh. “To-
day the agency is crippled; tomorrow, under
the same choking reins, it will be mori-
bund,” Pertschuk wrote. He accused the
commission of being “‘consumed with a sin-

gle-minded determination to undo the past—
not just the immediate past—but the very
foundations of antitrust and consumer pro-
tection law laid down by Congress in 1914,
in 1938, in 1950 and in 1975, laws forceful-
ly implemented by bipartisan commis-
sions.”

Moreover, Pertschuk, who is to join the
Woodrow Wilson Center in Washington as a
scholar in residence after his term expires at
the end of this month, charged the Reagan
FTC of taking a posture that shows a “‘con-
tempt for Congress.” The commission under
Miller’s guidance, he added, has refused to
enforce the law against retail price fixing
and has abandoned the “exploited consumer
as economic myth and expended its energies
lecturing other agencies on the virtues of the
unfettered marketplace.”

Perschuk also deplored the commission’s
rejection of his proposals last year to initiate
an investigation of cigarette advertising “re-
lating to young people” and to its inaction to
date on a November 1983 petition by the
Center for Science in the Public Interest for
an investigation of alcoholic beverage ad-
vertising.

In his report, Pertschuk also included an
“Epilogue to the Citizen,” in which he
charged the Reagan FTC with *“ideological
blindness™ that led to a “new era of regula-
tory nihilism, and just plain nuttiness.” In
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Bomb scare. FCC's main headquarters building at 1919 M Street in Washington was

e

addition to criticizing the Reagan adminis-
tration’s policies, Pertschuk took a stab at the
management style of the Republicans.
“They are casual with the truth. They are
preoccupied with control: controlling infor-
mation, controlling dissent, controlling their
media images, controlling leaks, controlling
emotions.”

Pertschuk’s attack was rebuked by Miller,
the prime target of the report. In a letter to
Dingell, he wrote: “Qur initial review of this
document reveals a manuscript riddled with
factual errors and distortions of varying de-
grees: unsubstantiated claims, half-truths,
misrepresentations and faulty logic.”

Miller called the manuscript “a selectively
edited scrapbook of Commissioner Perts-
chuk’s frustrated years as a member of the
FTC minority. It is the predictable venting of
final rage by a chronic complainer and con-
stitutes in my judgment a somewhat inglori-
ous end to the commission career of a person
who seems to have relished his self-appoint-
¢d role as saboteur.”

The FTC chairman also said Pertschuk’s
report “breaks no new ground.” Instead, he
argued, “it is a rehash of his dissents and a
stringing together of his various positions,
bracketed in sarcasm.”

Miller continued: ““He could have written
a reasoned, constructive critique of the FTC
as he has observed it over the years, includ-
ing his own as chairman. Instead, despite his
claims of ‘fairness,” he opted for an election-
year polemic virtuaily devoid of substantive
commentary.” Miller promised a detailed an-
swer to the Pertschuk charges as soon as it
can be assembled. ]

JOEL ROTHSTEIN WOLFSON

IS PROUD TO ANNOUNCE

THE OPENING OF

His Law OFFICES

evacuated after commission received word that bomb was supposed to go off at 10 a.m.
last Monday (Aug. 27). Edward Minkel, FCC managing director, said commission was noti-
fied of threat by Federal Prolective Service at about 9:45 a.m., and building was cleared
minutes later. Deadline passed with no explosion. Metropolitan police and firemen cor-
doned off M Street between 19th and 20th Streets nonetheless, and building was
“swept" top to bottom with assistance of Labrador retriever and Brittany spaniel. At 11:24
a.m., commission employes were readmitted to building.

o SUITE 600

Brief friendship. "The dangers of a preoccupation with appearance and dress that
burdens women and not men are several. Such a preoccupation interferes with the
performance of their primary duty, which is to disseminate the news. It interferes with
their adherence to high standards in professional communications and it creates and
perpetuates barriers to their professional advancement in the field of communications.”
So says National Federation of Press Women, Blue Springs, Mo.-based association of

FEDERAL BAR BUILDING

1B15 H STREET N/,

WASHINGTON, D.C. 20006

I : ; X Lo {202) 887-5623
professionals from ail segments of media. It has filed friend of court brief with U.S. Court
of Appeals for Eighth Circuit, in case of Craft v. Metromedia. Five thousand-member
organization, “dedicated to the elimination of traditional barriers faced by women in the
media,” says it is first to make statement on case. Christine Craft was former kmac-Tv EXPERIENCED IN
Kansas City, Mo., ca-anchor who claimed she was fired because she was not attractive BROADCASTING,
TELECOMMUNICATIONS,

enough and not deferential to men (BrRoaDcasTING, April 30).
AND HIGH TECHNOLOGIES
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The week's worth of news and comment about radio

Spotlight Specials, and ABC News Features.
Stursberg & Hewitt Vice President David

July down

Network radio business for July totalled
$21,973,440, according to the Radio Net-
work Association, which relies on financial
data collected confidentially from ABC,
CBS, NBC, RKO, Mutual and Sheridan by
the accounting firm of Emnst & Whinney.
The new amount represents a 2.6% drop
from the same period a year ago. Year-to-
date billings equal $145,916,790.

Westwood upward

Westwood One of Culver City, Calif., plans
to make all of its radio programing available
to stations via Satcom [-R, transponder 3, in
addition to its disk and tape distribution,
accerding to President Norm Pattiz.
(Westwood One has its own West Coast sat-
ellite uplink.) Target date for Westwood
%ne's full digital satellite delivery is Sept.

In an interview with BROADCASTING last
week, Pattiz also highlighted several up-
coming specials including a nine-hour 20th
anniversary Beatles program produced by
London's Capitol Radio personality Roger
Scott and slated for the week of Oct. 15.
Westwood will also air a three-hour music
and interview show on Bob Dylan in Novem-
ber called Dylan On Dylan. The Dylan pro-
gram, he said, represents the singer's first
national radio interview in the last five
years.

Additionally, Pattiz said Westwood One is
offering stations, free-of-charge on a non-
exclusive basis, satellite-delivered one-hour
“sneak previews" of new albums by contem-

porary artists. Pattiz said these programs
were done a few times in the past on disks,
but it will be the first time they are delivered
by satellite. Scheduled for broadcast Oct. 10
is a new album frcrn REQ Speedwagon. The
album previews are being offered free, said
Pattiz, to encourage stations to take the pro-
graming via Satcom I-R.

In other news, Westwood One has signed
Elektra Records recording artists, The Cars,
to an exclusive one-year agreement for
broadcast rights to the group's current tour.
The group was recorded in live perfor-
mances in Los Angeles last week (Aug. 29-
30) and they are scheduled to be taped in
Houston this week (Sept. 5-6). Plans call for
the concerts to be packaged into a special
for airing once during the fall and once next
year.

Among the other projects on Westwood
One's drawing board, said Pattiz, is a three-
hour weekly nostalgia countdown program
which has a working title of How Sweet [t
Was.

Calling all stations

ABC Watermark has launched a direct mail
campaign to more than 2,000 overseas radio
stations, offering long-form programs avail-
able exclusively through the ABC Radio
Networks production unit. The marketing
effort is being coordinated through Sturs-
berg & Hewitt, a Los Angeles-based public
relations firm specializing in entertainment
industry clients. Prior to its direct mail ap-
peal, ABC Watermark already had lined up
more than 200 foreign stations in 60 coun-
tries for its programs, which include Ameri-
can Top 40, American Country Countdown,

Back for a spin. Oldies-formatted wcas-Fm New York reunited the area's popu\ar top 40 radio
perscnalities of the 1960'5—then heard on either wasC{am) or wmMca(am). Many of the personal-
ities who participated in the event, which was billed as “Rock & Roll Radio Greats Weekend,”
had guest air shifts with each playing the top 15 songs from a specific year of the 60's.
Pictured above at a gathering just prior to the weekend reunion are (standing, |-r): Harry
Harrison, Joe O'Brien, Ron Lundy (Harrison and Lundy currently have daily programs on
wcas-FM); Nancy Widmann, wees-Fm vice president and general manager; Joe McCoy, weas-
Fm program director; Dan ingram, and Jack Spector. (Sitting, I-r): Charlie Greer, Dean Antno-
ny, Herb Oscar Anderson, Bruce (Cousin Brucie) Morrow and Bob (Bobaloc) Lewis.
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Stone coordinated the appeal, which in-
cludes a response card for stations interest-
ed in obtaining a demonstration cassette.
Programs are available only in English, with
translations and veiceovers being added by
some stations individually.

Heading east

Owen Spann, weekday talk show host heard
on ABC Talk Radio since the network's in-
ception in 1982, permanently relccated his
interview program from San Francisco to
New York beginning last Monday {Aug. 27).
Spann had originated his 10 a.m.-noon NYT
program for the network from facilities of
ABC-owned KGO(AM) and is now emanating
from Talk Radio studios in Manhattan. The
move leaves the Saturday afternoon (4-7
p.m. NYT) health-oriented talk show, hosted
by Dr. Dean Edell, as the scle feature origi-
nating from San Francisco. The majority of
Talk Radio's program hosts, however, con-
tinue to be based at XKABC(aM) Los Angeles.

Playback

ABC Radic Networks will air a live 40-min-
ute listener phone-in "news conference”’
with the rock group Quiet Riot this Tuesday
(Sept. 4) at 11 p.m. NYT. The band is sched-
uled to announce its upcoming “Cendition
Critical” tour, named after its latest album.
The news conference, which is produced by
New York-based DIR Broadcasting, will
originate from the studios of ABC-owned
KLOS(FM) Los Angeles. The host is KLOS Pro-
gram Director Tommy Hadges. Affiliates of
the ABC Rock Radio Network have right of
first refusal for the broadcast.

a

DIR Broadcasting has secured the radio
rights for simulcasting of MTV’s First Annu-
al Video Awards program scheduled to air
live from New York's Radio City Music Hall
Friday, Sept. 14, from 10 p.m. tc midnight
{(NYT). Hosts for the show will be singer
Bette Midler and actor Dan Aykroyd.
Among the artists scheduled to perform live
are: David Bowie, Rod Stewart, Madonna,
Tina Turner, Huey Lewis and ZZ Top. Ac-
cording to DIR, radio stations that carry the
simulcast will have their call letters promot-
ed on MTV prior to the program. Stations
that have already signed up include: WNEW-
FM New York, KIQQFM) Los Angeles, WBBM-
FM Chicago, KrFoGFM) San Francisco,
wioQ(FM) Philadelphia and wAvA(FM) Wash-
ington.

Towering in Gainesville

Shamrock Broadcasting's WFOX(FM) Gaines-
ville-Atlanta, Ga., unveiled a new adult con-



-

:emporary format last Wednesday (Aug. 29)
at 7 p.m. The station's signal, which is be-
ing transmitted from new north Atlanta stu-
jios and a new 1,764-foot tower, enables the
100 kw outlet to blanket the Atlanta metro
area, according to wrox General Manager
Martin Sherry. The station is a class C facili-
ty which had been programing a combina-
tion adult contemporary and top 40 or con-
temporary hit (CHR) sound from a 500-foot
tower.

Playing the favorites

"WFMT Goes Top 40 Labor Day Weekend," is
~hat the ad read in last Friday’'s (Aug. 31)
Zhicago Tribune and in The Reader. a free,

/

youth-oriented weekly Chicago newspaper.
The advertisement was promoting a Labor
Day weekend promotion in which classical-
formatted wFMT(FM) Chicago played “popu-
lar and familiar” classics of the past 400
years over the holiday weekend and was not
an announcement of a sudden format
switch. Among the many selections sched-
uled were: The William Tell Qverture, Pomp
and Circumstance March, Rhapsody in Blue,
and Beethoven's Fifth Symphony.

Separately, WFMT Inc. President Ray-
mond Nordstrand told BROADCASTING that
the fine arts station is experiencing a pros-
perous year with total advertising sales for
the first six months of 1984 up more than
30% over 1983.

Y
Midwest net

ABC Radio Networks has reached an affili-
ation agreement with the newly created
Midwest Information Systems—a regional
network comprising the North Dakota News
Network, the South Dakota News Network
and the Great American Ag Network, which
have a combined total of 38 affiliates. The
new agreement takes effect today (Sept. 3).
Principal owner of Midwest Information
Systems is Robert Ingstad, owner of KGFx-
AM-FM Pierre, S.D., and KBUF{AM)-KKJQ-FM
Garden City, Kan. Serving as general man-
ager of the new company is Mark Swend-
sen, who is also general manager of KGFx-
AM-FM.

e Jf IcC

Videostar goes C-band

Videostar Connection Inc. of Atlanta, which
has been a big booster of Ku-band satellite
technology, now commands three trans-
portable C-band uplinks. A few weeks ago,
it agreed to operate a transportable belong-
ing to KADN(Tv) Lafayette, La., and, last
week, it closed on a similar agreement al-
lowing it to take command of two units
owned by limited partnerships managed by
Transportable Earth Stations Inc.

Since Videostar also operates three Ku-
band transportable uplinks, it can now offer
clients not only mobility, but flexibility in
choosing their frequency. The fleet of trans-
portables should prove “very convenient,”
said Videostar Executive Vice President Jim
Black. "That's important to us and our cus-
tomers.”

Comsat to aid China

Comsat General Corp. has signed a contract
to help the China Broadcasting Satellite
Corp. of the People's Republic of China im-
plement a satellite broadcasting system to
beam television and audio services through-
out China, it was announced last week.

Comsat General will assist CBSC in all
phases of acquiring the necessary satellites
and ground equipment, from preparing the
RFP’s to evaluating bids to negotiating final
contracts.

Getting into the ACTS

RCA Astro Electicnics has picked up a
$260-million contract from the NASA Lewis
Research Center to design and build the Ad-
vanced Communications Technology Satel-
lite. RCA Astro is to have the satellite,
which will serve as a testing ground for ex-
perimental communications satellite tech-
nology, ready for launch in 1989.

“With ACTS, NASA and U.S. industry will
work together to address required advances
in frequency reuse through multiple spot
beams, beam hopping and on-board switch-
ing and signal processing as well as operat-
ing at higher frequencies in the 30/20 giga-
hertz range,” said Lewis director, Andrew J.

Stofan. "These advances will be needed by
future commercial space communications
systems to be introduced in the 1990's in
order to permit a more efficient use of satel-
lite orbit positions and radio frequency re-
sources and to allow for new forms of com-
munications and data transfer.”
According to RCA Astro, it will be teamed
with Comsat and TRW in bringing the
ACTS to fruition. Comsat will be responsible
for the NASA ground station and master
control station and will operate the satellite
system. TRW will design and build the sat-

Digital wondet. Sony provided the hard-
ware that allowed Showtime to enhance
its production of Stevie Wonder Comes
Home with low-noise digital audio. Lon
Neumann, audio engineer for Wonder (1),
and Gus Skinas, eastern regional sales
engineer/digital audio, Sony Professional
Audio Division, check over a Sony BVH-
2000 VTR coupled to a PCM-1610 two-
channel audio processor that was used
for mix-down of the original digital multi-
track recording and playback at Show-
time's satellite uplink. The premiere tele-
cast of the concert was simulcast on
nearly 100 FM stations countrywide.
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ellite's multibeam communications sub-
system, including antennas, feeds, reflec-
tors, tubes and baseband processors.

Once the bird is in orbit, NASA will make
it available to corporations, universities and
government agencies for experimentation.
NASA said that it has already received more
than 30 requests for access to the satellite
from would-be experimenters.

Stereo start-up

KoMo-Tv Seattle recently became “the first
commercial television station to begin
broadcasting totally in stereophonic sound,”
according tc Vice President and General
Manager Monty Grau. The ABC affiliate be-
gan full-time transmission with stereo
equipment at 4:30 p.m. PT on Aug. 21, im-
mediately prior to World News Tonight. "We
are pleased to be in the vanguard of televi-
sion sterec technology,” Grau said. "We
foresee extensive use of stereo broadcasts in
our live, locally produced programing—in-
cluding news, sports events and music spe-
cials.” Due to the general lack of television
programs recorded in stereo, neartly all of the
VHF station’s schedule is retransmitted in
the monaural format. A spokesworman said
the first known stereo broadcast was Sum-
mer Break, a one-hour, locally produced
break dancing special airing last Saturday,
Sept. 1, from 7 to 8 p.m. She said that “some
experimentation” in sterec crigination of lo-
cal news and sports will begin this fall on
KOMO-TV. The new sterec capability was
demonstrated to local advertisers using
highlights of the 1984 summer Qlympics,
recorded in stereo by ABC Sports.

Teletext lives

Metromedia's XTTv(TV) Los Angeles, which
offered a trial teletext service during the
summer Olympics, said it will continue to
offer the service. It's based on the World
System Teletext format initially developed
by the British. It will be advertiser-support-
ed and offer national and local news, sports,
business and financial reports, entertain-
ment information, job listings, airline sched-
ule information, community events and
"much more,” according to the station.
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More minis

NBC Entertainment has announced that
“Peter the Great," Robert K. Massie's Pulit-
zer Prize-winning bicgraphy of the 17th cen-
tury Russian czar, will be adapted as a 10-
hour mini-series for presentation on NBC-
TV during the 1985-86 prime time season.
The drama, to be filmed mostly in the Soviet
Unicn, will include 21 Russian actors and
star Maximilian Schell in the title role. The
mini-series, now filming in Austria, 1s being
directed and executive produced by Law-
rence Schiller for PTG Productions Ltd. Ed-
ward Anhalt wrote the teleplay and Kon-
stantin Thoeren is line producer. Schiller
terms the production, “the first totally inde-
pendent American drama ever to film in the
Soviet Union.”

Still more minis

CBS-TV announced it will air Eilis [siand, a
seven-hour mini-series about early 20th
century immigation to America, on the
evenings of Nov. 11-14. Based on the best-
selling novel by Fred Mustard Stewart, the
program will be shown at 8-11 p.m. NYT on
Sunday, Nov. 11, and at §-11 p.m. NYT on
Tuesday and Wednesday, Nov. 13-14. Major
sponsors are Apple Computers and Volks-
wagen of America. The cast includes Rich-
ard Burton, in the late actor's final role, plus
Faye Dunaway, Ben Vereen and Ann Jillian.
Eltis Island is produced by Pantheon Televi-
sion in association with Telepictures Pro-
ductions. Co-executive producers are Frank
Konigsberg and Gabriel Katzka. Nick Gillott
1s producer.

‘Big’ deal

The Big 10 football conference has signed a
rights agreement with Nashville-based
SportsView for broadcast syndication of 14
games for 1984. The rights fee is $3 million.
The Madison Square Garden Network will
pick up some of the games in the New York
region and SportsView will also sell some to
cable operators outside the Midwest region
on pay-per-view. The Big 10 had a prelimi-
nary agreement with Metrosports/TCS, but
the deal fell through.

Ups the ante

WPpIX(TV) annocunced that it will increase its
coverage of New York Yankees baseball
from a minimum of 40 games each for the
1985 and '86 seasons to 100 games in each
of those years with an option to cover 100
games in 1987. The new arrangement modi-
fies the terms of a three-year extension to
WPIX's presemnt five-year pact with the New
York Yankees which expires this year. Be-
ginning next season, WPIX said it will be
paying 50% more for broadcast rights per
game, said to be about $50,000 a game in
1984. The increase is reportedly part of the
consideration necessary to keep the major-
ity of Yankee broadcasts on commercial
television and not cable. This season 40
games are being carried on Sportschannel, a
subsidiary of Cablevision.

Making deals

Group W Productions has signed Bill D'An-
gelo to an exclusive contract for his services
as an independent television producer, in-

Torme.

executive producer.

Fortieth for 5. Metromedia’s wnew-Tv New York will salute its 40th anniversary with a two-
hour special, Forty Years of Fine Tuning, on Sept. 6 at 8-10 p.m. The special, with
Carroll O'Connor as host, will use clips from early programs, old photographs and the
recollections of dozens of guests to trace the channel 5 station's history. Wnew-Tv dates
from the FCC's issuance of the commercial license for its predecessor, Allen B. Du-
Mont's waBD(TV) New York, on May 2, 1944, WaBD was the New York O&0 of the DumMont
Television Network until the network folded in 1955.

Guests who have been identified with channel 5 over the years and will reminisce
about their experiences there range alphabetically from Edie Adams and Morey Am-
sterdam (0 Mike Wallace and Marian Etoile Watson. In between, among some 40
scheduled to appear, are such names as Sid Caesar, Rosemary Clooney, Clay Felker,
Sonny Fox, David Frost, Betty Furness, Mery Griffin, Skitch Henderson, Dennis James,
Robert Merrill, Gene Rayburn, Soupy Sales, Chris Schenkel, David Susskind and Mel

Among early channel 5 shows to be represented in clips on the anniversary tribute
are DuMont's Cavalcade of Stars (on which Jackie Gieason and Art Carney first ap-
peared in “The Honeymooners®), Rocky King, Detective: Soupy Sales Show; Captain
Video and His Video Rangers: Cavaleade of Bands; Life Is Worth Living (with Bishop
Fulton J. Sheen); Nightbeat {with Mike Wallace), This Is Charles Laughton, Ernie Kovacs
Rehearsel; Les Paul and Mary Ford Show,; Festival of Performing Arts and Admiral
Broadway Revue {with Sid Caesar and Imogene Coca).

WNEwW-TV said the two-hour special had been in preparation throughout the past year.
Craig Fisher is senior producer and writer, Doris Bergman is producer and Paul Noble is
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cluding development of series and motion
pictures for television. D' Angelo was execu-
tive producer of the ABC-TV situation com-
edy, Webster, and remains an executive
consultant on the series. His D'Angelo Pro-
ductions has been involved in the develop-
ment of series, children's programing and
movies for television.

O

Robert Wagner, co-star of the recently-can-
celed Hart to Hart, has signed an exclusive
contract with Columbia Pictures Television
for the use of Wagner's services “as an actor
and executive producer to develop and pro-
duce feature films, series and movies for
television.” Wagner will serve as executive
producer of mini-series, series and movies
for TV developed by his R.J. Productions, in
addition to developing "a series and other
product in which he will star.

0

Gary Hunt and Barry Jaffe have signed an
exclusive production agreement with Co-
lumbia Pictures Television "tc produce all
forms of programing [for CPT| under their
Hunt-Jaffe Productions banner.” According
to CPT President Barbara Corday, the team
will concentrate on development of first-run
syndication series. They are currently pro-
ducing Top 40 Videos for national first-run
syndication.

What’s up at CPB

The Annenberg/Corporation for Public
Broadcasting Project has committed about
$6 million for five undertakings: two com-
puter projects with Brown University and
the Massachusetts Institute of Technology
and three projects covering Western art, the
Renaissance and a history of American
women and the family before the 20th cen-

tury.
U.S.-lapan music video pact

Long- and short-form music videos will be
co-produced and distributed to the pay-TV,
free-TV and home video markets worldwide
under an agreement between Embassy
Home Entertainment and Kyodo Tokyo Inc.,
Victor Co. of Japan (JVC) and Trans 25. The
videos will be produced primatily in the U.S.
and Japan but other locations have not been
ruled out. Embassy will distribute them to
all media worldwide except in Japan, where
JVC will distribute them to the home video
market and the other Japanese partners,
Kyodo Tokyo and Trans 25, will exploit them
in other media.

Big Bird in the movies

"Sesame Street Presents: Follow That Bird,”
a new motion picture based on the Public
Broadcasting Service's 1b-year-old chil-
dren's television series, is currently in pro-



luction in Toronto for a 1985 theatrical re-
sase. The film's plot revolves around Big
jird, who is persuaded to leave Sesame
jtreet to live with a family of Dodo birds. He
1as second thoughts, however, and decides
o return to Sesame Stieet, not realizing it is
i thousand miles from the Dodos. A cross-
:ountry search by Big Bird's Sesame Street
riends ensues. The movie's producer, the
“hildren‘'s Television Workshop (creator of
he television series), expects to distribute
he film internationally.

Jetsons, a children’s program first produced
and released by the company in 1962. The
new segments will be combined with the
original 24 episodes in a new 65-half-hour
package to be syndicated as a daily strip,
also starting in the fall of 1985. The Funtastic
series will include three original, animated,
half-hour series, with titles to be annocunced
at next January's NATPE International con-
vention. The combined budget of the two
new projects is reportedly between $20 mil-
licn and $22 million. Both program packages

lations were similar. Procter & Gamble, for
instance, was in the number-one spot on
both lists with independent expenditures for
the six months of $56,508,000. In the run-
ner-up position was General Foods with in-
dependent spending of $29.103,000, fol-
lowed by General Mills, $28,939,000, and
Anheuser-Busch, $23,127,000.

Broadcast Advertisers Reports was used
lo estimate total spot TV expenditures.
BAR’s special 15-market tabulation was used

will be sold by Worldvision Enterprises, a  '© @Iive at independent shares. o
In the marketplace sales and syndication subsidiary of Taft
Broadcasting Co. The Taft unit is a part of Independent
{anna-Barbera Productions will introducea Taft Entertainment Co., which owns Independent  share
iew, first-run, 90-minute, Sunday morning Hanna-Barbera. The Jetsons, which has ap- Advertiser expenditures (%)
hildren's series, The Funtastic World of peared on all three commercial networks, 1. Procter & Gamble ol G
{fanna-Barbera, in September 1985, and will continues in syndication in 80 domestic 2‘ General Foods $52%5%%000 ot
wroduce 41 new, half-hour episodes of The markets and in 55 countries. 3‘ General Mills 28;39000 78
4. Anheuser-Busch 23:127:000 88
5. Pepsico 17714000 42
_ 6. Warner-Lambert 15,116,000 81
= 7. Kellogg 13494000 74
8. Mars 13,257,000 68
9. Toyota Motor Sales 13191000 52
10. Coca-Cola 12032000 51
. 11, Lever Bros. 11,366,000 41
$339.545.000. says th L. fInd 12. Dart & Kraft 11,329000 41
Independent TV takes 243,000, says the Association of Inde- | 43 - philip Moris 11000000 47
- pendent Television Stations. (Those top_25 14. AH. Robins 9820000 56
)4% Spent by tOp 25 %dvertisel;s Xlgre ::‘z_xl_cula;ed by the Television 15. Nabisco 8840000 49
. ureau o vertising. 16. Time Inc. 8732000 55
5p0t advert|sers, Also, according to INTY, the top 25 na- 17. Nissan Motors 8380000 38
i tional advertisers on independent TV sta- 18. American Home Producls 8017000 52
accordlng to INTV tions spent $344,484,000 in the first six 19. MCI Communications 7056000 38
months of 1984. This amount was said to be 20. Ford 6858000 30
ndependent television stations garnered  57% of the 1otal allocated by these 25 adver- 2111 6286000 42
34% of advertising placed by the top 25 spot  tisers to spot television during the period. 2. Gilete 6.253000 81
wvertisers in the first half of 1984, totalling The listing of advertisers for both compi- Si g”o'g:é_%'mﬁve 2(1):2% ;g
25. Reynoids Metals 5:914:000 64
Top advertisers and categories on independent stations Top 25 SUA4BA000 ST%
January-June 1984
Independent Independent
Totalspot TV share of  Independent Totalspol TV shareof 1 ndepegident
Category expenditres  spol TV expenditures Advertiser expenditures  spot TV expenditure:
(%) (%)
1. Food & food products 409,190,000 46 188,227.000 1. Procter & Gamble $81.896.000 69 56.508.000
2. Automotives 284,087,000 35 99,430,000 2. Gengral Foods 46,941,000 62 29.103.000
3. Confectionary & soft drinks 161,192,000 53 85432000 | 3. Pepsico 42176000 42 17,714,000
4. Toiletries & toilet goods 108,431,000 53 57.468,000 | 4 General Mils 37.101.000 78 28.939.000
5. Travel. hotels & resorts 100734000 24 24176000 | O LeverBros. 21,722000 41 11,366,000
6. Consumer services 95192000 29 27,606,000 ?‘ Dan &K'ag g;-gg'-‘m gé 2’3'?5?833
7. Beer & wine 93012000 49 45576000 | [ AnheuserSusch 2536;% o fon
8. Housenold equip. & sup- 77430000 45 34844000 | o :m’p o poperer S o
plies ' e 1 o)
9. Proprietary medicines 72 836,000 55 40,060,000 :? FC;? 20 gg?gi% go 12’222‘888
10. Publishing & media 63960000 44 28142000 | 5 o Motors 22063000 3B 8,360,000
11. Soaps, cleansers & polishes 50,693,000 57 34025000 | 13 General Motors 19628000 30 5.888.000
12. Gasoline, lubricants & other 49928000 37 18,473,000 | 4. Mars 19495000 68 13:257.000
fuels 15. Warner-Lambgrl . 18,662.000 81 15,116,000
13. Apparel. foolwear & accesso- 44382000 44 19,528,000 }? rglggmmumcahms 1252’22% :7348 1;@338
ries ' ! P o
15. Sporting goods & toys 31,299,000 83 25,978,000 20 Tne y 5:876:000 55 8:732:000
16. Pet Ipods & supplies 30,133.000 47 14,163.000 21, Bealrice 15,474,000 2 3.404.000
17 Horlicullure 30026000 27 8.107.000 | 5 American Home Products 15417000 52 8017.000
18. Office equipment, computers & 28,706,000 21 6,028,000 | o3 17 14,920,000 42 6.266.000
copiers 24, Nestie 13 878,000 36 4,996,000
19. Jewelry. optical goods & cam- 26,919.000 45 12114000 | 25 RJ. Reynoids 12.433.000 42 5,222,000
20. Buiding material equipment & 25018000 47 12000000 | S2516000 - % $33845000
- fixtures ' T ' Source: BAR, January-June 1984: Barcume for tolal spot TV expenditures; Bar
special 15-market tabulation for Independent shares. Independent expendilures
Top 20 $1.826,180,000 44% $796,011,000 | estimaled by multiplying Independent share by total spot TV expenditures.
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Investment firm
makes SFN buyout bid

Made by Washburn-Pincus
Diversified media group offered
$425 million by investment group

The largest investor in SFN Companies Inc.
has made a $425-million leveraged buyout
offer for the company (“In Brief,” Aug. 27).
Heading a group that includes some SFN
management, E.M. Warburg Pincus & Co.,
a New York-based investment banking firm,
proposed an offer to current shareholders of
an estimated $40 per share, 53% above the
$26.25 closing price before the announce-
ment. Warburg Pincus had begun purchasing
shares Jan. 4, and on March 12 indicated it
had increased its holding to 9.4%, for “in-
vestment purposes,” according to its filing
with the Securities and Exchange Commis-
sion. Two months later, John L. Vogelstein,
vice chairman of Warburg Pincus, was elect-
ed to SFN’s board of directors.

SFN, since the appointment of former
CBS executive vice president, John R. Pur-
cell, as chairman and president two years
ago, has steadily changed its look from a
textbook publisher into a diversified media
company that includes broadcast operations.
SFN’s acquisitive appetite was encouraged
by Purcell who, before joining CBS, had led
Gannett’s acquisition campaign as senior
vice president, finance and business oper-
ations. On June 27, 1983, the Glenview, Ill.-
based SFN purchased Broadcast Advertisers
Reports, the Darby, Pa.-based radio and tele-
vision commercial monitoring service, for
$24 million. OnJan. 12, SFN announced the
$116-million purchase of Western Broad-
casting Co., the owner of three TV’s, two
AM’s, one FM and Televiceniro Films Inc._,
a San Juan, PR.-based Spanish-language
audio and video production company. The
latest addition to its station holdings was the
Feb. 22 purchase of wFTV(TV) Orlando, Fla.,
for $125 million. Other purchases have been
made in the publishing and data-base indus-
tries.

In May the company undertook $270 mil-
lion in debt financing, primarily to pay for
its broadcast purchases. The increased debt
load led to a reduction in the company’s
commercial paper rating and alse discour-
aged investors to the point that the depressed
stock price made a leveraged buyout look
more attractive, dropping from a 13-month
high of 47 to a recent low of 23 7/8.

To consolidate the station purchases, SFN
Communications was formed last month as a
separate division. Walter Windsor, general
manager of wFTV, was named chairman, and
Sherman Wildman, formerly director of pro-
gram and sales development, CBS Broad-
cast International, was named president.

Besides Warburg Pincus, other partici-
pants in the offer include Purcell and the
investment banking firm of Drexel Burnham
Lambert. L. Steven Minkel, senior vice
president, finance, and treasurer, when
asked if Windsor and Wildman or other sta-
tion management would be part of the new
ownership, responded, “All management
personnel will stay with the company. It has
not been determined which members will

participate in the new ownership.”

The precise terms of the offer are $35 a
share cash, plus a 10-year subordinated note
paying 15 3/8%, for each of the 10.6 million

shares outstanding. The offer will be re
viewed by a group of company board mem-
bers who neither have ownership nor are in-
volved in day-to-day management. C

market.

and an excellent capital structure,” he said.

revenue and order backlogs over last year.

popping.”

Gilburd

public offerings.

Beoltom%ne

Buyout vote. Harte-Hanks Communications shareholders will meet Sept. 5 to vote on
proposed leveraged buyout of company. [nstitutional investor and group of 16 banks
have committed to provide financing for buyout. If approval is received and other closing
conditions are met, San Antonio, Tex.-based company expects to close transaction “on
or about” Sept. 10. At that time it will issue $230 million in debentures to shareholders as
part of payment. Debentures are currently trading when-issued on over-the-counter

Debenture deal. Westinghouse Electric Corp. announced it will offer $200-million worth of
9% convertible subordinated debentures, due Aug. 15, 2009. Westinghouse said funds
from debentures, which are convertible into Westinghouse common at $31 per share, wili
be used for general corporate purposes, including reduction of short-term debt. First
Boston Corp. and Shearson Lehman/American Express will be managing underwriters.

Ready to trade. New Fifth Estate company with Wall Street listing is Birdfingder Corp.,
Sarasota Fla.-based SMATV company which raised $2.7 million with offering of 900,000
units, consisting of two shares of common and one warrant. Company started out selling
residential earth stations in July 1980. ft now owns and operates SMATV systems. Bill
Beasley is chairman and president. For nine months ending April 30, company had
revenue of $87,506 and net loss of $1 million or 44 cents per share. Stock began trading
over counter on Feb. 2 at $4 and has since split, closing Aug. 27 at $1.50 per share.

Winding down. Winding down of Gross Telecasting's broadcasting cperation continues
with announcement that shareholders will receive $50-per-share dividend, payable Oct.
15. Dividend is from $48-miflion sale of wam-Tv Lansing, Mich., and wke1(Tv) LaCrosse,
Wis., to group headed by former CBS president, John Backe. Additional $10 million in
five-year notes paying prime rate plus 1% will be distributed on pro-rata basis to holders
of company's 800,000 shares. Final assets of company, wiiM-am-FM Lansing, are on
market with asking price of $2 miliion, proceeds of which will go to additional payment to
shareholders. Gross president, James H. Gross, said for time being he will be out of
broadcasting business, as will Gross founder, Harold F. Gross.

No go. Video Corp. of America has terminated merger agreement after proposed buyer,
First Capital Holdings Corp., failed to complete financing arrangments. One member of
buying group, investment banking firm of Drexel Burnham Lambert Inc., deciined to
commit funds after merger terms were revised July 19. Charles T Smith, VCASs vice
president and treasurer, said that company operations would not be affected by decision.
“We are an independent public company with the best year in our history just completed

Likes what it sees. Standard & Poor’s Corp., which currently rates M/A-Com Inc.
subordinated debt at doubie-B-plus, placed Burlington, Mass.-based equipment
manufacturer on its CreditWatch list with positive implications. S&P noted growth in

Stimulating commercials. Action for Children's Television {ACT) has filed complaint

with Federal Trade Commission, asking that it prohibit advertising of caffeine stimulant pills
during television programs attracting young viewership. Specifically, ACT objected to ads
for Beecham Products’s Vivarin, which have appeared on NBC's Knight Rider, in which
student falling asleep at his desk is woken by girl with warning: "If you don't graduate
we're through. . . .Here, revive with Vivarin.” ACT President Peggy Charren called
commercial both “nauseating” and “irresponsible,” adding that it glamorized “pill

New to broadcasting. Buttonwood Securities Corp. of
Massachusetts, Boston-based investment banking firm, has
éntered broadcast finance and brokerage field, with Michael
Gilburd named to head that activity and be firm's director of
corporate finance. Gilburd said BSC will address middle market
between major investment banking firms and radio-TV station
brokers. Among activities: acquisition searches, limited
parinerships, leveraged buyouts as well as participation in initial
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MUSIC VIDEO FESTIVAL

OF SAINT-TROPEZ

AN INTERNATIONAL FESTIVAL — AN INTERNATIONAL MARKETPLAGE
AN INTERNATIONAL SEMINAR
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OCTOBER 8-9-10-11, 1984

Music Video has come of age and now has its own international meeting-place:
The 1st International Music Video Festival of Saint-Tropez.

The Festival will have 3 facets:

* A competitive festival with a distinguished interna-
tional jury which will award prizes in a number of
categories for both video clips and fong-form music
videos,

The only international marketplace strictly for music
video programming. The presence of production
companies, directors. distributors, syndicators,
record companies, music publishers, home video
companies, post-production companies. program-
mers from broadcast television, cable, and satellite
all will provide the necessary ingredients for an ac-

tive marketpiace. with plenty of buying and selling
anticipated,

A top-level music video seminar open to all par-
ticipants. and running from 10:00 a.m. to 1:00 p.m.
each day of the Festival. Topics to be discussed in-
clude the use of music video for purposes other than
the promotion of pop music, film/video production of
music videos, music video as an element in the
prograrmming mix for television and home video.
revenue sources, the all important subject o1 rights
payments to those involved in the production chain,
as well as the burning issue of exclusivity both in the
United States and elsewhere.

This is the first major international event to be hosted by the town of Saint-Tropez,
and worldwide reporting of the Festival will be assured by extensive media cover-
age by the professional and consumer press, radio and television.

If you are involved in the production, distribution, or programming of music video,
this is your festival. We have arranged for very attractive registration, hotel, and

travel rates. Can you afford not to be there?

For further information, contact:

John Nathan

Overseas Music and Video Services
509 Madison Avenue, Suite 1810
New York, NY 10022

telephone (212) 223 0044

telex 235309

Christophe Blum
R.S. Communication

telex 270105

40 rue de Paradis, 75010 Paris
telephone (1) 824,71.71

Arthur Sheriff or Nigel Passingham
Dennis Davidson Associates (DDA)
57-59 Beak Street, London W1R3LF
telephone (01) 439-6391

telex 24148
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Aug 30 Aug 23 Change change Ratio (000,000)
s e s BROADCASTING
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N Harde-Hanks. . . . ... .. 30 78 30 38 12 165 19 682
N InsilcoCorp. . . . ... .. 16 34 17 14 12- 290 9 284
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N Times Mirror . . . . . . .. 42 42 172 12- 118 13 288
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O Compact Video. . . . . .. 4 18 4 114 18- 294 16
NI [Comsatisars & oo & blas 27 112 25 78 1 58 628 11 49
O DoyleDaneB. . ... ... 14 34 14 34 14 78
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0 TPC Commun.. . ... ... 1316 1 316 ~ 616 2
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Eastern Cable Show opens its doors in Atlanta

7is week's Eastern Cable Show, set for Atlanta's World Congress Center,
als under way Thursday, Sept. 6, with 2,500 regislrants at last count and
26 exhibitors.

Three days of technical and management sessions will be accompa-
ed by a presentation by the Council for Cable Information. Amy Wein-
an, spokesperson for the show's sponsor, the Southern Cable Television
ssociation. said that organization will ho!d its annual meeting Friday at 2
m. The Georgia Cable Television Association meeling on Thursday from
30 to 4:30 p.m. promises to be more than routine. Recent action of the

Thursday, Sept. 6

Jpening session. 9-10:15 am. Views on Today's Cable Consumer.
loom 216-217. Moderator: Burton Staniar, Group W Cable. Panelists:
>har Beales, NCTA: D.M. Schmidl, Delta Arrlines; Sidney Burgess. Bir-
ningham Cable Communications; Robert Burns. Warner Amex Cable
Jommunications.

fechnical sessions. 9 a.m. Data Transmission—Via Cable. Microwave
Led Satellite. BRoom 218/219. Speakers: irv Rabousky ana Martin Deckett,
Jughes Aircraft; Frank Stratton, Viacom Cablevision.

fwo concurrent sessions. 10:45 a.m.-noon. Rooms 214/215. 216/217.
Jun't Let Their First Linpression Be Their Last. Moderalor: Mary Yow.
flage Cable. Panelists: Roger Kehrt, Centel Cable. Steve Fisher. Group W
~abie.

Segmentation Strategies for Effective Murketing. Moderator: Ajit Dalvi.
Sox Cable. Panelists: Peter Sealey, Columbia Pictures Industries: Mike
vicDonald. McDonald & Lillle; Howard Draft, Kobs & Brady Advertising.
lechnical session. 10:45 a.m.-noon. Addressability—On and Off Prein-
‘ses. Room 218/219. Speakers: Allan Kushner, Times Fiber, Moshen Man-
sochehri, Jerrold.

fechnical session. 2-3:15 p.m Signal Security. Room 218/219. Speak-
ar: Michael Hayashi, Pioneer.

Congressional update, 2:15-3:15 p.m. Cable: Past. Present and Future,
Joom 304/305. Representatives Billy Tauzin {D-La.). Wayne Dowdy (D-
Viss.). Ronnie Flippo (D-Ala.) and Thomas Bliley (R-Va.).

CCI presentation. 4-5 p.m. Room 216/217. Presentalion of the advertis-

ng campaign of the Council for Cable Information

Two concurrent sessions. 9-10:15 am. Murnnizing Diternal Ke-
st rees. Booms 216/217. Moderator Dave Bell, Storer Cable Communica-

Friday, Sept. 7

Georgia legislature which might permit the state's electrical co-ops to go
inlo the satellite programing business will be discussed. The Georgia
Electric Membership Co-ops have already begun tesling a service with
several hundred satellite dishes, according to a spokesman for the associ-
ation.

Other state cable organizalions holding meetings during the three-day
show nclude the Virginia CATVAssuciation on Wednesday from 3to 5 p.m
and the Kentucky CATV Asscciation on Thursday from 3:30 1o 4 p m. The
agenda and exhibitors for the show appear below

tions. Panelists. George Douglas, American Cablesystems Corp.. Steve
Goldstein, ATC; Alan Pakiela, Xerox Learning Systems

Successful Segmentation Campaigns: Case Studies, Moderator: Stephen
Ste.Mane, ATC Panelists' Wiliiam Proud, Prime Cable Corp : Vickie Marks,
Continental Cablevision

Technical session, 9-10-30 a.m. Cable: Utilizing Existing Cable in Re-
builds and Upgrades. Room 218/219. Speaker: Richard Thayer, Times
Fiber.

Roundtable discussions. 10:30 a.m.-noon. Room 214/215 Cochairman:
Cindy Dennis, Staten Island Cabie: Vicki Barkan, Metrovision. The Markei-
ing Plun—Strategy for a Year. Speaker: Terrell Mayton. ATC. Praduetiv-
ity Throngh People. Speaker. Robert McGuire, Area Cablevision. Laiver-
ing the Boom on Nonpays. Speaker Bob Franks, Cox Cable Gainesville.
Turning Mores and Transfers into Sales. Speaker: Charlie King Summit
Cable Services. Direct Mail—Segmcnting Yonr Message. Speaker. Vickie
Marks. Continental Cablevision T'racking the Success of gour Ideas.
Speaker Geoge Dougias. American Cablesystems. Telemurketing—
Cost Effective far Big and Siall Speaker to be announced. Training—
Investment in Good Peaple. Speakers Rauletier Vick. Pnme Cable TV
Burt Smith, HBO. Basic Media Plans. Speaker: William Proud, Prime
Cable. Advertising Sales—1s it for £veryone? John Beaird. J.B Cab-
leads.

Technical session. 10:45 a m -noon. Connectors and Repair Kits for
Cable. Room 218/219. Speakers: Rex Porter, Giibert Engineenng. John
Carlsen, Raychem Corp.

Luncheon. 12:15 p.m. World Congress Center.

Technital session. 2-3:15 p.m. BRI Amplifiers—Feedfornard and Power
Doubling. Room 218/219. Speaker- Thomas Robinson. Magnavox CATV
Systems.

E Saturday, Sept. 8

Technical session, 9-10:30a m Praper Testing of Systeins Companents,
Before and After Installaticn. Room 218/219. Spezker Larry Richards,
Magnavox.

-

Eastern exhibitors

Acorn Insurance 2025
300 Union Bivd.. Suite 100, Denver 80228

Insurance packages. Staff: Elaine
Stone, Jay Stone. Hilton Martin.
ADS/Linex 1643

3130 Gateway Dr.. Suite 400, Norcrass. Ga.
30071

Alpha Technolegies 2035
1305 Fraser §1., D-6, Bellinghum, Wash,
98226

Power supplies, remote status monilor-

ing. Staff: Bob Bridge, Steve Miller. John
Coiro, Bill Brown.

AM Cable TV Industries
Box 505, Quakeriown, Pu. 1895/

Off-premises addressability, tier guard
system, full turnkey construction ser-
vices, 450 mhz directional taps. Staff:
Ben Benefield, John Dieckman, Jim Em-
erson.

AMC Specialty Advertising 2134
2130 Kingston Cr., Mariettu, Ga. 30067

American Marketing Systems 1411
Box 1389, Auburn, Ala, 3683}

Anixter Communications 1635
4711 Golf Rd.. Skokie, 1il. 60076

1827 Arnts & Entertainment 1935
555 Fifth Ave., New York 10017
Associated Press 1016

1825 K S1.. NW, Washington 20006
Automated text news and information
services Staff: Greg Groce. John Stra-
chen, Mark Thayer. Rosie Oakley, Kate
Ennis, Jim Williams

Atlanta-Tomberlin 1310
3061-A Kingston Ct.. Maricta. Ga. 30067

Converter and modulator sales, convert-
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er repair. Staff: Chuck Conner, Norman
Calefate, Dee Dobbs. Dolly Karp-Ward,
Miles Kath, Bill Tomberlin, Anita Tomber-
lin, Mike Dishman.

AT&T Technologies 1609
6701 Roswell Rd., NE. Atlamta 30328

Augat Broadband
Communications Group 1324
6221 McGregor Dr.. Chariotte. N.C. 28212

Hardline and drop connectors, addres-
sable taps, apartment amplifiers, traps.

Batteries Inc. 1742
4730 Lake Mirmor Pl., Forest Puark, Ga.
30050

Belden 1716
2200 U.S. Hwy 278, Richmond, Ind. 47374

Duo-bond, duo-bond plus, flooded and
dual cables. Staff: Phil Pennington, Paul
Miller, Ron Madsen, John Fienning, Tom
Beane, Glen Owen, Brad Scherer.

BellSouth Services 1009
675 W. Peachtree St., Atlanta 30375
Matthew Bender 1316

235 E. 45th 5., New York 10017

Cable television law guide. Staff: Tara
Hubbard, Bruce Himelfarb, Al Park.

Brad Cable Electronics 1326
1023 State St.. Schenectadvy, N.Y. 12301

New, used and rebuilt converter sales,
Tek-line 7-channel block converter”, con-
verter purchasing, converter repair ser-
vices, service contracts and parts inven-
tory, line amplifier, headend equipment
and power supply repair, research and
development services. Staff: Bob Price,
Richie Koonz, Alex Lushpinsky Bill
Browning.

Broadcasting Publications
1735 DeSales S1.. NW, Washingron 20036

Burnup & Sims CATV Products 1401
420 Athena Dr., Athens, Ga. 30601

Staff: Jack Forde, Dean Taylor, Mason
Hamilton, Bob Featherstone, Steve
Fudge. Marty deAiminana, Kevin Lynch,
Steve Pugh, Jerry Schultz, Gary Batson,
Larry Wallace. Phil McDonald. Tim
Wright, St. Clair Donakowski, Annette
Munger.

Business Systems 1018
2720 Wade Hampton Bivd., Greenville, 5.C.
29615

Computerized in-house subscriber man-
agement and billing system with addres-
sable converter interfaces and autornatic
PPV capability Staff: Larry Edwards,
Jack Sunderman, Jann Ratts, Jim
Forbes, Paul Griffin, Lee Maynard, Don
Strobeck.

CableAge 1338
1270 Avenue of the Americas. New York
10020

CableData 1419
Box 13040, Sacramento, Calif. 95813

CableFacts 1109
Box 11908, Lexingron, Ky. 40578
Cableshop 1936-38

1370 Main St., Waltham, Mass. 02154

Cableview Publications 1519
111 Eighth Ave.. New York 10011

Cabievision Corps 1634
1900 Swift. North Kansas City, Mo. 64116

Cable Spinning Equipment 1028
3100 Topeka Ave., Topeka, Kan. 66611

Cabie lashers, aerial plant construction
equipment. Staff: John Innes, Harry
Taute, Bill Ethridge, Greg Peterson, Her-
schel Sterling.

Cable TV Supply Co. 1227
Box 80393, Los Angeles 90016
J.l. Case 1347

616 Six Flags Dr., Suite 102, Arlington. Tex.
7601

Catel 1615
4800 Patrick Henry Dr., Santa Clara. Calif.
95054

CATV Subscriber Services 2015
108 State St., Suite 102, Greensboro, N.C.
27408

Mapping, engineering/design, construc-
tion, installation, marketing/sales and
support services. Staff: Raymond Gal-
telli, Josephine Galtelli, Jerry Haisman,
Fred Robertson, David Brugnone, T.
Rocky Orrell.

CBN Cable Network 101
CBN Center, Virginia Beach, Va. 23463

Family programing network. Staff: Tim
Robertsen, Tom Rogeberg, Tom Hohman,
John Roos, Clay Boudreaux, Mark Solow,
Doug Stuart, Jackie Davenport, Craig
Sherwood, Jodie Rundle, Earl Weirich,
Doug Greenlaw, Bob Vigilante.

C-COR Electronics 1915
60 Decibel Rd., State College, Pa. 16801

Channel Master Satellite Systems 947
Box 1416, Smithfield, N.C. 27577

Microbeam 52-channel CARS band mi-
crowave system, digital 60-channel set-
top converters, commercial satellite re-
ception systems®. Staff: Richard
Derrenbacher, George Jusaites, Steve
Dozier, Rick Klein, Randy Karr.

Chapman Associates 1308
1835 Savoy Dr., Suite 206, Atlamta 30341

Cabie brokering, appraising and financ-
ing services. Staff: David Sweeney, Mar-
tin LoMonaco, Julie Lewkowicz.

Chattahoochee CATV Co, 937
1794 James Ray Dr., Mariena, Ga. 30060
Cindex 2039

3150 River Rd., Des Plaines, Ill. 60018
Comex Systems 1721
Mill Cotiage, Mendham, N.J. 07945

Video and textbook reviews for SAT/ACT,
CLEP, GED, GRE and GMAT. Staff: Leo

Prybylowski.

Commetrce Service Corp. 1837
2567 Central Ave., Augusta, Ga. 30904

Computer Utilities of the Ozarks 1744
Box 1062, Harrison, Ark. 72601

Computer turnkey system, management
information and accounting system.

ComSonics 1809
Box 1106, Harrisonburg. Va. 22801

Sniffer Il RF leakage detector”, spectrum
analyzer, coaxial relays, repair center,
FCC and proof of performance testing,
system design and engineering for both
CATV and LANS. Staff: Wayne Bruffy,
Scott McDonald, Carl Hensley.

Country Music Television 823
30 E. 40th St.. Suite 507, New York 10016

Creative Management Systems 1741
230 Main St., Box 10, Toms River, N.J.
08754

Cushcraft Corp. 1640
Box 4680, Manchester, N.H. 03108
CWY Eiectronics 1535

Box 4519, Lafayere, Ind. 47903

Omni-Rack system for multidwelling en-
closures, economy headend rack, infor-
maticn and applications for leasing of
consumer TVRO product to operators.
Staff: Terry French, Patty French.

Disney Channel 709
4111 Alameda, Burbank, Calif. 91505
Ditch Witch 1709

Box 66, Perry, Okla. 73077

Trenching and vibratory plowing equip-
ment.

Dow Jones & Co. 1334-36
Box 300, Princeton, N.J. 08540

Staff: John Austin, Doris Runyon.

Eagle Comtronics 1340
4562 Warterhouse Rd., Clay, N.Y, 1304]

Converters, addressabie and programa-
ble descramblers, super traps, decoding
filters, directional taps and passives,
converter descrambler®. Staff: Alan De-
vendorf, Ken Kennedy, Joe Ostuni, Chet
Syp. Tom Quirk, Kent Lewis.

Eastern Microwave 1447
112 Northern Concourse, Box 4872, Syra-
cuse, N.Y. 13221

WoR-Tv New York superstation. Staff: Gil
Konta, Ann Marie Russell, Laurie Prouty.

Elephant Industries 1058
Box 3626, Fr. Myers, Fla. 33903

Underground hydraulic boring equip-
ment.

Ellis Tower 1323
Box 23217, Fort Lauderdale, Fla. 33307

Communications towers and accesso-
ries, CATV towers, earth stations, eguip-
ment buildings, complete turnkey pro-
jects. Staff: William Ellis, H.E. "Bud"
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Blaksley, Carolyn Douglas, Craig Lekutis.

ESPN 1025
355 Lexington Ave., New York 10017

Sports network. Staff: Roger Williams,
James Ballard, Michael Nickerson, Joan
Wright, Mark Noon, Chris Petersen, Craig
Levinsohn.

Federal Telecom 1625
114 Cass St., Woodstock, 1ii. 60098

Financial Collection Agencies 1243
3030 Peachiree Rd., NW, Adanta 30305

First Data Resources/KMP Computer

Systems 917
10815 S. Old Mili Rd.. Omaha, Neb. 68154
Fort Worth Tower 909

Box 8597, Fort Worth, Tex. 76112

Staff: Tommy Moore, Betty Moore, Fred
Moore, Carl Moore, Cheryl Moore, Va-
linda Moore.

General Cable Co./Apparatus div. 1035
5600 W. 88th Ave., Westminster, Colo. 80030

Aerial lift for splicing, maintenance and
construction of CATV aerial plant.

General Cable/CATV div. 1907
One Woodbridge Center, Woodbridge, N.J.
07095

MC2 coaxial cable. Staff: Bruce Lane,
Chuck Workman, Bill Kloss.

Gilbert Engineering 1235
5310 W. Camelback Rd., Glendale, Ariz.
85301

Coaxial connectors. Staff: Rex Porter,
Tony Ramsey.

Hi-Rel Products 1940
4855 Executive Dr., Liverpool, N.Y. 13088
The HiLife Channel 1715
850 Third Ave., New York 10022

HBO 1725

1271 Avenue of the Americas, New York
10020

Home Team Sports 1921
{111 18th St., NW, Washington 20036

Regicnal cable sports network. Staff: Jeff
Wagner, Jim Bates, Brad Fox, Pat Harris.

Home Theater Network 1625-29
465 Congress St., Poniland, Me. 04101

Family programing service.

Howard Electronics 929
221 Liberty Dr., Crystal Lake, 1. 60014
Hughes Aircraft Co. 1225

Box 2999, Torrance. Calif. 90509

Impact Information Systems 1040
11205 Alpharerta Hwy., D-4, Roswell, Ga.
30076

Intercept Corp. 1318
220 Entin Rd., Clifion, N.J. 07014

J.B. CableAds 1241
Suite 322, Shreveport, La. 71101

Jerrold 1735

2200 Byberry Rd., Hatboro, Pa. 19040

Kennedy Cable Construction 1537-39
Box 760, Reidsville, Ga. 30453

Lemco Tool Corp. 935
R.D. #2, Box 330A, Cogan Station, Pa.
17728

Mechanical tools and equipment for con-
struction and maintenance of cable sys-
tems. Staff: Glenn Miller, Beb Brant-
linger.

Lifetime 1815
1211 Avenue of the Americas, New York
10036

Staff: Don Andersson, Jerry Cooper,
Brenda Gregory, Bill Padalino, Lynn Woo-
dard, Seymour Kaplan, Bonnie Kuper,
Emily Burch, Sydney McQuoid, Janet Sa-
ville.

O.W. Lindberg Association 1941
Box 10185, Sarasota, Fla. 33578

Line-Ward Corp. 1943
157 Seneca Creek Rd.. Buffalo, N.Y. 14224
Lode Data Corp. 1636

6450 E. Hampden Ave., Denver 80222

Cable design computer for new plant de-
sign and rebuild analysis. Staff: Alan
Grandbois, Trygve Lode.

M/A-Com Cable Home Group 1015
Box 1729, Hickory, N.C. 28603

M/A-Com MVS 1015
63 Third Ave., Burlington, Mass. 01803

Magnavox CATV Systems 1022-26
100 Fairgrounds Dr., Manlius, N.Y. 13104

Feed forward, power doubling, parallel
power doubling, complete converter line,
connector line* and 500-600 mhz pas-
sives and subpassives*. Staff: Stu
Dance, Tom Robinson, Stan Loose, Jim
Kazda, Dave Jones.

Manufacturers Hanover Trust 1719
270 Park Ave., New York 10017

Masterack 809
Box 100055, Atlanta 30348
MCI 1624

4170 Ashford-Dunwoody Rd., Suite 300, At-
lanta 30319

Microdyne Corp. 1036
Box 7213, Ocala, Fla. 32672
Midwest Corp. 1647

One Sperti Dr., Edgewood. Ky. 41017

Harris three-meter antenna. Staff: Roy
Williams, Paul Nickless, Leon Urban.

Nabu Network 1341
199 N. Fairfax St1., Alexandria. Va. 22314

Home computer network.

Nashville Network 1927
Box 10210, Stamford, Conn. 06904

National Business Crime

Information Network 941
3688 Clearview Ave., Atlanta 30340
Nationwide Cable Rep 943

AM Pena Bldg., 27801 Euclid Ave., Euclid,
Ohio 44132

National, regional, local cable advertis-
ing representative. Staff: Carl Foster
Gene Gurda, Donald Sbrocco.

North American Forge 2042

Suite 411, 636 Madison Ave., Covington, Ky.
41011

Northern CATV Sales 1541
Box 6729, Syracuse, N.Y. 13217
Oak Communications 1141

16935 W. Bernardo Dr., Rancho Bernardo,
Calif. 92127

Qak Sigma system®, TotalControl and
MiniCon addressable pay TV systems,
converters, converter/decoders, Sigma
450 converter with voclume control™.
Staff: R.J. Smith, Lou Roels, David Eng,
David Wright, Joe Semerad, T.J. Tanner,
Chariene Rathburn, Anna Pomiak, Clay
McConnell.

OEM Enterprises 1056
8230 Haskell Ave., Van Nuys, Calif. 91406

Drop materials and amplifiers. Staff:
Danny O'Connell.

On Cable Magazine 1821
25 Van Zant S1., Norwalk, Conn. 06855

Cable program listings magazine. Staff:
Peter Funt, Dick Vanderbilt, Cynthia Ger-
hardy, Barbara Guilmette, Scott Haber-
man, Geoff Gropp, Donna DiChiara.

Panduit Corp. 1843
17301 Ridgeland Ave., Tinley Park, lii.
60477

Cable ties, supports and mounting de-
vices, indoor and outdoor plastic duct
material, cable markers, safety signs and
tapes. Staff: Charlie Miller, Bob Sklen-
icka, Steve Girardot, John Clark, Scott
Alexander, Bill Higginbotham.

Parallex 1835
437 Goldfloss St., Winston-Salem, N.C.
2717

Computerized billing, accounting and
management information services. Staff:
Robert Neren, Lee Mixson, Scott Randall,
Henry Singletary.

Perry Cable TV Corp. 1441
Box 10297, Riviera Beach, Fla. 33404
Pico Products 1050

103 Commerce Blvd., Liverpool, N.Y. 13088

Trapsffilters, encode/decode systems,
OTAS addressable systems. Staff: Bill
Pearson, Jim Milne, Cuillen Davis, Deb
Bulken, Dave Crawford, Danny Q'Con-
nell, Bill Hanscomb.

Pioneer 925
2200 Dividend Dr., Columbus, Ohio 43228

Home subscriber cabte converters, one-
and two-way addressable terminals and
systems, interactive systems and premi-
um audio converters. Staff: Alice Solty-
siak, Lorri Tremer, Larry Shredl, Shellie
Rosser, Ed Kopakowski, Linda Arnold,
Tom Calabro.

Power and Telephone Supply 1215
530 Interchange Dr., NW, Atlanta 30336

Premium Channels Publications 1319
1265 Sunrise Hwy., Bay Shore, N.Y. 11706

Production Products Co. 1349
133 W. Seneca St., Manlius, N.Y. 13104

CATV connectors for trunk, distribution

i
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and drop cables, including the QR*,
MC2*, Cable-Flex* and T-4 Plus Cables*.
Staff: Dan Mezzalingua, Andy Szegda,
Dave Hayes, Ed Manley.

PTS Corp. 1948
5233 §. Hwy. 37, Bloomington, ind. 47401

Quality Cable Contractors 1521
5113 McConnell Rd., Whitser, N.C, 27377

Quality RF Services 1619
825 Park Way. Suite 3, Jupiter, Fla. 33458

Cable replacement components, equip-
ment repair and reprograming.

Rainbow Programing Services 1307
100 Crosswavs Park West, Woodbury, N.Y.
11797

Bravo, The Playboy Channel.
Ramm Electronics 2017

7648 Southland Bivd., Suite 102, Orlando,
Fla. 32809

R.F. Analysts 1849
12 E. Ellen St., Fenton, Mich. 48430
Ripley Co. 1314

46 Nooks Hill Rd., Cromwell. Conn. 06416

Cable preparation tools, including jacket
strippers, coax cable strippers, coring
tools, combination core/strip tools, hex
crimp tools, conductor cleaners and ac-
cessories. Staff: R. Clark, H. Thayer.

Romar Realty 2136
Drawer 2470, Gulf Shores, Ala. 36542

Sachs Communications 1034
30 W. Service Rd., Champlain, N.Y. 12919

S.A.L. Communications 1839-41
2401 Mellon Ct., Decatur, Ga. 30035

Santa Fe Communications 1720
3833 Ebony St., Box 3250, Ontario, Calif.
9176}

Satellite Program Network 1060
Box 702160, Tulsa, Okla. 74170

Satellite Program Network. Staff: Ray
Klinge, Carla Eddy, Steve Kelman, John
Ball, Glen Stone, Rick Green.

Scientific-Atlanta 801
Box 105027, Atlanta 30348

Headend electronics, 550 mhz and feed-
forward distribution equipment, progra-
mable and addressable set-top termi-
nals, high-speed broadband data
modems and coaxial cable. Staff: Sig-
ney Topol, Jay Levergood, Jim Hart, Jerry
Copeland, Hank Cason, Larry Bradner,
Dudley Johnson, Pat Rooney Sclomon
Webb, Pat Miller, Steve Necessary, Mike
Green, Dick Bell, Garry Schaeffer, Carol
Deprospero.

Showtime Entertainment 1135
1633 Broudway, New York 10019

Showtime and Movie Channel pay pro-
graming services. Staff: Jack Heim,
Mike Wheeler, Jane Alexander, Charles
Nocney, Jim Hall Jr., Jordan Rost.

/

SUNBELT COMBOs

Powerful daytimer and Class A FM.
One of state’s fastest growing
counties. Near Top-100 market.
Acreage and buildings included.

Terms available.

Class A FM and fulltime AM. Excellent
growth potential. Adjacent to Top-125
market. Price includes real estate with

terms for qualified buyer.

\

$650,000

$800,000

Southern Satellite Systems 1062
Box 702160, Tidsa, Okla. 74140

Star Ship Sterec™—24-hour pay audio
commercial-free stereo service. Staff:
Phyllis Vetters, Terri Johnson, Stephen
Taylor, Adam Grow, Terri Turk, Coleman
Breland, Dan Cammon, Tom Lloyd, Jeff
Hennings.

SRP Electronics 1621
317 25th S1., NW, Fayette, Ala. 35555
$.S. Sampliner & Co, 1523
505 8th Ave., New York 10018

Standard Communications 1614
Box 92151, Los Angeles 90009

Superior Electronics 1525

2010 Pine Terrace, Sarasota, Fla. 33581

FCC proof-of-performance test van®,
automatic frequency counter”, repair ser-
vices, revamp amplifiers. Staff: Ran-
dolph Lipp. Dewayne Lipp. Dirk Faris.

Tamaqua Cable Products 1448
Box 347, Schuykill Haven, Pa. 17972

TCS Companies 1407
12496 Bellaire, Suite 136. Houston 77072
Tektronix 1642
Box 1700, Beaverton, Ore, 97075

Telpar 1014

4132 Billy Mitchell Rd., Addison, Tex. 75001
Character text generator.

Tele-Wire Supply 1322
7 Michael Ave., E. Farmingdale, N.Y. 11735

Berko tunable modulator/processor”,
Rainbow multifeed systern®, Wilk utility
and standby power supply®, Multilink
PVC moulding and grounding boxes*,
Antronix 60-channel set-top converter®,
antennas, earth stations, multifeed sys-
tems, construction and underground ma-
tenal, test equipment, tools, passive
equipment. Staff: Sy Guttenplan, Jim
Ruh, Lance Belcher, Marty Ingram.

Texscan Corp. 1435
3102 N. 29th Ave., Phoenix 85017

Times Fiber Communications 01
358 Hall Ave.. Wallingford, Conn. 06492

Fiber optic mini-hub system, ccaxial ¢a-
ble.

Toner Cable Equipment 1626
969 Horsham Rd., Horsham, Pua. 19044

Headend equipment, standby power
supplies, distribution equipment, multi-
taps, antennas, earth stations, towers
and apartment house security cabinets,
computer system. Staff: Ray Raymer,
Mike Greninger.

Triple Crown Electronics 1237

SMC KBURN & CO M pAN V, IN C. ;atfig Fieldgate Dr., Mississauga, Om. L4W

« TV - o . . Turner Broadcasting System 1125
RADIO « TV « CATV « NEWSPAPER BROKERS / NEGOTIATIONS ~ FINANCING - APPRAISALS 1050 Techwood Dre, NW, Atlania 30318

WrBs(Tv) Atlanta, CNN | and II. Staff; Nory
LeBrun, Terry McGuirk, Susan Grant,
Marty Lafferty, Doug McGinnis, Julia
Sprunt. Cathy Burreli, Mark Henderson,
Stan Reich, Ray Coleman. Steve Cham-

WASHINGTON.DC.. CHICAGO, IL ATLANTA, GA BEVERLY HILLS, CA
20036 60601 30361 90212

1111 19th Street. NW 333 N Michigan Ave 400 Cotony Square 9465 Wilshire Bivd.
(202) 331-9270 {312) 346-6460 {404) B92-4655 1213) 274-8151

9/3/84 /
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berlain, Scott Weiss, Wendy Williams, Lin-
da Moftat, Judy Hettler.

TV Guide 1627
4 Radnor Corp. Center. Rudnor. Pa. 19088
Staff: Lawrence Moore, Jean Fuller, Vicki
Gayton.

TV Watch 131
1819 Peachtree Rd., Suite 707, Atlania 30309

TVC Supply Co. 1724
{746 E. Chocolate Ave., Hershey, Pa. 17033

TVSM 1509
201 Gibraltar Rd., Horsham, Pa. 19044

Cable programing guide. Staff: Allen
Turner, trv Kalick.

Tyton Corp. 1543
Box 23055, Milwaukee 53223
United Industries 939

815 E. State Rd., Winter Springs. Fla. 32708

United States Air Force 2037
Randolph Air Force Base, San Antonio, Tex.

Air Force recruiters.

United Video 1501
3801 S. Sheridun, Tulsa, Okla. 74145

WaenNTy) Chicago, electronic program
guide, wemt(Fm) Chicago.

USA Network 1335
1230 Avenue of the Americas, New York
10020

Variety programing service. Staff: Gil
Faccio, Doug Holloway, Jody Crabtree,
Betsy Dirnberger, Bob Rose, Dennis Gil-
lespie, Dawn Hill, E.A. Hassett, Martha
Urscheler, Diane Weingart.

Vibra King 1423
247 Kingswood Rd., Mankato, Minn. 50001

Video System Inc. 1641
432 Rainbow Dr., Madison, Ala. 35758

Warner Amex Satellite 1327
75 Rockefeller Pl., New York 10019

MTV Networks Inc.

Wavetek Indiana 1617
Box 190, Beech Grove, Ind. 46107

Weather Channel 1209, 1211
2840 Mt. Wilkinson Pkwy., Atlanta 30339

Weather Channel. Staff: John Janas,
Sandy McGovern, Doug Holladay, Nicole
Browning, Carter Maguire, Pat Altenburg,
Dan Mohler, Tammy Zinn, Dawn McCall,
Lynn Hamilton, Sharon Abrams, Karen
Wenning, Kathleen Thompson, Susan
Storey, Mike Ban, Bahns Stanley.

John P. Weeks Enterprises 1616
Box 645, Lawrenceville, Ga. 30246

Wegener Communications 1046
150 Technology Park, Norcross, Ga. 30092

Stereo processors, synthesizers and oth-
er cable FM eguipmnel, audio security
equipment, data and teletext transmis-
sion equipment for satellite, microwave
and cable. Staff: Bob Placek, Peggy Pla-
cek, Heinz Wegener, Ned Mouniain, Jon
Thrasher, Harry Matthews, Roger Doer-
ing, Susan Copeland, Steve Fox.

Winegard CATV 915
Box 329, Montgamervville, Pa. 18936

World Video Library 1847
2747 Airport Freeway, Fort Worth 76111

Yearbook Associates 1942
Box 2161, Cleveland, Tenn. 37311

Print promotion materials. Staff: Peter
Cook, Ruth Cook, Jerry Simo, John Cord,
Keith Grant, Chuck Reddick, Cathy Red-

dick, Elaine Miller.

Zenith Radio Corp. 1546-48
1000 N. Milwaukee Ave., Glenview [l
60025

Z-TAC addressable decoder system, Z-
View two-way cable system, Z-Text tele-
text decoders. Staff: Charles Eissler, Jim
Faust. Robert Cunningham, Berry Har-
dek, George Green, Pamela Standley.
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1 PROPOSED I

KUZZ(AM) Bakersfield, Calif. 0 Traded by

Buck Owens Broadcasting Co. to Sunsel
Broadcasting Corp. for SunsetUsKAFY(AM)
Bakersfield, Calif., and payment of
$650,000 cash. Seller is Témpe, Ariz.-based
station group, headed by country music en-
tertainer, Alvis E. (Buck) Owens Jr. It also
owns KKXX(FM)  Bakersfield, Calif.;
KNIXtaM) Tempe, Ariz., and KNIX-FM Phoe-
nix. His son, Michael L. Owens, vice presi-
dent, is applicant for low-power television
station in Phoenix, and his sister, Dorothy
Owens, is applicant for low-power televi-
sion station in Bakersfield. Buyer is owned
by Daren F McGavren, co-founder of
McGavren-Guild station representative firm
which he left dozen years ago. McGavren

has no other broadcast interests. Contract is
contingent on grant of application for in-
crease in power of KAFY to 5 kw. Kuzzison
970 khz full time with | kw.

KAFY Bakersfield, Calif. 0 Sold by Sunset
Broadcasting Corp. to Buck Owens Broad-
casting Co. for Kuzziam) Bakersfield. and
$650,000 cash (see above). KAFY is on 550
khz full time with 1 kw. It has application to
increase power to 5 kw.

KSTB(AM) Breckenridge, Tex. 0 Sold by
Bintz Enterprises Inc. to B.B.C. Invest-
ments for $225,000, comprising $10,000
cash, assumption of $105,000 liabilities and
remainder in note. Seller is owned by James
A. Bintz, who has no other broadcast inter-
ests. He purchased station in December

-

NEGOTIATIONS
TV CATV

SOUTHEAST
MEDIUM GROWTH MARKET

CLASS C FM

Priced at less
than 10 times
1984 cash flow

$2,500,000 on terms

A Confidennal Service 10 Owners & Qualfied Buyers

CECIL L. RICHARDS

INCORPORATED
MEDIA BROKERS

FINANCING APPRAISALS
RADIO

7700 LEESBURG PIKE, FALLS CHURCH. VA 22043 » (703) 821-2552

1

NEWSPAPERS

AN

MIDWEST OFFICE
4320 DUNDEE ROAD, NORTHBROOK, IL 60062 » (312) 291-0188 J
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Getting out the Hispanic vote. The SIN television network provided nightly live Spanish-
language coverage of the Republican national convention as part of its Destino 84 naticnal
voter registration campaign. From its skybooth at the Dallas Convention Center, SIN sched-
uled live reports and specials at 10-11 p.m. NYT Monday and Thursday and at 10:30-11 p.m.
Tuesday and Wednesday, in addition to coverage within its reguiar nightly SIN News (6:30-7
p.m. EDT). The SIN news team on the convention floor interviewed Hispanic delegates and
other political leaders. The network also provided simultaneous Spanish-language transta-
tions of major convention speeches. John Lasseville, SIN political consultant, appeared on
the live telecasts to discuss the potential impact of the Hispanic vote on the presidential
election. SIN's Temnas y Debates (Issues and Debates) series oftered a haif-hour preview of the
convention on Aug. 19 and a half-hour wrap-up on Aug. 26. Three other Temas y Debales
specials are to be presented as part of the Destino 84 campaign to encourage Hispanic
Americans to participate in the election process.

GAMMON & NINOWSKI

Media Brokers, Inc.

We are pleased to announce the acquisition of

WFTS-TV

Tampa, Florida

by CAPITAL CITIES COMMUNICATIONS, INC.
from Family Television Corporation, Inc.
for $31,600,000

Confidential representation was provided by
GAMMON & NINOWSKI MEDIA BROKERS, INC.
Ronald Ninowski assisted the sellers
throughout negotiations.

GAMMON & NINOWSKI MEDIA BROKERS, INC.

the media brokers who wartant your trust,
serving the broadcasting industry with offices located in:

WASHINGTON, D.C. LOS ANGELES, CA
Ronald J. Ninowski Carl J. Fielstra
James A. Gammon (714) 837-9800

Donald R. Bussell
(202) B61-0960
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1979 for $305,000. Buyer is equally ownec
by Bryan A. Woodward, his sister, Cynthia
and his brother, Brad. Their father, Owen D
Woodward, has interest in KEAS(AM) East:
land, KROO(FM) Breckenridge and KEGG(AM
Daingerfield, all Texas. He has also appliec
for new FM in Eastland, Tex. KSTB is day-
timer on 1430 khz with 1 kw.

— ] CABLE [ —

Systems serving St. Paul, Lebanon and Hon
aker, all Virginia, and Mountain City, Tenn. C
Sold by American Cablesystems Corp. tc
CCG One for approximately 37 miilion
Seller is Beverly, Mass.-based MSO headec
by Steven B. Dodge, president. It operate:
16 systems. Buyer is subsidiary of Consoli:
dated Communications Group, principally
owned by Mitchell Kleinhandler. It has nc
other cable interests. System passes 7,10(
homes with 6,900 subscribers and 160 miles
of plant. Broker. Communications Equity
Associates.

Systems serving Commanche, Tex. O Sold by
Midwestern Co. to Rockport Cable TV foi
approximately $2 million. Seller is equally
owned by Charles Tabor, William Tabor anc
Maxine Fenimore. They have no other cabl
interests. Buyer is owned by Oliver J
Hensler. It owns system serving Rockport
Tex. System passes 1,900 homes with 1,80(
subscribers and 37 miles of plant. Broker
Communications Equity Associates.

For other proposed and approved sales see
“For the Record,” page 61.

‘Some media more
equal than others,’
says Jankowski

In speech to Michigan broadcasters,
CBS executive says TV, radio are
untfairly regulated more than other
media because they are more popular

Radio and television “have always been the
people’s media,” and for that reason, they
are being set up for special regulations and
restraints, Gene F. Jankowski, president of
the CBS/Broadcast Group, told the Michi-
gan Association of Broadcasters Aug. 24 at
its convention in Gaylord.

Jankowski said “the grounds for a whole
new restrictive philosophy are being pre-
pared.” As one example, he cited the argu-
ments of Jack Valenti, head of the Motion
Picture Association of America, against
changes in the FCC’s multiple-ownership
rules. What Valenti and the MPAA suggest-
ed, he said, was *that the abundance of news
and public affairs programing on network-
owned stations is cause to prevent the net-
works from owning more stations. Thus, a
broadcasting virtue becomes a network
vice.”

What such arguments come down to, Jan-
kowski said, is the philosophy that “the me-
dium the people like the best and use the
most ought 10 be restrained for that very
reason. In other words, some media are
more equal than others. This stands the First



Amendment squarely on its head. Imagine
where radio would be today if such a princi-
ple had been put into practice 40 years ago.”

He cited other examples, past and present:

® Under the auspices of the National Insti-
tute of Mental Health, a group of social sci-
entists announce they have found a causal
connection between television violence and
aggressive behavior even though the studies
they reviewed did not.”

® “The Statement on Telecommunications
Policy recommended for the Democratic
{party] platform claimed that the normal edi-
torial freedoms did not apply to electronic
media—for which read television.”

m “A bill now in Congress [HR 6122] that
is called ‘deregulatory’ by its sponsors actu-
ally proposes unprecedented governmental
intervention in program content for both ra-
dio and television.”

These actions and proposals, Jankowski
emphasized, “do not come from the fringes
of our society,” are not “extreme statements
by pressure groups™ or “casual off-the-re-
cord remarks by discontented individuals”
and “are not uninformed, unstudied or unin-
tentional .”

“On the contrary,” he said, “they come
from formidable institutions. They are seri-
ous propositions intended for the real world,
the world of action. And they all, without
exception, bear the heavy marks of media
discrimination. This medium, or that medi-
um, or even this or that part of 2 medium,
they say, can be told to stand aside and then
be treated differently. [n these cases, the evi-
dence need not apply, logic need not apply,
justice need not apply, the First Amendment
need not apply.”

The public as well as broadcasters suffers
from this sort of mind-set, Jankowski said:
“Radio and television are being wrongly
identified as the cause of any number of
quite genuine social problems. That may be
unfortunate for us, but it is even more unfor-
tunate for those problems and the suffering
they cause. Blaming the media will do noth-
ing 10 alleviate the pain. And that’s the big-
gest mistake of all. Scapegoats can be pun-
ished, but the problems go untouched.”

He called upon broadcasters to stand to-
gether. “QOur main problem,™ he said, “'is that
we are allowing our indusiry to be segment-
ed and then attacked piecemeal, and we
stand aside when we are not the target. Oh,
that, we say, that’s a news problem, or that’s
a network problem, or that’s a station prob-
lem, or that’s a program problem, or that’s a
radio problem, or that’s a television prob-
lem. It isn’t just that we are not very good at
telling our own story. It’s just that we don't
understand that it’s all our own story.”

Jankowski urged broadcasters to remem-
ber that they “defer to the audience,” and
that it is the audience that makes the
choices—choices that “are deliberate, dis-
criminating and valid in their own right.”
Because the broadcasting system is “user-
driven,” he said, the job for broadcasters is
to “resist any effort to intervene in this pro-
cess from the outside. .. .If we can under-
stand the nature of that threat, we can pre-
serve the great traditions of our past and we
can help bring about the new golden age of
mass communications that is within our
reach.” |

Three networks launch
‘get out the vote’ drives

The radio and television networks and their
owned stations are mounting a vigorous pub-
lic service effort to persuade Americans to
register and vote in the upcoming national
elections.

CBS has produced radio and television
messages focusing on sacrifices made by
Americans who fought and died in order to
preserve freedoms and rights, including the
right to vote. The announcements were pro-
duced in 30-second lengths for radio and 10-
second and 30-second versions for television
and were scheduled for introduction last
Thursday (Aug. 30). They will be broadcast
over CBS-TV, CBS Radio, and the CBS-
owned radio and television stations. The
spots also will be made available to CBS
television and radio affiliated stations.

Similarly, ABC has produced segments
dealing with voter participation for showing
on ABC-owned radio and television sta-
tions. The television network has produced
spots voiced by such dignitaries as Henry
Kissinger, Betty Ford, George McGovern
and Barry Goldwater urging people to vote.
ABC also will carry a week of features on
Good Morning America devoted to voter
education, beginning today (Sept. 3). ABC
is preparing public affairs broadcasts about
voter participation to be carried on ABC-
owned television and radio stations and its
networks between now and election day
(Nov.6).

NBC has developed a voter education
campaign in cooperation with the National
Association of Secretaries of State. Called
“Be There, Be Counted,” the project will
include public service announcements, a
five-part mini-series, a half-hour documen-
tary and a viewer's guide and promotion
kit. g

Programing Conference in Los Angeles.

New slate, Candidates for 11 vacancies as directors-at-large for the National Radio Broad-
casters Association are: Ted Dorf, wGar(am) Silver Spring, Md.; Arthur Kellar, EZ Communica-
tions, Fairfax, Va.; Louisa Henson, wiRs(Fm) Louisville, Ky.; Ron Kempff, wzks(Fm) Nashville;
Joseph Costello Ill, whno-Fm New Orleans; Donald Sharp waiL(am)-wasGFM) Galesburg, lll.;
Lew Latto wakx(Fm) Duluth, Minn. and kxTP(am) Superior, Wis.; Dan Diloretto, Swanson Broad-
casting, Tulsa, Okla.; Gary Edens, Harte-Hanks Radio, Phoenix; Bill Sims, kisk(Fm) Santa Fe,
N.M.: Gary J. Worth, Wold Communications, Los Angeles; Bob Fuller, Fuller-Jeffrey Group,
Sacramento, Calif.; Kent Burkhart. Burkhart/Abrams/Michaels/Douglas & Associates, Atlan-
ta, and Chester Coleman, Broadcast Properties West, San Francisco. NRBAs directors-al-
large will serve two-year terms beginning Sept. 15, prior to The Radio Convention and

Los Angeles.

E.L.'Corky" Cartwright, (303) 740-2224
WN. (Bill} Cate.{904)893-6471

]. William (Bill) Chapman. (404) 255-5196
BrianE, Cobb. (404)458-9226

Paul G. Crowder. (615) 298-4986

Elliot B. Evers. {415) 387-0397

Charles E. Giddens, (202) 822-8913*
Warren G. Gregory, (203) 364-5659
Ronald L. (Ron) Hickman, (401} 423-1271
Randall E. (Randy)Jeffery.(305) 295-2572
David G. LaFrance, [303) 534-3040

*Washington, D.C. office, September 10

How’s the market
for stations like yours?

Talk to Chapman Associates about it at the Convention, (or
before). Plan now to stop by the Chapman Associates suite in the
Westin Bonaventure Hotel, September 16th-19th.

If you call us now, we can get the background on your
properties, allowing us to do our research before meeting in

Gregory G. {Greg) Merrill, (801) 753-8090

CHAPMAN ASSOCIATES®

nationwide m

Dave Sweeney, General Manager
1835 Savoy Drive, Atlanta, GA 30341 {404)458-9226

William C. (Bill) Lochman. (816) 254-6899
William (Bill) Lytle, (816) 254-6899
James Mergen, (818) 366-2554

E.L.(Ernie)Pearce, (615)373-8315

Burt Sherwood. (312) 272-4970

Ray M, Stanfield, (818) 366-2554

Peter S. Stromquist, (319} 359-4768
Robert M. (Bob) Thorburn, (404} 458-9226
William L. (Bill) Whitley. {214) 680-2807
Millard S. “Mitt" Younts. (202)822-8913*

crs & acquisitions
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For the Record-

As compiled by BROADCASTING, Aug. 22
through Aug. 29, and based on filings, au-
thorizations and other FCC actions.

Abbreviations: AFC—Anienna  For Communications.
ALJ—Administrative Law Judge. alt.—altemate. ann.—
announced. ant.—antenna. aur.—aural. aux.—auxiliary.
CH—critical hours. CP—construction permit. D—day.
DA—directional antenna. Doc—Docket. ERP—effective
radiated power. HAAT—height above average terrain.
khz—Kkilohertz. kw—Kkilowatts. m—meters. MEOC—
maximum expected operation value. mhz—megahertz.
mod.—modification. N—night. PSA—presunrise service
authority. RCL—remote control location. S-A—Scientific
Atlanta. SH—specified hours. SL—studio location. TL—
transmiticr location. trans.—transmitter. TPO—transminer
power ocutput. U—unlimited hours. vis.—visual. w—watts.
*—noncominercial.

Ownership Changes

Applications

& KUZZ(AM) Bakersfield. Calif. (970 khz: I kw-U)—
Seeks assignment of license from Buck Owens Broadcasting
Co. 10 Sunset Broadcasting Corp. for assignment of license
of KAFY{(AM) Bakersfield. Calif.. and $650.000 cash from
Owens. Seller is Tempe. Ariz.-based station group. headed
by Alvis E. (Buck) Owens Jr. It owns KKXX(FM) Bakers-
field. Calif.: KNIX(AM) Tempe. Ariz.. and KNIX-FM
Phoenix. His son. Michael L. Owens. vice president. has
app. for LPTV in Phoenix. and his sister. Dorothy Owens,
has app. for LPTV in Bakersfield. Buyer is owned by Daren

F. McGavren. who owns KAFY(AM) Bakersfield. App. for
assignment of KAFY was filed concurrently but has not yet
been released by FCC. Contract is contingent on grant of
app. for power increase of KAFY. Filed Aug 22.

®  New Scottsmoor. Fla.—Seeks assignment of CP from
Lorena M. Durocher to Randy E. Henry for $1.000 cash.
Seller has no other broadeast interests. Buyer is app. for new
FM's in Brooklyn. lowa and Sisseton, $.C. He is president
of Florida Public Radio. which owns WPIO(FM) Titusville.
Fla., and noncommercial FM’s in Milion and Vero Beach,
both Florida, and New Hartford. lowa. Filed Aug. 22.

u  KSMO(AM) Salem. Mo. (1340 khz: | kw-D; 250 w-
N)—Seeks assignment of license from Ulira-Sonic Broad-
cast Stations Inc. to KSMO Enterprises for $155.000. com-
prising $31.050 cash and remainder note. Seller is
principally owned by Dr. David Wheeler. Vern E. Bolen and
her husband. James. They also own KSMO-FM Salem. Mo.
Buyer is equally owned by Stanley M. Podorowski: his par-
ents. Joseph and Alta Podorowski:his brother. Gerald Podor-
owski, and his wife, Linda. Podorowski family has real
estate interests in St. Louis and Florida and owns St. Louis
restaurant. Filed Aug. 23.

® KYOR(AM) Sun Vvalley. Nev. (1590 khz: | kw-D)—
Seeks assignment of license from Chambers Broadcasting to
RAESCO Inc. for $127,000, comprising $100.000 cash and
remainder note. Seller is owned by Geroge L. Chambers and
his wife, Laura B. Corrales. He owns KTPI{FM) Tehachapi.
Calif.. and KGBR(FM) Gold Beach. Calif. Buyer is owned
by Carl E. Roliff. and his wife, Marjorie. They also own
KSRN(FM) Reno. Filed Aug. 23.

® WRNC(AM) Reidsville, N.C. (1600 khz; 1 kw-U)y—
Seeks assignment of license from Statesville Broadcasting
Co. 10 Bradsher Broadcasting Co. for $165.000 note. Seller
is Statesville. N.C.-based station group owning three AM’s
and two FM's. It is headed by Franklin A. Fuller Sams.
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CONFIDENTIALITY

By personally contacting investors and

avoiding mass - mailings, Americom

quietly brokers radio stations in the
Top-100 markets.

AMERICOM BROKERING
TOP-100 MARKET RADIO STATIONS
Suite 1050
900 Seventeenth Street, N.W,
Washington, D.C. 20006

(202) 737-9000
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president. Buyer is owned by John David Bradsher. who is
general manager of stations. He has no other broadcast inter-
ests. Filed Aug. 23.

W Robbinsville, N.C.—Seeks assignment of CP from
Larry W. Livesay to Cherokee Broadeasting Co. for
$15.712.84 cash. Seller has no other broadcast interests.
Buyer is owned by Max M. Blakemore. It owns
WCVP(AM) Murphy. N.C. Filed Aug. 22.

8 KSTB(AM) Breckenridge. Tex. (1430 khz; 1 kw-D)y—
Secks assignment of license from Bintz Enterprises Inc. 10
B.B.C. Investments for $225.000. comprising $10.000
cash. assumption of $105.000 liabilitics and remainder note.
Seller is owned by James A. Bintz. who has no other broad-
cast interests. He purchased station in December 1979 for
$305.000. Buyer is equally owned by Bryan A. Woodward:
his sister. Cynthia. and his brother, Brad. Their father, Owen
D. Woodward, has interest in KEAS(AM) Easiland.
KROO(FM) Breckenridge and KEGG(AM) Daingerfield,
all Texas. and is also app. for new channel allocation in
Eastland. Tex. Filed Aug. 21.

Actions

®  KPEN(FM) Los Altos. Calif.—Granted assignment of
license from Los Altos Broadcasting Inc. 1o Dowe Commu-
nications Co. for $2.5 million, comprising $1.2 million cash
and remainder in note. Seller is owned by Frank DeSmidt
(51%) and Don Burden (49%). Burden is KPEN general
manager. Buyer is principally owned by Ken Dowe. who
recenily sold KLTE(FM) Oklahoma City {(“Changing
Hands,” Feb. 6). Action Aug. 22.

u  KILO(FM) Colorado Springs (93.9 mhz: 83 kw; HAAT:
2,110 ft.>—Granted assignment of license from KILO
Broadcasting Co. to Bahakel Communications Inc. for $3.6
million cash. Seller is owned by Robert Telmose and James
Pinkston. who have no other broadcast imerests. Buyer is
Charlotte, N.C.-based station group headed by Cy N. Baha-
kel. owning six AM’s. five FM's and seven TV's. Action
Aug. 14,

u WSUX-AM-FM Seaford, Del.—Granted transfer of
control of Beach Broadcasting Inc. from Charles K. Hodge
(40% before: none afier) to Don A, Crisp (30% before; 70%
after) for stock transfer. Seller now owns 40% of station with
buyer and his brother, Bill Crisp (30%), who is station’s
general manager. Buyer also has inierest in WBEJ(AM) Eli-
zabethtown. Tenn.. and WSMG(AM) Greenville, Tenn. Ac-
tion Aug. 9.

8 WKTZ-AM-FM Jacksonville. Fla. (AM: 1220 khz. |
kw; FM: 96.1 mhz, 100 kw, HAAT: 830 ft.}—Granted as-
signment of license from Beck-Ross Communications Inc.
to The Kravis Co. for $3.5 million, comprising $1.5 million
cash, $500.000 note and assumption of liabilities of approxi-
mately $1.5 million. Seller, based in Rockville Centre. N.Y.,
is owned by Martin F. Beck and George H. Ross. They also
own WHCN(FM) Hanford. Conn.: WKMF(AM)-
WGMZ(FM) Flint, Mich.. and WBLI(FM) Patchogue. N.Y.
Buyer is owned by George R. Kravis II, who also owns
KGTO(AM)-KRAV(FM) Tulsa. Action Aug. 16.

W WSIR(AM) Winter Haven. Fla. (1490 khz: | kw-D: 250
w-N)}—Granted assignment of license from Leopold Broad-
casting Inc. 10 WHF Associates Lid. for $465.554.41, com-
prising $100,000 cash and remainder note. Seller was for-
merly owned by Paul Leopold. deccased. An app. to transfer
control to trust has been filed concurrently. Buyer is princi-
pally owned by Alfred E. Anscombe; Anthony J. Renaldo:
his daughter, Susan. and six others. Principals also have
interest in app.'s for two new FM’s, one new AM and one
LPTV. Anscombe is former executive VP of Metropolitan
Broadcasting (now Metromedia), former owner of WKBW-
AM-TY Buffalo and cable systems in New York. Renaldo is
attorney with offices in Buffalo and Winter Haven. Susan
Anscombe will be chief of operations at station. Action Aug.
21.

8 WWGA(FM) Waynesboro. Ga. (100.9 mhz. 3 kw.
HAAT: 300 ft.)}—Granted assignment of license from Burke
Broadcasting Inc. to John M. Manthei and his wife. Cheryl,
for $250.000. comprising $10.000 cash and remainder note.
Seller is owned by Mildred Hunnicut. Chris Nichols and
Jimmy Drew II1. They also own WKZK(AM) Augusta. Ga.
Buyer is Louisville, Ga.. investor with no other broadcast
interests. Action Aug. 13.

u  KBAR(AM)-KMVC(FM) Burley. Idaho (AM: 1230



hz; | kw-D; 250 w-N, FM: 98.3 mhz; 3 kw; HAAT: 157
t.}—Granted transfer of control of Mini-Cassia Broadcast-
ng Inc. from Dean §. Lesher (50% before; none afier). his
on. Dean (30% before; nonc after) and his son's wife. Carol
20% before; none after), to Charles E, Skaggs. J. Garth
‘ayne. Joe D. Henderson, James J. Lynch and Donald West-
all (none before; 20% each after) for $900.,000 cash. Seller
Iso owns six daily newspapers. Dean Lesher 11 and his wife
Iso control Madera Tribune. Buyers are Burley. Idaho. in-
¢stors with no other broadcaslt interests. Action Aug. 21,

1 *KUID(FM) Moscow, ldaho (91.7 mhz; 1.45 kw;
1AAT: 1.009 ft.)—Granted assignment of license from Uni-
ersity of ldaho to Washington State University for no con-
ideration. Selleris educational institution headed by J. Clint
{oopes, president. It has no other broadeast interests. Buyer
s educational institution headed by R.D. Leary, president. It
s app. for KWSU-AM-FM and KZUU-TV Pullman, and
{FAE-FM Richland, all Washington. Leary also owns
{WNC(AM) Quincy. Wash. Action Aug. 9.

+  KWEI-AM-FM Weiscr, 1daho (AM: 1260 khz: 1 kw-D;
M: 99.3 mhz: 3 kw; HAAT: 185 ft.)—Granted assignment
if license from Mountain Land Broadcasting 10 Summit
“ommunications Inc. for $190.000 cash. Seller has no other
wroadeast interests. Buyer is owned by Norman L. Gunnison
50%) and his wife, Paula (50%). Norman is assignment
ditor at KIRO(TV) Seattle. Action Aug. 13.

1 WIXN-AM-FM Dixon, lll. (AM: 1460 khz; 1 kw-D;
‘M: 101.7 mhz: 3 kw: HAAT: 175 ft.)—Granted transfer of
:ontrol of Farm Belt Radio from Gazetie Printing Co. (100%
refore; none after) to Savk Broadcasting Corp. {none before;
10% after) and Goetz Broadcasting Corp. (none before: 20%
ifter) for approx. $640.000 cash. Seller is owned by Robert
¥. Bliss (31%]), Sidney H. Bliss (50%) and Crandell W,
3liss (19%). 1t also owns WCLO(AM)-WIVL(FM) Janes-
dlle, Wis.; WBKV-AM-FM West Bend, Wis.; WIMC-AM-
*M Rice Lake, Wis.; WFHR(AM)-WWRW(FM) Wisconsin
apids, Wis., and KIVI(AM)-KURG(FM) Huron, S.D.
3uyers are owned by Nathan Goetz (30%); his brother. Rob-
i1t (30%); John H. Hackman (32%). and two others owning
1% cach. Goetz Broadcasting owns WDLB(AM)-
NSJY(FM) Font Atkinson, Wis. Goetz and Sauk own
NRBD(AM)-WNFM(FM) Reedsburg. Wis. Goetzes also
wwhn chain of movie theaters with same name. Action Aug.

\5.

¥ WKIO(FM) Urbana, 111. (103.9 mhz. 3 kw, HAAT: 145
1.)—Granted assignment of license from Macomb Broad-
asting Co. o WKIO Inc. for $165.000. comprising
3165000 cash and assumption of debt not 1o cxceed
31,368.000. Seller is owned by William A, Earman, who
1as no other broadcast interests. Buyer is owned by Sharad
[ak; his wife. Mahinder, and his brother, Chandra. Action
dug. 13

¥ KLXL(FM) Dubuque. lowa (102.3 mhz; 2.4 kw; HAAT:
HO fi.}—Granted assignment of license from Tower Power
Zorp. of Idaho 1o Audiophase Inc. for $520.000, comprising
$70,000 cash. $150.000 noncompete agreement and remain-
fer note. Seller is principally owned by J. R. McClure, who
uso owns one AM and two FM’'s. Buyer is owned by Cun
Van Loon, who also owns WSQV(AM) Jersey Shore, Pa.,
ind recently purchased KTEW(AMMKLUP-FM Poteau.
Jkla.. subject 10 FCC approval (see below). Action Aug. 9.

8 WIKI(FM) Carrollton. Ky. (101.1 mhz; 3 kw; HAAT:
300 fi.)—Granted assignment of license from Titan Broad-
sasting Co. to WIKL Inc. for $170.000. comprising $50.000
rash and remainder note. Seller is owned by. Jannine W,
Dean. who owns 1.5% of assignee. Buyer is owned by
Seorge A. Freeman, salesman at station with no other broad-
:ast interests. Action Aug. 22.

n WMKR(AM)-WKTR(FM) Millinocket. Me. (AM:
1240 khz. 1 kw-D. 250 w-N; FM: 97.7 mhz. 3 kw. HAAT:
300 ft.}—Granted assignment of license from Katadhin Ra-
dio Inc. to Katadhin Broadeasting Inc. for $210.000. com-
prising $50.000 cash and remainder note. Seller is owned by
Mabry Kcys. who has no other broadcasting interests. Buyer
is owned by Mark Osborne (51%) and his wife, Natalic
49%). They also own WKSQ(FM) Ellsworth, Me. Action
Aug. 13,

. WKHM(AM)-WIXQ(FM) Jackson. Mich. (AM: 970
khz, | kw-U; FM: 106.1 mhz, 50 kw, HAAT: 500 fi.)}—
Granted assignment of license from Patien Broadcasting to
1XQ-KHM Associates for $2,965.000 cash. Seller is owned
by Myron P. Patten, who also owns KAAR(AM) Vancouver,
Wash. Buyer is owned by Wayne R. Stakcey. also known as
Jim T. Ryan, vice president of programing at Patten Broad-
casting. who has no other broadcast interests. Action Aug.
23.

8 KXAX(FM)St. James. Minn. (104.9 mhz; 3 kw; HAAT:
279 fi.)—Gramed transfer of control of Starship }1| Broad-
casting Inc. from Ellsworth R. King (50% before, none
after) 10 Richard T. Rogers (50% before; 100% afier) for
$112.500. comprising $21,600 cash, $22. 100 assumption of
liabilities and remainder note. Seller and buyer have no other
broadcast interests. Action Aug. 15.

8 KRFG{FM) Greenficld, Mo. (93.5 mhz, 2.35 kw,
HAAT: 330 ft.)—Granted assignment of license from The
Watkins Investment Co. to Mach Broadcasting Co. for
$165.000, comprising $45.000 cash and remainder note.
Seller is principally owned by John Q. Watkins. who has no
other broadcast interests. Buyer is owned by Mark Allen,
who was former announcer at KBRQ(AM) Denver. and has
no other broadcast interests. Action Aug. 13.

8 KJIKFM) Bend. Ore. (105.7 mhz; 100 kw; HAAT:
1.064 f1.)—Granted transfer of control of Gentry Develop-
ment Corp. from William G. Williamson (40% before; none
after) to WTD Industries Inc. (40% before; 80% afier) for
$33.550 cash. Seller also has interest in WTD. Gentry De-
velopment Corp. is also owned by Williamson's sister, Linda
McCormack (10%). and Lee Wood (10%). who also have
16.25% and 31.5%. respectively. of applicant for new FM in
Tumwater. Wash. Buyer is owned by Bruce L. Engel
(56.38%). Williamson (28.63%) and John Green (15%).
who will sell his interest. Action Aug. 9.

8 KWVR-AM-FM Enterprise, Ore. (AM: 1340 khz, | kw-
D. 250 w-N; FM: 92.1 mhz. 3 kw, HAAT: minus 650 ft.}—
Granted assignment of Jicense from Tristar Communications
Corp. to Wallowa Valley Broadcasting Corp. for $266.700.
comprising $35,000 cash and remainder in note. Seller is
owned by Thomas F. Erickson {51%). and his wife. Monica
(49%). It also owns Tristar cable, operator of cable system in
Wallowa Lake, Ore. Buyer is owned by Lee D. Perkins
(51%) and his wife. Carol-Lee (49%). He is station manager
of KTOY-FM Tacoma. Wash. Action Aug. 13.

8 WRIE(AM) waterford, Pa. (1330 khz; 5 kw-U}—Gran-
ed assigment of license from Radio Erie Inc. to CEB Enter-
prises Inc. for $490.000 cash. Seller is prineipally owned by
F. Brady Louis, who has no other broadcast interests. Buyer
is owned by Michacl M. Crosby (51%). Theodore C.
Bloomstine (24.5%) and Martin P. Eiscrt (24.5%). Crosby is
VP of Gannon University. Erie, Pa. Bloomstine owns Erie,
Pa.-based insurance agency. Eisert is senior VP of Erie insur-
ance company. Non¢ have other broadcast interests. Action
Aug. 21.

8 WBLP(AM) Fairview. Tenn. (850 khz. 500 w-D)—
Granted transfer of control of BLP Inc. from stockholders
(100% before; none after) to Paul . Durham (none before;
100% after) for $300.000, comprising $30.000 cash, as-
sumption of 113,600 debt, $50.000 noncompete agreement,

and remainder note. Seller is owned by James Parker, Sam-
uel Warden. James T. Williams. John A. Lampley, Douglas
Warden. Kendall Thomas, Connie Williams and Fred Hicks.
who have no other broadcast interests. Buyer is Fairview
clergyman with no other broadcast interests. Action Aug.
13.

B WSMG(AM) Greenvillke, Tenn.—Granted transfer of
control of Burley Broadcasters Inc. from Don Crisp (40%
before; none after) to Charles K. Hodge (40% before; 80%
afier) for stock transfer. Same principals are involved in
transfer of WSUX-AM-FM Seaford, Del. (see above). Ac-
tion Aug. 9.

8 WBRY(AM) Woodbury, Tenn. (1540 khz: 500 w-D)—
Granted assignment of license from Tennessce Valley Broad-
casting Corp. to Gordon T. Greenup and Edgar H. Pierce for
$90,000 cash. Seller is owned by H.L. Townsend and Frank
A. Woods. They also own WTBP(AM) Parsons. Tenn.
Greenup is Springfield. Tenn., investor. Pierce is Brent-
wood. Tenn., physician. Neither has any other broadcast
interests. Action Aug. Z1.

8 KINE-AM-FM Kingsville, Tex. (AM: 1330 khz; | kw-
D; FM: 97.7 mhe: 3 kw; HAAT: 150 ft.}—Granted assign-
ment of license from Radio KINE Inc. to Whitlock Broad-
casting Systern for $320,000, comprising $110.,000 cash and
remainder note. Seller is owned by Richard M. Claiburg 111,
chairman, and eight cther equal partners. They have no other
broadcast interests. Buyer is owned by Ron Whitlock. who
also owns 25% of KITE(FM) Portland. Tex. Action Aug. 21.

8  KGRI-AM-FM Henderson. Tex. (AM: 1000 khz: 250 w-
D; FM: 101.1 mhz; 3 kw; HAAT: 500 ft.)—Granted assign-
ment of license from KGRI Associates to Dean Broadcasting
Inc. for $575,000 cash, plus 75% of face value of receiv-
ables not to exceed $25.000. Seller is owned by Marsha M.
Shields . and her sisters. Connie McComb McNab and Lynda
McComb Rubey. It also owns KIPR-AM-FM Diboll, Tex.
Buyer is owned by Chad Dean. Henderson. Tex., attorney
(51%). and his brother Chipper Dean. operations manager at
KWRD{AM) Henderson, Tex. (49%). Dean’s mother. He-
len. owns KWRD(AM) Henderson. Tex. Action Aug. 13.

8 KMHT-AM-FM Marshall, Tex. (AM: 1450 khz; | kw-D:
250 w-N, FM: 103.9 mhz: 3 kw; HAAT: 300 ft.}—Grantcd
assignment of license from Marshall Media Inc. to Bayou
Broadcasting Inc. for $1.2 million. comprising $300.000
cash, $75.000 noncompete agreement. $789.000 assump-
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tion of debt and remainder note. Seller is owned by Clint
Formby (30%), George Franz (50%) and Ray Eller (20%).
They also own KSAM(AM)-KHUN(FM) Huntsville, Tex.
Formby also owns KTEM(AM)-KPLE(FM) Temple, Tex.;
KLVT(AM) Levelland, Tex.; KPAN-AM-FM Hereford,
Tex., and Hereford Cablevision, operator of cable system in
Hereford, Tex. Buyer is owned equally by Charles Strick-
land, Dale Palmer and A.T. Burke. They also own
KBIL(FM) San Angelo, Tex. Burke also owns KYCU(TV)
Cheyenne, Wyo., KSTF(TV) Sconsbluff, Neb.; KTVS(TV)
Sterling, Colo.; KGNS(TV) Laredo, Tex., and is app. for
KLMG(TV) Longview, Tex. Palmer also owns KOLE(AM)-
KKMY(AM) Beaumont. Tex., and KBLU(AM)-KTTI(FM)
Yuma, Ariz. Filed June 28.

8 KURA(AM)-KKLX(FM) Moab, Utah (1450 khz; 1 kw-
D; 250 w-N)—Granted transfer of control of Long Lines
Broadcasting from Bruce Long (100% before; none after) to
Lynda Ottersbach, Royce Henningson, Joe D. Kingsley and
three others (none before: 100% after) for $237,445.39,
comprising $1,000 cash and remainder assumption of debt.
Seller has no other broadcast interests. Ottersbach is Menlo
Park, Calif., media consultant. Kingsley and Henningson
are local investors with no other broadcast interests. Action
Aug. 21.

8 WHBG(AM) Harrisonburg, Va. (1360 khz; 5 kw-D}—
Granited assignment of license from Radio Harrisonburg Inc.
1o WHBG Inc. for $315,000, comprising $157,500 retained
by seller, $47,250 cash, and $110.250 note. Seller is owned
by W.W. Greer. who is retaining half interest in station.
Buyer is also owned by Robert L. Dean. who owns 80% of
WAMM(AM) Woodstock, Va., which was recently sold
(“For the Record.™ June 11). Action Aug. 21.

® KGHO-AM-FM Hoquiam, Wash. (AM: 1560 khz: ]
kw-D; FM: 95.3 mhz; 1.15 kw; HAAT: 750 ft.)—Granted
transfer of control of Grays Harbor Broadcasting Co. from
Emest E. Anderson and Ralph L. Graham (66.6% before;
none after) to Emest Linnenkohl (33.3 % before; 100%
after) for $90.000. comprising $20,000 cash, $30,000 note
to Anderson and $40.000 note to Graham. Sellers and buyers
have no other broadcast interests. Action Aug. 8.

® KLHT(AM)-KREM-FM Spokane, Wash. (AM: 970
khz; 5 kw-D: | kw-N. FM: 92.9 mhz; 81 kw; HAAT: 2,080
ft.)—Granted assignment of license from King Broadcasting
Co. 10 Highsmith Broadcasting Co. for $1.2 million cash.
Seller is principally owned by Dorothy S. Bullitt (30.82%),
Harriet §. Bullitt (22.7%) and seven others. It is Seattle-
based station group with four AM’s. five FM's and three
TV's. Buyer is owned by William M. Highsmith (51%).
Michael J. Schweitzer (20%) and Ivan E. Braiker (29%).
Highsmith is president of Highsmith Co., Phoenix-based
library supply firm. He has no other broadcast interests.
Schweitzer is general manager of WCPX-TV Orlando. Fla..
and VP of Qutlet Communications Inc., Providence, R.I.-
based station group owning one AM, four FM’s and four
TV's. Braiker is senior VP with subsidiary of Sunbelt Com-
munications Inc.. Colorado Springs-based station group
owning two AM’s and four FMs. Action Aug. 21.

8 WDSM(AM)-KZIO(FM) Superior. Wis. (AM: 710 khz.
10 kw-D. 5 kw-N; FM: 102.5 mhz. 100 kw, HAAT: 600
ft.}—Granted assignment of license from Ridson Inc. to
WDSM/KZIO Inc. for $1.3 million. comprising $400,000
cash. $100.000 noncompete and remainder in note. Seller is
owned by Robert B. Ridder Jr. (51%) and his father, Robert.
who has no other broadcast interests. Buyer is owned equally
by Patricia McNulty and Kenneth Buehler. They are present-
ly employed by station and have no other ownership inter-
ests. Action Aug. 13.

New Stations

FM's

® *Lewiston, ldaho—Idaho Educational Broadcasting
Foundation seeks 90.3 mhz; .60 kw; HAAT: 1,163 fi. Ad-
dress: P.O. Box 384, Lewiston, Idaho 83501. Principal is
nonprofit corporation headed by Richard C. Moore, minis-
ter. It also has app.’s for new FM's in Sandpoint, Pocatello
and Twin Falls, all 1daho. Filed Aug. 24.

®  ‘Wamego, Kan.—Chappelle Broadcasting Inc. seeks ch.
237A, 3 kw; HAAT: 100 m. Address: 2120 L St. NW, Wash-
ington 20037. Principal is owned by Rita Chappelle, who
has no other broadcast interests. Filed Aug. 22.

® Wamego, Kan.—Cheryl A. Stallard seeks 95.3 mhz; 3
kw; HAAT: 328 ft. Address: 613 Laurel Ave.. Plentyville,
Mont. 59254. Prinicipal’s husband, Bill E., owns KATQ-
AM-FM Plentywood, Mont. Filed Aug. 22.

® Baton Rouge, La.—Jimmy Swaggart Ministries seeks
88.5 mhz; 25 kw; HAAT: 271 fi. Address: PO. Box 2550,
Baton Rouge. La. 70821. Principal is nonprofit corporation
headed by Jimmy Swaggart, minister It also owns
WLUX(FM) Baton Rouge; KIJIL(FM) Bethany, Okla.;
WHYM(FM) Pensacola, Fla.; KIM(FM) Arlington, Tex.;
KJYM(FM) Bowling Green, Ohio: KJOJ(FM) Conroe.
Tex.. and WAME(FM) Charlotte, N.C. Filed Aug. 22.

®  *Baton Rouge, La.—Radio for the Blind & Print Handi-
capped seeks 88.5 mhz; 4 kw; HAAT: 273.1 ft. Address:
5926 S. Front St., New Orleans. Prinicipal is nonprofit cor-
poration headed by Dr. R.T. Mclean, president. He is profes-
sor of mathematics at Loyola University. It has no other
broadcast interests. Filed Aug. 22.

® *Perry, Okla.—Oklahoma Educational Broadcasting
Foundation seeks 89.7 mhz; .61 kw; HAAT: 494 ft. Address:
617 Marvel, Chandler, Okla. 74834. Principal is nonprofit
corporation headed by Gary K. Schroeder and David Thom-
burg. They also have app.'s for new FM's in Perry. Vinita,
Shawnee and Ponca City, all Oklahoma. Filed Aug. 24.

® Salamanca, N.Y.—Odessa Communications seeks
100.1 mhz; 3 kw; HAAT: 1,594 ft. Address: 4295 Winston
Dr., Beaumont, Tex. 77700. Principal is owned by Johnnie
B. Woodberry, who also has app.’s for new TV's in Cumber-
land, Md., and Tulsa, Okla., and new FM's in Salina, Kan.;
Owensboro. Ky.; Odessa, Tex., and Carlisle, Pa. Filed Aug.
22.

®  Monterey, Tenn.—~Monterey Broadcasting Ltd. Partner-
shipseeks 107.1 mhz; 2.57 kw; HAAT: 347 f1. Address: 106
E. Commercial Ave., Monterey, Tenn. 38574. Principal is
owned by Johnnie Wheeler (10%), James D. Little (40%)
and Jack P. Ray (45%). They have no other broadcast inter-
ests. Filed Aug. 22.

®  Monterey, Tenn.—Thomas W. Cowan seeks 107.1 mhz;
3 kw; HAAT: 328 fi. Address: 85] Beaver Dr. NW, Atlanta
30318. Principal is app. for new FM in Fort Walton Beach.
Fla. Filed Aug. 24.

®  Monterey. Tenn.—Ova P. Key secks 107.1 mhz; .5 kw;
HAAT: 650 fi. Address: Hanging Limb Rd., Route 3, Mon-
terey. Tenn. 38574. Principal has no other broadcast inter-
ests. Filed Aug. 21.

®  *Kennewick. Wash.—Joy Educational Broadcasting
Foundation seeks 91.7 mhz; .10 kw; HAAT: 1,134 fi. Ad-
dress: 1632 98th Ave.. Oakland, Calif. 94603. Principal is
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nonprofit corporation headed by Darrell D. Collard, sok
board member. It also has app.’s for new FM’s in Klamatl
Falls, Qre.; Bend, Ore., and Moses Lake, Wash. Filed Aug
24.

TV's

®  Pine Bluff, Ark.—Montgomery Broadcasting seeks ch.
25; ERP vis. 5,000 kw; aur., 500 kw; HAAT: 178.3 ft.; ant.
height above ground: 247 ft. Address: 505 Cabin Branch,
Hyattsville, Md. 20743. Principal is owned by EImer Mont-
gomery, who has no other broadcast interests. Filed Aug. 24.

®  Jubbock, Tex.—Lubbock Communications seeks ch
16; ERP vis. 5,000 kw, aur. 500 kw; HAAT: 3,168 ft.; ant.
height above ground: 247 ft. Address: 32 Harbor House.
Oswego. N.Y. 13126. Principal is owned by William C.
Gault (51 %) and Gary Shanley (49%). They also have app.*
for new TV’s in Alpine, Tex., and Lewiston, Me. Filed Aug.
22.

®  Sonora, Tex.—Goodson Broadcasting seeks ch. 11; ERF
vis. 100 kw; aur. .01 kw; HAAT: 2,240 ft; ant. height above
ground: 247 ft. Address: P.O. Box 4570, Houston 77245
Principal is owned by Paul Goodson, who has no other
broadcast interests. Filed Aug. 22.

Actions
AM'’s

®  Scottsmoor, Fla.—Lorena M. Durocher granted 84(
khz; 250 w-D. Address: 485 S. Robbins Ave., Titusville,
Fla. Principal has no other broadcast interests. She has sol¢
CP to Randy Henry (see "Ownership Changes™). Actior
Aug. 14,

FM's

® Marco, Fla.—Returned app. of Minority Women in
Broadcasting for 92.7 mhz; 3 kw; HAAT: 300 ft. Address:
11070 Terry St. SE., Bonita Springs, Fla. 33923. Principal is
owned by Nannie L. Austin {50%), Linda Valdez (25%) and
Ruby L. Roberts (25%). They have no other broadcast inter-
ests. Action Aug. 21.

®  Pearl City, Hawaii—Returned app. of Delbert F Ault for
101.9 mhz; 100 kw; minus 142.88 ft. Address: 201 South
Fourth St.. Lexington, Ky. 40422. Principal is also app. for
new FM in Amarillo, Tex. Action Aug. 21.

®  Lewiston, Idaho—Granted app. of Woodcom Inc. for
101.5 mhz: 100 kw; HAAT: 985 ft. Address: 407 North.
shore, Moses Lake, Wash. 98837. Principal is owned by
A.D. Woodworth and his son, T.L. Action Aug. 13.

®  Winimac, Ind.—Granted app. of Northstar Communica-
tions Inc. for 100. 1 mhz: 3 kw; HAAT: 300 ft. Address: 81
East Grace St., Rensselaer. Ind. 47987. Principal is ownec
by Thomas F. Jurek and his wife. Rosemarie. He own:
WRIN(AM) Rensselaer, Ind. Action Feb. 27.

8 *Dry Prong. La.—Granted app. of Dry Prong Educa-
tional Broadcasting Foundation for 89.1 mhz; .383 kw.
HAAT: 158 fi. Address: Box 246, Dry Prong, La. 71423
Principal is nonprofit corporation headed by Cayle Taylor.
Action Aug. 13.

®  *Fitchburg. Mass.—Granted app. of Fitchburg State
College for 91.3 mhz; 100 w; HAAT: 134 ft. Address: 16(
Pearl St.. Fitchburg, Mass. 01420. Applicant is four-yea
state college, headed by Dr. Vincent J. Mara, president
Action Aug. 5.

® Taylorsville, Miss.—Granted app. of Communication
Associates for 95.9 mhz; 1.4 kw; HAAT: 425 ft. Address:
P.O. Box 92, Taylorsville, Miss. 39168. Principal is owned
by Randall A. Blakeney and his brother. Larty. Action Aug.
7.

®  Littleton, N.H.—Granted app. of White Mountain FM
Inc. for 106.3 mhz; 115 w; HAAT: 1.256 fi. Address: 5%
School St., Littleton, N.H. 03561. Principal is owned by
Thomas M. Pancoast and his wife. Kathleen. They have nc
other broadcast interests. Action July 19.

®  Carlsbad, N.M.—Returned app. of Carlsbad Radio Lid
for 104.1 mhz: 100 kw; HAAT: 877.6 fi. Address: 3007 N
Palo Alto, Carlsbad, N.M. 88220. Principal is owned by
Richard C. Petitt and Fred C. Stone. Action Aug. 20.

8  Eunice. N.M.—Granted app. of Dove Broadcasting for
100.9 mhz; 1.3 kw; HAAT: 430 ft. Address: PO. Box 1843
Hobbs. N.M. 88240. Principal is owned by Jack Hansard
who has no other broadcast interests. Action March 15.

8  Roswell, N.M.—Returned app. of Betty Eakin for 100.£
mhz; 100 kw.; HAAT: 551 ft. Address: Rt. 3, Box 206-B
Roswell, N.M. 88201. Principal’s husband, Wayne. ownt
49% of KOAW(AM) Ruidoso Downs, N.M. Action June
18.

®  Winfall, N.C.—Returned app. of Charles J. Saltzmar
for 104.9 mhz; 3 kw; HAAT: 280 ft. Address: 20355 N.E
34th Ct. #2421, N. Miami Beach, Fla. 33180. Principal ha:



ipp. for new FM in Sarahville, 1daho, and owns 50% of CP
or KWDQ(FM) Woodward, Okla.. and app. for new FM in
Bountiful. Utah. Action Aug. 21.

8 Williston, N.D.—Granted app. of Dianna L. Simpson
for 101.] mhz: 100 kw: HAAT: 1.000 fi_ Address: 1805
University Ave.. Williston. N.D. Principal also has interest
in app. for new AM in Williston. Action Aug. 10.

8 *Proclorville, Ohio—Granted app. of Maranatha Broad-
casting for 91.9 mhz; 3 kw: HAAT. 300 ft. Address: Box
312, Proctorville. Ohio. Principal is nonprofit corporation
seaded by John Alley, minister. Action Aug. Y.

®m  Healdon, Okla.—Granted app. of TAP Communica-
iions Inc. for 105.5 mhz; 3 kw: HAAT: 300 {t. Address: 1005
Rockford Rd.. Ardmore, Okla. 73401. Principal is owned
oy Ashley D. Parrish and her husband . Thomas. They also
nave interest in KMUS(AM) Muskogee. Action Aug. 17.

»  Springficld. Ore.—Granied app. of Springficld Educa-
tional Broadcasting Foundation for 88.9 mhz: .41 kw:
HAAT: 375 fi. Address: 1025 W. North St.. Box 918.
Springfield, Ore. $7477. Principal is nonprofit corporation
headed by Craig Brooks. pastor. Action Aug. 17.

8 Commanche, Tex.—Retumed app. of Arrowhead
Broadcasting In¢. for 4.3 mhz; 1.9 kw; HAAT: 401 fi.
Address: 105 North Sand, Commanche, Tex. 76442, Princi-
sal is owned by Roy E. Parker and Bill B. Day. Action Aug.
20.

®m  Longview, Wash.—Granted app. of Columbia Heights
Christian Academy for 90.3 mhz: .856 kw: HAAT: minus
4.5 fi. Address: 3609 Columbia Heights Rd.. Longview,
Wash. 98632. Principal is nonprofit educational institution
headed by Mclvin Dochne. president. Action Aug. I5.

TV's

8 Phoenix—Dismissed app. of Jonathan Byrd for ch. 45;
ERP vis. 1.321 kw. aur. 132.1 kw: HAAT: 1.715 f1. ant.
height above ground: 255 fi. Address: PO, Box 413, Green-
wood. Ind. 46142, Principal has no other broadeast inter-
esls. Action Aug. 10.

& Arcata. Calif.—Granted app. of The Mad River Broad-
casting Corp. for ch. 23; ERP vis, 140 kw, aur. 14 kw;
HAAT: 1,462 f1.: ant. height above ground: 73 fi. Principal is
owned by David Marcus. president (18.2%) Lawrence Ro-
gow, Garry Spirc (25% cach) and three others. Action March
30.

8 *Claremore, Okla.—Granted app. of Rogers State Col-
lege forch. 35; ERP vis. 70. 15 kw, aur. 7.02 kw; HAAT: 474
ft.; ant. height above ground: 429 ft. Address: Rogers State
College, Claremore, Okla. 74017. Principal is two-year tax-
supported college. It also owns co-located *KNGX-FM.
Action Aug. 10.

& Des Moines. lowa—Dismissed app. of Federal Televi-
sion Co. for ch. 69: ERP vis. 1.399.6 kw, aur. 139.96 kw;
HAAT: 148.36 ft.. ant. height above ground: 188.7 fi. Ad-
dress: Route 10, Spanta, Tenn. 38583, Principal is owned by
David E. Gofl. Action July 23.

& Des Moines. lowa—Granied app. of lowa Television
Authority for ch. 69; ERP vis. 575.4 kw. aur. 57.54 kw:
HAAT: 1,098 fi.: ant. height above ground: 1,052 fi. Ad-
dress: 7209 Airline Ave.. Des Moines, Towu 50322, Prinei-
pal is equally owned by Michacl D. Pauley. Jefirey E.
Groves and William B. Newbrough. Newbrough has interest
in KRNA(FM) lowa City. lowa. It also has app. for new TV
in lowa City. Action July 23.

& Des Moines. lowa—Dismissed app. of Federal Televi-
sion Ce. for ch. 69: ERP vis. 5.000 kw, aur. 500 kw: HAAT:
1.173 f1.; ant. height above ground: 1,123 fi. Address: 2324
Georgetown Rd. #708, Cleveland. Tenn. 37311, Principal is
owned by Gloria S. Brownlee and Eusebio Morales. Action
July 23.

& *Ponce. PR.—Granted app. of Ana G. Mendez Educa-
tional Foundation for ¢h. 26: ERP vis. 384 kw, aur. 38.46
kw; HAAT: 907 ft. ant. height above ground: 162 fi. Ad-
dress: PO. Box E, Rio Picdras, P.R. 00928. Principal is
nonprofit corporation hcaded by Ammandoe Figueroa-Toro.
chairman. Action Aug. 9.

Facilities changes

Applications
AM's
Tendered

® KKIC (950 khz) Boise, Idaho—Seeks CP 10 change TL
and change to DA-D. App. Aug. 23,

Accepled

® KYDE (1590 khz} Pinc Bluff. Ark.—Secks mod. of lic. 10
operate transmiticr by remote control. App. Aug. 27.

1 KIIX (600 khz) Fort Collins, Colo.—Sceks mod. of lic. 10
operate transmitter by remote control. App. Aug. 27.

® WHBO (1040 khz) Pincllus Park. Fla.—Secks MP 10
change TL. App. Aug. 22.

8 WDFB (1170 khz) Junction City. Ky.—Secks MP to make
changes in ant. sys. App. Aug. 24

® WFST (600 khz) Caribou. Me.—Secks mod. of lic. 1o
change main SL to 4 miles south of Caribou. Me.. city
limits. App. Aug. 23.

u KURY (910 khz) Brookings. Ore.—Sceks CP to make
changes in ant. sys. App. Aug. 24,

® KJCH{1410khz) Cleveland, Tex.—Secks MP to augment
daytime pattern. App. Aug. 23,

® KIVY (1290 khz) Crockett. Tex.—Seeks CP (o make
changes in ant. sys. App. Aug. 24,

8 WRIG (1390 khz) Wausau, Wis.—Secks mod. of lic. to

operutc by remote control. App. Aug. 23.
FM's
Accepted

u KFAC-FM (92.3 mh2) Los Angeles—Secks CP 1o make
changes in ant. sys.. increase transmilier power output:
change ERP 10 39 kw. and change HAAT 10 2.910 f1. App.
Aug. 22,

® KCRP (105.5 mhz) Rosamond. Calif.—Sccks CP 1w
change TL and change HAAT 1o 328 f1. App. Aug. 28.

& WEBE (107.9 mhz} Westport, Conn.—Sceks CP 1o
change TL and change HAAT 10 383 fi. App. Aug. 28.

# WFMG (105.7 mhz) Augusta. Ga.—Seeks CP to change
TL: change ERP 10 100 kw, and change HAAT to [.322 ft.
App. Aug. 28.

8 WBKR {92.5 mhz) Owensboro. Ky —Seeks CP 1o change
ERP to 100 kw. App. Aug. 23.

 WWMR-FM (96.3 mhz) Rumford. Mc.—Secks CP 10
change ERP 10 62.5 kw. App. Aug. 28.

FIRSTMARK
MAKESIT
HAPPEN

CADDO-OMAHA CABLEVISION
(A Missouri Ltd. Partnership)

HAS ACQUIRED
CADDO CABLE

COMMUNICATIONS, INC.
AND

OMAHA CABLEVISION, INC.

Firstmark acted as both broker and financier
in this transaction.

110 E. Washington Street

Broker/Financier to the
telecommunications industry.

rl'lrstmark Fnancial

Firstmark Financial Corp. Communications Finance Div.
Indianapolis, IN 46204

(317) 262-5858
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8 KDEZ (96.1 mhz) Crookston. Minn.—Secks CP to
change TL and change freq. 10 96.1 mhz. App. Aug. 23,

% KAFE FM (97.3 mhz) Sania Fe. N.M.—Secks CP to
change TL: change HAAT 10 1.875 fi.. and change ant. App.
Aug. 22.

8 WRVH (105.5 mhz) Patterson. N.Y.—Secks CPtochange
ERP 10 1.5 kw. App. Aug. 28.

8 New (101.1 mhz) Williston, N.D.—Secks CP 1o change
HAAT 10 800 fi. App. Aug. 28.

8 WGAR-FM (99.5 mhz) Cleveland—Secks CP to install
aux. sys. App. Aug. 22.

8 WRMZ (99.7 mhz) Columbus. Ohio—Secks CP 1o
change SL to 1460 Dublin Road. App. Aug. 22.

8 WQLX (102.3 mhz) Galion. Ohio—Seccks mod. of lic. 10
install new transmission sys. App. Aug. 28.

8 WEYQ (94.3 mhz) Marietta. Ohio—Seeks mod. of Ji¢. to
make changes in ant, sys. App. Aug. 22.

8 KURY-FM (95.5 mhz) Brookings, Ore.—Secks CP to
change HAAT 1o minus 378 fi. App. Aug. 23.

# WCNYV (107.9 mhz) Amherst. Va.—Seeks CP 10 change
SL to Highway 29, near Faulconerville. App. Aug. 23.

8 WANV-FM (99.7 mhz) Staunton, Va.—Sccks CP to
change SL to Whitebridge Road in Augusta county. App.
Aug. 23,

® New (93.1 mhz) Riverton. Wyo.—Seeks CP to change
TL: change ERP 10 100 kw, and change HAAT 1o 884 fi.
App. Aug. 23,

TV's
Accepted
8 New (ch. 54) Humsville. Ala.—Sceks MP 1o change ERP

change ant.. and change TL. App. Aug. 23.

8 WMCF-TV (ch. 45) Monigomery. Ala.—Seeks MP 10
change ERP to vis. 250 kw. aur. 25 kw; change HA AT to 303
fi.. and change TL. App. Aug. 24.

8 WJTC (ch. 44) Pensacolu. Fla.—Seeks MP 10 change ERP
10 vis. 3,258 kw, aur. 325.8 kw. App. Aug. 27.

8 WTWC-TV (ch. 40) Tallahassee. Fla.—Secks MP to

Services

change DA pattern. and change ERP 10 vis. 3,160 kw. aur.
316 kw. App. Aug. 28.

8 WSJV (ch. 28) Elkbart, Ind.—Se¢ks CP to make changes
in ant. sys. App. Aug. 23.

® KHFT (ch. 29) Hobbs. N.M.—Secks MP to change ERP
10 vis. 15.9 kw, aur. 1.65 kw, and change HAAT to 530 ft.
App. Aug. 23,

8 KOTV (ch. 6) Tulsa. Okla.—Seeks CP to install aux. ant.
App. Aug. 27.

Actions

AM's

® WXLI (1230 khz) Dublin. Ga.—Granted app. to make
changes in ant. sys. Action Aug. 15.

8 WLET (1420 khz) Toccoa. Ga.—Granted app. to increase
radiated field. Action Aug. 16.

® KBWS (1530 khz) Sisseton. S.D.—Decnied app. 1o
change main SL to Eden. S.D. Action Aug. 10.

® WABS (780 khz) Arlington, Va.—Granted app. 10 in-
crease power 1o 5 kw. Action Aug. 20.

® WTMIJ (620 khz) Milwaukee—Granied app. to change to
nighttime DA parameters and patiern. Action Aug. 17.

FM’'s
® New (99.3 mhz) Pine Bluff. Ark.—Granted app. to

change ERP to 3 kw; change HAAT 10 163 ft.. and change
TL. Action July 7.

® *KTRM (88.9 mhz) Temecula. Calif. —Returned app. to
change TL: change HAAT 10 914 fi.; make changes in ant.
sys., and change SL to 28715 Via Moniczuma. Action Aug.
20.

8 WSEA (93.5 mhz) Georgetown, Del.—Granted app. to
change ERP to 2.63 kw. Action Aug. 20.

8 *WWFR (91.7 mhz) Okeechobee. Fla.—Granied app. 10
change freq. to 91.7 mhz: change TL; change ERP 10 .16
kw: change HAAT 1o 1,350 fi.. and make changes in ant.
sys. Action Aug. 21.

8 WKLS-FM (96.] mhz) Atlanta—Granted app. to change
HAAT 10 968 fi: change ant.. and change freq. 10 96.1 mhz.
Action Aug. 10.

AERONAUTICAL CONSULTANTS
TOWER LOCATION/HEIGHT STUDIES
FAA NEGOTIATIONS

JOHN CHEVALIER, JR.
AVIATION SYSTEMS, INC.

28441 HIGHRIOGE RD  STE 201
ROLLING HiLLS ESTATES CA 90274
(213)377-3449

FCC DATA BASE

datsworld

AM * FM o TV = LPTV » MDS
1302 18th St N.W Suite 502
Washington, D.C. 20036
(202) 296-4790 800.368-5754

SOUTHERN
BROADCAST SERVICES

COMPLETE TURNKEY SYSTEMS
STUDNIOS TRANSMITTERS
TOWERS ANTENNAS
Fult Rigging & Ereclion Services
Custom Electronics Oesign & Installation
PO Box 740 aiataster Al 35007
(205) 663 3709

301-731-5677 Comprete

Biomdcunt Focuny

Design 8 instaiiation

sysiems Ltd.

7515 Annsgglis Rasd Syite 411
Hyaltaville maeyland 20784

mUS\E\)

CALLLETTERS

CALL LETTER SYSTEMS
PO Box 12403

Jackson, Ms 39211

16011 381-3222

BROADCAST DATA SERVICES
Computerized Broadcast Service
Including
Data Base/Allocation Studies
Terrain Profiles
A Div. of Mofler. Larson & Johnson, BC
(703) 841-0282

NEW!

102 MUSIC BEDS
8 Complete Buy-Out—$299 00
¥ Recorded in 1984

215-345-TUNE

HORIZON INTERNATIONAL
( Broadcast Implamentstion Englnesring

Beat. & VIceo Facility Design & Instalation
Systemna Evatustions k Criliquen
Emuarganzy Service & Supporl
3837 E. Wier Ave.. Sulle 1, Phx., AZ 85040
£02-437-3800
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8 KGGO (94.9 mhz) Des Moines. lowa—Granted app. u
corrcct transmitier coordinates. Action Aug. 15.

8 KRNQ (102.5 mhz) Des Moincs. lowa—Granted app. «
change TL: change HAAT 10 1,260 ft.. and make changes it
ant. sys. Action Aug. 17.

® KUQO (103.4 mhz) Spirit Lake, lowa—Dismissed app
to change TL. Action Aug. 22.

8 WMMQ (92.7 mhz) Charlotte, Mich.—Received amend
ment 10 change ERP 10 0.98 kw and change HAAT to 484 ft
Action Aug. 17,

8 *KCLC (89.1 mhz) St. Charles, Mo.—Granied app. «
change ERP 10 25.74 kw; change HAAT 0 257 fi., and mak«
changes in ant. sys. Action Aug. 17,

8 KOPR (94.] mhz) Butte. Mont.—Granted app. to change
TL and change ERP to 100 kw. Action Aug. 15.

8 KBBZ (98.5 mhz) Kalispell. Mont.—Granted app. 1«
change TL; change ERP to 60 kw. and change HAAT
2.313 fi. Action Aug. 16.

8 KMCM-FM (92.7 mhz) Miles City, Mont.—Granted app
1o change TL; change freq. 10 92.5 mhz: change ERP 10 1((
kw. and change HAAT 10 856 fi. Action Aug. 15.

8 WOW-FM (%4.1 mhz) Omaha—Rciurned app. to change
TL; change HAAT to 1.538 f1., and make changes in ant
sys. Action Aug. 20.

8 WVIP-FM (106.3 mhz) Mount Kisco. N.Y.—Grantec
app. 1o change ERP 10 1.6 kw. Action Aug. 15,

8 WLTW (106.7 mhz) New York—Granted app. to change
TL. Action Aug. 15.

% WDLA-FM (92.1 mhz) Walton, N.Y.—Retumed app. i«
change freq. 1o 94.9 mhz: change ERP 10 6 kw, and change
HAAT 10 648 f1. Action Aug. 21.

8 WTHP (98.3 mhz) Thomasville. N.C.—Granted app. ¢
change TL. Action Aug. I5.

8 KQUE (102.9 mhz) Houston—Dismissed app. to operatc
formerly authorized facilities as aux. Action Aug. 9.

8 KGAR (106.3 mhz) Mercedcs. Tex.—Granted app. 1
change ERP to 0.48 kw and change HAAT 10 645.832 fi
Action Aug. 20.

® WANV-FM (99.7 mhz} Staunton. Va.—Granted app. t«
change ERP 10 1.3 kw. Action Aug. 20.

8 WEQX (102.7 mhz) Manchester, Vi.—Granted app. 1c
change TL: change ERP to 0.903 kw, and change HAAT 1
2.490 fi. Action Aug. 20.

® WRHN (107.9 mhz) Rhinelander. Wis.—Granted app. t¢
change freq. 10 100.3 mhz. Action Aug. 20.

8 WDNE-FM (99.3 mhz) Elkins. W.Va.—Granted app. 1
make changes in ant. sys. Action Aup. 20.

TV's
8 KTBY (ch. 4) Anchorage—Granted app. 1o change HAAT
to 78 fi. and change TL. Action Aug. 14.

¥ KTIE (ch. 63) Oxnard. Calif. —Granted app. to change
ERP 10 vis. 3.435 kw, aur. 515 kw; change HAAT o 1.802
ft., and change TL. Action Aug. 17.

. In contest

Chief ALJ Thomas B. Fitzpatrick made the following ruing:

®  Wausau. Wis.—Commoncarrier Corp. and Microband
Corp. of America. MDS proceeding. Granted petition by
Commoncarrier and dismissed its app. with préjudice. By
order, Aug. 14.

The Review Bodrd made the fatiavang ruling

8 QOrlando. Fla.—Rainbow Broadcasting Co., ¢t al. TV
proceeding. Rescheduled oral argument for Sept. 26 instead
of Sept. 14.

ALJ Joseph Chachkin made the fallowing rulings

® Flagsiaff. Ariz.—Minority Television of Flagstaff Inc. and
Ware Communications Inc. TV proceeding. Granted motion
by Minority Television and added issue to the exient to
determine whether Ware executed various documents prop-
crly and the effect on its basic and comparative qualifica-
tions. By MO&O. Aug. 9.

®  Yuma and Somerton. Ariz.—People Broadcasting Co..
ct al. FM proceeding. Granied joint request by People and
South Yuma Valley Broadcasting Co. and dismissed People’s
app. with prejudice. Granted joint request Turner-Flintom-
Winslow and South Yuma. Dismissed M & M and South
Yuma's app. with prejudice. and granted Turner-Flintom-
Winslow's app. with conditions for a new FM Channel in
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ATLANTIC RESEARCH CORP
Jansky & Bailey
Telecommunications Consulting
Member AFCCE
5390 Cherokee Avenue
Alezandna Yugima 22314
1703) 642-4164

A.D. RING & ASSOCIATES

CONSULTING RADIO ENGINEERS
Suite 500
1140 Nineteenth St. NW
Washington, 0.C. 20036
{202) 223-6700
Member AFCCE

TELERHONE (7037 559 - 710

Care T. JOxES ASSOCIATES

CONSULTING  ENGINEERS
T80 vARNWODD COURT - SPAINGFAIELD VA 37133
LA R Afcel

COHEN and DIPPELL, PC.
CONSULTING ENGINEERS
1015 15th St N.W,, Suite 703

(202) 783-0111

Weshington, D.C. 20005
Member AFCCE

LOHNES & CULVER
Consulfting Engineers
1156 15th St.. N.W. Suite 606
Washington. 0.C 20005
{202) 296.2722

Member AFCCE

A. EARL CULLUM, JR.

CONSULTING ENGINEERS
INWOOD POST OFFICE
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DALLAS, TEXAS 75209

{214) 6318360
Member AFCCE

SILLIMAN AND SILLIMAN
8701 Georgia Ave. =805
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ROBERT M. SILLIMAN, P.E.

(301) 5B89-8288
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Member AFCCE

Matiet, Larson & Johnson, P.C.
CONSULTING ENGINEERS
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ANDRUS AND ASSOCIATES, INC.
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{415) 342-5208

Member AFCCE

JOHN B. HEFFELFINGER

9233 ward Parkway, Suite 285
816-444-7010
Kansas City, Missouri 64114

Member AFCCE

JULES COHEN
& ASSOCIATES, PC.
Suite 400
1730 M St. Nw.
Washington DC 20036
(202) 659-3707
Member AFCCE

301 3845374
/ ?E Maember AFCCE
CARL E. SMITH
CONSULTING ENGINEERS
AM FM TV Engineenng Consultants

Complete Tower and Rigging Services

8500 Snowville Road
Cleveland, Ohio 44141
216/526-9040

VIR JAMES

CONSULTING ENGINEERS
Applicanons and Field Engineenng
omgpulenzed Frequency Surveys

3137 W, Kentucky Ave.— 80219
(303) 937-1900

DENVER, COLORADO
Member AFCCE & NAB

E. Harold Munn, Jr,
& Associates, Inc.

Broadcast Engineening Consultants
Box 220
Coldwater, Michigan 49036
Phone: 517 —278-7339

ROSNER TELEVISION
SYSTEMS
CONSULTING & ENGINEERING

250 West 57 Street
New York, N.Y. 10107
{212) 246-2850

Mullaney Engineering, Inc,
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s

9049 Shady Grove Court
Gaithersburg, MD 20877
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Member AFCCE

HATFIELD & DAWSON
Consulting Engineers
Rroadcast and Communications
4226 6th Ave., N.W.,
Seattle, Washington, 98107

(206) 783-9151
Member AFCCE

ENTERPRISE ENGINEERING PC.
Consulting Engineers
FW. HANNEL, PE.
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Member AFCCE
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STRUCTURAL CONSULTANT
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Member AFCCE
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Consviting Engineers
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JOHN F.X. BROWNE
& ASSOCIATES. INC.
CONSULTING ENGINEERS
525 Woodward Avenue
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Member AFCCE

D.C. WILLIAMS
& ASSOCIATES:, INC.

Consulting Engincers
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C: g Telec

11704 Seven Locks Road
Potomac, Maryland 20854

atong Eng

SHERMAN & BEVERAGE
ASSOCIATES, INC.
Broadcasl/C. ations Con:

Box 181, RD #2

LAWRENCE L. MORTON. E.E.

AND ASSOCIATES

Consuinng Telecommunicanons Engineers
AM, FM, TV, LPTV, CATV, MDS, STL,

Cellulor, Field Engineering, Compuletized

Channel Searches

EVANS ASSOCIATES

Telel
Enginsers
AM-FM.TV.CATV.ITFS-LPTV-Satellite
216 N. Green Bay Rd.
THIENSVILLE., WISCONSIN 53092

RO. Box 841 Mckinney, TX 75069 m‘ S
Phone: (414} 242.6000 . Box Ckinney, L , Vi TOVEZ-E300
‘Wember AFCCE (214) 542-2056 GPaNar Toas s 812.535-3831

SELLMEYER & KRAMER, INC.
CONSULTING ENGINEERS

).S. Selimeyer, PE., S.M. Kramer, PE.

AM FM TV MDS ITFS LPTV CATV
APPLICATIONS * FIELD ENGINEERING

™
WCOMORA PO

11503 Sunrse Valiey Or Reston, Viegina 22091
1701 North Greenwille Averue, Suite 814
Rechardson, Texas 75081

PAUL DEAN FORD
BROADCAST ENGIVEERING CONSULTANT

R.R. 12, Box 379
WEST TERRE HAUTE, INDIANA 47885

D.B. COMMUNICATIONS, INC.

Broadcast/RCC-Cellular/Satellite
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TELECOMMUNICATIONS ENGINEERS .
Software Development CONSULTING ENGINEERS ~FM-Tv-MDS-LPTv-Land Mobile Dﬁ,tfhtrl ﬂ(l ETS Ltd.
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JOHN J. DAVIS
& ASSOCIATES

Teletech Inc.
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Radio - TV - Cellular - LPTV - STL

EDM & ASSOCIATES. INC.

B/cast-AM-FM-TY-LPTV.ITFS-Translator
Frequency Searches & Rule Makings
C/Canier-Cellutar, Satelivtes
MMDS. P/P Microwave
FCC 15t Class & PE licensed staff
1110 Vermont Ave.. N.W., Suite 113D
Washington, D.C. 20005 Phone (202) 296:0354

Member ASCCE

George Jacobs
& Associates, Inc,
Consulting Broadcast Engineers

Domestic & Intemationat
Member AFCCE

8701 Georgia Ave.
Suite 402 Silver Spring, MD
20910

(301) 387.8800
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2033 M Street. N W, Suite 702
Washington. DC. 20036

(202) 775.005?
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Yuma. By MO&O, Aug. 17.

8 Wedgeficld and Eastover, §.C.—Eastover Broadcasting
Co., et al. FM proceeding. Granted motion by W. Erwin and
Gail §. Branham to add community issue for Eastover and
Wedgefield Communications. By MO&O, Aug. 13,

8  Wedgefield and Eastover, S.C.—Eastover Broadcasting
Co., et al. FM proceeding., Granted motion by Eastover and
dismissed its app. for Wedgeficld with prejudice. By order,
Aug. 15.

ALJ John M. Frysiak made the following rulings:

® Kailua-Kona, Hawaii—Abell Communications Corp., et
al. FM proceeding. Granted joint motion by Abell and Fakas
Broadcasting and dismissed Abell’s app. with prejudice. By
MO&O, Aug. 13,

® Magee, Miss.—Magee Broadcasting Co. and Wyalt-
Clark Broadcasting. TV proceeding. Granted request by
Magee and dismissed its app. with prejudice. Granted Wy-
att-Clark's app. for anew TV station on ch. 34 in Magee. By
order, Aug. 17,

8 Temple, Tex.—Temple Broadcasting Co., et al. FM pro-
ceeding. By separate orders granted request by Agzilan
Broadcasting Co. and dismissed it app. with prejudice.
Granted motion for partial summary decision and resolved
city coverage issue in favor of Bell County Broadcasting Co.
By MO&O and order, Aug. 10 & 13,

Call letters
Applications
Cali Sought by
New TV's
KBTV lowa Television Aulhority, Des Moines, lowa
KKEC Arapahoe Silent Majority, Topeka, Kan.
KTRG TRG Broadcasting Systems Inc., Jackson-
ville, Tex.
Existing AM's
WAYE WTWG Good News Broadcasting Co.. Bir-
mingham, Ala.
KSKQ KZLA Spanish Broadcasting System of Cali-
fornia Inc.,, Los Angeles
KLUP KTEW Audiophase Communications Inc., Po-
teau, Okla.
KLTQ KWHO Sunrise-Utah Inc., Salt Lake City
KGNW KSPL Edward G. Atsinger II}, Seattle
Existing FM's
KZSO-FM KVML-FM Mehin Winters, Sonora, Calif,
KIZS KSPL Florence M. Gaskey, Weed, Calif.
KQwK KDBQ Heartland Broadcasting Inc., Pitts-
burg. Kan.
WBKJ WKOZ-FM H. Mims Boswell, Jr., Kosciusko.
Miss.
KZZE KLUP Audiophase Communications Inc.. Po-
teau. Okla.
KIST KGVL-FM First Greenville Corp., Greenville,
Tex.
KLTQ-FM KWHO-FM Sunrise-Utah Inc., Salt Lake City
KZZU KREM-FM Highsmilh Broadcasting Co..
Spokane. Wash.
Existing TV
wS5Cv WKID Blair Television Owned Stations of
Florida Inc., Fort Lauderdale. Fla.
Grants
Call Assignad to
New AM's
WXWY Opal Carrol Coley, Robersdale, Ala.
KRDZ High Country Radio. Granby, Colo.

KTGG Spring Arbor College, Spring Arbor, Mich.

KNPE Mitchell Broadcasting Co., Bellevue, Neb.,

WGCR Edco Communications, Brevard, N.C.

KQLX Sheyenne Valley Broadcasting Inc., Lisbon,
N.D.

KKQA Timothy H, Bowers-lrons, Nephi, Utah
New FM'’s

KDEJ The Airwaves Ltd., Anchorage

*KFLR-FM Family Lite Broadcasting tnc., Phoenix

KKSY John Paul Capps. Bald Knob, Ark.

“WEGS Florida Public Radio Inc., Milton, Fla.

"WLPE Augusta Radio Fellowship Institute Inc.. Au-
gusta, Ga,

KIEF Radio K-57 Inc., Agana, Guam

WZDM The Original Co.. Vincennes, Ind.

KUOO Campus Radio Co., Spirit Lake, lowa

WMDJ-FM Floyd County Broadcasting Co., Allen, Ky,

WBBN Communications Associates, Taylorsville,
Miss.

“WJIPZ-FM WJPZ Radio Inc.. Syracuse. N.Y.

WNYW The Public Broadcasting Council of New
York Inc,, Watertown, N.Y.

wGSI God's Station Inc., Russell. Pa.

KRRS Grande Broadcasting Co., Hamlin, Tex.

WPUF Hanover Radio In¢.. Mechanicsville, Va.
New TV’

WPFP-TY Television Community Broadcasting Inc., Do-
than. Ala.

WTXT Community Service Broadcasting, Hunts-
ville. Ala,

KMEC Arapahoe Silent Majotity, Lewistown, Mont.

WYED Group H. Broadcasting Corp., Goldsboro,
N.C,

“WUNP-TV University of North Caralina, Roanoke Ra-

Summary of broadcasting
az of July 31, 1984

Sareice On Alr  CP's Total*
Cimnmensial Ak 4,750 170 4,920
Cotirnerciy: (i 1618 418 4.036
Educalional Fi 1,153 173 1,326

Toral Racin 5521 761 10231
FiA tnanslsaiors 789 444 1.233
Commerdial VHF TV 530 26 562
Commercial HE T 358 252 610
Felcalicesal WHF Ty 114 2 16
Educanoral UHE Ty 173 31 204

ozl TV 1,181 273 1454
YHF LT 197 74 271
UHF LPTV 93 136 229

Total LPTY 290 210 500
VHF translators 2,869 186 3,055
UHF transiators 1.921 295 2216
ITFS 250 114 364
Low-power auxiliary 824 0 824
TV auxiliaries 7430 205 7.6835
UHF Iranslator/boosters 6 0 6
Experimental TV 3 5 8
Remoale pickup 12,338 53 12391
Aural STL &intercity relay 2,836 166 3.002

* Inciudes off-air licenses.
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KUTF

wJFB
KUEC

WWWO

wBUL

WSSH
WKLT

KYTY

wBZI
KGHR

WKDM

wMOC
KDAE

KXCC-FM

*KRRR

wMmJB
*KFRA-FM

WHYR

WKLT-FM

KATM

KYRK-FM
KPSA-FM

‘WJGT

‘WSLU

WBZI-FM
WATL

KAYS-FM
KQZY

KLAK

wJJR

KZHR

WMGP

KATN

KFOM-TV

KOFI-TV

pids. N.C.

Willamette Valley Broadcasling Co., Salem,
Ore.

Joe F. Bryant, M.D., Lebanon. Tenn.
Arapahce Silent Majority Inc., Ogden, Utah

Existing AM’s
WMIB Arkelian Broadcasting Co., Marco Is-
land, Fla,

WSAC Altes Broadcastng Corp.. Fort Knox,
Ky

WLLH WLLH Inc., Lowell. Mass.

WTGE Northern Radio of Michigan Inc., Kal-
kaska, Mich.

KHDN Custer Communications Inc., Hardin,
Mont.

WGIC Baker Broadcasters Inc.. Xenia, Ohio

KQAQ Austin Broadcasting Co.. Austin,
Minn,

WBNX United Broadcasting Co. of New
York, New York

WZRA D. Stephen Hollis, Chattanooga

KIKN Stereo Broadcasting Corp., Sinton,
Tex.

Existing FM's
KLPC-FM Golden Coast Broadcasting Inc.,
Lompoc. Calif.

KHRTM Penfold Communications In¢., Teme-
cula, Calif.

WRNZ ComCast Inc., Wrens, Ga,

KUID Washingten State University, Moscow,
Idaho

WPIG Vacationland Broadcasting Services
Inc., Saco, Me.

WKLT Northern Radio of Michigan Inc.. Kal-
kaska, Mich.

KHON-FM Custer Communications Co., Har-
din, Mont.

KEER Donrey of Nevada Inc., Las Vegas

KALG-FM Cottonwood Communications
Corp., La Luz, N.M.

WSLU The Saint Lawrence University, Can-
ton, N.Y.

WJGT The Saint Lawrence University, Can-
ton, N.Y.

WBZI Baker Broadcasts Inc.. Xenia, Chio

WPTG Joy Public Broadcasting Cofp., Lan-
caster, Pa.

KBCB TETCO Inc., Corpus Christi, Tex.

KOAX westinghouse Broadcasting and Ca-
ble Inc., Dallas

KALK Stansell Communications Inc., Deni-
son, Tex.

WHWB-FM Media Concepts Inc., Rutland,
vt

KENE-FM Mike Mortonick, Steve Mortonick
& Thomas D. Hodgins. Toppenish, Wash.

WIBZ Parkersburg-Marietta Broadcasting
Inc., Parkersburg, W\a.

Existing TV's
KKTU-TV Fairbanks Television Inc., Fair-
banks. Alaska

KONY The Village Square, Thief River Falls.
Minn.

KTWS-TV Dallas Media Investors, Dallas



Classified Advertising

See last page of Classified Section for rates,
closing dates, box numbers and other detaits.

RADIO
HELP WANTED MANAGEMENT

.ocal sales manager: Locking for experienced leader
o work with motivated staff. Resume/salary history to:
¢enn Cunningham, KHYL, 4811 Chippendale. Suite
102, Sacramento, CA 95841, EOE.

jeneral manager. Leading promotional/profitable sta-
ion, outstanding small Southern market, good demo-
yraphics. Must have sales experience. Sales manag-
s invited 10 apply. Excellent place 1o raise children,
1xceptional schools, good boating, hunting, fishing.
Arite Box X-128. EQE.

3eneral manager. Top-notch AM-FM combo, high-
yrowth recreational area, Southeast. Must demon-
itrate outstanding track record of management and
n-street sales experience. Exceptional opportunity
vith fast-growing. highly-profitable group. EOE, M/F.
3end resume to Box X-129.

3eneral manager, Upper Midwest fulltime AM/class C
*M. 17.000 population, growth opportunity for leader
with premiere radio group. Previous GM experience
yrelerred. However, will consider/train SM or OM ready
o move up. Resume in confidence. Box 102, Red Wing,
VN 55066.

aeneral manager -#2 person, New young company
eing funded for national satellite distribution of excit-
ng new multiple networks of ethnic broadcasting via
3CA. Prominent broadcasting company behind it. Al-
'eady operational. Highly talented leadership. Need
squivalent of executive vice president, knowledgeable
all aspects broadcasting, programming. sates, market-
ng, administration. Contact Herb Hobler, Chairman,
509—921-3800.

Jnique opportunity for selling general sales manager.
Juick advancement for right person. Northeast adult
aM. Excellent opportunity. EOE. Resume to Box X-154.

aggressive, experlenced sales manager. Workaholic
oreferred. Best station, great area, unlimited potential.
Jespond: PO Box A", Bel Air, MD 21014.

General manager. Chicago-based independent non-
arofit producer of radio drama seeking GM with radio
and/or theatre experience. Oversee all business oper-
ations, small staff, marketing efforts. Send resume, sal-
ary requirement to National Radio Theatre, 600 N.
McClurg Court, Chicago, IL 60611. Anequal opportuni-
y employer.

Local sales manager needed. Medium market A/C
eader. Must be aggressive, creative, able to motivate
seasoned sales staff. Innovative sales ideas a plus.
Vianagement experience/strong radio sales back-
ground necessary. Excellent compensation package.
Jesume to Mary Lou Keenon, GM, WFMK, Box 991,
£ast Lansing. M! 48823,

Selling manager for successful small market station.
Professional, stable group operation. Bob Noel,
WBHN, Bryson City, NC 28713.

I7WK seeks experienced sales manager. Must be
able to recruit, train, lead, motivate local sales force,
plus personally handle large list. Situation requires ag-
gressive, take charge individual with strong sales man-
agerial skills. Rush resume to Rod Krol, General Man-
ager, WKWK-FM, PO Box 6624, Wheeling, WV 26003.
EOE/MF.

New religious radio station, top 50 market, Southeast,
needs experienced general manager. Send qualifica-
tions fo Box Y-16.

HELP WANTED SALES

Manager of radic operations. Public AM/FM combo,
New York City. Manage operations of broadcast and
satellite divisions. Strong maintenance background re-
quired. Experience with transmitters, consoles, switch-
ers, etc. Salary: $30-$35K. Resume to Box Y-15.

Assistant controller. Group radio broadcaster ex-
panding its headquarters staff. Successful candidate
wilt have at least 3 yrs. experience in radio accounting.
Primary responsibility: supervision of corporate acclg.
dept. Great growth opportunity. $30K +. Resume to
Box Y-18.

Top-rated WMAS AM/FM seeking sales representa-
tive. Handle established list. We need professional
able 1o sell radio and results. Experience a plus. Re-
sume only to PO. Box 1418, Springfield, MA 01101.

Attention experienced Southeastern salespeople!
Our class C FM adult contemporary has immediate
opening with top list available. If you possess energy.
positive personality, and desire to excel, you can enjoy
excellent income and career opporiunity with group.
Cover letter/resume to Sales Manager, WFMG, PO.
Box 669, Augusta, GA 30903. EOE.

WKZU, Lake Winnipesaukee, Laconia, NH, has open-
ing for sales manager. Strong sales history required,
management experience not necessary. Lots of work
required, lots of money to be made. Also Opening for
salesperson. Start immediate. Call Bob Greer. GM,
603—524-1323. Sconnix Broadcasting. EOE.

Northern New Hampshire 17,000 watt FM, soon to be
50.000 walt, seeking experienced salesperson. Domi-
nant station, excellent compensation package. good
account list, opportunity to advance to sales manager.
Work and tive in beautiful 4-season recreational area.
Resume to Box X-123.

General sales manager: top 50 market experience in
sales management. Know and understand national
sales. Understands (practices) management-by-ob-
jective. Budgeting experience. Good people skills. Will
handle local sales AM & regional/national sales
AM&FM. Resume to Jack Porteous, VP/GM, WING/
W?TZ. 717 E. David Rd.. Dayton. OH 45429. EOF/
MFH.

We’re accepting resumes for possible future open-
ings on our sales team of marketing specialists. You've
got to be experienced. [ove the mountains, know radio,
understand the needs, wants, desires of businesses in
tourist economy. Wiite to Dave Luce, Sales Manager,
KFMU-FM, Box 772850, Steamboat Springs., CO
80477. EOE.

Group owned stations seeking experienced sale-
spersons for sales manager and sales manager
trainee. Unlimited opportunity Must have good track
record. Must be people oriented, highly motivated, ag-
gressive. Contact Gaten Gilbert, PO. Box 462367, Gar-
land. TX 75046, with resume. EOE/M/F.

Florida (west central), beautiful area, near Gulf of Mexi-
co. lakes, rivers. You must be someone who really
knows how to sell AM radio, the only one in the county
of 75.000 pop. with retail sales of $300,000,000. Good
salary, big commission for a kifler. Call Bob, (owner),
days, 904—726-2170; nights 804—726-5875.

Sales manager. 5,000 waltt full time North Carolina
small market station, #1 in fast growing area, great
opportunity, radio experience necessary. Must be self-
starter, able to motivate others, ability to do preduction
a plus. Send resume, eamings history, salary require-
ments 10 Box Y-11.

Popular midwest smali market country FM seeking
bright, creative and aggressive sales director to lead
team of five. Proven ability in sales essential. Salary
plus profit sharing. Resume to Box Y-22.

HELP WANTED ANNOUNCERS

Help wanted announcer. $500/wk. to the right fast
moving morning personality, Contemporary format.
South FL metro market of 250,000. Your option for op-
portunity part-time sales at 25% commission. 8 ac-
counts gives you extra $200/wk. total $700 wk. Rush
tape and resume to PO. Box 278, Fort Myers, FL
33902. An equal opportunity employer./

Easy listening WSRS is again accepling audition
tapes from smaller market announcers to be consid-
ered for future openings. We look for low-keyed, warm,
friendly delivery. Women/minority applicants encour-
aged 1o apply. Send tape/resume to Operations Man-
ager. WSRS, West Side Station, Worcester,. MA 01602,

A place at the beach for pleasant, bright A/C voice.
Production skills required. Resume, air-check, produc-
tion samples to WGNI, 211 N. Second St., Wilmington,
NC 28401. ECE.

Announcer-DJ. Disciplined, controlled, aduit format.
Goad pipes, production, news. Exceptional beginners
considered. Women/minorities encouraged. Tapes/re-
sumes to Jay Neely, PD, WJYA AM/FM, Box 1080. Mar-
ietta, GA 30060.

Hardworking, energetic anouncer. Florida Keys' pro-
motion-oriented CHR-FM. Tough boss, low pay but
great market to learn radio/have fun. WIIS-FM-107, Box
1620, Key West, FL 33041, 305—296-7511.

Little Rock adult AM/FM combo looking for articulate,
warm, personable communicator to join morning team
and fastest growing stations in central Arkansas (the
nations best kept secret). Easy and MOR experience
helpful. Telescoped air-check and resume to Box 100,
Little Rock. 72203. EOE.

HELP WANTED TECHNICAL

Palm Springs CA’s best facility needs experienced
CE familiar with computer based automation. who can
run his/her depariment, advise, create and interface
with others. Our facilities are as exquisite as our Cily
Send resume immediately. Phil Wells, KPSI AM/FM.
2100 E. Tahquitz-McCallum Way, Palm Springs, CA
92262. EOE.

Maintenance/chietf engineer - no experience neces-
sary. Must be strongly motivated to learn engineering
maintenance. Excellent training all aspects radio engi-
neering including; AM directional, 100kw, FM, SCA,
automation, RPU, STL, studio construction. satellite.
Promotion after training to chief engineer. Group own-
ership. Eastem states. Reply Box X-141.

Chief engineer - Major Midwest market 50kw AM/
100kw FM, union shop. Must have strong radio engi-
neering management experience. Send resume, refer-
ences. salary requirements to Box X-146. EOE.

Vacation living year-round, beautiful Mississippi Guif
Coast. Seeking chief engineer for AM/FM. Send re-
sume/salary requirements to Box X-149. EOE.

Chief engineer. Wisconsin AM - Tkw-D/1kw-DA nights,
class-A automated FM. Nearly all new equipment, new
studios. Salary open. Good benefits. Send resume and
references to Box X-153. EOE/MF.

Sunbelt AM FM combo needs take-charge chief engi-
neer’ AM is stereo, FM is market leader. Salary negotia-
ble to prior experience. Resume to Dixie Broadcasters,
Inc., PO. Box 1725, Lake Charles, LA 70602, 318—
436-7277.

Chief engineer, AM-FM. Experienced, good refer-
ences essential. Send resume to Carol Carpenter,
WMOP/WFUZ, PO. Box 1136, Ocala, FL 32678.

Texas group seeks motivated, take-charge chief engi-
neer. Future commensurate with potential. Foster Com-
munications Company. City Hall Plaza at First Street,
San Angelo, TX 76903. 915—653-3387.

Engineer: Boston market radic station looking for two
engineers. One with experience, the second lrainee.
EQE/MF. Send resumes to; WKOX/WVBF, 100 Mt
Wayte Ave., Framingham, MA 01701.

HELP WANTED NEWS

Talk host/newsperson - join station committed to local
news, community involvement. Midday talk, news re-
porting including night assignments. EOE. Resume/
tape: WALE, Box 208, Fall River, MA 02722,

p—
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News/sports position. Progressive A/C FM, northeast
Texas. Will help with daily newsletter. Tape/resume 1o:
KDXE,P.O. Box 564, Sulphur Springs, TX 75482,

Golden opportunity for energetic anchor/reporter to
join one of top rated stations in the country. For more
than 20 years, the leader in Geogia's #2 metro. Be-
come one of our staff of six. Work in the newest news-
room facility in Southeast. Excellent profit sharing plan.
No beginners. Rush resume, tape, wriling samples to
ND, wBBQ AM/FM, 1305 Georgia Ave.. North Augusta,
SC 29841. EOE.

Start tomorrow— if you have a good voice/delivery.
Afterncon news and meelings. 614-—373-1490. Tape/
resume 1o Dick Long, WMOA, PO. Box 708, Marietta,
OH 45750.

News/sports combo opening. Send interests/exper-
iences in resume, along with letter showing how you'll
do this impossible combination. New England full ser-
vice station demands your energy/enthusiasm. EOE,
M/F. Resume to Box Y-3.

HELP WANTED PROGRAMING
PRODUCTION AND OTHERS

Production. Seeking creative individual to write/pro-
duce ear-catching commercials for separate AM & FM.
Must have experience. Tape & resume to GM, WFMD/
WFRE, Box 151, Frederick, MD 21701.

Program director. Leading West Coast public radio
station. Must have exiensive experience in classical
music broadcasting. On-air experience preferred; ex-
perience in broadcast news desirable. Familiarity with
Arbitron ratings and counter-programming strategies
essential. Strong adminisirative and interpersonal
skills required. Resumne first to Robin Romano, KUSC-
FM, POB 77913, Los Angeles, CA 90007. EQE.

Texas group seeks molivated, take-charge assistant
program director for nostalgia/MOR AM. Foster Com-
municatiocns Company, City Hall Plaza at First Street,
San Angelo, TX 76903. 915—653-3387.

Atlantic City's preslige stalions desire operations
manager-PD. Must be able 1o do all. Contact Dennis
Ryan, Atlantic Avenue, Atlantic City, NJ 08401.

PD needed. AM/FM, Hilton Head island, SC. Great
opportunity, beautiful location. Tom Jackson. 803—
785-6001, before 3PM EDT.

SITUATIONS WANTED MANAGEMENT

Hard charging general manager, 20 years experience
managing AM/FM, all markets. Effective management
skills include: leadership, motivation, programing,
heavy promotions. Achiever of increasing sales/profits.
It you want state of the art pro, check it out. Box X-130.

Nicenets in CCM? \'ve consulted the best! Looking for
OM/PD-FM position, top 50 market. 915—683-6630,
George McNerlin.

Expertise in AFRTS, college, commercial radio. Retail
and broadcast management background. \ersatile
with news, board, production. BA communications.
Sound good? Find out. Robert Headland, 412—282-
3551. 352—3 Whitestown Road, Butler, PA 16001,

Beautiful music announcer from Bonneville's KOIT,
aiso KJOI, LA. Prefer large market. 602—956-6677.

Seeking full-time modern country DJ position. 5 1/2
yrs. exp., broadcast graduate, ex-military. 4 yrs. auto-
mation. 1 1/2 yrs. DJ. Fred, 216—755-1847.

Professional announcer with 11 years experience.
\lery dependable. Will consider ait formats. Mike Hon,
904—255-6950.

Need a “can-do” attitude around your station? Trained
beginner gives 150% effort, any format, any place, im-
mediately. DJ-news-production. Rick, 18 Harvard Ave.,
Lynbrook, NY 11563. 516—599-1143.

Entry levet broadcasters. The School of Communica-
tion Arts prepares our graduates for on-air as well as
extensive production skills. Marlene Levine, 800—328-
5883; 612—-721-5357.

Talk show host: I've been hosting hour long, weekday
talk show, and am looking for full-time talk position.
Audience response and participation has increased in
this small market in the time that | have hosted the
program. | also have strong background inradio news.
Box Y-20.

Successful personality. MOR, service, talk formats.
Excellent credentials. Desire living Closer 10 teenage
son. Buffalo, Syracuse, Rochester area. Box Y-2.

SITUATIONS WANTED TECHNICAL

Engr. avall. iImmediately. Exper. AM/FM. Multi-talent-
ed, great production, management-oriented. EEBS de-
gree. Prefer West, Northwest, mediumy/large markets.
Write GB, 281 Katherine Route 1, Quincy, CA 95971.

SITUATIONS WANTED NEWS

News director/wire and audio stringerftalk show host
in small market seeks reporter's position with all-news
station or network. Sharp writing, actuality, delivery,
Multilingual. Chris, 818-899-7989.

Seeking PBP, drive time sports position; graduated
college May, have 4Y: years commercial radio, TV,
newspaper sports; currently employed in radio, but
want more PBP. Can relocate immediately. Andy, 203—
632-2242, afternoons.

Format change diminishing news. Veteran ND avail-
able. Experienced, all formats, major markets. Current
GM, best reference. 616—456-5461, days; 957-2794,
evenings.

Former St. John's basketball PBP man seeks division
one feotball and basketball PBP position for Fall. Prefer-
ably East Coast, but have voice/will travel. If you want
the best, give me a test and find out why I'm better than
the rest. Call Mark N., 212—357-3637.

Sports anchor-reporter. Now sports director, 100-plus
market. Ready 10 move up. 2-years experience. Box X-
143.

Proven strong ratings draw. Awards for quality. Solid
reporting background. Fast. Accurate. Dedicated.
Steve, 201—838-4364.

VP-controller. 20 years, GM, GSM. Small, medium &
large markets. Strong P&L control, personnel, sales &
marketing. Partner selling. 307--765-2332.

Experienced newsman seeks Minneapoiis-St. Paul
market. Excellent writer, organizer, voice. Angelo,
212—338-8328, between 12PM-1PM EDT.

Ready and qualified to take on responsibilities of sta-
tion management. 20 years as OM and PD at top sta-
tions in large/medium markels. Some sales. I'm prod-
uct-oriented, business-minded; a motivator with
winning attitude. | know radioinside-out and know what
it takes to be #1, in ratings, sales and community.
Great references. Currently employed. Mikel Hunter
Herrington, 702—368-0529.

Experiericed major market PD now in sales seeking
tirst GM or station manager position. Top 200 markets
only. Box Y-24.

SITUATIONS WANTED ANNOUNCERS

TV reporter wanis to get back into radio. 10 years
reporting/anchoring experience. 319—386-8977 after
7PM CDT.

SITUATIONS WANTED PROGRAMING,
PRCDUCTION, OTHERS

Renaissance broadcaster. 15+ years announcing,
production engineering. Seeking PD/OD, cold climate
AC. Unique combination intellect, wit, voice, humanitar-
ianism. Box 10005, Elmwood, CT 06110.

I'm looking for a full-time position with AC or top 40
station. Anywhere in continental U.S, Education, exper-
ience. Call Fritz, 616—755-4974, for lape and resume.

Enthusiastic, versatile beginner. Willing to learrvrelo-
cate. Smooth delivery. Any shift. Some college plus
broadcast school. Call Brent, 414—452-4981.

Extremely ambitious and versatile beginner. Will work
any shift; will relocate. Call Bob, 414—282-8862.

TELEVISION
HELP WANTED MANAGEMENT

General manager: top group-owned VHF afiiliate
seeks GM with solid experience in budgeting, cost
control, news, sales and programming. Station in eco-
nomically sound Southeast. Resume in confidence to
Box X-46. EOE, M/F

Very aggressive, highly competitive, savvy. mediur
market station 100king for well-organized operations
manager. Somecne who can pull [0ose ends togethern
lead team 10 zero defect, flawless operation. This well-
equipped, forward-thinking station needs operations
leader. Box X-150.

Local sales manager for leading NBC affiliate, prover
track record of Crealive selfing with iocal accounts nec-
essary Applicant skills must include ability to lead and
direct aggressive 7-member staff in rapidly growing
markel. Must be highly organized and competitive,
plus have desire and potential 1o grow in management.
May be experienced or seeking first challenge - but
must have strong desire 1o succeed. Apply in writing 1o
General Manager, WEAU-TV, PO. Box 47, Eau Clarre,
W1 54702, by September 15, 1984. An equal opportuni-
ty employer.

Program/operations manager - #1 CBS affiliate has
good opportunity for right person. Job includes re-
sponsibility for station programing; contact with net-
work; aiso, overall responsibility for station production,
promoetion, on-air l0ok. Production background pre-
ferred. Administrative/people skills a must. Send re-
sume, salary history and career objectives to General
Manager, WTVR-TV, 3301 Wes!l Broad, Richmond, VA
23230. EQE.

Group manager. Help build/establish new tull power
independents, Southeast. Successful independent
station management. Resume in confidence {0 Ameri-
can Communications and Television, Inc., RO. Box
1513, Gainesville, FL 32602.

General manager: top group owned VHF affiliate
seeks experienced GM with solid background in bud-
geting, cost control, sales, programming, good knowl-
edge of news operations. Qur station is in economicalty
sound Southeast. Send resume in confidence. E.O.E.,
M/F. Box Y-17.

HELP WANTED SALES

Fastest growing Sunbelt independent, top 50's mar
ket, has immediate opening for aggressive, knowl
edgeable marketing sales person. Ability 1o package¢
and develop new business as well as handle estab
lished list. Should have minimum 2 years TV sales, witt
independent preferred. Send complete resume K
Marty Sokoler, Local Sales Manager, KLRT, PO Bo
2413, Littie Rock, AR 72203.

General sales manager. Solid growing Western inde
pendent television station in fourth season seeks ex
perienced professional general sales manager. Excel
lent track record a musl. Position requires
administrative skills and street smarts. If you're our per
son, send detailed resume and billing info. Salary anc
commission 50+, send inquiry 10 Box X-110.

Major broadcast services organization is looking fo
traveling sales executives with strong broadcast back
ground. Excellent incentive and benefits program. |
you are a class, top producer and like the road, senc
introductory letter and complete resume to Box X-161

Account executive needed immediately. Experiencec
television salesperson to handle local/regional ac:
counts for CBS affiliate. Aggressive self-starter. Senc
resume 10 John Richardson, KTVN-TV, PO. Box 7220
Reno, NV 89510 or call 702—786-2212. KTVN is ar
equal opportunity employer.

Sales manager. Network affiliate, mid-Atlantic area
Experience in leading local sales team, handling na:
tional business required. Previous sales managemen
experience preferred. Excellent opportunity with grow-
ing company. Good compensation/ffringe benefits
Send resume to Box Y-19. We are an EOE/MF.

HELP WANTED TECHNICAL

Assistant chief engineer: Denver station seeking ap
plicants with extensive technical/managerial skills, ex-
perience in commercial television, dedication to excel-
lence. Full facility station has challenging opportunities
for aggressive go-getter. KWGN-TV, P.O. Box 5222, En-
glewood, CO 80155. EOE.

Director of engineering. An established UHF station
with plans for future expansion offacilities. has need fo
well-qualified engineer to oversee capital projects
Must also possess a desire for hands-on maintenance
along with ability to train/supervise. Five years' exper-
ience and BSEE or BSET degree desirable. Excellent
salary and benefits program. EQOE. Box X-102

Broadcasting Sep 3 1984
76



Jurham Life Broadcasting seeks experienced TVOp-
irating engineer to complete excellent operating staff.
Juties include MCO & VTO. Come join growing broad-
:ast group. Prime central NC location. Applicants must
ave good knowledge of FCC rules/regs. Write Chief
‘ngr., WPTF-TV, Box 1511, Raleigh, NC 27602. 919—
132-8311.

Aaintenance englneer-maijor Fiorida post production
acility, with latest digital equiprment, has opening for
alented self-motivated television engineer. Strong
naintenance skills and digital experience musts. Sala-
y commensurate with experience. Conlact Bruce Gra-
1am, Chief Engineer, 305—920-0800.

ingineer. TV mobile unit based in Arlington, Texas.
Jackground in video maintenance required. Resume
o Tel-Fax Texas, 1601 East Lamar Bivd., Suile 205,
irlington, TX 76010.

Aaintenance engineer-Sacramento, California, UHF
ndependent, 20th market, seeks experienced studio
ind/or transmitter maintenance engineer. Must have
ixtensive maintenance experience, gocd references,
‘CC first or general class license. SBE certification a
slus. Famifiarity with RCA UHF transmitters, TCR-100,
'K-29, TK-78, TK-86, Sony 1” and 3/4", Ampex quad,
3VG, CMX, TVRO desirable. Immediate opening. Con-
acl Bob Venditti, Chief Engineer, KRBK-TV 31, 500
JAedia Place, Sacramento, CA 95815. 916—929-0300.
OE.

IV malntenance supervisor: installation/repair of stu-
Jioftransmitter equipment. Requires FCC general
:lass license, good supervisory skills, minimum three
rears maintenance experience. Knowledge of TV
yoadcast, production and related equipment essen-
ial. PBS affiliate. Competitive salary and excellent
senefits. Send resume to: WXXI, Personnel Dept., PO
Jox 21, Rochester, NY 14601. EOE.

Verlln Engineering has immediate openings for ex-
»erienced (3-5 years) Ampex quadraplex VTR engi-
Jeersitechs for our expanding Quad rebuild program.
*xcellent benefits/profit share. Send resume or calk:
vierlin Engineering, 1880 Embarcadero Road, Palo
Alto, CA 94303. 415-856-0900; 800-227-1980.

Studio maintenance engineer. Southern New Eng-
and, modern equipment. Experience required, license
referred. Box X-147. EOE.

Experlenced engineer. Top-notch videotape editing
acility in Hollywood. Sony/GV/ICMX. Non-union. Friend-
y, professional atmosphere. Flexible hours, including
sights. Starting salary: $500/wk. Medical insurance.
Send réesume in strict confidence to Box X-151.

Maintenance engineer wanted. Three years exper-
ence in broadcast 1°/3/4" for expanding Chicago pro-
Juction house. Digital background necessary Send
‘esume to: Maintenance Reply, PO. Box 11624, Chica-
30, IL 80611. 312—2337-6000.

Freelance ENG crews wanted in major US/abroad
sities in support of news reporting service. Send re-
sume and tapes (tapes will be returned) to: NewsTeam,
53 East 34th Street, Third Floor, New York, NY 10016.

WDIV, the Post-Newsweek Station in Oetroit, has posi-
lion open in engineering department for television
Tmaintenance engineer. Prefer applicants having al
easl six years experience in maintenance of television
squipment, ENG, studio, video tape; and working
«nowledge of digital equipment, still store, frame sync,
video effects. Minimum two years' technical schooling
preferred. Send resumes: Personnel Manager, WDIV/
TV, 550 W. Lafayette, Detroit, M| 48231. An EQE.

Location engineer wanted. Established full service
Chicago based production company. Must be exper-
ienced in state-of-the-art 1" and 3/4" production. Send
resume to: Location Reply. P.O. Box 11624, Chicago, IL
80611. 312—-337-6000.

Transmitter supervigsor/engineer - KNME-TV/KUNM-
FM, salary range - $19,594 to 24,502, DOE. Write to:
UNM Personnel, 1717 Roma N.E., Albuquerque, NM
87131, mention reference #575A in your reply

Maintenance englineer. KRIV-TV, Metrcmedia Hous-
ton, Texas has an opening for a maintenance engineer
with 3 years experience in ENG and small format tape
maintenance. Prefer general license. Reply to Wendell
Wyborny, VP/Chiet Engineer, KRIV-TV, Houston, TX.
713—626-2610. EOE.

Transmitter maintenance engineer. KRIV-TV, Metro-
media Houston, Texas has an opening for a transrnitter
maintenance engineer. Applicant must have 5 years
experience including UHF background. Position re-
quires applican who desires to advance to supervi-
sory position. KRIV -TV is a new facility with modern
equipment. Reply to Wendell Wyborny, VP/Chief Engi-
neer, KRIV-TV, Houston, TX. 713—626-2610. EOE.

TV maintenance engineer: candidate should be exper-
ienced in maintenance of 3/4 inch, 1 inch, 2inch VTR's,
broadcast quality cameras, UHF transmitter. Send re-
sume to: KITN-TV, 7325 Aspen Lane N, Minneapolis,
MN 55428. EOE/MF.

Transmitter engineer - must have 3 years extensive
experience with FH line transmitter. Also work on studio
equipment. Medium Midwest market. Call 417—623-
7260, (Glenn valenta), or send resume to KODE-TV,
P.O. Box 46, Joplin, MO 64801. An equal opportunity
employer.

Weekend anchor needed. Chattanooga markel. Mini-
mum one year experience in broadcast news report-
ing/anchoring. Position also requires reporting 3 days
per week. Outstanding growth cpportunity in aggres-
sive shop. Resumes/tapes to Keith Nichols, News Di-
reclor, WRCB-TV, 900 Whitehall Road, Chattanooga,
TN 37405..615—267-5412. An equal opportunity em-
ployer.

Good small Cailfornia TV market looking for reporter
anchor. Send tapes to PO. Box 489, Chico, CA95927.

KTVN has immediate opening for talented news pro-
fessional to fill the position of weekend anchor/reporter.
This person must have daily television anchoring ex-
perience, at least one year of reporting and anchoring
experience in a commercial television newsroom, and
a college degree or equivalént in Journalism or Eng-
lish. The person we seek must have strong on-air pre-
sentation skills, be a strong broadcast writer, be able to
ad-lib well, and have strong organizational and story
telling skills. If you think you have the background and
skills, send resume/cover letter 1o Jim Ogle, News Di-
rector, KTVN, 4925 Energy Way, Reno, NV 89502. No
phone calls please. KTVN is an equal opportunity em-
ployer.

Weekend anchor/reporter. KTTC-TV seeking exper-
ienced anchor/reporter. A degree and minimum one
year exerience in television news required. Send your
tape/resume 1o: Terry Kurtright, News Director, KTTC-
TV, 601 First Avenue SW, Rochester, MN 55301. EOE.

Washington, DC - TV production and satellite trans-
mission facility seeks 1o fill position of (1) maintenance
engineer and (2) broadcast/master control technician.
Engineer must possess strong maintenance skills. RF
experience a plus. Some operating assignments. Tech-
nician should be familiar with al! broadcast operalions
including camera, editing, conlrol room. Excellent
company benefits. Salary commensurate with exper-
ience. Resume 1o Box Y-12.

HELP WANTED NEWS

News director. VHF net afliliate, in ideal environment,
is looking for experienced news director. Strong prov-
en management ability required. Resume to Box X-
132. EOE.

News co-anchor/reporter. Midwest affiliate. Exper-
ienced, articulate, strong news judgement. Women/mi-
norities encouraged. WTVO-TV, Box 470, Rackiord, IL
61105,

Reporter. Pensacola bureau. Minimum two years TV
reporting experience. Anchoring experience pre-
ferred. Send resume to Jon Mangum, News Director,
WKRG-TV, 555 Broadcast Drive, Mobile, AL 36616. No
phone calls. EOE.

Reporter/anchor: need enterprising reporter, anchor-
ing experience. Medium market. Must be aggressive,
creative, strong writer/fcommunicator. Minimum 2 years
experience. Resume and letter only to Box X-142. EQE.

Qutstanding sports reporter/back-up anchor. Major
market affiliate. If you're a personality who can produce
appealing, people-oriented stories and solid sports-
casts, send us your resume only We'll ask for a tape by
return mail later. Resumes to Box X-156. EOE.

TV news photographer/editor. Top 40 market, South-
east. Two years experience required. EQOE. Resumesto
Box X-156.

Busliness reporter: KWGN-TV, Denver, is looking for
business specialist who's a self-starter, w/economics
background, who can demonstrate experience with
the use of production and graphics to visualize busi-
ness news. Resume and tape with examples to: Don
Shafer, News Director, KWGN-TV, P. O. Box 5222, En-
glewcod, CO 80155. No telephone calls, please. A
Tribune Broadcasting Station. EOE.

Waeather anchor: Top rated ABC atffiliate, west Texas,
has immediate opening for personable professional
with weather credibility. Tape/resume to: Jeff Kiotzman,
News Director, KAMC-TV, Box 2805, Lubbock, TX
79408. EOE/AA.

Weekend anchor - producer/reporter. Produce/an-
chor Salurday/Sunday newscasts. General assign-
ment reporting three weekdays. Solid presentation
skills. Reporting, producing, ENG experience. Good
understanding of graphics systems. Strong writer. De-
gree in broadcast joumnalism preferred. Tape/resume
to: Grant Price, KWWL-TV, 500 East Fourth Street, Wa-
terloo, 1A 50703. 319—291-1207. EOE.

News photojournaiist. #1 TV news slation seeking
experienced news photojoumalist with TV news back-
ground in shooling, editing 3/4" tape, live remote abili-
ty. Requires: high school diploma or equivalent plus
one year prior related experience. No phone calls. Mail
videotape and resume to Billye Gavitt, KWTV, P.O. Box
14159, Oklahoma City, OK 73113. EOE/MF.

KTVN has immediate opening for talented news pro-
fessional to fill the position of newscast producer. This
person must have at least two years full-time exper-
ience as a producer and a reporter, at least one year
daily tefevision production experience, and a college
degree in English or Journalism or equivalent. The per-
son we are looking for must have strong visual produc-
tion skills, a clean broadcast writing style, good organi-
zational abilities, and must be able to manage and
motivate people. If you think you have the background
&skills, send cover letterresume to Jim Ogle. News
Director, KTVN, 4925 Energy Way, Reno, NV 89502. No
phone calls please. KTVN is an equal opportunity em-
ployer.

KTVN has immediate opening for talented news pro-
fessional to fill the position of newscast anchor/report-
er. This person must have daily television anchoring
experience, at least two years of reporting experience,
and a college degree or equivalent in English or Jour-
nalism. The person we seek mus! have a strong on-air
presentation, be a strong broadcast writer, and be able
to ad-lib well. if you think you have the background &
skills, send a resume/cover letter to Jim Ogle, News
Director, KTVN, 4925 Energy Way, Reno, NV 89502, No
phone calls please. KTVN is an equal opportunity em-
ployer.

TV engineer. Connecticut Public Broadcasting l
[Vengineer with FCC General. Minimum 2 years tech-
vical schooling and broadcast experience. Salary
‘ange - $15,756-528,340. EOE,M/F. Send detailed re-
sume 1o Mary Sullivan, CETC, 24 Summit Street, Hart-
ord, CT 06106.

Jn-air-switcher with minimum 2 years recent exper-
ence at TV station in VTR operation, master control,
audio, production switching. General radiotelephone
sertificate required. Send resumes only to: Mr. Joe
Shaffer, Program Manager, WHNS-TV 21, Interstate
Sourt at Pelham Road, Greenwille, SC 29607. WHNS is
an EOE/MF.

KMPH-TY, California’s #1 independent, has opening
for a fully qualified news producer. Applicant must
have strong writing and production skills. Minimum two
years television news experience. Send resume 10:
Joel Cheatwood, KMPH-TV, 5111 E. McKinley Ave.,
Fresno, CA 93727. No tapes or phone calls, please.
EOE/MF.

Weekend anchor. Top 20 Florida market. Seeking ex-
cellent on-camera presence, seasoned, aggressive re-
porter. Send tape/resume to Bob King, News Director,
WXFL-TV, 905 E. Jackson St., Tampa, FL 33602. EOE,
M/F.

KTVN has immediate opening for talented news pro-
fessional to run assignment desk. This person must
have at least two years' full-time experience as a pro-
ducer and reporter, experience in running a Newsroom
assignment desk, and a college degree in English or
Joumalism or equivalent. The person we are looking for
must have strong skills in managing and directing story
production, making assignments, use the phone to
gather information, can write in standard broadcast
style. If you think you have the background & skills,
send a resume/cover letter to Jim Ogle, News Director,
KTVN, 4925 Energy Way, Reno, NV 89502. No phone
calls please. KTVN is an equal opportunity employer.
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Can’t find the job you want? We will analyze your re-
sume, send ideas that may help. No cost - we'll use
your resume strictly confidentially in our research. Re-
sume/SASE to: Broadcast Journalism Research, Ne-
whouse School Il, Syracuse University, Syracuse, NY
13210.

Anchor/producer. Southeastern medium market.
Need personable anchor with good production skills.
No beginners. Resume/salary requirements to Box Y-
10. ECE.

News director. Small Northwest market. Must have
strong news credentials and management ability.
Good “people” skills 2 must. Resume, references, sala-
ry requirements to Box Y-13.

Documentary photographer. Established, award win-
ning documentary unit, large Midwestern market,
needs an excellent photographer to shoot and edit
hour length videotape documentaries. We require doc-
umentary experience, ability to create beauty and re-
cord reality Resume and written credits (no tapes
please) to Box Y-14, We are £n equal opportunity em-
ployer.

Reporter/fleld producer sought by Midwest TV sta-
tion. Must be abie to do it all: Write, shoot, edit. Back-
ground in agriculture most desirable. Resume/salary
history to Box Y-23. Equai opportunity employer.

HELP WANTED PROGRAMING
PRODUCTION & OTHERS

Operations/program manager. Top 70 television mar-
ketl, group-owned, CBS affiliate station. Supervises pro-
gramming, production, fim, public affairs depan-
ments. Responsible for station’s on-air look; especially
news and locally produced programs. Must have
strong hands-on production background. Send re-
sume to General Manager, KFVS-TV. PO. Box 100,
Cape Girardeau, MO 63701. EOQE.

Promotion mgr.-dominant Midwest NBC affiliate
seeks creative promotion mgr. to lead award-winning
staff. It you're #2 person inlarger market, and are seek-
ing chance to head your own department, contact Bob
Brooks, VP/Prog.-Opns., KTIV, 3135 Floyd Bivd., Sioux
City, 1A 51105. EQE.

Associate for editorial services. Required: liberal
ants degree, minimum 2 years professional work exper-
ience editing and writing. Candidates must demon-
strate ability to produce clear/vivid writing under dead-
line pressure, as well as good organizational structure/
promotional flair, in areas of press releases, features,
copy wriling. Professional editing/proofreading skills
required; candidates must be willing and able to work
extra, long hours when necessary Ability to research/
develop material, including interviewing, helpful.
Knowledge of budgets, ad production, photo-journal-
ism criteria a plus. To apply. send resume, salary re-
quirements, letter of application, samples of writing, 3
professional references to: Editorial Services, Dept. B,
Buffalo, NY 14240. Equal opportunity employer.

Director. WVIT-TV 30 has opening for director. Respon-
sibilities include daytime production of commercials,
early morning news inserts, promaotional/public affairs
spols. Applicants must have minimum of two years
practical experience in commercial broadcasting, de-
gree in communications, strong references. Skills re-
quired include: switching, one-inch/3/4-inch editing.
WVIT-TV/30 is an equal opportunity employer. No
phone calls. Send resumes to: Bill Mendoza, Assistant
Production Manager, WVITTV/30. 1422 New Britain
Avenue, West Hartford, CT 06110.

Editor wanted for state-of-the-art post-production
company with 4 computerized edit suites. Must have 2
years experience in ediling 1" and 3/4". Send resume
to: Editor Reply, PO. Box 11624, Chicago, IL 60611.
312—337-6000.

Pregram director. Leading independent. Someone
who's Creative, opinionated, strong negotiator, person-
able and has good knowledge of movies. Willing to get
involved with aill areas of programing from sales to
community involvement. Please contact by mail. Gen-
eral Manager, KMSP-TV, 6975 York Avenue, Minneapo-
lis, MN 55435. EOE.

Freelance commercial director with film experience.
Manhattan to D.C. location preferable. Send resume
{with credits), rate info, and reel (3/4" tape) to: Director,
PO. Box 172, Wynnewood, PA 18096. Reels promptly
returned.

Hispanic female, recent graduate with BSJ (broac
cast news) and excellent internship experience seek
eniry-level news reporting position. Please call Pamelz
513—767-1194.

Black female reporter, tired of fluff, wants challengin:
waork. Seeking roots in medium or large market. 217—
359-5508 after 7 EDT.

TViradio sports reporter. ‘84 Boston University gra
duate. MS broadcast journalism. Network affiliat
sports experience. Capable, enthusiastic. Can write
shoot, edit, interview. Seeks entry level opportunin
preferably Northeast. Jeffrey Henig, 201—444-842¢
759 Wynetta Place, Paramus, NJ 07652,

Meteorologist. Pleasant, credible, dedicated. Colleg
lelevision and radio experience. Determined to be
come an effective, enjoyable weatherman. | need
start. Call Tim, 312—894-6349, evenings, CDT.

Experienced, certified meteorologist seeking positiol
in East or South. | draw graphics/program computers
too. Box Y-8.

Need your police covered? Crime/gen. assign report
er with comm radio news experience and law enforce
ment background seeking TV news career. Recent col
lege grad avail now/will relocate. Box Y-9.

SITUATIONS WANTED PROGRAMING
PRODUCTION & OTHERS

Television producer - KQED-TY, San Francisco, seeks
individual for producing science-related documentary
programming. Proven science background/exper-
ience reporting science-related issues/events. Min. 3
yrs. experience with both TV news &or documentary
experience. Send resume: Bob Liscano, KQED, 500
Eighth Street, San Francisco, CA 94103. EOE.

Producer. Ali we want is wit, style, imagination, news
judgment, grace under pressure. Want Sunbelt job
where those things count? Send resume/tape to Jerry
Fisher, wBBH-TV, 3719 Central Avenue, Fort Myers, FL
33901. EOE.

SITUATIONS WANTED MANAGEMENT

16 years television, four years newspaper; ten years
TV management, general manager to local sales man-
agement. Ten years affiliate, six years independent.
Two new slation start-ups. Seeking career opportunity
with progressive corporation. Further information, con-
tact: Harlan Reams, 7724 S. 49th W. Ave , Tulsa, OK
74131. 918-446-3536.

Independents only! Rare breed GM/GSM Loocking for
opportunity. best track in country signed on top ten
rated Indy built sales staff, managed local, regional,
national sales. Experienced in traffic, programming,
film editing. If you're signing on or just need help, save
yourself some time and $. I've been there, can deliver.
Box Y-21.

Line producer/television. Line producer wanted for
post production. Must have experience in producing/
writing promos as well as production experience with
ADO. Working knowledge of music television. Must
have current product reel and recent references. Call
ATl Video, 212-977-8158, between 10am & 2pm EDT.

Production photographer;editor wanted. Expanding
workload. Creative, self starter who can work easily
with clients to produce quality commercials, promo-
tion, public service announcements, minority maga-
zine show. Experienced only need apply. An equat op-
portunity employer. Send resume to Box X-139.

Television producer/director with experience need-
ed. Fast-paced newscasts and variety of studiofremote
productions including commercials. Candidate should
be energetic, creative person with people skills, Ability
to switch also necessary. EOE. Resume to Box X-140.

CMX editor - need immediately Creative editor, 2-3
years CMX experience. Experience with 1" videotape
preferred, knowledge in other production areas help-
fuk. Must work well with clients. Send resume to: Phipps
& Company 5807-E South Garnett Road, Tulsa, OK
74146,

Audience promotion producer. WPHL-TV Philadel-
phia, looking for on-air promo producer Must have
considerable hands-on experience in writing and pro-
ducing on-air spots for movies, strip shows, specials,
plus general promotion experience. Send resume and
reel to Clive Brash, WPHL-TV, 5001 Wynnefield Avenue,
Phila., PA 19131. EQE. M/F

SITUATIONS WANTED NEWS

Entry level position: | am a recent Emerson grad and
majored in media. During college | had varied TVand
radio experience and now seek to consolidate my pre-
vious work experience with my education. Any area of
the U.S. considered. Contact Mr. Steven, ¢/o PO. Box
6152, Boston, MA 02150 or leave a message at 617—
322-4423. Opportunity is more important than starting
salary

Start yesterday. Black female, 5 yrs. anchor/producer/
reporter experience. BA communications. Jackie Kelly,
216-731-7909.

Energetic, creative woman seeks sports photogra-
pher &/or reporter position, entry level. BSJ degree (R/
TV), FCC general license. Prefertop 150 ADI mkt. 2 yrs
radio sports experience; college TV production back-
ground. Write Box X-120.

TV Weatherman. Prefer Southeast. 20 years radio ex-
perience. 2 years TV weather. Bill Yale, 404-231-1250.

Experienced sportscaster seeks major mkt. anchor/
reporter position. Lots of PBP experience. Write 9094
N. 75th St., #2B, Milwaukee, WI 53223,

Meteorologist, AMS seal. other awards, hard working,
science reporting, computer weather knowledge, t00.
Call Stuart, 314-962-8419.

Reporter, strong writer/speaker. 2 years on-air. BA-
journalism. Dependable, personable, attractive. Steve,
608—-246-4125.

Husband & wife team - comedyfinterview/features
Broad experience. Excellent writers. Buiit-in rapport
Young (33), very photogenic. Seek challenging broad
cast siluation anywhere inthe country. 201—288-6687

Two years ago, | was sidetracked behind the camera:
as producer and writer, and picked up Emmy nomina
tion, and major documentary award. I'm now seekirny
to return to show host/feature reporter. and do the
same. Let’s do it together. Write Box X-103.

Award-winning director, 39th mkt., seeks position
East/West Coast, w/TV station or production co. Grea
client rapport. Some news directing experience. Haye:
Delisle, 405-843-6641.

Audio engineer with TV and recording studio exper
ience seeks full time position. Medium market televi
sion news experience. Also has extensive video pro
duction experience. Gene Langenberger, 62¢
Homeslead Rd., Brielle, NJ 08730. 201—528-5852.

Film director, presently with small market indepen
dent, seeks new challenge in larger market. Quatit
conscious, responsible team player. Hands-on exper
ience with promos, featurettes, counterprogramming
Good working knowledge of syndicaled properties
Box Y-7.

ALLIED FIELDS
HELP WANTED MANAGEMENT

Executive director, California Chicano News Medi:
Association-non-profit membership organization o
140 Hispanic journalists and 5 staff persons. Projec
administration and grant-writing experience required
journalism experience/Spanish fluency preferred
Send resume and references to: CCNMA, Journalisn
School, University Southern California, Los Angeles
CA 90089-1695. Position starts January 1st.

American Friends Service Committee, religious, hu
manitarian, social change organization, seeks associ
ate for information services department in Philadelphi:
to assist director with all department functions includ
ing information, interpretation of AFSC programs, pro
fessional assistance to colleagues in writing, planning
implementing communications projects. Requires pro
fessional writing skills, extensive work experience in
cluding minimum 5 years in communications; exper
ience in print and/or electronic media; administrative
experience. Send resume; Karen Cromley, AFSC, 1501
Cherry Philadelphia, PA 19102. Affirmative action
equal opportunity employer.

HELP WANTED INSTRUCTION

Radio/TV faculty position. Tenure track or fixed term
Available Jan. '85. Teach broadcast fundamentals, R-
TV announcing, sales, mgmt.; also public speaking
PhD preferred. Salary range $18K-$22K. Resume & &
recent recommendation letters to Chairman, Theatre
Arts Dept., East Caralina Univ,, Greenville, NC 27834
AAJEOE. Application deadline 11-1-84.
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Help Wanted News
Continued

FEATURE
WRITER

Washington news bureau look-
ing for serious feature writer with
at least 5 years'solid experience.
Must have depth, be good inter-
viewer, able to write with balance
and authority on fundamental is-
sues affecting American society.
Send written clippings & resume
to Box Y-5. EOE.

Harris automation system 90—features 3.600 pro-
gram events, look-ahead monitor. Complete with leg-
ging encoder/decoder, 4-ITC 750%, 3 IGM 48-tray in-
slacarls (mono), 5-1GM 78 tray go-cans (stereo), 2
control cansoles, Tl printer. Call Greg Hurst, 317—927-
4200, for very versatile live-assist or complete automa-
tion system.

Sparta 701B, presently on 780, 10 years old, good
condition. Being replaced because of power inCrease.
Available November 1. $6,500. plus shipping. Call
WABS, 703—534-2000.

Hitachl FP-22 cameras, TK-448 with Vinton mounts,
TR-600%s, Ampex 1200, Sony 5850 editing system,
Sony 1" VTRS. Call Marvin Luke, Media Concepts.
919—977-3600.

The University of California/ Santa Barbara is taking
tters. Guarantee Radio Supply Corp., 1314 lturbide  bids on large quantity of surplus video, theater, and
‘eet, Laredo, TX 78040. Manuel Flores 512—723- mobile recording equipment all in good 1o excellent
31. condition. Of special interest 10 some is mobile record-
ing truck and custom mixing console. Please request

HELP WANTED NEWS

¢ Frankiln institute Science Museum offers great
portunity for college graduate with BS in Meteorol-
y with minimum 2 years experience in forecasting
:ather. Working hours: 5 AM. 1o 1:30 PM. Maturity,
cellent communication skills, thorough understand-
1 of weather station operations required. Candidate
| demonstrate weather forecasting to museumn pub-
. teach museum lessons/workshops. Candidate will
0 represent museum on WIOQ-FM by farecasting
ily weather reports. Please send tape/resume/salary
itory ASAP to Department Q, The Franklin Institute,
th & Parkway, Philadelphia, PA 19103. An equal op-
runity employer, M/F/H.

WANTED TO BUY EQUIPMENT
nting 250, 500, 1,000 and 5,000 watt AM-FM trans-

stant cash-highest prices. We desperately need
iF transmitters, transmission lines, studio equip-
:nt. Call Bill Kitchen, Quality Media, 404—324-1271.

wthwest Indiana Public Broadcasling is soliciting

itemized list from Steve Howson, University of Califor-
nia, Central Stores, Santa Barbara, CA 93106. 805—
961-4314.

Used broadcast TV equipment. Hundreds of pieces
Is for a VHF transmiller, microwave and 1" VRS, wanted & for sale. Please call System Associates 1o
sponsible groups interested in bidding, please con-  receive our free flyer of equipment listings. 213—641-
>t David Dial, WNIN-TV, 9201 Petersburg Rd.. Evans- 2042,

e, IN 47711,

FOR SALE EQUIPMENT

A and FM Transmitters—used, excellent condition.
Jarantegd. Financing available. Transcom, 215—

Help Wanted Sales

GENERAL
SALES MANAGER
14WFTQ

MISCELLANEOUS

Did you ever work at WKIC or know someone who
did? We're in search of former employees for our 40th
anniversary special. Contact immediately: Shane

9-6585.

ansmitters-UHF-VHF-FM—new and used. Call
Jality Media, 404—324-1271.

udio equipment—new and used. Hundreds of items
ailable. VTR's, switchers, cameras. Call Quality Me-
3, 404—324-1271.

rn-key construction—we build new TV stations fast
id cost effectively. Quality Media, 404—324-1271.

lality broadcast equipment: AM-FM-TV, new and
ed, buy and sell. Antennas, transmitters, VTRS.
ftchers, film chains, audio. etc. Trade with honest,
liable people. Call Ray LaRue, Custom Electronics
»p., 813—685-2938. TWX 810—876-0628 Celco.

Jaiity television equipment. More than 150 top
ands from studio lighting to antenna. Call Troy
own, Bill Martin or Cary Fitch for professional help at
impetitive prices. System planning & turnkey installa-
n available. Television Systems, Austin, TX. 800—
11-5143; Texas: 800—252-8286.

diling 830D1A, 1KW FM, CSI 20KW FM, ITA SKW,
arris MS-15 EXC. (1982), 25KW Bird Dummy Load.
1ll M. Cooper/Transcom Corp., 215—379-6585.

(-29C, 3 years old, Saticons, PA 3600/PA3000 com-
iterized color correction system, FR-35B, FR-16, TP-
TP-55, scope pan scan system, all accessories. Call
arl Hanseman, 818—840-8060.

' videotape. 3 M series 420. Low pass. Perfect for
ndication dubbing. Over 1500 reels of §0s. Carpel
Jeo, 301—845-8888.

’r saie: Grass Valley 1600-7K studio switcher, almost
'w condition and 5 RCA TK-44 studio cameras with
1ses and pedestals. Contact Joe Berini, Chief Engi-
er, KRON-TV, 415—561-8636.

w AM Bauer 707; also RCA BTA 1R. Both on-air. Call
anscom Corp., 215—379-6585.

CATTU-60KW UHF transmitter complete. Presently
1 ¢channel 42, 1100 feet, 6 1/8”, 75 ohm transmission
e, elbows, etc. Currently in service. Available Qcto-
sr/Nov. '84. Fred Vinson, 205—322-4200.

3TV 100 watt UHF transmitter for sale/rent. Used one
be type with new tube, driver, modulator. Installation
us $250 per month, 713—479-1614.

sw and used radio broadcast and microwave
wers, Complete nationwide sales, service and erec-
n available, located in central U.S. TM.C.I., 402—
37-3629.

| AM/FM transmitters, in stock. All spares, all inst.
20ks, all powers, all prices. all working, all our inven-
ry. Crystals lor your freq. World leader in AM/FM trans-
itters. Besco Internacional, 5346 Club Oaks Dr., Dal-
s, TX 75248. 214630-3600. R. E. Witkovski, owner.

Sparkman, WKIC, Box 898, Hazard, KY 41701.

RADIO PROGRAMING

Radio & TV Bingo. Oldest promotion in the industry.
Copyright, 1962. World Wide Bingo, PO Box 2311,

Littleton, CO 80122. 303—795-3288.

CONSULTANTS

Feedback Unlimited. Videotapes critiqued by former
Denver news director. Stations and individuals. 1313

Williams #901, Denver, CO 80218. 303—320-6816.

RADIO

Help Wanted Announcers

CAN WE TALK!

Canyoutalk? If yourtalents lie some-
where between Joan Rivers and Wal-
ter Cronkite, then we should talk.
This major market station wants you.
Send resume to Box X-78. EOE.

Help Wanted News

Worcester, MA

We are looking for a strong
coach and trainer of sales
people who can motivate our
dynamic sales team.

If you have The Best knowl-
edge of broadcast sales, pro-
motion and research with
organizational skills to match,
contact Gerardo Tabio, Station
Manager, 14WFTQ, 19 Nor-
wich Street, Worcester, MA
01608. Katz Broadcasting
Company is an Equal Oppor-
tunity Employer.

KATZ BROADCASTING COMPANY
: Owned

. Group
A SUBSIOIARY OF KATZ COMMUNICATIONS INC

Katz. The best.

JOURNALISTS

American radio Station in Europe
seeks qualified journalists for its cen-
tral newsroom in Munich, West Ger-
many. Applicants should have mini-
mum 5 years' full-time news-writing
experience, preferably including
some wire service work, Also essen-
tial: good knowledge of foreign af-
fairs. Job involves writing/editing
English language news copy; offers
good salary/benefits, as well as op-
portunity to live/work abroad. Send
detailed resume and writing sam-
ples only to Box Y-4. EOE.

SALES

if you have a strong background
in sales, a knowledge of radio
management, and a willingness
to travel - we have an exciting
career opportunity for you. Call
800—527-4892 for more infor-
mation.

For Fast Action Use
BROADCASTING's
Classified Advertising
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Help Wanted Programing,
Production and Others

Help Wanted Management

ASSISTANT PD

I've lost my assistant to Malrite. Now have ex-
cellent opportunity at Sunbelt monster! The
person | hire probably has little programming
experience and is in small or medium market.
Your desire to succeed is extremely important.
You'll handle an airshift, do production, work
lousy hours, serve as my right hand person,
and definitely will not be eatin’ caviar the first
year! But you will learn and be given chance to
advance within our company. Send tape of
your airshiftyproduction/promosfetc., as well as
detailed description of your adventures in radio
to: R.T. Simpson, WBAP/820, One Broadcast
Hill, Ft. Worth, TX 76103. EOE. Pulleeze, no
calls!

VICE PRESIDENT &
CHIEF OPERATING OFFICER

New England based communications corpora-
tion going public, venturing into cellular radio,
LPTV, MMDS, and mobile communications.
Seeking essential experience in multiple sight
management and skills with start-up oper-
ations. Unique opportunity with future major op-
eration. If you're not afraid of major effort up
front to establish our reputation and yours,
you'll be welcome 1o the team. Salary and eGui-
ty negotiable. Send written particulars 1o Box Y-
28.

Help Wanted Technical
Continued

TRANSMITTER ENGINEER

Independent UHF. Responsible for directing/coordinat-
ing operation/maintenance activities of ielevision
broadcasting transmitter in accordance with FCC regu-
lations. A6 inCludes éstablishing operating and main-
tenance procedures. Salary; $24,000 yr. BS/engineer
communications & electronics. 2 yrs. exp Apply at
Texas Employment Commission, TEC Bidg.. Austin, TX
78778. J.O. #3454663. Ad paid by equal cpportunity
employer.

Help Wanted Technical

Help Wanted Programing,
Production and Others

Help Wanted Management

GENERAL SALES MANAGER

Adult contemporary FM. top ten markel. seeking sea-
soned professional to maximize our local and national
sales efforts. Successful major market sales/sales man-
agement track record a must. Qur station is part of
major broadcast group, offering good growth potential/
benefits. Salary commensurate with experience. Send
resume 1o Box Y-26. An equal opporiunity employer.

Situations Wanted Programing,
Production, Others

SAN FRANCISCO
TALK SHOW HOST

Steve Rosenberg is a popular
host of a top rated radio talk
show in San Francisco. Dynam-
ic, insightful, creative. Dedicated
to excellence. Seeking opportu-
nity to offer your listeners a re-
freshing new perspective on to-
day Write PO. Box 1415, San
Rafael, CA 94915, or call 415—
457-5674.

THE OLYMPIC FLAME
IS OUT!

Join us & rekindle the spirit. Video
maintenance engineer - if you're a
self-starter, competent with new se-
ries 3/4" VCR's, ENG/EFP cameras,
production van, other TVequipment,
as well as client oriented and excited
at prospect of participating in de-
sign of new facilities, then this is for
you. Cox Cable Santa Barbara is lo-
cated in one of the world’s most de-
sirable areas and is involved in deli-
vering 24-hour local channel with
aggressive ad sales and delivery of
production services. Send resume
to Thom Pratt, Cox Cable Santa Bar-
bara, PO. Box 3920, Santa Barbara,
CA 93130. 805—963-0911.

SENIOR
MAINTENANCE TECHNICIAN

The Entertainment and Sports Program-
ming Network (ESPN)} has immediate
opening for electronic maintenance tech-
nician with solid digital background.
Qualified candidates must be exper-
ienced on GVG production switchers
1600 & 300, electronic still stores & char-
acter generators(Chyron). Some VTR ex-
perience helpful. Salary commensurate
with experience. Send resume and sala-
ry history in confidence to:
ESPN
ESPN Plaza
Bristol, CT 06010
Attn: H.R. Dept. 784
AA/EQE

TELEVISION
Help Wanted News

NEWS ROOM OPPORTUNITIES

ON-AIR REPORTERS: two reporters
needed for 18th market station. Four or
more years' experience mandatory. Must
be self-starter who doesn't need assign-
ment desk for story ideas. INVESTIGA-
TIVE PRODUCER: producer for investi-
gative unit. Experience a must. EOE.
Piease send tape with first letter to:

Mr. Jon Janes

Asst. News Director

KSDK TV

1000 Market St.

St. Louis, MO 63101

ASSISTANT
CHIEF ENGINEER

Major market UHF needs assistant
chief engineer. Requires strong tech-
nical experience with transmitters
and Dboth analog/digital studio
equipment. Also requires people
skills, particularly with regard to day
to day supervisionftraining of engi-
neering staff. Equal opportunity em-
ployer. Send resume to: Mr. Peirce,
WQTV 390 Commonwealth Ave.,
Boston, MA 02215.

STUDIO ENGINEER

Independent UHF. Responsible for directing/ coordi-
nating station’s activities including acquisition, ingtalla-
tion, mainténance equipment. Also, layout and design
of electrical circuitry for station’s equipment. Salary:
$24,000 yr. BSrengineer communications & electron-
ics. 2 yrs. exp. Apply at Texas Empioyment Commis-
sion, TEC Bidg.. Austin, TX 78778. J.0. #3454664. Ad
paid by equal oppertunity employer.

OTAH

11 person PM Magazine staff
with a strong tradition of excel-
lence is accepting applications
for a co-host 1o work with our
current female talent. If you
have excellent writing, field pro-
ducing, and on-air skills, then
we want to hear from you. Send
resume’ and tape (no phone
calls, please) to:

PRODUCER
PM MAGAZINE UTAH
P.0. BOX 30901
SALT LAKE CITY, UT 84130

Help Wanted Sales

GENERAL SALES MANAGER

Major Northeast satellite & videotape distribu-
tion company needs take-charge, goal-meet-
ing general sales manager to direct sales staff,
forecast/meel objectives. Candidate should
have knowledge and experience in satellite &
videotape marketing. Send resume with sales/
salary history to Box Y-25. EOE.

SATELLITE
COMMUNICATIONS
ENGINEER

Extensive travel with transportable earth station for dis-
tribution of television signals naticnwide. Experience:
broadcast engineering (general class license); truck
driving; satellite communications. Will train. Send re-
sume to: American Uplinks, Inc., PO. Box 639, Idaho
Springs, CO 80452,

EFP PHOTOGRAPHER/EDITOR

Must have thorough knowledge of field (remate) pro-
duction, including shooting/editing 3/47/1" video lape.
remote audio. lighting. Minimum two years’ experience
required. Send video lapefresume t0: Steve Zappia.
Production Manager. WKBW-TV, 7 Broadcast Plaza,
Buffalo, NY 14202 An EOE.
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Help Wanted Programing, Production and Others Continued

. gr

Miscellaneous

DESIGN
MANAGER

#1 Miami station seeks qualified
design mgr. with minimum 3
years experience and appropri-
ate educational background in
art and design. Prefer applicants
with supervisory experience, in
addition to ability to oversee
news graphics, set design and
all phases of graphic illustration,
on-air promotion, animation and
electronic graphics. Send re-
sume, portfolio and tape demon-
strating TV graphic design appli-
cation to Jim Dauphinee, WPLG/
TV, 3900 Biscayne Blvd., Miami,
FL 33137. Equal opportunity em-
ployer.

PRODUCER/DIRECTOR

Ground floor opportunity to spearhead exciting
new magazine program for major pay-TV out-
let. Must have 5-10 years major market or net-
work TV production experience. Top-notch writ-
ing and directing skills. Send resume (no
tapes) lo Box Y-30. EQOE.

LOOKING FOR FINANCING?

Let us prepare and presenl bank or inveslor proposals
for acquisition, new Stalion construction, or working
capital needs. Qur 16 years experience in ownership
and consulting has heélped many broadcasters buy
their first Station, and we've dealt with many major
banks. venlure companies, and individual investors.
Call for details on how we can tailor our services 10 your
project. 212—980-3886. Mr. Robin B. Martin, Presi-
dent. 645 Madison Avenue. NY, NY 10022.

Situations Wanted Management

TV GENERAL MANAGER
Lots of management experience. Builtran highest rat-
ed news effort in top 10 market. Now second in com-
mand ol major market, group-owned VHF affilate. Ex-
perienced in cable. Strong motivator, budgeter. leader.
Loyal. Been with same group many years. Now want 1o
manage station. Write Box X-148.

TURN UN-SOLD AIRTIME
INTO CASH MONEY!

Radio - TV- cable. No sales eftort, no cost
to you - ever! Free report. First come/
served per area. L.& B., Inc., PO. Box
101, Cedar Key, FL 32625.

ALLIED FIELDS

Heip Wanted instruction

Employment Service

MARKETING REPRESENTATIVE

The Entertainment and Sports Programming
Network {ESPN) has immediate opening for
marketing representative in its Atlanta regional
office. Incumbent will provide marketing/sales,
promotional and informational support, and
work closely with ESPN's cable affiliates. Quali-
fied candidates must possess minimum 2
years' experience in cable television industry,
college degree in marketing/related field, ex-
celient communication skills. Previous exper-
ience in marketing or sales capacity desirable.
Send resume and salary history in confidence
to:
ESPN
ESPN Plaza
Bristol, CT 06010
Attn: H.R. Dept. 684
AA/EQOE

UNIVERSITY OF TENNESSEE
BROADCASTING
DEPARTMENT
HEAD

Guide/manage established program in broadcasting:
develop curricula in new media. cotporate video, tele-
communications direct marketing, promote research
and teach undergraduate/graduate courses in broag-
casling. Professional experience. teaching/research
record, doctorate in mass communications/related
area preferred. Wilingness to develop strong ties with
industry in region required. Send letter, resume. and
related information to Dr. J.A. Crook, Chairman, Search
Committee, 300 Communications Bidg., University of
Tennessee, Knoxville, TN 37896-0330. UT is an equal
opportunity employer and actively seeks responses
from members of minority groups and women. Applica-
tions due by October 15, 1985.

10,000 RADIO-TV JOBS

The most complete & current radio/TV job publication
published in America. Beware of imitators! Year after
year, thousands of broadcasters find employment
lhro:gh us. Up to 98% of nationwide openings pub-
lished weekly. over 10,000 yearly All market sizes, all
formats. Openings for DJ's, PD's, salespeople, news,
production. 1 wk. compuler list, $6. Special bonus: 6
consecutive Wwks., onlg $14.95 — you save $21!
AMERICAN RAOIC JOB MARKET, 6215 Don Gaspar,
Las Vegas, NV 86108, Money back guarantea!

Wanted To Buy Stations

WANTED: AM OR CP

Individual with substantial cash will
buy AM or FM construction permit or
existing AM in large market. Write
Box Y-27.

VIDEO
VTR OPERATORS

Manhattan based New York met-
ro interconnect seeks operators
with master control room and
one year's experience for day
and evening shift. One year's
editing experience helpful. Offer-
ing competitive salary, excellent
benefits.

Send resume and salary require-
ments to:

Box MBWBR 4467
261 Madison Avenue
New York, NY 10016

Wanted To Buy Equipment

WANTED
AMPEX ACR-25’s

New or Used
Call (213) 245-8500
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Radio Programing

FRESH FEATURE IDEA
“MONEYLINE"

Ten 60-second reports each
week on new products, advice
on working smarter, investments,
and more. Fast paced and con-
versational. Heard on WJW,
WGST, WWL, 100 others. Con-
tact:

Chris Davala

Meredith Radio Syndication
404—231-0920

THE GREATEST
AUTOMATION PROGRAMMING
ON EARTH

We're proud to present the world's most unique
radio programming service designad especial-
ly for automated stations in the '80's. Now avail-
able: “The All American Request Station.”
Order your demo today. Contact:
BILL ELLIOTT
KTSJ PRODUCTIONS
71 BAY PATH WAY
BRANFORD, CT 06405
203—481-7245

For sale stations continued

0
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R.A.Marshall &Co.

Media Investment Analysts & Brokers
Bob Marshall, President

¢ MEDIA INVESTMENT ANALYSIS
¢ MEDIA BROKERAGE
¢ APPRAISALS

508A Pineland Mall Office Center, Hilton Head Island, South Carolina 29928 (803) 681-5252
809 Corey Creek, El Paso, Texas 79912 (915) 581-1038

The Original
Radio Network Series

—- BACK
1 ON
[ THE
AIR!
Now available for local purchase:

CHARLES MICHELSON, inc.

§350 Wilshire Blvd., Beverly Hills, Ca. 90212 « (213) 278-4546

For sale stations

(" SUNBELT COMBO )

— SOLID MARKET —

7 X'S CF at $2.1 Cash

Some Terms, If Qualify
CALL NOW:

305 - 453 - 3311

Donald K. Clark, Inc.
Media Broker

\_ P 0. BOX 1065. MERRITT ISLAND. FL 32952/

@ UHF CP - Florida growth mkt.
u Class A FM - top 5 market

® AM-FM - medium market.

& AM-FM - small matket.

8 LPTV's - FL, TX, SC, NC

@ AM - successful relig. format.

e —
A e
N E = &= =
=== = - E

Radio/TV Brokers specializing in

\Western Properties.

Seattle: [206) 283-2656
William L Simpson

San Franclsco: (415) 441-3377
Chester Coleman
San Dlego: {619) 728-8018
Charles R. Kinney
BROADCAST PROPERTIES WEST, Inc.
221 First Avenue West/ Seattle, WA 98119

Bill Kitchen / Dan Dunnigan

(404)324-1271

__%_:Quality Media—]

——======_(orporation—]

Florida and Georgia

Cwner is retiring, 5000 watt gospe! station in Florida,
billing over $19.000 per month. Asking $525,000,
downpayment $100.000, balance financed. 1000 watt
AM station in south Georgia, single station market, ask-
ing price $160,000, downpayment $30,000. 803—585-
4638.

STAN RAYMOND & ASSOCIATES, INC.
Broadcast Brokers & Consultants

Thinking about buying or selling? We sincerely invite
you to talk it over with us. Put our 35 years’ experience
fo work for you. Specializing in Sunbeit propertias.
1819 Peachlree Rd., NE, Suite 714, Atlanta, GA 30309.
404—351-0555.

PACIFIC NORTHWEST

Solid, profitable class C FM. Medium
market, with very rapid growth/good
economy. Cash asking price of $1.4 mil-
lion is 4.9 x 1983 cash flow. Terms also
available. Call Elliot Evers, 415—387-
0397.

@ CHAPMAN ASSOCIATES®
nationwide mergers & acquisitions
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For sale stations continued

H.B. La Rue

Media Broker
RADIO-TV-CATV-APPRAISALS

! West Coast: 44 Montgomery St., 5th
‘loor, San Francisco, CA 94104, 415—
-34-1750.

I Atlanta Office: 6600 Powers Ferry Rd.,
iuite 205, Atlanta, GA 30339. 404—956-
1673. Harold W, Gore, VP.

1 East Coast: 500 E. 77th St., Suite 1909,
lew York, NY 10021, 212—288-0737.

Wilkins
and Associates
Media Brokers

CHAPMAN ASSOCIATES®

nationwide mergers & acquisitions

©

Location Size Type Price Terms Contact Phone

FL Major AM $2325K $581K  Randy Jeffery (305) 295-2572
S Sm AM $735K $225K Ernie Pearce (615) 373-8315
S Met  AM $425K $125K  Bob Thorburn (404) 458-9226
NE Sub AM $499K Neg Ronald Hickman (401} 423-1271
Mw sm FM $160K $55K Peter Stromquist (319) 359-4768

MW Sm AM/FM  $325K $75K Bill Lochman (818) 254-6899
™ Met AM/FM  $2250K $600K  Bill Whitley (214) 680-2807
CcO Med AM/FM $695K $150K David LaFrance (303) 534-3040
Rkys. Met  AM $1400K $400K  Greg Merrill (801) 753-8090
Mts. Met  AM/FM  $1250K $250K Brian Cobb (404) 458-9226
Pac Met  AM/FM  $900K $175K  Elliot Evers (415) 387-0397

For information on these and our other available stations, or to sell, contact Dave Sweeney, General
Manager, Chapman Associates Inc., 1835 Savoy Dr., Suile 206, Atlanta, GA 30341, 404-—458-9226.

BROADCAST MEDIA
ASSOCIATES

m OREGON METRO-100KW FM/
S5KW AM. Market of 300,000. Excel-
lent facility. Real estate included.
$1.4 million, with $400,000 down.

8 WASHINGTON  MEDIUM-3KW

WALKER MEDIA &
MANAGEMENT, INC.

B Sunbelt  daytimer  Fast

3 M $325.000 15%
1 FM $300.000 35%
J AM $700.000 30%
v AM $150.000 35%
| AM/FM $275.000 45%
I AMFM $335.000 20%
| AM/FM $450.000 25%
- AMFM $250.000 30%
\ AM/FM $1.500.000 30%
2 AM $185.000 25%
i AM $25.000 downpayment
P.O. Box 1714

artanburg, SC 29304 803/585-4638

MIDWEST AM

Fulltime AM will bill app.
$840,000 with $190,000 cash
flow. Asking $1,250,000 cash.
Box Y-31.

ATTORNEY/
BROADCAST CONSULTANT

At last, one stop for acquisition and man-
agement help. Experienced profession-
al, reasonable rates. Barry Skidelsky, 132
E. 45th St, 12C, NY, NY 10017. Call
212—370-0130.

JAMAR-RICE CO.

340K down can buy this small town AMin
he oil patch of Texas.
512—327-9570
950 W. LAKE HIGH DR.
STE. 103
AUSTIN, TX 78746

WESTERN OKLAHOMA

AM/FM combo. Class C. Heart of il and
gas rich Anadarko Basin. Owner wants
out at $575,000 including real estate.
Brokers protected. Mr. Kimvon, 1475
Manley Lane, Napa, CA 94558, 707—
944-2727.

FM/1TKW AM. Market of 65,000. Well
equipped, dominant. Sites included.
$800,000, with $200,000 down.

| WASHINGTON METRO-1KW
with PSA/PSSA. Market of 100,000.
Good dial position and ratings. Site
included. Priced 1.25X revenues at
$400,000, with $100,000 down.

growing, high tech market.
$267,500, terms.

m Carolinas daytimer. Grow-
ing market, absentee -
owned. $200,000, terms.

JOHN F HURLBUT

Informatign only Itpo qr\LAJ_zTIIifi%:‘i b’r(osad- PRESIDENT

sters. tact Pat te-

S:ns?rBro:gc:cst hﬁedila?t{ssgcr:iatees‘ PO BOX 1845

316 California Avenue, Suite 647, HOLMES BEACH,

Reno. NV 89509. FL 33509
813—778-3617

MIDWEST FM

SINGLE STATION MARKET

This class A FM is the only sta-
tion licensed to small Midwest-
ern market with contiguous mar-
ket coverage o 50,000
population.  Excellent signal.
Presently operated by non-
broadcaster. An owner/operator
dream. Price: $290,000. Terms:
$90,000 down. Reply Box X-1386.
All inquiries held strictly confi-
dential.

Dan Hayslett

& assaciiies. nc
“Watiiy Drokoons
RADIO, TV, and CATV

e (214) 691-2076
11311 N Central Expressway » Dallas, Texas

SOUTH TEXAS

NEW STATION
You sign on the air! Stereo FM-
equipped. $125,000 cash/terms.
Norm, 512—663-4456. Opportunity
knocks once!

AVAILS
FRESNO,CA AREA FM
SONOMA COUNTY, CA AM

-.fﬁ'(;'ﬁ'-f-ﬂ -«%am, %C’

MEDIA BROKERS * CONSULTANTS
SERVING SINCE jgnd

16255 \entura Boulevard, Sute 219
Encino, California 91136
Area Code 213 986-3201

SPOKANE AM/FM JUST
SOLD FOR $5 MILLION +

You. however, can have 5000 days/2500 nights (direc-
tional rights only} for only $350.000 ($45.000 dn.). Buy-
ers defaulted, savings are yours if you buy before 8730/
84. Station silent; directional proof needed. Excellent
radio town. PO Box 2129. Salt Lake City UT 84110;
801—363-2002.
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SOUTHWEST AM FM
POWERHOUSES

Last five vyears profitsicash flow
$950,000. Strong retail, recreation, agri-
culture, oll, gas. Only serious and quali-
fied buyers, please. $2.2 million cash.

For sale stations continued

UHF TV CP‘S
FOR SALE

All in metro markets of over 50,000 -
150,000 population. Must sellimmediate-
ly. Asking $75,000 each. Serious, quali-
fied inquiries only. No brokers. Box Y-29.

SUNBELT
COMBO
Florida metro AM/FM combo. Ex
cellent ratings. Will sell to quali
fied buyer for $2,000,000. Box Y

$2.5 million terms. Box Y-8

32.

B AM/FM. near Knoxville. Single station market.

»  Translators: Flagstaff, Camp Verde, Prescott, Pres-
cott Valley. Omaha, Tucson & orah. $30,000 com-
lete each.
» litimer. 60 miles from St. Louis. $80.000.
B 100,000 watts covering 488,000 people with 3.16
mv/m. Deep South. $2.1 milfion, terms.

BUSINESS BROKER ASSOCIATES

THIS PUBLICATION IS AVAILABLE IN MICROFORM
University Microfilms International
300 Zeeb Road, Dept. PR., Ann Arbor, Ml 48106

615—756-7635 - 24 hours

SUNBELT AM

AM available with CP to move tower and
increase power and height. With up-
grade, station would have one of best
signals in one of the most attractive Flor-
ida growth markets. Box Y-33.

For Fast Action Use

BROADCASTING®S
Classified Advertising

BROADCASTING’S CLASSIFIED RATES

All orders to place classified ads & all correspon-
dence pertaining to this section should be sent to:
BROADCASTING, Classified Department, 1735
DeSales St., N.W, Washington, DC 20036.

Payable in advance. Check or mongy order. Full
& correct payment MUST accompany ALL or-
ders.

When placing an ad, indicate the EXACT cate-
gory desired: Television, Radio, Cable or Allied
Fields; Help Wanted or Situations Wanted; Man-
agement, Sales, News, etc. If this information is
omitted, we will determine the appropriate cate-
gory accoerding to the copy. NO make goods will
be run if all information is not included.

The publisher is not responsible for errors in print-
ing due to illegible copy—all copy must be clearly
typed or printed. Any and all errors must be re-
ported to the classified advertising department
within 7 days of publication date. No credits or
make goods will be made on errors which do not
materially affect the advertisement.

Deadline is Monday for the following Monday's
issue. Orders, changes and/or cancellations must
be submitted in writing. (NQ telephone orders,
changes and/or cancellations will be accepted.)

Replies to ads with Blind Box numbers should be
addressed to: (Box number), c/o BROADCAST-
ING, 1735 DeSales St., N.W., Washington, DC
20036.

Advertisers using Blind Box numbers cannot re-
quest audio tapes, video tapes, transcriptions,
films, or VTRs to be forwarded to BROADCAST-
ING Blind Box numbers. Audio tapes, video
tapes, transcriptions, films & VTRs are not forwar-
dable, & are returned to the sender.

Publisher reserves the right to alter classified
copy to conform with the provisions of Title VII of
the Civil Rights Act of 1964, as amended. Publish-
er reserves the right to abbreviate, alter, or reject
any copy.

Rates: Classified listings (non-display). Per issue:
Help Wanted: 85¢ per word, $15 weekly minimum.
Situations Wanted (personal ads): 50¢ per word,
$7.50 weekly minimum. All other classifications:
95¢ per word, $15 weekly minimum. Blind Box
numbers: $3 per issue.

Rates: Classified display (minimum 1 inch, up-
ward in half-inch increments), per issue: Situa-
tions Wanted: $40 per inch. All other classifica-
tions: $70 per inch. For Sale Stations, Wanted To
Buy Stations, & Public Notice advertising require
display space. Agency commission only on dis-
play space.

Word count: Count each abbreviation, initial, single
figure or group of figures or letters as one word
each. Symbols such as 35mm, COD, PD, etc.,
count as one word each. Phone number with area
code or zip code counts as one word each.
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tortunes: -

ledia

. Clifford Curly, VP and program director,
‘CV-TV Boston, joins wQTv(TV) there as VP
nd general manager.

i. Michael Donovan, general sales manager
or wkQX(FM) Chicago, numed VP and gener-
| manager. replacing James Smith, who be-
ame president ot San Josc-based Alta Broad-
asting (“Fates & Fortunes.™ Aug. 27).

lick deButts, from WwIlvv(FM) Statesville,

I.C., joins wrRAL(FM) Raleigh. N.C.. as gen-
ral manager.
lark Lowe, account cxccutive, KXIX(FM)

ella, lowa, named general manager.

kip Broussard, general manager. WHB(AM)
ansas City. Mo., joins KCFX-FM there in
ame capacity.

id Webb,
Acrrill,

manager, Merrill  Cablevision,
lowa, joins Dow-Sat of Arizona as

wanager of its Apache Junction, Ariz., fran-
hise.
ack Hitchcock, station manager. Winter

ark, Fla.. studio of wesH-Tv Orlando, Fla.,
ssumes additional duties as station manager
f Holly Hill. Fla., studios.

iandy DiPasquale, gencral sales manager,
vIVB-Tv- Butfalo, N.Y., named station man-
ger.

Jan Springer, program director, KORD(AM)
‘asco, Wash.-xzzZK-FM  Richland. Wash.,
oins KWWW(AM) Wenatchee, Wash. . as oper-
lions manager.

dary Smith, system manager, Zylstra United
Zable of Chaska and Shakopee, Minn., joins
Jow-Sat of Minnesota. in charge of installa-
ion and operation of Lake Minnetonka,
Jinn., cable system.

lichard Beesemyer, VP and gencral man-
iger, operations, ABC Owned Television Sta-
ions division, New York, named to newly
sreated position of VP, liaison, station affairs.

Yeter Bachmann, associate. labor law firm of
skoler, Abbott, Hayes & Presser. Spring-
ield, Mass.. joins NBC, Los Angeles, as
nanager, labor relations, West Coast.

vyrta Christina Sale, director of Chio Office
f Budget and Management, Columbus, joins
National Public Radio, Washington, as VP,
inance and administration.

.inda Jubent, from wiIRE(AM) [ndianapolis,
oins WTPI(FM) there as business manager.

3hyllis Florence Olson, assistant controller,
Multimedia Broadcasting, Cincinnati, joins
¥YFE-TV Greenville, S.C.. as business man-
1ger.

chris Hastings, from kDxA(AM) Pittsburgh,
oins KFWB(AM) Los Angeles as assistant con-
roller.

Jan Meadows, from KHOU-TV Houston, joins

KPHO-TV Phoenix as computer systems man-
ager.

lona Harper, assistant director of minority af-
fairs, University ol Pennsylvania School of
Medicine, Philadelphia, joins KYw-Tv there
as human resources manager.

Odalys Rodriguez, member of billing depart-
ment, Dynamic Cablevision of Florida, Coral
Gables. Fla., named collections manager.

Alicia Martinez, scnior development associ-
ate, noncommercial KAKM(TV) Anchorage.
joins  noncommercial KTOO-FM-Tv  Juncau,
Alaska, as director of development.

Marketing

Jim Kuras, exccutive
VP and general man-
ager., McCann-Erick-
son, New York, joins
Needham, Harper &
Steers there as presi-
v dent of its New York
office.

Wayne Thornhill, VP,
management represen-
tative, McCann-Erick-
son, Atlanta, joins
Clinton E. Frank Ad-
vertising, Warren. Mich.. as chief executive
officer, succeeding John Nichols, resigned.

Kuras

Warren Boorom, VP and general manager,
sales., ABC-TV, New York, named VP, spe-
cial projects and administration, sales. Rob-
ert Silberberg, VP, national sales manager,
ABC-TV, New York, named VP and general
sales manager.

Frank Visco, copywriter. Kenyon & Eck-
hardt, New York, named VP.

Named senior VPs, N W Ayer, New York:
David Lehmkuhl, group media director; J.
Desmond Slattery and Lauren Tucker, man-
agement supervisors, and Robert Oksner, ex-
ecutive creative director.

Lawrence Stillman, executive VP, executive
creative director. D*Arcy MacManus Masius,
St. Louis, resigns.

Walter Treuer, art director, Carafiello Diehl &

Associates,  Irvington-On-Hudson, N.Y.,
named VP.
Appointments, W.B. Doner, Detroit: Alan

Kalter, senior VP, director, retail account ser-
vices, o executive VP, director, retail divi-
sion; John Considine, senior VP, to executive
VP, client services, and H. Barry Levine, VP,
controller, assumes additional duties as cor-
porate secretary-treasurer. David Sackey and
Donald Riesett, VP's, account directors,
W.B. Doner, Baltimore, named executive
VP’s.

Robert Skollar, associale creative director,
Grey Advenising, New York., named VP,
group creative director.
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Ralph Patterson, from Arkansas Gazette, Lit-
tle Rock, Ark., joins Cranford/Johnson & As-
sociates there as VP and creative director.

Robert Coppinger, VP, sales development,
Scltel, New York, named senior VP, sales
development and station relations. Jeft Na-
than, from wrLD-Tv Chicago, joins Seltel
there as manager, independent sales team.

Peggy Richebourg, VP, co-op marketing.
Home Box Office, New York, joins Group W
Cable there as VP, marketing.

Jeanne Arnold, VP, manager, spot broadcast
operations, The Bloom Agency, Dallas, joins
Bozell & Jacobs there as senior VP, executive
director, regional buying operation.

Rick Haigis, account supervisor, Marvin &
Leonard, Boston, named VP.

Appointments, Independent Television Sales:
Michael Spitainick, from Katz Independent
Television, New York, to VP, sales manager.
New York; Chuck Verell, from WXNE-TV Bos-
ton, to VP, Midwest sales manager, Chicago,
and Marty Owens, from TVX Broadcast
Group, Los Angeles. to sales manager, Los
Angeles.

Richard Goggin Jr., marketing director, wiz-
Tv Baltimore, joins Della Femina, Travisano,
Sherman & Olken. New York, as VP, creative
director.

Gina Burks and Ruth Stout, associate media

directors,  Tracey-Locke/BBDO,  Dallas,
named VP’s.
Heidi von Obenauer, account Supervisor,

Ogilvy & Mather Direct, New York, joins
BBDQ Direct there as account manager.

Steve Thompson, manager of Cleveland
sales office, Katz Television. named division-
al VP.

David Landau, VP, East Coast sales, United
Stations, New York, named VP, sales, over-
seeing companies’ sales activities in New
York, Los Angeles and Chicago. He will con-
tinue to be based in New York.

Donald Cooper, senior copywriter, Keller-
Crescent, Evansville, Ind., named copy su-
pervisor. Nancy Regan Kirkpatrick and Nan-
cy Cressler, junior copywriters, Keller-
Crescent, to copywriters.

Rich Carraro, from Marschalk, New York,
joins Foote, Cone & Belding there as produc-
er.

Mary Glass, from Pearson, Clarke & Sawyer,
Tampa, Fla., joins Ensslin & Hall there as
media buyer.

Lenda Penn Washington, national sales and
marketing manager, The Learning Channel,
Washington, named to newly created position
of director of advertising.

Pat Winn, account executive, RKO Radio
Sales (now Republic Radio), New York, joins
Selcom Radio there as sales manager.

Richard Halladay, account executive, D*Arcy



MacManus Masius., Detroit, named senior
account executive. Gay Hecht, senior broad-
cast buyer, D’Arcy MacManus Masius, At-
lanta, named regional executive, St. Louis.

Named account executives, Foote, Cone &
Belding, New York: Cathy Caitoa, from J.
Walter Thompson, New York; Richard Hall,
from Doyle Dane Bernbach, New York; An-
toine Williams, from FCB, Paris; M.J. Kor-
eiva, from Needham, Harper & Steers, New
York, and Wendy Titles, from Caldwell Davis
Partners, New York.

Laurey Barnett, program manager, TeleRep,
New York, named associate program director.

Diane Moss, from Gamma Photo Labs, Chi-
cago, joins Continental Cablevision there as
advertising sales executive.

C. Stuart Maurer, account executive, Kenyon
& Eckhardt, Detroit, joins D’Arcy Mac-
Manus Masius, St. Louis, in same capacity.

Benjamin Lord, from WHTT(FM) Boston, joins
Blair/RAR, New York, as account executive.

James Berman, research-sports specialist,
Katz Communications, New York, joins
Group W Television Sales there as sports and
specials research analyst.

Peggy Watkins, local sales manager,
WRAL(FM) Raleigh, N.C., named general
sales manager. Hedy Poe, account executive,
succeeds Watkins.

Jim Harris, assistant sales manager,
WMRE(AM) Boston, named general sales man-
ager.

Betty Pazdernik, VP, Detroit regional man-
ager, Torbet Radio, joins wCZY(FM) there as
general sales manager.

Michael McCarthy, national sales manager,
KGTV(TV) San Diego, joins KOVR(TV) Sacra-
mento, Calif., as general sales manager.

Doren Dawson-Wade, regional sales man-
ager, wLNE(Tv) Providence, R.I., named lo-
cal sales manager.

D.J. Wilson, sales development manager,
KIRO-TV Seattle, named sales manager.

Appointments, KFAB(AM)KGOR(FM) Omaha:
Lyle Nelson, general sales manager, resigns;
Steve Sanders, account executive, KFAB, to
local sales manager for both stations, and Tim
Roesler, account executive, KGOR, to nation-
al-regional sales manager for both stations.

Jim Lapiana, regional sales manager, WHEC-
Tv Rochester, N.Y., joins wpGH-TV Pittsburgh
as national sales manager.

Morrie Beitch, from WFFETV Fort Wayne,
Ind., joins wHNs(TV) Greenville, S$.C., as na-
tional sales manager.

Jerry Staggs, from Lamar Qutdoor Advertis-
ing, Fort Myers, Fla., joins WCAY-Tv Nash-
ville as national sales manager.

Susan Brown, media director, S.L. Brown &
Associates, Houston, joins KRIV-TV there as
research director.

Carlos Gutierrez, communications consul-
tant, Video Station Productions, Milwaukee,
joins WCGV-TV Milwaukee as account execu-
tive.

Steve Luke, former professional football
player, Green Bay (Wis.) Packers, joins
WwTVN-TV Columbus, Chio, as account execu-
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!-lt_aidi Bluthardt, from KIXK(FM) Denton, Tex.,
Joins KRQX(AM)-KZEW(FM) Dallas as account
executive.

Appointed account executives, WDSU-TV
New Orleans: Jane Saunders, from wwL-TvV
New Orleans; John McCormick, research an-
alyst, MMT Sales, New York, and Sue Mon-
talbano, from wEZB(FM) New Orleans.

Jack Foley, account executive, WLVI-TV Bos-
ton, joins WCVB-TV there in same capacity.

Lynn Woolf, account executive, WROC-TV
Rochester, N.Y., joins wWNEV-TvV Boston in
same capacity.

Myron (Mike) Adelson, sales manager,
WMRC(AM) Milford, Mass., joins WBEC-aM-
FM Pittsfield, Mass., as member of sales
staff.

Jack_lfoley, account executive, WLVI-TV Bos-
ton, joins WCVB-TV there in same capacity.

Henry Martinez, reporter, Dynamic Cablevi-
sion of Florida, Hialeah, Fla., named account
executive.

Colleen James, from Wichita Falls Oxygen
Supply, Wichita Falls, Tex., joins KFDX-TV
there as account executive.

Dave Hoyt, from wMov(aMm) Ravenswood, W.
Va., and Dave St. Peter, from Phase One Pro-
ductions/Wharff  Advertising,  Marietta,
Ohio, join WRRR-FM St. Mary’s, W. Va_, as
account executives.

Programing

W. Patrick Campbell, from Norelco, New
York, joins RCA/Columbia Pictures Interna-
tional Video there as president, succeeding
Peter K.J. Vadasdy, who returns to Columbia
Pictures International as senior VP..

J.C. Scott, executive assistant to president,
Walt Disney Pictures, Los Angeles, named
VP, motion picture production. Michael
Rhodes, from Viacom Productions, joins
Walt Disney Productions as VP, creative af-
fairs, television division.

Stephen Kolzak, from own firm, Stephen
Kolzak Casting, Los Angeles, joins Embassy
Television there as head of casting and taient.
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Appointments, Home Box Office. New Yor
in restructuring of its affiliate relations a
marketing groups: Stan Thomas, senior V
national accounts, and William Hooks, seni
VP, regional operations, to senior VP’s, affi
ate relations, in charge of new affiliate rel
tions unit; Bob Grassi, VP, affiliate relatio
administration, to senior VP, sales operatio:
and administration, and Marilyn Russell, ¢
rector of national accounts, Sandy Jones J
regional director, Northeast region and Jan
Long, regional director, mountain region,
VP, affiliate relations.

Jetf Stein, independent director, has signt
exclusive contract with Picture Music Inte
national, Los Angeles, for all music-relat¢
filming, including television commercial
music ¢lips and long-form videos.

Kathy Zeisel, sales director, Cinaco, Los A
geles-based syndication company, joii
Acama Films, Los Angeles-based syndic
tion firm, as West Coast representative.

Thomas Ferraro, account executive, Viaco:
Cablevision, Long Island, N.Y., joins Rai
bow Programing Services, Woodbury, N.Y
as affiliate marketing manager.

Mary Martin, network supervisor, McCani
Erickson, Los Angeles, joins Telepicturt
there as media sales account executive.

Bill Macatee, reporter, NBC Sports, Ne
York, named sports reporter, NBC’s Today.

Chris Castleberry, weeckend reporter, sport:
Mutual Broadcasting System, Arlingtor
Va., named program assistant for Mutual
Larry King Show.

Russ Read, operations manager, Taft-owne
WTVN-TV Columbus, Ohio, assumes add
tional duties as executive producer, Taft Tele
vision Group.

Jerry Armstrong, from noncommerci:
KHOF(FM) Los Angeles, joins KUUL(FM) Mz
dera, Calif., as program director.

Lawrence Casey, program consultant, Unite
Sateltite Communications, New York, join
wLIG-TV Riverhead, N.Y., as program direc
tor.

David Bennett, production manage
WKHX(FM) Marietta, Ga., joins WFOX(FM
Gainesville, Ga., as production director.

Steve Kelly, production director, WHYT(FV



Detroit, joins wCZy(FM) there as assistant
program director.

Kurt Kelly, music rescarch director, WKQX(FM)
Chicago, joins KIXKiFMy Denton. Tex.. as
music director and assistant program director.

Lisa Novak, air personality. KRQR(FM) San
Francisco. assumes additional duties as music
director.

Sam Smith, free-lance sports announcer, joins
Entertainment and Sports Programing Net-
work, Bristol, Conn., as play-by-play com-
mentator.

Jerilyn Godman, producer. PM Magazine,
wMTV(TV) Madison, Wis., resigns to become
independent producer.

Michael Adinamis, national sales manager,
wMAQ(AM) Chicago, joins Tribune Entertain-
ment Co. there as account executive.

Gary Dee, air personality. WPKX(AM) Alexan-
dria, Va. (Washington), joins WERE(AM)
Cleveland in same capacity.

Bob Neal, producer and special events broad-
caster, Turner Broadcasting’s superstation
wTBS(TV) Atlanta, named play-by-play an-
nouncer for Turner's TBS Sports Southern
Conference college football broadcasts.

Jeff Dean, from KPRI(FM) San Diego. joins
KBZT(FM) there as music director and air per-
sonality.

News and Public Affairs

Edward Fischer, manager, financial planning
and analysis, CBS News, New York. named
associate director, special events.

Larry McDermott, bureau chief, Associated
Press, Mirneapolis, named bureau chief, De-
troit, succceding Charles Green, resigned.
Paul Stevens, Indianapolis bureau chief for
AP, named chief of Kansas City. Mo., bu-
reau, succeeding Fred Moen, retired.

Bill Monroe, exccutive producer and panel
member, Meet the Press, NBC News, Wash-
ington, has been reassigned to Today show as
correspondent, hosting what is described as
bimonthly video version of “Letters to the
Editor” column, beginning Sept. 3 on 8:30 to
9 a.m. NYTsegment. He will remain based in
Washington.

Kristin Ostrowski,
news director, WKYC-
Tv Cleveland, joins
WILA-TV ~ Washington
in same capacity. Pen-
ny Mickelbury, who
had been acting news
director, continues as
assistant news direc-
tor.

Beverly Lauren, staff
reporter for Louisiana
Network, in Baton
Rouge, named news director.

Stasia Kelly, from wWRMM(FM) Atlanta, joins
WFOX(FM) there as news director.

Ostrowski

Tom Claycomb, news producer, WKYC-TV
Cleveland, named news manager.

Appointments, news department. WCTI-TV
New Bern, N.C.: Mary Annick, from wWBZ-TvV
Boston, to reporter: John (B.J.) Daly, from

Gannett Newspapers, to reporter; Gordon
Mitchell, stafl’ photographer, to chief photo-
grapher, and Jennipher Blalock, from wLOS-
Tv Asheville, N.C.. and Richard Adkins,
from wRAL-Tv Raleigh, N.C., to photogra-
phers.

Steve Homan, news dircctor, wisH-TV Orlan-
do. Fla., named VP, news and public affairs.
Bill Bauman, assistant news director, suc-
ceeds Homan.

Dana Beeler Fowler, senior producer.
KTVY(TV) Oklahoma City, named executive
producer of news.

Peter Spartano, news editor and producer,
WIXT(TV) Syracuse, N.Y.. named exccutive
producer of news programing.

Heath Allen, reporter. WBRZ-TvV Baton Rouge,
named managing editor.

Pam Gentry, from wWATE-TV Knoxville, Tenn.,
and Joanne Fuchs, from wTTG(Tv) Washing-
ton, join wDvM-TV Washington as assignment
editors.

Hal Kemp, from KTRH(aM) Houston, joins
KHOU-TV there as director of editorials and
special projects.

Mark Davis, host of own talk show, WTIC-FM
Hartford, Conn., joins WTNH-Tv New Haven,

_Conn., as Hartford bureau chief.

Gemma Joseph, news anchor. WADS(AM) An-
sonia, Conn., joins wrtIC-Tv (formerly
WETGITV]) Hartford, Conn., as community-
public affairs director.

nomic Research, Needham, Mass., joins
wEEIAM) Boston as assistant editorial direc-
tor.

Tom Lawrence, news anchor, KFMB-TV San
Diego. joins KH}Tv Los Angeles in same ca-
pacitv.

Bill Monroe, from WKVA(AM) Lewistown, W.
Va., joins Mountainet, West Virginia Radio
Network. there, as industrial and afternoon
editor and news anchor.

Ginny Simone, reporter/anchor, KOB-TV Al-
buguerque, N.M.. resigns.

Donna Jordan, from WwTAE-TV Pittsburgh,
joins WDTN-Tv Dayton, Ohio. as anchor-re-
porter.

Terry Zahn, reporter and weekend anchor,
wavy-Tv Norfolk. Va., named co-anchor. 6
and 11 p.m. news.

Jeanne Blake, from WCVB-TV Boston, joins
wBzZ-Ty there as weekend co-anchor and
weekday reporter.

Dave Schreiber, Saturday moming news an-
chor, ABC Rock Radioc Network, New York,
named anchor, overnight newscasts, radio,
ABC News, New York.

Noel Morgan, chief of consumer protection,
city of Cincinnati, and Judy Alsobrooks,
from waPTTvy Jackson, Miss., join
wLwT(Tv) Cincinnati as reporters.

Named reporters, Kansas City [llustrated,
noncommercial KCPT(TV): Deborah Holmes,
from wol-Tv Ames, lowa; Randy Mason,

Raymond Kelly, from Foundation for Eco- from Sunflower Cablevision, Lawrence,
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Kan., and Carcle Whitaker, from KVIQ(TV)
Eureka, Calif.

Joni Caryl, air personality. KHI(AM) Los An-
geles. joins kMGG(FM) there as moming drive
news anchor.

Technology

Appointments, Sony Broadcast Products
Co.. Park Ridge, N.J.: Bill Powers, Southeast
regional manager, to VP. sales; Michael
Greene, manager of video recording products
management, to director, video recording
management, and Laurence Thorpe, man-
ager, studio products. to director, studio pro-
ducts.

Frederic Wilkenloh, marketing and sales man-
ager, fiber optics division, General Cable,
Edison, N.J., named general manager of di-
vision.

Gary Bradley, senior editor, VCA Teletronics.
New York. named director of editorial ser-
vices.

Walter Braun, systems engineer, RCA Ameri-
can Communications, Princeton, N.J.,
named to newly created position of VP, sys-
tems engineering and program management.

Norman Russell, from Newark (N.J.) Inter-
national Airport, and Bruce Kahn, operations
manager, Contemporary Communications
Corp., New Rochelle, N.Y., join Private Sat-
ellite Network, New York, as managers of
field operations.

John Pivirotto, post-production manager,
Western Video & Film, San Diego, joins
Positive Video, San Carlos, Calif., as oper-
ations manager.

Michael Crotts, Southeast regional manager,
Kennedy Cable, Atlanta, joins C-Cor, State
College, Pa., as regional sales manager,
Southeast, based in Atlanta.

Jerome Schwartz, product manager, LPTV/
STV, Blonder-Tongue, Old Bridge, N.J,
named manager. customer service.

Mardi Loeterman, operations manager, cap-
tioning productions, WGBH Captioning Cen-
ter, Boston, named director of center.

Raleigh Nelson, from Burroughs Corp., De-
troit, joins Mark Video, Ann Arbor, Mich.,
as account executive.

Ray Swenson, chief engineer, KTVU(TV) San
Francisco. joins noncommercial KERA-FM-TV
Dallas as VP, technical services.

Joe Wilson, staff producer, Aries Produc-
tions, Grand Prairie, Tex.-based production
and post-production facility, named VP, di-
rector of marketing.

Sue Coplin, from Compact Video, Los Ange-
les, joins Spectra Image, there, as head of
sales.

Richard Washer, from Blair Radio, Chicago,
joins Bonneville Broadcasting System there
as national account manager.

Barry Jay Cronin, director of telecommunica-
tions, Dundalk Community College, Bali-
more. joins noncommercial WGBH-TV Boston
as director of electronic text services.

Terry Grieger, chief engineer, KOGO(AM)-

KLZZ(FM) San Diego, joins Emmis Broadcast-
ing as director of engineering, based at its

KMGG(FM) Los Angeles. Tom Koza, assistant
chief engineer, KIQQ(FM) Los Angeles, joins
KMGG there as chief engineer.

Jack King, ENG supervisor, kHJ-TV Los An-
geles, joins KIEM-TV Eureka, Calif., as chief
engineer.

T ey e L S et ] |
Promotion and PR

Claudia Gray, West Coast publicity manager,
Walt Disney Pictures. Burbank, Calif.,
named director, creative film services. Arlene
Ludwig, assistant publicity director, Walt Dis-
ney Productions. named director of publicity.

Mark Zakarin, creative consultant, Los Ange-
les. joins ABC Motion Pictures there as di-
rector. advertising and promotion.

C. Richard Yarbrough, director of corporate
information, BellSouth Corp.. Atlanta, joins
newly formed Bowes/Hanlon Yarbrough
Public Relations there as president.

Sue Dewey, sccretary, telesales department,
NBC, named director, network creative ser-
vices, corporate communications, rernaining
based in Burbank.

Nancy LeBrun, manager, on-air promotion,
Bravo and Playboy channel, Rainbow Pro-
graming Services, Woodbury, N.Y., joins Hi-
Life Channel, New York, as director, on-air
promotion.

Linda Lipman, manager of press and publi-
city, WNBC-TV New York, named director of
advertising and promotion.

Jim Gill, promotion manager and public ser-
vice director, KKTV(TV) Colorado Springs,
joins WANE-TV Fort Wayne, Ind., as promo-
tion manager.

Barry Stinson, from wTOG(Tv) Tampa-St. Pe-
tersburg, Fla., joins WGNX(TV) Atlanta as cre-
ative services manager.

Diane Digit, press information writer, WABC-
TV New York, named senior press informa-
tion writer.

Bruce Kaplan, research director, KRLA(AM)
Los Angeles, joins Viacom Cable, Pleasan-
ton, Calif., as manager of research and sales
promotion,

lleene Mittleman, promotion supervisor,
WPIX(TV) New York, named creative services
manager. John Allison, from Tumer Broad-
casting, Atlanta, joins WPIX as senior writer-
producer, creative services.

Renee Johnson, member of programing and
promotion departments, KIXK(FM) Denton,
Tex., named promotion coordinator.

Kim Harbin, public relations account execu-
tive, Clarke & Co., Boston, joins WBZ-TV
there as associate publicist.

John Baldwin, from WLYH-Tv Lancaster, Pa.,
joins WATE-Tv Knoxville, Tenn., as creative
services director.

Russ Baker, from KOLR-TV Springfield, Mo.,
joins KSPR(TV) there as promotion producer.

Delton Gantt, from Advertising Inc., Tulsa,
Okla., joins KOTV(TV) there as promotion
producer.

Judy Rosenfeld, from Cal Images, Sacra-
mento, Calif., joins KRON-TV San Francisco
as design director.
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Allied Fields

Elected officers. Southern California chapter,
Society of Satellite Professionals, Los Ange-
les: Robert Wold, Wold Communications,
president; Beverly Johantgen, Videostar
Connections, vice president; Charles Fire-
stone, Mitchell, Silberberg & Knupp, secre-
tary. and Gary Standard, Video Applications,
treasurer.

Carol Schatz, general manager of Bethel
Broadcasting. Bethel Alaska. joins National
Federation of Community Broadcasters.
Washington, as president. succeeding Tom
Thomas, resigned.

Elmer Lower, president, ABC News, from
1963 to 1974, joins University of Kansas,
Lawrence, Kan.. as visiting journalism pro-
fessor.

First inductees into American Sportscasters
Association Hall of Fame, New York: Ronale
Reagan, Red Barber, Don Dunphy, Graham
McNamee and Bill Stern.

Fran Seeger, producer, Panorama. WTTG(TV)
Washington, joins Mondale-Ferraro cam-
paign there as member of press advance staff.

Deaths

Abe Lastfogel, 86, chairman emeritus, Wil-
liam Morris Agency, died of heart attack
Aug. 25 at Cedars-Sinai Medical Center, Los
Angeles. He started with talent agency in
1912 as errand boy and became president in
1932 upon death of founder William Morris,
and later chairman. He entered semi-retire-
ment after stroke in 1970. During Lastfogel’s
tenure, William Morris Agency grew from
four-agent, New York-based firm toc among
largest talent agencies in world, with more
than 550 employes (in twin New York and
Los Angeles headquarters) representing en-
tertainment figures, musicians, and sports
personalities worldwide. Firm later opened
offices in Nashville and Europe. Lastfogel
became known as “father of the package
deal” during late 1940, after negotiating all-
encompassing studio production agreements
involving directors, writers and stars. He en-
couraged formation of Four Star Entertain-
ment, founded in 1952 by his clients Dick
Powell, Charles Boyer and David Niven,
with Ida Lupino, who did not own stock, as
fourth star. During early 1950’s he introduced
first profit-participation deals for clients, now
considered standard industry practice. His
client roster included Frank Sinatra, Al Jol-
son, Eddie Cantor, George Burns, Danny
Thomas, Walter Matthau, Jack Lemmon and
Lana Turner.

Robert Milford, 84, who retired as vice presi-
dent of television network programing for
CBS in 1969, died of cancer Aug. 24 at his
home in Fort Lauderdale, Fla. Following ca-
reer in theater management, Milford joinec
NBC, New York, in early 1950, as producer
of soap operas. He joined CBS in 1953, and
remained with network for 16 years. He re-
mained consultant to CBS’s Jackie Gleasor
Show, which broadcast out of Miami, for five
years after his retirement. He is survived by
his wife, Effie Afton, and son by previous
marriage.



Mith- bFstoter

-omsat’s Goldstein:
ronsummate diplomat

1 1966, Irving Goldstein, just three years
ut of law school, was laboring in the Com-
10n Carrier Bureau of the FCC when oppor-
anity struck. The recently formed Commu-
ications Satellite Corp. (Comsat}, in the
wroes of creating a global satellite commu-
ications system_ asked Goldstein to join its
eneral counsel’s office. Goldstein had
ound his career. “It may sound corny,” he
ays, “but I felt I had some potential to exer-
ise business and managerial judgments
wer larger issues and Jarger numbers of peo-
le.™

The young man had the right idea. Gold-
tein, 46, is now president and a member of
he board of directors of Comsat, directing,
ogether with Comsat Chairman and Chief
ixecutive Officer Joseph V. Charyk. the cor-
oration’s $440-million-a-year businesses,
ind earning, according to the latest proxy
eport, more than $300,000 a year. It’s wide-
y assumed he will eventually succeed
“haryk. who turns 64 this week.

Goldstein was born and raised in the small
own of Catskill, N.Y., on the banks of the
{udson River, in the heart of Washington
rving country. (Irving Goldstein jokes that
1e was in third grade before he realized that
1s school was not named after him.) His
‘ather was the shipping manager of a cloth-
ng factory, one of the town’s leading em-
oyers.

Goldstein played the clarinet in a small
lance band throughout high school and went
0 the University of Buffalo to study music.
3ut he discovered there that his enthusiasm
‘ar outstripped his talent for the instrument.
When his family moved to the New York
»orough ot Queens, he transferred to Queens
Zollege of the City University of New York,
aking advantage of the state-subsidized
:ducation. Not knowing what he wanted to
lo, he says, he took a wide range of courses
ind ended up in 1960 with “a pretty broad
iberal arts education” and a degree in inter-
1ational relations and political science.

The bachelor’s degree was parlayed into a
aw degree from New York University in
1963. Although Goldstein enjoyed law
school intellectually, he says he “never had a
surning desire to be a practitioner of law.™ At
a sort of federal job fair, sponsored by New
York area law schools, Goldstein became
interested in the FCC and broadcast regula-
tion. After a series of interviews with FCC
representatives, he was offered a job. But,
instead of the Broadcast Bureau, he landed
in the international division of the Common
Carrier Burcau, where he helped regulate
nonsatetlite international telecommunica-
tions (submarine cables and high-frequency
radio) and where he eventually attracted the
attention of Comsat.

Goldstein’s rise through the corporate
rank was steady. According to those who

=i
IrvING GoLosTEIN—Ppresident and director,
Communications Satellite Corp. (Comsat),
Washington; b. March 27, 1938, Catskill, N.Y.;
BA, political science and international
relations, Queens College, City University of
New York, 1960; JD, New York University
School of Law, 1963; staff attorney, Common
Carrier Bureau, FCC, 1963-66; general
counsel's office, Comsat {1966-72), director
of Comsat's European office (1972-74),
director of international affairs (1974-77),
assistant general manager for external
relations and business development-
international operations (1977-79), vice
president-international operations (1979-80),
senior vice president-international
communications services (1980-81);
president, Satellite Television Corp., wholly
owned subsidiary of Comsat, 1981-82;
executive vice president, Comsat, 1962-83;
present positions since May 1983; m. Susan
Wallack, Dec. 20, 1962; children—Elizabeth
Jane, 17, and Jill Audrey, 13.

know Goldstein, he is a consummate diplo-
mat. According to those who know Comsat,
it is as much a political organization as it is a
business. The two were made for each other.

The source of most of Comsat’s revenue
(and profit) has been and, for the foreseeable
future, witl continue to be, Intelsat, the con-
sortium of 109 nations that owns and oper-
ates the world’s only global communications
satellite network. Comsat, which was
formed by an act of Congress in 1962 and
helped create Intelsat two years later, is the
sole U.S. participant in Intelsat. Other U.S.
carriers that want access to the Inteisat sys-
tem must go through Comsat and pay its
regulated price.

Throughout the 1970’s, Goldstein, affable
and quietly persuasive, thrived in the Intelsat
environment of Comsat’s World Systems di-
vision, where success was often a function
of maintaining good relations with represen-
tatives of other Intelsat nations and adeptly
handling regulatory matters. Among his oth-
er responsibilities, he represented Comsat
on Intelsat’s board of governors from 1974
to 1981 and was chairman of that body dur-
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ing the 1980-81 term.

But before he was named president in
May 1983, when Charyk stepped up to the
chairmanship, Goldstein proved he could
handle nonintelsat matters. For a year he
headed Satellite Television Corp., Comsat’s
satellite broadcasting subsidiary, where he
reinforced his reputation as an able planner
and manager. After that he was executive
vice president of Comsat for eight months
with responsibility for everything but World
Systems and STC.

Goldstein’s greatest challenges may lie
ahead. Although the revenue and profit con-
tinue to pour in from the World Systems
division, these are not the best of times for
Comsat. In the late 70°s, Comsat diversified,
acquiring some satellite-related businesses
and investing heavily in others. Most of the
new businesses soured, putting a damper on
Comsat’s earnings and depressing its stock
price.

As aresuit, Comsat is in a “‘consolidation™
phase, strengthening those businesses that
make money or show some promise and
spinning off those that don’t. As part of that
activity, Comsat announced last month it had
reached an agreement to sell its one-third
interest in Satellite Business Systems, a
company that badly misjudged the business
demand for high-speed digital communica-
tions. Comsat is selling out to its partners
after pouring $250 million into the venture
over the past nine years.

“The SBS decision was not an easy one to
make, but I think it was the right one,” says
Goldstein. “It sort of clears the agenda and
gives us breathing room.”

The big question mark on Goldstein's
agenda is STC, which is not yet in business,
but which has soaked up more than $100
million. Goldstein says Comsat still believes
in satellite broadcasting, but adds that STC’s
future depends solely on Comsat’s ability to
attract partners or investors to share the
enormous capital costs of the venture,

Goldstein is pleased with the Comsat
General subsidiary with good reason. It is
building a domestic satellite network for
NBC-TV that will generate $220 million in
revenue over the next 10 years. He is less
pleased with Comsat’s satellite hardware
businesses—TeleSystems and Amplica—
but vows to “drive them into profitability.”

According to Goldstein, he and Charyk
work closely together in a “full partnership.”
They meet for breakfast most mornings and
their offices are adjacent. “That pleases
me. ... You never know how that kind of
job or relationship is going to work out.”

The lastest scuttlebutt in Washington is
that Goldstein and Charyk are coming under
increased pressure from fellow directors to
whip Comsat into shape. Despite the stories,
Goldstein maintains that he is getting little
heat from cither the board or stockholders.
The only “real” pressure, he says, comes
from within. “I want to get things done and I
force myself to do them.” |



I Brief \

Reacting to what network termed "overwhelmingly favorable re-
sponse by both the public and the critics,” ABC-TV last Thursday
(Aug. 30) announced that new dramatic series Call te Glory will
remain on Monday night prime time schedule this fall. Series, from
Tisch/Avnet Productions in association with Paramount Televi-
sion, will remain in 8-9 p.m. NYT slot following short run that
began Aug. 13. One-hour adventure series Street Hawk, which had
been scheduled for period, will remain in production and become
“very important reserve series” for 1983-84 season. In separate an-
nouncement, ABC Entertainment President Lewis H. Ehrlict an-
nounced major realignment of early daytime schedule for network,
with recently-announced game show Trivia Trap airing at 11-
11:30 a.m., followed by game show Family Feud at 11:30-12 noon,
serial Ryan's Hopeat 12-12:30 p.m., and recently announced serial
Loving at 12:30-1 p.m. (all times NYT). Changes follow cancelia-
tion last July of The Love Report, which ABC executive conceded
"did not work.” Ehrlict also announced that actor/producer Robert
Wagner has entered exclusive commitment with ABC-TV involving
his services as executive producer and star of new prime time
series curtently in development for 1985-86 season, to be produced
by Wagner’'s R.J. Productions in association with Columbia Pic-
tures Television.
8]
Meet the Press, longest-running program on network television,
will undergo shift in statt and focus this fall as Roger Mudd, NBC
News's chief political correspondent, joins NBC News chief diplo-
matic comespondent Marvin Kalb as principal interviewers for
special political editions of series, beginning Sunday, Sept. 16, at
noon-12:30 p.m. NYT. Special Decision ‘84 editions of program
will feature in-depth interviews with major political figures and on-
scene reports, plus reports filed by NBC News political correspon-
dents covering presidential tickets. These segments will run
through early November. In addition, Herb Dudnick has been
named executive producer of program, succeeding Bill Monroe
(see page 87), and Christie Basham joins as senior producer. Betty
Dukert continues as Washington producer. Meet the Press began
on NBC-TV on Nov. 6, 1947, two years after its creation as network
radioc program.
8]
President Reagan suggested last week that television is filling voids

in American society left by decline of small towns and extended fam-
ilies. "The extended family is a thing of the past, and so is the old

Apple honors. Arthur C. Nielsen Jr., second from right, accepts
a golden apple from his New York media friends and employes
of A.C. Nielsen Co., to mark his retirement as that company's
chairman and chief executive officer. The 65-year-cld Nielsen
will serve on the board of Dun & Bradstreet, which now owns
A.C Nielsen & Co., having acquired the company for $1.3
billion. That transaction closed last week following approval by
shareholders of each company. The party, Friday, Aug. 24, at
New York's Park Lane hotel, was attended by 150 people, in-
cluding executives from the broadcast networks, station repre-
sentative firms, advertisers and agencies, media research firms
and A.C. Nielsen employes. Presenting the golden apple to
Nieisen is Irene Mastrow, a Nielsen employe, Nielsen's wife,
Patricia, and William S. Hamill, executive vice president, media
research group, look on.

tradition of generation after generation living in the same t
and the same house,” said Reagan in White House ceremo
honoring two teen-age heroes. "We're wed to mobility, and
that bind us seem looser. We watch a lot of television, seel
continuity and reassurance in the regular and predictable apg
ance of our TV stars and programs. They visit us—as if they we
friend or relative coming by for the evening. TV is increasi
becoming the American neighbor. And the fact that it serves
function reflects what it is we're missing.’
o

Steve Sohmer, senior VP, NBC Entertainment, Los Angeles,

been named executive VP. New position will add supervisio.

Tonight show, as well as program administration for divisio
u]

PBS swept annual National Academy of Television Arts and
ences news and documentary Emmy awards, winning 19 aw.
compared to 11 for ABC, 10 for CBS, and nine for NBC. Winr
were selected from 187 nominations—107 for programs and
ments and 80 for individual achievement.

(]

Television station groups Gannett, Hearst, Metromedia, Storer
Taft announced new joint venture, tentatively titled The New

gram Group, "to develop new programing and help relieve a proc
shortage that has plagued the TV industry over the past sev
years.” Group totals 32 television stations covering 45% of U.S.
households in nine of top 10 and 21 of top 30 markets. TNPG
focus on developing and distributing new, first-run entertaintr
programing.

8]

Justice Department “passed without comment” on proposed sal
two separately owned cable systems serving Bryan, Tex., alloy
transaction to go forward. Antitrust division had previously dela
purchase by McCaw Communications of both Midwest Video

Community Cablevision Corp. while requesting more informa
("Closed Circuit,” July 30). Systems together serve roughly 50,
subscribers. Times Mirror/Storer cable swap involving appr
mately 180,000 is still under review at regulated industries sec
of Justice Department, which asked for and has received addit
al information about deal. Decision is expected near end of £
tember.

8]

Satellite Business Systems’ SBS IV was in good shape late
Friday following deployment by space shuttle Discovery and fi1
of PAM rocket day before. Eighty-six-second burn of McDonr
Douglas-built PAM lifted satellite from Discovery’s low orbil
eliptical transfer orbit with apogee near geostationary altituch
22,300 miles. Firing of apogee kick motor to circularize orbi
geostationary altitude was scheduled for last Saturday afternc
PAM firing was object of much attention in satellite industry. 1
shuttle-deployed satellites—Indonesia’'s Palapa-B2 and West
Union's Westar VI—were lost last February after their PAM 1c
ets fizzled. Success of SBS [V heartened not cnly SBS, but C¢
sat's Satellite Television Corp., which plans to use five transp
ders on bird to launch its satellite broadcasting service next yt
Discovery also successfully deployed Hughes Leasat, communi
tions satellite that will be used by armed forces, on Friday morn
and was scheduled to deploy AT&T’s Telstar 3-C on Satur
morning. Like SBS IV, Telstar 3-C is relying on PAM to boost it i
transfer orbit.
ja

National Association of Broadcast Engineers and Technicians (!
BET) and RKO General Inc. met with federal mediator Joel Rosnow
New York last Thursday {Aug. 30) in effort to resolve NABET str
of about 150 union members against RKO-owned wWOR(AM)-WRKS
New York, WwOR-TV Secaucus, N.J., and RKO Radio Networ
New York (BROADCASTING, Aug. 27). Issues center on, amc
other things, pay and certain working conditions. RKQO saic
would not renegotiate its final offer submitted to union on Aug.
(Negotiations between NABET and RKQO began in July 1983))
prepared statement, RKO said NABET carne to meeting last we
“with major demands including substantial salary improvemer
benefits improvements and further operational concessions on |
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. of RKO management,” which, said RKO, “représented a major
agotiation of the final proposal and therefore was unaccepta-
" Talks broke off and, as of late last week, no new meeting was
eduled.

0

itatively scheduled to testify before Senate.Judiciary Commit-
on Sept. 11 at hearing on FCC's television ownership rules are:
> Chairman Mark Fowler, J. Paul McGrath, Justice Depart-
nt; Jack Valenti, president, Motion Picture Association of
terica, and Ted Turner, Turner Broadcasting System.

o]

V. Scripps Co. has made tender offer for 350,000 shares of
‘ipps-Howard Broadcasting Co., of which it already owns 77%
srest. John Wolfzom, treasurer of E.W. Scripps, said that in-
asing holding above 80% of company would eliminate 7% Intet-
npany tax it currently pays on dividends from Scripps-Howard
ck. -Offer is $32 per share.

m]

issachusetts’ highest court has been asked to establish “shield”
delines to protect journalists from having to disclose confiden-
I sources, outtakes and unpublished information. Twelve-mem-
t task force established last year by Governor Michael S. Duka-
petitioned Supreme Judicial Court to protect journalists from all
il and criminal actions involving sources and outtakes. Only
eptions would be when information is necessary to avoid ris-
‘Tiage of justice and available nowhere else. Massachusetts leg-
iture has several times rejected proposed shield laws, and state
e of two in country with no statutory language or court ruling
itecting outtakes and confidential sources.
D

tional Association of Broadcasters has opposed petition by Action

Children's Television seeking FCC rule prohibiting financing
angement that permits TV stations to share in profits from sale
program-related merchandise (BROADCASTING, June 25). “The
ly assured result of the rule urged by ACT's proposal could be
2 preclusion of the use of a creative tool for financing the devel-
ment of original children'’s television programing,” NAB said.
ny creative marketing plan for enhancing the development of
ildren’s programing that is not demonstrably adverse to the
blic interest should be nurtured in its embryonic stages rather
an inhibited or prematurely terminated.”

a

'C Review Board has asked Administrative Law Judge Byron E.
irrison to resolve further matters in comparative contest between
lifornia Broadcasting Corp. and Channel Islands Television Corp.
- new TV in Ventura, Calif. In initial decision, Harrison had found
iannel to be unqualified on financial and misrepresentation
sunds. As result, he awarded station to California Broadcasting.
appeal to board, Channel argued that ALJ should have consid-
xd its allegations that loan commitments California relied upon
are shams. Board said that California’s explanations needed
rst-hand testing in the laboratory of the truth.” If Califorma’s
planations "prove out, that applicant [and the board| can pro-
ed further with the satisfying assurance that no indelible blot
n sully the beleagured [California] escutcheon,” board said.
m}

comments on FCC's inquiry into fairness doctrine, Association
National Advertisers has urged commission to amend regula-
ns to make clear that “no obligation upon a broadcaster shall be
remed to be created by anything contained herein as a result of
e content of any advertisement paid for by a sponsor clearly
entified in that advertisement.”

]

3S is near final draft of presentation to advertisers and agencies
ggesting that they pay closer attention to 55 + demographics and
cio-economic factors. Idea has been publicized before (BROAD-
STING, May 21) but formal pitch, which network plans to make
i individual basis to major buyers, was delayed by upfront
1ying season. Meanwhile, executive at one of rival networks
mains unconvinced, maintaining that CBS is merely trying to
ake up for “deficiency” in demographics of its programing,
hich have traditionally skewed older.

™~

Nielsen announced last week that it will provide metered-based

ratings service to Denver beginning in November 1985. Initial sam-

ple of 300 homes (later expanded to 400) will be used. Denver will

become 12th TV market that Nielsen wiil measure by meter. Oth-

ers are New York, Los Angeles, Boston, Washington, Dallas, Chi-

cago, Detroit, San Francisco, Philadelphia, Houston and Miami.
O

Former Wall Street Journal reporter R, Foster Winans and two others
were indicted last week by Justice Department on charges of crimi-
nal conspiracy, securities fraud and mail and wire fraud, in connec-
tion with reporter’s leaking of information from yet to be published
articles in Journal's “Heard on the Street” column to stockbrokers
earlier this year. Fraud charges were based in part on as yet
untested theory that reporter defrauds his readers by failing to
disclose financial interests he may have in subjects on which he
reports.
a

Reversing decision by administrative law judge, FCC Review
Board has granted application of Focus Television Co. for new UHF
TV station on channel 64 in Kannapolis, N.C., denying application
of Community Action Communications. Chief ALJ Thomas Fitz-
patrick had granted application of Community. Board, however,
said Community should receive "decisive comparative character
demertit” because D. Garland Faw, Community's chairman/direc-
tor and proposed general manager, had been found to have “know-
ingly and fraudulently” made false oaths in federal court. Focus is
headed by management team consisting of Hugh Boyd (5.8%),
James G. Wilks (1.7%) and Ronald Honesty (3.75%); it is also
owned by about 40 others, including Douglas Ruhe and William
Geissler, owners of UPL. Boyd owned 6.63% of Home News Pub-
lishing Co., which, among-other things, owns seven radio staticns
and wkPT-TV Kingsport, Tenn., and WEVU(TV) Naples, Fla.

D

In reply comments in FCC’s Docket 80-90 FM proceeding (aka 84-
231), National Association of Broadcasters reiterated that existing
broadcasters, AM daytimers in particular, should be granted “sub-
stantial advantage” in seeking new FM facilities.

]

FCC should deny petition by Land Mobile Communications Councit
seeking additional radio spectrum for use by land mobile licensees.
So said National Association of Broadcasters in comments at FCC
last week, contending that council failed to support its request
with "adeguate” evidence of need. If commission, however, does
opt to launch rulemaking, it should limit its scope to land mobile
Teserve spectrum only, “and not to spectrum already atlocated to
serve the public interest,” NAB said.

LPTV’s granted. Using lotieries, FCC last week granted low-
power television construction permits to Mountain TV Network
for ch. 60 in Twin Falls, idaho, ch. 23, Devils Lake, N.D., and ch.
42, Osburn, Idaho.; OKTV Transiator System, ch. 67, Wood-
ward, Okia., Aquarius Media, ch. 53, Vero Beach, Fla., LPTV
Services, ch. 66, Stowe, Vt.; He's The One Broadcasting, ch.
24, Weatherford, Okla., and ch. 69, Willlams, Minn.; Kent Nuss-
baum, ch. 30, Remington, Ind.; Women's Low Power Stations,
ch. 47, Cottage Grove, Ore., and ch. 60, Snyder, Tex; Bill Lang-
don and Henry Devillers, ch. 2, Alpine, Tex., Focus Translators,
ch. 18, Cody, Wyo., Second Local Power Television, ch. 51,
Presgue Isle, Me., ch. 16, Valdosta, Ga., and ch. 25, Columbus,
Miss., Hugh Van Eaton, ch. 12, McAllen-Edinburg, Tex,
American Lo-Power Television Network, ch. 47, Ely, Nev.,
Biaine County Public Television, ch. 14, Chinook, Mont., Linda
Clevenger, ch. 19, Demopolis, Ala., International Broadcasting
Network, ch. 5, Lufkin, Tex.;, KTIV Television, ¢ch. 39, Neligh,
Neb., Jeffco Broadcast, ch. 33 Williston, ND., and ch. 21,
Topeka, Kan.; Ciassic Video Systems, ch. 44, Williston, N.D.;
Garcia Broadcasting Asscciates, ch. 51, Needles, Calif.
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COMMITTED TO THE FIRST AMENDMENT & THE FIFTH ESTAT!

FAtorialSe

Real public service

With the passing of Labor Day, the election campaigns of 1984
will begin in earnest. For the next two months, the contests for the
seats of power ranging from the American Presidency to county
registrar of wills will occupy the citizens’ attentions. For the next
two months, the American broadcaster will be at the center of the
political process.

To the broadcaster, an election year offers both opportunities
and ambiguities. Political advertising is a category of abundant
revenue that is absent in other years. It is aired, however, at the
dislocation of less seasonal accounts and, often, at the risk or
experience of legal complications. By federal law, it is also aired
at minimum rates, below those to be commanded by much other
advertising. The news coverage of political campaigns may be
less vexatious than it was before news programing was exempted
from equal-time restraints of communications law, but it still
generates its share of legal fees in fending off the complaints of
aggrieved politicians.

In the election year of 1984, broadcasters have taken on still
another job: getting out the vote. The National Association of
Broadcasters has distributed kits explaining ways to improve
turnout at the polls and audience knowledge of the candidates and
issues. There is evidence that stations are beginning to follow the
advice, with their own interpretations. The Advertising Council
has distributed radio and television spots that broadcasters can
adapt to their localized campaigns. As reported on page 67 of this
issue of BROADCASTING, the three radio-television networks,
ABC, CBS and NBC, have begun serious efforts of their own.

No higher purpose could be served than the encouragement of
voter participation in the Nov. 6 elections. Participation has been
declining since 1960, when 62.8% of the eligible electorate voted
in the Kennedy-Nixon election. Participation was down to
53.95% in 1980 when Ronald Reagan defeated Jimmy Carter.

With not much more than half of the electorate bestirring itself
on election day, candidates are winning elections on returns from
a fraction of the American population. Ronald Reagan, for exam-
ple, won 50.75% of the vote in 1980, just over half of just over
half of the electorate. Can it be said that a victory won by roughly
a fourth of the eligible vote is a reflection of the popular will?

Merely enlarging the vote is, of course, of questionable useful-
ness unless voters are provided with the information needed to
make educated choices. Broadcasting has become the principal
conduit of political intelligence. If broadcasters serve their audi-
ences well in the next two months, the results will show in the
returns of next November.

Goodbye please

Federal Trade Commissioner Michael Pertschuk is ending his
civil service, or so it is hoped, in characteristic form, with consid-
erably more passion than reason. His 273-page indictment of the
FTC under its present chairman, James C. Miller IlI, is exactly
what Miller called it: an “election-year polemic.” If, as must be
supposed, it was prepared on government time, Pertschuk owes
the taxpayers a refund of his wages.

Pertschuk in recent years has suffered many frustrations, all of
them deserved. As Jimmy Carter’s chairman of the FTC, he heard
the call to social engineering greatness. Before he was through,
he had so antagonized the Congress that it threatened 1o disband

his agency. It was in that period that Pertschuk set out to remove
or neutralize all the advertising in television programs that chil-
dren might see.

Reduced to the role of mere commissioner, with a minority
vote, he persisted. He wanted but was denied an FTC investiga-
tion of cigarette advertising that he thought, with no evidence
whatever, was persuading American youth to smoke (a rerun of
an earlier obsession). He wanted but has so far been denied the
grant of a petition urging the FTC to ban, among other practices,
all broadcast advertising for alcoholic beverages.

Washington observers with memories going back to 1970 were
surprised to find Pertschuk taking a recent interest in cigarette
advertising. Wasn’t the health hazard of cigarette smoking sup-
posed to have been eliminated when the Congress banned ciga-
rette advertising from the air? That was how the congressional
action was billed at the time, and Pertschuk must have remem-
bered. He was counsel to the Senate Commerce Committee,
where the broadcasting ban was hatched in an unlikely cabal of
tobacco companies and the Senate’s guardians of the public
health.

Pertschuk is moving to one of those Washington institutes
where Democratic thinkers are kept between federal appoint-
ments. There are many reasons to wish that the newest scholar at
the Woodrow Wilson Center will find a lifetime home.

Not such trivia quiz

Quick now, what do the following have in common: Harley
McLain, Martin Wendelken, Frank Shelton, Bill Gahres, Kurt
Lynen, Richard Congress, Andrew Pulley, Percy Greaves, David
McReynolds, Benjamin Bubar, Deirdre Griswold, Margaret
Smith, Ellen McCormack, Clifton DeBerry, John Rarick, Gus
Hall, Barry Commoner, Ed Clark, John Anderson, Jimmy Carter
and Ronald Reagan? In ascending order of votes received, all
were real-life candidates for President in the 1980 election.

Except for Ronald Reagan, we have no way of knowing who on
that list may reappear in the tabulations of the votes next Nov. 6,
but it is probably safe to say that although the characters may
change, the cast will be no smaller. It represents the magnitude of
the problem broadcasters face when the equal-opportunities sec-
tion of the Communications Act is triggered by a broadcast fea-
turing a political candidate. Some law.

Drawn for BROADCASTING by Jack Schmidt

“Hold #.”
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PICTURE THIS.

DUE TO TECHNICAL
DIFFICULTIES BEYOND
YOUR CONTROL,

YOU LOSE.

Interruption of service. It’'s the nightmare of
all satellite telecommunications system owners,
lessors, lessees, managers and operators.

If one link in the complex telecommuni-
cations chain fails, not only are revenues and
profits forfeited, but substantial unplanned
expenses can be incurred.

International Technology Underwriters
can’t prevent “rechnical difficulties.” But we
can protect against their costly effects.

As recognized pioneers and specialists in
space and telecommunications insurance, we
offer Satelfite and Telecommunications
Service Diterruption Insurance.

This program can insure revenues and
profits, as well as extra expenses. It can cover
satellite failure, ground station outage and land
lines performance. No telecommunications
systems should be without it.

For further information on this unique
insurance, contact us now.

inter.r-lal- i.onal technology underwriters

Suite 6300

2000 Pennsylvania Avenue N.W.
Washington, D.C. 20006

(2021 861-0850 Telex: 904 247

insurance Leaders in a New Age



WE BLEW THE ROOF

DOUBLEDAY'S WAVA (FM) JUMPS TO A VIRTUAL
TIE AS THE NUMBER ONE HIT STATION IN D.C.

A little less than a year ago, Washington’s
WAVA abandoned its tfraditional album
rock format. We sensed a shift in the
tastes of our listeners, and decided 1o
take a bold gamble.

We launched a new contemporary hit
format into what was already a crowded
part of the format spectrum. But then
again, as one of the newer companies in

the business, we at Doubleday have al-
ways had to make room for our product.
In a way, its a part of our corporate culture.

We're happy to report the results were
nothing short of spectacular! Our cume is
up over 50%, and our quarter hour share
jumped from a 3.2 ayear ago to a
whopping 5.6, virtually tieing the market
leader. Hows's that for improvement!

DOUBLEDAY BROADCASTING ...RADIO IS OUR ONLY
BUSINESS—AND WE KNOW [T,

WAPP(FM) WMET(FM) WLLZ(FM) WAVA(FM) KDWB AM/FM KPKE(FM)
New York Chicago Detroit Washington, D.C. Mpls./St. Paul Denver

‘h DOUBLEDAY BROADCASTING CO.

100 Park Avenue, New York, N.Y. 10017

WAPP(FM)/Lake Success-New York City,
WAVA(FM)/Arlington-Washington,
KDWB-FM/Richtield, MN

Source: Arbitron Spring 1983 and
Mon-Sun 6A-Mid, Persons 12+
AQH and Cume



