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Here's what 
women like. 

WOMEN 18 -34 

Hill Street Blues 16 
Knots Landing 16 

A Team 13 

Knight Rider 13 

Remington Steele 13 

Simon & Simon 13 

St. Elsewhere 13 

Cagney & Lacey 12 

Magnum, P.I. 12 

Scarecrow & King 11 

Fall Guy 10 

Matt Houston 7 

WOMEN 18 -49 

Hill Street Blues 16 
Knots Landing 15 

Remington Steele 14 
Simon & Simon 14 
A Team 13 
Cagney & Lacey 13 

Magnum, P.I. 13 

Knight Rider 12 

Scarecrow & King 12 

St. Elsewhere 12 

Fall Guy 10 
Matt Houston 8 

WOMEN 25 -54 

Hill Street Blues 
Knots Landing 
Simon & Simon 
A Team 
Cagney & Lacey 
Magnum, P.I. 
Remington Steele 
Scarecrow & King 
St. Elsewhere 
Knight Rider 
Fall Guy 
Matt Houston 

16 
16 
15 

14 

14 
14 

14 

13 

13 

12 

11 

9 

"Hill Street Blues," in its 5th prime - 
time season, is the favorite of young adults 
across the board. 

And young adults are the prized 
audience for which advertisers 
pay premium rates. 

Source: NSI; Cassandra. Nov. 1984 To S(1 M.,rL-..r, 

ILl 



Here's what 
men like. 

MEN 18 -34 MEN 18 -49 MEN 25 -54 

Hill Street Blues 17 Hill Street Blues 17 Hill Street Blues 18 
A Team 13 A Team 14 A Team 15 

Knight Rider 11 Simon & Simon 12 Magnum, P.I. 13 

Magnum, P.I. 11 Knight Rider 11 Simon & Simon 13 

Remington Steele 11 Magnum, P.I. 11 Remington Steele 12 

Simon & Simon 11 Remington Steele 11 Fall Guy 11 

Fall Guy 10 Fall Guy 10 Knight Rider 11 

St. Elsewhere 10 St. Elsewhere 10 St. Elsewhere 10 

Cagney & Lacey 7 Cagney & Lacey 8 Cagney & Lacey 8 

Knots Landing 7 Knots Landing 7 Scarecrow & King 8 

Scarecrow & King 6 Scarecrow & King 7 Knots Landing 7 

Matt Houston 5 Matt Houston 6 Matt Houston 7 

Don't settle for a series that's strong 
with only one sex or a few age groups 
if you can still get the unanimous young 
adult choice. 

STREET DLUES 
AN MTM PRODUCTION 

VICTORY 
TELEVISION 

New York (212) 687 -1516 
Chicago (312) 790 -3030 

San Francisco (415) 435 -9113 
Atlanta (404) 980 -2552 
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KKR comes to Storer's rescue 

A look at the new CRT 
Special report: the gear on hand at NAB 

STORER KNIGHT Kohlberg, Kravis & Roberts 
makes leveraged buyout offer for Storer of $75 in 

cash and $25 in warrants per share. PAGE 31. 

ANOTHER BIDDER o Jack Kent Cooke steps into the 
takeover fray with bid of $63 per share for 
Multimedia. PAGE 33. 

CBS -TURNER MANEUVERING O CBS begins fight to 
block unfriendly takeover bid by Ted Turner with 
filings in various courts and at the SEC. PAGE 34. 

SEASON PROLOGUE CBS wins sixth consecutive 
prime time ratings race but surprise is success of 
NBC, which leaves ABC in third place. PAGE 37. 

EQUIPMENT REVIEW The exhibit floor at the NAB 
found no new breakthroughs in technology to 
dominate the convention, but a host of upgrades 
to help broadcasters do a better job. PAGE 42 -60. 

NEW BLOOD o The newly reconstituted Copyright 
Royalty Tribunal prepares to improve agency's 
record and efficiency. PAGE 64. 

CANNES REPORT o American sellers at MIP -TV say 
despite strong value of the dollar, activity was 
healthy at international programing fair. Small 
programers report better chances overseas. 
PAGE 72. 

INWARD LOOK o NBC Chairman Grant Tinker says 
networks have ratings destiny in their own hands. 
PAGE 76. 

RADIO RESULTS Contemporary hit radio, urban 

and news /talk formats top list of top rated radio 
stations in country's largest markets. PAGE 78. 

STILL IT o Coke introduces "new" Coke with major 
advertising campaign. PAGE 80. 

NEW TIMES o CBS /Broadcast Group President 
Gene Jankowski says new strategy must be 
developed for advertising buys. PAGE 81. 

OVERCOMING LOGISTICS O Networks go to Vietnam 
for reports and live coverage of 10th anniversary 
of fall of Saigon. PAGE 82. 

THIS IS A TEST o Pentagon assembles pool of 
reporters in test of coverage guidelines. PAGE 83. 

CAUSAL CONNECTION RINDA study finds those 
stations with large news staffs tend to be 
profitable. PAGE 84. 

TECHNICAL KNOCKOUT Videostar makes 
successful transmission of Hearns -Hagler fight 
from Las Vegas. PAGE 85. 

BOARD RACE o Edward Giller, Walter May and Ted 
Snider vie for joint board chairmanship of NAB. 
PAGE 94. 

END RUN o California public television stations 
look for new funding sources after appropriations 
are vetoed by governor. PAGE 97. 

KEEPING UP WITH JONES'S o Glenn Jones of Jones 
Intercable has helped bring the limited 
partnership to cable financing. PAGE 119. 

INDEX TO DEPARTMENTS 

Advertising & Marketing 80 Editorials 122 Journalism 82 Riding Gain 86 

Business Briefly 16 Fates & Fortunes 115 Law & Regulation 64 Stock Index 92 

Cablecastings 10 Fifth Estater 119 The Media 94 Technology 85 

Changing Hands 95 For the Record 101 Monday Memo 20 Telecastings 99 

Closed Circuit 7 In Brief 120 Open Mike 28 

Datebook 22 In Sync 91 Programing 72 

Broadcasting (ISSN 0007 -2028) is published 52 Mondays a year by Broadcasting Publications Inc., 1735 DeSales Street, N.W. Washington. D.C. 20036. Second -class postage paid 
at Washington, D C and additional offices. Single issue $2 except special issues $3.50 (50th Anniversary issue $10). Subscriptions. U.S. and possessions: one year $65, two years 
$125. three years 5175. Canadian and other international subscribers add $20 per year. U.S. and possessions $170 yearly for special delivery. $100 for first -class. Subscriber's 
occupation required. Annually: Broadcasting O Cablecamng Yearbook $85. Across the Dial $6.95. Microfilm of Broadcasting is available from University Microfilms, 300 North Zeeb 
Road, Ann Arbor. Mich. 48106 (35mm, full year $55). Microfiche of Broadcasting is available from Bell & Howell, Micro Photo Division. Old Mansfield Road. Aboster, Ohio 44691 ($37/ 

yr.). Postmaster please send address corrections to Broadcasting. 1735 DeSales St.. NW Washington. D.C. 20036. 

INDEX TO ADVERTISERS: Al-. . Associates 18 o Almi Television 74 D Arbitron Ratings 55 0 Associated Press Broadcast Services 160 Auditronics, Inc. 26 D Blackburn & Co., Inc. 
94 D Centro 45 D Cetec Antennas 54 0 Classified Ads 105 -114 0 Claster Television Productions 61 D Columbia Pictures Television 8 -9 o Continental Electonics 86 D Delta 
Electronics 43 0 The Dow Chemical Co. 60 o Embassy Telecommunications 17, 19 o Norman Fischer & Associates, Inc. 96 0 Grandy & Berkson Media Brokers 98 0 
Harrington, Righter & Parsons, Inc. 51 D The Ted Hepburn Co. 95 0 Horizon International 77 D Independent Insurance Agents of America 590 Kalamusic 88 0 Katz Front Cover 

KHJ -TV 29 0 King World 4, Fourth Cover o LBS Communications Inc. 14, 28, 56, 64, 70, 75 0 H.B. LaRue. Media Broker 99 o Lorimar 40-41 0 MCA TV 21, 23, 25, 39 0 
MicroLink Communications, Inc. 52 0 Microprobe Electronics, Inc. 58 0 Modulation Associates 50 D Motorola 87 0 NBC Radio 27 0 Orion Television Syndication 81 0 
Professional Cards 102, 103 0 Republic Pictures Corp. 6 o Seltel Third Cover o Services Directory 103 0 SFM Entertainment 11, 53 0 Springwood Psychiatric Institute 65 0 
Standard Rate & Data Service, Inc. 93 0 Sunbow Productions, Inc. 61 0 D.L. Taffner 15 0 D.L. Taffner Syndication Sales 69 0 Torbet Radio 30 0 Tribune Entertainment Co. 57 0 
United Stations Radio Networks 62 -63 0 Utility Tower Co. 49 0 Victory Television Second Cover/3 0 Vital Industries 47 0 Warner Bros. Television Distribution 12 -13 0 Westwood 
One 89 0 WLVI -TV 67 



(SOB.,,)NO/WORE 
SITCOMS.' 
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GET SWIM 

410 

//4 

Everyone's talking about a shortage of sitcoms. Nonsense! 
We've got 138 half -hours of one of the best and most popular 
comedies of them all. GET SMART. In color and available right now. 

Remember! GET SMART, with creators you couldn't afford today, 
Mel Brooks and Buck Henry ... a string of network and syndication 
successes a mile long ... stars "Would you believe" Don Adams 
and Barbara Feldon ... and a show thats a cult among a 
new generation of viewers! 

So dry your tears, Sheila, Cause great 
comedy series like GET SMART may be rare, 
indeed. But definitely available. 

Call your Republic representative and 
find out when you can have these 
comics stripping for you. 

REPUBLIC PICTURES CORPORATION 12636 BEATRICE STREET. PO. BOX 66930, LOS ANGELES, CA 90066 -0930 (213) 306 -4040 TELEX /TWX 910- 343 -7417 



Swat at swaps 

Senator Ernest Hollings (D- S.C.), 
ranking minority member on Senate 
Commerce Committee, will try to make 
good his threat to overturn FCC's proposal 
to permit public broadcasters to swap 
their VHF channels for commercial UHF's, 
plus cash. When Senate Commerce 
Committee marks up FCC authorization 
bill Tuesday, April 30, Hollings will offer 
amendment that would freeze television 
noncommercial allocations. But Hollings 
will have fight on his hands. Senate 
Commerce Committee Chairman John 
Danforth (R -Mo.) believes FCC should be 
allowed to continue with rulemaking. 

Figure from past 

Major feature of hearing scheduled May 
21 by House Telecommunications 
Subcommittee on beer and wine 
advertising is likely to concern fairness 
doctrine. In light of counteradvertising 
bill proposed by Representative John 
Seiberling (D -Ohio) (BROADCASTING, 
April 22), question of whether fairness 
doctrine should apply to advertising and 
commercial speech is likely to be raised. 
And scheduled to testify on that issue is 
John Banzhaf, George Washington 
University professor, who filed orginal 
complaint that led to FCC's decision to 
apply fairness doctrine to cigarette 
advertising before latter was banned from 
air. 

Dougan sidetracked 

Senator Richard Lugar (R- Ind.), 
chairman of Senate Foreign Relations 
Committee, is newest obstacle to State 
Department's plan to reorganize its 
international communications policy - 
making functions. Senator Ernest F. 

Hollings (D- S.C.), ranking minority 
member on Senate Appropriations 
Subcommittee on Commerce, Justice, 
State, and Judiciary put original "hold" on 
proposal to create new bureau by merging 
Office of International Communications 
Policy into Office of Coordinator of 
International Communication and 
Information Policy, headed by 
Ambassador Diana Lady Dougan. And he 
has maintained that "hold" despite State's 
efforts to persuade him of plan's value. He 
feels State would be moving "competent" 
office into "incompetent" one. Lugar has 
long felt that bureau would be larger 
structure than necessary to house 
coordination function. Now he has doubts 

about specifics of State's reorganization 
plan. His staff will pursue matter with 
State Department. 

Adding to State's problems in 
obtaining approval of its reorganization 
plan is report of department's inspector 
general criticizing way State handles its 
communications policy- making 
(BROADCASTING. April 22). Among other 
things, report, issued in December, 
dismissed as inadequate three possible 
plans for remedying situation -including 
one that resembled reorganization State 
later proposed. 

Homegrown journalism 

Local radio news service for music 
stations is idea being studied by Group W 
Radio executives. According to Warren 
Maurer, Group W vice president/AM 
stations, service may initially be launched 
in those markets where company can draw 
upon staff and resources of its all -news 
outlets: WINS(AM) New York, KFWB(AM) 
Los Angeles and KYW(AM) Philadelphia. 
If successful, service could be expanded to 
three other markets, Boston, Pittsburgh 
and Chicago, where Group W has staff at 
owned AM stations although those 
stations don't emphasize news. Concept 
would be local variation of network 
radio's offering of national and 
international news. 

Off the air 

Officials of both Paramount and parent 
company, Gulf + Western, went public 
last year with announcement that they 
were seriously interested in becoming 
television station group owner. Much ado 
was made of statements at time because of 
G + W's billion- dollar kitty from 
divestiture of subsidiaries and stock 
portfolio. Since then, however, G + W 
chairman, Martin S. Davis, has passed on 
more than one opportunity to buy 
stations, including Gulf Broadcasting, 
which went to Taft. According to several 
reliable sources, company thinking has 
changed, and future will not likely 
include station ownership. 

Heavenly bird 

Name of Dominion Video Satellite Inc., 
Naples, Fla. -based start-up company 
headed by Bob Johnson, may be sleeper 
in increasingly confusing satellite 
broadcasting sweepstakes. It was one of 
eight original high -power DBS permittees, 
and, unlike other members of pioneering 
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group like CBS, Western Union and 
Comsat, it is forging ahead with unique 
plan that would put it in business in 
summer of 1988. Dominion has promised 
to turn over one of eight nationwide 
channels on DBS system to group of 24 
religious broadcasters including Oral 
Roberts, Jim Baker, Billy Graham and 
Jerry Falwell. Johnson expects religious 
broadcasters to urge faithful to buy and 
install .6 -meter dish to receive their 
programing, thereby creating market for 
Dominion's other seven channels of 
"family- oriented" subscription 
programing. Dominion is considering 
launching interim two -channel service 
using medium -power Ku -band bird. 

Down to wire 

At deadline last week, International 
Brotherhood of Electrical Workers local 
1212 and noncommercial WNET(TV) New 
York (which co- produces PBS's MacNeill 
Lehrer NewsHour with noncommmercial 
WETA[TV] Washington) were still 
negotiating new contract for station's 
some 70 technicians, including camera 
operators and editors. Contract expired 
Dec. 31, 1984, but was extended until 
tomorrow (April 30). Jurisdictions are 
said to be main issue. 

Overexposure 
Environmental Protection Agency FM 
radio "hot spot" list is ice cold. According 
to list, more than 230 cities were sites of 
antennas that expose public to excessive 
radiofrequency radiation, but EPA source 
acknowledged that any number of sites 
mentioned may be incorrectly listed since 
"unofficially released" report came from 
computer data garnered five years ago for 
comparative cost studies. EPA was 
swamped by calls, up to 100 per day, 
from worried stations following mid -April 
reports in national press. FCC officials, 
who are working jointly with EPA on 
issue, were also said to be speechless 
following release of outdated list. 

Efforts to deal with actual trouble spots 
appear to be continuing unimpeded, 
however, with joint on -site study set to be 
conducted starting May 6 by EPA and FCC 
at Cougar Mountain, Wash., where 
several stations share multiple- antenna 
tower and have received complaints from 
local civic association. Week -long 
investigation will be similar to 1984 
Honolulu inquiry which turned up several 
sites exceeding recommended public or 
occupational RF radiation exposure limits. 



~~.~...~=~.~.."..°"AZ=~=`,,en="°"~ 



NEW YORK WNEW -TV 

LOS ANGELES KTLA 

CHICAGO WFLD -TV 
PHILADELPHIA WTAF -TV 
SAN FRANCISCO KBNK 

BOSTON WLVI -TV 
DETROIT WKBD -TV 
WASHINGTON, D.C. WDCA -TV 

DALLAS KTVT 

CLEVELAND 

HOUSTON 

PITTSBURGH 

MIAMI 
MINNEAPOLIS 

ATLANTA 

SEATTLE 

TAMPA 

ST. LOUIS 

DENVER 

SACRAMENTO 

BALTIMORE 

INDIANAPOLIS 

HARTFORD 

WCLQ-TV 

KNTV 
WPGN-TV 
WTVJ 
KMSP-TV 
WGNX 
KCPQ 

WFTS 

KDNL-TV 
KWGN-TV 
KTXL 
WBAL-TV 
WRTV 
WTIC 

L(2ILL 

1,- 

Marke 
PHOENIX 

PORTLAND, 

SAN DIEGO 

CINCINNATI 

KANSAS CITY 

NEW ORLEANS 

CHARLOTTE 

GREENVILLE, S.C. 

COLUMBUS, OH 

OKLAHOMA CITY 

BIRMINGHAM 

RALEIGH 

MEMPHIS 

HARRISBURG 

NORFOLK 

CHARLESTON, W.V. 

DAYTON 

ALBANY 

GREENSBORO 

RICHMOND 

LITTLE ROCK 

WICHITA 

UTP 

KPTV 
KUSI-TV 
WXIX-TV 
KZKC 

WGNO-TV 
WSOC-TV 

WLOS-TV 

WTVN-TV 
KGMC 

WBRC-TV 
WRAL-TV 
WMC-TV 
WPMT 
WYAN 

WVAN-TV 
WRGT 

WUSV 

WGGT 

WWBT 
KLRT 

KSAS 

MOBILE 

KNOXVILLE 

ALBUQUERQUE 

JACKSONVILLE 

DES MOINES 

DAVENPORT 

CHATTANOOGA 

JACKSON, MISS 

TUCSON 

EVANSVILLE 

COLUMBIA, S.C. 

SPRINGFIELD, MA 

LAS VEGAS 

CHARLESTON, S.C. 

LAYFAYETTE, LA 

FT. MYERS 

SAVANNAH 

BINGHAMTON 

COLUMBUS, GA 

WILMINGTON 

MACON 

FAYETTEVILLE 

WENATCHEE 
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22 all new, first -run episode 

in association with LBS Communications, Inc. 

WALA-TV 
WKCN-TV 
KGSW 

WTLV 

KCBR 

KLJB 

WDSI-TV 
WJTV 

KPOL 

WTVW 

WLTX 

WGGB-TV 
KVVU-TV 
WCBD-TV 
KLFY TV 

WFTX 

WTOC-TV 
WMGC 

WXTX 
WJKA 
WGXA 
WKFT 
KCWT 
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HBO scrambling 

Home Box Office Inc. said last week that it 
had started testing scrambled feeds to East- 
em affiliates of its Cinemax service and that 
tests to Eastern HBO affiliates will start to- 
day (April 29). The tests, to be carried out 
initially during interstitial program periods 
between features, are to insure that de- 
scrambler units sent to the East Coast sys- 
tems are installed correctly and operating 
properly. All affiliates in good standing have 
been given one descrambler unit for each 
Cinemax and HBO receive antenna they 
have installed at their system head -ends. 
HBO said the tests will also confirm that all 
operators have completed and returned to 
HBO a descrambler authorization- registra- 
tion card. Testing on the Cinemax Western 
feed started March 15 and scrambling of 
this feed is now operational daily, HBO re- 
ported. It said tests on the HBO Western 
feed started April 15. 

A union for C -SPAN? 

C -SPAN may soon be a union shop. 
The National Association of Broadcast 

Engineers and Technicians (NABET) has 
petitioned the National Labor Relations 
Board to conduct an election among C- 
SPAN production employes to see if they 
want to be represented by the union. 

After meeting with between 20 and 30 of 
the affected employes in the union's Bethes- 
da, Md., offices three weeks ago, Harry 
Coyte, NABET's director of organizing, said 
he felt "confident" that the union would be 
voted in. But, he said, he doesn't know 
whether enthusiasm for the union has 
grown or waned since then. 

Before the vote can be taken, the NLRB 
has to determine how many of C- SPAN's 83 
employes are eligible for union representa- 
tion, part of the co -called "unit." NABET has 
identified 46 production technicians and 
engineers it believes should be part of the 
unit. The NLRB will rule on the unit size 
following a hearing on Thursday (May 2) un- 
less the union and C -SPAN can settle on a 
number before then. 

Once the unit is established, it will take a 
simple majority of it (24 or 46 votes, for in- 
stance) to vote in the union. If the union gets 
in, said Coyte, it will decide what its wants 
and then begin negotiating a contract with 
C -SPAN. 

Between now and the election, said C- 
SPAN spokeswoman Susan Swain, C -SPAN 
management will be talking with their em- 
ployes in hopes of heading off the move- 
ment toward unionization. "We hope we can 
solve the problems before something like a 
union is necessary," she said. 

As Swain tells it, a union, with its de- 
mands for more money and more benefits, 
could put a strain on the nonprofit network, 
which has been mn on a shoestring since its 
inception six years ago. If costs go up, she 
said, either C -SPAN rates will be raised or 

employes will be laid off. 

Coast is clear 

A Los Angeles judge has approved a $2.7- 
million emergency bank loan to Communi- 
Corn Cable Television, the Los Angeles ca- 
ble operator that sought protection under 
federal bankruptcy laws last January. The 
payment, authorized by Bankruptcy Court 
Judge Richard Mednick, will allow the sys- 
tem to operate at least through June 30, by 
which time a new financial plan is expected 
to be announced for continued operation 
during the balance of 1985. 

CommuniCom, believed to be the first 
major urban system to declare bankruptcy, 
has about 47,000 subscribers in a 300,000 - 
home franchise extending from downtown 
Los Angeles west to Venice Beach. The 
largest of 14 area franchise holders, the 
company has reported debts of more than 
$165 million. 

The Bankruptcy Court is supervising pri- 
vate lending to CommuniCom by Security 
Pacific National Bank and First National 
Bank of Boston. The company, which re- 
ceived a $2.3- million loan last February, is 
expected to seek additional loans totaling at 
least $10 million some time by the end of 
this year. 

According to CommuniCom's new chief 
executive officer, Richard E. Matthews, the 
company is still talking to possible buyers 
about selling the system but no serious dis- 
cussions are pending. 

In an unrelated move, the Los Angeles 
Board of Telecommunications Commission- 
ers has unanimously approved a draft ordi- 
nance that would grant United Cable a 10- 
year replacement franchise for the 166,000 - 
home East San Fernando Valley franchise. 
The present franchise is due to expire in 
1987, however United has argued that it 
needs more time to complete construction 
of the system. The commission is requiring 
that United make an upfront payment to the 
city of $500,000 for deferment of certain ac- 
cess facilities the company had proposed in 
its 1980 franchise proposal. 

Financial expansion 

The Financial News Network, Santa Moni- 
ca, Calif., plans to expand to a 24- hour -a- 
day schedule in May, with the addition of 
evening and weekend sports programing. 
The basic cable program service added four 
hours of nightly sports programing, under 
the title Score (8 p.m.- midnight NYT) on 
April 1. The four -year -old service has also 
shifted its Wall Street Final to the 7 p.m. -8 
p.m. time slot. 

Anheuser -Busch's AB- Sports and Dallas - 
based Pro Sery Television are producing the 
weekend sports fare, while Pro Sery is han- 
dling weeknight sports. The expanded 
schedule also includes business news up- 
dates and sports scores. Other offerings are 
Business Today, fed at 6 -8 a.m. NYT and 
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again at 9 -10 a.m. following BizNet, from the 
U.S. Chamber of Commerce. 

According to FNN, AB- Sports will con- 
tribute some subscribers and program ele- 
ments previously committed to the Sports 
Time regional cable service in which AB- 
Sports was a partner with Multimedia and 
TeleCommunications Inc. The venture went 
out of business March 31. FNN has taken 
over transponder time that was previously 
allocated to Sports Time. 

The network, which serves 18 million 
homes via about 1,000 cable systems, ex- 
pecks to show its first profit later this year. 

Pacific berth 

One out of every five residents of the Pacific 
island of Guam were expected to turn out 
last Saturday (April 27) for the launch of the 
Home Box Office and Cinemax pay televi- 
sion services on Guam Cable Television, ac- 
cording to HBO. "With the entire island of 
Guam invited to attend, this may well be the 
largest turn-out for a pay TV launch in the 
history of the cable industry," declared Lee 
M. Holmes, president of Western Systems 
Inc., Guam Cable's parent company. 

The launch party, held in Ypao Park, was 
to include a fireworks display, celebrity ap- 
pearances and a preview look at HBO's USA 
For Africa music special. 

Guam joins Puerto Rico, the Virgin Is- 
lands and the 50 states in receiving the two 
Time Inc. -owned pay services. The pro- 
graming reaches Guam by tape -delay from 
recordings made at Western's Pasadena, 
Calif., headquarters. The island system 
passes 28,500 homes and serves 23,000 sub- 
scribers. 

Audio consolidation 

Star Ship Stereo, Satellite Syndicated Sys- 
tems Inc.'s cable audio service, introduced 
a number of changes last week, in some 
cases getting rid of duplications, in others 
cutting costs, and in some cases doing 
both. 

SSS terminated its Satcom IV lease and 
consolidated certain formats on Satcom III. 
"With more and more cable systems turning 
away from Satcom IV," said Jim Trecek, SSS 
vice president for sales and marketing, "the 
expense of leasing subcarrier space and the 
equipment required to look at an extra satel- 
lite has become cost -prohibitive for both 
SSS and system operators." 

Star Ship Stereo has been offering a pack- 
age of 11 full-time, commercial -free formats. 
Termination of the Satcom IV lease was 
made possible by combining the Rock and 
Rhythm & Blues channels into a single new 
format called Hot Hits. Among other 
changes, the classical format is being re- 
placed by wFMT(FM) Chicago programing. 
SSS is also moving its In Touch Network, a 
free reading service for the visually handi- 
capped, to Satcom III, which it said will al- 
low more systems to offer this service. 

SSS said it had also learned that the origi- 
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original Star Ship Stereo package featuring 
marketing, equipment and technical assis- 
tance met the needs of very few cable opera- 
tors. 

"We learned that unless a system is corn - 
mitted to marketing and selling premium 
audio, it just isn't going to work well for 
them," Trecek said. This is the reason SSS 
now also strongly recommends that a sys- 
tem have a direct marketing staff in place 
ready to sell the new service before con- 
tracting with us." 

Before being offered the complete Star 
Ship Stereo pay package, SSS said, a sys- 
tern must qualify with 20,000 or more sub- 
scribers, 85% pay -to -basic penetration and 
55% basic -to- homes -passed. 

Earlier this year the audio service shifted 
its emphasis from premium to basic. It now 
offers three packages: Star Ship Stereo I, a 
complete premium package; Star Ship Ste- 
reo II, premium a la carte, and Star Ship 
Stereo III, basic a la carte. Officials said that 
effective April 22, the new Hot Hits format 
started from Satcom III, transponder 6, and 
all other Star Ship Stereo formats were avail- 
able from Satcom III, transponders 6 and 8, 
and Galaxy I, transponder 3. 

PPV test 
Pacific Bell, through its Pacific Telesis sub- 
sidiary, has announced plans to work with 
one or more California cable operators 
"within the next few months" on a 90 -day 
"impulse" pay- per -view experiment. The 
system would enable viewers to make last - 
minute decisions to subscribe to special 
programing, including movies, sports 
events and concerts. The process -which 
the company estimates will take about 10 
seconds -is set in motion when a cable 
subscriber dials a specific ordering number, 
which is routed first to a telephone company 
switching center and then to the cable sys- 
tem's computer. The customer is automati- 
cally billed and the programing is released 
for viewing. 

"Pacific Bell is creating a mechanism that 
can handle a virtually infinite number of 
calls at once," the San Francisco -based tele- 
communications provider claimed. Product 
manager Donna Brickell said Pacific Bell 
may eventually license the system outside 
California, assuming legal clearances may 
be attained. 

"We feel we're ahead of the competition," 
said Brickell. "Most others" [impulse PPV] 

systems are still in the paper stage." 
Pacific says it soon expects to announce 

an agreement with an unnamed cable com- 
pany for a three -to- six-month test of its sys- 
tem in a major California city. The company 
says it hopes to enter other markets in the 
state in 1986. An estimated 400,000 Califor- 
nia homes are equipped with addressable 
converters. 

Last March, Pacific Bell disclosed it had 
developed a new digital communications 
technology that can switch a single tele- 
phone line into two voice and five data 
channels, suggesting that this might lead to 
introduction of Bell- assisted PPV, videotex 
and security systems. 

Going north 
Turner Broadcasting System's Headline 
News, the round -the -clock, short- format 
news service, is now available to cable sub- 
scribers in Canada, where Turner's CNN, 
the round -the -clock service offering news in 
greater detail, has been available since last 
August. 

City boosters 
Arts & Entertainment Network and Partners 
for Livable Places, a coalition of some 600 
organizations and individuals seeking to im- 
prove the quality of life in urban communi- 
ties, are holding a documentary competition 
and inviting 17 U.S. cities -and cable oper- 
ators in those cities -to participate. A&E 
said the cities are the 17 chosen as "the 
most livable" in North America in a book, 
"City Assets," to be published by Partners 
for Livable Places. 

The cities and their cable operators are 
invited to tell of their accomplishments. The 
entries, due by April 1, 1986, will be judged 
on artistic and informational merit by a pan- 
el representing A&E, Partners for Livable 
Places and the National Endowment for the 
Arts' design arts program. A&E said it will 
air the winning documentary and that a do- 
nation of $5,000 will go to a deserving com- 
munity organization in the winning city, 
with another $5,000 for the local cable sys- 
tern to encourage local programing. 

Cities eligible to enter the competition 
were identified as San Antonio, Tex.; Seat- 
tle; Pittsburgh; Portland, Me.; St. Paul, 
Minn.; Tulsa, Okla.; Tampa, Fla.; Indiana- 
polis; Memphis; Chattanooga; St. Louis; 
Baltimore; Denver; Louisville, Ky. ; Salt Lake 
City; Richmond, Va., and Vancouver. 
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THREE'S A CROWD 

100 CLOSE FOR COMFORT 

It takes a great original to make a 
great copy. 

Each of the original series was 
already a runaway winner in Britain 
before it became a major hit produced 
in America. 

Same wonderful characters. 
Same comedy situations. Same solid 
audience appeal. 

Originals and copies: Fast, funny, 
outrageous sitcoms. Established 
audience -pleasers on both sides of 
the Atlantic. 

Now you can put the audience 
power of the Thames Comedy 
Originals to work for your station. 
Strong, competitive half hours for cost - 
effective stripping. 

You'll get the same ingredients that 
made their American cousins such 
big hits -for much less. 

So while it's great to show off the 
copies, remember: now you can afford 
the originals, too. 

Program the 156 Thames Comedy 
Originals back -to -back with American 
sitcoms -for proven performance in 
ratings and bottom -line profits. 

Originals and copies are available from 

D.L. Taffner 
New York 
(212) 245 -4680 
Atlanta 
(404) 393 -2491 

Chicago 
(312) 593 -3006 

Los Angeles 
(213) 937 -1144 
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GEORGE & MILDRED 

ROBIN'S NEST 

KEEP IT IN THE FAM 



C _ Sl ess oBrie ly 

I TV ONLY I 1 

Southern Bell o Business sales will be 
promoted in six -week flight to start this 
week in 21 markets, including Charlotte 
and Greensboro, both North Carolina. 
Commercials will be scheduled in prime 
and fringe slots. Target: men, 25 -54. 
Agency: Tucker Wayne & Co., Atlanta. 

Jim Dandy o Hunks O' Chunks dog food 
will be spotlighted in three -week flight 
starting on May 6 in 17 Southeast 
markets. Daytime and fringe periods will 
be used for commercials. Target: women, 
25 -49. Agency: Cole Henderson Drake, 
Atlanta. 

New England Apple Products o 
Various juices will be highlighted in three - 
week flight set to start in early May in 
eight markets, including Hartford, Conn., 
and Providence, R.I. Commercials will 
be carried in daytime and fringe periods. 
Target: women, 25 -54. Agency: Cabot 
Advertising, Boston. 

Endicott Johnson o Dress shoes will 

be accented in two- to three -week flights 
in about 12 markets, including 
Cleveland and Tampa, Fla., starting this 
week. Commercials will run in all 
dayparts. Target: men, 25 -54. Agency: 
Eric Mower & Associates, Syracuse. 
N.Y. 

Kinney Shoe Corp. o Three -week flight 
is planned in about 30 markets, starting 
in late May. Commercials will be 
presented in daytime, fringe and prime 
positions. Target: adults, 18-49. Agency: 
Sawdon & Bess, New York. 

Beck's Beer o Nine markets will carry 
commercials as part of flight starting in 

early May and continuing for four 
weeks. Commercials will be slotted in 
fringe, prime and sports periods. Target: 
men, 18 -34. Agency: Della Femina, 
Travisano & Partners, New York. 

I I RADIO ONLY 

Reynolds Recycling o Two -week flight is 
scheduled to begin in late May to 

Ap SALABLE UPCOMING FEATURES 

w REcI'IEcK : AP R DIO WIRE , 
OF MAY 6-Explore 

> 

,, -WEEK 
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changing role 
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einm mother health 

gifts for the thoroughly modem 
90-second, weekday feature covering 

/{ regular 90 -sec in its loafers 

FEELING GOOD- 
designed to appeal to a nation that's traded 

and fitness 
shoes. 

. crop 

for running shoes. Scripts move overnight. 

AP WIC) NE1 ORK 

R CONSUMER - Cynthia Hecht offers advice on 

a sweet deal on a major appliance 
to avoiding a 

HOW TO BE A BETTE 

everything from feeding r in her 60-second feature show entitled, 

souring experience 
Features 

lace week at 6:32 and 10:32 a.m. ET 
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of health 
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days a 

TO YOUR HEALTH Health and Medicine. 90- second 
from 

updates on health care research, plus advice on ever 
fitness news in our series entitled, H 
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feature up Get your daily dose 

CHIP 

to fallen arches. 
Computers play a central role in everyone's 

CHIP TALKe 
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high-tech world in his daily 

lives and Dave Ross explains this fascinating each. 

feature "Chip Talk." Feature shows 

For more information call )800) 82Iß747 

QASSOClATED PkESS BROADG45TSERVICES 

Let there be light. GTE Lighting Pro- 
ducts and its advertising agency, Doyle 
Dane Bernbach, New York, have created 
a character, called "Mr. Light," to star in 

their new TV commercials as spokesper- 
son for Sylvania light bulbs. The cam- 
paign is designed to increase awareness 
for Sylvania light bulbs among consum- 
ers and trade customers while helping to 
differentiate those products from com- 
peting brands. The commercials begin 
airing today (April 29) and the initial flight 
will run through May 26. The commer- 
cials will be carried on a wide range of 
network TV programs, including 60 Min- 
utes and Simon & Simon on CBS -TV; 
20/20 and Hardcastle & McCormick on 
ABC -TV, and Riptide and Knight Rider 
on NBC -TV 

supplement effort that started in mid -April 
in 27 markets, including Atlanta, New 
Orleans, San Francisco and Tampa, Fla. 
Commercials will be carried on 
weekdays from 6 a.m. -7 p.m. and on 
weekends from 10 a.m. -3 p.m. Target: 
adults, 25 -54. Agency: Martin Agency, 
Richmond, Va. 

Joseph Huber Brewing o Augsburger 

,O pgt 
KRLR -TV Las Vegas: To Adam Young (no 
previous rep). 

a 
Worlo(AM)- wwwM(FM) Toledo, Ohio: To Blair 
Radio from Torbet Radio. 

O 

WXXX -FM Burlington, Vt.: To Queen Co. 
(New England rep). 
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Magic box. New television commercial for Allied Corp. promotes company§ advanced 
technology by demonstrating company's EFIS (Electronic Flight Information System), in use 
to help locate man who is drowning in open sea. Commercial notes that "this little box tells 
researchers where they have been and where they're going." Commercial began airing April 

20 during CBS -TV's coverage of Heritage Golf Classic. It will continue to run during network 
sports programing (golf and tennis) to reach target audience of potential investors in Allied. 
Campaign was created by Allied's agency, Doyle Dane Bembach, New York. 

1985 spot costs. Report issued by BBDO Inc., New York, projects that spot television costs in 
1985 will rise above 1984 by 4% to 5 %. BBDO noted there will be some exceptions on 
market -by- market basis but said factors contributing to relatively low increase in costs 
include growing strength of existing independent TV stations and proliferation of new 
independents. Agency reported that over past four years, 103 independents have begun 
operations, and added that in 1985 approximately 25 new independents will sign on. BBDO 
pointed to "relatively high demand" for day spot, as compared with other dayparts, and 
added: "As matter of fact, quite a few stations are trying to restrict amount of daytime 
inventory which they will sell to any one agency or advertiser." 

NEW FROM AEA 

Two superbly- equippped 
mini mobile units that 
every station can afford! 

Each of these standard mobile units 
brings with it the combination of the 
nation's leading mobile system designer, 
broadcast -quality equipment and a bril- 
liantly- engineered Wolf Coach vehicle. 

The AFA2 is a 19' 2- camera ENG /EFP 
unit that is equipped with your choice of 
broadcast -quality color cameras, a Grass 
Valley 100 -N video switcher, two Sony BVU- 
50 portable 3/4" VCRs and a Yamaha 
audio console. 

The AFB2 is a 23' 2- to 4- camera EFP 

unit that features your choice of broad- 
cast- quality color cameras, a Grass Valley 

AFA 

1600 -1L production switcher, a Yamaha 8 
input audio console and two Sony BVU- 
800 series VCRs. 

Both units can be expanded to include 
1" VTRs, character generators, editing 
facilities and more. 

The low cost of these standard mobile 
video systems will surprise you. The high 
quality is exactly what leading broad- 
casters and production and post- produc- 
tion companies have come to expect as 
a matter of course from AFA. Call us for 
details: in the East at (201) 767 -1000; in the 
West (213) 466 -5066. 

A.F. ASSOCIATES INC. 
ADVANCED SYSTEMS AND PRODUCTS FOR THE VIDEO INDUSTRY 
AFA SYSTEMS DIVISION 100 STONEHURST COURT NORTHVALE NJ 07647 
1438 NORTH GOWER STREET HOLLYWOOD CA 90028 

Broadcasting Apr 29 1985 

beer will be featured in six -week flight 
to start in early June in four markets. 
Commercials will be placed in all 
dayparts. Target: adults, 25 -49. Agency: 
Zechman & Associates, Chicago. 

RADIO AND TV 

Wisconsin Department of Tourism 
Three -week flight is set to be launched in 
late May in Chicago and Minneapolis on 
radio and in Chicago and five Wisconsin 
markets on television. Commercials will 
be carried in all dayparts. Target: adults, 
18 -64. Agency: Stephan & Brady Inc., 
Madison, Wis. 

Nestle Food Corp. Spot television 
and radio campaign promoting return of 
Chunky chocolate bar in its thick, 
trapezoid shape will be carried on 
stations in selected markets throughout 
U.S., starting on May 2. Commercial 

heralding re- emergence of bar in its old 
form has catchy rock 'n' roll beat and 
includes campaign theme, "Chunky's 
back, thicker than ever before." 
Commercial will be carried in all 
periods. Target: young adults. Agency: J. 
Walter Thompson, New York. 

Campus Sportswear o Four -week flight 
will start in early May in 13 markets, 
including Salt Lake City, Denver, 
Oklahoma City and San Francisco. 
Commercials on radio will be carried in 
all dayparts and on television in prime 
and early and late fringe periods. Target: 

Birthday bash. McGavren Guild Radio 
gave itself a 35th birthday party in its 
suite at the NAB convention. On hand 
were Ralph Guild (I), president of McGav- 
ren Guild Radio and Interep, and George 
Fritzinger, president/general manager of 
KFPC(AM) Los Angeles. 
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men, 18 -34. Agency: Della Femina, 
Travisano & Partners, New York. 

Schmidt Baking Co. Blue Ribbon 

bread will be spotlighted in five -week 
flight to run in about 12 radio markets 
and six television markets, starting this 
week. Commercials will run in daytime 

and fringe periods on TV and in daytime 
on weekdays and weekends on radio. 
Target: women, 25 -54. Agency: Trahan, 
Burden & Charles, Baltimore. 

o daye: o 
An international satellite systems commentary from Irwin Schwartz, Boston College Law School 

Searching for a solution 
to separate systems 

FCC Chairman Mark Fowler is in a quandry. 
In November, President Reagan determined 
that international communications satellite 
systems separate from Intelsat are in the "na- 
tional interest." The FCC must find a legal 
and market rationale to authorize these sepa- 
rate systems. 

Congress has skeptically reviewed the 
possibility of introducing competition to In- 
telsat, the international cooperative that pro- 
vides most of the world's international com- 
munications satellite service. Having 
initiated Intelsat in 1962 through the Corn - 
munications Satellite Act, Congress is de- 
manding that no new entry be permitted to 
disturb the existing system's economic 
health. To this end the FCC must include 
provisions to protect Intelsat in any authori- 
zation of separate satellite systems. 

In effecting the Reagan determination and 
satisfying congressional concerns, the FCC 
must be wary of the 1984 D.C. Circuit Court 
of Appeals' reversal of its Authorized User 
II policy. In that decision, the court ruled 
that the FCC may not truncate the interna- 
tional record carriers' share of the communi- 
cations satellite service retail market without 
considering "all relevant factors." The court 
held that the FCC could not determine the 
public interest on that issue without first 
knowing the market effect of its policy. The 
FCC must demonstrate it has evaluated all 
factors relevant to the price of international 
communications satellite service in its con- 
sideration of separate systems. 

Finally, the FCC must consider that Arti- 
cle XIV(d) of the Intelsat agreement was 
intended to inhibit Intelsat's members from 
using competitive satellite systems. The pro- 
vision demands that any separate system be 
"coordinated" with Intelsat to insure against 
technical interference and to avoid "signifi- 
cant economic harm." These economic obli- 
gations have been interpreted to block sepa- 
rate systems from diverting a significant 
volume of Intelsat traffic. Under Article 
XIV(d), the FCC should impose limitations 
on any new system to insure it will not usurp 
Intelsat traffic. 

The FCC has received little help from the 
Reagan Administration. A Senior Inter- 
agency Group (SIG) led by the Commerce 
and State Departments submitted a white pa- 
per to the FCC in February. The SIG propos- 
al would restrict separate systems to carriage 
of television and private voice /data signals. 
Intelsat would be left with traffic generated 

Irwin B. Schwatrz is a second -year law 
student at Boston College and a staff member 
of the Boston College International and 
Comparative Law Review. 

by the international common carriers. 
While the SIG approach insulates ap- 

proximately 75% of Intelsat's present traffic, 
it is porous because it protects a declining 
percentage of future traffic. Further, it has 
been assailed as unenforceable. Finally, a 
division of the public telecommunications 
market as a means to protect Intelsat is with- 
out basis in the Intelsat agreement or prece- 
dent in international communications satel- 
lite services. 

The SIG is not alone in advancing solu- 
tions. Richard Colino, director general of 
Intelsat, has proposed that separate systems 
be "capped," or limited to a maximum vol- 
ume of international traffic. Those who 
would establish separate systems assert 
competition will expand markets and thus 
insulate Intelsat from economic harm. Nei- 
ther of these paradigms, however, offers the 
FCC sufficient rationale to reach a rulemak- 
ing decision. In the face of these tenuous 
proposals, Fowler is caught among a presi- 
dential determination, a skeptical Congress 
and a strict and probing standard of judicial 
scrutiny. 

The answer to Fowler's dilemma may lie 
in an honest appraisal of Intelsat's purpose 
and the intent of the framers of Article 
XIV(d). Intelsat was created to carry the in- 
ternational traffic of its signatories, the var- 
ious Post, Telephone and Telegraph Authori- 
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ties and Comsat. The history of the Intelsat 
agreements is replete with references to In- 
telsat's primary purpose as being the interna- 
tional satellite transmission of traffic gener- 
ated by the signatories. Article XIV(d) was 
included to inhibit the signatories from using 
systems competitive with Intelsat. An early 
document indicates unanimous agreement 
that Intelsat signatories must not utilize sys- 
tems offering international public telecom- 
munications along the same routes as Intel- 
sat. Taken together, these facts indicate the 
United States is bound to restrict any autho- 
rized separate systems from competing with 
Intelsat for international traffic carried by the 
signatories. 

One method of accomplishing this is a 
modification of the FCC's satellite loading 
policy. Instead of indexing the volume of 
Intelsat traffic to the total international de- 
mand as is done now, the FCC might set 
minimum loading levels, guaranteeing Intel- 
sat sufficient traffic to capitalize its contrac- 
tural commitments. Assuming Intelsat has 
contracted for new facilities based on rea- 
soned analysis of future international tele- 
communications demand, such a loading 
policy would leave only latent or new mar- 
kets to the new systems. If the predictions of 
expanded markets are correct, usage will not 
dip below these traffic floors. Should sepa- 
rate systems usurp significant traffic, the 
FCC might intervene through tariffs or other 
restrictions on the new entries. In either 
event, Intelsat would be protected from 
competition. 

The precise levels for such a solution 
might be negotiated under the Article 
XIV(d) coordination process. The floors 
would be set relative to specific Intelsat con- 
tractual commitments as adopted prior to the 
U.S. submission of proposals for separate 
systems under Article XIV(d). Intelsat 
would be responsible for monitoring its traf- 
fic levels, and Comsat might be empowered 
to bring a complaint before the FCC should 
the traffic levels drop below the minimums. 

Clearly the FCC has authority to prescribe 
the loading of international satellite facili- 
ties. Unlike the Authorized User II policy, 
the minimum -levels paradigm would not 
usurp traffic from existing actors in the inter- 
national telecommunications markets. Such 
a solution would be independent of the mer- 
its of the proposed systems, thus relieving 
the FCC of the headache of evaluating and 
approving individual systems. Last, it would 
both authorize entry of separate systems and 
insulate Intelsat traffic from diversion over 
the lifetime of Intelsat's contractual commit- 
ments. 



SUDDENLY 8 O'CLOCK 
WASN'T FUNNY ANYMORE. 

Three's Company became a crowd. 
The Jeffersons were taken to the cleaners. 

And Happy Days weren't here again. 
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This week 
April 27 -May 2- Pennsylvania Association of Broad- 
casters executive conference. Belmont Golf and Beach 
Club. Bermuda. 

April 28-30 -Third annual Improving On -Air Promo- 
tion for Public Television" conference sponsored by 
University of Wisconsin -Extension. Wisconsin Cen- 
ter, UW- Extension campus, Madison, Ws. Information: 
Heather Goldfoot, (608) 262 -6512. 
April 29 -Women in Cable, Dallas -Fort Worth chap- 
ter, luncheon. Marriott Quorum, Dallas. 

April 29- "The FM -to -PC Link," conference on data 
broadcasting to personal computers, sponsored by 
Waters Information Services. Washington Marriott, 
Washington. Information: (607) 770 -1945. 

Apr. 29-May 4- "A Salute to Chuck Fries," motion pic- 
ture and television producer, sponsored by UCLA 
Film, Television & Radio Archives. Melnitz Theater, 
University of California -Los Angeles. Los Angeles. In- 
formation: (213) 206 -8013. 

April 30- Deadline for entries in National Broadcast 
Association for Community Affairs Community Ser- 
vice Awards. Information: Marsha Kaminsky, WOR -TV 
New York, 1481 Broadway, New York, N.Y., 10036; (212) 
764 -6755. 

April 30-May 1-Songwriters' symposium, sponsored 
by Broadcast Music Inc. National Press Club, Wash- 
ington. Information: (212) 586 -2000. 

April 30 -May 2- MarylandlDelaware Cable Televi- 
sion Association annual spring meeting. Annapolis Hil- 
ton, Annapolis, Md. 

May 1- "Seventy-Fifth Birthday Tribute to Norman Cor- 
win," journalist and broadcast dramatist- writer, co- 
sponsored by University of Southern California 
School of Journalism, CBS President Emeritus 

Frank Stanton, USC President James H. Zumberge 
and others. Beverly Hilton hotel, Beverly Hills, Calif. 
Information: (213) 743 -2391. 

May 1- Society of Satellite Professionals, southern 
California chapter, monthly meeting. Speaker: John E. 
Ruchinskas, co- director, Telecommunications Re- 
search Group. Sheraton Miramar hotel, Santa Monica, 
Calif. 

May 1- 4- -Concert Music Broadcasters Association 
annual meeting. Vkstin St. Francis hotel, San Francis- 
co. 

May 2- Broadcast Pioneers, Philadelphia chapter, 
"Person of the Year" award to performer David Brenner. 
Adam's Mark hotel, Philadelphia. 

May 2.5- Western States Advertising Agencies Asso- 
ciation annual Western advertising conference. Ran- 
cho Las Palmas Resort, Rancho Mirage, Calif. Informa- 
tion: (213) 387 -7432. 

May 2 -5 -Women in Communications, Northeast re- 
gion, meeting. Hyatt Regency, Buffalo. 

May 3- Public Radio meeting, sponsored by Pennsyl- 
vania Council on the Arts, exploring "ways to increase 
production and broadcast of creative radio programs." 
Information: Pennsylvania Public Radio Associates, 
PO. Box 41002, Philadelphia, 19127; (215) 483 -7888. 

May 3- Deadline for entries in Ceba Awards, honoring 
"communications excellence to black audiences," 
sponsored by World Institute of Black Communica- 
tions. Information: Ceba Awards, 10 Columbus Circle, 
10th floor, New York, N.Y., 10019; (212) 586 -1771. 

May 3- Radio -Television News Directors Association 
region 12 meeting. Americana hotel, Albany, N.Y. 

May 3.5- "Free Press/Fair Trial: Into the 1980's and 
Beyond," region two conference of Society of Profes- 
sional Journalists, Sigma Delta Chi. Baltimore Plaza - 
hotel, Baltimore. 

May 3-5- Illinois News Broadcasters Association 
spring meeting. Hilton, Springfield, III. 

May 4- University of Detroit reunion of journalism, 
communications, public relations, English, marketing 
and advertising graduates. Student Union Fountain 
Lounge, UD, Detroit. Information: (313) 927 -1008. 

May 4- Radio -Television News Directors Association 
region six meeting. Howard Johnson Lodge, Colum- 
bia, Mo. 

May 4-Georgia AP Broadcasters Association annual 
meeting and awards banquet. Omni International ho- 
tel, Atlanta. 

May 5- "Ethnic Images in Mass Marketing ...The Cre- 
ative Challenge," conference sponsored by Balch In- 
stitute for Ethnic Studies of Philadelphia and Anti - 
Defamation League of B'Nai B'rith. Bellevue 
Stratford, Philadelphia. 

Also in May 
May 5-7-Virginia Cable Television Association 19th 
annual convention. Wintergreen, Va. 

May 5-8--ABC-TV annual affiliates meeting. New York 
Hilton, New York. 

May 6.7- Videotex Information Systems Exposition 
and Conference, sponsored by Videotex Industry As- 
sociation and Cahners Exposition Group. Sheraton 
Center hotel, New York. 

May 6.8- Children and the Media, first international 
conference, sponsored by Children's Institute Inter- 
national of Los Angeles and International Children's 
Center of Paris. Speakers include Representative 11m 
Wirth (D- Colo.), chairman of House Subcommittee on 
Telecommunications, and Peggy Charren, president, 
Action for Children's Television. Ambassador hotel, Los 

May 5-8-ABC-TV annual affiliates meeting. New 
York Hilton, New York. 

May 7-11-American Women in Radio and Televi- 
sion annual convention. New York Hilton. Future 
convention: May 27 -31, 1986, Loews Anatole, Dal- 
las. 

May 11 -15- Broadcast Financial Management 
Association/Broadcast Credit Association 25th an- 
nual conference. Palmer House, Chicago. Future 
conferences: April 27- 30,1986, Century Plaza, Los 
Angeles, and April 26-29, 1987, Marriott Copley 
Place, Boston. 
May 12- 15- NBC -TV annual affiliates meeting. 
Century Plaza, Los Angeles. 
May 15-18- American Association of Advertising 
Agencies annual meeting. Greenbrier, White Sul- 
phur Springs, W. Va. 

May 15.18- Public Broadcasting ServicelNation- 
at Association of Public Television Stations annu- 
al meeting. St. Francis hotel, San Francisco. 
May 19- 22 -CBS -TV annual affiliates meeting. 
Fairmont hotel, San Francisco. 
May 19-23- National Public Radio annual con- 
vention. Marriott City Center, Denver. 

June 2- 5- National Cable Television Association 
annual convention, including National Cable Pro- 
graming Conference. Las 'gas Convention Cen- 
ter, Las Vegas. Future conventions: March 16-19, 
1986, Dallas, and May 17 -20, 1987, Las 'gas. 
June 6-9- Broadcast Promotion and Marketing 
Executives /Broadcast Designers Association an- 
nual seminar. Hyatt Regency, Chicago. Future con- 
ventions: June 11- 15,1986, Loews Anatole, Dallas; 
June 10-14, 1987, Peachtree Plaza, Atlanta; June 
8-12, 1988, Bonaventure, Los Angeles, and June 
21 -25, 1989, Renaissance Center, Detroit. 

June 6-12- Montreux 1985, 14th International 
Television Symposium and Technical Exhibition. 
Montreux, Switzerland. Information: P.O. Box 97, 

CH -1820 Montreux, Switzerland. 
June 8.12- American Advertising Federation na- 
tional convention. J.W. Marriott, Washington. Future 
convention: June 14 -18, 1986, Hyatt Regency Chi- 
cago. 
Aug. 4-7 -Cable Television Administration and 
Marketing Society 11th annual conference. Fair- 
mont hotel, San Francisco. 
Aug. 8-Sept. 14 Space WARC, first of two ses- 
sions to develop plan for space services in geosta- 
tionary orbital arc. Some 150 countries expected to 
attend. Second session of World Administrative 
Radio Conference scheduled for October 1988. 
Geneva. 
Aug. 25-27-Eastern Cable Show, sponsored by 
Southern Cable Television Association. Georgia 
Nbrld Congress Center, Atlanta. 

Sept. 11 -14- Radio -Television News Directors 
Association international conference. Opryland, 
Nashville. Future convention: Aug. 26-29, 1986, 

Salt Palace Convention Center, Salt Lake City, and 
Sept. 1-4, 1987, Orange County Convention Cen- 
ter, Orlando, Fla. 

Sept. 11- 15- "Radio 85: Management and Pro- 
graming Convention," second annual conference 
jointly sponsored by National Association of 
Broadcasters and National Radio Broadcasters 
Association. Dallas Convention Center, Dallas. 
Sept. 18-20--Atlantic Cable Show. Atlantic City 
Convention Center, Atlantic City, N.J. Information: 
(609) 848 -1000. 
Oct 27 -Nov. 1- Society of Motion Picture and 
Television Engineers 127th technical conference 
and equipment exhibit. Convention Center, Los An- 
geles. 

Nov 10.13- Association of National Advertisers 
annual meeting. Boca Raton hotel, Boca Raton, 
Fla. 

Nov. 20.22- Television Bureau of Advertising 
31st annual meeting. Anatole, Dallas. Future meet- 
ings: Nov 17 -19, 1986, Century Plaza, Los Ange- 
les, and Nov 18 -20, 1987, Washington Hilton, 
Washington. 
Dec. 4.8- 1Aéstern Cable Show, sponsored by 
California Cable Television Association. Anaheim 
Convention Center, Anaheim, Calif. 
Jan. 5-9, 1986- Association of Independent Tele- 
vision Stations 13th annual convention. Century 
Plaza, Los Angeles. 
Jan. 17-21, 1986-NATPE International 23d an- 
nual convention. New Orleans Convention Center, 
New Orleans. Future convention: Jan. 24 -27, 1987. 
New Orleans. 
Feb. 1-4, 1986-Sixth annual Managing Sales Con- 
ference, sponsored by Radio Advertising Bureau. 
Amfac Airport hotel, Dallas. 

Feb. 2 -5, 1986- National Religious Broadcasters 
43d annual convention. Sheraton Washington, 
Washington. 
Feb. 7 -8, 1986 -Society of Motion Picture and 
Television Engineers 20th annual television con- 
ference. Chicago Marriott, Chicago. 
Feb. 27 -March 1, 1986-17th annual Country Ra- 
dio Seminar, sponsored by Country Radio Broad- 
casters. Opryland hotel, Nashville. 
April 13-16, 1986- National Association of 
Broadcasters annual convention. Dallas. Future 
conventions: Dallas, March 29 -April 1, 1987; Las 
'gas, April 10 -13, 1988; Las Vegas, April 30 -May 
3, 1989; Dallas, March 25-28, 1990, and Dallas, 
April 14 -17, 1991. 

May 20. 23,1986 -26th annual Texas Cable Show, 
sponsored by Texas Cable Television Association. 
San Antonio Convention Center, San Antonio. 
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ONE WEDNESDAY MORNING, 
CBS AND ABC DISCOVERED 

THEY HAD LOST TUESDAY NIGHT. 



Angeles. Information: (213) 385 -5104. 

May 6- National League of Cities briefing session on 
provisions of Cable Communications Policy Act. San 
Francisco. Information: (202) 626-3140. 

May 7- 11- American Women in Radio and Television 
34th annual convention. New York Hilton, New York. 

May 8-Connecticut Broadcasters Association spring 
sales and management seminar. Hartford Marriott ho- 
tel, Farmington, Conn. 

May 8- National League of Cities briefing session on 
provisions of Cable Communications Policy Act. Chica- 
go. Information: (202) 626-3140. 

fte:u L7 4unD®ls.. 

A professional's guide to the intermediaweek (April 29 -May 5) 

Network television Cl ABC: "Apocalypse Now" (drama), Monday 8 -11 p.m.; Joanna (com- 
edy), Tuesday 8 -8:30 p.m.; Miss Hollywood, 1985 (live talent competition), Wednesday 9 -11 

p.m.; Lace II (two -part mini- series), Sunday and next Monday, 9 -11 p.m. CBS: Loving 
Couples (romantic comedy), Tuesday 9 -11 p.m.; The Heart of a Champion: The Ray Man- 
cini Story (drama), Wednesday 9 -11 p.m.; Christopher Columbus (two -part mini- series), 
Sunday and next Monday, 8 -11 p.m. NBC: Missing -Have You Seen This Person? (dramatic 
re- creation), Monday 10 -11 p.m. PBS (check local times): The Woman in White (mystery), 
Thursday 9 -10 p.m.; Sweeney Todd (musical), Friday 9 -11:30 p.m.; Strangers and Brothers 
(drama), Sunday 9-10 p.m.; Neighbors: The U.S. and Mexico (documentary), Sunday 10-11 

p.m. 

Christopher Columbus on CBS Sweeney Todd on PBS 

Cable Arts & Entertainment: Answers (three plays), Tuesday 8 -10 p.m.; Lena Horne: The 
Lady and Her Music (performance), Sunday 9 p.m.- midnight. The Disney Channel: The 
Undergrads (drama), Sunday 8 -9:45 p.m. HBO: "Police Academy" (comedy), Wednesday 8- 
10 p.m.; USA For Africa: The Story of "We Are the World" (recording session), Wednesday 
10 -11 p.m.; The Not -so -Great Moments in Sports (bloopers), Sunday 10-11 p.m. The Nash- 
ville Network: Off Road Championship Gran Prix* (16 -week racing series), Sunday 3:30 -4 
p.m. WTBS(rv) Atlanta: The World at War* (13 -part documentary series), Sunday 8:05 -10:05 
p.m. 

Play It Again NBC: Adam (drama), Monday 9 -11 p.m. 

Museum of Broadcasting (1 East 53d Street, New York) Milton Berle: Mr. Television, 60 
hours of material highlighting Berle's early days of translating vaudeville to television, now 
through July 11. Produced By... Herb Brodkin: A Signature of Conviction and Integrity, 50 
dramatic teleplays, through Saturday. 

USA For Africa on HBO 
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May 8-15--25th Golden Rose of Montreux Television 
Festival, organized by Swiss Broadcasting Corp. and 
city of Montreux, for light entertainment programs (mu- 
sic, comedy, variety), which can be submitted by inde- 
pendent producers and national broadcasting organi- 
zations. Montreux, Switzerland. Information: John 
Nathan, (212) 223 -0044. 

May 10-National League of Cities briefing session on 
provisions of Cable Communications Policy Act. Atlan- 
ta. Information: (202) 626 -3140. 

May 10-12-Radio-Television News Directors Associ- 
ation region 12 meeting, with Pennsylvania AP. 

Lackawana Hilton, Scranton, Pa. 

May 10-26- Museum of Broadcasting's second Televi- 
sion Festival, featuring seminar conducted by Milton 
Berle. Co-sponsored by Academy of Television Arts 
and Sciences. Universal Studios, Los Angeles. Informa- 
tion: (213) 752 -4690. 

May 11- "Stereo for Television, A Whole Different Ball - 
game," seminar sponsored by University of Southern 
California, School of Cinema -Television, and Society 
of Motion Picture and Television Engineers (Holly- 
wood chapter). USC campus, Cinema -Television Cen- 
ter, Los Angeles. 

May 11- Radio -Television News Directors Associ- 
ation region eight meeting. Pontchartrain hotel, Detroit. 

May 11-15-Broadcast Financial Management Asso- 
ciation/Broadcast Credit Association 25th annual con- 
ference. Palmer House, Chicago. 

May 12- 15- NBC -TV annual affiliates meeting. Cen- 
tury Plaza, Los Angeles. 

May 13-15-Third annual '85 Sat Expo, sponsored by 
Sat Expo Inc. Sheraton Denver Tech Center, Denver. 
Information: (303) 779 -7930. 

May 13.16 -High Definition Television Colloquium, 
"Progress in HDTV. EDN and Other Improved Televi- 
sion Systems," sponsored by Government of Canada, 
Canadian Broadcasting Corp. and National Filin 
Board of Canada. Ottawa Congress Center, Ottawa, 
Ontario. Information: Secretariat HON 1138 Sherman 
Drive, Ottawa, Ontario, K2C 2M4; (613) 224 -1741. 

May 14-"Women at the Top." series sponsored by 
American Women in Radio and Television, Washing- 
ton chapter. Topic: associations. National Association 
of Broadcasters, Washington. 

May 14- Washington Executives Broadcast Engi- 
neers (WEBE) monthly luncheon. Roma restaurant, 
Washington. Information: (703) 644 -3013. 

May 14-15 -LPTV Nast, Nast Coast conference and 
exposition for low power television, sponsored by Na- 
tional Institute for Low Power Television and Com- 
munity Broadcasters Association. Westin Bonaven- 
ture, Los Angeles. 

May 14-17- "Electromagnetic Energy Policy Alliance," 
association formed to promote establishment of re- 
sponsible, uniform standards on use of nonionizing 
electromagnetic energy," annual meeting and seminar. 
Hotel Intercontinental, San Diego. Information: (202) 
429 -5430. 

May 15- National Academy of Television Arts and 
Sciences, New York chapter, drop -in luncheon. Speak- 
er: Ted Turner, Turner Broadcasting System Inc. 

May 15- American Film Institute, in association with 
Publishers Weekly, seminar, "Words into Pictures: Tak- 
ing Part in the Video Revolution." Dora! Inn, New York. 

Information: 1 -800- 221 -6248. 

May 15-18- American Association of Advertising 
Agencies annual meeting. Greenbrier, White Sulphur 
Springs, W. Va. 

May 15-18- Public Broadcasting Service /National 
Association of Public Television Stations annual meet- 
ing. St. Francis hotel, San Francisco. 

May 16- International Radio and Television Society 
newsmaker luncheon, "Media Mania on Wall Street- 
Who's Next ?" Waldorf- Astoria, New York. 

May 17- "Minority Ownership of New Broadcast Sta- 
tions," seminar sponsored by FCC and National Tele- 
communications and Information Administration. 
Omni International hotel, Miami. Information: (202) 254- 
7674. 

May 17- Radio -Television News Directors Associ- 
ation region three meeting with Society of Professional 
Journalists/Sigma Delta Chi. Marriott hotel, Salt Lake 
City 

May 17 -19- American Public Radio annual meeting. 
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Moment of truth 

oty 

OFF 

You're on -air. Will your console, the heart 
of your control system, perform flawlessly? 

Your air time is too valuable 
not to be sure. If it's an 
Auditronics, you can rest easy. 

Unlike all the new oompanies 
which jumped headlong into the 
audio market during the last 
couple of years, Auditronics has 
proved itself the hard way with 
almost two decades of experience 
in building dependable. user - 
oriented broadcast consoles. So 
when we say that our Auditronics 
200 Series Console is the best 
long term investment on the 

market today, we can back it up 
with personal endorsements from 
literally hundreds of station 
managers and engineers across 
the country. 

For a look at what your com- 
petition is saying about us and 
ours, write or give us a call. Our 
experience can save you money. 

auditronics, inc. 
3750 Old Getwelt Rd. 
Memphis, TN 38116 USA 
Tel: (901) 362 -1350 
Telex: 533356 
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Westin hotel, Vail, Colo Information: (612) 293 -5417. 

May 17 -19- Foundation for American Communica- 
tions journalism conference, "Economics II." Dallas/ 
Fort Nbrth Airport Hilton, Dallas. Information: (213) 851- 
7372. 

May 18-22 -Fourth international conference on televi- 
sion drama, including presentation of Samuel G. Engel 
Awards, sponsored by Michigan State University. 
MSU campus, East Lansing, Mich. 

May 19- Association of California Independent Pub- 
lic Television Producers and The Film Arts Founda- 
tion co-sponsor "Reflections: The Documentary in Cri- 
sis," conference on status of public television 
documentaries. KQED -TV studios, San Francisco. In- 
formation: (415) 552 -8760. 

May 19- 22 -CBS -TV annual affiliates meeting. Fair- 
mont hotel, San Francisco. 

May 19-22 -Fourth International Conference on Televi- 
sion Drama. sponsored by Michigan State University. 
MSU campus, East Lansing, Mich. 

May 19- 23- National Public Radio annual conven- 
tion. Marriott City Center, Denver. 

May 20-22-Television Bureau of Advertising/Ster- 
ling Institute - performance management program for 
account executives." Westin, Denver. 

May 20.23- Pacific Mountain Network annual affili- 
ates meeting, "Changes in and on the Air." VVestin hotel, 
Denver. Information: (303) 455 -7161. 

May 21- Independent Media Producers Association 
seminar, "How to Do Business ...Advocacy Groups." 
Gangplank, Washington. Information: (202) 466 -2175. 

May 21- Southern California Cable Association lun- 
cheon. Speaker: Michael Fuchs, chairman, HBO. Mari- 
na del Rey Marriott, Marina del Rey, Calif. Information: 
(213) 684 -7024. 

May 27 -June 1 -27th American Film Festival, docu- 
mentary, short film and video festival sponsored by 
Educational Film Library Association. Roosevelt ho- 
tel, New York. Information: (212) 227 -5599. 

May 28.30 -10th annual "Hyannis Conference" for in- 
and analysts telecom- 

munications and information industries, Sponsored by 
Electronic Industries Association. Dunfey's hotel, 
Cape Cod. Mass. Information: (202) 457 -4937. 

May 28-31-Public Telecommunications Financial 
Management Association annual conference. Hyatt 
Regency, New Orleans. Information: (803) 799 -5517. 

May 29- Golden Jubilee Commission on Telecom- 
munications conference, "At the Crossroads -Tech- 
nology vs. Regulation in Mobile Radio and Enhanced 
Computer Services." Keynote speaker: Lionel Olmer, 
undersecretary of commerce for international trade. 

Errat 1111 

Clifford Pine, operations manager, 
WFTV(TV) Orlando, Fla., joins WDSI-TV 

Chattanooga as general manager, not 
Mike Starr, as incorrectly reported in 

"Fates & Fortunes," April 22. Starr is wosl- 
Tv general partner. 

O 

Omitted from report of $4- million sale of 
Drake- Chenault Enterprises to Wagon - 
train Enterprises ( "In Brief," April 15) was 
mention of broker: Chapman Associ- 
ates. 

O 

Article on Ted limner's tender offer for 
CBS ( "Top of the Week," April 22) incor- 
rectly stated that CNN Headline News 
would be sold as part of bid. Turner 

Broadcasting System had stated it in- 
tends to keep cable channel, but will 
stop providing it to "broadcast sta- 
tions," to avoid possible conflict with 

FCC's dual network prohibition. 



MUSIC STATIONS 
OF AMERICA, 
CAN WE TALK? 
Ever want to clear a great talk show 
but were afraid it wouldn't quite fit 
because you're not News/Talk? 
Let's talk. 

Most of the stations that carry our 
unique call -in programming service 
are actually music stations. According 
to a recent survey, 76 °/D to be exact. 
And that covers just about any music 
format from MOR to AC, from 
Country and Western to Oldies. 
In fact, that same survey showed 
only 26% as being News/Talk stations. 

So, if you thought that music and talk 
didn't mix, think again. Give us a call 
at (212) 664 -4456. 

Talknet. We hit just the right note. 

Jbkhz 
FROM NBC RADIO 

Source. NBC Survey. completed January. 1985. Format information based on American Radio. Fall. 1984 by James H. Duncan. Jr 



Mayflower hotel, Washington. Information: (202) 955- 
4687. 

May 30-June 1- National Cable Forum, preview of 
upcoming made -for -cable programing, during annual 
consumer press tours. Arizona Biltmore, Phoenix. Infor- 
mation: (213) 278 -3940. 

May 30 -June 1- International Visual Communication 
Conference, sponsored by University of Pennsylva- 
nia's Annenberg School of Conon u n ications. Hilton ho- 
tel, Philadelphia. Information: (215) 898 -7037. 

May 30 -June 1- Television Burean of Advertising 
sales staff meeting. Rye Town Hilton, Rye, N.Y 

I 
June 
June 1- Second annual Broadcasting- Taishoff semi- 
nar, "designed to identify and inspire future leaders of 
television news," sponsored by Signor Delta Chi Foun 
dation, with grant from Broadcasting - Taishoff Foun- 
dation, honoring memory of Sol Taishoff, late founder - 
editor of Broadcasting. WBBM -TV Chicago. 
Information: (312) 649 -0224. 

June 1-2-American Film Institute workshop, "Writ- 
ing is Rewriting," on structural, creative and commer- 
cial aspects of screenwriting. Chicago Filmmakers, 6 
West Hubbard Street, Chicago. 

June 2.4-- CBS -TV promotion executives conference. 
Vista International, New York. 

June 2-5-National Cable Television Association an- 
nual convention, including National Cable Programing 
Conference. Las tkgas Convention Center, Las \kgas. 

June 2.5-- JCPenney- University of Missouri televi- 
sion workshop. School of journalism, UM. Columbia. 
Mo. Information: (314) 882 -7771. 

June 2- 5- ABC -TV promotion executives confer- 
ence. Hamilton, Itasca, Ill. 

June 2 -5-PBS annual press tour. Arizona Biltmore, 
Phoenix. 

June 2-8 -Sixth Banff Television Festival, annual inter- 
national event recognizing "excellence in TV films and 
programs." Banff, Alberta. Information: (403) 762- 
3060. 

June 4-6--NBC-TV promotion executives confer- 
ence. Hyatt Regency, Chicago. 

June 4-7--Satellite communications, course offered 
by Continuing Education Institute, nonprofit organi- 
zation providing professional development in engi- 
neering and applied science. Amfac hotel. Los Ange- 
les. 

June 5-9-CBS annual press tour. Arizona Biltmore, 
Phoenix. 

June 8 -11owa Broadcasters Association annual con- 
vention. Cedar Rapids, Iowa. 

June 6-9- Broadcast Promotion and Marketing Ex- 
ecutives /Broadcast Designers Association annual 
seminar. Hyatt Regency. Chicago. 

June 6.12- Montreux 1985, 14th International Televi- 
sion Symposium and Technical Exhibition. Montreux, 
Switzerland. Information: PO. Box 97, CH -1820 Mon- 
treux, Switzerland. 

June 8- 11- American Advertising Federation nation- 

al convention. J.W. Marriott, Washington. 

June 9- 11- Microwave Communications Association 
annual convention. Ramada Renaissance hotel, Wash- 
ington. Information: (301) 464 -8408. 

June 9- 12- Missouri Broadcasters Association 
spring meeting. Rock Lane Lodge on Table Rock Lake, 
Branson, Mo. 

June 10- Presentation of Monitor Awards of Videotape 
Production Association. Lincoln Center, New York 
State Theater, New York. 

June 10.11 -NBC annual press tour. Century Plaza, 
Los Angeles. 

June 10.12 -Fourth annual International Radio Festi- 
val of New York, radio program competition. Sheraton 
Center hotel, New York. Information: (914) 238 -4481. 

June 12-International Radio and Television Society 
annual meeting and Broadcaster of the Year luncheon. 
Waldorf- Astoria, New York. 

June 12-"Women at the Top," series sponsored by 
American Women in Radio and Television, Washing- 

(Opan ee 
A question of context 

EDITOR: Some weeks ago I wrote to you 
( "Open Mike," Feb. 14) regarding the 
speech by Senator Bob Packwood (R -Ore.) 
to the California Broadcasters Association 
(BROADCASTING, Jan. 14). I indicated that 
Senator Packwood referred to the National 
Association of Broadcasters in a generic 
manner with reference to the lobbying ef- 
forts of broadcasters. The enclosed letter 
from Senator Packwood indicates that the 
senator was not denigrating the efforts of the 
NAB but was in fact talking about individual 
broadcasters and their lobbying efforts: 

Dear Bob: I wanted to thank you for 
putting my remarks about broadcast 
lobbying efforts back into context in 
your recent letter to BROADCASTING mag- 
azine. I was of course speaking ge- 
nerically when I spoke about efforts to 
get First Amendment rights for broad- 
casters and used the NAB as an exam- 
ple. As you know, those of us fighting 
for the rights of broadcasters have 
been frustrated by the fact that other 
groups with less worthy causes and 
with the same community bases have 
been more successful at getting what 
they want out of Congress than have 
broadcasters. My remarks were meant 
to be constructive criticism and I was 
delighted that you understood them that 
way. 
Sincerely, 
Bob Packwood. 

I would appreciate it if you would publish 
my letter and that portion of Senator Pack - 
wood's letter dealing with the aforemen- 
tioned topic. - Robert L. Fox, presidout. 
KVEN(AM)- KHAY(FM) Ventura, Calif 

Cameras in question 

EDITOR: The Central Michigan Professional 
Chapter of The Society of Professional Jour- 
nalists, Sigma Delta Chi, is collecting infor- 
mation on the impact of cameras in the 
courtroom. 

Following the Michigan Supreme Court's 
last consideration of the issue, one justice 
indicated that the court lacked background 
information on the impact cameras might 
have on a fair trial. The chapter decided to 
try to overcome this particular obstacle by 
collecting information which could be pre- 
sented to the court prior to its next consider- 
ation of the changes in the general court 
rules. 

The chief justice, while indicating that the 
court has no specific timetable for reconsi- 
deration, said the court will consider any 
materials submitted by the chapter- unless 
there is pressure to reconsider the matter fas- 
ter than the material can be collected. 

We would, therefore, ask your readers to 
send either complete studies, summaries of 
study results, or bibliographic references 
(pro or con) to the Central Michigan Profes- 
sional Chapter, SPJ -SDX, Box 19004, Lan- 
sing, Mich. 48901, as soon as possible. We 
hope to submit at least partial information by 
June 30, 1985. -Susan Elder and Todd Si- 
mon, cameras project co- chairmen, Central 
Michigan Chapter, SDX, Lansing. 

School daze 

EDITOR: As a former broadcasting school 
student, I felt it necessary to respond to T.S. 
Storck's letter in the April 15 issue. He is 
correct in stating that these schools are not 
attracting good students. I have no wish to 
besmirch the reputation of the good schools 
which certainly exist, but I feel it is neces- 
sary for those schools which are short on 
quality and thoroughness (and they are great 
in number), to get on the ball. 

How, I wonder, is a young announcer sup- 
posed to maintain his dedication to broad- 
casting when his first exposure to it is in 
slipshod, and occasionally seedy, schools. 
Basically, schools need to expand their cur- 
ricula and be far more careful in their selec- 
tion of teachers, not to mention their stu- 
dents. And while we're at it, how about 
advertising a little more to attract the stu- 
dents? Maybe the schools could even adver- 
tise on radio. -Carl H. Weiner, Corona, 
N.Y. 



IF WE KEEP SWEEPING 
UP LIKE THIS, KHJ-TV 
WILL END UP OWNING 

THE L.A. MARKET. 

It's true. 

KHJ -TV increased its TV households (Feb. '84 to Feb. '85) by a dominating 22% -more than 
any other VHF station in Los Angeles. In fact, while we were cleaning up, most of the others 

were taking a dip. 

KHJ -TV'S INCREASED ITS TV HOUSEHOLDS 
FEB '84 TO FEB '85 BY A LARGER 

% THAN ANY OTHER VHF STATION IN LOS ANGELES* 

Increase 
% Decrease 

REPRESENTED BY 
BLAIR TELEVISION 

+22% 

IBM 

SIGN ON TO SIGN OFF 
TVHH 

FEB '84 vs FEB '85 

+ 9% 

KTTV 

KABC KNBC 

- 7% 
- 10% 

KCBS 

-5% 

KCOP] 
- 4% 

KTLA 
-4% 

KHJ-TV RKO VTELEVISION 
LOS ANGELES A Division of RKO Generai, Inc. 

* Source: ARBITRON, February 1984 & February 1985 
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AGGRESSIVENESS. 
The meek may indeed in- 

herit the earth, but they won't 
win athletic contests and they'll 
make precious few sales. 

At Torbet, we understand 
that. 

That's why aggressiveness is 
something we prize when we see 
it and nurture when'we hire it. It's 
why our sales force has a reputa- 
tion for getting the extra order and 
the extra dollar. It's why we've 
been able to increase our clients' 
billings and why Torbet is the 
fastest growing rep in the business. 

But we also know that aggres- 
siveness has limitations. That 
without skill, judgment, research 
and a specific familiarity with 
individual markets we'd be spin- 
ning our wheels. Without con- 
tinuing service, fast response to 
new developments and alert antic- 
ipation of future trends, we'd be 
shortchanging our clients. 

At Torbet, we put it all to- 
gether to create one of the most 
effective sales organizations in the 
business and to build a fine, 
satisfied list of diversified client 
stations. Find out how effective 
our organization could be for 
your station. 

us Call us today. 

Torbet Radio 

TORBET 
Torbet Radio, One Dag Hammarskjold Plaza, New York, NY 10017 212-355-7705 .3i4 A subsidiary of Selkirk Communications, Ltd. 
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KKR's safe harbor for Storer 
$2 billion leveraged buyout would 
rescue television -cable company 
from threat of proxy contest that 
would end up with liquidation; 
KKR, which previously absorbed 
Golden West and Wometco, would 
become one of nation's largest 
TV groups, fourth largest MSO 

Storer Communications found its white 
knight last week. Threatened with a proxy 
battle waged by dissident shareholders who 
want to liquidate the company, Storer instead 
accepted the bid of Kohlberg Kravis Roberts 
& Co. for a leveraged buyout that would 
give the company safe harbor. 

Not only that, but the deal -should it suc- 
ceed -would create one of the largest televi- 
sion group owners, the fourth largest cable 
multiple system owner and the largest broad- 
cast -cable crossowner. 

Peter Storer, chairman of Storer Commu- 
nications, on two separate occasions last 
week announced plans to restructure the 
company to avoid the possibility of having 
the board taken over by Coniston Partners 
(or The Committee for Full Value of Storer 
Communications Inc.), which has intended 
to liquidate the assets of the broadcast group 
owner and fifth- ranked MSO. The second 
and seemingly final response from Storer, 
announced Thursday, was a plan to accept a 

slightly revised leveraged buyout (LBO) 
controlled by KKR. The later LBO an- 
nounced last week was given a preliminary 
value by one securities analyst of $87 to $88 
per share, about $2 less than a KKR proposal 
rejected earlier in the week by Storer man- 
agement as inadequate. 

At week's end, it was still possible that 
that plan would be modified or changed, as 

Coniston indicated it still was not satisfied 
with management's response. Both sides 
were headed for a showdown Friday after- 
noon in the U.S. District Court for Southern 
Manhattan at which Storer was to have 
sought to have Coniston enjoined from seek- 
ing proxies and to press several other claims 
against the group ( "Top of the Week," April 
8). Additionally there was a Friday morning 
hearing in Superior Court for the Judicial 
District of New Haven, Conn., where Storer 
had claimed Coniston's proposed transfer 
had not obtained necessary approval from 
the state's public utilities commission. Addi- 
tionally, Storer filed an appeal last Friday 
with the U. S. Court of Appeals in Washing- 
ton against the FCC's action approving a 

conditional transfer of control to the Full 
Value group. 

KKR is a New York -based investment 
firm, unchallenged as the premiere practi- 
tioner of leveraged buyouts, which in es- 
sence involve taking a large public company 
private with the cooperation of manage- 
ment. On two recent occasions KKR has 
bought broadcasting companies, Golden 
West in 1983 and Wometco last year. And 
although relatively unknown in the Fifth Es- 
tate, it is the seventh largest television opera- 
tor in the country before making its bid for 
Storer ( "Top of the Week," Feb. 4). 

The proposed LBO offers current share- 
holders of Storer $75 cash. It also offers $25, 
face value of preference stock that pays no 

lyzed the LBO proposal this way: "1 am giv- 
ing the warrant about $2 to $3. The 
preference stock is worth about 40 cents on 
the dollar and with the cash that makes the 
offer worth $87 to $88. Assuming that the 
deal would not close until about nine months 
from now the deal is currently worth $78 to 
$80 per share." With the assumption of debt, 
that puts the total value of the deal near $2 
billion. 

Gus K. Oliver, one of the three Coniston 
partners, reacted this way: "Even though it is 
heading in the right direction, it is not full 
value. We think the current deal is in the 
range of $85 to $87. The biggest concern 
that we have is that the company has not 
made a comprehensive effort to search out 

KKR: The faces behind the initials 

Jerome Kohlberg Jr. Henry Kravis George Roberts 

dividends until the sixth year, thereafter pay- 
ing 13% per annum. 

The cash and preference stock appear ex- 
actly the same as in the original KKR offer 
Storer management said it rejected last Mon- 
day. A third feature was added in the Thurs- 
day proposal. If KKR decides to take the 
company public at any time in the next 10 
years, current Storer shareholders would 
have warrants to purchase "a total of' 10% 
equity in that company. If the company is 
still private after 10 years, the warrants 
would then be repurchased "at a price based 
on the appraised value of the underlying 
shares of the new company." 

Barbara Dalton Russell, a securities ana- 
lyst with Prudential -Bache Securities, ana- 
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the best transaction." 
Asked if Coniston might accept a slightly 

lower price tag to allow current management 
to continue, Oliver replied, "I don't think 
that is the essence of a public company. They 
don't go on a rudderless basis, and if man- 
agement is any good, the new owners will 
want them to stay on. A better answer is, I 
don't view a higher price as inconsistent 
with keeping management." He added that 
Coniston was not having any discussions 
with Storer's management. 

Executive management would stay in 
place under the LBO proposal and also 
would have an equity investment in the com- 
pany. 

Even if the new deal isn't concluded, 
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FCC clears way for Full Value, Storer goes to court 
Storer Communications Inc., with the backing of several public 
interest groups, carried its fight against a takeover by a dissi- 
dent group of stockholders to the U.S. Court of Appeals in Wash- 
ington. Storer asked the court to overturn an FCC order granted 
last week holding that the proposed change in Storer's board 
would not constitute the kind of substantial change in control 
that would require the commission to set a 30 -day comment 
period during which petitions to deny the proposed transfer 
could be filed. 

Storer acknowledged that a change in ownership of the corn - 
pany would not occur, but it said the statute governing transfers 
applies to control as well as to ownership. Furthermore, it said, 
the legislative history of the applicable provision of the Commu- 
nications Act makes it clear that Congress intended to exempt 
only involuntary and pro forma applications from the public no- 
tice and petition to deny procedures. And it said compliance 
with those procedures would not be inconsistent with the com- 
mission's asserted goal of remaining neutral in intracorporate 
disputes, since, it added, the commission has demonstrated the 
capacity to act on "timely applications" speedily. 

"What the commission may not do, and what it has done 
here," Storer said, "is to ignore clear requirements of the Corn - 
munications Act in order to accommodate the time schedule of 
a dissident shareholder group which chose to approach the 
commission at a very late date." 

Filing briefs in support of Storer were the National Black Me- 
dia Coalition, in one, and Telecommunications Research and 
Action Center, Media Access Project and Action for Children's 
Television, in another. The NAACP, which had not participated in 

the proceeding at the commission, filed a friend of the court brief 
endorsing the position of the public interest groups. They com- 
plained that the procedure followed by the commission denies 
members of the public an opportunity to comment on a pro- 
posed transfer of control. NBMC also expressed disbelief at the 
commission's holding that a substantial change in control was 
not in prospect despite the dissident group's plans to replace all 
members of the Storer board and liquidate all of the company's 
assets. NBMC said, "No more substantial change is imaginable, 
suggesting that in the future, if this decision is upheld, no de 
facto change in control will be accompanied with full public 
scrutiny" 

Under the expedited briefing schedule ordered by the court, 
the commission and the dissident group, the Coniston Partners, 
are to file reply briefs on Wednesday. The court has scheduled 
oral argument for Thursday at 10 a.m. Conceivably, a decision 
could be issued before the end of the week. The Storer board is 

scheduled to meet on May 7. 

For the most part, the FCC's order -to which all of the commis- 
sioners except Dennis Patrick dissented in part and concurred 
in part- appears to jibe with the commission's directions to staff 
(BROADCASTING, April 15). But the order relies on one majority - 
consisting of Commissioners James Quello, Henry Rivera and 
Patrick (with Chairman Mark Fowler and Commissioner Mimi 
Dawson dissenting) to assert that a transfer of control would 
occur under the committee's plans. It relies on a different one - 
consisting of Fowler, Dawson and Patrick (with Quello and Ri- 
vera dissenting) to contend that no "substantial" transfer of con- 
trol would occur in any event. As a result, the order said that the 
commission's "modified" short-form transfer application -that 
is, an FCC Form 316 supplemented with information on the 
committee's proposed directors -was the way to go. "The com- 
mittee has represented that its proposed board members are all 
citizens, that they have not been the subject of any adverse 
findings as to the listed law violations, and that they have no 
media interests that conflict with our multiple ownership rules," 
the FCC order said. "We find, therefore, that the committee has 

complied with our modified 316 application procedures an- 
nounced herein and that application is approved." 

Although the commission had directed the staff to prepare an 
item concluding that the committee's plans would "constitute a 
de facto transfer of control under Section 310 of the Communi- 
cations Act," the order, reportedly at Patrick's insistence, asserts 
only that there would be a "cognizable transfer" of control under 
the meaning of Section 310. (In an interview, Patrick, who was 
reportedly "in the driver's seat" in this proceeding, said the order 
wasn't carving out a new sort of transfer; it was only asserting 
that, under the committee's plans, a transfer, under the meaning 
of Section 310, would occur.) "VVb believe that Storer's board has 
a sufficient degree of corporate control such that an abrupt 
change of the entire board under these circumstances requires 
prior commission approval under Section 310," the commis- 
sion's order said. 

Fowler dissented to the finding that a transfer of control would 
occur under the committee's plans. "The shareholders' ultimate 
control of a corporation is the only control cognizable under 
Section 310," Fowler said in a statement. "The change in Storer 
proposed in this case results from an exercise of control by the 
shareholders, not a transfer of control." 

But Fowler said that since a majority found that a Section 310 
transfer would occur, he agreed with Dawson and Patrick that 
"the neutral 'modified short-form' procedure adopted by the 
commission's decision, and not the long -form procedure, is ap- 
propriate." 

Dawson dissented to the finding that a transfer of control 
would occur. But she said she agreed that no long -form applica- 
tion was necessary. "I see no reason why the commission would 
require anything other than an ownership report (Form 323) to 
report changes in a board of directors," Dawson said. "Even so, 
since a majority has found some kind of 'transfer,' I am willing to 
concur in the 'short-form' procedure, as outlined in the majority 
decision, to report 'insubstantial' transfers of control." 

Dawson also said that, on the facts before the commission. 
Storer had not met the burden of proving its claim that de facto 
control doesn't lie with its shareholders. Among other things, she 
noted that in 1976, when George Storer, the company's founder, 
died and his stock was disbursed, the company informed the 
commission that de facto control had passed from George 
Storer to the general public. "This appears to be Storer's last 
representation to the commission regarding Storer's ownership 
until the present proxy fight," Dawson said. 

In his own statement, Quello said he concurred with the find- 
ing that the committee was seeking a transfer of control. "I 

respectfully dissent to the majority view that this is not a 'sub- 
stantial' change of control that is subject to the full provisions of 
Sections 309(b) and 309(d) of the [Communications] Act," 
Quello said. 

Rivera said the committee's proposed "ouster" of Storer's con- 
stituted a transfer of control. "I dissent, however, from the memo- 
randum's conclusion that the transfer is insubstantial and, there- 
fore, that the public can be excluded from the examination 
process," Rivera said. 

Rivera suggested a two -step procedure as a possible way to 
give the public an opportunity to participate and keep to a 
minimum the "potential dampening impact of the Communica- 
tions Act upon the exercise of corporate democracy." In the first 
step, Rivera said, the FCC could do a "bare bones" review of the 
committee's qualifications before the proxy fight and grant a 
special or temporary authorization for the committee to succeed 
the incumbent board. A second, more intensive look -one the 
public given an opportunity to participate -could be taken after 
the new board was elected to decide whether the conditional 
authorization should be made permanent. 
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KKR will end up ahead of the game. Should 
Coniston succeed in its proxy fight, or if 
Storer should decide to accept a more attrac- 
tive offer, KKR would be paid $I for each 
fully diluted share outstanding - 
19.390.000. 

Meanwhile Coniston last week continued 
its campaign to obtain at least a majority of 
board seats at the upcoming shareholders 
meeting in Bal Harbour, Fla., on May 7. At a 

meeting in New York last Wednesday before 
roughly 60 securities analysts and other ob- 
servers, the three partners -Oliver and 
Keith R. Gollust and Paul E. Tierney Jr.- 
and their investment bankers, Donaldson 
Lufkin & Jenrette, reiterated the case for 
liquidating the seven TV stations and cable 
systems serving roughly 1.5 million subs. 

Donaldson analyst Dennis Leibowitz said 
that indications point to the current televi- 
sion station market being the "hottest." He 
added that the cable market was also good, 
even with the expected divestiture of Capital 
Cities Communications cable systems serv- 
ing roughly one -third of a million subscrib- 
ers, and the possible divestiture of Warner 
Amex, the sixth largest MSO. 

The meeting also provided additional re- 
sponse to some claims made by Storer man- 
agement that the Coniston liquidation would 
not provide shareholders with the $90 to 
$100 claimed by the "dissident" group. Dis- 
puting management's contention that Conis- 
ton had underestimated the tax burden to be 
incurred in a liquidation, the partners pro- 
vided a letter from their counsel detailing 
some of the intricacies of the law: "This is 
the first proxy contest in which tax issues 
have played any role, and we hope it is the 
last," said Oliver. 

Tierney, in response to a question, said 
that the partners still have no intention of 
being bought out by the company, saying 
that would. violate "the whole thrust of our 
activity." 

It was unclear whether KKR has inten- 
tions to merge the Storer television stations 
with its own stations, which comprise KTLA- 
TV Los Angeles; WTVJ(TV) Miami; WLOS -TV 
Asheville, N.C.; WWHT(TV) Newark, N.J., 
and satellite WSNL -TV Smithtown, N.Y. 
KKR recently sold KVOS -TV Bellingham, 
Wash., for $25 million. BROADCASTING has 
also learned, and Tony Cassara, president of 
KKR's broadcasting operations, confirmed, 
that it has an agreement in principle to sell its 
WZZM -TV Grand Rapids, Mich., for over $60 
million. 

By selling the station, KKR would elimi- 
nate any crossownership problem with 
WJBK -TV Detroit, owned by Storer. If KTLA- 
TV is not sold, then it is possible that Storer 
would have to divest itself of KCST-TV San 
Diego, a UHF NBC affiliate. 

The firm has recently been taking bids on 
KTLA -TV, KKR's only independent, and there 
was at least the possibility that the Storer 
addition might change that. One reason sug- 
gested by observers for possibly selling the 
Los Angeles station was that KKR found it 
difficult to negotiate for syndicated product, 
having to compete with at least three other 
independents in the market, all of whom had 
the leverage of being part of larger indepen- 

dent groups: Metromedia, RKO and Chris - 
Craft/United Television. With the addition of 
Storer's Boston independent, the motivation 
for selling the station might be lessened. 

WWHT could make that a threesome of 
independents. The station and its satellite 
were under contract until April I to provide 
pay programing. Now Cassara said he is 
pondering the options: "We are currently 
meeting with two different parties on either a 

sale or joint venture." 
As for merging the broadcasting oper- 

ations, Cassara told BROADCASTING, "It is 
premature to say ... with a deal of this size 
and complexity the whole world can 
change." He added that he had not been in- 
volved in the Storer negotiations. 

At the Wednesday Coniston meeting, the 
partners also responded to the recapitaliza- 
tion plan, since abandoned, that Storer man- 
agement had proposed on Monday at the 
time it initially rejected the KKR offer. That 
plan, valued by Coniston at roughly $78 per 
share, would have bought in six million 
shares, or about 36% of the outstanding 
shares, in two stages. The first stage involv- 
ing three million shares would have been for 
debentures with $60 face value and $40 in 
cash. The debentures, to mature in 10 years 
and callable after the third year, were to pay 
no interest for the first three years and 16% 
thereafter. The second phase involved an- 
other three million shares at the same terms 
but would have required additional financ- 
ing including, disposal of some assets. 

At the time Peter Storer said, "This offer 
provides those shareholders wishing to dis- 
pose of shares at this time the opportunity to 
receive cash and a debt security of the com- 
pany. Alternatively. shareholders can retain 

their stock and share in the company's fu- 
ture." From the perspective of outsiders it 
was a defensive move to enable certain in- 
vestors to quickly realize the 73% stock 
price jump registered by the company's 
shares since the beginning of this year. It was 
felt those who took advantage of the offer 
might also have been the most likely to give 
their proxies to the Coniston group. Indica- 
tions are that the stock would have been 
Treasury stock and might not have been in- 
cluded in shareholder voting. 

But it was not clear how successful the 
move might have been. There was no imme- 
diately available analysis on how the addi- 
tional debt assumed to make the buy -back of 
shares would affect the remaining sharehold- 
ers. At least publicly, Coniston was saying 
that at first glance, the proposal would not 
deter them. Gollust said the first round of the 
buy -back, which was to have taken place 
this week, would not have affected the re- 
turns to shareholders from a liquidation. 

The feeling of many observers as of last 
Wednesday was that Storer's management 
might still be in trouble. Ed Platt, an analyst 
and portfolio manager for Bankers Trust of 
New York, stated his assessment cautiously: 
"In traveling around visiting institutions, 
management got a better feel of what people 
thought of the Coniston group and possibly 
that gave them cause for concern." 

And even after the acceptance of KKR's 
offer there was still the possibility that more 
bids might be made for the company. TCI 
officials early in the week acknowledged an 
interest in Storer, but at a meeting with secu- 
rities analysts in Denver several days later 
reportedly said they would not make a hos- 
tile bid on the company. O 

Cooke new variable in 
Redskins owner is latest to make 
bid; his is S63 per share and follows 
earlier ones by Lorimar and Wesray 

The founding family members of Multime- 
dia Inc. have insisted that the company is not 
for sale, but somebody forgot to tell Jack 
Kent Cooke. The former chairman of Tele- 
prompter, the MSO sold in 1980 to Group W, 
issued a written release last Friday (April 26) 
that with his "affiliates" he had acquired 
more than 9.7% of Multimedia common 
stock and was intending to make an offer for 
the rest. He follows Lorimar and Wesray 
Corp. in making a bid for the company (Lor- 
imar offered $61 cash, Wesray $60.) 

Details of the offer were not yet known 
because if a tender offer filing (14 -D) were 
made with the Securities and Exchange 
Commission it had not yet been made pub- 
lic. Cooke told BROADCASTING he could not 
comment beyond the press release. But he 
has been looking for media properties since 
last fall, according to sources familiar with 
Cooke, the owner of the Washington Red- 
skins football team, New York's Chrysler 
building and numerous other real estate in- 
terests. Cooke, who was born in Canada, but 
was naturalized in 1960 by an act of Con- 
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gress, is estimated by one recent report to be 
worth over $600 million. 

The ticker tape of Multimedia once again 
provided signs, early in the week, that some- 
thing was afoot as the value of the com- 
pany's stock continued its uninterrupted 
month -long rise and closed at record highs 
several times (in the upper 50's) on heavy 
volume. The heavy trading could have been 
caused by several things, among them pur- 
chases by Cooke or some other party or 
knowledge that Cooke had earlier in the 
week met with Multimedia management and 
directors to make an offer. 

Those meetings, at which Cooke pro- 
posed to acquire the company at $63 per 
share, were apparently kept secret, for when 
BROADCASTING asked Lorimar Chairman 
Mery Adelson, about the Cooke offer Thurs- 
day evening, he responded: "That's news to 
me ... As far as I am concerned, the best 
deal is still the $61 cash offer we have 
made." 

On Friday morning, trading of Multime- 
dia stock was suspended at which time the 
company announced the Cooke offer. That 
announcement also said that the four found- 
ing families had formed a pact not to sell to 
Cooke or Lorimar and to purchase enough 
additional shares beyond their current 42% 
holdings to enable their previously proposed 
recapitalization plan to succeed ( "Top of the 
Week," April 15). The company also an- 
nounced that the founding families had been 
joined by "certain shareholders in South 
Carolina who were instrumental in the 
founding of the company," effectively in- 
creasing the strength of the their position. As 
an additional defensive measure, manage- 
ment said the company's directors had au- 
thorized the company to obtain a line of 
credit of up to $300 million for share repur- 
chases "if the board determines that such 
repurchases would be appropriate." 

Where last week's maneuvering leaves the 
fairness committee of disinterested directors 
was uncertain. One reliable source said that 
Wesray Corp., the first outside party to ex- 
press an interest in the company, upped its 
previous $60 offer to $62.50. Wesray's pro- 
posal would give both the founding families 
and management continued participation in 
the company, Cooke's offer is believed to 
involve just management, whereas Lori- 
mar's offer, after continued discussions with 
Multimedia management, is still a $61 
straight cash offer. As a result of the new 
offers, Brown Brothers Harriman, which has 
been advising the committee, is reported to 
have withdrawn its previous opinion sup- 
porting the company's recapitalization plan. 

The recapitalization offer, initially valued 
at $54 per share, replaced the earlier lever- 
aged buyout proposal of the founding fam- 
ilies and management. It would have re- 
duced the number of outstanding shares and 
increased the company's debt, while allow- 
ing current shareholders to continue owning 
a piece of the company. It provided several 
possible options for turning in current Multi- 
media shares including all cash, all notes or 
cash and a half share of stock in the new 
company. 

There were some who thought that the 

increase in stock price on Tuesday and 
Wednesday was due to a more positive eval- 
uation by the investing community of the 
proposal. 

Steve Becker, a principal with McCowan 
Associates, one of the largest institutional 
investors in Multimedia, according to recent 
filings with the Securities and Exchange 
Commission, was giving attention to the po- 
tential value of the half a share of new stock: 
"I would guess that investors are beginning 
to recognize that the half share to be received 
is a lot more valuable than roughly five and a 
half dollars (based on .527 per share in the 
newly capitalized company; each share to be 
initially priced at $10). 

"To do the recapitalization, the company 
will leverage itself to the hilt, but as they 
then pay off the debt and reduce interest ex- 
pense the return could be in the 30% to 40% 
area (per annum) over a five -to- six -year pe- 
riod. I think that what the market is saying 
now is that the stock may be worth about 
$20." 

Donald Barhyte, Multimedia's chief fi- 
nancial officer, suggested that there was re- 
cent strength in the bond market that might 
have accounted for a higher evaluation of the 
recapitalization proposal. 

With Cooke's offer, the lines between out- 
side "third parties" and the founding families 
appeared even more clearly drawn. Whereas 
before there still seemed a possibility that 
some family members might be lured into 
breaking ranks, last week's announcement 
by the company seemed to foreclose that 
option. With more than 40% committed to 

the recapitalization plan. it is not immediate- 
ly apparent what a tender offer obtaining 
more than half the share would gain. Even 
with control of the board of directors, South 
Carolina corporate law permits a "merger, 
consolidation or exchange" only with two - 
thirds of the shareholders giving approval. 
Perhaps because Cooke is not believed to 
currently directly own any communications 
properties -he is still believed to be one of 
the limited partners in the Multimedia lever- 
aged buyout -his owning Multimedia 
would not necessitate any consolidation. 

According to a lawyer representing man- 
agement, an exception to the rule exists if 
the affected company's by -laws allow it. But 
in Multimedia's case, he said, the two- thirds 
requirement is written into the charter of the 
company, and any change there would itself 
require a two- thirds vote of shareholders. 

It was also uncertain last week how the 
new proposal and revising of other proposals 
would affect four shareholder suits filed in 
the Greenville County Court of Common 
Pleas. Initially objecting to the leveraged 
buyout proposal (BROADCASTING, Feb. II), 
the suits were subsequently settled in princi- 
ple when the fairness committee approved 
the recapitalization plan. As of early last 
week that was still the case, according to an 
attorney at Abbey & Ellis, the New York - 
based law firm representing the sharehold- 
ers, who said that money was not the only 
consideration involved: "These shareholders 
also felt it was important to have a continued 
opportunity to be involved in the ownership 
of the company." 

CBS begins to fight back 
Network files documents at SEC 
and district court alleging that 
Turner misrepresented finances 
for public offering last year 
as well as for current proposal 

Despite what it described as the "unusual 
complexity" of the Minter Broadcasting Sys- 
tern proposal to take over the company, an- 
nounced April 18 (BROADCASTING, April 
22), CBS lost no time launching a counterof- 
fensive. The first salvos were fired last week 
at the Securities and Exchange Commission 
and in the Southern District Court for New 
York, where CBS charged the TBS proposal 
violated numerous antitrust and securities 
laws and that TBS had lied about its own 
profit performance, not only to lure CBS 
shareholders to embrace the current ex- 
change offer, but also to mislead current 
TBS shareholders when the company issued 
a public offering last December. 

In a filing with the SEC, CBS reported 
that the company's board of directors met 
last Monday (April 22) and "unanimously 
determined that the proposed offer would be 
grossly inadequate and detrimental to the in- 
terests of the company and its shareholders." 
In a separate letter, CBS urged its sharehold- 
ers to reject the offer. And a separate recom- 
mendation by the company's financial advi- 
sor, Morgan Stanley & Co., equated the TBS 
proposal to a "recapitalization of CBS" and, 
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in effect. a proposal for TBS to be acquired 
by CBS-in exchange for roughly 49% of 
the common equity interest in and 90% of 
the voting power of the much larger CBS. 
The exchange, concluded Morgan Stanley, 
"is grossly inadequate from a financial point 
of view" for CBS shareholders. 

As CBS was launching its counteroffen- 
sive, arbitrageur Ivan Boesky sold more than 
half of his 8.7% stake in the company. realiz- 
ing a profit of $16 million, according to pub- 
lished reports. Boesky, who was the com- 
pany's largest shareholder, now holds 4.3% 
of the outstanding CBS stock, according to a 
spokesman. Privately, CBS sources inter- 
preted Boesky's move as a lack of faith in 
Turner's ability to succeed, although others 
saw it simply as a way of cashing in for 
considerable profit. In a prepared release, 
Boesky said that the TBS offer "should not 
be underestimated" and that he was "im- 
pressed with Mr. Turner's business record 
which clearly demonstrates that he is a skill- 
ful. tenacious and determined man." Boesky 
added he "may or may not" make further 
sales or purchases of CBS stock "depending 
on developments." 

As for CBS's options, it ruled out a num- 
ber of them in its SEC filing last week. Spe- 
cificially, it said that "no negotiations are 
under way or are being undertaken by the 
company in response to the proposed offer 
which would relate to or result in... a merg- 



Congressional concern for CBS. 
Congress also had something to say 
about CBS last week. Six senators wrote 
FCC Chairman Mark Fowler calling on the 
commission to step up its role in oversee- 
ing Turner's bid for CBS. "We are ap- 
palled at the indifferent attitude which the 
FCC has displayed with respect to corpo- 
rate maneuvering in the broadcast indus- 
try, most recently in the Storer Communi- 
cations Inc., matter," wrote Senators 
Thomas Eagleton (D -Mo.), Wendell Ford 
(D-Ky.), Daniel Patrick Moynihan (D-N.Y.), 
James Sasser (R- Tenn.), Jeff Bingaman 
(D- N.M.), and John J. Exon (D- Neb.). 
"Now, there is before you the attempt by 
Ted Turner to take over CBS. If your past 
tendencies apply in this instance, you will 
let forth a huge yawn and say something 
brilliant like the broadcasting industry is 
no different than making and selling elec- 
tric toasters.' We urge you not to do your 
big yawn in the Turner -CBS matter." 

er or reorganization, involving the company 
or any of its subsidiaries; a purchase, sale or 
transfer of a material amount of assets by the 
company or any of its subsidiaries; a tender 
offer for, or other acquisition of, securities 
by or of the company; or any material 
change in the present capitalization or divi- 
dend policy of the company." Privately, in- 
side sources contend, at this point anyway, 
that the Turner offer is so "ludicrous" that 
stockholders will reject it out of hand or that 
it will be thrown out by legal and regulatory 
authorities. 

In its New York court filing last week, 
CBS charged that TBS made false state- 
ments, in both the current exchange offer 
and in a December public offering, about its 
financial position and results for 1982, 1983 
and 1984. It said that TBS had overstated its 
assets and understated its liabilities, thereby 
overstating the stockholders' equity in the 
company as of Dec. 31, 1984, by approxi- 
mately $16 million. (TBS reported stock- 
holders' equity at $28.5 million at the end of 
last year.) If TBS had followed what CBS 
described as "generally accepted accounting 
procedures," TBS would have had a net loss 
of $1.6 million in 1983, not the $7 million 
profit it reported, while the company's re- 
ported 1984 net income would have been 
reduced from $10 million to less than $2 
million, CBS said. 

By way of explanation, CBS charged that 
TBS had overestimated the 1984 asset value 
of its earlier agreement to buy out and shut 
down Satellite News Channels by about $9 
million. CBS also challenged certain "de- 
ferred promotional costs" totaling almost $6 
million reported by TBS as assets. CBS said 
they should have been written off as ex- 
penses. CBS also challenged the way certain 
loans to TBS's Atlanta Hawks basketball 
team were accounted for. Concluded CBS: 
"Turner and TBS, having previously de- 
frauded the investing public into purchasing 
TBS debt and common stock in the [Decem- 
ber] public offering, are now attempting to 
defraud CBS shareholders and the investing 
public into exchanging their shares of CBS 
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stock for additonal TBS debt and common 
stock." 

CBS charged TBS with violation of feder- 
al laws prohibiting mergers or takeovers that 
lessen competition and monopolize com- 
petitive markets. CBS described the areas of 
competition between the two companies as 

news, entertainment and sports programing 
and the acquisition of such programing. 

CBS also alleged TBS violated certain se- 
curities acts by divulging its proposed offer 
to some stock speculators "and others," in- 
cluding supporters of Fairness in Media, be- 
fore the offer was made on April 18, but 
denied publicly that any such proposal was 
in the offing. As a result, CBS said, specula- 
tor activity caused CBS's stock to "gyrate 
wildly," rising more than $20 per share to 
$122 and then falling to $106 on the day the 
proposal was made public. As a result, CBS 
said, many of the company's shareholders 
were hurt financially. CBS also charged that 
TBS's claim that its unit of debt securities 
being offered for each share of CBS stock is 
worth $175 is "false and misleading," al- 
though it did not state what it believed to be 
the true value of the units. Analysts, howev- 
er, have guessed they are worth anywhere 
from $120 to $160. 

Aside from what the company contended 
were the long -term negative financial impli- 
cations of the proposed takeover itself, CBS 
said in its letter to shareholders that Ted 
Turner's past behavior, specificially, a num- 
ber of racial and ethnic slurs made by Turner 
in the press, would "undermine the CBS net- 
work's present broad acceptance by the 
American public." The statement cited sev- 
eral quotations ascribed to Turner. One quote 
appearing in the Atlanta Constitution in 
1977 had Turner referring to a sports agent, 
Jerry Kapstein: "You should have some rea- 
son to dislike a guy besides the fact that he 
wears a full length fur coat and is a Jew." 
CBS also cited the widely publicized inci- 
dent with Jesse Jackson in June 1982, when 
Jackson complained of slurs against blacks 
made to him directly by Turner. Another 
quote in Playboy, August 1983: "Once 
you've seen a bunch of tits, they're all the 
same, no different. They look like cows ud- 
ders." 

Commenting last week on CBS's rejection 
of the proposed Turner exchange offer, TBS 
issued a statement last week saying simply 
that it came as "no surprise." As to the CBS 
allegations that the TBS financial statements 
over the last three years were stated improp- 
erly, a TBS spokesman responded, "Our fig- 
ures are certified by Price Waterhouse," a 

well known accounting firm. As to CBS's 
reference in its letter to shareholders to the 
reported slurs by Turner, the spokesman 
said, "We will not dignify the mudslinging 
by CBS with a response." 

CBS is busily preparing additional court 
suits, follow -up SEC presentations and FCC 
comments, now due May 22. One CBS 
source involved in preparing the company's 
countermeasures said the FCC filing will 
probably focus "heavily" on the financial 
aspects of the proposal and the related issue 
of TBS's financial ability to carry out the 
offer successfully. 
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Intelsat contacts 
with Congress 
challenged 
by competitor 
Panamsat says rate payers shouldn't 
pay for what it calls lobbying 
of congressmen over separate 
systems issue; Fowler and Colino 
exchange letters of U.S.S.R. 

A Washington law firm retained by Intelsat 
made hundreds of contacts with members of 
the Senate and House of Representatives and 
their staffs during the six -month period end- 
ing March 8, all, apparently, on the issue of 
whether the U.S. should authorize separate 
satellite systems to compete with Intelsat. 
The Foreign Agents Registration Act filing 
of Preston, Thorgrimson, Ellis & Holman 
was submitted to the FCC by Pan American 
Satellite Corp. in connection with its com- 
plaint that the Communications Satellite 
Corp., through the rates it charges, is im- 
properly financing "a vigorous lobbying 
campaign" against U.S. policy supporting 
the establishment of separate international 
satellite systems. Panamsat, one of five ap- 
plicants seeking commission authority to es- 
tablish a separate system, has petitioned the 
commission to prohibit Comsat, the U.S. 
signatory to Intelsat, from making any pay- 
ments to the global system that would repre- 
sent a portion of the alleged lobbying expen- 
ditures. Panamsat has also asked the 
commission to bar Comsat from including in 
its rate base "any lobbying expenses, wheth- 
er incurred by Comsat or by Intelsat." 

In another Intelsat -related development 
last week, an exchange of letters between 
Intelsat Director General Richard Colino 
and FCC Chairman Mark Fowler surfaced 
revealing hostile feelings between them re- 
garding Fowler's testimony before a con- 
gressional committee last month. Colino 
took exception to Fowler's reported state- 
ments that Intelsat management is "stirring 
anti -Americanism" and is "opening its arms 
to the Soviet Union," and asked Fowler to 
correct his "misperceptions" on the public 
record. Fowler took nothing back; instead, 
he explained the statements to which Colino 
objected in terms of what Fowler said is In- 
telsat's "inconsistent" approach to the estab- 
lishment of separate international satellite 
systems, one in which he feels U.S. propos- 
als are greeted with less warmth than the 
Soviet Union's. 

As for the issue raised by Panamsat, Intel- 
sat and Comsat say the activities of law firms 
and others in Intelsat's behalf are "educa- 
tional," not lobbying. And Preston, Thor - 
grimson, in answer to a question on the 
FARA form, described its activities in behalf 
of Intelsat as "educational " -to inform 
members of Congress and their staffs of In- 
telsat's role and to explain the impact au- 
thorization of the five proposed systems 
would have on Intelsat. But in response to a 

preceding question, as to whether it had en- 
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gaged in political activity in behalf of Intel- 
sat, the firm answered, "yes." 

All told, the FARA filing listed 13 sena- 
tors and 35 representatives, as well as their 
staffs, whom Preston, Thorgrimson contact- 
ed. A number of the contacts listed referred 
to efforts to obtain "support for Intelsat." An 
example: "1/23/85. Telephone conversation 
with Roger Majak [staff director of the 
House Subcommittee on International Eco- 
nomic Policy and Trade] re support from 
Congressman [Don] Bonker [(D- Wash.), 
chairman of the subcommittee]; telephone 
call with Drew Pettus [administrative assis- 
tant to Representative Al Swift (D- Wash.)] 
re Swift support for Intelsat...." Several 
entries in October reported contacts with 
members of Congress that were made in an 
effort to obtain signatures for a "Dingell" 

letter. The letter, presumably, was one Re- 
presentative John Dingell (D- Mich.), chair- 
man of the House Energy and Commerce 
Committee, sent to President Reagan in mid - 
October. The letter contained the signatures 
of 50 other House members and asked the 
President to defer a decision on authorizing 
separate systems until Congress had an op- 
portunity to act on the matter. The President 
acted in November. 

Panamsat has claimed Intelsat spent at 
least $560,000 during the first 10 months of 
1984 "to lobby against the establishment of 
separate international satellite systems." 
Panamsat also said it believes much of a $1.8 
million expenditure Intelsat attributed to 
"professional fees" as of Dec. 31, 1984, in 
1984 was spent on lobbying. (An Intelsat 
official has said only $300,000 of that 

amount was spent on "dissemination activi- 
ties." Given such figures, however, Preston, 
Thorgrimson, according to its FARA filing, 
would appear to be one of Intelsat's lesser 
auxiliaries. It reports four Intelsat billings 
for "legal fees" between Oct. I, 1984, and 
Jan. 8, 1985, that total $34,337. 

Colino, who initiated the exchange of let- 
ters with Fowler on April 2 as a result of the 
chairman's testimony before two subcom- 
mittees of the House Foreign Affairs Com- 
mittee, in March, said charges of "stirring up 
`anti- Americanism' ill serve the conduct of 
serious and meaningful debate over a major 
U.S. national policy initiative with tremen- 
dous international repercussions." Such re- 
marks, he said, "involve a misperception, 
mischaractertization, misinterpretation and 
significant misunderstanding of the Intelsat 

Putting together the pieces for a run at C -band direct 
A major new television marketplace is about to open up and Holmes 
Harden wants to be in on the ground floor. 

The market: almost a million backyard earth stations whose honey- 
moon of free cable network programing is expected to come to an 
inevitable end. 

The Harden concept: a nationwide marketing service that would 
scramble services on their way up and descramble them on the way 
down -free for cable systems and for a fee to those individual earth 
station owners. 

Harden has been working on the plan since mid -1984 and by last 
week felt he almost had a critical mass in his corner. He has been able 
to persuade 15 cable networks to sign "letters of intent" to participate 
in his C -band direct service, and -equally important -arranged with 
Citicorp for a $50- million financing package. Harden won't say which 
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networks have signed letters of intent, but The Nashville Network 
(Group W Satellite Communications) and superstation WGN -TV Chicago 
(United Video) reportedly are among them. The missing links at the 
moment: ESPN, CNN and MN 

"They are the key to this marketplace," Harden said during a visit to 
BROADCASTING'S offices last week. To the best of our knowledge they 
have signed with no one. We believe their decision will be critical in 

determining which packager or packagers enter this marketplace." 
Harden considers at least two of the three basic services more 

important to his plans than any of the pay cable services. ESPN and 
CNN, he said, are characterized by very high fixed costs. We can't 
find anyone to put up a replacement service for either one of those 
services," he said. 

If HBO and Showtime/The Movie Channel continue to refuse to par- 
ticipate, he said, "we intend to put up our own premium movies service 
because we can do that because that is a low fixed -cost operation with 
high variable costs ....We will have to pay for premium product on a 

per subscriber basis far more than HBO and Showtime have to pay. We 

understand that and if necessary we will put it in our package as a loss 
leader." 

Harden, a 47- year -old former executive vice president of Warner 

Amex Cable Communications and Warner Amex Satellite Communica- 
tions Co., has been approaching cable networks over the past six 
months offering to cover the cost of scrambling (and descrambling at 
cable headends) their C -band satellite feeds in exchange for the right 
to market their signals to the some 800,000 owners of backyard earth 
stations. Once the signals are signatories, the newly formed Satellite 
Broadcasting Corp. (SBC), of which Harden is president and chief 
executive officer, would offer a package of networks to the dish owners 
for between $20 and $40, depending upon what signals are available 
and what signals the subscriber wants. 

Because the programing, satellites and earth stations are already in 

place, Harden believes he can create his service for less than the cost 
of a single conventional urban cable system -between $75 million and 
$100 million. His only major expenses are the descramblers that will be 
sent to the networks' cable affiliates- subscribers will have to buy their 
own -and the computer center for authorizing and controlling the 
descramblers and for sending out bills to the subscribers. 

The real obstacles to SBC's moving ahead and securing agree- 
ments with the key basic networks and other programers, according to 
Harden, are certain cable operators and programers who want to 
control the C -band direct business themselves and who see no reason 
for cutting in Harden or anyone else as a middleman. 

According to Harden, several of the nation's largest MSO's, headed 
by Tele- Communications Inc. and American Television and Communi- 
cations, have been trying to form a consortium to exploit the C -band 
direct market. At the same time, he said, Showtime/The Movie Channel 
Inc. has been attempting to persuade other gable programers to join 
its services (Showtime and The Movie Channel) in a C -band direct 
package. (Home Box Office had once tried to take the lead, but it now 
appears to be working with the cable operators.) 

Given the current situation, Harden believes he must persuade the 
cable operators that its in their best interest to turn the market over to 
an "independent" like SBC, and he has hired former National Cable 
Television Association President Tom Wheeler to help make his case. If 

Harden and Wheeler can win over the operators, they not only elimi- 
nate a major competitor for the C -band direct market, but they also 
acquire powerful allies in lining up cable programing and knocking out 
Showtime/The Movie Channel. 

Harden said that if the cable operators persist in pursuing the mar- 
ket they risk opening themselves up to charges of anti -competitive 
behavior and legislative and legal action against them. He said they 
will also burden themselves with at least part of the expense of scram- 
bling, a burden that SBC is more than willing to bear. 

Would this be the real beginning of DBS? Yes, Harden agrees, al- 
though that's not the immediate target in his sights. What he would like 
to become is the equivalent of the nation's largest single cable system. 
And what do the cable networks stand to gain from all this? Over the 
next 10 years," says Harden, "they would gain $2.2 billion in royalties 
from the plan we propose. That's also what they have to lose if this 
market isn't captured." 
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organization, its agreements and the rela- 
tionship among and between its sovereign 
member nations and their telecommunica- 
tions organizations. There can be destructive 
repercussions, not only for Intelsat, but also 
for relations between the United States and 
its telecommunications partners in a wide 
variety" of forums. As for Intelsat's dealings 
with the Soviet Union -Colin met with the 
Minister of Communications in Moscow in 
March -Colino noted that the Intelsat 
Agreement explicitly provides that any 
member of the International Telecommuni- 
cation Union may join Intelsat by accepting 
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its agreement and that U.S. policy since 
1962 has been to encourage the Soviet 
Union to join Intelsat. 

Fowler, in his response, said he was not 
passing judgment on Intelsat welcoming the 
Soviet Union into Intelsat membership. 
Rather, he said his congressional testimony 
reflected concern over what he saw as incon- 
sistency of approach. He said reports of Co- 
lino's visit to Moscow indicated that Intelsat 
would "willing, and without prejudice, enter 
into coordination procedures for the Inter - 
sputnik system. On the other hand," he add- 
ed, "there are clear indications that Intelsat 

management has been and continues to be be 
predisposed against the international satel- 
lite systems currently proposed in the Uinit- 
ed States, although there has been no formal 
initiation of coordination procedures by the 
United States...." He said it was "incon- 
gruous" that Intelsat would be willing to ini- 
tiate coordination procedures with Intersput- 
nik, Intelsat's "largest competitor," when 
Intelsat management "continues to cast 
doubts about the U.S. commitment to the 
Intelsat system," even before the U.S. had 
completed its review of the U.S. applica- 
tions for separate systems. 

THE BATTLE FOR PRIME TIME TELEVISION 

Fiercer struggle for shrinking market 
For the sixth straight year, CBS -TV has won 
the prime time season race. But the big 
news, although no surprise, was, as one pro- 
gram analyst put it, the great turnaround at 
NBC and the collapse of ABC." 

For the first time in 10 years, NBC broke 
out of the cellar with a performance that left 
ABC in the dust and prompted many to won- 
der if NBC's momentum may continue into 
next season giving CBS a serious challenge 
for first place. Even B. Donald Grant, presi- 
dent, CBS Entertainment Division, ac- 
knowledged that "without question, it will 
be an extremely close season next season," 
if NBC conjures up another super hit like 
The Cosby Show, which debuted last fall and 
ended up as the third highest- ranked pro- 
gram of the season. 

Brandon Tartikoff, president of NBC En- 
tertainment, explained the network's success 
this way: "Certainly you can't mention us 
going from third to second without paying 
tribute to Cosby and what that did on Thurs- 
day night. But what shouldn't be forgotten is 
we went up on every single night of the week 
over a year ago. And I think what that repre- 
sents is a maturing -in the nice sense of the 
word -of our rather young schedule." 

Shows such as Cheers, Family Ties, Rem - 
ington Steele and St. Elsewhere, noted Tarti- 
koff, all scored their highest ratings ever. 
"The success of The Cosby Show, Miami 
Vice and Highway to Heaven contributed," 
Tartikoff said, "but if they had been succeed- 
ing while other shows we had relied on in the 
past were collapsing, we wouldn't have 
made the progress that we did." 

The NBC -ABC flip -flop came during a 
season of further network audience erosion. 
For the first time ever, the combined network 
rating in the 30 -week season sank below 
50% to an average 48.5, a decline of 3.2%. 
That represents an audience drop of about 
800,000 households in any given minute of 
prime time to about 41.2 million house- 
holds. The three -network share also dropped 
again this year, by 2.8% to an average 76.6. 
The declines were attributed by network ex- 
ecutives to increased competition, primarily 
from cable- originated services, and, to a 
lesser extent, to more aggressive indepen- 
dent television programing. Prime time lev- 
els of homes using television were down 
only slightly, from 63.6% last season to 

63.3% this season, a drop of slightly less 
that 0.5%. 

As for the season -ending numbers, CBS 
averaged a 16.9 rating and a 27 share, down 
6% from a year ago. NBC finished a strong 
second with an average 16.2/26, represent- 
ing the only improved performance over last 
year, up 9%. ABC dropped 10% to a 
15.4/24, its worst performance since the 
1956 -57 season. 

NBC was also the only network to im- 
prove its season -long regular -series program 
numbers (excluding series that aired six or 
fewer times), averaging a 15.8/25, up 8.2% 
from a year ago. The CBS regular- season 
lineup averaged a 17.5/28, down 6.5%, and 
ABC's regular- season lineup was down 
10.2% to a 15.0/24. CBS won 21 of 30 
weeks, while NBC won five and ABC two. 
There were two ties. Despite the declining 
performance of its regular series, CBS still 
held almost a two -point lead over second - 
place NBC and a two- and -a- half -point lead 
over ABC in series showings. CBS execu- 
tives last week touted their regular sched- 
ule's performance as most consistent. The 
average variation in CBS's weekly regular - 
season performance was plus or minus 
6.7 %, compared to plus or minus 8.8% for 
NBC and plus or minus 9.5% for ABC. 

On a night -by -night basis, NBC improved 
its numbers across the board. But CBS 
dominated Fridays and Sundays, while NBC 
captured Tuesdays, and gave CBS some 
competition on Thursdays, winning 10 
times, compared to CBS's 19 times, and 
Mondays when CBS won 16 weeks, NBC 
eight weeks and ABC six weeks. ABC held 
on to Saturdays and Wednesdays. 

The last place network claimed the top - 
ranked regular -series program this season. 
ABC's Dynasty took the honors for the first 
time in its four -year life, with an average 
25/37, beating out second -place Dallas on 
CBS, which averaged a 24.7/39. Dynasty, 
however, was ABC's only program in the 
top -10 ranked programs. 

CBS's 60 Minutes, which ranked first or 
second in the four previous seasons, dropped 
to fourth place with a 22.2/35, down two full 
rating points and three share points from a 
year ago. Rounding out the top -10 were 
NBC's Family Ties (22.1/33) and A Team 
(21.9/33), and CBS's Simon & Simon 
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( ,J1 .8/33), new Murder, She Wrote (20.1/30), 
Knots Landing (20/33) and Falcon Crest 
(19.9/34). 

ABC had only two programs in the top 20 
and a total of five in the top -30 ranked 
shows. CBS had six of the top 10, 1I of the 
top 20 and 13 of the top -30 shows. NBC 
captured three of the top -10, seven of the top 
20 and 12 of the top 30. 

The biggest success story among new 
shows was NBC's The Cosby Show, which 
ranked third by season's end with an average 
24.2/37. And CBS's Murder, She Wrote, 
which came in eighth, enabled the network 
to regroup on Sunday and solidify its hold 
there, switching out two situation com- 
edies -The Jeffersons and Alice, which 
were fading fast. 

Other new shows performed well this sea- 
son also, speaking well for network program 
development. Four new programs made it 
into the top 20, including third -ranked 
Cosby, eighth- ranked Murder, She Wrote, 
CBS's Crazy like a Fox, which ranked 11th 
with a 19.9/34 and NBC's Highway to Heav- 
en which came in 18th with an average 
17.7/26. Rounding out the top five new pro- 
grams was ABC's Who's the Boss? which 
came in 30th with a 15.7/23. 

As for program trends, situation comedies 
appear to be making a comeback and it's 
likely the networks will make even more 
room in their schedules for them next year at 
the expense of action -adventure programs, 
which seem to be trending downward in the 
ratings. David Poltrack, CBS vice president, 
research, suggested last week the appear- 
ance of six half -hour comedies in the top 20- 
ranked programs (10 in the top 30) repre- 
sented a "real turnaround" for that genre. 
Last year, no comedies appeared on the top - 
20 list. 

While there were more comedies in the 
top 20 this year, collectively sitcoms were 
off in the ratings, and remained at about the 
same percentage of the schedule as last year: 
16 %. The collective decline, said Poltrack, 
is probably due to "some natural kinds of 
erosion" among some of the older shows that 
are weakening, although the hotter com- 
edies, such as Family Ties, Cheers and Ne- 
whart, were all up in the ratings. The net- 
works, he suggested, may start to move 
away from the action -adventure program 



form next season, because the genre under- 
performed this season in relation to the de- 
velopment dollars invested in it. "This was 
where all the money was being placed last 
year," he said. Action -adventure shows ac- 
counted for 29% of this season's schedule, 
compared to 25% last season. "Based upon 
some fairly substantive audience erosion 
[the three -network ratings average for ac- 
tion- adventure programs was off 6.5%], I 
think we may see some movement away 
from the action -adventure show," or perhaps 
some modification in their presentation, he 
said. 

As for next season, CBS's Grant acknowl- 
edged that the network hopes to develop ad- 
ditional comedies for its lineup. "I hope so," 
he said, noting he has reviewed a number of 
comedy pilots already and, "I've seen some 
good ones so far." Of the six comedies in the 
top 20, two belong to CBS: 16th -ranked 
Kate & Allie and 17th -ranked Newhart. The 
other four belong to NBC: third -ranked 
Cosby, fifth- ranked Family Ties (which 
Cosby helped to make a bona fide hit this 
year by delivering a substantial lead -in audi- 
ence), 13th- ranked Cheers and 19th -ranked 
Night Court. 

Grant said it was unlikely CBS would try 
to go head -to -head on Thursdays with a 

comedy, newly developed or otherwise, 
against Cosby at 8 p.m. But he said that 
Magnum P.I., which was hurt in the ratings 
by Cosby, may be switched out of the Thurs- 
day 8 p.m. -9 p.m. slot, perhaps to Tuesday 
or Wednesday. 

If NBC can somehow come up with one 
more strong comedy along with perhaps two 
additional solid programs, said NBC's Tarti- 
koff, the network, he feels, will "cement 
down what I feel is a very strong schedule." 

TOP OF THE WEEK t 

Tartikoff said the network needs at least one 
strong comedy for placement "perhaps" in 
the middle of the Saturday evening sched- 
ule, and didn't rule out adding other new 
comedies elsewhere. But in addition to an- 
choring Saturday's lineup with a strong corn - 
edy, he said he was looking for a dramatic 
series for the middle of the Friday night 
schedule and one other program (perhaps the 
Steven Speilberg dramatic anthology, a pilot 
for which Tartikoff was to have reviewed late 
last week) to plug into the middle of Sunday. 

Tartikoff is reluctant to predict NBC's per- 
formance in next season's race. "There are a 

lot of factors that you can't call at this point," 
he said. "In order for us to be in contention 
next season, we've got to maintain the rat- 
ings base of the shows we've renewed 
[about 16 of 22 program hours] ....The oth- 
er factor which I particularly can't call is 
how strong the competition is. If somebody 
across the street comes up with a hit some 
place, it could change a night." Having said 
that, however, Tartikoff claimed that NBC 
has "outdeveloped CBS and ABC" in the 
last four or five years in terms of the number 
of new shows that have made it to the top 20. 

Collectively, network mini -series were 
down 15% in the ratings this season, with 
many suggesting that perhaps viewers are 
being bombarded with too many hours of 
mini -series programing -usually coming in 
clusters during the sweeps periods -to 
watch anywhere near all of it. Grant of CBS 
said the networks have to do something or 
they "may beat this attractive form into the 
ground." Grant acknowledged he was "quite 
disappointed" by the ratings for Space, the 
five -part mini -series that aired the week of 
April 15 and averaged a 16.8/27. He attrib- 
uted Space's poor performance at least in 

part to the fact that NBC's five -part A.D. had 
aired just two weeks earlier (averaging an 
18.2/30). The solution? "We plan to be even 
more selective [in chosing mini -series fare] 
next season," said Grant. He also indicated 
CBS will probably cut back on the total 
number of mini -series hours from the rough- 
ly 40 hours this season to perhaps 30 hours 
next season. 

NBC outperformed both CBS and ABC in 
the mini -series department, said NBC's Tar - 
tikoff, and the network has no plans to cut 
back on mini -series. But he said NBC has a 
plan to spread its mini -series within next 
season's schedule in such a way as to help 
keep "the mini -series from stacking up 
against each other." NBC has budgeted 40 to 
42 hours of mini -series programing. 

It's a safe bet there will be more general 
dramas on the air next season, as CBS and 
NBC have already announced plans to de- 
velop such programs for their schedules. 
The general dramas, such as St. Elsewhere 
and Murder, She Wrote accounted for 8% of 
this season's prime time schedule, up a per- 
cent from last year. Collectively, they are up 
in ratings too, averaging a 14.5 rating for the 
season, up almost 10% from a year ago. In 
addition to NBC 's plans of developing a 
new dramatic anthology program by Steven 
Speilberg, CBS is planning a remake of the 
old Rod Serling classic, Twilight Zone. 

Prime time soaps continue to perform sol- 
idly in the ratings. They accounted for 9% of 
the prime time schedule, the same as they 
did a year ago. Despite some "very slight 
erosion," said Poltrack, and the failure of 
two efforts, NBC's Berrenger's and ABC's 
Paper Dolls, serial drama "continues to be 
the dominant form in terms of perfor- 
mance." 

A win for First Amendment; a break for daytimers 
The First Amendment is alive and well at the FCC. 

The commission made that perfectly clear last week. It did des- 
ignate the renewal application of KMCS(FM) (formerly KTTL[FMI) 

Dodge City, Kan., for comparative hearing with the competing 
application of Community Service Broadcasting Inc. But in so 
doing, it refused to designate programing issues against the sta- 
tion, which had broadcast attacks on Jews, blacks and other 
minorities. 

On another tack, the FCC amended its rules to permit full -time 
operations on the 14 Canadian, Mexican and Bahamian AM clear 
channels. Under the commissions order, the 519 AM daytimers 
operating on those channels will be permitted to operate at night 
with up to 500 watts. The FCC hopes to be able to notify the 
daytimers on the Canadian clears of their nighttime power authori- 
zations by the end of the summer (agreement with Canada has 
already been reached). AM daytimers operating on the Bahamian 
and Mexican clears will have to wait until negotiations are complet- 
ed with those countries. 

Not only did a competitor file on top of KMCS, owned by Nellie 
and Charles Babbs. But a variety of others, including the National 
Black Media Coalition, the Anti -Defamation League of B'nai B'rith 
and the Kansas attorney general, had filed petitions to deny and 
informal objections to the station's renewal. Chiefly at issue were 
the station's broadcasts of the taped remarks of two men who were 
described as paramilitary evangelists associated with a group 
called the Posse Comitatus (BROADCASTING, May 30, 1983). 

In refusing to designate programing issues, the FCC cited the 
First Amendment and Section 326 of the Communications Act, 
which the commission said prohibited it from the censoring of 
broadcast material or interfering with the licensee's discretion in 
selecting and broadcasting particular programing. "Unless 
speech, no matter how abhorrent, creates a clear and present 

danger of serious evil that rises far above the public inconve- 
nience, annoyance or unrest, or is aired in violation of the Commu- 
nications Act or [the FCC's] regulations, [the FCC] [will] not punish 
licensees for airing it," the FCC said in a press release. 

With Chairman Mark Fowler dissenting on this point, the commis- 
sion, in addition, designated an issue on whether the licensee 
violated commission regulations requiring the maintenance of is- 
sues /programs lists. Although some sort of issues/program list 
was apparently filed with the commission, that was said to have 
been "incomprehensible." Commissioners Henry Rivera and Den- 
nis Patrick both said they were reserving their votes on whether an 
issue should be designated to determine whether the licensee 
had met the nonentertainment needs of the community. 

According to Jonathan David, an attorney for the Mass Media 
Bureau, the night -time power authorizations for AM daytimers on 
the foreign clear channels should amount to about the same, or 
something less, than the post- sunset authorizations AM daytimers 
already have received. The daytimers won't have to apply; the 
FCC will notify them of their power authorizations. But before be- 
ginning operations, the licensee will have to provide "limited" engi- 
neering data indicating their intentions. 

Those daytimers on the Canadian clears (except 540 khz, which 
is also a Mexican clear channel) could receive word of their power 
authorizations by the end of summer. Authorization for those oper- 
ating on the Bahamian and Mexican clear channels will be de- 
layed until negotiations are completed with those countries. The 
next negotiating session with Mexico has been set for early July 
"and we hope to make a lot of progress on the substantive issues," 
David said. 

The FCC said it also will provide an opportunity for new stations 
on these channels, also with a maximum power of 500 watts. The 
best guess is that there will be room for about 40 newcomers. 
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Getting technical in Las Vegas 

Although the 1985 National Association of Broadcasters exhibition at the Las Vegas 
Convention Center will not be recorded as a watershed in the technological history of 
television and radio, the three -and -a- half -day show demonstrated for the thousands that 
streamed through the booths and aisles of the cavernous exhibit halls that technology 
continues to evolve at a blistering pace. 

There were few major developments or products to excite the engineers. "In general," 
said Mike Fisher, director of equipment planning, broadcast operations and engineering, 
ABC -TV, "it was a catch -up year, with new features for old products." Otis Freeman, the 
top engineer for Tribune Broadcasting, was unable to turn up "anything really new" on 
his tour of the exhibit floor. "There were better ways to do things, but no break- 
throughs." 

But, as Karl Renwanz, head engineer at WNEV -TV Boston suggested, broadcasters 
should, perhaps, no longer expect a few "breakthroughs" to dominate a show. "It used to 
be, 10 years ago, that RCA or Ampex would have a surprise, and that would become the 
talk of the show," he said. "Those days are gone because of the diversity and power in 
the small companies .... Overall, there were plenty of innovative things." 

One trend spotted by John Owen, engineering vice president for Taft Broadcasting, is 



AM Stereo Without Compromise 

C -QUAM® AM Stereo System by Delta Electronics, Inc. 
FCC Type Accepted 

Delta Electronics, Inc. introduces the ASE -1 AM 
Stereo Exciter and ASM -1 AM Stereo Modulation 
Monitor: FCC type- accepted C -Quam System trans- 
mission equipment for the AM Stereo broadcast 
market. C -Quam is the Compatible Quadrature 
Amplitude Modulation system developed by Motorola, 
Inc. C -Quam is the system of choice for more than 200 
U.S. stations plus additional Canadian stations. Users 
range from kilowatt day -timers to full -time network 
flagships. These stations report enthusiastic response 
from listeners using multimode and full C -Quam 
stereo receivers as well as typical monophonic receivers. 
The key is compatibility without compromise. All lis- 
teners, stereo and mono, receive a clear signal with 
low distortion. Delta's twenty -year leadership in the 

field of broadcast instrumentation solidly backs this 
technological advance. 

The proliferation of receivers from GM's Delco 
Electronics, Inc., MacIntosh Labs, Sherwood Elec- 
tronics, Chrysler Corporation, Concord Electronics, 
Samsung Electronics and others not yet announced, is 
creating a sizeable C -Quam audience. With the out- 
standing performance of this equipment, you can be 
sure that the audience will stay tuned to your Delta 
C -Quam AM Stereo transmission system. 

For additional information, contact Bob Bousman 
at (703) 354 -3350. 

C -QUAM is a registered trademark of Motorola, Inc. 
Manufactured under license from Motorola, Inc. 

DELTA ELECTRONICS 
5730 General Washington Drive, Alexandria, Virginia 22312 
Telephone: 703 -354 -3350 TWX: 710 -832 -0273 Telex: 90 -1963 



"integration" -the combining of several re- 
lated products or functions into one system 
or box. 

Automated video cart machines drew a 
great deal of interest at this year's exhibit, as 
manufacturers raced to provide broadcasters 
with a new generation of spot players. Al- 
though the success of a number of these new 
systems may ride on the competitiveness of 
the half -inch tape format they use, either M 
or Beta, a variety of other considerations, 
such as developments in digital video, have 
also become factors. 

RCA, which one engineer proclaimed to 
be "back among the living," introduced a 
replacement for its 15- year-old TCR -100 vi- 
deocassette machine-Silverlake (TCR - 
500). The multicassette machine houses 281 
M- format, half -inch cassettes which are 
loaded into cassette players by a robotic arm 
with four "grabbers" which were developed 
by Odetics, a company based in Anaheim, 
Calif. 

According to RCA, the unit, which comes 
equipped with between four and six M -for- 
mat players, can handle a 1,000 -line play list 
and has an on -line programing capacity of 
up to 93 hours. Using a bar code label to 
identify only the box number of the cassette, 
the system's data base stores the house ID 
number, title, duration information etc., and 
can store up to 65,000 cassettes. Deliveries 
are slated to begin in the first quarter of 
1986, with a base price for the TCR -500 of 
$240,000, the company said. 

Not to be outdone, Sony Broadcast, 
which last year introduced the robotic arm 
concept with its Betacart multicassette sys- 
tem, showed further refinements for its 
product, including new off -line playlist soft- 
ware which allows operators to key in an 
entire day's events. Also introduced were a 
new remote monitoring switcher controller, 
improvements in servo response, a new ser- 
ial-to- parallel interface and a manual bar 
code reader enhancement. 

Asaca introduced its own automatic cart 
system with a mechanical elevator- insert/e- 
ject arm, which uses four half -inch decks of 
either Beta or M formats and has the capac- 
ity to hold up to 600 cassettes. Other new 
systems were shown by Matco, whose Sta- 
tion Automation Sequencer is used by Pana- 
sonic in its MVP -100 system, and Data 
Communications Corp., with its new Bias 
Master Control Automation product. 

Numerous broadcasters were excited by 
one particular development in spot players, 
even though no actual hardware was shown, 
and that was the new Ampex video cart ma- 
chine designed to replace its decade -old 
ACR -25. Designated ACR -X, the new digi- 
tal video system was shown in demonstra- 
tion tapes privately to current ACR -25 users 
and other prospective customers. The unit 
will use a videotape cassette based on the 
new digital 19 millimeter standard being 
worked on by the Society of Motion Picture 
and lèlevision Engineers and the European 
Broadcasting Union, with quality exceeding 
Type C one -inch tape and a life expectancy 
of over 1,000 operations, Ampex claimed. 

The company's goal for the multitransport 
system, which accommodates over 200 cas- 
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settes on -line, is to exceed ACR -25 reliabil- 
ity by 10 times and have the price tag stay in 
the saine range as the earlier machine. Actu- 
al hardware will be shown at NAB 1986 in 
Dallas, it added. 

Half -Inch In The Studio 

Outside of spot players, one notable vid- 
eotape recorder development was Panason- 
ic's new half -inch M -II format, which the 
company emphasized as a potential contend- 
er for the one -inch market. An M -II studio 
VTR, the AU -600, was demonstrated using 
a metal particle tape, and providing a 65- 
minute record/play time, with up to 90 min- 
utes possible. Priced at under $50,000, the 
system is not directly compatible with M- 
format products, but is easily interfaced with 
M products, as well as Beta, three-quarter - 
inch and one -inch format units. 

M -II appears at least to have gained the 
eye of potential customers, although numer- 
ous questions were raised regarding the use 
of metal heads and metal particle tape (a first 
for a broadcast product), as well as when a 
more fully developed system, especially for 

RCA Silverlake 

the field, would be forthcoming. But likely 
to contribute to confidence in the new format 
is the fact that over 90 have already been 
delivered by Panasonic's parent, Matsushita, 
to Japan's national broadcasting service, the 
NHK, and another 150 are under order. 

Sony seemed to maintain its psychologi- 
cal, if not literal, lead in the battle to bring 
small format technology to broadcasters (the 
company now claims users at 52 indepen- 
dent TV stations, 33 broadcasting group fa- 
cilities and 129 production houses). Bolster- 
ing its position was the introduction of 
several new products for what it terms its 
fourth -phase Betacam equipment rollout. 
Included were a pair of new half -inch re- 
corders, the B V W -25 field recorder /player, 
modeled after the BVU -110 U -matic record- 
er, and the new Betacam BVW -15 stand- 
alone front -loading studio player with dy- 
namic tracking capability, derived from its 
BVW -11 Betacart player predecessor. 

Among other new VTR's was JVC's front - 
loading three- quarter -inch unit. Ampex also 
showed at its first NAB the previously intro- 
duced VPR -6 VTR. 

Whether quarter -inch video is dead was a 
question many potential users seemed to be 
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asking at the exhibit, and the answer ap- 
peared to depend on who you asked. Al- 
though the possibility for a single, voluntary 
standard system may be growing increasing- 
ly remote (and that could hurt quarter -inch in 
relation to half -inch equipment sales), one 
manufacturer, at least, believes interest in 
the format still is widespread. 

According to a Bosch representative, the 
next step for quarter -inch technology must 
be to "fight it out in the field," seeking a 
marketplace standard for one of two incom- 
patible systems (not unlike the half -inch sit- 
uation). Bosch hopes to take some of the 500 
inquiries it is said to have received about its 
Quartercam system at the show, and begin a 
full demonstration program for stations, be- 
ginning deliveries in September, the repre- 
sentative explained. 

Whether disillusionment with the stan- 
dards process is likely to dampen interest is 
something only the market can decide, the 
source added. The company apparently be- 
lieves that many broadcast stations don't 
need a SMPTE standard to buy a system, 
they're just looking for small, lightweight, 
economical, reliable solutions to ENG prob- 
lems. 

Hitachi is still apparently not taking or- 
ders for its own quarter -inch recorder, which 
was a tentative SMPTE standard until it 
failed to meet user quality requirements ear- 
lier this year. Although representatives could 
not be reached following the show, one did 
comment during the exhibit that the com- 
pany believes it would be advantageous to 
continue the SMPTE standardization pro- 
cess. Even though it could slow sales in rela- 
tion to half -inch systems, "the alternative of 
trying to sell nonstandardized systems is 
worse." 

In the less controversial area of VTR ac- 
cessories, a variety of new products, includ- 
ing several time base correctors, made their 
first showing at the exhibit. Sony plugged a 
plug -in TBC for its one -inch VTR's, as well 
as a new U -matic machine TBC, and Ampex 
introduced a TBC for use with its one -inch 
VPR -80 deck. For -A showed a component 
TBC for half -inch and U -matic formats, new 
TBC's were shown by Adda Corp. and 
Nova Systems, and Transimage Internation- 
al introduced a TBC Super lime Sharer for 
8, 12 or 16 VTR operations. Paltex had on 
hand its new NTSC time code sync monitor, 
an SCH and time code test system, and Am- 
pex introduced the VRC -2 video recorder 
controller. 

Videotape itself saw a number of develop- 
ments, including the use of new backing ma- 
terials to improve coercivity and reduce 
dropouts in three- quarter -inch tapes shown 
by Kodak, with its Series EB -930 broadcast 
product. A replacement of 3M's MBU tape 
was shown by that company, while Ampex 
has provided new packaging for its estab- 
lished 197 series with five and 45 minutes 
sizes. 

Several new half -inch tapes were intro- 
duced, with 3M showing broadcast PB and 
PV videocassettes with Color Plus oxide for- 
mulation and a five -minute cassette for com- 
mercial playback systems, and with Sony 
showing five- minute and 30- minute play 
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lengths for its Betacam HG series cassettes. 
Sony also expanded its one -inch broadcast 
tape line with the new Vl -K series, and 
Maxell is making a push for the one -inch 
market with a new Master Broadcast CV 
series, to be offered in 30- minute, 60- minute 
and 90- minute lengths. 

Gearing Up For Stereo 

Because a television station's conversion 
to multichannel sound (stereo, SAP and Pro 
channel) is more a matter of when than if, 
engineers from most television stations or 
groups were checking out stereo equipment 
at the NAB convention to determine what it 
would take and how much it would cost to go 
stereo. And manufacturers selling every- 
thing from stereo generators to stereo con- 
soles to stereo -ready transmitters vied for 
their attention and dollars. 

Orban Associates Inc. and Modulation 
Sciences Inc. could account for just about all 
of the 30 -odd stereo generators in use at the 
time the convention opened its doors. Orban 
has been selling the 8182A/SG processor/ 
generator for $10,000; MSI, the TSG gener- 
ator for $13,000. But, during the show, sev- 
eral other firms announced their intention to 
challenge Orban and MSI in the market by 
introducing generators of their own. 

Circuit Research Laboratories introduced 
a combination stereo generator and limiter 
(TVS- 3001), designed for use in conjunc- 
tion with a multi -function TV audio proces- 
sor (TVS -3002), including the CBS loud- 
ness control. According to CRL's Stan 
Salek, the package, which will also be sold 
by Thomson -CSF under its own label, will 
sell for around $10,000. CRL, he said, ex- 
pects to be shipping the first units in August. 
CRL also has SAP and Pro channel gener- 
ators in the works, he said, and hopes to 
have them on the market early next year. 

Noncommercial wrrw(Tv) Chicago be- 
came the first station to regularly broadcast 
stereo sound last August, using a Broadcast 
Electronics FM stereo generator modified 
for TV stereo. So it wasn't surprising that 
BE was at the NAB with a complete line of 
multichannel sound generators, hoping to 
capture a large share of the market. On dis- 
play in the BE booth was the TZ -30 stereo 
generator ($7,800), the TS -30 SAP gener- 
ator ($2,900) and the TP -30 Pro channel 
generator ($1,900). According to BE's 
Geoff Mendenhall, BE has 50 stereo gener- 
ators in production and expects them all to 
be sold and shipped by the end of August. 

BE had a bit of a promotional advantage 
over the other stereo generator manufactur- 
ers. KRLR(TV) Las Vegas, a music video sta- 
tion, had begun full -time stereo broadcast- 
ing just prior to the show using the BE 
generator. So BE set up a stereo television 
set with high -fidelity speakers next to its 
generator and gave potential customers live 
off- the -air demonstrations. (The same 
broadcasts could be seen and heard in the 
Townsend booth; KRLR is using a Townsend 
transmitter.) 

The least expensive stereo generator on 
the floor was Marcom/Inovonics' Model 
710. It goes for just $2,995. Marcom/Ino- 
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vonics President Martin Jackson said the 
unit is priced on the basis of its cost, not "on 
what the market will bear." He promised de- 
livery within 120 days on orders taken at the 
show. 

Asaca/Shibasoku Corp. of America en- 
tered the stereo generator marketplace at the 
convention with the $12,000 TA35A. Al- 
though it was designed as a test generator for 
makers of stereo television sets, said Asasa/ 
Shibasoku's Alan Davis, the unit is suitable 
for broadcast operation. Eiden/Elecon, a 
Japanese newcomer, offered the 475A -S 
generator for $10,000. (Panasonic also 
showed a multichannel test generator, the 
VP- 7682P.) 

To help stations keep an eye on their stereo 
broadcasts, Belar Electronics Laboratory 
Inc. introduced the TVM -100 baseband 
modulation monitor ($2,500) and the com- 
plementary TVM -200 stereo monitor 
($4,000). The TVM -100 is needed to pro- 
vide a demodulated composite signal to the 
TVM -200, but it can also be used to monitor 
the modulation of mono signals. 

TFT introduced the Model 850 modula- 
tion monitor, which incorporates a Tektronix 
AS501 digital distortion analyzer. The all - 
in -one package, TFT said, can monitor or 
measure more than 20 multichannel sound 
parameter. The unit sells for $10,000. 

An alternative to the Belar and TFT pack- 
ages is MSI's $4,750 stereo reference decod- 
er. When coupled with a demodulator, ac- 
cording to MSI's Eric Small, the decoder 
permits broadcasters to use conventional test 
gear to measure the performance of their ste- 
reo generators and make sure they stay with- 
in industry standards. 

To meet the demands of multichannel 
sound, Tektronix showed an improved ver- 
sion of the 1450 -1 television demodulator 
featuring a wider audio output (150 khz), 
improved distortion and phase linearity 
specifications. Tek was also selling a retrofit 
kit (1450F20) that will enable stations to in- 
corporate the multichannel improvements 
into 1450 -1's delivered prior to February 
1985. 

Leader Instruments Corp. introduced Ste- 
reoscope (LBO -552BH 1) for measuring var- 
ious parameters, including separation, of the 
stereo channels. The test equipment manu- 
facturer also showed a new low- distortion 
audio signal generator (LAG- 126S). Schmid 
Telecommunications also showed a device 
(SZ -340 Sound Program Circuit Analyzer) 
for measuring stereo sound. 

To simplify some of the logistics of imple- 
menting multichannel sound, TFT intro- 
duced the 8500/8501 composite subcarrier 
generator /demodulator. The system corn - 
bines all the multichannel sound subcarriers 
into one signal so that they can be beamed 
easily via microwave from the studio to the 
transmitter. M/A -COM announced at the 
show that it would offer the system with its 
various microwave transmission systems. 

Because there is little true stereo program- 
ing available, most .of the pioneer stereo 
television broadcasters have purchased ste- 
reo synthesizers which create quasi -stereo 
from monophonic material. Orban featured 
its 245F stereo synthesizer, which is, so far, 
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the most popular synthesizer. In the Audio 
Engineering booth, Studio Technologies 
Inc. showed its competitively priced AN -2 
Stereo Simulator. Kintek showed a much 
more sophisticated unit, which, according to 
Kintek, distinguishes dialogue and centers it 
in the stereo image. 

With the advent of multichannel sound, 
many television -audio engineers are in the 
market for an audio console. And, at the 
NAB, they were confronted with an almost 
overwhelming number of consoles and con- 
sole options. For the station interested in all 
sorts of audio production and post- produc- 
tion, Solid State Logic offered the SL6000E 
series consoles; Yamaha, the M -1500 series; 
Rupert Neve, the 8128 -TV, 51 and 542 se- 
ries; Harrison Systems, the TV -3 and TV -4 
series, and Wheatstone Broadcast, the TV- 
80. 

All the transmitter manufacturers were 
also talking about the multichannel sound - 
how their new transmitters were compatible 
or how they could retrofit existing transmit- 
ters to make them compatible. 

RCA assembled the necessary hardware 
in its booth for a complete multichannel tele- 
vision sound demonstration. Using an RCA 
TTUE -44A UHF exciter operating on chan- 
nel 27, RCA "broadcast" stereo and a Span- 
ish- language SAP service several feet into a 

Dimensia stereo /SAP tuner attached to a vid- 
eo monitor and two widely spaced high -fi- 
delity speakers. RCA used an MSI generator 
for the stereo and the Asaca/Shibasoku for 
the SAP service. The system also included a 
group delay corrector, which compensated 
for an aural power amplifier and notch di- 
plexer group delay distortion, and a video 
low -pass filter, which prevents the video 
from interfering with any of the aural chan- 
nels. 

In order for many broadcasters to switch 
to multichannel sound, they have to upgrade 
their exciters. But retrofit kits from the ma- 
jor transmitter manufacturers have been 
slow in coming. According to an RCA trans- 
mitter salesman at the convention, RCA will 
begin shipping kits for the G -line VHF excit- 
ers at the end of May, for the TTUE-44 UHF 
exciters in June, for the F -line VHF exciters 
in September or October and for the TTUE- 
4A/4B UHF exciters in the fourth quarter. 

RCA said the new 60 kw UHF unit as well 
as the 100 kw TTG -100U unit, which was 
introduced last year, will handle multichan- 
nel sound signals, providing two 75 ohm 
multichannel sound inputs and a standard 
150 /600 ohm mono input. 

Making a play for a bigger share of the 
VHF replacement market was Larcan Com- 
munications Inc., which highlighted the 
multichannel performance of its 30 kw high - 
band transmitter (TTC- 30LH). On March 
18, it said, it measured the separation of a 
companded stereo signal before and after it 
passed through two TTC- 30LH's at KERA -TV 

Dallas and found less than 5 db difference. 
With a Modulation Sciences Inc. (MSI) ste- 
reo generator connected directly to an MSI 
stereo decoder, it measured about 40 db of 
separation, it said, and, with the same gener- 
ator hooked up to each of the stations' two 
transmitters and then to a Marconi demodu- 
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lator and the MSI decoder, it measured at 
least 35 db of separation. The measurements 
were made with a Tektronix 7L5 spectrum 
analyzer. 

Philips /Pye TVTsaid its new 60 kw UHF 
LDM 1791 transmitter is designed to make 
sure it could handle multichannel sound sig- 
nals with "minimal distortion." The LDM 
1991, Philips said, can be coupled with with 
an LDM 1790 visual amplifier to generate 
120 kw of RF power. 

NEC America introduced its PCU -900 
Series of UHF transmitters and the PCN- 
1400 series of VHF transmitters at the show, 
although none of the UHF models were on 
hand. NEC said that any of the transmitters 
can, without modification, be used with any 
stereo generator on the market. The UHF 
transmitter, with powers ranging from 10 kw 
to 60 kw, come with Amperex, EEVor NEC 
klystrons. The VHF line features transmit- 
ters with 10 kw, 20 kw, 25 kw and 35 kw of 
output power. 

The other theme running through the UHF 
transmitter marketplace was power efficien- 
cy. In ads placed in trade magazines prior to 
the show, Harris claimed that its 60 kw trans- 
mitter was the most efficient transmitter - 
that is, it delivers more RF power per watt of 
electrical power than any other transmitter. 
That raised Comark's hackles. It feels that its 
S series transmitter equipped with a Marconi 
B7500 modulator is the most efficient. And 
what does RCA, which is marketing a "high- 
efficiency" 60 kw transmitter of its own, 
think? "It's specmanship," said RCA's Dan 
Mager. The differences in claimed efficien- 
cies are so slight, he said, that they are not 
"going to make or break a sale" and not 
worth bickering over. 

Creating New Images 

Much activity was evident in the video com- 
puter graphics and character generator field, 
with growth seen in the number of competi- 
tors as well as an increase in their competi- 
tiveness. The major emphasis for most com- 
panies seemed to be the addition of new 
peripheral hardware and software to estab- 
lished systems, increasing their versatility 
and applications for a broadcast environ- 
ment. Several company's new to broadcast- 
ing announced intentions to bring to the field 
their expertise from other graphics indus- 
tries. 

Quantel attracted large crowds with soft- 
ware enhancements for its Paintbox and Mi- 
rage digital art/graphics systems, and further 
development of the digital recorder /editor 
product, Henry, first shown in 1984. An off- 
shoot of the stand -alone Henry was Harry, 
the company's new digital cel recorder for 
use with the Paintbox. The product is an 
optical disk system which can record 90 sec- 
onds of live video, or be used for single - 
frame animation (2,700 cel capacity). Paint- 
box upgrades shown included a new 
retrofittable perspective option. For the Mi- 
rage there was a new shape generating pack- 
age, dubbed Morph, with three- dimensional 
capabilities. 
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Colorgraphics Art Star 

Three- dimensional graphics were empha- 
sized as well by Ampex and Bosch. Ampex 
introduced to its four -year -old ADO, an In- 
finity upgrade, which uses two or more 
ADO channels and a Concentrator control 
accessory to allow one object to pass 
through another, and can also create swirl, 
trail and sparkle effects. Bosch's FGS -4000 
system saw additions to its three- dimension- 
al software with a new smooth shading edi- 
tor, and also added new animation editor 
software. 

A debut in the 3 -D graphics market was 
made by Cubicomp Corp., a three -year -old 
company which has developed solid- model- 
ing graphics products for the scientific and 
manufacturing industries. At the show, Cu- 
bicomp introduced PictureMaker, an IBM 
PC -based video/film animation system with 
512 by 512 resolution which has features for 
modeling, rendering animation, titling, 
painting and composition. 

Also new on the hardware side is Comput- 
er Graphics Laboratories, which announced 
at the show its intention to join its software 
experience with the computer manufactur- 
ing capabilities of Trillium Corp., to intro- 
duce a real -time broadcast computer graph- 
ics simulator by the end of the year, with 
features including a 32 -bit depth resolution 
and display resolution of 512 by 512, with 
upgrades for 1536 by 972 pixels expected. 

NEC has repackaged its E- Flex/Optiflex 
digital video effects system into a new unit 
half the size. The DVE System 10 has the 
real -time capabilities of the other DVE, but 
also features several new off-line production 
capabilities, such as a small display screen 
for size and position information on an ef- 
fect, an off -line 100 -event storage system, 
and programable function keys. 

Other new graphics products shown in- 
cluded a new component analog Ultimatte- 
5, which has dynamic background matte 
tracking through color changes from back 
wall to floor, and can be controlled from four 
remote locations; a Philips component video 
effects system; Microtime's joystick control 
terminal for the Genesis 1 unit, and a single 
channel version of the ADDA ESP -II. Paltex 
showed the Gemini NTSC digital video pro- 
cessor, which combines a time base correc- 

tor, field store, four -input production switch - 
er, digital effects system, digital video 
processor and sync pulse generator, while 
Fairlight introduced a low -cost, but versa- 
tile, computer video instrument. 

Abekas, which recently finalized its 
merger with the British firm Carlton Com- 
munications and has moved to expanded fa- 
cilities, introduced dual channel capability 
for its A52 digital special effects system, and 
also showed a new mini- control panel for the 
unit, more than 80 of which have been 
shipped since it hit the market in 1984. Also 
on public display for the first time was the 
company's A62 digital disk recorder, which 
with its single -frame edit capability and stor- 
age capacities of 50 and 100 seconds, can be 
used for animation purposes. 

Character generator makers did not disap- 
point this NAB. Chyron showed its new 
Scribe, which, according to the company, 
uses sophisticated anti -aliasing techniques 
to provide resolution higher than the Chyron 
Wand RGU. Upgrades were also announced 
for the Chyron IV, which now has a third 
input channel for off -line entry, an on -line 
font capacity of up to 12 fonts per page, and 
a 3 -D perspective rotation for background 
graphics. 

Thomson -CSF expanded its Vidifont line 
by adding a "back -to-basics" unit, Viditext 
II, which has many of the features of the 
higher -end Graphics V at less than half the 
cost. Quanta also introduced a new titling 
system, the single -channel or dual -channel 
QCG -500. 

Dubner, now owned by Grass Valley 
Group, had a number of new members for its 
character generator product family. In addi- 
tion to Texta, first introduced last fall, the 
company showed the Model 10 -K, an on- 
line generator for use in professional video, 
cable and small broadcast markets, designed 
to complement GVG's Model 100 produc- 
tion switcher. Developments for its CBG -2 
generator include software enhancements 
for improved texture mapping and timed 
roll, and a serial interface adapter with the 
GVG 300 switcher. 

Another Dubner hardware option for the 
CGB is its Third Plane, a four -field video 
frame store which can digitize full -color vid- 
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eo from any source in real time, and also acts 
as a downstream keyer. The hardware also 
provides full -color video "paint" capabili- 
ties, and can, in fact, serve as a stand -alone 
paint system, which features a touch and 
angle- sensitive brush. (A component ver- 
sion is also being developed). 

A number of other companies normally 
associated with character generation are ven- 
turing into paint system development. 
Chyron introduced its Chameleon paint sys- 
tem at the show, while Quanta showed its 
EVP -500 and 800 series paint systems, 
which operate either as stand -alone or in 
conjunction with the QCG -500 character 
generator. 

Artronics and 3M, which have worked 
together previously on an eight -plane paint 
systems, are jointly marketing a new 24- 
plane paint/animation system introduced at 
the show. The 1024 -line, PC -based system 
includes a video input camera, and can use 
AniMagic, a new animation software pack- 
age developed by the companies which has 
multiplane, multicell and color table anima- 
tion features. 

Upgrades of previously introduced color 
systems were shown by Colorgraphics for its 
Artstar II, with increases in color palette 
from 250,000 to over 16 million colors, and 
by Aurora, with a lower -cost version of the 
AU/ 125, the AU /75, which will be marketed 
jointly by Harris. Also new from Symtec is 
the Super Color 1024, which features 1024 
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displayable colors with a 512 X 480 resolu- 
tion. 

Judging from the convention, computer - 
based weather graphics and services contin- 
ue to proliferate. 

Accu- Weather introduced a new real - 
time, updated weather data base providing 
complete forecasts and data to subscribers. 
Founded in 1962, Accu- Weather is now of- 
fering what it terms a "total weather ser- 
vice," including satellite images, national 
radar, alphanumeric data reports as well as 
news, sports and financial graphics. 

Advanced Designs Corp. featured two 
new products, the Doprad II super high reso- 
lution Doppler radar display and the RCD- 
1000 remote radar display. The Doppler ra- 
dar system known as Doprad I, previously 
introduced, can be retrofitted to incorporate 
the Doprad II features, including pan and 
zoom capabilities and time -lapse animation. 

Alden Electronics was demonstrating in 
its booth its Model CV- 2000D /C color radar 
unit, designed specifically for radio stations. 
The device can call up National Weather 
Service (NWS) data and can be integrated 
with other Alden data and graphics systems. 

Colorgraphics Systems was showing 
broadcasters its new Liveline IV digital art/ 
paint system for weather, news, sports, pro- 
duction graphics and animation. Liveline IV 
includes new Artstar graphics software, a 
digital paint system that allows use of simul- 
taneous multiple graphics production sta- 

tions. The weather display includes: in- 
crease 3 -D capability, Doppler radar 
interface, WSI- derived satellite and surface 
weather data, Accu -Weather forecast and 
graphics, dial -up weather radar and FLASH 
lightning strike display system. 

Environmental Satellite Data is now of- 
fering the Color Connection System, a 
weather and graphics production unit de- 
signed to operate on the IBM PC. The sys- 
tem interfaces with ESD's color satellite /ra- 
dar/ground observation graphics as well as 
Doprad II, Accu -Weather, Zephyr Weather 
Service and other data services. 

At the Kavouras booth, broadcasters 
could check out Radac II, an updated version 
of the firm's existing dial -up weather radar 
system, plus an enhanced animation system 
and color paint box for its Triton X graphics 
unit. 

WSI Corp. used the convention to intro- 
duce its new Astro-Wx system, a hardware 
package enabling stations to receive satel- 
lite- delivered NWS maps and charts trans- 
mitted by WSI. Astro-Wx includes a receiv- 
ing dish, a receiver, software and a printer. 
The unit is preprogramed to receive only 
those maps and charts desired by the user. 

Putting The Pieces Together 

Developments in production switcher 
technology this year focused on the continu- 
ing penetration of component video in new 
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product lines, while most of the news in 
editing was less in the handful of enhanced 
and upgraded systems, than in the variety of 
business developments. 

On the switcher side, Grass Valley Group, 
hoping to follow the sales success of the 
model 100 switcher it introduced at NAB in 
1984, has developed a component version 
with the same operating controls and same 
three bus multilevel mix/effects system. A 
new option for both models is the Key -Mem 
effects memory system, which provides sin- 
gle button recall for 16 memory registers, 
with each register storing the complete con- 
trol panel setting of the switcher. Another 
enhancement from GVG, Omni -Key, is for 
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the 300 series production switcher, which 
adds features such as linear key mode, key 
memory, key invert and external key. 

Shintron, which showed the first compo- 
nent switcher at NAB in 1983, introduced 
several new component products, including 
the component version of the Empress 2000 
switcher. The 2000C is a 12 -input A/B bus 
switcher with built -in component frame 
synchronizer /digital video effects unit. An- 
other product introduction was a component 
switcher /editor interface called the DubYC 
392. Based on component switcher model 
390, the dual video channel switcher is 
equipped with six sets of external Y/C inputs 
and can be utilized for dubbing multigenera- 
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tion tapes without encoding and decoding. 
In addition, the company showed its new 

Andromeda 3000 component frame synch- 
ronizer /digital video effects unit, used in 
conjunction with the Empress 2000C to cap- 
ture and store one full television frame in 
component format. A component interma- 
trix converter and audio -follow -video pro - 
gramable mixer for Empress switchers were 
also shown for the first time. 

New production switchers were intro- 
duced by For -A, with its PVM -500 compos- 
ite video mixer (the company also has a 
component version CVM -500), and by Ross 
Video, with its model 210. JVC showed its 
new KM -12000 switcher /special effects gen- 
erator with RGB chroma -key and EchoLab 
introduced the SE/6, its first broadcast spe- 
cial effects switcher. 

Ampex had new developments on hand 
for its AVC switcher series, including an in- 
terface between the switcher and the com- 
pany's ADO digital optics system which al- 
lows effects to be run from the switcher's 
control console and a new AVC audio system 
designed primarily for editing and post -pro- 
duction applications. Intergroup, newly- 
formed from Industrial Sciences, gave pre- 
liminary details of a new mini- Master 
Control, an eight -input audio -follow -video 
switcher. 

Editing equipment news, for the second 
year in a row, hinged on the innovative sys- 
tems made by Montage and LucasFilm/Con- 
vergence. Although both systems have less 
application to broadcasters than to film/vi- 
deo studio producers, they continued to be 
one of the busiest of the edit equipment com- 
pany booths at the exhibit. 

Montage introduced a handful of software 
enhancements developed since its Picture 
Processor was first shown in 1984, including 
time code display in frames and an electron- 
ic `grease pencil.' But probably the biggest 
development came just before the conven- 
tion, with the announcement of a multimil- 
lion dollar investment in the company by 
Interscope Group, a diversified conglomer- 
ate which also recently purchased a control- 
ling interest in film camera manufacturer 
Panavision, and is involved in a variety of 
motion picture and network television pro- 
jects. 

Also making business moves to firm up 
the position of its own innovative computer- 
ized video editing system, the EditDroid, are 
Lucasfilm and Convergence, which have 
been part of a joint venture since 1983. The 
two recently formed a new company, Droid 

Convergence's 205 editor 
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Works, headed by Lucasfilm's Bob Doris, to 
continue development and marketing of the 
post- production systems. The first test units 
were shipped earlier this year. 

Droid Works also introduced Sound - 
Droid, the "all- digital sound studio in a 
box." According to its manufacturer, the 
computer -based SoundDroid is capable of 
storing, recording, editing, mixing, process- 
ing and synthesizing sound for film, televi- 
sion or record production. Despite all the 
capabilities, SoundDroid looks simpler than 
a four -knob radio board. That's because the 
eight faders, 16 buttons and eight knobs are 
"soft" -their function can be changed as the 
operator switches from one task to the next. 

Convergence remains busy on its front, 
with the release of a new model 195 A/B roll 
video editing system, which, according to 
the company, fills the gap between cuts -only 
and multisource list management configura- 
tions. Also introduced was the model 205, 
an upgrade for the 200 series units which can 
control up to eight videotape recorders. 

Edit system enhancements were also 
shown by Interactive Systems Corp., now 
under the aegis of Grass Valley Group. VTR 
interfaces for the Ampex VPR -6, Sony 
BVW- 10/40 and Hitachi HR -230 were all 
made available, as were new machine con- 
trol capabilities, and switcher interfaces for 
GVG, Central Dynamics, Ampex and Gra- 
ham- Patten units. 

Upgraded products were introduced by 
Ampex, which showed its ACE Micro for 
small post- production operations or off -line 
editing in larger facilities, and by EECO, 
with its Ives II desktop editing system, for 
control of up to three VTR's and a special 
effects generator. EECO also announced that 
it has entered into an original equipment 
manufacturer (OEM) agreement with RCA 
Broadcast Systems Division, which will 
market both the new Ives II and the estab- 
lished EMME computerized editing system. 

Paltex demonstrated its new Esprit editing 

system, which replaced the company's older 
Vanguard unit, and also introduced edit list 
clean-up software for its Edit -Star unit, 
which now interfaces with the GVG model 
100 switcher, while Harrison Systems had 
on hand its new VSI video switcher /editor 
interface for its audio console series. Other 
new products were shown by CMX and Ho- 
rizon. 

Satellite ENG 

The sudden growth of Ku -band satellite 
news services and remote equipment evi- 
denced at the exhibit brought technical man- 
agement reaction ranging from "fantastic" to 
"Do we need one ?" While many stations 
which are still trying to achieve standard 
electronic news gathering capabilities won't 
make the investment in satellite news gather- 
ing gear for at least a year or two more, there 
was a widespread sense that following the 
launch of several new Ku -band satellites in 
late 1985 and 1986, SNG will begin to have 
a tremendous impact on broadcast TV sta- 
tions. 

One company working to spur that result 
is Hubbard Broadcasting, which introduced 
its Conus Communications' SNG service at 
last year's NAB and currently has 13 partner 
stations, the newest, WESH -TV in Orlando, 
Fla., which joined the group in late March. 

Just prior to this year's show, Hubbard 
announced its United States Satellite Broad- 
casting subsidiary had leased at least four 
and possibly up to 10 transponders on the 
RCA Americom Satcom K -2 Ku -band satel- 
lite to be launched next December. The $85 
million, four -transponder deal will allow 
Conus to distribute its service on the same 
satellite used by NBC for its new intercon- 
nect system, and coincides with an arrange- 
ment by which RCA Americom will provide 
free a 3.7 -meter satellite antenna and receiv- 
er to any commercial broadcast station re- 
questing one in order to pick up the satellite's 
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services. 
Another new SNG service is now under- 

way in a joint effort between GTE Spacenet 
and Dalsat (the two companies had first 
worked together at the request of four Flor- 
ida TV stations earlier this year to help equip 
the Florida News Network). GTE will sup- 
ply time up to eight channels on four Ku- 
band satellites, with two more channels ex- 
pected on a fifth bird scheduled for launch in 
January 1986. 

Dalsat, meanwhile, has designed for the 
service its SNG -25 28 foot -long remote 
truck with uplinking accomplished from a 
4.5 -meter collapsible dish antenna. The unit 
also has satellite -linked interrupt feedback 
and direct telephone services for use as two - 
way field -to- station communications. 

Robert N. Wold has brought his own com- 
pany, Wold Communications, into the fray 
with satellite equipment manufacturer, Mi- 
crodyne, to offer their own joint SNG Ku- 
band service. Also using the RCA K -2 satel- 
lite, full operation is expected in March 
1986. Wold, however, is considering the 
possibility of an earlier launch using another 
Ku -band satellite. Between 10 and 20 sta- 
tions are needed to participate for Wold to 
meet the $500,000 cost of building a master 
control earth station near Wold's Los Ange- 
les headquarters for the service. 

Working with Wold, Microdyne has de- 
veloped a transportable system, dubbed 
QuickLink, which, unlike Conus and Dalsat 
products, mounts a 3.66 -meter dish on a 20- 
foot trailer to be towed behind a station's 
existing remote vehicle. Microdyne also can 
provide affiliates with five -meter or seven - 
meter Ku -band downlinks. 

Several other companies also established 
their presence in the burgeoning technology 
with new transportable uplinks. GEC 
McMichael introduced its NewsHawk, a 
two -meter -by- one -meter elliptical aperture 
satellite terminal, small enough to be trans- 
portable by ENG station wagon or private 
light aircraft. Wolf Coach and Microlink will 
have their transportable uplinks on the bed 
of an Iveco chassis. 

In other ENG news, Centro showed its 
new mobile unit for electronic news produc- 
tion. Within a 10 -foot body, the ENP unit has 
a multicamera production capability, on- 
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Dalsat's transportable Ku uplink 

board editing, switcher, audio mixer and mi- 
crowave transmission capabilities. A pair of 
microwave units newly introduced include a 
new Microscan antenna from M/A -Com, 
and from General Electric, its new Gemlink 
23 ghz PVL2000 FM video system with up 
to three audio subcarriers. 

Focusing On Cameras 

Camera developments this year were 
slim, although several product upgrades 
were introduced and interest (although ap- 
parently not investment) in solid -state CCD 
cameras remains high. New accessory prod- 
uct introductions for teleprompters, lenses 
and batteries were also made by a variety of 
companies. 

RCA appears to have continued raising 
the reputation of its CCD cameras (with 
NEC working hard to bring attention to its 
less -expensive SP -3A unit), showing sever- 
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al new configurations for the CCD -1, as well 
as production models of its CCD -1S sports 
version. Deliveries were scheduled to begin 
just following the show at initial rates of five 
a week, although RCA representatives con- 
tinue to withhold the total number of units 
sold. 

Further developments expected with the 
RCA system are enhancements to the body, 
which currently is identical to the Hawkeye 
camera body the unit replaces. Several per- 
spective users had complained about the 
bulk of the present body, but RCA's Dennis 
Woywood explained the company chose to 
stay with the Hawkeye frame in order to 
bring the product to users sooner. 

Another change under consideration is a 
more versatile shuttering system as an alter- 
native to the fixed -speed one- ninety -fifth- 
of -a- second shutter of the CCD -1 and one- 
five- hundredth -of -a- second shutter of the 
CCD -1S. Variable speed shutter technology 
was shown at the exhibit by Nisus Video, 
which demonstrated a modified Ikegami 
HL -79E camera with shutter speeds ranging 
from one- two- hundred -and -fiftieth -of -a- 
second up to one- five -thousandth- of- a -sec- 
ond. 

Other new ENG /EFP cameras were intro- 
duced by Sony. New three -tube Plumbicon 
BVP -30 and three -tube Saticon BVP -3A Be- 
tacam units were shown with an improved 
high resolution viewfinder and the reposi- 
tioning of audio controls, according to the 
company. Production models of the BVP - 
360, shown in prototype form last year, were 
also on display, with deliveries set to begin 
in July. 

Other new cameras were shown by Pana- 
sonic, which had several low -end broadcast 
units, and by Philips, with improved designs 
for its quarter -inch camera/recorder model. 
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Sony's BVP -3A 

Ikegami also showed upgrades to its studio 
line. 

A new camera tally status monitor for stu- 
dio control rooms or remote trucks was 
shown by Roscor, new computer teleprompt- 
ing systems were displayed by Computer 
Prompting Corporation and Tekskil, and 
new battery products were shown by Perrott 
Engineering, with the double version of its 
500 mini silver zinc battery charger, and by 
Christie, with the CASP automated charger 
system first introduced last fall. 

New video camera lens designs were 
made available by Angenieux, which had a 

zoom and servo control mechanism using 
belts instead of gears for decreased noise, as 
well as EFP zoom, studio and ENG zoom 
lenses. New zooms were also introduced by 
Schneider and Canon. 

Canon announced its move into the cam- 
era support line, with a group of products, 
including studio pedestals, tripods, a dolly 
and cam head, Karl Heitz had new tripods, 
monopods and fishpole booms on hand, 
while Matthews Studio Equipment intro- 
duced a variety of support gear, including a 
One -Man Console to control pan, tilt, zoom 
and focus, which interfaces with the com- 
pany's Cam -remote and Sports -Cam pro- 
ducts. 
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High Definition 

Although broadcasters may not quite yet 
be sure what to do with high- definition tele- 
vision, a growing number of equipment 
manufacturers appear determined to remain 
at the leading edge of the new technology, 
especially with the possibility for a single 
world production standard based on the 
NHK- developed 1125 -line system. 

Sony, which exhibited its established 
HDVS system again this year (as well as the 
production version of the Super Motion Sys- 
tem used by ABC TV in the 1984 Summer 
Olympics and based on HDTV research), 
added two new products, a projection sys- 
tem and a 28 -inch HDTV monitor. The com- 
pany also demonstrated on the equipment 
floor together with Grass Valley Group an 
experimental GVG HDTV switcher, based 
on its model 300 architecture, as well as an 
experimental Sony wideband fiber optic sys- 
tem. 

GVG explained its plans to support 
HDTV as market conditions dictate, with 
other product possibilities including routers, 
distribution amplifiers and fiber optic trans- 
mission systems. 

Hitachi showed the digital HDTV VTR, a 
first of its kind, it had introduced last fall, 
and also demonstrated a new HDTV camera. 
A number of HDTV test and monitor pro- 
ducts were displayed by Asaca, Barco had a 
new HDTV picture monitor, Image Video 
showed a new high density routing switcher 
compatible with HDTV signals, and the first 
HDTV telecine was introduced by Rank Cin- 
tel. 

In the world of test gear, Tektronix is mak- 
ing a pass at spreading its dominance to low- 
er -end markets, introducing less costly TV 
test signal generators and waveform moni- 
tors. The company is also moving into ex- 
periments with waveform monitors for com- 
ponent analog video signals, and showed a 
prototype Lightning system it hopes will 
bring user input on CAV system monitoring 
needs. A component analog test signal gen- 
erator for ENG gear was also shown. 

Of interest for test and measurement pro- 
ducts also was a new field color monitor 
from Sony, with a prototype of a new auto- 

AUTOMATION - LIVE ASSIST - PRODUCTION - RECORDING STUDIO 

DIGITAL AUDIO 
FOR THE BROADCAST INDUSTRY! 
INTRODUCING 

DIGISOUND 
A random access digital audio 
record /playback unit 

DIGICART 
A digital audio cartridge system 

Dave Collins (31 2) 295 -2606 

ME'MICROPROBE 
ELECTRONICS INC 

910 Sherwood Drive Unit 19 
Lake Bluff, Illinois 60044 

Broadcasting Apr 29 1985 

matic set -up device, and from a new firm, 
Amherst Electronic Instruments, a IBM -PC 
programable test and monitor package, as 
well as new picture monitors from JVC, Vi- 
deotek, Sharp, Philips and Barco. 

Radio, Radio 

A radio broadcaster in the market tor an 
audio console had much to choose from at 
the NAB convention. The capabilities and 
the prices differed dramatically from com- 
pany to company and board to board. 

Logitek Electronic Systems Inc. showed 
for the first time its Perfectionist -12 audio 
console, which it described as a "stretched" 
or 12- channel (four inputs per channel) ver- 
sion of the Perfectionist -8. Harris also intro- 
duced a 12- channel console with four inputs 
per channel, the Gold Medalist. Auditronics 
featured the series 200 on -air boards. Broad- 
cast Audio introduced the Series IV consoles 
with eight, 12 or 16 channels. Pacific Re- 
corders & Engineering Corp. introduced its 
AMX series, which, it said, combines the 
features of on -air and production boards. 

JVC showed a new rack- mountable audio 
mixer (the MI- 2000), capable of handling up 
to eight mono sources or four stereo sources. 
McCurdy Radio Industries featured its 
SS8800 series A and E boards. 

Graham -Patten Systems Inc. featured its 
600 Series ESAM post- production audio 
mixers, which are designed to operate like a 
video switcher. The series now includes the 
Model 612, Model 616 and Model 620 with 
12, 16 or 20 inputs, respectively. 

Audio -Technica U.S. Inc. offered for 
$1,500 a mixer /recorder (AT-RMX64), 
which combines a full -featured six -input 
mixer with a two -speed cassette recorder. 
For radio news, Sony featured its TC -D5 
PRO mono cassette recorder with VU me- 
ters, Dolby noise reduction and balanced mi- 
crophone inputs. 

Sony introduced the APR -5000 series of 
quarter -inch microprocessor -controlled ana- 
log recorders, suitable for both radio and 
television production. The APR -5001 is 
full -track mono; the APR -5002, half -track 
stereo, and the APR -5003, half -track stereo 
with center -track- time -code capability. 

For teleproduction, Sony offered the new 
APR -2003 two -track, reel -to -reel recorder. 
The machine, which can run on a recharga- 
ble battery pack, is designed, Sony said, "to 
integrate easily" with the Sony Betacam 
camcorder. 

Audio Kinetics showed a new audio edit- 
ing system. The Eclipse Editor has a high - 
resolution display and will support up to 32 
machines, any one of which can be individ- 
ually accessed and controlled. 

Harris officially joined the Motorola C- 
Quam AM stereo team at the convention, 
showing an FCC type- accepted AM stereo 
exciter and monitor. It was also offering a 
retrofit kits for transforming Harris system 
exciters into C -Quam exciters. 

Soon to follow Harris will be Continental 
Electronics. At the show, it announced that it 
would make and market a C -Quam exciter 
and monitor. The units, which have not yet 
been type accepted by the FCC, were not 
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shown at the show. Continental had been an 
early proponent of the Magnavox system. It 
offered a Magnavox exciter for at least two 
years before deciding the system had no fu- 
ture. 

Other makers of C -Quam exciters and/or 
monitors include Motorola, Broadcast Elec- 
tronics, TFT and Delta Electronics. 

Harris showed an improved line of Sound - 
Star AM transmitters, the SX -1A, the SX- 
2.5A and the SX -5A. By improving the 
transmitters' modulation system, Harris has 
lowered the harmonic and intermodulation 
distortion, which, it said, will produce "no- 
ticeable improvement in signal quality on 
current and new generation, high- perfor- 
mance AM receivers." 

Radio broadcasters today have a greater 
choice of how they want to generate their 
programing and commercials than ever be- 
fore. One of the newest methods is the corn - 
pact disk (CD) player. At the show, Phillips/ 
Pye TVT demonstrated a professional CD 
system, comprising up to three players and a 
controller. The price of a three- player sys- 
tem: $10,000. 

Microprobe Electronics Inc. showed 
Digisound, which it described as a "random 
access digital audio storage unit." Accord- 
ing to Microprobe's Dave Collins, the unit, 
which uses up to four computer hard disks as 
storage media, is designed to replace multi - 
cart carousels and IGM Communications' 
Instacart for spot playback by providing, 
among other things, "superb" digital sound, 
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instant access and greater reliability. Digi- 
sound with one disk drive will store up to 25 
minutes of stereo programing (50 minutes of 
mono programing), which is more than the 
average radio station has stored in its multi - 
cart machines at any given time, he said. 
Digisound with one drive costs nearly 
$30,000, he said. 

Allied Broadcast Equipment offered a 
similar system, the Compusonics DSP - 
2000, which can store and play back up to 30 
minutes of stereo programing on a single 
computer "storage module." The system can 
handle up to 960 minutes in stereo with addi- 
tional modules. Compusonics, through Al- 
lied, also introduced the DSP -2002 audio 
console based on the same computer storage 
system as the DSP -2000. (It's intended for 
sophisticated audio post- production for ei- 
ther radio or television.) 

Broadcast Electronic unveiled Digitalk 
(DV -1), a device that stores up to three min- 
utes of audio information in a 256K RAM 
memory. Although the frequency reponse of 
the device is limited, said BE's Jim Tucker, 
it's suitable for recording news and weather 
reports and other perishable information for 
instant playback. The system can be stopped 
and started in mid -word without the loss of a 
single syllable and can be recued instantly to 
the beginning at the touch of a button. It 
costs $2,500. 

Hams offered a solution to a nagging 
problem in the form of the Phase Fixer, a 
digital audio time base corrector system. Ac- 

cording to Tom Rosback, the system, which 
includes an $875 encoder and a $5,475 de- 
coder, corrects the phase shifts produced by 
stereo tape machines that tend to wipe out 
high -frequency sounds. The system also 
"audibly" reduces wow and flutter, he said. 

Along more conventional lines, Harris 
also introduced a tri -band AGC compressor/ 
limiter, the Ulti -Mate 91. Harris said the unit 
has a dynamic range of 110 db, which ex- 
ceeds the range of any source, including the 
compact disk player. 

Although not the mother lode it may have 
seemed two years ago, the use of subcarriers 
as an additional source of income is still very 
much on the minds of radio broadcasters. 
Among the areas of growing interest, re- 
flected at this year's NAB convention in Las 
Vegas, is the use of AM (full -time) subcar- 
rier channels for utility load management. 

To that end, McGraw -Edison's Power 
Systems Division, Pittsburgh, Pa., was in 
full force on the NAB exhibit floor, touting a 
new automated system that it bills as "the 
complete load management system for 
$37,500." 

Paging and data distribution are still popu- 
lar applications of FM subcarrier channels, 
and in the process of launching such a net- 
work nationwide is Costa Mesa, Calif. - 
based American Diversified Capital Corp.'s 
Diverscom unit. 

Showcasing new "desk top" SCA tuners 
and receivers was Johnson Electronics, Win- 
ter Park, Fla. 

"Ninety percent of the businessmen in 
this country would not pick up the phone 
when the press calls." -John Lawrence 

Los Angeles Times 
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Announcing 
America's newest 
radio company 
(and we're 
already 
number one!` 
We're talkin' and singin' big here! 
Big and proud. 
Because United Stations has acquired the 
RKO Radio Networks. And that means a bigger 
voice for radio. And more opportunities to 
help you build your audience. 

For starters, 
United Stations Radio Networks means 
three big ways to better reach your listeners; 
United Stations 1, 

United Stations 2, and 
United Stations Programming Network 
to provide and continually create programs, 
specials, and unique new programming 
for your radio station. 

We've got personality too. 
There's Dick Clark - 
not just a major presence behind the mike, 
but a major guiding force, leading you to bigger 
and better audience shares. 
Then there's the likes of John Madden - 
one of the biggest, if not the biggest voice 
in sportscasting today. 
And Rick Dees- America's favorite when 
it comes to America's favorites in today's music. 

When you're a broadcaster in the ranks of 
United Stations Radio Networks, you're among 
America's top 2500 radio stations, airing 
the brightest most up -to -the minute shows. 
Via satellite over 6 live channels on 
SATCOM 1R.. the primary radio network 
satellite. You can't beat that for strength. 
It's programming that delivers audience... 
the audience your advertisers want to reach 
most. With programs America listens to... 
conducts business to... hums to. 

United Stations Radio Networks. 
Big and getting bigger. 
Because we've got America by the ears! 
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The curious combination at the CRT 
The weak link in implementation 
of the Copyright Act of 1976 
has always been the Copyright 
Royalty Tribunal, whose mission 
has never been matched by resources; 
this is the story of the three 
commissioners now trying to keep up 

The Copyright Act of 1976 placed much of 
its hope for marketplace justice in the Copy- 
right Royalty Tribunal, a tiny -but increas- 
ingly powerful- federal agency that deter- 
mines how much cable operators pay for the 
compulsory copyright license and how the 
collected royalties -now amounting to tens 
of millions of dollars a year -are split 
among program producers and suppliers. 
The incumbent clout is concentrated in the 
hands of three individuals-Chairman Mari- 
anne Mele Hall and Commissioners Edward 
W. Ray and Mario F. Aguero. 

They're a curious combination. Hall, who 
joined the CRT last November, is a 34 -year- 
old lawyer with a pronounced conservative 
bent who has had more experience in teach- 
ing law than in practicing it. Ray, 58, who 
was appointed to the CRT in 1982 and who 
served as its chairman in 1983, is a soft - 
spoken former record producer and distribu- 
tor. And Aguero, 53, named a commissioner 
last May, is a Cuban immigrant and former 
New York businessman and producer of con- 
certs, motion pictures and television shows. 

The three have at least one thing in com- 
mon: All are staunch Republicans with 
enough of the right connections to secure a 
presidential appointment to the CRT -a sev- 
en -year job with a current annual salary of 
nearly $70,000. 

Only Hall joined the tribunal with any 
kind of background in copyright matters. 
But that's not unusual. Indeed, during the 
seven -year history of the CRT, only Hall and 
Thomas Brennan, a former congressional 
staffer who helped draft the 1976 act, have 

Aguero. Hall and Ray 

had measurable copyright experience, even 
though the act's legislative history suggests 
that the President appoint "persons who have 
demonstrated professional competence in 
the field of copyright policy." 

Since its inception, the CRT has earned 
little respect from the industries it affects, 
the Congress or the courts. That's attributed 
to a number of factors, including the inexpe- 
rience of most of the commissioners, the 
lack of staff and small budget ($722,000 this 
year) and the absence of clear guidance from 
the Copyright Act. 

The cable industry feels the CRT is inher- 
ently biased toward the copyright holders 
and seems to have given up all hope of get- 
ting what it considers "a fair shake" from it. 
John Malone, president of Tele- Communi- 
cations Inc. and chairman of the National 
Cable Television Association's copyright 

It's Dynamite 
With Young 

Adults 
Broadcastina Aor 29 1985 

committee, said, "If the cable industry is 
going to get a fair shake, it will be through 
legislation and the courts." 

Three years ago, Senator Charles Mathias 
(R -Md.) told a group of broadcasters that the 
White House considers the CRT "a useful 
place to put some otherwise embarrassing 
applications for jobs." And Robert Kasten - 
meier (D- Wis.), chairman of the House 
Copyright Subcommittee, has written that 
subcommittee believes the body is "in dire 
need of reform." 

Moreover, the U.S Court of Appeals in 
Washington has twice stated in upholding 
CRT decisions: "While we do not sanction 
[the quality of the CRT's explanation]. We 
have regarded [it] charitably in light of the 
tribunal's lack of a professional staff and the 
[relative] novelty of the proceeding. We ex- 
pect the quality of the tribunal's decision - 
making to improve with experience." 

As the CRT is now constituted, Hall is the 
key player, not so much because she is cur- 
rent chairman, but because of her intention 
to improve the much -maligned agency by 
tightening up procedures, restructuring its 
organization and strengthening the sound- 
ness of its opinions. 

Her interest in copyright goes back to the 
summer of 1977 when she worked as an 
intern at the Copyright Office of the Library 
of Congress, the agency that actually col- 
lects and disburses the cable copyright fees. 

Since being graduated from Rutgers Law 
School in 1978, Hall has taught law, worked 
for several banks and has become involved 
with a number of right -wing groups. 

Most of her teaching has been done at 
Northern Virginia Law School in Alexan- 
dria, Va., which Hall describes as a "small 
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private school with a part-time program. 
Calls to the school, which is not accredited 
by the American Bar Association, are an- 
swered by a recording describing the school 
as "the weekend -only law school," and of- 
fering information through a post office box. 
Returning a call left with his answering ser- 
vice, Alfred Avins, the head of the school, 
said Hall is an "instructor" at the school, but 
declined further comment. 

In the fall of 1981, she taught one semes- 
ter of estates and wills at Antioch Law 
School in Washington, where her conserva- 
tive values often clashed with those of the 
liberal students and faculty. According to 
Antioch professor Richard Rubenstein, who 
hired Hall, she "did very well." He remem- 
bers that she would "provoke her students by 
saying things she knew they would disagree 
with." And, he said, she was always pre- 
pared to defend her views. "She talks back," 
he said. "She doesn't take s . . . from any- 
one." 

Hall says she also taught one semester of 
"law in the business environment" in the 
business school of the University of the Dis- 
trict of Columbia in the spring of 1981. 

Some of Hall's conservative views are dis- 
tilled in a 71 -page booklet -"Foundations in 
Sand" -that she helped write and publish 
with two others, Lawrence Hafstad and John 
H. Morse, in 1982. 

The booklet's most controversial chapter 
may be the one that addresses The Minority 
Problem. It argues that black males are at a 
disadvantage in Western culture because of 
the "10,000 years of selective breeding" that 
allowed them to thrive in the African jun- 
gles. "Black male youths have great difficul- 
ty overcoming their millenia of breeding for 
short- sighted, high -energy solutions to prob- 
lems," it says. "Their race has skipped the 
centuries of training which has produced in 
other races the discipline, foresight and tol- 
erance of drudgery, necessary for success in 
the agricultural and industrial ages in the 
temperate zones.... " 

It's possible for black males to overcome 
their genetic handicap, the booklet says. 
And to help them, it says, the country should 

LPN grants. FCC has tentatively granted low -power television applications of Mountain TV 
Network for channels 52 and 54, Hazen, N.D.; 45 and 47, Hamilton, Mont.; 64, Malta, Mont.; 
55, 33, 31, 63, 67, 61, 59 and 65, all Bonilla, S.D.; 60, 68, 62, 56, 64 and 58, all Chamberlain, 
S.D.; 36, 44, 54 and 60, all Wishek, N.D.; 23, 25, 62, 64 and 31, all Dubois, Wyo.; 62, Rugby, 
N.D.; 20, 28 and 36, Wheatland, Wyo.; 68, Reva, S.D.; 49, 51 and 53, Hyannis, Neb. It also has 
tentatively granted applications of State of Alaska for ch. 24, Trapper Creek, Alaska; Douglas 
Televiewers Inc., ch. 2, Douglas, Ga.; Steven C. Nelson, ch. 8, Fairmont, N.D.; Harlan L. 
Jacobsen, ch. 12, Mitchel & Woonsocket, S.D.; Graphic Scanning Corp., ch. 69, Wichita, 
Kan.; State Board of Directors for Educational Television, ch. 9, Mitchell, S.D.; Bear Paw TV 
Club, ch. 11, Lloyd, Mont.; John W. Smith Sr. and Mary L. Smith, ch. 5, Jeffersonville, Ind.; 
Regents of the University of New Mexico and Board of Education of the City of Albuquerque, 
ch. 32, Albuquerque, N.M.; Arapahoe County TV Club, ch. 30, Gallup, N.M.; North Tillamook 
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47, Boise, Idaho; North Sherman TV Co-op, ch. 67, Wasco, Ore.; World Out Reach For 
Deliverance, ch. 60, Keokuk, Iowa, and Five County Public Telecommunications Project, ch. 
62, Lake George, Colo. 

set up a "separate, but superior school sys- 
tem" for blacks. Because black males resent 
the authority of whites and females, it says, 
the schools should have male teachers and, 
whenever possible, former star athletes as 
principals. Black students who accept "the 
work ethic" would qualify for integration 
into "the majority schools," it says. 

The chapter proffers other unconventional 
ideas. It asserts that "life is still cheap in 
Africa," citing Idi Amin's reign of terror in 
Uganda. It also contends that slavery was an 
African tradition and that it died out in Euro- 
pean cultures because it proved "ineffi- 
cient." 

Although she told the Senate Judiciary 
Committee that she "co- authored" the book- 
let, Hall told BROADCASTING the ideas are 
really those of Hafstad and that she acted 
primarily as an editor. She doesn't, however, 
disavow the booklet and the ideas it con- 
tains. The booklet was intended "to stir 
thinking into alternative methods of solving 
our problems," she said. 

Although "Foundations in Sand" firmly 
rejects "affirmative action" as a means of 
improving the lot of blacks and other minor- 
ities in business, Hall says she helped imple- 
ment an Equal Employment Opportunity 
program for Washington's Riggs National 
Bank when she worked for the bank between 

CPB budget hearings. The threat of the administration's $14 million rescission of the Corpo- 
ration for Public Broadcasting's proposed fiscal 1987 appropriation, died last week. The 
White House recommended that Congress cut the $200 million proposed for CPB to $186 
million; however, 45 legislative days had passed since the rescission request was filed. Since 
Congress had not voted on it, the requested cut expired April 24. In an attempt to avoid a third 
Presidential veto, CPB has also supported the administration's proposed FY 1988 appropri- 
ation of $214 million. With that, $108.3 million would go to noncommercial television stations 
in the form of community service grants (CSG's); $36.1 million for national television program 
production, and $48.2 million for radio's CSG program and national radio program produc- 
tion, CPB Chairman Sonia Landau told House Appropriations Subcommittee members April 
18. 

At a Senate Appropriations Subcommittee hearing last Thursday (April 25), CPB Landau 
offered her "personal observations about CPB's priorities ": Public broadcasting "can, and 
should play a meaningful role in educating America's children"; CPB was "committed to 
opening up the benefits of public broadcasting to the physically impaired "; public broadcast- 
ing "should never become preoccupied with ratings," and noncommercial broadcasting 
should do "more in the area of public affairs." For the last, she would like to see "more 
extensive coverage of Congress," including programs offering an historical prospective on it. 
She also wanted to attract more "innovative producers" of children's programing to noncom- 
mercial broadcasting, she said. Among other topics discussed during the hearings was 
CPB's relationship with National Public Radio. Pfister told the House subcommittee members 
that CPB had a "testy" relationship with the noncommercial radio network. 
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March 1979 and May 1980. She says she 
also set up a system to aid the bank in mak- 
ing sure it stays in compliance with federal 
and city EEO laws. 

In 1981, Hall worked with Lieutenant 
General Daniel O. Graham (U.S. Army, 
now retired) and others on "High Frontier: A 
New National Strategy," a study that pro- 
posed the "strategic defense initiative" that 
was later adopted in part by the Reagan ad- 
ministration and popularized as "Star Wars." 
The study also spawned a permanent organi- 
zation, High Frontier Inc., on whose board 
of advisers, according to project director 
Graham, Hall still serves. Graham strongly 
endorses Hall, calling her a "brilliant young 
woman." 

And over the past few years, Hall has also 
advised and contributed money to the Lead- 
ership Foundation, a conservative group 
headed by former broadcast newswoman 
Martha Rountree. According to Rountree, 
one of the goals of the group is to "clean up" 
television by encouraging grass -roots pro- 
tests against excessive sex and violence on 
television. Like Graham, Rountree praises 
Hall as "one of the most conscientious peo- 
ple I know.... I don't know anyone with 
more integrity. She'll do her homework and 
she'll be fair." 

Hall anticipates that the remainder of 
1985 will be busy for the CRT. "I don't think 
we are going to get a day off for the next 
eight months," she said. The proceeding to 
determine the distribution of the 1983 copy- 
right pool, which amounts to around $85 
million, will be more complicated, and, pos- 
sibly, more contentious than ever, she said. 
For the first time, she said, the pool includes 
fees stemming from the CRT's 1982 rate in- 
creases -3.75% of gross revenues for dis- 
tant signals added by cable systems after the 
FCC dropped its distant -signal rules and an 
across -the -board hike on all distant signals 
to compensate copyright holders for the 
FCC's elimination of the syndicated exclu- 
sivity rules. 

At the same time, she said, the CRT will 
probably have to launch a proceeding to re- 
view the 3.75% rate and the so- called syndi- 
cated exclusivity surcharge. Turner Broad- 
casting System, owner of superstation 
WTBS(TV) Atlanta, has already petitioned the 
CRT to review the 3.75% rate for cable sys- 
tems wishing to add the superstation. And, 
she said, she expects others to petition for a 
broader review and trigger a "full -blown 
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Direct access. ABC, CBS and NBC have given their support to petition by National 
Telecommunications and Information Administration seeking FCC rulemaking to consider 
authorizing "competitive access" by U.S. carriers and users to Intelsat space segment for 
provision of "customized" international communications services (that is, sale or long- 
term lease of transponders or space segment capacity for communications not 
interconnected with public switched message networks). In joint comments, networks 
said NTIA petition raised question of whether Intelsat, as it faces increasing competition, 
will be free to deal directly with potential customers or will continue to market its services 
exclusively through Communications Satellite Corp., U.S. signatory to Intelsat. The 
networks believe that the changing international communications environment requires a 
re- examination of the system by which Intelsat's services are delivered to U.S. end users," 
networks said. In its own comments, Comsat, among other things, said direct access 
was contrary to law "NTIAs proposal is just a repackaged version of what has been 
clearly shown to be a discredited concept," Comsat said. 

BATF rules. Center for Science in Public Interest, which is spearheading Project SMART 
(Stop Marketing Alcohol on Radio and Television), asked Senate Appropriations 
Subcommittee last week to direct Department of Treasury to publish Bureau of Alcohol, 
Tobacco and Firearms' proposed rulemaking concerning alcohol advertising for public 
comment. Rulemaking, which is still being reviewed by secretary of Treasury James 
Baker, would limit use of athletes and famous personalities in beer and wine ads 
(BROADCASTING, Feb. 25). There has been some question as to status of rulemaking 
which was expected to be released month ago. 

O 
Reconsideration requested. Committee for Community Access has petitioned FCC to 
reconsider aspect of Docket 80 -90 decision that would permit AM daytimers who obtain 
new FM "to sell, rather than surrender, their daytime AM licenses." Group said 
preferences given daytimers would leave other applicants with little chance of success 
in contests for many new FM's. If relinquished daytime licenses were opened for 
competing applications, newcomers would have something to compete for, group said. 

O 

Thumbs down. FCC has released text of decision denying Rhodes Productions 
declaratory ruling or waiver to market re- edited version of its SCTV, portions of which 
had first run on network, without running afoul of prime time access rule ( "Closed Circuit," 
Jan. 28). Chairman Mark Fowler was lone dissenter. "I am persuaded that the unique 
combination of circumstances surrounding Rhodes's proposed syndicated version of 
SCTV warrants waiver of the rule," Fowler said in statement. 

Tv opportunities. FCC study has revealed that there were 10 open (vacant and 
unapplied for) commercial VHF television channels in top 100 markets as of Dec. 31, 
1984. But all of them were more than 55 miles from principal ADI cities. In those same 
markets there were 61 open commercial UHF channels, but 23 of them were more than 55 
miles away from principal ADI cities. In next 125 markets, there were 24 open VHF's and 
48 open UHF's. But 14 VHF's were more than 55 miles away from principal ADI cities, as 
were 14 UHF's. 

New checklists. FCC has announced availability of revised AM -FM broadcast station 
and TV checklists. Publications, compiled by FCC Field Operations Bureau, are designed 
to assist station technical staff maintain compliance with FCC rules and regulations. 
Copies are available at FCC FOB in Washington and at commission field offices. 

Against separate systems. Representative Bob Carr (D- Mich.) may introduce 
legislation to block FCC authorization of new satellite systems that would compete with 
Intelsat. Carr, member of House Appropriations Subcommittee on Commerce, Justice, 
State and Judiciary, said there are various ways Congress could deal with situation, 
including addition of language to FCC appropriation bill directing it to "hold up" 
separate systems matter. Carr made his comment during testimony of former FCC 

Commissioner Abbott Washburn, who testified, as he has in past, against plans for 
separate systems. Washburn headed U.S. delegation to conference that negotiated 
Intelsat Definitive Agreements and fears that U.S. plans to reverse policy of maintaining 
single global system would do Intelsat serious, perhaps irreparable, harm. 

FTC consolidation. Senator Robert W. Kasten Jr. (R-Wis.) said at Senate Consumer 
Subcommittee hearing that he will introduce Federal Trade Commission authorization bill 
which includes special appropriation of $3,811,000 for "one -time building consolidation" 
of FTC's Washington headquarters. FTC Chairman James Miller testified that 
consolidation would save taxpayers "millions of dollars in the long- run." 
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proceeding." 
One task the CRT will not have to perform 

this year is deciding on an adjustment of the 
copyright fees for inflation. The cable indus- 
try and the programers got together earlier 
this year and agreed to increase the rates 
nearly 12%, obviating the need for the CRT 
proceeding. "The inflation proceeding is 
pretty much laid to rest," Hall said. 

To do the job and do it right, Hall feels that 
the CRT must have something it has never 
had: a competent "professional staff' to sup- 
port the work and decisions of the commis- 
sioners. She has already hired the CRT's first 
general counsel -former FCC attorney Rob- 
ert Cassler -and would like to hire at least 
two more lawyers, an economist and an ac- 
countant. 

Although the Copyright Act specifies five 
commissioners, Hall believes it can get 
along with just three. In fact, she believes 
the appointment of two more commissioners 
would "be a frightful waste." She said she 
plans to ask Congress to allow her to use 
money earmarked for the absent commis- 
sioners for additional staffers. 

Once the upcoming distribution and rate - 
review proceedings are wrapped up, Hall 
said she would like to explore rewriting parts 
of the Copyright Act to "see if we can't offi- 
cially reorganize the [CRT] into a more 
workable structure" with three commission- 
ers and sufficient staff. (She said she would 
also like to see a rewrite of Section 111 "to 
make it more readable. That thing is just like 
mud. ") 

In preparation for this year's hearings, 
Hall said she is also in the process of reform- 
ing the procedures "to give them more struc- 
ture and more consistency." The CRT has 
hired a law firm to help analyze the proce- 
dures and recommend improvements, she 
said. 

"The next big headache... is really beef- 
ing up our opinions, our determinations, so 
that they have more substance than they 
have had in the past," she said. "That is 
going to be a project in which I wish my 
legal counsel had a half a dozen assistants 
because the determinations we come out 
with this year are going to be major." 

Despite her conservative credentials, or 
perhaps because of them, Hall is a dedicated 
reformer -at least when it comes to the CRT. 
"I think this agency needs a total overhaul," 
she said. "When every determination results 
in people storming the courts and storming 
the Congress, that says to me that this agen- 
cy is not doing the job that it was expected to 
do. You expect half the sides to be unsatis- 
fied. But when the biggest takers are still 
dissatisfied, it tells me we have to look at 
what we are doing and why." 

The cable industry has long maintained 
that the CRT has a bias in favor of the copy- 
right holders. This bias, they say, was mani- 
fested in 1982 with the CRT rate increases. 
"It's not so much a function of bias," said 
Hall in response to the charge. "It's more a 
function... of inactivity. If [the previous 
commissioners] did more, studied more, 
worked harder toward finding a better an- 
swer then maybe some of the discontent 
from all sides would have been ameliorated. 

"I'm not going to sit here and say I'm 
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Support for public radio. More than 100 stars came out for National Public Radio's first 
nationally coordinated fund -raising effort, Public Radio Campaign '85. The drive ran April 22- 
27 and by last Thursday (April 25) had raised more than $2,800,000 for participating NPR 
member stations. (Last July, NPR stations assumed responsibility for the noncommercial 
radio network's remaining $5.4- million debt.) 

Personalities were heard live on the air from NPR's Washington studios, and from special 
studios set up in New York, Los Angeles and London. Television personality Dick Cavett 
hosted the campaign last Monday (April 22) from a special studio set up at the St. Regis - 
Sheraton hotel in New York -where guests, such as television host Phil Donahue, dropped in 

to cheer for public radio. Pearl Bailey was to host the campaign from Washington last Friday 
(April 26). Others participated live via telephone from across the country. According to 
Campaign '85 coordinator Pamela Sweat (who was given a leave of absence from noncom- 
mercial %ABE Atlanta in September to organize the national drive), celebrity support was 
plentiful. By last Wednesday, she said, stars, through their agents, were calling Sweat to 
schedule time on the air. 

Among those helping out were former President Gerald Ford and former First Lady Betty 
Ford; comedians David Steinberg and Henny Youngman; actresses Helen Hayes, Meredith 
Baxter Bimey, Stockard Channing, Ruby Dee, Jane Fonda and Glenda Jackson; actors 
Matthew Broderick, Tom Hulce, Ossie Davis, David Bimey, Douglas Fairbanks Jr. and Gene 
Wilder. Those television journalists participating included: NBC's Jane Pauley, Tom Brokaw 
and Connie Chung; ABC's Peter Jennings, Barbara Walters, Sam Donaldson and Ted Koppel; 
Public Broadcasting Service's Jim Lehrer, Robert MacNeil and Judy VWodruff, and Cable 
News Network's Sandi Freeman. 

going to make it all better. I don't know if I 
can," said Hall. "But I do know that I will 
work as hard as I can to try to find better 
solutions." 

Of the three commissioners, Ray now has 
the most experience, having arrived at the 
CRT in 1982 and having served as chairman 
in 1983. He is the only current commission- 
er to have participated in the controversial 
3.75% rate hike proceeding. Ray supported 
the increase. 

Like Aguero, Ray has strong ties with the 
entertainment industry. His career spans sev- 
eral decades in the music industry beginning 
in the 1950's when he worked for Central 
Record Sales, a record distribution firm in 
Los Angeles. In 1955, he joined Imperial 
Records, another Los Angeles record distri- 
bution firm, as national promotion manager. 
For five years, he worked for Capitol Re- 
cords, eventually becoming a vice president, 
and later joined MGM Records where he 
served as senior vice president. 

Ray left MGM Records in 1974 to estab- 
lish Eddie Ray Music Enterprises, whose 
holdings included a recording studio, music 
publishing and record production divisions. 
The company also operated the Tennessee 
College of Recording Arts, a vocational col- 
lege for those interested in the recording 
business. In 1979, Ray returned to Los An- 

geles as president of California Multiple In- 
dustries Inc., a real estate and music consult- 
ing company. 

In California, he was active in Republican 
politics and was a California state co- chair- 
man for Republican Black Voters for the 
Reagan/Bush Campaign in 1980. And dur- 
ing the 1984 campaign Ray served on the 
national advisory committee of the National 
Black Republican Council and was an active 
Republican Eagle in 1983. 

(He received a bachelor of professional 
studies degree from Memphis State Univer- 
sity and studied in business administration at 
Los Angeles City College.) 

Nominated initially to fill the unexpired 
term of Clarence James, Ray was reappoint- 
ed for a full term which expires September 
1989. At the time of his second confirmation 
before the Senate, there was some congres- 
sional concern that Ray's background in the 
record industry might compromise his posi- 
tion at the CRT. Nonetheless those concerns 
were quelled. And as Ray explains: "The 
position of the people at the White House 
who recommended me was that they felt it 
was time to have someone at an agency in 
Washington who was not the typical Wash- 
ington lawyer type, but someone who had 
business experience, who had a practical 
working knowledge, that can give a different 
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perspective." Moreover, Ray says that when 
the 1987 recording rate proceeding comes 
before the tribunal he will not participate if 
the parties feel it's necessary. 

As for the size of the CRT, Ray agrees 
with Hall that it should be reduced from five 
to three commissioners. He says he has al- 
ways taken that position. He also backed the 
decision to hire a chief counsel. During his 
chairmanship, with the help of then commis- 
sioner Katherine Ortega, Ray was able to get 
a budget set aside to hire a chief counsel. But 
he failed to convince the rest of his col- 
leagues. He's now "very happy" they finally 
got one. 

However, that's as far as he will go. He 
doesn't see any need for more staff or a full - 
time economist. "Unless there are additional 
responsibilities given to the CRT I think it 
would be a terrible waste of time and money 
to have a full -time economist. As to whether 
we might hire an outside economist for a 
specific project, that's another thing that I 
would probably support," Ray said. 

Ray was reluctant to comment on the 
Turner petition, although he expressed sur- 
prise that the CRT hadn't been petitioned 
sooner for a review of the 3.75% rate. 

"By no means am I closing my mind or 
making prejudgments as to what a review 
might turn up," he said. "My decisions are 
based on the record before us.... If the re- 
cord has changed, if other things are present- 
ed then, of course, I have no idea what my 
vote will be on the appeal until that record is 
recorded." 

His view on the compulsory license is si- 
miliar to Hall's. "I have always taken a posi- 
tion that if and when the industries can de- 
velop an internal mechanism in which they 
can negotiate themselves in a free market 
atmosphere-I would love to see that day 
happen -I think then that there certainly 
would be no need for the CRT or anything 
like the CRT. I am not convinced at this 
point, in fact I know at this point, they have 
not been able to do that." 

Ray has had some doubts about the CRT's 
role from the very beginning. He questions 
whether "taxpayers should be responsible 
for these kinds of actions." However, "as 
long as Congress does not change it and as 
long as the industries themselves cannot de- 
velop the kind of mechanisms so that they 
can do it themselves, I don't see any other 
way," he added. 

But as far as copyright reform goes, Ray is 
not anxious to become entangled in such an 
endeavour. What's more, he said, it's not in 
the CRT's mandate to seek reform. "I would 
not be in favor of a member of the tribunal 
becoming a lobbyist on the Hill." 

If cable operators petition the CRT to low- 
er the 3.75% copyright rate, they will have 
to deal with at least one unsympathetic com- 
missioner, Mario Aguero. Asked what he 
thought about the rate, Aguero said, "I don't 
think it's too much, the 3.75%." And, appar- 
ently unaware of the NCTA's ill -fated court 
appeal of the rate, he added, "So far today 
we haven't had any challenge of the 3.75%. 
What do you think ?" 

Aguero was appointed in May 1984 to fill 
out the unexpired term of the late Marylou 
Burg (Burg died in May 1983) and was reap- 
pointed in September 1984 to a full seven- 



year term. He says he received a bachelor's 
degree in science and letters from the Cama- 
guey Institute before leaving Cuba in 1960, 
and a degree in business administration from 
Havana University. 

Soon after arriving in the U.S., Aguero 
founded Enterprises Latinos, which dubbed 
Spanish soundtracks onto English movies, 
and Artists in Radio, Television and Specta- 
cles, a union for foreign performers. Neither 
company nor union exists today. 

Aguero became involved in other show 
business jobs and ventures. Calling himself 
a "theatrical entrepreneur," Aguero says he 
served as a talent consultant for several Latin 
American television stations and says he 
produced numerous concerts, stage and ra- 
dio shows at Carnegie Hall and Lincoln Cen- 
ter. He cites his production of "Roberto Igle- 
sias Ballet Espanol," which appeared on the 
New York stage as well as the Ed Sullivan 
Show and Bell Telephone Hour, as one of his 
major accomplishments. 

Aguero owned and operated a New York 
restaurant, Havana East, for IO years before 
selling it in 1981. And at the beginning of 
this year, he sold off his real estate interests, 
mostly apartment buildings held by Amalia 
Realty Corp. As a CRT commissioner, 
Aguero feels it's necessary to rid himself of 
any possible conflicts of interest. "As long 
as I am here I want to be in the best possible 
shape with the tribunal." 

Aguero was particularly active in Presi- 
dent Reagan's 1980 presidential campaign 
and in 1983 was named chairman of public 
relations for the Republican National His- 
panic Assembly, a post he held until Feb. 24, 
1985. 

Since his roots are in show business, some 
CRT watchers may feel Aguero will lean in 
favor of the copyright holders. Not so, the 
commissioner maintained. "We are here to 
make decisions in the right manner. We don't 
have any favorites. We make the most hon- 
est decision we can afford. It's our job," he 
said. Furthermore, Aguero added, he has al- 
ready participated in at least 11 tribunal 
hearings and has not shown. an inclination 
toward any certain entity. "I loved my career 
as a producer, I love actors and performers, 
but this has nothing to do with the business 
of the tribunal," he said. 

Aguero also deflects any criticism that all 
the commissioners should have some back- 
ground in copyright law. "I think we com- 
bine a good team here. That team represents 
people who know the law very well and very 
deeply and people involved in business." In 
his opinion, it's combinations like that that 
have made the "tribunal great in the last sev- 
en years." 

Like Hall, Aguero wants to strengthen the 
tribunal. However, he would go about that 
differently. He favors filling the two vacant 
commission seats to give the CRTa full com- 

Worldnet debriefing. U.S. Information Agency director Charles Z. Wick briefs the press on 
he Monday following the first transmission of what USIA is billing as the first government - 

operated, daily international television service. The two -hour program of news and features is 
being transmitted to western Europe by satellite, Monday through Friday, in what Wick 
described as "a war of ideas, the only real war going on" (BROADCASTING, April 22). The service 
is part of USIAs W rldnet, a global television satellite network that was inaugurated in Novem- 
ber 1983. In time, USIA hopes to provide similar daily feeds to other parts of the world - 
possibly including the Soviet Union and other countries in Eastern Europe. The technical 
capacity is available from the same European Communications satellite that is providing 
service to western Europe, and Wick said such transmissions are under study. He even 
indicated that, as satellite technology improves over the years, those living behind "the Iron 
Curtain" will be able to get receiving dishes that "they can hide in the attic and get unfiltered 
messages." 

plement. With only three commissioners, 
Aguero fears there will be times the tribunal 
won't be able to assemble a quorum. More- 
over, he said, the CRTwill have its hands full 
with the 65 hearings scheduled this year. 
And he expects the workload to increase. "I 
think the television industry is growing so 
much that in the next three years we're going 
to surpass the $100 million mark. The more 
money we have the more troubles we're go- 
ing to face." (Aguero also thinks the tribunal 
needs an economist.) 

Although it's unclear whether Aguero is a 
hard -line advocate of the compulsory license 
scheme, he doesn't seem anxious to see it 
disappear. "How do you control the rights of 
the composers and performers without a 
compulsory license ?" he asked. What about 
turning it over to the marketplace? "I never 
thought of that, I don't know," he responded. 
"The compulsory license has helped a lot so 
far to my knowledge." 

Aguero isn't the only member of his fam- 
ily working for the government. His wife, 
Lilia Lazo, an actress, has joined the Cuban 
service of Voice of America (Radio Marti), 
as an anchor. 

The lawyers who deal with the CRT in 
behalf of the various cable, broadcasting and 
programing lobbies privately question the 
competence of the three commissioners. But 
some are impressed with Hall's enthusiasm 
and determination to reform the agency and 
are hopeful that she can bring some order to 
its procedures and some reason to its deci- 
sions. Now, they are waiting to see if she can 
deliver. D 

Helping hand 
from Red Cross 
Subcommittee of relief organization 
looking at programs that 
would assist journalists 

The International Committee of the Red 
Cross is considering proposals made by U.S. 
delegates to a round -table forum in Geneva 
to provide assistance to journalists on dan- 
gerous assignments throughout the world. 

One proposal called on the International 
Red Cross to establish a 24- hour -a -day "hot 
line" to be used by journalist organizations 
seeking Red Cross assistance for news staff- 
ers wounded, injured or impaired in the per- 
formance of their duties. Another proposal 
asked the ICRC to establish procedures for 
interceding in the event of the arrest or de- 
tention of journalists during the performance 
of their duties. 

The ICRC said it would examine sugges- 
tions made by Gene Mater, vice president of 
CBS Worldwide Enterprises, and Don 
Meaney, senior managing director of affili- 
ate and international liaison, NBC. They 
were participating in the two -day meeting 
last Tuesday and Wednesday (April 23 -24) 
called by the ICRC and attended by dele- 
gates from 16 different journalist organiza- 
tions throughout the world. Mater and 
Meaney represented the North American 
National Broadcasters Association and the 
Radio- Television News Directors Associ- 
ation. 



MIP: cloudy skies, sunny selling climate 
Big U.S. distributors say annual 
gathering in Cannes provided 
lively market, and smaller firms 
report improved chances overseas 

Despite a strong U.S. dollar that has ham- 
pered foreign sales of U.S. programs, many 
distributors reported robust activity during 
the 21st annual Marche International Des 
Programmes De Television in Cannes, 
France. More than 6,000 sellers and buyers 
from around the world gathered under most- 
ly cloudy skies on the French Riviera for six 
days of international deal making. 

MIP -TV, long -time attendees claim, has 
the atmosphere of a Mediterranean bazaar, 
and this year was no exception. By most 
accounts, the big merchants -such major 
studios as MCA, MGM/UA, Paramount, 
Columbia, 20th Century Fox and Warner 
Bros., along with such independents as Em- 
bassy, Lorimar, Orion, Telepictures, Viacom 
and Worldvision -have traditionally domi- 
nated international program distribution. In 
turn, seven countries- Australia, Canada, 
France, Germany, Italy, Japan and the United 
Kingdom -represent about 80% of the 
world markets and together with the 12 dis- 
tributors above make the business "still pret- 
ty much of a club," in the words of one 
veteran salesman. 

But there were signs last week that the 
small and medium -sized companies and 
countries were gaining strength. Although 
still far away from changing the economics 
and balance of international program distri- 
bution, several smaller U.S. distributors 
claimed they were finding a strong interest 
in their product. 

To be sure, the foreign buyers still flocked 
to the product better known to foreign orga- 

nizations -in most cases the expensive 
hour -long network prime time series. Mini- 
series, as has been the case over the past 
several years, continued to be in great de- 
mand, although some U.S. distributors not- 
ed that they didn't have as many new prime 
time series to introduce this year as in the 
past. 

Representatives from budding European 
private television systems were out scouting 
product, and some, like the Axel Springer - 
backed HGerman cable progaming network, 
were actually buying shows, sellers report- 
ed. But most of the U.S. distributors, al- 
though outwardly optimistic about private 
European TV, don't see these markets be- 
coming a major factor for at least another 
three years. 

Instead, the major deals announced at 
MIP centered again on well known players. 

Embassy Telecommunications, in what 
senior vice president of international sales, 
Ron Brown, described as "the highest price 
ever paid" by the BBC for a miniseries, sold 
the seven -hour Cain and Abel for more than 
$125,000 per episode. Brown reported he 
also clinched deals with the Australian Ten 
network, the Korean Broadcasting System 
and the Philippines Canlon network as well 
as stations in Singapore and Malaysia, 
among others, for over $3.2 million. Cain 
and Abel is scheduled to air on CBS next 
fall. 

Similarly, Worldvision cleared The Key to 
Rebecca (based on the novel by Ken Follett, 
and set to air as a four -hour miniseries on 
Operation Prime lime) in Australia and 
Canada. Metromedia Producers Corp. also 
got a pickup from the BBC for the Atlanta 
Child Murders, the five -hour mini -series 
that aired on CBS in February. Most of the 

major international markets have also picked 
up Paramount's Space and Wallenberg: A 
Hero's Story, which Paramount executives 
have been selling for the past six months. 
Indeed, none of the majors appeared want- 
ing for business. Bruce Gordon, president of 
Paramount International, explained that "a 
lot of the major markets are committed. 
What we do here is a lot of business with the 
medium -and -smaller -sized markets." 

Among the major deals announced at MIP 
was a $16- million agreement among all 
three channels of the Italian state -owned 
RAI network for a series of theatrical pack- 
ages from MCA, MGM/UA and EMI. RAI 
spent a reported $8 million for 100 features 
from MGM/UA's theatrical library, includ- 
ing such classics as "Ben Hur," "West Side 
Story" and "The Dirty Dozen." It spent a 
reported $6 million for 60 hours of made - 
for-TV movies plus 70 theatricals, the mini- 
series, Masada, and the regular series, Mi- 
ami Vice, from MCA. The EMI deal, valued 
at about $2 million, covers 25 theatricals 
including "Silkwood," "Never Say Never 
Again" and "A Passage to India" -the last to 
be held back until 1988. Also finalized was a 
six -country, 17- company, $6- million co -pro- 
duction titled Frontier, described as a 
"grand historic depiction" in six one -hour 
episodes of pioneer days in Canada with epi- 
sodes in England and France. 

CBS Broadcast International also signed 
an agreement with Television New Zealand 
for a comprehensive catalogue of CBS 
news, sports and entertainment programing 
on an ongoing basis, similar to the two -year- 
old agreement CBS has with Silvio Berlus- 
coni's Rete Italia networks and the Nine Net- 
work in Australia. 

But with tough foreign economies, espe- 



Paramount's "Space" shuttle 

cially in many Latin American countries, 
and the strong U.S. dollar- although dis- 
tributors believed it has peaked -several 
American companies admitted to softer sales 
this year. They explained that the strong dol- 
lar prevents them from seeking an increase 
in the license fees they charge foreign broad- 
casters and in some cases even reduces the 
prices they charged last year. "Australia and 
England are being much more selective," 
observed Michael Jay Solomon, chairman of 
Telepictures Corp. "As a matter of fact, Eng- 
land has put a hold on most purchasing" of 
regular series. 

But, Solomon added, economics was not 
always the cause. He traced the drop -off in 
English buying, for example, to "internal 
problems" relating to the resignation of the 
head of ITV's buying committee. In addi- 
tion, he and others noted that the BBC and 
the ITV will not be attending the May 
screenings in Los Angeles next week, al- 
though some distributors express confidence 
the British will make their program pur- 
chases in the fall. 

How important foreign sales are for the 
U.S. distributors depends on the company 
and the product it has to offer, salesmen said. 
Embassy's Ron Brown said that the $3.2 
million in sales he grossed at MIP (principal- 
ly from Cain and Abel) is a record for the 
largely comedy- oriented Embassy, and that 
he expected foreign sales this year to ac- 
count for 10% of Embassy's gross revenue 
from program distribution. But for a major 
studio, Brown estimated, foreign sales can 
represent anywhere from one -quarter to one- 
third of the annual program distribution rev- 
enue. 

Paul Rich, vice president of worldwide 
sales for Metromedia Producers Corp., said 

that foreign sales accounted for about 35% 
of MPC's 1984 gross sales. But, Rich said, 
foreign sales are not all gravy. "The produc- 
ers are demanding more money and to be 
paid upfront in one lump sum. We don't like 
to lump it together in one advance, because 
that's too risky for us." Instead, Rich said, 
MPC prefers to pay the producers on a per- 
centage basis. 

Most U.S. distributors say that foreign 
buyers were looking for action/adventure se- 
ries. Comedy, they stressed, especially the 
kind dependent on verbal humor, is difficult 
to move. "You can't translate comedy into 
another language," said Burt Cohen, senior 
vice president of international sales, 
Worldvision, "because much of it is too 
Americanized." What sells best, Cohen 
said, is "glossy action" and high drama net- 
work series. 

It also helps to have an "international 
theme," added Raul Lefcovich, vice pres- 
dient of internation sales for Viacom Enter- 
prises, such as those contained in the nine- 
hour mini- series, Master of the Game, which 
has a story line that spans three generations 
over five continents. And in some cases, 
Lefcovich countered, American comedy ac- 
tually works. That's the case, he said, with 
the Cosby Show, which has been bought by 
35 countries to date. "It is a family show," 
Lefcovich said, "not a situation comedy, and 
it could take place anywhere." 

Sometimes, said Art Gross, vice presi- 
dent, worldwide sales, Republic Pictures 
Corp. (formerly NTA), a mini -series can 
help resuscitate an older series. He ex- 
plained this was the case with Richard 
Chamberlain, whose recent mini -series in- 
cluded Shogun and The Thorn Birds. He not- 
ed that after those mini -series went into in- 
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temational syndication, Channel Four in 
England bought Dr. Kildare, in which 
Chamberlain appeared. "Talent can be a 
drawing card." 

Also, the less dialogue a show tends to 
have, the greater the chance a foreign broad- 
caster is likely to be interested, noted 
Charles Fazone, vice president, Internation- 
al sales, D.L. Taffner. He pointed out that 
soap operas have an especially rough time in 
foreign sales because "There's so much dia- 
logue. And there are Brazilian and other Lat- 
in American soap operas that are more 
adaptable to the European marketplace. The 
problem with soaps," he went on, "is that 
you have to give them a chance. And in 
order to give them a chance you have to sell 
a couple hundred episodes and most Europe- 
ans are unwilling to invest in that kind of 
risk." 

But, he pointed out, RAI's Channel Two 
several years ago took a gamble on Capitol, 
which Taffner sells internationally, and the 
American soap opera is now one of the high- 
est rated daytime series on Italian televi- 
sion- compared to its American daytime 
standing, where it's one of the lowest rated 
soap operas. RAI just renewed its deal, he 
said, and to date has bought 900 episodes. 

Some tastes in programs, however, appear 
to have international appeal. Game shows, 
for instance, can be just as popular abroad as 
in America. Canal Plus, the French over -the- 
air pay TV service launched last November 
and now with 300,000 subscribers, has 
beefed up its game show schedule, Alain de 
Greef, director of production said. Although 
Canal Plus's prime time programing is prin- 
cipally movies (half French and half foreign 
titles, usually not more than a year old), de 
Greef said that the pay channel has recently 
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added two more early evening game shows 
because "they are the most popular shows 
we have outside of films." In the beginning 
of April, after being on the air nearly six 
months, Canal Plus introduced Les Affairs 
sont Les Affairs (Business is Business) and 
Tout S'Achette (Everything's for Sale). "At 
the beginning we started programing for an 
elite audience," said de Greef. "But we 
turned to more popular programs. We found 
our subscribers had much more popular 
tastes than we originally thought." 

There may even be a market for American 
style game shows, some have found. David 
Sifford, president of King World Enter- 
prises, a recently established foreign distri- 
bution arm of King World, found strong in- 
terest in the licensing of formats for Wheel of 
Fortune, Jeopardy and Headline Chasers. 
The last of which was of particular interest, 
he said, because foreign broadcasters could 
use local news headlines for the game 
show's pool of questions. 

In fact, adapting the show to fit the coun- 
try is sometimes easier than selling the origi- 
nal version. For example, Henson Interna- 
tional Television, the London -based 
program distribution arm for muppeteer Jim 
Henson, creator of Sesame Street, has adapt- 
ed its HBO series, Fraggle Rock, in Eng- 
land, France and Germany. What HIT does, 
explained Jeffrey Yudkoff, financial director 
for HIT, is to take the live action segments of 
Fraggle Rock and have them re-shot for local 
viewing, while the puppet segments are sim- 
ply re- dubbed. The live- action segments are 
reproduced with local talent and then re-edit- 

ed with the dubbed puppet segments. "We 
want to make the show appeal to the local 
audience," said Yudkoff. "Our object is that 
when a French boy or girl sees the program, 
they are watching a French show. We try to 
do as much local co- production as possible. 
That way you get television that's attuned to 
local culture." 

Adapting the show to fit the country is an 
idea rapidly spreading among producers and 
distributors, and it is usually accomplished 
through some kind of co- production ar- 
rangement. London Weekend Television, for 
example, pre -sold the U.S. domestic distri- 
bution rights to Dempsey & Makepeace to 
Tribune Entertainment Co. and the Seven 
Network in Australia. The action/adventure / 
drama series, which just completed a 10- 
episode run on Britain's ITV Network, and 
will premiere this fall in the U.S. in syndica- 
tion on independent stations, features British 
(Glynis Barber) and American (Michael 
Brandon) co- stars. Vic Gardiner, chairman 
of LWT, calls Dempsey & Makepeace a "UK- 
based show with an American co- star." But 
he also admitted that American viewers, by 
virtue of co -star Brandon, might see it the 
other way around. Gardiner went on to de- 
scribe the series as a "breakthrough" because 
the co- stars, he hopes, will have equal ap- 
peal on both sides of the Atlantic. It has 
already won over British viewers, he noted, 
ranking in the top 10 in the U.K. "I don't see 
why other companies couldn't do this," Gar- 
diner said. 

And in a sense, other companies are. In- 
ternational collaboration is making possible 
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a $14- million budget mini -series on CBS for 
the 1986 -87 season. The seven -part show, 
Saigon, is being produced by the Australian- 
based production company, Roadshow, 
Coote and Carroll, and the UK -based Anglia 
Television, in association with British pro- 
ducer Jeremy Fox. The mini -series takes 
place in Saigon between 1925 and 1975, and 
focuces on a love story of an American dip- 
lomat's son and a Vietnamese girl. 

If the way the networks do business baf- 
fled some foreign producers and distribu- 
tors, no less strange was the way foreign 
markets reacted to some American produc- 
ers and distributors. Gene Davis, supervis- 
ing producer of Essence: The Television 
Show, a weekly half -hour black- oriented 
talk/variety series syndicated on 53 stations, 
expressed dismay that there was "no other 
black program being offered on a continuing 
basis in the international marketplace." 

Davis, attending his first MIP, said he ori- 
ginally thought sell show on his 
own, but quickly learned it would be an im- 
possible task, and began negotiations with 
foreign representatives. 

With innovative marketing skills, some 
European distributors claimed they are mak- 
ing headway against U.S. distributors. Rich- 
ard Iotti, sales executive in charge of Latin 
American territories for Sacis -the program 
distribution arm of RAI -noted that his or- 
ganization used to sell directly to most Latin 
American states, but when the economy 
slumped it became too expensive for Sacis to 
bicycle each of its tapes to the Latin Ameri- 
can stations. So Sacis made deals with Latin 
American subdistributors on a flat fee basis 
for them to turn around and sell Sacis pro- 
graming in the Latin American markets. 

But with the downturn in many Latin 
American economies (at least two distribu- 
tors are suing one Latin American govern- 
ment broadcaster for nonpayment), the sub - 
distributors can no longer afford to pay the 
lump sum flat fee Sacis requested. "We start- 
ed looking into minimum guarantees for ad- 
vances," Iotti said, "plus a percentage of 
their sales. That helps alleviate the pres- 
sure." Although in effect a little less than one 
year, Iotti says it's a "little early to start see- 
ing the money, but it has enabled us to pene- 
trate the market where the greatest percent- 
age of what's on the air is American." 

In other cases, Americans probably need 
not apply. M.C. Gravevaux, an executive 
with the 10- year -old regional French net- 
work, FR -3, said that FR -3's only American 
programing is Dynasty and nearly two hours 
of weekly children's programing from the 
Disney Channel (the other French network, 
1F -1, carries Dallas). Asked whether FR -3 
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wanted more American shows, she replied, 
"It's not an idea of simply buying U.S. pro- 
graming. It's [buying] what we like. We tend 
to co- produce with European countries, like 
Channel 4 in England or RAI in Italy." 

Still, some countries are actively trying to 
increase their co- ventures with outside pro- 
ducers. NHK, for example, traditionally has 
only bought about 3% of its programing 
from the outside, but it recently entered into 
a co- production for a 10 -part documentary, 
The Yellow River, with mainland China's 
Central Television (CCTV). 

But with a new channel about to be 
launched via direct broadcast satellite and 
limited financing left to produce substantial 
quantities of its own programing, NHK's ex- 
ecutive controller general, Hisanori Iso- 
mura, said that he wants to increase his out- 
side programing from the current 3% to 
double digits through co- ventures. 

And even Communist China is opening its 
doors to foreign broadcasters, producers and 
distributors. Earlier this year it bought Little 
House on the Prairie from Worldvision. Ex- 
plained Lee Chuang, a CCTV spokesman, 
"We like to find suitable programing for our 
audience," which he described as family 
shows, animation, "feature classics" and 
science fiction. But Chuang added, the Chi- 
nese are not likely to be asking "Who Shot 
J.R. ?" "Dallas," he said, "It's a little early 
for that because the content is a little bit hard 
for the Chinese to understand -the dollars, 
you know." D 

Tinker says networks 
hold destiny in 
their own hands 

Grant Tinker, chairman and chief executive 
of NBC, says the lesson to be found in NBC - 
TV 's ratings resurgence is that broadcasters 
"can control our own destiny." 

"If we have learned anything from the re- 
cent past," he told the Broadcast Advertising 
Club of Chicago on April 18 in accepting its 
1985 Person of the Year award, "it is that the 
public will continue to make its viewing de- 
cisions based on the program, not on the 
method of distribution. The good news for 
all of us is that the kinds of programs net- 
works do best can compete successfully 
against anything." 

Tinker attributed NBC's success to its 
policy of seeking the best writers and pro- 
ducers, looking for well -executed, quality 
programs and giving them time to develop 
their audiences. The success of that ap- 
proach, he said, "holds great promise not 
only for NBC but for all of us in television. It 
offers a solution to the problem of eroding 
network shares and the problem of how to 
attract back to television the discriminating 
viewers who left us for the newer technol- 
ogies. 

"Look at what is happening in homes 
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Tinker 

equipped with pay cable," he continued. 
"The emergence of pay cable services was a 
driving force in the growth of the cable audi- 
ence and the decline in network shares. But 
that picture is changing." 

Tinker said, "We are presently seeing a 
decline in the ratings of the leading pay cable 
service, related not only to a significant 
churn rate, but also to the difficulty of find- 
ing enough program material of high qual- 
ity." 

Although most network programs suffer 
lower ratings in pay -cable homes than in the 
country as a whole, Tinker said, "the latest 
available figures show a wonderfully en- 
couraging trend. Twelve network prime - 
time programs actually perform more 

CBS closes winning season with a victory 
The 30th and final week of the 1984 -85 season saw CBS win its first 
victory in the last three weeks and its 21st in the season that it won (see 
story, "Top of the Week "). Based on Nielsen's National Television Index 
(NTI), CBS had a 16.1 rating and a 27 share, separating itself from NBC 
(14.9/25) by a wider margin than in previous victories. ABC scored a 
13.4/22. 

The combined rating /share was 44.4/73.9. HUT levels were up 1% 
from last year's 59.6 for the same week, at 60.2. 

While the networks relied heavily on re -runs for the closing week of 
the season, with 32 in the schedule, there was some new programing. 
The CBS mini -series, Space, averaged a 16.8/27 and gave the network 
a rating victory with its fourth episode on Wednesday with a 17.1/28, 
beating out a two-hour episode of Hotel (16/26). 

The first part of Space (19.4/31), along with 60 Minutes, gave CBS a 
Sunday night win. 

Rank Show Network Rating/Share 

1. The Cosby Show NBC 28.0/42 
2. Murder, She Wrote CBS 24.5/39 
3. Ramlly'lea NBC 24.2/37 
4. 60 Minutes CBS 21.5/48 
5. Dallas CBS 21.1/33 
6. Cheers NBC 20.1/31 
7. Lady Blue ABC 19.8/31 
8. Facts of Life NBC 19.8/30 
9. Trapper John, M.D. CBS 19.3/35 

10. A Tbam NBC 19.2/31 
11. Knots Lending CBS 18.9/30 
12. Bob Hope Special NBC 18.4/29 
13. Highway to Heaven NBC 18.3/30 
14. Rtngling Bros. Circus CBS 18.0/28 
15. Night Court NBC 17.5/28 
16. Space, part 4 CBS 17.125 
17. Falcon Crest CBS 16.929 
18. Space, part 2 CBS 16.4/26 
19. Space, part 5 CBS 16.3/26 
20. Riptide NBC 16.225 
21. Hotel ABC 16.028 
22. Who's The Boss? ABC 15.925 
23. Sara NBC 15.8/25 

ABC won Monday night on the strength of the made -for -TV film, 
Lady Blue (19.8/31), and also took Saturday night with its regular 
schedule. But on Tuesday night, the combination of Who's the Boss 
and Hail to the Chief (8 -9 p.m. EST) could not continue its strong 
performances of the week before when they finished fifth and seventh, 
respectively. Hail to the Chief was down from its premiere of 22/32 to 
15/24. This week the pair finished at 22d and 26th, respectively. Tues- 

day night belonged to NBC's regular lineup, lead by A Team, which 
finished 10th with a 19.2/31. 

Thursday night was also an NBC victory, as it has gradually become 
throughout the season, on the strength of the Cosby Show (26/42), 
number one on the schedule, Family Ties (third) and Cheers (sixth). 

The week's one premiere, The Best Times on NBC (Friday, 8 -9 p.m. 
EST), finished 55th with an 11/20. In its second week, Double Dare on 
CBS scored a 12.5/21, down from its premiere of 15.2/24. 

Rank Show D Network Rating/Share Rank Show Network Rating /Share 

Miami Vice NBC 15.5/25 47. Double Dare CBS 12.5/21 
Knight Rider NBC 15.5/24 48. Embassy ABC 12.5/21 
Hail to the Chief ABC 15.0/24 49. Benson ABC 12.4/21 
Space, part 3 CBS 14.7/24 50. Fbulups, Bleeps & Blunders ABC 11.9/19 
Gimme a Break NBC 14.5/25 51. Detective in the House CBS 11.4/21 
T.J. Hooker ABC 14.328 52. Airwolf CBS 11.4/20 
20/20 ABC 14.3/24 63. Eye to Eye ABC 11.3/18 
Remington Steele NBC 14.1/24 54. Off the Rack ABC 112/18 
Hardcastle & McCormick ABC 14.C/22 55. The Best of Times' NBC 11.0/20 
Mr. Belvedere ABC 13.9/24 56. Half- Nelson NBC 10.7/18 
Double Trouble NBC 13.8/24 57. St. Elsewhere NBC 10.6/19 
Hunter NBC 13.6/20 58. Wtldside ABC 10.4/16 
Webster ABC 13.5/25 59. Purify Brewster NBC 9.9/18 
Finder of Lost Loves ABC 13.5/25 80. Cover -Up CBS 9.3/17 
MacGruder & Loud ABC 13.5/23 61. Me and Mom ABC 9.2/16 
Love Boat ABC 13.323 82. Ripley's Believe It or Not ABC 8.9/16 
Hill Street Blues NBC 13.222 63. E/R CBS 8.8/15 
Scene of the Crime NBC 13.124 64. Charles in Charge CBS 8.7/16 
Three's a Crowd ABC 13.021 86. That was the Week That Was ABC 8.3/13 
Under One Roof NBC 12.922 66. Silver Spoons NBC 72/15 
Airplane NBC 12.921 
Fall Guy ABC 12.8/21 
Diffrent Strokes NBC 12.5123 'indicates premiere episode 
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strongly in pay cable homes than in all 
homes. Twelve network programs are higher 
rated in the very homes with the broadest 
selection of competing services. Needless to 
say, I'm happy to add that eight of these 
programs are on NBC." 

Tinker said that although NBC had made 
good gains, "we're certainly not home free." 
He said he "wouldn't mind beating CBS and 
ABC every week in every time period," but 
added: "Don't hold your breath." 

"What's much more likely to happen," he 

said, "is that prime time ratings will contin- 
ue to be a close call, that the three networks 
will each have weeks on top and weeks on 
the bottom, and that movies and mini -series 
will often be the deciding factors. That's as it 
should be." 

Contemporary reigns: urban in New York, CHR in L.A., Chicago 
News talk stations do well in 
San Francisco and Philadelphia 

Malrite's contemporary hit WHTZ(FM) New 
York (licensed to Newark, N.J.) has been 
dethroned as the top station in that market 
for persons 12 and older while Gannett's 
contemporary hit KIS(FM) Los Angeles, Tri- 
bune Co.'s MOR/talk WGN(AM) Chicago and 
ABC's news/talk KGO(AM) San Francisco 
continue to reign in their respective markets. 
And, in Philadelphia, Group W's all -news 
KYW(AM) has returned to first place. 

That's the new ratings picture for the top 
five markets according to the just- released 
winter 1985 Arbitron reports. 

New York 
Emerging as the new number -one radio sta- 
tion in New York is RKO's urban contempo- 
rary- formatted WRKS(FM), which posted a 
6.0 12 -plus metro share for Monday to Sun- 
day, 6 a.m. to midnight -up from 5.3 and 
second place in the fall 1984 report ( "Top of 
the Week," Jan. 7). After three consecutive 
rating periods dominating the New York air- 
waves, wHTZ (licensed to Newark, N.J.) fell 
to second place at 5.7, three -tenths of a per- 
centage point behind WRKS(FM). (WRKs was 
the top 12 -plus station in the winter 1984 
report.) 

Rebounding from a fifth -place finish in 
the last report to a tie for third place with 
RKO's talk -formatted WOR(AM) was ABC's 
contemporary hit WPLJ(FM). Both stations 
pulled a 4.8 overall metro share. 

While contemporary hit radio continues to 
work well in New York for WHTZ and wPw- 
the first two stations in the market to switch 
to the format in summer 1983 - Doubleday's 
WAPP(FM) outlet, which also programs the 
top 40 sound, slipped again in the 12 -plus 
standings-down from 1.8 in fall 1984 to 
1.7 this last time around. (The station is part 
of Doubleday's newly -formed New York Ra- 
dio [Sales] Network [NYRN] with co- 
owned country WHN(AM].) And Infinity 
Broadcasting's WKTU(FM), which airs a hy- 
brid of contemporary hit and urban contem- 
porary music, declined sharply since the 
winter 1984 report. The station, which be- 
gan to add CHR artists to its playlist last 
summer, went from 4.0 (winter 1984) to 3.3 
(spring 1984) to 3.1 (summer 1984) to 2.8 
(fall 1984). 

In the battle for the all -news audience, 
Westinghouse's WINS(AM), which celebrated 
its 20th year in the format last week ( "Riding 
Gain," April 15), again was the victor. The 
Group W Radio station was fourth at 4.2, 
well ahead of the other talk outlet, 
WCBS(AM), in seventh place with 3.6-down 
from 3.9 in the fall book. 

Continuing to climb up the 12 -plus ratings 
ladder is Metromedia's album -oriented -rock 

WNEW -FM. The station, which is the lone 
AOR outlet in the market and calls itself the 
station "where rock lives," landed in fifth 
place at 4.1. Looking back at the last two 
rating periods, the station has gone from 3.1 
(summer 1984) to 3.9 (fall 1984). 

Maintaining a strong performance in the 
adult contemporary category is Viacom's 
"light" contemporary WLTW(FM), which 
posted the same 12 -plus share as in the fall 
sweeps -3.0. Also holding steady from the 
previous book was adult 'contemporary 
WNBC(AM) with 2.9, while NBC's co -owned 
contemporary FM outlet, wYNY, slipped 
from 2.4 to 2.2. Moving up one -tenth of a 

share point to 2.4 was WPtx(F1v]), which pro - 
grams a "love songs" format. 

As for the easy listening format, Bonne - 
ville's WRFM(FM) had a 3.8-up from 3.2 last 
fall -while Capcities' WPAT(FM) finished at 
3.3-up from 3.0 in the previous report. 

Other finishes included: oldies -formatted 
WCBS(FM), 3.9; big band/MOR wNEW(AM), 
2.9; talk -formatted WABC(AM), 2.6; 
WHN(AM), 2.2. 

Los Angeles 
CHR -formatted LUIS -FM finished far ahead of 
the rest of the pack with a 9.7 overall metro 
share. The station is up from a 9.1 showing 
last fall. Contemporary hit has worked so 
well for Gannett in southern California that 
earlier this year the company adopted the 
format for its AM outlet, formerly nostalgia 
KPRZ(AM), and changed its call letters to Ktts- 
(AM). However, it finished with a 0.4 12 -plus 
reading. But observers say that the spring 
period should be a better indication of the 
effect of the format change. 

Remaining in second was talk KABC(AM) 

with a 5.8. The ABC Talkradio outlet is fol- 
lowed by easy listening KJORFM), programed 
by Churchill, at 5.7 and KBIG(FM), owned 
and programed by Bonneville, with 5.1. 

For the fourth consecutive rating period, 
ABC's KLOS(FM) took the top slot among the 
album- oriented- rock -formatted stations with 
an impressive fifth-place finish of 4.2 -up 
from 3.7 in the previous report. Also on the 
rise is Metromedia's AOR KMET(FM), which 
landed with a 4.1 overall share. KROQ -FM 

Pasadena, which programs the "Rock of the 
80's" format, finished with a 2.9. 

As for the market's other CHR outlets, 
CBS's KKHR(FM) inched up from 2.4 in the 
fall to 2.5, and Outlet's KIQQ -FM went from 
1.7 to 2.2. 

While Group W Radio dominates the all - 
news category in New York, the tide is re- 
versed in southern California with CBS's 
KNX(AM) continuing to win the news war, 
this time posting a 3.4 12 -plus metro share 
that led Westinghouse's KFWB(AM)'s 3.0. 

Among the stations on the down side are 
two soft rock outlets- KLOS(FM), down from 
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4.4 in the fall to 3.8, and KMGG(FM), which 
fell from 2.4 to 1.7. 

On the upswing was nostalgia -formatted 
KMPC(AM), which programs the "Music of 
Your Life" format. The station, which no 
longer is competing head -on with KPRZ(AM), 
had a 3.5 12 -plus share -up from 3.1 in the 
previous book. 

Chicago 
Although down slightly from the fall, MOR/ 
talk WGN(AM) continued its dominance with 
a 9.312 -plus share (wax is home to Chicago 
Cubs baseball, whose anticipated successful 
season is expected to bolster the station's 
ratings even further during the spring and 
summer books). 

Century Broadcasting's easy listening 
WLOO(FM) was next at 5.8, followed by Gan- 
nett's urban contemporary WGCI -FM with 
5.5 -down from a 6.1 second place in the 
fall -and contemporary black WBMX -FM and 
CBS's all -news WBBM(AM), both in fourth 
place with 4.5. CBS's CHR -formatted 
WBBM(FM) also fared well in the new book, 
landing in the fifth slot at 4.4. 

Among the fiercely competitive adult 
contemporary stations, Viacom's "light" 
contemporary WLAK(FM) climbed from 3.2 
in the fall to 3.9. Also on the rise was RKO's 
WFYR(FM), up from 2.5 to 2.8. Meanwhile, 
NBC's WKQX(FM) declined from 3.3 to 2.5 
and Doubleday's WMET(FM), which switched 
from an AOR format in January, dipped 
from 2.3 to 1.6. (The current spring rating 
period, however, is expected to give a more 
accurate reading of Doubleday's format 
change.) Maintaining the same 12 -plus 
share reading from the fall at 3.8 is Bonne - 
ville's WCLR(FM). 

With WMET switching from AOR to adult 
contemporary, the market's two rock outlets, 
WLUP(FM) and WXRT(FM), have witnessed au- 
dience gains from the fall: WLUP up from 3.1 
to 3.8 and wxRT up from 2.6 to 2.7. 

Among the stations registering a drop in 
12 -plus metro share since the fall book are: 
Infinity's MOR/big band WJJD(AM), which 
programs the "Music of Your Life," down 
from 3.4 to 2.9; Westinghouse's talk- format- 
ted WIND(AM), down from 2.9 to 2.8, and 
country- formatted WUSN -FM, down from 3.3 
to 3.2. 

Stations registering an increase in overall 
metro share include: Infinity's oldies -for- 
matted wiMK(FM), up from 2.9 to 3.1; ABC's 
contemporary hit outlets wLS(AM), up from 
3.6 to 4.3, and wLS -FM, up from 2.3 to 2.5; 
and NBC's country- formatted WMAQ(AM), 
up from 2.8 to 3.5. 

San Francisco 
In San Francisco, news /talk stations contin- 
ue to capture the top two spots. ABC's 
KGO(AM) finished with an 8.8 12 -plus 



In the syndication marketplace 
King World will extend first -run episodes of Wheel of Fortune and 
Jeopardy to six nights after successful eight -city test during February 
sweeps, King World announced. Sixth episode will be offered on 
straight cash basis, as compared to Monday- Friday versions, which 
are sold on cash -plus -barter basis. Stations to pick up weekend ver- 
sions of both game shows include KRON -TV San Francisco and WBNS -TV 

Columbus, Ohio. Wces-TV New York has signed on for Wheel only. 
Embassy Telecommunications has added Diff rent Strokes to six 
markets, bringing its total to 130, or 88% coverage. Show is offered on 
cash basis. New markets include KSNT(TV) Topeka, Kan.; KSNF(rv) Joplin, 
Mo.; KCBR(TV) Des Moines, Iowa; KCJB(rv) Gainesville, Fla.; WNDU -TV 

South Bend, Ind.; KJTV(rv) Amarillo, Tex., and KSNw(rv) Wichita, Kan. 
Vitt Media International will handle marketing of selections from TV 
Ontario's 11,000- program title library. TV Ontario -which produced the 
children's series, Big Blue Marble, on U.S. television in 1970's -will 
offer, on cash basis, 185 half -hours of Polka Dot Door, 39 half -hours of 
Countries and People, and 26 episodes of Your Kitchen and Science, 
two half -hour series scheduled on alternating weeks targeted for 
adults, 18 -plus. In addition, 12 hours of specials will be sold. Shows 
are being re- formatted for U.S. television and will be ready for sale in 
early May. Colbert Television Sales has sold Barry & Enright s Tic 
Tac Dough to KRBK -TV Sacramento, Calif.; WNCT -TV Greenville, N.C.; 
KECH(rv) Salem, Ore.; Krvo(TV) Billings, Mont.; KOTA -TV Rapid City, S.D.; 
WFSL -TV Lansing, Mich.; wxEx -TV Richmond, Va., and WROC -TV Rochester, 
N.Y. Cash sales of game show, in its eighth season, have been faster 
than in any time in past three years, according to Ritch Colbert, execu- 
tive vice president of domestic syndication. Game show has logged 40 
renewals among current roster of 90 markets, which cover more than 
70% of U.S. television homes. Colbert has also renewed Barry & En- 
right's Joker's Wild in over 30 markets and has picked up number of 
new stations, including WTLVITV) Jacksonville, Fla.; WLKV -TV Louisville, 
Ky., and wrvF(TV) Nashville, Tenn. In ninth season, game show is on just 
under 70 stations in 17 of top 20 markets and nine of top 10, or 62% of 
U.S. television homes. Colbert has added Lone Ranger to 14 markets 
in what it is calling "the hottest first -quarter selling spree in years." 
Show is now seen in 97 markets and 136 stations and is sold in three 
forms-on cash basis: 182 half- hours, 13 feature -length adventures, 
and two full -length features previously released theatrically. New sta- 
tions in lineup include WKBD -TV Detroit; Kz,C -Tv Kansas City; KTZZ(Tv) 

Seattle; wilco -Tv Charlotte, N.C.; wwsG -ry Philadelphia, KCRG -TV Cedar 
Rapids, Iowa; wNOL -TV New Orleans, KRRr -TV San Antonio, Tex.; WFSL -TV 

Lansing, Mich.; KTJL(TV) Wichita Falls, Tex.; KSAS(TV) Wichita, Kan.; 
KLJB(rv) Davenport, Iowa, and WGN -TV Chicago. Tribune Entertain- 
ment has launched distribution of Rocker, half -hour weekly rock music 
magazine, for fall 1985 premiere. Series, which is being cleared for 
weekend early fringe and access periods, is co- hosted by Jonathon 
Brandmeier and Paula Yates. Brandmeier is morning drive man at 
Hertel Broadcasting's WLUP(FM) Chicago, and Yates is British journalist 
who frequently reports on rock scene. She also co -hosts The Tube, 
weekly British pop music magazine series on MN Series is being 
offered on straight barter basis with two- and -a -half minutes retained 
for national advertising and three- and -a -half minutes for station. Sta- 
tions committed for fall include Tribune -owned stations in Chicago, 
Atlanta, Denver and New Orleans. Terms include 39, half -hour, f irst- 
run, "topical" episodes plus six half -hour specials and yearend one- 
hour special. Repeats will be confined to half -hour specials. Rocker 
will feature Brandmeier and Yates reporting pop music news, inter- 
views with rock stars, feature stories and man -on- street album re- 
views. Peter Marino, director of program development for Tribune, said 
freelance producers and reporters will be utilized to produce remote 
segments. Marino stressed Rocker is "pure music magazine show" 
and will report on popular culture scene similar to way Entertainment 
Tonight reports on entertainment. He said it was highest testing of any 
Tribune development project. Two other Tribune pilots, Punchline, with 
Gabe Kaplan, and Out of Our Minds, with David Steinberg, have been 
dropped, said Marino. Bri -Ter Television Sales has begun barter 
distribution of It's Been Done, weekly comedy/ variety series produced 
by Jon Michaels and Fred Henrikson. Pilot episode of show is currently 
being examined by NBC O &O's, said Terry Lynch, Bri -Ter partner, for 
possible lead -out position to Saturday Night Live. Pilot has 18 -34 
target audience. Terms of offer are three -and -a -half minutes for local 

spots, two- and -a -half minutes for national sales. Stations will first be 
offered 13 original episodes plus four repeats. Renewals will be for 32 
original episodes and 20 repeats. Host for pilot was Robin Williams. 
Flushing, N.Y. -based Bri -Ter Television, whose partners include Brian 
Davidson and Lynch, also distributes Hit City, urban contemporary 
music video show. Four Star International is' planning production of 
new, syndicated, half -hour comedy series, Mad Movies with the L.A. 
Connection, for distribution beginning in fall. Los Angeles -based pro- 
ducer and syndicator will produce program in association with Kent 
Skov and L.A. Connection, southern California improvisational com- 
edy troupe. Mad Movies, consisting of motion pictures and television 
shows that have had their original soundtracks replaced with humor- 
ous dialogue, music and sound effects, has been sold in more than 20 
markets, including Detroit, Miami, Philadelphia, Boston and Dallas. 
Square Foot Gardening, 26- episode series on simple and practical 
methods of growing vegetables, is now available to public television 
stations through Interregional Program Service. Program focuses on 
urban gardening techniques pioneered by host Mel Bartholomew and 
is produced by Bartholomew for Square Foot Gardening, Inc., in asso- 
ciation with noncommercial WNET-TV New York. ProSery Television 
has sold A Hard Road to Glory to network affiliates in top 10 markets, 
including all five NBC -owned -and -operated stations. Two -hour, made - 
for- television special on black American athletes began airing on April 
12 and will be shown through June 15. Special, developed for televi- 
sion in conjunction with Anheuser -Busch, is hosted by tennis champi- 
on Arthur Ashe and narrated by actor James Earl Jones. Among 19 
stations airing A Hard Road to Glory in largest 20 markets are WNBC -TV 

New York, KNBC(TV) Los Angeles, WMAO -TV Chicago, wCAU -Tv Philadel- 
phia, KRON -TV San Francisco, woiv -Tv Detroit and WNEV(rv) Boston, Pa. 
Hollywood -based Tatum Communications Inc. has expanded its Rt - 

creation Network monthly sports package to include Nbrld Freestyle 
Invitational 1985, Dallas Supercross Finals, International Speed Ski 
Championship, Beach Sports Special, Masters Waterski Tournament, 
VWrid Breakdancing Championship, Super Bowl of Motocross and 
Frontier 500 Off -Road Race. Sports anthology series includes special 
event coverage of other skiing, surfing, swimming and racing events 
as well. Programs, available on two -play basis, cleared this season on 
Metromedia -owned stations, ESPN cable network and broadcast out- 
lets in cities including Philadelphia, Denver and Memphis. Some pro- 
graming is also being released on Tatum Home Video, cassette -only 
programing subsidiary. Barris Industries has cleared The Old New 
Newlywed Game in 128 markets, or 82% of domestic markets, for 
September of this year. Strip is being sold on barter plus cash basis, 
with Barris keeping one of six and half minutes. Budd Granoff, presi- 
dent of Barris Industries, said that company is anticipating expansion 
to 150 markets, or 90% of country, by July. Sale package includes 175 
episodes, or 35 weeks of first run with 17 weeks of repeats. Access 
time for show is 7 -8 p.m. for Eastern and Pacific time zones, account- 
ing for 65% of sales, and 6 -7 p.m. central time, for other 35 %. Granoff 
said some stations have scheduled show in fringe time. Nine rating 
has been guaranteed to advertisers. Show has cleared in wMAO -7V 

Chicago, wnc -ry Washington and wNBC -TV New York, all NBC O &Os 
and CBS's KMOX-TV St. Louis. According to Granoff, show is returning to 
air because he noticed that its re -runs were outperforming first runs. 
Bob Eubank remains host. Granoff estimates that Barris should make 
more than $16 million on license fees and revenues "before the smoke 
settles" on those deals in progress and those yet to come. Orbis 
Communications has cleared King Features Entertainment and Mar- 
vel Productions' Defenders of the Earth, animated action -adventure 
series, in 21 markets in one week, including all Metromedia indepen- 
dents. Clearance of 75% is expected. Half -hour strip is sold on barter 
basis with Orbis retaining two of show's six spots. According to Orbis, 
spots will be rotated evenly throughout show. Deal includes 65 epi- 
sodes of show for eight runs. Turner Broadcasting Services has 
begun selling two college football packages on barter plus cash rights 
fee basis. One package will be for prime time and will consist of 
nationally recognized schools; other will be of Big Ten games, and will 
be sold in that region. Stations get 13 minutes of advertising and Turner 
retains 13 minutes. In addition there are two 65- second station breaks. 
Games in national package have not been announced yet because 
CBS will have first pick. 
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share-down from 9.0 in the fall book but 
up from 7.4 last summer. KCBS(AM) fol- 
lowed at 5.3, the same share reading from 
the previous report. 

Moving from fourth place to third is 
NBC's upbeat, adult contemporary 
KYUU(FM), which pulled a 4.1 in the new 
book. Also on the rise was Price Communi- 
cations' adult contemporary KIOI(FM), which 
climbed from 2.8 in the fall to fourth in the 
spring with a 3.5. And slipping from third 
place (4.0) to fifth (3.4) was United Broad- 
casting's urban contemporary KSOL(FM). 
Following KSOL was Shamrock Broadcast- 
ing's easy listening KABL -FM, programmed 
by TM Communications, at 3.3. 

Contemporary hit radio (CHR) is on an 
upswing in northern California. RKO's 
KFRC(AM) has risen from 2.7 in the last book 
to 3.1. Just prior to the release of the winter 
ratings, the station adopted a six -hour game 
format from 9 a.m. to 3 p.m. to distinguish 
itself from the market's other CHR stations 
( "Riding Gain," April 15). Century Broad- 
casting's KMEL(FM) rose from 2.2 to 2.5, 
while KITS(FM) rose from 2.0 to 2.4. 

Tied for the top leading album- oriented- 
rock (AOR) outlet in San Francisco were 
KFOG(FM), which programs consultant Lee 
Abrams's SuperStars II format primarily tar- 
geted for the 25- to- 34- year -old audience, 
and CBS's KRQR(FM), both at 2.7. KFOG(FM) 
inched up from a 2.6 12-plus share in the fall 

while KRQR(FM) climbed from 2.2. KOME 
(FM) San Jose also rose, going from 1.7 to 
1.8. Falling in overall share was KSJO(FM) 
San Jose. The station went from 1.3 to 0.9. 

Among the stations registering a decline 
in 12 -plus share since the fall were NBC's 
adult contemporary KNBR(AM), down from 
2.9 to 2.8, easy listening Korr-FM, owned 
and programed by Bonneville, from 2.7 to 
1.8, and MOR KSFO(AM), from 2.4 to 1.8. 

On the up side over the same period was 
country radio. Mahite's KNEW(AM) moved 
from 2.3 to 2.5 and King Broadcasting's 
KSAN -FM recovered from its low showing of 
1.9 to post a 3.5. 

Other news from the area includes the de- 
mise of all -news KFYI(AM) Oakland, which 
left the airwaves two weeks ago (see "Riding 
Gain," page 86). The station finished with a 
0.4 12 -plus share in the new report. 

Philadelphia 
The big story out of Philadelphia is the re- 
turn of Westinghouse's all -news KYW(AM) to 
prominence as the market's number -one ra- 
dio station for persons 12 years of age and 
older. The station pulled a 7.9-up from 6.2 
in the fall book. After riding high for two 
consecutive rating periods, easy listening 
wEAZ(FM), programed by Bonneville, fell 
from first to fifth with 6.3. 

Jumping from fourth to second was Me- 
tromedia's album- rocker WMMR(FM), which 

posted a 7.6 overall share -up from 5.9 in 
the fall. Following wMMR was Greater Me- 
dia's nostalgia- formatted WPEN(AM) at 6.8- 
up from 5.0-and LIN Broadcasting's urban 
contemporary wusL(FM) with 6.5. 

Stations showing a drop in overall metro 
share from the fall book included: CBS's 
contemporary hit WCAU(FM), down from 6.3 
to 5.2; Unity Broadcasting's contemporary 
black WDAS -FM, from 5.0 to 4.4; Greater 
Media's adult contemporary WMGK(FM), 
from 5.8 to 5.5; country- formatted 
WXTU(FM), from 3.7 to 2.6, and Cox Com- 
munications' contemporary hit WZGO(FM), 
off slightly from 2.4 to 2.3. 

Among the outlets rising in 12 -plus share 
over the same period were: adult contempo- 
rary wIOQ(FM), up from 3.7 to 4.1; Metro- 
media's adult contemporary wuP(AM), up 
from 3.7 to 3.9; soft contemporary 
WKSZ(FM) (licensed to Media, Pa.), from 3.2 
to 4.1; adult contemporary wSNI -FM, from 
3.4 to 4.2, and Infinity Broadcasting's al- 
bum- rocker wYSP -FM, from 2.9 to 3.2. 

Stations ranking first in 12 -plus share in 
the remaining top 10 markets were as fol- 
lows: easy listening WJOI(FM) and MOR 
WJR(AM) Detroit, both at 7.2; album -rocker 
WBCN(FM) Boston (9.0); urban contempo- 
rary KMJQ(FM) Houston- Galveston (9.5); 
NBC -owned urban contemporary WKSZ(FM) 
Washington (8.0), and adult contemporary 
KVLL -FM Dallas -Ft. Worth (10.2). 

Change in Coke 
launched with 
ad campaign 
Broadcast spending figures prominently 
in push to sell "new" Coca -Cola 

Coca -Cola Co. launched last week what it 
called "the most ambitious and comprehen- 
sive advertising campaign" in its history to 
advise consumers it has scrapped its 99 -year- 
old formula in favor of a "great new taste." 

The first phase of the massive advertising 
effort, whose financial dimensions were not 
disclosed, started last Wednesday (April 24) 
with network television spots featuring the 
music of the most famous of all Coca -Cola 
TV commercials, "I'd Like To Buy the 
World a Coke." The commercial then moves 
into the current "Coke Is It!" music. 

Coca -Cola officials said that as the new 
Coke becomes available in markets across 
North America, the second phase of the 
campaign will begin. The commercials at 
that stage will kick off with Bill Cosby ap- 
pearances in a new series of TV spots point- 
ing up that "Coke Is It!" As many as 10 
different Cosby commercials will be used 
informing viewers that Coke has "a great 
new taste." These commercials are sched- 

uled for local spot TV advertising. 
Coca -Cola said the popular "WCOKE- 

Coke- Radio" campaign on radio will be con- 
tinued. Advertising agency for Coca -Cola is 
McCann- Erickson, New York. 

Coca -Cola, which kept the old formula 
for its soft drink a secret for 99 years, is also 
keeping the formula of its new drink under 
wraps. 

The company would not reveal how much 
money it would spend on the campaign for 
the new drink beyond characterizing it as the 
company's "most ambitious and comprehen- 
sive advertising." Some sources believe that 
Pepsi -Cola, Coke's closest competitor, also 
would step up its advertising activities. Pepsi 
has made inroads into Coke sales in recent 
years and some industry observers believe 
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that Pepsi's competitive stance has prompted 
Coca -Cola to revise its formula. A Coca - 
Cola spokesman said the formula has been 
changed only because the company believes 
the new formula is an improvement. 

Jankowski urges 
change in agency 
buying strategy 
CBS /Broadcast Group president says 
buyers should switch from basing 
decisions on age to consumption 

Advertisers were cautioned last week that 
the age -based "target audience" system they 
have traditionally used in buying and placing 
advertising is old hat now, out of date and 
probably indefensible. 

The caution was delivered to some of the 
country's biggest advertisers by Gene F. Jan- 
kowski, president of the CBS /Broadcast 
Group. In a speech Monday (April 22) to an 
advertising financial management workshop 
held by the Association of National Adver- 
tisers at Charleston, S.C., Jankowski held 
out "consumption -based evaluation" as "the 
buying strategy of the future." 

In the 1970's, Jankowski said, advertisers 
used "target audiences" to bargain with the 
networks; the term took on social and mar- 
keting implications and "the young -adult 
concept" became solidified, leaving a "lost 
generation" standing outside it- "those who 
were 50 and older [and] who actually had 
most of the money in their hands." 

"That 'lost generation,' " Jankowski said, 
"typified the trouble with this system: It has 
no necessary relationship to the advertiser's 
marketing goals. Any narrowly defined de- 
mographic obviously excludes some con- 
sumers entirely and thus automatically over- 
values others. By doing this it applies a 
distorted yardstick to the evaluation of a me- 
dia schedule. The question ought to be 
whether an advertiser gets the best schedule, 
not the cheapest one." 

Now, he continued, the old way is being 
changed by, among other things, new mea- 
surement systems and new data -handling ca- 
pacities. 

"At CBS, for example," he said, "we've 
developed the Client Audience Profile sys- 
tem. This is a method for profiling the audi- 
ence in terms of the particular product or 
service an advertiser is selling. It gives each 
audience segment its weight according to 
actual levels of usage. It is not based on 
generalizations about age groups but on ac- 
tual consumer behavior. 

"We believe that consumption -based eval- 
uation is the buying strategy of the future. 
The data for it is available and so is the 
means to apply it. Eventually, increasing 
concern about costs becomes increasing 
concern about value. And this is the proper 
way to evaluate advertising -not just on the 
networks, incidentally, but in any medium. 
You ought to count all your customers. This 
changeover will accelerate as we move to- 
ward 'people meter," 'single source' and oth- 
er new measurement techniques." 

Jankowski reminded the advertisers that, 
although significant changes have occurred 
in the 1980's, they were not exactly those 
that had been predicted: "The new technol- 
ogies did not replace the networks, but they 
did increase the competitive pressures and 
help to reconfigure the marketplace. New 
kinds of video opportunities were opened 
up. This also led to innovations in network 
programing strategies and to a new emphasis 
on cost control. 

"For advertisers, the crucial fact of the 
next decade is that if advertising pressure on 
the network marketplace continues as it has, 
dollar growth will outpace audience growth. 
In these circumstances, the old habit of 
buying on a very crude audience yardstick 
where important areas of consumption were 

overlooked is not defensible." 
"On a larger note," Jankowski concluded, 

"if there is one thing we all learned in this 
decade, it is never to underestimate the flexi- 
bility of the American system. New media 
arrived and the old media adjusted to them. 
In a similar way, we know that American 
advertisers are the most sophisticated and 
adaptable in the world. They will develop 
new techniques right down through the mar- 
keting chain ... to take maximum advantage 
of the media, new and old. They will do so 
because the media are essential to them and 
they are essential to the media. That can be 
called mutual dependency but it is also mu- 
tual support. Either way, it has given us the 
world's finest media system -and we can all 
predict that that isn't going to change." 

The sizzle and style of America's favorite exercise strip 
a current hit in over l00 markets, is now availabl 
for September '85...95 entertaining half -hours o 

unlimited runs on a cash basis! 

LOS ANGELES 
(213) 557 -8700 

ORiOí°'1 
TELEVISION SYNDICATION 

NEW YORK 

(212) 980 -1117 

CHICAGO ATLANTA 
(312) 642 -2880 (404) 980 -0356 
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Working through logistics on Vietnam coverage 
ABC successful in attempt to feed 
live reports from Ho Chi Minh City 
for 'GMA'; NBC takes own earth 
station for transmission feeds 

Ten years after the fall of Saigon, Americans 
last week were seeing, for the first time ever, 
live broadcasts from what is now Ho Chi 
Minh City. ABC News's Steve Bell, who 
had covered the Vietnam war for the net- 
work, did two live pieces used on Good 
Morning, America, on ihesday. It wasn't 
easy; regulatory and technical problems had 
to be overcome -the technical ones still 
were not entirely overcome when the first 
broadcasts were carried -but the network 
was broadcasting live three days before 
NBC planned to do its live broadcasts from 
the city. CBS, while providing coverage 
from the city, had chosen not to do it live 
(BROADCASTING, April 15). But its coverage 
is providing Intersputnik with additional 
business. 

NBC had gone to considerable expense in 
transporting an earth station to Ho Chi Minh 
City from which it was to transmit to an 
Intelsat satellite for relay to the U.S. The 
cost of transporting the earth station and op- 
erating it through May 3 will be some $1 
million. ABC, for its part, is making use of a 
brand -new Soviet -built earth station. But 
ABC had to move fast on Monday to make 
arrangements for getting the signal to New 
York after the FCC turned down ABC's plan 
to use Intersputnik, the Soviet bloc's version 
of Intelsat, to transmit the signals all the 
way, from Ho Chi Minh City to an HBO 
earth station at Hauppauge, N.Y., outside 
New York City. The commission acted after 
consultation with the State Department. 

ABC had proposed using the Soviet -spon- 
sored Intersputnik system for the final link 
after Communications Satellite Corp., the 
U.S. signatory to Intelsat, had been unable 
to assure ABC that the global system would 
be able to provide it with all of the satellite 
capacity it would need, at the time it would 
be needed. But Comsat opposed the request 
to use the HBO station to receive the Inter - 
sputnik- delivered signal. And in the mean- 
time, Comsat said additional capacity could 
be made available to ABC. 

The resulting arrangement was shaky, but 
initially, at least, it was holding reasonably 
well: The signal was being transmitted by an 
Intersputnik satellite to Moscow, where it 
was being taken down by an earth station, 
then uplinked by another to Intelsat's Atlan- 
tic Ocean primary satellite for relay to Etam, 
W. Va. From there it was carried by landline 
to New York. But if for any reason the Sovi- 
ets could not uplink the signal in Moscow or 
if the primary path satellite Intelsat has made 
available were booked to capacity, ABC 
would have the expense and trouble of trans- 
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miffing the signal from Moscow to an earth 
station at Raisting, in West Germany, for 
uplinking to an Intelsat satellite at 359 de- 
grees east, which `looks at" the earth station 
at Andover, Maine. Even at best, ABC has 
had to trim back its planned use in the early 
morning hours to accommodate the time 
available on the Intelsat system. And Robert 
Siegenthaler, who is shifting jobs from ABC 
vice president, production, to vice presi- 
dent, news practices, indicated he was wor- 
ried about how the linkup would hold when 
it was to be used for the special one -hour 
Nightline to be broadcast live out of Ho Chi 
Minh City tonight (April 29). Holding the 
complex satellite lash -up for a set 60- minute 
period would be more worrisome than for an 
occasional short news piece. 

ABC News executives last week indicated 
that the first few days in Ho Chi Minh City, 
when work was going forward to prepare for 
their first live broadcast, were a time of 
sweaty palms. Bob Roy, executive producer 
of World News This Morning and of the 
GMA news, said Soviet operators of the 
earth station had planned, then canceled, 
tests on Saturday and Sunday. There was 
"nothing" on Monday, when ABC News had 
hoped to initiate its live broadcasts out of Ho 
Chi Minh City. "I think they didn't think it 
would work," Roy said. The network flew 
material to Bangkok for transmission by the 
earth station there. But on ibesday, things 
worked, at least well enough. Even the con- 
versions of standards, from NTSC (U.S.) to 
SECAM (USSR) and back again to NTSC 
for relay to the U.S., worked smoothly, as 
Bell did his pioneering pieces, one at 7:39 
a.m. and one at 8:30 p.m. 

What viewers were not aware of was that 
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the normally secure circuit used for IFB (in- 
terrupted feedback), through which the pro- 
ducer communicates with the correspondent 
via a plug in his ear, was not available. Ordi- 
nary telephone lines were used instead, and 
Bell could hear telephone opertators talking 
in three languages, asking if the call had 
been completed. Roy, with a touch of black 
humor, describes the system as "dial a pray- 
er." But it worked. Then there was a power 
failure that struck the neighborhood sur- 
rounding the earth station before Bell's sec- 
ond broadcast. Batteries were used to restore 
the picture, but power came back on in time 
for Bell to go live a second time. 

Roy on Thesday said the situation was still 
"iffy" because of the possibility of future 
power failures. But one plus that the net- 
work described was the attitude of the tech- 
nicians with whom they were dealing in Ho 
Chi Minh City and Moscow. "The coopera- 
tion" was said to be "good." 

NBC's decision to transport an earth sta- 
tion to Ho Chi Minh City and link up with 
Intelsat directly grew out of a determination 
to avoid the uncertainties ABC was facing. 
The earth station will transmit the program- 
ing to an Intelsat satellite over the Indian 
Ocean, from where it will be taken down by 
an earth station in the United Kingdom, then 
uplinked to a satellite over the Atlantic Oc- 
cean for relay to the earth station at Etam. 

CBS, like the other networks, is already 
well into its 10- year -after coverage with 
taped pieces from Vietnam. But unlike the 
others, it does not feel the story requires live 
coverage from Ho Chi Minh City. "We made 
the decision last fall it was an American sto- 
ry," said Sam Roberts, a foreign editor. But 
CBS was to begin transmitting its material 



by way of the Soviet -built earth station in Ho 
Chi Minh City on Sunday (April 24), and to 
continue using it through Wednesday. And 
since it was using the Intersputnik- compati- 
ble earth station, it was transmitting by that 
system through the earth station in Moscow. 
From there, the signal was to be fed into the 
Intelsat system -the Atlantic Ocean's pri- 
mary satellite, whose signals are received in 
Etam. 

ABC's success in following that route 
with live broadcasts offered CBS some reas- 
surance. Just in case, though, CBS has a 
backup plan -a charter plane standing by to 
fly taped material to Bangkok. 

Pentagon tests 
media coverage 
of missions 
Assembling of pool for Honduras 
exercise marked by leaks, snafus; 
Pentagon takes wait- and -see 
attitude on ultimate evaluation 

The first effort at implementing a plan de- 
signed to permit news media representatives 
to accompany the military on secret missions 
was something less than a smashing success 
last week. Word of the operation began leak- 
ing even before the 10 journalists selected to 
represent the media had gathered early Sun- 
day morning at Andrews Air Force Base, 
outside Washington, for transportation to 
Honduras to observe a joint U.S.- Honduran 
military exercise. But the military-from 
Secretary of Defense Caspar W. Weinberger 
on down -appeared to take the leaks and 
other apparent snafus in stride. It was, they 
said, just a test. It would be tried again. 
What's more, Pentagon spokesmen stressed 
the positive. Elements of the plan were 
working well, they said. 

Clearly, the plan needs work. Whoever 
was responsible for the leak, it seemed the 
Pentagon, despite the months of consultation 
and work that military personnel and former 
journalists had put into the plan, lacked ade- 
quate knowledge of how the media routinely 
function. For instance, the military was up- 
set over the fact that the Mutual Broadcast- 
ing System, chosen as the radio pool, called 
other radio bureau chiefs in Washington to 
advise them to activate their pool lines. Then 
there was the Pentagon's failure to notify the 
network television pool chief, as is normally 
done when a pool is established. 

The major issue of concern, however, was 
the breach of security. The plan was the 
product of a joint military- civilian commis- 
sion under Maj. General Winant Sidle, re- 
tired. The commission was created in the 
wake of the controversy over the Pentagon's 
decision, in October 1983, to bar the news 
media from accompanying U.S. forces dur- 
ing the first two and a half days of the Gren- 
ada operation. The Pentagon had pleaded, in 
part, the need for security; it said competi- 
tion among the media would make it impos- 
sible for the media to maintain secrecy about 
a mission. Media representatives, for their 
part, had insisted that journalists' ability to 

maintain security when advised of impend- 
ing actions had been demonstrated time and 
again. 

Word that a test of the plan was imminent 
began circulating in Washington as early as 
Thursday, when NBC News's Pentagon cor- 
respondent, Fred Francis, picked up word of 
it. However, NBC News Washington bureau 
chief, Robert McFarland, said the decision 
was made not to broadcast it because of the 
agreement with the Pentagon to keep such 
matters secret. The first publication of a sto- 
ry occurred on Sunday night, in an early 
Monday edition of The Washington Post. 
That newspaper, which did not have a repre- 
sentative in the pool, said its lead came from 
its correspondent in Managua, Nicaragua, 
who had passed on rumors about the forma- 
tion of a pool. Later, The Associated Press, 
which had a photographer in the pool, car- 
ried an account. The Pentagon confirmed the 
existence of the test because a number of 
other news organizations that were not part 
of the pool had called with inquiries -and 
the Pentagon felt obliged to break its own 
secrecy on the subject to head off rumors that 
an invasion of Nicaragua was under way. 

The Pentagon is known to feel that the 

media were responsible for the leak, since it 
did not receive any calls on the mission until 
after officers had begun notifying bureau 
chiefs of the eight organizations it had cho- 
sen to send personnel on the mission. The 
executives were advised to have their corre- 
spondents, cameramen and photographers at 
Andrews Air Force Base at 4 a.m. Sunday, 
prepared for up to a week's stay in an area 
with temperatures ranging between 70 and 
90 degrees and where rainfall is moderate. 
No mention was made as to whether the op- 
eration was a test, and the need for secrecy 
was stressed. The pool consisted of a UPI 
reporter, the AP photographer, a correspon- 
dent and two -member camera crew from Ca- 
ble News Newtork, a Mutual radio reporter, 
a Newsweek reporter, for news magazines, 
and reporters for The New York Times, The 
Wall Street Journal and The Copley News 
Service, representing newspapers. 

The procedure followed by Mutual was a 
matter of concern to the Pentagon. Mutual's 
vice president for news, Ron Nessen, took 
the call from the Pentagon at 6:10 p.m. on 
Saturday. He notified Bart Tessler, the news 
editor, who was able to reach the reporter 
who was to serve as the radio pool reporter, 

ews eat 
Behind the news. Paul Greenberg, executive producer of NBC Nightly News with Tom 
Brokaw, is leaving that post, effective June 3, and will be replaced by current senior 
producer of program, William O. Wheatley. Replacing Wheatley as senior producer is 
Cheryl Gould, who has been with the program as domestic and foreign producer. 
Greenberg will become senior executive producer, NBC News, with responsibility 
including developing plans for coverage of political elections and conventions in 1986 
and 1988. He has been executive producer of nightly news since March 1979. 

O 
News talks. Metromedia has talked with Gannett about getting together to do nightly 
news show fashioned after Gannett's national newspaper, USA Today, with breezier 
approach to news than that taken by conventional newscasts. Metromedia's Dick Block 
confirmed talks were going on, but stressed that link with Gannett is one of several ideas 
being explored for national newscast for independent stations, project that Metromedia 
has been considering for several years. Talks on possible USAToday format were sparked 
in part by fact that Metromedia will lose syndicated Entertainment Tonight in Chicago 
and Los Angeles markets and seeks replacement show. Metromedia has also talked with 
Turner Broadcasting System about news venture. 

O 

UPI news. UPI management has complained to New York -based brokerage firm, 
Ladenburg, Thalmann & Co., that latter's efforts to seek buyer for 83% of UPI stock held 
by William Geissler and Douglas Ruhe "seriously interfered with" agreement between 
those two and UPI management to recapitalize UPI and restructure ownership. Two 
principals agreed to relinquish control of UPI and parcel off shares in company to 
creditors that are collectively owed some $17 million. Remaining shares were then to be 
split evenly among Geissler and Ruhe, management, employes and company's primary 
lender. On March 27, Ladenburg, Thalmann sent letters to 30 companies offering for sale 
shares held by Ruhe and Geissler. UPI, which described move as "unauthorized 
solicitation," was said to be exploring legal action. 

Going abroad. CBS News announced it will originate CBS Morning News from Europe 
during week of May 6 -10, marking 40th anniversary of V -E Day. Bill Kurds and Phyllis 
George will co- anchor broadcasts, with Steve Baskerville contributing several special 
reports. Most of program will originate from London, with additional reports from France 
and West Germany. Joining current CBS Morning News team will be veteran World War 
II correspondents: Walter Cronkite, Charles Collingwood, Richard C. Hottelet and Andy 
Rooney. Also contributing will be former CBS News correspondent William L. Shirer and 
CBS News Vice President Ernest Leiser, who was print journalist during war. Aug. 5 -9, 
CBS News will originate The CBS Evening News with Dan Rather from Japan, 
commemorating 40th anniversary of V -J day. Anchorman Rather and program's staff will 
travel to Tokyo, Nagasaki, Hiroshima and other Japanese cities, examining impact of 
World War II and reporting on Japanese economy, military preparedness and "fascination 
with the American life style." Separate series of 24 reports, World War II 40 Years 
Later, will air on broadcast during August. 
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Bob Witten. Then, on Sunday morning, 
Tessler called eight radio news bureau 
chiefs, advising them to order the lines they 
would need to take a pool feed from Mu- 
tual's correspondent on the scene. Tessler 
told those he contacted of the need to main- 
tain secrecy. Nessen said that was the proce- 
dure radio news broadcasters had agreed to 
follow. However, the procedure had not been 
discussed with the Pentagon, Tessler said, 
since it had not responded to a request for a 
meeting on pool arrangements. 

A Pentagon spokesman, Col. William 
McClain, said the letter had not been found 
in the files, and that no one remembered 
seeing it. Then he said of the procedure Mu- 
tual followed, "That's something they're go- 
ing to have to explain. We can't live with 
that." But Nessen put the onus on the Penta- 
gon. Its reaction, he said, "demonstrates it 
doesn't know enough about our busin- 
ess ... They know nothing about pool proce- 
dures." 

The Pentagon regards the secrecy agree- 
ment as having been broken before Tessler 
made his Sunday morning calls -and cer- 
tainly long before The Post published its sto- 
ry. At about 1:30 a.m. Sunday, Jack Smith, 
CBS News bureau chief, who was not 
among those officially notified, called the 
Pentagon to ask about the television pool. 
Representatives of other news organizations 
not represented in the pool were also calling. 
Smith, who said he had learned of the mis- 
sion from sources he would not identify, 
wanted to know why he, as chief of the net- 
work television pool for the current quarter, 
had not been notified. According to the pro- 
tocol of Washington news coverage, the pool 
chief is notified in advance of events that are 
to be open only to pool coverage. The Penta- 
gon, however, had chosen Cable News Net- 
work as the television pool operator, and had 
notified CNN bureau chief Bill Headline. He 
dispatched a crew to Andrews without 
breaking the secrecy imposed on him by the 
Pentagon. 

(Smith's early morning call to the Penta- 
gon does more than focus attention on the 
importance bureau chiefs attach to pool pro- 
tocol. It points up the kind of problems draft- 
ers of the pool plan might not have identified 
in attempting to guard against security 
breaches. Deborah Potter, a CBS News cor- 
respondent, is married to Mutual's Witten, 
the correspondent Tessler assigned to what 
became the Honduras operation.) 

Despite the collapse of the security ar- 
rangements, the Pentagon was not pointing 
any fingers of blame. Secretary Weinberger, 
asked about the leaks, said, "This was just 
an exercise. It was a test. We should try it 
again." And that was the theme heard from 
Pentagon spokesmen last week. The spokes- 
men also said Pentagon officials would meet 
with media representatives to discuss all as- 
pects of the test with a view to ironing out 
the problems. "We think we can sit down 
and find the problems and square them 
away," McClain said. 

Indeed, chief Pentagon spokesman Mi- 
chael I. Burch met on Wednesday with the 
bureau chiefs of ABC, CBS, NBC and 
CNN. The meeting had been scheduled be- 
fore the weekend events, but it was to have 
covered details of the system that was being 

put to the test. "We want to make the mecha- 
nism work," Headline said later, "so we dis- 
cussed the things that worked and the things 
that didn't, and the approaches to use to 
make them better." McFarland said one of 
the questions discussed was, " 'How do we 
stop the leaks ?' We didn't figure that out. 
We're working on it." 

Pentagon officials said a better evaluation 
of the test would be possible once the pool 
had returned from covering the military ex- 
ercise that simulated an amphibious landing 
in Central America; they were due back 
Thursday evening. But both Pentagon offi- 
cials and the bureau chiefs felt more atten- 

tion was due those aspects of the plan that 
were working well. McFarland noted that 
"on a lovely spring weekend, we put 10 peo- 
ple on an aircraft and transported them [to 
Honduras] before anything was reported." 
And McClain said that "no additional trans- 
portation or bunks or equipment is needed. 
We're doing it out of the hide of our com- 
manders." He noted television material was 
being flown to Tegucigalpa; from there it 
was fed by earth station to a satellite for relay 
back to the U.S. The print press was filing 
from aboard one of the ships standing off 
Honduras. "Overall," McClain said, "it's 
going extremely well." 

Stations making money with news 
RTNDA survey shows 
stations with large news 
staffs tend to be profitable 

A Radio- Television News Directors Associ- 
ation survey has concluded that most news 
operations at television and radio stations are 
either making money or breaking even. 

The survey, reported in this month's 
RTNDA Communicator, said 69% of the 
responding television stations claimed their 
news operations were making money. (The 
survey did not seek to determine how much 
income the news operations were produc- 
ing.) About 20% of the responding stations 
said their news departments were breaking 
even. About 10% acknowledged that their 
news departments were losing money. 

As for radio, the survey reported that 44% 
of the responding stations said their news 
divisions were profitable, 36% were break- 
ing even, and the remaining 20% were los- 
ing money on news. 

The survey, which RTNDA conducts an- 
nually, was based on usable responses from 
463 commercial television stations and 327 
commercial radio stations. 

In the top 25 Arbitron television markets, 
only 56% of the responding stations said 
they were earning money from news, com- 
pared to 75% of the reporting stations in 
markets 26 -50 and 51 -100. In markets 101- 
150, 71% of the stations said they were earn- 
ing money from news, as did 72% of the 
stations in markets 151 -210. Those report- 
ing losses in the top -25 markets, reported 
Vernon Stone, RTNDA research director, 
and director of the School of Journalism at 
Southern Illinois University, tended to be in- 
dependent stations with relatively small 
news operations. 

The survey indicated, as it has in years 
past, said Stone, that the larger the news 
staff, the more likely a station is to earn 
money from news. Some 92% of the news- 
rooms with 36 or more employes claimed to 
be making money, while only 47% of the 
newsrooms with 10 or fewer employes 
claimed to be making money. 

Some 40% of the stations in the major 
radio markets claimed to be making money 
in news, while 43% of the large -market sta- 
tions, 47% of medium -market stations and 
43% of small -market stations in radio 
claimed to be making money. 

About 6% more television stations in the 
1984 survey (a total of 89%) said they were 
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in the black or breaking even than claimed so 
a year ago. In radio the gain was even great- 
er, with 81% claiming to make money or 
break even in 1984 compared to 69% in 
1983. 

Landau criticizes 
government limits 
on information 
Jack Landau, executive director of the Re- 
porters Committee for Freedom of the Press, 
blasted the Reagan administration's attitude 
on government information, calling it "prob- 
ably the most restrictive we have had since 
the voluntary censorships of World War II." 
Landau, speaking at a Media Institute lun- 
cheon in Washington, said that "no adminis- 
tration has as comprehensively and consis- 
tently attempted ... to shut down so many 
different areas of government information 
and in so many different ways." 

The Media Institute luncheon focused on 
"The Reagan Administration and the Press" 
and was directed toward an audience of jour- 
nalists and manufacturing industry execu- 
tives. Landau touched on a number of issues 
over which the government and the press 
have disagreed, including press access to 
Grenada, reporting of the launch of a spy 
satellite and, most recently, the Post- Tavou- 
lareas suit (BROADCASTING, April 15). "It's 
the most censorious opinion I've ever seen," 
he said of the appellate court's reversal of a 
trial judge's finding that the Washington 
Post had not libeled the former president of 
Mobil Oil. 

Landau also described several anti- infor- 
mation policies supported by the govern- 
ment, including the Official Secrets Act now 
pending in Congress (he said he did not 
know how strong administration support is); 
a bill introduced by Senator Orrin Hatch (R- 
Utah) that "would have cut down informa- 
tion that the public can get in virtually any 
area you can think of -sex discrimination, 
consumer affairs, health affairs, law en- 
forcement and so on"; the sealing of national 
security documents at the archives and shift- 
ing the burden of proof to scholars to justify 
access to the information; the Agent Identity 
bill, which makes identification of a covert 
agent or his source a crime "if there is any 
pattern of reporting," and CIA exemption 



from answering questions about operational 
files. 

Landau also spoke on disinformation. The 
administration has set up two news services 
of its own, said Landau, the first a computer- 
ized wire service limited to transmission of 
texts and verbatim statements. "My feeling 
is the next thing that's going to happen is 
going to be a little 'note to editors: The Presi- 
dent wishes you would look at paragraph 
five of his speech; he doesn't think the AP 
lead is fair,' " said Landau. The second ser- 
vice he mentioned was a satellite service 
through which interviews will be sent direct- 
ly to stations, bypassing the Washington 
press corps. "They do not like the Washing- 
ton press corps. They think the Washington 
press corps picks on them," Landau said. He 
claimed that a local news director doesn't 

have the everyday knowledge of previous 
White House statements, so the administra- 
tion "can give him this stuff, and it will not 
raise his eyebrows the way it will an exper- 
ienced White House reporter." 

Landau concluded by stressing the serious 
nature of the problem. "Congress, as you 
know, has shown historically a great opposi- 
tion to government- funded news going to 
domestic viewers ...There is no constitu- 
tional way I know of you can stop a Presi- 
dent from starting his own news service, but 
there is a money way, and that, it seems to 
me, is what the Senate and House appropri- 
ations committee ought to look at." 

"We've had a theory in this country that 
government information belongs to the pub- 
lic," Landau said. And yet, he asserted, the 
Reagan administration claims that too much 

information is not good for the public. ' "lbe 
administration believes that the 'Watergate 
Syndrome,' as they call it, of openness in 
government has gone too far," he said. 

Asked how he felt the press should act in 
light of recent polls showing the public's ap- 
parent lack of confidence in the media 
(BROADCASTING, April 15), Landau cited a 
Los Angeles Times poll. In that poll, he said, 
50% of the public supported the President's 
action restricting press access to Grenada, 
and yet 70% said it shouldn't happen again. 
"We have a moral role to play," he said. "I 
think that our moral standard as to what we 
try to bring the public has to be independent 
of popularity contests .... This is our ethical 
problem; we have to deal with it ourselves. 
We cannot wait for the public to rise 
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Knockout performance by Videostar 
Distribution of championship 
Hagler -Hearns bout from Las Vegas 
goes extremely well for Atlanta 
firm; it says scrambling system 
was not decoded by freeloaders 
and failures were fewer than expected 

Who was the big winner of the champion- 
ship bout at Caesars Palace in Las Vegas two 
weeks ago? Fight fans will say Marvelous 
Marvin Hagler, who knocked out Tommy 
Hearns in the third round, or, perhaps, box- 
ing itself, which rarely produces such a 
thrilling match. Businessmen will say Top 
Rank, the promoter, which may gross tens of 
millions of dollars from the live and closed - 
circuit television gates. But communications 
satellite executives will say Videostar Con- 
nections Inc., the Atlanta -based firm that 
distributed the fight via satellite to more than 
500 closed -circuit sites and cable systems 
across the nation. 

Videostar, with an assist from Houston - 
based Prostar (and the Oak Orion scrambling 
system), was able to successfully scramble 
its multiple satellite feeds, cutting off hun- 
dreds of thousands of homes, bars and res- 
taurants with earth stations that had hoped to 
pick the fight off the satellites and watch it 
for free. "This signal remained scrambled," 
said Top Rank's Bob Arum at a post -fight 
press conference, "and the only people who 
could see it were the people who paid for it." 

Although a few closed- circuit locations 
experienced technical problems and were 
unable either to receive a signal or to de- 
scramble it during all or part of the four -hour 
telecast, Videostar Executive Vice President 
Jim Black said it was, all in all, "a remark- 
able performance .... It was far more suc- 
cessful than anything done in the past -and 
a whole lot larger." 

(On at least one occasion -the Nov. 10, 
1983, fight between Hagler and Roberto 

Duran -the closed -circuit feed had to go in 
the clear at the last minute because key loca- 
tions were unable to unscramble the satellite 
feeds. That allowed all the home dish own- 
ers to tune in and caused some closed -circuit 
promotors to balk at paying Top Rank, the 
fight's promoter.) 

Mike Malitz of Top Rank concurred with 
Black that the number of complete or partial 
failures was "very low for a network this 
size." Top Rank had anticipated between 10 
or 20 failures, he said, but as of last week 
had gotten reports of only five or six. 

But regardless of the number of failures or 
where they occurred, Malitz said, Top Rank 
was committed to scrambling. "There is no 
location or combination of locations that 
would have induced us to unscramble," he 
said. "Nothing would have made us un- 
scramble." 

The exact number of failures and the na- 
ture of each are important to Videostar and 
Top Rank. According to Black, Videostar is 
being paid based on the number of closed - 
circuit sites and cable systems it successfully 
reached. Every failure for which Videostar 
takes the blame, he said, is money out of its 
pocket. 

According to Black, the network included 
542 closed- circuit locations and cable sys- 
tems. Of those, only three failed to receive 
the fight, he said, and, of the three, only one 
was Videostar's responsibility- Wagoner 
College on Staten Island in New York. "We 
will not be charging for that site," he said. 
The other failures were in Flagstaff, Ariz., 
and Forest Hills, N.Y. 

John Parks of Prostar, which, under con- 
tract from Videostar, supplied most of the 
Oak Orion scrambling and descrambling 
hardware and authorized the descramblers 
once they were in place, said the network 
also suffered the loss of a resort in Florida, 
where the satellite receiver "broke," and a 
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partial failure at a site in the Bronx, which 
ended'up with video but no audio. 

To make sure every location could access 
the signal and to provide back -up transmis- 
sion paths, Videostar transmitted the fight on 
three satellites -Galaxy I, Satcom IV and 
SBS III. The Ku -band SBS III feed, he said, 
was needed to reach sites where terrestrial 
microwave interference made reception of 
C -band signals difficult, if not impossible. 

To originate the feeds, Videostar parked 
three transportable uplinks (two C -band, one 
Ku -band) on the grounds of Caesars, Black 
said. And for back -up, he added, it secured a 
landline between Las Vegas and Los Ange- 
les where it could tie into fixed earth sta- 
tions. 

Not every closed -circuit location or cable 
system received a direct feed. Some re- 
ceived the telecast through dishes at other 
closed -circuit locations or cable systems or 
through a teleport and local telephone com- 
panies, Black said. Around 30 closed- circuit 
locations on Manhattan, for instance, linked 
up with Manhattan Cable to get their feed, 
he said. 

That the telecast went as smoothly as it 
did was no accident. The actual live telecast 
was preceded, Black said, by six days of 
testing during which much of the network 
was debugged. 

Malitz would not venture a guess as to the 
total electronic gate, saying that Top Rank 
was waiting for the final accounting. (So 
were the boxers, who are entitled to a per- 
centage of the gross above $14 million, he 
said.) Some put the number as high as $40 
million, which would make it one of the 
more lucrative televised sporting events in 
history. 

What's Videostar's share? "Not enough," 
said Black, declining to reveal figures. "The 
amount of the effort was more than the corn - 
pensation in this case," he said. 



The week's worth of news and comment about radio 

Gone silent 

The future of KFYI(AM) Oakland, Calif., re- 
mains unclear following shutdown of the all - 
news station April 2 as an apparent result of 
extensive financial problems. Most of the 
station's staff reportedly resigned shortly 
before the final sign -off after unsuccessfully 
demanding back salaries. 

The station was acquired last November 
by Powell Communications West Inc., con- 
trolled by president Adam Clayton Powell III, 
from Benidia Inc., a wholly owned subsid- 
iary of Broadcast Enterprises National Inc. 
Shortly thereafter, the urban contemporary 
format was dropped and the call letters were 
changed from KDIA(AM). 

Charles D. Schwartz, president and chief 
operating officer of Philadelphia -based 
BENI, told BROADCASTING that Benidia Inc. is 
a secured creditor of Powell Communica- 
tions West. In other words," he said, they 
owe us money. We are not the only entities 
owed money. Under the right set of circum- 

stances a scenario could be painted that 
could put us back into a petitionary stage 
with the FCC to take control of the radio 
station and go back and run it. That is a 
possibility that is being discussed among 
the secured creditors currently. The circum- 
stances obviously have to be agreed upon 
and sanctioned by the FCC." 

Should Benidia resume operations of xFn, 
Schwartz said, it is unlikely that the all- 
news format would continue. "I don't think 
there is much of a chance of success eco- 
nomically for any new upstart all -news radio 
station [in the San Francisco market]." A 
return to black- oriented programing, he 
added, "is a possibility." 

Powell was unavailable for comment and 
there was no telephone service at the KFYI 
offices last week. 

Live from MSG 

WNBC(AM) New York has entered into a five - 
year agreement with Madison Square Gar- 

Continental's top performing 
FM Exciter ... now playing 
for a station you know* 

Continental Type 802A FM Exciter 

Continental's FM Exciter offers you un- 
matched performance: fidelity exceeds 
all currently marketed FM exciters. No 
tuning adjustments are required, and 
the exciter can be used as a low power 
transmitter with a 50 -watt output into a 

50 ohm load at all FM frequencies. For 
specs and info, call (214) 381 -7161 

Continental Electronics Mfg. Co., 
PO Box 270879 Dallas, Texas 75227. 
é5 1985 Continental Electronics Mfg Co i5889 

WZEE 
WKDF 
KLSI 
WXLK 
KRGQ 
KQCR 
KKUA 

W)CW 
WALX 

WHIZ 
KBRK 
KOPI 
KICY 

WTLQ 
WWBA 
WCUZ 

KOFM 
WOMC 
WNCI 
KMGG 
WYXZ 
KTCL 
KFMS 
KKNG 
WEAZ 
WCKN 
KRVS 
KQWC 
WRAS 
WJRZ 
WSLQ 
WHCN 

WFBC 
KATT 
WWQM 
KACE 
KBRE 
KOIX 
KNLU 
WQFL 
KDCK 
KNYN 
KIDX 
WEZB 
CJCI 
WOOD 
WTUG 
KMJK 

WMUS 
WSFM 
KARS 
WTSU 
WWGS 
WBHM 
KMGC 
WVXU 
WFBQ 
WWVA 
WXLP 
WIGL 
KOWC 
WRBQ 
WBYG 
KJOT 

Partial list of stations ordering Type 802A FM 
Exciter for use with existing equipment 1984. 

Continental Electronics Mfg. Co. Dallas. Texas 
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den Network to broadcast the home and 
away contests of the New York Knicks (Na- 
tional Basketball Association) and New York 
Rangers (National Hockey League) begin- 
ning with the 1985 -86 season. The package 
includes more than 100 broadcasts of Knicks 
and Rangers games, according to an MSG 
Network spokeswoman. The teams had 
been on Metromedia s wNEw(AM) New York 
for the previous nine seasons and on the 
Madison Square Garden Radio Network, an 
ad -hoc network of seven area stations in- 
cluding WPAT(AM) Paterson, N.J., and 
WGBB(AM) Babylon, N.Y., for the 1984 -85 sea- 
son. 

In addition, WNBC is currently in the last 
year of a two -year agreement for radio. rights 
to New Jersey Nets basketball. And, accord- 
ing to WNBC(AM) vice president and general 
manager, John P. Hayes, negotiations with 
the team are in the final stages for a new 
multiyear deal. "We want to become the sta- 
tion that listeners turn to first for sports in- 
formation in New York all year 'round," said 
Hayes. (WNBcIAM) will also be carrying NBC 
Radio's new NFL package which includes 
16 Monday night contests). Hayes said con- 
flicts in the schedules have yet to be re- 
solved. 

Hayes noted that although the station airs 
adult contemporary music throughout the 
day, the 7 p.m.- to- midnight program will 
have a "sports orientation" with the on -air 
personality giving frequent updates on 
scores and interacting with listeners on lo- 
cal sports issues in addition to playing mu- 
sic. Frank Reed, who currently is hosting 
the evening slot, is expected to leave the 
station shortly. 

Seeing is believing 

In an effort to reach the creative ad commu- 
nity with the message that radio is the 
"most visual medium," the Radio Advertis- 
ing Bureau launched a new national adver- 
tising campaign last week employing the 
tagline, "I Saw It On the Radio." 

The campaign, composed of radio spots, 
print and direct mail elements, was devel- 
oped by Lord, Geller, Federico & Einstein. 
Four different 60- second "humorous" radio 
spots featuring comedian Jay Leno are be- 
ing mailed to stations, said RAB. Also in- 
cluded in the mailings are four 50- second 
spots along with suggested copy for 10 -sec- 
ond taglines, which, said RAB, permit sta- 
tions to customize the message. The associ- 
ation estimates that station air time given to 
its "Radio: Red Hot Because It Works" cam- 
paign in 1984 totaled about $12 million and 
it expects that figure to climb over the next 
year. 

The print ads, which began appearing in 
advertising industry trade magazines last 
week, depict either a fish smoking a pipe or 



MOTOROLA 

THE WORLD'S LEADING RECEl VERS 
NOW BRING MOTOROLA Ci-QUAM® 
AM STEREO TO THE WORLD'S 
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THE WINNEWS CIRCLE. 
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Chrysler Nissan Maxima Sparkomatic SR420 
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Pro show. Unveiling RAB's new pro -radio campaign at a press briefing last Monday morning 
(April 22) are (I -r, first row): Richard Thomas, senior vice president/creative director, Lord, 
Geller, Federico & Einstein (LGFE); Richard J. Lord, chairman and CEO, LGFE; Stakelin, and 
Arthur W. Einstein, Jr., president/creative director, LGFE. (Second row, l -r): Lynn Stiles, vice 
president/associate creative director, LGFE; Ben Scrimizzi, senior vice president/sales and 
marketing, RAB, and Michael Simos, copywriter, LGFE. 

a dancing banana, both of which corre- 
spond to the broadcast spots. The fish copy 
then reads: "Where else? On the radio you 
can show practically any idea you've got 
swimming around. From a pipe -puffing pike 
to a bevy of be- bopping barracudas. And no 
one's ever going to scream 'Holy Mackerel!' 
when they see the cost. Get creative and 
show your stuff with the power of sound. 
Then everyone will say: 'I saw it on the ra- 
dio. " 

A direct mail campaign targeted to cre 
ative directors and top executives of ad 
agencies as well as senior client "decision - 
makers" is scheduled to begin early next 
month. The association's advertising bud- 
get for the new marketing initiative falls just 
under $500,000. 

"This new campaign is designed to ad- 
dress the single most [stated] objection to 
radio: its perceived lack of visuals," noted 
Bill Stakelin, RAB president and chief ex- 

CONGRATULATIONS. 

KDUO 
RIVERSIDE, CA. 

Another great book, 
Number One 12 + 

Number One Adults 18 + 

Source: Riverside -San Bernardino, Fall Arbitron 1984: Metro and 
TSA, AQH, M -S, 6 a. m. to midnight, of all reported stations 

home to Arbitron radio metro area. 

KALAMUSIC 
Suite 600. 151 S. Rose St. Kalamazoo, Michigan 49007 

1- 800 -225 -KALA 
KALAMUSIC is a service of the Fairfield Broadcasting Company 
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ecutive officer. That concern grew out of 
national research conducted last year by the 
Pebble Beach, Calif. -based radio research 
firm of Jhan Hiber & Associates. In that 
study, agency and national advertisers said 
that the biggest reason for not using the 
medium was the absence of pictures. 

United trimming back 

The United Stations will let go some of the 
approximate 150 employes of the newly ac- 
quired RKO Radio Networks ( "In Brief," April 
22). Bill Hogan, former RKO Radio Networks 
president who is now executive vice presi- 
dent and general manager of United Sta- 
tions Radio Networks One and Two Inc., a 
new company formed by United Stations for 
the RKO acquisition, acknowleged that 
there will be some "trimming of staff across 
the board" as different departments come 
under review, but stressed that there will be 
no massive cut- backs. 

In another development, the United Sta- 
tions Radio Networks One and Two will 
drop the 60- second Soap Opera Update from 
its Radioshows lineup, bringing to three the 
number of series that have been terminated. 
(Night Time America and People Magazine 
Minute have already been canceled [ "Closed 
Circuit," April 8]). Radioshows -the net- 
works' program distribution arm -will con- 
tinue to distribute Countdown America with 
John Leader, The Hot Ones, Solid Gold Scrap- 
book and Solid Gold Saturday Night. 

Radio guidelines 

The 12- member National Association of 
Broadcasters' radio audience measurement 
task force, during its first meeting at NAB 
headquarters in Washington last Wednes- 
day (April 24), identified topics of future dis- 
cussion: radio competition today and the 
need for more accurate ratings, alternative 
ways of getting rating, information, such as 
listener profile data, and presenting it to 
"decision- makers," and exploring the indus- 
try's future information concerns. 

The audience measurement task force 
was formed at the NAB's joint board of di- 
rectors meeting in Palm Springs, Calif., last 
January to look at the possibility of estab- 
lishing a nonprofit, industry- operated rating 
service. A resolution passed at the time 
cited the "exorbitantly high cost and annual 
rate increases of audience measurement 
and the impact that these costs have on the 
industry" as the reason for launching such a 
committee ( "Top of The Week," Jan. 21). 
Task force chairman Ken MacDonald, chair- 
man and chief executive officer of MacDon- 
ald Broadcasting, Saginaw, Mich., said the 
resolution was not specifically aimed at Ar- 
bitron, the industry's principal service, but 
at all radio audience measurement firms. 

The next meeting of the special task force 
is slated for June 11 in Washington. 

Rockin' honors 

More than 400 music and record industry 
executives were on hand last Monday night 
(April 22) for DIR Broadcasting's Seventh An- 
nual Rock Radio Awards at Jerry's Restau- 
rant in New York. The ceremonies were 
taped for a two -hour Memorial Day weekend 
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Westwood One is proud to have been selected 

1984 National Program Supplier of the Year 

by radio. In a survey of program directors 

and music directors conducted by industry 

trade publication The Album Netwcrk, .s 
Westwood One was the overwhelming 
choice because radio's best programs 

deliver radio's biggest audiences - 
programs like the Superstar 
Concert Series, Live From Gilley's, 

Off The Record with Mary Turner, Scott Shan- 

non's Rockin' America Top 30 Countdown, 

Encore with William B. Williams, live concerts 

and simulcasts and the biggest events 
on radio... over 30 regularly -scheduled 

programs and countless special events 

on more than 3,300 stations coast - 

to -coast via satellite. Great radio pro- 

grams and great radio stations - 
it's the winning combination! 
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The breakthrough new book! 

101 WAYS TO 
CUT LEGAL FEES & 

MANAGE YOUR LAWYER: 
A practical guide for 

broadcasters and cable operators 

In his new book, former General 
Counsel for the National Associa- 
tion of Broadcasters (and now a 
partner in the Washington firm of 
Verner, Liipfert, Bernhard, McPher- 
son and Hand), communications 
"superlawyer" Erwin G. Krasnow 
strips away the mystique surround- 
ing the legal profession to show 
broadcasters and cable operators 
how to: 

Select the right lawyer for you 
Enter into the best fee arrange- 
ment 
Get the most out of your lawyer 
Control legal costs 
Monitor and evaluate your law- 
yer's performance 
Remedy problems with your 
lawyer 

SPECIAL INTRODUCTORY PRICE! 

Order your copy of this valuable book 
today for just $29.95, the special intro- 
ductory price! You'll have 10 days to 
examine the book. In that time, if you're 
not completely satisfied return it with 
the mailing label for a 100% refund! 

MAIL THIS COUPON TODAY! 

YES! I want to benefit from the 
cost -cutting, performance - 
boosting ideas in "101 Ways to 
Cut Legal Fees & Manage Your 
Lawyer "... 

Send me copies at $29.95 each 

My check or money order paya- 
ble to Broadcasting is enclosed. 

Name 

Organization 

Street 

City 

Phone 

State Zip 

Mail to 
"BROADCASTING 
PUBLICATIONS INC. 

1735 DeSales Street, NW 
Washington, D.C. 20036 

All -news anniversary. The 20h anniversary of the all -news format on Group W's WNEW(AM) 

New York ( "Riding Gain," April 15) was celebrated last week at The Water Club. More than 500 
guests were on hand, among them New York Mayor Ed Koch and Chubby Checker. Others 
present were (l -r): Dan Ritchie. Group W chairman; George Norford, member of Group W 
board of directors; John Waugaman, WINS vice presidenugeneral manager; Dick Harris, 
Group W Radio president, and Warren Maurer, Group W AM stations vice president. 

special, which is expected to clear on ap- 
proximately 250 stations ( "Riding Gain," 
March 11). 

This year's winners, chosen by vote of 
program directors and on -air staff at some 
250 stations, were: Tina Turner (female vo- 
calist); Bruce Springsteen (male vocalist); 
Huey Lewis & the News (group); "Dancing 
in the Dark," by Bruce Springsteen (single); 
"Born in the U.S.A," by Bruce Springsteen 
(album); "She's So Unusual," by Cyndi 
Lauper (debut album); Bruce Springsteen 
(in- concert act), and "Abbey Road," by the 
Beatles (Hall of Fame: all-time album). 

Bob Geldorf, a member of the British 
group, Boomtown Rats, who organized 
nearly 40 fellow rock musicians to record a 
Christmas song under the name of Band Aid 
to benefit famine victims in Ethiopia, won 
the Tom Donahue Memorial Award. The 
award is named for the pioneer of the FM 
progressive rock format and is bestowed in 
recognition of a significant contribution to 
FM radio. 

Hosting the show, which was sponsored 
exclusively by Toyota, were WNEW -FM New 
York Program Director Charlie Kendall and 
WBCN(FM) Boston Program Director Oedipus 
along with singer "Weird" Al Yankovic. 

Radio revamp 

National Public Radio's satellite program 
development fund has revised its guidelines 
and deadlines for submitting applications in 
its 13th round of grant competition. Under 
the revisions, programing formats -rather 
than grant amounts -will determine the ap- 
propriate funding category for applications. 
(Previously there were two categories: pro- 
jects with budgets less than $15,000 and 
projects with budgets between $15,000 and 
$60,000.) For this round, NPR said the first 
category will consist of projects that are "pi- 
lots, discrete, one -time or one -of -a -kind pro- 
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graming or limited series of less than 13 half 
hours or less than 26 modules" (a module 
lasts between five and eight minutes). 

The second category consists of series or 
more than 13 half -hour segments, or more 
than 26 modules. To apply for those funds, 
individuals must submit a letter of intent by 
May 3. An application form will be mailed 
upon receipt and approval of the letter of 
intent, NPR said. Applications for both cate- 
gories are due May 31. 

New way 

Low Noise Broadcasters, describing itself as 
"a national network of alternative radio sta- 
tions and independent production studios," 
has been formed in San Francisco by Mi- 
chael Ratner and Les Wielgos, former pro- 
gramers for noncommercial WZRD(FM) Chica- 
go. 

The pair are launching a bimonthly news- 
letter and specialized program distribution 
service devoted to sustaining "quality" radio 
programing. The Low Noise Network will 
also conduct research into all aspects of for- 
mat preparation, the founders said. 

Children's rights 

Senator Paula Hawkins (R -Fla.) will host 
Children at Risk, beginning April 29 on Na- 
tional Public Radio. The seven, half -hour 
programs will discuss the problems of child 
abuse and neglect in America and will be 
'distributed nationwide to 309 NPR member 
stations. Hawkins, who revealed last April 
that she had been abused by a neighbor 
when she was a child, said of the program: 
"Our society is still involved with making 
the victim feel guilty and ashamed. Ques- 
tions and concerns posed by this series 
should be talked about almost daily," she 



said, adding that "parents need to be aware 
of the warning signs and symptoms, as well 
as the many resources available for helping 
them learn new ways -less destructive 
ways -to deal with their children." The se- 
ries was funded through a grant from the 
National Center on Child Abuse and Ne- 
glect, Department of Health and Human 
Services. Additionally, seven brochures dis- 
cussing the topics covered in the series will 
be available free to the public after May 5, 
from the Clearinghouse on Child Abuse and 
Neglect Information, Box 1182, Washington 
20013; transcripts of the series will also be 
available from NPR and member stations. 

Play ball 

KABC(AM) Los Angeles will broadcast all 
home games of the Los Angeles Dodger 

baseball team in stereo, the station has dis- 
closed, with plans to expand the technique 
to other elements of the talk station's pro- 
graming. The ABC -owned station, which 
uses the Kahn stereo system, has placed 
microphones in left and right field as well as 
behind home plate in an attempt to add real- 
ism to the play -by -play broadcasts. KABc's 
first stereo sportscast was of the season 
opener, April. 12. 

Basketball buy 

The ABC Radio Networks last week named 
its announcing team for the upcoming Na- 
tional Basketball Association best of seven 
championship series ( "Closed Circuit," April 
15). Doing play -by -play will be ABC Informa- 
tion Network sportscaster Fred Manfra 

while former NBA star Oscar Robertson will 
handle color. The series is slated to begin 
either on May 27 or May 30, depending on 
the outcome of the current divisional play- 
offs. 

Playback 

New York's American Museum of Natural 
History is distributing a 13- episode, first - 
run feature series highlighting a variety of 
natural history topics to more than 575 U.S. 
stations. The three- minute programs are 
distributed free through Cinema Sound Ltd. 
of New York and may be sold to local spon- 
sors. The stereo production is available on 
disk or tape. For information: 311 West 75th 
St., New York, N.Y. 10023. 

Sync 
Component move 

For broadcasters considering the move to 
component analog video, a description of 
how to get there came during an engineer- 
ing session on electronic graphics at the 
NAB convention. One station's conversion 
of its entire graphics facilities to component 
video and the subsequent improvements in 
image quality and work efficiency, were de- 
scribed during the morning -long presenta- 
tion by Karl Renwanz, director of engineer- 
ing at WNEV -TV in Boston. 

WNEV -TV switched its graphics center in 
1983 to component mode from what Ren- 
wanz termed the "tedious 35 millimeter 
slide process" in use earlier. Before the 
changeover, he commented, four people 
would work to produce "dirty" slides, while 
with component operations, one staffer 
could make a typical five -or -six generation 
clean graphic in three minutes. Also, graph- 
ics remaining in component form and using 
half -inch tape (M- format in the station's 
case) would show less degradation after up 
to 15 generations than would 10th- genera- 
tion Type C one -inch. 

"If your station owns a character gener- 
ator, camera and still- storage system which 
operate internally in some component 
form," he explained, "you may well be on 
your way in the construction of a compo- 
nent graphics creation center." The pur- 
chase of additional equipment, such as 
component switcher and color monitor, all 
costing under $30,000, would put the sys- 
tem on line, he added. 

But the move to component may not be 
easy, Renwanz warned. "For component 
equipment, WNEV -TV has had to push manu- 
facturers and we're still continually waiting 
for something. Also, around every corner 
looms a detailed engineering problem 
you've never faced, the art director and staff 
can drag their feet on the implementation of 
such an electronic system, and typically, 
set -up procedures for equipment operation 
may need to be re- evaluated or abandoned 
altogether to allow creative minds to func- 
tion with a minimum number of electronic 

barriers." 
Also speaking at the session were a num- 

ber of TV broadcasters, network representa- 
tives and production facilities managers 
who had also assembled their own electron- 
ic graphics centers, including Joseph Kres- 
nicka, engineering head at wts -TV Chicago, 
Thomas Alfieri of NBC's Computer Imaging 
Department responsible for the network's 
1984 election graphics set -up, Jason Daniel- 
son of Positive Video in San Francisco, and 
Ampex's William Carpenter. 

El sol 

The ABC satellite feed to KONO(AM)- Krry(FM) 
San Antonio, Tex., was temporarily obliter- 
ated when the sun lined up with the Satcom 
satellite used by the station, casting a shad- 
ow over the amplifier in the center of its 2.8- 

meter Scientific- Atlanta dish (see above). 
The outages, caused by radio noise from the 
sun, happen annually for a few minutes dur- 
ing several days in March and October, ac- 
cording to George W. Ing, the station's di- 
rector of engineering. 

Milwaukee headend 

Warner Amex Cable Communications has 
ordered more than $1 million in transmitters 
and other equipment from Hughes Aircraft 
Co. for its cable system in Milwaukee. 
Hughes microwave communications pro- 
ducts division, based in Torrance, Calif., will 
supply an AML multichannel, local signal 

distribution system with an AML -STX -141 
transmitter. Other equipment to be used in- 
cludes 450 mhz receivers, FM microwave 
equipment and a microwave line extender. 

The system will initially provide TV pro- 
graming to three hub sites where the micro- 
wave signals are downconverted to VHF us- 
ing the low- noise, 450 mhz, phase -locked 
receivers, according to Hughes. Each hub 
site will include solid -state upstream trans- 
mitters to send video and addressability 
data back to the master headend. 

Peach state panda 

Georgia's Peach State Public Radio, a classi- 
cal music programing service used by w)sF- 
FM in Warm Springs and wnco -FM in Coch- 
ran, has selected the Panda II audio 
transmission system of Norcross, Ga. -based 
Wegener Communications. The system will 
deliver 90 db dynamic range audio over a 
series of microwave and fiber optic links to 
each station's transmitter site. The radio 
service is part of Georgia Public Television 
of Atlanta. 

S -A guarantee 

The first three -year warranty on a set -top 
converter has been announced by Scienti- 
fic- Atlanta on its Model 6780 36- channel ter- 
minal. The warranty covers parts, labor, re- 
pair and replacement, and is being offered 
because of the low failure rate of the unit, 
according to the company. 

Reading room 

Two new publications are now available for 
broadcast lighting technicians and mainte- 
nance engineers. "The Professional Light- 
ing Handbook," priced at $22.95, is a guide 
to the setting and using of professional 
lighting gear. It is published by Birns & 
Sawyer of Los Angeles. And from Calvert 
Electronics of Franklin Park, Ill., is its first 
catalogue of transmitting tubes, camera 
tubes, vacuum capacitors and RF transis- 
tors. The Calvert book is free. 
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Closing Closing 
Wed Wed 

Apr 24 Apr 17 
Net 

Change 

Market 
Capitali- 

Percent PIE zation 
change Ratio (000,000) 

BROADCASTING 

N ABC 107 105 2 1.90 16 3,094 
N Capital Cities 221 1/4 209 3/4 11 1/2 5.48 22 2,841 

N CBS 108 109 3/4 - 1 3/4 - 1.59 13 3,209 
0 Clear Channel 16 3/4 16 1/2 1/4 162 19 49 

N Cox 75 1/8 75 1/8 25 2.120 
A Gross Telecast 29 3/4 29 7/8 - 1/8 - 0.42 7 24 

0 Gulf Broadcasting 14 7/8 14 7/8 62 652 

0 Jacor Commun 4 4 23 

0 LIN 27 1/2 28 - 1/2 - 1.79 24 578 
0 Malrile Commun. 16 1/2 16 1/2 20 138 

0 Orion Broadcast 1132 1/32 2 

0 Price Commun. 11 1/4 11 1/4 56 

0 Scripps -Howard 36 35 1/2 1/2 1.41 21 372 
N Storer 74 7/8 73 3/4 1 1/8 163 45 1,228 

0 Sungroup Inc 3 1/4 3 3/8 - 1/8 - 3.70 6 

N Taft 66 12 67 - 1/2 - 0.75 14 602 
0 United Television 21 1/4 21 3/4 - 1/2 - 2.30 35 234 

WITH OTHER MAJOR INTERESTS BROADCASTING 

A Adams Russell 29 7/8 29 1/2 3/8 1.27 23 182 
A Affiliated Pubs 45 43 5/8 1 3/8 3.15 14 366 
N American Family 28 1/4 27 1/8 1 1/8 4.15 14 557 
0 Assoc. Commun. 22 3/4 22 3/4 108 

N A.H. Belo 49 7/8 54 1/4 - 4 3/8 - 8.06 18 577 
N John Blair 21 3/4 21 5/8 1/8 0.58 13 174 

N Chris -Craft 46 1/2 45 3/4 3/4 1.64 298 
N Gannett Co. 59 57 2 3.51 23 4,728 
N GenCorp 45 46 5/8 - 1 5/8 - 3.49 12 966 
0 General Commun 85 85 19 42 
N Jefferson -Pilot 38 1/2 38 3/4 - 1/4 - 0.65 11 1,232 

0 Josephson Intl. 9 9 69 44 
N Knight -Ridder 33 3/4 33 3/4 17 2,185 
N Lee Enterprises 37 3/4 38 1/8 - 3/8 - 0.98 21 503 
N Liberty 31 30 7/8 1/8 0.40 15 311 

N McGraw -Hill 45 7/8 46 1/2 - 5/8 - 1.34 17 2,302 
A Media General 82 85 3/4 - 3 3/4 - 4.37 15 572 
N Meredith 62 63 3/4 - 1 3/4 - 2.75 15 584 
0 Multimedia 58 1/2 54 3/8 4 1/8 7.59 26 976 
A New York Tmes 46 1/8 43 7/8 2 1/4 5.13 21 1,822 

0 Park Commun. 36 34 1/2 1 1/2 4.35 26 331 

N Rollins 22 1/8 22 1/4 - 1/8 - 0.56 33 323 
T Selkirk 24 1/8 23 3/4 3/8 1.58 52 196 

A Tech Operations 56 1/2 57 1/4 - 3/4 - 1.31 19 52 
N Times Mirror 48 1/2 49 5/8 - 1 1/8 - 2.27 15 3332 
N Tribune 44 1/4 43 1/8 1 1/8 2.61 20 1,787 
0 Turner Bcstg. 21 3/4 24 - 2 1/4 - 9.38 435 443 
A Washington Post 114 3/4 111 3 3/4 3.38 21 1,605 

PROGRAMING 

0 American Nat. Ent 1 5/16 1 1/4 1/16 5.04 7 3 

0 Barris Indus 17 7/8 16 1 7/8 11.72 298 102 

N Coca -Cola 69 69 7/8 - 7/8 - 1.25 15 9.137 
N Disney 79 80 1/8 - 1 1/8 - 1.40 130 2.665 
N Dow Jones & Co. 41 3/4 40 3/4 1 2.45 21 2,684 

0 Four Star 4 1/4 4 1/4 4 3 

A Fries Entertain. 8 3/4 8 1/4 1/2 6.06 16 30 

N Gulf + Western 38 3/8 36 1/2 1 7/8 5.14 11 2,685 

0 King World 23 3/4 24 3/4 - 1 - 4.04 33 119 

0 Robert Halmi 2 3/4 2 3/4 55 47 

A Lorimar 34 3/8 33 7/8 1/2 1.48 17 244 

N MCA 53 1/8 54 3/4 - 1 5/8 - 2.97 23 2,575 

N MGM /UA 13 1/8 13 3/8 - 1/4 - 1.87 15 652 

N Orion 10 5/8 10 7/8 - 1/4 - 2.30 24 100 

0 Reeves Commun. 10 9 1 11.11 37 124 

0 Sat. Music Net. 8 6 1/4 1 3/4 28.00 54 

0 Telepictures 22 3/4 22 1/2 1/4 1.11 20 175 

N Warner 28 1/2 27 3/4 3/4 2.70 1,728 

A Wrather 20 5/8 20 1/2 1/8 0.61 141 

O BBDO Inc. 
O Compact Video 
N Comsat 
O Doyle Dane B 

N Foote Cone & B. 

O Grey Advertising 
N Interpublic Group 
N JWT Group 
A Movielab 
O Ogilvy & Mather 
O Sat. Syn. Syst 
O Telemation 
O TPC Commun 
A Unitel Video 
N Western Union 

A Acton Corp. 
O AM Cable TV 

N American Express 
N Anixter Brothers 
O Burnup & Sims 
O Cardiff Commun. 
O Comcast 
N Gen. Instrument 
N Heritage Commun 
O Jones Intercable 
T Maclean Hunter X 

A Pico Products 
O Rogers Cable 
O TCA Cable TV 

O Tele -Commun 
N Time Inc 

N United Cable TV 

N Viacom 

N Arvin Industries 
O C -Cor Electronics 
O Cable TV Indus 
A Cetec 
O Chyron 
A Cohu 
N Conrac 
N Eastman Kodak 
O Elec Mis & Comm 
N General Electric 
O Geotel -Telemet 
N Harris Corp. 
N MIA Com. Inc. 
O Microdyne 
N 3M 

N Motorola 
N N.A. Philips 
N Oak Industries 
A CMX Corp 
N RCA 
N Rockwell Intl. 
N Sci- Atlanta 
N Signal Co.s 
N Sony Corp 
N Tektronix 
A Texscan 

N Varian Assoc. 
N Westinghouse 
N Zenith 

Market 

Closing Closing Capitali- 

Wed Wed Net Percent PIE zation 

Apr 24 Apr 17 Change change Ratio (000.000) 

SERVECE 

48 49 3/4 - 1 3/4 

4 1/2 4 1/2 

32 1/8 33 1/4 - 1 1/8 

21 1/2 21 3/4 - 1/4 

56 1/4 55 1/2 3/4 

177 177 

41 1/4 39 7/8 1 3/8 

30 3/4 30 1/4 1/2 

9 1/4 8 1/8 1 1/8 

40 40 1/2 - 1/2 

7 7 1/2 - 1/2 

5 5 

1/4 5/16 - 1/16 

6 5/8 6 5/8 

8 3/4 9 1/8 - 3/8 

CABLE 

3 7/8 3 3/8 1/2 

2 3/8 2 1/4 1/8 

43 1/2 41 1/2 2 

14 14 1/2 - 1/2 

8 7/8 8 3/8 1/2 

9/16 5/8 - 1/16 

26 3/4 27 1/8 - 3/8 

17 1/4 18 5/8 - 1 3/8 

16 1/8 24 1/8 - 8 

5 5/8 5 7/8 - 1/4 

24 1/4 24 1/4 

4 1/2 4 1/4 1/4 

7 5/16 7 1/2 - 3/16 

20 1/4 21 - 3/4 

28 1/8 26 5/8 1 1/2 

54 1/8 56 1/4 - 2 1/8 

37 1/4 37 1/4 

42 43 3/4 - 1 3/4 

ELECTRONICS' MANUFACTURING 

Standard & Poor's 400 

19 

8 

1/2 

1/4 

20 

8 

- 
3 7/8 3 1/2 

6 3/4 7 - 
8 7/8 8 1/8 

8 3/4 9 - 
13 3/4 14 - 
66 1/2 66 3/4 - 

7 7/8 7 5/8 

60 5/8 59 1/4 1 

1 1/2 1 1/2 

25 1/4 26 3/8 1 

19 1/8 19 3/8 - 
6 3/8 5 7/8 

79 3/4 77 7/8 1 

31 3/4 34 3/4 - 3 

39 1/8 39 3/4 - 
1 7/8 2 1/8 - 
2 5/8 2 1/8 

43 1/4 42 1/4 1 

35 3/4 35 1/2 

11 3/4 11 1/2 

36 35 3/8 
16 7/8 16 5/8 

58 59 3/4 - 1 

3 3/8 3 1/4 

30 3/4 31 1/2 - 
31 1/8 30 5/8 
20 1/4 21 3/4 - 1 

202.67 202.48 

- 3.52 14 303 
19 

- 3.38 13 581 

- 1.15 17 114 

1.35 11 193 

12 105 

3.45 14 446 

1.65 9 184 

13.85 15 

- 1.23 17 366 
- 6.67 10 40 

5 6 

- 20.13 1 

12 14 

- 4.11 211 

14.81 23 

5.56 9 

4.82 23 9,369 
- 3.45 17 255 

5.97 127 80 

- 9.92 56 3 

- 1.38 31 330 

- 7.38 18 558 

- 33.16 30 122 

- 4,26 18 50 

34 894 

5.88 20 16 

- 2.49 164 

- 3.57 39 135 

5.63 91 1,176 

- 3.78 19 3284 
0.68 62 409 

- 4.00 17 568 

34 - 3.70 6 147 

1/4 3.13 118 25 

3/8 10.71 23 12 

1/4 - 3.57 8 15 

3/4 9.23 16 82 

1/4 - 2.78 9 15 

1/4 - 1.79 13 84 

1/4 - 0.37 13 10.963 

1/4 3.28 23 
3/8 2.32 13 27,444 

17 5 

1/8 - 4.27 13 1,008 
1/4 - 1.29 24 828 
1/2 8.51 18 29 

7/8 2.41 13 9,335 
- 8.63 11 3.758 

5/8 - 1.57 10 1,123 
1/4 - 11.76 31 

1/2 23.53 6 

2.37 14 3,543 
1/4 0.70 12 5.317 
1/4 2.17 23 273 
5/8 1.77 15 3,926 
1/4 1.50 16 3,896 
3/4 - 2.93 9 1.116 

1/8 3.85 5 23 

3/4 - 2.38 12 663 
1/2 1.63 11 5,448 
1/2 - 6.90 8 447 

0.19 0.09 

T- Toronto, A- American, N -N.Y., O -OTC. Bid prices and common A stock used unless for the previous 12 months as published by Standard & Poor's or as obtained by 

otherwise noted. "O" in P/E ratio is deficit. P/E ratios are based on earnings per share BROADCASTINGS own research. Notes: ' 3 -2 split, April 19. 



Unlock Hidden Ad Revenue with 
SRDS Co -op Data Base Special Reports 
Your Key to Effective Co -op 
Information Management. 
Now you can take advantage of 
co -op programs which can increase 
your ad revenue by using a 
customized sales tool which gives 
you the information you need when 
you need it. 

SRDS Co -op Data Base Special 
Reports track co -op programs 
essential to your specific sales 
needs. They are generated from the 
pool of over 3,400 co -op programs 
listed in the Co -op Source Directory, 
the most comprehensive computer 
based file of co -op information 
available ... anywhere. 

These in -depth reports can be 
ordered in either the Manufacturer 
Index or Mailing Label Format. 
They are continuously updated and 
are customized so you select and 
receive only the information crucial 
to your sales needs. For example, 
you can select a report in the 
Manufacturer Index of all programs 
in a particular product classification 
which offer unlimited accruals. Your 
report will include only those co -op 

programs meeting these criteria and 
will list: 

Manufacturer 
Product classification 
Expiration date 
Participation 
Plan type (manufacturer /retail) 
Accrual 
Manufacturer pre- approved 
media 

You'll find Co -op Data Base Special 
Reports particularly valuable in 
generating sales leads . . 

identifying co -op funds available to 
retail accounts ... pinpointing 
expiration dates ... conducting 
co -op audits ... and saving you 
and your retail accounts time and 
money. 

For more information about how 
you can enter into a program of 
successful co -op management with 
Data Bose Special Reports, contact 
Larry Buchweitz at 1- 800 -323 -4601. 

srds e0.0(ß 
services 

Standard Rate & Data Service, Inc. 
3004 Glenview Road 
Wilmette, IL 60091 



Joint board candidates jockey for position 
Campaigning for NAB chairmanship 
intensifies as Snider, Giller 
and May all try to attract backers 

The race for the National Association of 
Broadcasters joint board chairmanship con- 
tinues to heat up. In less than eight weeks, 
NAB's 33- member radio board and 17- 
member TV board will choose among three 
candidates, Radio Chairman Ted Snider, 
KARN(AM) -KKYK(FM) Little Rock, Ark.; Ra- 
dio Vice Chairman Edward Giller, Gilcom 
Corp., Altoona, Pa., and Walter May, East 
Kentucky Broadcasting Corp., Pikeville, 
Ky. 

It is an election that seems to have polar- 
ized the boards, and appears in the early 
running to be a contest principally between 
Snider and May. And it is a race based less 
on issues than on approach. "It has nothing 
to do with the issues. We have three fine 
candidates. It's just a matter of style," said 
one radio board member during the NAB's 
annual convention in Las Vegas two weeks 
ago (BROADCASTING, April 22). 

While the candidates launched their cam- 
paigns before the convention, the race inten- 

Giller, Snider and May 

sified in Las Vegas. Indeed, there was more 
politicking during this convention than in 
recent memory. And that pace is likely to 
pick up next month when the candidates ad- 
dress NAB's new radio and TV board mem- 
bers during a special orientation meeting 
May 16 -17 that prepares new directors for 
their first full board meeting June 17 -21. 
The boards are scheduled to vote for the joint 

ELF Communications, Inc. 
(John A. Lack, President & COO) 

has purchased 

WNOX/WNKX (FM), Knoxville- Clinton, Tennessee 
WJRB/WJKZ (FM), Madison -Franklin (Nashville), 

Tennessee 
and 

WVOK/WRKK (FM), Birmingham, Alabama 
from Mack Sanders tr /as 

MetroGeneral Communications, Inc. 
for 

$10,000,000 
We are pleased to have served as broker in this transaction. 

BLACKBURN. COMPANY, INC. 

RADIO TV CAN NEWSPAPER BROKERS /NEGOTIATIONS FINANCING APPRAISALS 

WASHINGTON, O.C. CHICAGO, IL ATLANTA, GA BEVERLY HILLS, CA 
20036 60601 30361 90212 
1111 19th Street, N.W. 333 N. Michigan Ave. 400 Colony Square 9465 Wilshire Blvd. 
(202) 331 -9270 (312) 346-6460 (404) 892 -4655 (213) 274-8151 
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board chairman on June 21. 
Were the NAB to follow tradition, Snider 

would have first claim on the joint board 
chairmanship. That post alternates every 
two years between the TV and radio sides of 
the association, with the chairmen of the TV 
or radio boards stepping up, depending on 
whose turn it is. This year it's radio's. (The 
joint board chairmanship has been held for 
the past two years by Gert Schmidt, of 
Harte -Hanks Television.) But the unopposed 
part of the practice fell by the wayside this 
year when first Gary Capps (of KGRL[AM]- 
KXIQ[FMl Bend, Ore.) declared against 
Snider, and Giller and May then followed 
suit. (Capps withdrew in favor of May, and 
is now the latter's campaign manager.) 

Generally speaking, the current contest is 
focused primarily on two views: those who 
support Snider and feel it is his turn to be 
chairman and those who want change and 
think May should lead the charge. (Snider 
and May faced off in an earlier election, for 
radio vice chairman, in 1983. The pivotal 
issue then was the underlying assumption 
that the winner would eventually be the joint 
chairman. Snider won, 17 -14.) 

"There are those on the board, the tradi- 
tionalists, who don't want to make waves. 
Then there is a group who feel the board is 
tremendously diversified and they all want 
change. They don't want the status quo," 
said one radio director. What the candidates 
are offering, said still another director, is not 
three different platforms, but "three distinct 
styles of leadership." 

Snider, who has been called a "quiet lead- 
er," has support on both the radio and TV 
boards. His backers are quick to point out his 
two years of service on the executive com- 
mittee, as radio vice chairman and later 
chairman. Also, Snider's brand of leader- 
ship, which is based on, observers say, his 
naval training and bearing (he is currently a 
captain in the U.S. Naval Reserve), is 
thought by some to be more appealing than 
May's. May, his critics say, is too representa- 
tive of the "good of boy" school. And they 



Back the brands campaign. A new 
proof -of- purchase campaign sponsored 
by General Foods and Kingsford Co.- 
underwriters of the Public Broadcasting 
Service's new 10 -part half -hour series, 
The Sporting Life -is expected to gener- 
ate $1 million for noncommercial televi- 
sion. For every proof -of- purchase cou- 
pon submitted from participating brands 
including Cool Whip, Oscar Mayer ba- 
con, Kingsford charcoal briquets and 
Sanka coffee, 25 cents will be donated to 
public television, up to $1 million. An 
eight -page insert announcing the cam- 
paign was to appear inside 40 -50 million 
Sunday newspapers yesterday (April 
28), PBS said. The Sporting Life, hosted 
by former Baltimore Orioles pitcher Jim 
Palmer, offers a weekly profile of sports 
personalities. It premiered on PBS April 
16 and is a co- production of wNET -Tv New 
York and Foxwood Productions. 

fear that May's style will be too much like a 
"bull in a china shop." 

Snider, said one radio director, "listens 
and studies the facts." He's "great about 
checking with his constituents and once he 
gets a sense of what his constituents want, 
he's more than happy to lead the charge. He 
gets things done." 

On the negative side, Snider has been 
viewed as perhaps too quiet and short on 
charisma. But other board members re- 
marked on an abrupt change in his manner 
after the election challenge developed. 

May's partisans, on the other hand, argue 
that Snider is "too naive" and say he will not 
be a "forceful or strong" leader. Moreover. 
they maintain that May is "tough and inde- 
pendent" and that he would provide the type 
of leadership NAB needs. May, said one TV 
director, is "quick on his feet," and is appeal- 
ing to one radio member because "he dog- 
gedly sticks to topics until he achieves suc- 
cess." May was radio board chairman in 
1978 -79 and is currently chairman of NAB's 
legislative liaison committee, which is re- 
sponsible for the association's grassroots 
lobbying efforts. 

Giller, on the other hand, is viewed as the 
man in the middle, "the moderate." De- 
scribed as a "very solid individual," Giller 
was elected radio vice chairman last year. 
"Giller would bring decorum and style to the 
job. I also think the role of joint board chair- 
man requires a good mediator and negotia- 
tor, which I think Ed [Giller] offers," said 
one radio director. Giller draws strength as a 
number two from both sides of the aisle. 11 

Snider can't win, there are those who would 
prefer Giller over May. Yet Giller is also an 
attractive alternative to some who support 
May. Some directors think that if Giller has a 
chance, it will be on a second ballot. 

It is uncertain, however, if there will be a 
second ballot. According to NAB's election 
procedures, the winner need have only a 
simple majority. However, "if no nominee 
receives the necessary majority vote on the 
first ballot, the two nominees receiving the 
first and second highest number of votes 
shall be declared candidates for election." 

Both Snider and May claim they have 
enough commitments to win. Snider said he 

left Las Vegas with 31 commitments. "It 
takes 26 votes to win and I believe I have 
enough to win," May said. Giller, whose 
strategy was to wait until after the conven- 
tion before making his move, is expected to 

step up his efforts. While saying he doesn't 
have a specific vote total in mind, he did 
claim a "significant number" of commit- 
ments. Nevertheless, most directors agree 
this race is "far from over." 
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KREX -TV Grand Junction, KREY-TV Mon- 
trose and KREZ -N Durango, all Colorado o 
Sold by XYZ Television Inc. to Withers 
Broadcasting Co. for $7.5 million. Seller is 
Grand Junction -based station group of three 
TV's, headed by John English. It has no 
other broadcast interests. Buyer is Mount 
Vernon, III. -based station group of four 
AM's, four FM's and one TV, owned by W. 
Russell Withers. KREx is CBS, NBC affili- 
ate on channel 5 with 12.9 kw visual, 2.5 kw 
aural and antenna 10 feet above average ter- 
rain. KREY is CBS, NBC affiliate on channel 
l0 with 3.09 kw visual, 617 w aural and 
antenna 80 feet above average terrain. KREz 
is CBS, NBC affiliate on channel 6 with 
3.16 kw visual, 500 w aural and antenna 460 
feet above average terrain. Broker: Chap - 
man Associates. 
WTMA(AM)- WSSX -FM Charleston, S.C. 
Sold by Sconnix Broadcasting of South 
Carolina Inc. to Faircom Charleston Inc. for 
$6.4 million cash. Seller is subsidiary of 
Sconnix Broadcasting Co., Gilford, N.H.- 

based station group of five AM's and six 
FM's, equally owned by Scott R. McQueen, 
Randall T. Odeneal and Theodore E. Nixon. 
Buyer is principally owned by Joel Fairman. 
It also owns WSBH -FM Southampton, N.Y. 
WTMA is on 1250 khz with 5 kw day and 1 

kw night. WSSX -FM is on 95.1 mhz with 100 
kw and antenna 350 feet above average ter- 
rain. Broker: Cecil Richards Inc. 

WKNR(AM )-WKFR -FM Battle Creek, Mich. o 
Sold by Engineering Investment Corp. to 
Hicks Broadcasting Corp. for $3,250,000 
cash. Seller is owned by Joseph A. Wald - 
schmitt and his son, Robert. It has no other 
broadcast interests. Buyer is owned by Da- 
vid L. Hicks, stations' general manager. It 
has no other broadcast interests. WKNR is on 
1400 khz with 1 kw day and 250 w night. 
WKFR -FM is on 103.3 mhz with 50 kw and 
antenna 500 feet above average terrain. 

WTID(FM) Suffolk, Va. o Seventy -six percent 
of licensee, Voice of the People Inc., sold by 
John Laurin to Southern Starr Broadcasting 
Group Inc. for $2,650,000, comprising $2.5 

March 27, 1985 

Sky Corp. 
has completed the sale of the assets of radio station 

KBCQ 
Roswell, NM 

Sudbrink Broadcasting, Inc. 

The undersigned initiated this transaction 
and assisted in the negotiations 

THE J/ zSdS- 
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Cincinnati 



million cash and remainder note. Seller is 
sole owner of WYAL(AM) Scotland Neck, 
N.C. Remainder of WTID stock is owned by 
Michael H. Bader (9%) president, William 
J. Potts (9%) and four others. Bader also 
owns WGLL(FM) Mercersburg, Pa. Bader and 

Potts are partners in Washington communi- 
cations law firm of Haley, Bader & Potts. 
Buyer is Altamonte Springs, Fla., station 
group of two FM's, principally owned by 
Peter H. Starr, president. WTID is on 106.9 
mhz with 100 kw and antenna 964 feet above 

Fifth Estate Quarterly Earnings 
Company Quarter Revenue 

(000) 
% 

change 
Earnings 

(000) 
% 

change 
EPS -- 

ABC First $797,813 -5 $19,421 -19 $0.67 
Affiliated Pub. First $86,286 12 $5,321 17 $0.43 
Cable TV Ind. Fourth $7,569 10 $54 -41 $0.02 

Year $32,302 9 $586 17 $0.20 
Capital Cities First $234,105 13 $27,740 2 $2.13 
Dow Jones First $245,823 8 $32,703 6 $0.51 
Dun & Bradstreet First $628,231 16 $68,268 16 $0.90 
General Electric First $6,196,000 -6 $511,000 5 $1.12 
Media General First $139,392 7 $9,489 10 $1.34 
Meredith Third $199,607 5 $9,794 16 $1.04 
MGM /UA Second $162,061 -32 ($82,192) NM ($1.64) 
MN Networks First $29,933 46 $2,468 81 $0.16 
RCA First $2,397,600 1 $65,000 29 $0.58 
Robert Halmi Third $1,137 17 $110 $0.01 
Storer First $136,112 14 ($5,760) NM ($0.34) 
Unitel Video Second $2,896 17 ($340) NM ($0.16) 

Percentage change from same period year before. Earnings per share. Parentheses indicate loss. NM 
means not meaningful. 

Affiliated Publications's partnership with McCaw Communications in cable television, 
cellular radio and paging systems, reduced net income by $1.6 million in first quarter, 
compared to $680,000 reduction in same period last year. Capital Cities said revenue 
increased 5 %, excluding recent acquisitions. Making same adjustment, broadcasting 
revenue increased 3 %, to $59.5 million, and divisions operating income was virtually 
unchanged at $26 million. Company noted "general softness in overall advertising demand." 
Cable television revenue increased 13% to $20.6 million and operating income doubled to 

$1.2 million. Operating income for Dow Jones was virtually unchanged. Third quarter last 
year for Robert Halmi produced net income of $1,000. Effective May 31, company changed 
fiscal year from March 31 to May 31. Net income figure for Media General is minus 
nonrecurring items. In broadcast operations, revenue rose 50% to $29 million, while net loss 
for quarter decreased from $1.3 million to $686,000. Company attributed loss in division to 
"rebuilding" of its Broadcast Services subsidiary and construction costs in Fairfax county, Va., 

cable system which now passes "in excess of 135,000 of the 240,000 homes available." 
Last year MGM /UA reported net income of $16 million. Net income for 1984 first quarter of 

MN Networks is pro -forma figure, based on assumed tax rate of 51 %. In first quarter of 1985, 
cost of sales rose 78% to $13.8 million, while selling, general and administrative expenses 
rose 32% to $11.4 million, and operating income increased 15% to $4.7 million. Interest 
changed from expense of $1.3 million to $6,000 in income. Company said VH -1, begun on 

Jan. 1, now reaches 5.5 million homes Loss in first quarter of 1984 for Storer 
Communications was $14.6 million. Unitel Video attributed losses to several factors, 
including "pre- opening costs" of new Hollywood post- production facilities and excess 
mobile production capacity. 
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Norman Fischer and Associates 

Announces The Association 
of 

R. W Prikryl 
With qualified brokers like R.W. "Bill" Prikryl and the experience of hundreds 
of successful closings, Norman Fischer and Associates can be the effective 
link between buyer and seller in your next broadcast transaction. 

Norman Fischer and Associates, Inc. N FA P 

0. Box 5308, Austin, TX 78763, 5121476 -9457; 2021775.0317 (Washington, D.C.) 

The effective link between buyer and seller 

Broadcasting Apr 29 1985 

average terrain. 

WPDQ(AM) Jacksonville, Fla. Sold by 
Broadcast Enterprises National Inc. to Me- 
troplex Communications Inc. for $800,000. 
Seller is Philadelphia -based station group of 
two AM's and three FM's, principally owned 
by Ragan Henry. Buyer is Cleveland -based 
station group of two AM's and four FM's, 
principally owned by Robert C. Weiss and 
Norman Wain. It owns wFYv -FM Jackson- 
ville. WPDQ is daytimer on 1460 khz with 5 

kw. 

KILE(AM) Galveston, Tex. o Sold by Galves- 
ton Radio Inc. to Breckenridge Broadcasting 
Inc. for $790,000, comprising $255,000 
cash and remainder note. Seller is owned by 
Tom Wiseheart and Frank Junell. It has no 
other broadcast interests. Buyer is Brecken- 
ridge, Tex. -based station group of two AM's 
and one FM owned by J. David Bullion and 
Owen D. Woodward. It also owns ic, oo(FM) 
Galveston. KILE is daytimer on 1400 khz 
with 1 kw. Broker: Riley Representatives. 

WSNG(AM) Torrington, Conn. Sold by 
Northwest Connecticut Broadcasting Corp. 
to Consumer Service Radio Inc. for 
$550,000 cash. Seller is owned by Home 
News Publishing Co., Brunswick, N.J. - 
based publisher of Brunswick, N.J. The 
Home News and five other daily newspa- 
pers. It is station group of three AM's, four 
FM's and two TV's and owns five cable sys- 
tems in Pennsylvania. It is principally owned 
by William M. Boyd, president. Buyer is 

owned by William C. Knudsen, station man- 
ager at WSNG. WSNG is on 610 khz with 1 kw 
day and 500 w night. 

KRRK(AM )-KILT -FM East Grand Forks, Minn. 
50.28% of licensee, KRAD Inc. , sold by 

Marlin T. and Mary L. Obie to Robert M. 
and David L. Norman for $500,000 cash. 
Sellers are husband and wife and have no 
other broadcast interests. Remaining stock is 
equally owned by Michael Bryan, Cindy 
Pierce and Duaine L. Sanden, who have no 
other broadcast interests. Buyers are father 
(Robert) and son who have no other broad- 
cast interests. Robert Norman is funeral di- 
rector in East Grand Forks. David Norman is 
former president of Ingstad Broadcasting, 
Fargo, N.D. -based station group of four 
AM's and four FM's. KRRK is on 1590 khz 
with 5 kw day and 1 kw night. KM is on 
103.9 mhz with 3 kw and antenna 164 feet 
above average terrain. 

For other proposed and approved sales see 
For the Record," page 114. 

Archivists ponder 
preserving TV's past 
As moderator of a panel at the Television 
Archive Preservation Conference in New 
York last week, William Murphy, chief of 
the National Archives motion picture, sound 
and video branch, called the state of televi- 
sion archives chaotic. No one at the confer- 
ence, jointly sponsored by CBS News and 
the National Jewish Archive of Broadcast- 
ing, could disagree. 

The counterparts of television archivists 
in the film industry, Murphy said, do not 



Archive demonstration. Sam Suratt, 
CBS News archivist, shows how the vid 
eotape library uses computer terminals 
for information retrieval. The state of the 
archives of television news and entertain- 
ment programing were reviewed at a 
conference held last week in New York. 

face the problems of abundant uncatalogued 
reels of videotape, decentralized archival or- 
ganizations, comparative lack of public sec- 
tor initiative in preservation and ever -chang- 
ing video technology. "We are the ones in 
this room who will have the ultimate respon- 
sibilty" of preserving television history, said 
Murphy. 

Murphy also mentioned that a conference, 
"The Historian and the Moving Image," to 
be held next week at the Library of Con- 
gress, "underscored the importance" of the 
Television Archive Preservation Confer- 
ence. 

The "bad news" in the television archives 
business, according to Allen Lewis, of CBS 
News's film and videotape archive, is that 
television is recorded in a perishable medi- 
um, and that preservation of television is 
"not sexy" enough to attract great interest 
from preservationists. But, he said, the 
"good news" is that, despite this, more peo- 
ple are becoming involved, and more re- 
search is being done, especially, he pointed 
out, with computers. 

The uncatalogued mass of television ma- 
terial was decried by many station archivists 
such as Gerry Watkins of the University of 
Baltimore who described her experiences 
cataloging eight million feet of news footage 
for WMAR-TV Baltimore. The agonies of sift- 
ing through long deserted piles of disregard- 
ed film -most stored in rotting boxes held 
together by masking tape -were described. 

Many of the conferences participants 
spoke of the growing number of acquisitions 
turned up by individuals from basements and 
garages. "Much more than we thought 
seems to be out there," said Dan Einstein, of 
the UCLA Film, Television, and Radio Ar- 
chives. Einstein said that UCLA has "target- 
ed" members of the entertainment industry 
in the Los Angeles area who might possibly 
possess reels of videotape. 

On the advertising end of preservation, 
Dennis Kelly of J. Walter Thompson men- 
tioned his agency's library of 20,000 com- 
mercials. Six thousand new spots are added 
to the collection every year, he said, from the 
United States and other countries, especially 
Britain. The Thompson library is indexed on 
a computer database for quick access to the 
spots via a number of headings, Kelly said. 

California public stations going 
over governor's head for funding 

State association of public television 
stations wants to let voters act 
on plan to appropriate $25 million 
for noncommercial radio and TVoutlets 

In an apparent reaction to Governor George 
Deukmejian's repeated vetoes of state fund- 
ing for public broadcasting, The Association 
of California Public Television Stations is 
drafting a ballot initiative that would ask 

voters in the most populous state to autho- 
rize about $25 million in support for public 
radio and television outlets there. As cur- 
rently conceived, the proposition would di- 
rect that one -tenth of 1% of California's an- 
nual budget be allocated for qualified state 
public broadcasters. 

Although the measure would not be put 
before the voters until June 1986, a draft of 
the initiative must be submitted to the Cali- 
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Oak numbers. Oak Industries has reported net loss for year ended Dec. 31 of $149.3 
million on revenue of $333.2 million, compared with revised loss of $65.6 million on 
revenue of $320.2 million for 1983. Rancho Bernardo, Calif. -based cable manufacturer 
and pay television programer reported write -downs and adjustments for 1984 totaling 
$115 million, including $44.3 million to cover costs of terminating STVoperations in Los 
Angeles and Chicago, plus $13.25 million for possible settlement of class- action lawsuit 
filed by shareholders. In separate announcement, Oak said it has completed debenture 
exchange offer, representing cash saving of about $21.5 million. Oak said it was "pleased 
and satisfied" with exchange. Earlier, company officials had said they feared Oak would 
have been unable to meet cash needs for year if holders of less than 70% of principal 
amount did not participate in offer. Holders of 79% of Oak's $230- million principal 
amount of outstanding notes tendered their debentures in exchange. Earlier this year, Oak 
announced it was selling its cable television equipment unit, Oak Communications Inc. 
About 40% of subsidiary's staff have already been laid off, company said. There have also 
been unconfirmed reports that Oak will shut down its nationally distributed pay television 
service, ON N effective May 31. 

MDS buy. Direct Satellite Communications Inc., Philadelphia -based MDS and SMATV 
operator, has announced purchase of Marquee Television Network Inc., Rockville, Md., 
MDS operator serving more than 40,000 homes and hotel rooms in metropolitan 
Washington. Terms of deal were not disclosed. According to Marquee Vice President 
Millard Fleischer, who retains post under new owner, Marquee is principally owned by 
family of Steven Weschler, chairman and chief executive officer, who will be retained as 
consultant. In addition to cash flow from subscribers, Fleischer said, DSCI acquires 40 
"service vehicles" and staff of about 80. 

Trying to go public again. Tri -Star Pictures Inc. has filed again with Securities and 
Exchange Commission for public offering, after withdrawing previous registration in 
December 1984. New plan calls for issuance of 2.5 million units, consisting of one share 
of common stock and one stock warrant, that may be priced at $8 -$10. If all warrants 
are exercised, three parent companies, CBS, Time and Coca -Cola, will still own 79% of 
outstanding shares. Also filed with commission is registration for debentures with face 
value of $25 million. 
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Major overhaul. KDNL -TV St. Louis has completed a year- and -a -half, $1- million renovation. 
The makeover of the Cox Communications station included relocation of production control 
master control and almost all studios and offices; complete rewiring of the control room 
addition of a new facade, and installation of an elevator (in preparation, three floors o 
concrete were jackhammered). The station purchased more than $250,000 worth of new 
equipment, including a Sony Betacart-which the station claims was the first in commercia 
installation -to replace its RCATCR -100 for spot playback and a Vidifont V graphics gene 
ator. 

New home. On April 16, the International Telecommunications Satellite Organization (Intel- 
sat) dedicated its new headquarters in Washington. The christening coincided almost to the 
day with the 20th anniversay of the launching of the first communications satellite, the Early 
Bird or Intelsat 1. The new building (above), built at a reported cost of $50 million, is on 12 
acres leased from the State Department for 198 years. It will house Intelsat's 600 employes, 
operations center, launch control center /satellite control center, offices for the board of 
governors and conference facilities. Presiding at the ceremonies was the president of Sen- 
egal, which is a member nation. Intelsat director general, Richard Colino received a message 
of congratulations from President Reagan, delivered by Secretary of Defense Caspar Wein- 
berger. 

"TWENTY YEARS OF EXPERIENCE GOES INTO EVERY SALE" 

H.B. La Rue, Media Broker 
Radio TV CATV Appraisals 
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fornia attorney general's office by May. In 
March, ACPTS commissioned San Francis- 
co- based pollster Mervyn Field to determine 
the depth of public support for a public 
broadcasting set- aside. 

The ACPTS board is expected to make a 
decision on whether to proceed with the ini- 
tiative this week, although results of Field's 
survey are not anticipated until mid -May. 
David Nagler, president of ACPTS, told 
BROADCASTING he expects station managers 
to take a vote among themselves on the ini- 
tiative before that time. 

If approved by the attorney general's of- 
fice, the initiative's backers would have 
about five months to collect some 350,000 
valid signatures of registered California vot- 
ers supporting placement of the proposal on 
the state ballot. 

Although a final version of the ballot mea- 
sure has not yet been adopted, a draft pro- 
posal calls for the creation of a California 
Public Broadcasting Fund, with grants to be 
distributed from it to stations based on a 
formula yet to be determined. Qualification 
criteria for participating stations would also 
need to be worked out. 

A joint fund, administered by the public 
stations themselves, would be established 
"for independent productions, statewide 
programing, interconnects and other broad- 
cast services." 

Deukmejian cut off virtually all state 
funding of public broadcasting soon after 
taking office in 1983. The governor disman- 
tled both the California Public Broadcasting 
Commission and California Public Radio. 
Several appropriations were subsequently 
approved by the legislature but rejected by 
the governor. 

Although a gubernatorial task force rec- 
ommended that the state continue funding 
public broadcasting, a ballot initiative pro- 
posal introduced by Assemblywoman Gwen 
Moore (D -Los Angeles) in 1984 was reject- 
ed by the state's public broadcasting organi- 
zations. 

The task force had favored establishment 
of an independent endowment that would 
generate at least $2 million a year, but its 
recommendation was not implemented. 

There is already organized opposition to 
the ACPTS initiative plan from at least one 
quarter. The Association of California Inde- 
pendent Public Television Producers, a San 
Francisco -based group which claims to re- 
present more than 3,000 independent pro- 
ducers, has asked that the proposal be re- 
drafted "because, as currently written, it 
does not provide for this substantial sum of 
(state- derived) funds to be administered by 
any public oversight body. This would fol- 
low the pattern set by Congress in 1967 
which established the Corporation for Public 
Broadcasting to administer federal support 
for public broadcasting." 

ACIPTP Chairman Lawrence Daressa ar- 
gued that the appropriation should be placed 
in an endowment, as recommended by the 
earlier task force, and be made available to 
independent producers as well as minority- 
operated public stations. Daressa said his 
organization is otherwise supportive of the 
proposed initiative. O 



No show 

ABC -TV has canceled its scheduled April 
28 -29 broadcast of "Reds," the 1981 Oscar - 
winning motion picture produced and di- 
rected by Warren Beatty. The decision fol- 
lowed Beatty's victory in an arbitration 
decision, which directed the network to run 
the 200 -minute theatrical film in its entirety. 
ABC had wanted to show a version short- 
ened by about 10 minutes to avoid running 
over into local newscasts on affiliated sta- 
tions. 

" (Beatty'sj position was you can't cut 
movies like sausages to fit preconceived 
time slots," said the filmmaker's attorney, 
Burt Fields. "This was a battle for all direc- 
tors. You take 5% out of a picture and all the 
scenes are changed." 

Attorney Edward Mosk had been asked to 
arbitrate the dispute by the Directors Guild 
of America on behalf of Beatty, ABC and 
Paramount Pictures. Beatty's contract with 
Paramount specified his right of final ap- 
proval of any edited versions of the studio's 
film. 

Beatty told reporters ABC had paid $6.5 
million for the right to premiere "Reds" on 
network television. 

Chicago in Spanish 

WsNSCTV) Chicago will resume commercial 
broadcasting July 1 with a Spanish -lan- 
guage format and as an affiliate of the Span- 
ish International Network. "There is a need 
for a full -time Spanish -language station 
dedicated to the 741,000 Hispanic people of 
greater Chicago," said Burt I. Harris, presi- 
dent of Harriscope of Chicago Inc., one of 
three station partners. "We are convinced 
that SIN's national and international pro- 
graming is by far the most exciting Spanish - 
language television fare on the market, and 
will serve the audience we are aiming to 
attract." The announcement said the chan- 
nel 44 station's daily broadcast hours have 
not been set but the station expects to oper- 
ate at least from early morning through mid- 
night seven days a week. In addition to SIN 
network programing, it expects to provide 
Hispanic -oriented local entertainment and 
public affairs programs. 

Northwest passage 
CBS News plans to open a satellite bureau in 
Seattle on May I, to expand its coverage of 
the Northwest, Alaska and western Canada. 
It will be staffed by correspondent Richard 
Wagner and producer Bill Kennedy, will be 
an extension of the CBS News Los Angeles 
bureau, which is under the supervision of 
Ted Savaglio, bureau chief, and will be 
housed at CBS -TV affiliate 1M0-TV there. 

Wagner, with CBS News since 1964, is 
currently based in New York. Kennedy 

joined CBS News in 1974 and is currently an 
asociate producer in its Los Angeles bureau. 
To help celebrate the opening, CBS Evening 
News With Dan Rather will originate from 
Kato -TV's studios May 24 and 25. 

Maiden transmission 

Long Island is to have its first full-power 
television station this week. Scheduled to 
sign on April 28, wintry) Riverhead, N.Y., 
will serve suburban New York's Suffolk and 
Nassau counties. Although Riverhead is 
technically in the number -one ADI, wuo's 
five million watts of power will not serve the 
greater metropolitan New York market. 

Initially, the station will sign on at 7 a.m. 
and off at I a.m., but the station plans to 
expand to 24 hours "within six months," 
says Michael Hurley, general manager. 

The station is also being carried on four 
local cable systems: Brookhaven, Dimen- 
sion, Viacom and Group W. As part of its 
pre -sign -on promotion, WLIG has distributed 
loop antennas at local retail outlets. 

WUG is owned by Michael Pascucci, 
president of Oxford Resources, a financial 
organization, and president of Trexr, a satel- 
lite company. According to Hurley, it took 

Pas cucci 

$3 million to put the station on the air. 
We feel we have created the most cost 

said effective television station we could," 
said Hurley, who added the project should 
be easy to manage. Hurley said wuG will be 
operated in the ninth largest SMSA (stan- 
dard metropolitan statistical area). 

WuG's target audience is the family and it 
has almost exclusively scheduled syndicat- 
ed strips for daytime, such as The Fugitive, 
Lost in Space and The Life and Times of Griz- 
zly Adams. Prime time each day will be de- 
voted to movies. Hurley said the station has 
purchased a package of movie classics in- 
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cluding movies not yet seen on New York 
television. There will be a half -hour local 
news show, weekdays at 10 p.m. Plans also 
exist to produce other local programing. 

Show pick 

The National Council on Alcoholism has rec- 
ommended The National Alcoholism Special, 
a half -hour program produced by Knight - 
Ridder and On the Air, as an effective public 
educational TV broadcast. The program, be- 
ing distributed by On the Air for broadcast 
this month, features 12 questions developed 
by Johns Hopkins University to help deter- 
mine whether a person has a problem with 
alcohol. The questions are answered on the 
program by celebrities and others, all reco- 
vering alcoholics, who share their exper- 
iences battling alcohol. 

New rule 

Arbitron reissued its new multiweek -cume 
slide rule, which, according to the company, 
includes improvements that have been sug- 
gested by clients since it was recalled earli- 
er this year ( "In Brief," Feb. 18). The daypart 
factors in the original slide rule were con- 
densed from a multiweek -cume model. Ar- 
bitron said it now has employed a more 
" sophisticated" statistical technique that 
should reduce the number and magnitude of 
"illogical conclusions" the slide rule is likely 
to reach. 

Canadian DBS debated 

Telesat Canada, satellite carrier, and Cana- 
dian Satellite Communications Inc., (Can - 
com), satellite program distributor, are ex- 
ploring the possibility of launching a Ku- 
band, medium -power DBS service to serve 
1.2 million Canadian homes beyond the 
reach of cable systems. As now envisioned, 
the service would comprise between eight 
and 16 channels of pay and advertiser -sup- 
ported programing from the U.S. and Can- 
ada. According to Telesat Canada spokes- 
man Mike Bryan, the two parties will study 
the feasibility of such a service for four 
months before making the final "go -no go" 
decision. 

War college 

Gould Entertainment has acquired first -run 
syndication rights to a five -hour mini -series, 
In Defense of Freedom, that recounts the his- 
tory of the American military. Independent 
WNEW -TV New York is the only station to ac- 
quire broadcast rights to the mini -series so 
far. It will begin broadcast in late May. Sta- 
tions buying the mini- series, sold on a cash 
basis, will be allowed two runs. The show 
has aired on superstation wTBS(TV) Atlanta. 
Ken Howard is the host of the series, which 



features "never- before -seen footage from 
German and Japanese military sources." 
Fred Wasrshofsky was producer. 

Sporting events 

Television Distribution Co., New York, is 
making available to TV stations on a barter 
or cash basis eight one -hour specials, Cham- 
pions, featuring great athletes. The pro- 
grams spotlight such performers as Bjorn 
Borg, tennis; Willie Shoemaker, horse rac- 
ing; Julius Erving, basketball; Alberto Sala- 
zar and Bill Rodgers, running; Wayne 
Gretzky, hockey; Gary Carter, baseball; Joe 
Montana, football, and Sugar Ray Leonard, 
boxing. 

Sands of Iwo Jima 

The Public Broadcasting Service will air a 
one -hour documentary, Return to Iwo Jima, 
at 10 p.m. NYT on May 27. The program, 
hosted by Ed McMahon and produced by 
Arnold Shapiro, describes the World War II 
battle between U.S. and Japanese forces for 
the Pacific island and chronicles a Feb. 19, 
1985, reunion of American and Japanese 
veterans on the battle's 40th anniversary. 

Shapiro said about 160 American and 100 
Japanese Iwo Jima veterans took part in last 
February's ceremonies. The U.S. returned 
the island to Japan in 1968 but continues to 
maintain a Coast Guard facility there. 

Of 21,000 Japanese troops involved in the 
Battle of Iwo Jima, 20,000 were killed. Seven 
thousand U.S. Marines died, and 21,000 
were wounded in the five- week -long con- 
flict. 

Shapiro, who raised funds for the program 
from four unnamed corporations and two 
foundations, said he plans to offer Return to 
Iwo Jima in the cable and broadcast syndi- 
cation markets next year. 

Television for children 

The Corporation for Public Broadcasting will 
fund six children's television projects. 
These are the first grants since CPB in- 
creased allocations for children's program- 
ing in March to $8 million in 1985 and $10 
million in 1986. More than $2 million has 
been committed to fund 20 new programs 
for 8 -2 -1 Contact; three new in- school series 
on art, science and language arts, and two 
new children's drama series for at -home 
viewing. 

Other recipients of funds are: Walking 
with Grandfather (Phil Lucas Productions, Is- 
saquah, Wash., and Four Worlds Project, Al- 
berta, Canada), six, 15- minute programs fo- 
cusing on American Indian legends and 
stories, geared for grades 2 to 4; The Big A 
(Kc's -Tv Seattle), a 10 -part series on the vi- 
sual arts; Universe and I (Kentucky Educa- 
tional Television), 22 new programs for a 
science series for junior high students; Bee - 
zus and Ramona (Cecily Truett and Larry 
Lancit, Lancit Media Productions Ltd., New 
York), a pilot for a proposed series about a 
young heroine, Ramona Quimby, and her 
family, and The Real Adventures of Sherlock 
Jones and Proctor Watson (Bryan Hickox, 
Hickox Daniel Productions, Burbank, Calif., 
and Leo Eaton, Southwest Texas Public 
Broadcasting Council, Austin, in associ- 
ation with Filmgraphik, Los Angeles), 10 30- 
minute programs about two puppet heroes, 

assisted by a boy and girl, who solve a series 
of mysteries and in the process learn to ap- 
ply lessons from school and home to daily 
life. 

Free market communism 

China's first moves into free enterprise will 
be examined in a one -hour Adam Smith's 
Money World special due for broadcast 
Wednesday, June 12, at 8 p.m. NYT on pub- 
lic television. The special, hosted by Adam 
Smith (George J.W. ]Jerry] Goodman), is be- 
ing taped in Beijing, Shanghai and Chun- 
king, with segments expected to include, 
among others, interviews with a factory 
manager who has raised productivity by of- 
fering bonuses to his workers; the mayor of 
Shanghai, who wants to start a local airline 
and is competing with other cities for for- 
eign investments; a peasant farmer who 
sold surplus grain to buy a television set to 
watch CBS -TV movies, and the young own- 
er of a small fast -food stand who plans to 
open her own hotel. Alvin H. Perlmutter is 
executive producer. Major funding for the 
special comes from Metropolitan Life and its 
affiliated companies, funders in full of the 
weekly Adam Smith's Money World. The Pub- 
lic Broadcasting Service is providing addi- 
tional support for the special. 

Talking it up 

A live, prime time, two -hour "town meet- 
ing" was held by Kwwt.(TV) Waterloo (Cedar 
Rapids), Iowa, to "examine the critical is- 
sues confronting the people of Iowa, grow- 
ing out of profound changes in the state's 
economy." Broadcast from studios in four 
Iowa cities (see below), the meeting fea- 
tured nearly 30 panelists from business, ag- 
riculture and government answering the 
questions of KwwL reporters, studio audi- 
ences and the television audience. Among 
the panelists were Father Norman White; 
Dubuque archdiocese rural life director; 
Keith Heffernan, Iowa Development Corn - 
mission deputy director, and a number of 
state officials and senators and representa- 
tives, including Senator Charles Grassley (R) 
and Representative Tom Tauke (R). 

NBC Nightly News anchor Tom Brokaw 
provided national analysis of the farm crisis 

live via satellite from New York. Said the 
program's producer, Lorri Jewett, a KWWL 
reporter: "Our goal was not to present two 
hours of negative news about Iowa's econo- 
my, but to look for solutions and focus on 
how Iowans are working to survive this eco- 
nomic transition period." 

Stamp subsidy 

Public broadcasting representatives have 
testified against the Reagan administra- 
tion's proposed elimination of a federal pro- 
gram which reimburses the postal service 
for carrying mail for nonprofit organizations 
at reduced rates. Noncommercial werA -Tv 
Washington president and general man- 
ager, Ward Chamberlin, told the House 
Treasury and Postal Service Appropriations 
Subcommittee April 17 that elimination of 
the current subsidized rates "would in effect 
double postage rates for public television 
and radio stations who use the mails to send 
monthly program guides, fund- raising so- 
licitations and educational materials." 
WETA -TV estimated its current year's mail- 
ing costs at $230,000, with over half of the 
station's local operating budget coming 
from mail- based -fund -raising methods. Said 
National Public Television Stations Presi- 
dent Peter Fannon: "The estimated $4.78 
million that our stations would have to find 
elsewhere would result in cuts in their in- 
dividual programing schedules and other 
services." 

A little help 

"To build awareness for the global hunger 
problem and to generate, in a small way, 
some assistance" was the objective of 
KWTV(TV) Oklahoma City's live, hour -long 
broadcast, USA For Africa: the Oklahoma Re- 
sponse. Simulcast by Voice of America, the 
fund- raising special featured guest speak- 
ers and clips from the USA For Africa video 
(see "Stay Tuned "), and ended with "thou- 
sands of Oldahomans" singing "We Are the 
World." Sales of the current hit single and 
album recorded by American singing stars 
brought in more than $5,000, while pledges 
during the broadcast amounted to more 
than $10,000. Some 20% of the money raised 
will benefit the hungry in Oklahoma; the 
rest will go to African relief. 

Gone to meeting. Panelists (I -r): Don Avenson, Iowa representative; Representative Cooper 
Evans (R- Iowa); Senator Charles Grassley (R- Iowa); Calvin Hultman, Iowa senator, and 
Lowell Junkins, Iowa senator. Questioners (l -r): Grant Price, icwr t(rv) vice president and news 
director; Lorri Jewett, Town Meeting producer and reporter, KwwL, and David Sparks, kwwt. 

Businessline Seven reporter. 
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HO t e Recorda 
As compiled by BROADCASTING, April 17 
through April 24, and based on filings, au- 
thorizations and other FCC actions. 
Abbreviations: AFC -Antenna For Communications. 
AU- Administrative Law Judge. alt. -alternate. ann.- 
announced. ant.- antenna. aur. -aural. aux.- auxiliary. 
CH- critical hours. CP-construction permit. D-day. 
DA- directional antenna. Doc- Docket. ERP -effective 
radiated power. HAAT -height above average terrain. 
khz -kilohertz. kw- kilowatts. rr - meters. MEOC- 
maximum expected operation value. mhz- megahertz. 
mod.- modification. N- night. PSA- presunrise service 
authority. RCL -remote control location. S- A- Scientific 
Atlanta. SH- specified hours. SL- studio location. TL- 
transmitter location. trans. -transmitter. TPO- transmitter 
power output. U- unlimited hours. vis. visual. w -watts. '- noncommercial. 

Ownership Changes 

Applications 
KKAL(AM) Arroyo Grande (Santa Maria) and 

KZOZ(FM) San Luis Obispo (Santa Maria), both California 
(AM: 1280 khz; 5 kw -D; 2.5 kw -N. FM: 93.3 mhz; 29.5 kw; 
HAAT: 1,430 ft.) -Seeks assignment of license from Kal 
Koast Radio Corp. to The Tattersall Corp. for $3,050,000, 
comprising $500,000 cash and remainder note. Seller is 
subsidiary of American General Media Inc., Arroyo 
Grande. Calif. -based station group of four AM's and three 
FM's, owned by Lawrence Brandon and his sons, Anthony 
and Rogers Brandon. Buyer is owned by Martin Hawke and 
James Barker. Hawke is former owner of KSYC(AM) 
Yreka, Calif., and KMED(AM) Medford, Ore. Barker was 
formerly vice president of RKO Radio Inc. and general man- 
ager of WFYR(FM) Chicago. Filed April 12. 

WSNG(AM) Torrington, Conn. (610 khz; 1 kw -D; 500 
w -N) -Seeks assignment of license from Northwest Con- 
necticut Broadcasting Corp. to Consumer Service Radio Inc. 
for $550,000 cash. Seller is owned by Home News Publish- 
ing Co.. Brunswick, N.J. -based publisher of Brunswick, 
N.J. The Home News and five other daily newspapers. It is 
station group of three AM's, four FM's and two TV's and 
owns five cable systems in Pennsylvania. It is principally 
owned by William M. Boyd, president. Buyer is owned by 
William C. Knudsen, station manager at WSNG. Filed April 
19 

WJIS(FM) Bradenton, Fla. (88.I mhz; 100 kw; HAAT: 
480 ft.) -Saks assignment of CP from Sonlight Broadcast- 
ing Inc. to Evangel Christian School Inc. for 25,000 cash. 
Seller is headed by Dean Laukhuf. It has no other broadcast 
interests. Buyer is nonprofit corp. headed by Karl D. 
Strader. It also owns WLFJ(FM) Greenville, S.C., and 
WCIE(FM) Lakeland, Fla. Filed April 12. 

WGUS -AM -FM North Augusta. Ga. (AM: 1380 khz; 5 
kw -U; FM: 102.3 mhz; 3 kw; HAAT: 280 ft.) -Saks as- 
signment of license from Broadcasting Associates of Amer- 
ica Inc. to Woolfson Broadcasting Corp. for S2 million cash. 
Seller is owned by Cal Young (51 %) and Donald Kern 
(49 %). It is app. for new FM in Gretna, La. Buyer is owned 
by Mark L. Woolfson, who also owns WWQQ -FM Wil- 
mington, N.C. Filed April 15. 

WGST(AM)- WPCH(FM) Atlanta (AM: 920 khz; 5 kw- 
D; I kw -N; FM: 94.9 mhz; 100 kw; HAAT: 950 ft.) --Seeks 
assignment of license from Meredith Corp. to Jacor Commu- 
nications for $20 million. Seller is publicly traded, Des 
Moines, Iowa -based publisher and station group of one AM, 
one FM and seven TV's. It publishes Better Homes & Gar- 
dens, and Successful Farming, and is headed by W.C. 
McReynolds, president. Buyer is publicly traded, Cincin- 
nati -based station group of six AM's and four FM's, headed 
by Terry Jacobs, chairman and principal stockholder. Filed 
April 18. 

WVTS(FM) Terre Haute, Ind. (100.7 mhz; 50 kw; 
HAAT: 500 ft.) -Seeks assignment of license from West 
Pines Broadcasting Corp. to Bright Towers Communications 
Inc. for $750,000 cash, including $35,000 noncompete 
agreement. Seller is principally owned by Robert Rouse with 
20 other stockholders. Rouse also owns WAXI (FM) Rock- 
ville, Ind. Buyer is principally owned by Robert W. Ward, 

sales manager of WISH -TV Indianapolis. It has no other 
broadcast interests. Filed April 16. 

KOIA -TV Ottumwa, Iowa (ch. 15; ERP vis. 5,000 
kw; aur. 500 kw; HAAT: 500 kw; ant. height above 
ground: 447 ft.) -Seeks assignment of license from 
Haynes Communications Co. to Ottumwa Television 
Limited Partnership for $18,409 cash. Station is unbuilt 
CP. Seller is principally owned by Carl Haynes. It also 
owns KHBN -FM Socorro, N.M.; KHCT-TV Salina, 
Kan., and KHCA-TVAlexandria, La. Buyer is partnership 
of 48 limited and general partners, headed by Richard G. 
Hutchenson, president and largest stockholder with ap- 
prox. 19 %. It owns LPTV in Ottumwa. It also has interest 
in three LPTV's and 12 LPTV CP's, and is app. for 179 
LPTV's. Filed April 18. 

WDKY -TV Danville, Ky. (ch. 56; ERP vis. 660 kw; 
aur. 66 kw; HAAT: 466 ft.) -Seeks assignment of license 
from WDKY -TV Inc. to Backe Communications Inc.for 
$25,000 cash. Station is unbuilt CP. Seller is owned Rob- 
ert L. Bertram, who has no other broadcast interests. Buy- 
er is owned by John Backe. It also owns WKBT(TV) 
LaCrosse, Wis., and WLNS(TV) Lansing, Mich. Filed 
April 19. 

WKNR(AM)- WKFR -FM Battle Creek, Mich. (1400 
khz; I kw -D; 250 w -N; FM: l -3.3 mhz; 50 kw; HAAT: 500 
ft.) -Seeks assignment of license from Engineering In- 
vestment Corp. to Hicks Broadcasting Corp. for 
$3.250,000 cash. Seller is owed by Joseph A. Waldsch- 
mitt and his son, Robert. It has no other broadcast inter- 
ests. Buyer is owned by David L. Hicks, general manager 
of stations. It has no other broadcast interests. Filed April 
15. 

KRRK(AM)- KZLT -FM East Grand Forks, Minn. 
(AM: 1590 khz; 5 kw -D; I kw -N; FM: 103.9 mhz; 3 kw; 
HAAT: 164 ft.) -Seeks transfer of control of KRAD Inc. 
from Marlin T. (50.08 before; none after) and Mary L. 
Obie (.2% before; none after), to Robert M. (none before 
50.08 after) and David L. Norman (none before; .2% 
after) for $500,000 cash. Sellers are husband and wife and 
have no other broadcast interests. Remaining stock is 
equally owned by Michael Bryan, Cindy Pierce and 
Duaine L. Sanden, who have no other broadcast interests. 
Buyers are father (Robert) and son who have no other 
broadcast interests. Robert Norman is funeral director in 
East Grand Forks. David Norman is former president of 
Ingstad Broadcasting, Fargo, N.D. -based station group of 
four AM's and four FM's. Filed April 17. 

WMYQ(AM)- WNNW(FM) Newton, Miss. (AM: 
1410 khz; 500 w -D; FM: 103.5 mhz; 100 kw; HAAT: 158 
ft.) -Seeks assignment of license from CRS Broadcasting 
of Mississippi Inc. to Newton Broadcasting Co. for 
$100,000 cash. Seller is principally owned by Bill Dun - 
auant. It has no other broadcast interests. Buyer is owned 
by Douglas T. Luce (33.3 %), Herman Kelly (26.6 %), 
Larry Shirley and Terry Bonner (20% each). Luce owns 
WRBE(AM) Lucedale, Miss. Others own WBFN(AM)- 
WYKK(FM) Quitman, Miss. Filed April 12. 

KPWB -AM -FM Piedmont, Mo. (AM: 1140 khz; 1 

kw -D) -Seeks assignment of license from Wayne County 
Broadcasting Co. to Clearwater Broadcasting Inc. for 
$175,000, comprising $30,000 cash, note for $10,000 at 
no interest payable in 180 days and note for $135,000 at 
10% over 10 years. FM is unbuilt CP. Seller is owned by 
Gloria Bumpus, who has no other broadcast interests. 
Buyer is owned by Samuel English and his wife, Deborah 
(49 %), and Dwayne Hackworth (51 %). It has no other 
broadcast interests. Hackworth is attorney in Piedmont. 
English is automobile salesman in Poplar Bluff, Mo. Filed 
April 19. 

WWMZ(FM) Fredericktown, Ohio (98.3 mhz; 3 kw; 
HAAT: 300 ft.) -Seeks transfer of control of CP of Kokos- 
ing Communications Corp. from Kathy G. Root (26% 
before; none after) and Susan G. Cunningham (25% be- 
fore; none after) to John M. McKinley for $27,500 cash. 
Sellers have no other broadcast interests. Buyer, who al- 
ready owns 49% of license, has no other broadcast inter- 
ests. Filed April 12. 

WIFI(FM) Kane, Pa. (103.9 mhz; 3 kw; HAAT: 300 
ft.) -Seeks assignment of license from Mountain Forrest 
Communications to Mountain Forrest Communications 
for $10,000 contribution to operating capital. Seller is 
owned by Clarence V. Huber (51 %) and Joseph D. Powers 
(49 %). Powers also has interest in WMKX(FM) Brook- 
ville, Pa. Buyer is owned by William Stallman (66.6 %) 

nrne,boerinn ónr 70 1004 

and Clarence Huber (33.3 %). It has no other broadcast 
interests. Filed April I1. 

WWBR(AM) Windber, Pa. (1350 khz; 2.5 kw -D)- 
Seeks assignment of license from WWBR Inc. to Baugh- 
man Media Inc. for $180,000. comprising $40,000 cash 
and $140,000 note at 10% over 10 years. If billings exceed 
$150,000 in second and third year after closing, buyer 
must pay additional $10,000. Seller is principally owned 
by Louis Popp, who has no other broadcast interests. Buy- 
er is owned by Hank Baughman (80 %) and Andy Hall 
(20 %). They are, respectively. news anchor and account 
executive. at WPM-TV Pittsburgh. Filed April 15. 

WTMA(AM)- WSSX -FM Charleston, S.C. (AM: 
1250 khz; 5 kw-D; 1 kw -N; FM: 95. I mhz; 100 kw; HAAT: 
350 ft.) -Seeks assignment of license from Sconnix 
Broadcasting of South Carolina Inc. to Faircom Charles- 
ton Inc. for $6.4 million cash. Seller is subsidiary of Scon- 
nix Broadcasting Co., Gifford, N.H. -based station group 
of five AM's and six FM's, equally owned by Scott R. 
McQueen, Randall T. Odeneal and Theodore E. Nixon. 
Buyer is principally owned by Joel Fairman. It recently 
purchased WSBH -FM Southhampton, N.Y., subject to 
FCC approval. Filed April 18. 

WTID(FM) Suffolk, Va. (106.9 mhz; 100 kw; HAAT: 
964 ft. ) -Seeks transfer of control of Voice of the People 
Inc. from John Laurin (76% before; none after) to South- 
ern Starr Broadcasting Group Inc. for $2,650,000, com- 
prising $2.5 million cash and remainder note. Seller is 
sole owner of WYAL(AM) Scotland Neck, N.C. Remain- 
der of stock is owned by Michael H. Bader (9 %), presi- 
dent; William J. Potts (9 %), and four'others. Bader also 
owns WGLL(FM) Mercersburg, Pa. Bader and Potts are 
attorneys with Washington communications law firm of 
Haley, Bader & Potts. Buyer is Altamonte Springs, Fla., 
station group of two FM's, principally owned by Peter H. 
Starr, president. Filed April 12. 

New Stations 

Arlington, Tex. -Arlington 68 IN Inc. seeks ch. 68; 
ERP vis. 5,000 kw; aur. 500 kw; HAAT: 1,436 ft.; ant. 
height above ground: 1,241 ft. Address: 400 E. Weather- 
ford, Fort Worth, 'Ibx. 76102. Principal is owned by Jo Ann 
S. Reyes (100% voting stock) and C. Tim Villasana and 
Harry Reever (50% each nonvoting stock). Villasana and 
Reever are app.'s for new TV in Baytown, Mx. Filed April 
18. 

Hendersonville, Tex. -Burwood Broadcasting Corp. 
seeks ch. 50; ERP vis. 5,000 kw; aur. 500 kw; HAAT. 712 
ft.; ant. height above ground: 800 ft. Principal is owned by 
Emmons Hicks Woolwine. It is also app. for new TV in 
Memphis, Tenn. Woolwine is production technician at 
WLAC -TV Nashville. Filed April 17. 

Battle Creek, Mich. -Thompson Broadcasting of Battle 
Creek Inc. seeks ch. 43; ERP vis. 2,870 kw; aur. 287 kw; 
HAAT: 1,060 ft.; ant. height above ground: 1,023 ft. Ad- 
dress: 4 Country Club Dr., 49015. Principal is owned by 
Donald Thompson (55% owner, 100% voting stock) and 
Wesley Heppler (45 %). They have no other broadcast inter- 
ests. Filed April 16. 

Arlington, Tex.- United Broadcast Group Inc. seeks ch. 
68; ERP vis. 5,000 kw; aur. 500 kw; HAAT: 1,116 ft.; ant. 
height above ground: 900 ft. Address: 400 S. Zang Blvd., 
Dallas 75208. Principal is owned by Dr. O.K. Kyun Kim 
(25% general partner), Joey Kang (25% limited partner), 
Been Fu Lee (19% limited partner) and David K. Line (31% 
limited partner). It has no other broadcast interests. Filed 
April 19. 

Arlington, Tex. -Magdalena Pena Cosby seeks ch. 68; 
ERP vis. 5,000 kw; aur. 500 kw; HAAT: 1,039 ft.; ant. 
height above ground: 973 ft. Address: P.O. Box 556, Falfur- 
rias, Mx. 78355. Principal is app. for LPTV in Falfurrias, 
Mx. Filed April 19. 

Arlington, lax.- Arlington 68 TV Inc. seeks ch. 68; 
ERP vis. 5,000 kw; aur. 500 kw; HAAT: 1,438 ft.; ant. 
height above ground: 1,243 ft. Address: 2719 Fairmont, 
Dallas 75201. Principal is principally owned by Mary L. 
Henrich (30 %), Jeff Rice (30%) and four others. It has no 
other broadcast interests. Filed April 22. 
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ATLANTIC RESEARCH CORP 
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LOHNES & CULVER 
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ANDRUS AND ASSOCIATES, INC. 

ALVIN H. ANDRUS, P.E. 
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CARL E. SMITH 
CONSULTING ENGINEERS 
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Complete Tower and Rigging Services 
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Mullaney Engineering, Inc. 
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CONSULTING ENGINEERS 
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ROBERT M. SILLIMAN. P.E. 
(3011 589 -8288 

THOMAS B. SILLIMAN. P.E. 
(812) 853.9754 

Member AFCCE 

HAMMETT & EDISON, INC. 
CONSULTING ENGINEERS 

Box 68. International Airport 
San Francisco, California 94128 

(4151 342 -5208 

Member AFCCE 

VIR JAMES 
CONSULTING ENGINEERS 

Applications and Field Engineering 
Computerized Frequency Surveys 

3137 W. Kentucky Ave. -80219 
(303)937 -1900 

DENVER, COLORADO 
Member AFCCE & NAB 

HATFIELD & DAWSON 
Consulting Engineers 

RrOadCaSt and COmrnuniCatlnns 
4226 6th Ave., N.W., 

(206) 783 -9151 
Member AFCCE 
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NORWOOD J. PATTERSON 
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RICHARD L. BIBY, P.E. 
COMMUNICATIONS ENGINEERING 

SERVICES, P.C. 

1600 Wilson Boulevard, #1003 
Arlington, Virginia 22209 

(703) 522-5722 

Member AFCCE 

R.1. GRANDMAISON, P.E 
ENGINEERING CONSULTANT 

BROADCAST AND COMMUNICATIONS 

10224 WENDOVER DRIVE 
VIENNA, VIRGINIA 22180 
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Moflet. Larson & Johnson. P.C. 

CONSULTING ENGINEERS 

1925 North Lynn Street 
Arlington, VA 22209 

(703) 841 -0500 
Member AFCCE 

JOHN B. HEFFELFINGER 

9233 Ward Parkway. Suite 285 
816- 444 -7010 

Kansas City. Missouri 64114 
Mei^be f CCT 

E. Harold Munn, Jr., 

& Associates, Inc. 
Broadcast Engineering Consultants 

Box 220 
Coldwater. Michigan 49036 

Phone 517 -278.7339 

ENTERPRISE ENGINEERING P.C. 

Consulting Engineers 
F.W. HANNEL. PE. 

P0. Box 9001 Peoria, IL 61614 
(309) 691-4155 

Member AFCCE 

JOHN EX. BROWNE 
& ASSOCIATES. INC. 

CONSULTING ENGINEERS 
525 Woodward Avenue 

Bloomfield Hills. MI 48013 
Tel (313) 642 -6226 
Member AFCCE 

LAWRENCE L. MORTON. E.E. 
AND ASSOCIATES 

Consulting Telecommun ,cottons Engineers 
AM. FM. TV. LPN. CAN. 04DS. STL. 

Cellulor, Field Engineering. Computerized 
Chonnel Scorches 

21671 SUPERIOR LANE 
LAKE FOREST. CALIFORNIA 91630 

(714) 1159 -6015 

PAUL DEAN FORD 
BROADCAST ENGINEERING CONSULTANT 

R.R. 12, Box 379 

WEST TERRE HAUTE, INDIANA 47885 

812 -535 -3831 

ADVANCED SYSTEMS DESIGN 

FM - TV - CELLULAR - MICROWAVE 

DESIGN AND FACILITIES PLANNING 

1944 FOXHALL ROAD 
McLEAN, VA 22101 

703 -237 -2356 

John Aalto, P.E. 

Consulting Engineer 
TELEVISION PRtiOUCTION AND POST PRODUCTION 

SYSTEMS DESIGN AND PROJECT MANAGEMENT 

(818) 782208 
4534 Van Noord Avenue 

Studio City. CA 91604 

COHEN and DIPPELL, P.C. 

CONSULTING ENGINEERS 
1015 115111 SL, N.W., Sells 703 

(402) 783.0111 
Washington, O.C. 20005 

Member AFCCE 

DAVID STEEL 
& ASSOCIATES, INC. 

P O Boo 230 
MRIn SI. 4 Melvin Ave 
OMeenslown. MD 2165e 

(301) 621.6725 

w.«. Arcs, 

JULES COHEN 
& ASSOCIATES, P,C. 

Suite 400 
1730 M St. N.W. 

Washington DC 20036 
1202) 659.3707 
Member AFCCE 

ROSNER TELEVISION 
SYSTEMS 

CONSULTING & ENGINEERING 

250 West 57 Street 
New York. N.Y. 10107 

(212)246 -2850 

MATTHEW J. VLISSIDES & 
ASSOCIATES. LTD. 

STRUCTURAL CONSULTANT 
TOWERS, ANTENNAS. STRUCTURES 

Studies, Analysis, Design Modifications, 
Inspections, Supervision of Election 
6867 Elm St., McLeaa.VA 22101 

Tel (703)356 -9765 

Member AFCCE 

D.C. WILLIAMS 
& ASSOCIATES, INC. 
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FOLSOM. CALIFORNIA 95630 
(916) 933-5000 

EVANS ASSOCIATES 
Consulting Communications Engineers 

AM- FM- N- CATVJTFS-Satelllte 
Broadcast Engineming Software 

216 N. Green Bay Rd. 
THIENSVILLE, WISCONSIN 53092 

PhpN (414) 242-1000 
Member AFCCF 

JOHN J. DAVIS 
& ASSOCIATES 
CONSULTING ENGINEERS 

P.O. BOX 128 
SIERRA MADRE. CA 91024 -0128 

(818) 355-6909 

Member AFCCE 

D.B. COMMUNICATIONS, INC. 
Broadcast/PCC/cellular/Satellite 

software development/ 
demographic analysis 

4401 East West Highway. Suite 404 

Bethesda, Maryland 20814 
(301) 654 -0777 

contact Darrell E Bauguess 

LECHMAN & JOHNSON 
Telecommunications Consullants 

APPlicetlent - Feld Enginaoini 
2033 M Street N W. Suite 702 

Washington. OC 20036 

(202) 775-0057 
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George Jacobs 
& Associates, Inc. 

Consulting Broadcast Engineers 
Domestic & International 

Mempe. AFCCE 

Suite 402 
13011 587,8800 

8701 Georgia Ave. 
Silver Sonng. MD 

20910 
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AERONAUTICAL CONSULTANTS 
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FAA NEGOTIATior S 

JOHN CHEVALIER, JR. 

AVIATION SYSTEMS, INC. 
28441 HIGI.RIDGE RD STE 20' 

ROLLING HILLS ESTATE s CA 90274 
(2131 3773449 

SOUTHERN 
BROADCAST SERVICES 

COMPLETE TURNKEY SYSTEMS 
STUDIOS. TRANSMITTERS. 

TOWERS ANTENNAS 
Full Rigging & Erection Services 

Custom Electronics Design & Installation 
PO boa 740 Alabaster Al 35007 

12051 663 3709 

CALL LETTERS 
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RADIOTEL OF AMERICA 
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Rockville, Maryland 20852 

(301) 231.8770 
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67 Jefryn Blvd. E. 
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(516)242 -4700 
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FCC DATA BASE 
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(703) 841.0282 

HIGH POWER TV 
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DESIGN THRU PROOF 
TURNKEY CONSTRUCTION 

Evert Anderson 
12131539.8533 

TRANSMITTERS-STUDIO-MICROWAVE 

14 issnaialas, Ino. 
3115 Kashrwa Street. Torrance. California 90505 
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Industries 
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Broadcasting Apr 29 1985 

Facilities Changes 

Applications 

AM's 

Tendered 

WRHX (1440 khz) Herndon, Va. -Seeks CP to change 
city of lic. to Arcola, Va.; change power to 500 w; change to 
non -DA, and change TL. App. April 19. 

Accepted 

KCPC (1200 khz) Rancho Mirage, Calif. -Seeks MP to 
change TL and make changes in ant. sys. App. April 16. 

WBUD (1260 khz) Trenton, N.J. -Seeks MP to modify 
nighnime standard direction pattern. App. April 22. 

FM's 

Accepted 

KW ST (101.7 mhz) Cannel, Calif. -Seeks mod. of lic. to 
move SL outside community of lic. App. April 19. 

KLVE (107.5 mhz) Los Angeles-Seeks CP to change 
ERR to 29.5 kw and change HAAT to 3,000 ft. App. April 
22. 

eWSHU (91.1 mhz) Fairfield, Conn. -Seeks CP to 
change ERP to 12.5 kw and change HAAT to 595 ft. App. 
April 17. 

KLVN (95.9 mhz) Newton, Iowa -Seeks CP to change 
TL and change ERP to 2.82 kw. App. April 17. 

aWUMB -FM (91.9 mhz) Boston -Seeks mod. of CP to 
change ERP to 1 kw and change HAAT to 167 ft. App. April 
I 6. 

TV'S 

Accepted 

KMJD (ch. 38) Pine Bluff, Ark. -Seeks MP to extend 
completion date of CR. App. April 17. 

WDEM (ch. 69) Hollywood, Fla. -Seeks MP to change 
TL. App. April 19. 

KLIB (ch. 18) Davenport, Iowa -Seeks MP to change 
ERP to vis. 2,950 kw, aur. 295 kw; change HAAT to 989 ft., 

Summary of broadcasting 
as of March 31, 1985 

Service On Air CP's Total 

Commercial AM 4,778 170 4,948 

Commercial FM 3,757 418 3,983 
Educational FM 1,185 173 1,358 

Total Radio 9.720 761 10,289 

FM translators 789 444 1,233 

Commercial VHF TV 539 23 567 

Commercial UHF TV 370 222 620 

Educational VHF TV 115 3 117 

Educational UHF N 182 25 200 
Tota: TV 1.206 273 1,504 

VHF LPTV 217 74 291 

UHF LPTV 123 136 259 

Total LPTV 340 210 550 

VHF translators 2,869 186 3,055 

UHF translators 1,921 295 2.216 

ITFS 250 114 364 

Low -power auxiliary 824 0 824 

TV auxiliaries 7.430 205 7.635 

UHF translator /boosters 6 0 6 

Experimental TV 3 5 8 

Remote pickup 12,338 53 12,391 

Aural STL & intercity relay 2,836 166 3,002 

Includes off-air licenses. 



and change TL. App. April 19. 

WLEX -TV (ch. 18) Lexington, Ky -Seeks MP to install 
15 w intermediate power amplifier. App. April 17. 

KNU (ch. 25) Jefferson City, Mo.-Seeks MP to change 
ERP to vis. 2,042 kw, aur. 204.2 kw; change HAAT to 1.028 
ft., and change TL. App. April 22. 

KTRG (ch. 56) Jacksonville, Tex. -Seeks MP to change 

ERP to vis. 3,760 kw, aur. 376 kw; change ant., and change 

TL. App. April 16. 

WJAN (ch. 57) Janesville, Wis. -Seeks MP to extend the 
completion date of original CP. App. April 19. 

Actions 

AM's 

KKMC (880 khz) Gonzales, Calif. -Returned app. to in- 
crease day power to 10 kw and night power to 5 kw. Action 
April II. 

WKAO (1040 khz) Boynton Beach, Fla. -Granted app. 
to change DA pattern and change TL. Action April 16. 

WHOO (990 khz) Orlando, Fla.-Granted app. to license 
previously authorized ant. and aux. ant. for daytime critical 
hours. Action April 15. 

WBYG (930 khz) Sandwich, 111.--Granted app. to change 
SL. Action April 16. 

WO1 (640 khz) Ames, Iowa -- Granted app. to add night 
service with I kw, DA -N and make changes in ant. sys. 
Action April II. 

WKOX (1200 khz) Framingham, Mass.- Granted app. to 
change freq. to 1200 khz; add night service with 50 kw; 
increase day power to 50 kw; install DA -N, and change U. 
Action April 16. 

KVEG (1400 khz) North Las Vegas, Nev.- Granted app. 
to change SL to 2300 Paseo Del Prado Building C, Las 
Vegas. Action April 10. 

WJDM (1530 khz) Elizabeth, N.J.- Granted app. to con - 
struct new ant. and change TL. Action April 15. 

WAGE (1200 khz) Leesburg, Va. -Granted app. to change 
freq. from 1290 khz to 1200 khz; add night service with 1 

kw, DA -N; increase day power to 5 kw. and make changes in 
ant. sys. Action April 16. 

FM's 

KCCY (97.9 mhz) Pueblo, Colo. -Granted app. to 
change TL; change HAAT to 1,235.56 ft, and make changes 
in ant. sys. Action April 4. 

W PKT (90.5 mhz) Middlefield, Conn.-Granted app. to 
raise ant. by 60 ft.; readjust effective radiated power, and 

compensate transmitter power output. Action April 15. 

KEEY -FM (102.1 mhz) St. Paul-Granted app. to change 
TL and change HAAT to 1,066 ft. Action April 12. 

KJAQ (99.3 mhz) Gordonville, Mo.- Granted app. to 
change SL to 1301 Woodland Dr., Jackson, Mo. Action 
April 15. 

W WCL (100.7 mhz) New Kensington, Pa.-Granted app. 
to change SL to 224 North Ave., Millvale. Pa. Action April 
15. 

TV 

KTRG (ch. 56) Jacksonville, Tex. -Granted app. to 
change ERP to vis. 3,760 kw, aur. 376 kw; change HAAT to 
1,369.95 ft.; change ant., and change TL. Action April 12. 

In Contest 

Commission made following decision 

Muncie, Ind. (Bendel Broadcasting Corp. and Hoosier 
Favorite Station Inc.) FM proceeding. AU James F. Trer- 
ney's summary decision granting app. of L&B Broadcasting 
Inc. for new FM station at Muncie became effective April 4. 

Review board made following decision: 

Newark and Jersey City, N.J. (Las Americas Communica- 
tins Inc., et al) FM proceeding. Scheduled oral argument for 
May 17 on exceptions to initial decision of AU Walter C. 

Miller granting app. of Antonin and Garcia for new FM 

station at Jersey City, denying apps. for Newark of Las 

Americas Communications Inc., Caprice Broadcasting 
Group Inc., Comsery Broadcast Group Inc., Multtcultural 
Broadcasting Inc., Coastal Communications Co. and Omni - 
lingual Broadcasting Inc. Each party has 20 minutes for 
argument. Las Americas, Caprice, Comsery Multicultural, 

Coastal and Omnilingual may reserve part of their time for 
rebuttal. By letter, April 16. 

ALJ John H. Conklin made following decision: 

Los Angeles (RKO General Inc., et al) AM and FM pro- 
ceeding. Granted motion by First City Communications and 
dismissed its AM and FM apps. with prejudice. By order, 
April 8. 

ALJ John M. Frysiak made following decisions: 

Bethesda, Md., and Washington (RKO General Inc, et al), 
AM and FM proceeding. By separate orders: granted motion 
by RKO and dismissed Stephen E. Powell's AM and FM 
apps. with prejudice and granted motion by First City Com- 
munications Inc. and dismissed its AM and FM apps. By 
orders, April 8 & 9. 

Mesquite, Tex. (Mesquite Independent School District, et 
al) Ed. FM proceeding. Granted joint request for settlement 
agreement by Southwestern Adventist College and North 
Texas State University that each applicant would amend its 
app. to eliminate any interference to make them no longer 
mutually exclusive; granted the amended apps. of South- 
western and North Texas, and terminated proceeding. By 
MO &O, April 4. 

ALJ Joseph P Gonzalez made following decision: 

Alva, Okla. (Marione Elaine Martin, et al) FM proceed- 
ing. Granted motion by Marione Martin and dismissed her 
app. with prejudice. By order, April 12. 

ALJ Byron E Harrison made following decision: 

Geneva, Ohio (N.E.O. Broadcasting Co., et al) FM pro- 
ceeding. By judge's own motion, dismissed American Eth- 
nic Voice of Northeast Ohio Inc.'s app. with prejudice. By 
order, April 9. 

ALJ Edward J. Kuhlmann made following decisions: 

Prichard, Ala. (WABB Inc., et al) AM proceeding. Grant- 
ed joint request for settlement agreements; dismissed apps. 

of WABB and Alabama Native American Broadcasting with 
prejudice; granted motion for summary decision by United 
Broadcasting Co. and resolved technical qualifications in its 
favor; granted United's app. for new AM station at Mobile, 
and terminated proceeding. By MO &O, April II. 

Owensboro, Ky. (Owensboro Television and Powers Corn- 
munications) TV proceeding. Granted joint request for set- 

tlement agreement; dismissed Owensboro's app. with preju- 
dice; granted Powers' app. for new TV station at 

Owensboro, and terminated proceeding. By MO &O, April 
11. 

ALJ Edward Luton made following decisions: 

Cadillac, Mich. (GRK Productions Inc. and Robin C. 

Brandt) TV proceeding. Granted motion for summary deci- 
sion by GRD and resolved air hazard issue in its favor. By 

MO &O, April 15. 

New York (RKO General Inc., et al) AM and FM proceed- 
ing. By separate orders: granted motion for summary deci- 
sion by BCCL Radio and resolved financial qualifications 
issue in its favor; granted motion by RKO and dismissed 
Stephen E. Powell's AM and FM apps. with prejudice; grant- 
ed motion by Donnie Simpson Enterprises Inc. and dis- 

missed its app. with prejudice; granted motion by Spanish 

Radio for New York Inc. and dismissed its app. with preju- 
dice; granted RKO's motion and dismissed Michael G. 
Lacy's AM app. with prejudice. By orders, April 15. 

ALJ Walter C. Miller made following decisions: 

Miami (Harmony Broadcasting Corp., et al), TV proceed- 

ing. Granted motion for partial decision by Harmony Broad- 
casting Corp. and resolved air hazard issue in its favor. By 
MO &O, April 15. 

Brewer, Me. (Richford Broadcasting Co., et al) FM pro- 
ceeding. Granted joint request for settlement agreement; dis- 
mised apps. of Richford Broadcasting Co. and Stone Corn - 

munications Inc. with prejudice, and granted Castle 

Broadcasting's app. for new FM station at Brewer. By 
MO &O, April 15. 

Boston (RKO General Inc., et al) AM and FM proceeding. 
Granted motion by First City Communications Inc. and dis- 

missed it FM app with prejudice. By order, April 8. 

ALJ Joseph Sterner made following decisions: 

Bakersfield, Calif. (Louis B. Burke Jr., et al) FM proceed- 
ing. By separate orders: granted motion by Louis B. Burke 
Jr. and dismissed his app. with prejudice and granted motion 
for summary decision by Margaret Garza and resolved air 
hazard issue in her favor. By orders, April 8 & IS. 

Fort Lauderdale, Fla. (RKO General Inc., et al) FM pro- 

ceeding. By separate orders: granted motion by Minority 
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Women in Broadcasting Inc. and dismissed its app. with 
prejudice; granted motion by RKO and dismissed Stephen E. 

Powell's FM app. with prejudice. By order, April 8. 

Belmont, N.C. (Scott Neisler, et al) TV proceeding. 
Granted motion by Belmont Telecasters Ltd. and dismissed 
its app. with prejudice. By order, April 15. 

The Dalles, Ore. (Telecrafter Corp. and Raleigh Micro- 
wave Communications) Granted motion by Telecrafter and 
dismissed its app. with prejudice; dismissed Raleigh's app. 
with prejudice, and terminated proceeding. By order, April 
17. 

Call Letters 

Applications 
Call Sought by 

'WOAL -FM 

WCW 

New FM 

Alice Lloyd College. Pippa Passes. Kan. 

New W 

Area Christian Television Inc., Bloomington. 

Ind. 

Existing AM's 

WILL WHGI Keymarket Broadcasting Inc., Augus- 

ta. Ga. 

KMIA KUQQ Command Broadcast Associates of 

Texas Inc., Fort North. Tex. 

Existing FM's 

KXMK KUUL Madera Broadcasting Inc., Madera. 

Calif. 

KKCY KQAK San Francisco Associates. San Fran- 

cisco 

Exbting TV's 

KORC KMTB Mt. Baker Broadcasting Co.. Ana- 

cortes. Wash. 

Call 

WFLZ 

WMHN 

WLLE 

WWRJ 

WSBI 

KEPB 

KDCZ 

Grants 
Assigned to 

New AM's 

HFB Ltd.. Thonotosassa, Fla. 

Mount Holly Radio Co.. Mount Holly N.J. 

Special Markets Media Inc., Raleigh, N.C. 

J & K Broadcasters. Hollywood, S.C. 

Stateline Broadcasting Inc.. Static, Tenn. 

El Paso Hispanic Broadcasting Co.. El Paso, 

Tex. 

Nay FM's 

Delta Communications Inc.. Delta Junction, 
Alaska 

KMDT Mildred Dean Townsend. Seward. Alaska 

'KPRX White Ash Broadcasting Inc., Bakersfield, 

Calif. 

W4BH Argonaut Broadcasting Inc., Camden, Me. 

WOKT 

KSDR 

Existing AMY 

WKOG Cannonsburg Communications, Can - 

nonsburg. Ky 

KLSC Broadcasters tentures. Watertown, 

S.D. 

Existing FM's 

KMFC KZOU Clair Broadcasting Co., Centralia, 

Mo. 

WNQQ WCQO WNOQ Inc., Blairsville, Pa. 



Classified Advertising See last page of Classified Section for rates, 
closing dates, box numbers and other details. 

RADIO 
HELP WANTED MANAGEMENT 

WGIL/WAAG -Galesburg, IL. Our family owned 
AM /FM property needs sales oriented general man- 
ager. Prior experience in either a general manager or 
sales manager position preferred. Resume /salary re- 
quirements to John Pritchard, Galesburg Broadcasting 
Co., P.O. Box 310, Galesburg, IL 61401. 

General manager needed for top 50 market. Resume 
and salary should be sent to Box K -98. 

General managers. Cable TV advertising sales. Ex- 
panding ad interconnect management co. has general 
manager positions available in Pittsburgh, PA, and 
Charlotte, NC, regional offices. Advertising sales & 
management experience required. Resume /salary his- 
tory to Wayne Bullock, President, Cable AdNet, 915 
Two Bala Plaza, Bala Cynwyd, PA 19004. 

Strong sales-oriented general manager. Southern 
market class C FM with AM. Resume to Box K -116, 

Manager. Small market aggressive Ohio AM/FM. Good 
potential. Excellent package. Must be sales- oriented. 
Reply Box K -124. 

Management opening now available with Christian ra- 
dio group. Excellent opportunity for experienced sales - 
oriented individual with solid track record. Announcer 
& sales positions also opening. Resume /references to 
Enterprise Network, 100 N 24th St. W, Suite B, Billings, 
MT 59102. EOE. 

Director of campus radio station needed at Odessa 
College, Odessa, Texas, for one -year position. Must be 
qualified to teach radio/TV classes. For more informa- 
tion /application, call 915 -335 -6606 before May 6, 
1985. Equal opportunity employer. 

General manager. AM/FM combo, attractive Oregon 
city. Great Northwest lifestyle. Very good compensa- 
tion. General manager experience with record of suc- 
cess required. Resume to Box K -72. EOE. 

Station manager. Florida small market FM needs 
hands -on leader Must be knowledgeable all phases of 
daily operation including carrying account list with suc- 
cess. Need to be community -minded & profit oriented, 
with proven track record. Station's already a winner, 
plus we have CP for new AM. Perfect first or second 
management position. Resumes, salary requirements, 
references to Box K -140. EOE. 

Sales manager. Small market Southeast FM group 
seeking leader with ideas. Must carry own list while 
helping sales team set and reach their goals. Grow with 
us. Resumes, sales history, references to Box K -141. 
EOE. 

General manager. 100 KW FM, southeast Montana. 
Great opportunity for person with proven sales record 
who can manage 60 W. Fourth St., St. Paul, MN 55102. 

General sales manager. AM /FM combo. Highly rated 
stations. good revenue, experienced only. Ability to 
train and motivate. Very good growth opportunity Resu- 
me /references to WTIPM/VSR, Box 3697, Charleston, 
WV 25336. Equal opportunity employer. 

General sales manager- hands -on manager. AM /FM 
station, LaGrange, TX. If you can demonstrate success 
in this market, will have opportunity to move up to top 
50 markets. Excellent salary/benefits with multi- opera- 
tor. Resume to P.O. Box 27206, Houston, TX 77027. 

HELP WANTED SALES 

New Orleans. WBYU, class C FM, highly visible growth 
mkt., seeks salesperson with 3-5 yrs. experience posi- 
tioning an easy listening format. Excellent sales oppor- 
tunity & upward mobility with Swanson Broadcasting. 
Richard Lamb, VP /GM, 504 -525 -9600. 

Sales manager for world wide religious/commercial 
radio group. Excellent opportunity Salary plus commis- 
sions. Extensive travel required. Advancement to 
VP /GM possible. Call Jim Slaughter, Beacon Broad- 
casting, 404 -324 -1271. 

Sunbelt Christian music station seeks aggressive sa- 
lespersons. Excellent opportunities and benefits. Sala- 
ry Based on experience. Resume to KLMB, P.O. Box 
21480, Shreveport, LA 71120. 

Account executive. WRCN/WRHD, Long Island, ex- 
panding its sales staff. Minimum 3 years' radio exper- 
ience required. Resume to President, WRCN/WRHD, 
PO Box 666, Riverhead, NY 11901. EOE. 

Sales manager. Midwest region. Progressive, growing 
company seeks person with proven track record of 
selling both rated & nonrated stations. Must have re- 
cord of personal sales success and have proven sales 
management success in leading & teaching. If you're a 
super achiever and feel you have potential to lead sev- 
en radio stations to record performance, then look no 
further. Resume to Mortenson Broadcasting Co., 1200 
S. Broadway, Lexington, KY 40504, or call immediately, 
606 -254 -4065. 

Community Club Awards (CCA), 30 year old media 
merchandising plan, has immediate openings for re- 
gional sales representatives. Fulltime, Monday- Friday 
travel. Media management sales required. Draw 
against substantial commission. Call /write for personal 
interview John C. Gilmore, President, P.O. Box 151, 
Westport, CT 06881 203 -226 -3377. 

Quickly growing NE group seeks account execs. who 
can street sell & have poise, finesse & smarts to be 
groomed for management positions. Will consider 
training top notch college grads. Write Box K -107. 

Northern Illinois. Aggressive high -energy radio sale- 
sperson needed immediately. Solid, established posi- 
tion open due to move up by current executive. AM /FM 
ABC affiliate. Join five other pros: learn the business. or 
bring your experience to us. Resume to Jay Emrick, 
Sales Manager, WLPOMIAJK, P.O. Box 215, LaSalle, IL 

61301. Equal opportunity employer, M /F. 

Combo sales/announcer. Strong sales required. 
Good dollar opportunity Resume /references to Station 
Manager, KCJJ, Box 2118, Iowa City, IA 52244. 

Strong local -oriented salesperson to sell most excit- 
ing new format, music videos. You'll work in Gainesville. 
FL, home of University of Florida. TV-69 is Florida's first 
24 hour music video station. Truly radio with pictures. 
You must be creative, hard hitting, with at least two 
years' successful local radio sales experience. Re- 
sume to GM, TV-69, 1001 Waldo Rd., Gainesville, FL 
32601. EOE. 

Florida -Tampa Bay area. Killer closer plus real radio 
promoter to work tight with new GM. Great AM signal - 
let's talk your special deal; turn this sleeping monster 
around together, Now! Bob, 813 -578 -1040. 

Sales manager. Central PA FM. Prove your ability, be- 
come GM in one year. Must carry own list, must be 
highly -motivated. Absentee owner. Resume /income re- 
quirements to Box K -133. EOE. 

If you're ready for the responsibility and challenge of 
being general sales manager in one of the country 
toughest, most competitive markets, our nationally 
known and respected group owned, country format- 
ted. medium market, Texas combo wants to hear from 
you. Resume to Box K -147. 

Excellent sales /ownership opportunity for bright 
problem solver on the way up. Must be strong in sell- 
ing, writing, organizational skills. 3 -5 years' exper- 
ience. If you want to get into ownership, this position's 
for you. Resume /three selling success stories to WGEN 
AM -FM, Geneseo, IL 61254. 

One of Houston's dynamic and respected radio sta- 
tions is expanding. Two professional sales executives 
needed. Experienced direct and agency accounts. 
$30,000 first year. Immediate openings. Resume to 
KCOH, 5011 Almeda, Houston, TX 77004, or call Sales 
Manager, 713 -522 -1001. EOE. 

Account executive. New KSMG. San Antonio's fastest 
growing FM station, needs experienced highly motivat- 
ed pro. EOE. Rush resume, references, income history 
(in confidence) to Sales Manager, KSMG Radio, 8930 
Fourwinds, Ste: 500, San Antonio. TX 78239. 
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General sales manager. Orlando, FLS hottest CHR, Y- 

106. Must have experience, drive, knowledge. Must be 
enthusiastic, dynamic, energetic. Must want to lead a 
very professional sales staff. Must want to earn top $$. 
Resume to Alan Rock, VP /GM, WHLY, 233 North Lake 
Blvd., Altamonte Springs, FL 32701. 

HELP WANTED ANNOUNCERS 

Afternoon drive DJ. Sunny FL station. Need fast mov- 
ing rock DJ able to relate to audience. Above average 
salary. T &R to P.O. Box 278, Ft. Myers, FL 33902. EOE. 

Sports -talk host. Good knowledge of baseball, foot- 
ball for San Diego station. Tapes /resumes to Producer, 
6 Birchwood Trail, Ormond Beach, FL 32074. 

Announcer. Daytime shift plus production. Audition to 
WCOJ, PO. Box 1408, Coatesville, PA 19320. Good 
salary/benefits. EOE. 

HELP WANTED TECHNICAL 

Chief engineer. Class A FM/100KW AM. Coastal New 
London, Conn. Automation & AM direction experience 
required. Immediate position, top stations. Growth 
company. EOE/M /F Call Gary Girard, 203 -442.5328. 

Chief engineer. KMET-FM, Los Angeles, top rated 
AOR station, seeks experienced chief engineer to 
head its engineering department. Applicants must be 
experienced at studio construction and maintenance, 
remote broadcasts, transmitter and antenna construc- 
tion and maintenance. Please send resumes to Philip 
Harris, Director of Engineering, Metromedia Radio, 
19th and Walnut Sts., Philadelphia, PA 19103 -9467. 
EOE. 

HELP WANTED NEWS 

Producer /director: KUMR -FM seeks applicants for 
position of producer /director for news and public af- 
fairs. Position is responsible for reporting and deliver- 
ing of station's local news and public affairs program- 
ming. Minimum qualifications: Bachelor's degree in 
communications -related area, or equivalent combina- 
tion of education and experience from which compara- 
ble knowledge and abilities can be acquired, and one 
year of radio broadcasting /production experience. 
Education and experience in broadcast journalism de- 
sirable. Starting salary: $16,794. Deadline for receipt of 
completed applications: May 17,1985. For application 
forms & details regarding required audition tape, con- 
tact Personnel Services, G -1 Parker Hall, University of 
Missouri -Rolla, Rolla, MO 65401, 314-341 -4241. 
UMR, an AA/EOE. 

Creative general assignment reporter with strong an- 
chor /writing skills needed immediately Sports back- 
ground, video experience a plus. Tape /resume /salary 
requirements in first letter to Bill Elliott, Program Direc- 
tor, WILE/WCMJ, Cambridge, OH 43725. 

News coordinator. Public radio station KXCV -FM. Su- 
pervise student news staff, produce /write news fea- 
tures. produce features for weekly magazine program. 
Salary. $14,000 -$15,000 plus benefits. Bachelor's de- 
gree required, Masters degree and /or two years' ex- 
perience preferred. Letter of application, resume, tape, 
any supporting materials to Director of Personnel, 
Northwest Missouri State University, Maryville, MO 
64468. Affirmative action /equal opportunity employer. 

Reporter. WOSU -AM. Observe news events, interview 
newsmakers, & prepare stories. Prepare and an- 
nounce news and informational programming. Oper- 
ate AM or production console and related equipment. 
Candidates must have Bachelors degree in journal- 
ism, communications or related field, or equivalent 
combination of education and experience. Previous 
professional broadcast journalism experience re- 
quired. Works some overtime & holidays. Starting sala- 
ry: $14,640 -$16.200. Candidates should send resu- 
me /audition tape by May 10, 1985, to Professional 
Employment Services. Ohio State University, Lobby, Ar- 
cher House 2130 Neil Ave., Columbus, OH 43210. 
Equal opportunity /affirmative action employer. 



Producer/writer. Responsible for development and 
production of KUAT radio news and public affairs pro- 
grams. One years' experience with degree in commu- 
nications- related discipline, or five years' experience in 
lieu of degree. Salary-$18K plus generous benefits. 
Resume and aircheck demonstrating newswriting, 
newscasting and public affairs work to Employment 
Office, University of Arizona, 1717 E. Speedway, Tuc- 
son, AZ 85721, by May 24, 1985. University of Arizona, 
an equal opportunity/affirmative action employer. 

HELP WANTED PROGRAMING 
PRODUCTION AND OTHERS 

Extremely creative fulltime production specialist for 
medium S. FL metro market. Nbrk closely with sale- 
speople, help provide idea tapes that sell the prospect. 
T &R: P.O. Box 278, Ft. Myers, FL 33902. EOE. 

Program director. Midwest region. Progressive, grow- 
ing company seeks individual with dynamic personal- 
ity. Must have proven track record in radio with on -air 
and talk show host experience, program management 
experience, and capable of speaking in churches and 
religious organizations. If you have desire to serve as 
program director for an ever expanding company, then 
send resume to Mortenson Broadcasting Co., 1200 S. 
Broadway, Lexington, KY 40504, or call immediately, 
606 -254 -4065. 

Operations director /program director needed for win- 
ter /summer /university resort area, NC mountains. Ex- 
cellent opportunity to grow for right person with music, 
promotions, sales, people skills. Good salary. Tape /re- 
sume to WATA, P.O. Box 72, Boone, NC 28607. No calls, 
please. 

Editor /studio coordinator for 2 national radio series. 
See ad under TV display 

PDI Proven communicators move up! Great NE small 
market chance to run the show! Resume /written work 
history to Box K -73. EOE,M /F. 

SITUATIONS WANTED MANAGEMENT 

Looking for first GM position. Energetic college grad, 
8 years' experience in radio, production, promotion 

dium market. Can do it all: on -air, sell, lead, motivate. 
Box K -125. 

Seeking PD position. 9 -years major market. Michael 
Ryan, 3053 N. Evergreen, San Diego, CA 92110, 619- 
223 -4702. 

General manager. Programming and sales track re- 
cord. All markets considered. Prefer FM or combo situ- 
ation. Box K -138. 

General manager. 25 years experience in radio, agen- 
cy, TV Sales oriented, highly motivated broadcast pro- 
fessional. Presently employed. Prefer medium or large 
market. Box K -144. 

High powered general manager. Sales intensive, self 
motivated, disciplined in winning battles of sales and 
profits. 20 years' management. Solid professional; ef- 
fective management skills. Strong leader /motivator. 
Top credentials. Box K -149. 

The best managers have done it all! My background 
includes programming, community involvement, sales, 
automation, computers, startups, takeovers, manage- 
ment skills. I'm ready to manage your station. Prefer 
West, Northwest. Rocky Mountain areas. Michael, 
308 --384 -6453. 

SITUATIONS WANTED SALES 

VP /sales with over ten years' experience in major mar- 
ket. Professional broadcaster with degrees in commu- 
nications & marketing. Expert in problem solving, moti- 
vating, and selling, with outstanding bottom -line 
proven track record and highest possible references. 
Box K -117. 

SITUATIONS WANTED ANNOUNCERS 

10 yrs.' experience. College grad. Mgmt. experience. 
Self- starter, innovator, motivator. Shane, anytime, 
602 -820 -7103. Available immediately. 

Guaranteed numbers! In the business 27 years. PD or 
jock. Big band specialist, knowledgeable, have per- 
sonalized celebrity promos, & interviews, quizzes, nos- 
talgia. You name it, I have it! Need living wage. Jack 
English, 3370 Almond St., Philadelphia, PA 19134, 
215-426 -0797. 

Recent college graduate with two years' experience 
looking for start. Strengths in top 40, AOR, MOR, any 
other. Strong in sports related areas. Willing to learn, 
and master anything. Howard, day or night, 216-381- 
3960. 

Anywhere now. Entry level position. Good production, 
copy, news. Ted, 319-872 -3651. 

Anywhere now! Broadcast school graduate. Entry lev- 
el. Want CW, AC, good production. Randy, 815 -789- 
3304, days, CST. 

Talk show host -newsman for medium or large market 
position. Highly successful track record of number one 
ratings and community involvement. Alaska, Hawaii, 
OK. Michael Gray, 303 -759 -8854. 

20 year pro. Ace DJ, award- winning news, super pro- 
duction. Country boy with class. Dependable adult. No 
booze or drugs. Prefer AZ, KY, TN. Consider any genu- 
ine offer. John, POB 12143, Columbus, GA 31907, 
404 -561 -3697. 

3 years on-air experience before taking internship in 
Chicago. Internship's now complete; I'm itching to get 
back on the airwaves. Most formats. Will relocate. Jim, 
312 -598 -8543, anytime. 

College graduate seeking entry level position, medi- 
um market. 3 years' experience on -air and production 
in small market. Cristie Muss, 123 S. 10th St., Wést 
Point, KY 40177, 606-623- 8335; 502- 922 -4751. 

Freelancing's OK; permanent gig preferred. Currently 
freelance voice, copywriter, researcher. 4 1/2 years' 
cumulative experience. Wbrked AOR, country, progres- 
sive formats -all welcome. Versatile self- starter. 3rd 
phone, degree, broadcast grad. Southeast, surround- 
ing states. Janet Lynch, 3743 Deep Dale, Louisville, KY 
40207, 502 -895 -5208. 

Available now! Previous parttime experience. Prefer 
Ohio, adjoining state, or Alaska. Prefer Evenings. 
Doug, 419-387 -7761. 

Talk show pro available for medium to large market. 
Ten years news -talk experience. Available immediately. 
Mike Gray, 303 -759 -8854. 

Ten year pro seeks position in announcing or program- 
ming. Former program director with variety of exper- 
ience including copywriting, production, news, auto- 
mation. Prefer Michigan; will relocate. Bill, anytime, 
517 -393 -0338. 

SITUATIONS WANTED TECHNICAL 

Chief. AM /FM, studio, transmitter, station design, con- 
struction, maintenance, operation. 20 -year broadcast 
vet. Stable family man, non -smoker, non -drinker. Exper- 
ienced news director, PD, commercial production 
whiz, personality morning show, any format. Seeking to 
relocate: West, SW South. 314 -735 -4841, after 5 PM 
CDT. 

SITUATIONS WANTED NEWS 

Sportscaster. Energetic reporter, anchor, basketball, 
football, baseball PBP. Also hosted talk show Seeks 
PBP opportunities and studio work. Jim, 315 -736- 
7221. 

Freelance college football PBP sought by major mar- 
ket sportscaster with major college and NFL PBP ex- 
perience. Box K -108. 

Experienced sportscaster in areas of PBP, commen- 
tary interviewing, writing. Interested in relocating im- 
mediately. Mike, 312 -652 -2452, for more info. 

Sports/news position sought. Accurate /objective PBP, 
relevant, solid reporting skills and credentials. 201- 
763 -5587. 

Top quality anchor- reporter looking for new opportu- 
nity in medium or large market. 10 years' experience. 
319 -386 -8977. 

Sports anchor /reporter. Award- winning sports an- 
chor /reporter/writer /editor. 15 years' solid experience, 
including reporting, show host, PBP as well as own 
video tape editing in nation'; #2 market. If you want an 
exciting, dedicated approach to sportscasting, I'm 
your man. Will work weekends and /or reporting if week- 
days not available. Walt, 415 -992 -0669; write 783 
Skyline Dr., Daly City, CA 94015. 
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SITUATIONS WANTED PROGRAMING 
PRODUCTION, OTHERS 

Well- experienced all phases operations. Good pro- 
duction /references. Minimum $375 /week. 904 -744- 
5750, nights, EST, Andy 

Energetic sports producer /editor. Wants position at 
small /medium market station. Degree in broadcasting. 
Hard work and dedication, or your money back. Brad, 
415-436 -7151. 

Production wiz, seven years 4 -track experience, 
seeking production director slot with Northeastern sta- 
tion, but will scrub toilets in Taiwan for right price. Dedi- 
cated, diverse, detail- conscious. 718 --642 -2305 any- 
time. 

Ten year pro seeks position in announcing or program- 
ming. Former program director with variety of exper- 
ience including copywriting, production, news, auto- 
mation. Prefer Michigan; will relocate. Bill, anytime, 
517 -393 -0338. 

Gal- Friday. Announcer- producer -salesperson -news- 
talk -writer- management. 27, college, from radio family 
Prefer small /medium market. Box K -152. 

Versatile organizer, experienced in programming, 
play by play, news, sports, sales , management. Suc- 
cessful morning show performer & major college PBP 
specialist. Involved in community. Seeking responsible 
position. Box K -158. 

TELEVISION 
HELP WANTED MANAGEMENT 

General managers.Cable ad interconnect manage- 
ment co. has general manager positions available in 
Pittsburgh, PA, and Charlotte, NC, regional offices. Ad- 
vertising sales & management experience required. 
Resume /salary history to Wayne Bullock, President, Ca- 
ble AdNet, 915 Two Bala Plaza, Bala Cynwyd, PA 
19004 

Deputy director of development. Growing public TV 
station serving northern Wést Virginia seeks dynamic 
manager for number two development post. Responsi- 
ble for several of station's key fundraising events and 
programs. Plays major role in on -air pledge drives. 
Qualifications: - at least two years' solid development 
experience. Excellent communications skills. Hands - 
on experience in corporate solicitations. Previous fun- 
draising activities should reflect considerable degree 
of innovation and resourcefulness. Salary $20K plus 
excellent fringes. Apply by May 3 to Personnel, WNPB- 
TV, P.O. Box TV-24, Morgantown, WV 26507. 

General manager /group VP. Need capable general 
manager with broad experience to manage 35 -chan- 
nel, 23,500 sub. Guam Cable TV and co- located FM 
station. Must be able to represent company to public, 
including editorials. MBA or other advanced degree 
helpful. Outstanding opportunity with high autonomy to 
manage system with extensive news and other suc- 
cessful local origination. Will be group VP for state of 
art, number one FM on booming, tropical Guam & near- 
by 2,500 sub Saipan Cable TV Salary, bonus, stock 
options attractive to executives earning in mid 50'. 
Resume to Lee M. Holmes, President, Guam Cable TV, 

California Office, 92 W Bellevue Dr., Pasadena, CA 
91105. 

Business manager. TV station, part of major broad- 
cast company, seeks business manager. Must be 
knowledgeable and experienced in all facets of ac- 
counts receivable, payable, depreciation, tax, caredit/ 
collections, as well as automated accounting system & 
normal braodcast business practices. Must be able to 
initiate procedures and manage personnel. Broadcast 
experience preferred. Excellent company benefits. Re- 
ply in resume only to Box K -157. Salary commensurate 
with experience. 

HELP WANTED SALES 

General sales manager - Leading network station in 
this medium sunbelt market. Replies confidential. Re- 
sume /salary history to Box K -95. 



TV account executive-KENS-TV, San Antonio's lead- 
ing television station, has excellent opportunity for ac- 
count executive in one of the country's hottest growth 
markets. Qualifications must include at least two years 
television sales experience and extremely strong apti- 
tude for new business development. Complete resume 
with references to Arthur Emerson, Local Sales Man- 
ager, KENS -N P.O. Box TV-5, San Antonio, TX 78299. 
No calls, please. Applications must be received by 
May 10, 1985. KENS -N a CBS affiliate, a division of 
Harte -Hanks Broadcasting, and an equal opportunity 
employer. 

GSM. Top ten market independent TV wants general 
sales manager. Heavy GSM experience a must. Send 
complete resume to Box K -119. Equal opportunity em- 
ployer. 

Local sales manager. #1 CBS Affiliate, Sunbelt, seeks 
experienced professional with strong local sales back- 
ground. Good research, communication, prior man- 
agement a must. Resume, salary history, sales philos- 
ophy to WTVR -N 3301 W Broad St., Richmond, VA 
23230. EOE. 

Local sales manager. Group -owned ABC affiliate 
Greensboro /High Point/Wnston -Salem market, seeks 
experienced manager to lead our local staff. Ideal can- 
didate will be experienced in research, capable of mo- 
tivating, aware of market dynamics. Reply to General 
Sales Manager, WGHP -N Box HP -8, High Point, NC 
27261. EOE. 

Sports syndication sales. Experienced advertising 
sales rep. NY based to sell NYC & some travel. Small 
co. /great opportunity. Resume to P.O. Box 20292, Dag 
Hammarskjold Convenience Center, NYC, 10017 

Independent sales. Aggressive self- starter with em- 
phasis on new business development. Assume local/ 
regional list. At least one year's experience. Call Jess 
Sessoms, LSM, 919- 274 -4848. 

National sales manager. Top 100 independent. Must 
have experience in working with national representa- 
tive and agencies. Sales developement experience de- 
sirable. Resume to Box K -139. 

Local TV sales manager. EOE. Send resume to Steve 
Robinson, General Manager, KJCT -TV, P.O. Box 3788, 
Grand Junction, CO 81502. 

National /regional sales opportunity with 4- station re- 
gional TV network, 146th ADI. Must have experience in 
working with national representative and agencies. 
Sales development experience desirable. Resume to 
Dave Stuart, KFYR -TV, Box 1738, Bismarck, ND 58502. 
Equal opportunity employer. 

HELP WANTED TECHNICAL 

TV broadcast maintenance technician. Four years' 
experience. SBE certification. 1st or general license. 
EOE. Walt Alliss, KCRG -TV, 2nd Ave. at 5th Street SE, 
Cedar Rapids, IA 52401. 

ENG maintenance engineer. Because of an expand- 
ing operation, KTUL -TV has immediate opening for 
ENG maintenance engineer. ENG maintenance engi- 
neer will maintain and repair ENG cameras, VCRs, 
editing facilities, and various related equipment. Prefer 
two years' college or technical training in related field 
or three years' technical experience in TV Applicant 
should have mechanical abilities. General radio -tele- 
phone license or equivalent required. Resume to Per- 
sonnel Director, KTUL-TV, Inc., PO. Box 8, Tulsa, OK 
74101; or apply in person at KTUL studio Lookout 
Mountain. between 8:30 am -5:30 pm, Monday through 
Friday Equal opportunity employer. KTUL provides 
very competitive salary/benefits package. 

Technical/maintenance engineer for major Connecti- 
cut cable company's local origination /commercial pro- 
duction/public access operation. Troubleshoot/main- 
tain 3/4" system for studio and van. Register and phase 
cameras. Occasional camerawork. Salary commen- 
surate with experience. Excellent benefits. Resume to 
Dinah Wsper, Storer Cable TV 190 Whalley Ave., New 
Haven, CT 06511. Equal opportunity employer. 

Major market East Coast independent UHF broad- 
caster needs chief engineer. Position offers heavy re- 
sponsibilities and commensurate salary. If you're a 
well -organized engineer with both technical qualifica- 
tions and administrative ability, send resume to Box K- 
126. 

Northern Arizona University seeks qualified engineer 
to supervise production studio. Must have extensive 
background in installation and maintenance. TK -446, 
VPR -1's, 3/4 ", 1/2" maintenance. Some remotes. Keep 
records of plant, plan technical development on cam- 
pus. Salary range $23,000 to $28,000. based upon 
training /experience. Excellent benefits/lifestyle. Dead- 
line May 15, 1985. Resume and three letters of recom- 
mendation to Dean Charles Aurand, College of Cre- 
ative and Communication Arts, Northern Arizona 
University, Flagstaff, AZ 86011. EOE. 

RF supervisor sought by San Diego's KPBS stations 
for new TV /FM facility Responsibilities include installa- 
tion and maintenance of all RF systems, including 
broadcast transmitters, translators, ITFS network, sat- 
ellite terminals and microwave. UHF transmitter mainte- 
nance experience essential Salary range starting at 
$25,920. Liberal benefits. Applications accepted 
through May 28, 1985. Make application to M.L. Mur- 
phy, Personnel Services, San Diego State University, 
San Diego CA 92182. EOE/AA/Ttle IX employer. 

Maintenance engineer. CBS TV station, eastern North 
Carolina, needs engineer with quad tape maintenance 
experience. Applicant should have minimum exper 
fence of two years. Should be familiar with stUdio cam- 
eras and their set up. Experience in general solid -state 
repair helpful. Resume /salary requirements to Chief En- 
gineer. WNCT -TV, PO. Box 898, Greenville, NC 27834. 
EOE. 

TV engineer and program/promotional manager need- 
ed at Odessa College, Odessa, Texas, for its new non- 
commercial PBS TV station. Engineer must have 3 -5 
years experience, UHF operations preferred. Manager 
must hold Bachelors degree, have 3 -5 years exper- 
ience. For more information /application, call 915 -335- 
6606 before Apr. 30, 1985. Equal opportunity employ- 
er. 

Video engineer. Asst. chief position; ideal candidate 
will have strong Ampex Quad maintenance experience 
& FCC license. Resume to Box B, Videocom, 502 Spra- 
gue St., Dedham, MA 02026. 

Chief engineer. School of cinema -N USC. Perform 
highly complex work in installation, maintenance. modi- 
fication of TV equipment and systems. Supervise stu- 
dio, field, and post production engineering efforts. Act 
as project director regarding studio facilities planning, 
construction, and systems design. Min. req: degree or 
related experience, current FCC license Solid knowl- 
edge of Ampex and related equip.. must be able to 
repair /modify video /audio equipment. Salary commen- 
surate with qualifications. Resume /letter to Rita Staf- 
ford, Personnel Adm., School of Cinema -TV University 
of Southern Califomia, Los Angeles, CA 90089 -2211. 
Affirmative action/equal opportunity employer. 

Chicago Access Corporation seeks experienced 
chief engineer. Evaluate studio sites, design facilities 
(studio, mobile van, portable. 6- channel origination); 
select, install, maintain, repair equipment. Knowledge 
of cable microwave & EFP /ENG necessary. Resume/ 
salary history by May 20 to Personnel, Chicago Access 
Corp., 220 S. State St., Ste. 312, Chicago, IL 60604. No 
phone calls, please. Equal opportunity employer. 

#1 east coast station, top 100 market, seeks exper- 
ienced transmitter engineer. Salary commensurate 
with experience. Resume to Rich Purdy, CE, P.O. Box 
2325, WCTI -TV New Bern, NC 28560. 

Chief engineer. UHF ABC affiliate, Gulf Broadcast 
Group. Responsible for overall engineering operation, 
including studio & transmitter maintenance, general 
trouble -shooting, crew training & supervision, budget- 
ing, FCC compliance. Candidate should have exper- 
ience which would enable her/him to coordinate studio 
relocation to new site within the next year. Resume/ 
salary requirements to Scott Vaughn, GM, KESO -TV, 
PO Box 4200, Palm Springs, CA 92263. EOE. 

Broadcast operations maintenance technician for 
Ohio's largest cable system. Will be responsible for 
maintaining master control, studio, edit and remote 
truck equipment. Must have formal training or equiv- 
alent experience in repair of Sony 3/4" VCRS Ikegami 
cameras, TBCS, related production gear. 1" VTR repair 
and operations experience preferred. We seek motivat- 
ed, reliable individual for this position. You'll love Cin- 
cinnatis rejuvenated center city, big league sports 
teams, and wide variety of top notch entertainment 
options. Excellent benefits. Resume /salary history to 
Doug Miller, Warner Amex Cable. 11252 Cornell Park 
Dr., Cincinnati, OH 45242, 513 -489 -5972. Equal oppor- 
tunity employer, M /F /H. 
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Studio maintenance tech plus help with transmitter. 
FCC. license required. KSTS -N, 2349 Bering Dr., San 
Jose, CA 95131, attn. Chief Engineer. EOE. 

State-of-the-art mobile unit needs engineer in charge. 
Experience on TK -47's, BVH- 20006, Abekas digital 
systems Chyron 4100 necessary. Competitive salary/ 
benefits. Mobile unit supported by large established 
production facilities. Contact Hal Lipman, E.J. Stewart, 
Inc, 215-626-6500. EOE/MF. 

Chief engineer. Chicago TV commercial production 
company seeks experienced, self starting chief engi- 
neer. This key person will be responsible for compo- 
nent level maintenance and operation of broadcast vid- 
eotape editing equipment, cameras, VTR's, & other 
digital electronics. Minimum 5 years experience a plus, 
not essential. Resume /salary requirements in confi- 
dence to Neal Kesler, Airfax Productions, 727 N. Hud- 
son, Chicago, IL 60610. 

HELP WANTED NEWS 

News director. Experience required. Need innovative. 
committed news director to run news operation deter- 
mined to be #1 in market -medium market. Excellent 
salary/fringe benefits. Resume to Box K -67. Equal op- 
portunity employer. 

Reporter -photographer. Small market N East Coast, 
strong news operation expanding staff. Need reporters 
who can shoot ENG & edit 3/4 ". Must have had hands - 
on experience. Want to see resume tape first. No phone 
calls. Send it to Karen Adams, News Director, WMDT- 
N 202 Downtown Plaza, Salisbury, MD 21801. EOE, 
M -F. 

Group owned Pacific Northwest CBS affiliate seeks 
general assignment reporter to objectively report 
news, human interest, & feature stories. College de- 
gree, two years experience preferred. Resume /tape to 
Jan Allen, KREM -TV P.O. Box 8037, Spokane, WA 
99203. 

Group owned Pacific northwest CBS affiliate seeks 
weekend anchor /producer and weekday reporter to 
coordinate, produce, deliver weekend newscasts. 
Write and report news & feature stories. College de- 
gree, 2 -3 years TV news reporting &/or anchoring ex- 
perience preferred. Resume /tape to Jan Allen, KREM- 
N, P.O. Box 8037, Spokane, WA 99203. 

Weekend weatherperson- reporter for #1 station. Top 
60 market. Experienced candidates only Familiarity 
with ColorGraphics system a plus. Successful appli- 
cant will be currently working as weatherperson-report- 
er. Tapes/resumes to Rick Gevers, News Director, 
WTOL -TV, P.O Box 715, Toledo, OH 43695. No phone 
calls, please. EOE, M/F. 

News producer for hour at six. Nest coast ABC affiliate 
hiring aggressive, involved innovator to coordinate - 
/produce informative, watchable newscast. Put your 
hustle, skills and ideas to work where they'll count. 
Tape /resume to Tom Moo, News Director, KNTV -N, 645 
Park Av., San Jose, CA 95110. EOE. 

Looking for the best in news talent and management? 
Contact Steve Porricelli or Barbara Bresnan, Primo 
People, Inc., Box 116, Old Greenwich, CT 06870, 203- 
637 -3653. 

Anchor /reporter. News reporter needed for morning 
and noon newscasts. Strong reporting skills & some 
anchoring experience required. Resume/tape/salary 
requirements to Personnel Manager, WPEC TV-12, Fair- 
field Dr., W. Palm Beach, FL 33407. EOE, M/F 

Weathercaster. Experienced professional needed for 
morning & noon weathercasts. Meteorologist pre- 
ferred. Resume /tape /salary requirements to Personnel 
Manager, WPEC TV-12, Fairfield Dr., W Palm Beach, FL 
33407. EOE, M/F 

Self motivated TV news personalities, including an- 
chors, reporters, sportspeople, sought by group - 
owned stations, 4 Midwest mkts. Good pay, excellent 
benefits, room to advance. Resume to Box H -81. EOE. 

TV news reporter. Major Eastern market. Must be 
strong on -air personality with top journalistic skills. Ex- 
perience in general assignment reporting &'livé cover- 
age essential. Resumes to Box K -132. EOE 

Experienced anchor /reporter. Southern CBS TV news 
station. ENG camera -editing experience required. 
EOE. Resume to Box K -146. 



Consumer reporter: 2 years experience as TV report- 
er, consumer experience helpful. Tape /resume to Alan 
OldfieId, KGAN -N P.O. Box 3131, Cedar Rapids, IA 
52406. 

Location producers/unit managers. Medical news 
gathering service seeks location producers/unit man- 
agers, world -wide, to coordinate location shoots at ma- 
jor and single -sponsored medical meetings, on a per 
assignment basis. Resume to Unit Manager Search. 53 
E. 34th St., Third Floor, NY, NY 10016. 

Experienced news director. Top rated CBS station 
seeks motivator strong on organization and develop- 
ment skills. NYT owned; competitive salary/benefits. 
Contact GM, KFSM -TV 501- 783 -3131. EOE. 

Tallahassee bureau: Two positions! Experienced re- 
porter and a photographer /editor to cover Florida state 
government. Must be able to make politics and govern- 
ment interesting and relevant to our viewers. Resume 
and references to Box K -155. 

HELP WANTED PROGRAMING 
PRODUCTION & OTHERS 

Promotion manager. Network affiliate, growing South- 
east market. Group station. Must be strong in writing 
apd production skills. Minimum 3 years experience. 
Resume /salary requirement to Box K -113. EOE. 

Producer -director. Aggressive Southeast network af- 
filiate seeks experienced director for weeknight news- 
casts. Must do own switching, have experience in all 
news production aspects. do commercial production, 
supervise crew Resume /salary requirements to Box K- 
114. EOE. 

Connecticut Public Television seeks experienced 
production crew person. Strong camera, lighting, and 
ENG background essential Deadline: May 15, 1985. 
EOE, M/F Resume to Mary Sullivan, CPN, 24 Summit 
St., Hartford, CT 06106. 

Production manager. Public TV Experience in remote/ 
studio production, scheduling, taking charge. Box 
2038, Merrifield, \A 22116-2038. EOE. 

Editor /studio coordinator. W broadcast -quality facili- 
ty. See ad under TV display 

Graphic designer. CBS affiliate, 13th market seeks 
top -notch artist who can do it all! We want creative 
person with broadcasting and production experience 
to follow a project all the way through. Successful can- 
didate will have at least three years' formal art training 
and hands -on experience in illustration, TV production, 
computergraphics, set design, and photography You'll 
work with the best; use state -of- the -art equipment. Re- 
sume /tape to Tm Ravenna, Art Director, WNJ -N Mi- 
ami, FL 33128. 

Artist Cox Communications/ABC affiliate needs inno- 
vative artist. Commercial graphic, type setting, stat 
equipment experience required. High quality, quick 
turn around on daily basis. Portfolio required. Call 704- 
335 -4831; mail resume to Personnel, WSOC -TV, Box 
34665, Charlotte, NC 28234. EOE,M /F. 

Promotion writer /producer. Position available for cre- 
ative individual with strong writing/production skills. 
Must have minimum 2 to 3 years' experience. Job en- 
tails radio, N, print advertising, image and news. Re- 
sume, W video tape, 71/2 IPS demo reel to: J. Pippert, 
KTVI -N 5915 Berthold, STL, MO 63110. 

ArtisUpromotion assistant. Responsibilities include 
Layout and design of newspaper, magazine and out- 
door advertising, editing and producing quarterly 
newsletter, assisting promotion manager with writing, 
shooting, editing, and post production, assist with oth- 
er special projects. Requirements: 1 -2 years design 
and layout experience, college degree desired, not 
mandatory. No phone calls. Write W. Carroll Ward, Vice 
President/Programming, WNM TV 9, P.O. Box 1848, 
Columbus, GA 31994. Equal opportunity employer. 

Assistant art director. Layout and finished art for all 
aspects of print advertising and TV graphics including 
newspaper and magazine ads, sales & promotion 
pieces, posters, billboards, set design & on-air graph- 
ics. Position interacts with various station departments, 
suppliers and printers. Need 3 -5 year professional with 
strong layout and design sense. Information and salary 
requirements to Larry Maisel, Station Manager, WBNS- 
TV P.O. Box 1010, Columbus, OH 43216. Equal oppor- 
tunity employer, WE 

Photographer/technician. Cox/ABC affiliate needs 
news photographer/technician. Field videotape, oper- 
ate live unit and edit. Experience required. Tape /re- 
sume to Personnel Dept., WSOC -TV, Box 34665 Char 
lotte, NC 28234, 704-335-4759. EOE, M/F 

SITUATIONS WANTED MANAGEMENT 

Major market local sales manager ready for next chal- 
lenge as medium market NSM or GSM. Broadcasting 
professional with depth of experience and excellent 
track record. Box K -82. 

Syracuse University TV graduate with MBA, two 
years' experience, seeks business manager position. 
203 -968 -0752. 

General manager! 32 years practicing TV-since age 
23. Outstanding achievements! 5 stations -1 major -mar- 
ket independent! Expertise: Management, sales. 
news, programming, promotion! Achieves turnar- 
ounds, startups, multiple- station administration /devel- 
opment! Knowledgeable, aggressive! Outperforms 
competitors. Produces spectacular sales, profits, pres- 
tige! 619 -353 -8033. 

SITUATIONS WANTED TECHNICAL 

Chief engineer, director of engineering. 16 years ex 
perience top 20 market. SBE certified senior broadcast 
engineer. For resume, call 301-465-7174. 

Have FCC license and experience in satellite uplink 
ing /downlinking, installations, and transportable oper- 
ations. Seeking similar career opportunity Contact Jo- 
seph Caruso, 1366 72nd St., B'klyn, NY 11228, 718- 
837 -1616. 

Broadcasting professional, college degree, FCC 1st, 
major market experience in operations, production. 
light maintenance. Desire challenging position. ' ca- 
tion relief OK. Available now Will relocate. 916 -922 
5545. 

TV chief engineer, now at #1 market, looking for 
change of scenery. Looking for Southwest area top 30 
market. Ideally, would like to build your station from 
ground up. Have managed annual budget of $1.8 mil 
lion; have experience with unions, as well as facilities 
construction. I'm your man; willing to relocate soon. 
Reply Box K -148. 

SITUATIONS WANTED ANNOUNCERS 

On -air personality seeks move up. Attractive, cre- 
ative, experienced woman seeks TV position on enter- 
tainment or light format program. Eager to relocate. 
Call now: 412- 378 -3520 

SITUATIONS WANTED NEWS 

Medium mkt. sports director seeks to re -enter busi- 
ness after short tour in the Army 5 yrs.' TVexperience. 
Available mid -May. Call Jack, 215-641 -2532. 

Writer /reporter/Young, hard -working, motivated, 
ready. Experienced w /courts, local govt., general as- 
signments. Michael, 215-348 -3248. 

Radio-TV sportscaster, with major league baseball, 
major college football & basketball PBP & anchor ex- 
perience in top 10 mkts. Considering all offers. Excel- 
lent references. Box K -57. 

Experienced meteorologist wants start in TV. Five 
years' live radio and national forecasting work. Call 
Jeff, 814 -234 -6240, for tape. 

Meteorologist seeks start in broadcasting. Interested 
in either aiding your weathercaster by forecasting be- 
hind the scenes or delivering my own forecasts on air. If 
I could be beneficial for your station, call Tim, 312- 
894 -6349, evenings, CST. 

Sportscaster. Journalism grad. Seeking small to medi- 
um market for anchor, reporting, editing, and /or PBP. 
Will relocate. Ken, 614 -237 -5345. 

Reporter /on -air personality seeking position utilizing 
my creativity along with writing, editing, producer 
skills. Single, willing to relocate. Calvin, 912- 743 -8536. 

Authoritative male anchor, credible, appealing on- 
camera presentation. Exceptional writer; award -win- 
ning reporting skills Seek plant -your -feet relationship 
in top rated news department, small to medium market. 
George Hartwell, 3300 Cableview Ct., Placerville, CA 
95667,916- 626 -7722. 
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Health /science reporter- background, verbal skills, 
style, creativity, unbridled enthusiasm. Just what the 
doctor ordered. Steve, 201 -796 -2048. 

Black male, A.M. reporter, anchor, & general assign- 
ment reporter. Presently employed. Looking for right 
opportunity to grow with a station. Salary range 40's. 
Resume & tape on request. Write Box K -137. 

News director /anchor. Proven ability, strong leader, 
45 years of age, mature, producing /anchoring now 
Available June. Box K -150. 

Hard working radio news reporter who sees his future 
in TV Seeks entry level position. Prefer southern Mid- 
west or Southeast. Craig, 314 -576 -4866. 

Anchor, 15 yrs.' experience. Extensive reporting /pro- 
ducing skills. Dedicated employee will enhance your 
newsroom. Box K -153. 

SITATIONS WANTED PROGRAMING 
PRODUCTION & OTHERS 

Producer /writer. Dynamic, talented, producer- writer. 
Background in sit -com, film, independent prod. work. 
Seeks position with dynamic broadcast organization. 
Outstanding comm. skills. Administrative and creative 
experience. 203 -773 -0700. 

Production -1 produce. direct, edit, switch, light, & 
shoot. Network experience, New York area. Marc, 201- 
628 -1624 

Have reel, will travel. Network marketing /promotion 
writer -producer seeking similar position on the station 
level or production job on talk/variety show a la PM 
Magazine. College educated. Creative. Business - 
wise, Pressure -oriented. Vtbrking knowledge of enter- 
tainment & broadcasting industry. Relocation no prob- 
lem. Interested parties please call Angela, 212 -683- 
7960; write 238 E. 36th St., Apt. 3G, NYC, NY 10016. 

Producer -director. 9 yrs.' experience. National cred- 
its. Specialize in cultural programming. Known for effi- 
ciency & creativity Comfortable with all production for- 
mats. Broad editing experience. Looking for new 
challenges. Reel available. Box K -142. 

Cameraman. 5 years' extensive ENG /EFP, film, lighting 
experience. Hard worker, will relocate. Hudie Ayalon, 
6453 Forbes Ave.. Van Nuys, CA 91406, 818 -909 -9543. 

ALLIED FIELDS 
HELP WANTED MANAGEMENT 

General managers. Cable TV advertising sales. Ex- 
panding ad interconnect management co. has general 
manager positions available in Pittsburgh, PA, and 
Charlotte, NC, regional offices. Advertising sales & 
management experience required. Resume/salary his- 
tory to Wayne Bullock, President, Cable AdNet, 915 
Two Bala Plaza, Bala Cynwyd, PA 19004. 

Ithaca College. School of communications. Director of 
telecommunication facilities. Manage and coordinate 
technical telecommunication systems in school of corn- 
munications. Responsibilities include planning, super- 
vision, maintenance of technical facilities: providing 
technical support to faculty, staff, & students. Also, de- 
sign, modification, construction and purchase of sys- 
tems &equipment; maintenance and repair of facilities; 
supervision of equipment/facilities checkout and 
scheduling; supervision of telecommunication facilities 
personnel. Qualifications include: Master's preferred, 
Bachelors required; experience in administration an- 
d/or management, including personnel, budgeting, 
digital systems and equipment. Good oral and written 
communication skills essential; higher education 
teaching experience helpful. Up -to -date TV facilities. 
FM 5.500 watts, carrier current AM. Please submit 
statement of interest, detailed resume, three names of 
references by May 15,1985, to: Dr. Palmer Dyer, Chair- 
person, Search Committee, School of Communica- 
tions, Ithaca College, Ithaca, NY 14850, 607 -274- 
3242. Equal opportunity /affirmative action employer. 

For Fast Action Use 
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Director. Center for telecommunications. University of 
Mississippi seeks visionary leader to shape & direct 
development of unique center for telecommunications. 
Center will be the focus of interdisciplinary program for 
instruction and research in information technologies 
and will have as its primary mission the education of a 
new generation of professionals with competency to 
apply these technologies effectively in business, indus- 
try, and government. University seeks entrepreneurial 
individual with knowledge and /or experience in man- 
agement, public policy and administration, communi- 
cations, telecommunications, information science an- 
d/or marketing Director is charged with responsibility 
for developing centers programs, bringing together 
resources and faculty to create a dynamic program 
interfacing diverse disciplines. Director must have 
demonstrated ability to work with industry and govern- 
ment agencies and with faculty of diverse disciplines. 
Terminal degree desirable. Salary commensurate with 
experience. Send nominations or letter of application 
and resume to Gerald W Walton, Academic Affairs, The 
University of Mississippi, University, MS 38677. All ap- 
plications must be postmarked no later than June 1, 
1985. University of Mississippi, an equal opportunity 
employer. 

HELP WANTED INSTRUCTION 

Assistant/associate professor. Specialist in broad- 
cast law and management. J.D. or Ph.D. required. 
Teach courses in law, regulation, policy, public affairs, & 
management on both undergraduate & graduate lev- 
els. Responsibilities include advising, directing theses. 
coordinating practicums and internships, and advising 
WUTK -FM on legal issues. Cover letter and vita to Dr. 
Sam Swan, Department of Broadcasting, University of 
Tennessee, 295 Communications/UEB, Knoxville, TN 
37996 -0323. UTK is EOE/Title IX/section 504 employer. 

Broadcasting /communications. Tenure track posi- 
tion. M.A. required, Ph.D. preferred. Rank/salary de- 
pend upon qualifications/experience. Teaching duties 
include intro. to broadcasting, radio/TV programming, 
sales, advertising; speech /writing for broadcasting, 
also supervision of internships. Available Aug., 1985. 
Position will be filled as soon as suitable applicant is 
found. so early application encouraged. Letter of appli- 
cation, curriculum vitae, three current letters of refer- 
ence to Thomas Richardson, Chairman, Dept. of Eng- 
lish and Communications, Campbell University, Buies 
Creek. NC 27506. 

Broadcasting faculty position. Instructor /assistant 
professor. One -year appointment (renewable). Teach 
introduction to mass communication, introduction to 
broadcasting. broadcast history, newswriting (some 
team -teaching); advise student -operated carrier cur- 
rent AM station. Professional experience, Ph.D. pre- 
ferred. Resume, transcripts, three current references 
by June 1 to David A. Haberman, Chairman, Dept. of 
Journalism & Mass Communication, Creighton Univer- 
sity, Omaha, NE 68178. EOE. 

Telecommunications: Kutztown University an- 
nounces fulltime, tenure track position. Ph.D. or near, 
three years college teaching required. Teach graduate 
and undergraduate courses in established, production 
oriented program. Should be able to teach TV produc- 
tion and any of the following: Intro, writing, law, man- 
agement, and internship. Rank/salary commensurate 
with qualifications/experience. Available Sept., 1985. 
Resume, transcripts, three letters of recommendation 
by June 15, 1985, to Search Committee, Department of 
Telecommunications, Kutztown University, Kutztown, 
PA 19530. Kutztown University, an affirmative action /e- 
qual opportunity employer, actively solicits applica- 
tions from qualified minority applicants 

SITUATIONS WANTED INSTRUCTION 

20 years experience. Major state university produc- 
tion facility. Administrator, producer /director, instruc- 
tional design expert, art director /scenic designer, in- 
structor -major production courses, published author. 
Master's degree. Desire academic or administrative 
appointment. Texas or Southwest, near family Excel- 
lent references. Commercial art, theater background 
also. Available Summer, 1985. Call Ayers 201 -932- 
3710; write 165 E Mill Rd.. Long Valley. NJ 07853. 

WANTED TO BUY EQUIPMENT 

Wanting 250, 500, 1,000 and 5,000 watt AM -FM trans- 
mitters. Guarantee Radio Supply Corp., 1314 Iturbide 
Street, Laredo, TX 78040. Manuel Flores 512 -723- 
3331. 

Instant cash - highest prices - we buy TV transmitters, 
FM transmitters, TV studio equipment, microwaves. 
Millions in equipment purchased annually Quality Me- 
dia, 404 ----324 -1271. 

Broadcast equipment. VHF low, NTSC, 20 KWor more 
transmitter, tower, antenna, studio equipment. 203- 
625 -0393, Dave. 

FOR SALE EQUIPMENT 

AM and FM Transmitters -used, excellent condition. 
Guaranteed. Financing available. Transcom, 215- 
379 -6585. 

New TV start-ups - fast, cost effective construction. 
Top -quality equipment at bargain prices. VW will write 
your business plan, help you with financing. Quality 
Media, 404-324 -1271. 

Top quality equipment - lowest prices - satisfaction 
guaranteed. Most brands new and used. Quality Me- 
dia, 404- 324 -1271. 

New UHF transmitters - our new "Silverline" transmit- 
ters are unbeatable for quality and price. Quality Me- 
dia, 404 -324 -1271. 

UHF transmitters - 2 available, 30KW or 55KW; low 
price; immediate delivery. Call Quality Media Corpora- 
tion, 404 -324 -1271. 

55KW UHF TV transmitter, GE. Excellent condition; 
available now Also, other AM -FM -TV transmitters: ma- 
jor production gear. We buy & sell. Many spare tubes & 
parts for transmitters. Ray LaRue, 813-685-2938. 

Harris FM -40K (1979), 40KW FM, two 20K transmitters 
combined with two MS -15, auto exc. switching & 
spares M. Cooper/Transcom Corp., 215-379 -6585 

One Scully 280-B 4 -track recorder with remote control 
and Peak audio digital timer, $3,000; one BE series 
3000 play- record cart machine, $1,000; one Orban 
parametric equalizer, model 622B, $400. Each 5 years 
old, well- maintained. Call /write Ms. Kim Nielsen, 7 

Alexander Dr., Research Triangle Park, NC 27709, 919- 
549 -0661. 

Automation: Cetec 7000, level 1 -A. 4000 -event mem- 
ory; enough for three -day weekend. Four ITC 750 ste- 
reo reel decks. Three Audiofile II -A stereo cartridge 
decks; 144- cartridge capacity. Automatic plain -english 
logging. Four extra Universal Source cards. Two termi- 
nals. All manuals & spares included. $29,000 /best of- 
fer. Randy Wells, KREO, 707 -433 -4895. 

FM transmitters: 20, 10, 7.5, 5, 3.5, 1, and .25 KW 
Continental Communications, Box 78219, St Louis, MO 
63178, 314 -664 -4497. 

AM transmitters: 50, 5, 2.5, 1, 250, and .05 KW. Conti- 
nental Communications, Box 78219, St Louis, MO 
63178,314-664 -4497. 

Copper! For all your broadcast needs. #10 ground 
radials, 2, 4, 6, 8" strap, counterpoise mesh. 317 -962- 
8596. ask for copper sales. 

3/4" video editing setup, complete with SEG, chroma 
key, camera. Selling at 1/2 original price. Must sell now 
904 -562 -5176. 

Videocassettes, blank master stock quality 3/4" U- 
matic videotape. Special sale Sony, Scotch, Fuji mini 
20- minute field videocassettes, $6.99. All other lengths 
and sizes available at half price. Satisfaction guaran- 
teed. Call collect: Carpel Video, Inc., 301 -845 -8888. 

SMC DP -1C automation system. Includes DS -20 
switcher, (3) 350 -RSB carousel cart machines, (4) ITC 
750 tape decks, time announce deck w /controller, tone 
sensors, interfaces, cables, etc. Best offer. Contact Bri- 
an Danzis or Darren Dunlap, WCMB, P.O. Box 3433, 
Harrisburg, PA 17105, 717 -763 -7020. 

BMS portable microwave transmitting system, nearly 
new, including antenna and battery pack. 315 -683- 
5669. 

RCATK 76-A, new tubes, factory overhaul 2-85. 10X1 
zoom. AC, battery belt, flight case. $7,000/B.O. 212- 
982 -8204 (NYC). 

Cetec Schaefer 7000 level II automation system. Im- 
maculate condition. Currently on air. Includes 2 mono 
48 tray IGM Instacarts, 3 ITC 750 reel to reel, time 
announce, Extel printer, CRT remote control, debug, 
memory load /dump, 7 spare source cards, spare 
parts. Price $37,500. Bill Lyke, CE, 303 -858 -3699. 
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Class A FM equipment package, complete, including 
300 ft tower, studios, audio and monitors. Under 
$50.000. Call Transcom Corp., 215-379-6585. 

1KW ITA FM 1000C w/Versicount exciter, exc. cond. 1 

KWAM, all solid state. 10 KW FM RCA 10E1 w /Moseley 
exciter. Call M. Cooper/Transcom Corp., 215 -379- 
6585. 

TK -760s, SK -96s, Ampex VPR -2Bs, VPR -2, TP -66s, 
Crosspoint latch 6112, TK -44Bs, Chyron 4100, TEK 
650HR, VPR -1 C, Microtime 20/20, Conrac 5722, TK -76 
Triax conversion kits. Media Concepts, 919 -977- 
3600. 

MISCELLANEOUS 

Microphone lapel/tie bar. Radio - TV professionals. 
$9.98 + $1.60 shipping /handling. Lineage Corp.. PO 
Box 1550, Shallotte, NC 28459. 

RADIO PROGRAMING 

Radio & TV Bingo. Oldest promotion in the industry. 
Copyright 1962. World Wide Bingo, PO Box 2311, Little- 
ton. CO 80122. 303 -795 -3288. 

The plant doctor: prescription for success. :60 daily 
program hosted by gardening expert Noel Falk, Ph.D. 
Reap profits! Kauffman Creative Services, R.D. #3, 
Box 570, Palmyra, PA 17078, 717-838-3668. 

RADIO 
Help Wanted Sales 

GENERAL SALES 
MANAGER 

Highly rated urban Contempo- 
rary station. Top 10 market. Must 
be experienced & knowledge- 
able, research oriented, able to 
sell at client, agency, and retail 
level. Write Box K -75. EOE. 

Help Wanted Announcers 

EXPANDING AIR STAFF 
Major group-owned Sunbelter wants sea- 
soned pro. Personality must relate well to 
35+ full service audience. Stable back- 
ground in handling music, news, talk, & 
sports. Equal opportunity employer. Re- 
sume to Box K -136. 

THIS PUBLICATION 
IS AVAILABLE 

IN MICROFORM 
University Microfilms 

International 
300 North Zeeb Road, 
Dept. P.R., Ann Arbor, 

MI 48106 



Help Wanted Announcers 
Continued 

VOICE OF AMERICA 
RADIO BROADCASTERS 

Voice of America is putting together a team of professional radio 
broadcasters to produce feature programs for western European 
audience. Members of this unique team will develop original ideas 
and turn them into high quality radio programs using the most 
sophisticated sound production techniques. Research, reporting, 
interviewing, writing, producing, and voicing are all part of the job. 
Knowledge of western European history, customs, and languages 
desireable. Salary ranges from $37,599 to $48,876. 

Voice of America, part of the United States Information Agency, 
offers excellent salary /benefits package, including life /health insur- 
ance. VOA broadcasts over 1,000 hours weekly in 42 languages to 
100 million listeners, and is one of the world's most prestigious & 
authoritative radio networks. Send resume or government employ- 
ment application Standard Form 171 (SF -171) to: 

Voice of America /PR 
Room 1192 (USIA -5 -116) 

330 Independence Ave., SW 
Washington, DC 20547 

Applications may be obtained from Office of Personnel Management Regional 
Offices or by writing to us. VOA is an equal opportunity employer. Closing date for 
receipt of applications at the above address: May 10, 1985. 

Situations Wanted News 

SPORTS - 1 OF THE BEST 
Top 5 mkt. pro, excellent PBP. 
Award winning anchor /reporter. 
Here 16 yrs. Ready for change, 
with heavy PBP - all mkts. Box K- 
91. 

SPORTS TO GO 
I'm an award winning sportscaster (Associated 
Press play by play) with over 10 years' exper- 
ience. I also do field work & producing. If you're 
looking for fulltime play by play & consistent 
sports coverage. try me. You might not look any 
further Write Box K -106. 

FORMER RADIO 
TALK SHOW OF 

the year: Charlie Donovan. 12 years 
in majors, ratings and references. 
How can I help your major market 
station? 301 -444 -5328. 

Situations Wanted Management 

RADIO -TV GM 
Expd. all facets. Strong sales. 
Avail. immediately Great refer- 
ences. Let's talk. Write Box K- 
151. 

Situations Wanted Announcers 

THE MOST FROM 
YOUR MORNINGS! 

Dynamic AM drive specialist seeks 
new home. Track record shows in- 
stant ratings & revenue. FM only. If 

you're serious about success, we 
should talk. 205 -928 -8015. 

For fast 
Action Use 

BROADCASTING'S 
Classified Advertising 

TELEVISION 
Help Wanted Sales 

CLIENT 
SERVICE 

REPRESENTATIVE 
New York 

Office 

Arbitron, one of the na- 
tion's leading radio and 
TV audience measure- 
ment firms, has opening 
for a TV client service re- 
presentative. Position re- 
quires a degree, re- 
search experience, and 
excellent written /oral 
communication skills. 
Person will handle phone 
contact and written cor- 
respondence with station 
clients & our product 
group. Will also work on 
analytical projects and 
train clients in use of our 
services. If you're quali- 
fied, send resume /salary 
requirements to: 

Roberta DePolo 
The Arbitron Ratings Company 

1350 Ave. of the Americas 
New York, NY 10019 

An affirmative action employer 

Help Wanted Programing, 
Production, Others 

ON AIR PROMOTION 
America's #1 independent looking 
for experienced promotion writer - 
/producer who can pack sizzle into 
movie and sports spots & appreci- 
ates production value. We offer great 
working environment, and opportu- 
nity to spread your creative wings. 
Resume & your best five spots to 

Lindy Spero, WTTG -TV, 5151 Wis- 

consin Ave., NW, Washington, DC 

20016. No phone calls. 



Help Wanted Programing, Production, Others 

Program Director " 
We're Looking 

For Someone Who's on Top 
of Behind The Scenes Action 

We are a Top Ten Independent Station with a reputation for pro- 
gramming excellence. We are currently seeking a take -charge 
professional who is as comfortable with the behind the scenes 
aspects of programming as with programming itself. 
Specific duties will include personnel scheduling, program sched- 
uling, cost control management, as well as involvement with 
producing local documentaries, public affairs programs and sta- 
tion specials. The development of new program concepts will 
also be involved. 
To qualify, a minimum of 5 solid years' experience in a top market 
as a Program Director or Assistant Program Director is required. 
Knowledge of promotions essential. Preference will be given to 
candidates who are currently working at an Independent Station. 
If your qualifications and goals match ours, we'd like to speak 
with you. Send a detailed resume with salary requirements, in 
confidence, to: BOX 417, Suite 1501, 50 E. 42nd Street, New 
York, NY 10017. An Equal Opportunity Employer m /f. 

EDITING SERVICES 
MANAGER 

Seasoned videotape editor (with demon- 
strated experience in 1" and 3/4" comput- 
erized editing and DVE) sought for newly 
created position in expanding TV pro- 
duction facility of large, multi -state corpo- 
ration based in St. Louis, MO. Responsi- 
ble for hands -on editing in new 1" suite 
with computer- assisted editor, Grass Val- 
ley 300 switcher, Ampex ADO, Chyron 
4100, and full complement of audio gear. 
Also responsible for overseeing second 
1" editing suite with Convergence 204 
editor and 3/4" Sony BVU editing suite 
with Sony 300 editor. Other duties include 
overseeing audio production studio, 
graphics composition center, and video- 
tape duplication. Individual will join a 
team of award -winning TV professionals 
who produce more than 100 programs 
annually A new, larger production facility 
is being constructed and will be occu- 
pied this summer. Compensation pack- 
age includes excellent benefits. Send de- 
tailed resume only (a demo tape will be 
required later, at time of interview) with 
work experience & educational back- 
ground to Box K -110. Equal opportunity 
employer. 

EDITOR/ 
STUDIO COORDINATOR 

Join a professional radio/TV produc- 
tion team! Busy audio & video broad- 
cast- quality operation needs fulltime 
editor /studio coordinator. Handle 
production of 2 national radio series, 
3/4" videotape editing, 3/4" video- 
tape shoots, source library, re- 
search, some writing. Great opportu- 
nity! Good benefits. low /mid $20's. 
Send resume, no tapes. 

Broadcast Unit 
Chemical Manufacturers 

Association 
2501 M St. NW 

Washington, DC 20037 
No calls, please 

Equal opportunity employer 

THIS PUBLICATION IS AVAILABLE 
IN MICROFORM 

University Microfilms International 
300 Zeeb Road. Dept. PR., Ann Arbor. MI 

48106 
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ELECTRONIC 
GRAPHICS 
ENGINEER 

KNBC has an exciting new state - 
of- the -art opportunity for an indi- 
vidual who has the skills, talent 
and creativity to work at the cut- 
ting edge of the Electronic Gra- 
phics field. 

We are currently in the process 
of completing installation of what 
promises to be one of the most 
technologically advanced and 
sophisticated Graphics rooms in 
existence. The individual who 
qualifies for this dynamite area 
will have no less than three years 
experience in the operation of 
character generators, (Chyron 
IV, the Dubner CBG -2, and 
ADO), color correctors, Qantel 
still store, cameras, switchers, 
and other related electronic 
devices. 

In this position you will create, 
store, and release graphics 
material for KNBC News, Sports, 
and Entertainment programs. If 
you have the necessary talents 
for this spot and desire the chal- 
lenge of working with the leader 
in broadcast technology, you 
should apply by sending us your 
resume for prompt and confi- 
dential consideraton to. 

NBC Employment 
Dept. EGE 
3000 W. Alameda Ave. 
Burbank, CA 91523 
t t) r I t, 

Situations Wanted News 

FLY HIGH 
Multiple Emmy -award winning reporter - 
/magazine host, with anchor experience, 
qualified to pilot your station's helicopter. 
I'll gladly tackle additional on -air duties 
as you see fit (weather, anchor, talk, etc.). 
Get people talking about your news -I've 
got the style to do it. Working now, but 
available. Respond in confidence to Box 
K -154. 

ONE -MAN -BUREAU 
Producer -cameraman -editor, with broad- 
cast equipment, seeks overseas assign- 
ment. Network experience includes Af- 
ghanistan, & Pakistan. Other: China, 
Taiwan, Indonesia. Spanish language. 
Will go anywhere. 212 -982 -8204. 



Situations Wanted Programing, 
Production, Others 

NEED TV PROMOTION, 
MARKETING SAVVY? 

Experienced builder of promotion departments 8 rat- 
ings (record and references to prove it) seeks statior 
with desire and plans to grow 8 imaginative GM who 
believes in strong station marketing and rranagerrer' 
teamwork. Box K -143. 

ALLIED FIELDS 
Help Wanted Management 

BROADCAST INVESTMENT 
BANKER 

As a leading n dla broker and invest- 
ment banking firm, we're seeking a sea- 
soned broadcast investment banker with 
extensive experience in mergers, acqui- 
sitions, & financing of TV and radio sta- 
tions. Substantial travel required. Excel- 
lent compensation and benefit package 
available for right individual. Please reply 
with detailed resume, salary history and 
references, which will be held confiden- 
tial until initial interview We're an equal 
opportunity employer; our employees 
are aware of this advertisement. Send re- 
sumes to Box K -145. 

Employment Service 

RADIO PERSONNEL NEEDED 
In the past year, hundreds & hundreds of radio stations 
from every state in the U.S.. in every size market. con- 
tacted NATIONAL with job orders. So lar this year. 
we're even busier. To help fill these openings. NATION! 
AL is in constant need of announcers, newspeople. 
programmers, 8 salespeople. NATIONAL. the nation's 
leading radio placement service, places from coast to 
coast. If you're seriously seeking a move up. don't wait. 

contact NATIONAL now. For complete information, in- 

cluding brochure 8 registration form, enclose $1 post- 
age & handling ;o 

NATIONAL BROADCAST 
TALENT COORDINATORS 
DEPT. B. PO BOX 20551 
BIRMINGHAM, AL 35216 

205 -822- 9144 -ACT NOW! 

SEEKING A JOB IN TV? 
Get DIRECTION, the new national directory of TVem. 
ployers. Over 2.000 companies listed with addresses 
phone s, 8 business descriptions. Compiled by insid- 
ers of the TV industry. DIRECTION also includes a book 
of Job search techniques for TV Get the edge over your 
competitors with this innovative job search tool! For 
more info. write Communications Connection. 1 Linder 
PI.. Dept. A. Great Neck. NY 11021. 

10,000 RADIO -TV JOBS 
The most complete 8 current radio, TV publication pub- 
lished in America. Beware of imitators! Year after year 
thousands of broadcasters find employment through us. 
Up to 98% of nationwide openings published every 
week, over 10,000 yearly All market sizes, all formats. 
Openings for DJs. salespeople. news, production. 1 

week computer list $6. Special bonus: 6 consecutive 
wks only $1495 -you save $21! AMERICAN RADIO 
JOB MARKET, 1553 N. Eastern, Las Vegas NV 89101. 
Money back guarantee! 

Radio Programing 

Lum and Abner 
Are Back 

...piling up profits 
for sponsors and stations. 
15- minute programs from 
the golden age of radio. 

ad 
PROGRAM DISTRIBUTORS P.O. Drawer 1737 

Jonesboro. Arkansas 72403 501/972 -5884 

Consultants 

MAJOR FM OPPORTUNITY 
Docket 80 -90 creates 689 allocations nationwide 
Turnkey FCC licensing services for new FMs root. 

transmitter site acquisitions. Over ISO professional en- 
gineers, field consultants, staff. Flat fee pricing and 
guaranteed application work. Call today for details: 
301- 262 -4400. Attn: Carl Hurlebaus, Sachs/Freeman 
Associates, Inc.. 14300 Gallant Fox La.. Ste. 214. 
Bowie. MO 20715. Member AFCCE. 

Miscellaneous 

VENTURE CAPITAL 
DEBT FINANCING 

For broadcasters 
Sanders & Co. 

1900 Emery St., Ste. 206 
Atlanta, GA 30318 

404 -355 -6800 

Business Opportunity 

AMERICA'S 
PREFERRED 

CABLE 
GUIDE 

If you're people oriented & 

interested in using 
management skills to your 
benefit, call Jonny Adams. 
800-24 -TEMPO for more 

details. Franchise fee 
$19.500. 10+ years' 

experience with 78 guides 
published in 13 states. 

TV TEMPO 
3131 ATLANTA HWY. 

ATHENS, GA 30606 
IN GA: 404 -354 -8004 

For Sale Stations 

Media Mark Corporation 
P.O. Boa 1739 Hot Spnnga, AR 71902 

ARKANSAS - AM daytimer in small market resort 
area. Ideal family operation. FM available under 
80/90. Profitable. Owner wants to retire. $215,000. 

Media Brokers 501 -525 -4600 

For Sale Stations Continued 

BETTER THAN 
OWNING A 
RADIO STATION 
OWN A 
rr1: 3111ClIj 
SCHOOL OF 
BROADCASTING 
in Your City 

Over 20 years of proven success in training 
professional broadcasters. 
Thousands of CSB graduates employed in 

radio and TV coast -to- coast. 
Now, you can be in business for yourself but not 
by yourself. Connecticut School of Broadcasting 
is expanding its operations in a limited number of 
prime markets throughout the country.' 

As a CSB owner, you'll start with someone 

already at the top of the broadcast school busi- 
ness. Train in Connecticut or Palm Beach. 

Franchise Fee 549.000. 

Call Bud Stone, Exec. Director 
1- 203 -232 -9988 

CONNECTICUT SCHOOL 
OF BROADCASTING 
Radio Park, Farmington, CT 06032 
Stratford, CT Palm Beach, FLA 

Not available in New England, South Ronda. New York 

City or Northern New Jersey. 

SMALL MARKET 
Class A FM /class IV AM. Ex- 
cellent coverage. 1984 rev- 
enue $565,000. Price: 
$1,400,000, terms. 

SMALL MARKET 
Class IVAM stereo. 1984 rev- 
enue $536,000. 1984 cash 
flow $129,000. Price: 
$800,000, terms. 

SMALL MARKET 
New 1985 class A FM /class IVAM. 
Excellent coverage. 1984 revenue 
$600,000. Price: $1,500,000, 
terms. 

MEDIUM MARKET 
Class C FM - good potential. 1984 
revenue: $2,000,000. 1984 cash 
flow $886,000. Price: $6,900,000, 
cash. 

JAMAEt_RICE CO. 
Mdl MrokKpr. 6 Appr-l1 

950 West Lake High Dr., 
Suite #103 

Austin, TX 78746 
512 -327 -9570 
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For Sale Stations Continued 

"TWENTY YEARS OF EXPERIENCE GOES INTO EVERY SALE" 

H.B. La Rue, Media Broker 
Radio TV CATV Appraisals 

West Coast 

44 Montgomery St. #500 
San Francisco, CA 94104 
415 434 -1750 

East Coast 

500 East 77th St. #1909 
New York, N.Y. 10021 
212 288 -0737 

Atlanta 

6600 Powers Ferry Rd. #205 
Atlanta, GA 30339 
404 956 -0673 Hal Gore, V.P. 

CHAPMAN ASSOCIATES °' 

nationwide media brokers 

Location Size Type Price Terms Contact Phone 
TX Mai AM $3200K Terms Bill Whitley (214) 680 -2807 
KY Reg AM/FM $1500K Terms Ernie Pearce (615) 373 -8315 
CO Med AM/FM $1200K $240K Elliot Evers (415) 387 -0397 
FL Reg 2 FMs $1125K $125K Randy Jeffery (305) 295 -2572 
AR Met AM/FM $1075K $260K Bill Whitley (214) 680 -2807 
IA Mel AM/FM $875K Nego Burt Sherwood (312) 272 -4970 
CO Sm FM $850K Terms David LaFrance (303) 534 -3040 
WY Sm FM $800K $125K Greg Merrill (801) 753 -8090 
ID Met FM $695K $90K Greg Merrill (801) 753-8090 
OK SM FM $350K Cash Bill Lytle (816) 941 -3733 

For information on these and our other availabilities, or to discuss selling your property, contact Janice Blake. 
Marketing Director, Chapman Associates Inc., 1835 Savoy Dr., Suite 206, Atlanta, GA 30341.404- 458.9226. 

Class C.Large state capitol South 
$2.5 million. Terms. 
many TV &TVCP's&FMs 
AM/FM. Central Michigan Covers 40,000 
$240,000. Terms. 

BUSINESS BROKER ASSOCIATES 
615 -756- 7635 -24 HRS. 

SUBURBAN NEW YORK 
Public auction. WHTG- AM -FM, Eatontown, NJ. Thurs. 
May 16, 10AM, on premises -1129 Hope Rd.. 1.5 miles 
south of Garden State Pkwy Exit 105. Terms for each 
station: $40.000 downpayment. balance cash upon 
FCC approval. Inspection WAed. . May 15, 9.4 PM 8 9 
AM day of sale only to those showing possession of 
$40,000 certified check. 201 -870 -6938. 

MIDWESTERN AM 

Fulltime Midwestern AM. Asking price of 
$1,400,000 breaks down to approximate- 
ly 2 times revenue or 6.25 times cash 
flow. Attractive owner-operator opportuni- 
ty Write Box K -120. 

ATTN: GROUP OWNERS 
Sunbelt class C FM, 100,000 watt 
stereo, with real estate. No. 1 growth 
area. E.B.I. more than $33,000. This 
one won't last long. Box K -160. 

901/767-7980 
MILTON Q. FORD x ASSOCIATES 

MEDIA BROKERS -APPRAISERS 
"Specializing In Sunbelt Broadcast Properties" 

5050 Poplar Suite 1135 Memphis Tn 38157 

SUNBELT AM 
AM available with CP to move tower 
and increase power & frequency 
With upgrade, station will have one 
of best signals in one of the most 
attractive Florida growth markets. 
Write Box K -121. 

3000 WATT FM 
ELWOOD ,INDIANA 

Station with growth potential. 
Richard L. Darst, 717 E. 86th St., 
Indianapolis, IN 46204; 317- 
255 -5797. 
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BOB KIMEL'S 

NEW ENGLAND MEDIA, INC. 

#1 IN YOUR CHAIN 
single station market AM /FM nas good real estate 

.1 equipment. and good sales base An owner -op- 
..r with sales background can build on this station 

:. ,.rd that chain you've been aiming for $295.000 
once. firm. $75.000 cash down, owner financing 

Oalance. 

8 DRISCOLL DR. ST. ALBANS. VT. 05478 
802. 524.5963 

GEORGE WIIDAY 207 947 6063 ME/ 
HARTSHORN 315 _7 ".1 INY1 

MIDWEST OPPORTUNITY 
Fulltime AM at low end of dial. Major 
industrial center. Slightly more than 
one times gross. Price: $550,000 
cash. Call Jay Bowles. 404-892 
4655. 

BLACKBURNA CCOMPANY, INC. 

RA010 fY CAN NEWSPAPER BROKERS NEGOTIATIONS FINANCING APPRAISALS 

this 
publication is 
available in 
microform 
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Please send me additional information. 
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MEDIA BROKER 

AM- FM- TV- Appraisals 
P.O. Box 36 

Lexington, MO 64067 
816 -259 -2544 

TOP 15 
MARKET 

Daytime AM for sale for 
$120,000 cash. Box K -7. 

CLASS C FM 
A winner in market with year -'round 
sunshine & delightful climate. Excel- 
lent ratings. Positive cash flow. 
$2,800,000. Price is only 8 times fis- 
cal '85 projected cash flow. Write 
Box K -122. 

For Sale Stations Continued 

MIAMI /FT. LAUDERDALE AM 
5000 KW day- night. Established format. 
Price $1.5 million. Terms considered for 
qualified buyers. Mail inquiries to the 
Seneca Group, Ste. 6, 1085 SW 15th 
Ave., Delray Beach, FL 33444. Serious 
inquiries only. 

CONSTRUCTION PERMIT 
For a TV translator station licensed in 
Rock Springs, Wyoming. Contact 
Richard Flores, 307 -382 -2121. 

SEVERAL MONTANA STATIONS 
AM's - class C - combos. Great growth 
potential. Excellent low downpayment, 
terms. United Brokerage, 300 N. 5th St., 
Grand. Forks, ND 58201, T.L. Laidlaw, 
701 -775 -0637. 

CENTRAL TEXAS 
Small market AM with FM CP. 
$350,000, terms. Write Box K- 
134. 

AM -FM IN ILLINOIS 
Close to metropolitan market. 
Write Box K -135. 

1KW AM 
Single station ND market. Beautiful stu- 
dios; excellent equipment included. 
Needs owner- operator. Terms available. 
Partner considered. T.L. Laidlaw, United 
Brokerage, 300 N. 5th St., Grand Forks, 
ND 58201, 701 -775 -0637. 

UPSTATE NY 
Daytime AM w /PSA & class A FM CP. Ex- 
cellent AM freq. Proven cash flow will re- 
tire bal. after downpayment to present 
owner. Well- respected stations. Need ow- 
ner /operator. Asking $425,000. Write Box 
K -156. 

100.000 WATT FM 
Medium size Midwest market class C FM 
station with billings at annualized level of 
over $400,000. Asking price of $950,000; 
less than 2 1/2 times gross. Prefer cash 
buyer. Principals only Please indicate fi- 
nancial qualifications with letter. Box K- 
159. 

BROADCASTING'S CLASSIFIED RATES 
All orders to place classified ads & all correspon- 
dence pertaining to this section should be sent to: 
BROADCASTING, Classified Department, 1735 De- 
Sales St., N.W., Washington, DC 20036. 
Payable in advance. Cash, check, or money order. 
Full & correct payment MUST accompany ALL or- 
ders. 
When placing an ad, indicate the EXACT category 
desired: Television, Radio, Cable or Allied Fields; 
Help Wanted or Situations Wanted; Management, 
Sales, News, etc. If this information is omitted, we will 
determine the appropriate category according to the 
copy. NO make goods will be run if all information is 
not included. 
The publisher is not responsible for errors in printing 
due to illegible copy -all copy must be clearly typed 
or printed. Any and all errors must be reported to the 
classified advertising department within 7 days of 
publication date. No credits or make goods will be 
made on errors which do not materially affect the ad- 
vertisement. 
Deadline is Monday at noon Eastern Time for the fol- 
lowing Monday's issue. Earlier deadlines apply for 
issues published during a week containing a legal 
holiday, & a special notice announcing the earlier 
deadline will be published above this ratecard. Or- 
ders, changes, and /or cancellations must be submit- 
ted in writing. (NO telephone orders, changes, and /or 
cancellations will be accepted.) 
Replies to ads with Blind Box numbers should be 

addressed to: (Box number), c/o BROADCASTING, 
1735 DeSales St., N.W., Washington, DC 20036. 
Advertisers using Blind Box numbers cannot request 
audio tapes, video tapes, transcriptions, films, or 
VTR's to be forwarded to BROADCASTING Blind Box 
numbers. Audio tapes, video tapes, transcriptions, 
films & VTR's are not forwardable, & are returned to 
the sender. 
Publisher reserves the right to alter classified copy to 
conform with the provisions of Title VII of the Civil 
Rights Act of 1964, as amended. Publisher reserves 
the right to abbreviate, alter, or reject any copy. 
Rates: Classified listings (non -display). Per issue: 
Help Wanted: 850 per word, $15 weekly minimum. 
Situations Wanted (personal ads): 500 per word, 
$7.50 weekly minimum. All other classifications: 950 
per word, $15 weekly minimum. Blind Box numbers: 
$3 per issue. 
Rates: Classified display (minimum 1 inch, upward in 
half inch increments), per issue: Situations Wanted: 
$40 per inch. All other classifications: $70 per inch. 
For Sale Stations, Wanted To Buy Stations, Public No- 
tice & Business Opportunities advertising require dis- 
play space. Agency commission only on display 
space. 
Word count: Count each abbreviation, initial, single 
figure or group of figures or letters as one word each. 
Symbols such as 35mm, COD, PD,etc., count as one 
word each. Phone number with area code or zip code 
counts as one word each. 
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Fatos & Fòrtunoso 
Media 
Kevin O'Brien, VP and general manager, Met- 

O'Brien O'Connor 
romedia's wrrc(TV) Washington, and Robert 
O'Connor, VP and general manager, Metro - 
media's WNEW -TV New York, are switching 
posts. Both moves are homecoming's of 
sorts. O'Brien, I7 -year Metromedia veteran, 
is native of New Jersey, and was account ex- 
ecutive at WNEW -TV early in his career. 
O'Connor, who has been with Metromedia 
for 30 years, is native Washingtonian who 
joined wTTG out of college, and was eventu- 
ally program director there. 

Dean Goodman, general manager, WLVE(FM) 
Miami Beach, Fla., and Douglas A. Padgett, 
general manager, KODE -TV Joplin, Mo., 
named VP's of parent, Gilmore Broadcasting 
Corp. 

Ray Chumley, VP and general manager, Tele- 
vision Station Partners' wTOV -Tv Steuben- 
ville, Ohio, joins co -owned WEYI -TV Flint, 
Mich., in same capacity. Brett Cornwell, VP 
and general sales manager, WIOV -TV, suc- 
ceeds Chumley. 

Jack Donahue, VP, sales and marketing, 
KFDX -TV Wichita Falls, Tex., joins Burke 
Broadcasting, Cheyenne, Wyo., as VP and 
general manager of its television stations: 
KYCU -TV Cheyenne; KSTF(TV) Scottsbluff, 
Neb., and KTVS(TV) Sterling, Colo. 

Ron Watson, sales manager, KsEA(FM) Seat- 
tle, joins KQKT(FM) there as general manager. 

Jack Telken, from KOUR -AM -FM Indepen- 
dence, Iowa, joins KODY -AM -FM North Platte, 
Neb., as general manager. Brian Bruns, pro- 
gram director, KODY- AM -FM, named oper- 
ations director. 

Gerald Hale, general manager, KMDX(FM) 
Parker, Ariz., assumes additional duties as 
station manager of co -owned KSFE(AM) Need- 
les, Calif. 

John Cardenas Sr., VP and general manager, 
Cable Television Company of Greater San 
Juan, P.R., named executive VP. 

Marshall Strickland, acting regional market- 
ing director and assistant system manager, 
Continental Cablevision's Richmond, Va., 
system, named to newly created position of 
regional director of marketing for Illinois/ 
Iowa/Missouri region of Continental, St. 
Louis. 

Frederick Griffiths, VP, administration, Out- 
let Communications, Providence, R.I., 
named VP, corporate affairs. 

Richard Hockman, senior general attorney, 
network governmental regulation, ABC, 
New York, named VP, real estate and con- 
struction. 

Glen Lehman, director of operations, Home 
Team Sports, pay sports cable service of 
Group W Cable, Washington, named man- 
ager, central licensing bureau, Westinghouse 
Broadcasting & Cable, Washington. 

Eleanor Brown, personnel director, WSB -AM- 
FM-TV Atlanta, joins Gannett, Washington, as 

director, personnel, broadcast division. 

Donald Coe, program director, wwzz(AM) 
Sarasota, Fla., named administrative man- 
ager. 

John Flanzer, from noncommercial WCFE -TV 
Plattsburg, N.Y., joins noncommercial 
WNIN(TV) Evansville, Ind., as director of 
broadcasting. 

Kathleen Henderson, manager, advertising 
standards, broadcast standards department, 
NBC, New York, named director, advertising 
standards. 

Sonia Uscategui, executive secretary to di- 
rector of affiliate relations, CBS Radio Net- 
work, New York, named manager, affiliate 
administration. 

Marketing 

Named senior VP's, Campbell -Ewald Co., 
Warren, Mich.: Karen Ritchie, media group 
supervisor; Dennis Connaughton, senior ac- 
count supervisor; Woodrow Litwhiler, associ- 
ate creative director, and William Ludwig, cre- 
ative group head. 

Tony Pace, associate director of marketing 
and account supervisor, Young & Rubicam 
USA, New York, named VP. 

Joseph Landy, execu- 
tive VP, director of cli- 
ent services, Needham 
Harper Worldwide, 
New York, named ex- 
ecutive VP, general 
manager, Washington 
office. 

Named executive cre- 
ative directors in reor- 
ganization of creative 
department, SSC &B, 
New York, from eight 

groups into four: Michael Shalette, executive 
VP; Judith Lotas, executive VP, and Lynn 
Giordano, senior VP. Fourth director has not 
been named. In addition, George Bragg, 
from Kenyon & Eckhardt, New York, to sen- 
ior VP, director of broadcast production, and 
Ira Chynsky, from Leber Katz Partners, New 
York, to VP, director of creative services ad- 
ministration. 

Landy 
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Richard Everett, from J. Walter Thompson, 
Chicago, joins Tatham -Laird & Kudner there 
as account supervisor. Frank Amadio, from 
Cunningham & Walsh, New York, joins T- 
L&K there as assistant account executive. 

Thomas Cummings, associate creative direc- 
tor, Verno Advertising Associates, Rochester, 
N.Y., named VP, creative services. 

Keith Ritter, director of marketing, ABC TV 
Spot Sales, New York, named director of 
marketing, ABC Owned Television Stations. 

Bill McHale, VP /stations, Republic Radio 
Sales, New York, joins Selcom Radio there as 
senior VP, Eastern division manager. Dick 
McCauley, senior vice president/station de- 
velopment, Selcom Radio, and Tom Gatti, 
VP and general manager for Selcom Radio's 
(unwired) network, have resigned their posts. 

Kristin Fitzgerald, director, sports sales, 
NBC, New York, named VP, sports sales de- 
velopment, NBC -TV. 

Appointments, BBDO, Detroit: H. Kyle Giv- 
en Ill, freelance writer and producer, Detroit, 
to senior writer -TV producer; Lauren Crane, 
from D'Arcy MacManus Masius, Bloomfield 
Hills, Mich., to writer; Todd Macintosh, from 
J. Walter Thompson, Dearborn, Mich., to art 
director; Todd Bendier, associate creative di- 
rector, to creative director, and Craig Macin- 
tosh, writer, to creative supervisor. 

Kenneth Parlatore, VP, director of sales pro- 
motion, Cunningham & Walsh, New York, 
joins Campbell -Ewald there as VP, sales pro- 
motion manager. 

Steve Lentz, attorney, Chesapeake, Va., joins 
CBN Cable Network, Virginia Beach, Va., as 
sales manager, direct response advertising. 

Lawrence Koenig Miller, from D'Arcy Mac - 
Manus Masius Worldwide, New York, joins 
N W Ayer there as media planner. 

ljrrone Albert, marketing research manager, 
Brown & Williamson Tobacco Co., Louis- 
ville, Ky., joins D'Arcy MacManus Masius, 
St. Louis, as associate research director. 

Paul Strasser, from Market and Research 
Counselors Inc., Philadelphia, joins Weight - 
man Advertising there as director of research. 

Ginger Kraus, from Westwood One, New 
York, joins Blair Television there as account 
executive, independent blue sales team. Todd 
Siegel, from Katz Sports, New York, joins 
Blair television as account executive, red 
sales team. Don Larson, from Katz Indepen- 
dent Television, Los Angeles, and Deena 
Kuper, from McCann -Erickson, join Blair 
Television, Los Angeles, as account execu- 
tives, independent team. 

Lloyd Wendkos, manager, capital and plan- 
ning, KCBS -TV Los Angeles, named director 
of newly created broadcast services depart- 
ment. Department consolidates sales traffic, 
broadcast operations and sales service. 

Daniel Abramson Jr., from Geers Gross Ad- 
vertising, New York, joins Beber Silverstein 



& Partners Advertising there as account su- 
pervisor. 

Charles Liao, team manager, MMT Saks, 
New York, named VP, group manager, of 
newly created independent -only group. 

Tom DeMarinis, producer -director, program- 
ing department, Viacom Cablevision of Long 
Island, Hauppage, N.Y., named marketing 
manager. marketing department. 

Catherine Mazurek, manager of financial re- 
porting, Lewis, Gilman & Kynett, Philadel- 
phia, named manager of information sys- 
tems. 

Sue Barnes, from KRrH(FM) Los Angeles, 
joins Republic Radio as manager, Los Ange- 
les office. 

Ann Stookey, advertising manager, Tulsa 
(Okla.) County News, joins The Marketing 
Group, Dallas, as media buyer and office 
manager. 

Anthony Peters, from Random House, New 
York, joins John Blair & Co. there as director 
of human resources for its radio and televi- 
sion representatives. 

Mike Berman, general sales manager, WKBD- 
TV Detroit, joins WXON -TV there in same ca- 
pacity. 

Mark Biviano, national sales manager, WGAR- 
AM-FM Cleveland, joins WQAUFM) there as 
general sales manager. 

Steven Angel, sales manager, KFWB(AM) Los 
Angeles, named general sales manager. 
Charna Boggs, from Group W's KJQY(FM) 
San Diego, joins co -owned KWFB as direct 
sales manager. 

Chuck Cunningham, sales manager, wKA -FM 

Louisville, Ky., joins WNAP(FM) Indianapolis 
in same capacity. 

R. Clark Exmeyer, account executive, WYNG- 
FM Evansville, Ind., named local sales man- 
ager. 

Michael Anselmo, account executive, 
WDGY(AM) -KEEY -FM Minneapolis -St. Paul, 
named local sales manager. 

Arthur Carr, account executive, John Blair & 
Co., Boston, joins WXNE -TV there as national 
sales manager. 

Michael Vince, advertising manager, Calice 
Cablevision, Timonium, Md., named adver- 
tising director. 

James Schuessler, from KCBR -TV Des 
Moines, Iowa, joins WLUK -TV Green Bay, 
Wis., as marketing specialist. 

John Nelson, from Harrington, Righter & 
Parsons, Los Angeles, joins KCBS -TV there as 
account executive. 

Howard Strudler, assistant manager, Bloom - 
ingdales, New York, joins wRLH -TV Rich- 
mond, Va., as account executive. 

David Ferraro, from KISN(FM) Satt Lake City, 
joins KTVx(TV) there as account executive. 

Dave McMurray, from local publication, 
Westmont, Ill., joins WMET(FM) there as ac- 
count executive. 

Pat Todd, from KSDK -TV St. Louis, joins 
KOLR -TV Springfield, Mo., as account execu- 
tive. 

Harry Spieker, sales manager, KGUN -TV The- 

son, Ariz., joins KTSP -TV Phoenix as account 
executive. 

Phillip Gardner, account manager, New Jer- 
sey Network, Trenton, N.J., joins WPVI -Tv 
Philadelphia as account executive. 

Beverly 'Ricker, from Cato Chemical Co., 
Concord, N.H., joins WSPA -TV Spartanburg, 
S.C., as account executive. 

Denise Norman, account executive, KWYZ- 
(AM) Everett, Wash., joins KING(AM) Seattle 
in same capacity. 

Jade Cordes Hurd, local account executive, 
KXLI -TV St. Cloud, Minn., joins Harrington, 
Righter & Parsons, Minneapolis, as account 
executive. 

Jeffrey Slaven, from WGGT(TVj Greensboro, 
N.C., and Peter Nygaard, from WMDH(FM) 

Muncie, Ind., join WPDS -TV Indianapolis as 
account executives. 

Gregory Martini, from WFrv(TV) West Palm 
Beach, Fla., joins KMOX -TV St. Louis as ac- 
count executive. 

Programing 

Ken Wales, producer -director, joins The Dis- 
ney Channel, Burbank, Calif., as VP, produc- 
tion. 

Joseph Fiscina, production manager, NBC 
Sports, Europe, London, named manager, 
production administration and control, NBC 
Sports, New York. 

Jack Singer, VP, television and theatrical 
sales, ABC Pictures, New York, retires May 
1 after 29 years with ABC. He has formed his 
own company, Jack Singer Associates, which 
will be involved with number of international 
television activities. 

Paul Rich, VP, worldwide sales, Metromedia 
Producers Corp., Boston, named executive 

Rich 

VP, worldwide sales, 
Manson, VP, program 
media Producers Corp. 
senior VP, programing. 

Marson 

Los Angeles. Bruce 
development, Metro- 

, Los Angeles, named 

Elizabeth Narrater, affiliate relations analyst, 
CBS Radio Network, New York, named man- 
ager, special events. 

Robert Murray, VP, broadcast sales, OCC En- 
terprises, division of Ohlmeyer Communica- 
tions Co., New York, named senior VP, 
broadcast sales and programing. 

Robed Davenport, from CBS, Los Angeles, 
joins Viacom Productions there as story ana- 
lyst. 

Michael Doodan, director of telecommunica- 
tions legal affairs and corporate counsel, 20th 
Century Fox, Los Angeles, named VP, tele- 
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communications legal affairs and corporate 
counsel. 

Mac Allen, program director, WKQS(FM) Mi- 
ami, joins Mutual Radio Network, Arlington, 
Va., as manager of feature programs. 
Dana Bucklin, marketing manager, UA/Co- 
lumbia Cable, Richland, Wash., joins Show - 
time/The Movie Channel as district affiliate 
manager of new Portland, Ore. -based region- 
al office, which has been moved from Seattle. 
Jim Lindly, marketing representative, Oregon 
Mutual Insurance, Portland, joins Showtime/ 
The Movie Channel as area manager, Port- 
land office. Appointments, Showtime/The 
Movie Channel, New York: Annette Caruso, 
marketing coordinator, Rainbow Programing 
Services, Woodbury, N.Y., to district affiliate 
manager there; Michele Miranda, public rela- 
tions manager, The Playboy Channel, New 
York, to district affiliate manager; Joseph Sa- 
futo, from Viacom International, New York, 
to district affiliate manager, and Deidre 
Walsh, affiliate marketing coordinator, Rain- 
bow Programing Services, Woodbury, to 
sales representative. 

Appointments at Baseball Newsatellite, 
Stamford, Conn. -based division of Major 
League Baseball Productions that provides 
satellite- delivered baseball highlight and fea- 
ture material to subscribing television sta- 
tions: producers, MLBP, New York, to senior 
proucers: Jim Scott, Roger Drake and Chris- 
topher Brande. Associate producers, MLBP, 
New York, to associate producers: Arthur 
Schechter, William Weinbaum, Stuart Kir - 
shenbaum, Thomas Alter, John Petacchi, Joe 
Podesta Jr., Louis Charlip, sports producer 
and videographer, WXEX -TV Richmond, Va.; 
Daniel Price, producer -director, WTIC -Tv 

Hartford, Conn., and Timothy Roberts, pro- 
duction manager, Cablevision of Connecti- 
cut, Westport, Conn., to associate producers. 
Warner Fusselle, senior writer and producer, 
MLBP, to staff announcer. Katherine DeR- 
ose, administrative assistant to office of com- 
missioner of baseball, to production coordin- 
ator. 
Leon Memoli, from William Morris Agency, 
New York, joins D.L. Taffner Ltd. there as 
senior executive. 

Roy Lindau, president, Music Media Interna- 
tional, New York, joins Concert Music Net- 
work there as director of sales. 

William Rogers, assistant general counsel, 
Viacom International, Los Angeles, named 
director of business affairs, Viacom Produc- 
tions. 

Bob Hoffmaster, production director, 
WBMW(FM) Manassas, Va., joins United Sta- 
tions, Washington, as member of affiliate re- 
lations department. 

Al Wautwig, sports commentator, USA Net- 
work, New York, joins ABC Sports there as 
commentator. 

Bobby Colomby, divisional VP, Capitol Re- 
cords, Los Angeles, joins Entertainment To- 
night, Paramount Pictures Corp. there, as mu- 
sic correspondent. 

Sydney Thum, traffic director, wMAZ -Tv Ma- 
con, Ga., named program director. 

Michael Fuszner, from wlvY -FM Jacksonville. 
Fla., joins KQKT(FM) Seattle as program di. 
rector. 



Emil Gallina, from own documentary and cor- 
porate communications production firm, In- 
termedia, Washington, joins WJtA -TV there as 
producer. 

Pam Lynsey, from WHK(AM)- WMMS(FM) 
Cleveland, joins WQLS(AM) Painesville, 
Ohio, as air personality. 

Mike Kelly, from wAGO(FM) Elmwood, Ill., 
joins w(.s -FM Chicago as air personality. 

Tony Harris, reporter, WJKw -Tv Cleveland, 
named co-host, PM Magazine. 

News and Public Affairs 

Peter Sturtevant, producer, 60 Minutes, CBS 
News, New York, joins CNN there as senior 
producer, business news. Larry Moscow, pro- 
ducer, business news, CNN, Washington, 
named senior producer, business news. 

Pedino 

er for station. 

Matthew Hoff, broadcast executive, Utah, 
Idaho and Montana, Associated Press, named 
executive for Michigan and Ohio, based in 
Detroit. Susan Spaulding, from WKIX(AM) 
Raleigh, N.C., joins AP, San Francisco, as 
broadcast executive, Northern California. 
Carol Esler, from Minneapolis bureau, Asso- 
ciated Press, and Rich Johnson, from CNN, 
Atlanta, join AP, Washington, as staff mem- 
bers. 
Appointments, WGAL -TV Lancaster, Pa.: Matt 
Silverman, night assignment editor -producer, 
to producer, morning report; Kim Lemon, 
weekend anchor, to co- anchor, early report; 
Lee Schwartz, from morning report, to pro- 
ducer, weekend news; Howard Sheppard, 
senior producer, late reporter, to same post, 
early report, and Tom Pratt, from weekend 
news, to producer, late report. 

Appointments, WPLG(TV) Miami, Fla.: Nary 
Ynclan, reporter, Miami Herald, to reporter, 
Michael Shapiro, assignment editor, WINK -TV 
Fort Myers, Fla., to assignment editor, and 
Bill Martin, from KGCO -TV Oklahoma City, to 
associate producer. 

Dan Bradley, acting assignment editor, 
WXFL(TV) Tampa -St. Petersburg, Fla., named 
assignment editor. 

William Martin, from WHTM -TV Harrisburg, 
Pa., joins WHIO -TV Dayton, Ohio, as Spring- 
field, Ohio, bureau chief. 

Jerry Whitman, from WWJ(AM) Detroit, joins 
National Television News there as producer. 

Tappy Phillips, from WKYC -TV Cleveland, 
joins WABC -TV New York as reporter. 

Jim Schnebelt, from KTBS -TV Shreveport, 
La., joins KTSP -TV Phoenix as weekend me- 

John Parsons Peditto, 
news director, WNEW- 
TV New York, named 
VP. 

Brad Behan, news di- 
rector, KCEE(AM) Tbc- 
son, Ariz., joins 
KQKT(FM) Seattle in 
same capacity. 

Chuck Stevenson, 
from WLS -TV Chicago, 
joins KCBS -TV Los An- 
geles as news produc- 

teorologist. 

Donna Harui, news writer, KOMO -TV Seattle, 
joins KIRO -TV there in same capacity. 

Lloyd Bryant, from noncommercial 
WGUC(FM) Cincinnati, joins WKEF(TV) Day- 
ton, Ohio, as weekend weather anchor. 

Al Caruso, from KCRF(FM) Lincoln City, Ore., 
joins KWJJ(AM) -KJIB(FM) Portland, Ore., as re- 
porter. 

Stu Klhenic, from WJBK -TV Detroit, joins 
WXYZ -TV there as sports reporter. 

Betsy Stark, producer, Inside Story, PBS, 
New York, joins Business limes there as 
market reporter. 

Technology 

Yoichi (Jay) Tosaka, who from 1973 to 1985 
served as president of Hitachi Denshi Eng- 
land, based in London, and later directed 
overseas sales from Tokyo, named president, 
Hitachi Denshi America, New York. Akio Ko- 
bayashi, president, Hitachi Denshi Canada, 
assumes additional duties as executive VP, 
Hitashi Denshi America, based in Woodbury, 
N.Y. 

John Baffin, senior VP and general manager, 
communications, portable paging and com- 
ponents group, Motorola, joins Wavetek, San 
Diego, as president, chief executive officer 
and director of company. John Byrne, VP, 
general counsel and secretary, Wavetek, San 
Diego, named chief financial officer. 

James Truelove, general manager, electronic 

newsgathering- broadcast operations and en- 
gineering, ABC, New York, named VP, tele- 
vision operations, BO &E, Washington bu- 
reau. Frank Quitoni, manager, field 
operations, BO &E, ABC, New York, named 
general manager, electronic newsgathering, 
BO &E. 

Dom Saccacio, president and chief executive 
officer, CMI/Trendata Corp., joins Montage 
Computer Corp., Boston, as president and 
CEO. Montage supplies computerized pic- 
ture editing equipment to television. 

Appointments, operations and technical ser- 
vices, NBC, New York: Bruce Cope, techni- 
cal support manager, Sony Communications, 
Park Ridge, N.J., to manager, special engi- 
neering services; Lou Della Peruta, manager, 
electrical services, to manager, systems im- 
plementation; Eugene Palma, from RCA 
Global Communications, New York, to man- 
ager, materials storage services, and Regina 
Pilkington, from Arthur Young, New York, to 
manager, systems. 

Kenneth Gores, head of engineering, Harte- 
Hanks Communications, San Antonio, Tex., 
named VP, customer operations and engi- 
neering. 

Roger Fairchild, VP and technical officer, In- 
terline Communications, Omaha -based tele- 
communications equipment firm, named VP, 
marketing and training. 

David Erikson, customer service manager, M/ 
A -Com, Burlington, Mass., named national 
sales manager. 
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Philip Ritti, marketing manager, video tape 
productions, Ampex Magnetic Tape Divi- 
sion, Redwood City, Calif., named director of 
marketing. 

Steve Fox, sales engineer, Wegener Commu- 
nications, Norcross, Ga., named manager, 
customer applications. 

Jim Peacher, from Hoffman Video Systems, 
Los Angeles, joins EECO Inc., Santa Ana, 
Calif. -based equipment firm, as Western re- 
gional sales manager, video products divi- 
sion. 

O.G. (Bud) Mills, chief field engineer, Ike- 
garni, Tampa, Fla., named Southeast regional 
sales manager, professional products. 

Robert King, from Taylor Engineer Corp., 
Los Angeles, joins KWJJ(AM)- KJIB(FM) Port- 
land. Ore.. as engineer. 

Steve Weinstein, member of marketing de- 
partment, Bogner Broadcast Equipment 
Corp., Westbury, N.Y., named director of 
marketing. 

Allen Hartle, from KzOK(FM) Seattle, joins 
KQKT(FM) there as chief engineer. 

Robert Deitsch, chief engineer, wPU(FM) 
New York, joins WHND(AM) Monroe, Mich. - 
wmict M) Birmingham, Mich., in same ca- 
pacity. 

Promotion and PR 

Russ Firestone, freelance writer -producer, 
on -air promotion, joins USA Network, New 
York, as senior producer, on -air promotion. 

Lesley Okura, promotion director, KSEA(FM) 
Seattle, joins KQKT(FM) there in same capac- 
ity. 

David Schwartz, freelance illustrator, New 
York, joins WKBN -TV Youngstown, Ohio, as 
art director. 

Marisa Brown, promotion assistant, Radio 
City Music Hall, New York, joins WHN(AM) 
there as promotion coordinator. 

Glenn Nash, promotion producer, WPCQ -TV 

Charlotte, N.C., named assistant promotion 
manager and on -air promotion producer. 

Gordon Sweet, from KING -TV Seattle, joins 
KT77 -TV there as art director. 

Allied Fields 

Joseph Flaherty, VP and general manager, 
CBS Operations and Engineering, CBS/ 
Broadcast Group, has been nominated for 
rank of Chevalier de L'Ordre National de La 
Legion d'Honneur, French equivalent of 
knighthood, by President Mitterand of 
France. Flaherty, who was named to his pre- 
sent post in March 1985, joined CBS in 1957. 
He is fellow in Society of Motion Picture and 
Television Engineers and is member of num- 
ber of international broadcasting and engi- 
neering organizations, including Societe des 
Electriciens, des Electroniciens et des Ra- 
dioelectriciens of France. 
Edson Spencer, chairman and chief executive 
officer, Honeywell Inc., elected to board of 
directors, CBS. 

Walter Haase, senior VP, insurance/employe 
benefits division, American Association of 

Advertising Agencies, New York, retires. 
Donald Lewis, VP and executive director, 
plans, succeeds Haase. 

Charles Osgood, CBS News correspondent 
and anchor, CBS Sunday Night News, and 
Dorothy Fuldheim, 92, long -time commenta- 
tor for WEws(rv) Cleveland, are broadcasters 
chosen to receive Carr Van Anda award from 
E.W. Scripps School of Journalism, Ohio 
University. Award, named for managing edi- 
tor of New York Times who served from 1904 
to 1932, goes to those who have made "en- 
during contributions to journalism." 

Roy H. Park, president, Park Communica- 
tions, among charter Distinguished Alumni 
Fellows named to North Carolina State Uni- 
versity's Center for Economic and Business 
Studies. 

Barbara Walters, ABC News correspondent 
and host of 20/20, will receive American 
Women in Radio and Television's highest 
award, Silver Satellite award, at banquet May 
9 in New York. Award is given for outstand- 
ing accomplishments in broadcasting. 

Phyllis Hartsock, from law firm of Fortas & 
Hardman, Washington, joins National Tele- 
communications and Information Adminis- 
tration, Commerce Department, Washington, 
as attorney, office of chief counsel. Sarah Vo- 
gel, from Department of Energy, Washington, 
joins NTIA there as budget officer, office of 
policy coordination management. 

Rose Helen Perez, attorney, Mass Media Bu- 
reau, FCC, Washington, joins law firm of 
LeBoeuf, Lamb, Leiby & MacRae as associ- 
ate, Washington office. She will specialize in 
communications law. 

Mary Jaffe, from tariff division, Common 
Camer Bureau, FCC, joins law firm of Will - 
kie, Farr & Gallagher there as associate, com- 
munications group. 

Elected officers, Louisiana Association of 
Broadcasters, Baton Rouge: Ray Saadl, KTIB- 

(AM) Thibodaux, La.- KHOM(FM) Houma, La., 
president; Manuel Broussard, wGGZ(FM) Ba- 
ton Rouge, radio VP; Edwin Wray, KTBS -TV 

Shreveport, television VP; Eric Anderson, 
WNOE -AM -FM New Orleans, tresaurer, and 
Gene Dickerson, KWKH -AM -FM Shreveport, 
president -elect. 
Engineers, Scientific -Atlanta, Atlanta, elect- 
ed principal engineers. company's highest 
technical position: Robert Hyers, Randall 
Rhea and Nigel Seth- Smith. 

Elected officers, Ohio Cable Television Asso- 
ciation, Columbus: David Metz, Times Mirror 
Cable Television, Newark, president; Gary 
Potts, All- American Cablevision, Columbus, 
vice president, and Barney Printz, manager, 
Ohio Valley Cable, Crooksville, secretary- 
treasurer. 

Elected officers, Dallas -Fort Worth Area Ra- 
dio Station Managers: Dan Halyburton, KLIF- 
(AM) Dallas- KPLx(FM) Fort Worth, president; 
Ed Wodka, VP and general manager, 
KRLD(AM) Dallas, vice president, and John 
Hare, KTKS(FM) Denton, Tex., secretary-trea- 
surer. 

Nancy Gerweck, media research coordinator, 
A.C. Nielsen, New York, named client ser- 
vice associate. 

Barbara Graff, account executive, advertiser- 
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agency radio sales, Arbitron, New York, 
named senior account executive. 

Deaths 

Harry C. Butcher, 83, retired broadcaster and 
naval aide to General Dwight Eisenhower 
during World War II, died of Alzheimer's dis- 
ease April 19 at Beverly Manor hospital, San- 

ta Barbara, Calif. 
Butcher began his 
broadcasting career 
while with Illinois Ag- 
ricultural Association, 
Chicago, from 1924 to 
1928, where he ar- 
ranged farm broad- 
casts for WLVAM), 
WGN(AM) and for 
KYW(AM), all Chica- 
go, and KMOX(AM) St. 

Butcher in 1942 Louis. He joined CBS 
in 1929 as vice president, and was named 
Washington manager following year. When 
CBS bought WJSV(AM) Washington (now 
wTOP under Outlet ownership), Butcher be- 
came general manager of station in addition 
to his network post. While heading wJsv, he 
hired young announcer away from rival 
WMAL(AM), thus beginning Arthur Godfrey's 
long -time relationship with CBS. Butcher 
joined Navy in 1939, was put on active duty 
in 1942 and became aide to Army General 
Eisenhower, in same year. After war he wrote 
book, "My Three Years With Eisenhower," 
based on his experiences. After war, Butcher 
moved to Santa Barbara, Calif., and built and 
was president of KIST(AM) there. In mid - 
1950's, he was principal owner of KIVA(TV) 

Yuma, Ariz., and in late 1950's, he co-found- 
ed, was co -owner and chairman of KEYTfrV) 

Santa Barbara. All stations were later sold. 
Butcher was also former owner of Cable TV 
of Santa Barbara, which he sold to Cox in 
mid- 1970's. Following sale of Santa Barbara 
system, he acquired and later sold interest in 
cable system in Riverside County, Calif. He 
is survived by his wife, Molly, and daughter, 
Representative Beverly Byron (D -Md.). 

Donald L. Homer, 59, technical supervisor, 
WDVM -TV Washington, died April 18 of can- 
cer at Suburban hospital, Bethesda, Md. He 
had been with station since joining as engi- 
neer in May 1951. He is survived by his wife, 
Verna, and three children. 

Donald Michael Mullen, 60, owner of BSF/ 
ND Advertising, Detroit, died of cancer April 
12 at Bon Secours hospital, Grosse Pointe, 
Mich. He is survived by his wife, Rose, son 
and daughter. 

Jamal Shahid -El, 33, professional associate, 
Lawrence Behr Associates, Greenville, 
N.C. -based broadcast and telecommunica- 
tions consultants, died of complications from 
pneumonia April 4 at Pitt Memorial hospital 
in Greenville. He is survived by his wife, 
Amina, and six children. 

Clarke H. Kawamaki, 75, retired assistant edi- 
tor with United States Information Agency, 
Washington, died of heart attack April 13 at 
Sibley Memorial hospital, Washington. He 
joined USIA in 1955 and retired in 1976. He 
is survived by his wife, Chieko, and three 
sons. 



a Hstote: 
Jones of Jones Intercable: 
bringing limited 
partnerships to cable 
In 1966, Glenn R. Jones set out to buy his 
first cable system with next to no money 
down. He found one in the mountains west 
of Denver, a 100- subscriber system in 
Georgetown. He offered the owner $1,000 
cash and an $11,000 note. He refinanced his 
Volkswagen but could only come up with 
$400. With the cash, notes for $600 and 
$11,000 and a handshake, Jones Intercable 
was born. 

From that excursion into elementary fi- 
nance, Jones has ventured far. Today, the 
name Jones Intercable has become synony- 
mous with the use of limited partnerships as 
a device for capitalization in cable televi- 
sion. Since its first limited partnership was 
arranged in 1973 -for an investment of 
$154,000 -Jones has raised upwards of 
$240 million and has acquired or managed 
enough systems to embed itself in cable's 
major leagues. In May 1980, Jones counted 
67,000 subscribers. That number is now 
over 400,000, making Jones the 17th largest 
MSO. 

"I wanted to become a player of some 
magnitude" in the cable business, says 
Jones, who is chairman, chief executive of- 
ficer and president of the company that bears 
his name. The use of limited partnerships, 
he said, was invoked "as an end run. I did 
not want to be constrained by limitations on 
the balance sheet in terms of raising capital." 

It is no accident that Jones has the temper - 
ment to deal successfully in the sometimes 
risky business of high finance. After gradu- 
ating from college in 1952, he joined the 
Navy, serving briefly in Korea and later be- 
coming a member of the underwater bomb 
disposal unit with a "special weapons, ther- 
monuclear specialty." When he left the 
Navy -he was by then in charge of the un- 
derwater section of the bomb disposal 
school -he entered law school at the Uni- 
versity of Pennsylvania. He ran out of mon- 
ey, moved to Denver and became an engi- 
neering consultant working on testing the 
explosive components of the Titan I ICBM 
missile being built there. With more money 
in his pocket, he returned to law school and 
eventually got his degree from the Universi- 
ty of Colorado in 1960. 

Jones said he developed "a penchant for 
corporate finance" while practicing law, and 
he increasingly found himself in the middle 
of cable system sales. 

After an unsuccessful bid for Congress - 
as a Republican in 1964 against a popular 
Democratic -a financially and physically 
drained Jones decided against returning to 
law. "I really saw the promise and incredible 
potential [for cable) to do all kinds of things 
for people," he says. 

It was then that he purchased the George- 
town system. As Jones suspected, the sys- 

GLENN ROBERT JoNEs- chairman, chief 
executive officer and president, Jones 
Intercable, Denver; b. March 2, 1930, 
Sharon, Pa.; BA, economics, Alleghany 
College, Meadville, Pa., 1952; lieutenant, 
junior grade, underwater bomb disposal 
school, U.S. Navy, 1952 -57; private engineer 
and law school student, 1957 -1960; graduate 
of University of Colorado law school, 1960; 
attorney, Tull, Hayes & Thompson, 1960 -61; 
private practice, 1961 -66; Republican 
candidate for House of Representatives, 1964; 
president, Silver King Cable Co. 1966 -1970; 
present position since formation of Jones 
Intercable, 1970; divorced; three children. 

tern had a number of subscribers with unpaid 
bills. He collected those outstanding debts 
and paid off the $600 note. He bought a few 
other smaller systems and continued to 
broker some system sales (only the very 
"troubled deals," he says, for which he 
would charge $250 to $350 an hour for his 
services). By the late 1960's the foundation 
of Jones Intercable was being laid. It offi- 
cially came into existence in 1970 and went 
public in 1973, the year it filed shelf regis- 
tration for its first limited partnership. 

The financial community didn't exactly 
welcome Jones Intercable and its new fi- 
nancing strategy. Jones himself had to form 
his own brokerage company to underwrite 
the offer. But he had seen limited partner- 
ships used in the oil and gas businesses and 
was convinced they would work even better 
in cable because it was "a very capital inten- 
sive business." The game plan has changed 
very little over the past 15 years. And with a 
proved track record behind him, the skepti- 
cism of the investment community is now a 
thing of the past. 

With the money the company raises in 
limited partnerships, Jones looks for sys- 
tems to buy and operate. Jones Intercable 
manages the system and serves as general 
partner. The company steers away from ur- 
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ban franchises, preferring suburban areas. It 
is easier and cheaper to dig through dirt than 
concrete and the politics are usually less 
heated, says Jones. That "makes it easier to 
make money," he says, "and makes it easier 
to raise money." 

Jones's latest venture is to couple cable 
with the growing popularity of videocassette 
recorders. The company announced earlier 
this month a test campaign to sell subscrib- 
ers a VCR as part of a pay cable subscription 
package (BROADCASTING, April 15). 

"VCR's make so much more sense if you 
have cable," Jones says, citing a study that 
found 70% of VCR use is for time shifting, 
and 30% for cassette rental. Cable and 
VCR's, he says, "are very complementary." 

Jones also has embraced SMATV technol- 
ogy. There are 14,000 SMATV subscribers 
under the Jones corporate umbrella and 
those customers "are just like cable subscrib- 
ers," he says. "People care about conve- 
nience, quantity, quality and price. How 
they get it is not a matter of great concern to 
them and that's the way it ought to be." 

For all his pragmatism, there is a vision- 
ary note to Jones's overall corporate philos- 
ophy, which is "to deliver as much recorded 
knowledge of man and as broad an assort- 
ment of entertainment to as many homes and 
offices, along with enough computing power 
to prevent loss of meaning." For Jones sees 

cable as "the technology of diversity and 
freedom." The technical capacity of cable 
"makes it a truly spectacular tool," he says, 
to create a better informed people in an in- 
creasingly complex age. A better name for 
the cable business, he says, would be the 
"electronic pipeline business." 

Jones admits that before massive amounts 
of information can be moved through that 
pipeline, it has to become more user friend- 
ly. "But I think that the technologies will 
evolve so that we can be very, very competi- 
tive in terms of delivering information to 
people." That information, Jones says, "al- 
lows us to extend the human mind." 

There is a Jones International subsidiary, 
Jones Futurex, working on encryption tech- 
nology to safeguard computer communica- 
tions. Present customers include the banking 
community, but applications can be ex- 
tended to any electronic delivery mecha- 
nism, and that includes cable. Cable will 
have to resolve the right of privacy issue 
some day, Jones says, and the technology 
Futurex has developed can go a long way in 
solving that problem. 

Jones's business goals are not unlike those 
of any other businessman: "We want to have 
a large operating company that is well run," 
he says. "We are more interested in being 
very good than very large." But the informa- 
tion explosion Jones is poised to exploit also 
enters the business picture. "We can end up 
doing a lot for people," he says, "and at the 
same time make a lot of money for our part- 
ners." 
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Motown Productions and King World will offer still- untitled nightly 
half -hour music/variety show for television syndication. Production 
will be aimed at late -night fringe time. Venture marks entry in TV 
syndication for Motown and departure from game -show distribu- 
tion for King World, which says it has been looking at late night 
fringe for some time. Commitment is for 195 original programs and 
will be unveiled at NATPE convention in January 1986. Show will 
be sold on cash -plus -barter basis. Pilot will be shot next fall, and 
King World hopes to enter convention with some sales already 
completed. Debut will be in fall of 1986. Show is hoped to do for 
post -11 p.m. fringe what Wheel of Fortune has done for post - 
evening news. Show will be marketed to network affiliates and 
independents, and spokesman for companies said pre -emption by 
affiliates of their networks' programing "can't be ruled out." Show 
will draw on Motown talent as well as artists from other musical 
outlets. 

CBS won daytime ratings for week of April 15 -19 with 6.1 rating and 

Status report on Capcitles /ABC and Cox. While takeovers of oth- 
er Fifth Estate companies have been making the headlines, 
officials of Capital Cities Communications and American 
Broadcasting Companies have quietly started preparing the 
ground for the already announced $3.5 -billion acquisition of 
ABC ( "Top of the Week," March 25). A joint preliminary proxy 
statement has been submitted to the Securities and Exchange 
Commission. 

Proxy statements will be sent out to shareholders of both 
companies at least a month in advance of the shareholders' 
meetings where votes approving the sale are expected. Meet- 
ings are expected in June with a tentative date of June 25 for 
the ABC meeting, to be held in New York. Spokesmen for both 
companies said the proxy statements will provide no details 
about required divestitures of properties valued at nearly $1 

billion. 
Among secondary considerations to the sale is a continuing 

investigation by the Pacific Stock Exchange, with the coopera- 
tion of the New York Stock Exchange into the trading of call 
options in ABC stock before the March 18 announcement of the 
Capcities deal. The price of contracts to buy ABC stock in May 
at a specified price ($75 and $80) more than doubled in the 
week preceding the announcement and volume increased more 
than 10 times above normal. A spokeswoman for the SEC de- 
clined to comment on that agency's role, if any, in the investi- 
gation. 

BROADCASTING has learned that effective at the beginning of 
May, there will be some paring of manpower in the strategic 
planning and management information systems offices at 
ABC. One source at ABC said that the jobs to be eliminated 
include some middle -level executive posts and added that 
the changes have been discussed for some time. The number 
of jobs at stake was said to be under 20. 

The tender offer proposed by Cox Enterprises, the privately 
held newspaper chain, to take private Cox Communications, 
the publicly traded broadcasting and cable company, pro- 
ceeded without incident with the FCC staff approving Cox's 
transfer application last week. The tender offer period, now 
two weeks old, extends through May 9 and sources close to 
the deal say they expect most of the shareholders who opt to 
tender their shares will do so only in the last few days before 
the period ends. Trading volume of the stock on the New York 

Stock Exchange fluctuated considerably last week, soaring to 
140,900 shares on Wednesday, but dropping back down to 
35,000 shares on Thursday. The stock's price was a little more 
stable, reaching 7534 last Tuesday, although it was back 
down to 753 by Friday morning, which is where it closed a 
week earlier. The tender offer is for $75 per share (BROADCaST- 

Rvo, April 15). Stock had been trading at more than $77 per 
share immediately after the tender offer anouncement two 
weeks ago. 

24 share. ABC came in second with 5.5/21 and NBC came in thirc 
with 4.5/18. CBS had_ five of daytime top 10, while ABC hat 
three and NBC had two. Top 10 for week were: General Hospita 
(ABC), 8.1/28; Price Is Right (CBS), 7.4/34; All My Children (ABC) 
7.3/27; The Young and the Restless (CBS), 7.2/30; Guiding Ligh 
(CBS), 7.2/25; As the World Turns (CBS), 7.0/26; Wheel of Fortune 
(NBC), 6.7/31; Days of Our Lives (NBC), 6.5/24; Price is Righ 
(CBS), 6.2/29; One Life to Live (ABC), 6.2/23. 

For fourth time this season, NBC's Today Show has either tied o 
beaten ABC's Good Morning America in early morning ratings 
Both shows had 4.9/22 ratings /share, based on Neilsen's nations 
ratings, for week of April 15 -19. CBS Morning News earned 3.4/1! 
for week. In past five weeks, Today has won ratings time twice 
and tied twice. Prior to that, GMA had won for 163 staight weeks 

CBS /Broadcast Group last week issued 12 -page memorandum oui 
lining standards applied to all its entertainment, public service (ex 
cluding news, which has own set of standards), promotional an 
commercial programing. Standards are not new, said Broadcas 
Group spokesman George Schweitzer, but are being publisher 
and codified in light of "increasing attention to the hows and why 
of our business." As for language, blasphemy and obscenity ar 
totally ruled out, while coarse or "potentially offensive language" i 
permitted only for "important dramatic reasons." On nudity an 
sexuality, "certain degrees of undress are acceptable" if used fc 
"legitimate dramatic or historical purposes" and "if consonan 
with prevailing societal standards." Depiction of sexual inter 
course is ruled out entirely. Use of violence, according to mein 
"should not be gratuitous, excessive or glamorized" and should nc 
be used "exploitatively." Use of alcohol and other drugs must b 
"thoughtfully considered, essential to plot and role developmer 
and not glamorized." As for children's programing, memo say 
standards should "perhaps" be more rigorous in some areas. Vic 
lence in children's shows is permitted but should not be "glorifier 
made to seem fascinating, amusing or palatable." Program cor 
tent and commercial messages in children's shows must be "clear 
ly distinct." 

President Reagan is scheduled to speak this evening (April 29) e 

conclusion of rebroadcast of two -hour drama, Adam, appealing t 
viewers to assist in search for missing children throughout cour 
try. At end of telecast, names and photographs of vanished younç 
sters will be shown as Reagan makes plea: "Tonight we ask you t 
help 60 children -all of them are missing. Please watch carefull} 
maybe your eyes can bring them home." Program documents stol 
of missing Adam Walsh, originally shown on Oct. 10, 1983, an 
repeated on April 30, 1984. Names and photographs of childre 
have been shown at end of each telecast and, according to Fin 

The Children, 32 of more than 100 missing youngsters have bee 
located. 

o 
Corporation for Public Broadcasting board member Sharon Rock 
feller voiced her 'strong personal opposition" to proposed swap i 

noncommercial VHF's for commercial UHF's for cash endov 
ment, and her concern about pending FCC rulemaking on issu 
Last week she sent letters to all FCC commissioners; members 
House Committee on Energy and Commerce, and Senate Commi 
tee on Commerce, Science and Transportation (both authorizir 
committees), which said swap would diminish public television 
audience reach, and that noncommercial channels are nations 
"not solely a local, issue." CPB board has officially opposed ar 
change to current FCC rule, but not swap idea. 

UPI's board of directors voted to file for reorganization under fee 

eral bankruptcy laws last week, after primary lender, Foothill Ca 
ital Corp., Los Angeles, cut off wire service's credit. UPI's curie: 
indebtedness was reported last week at more than $20 million. U 
Chairman Luis Nogales was to have met with Foothill exeuctivr 
last Friday. Meanwhile, UPI employes were asked to hold off cas 
ing last week's paychecks for several days until new credit e 

rangement could be worked out. 
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ormer broadcaster and newspaper owner Carl H. Lindner filed 
: atement with Securities and Exchange Commission saying he 
light seek to block adoption of anti -takeover measures of Gannett at 
nnual stockholders meeting on May 21. In filing, Lindner revealed 
e owns 5% of Gannett and believes adoption of anti -takeover 
Ieasures would hurt stock's price. Gannett has proposed to 
sareholders measures to insure "fair treatment'. in case of unsoli- 
.ted tender offer. Measures, which are similar to those adopted 
y RCA last year, provide for staggered terms of directors and 
ten- called "fair pricing" mechanism that insures all shareholders 

paid equally- regardless of when they tender their shares - 
sd that any sale or merger take place only with approval of 
lareholders representing 80% of stock. 

frather Corp. has reached agreem ent with Southbrook Television 
imp. for latter's acquisition of Wrather television and motion pic- 
ire properties Southbrook will pay $10 million "to be paid upon 
stisfaction by [Wratherj of certain conditions." Wrather owns and 
istributes Lassie, The Lone Ranger and Sergeant Preston televi- 
on series' and motion pictures. Beverly Hills -based company 
upects pre -tax gain of $8 million on transaction for second quarter 

1985. Southbrook, headed by former Wrather Entertainment 
iternational President Tom McDermott, is subsidiary of Great 
ritain's Southbrook International Television Company Ltd. 

¡tonal Public Radio's arts and pe rformance programing is not 
nding priority for Corporation for Public Broadcasting in fiscal 
86. Of $11.55 million budgeted by CPB for national radio produc- 
e, $11.3 million has been reserved for NPR's news programs 
orning Edition and All Things Considered; its Satellite Program 
Ivelopment Fund, and specialized audience programing. In 
aril 24 letter to NPR President Douglas Bennet (who has called 
AB's decision "very unfortunate "), CPB President Edward Pfister 
id to assert primary interest does not mean to exclude any - 
ing. It simply means first things first." 

S. Commission on Civil Rights has opposed FCC proposal to use 
equal employment opportunity processing guidelines to evalu- 
EEO compliance of cable operators. In comments at FCC, rights 

mmission said that with proposal, included in rulemaking 
ned at implementing EEO aspects of Cable Communications 
licy Act of 1984 (BROADCASTING, March 11), FCC was seeking to 
pose quotas. "What makes the FCC's proposed action particu- 
ly objectionable is that it would impose employment quotas on 
ble firms pursuant to a statute from which Congress had, prior to 
actment, struck language requiring such quotas," rights corn - 
ssion said. Responding to request by National Cable Television 
sociation, FCC has extended comments deadline in EEO pro - 
eding to May 20; replies are due June 19. 

o 
ropean Broadcasting Union Technical Committee in mid -April 
: etings reaffirmed its desire for single world high- definition televi- 
se production standard, but declined to submit recommendation 

or against U.S.- supported Japanese 1125 scanning -line, 60 
de-per-second system. Europeans, cautious on move away 
m their own 50 cycle television systems, instead commissioned 
As priority study of 60 hertz proposals by EBU specialist group. 
.rdy results will be reviewed by Technical Committee executive 
September, just prior to October world gathering which decides 
Indard, according to EBU statement made available through 
S. Advanced Television Systems Committee representative at- 
iding meetings. Heading EBU specialist group is Charles Sand - 
nk of British Broadcasting Corp. Robert Hopkins, executive di- 
:tor of ATSC, will also participate. 

O 
ble News Network, which used Soviet Union's Intersputnik sys- 
n to obtain coverage of Friendship Games in M, ow last year, 
again seeking special temporary authority from FCC to use that 
stem, this time to obtain Soviet and East European news cover - 
e of 40th anniversary of end of World War II in Europe. CNN, in 
ter to commission last week, asked for authority for two -day 
riod, May 8 -9, with testing on May 7. CNN said it has received 
rmission to receive and retransmit material from Intervision, 
operative news exchange serving Eastern Bloc countries. CNN 
sed its request for special temporary authority in part on grounc 

Big bucks in blue grass country. A clear example of potentially 
soaring values for communications properties emerged last 
week. Sallie Bingham, a member of the family that owns wilAs- 
AM -TV and wamz(FM) Louisville, Ky.; the Louisville Courier -Jour- 
nal and Louisville Times, and Standard Gravure Inc., a printer 
specializing in Sunday supplements, indicated she now in- 
tends to sell her 18% ownership in those properties to a buyer 
outside the family. Bingham told BROADCASTING that last year 
the family had hired an investment banker to evaluate the 
properties at which time her shares were assessed at between 
$22 million and $28 million: "That was about the time that the 
Des Moines Register & Tribune Co. was fetching such high 
prices and the evaluation was lower than I had expected. "A re- 
evaluation of the properties assessed the properties at $42 mil- 
lion, a price she took to her family. They rejected the offer as 
"excessive," said Bingham. But a new evaluation of the com- 
pany by Henry Ansbacher Inc. has now valued the 18% share at 
over $80 million, pre -tax, she said, placing the total value of the 
properties at between $420 million and $470 million. 

that it lacks time to invoke "usual international satellite coordina- 
tion processes" with Intelsat, or to make arrangements for use of 
Intelsat system. CNN also offered another justification: Intervi- 
sionfIntersputnik route is cheaper. Expense in using Inteslat 
would be "prohibitive." In contrast, CNN said, Intervision feed can 
be received in Atlanta, CNN's headquarters city, "simply by confi- 
guring and positioning a television receive -only earth station." 

At monthly luncheon of New York chapter of National Academy of 
Television Arts and Sciences last week, Frank Biondi, executive 
VP of entertainment section of Coca -Cola company, did some 
"crystal balling," as he put it. On media takeovers of late, Biondi 
said "there will continue to be consolidation in the entertainment 
industry." "Because of deregulation," he said, media "players will 
continue to get bigger." Biondi called rise of VCR's "single most 
important trend" in broadcast business, and that efficiency of 
broadcast media "will go down" because of public's increasing 
ability to get entertainment in their homes. 

National Association of Broadcasters President Eddie Fritts is 
scheduled to testify at House Select Committee on Children, Youth 
and Families hearing on Thursday, May 2. Focus of hearing is on 
alcohol prevention issues. However, topic of alcohol advertising is 
likely to crop up during testimony presented by Michael Jacobson, 
Center for Science in Public Interest, which is spearheading Pro - 
iect SMART (Stop Marketing Alcohol on Radio and Television). 

o 
National Telecommunications and Information Administration 
head David J. Markey is scheduled to testify at NTIA authorization 
hearing before Senate Communications Subcommittee Wednesday, 
May 1. Also, House Telecommunications Subcommittee is plan- 
ning to markup NTIA authorization bill May 8. Bill would authorize 
agency for fiscal 1986 and 1987 at $13.7 million and $14.2 million, 
respectively. 

o 
New contest has developed for seat on NAB executive committee. 
Radio board director Richard Oppenheimer, KIXL(AM)- KHFI -FM Aus- 
tin, Tex., has decided to run for radio vice chairman against Bev 
Brown, KGAS(AM) Carthage, Tex. 

Charles S. Cowdrey, general sales manager of Taft Broadcasting's 
wvCA -Tv Washington, has been named VP- general manager of sta- 
tion. He succeeds John Rose Jr., who was named VP- general 
manager of co -owned wxnc -Tv Cincinnati April 1 (BROADCASTING, 
April 8). 

Earl Lest:, senior VP, operations, studio group, Paramount Pictures 
Corp., named president, operations, studio group, remaining in 
Los Angeles. 
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Rushed to judgment 
Events are overtaking the FCC in its inquiry into what to do about 
transfers of control of publicly owned broadcasting companies. 
The agency is not to enjoy the luxury of quiet reflection in an 
unhurried world. 

Stories elsewhere in this one issue of BROADCASTING are clues 
to the agitation of the marketplace. Jack Kent Cooke makes a play 
for Multimedia, where executives and founding families are de- 
termined to defend a recapitalization plan that would leave them 
in control. KKR and Storer arrange a leveraged buyout that Storer 
hopes will save the company from the liquidation that dissident 
stockholders want. The Cox family proceeds with its plan to take 
Cox Communications private. CBS is assembling its guns to fight 
off Ted Turner's raid. Who's next? It could be anybody. 

Some of the action is made possible, of course, by the FCC's 
liberalization of its multiple ownership rules, some by the avail- 
ability of financing from institutions that admire the P and L 
statements seen in broadcasting these days, some by the new and 
lively market in junk bonds that money managers use to enliven 
their portfolios. Whatever the causes, the activity shows no signs 
of abating. 

Whether it realizes it or not, the FCC has already set policy by 
its action last week in the Storer case. The agency has said it will 
approve prospective transfers of control as precedents to liquida- 
tion of a company if the transfers result from proxy fights. 

Wittingly or not it will set more policy as it considers other 
transfers, prospective or accomplished, that will be presented by 
a teeming marketplace. Ted Turner's application for approval to 
take over CBS is already before the agency. There seems to be no 
disposition at the FCC to set it or other transfers aside while the 
commission thinks large thoughts about the public interest. 

Then and now 

Last week American television journalists were in Ho Chi Minh 
City, or Saigon, as it used to be called, delivering live reports on 
the 10th anniversary of the fall of that city to North Vietnam. At 
about the same time, an American television journalist and col- 
leagues from other media were in Honduras in a military pool 
experiment that failed in just about every particular. Not a lot of 
progress has been made in the past 10 years in military-media 
relations. 

With the considerable help of the military, in logistics and 
communications, television came of age as a journalism medium 
in its coverage of the Vietnam war. It also left a residue of 
bitterness among the professional military who blamed it for 
sapping the public's resolve. Michael Arlen, writing in the New 
Yorker, called Vietnam the living room war. Years before it ended, 
Lyndon Johnson as much as said, to a convention of the National 
Association of Broadcasters, that television coverage of his office 
and the war brought down his Presidency. 

Among senior officers, some bitterness remains and a disincli- 
nation to expose future battlefields to an uncensored television 
eye. Still the Department of Defense has made what appears to be 
a sincere effort to fit news coverage into future military oper- 
ations. At fault in last week's Honduras misadventure was not the 
motive but the execution. 

As a story elsewhere in this issue explains, the secrecy of last 
week's pool was compromised before participants had landed at 
the site of the military exercise. A later report from the Wall 

Street Journal reporter who was a member of the pool said that 
communications provided by the military ranged from primitive 
to nonexistent. Obviously more and better planning by both the 
military and the media needs to be done. 

It may be worth noting that the chairman of the special com- 
mission established by the Joint Chiefs of Staff to avoid a repeti- 
tion of the exclusion of reporters from the Grenada landing of 
1983 was a retired Army major general, Winant Sidle. The com- 
mission delivered what this page considered an eminently sensi- 
ble report urging maximum assistance to journalists, consistent 
with military security, and advocating the kind of pool arrange- 
ment that was ineptly tested last week. 

Sidle was chief of information for the U.S. Military Assistance 
Command in Vietnam and after the fall of Saigon was quoted in 
this magazine, in a May 19, 1975, report appraising war cover- 
age, as saying: "I don't agree with those who say that the cover- 
age was all bad." 

Maybe more progress has been made than was evident last 
week during the expedition to Honduras. 

Right answer from the FTC 

After giving the subject more attention than it deserved, the 
Federal Trade Commission has rejected a petition to ban beer and 
wine advertising from radio and television or, alternatively, to 
require the broadcast of counteradvertising. The FTC found "no 
reliable basis on which to conclude that alcohol advertising sig- 
nificantly affects alcohol abuse." 

Nobody can say the FTC brushed the petitioners off. The 
agency has had the matter under study since November 1983. 
Nobody should assume that the rebuff will deter the petitioners 
from their crusade. Michael Jacobson, who also uses the pseud- 
onyms, Center for Science in the Public Interest and Stop Market- 
ing Alcohol on Radio and Television (or SMART, as he prefers to 
say), has a good thing going here and has conned the PTA into 
taking up the cause. He will merely intensify his campaign on 
Capitol Hill to obtain antiadvertising legislation. 

Broadcasters must keep close watch for Jacobson maneuvers in 
the Congress and do what is necessary to counteract them. Mean- 
while they will get on with the more purposeful job of discourag- 
ing the abuse of alcohol and other, more debilitating drugs. Ja- 
cobson is running a public show. Broadcasters are carrying on a 
public service. 

_ 

Drawn for BROADCASTING by Jack Schmidt 
"To tell you the truth, we've been under no pressure to merge." 
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When it was sink or swim 

We got good fast! 
We are Seltel. The fastest growing TV 

Rep firm in the U.S.A. 
That's right, the fastest growing of all. 

And we got that way by doing what 
we ve always done --only a whole lot 
better. 

Look what's happening at Seltel these 

days. 
Seltel growing faster than the industry.* 

At Seltel we've changed everything 
but the name. 

We have totally new management, 
right at the top and in every department. 
We have new department heads in 

research, programming, marketing and 
promotion. We have many new sales 

people and we've opened new sales 

offices. 
As a result of our aggressive new 

style we outpaced the industry in 1984. 
And all of this gain came in markets 
where we went head -to -head with the 

other big Rep firms. 

Better business for us means better 
business for our stations. 

Are your revenues growing faster 
than the rest of the industry? If not 
maybe Seltel could nrst 
help you. 

*The Performance Rep 
A subsidwi , of Selkirk C_n »m unico, ions 
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WHY SATURDAY? 

ADDED REVENUE: Your station retains all 
commercial time! 

Strengthen your access rotation by adding 
a sixth night of "WHEEL' and /or 'JEOPARDY!" 

Introduce new viewers to each series by 
giving the shows additional exposure 
on the weekend! 
Build additional consistency into your 
program schedule! 
Save promotional dollars and on -air GRP's 

by cross -promoting your weeknights with 
your weekends! 

ACT NOW! "WHEEL OF FORTUNE" and "JEOPARDY!" are now both available for weekend 
airplay in the Fall of '85. If you just can't wait, we understand! You can begin immediately* 
There's no reason to wait! Call your King World representative now for details! 

`Stations licensed to air either "WHEEL' or 'JEOPARDY!" qualify. Stations desiring to air one or both shows immediately must be current licensees. 
Rates and additional qualifications available upon request. 
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