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Minneapolis and St. Paul. We've even got wizards—three
of the five biggest computer firms are headquartered
here. So are thirteen of Fortune’s 500. If you're looking for
people with brains (also courage, heart and lots of disposable
income), look toward the Twin Cities. It's one fantastic market.
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Blair Television is representing the first and only
independent TV station in the 60th market ...
WUPW TV36. Call us to get an update on Toledo.
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Gannett wins ENA bidding war
Group W Cable up for sale
Mini-series mania
BIDDING WINNER O Gannett Co. purchases controversial topics. PAGE 48.
Evening News Association for $717 million, ending
bidding war begun by L.P. Media. PAGE 31. VIDEO BUY O Viacom purchases MTV Networks for
$690 million. Move gives company substantial
ON THE BLOCK O Westinghouse Broadcasting and stake in both pay and basic service universe.
Cable puts its cable operations up for sale. Some PAGE 50.
140 systems with over 2 million subscribers
expected to fetch between $2 .4 billion and $2.8 ON THE REBOUND O RKO General President Shane
billion. PAGE 32. O'Neil says troubled company is well on its way
toward recovering from license, billing problems.
FALL LINEUP O Networks begin staggered PAGE 52.
introduction of new fall shows with core of the new
schedule to air later this month. PAGE 34. CAPPING THE RECAP O Multimedia shareholders get
document detailing company's recapitalization
FINAL DAYS O Space WARC in Geneva is winding plan, which reveals new shares of stock will
down with a number of issues still to be resolved. initially trade at $10. PAGE 56.
PAGE 38.
QUINCY FILING O Cable industry files against stay of
VIDEO SHOW O With penetration of videocassette must-carry decision. PAGE 59.
recorders expected to reach 28% by the end of
the year, the home video market continues to RUSSIAN INCLUSION O Intelsat and Russia sign
expand, as evidenced by the Video Dealers memorandum of understanding regarding
Association convention in Washington. PAGE 42. country's participation in worldwide satellite
system. PAGE 62.
REALITY GAP C National Commission on Working
Women study finds television families not CABLE SHOW O Eastern Cable Show concentrates
reflective of real families. PAGE 44. on improving revenue stream. Pay-per-view,
advertising and better marketing frequently
LONG-FORM STAKES O The mini-series is mentioned as cures. PAGE 71-74.
increasingly becoming a staple of the networks'
programing plans. BROADCASTING talks with RADIO COUNTDOWN O Attendance projections are
David Wolper, a highly successful mini-series running ahead of last year for joint Radio
producer, and looks at what the networks have in Convention of NAB and NRBA. PAGE 75.
development for the fall. PAGE 45-48.
. GOAL ORIENTED O Michael Garin of Telepictures
PBS PREVIEW O PBS adds 21 new programs to its believes in setting his goals high. And in
fall schedule with several dealing with reaching them. PAGE 103.
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Our Schedule Sounc

LIVE NEWS

Every hour starts with a live 5:00 minute newscast that covers
the leading stories with an immediacy that’s second to none. 24
hours a day. Between 5:00 am and 11:00 pm, we add a live 2:30
minute newscast at the bottom of the hour. And we back that
up with a live update :60 second headline report.

All live. All produced exclusively for radio by radio news
experts. Drawn from the worldwide news-gathering resources
of CNN and the Turner Broadcasting System. Delivered at
satellite speed with the purest news sound you can get.

News

:00-:05 24 Hours a Day

:30-:32:30 5 A.M. Through (And Including) 11 PM.
:55-:56 5 A.M. Through (And Including) 11 PM.

BUSINESS NEWS

Our business reports start early and stay late delivering more
financial news that you can find anywhere else. We keep you
in touch with the ticker tape with business reports every hour
between S am and 8 pm. It's sixteen— 2 to 4 minute rundowns
of business conditions as they shift throughout the day including
all the last minute updates.

Business

16-175AM,, 6 AM..7AM,8AM.,9AM., 10AM., 6 PM.,7 PM.,
115-18 11 AM., 12 PM., 1 PM., 2 PM., 3 PM.

15-194 PM., 5 PM., 8 PM.

SPORTS

We deliver the sports you need to make sure your fans know

more than just the score. Our regular sports program coverage

gives you 2 to 3 minutes of sports every hour between 5 am

and 10 pm Monday through Friday and special reports from

12 noon-9 pm on Saturday and Sunday. Plus 2 highlight/update

feeds for a perfect two-punch combination.

Sports

45-475AM. .6 AM, 8BAM,10AM., 11AM., 12PM., 1PM.,,
2PM.,3FM, 8PM., 9 PM.,, 10PM.

45-487 AM.,9AM,4PM.,5PM., 6 PM., 7 PM.




As Good As It Wor

NEWS/SPORTS FEED

It's a voice/audio feed that lets you build your own news segment
around the most important news of the day. Between 5 am and
10 pm, we provide two distinct news/sports feeds at the top
and bottom of each hour, delivering a series of timed and slated
voicers, actualities, wraparounds and features. 14 minutes of
news and sports information an hour, slices of reality to give
your news that unmistakable sense of reality.

News/Sports Feed
:07-:14 And :36-:43
5 A.M. Through (And Including) 10 PM.

FEATURES

The feature feed is a full-scale service delivering 6 minutes of
insightful news services. Every feature is timed, pre-announced
and slated for maximum flexibility.

+ECONOMY

+ NEWSMAKER INTERVIEWS

« PERSONAL MONEY MANAGEMENT

* MEDICINE

« HOLLYWOOD/ENTERTAINMENT NEWS
« HEALTH

« NUTRITION

Features

48-545A.M., 6 AM,8AM, 10AM, 11AM, 12PM,,1EM.,2EM,,
3PM., 8PM.,9PM., 10 PM.

[49-547 AM.,9AM,, 4 PM.,5PM,, 6 PM.,7 PM.

A Sound Proposition

(404) 827-2085 « 1050 Techwood Drive, N. W, » Atlanta, Ga. 30318
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HUBCOM is known as an innovator
building specialized vehicles for
any communications application.

Call us to set your ideas
into motion...
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12495 34 Street North
St Petersburg, FL 33702, U.S.A
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Twin-city precedent

On its face, FCC crossownership rule
prohibiting acquisitions that would result
in entity owning broadcast station and
daily newspaper in same market would
appear to prohibit Gannett Co. from
buying stations in any market where it also
distributes or produces its USA Today.
But precedent suggests USA Today won't
present Gannett with crossownership
conflicts in proposed acquisition of
Evening News Association’s broadcast
properties (see page 31). USA Today was
being distributed in Minneapolis when
Gannett bought WTCN-TV there in 1983.
It’s said that crossownership question was
batted around informally by FCC staff at
that time, Argument that’s understood to
have prevailed was that crossownership
rule was aimed at encouraging diversity
of local information sources, and since
USA Today was national paper, rule need
not apply.

]

Futures

For man who will lose half his domain if
Westinghouse Electric succeeds in selling
cable subsidiary (see page 32), Daniel
Ritchie, chairman of Westinghouse
Broadcasting & Cable, kept his cool last
week, explaining he had favored decision
to sell and made no pass at leveraged
buyout. Outsiders speculated he may have
other plans in mind. Douglas D.
Danforth, chairman and CEQ of parent
Westinghouse, reaches retirement age
next year. That means top job and perhaps
others rung or so below it will be up for
grabs.

Acquisitive

There seems to be no limit to appetite of
Price Communications for media
properties. To list various television,

radio and print properties purchased within
past year by New York-based group
owner and publisher headed by Robert
Price, president, would take up half page.
Last Wednesday company announced
purchase of WLAC-AM-FM Nashville for
$19 million from Sudbrink Broadcasting
Corp. (see “Changing Hands,” page 74).
On Friday Capcities sold WKBW(AM)
Buffalo, N.Y., to Price for $2 million.
Word is that this week company will
announce purchase of two Capcities
newspapers, The Daily Register of Red
Bank, N.J., with circulation of 30,000,
and twice-weekly Ocean County Reporter
with 100,000 circulation. Tab is expected
to be just over $7 million. Ability of Price

to expand at will is in part explained by
more than usual ability of president to
raise capital. Price was previously
general partner at New York-based
investment banking firm of Lazard
Freres.

Must-carry fallout

National Association of Broadcasters
executive committee has allocated $80,000
for outside legal support and research to
aid in its effort to convince Supreme Court
to restore FCC's must-carry rules,
declared unconstitutional by Court of
Appeals. NAB also is postponing
implementation of new television dues
structure—which would raise some
members® rates—until must-carry situation
is stabilized. If appellate decision sticks,
it's feared some independent and UHF
members would suffer financial harm and
think twice about bigger NAB bite.

Quiet talks

While National Association of
Broadcasters, Association of Independent
Television Stations and other mainstream
broadcast groups are concentrating on
must-carry strategy that involves repeal
of cable’s compulsory copyright license,
another group may take more conciliatory
approach. Although Television Operators
Caucus has not yet taken formal position,
one of its members—Cox
Communications—has begun
conversations with National Cable
Television Association that could lead to
negotiations for broadcast-cable settlement.
Action comes naturally to Cox, which is
major MSO as well as major broadcast
group. William A. Schwartz, Cox
Communications president, is said to have
held discussions with NCTA President
James Mooney.

Q’Connor available

There may be contest for chairmanship of
Corporation for Public Broadcasting at
annual election of officers Sept. 12.
Harry O’Connor, Republican board
member, may oppose current CPB board
chairman, Sonia Landau, at meeting in
Washington. He told BROADCASTING he
would “be available” for it. Based on past
voting records of CPB board, however,
odds are in favor of Republican Landau
retaining her position. Also, according to
CPB bylaws, board chairman serves until
“successor has been duly elected and
qualified.” Hence, if vote were split 5-5,
Landau would remain chairman.
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Cost of protection

Premiums for National Association of
Broadcasters libel insurance plan are
expected to rise considerably. NAB was
informed by plan’s underwriter, Media
Professional, Kansas City, Mo., that rates
are going up by about 60%. (On average,
radio stations pay $750 to $1,000 a year
and TV stations $1,500 to $2,000 for
minimum premium.) NAB attributes
increase in libel rates to several causes,
but primarily to expense of defenses in
Westmoreland case against CBS and
Sharon case against Time. Nearly 1,000
NAB stations are covered under plan,
which NAB says it will keep because it is
still “below anything else in the market.”

Price pressures

All is fair in love and war and may be in
sale of broadcast propetties as some
winners in recent “sealed bid” auction of
American Broadcasting Companies and
Capital Cities Communications found
out. Several report calls from sellers’
investment banking firm, Goldman
Sachs, suggesting they raise bid or lose
chance to buy properties, though no
second round of bidding had been
announced. Advice appears not to be
friendly tip as it goes to those who
apparently already had highest bid. One
bidder said his company was told to raise
offer, but rejected advice and got stations
anyway: “People have come to expect they
will try to squeeze you for extra money.”
Said another winning bidder: *“You don’t
know who you are bidding against, some
other guy or yourself.” Officials at both
ABC and Capital Cities declined to
commenti on subject, and Goldman Sachs
did not return call.

Hollywood turf

Internationally circulated “white paper”
on high-definition television
standardization caused minor flap at U.S.
State Department last week, according to
film industry source. Letter to
Ambassador Diana Lady Dougan from
Jack Valenti, Motion Picture Association
of America president, took issue with way
document framed HDTYV as production
system equivalent to 35 millimeter film,
source said. Comparison between quality
and economics of two media was
“overreaching a little,” source
commented, although noting MPAA's
support of HDTV studio standard, and
adding belief issue should be resolved
without “great fuss.”
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What’s the SCORE

News aficionadoes have CNN, weather
watchers have The Weather Channel and
sports nuts now have SCORE.

SCORE is a three-menth-old cable service
offering sports scores, sports news, sports
talk and plain old sports. "It's the ultimate
instant-access sports news service,” said
Arnie Rosenthal, general manager of
SCORE.

The service shares part of its ownership,
management and a satellite transponder (on
Satcom III-R) with the Financial News Net-
work. It picks up on weekdays (8 p.m.-3a.m.
NYT) and weekends {1 p.m.-3 a.m.) where
FNN leaves off.

According to Rosenthal, SCORE already

CATEH THE

Rosenthal
reaches 10.6 million cable homes. If all goes
well, he said, the number will top 12 millicn
before the year is out and grow to between
15 million and 18 million by this time next
year. (FNN reports a potential cable audi-
ence of 19 million homes.}

SCORE is or, more accurately, is sup-
posed te be advertiser supported. The ser-
vice has yet toline up much advertising, but
Rosenthal believes it's only a matter of time
before the ad revenue starts coming in. “It's

new, unproved and there are no ratings
yet,” he said. "We are just going out and
laying the groundwork, depending on the
the charter spensors. Once we have the
numbers, we’'ll hit the streets again.”

The service has risen from the ashes of
Sports Time, the St. Louis-based regional
sports network that went belly up last
spring. Instead of giving up on cable pro-
graming altogether, Anheuser-Busch, one
of the owners of Sports Time, decided to
form a partnership with FNN to create and
operate SCORE.

According to Rosenthal, the marriage of
FNN and Anheuser-Busch stemmed from
FNN'’s lease of the daytime hours on a Sat-
com II-R transponder from Anheuser-
Busch. FNN uses the daytime hours; Sports
Time, the evening. When SCORE was cre-
ated, it simply took over Sports Time's
hours.

Besides the transponder, Anheuser-
Busch also brought some other assets to
SCORE. The material ones include the sets
and the service's four on-air personalities:
Bill Brown, Byron Day, John Loessing and
Todd Donoho.

SCORE does not charge affiliates a fee for
the service, but it plans to begin in May
1986. SCORE is currently trying to figure out
what the charge will be. “We're looking at
what other services are charging and then
talking to customers to see what they are
willing to pay.”

The heart of the SCORE's programing is
Sports Watch, offering highlights and scores
interspersed with interviews with sports
personalities and call-in segments. SCORE
plans to fill many of the off hours with taped
syndicated sporting events, everything
from Canadian Football League games to
professicnal wrestling. Throughout its pro-
graming day, a continucus string of scores
crawls along the bottom of the screen.

Rosenthal said that SCORE fulfills a need
for sports information almost on demand.
“ESPN is not a sports news network,” he
said. “Its a sports events network with a
little news squeezed in here and there. If you
were watching ESPN and wanted the latest
scores, you might have to sit through two
hours of kick boxing.”

Not as good as it looked

In June 1982, CBS paid American Family
Corp. $14 million for a cable system serving
eight communities between Dallas and Fort
Worth. The system, purchased under a
limited waiver of the FCC's cable-broadcast
network crossownership restriction, was to
serve as a springboard for CBS's limited
reentry in the business of operating cable
systems. (CBS had been forced out of the
business a decade earlier when the FCC im-
pesed its crossownership restriction.)

But CBS's cable plans never panned out
and, two weeks ago, it announced that it
was selling its lone system, operated under
the banner of CBS/Blackhawk Cable Com-
munications, to Sammons Communica-
tions, a Dallas-based MSO whose holdings
include the Fort Worth system. The price

Broadcasting Sep 2 1985
8

was not disclosed.

"It no longer fit into our strategy of build-
ing on our base business—broadcasting,”
said CBS spokeswoman Pam Haslam. "We
learned a lot from it and are quite happy
with the investment. We are now deploying
our resources elsewhere.”

Haslam said the sale of the system does
not imply that CBS doubts the future of ca-
ble, pointing out that CBS is part owner of
four regional cable services and two national
entertainment services, Bravo and Ameri-
can Movie Classics.

When CBS announced its agreement to
buy the system (BROADCASTING, March 1,
1982), it said it would use the system to
experiment with high-definition television
and videotex services. Although the HDTV
and videotex projects never materialized,
CBS used the system as a marketing labora-
tory.

According to Haslam, CBS metered about
150 homes to "take a closer look at viewing
habits.” CBS also used the system to try out
promos and network pilots.

The 35-channel system has not grown
dramatically under CBS's care. It had 18,000
subscribers when CBS purchased it and
19,000 when it agreed to sell it.

It serves the communities of Keller, North
Richland Hills, Hurst, Haltorn City, Ever-
man, Mansfield, Midlothian and Waxaha-
chie. The approval of all eight is needed be-
fore the deal can be consummated.

CCl! withdraws Smith spot

The Council for Cable Information an-
nounced last week that it had withdrawn a
30-second commercial featuring student-
diplemat and budding television star Sa-
mantha Smith from its current national radio
campaign following Smith’s death in an air-
plane crash last week (see "Fates and For-
tunes,” page 102}). CCl said it will the contin-
ue campaign, which ends Oct. 13, with 30-
spots featuring Xavier Roberts, creator of
the Cabbage Patch dolls, and Lisa Bimnbach,
author of “The Preppie Handbook."”

Calling all papers

The National Cable Television Association's
Department of Science and Technology has
asked for proposals for technical papers to
be presented at the NCTA convention in
Dallas, March 15-18. Proposals should in-
clude 250-word summaries and must be
submitted to NCTA by Oct. 4.

An NCTA engineering subcommittee will
judge the summaries for their reference val-
ue, originality and absence of commeicial
content. The authors of the papers selected
by the committee will be able to make oral
presentations during the convention's tech-
nical sessions. NCTA also plans to publish
the papers.

Advertising honors
The Cabletelevision Advertising Bureau is

establishing an annual awards program to
recognize “outstanding achievement in ad-



vertising on cable television.” The grand
prize will be a $25,000 cash award t0 an
individual or group within an agency. There
will be trophies of the nine runners-up. The
commercials must have appeared on a cable
network between Jan. 1 and Dec. 31, 1985,
and cabie must be the primary, or an inte-
gral, part of marketing strategy. The dead-
line for entries will be Feb. 3, 1986. The
awards will be presented during a luncheon
at CAB'’s annual advertising conference in
New York next April 29.

The Great One

When Showtime begins running its vintage
Honeymooners episodes next Monday (Sept.
9), the pay cable service’s hearing-impaired
subscribers will be able to appreciate them
fully—if theyre among the 100,000 hearing-
impaired with closed-captioning decoders.

With funding derived from cable opera-
tors and others, the National Captioning In-
stitute has captioned the 52 half-hour sit-
coms featuring Jackie Gleason as well as a
one-hour special, Juackie Gleason's Second
Honeymoon, which aired on Showtime Aug.
19.

The episodes are 30 years old. They were
broadcast live between 1952 and 1957 and
have not been seen on television since.

Once the episodes are captioned, they
stay captioned. That means that hearing-
impaired people with decoders who are not
Showtime subscribers will be able to enjoy
the shows when they go into broadcast syn-
dication in the fall of 1986.

Sammons goes stereo

Studioline Corp. of American, Reston, Va.,
announced last week that Sammons Com-
munications’ 8,000-subscriber system on
New York's Long Island will become, later
this month, the second system to offer its
Studioline pay audio service.

Bresnan Communications was the first,
introducing the service to its 8,000 sub-
scribers in Escanaba, Mich., last month.

Sammons plans to package Studioline’s
nine music channels together with stereo
sound for MTV and Arts & Entertainment
and synthesized stereo for Home Box Office
and Showtime and offer the package for
$5.95.

Said Jack Polk, vice president of market-
ing, Sammons: “The nine channels of high-
quality stereo and stereo programing should
do well in [the system] where there is little
FM [broadcasting| and where we are adding
new basic services that are transmitted in
sterec.” The Sammons system serves the
communities of East Hampton, Amagansett
and Wainscott.

According to Stuart Segal, vice president
for marketing, Studicline, Sammons plans to
offer its sterec package via an FM block-
converter system rather than Studioline's
proprietary Stereo-Track system which
promises quality comparable to a digital
transmission system.

Segal couldn't say which system would
be the first to offer Studicline and Stereo-
Track together. Western Comrmunications,

DELTA DASH.®
SAME DAY DELIVERY OF
SMALL PACKAGES.

When tomorrow’s too

become very important.
And time sensitive.

BIGTHINGSCOME
IN SMALL PACKAGES. BUT ONLY
[FTHEY’RE ON TIME.

late, little things can suddenly

So you turn to Delta DASH the answer.
for same-day delivery.
Any package—under 70 Ibs.

Y = ‘&.““
-‘1‘:’»! LK
7l

AIR FREIGHT
AIR EXPRESS
DELTA DASH"

—that is shipped during nor-
mal business hours will arrive
that same day.

But what about the time
you waste taking the package

to the airport? Or arranging for P

a courier service? Delta’s got

DOORTO DOOR

PICK UPAND DELIVERY.
Delta DASH offers you
__door to door pick up
- and delivery. And
DASH delivers to
) over 100 cities

and over 10,000
communities—all
. over the US. So you
Y, know your package
will get there.

than 70 1bs., call Delta Air Ex-
press. We'll guarantee your ship-
ment on the flight specified.

ou. Just call Delta DASH toll-
ree at 800-638-7333; in Balti-
more call 269-6393. With Delta
DASH, time is on your side.

DELTA TAKES IT THERE.

a part owner of Studioline Corp., will prob-
ably launch the combo in five of its six sys-
tems starting early in 1986, he said. But, he
added, Studioline is in serious negotiations
with three systems interested in providing
both services.

He would only identify two: the Jones In-
tercable system in Oxnard, Calif., and Me-
trocable in Arlington, Va. The Bresnan sys-
tem is now using block converters, he said,
but it plans to upgrade to Stereo-Track
sometime next year

The Escanaba system, Segal said, intro-
duced Studicline in a package with 11 off-
air FM stations and the stereo sound for
MTV, The Nashville Network and The Mov-
ie Channel for $6.95. So far, between 70 and
80 homes have signed up, he said. Subscri-
bership is expected to top out in seven ot
eight months when between 8% and 10% of
the system’s 8,000 subscribers are on board.
Segal added that Studioline expects Sam-
mons also to achieve between 8% and 10%
penetration in New York.

The Studioline services nine channels:
Hit Country, Superhits, All Time Favorites,
Easy Listening, Album Trax, Rhythmix, All
That Jazz, The Classics and Studicline Spe-
cials Channel. The Specials Channel will
provide more than 20 different programs
each week.

“The momentum is building,” said Segal.
“The operators are now coming around to
understand that stereo is an important ad-
junct to good video reception. They'te sub-
scribers are already into stereo in one form
or another.

o

If your package is larger

So let Delta do the work for

SAME DAY DASH.
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3 TVONLYY ——————

Victor Weaver Inc. 0 Commercials
introducing Weaver Chicken Fillets are
set to break this week in 12 major

markets, complementing flight that
began last week in considerably more
markets promoting Chicken Rondelets,
Mini Drums and Nuggets. Flights will last
about 12 weeks. Commercials will be
carried in all dayparts. Target: adults, 21-
49. Agency: Marschalk Co., New York.

I RADIOONY C——————

Continental Airlines O Fall campaign is

planned for September start in more
than 25 markets, including Miami,
Boston, Cleveland, Dalias, Denver and
Los Angeles. Commercials will run in al|
dayparts. Target: men, 25-54. Agency:
Scali, McCabe, Sloves, New York.

The Wool Bureau 0 Generic campaign
citing benefits of wool will begin in late
September for three weeks in 30
markets, including New York, Chicago,
Los Angeles, Washington and Denver.
Commercials will be carried in all
dayparts. Target: adults, 25-49. Agency:
KSL Media, New York.

Scripto 0 Company's group of
disposable lighters will be advertised in
San Diego and Los Angeles for two
months, starting Oct. 15, as prelude to
national campaign slated for early 1986.
More than 1,200 radio spots are
scheduled to run. Commercials will be

placed in all dayparts. Target: adults, 18-

49. Agency: Burton-Campbell, Atlanta.

International Minerai and Chemical
Corp. O Hormonal product to promote
growth of beef cattle will be advertised
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for 12 weeks, starting Sept. 30, on
several hundred stations in 26 states.
Commercials will run in dayparts
appealing to farmers. Target: men, 25-54.
Agency: Colle & Mc\oy, Minneapolis.

Gordon’s Jewelry © Co-op campaign
with Joston Co., manutacturer of schoo!
rings, will begin in mid-September for two
weeks in about 20 markets. Morning

and daytime segments will be used.
Target: adults, 18-34. Agency: Goodwin,
Dannenbaum, Littman & Wingfield,
Houston.

VLI Corp. 0 Weekly advertising flights to
promote Today sponge contraceptive
for women will be scheduled in mid-
September, late September, mid-
October, late October and mid-
November in 10 markets, including New
York, Washington, San Francisco and
Atlanta. Agency: Keye/Donna/-
Pearlstein, Los Angeles.

Barrel of Fun Potato Chips O
Campaign is in planning stages for
October start in about four markets

RepuReport

Kr1zo(mv) San Francisco: To Katz Indepen-
dent Television from Blair.

a
WkeH-Tv Knoxville, Tenn.: To Independent
Television Sales from Avery-Knodel.

a
Kesi-Tv Paducah, Ky-Cape Girardeau,
Mo., and woBD-Tv Jackson, Miss.: To Inde-
pendent Television Sales (no previous
rep).

]
KRAT(Tv) Kerrville, Tex.: To Seltel (no pre-
vious rep).

g

wrvz.1v Norfolk, Calif.: To Seltel from Katz
Independent Television.

a

WxiN-Tv Indianapolis: To Seltel from Petry
Television.

O
WusU-Tv Anniston, Ala.; wLF-Tv Lafayette,
Ind., and wHiz-Tv Zanesville, Chio: ToKatz
Continental Television from Avery-Kno-
del.

O

WIxR(FM) and wzrO(FM™) Peoria, both llli-
nois; WRzn(FM) Bowling Green, Ohio, and
KawWK(FM) Pittsburg, Kan.: To Jack Masta &
Co. from Weiss & Powell.




Caprock Telecasting

is pleased to announce our appointment of
Katz Continental Television as
representative for

KCBD-TV

LUBBOCK, TX

KBIM-TV

ROSWELL, NM

Solid sales performance for
medium and smaller market affiliates.

Caprock Telecasting.
Katz Continental Television

¢

The best.




about five weeks in three markets.
Commercials will be placed in all time
periods. Target. adults, 21-54. Agency:
Dancer Fitzgerald Sample, New York.

including Chicago and Milwaukee, and
continue through end of year.
Commercials will be positioned in
morning and afterncon drive times and
noon periods. Target: women, 18-49.
Agency: Clark Livingston Associates,
Minneapolis.

Republic Airlines O Flights of six to
nine weeks will be placed in more than
30 markets, starting Sept. 9.

American Automebile Association O Commercials will be presented in all
Campaign will start in late September for  dayparts. Target: adults, 21-54. Agency:

AduVentage

Hispanic moves. Spanish radio stations asscciated with Cabellero Spanish Radio Advisory
Council are launching campaign to cope with what they regard as problem of audience
undermeasurement of Hispanic radio. It requested special presentations from all rating
services and disclosed plans for public awareness campaign to encourage Hispanics to
participate in radio audience surveys.

(]

Challenges resolved. Naticnal Advertising Division of Council of Better Business Bureaus
resolved seven challenges to national advertising during July, including four on television.
Reviewed and found substantiated were TV commercials for AT&T Communications Inc.
(long distance teiephone service} and Beecham Products (disposable douche). Modified or
discontinued were TV commercials for Brown Shoe Co. and Urban General Corp. {video
game package).

0

‘Today' spots. Americans who have achieved success in various fields sing praises of USA
Today in new TV commercials that began airing last weekend. Personalities, including

Sweet song. Nestie Food Corp., White

Chicago's ex-Mayor Jane Byrne, discount broker Charles Schwab, baseball stars Mickey
Manlle and Willie Mays, actress Diahann Carroll and NBC weatherman Willard Scott, laud
sections of newspaper and actually sing tine, “I read it every day, USA Today." Primary
campaign will run for five weeks in 24 markets with 60- and 30-second commercials with
$1.6-million budget. In addition, two-minute direct response version will be carried nationally
on TV and cable through rest of 1985. Agency is Lois Pitts Gershon, New York.

Plains, N.Y, is mounting national televi-
sion drive through combination of seiect-
ed syndicated programs and supporting
spot television in 17 markets to launch
new TV campaign for its Milk Chocoiate
bars. Programs chosen include Enter-

tatnment Tonight, Wheel of Fortune and
People’s Court. Commercial links Nestle
bars with life's “sweet dreams.” Center-
pieceé song is also called “Sweet
Dreams,” and is utilized in 30-second
audio for supporting network radio thrust.
Target audience is 18-49. Agency: J. Wal-
ter Thompson/New York.

Meet Kyle Petly

Sept. 12 at “Radio 85" ginats,

Dancer Fitzgerald Sample, New York.
T RADIOANDTY [ )

Coca-Cola Co. O Test marketing will
begin this week for two products,

Dallas Convention Center
Booth #717

Put Your Radio Station In The Fast Lane

D gt
e
-

Minute Maid crange soda with 10%
orange juice, and low-calorie versicn,
Diet Minute Maid orange soda with 10%
orange juice. Television and radio will
be used in Washington area in campaign
to continue throughout 1985.
Commercials will run in all dayparts
Target: teen-agers; adults, 18-34.
Agency: Marschalk Co., New York.

MOTOR RACING NETWORK"®

P.O. BOX DRAWER, S. DAYTONA BEACH, FLORIDA 32015 (904) 2546760

Broadcasting Sep 2 1985
41



Beam Communications Corporation

is pleased to announce our appointment of
Katz Continental Television as
national representative for

WDAM-TV

LAUREL-HATTIESBURG, M|

WCFT-TV

TUSCALOOSA, AL

KYEL-TV

YUMA, AZ

Solid sales performance for
medium and smaller market affiliates.

Beam Communications Corporation.
Katz Continental Telewision.

¢

The best.
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A radio sales commentary from Vincent Gardino, Selcom Radio, New York

Radio’s special programing
a plus for advertisers

Today, in this era of rising commercial rates
and commercial clutter, marketers are look-
ing for innovative advertising alternatives.
More and more advertisers are deviating
from the norm of buying cost per points and
audience guarantees.

Radio program sponsorships, whether it
be ski or weather reports or long-form enter-
tainment specials such as American Country
Countdown, American Top 40 and Saturday
Night Gold, are vehicles for unusual as well
as effective buys. Not only can those radio
programs be tailored to the needs of the cli-
ent, but the merchandising opportunities are
endless.

The media value of special programing is
also greatly enhanced for the advertiser. A
variety of studies clearly demonstrate that
the audience reached with specials is far
greater than normal station cume levels.

Added impact results from heavy local
promotionzl support by radio stations. Spon-
sorship of sports events, concerts or music
specials offers tremendous merchandising
and promotional opportunities such as client
days at particular events, trips, ads in the
event programs and tickets for client incen-
tives.

Sports sponsorships are a perfect example
of benefits that can accrue to an advertiser.
When radio stations and advertisers “get be-
hind a team,” the momentum is impressive.
The New York Yankees are exclaiming:
“New York's Stars 'n’ Stripes are Flyin’
Again.” The Boston Red Sox sing: “Caich
Fenway Fever.” The Cincinnati Reds adver-
tise: “It’s a Brand New Ballgame.” The De-
troit Tigers claim: “The Good Times Are
Here Right Now.” Sponsors cash in on the
hopes. excitement and.dreams of a particular
community by teaming up with sports spon-
sorship.

As AM stations find it increasingly diffi-
cult to compete with FM in the music arena,
they are turning to service to the community
in the form of sports. KMPC(aM) Los Ange-
les, for example, airs at least 1,000 hours of
sports programing per year. This includes
the California Angels, the Los Angeles
Rams and UCLA football and basketball.
This sports programing integrates very well
with the station’s full-service personality ap-
proach to radio.

College sports are also becoming an in-
creasingly important factor in radio pro-
graming. Smaller-market stations have been
broadcasting the sporting events of local col-
leges for years. Major markets are beginning
to catch on to this successful phenomenon,
as in New York, where wCBS(AM) now car-
ries the games of the St. John's Redmen bas-

FE ol |
vincent A. Gardino was appointed executive
vice president/chief operating officer of
Selcom Radio in March 1985, Before joining
Selcom Radio, Gardino served both as
director of the ABC Direction Radio Network
and as director of the ABC Entertainment
Network. He began his radio career as an
account executive at Savalli/Gates In¢. in June
1975. He moved to Metro Radio Sales the
following year. Before leaving Metro Radio
Sales to join Katz Radio in January 1979, he
had risen to assistant New York sales manager
and director of sports and special

programing sales. Gardino joined ABC Radio
in June 1979, when he was named an
account executive at wasC(AMm) New York.

=Tl == o= 5 T seEme——w
ketball team and, I might add, at a profit.

Is the haggling, negotiating and bidding
over sports rights worth the effort? Most
broadcasters think the overall benefits of
sports programing outweigh planning prob-
lems and are definitely worth the invest-
ment.

There is a great deal of glamour in being
the station associated with 2 major profes-
sional or college team. Enormous excite-
ment can be generated from broadcasting the
games of winning teams. Everyone wants to
be associated with a winner.

The financial benefits that accrue from the
association can also be substantial. The ad-
vertiser dollar in the sports world is a very
potent one. Franchise rights to the right team
can deliver big beer, automotive, financial
and oil account buys.

Premium dollars can also be obtained
when selling program sponsorships. Higher
rates mean higher revenue for the station as
well as the rep. The conceptual sell helps to
position the station favorably in the eyes of
buyers and clients for future spot buys. Fre-
quently the dollars involved in special pro-
graming sales are new to radio, generating
revenue that benefits the entire industry.

Day-to-day, cost-per-point selling can

Broadcasting Sep 2 1985

sometimes get to be an uninspiring and le-
thargic task. It’s fun to sell beyond the num-
bers and be creative. Often a salesperson has
to go beyond the buyer level to the account
executive, the planner, and sometimes even
the client to get approval for a special pro-
graming buy. Interaction with a new profes-
sional level can only help in fostering a
salesperson’s growth and confidence, in ad-
dition to gaining total penetration of an
agency and its client.

As radio’s products have become new and
improved, so too must its salespeople. All
radio organizations must invest in ongoing
training programs to help prepare their peo-
ple to meet the needs of the changing mar-
ketplace.

Advertisers are making ad dollars work
harder than ever before and are looking for
ways to spend more intelligently. More and
more companies have found that radio is
particularly well suited to their marketing
needs, and this realization has been a great
boon to our medium. Packaged goods firms
such as Procter & Gamble, Lever Brothers
and Gillette, all former big radio advertisers,
have come back to radio in a big way.

It is the select audience that radio and its
special programing offer that makes such an
atiractive buy for an advertiser. Programing
and stations have become incredibly sophis-
ticated in positioning against very specific
demographics, all to the medium’s credit.

Of course, some national advertisers may
think that radio as a medium is relatively
small compared to network television. The
truth is that some agency people are just
plain confused about radio. They don’t know
how to use it, so they don’t use it.

It takes an ingenious radio salesperson to
handle the scenario tactfully. How does one
educate without embarrassment? Often peo-
ple are afraid to admit their lack of knowl-
edge. Thus the need for bright, trained and
professional radio salespeople.

Philip Dusenberry, vice chairman and ex-
ecutive creative director for BBDO, has
said: “A great many creative people just
don’t give a damn about radio. When we
look at a TV rough cut at the agency that’s
got something special going for it, you're
apt to hear the word ‘magic’ in describing it.
Well, in radio we’re pummeled into an in-
sulting, insolent melange of shouts and
screams at a decibel level that’s enough to
put your teeth on edge and have you reach-
ing for a Valium. Creative people all too
often forget that radio gives the consumer a
chance to use his imagination.”

All the more reason for us to attract that
consumer, and to train the most innovative
and imaginative salespeople to sell this won-
derful medium that offers so many extraordi-
nary special programing sales opportunities
for advertisers. @



Katz Continental Television
is pleased to announce
our representation of

WJSU-TV

ANNISTON, AL

WLFI-TV

LAFAYETTE, IN

WHIZ-TV

ZANESVILLE, OH

Solid sales performance for
medium and smaller market affiliates.

WJISU-TV. WLFI-TV. WHIZ-TV.
Katz Continental Television.

The best.
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Datelbbook

——— |
This week

Sept. 5—Cabletelevision Advertising Bureau local ad-
vertising sales workshop. Quaiity Inn, Vernon, Conn.

Sept. 5—First meeting of land mobile radio/UHF televi-
sion technical advisory committee. FCC, Washington.

Sept. 6—Deadline for entries in 1985 Gabriel Awards
compeétition, sponsored by UNDA-USA. Information:
Jay Cormier, Merrimack College, North Andover,
Mass.; (617) 683-7111.

Sept. 6—Deadline for station management entries in
New York area Emmy awards, sponsored by New York
chapter, National Academy of Television Arts and
Sciences. Information: (212) 765-2450.

Sept. 6-7—"Radic Station Ownership and Manage-
ment,” seminar sponsored by UCLA Extension in co-
operalion with Southern California Broadcasters As-
sociation. Sheraton Plaza La Reina hotel, Los Angeles.

Sept. 6-10International Institute of Communica-
tions 16th annual conference, "“Communications: The
Crossroads of Culture and Technologies." Keio Plaza,
Intercontinental hotel, Tokyo. Information; (01) 388-
0671.

Sept. 7—37th annual prime time Emmy Awards pre-
sentation banquet, primarily for creative arts categor-
ies, presented by Academy of Television Arts and Sci-
ences. Beverly Hilton hotel, Los Angeles.

& indicales new entry

WEATHER DATA,
SATELLITE AND
GRAPHICS SERVICE. ..

all available from one source.

M 75 graphics available daily Fastest
growing. most popular wealher graphics
service and at Ihe best arices

Database — Comprehensive real hme. up-to-
the-minute weather database providing
hourlies. upper air observalions. computer
forecasis. plain language statements. lorecasts
and warnings.

Sateflite images — Accu-Weather's new images
from GOES satellltes.

Nationai Radar — Color precipitation patierns.
News. Sports and Financial Graphits

looking graphics prepared dally by
Accu- Weather artists in real time!

— Great-

NAFAX Maps — A variety of weather maps
normally transmitted by tacsimile. can now be
accessed by graphic unils.

Accu-Weather, Inc

North America’s Leading Weather Service
619 W. College Avenue. Siale College. Pennsylvama 16801
814 237 0308

Also in September

Sept. 8-10—/!linois Broadcasters Association annual
convention. Eagle Ridge Inn, Galena, IIl.

Sept. 9—Deadline for entries in 28th annual Interna-
tional Film & TV Festival of New York awards com-
petition. Information: (914) 238-4481.

Sept. 9-10—Television Bureau of Advertising group
heads meeling. Hyatt O'Hare, Chicago.

Sept. 9-12—Co-op conference, sponsored by Adver-
tising Checking Bureau. Americana Great Gorge Re-
s0r, McAfee, N.J.

Sept. 10—Cabletelevision Advertising Bureau local
advertising sales workshop. Hyatt Regency, Minneapo-
lis.

Sept. 10—Washington Executives Broadcast Eng:-
neers monthly luncheon. Roma restaurant, Washington.
Information: (703) 644-3013.

® Sept. 10—American Women in Radio and Televi-
sion, Southern California chapter, preview of fall tele-
vision programs. Beverly Hills hotel, Los Angeles.

® Sept. 10—Media Institute luncheon. Speaker: Ar-
naud de Borchgrave, editor-in-chief, Washington

Times. Cosmos Club, Washington.

Sept. 10-11—Television Bureau of Advertising board
of directors meeting. Hyatt O'Hare, Chicago.

= Sept. 11—"Research: The Hidden Key to Success,”
panel in series sponsored by Washington chapter,
American Women in Radio and Television, called
"Women at the Top.” National Association of Broadcast-
ers, Washington.

Sept. 11-14—Radio-Television News Directors Asso-
ciation annual convention. Awards banquel speaker:
CBS'’s Dan Rather. Keynote speaker: ABC's Peter Jen-
nings. Opryland hotel, Nashville.

Sept. 11-14—"Radio '85: Management and Program-
ing Convention,” second annual conference, jointly
sponsored by National Association of Broadcasters
and National Radio Broadcasters Association. Dallas
Convention Center, Dallas.

Sept. 12—Cabletelevision Advertising Bureau local
advertising sales workshop. Sheraton International at
O'Hare, Chicago.

Sept. 12—Society of Motion Picture and Television
Engtineers meeting of committee on video recording
and reproduction technology 3M Co., St. Paul.

Sept. 13—Deadline for applications in A merican Film

Aug. 8-Sept. 14—Space WARC, first of two ses-
sions to develop plan for space services in geosta-
lionary orbital arc. Some 150 countries expecled to
attend. Second session of World Administrative
Radio Conference scheduled for October 1988,
Geneva.

Sept. 11-14 Radio-Television News Directors
Association International conference. Opryland,
Nashville. Future conventions: Aug. 26-29, 1986,
Salt Palace Convention Center, Salt Lake City, and
Sept. 1-4, 1987, Orange County Convention Cen-
ter, Orlando, Fla.

Sept. 11-14"Radic '85: Management and Pro-
graming Convention,” second annual conterence
jointly sponsored by National Association of
Broadcasters and National Radio Broadcasters
Association. Dallas Convention Center, Dallas.

Sept. 18-20—Atlantic Cable Show. Atlantic City
Convention Center, Atlantic City, N.J. Information:
(609) 848-1000.

Qct. 27-Nov. 1—Society of Motion Picture and
Television Engineers 127th technical conference
and equipment exhibit. Convention Center, Los An-
geles.

Nov. 10-13— Association of National Advertisers
annual meeling. Boca Raton hotel, Boca Raton,
Fla.

Nov. 20-22—Television Bureau of Advertising
31st annual meeting. Anatole, Dallas. Future meet-
ings: Nov. 17-19, 1986, Century Plaza, Los Ange-
les, and Nov 18-20, 1987, Washington Hilton,
Washington.

Dec. 4-6—Western Cable Show, sponsored by
California Cable Television Association. Anaheim
Convention Center, Anaheim, Calif.

dJan. 5-9, 1986—Association of Independent Tele-
vision Stations 13th annual convention. Century
Plaza, Los Angeles.

Jan. 17-21, 1986—NATPE Inlernational 23d an-
nual convention. New Orteans Convention Center,
New Orleans. Future convention: Jan. 24-27, 1987,
New Orleans.

Feb. 1-4, 1986—Sixth annual Managing Sales Con-
ference, sponsored by Radio Advertising Bureau.
Amfac Airport hotel, Dallas.

Feb. 2-5, 1986 National Religious Broadcasters

43d annual convention. Sheratlon Washington,

Vigfeorulietings

Washington

Feb. 7-8, 1986—Society of Motion Picture and
Television Engineers 20th annual tetevision con-
ference. Chicago Marriolt, Chicago.

Feb. 27-March 1, 1986—17th annual Country Ra-
dio Seminar, sponsored by Country Radio Broad-
casters. Opryland hotel, Nashville.

March 15-18, 1986—National Cable Television
Association and Texas Cable Television Associ-
ation combined annual convention. Dallas Con-
vention Center. Future conventions: May 17-20,
1987, Las Vegas.

April  13-16, 1986—National Associalion of
Broadcasters 64th annual convention. Dallas Con-
vention Center, Daltas. Future conventions: Dallas,
March 29-April 1, 1987; Las Megas, April 10-13,
1988; Las Vegas. April 30-May 3, 1989; Dallas,
March 25-28, 1990, and Dallas, April 14-17, 1991.
Aprll 27-30, 1986—Broadcast Financial Manage-
ment Association/Broadcast Credit Association
26th annual conference. Century Plaza, Los Ange-
les. Future conference: April 26-29, 1987, Marriott
Copley Place. Bosion.

April 28-29, 1986—Cabletelevision Advertising
Bureau fifth annual conference. Sheraton Center,
New York.

May 14-17, 1986—American Association of Ad-
verlising Agencies annual meeting. Greenbrier,
White Sulphur Springs, W, Va.

May 18-21, 1986—CBS-TV annual affiliates meet-
ing. Century Plaza hotel, Los Angeles.

May 21-25, 1986—American Women in Radio
and Television 35th annual convention. Westin Ho-
tel Galleria, Dallas.

June 8-11, 1986—NBC-TV annual affiliates meet-
ing. Hyatt Regency, Maui, Hawaii.

June 11-15, 1986 _Broadcast Promotion and
Merketing Executives/Broadcast Designers Asso-
ciation annual seminar. Loew's Anatole, Dalias. Fu-
ture conventions: June 10-14, 1987, Peachtree Pla-
za, Allanta; June 8-12, 1988, Bonaventure, Los
Angeles, and June 21-25, 1989, Renaissance Cen-
ter, Detroit.

June 14-18, 1986—American Advertising Feder-
ation national convention. Grand Hyatt, Chicago.
June 19-22, 1986 —NATPE International sec-
ond annual production conference. Adam's Mark
hotel, St. Louis. Information: (212) 757-7232.
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Because so many
people take their
eyesight for granted...

Good eyesight is important, so
KOLN-TV/KGIN-TV in Lincoln and
Grand Island gave viewers the
opportunity to check theirs in the
privacy of their own homes. The “TV
Eye Test” was aired as part of the
stations’ weekly public affairs pro-
gram, “etc.”

The test, developed especially for
television by doctors and supported
by the National Scciety to Prevent
Blindness, was designed to make
viewers aware of possible eye
prcblems.

After the program, there were
numerous calls from viewers who
requested a list of the optometrists
in their area.

Encouraging viewers to take spe-
cial care of themselves is all a part of
the Fetzer tradition of total commun-
ity involvement.

...KOLN-TV/KGIN-TV
helped viewers see the
importance of eye care.

WKZO WKZO-TV KOLN-TV KGIN-TV
Kalamazoo, Kalamazoo- Lincoln, Grand island,
Michigan  Grand Rapids lebrask Nebrash

WJFM WKJF  WKJF-FM KMEG-TV
Grand Rapids,  Cadillac, Cadillac, Sioux City,
Michigan Michigan Michigan lowa




IT’S GOT

Group W/Filmation and Tribune
Entertainment Present the

Fantastic New Animated
Fun Strip for Fall 1986

Filmation, the trend-setting company th
revolutionized children’s programming witf
He-Man™ now takes animation into a new
dimension. ' |

Three heroes—two humans and a :
share comedy adventures throughout t el
universe and back and forth in time. Their’
job: tracking down ghosts, goblins and
gremlins. .. spirits, spooks and sprites. .
witches, werewolves and wicked wizards. And
treating viewers to a monstrously good time!

G hostbusters: 65 fun-filled half- hours

s '. 10 bemg produced. Entertamlng and é

 the 1lmatrontrad tion of pro-soc

Advertising Sales: Tr
International: Filmation (818)

: Produced in the U,
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A professional’s guide to the intermedia week (Sept. 2-8)

Network television O ABC: The ABC Saturday Sneak Peek and Fun Fit Test (preview
special), Friday 8:30-9 p.m.; ABC Fun Fit* (children's fitness series), Saturday 10:25-10:30
am. and 11:25-11:30 a.m. CBS: U.S. Open Highlights (continuing 36% hours of tennis
championship coverage), now through Sunday; No Place Like Home (comedy), Friday 8:30-
9 p.m. NBC: Hell Toun* (drama series), Wednesday 9-11 p.m. PBS (check local times):
Wrapped in Steel (documentary), Monday 9-10:30 p.m.; On Stage at Wolf Trap (concert
series), Monday 9-10 p.m.; Even the Heavens Weep: The West Virginia Mine Wars (docu-
mentary), Monday 10-11 p.m.

Network radio O CBS Radio Network: NFL Preview* (20-minute football series), Fridays
before kickoft; College Football Scoreboard* (20-minute summaries), Saturday 7:30-7:50
p.m.; The NFL Tonight* (talk show), Sunday 8-10 p.m.

Cable U Arts & Entertainment: The Great Detective* (mystery series), Monday 7-8 p.m.;

Breaking Away* (comedy series), Monday 8-9 p.m.; On Cable's Fall Preview (clipsfinter-

views/commentary), Wednesday 8-9 p.m.; The Borgias* {10-pan mini-series), Wednesday 9-

10:30 p.m. Cinemax: “Topper” (colorized comedy), Tuesday 8-10 p.m. The Disney Chan-

nel: The Eureka Stockade* (four-part mini-series), Wednesday 7-8 p.m., continuing Sept. 18,

Oct. 2 and Oct. 16, 7-8 p.m.; HBO: On Location: Steven Wright (stand-up comedy), Satur
fee T o =

Bo

‘The Borgias” on Arts & Entertainment

"Mussalini” on HBO

day 10-11 p.m.; Mussolini: The Decline and Fall of 1l Duce (two-part docudrama), Sunday
8-10 p.m., concluding Monday 8-10 p.m. The Movie Channel: "Trenchcoat” {thriller), Sun-
day 10:30 p.m.-midnight. Showtime: The Honeymooners: The Lost Episodes Marathon (10
episodes), Monday 8-11:45 p.m. Satellite Program Network: Dynamic Achievers World
Network* (motivational series), weekdays 7:30-8 am. or 9:30-10 p.m.; Miss U.S. Teen
Scholarship Pageant, Sunday 8-9 p.m. Wtes(mv) Atlanta: Safe At Home* (comedy series),
Monday 6:35-7:05 p.m.; Rocky Road* (comedy series), Monday 7:05-7:35 p.m.; Countdown
to Victory: V.J. Day (documentary), Monday 10:10-11:10 p.m.

Museum of Broadcasting (1 East 53d Street, New York) O Discovery: Rare Honeymooners,
75 rereleased Honeymooners half-hours, screened with hour-long episodes of Cavalcade of
Stars, Tuesday-Saturday at noon, 1:45 p.m., 3:30 pm.. 5:15 p.m. and 7 p.m., now through
Sept. 26.

“denctes series premiere
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Institute’s independent filmmaker program. Informa-
tion: (213) 856-7679.

Sept. 13—Deadline forindependent, or nonstation, en-
tries in New York area Emmy awards, sponsored by
New York chapter, National Academy of Telerision
Arts and Sciences. Information: {212} 765-2450.

Sept. 13-14—Rocky Mountain Film and Video Expo
‘85, project of Celorado Film and Video Association.
Regency hotel, Denver. Information: (303) 837-8603.

Sept. 13-15—Latin American conference for journal-
ists, co-sponsored by Foundation for American Com-
munications, Tinker Foundation and Institute of the
Americas. LEnfant Plaza, Washington. Information:
(213) 851-7372.

Sept. 14—Deadline for entries in International Emmy
Awards, sponsored by National Academy of Televi-
sion Arts and Sciences, International Council. Infor-
mation: (212) 308-7540.

Sept. 15-17—National Religious Broadeasters Asso-
ciation Western regional meeting. Los Angeles Mar-
riott, Los Angeles.

Sept. 16—Comment deadline on FCC's AM technical
rules. FCC, Washington.

Sept. 17—Presentation of second annual Cable
Awards for Programing Excellence of Cable Television
Network of New Jersey. Ballys Park Place, Allantic
City, N.J.

Sept. 17—Cabletelevision Advertising Bureau local
advertising sales workshop. Sheraton Inn, Portiand Air-
port, Portland, Ore.

Sept. 17-18—Society of Broadcast Engineers Tri-State
convention, hosted by SBE chapters from Indiana,
Ohio and Kentucky. Cincinnati Marriott hotel, Cingin-
nati

Sept. 17-20—Telocator Network of America annual
convention and exposition. Speakers include Con-
gressmen Al Swift (D-Wash.) and Matthew Rinaldo (R-
N.J.). MGM Grand hotel, Las Vegas. Information: (202)
467-4770.

¥ Sept. 18—Southern California Cable Association
meeting. Speaker: Neil Austrian, chairman and chief
execulive officer, Showtime/The Movie Channel. Mari-
na del Rey Marriott, Marina del Rey, Calif

Sept. 18— Freedom of the Press Today,” commemorat-
ing John Peter Zenger, lecture in series, "Focus on the
First Amendment,” sponsored by National Archives
Volunteers, Constitution Study Group. Lecturer:
Floyd Abrams, partner, Cahill Gordon & Reindel, and
lecturer, Columbia University Law School. National Ar-
chives Building, Washington.

Sept. 18-20—Atlantic Cable Show. Atlantic City Con-
vention Center, Atlantic City, N.J. Infermation: (609)
848-1000

Sept. 18-20--Television Bureau of Advertising sales
advisory committee meeting. Rye Town Hilton, Rye, N.Y

Sept. 18-21—Sixth Midwest Radio Theater Workshop,
sponsored by noncommercial KOPN{FM) Columbia,
Mo. Information: (314) 874-1138.

Sept. 18-21—American Women in Radio and Televi-
sion, North Central area, conference, including man-
agement seminar conducted by Bill Brower Associ-
ates. Marc Plaza, Milwaukee.

Sept. 19—Cabletelevision Advertising Bureau local
adverlising sales workshop. Los Angeles Airport Hil-
ton, Los Angeles.

Sept. 19—Third annual Everett C. Parker Ethics in Tele-
communications lecture, sponsored by United Church
of Christ's Office of Commaunication and Communica-
tion Commission of National Council of Churches of
Christ. Speaker: FCC Commissioner Henry Rivera. In-
terchurch Center, Washington.

Sept. 19-20—CBS Radio Network affiliates conven-
tion. Waldorf-Astoria, New York.

Sept. 19-20—35th annual Broadcast Symposium,
sponsored by Institute of Electrical and Electronics
E'ngineers Broadcast Technology Society. Speakers in-
clude Richard Wiley Wiley and Rein, Washington;
James McKinney, FCC Mass Media Bureau; Michael
Sherlock, NBC operations and technical services, and
Michae! Rau, National Association of Broadcasters.
Hotel Washington, Washington. Information: (202) 429-
5346.

Sept. 19-22—National Video Festival, "Intersections:
Video and Film/Cinema and Television.” Presented by
American Fibm Institute and sponsored by Sony



NINE RADIO FORMATS,
STATIONS WORLDWIDE,
LEGENDARY RADIO SPECIALS,
ONE ELEVATOR.

When you visit Drake-Chenault’'s headquarters in Los Angeles, you
ride a single elevator to the top floor. And when you step off the
elevator you realize what you hear on the radio from
Drake-Chenault is just the tip of the iceberg. What goes on in our
offices and studios will affect the way you do radio business. For 1985
and beyond, Drake-Chenault has developed and refined special
programming and marketing tools that can keep your station on the
edge of tomorrow:
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Conus Washington Direct
lets you decide
what’s news.

Now every tv station in America
can have local coverage of Washington
events.

Covered completely by Conus
Washington Direct.

Delivered direct and unedited.

So you will be able to select
whatever portion of the newsfeeds you
want to broadcast in your own market.

A transportable Conus SNG™
newsvan will be stationed at the White
House 24-hours a day.

Specifically, these newsfeeds
will include:

- All Presidential addresses and news
conferences.
+ All White -
House
daily
news
brief-
ings
open to television.

- Any White House event that may be
of special interest to regional and
local markets.
washington news events of universal
interest. Such as briefings and press
conferences from the State Department,
the Pentagon, or the Departments
of Education and Agriculture. Perhaps
even major arrivals at Andrews Air
Force Base.

+ Live access to Capitol Hill activities.

What this means is the diversity
of news available to the American people
from Washington will be more focused,
appealing more to their local interests.

It's entirely possible for you to have
specific questions of local importance
answered directly (and live) by the
newsmakers themselves.

Conus Washington Direct uses
Conus's own transponder on SBS-3. It
will soon switch 1o RCA’'s new K-2
satellite, and Conus Washington Direct

will continue as a non-exclusive service
to every station and news organization
in the country—made available
worldwide.

Can you afford not to have direct
access to the White House and the
nation's capitol?

Let’s talk about it at the RTNDA.
Or give us a call at 612/642-4645. Ask
Charles H. Dutcher, 11l how you can
decide what's news in Washington.

Conus Communications,

3415 University Avenue, Minneapolis,
MN 55414,

Conus Communicarions 1985




Corp. AFI campus, Los Angeles. Information: (213)
866-7705.

Sept. 20—Aassociation of Federal Communication
Consulting Engineers annual fall social, riverboat
cruise of Potomac. Washington Boat Lines, pier four,
Washington.

Sept. 20-22—Maine A iation of Broadcasters an-
nual meeting. Sebasco Estates, Sebasco, Me.

Sept. 20-22—Economics II, conference for journalists,
sponsored by Foundation for American Communica-
tions. Keystone Conference Center, Keystone, Colo.

Sepl. 21-24—Intelevent '85, fourth annual telecom-
munications conference, sponsored by Finley, Kum-
ble, Wagner, Heine, Underberg, Manley & Casey;
E F. Hutton; Peat, Marwick, Mitchell & Co., and In-
ternational Herald Tribune, and produced by Interna-
tional Televent Inc. Speakers include Richard Buitler,
ITU; Richard Colino, Intelsat; Andrea Caruso, Eutelsat,
and Mimi Dawson, FCC commissioner. Hotel Mont-
fleury, Cannes, France. Information: (202) 8567-4612.

Sept. 22—Presentation of Academy of Television Arts
and Sciences’ 37th annual prime time Emmy awards,
on ABC-TV, originating from Pasadena Civic Audito-
rium, Pasadena, Calif.

Sept. 23—Presentation of National Distinguished
Achievement in Communications Award to Thomas
Leahy, executive vice president, CBS/Broadcast
Group, CBS Inc., on behalf of American Jewisk Com-
mittee. Waldorf-Astoria, New York. Information: (213)
751-4000.

Sept. 23—Museum of Broadeast Communications
celebration of 25th anniversary of Nixon/Kennedy de-
bate. Co-chairmen: Newton Minow of Sidley and Austin
and Arthur Nielsen Jr., A.C. Nielsen Co. WBBM-TV, stu-
dio one, Chicago.

Sept. 23—Banquet honoring Oliver Gramling, founder
of AP Broadcast Services, sponsored by Associated
Press Broadcasters, during fali meeting of board of
directors. J.W. Marriott hotel, Washington.

Sept. 2d—[nternational Radio and Television Society
newsmaker luncheon, with FCC Chairman Mark Fowler.
Waldorf-Astoria, New York.

the national Catholic association of
broadcasters and communicators

announces

The za‘f ;’?r'nnuaé
Glriel Al

il p—
honoring radio and television
programs which creatively treat
issues of positive human values.

Thirty categories for local and nation-
al programs, plus Stations of the Year
and Personal Achievement Awards.

Entry Deadline: SEPTEMBER 6, 1945

For entry information:

Gabriel Awards Office
Merrimack College

North Andover, MA 01845
(617) 683-7111 ext. 190

Mr. Jay Cormier, Chairman

Sept. 24—Cabletelevision Advertising Bureau local
advertising sales workshop. St. Louis Airport Marriott,
St. Louis.

Sept. 25—"Telecommunications Oppoertunities for the
Minority Entrepreneur,” forum sponsored by Congres-
sional Black Caucus Foundation and FCC. Washing-
ton Hilton, Washington. Information: (202) 543-8767.

B Sepl. 25-26—Society of Broadcast Engineers fourth
annual convention. St. Louis Convention Center, St.
Louis. Information: (314) 644-1380.

Sept. 25-27—National Religious Broadcasters Asso-
ciation Southeastern conference. Ritz Carlton, Atlanta.

Sept. 25-27—Great Lakes Cable Expo, sponsored by
cable TV a iations of Indiana, Illincis, Okio and
Michigan. Keynote speaker: Ed Allen, chairman, Na-
tional Cable Television Association. Indianapolis Con-
vention Center and Hoosier Dome.

Sept. 26—Cabletelevision Advertising Bureau local
advertising sales workshop. Cleveland Airport Marriott,
Cleveland.

Sept. 26-28—international Mobile Communications
Show and Conference, sponsored by Electronic In-
dustries Association. Washington Convention Center,
Washington.

Sept. 26-29—Southeast area conference of American
Women in Radio and Television, including manage-
ment seminar conducted by Bill Brower Associates.
Ritz Cariton Buckhead, Atlanta.

mSept. 27—Society of Broadcast Engineers regional
convention. Sheraton Convention Center, Syracuse,
N.Y. Information: Bob Parkhurst, (315) 474-5180.

Sept. 27-28—19th annual South Dakota Broadcasters'
Day, sponsored by South Dakota State University.
South Dakota State University and Holiday Inn, Brook-
ings, S.D.

Sept. 27-29- North Dakota Broadcasters Association
anBual convention. Sheraton-Galleria hotel, Bismarck,
N.D.

Sept. 28-Oct. 1—Texas Association of Broadcasters
radio-TVengineering conference/fall convention (man-
agement conference). Registry hotel, Dallas.

Sept. 29-Oct. 1—Minnesole Broadcasters Associ-
ation fall convention. Holiday inn, Winona, Minn.

Sept. 29-Oct. 1—Waskington State Association of
Broadcasters fall meeting. Sheraton Inn, Tacoma,
Wash.

Sept. 29-Oct. 1—New Jersey Broadcasters Associ-
ation 38th annual convention. Golden Nugget casino
hotel, Atlantic City, N.J.

Sept. 29-Oct. 1—Nebraska Broadcasters Association
annual convention. Holiday Inn Midtown, Grand Island,
Neb.

Sept. 29-Oct. 2—National Association of Telecom-
munications Officers and Advisers annual confer-
ence. Park Terrace Airport Hilton, St. Louis. Information:
(202) 626-3250.

Sept. I0—Deadiine for entries for 1986 Okio State
Awards for programs broadcast from July 1, 1984,
through June 30, 1985. Information: (614) 422-0185.

Sept. 30-Oct. 3—Sixth annual Nebraska Videodisk
Symposium, sponsored by University of Nebraska-
Lincoln’s Nebraska Videodisk Design/Production
Group. Nebraska Center for Continuing Education and
Cornhusker Center on campus of University of Nebras-
ka, Lincoln, Neb. Information: (402) 472-3611.

——
October

Oet. 1—Deadline for applications for Jefferson Fellow-
ship program of East-West Center, for experienced
news editors, writers and broadcasters to study Pacific
Basin news issues. East-West Center, Honolulu. Infor-
mation: (808) 944-7204.

©ct. 1—Deadiine for entries in National Radio Broad-
casters Association's "Best of the Best” in radio audi-
ence and/or sales promotions. Information: {202) 466-
2030.

Oet. +—Deadline for entries in 15th annual U.S. Televi-
sion and Radio Commercials Festival, sponsored by
U'Sj Festivals Association. Information : (312) 834-
7773.

8 Oct. 1—Cablatelevision Advertising Bureau local
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advertising sales workshop. La Mansion hotel, Austin,
Tex.

Qct. 2-4—Careers conference, sponsored by Institute
of Electrical and Electronics Engineers and United
States Activities Board. Royal Sonesta hotel, Boston.
Infermation; (202) 785-0017.

® Oct. 2-5--"Chicago Television Festival: A Salute to
Ernie Kovacs and the 50%s,” benefit for Center for New
Television. CNTV, Chicago. Information: (312) 664-
6100.

Oct. 3—Dinner-dance honoring Donald Menchel,
president, MCATV, sponsored by Brandeis University.
Proceeds will be used to establish scholarship. Plaza
hotel, New York.

® Oct. 3—Cabletelevision Advertising Bureau local
advertising sales workshop. Medidian Plaza hotel,
Oklahoma City.

Oct. 3-4—"Cable Update '85," workshop sponsored
by Washington Program of Annenberg School of Com-
munications. American Society of Association ExecCu-
tives conference cenler, Washington. Information:
(202) 737-8563.

Oct. 3-4—Washington Executive Broadeast Engi-
neers fall conference. Cavalier hotel, Virginia Beach.

® Oct. 4 —Deadline for entries in “Prized Pieces,” fifth
annual international video and film competition spon-
sored by National Black Programing Consortium. In-
formation: NBPC, 1266 East Broad Street, One-East,
Columbus, Ohio, 43205.

Oct. 4-6—A merican Women in Radio and Television,
South Central area, conference, including Bill Brower
management seminar. Park Suite, Oklahoma City.

Oct. 4-6—Journalism ethics conference, sponsored
by Foundation for American Communications. Dal-
las/Fort Worth Airport Hilton and executive conference
center, Dallas.

Oct. 6-8—Pennsylvania Association of Broadcasters
fall convention. Sheraton Station Square hotel, Pills-
burgh.

Oct. 6-8—Kentucky CATV Association annual fall
convention. Capital Plaza hotel, Frankfor, Ky.

Oct. 6-8—North Carolina Association of Broadcast-
ers annual convention, Winslon Plaza, Winston-Salem,
N.C.

Oct. 6-9—National Broadcast Association for Com-
munity Affairs meeting. Albuquerque Marriott, Albu-
querque, N.M.

Oct. 7—Narthern California Broadeasters Associ-
ation second annual “wingding.” Crow Canyon coun-
try ¢lub, San Ramon, Calif.

Oct. 7-8—"Financing a Telecommunications Proper-
ty—A Symposium for Mincrity Entrepreneurs.” spon-
sored by FCC, NAB, NCTA, NTIA, MBIC and
BROADCAP. Capital Hilton hotel, Washington. infor-
mation: (202) 254-7674.

Oct. 7-10—Electronic Imaging "85, international elec-

Engatals

T )

In ABC daytime story in Aug. 19 issue,
straight averages of daytime sched-
ules for 1983-84 and 1984-85 were re-
versed. According to ABC research, for
broadcast year (Sept. 23, 1983-May 20,
1984) averages were: CBS—7.1/25,
ABC—6.9/23, NBC—5/18. For present
season, from Sept. 24, 1984, t0 Aug. 4,
1985, averages were: CBS—6.5/23,
ABC—6.1/21, NBC—4.9/18.

a

Corrections in Aug. 26 “Changing
Hands" item on sale of wSTC(am-WYRS(FM)
Stamford, Conn.: Seller is owned by Al-
phonsus Donahue and group of nine
investors, not by Alphonsus Donahue
and family. Buyer, Chase Broadcasting
of Stamford Inc., does not own WLW(AM)
Cincinnati; wsks(Fm) Hamilton, Ohio,
nor keea{am) Kansas City, Mo. And
nighttime power for wstc is 1 kw, not 250
W

tronic imaging exposition and conference, sponsored
by Society of Photographic Scientists and Engineers
and Digital Design magazine, and Organized by Insti-
tute for Graphic Communicalion. Sheraton-Boston ho-
tel, Boston. Information: (800) 223-7126.

Oct. 7-10—31st annual University of Wisconsin
broadcast engineering and management seminar (for-
merly “broadcasters’ clinic™). Holiday Inn, Madison,
Wis. Conference and exhibitor information: Don Bor-
chent (608) 263-2157.

® Oct. 8—Cabletelevision Advertising Bureau local
advertising sales workshop. Atlanta Airport Marriott,
Allanta.

® Oct. 8—Washington Erecutives Broadcast Eugi-
neers monthly luncheon. Roma restaurant, Washington.

Oct. 8-12—MI[PCOM ‘85, international film and pro-
gram market for television, video, cable and satellite.
Cannes, France. Information: David Jacobs, Perard As-
sociates, (516) 364-3686.

Oct. 9—"The 21-inch battleground,” symposium on fu-
ture of program industry in Europe, sponsored by Eu-
ropean Institute for the Media and MIPCOM. Palais
des Festivals, Cannes, France. Information: 061-273-
3333.

Oct. 9-11—National Religious Broadcasters Midwest
regional conference, “Building Relationships.” Holiday
Inn-Chicago City Center, Chicago. Information: (312)
868-5300.

Oct. 10—International Radio and Television Society
“Broadcaster of the Year” luncheon, honoring ABC's
Ted Koppel. Waldori-Astoria, New York.

Oct. 10—Connecticut Broadcasters Association annu-
al meeting and fall convention. Parkview Hillon, Har-
ford, Conn.

® Oct. 10—Cabietelevision Advertising Bureau local
advertising sales workshop. Hilton inn Florida Center,

QOrlando, Fla.

Oct. 10-11—Broadeast Financial Managemen! Asso-
ciation/Broadcast Credit Association board of direc-
tors meetings. Marriott Copley Place, Boston.

Oct. 10-11—"Intemational Telecommunications: Regu-
latory and Trade Issues in the Post-Space WARC Envi-
ronment,” conference sponsored by Bureaw of Nation-
al Affairs and Pike & Fischer Radio Regulation.
Mayflower hotel, Washington. tnformation: (202) 452-
4570.

Oct. 10-12—Western area conference of American
Women in Radio and Television, including Bill Brower
management seminar. Rainbow hotel, Great Falls,
Mont.

Oct. 10-13—National Black Media Coalition 12th an-
nual media conference. Shoreham hotel, Washington.

Oct. 11—Fourteenth annual “CSU Broadcast Day,”
Colorado State University. Overalltheme: “Radio-Tele-
vision and Politics.” Luncheon speaker: tormer Presi-
dent Gerald R. Ford. Information: Dr. Robert K. Mac-
Lauchlin, department of speech communication, CSU,
(303) 491-6140.

® Oct. 11—Deadline for comments in FCC's Mass Me-
dia Docket 85-108, FM/aviation interference. FCC.
Washington.

® Oct. 11—Deadline for reply comments in FCC's
Mass Media Docket 84-752, AM technical rules. FCC,
Washington.

Oct. 11-12—Friends of Old Time Radio 10th annual
convention. Holiday Inn-North, Holiday Plaza, Newark,
N.J. Information: Jay Hickerson, {203) 795-6261 or
(203) 248-2887.

Oct. 11-13—[llinois News Broadcasters Association

Continued on page 77.
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Good ears

EDITOR: The report in the Aug. 12 issue
about the news strike at the British Broad-
casting Corp. erred in stating that worldwide
listeners to the BBC heard “taped music and
a recorded notice.” The announcements that
were heard several times an hour onthe BBC
world Service were read live by numerous
presenters—both male and female—during
the 24-hour period. The basic message was
identically worded every time, however.
Additionally, judging from the wide variety
of the music and the physical technical ar-
rangement of the presentation suites of the
BBC Bush House, it is likely that the music
was played directly off disks, not from
tape.—Michael Biel, PhD, associate profes-
sor, radio-TV, Morehead State University,
Morehead, Ky.

AM argument

EDITOR: Regarding your report “Connecticut
weighs AM stereo ad law,” regarding Motor-
ola’s attempt at downplaying the “truth tag”
regulations, as BROADCASTING points out,
Motorola’s representative stated on May 31
that “some C-Quam radio manufacturers
would stop making them.” Now, in August,
after the Connecticut Department of Con-
sumer Protection has recommended *‘truth
tags,” Motorola suddenly has shifted gears
and is attempting to denigrate the impor-
tance of “truth tags.”

It seems to be a question of whether you
believe Motorola in May, or you believe Mo-

Broadcasting Sep 2 1985

torola in August, or you ever believe Motor-
ola, given its changing position.

The meaning of three recent events—(1)
“truth tags,” (2) the marketing of the new
Sony multisystem car radio and (3) new in-
expensive automatic multisystem integrated
circuits—is clear. Broadcasters can, and
will, use whatever system they decide is best
for their listeners. Like it or not, Motorola,
Connecticut (and other states that insist that
the public be told the truth) will be a major
factor in the efficient working of the AM
stereo marketplace.—Leonard E. Kahn,
president, Kahn Communications Inc.,
Westbury, N.Y.

Editor’s note. Mr. Kahn's company is a manufactur-
er of another AM stereo system.

Missing in action

EDITOR: | was surprised by the omission of
American Public Radio in your listing of ra-
dio networks in your July 22 issue.

American Public Radio, founded in 1982,
is now the largest distributor of public radio
programing—providing more than 90 hours
of programing each week to 303 affiliate sta-
tions nationwide. In addition to distributing
such series as A Prairie Home Companion,
the broadcast season of the Los Angeles
Philharmonic, and Monitoradio (produced
by the Christian Science Monitor), Ameri-
can Public Radio also distributes nearly 75
other offerings including an automated over-
night music service fed live via satellite.—
Rhoda Marx, manager, American Public
Radio, St. Paul.



Panasonic just made dead aira

“Please stand by Three words that make any
broadcaster fighting mad. But now you can fight
back because the MVP-100 video tape cart ma-
chine from Panasonic Broadcast Systems has just
eliminated dead air for good. And virtually elimi-
nated your biggest problem. “Make Goods”
Built-in Redundancy
The MVP-100 maintains broadcast continuity

with an incredible array of technical achievemeénts.

Starting with jts automatically threaded tape trans-
port systems. Available in 8, 12, 16, 20, or 24
transport confiqurations. Each transport can be

ANOTHER BROADCAST

individually programmed and controlled. All with
the accuracy of SMPTE time code identification
through the MVP-100's built-in computer.
Automatic Continuous Programming

News spots, commercials, editorials, station IDs,
promos, even program length material can be
scheduled in advance and automnatically aired. But
what really sets the MVP-100 apart is how easily it
eliminates dead air. With its built-in recorders and
spot players, you can forget about the hassle and
expense of “double rolling™ a second machine.
Because the MVP-100 plays protection copies

INNOVATION




dead issue.

simultaneously. So in the unlikely event that your
“on air” transport fails, the MVP-100 can be
programmed to swilch to the protection copy
maintaining broadcast continuity.

What's more, the MVP-100 also eliminates
“custom mechanics’” Since each removable trans-
port operates independently of each other, individ-
ual repairs or maintenance can be done without
putting the entire system out of commission.

YIQ Format Delivers 1’ Quality from 2" Tape

Total, reliable automation of your broadcast day
is just one reason to make the MVP-100 an integral

A\

part of your station. The picture quality of its YIQ,
M-format is another. Especially when you consider
how good itis. One-inch quality from 2" VHS tape
just about says it all.

The Panasonic MVP-100. Let it make dead air a
dead issue for you. Call your nearest Panasonic
regional office. Northeast: (201) 348-7336.
Southeast: (404) 925-6772. Central: (317) 852-5973.
West: (619) 941-3387 Canada: (416) 624-5010.

Panasonic

Broadcast Systems
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Gannett’s magic touch wins Evening News

$717-million bid looks good enough
to take broadcast-newspaper group
that has been takeover target for
last month; Lear-Perenchio and
Jack Kent Cooke are also-rans

After a month of maneuvering begun by
Norman Lear’s and Jerry Perenchio’s bid tor
a hostile takeover, Gannett Co. emerged last
Thursday as the friendly and victorious buy-
er of The Evening News Association, a De-
troit-based media conglomerate with five
television stations, two radio stations and
nine newspapers. The final bid: $717 million
cash, or $1.583 for each of the 453,000
ENA shares outstanding.

L.P. Media Co. (Lear-Perenchio) had filed
a $1.000-per-share tender ofter on July 29.
The Gannett purchase is not a tender and
would require approval by ENA sharehold-
ers (but not by Gannett shareholders).

Until Wednesday. it was undecided how
the month-long drama would be resolved.
But that evening the ENA board winnowed
the field of merger candidates to Gannett
after meetings with ut least one other bidder,
McLean, Va.-based businessman, Jack Kent
Cooke. Detuils of the final bids were hard to
come by but one of those involved said the
ditference between the Cooke and Gannett
bids was less than $45 million. Published
reports suggested that the Gannett purchase
might have been favored in part because it
was all cash whereas Cooke’s bid reportedly
contained paper (notes) in addition to cash.

Pressure to conclude a sale ol the com-
pany came on Monday when the Sixth Cir-
cuit Court of Appeals in Cincinnati reversed
a lower court decision in favor of the De-
troit-based company. The appeals court rul-
ing blocked entorcement of certain sections
of Michigan’s antitakeover law, apparently
clearing the way for the L.P. bid to proceed.
Later in the week, however, the initizl judge
in the case, Robert E. De Mascio, said L.P.
was still governed by certain sections of the
law and had to return all shares tendered by
Michigan residents.

The L.P. offer was to have expired by
midnight last Friday, and as of that afternoon
it was not known how many, if any, ENA
shares had been tendered. Trading in the
stock had been reported at least $50 higher,
at $1.300. A spokesman for the company
owned by A. Jerrold Perenchio and Norman
Lear said securities laws would allow L.P.
Media to extend its offer tor an additional 10
days because of the Gannett bid. There was

no indication whether L.P. would top the
Gannett bid or in any way attempt to contin-
ue its efforts.

Most people however, including Cooke,
were talking as if the merger was final. To
insure that outcome, ENA gave Gannett

“lockup” agreements on its Detroif News and
wDVM-TV Washington that will let Gannett
suy those two major properties even if the
merger falls through.

What prompted the takeover struggle was
the question of the proper value of ENA
shares and at least some ot those comment-
ing felt that the price announced last Thurs-
day night was not the most tavoruble one to
sharehoiders. John L. Booth lI, co-president
of group owner, Booth Amenca a major
ENA shareholder, said on Thursday night
that a higher price could have been obtained:
“We congratulate Allen Neuharth [head of
Gannett] on a difficult negotiation. Howev-
er, we believe that Gannett negotiated a bet-
ter deal than we expected. The prospect of a
competing bidder remains open. It should be
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Gannetls Allen Neuharth and ENAs Peter Clark

stressed that the Gannett offer was negotiat-
ed privately and we are not aware of any
etforts by the ENA bouard 10 communicule
with L.P. Media during this process.’

Booth told BROADCASTING: “| know the
ENA board was interested in the survival of
The Detroit News... | think in that situation
the board of directors was not in a very
strong position and [ am suggesting it was
nowhere near the auction situation that many
people thought it was.”

An investment banker involved in the bid-
ding said that ENA was caught oft guard by
the L.P. tender offer and was never able “to
regain control of the process. With only two
people showing up for the final round and
everyone knowing who they were, there was
not much shrouding here and consequently
the bidders could think not about what they
had to pay, but what they could get away
with.”

Other investment bankers involved in the
process also suggested that Peter Clark,
president of ENA, had discouraged other
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buyers, such as LIN Broadcasting, that
might have helped intensify the bidding. Mi-
chael Plouf, vice president and treasurer at
LIN, declined to comment on any involve-
ment LIN might have had in the ENA pro-
ceedings.

Although Cooke did not come out on top,
he told BROADCASTING that he had no
grudges about the way the bidding was han-
dled: “Mr. Clark was most charming and
helpful to me and so was the whole board
when [ talked to them earlier in the week. 1
think the price paid was full bore. My offer
was close to Mr. Neuharth’s but his was
higher and therefore he won the medal.”
Asked if he thought money was ENA’s only
consideration in choosing Gannett, Cooke
said, “I think it had to be; it was their fidu-
ciary responsibility.”

Another person involved in the final
round of negotiations suggested that Gannett
did indeed get a bargain: “The purchase
price is clearly lower than the value of the
assets individually. If the board had wanted
to go through a liquidation they could have
gotten a much higher price, but that is an
uncomfortable process, especially for a fam-
ily-held company, and I think they would
admit that. It is a tribute to Gannett and their
bankers (Shearson/Lehman) that they
moved quickly so that there was never any
thought that the company would consider
liquidation.”

For its money, Gannett, which only re-
cently moved its corporate headquarters to
Washington, D.C., from Rochester, N.Y.,
will purchase wDVM-Tv Washington; KOLD-
Tv Tucson, Ariz.; wWALA-Tv Mobile, Ala.;
KTvY(Tv) Oklahoma City, and KVUE-Tv Aus-
tin, Tex. The company being bought also
includes The Detroit News; co-located
WWIAM)-WIOI(FM) Detroit, The Desert Sun
(Palm Springs, Calif.) and several other pa-
pers in California and New Jersey.

Certain divestitures will have to be made
because of the sale. If The Detroit News is
kept by Gannett, and Chairman Neuharth
said that was the intention in an interview he
gave to the rival Detroit Free Press, then
both ENA’s Detroit radio stations and Gan-
nett’s co-located wWCZY-AM-FM will have to
be sold to comply with the FCC’s crossow-
nership rules. The Evening News would be
the largest of the more than 85 dailies Gan-
nett currently owns.

Gannett already owns a TV station in

Oklahoma City, KOCO-Tv. an ABC affiliate,
and would therefore have to sell it or ENA’s
NBC affiliate. Additionally, in Tucson, Gan-
nett operates the Tucson Citizen, which at
the end of 1984 had a circulation of 62,000,
and would either have to sell it or ENA's
KOLD-TY to comply with cross-ownership
rules.

If Gannett keeps the TV station in Tucson
its reach of television households as a result
of the ENA purchase would increase from
6.63% (giving its Boston UHF station, WLvI-
Tva half value) to 9.52%; if it sells KOLD-TV
its reach increases to 9.2%. Either way it
moves in the ranks of group television oper-
ators from 16th to 11th, behind Group W and
ahead of Cox.

In response to a question about whether
WDVM-TV was especially important to Gan-
nett, the company’s vice chairman and chief
financial officer, Douglas H. McCorkindale,
told BROADCASTING: “It means a lot to us to
have the lead station in the nation’s capital,
certainly from a news and journalistic point
of view. We all have been watching the sta-
tion and know Ed Pfeiffer [the general man-
ager]. A company associated with us in the
late 70's, Combined Communications [with
which Gannett merged in 1978] had a trans-
action to buy wILA-Tv [Washington] but that
didn’t get through to completion.”

Asked what it would mean to increase the
station group from six stations to 10, assum-
ing it keeps all but one of the Oklahoma City
stations, McCorkindale said, “It does have
meaning but 1 don’t know how to measure
that. We are generally number one in news in
those markets where we have stations, ex-
cept those that have just joined us, and we
think the ENA stations already have excel-
lent news products. Maybe our resources
can even help improve that.”

Gannett, which had revenue just shy of $2
billion in 1984, should have no problem fi-
nancing the transaction, according to those
familiar with the company, even though it
recently completed the purchase of The Des
Moines (lowa) Register and several smaller
properties of the Register & Tribune Co. Its
recent purchases could well make it the fifth
largest media company, in terms of total rev-
enue, just behind the three network parents
and Time Inc. The exact method of financing
the ENA purchase has not yet been deter-
mined, according to a company spokes-
man. O

eliminating “extraneous” posts.

The axe falls at ABC

ABC followed through last week on plans 1o lay off 3% of its work force, or about 350
employes. In addition, the network said it had eliminated another 265 unfilled posi-
tions from the payroll. In a prepared statement, ABC President Frederick Pierce said
the cuts were undertaken “to prepare the company for this year’s uncertain econom-
ic environment and to better position ABC for the long range.” He said the cut backs
would result in “improved productivity and significant cost reductions” over the long
term. More than one-third of the actual layoffs and close to half of the eliminated
unfilled positions came from the television network and owned stations operations, a
network source said. The source described the cuts as “ecumenical” in those divi-
sions, ranging from entry level and clerical positions to vice presidents. “We didn't
look at the people, we looked at the jobs,” the source added, with an eye toward

Broadcasting Sep 2 1985

Group W Cable
goes on the block

Analysts say operations could be
worth between $2.4 billion and

$2.8 billion; company seeks
bottom-line improvement with move;
share repurchase also made

Westinghouse Electric Corp. announced last
Wednesday (Aug. 28) it would “explore the
sale of its cable television business.” Its 140
cable systems serving 2.1 million subscrib-
ers are to be put on the market as a group
with a price tag that would make it the largest
sale of cable properties ever. Group W Satel-
lite Communications, the cable programing
arm of Westinghouse Broadcasting and Ca-
ble (Group W), will remain with the com-
pany, although the company has yet to de-
cide whether it will sell the “Z Channel.”

The sale of its cable holdings, one of 26
business units in the Pittsburgh-based indus-
trial and electrical company, is part of a cor-
porate restructuring to “‘enhance stockholder
value and to continue the corporation’s re-
cord of improving financial performance,”
according to last week’s announcement.

The Westinghouse parent board last week
also approved plans to repurchase up to 25
million shares of the company’s stock, 14%
of the 175 million shares outstanding. The
investment community evidently liked the
announcement as the stock rose $4.75, to
$38.25, on volume that made it the second
most actively traded stock on the day of the
announcement.

According to Nicholas Heymann, a secu-
rities analyst with Drexel Burnham Lam-
bert, there were several reasons why the sale
of Westinghouse cable operations made
sense. One is that the directors and manage-
ment of Westinghouse were concerned about
a possible takeover attempt. Compared to its
recent trading at around $30Q per share, Hey-
mann said, the “breakup” value of the com-
pany was closer to $45-t0-$55 per share.

Cable is a business that a raider could
quickly sell to finance a takeover, said Hey-
mann, and the company may have thought it
should do it before somebody else did. The
idea that Westinghouse was concerned about
a takeover is evidenced by anti-takeover
measures adopted at its annual shareholders
meeting in May.

Related to the concern about a takeover is
the idea of keeping the shareholders happy
and the feeling that the company could be
doing better at the bottom line. Group W
Chairman Daniel L. Ritchie told BROAD-
CASTING: “The problem is that cable is a
great cash flow business but the reported
earnings, compared to the value or the in-
vestment here, are relatively small, and not
reflected in the stock values.”

The cable operation had reported a loss
until the the last half of 1984, and it is still
performing below the company average,
which, according to Heymann, is itself be-
low the returns of some comparable com-
panies. Using return on equity as a measure-
ment (net income divided by shareholders’
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equity), Westinghouse should return about
15% in 1983, he said, compared to 19% for
General Electric and 20% for Emerson.

Business Week in a recent article suggest-
ed that the Westinghouse purchase of Tele-
prompter was a poor decision on the com-
pany’s part. And at least in 1983 the
company itself said in its annual report the
returns were not up to expectations: “Al-
though the number of cable subscribers is on
target, the rate at which subscribers cancel
cable services has been higher than antici-
pated.” Several system brokers and MSO
executives also noted that Group W has been
periodically selling systems but not buying
any for more than a year.

Ritchie, in a reply to the Business Week
article—only part of which was printed by

Ritchie

the magazine, he said—suggested the com-
pany knew the kinds of problems it was go-
ing to encounter. If the Teleprompter pur-
chase were a mistake, Ritchie wrote, “We
only wish we could make more like it.”

The Group W chairman told BROADCAST-
ING that at the time the systems are expected
to be sold, by the end of 1986, they would be
operating at a margin at least equal to the
7%-8% average expected for the company.
That being the case, why sell cable now, just
when it is getting profitable and the lid on
basic rates is about to come off?

Drexel Bumham’s Heymann predicted
other divisions also will likely be sold or
parts closed down. The candidates he men-
tioned: robotics, transmission and distribu-
tion, motor, elevators and industrizl con-
trols. Together those businesses had sales
last year of about $2 billion, but posted an
operating loss of $40 million. Group W in
1985 is projected to have sales of about $600
million and operating profit of $30 million,
he said. Heymann added: “They would have

liked to do this before but they didn’t have
anything to offset the losses they will take on
their other businesses. Now they have the
cable.”

Rick Michaels, chairman of Communica-
tions Equity Associates, noted that cable
system prices were at an all-time high, yet
another reason for the timing of Group W's
decision.

With money from the cable sale, the
elimination of continuing losses from other
businesses, and the reduction in the number
of shares through the repurchase program,
per-share-carnings could increase by as
much as $1.25 from Heymann’s previous
1986 estimate of $3.75 per share, he said.
The boost to return on equity for 1986 could
be equally dramatic, from 16% 10 26%.

Ritchie said that he expects all 140 sys-
tems to be sold to one buyer. Although he
would not speculate on who it might be, he
said he had no interest in attempting a lever-
aged buyout of the business, as Warner-
Amex Chairman Drew Lewis had tried or as
Tribune Cable’s Douglas Dittrick is now at-
tempting.

There are a number of interested buyers
who would be capable of purchasing Group
W cable intact. Among the names that have
surfaced are Time, Tele-Communications
Inc., Comcast and possibly Kohlberg Kravis

Roberts.

Drexel Burnham’s Heymann thinks that
the actual price fetched for the systems will
be higher than the $1,000 per-subscriber
yardstick that people expect: “We think that
the cable systems will be sold in the neigh-
borhood of $2.4 billion to $2.8 billion.”

Mack Rossoff, an associate with First
Boston Corp., which along with Shearson/
Lehman is handling the sale, restructuring
and share repurchase for Westinghouse,
agreed: ““Westinghouse has done a lot of
work on the systems (spending several hun-
dred miilion dollars in the past three years on
upgrading alone) and they have improved
the management group. Capital expendi-
tures already have begun to decline and will
fall significantly from where it is today. Be-
cause of their selling and buying, the entire
mix of systems is superior to what they
bought.”

Once cable is sold, the operations under
the purview of Ritchie could well be roughly
half of what they are today. If he had any
objections to the parent company’s decision
he didn’t let on: “I am a supporter of this
...and I think the stock market reaction
showed that we made the right decision. |
am a little sad, however, particularly be-
cause of the people who have done a marvel-
ous job."” O

week.

shut it down in October 1983.

151,000 subscribers.

going to get out of them.”

Where the GWSC piece of the puzzle fits

Westinghouse Broadcasting and Cable's decision, for the time being, not to put
Group W Satellite Communications on the block had analysts wondering why last

At the time the company was formed in March 1981, Group W had some fairly
grand cable programing designs on the drawing board for subsidiary GWSC to
pursue. First, there was the joint, 24-hour news venture with ABC, Satellite News
Channel, which competed with CNN for 16 months before Ted Turner bought it and

In November 1981, GWSC announced its second project—a joint venture with
Disney to launch a family-oriented pay-cable channel. But before that service got off
the ground, Disney decided it didn' really need Group W as a partner, and cut GWSC
out of the deal. GWSC also intended to launch a multiregional, satellite-interconnect-
ed cable sports network in 1983. But that was pared down to one cable spors
channel, serving the Baltimore-Washington area, which is now on 51 systems with

GWSC also provides marketing and distribution services to (but has no equity
interest in) The Nashville Network. It also operates Home Theater Network, a family-
oriented pay channel with 300,000 subscribers on 400 systems. It also leases
production facilities at its Stamford, Conn., headquarters, which used to house SNC,
and where it also provides signal transmission services for customers including the
CBS Television Network, Arts & Entertainment, Lifetime and the recently-launched
Discovery Channel. (Although Group W owned 50% of Showtime until August 1982,
when it sold that interest to Viacom. GWSC had no involvement with that pay service.)

"It's a strange collection of little businesses,” said Mark Riely, a media analyst with
F. Eberstadt & Co. "You have to wonder what they are trying to accomplish.” Riely
pointed out that while GWSC has been closely associated with cable programing,
organizationally it has been a part of the Group W Television operations, including the
company’s five television stations and Group W Productions. GWSC also owns or
leases four transponders on Galaxy | and one transponder on the Westar V satellite—
valuable assets in the broadcasting business with satellite distribution of syndicated
programing and news gathering so widespread. Whether the retention of GWSC is a
signal that Group W has several more cable progaming ventures planned is any-
body's guess. The company isn't tipping its hand at this point. "I have no information
on that at all,” said one company official. As for GWSC's on-going businesses, said
Riely, "you cant effectively operate those businesses if you tell everybody you're
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Ready, set and almost go on TV’s new year

Season could see major shift
in leadership as NBC seeks to
take it over the top; CBS out
to hold that line while ABC
wants back in the ball game;
entertainment chiefs describe
the state of their risky art

The curtain rises on the 1985-86 prime time
season three weeks from now. Traditionally,
it is the time of year when pre-show jitters
register a 10 on the Richter scale in network
executive suites, Madison Avenue offices
and on Hollywood lots. But you’d never
know it by talking to the Cool Hand Lukes
who run the ABC, CBS and NBC entertain-
ment divisions and on whose collective
shoulders rests the responsibility for net-
work television’s year.

About the only prediction those three are
making in public is that the new season’s
prime time race will be “extremely close™—
a not unsafe bet in any fall, But with NBC
advancing to second place last season, ABC
tumbling into third and CBS’s margin
shrinking—the first major realignment of
network standings in a decade—there is in
network circles a greater than usual anticipa-
tion of how prime time will unfold in the
fourth quarter.

Each of the network entertainment heads
sees his position and goals as special. CBS,
in keeping with a two-year campaign to per-
suade the media marketplace that the popu-
lation as a whole is getting older (and along
with it those with the largest discretionary
incomes), has programed a middle-of-the-
road prime time schedule, in many cases
using older actors and actresses in lead roles
than were used in the season that is coming
to a close. ABC and NBC have announced
strategies to capture what they think is the
more desirable younger audiences. All three
have bought more original product to fight
the growing appeal of alternative program-
ing sources: cable, independent stations and,
perhaps the most threatening, VCR’s.

Mere important, with NBC picking up
momentum as a result of placing first in the
weekly ratings for three consecutive months
this summer. there is a feeling at the network
that knocking CBS out of first place is no
longer just a laudable ambition, but is now a
distinct possibility.

A total of 20 new prime time series will
premiere on the networks this fall, represent-
ing 16/2 hours of programing, or a quarter of
the combined 66 hours in the weekly prime
time schedule. ABC is introducing eight
new series—seven action adventure shows
and one half-hour comedy. CBS is premier-
ing six new series—three dramas and three
comedies. NBC, with its smallest new slate
in 15 years. is trying six new series—four
dramas and two comedies.

The coming season's crop of new pro-
grams doesn’t fit into neat categories. There
are hybrid formats that combine e¢lements
previously limited to one show. There are
one-hour comedies such as Stir Crazy on
CBS, but also comedies like Hometown that
incorporate dramatic lines as well. ABC is

Grant

Erlicht

Broadcasting Sep 2 1985

calling Moonlighting, wh1ch premiered at
the end of last season, a “‘romantic comedy,”
while a one-hour—long recreation of The Twn-
light Zone on CBS will contain three seg-
ments per episode, some of them serious but
others lighthearted. There will be no short-
age of the usual shows about undercover
cops, private investigators and mercenary
adventurers, but their lead characters will be
imbued with traits popular for the mid-
1980’ man, like the private eye in ABC’s
Spencer: For Hire, who is given to reflecting
on the moral questions of his trade, or the
husband in Growing Pains (ABC), who ad-
justs his career to accommodate his wife’s
return to work after 13 years of raising their
children. Gone for the most part also are the
hip, giggly sitcoms laden with sexual innu-
endo, to be replaced by shows with strong
emphasis on family values: Growing Pains
(ABC), Charlie & Company (CBS) and
Lime Street (ABC).

The fact that CBS has been the prime time
leader for six seasons cannot be over-
looked—not least by CBS itself.

But Grant, that network’s entertainment
division president, acknowledges that CBS
is not without its problems in prime time.
“We haven’t had a great deal of luck, quite
honestly, in developing 8 p.m. shows,” he
said. CBS is putting three of its four hours in
new programs in 8 p.m. time periods on
Tuesday, Wednesday and Friday nights. *]
believe we have a great deal of what I would
call upside potential in our schedule,” said
Grant, “because if we can win one or two—
we never get all three of those 8 p.m. shows
to work, the odds are against it—that would
turn around a whole night. NBC obviously
found that out this past season.’

In the past most of CBS’s successful 8
p.m. shows, Magnum, P.I. and The Dukes
of Hazzard, for example, were developed at
9 p.m. and moved up. Only one CBS series
at present, Scarecrow and Mrs. King on
Monday, was launched in an 8 p.m. time
period.

The second soft spot CBS is trying to
shore up, said Grant, is Wednesday night,
where it ran a movie between 9 and 11 for
much of last season with disappointing re-
sults. “On Wednesday night we found it very
difficult to compete. Nineteen shares are not
exactly terrific,” said Grant, acknowledging
that ABC’s double header of Dynasty and
Hotel made it tough for the other two net-
works. As a result, CBS tore apart the whole
Wednesday night schedule and put on four
new shows: Stir Crazy (8-9), Charlie &
Company (9-9:30), George Burns’s Comedy
Week (9:30-10) and The Equalizer (10-11).
“I find it hard to believe that we will do
worse,” reflected Grant on the new Wednes-
day lineup.

AtNBC, Brandon Tartikoff. the entertain-
ment division president, said the overall goal
this coming season was “general improve-
ment on the weekend.” Among NBC'’s 30
pilots, Tartikoff said 90% were targeted for
weekend time. periods. To that end. NBC has
scheduled Misfits of Science on Friday at 9-
10 and a new comedy block of The Golden
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Girls and 227 on Saturdays at 9-10. On Sun-
day, leading out of the children-oriented 7-8
time period, NBC is introducing Amazing
Stories from Steven Spielberg and Alfred
Hitchcock Presents at 8-9.

“We wanted to rebuild Saturday night
along the same lines that we rebuilt Thurs-
day night: 1o have four comedies on the air
that we could say are good comedies,” said
Tartikoff. (The Saturday night comedy lin-
eup between 8 and 10 includes Gimme a
Break, Facts of Life, The Golden Girls and
227).

“Unless we started putting our best com-
edy on Saturday night we would be contrib-
uting to the decline of network share points
on that night, which is the lowest night for
shares of the three networks.”

Nobody has to tell ABC Entertainment
President Lewis H. Erlicht what ABC’s
prime time problems are; he lives with them
every day. But his strategy to rebuild the
network's ratings does not consist of flailing
his arms and hoping to wring out of each
series episode the highest household rating

possible. “With us this year, more emphasis
came in demography,” he said. “We had lost
the 18-49 young-adult lead we had. Once
you make a conscious effort to regain that,
it's actually easier than saying a purely sub-
jective, ‘Hey, let’s get the numbers back.’
You have to go after certain types of pro-
grams, and then concentrate primarily in the
early part of the evening.”

As a result, Erlicht said, ABC changed
four of its 8 p.m. shows, introducing The
Insiders in that time period on Wednesday,
Hollywood Beat on Saturday, MacGyver on
Sunday and Growing Pains on Tuesday at
8:30, after Who's The Boss?.

According to Erlicht, ABC is trying to
rebuild its prime time schedule by concen-
trating on quality, which he makes clear is
good writing, directing, producing and per-
formers—not broadcasting opera or the bal-
let. And in order to help shows develop and
establish a foothold, Erlicht said they will
not be yanked off the schedule in the blink of
an eye if they do not immediately perform up
to perceived potential.

He cited Moonlighting as an example.
“That show in years past may not have been
brought back,” he said. “Certainly, on a rat-
ings basis, it did not overwhelm people.”
But after ABC’s experiences with Whe's The
Boss? and, last year, Call To Glory, “We've
learned to go after substance, not syle.”

If Erlicht has lost any enthusiasm over the
past season, it doesn’t show. He reports that
he has already read the first six episodes of
Dynasty and the first three hours of Dynasty
1I: The Colbys and said they “really look
hot.” ABC has ordered 31 episodes of Dyn-
asty for the coming season, Erlicht said, to
insure a fresh supply during the May
sweeps.

In fact, Erlicht said the day will have to
come when there are no or few repeat epi-
sodes in a network's schedule. Despite argu-
ments that the economics of Hollywood pro-
duction just won't allow it, Erlicht believes
ABC and the other networks are already
headed in that direction. Over the past five

To page 38.

The fall season as seen from the advertising side

Network and station programers aren'’t the only ones concerned
with the fall prime time schedules. Advertising agency execu-
tives have a vested interest in the new lineups, for they must
determine which shows will best serve the needs of their various
clients. And as one executive put it, everyone in the advertising
business has a private crystal ball. BROADCASTING asked three
executives for their views of the three networks’ offerings. They
agreed on one conclusion—it’s a tough race to cail.

® Marc Goldstein, senior vice president of networks and pro-
graming, at Ogilvy & Mather, said that CBS will eke out a victory
over NBC in total households, but in terms of demographics, on
which he said agencies put greater emphasis, NBC will capture
the key younger targets (18-34 and 18-49). CBS, he said, will win
the older demographics, while ABC, which he saw as trying to
recapture the younger audience it had during its success under
Fred Silverman, will achieve some of its objectives in Irying to
recover from its third-place finish of last season.

® At BBDO, where predictions for the fall have CBS on top of
the ratings with a 16.2 1o NBC's 15.9 and ABC's 15.2, Bill Croas-
dale, senior vice president of radio and television, said that the
season would amount to a "horse race” that could turn on the
next hit show, and ABC might make the race closer, he said. “It's
unpredictable, but we've told our clients CBS." While CBS was
last season’s household winner, Croasdale also emphasized
that the number of households has a greater impact on Wall
Street than on Madison Avenue where demographics are the top
priority.

® NBC is predicted to win the season by a nose at Foote, Cone
and Belding. David Lerner, vice president and broadcast super-
visor, said: "We have felt all along that NBC has the strongest set
of returning programs and that it will pull ahead in households
and key demos.” Part of NBC's strength will flow from its strong
summer performance, he said. “NBC hasnt peaked yel, and
most of their new projects look good,” he said.

On NBC, Goldstein said that "The Golden Girls [9-9:30 Satur-
day] is the best pilot anybody has seen,” and he added that the
show is probably strong enough to carry 227 (9:30-10) which
follows it. Goldstien mentioned Miami Vice (Friday, 10-11) as
one show that will benefit from its summer exposure. With what
he predicted would be shares in the low 30%, Miami Vice
should find itself in a battle next fall with Falcor Crest for the time
period. All three agency executives had questions about NBCs
Misfits of Science (Saturday, 9-10).

Among the strong points for CBS, said Goldstein, are its re-
turning series. He called the new portion of the CBS lineup
“risky," particularly Wednesday night. The Equalizer was the
only new show he said will have a chance of surviving.

Among ABC's strengths (in addition to Wednesday night with
Dynasty), Goldstein felt that The Insiders and Lime Street
would perform well, and he said that while Moonlighting will not
win its Tuesday 8-9 slot against NBC's A-Team, it will be a strong | »
show for the network. Moonlighting, said Lerner, “will become
established.” Another advertising executive who asked not to
be identified, said that Lime Street stood to benefit from the
publicity surrounding last week's death in a plane crash of cast
member Samantha Smith by producing "curious sampling.” But
the others felt the show would benefit more from Robert Wag-
ner's return o television.

Among the trends being predicted for the new season, Gold-
stein said that the pluses of anthology series—their potential to
attract more people—was discounted by their lack of a mecha- d
nism to bring them back each week. Viewer loyalty, he said, is
all-important in the success of a network. But he added that
NBC's anthology hour Sunday at 8-@ (Amazing Stories and
Alfred Hitchcock Presents) was "a good risk.”

The anthology hour might make the Sunday race interesting.

In the fourth quarter, CBS stands tc gain a strong boost from its
football games for 60 Minutes (7-8), which, in turn, said Croas-
dale, provides "a tremendous launch pad” for the rest of a
schedule skewed to older viewers. With CBS taking the first
prime time hour of the night with 60 Minutes, he said, ABC and
NBCs schedule doesn't really begin unti 9. "We have some
concern with 8 p.m. on NBC," he added. While admitting that
Amazing Stories’ Steven Spielberg is a “creative genius,”
Croasdale said that on the basis of the network presentation to
advertisers, he felt that "its not the kind of show that your're
going to say, 'I'm going to watch that.” " BBDO gives the show a
21 share coming off a 17 from Silver Spoons (7:30-8). Lerner
also said Stories will not beat Murder, She Wrote, although it will
probably do better than last year's occupant of the slot—Knight
Rider.

Football's impact on the schedule is not as clear on Monday
night, where Goldstein said his best advice was to “flip a ¢oin.”
While the CBS Monday schedule has performed well in the past,
ABC Monday Night Football features a stronger schedule than
in past years.

i
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Words of wisdom about television programing,

Bud Grant

On CBS’s six consecutive
prime time season wins:

To whatever degree we had
success, the success is really
attributed to the people in the
division. We've had an
outstanding group of executives
in the entertainment division.
And a considerable amount of
stability within that executive
group. Many studios and many
networks have had considerable
turnover, and the fact that we've
had a fair amount of stability I
think is very heipful to us. We've
had executives who have gone
from one department to another
department within the [CBS)
Entertainment division, but we
haven't had too much bad luck
with people leaving us to go
elsewhere. As a matter of fact—
it’s been very nice—almost
everybody who goes elsewhere
would like to return. We try to
make this a reasonably happy

lace to work. The environment
here is something I think
contributes to that—uhat pecple
enjoy coming to werk, and that'’s
important.

On CBS’s programing
philosophy:

If we have a philosophy, we
recognize that we try to reach so
many different populations, so
many different types of pecple.
We're truly a naticnal medium,
and there are those shows that
may have appeal in certain
sections of the country that may
not have as much appeal in
cthers.

On who will win the 1985-86
season:

It’s going to be very, very close.
Clearly NBC has made very

strong improvement 1ast season
over the previous season. Most of
the predictions I have seen,
fortunately from the advertising
agencies, feel we're going to win.
I den’t make predictions. But I
made one prediction once, and
I'll make it again: CBS will be in
first place by Christmas of 1984.

On the average older age of
CBS series:

Everything has a finite life. At
some peint in time a show does
go off the air. All in the Family
went off the air, M*A*S*H went
off the air, everything goes off
the air some time. Of those
shows that | think one would
consider as long-running,
successful CBS series, I don't see
next season as the last season
for any of those shows.

Lewis Ericht

On lessons from last season:

When you fall into third place,
it’s a difficult experience, but,
also there are positives from the
experience. But you do become
more sxpansive. You're willing to
try more things. When you fall or
falter or don’t have a successful
year, you've got 1o analyze a lot of
things, and part of it is: What are
you trying to accomplish
generally? What works
generally? Now it’s easy to say
The Cosby Show works because
Bill Cosby is the star. But the
genre was [not new). So you look
past being experimental just for
being experimental’s sake and
say: Quality. You've got to go for
quality. That’s et highbrow
quality, that's not Pavarotti,
operas, ballets and things that
have messages. Quality is quality
of writing, quality of performer,
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quality of character.

So [ think we learned
patienice. We learned to g0 after
substance, not style. These are
cliches, but I don'’t know how
else to phrase it.

On how ABC is developing
product:

By and large, shows work
because of the standard things:
They are well executed, well
written, have great stars and
characters. And those are
scmetimes very siow te build. So
in terms of philosophy, we're
ImMore COnscious now about
letting shows ride longer. That’s
a fact. If you have 90% of your
schedule working, and you're
riding high on the hog, you can
afford to be quick on the trigger
and say: ‘Hey, let’s knock that
off.” But if you're down and out a
little bit, you've got to be more
patient. You've got to be more
realistic about the goals you can
achieve. You're not going to turn
the world over instantaneously.
What you are going to have to do
is get a foothold. You can't turn
around by being the quick
trigger all over the place; you'll
defeat yourself.

On ABC’s newly pronounced
“hands off” policy with
producers:

I want to make this clear: This
[policy] is not meant for first-
timers or people with big
ambitions who don’t have the
ability to back up [their
proposals]. [This is meant for)
professionals who are willing to
take the responsibility for the
way their production looks,
responsibility for keeping the
show on the concept they sold
you, responsibility for taking
total charge of their production.
That is easier said then done.
There are not that many true
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from the three responsible for most of it

professionals around.

I think we've been guilty of
over-involvement in the past. If
someone comes in and sells you
a show, and if you agree on a
concept, let them deliver what
they told you. [ For example], if
they want the show set in Cuba,
you want the show outside of
Cuba, or you suggest it shouldn't
be a single lead, it should be &
double lead, and you don't think
it should be an action [show], it
should be a poetic piece. Well,
you obvicusly are not saying
what that [ producer] is saying.
Don’t do it—walk away from it.
You're going to get into trouble.
But if you agree on concept, let
that person create it. It's not our
job to tell [the producer] the
dailies look dark. If they're a
professional and competent
producer, they'll say: ‘That's
dark, we've got to reshoot it.’

On his hopes for the end of the
season:

What you hope to do at the end
of any season is to have shows
that you enjoy having on
because you enjoy watching
them. That runs the gamut of
shows. It could be a certain
episode that's terrific, it could be
a series you love. I tell you this
year I'm really looking forward
1o Dynasty. I, really looks hot. You
get involved with the characters
and you go for it. Moonlighting 1is
something that I enjoy watching,
S0 is Who's The Boss?

Look, it would be foolish for
anybody at ABC next year 1not o
say: ‘Boy we're really glad we
made a hell of a gain and great
headway.’ That would be a
terrific thing to say at the end of
the year and probably that’s the
predominant thing I look
forward to: to saying we made a
hell of a gain over the previous

year. It may not be altruistic to
say that, but I think it's candid.

On ABC'’s relationship with
Aaron Spelling:

Aaron Spelling for years has
been paying the penalty of any
successful person. Aaron has
had the longest run of any
producer in the medium. He's
probably created more films and
series than anybody else, more
episocdes, more movies-of-the-
week, and he gets shots taken at
him like anybody successful. But
his fortunes in any one given
year are no different than they
were 10 years ago. If he had a
show that didn’t work, then it
was taken off the air. If a show
worked, people jumped on the
bandwagon and asked, ‘How
come he has so much?’ Well, the
show worked and another one
came On. S0 in any one given
year Aaron Spelling is the
master of his own destiny. The
more good shows he has, the
more he will have on.

Brandon Tartikoiif

On whether NBC’s resurgence
is attracting better ideas for
new shows:

I haven't quantified it because 1
don't take the direct pitches
from outside submissions. But I
will tell you that we didn’t get to
where we are today Dy waiting
for producers to come 1o us. We
went to the producers with ideas.
We generated ideas of interest
and recruited the people we
thought could be the production
key to a successful show. We got
producers who had been under
service to ABC and CBS and gou
them to work for us. In the case
of Michael Mann of Miami Vice
and Steven Spielberg, we went
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out to people who were 1ot in
the television werld at the time
and recruited them back to
television. The way to get & hit
show is to do what no cne €lse is
doing, and if you look at our
successes of the past year, Cosby,
Highway to Heaven and Miami Vice
and CBS’s Murder, She Wrote,
what could be said of all four of
those shows—none of which are
alike—is that there were 110
other shows on the air that were
doing what they were doing.

On whether success will lessen
NBC'’s patience with shows:

No one is saying we should be
first by Christmas or first by the
end of this season. Grant Tinker
is wonderful in that he cnly asks
that a show be as geod as it can
be and he figures the rest will
take care of itself. That
philosophy has been right on in
terms of the results we've gotten.
We're not going to suffer the
early axing of a show that could
grow up to be a Cheers or Miami
Vice. Miami Vice, incidentally, was
a show that was renewed with a
20 share, and not many people
remember that. Our Sunday 7
p.m. show was renewed with a
17 share. We will continue to
give shows a chance to catch on.

On everybody watching
Brandon Tartikoff to see what
happens this season:

It's very exciting and very
stressful at the same time. I'd
rather have that than to have
no eyes looking at us and
everybody forgetting about NBC.
I've had three days of vacation
this summer mainly because I
don’t want us 1ot to get to first
place because we didn't give
every ounce of attention to our
shows. So I've been very wrapped
up in the fall product. It's
somewhat nerve-racking. “

“m
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seasons, he pointed out, ABC has increased
most of its orders for series episodes beyond
the traditional 22 limit. And more original
episodes don’t necessarily mean more mon-

ey for production budgets, Erlicht said. The
prime time schedule is fixed, he said, and
the network can always divert money that
was once spent for theatricals and specials,
for example, and invest that in more first-run
episodes. “If you order 22 episodes of every-

thing, you will need X hours of specials tc
fill in certain weeks of the year. Say you
order 50 hours of specials. Maybe by cutting
down to 30 hours of specials, you can in-
crease 20 hours of series programing,” hé
said.

WARC approaches home stretch; key issues unresolved

With the Space WARC entering its last two
weeks—and with agreements on major is-
sues still out of reach—time has become a
factor, Or as Ambassador Dean Burch, head
of the U.S. delegation, put it late last week,
“We’ll have rampant disagreement, which
will force everyone to check his hole card
and begin to discuss compromise.”

After three-and-a-half weeks of the con-
ference in Geneva, the U.S. was feeling
good on only one point: It saw progress in
the effort of the western hemisphere coun-
tries to persuade the conference to incorpo-
rate in the international radio regulations the
Region 2 plan for the use of direct broadcast
satellites. But that is not considered a big
issue.

The major issue of the conference is the
method to be employed in planning the
space services—actually, a provisional deci-
sion has been made to focus only on the
fixed satellite service. And the U.S. does not
yet seem (0 have persuaded developing
countries of its view that the a priori plan-
ning many of them want as the means of
assuring their access to orbits is wronghead-
ed—the U.S. feels it is wasteful and ineffi-
cient—and of the value for such countries
the U.S. sees in its alternative proposal.
Among other things, that calls for reserving
the expansion bands associated with the 6/4
band for the use and long-term (15-year)
planning of developing countries. The U.S.
says that is the way to guarantee everyone
access.

Last week, 22 African countries got be-
hind an a priori allotment plan that was an
amalgam of proposals taken from a number
of plans that have surfaced in Geneva. It
provides for planning the fixed satellite ser-
vices in the 6/4, 8/7, 14/11-12 and 30/20
bands, and would guarantee each country an
orbital position, a global frequency band of
identical bandwidth, an appropriate cover-
age area and protection criteria against
harmful interference, and would be avail-
able whenever a country decides to use its
allotment. The proposal would make it pos-
sible for a country that had no immediate
need for its allotment to make it available for
use by another country—presumably, by
renting it, and would take into account
“technological progress in accordance with
procedures to be determined.” The contin-
ued operation of existing international sys-
tems, like the International Telecommunica-
tion Union, would be guaranteed. The plan
has attracted attention among delegates to
the convention, but Burch does not feel that
countries “are lining up behind it.”

The U.S. effort to win support for its pro-
posal was complicated on Thursday when

Japan and the Soviet Union introduced a
priori plans that they described as “compro-
mise” proposals, a description with which
the U.S. disagrees. The Japanese propos-
al—which the U.S. had hoped it could per-
suade the backers not to introduce—calls for
a priori planning of the expansion bands as-
sociated with 6/4 ghz. The Soviets’ provides
for a priori planning not only of those expan-
sion bands but of those associated with 11-
12/14 ghz. The Soviets would also plan the
virtually unused 20/40 ghz band later.

Burch said the U.S. would oppose both
proposals when they are introduced in com-
mittee because of the a priori aspects. The
Japanes¢ plan borrows from a part of the
American in that it provides for regularly
scheduled multilateral meetings to coord:-
nate requirements in the fixed satellite ser-
vices. However, while the U.S plan refers
only to the conventional 6/4 ghz band, the
Japanese would use the multilateral ap-
proach to coordinate requirements in the 14/
11-12 ghz band as well.

And of the Japanese and Soviet plans,
Burch said, the Japanese “is more interest-
ing.” But he made it clear the U.S. is not
wavering from its position that a priori plan-
ning is “wasteful.”

The U.S. found itself on the defensive,
also, in connection with a proposal to accord
common user organizations, like Intelsat,
Intersputnik and Eutelsat, preferential treat-
ment in securing the orbital locations and
spectrum resources they say they need to
provide either international or domestic ser-
vice. The proposal, which had surfaced ori-
ginally as the product of developing coun-
tries, later emerged with some developed
countries—West Germany, Austria and
Switzerland—among the 25 sponsors. The
U.S., in the course of lengthy debate on the
issue in committee last week, was firmly
opposed. Its view, as expressed in a delega-
tion cable to the State Department, was that
the U.S. believes “in equality of treatment
for all service needs by all administrations
without preference or priority.” A member of
the U.S. delegation predicted the proposal
would not survive the conference. “Such a
proposal would set a bad precedent,” he
said. “Sovereign nations have been trying to
get preferential treatment for themselves.”

The Americans’ good feeling regarding
their efforts to persuade the conference to
incorporate the Region 2 DBS plan in the
international radio regulations stems from a
series of what Burch said were “good bila-
terals” with a number of Region | (Europe)
countries. France had been Region 2’s prin-
cipal opponent on the issue because of con-
cem gbout about the possible impact of the
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DBS plan on two French satellites serving its
possessions in the western hemisphere, and
the U.S. had entered the conference feeling
its chances of success on the issue were slim.
But talks with France, as well as the USSR,
the United Kingdom and others, Burch said,
produced positive results. And in the debate
on the issue in Committee 6, Burch said,
“we’ve been able to meet each objection as it
is raised.” As a result, he said, “things now
look good.”

Meanwhile, conference committees are
grinding away on other, less visible matters.
Committee 4—the technical committee—is
dealing with two of them.

One involves the sharing and other techni-
cal problems that might be involved in locat-
ing direct broadcast satellite service in the 23
ghz band in Region 1. DBS is already allo-
cated to that band in Regions 2 and 3. Al-
though the issue is not considered critical for
the U.S., its significance lies in the possible
use of the 23 ghz band for high-definition
television. Officials say the greater band-
width available in that band makes it more
appropriate, technically, for HDTV broad-
casting than the 11-12/14 ghz band that has
also been made available for DBS. And if
Region | joined the other regions in allocat-
ing 23 ghz for DBS use, the likelihood of a
worldwide standard for HDTV would be en-
hanced. France, the United Kingdom and the
Soviet Union are said to be resisting use of
the band for DBS because of concem it
would cause interference with terrestrial ser-
vices.

The other issue involves the effort—un-
dertaken as the result of a resolution adopted
by the General World Administrative Radio
Conference in 1979—to find a band in the
500-2000 mhz range on which a sound (as
opposed to a video) direct broadcasting ser-
vice could operate. Reports from the com-
mittee indicate it is unable to find a suitable
frequency and, as a result, will follow the
U.S. lead and recommend that the matter be
referred to the CCIR (the International Radio
Consultative Committee), the International
Telecommunication Union’s technical arm,
for further study. The U.S. believes the
search should extend to frequencies above
and below the 500-2000 mhz range.

So much for technical issues that do not
arouse passions. As for those that do—the
planning method that the conference will ul-
timately endorse and that wil! be implement-
ed at a second session, in 1988, that’s an-
other matter. No one is yet predicting—at
least publicly—what method will be adopt-
ed. But Burch made one prediction last
week: “This thing will come together Tues-
day or Wednesday.” O
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Third Row

BONNIE BEQUET, WOR AM, New York
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JUDI BOKELMANN, KFRC AM, San Francisco
LORE LOW, WGMS AM/FM, Washington
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Network TV, Cable. Radio, AM and
FM. And every other kind of business
where video, voice, or music is transmit-
ted by domestic satellite from anywhere
to anywhere,

And nobody does it better than
AT&T with our family of SKYNET®
Satellite Services.

SKYNET® Transponder Service.
SKYNET" Television Service. SKYNET®
Audio Service. And SKYNET® Digital
Service.

Use them individually or combine
them to suit your needs.

SKYNET Transponder Service.

It's a high-capacity service that pro-
vides you with full C-band transponders to
accommodate high-quality analog television
or digital data signals.

It is available full time with price
options based on protection and preemp-
tability levels and discounted fixed prices
for five and ten year terms. Or you can
choose part-time service in half-hourly
increments with usage-based pricing.

SKYNET Television Service.

Its a flexible, two-way, nonsimulta-

‘Initial one-hour minirum

1985 AT&T Communications

neous system used to distribute broadcast-
quality programming to widely separated
stations and to receive feeds from remote
locations.

When put together with SKYNET
Transponder Service, it fully meets the na-
tional engineering standards for broadcast-
quality television.

It's available monthly or part time in
half-hourly increments>*

SKYNET Audio Service.

It's a high-quality digital transmission
medium for either stereo or monaural audio
program signals to one or many locations.

Because of its wide coverage area,
SKYNET Audio Service provides cost-
effective program distribution to multiple
radio markets. Or an integrated multiple
use, multiple user network with television
and 1.544 megabits per second data options.

SKYNET Digital Service.

It is a variable speed, digital,
private line service with voice, data and
video capabilities.

Through customer dedicated or
AT&T shared earth stations, you can bring
together smaller data channels and fan them




out again at the distant end for economical
long-haul service.

Or you can use SKYNET Digital
Service as a single channel to transmit and
receive bulk data, facsimile, electronic mail,
video teleconferences, and more, at speeds
from 56 kilobits per second up to multiples
of 1.544 megabits per second.

In addition, you can interconnect
with other users’ private networks or
AT&T’s ACCUNET" Reserved 1.5 Service,
our public digital network, either on a
full time or a usage sensitive basis.

We might add:

Most SKYNET Satellite Services are
available in all 50 states and Puerto Rico.
Service in these areas can be independent of
terrestrial facility construction schedules.

All can be customized to meet your
particular needs. And various time usage
and payment options are available.

All can accommodate growth easily
and economically,

And all can be counted on to perform
reliably because we not only provide cus-

tomer support before, during and after con-
version to SKYNET Services, we also
maintain 24-hour surveillance of our
satellites.

Now, with the AT&T family of
SKYNET Satellite Services, theres a better
satellite service up in space so you can do
business better down on earth.

AT&T's family of SKYNET Satellite
Services. Another reason why the right
choice in long distance companies is AT&T.

We can help your business in ways
you never thought of. To find out more,
talk with your account executive at
AT&T Communications.

Or one of our sales specialists at
1 800 222-0400.
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From Jane Fonda to ‘Debbie Does Dallas,’
home video is a medium for the 80’s

Video Software Dealers annual
convention reflects business boom;
VCR penetration seen passing

that of cable in the next few years

Any cable system wondering where its pay
cable subscribers are going might have
stopped by the Sheraton and Omni Shore-
ham hotels in Washington last week. There,
thousands of video store owners, assembled
for the Video Software Dealers Associ-
ation’s annual convention, shopped for pre-
recorded half-inch videocassettes to take
home and rent or sell to their customers—the
rapidly growing number of videocassette re-
corder owners.

This is a big business that cannot be ig-
nored by any medium vying for access to
America’s television sets. VCR penetration
of television homes has risen sharply—from
2.7% in 1980 to a projected 28.1% in 1985.
It took cable three decades to achieve the
same level of penetration some time in 1982.
Cable now serves around 45% of all televi-
sion homes.

The home video industry will report gross
revenues of $3.3 billion in 1985, Austin
Furst, chairman of Vestron Video, the lead-
ing independent producer-distributor, told
the dealers in one of two keynote speeches:
“That makes us bigger than the bookstore
end of the book business, about the same
size as pay television, and gaining very
quickly on the record business and the theat-
rical motion picture business,” he said.
“Some of those businesses look to me like
grapes turning into raisins. Our business
looks to me like a grape turning into cham-
pagne.”

“We can be the dominant medium for
movies in this country,” said Furst, who is a
former executive vice president of Home
Box Office. “And we can outsell the record
industry. And we can put another big dent in
the audience of pay television and commer-
cial television.”

In the other keynote speech, Saul Zaentz,
president, Fantasy Films, suggested that
there would be no home video business had
broadcasting and cable television not tailed
the public. “*We have to thank network tele-
vision for most of the VCR converts because
of their so-called ‘creative programing for
the masses,’ he said. “We must also thank
cable TV for trying to help with their origi-
nal programing and corporate-style film-
making, but they are not yet in the networks’
class in making VCR converts. Network
television and the cable companies were giv-
en a great gift and have been trying hard to
give 1t back.”

At last June’s National Cable Television

Association convention, cable operators and
programers spent a great deal of time pon-
dering the threat posed to pay television by
home video. And, to counteract the threat,
some talked about pay-per-view services of-
fering motion pictures ahead of video stores.
Indeed. several companies, including Show-
time/The Movie Channel Inc., are develop-
ing national pay-per-view services for cable.

On paper, PPV looks as if it could put a
cap on the home video explosion. It would
offer the same movies at the same time and
deliver them more conveniently—electroni-
cally right to the consumer’s living room.

Nonetheless, those at the VSDA conven-
tion were not overly concerned. Furst sug-
gested video stores will thrive in competition
with PPV as long as the stores are places “to
have fun,” and not just places “to pick up a
movie.”

Larry Eisenberg, of Video Crossroads,
owner of one of hundreds of stores serving
the Portland. Ore., market, said there are
several advantages in renting a tape over or-
dering PPV. It will be cheaper to rent a tape,
he sald. And once it 1s in the home, he said,
it can be watched at leisure, stopped while
the viewer answers the telephone or fixes a
sandwich, and rerun at will.

Eisenberg cited one other, less tangible
advantage of home video: “We still have the
human factor involved in ours,” he said. “If
a customer calls up and asks for a tape, we'll
put it aside until he gets there.”

“l think pay per view will emerge as a
medium, but it will not do anything but co-
exist with home video,” said Lawrence Ka-
sanoff, director, original programing, for
Vestron. “The convenience and availability
of video cannot be duplicated by cable. It’s
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The exhibit floor at the Sheraton

what you want when you want it.”

The purpose of the show was not to con-
template cable or home video’s position in
the overall media mix. The purpose was to
buy and sell tapes. Along the crowded aisles
of the exhibit halls in the two hotels. sellers
of videocassettes tried to lure dealers into
their booths and into multiple buys of their
latest and hottest videos.

What was most impressive was the variety
of tapes. The dealers could order anything
from X-rated gay movies to tapes on how to
fix the plumbing or work off a flabby stom-
ach. How many titles are available? Accord-
ing to Christine Lynch of National Video
Clearinghouse Inc., NVC’s soon-to-be-pub-
lished seventh edition of the Video Source
Book lists more than 40,000 titles. compared
to 14,000 in the first (1979) edition.

All the dealers have to buy the major mo-
tion pictures. most of which are distributed
by the home video arms of the major studios.
The dealers wanted 1o know when the big
pictures would be released in video, and at
the show they got some of the answers—
RCA/Columbia Pictures Home Video will
release “Ghostbusters™ on Halloween (Oct.
31) and Thorn EMI/HBO Video’s “‘Rambo:
First Blood Part II” will be available next
January.

Once the dealers have ordered the “must”
tapes, they have to use their best judgments
in selecting tapes they feel will appeal to
their particular customers and produce
enough “‘turns” (rentals) to at least cover
their costs. According to distributors. differ-
ent kinds of tapes seem to does weli in differ-
ent markets. Stan Jones. of Ocean Video
Inc., said the Ocean Video's line of Hong
Kong-produced martial arts movies does well




in the south and the big cities. They are
especially popular with black audiences, he
said.

Much of the excitement of the show was
generated by the celebrities brought in by
distributors to promote their tapes: Jane
Fonda, Weird Al Yankovic, Lou Ferrigno,
Dana Andrews, pro wrestling manager Fred
Blassie, Joan Collins, Shari Lewis (and
Lamb Chop), Bubba Smith and Don Novello
(aka Father Guido Sarducci).

At a Wednesday moming press confer-
ence, Dick Clark was on hand to announce
that his Dick Clark Productions had entered
into a long-term agreement with Vestron to
produce an unspecified number of music
tapes. The first, Dick Clark’s Best of Band-
stand: 1956-1964, will retail for $29.95.
Clark said the tape will hit the market amid
plenty of promotion. “We don’t just produce
things,” he said. “We try to sell them.”

Music video may start to replace records
in the marketplace, Clark said in response to
a question, but not until the price of the
videos falls and the penetration of VCR's
rises.

Although the success of the home video
industry has been built on tape rentals, the
message the organizers of the convention
were trying to hammer into the heads of their
dealers last week was to sell, sell, sell.

The first thing the dealer has to do is teach
the consumer that he can buy as well as rent
cassettes, said Furst. “I’ll be the first to ad-
mit that at $79 or $59 or even a bit lower you
don't have much of a story 1o tell.” he said.
“But today there are many low-priced titles
from all of the manufacturers—even if some
of them are low priced just for a period of
time. And, instead of dumping your excess
rental inventory into the used tape market,
experiment with selling it to the consumer.
Put up a sign, ry it.”

Some of the distributors of the so-called
“A" tapes were doing more than talking
about “sell-through”—that is, sales to the
consumer through the retailer. They were
pricing product to sell at retail for less than
$30, considered by many dealers to be the
theshold at which many consumers will buy
rather than rent.

Walt Disney Home Video invited several
hundred dealers to lunch in a Sheraton ball-
room Wednesday afiernoon for an elaborate
production featuring several Disney charac-
ters to announce that it would offer 21 titles
for three months next winter (Nov. 5 to Jan.
31) at a suggested retail price of $29.95. The
announcement was applauded by the deal-
ers.

The 21 titles are not all Disney’s best stuff,
but they’re all top drawer. Included in the
package: “Pinocchio,” now number 1wo on
the Rillboard sales chart at $79.95;
“Dumbo,” “Mary Poppins,” “Robin Hood”
and “Old Yeller.” To sweeten the deal, Dis-
ney said it would also offer a 30-minute an-
thology tape, The Walt Disney Comedy and
Magic Revue, for $9.95 to every buyer of a
$29.95 tape. Disney also promised to sup-
port the offering with, among other things,
in-store promotional material and a national
network television advertising campaign
with spots on everything from Miami Vice
and Hiil Street Blues 10 60 Minutes and The
Cosby Show.

Walt Disney Home Video

Two of the many choices

Vestron was also ready to do its bit to
encourage sell-through. It announced at the
show that it would cut the prices of 27 of its
best-selling cassettes 10 $24.95 or less and
encourage their sale with a million-dollar-
plus advertising and promotional campaign.
The VideoGift Holidays '85 program will
begin Nov. 16 and run through mid-January.
“With VCR penetration nearing 30%, the
time is right to promote video software as
prestigious and quality gifts,” said Vestron
President Jon Peisinger. *VideoGift is some-
thing that can be enjoyed over and over
again by the recipient. It’s not just another tie
or shirt that will end up in the closet.”

The Vestron product included in the pro-
gram: “Mr. Mom,” “Breathless,” Making
Michael Jackson's Thriller, Video Rewind—
The Roiling Stones Great Video Hits and, for
children, The Smurfs and the Magic Flute
and Puff, the Magic Dragon.

The industry is not without its internal
problems. For one thing, it has to figure out
what to do with tapes that have become
frayed around the edges from too many rent-
als or that are simply not in demand any
more. Many dealers now sell the old tapes to
brokers who turn around and sell them to
start-up dealers looking to build a basic in-
ventory of tapes quickly and cheaply. The
tape distributors complain that the practice
hurts their sales and some suggest that it can
also backfire on the dealers by helping put
competitors in the market at lower capital
investments.

Some dealers feel that selling the old in-
ventory to brokers is vital. Leo Jerman said
he now spends between $20,000 and
$30,000 a month buying multiple copies of
more than 100 titles for his three Video Cir-
cuit stores in Portland, Ore. If he were un-
able to sell the old tapes to brokers, he said,
he would not be able to buy as many copies
of the new ones. Consequently, he added,
“the distributors are not losing as much as
they claim” due to the used tape market.
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Another concern of some video retailers is
the entry of mass merchandisers into their
business. Although the big chain depart-
ment, drug and book stores may not get into
the rental business, they are getting into
sales. For instance, Kartes Video Communi-
cations, an Indianapolis-based distributor,
brought out its line of Film Classics, vintage
films priced at $19.95 and sold in book
stores. And Kids Klassics, a New York dis-
tributor, is retailing its public-domain chil-
dren’s tapes at Toys 'R” Us and K Mart at
$9.95.

Although movies still drive the business,
the made-for-video tapes are capturing a
growing share of the market. In the made-for
realm, Jane Fonda’s Workout, 172 weeks on
the Billboard sales chart and still number
one, is the tape by which all others are mea-
sured. According to Pierre Loubet, director
of new markets for Karl Lorimar Home Vid-
e0, the distributor of the tape, more than
900,000 copies of the tape have been sold at
$59.95 since its introduction in March 1982.
And, he said, Karl Lorimar is still selling
25,000 units a month.

According to C.B. Wismar, executive
vice president of Kartes, a distributor heav-
ily committed to video production, “The
floodgates on made-for videos are just about
to open.” Once VCR penetration passes the
30% mark, he said, advertisers are going to
“sit up and take notice” and begin subsidiz-
ing the production of made-for videos by
including advertising in them.

Wismar, who is also part owner of
WFAU(AM)-WKCG(FM) Augusta, Me., said
proprietary made-for videos protect Kartes
from cable PPV competition. If Kartes dis-
tributed only motion pictures—"the hits
business”’—cable PPV offering the same pic-
tures could pose a serious threat.

Cherry Wyman and Phil Mause, indepen-
dent producers whose How to Pick Up Men
has just been taken to market by Kartes,
believe that home video will be the outlet for



Weird Al Yankovic

“narrowcast” program that cable was sup-
posed, but ultimately failed, to be. “You
don’t need as broad a market to make some-
thing economically v_able in video as you do
in cable,” said Mause. “The big advantage
with home video is that the biggest capital
investment, the VCK, is made by the con-
sumer rather than the industry.”

Wyman and Mause had stopped by the
Kartes booth to find out how early sales of
Pick Up Men were going. They, like many
others who worked on the tape, were entitled
10 a percentage of the gross. “Sounds good,”
Mause said, after huddling with Wismar.

Like Wyman and Mause, Vestron's Ka-
sanoff believes there's a real future for made-
for videos, but only those that meet certain
criteria. “Everything we do must have a
strong, pre-promotional recognizable hook
to it,” he said.

A comedy tape can meet Vestron criteria if
it features famous comedians or if it’s based
on an already popular concept like Vestron’s
Truly Tasteless Jokes series. Although the
Jokes series has no “names,” he said, it is
based on a series of books that have sold
millions of copies. The same goes for Ves-
tron’s how-to tapes, he said. Vestron would
not have put a how-to-play-tennis tape on
the market, he said, if it hadn’t been able to
produce one with stars John McEnroe and
Ivan Lendl.

“You’ve got to be aware of the market-
place,” he said. “It’s enormously crowded.
never make a programing decision without
making a marketing decision.”

Will all that in mind, Kasanoff said, Ves-
tron will release between 35 and 50 made-

Fred Blassie

for videos this year. What’s more, he said, it
currently has some 140 “projects” in devel-
opment or in production for release in 1986
or 1987.

From the industry’s inception, adult-ori-
ented movies (“movies with mature
themes,” X-rated movies, hard R, soft R,
pornography) have been a big part of it.
Their market share has dwindled, but only
because of the flood of nonadult titles com-
ing into the market.

For the convention, the distributors deal-
ing exclusively in such product were in an-
other hotel, the Shoreham. The idea, accord-
ing to one distributor, was to keep the image
of the industry as clean as possible. Organiz-
ers didn’t want television news cameras pan-
ning from displays promoting “‘Ghostbus-
ters” and other mainstream movies to
exhibits for such adult bestsellers as “Stiff
Competition,” “New Wave Hookers™ and
*“Bad Girls IIL.”

Adult video is so big it even has its own
trade magazine, Aduit Video News, with
about 20,000 subscribers, half video dealers
and half consumers. According to Publisher
Barry Rosenblatt, despite attempts by some
local communities to crack down on the sale
and rental of adult tapes, they’re becoming
more widely acceptable: “People have no
problem walking into a video store today
and asking for ‘Debbie Does Dallas.” The
stigma attached to renting adult tapes has
been lifted.”

According to figures in Adult Video
News’s 1985-86 Buying Guide, the adult
share of the market has dropped from 33% in
1983 to 19% in 1985, even though the num-
ber of adult titles hitting the market each
year rose from 400 to 1,700 over the same
period. The production explosion has been
fueled by the acceptance of shot-on-video
features, which now account for over half of
all new productions.

“Mr. Bill” Iredale, vice president of mar-
keting and research, Video Select Entertain-
ment (VSE), a distributor of adult movies,
said that adult movies are still important to
the industry. Although only 15% to 20% of a
store’s tapes will be adult, he said, they’ll
often account for over 50% of its profits.
The best of the major motion pictures are on
the shelves no more than 20 weeks before
rentals start petering out, he said, while
adult movies are relatively timeless.

The adult fare will become even more im-
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portant to the small, independent stores and
chains as the mass merchandisers siphon off
the mainstream business. The mass mer-
chandisers will not offer X-rated movies,
said Iredale, particularly if they are publicly
owned.

Iredale tried to set his company apart from
some of the others in the business. “We try to
put quality merchandise into the stores,” he
said. The VSE movies have story lines with
“morally redeeming value,” he said.
“They’re not like the stag-party tilms of 20
or 30 years ago.”

And he also sets the company apart {from
“pornographers,” producers and distributors
of movies featuring bondage, abuse of wom-
en and sex with children. Asked VSE’s Bar-
bara Sweet: “Why go on the fringe when you
can stay middle of the road and still make a
profit?” |

e
Gaps found

between TV

families and reality

Study says common family problems
are not presented on television

Much in real life is missing on television, a
survey conducted by the National Commis-
sion on Working Women has concluded.
Missing are the pressures of work and family
and such real-life problems as finding and
paying for child care, balancing home and
Job responsibilities and stretching the family
budget, the survey concluded.

The 11-page study, “Prime Time Kids: an
Analysis of Children and Families on Televi-
sion,” was based on 15 situation comedies
that had children as continuing characters
during the 1984-85 prime time season. The
survey attempted to determine the “demo-
graphic profile” of children portrayed on TV
and whether “the daily concemns and realities
affecting 20 million working mothers were
reflected in prime time entertainment pro-
graming.”

The study also said that only a minority of
situation comedies, notably The Cosby Show,
portray the “traditional family, where the
parents are clearly in charge.” In many
shows, strong adult figures are absent and
“Junior aduits” are in charge. On If’s Your
Move, for example, “a devious teen-ager
runs rings around his bewildered mother,
while on Webster, a precocious tot often sur-
passes his adopted father in maturity and
insight,” the survey said. Punky Brewster
reverses the adult-child roles, it added. A
third “family style™ noted in the report is the
“democratic family” in which children and
adults “regard one another as equals.”

Among the specific findings of the sur-
vey:

B On television, all single mothers are
middle class or wealthier and almost half of
all families are at least upper middle class. In
reality, the study says, 69% of all homes
headed by women are poor, and the median
annual income for a family with two work-
ing parents is just over $30,000. There are



no poor families on TV, the study says.

# Two-thirds of all TV children live with
one parent. siep-parents or legal guardians.
In reality, four out of five children live with
both parents.

® No black children on TV (except those
on The Cosby Show) live with their natural
parents, and 80% of all black children are
upper middle class or wealthier. In reality.
the study says, black children live in a vari-
cty of family settings and one out of two
black children lives in poverty.

® More than half of all television children
live with their fathers, who experience no
difficulties being a single parent. In reality
90% of all children in single parent homes
live with their mothers, whose average an-
nual income is under $9.000.

The report was funded by the women’s
division of the general board of global min-
istries of the United Methodist Church. It is
the first of a series by the commission, with
one on “older” women on television in the
planning stages for next spring, Steenland
said. O

Making the most of mini-series

Although the program form has
experienced lower ratings in
past season, networks are still
enthusiastic about its value

All three networks are going for mini-series
in a big way next season, despite recent de-
clines in ratings for that genre of program-
ing. Indeed, network executives and produc-
ers staunchly insist the mini-series format is
still strong. The weaker performance of
mini-series last season—down an average
18% in ratings—was due principally to the
selection of programs and their scheduling,
executives explain, rather than to any cool-
ing of viewer interest in the form.

Viewers will be seeing more mini-series
of shorter length this season—although they
also will see the mega-length, 24-hour North
and South saga on ABC—and more two-
nighter episodes with average lengths of four
to five hours.

The concern with mini-series is not purely
academic. Just a few seasons ago. the format
was heralded as the savior of network televi-
sion. Episodes from both Roots and The
Thorn Birds were among the most-watched
television programs of all time. but some of
last season’s mini-series events averaged the
kind of ratings usually reserved for under-
performing series. However, the networks
more than doubled the number of hours
{from 36 to 80) of mini-series that aired,
which presumably contributed to the ratings
shortfall.

Nextto ABC's North and South, the long-
est mini-series next season is NBC's nine-
hour Peter The Great. Five mini-series are
seven hours each, and the remaining six are
four hours each. There is even some dispute
whether a limited series of four hours length
is a “mini-series.” According to the National
Academy of Television Arts and Sciences,
sponsor of the annual Emmy Awards, a

CBS ties NBC for first in ratings race

NBC had its summer ratings streak broken for the week ending Aug.
25, as CBS tied NBC in average ratings, and beat il in average share.
According to Nielsen's Nalional Television Index (NT1), CBShad a 12.6
average raling and a 23 average share, while NBC had a 12.6/22, and
ABC had an 11.8/21. Until that time, NBC had won 13 consecutive
weeks.

The week's only premiere, CBS's yuppie comedy-drama, Hometown
(Thursday 10-11 p.m. NYT), scored a 13.8/24, lo lie with a repeat of
Cagney and Lacey for 23d on the week's schedule of 60 programs. In
its second week, CBS's news magazine, West 57th (Tuesday, 10-11
p.m. NYT), slid fromits premiere of 10.5/19109.7/17. Arepeat of CBS's
Civil War mini-series. the eight-hour, three-part Blue and the Gray,
averaged an 11.4/21.

HUT levels for the week were up 6%, from last year's 53.4 to 56.6,
and combined ratings and shares were up considerably. by 30% and
22% respeclively. Last year's combined ratings were 28.4, while this
year's were 37. Combined shares rose from 53.7 last year to 65.7 this
year.

In nightly wins, CBS won Sunday Monday, and Wednesday, NBC
won Thursday and Friday, and ABC won Tuesday and Saturday.

® CBS won Monday on the strength of third- and fourth-ranked Kate
and Allie and Newhart, at 8-9 p.m. NYT, which enjoyed a 16th-ranked
lead-in from Scarecrow and Mrs, King (8-9 p.m. NYT). On ABC, NFL

Rank © Show O Network O Rating/Share

Rank O Show O Network O Rating/Share

Pre-season Football (9 p.m.-12:08 am. NYT), Denver vs. San Francis-
co (13.2/23), outperformed ABC Monday Night Basebali.

® ABC won every hour on Tuesday night, which included the ninth-
ranked Magruder and Loud and the 12th-ranked Moonlighting. The
CBS Tuesday Night Movie, *The In-Laws,” did a 9.8/17.

® A repeal of the Ninth Circus of the Stars, 8-11 p.m. NYT, helped
give CBS a win on Wednesday. NBC took the 8-9 p.m. NYT hour with
Highway to Heaven.

® NBC took Thursday as its normal lineup included four of the week's
top 10 shows. At 10 p.m., ABC's 20/20(13.9/25) edged cut the debut of
Hometown. Thursday was the highest-ranked night on the schedule
(16.2/29).

@ Friday, an NBC win, featured the the fifth-ranked Miami Vice (10-
11 p.m.). The first episode of Blue and the Gray (8-11 p.m. NYT)
scored a 9.8/19.

® With one-and-a-half-hour episodes of Love Boat and Finder of
Lost Loves, ABC won Saturday night, taking every hour. Preseason
NFL football on NBC scored a 9.2/18.

® Sunday saw a tight battle among the three networks, as CBS took
the night on the strength of the sixth-ranked 60 Minutes. In its second
week, oceanQuest, on NBC, won its lime period (8-9 p.m. NYT). The
ABC Sunday Night Movie, *The Sting.” won the 8-10 p.m. peried and
tied CBS's third part of Blue and the Gray from 10 to 11 p.m.

Rank O Show O Network O Rating/Share

1. The Cosby Show NBC 20939 2. 20/0 ABC 13925 43, ‘Today: At Night NBC 10318
2. haily Ties NBC 18.1/32 23. “Hometown CBS 13.8R4 44, Hotel ABC 10.2/17
3. Kawe & Allle CBS 17.227 24. Cagney & Lacey CBS 13823 45. Mr. Belvedere ABC 9o/19
4, Newhart CBS 17.1/27 26. Reminglon Steele NBC 13.7/24 46. Blue and the Gray, pt. 1 CBS 98/19
B, Miami Viee NBC 169/31 26. Double Trouble NBC 13.7/22 47. The In-Laws cBS o817
6. Cheers NBC  18.5/8 27. Who's the Boss? ABC 136/24 48, West BTth CBS Q7117
7. 80 Minutes CBs 18.0/32 28. Blue and the Cray, pl. 3 CBS 13523 49. Motown Review NBC 9518
8. Night Court NBC 15927 29. Footbali—Denver vs. S.E ABC 13223 50. Football, Miami-L.A. Ralders NBC  9.2/18
9. MacCruder and Loud ABC 1B.7/28 30. Lutle House: Farewell NBC 13.021 51. Atrwclf CBS 8918
10. Circus of the Stars cBs  15.7/27 31. Hul Sureet Blues NBC 12.9/23 52. Diff'rernt Strokes NBC 8818
11. Simon & Simon CBs 15.7/27 32. Highway to Heaven NBC 1R2.7/23 53. Knight Rider NBC 88/17
12, Moonlighting ABC 14.8/24 33. | Had Three Wives CBS 1R.3/23 54. Stlver Spoons NBC 81/18
13. Riptide NBC 14.7/24 34. Magnum, PL CBS 12222  56. Dynasty ABC 8013
14. Three's A Crowd ABC 146/26 35. Love Boat ABC 11.8R3 58. Rock 'n' Roll Summer Action ABC  7.9/14
15. Finder of Lost Loves ABC 14527 36. Hardeastle & McCormick ABC 1120 57. Our Time NBC 7.5/15
16. Scarecrow & Mrs. King CBS 14.4/85 37. Webster ABC 11.1/23 58. Meteor ABC 7.4/13
17. A Team NBC 14.4/25 38. Blue and the Gray, pt. 2 CBS 11.0/21 50. Punky Brewster NBC 72/15
18. Demon Murder Case NBC 14.4/24 39. Benson ABC 10870 80. Ripley's Belleve It or Not ABC 72156
19. The Sting ABC  14.3/24 40. Life's Embarrassing MomentsABC  10.7/20
20. Facts of Life NBC 14224 41. Su Flsewhere NBC 10518
21, occeanQuest NBC 13.9/25 42, Off the Rack ABC 103n1e “indicates premiere episode
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mini-series must be made up of at least
“three broadcast parts.” regardless of the
length of cach parl. Anything shorter falls
under the “specials™ category.

But the networks tend to use the term
mini-serics more broadly. occasionally ap-
plying the term to four-hour. two-part, limit-
ed series.

“It’s very hard 10 make a judgment based
on any one year [of ratings] whether there’s
an overall trend away from longer mini-se-
ries,” said Steve White. senior vice presi-
dent of movies. mini-series and special pro-
jects at NBC Entertainment. The reason.
White explained, is that most of next sea-
son’s mini-series were originally planned
two or three vears ago and, iike altering the
course of an unwieldy aircraft carrier, the
slightest change in plans must be plotted

long in advance. So the basic format and
length of the upcoming season’s slate was set
as long as two or three vears ago—Ilong be-
fore any perceived decline in their ratings
was measured.

But White thinks it is likely the networks
will be experimenting more with the two-
night, two-part, made-tor-TV movies. “If
you look at the three-network commitment
to three nights or more. you might be sur-
prised that the bulk number [of mini-series]
is not shrinking. But what I think is a trend is
to do more of the two nighters—although
not at the expense of made-tor-TV mavies or
long-form mini-series.”

Among the three networks. there is a
commitient for a total of 92 hours of mini-
and limited series next season, and that num-
ber could climb 1o more than 100 hours if

ABC runs several additional shorter length
limited series beyond North and South. Last
year. including mini-series scheduled during
the May sweeps atter the official season was
over. 98 hours aired.

Given an average cost of $2 million per
hour to produce a mini-series. the combined
network investment is nearly $200 million.
ABC's North and South. produced by David
Wolper, cost $55-560 miillion.

The decline of mini-series ratings is docu-
mented. According to CBS researchers. dur-
ing the 1984-85 season (Sept. 24, 1984-
April 21, 1983), a total of 80 hours of mini-
series on the three networks averaged an
18.8 rating and 29 share. That was 18% be-
low the previous season when a total of 36
hours of mini-series averaged a 22.8/34, and
further below the 32/45 for a total of 47.3

David Wolper: father of the mini-series

When it comes t0 mini-series, few would argue that David L.
Wolper is the undisputed master of the medium. He produced
Roots (1977) and Roots: The Next Generations (1978), The
Thorn Birds (1983) and The Mystic Warrior (1985). He is cur-
rently polishing the first 12 hours of North and South tor ABC, to
air next November, and will soon begin fiiming the second 12
hours of Nerth and South for the spring—a mammoth $55-
million to $66-million mini-series. He also has three others in the
works, all based on great lives, real or mythical: Napoleon and
Josephine, Picasso and Ulysses.

Wolper began his career making documentaries, but even
then he says he had a certain attitude about filmmaking not
necessarily shared by other documentarians at the time: “My
philosophy about making a documentary was to inform, but to
entertain as well. Now that I'm in the entertainment world, my
philosophy's reversed itself: to entertain, but inform as well. I'm
entertaining, but I'd like you to get something out of the piece
other than just entertainment. While | was making documentar-
ies, | wanted to get entertainment out of the piece, rather than
just information.”

Below, Wolper shares some thoughts on what does and
doesn't make a mini-series work.

Why were the ratings for mini-series down last season?

They just picked the wrong subjects. When mini-series go down,
they say mini-series are the problem. | don't see you writing a
story about why only 10% of the [regular] series make it.

A.D. | think wasn't a success because nobody knew what it
was about. | mean A.D., what does that mean? Its too amor-
phous in its title. It just didn't say what it was about.

Space didn't make it. Well, | should have known Space wouldn't
make it. The Right Stuff didn't make it—it was a terrific picture,
got great reviews, couldn't have been any better received, and
nobody went 10 see it. That shouid tell you that people arent
interested in the space program, or that subject matter. Also |
think it was programed incorrectly. It was too many three-hour
shows in a row and | think the audience had a feeling that "God,
do | have to give three hours night aiter night..." Thats the
reason | think that didn't work.

| didn't think either Hollywood Wives or Lace II would make it
or be a big smash because | don' think sleaze novels make
mini-series material. Lace 1 did very well. That seems to me an
exception to the whole rule. | just think it's not the right subject
matter.

So last year you could say was a bad year for mini-series. | say
no, it was a failure of the networks, not of the mini-series. Like it's
a failure of the networks when they pick the wrong series: It's not
the faifure of the medium, it's the failure of the people who picked
the shows.

What else should a producer or network avoid?

I don't think contemporary subjects, unless they are very, very
unusual, are a mini-series. You can see a contemporary story
every single day on television. Thrée hours a night, seven nights
a week, there is a contemporary story on. Whether it's on a boat,
on a plane, about policemen, about a ranch in Dallas or a place
in Dynasty. They're on every night. So another contemporary
story, why should | be drawn to that?

What elements should be included?

To make it special, a mini-series should be a coslume piece,
take you to another era, another place, another time. Like Aus-
tralia in The Thorn Birds or biack American history in Roots. If |
were going to design a mini-series, the perfect of all situations
would be: It would be a best selling book [and a] costume piece
about a family or families. That would be perfect. Which hap-
pens to be The Thorn Birds, Roots and North and South. By
chance they all happen to be family stories. Black family. Family
in Australia. Family from the North and family from the South. Two
out of three so far have been good.

Also, in order to be a success, a mini-series has to get that
casual audience. The audience that usually doesn't watch televi-
sion, [that] says “Oh, look what's on tonight. | think theres a
reason to watch television tonight.’

So then promotion is important?

Promotion is the key. | feel | have two audiences. My first audi-
ence is the media. I've got to convince the media first that this is
a program that is worth watching. And then | have to get my
audience. But if the media is not behind you on a mini-series,
then you're never going to get anywhere. Not by word of mouth,
because it's all over in four days.

Broadcasting Sep 2 1985

46




hours ot mini-series during the 1982-83 sea-
son.

And while the average ratings for such
categories of programing as theatricals,
made-tor-TV movies, regular series and spe-
cials are also down in keeping with the over-
all slackening of network television view-
ing, the decline in mini-series ratings is
multiples over the other formats.

“Two ycars ago, no matter what |mini-
series| was put on. it didn’t do less than a 30
share,” said Harvey Shephard. senior vice
president of programs. CBS Entertainment.
“That led 10 greater saturation on the air, and
performance drop,” he said. because mini-
scries were “no longer as special as they
used to be.” Added Shephard: “Everybody
will be waiting 1o see how mini-series do this
year in light of their performance last year.”

To make sure that network execulives are
not the only ones watching the Nielsen meter
during a mini-serics broadcast this season,
CBS is throuling back slightly on the total
hours of miini-series it is scheduled to broud-
cast. Last year—including the May
sweeps—it ran six mini-series totaling 46
hours. This year it has scheduled seven
mini-series totaling 40 hours.

Another problem executives at each net-
work want to avoid this season is scheduling
their respective mini-series 100 close togeth-
er. Last May, for example, a different mini-
serics began each Sunday. It is an axiom
among network executives that for mini-se-
ries to be the ratings blockbuster they are
promoted 1o be. the light or occasional tele-
vision viewer must be attracted.

Executives at CBS feel its eagerly awaited
Space mini-series last May was a casualty of
too many mini-series crammed too closely
together. Space. which reportedly cost CBS
$32 million, averaged a 16.8/27 and was
ranked 13th among 16 mini-series broadcast
between September and May last season.
“NBC put A.D. on a week ahead of time,”
noted CBS Entertainment President B. Don-
ald Grant, “and people watched it. I think a
lot of people in the audience said, ‘You
know. I just watched six hours or eight hours
of A.U. | can’t make another commitment
right now, three or four days later, to watch
13 hours.” ”

Asked Alice Greenberg., senior vice presi-

CBSs "Kane & Abel’

dent and director of network programing at
Oglivy & Mather. in a recently published
report on media trends, in reference to last
May's bumper-to-bumper mini-series sched-
ule: “How could lighter television viewers
be expected to watch every one of them?”

So far the networks have not formally an-
nounced air dates for most ol next season’s
mini-series. Only ABC has announced that
“Book 1" of North and South —as ABC 1s
calling the first 12 hours—begins Sunday,
Nov. 3, and airs in six two-hour episodes
every night the following week except Mon-
day and Friday.

NBC to date has scheduled five mini-se-
ries totaling 28 hours. Last year between
September and May, it aired six mini-series
totaling 22 hours. NBC is not disclosing ex-
act schedule dates. but the nine-hour Peter
the Great is supposed to air in the spring,
while the seven-hour Mussolini: The Untold
Story is set for fall. The four-hour The Long
Hot Swinmer is tentatively set tor October,
and Sidney Sheldon’'s Rage of Angels: The
Story Continues is also set for spring. White
said it is NBC’s “‘philosophy to put on one
multinighter per month” during the season.

In addition, ABC has in the wings several
shorter, four-to-five-hour mini-series that it
also might run next season, although no
commitments have been made. Two, accord-
ing to Christy Welker, vice president, novels
and limited series for television at ABC En-
tertainment. are contenders for the February
sweeps: the four-hour Harem and the five-
hour Crossings, the latter based on a novel
by Daniel Steele.

Welker also said ABC is stepping up its
production of two-night mini-series, “which
is really where the expansion is taking
place.” According 1o Welker. the two-night
productions have “just been discovered to be
a wonderful form.” The shorter format offers
flexibility and the ability to “get into sub-
jects and themes you couldn’t get out of
[one] two-hour movie.” Welker also cited a
shorter development time (ABC's Winds of
War was seven years in development) and
less risk associated with two-night mini-se-
ries.

The risk factor was especially appreciated
by one programing vice president at a top-20
advertising agency. “If they have a bomb,

Elizabeth Taylor in ABCs “North and South”
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they have a bomb for two or three nights
instead of five or six.”” he said.

NBC's Steve White also noted that
shorter-form mini-series allow for creative
experimentation. With two-part made-for-
TV movies, White said. NBC is "looking at
a lot of material [it] wasn't before.” White
said he had in mind two-night episodes like
Fatal Vision—the top-rated mini-senes last
season with a 31.1/47—and the upcoming
Dress Grey, which is a “litle bit of a differ-
ent kind of project than in past years.”" Al-
though both were based on books that ex-
plored a murderous crime (fiction in the case
of Dress Grey), “that’s not the limit of it.”
Rather. he said. the two-part made-for-TV
movie lends itself to ~"hard action material
which wasn’t getting done as three or four
nighters.” The reason. according to White,
is that it is difficult to sustain action-oriented
mini-series over more than two nights.

But White emphasized that two-night,
made-for-TV movies are not being made at
the sacrifice of longer form mini-series or
regular-length made-for-TV movies. In-
stead. he said, the format is added 1o the mix
of programing that makes up for the lack of
single-entertainer variety shows and theatri-
cals that used to be a staple of prime time
television.

One result is that NBC is continuing o
step up its made-for-TV movie plans. Over
the past three seasons. each network has
added more made-tor-TV movies to its
schedules as the supply and value of major
theatricals shrinks. This coming season,
NBC will air 35 made-for-TV movies. up
from about 30 last season and 20 the year
betore. The other two networks are planning
to air about the same number as last season:
CBS. 45; ABC. 25.

Next season’s
mini menu

When it comes to network television sched-
ules, nothing is set in concrete and every-
thing is subject to change. But so far, the
networks have scheduled 13 mini-series for
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next season totaling 98 hours. Following is a
complete list of next scason’s mini-offer-
ings, with descriptions.

ABC

® North and South, books 1 and il. A 24-
hour period extravaganza based on the ante-
bellum South and Civil War era novels by
John Jakes. The two books, North and
South and Love and War. trace the lives of
w0 tamilies—one Southern plantation own-
ers, the other northern industrialists. The
first 12 hours will be shown during the No-
vember sweeps. with the second 12 sched-
uled for next April or May. ABC publicists
are emphasizing the second part is “not a
sequel” but simply a continuation oi the first
part. And ABC executives ordered scripts
tor the second 12 hours based on Jakes's
second book even before the tilming of the
first 12 was over. The cast is studded with
major stars: Hal Holbrook plays Abraham
Lincoln, Gene Kelly plays a U.S. senator,
Robert Mitchum plays an army physician
and Elizabeth Taylor plays @ madam of a
Southern brothel. Executive producers are
David L. Wolper and Chuck McLain.

cBS

m Alice in Wonderland, a four-hour series
featuring 37 stars from Steve Allen to Sam-
my Davis Jr. The presentation combines two
Lewis Carroll classics, Alice in Wonderland
and Through the Looking Glass, in a script
by Paul Zindel. Itis produced by Irwin Allen
Productions in association with Columbia
Pictures Television and Procter & Gamble
Productions.

B Rlood and Orchids, a four-hour presen-
tation based on a novel of the same name by
Norman Katkov about prejudice and corrup-
tion in Hawaii during the 1930's and center-
ing on four native Hawaiians accused of rap-
ing a U.S. Navy man’s wife. It is produced
by Andy Adelson for Lorimar Productions.
Cast is to be announced.

B Dream West, a seven-hour production
starring Richard Chamberlain and based on
the biography of John Charles Fremont by
David Niven. Fremont was a pioneer who
helped open up the west and became the first
presidential candidate of the newly formed
Republican Party. It is produced by Cham-
berlain's CHAM Productions in association
with Sunn Classic Productions.

B [fTomorrow Comes, a seven-hour mini-
series starring Tom Berrenger (“The Big
Chill,” “Eddie and the Cruisers™) and based
on the Sidney Sheldon best seller about in-
ternational intrigue and revenge. It centers
on the jet-set adventures of Tracey Whitney,
framed for robbery and attempted murder as
she tries to avenge her mother’s death. Pro-
duced by CBS Entertainment, production
credits include Bob Markell, producer; Jerry
London, director-producer, and Carmen
Culver, writer-producer.

B Kane & Abel, a seven-hour story star-
ring Peter Strauss and Sam Neill based on
the novel by Jeffrey Archer about two
strong-willed tycoons, bomn on the same
day—one to Boston Brahmans, the other il-
legitimately to a Polish aristocrat—who be-
come obsessed with destroying each other. It
is a Schreckinger Communications Co. pro-

duction in association with Embassy Televi-
sion.

® Sins, a seven-hour production based on
Judith Gould’s novel of the same title about
power and desire in the publishing and fash-
ion worlds. It stars an intermational cast,
headed by Joan Collins and including Gene
Kelly, James Farentino, Giancarlo Giannini
and Lauren Hutton, and was filmed in Eu-
rope. Collins plays Helene Junot. an impov-
erished orphan who rises to the top of the
Paris fashion world and atones for the crimes
committed by her Nazi family. Collins
shares a co-executive producer credit.

8 Switch (working title), a four-hour pro-
ject based on the best seller by William Bay-
er about a gruesome double murder of two
seemingly unrelated women and the New
York City detective who pursues their killer.
Herbert Brodkin and Robert Berger are the
executive producers for Titus Productions.

NBC

B Peter the Great, a nine-hour show based
on the Robert K. Massie biography of the
Russian czar. It stars Maximilian Schell as
Peter; Vanessa Redgrave as his half-sister;
Laurence Olivier; Omar Sharif, and Hanna
Schygulla. The project was filmed in the

Soviet Union. Marvin J. Chomisky pro-
duced and directed for NBC Productions.
® Mussolini: The Untold Story, a seven-
hour drama on the life of the fascist Italian
dictator played by George C. Scott. Ray
Katz and Bernie Sofronski are executive
producers for the Trian production.

m The Long Hot Summer, a four-hour dra-
ma based on William Faulkner’s book “The
Hamlet™ and starring Don Johnson (Miami
Vice), Jason Robards and Cybill Shepherd
(Moonlighting). The screenplay is from the
1958 film, adapted for television. Leonard
Hill and John Lenox are executive producers
for Long Hot Productions.

W Sidney Sheldon'’s Rage of Angels: The
Story Continues is a four-hour sequel to a
1983 NBC mini-series. Jaclyn Smith returns
in her role us Jennifer Parker, who is trying 1o
balance a career as an attorney and her per-
sonal life. Ron Roth is the producer for an
NBC Production.

B Dress Gray, a four-hour limited series
based on the novel of the same title by Lu-
cian K. Truscott I'V. It centers on the murder
of a cadet at West Point and the crimes subse-
quently covered up by a senior officer. Itis a
Norman Rosemont Production is association
with Wamner Bros. Television. O

PBS unveils fall programing

In addition to returning staples,
controversial topics such as
abortion will be addressed

The Public Broadcasting Service is adding
21 new programs to its 1985 fall season
which cover both the traditional and contro-
versial.

Among the latter is The Abortion Battle, a
three-hour documentary airing Sept. 18 at 8
p.m. (NYT). The program integrates films
and commentary reflecting both sides of the

pro-life/pro-choice positions, including the
controversial pro-life piece, The Silent
Scream.

Also airing on the noncommercial televi-
sion network next fall is The Times of Har-
vey Milk. which airs Nov. 13 at 9 p.m. The
program examines gay rights in San Francis-
co and the conflict that existed between Har-
vey Milk, an openly gay San Francisco city
supervisor. and his colleague, Dan White. a
former policeman and fireman, who later
murdered Milk and Mayor Georee Mos-

"Bleak House" on Masterpiece Theatre

Broadcasting Sep 2 1985



Syndication @ Marketplace

a DCA Teleproductions, Tait's new syndication arm which will work out
of the companys wbca(rv) Washington, has cleared the first annual
NBA Summer All-Star Game on 70 stations. or 65% of the country.
Proceeds frem the game, played on Aug. 3 at the Capitol Center in
Landover. Md., will go to the National Commitlee of Arts for the Handi-
capped (NCAH), and-National Stay in School Program, which pro-
duced the event in association with DCA. Among the stars that ap-
peared in the game were Magic Johnson, George Gervin. Dominique
Wilkens, Andrew Toney and Isiah Thomas. Distribution is on a barter
basis with stations and DCA each getling 12 minutes of advertising
time. The game’s window ends Sept. 22. Among clearances are wNBC-
1v New York, knee-Tv Los Angeles, wmaQ-Tv Chicage and wpHL-Tv Phila-
delphia. m Group W Productions says it has added seven stations to
its Howur Magazine lineup. bringing its lotal coverage for the show to
84%. The new stations are wMmAQ-Tv Chmago woAF-Tv Kansas City;
KEcH(TV) Portland, Ore.; wrec(Tv) West Palm Beach, Fla.; kcpm(tv) Chico-
Redding, Calif., and kTvG(rv) Helena, Mont. & Orbis Communications
has announced distribution of a 193-film package it is handling for
P&G. Platinum 193, which includes 118 titles new to syndication, will
be sold on a barter basis. From a prescribed list, stations will chose
one title per week for prime time for five years, with 104 minutes being
kept for P&G, and stations getting commercial time according to the
how they edit the movie. Two or three runs will be allowed, depending
on the arrangement negotiated. and there will be an option for two
other five-year windows for the films. Among titles in the package are
"Cannonball Run,” *Fort Apache, The Bronx,” “Nashville,” "Tribute.”
“The Night Stalker,” "Blind Ambition,” "Meatballs” and "The Last
Chase."” The package is being offered for use beginning July 1, 1986. =
Prijatel Productions says that it has cleared The Strassel Reports, 82
vignettes on personal finances sold on a cash basis for use during the
local news, in 21 markets. Forty-five of the reports will cover taxes, and
will be seen three times a week during tax filing season. The remaining
37 satellite-fed money reports will be transmitted via satellite from
Washington each week. Prijatel produces The Paul Strassels Tax
Report, which spawned the new series. Among clearances are KPRC-TV
Houston, wsvn(Ty) Miami, kGtv(tv) San Diego, wepo-tv Cincinnati,
wivi(Tv) Tampa, Fla., and Kcra-Tv Sacramento, Calif. @ Multimedia

Entertainment says il has cleared the two-hour Throngh the Years:
The Osmonds 25th Anniversary in 85% of the country forits Sept.-Oct.
window. Along with guest stars Lola Falana and Andy Gibb, the show
includes cameo appearances by Dick Clark, Bob Hope, Jerry Lewis
and Andy Williams. Terms of distribution are barter with stations getting
11 minutes of commercial time and Multimedia getting 10 minutes.
Clearances include wnec-Tv New York, krJ-Tv Los Angeles, k1zo(v) San
Francisco. weve-Tv Boston and woiv(v)Detroit. = Dow Jones & Co.
says that it has cleared The Wall Street Journal Report, which it also
produces. on 86 stations, covering 75 markets. Now in its fourth year.
the half-hour program’s 52 episodes are taped on Fridays at the close
of the business week. Terms of distribution are barter with stations and
Dow Jones each getting three minutes of advertising time. Among
clearances are wees-Tv New York. kaec-Tv Los Angeles, wis-Tv Chicago
and kGo-Tv San Francisco. m Access Syndication says that it has
cleared 151 markets, or 79% of the country. with Lorne Greene's New
Wilderness. a weekly half-hour series now in its fourth year. Latest
clearances are wisk-Tv Indianapolis; wHerTy Hartford, Conn.; wave-Tv
Louisville, Ky.; kacT-1v Tulsa, Okla.: wupw-Tv Toledo, Ohio: KGGM-TvAIbu-
querque. N.M.; kwrx-Tv Waco, Tex., and KTnwTv Las Vegas. ® Dan
Robinson Broadcasting says it has cleared I'n Search of. ... now in
its 10th seascn, in 70 markets, 60% of the country. The show’s 130
episodes are tor sale for weekly twice-weekly or daily showings. Terms
are barter, with stations getting four minutes and Bristol-Myers, which
co-produces the show along with Alan Landsburg Productions, get-
ling two. According to Dan Robinson, In Search of. .. is the longest-
running anthology series on television. Among clearances are woR-Tv
New York, knac(Tv) Los Angeles, wGN-Tv Chicago, kyw.Tv Philadelphia,
KRON-TV San Francisco and waz-Tv Boston. & Claster Television Pro-
ductions reports it is now in more than 50 markets with its package of
100 70-second Miss Manners inserts. Post-Newsweek Productions in
association with United Media Produclions produces the series which
features syndicated etiquette columnist Judith Martin with her tongue-
in-cheek advice. Sales are for cash. Among the lastest clearances for
Miss Manners are wraa-Tv Dallas; wiag-Tv Pittsburgh; wrvrrvy Tampa,
Fla.; wisn-Tv Indianapolis; wrvr(tvy Nashville; wnem-tv Flint, Mich., and
wwve.Tv Memphis.

cone.

The Skin Horse. which airs Oct. 16 at 9
p.m.. is an award-winning British film using
real life segments and film clips to discuss
the emotional and sexual needs of the se-
verely disabled. It includes a following dis-
cussion of the film, moderated by ABC
Nightline correspondent Betty Rollin.

But missing this year, compared to last,
are major productions fram PBS production
centers of the scope of The Brain or Heri-
tage: Civilization and the Jews, according to
Suzanne Weil, PBS senior vice president for
programing. That's a reflection of funding
cuts, she said, adding that last year’s fall
lineup showed what could be accomplished
when funding was growing.

This year's fall season, she said. nonethe-
less evidences how PBS was able "to rally
[its] forces and much more than salvage a
season that could have been a real downer.™
By pooling station money PBS was able 1o
acquire two “really terrific series.” which
Weil calls the “centerpieces” of the new pro-
graming this fall—War: A Commentary by
Gwynne Dyer and River Journeys.

War. which airs Oct. 1 at 9 p.m., is a
production of the National Film Board of
Canada. It follows Canadian joumalist Dyer
on a survey of 200 years of “world military
history.” The eight-part serigs was shot on
location in 10 countries. It traces society’s
conflicts from the Napoleonic wars to the

Falkland Islands war, and charts the political
ideals. military strategies and methods of
war.

River Journeys, which will be shown
Nov. 6 at 8 p.m.. is a film record of the
experiences of six writers traveling separate-
ly on some of the world’s major waterways.
including trips through New Guinea, Cam-
bodia, Brazil and Egypt. 1tis an RKO/BBC-
TV co-production. presented by WETA-TV
Washington.

Other new programs include:

“The Life of Harvey Milk™
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B The Statie of Liberty (Oct. 28. 9 p.m).
presents the story behind the French gift to
the American people. including discussions
with historians. politicians and immigrants
whose tirst view of America was the statue.

® Quest for the Killers (Sept. 9. 9 p.m.)
features five 60-minute stories about modern
medical achievements used to fight disease.

W Lore Star (ime to be announced) ex-
plores “the Texas mystique.” Hosted by Dal-
las star Larry Hagman, the eight-part series
(each segment is 60 minutes). cxamines the
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history and contemporary life of the state.
® Owl/TV (Nov. 3, 5 p.m.) is a 10-part
introduction for young people to science,
nature and technology. Each 30-minute seg-
ment is composed of four segments that pre-
sent a different facet of nature, science, high
technology and the environment.

® Penn & Teller Go Public {Oct. 23, 9
p.m.} presents the comedy and magic of
Penn Jillette and Teller.

B Treasure Houses of Britain (Dec. 16,9
p.m.) is a three-part documentary series
which features tours of some of Great Brit-
ain’s country homes of the 17th, 18th and
19th centuries.

® Biack Magic (Sept. 23, 8 p.m.) is a 60-
minute special featuring four young girls
from inner-city Hartford, Conn., who beat
40,000 competitors to win the 1983 Con-
necticut Double Dutch jump rope champion-
ship. The program follows them on their
“victory trip” to England, the first time the
girls had been on an airplane and traveled
outside Connecticut.

@ When the Mountains Tremble (Oct. 2,
time to be announced), which was shot in
Guatemala, presents the story of Guatema-
lan Rigoberta Menchu and a history of his
country.

8 The Booth (Oct. 9, 9 p.m.) presents

three dramas, each taking place in a restau-
rant booth. The first segment of the 90-min-
ute program is called “Bread.” It is about an
elderly actress who tells a young producer
and his assistant about her life and career.
“The 75th” is about a 75th high school re-
union in which the only two surviving mem-
bers show up, and “Death at Dinner” is a
comedy involving “misplaced sexual expec-
tations, death, and a dinner check,” PBS
said.

8 Comet Halley {Nov. 26, 9 p.m.} is an
hour-long documentary examining the his-
torical and scientific significance of comets,
including Hatley’s comet, which appeared
76 years ago. The program chronicles the
international events being coordinated for
the next expected appearance of Halley’s
comet in 1986.

8 The Creation of the Universe(Nov. 20,9
p.m.) is a 90-minute program exploring the
scientific developments in discovering the
origin and evolution of our galaxy and the
universe.

® Hispanus (date to be announced} exam-
ines the history of Hispanics in the U.S. in
two 60-minute programs. Included in it is a
profile narrated by actors Robert and Gail
Duvall (husband and wife) of a blind long-
distance runner, George Mendoza. A repeat

airing of the profile of mask-maker El Zarco
Guerrero is also part of the program.

® The National Nutrition Quiz (Sept. 30,
8 p.m.) faatures co-hosts David Watts and
New York Times health columnist Jane
Brody who lead a discussion of 23 questions
posed on a quiz about how certain foods
promote or prevent some diseases.

® Olympic Challenge (Oct. 13, 8 p.m.)
goes behind the scenes at the 1984 summer
Olympics in Los Angeles. featuring the ex-
tensive security preparations made for the
games and moments backstage before the
opening ceremonies.

B On Stage at Wolf Trap (Sept. 2, 25 and
last date to be announced) is hosted by Be-
verly Sills, general director of the New York
City Opera. It features three 60-minute pro-
grams from Wolf Trap Farm Park, located in
suburban Virginia. Featured artists include
the Preservation Hall Jazz Band. the Nation-
al Symphony Orchestra, Ella Fitzgerald and
Oscar Peterson.

Additionally, such PBS staples as Great
Performances and Nova (now in their 13th
seasons), Mystery {beginning its sixth sea-
son), Mister Rogers’ Neighborhood, Wall
Street Week with Louis Rukeyser and Live
Jrom Lincoln Center will return for another
year. a

Viacom gets its MTV

$690-million purchase is seen
giving company programing
nucleus for DBS channel

Just before midnight, Sunday, Aug. 25, offi-
cials of Viacom International signed an
agreement that will give the company the
remaining half-ownership of Showtime/The
Movie Channel, and will likely also make it
the sole owner of the three basic services
comprising MTV Networks Inc.

The estimated $690-million purchase,
along with Viacom'’s one-third ownership of
Lifetime, will make the New York-based
MSO, programer and syndicator the largest
cable programer and also the only cable pro-
gramer with a significant stake in both pay
and basic services. It also might give Via-
com enough programing services to forge
ahead with a direct-broadcast package of
scrambled signals to home dish owners.

Announced last Monday morning, the
purchase will cost Viacom, and give to
Warner Communications, $500 million cash
{with interest [at prime] accruing as of last
Monday). Warner will likely use almost all
the proceeds to buy American Express’s half
interest in Warner-Amex for $450 million
but because that deal is not expected to close
until next year, Viacom and Warner are
hopeful American Express will give approv-
al required to sell one-third of the ownership
of MTV Networks Inc., and 31% of Show-
time/The Movie Channel. Warner itself di-
rectly owns 19% of Showtime and the other
one-third of MTV Networks Inc., not in
public hands.

Viacom would pay an additional $172
million if it buys back the publicly held
MTV stock. Viacom has said it was only
committing to repurchase the publicly held
shares until Oct. 15, but that date was seen
by most of those involved as a way to help
persuade American Express to give speedy
approval to the transaction.

If the New York-based financial services
firm, which has said it is studying the pro-
posal, declines to approve the Viacom deal,
Warner will wait until it buys the remaining
half of W-A from American Express next
year, at which time it will have complete
authority to sell to Viacom.

American Express has its own bargaining
chips and may use its approval of the Via-
com/Warner deal to insure an expedited clos-
ing of its own deal with Warner. It could ask
Warner, for instance, to forgive a clause in
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their agreement which prohibits the $450
million closing until franchise approval has
been obtained for at least 85% of the W-A
systems being transferred.

Additional consideration for the Viacom
purchase gives Warner two sets of warrants
to purchase Viacom shares, which closed
last Monday, after the announcement, at
$50.75, up 25 cents. Those warrants give
Warner the option to purchase 1,625,000
shares of Viacom stock at $70 and warrants
{Warner will buy at $9.75 each) to buy
625,000 additional shares at $75.

The warrants can be exercised at any time
over the next five years during which there is
a “‘stand-still” agreement preventing Warner
from making any additional purchases. The
exact details of the agreement are still being
completed, according to one participant. If
Warner exercised all the options, it would
eventually own 10.6% of the 21.3 million
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shares (fully diluted) of Viacom outstand-
ng.

Despite the fact that the value of the war-
rants—said by security analysts to be some-
where near $20 million—pales in compari-
son to the $500 million in cash going 1o
Warner, Viacom Executive Vice President
Ken Gorman said the matter dominated most
of the discussion: “Terry Elkes |president of
Viacom) and | negotiated the deal with Steve
Ross and we had reached an agreement on
what was being purchased and the price
within two hours. We then spent the next two
days talking about the warrants. Our posi-
tion was that this reduces our flexibility and
we would then not be in a position further
down the road to make whatever moves we
might feel were necessary. His point was, 1
believe in the business and in the upside of
the company.” ™

Another participant observed that al-
though Warner has often kept an interest in
companies it has sold—including Franklin
Mint, Atari and Hasbro—giving Viacom
sole ownership of the channels also made it
easier for the latter to obtain loan commit-
ments. The end result appears to have been a
compromise.

Gorman said that giving Warner options to
buy Viacom shares was not intentionally
planned as an antitakeover measure, but that
it may have been a by-product of the deal:
“We have been partners for over two years
since starting to put the Showtime/TMC deal
together.” Others have noted that the addi-
tional debt Viacom will take on for the pur-
chase might also serve to discourage any
potential corporate raiders. That debt, ac-
cording to David Fluhrer, a Viacom spokes-
man, will come from “additional bank fi-
nancing.”

Geolffrey Holmes. a Warner vice presi-
dent, said, “From our perspective we got a
good price. Through the warrants we will be
able to participate in the growth of Showti-
me/TMC, MTV Networks and now Viacom.
All of us think this combination will make
Showtime a better competitor in the industry,
and as a major supplier of films, having a
strong Showtime is good for us.”

Reaction to the deal generally also sup-
ported the idea that Viacom had made a good
purchase. Mark A. Riely, a security analyst

Gorman

Net worth. The average annual salary at a noncommercial television station in January was
$22,955, with compensation ranging from an average of $13,912 for on-the-job trainees to
$127,333 for a chief executive officers, according to a survey by the Corporation for Pubtic
Broadcasting. On average, chief executive officers earned $52.815 (up 7.6% from 1984),
program directors $32,193 (up 3.9%). and chief engineers $33,164 (up 8.1%). Producers/
directors averaged $22,386 (an increase of 7.1%) and reporters, $23,967 (up 7%). Research-
ers/analysts earned 4.3% less in 1985 than in 1984, with an average salary of $19,549.
The average annual salary for all public radio stations’ full-time employes was $19.785, the
survey found, an increase of 5.9% over last year. Salaries ranged from an average of $12.732
for trainees to $62.845 for a chief executive officer. Among those showing the largest salary
increase were production managers/directors and directors of development/membership.
The former showed a 25.6% salary increase, averaging $19,021, while the latter'’s average
salary was $17.671, a 24.6% increase over last year. Radic reporters averaged $16.898 (up
6.6%), while the average salary of public information assistants was $16,011 (down 3.4%).

tfor F. Eberstadt & Co., said, “l think that
MTYV has a lot more potential than people
suspect becazuse Nickleodeon and VH-I
have a lot of upside. One could say that the
$33.50 per share Viacom has offered the
public shareholders of MTV makes that val-
ue of the company about $330 million, but in
fact if they had put it on the open market it
would likely have fetched a higher price. It
probably went to Viacom because they were
the only legitimate bidder for Showtime and
Warner wanted to enhance the value of the
latter by making it a package deal.”

There were questions being asked last
week about whether MTV Networks man-
agement would stay with the company, after
their own bid for a leveraged buyout, in con-
junction with the New York-based invest-
ment firm of Forstmann-Little, died at the
last moment. Published reports that the LBO
party had gone as far as to place $200 million
of their $33-per-share offer in an escrow ac-
count were confirmed by some of those in-
volved, as was the report that American Ex-
press had given its consent to the LBO. If
there were hard feelings by MTV Networks
president, David H. Horowitz, or executive
vice president, Robert W. Pittman, no sign
of them appeared in a brief general statement
released by the company on Wednesday.
Neither man was available for comment.

The purchase would give Viacom 100%
control of the two pay scrvices and three
basic services. Although there is historical
precedent for a pay service and basic service
being marketed by the saine company—
HBO previously had marketed USA Net-
work—Gorman said there was no intention
to merge the two operations.

Eberstadt’s Riely said that at a Tuesday
meeting with security analysts reviewing the
transaction. Elkes had expressed the view
that the pay and advertising services would
be coming together toward the end of the
decade. The securities analyst added, **With-
out saying it directly, he was indicating that
Showlime would be carrying advertising
...As far as a joint Showtime/MTYV oper-
ation | take him at his word on the near term
but his view of 1990 suggests they may over-
lap in the future.”

The assembling of the services under one
corporate banner might also, at first glance,
make it more likely for Viacom to pursue
any desires it might have for a “C-band di-
rect” scrambled packaged the company
could market directly to TVRO dish owners.
But here again, Gorman downplayed any
immediate  significance: ““We haven’t
thought about it. We are going to let the
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NCTA decide what they want to do about
scrambling and we have not had any conver-
sations with the management of MTV. It's a
public company and that would be inappro-
priate. To my understanding, they are still
working with ESPN and Turner and will
make a presentation to the NCTA meeting
[Sept. 19-20]| BROADCASTING, Aug. [9].
Whatever we decide will be friendly to the
cable industry and to the dish owners.”
At least one MSO executive was con-
cerned with the C-band direct question. Dale
Parker, vice president of marketing and pro-
graming, Heritage Communications, said,
“It certainly would give them a nice pack-
age. | have to tell you that the cable industry
would have to be very concerned or should
be very concerned about that. It is a very real
threat. Showtime had initiated that action ear-
lier this year, and up until this acquisition had
been trying” to assemble a TVRO package.
The benefits for Viacom in the purchase
extend in many directions, including outside
the cable industry. Gorman said. “There are
a lot of hidden values. Two years ago, Via-
com formed a worldwide operation to mar-
ket cable services and consult in cable. MTV

Warner stake. Lorimar announced last
week il intended to purchase up to 15%
of the outstanding shares of Warner Com-
munications for “investment” purposes.
The announcement raised a number of
guestions including why Lorimar made
its intentions public even before it had
bought 5% of Warner, triggering the re-
porting requirements of the Securities
and Exchange Commission. A 15% bloc
of Warner's stock, which rose $1.50, 1o
$31.25, the day of the announcement,
would cost Lorimar over $300 million at
current prices. The Culver City, Calif.-
based production and advertising com-
pany had $70 million in cash and securi-
lies, according to ils most recent
guarterly filing. No indication was given
last week as to when any purchases
might be made nor whether Lorimar in-
tended to get involved in the already
complicated negotiations  between
Warner and its primary shareholder,
Chris-Craft Industries (BROADCASTING,
July 8). Partly in response 1o the news at
least one securities analyst, Lee Isqur, of
Paine Webber, changed his recommen-
dation on Lorimar to "unattractive.” The
day following the company’s announce-
ment, Lorimar's stock dropped 2%, to
$31.50. on heavy volume.




has started to explore in that area. Also, the
mere fact that we now own these services
will expand our Hollywood production oper-
ations. Those directors and producers who
want to do shows for children or those who
like music are more likely to be attracted to
us. This also enhances possibilities for such
events as live pay-per-view concerts.”
Questions about the sale’s consequences
for Warner focused mainly on what it still
owned—the Warner-Amex cable systems
serving over 1.2 million subscribers. Via-

com tried to get Warner to sell the systems in
the same deal but was turned down, accord-
ing to one of those involved.

There was no clear indication given by
Warner whether it would keep or sell the
properties but Wamer’s Holmes said: “We
will go by what we have always said, that all
things being equal we would like to remain
in the cable business.” He added, “Is it pos-
sible we will get a partner or sell some of the
systems? Yes.” Apparently the jury is still
out on that question. O

Bouncing back at RKO General

Despite regulatory cloud over
broadcast ownership, company is
working hard to create new image,
cut losing operations and make
the most of what works well;
President O’Neil sees tunnel’s end

It’s “never a dull moment” at RKO General.
That’s how President Shane O’Neil views
life at the helm of the diversified company
whose fortunes are so intertwined with
broadcasting. O’Neil has been charting a
new course at RKO since assuming the
presidency in 1983 and despite the problems
facing its broadcasting division foresees a
bright future.

(For 20 years RKO has been entangled in
a series of challenges to its station licenses,
which resulted in the loss of WNAC-TV Bos-
ton [now WNEV-TV] in 1982. Challenges to
13 other RKO stations are consolidated in a
hearing on the company’s qualifications to
run KHI-TvV Los Angeles. FCC Administra-
tive Law Judge Edward Kuhlmann is expect-
ed to render a decision in early 1986. On top
of that a $7.9-million overbilling scanda! in-
volving the RKO Radio Networks [which
were sold to United Stations in March 1985)
erupted last year, and Kuhlmann ruled that
the billing errors issue could be explored
during RKO General’s license qualification
hearings.)

O’Neil is working to put a new RKO in
place. And while that task is not completed,
he feels 85% of the goal has been met. “Cer-
tainly in terms of management, in terms of
the philosophy and orientation of manage-
ment, and the style and manner of manage-
ment, yes, there is definitely a new RKO,”
he told BROADCASTING in an interview last
week. “In terms of how it functions with
regard to its sole stockholder, absolutely.
We’re now a consolidated division of Gen-
Corp. (formerly General Tire & Rubber
Co.); before, we were an independent corpo-
ration.”

O’Neil said that changes affecting RKO’s
long-term direction also are under way.
Some, however, won’t become apparent for
a year or two. “The most obvious,” he not-
ed, “is that we, as of the end of October, will
no longer have an airline.” (RKO sold its
share in Frontier Airlines to the airline’s em-
ployes and management for $90 million.)

In the early 1980’s, O’Neil would have
described RKO as an “airline with some sub-
sidiaries.” However, given the losses Fron-
tier experienced, “it was a horrifying drain
on our earnings.” O’Neil is relieved to see it
go.

O'Neil

Despite those financial difficulties, his en-
thusiasm is unbowed. “I love the concept of
a conglomerate. [t’s like a piston engine—
some parts are up while others are down.
There’s always some good news some-
where. It’s never dull. To shift from broad-
casting to bottling to hotels to motion pic-
tures to air transport, it really keeps me on
my toes.” RKO reported $371 million in
revenue in 1984 and $333 million in 1983,

O’Neil would like to expand RKO’s inter-
ests even further. But there are other matters
that RKO must settle before that expansion
occurs. After Frontier, O'Neil said, “we
have to solve our AM radio programing
problems.” (The group’s KHI[AM] Los Ange-
les and KFRC[AM] San Francisco have been
troubled with poor ratings over the past few
years.) RKO also has some difficulties in
growth adjustment in its RKO Hotel Group,
and, he added, “we’re eliminating our part-
ners in the hotel management company.”
The group operates two hotels and is plan-
ning 10 open a third in Monterey, Calif., in
October.

Once the company tackles those issues,
the RKO chief said, *I think we can turn to
our new parent and say we’re ready to do
something else.” That isn’t to say, he went
on, that RKO won’t continue to expand in its
existing lines of business. “For instance, in
bottling, we acquired another bottling fran-
chise last year, we are currently looking at
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two and possibly a third. Our role in bottling
has been largely acquisition; in the last four
years we’ve acquired at least one bottler ev-
ery year.”

And, last year, RKO entered the videocas-

sette market with its RKO Home Video divi-
sion. “What we have is a very specialized
product,” O'Neil said. (Some of the titles
RKOQ is marketing include “Lena Horne: The
Lady and Her Music,” “Judy Garland in
Concert” and *“Sweeny Todd.”) “It’s not
something that sells itself in the same sense
that big-budget theatrical movies do. We
have to spend a little more time getting it into
the market.” The venture, he noted, is “just
about breaking even.” While the division is
not as successful as RKO would like it to be,
O’Neil said, it’s more successful than “our
worst case analysis.” He anticipates even
further involvement in specialized video
products, but not theatrical products.
“There’s too much competition, and too
many people who have a much more vested
interest, and who have a much better access
to theatrical films than we do. We’re a small
guy.”
As for the competition for the company’s
broadcast licenses, O’Neil said the FCC was
not at fault, any more than RKO or its chal-
lengers. “Any time there is an asset that’s
worth between $300 and $500 million, let’s
say (KHJ-TV or WOR-TV), and it can be ac-
quired by spending between $500,000 and
$4 million in legal fees, possibly, and maybe
a little political influence, it’s worth a go. I'd
take that gamble; that’s what motivates chal-
lengers,” he said.

The problem, O’Neil noted, is that once a
license is challenged the proceeding contin-
ues indefinitely. “I think until the compara-
tive hearing process is changed it [the RKO
hearings] could pretty much go on indefi-
nitely as long as the challenger perceives
that RKO is in some way disadvantaged by
having lost a license for wNAC-TV.”

As for the fate of KHI-TV, O’Neil said the
administrative law judge has “told us, in ef-
fect, that he will probably find against us for
any number of different reasons, mostly not
having to do with RKO, strangely enough,
but having to do with his belief that corpora-
tions should not own licenses; individuals
should.” It’s an opinion, O’Neil said, also
held by some FCC staff members.

Nonetheless, the broadcasting executive
expects the FCC will ultimately rule in
RKO’s favor and then, he said, “it’s pretty
much all downhill from there.”

Last year RKO spent $7 million in legal
and FCC costs involved with the case. “That
doesn’t include executive time or the salaries
of about 25 people we’ve hired just to handle
the paper work and FCC-related docu-
ments,” he said. “It doesn’t include any
costs to the stations for disruption of busi-
ness or effects on morale.”

But the single greatest cost to the com-
pany, he said, has been its inability to buy
and sell stations. “We can’t sell; we can't
buy. We would like to be a cash player in the
broadcasting business again. It’s frustrating
not being able to sell or buy broadcasting
properties.”

[n particular, O’Neil explained, RKO has
a number of properties it would have sold
years ago. “But we can’t. It’s sort of like
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buying a stock that's turned into a loser and
you can’t sell it.” He cited the Memphis sta-
tions, for example (WHBQ-AM-Tv). That
market, he said, has gone from the 37th mar-
ket to the 4 Ith market in the past four o five
years. In terms of the total advertising dol-
tars in the market. “if they 're growing at all,
they’re growing at a rate of about 2% a year.
As atelevision station, our fate is largely tied
to the performance of ABC, which has been
less then we would hope in the last 18
months. [n the AM market we have two
problems. AM radio in general has become a
mature industry since its audience has
picked up and moved their tents to FM. The
demographics of Memphis are very disap-
pointing. Years ago we would have gotien
out of Memphis and gone to some other mar-
ket that has a promise of betier growth.”
Despite those obstacles, O'Neil sees the
light at the end of the tunnel. “On the one
hand, it forces us to be ingenious in dealing

with tough situations, but we’re deprived of
that kind of flexibility that other broadcasters
have. One thing strikes me more than any-
thing else about this whole thing, regardless
of the loss of WNAC-TV's license for highly
technical reasons. We’ve never done any-
thing wrong. So there is no reason to feel
guilty or dispirited. The whole thing is an
unfortunate bureaucratic morass.”

It’s like a merry-go-round, he added.
“We're all going in the same direction and
we’re all stuck, the FCC, the commission-
ers, the staff. An awful lot of money is being
spent trying to determine who's better to run
a station, somebody who's been running it
for 18 years or somebody who's not in the
business, who says ‘I’ll run it better than
they will, I promise, | promise.’

“It’s absurd,” O’Neil concluded. “The
whole thing is like *Through the Looking-
Glass.” Pretty soon | expect we’ll see the
Red Queen.” a

Proxy sheds light on Multimedia

It outlines history of recent battie

for Greenville, S.C.,, firm; says

new stock will sell for $10; spells

out stock ownership for Phil Donahue
and contract renewal arrangements;
predicts $1 billion in revenue by 1995

Shareholders of Multimedia have until Sept.
20 to review the 200-page document the
company has distributed describing the pro-
posed recapitalization plan that would leave
Multimedia with publicly traded stock. But
instead of the 16.7 million shares currently
outstanding there will be 11 million and in-
stead of the 350 to 360 at which the stock has
been trading recently the new shares will
initially be priced at $10.

Last week's proxy statement also dis-
cussed at length the recent five-month battle
to control the company; disclosed Phil Don-
ahue’s ownership of stock and his recently
revised contract, and made financial projec-
tions about the future operations of the
Greenville, S.C.-based publisher, group
owner, cable MSO and entertainment com-
pany.

Multimedia said thar to complete the re-
capitalization it will need a little more than
$1 billion: $940 million for the redemption
of the currently outstanding shares; $79 mil-
lion to pay existing indebtedness and $22

million to pay costs and fees associated with
the transaction. Of the last sum, two invest-
ment banking firms will receive $10.7 mil-
lion: lawyers will receive $5.5 million, and
banks, $4.5 million.

To raise that money the company has re-
ceived bank commitments for $665 million.
It will raise $110 million from the sale of the
new stock (11 million shares at $10 each)
and $240 million from the sale of debentures
{assuming an issue price at 50% of face val-
ue). It also has $26 million in cash on hand.

In 15 pages of details of the merger's
background. the company disclosed it ini-
tially discussed the idea of taking the com-
pany private in the spring of 1984, but a rise
in interest rates forced it to table that plan. In
December of that year talks recommenced
and as was since reported on Feb. |, plans
for a “leveraged buyout™ at roughly $49 per
share, were announced. Those plans were
put aside because of several outside bids at a
significantly higher price.

The proxy disclosed that the first outsider,
the Wesray proposal. was made on March
15, nearly a full month before reports ap-
peared in the press.

During the bidding for the company, two
independent appraisals were made of the
market value of some of the company’s
properties. They agreed to the same apprais-
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als for the cable and newspaper operations:
the cable operations serving 270,000 sub-
scribers {valued at $280 million); the three
daily newspapers serving Greenville, S.C.;
Asheville, N.C., and Montgomery, Ala.,
(valued at $326 million), which provide
three-quarters of total revenue for that divi-
sion. The company's five television stations
(valued at $313 million by one appraiser and
$410 million by the other) provide 60% of
the revenue for the broadcasting and enter-
tainment division.

The higher of the appraisals was $150
million below the total value of Jack Kent
Cooke’s proposed $70-per-share tender of-
fer, but the appraisals did not include Multi-
media’s four AM and four FM stations, as
well as other parts of the newspaper/publish-
ing operations that were not appraised.

As the company said previously, a quarter
of its net income is from Multimedia Enter-
tainment, and most of that from Donahue.
On Aug. 12, Phil Donahue signed a reyised
contract that said if the recapitalization is
adopted by shareholders he would extend a
specific commitment to produce Donahue
through Aug. 31, 1990—the existing agree-
ment expires on Dec. 31, 1987. The new
agreement also provides that if half or more
of the new outstanding shares are acquired
by somebody not approved by the board,
Donahue can cancel his commitment to pro-
duce Donahue on 90 days’ notice.

As a result of canceling options on the
Multimedia stock currently traded, Donahue
will receive $723,000. He has agreed to pur-
chase 394,860, or 3.6%, of the new stock
and would receive options for 10 years to
purchase 50,000 additional shares at $10.

Senior managment will increase its stock
ownership from the current 1.3% to 4%,
with options that might permit it to own up to
12% of the new stock. In addition, the proxy
statement said that $8 million will be paid
for cancellation of existing stock options to
certain board members and “management
investors” who are: Wilson C, Wearn, chair-
man; Walter E. Bartlett, president and chief
executive officer; Donald J. Barhyte, chief
financial officer and president of Multimedia
Newspapers; James T. Lynagh, president of
Multimedia Broadcasting; Donald D.
Sbarra, president of Multimedia Cablevi-
sion; Myron B. Weinblatt, president of Mul-
timedia Entertainent, and Robert E. Hamby
Jr., controller. According to the proxy state-
ment, Wearn earned $406,356 in 1984, fol-
lowed by Bartlett (3$366,177), Barhyte
($309,113} and Sbarra ($224,000).

The future Multimedia will be generating
almost $1 billion a year in revenue by 1995,
the proxy statement projected. The numbers
were based on assumed average annual in-
creases of 11% in revenue and 12% in net
operating cash flow. The company said it
does not expect to make any major acquisi-
tions until it reduces its debt, which it pro-
jects would carry an annual interest rate of
13.5%. Because of interest costs, the proxy
statement said it expects to incur net losses
for the next two years. To help contain costs,
the company said it will keep overhead at a
minimum: “Corporate operating expense
will be reduced approximately 7% in 1986
and will increase between 4% and 6.5%
thereafter.” a
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Stereo totals

BROADCASTING's running count of stereo TV
stations is now at 110, with the multichan-
nel sound signal within reach of more than
86 million homes. Two additions in Amaril-
lo, Tex., the 116th market, make it the first
in the nation with all three commercial net-
work affiliates in stereo. ABC affiliate kva-Tv
made the switch July 20, followed by NBC
affiliate KAMR-TV Aug. 1. KFDA-TV, the CBS
affiliate, has been broadcasting in stereo
since July 1. In market 66, Richmond, Va.,
WXEX-TV converted in June, joining WwWBT(TV)
and WVIR-TV (Charlottesville), both NBC af-
filiates, while Washington state got its fifth
MTS station when KHQ-TV Spokane, market
75, went stereo Aug. 2.

Component concordance

Component video has moved one step clos-
ertothe TV studio with an industry commit-
tee's approval of standards for studio inter-
faces with both serial, single-channel (S-
MAC) and parallel, three-channel compo-
nent signal forms.

The committee, a standards working
group of the Society of Motion Picture and
Television Engineers, had first reached con-
sensus in 1984 on the standardized compo-
nent analog video (CAV) signals, which, un-
like composite video, record color and
monochrome signals separately.

Final draft documents were approved in
July, according to group chairman Merril
Weiss of Imagex, San Francisco, and will
now be forwarded to the parent SMPTE
Committee on Television Technology.

In addition, agreement on virtually all is-
sues regarding the component camera/re-
corder interface has been reached within a
group subcommittee, and Weiss expected
all points to be resolved in time for the next
committee meetings, Sept. 9-11 in St. Paul,
Minn.

Also announced by the committee was
the selection of Bill Hogan of Ruxton Ltd.,
Los Angeles, as chairman of an ad-hoc

group to study component filtering require-
ments. The filtering group, formed jointly by
the CAV working group and a working
group on digital video standards chaired by
Stan Baron of NBC in New York, has com-
pleted an initial series of tests, with results
to be forwarded to the meetings in St. Paul.

A second jointly run ad-hoc group, on
component studio implementation, headed
by Birney Dayton of Grass Valley Group,
Grass Valley, Calif., has also been active this
summer. The committee is currently con-
sidering a request from the CAV working
group to undertake on short notice a study
that will consider the elimination of set-up
in TV facilities, easing encoding and decod-
ing between component and composite foz-
mats.

Calling all transmitters

Ex-Moseley Associates President John
Leonard and broadcast phone equipment
maker Russell Gentner have joined forces to
form a new RF products division of the Salt
Lake City-based Gentner Electronics Corp.,
and the two are now preparing to intzoduce
the division’s first product, a voicé-synthe-
sized remote control system for broadcast
transmitters.

The new Model VRC-1000 remote control
system, available this month, is a single-
chassis unit located at the station's trans-
mitter site and accessed by a standard
touch-tone telephone. Using a synthesized
voice with a 500-word vocabulary for data
output, the system has alarm reporting and
16-channel metering capability, and also
comes with a built-in microphone for audio
monitoring of the surrounding area. The
unit will sell for $2,795.

The new RF products division is head-
quartered in San Jose, Calif, and was
formed after Gentner bought Leonine Tech-
nology, founded in 1984 by Leonard. Ac-
cording to Gentner, the purchase of Leonine
was made after his company went public in
March 1986 and raised funds to seek acqui-
sition candidates. Another wholly owned di-
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vision, Gentner Engineering Co., makes
telephone interface and audio routing
equipment

“Cart” wheels over spot player

More than six months have passed since the
first Sony Betacart multicassette system
was put on the air by wNET(TV) Newark, N.J.,
last January (see BROADCASTING, Jan. 14),
and now, according to Sony, positive re-
ports are coming in from the several dozen
other stations using the unit.

Over 50 of the Betacarts have been deliv-
ered, according to Mike Greene, director of
video recording product management, Sony
Broadcast, and by the end of 1985 the com-
pany expects to have an installed base of 90
OI more units.

Although the earliest installations report-
edly had to work through initial software
bugs, Sony said the most recent installa-
tions cite benefits such as “streamlined op-
erations,” "reliahle performance” and “high-
quality on-air product.” Praise comes, for
instance, from Cox Communications-owned
KDNL-TV St. Louis, where Jim Withers, direc-
tor of station operations, commented: “The
Betacart pre-produces all of the error out of
television. It's tremendously easy to operate
and has given our on-air look a consistency
with smooth transitions from commercial
breaks to programing.”

Betacart, introduced at the 1984 National
Association of Broadcasters annual equip-
ment exhibition, uses a software-controlled
elevator arm to automatically retrieve and
load any of 40 stored cassettes in one of four
half-inch Beta videotape recorders. Price
ranges from $180,000 to $200,000 depend-
ing on peripheral equipment and configura-
tion, according to Sony.

Better AM

To assist AM radio station chief engineers
and technical staff in improving the techni-
cal quality of their medium, the National As-
sociation of Broadcasters has released a bib-
liography of approximately 300 engineering
works, including reprints from a half-dozen
technical trade journals and presentations
made by engineers at NAB engineering
conferences (BROADCASTING, July 22).

The bibliography covers 12 engineering
topics: transmission lines, phasors, mea-
surement techniques, operational monitor-
ing, coupling or matching networks, towers,
ground systems, directional antennas, FCC
compliance and proofs, reradiation, broad-
banding and maintenance.

Also as part of its effort on AM improve-
ment, NAB is continuing work with the
Electronics Industries Association in the
jointly sponscred National Radio Systems
Committee, which first met in Chicago dur-
ing June. A special working group of the
NRSC will meet for the first time in Wash-
ington on Sept. 4 to discuss adopting volun-
tary pre-emphasis for AM broadcasts and
standardizing de-emphasis for AM receiv-
ers.



Cable fights stay on must carry

Industry says broadcasters’ moves
to overturn appeals court

order throwing out FCC rules

are misplaced; FCC sides

with broadcasters on appellate stay

The cable television industry last week
weighed in with oppositions to broadcasters’
petition to the U.S. Court of Appeals in
Washington for a stay of its order overturn-
ing the FCC’s must-carry rules (BROAD-
CASTING, Aug. 26). The petitioners said
staying the order for 30 days, as requested,
to enable the broadcasters to petition the Su-
preme Court to review the case, would con-
tinue in effect rules that the appeals court
said cause economic harm to the cable in-
dustry and violate the First Amendment.

What’s more, Quincy Cable TV Inc. and
Turner Broadcasting System, the companies
that had appealed the commission’s Tules,
and the National Cable Television Associ-
ation, an intervenor in the case, cited the
commission’s decision not to seek Supreme
Court review in support of their argument
that the high court is unlikely to rule on the
case.

The likelihood of that court reviewing and
reversing the appeals court decision is one of
the standards the appeals court applies in
determining whether to grant a stay.

But although the FCC is not seeking re-
view, it has sided with the National Associ-
ation of Broadcasters and its 13 broadcasting
industry allies in their request for a stay. It
had argued earlier against Quincy’s unsuc-
cessful motion to expedite issuance of the
court’s mandate that the status quo should be
maintained pending a decision to appeal.
And the argument it made then, the commis-
sion told the court, is equally applicable in
support of the broadcasters’ motion for a
stay—specifically, that the court’s opinion
“raises important and difficult issues by
holding for the first time that the commis-
sion’s regulation of the use of broadcast sig-
nals by cable television systems is subject to
a more rigorous constitutional analysis than
is applied to the regulation of broadcasting.”
Furthermore, the commission said, in over-
turning rules in effect for 20 years, the
court’s opinion “can reasonably be expected
to have a vast nationwide impact.”

However, the commission also restated its
intention to maintain the status quo of cable
systems. It said that if the court’s mandate is
stayed, it will—unless otherwise instructed
by the court—make no ¢ffort before the Su-
preme Court’s ruling on the petitions for re-
view to order the commencement of carriage
of any signals not being carried on July 19,
when the court issued its opinion.

The cable industry representatives argued
that the broadcasters had offered the appeals

court no reason to believe its opinion would
be reviewed, let alone reversed, by the Su-
preme Court. Quincy said the court’s opin-
ion that the rules requiring cable systems to
carry the signals of local stations violate the
First Amendment rests on two “well-found-
ed rationales”—that the commission failed
to determine whether the “evil the rules seek
to correct” is real or imagined and that “the
rules are insufficiently tailored to justify
their substantial interference with First
Amendment rights.”

Furthermore, NCTA said, “to stay the
mandate would be to perpetuate rules that
inflict economic harm on cable operators
and programers and that [as the court said]
‘profoundly affect values that lie near the
heart of the First Amendment by severely
impinging on editorial discretion’ and by
preventing cable programers from reaching
their intended audience even if that result
directly contravenes the preference of cabie
subscribers.” TBS, whose aim in appealing
the rules was to free channels for the pro-
graming it offers, said a stay would continue
to deprive it “of the opportunity to obtain
access to its intended audience,”

The cable industry representatives
brushed off the broadcasters’ claims of the
hardship they would suffer in the absence of
the rules as “throwbacks,” as TBS put it, *to
precisely the sort of speculative claims that
led to adoption of these unjustified rules in
the first place.” They also said elimination
of the rules would not lead to a major change
in the status quo. “With or without the must-
carry rules,” NCTA said, “cable operators
will continue to carry most local broadcast
signals. Local broadcast signals command a
major share of cable subscriber viewership
nationwide. Therefore, cable operators have
every economic incentive to continue car-
riage of local broadcast signals and no incen-
tive to undertake a restructuring of the
broadcast-cable relationship.”

And in that connection, the cable industry
representatives said the exhibits provided by
television station licensees and included in
the NAB filing with a view to supporting the
contention that broadcasters face bleak times

if the rules are eliminated need not be given
any weight. NCTA noted that only 127 of the
estimated 1,487 television stations queried
by NAB responded and that of them, “only
14. . .—less than 1% of all broadcasters—
indicated a concern that elimination of the
must-carry rules might actually force them
to cease operations.”

The cable interests made considerable use
of the commission’s announcement that it
would not seek Supreme Court review and
of the accompanying statement by three of
the five commissioners. TBS, for instance,
quoted from it in asserting that the public
interest would be served by issuance of the
court’s mandate. Chairman Mark Fowler and
Commissioners Mimi Dawson and Dennis
Patrick, TBS said, *‘recognized: ‘The Quin-
cy decision focused very directly on the First
Amendment issues involved. Because the
constitutional analysis as to cable represents
a positive step toward recognizing full First
Amendment protection for all forms of elec-
tronic media, we will not challengeit.” ™ O

FCC OK’s L.P. bid

It grants trustee temporary
authorization to collect shares

Accommodating yet another takeover at-
tempt, the FCC last week gave interim ap-
proval to Norman Lear and A. Jerrold Peren-
chio, doing business as L.P. Media Inc., to
make a $1,250-per-share tender offer for the
Evening News Association.

The FCC gave L.P. Media’s trustee—for-
mer Treasury Secretary G. William Miller—
a renewable, 180-day special temporary au-
thorization to collect shares tendered under
the offer. If the offer is successful, the FCC
said it would consider L.P. Media’s pending
long-form transfer application. A variety of
conditions were placed on the STA to insu-
late L.P. Media from the trustee and ENA.

ENA filed a notice of appeal with the
Court of Appeals in Washington last Tuesday

Washington, 20472.

Media guide. The Federal Emergency Management Agency has published a new handbook
to provide background information fot the media about federal procedures surrounding
presidentially declared major disasters and emergencies. The 34-page booklet, “When
Disaster Strikes—A Handbook for the Media,” "does not presume to tell the media how to do
their job," said FEMA public affairs director. Robert V. Mahaffey. It explains federal, state and
local responsibilities, the fegal requirements of the Disaster Relief Act of 1974, the major
recovery programs that may be involved, how information is disseminated to the press and
public, and what factors are included in figuring the cost of a disaster. The booklet, whichis a
collaborative effort of the print and electronic media, FEMA and the journalism department of
American University in Washington, is free and available at FEMASs office of public affairs,
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(Aug. 27), the same day the commission
released its order. A day later, ENA asked
the court to stay the commission’s ruling
pending “expedited” review.

The FCC’s 2-1 action (with Commission-
er James Quello dissenting and Chairman
Mark Fowler and Commissioner Henry Ri-
vera not participating) tracks the substance
and logic of the commission’s McCarthy de-
cision, in which the FCC gave interim ap-
proval to Jack Kent Cooke’s aborted effort to
take over Multimedia Inc. (BROADCASTING,
July 22). (In McCarthy, the FCC gave
Cooke’s proposed trustee, former Senator
Eugene McCarthy, the same sort of STA.)

There are differences between the two
cases, however. The commission’s authority
to award STA's is limited by the Communica-
tions Act to situations where “extraordinary
circumstances” require temporary oper-
ations in the public interest. In McCarthy,
the FCC majority indicated that the “‘extraor-
dinary” circumstance was that administra-
tive delay might have had the effect of deny-
ing Multimedia shareholders the opportunity
to consider a Cooke tender offer (which nev-
er materialized) at the same time they con-
sidered a Multimedia recapitalization plan,
which the FCC already had approved.
(Cooke agreed to jettison his takeover plans
for a greenmail profit of an estimated $25
million on stock he had independently pur-
chased.) In Miller, no similar proposal from
ENA management existed at the time the
FCC acted. In the L.P. Media case, the FCC
held: “It is the circumstances presented by
the tender offer itself that are ‘extraordinary,’
because of the need for expedition to permit
shareholders to consider the tender offer,”
the FCC said. “Thus, at least at this time,
and subject to further consideration in our
pending notice of inquiry on proxy contests
and tender offers [BROADCASTING, Aug. 26]
... we shall continue to consider such mat-
ters extraordinary on this ground as well.”

In its order, the FCC also noted that Peter
Clark, ENA president, had been quoted in a
newspaper as stating that the corporation
would fight the tender offer by whatever
means necessary. As a result, the FCC said,
L.P. Media’s concerns about ENA manage-
ment erecting roadblocks to its offer ap-
peared to be well founded. “We believe in
these circumstances that the public interest is
served by following the two-step procedure,
approved in McCarthy, in this case as well,”

the FCC said. “Although the Evening News
asserts that this procedure favors L.P. Media
in the contest for control of the corporation,
we believe our position is essentially neu-
tral. The commissions procedures, of
course, contemplate similar expeditious pro-
cessing of any other application for opposing
proposals to the shareholders, including any
which might come from the Evening News
itself. L.P. Media will be able to make its
offer to shareholders in the same time frame
as would be the case if a corporation not
holding FCC licenses were involved, and the
Evening News will have a similar opportuni-
ty to express and explain its position to the
shareholders. Insofar as the shareholders are
concerned, both sides will be in the same
position. It will thus be the shareholders, not
the commission, who decide whether the
company should be soid. This result, in our
view, maximizes our neutrality.”

In a statement, Commissioner Quello
questioned the legality of the majority’s ac-
tion, just as he did in McCarthy. “The com-
mission’s authority to grant temporary au-
thorizations for ‘temporary operations’
under ‘extraordinary circumstances” to
avoid ‘serious prejudice [to] the public inter-
est’ cannot be interpreted legitimately to per-
mit permanent changes in ownership and
control when ongoing ‘operations’ are in no
jeopardy and would, at best, be unaffected
by the proposed transfer,” Quetlo said.

ENA asked the appellate court to act on its
request for a stay by last Friday (Aug. 30),
the day L.P. Media’s tender offer was slated
to expire. Among other things, ENA alleged
that the FCC had “patently failed” to demon-
strate that an STA was appropriate. “The
crux of the commission’s rationale is its de-
termination that it and its processes should
be entirely neutral between a tender offeror
and its target,” ENA said. “This determina-
tion is plainly at odds with the intent of Con-
gress as expressed in the Communications
Act, as well as with policies held by the
commission for decades and endorsed by
this court and the Supreme Court.

“ENA is the nation’s longest continuing
broadcast licensee,” ENA added. “If the
commission’s decision is not stayed, control
of ENA could pass overnight to a trustee
beholden to a totally different group with no
experience in the communities ENA serves,
saddled with debt, and quite likely interested
far more in short-term profit than in public

need to
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service. Indeed, L.P. Media has candidly
stated that it contemplates the sale of various
ENA assets piecemeal upon acquisition of
control. This is precisely the sort of chaotic
transfer that the commission for years has
concluded would harm the public interest.”

Fowler, according to an aide, opted not to
participate in Miller to avoid any appearance
of conflict with his daughter’s employment
as a summer intern at ENAs wDVM.TV
Washington. Rivera, who is scheduled to
join the Washington law firm of Dow,
Lohnes & Albertson Sept. 15, had similar
concerns because that law firm, representing
Multimedia, has filed a notice of appeal with
the Court of Appeals in Washington to re-
view the FCC’s McCarthy decision, which
raises similar issues, according to an aide to
Rivera. Both Fowler and Rivera were with
the majority in McCarthy.

Multimedia’s notice of appeal, according
to a Multimedia attorney, represented an at-
tempt to keep the corporation’s legal options
open, should its deal to buy out the 9.75% of
Multimedia shares that Cooke controls
(BROADCASTING, July 22) fall apart. The
agreement with Cooke is contingent upon
Multimedia’s shareholders approving the
Multimedia recapitalization plan, which the
shareholders are scheduled to vote on Sept.
20. a

PanAmSat opposes
Intelsat request
to lease birds

it says more time is needed
to study effects of request

The Pan American Satellite Corp., one of
three applicants that have received condi-
tional authority from the FCC to launch sep-
arate international communications satellite
systems, is the one most likely to be affected
by the reported proposal of Intelsat’s director
general to establish a “planned domestic ser-
vice” based on “surplus” transponders
(BROADCASTING, Aug. 26). And last week,
PanAmSat urged the government to instruct
the Communications Satellite Corp., the
U.S. signatory to the International Telecom-
munications Organization, to oppose adop-
tion of the proposal when it is discussed at
the Intelsat board of governors meeting be-
ginning this week, or at least to seek deferral
of the item until it can be analyzed.

The proposal, as it surfaced in the last two
weeks, involves the sale (for the first time in
Intelsat’s history) or long-term lease on a
nonpreemptible basis of 162 transponders
over the three ocean regions that Intelsat
says constitute excess capacity. Since the
cost of the transponders must be borne, Di-
rector General Richard Colino says in the
document, the proposed domestic service
would reduce the cost burden that those tran-
sponders impose on users of the global sys-
tem. The proposal is also described as meet-
ing the needs of member countries for
domestic service.

But PanAmSat, in letters to FCC Chair-
man Mark Fowler; David Markey, assistant
secretary of commerce for communications
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and information, and Ambassador Diana
Lady Dougan, the State Department’s coor-
dinator for international communications
and information policy, says the proposals
*“are 100 complex and raise too many ques-
tions to be discussed adequately” in advance
of the board of governors meeting. PanAm-
Sat—which plans to provide domestic ser-
vice in Latin American countries, as well as
service between North and South America—
says the proposals raise various significant
legal and pricing issues that must be re-
solved.

Since the Intelsat document has yet to be
made public, PanAmSat based its request to
the government on trade press reports. Other
comments on the proposal are likely, howev-
er. At least one party, Unilease Aerospace
Corp., a U.S. subsidiary of a British leasing
company involved in the worldwide market-,
place for satellite capacity, filed a Freedom
of Information request with the FCC for ac-
cess to the document filed by Intelsat.

Among the legai questions PanAmSat
says the proposals raise is one posed by lan-
guage in Article Ill(c) of the intelsat Agree-
ment regarding the provision of domestic
public telecommunications services that
PanAmSat says "has historically been inter-
preted” to permit such service only on a
preemptible basis. The Article says the ser-
vice may be offered only to the extent that
Intelsat’s “ability to achieve its prime objec-
tive"—international service—"is not im-
paired.” And capacity “dedicated to non-
preemptible domestic services cannot be
reclaimed to meet Intelsat’s international
public telecommunications needs,” PanAm-
Sat says.

As for the unprecedented sale of transpon-
ders, PanAmSat says the Intelsat Agreement
permits sale only if the ultimate user re-
quests creation of the separate space seg-
ment and enters into a contract under which
it agrees to pay all costs involved in the
design, development and construction of it,
as well as part of Intelsat’s administrative
costs. But, PanAmSat adds, the director
general’s proposals involve a situation where
Intelsat has already financed “the entire
cost” of the transponders involved. Thus, it
says, “‘the Intelsat investment of those signa-
tories who already have domestic satellite
systems (and will not utilize the domestic
transponders up for sale) will be transferred

to those signatories who purchase the low-
priced domestic transponders.” That is the
result the Agreement was intended to pre-
vent, according to PanAmSat.

PanAmSat also says the director general's
proposal would confront Comsat, a rate-reg-
ulated common carrier, and the FCC with a
problem. It says that only those costs in-
curred in doing work for U.S. ratepayers can
be included in Comsat's regulated accounts.
Consequently, PanAmSat adds, “Intelsat’s
provision of foreign domestic leases or sales
would face Comsat with the prospect of dis-
allowing and recovering millions of dollars
from the rate base.”

As for the pricing issues it says the pro-
posal raises, PanAmSat says below-cost
pricing of either domestic leases or sales of
transponders violates the Intelsat Agreement
as well as U.S. policy prohibiting predatory
pricing and cross-subsidization. And Pan-

AmSat, while not directly accusing Intelsat
of planning to engage in predatory pricing,
says the U.S. should insist on application of
the FCC’s policy of requiring each category
of rates to recover the full costs of providing
the service. PanAmSat says the “short-term
incremental cost” to Intelsat of an additional
service “approaches zero,” particularly in
view of the excess capacity, while the overatl
costs of doing business are borne by the in-
ternational monopoly telephone services.

Accordingly, PanAmSat says the govern-
ment should direct Comsat to require Intelsat
to provide cost data “justifying all proposed
domestic lease and sales rates in terms of
fully distributed costs.”

Intelsat officials had not yet seen a copy of
the PanAmSat letter. But one official said,
“Neither we nor the board would approve of
anything not consistent with the [intelsat]
Agreement.” 0

R e e e o T S ¢ e e e
USSR a step closer to joining Intelsat

After seven years, U.S, and Russia
sign ‘memorandum of understanding’

The Soviet Union, which has shunned mem-
bership in Intelsat since it was established
more than 20 years ago, took an action that
could be a step toward Soviet membership in
the organization that provides telephone, te-
lex, television and other services to most
countries of the world and that now includes
110 members. Last week Soviet and Intelsat
representatives, meeting in Geneva, signed
a memorandum of understanding.

The memorandum was described in an In-
telsat announcement as addressing *‘certain
administrative and operational matters relat-
ed to the use of the Intelsat system by the
Soviet Union.” The Soviet Union, although
it is becoming a major player in the use of
communications satellites through the facili-
ties of the 14-member Intersputnik organiza-
tion it dominates, has been using the Intelsat
system since 1974, and now has three earth
stations tieing it into Intelsat satellites over
the Atlantic and Indian oceans.

The signing of the memorandum of under-
standing—by A. L. Badalov, deputy minis-
ter of the Soviet Union’s Ministry of Posts
and Telecommunications (MPT), and Jose
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Alegrett, deputy director general of Intel-
sat—climaxed seven years of talks that had
been initiated by Intelsat’s then-director gen-
eral, Santiago Astrain. The apparent break-
through came during a visit that Intelsat Di-
rector General Richard Colino and Alegrett
made to Moscow last March (BROADCAST-
ING, March 18).

The memorandum—which was submitted
to the Intelsat board of governors in advance
of its meeting this week—essentially codi-
fies Intelsat provisions on nonmember users
of the system. It specifies that the Soviet
carth stations will be subject to the same
legal treatment accorded to earth stations of
other Intelsat users and says the MPT and
Intelsat will extend “the business contacts
already existing between them including
mutual exchange of information on the ques-
tions of mutual interest.” {According to a
statement issued by Alegrett on his return
from Moscow in February, the information
to be exchanged would be that published by
Intelsat and the MPT “in order to facilitate
ongoing business, such as intersystem co-
ordination and use of the Intelsat system.”
Alegrett added that each side would have the
right to determine what information it would
provide.) The memorandum also says that,
in accordance with its rules, Intelsat will aid
in providing access to the Intelsat system for
the Soviets® earth stations.

Colino was quoted in the Intelsat an-
nouncement as saying that the memorandum
of understanding “formalizes relationships
and rights which are available to nonmember
users of the Intelsat system™ and adding: I
view the conclusion of this memorandum as
a positive and constructive action in the de-
velopment of a good relationship with the
Ministry of Posts and Telecommunications
of the USSR.” He also said the understand-
ing would serve to reinforce and improve”
the cooperation of Intelsat and the USSR in
coordinating the use of their satellites.

If the memorandum appears to be, as one
Intelsat official put it, “a low-level state-
ment. . . There is nothing very hard about
it,” it could have implications for the future
relations between Intelsat and the Soviet



Union: It could signify “an inching toward
[the Soviet Union] possibly joining Intel-
sat—and muybe Intersputnik and Intelsat
working out an agreement,” an Intelsat offi-
cial suid. Such developments appear 1o be on
Intelsat’s wish list. That is evident from the
origin of the talks leading to the signing of
the memorandum last week. For the expan-
sion of Intersputnik's operations would not
he in the long-term interest of Intelsat.

On the other hand, the Soviet Union has
reason to be comfortable with the present
arrangement. particularly with its use of In-
(elsat now formalized. Since all Intersputnik
communications go through Moscow, the
Soviets have political and propaganda con-
trol over the systeni.

And while Intersputnik hardly constitutes
competition for Intelsat. it has its appeal. A
study of the Soviet Union’s use of communi-
cations satellites for broadcasting that was
prepared by consultant George Jacobs tor the
U.S. Infomation Agency in February said
that the Sovict Union pays most of the costs
of Intersputnik and that. as a result, the sys-
tem'’s taridl is about one-third that of Intel-
sat’s lfor comparable services (BROADCAST-
ING. Feb. 18). That arrangement, the report
said. ofters Third World countries the oppor-

tunity “to enter the space communicalions
age at considerably reduced rates.” So does
the fact that Intersputnik deals in rubles and
other soft currencies, while Intelsat deals
only in dollars and other hard currencies.

When word of Colino’s visit 10 Moscow-
Just March leaked—and initial reports indi-
cated. inaccurately, that the Soviet Union
waus ready to join Intelsat—U.S. ollicials
were stunned and expressed dismay. Part of
the reason for that reaction was concern that
the Soviets would gain access to American
satellite technology that the government has
barred from export to East bloc countries. At
present, the Soviets do not have such access.
even though they use the Intelsat system.
But if the USSR became a member, the U.S.
might find it necessary—as « means of
guarding against the leak of sensitive infor-
mation—Ito review the practices and proce-
dures it Tollows in connection with Intelsat
research and development projects and the
manufacture of spacecrail.

Those problems are not likely to be con-
fronted in the foreseeable future. But the
Soviet Union does not need anyone’s per-
mission to join Intelsat. Membership is open
to every member of the International Tele-
communication Union.
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Telcos win. FCC has refused to reconsider action reducing from 90 to 45 days notice
dominant common carriers must give before tariffs that would increase or restructure
rales or introduce new services can go into effect. ABC, CBS and NBC had pelitioned
FCC to reconsider, contending thal reduced notice and accompanying reduction in time
for filing petitions lo reject or suspend from 25 days to 15 would leave networks without
enough time to prepare meaningful comments and would limit FCC's ability to review
tariffs. FCC, however, said networks had raised no new arguments that would warrant

Turned down. Eighth Circuit Court of Appeals in St. Louis has denied request for
rehearing for Christine Craft, former anchor of kmsc-v Kansas City, Mo., who sued
Metromedia in 1981, charging sex discrimination, unequal pay and fraud. Court’s action
follows its previous decision in late June to overturn jury’s award of $325,000 damages to
Crafl (BROADCASTING, July 1, B). In August 1981, Craft was awarded $500,000, but that
decision was overturned. In second trial (July 1983), she was awarded $325,000, which
was overlurned last June. Atarney tor Craft, Dennis Egan, of Kansas City, Mo.-based

law firm of Popham, Conway, Sweeny, Fremont & Bundschu, said he would petition U.S.

Reconsideration requested. Hispanic Information and Telecommunications Network
Inc., which wants 1o put together network on instructional television fixed service stations,
has asked FCC to reconsider rules establishing eligibilily and comparative criteria for
ITFS. FCC's rules give local applicants first crack at ITFS frequencies in their areas
(BROADCASTING, June 13). FCC also declined 10 give minorities preferences for ITFS
facilities. Hispanic Information asked thal FCC reconsider decision to implement focal
priority period on retroactive basis. Among other things, il also said minority preference
“is essential to insure that minorities are not excluded from the ITFS licensing process as
they have been excluded from the commercial licensing process in the past.

0
Minority opportunities. Congressional Black Caucus Foundation i1s sponsoring seminar
on telecommunicalions opportunities for minority entrepreneurs at 3 p.m. Sept. 25 at
Washington Hilton Hotel. For further information call Zora Kramer or Delores Browder al
{202) 254-7674, or Vivian Bowers, (202) 543-8767. FCC will sponsor seminar on financing
for minorities Oct. 7-8 at Capital Hilton in Washington. Advance registration will be

O
More TV violence. According (0 television monitoring by National Coalition on Television
violence from Oct. 4, 1984, through Jan. 5, 1985, violence on three networks combined
“was a record high," averaging 10.9 acts per hour. NCTV said that NBC and CBS "set
records for their most violent programing ever,” with CBS's Mike Hammer, NBC's A-Team
and V., lop three shows in "very high violence" category.
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A crossing of the fingers for HDTV

CCIR decision on high-definition
technology due in October;
proponents continue to lobby for
joint U.S.-Japanese system

U.S. supporters of a world high-definition
television standard have entered a period of
forced waiting. The Japanese-developed
HDTYV production technology they back
nears its moment of truth in October when a
four-year international standardization cycle
reaches its climax.

The U.S. position was essentially estab-
lished last spring after a decision by the Ad-
vanced Television Systems Committee to ap-
prove a 1125-line, 60 hz, 2:1 interlaced
production system developed by the Japa-
nese public broadcast service, NHK, along
with a U.S.-suggested 5.33:3 aspect ratio.

Now, U.S. broadcasters, producers and
equipment manufacturers advocating adop-
tion of the 60 hz system can do little but wait
while a handful of representatives, such as
E. William Henry and Robert Hopkins of
ATSC, Joseph Flaherty of CBS and Richard
Green of Public Broadcasting Service, at-
tempt to buttress the U.S. position during a
series of European and international meet-
ings starting this week and continuing until
the decisive Oct. 16-Nov. | meetings of
CCIR (International Radio Consultative
Committee) study groups.

World opinion appears increasingly un-
predictable as the decision on an internation-
al studio standard approaches, so ATSC and
others are making efforts, such as the sub-
mission of lengthy “white papers” and scien-
tific reports, to back the belief their choice
can serve countries with 50 hz-based televi-
sion systems {which include all European
nations), as well as those already on 60 hz
systems.

With the greatest hurdle for agreement on
the system being the process of converting
between 60 hz HDTV and 50 hz systems,

Japanese developers are also working at a
steady pace to bring the HDTV standards
converter first shown last January up to full
capability.

Recent enhancements to the converter
were disclosed at a meeting of the ATSC’s
HDTYV technology group last Monday (Aug.
26), with improvements reported in horizon-
tal and vertical judder as well as “nibbling,”
or geometric distortion of small objects in
motion, such as moving soccer balls.

Videotapes processed through the im-
proved converter to provide 625-line, 50 hz
PAL pictures are now being examined by
various European broadcast laboratories for
image quality. This review is the second
round of subjective tests. The first was com-
pleted this spring and resulted in a highly
critical appraisal of the converter technology
by a group of engineering specialists within
the European Broadcasting Union.

As the initial engineering report reached
higher levels within EBU, where technical
management, rather than working engi-
neers, dominate, appraisals of the system
performance were softened. But at a meeting
of the top level bureau of the EBU technical
committee last April in Seville, Spain, no
consensus was reached on the conversion
quality of the system, and the group took a
neutral position on the NHK system as a
potential world standard.

With European support of the standard
critical to its world acceptance, however, the
EBU agreed later to re-examine the ques-
tion, redoing the tests to examine improve-
ments in the conversion and also to improve
testing methods, which came under some
fire for focusing too narrowly on certain as-
pects (i.e. motion images) of the test tapes,
rather than testing for total picture quality, as
Japanese and U.S. proponents later suggest-
ed.

The laboratories’ reports are to be re-
viewed this week at meetings of the original
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specialist group in Brussells and the bureau
will meet again in late September in Tunisia.
Additional input to the bureau meeting will
come from an action committee formed by
EBU last spring and comprising EBU, NHK
and ATSC representatives. Bureau Chair-
man Carlo Terzani of the Italian RAI will
reportedly attend the action committee meet-
ing in mid-September in Brussells, to gather
opinions from the debate, which is likely to
cover both technical and nontechnical as-
pects of the issue.

What impact a recently publicized Soviet
Union position paper will have on the pro-
cess is unclear (“Closed Circuit,” Aug. 26).
The document, submitted earlier this sum-
mer to the CCIR, suggests waiting for the
next four-year standardization cycle to de-
cide the HDTYV issue, and contains sugges-
tions for examination of possible 50 hz
HDTYV systems, such as one using a 75 hz
receiver with frame stores to eliminate flick-
er problems associated with the 50-cycle
system.

In addition to several informal liaison
meetings between EBU, NHK and ATSC
members in September, and an HDTV dem-
onstration in Geneva this week for delegates
at the Space WARC, the U.S. recommenda-
tions will be aired at a Sept. 30-Oct. 2 meet-
ing in Geneva of the CCIR interim working
party, which will write its final recommenda-
tion for consideration by the study groups
later that month.

The ultimate decision on the standard is
actually made by a final plenary meeting
held next spring, but that body relies heavily
on the study group input. Itis possible, how-
ever, for the plenary to reject or change a
study group decision. For instance, if an
open-ended document is forwarded, the ple-
nary could vote it in instead as a full recom-
mendation. ]

Unscrambling the
technology for
satellite delivery

Debate over system choice ranges

in many quarters as component analog
MAC and enhanced-NTSC proponents
watch actions of NCTA, DBSA, ATSC

With new satellite delivery methods being
debated daily by the television industry, pro-
tagonists of both component analog MAC
and enhanced-NTSC technologies are keep-
ing a watchful, if wary, eye on several sys-
tem comparisons either under way or in
planning.

The controversy over system choice is



currently most heated in the cable industry,
where operators and programers are seeking
scrambling techniques to limit signal piracy
and take advantage of the growing C-band
direct business. Hoping to facilitate the
choice, the National Cable Television Asso-
ciation last week began inviting bids from
manufacturers for possible scrambling sys-
tems (BROADCASTING, Aug. 19).

Also parties to the fray are potential pur-
veyors of Ku-band direct broadcast services,
as well as television networks considering
both scrambled affiliate feeds and long-term
quality improvements.

On the DBS front, for instance, manufac-
turers Scientific-Atlanta and General Instru-
ment are preparing this week to subject their
respective technologies to & 15-week com-
parative test by the trade group Direct
Broadcast Satellite Association (BROAD-
CASTING, fuly 8). §-A’s B-Mac format sys-
tem is an analog component system with
Dolby digital audio and hard video scram-
bling, while GI has an encrypted B-NTSC-
type system, with audio subcarriers replaced
by a digital audio scheme.

DBSA plans to use results of the objective
and subjective tests, which are being con-
ducted at NASA-Lewis Labs in Cleveland,
to recommend a Ku-band DBS standard to
the FCC this fall.

While some industry observers commend
the tests for being the first scientifically con-
ducted comparison between MAC and
NTSC technologies, others have been skep-
tical of a comparison limited to only two
systems, with several competing systems
dropping out along the way, including M/A-
Com and, most recently, Telelease.

M/A-Com, which supplies its B-NTSC-
type Videocipher scrambling system to the
cable industry and was instrumental in help-
ing develop the DBSA test plan, neverthe-
less chose not to participate in the study,
according to company representative Mark
Medress, because of the demands of a “com-
plete roll-out” of its system to the cable in-
dustry. “There is a great demand on services
and it’s difficult to commit people and equip-
ment to the DBSA tests,” Medress said,

Shortly after withdrawing from the tests in
July, M/A-Com joined RCA Corp. (as well
as HBO) in a public demonstration and en-
dorsement of B-NTSC and Videocipher
scrambling for use with both C-band and
potentially Ku-band satellite program distri-
bution. A B-NTSC systern is preferable to
MAC delivery systems, the companies ar-
gued, because of its rough technical parity
with MAC and a more “evolutionary™ transi-
tion for the receiver market {BROADCAST-
ING, July 29).

The demonstration was roundly criticized
by S-A, which has also traded jabs with
M/A-Com last spring on Videocipher. S-A
raised objections over the MAC parameters
selected for the demonstration, arguing that
they were not those of S-A or other MAC
proponents, and lacked the quality achieved
by those formats. The company also disa-
greed with RCA’s assessment of the econom-
ic impact of adapting NTSC receivers to
MAC transmissions and its view of RGB
video displays, as well as MAC’s compati-
bility with standard CATV systems.

Even while contesting the RCA-M/A-

Com-HBO position, S5-A was working to
gain its own foothold for MAC in the U.S.
On Aug. 21, itannounced its first U.S. user,
New York-based Private Satellite Network,
a two-year-old supplier of corporate point-
to-multipoint video services.

According to H. Allen Ecker, S-As vice
president, corporate development, the
agreement with PSN is an “important step,
since PSN is a network supplier to major
corporations which can take advantage of B-
Mac’s data channels, hard scrambling, flexi-
bility and high quality.”

Among PSN’s customers in the $4-mil-
lion, two-year deal are Merrill Lynch, which
will use B-Mac’s data capability to supple-
ment weekly video programs that PSN now
sends to Merrill Lynch field offices.

PSN should be the first, but may not long
be the only domestic customer for S-A’s B-
Mac. Ecker is “optimistic” about negotia-
tions with HI-NET, a joint venture of Holi-
day Inns Inc. and Comsat General which has
awarded a $40-million contract to GTE Spa-
cenet Corp. to develop a Ku-band satellite
network .

Also raising hopes at S-A is experimenta-
tion by CBS with a similar MAC video for-
mat for long-range use in satellite distribu-
tion affiliates. Although it won’t say whose,
CBS is already field-testing several encryp-
tion systems, scrambling several hours of
programing a day to check for potential pit-
falls before implementation. According to
one CBS source, a choice could be made as
early as this fall.

MAC systems also have the backing of the
standards body, Advanced Television Sys-
tems Committee, whose technology group
on enhanced 525-line TV has endorsed an
analog component approach such as that de-
veloped by S-A and CBS. The technology
group, chaired by Dan Wells of Comsat, met
last Monday (Aug. 26) in Washington to dis-
cuss plans for developing engineering tests
to fully define the enhanced system.

ATSC tests will be unlike those of DBSA,
since ATSC's concern encompasses not just
DBS, but all satellite and terrestrial TV dis-
tribution. In addition, the group will not at-
tempt to choose one complete approach, but
will bring together characteristics of differ-
ent technologies to outline a system for rec-
ommendation domestically and internation-
ally as a delivery standard.

Although Wells told BROADCASTING
ATSC has assisted DBSA in developing its
test plan and “looks forward™ to seeing its
results, he also admitted the group’s decision
to “intentionally defer” its own effort while
awaiting DBSA’s findings “hasn’t proved to
be a wise path. Time has slipped, and the
DBSA tests are now down to two candi-
dates,” Wells said. “We should have gotten
going.”

The technology group is expected to es-
tablish target dates for the tests perhaps as
early as this month, following a Sept. 11
meeting of a subgroup on transmission and
distribution headed by engineering consul-
tant Jules Cohen. The full technology group
next meets in early November. O
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Separate ways

The ABC Radio Networks and New York-
based DIR Broadcasting, which produces
three series for ABC: King Biscuit Flower
Hour, Silver Eagle Cross-Country Show and
Supergroups, will go their separate ways
once the contract between the two parties
expires at the end of the year.

The parting, which was “mutually”
agreed upon, stems from a difference in phi-
losophy on preducing and selling program-
ing. It ends a five-year relationship that both
ABC and DIR agreed was "profitable.”

DIR  Broadcasting President Bob
Meyrowitz said his company will produce
and clear the country music Silver Eagle
broadcast and the album-rock King Biscuit
program and will launch a new series of two-
hour rock specials, called Super Biscuits. Ac-
cording to Meyrowitz, the new shows will
be available only to the King Biscuit "net-
work of stations." The same advertisers who

buy the King Biscuit Flower Hour will also be
part of Super Biscuits, he said, adding that
the new specials would “run the gambit”
from concert broadcasts to artist interviews.
King Biscuit, which made its debut in
1973, is currently heard on about 250 con-
temporary rock stations. Stlver Eagle airs on
approeximately 300 country outlets. Many of
the stations are ABC Radio affiliates, but
Meyrowitz said he doesn't expect them to
drop the programs once his company takes
over distribution in January. (King Biscuil
had been distributed by DIR before the ABC
agreement in 1980 [BROADCASTING, June 30,
1980].) DIR last week said it plans to change
the name of the Silver Eagle show to a yet
undetermined title after it leaves ABC.
ABC Radio Networks Vice President and
Senior Executive Bob Benson emphasized
that the break with DIR doesn't reflect a
“retreat” from special programing. ABC,
which was producing Supergroups before
DIR tock over, will keep the series going and
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will announce some new programs “short-
ly," said Benson. “The ABC Radio Networks
will offer more hours of special programing
in 1986 than 1985," he said.

In a separate development, DIR's
Meyrowitz told BROADCASTING that his com-
pany 1§ planning a new, cne-hour, live
monthly music/interview series for January,
titled The Sassy Stars of Rock 'n’ Roll. The
program, which will be sponsored “exclu-
sively” by Tab, will be hosted by rock jour-
nalist Lisa Robinson. Slated as the first
guest 1s singer Cyndi Lauper.

Seat selection

The National Association of Broadcasters
will hold an election in October to fill the two
newly created seats on its radio board. NAB
is soliciting nominations for the seats that
were created to insure representation by
major-market radio groups.

A list of 23 major-market radio groups eli-
gible to nominate one candidate was sent
last week to members. (The NAB's defini-
tion of a major-market radio group is one
with at least seven stations [with at least
one station in two top 25-markets], in good
standing with the association and not cur-
rently on the board.) They are: Bonneville
International Corp., Capital Cities Commu-
nications, DKM Broadcasting Corp., Doub-
leday Broadcasting, EZ Communications,
Family Stations, Gannett Co., Group One
Broadcasting, Hearst Broadcasting, Infinity
Broadcasting Group, LIN Broadcasting
Group, Lotus Communications Corp., Mal-
rite Communications Group, Metromedia
Inc., Mid America Gospel Radio Group,
Moody Bible Institute of Chicago, Nation-
wide Communication, Pyramid Broadcast-
ing Corp., RKO General Broadcasting, San-
dusky Newspapers, Scripps-Howard
Broadcasting, Shamrock Broadcasting and
Taft TV & Radio Co.

Once the nominations are received, NAB
will mail the ballots on Oct. 4. Votes will be
cast by the stations in the major markets
where the 23 groups own stations. The bal-
lots must be returned by Nov. 1 and the two
nominees with the most votes will be de-
clared the winners.

NFL update

NBC Radio last week said it has, thus far,
assembled an affiliate lineup of 245 stations,
including outlets in all top 25 markets and in
93 of the top 100 cities for its upcoming
National Football League coverage. The
season kicks off Monday, Sept. 9, when the
Washington Redskins play the Dallas Cow-
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boys at Texas Stadium in Irving, Tex.

According to NBC Radio Network Vice
President and General Manager Steve
Soule, the station count includes six origi-
nating stations for NFL teams as well as
three NBC-owned AM stations: WNBC(AM)
New York, wMaQ(aM) Chicago and KNBR(AM)
San Francisco. However, the NBC Chicago
and San Francisco outlets have conflicts for
some Monday night NFL games because of
local Major League Baseball coverage of the
Chicago White Sox and San Francisco Gi-
ants, respectively. In Chicago, NBC has
struck a deal with Group W-owned WIND(AM}
to carry four NFL games in September that
conflict with wMAQ's airing of White Sox
baseball, said Soule. He added that a similar
arrangement with another station in San
Francisco is being worked out.

Additionally, Soule said that all stations
will carry most or all of the post-game show,
NFL Live, which will be hosted by NBC
sportscaster Bob Trumphy.

Soule said advertising sales for the NFL
games are just about on target. To date,
each of 10 advertisers has bought one of
NBC's three basic NFL sales packages, in-
cluding Anheuser-Busch, GMAC, Delco
and State Farm Insurance. Soule said at
least a dozen more advertisers are “solid”
possibilities for NFL sponsorships.

Playback

NBC Radic Entertainment is scheduled to
broadcast a one-hour, live Roger Daltrey
music/interview special from the Abbey
Road Studios in London on Oct. 3. The
show, to be hosted by New York radic per-
sonality Dan Neer, will air at 2 p.m. NYT. It
will feature the former lead singer of the
Who's new album, Under A Raging Moon.

New York news

Melcor Broadcasting Co., New York, says it
will have “the first full-service, local news
radio network in the country” operating in
New York “by early 1986."

The service, Radio News New York, will
provide New York metro area stations with
five-minute hourly newscasts around the
clock seven days a week, bulletins and spe-
cial reports as warranted, and voice-overs
and actualities on major stories twice a day,
according to Melcor President George Kal-
man. It will be sold to stations on a barter
basis.

Kalman, the former owner of WNVR(AM)
Waterbury, Conn., said the news network is
being put together by “several veteran news
and sales executives in the city,” and that a
private survey of area stations yielded “neat-
ly a dozen expressions of station interest.”
Advertisers and advertising agencies were
also said to have shown interest. Kalman,
who said he has a major partner in the ven-
ture whom he would not identify, added
that the New York network will be the first
stage of a planned expansion of the concept
to major- and medium-sized markets across
the country.

The service, according to Kalman, is de-
signed to “ease” the news budget burden for
station managers who are finding it more
costly to maintain their operations. It will
also open "new, untapped retail market dol-
lars” while "not intrud{ing] on stations’ tra-
ditional sources of revenue,” he said. Kal-

man said he will hire news 28 staffers.

Melcor Broadcasting is primarily a radio
timebuying service, which was started by
Kalman five years ago.

Funny bones

A new, full-service syndicated comedy for-
mat designed primarily for AM radio sta-
tions will be revealed at next week's (Sept.
11-14) Radio '85 Management and Program-
ing Convention in Dallas.

The tape-distributed service, titled "Com-
edy Radio,"” was conceived by Jim LaMarca,
president of the LaMarca Group, a New
York-based media and marketing service
company, and its subsidiary, the Radio
Group. According to LaMarca, the format
will cover the “entire spectrum” of comedy,
including contemporary satire, stand-up
bits and classic comedy routines “that still
hold up,” such as Buddy Hackett's “Chinese
Waiter” and Abbott & Costello’s "Who's On

July sales. National spol radic business
for July was up 13.6% over July 1584 1o
$70,431,600, according 1o Larchmeond,
N.Y-based Radio Expenditure Repoms
{RERY), which confidentially collects finan-
cial information each month from 15 rep
companies. However, when RER adjusts
last year's figure to compensate for the
variance in standard billing months in
1984 versus 1985, expenditures were ac-
tually off 9.1%. (RER notes that spot bill-
ings in individual markets, market groups
or areas may differ substantially from the
total national spot figure reported to the
company.}

First?” “But the format's emphasis will be on
contemporary artists and current material,”
said LaMarca. He added that different forms
of music "keyed to the particular comedy
pieces” will be integrated into the format.

“Our objective is to keep the rotation and
dispersion of the tapes fresh and original,”
he said. The company will also supply a
“kick-off* television campaign to the sub-
scribing stations and will work with them in
promotions, LaMarca said.

"Comedy Radio,” which will be produced
and distributed by the Radio Group, is being
targeted for a Jan. 1 launch. The format has
been in production most of the year, said
LaMarca. Handling its marketing is Bob
Smith, former vice president and general
manager of WOR-AM-FM-TV New York. Serv-
ing as the format's program director is Ed-
ward Brown, a formerly broadcast journalis-
tat various New York area stations.

In another development, the Radio Group
also is producing The Julius LaRosa Show,
which is described as “a sophisticated mu-
sic show.” It will air weekly, but its length
and launch date have not yet been deter-

mined. .
News views

A new, 30-minute weekly panel show of
“outspoken” views is scheduled to make its
debut on the Mutual Radic Network the
weekend of Sept. 21. Titled The News-
breakers, the program, according to Mutual
vice president of news, Ron Nessen, "wil
feature well known journalists and commen-
tators in spirited discussions of issues and
events of interest to all Americans, not just
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those whe live in Washington.” Plans call for
each program to be recorded late Friday for
airplay that weekend. Nessen, who created
the show, will serve as its moderator.

NPR grants

Twenty new radio projects received grants
totalling more than $314,000 from the Na-
tional Public Radio's Satellite Program De*
velopment Fund. The grants will fund some
100 hours of news and current affairs, musi-
cal performance and comedy for use by pub-
lic radio stations in 1986. The grants range
from $2,500 to $45,000 for single shows,
limited series and development of full sea-
scns of programing, NPR said. Recipients
include The Radio Foundaticn Inc. ($45,000)
for The Bob and Ray Public Radio Show, a new
series featuring the comedy team of Bob El-
liott and Ray Goulding; Pennsylvania Public
Radio Associates Inc. ($18,900) for Totally
Wired, a continuation of the music series fo-
cusing on new electronic music; Deborah
Amos ($13,277) for Arab Journal, four half-
hour documentaries about the Middle East
and Islamic fundamentalism, and Anne T.
Bohlen {$2,500) for The Power and the Spirit, a
half-hour discussion of ordaining women as
Catholic priests. The next deadline for SPDF
applications is Nov. 15, with funding an-
nouncements scheduled for Jan. 31, 1986.

Hispanic week

National Hispanic Heritage Week, Sept. 15b-
21, will be celebrated on National Public Ra-
dio with several programs. A five-part half-
hour series hosted by Rene Enriguez
{Lieutenant Calletano of Hill Street Blues}
and called Poriraits of Hispanic America will
profile influential Hispanics. In addition, five
hour-long Spanish-language music spe-
cials, including music of a Colombian choral
company, and classical guitarist Abel Carle-
varo of Uruguay, will be broadcast in stereo.

Improving signals

Minnesota Public Radio has received a fi-
nancial boost from the First Bank System
Foundation, which has granted it $30,000
over three years to help pay for the construc-
tion of new MPR FM stations in the Hib-
bing-Virginia, Mankato-St. Peter areas, and
in Sioux Falls, S.D. “With these new facili-
ties, we'll be able to dramatically broaden
our coverage area in Minnesota and border-
ing states,” Conley Brooks Jr., chairman of
the MPR board said.

Townshend talks

Public Interest Affiliates, a Chicago-based
radio program supplier, is offering stations a
two-hour music and "in-depth” interview
special featuring former guitarist for the
Who, Pete Townshend. The program, titled
Pete Townshend: My Generation, will contain
10 commercial minutes per hour, four of
which will be available for local sale. The
show is slated to air on Oct. 20, just after the
expected release of Townshend’'s new book,
“The Horse's Neck," and prior to the release
of a new sclo album. Company officials ex-
pect at least 100 stations to clear the broad-
cast, which will be the first music special
from PIA. WwLUP(FM) Chicago personality
Bob Stroud will be the host.



Four more

Westinghouse Broadcasting & Cable wil
present four more specials by its television
group this year, bringing its 1985 total to
nine, the company announced last week.

Larry Fraiberg, president of the com-
pany's TV station group, said the four are
The Seduction of Sports, a one-hour study of
the exploitation of athletes caught in the
allure of big-time sports; Qur Worst Fears:
The AlDS Epidemie, a one-hour examination
of acquired immune deficiency syndrome
and its spreading prevalence, "Harry's
Game,” a two-hour movie thriller centering
on the turmoil in Ireland, and Breaking the
Blues, a one-hour study of the problems of
depression.

Seduction of Sports, to be presented during
the first two weeks of September, was pro-
duced by John Ketcham at wJjz-Tv Balti-
more, with Baltimore Orioles catcher Rick
Dempsey as host. Qur Worst Fears, pro-
duced at kprx{Tv) San Francisco by Nancy
Saslow, draws on two years of research by
reporter Jim Bunn. Wendy Tokuda will host
the show which will air the week of Sept. 8.
“Harry's Game,” adapted by Gerald Sey-
mour from his best-seller of the same name,
will be presented during the last week of
October, with kyw-Tv Philadelphia produc-
ing the promotion material for all of the
group’s stations. Breaking the Blues, 10 be
shown in mid-December, was produced by
Richard Saiz at KPIX(TV) and has Robert Fox-
worth of Falcon Crest, himself a former vic-
tim of depression, as host.

“The television station group is commit-
ted to airing special programing that ap-
peals to the wide range of viewers in our five
markets,” Fraiberg said. "Our success re-
flects the fine teamwork among the staffs of
our stations working together on common
projects.”

Besides the three stations identified with
these specials, the Westinghouse station
group includes wBz-Tv Boston and KDKA-TV
Pittsburgh. Each of the five stations will also
produce its own local follow-up to the AIDS
special.

Orbis offering

Orbis Communications is distributing Geo, a
one-hour pilot hosted by Charles Haid
(Renko on Hill Street Blues), which looks at
extraordinary people and places. The show
is produced by Mike Cerre, a former ABC-
TV correspondent, and present anchor/re-
porter for KRON-TV San Francisco. The show
will be composed of stories culled by Cerre
from the magazine, Geo in a television li-
censing agreement with the German pub-
lishers of the magazine.

Among the program's highlights are a
look at the efforts of an American couple to
develop a 20-acre island in the South Pacific
into a surfing paradise, as well as an explo-
ration of Australian football mania. Each of

the programs will be composed of six seg-
ments. Pamela Bellwood of Dynrasty will act
as a guest contributor. The show's theme
music will be composed by Andy Narell of
Windam Hill Records. Sales are on a barter
basis with stations betting seven minutes,
and the show's sponser, Oldsmobile, get-
ting five minutes.

Tapes donated

The Children's Television Committee of the
National Association of Broadcasters has
donated more than 50 hours of children's
television programs to Soaring Spirits, a
public service project that provides video
equipment and television programing to
hospitalized children across the country.
The donated programs were selected from
1985 entries in NAB's Service to Children
awards program, the NAB said. Spirits is a
project of the American Women in Radio
and Television.

Long documentary

On Sept. 8, the Louisiana Educational Tele-
vision Authority will host the premiere of a
90-minute documentary, The Life and Times
of Huey Long, marking the 50th anniversary
of the controversial Louisiana governor'’s as-

sassination. The program, which is expect-
ed to air nationwide on the Public Broad-
casting Service sometime in the next year,
combines archival footage of Long and in-
terviews with his contemporaries. The pre-
miere will be held in the House chamber of
the state capitol which Long built and in
which he was assassinated in 19356. The
showing is part of a celebration following
the noncommercial Louisiana network's
10th anniversary, Sept. 6.

TV tips

The National Education Association has re-
leased 10 tips to help parents educate chil-
dren “on how to watch TV," so that the chil-
dren can become "intelligent and critical
viewers,” NEA President Mary Hatwood Fu-
trell said. Among the suggestions: Set aside
time each week to decide what programs
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children will watch; watch TV with the chil-
dren and talk about whether programs "real-
istically portray life”; encourage children to
watch specials, news and documentaries;
turn the TV off, getting rid of the “back-
ground noise” of television while children
are reading; discuss TV commercials, and
encourage local stations to air positive pro-
graming “on issues that you think are im-
portant.”

Money spells relief

Noncommercial KQED(TV) San Francisco
called off 16 days of planned on-air fundrais-
ing last month, keeping a promise to con-
tributors. The station told viewers that for
every $50,000 collected by the station, a
weekday of on-air appeals would be can-
celed and for every $100,000 a Saturday or
Sunday of pledging would be scrubbed. In
July, KQED aired short segments in which
viewers voiced their antipathy towards on-
air appeals and said: “There must be an-
other way." Later in the month, messages
suggesting that viewers send in contribu-
tions to cancel the August pledge drive
were aired. The station began receiving
money around July 25, a spokeswoman said,
and by Aug. 22, had received $1,223,659.
Additionally, the mayor's office declared
August "KQED month” and a mineral water
company attached cards to 400,000 of its
bottles asking customers to support the sta-
tion in its pledge-free efforts, PBS said.

New front

Noncommercial KCET(TV) Los Angeles has
created a new division to produce and ac-
quire national programs, which the station
hopes will develop additional revenue. The
division will be headed by KCET's vice presi-
dent, David L. Crippens, and will concen-
trate on educational and instructional pro-
grams and series, the station said.

Jersey hotline

More than 10,000 people called the noncom-
mercial New Jersey Network following its
national broadcast of Battered Wives, Shat-
tered Lives, produced by the state network
and broadcast on PBS. The documentary,
narrated by actor Ed Asner, examined the
plight of abused women and their children,
as well as what is being done by the courts,
law enforcement and shelter and rehabilita-
tion programs. Following the PBS broad-
cast, the state network fed a half-hour pro-
gram, Homemade Violence, and an hour-long
live call-in program that included a panel
discussion on domestic violence. The calls
came from men and women, both abusers
and abused, the network said. About 100
workers took the calls, which lasted until the
early hours of the morning.
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Eastern show looks to enhance cable revenue

Sessions explore ways to combat
piracy, churn, home video inroads;
TBS discloses that it is pondering
launch of ad-supponrted movie channel
should MGM deal go through

For an industry that’s received a lot of good
news lately, there was a lot of bad news to be
found at the Eastern Cable Show in the
Georgia World Congress Center in Atlanta
last week. Inroads by home video, continued
churn and piracy, shrinking pay growth and a
slowdown in new homes coming on line and
the corresponding drop in revenue expan-
sion all cloud the cable horizon.

But there was no limit on solutions to
those problems expounded at the show. A
number ol panelists detailed their compan-
ies’ experiments in pay-per-view program-
ing as a possible revenue source. Others
sang the praises of local cable advertising,
with some expecting revenue of $2.50 per
subscriber per month in the future. And
while pay growth may be slowing, some in
attendance said revenue from basic and su-
per-basic tiers was on the increase. offsetting
that decline. Still others reiterated that ca-
ble’s problems were nothing that effective
marketing could not cure. One last hopeful
sign may have been attendance. The sponsor
of the show, the Southern Cable Television
Association, reported attendance increased
10% over last year, to 3,750, the first in-
crease since 1982.

Perhaps the biggest news of the conven-
tion came from Turner Broudcasting. TBS
officials revealed last week they were con-
sidering launching a new advertiser-support-
ed movie channel if the company’s deal to
acquire MGM and its 500-film library goes
through. One TBS official stressed that the
concept is only one of many that company
executives have contemplated. The channel,
it launched, would feature family-oriented
movies from the MGM library not licensed
to other cablecasters and broadcasters.

In other announcements, the Home Shop-
ping Network plans to expand to 24 hours,
perhaps as early as Oct. 15, said network
vice president Charles Bohart. In the inter-
im, HSN will air from 8 a.m. to midnight
beginning Sept. 1. The HSN programing is
transmitted over Satcom III-R, transponder
22,

T.W. (Skip) Meadows, general manager
of Decatur Telecable, was elected president
of the Southern Cuble Television Associ-
ation at last week's show. Donald Perry,
president of First Commonwealth Commu-
nications, was elected vice president, and
Harris Bagley, regional manager of Rome
(Ga.) Cable Television, secretary treasurer.
In addition, SCTA members voted to add six
directors to the board to assist the elected
officers with ongoing association business.

Panel sessions at this year’s gathering fo-
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cused on marketing strategies for improved
revenue growth, pay television and pay-per-
view television. A rundown of some of the
more popular sessions follows.

Looking for ways
to increase business

Local advertising, PPV among
possibilities to improve cable’s
bottom line, panelists say

The cable industry's rate of revenue growth
has been cut in half since 1981, said Gary
Weik, president of Harte-Hanks Cable.
While revenue was up 42% in 1981, it in-
creased by only 21% in 1984. The estimates
for 1985, he said. call for revenue increases
of only 3% to 6%. “That’s a pretty frighten-
ing trend,” said Weik, moderator of a ses-
sion at last week’s Eastern Cable Show in
Atlanta, which explored ways that cable op-
erators can maximize revenue streams.
“Revenue growth fuels the engine of any
industry,” said Weik. “Our engine is slowing
down.” Although that decline is often ex-
plained as the so-called “maturing” of cable
as a business, Weik questioned whether “we
as an industry should accept that.” The ques-
tion is, he contended, “Are we going to sit
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back or will we display the courage and in-
novation to reposition cable program ser-
vices and get on a new growth curve?”

James Hall, executive vice president of
Storer Cable, said that increasing subscriber
rates, particularly for basic services, and ca-
ble advertising sales are two practices Storer
is invoking to increase revenue. Hall said
basic rates in Storer systems now average
about $13, and that by 1987 the MSO ex-
pects its average basic rate to be in the $15-
range. “There 1§ increasing recognition that
cable is a competitive business.” said Hall.
He suggested that the company will continue
to raise rates as long as the market will bear
increases. If rates become too high, he said,
“subscribers will vote us down.” by cancel-
ing or downgrading their subscriptions.

Hall also said that Storer has developed a
national training program to hone employes’
skills in sales and customer service. “Con-
stant sales activity,” said Hall, is essential to
improving the cable industry’s revenue
growth. Employes, he said, “need to be
properly trained and motivated” for such ac-
tivity. The cable business, he stressed, is
“the delivery of marketable program ser-
vices, not just coax cable.”

Hall said Storer systems accounting for a
million of the MSQ’s 1.5 million basic sub-
scribers now sell advertising time. He said




the company believes its ad sales depart-
ments can generate operating margins of
50%. Hall also said Storer is exploring clas-
sified advertising and the commercial leas-
ing of channel space to increase revenue.

Kevin Rorke, executive vice president,
American Television and Communications
Corp., said that in addition to “building the
core of business,” ATC is also entering bu-
sinesses seen as competitive to cable, such
as the satellite master antenna television
business. Rorke also said ATC “expects to be
a retailer of TVRO’,” the receive-only
dishes purchased by many consumers who
have so far resisted cable.

Rorke said ATC was also exploring audio
and data services and cable stores as possible
new businesses. The company is currently
experimenting with PPV in two markets,
said Rorke. He said the jury is still out on
whether PPV will be successful, but Rorke
said the company is taking a hard look at it
because it could help recapture some rev-
enue lost to home video and also improve the
return on investment in addressable hard-
ware.

“It’s too early to jump head-long into it,”
said Rorke. He added that traditional pay
services such as HBO and Showtime, de-
spite some recent subscriber losses, are not
“past their prime. They will grow as they

fine-tune their formats.” .
Dodge said he believed PPV would devel-

op “more slowly than many people think.”
He said the capital costs and “hidden over-
head costs” in PPV trials so far have tended
to result in “two dollars of expense for every
dollar they are putting out.” Dodge said his
company thinks cable advertising sales has
good prospects. He said the company’s sys-
tems that sell advertising are looking toward
generating $2.50 per subscriber per month
“down the road.”

James Cownie, president, telecommuni-
cations group, Heritage Communications,
said the industry has to scramble its pro-
graming so that backyard dish owners don’t
receive free service. *“We can’t compete with
an industry which is stealing the service we
pay for,” he said. Cownie also said the in-
dustry “must embrace pay-per-view” to
compete with home video for revenues.
Home video, he said, is the “largest single
contribution to the dimunition of pay TV.”

Cownie said Heritage has succeeded in
generating advertising sales in some larger
systems totaling $10 per subscriber per year.
He said that the company did not believe it
was profitable to sell advertising in systems
with fewer than 10,000 or 15,000 subscrib-
ers.

Cownie said the “most important thing
[operators] can do to enhance revenues is
decrease churn.” He said that is best accom-
plished by improving customer service.

Steve Dodge, president, American Cable-
systems, said there is “so much room for
improvement in the execution of the funda-
mentals,” which he said inciuded the “devel-
opment” of employes and marketing and the
delivery of a “good picture.” In his view,
there’s “nothing fancy or magic” needed to
improve revenue.

James Robbins, senior vice president, op-
erations, Cox Cable, said that in the coming
era of cable deregulation it is more important

On the floor in Atlanta

than ever for cable operators to “spend more
time on our politics.” Addressing the “hid-
den costs of deregulation,” Robbins said that
many local and state govemments do not
understand that the cable industry is “not all
roses and money. We must educate them as

to what our business is.” He noted one in-
stance where a local system’s property taxes
were raised in excess of 300%, with the as-
sessor citing such reasons as reports that ca-
ble systems were selling for $1,000 per sub-
scriber or more. ]

Pay operators on the hot seat

They say overpricing by operators
is ane reason for soft market;
operators want better marketing

Pay television marketing executives, at a
session exploring recent declines in subscri-
bership, suggested last week that part of the
problem lay with operators who have raised
subscriber fees at rates that are unacceptable
to subscribers. Rate hikes that boost rev-
enues but also cause some subscribers to
downgrade or cancel their service are “short
sighted,” said Jack Heim, senior vice presi-
deni, sales and affiliate marketing, Show-
time/The Movie Channel Inc. He said that
operators should “modify price increases.”

But when some attendees questioned
Heim and John Billock, senior vice presi-
dent, marketing, Home Box Office, about
possible rate reductions at the network end,
the two marketers ruled out the idea. “There
is a point of no return,” said Heim. He ar-
gued that the major film studios have no
intention of reducing license fees for their
product. Billock concurred, saying that
HBO’s profit margins have shrunk consider-
ably in the past two years in the face of
“aggressive pricing” by the film companies.

But the pay service marketers also shared
blame for the current softness of their mar-
ket. “We have to do a better job of market-
ing,” said Billock, “more frequently and
more aggressively. 1 have no one to blame
but myself.”

Billock outlined HBO's “action plan” for
getting its growth rate back on track. He said
HBO was being “repositioned” as an event-
driven network featuring movies, concerts
and boxing matches. The goal, he said, was
10 make HBO “the premiere in-home source
of out-of-home entertainment.” The service,
he said, is cutting back on repeats and add-
ing more movie titles per month. The mar-
keting will revolve around “major seasonal
campaigns,” he said. For the current fall
marketing campaign. Billock said HBO will
send out some 25 million pieces of direct
mail, which will be tied to broadcast and
print advertising that will run in 100 mar-
kets. Billock also disclosed that BBDO. the
New York-based advertising agency, was
working on a new image campaign that will
convey its message with a video-only (no
audio “copy™) television spot.

In addition to rate increases, Showtime/-
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Bitlock, Olson, Heim and Wenger

TMC'’s Heim said operators emphasizing ba-




sic-service marketing at the expense of pay-
service marketing were partly to blame for
declining pay-TV growth. He said that mar-
keting orientation was a ““subtlety that's tak-
ing its toll.” He cited figures showing that in
1984 about 63% of new basic subscribers
also bought at least one pay service. So far in
1985, only about 45% of new basic sub-
scribers are taking a pay service.

Several operators in the audience said
they were making more money selling basic
and super basic tiers. “Why shouldn't [ push
the basic and super basic tiers?” said one.
“I'm making money on it.” Neither Heim
nor Billock reponded directly to the ques-
tion.

But Billock said better marketing will
help improve pay-TV growth and so will
scrambling by the entire pay-cable commu-
nity. He said that of the estimated 60,000
new backyard dishes being purchased
monthly “fully one-third are taking place in
your franchise areas.” Billock also estimated
that between three and five million cable
viewers were stealing cable service.

Biliock stressed that cable operators were
just as responsible for carrying out a “"365-
day marketing effort™ as the programers are.
With annual churn of more than 40%, he
said HBO will have to sign “nearly seven
million (subscribers) just to break even.”
That figure is based on the network’s year-
end 1984 sub count of 14.5 million. He said
that the nciwork’s analysis of affiliates re-
porting pay subscriber losses showed such
affiliates have “little ongoing marketing.”
That has to change to stimulate pay growth,
he said. “We don’t grow unless you ask for
the order.” Systems reporting gains in pay
subscribers, he said, tended to offer better
customer service and to have on-going mar-
keting etforts.

Part of the pay growth slide. said Billock,
stems from slower system construction. In
1982, he said, cable passed eight million
new homes, compared 1o an estimated 3.5
million for 1985, and 1986 will be “slower
yet.” He said operators should “get used to
slow growth. . . You can’t count on construc-
tion to drive the business.” He also pointed
out that it's not only pay growth that is slip-
ping—basic growth is slipping as well. al-
beit not as much. In 1983, basic subscriber
growth was up 15.3%, compared 10 9.2% in
1984. This year, said Billock, basic growth
will probably be about 7%.

According to research done by Storer Ca-
ble Communications, said Doug Wenger, the
company’s vice president, marketing, im-
proved local marketing efforts could recoup
some of the losses. In a survey of recent
subscribers who downgraded their subscrip-
tions, 71% said their local cable company
*did not try at all” to persuade them against
downgrading service. Wenger said 25% of
those polled said they considered taking oth-
er premium services and 42% said they
“might resubscribe™ later. Wenger said 50%
of the downgraders owned a VCR and that
another 33% said they planned to buy one.
Proper marketing could generate greater rev-
enue from the VCR viewing segment, said
Wenger. noting that they as a group tend to
be loyal subscribers with an average sub-
scription life span of two years or more.

Cox Cable marketing executive Emie Ol-

Chairman Howard greeting guests at MOMA celebration
Scripps Howard at 50. . .and still counting

Some 400 of the Fifth Estate’s finest helped celebrate the 50th anniversary of Scripps
Howard Broadcasting at a dinner dance in New York's Museum of Modern Art on
Aug. 21. The guest list ranged from such media celebrities as Tom Murphy of
Capcities and Leonard Goldenson of the soon-to-be-merged-with ABC to newsman
Roger Mudd of NBC to Jean McArthur (Mrs. Douglas McArthur) and Jack Paar. Also
commemorated that evening: the 75th birthday of Jack Howard, the chairman of
Scripps Howard Broadcasting as well as chairman of the executive committee of
Scripps Howard Inc.

Howard's service with the broadcast division dates back to 1936 when the com-
pany was calted Continental Radio, comprising wnOx(am) Knoxville, Tenn. (for which
it paid $77,000) and wcro(am) Cincinnati {around $50,000). {The company paid $246
million for its most recent TV station purchases.) "Continental was a separate com-
pany, not parl of the newspapers,” Howard told BROADCASTING. “In those days a
number of the business managers on the newspapers had a gleam in their eye,
anticipating taking over radio, too. But | think everybody agreed with me in radio that
we didn't want any newspaper business managers running a radio station. So then
the newspapers became competitors of radio, and vice versa.”

From that beginning Scripps Howard Broadcasting has grown to become, pro-
spectively (assuming consummation of two purchases from the ABC-Capcities spin-
off gallery), the ninth largest television group owner as well as an important radio
broadcaster. Its station list: KMEO-AM-FM and KNxwTvy Phoenix; wcro-Tv Cincinnati;
wews(tv) Cleveland; wMC-aM-FM-Tv Memphis; wpTv(Tv) West Palm Beach, Fla.; kJRH(TV)
Tulsa, Okla.; ksHe-Tv Kansas City; kKupL-am-FM Portland, Ore.; wBsB(Fm) Baltimore, and,
prospectively, wxyz-tv Detroit and wrs(tv) Tampa. In addition, through various own-
erships, it is credited with some 500,000 cable TV connections nationwide.

Don Perris, president and chief executive of the broadcast company, describes
Scripps Howard as a "sleeping giant"—and one decidedly stirring. "It has always
been a very low-key and modest company, and truly big in every way [with revenues
of three-quarters of a billion dollars]. But we try to point out that its a serious company
about journalism. To me, that's the thing that connects all of this. Scripps Howard
really believes that it is useful, satisfying and important to collect tacts and put them
out so people can get at them. It's the thread that makes the whole thing hang
together.”

Howard and Perris comparing notes on first 50 years
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NATIONAL RADIO
BROADCASTERS
ASSOCIATION

BAVANIAE

NATIONAL
ASSOCIATION OF
BROADCASTERS

divided between Los Angeles’s Biltmore ho-
tel und Westin Bonaventure, which left at-
tendees drained by the walk between the two
locations in 100-degree heat [BROADCAST-
ING, Sept. 24, 1984]). Many sessions will
focus on programing; there will be 15 “for-
mat rooms.” Other areas to be covered in-
clude management, sales and engineering.

The opening general session Thursday
morning will feature a 20- to 25-minute mul-
timedia presentation spotlighting the United
Support of Artists (USA) For Africa’s hun-

ger relief efforts as well as the making of the
We Are the World recording (“Riding Gain,”
Aug. 19). It will focus on radio's role in
making the public aware of world hunger.
Talent manager Ken Kragen, president of
Kragen & Co., and one of the founding
members of the USA for Africa Foundation,
will be honored at the session. The assembly
will open with an audio program, “Radio’ 85
Format America,” produced for the conven-
tion by Otis Conner Companies, Dallas, and
will feature excerpts of different radio for-
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KSSN (FM) Little Rock, AR

WYNK AM/FM Baton Rouge, LA $8-$10,000,000
KRMD AM/FM Shreveport, LA $ 5,000,000
KWED (FM) San Antonio, TX $ 4,200,000
WINW WOOS  Canton, OH $ 2,500,000
KSET (FM) El Paso, TX $ 1,750,000
WPMP WPMO  Pascagoula/Biloxi, MS  $ 1,725,000
WLDS WEAI Jacksonville, IL $ 1,500,000

Syracuse, NY

COME BY AND SAY HELLO.
SUITE 910, LOWES-ANATOLE

AMERICOM MEDIA BROKERS, INC.

Suite 1050
900 Seventeenth Street, N.W.
Washington, D.C. 20006
(202) 737-9000

1

$13,500,000

$ 1,350,000
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DAN GAMMON

Concentrating in the
Northeast and Central
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mats, from classical to rock.

Mutual talk show host, Larry King, has
been named recipient of this year’s Radio
Award by both NAB and NRBA “for his
long-term involvement and continuing con-
tribution to the radio industry.” The award
will be presented by BROADCASTING maga-
zine Vice President and Managing Editor
Don West at the Friday luncheon.

Among other highlights of the convention
this year 1s a Thursday afternoon session on
“pornographic” rock. Panelists include Tip-
per Gore, president of the Parents Music Re-
source Center, Washington; Stanley Gorti-

kov,  president, Recording Industry
Association of America, New York; William
O’Shaughnessy,  president, WVOX(AM)-

WRTN(FM) New Rochelle, N.Y.; Nick Bazoo,
program director, WBZZ(FM) Pittsburgh;
Charlie Kendall, program director, WNEW-
FM New York, and George David Weiss,
president, Songwriters Guild, New York.
The session will be moderated by NAB
President Eddie Fritts.

A panel on music licensing later that after-
noon is expected to attract the attention of a
large number of atiendees, due to the current
federal court battle between the All-Industry
Radio Music License Committee and AS-
CAP over new music performance license
fees (“In Brief,” July 29). The commiitee
will also have an exhibit booth.

On Friday at 9 a.m., there will be a two-
way, satellite hook-up between the radio
convention in Dallas and the Radio-Televi-
sion News Directors Association annual
convention in Nashville, which takes place
on the same dates. It will feature a 90-minute
panel discussion enabling news directors
and program directors to exchange ideas.

Other sessions that day include training
for new program directors and AM and FM
sound improvement.

But what could turn out to be the major
topic of discussion among radio broadcast-
ers in attendance will not take place in the
workshop rooms. The subject: NRBA ex-
ecutive committee’s proposal for a “Super
Radio-Only  Association,” which was
scorned and virtually killed by other trade
organizations during a special Aug. 16 meet-
ing at NAB headquarters in Washington
(BROADCASTING, Aug. 19). The concept
also has met the wrath of several NAB radio
directors, renewing past tensions between
the rival organizations (*In Brief,” Aug. 12).
“Super Radio” wiil be a key topic when the
NRBA 10-member executive committee
meets in Dallas on Sept. 9 and when NRBA’s
full board convenes there the following day
either to reject the idea or to keep it alive
with an endorsement.

In other convention news, Arbitron will
unveil the latest prototype its redesigned
quarterly market rating books (BROADCAST-
ING, Dec. 17, 1984) at the company’s booth
on the convention floor. Arbitron said it will
begin to make the changes with the fall 1986
survey. In addition, Westwood One plans to
broadcast a live music and interview special
featuring pop singers John Denver and Mi-
chael McDonald on Friday evening, Sept.
13. It will originate from the company’s hos-
pitality suite at the Anaiole. o



Continned from page 27.

fall meeting. Chancellor Inn, Champaign. Ill.

Oct. 13-15—Women in Cable national management
skills conference, "Managing a Maluring Business.
Weslin hotel. Denver.

Oct. 13-15—Newvada Broadcasters Association annual
convention. Alexis Park hotel. Las Vegas.

Oct. 13-15—National Religious Broadcasters Associ-
ation Southweslern regional convention. Holidome. Ir-
ving, Tex.

Oct. 13-16—Women in Cable fourth national manage-
ment cenference. "Managing a Maturing Bu§iness.” in
conjunction with Denver University, featuring "cable
case studies.” Westin Tabor Center hotel, Denver. Infor-
mation: (202) 296-7245.

u Oct. 15—Cabletelevision Advertising Bureau local
advertising sales workshop. Weslin Bellevue Stratford,
Philadelphia.

Oct. 15-17—Seventh annual Satellite Communications
Users Conference. Louisiana Superdome, New Or-
leans. Information: Kathy Kriner. (303) 694-1522.

Oct. 16-18—/I nternational Music Video Festival. The
Kensington Rainbow, London. Information: (212) 245-
4580.

u Oct. 16-18—International Videxpo "85, fourth interna-
tional video exposition/market/conference. Kensington
Exhibition Center. London. Information: (01) 968-4567.

Oct. 16-19—American Association of Advertising
Agencies Weslern region convention. Hyatt Regency
Monterey, Monterey, Calif.

u Oct. 17—Cabletelevision Advertising Burean local
advertising sales workshop. Raleigh Marriott hotel, Ra-
feigh, N.C.

Oct. 17-18—Society of Broadcast Engineers, Pitis-
burgh chapter, 12th regional convention and equip-
ment exhibit. Howard Johnson's Motor Lodge. Monroe-
ville, Pa.

u Oct. 18-20— American Women in Radio and Televi-
sion Northeast area conference, including Bill Brower
management seminar. Ramada Renaissance, Wash-
ington.

Oct. 18 —Radio-Television News Directors Associ-
ation region 12 meeting with region one, Society of
Professional Journalists/Sigma Delta Chi. Sheraton
Center, New York.

Cct. 168-20—Economics conference for journalists, co-
sponsored by Foundation for American Communica-
tions and Chicago Tribune. Harrison Conference Cen-
ter, Lake Bluff, lll. Information: {213) 851-7372.

Oct. 20-23—American Children’s Television Festival,
being held for first time by Central Educational Net-
work and noncommercial WITW-TV Chicago. Drake
hotel, Chicago. Information: (312) 545-7500.

Oct. 21-24 —Computer graphics show, sponsored by
National Computer Graphics Association. Georgia
World Congress Center. Atlanta.

Oct. 22-24 —Mid-America Cable TV Association 28th
annual convention, “Cable Frontiers.” Vista internation-
al, Kansas Cily, Mo. Information: (913) 841-9241.

Oct. 22-24 —New York State Broadcasters Associ-
ation 31st annual meeting. Americana Inn, Albany, NY.

Oct, 22-24—0hio Association of Broadcasters fallcon-
vention. Hyatt on Capitol Square, Columbus, Ohio.

Oct. 22-25—Southern Educational Communications
Association conference of regional public broadcast-
ers. Excelsior hotel, Litle Rock, Ark. Information: (803)
799-5517.

m Oct. 24-26—National Religious Broadcasters Asso-
ciation Eastern area conference. Philadelphia Airport
Marriott, Philadelphia.

Oct. 25-27—Radio sales universily, sponsored by Na-
tional Eadio Broadcasters Assoctation. Adam's Park
hotel, Philadelphia. Information: (202) 466-2030.

Oct. 27-Nov. 1—Sociely of Motion Picture and Televi-
sion E ngineers 127th technical conference and equip-
ment exhibit. Los Angeles Convention Center, Los An-
geles.

Oct. 30-Nov. 1—Broadcast Financial Management
Association/Broadcust Credit Association board of di-
reclors meeling. Marriott Copley Place, Boston.

————
November

Nov. 1—Deadline for nominations for Golden Anniver-
sary Director's Awards, under aegis of Ohio Stale
Awards, sponsored by Ohio State University's Insti-
tute for Education by Radio-Television. Information:
(614) 422-0185.

® Nov. 1—Deadline for entries in *Sunny Awards,” pre-
sented by Southern California Broadcasters Associ-
ation for “crealive excellence and effeciiveness of
those radio cemmercials produced and aired in the
markets of southern California.” Information: SCBA.
1800 North Highland Avenue, Hollywood, 90028.

Nov. 1-3—Advanced economics conference for jour-
nalists, co-sponsored by Foundation for American
Communications and Gannett Foundation. UEnfant
Plaza, Washington. Information: {213) 851-7372.

Nov. 3-6—Missouri Broadcasters Association fall
meeting. Lodge of the Four Seasons. Lake of the
Ozarks, Mo.

Nov. 6-9—Aathens International Video Festival, spon-
sored by Athens Center for Filin and Video. Athens,
Ohio. Information: (618) 594-6888.

Nov. 8-15—nternational Film & TV Festival of New
York annual awards competition. Information: (914)
238-4481.

Nov. 10-13—Association of National Advertisers 76th
annual meeting. Boca Raton hotel, Boca Ralon, Fla.

Nov. 11-14—National Association of Regulatory Util-
ity Commissioners annual convention. Marriott Mar-
quis hotel, New York.

® Nov. 12—Washington Executives Broadcast Engi-
neers monthly luncheon. Roma restaurant, Washington.

u Nov. 13—"The Entrepreneurial Woman,” panel spon-
sored by Washington chapter of American Women in
Radio and Television. National Association of Broad-
casters, Washington.

Nov. 13—0hio Association of Broadcasters financial
managers' meeting. Hilton Inn East, Columbus, Ohio.

® Nov. 13-15—0regon Association of Broadcasters fall
cenference. Hilton hotel, Eugene, Ore.

Nov. 13-16—Society of Professional JournalistsiSig-
ma Delta Chi, national convention, hosted by Valley of
the Sun chapter. Phoenix Hilton.

Nov. 14-16—16th annual Loyola National Radio Con-
ference, sponsored by Loyola University and non-
commercial WLUW(FM) Chicago. Holiday Inn, Mart
Plaza, Chicago. Informaticn: (312) 670-3207.

Nov. 14-17—National Association of Farm Broad-
casters annual meeting. Crown Center hotel, Kansas
City, Mo.

Nov. 15-17—Foundation for American Communica-
tions journalism conference on environment. Houston-
ian, Houston.

Nov, 18-20— Television Bureau of Advertising/Ster-
ling Institute managing sales performance program
for sales managers. Anatole. Dallas.

Nov. 19—Southern California Cable Association
seminar, with National Academy of Cable Programing.
“A Salute 10 the Ace.” Marina del Rey, Marina del Rey,
Calif.

Nov. 19-21—National television issues conference.
"Television 1985-86: Issues for the Industry and Audi-
ence,” sponsored by Hofstra Television Institute,
Hofstra University. Hempslead, N.Y. Speakers in-
clude Frank Stanton. president emeritus, CBS Inc.;
Brandon Tartikeff, NBC Entertainment, and George
Back. All-American Television. Information: (516) 560-
6800.

Nov. 20-22—Television Bureau of Advertising 31st
annual meeting. Anatole, Dallas.

Nov. 25— International Emmy Awards and gala, spon-
sored by National Academy of Television Arts and
Sciences. Sheraton Centre, N.Y.

——
December

Dec. 2-6—North American Section. World Associ-
ation for Christian Communication, 16th annual con-
ference. Hilton Inn, Fort Lauderdale, Fla. Information:
(313) 962-0340.

Dec. 3—National Cabie Television Association’s Na-
tional Academy of Cable Programing ACE awards
ceremony and dinner. Beverly Theater and Beverly Wil-
shire hotel, Los Angeles.

Dec. 4 —Ohio Association of Broadcasters sales work-
shop. Embassy Suites, Columbus, Ohio.

Dec. 4 Direct Broadcast Satellite Association annual
meeting. Mayflower hotel, Washington. Information:
(703) 768-9495,

Dec. 4-6—Western Cable Show, sponsored by Califor-
nia Cable Television Association. Anaheim Conven-
tion Center, Anaheim, Calif.

u Dec. 5-6—"Cable Communications Act: A Legisla-
tive Analysis and Updalte,” workshop sponsored by
Washington Program of Annenberg School of Commu-
nications, American Sociely of Association Execu-
tives, Washington. Information: (202) 737-8563.

m Dec. 6—Deadline for entries in 26th international
broadcasting awards, honoring “world'st 3t television
and radio commercials of 1985," sponsc " by Holly-
wood Radio and Television Society. formation:
HATS, 5315 Laurel Canyon Boulevard, idorth Holly-
wood, Calif., 91607.

Dec. 8-9—NBC midseason promoltion executives con-
ference. Doral Country Club, Miami.

Dec. 10-11—NBC promotion workshop. Doral Country
Club, Miami.

Dec. 10-13—General assembly of Unda-{"SA, nation-
al Catholic association of broadcasters and allied com-
municators, including 20th annual Gabriel Awards ban-
quet. St. Anthony Intercontinental hotel, San Antonio,
Tex. Information: {215) 668-9842.

uDec. 11—"Superwoman; Myth or Realily" panel
sponsored by Washington chapter. American Women
in Radio and Television. National Association of
Broadcasters, Washington.

u Dec. 11—Deadline for reply comme.ts in FCC's
Mass Media Docket 85-108, FM/aviation interference.
FCC. Washington.

u Dec. 15—Deadline for entries in 8th annual Henny
Penny Playwriting Contest for young pecple, ages 5 to
17, sponsored by Children's Radio Theater. Informa-
tion: Children’s Radio Theater, 1314 14th Street, N.W,
Washington, D.C. 20005.
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Grandy&Berkson|

Media Brokers

(805) 541-1900 (617} 369-1776

Jay Q Berkson
24 Blueberry Lane
Concord, MA 01742

Broadcasting Sep 2 1985



For the Record s

As compiled by BROADCASTING, Aug. 22
through Aug. 27, and based on filings, au-
thorizations and other FCC actions.

Abbreviations: AFC—Antenna For Communications.
ALJ—Administrative Law Judge. alt.—altemate. ann.—
announced. ant.—antenna. aur.—aural. aux.—auxiliary.
CH—critical hours. CP—construction permit. D—day.
DA—directional antenna. Doc—Docket. ERP—effective
radiated power. HAAT—height above average terrain.
khz—kilohertz.  kw—kilowatts. m—meters, MEOC—
maximum expected operation value. mhz—megahertz,
mod.—modification. N—night. PSA—presunrise service
authority. RCL—remote control location. S-A—Scientific
Atlanta. SH—specified hours. SL—studio location. TL—
transmitter location. trans.-—transmitter. TPO—transmitter
power output. U—unlimited hours. vis.—visual. w—watts.
*—noncommercial.

Ownership Changes

B WCKC(AM) Milton, Fla. (1490 khz, | kw-D, 250 w-
N)—Secks assignment of license from Lulu Communica-
tions Inc. to William M. and Sheila Dunaway for $300,000,
comprising $50,000 cash, $47.802.81 assumption of note,
and $202.197.19 note. Seller is owned by Richard Taylor
and his wife, Janette. who have no other broadcast interests.
Buyers are husband and wife with no other broadcast inter-
ests. Dunaway is former NAB TV board member. Filed
Aug. 22,

B WFST(AM) Caribou, Me.. and WDHP(FM) Presque

Isle, Me. {600 khz, 5 kw-D; FM: 96.9 mhz, 100 kw, HAAT:
500 ft.}—-Seek assignment of license from Dowcom Inc. and
Van Buren TV Cable Co. Inc. to Four Seasons Communica-
tions Inc. for $350,000, comprising $78,000 cash, $220,000
assumption of debt and $50,000 note. Seller of WFST, Dow-
com, is owned by Clarence B. Dow (50%) and his wife,
Wilma (50%). Seller of WDHP, Four Seasons, is wholly
owned by Clarence B. Dow, president. Buyer is owned by
Timothy Martz, president (90%), and Brian E. Lamont
(10%}. They have no other broadcast interests. Lamont is
and will continue to be general manager of both stations.
Martz is associate director-business development with
Cleveland-based Eaton Corp., manufacturer of electronics
and transportation products. Filed Aug. 21.

8 WQRS-FM Detroit (105.1 mhz, 50 kw, HAAT: 480
ft.)—Seeks assignment of license from Outlet Communica-
tions Inc. to Marlin II Ltd. Partnership for $4,075,000, plus
$1 million noncompete agreement. Seller is Providence,
R.1.-based station group of one AM, four FM’s and seven
TV's, headed by Bruce Sundlun, chairman. Buyer is owned
by Alexander M. Tanger and his daughter, Brenda. It also
owns WTMI(FM) Miami. Filed Aug. 21.

® KKCI-FM Liberty, Mo. (106.5 mhz; 100 kw; HAAT:
850 ft.)—Seeks assignment of license from Golden East of
Missouri Inc. to Transcolumbia Communications for $4 mil-
lion, comprising $2,875,000 cash and remainder note. Sell-
er is owned by Larry Sanders and Dick Lamb, who also own
WPEX(AM)-WWDE-FM Hampton, Va. Buyer is principal-
ly owned by Eric Hauenstein and Robert G. Herpe, who also
own KLZI-FM Phoenix, KVTE-FM Salt Lake City and
WZKS-FM Murfreesboro, Tenn. Filed Aug. 21.

B KAPM(FM)[CP] East Helena, Mont. (104.1 mhz, 76.2
kw, HAAT: 2,165 ft.)—Seeks assignment of license from

Old West Broadcasting Inc. to Big Sky Communications.

Inc. for $60,000, comprising $22,500 cash and $37,500
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note at 10% over six years. Seller is owned by Carolyn §.
McCanhy {50%); her father-in-law George D. McCarthy
(25%), and John S. Cote (25%), who have no other broad-
cast interests. Buyer is owned by Dale A. Owens. president
(33.4%), and brothers Steven W. Nistler. Joseph C. Nistler
and Werner G. Nistler Jr. (22.2% each). Owens owns CP for
new AM at Windsor, Calif., and is app. for new FM at
Kerman. Calif., and new AM at Tigard, Ore. Wemner Nistler
also has interest in CP for AM at Windsor. with Owens.
Nistlers have threc sisters with broadcast interests: Sherry
Tosner, app. for new FM at Fargo. N.D.; Betty Fossbind,
app. for new FM at Kaneohe. Hawaii, and Arlene Farns-
worth, app. for new FM at San Clemente. Calif. Filed Aug.
224

8 WHPY{AM)Clayton.N.C. (1590 khz, 5 kw-D)}—Seeks
transfer of control from William Ross Britt (0.1% before;
none after) to Billy R. Kirby (49.9% before: 50% after) for
$200. Seller also has interest in WRZK(AM) Spring Lake,
N.C. Buyer is general manager of station. Filed Aug. 26.

® KYSR-AM-FM El Paso. Tex. (AM: 920 khz. | kw-D.
500 w-N; FM: 97.5 mhz. 60 kw, HAAT: 1.050 f1.}—Seeks
assignment of license from KYS Radio Inc. to Tichenor
Radio of El Paso Inc. for $1.3 million. Seller is principally
owned by Al Greenfield, president. Ithas no other broadcast
interests. Buyer is subsidiary of Tichenor Media System
Inc., Harlingen, Tex.-based station.group of four AM’s, one
FM and one TV owned by McHenry Tichenor and family.
Filed Aug. 20.

® KOYL(AM) Odessa, Tex. (1310 khz, 1 kw-D)—Seeks
assignment of license from Stream Broadcasting of Texas
Inc. to Pete C. Rodriquez for $175,000, comprising $50,000
cash and $125.000 note at 10% over five years. Seller is
owned by Harold Stream (95%) and Frank Mendenhall
(5%). Stream also owns KUFO(FM) Odessa. sold pending
FCC approval (BROADCASTING, July 29). Buyer is indi-
vidual who also owns KCLR(AM) Ralls. Tex. Filed Aug.
23.

8 WREL(AM) Lexington, Va. (1450 khz. 1 kw-D. 250 w-
N)—Seeks assignment of license from WREL Inc. to Equus
Communications Inc. for $198.825. comprising $150.000
cash and seven annual payments of $6,975. In addition,
there is $101,175 noncompete agreement, comprising
$50,000 cash, nin¢ installments of $5,000 each, and final
installment of $6,175. Seller is owned by M. Robert Rogers,
president (51%), and his wife, Teresa (49%). Buyer is
owned by James L. Putbrese. president (45%); his brother.
Keith E. Putbrese (15%): Olivia A. Welsh (20%): Robernt
Lurito (10%), and Jeff Balding (10%). James Putbrese has
interest in WDZ(AM)-WDZQ(FM) Decatur. 111. His brother.
Charles E. Putbrese: father. Edward Q. Putbrese. and neph-
ews, Kelan K. and Kian K. Puthrese, all have interest in
KWKY(AM) Des Moines. lowa, Edward as trustee and
Kelan and Kian as beneficial owners. Kelan and Kian also
have beneficial interest in WJER-AM-FM Dover-New
Philadelphia, Ohio. Equus was granted WWZD(FM) Buena
Vista, Va.. on July 17. Filed Aup. 21.

New Stations

Applications
AM’s

®m  Maunawili, Hawaii—Anita L. Levine seeks 1460 khz,
Skw. Address: 10880 Wilshire Blvd.. Suite 2007, Los Ange-
les 90024. Applicant is individual with interest in KSUR-
FM Greenfield, Calif., and app.’s for new stations at Frazier
Park, Greenfield and Soledad, all California. Levine and her
husband, Saul. have interest in KKGO(FM) Los Angeles,
KKAR(AM)[CP] Hesperia, Calif.: KSHO(TV) Honolulu,
KRTR(FM) Kailua, Hawaii. and KSHQ(TV){CP]) Kona-
Kailua, Hawaii. Filed Aug. 22.

B Wentzville, Mo.—James C. Magee seeks 880 khz, 5
kw-D, 0.5 kw-N. Address: 2803 Savoy St.. Lake St. Louis,
Mo. 63367. Applicant is individual with no other broadcast
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interests. App. is mutually exclusive with major change app.
of WINU(AM) Highland, Ill. Filed Aug. 26.

FM's

m  Pinetop, Ariz.—Pinetop Partners seeks 106.7 mhz; 100
kw', HAAT: 833 f1. Address: 635 E. Rancho Catalina PI.,
Tucson, Ariz. Principal is owned by Silas A. Douglas, Linda
5. Douglas, Lawrence L. Morton and Nancy C. Morton,
Israel Teitelbaum, Sandra Teitelbaum, Don Crosby and Mary
Crosby (12.5% each) who have no other broadcast interests.
Filed July 12

®  Texarkana, Ark.—Diane N. Landen secks 106.3 mhz;
1.30 kw; HAAT: 503 ft. Address: 4126 Hawthomne, Dallas
75219. Principal has no other broadcast interests. Filed July
12

® Texarkana, Ark.—Susan Lundborg seeks 106.3 mhz;
1.30 kw; HAAT: 503 ft. Address: Suespath, Quogue, N.Y.
11959. Principal is applicant for other new FM’s. Filed July
12

®  Ellwood, Calif.—Ross H. Boyd seeks 94.5 mhz: 660 w;
HAAT: 2,881 ft. Address: 265 Kemn Ave., Morro Bay. Calif.
Principal has interest in application for new TV. Filed July
12

® Ellwood, Calif. —Video Services Broadcasting Corp.
seeks 94.5 mhz, 940 w; HAAT: 871 ft. Address: Principal is
owned equally by Amold Ferolito. Martin Irwin and Louis
Siracusano. who have po other broadcast interests. Filed
July 12

8  Ellwood. Calif. —C&A Broadcasting secks 94.4 mhz,
0.90 kw, HAAT: 2.888 ft. Address: 1912 15th St., San Fran-
cisco 94114. Applicant is partnership of Cynthia K. Lopez.
general partner (11%); Amelia Salazar Cerda, general part-
ner (9%): Marc Q. Hand. limited partner (40%). and Ken-
neth B. Devine, limited pantner (40%). Hand is o board of
noncommercial KSTX(FM) San Antonio. Tex.. and KUVO-
(FM} Denver. He has interest in app. for new FM at Wood-
lake. Calif. Devine is on board of noncommercial WWQZ-
(FM} New Orleans. and has interest in app. for new FM at
Bay Shore. N.Y. Filed July 12.

8 Ellwood. Calif.—Ellwood Beach Broadcasters Inc.
secks 94.5 mhz, 0.794 kw., HAAT: 918.97 m. Address:
10593 Cheviot Dr.. Los Angeles 90064. App. is owned by
Jody E. Graham. president. who has no other broadcast
interests. Filed July 12.

® Ellwood, Calif. —Addison Broadcasting Co. Inc. seeks
94.5 mhz, 0.84 kw, HAAT: 2,995 ft. Address: 4545 Atasca-
dero Dr., Santa Barbara, Calif. 93110. App. is owned by
Jean Feigenbaum Briare, who has no other broadcast inter-
ests. Filed July 9.

® Ellwood, Calif.—Ross H. Boyd seeks 94.5 mhz; 660 w;
HAAT: 2,881 ft. Address: 265 Kemn Ave., Morro Bay, Calif.
Principal has interest in application for new TV. Filed July
12.

®  Ellwood, Calif.—Video Services Broadcasting Corp.
seeks 94.5 mhz; 940 w; HAAT: 871 fi. Address: Principal is
owned equally by Amold Ferolito, Martin [rwin and Louis
Siracusano who have no other broadcast interests. Filed July
12

® FEureka, Calif. —Amy Suzanne Allgood secks 105.5
mhz; 600 w; HAAT: 597 ft. Address: 1208 Fairview #3C,
Bakersfield, Calif. 93307. Principal has no other broadcast
interests. Filed July 12.

8 Greenfield, Calif.—Star Signal Corp. seeks 107.9 mhz,
1 kw, HAAT: 2,788 ft. Address: 175 North Franklin, Chica-
go 60606. Principal is owned equally by Melvyn J. Good-
man, president; Philip D. Goodman; Robert E. Neiman;
Michael P. Richer, and Neal P. Robinson (all 20%). Filed
July 12.

8 Greenfield, Calif.—Q Prime Inc. seeks 107.9 mhz, 1.5
kw, HAAT: 728 ft. Address: 212 11th St., Hoboken, N.J.
07030. Principal is owned equally by Clifford N. Bumnstein
and Peter D. Mensch, co-presidents are also applicants for
four other pew FM’s. Filed July 12.

® Julian, Calif.—Stephanie Rodriguez Vallejos seeks
100.1 mhz; 150 w; HAAT: 1,476 ft. Address: 1580 E. 900
South, Clearfield, Utah 84015. Principal has no other broad-
cast interests. Filed July 12.

8  Kerman, Calif. —Amador and Amparo Bustos seek 94.3
mhz; 3 kw; HAAT: 328 fi. Address: 3090 Goodwin Ave.,
Redwood City, Calif. 94061. Principals have no other broad-
cast interests. Filed July 12.

® Kerman, Calif. —Kerman Broadcasting seeks 94.3 mhz;
3 kw; HAAT: 329 ft. Address: 555 S. Halcyon Rd., Arroyo
Grande, Calif. 93420. Principal is owned by Hildburg L.
Charles who has no other broadcast interests. Filed July 12.

®  Kerman, Calif —Kerman Radio Corp. seeks 94.3 mhz;
3 kw; HAAT: 328 ft. Address: 304 Springfield, Dark Forest,
[11. 60466. Principal is owned equally by John H. Tyler Sr.
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and Ralph Trieger, local sales manager and salesman, respec-
tively, at WMET(FM) Chicago. Filed July 12.

8 Kerman, Calif.—Dale A. Owens seeks 94.3 mhz; 3 kw;
HAAT: 300 ft. Address: 1528 Cannon St., Helena, Mont.
59601. Principal is applicant for two AM’s and two FM's.
Filed July 12.

8 Kerman, Calif.—FM Kerman Limited Partnership seeks
94.3 mhz; 3 kw; HAAT: 328 ft. Address: 150 S. First, Apt.
112, Kerman 93630. Principal is owned by Marc B. Nathan-
son (80%), who also owns 20% of Falcon Communications,
Pasadena, Calif., country’s 41st largest cable MSO, and M.
Yvonne Brown (20%), who has no other broadcast interests.
Filed July 12.

®  Kerman, Calif. —Barnard Broadcasting secks 94.3 mhz;
3 kw; HAAT: 328 ft. Address: 2029 E. Sussex #209, Fresno,
Calif. 93721. Principal is owned by Bacilio Maciel who has
no other broadcast interests. Filed July 12.

®  San Joaquin, Calif.—San Joaquin Broadcasting secks
105.5 mhz; 3 kw; HAAT: 69 ft. Address: 12550 Brookhurst
$t., Garden Grove, Calif. Principal has interests in KO-
LI(AM) Coalinga, Calif., CP for new FM in West Klamath,
Ore., and in applicant for three other new FM’s. Filed July
12.

8 Woodlake, Calif.—Baron Broadcasting seeks 104.1
mhz, 29 kw, HAAT: 628 fi. Address: 1573 Palisades Drive,
Pacific Palisades, Calif. 90272. Applicant is 100% owned by
George Aguilar Baron, who also owns KSRF(FM) Santa
Monica, Calif., and is app. for new FM at Ellwood, Calif.
Filed July 12.

® Woodlake, Calif. —Torres Broadcasting seeks 104.1
mhz, 10.99 kw, HAAT: 872.1 fi. Address: 3321 West Cam-
pus Drive, Visalia, Calif. 93277. Applicant is owned by Eva
Torres, general partner (20%), and limited partners Peter
Trosclair (40%) and Marc O. Hand (40%). Hand is board
member of educational stations KSTX(FM) San Antonio,
Tex., and KUVO(FM) Denver, and has interest in app. for
new FM at Ellwood, Calif. Trosclair has interest in app. for
new FM at Bay Shore, N.Y. Filed July 12.

8 Woodlake, Calif.—Robert A. Benns seeks 104.1 mhz,
2.09 kw, HAAT: 1,683 fi. Address: 303 55th St., Virginia
Beach, Va. 23462. Applicant is individual with interest in
WFLI(AM) Lookout Mountain, Tenn.; uwnbuilt WFLI-TV
Cleveland, Tenn.; WITT(FM) Red Bank, Tenn.; WHYW-
FM Braddock, Pa.; WMYK(FM) Elizabeth City, N.C.;
WZAM(AM) Norfolk, Va., and has filed app. for new FM at
Ellwood, Calif. His father, William E. Benns Jr., also has
interest in some of above stations. Filed July 11

8 Woodlake, Calif. —Skyride Unlimited seeks 104.1 mhz,
15 kw, HAAT: 276.6 ft. Address: 2334 N. Edisen, Visalia,
Calif. 93291. Applicant is partnership of general partners
Harry Davis Johnson Il and Lee Melton (25% each) and
limited partners Don Bevilacqua and Fred E. Brakeman
(25% each). Bevilacqua has interest in KARI{AM) Blaine,
Wash., and is sole owner of KERI{AM) Wasco, Calif., of
which his wife is VP and his daughter, secretary-treasurer.
Melton is announcer at KERI, Johnson is salesman there and
Brakeman is station’s general manager. Filed July 11.

8 Woodlake, Calif. —Golden Bear Communications seeks
104.1 mhz, 50 kw, HAAT: 2,228 ft. Address: 8151 Anchor
Drive, Longmont, Colo. 80501. Applicant is owned by Den-
nis D. Workman, who has interest in KPPL(AM) Denver,
KBEY(AM)-KSHR-FM Coquille, Ore., and WBTY(FM)
Homerville, Ga. He also is app. for nine new stations. Filed
July 12.

8 Woodlake, Calif.—FM Woodlake Partnership secks
104.1 mhz, 18 kw, HAAT: 774 ft. Address: 755 North Palm,
Woodlake, Calif. 93286. Applicant is owned by Ruth Gon-
zales, general partner (20%), and Marc B. Nathanson, limit-
ed partner (80%). Filed July 12.

8  Woodlake, Calif. —Woodlake FM Services Partners Ltd.
seeks 104.1 mhz, 1 kw, HAAT: 853 m. Address: 170 East
79th St., New York 10021. Applicant is owned by N. Rich-
ard Miller, David S. Gottesman, Allen S. Boorstein, Wil-
liam Spier, Michael Hanson, Leon R. Perkinson and Doug-
las B. McFadden. Hanson has interest in WNCK(AM)-
WNLK(FM) Norwalk. Conn. Boorstein has interest in
WXAA-TVAlbany, N.Y. Applicant has filed app.’s for FM’s
in Ellwood, Woodlake and San Clemente, all California, and
Reno. Filed July 12.

8 Woodlake, Calif.—KIKJ Co. seeks 104.1 mhz: 1.45
kw; HAAT: 735 m. Address: 3716 Torino Dr., Santa Bar-
bara, Calif. 93105. Principal is owned by Kei James Takaha-
shi (40%), his wife, Ivy (40%). and his brother. Yoshi
(20%). It has o other broadcast interests. Filed July 12.

®  Woodlake, Calif. —Woodlake Community Broadcasting
Inc. seeks 104.1 mhz; 1.05 kw; HAAT: 802.2 m. Address:
P.O. Box 1300, Freedom, Calif. 95019. Principal is equally
owned by Eric R. Hilding and Claudia W. Bartosiewicz.
Hilding is announcer at KBAY(AM) San Jose, Calif. It is
also app. for five new FM's. Filed July 12.



8 Woodlake, Calif.—Woodlake Lid. Partnership seeks
104.1 mhz: 11.2 kw; HAAT: 901 fi. Address: #3 Donnic
Circle. Wichita Falls. Tex. 76310. Principal is equally
owned by Rosario Carter. Gary Burns and Edward J. Pryor.
It is also app. for new FM in Fargo., N.D. Filed July 12.

8 Woodlake, Calif.—Vision Broadcasting sceks 104.1
mhz: 14.79 kw: HAAT: 246 m. Address: 5188 E. lllinois St..
Fresno. Calif. 93727, Principal is owned by Stella Romo and
Annabell Hwa. It has no other broadeast interests. Filed July
12.

8  Wondlake, Calif.—Q Prime Inc. seeks 104.1 mhz:
31.62 kw: HAAT: 187.74 m. Address: 212 11th St.. Hobo-
ken. N.J. 07030. Principal is equally owned by Clifford N.
Bumstein and Peter D. Mensch. It is app. for five new FM's.
Filed July 12.

8 Woodlake. Calif.—New Life Enterprises secks 104.1
mhz. 1.26 kw, HAAT: 2.541 ft. Address: 3636 N. First St..
Suite 142, Fresno. Calif. 93726. Applicant is owned cqually
by James Patterson Jr.. president. and Dan Jantz, New Life
owns KIRV(AM) Fresno. Calif.. and has filed app. for sta-
tion in Mt. Bullion. Calif. Patterson and his wife. Sharon:
his sister. G. Dawn Delgatty: his father, Sherwood H. Patter-
son 11, and Shcerwood Patterson’s wife, Myrlin C. Patterson.
have interest in CP for KGDP(AM) Santa Ynez. Calif.. and
have app.'s pending for new FM's in San Diego. Honolulu
and Blackfoot, Idaho. Filed Aug. 7.

8 Grand Junction. Colo.—Marjorie Ann Pricc secks 107.9
mhz: 100 kw: HAAT: 1.029 fi. Address: Box 819, Palisade.
Colo. 81526-0819. Principal has no other broadcast inter-
ests. Filed July 12.

8 Fenwick Island. Del.—Barbara B. Benns secks 92.1
mhz; 3 kw; HAAT: 328 ft. Address: 168 Business Park Rd..
Virginia Beach, va. 23462. Principal has no other broadcast
interests. Filed July 12,

8  [Fenwick 1sland. Del.—Fenwick 1sland Broadcast Limit-
ed Partnership secks 92.1 mhz: 3 kw: HAAT: 328 fi. Ad-
dress: 10100 Ocean Highway. Ocean City, Md. 21842. Prin-
cipal is owned by Leonard P. Berger (80%) and Fenwick
Island Broadcast Corp. (20%) who have no other broadcast
interests. Filed July 12.

8 Fenwick Island, Decl.—Easiern Shore Broadcasting
Corp. sccks 92.1 mhz: 3 kw; HAAT. 328 fi. Address: Sea
Colony, Unit 702, Georgetowne House. Pennsylvania Ave...
Bethany. Del. 19930. Principal is owned by Howard and
Karcn Jatlow (40%), David and Jeanete Jatlow (40%) and
Michael Schwartz (20%) who have no other broadcast inter-
ests. Filed July 12.

s Fenwick Island., Del.—The Johns Hopkins Broadcasting
Foundation seeks 92.1 mhe: 3 kw: HAAT: 328 fi. Address:
34th and Charles Strects. Baltimore 21218, Principal is edu-
catjonal institution, Barbara J. Norris, president. Johns Hop-
kins University is licensee of noncommercial WIHU(FM)
Baltimore. Filed July 12.

8 Fenwick Island, Del.—Seashore Broadcasting Co. seeks
92.1 mhz; 3 kw; HAAT: 328 f1. Address: 205 St. Louis Ave.,
Ocean City. Md. 21842, Principal is owned by Louise L.
Gulyas and her daughter, Laura who have no other broadcast
interests. Filed July 12.

s Fenwick Island. Del.—Silver Rocket Broadcasting
secks 92.1 mhz: 3 kw: HAAT: 328 fi. Address: 2818 West
Glen Dr. #22, Falls Church, Va. 22046. Principal is ¢qually
owned by Suzanne E. Porter-Kuchay and Richard Pomeroy
Biby who have no other broadcast interests. Filed July 12.

s  Gulf Breeze, Fla.—Timothy L. and Lisa Chisholm seeks
95.3 mhz; 3 kw; HAAT: 328 fi. Address: 1080 Moores Mill
Rd.. N.W.. Atlanta 30327. Principals have no other broad-
cast interests. Filed July 12.

8 Gulf Breeze, Fla.—Gulf Breeze Broadcasting seeks
95.3 mhz: 3 kw; HAAT: 328 fi. Address:1158 Laguna Ln..
Gulf Breeze 32561. Principal is owned by Galen D. Castle-
bury Jr. (40%), Helen L. Houscknecht (40%) and Nadine M.
Meade (20%) who have no other broadcast interests. Filed
July 12.

® Marco, Fla.—Showcase Communications Inc. seeks
92.7 mhz: 3 kw; HAAT: 328 f1. Address: 301 N. Airpon
Rd.. Naples, Fla. 33942-3507. Principal is owned cqually
by Donald R. Walters, John V. Burns and Elizabeth Ayala.
Ayala has an interest in WZOR(AM) Immokalee. Fla. Filed
July 12.

8  Marco, Fla.—PN Radio Co. seeks 92.7 mhz: 3 kw. Ad-
dress: 157 W. 57th St. #902, New York 10019. Principal is
owned by Private Networks Radio Ine. (51%) and Broadcast
Data Corp. (49%). BDC is applicant for LPTV stations.
Filed July 12.

® Marco. Fla.—Caravelle Broadcast Group of Florida
secks 92.7 mhz; 3 kw: HAAT: 211 fi. Address: 1900 Inde-
pendence Center, Charlotte, N.C. 28246. Principal is owned
by Roger L. MacBride (50%). Howard L. Schrott (15%),
Robert E. Beacham (15%). Richmond G. Bernhardt 111
(15%) and Norman B. Schrott (5%). Caravelle also owns

WISP(AM)-WQDW(FM) Kinston, N.C., and WAIZ(AM)-
WQFX(FM) Gulfpon. Miss. Filed July 12.

& Marco. Fla.—Brenda R. Tanger secks 92.7 mhz; 3 kw:
HAAT: 282 1. Address: 35 Fox Lane, Newton Centre, Mass.
02159. Principal has interest in WTMI(FM) Miami and is
applicant for three other new FM's. Filed July 12.

8  Marco, Fla.—The Kravis Co. of Marco sceks 92.7 mhz:
3 kw: HAAT: 328 ft. Address: 8655 Baypine Rd. #108.
Jacksonville, Fla. 32216. Principal is owned by George R.
Kravis 11 (80%). Carl C. Smith and John D. Hunt (10%
cach) who have interests in KGTO(AM)-KRAV(FM) Tulsa:
WRXJ(AM)-WKTZ(FM) Jacksonville, Fla. Filed July 12.

& Marco, Fla.—Radio Marco Inc. secks 92.7 mhz: 3 kw:
HAAT: 164 ft. Address: 1837 Colland Dr. N.W., Atlanta
30318. Principal is owned by Katherine A. Schoff. John E.
Hoover and William R. Goodell (31% cach) and Martha B.
Dawson (7%) who have no other broadcast interests. Filed
July 12.

& Marco. Fla.—Rebecca Radio of Marco sccks 92.7 mhz;
3 kw; HAAT: 328 ft. Address: 3530 N.E. 25th Terrace. Fon
Lauderdale. Fla. 33308. Principal is owned by Rebecca Ann
Fulton (60%). Kathlcen D. Walker (30%) and Peter B. Ful-
ton (10%) who arc applicants for new FM in Blackfoot.
Idaho. Filed July 12.

& Marco. Fla.—Marco Radio Partnership seeks 92.7 mhz:
3 kw. Address: 22 N. Euclid St.. St. Louis 63108. Principal
is owned by Richard Goldstein and Brian F. Carr (40% each)
and Marsha Koch (20%) whe have no other broadceast inter-
ests. Filed July 12.

® Marco. Fla.—Marco Skywave seeks 92.7 mhz: 3 kw:
HAAT: 272 fi. Address: 3528 Leatherbury La. 46222. Prin-
cipal is owned by Kathy L. Hayes. who has no other broad-
cast interests. Filed July 12.

& Marco. Fla.—Suncoast Broadcasting sccks 92.7 mhz: 3
kw; HAAT: 220 fi. Address: 1234 Airpon Rd. #215. Destin,
Fla. 32541. Principal is owned by Kris H. Powell (80%) and
David Schoolficld and Kathleen Watson {10% each) who
have no other broadcast interests. Filed July 12.

® Marco. Fla.—Emcrald Sea Broadcasting sceks 92.7
mhz: 3 kw; HAAT: 328 1. Address: 1688 Mcllvaine Ct..
Marco 33937, Principal is owned equally by Fred M. and
Dorothy C. Wood who have no other broadeast interests.
Filed July 12.

& Marco. Fla.—Susan G. and William R. Gaston seek
92.7 mhz: 3 kw; HAAT: 328 fi. Address: Box 344, Marco
Island 33937-0344. Principals (wife and husband) have no
other broadcast intcrests. Filed July 12.

& Pon St. Joe. Fla.—Cathic R. Gilbrcath secks 93.5 mhz:
3 kw; HAAT: 300 fi. Address: 6766 Country Ficld. San
Antonio. Tex. 78240. Principal has no other broadcast inter-
ests. Filed July 12.

&  Atlanta—Sunshine Activities Group secks 92.7 mhz: 3
kw; HAAT: 328 fi. Address: 400 Coleny Square., Suite 1600,
Atlanta 30361. Principal is owned by David T. Jones (60%).
Charles Giddens (20%) and Paul Stone (20%). Giddens'
wifc has application for AM station in Watkinsville. Ga.,
and Stone has 20% interest in WAYX(AM)-WQCW(FM)
Waycross, Ga. Filed July 12.

& Van Buren. Ind.—Marion College sceks 99.3 mhz: 3
kw; HAAT: 328 fi. Address: Marion, Ind. 46952. Principal
is educational institution, Dr. James P. Hill, president. Filed
July 12.

& Kingman. Kan.—King Communications secks 99.3
mhz; 3 kw; HAAT: 328 fi. Address: 325 N. d4th. Arkansas.
City, Kan. Principal is owned equally by Michacl S. Morris.
announcer for KSCK(AM)-KWKS(FM) Arkansas City:
John W. Marquis. who has no other broadcast intcrests, and
Martin D. Heffner, engincer for KSNW-TV Wichita, Kan.
Filed July 12.

8  Salina, Kan.—Ruth Ann Wilburn secks 104.9 mhz: 1.7
kw; HAAT: 433 fi. Address: 200 Mockingbird Dr., South.
Altus, Okla. 73521. Principal has no other broadcast inter-
csts. Filed July 12.

& Salina. Kan.—Mary Ellen Domingos Holley seeks
104 .9 mhz: 3 kw; HAAT: 328 fi. Address: Route 5, Box 814,
Fort Smith, Ark. 72901. Principal is applicant for three FM
stations and on board of dircctors of licensec of KLCO(AM)-
KRZK(FM) Branson, Mo. Filed July 12.

&  Salina. Kan.—Cryer Productions seeks 104.9 mhz: 1.85
kw; HAAT: 420 fi. Address: 824 Merril, Salina 67401 . Prin-
cipal is owned by Tony McGraw (49%) and Adam A. Allard
(51%). who have no other broadcast interests. Filed July 12.
®  Salina, Kan.—R&D Communications secks 104.9 mhz;
3 kw; HAAT: 328 1. Address: 824 | St.. Fairbury. Neb.
68352. Principal is cqually owned by Ricky Lee Siebent who
also owns KGMT(AM)-KUTT(FM) Fairbury. Neb., and
Donald E. Nistl. who has no other broadcast interest. Filed
July 12.

®  Salina. Kan.—Claudia Waters seeks 104.9 mhz; 3 kw;
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HAAT: 328 ft. Address: 4705 Mercier, Topeka, Kan. 66609.
Principal also owns KEBQ(FM) Ardmorc, Okla. Filed July
12.

& Harbor Springs. Mich.—Patricia Ann Mason seeks
103.9 mhz. 3 kw, HAAT: 328 fi. Address: 105 Main St.. East
Tawas. Mich. 48730. Applicant is individual employed as
officer manager. traffic director and in sale with WIOS(AM)-
WKIC(FM) Tawas City, Mich. Her father. John Carroll Sr..
and brother. John Carroll Jr.. have interest in those stations.
Filed July 10.

8 Oxford. Miss.—Frank Wayne Jennings seeks 95.5 mhz,
3 kw, HAAT: 328 f1. Address: Route 6. 7 Dogwood Cove,
Gulfport, Miss. 39503. Applicant is individual employed as
account executive with WLOX(TV) Biloxi. Miss. Filed July
1.

& Harbor Springs. Mich.—Running Rhodes Inc. sceks
103.9 mhz; 690 w: HAAT: 682 ft. Address:4824 Lower
Shore Dr., Harbor Springs 49740. Principal is owned by
Howard Binkow (51%) and Joan Akers Chester (49%)., who
have no other broadcast interests. Filed July 12,

8 Hurlock, Md.—The Johns Hopkins Broadcasting Foun-
dation seeks 100.9 mhz: 3 kw; HAAT: 328 ft. Address: 34th
and Charles Sts., Baltimore 21218. Principal is nonprofit
corporation. Barbara J. Norris, president. Johns Hopkins
University is licensee of WJHU(FM) Baltimore. Filed July
12.

8 Hurlock. Md.—Muir Corp. seeks 100.9 mhz: 1.45 kw;
HAAT: 465 fi. Address: 306 Market St.. Cambridge. Md.
21613. Principal is owned equally by Herman J. Stevens and
Donald H. Holdt, who have no other broadcast interests.
Filed July 12.

8 Leland, Mich.—Yolanda M. Juarez Naismith secks 94.3
mhz; 2 kw; HAAT: 122 m. Address: 2612 E. Pinconning
Rd.. Pinconning. Mich. 48650. Principal also owns CP’s for
KKBK(AM) North Las Vegas and WWRM(AM) Sicrling
Heights. Mich. Her husband, Robert, owns WFXZ-FM Pin-
conning. Mich. Filed July 12.

8  [cland. Mich.—Edwards R. Hopple sccks 94.3 mhz: 3
kw, HAAT: 328 ft. Address; 5200 Standard St.. Bakersficld,
Calif. 93308. Principal also owns KWAC(A™ ') Bakersfield.
Calif, Filed July 12.

8  Leland, Mich.—Pyramid Communicat. s Ltd. sceks
94.3 mhz: 3 kw: HAAT: 329.6 ft. Address: 3846 Peabody
Dr.. Bloomfield Hills. Mich. 48013. Principal is owned by
Marilyn M. Wrenn (51%). her husband. Lewis (9%). and
Carl W. Hurlebaus (40%). 1t has no other broadeast interests.
Filed July 12.

8 Sault Ste. Marie, Mich.—Board of Control of Northern
Michigan University secks 98.3 mhz: 3 kw; HAAT: 321 f1.
Address: Nonhern Michigan University, Marguette. Mich.
49855, Principal is public educational institution and is li-
censee of WNMU-FM-TV Marquette. Filed July 12.

8 Sault St¢. Marie. Mich.—Stone Communications Inec.
sceks 98.3 mhz: 3 kw: HAAT: 328 fi. Address: Box 5055,
Petoskey. Mich. Principal is owned by Richard D. Stone who
is applicant for new FMs in Atlanta and Leland. both Michi-
gan. Filed July 12.

®  Sault Ste. Mari¢, Mich.—Central Michigan University
sceks 98.3 mhz: 3 kw: HAAT: 170 fi. Address: Public Broad-
casting Center. 3965 E. Broomficld. Mt. Pleasant. Mich.
48859. Principal is cducational institution. Raymond La-
Bounty. chairman. It also is licensee of three FM and four
TV siations. Filed July [2.

&  Sault Ste. Marie. Mich.—Twin City Broadcasting Inc.
secks 98.3 mhz: 3 kw: HAAT: 328 fi. Address: 2407 Ma-
kinac Trail, St. Ignace, Mich. 49871. Principal is owned by
Gail Corbicre (77%) and Tim Ahlbom (23%). who has no
other broadcast interests. Filed luly 12,

8 Dcer River, Minn.—Evangelistic Alaska Missionary
Fellowship seeks 105.5 mhz; 3 kw: HAAT: 300 ft. Address:
Box 0. Mission Road, North Pole, Alaska 99705. Principal
is religious foundation. Donald L. Nelson. Fellowship also
owns KINP-AM-FM-TV North Pole and is applicant for
new FM. Filed July 12.

8 Bruce. Miss.—Kerry W. Hill sccks 94.5 mhz: 3 kw:
HAAT: 328 ft. Address: 107 Spring St.. Ripley. Miss.
38663. Principal has interest in WTXI(FM) Ripley, Miss.
Filed July 12.

& Oxford. Miss.—McDowell Broadcasting Co. secks
95.5 mhz: 2 kw; HAAT: 401 fi. Address: 104 St. Andrews
Rd., 38655. Principal is owned by Linda J. McDowell, who
has no other broadcast interests. Filed July 12.

& Oxford. Miss.—Knight Broadcasting Co. seeks 95.5
mhz; 3 kw; HAAT: 311 f1. Address: Route 5, Lot 3, Wallace
Creek, Jacksonville, N.C. 28540. Principal is owned by
Cora P. Knight. who has no other broadcast interests. Filed
July 12.

& Oxford, Miss.—Mississippi Broadcasters secks 95.5
mhz; 2 kw: HAAT: 401 fi. Address: 1403 Highland Circle,



Amory, Miss. 38821. Principal is owned by Brenda B.
Toney and her husband. Ray, who owns WZBR(AM) Amory,
Miss. Filed July 12.

8 Oxford, Miss.—Maithew D. Wiggins seeks 95.5 mhz; 3
kw; HAAT: 328 ft. Address: 102 W. Leake St., Clinton,
Miss. 39056. Principal owns WYAI(AM} Ridgeland, and
WZXQ(FM) Gluckstadt, both Mississippi. He is also app.
for new TV's in Springfield and Orlando, Fla. Filed July 12,

8 Oxford, Miss.—McDowell Broadcasting seeks 104.5
mhz; 2 kw; HAAT: 401 fi. Address: 104 Saint Andrews Rd.,
Oxford 38655. Principal is owned by Linda J. McDowell
who has no other broadcast interests. Filed July 12.

® Oxford, Miss.—Lafayette County Broadcasting Corp.
seeks 95.5 mhz; 3 kw; HAAT: 328 ft. Address: 2897 Old
Taylor Rd., 38655. Principal is owned by Leona Starks (50%
voting stock) and Melvin E. Chrestman (50% voting, 100%
nonvoting stock). It has no other broadcast interests. Filed
July 12.

8 Oxford, Miss.—April Wortham seeks 95.5 mhz; 1.75
kw; HAAT: 402 ft. Address: Apt. 12, Orleans 38655, Princi-
pal is news director for WKLJ(FM) Oxford. Filed July 12.

® Clinton, Mo.—Bott Communications Inc. seeks 96.1
mhz; 100 kw; HAAT: 954 ft. Address: 10841 E. 28th St.,
Independence, Mo. Principal is owned by Richard P. Bott Sr.
and Sherley E. Bott (husband and wife) and son, Richard P.
Bou 11, who have no other broadcast interests. Filed July 12.

8 Clinton, Mo.—Virginia L. and Frederic O. Fruits seek
96.1 mhz; 100 kw; HAAT: 984 ft. Address: 14309 Locust
St.. Olathe, Kan. 66062. Principals (wife and husband) are
applicants for three other new FM’s.

8 Leland, Mich.—Back Page Broadcasting Inc. secks
94.3 mhz; 3 kw; HAAT: 328 fi. Address: 24445 Old Or-
chard, Novi, Mich. 4B050. Principal is owned by Mary A.
Monkicwicz (60%). and her husband, Steven (40%). Steven
is news director at WLLZ-FM Detroit. Filed July 9.

® Clinton, Mo.—B&F Broadcasting Inc. secks 96.1 mhz;
100 kw; HA AT: 489 fi. Address: 504 E. Allen, Clinton, Mo.
64735. Principal is owned by Niccole Blank (40%). Carlence
Frederick (40%), John M. Blank (10%) and F. Kevin Freder-
ick (10%). who have no other broadcast interests. Filed July
12.

8  Clinton, Mo.—Progressive Media Inc. seeks 96. 1 mhz;
100 kw; HAAT: 1,100 ft. Address: 5508 S. Lewis Ave.,
Tulsa, Okla. 74105. Principal is owned equally by Cynthia
C. Pittman, Ronald M. Pittman, Gayle H. Worden and Den-
nis L. Worden who have no other broadcast interests. Filed
July 12.

8 Clinton, Mo.—Lucile Faye Stevens seeks 96,1 mhz; 100
kw. Address: 724 Dogwood Dr.. Long Beach, Miss. 39560.
Principal has no other broadcast interest. Filed July 12.

8 Clinton, Mo.—CAL Broadcasting Inc. seeks 96.1 mhz;
100 kw; HAAT: 1,003 ft. Address: 2201 North Antioch Rd.,
Clinton 64735. Principal is owned by Cheryl Lockton
(79%). Beverly Hansen (5%) and eight others with 2% each.
Lockeon's husband. James. is 91% owner of KDKD(AM)-
KDKD(FM) Clinton. Filed July 12.

8 Desoto. Mo.—Radio Desoto seeks 100.1 mhz; 2 kw;
HAAT: 400 ft. Address: 10 Hickory Hills, Rt. 6, Desoto,
Mo. 63020. Principal is owned by Judy A. Cole who owns
25% of KHAD(AM) Desoto. Filed July 12.

8 Macon. Mo.—Holden Enterprises seeks 99.9 mhz; 3
kw:, HAAT: 281 fi. Address: 312 Country Club Dr., Jackson-
ville. N.C. 28540. Principal is owned by Jayne Holden, who
has no other broadcast interests. Filed July 12.

® Billings. Mont.—Franklin Broadcasting seeks 94.1
mhz; 100 kw; HAAT: 1,272 ft. Address: 237 Western Blvd.,
Jacksonville, N.C. 28540. Principal is owned by Charles E.
Franklin who also has interests in WJIK(AM) Camp Lejune
and WETC(AM) Wendell-Zebulon, both North Carolina,
and is applicant for nine other FM’s. Filed July 12.

® Caldwell, Ohio— Thomas Joseph Wagner Jr. secks
104.9 mhz: 3 kw. HAAT: 1,000 ft. Address: 940 Harvey Dr.,
Marion. Ohio 43302. Principal has no other broadcast inter-
ests. Filed July 12.

8 Millersburg, Ohio—McKinley Communications secks
95.3 mhz. 3 kw. HAAT: 328 ft. Address: 315 Highland
Drive, Edgewater. Md. 21037. Applicant is owned equally
by Sarah E. McKinley. general partner. and her brother, John
M. McKinley, limited partner. John McKinley has interest in
CP for new FM at Fredericktown. Ohio. and is consulting
engineer to seven Ohio stations. Filed Aug. 13.

8 Bend. Ore.—Clearwater Broadcasting Co. seeks 98.3
mhz: 800 w; HAAT: 570 ft. Address: 653 Palmetto Dr.,
Eagle. 1daho 83616. Principal is owned by Gloria D. Ditt-
man (60%) and LeRoy W. Dittman (40%). LeRoy is genreal
manager of KIDO(AM)-KLTB(FM) Boise. Idaho. Filed
July 12.

8 Bend, Ore.—Kitsap Communications Corp. seeks 98.3
mhz; 3 kw; HAAT: 300 ft. Address: Box 9010, Portland,

Ore. 97202-9010. Principal is owned by Carol J. Brandt
(60%) and Gary R. Holzschuh (40%) who have no other
broadcast interests. Filed July 12.

®  Bend, Ore.—Louise Alda McCourtney seeks 98.3 mhz;
950 w; HAAT: 573 fi. Address: Rt. I, Box 273, Powell
Burtte, Ore. 97753. Principal has no other broadcast inter-
ests, Filed July 12.

8 Bend, Ore.—Richard L. Oberdorfer seeks 98.3 mhz;
871 w; HAAT: 613 ft. Address: 20824 King Hezekiah Way,
Bend. Principal has no other broadcast interests. Filed July
12,

8 Bend, Ore.—Suzanne Marie McLain sesks 98.3 mhz;
950 w; HAAT: 573 ft. Address: 900 S.E. Polaris, Bend
97702. Principal has no other broadcast interests. Filed July
12.

8 LaGrande, Ore.—LXI Corp. seeks 100.1 mhz; 3 kw;
HAAT: -678 ft. Address: 402 Washington Ave., La Grande
97850. Principal is owned equally by Ronald D. Gilbert,
Leonard A. Hermans and Mark W. Masterson, who have no
other broadcast interests. Filed July 12.

8 LaGrande, Ore.—A.J.T. Broadcasting Services seeks
100.1 mhz; 3 kw; HAAT: -187 ft. Address: 1605 Madison
Ave., LaGrande 97850. Principal is owned by David O.
Baum (70%) and Arthur J. Trice (30%), who have no other
broadcast interests. Filed July 12.

8 [aGrande, Ore.—Blue Mountain Broadcasting Co.
seeks 100.1 mhz; 3 kw; HAAT: -558 ft. Address: 3392 Mel-
rose Rd., Roseburg, Ore. 97470. Principal is owned by
William G. Williamson (60%)} and his sister, Linda J.
McCormick (40%), who are applicants for three new FM
stations. Filed July 12.

8 Abilene, Tex.—Clayton Creekmore seeks 106.3 mhz; 3
kw; HAAT: 328 ft. Address: 601 Napa Valley Rd. #1011,
Little Rock, Ark. 72211. Principal is engineer at KARN
(AM)-KKYK(FM) Little Rock with no broadcast interests.
Filed July 12.

B Abilene, Tex.—Atkins Broadcasting seeks 106.3 mhz; 3
kw; HAAT: 112 ft. Address: 7146 Bayberry, Dallas. Princi-
pal is applicant for new stations in Plainview and Amarillo,
both Texas, and Lawton, Okla. Filed July 12.

8 Abilene, Tex.—Brocom Corp. seeks 106.3 mhz; 3 kw;
HAAT: 328 fi. Address: 449 Northway, Abilene 79601. Prin-
cipal is owned equally by Claudie C. Royals and Conrad
Coleman. Coleman is assistant news director of KOSA-TV
Odessa, Tex. Both have no other broadcast interests. Filed
July 12.

8 Abilene, Tex.—Saybro Communications Inc. seeks
106.3 mhz; 3 kw; HAAT: 251 ft. Address: 2400 Arrowhead,
Abilene 79606. Principal is owned equally by James F and
Frank Sayre, who have no other broadcast interests. Filed
July 12.

B Abilene, Tex.—Crescendo Broadcasting Inc. seeks
106.3 mhz; 3 kw; HAAT: 201 ft. Address: 704 Havenwood
La., South, Fort Worth 76112. Principal is owned by Stuart
Hepbum (21.18%), Lee Goodman (21.18%), Cliff Overcash
(21.18%), Lloyd Weaver (10.59%), Dwaine Tidwell
(10.59%) and three others with 5.084% each. Crescendo
also owns WATV(AM) Birmingham, Ala. Filed July 12.

B Abilene, Tex.—West Texas Radio Broadcasting Inc.
seeks 106.3 mhz; 3 kw; HAAT: 328 ft. Address: 402 Cy-
press, Suite 710, Abilene 79604. Principal is owned by Lynn
Barnett (50%), James D. Tittle (25%) and W.P. Wright Jr.
(25%) who have no other broadcast interests. Filed July 12.

® Dimmitt, Tex.—Ken Braddick seeks 95.9 mhz; 3 kw;
HAAT: 205 ft. Address: 54 Bonnell St., Flemington, N.J.
08822. Principal has no other broadcast interests. Filed July
12.

®  Eastland, Tex.—Breckenridge Broadcasting seeks 97.7
mhz; 3 kw; HAAT: 203 ft. Address: Route 3, Box 14, Breck-
enridge, Tex. 76024. Principal is owned by Owen D. Wood-
ward (66%3%) and J. David Bulllion (334%%) who alsc own
KEGG(AM) Daingerfield, KROO(FM) Breckenridge and
KEAS(AM) Eastland, all Texas, and KTAT{AM)-KYBE
(FM) Frederick, Okla. It has also bought, subject to FCC
approval, KILE(AM) Galveston, Tex. Filed July 2.

®  Eastland, Tex.—Susan Lee Saunders seeks 97.7 mhz; 3
kw; HAAT: 249 ft. Address: Box 2504, Ogden, Utah 84404.
Principal has no other broadcast interests. Filed July 12.

8 Kerrville, Tex.—Webb Communications seeks 92.1
mhz; 3 kw; HAAT: 380 fi. Address: 1560 Monte Carlo
Coun, Memitt Island, Fla. 32952. Principal is owned by
Robenrt G. and Karen M. Webb, husband and wife, who have
applications for three new FM’s. Filed July 12.

®  Kerrville, Tex.—Hill Country Broadcasting Ltd. seeks
92.1 mhz; 3 kw; HAAT: 327.8 ft. Address: 1110 Crowley
Rd., Arlington, Tex. 76012. Principal is principally owned
by Juan Paredes, who has no other broadcast interests. Filed
July 12.

8  Kerrville. Tex.—Hill Country Broadcasting Ltd. seeks
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92.1 mhz; 3 kw; HAAT: 328 ft. Address: 711 Mockingbird
La., 78028. Principal is equally owned by Carlos A. Guerra;
William Rector, Larry H. Adams and Rector’s wife, Lyndia.
Rector has interest in KCLW(AM) Hamilton, Tex. Filed July
12.

8 Kerville, Tex.—Kerr County Broadcasters seeks 92.1
mhz; 3 kw; HAAT: 328 ft. Address: 801 Leland P1., 78028.
Principal is owned by Virginia Neely (20% gen. pant.) and
W. Jay Harpole (80% lid. part.). Harpole has interest in
KCNY(AM) San Marcos, Tex., and KVOU(AM)-
KYUF(FM) Uvalde, Tex. Filed July 12.

8 Kerville, Tex. —G&C Minority Telecommunications
Inc. seeks 92.1 mhz; 3 kw; HAAT: 326.3 ft. Address: 10487
Cross Creek Terrace, San Diego, Calif. 92131. Principal is
owned by Beatrice Gonzales (51% ownership, 100% voting
stock) and Mateo Camarillo (49%). Camarillo has interest in
new AM in San Diego, app.’s for new FM in Kerman,
Calif., and Kerville, Tex., and is app. for LPTV in San
Diego. Filed July 12.

®  Kerrville, Tex.—Kerrville Radio seeks 92.1 mhz; 3 kw;
HAAT: 326 ft. Address: 6907 Capitol of Texas Highway,
Austin, Tex. 78731. Principal is owned by Paul R. Ameola
(10% gen. part.), Richard H. Clester (10%) and Desidio
Enterprises Inc. (80% Itd. pant.). Desidio is owned by Chuck
Chick, his brother, Dick Chick, and John E. Athey. Itis app.
for 12 LPTV's. Filed July 12.

8 Kerrville, Tex.—Tiner Broadcasting Co. seeks 92.1
mhz; 3 kw; HAAT: 328 ft. Address: 210 West Main, Kenedy,
Tex. 78119. Principal is equally owned by Kenneth Tiner
and his son, Richard. It also owns KRSS(AM) Spokane,
Wash., and KTNR-FM Kenedy, Tex. Filed July 12.

8  Kerrville, Tex.—Independence Broadcasting Co. seeks
92.1 mhz; 3 kw; HAAT: 328 ft. Address: 3613 North Main
St., Victoria, Tex. 77901. Principal is principally owned by
Wendell Mayes. It owns KCRS(AM)-KWMIJ(FM) Midland,
KSNY-AM-FM Snyder and KAMG(AM)-KVIC(FM) Vic-
toria, all Texas. Filed July 12.

8 Kerrville, Tex.—Robent G. Kerrigan seeks 92.1 mhz; 3
kw; HAAT: 328 ft. Address: PO. Box 12009, Pensacola,
Fla. 32589. Principal is equally owned by Kerrigan and
George W. Estess. It has no other broadcast interests. Filed
July 12.

8 Kerville, Tex.—Guadalupe Communications Inc. seeks
92.1 mhz; 3 kw; HAAT: 300 ft. Address: 529 Fairway Ct.,
78028. Principal is owned by Helen A. Spencer and Anna
Blake Whitlock. It has no other broadcast interests. Filed
July 12.

8 Kerrville, Tex.—Ken Braddick seeks 92.1 mhz; 3 kw;
HAAT: 228 fi. Addsess: P.O. Box, Asheville, N.C. 28802.
Principal is also app. for three new FM’s. Filed July 12.

® South Padre Island, Tex.—Betty Howell seeks 92.7
mhz; 3 kw;, HAAT: 201 ft. Address: 2500 City West Blvd.,
Houston 77042, Principal has no other broadcast interests.
Filed July 12.

8 South Padre Island, Tex.—Rio Bravo Lid. seeks 95.3
mhz; 2.51 kw; HAAT: 326.5 ft. Address: 2100 Padre Blvd.,
South Padre Island, Tex. 78597. Principal is owned by Maria
De Los Santos De La Garza Helmke (11%) and Horizon
Broadcasting limited partnership (89%) who have no other
broadcast interests. Filed July 12.

®  South Padre Island, Tex.—Island Radio of Texas seeks
92.7 mhz; 2.52 kw; HAAT: 358 ft. Address: 318 E. Tarnava,
Port Isabel, Tex. 78578. Principal is owned by Olga M. Vega
(10%) and Oliver S. Heard Sr. (%0%). Heard has interests in
applicants for LPTV stations. Filed July 12.

8 South Padre Island, Tex.—Star Signal Corp. seeks 92.7
mhz; 3 kw; HAAT: 297 ft. Address: 175 North Franklin,
Chicago 60606. Principal is owned equally by Melvyn J.
Goodman, Philip D. Gocdman, Robert E. Neiman, Michael
P. Richer and Neal P. Robinson who have no other broadcast
interests. Filed July 12,

% South Padre Island, Tex.—Susan Lundborg secks 95.3
mhz; 3 kw; HAAT: 143 ft. Address: Suess Path, Quogue,
N.Y. 11959. Principal is applicant for other new FM’s. Filed
July 12.

®  South Padre Island, Tex.—Ray G. Gutierrez secks 92.7
mhz; 3 kw; HAAT: 328 ft. Address: 1207 W. Hopkins St.,
San Marcos, Tex. 78666. Principal has no other broadcast
interests. Filed July 12.

8 South Padre Island, Tex.—El Padre Communications
seeks 92.7 mhz; 3 kw; HAAT: 305 ft. Address: 1000 S. Padre
Blvd., South Padre Island 78597. Principal is owned by
Lauryn Gayle White and Anna Whitlock who have no other
broadcast interests. Filed July 12.

®  South Padre Island, Tex.—Hughes Padre Island Broad-
casting seeks 92.7 mhz; 2 kw; HAAT: 400 ft. Address: Box
2921, South Padre Istand 78597. Principal is owned by Lo-
retta L. Hughes (75%) and Bruce G. Hughes (25%) who
have no other broadcast interests. Filed July 12.



8  South Padre Island. Tex.—Island Broadcasting seeks
92.7 mhz; 3 kw; HAAT 328 ft. Address: 407 E. Vine,
McAllen, Tex. 78501. Principal is owned by Rodrigo Santa
Ana 111 who has no other broadcast interests. Filed July 12.

®  South Padre lsland, Tex.—South Padre FM Group secks
95.3 mhz; 3 kw; HAAT: 328 ft. Address: 518 2d St., S.E.
#1, Washington 20003. Principal is owned by R. Laurence
Macon, Lucila Pena (6%) and Thelma Elizalde (4%). Macon
has a 16.5% interest in applicant for new TV and is stock-
holder of Clear Channel Communications Corp., licensee of
three AM’s and four FM’s. Clear Channel is parent of Broad
Street Communications., licensee of three AM’s, two FM's
and CP for LPTV station and applicant for 10 new LPTV's.
Filed July 12.

8 South Padre Island, Tex.—Texas Media Group seeks
95.3 mhz; 3 kw; HAAT: 328 ft. Address: 2117 Leopard St.,
Corpus Christi, Tex. 78469. Principal is owned by Amold
Malkan who has interests in KEYS(AM)-KZFM(FM) Cor-
pus Christi and WYMJ(FM) Beaver Creek, Ohio. Filed July
12.

8 South Padre Island, Tex.—Sherry V. and James R.
Bricker seck 95.3 mhz; 3 kw; HAAT: 328 ft. Address: 825
Sparts St., West Lafayette, Ind. 47906. Principals are appli-
cants for new FM in Brigham City, Utah. Filed July 12.

®  South Padre Island, Tex.—Nina Jean Rubinsky sceks
92.7 mhz; 3 kw; HAAT: 328 fi. Address: 10802 Stone Can-
yon Rd., Dallas 75230. Principal has no other broadcast
interests. Filed July 12.

®  South Padre Island, Tex.—Michele Sanchez seeks 92.7
mhz; 3 kw. Address: 100 N. Expressway B3, Brownsville,
Tex. 78520. Principal has no other broadcast interests. Filed
July 12.

8 South Padre Island, Tex.—R&C Minority Telecommuni-
cate Inc. sceks 92.7 mhz; 3 kw; HAAT: 212 ft. Address:
2011 Marcella St., Laredo, Tex. 78040. Principal is owned
by Cleotilde Rangel (51%) and Mateo R. Camarillo. Camar-
illo has interest in new AM in San Diego., has interest in
app.'s for new FM in Kerman, Calif., and Kerville, Tex.,
and is app. for LPTV in San Diego. Filed July 12.

8 South Padre Island, Tex.—Tony A. Cranford seeks 95.3
mhz; 3 kw; HAAT: 328 f1. Address: 100 Fisher Dr., Trinidad,
Colo. 81082. Principal also owns KRCT-AM-FM Trinidad,
Colo., and KKBB(FM) Aurora, Neb. Filed July 12.

8  South Padre Island, Tex.—Spanish Aural Services Co.
seeks 92.7 mhz; 3 kw; HAAT: 85 fi. Address: 839 Timber
Cove Dr.. Seabrook, Tex. 77586. Principal is owned by Roy
Henderson, who also owns KYND{AM) Seabrook, Tex. and
is app. for seven new FM's. Filed July §2.

8 South Padre Island, Tex.—Robert G. Kerrigan secks
92.7 mhz; 3 kw; HAAT: 212 fi. Address: P.O. Box 12009,
Pensacola, Fla. 32589. Principal is equally owned by Kerri-
gan and George W. Estess. It has no other broadcast inter-
ests. Filed July 12,

8 Stephenville, Tex.—Cross Timbers Broadcasters seeks
98.3 mhz; 1 kw; HAAT: 475 ft. Address: Route |, Box
175A, 76401. Principal is owned by Billie L. Martin (40%
gen. part.), Donita S. Jones (40% gen. part.) and Lynne
Schaeffer (20% Iid. part.). It has no other broadcast inter-
ests. Filed July 12.

B8 Siephenville, Tex.—Michelle Anderton secks 98.3 mhz;
2.05 kw; HAAT: 392 ft. Address: 1612 Harvard Ave., Salt
Lake City 84105. Principal is app. for five new FM's. Filed
July 12,

B Stephenville, Tex.—Breckenridge Broadcasting Co.
seeks 98.3 mhz; 3 kw; HAAT: 327 ft. Address: Route 3, Box
14, Breckenridge, Tex. 76024. Principal is owned by Owen
Woodward and David Bullion. It is Breckenridge, Tex.-
based station group of four AM’s and two FM’s. Filed July
12.

8  Brian Head, Utah—Brian Head Broadcasting Co. seeks
98.1 mhz; 52.5 kw; HAAT: 2,561 fi. Address: Principal is
owned equally by Pamela J. Johnston and Jeffrey G. John-
ston, who are in process of acquiring interest in cable TV
system in Brian Head. Filed July 12.

8 Brigham City, Utah—Patricia Ann Sauro secks 100.7
mhz: 100 kw; HAAT: 1,343 fi. Address: 3033 N. 37th St.
#11, Phoenix 85018. Principal is applicant for three new
FM’s. Filed July 12.

8  Brigham City, Utah—PN Radio Co. seeks 100.7 mhz;
100 kw. Address: 157 W. 57th S1. #902, New York 10019.
Principal is owned by Broadcast Data Corp. (49%) and Pri-
vate Networks Radio Inc. (51%) and is applicam for low-
power television stations. Filed July 12.

8 Brigham City. Utah—Susan Lundborg seeks 100.7 mhz;
100 kw; HAAT: 1,343 fi. Address: Suespath, Quogue, N.Y.
11959. Principal has no other broadcast interests. Filed July
12.

8 Brigham City, Utah—Mid-America Gospel Radio Net-
work Inc. secks 100.7 mhz; 100 kw; HAAT: 1,968 fi. Ad-

dress: One Parkside Plaza, 1430 Olive St., St. Louis 63103,
Principal is owned by Harold S. Schwartz & Associates as
trustees with Harold S. Schwartz, president. Mid-America is
licensee or permittee of seven radio stations. Schwartz &
Associates is licensee of FM translator and is applicant for
nine new FM’s. Filed July 12.

®  Chnstiansted, V.[.—Sunshine-Eagle Broadcasting seeks
94.3 mhz; 3 kw; HAAT: BR6 fi. Address: 200 W. Frontier.
Suite 1, Ayson, Ariz. 85547. Principal is owned equally by
L.D. Herlov and C.R. Crisler. Crisler has interests in
KXJJAM) Clifton. Anz., KXKK(FM) Lordsburg, N.M.,
and in applications for four new FM stations. Filed July 12.

®  Christiansted, V..—Franklin D. Graham secks 94.3
mhz; 180 w; HAAT: 1,298 ft. Address: 301 Guinea Rd.,
Stamford, Conn. 06903. Principal is also applicant for new
FM and LPTV stations. Filed July 2.

m  Christiansted, V.I.—Flambouyant Limited Partnership
seeks 94.3 mhz: 3 kw; HAAT: 1,077 ft. Address: Box 3346,
Christiansted 00820. Principal is owned by George Gran-
ville O'Reilly (33.33%). Randall N. James (33.33%), Rob-
ert E. Miller (16.66%) and Annc Susan Miller (16.66%).
O'Reilly is announcer at WSTX(AM) Christiansted. Miller
is general manager of WSTX-AM-FM Christiansied and is
applicant for new FM. Filed July 12.

®  Christiansted, V.1.—S1. Croix Wireless Co. secks 94.3
mhz; 3 kw; HAAT: 732 ft. Address: Box 24, Sugarloaf
Shores, Fla. 33044-0024. Principal is owned by John T.
Galanses (80%). Betsy Ann Abreu Vasquez de Lopez (10%)
and Paul L. Crogan (10%). Galanses has interests in
WFKZ(FM) Plantation Key, Fla.. and in applications for
three new FM's. Crogan has interest in application for new
FM. Filed July 12.

8 Christiansted, V.I.—Bantam Broadcasting Co. seeks
94.3 mhz; 3 kw; HAAT: 959 ft. Address: #4 Estate Belle-
vue, Box 875, Charlotte Amalie, V.1. 0080%. Principal is
owned by Mariamne English-King who has no other broad-
cast interests. Filed July 12.

8 Christiansted, V..—Crucian Communications Co.
seeks 94.3 mhz; 3 kw; HAAT 767 ft. Address: Box 164,
Kingshill, V.1. 00850. Principal is owned equally by StaciJ.
Williams, Janis D. Rames and Maribel Okiye who have no
other broadcast interests. Filed July 12.

®  Christiansted, V..—Kareem Abdulghani seeks 94.3
mhz; 3 kw; HAAT: 544 fi. Address: No. 10, Mount Pleasant
East, Christiansted 00820. Principal has no other broadcast
interests. Filed July 12.

8 Appomartox, Ya.—Maranatha Broadcasting Co. seeks
102.7 mhz; 50 kw; HAAT: 492 fi. Address: East Rock Rd.,
Allentown, Pa. 18103. Principal is owned by Richard C.
Dean (92%) and David G. Hinson (8%) and also owns
WFMZ-FM-TV Allentown and is applicant for four other
new FM's. Filed July 12.

® Appomattox, Va.—Susan H. Kincannon seeks 102.7
mhz; 50 kw; HAAT: 492 fi. Address: Route 9, Box 137,
Charlotesville, Va. 22901. Principal has no other broadcest
interests. Filed July 12.

8  Appomattox, Va.—Home Town Broadcasting seeks
102.7 mhz; 50 kw; HAAT: 492 fi. Address: Route 322,
Appomattox 24522. Principal is owned equally by Margret
P. Harris, Ora Scruggs McCoy and Phyllis B. Giles. Giles
owns 51% of WTTX-AM-FM Appomattox. Filed July 12.

8 Appomatiox, Va.—Appomattox Broadcasting Co. secks
102.7 mhz; 50 kw; HAAT: 492 f1. Address: 207 W. Jeffer-
son, Bloomington, Ill. 61701. Principal is owned by James
Az. Pounds who has no other broadcast interests. Filed July
12.

8  Appomattox, Va.—Appomattox Radio Partners secks
102.7 mhz; 50 kw; HAAT: 489 fr. Address: Principal is
owned by Phillip Daniel (75%) and Judy Smith (25%) who
have no other broadcast interests. Filed July 12.

8 Appomattox, Va.—Lovie McAuslan seeks 102.7 mhz;
50 kw; HAAT: 492 fi. Address: 9311 Raintree Rd., Burke,
Va. 220135. Principal has no other broadcast intcrests. Filed
July 12.

8  Appomattox, Va.—J. Scott Broadcasting secks 102.7
mhz; 50 kw; HAAT: 520 fi. Address: 305 McConnville Rd.,
Lynchburg, Va. 24502. Principal is owned by Janelle Pooser
Scott who has no other broadcast interests. Filed July 12.

8 Appomattox, Va.—Elaine C. Eicher seeks 102.7 mhz:
50 kw. Address: 4506 Verplanck Pl., N.W., Washington
20016. Principal has no other broadcast interests. Filed July
12.

B Grandview, Wash.—Lower Valley Communications
seeks 100.9 mhz, 3 kw, HAAT: minus 22 meters. Address:
703 Nonh Tweedi, Kennewick, Wash. 99336. App. is
owned equally by Richard L. Bichler and Jeffrey L. Place,
who have no other broadcast interests. Filed July 12.

8 Grandview, Wash.—Prosser Grandview Broadcasters
Inc. seeks 100.9 mhz: 3 kw; HAAT: -91 ft. Address: Be-
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tween Prosser and Grandview on County Road #12. Princi-
pal is owned by Sidney Roach (33.56%). Judith R. Roach
(32.24%), Naomi M. Burghardt (32.24%) and two others
with less than 2% each. Prosser is also licensee of KARY
(AM) Prosser, Wash. Filed July 12.

® Walla Walla, Wash.—Blanche Marie Hodgins secks
100.9 mhz: 3 kw; HAAT: 43 ft. Address: Route 2, Box 130,
Milton Freewater, Ore. 97862. Principal has no other broad-
cast interests. Filed July 12.

®  Buckhannon, W.Va.—Moutainaire Broadcasting Corp.
seeks 101.3 mhz; 50 kw; HAAT: 492 ft. Address: Route 1,
Box 267, Jane Lew, W.Va. 26378. Principal is owned equal-
ly by Emmagene W. Gaston, Yvonne Blake and Amelia B.
Callaway who have no other broadcast interests. Filed July
12

®m  Buckhannon, W.Va.—Elaine C. Eicher seeks 101.3
mhz; 11.72 kw; HAAT: 990.9 ft. Address: 4506 Verplanck
Pl., N.W., Washington 20016. Principal has no other broad-
cast interests. Filed July 12.

® Buckhannon, W.Va,—Reed Broadcasting seeks 101.3
mhz; 50 kw; HAAT: 492 fi. Address: 23 W. Main St., Buck-
hannon, W.Va. 26201. Principals is owned by Laura W.
(55%) and Tervy D. Reed (45%). wife and husband. They
also have interest in WAUC(AM) Wauchula, Fla. Filed July
12.

8 Buckhannon, W.Va.—Black Media Communications
seeks 101.3 mhz; 50 kw; HAAT: 478 ft. 'Address: 103 Sierra
Pl., Jacksonville, N.C. 28540. Principal is owned by Priscil-
la M. Fuller who has no other broadcast interest. Filed July
12

8 Vienna, W.Va.—Radio Vienna seeks 100.1 mhz; 3 kw;
HAAT: 329 fi. Address: 2711 Highway 62, Jeffersonville,
Ind. 47131. Principal is owned by Mary L. Smith, who has
interest in LPTV in Jeffersonville, Ind., and is app. for five
new FM’s. Filed July 12.

8  Vienna, W.Va.—Lower Ohio Valley Educational Corp.
seeks 100.1 mhz; 3 kw; HAAT: 328 ft. Address: Box 473,
Belpre, Ohio 45714. Principal is educational institution, An-
thony L. Atkinson, president. Filed July 12.

® Jackson, Wyo.—KOVA Communications seeks 95.7
mhz; 100 kw; HAAT: 985 ft. Address: 538 Collegeview
Park, Columbus, Neb. 68601. Principal is principally owned
by Stanley Tafoya, who also owns KISK{(AM)-KLIR(FM)
Columbus, Neb. Filed July 12.

® Jackson, Wyo.—Archie Givens seeks 95.7 mhz; 100
kw; HAAT: 984 f1. Address: 625 E. 16th St., Minneapolis,
Minn. 55404. Principal has no other broadcast inferesis.
Filed July 12.

8 Jackson, Wyo.—Teton Broadcasting seeks 95.7 mhz;
100 kw; HAAT: 322 m. Address: 475 N. Cache St., 83001.
Principal is owned by Deborah Blair (10% gen. part.) and
limited partners, Sherry Farbo, D. Thomas McKinnon and
Glenda Remington. It has no other broadcast inerests. Filed
July 12.

8 Jackson. Wyo.—Ken Braddick se¢ks 95.7 mhz; 100 kw;
HAAT: 1,271 fi. Address: Field July 12.

8 Jackson, Wyo.—David R. Nicholas and Joseph M. Rus-
sin seek 95.7 mhz; 100 kw; HAAT: 344 ft. Address: 409 S.
4th, Laramie, Wyo. 82070. Principals also own KOJO
(AM)-KRQU-FM Laramie, Wyo. Filed July 12.

8 Jackson, Wyo.—Jackson Skywave seeks 95.7 mhz; 100
kw; HAAT: 336 m. Address: 175 N. Glenwood, Jackson,
Wyo. 83001. Applicant is principally owned by Lawrence
Wendell Brown. Filed July 12.

®  Jackson, Wyo.—Echonet Corp. secks 95.7 mhz; 100
kw; HAAT: 984 .4 ft. Address: 1925 W. Dartmouth, Engle-
wood, Colo. 80110. Principal is equally owned by Candy M.
Ergen. her husband, Charles. and Tom Orloff. It owns
LPTV in Nacogdoches, Tex., and is app. for over 100
LPTVs. Filed July 12.

® Jackson, Wyo.—Beacon Broadcasting Inc. seeks 95.7
mhz: 100 kw: HAAT: 987 fi. Address: P.O. Box 7008, Co-
lumbus, Ga. 31908. Principal is owned by William Kitchen,
who also owns KBQN(AM) Pago Pago. American Samoa
and WOCD-TV Amsterdam, N.Y. Filed July 12.

TV's

® Opelika, Ala.—Lynn Henley seeks ch. 50; 5,000 kw
vis., 500 kw aur.; HAAT: 481 ft.; antenna height above
ground: 429 ft. Address: 1602 Merle Circle, Opelika. Ala.
36801. Applicant is individual with no other broadcast inter-
ests. Filed Aug. 22.

8 Fort Bragg, Calif.—First Communications Group seeks
ch. 8; 100 kw vis., 10 kw aur; HAAT: 2.343 fi.; antenna
height above ground: 78 fi. Address: Liberty Square Box 28,
Sparta, Tenn. 38583. App. is owned by Kirk Tollett (51%)
and his wife, Jennifer Roberson-Tollett (49%). Roberson-
'Ip]len is app. for new FM at Monterey, Tenn. First Commu-
nications is also app. for new TV at Steamboat Springs,
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Colo. (see below). Filed Aug. 23.

® Steamboat Springs, Colo.—First Communications
Group seeks ch. 24; 5,000 kw vis., 500 kw aur.; HAAT:
1,717 fi.; antenna height above ground: 71 ft. Address:
Liberty Square, Box 28, Sparta, Tenn. 38583. Applicant is
owned by Kirk Tollet1 (51%) and his wife, Jennifer Rober-
son-Tollett (49%). Roberson-Tollett is app. for new FM at
Monterey, Tenn. First Communications is also app. for new
TV at Fort Bragg, Calif. (see above). Filed Aug. 23.

Facilities Changes

Applications
AM’s
Tendered

B WTTL (1310 khz) Madisonville. Ky.—Seeks CP 10 in-
crease power (0 2.5 kw. App. Aug. 20.

8 WADU (830 khz) Norco, La.—Seeks mod. of CP to in-
crease day power 1o 5 kw; increase night power to 750 w;
change TL, and make changes in ant. sys. App. Aug. 21.
8 KBXT (1390 khz) Duluth. Minn.—Seeks CP to add night
service with | kw: increase day power to | kw; change freq.
to 1490 khz, and make changes in ant. sys. App. Aug. 20.
8 WCSP (1520 khz) Crystal Springs. Miss.—Seeks CP to

change freq. to 590 khz and change power 1o 500 w. App.
Aug. 20.

® KUIK (1360 khz) Hillsbore, Ore.—Seeks CP to increase
day power to 5 kw. App. Aug. 26.

8 WCCS (1520 khz) Homer City, Pa.—Seeks CP 1o increase
day power 10 5 kw. App. Aug. 26.

8 WYRY (770 khz) Cedar Bluff, Va.—Seeks CP to increase
power to 5 kw. App. Aug. 26.

Accepted

8 KLKY (1130 khz) Prescott, Ariz.—Seeks MP to correct
coordinates of TL. App. Aug. 21.

8 KLBS (1330 khz) Los Banos, Calif. —Seeks CP to add
night service with 5 kw and change TL. App. Aug. 26.

8 KRLA (1110 khz) Pasadena. Calif.—Secks MP 1o make
changes in ant. sys. App. Aug. 20.

8 WSTC (1400 khz) Stamford, Conn.—Seeks CP 1o change
TL and make changes in ant. sys. App. Aug. 26.

® KIKI (830 khz) Honolulu—Seeks CP to change TL. App.
Aug. 26.

8 WHAS (840 khz) Louisville, Ky.—Seeks CP to make
changes in ant. sys. App. Aug. 20.

® WSDS (1480 khz) Ypsilanti, Mich.—Seeks MP 10 reduce
night power to 3.8 kw and medify standard radiation pattern.
App. Aug. 20.

B8 KATL (770 khz) Miles City, Mont.—Seeks MP to aug-
ment DA pattern. App. Aug. 26.

8 WQBS (630 khz) San Juan, PR.—Seeks CP to make
changes in DA pattern. App. Aug. 26.

8 WDAR (1350 khz) Darlington, S.C.—Seeks CP to make
changes in ant. sys. App. Aug. 20.

B KGOS (1490 khz) Torrington, Wyo.—Seeks CP to change
TL. App. Aug. 26.

FM's

Tendersd

® WELE-FM (105.9 mhz) Deland, Fla.—Seeks CP to
change TL; change HAAT to 1,610.40 ft., and make
changes in ant. sys. App. Aug. 21.

8 KKIC-FM (101.9 mhz) Emmet, Idaho—Seeks CP to

change TL: change ERP to 1.26 kw; change HAAT to 508.4
ft., and make changes in ant. sys. App. Aug. 23.

Accepted

8 WEFRS-FM (106.1 mhz) Alexander, Ala.—Seeks mod. of
CP to change TL; change ERP to 100 kw; change HAAT to
894 ft., and make changes in ant. sys. App. Aug. 23.

8 WLTB (99.5 mhz) Birmingham, Ala.—Seeks mod. of lic.
to change SL to 236 Goodwin Crest Drive. Suite 518,
Homewood, Ala. App. Aug. 21.

8 KKOL (107.1 mhz) Hampton, Ark.—Seeks mod. of CP
to change TL and change HAAT to 314 ft. App. Aug. 26.

® *KGOD (90.3 mhz) Wasilla, Alaska—Seeks mod. of CP
to change TL; change ERP to 58 kw, and change HAAT to

318 ft. App. Aug. 26.

8 KAWW-FM (96.7 mhz) Heber Springs, Ark.—Seeks CP
to change TL; change HAAT to 328 ft., and make changes in
ant. sys. App. Aug. 23.

8 KJIMB-FM (100.3 mhz) Blythe, Calif. —Seeks CP to
change TL; change ERP to 36.4 kw, and change HAAT to 57
fi. App. Aug. 26.

8 KWAZ (97.9 mhz) Needles, Calif.—Seeks CP to change
ERP to 4.1 kw. App. Aug. 26.

8 KSCO-FM (99.1 mhz) Santa Crux, Calif.—Seeks mod. of
CP to make changes in ant. sys. App. Aug. 20.

® KWNE (94.5 mhz) Ukiah, Calif. —Seeks CP 1o change
ERP to 2.35 kw. App. Aug. 26.

8 WMGG (95.7 mhz) Clearwater, Fla.—Secks CP to
change TL and change HAAT to 606.8 ft. App. Aug. 21.

8 WGLY (97.7 mhz) Micanopy, Fla.—Seeks mod. of CP 1o
change SL to tower site, three miles outside Micanopy. App.
Aug. 20.

® WMEZ (94.1 mhz) Pensacola, Fla.—Seeks CP to change
TL and change HAAT to 1,316.92 ft. App. Aug. 26.

8 WFUZ (93.7 mhz) Ocala, Fla.—Seeks mod. of CP to
change ERP to 100 kw and change HAAT to 525 fi. App.
Aug. 20.

® WAVE-FM (102.5 mhz) Sarasota, Fla.—Seeks CP to
change TL and change HAAT to 1,662.96 ft. App. Aug. 20.

8 WKCX {97.7 mhz) Rome, Ga.—Secks CP tochange ERP
to .3 kw and change HAAT to 780 ft. App. Aug. 2I.

8 KXOF (106.3 mhz) Bloomfield, lowa—Seeks mod. of CP
to change HAAT to 300 ft. App. Aug. 20.

B8 WIXN-FM (101.7 mhz) Dixon. I1l.—Seeks CP to change
TL and make changes in ant. sys. App. Aug. 23.

8 WLNR (106.3 mhz) Lansing, Ill.—Seeks CP to change
ERP 10 2 kw and change HAAT to 396.88 ft. App. Aug. 20.

8 WXFM-FM (99.3 mhz) Mount Zion, Ill.—Seeks CP to
change ERP to 1.13 kw and change HAAT to 497 ft. App.
Aug. 20.

8 WSCH-FM (99.3 mhz) Aurorz, Ind.—Seeks CP to
change ERP to 1.15 kw and change HAAT t0 528.8 ft. App.
Aug. 26.

8 KLZS (97.9 mhz) Wichita, Kan.—Seeks CP to change TL
and change HAAT to 1,027 ft. App. Aug. 26.

8 WWUS (104.7 mhz) Big Pine, Ky.-—Seeks CP to change
TL and change HAAT to 432.96 ft. App. Aug. 20.

® WQXE (100.1 mhz) Elizabethtown, Ky.—Secks mod. of
CP to change ERP 10 2.14 kw and change HAAT to 379.82
ft. App. Aug. 26.

8 WKHG (104.9 mhz) Leitchfield, Ky—Seeks CP to
change HAAT to 272 ft. App. Aug. 26,

8 WGGZ (98.1 mhz) Baton Rouge—Seeks CP to make
changes in ant. sys. App. Aug. 20.

8 WRNO-FM (99.5 mhz) New Orleans—Seeks CP to
change ERP to 100 kw. App. Aug. 23.

8 KQXL-FM (106.3 mhz) New Roads, La.—Seeks CP to
make changes in ant. sys. App. Aug. 22.

8 WESQ (102.5 mhz) Camden, Me.—Seeks mod. of CP to
change SL to Rockport, Me. App. Aug. 21.

8 WFRB-FM (105.3 mhz) Frostburg, Md.—Seeks CP to
change HAAT to 957.76 ft. App. Aug. 21.

8 WMIJX (106.7 mhz) Boston—Seeks CP to change ERP to
24.5 kw; change HAAT to 719 ft., and change TL. App.
Aug. 26.

8 WQXC-FM (100.9 mhz) Ostego, Mich.—Seeks CP to
change HAAT to 328 ft. App. Aug. 26.

B WKCQ (98.1 mhz) Saginaw, Mich.—Seeks CP to change
TL; change ERP 10 29.25 kw, and change HAAT to 640.58
ft. App. Aug. 20.

® WTIB (104.9 mhz) Iuka, Miss.—Seecks CP to change TL,;
change ERP 10 1.79 kw, and change HAAT to 410 ft. App.
Aug. 22.

B WVLA (95.9 mhz) Woodville, Miss.—Seeks mod. of CP
to change HAAT to 328 ft. and change TL. App. Aug. 26..

8 KFMQ (101.9 mhz) Lincoln, Neb.—Seeks CP to change
TL and change HAAT to 1,192 ft. App. Aug. 20.

® WFLR-FM (95.9 mhz) Dundee, N.Y.—Seeks CP to
change ERP 10 .778 kw. App. Aug. 20.

8 WLVY (94.3 mhz) Elmira, N.Y.—Seeks CP to change
ERP 1o 1.28 kw and change HAAT to 496.92 ft. App. Aug.
20.

8 WCBS-FM (101.1 mhz) New York-—Seeks mod. of CP to
change HAAT to 1,327 ft. App. Aug. 21.

8 WBCY (107.9 mhz) Charlotte, N.C.—Seeks mod. of CP
to change TL and change HAAT to 1,692.48 ft. App. Aug.
20.

B8 WWWI (94.5 mhz) Eden, N.C.—Seeks mod. of CP 1o
change HAAT to 981.7 ft. App. Aug. 23.

8 WKML (95.7 mhz) Lumbertion, N.C.—Seeks CP to
change HAAT to 1,053.54 ft. App. Aug. 20.

8 WOFM (92.1 mhz) Moyock, N.C.—Seeks CP to change
ERP to 1.7 kw and change HAAT t0 419.84 ft. App. Aug.
20.

® WAZU (102.9 mhz) Springfield, Ohio—Seeks CP to
change HAAT to 492 ft. App. Aug. 20.

8 KRKA (104.7 mhz) Alva, Okla.—Seeks CP to change TL
and change HAAT to 984 ft. App. Aug. 20.

8 KAEZ (107.7 mhz) Oklahoma City—Seeks mod. of CPto
change TL; change ERP to 98.5 kw; change HAAT 1o 990
ft., and make changes in ant. sys. App. Aug. 26.

8 KHUG-FM (105.1 mhz) Phoenix, QOre.—Seeks mod. of
CP 1o change TL; change ERP to 51.7 kw, and change HAAT
to 544.48 ft. App. Aug. 23.

8 WNQQ (106.3 mhz) Blairville. Pa.—Seeks CP to change
ERP t0 2.4 kw. App. Aug. 13.

8 WDAR-FM (105.5 mhz) Darlington, $.C.—Seeks CP 1o
change ERP to 2.4 kw and change HAAT 1o 362 ft. App.
Aug. 20.

8 *WKCL (91.5 mhz) Ladson, S.C.—Seeks CP to change
ERP to 9 kw. App. Aug. 19.

8 WKQB (107.5 mhz) North Charleston. S.C.—Seeks CP
to change HAAT to 1,005 fi. App. Aug. 20.

8 WNMB (105.5 mhz) North Mynrile Beach, $.C.—Seeks
CP to change HAAT to 328 ft. App. Aug. 26.

8 KEZV (101.1 mhz) Spearfish, $.D.—Se¢ks mod. of CP
to change TL and change HAAT to 1,641 ft. App. Aug. 13.
8 WLRQ-FM (100.1 mhz) Franklin. Tenn.—Seeks mod. of
lic. to install transmission sys. App. Aug. 26.

8 WTCE (98.3 mhz) Anson, Tex.—Seeks mod. of CP 10
change TL. App. Aug. 20.

® KTXF (100.3 mhz) Brownsville, Tex.—Seeks CP to
change TL; change HAAT to 1,351 ft., and make changes in
ant. sys. App. Aug. 23.

® *KHOY (88.1 mhz) Laredo, Tex.—Seeks mod. of CP to
change ERP 10 1.8 kw; change HAAT to 348.47 ft., and
make changes in ant. sys. App. Aug. 19.

8 KMHT-FM (103.9 mhz) Marshall, Tex.—Seeks CP 1o
change ERP to 1.85 kw and change HAAT to 421.81 ft.
App. Aug. 13.

® KNFM (92.3 mhz) Midland, Tex.—Secks CP 1o change
TL and change HAAT to 1,010.24 ft. App. Aug. 13.
# KLLS-FM (100.3 mhz) San Antonio. Tex.—Seeks mod.
of CP to change TL and change HAAT to 1,633.44 ft. App.
Aug. 16.

8 WAPL-FM (105.7 mhz) Appleton, Wis.—Seeks CP to
change TL and change HAAT to 1,026 ft. App. Aug. 20.
® WISS-FM (102.3 mhz) Berlin, Wis.—Secks CP to change
ERP to 3 kw and change HAAT to 176.14 ft. App. Aug. 23.
8 WSJY (107.3 mhz) Fort Atkinson, Wis.—Seeks CP to
change TL; change ERP to 28 kw; change HAAT o 647 ft.,
and make changes in ant. sys. App. Aug. 23.

® WIVL-FM (99.9 mhz) Janesville, Wis.—Seeks CP to
change TL; change ERP to 19 kw; change HAAT to 500 ft.,
and make changes in ant. sys. App. Aug. 23.

® WMGN (98.1 mhz) Madison, Wis.—Seeks CP to change
ERP to 28.5 kw and change HAAT to 74.13 ft. App. Aug.
13.

® WBCS-FM (102.9 mhz) Milwaukee—Seeks CP to change
HAAT to 433 ft. and replace ant. App. Aug. 20.

8 WMGF (96.5 mhz) Milwaukee—Seeks CP 10 increase
power at aux. transmitter. App. Aug. 13.

® WWRW (103.3 mhz) Wisconsin Rapids—Seeks CP to
change TL; change ERP to 100 kw, and change HAAT to
1,089 ft. App. Aug. 13.

TV's
Accepted

8 WCAI (ch. 68) Birmingham, Ala.—Seeks MP to change
ERP to vis. 1,380 kw, aur. 138 kw; change HAAT 10 1,129
ft.; change ant.. and change TL. App. Aug. 13.

8 KREQ (ch. 23) Arcata, Calif. —Sceks MP to change ERP
to vis. 1,380 kw, aur. 55 kw; change HAAT to 1,659 ft., and
replace ant. App. Aug. 22.

8 WTBS (ch. 17) Atanta—Seeks CP to install aux. transmit-
ter. App. Aug. 23.
® KBFD (ch. 32) Honolulu—Seeks CP 1o install aux. ant.
sys. App. Aug. 22.

8 WLJIC-TV (ch. 65) Beattyville, Ky.—Seeks mod. of CP to



change ERP to vis. 1,603.25 kw, aur. 160.32 kw; change
HAAT to 200 fi., and change TL. App. Aug. 15.

8 WMFP (ch. 62) Lawrence, Mass.—Seeks MP 1o change
ERP to vis. 3,200 kw, aur. 320 kw and change HAAT to 929
ft. App. Aug. 23.

8 WIIM-TV (ch. B) Iron Mountain, Mich.—Seeks MP to
change HAAT to 556 ft. App. Aug. 16.

8 WTUYV (ch. 33) Utica, N.Y.—Seeks MP to change ERP to
vis. 6.95 kw, aur. .695 kw and change HAAT 10 772 fi. App.
Aug. 26.

® WASV-TV (ch. 62) Asheville, N.C.—Seeks MP to
change ERP 1o vis. 8.4 kw, aur. 84 kw; change HAAT to 154
ft, and change TL. App. Aug. 20.

# KVNJ-TV (ch. 15) Fargo, N.D.—Seeks CP to change
ERP to vis. B kw, aur. .B kw; change HAAT to 197 ft.;
change ant., and change TL. App. Aug. 13.

8 WBNX-TY (ch. 55) Akron, Ohio—Seeks MP 1o move SL.
outside city of lic. App. Aug. 26.

® WWSG-TV (ch. 57) Philadelphia—Secks CP to change
ERP to vis. 5,000 kw, aur. 500 kw; change HAAT 10 1,159
fi., and replace ant. App. Aug. 21.

® KPEIJ (ch. 24) Odessa, Tex.—Seeks MP to change ERP 1o
vis. 4,453.2 kw, aur. 890.6 kw; change HAAT 10 1,100 f1.,
and change TL. App. Aug. 22.

Actions
AM'’s
m KIFW (1230 khz) Sitka, Alaska—Granted app. to in-

crease day and night power to 1 kw. Action Aug. 6.

# KTNN (660 khz) Window Rock, Ariz.—Granted app. to
change TL. Action Aug. 13.

® KYVQ (910 khz) Hesperia, Calif. —Granted app. to
change TL. Action Aug. 6.

8 KRVV (1360 khz) Vail, Colo.—Granted app. 1o change
freq. 1o 610 khz. Action Aug. 9.

8 WGTO (540 khz) Cypress Gardens, Fla.—Granted app. 10
increase power to 5 kw. Action Aug. 9.

8 WZEP (1460 khz) De Funiak Springs, Fla.—Granted app.
to increase power 10 5 kw. Action Aug. 8.

® WBIX (1010 khz) Jacksonville Beach, Fla.—Granted

app. 1o add night service with 10 kw; install DA-D, and
make changes in ant. sys. Action Aug. 8.

8 WNOG (1270 khz) Naples, Fla.—Granted app. to in-
crease power to 2.5 khz. Action Aug. 9.

® WGNZ (650 khz) Tiusville, Fla.—Granted app. to
change city of lic. to Christmas, Fla. Action Aug. 7.

8 WAEC (86{ khz) Atlanta—Dismissed app. to change city
of lic. to Mableton, Ga. Action Aug. 12.

® KBBK (970 khz) Rupert, Idaho—Granted app. 1o change
TL. Action Aug. 8.

® WFEN (1160 khz) Fenton, Mich.—Granted app. to
change TL. Action Aug. 7. :

® KSRN (1590 khz) Sun Valley, Nev.—Granted app. t0
change TL. Action Aug. B.

® WERA (1590 khz) Plainfield, N.J.—Granted app. to aug-
ment standard night pattern. Action Aug. 7.

® WSML (1190 khz) Graham, N.C.—Dismissed app. to add
night service with 1 kw; increase day power to 10 kw; install
DA-N: change freq. to 1200 khz: change TL, and change SL
10 lvey Road, Graham, N.C. Action Aug. 7.

® WBIG (1470 khz) Greensboro, N.C.—Granted app. for
dircct measurement of ant. power. Action Aug. 15.

® WETC (540 khz) Wendell, N.C.—Granted app. to change
SL. Action Aug. 13.

m KBND (1110 khz) Bend, Ore.—Granted app. to operate
with 12.5 kw non DA. Action Aug. 6.

8 KRUN (1400 khz) Ballinger, Tex.—Granted app. 1o re-
quest specificd hours of operation. Action Aug. B.

®KFRZ (800 khz) Brigham City, Utah—Granted app. to
increase power to |1 kw and change TL. Action Aug. 8.
® KBBO (1390 khz) Yakima, Wash.—Granted app. to in-
crease day power to 5 kw; reduce night power to 500 w, and
install DA-2. Action Aug. B.

FM's

8 KWBO (98.1 mhz) Hot Springs, Ark.—Granted app. to
change SL to 600 West Main, Hot Springs. Action Aug. 20.
8 KXGO (93.1 mhz) Arcata, Calif.—Dismissed app. to op-
crate formerly main facilities as aux. Action Aug. 12.

® KHCR (95.5 mhz) Paauilo, Hawaii—Granted app. to
change TL; change ERP to 3 kw, and change HAAT to minus
186.96 ft. Action Aug. 9.

® WFRB-FM (105.3 mhz) Frostburg, Md.—Retumed app.
to change HAAT to 959 ft. Action Aug. 5.

8 KDHL-FM (95.9 mhz) Faribault, Minn.—Denied app. to
change TL; change ERP to 3 kw, and change HAAT 1o 328
ft. Action Aug. 6.

8 KAAQ (105.9 mhz) Alliance, Neb.—Granted app. 1
change HAAT to 705 ft. Action Aug. 7.

8 KILA-FM (95.5 mhz) Henderson, Nev.—Granted app. 0
change SL to 1515 East Tropicana, Building B, Las Vegas.
Action Aug. 13.

8 *WCQS (88.1 mhz) Asheville, N.C.—Returned app. to
change TL; change ERP to .26 kw; change HAAT 1o 1,132
ft., and make changes in ant. sys. Action Aug. 6.

® KELI-FM (92.1 mhz) Broken Armow, Okla.—Granted
app. to change SL to 6931 South 66th East Avenue, Tulsa,
Okla. Action Aug. 12,

® WHYL-FM (102.3 mhz) Carlisle, Pa.—Granted app. t0
change TL; change HAAT to 328 ft.; install DA, and make
changes in ant. sys. Action Aug. B.

® WYFM (102.9 mhz) Sharon, Pa.—Granted app. 10 install
new transmission sys. Action Aug. 2.

8 WCOS-FM (97.9 mhz) Columbia, S.C.—Granted app. to
change SL to 2440 Millwood Ave., Columbia. Action Aug.
12.

8 WWDM (101.3 mhz) Sumter, S.C.—Granted app. to use
former main facilities as aux. Action Aug. 7.

TV's
® KARK-TY (ch. 4) Little Rock, Ark.—Granted app. to
replace ant. Action Aug. 15.

m KTHV (ch. 11) Litle Rock, Ark.—Granted app. to re-
place ant. and change HAAT to 1,710 fi. Action Aug. 15.

8 WHCT-TV (ch. 18) Hartford, Conn.—Dismissed app. to
change ERP to vis. 3,258 kw, aur. 325.8 kw and change
HAAT 10 1,115.1 fi. Action Aug. 12.

® KBFD (ch. 32) Honolulu—Granted app. 10 change HAAT
to 424 ft. and change TL. Action Aug. 16.

8 *KHBU-TV (ch. 14) Houston—Granted app. to change
ERP 10 vis. 4,500 kw, aur. 450 kw; change HAAT to 1,336
ft.; replace ant., and change TL. Action Aug. 15.

In Contest

Review Board made following decisions:

# Chicago (Video 44 and Monroe Communications Corp.)
TV proceeding. Scheduled oral argument for Aug. 23 on
exceptions to initial decision of ALJ Joseph Chachkin condi-
tionally granting app. of Monroe Communications for new
TV station on ch. 44 presently occupied by WSNS-TV, and
denying app. for renewal of Video 44. Each party has 20
minutes for argument. Video 44 may reserve part of its time
for rebuttal. By letter, July 24.

® Universal City and Marble Falls, Tex. (Gandores Corp., et
al) AM proceeding. Granted request for agreements, dis-
missed apps. of Marble Falls Broadcasting and Worden
Communications Co.: granted app. of Gandores Corp. for
new AM station at Universal City, and terminated proceed-
ing. By order, July 31.

ALJ Joseph Chachkin made following decision:

8 San Diego (Catherine Juanita Henry, et al) FM proceeding.
By separate orders: granted motion by C & E Partners and
dismissed its app. with prejudice and granted motion by
Arden Lawrence Sniffen Jr. and dismissed his app. with
prejudice. By order, July 25.

ALJ John H. Conkiin made following decision:

® Mobile, Ala. (Mobile TV 61 Inc. and South Alabama
Telecasters) TV proceeding. Dismissed South Alabama Tele-
casters” app. for failure to prosecute its app. By order, July
30.

ALJ Thomas B. Fitzpatrick made loliowing decisions:

® Redding, Calif. (Clapp and Auel Microwave Communica-
tions and Lipper LaRue) MDS proceeding. Granted joint
request for settlement agreement; two applicants will merge
into partnership with Marvin Clapp, Carl Auel, Michael
Lipper and Knox LaRue with 25% each; dismissed Clapp
and Auel Microwave’s app. with prejudice: granted amend-
ed app. of Lipper LaRue for new MDS station at Redding,
and terminated proceeding. By MO&O, Aug. 1.

ALJ Byron E. Harrison made following decision:

® Watertown, N.Y. (790 Communications and Thomas Gra-
muglia) FM proceeding. By separate orders: granted mo-
tions by 790 Communications and added issues against Gra-
muglia, among other things, to determine if he had
reasonable assurance of availability of his first and second
transmitter site and 10 determine if he failed to notify FCC
within 30 days of FAA's actions with respect to his transmit-
ter site; to determine if he misrepresented facts or lacked
candor with environmental impact of first proposed tower,
and to determine if Gramuglia possesses basic and/or com-
parative qualifications to become commission licensee. By
MO&O, July 24.

ALJ Edward J. Kuhimann made following decisions:

® Los Angeles and Norwalk, Calif. (RKO General Inc. and
Fidelity Television Inc.) TV proceeding. On judge’s own
motion, deleted following intervenors apps.: Professional
Broadcasters Group Inc., Women in Broadcasting Corp.,
First City Communications Inc., Florida Southern Broad-
casters, Broadway Broadcasters and City Broadcasting Co.
By MO&O, July 25.

® San Antonio, Tex. (Vela Broadcasting Co., et al) TV pro-
ceeding. Granted motion by Televista Corp. and dismissed
Salinas-Oatman Corp.’s app. with prejudice and granted mo-
tion by Fiesta Communications and dismissed its app. with
prejudice. By MO&O, July 25.

ALJ Edward Luton made following decisions:

¥ Santa Barbara, Calif. (Coast TV, et al) TV proceeding.
Granted motion by Solar Television Inc. and added, among
other things, to determine if Mission Broadcasting Corp.
improperly certified its app. as being complete and accurate,
if it misrepresented facts or was lacking in candor of its
ownership and effects on basic or comparative qualification
of Mission to be commission licensee. By MO&O, July 31.

® Morehead, Ky. (John H. Leland and Garcia Communica-
tions) TV proceeding. Neither applicant appeared at pre-
hearing conference, therefore, judge dismissed apps. of Le-
land and Garcia with prejudice and terminated proceeding.
By order, July 25.

® Cadillac, Mich. (GRK Productions Inc. and Robin C.
Brandt) TV proceeding. Granted joint request for settlement
agrecment; dismissed Brandt's app. with prejudice; granted
GRK's app. for new TV station at Cadillac, and terminated
proceeding. By MO&O, Aug. 7.

ALJ Waiter C. Miller made lolfowing cecision:

® Venice, Fla. (Holiday Group, et al) TV proceeding. Grant-
ed joint request for joint settlement agreement and dismissed
Santa Rosa Broadcasting Inc.’s app. with prejudice. By

Summary of broadcasting
as of June 30, 1985

Service On Air CP's Total *
Commercial AM 4,792 170 4,962
Commercial FM 3801 418 4219
Educational FM 1,194 173 1.367

Total Radio 9787 761 10548
PM transiators 789 444 1233
Commercial VHF TV 541 23 564
Commercial UHF TV 374 222 596
Educational VHF TV 113 3 116
Educational UHF TV 186 25 211

Total TV 1214 273 1.487
VHF LPTV 218 74 292
UHF LPTV 127 136 263

Total LPTV 345 210 555
VHF translators 2.869 186 3,085
UHF translators 1921 295 2,216
ITFS 250 114 364
Low-power auxiliary 824 0 824
TV auxiliaries 7430 205 7635
UHF translator/booslers 8 0 6
Experimental TV 3 5 8
Remote pickup 12,338 53 12391
Aural STL &intercity relay 2836 166 3,002
* Includes off-air licenses.
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Cards

ATLANTIC RESEARCH CORP
Jansky & Bailey

Telecommunications Consuiting
Member AFCCE
5390 Cherokee Avenue
Aterandny Yirgima 22314
{703) 642-4164

A.D. RING & ASSOCIATES, P.C.

CONSULTING RADIO ENGINEERS
Suite 500
1140 Ninetesnth St., N.W.
Washington, D.C. 20036
(202) 223-6700
Member AFCCE

Q CARL T. JONES CORFPORATION
CONBATING  ENCoE RS
901 YAAWWOOD COUAT - SPANCIELD VA, T3
17031388 - TI04
MEMBER AFCCE
A Subsidery of

- COHEN and DIPPELL, PC.
CONSULTING ENGINEERS
1015 15th St., N.W, Suite 703
(202) 783-0111
Washington, D.C.
Member AFCCE

LOHNES & CULVER
Consulting Engineers
1156 15th St.. N W, Suite 606
washington. 0 C. 20005
(202) 296.2722

Member AFCCE

SILLIMAN AND SILLIMAN
8701. Georgia Ave. =805
Silver Spring, MD 20910

ROBERT M. SILLIMAN. P.E.
{301) 589.8288

THOMAS B. SILLIMAN. P.E.
{812) 853-9754
Member AFCCE

Motfet. Larson & Johnson. P.C.
CONSULTING ENGINEERS
1925 North Lynn Street

Arlington, VA 22209
(703) 841-0500
Member AFCCE

DAVID STEEL
& ASSOCIATES, INC.

PO Bos 230
Main St. & Malvin Ave
Queensiown, MD 21658

{301) 827-8725

wemse abCE

ANDRUS AND ASSOCIATES, INC.
ALVIN H. ANDRUS, P.E.

351 SCOTT ORIVE
SILVER SPRING, MD. 20904

Q 301 384-5374
Member AFCCE

HAMMETT & EDISON, INC.
CONSULTING ENCINEERS

Box 68, International Airport

San Francisco. California 94128
{415) 342-5208

Member AFCCE

JOHN B. HEFFELFINGER

9233 Ward Parkway, Suite 285
816-444-7010
Kansas City. Missouri 64114

Member AFCCE

JULES COHEN
& ASSOCIATES, PC.
Suite 400
1730 M St NW.
Washington DC 20036
1202} 659-3707
Member AFCCE

CARL E. SMITH
CONSULTING ENGINEERS
AM-FM-TV Engineening Consultants
Complete Tower and Rigging Services
"Serving the Broadcast Industry
Jor over 50 Years”

Box 317  Bath, Ohio 44210
{216) 659-4440

VIR JAMES
CONSULTING ENGINEERS
Apphcalions and Field Engineenng
Computenzed Frequency Surveys
3137 W, Kentucky Ave.—80219
(303) 937-1900
DENVER, COLORADO
Member AFCCE & NAB

E. Harold Munn, Jr.,
& Associates, Inc.

Broadcast Engineenng Consultants
Box 220
Colgwater, Michigan 49036
Phone: 517--278-7339

ROSNER TELEVISION
SYSTEMS
CONSULTING & ENGINEERING

250 West 57 Street
New York, N.Y. 10107
{212)246-2850

Mullaney Engineering, Inc.
P e e
9049 Shady Grove Court

Gaithersburg, MD 20877

301-921-0115

HATFIELD & DAWSON

Consulting Engineers

Broadcast and Communications
4226 6th Ave, N.W,
Seattle, Washington, 98107

ENTERPRISE ENGINEERING £C.
Consulting Engineers
FW. HANNEL, PE

PO. Box 9001 Peoria. IL 61614
(309) 691.4155

MATTHEW J. VLISSIDES &

ASSOCTIATES. LTD.
STRUCTURAL CONSULTANT
TOWERS, ANTENNAS, STRUCTURES
Scudies, Annlym‘ Design Mod:ﬁcm

of Erection
6&7 Elm St McLean, VA 22101

P.Q. Box 18312
Dallas. Texas 75218

(214) 669-0294
Member AFCCE

CONSULTING ENGINEERS
525 Woodward Avenue
Bloomfield Hitis, Ml 48013

Tel (313) 642-6226
Membe: AFCCE

Consuiting Engunrers
AN-FR-Ty- Pty Caty
POST OFFICF B0y 700
FOLSOM. CALIFORNIA 95630
(916) 933-5000

Membaer AFCCE (206) 783 9151 Membe: AFCCE Tl (703) 356-9765
Member AFCCE Member AFCCE
C. P, CROSSNO & ASSOCIATES JOHN FX. BROWNE
Consulting Engineers & ASSOCIATES INC. 2 Aoégbvc\:’llk%'lEAsM?N . ) R.L. HOOVEER
¥ . atons g

11704 Seven Locks Road
Potomac, Maryland 20854
301-983-0054
Member AFCCE

SHERMAN & BEVERAGE
ASSOCIATES INCORPORATED

CONSULTING &
FIELD SERVICES

P.O. Box 770
I WILLIAMSTOWN, NEW JERSEY
{609) 728-2300 08094

LAWRENCE L. MORTON, E.E.
ANO ASSOCIATES
Consulting Telecommumconhons Engineers
AM, FM TV, LPTV. CATV. MDS. STL.
Cellylor, Freid Engineenng, Compuienzed
Chonnel Seorches
214671 SUPERIOR LANE
LAKE FOREST. CALIFORNIA 92630
(718) 8396013

EVANS ASSOCIATES

cm::l"u‘nc«mmnm Er?“

216 N. Grnn Bay Rd.

THIENSVILLE, WISCONSIN 53092
Phone (414) 242-8000

Member AFCCE

SELLMEYER & KRAMER, INC.
CONSULTING ENGINEERS

J.S. Selimeyer, PE., S.M. Krames, PE.
APPLICATIONS * FIELD ENGINEERING

PO. Box 841 Mckinney, TX 75069

214-542.2056 214-548-8244
Member AFCCE

™
~COAPORA IO

llﬁmwv*y&m Virprua 2209
1701 North Greenwile Avenye, Sume B14
Fachardson, Texas 75081
Communcatons Enguneenng Semaces

L Stempie, Virgina TOE20-5300
g';yl Marr, Texas nuzEs-NN

PAUL DEAN FORD
BROADCAST ENGINEERING CONSULTANT

R.R. 12, Box 379
WEST TERRE HAUTE, INDIANA 47885

812-535-3831

JOHN J. DAVIS
& ASSOCIATES

CONSULTING ENGINEERS
P.0.BOX 128

SIERRA MADRE, CA 91024-0128
(818) 355-6909

Member AFCCE

Talatech inc.

TELECOMMUNICATIONS ENGINEERS
FM-TV-MDS-LPTV-Land Mobile
Applications—Frequency Searches

.Q. Box
Dearborn. Ml 48121
(313) 562-6873

RICHARD L. BiBY, PE.
COMMUNICATIONS EnolﬁEEmNG
SERVICES, P

1600 Wilson Boubvmn. #1003
Arlington, Virginia 22209
{T03) 522-6722

ADVANCED SYSTEMS DESIGN
FM - TV - CELLULAR - MICROWAVE
DESIGN AND FACILITIES PLANNING

1944 FOXHALL ROAD
McLEAN, VA 22101

703-237-2356

0.8. COMMUNICATIONS. INC.

BroagcasyRCC/cellular/salefiite
Telecommunications Consultants
4401 East west Highway. Sune 404

Bethesda, Maryland 20814
({Located in Walslgé?ton. 0.C. Area)

contact: Darrell E. Bauguess

John Aalto. P.E.
Consulting Engineer
TELFUISION PRODUCTION AND POST PRODUCTION
SVSTEMS DESIGN AND PROJECT MANAGEMENT

4534 Van Noord Avenue

B18) 784-2208 ¢ g City. CA 91604

EDM & ASSOCIATES. INC.

B/cast-AM-FM-TV-LPTV.ITFS- Transiator
Frequency Searches & Rule Makings
C/CunerCellular. Satetiies
MMDS, P/P Microwave
FCC Lst Class & PE licensed staft
1110 Vermont Ave., N.W., Suite 1130
Weshington. D.C. 20005 Phone {202} 296-0354

M.E. "Paul™ Knight
Technical Consulting and Services

Broadcasting and C uon
Systems
P.O. Box 7356 Office (919) 3534839

lanbrnmuilla N M Y0540

George Jacobs
& Associates, Inc.
Consulting Broadcast Engineers
Domastic & Intsmational
Member AFCCE

8701 Georgia Ave.

JSuite 402 Siiver Spring. MO

LECHMAN & JOHNSON

Telecommunicalions Consultants
Applications - Fuald Engineating

2023 M Steeet. MW Suite 702
washington. DC . 20036

tnAat wue Anr




Professional Cards continuea

Communications Engineering Services
FM-—TV—LPTV—MDS/ITF3
Analysis Technologles, Inc.

PO Nor 9770}
Danas T4 1387
s 472708

contact
BROADCASTING MAGAZINE
1735 DeSales St. N.W.
Washington, D. C. 20036

for avallabilities
Phone: (202} 638-1022

Professional Cards/
Services Directory
rates ... effective
JANUARY 6. 1986:
52 weeks $40 each.
26 weeks $50 each.
Additional info. 202 638-1022

Services

AERONAUTICAL CONSULTANTS
TOWER LOCATION HE 1GHT STUDIES
FAANEGOTIATIONS

JOHN CHEVALIER, JR
AVIATION SYSTEMS, INC,

2844Y HIGHRDGE AD S1e 201
ROLLING HiLLS ESTaTES CA 90274
{213) 377-3449

FCC ON-LINE DATABASE

dataworld

allocaton Terrain Siudies
AM 8 FM ® TV ® LPTV ® ITFS
4827 Rugoy Ave.. Sute 200
Bethesda. MD 20814
(301) 652-8822 1-800—368-5754

301-731-5677 compints

B:rougeey Foc LR
Orvoge & Insleibeton

arrison

systems Ltd

PSS annepolid Rosd Surie 839
T atthable Wuegtang 70280

Complete Listing Of:

}\U‘ﬂ D

L LETTERS

Call Let‘ler Systems

P. O. Box 13789
Jackson, MS 38236-3769
{601) 981-3222

BROADCAST DATA SERVICES
Computerized Broadcast Servic
Including
Data Base/Allocation Studies
Terrain Profiles
A Div of Moffer. Larson & Johnson. PC

(703) 841-0282

Q HORIZON INTERNATIONAL
( Braadcast Implamentation Enginaaring

Beut & Viseo Faciity Design & Inslatiation
Systems Exslustions & Critiques

Emergency Service & Support
3837 E. Wler Ave., Sulte 1, Pha AZ 85040

602-437-3800

The Most Complete. Current List With Kit

AVAILABLE

CALL LETTERS
Piys al Calls wah 2-letter combnatigns you select.
Ka mchudes full ADpACation niormation
{List cumnates all AM.FM. TV, Martme caus}
RADIQ NFORMATION CENTER
575 Lexnglon Avorae - New Yok, NY. 10022
(212) 371-4828

RAMTRONIX, INC.

Connector Supplier
to the Broadcast Industry
Kings/TT Canncn
67 Jetryn Blvd. E.
Deer Park, N.Y. 11729

(516) 242-4700

Professional

Services to the

Broadcasting &

Produchon
SsOCiales  industries

in

Architecture
Interior Design

(818) 351-8521 Technical Design

Construction Mgt.

DON'T BE A STRANGER

To Broadcasting's 191.781° Reacers
Display your Protessional of Service
Carg here It will be seen by slaion and
apie TV sysiem owners and decision
makers

“1982 Reacership Suivey showing 52
readers per Copy

Broadcasting Sep 2 1985

MO&O, Aug. 5.

ALJ James F. Tierney made foliowing decisions:

B Paradise, Calif. (Butte Creek Communications Co.. et al)
TV proceeding. Granted joint request for settlement agree-
ment; dismissed apps. of Garcia Communications and Sutter
Broadeasting Co. with prejudice; granted app. of Bute
Creck Communications Co. for new TV station at Paradise,
and terminated proceeding. By MO&O. Aug. 2.

B Kankakee, [1I. (Wilk Broadcasting and Mid America
Audio-Video Inc.} FM proceeding. Granted joint request for
seltlement agreement; dismissed Wilk’s app. with prejudice:
granted Mid America’s app. for new FM station at Kankan-
kee, and terminated procecding. By MO&O. July 26.

Call Letters
L
Applications
Caill Sought by
Existing AM's
KLSC KLSZ Century Broadcasting Corp.. Aurora,
Colo.
WWLD WREM Como Inc., Plne Castle. Fla.
KKLC KPAL Red River Broadcasting Corp.. Pine-
ville. La.
WMGG WALK Island Broadcasting Co., Patchogue,
NY
Existing TV's
KDOS KBSC-TV Estrella Communications Inc.. Cor-
ona, Calif
WGBA WLRE Farnily Group Ltd. lIl, Green Bay, Wis.
WLAX WWQI Family Group Lid. IIl, La Crosse, Wis
Grants
Calt Assigned to
New FM
WIML Wrightsville Broadcasting Co.. Wrightsville.
Ga
New TV's
*WCEU Coastal Educational Broadcasters Inc.. New
Smyrna Beach, Fla.
wCLJ Ara Christian Television Inc., Bloomington,
Ind.
KSAX Hubbard Broadcasting Inc., Alexandria,
Minn.
KCCD Castle Communications, Tonapah, Ney
Existing AM's
KKGZ KCMP G-Z Broadeasting Inc.. Brush, Colo.
KZAM KQDQ visionary Radio Euphonics of Oregon
Inc.. Springfierd. Ore.
Existing FM's
KKDD KBUL G-Z Broadcasting Inc.. Brush, Colo.
WZRQ WWWQ IRP Inc., Columbia City, Ind.
KIKV-FM KCMT-TV Lusk Broadcasting Inc., Alexan.
dria. Minn.
KQZZ KELI-FM N5587J Inc., Broken Arraw, Okla

KZAM-FM KZAM Visionary Radio Euphonics of Oregon
Inc.. Creswell. Ore.

KIKM-F KZXL-FM Gregg Broadcasting Co., Sher-
man, Tex

Existing TV's

WYZZ-TV WBLN Bloomington, 1l

KOLR KOLR-TV Independent Broadcasting Co.
Springfieid, Mao.



Classified Advertising

See last page of Classified Section for rates,
closing dates. box numbers and other details.

RADIO

HELP WANTED MANAGEMENT

Growing group needs aggressive station manager
for regional country giant. Prior sales management
success essential. Strong possibility for promotion, fu-
ture equity. Write: WMCL, 108 N. 10th St., Mt. Vernon, IL
62864. EOE, M/F.

General manager. Full charge GM needed for Fresno,
California winner KKNU. This group owned 50,000 watt
FM needs strong hand to lead its new contemporary
format to the top. Position offers base salary. perfor-
mance bonus and benefits. EOE. Send resume 1o
Deane Johnson, P.O. Box 207, McMinnville, OR 97128.
503—472-2151.

Sales manager. Facility: successful audience in-
volved medium market AM in competitive 12 station
Florida real growth area. Target: very active 35+ audi-
ence. Opportunity: good base pay and no limit in-
come tied to personal and station’s billing. Excellent
benefits. Join team of broadcast professionals. Need-
ed: long term commitment from experienced sales
manager. Boundless energy and promotional creativity
a must. To do: first tetter and resume tells all. Send to
Box S-122.

Sales manager wanted for East Texas AM-FM. Send
resume and sales history to: Richard Martin, P.O. Box
192, Kilgore, TX 75662, or phone 214—984-2001.
EOQE.

Firebreathing GM for the hottest mid-market CHR in
the USA. KTUX-FM. Shreveport. See Ken Stephens
during N.R.B.A.M.P.C. at Quality Inn.

SMALL MARKET SPECIALIST needed. If you have
small market sales management/GM experience, can
motivate and relate to people, lets talk. We aré an ex-
panding company on the lockout for additional stations
and the management people to staff them. Box T-2.

HELP WANTED SALES

Live on the best South Carolina beaches, work in
one of the Southeast's fastest growing top 100 markets,
and, enhance your eamings. WKQB - Q-107; the
100kw CHR needs a killer. If you've got a good educa-
tion, a good business-like appearance and are com-
mitted to working hard, rush resume and photo along
with employment references to Steve Judy, VP & GM,
WKQB, 4995 LaCrosse Rd., Suite 1600, North Charies-
ton, SC 29418. EQE.

Sales position now available at small market Texas
AC FM. $600 per month guaranteed draw plus commis-
sion and gas allowance. Will assign small account list
which must be further developed. Some production
required using state of the art equipment. Station sales
are steadily increasing. Market wide cpen and growing
rapidly. Reply to Box S-131

Sales position for experienced. self-motivated sale-
sperson in dynamic market with large market potential.
Must have 3 year track record. Ag experience a plus.
Great incentives and benefits. Send resume to Jack
Gennaro, WFHR/WWRW, Box 2222, Wisconsin Rapids,
WI 54494, 715—424-1300.

A competent salesperson can pick his spot! Why not
a top-rated station in California’s fastest growing mar-
ket. Pick opportunity and California lifestyle. KCIN, Box
1428, Victorville, California 92392.

Growing Group needs account executive in Toledo,
Ohio. Salary, Bonus. Class B FM, AC format. Send re-
sume to Box T-8.

Sales Manager: WRCN/WRHD, Long Island needs ex-
perienced sales pro to hire, train and lead local sales
force. Send lelter with qualifications to President, Box
666 Rivernead. NY 11901. EOE.

Wisconsin station, searching for sales leader to
head staff. Base, commission, profit sharing. Resumes:
WFCL. Box 269, Clintonville, W1 54929

Eastern Connecticut, Two great sales opportunities at
successful FM station. Good list available for exper-
ienced account executive. Also looking for ambitious
entry level salesperson. Enjoy the wonderiul lifestyle of
the Mystic shoreline and take advantage of an opportu-
nity to make good mongy with a growing company.
Send credentials to Andy Russell, WORQ 102 FM, PO.
Box 97, Mystic, CT 06355. EOE.

If you can sell radio, and have sales management
potential, we want to talk with you. AM-FM combo.
618—382-4161.

Morning DJ needed for medium market Country FM,
40 miles southwest of Chicago. Good personality, pro-
duction, technical skills. Send tape, resume and Salary
history to: Bob Channick, WCCQ, 1520 N. Rock Run
Drive, Joliet, IL 60435. EOE.

Above average pay, plus benefits, for experienced
announcer. North central Pennsylvania market. Duties
include drive time air shift, production, some news and
sports. Excelient area for raising a family and enjoying
a realaxing life style. Send tape and complete resume
to Box T-14. Equal opportunity employer.

KOJY Fresno’s only EZ station seeks afternoon an-
nouncer with excellent announcing, news, and produc-
tion skills. Send tape & resume 1o Scott Moseley, 597 N.
Alta. Dinuba, CA 83618. EQOE.

Automotion biues. Looking for live radio. 7 yrs. exp.
Ex-Country, A/C, MOR. Fred, 216—755-1847.

Group owned WYNK AM/FM is seeking experienced
sales professionals to join our new dynamic sales team
in Baton Rouge, Louisiana. Call John L. Peroyea, Gen-
eral Sales Manager, 504—343-8348. EOE.

HELP WANTED ANNOUNCERS

Radio/Cable TV newsperson, Expanding staff. Field
reporting, news writing, news announcing. Suburban
NYC market. Top rated NJ FM. 5 1/2 day workweek.
$250 weekly start. Salary review after 3 months. Per-
scnal interview required. Resume/audio tape: Bob Aar-
cnson, News Director, WSUS Communications, Frank-
lin, NJ 07416. EQE.

Future openings: Three Southeast State radio net-
works seeking experienced, aggressive and hard
working anchor/reporters with strong writing skills. If
you want an opportunity to give it everything you've got
in a no-nonsense news operation, send tape, resume
and salary requirements to Director of News and Pro-
gramming, 621 Mainstream Drive, Suite 230, Nashwville,
TN 37228.

News director for AM-FM. Anchor morning drive;
strong delivery, news writing ability a must. Talk show
background helpful, but not necessary. Must put on
good appearance. Tape, resume and references to:
Jeff Weber, General Manager, WKOL/FM 98, P.O. Box
3, Amsterdam, NY 12010. EQE.

HELP WANTED PROGRAMMING
PRODUCTION & OTHERS

Florida suncoast: Markets #1 AMFM AC—BHl.
Seeks strong production manager, capable of air work
when needed. Lots of PR. Established company, bene-
fits. Great area. Tapefresume/salary requirements 10:
GM, WBRD/WDUV-FM, Box 240, Bradenton, FL 33506.
EOQE.

SITUATIONS WANTED MANAGEMENT

25 years, small-medium markets. 5 years radio broad-
cast college professor. Sales, bottom line my forte. Box
S-163.

AM Radio morning personality, who loves on-air, start
$18,000.00, but will consider experience, presenta-
tion, professionalism and enthusiasm. Must love prep
of show, production and public relations in the commu-
nity. Send tape and resume to Box 1981, Kettering, OH
45429,

Sports Talk Show. Major market talk station with open-
ing for sports talk host with personality. If your talent lies
somewhere between Howard Cosell and Brent Mus-
berger send resume. EOE Box S-155.

Immediate full-time position for an individual who
knows how to communicate. Beautiful City Excellent
pay. Benefits. Tape and resume to PD, WZOE, Box 69,
Princeton, IL 61356. EOE.

HELP WANTED TECHNICAL

Chief Engineer. Immediate opening for competent
hands-on engineer. Well equipped Class B FM/Class IV
AM. Must have strong studio/transmitter maintenance
background. Contact Hal Payne, 517—484-4981, or
send resume/references to WIBM-FM, 310 N. Grand,
Lansing, MI 48933

Corporate chief engineer for national group broad-
caster. Requires theoretical and hands on experience
in all phases of AM and FM engineering plus adminis-
trative experience in supervising multiple market oper-
ations. Travel required. Send resume with salary history
to Box T-7. EOE.

HELP WANTED NEWS

Northeast Ohio newsperson. Major market FM with
aggressive news department. Excellent salary and
benefits. Send resume. EQE Box S-112.

WIBX/WIBQ central New York's top rated news-talk op-
eration is expanding award winning news department.
A 50-year CBS affiliate on air since 1925. Top notch
facilities, good salary, benefits for right person with two
years experience as reporter and anchor and pos-
sesses solid delivery, good writing skills. Send tape,
resume, salary requirements to News Director, Ran-
dolph Gorbman, WIBX/WIBQ, PO. Box 950 Utica, NY
13503. EOE.

Ten year radio veteran wants to be general manager.
Experience: street sales, award-winning Copywriting,
staging of promotions on and oft the air, music director,
program director, and sales manager in medium size
markets. Inquire Box S-85.

Hello Sunbelt! One of the best GM's or SM's anywhere
is looking for a solid opportunity in a med. to iarge
Sunbelt market! Qutstanding credentials and bottom-
line/people oriented skills! Speaking at NRBA/NAB in
Dallas next month. Could interview there. Write Box S-
130.

Black Radio Managemnet Pro. Over 20 years exper-
eince, 10 years major market management, program-
ming, and sales. Successful track record and reputa-
tion. Looking for station owner who wants dedicated
professional. 817—599-0804.

Knowledgeable, experienced, looking for country sta-
tion seeking leadership. Sales, programming, promo-
tion, operations background. Jack 606—371-5469.

Shirt sleeve manager who gives 110%. Twenly years
experience, the last seventeen as GM. Strong on ad-
ministration, budgeting & programming. Call 412—
528-3153.

Call Gary to manage your station. 402—564-6252.
Evenings. Weekends. Sold successfully 10 years. Ra-
dio career 25 years. I'm worth phonecall!

Major market pro seeks small/medium market. Man-
agement, sales, programming, 20 year problem-solv-
ing money maker. Box T-20.

Management Situations Wanted. Experienced 26
year veteran--prévious 18 as owner/operator seeks
large market GM in Carolinas, Va., or Md. Box S-156.

Marketing-oriented programmer seeking move 10
manager’s position. Unique concepts in station opera-
tin, painstatking attention to details. Box T-25.

SITUATIONS WANTED ANNOUNCERS

Correction: Successful small market morning per-
sonality looking for larger market. 7 years' experience.
Prefer Southeast but will consider other. Football PBP,
college degree. 912—283-8253 after 3 EDT.
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Avallable now, anywhere. Excellent news, produc-
tion. Darryl, 319—355-4212 days. 319—324-2211
nights. Family man. Entry level.

Dependable, literate deejay school grad seeks job
on Country or AC station. Call Steve, 212—576-8871.

Experlenced D.J. Top 100 market. Excellent PBP,
copy, production. Go anywhere. Scott, days 319—355-
4212, 319—852-3514,

Recent broadcasting graduate from Brown Institute,
seeks entry level position. Dave 414—258-6085.

Attention small & medium mkts. Five yrs mkt exper-
ience. Desire POP/MOR, MOYL, BB type format. Good
news delivery, production exp. creative, dependable.
You'll get alot. Call 314—961-9957.

Columbia School of Broadcasting graduate. Entry
level position. Good production and news. John Dick-
son, 316—852-3347; Box 53, Colony, KS 66015.

Broadcaster with some experience. Looking to settle
down and do sportscasting for your small market sta-
tion. Box T-16.

Talented, energetic, par-time announcer/producer in
nation’s top 40 market seeks full-time position in coast-
al Florida. Degree in Broadcast Productions. Respond
for tape. Box T-13.

SITUATIONS WANTED PROGRAMMING,
PRODUCTION, OTHERS

Sportscaster, currently radio news reporter/DJ. Re-
cent Penn State grad. interned in news and sports in
17th market. Great knowledge of sports. Small and
medium markets call 717—838-6076.

Seeking a programming position with future. Mid-
west medium of major market. Ready, willing and ex-
tremely able to do the job. Box T-5.

TELEVISION

HELP WANTED MANAGEMENT

Promotion manager. Sunbelt major market network
affiliate seeking a creative individual 1o run promotion
department, including on-air, print promotion cam-
paigns, and budget. Send resume and salary require-
ments in first letter to Box S-150. EOE.

Locairegional sales manager for independent in
beautiful Tulsa, OK. Will be responsible for recruiting
and building strong aggressive new sales staff--will
move up to GSM atter proving yourself. Send resume
and salary requirements or call--David Cavileer, Chan-
nel 41 Associates, 4250 South 76th East Ave., Tulsa,
OK 74145, 918—622-5311.

Chiet Engineer: Challenging opportunity for strong
technical engineer to join successtul full power UHF TV
independent in Charleston, West Virginia. This is an
ideal position for a person who has good managerial
and technical skills necessary to be the chief engineer.
We are a young group offering a competitive salary and
benefit package. EOE/MF. Send resume and salary re-
quirements to; Gary Dreispul. Station Manager, WVAH-
TV, 23 Broadcast Plaza, Hurricane, WV 25526.

HELP WANTED SALES

Local TV salesperson. Major market affiliale seeking
bright, aggressive person with TV sales experience.
Must have strong direct and agency background. We
are one of the leading broadcast groups in the industry.
Call Steve Cummings, WPXI-TV, 412—237-1275.

WTNH New Haven needs a director of traffic and
sales operations. Person must have minimum of 1 1/2
years of TV traffic and two years of computer exper-
ience. Call Don Gorman, General Sales Manager. 8
Elm Street, New Haven, CT 06510, 203—784-8888.
Equal opportunity employer.

Account executives: Tulsa independent seeking ag-
gressive sales peopfe, Radio or TV experience pre-
ferred. Send resume to--David Cavileer. 4250 South
761h East Ave. Tulsa, Ok 74145,

National sales manager for KRRT-TV (San Antonio).
National sales experience required. Send resume to
Morrie Beitch, 401 W. Commerce, Suite 320, San Anto-
nio, TX 78207.

SALES/RESEARCH COORDIANATOR #1 indepen-
dent in top ten market looking sales/research cooridan-
tor. Candidate will work closely with research director
on overnight ratings plus be deeply involved in sales
presentations with local staff. Knowledge of Minipack
ggd Kosmic systems desirous. SEnd resume to Box T-

Account executive, Florida Coastal Independent
needs expereinced account executive or experienced
radio salesman ready t0 move up. The ability to sell in
an extremely competitive market a must. Call: Jason
EikirvStation Manager, WPAN-TV, Ft. Walton Bch, FL
32548, 904--244-5353.

HELP WANTED TECHNICAL

Assistant chief engineer for New Orleans full-power
independent station. Duties include maintenance. re-
pair, installation, scheduling and construction at 18-
month old state of the art facility Applicants should
have 5 years' minimum television maintenance back-
ground and 3 years' minimum supervisory experience.
Send resume and salary requirements to James Gon-
sey, CE, WNOL-TV, 1661 Canal St., New Orleans, LA
70112,

Transmitter supervisor for New Orleans 5,000,000
walt independent station. Duties include maintenance,
repair, and installation at 18-month old RCA 110 KW
transmitter and state of the ant facility Applicants
should have 3 years' minimum television transmitter
maintenance background with strong trouble-shooting
experience. Send resume and salary requirements o
James Gonsey, CE. WNOL-TV, 1661 Canal St., New
Orleans, LA 70112

Maintenance supervisor for New Orleans full-power
independent station. Duties include maintenance, re-
pair, and installation at 18-month old state of the ar
facility. Applicants should have 3 years' minimum tele-
vision maintenance background with strong trouble-
shooting experience. Send resume and salary require-
ments to James Gonsey, CE, WNOL-TV, 1661 Canal St.,
New OQrleans, LA 70112

Assistant chief engineer. An engineer who has pre-
requisite knowledge and experience of TV studio and
transmitter maintenance and is ready for an opportu-
nistic move to an exciting situation with excellent salary
and benefits. we want 16 hear from you. EEQ. Box S-92.

Chief engineer. Top rated CBS affiliate, superior facili-
ty, in beautiful upper midwest city is seeking qualified
applicants. Solid broadcast lelevision engineering
background a must. Minimum 2-3 years' management
experience. Proven record as a good teacher and ad-
ministrator. Demonstrated peocple skills, experience
sefting and meeting budgets. FCC rules and regula-
tions including microwave, satellite earth station, simi-
lar auxiliary technologies. Up-to-date working knowl-
edge of broadcast industry technology required.
Prefer individual with experience in station construc-
tion, plant design, computer-assisted systems, “black
box” design and construction. We have a heavy com-
mercial production schedule. Send resume with refer-
ences 10: David Sanks, Operations Mgr., WISC-TV,
7025 Raymond Rd.. Madison, WI 53711. Deadline:
September 13, 1985. EOE. M/F.

Leading Chicago film and tape production company
seeks experienced, self-stating engineer. This key
person will be respensible for maintenance and oper-
ation of our 1” edit System, cameras, etc. 5 years' ex-
perience and college degree preferred. Excellent sala-
ry and benefits. Box S-154.

Maintenance Engineer, Two immediate openings for
full power UHF independent in Gulf States. Seeking
self-starter with minimum 2 years hands-on technical
experience. 15t ticket a plus. Competitive salaries and
benefits. Contact Mark Mooty KMSS-TV, PO. Box
30033, Shreveport, LA 71130. 318—631-5677.

Salesperson: Opportunity for experienced TV sale-
sperson to move into 22nd market. If you are a strong
proven protessional and have at least 1 1/2 years ex-
perience and want to grow with an outstanding station,
call Bruce Lawrence, LSM, WTNH-TV, New Haven, CT
06508, 203—784-8888. An Equal opportunity employ-
er.

Maintenance engineers: Immediate opening for high
end maintenance engineer at top video editing facility.
2-channel ADQ, ISC 51, BVH 2000, VPR-3, and Paint
Box experience required. For confidential consider-
ation send resume to; Operations Manager, Varitel Vid-
eo Los Angeles, 3575 Cahuenga Bivd. West, Suite 675,
Los Angeles, CA S0068.

Wanted—Video Design Engineer. Major manufacturer
is seeking a video design engineer with a background
in the design of video recorders, consoles, switchers,
synchronizing systems; and be familiar with manufac-
turing procedures of the above. Send resume and sala-
ry expeclations o Box T-4.

Chief engineer: full power UHF in the fast growing
Qrlando market needs chief engineer now. Must have
supervisory and maintenance experience in the studio,
transmitter, microwave and engineering Operations.
Send resume 1o0: David Laskey, WMOD-TV, 4450-L En-
terprise Court, Melbourne, FL 32935,

TV studio maintenance engineer, Experience in in-
stallation and maintenance of studio equipment at a
television or production facility mandatory. Familiarity
with TR 600. NEC TT 7000, Harris TC 50, and ADO
helpful. Inmediate opening. Send resumes and refer-
ences to Operations Manager, KDEB-TV, PO. Box 3417
G.S., Springfield. MO 65808. No telephone calls
please. EOE.

Audio/video/film maint, engineer; Major NYC sound
post-production facility seeks candidates with min. five
yrs exp bench repair. troubleshooting & systems de-
sign of consoles, audio and videoiape recorders, mag-
netic dubbers, electronic synchronizers, etc. Excelient
salary. benefits and conditions. Send resume 10: Sound
Shop, Inc.. 304 E. 44th St., NYC 10017.

Broadcast field technican with state public broad-
casling system. Responsibilities include maintenance
and installation of statewide microwave and translator
system. Extensive travel. Experience with videc, micro-
wave (heterodyne and remod) translators necessary.
TV studio experience especially helpfut. $1850/month,
Contact Vaun McArthur, Idaho Educational Public
Broadcasting System. 1910 University, Boise, 1D
83725, 208—385-3727 for application form. Closes
October 20. EOE. g

Assistant chief engineer: Tulsa independent seeking
qualified assistant chief. Send resume and salary histo-
ry to David Cavileer. Channel 41 Associales, 4250
South 76th East Ave., Tulsa, OK 74145,

RF TV Engineer for eastern New Mexico public high
powered television and FM station. Extensive low band
TV transmilter mainteneance experience esential. Ap-
plicants must be skilled in mainteneance of 2 &7 GHz
STL-IC microwave and translator systems. Five years
practical experience necessary, lots of local travel in-
volved. Must be able th work unsupervised. Send re-
sume to Larrry Ahistrom. Director of Broadcast Engi-
neering, KENW-TV/FM, Eastern New Mexico University,
Portales, NM 88130. Call 505—562-2112. EOE.

HELP WANTED NEWS

Anchor: 6 PM & 11 PM, M-F, must have 3-5 years
anchor experience. excellent on-air skills, strong writ-
ing and reporting abilities. No phone calls. Send re-
sume and videotape to News Director, WSLS-TV, 401
Church Ave., Roanoke, VA 24011. EOE. M/F.

Anchor.producer. Small market network affiliate seeks
male cc-anchor for nightly newscasts. Strong repor-
ting/producing skills required., 3 years’ minimum exper-
ience. Competilive news market, must have strong air
presence, communication skills. Excellent pay and
benefits. Send resume to Box S-152. EOE.

Photographer. Competitive Midwest market 100king
for a creative photographer who can make the story
come to fife. Prefer two years' eéxperience. Women and
minorities are encouraged to apply. Send tape & re-
sume to Lane Michaelsen. Chief Photographer, WQAD-
TV, 3003 Park 16th St, Mocline, IL 61265. No phone
calls, please. EQOE.

Executive Producer.market leader seeking slrong in-
dividual. Successful candidate must be able to lead
strong team of producers. Must be creative and ener-
getic. Minimum 3 years on-line producing experience.
This position is part of a strong management team. This
pasition will be filled as soon as the right candidate is
found. So apply now if it fits you. Send letter of philos-
ophy. resume and references to Box S-162. EEO. M/F.

It you're serious about finding a better job, send
tape and resume to: Steve Porricelli or Jackie Roe,
Primo People. Inc., Box 116, Old Greenwich, CT 06870,
203—-637-3653.

Anchor-Reporter: NBC medium market affiliate is
looking for 10 PM weeknight anchor. Must have anchor
experience. Reporting and producing experience aiso
essential. Tape and resume to: News Director, WICD-
TV, 250 Country Fair Drive, Champaign, IL 61821. EQE.
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WLVI-TV is currently seeking a news photographer/e-
ditor. Applicant should have at least 3 years exper-
ience shooting and editing newstape. Some familiarity
with 1/2" format is preferred as well as knowledge of
ENG microwave van. Please send resume and exam-
ples of work to: Jack Fitzgerald, New Director, Gannett
Broadcasting, 75 Morrissey Bivd., Boston, MA 02125,

Major Northeast network affiliate seeks producer for
talk-variety show. Must be motivated, creative, clever. A
self-starter who is "aware” and can manage, supervise
and motivate talent and staff 10 generate ideas. Exper-
ience with similar type show a musl. Please send re-
sume, salary requirements, to Box S-142. Equal oppor-
tunity employer.

Reporter/producer. College education in broadcast
journalism preferred, two years television/radio exper-
ience a must. Send resume and tape to Jim Holland,
News Director, WTVH-TV, 980 James St., Syracuse, NY
13203. No phone calls please. We are an equal oppor-
tunity employer.

Weekend assignment editor/reporter: WLOX-TV
ABC affiliate in Biloxi, Mississippi has opening for re-
porter who would like to get into management. Will
head up 11 person weekend staff. Please send resume
and tape to: Dave Vincent, News Director, WLOX-TV,
P.O. Box 4596, Biloxi, MS 39535-4596, 601—896-1313.

Sports is important in our major-cqllege market.
We're looking for a weekend anchor who is as strong as
the M-F team. Send resume and your philosophy of
sports journalism first reply. Box T-19.

A special job for a special person!We're looking for a
credible combo of weather, with news and feature re-
porting. Southern mid-sized market. Box T-18.

Weathercaster: Meterologist and/or AMS seal. Exper-
jenced in computer graphics, radar. Out-going person-
ality WPTZ-TV. Old Moffitt Road, Platisburgh, New York
12901.

Newly Acquired Southeast Network Affilate. Ex-
panding news department positions for experienced
reporters and photographers. Strong skills essential.
Send tapes and resumes to; Tom Knight, WITN TV, R.O.
Box- 468, Washington, NC 27889. No phone calls
please. WITN TVis an equal opportunity employer, M/F.

Meterologist- Are you a qualified meterologist with
other skills to offer a network affilate in one of the coun-
try's most livable cities? Could you handle weather and
contribute in another area like news production or engi-
neering? Is this the right starting job for you? Box S-
128.

HELP WANTED PROGRAMING
PRODUCTION & OTHERS

Art Director: 3-5 years television graphics experience
required. Job encompasses design, print, set design,
electronic graphics for on-air news. Experience with
electronic art equipment manadatory. (Vidifont V and
an Star preferred.) Excellent benefits. Send resume/
samples, salary requirements to: Rick Stora, Produc-
tion Manager, WIS-TV, PO. Box 367, Columbia, SC
28202, Cosmos Broadcasting Corporation. EQE.

Sports and special events producer/director wanted
for top twenty market station. Must have minimum of
three years experience directing and producing live
and taped sports programming. Proven ability to pro-
duce in a sophisticated post production suite essen-
tial. Must be a self starter, capable of working on sever-
al projects at one time. Qualified applicants send
resume & demo tape to Kurt Horn, KOMO-TV, 100
Fourth Avenue North, Seattle, WA 98109, EOE.

Producer. Aggressive. creative individual to join
strong number one station. Successful candidate
should currently be producing a daily newscast. We're
looking for someone who knows what it takes to be
number one. Someone who loves TV news. Send re-
sume to Box T-17.

Nationally syndicated entertainment magazine
show seeks producer with 5-7 years field/news produc-
tion experience. Must have excellent writing skills,
know production, and be familiar with ail facets of edit-
ing. Producer must also have strong background in
studio preduction. Resume required. EOC, respond to
Box T-9.

Videography/Cinematography position available at
broadcast production center. Requires experience in
shooting and editing video and film for television. Ex-
perience with 17 C-format recording and computer
controlled editing highly desirable. Writing skills help-
ful. Salary high teens. Send work samples demonstrat-
ing advanced production skills with resume and refer-
ences to: Lee D. O'Brien, Director, Center for Television
Production, University of Wisconsin-Green Bay, Green
Bay, Wi 54301-7001. Equal opportunity employer.

Producer/director: WYTV has an immediate position
open for a producer/director. The duties inClude week-
day, daytime commercial and/or promotion production.
Also, weekend 6 & 11 pm newscasts along with other
weekend production. Send resume to Harvey Dulcy,
Production Manager, WYTV, 3800 Shady Run Rd.,
Youngstown, OH 44502. No phone calls: EQE.

Anchor/producer for major weekday newscasts. Ap-
plicants must have strong reporting background with
some anchoring experience. Position is challenging.
Affords excellent on-air experience as well as produc-
ing and reporting responsibilities at the #1 rated affili-
ate in booming, beautiful Florence/Myrtle Beach mar-
ket. Tape/resume to Jan Pate, News Director, WPDE-TV,
Box F-15, Florence, SC 28501, EOE/ME

Producer/Director. WHAS-TV in Louisville is seeking
an experienced professional with a proven track re-
cord. A strong background in news and live program-
ming is required. Send resume and references to: Jerry
Lioyd, WHAS-TV. PO. Box 1084, Louisville, KY 40201,
An equal opportunity employer.

Producer/Director. Top-rated CBS affiliate in medium
Florida market looking for person with three years ex-
perience directing news shows and managing person-
nel. Must have commercial experience and be able to
technically set up video equipment. Need good driving
record and valid license. Send resume and salary re-
quirements to Box S-133. EOE.

Senior development professional: Aggressive, well-
respected 2 TV/2 radio broadcasting operation (total
audience =top ten market) is seeking an experienced
fundraiser for major responsibility in raising $4million
this year. The job description and the job title are both
flexible and will suit the background and the exper-
ience of the final candidate. At a minimum, responsibil-
ities include a major membership program (all the ba-
sics plus direct mail, telemarketing and major gifts} and
could include additional supervisory responsibilities
for planned giving, underwirting and/or auction, de-
pending upon interest and experience. Supervision of
an eight-person staff included. Position requires dem-
onstrated ability in on-air fundraising, writing, supervi-
sion and major campaign coordination. A terrific, high-
visibility position for an experienced, bright, energetic,
hard-working person. Salary will depend upon exper-
ience and responsibilities. Excellent benefits package.
Reports to Vice President, Development & Publicity.
Apply with resume and salary requirements to Devel-
opment, Dept. B, PO. box 1263, Buffalo, NY 14240. An
equal opportunity employer.

Director wanted for fast-paced, top rated news format
as well as talk-variety program, public affairs shows
and specials. Take charge attitude a must. Strong
background in medium market with similar responsibil-
ities essential. Position in major Northeast market net-
work affiliate. Please send resume, salary requirements
to Box S-143. Equal opportunity employer.

Individual experienced in TV traffic or accounting is
needed to install computer systems, train, and support
station personnel. Resume to Video Communications
Inc., 96 Industry Avenue, Springfield, MA 01104.

Producer-Writer (on-air promotion): Top 4 market
PBS network seeking experienced on-air prometion
pro for long-term free-lance position. Proven track re-
cord of strong promotion writing and production essen-
tial. Previous experience in the development of promo-
tion strategies in accordance with the broadcast
schedule which includes a great volume of local pro-
gram production, program aquisition. Previous exper-
ience with CMX and Aurora Graphics systems desir-
able. Salary negotiable. Send resume and audition
tape to Lou Pugliese, Manager Broadcast Operations,
New Jersey Network, 1573 Parkside Ave., CN777, Tren-
ton, NJ 08625.

PTV producer/director, KUID-TV, Moscow, Idaho, PBS
affiliate and part of 3-station network. Also Asst. Profes-
sor, University of |daho School of Communications.
Wanted: an energetic, talented and Creative producer-
idirector to take charge of the production of statewide-
flocal/national television programs for KUID/Idaho Edu-
cational Public Broadcasting System. You'll also direct
and edit studio and location productions, develop/con-
trol production budgets and you'll be given creative
freedom and the responsibility that goes with it. You'll
teach one production course per term in the universi-
ty's telecommunications degree program. Professional
television producing/directing experience, degree in
broadcasting or related field, and teaching ability re-
quired. Public television producing/directing exper-
ience prefered, Send letter of application, vitae includ-
ing three professional references by October 1 to Peter
Morrill, Idaho Education al Public Broadcasting Sys-
tem, 1910 University, Boise, ID 83725. Do not send
tapes. $24,000 EOE.

Tulsa TV adding to current staff, seeking qualified
video technicians, switChers camera operators, film
editors. Send resume to--David Cavileer, Channel 41
Associates, 4250 South 76th East Ave., Tulsa, OK
74145,

Production manager. Manage department preducing
commercials and programs at southwest independent.
Must be able to train staff in set design, lighting, audio
and video techniques. Two years experience as direc-
tor required. Send resume and salary history in confi-
dence to Box T-15.

Televislon director/videographer/editor to shoot, di-
rect and edit instructional television programs for the
National Technical Institute for the Deaf. MA plus 2
years experience of BA plus 5 years experiencein PTV,
instructional TV production, or a university broadcast
TV production center required. Demonstrated skills in
directing, camera operation, CMX editing, location and
studio lighting and audio required. TK-76 and/or Beta-
cam experience desirable. Manual communication
skills or willingness to learn required. Finalists will be
asked to send tapes. Closing Sept. 13, 1985, Send
resumes t0. Personnel Office, Rochester Institute of
Technology, One Lomb Memorial Drive, PO. Box 9887,
Rochester, NY 14623-0887. AAE/EQE.

Executive producer: Responsible for all local produc-
tions for a growing, award winning, State operated pub-
lic television station. Designs and monitors systems
and procedures to insure quality programming. Re-
quires prior experience as a television producer; un-
dergraduate degree or equivalent work experience;
proven track record for high quality productions; and
proper supervisory experience. Salary $22,000-
24,000. Good benefits. Deadline is 9-30-85. Send re-
sume to. WNPB-TV, Personnel, P.O. Box TV-24. Morgan-
town, WV 26507. EEQ/AA.

Director-TV & Telecommunlcation. Dundalk Com-
munity College, in southeastern Baltimore County, Md.,
has afull time, 12 month position for qualified individual
to develop and produce TV programs for both class-
room and Cable TV and to do some teaching in Media
Technology Program. Full benefits. Salary range:
$22,000. - $30.000. Requires Bachelor's Degree in
Telecommunications, Mass Communications or equiv-
alent and three years full time work experience in field.
Master's Degree in field, six years full time work exper-
ience, management and teaching skills are preferred.
Call for application, 301—522-5650 by September 5,
1985. Completed applications must be received by the
college by September 16, 1985. EOE/AA.

Producer/director. Creative, versatile director needed
to direct news, commericals, and special projects.
One years experience required. Send resume by Sep-
tember 11, to Personnel Director, WHOI, 500 N. Stewart
St., Creve Coeur, IL 61611, EOE.

SITUATIONS WANTED MANAGEMENT

Experienced 26 year radio veteran-previous 18 as
owner/operator seeks TV management in Carolinas,
VA, or MD. Box S-157.

GSM with proven track record wishes to make move.
16 years experience includes national, regional, and
local sales for affiliate and independent stations locat-
ed in southeast. Good references. Steve Logan 912—
888-0732.

Dynamite Dan, on-air pro, seeks magazine, entertain-
ment, talk, feature, consumer, critic, weather, commer-
cial position; 813—299-2331/

Former NBC news director-anchor retumning to
broadcasting. Polished professional. Any market. Sala-
ry negotiable. 804—673-5215.

SITUATIONS WANTED ANNOUNCERS

Former news director-anchor returning to tetevision.
Polished professional. Adult communicator. All offers
considered. 904—673-5215.
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SITUATIONS WANTED TECHNICAL

Experienced Master control for network affiliate; Ex-
perienced ENG shooting, interviewing in field and edit-
ing for cabie operation, FCC first, Radar, Naber. Seek-
ing operations position. Bill 201—383-0260.
Afternoons: 201—383-0654.

Due to ABC layoffs, fifty broadcast professionals
{camera-chyron-videotape-maintenance) will be avail-
able soon. Contact Mr. Marshall. Box S126.

Dependable chief engineer locking for new chal-
lenge, experienced in all phases of tefevision - produc-
tion - management - hands-on maintenance. Will relc-
cate. Presently employed. Call evenings 208—343-
5065.

Maintenance engineer. FCC 1st; Associate Electron-
ics. MBA. Six years electronics maintenance exper-
ience. | am seeking a challenging position i a television
slation of post production company as a maintenance
engineer. Willing to relocate. Write to: Al Chaney, 1415
Oak Nob Way, Sacremento, CA 95833, or call 916—
922-3456,

Operations position desired. Experienced master
control, ENG, Videotape Editing, FCC first. Call Bill,
201—383-0654, after 3 PM

Key Technical Position Wanted. Previous positions;
Broadcast Engineer (CBS-TV), Technical Director
(WNVT-TV), Staff Programmer (IBM). 717—388-6719.

SITUATIONS WANTED NEWS

Reporter who can do it all. Hard news, docs, features.
Outstanding live ability. 3 years' experience. Seeks me-
dium market or competitive small market. 218—727-
2014,

Lost sheep wants to return to flock. Former Major
Market News Writer/Assignment Editor, now in produc-
tion, is itching to return to newsroom. I'm the exper-
ienced, hard working professional you need. Let's talk.
Box 5-38.

Assistant news director/executive producer: major
market producer seeks new challenges and demands.
Likes working with people/fully experienced with latest
technology. Box T-6.

General assignment reporter: Aggressive, enterpris-
ing 60's market reporter. Over four years TVexperience.
I've sold more that 50 stories to networks and CNN.
Box T-1.

Do you believe high ratings and journalism are not
mutually exclusive? If $0, call me. Two years nightly on-
air, co-anchor/reporter, masters, 100ks, voice. Ready.
Carol 607—773-0157.

Hollywood reporter: 35 years on Hollywood beat cov-
ering movies and TV will provide live telephone reports
of 5 min., 2 or 90 seconds. Interviews, commentary,
reviews & special events. Also long-line Q & A with
listeners. 818—243-7770.

Weekend sports anchor for medium/small market.
Ambitious college graduate. Professional experience-
iphotographer-editor. Dirk McDaniel, 923 James Ave.,
Rockford, IL 61107. 815—399-3650.

Major market sports producer seeks on-air sports
reporter job. I'm like Coke Classic in my emphasis of
local sports, but like New Coke in my imaginative for-
matting of national sports. Call Jay 304—723-2141.

TV reporters don't have to be vapid and blonde. I'm
not. Network newswriter/producer with style, smarts
wants 1o get out on the street. Let's talk. Box S-129.

Sportscaster, currenily radio news reporter/DJ. Re-
cent Penn State grad. Interned in news and sports in
17th market. Greal knowledge of sports. Small and
medium markets, call 717—838-6076.

SITUATIONS WANTED PROGRAMING
PRODUCTION & OTHERS

Top 20 A.D. is ready to call the shots. Looking for A.D.
position with real career potential or directing slot. Let
me be an asset to your staff. Box S-39.

3 years experience In television studio and remote
production. Proficient in directing, camera, audio, 3/4”
editing. Call Scott 217—428-4063.

Talented professional, video camera and tape, oper-
ation. Recent experience abroad, looking for another
challenging position in the industry. | have broadcast
and industrial television preduction experience. David
Seppelin, 105 Kenilworth Road, Mountain Lakes, NJ
07046. 201—335-0109.

Music videc programmer/producer with 5 years tele-
vision/10 years music industry experience in Canadian
major market locking for station who wants well-sea-
soned professional. 416—961-2067.

ALLIED FIELDS

HELP WANTED SALES

MISCELLANEOUS

Major market (Midwest, not Chicago) classical
broadcaster (University Station) needs host for after-
noon drive time. Must have pleasant personality, com-
bining good knowledge of classical music and correct
foreign language pronunciation with light, non-pomp-
ous manner. Salary negotiable. Send resume to: Box T-

3/4” video editing training, work privately, improve
efficency skills, tapes provided. In San Francisco.
415—581-6694.

Sales ability with solid news background needed in
a representative of national story feed. Liberal incen-
tives for adding client stations to our line-up of the
country’s best news and programming organizations.
Must speak the news director’s language and under-
stand how to market a program service to this specific
prospect. Will consider personable, enthusiastic news
man without sales track record. Excellent opportunity
for right candidate. Resume and salary history to: Local
Program Network, 90 South 11th Street, Minneapolis,
MN 55403. °

Experienced salesperson wanted by 14 year oid,
very established jingle house with excellent reputation.
If you can't travel, good phone technique a must. Re-
sume or call: PMW, Box 947, Bryn Mawr, PA 18010.
215—825-5656.

HELP WANTED TECHNICAL

Director of engineering, Durham Life Broadcasting,
Inc. Raleigh based company in Southeast seeks pro-
fessional with senior management and slate-of-the-art
experience. Posilion requires strong leadership abili-
ties and desire to continue building program. Requires
first class radio telephone license and a minimum of &
years' experience in technical and operations proce-
dures with a minimum of 2 years in an administrative
capacity. Must have full knowledge of FCC rules and
regulations. Responsible for operation and mainte-
nance of all AM,FM and UHF broadcasting and trans-
mitter facilities. Send resume and salary requirement to
Personnel, Durham Life Broadcasting, P.O. Box 1511,
Raleigh, NC 27602. EOE, MF.

SITUATIONS WANTED INSTRUCTION

Want radio broadcast instructor position. 5 years’
experience small private college. News & copywriting,
production, programming, D.J.. sales, traffic, PBP.
Write Box S-163.

RADIO PROGRAMING

WANTED TO BUY EQUIPMENT

Wanting 250, 500, 1,000 and 5.000 watt AM-FM trans-
mitters. Guarantee Radio Supply Corp., 1314 lurbide
Street, Laredo, TX 78040. Manuel Flores 512—723—
3331.

Instant cash- highest prices. We buy TV transmitters
and studio equipment. $1,000 reward for information
leading 10 our purchase of a good UHF transmitter.
Quality Media, 404—324-1271.

Wanted: Used 50kw AM transmitters that have been
well maintained, with good maintenance records and
documentations. Must also use current tube type-no
junk. Call/write Watt Hairston, Sudbrink Broadcasting,
14 Music Circle East, Nashville, TN 37203, Tel. 615—
748-8150.

Medical consultant, national reputation. chairman of
committees for many medical societies. director of al-
lergy & clinical immunology of medical college. Avail-
able to formulate and/or present radio or TV program
on advances in medicine with special attention to the
body's defense system. Also available to serve as tech-
nical consultant. All correspondences to: Mrs. Patricia
A. Tiegs, Executive Secretary, Suite #235, Benjamin
Fox Pavilion, Jenkintown, PA 19046.

Looking for a good used 55 KW TV transmitter for
mid band. Preferably with good Klystrons. Priced rea-
sonably. Call Director of Engineering, 803—244-1616.

FOR SALE EQUIPMENT

25KW FM Continental 816-R3(1983) also McMartin
BF25K(1977) both on air, site change, must sell. M.
Cooper 215—379-6585.

AM and FM transmitters—used, excellent condition.
Guaranteed. Financing available. Transcom, 215—
379-6585.

20KW & 3KW CCA 20,000DS (1973) wistereo exc.
CCA 3000E (1973) w/1980 synth. exc. Both on air at full
power w/FCC proof. Call Mr. Cooper 215—379-6585.

5KW AM Gates BC-5P, 125% PP moduiation at SKW,
spares in mint condition w/FCC proof. Gates 250 GYon
air. M. Cooper 215—379-6585. .

New TV startups. Quality Media can save you money.
Top quality equipment at lowest prices. Business
Plans, financing available. Quality Media 404—324-
1271,

Townsend 55KW UHF transmitter. Immediate deliv-
ery, good condition. Quality Media 404—324-1271.

RCA TCR-100 2’ video cart. Pinzone diagnostics,
carts, spare parts, excellent condition. 2 for $25,000
each. Quality Media 404—324-1271.

Radio & TV Bingo. Oldest promotion in the industry.
Copyright 1962. World Wide Bingo, PO. Box 2311,
Littleton, CO 80122. 303—795-3288.

Transmission line, 6 1/8” EIA. Rebuilt fine. New inner
conductors. $750 per section. Quality Media 404—
324-1271.

Attention radio stations with a dish. Locking at Sat
Com IR, a proven winner coming your way Sept. 1--
Anerica’s first and most successful Syndicated Real
Estate 2-way talk show will be fed live each Sunday at
11am EST--Barter Basis with exceilent local avails per-
fect for your real estate, builders, developers and finan-
cial clients. Stations now being cleared on a first come,
first served, exclusive market basis. Get your piece of
the real estate advertising dollar in your marketplace!
First 50 markets cleared report 100% sales of local
avails with waiting list--play it live of tape-delayed.
Hosted by America’s only nationally syndicated TV &
radio personality covering the world of real estate, who
has appeared on ABC's Nightline, and is currently seen
weekly on PBS stations nationwide. The show will be
cross-promoted of TV with a heavy national campaign
to attract listeners and advertisers. To clear your sta-
tion, call Diana Calland 202—483-2280, or write Inside
Real Estate, Suite 1410, 1410 15th St., NW, Washington,
DC 20005. :

55KW UHF TV transmitter, GE. Excellent condition;
available now: Also, other AM-FM-TV transmitters; ma-
jor production gear. We buy & sell. Many spare tubes &
parts for transmitters. Ray LaRue, 813—685-2938.

New manufacturer of UHF, LPTV FCC type accepted
solid state transmitters has three 100 watt prototype
units for sale. New warranty, $13,500 each, immediate
delivery, call CommTele anytime 713—479-1614.

3 Thomson MC601 color cameras, Fujinon 14 X 1
lenses, CCU's with Multi Core interface, rear VIF. zoom
& focus controls. Contact Walter J. Edel, 212—6589-
1040.

Over 60 AM-FM transmitters, All powers. All spares,
all books. All our inventory. World leaders in broadcast
transmitters. BESCO International, owner, Dick Wit-
kouski, owner, 5946 Ciub Oaks Dr., Dallas, TX 75248,
214—630-3600. 26th year of service to the broadcast
industry.
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Automation system, SMC ESP-1 complete with 4
oftari, 4 Carousels. logging package, etc. Call for de-
tails, WMMQ 517—372-3333.

STL-Used Moseley PCL-303s 950 MHZ W/505 com-
gig#r $4500.00 Firm. Call 504—924-3065 after 5PM

5ikegami HK-357A Triax cable TV color TV cameras
with appropriate Fujinon or Canon lenses. Like new.
ery low usage - with warranty. Contact: Eri¢ Duke or
Cathy Brunetti 212—757-8919.

Starting a new station? Equipment brand new in
March 1984 for sale due to format change. Rarely, if
ever used. In excellent condition. Comtech digital sat-
ellite system with dish, Moseley remote control, Harris
medalist console, 4-Otari playback reel-to-reel units,
ITC 770 record-playback reelHo-reel unit, 2 ITC SP cart
machines, ITC RP record-playback cart machine. Call
Don Davis, WJJN, Newburgh, IN 812—858-5352.

Telecine, that's our specialty. Free lists. RCATP66, RCA
FR-35, RCA FP-35, Eastman 250, 275, & 285, Eastman
PD-1, RCATK-27 & 28s, RCATP-7B, readers, splicers,
preview projectors, great prices. Trade in your old gear.
International Cinema, 6750 NE 4th Court, Miami, FL
33138, ph:305—756-0699, TLX 522071.

Automation for sale: IGM System Il wfive assist
package, logging, 3 stereo I1-42 GO-CARTS, 4 Otari R-
R, spare power supply many extras. Excellent condi-
tion. Contact Jim Garrelt, CE 616—345-2101. Fetzer
Broadcasting Service, 590 W. Maple St., Kalamazoo,
MI 49008.

BMS Portable microwave transmitting system, nearly
new, including antenna and battery pack. 315—683-
5669.

Needed--RCA TP-66s for immediate application. For
sale--BVH-1100s, BVH-1000s, VPR-3, VPR-2B, VPR-2,
TR-600s, TR-60s, TP-15, TK-27, TP-7. Do you have
equipment no longer used? Call us, we'll turn those
items into cash. Media Concepts, 919—977-3600.

Aimost New. 320 ft. Pi-Rod Tower & 3 Bay FM Antenna.
Bargain. Phillips 615—566-1000 or 615—457-2697.

New and used radio brcadcast and microwave
towers. Complete nationwide sales and service, erec-
tion specialists. Bonded, with 25 yrs. experience (Turn-
key Operations), TM.C.| 402—467-3629.

3/4" Evaluated Videotape! Guaranteed to look and
work as new. Prices: Mini-20s $7.49, large 20s or
shorter $6.99, 30 minutes $9.49, 60 minutes $12.49.
ELCON evaluated, shrink wrapped and delivered free!
Master broadcast quality at half the price. Hundreds of
thousands sold to professional users. To order call Car-
pel video, Inc., collect, 301—845-8888.

Ampex AVR-1 2 inch quad tape machine. Excellent
condition with editor. includes TEK 650 color monitor,
528 wavelorm, 602 vectorscope, 2-headwhee! panels,
manuals, extender boards; $40,000 plus shipping. Call
chief engineer, WOLF-TV 717—347-9653.

500’ tower (used) Extra heavy-duty 4-way guyed an-
gle iron complete with Star mount, all hardware, and
lighting. Platicrm at 500" $20,000. Other towers avail-
able. H.C. Jeffires Tower Co., San Antonio, TX, 512—
646-9693.

Quaptel DPE 5000 digital effects system, Fully load-
ed_snngle channel machine. Attractive price. Contact
Neil Bonanno or Kathy Schick at 303—320-3680.

ACR-25-B, includes parts and cart library other equip-
ment available. Contact Alan Deme at New Mexico
Broadcasting Co. 505—243-2285.

Post production equipment: MCI JH-500 mixing con-
sole; Ampex MM 1200 16 track recorder; Mach | Series
2 editing system; Bosch BCN-51 1" B VTR; Quantel
DPE-5000+ 2 channel digital effects; Chyron Il and
Compositor | title generators. Call for details for avail-
able equipment--Vidtronics, 818—840-7208 or 213—
461-2060.

2 TCR100 video cart machines, Pinzone systems,
well maintained and operating, with 2700 carts. John
McNally, KWTV, 405—843-6641.

3-Mix/effects, 24 input, DSK, extended effects, Cros-
spoint Latch Model 6139C. Like new. $25,000.00. Call
for list of other items. GP Enterprises, Inc., 817—-572-
0132.

40' Mobile Unit- 16800 grass switcher - Yamaha PM
2000 board - 7 Hitachi SK 70 cameras - 4100 - Quantel
- Ampex tape machines - 40,000 actyal miles on 30°
mack tractor w/extended box and cable reels
$895,000.00 213—467-6272.

RADIO

Help Wanted Management

RADIO*RADIO* RADIO* RADIO* RADIO * RADIO® RADIO *

GENERAI.OEIANAGER
SALES MANAGER

Qur group is looking for that unique
person that can street sell radio as well
as manage and motivate others. In
return we offer an exceptional oppor-
tunity that could lead to equity in one
of our properties in the Southwest,
Midwest or Southeast. Please mail
your current resume to Box T-10
% Broadcasting, 1735 Desales St.,
N.W., Washington, D.C. 20036.

An Equal Opportunity Employer
RADIO* RADIO® RADIO® RADIO® RADIO* RADIO* RADIC

OV . OIIWA « OITYY . OIA WY « QI « OKTY « OIKTYY

RADIO® RADIC*® RADIO ° RADIO” RADIO® RADIO * RADIO

GENERAL MANAGER
SOUTHEAST LARGE
MARKET AM/FM

Manager of people. Needs solid sales
and programming history No desk-
bound executive. Want a hungry spark
plug involved with staff, market, clients,
who can help staff and department
heads develop effectively. Quality group-
owned stations have outstanding pro-
gramming, good facilities. Autonomy,
support, incentive for right person. Very
attractive market. Box S-145.

Help Wanted Announcers

WHYN AM & FM

in Springfield, MA, are our first aqui-
sitions. And R&R Broadcasting is
building. If you're really working at
your craft, we invite you to come
grow with us. Current and future
needs include news, sports and talk
talents as well as adult music per-
sonalities. Tapes and resumes to:
Alan W. Anderson
VP/National Program Director
R&R Broadcasting, Inc.
460 Park Avenue South
New York, NY 10016.

Help Wanted Technical

Chief Engineers needed for fast
growing Radio group in NE, SE
and MW. Send resume and refer-
ences to: Lynn Deppen, PO. Box
669, Augusta, GA 30903. EEO Em-
pioyer.

Help Wanted Programing,
Production, Others

GENERAL MANAGER

Full charge GM needed for Fres-
no, California winner KKNU. This
group owned 50,000 watt FM
needs strong hand to lead its
new contemporary format to the
top. Position offers base salary,
performance bonus and bene-
fits. E.O.E. Send resume to
Deane Johnson, PO. Box 207,
McMinnville, OR 97128, (503)
472-2151.

CLASSICAL MUSIC & NEWS
STATION

50kw commercial FM in mid-Atlantic
capital city needs “old pro” Program
Director and conservative Music Di-
rector. Both will have substantial air
shifts and work with large, highly-mo-
tivated part-time staff. Good salar-
ies/benefits. Audition, resume and
present compensation to Box
42427, Washington, D.C. 20015-
0427.

Situations Wanted Management

Help Wanted Sales

EAST COAST
SALES EXECS

Sophisticated KLOK-FM  San
Francisco is looking for polished
East Coast sales executives who
want to make a name for them-
selves on the West Coast.

Contact
Philip C. Davis
415—788-2022

SEEKING NEW CHALLENGE

Dynamic, creative leader ready for new
station management challenge. 14 years
in broadcasting. Celebrated accomplish-
ments. Seek VP/GM responsibilities for
aggressive, savvy, major-market com-
pany. Call Michael Edwards (212)868-
1121.

Situations Wanted Programing,
Production, Others

THE FALL BOOK IS NOW!

Major market program director avail-
able for in-house or affordable con-
sultation. Over twenty years exper-
ience, all formats. Replies handled in
strictest confidence. Reply Box T-24.
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Situations Wanted

Our loss is your gain!

CHANGE OF FORMAT FORCES WCBM, BALTIMORE, TO LOSE
20 TOP NEWSCASTERS, REPORTERS, ENGINEERS, SPORTS
PEOPLE, DESK ASSISTANTS, WRITERS, PRODUCERS, AN
OPERATIONS DIRECTOR, AND A NEWS DIRECTOR WITH THE
STATION FOR 20 YEARS. 20 EXCEPTIONAL PEOPLE. 20
TALENTED, RESPONSIBLE PROFESSIONALS.

The saddest day in the professional life of any radio station

Not because the programming was not the highest quality. But
because the format was simply miscast for the market.

After 3 years of building a lively, fast paced, thoroughly profes-
sional news/talk format for the Baltimore market, Metromedia has
been forced to change to music to the disappointment of everyone
involved.

My first priority is to see that these fine professionals are placed
with stations who will benefit by their talent. If you have openings in
any of these categories please contact me personally.

Bud Stiker, Gen’l Mgr,, WCBM Radio. (301)363-2000.

Help Wanted Management
Continued

PROMOTION MANAGER

Sunbelt major market network televi-
sion station is seeking a creative pro-
fessional with proven management,
communication and organizational
skills to supervise alt aspects of print
and con-air promotional activities.
Send resume and full particulars, in-
cluding salary requirements in first
letter to Box S-151. No tapes,
please. Equal Opportunity Employ-
er.

manager is when he must abandon a format and lose good people.

PROMOTION MANAGER

South Florida's #1 Independent station
needs a Promotion Manager. We are look-
ing for someone with at least 3 years ex-
perience as a Promations Manager. If you
are compelitive, a good marketer and
have a proven track record, send your
tape and success story to:

Elliott Troshinsky
VP & General Manager
WCIX Channel 6
1111 Bricknell Avenue
Miami, Florida 33131
E.OE.

TELEVISION

Help Wanted Management

WIXT".
DIRECTOR OF CREATIVE SERVICES

" THE JOB MADE IN HEAVEN{ A L]
5- A Post-Newsweek Station that dominates the:’ ;
"5 station market. N
~ Aggressive, award-winning promotion and
. graphics staffs.
N Reports to the GM.
Abundant state-of-the-art facilities with no unions.
“.%"A veteran management team who loves promotion.
% A newscast with a 56 share. o vay
" A 37 share sign on/sign off. (i Moy 85
‘I’s in Florida.

HEAVENLY, RIGHT?

If you’ve been a divine promotion manager for
the past 4 years, send your tape and resume
to our pearly gates by September 20!

Ann Pace, WJXT Program Manager
P.0. Box 5270, Jacksonville FL 32207
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Help Wanted Sales

MARKETING
REPRESENTATIVES

Leading producer of promotion/
news/theme music for network, tel-
evision, and radio worldwide look-
ing for self-motivated broadcast
professionals with 3-5 years sales/
promotion/production experience.
Music/ lyric background a plus.
Thorough knowledge of broadcast
promotion, unique creative ability,
strong presentation skills @ must.
We seek enthusiastic individuals
with a love for the industry. We sup-
ply them with the top music prod-
uct in the country, and the oppor-
tunity to work and grow with the
best clients in broadcasting. Send
resume and any other information
you may feel pertinent fo:

Bruce Breslau
General Manager

4/ /
1iFii/ Y
I8 BIINEV

4’

F l PRODUCTIONS, INC.

34 East Putnc;m Avenue
Greenwich, Connecticut 06830
(203) 661-3970




Help Wanted Sales
Continued

Help Wanted News

Field Sales Manager

Broadcast Microwave Services, Inc.
manufacturers of ENG and fixed micro-
wave equipment, is opening-sales of-
fices in Atlanta and Dallas. Aggressive

sales professionals with industry knowl-

edge are needed to live and work in
these regions. BMS offers excellent
compensation, benefits, and growth
opportunities

Please send resume to:

Jeff Harding. Director of Marketing
Broadcast Microwave Services, inc.
7322 Convoy Ct.

San Diego. CA 9211

{619) 560-860I

BMS s
Microwave

MWWy ices, Inc.

SPORTS RADIO-TV
SPECIALIST

Large Eastern University with men's and
women'’s sports programs has an open-
ing for a radio-TV specialist with excellent
reportorial and creative skills. Position
will require producing-directing of sports
videotape segments of feature and news
nature, developing personal contact with
radio, TV and network sports depart-
ments within a three-state area including
New York City and will be responsible for
electronic media contact with the Univer-
sitys athletic department. Applicants
must have Commercial TV experience.
This is a new position with fine opportuni-
ty for advancement. Salary open de-
pending upon qualifications. Excellent
fringes. All replies confidential. EEO/M-F.
Send resumes to Box T-22.

Help Wanted Programing,
Production, Others Continued

QUITE SIMPLY THE BEST!

Our goal is 10 locate the hest independent tele-
vision programmer available today He/She
should have knowledge of traditional program-
ming stratigies, but possess the self-confi-
denceto consider new ones for this top 50 UHF
station. EEQ. Box 5690, Providence, Rl 02903.

Situations Wanted Management

SEEKING NEW CHALLENGE

Dynamic, creative leader ready for new
station management challenge. 14 years
in broadcasting. Celebrated accomplish-
ments. Seek VP/GM responsibilities for
aggressive, savvy, major-market com-
pagy Call Michael Edwards (212)868-
11

Help Wanted Announcers

WNBC-NEW YORK

Seeks America's most exciting basket-
ball play-by-play announcer for 85-86
NBA Season

THE NEW JERSEY NETS...one of pro-
basketball's most exciting teams needs
announcer/personality to complement
their exciting style of play on New York’s
most sports-oriented radio station.
Send tape and resume to Dale Parsons,
Program Manager, WNBC, 30 Rockefei-
ler Plaza, N.Y,, N.Y. 10020. No phone calls
please.

MANAGING EDITOR
Award winning News Department looking for outstand-
ing leader to be responsible for editoriai content by our
reporters
Oversee desk, reporters, etc.
We want a strong journalist who ¢an recognize interest-
ing stories and who is Strong on production. 5 years
news experience, 2 years news management.
Send cover letter, resume to:
Human Resources Department
KPIX
855 Battery Street
San Francisco, CA 94111
No phone calls, piease
KPIX is an Equa! Opportunity Employer.

KPIX S

WESTINGHOUSE BROADCASTING AND CABLE NG

Situations Wanted Technical

CHIEF ENGINEER
FOR SOUTHEAS

MARKET UHF TV

Establi modern, well-designed facility with state-of-the-gn
equipment. Minimum of three years experience as Chief Engineer
of seven years as Line . Pogition requires good written
and oral communication skitls with experience in ting, EEQ
policies, management principles and re:;cwurge uros Abm-
ty and danre fw&dsx m:manmce for A

autiful sumound ca to

and raise a tamily Box 5-146. o M p'.

Situations Wanted News

Help Wanted Programing,
Production, Others

TOP TEN STATION

seeking crealive, energelic person, atotal pro,
to team with our female co-host for highly
succesful morning talk show. Zany to serious,
you'll do it allt Super staff; great benefits. Send
your resume and photo to Box 5-26. EEO M/F

Help Wanted Technical

DIRECTOR OF BROADCAST
OPERATIONS

Rapidly growing national telecommunications
company is seeking an experienced video en-
gineer who can combine technical expertise
with strong Organizational and communica-
tions skills to manage a network of permanent
downlinks. as well as direct daily broadcast
operations, including traffic, network sched-
ules, etc. The gqualified candidate should also
possess a strong engineering background in
satellite broadcast operations. | you are look-
ing for a challenge in a rapidly changing envi-
ronment, send resume and salary history to:

Personnel Department
Hospital Satellite Network
1901 Avenue of the Stars, Suite 1050
Los Angeles, CA 90067
EOE

SPORTS PRODUCER

#1 Station in major market seeking
Sports Producer for Program Depart-
ment. Must have experience in major
league sports production and 10 minute
tape demonstrating your work. Produce
40 baseball games; prime specials; col-
lege sports; soccer.

Send resume and tape to KDKA-TV, One
Gateway Center, Pittsburgh, PA 15222,
ATTN: Program Manager.

Westinghouse Broadcasting & Cable is
an equal opportunity employer.

TV NEWS
RATINGS CLIMB

Across the board!!! Current Television Group
Vice-President for News is seeking new chal-
lenge as major market News director. Now re-
sponsible for all news operalions in multi-state,
all VHF medium and small market facilities with
ABC. NBC. and CBS affiliations. Young, ag-
gressive leader with proven track record in
news management wants to do more! All in-
quiries held in strictest confidence. Please
send them 1o Box S-77.

ASSISTANT
PRODUCTION MANAGER

Background should inciude 2-3 years Pro-
duction management and 2-3 years Producer/
Director experience, Responsibilities require
familiarity with all aspects of studio and re-
mote production, administration, supervision,
and scheduling. Send resume to Jackie Woods,
Personnel Administrator, WFLD TV, 300 N.

State, Chicago, IL 60610.

No phone calls, please.
WFLDTV

An Equal Opportunity Emplover

THIS PUBLICATION IS
AVAILABLE IN
MICROFORM

University Microfilms
International

300 Zeeb Road, Dept. PR., Ann
Arbor, M| 48106
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ALLIED FIELDS
Help Wanted Sales

HEDCO SALES
New York, Los Angeles

HEDCO 1s expanding its sales Goverage by opening
offices in New York and Los Angeles. We are now ac-
cepting applications for a New York and Los Angeles
sales manager The person for each of these pesitions
should have at least 5 years' experience $elling broad-
cast quality electronic equipment to the radio, televi-
sion, Industrial, or refated markets. Responsibilities in-
clude seting up the sales office, providing assistance
to the HEDCO dealer network, and working closely with
the Marketing Manager.

Send resume to:Ross Shelton
Marketng/Sales Manager
HEDCO
PO Box 1985
Grass Valley, CA 85945

REGIONAL ACCOUNT REPRESENTATIVE

Fortune 500 Company Subsidiary. Leader in
the induslry; producing Station (Ds, Sales and
Production Libraries, Music Commercials and
Television Comercials, has an opening for
Sales Representative. Candidates must have
successful track record in Radio and TV Sales,
Advertising Agency sales. or related fields. Po-
sition requires extensive lravel. Company pro-
vides excellent salary. commission plan, plus
company automobile. full expenses and Out-
standing benefits.

Please send resume and salary history to:
Jack Adkins, VP./Director Human Resources
Media General Broadcast Services, Inc.
2714 Union Avenue Extended
Memphis, TN 38112
EEQ. M/F

CREATIVE SALES

If you're an outstanding creative salespersen who can
sell cutstanding creative, then consider selling nation-
ally recognized, award winning, animation. ®* Do you
understand a storyboard? ®Can you show a video
tape? ® Do you want to make good commissions? If
YES, send a resume or compelling letter to Jim Mathis,
President, Hellman Animates. £.0. Box 627, Waterloo,
lowa 50704.

Miscellaneous

Help Wanted Programing,
Production, Others Continued

SAUDI ARABIAN

PARSONS, LTD. IN YANBU...

SAUDI ARABIAN PARSONS LIMITED {SAPL) has the management ser-
vices contract for the development and municipal management of the
Yanbu Industrial City, located on the Red Sea coast of Saudi Arabia.

CAMERAMAN/
RECORDIST

The selected individual will be responsible for on-location and in-
studio photography, lighting and sound recording, transferring and
mixing as may be required for production of all programs. Such produc-
tions to include project progress reports, documentaries, special

events, VIP site visitations, training and recruiting tapes and news tapes.
Will also assist the Writer/Producer in direction, continuity, tape
archive and library maintenance. Qualifications should include a
degree in motion picture production with 3-5 years experience or 5+
years experience in the operation of video cameras and sound equip-
ment and in-location studio lighting for motion pictures. U.S. Citizen-
ship required for this single status position.

Parsons offers an excellent salary and complete range of company
benefits. For immediate consideration, please send your resume with

salary history to Mike Valentino at:

Parsons Service Corporation
Dept. 1650
100 W. Walnut St.
Pasadena, CA 91124

Employment Services

RADIO/TV COPYWRITING COURSE

Listen and learn how to write persuasive commercials
for today's market Nine infermation-packed lessons
Two audio casseties with comparwon folder, $34.95.

(VIISK COMMUNICATIONS

Atlanta Office
4043 Laynewood Circie, Tucker. GA 30084

SEEKING A JOB IN TV.?

Get DIRECTION. the new National directory of Televi-
son Employers Over 2,600 companies listed with ad-
dresses. phone numbers and business descrnphons
Compiled by insiders of the telewision ndustry, DIREC-
TION also includes a book of job search techniques for
television Get the edge over your competitors with this
innovative job search tool' Send $24 85 plus $1.95
P&H 1o Communications Connection, Sutte 307, 1 Lin-
den Place. Great Neck. New York 11021 or wnte tor
more nfo

RADIO PERSONNEL NEEDED

tn the past year, hundreds & hundreds of radio slations,
from every state in the U.S., in every size market, con-
tacted NATIONAL with job orders. So far this year,
we're even busier. To help fill these openings. NATION-
AL is in constant need of announcers, newspeople,
programmers, & salespeopie. NATIONAL, the nation's
leading radio placement service, places from coast o
coast. If you're seriously seeking a move up, don't wait,
contact NATIONAL now For complete information, in-
cluding brochure & registration form, enclose $1 post-
age & handling to:

NATIONAL BROADCAST
TALENT COORDINATORS
DEPT. B., PO BOX 20551
BIRMINGHAM, AL 35216
205--822-9144-ACT NOW!

10,000 RADIO-TV JOBS
The most complete & Gurrént radio, TV publiGation pub-
ished in America Beware of imitators' Year after year
thousands of broadcasters find employment through us
Up to 98% of natnonwide openings published every
week, over 10.000 yearly All market sizes. all formats.
Openmgs for DJs, Ie news producnon I
week computér list $6 s 6 con
wks only $14 95—you save 521' AMERICAN RAD!O
JOB MARKET, 1553 N. Eastern, Las Vegas NV 83101,
Money back guaranlee!

Radio Programing

Help Wanted Programing,
Production, Others

PHOTOGRAPHY/
EDITOR

Needed for award winning cable news operation in the
number 1 market Mimmum 1 year expenence requited
shooting & editing for our rightly news operation Send
1ape and resume 1o

GLADYS HYATT
Cablevision of Connecticut
News 12
265 Post Road West
Westport. CT 06880
We are an equal opportunity emplayer (M/F)

COAST TO COAST
[All Levels, But Not Operators)
ALL FEES PAID BY EMPLOYERS
Phone/Resume

KEY SYSTEMS

479 Northampton Street
Kingston, PA 18704

Phone Alan Kornish at
(717) 283-1041
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WE PLACE \
TV and Video Engineers

= i Lum and Abner

y -\5,1"‘[’ Are Back

o -...-L ..piling up profits

g .i | for sponsors and stations.
, 15-minute programs from

, the golden age of radio.

PROGRAM DISTRIBUTORS u PO Drawer 1737
Jonesboro, Arkansas 72403 & 501/972-5884

30-SEC INSPIRATION SPOTS
cool for tense ears. FREE 25 spots
on 1/4" tape, or cassette demo.
FRANCISCAN PEACE, 155 Market,
Memphis, TN 38105. 901—522-
9420.




Business Opportunity

FM APPLICATIONS

Satellite Systems Engineering,
Inc. is now preparing FM
radio applications for FCC

BC Docket 80-90
(689 new FM locations).

Contact: S S E

Bob Napp,

(301) 652-4660 @

Sub-Carrriers

For Sale Stations Continued

<RAM>

R.A.Marsbhall

v Media Investment Analysts & Brokers

Bob Marshall, President

AM/FM combo located in attractive Southeastern resort

market. $1.2 million.

508A Pineland Mall Office Center. Hiiton Head Island. South Caroiina 29928 803-681-5252

SCA IN DALLAS

Sub carrier available on
100,000 watt Dallas station.
Call Richie Martin, 214—721-
0104.

Wanted to Buy Stations

WANTED TO BUY
FM CONSTRUCTION PERMITS

Southeast or resort areas pre-
ferred but all areas considered.
Box S-140.

For Sale Stations

lr 72 o
ﬂ-yﬂu - -/f'/(//llllll 27, /(1/
4 MENA MROKLRE = CONSULTANTS
P () Bux LG

Enen nu.(‘ulll'urnm HIRE0
Area Code (R18) 880-3201

AM with class C FM single station
mkt. in Nebraska priced approx. 2
times gross with real estate includ-
ed. Terms to qualified buyers.
$750,000.

RALPH E. MEADOR
MEDIA BROKER
BOX 36, LEXINGTON, MO
64067
PHONE 816—259-2544

BARN
BURNERS

* AM-FM Single Station, iowa Mkt —
Owner Retiring - $495,000 - »
down.

¢ COLLEGE TOWN - AM Plus Class
C FM - Good Cash Flow $1.2 Mil-
lion.

¢ SW MO AM/FM Single Station Mkt
Vacation Paradise - $265M -
Terms $40,000 down.

Call CHARLES EARLS
(314) 888-3224

“WE ALL WILL
oEE YOU ALL
AT THE
ANATALL”

DALLAS 11th-14th

* TEXAS - very profitable fulitime AM
& Class C FM. Price $2,000,000
terms, $1,800,000 cash - cash fiow
will pay debt service.

* 5KW AM & Class C FM at 1000 ft. in
medium size mkt. Has been pro-
fitable. Could be again with sales
oriented owner. $1,600,000 cash.

"M CDRE

& Associates Inc.

MEDIA BROKERS AND APPRAISERS
6116 N. Central Expressway
Dallas, Texas 75206 (214) 361-8970

SUNBELT AVAILS

CLASS AFM
Medium Texas Market
$525,000, terms

SUBRUBAN TEXAS COMBO
Only stations in Country
$500,000, terms

UHF NETWORK AFFILIATE
$4,750,000, terms

MEDIUM MARKET CLASS C
$1.6 million, terms

MEDIUM TEXAS MARKET
Combo
$2 million, terms

JAMAR: RICE 0O

Muedia Brokerage & Appraiesis

250 west Lake HIEh Dr. Sune #103 Austin, TX 78746
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AM with class A FM near university
and close to beautiful lake. Excellent
growth potential. Real estate includ-
ed. Terms to qualified buyers.
$550,000.

RALPH E. MEADOR
MEDIA BROKER
BOX 36, LEXINGTON, MO
64067
PHONE 816—259-2544




The breakthrough new book!

101 WAYS TO
CUT LEGAL FEES &

For Sale Stations Continued

{““TWENTY YEARS OF EXPERIENCE GOES INTO EVERY SALE””

H.B. La Rue, Media Broker

MANAGE YOUR LAWYER:
A practical guide for
broadcasters and cable operators

tn his new book, former General
Counsel for the National Associa-
tion of Broadcasters {and now a
T partner in the Washington firm of
est Coas East Coast Atlanta | | Verner, Liipfert, Bernhard, McPher-
44 Montgomery St. #500 500 East 77th St. #1909 6600 Powers Ferry Rd. #205 son and Hand), communications
San Francisco, CA 94103  New York, N.Y. 10021 Atlanta, GA 30339 “supertawyer” Erwin G. Krasnow
415 434-1750 212 288-0737 404 956-0673 Hal Gore, V.P. strips away the mystique surround-

ing the legal profession to show
CHAPMAN ASSOCIATES®

broadcasters and cable operators
nationwide media brokers

Radio TV CATV Appraisals

how to:

® Select the right lawyer for you
® Enter into the best fee arrange-

Location Size Type Price Terms Contact Phone ment
IN Met  AM/FM  $1700K Terms  Burt Sherwood (312) 272-4970 ® Get the most out of your lawyer
NB Med AMFM  $1100K $300K  Bill Lytle (816) 941-3733
WA Med AMFM  S750K  S75K  Greg Merri (801) 753-8090 ® Control legal costs
CA Sm M $675K Terms  EMiot Evers (415) 387-0397 ® Monitor and evaluate your law-
1A Sm FM $600K $150K  Bill Lochman (816) 941-3733 ’
co Sm  AMFM 600K $100K  David LaFrance (303) 534-3040 i e, ST O .
™ Med AMFM  $500K $135K  Bill Whitley (214) 680-2807 ® Remedy problems with your
VT Sm  AMFM  $495K Cash  Ron Hickman (401) 423-1271 lawyer
AL Sm  AMFM  $475K $100K  Ernie Pearce {404) 458-9226
FL Sm  AM $395K $75K  Randy Jeffery (305) 295-2572 SPECIAL INTRODUCTORY PRICE!
SEE US AT RADIO '85—DALLAS Order your copy of this valuable book
instolollistal Sams 2092 today for just $29.95, the special intro-
For information on these and our other availabilities, or to discuss selling your propeny, contact Janice Blake, ductory pricel You'll have 10 days to

Marketing Director. Chapman Associates Inc., 1835 Savoy Dr,, Suite 206, Allanta, GA 30341. 404—458-9226.

examine the book. In that time, if you're
not completely satisfied return it with

N | an Hayslett the mailing label for a 100% refund!
m Daytime. Billing $135,000in TN, lo- D y. ‘ g
cated where GM to build SATURN e !
automobile plant. $240,000. Terms. O “Tatrs, Drskers MAIL THIS COUPON TODAY! i
Business Broker Associates R‘(\,B"Bi l‘;-‘a%gﬂw O YES! | want to benefit from the
615—756-7635, 24 hrs. Y0509 Borry Knoll Dr., Dallas 75230 cost-cutting, performance-
boosting ideas in "101 Ways to
Cut Legal Fees & Manage Your
TURNAR%::?_ESI;TUAHON I 1 told you there was a lown ol 45,000 people that was LaWyer
about 25% Spanish speaking yet there was no Spanish .
We have a client with the qualifications if format station. .but one was available. you would say- Send me__copies at $29.95 each
you have property in Southern California. e ';:(';'ge :E"; My check or money order paya-
Buchanan & Associates, P.O. Box 7339, PRW & A IA ble to B ; :
BOX 3127 e to Broadcasting is enclosed.
lz\lfg\(r)port BEgEh “CA [B2GR0; 714=5a0" SOUTH PADRE ISLAND- TX 78597
Name
AM-FM IN SOUTHERN ARIZONA
50.000 WATTS Sacrifice--must setiie estate. Owner's death ieft region- Organization
) a al AM-300 watt FM. Most powerful stations in county. Al
Jacksonville, Florida, WCRJ-AM. $395,000 new of rebuilt equip.; automation, big dishes, tower. 4
Cash. Chapman Associates, Randy Jeffery, studics. mant. Remote, furnished home on 5 acres, Street
305 295.2572. cars, van, lruck, tools. the werks complete. Arbitron
rated. appraised at $550.000. Make offer—Executor M.
Hermann, 602—364-4495. City State Zip
{ )
Phone
Winter Is coming... now is a good time to buy & Class A TOP RATED FM Mail 1
FM where mild describes the winter season. Excellent 4 0 all to:
B e e wadinil [0 s Eh EIRe | Ple roaLCTny Fully'engmeered class CFM serving BROADERSTING
512 544-5209. 3 Midwestern states. Leading rat- ‘1 PUBLICATIONS INC
PAW & ASSOCIATES ings and top facility in market of : N
BOX 3127 250,000+ . Tight operation produc- 1v535h‘?e‘-°’la'esos'(’:ee2'(s°36
SOUTH PADRE ISLAND: TX 78597 mg cash flow. $1,400,000. Box T-11 asningion, V...
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500 WATT AM DAYTIMER

PSA & PSSA authority. In mid-size Northern
market. Break even now. Financing can be han-
died by small increase in monthly billing.
$295,000. Qualified buyers only. Reply to Box
S-69.

NEW ENGALND
CLASS CFM
With companion AM. Dominates the populated sales
area of the state. Asking $1.400.000 cash. Contact:
Ron Hickman 401-—423-1271

For Sale Stations Continued

901/767- 7980

MILTON Q. FORD = sssocares

HEDIA BROKERS—AP F’F-I:AIEE RS

irgr i Suambsill Brosdc
35 - Mer 8157

%@%/ g %aafo/

MEDIA BROKER
AM-FM-TV-Appraisals
P.O. Box 36
Lexington, MO 64067
816—259-2544

Propariies"

8 Small & medium market radio sta-
tion sales ...
8 |nnovative solutions to your first
deal ...
GARY PORTMESS & ASSOCIATES
WASHINGTON, D.C.
202—872-1485

MID-WEST
MONEY MACHINE

AM/FM combination. Attractive metro
market of 250,000. Automated beautiful
music FM enjoys consistently excellent
ratings. Since 1975, sales have in-
creased at a compounded 13% annually.
Cash flow $385,000. Priced at 6
times...$2,300,000. Box T-12.

MIDWEST UHF

Independent in four station market, ex-
periencing strong sales growth with
steadily improving cash flow and good
programming library. Price: $5.5 million.
Principals only reply to Box $-50.

WEST VIRGINA

Picluresque college town. Class IVAM. Must sell. Ask-
ing $100,000 w/$20.000 down. Good terms. Less than
1x gross. Contact Milt Younts 202—822-8913.

CHAPMAN ASSOCIATES
nationwick media brolers

For Fast Action Use
BROADCASTING S

Classified Advertising

BROADCASTING’S CLASSIFIED RATES

All orders to place classified ads & all correspondence
pertaining to this section should be sent to: BROAD-
CASTING, Classified Department, 1735 DeSales St.,
N.W., Washington, DC 20036.

Payable in advance. Cash, check, or money order. Full
& correct payment MUST accompany ALL orders.

When placing an ad, indicate the EXACT category de-
sired: Television, Radio, Cable or Allied Fields; Help
Wanted or Situations Wanted; Management, Sales,
News, etc. If this information is omitted, we will deter-
mine the appropriate category according to the copy.
NO make goods will be run if all information is not includ-
ed.

The publisher is not responsible for errors in printing due
toillegible copy—all copy must be clearly typed or print-
ed. Any and all errors must be reported to the classified
advertising department within 7 days of publication
date. No credits or make goods will be made on errors
which do not materially affect the advertisement.

Deadline is Monday at noon Eastern Time for the follow-
ing Monday's issue. Earlier deadlines apply for issues
published during a week containing a legal holiday, & a
special notice announcing the earlier deadline will be
| published above this ratecard. Orders, changes, and/or
cancellations must be submitted in writing. (NO tele-
phone orders, changes, and/or cancellations will be ac-
cepted.)

Replies to ads with Blind Box numbers should be ad-

dressed to: (Box number), c/o BROADCASTING, 1735
DeSales St., N.W.,, Washington, DC 20036.

Advertisers using Blind Box numbers cannot request
audio tapes, video tapes, transcriptions, films, or VTR's
to be forwarded to BROADCASTING Blind Box num-
bers. Audio tapes, video tapes, transcriptions, fims &
VTR’s are not forwardable, & are returned to the sender.

Publisher reserves the right to alter classified copy to
conform with the provisions of Title VIl of the Civil Rights
Actof 1964, as amended. Publisher reserves the right to
abbreviate, alter, or reject any copy.

Rates: Classified listings (non-display). Per issue: Help
Wanted: $1.00 per word, $18.00 weekly minimum. Situations
Wanted (personal ads): 60¢ per word, $9.00 weekly mini-
mum. All others classifications: $1.10 per word, $18.00
weekly minimum. Blind Box numbers: $4.00 per issue.

Rates: Classified display (minimum 1 inch, upward in
hatf inch increments), per issue: Help Wanted: $80.00
per inch. Situations Wanted (personal ads): $50.00 per
inch. All other classifications: $100.00 per inch. For Sale
Stations, Wanted To Buy Stations, Public Notice & Busi-
ness Opportunities advertising require display space,
Agency commission only on display space.

Word count: Count each abbreviation, initial, single fig-
ure or group of figures or letters as one word each.
Symbols such as 35mm, COD, PD,etc., count as one
word each. Phone number with area code or zip code
counts as one word each.
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Fares & Fortuness

Media

David Jones, president and chief executive
officer, KARK-Tv Little Rock, Ark., named
vice chairman of station and its parent,
SouthwestMedia Inc. Michael Waddington,
chairman of Southwestern Inc., investment
firm owned by SouthwestMedia chairman
Larry Wallace, succeeds Jones as president
and general manager. V. Ray Brown, general
sales manager, KARK-TV, named executive
VP, administration.

Richard Marschner, VP, WFMT Inc., operator
of wFMT(FM) Chicago and Chicago magazine
and its subsidiary publications, named gener-
al manager of wFMT, succeeding Ray Nord-
strand, who had previously served as both
president and general manager. Nordstrand
remains president.

Jack Shaver, VP, sales, wCYB-Tv Bristol,
Va., assumes additional duties as assistant to
general manager.

Tim Bever, general sales manager, KTRV(TV)
Nampa, Idaho, joins KkBSIKTV) Cape Girar-
deau, Mo., as general manager.

David Bradshaw, from Harrington, Righter &
Parsons, Los Angeles, joins KGAY(aM) Sa-
lem, Ore., as general manager, succeeding
Robert Ratter, resigned.

Michael Schuch, VP
and general manager,

Gaylord  Broadcast-
ing’s wvTv(TV) Mil-
waukee, joins co-
owned WUAB-TV

Cleveland in same ca-
pacity. Alvin Leitl, as-

sistant general man-
ager, succeeds
Schuch.

Sheldon Storrier, VP
and general manager,
wKTv(TV) Utica, N.Y., named senior VP of
parent, Harron Communications Corp.

Schuch

J. Kenneth Lamarche, station manager, Don-
rey Media Group’s KYRK-FM Las Vegas, joins
co-owned KEXo(aM) Grand Junction, Colo.-
KLDR-FM Delta, Colo., as general manager.

James Macfarlane, general manager, WKIJF-
AM-FM Cadillac, Mich., joins WHBL(AM)-
wWIR(FM) Sheboygan, Wis., as general man-
ager.

George A. Gamblin Ill, general manager,
WHAS(AM)-WAMZ(FM) Louisville, Ky., joins
WBCS-AM-FM Milwaukee in same capacity.

Joseph Newman, president, Joe Newman
Advertising, Indianapolis, joins WTAQ(AM)
La Grange, Ill., as general manager.

Eileen Martin, office manager, Lowell Cable
TV, Colony Communications’ system serving
Lowell, Mass., named operations manager,
U.S. Cablevision Corp., Colony system serv-
ing Hudson Valley, N.Y. Julie Wintjen, billing
clerk, Copley/Colony Harbor Cablevision,

Wilmington, Calif., named office manager.

David Stagnitto, promotion manager, Ameri-
can Family Broadcast Group’s KWwWL-TV Wa-
terloo, Iowa, named operations manager at
co-owned wAFF-Tv Huntsville, Ala.

Appointments, Continental Cablevision of
St. Paul, Minn.: Thomas Patterson, director
of system operations, to director of system
development; Judy Holmes, member of qual-
ity assurance department, to operations co-
ordination manager, anxl Linda Beal, adminis-
trative manager, regional operations, to
additional duties as system coordinator for
new system serving northern Dakota county,
Minn.

Mark Young, from Arbitron, New York, joins
wvec-Tv Norfolk, Va., in newly created posi-
tion of director of administration.

Laura Crouch, business manager, KZKC-TV
Kansas City, Mo., named VP.

Lee J. Cooper, VP, research and develop-
ment, Rantec division of Calabasas, Calif.-
based Emerson Electric Co., joins Adams-
Russell, Waltham, Mass.-based cable system
operator and manufacturer of technical equip-
ment, in newly created position of director of
planning and acquisitions.

Jerry Carr, hired as station manager for future
acquisition by Miami-based Grant Broadcast-
ing System, assumes interim duties as assis-
tant to president.

Elizabeth Wolfe, Peat, Marwick, Miichell &
Co., Washington, joins Public Broadcasting
Service there as controller. Sue Bomzer, sen-
jor research analyst, ABC, New York, joins
PBS Washington as associate director, re-
search.

Olga Cole, business manager, noncommercial
KAWE(TV) Bemidji, Minn., named director of
finance.

Linda Roby, assistant business manager,
wQaL(FM) Cleveland, joins WCLQ-TV there in
same capacity.

Marketing

Dale Silverberg and Joe Minnella, creative
group supervisors, W.B. Doner & Co., De-
troit, named senior VP’s.

Senior VP’s named executive VPs, BBDO,
New York: Charlie Miesmer, Bruce Meyers
and Ted Sann.

Dick Salyer, account supervisor, Tatham,
Laird & Kudner, Chicago, named partner.

Thomas Barquinero, senior account execu-
tive, Dancer Fitzgerald Sample, San Francis-
co, named VP, account supervisor. Martin
Russell, senior copywriter, DFS, San Fran-
cisco, named VP, associate creative director.

Camille Kolez, media director, Jordan Adver-
tising, Wheaton, Ill., named VP

Ken Runkel, VP, account supervisor, Tracy-
Locke, Dallas, named VP, management su-
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pervisor.

Rhonda Hack, manager, Southwest sales,
ABC Radio Networks, Dallas, named VP,
sales, ABC Radio Networks.

Teresa Gallo, VP, cre-

ative  group head,
Dancer Fitzgerald
Sample, New York,

named senior VP, as-
sociate creative direc-
;] tor.

Raymond Marione,
management supervi-
sor, Benton & Bowles,
New York, named sen-
ior VP. Donna Salva-
tore, associate director
of national broadcast, B&B, named VP.

Lawrence Fried, VP, director, news sales,
ABC-TV, New York, named VP, news sales.

Barbara Gonda, systems analyst, Coca-Cola
Bottling Co., New York, joins Geer, DuBois
there as associate media director.

Galic

Deborah Fuddy, media supervisor, Tully-
Menard, Tampa, Fla., named media director.

Appointments, Petry Television: Jim Baral,
account executive, meteor team, Los Ange-
les, to group sales manager there; Blaine Ro-
minger, from Doyle Dane Bernbach, Los An-
geles, to account executive there; Sid Gurkin,
owner and operator, SWG Representatives,
Denver rep firm, to account executive, Petry
Television/Petry National Television, New
York; Gary Bronson, member of sales train-
ing program, to account executive, blue
team; Michelle Clark, from Telerep, New
York, to account executive there, and Roger
Hoefer, member of sales training program, to
account executive, ravens team, New York.
David Schwartz, account executive, knights
teamn, Seltel, Los Angeles, named VP, sales
manager. Named account executives, Seltel,
New York: Michele Heller, media buyer, Ben-
ton & Bowles, New York; Becky Charvat,
media buyer, J. Walter Thompson, New
York, and Lillie Roberts, sales assistant.

John Crenna, account executive, Katz
American Television, Chicago, named man-
ager, white sales team. Linda Bryant, re-
search director, KPRC-Tv Houston, joins Katz
Television, Memphis, as account executive.

David Tyler, regional manager, TM Commu-
nications, Dallas, named general manager of
newly created TMC Concept Sales.

James George, account executive, Tribune’s
WGN(AM) Chicago, named director of sales,
Tribune Radic Networks and Tribune Radio
Syndication there.

Terry O'Neill, account manager, Business
Times, New York, joins The Weather Chan-
nel there as account manager, advertising
sales.

Francelle Acosta Dietrich, assistant art direc-
tor, Root & Associates, Baton Rouge, joins



Herbert S. Benjamin Associates there as sen-
ior art director.

David Schwartz, sales manager, knights team,
Seltel, Los Angeles, named VP, sales man-
ager, Atlanta office.

Peggy Grover, from Cox Cable Communica-
tions, Atlanta, joins The Disney Channel
there as area marketing manager, Southeast-
em region.

Jack Patterson, Detroit sales manager, RKO
Radio Networks, joins CBS Radio Networks
there as sales manager.

Betsy Flaum, from Phillips Information Sys-
tems, Atlanta, joins The Weather Channel
there as regional sales manager, affiliate sales
and marketing.

Nancy Aeschbach, from MMT, New York,
joins Petry Television there as account execu-
tive. Sonia Fernandez, from Goldome Feder-
al Savings Bank, New York, joins Petry Te-
levision/Petry National Television there as
benefits administrator.

Tom Chandler, VP, senior art director, direct
response group, Quinn & Johnson/BBDO,
Boston, named VP, associate creative direc-
tor.

Henry Howell, assistant media planner, Foote,
Cone & Belding, New York, named media
planner.

Terry Volbert, account executive, Parker
Communications, Minneapolis, joins Repub-
lic Radio there as sales manager.

Jerry Moody, from Hesselbart & Mitten, Fair-
lawn, Ohio, joins Brand & Gerber & Shick,
Cleveland, as art director.

John Welling, account executive, The Span-
ish Connection, Los Angeles-based advertis-
ing agency, joins Caballero Spanish Media
there in same capacity.

Mary Brown, account coordinator, Quinn &
Johnson/BBDO, Boston, named assistant ac-
count executive.

Les Sugarman, sales manager, KLIQ(AM) Port-
land, Ore., joins Alexander Broadcasting as
co-op director, Based at KLX-AM-FM Pertland,
he will be responsible for its five radio’s.

Gary Lay, local sales manager, KARK-Tv Little
Rock, Ark., named VP and general sales
manager.

Glenn Schiller, general sales manager,
KWEN(FM) Tulsa, Okla., joins WKKX(FM) Jer-
seyville, 1ll., in same capacity.

Mark Jollie, general sales manager, WXGZ-Tv
Appleton, Wis., joins KBSI(Tv) Cape Girar-
deau, Mo., as general sales manager. Gary
Scobie, account executive, KDNL-Tv St.
Louis, joins KBSI as regional sales manager.

Daniel Crofty, from KWKw(AM) Pasadena, Ca-
lif., joins WTAQ(AM) La Grange, I, as sales
manager.

Steve Patz, regional sales manager, WDZL-Tv
Miami, joins wsCv(Tv) Fort Lauderdale,
Fla., as national sales manager Eduardo Es-
trada, from KSKQ(AM) Los Angeles, joins
WSCV as national sales manager, West Coast,
based in Los Angeles. Christina Schwarz,
from The Bravo Group, New York, Hispanic
marketing division of Young & Rubicam,
joins WSCV as national sales manager, East
Coast, based in New York.

Mark Freedman, regional sales manager,
WKQS(FM) Miami, named local sales man-
ager.

Mark Featherston, account executive, WUHQ-
Tv Battle Creek, Mich., named local sales
manager.

Lynne Ajimine, account executive, KITV(Tv)
Honolulu, named assistant sales manager.

Margaret Tjepkema, account executive, Katz
Communications, Los Angeles, joins WXIN-
Tv Indianapolis (formerly WPDS-TV) as na-
tional sales manager.

Wendy Hartzler, from Maryland Business and
Living  Magazine, Baltimore, joins
WCBM(AM) there as account executive.

Mark L. Oborn, account executive, KSL-Tv
Salt Lake City, named director of retail sales.

David Herald, local sales manager,
Kwww(aM) Wenatchee, Wash., named re-
gional sales manager, KWwWw(AM) and co-
owned Kwww-FM Quincy, Wash.

Dave Hoxeng, account executive, Blair, New
York, joins KTSA(AM)-KTFM(FM) San Antonio,
Tex., as marketing manager.

Gregg Filandrinos, national sales manager,
KPLR-TV St. Louis, named director of sales.

Mike Mundy, program manager, KLNK(FM)
(now K2zBS) Oklahoma City, joins KOKH-Tv
there as local sales manager.

Elise Tucker, senior account executive, re-
gional sales, WTKR-Tv Norfolk, Va., joins
WTVZ(TV) there as local sales manager.

Sharon Ross, account executive, WVAF(AM)
Charleston, W. Va., joins WHWH(AM)-
WPST(FM) Princeton, N.J., as senior account
executive.

Pamela Greeley, from Ann Arbor (Mich.) Ca-
ble, joins WHND(AM)-WMIC(FM) Monroe,
Mich., as account executive.

Hal Hardy, sales manager, KEiN(AM) Great
Falls, Mont., joins KULR-TV Billings, Mont.,
as account executive.

Programing

Peter Holmes a Court has completed two-year
term as president of ITC Entertainment and
will return to Australia. Elliott Abrams, ex-
ecutive VP, acquisitions, ITC, assumes
Holmes a Court’s responsibilities.

Sharon Sawyer, pro-
duction executive,
ABC Circle Films,
Los Angeles, joins
Paramount Pictures
Corp., Los Angeles,
 as executive director
of production, Para-
mount Network Tele-
vision.

Thom Ferro, VP, sta-
tion sales, Westwood
One, Los Angeles,
named to newly created position of VP, gen-
eral manager.

John Litvack, VP, current drama programs,
NBC Entertainment, Los Angeles, assumes
additional responsibilities as VP, drama de-
velopment, NBC Productions.

Robert Gumer, director, business affairs, Co-
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lumbia Pictures Television, Burbank, Calif.,
named director, comedy development.

Wilton Haff, senior director, TV business af-
fairs, Lorimar, Culver City, Calif., named
VP

Patsy Bundy, contract administrator, King
World, Summit, N.J., named corporate ad-
ministrator.

Curt Rosloff, from marketing department,
CBS Television Stations division, New York,
joins Primetime Entertainment there as man-
ager of operations.

Appointments, The Disney Channel: Fred
Grossbard, director of program planning,
Showtime/The Movie Channel, New York, to
Los Angeles as director of programing; Glenn
Milligan, from Showtime/The Movie Chan-
nel, Chicago, to area marketing manager
there; John Charles Pumphrey, affiliate mar-
keting representative, Chicago, to area mar-
keting manager. Maria Fitch, supervisor, mar-
keting department, Burbank, Calif., to
manager, graphics and production, and Beth
K. Hildrick-Smith, regional coordinator, Chi-
cago, to affiliate marketing representative.

Arnie Rosenthal, senior VP, affiliates and
marketing, Financial News Network, Santa
Monica, Calif., named to newly created post
of general manager, SCORE, instant-access
sports news service.

Sally Maisel, head of contest department,
Barry & Enright Productions, Los Angeles,
joins Ron Greenburg Productions there as as-
sociate producer, game show development.

Joe Coppoletta, producer-director, United
Way Productions, Alexandria, Va., named
VP, television and film productions.

Tom Coughlin, director of special projects,
The Disney Channel, Los Angeles, resigns.

Appointments, ESPN, New York: Tom Hagel,
manager, program pricing, finance depart-
ment, to director, sales administration;
Sharyn Taymor, program planning coordina-
tor, to manager, sales planning; Andrea In-
gram, from Lifetime Cable Network, New
York, to account executive, direct response
advertising; Bruce Blair, manager, affiliate
marketing, central region, Chicago, to ac-
count executive there, and Yvette Graham,
sales secretary, to sales service coordinator.

Karen Paull, manager of programing, Para-
mount Domestic Television and Video Pro-
graming, Los Angeles, named director of
programing.

Frank Guida, producer, Progressive Radio
Network/ProMedia, New York, named ex-
ecutive producer.

Richard Thomas II, VP, sales and marketing
operations and administration, HBO, New
York, joins Comcast Cable Communications,
Bala Cynwyd, Pa., as VP, marketing and pro-
graming.

Michael Chinich, VP, Universal Studios, joins
Hughes Entertainment there as president.

Merle Gordon, director of operations, busi-
ness affairs, RKO Pictures, New York,
named director of development, television
co-production, RKO Pictures.

Appointments, newly created cable program-
ing division, CMS Television, Binghamton,
N.Y.-based program producer: John Smith,



executive producer, TV Store Home Shopping
Program, interactive cable offering of TV
Store Productions, to executive producer;
Mark Needham, from WUHFTV) Rochester,
N.Y., to unit manager; John Foltz, executive
VP, to additional responsibilities as managing
director; Joseph Lozzi, president, to addi-
tional duties as executive producer; Martin
Brandt, staff director, to creative director; Mi-
chael Konkus, videographer, to director of
lighting and photography, and Donald Levin,
staff writer, to head writer.

Arvin Kaufman, from Agency for Performing
Arts talent agency, Hollywood, joins Gaylord
Productions, Los Angeles, as director of de-
velopment, television division.

Kazuo Yoshimura, adviser to Intervoice Inc.,
Tokyo, joins TeleJapan USA, Tokyo and New
York, as president. TeleJapan USA produces
Japan Today, weekly series carried on USA
Cable Network and independent television
stations.

Robert Affe, program director, WTXX(TV}
Waterbury, Conn., joins wOIO(TV) Shaker
Heights, Ohio, in same capacity.

Mikki Wolkowicz, director of business affairs
for special projects, Dick Clark Productions,
Los Angeles, joins Paramount Domestic Tele-
vision and Video Programing there as associ-
ate director, business affairs-legal.

Larry King, Mutual Radio talk show host and
CNN television talk show host, adds duties as
contributing on-air columnist, NFL 85, NBC
Sports.

Larry Magariel, studio-remote coordinator,
KsHB-TV Kansas City, Mo., named produc-
tion manager, succeeding Bob Forsythe,
named creative services manager (see “Pro-
motion and PR,” below).

Mike Wolf, music director, wLs-AM-FM Chica-
go, joins wySP(FM) Philadelphia as assistant
program director.

Linda DesMarais, program  manager,
WCIX(TV) Miami, joins WDZL(TV) there in
same capacity.

David Bachynski, from wkKis(aM) Orlando,
Fla., joins WLVA(AM) Lynchburg, Va., as pro-
gram director.

James Cory Anderson, executive producer,
Evening Magazine, KYW-TV Philadelphia,
joins KABC-TV Los Angeles as managing edi-
tor, Eye on L.A.

Jon Findley, production manager, WFLD-TV
Chicago, joins KRLD-Tv Dallas as programing
manager. Ken Kolb, assistant production
manager, WFLD-TV, succeeds Findley.

Mike Sanders, production manager, WIFR-TV
Rockford, Ill., joins wvaH-Tv Charleston, W.
Va., in same capacity.

Aviva Enoch, classical music director, non-
commercial KVLU(FM) Beaumont, Tex., joins
noncommercial WUNC(FM) as music producer.

Ellen Geiger, West Coast director, Affinity
Enterprises, Los Angeles international sales
and producer’s representative company, joins
noncommercial KCET(TV) there as manager of
program development.

Shirley Ford, producer, WNCN(FM) New York,
named assistant to0 music director.

Double coverage. Bill Carlson {I) was in-
terviewed for a job as broadcast sales-
man for UPl. When he heard there were
two openings, he brought along his twin
brother, Bob. They filled the double bill,
with Bob headed for Detroit to cover
Michigan and Canada and Bill going to
Kansas to cover Missouri, Kansas and
Nebraska.

T EL [ | R N P L Ty §
News and Public Affairs

Bonnie Holmes, co-anchor, KNAZ-TV Flag-
staff, Ariz., named news director.

Mary Ann Jennings, assistant news director,
WRNL(AM)-WRXL(FM) Richmond, Va., named
news director of stations and of Virginia
News Network, which serves approximately
50 Virginia radio stations.

Joel Cheatwood, news director, KMPH-TV
Fresno, Calif., joins WXEX-Tv Richmond,
Va., in same capacity.

Dick Hoffman, from wQow-Tv Eau Claire,
Wis., joins noncommercial WUFT(TV) Gaines-
ville, Fla., as news director, succeeding Mike
Cremedas, resigned.

Gerry Culliton, afternoon drive anchor and
night editor, wvir(AM) Mount Kisko, N.Y.,
named news director.

Sue Ducat, associate producer, Washington
Week in Review, noncommercial WETA-TV
Washington, named producer, news and pub-
lic affairs.

Appointments, Associated Press: Thomas
Slaughter, chief, Newark, N.J., bureau,
named chief, Seattle bureau; Mike Embry,
sports editor, Milwaukee, to correspondent,
Lexington, Ky.;Julia Martinez, newswoman,
Dallas bureau, to correspondent, Morgan-
town, W. Va_, and Cynthia Roberts, newswo-
man, San Francisco bureau, to correspon-
dent, Woodbury, N.Y.

Appointments, WIAR-TV Providence, R.L.:
Dyana Koelsch, part-time reporter, to report-
er; Doug Rossi, 11 p.m. producer, wwLP(TV)
Springfield, Mass., to 6:30 a.m. producer;
Betsy Henry, par-time associate producer, to
full time associate producer; Jim Karpeichik,
temporary photographer, to full time; Kathy
Gleason, from wPRI-TV Providence, to pho-
tographer; Sherry Dorn, from WEAN(AM)
Providence, to night assignment editor;
Kathy Rainaldi, from University of Rhode Is-
land, Kingston, R.l., to part-time associate
producer, succeeding Henry, and Joannie
Dorney, secretary, to news assistant.

Joe Petrovich, chief meteorologist, wWBAY-TV
Green Bay, Wis., joins KSDK-TV St. Louis as

Broadcasting Sep 2 1985

and

on-air meteorologist.

John Sheahan, correspondent, CBS News,
Warsaw bureau, named reporter, Peking bu-
reau. David Jackson, correspondent, Peking
bureau, to same capacity, Hong Kong bureau.

Greg Hernandez, vacation relief, ABC Radio
News, Washington, named newswriter. Her-
nandez is former news editor and producer,
Mutual Radio, Arlington, Va.

Dan Cohen, [0 p.m. news producer,
WTTG(TV) Washington, named managing edi-
tor. Frank Traynor, from KYW-TV Philadel-
phia, joins WTTG, succeeding Cohen. Vito Co-
lonna, production engineer, WNCN(FM) New
York, named production supervisor.

Giselle Fernandez, from KEYT-TV Santa Bar-
bara, Calif., joins KTLA(TV) Los Angeles as
reporter.

Ron Colbert, from wrAL-FM Raleigh, N.C.,
joins UPI Radio Network, Washington, as
news editor-sportscaster.

Cray Yarbrough, from KVET(AM})-KASE(FM)
Austin, Tex., joins WABB-FM Mobile, Ala., as
morning anchor.

Chuck Dowdle, sports director, WPLG(TV) Mi-
ami, joins WSB-TV Atlanta in same capacity.

Jan Black, morning news anchor, KFRC(AM)
San Francisco, joins KCBS(AM) there as an-
chor-reporter.

Chris Schmidt, sports reporter-anchor, wMmcC-
TV Memphis, joins WREG-TV there in same
capacity.

Technology

George Geesey, manager of engineering and
technical services, wRC-TvV Washington, joins
Wold Communications, Los Angeles, as di-
rector of operations and engineering.

Dave Morris, West Coast manager of unit
managers, broadcast operations and engi-
neering, ABC, Los Angeles, named director,
unit managers.

Harry Foulkrod, VP, advanced systems, Mel-
par divison, E-Systems, Falis Church, Va.,
named VP, customer relations, E-Systems,
Washington, succeeding Pierce Chambers,
retired. E-Systems manufactures communi-
cations systems.

Misty Palla, telecommunications marketing
administrative assistant, satellite services di-
vision, Mutual Broadcasting, Arlington, Va.,
named marketing support specialist.

Earl Harris Jr., from Ehrhorn Technical Oper-
ations, Canon City, Colo.-based manufactur-
er of power amplifiers for medical industry,
joins Electro-Voice Inc., Buchanan, Mich.,
as director of engineering.

Corey Carbonara, lecturer in TV, radio and
film production, Baylor University, Waco,
Tex., joins Sony, Teaneck, N.J., as product
manager, high definition video systems.

Jim Cundiff, Eastern regional sales represen-
tative, Jefferson-Pilot Data systems, Char-
lotte, N.C., joins Basys Inc., supplier of
broadcast news computer systems, New
York, as Eastern marketing manager.

Todd Brookes, from Akron University, Ak-
ron, Ohio, joins WBOTTV Wilmington, Del.,



as assistant chief engineer.

Sharon Rourke, senior controller, ABC
News, Washington, joins Pyramid Video Inc.
there in same capacity.

Charles Johns, engineering manager, TVSC,
Pittsburgh-based division of Group W Pro-
ductions, retires. Ronald Lease, chief engi-
neer, TVSC, succeeds Johns.

Gerry Brill, product manager, Thompson-CSF
Broadcast, joins magnetic products division,
Fuji, New York, as broadcast markets man-
ager.

Bill Sanford, chief engineer, ch. 26, Bemidji,
Minn., subscription service, joins noncom-
mercial KAWE(TV) Bemidji, Minn., as direc-
tor of engineering and operations.

Jeft Pinkerton, chief engineer, KXOK(AM) St.
Louis, joins WIBM(AM)-WKKX(FM) Jersey-
ville, Il1., as chief engineer.

Promotion and PR

Jake Jacobson, freelance producer-director,
joins Multimedia Entertainment, New York,
as promotion manager.

Joseph Schramm Jr.,, supervisor of advertis-
ing and promotion, Cablevision Systems,
Woodbury, N.Y., joins Rainbow Programing
Services there as manager of creative ser-
vices

Richard Dineley Il assistant controller, Com-
sat, Washington, named controller. Richard
Mc¢Graw, senior VP, corperate communica-
tions, Eastern Airlines, Washington, joins
Comsat as VP, corporate affairs.

Travis Marshall, VP and director of corporate
government relations, Motorola, Washing-
ton, named senior VP, director of government
relations,

James McAvoy, account supervisor, Burson-
Marsteller, Washington, named VP.

June Burakoff-Smith, manager of promoticn
and advertising, 20th Century Fox, Los An-
geles, joins Columbia Pictures Television
there as director of advertising and promotion
for its syndication arm.

Tim Braine, VP, executive producer, Sports,
HBO, New York, named VP and executive
producer, on-air promotion, HBO and Cine-
max.

Mariann Babnis, from public affairs office,
National Cable ‘Television Association,
Washington, joins Pitelli & Price there as
manager, communications services.

Rob Forsythe, production manager, KSHB-TV
Kansas City, Mo., named creative services
manager. Lisa Heron, assistant promotion
manager, KSHB-TV, named public relations di-
rector.

Bruce Binenfield, promotion manager,
wBSP(Tv) Ocala, Fla., joins wusv(TV) Schen-
ectady, N.Y., as director of programing and
promotion.

Michael Stopnick, promotion manager,
wCIX(Tv) Miami, joins wDZL(TV) there in
same capacity.

Jill Schoenbach, natiomal publicist, noncom-

mercial WNET(TV) New York, named public-
ity manager; Michael Shepley, naticnal pub-

Mew assignments, NEC Mews has restructured s ediloral board, wilh four managsement
sk IohCe Umids creged. e Doand, which is responsible lor ceerall managernant of the news
division, comprzes MBC News President Lawrence Grossman; John Lane, executive WP
Timothy Russert, VP assistent o president; Paul Gresnberg, senor execigive prosducar
Gordon Manning. WE editorial projects; Tom Brokaw, anchor and Jehn Chancellor mewws
commentatar, Taek force units, which report to Groezman and Lane, are edional content, Hus
sert, Greenberg and Manning; affiliate relations, Jo Moring, ¥F affiliate news services; &
Kent, VP news operaticns; Joseph Angotti, VE nizws. and HussesT; ninw lechaalogy, Thamas
Wolzien, WF editcnal production services; Kent, latalie Hunter WF finance and adminestia-
tion; Angotli, and Greenberg; operations and facilibez, Kent, VWiozien, Angotti and Hunber,

licity coordinator, WNET, named manager of
editorial services. Joan Guck, manager of
business affairs, WNET, named manager of ad-
vertising and promotion.

Allied Fields

Robert Chatten, minister-counselor, U.S.
Embassy, Mexico City, named deputy direc-
tor, United States Information Agency, Wash-
ington, as deputy director for programs,
Voice of America.

James Roy, VP, concert music administra-
tion, Broadcast Music Inc., New York, re-
signs, but will remain consultant. His depart-
mental duties will be assumed by Barbara
Petersen, manager, concert research.

Suzanne Sell, television news consultant,
Frank N. Magid Associates, Marion, Iowa,
joins Arbor Inc., Philadelphia market re-
search firm, as manager, broadcast research
group.

Brian James, manager of standards and prac-
tices, Cablesystems Engineering of London,
Ontario, joins National Cable Television As-
sociation, Washington, as director of engi-
neering, science and technology department.

Linda Wellstein, communications associate,
Cole, Raywid & Braverman, Washington,
joins Schnader, Harrison, Segal & Lewis
there in same capacity.

Stephen Roberts, former president, 20th
Century Fox Telecommunications, Los Ange-
les, has formed own consulting firm, S. Rob-
erts Co., Los Angeles.

Lee Tolchin, president, Tolchin Communica-
tions Corp., New York, joins Arbitron there
as VP, national radio sales.

Carl Gibson, lighting director, Imero Fioren-
tino Associates consulting firm, named sen-
ior VP.

Deaths

Carl Haverlin, 86, re-
tired president, Broad-
cast Music Inc., New
York, died of heart at-
tack Aug. 26 at West
Park hospital, Canoga
Park, Calif. After brief
stint as vaudevillian
and writer, he began
his broadcasting ca-
reer at KF(aM) Los
Angeles in 1924,
While at station as an-

Haverlin in 1960%s
nouncer, actor, sports reporter, salesman and
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even occasional elevator operator, Haverlin
hit on idea of broadcasting Rose Bow! game,
selling package to NBC for coast-to-coast
broadcast in 1927. Subsequently, he was
named sales manager of KFI and KECA(AM),
then being run as joint operation. He left sta-
tion to join Davis & Schwegler, music and
transcription firm, as station relations man-
ager. Haverlin joined BMI in 1940, and was
VP, station relations, until 1944, when he left
to join Mutual Broadcasting in same capacity.
In 1947, he returned to BMI as its first sala-
ried president and began number of public
service projects, including Concert Music
Package and annual Student Composers’ Ra-
dio Awards competition. He retired in 1964,
but remained consultant to BMI executives.
Haverlin’s sidelines were extensive. He was
acknowledged scholar on Civil War history
and widely read on other subjects. He wrote
series of radio scripts on Abraham Lincoln
that were broadcast nationally. Haverlin is
survived by his sister and two grandchildren.

Louis Joseph N. du Treil, 94, electrical engi-
neer involved in radio, died Aug. 17 at Cha-
teau de Notre Dame, New Orleans nursing
home. As physics professor at Loyola Uni-
versity, he helped put wwL(aAM) New Orleans
on air in 1922. He was also radio operator for
Marconi Co., Metaire, La. In 1922 he joined
U.S. Commerce Department’s radio division,
and later moved to FCC, where he was engi-
neer until his retirement in 1949. He then
began New Orleans service measuring radio
frequencies and then electrical engineering
firm which he operated until 1979. He is sur-
vived by 6 sons, one of whom, Louis R. du
Treil, is partner in Washington consulting en-
gineering firm, du Treil-Rackley.

Ruth Gordon, 88, television and film actress
and writer who won Emmy in 1979 for ap-
pearance in Taxi television series, died of
stroke Aug. 28 at her home in Martha’s Vine-
yard, N.Y. She is survived by her husband,
writer and producer Garson Kanin.

Samantha Smith, 13, whose letter to Soviet
leader Yuri Andropov in 1982 expressing her
concern over nuclear war prompted her visit
to that country and a wave of attendant pub-
licity, died in plane crash Aug. 25 in Auburn,
Me. She was returning to her home from Lon-
don, where she had been filming ABC series,
Lime Street, with Robert Wagner, scheduled
to debut in September. Following her Russian
trip she had made frequent television appear-
ances on talk shows, had hosted 90-minute
special for Disney Channel, Samantha Smith
goes to Washington, and had appeared in epi-
sode of Charles in Charge. Her father, Arthur,
was also killed in crash. She is survived by
her mother, Jane.



Garin of Telepictures:
Setting high standards

It might have been hard for outsiders to be-
lieve that the man leaning against the back
wall in a rumpled blazer and necktie with
open collar and a cigar perched between his
thumb and forefinger was the chief operating
officer of a seven-year-old entertainment
company on the eve of announcing $106
million in sales for the past year. But con-
trary to that insouciant stance, Telepictures
president Michae! Garin was simply holding
back, allowing the more spotlight-prone ex-
ecutives to conduct the press conference
while he hugged the background.

If Telepictures had a guru, Garin would be
the logical choice. He sees the company as a
philosophical proposition as much as a com-
mercial enterprise and describes it in terms
plain one moment, lofty the next. “I believe
strongly that people will work up to, or
down to, the standards set for them. We en-
courage people to stretch, and rarely have
been disappointed,” he says, following that
immediately with “the next stage of evolu-
tion has arrived: the organization. The best
you can do is redefine the organization so
that the goals of the organization and the
individual are coincidental.”

The Walden Pond School of Corporate
Management? No doubt it appears that way
to some, what with Garin and his partners
shutting the entire company down for three
days every quarter to bring all employes,
regardless of rank, together under one roof
for a self-administered report card. At these
town meetings, everything from employe
bonuses (o beefs are openly discussed—an
experiment in corporate democracy that
might make less secure executives cringe.

At the same time, Garin is generally re-
garded as Telepictures’ link to Wall Street,
the one who speaks the language of fi-
nance—stock offerings, note placements
and positive cash flow—to the crowd who
has bankrolled much of Telepictures’ re-
markable growth.

Get Garin to sit down, and he’ll gladly run
through the Telepictures story. How four ex-
ecutives, all trained at major corporations
but growing frustrated with the traditional
corporate culture, raised $1.2 million in six
months from a venture capitalist and struck
out on their own. Telepictures has long since
moved away fror just selling reruns and has
expanded into first-run program production
and distribution, network productions, ani-
mation, station ownership, publishing and,
most recenily, a joint venture with Rolling
Stone publisher and editor Jann Wenner to
reformat /S magazine and position it as a
competitor to People.

It was at a MIP convention in Cannes,
France, cight years ago that Telepictures co-
founder Michael Jay Solomon met Garin and
the two immediately started talking about

MicrAEL NEww Garin—president and chief
operating officer, Telepictures Corp., New York;
b. July 7, 1948, Roslyn Heights, N.Y.; AB,
Havard College, Cambridge, Mass., 1968;

MA, New School for Sociai Research, New
York; market research, Time magazine, 1969;
assistant to publisher, Fortune magazine,
1970-71; director, planning and development,
Fortune, 1971-75; special projects, board of
directors, Time Inc., 1975; in charge of public
television division, Time-Life Films, 1976-77;
director, sales and programing, T-LF, 1977-78;
present position since Sept. 6, 1978; m.

Torunn Atteraas, Dec. 29, 1968. Children:
Kristoffer, 8; Aleksander, 5; Nickolas, 1.
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setting up their own company.

Garin says that the birth of Telepictures
owes a lot to ““where [the founding partners]
came from, and reacting to both the positive
and negative things.” Solomon made his
mark in the international distribution arms of
the major studios. David Salzman ran sta-
tions and the syndication division for a ma-
jor group owner. Dick Robertson sold net-
work advertising. Garin moved among
various departments and staffs at Time Inc.
All four knew a thing or two about Nimitz-
class corporations. In setting up Telepic-
tures, Garin says, “‘we tried to make an envi-
ronment that encouraged competition,
shared the success and minimized internal
politics.”

And although Garin owns between 2%
and 3% of Telepictures, financial reward is
not his primary motivation. “I left Time be-
cause I was too young to be earning a lot of
money and be unhappy. I’ ve always thought
of business as a means, not an end. This
company has been an umbrella under which
we can reach our personal goals, and there-
fore the organizational goals.”

In case that sounds too stiff and dry, Garin
adds: “We have an axiom here. We take our
jobs seriously but we don’t take ourselves
seriously.”

But if Telepictures is an unconventional
company, Garin’s road there was fairly rou-
tine. At Harvard he followed Washington
Post scion and now publisher Donald Gra-
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ham as business manager of The Crimson.
Garin’s classmates and friends in college
read like a who's who in media, including
Embassy Television president Glen Padnick
and producer Marshall Goldberg.

Following graduation, Garin had a brief
stint in advertising at BBDO, where he
worked on the Burger King account. He was
then assigned to the Dow Chemical account.
But it was the height of the antiwar move-
ment and Garin, an early supporter of Stu-
dents for a Democratic Society, although he
later disassociated himself from the radicals
who took control of the organization,
couldn’t square his Dow assignment with his
position on the war, and resigned.

Garin shopped around and, based on his
Crimson experience, was hired at Time as
assistant to the publisher of Fortune.

That was the beginning of a 10-year tour
with the magazine publisher, doing some
special assignments for the company’s board
of directors along the way, and eventually
winding up in the Time-Life Films depart-
ment as directer of sales and programing.
Garin was not one to let his job dominate his
life. During that time he earned a masters
degree at night in philosophy and esthetics
from New York's New School for Social Re-
search, and began shuttling to Washington a
couple times a month to work toward a doc-
torate in public administration from a Wash-
ington branch of the University of Southern
California. To date he has completed all but
the thesis, admitting to being sidetracked by
running a diversified communications com-
pany.

Garin went to graduate school at night for
eight out of the 10 years he was at Time Inc.
“Part of the thing was business wasn't totally
satisfying to me,” he explains. He said he
had once felt a “strong sense” to work in the
government or public policy area. (Garin
hasn’t totally strayed from his original plans.
He teaches a class at the Harvard School of
Government once a year.)

Garin comes from a family of achievers.
His father had his own company in New
York’s garment district. His mother is a di-
rector of a mental health center on Long
Island. His brother is president of Peter Hart
& Associates, a leading Washington pollster.
His sister heads a social service organiza-
tion.

Growing up on the north shore of Long
Island, Garin and his friends used to hang
out at Jones Beach on the weekends and
during the summers. But he hardly married
the girl next door. During summer vacation
from college he met a young Norwegian stu-
dent who was touring the U.S. I realized
this was someone very special,” he recalls.
After several years of furiously exchanging
letters, Garin married the former Turunn At-
teraas six months after graduating from col-
lege. Before the wedding “‘we had been with
each other a total of [2 days,” confides
Garin, “it’s kind of syrupy.” ]
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Steve Sohmer, executive vice president, NBC Entertainment, has
been named president and chief operating officer of Columbia Pic-

tures, motion picture division of Columbia Pictures Industries Inc.

He will report to Guy McElwaine, who moved up from president to
chairman and CEO of Columbia Pictures last June. Sohmer will

have responsibility for production of Columbia Pictures theatricals
—total of 15 to be released in 1985—but not their marketing.
Columbia spokesman said Sohmer will also not be involved in

Columbia Pictures Television Group, division that produces net-
work and syndicated series. Sohmer joined NBC Entertainment
from CBS Entertainment in July 1982 as vice president of advertis-
Ing and creative services, was promoted to senior vice president
in March 1983 and to executive vice president in August 1984. In
last position, Schmer was in charge of daytime, Saturday morning,
specials, The Tonight Show Starring Johnny Carson and program
administration for NBC Entertainment.

CRT decision approved. For the third time in as many years, a
panel of the US. Court of Appeals in Washington last week
ventured into what it called “this hotly contested territory,” and
Issued a decision, as in the two earlier cases, uphoiding distri-
butions made by the Copyright Royaity Tribunal to owners of
copyrighted material used by cabie television systems. The two
separate cases that were decided last week were brought by
the National Association of Broadcasters and the Chiristian
Broadcasting Network Inc., involved 17 consolidated petitions,
and dealt with distributions made in 1979, 1980 and 1982. The
dispute basically boiled down to broadcasters, including Cana-
dian claimants, who felt the distributions made to them were
inadequate. On the other hand, the Motion Picture Association
of America entered litigation to argue that the distributions
made to broadcasters were, if anything, too generous.

The panei, noting that four of the five distributions made by
the CRT have now been appealed, made it clear that those
challenging the CRT have a heavy burden—and that the court
is losing patience with the litigiousness over CRT pay-outs. The
panel, in the opinion written by Judge Kenneth Starr, said its
job in reviewing the CRT actions is not to weigh the evidence
with precision but to determine whether the awards are within
a “zone of reasonableness.” Given the money stakes involved,
Starr said, the strategy of “ 'boundless litigiousness’. . . direct-
ed at the various nooks and crannies of the tribunal's decisions
is perhaps understandable “ But with the latest decision joining
the two earlier ones, Starr-added, “the broad discretion neces-
sarily conferred upon the Copyright Royalty Tribunal in making
its distributions is emphatically clear.” Accordingly, he said,
should the strategy of “litigation to the hilt continue to charac-
terize the aftermath of CRT distribution decisions,” the court
might well refrain from providing detailed responses “to the
myriad claims and contentions advanced by a highly litigious
copyright-owner subculture. " Joining Starr In the opinion were
Judges Antonin Scalia and Harry T. Edwards.

Offer to buy Santa Ana, Calif -based Freedom Newspapers Inc.

“in excess of $900 million” was rejected by company'’s board lz
week. Harry Hoiles, one-third owner of company, and son of

founder, made offer for 100% of company. (Other two-thirds &
equally owned by family of Hoiles's sister, Mary Jane Hoiles H:
die, and by estate of Hoiles's brother, Clarence H. Hoiles and t
family.) Peter Kent, president of Henry Ansbacher Inc., which h
been retained by Hoiles, said latter is considering making anott
offer which could include making higher bid or offering property
shareholders; seeking offers from “major media company,” or se
ing Hoiles's share to outside buyer. Freedom is publisher of

newspapers and owner of WLNE(Tv) New Bedford, Mass.; KTVL(.
Medford, Ore.; wtvC(Tv) Chattanooga, and KFDM-TV Beaumol

Tex.
a

Turner Broadcasting System last Tuesday (Aug. 27) formally nc
fled FCC it was withdrawing its applications seeking approval
transfer of CBS to TBS. In letter to FCC, TBS said it had "termin:
ed" its offer to acquire CBS shares “because of the failure of seve
of the conditions it imposed in the offer.”

u]

Ernesto F. Betancourt, who has held executive positions in varic
Latin American organizations and was once supporter of Fi¢
Castro's revolutionary movement, has been named director of |
dio Marti, U.S_ station which went on air May 20 to broadcast ner
and other programing to Cuba. Betancourt is native of Cuba w
had been serving as acting director of Radic Marti since June
(BROADCASTING, July 8). Before joining Radio Marti, he had be
consultant to U.S. compdnies working on development projects
Latin America. For 16 years, he held number of positions at Org
nization of American States. During his service as coordinator
QAS Department of Economic Affairs, he did preparatory work
Punta del Esta meeting which launched Alliance for Progress
name that Betancourt is credited with coining and that Preside
Kennedy used to describe his Latin American policy. Betanco
had backed Castro during 1950's as Washington representative
Castro's 26th of July Movement, which overthrew Batista gove:
ment in 1959. USIA director Charles 2. Wick, in announcing ¢
pointment, said Betancourt's “personal knowledge of Cuba unc
Fidel Castro and his impressive professional training make him
ideal choice as Radio Marti's director.
ol

Showtime/The Movie Channel Inc. has filed suit against Boardwi
Inn, Quality Inn-franchised motel in Ocean City, Md., charging mo
with unauthorized reception of Showtime and TMC in violation
anti-piracy provision of Cable Communications Act. Suit, filed
U.S. District Court in Baltimore, seeks injunctions against mote
reception of services and damages. Suit was brought in conjur
tion with Home Box Office Inc. and local cable operator, Unit
Cable of Eastern Sheore Inc. “When we filed our first laws
against . . . {the Eastgate hotel in Lima, Ohio] in June . . .we pro
ised it would be the first of several such suits, and that it wou
represent the opening salvo in our attack against commerc
signa) pirates. We are very pleased to be able to announce t
commencement of our second action so soon after the first. [Lis ¢
hope that, through our legal actions and our other wide-rangi
efforts, signal piracy by other parties will be discouraged.” Boa
walk Inn is owned by Irvin Bainum, brother of Stewart Bainu
who is chairman of Manor Care Inc., parent company of Qual

Inn International. a

Using lotteries, FCC has tentatively granted low-power television
plications of Mountain TV Network for ch. 53, Bowman, N.D.; c.
29 and 35, Bonilla, S.D., and ch. 42, Bumns, Ore. It also has ten
tively granted LPTV applications of Evangelina Garcia Garza, «
8, Riverton, Wyo.; kxmc-Tv, ch. 89, Crosby, N.D.; Meyer Bro:
casting, ch. 57, Crosby, N.D.; Robert Sandstorm, ch. 8, Bend, Or
Minerva Rodriguez Frias, ch. 12, Morris, Minn.; Sandoval Burl
ch. 10, Davenport, lowa; B&J Communications, ch. 23, Aberde:
Wash.; EEF Trust, ch. 2, Rio Grande City, Tex.; Glenda Kassis, «
5, Sheridan, Ark.; American TV Network, ch. 13, Minneapolis;
Ann's Balloon Boutique, ch. 10, Lawton, Okla.; Ambassador ©
dia, ch. 17, Soda Springs, Idaho; Communicators of America,
49, Baton Rouge, La.; Presidio Enterprises, ch. 65, Fort Wor
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smens LPTV Network, ch. 55, Dickinson, N.D.; Charies Baca,
.49, Memphis, Tenn.; JLR Broadcasting, ch. 24, Gillette, Wyo ;
r Bastern Telecasters, ch. 5, Clear Lake, Tex.; Forward Broad-
st, ch. 31, Biloxi, Miss.; American Christian Television, ch. 16,
slumbus, Ohio; Millard Oakley, ch. 8, Myrtle Beach, 5.C.; Evar-
a Romero, ch. &, Park Rapids, Minn , and ch. 12, Watertown,
D.: Telecraiter, ch. 18, Havre, Mont.; Malheur Publishing, ch. 19,
itario, Ore., and Inspiration TV, ch. 26, Boise, Idaho.
o

ca-Cola Co. announced last week it had reached agreement with
eves Comunications Corp. for development and worldwide dis-
bution of Reeves' television series. Agreement covers all prime
ne series beginning production in fall 1985 through June 1990,
mestic distribution will be handled by Embassy Telecommuni-
tions; worldwide distribution by Columbia Pictures Internation-
both Coca-Cola units. Current Reeves series are Kate and Allie
d Gimme a Break.

}S Communications, New York, major distributor of advertising-
pported television programing, is expected to announce eight
jular series radio shows this week, signaling company’s entry
to radio syndication arena. Programs, said to be both short-form
ud long-form, will be targeted for early 1986 debut. Company has
ent last six months planning move (“Closed Circuit,” March 11}
d recently tapped former director of programing for NBC Radio
itertainment, Steve Saslow, as senior vice president and general
anager for new operation, which is being called LBS Radio.

3C will broadcast national press conference with Miss America to
"of its affiliates through its Ku-band hookup on Sept. 3, and will
low up week later with conference with Steven Spielberg. Con-
rence will feature Miss America 1985, Sharlene Wells of Utah, 11
y¥s before new Miss America is crowned. Reporters in affiliate
udios will hear and see conference on local monitors, and will be
dividually equipped with telephones to ask questions, which
ill be heard by all. Conference will originate from NBC studio in
2w York at 2:30-4:00 p.m. NYT.

ith help of NASA, American Satellite Co. put its first satellite into
hit last week. ASC I, hybnd with 18 C-band and six Ku-band
ansponder, rode into space aboard space shuttle Discovery last
1esday (Aug. 27) morning. Discovery deployed bird that evening.
ring of PAM was successful; firing of apogee kick motor was
:heduled for Saturday (Aug. 31). Satellite will orbit at 128 degrees
est longitude. Discovery deployed two other satellites: Aussat [
r Australian government and Leasat [V for Hughes Communica-
ms and U.S. Navy. At press time last Friday (Aug. 30), Discovery
ew was preparing to salvage Leasat III, which failed to climb to
sostationary orbit after its deployment last April. According to
ASA spokesman, plan called for astronauts to leave orbiter to
fect repairs on satellite so it could be lifted into intended orbit.
a

itional Association of Broadcasters is hosting congressional forum
its January board meeting in St. Martin, Netherland Antilles,
n. 13-17. NAB has invited several key congressional leaders to
rticipate in three-day forum on legislative issues. Association
< also changed name of 1ts Metro Market Radio Committee to
oup Radio Committee, Focus of committee will not only concern
2tro market station issues but matters of interest to group opera-
(s.
]

alf-million-dollar order for TV satellite dishes was announced last
eek by M/A-Com, which bought 3.7-meter Ku-band receive-only
itennas from Microdyne Corp. subsidiary, Antennas for Communi-
itions. Deal is part of earth station systems supplied by M/A-Com
RCA Amencan Communications for subsidized installations at
levision stations seeking programing from RCA Ku-band satel-
es to be launched later this year. Nearly 460 broadcasters have
jreed to offer already, according to RCA Americom.

a

e Nashville Network said last week it will televise live 12 hours of
rm Aid benefit concert scheduled for Sept. 22 at University of

\

union has made funds available to needy members.)
u]

artist Willie Nelson and is designed to taise money for financially
stricken farmers. QOther participating entertainers include Kenny
Rogers, Bob Dylan, Beach Boys, Waylon Jennings, Charley Pride,
Randy Newman and others. TNN, now seen in 23.8 million U.S.
cable homes, will carry concert from 1 p.m. to 1 a.m. Concert will
also be syndicated to television stations by Gaylord Syndicom in
three-hour prime time package (8 p.m.-11 p.m.), and will be deliv-
ered nationally to radio stations via Wsm/Music Country Radio
Network in Nashville.

w}

Arbitron said it will include “mention” in Chicago summer radio
report that ABC-owned wisiam engaged in on-air discussions of
ratings on July 11, 12, 15 and 16, during summer survey period
(June 20-Sept. 11). Arbitron ruled that occurrence "was not a
technical violation of our rating distortion policy, but it represents
an undesirable practice which could interfere with our ability to
produce an objective report.” Summer reports are due in mid-
October.
[m]
FCC Review Board has approved settlement agreement resulting
in grant of new FM in Cheney, Wash., to Delta Radio Inc., and dis-
missal of competing applications of High Tech Industries Inc. and
Cheney Broadcasting Co. In initial decision, administrative law
judge had found Cheney Broadcasting application favorable on
integration grounds. But Cheney Broadcasting settled for $50,000
in cash and promissory note for another $450,000. High Tech
settled for $35,000. Delta Radio is 49% owned by John H. Rook,
who is also president and half owner of kxCDA(FM) Coeur D' Alene,
Idaho, and KEYG(AM)-KEYFIFM) Grand Coulee, Wash. Delta Radio-
Kansas owns remaining 51% of Delta Radio. Irwin A. Molasky and
Mervyn L. Adelson each own 24% of Delta Radio-Kansas. Adelson
is chairman and 12.8% owner of Lorimar Productions; Molasky is
vice president and 7.4% owner of Lorimar. Molasky is also presi-
dent of La Costa Community Cable TV, Carlsbad, Calif., and Adel-
son is vice president. Board also approved settlement agreement
resulting in grant of new AM to Ganadores Corp. in Universal City,
Tex., and dismissal of mutually exclusive applications of Marble
Falls Broadcasting and Worden Communications Co. Worden had
prevailed in initial decision on integration grounds. Marcos A.
Rodriguez 1s president and 56.8% owner of Ganadores. He is also
president and 71 9% owner of Latin American Broadcasting Co.,
licensee of KESS(FM) Fort Worth. In addition, board approved settle-
ment agreement paving way for grant of new FM in Los Lunas,
N.M ., to Brasher Broadcasting Co —applicant that prevailed in
initial decision—and dismissal of competing application of Los
Lunas Media Co. Los Lunas Media settled out for $2,000. Brasher
Broadcasting is 40% owned by Frieda Brasher, bookkeeper for
Central United Methodist Church in Albuquerque. Michael
Brasher, 20% owner, is general manager of noncommmercial
KANW(FM) Albuguerque. Paul Brasher, another 20% owner, is de-
sign engineer for Albuguerque's water resources department. Per-
kins Brasher owns remaining 20%.
u]

CBS last week said it is attempting to sell its Holt, Rinehart &
Winston, general books, and Praeger and Winston-Seaberry publish-
ing businesses. CBS spokeswoman declined comment on asking
prices. She said those businesses account for less than 10% of
revenue generated by CBS's educational and professional publish-
ing division, but declined to reveal how much revenue that divi-
sion generates. CBS Chairman Thomas Wyman announced last
month that company planned to sell assets that would generate
about $300 million after taxes to help pay off indebtedness in-
curred by $954.8-million stock repurchase (BROADCASTING, July 8).
Stock repurchase was spurred by Ted Turner’s falled effort to take
over network.
a]

National Telecommunications and Information Administration has
made its grant announcements for Public Telecommunications Fa-
cilities Program: $22 8 million or 144 grants were made to 44 states,
Guam, American Samoa and Yap, UN Trust Territory of Pacific

Islands. )

Broadeasting Sep 2 1985



COMMITTED TO THE FIRST AMENDMENT & THE FIFTH ESTATE

Faitorialem

A constitutional a law prohibiting noncommercial broadcasters
The raging marketplace from editorializing (BROADCASTING, July 9, 1984). One footnote

Well, let’s see now, two weeks ago the Washington Post. Co.  said, in effect, that the court would hear evidence, if it could be
bought Capcities’ cable systems for $350 million. Last week  supplied, that the so-called “spectrum scarcity” that has been “the
Westinghouse Electric Corp. put its cable systems on the market  prevailing rationale for broadcast regulation” is nonexistent. The

where they are expected to fetch $2 billion or more. other said that the court would reconsider its Red Lion decision of
Back in the high nine figures, Gannett bought the Evening 1969, which held the fairness doctrine to be no violation of the

News Association last week for $717 million. First Amendment, upon a showing that the doctrine has inhibited
Did anybody notice that John Fetzer, one of the living broad-  the presentation of controversy on the air.

cast pioneers, sold his solid little group of radio and television If the appropriate entry to the courts can be found, the FCC’s

stations for $80 million a couple of weeks ago? What’s $80 voluminous evidence of rampant competition in the media and

million in today’s market? About $50 million more than Fetzer chilling effects of the fairness doctrine could become the liberat-

would have gotten from a sale before people started paying half a  ing force that broadcasters have needed.

billion for an independent VHF in Los Angeles. The fairness report just might enter history as one of the more
Is this a bubble that has to burst? Hard to say. Gannett’s buy is  important works of the Fowler-Quello-Dawson-Patrick FCC.

calculated at $1,583 a share for ENA stock. That’s six times the

$250 at which ENA bought back some of its shares only last n
December. Tapeworm?
Next? Cablecasters and the broadcasters they have been battling for
audience share might be well advised to turn their attentions to a
Start of something big? challenger that by all appearances has become a legitimate con-
tender.
The text of the FCC’s report concluding its inquiry into the legal- The concern over inroads from videocassette recorders ex-

ity and effects of the fairess doctrine (BROADCASTING, Aug. 26) ~ pressed by many in the cable industry at this year’s National
lives up to its advance billing (BROADCASTING, Aug. 12). Itisa Cable levision Association convention in June appears to have
masterful summary of the doctrine’s origins and applications and ~ been well founded. Behind the crowing of home-video dealers
a persuasive argument for the doctrine’s repeal. Itis also areflec-  and distributors displaying wares at their annual convention in
tion of the political reality that broadcasters must look elsewhere ~ Washington last week were the facts and figures: VCR penetra-
than the FCC for relief from a doctrine that, in the FCC’s carefully  tion has risen from 2.7% in 1980 to a projected 1985 level of just
worded conclusion, “no longer serves the public interest” (if it ~ over 28%, doing in five years what it took cable three decades to
ever did) and is subject to question now “as a matter of both  do. The ancillary use of the television receiver as home theater is
policy and constitutional law.” proving an attractive alternative to a growing number of viewers.

The commission left unanswered whether Congress, in amend- How the services will shake out remains to be seen. The Dar-
ing Section 315 of the Communications Act in 1959 to exempt ~ Wwinian nature of the free media marketplace—exemplified by the
news programing from equal-time demands by political candi-  promise and fall .of quadrgp.llonlc sound, the videodisk and on-
dates, codified the fairness doctrine, which until then wasonly an  the-air subscription television, among others—suggests that
FCC interpretation of the vague, public-interest obligation in the ~ those who serve the most the best will prosper. In that case, the
law. The FCC had been told by the best lawyers to be found by ~ winner will continue to be the viewing audience (not to mention
such organizations as the Radio-Television News Directors Asso- ~ program suppliers, who welcome each new outlet for their prod-
ciation, the National Association of Broadcasters, The National  uct).

Radio Broadcasters Association, CBS and NBC that Congress While broadcast television continues to be the cheapest seat in
had merely recognized the commission’s doctrine which the com-  town, its rivals are offering increasingly attractive alternatives.
mission had the power to repeal. It had been told otherwise by ~ Grab a scorecard and stay tuned.

others. The FCC'’s report recited the arguments on both sides and
said the conflicting evidence made it difficult to decide what was
on Congress’s mind—a law or a nod in the direction of agency
policy. To the disappointment of Jim Quello, who thinks the
record “compels the conclusion that Congress intended to codify
the fairness doctrine,” the FCC ducked the ultimate decision.

Maybe it is just as well. If the commission had been persuaded
that it had the power to repeal the doctrine, the rest of its findings
in the fairness inquiry would have forced it to exercise the power.
Congressional retaliation would have been swift and merciless. If
the agency had decided that the doctrine were indeed the law, it
would have emphasized the general despair of corrective action
on the Hill. Despite the support of such champions as Senator
Bob Packwood, repeal of the fairness doctrine is unrealizable in
this Congress.

That leaves things to the courts, and the FCC has carefully
crafted a document that as much as invites appellate review. The
report is clearly written to supply answers to important footnotes Drawn for BROADCASTING by Jack Schmidt
included by the Supreme Court in its decision that declared un-  “He’s undressing me with chroma key.”
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Is next-day
delivery giving you

“Overnightmares™

e oz s

N e

It's going to be another one of those long nights. Filled with visions of missed deadlines. Ghosts of unhappy
bosses (and clients). And the endless hours before you'll know whether the package you sent out today makes it
there tomorrow.

But if you had called American Airlines Priority Parcel Service, you could have avoided this overnightmare!
That’s because we can deliver parcels. door to door. in hours! Get your package on American’s next tlight, or any
tlight you specify. Just call (800)) 638-7320. In Maryland, call (301) 269-5503.

There’s no need to lose sleep over hot deadlines. Because when you call American, you’ll know exactly

where your package is. It'sdelivered, AmericanAirlines Priority Parcel Service

We deliverin hours.



WHAT HAS 4 LETTERS AND
TALKS TO MORE LISTENERS
IN NEW YORK THAN ANYBODY?

N —

DOUBLEDAY’S WHN/WAPP NEW YORK
COMBO IS #1 IN CUME
AND #2 IN AQH WITH ADULTS 18+ .

When it comes to putting together
credtive, efficient buying vehicles
Doubleday is tops.

Our New York Radio Network now delivers
more unduplicated listeners than any
other single buy in the number one
market. Over 2,75 million people a week.

And when you look at average quarter
hour we're just as impressive. NYRN ranks
number two in adults and men 18+,

A thoughtful blend of American’s most
listened to country station, New York Mets
play by play, and a clever mix of album
and contemporary hits, NYRN reaches the
cream of the demographic spectrum.

RADIO IS OUR ONLY BUSINESS...AND WE KNOW 1T,

WHN / WAPP
New York

WMET (FM)
Chicago

WLLZ (FM)
Detroit

WA (FM)
Washington, D.C.  Mpls/St. Paul

KDWB AM/FM  KPKE (FM)

Denver

‘b DOUBLEDAY BROADCASTING CO.

100 Park Avenue, New York, N.Y. 10017

WAPP(FM)/Lake Success-New York City,
WAVA(FM)/Arlington-Washington.
KDWB-FM/Richfield, MN

Source: Arbitron Spring 1985
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