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Must carry battle moves to House C Songs
sung blue target of Congressional
scrutiny O Progress on TV in Senate

SQUARING OFF O Lawmakers pressure FCC for
notice of inguiry or rulemaking on must-carry
issue. PAGE 23. In House hearing on CRT reform,
broadcasters ask Congress to drop compulsory
license as trade-off for loss of must-carry rules.
Cablecasters defend current copyright law. PAGE
24,

WESTWOOD Ho O Radio-programing produger and
distributor Westwood One agrees in principle to
purchase Mutual. PAGE 25.

GAINING GROUND O Senate may be nearing
approval of television coverage of its proceedings.
PAGE 26.

DISCORDANT NOTES O Parents Music Resource
Center and recording artists clash at Senate
hearing on “pornographic” rock lyrics. PAGE 28.

SCRAMBLING O NCTA board OK's plan to set up
independent group of cable operators 10 scramble
programing and market it to backyard earth
station owners. PAGE 30.

RMPC O Gathering in Dallas viewed as good effort
if not rousing success. BROADCASTING's coverage
on PAGES 32-41, follows panel-by-panel, the many
faces of radio programing: Keeping up with the
competiticn and new strategies for long-form
programing PAGE 33. Adaptabilility of Easy
Listening format and importance of image to
country format PAGE 34. Challenges and strengths
of news/talk, and AM success stories PAGE 38.
Community involvement key to success, and a
look at what's happening in big band/nostalgia,
adult contemporary, classical and urban formats.
PAGES 40-41.

RTNDA REVIEW O At Nashville meeting, networks
discuss plans for satellite-interconnected
regional networks. PAGE 48. John Spain, newly
elected RTNDA pesident, maps out association's
goals. PAGE 49.

THE WINNERS ARE O Public Broadcasting Service
takes top honors for news and documentary
Emmy awards. PAGE 50.

WHAT’S NEW IN NEWSGATHERING O Latest in new
newsgear was on display at this year's RTNDA
convention. PAGE 51.

THE CHOSEN O CBS picks M/A-Com encryption
system. PAGE 53.

WAGONS IN A CIRCLE O INTV launches advertising
campaign 1o discourage cable systems from
dropping independent stations. PAGE 58.

APPEAL O NAB asks FCC for refief from local
telephone tariffs. PAGE 59.

SKY HIGH O [nsurance losses, if not satellites,
continue to soar as 1985 is proving another down
year for communications birds. PAGE 61.

TWO FOR THE MONEY O Selling ads, financing
station purchases, working around ratings at AM-
FM combos are among subjects covered at
RMPC panels on the business of radio
broadcasting. PAGE &3.

ENTREPRENEUR O Harlan Rosenzweig, president of
GWSC, has risen to the challenge of building
Westinghouse’s cable programing and satellite
services unit. PAGE 87.
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Coke is it?

Strange as it may seem in light of
company’s recent efforts to avoid outside
partnership, rumor in Washington last
week had it that CBS is discussing merger
possibilities with Coca-Cola. CBS is
partner of Coca-Cola’s Columbia Pictures
in Tri-Star Pictures. Obvious stumbling
block would be financial interest and
syndication rules, cited as hurdle in
attempts to wed RCA and MCA; CBS
conversations with Hollywood studios
over modification of rules
(BROADCASTING, July 22) are said to be
continuing, however. Spokesman for Coca-
Cola had no comment. Bill Lilley III,
CBS senior vice president, said company,
according to policy, will “‘neither confirm
nor deny rumors of CBS negotiating with
any other companies” on mergers. Of
financial interest negotiations, Lilley said:
“Those discussions are confidential.”

Cooking

Transfer applications for Capital Cities
Communications/ ABC merger and Rupert
Murdoch'’s buyout of Metromedia's
television stations are on front burner at
FCC’s Mass Media Bureau. And last
week, James McKinney, bureau chief, said
both items might be ready for action
within six weeks. McKinney also said it
has not yet been determined whether
Capcities will get waiver to retain WABC-Tv
New York and wpvi-Tv Philadelphia or
whether Murdoch will get one to retain
daily newspapers in New York and
Chicago and wNEW-TV and WFLD-TV long
enough for orderly divestiture. “We're

not going to get anything on that until the
commissioners tell us what they want,

and it’s too early in the process,”
McKinney said.

Unexpected help

Intelsat and U.S. government have not
been on best of terms, but at recently
concluded Space WARC, Intelsat
observers there won praise from U.S.
delegates for help in securing conference
approval of incorporation of Region 2
direct broadcast satellite plan in
international radio regulations. There had
been potential for drawn-out squabble
over interference between assignments in
plan and Intelsat’s facilities used in its
business service networks in 12.5-12.7 ghz
band. Instead, Intelsat, through Jack
Dicks. worked out agreement with
countries involved—Denmark, France,
and Netherlands, which have territories in

western hemisphere, and Argentina—that
resolved problems: Four countries will
employ initially only those channels that
would not cause interference to Intelsat
service, and will not use those that could
until Intelsat has been given two years
notice, to enable it to modify its
frequency plan.

Antiporn recruit

Another prominent Washington women is
joining Parents Music Resource Center,
which is opposing so-called pornographic
rock lyrics (see page 28). Add to list
Sharon P. Rockefeller, wife of Senator
Jay Rockfeller (D-W.Va.) and board
member of Corporation for Public
Broadcasting. Rockefeller, who attended
Senate Commerce Committee hearing last
week (her husband also sits on committee),
said she plans to step up her involvement
with group after return from public
broadcasting trip to Moscow.

Penetrating curtain

Ted Turner, who hopes to take Intervision
news programing off USSR satellite and
transmit it through his Cable News
Network as part of program exchange with
Soviet Union, has been reminded U.S.
expects that exchange to be reasonably
implemented by Moscow. USIA director,
Charles Z. Wick, along with Al Snyder,
director of USIAs TV and film division,
and Henry Hockeimer, retired chief
executive officer of Ford Aersospace, met
with Turner and Bob Wussler, executive
vice president of Turner Broadcasting
System, in Turner headquarters in Atlanta
two weeks ago. Purpose was to discuss
Turner’s application for authorization to
build and operate earth station in Atlanta
to be used in program exchange. FCC has
responsibility to act on application, but it
has requested State Department for its
views on foreign policy implications, and
State, through its new Bureau of
International Communications and
Information, has included USIA in task
force to consider matter.

Gist of Wick’s message, reportedly, was
that while U.S. endorses concept of free
flow of information, it feels it should be
two-way street, that Soviets should take,
and use, U.S. information as well as
making their news available to U.S.
Upshot of what was said to have been
“friendly exchange” was that Turner
suggested that he be given temporary
authorization to initiate exchange. Then,
kind of play Soviets give material supplied
by Turner could be monitored on ground.
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Indications were that State will follow that
suggestion. What would happen if street
turns out to be one way? That, it seems,
remains to be seen.

Target: Arbitron

News/talk KELI(AM) Tulsa, Okla., was to
place full-page advertisement in last
Sunday’s Tulsa World newspaper blasting
methodology used by Arbitron Ratings in
measuring market’s radio audience,
saying sample size used doesn’t accurately
reflect listening. Ad also was to offer
$14.30 (station is on 1430 khz) to every
local fall Arbitron diary recipient who
puts down KELI{AM) throughout book.
Station plans to collect those diaries and
forward them to Arbitron. KELI(AM)
president and general manager, Fred
Weinberg, hopes bold move will focus
industry attention on what he sees as
need for “better methodology™ than that
used by Arbitron.

Closing toll booth

Prospect of. cable systems charging
broadcasters to carry their signals may be
subject of restraining legislation. House
Copyright Subcommittee Chairman Robert
Kastenmeier (D-Wis.), who expressed
concern about matter at hearing last week
(see page 24) has told staff to try drafting
legislation amending Cable
Communications Policy Act to prevent
cable charges.

Angel in wings

Fairness in Media (FIM} may have been
of less concern for CBS while company
battled Ted Turner’s unsuccessful
takeover bid, but Raleigh, N.C.-based
conservative organization may soon
receive attention beyond 60 Minutes
segment two weeks ago. Clout of FIM,
which has urged supporters to buy CBS
stock to help change network’s news
policies, could be increased by soon-to-be-
announced, million-dollar donation from
unidentified wealthy individual. If other
donors cough up, FIM will buy fund-
raising spots on Turner’s CNN and WTBS
Atlanta and make more direct mailings.
According to one of organization's
directors, potential cost of additional
legal battles with CBS is giving FIM pause
before proceeding with proxy fight at
next spring’s CBS shareholders meeting.
FIM must decide on proxy fight within
next six weeks if it wishes CBS to bear
costs of mailing FIM proposals.
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Looking for ways to make pay pay

The best way for local cable operators to
market pay television is with "a reasonably
priced core package,” Michael Fuchs, chair-
man and chief executive of Home Box Of-
fice, told the Philadelphia Cable Club in a
speech last Wednesday.

The cable industry, Fuchs said, is contrib-
uting to customer confusion: “The public
still doesn’t know what it's buying. If any-
thing, we've given the public too much too
fast and not explained it well enough. And
putting our product in multipay guides has
turned cable into a tremendous game of
hide-and-seek.”

Fuchs also faulted the cable industry for
what he called its emphasis on selling to
current customers rather than on recruiting
new or former subscribers.

“"We have used a measure of dollars per
home to judge our success rather than dol-
lars per homes passed,” he said. "As a re-
sult, we have increased dramatically the
price many current subscribers pay for cable
while, at the same time, increasing duplica-
tion that exists when over-selling similar
broad-appeal networks. We have stretched
the current users’ price/value limits while
ignoring the efforts to plow new ground or
sell former subscribers.”

Much better, he said, is offering a core
package of complementary elements. He
said a recent HBO/Cinemax review showed
that a core package of HBO and its comple-
mentary Cinemax service—the HBO/Cine-
max Combo—delivered 27% more viewer
satisfaction than the HBQO/Showtime core
package and 24% more than the HBO/Movie
Channel pairing in dual-pay homes.

Fuchs said HBO's marketing campaigns
have produced pay-unit gains ranging from
7% to 13%, and that HBO/Cinemax research
has shown that subscribers are less likely to
disconnect Cinemax when it is combined
with HBO than any other pay service sold in
combination with HBO.

Who's friendlier

With oblique references to rival HBO, Show-
time/The Movie Channel Chairman and
Chief Executive Officer Neil Austrian told
members of the Southern California Cable
Association last week that claims by "some
programers” that Showtime/TMC was not
sufficiently “cable friendly” and was drag-
ging its feet on scrambling are “designed to
debilitate relationships between certain
programers and their affiliate customers.”

Showtime/TMC cannot afford to be any-
thing but friendly with cable operators, Aus-
trian said. The relationship between pro-
gramers and operators is synergistic, he
said. "For one of those parties to be un-
friendly towards the other would not only be
stupid, it would be suicide.”

Austrian tock particular umbrage at the
suggestion that Showtime/TMC was drag-

ging its feet on scrambling. The implemen-
tation of the programer's scrambling plans
was delayed by the confusion caused by the
National Cable Television Association’'s
plans to set up a consortium of cable opera-
tors to facilitate scrambling by all the pro-
gramers.

Nonetheless, he said, Showtime/TMC is
moving forward with its scrambling plans. It
will begin shipping M/A-Com Videocipher
decoders to affiliates by the end of this
month, he said, and should be ready to start
testing the system by the end of the year.

Austrian implied that HBO is more to
blame than Showtime/TMC for the indus-
try's not being further along in the scram-
bling on cable signals. About a year ago, he
said, Showtime/TMC was in the “final
stages” of an agreement to join HBQ in
scrambling satellite signals and in launch-
ing an HBO-managed C-band direct ser-
vice. "HBO aborted our agreement in princi-
ple earlier this year thiough no fault of
Showtime/TMC."

Cable compliance

Despite the opposition of the Department of
Justice and the U.S. Commission on Civil
Rights, the FCC has voted 4-0 (with Com-
missioner Dennis Patrick dissenting in part
but reserving the right to change his vote
before the actual order is issued) to use its
equal employment opportunity processing
guidelines to monitor cable EEQ compli-
ance ("Closed Circuit,” Aug. 26). It did that
in implementing the EEQ provisions of the
Cable Communications Policy Act of 1984
last week.

In comments, the Civil Rights Commis-
sion contended that that the FCC's proposal
sought to impose quotas. Justice implied
that the proposal was unconstitutional. The
FCC majority, however, essentially argued
that processing guidelines do not quotas
make.

Chairman Mark Fowler said the guide-
lines would only be used to identify, in FCC
processing of reporting forms, systems that
might qualify for a "harder” look. "They will
be used for an administrative purpose only,"
Fowler said. (The use of the processing
guidelines triggered Patrick's concemn. But
Patrick said the guidelines might "send a
signal” that could work against the goals of
EEO—that is, that they might create the
perception of a "safe harbor.” The guidelines
also could encourage "race- and sex-con-
scious decisionmaking” in hiring decisions,
Patrick said.)

At the same time, the FCC adopted new
EEQ processing guidelines. It raised from
five to six the number of full-time employes
a cable unit must have before the EEO re-
porting provisions apply. (The Cable Act
only required those systems with more than
five full-time employes to make annual em-
ployment reports to the commission.) As a
result, cable entities (and satellite master
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antenna television operations) serving 50 or
more subscribers who have six to 10 full-
time employes must have 50% parity with
the labor force overall and 25% parity in the
top four job categories; those same types of
entities with 11 or more full-time employes
must have 50% parity overall and in the top
four job categories. Those with five or fewer
full-time employes won't have to report an-
nually, but they are supposed to indicate
that they have fewer than six employes.

The new FCC procedures face at least one
hurdle, but it's unclear whether it is a high
one. The Office of Management and Budget
disapproved use of the form the FCC had
originally planned to use to collect the annu-
al employment data from the cable opera-
tors.

But the form (395-A) has been modified to
meet some of OMB's criticisms. (For exam-
ple, as originally proposed, the form would
have required a cable entity to provide la-
bor-force data. OMB objected to that re-
quirement. As the form has been modified,
the FCC will provide labor-force data, but
permit the operator to provide other data if it
desires.) "It's our hope that OMB will ap-
prove our form,” said James McKinney,
Mass Media Bureau chief.

Under the cable act, the FCC is supposed
to certify each year that cable systems are in
EEQ compliance. The act also requires the
FCC to investigate each cable entity at least
once every five years. The FCC generally
will conduct the annual certifications with
the 395-A's, which are existing annual em-
ployment reports supplemented with ques-
tions on hiring, promoticns and recruitment
sources and a series of yes/no questions on
EEO policy and program obligations. The
FCC will conduct the five-year "investiga-
tions” largely on paper by requiring 20% of
the about 3,000 cable employment units to
supply additional information each year.
The commission also will be conducting
random “on-site” audits of cable systems.

At a press conference, McKinney said ca-
ble operators generally would be provided
notice of the on-site audits. But the FCC
would make "surprise visits" to operators
the commission had reason to believe war-
ranted those, McKinney said.

Multiple system operators will have the
option of filing consolidated EEO reports for
all of their employment units.

In a press release, the FCC said that if the
recerd indicated that a cable entity is mak-
ing "reasonable and good-faith efforts to re-
cruit and employ mincrities and women and
place them in responsible positions, certifi-
cation will be granted irrespective of any
disparity between the number of minorities
and women employed in specific job cate-
gories and their respective proportions in
the relevant labor market.”

New numbers

Cable's share of audience in cable homes in
prime time averaged 31.9% and broadcast



services' share averaged 77.6%, according
to results of 30 audience surveys conducted
during the past two and a half years. {The
percentages exceed 100% because of divid-
ed viewing in muiti-set homes.)

These averages were calculated by Infor-
mation & Analysis Inc., an independent re-
search firm based in Hicksville, N.Y., from
its newly issued “Compendium of Local
CableRatings Reports,” containing the re-
sults of 35 audience surveys conducted dur-
ing the two-and-a-half-year span for sys-
tems throughout the U.S. Thirty of the 35
surveys covered prime time and, in some
cases, early-fringe periods as well.

[&A said the cable channels in the 30 sut-
veys had an average rating of 18.3 and the
broadcast services an average rating of 44.7.
In the cable group, advertiser-supported
networks had an average 58 rating/10.1
share; superstations, 2.6/4.5;, pay TV ser-
vices 9.3/16.2, and other cable services,
0.6/0.9.

I&A Vice President Peter Roslow said that
at the 58 average rating level shown for
advertiser-supported cable networks in the
cocmpendium, these networks “are competi-
tive with other media if advertisers use the
‘toadblock’ technique of airing their com-
mercials during the same time period on the
different networks.”

Roslow also said that the "Compendium
of Local CableRatings Reports” "can serve
as a guide to cable performance across the
country, particulatly in view of the limited
amount of cable audience research at the
local level. It will help system operators see
how national services perform on other sys-
tems. It can also be useful to producers for
programing information.

New target

Now that the must-carry rules are gone, one
cable operator is taking aim at the network
nonduplication rules.

Citizens Cable of Fort Wayne, Ind., has
petitioned the FCC to refrain from enforcing
the nonduplication rules as a logical step
following the appeals court's finding that
the must-carry rules are unconstitutional, a
violation of the First Amendment rights of
cable operators.

The rules in question require cable sys-
tems to delete network programs of distant
affiliates that duplicate programs on local
affiliates if requested by the local affiliates.
Despite the elimination of must-carmry, said
Stephen Ross, chief of the cable television
branch of the FCC, the nonduplication rules
are still in full force.

“The nonduplication rules are no less an
encroachment by government on cable tele-
vision's speech freedoms than are the must-
carry rules,” Citizens Cable told the FCC.
“The two sets of rules are not severable in
terms of delivering cable from government
intrusion on the right to publish freely and to
participate in the marketplace where ideas
and information are exchanged. There is
now no plausible justification for the [FCC]
to not also signal that its network protection
rules are terminated.”

Aside from the constitutional question,
Citizens Cable said, the nonduplications
simply no longer make sense in the post-
must-carry world. If a local affiliate requests
nonduplication protection for a program, the

cable system may respond, in the absence
of the must-carry rules, by dropping the lo-
cal affiliate or its broadcast of the program.
Under the copyright laws, it said, cable sys-
tems may delete the programs of local sta-
tions without increasing their copyright li-
ability.

“Network program protection with all of
its switching, blacking out and just plain
interference with speech freedoms is now
underbrush holdover from another era,” Citi-
zens Cable said. “As a consequence of the
...[must-carry| decision and in the circum-
stance that the nonduplication rules are
now easily avoidable, the...[FCC] is asked to
declare that it will no longer insist on en-
forcement of its network exclusivity rules.”

‘Marlowe’ returns to HBO

Six more one-hour Philip Marlowe—Private
Eye mysteries are being prepared for 1986
debuts exclusively cn Home Box Office,
once again with Powers Boothe in the title
role. Boothe played Raymond Chandler's fic-
tional detective in HBO's 1983 Marlowe
limited series produced by David Wickes.
John Slan of Paragon Motion Pictures will
produce the new episodes with Wickes.

Bridget Potter, HBO senior vice presi-
dent, original programing, said the new edi-
tions of Philip Marlowe—Private Eye will be
drawn from previously unadapted Chandler
stories. Scheduled to go into production in
Toronto this month, the episocdes are tenta-
tively titled “Blackmailers Don't Shoot,”
"Spanish Blood,” "Pickup on Noon Street,”
“Guns at Cyrano's,” "Red Wind" and "Trou-
ble Is My Business.”

Potter also announced that production
will begin this month in Torontc on three
new editions of Ray Bradbury Theater, an
original anthology of fantasy and science
fiction tales adapted by Bradbury exclusive-
ly for HBO. Due to be included in the new
editions, which are tentatively set to debut
on HBO eaily next year, are “Banshee,” a
ghost story set in an Irish castle; "The Town
Where No One Got Off," about two train
passengers, and “The Screaming Woman,"
in which a 10-year-old girl is the only one
who hears the sound of a woman screaming
underground.

ACC purchase

American Cablesystems Corp., an MSO
based in Beverly, Mass., has completed the
purchase of the 27,000-subscriber cable sys-
tem of Joyce Cable Inc. of Romeoville, 1.,
serving Joliet, Romeoville and five other Illi-
nois communities. ACC also announced
that a $24-million limited partnership offer-
ing by American Cablesystems Midwest, a
wholly owned subsidiary, has been sold
with the proceeds going to acquire and im-
prove the Romeoville regional system.
American Cablesystems Midwest will
serve as general partner in the Romeoville
franchise which encompasses about 80,000
homes, of which 62,000 are currently
passed. This is American Cablesystems
Corp.'s second cable acquisition in llinois:
last year, through another limited partner-
ship, it bought a 26,000-subscriber system
covering Chicago’s northwestern suburbs
from Warner Amex Cable Communications.
Eric Schultz, who for the past year has been
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general manager of that system, has been
named ACC's vice president for Qllinois.

The $24-million limited-partnership offer-
ing was placed by E.F. Hutton through the
sale of 400 $60,000 units. In the acquisition
of the Romeoville operation from Joyce,
Donald Russell, senior vice president of
Communications Equity Associates, repre-
sented the buyer and the seller. ACC is a
privately held owner of cable systems with
more than 300,000 subscribers in seven
states.

Arts count

Arts & Entertainment Network announced
that its subscriber count has reached 17.3
million, via 2,100 cable systems. Nickolas
Davatzes, A&E president and chief execu-
tive, said the new figure represents a gain of
five million subscribers since the beginning
of 1985. Approximately seven million, he
said, are receiving A&E's full, 20-hour-a-day
schedule following A&E's switch to Satcom
IM-R's transponder 24 on Jan. 1. The new
count is based on the Nielsen Television In-
dex Coverage Tracking Report.

Chasing thieves

Showtime/The Movie Channel has filed a
lawsuit against the Corinth motel, a Holiday
Inn franchise in Corinth, Miss., charging it
with stealing Showtime/TMC's pay televi-
sion services in violation of the Communica-
tions Act's anti-piracy provision. It was the
third such lawsuit filed by Showtime/TMC
since June (BROADCASTING, Sept. 9).
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e know that one basic
" VTR, modified many ways
to fit many recording ap-
plications, is the most cost-effective
way for a manufacturer to build a
line of VTRs. But we also know that
this approach may result in compro-
mised performance and concessions
on the part of the user — concessions
that at first seem small, but add up
guickly in terms of inefficient opera-
tion and lost business.
Ampex, video recording, and the

o 1P Wikl
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business of video have been synony-
mous since 1956. And though we've
seen the “expedient approach” come
and go over the years, the profes-
sionals in the video business have
repeatedly assured us that their stan-
dards leave no room for compromise.

For these professionals, we build a
complete line of the very best video
tape recorders in the world.

The VPR-3: 500 ips? acceleration/
deceleration profile and 20 milli-sec-
ond single field lockup make it the

=l
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fastest and most precise video tape
recorder ever designed. With its mul-
titude of sophisticated features, the
VPR-3 is ideal for demanding post-
production applications.

The VPR-6: Superb video and audio
performance, along with the features
most users ask for, make the VPR-6
the choice of video professionals for a
wide range of applications. Its price,
performance and reliability offer a
package that makes good business
sense for broadcast, production and




post-production users.

The VPR-80: Low cost, but high
quality. Ampex brought decades of
VTR experience to bear on this most
difficult of design tasks. We know
that every video facility at some time
or other needs a “workhorse” — a
VTR that can produce high quality
video and audio, and at the same
time not strain the budget. The
VPR-80 is that machine.

The VPR-5: The video quality and
features of a Type C VTR in a pack-

- 4
{

age no larger than a briefcase, allow
you to record tapes in the field and
edit the same format in the studio.
When your productions begin in the
field, where rugged and reliable per-
formance is demanded, you need the
VPR-5.

Call your nearest Ampex field
office for a demo of the VTR that fits
your needs. We know that one will be
a perfect fit, either as a stand-alone
performer, or teamed with an ACE
editor, AVC switcher and an ADO™

in an Ampex Creative Command
Center™. And remember, you can
count on Ampex product support,
worldwide.

Atlanta (404} 491-7112 Chicago (312} 593-6000
Dallas {214} 960-1162 Los Angeles (818) 240-5000
New Jersey (201} 825-9600
{In New York {212} 347-8633}

San Francisco (415) 367-2296
Washington, DC. (301} 530-8800
Canada (416) 821-8840

AMPEX

Ampex Carporation - One of The Signal Compantes @

» You've never liked
4 tomake compromises

in your teleproductions.

Now you don't have to.

VI'R-80
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Sea Galley Restaurants O Five-week
flight is scheduled to begin in late
September in Denver; Portland, Ore.;
Seattle; Spokane, Wash.; Boise, idaho,
and Anchorage. Commercials will be
placed in all dayparts. Target: adults, 25-
49. Agency: Evergreen Media,
Edmonds, Wash.

Handyman Hardware Stores O Flights
of three to four days will be held in fourth
guarter in San Diego and Fresno, Calif.
Commercials will be presented in all
dayparts. Target: adults, 25-54. Agency:
Kenneth C. Smith & Associates, La Jolla,
Calif.

Radio Shack O In its largest radio
advertising splurge to date, retailer of
electronic equipment is embarking on
eight-week campaign in late October in
more than 50 spot markets,
supplementing network radio effort.

Commercials will be placed in markets
including Washington, Boston, San
Diego, St. Louis and Salt Lake City.
Commercials will be carried in morning,
afternoon and early evening periods.
Target: men, 18-49. Agency: Central
Advertising, Fort Worth, Tex.

White Hen Pantry o Convenience
stores will launch four-week flight on
Sept. 30 in Boston, Chicago, Milwaukee
and Springfield, ll. Commercials will be
carried in all dayparts. Target: adults,
18-49. Agency: Jordan/Tamraz/Caruso
Advertising, Chicago.

Voluntary Hospital Plan of American
Two-week flight will begin in early
October in six markets, including
Milwaukee, Kansas City, Mo., and
Chicago. Commercials will run in all
dayparts. Target: adults, 18 and older.
Agency: Lord Geller Federico &
Einstein, New York.
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Columbia Crest O San Michelle Wine is
being introduced in test markets in
Spokane, Wash., and Sacramento, Calif.,
for two weeks starting in late October.
Commercials will run in all dayparts.
Target: adults, 18-49. Agency: Cole &
Weber, Seattle.

1 RADIOANDTV

Business Exhibitions U.S.A. 0 Trade
shows will be spotlighted in one-week
flights in September and QOctober in San
Diego, Seattle and Sacramento, Calif.
Commercials will be shown in all time
periods. Target: adults, 25-49. Agency:
Evergreen Media, Edmonds, Wash.

[Fe——————g TVONY E—

Sundor Brands 0 Sunny Delight
orange juice will be spotlighted in six-
week flight in about 50 markets, starting
in mid-October. Commercials will be
positioned in daytime, fringe and prime
time. Target: women, 18-49. Agency:
Gumpertz/Bentley/Fried, Los Angeles.

McRae's Department Store O Image-
building campaign will be conducted
during September and October in nine
markets. Commercials' will be carried in
all time periods. Target: adults, 21-54.
Agency: Goodwin, Dannenbaum,
Littman & Wingfield, Houston.

Aaron Fells Furniture O Furniture will

be advertised in fourth-quarter campaign
starting end of September in 30

markets, Commercials will be shown in
daytime and fringe periods. Target:
adults, 18-34, Agency: Paces East
Adbvertising, Atlanta.

Yamaha International Corp. O Electric
piano will be advertised in 22 markets
for four weeks, starting in early
November. Markets include Orlando,
Fla.; Charleston, S.C., and Tampa, Fla.
Commercials will be placed in daytime
and fringe periods. Target: women, 25-
54. Agency: Western International
Media, Atlanta.

Jim Dandy Co. 0 Dog food will be
highlighted in six-week flight kicking off
on Oct. 14 in 21 markets in Southeast.
Commercials will be scheduled in
daytime and fringe periods. Target:
women, 25-49. Agency: Cole Henderson
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Dottie West. Brenda Lee.
Dobie Gray. And more.
The New Music City

You can't get your
hands on hotter property
than the New Music City
U S A. With rotating hosts U S A continues a fine
drawn from some of the old Music City U S A tra-
top names in country dition too. It delivers the
music including Ray Stevens, Gary h1ts while they're still hot. And that
Morris and Earl Thomas Conley. keeps you ahead of the competition.
New faces and talent every & Get your hands on
week. Plus top country per- some hot property. Call Lee
formers like (%rystal Gal;fle gr"#emﬂl#‘gl%gr%er ]ackoway,p(ng) 484-7075.




Drake, Atlanta.

Vestron Video O Supplier of home video
software is introducing VideoGift
through campaign costing more than $1
million on spot television in
undetermined number of major markets.

Campaign will run from Nowv. 16 through
mid-January. It will emphasize broad-
based price reductions in films, music
video, children’s, comedy and
specialized programing. Commercials
will be carried in all dayparts. Target:
adulis, 18-54. Agency: In-house.

AcVentage

Tasty treat. Hershey Chocolate Co. has produced new TV commercials for its Kit Kat
chocolate wafer bars, depicting brand as "irresistible snack.” New commercials made their
debut last week on CBS-TV. Three vignettes are contained in each commercial, showing
reaction of hungry individuals to unexpected delay before they can eat. Spot cuts to close-up
of Kit Kat as voice-over explains: "So when you get an urge for delicious snacks, have a Kit
Kat.” Agency for Hershey is Doyle Dane Bernbach, New York.

]

Soft drink surge. For first six months of 1985, television advertising by carbonated soft drink
companies rose by 28%, to almost $210.5 million, according to Television Bureau of
Advertising. Network TV advertising for first half increased to $107.4 million, as opposed to
$71.7 million in 1984 period, while spot TVamounted to $103.1 million, up from $92.5 million
last year. Coca-Cola was leading soft drink advertiser with first-half TV expenditures of $34.6
million, up from $15.1 million last year.

O

Cases settled. National Advertising Division of Council of Better Business Bureaus resolved
nine challenges to national advertising during August, including six on television.
Substantiated by NAD was TV commercial for American Motors (Renault auto warranty).
Modified or discontinued were TV commercials for Alpo Pet Foods; Azark-Hamwayi
International (Remco toys); Lin Toys Ltd.; Revlon Inc. (mascara) and Sara Lee Corp., Bryan
Foods Division.

CONGRATULATIONS
TOTHE TV TIME-SALES
INDUSTRY FOR 51
BRILLIANT DECISIONS.

Smart, successful companies are
incredibly selective in their hiring.
Before a decision is made, candidates
are interviewed and re-interviewed,
scrutinized, probed and evaluated.

They knew how to package effectively
and how to close. In short, it was obvi-
ous they could produce immediately.

If our pride seems excessive,
remember that these 51 hiring deci-

In 51 recent hirings all across the sions were not made by us. Demand-
country, one common denominator ing, competitive firms and stations like
emerged. The person judged best, and  Katz, Seltel, MMT, Storer, WBAY-TV,
hired, had been trained at the Antonelli WTXX-TV and KWGN-TV voted for
Media Training Center. our people in the most meaningful way

The explanation is very simple. possible, with their pocketbooks.

The intensive training given our people If you have a career that needs im-
enabled them to stand out. They knew  proving or a staff you want made more
how to sell specials and productive call about
sports. They knew how to our various programs.
increase share, and how to Because the message is
develop selling strategies and clear. Antonelli training pays.
how to persuasively present And we've got the ref-
toclients and ad agencies. erences to prove Iit.

TRAINING CENTER

20 West 20th Street, New York, New York 10011 (212) 206-8063

ANTONELLI MEDIA TRAINING CENTER NG, LIGENSED BY THE NY. STATE DEPT.OF EDUCATION
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Never hefore—and not since—has a television
series so completely captured young America’s
restless spirit of adventure.

STARTLING REALISM

ROUTE 66 crosses the nation to find danger
beyond every curve, romance at every stop.

Filmed entirely on location throughout the U.S,,
the series set the standards for television on-
location production—as it achieved a startling sense
of immediacy and realism.

ENORMOUS STAR-POWER

The stars—Martin Milner, George Maharis, and
Glenn Corbett became internationally famous.

It spotlights the talents of a remarkable list of
guest stars, including Robert Redford, Alan Alda, Lee
Marvin, Stefanie Powers, Ed Asner, Robert Duvall,
James Caan, Cloris Leachman, Rod Steiger, William
Shatner, Jean Stapleton, James Coburn, Gene
Hackman—and many, many others.

And directors the likes of Sam Peckinpah and
Robert Altman.

All stories were created or supervised by the
award-winning writer Sterling Siliphant.

@ 198& Columbia Pictures Television,
a diwision of CPT Holdings, Inc. All rights reserved

ROUTE 66:
AMERICAN
VENTURE

HUGE AUDIENCE SHARES

Its appeal on network: astonishing. An average
20.1 rating and 33 share over its entire four-vear
run. With a 40 share of the 18-39 audience. (NTI,
Nov./Feb. Averages)

Today, voung viewers are once again searching
for an expression of American values.

They will find it on ROUTE 66.

Available on an advertiser-supported basis.

52 WEEKLY HOURS
STARTING JANUARY, 1986

A GREAT TV ORIGINAL
FROM

é‘%gﬁ =

ENTERPRISES

Contact Colex Enterprises, In¢.
875 Third Ave., New York, NY 10022 (212) 418-3000

A JOINT VENTURE OF LBS COMMUNICATIONS INC. AND COLUMBIA PICTURES TELEVISION

Burns & Allen » Dennis The Menace » Donna Reed » Father Knows Best *
The Flving Nun « Ghost Storv/Circle of Fear - Gidget « Hazel « Jungle Jim
= The Monkees - Wild Bill Hickock = Route 66 = Eischied « Hawk « Joe
Forrester * Starmaker « The Best Place To Be « Family Reunion




Datelbooks

—
This week

Sept. 23 Presentation of National Distinguished
Achievement in Communications Award to Thomas
Leahy executive vice president, CBS/Broadcast
Group, CBS Inc., on behalf of American Jewish Com-
mittee. Waldorf-Astoria, New York. Information: {213)
751-4000.

Sept. 23— Museum of Broadcast Communications
celebration of 25th anniversary of Nixon/Kennedy de-
bate. Co-chairmen: Newton Minow of Sidley and Austin
and Arthur Nielsen Jr., A.C. Nielsen Co. WBBM-TV, stu-
dio one, Chicago.

Sept. 23—Banguet honoring Qliver Gramling, founder
of AP Broadcast Services, sponsored by Associated
Press Broadcasters, during fall meeting of board of
directors. J.W. Marriott hotel, Washington.

Sept. 23—New York chapter, National Academy of
Television Arts and Sciences, dinner. Topic: "TV's Im-
pact on Taste and Trends.” Copacabana, New York.

Sept. 24—International Radio and Television Society
newsmaker luncheon, with FCC Chairman Mark Fowler.
Waldort-Astoria, New York.

Sept. 24 Cableteievision Advertising Bureau local
advertising sales workshop. St. Louis Airport Marriott,
St. Louis.

u Sept. 24—Washington Journalism Review panel
discussion: “Press Response in a Crisis Situation: What
Would or Should be Handled Differently in the Future?”
Panelists include Tom Brokaw, NBC News; Van Gordon
Sauter, CBS/Broadcast Group: Roone Artedge, ABC
News; Henry Kissinger, former secretary of state, and
Congressman Tom Luken (D-Ohio). Westbury hotel,
New York.

Sept. 25—"Telecommunications Opporiunities for the
Minority Entrepreneur,” forum sponsored by Congres-
sional Black Caucus Foundetion and FCC. Washing-
ton Hilton, Washington. Information: {202) 543-8767.

Sept. 25-26—Society of Broadcast Engineers fourth
annual convention. St. Louis Convention Center, St.
Louis. Information: (314) 644-1380.

Sept. 25-27—National Religious Broadcasters Asso-
ciation Southeastern conference. Ritz Carlton, Atlanta.

Sept. 25-27—Great Lakes Cable Expo, sponsored by
cable TV associations of Indiana, Illinois, Okio and
Michigan. Keynote speaker: Ed Allen, chairman, Na-
tional Cable Television Association. Indianapolis Con-
vention Center and Hoosier Dome.

Sept. 25-27—National Association of Black Oumned
Broadcasters ninth annual fall management confer-
ence. Theme: "Takeovers, Mergers and Spinoffs—Are
Minorities Being Excluded Again?" Sheraton Washing-
ton hotel, Washington. Information: {202) 463-8970.

Sept. 26— Cabletelevision Advertising Bureau local
advertising sales workshop. Cleveland Airport Marriott,
Cleveland.

Sept. 26 —FCC advisory committee on radio broad-
gétinggnzweeting. FCC, Washington. Information: {202)
-7792.

® Sept. 26—Federal Communications Bar Associ-
ation monthly meeting. Speaker: Jerry Falwell, Moral
Maijority. Washington Marriott, Washington.

Sept. 26-28—International Mobile Communications
Show and Conference, sponsored by Electronic In-
dustries Association. Washington Convention Center,
Washington.

Sept. 26-29—Southeast area conference of American
Women in Radio and Television, including manage-
ment seminar conducted by Bill Brower Associates.
Ritz Carlton Buckhead, Atlanta.

Sept. 27—Society of Broadcast Engineers regional
convention. Sheraton Convention Center, Syracuse,
N.Y. Information: Bob Parkhurst, (315) 474-5180.

Sept. 27-28—Radio-Television News Directors Asso-

& |ndicates new entry

ciation region eight (Ohio, Michigan and West Virginia)
conference with Ohio AP Broadcasters, “The Good,
the Bad and the Mediocre” in broadcast news report-
ing. Speakers include Rebecca Sobel, NBC News;
Faith Daniels, CBS News, and Jim Hood, AP Radio
News. Bowling Green University, Bowling Green, Ohio.

Sept. 27-28—19th annual South Dakota Broadcasters’
Day, sponsored by South Dakota State University.
South Dakota State University and Holiday Inn, Brook-
ings, S.D.

Sept. 27-29—North Dakota Broedcasters Association
annual convention. Sheraton-Galleria hotel, Bismarck,

Sept. 26—"How to make the move from radio to TV."
seminar sponsored by Associated Press Television-
Radio Association (Califoinia-Nevada). Luncheon
speaker: Tom Schell, ABC News, Los Angeles. Maitia's
Basque restaurant, Bakersfield, Calif.

Sept. 28-Oct. t—Texas Association of Broadcasters
radio-TV engineering conference/fall convention (man-
agement conference). Registry hotel, Dallas.

Also in Septemberj

Sept. 29-Oct, 1—Minnesota Broadcasters Associ-
ation fall convention. Holiday Inn, Winona, Minn.

Sept. 29-Oct. 1—Washinglon State Associalion of
Broadeasters fall meeting. Sheraton Inn, Tacoma,
Wash.

Sept. 29-Oct. 1—New Jersey Broadcasters Associ-
ation 39th annual conventien. Golden Nugget casino
hotel, Attantic City, N.J.

Sept. 20-Oct. t—Nebraska Broadcasters Association
annual convention. Holiday Inn Midtown, Grand Island,
Neb.

Sept, 29-Oct. 2—National Association of Telecom-
munications Officers and Advisers annual confer-
ence, "Life After the Cable Act of 1984." Park Terrace
Airport Hilton, St. Louis. Information: (202) 626-3250.

Sept. 30—Deadline for entries for 1986 Ohio Siate
Awards for programs broadcast from July 1, 1984,
through June 30, 1985. Information: (614) 422-0185.

Sept, 30-Oct. 3—Sixth annual Nebraska Videodisk
Symposium, sponsored by University of Nebraska-
Lincoln's Nebraska Videodisk Design/Production
Group. Nebraska Center for Continuing Education and
Cornhusker Center on campus of University of Nebras-
ka, Lincoln, Neb. Information: {402) 472-3611.

—
October

Oct. 1—Deadline for applications for Jefferson Fellow-
ship program of East-West Center, for experienced
news editors, writers and broadcasters to study Pacific
Basin news issues. East-West Center, Honolulu. Infor-
mation: (808) 944-7204.

Oct. 1—Deadline for entries in National Radio Broad-
casters Association’s "Best of the Best® in radio audi-
ence and/or sales promotions. Information: (202) 466-
2030.

Oct. 1—Deadline for entries in 15th annual U.S. Televi-
sion and Radio Commercials Festival, sponsored by
U.S. Festivals Associgtion. Information : (312) 834-
7773.

Oct. t—Cabletelevision Advertising Bureau local ad-
verlising sales workshop. La Mansion hotel, Austin,
Tex.

Oct. 1—Sociely of Satellite Professionals, Southern
California chapter, meeting. Sheraton Mirimar hotel,
Santa Monica, Calif.

Oct. 2—West Virginia Broadcasters Association sales

seminar. Charleston House, Charleston, W. Va.

Oct. 2—New York chapter, National Academy of Tele-
vision Arts and Sciences, luncheon. Speaker. Kevin
Q'Brien, vice president-general manager, WNEW-TV
New York. Copacabana, New York.
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u Oct. 2—Academy of Television Arts and Sciences
seminar, “Making the Story Work: A Structural Look at
Movies-of-the-Week and Mini-series.” Speaker: Linda
Seger, Hollywood script consultant. Writers Guild Thea-
ter, Los Angeles.

Oct. 2-4Careers conference, sponsored by Institute
of Electrical and Electronics Engineers and United
States Activities Boerd. Royal Sonesta hotel, Boston.
Information: (202) 785-0017.

Oct. 2-8—"Chicago Television Festival: A Salute to Er-
nie Kovacs and the 50'%,” benefit for Center for New
Television. CNTV, Chicago. Information: (312) 664-
6100.

u Oct. 3—Second-annual Walten Kaitz Foundation
awards dinner, saluting Tele-Communications Inc. co-
founders, Betsy and Bob Magness. Waldort-Astoria,
New York. Information: {415) 428-2225.

Oct. 3—Dinner-dance honoring Donald Menchel,
president, MCATV, sponsored by Brandeis University.
Proceeds will be used 1o establish scholarship. Plaza
hotel, New York.

Oct. 3—Cabletelevision Advertising Bureau local ad-
vertising sales workshop. Meridian Plaza hotel, Oklaho-
ma City.

Oct. 3—West Virginia Broadcasters Association sales
seminar. Ramada Inn, Morgantown, W. Va.

u Oct. 3—Radio Advertising Bureau seminar on how
radio stations can help retailers develop vendor sup-
port programs. St. Francis hotel, San Francisco.

Oct, 3-4—"Cable Update '85," workshop sponsored
by Washington Program of Annenberg School of Com-
munications. American Scciety of Asscciation Execu-
tives conference center, Washington.  Information:
(202) 737-8563.

Oct. 3-4—Washington Ezxecutive Broadcast Engi-
neers fall conference. Cavalier hotel, Virginia Beach.

Oct. 3-6—American Women in Redio and Television,
South Central area, conference, including Bill Brower
management seminar. Park Suite, Oklahoma City.

Oct. 4—Deadline for entries in "Prized Pieces,” fifth
annual international video and film competition spon-
sored by National Black Programing Consortium. In-
formation: NBPC, 1266 East Broad Street, One-East,
Columbus, Ohio, 43205.

Oct. 4—Broadcast Promotion and Marketing Execu-
tives board meeting. Westin Renaissance Center, De-
troit.

Oct. 4-6—Journalism ethics conference, sponsored
by Foundation for American Communications, Dal-
las/Fort Worth Airport Hilton and executive conference
center, Datlas.

Oct. 6-8—Pennsylvania Association of Broadcasters
fall convention. Sheraton Station Square hotel, Pitts-
burgh.

Oct. 6-8—K CATV Association annual fall
convention. Capital Plaza hotel, Frankfort, Ky

Oct. 6-8—North Carolina Association of Broadcast-
ers annual convention. Winston Plaza, Winston-Salem,

N.C.

Oct. 6-9—National Broadcast Association for Com-
munity Affairs meeting. Albuquerque Marriott, Albu-
querque, N.M.

Oct. 7—Northern California Broadcasters Associ-
ation second annual "wingding.” Crow Canyon coun-
try club, San Ramon, Calif. Information: Beth Harris,
(415) 928-7424.

m Oct. 7—"The U.S. Supreme Court and Libel Law: A
New Direction,” libel symposium sponsored by Ameri-
can Legal Foundation. Embassy Row hote!, Washing-
ton. Information: (202) 857-0400.

Oct. 7-8—"Financing a Telecommunications Proper-
ty—A Symposium for Minority Entrepreneurs,” spon-
sored by FCC, NAB, NCTA, NTIA, MBIC and
BROADCAP. Capital Hilton hotel, Washington. infor-
mation: (202) 254-7674.



Oct. 7-10—Electronic Imaging ‘85, international elec-
troni¢c imaging exposition and conference. sponsored
by Society of Photographic Scientists and Engineers
and Digital Design magazine, and organized by I nati-
tute for Graphic Commaunication. Sheraton-Boston ho-
tel, Boston. Information: (800) 223-7126.

Oct. 7-10-31st annual University of Wisconsin
broadcast engineering and management seminar (for-
merly "broadcasters’ clinic™). Holiday Inn, Madison,
Wis. Conference and exhibitor information: Don Bor-
chert (608) 263-2157.

B Oct. 8—Radio Advertising Bureau $eminar on how
radio stations can help retailers develop vendor sup-
port programs. Amfac hotel, Dallas.

Oct. 8—Cabletelevision Advertising Bureau l0cal ad-
verlising sales workshop. Atlanta Airport Marriolt, At-
lanta.

Oct. 8—Washington Executives Broadcast Engineers
monthly luncheon. Roma restaurant, Washington.

Oct. 8-12—MIPCOM '85, international film and pro-
gram market for television, video, cable and satellite.
Cannes, France. Information: David Jacobs, Perard As-
sociales, (516) 364-3686.

Oct. 9—"The 21-inch battleground.” Ssymposium on fu-
ture of program industry in Europe. sponsored by Eu-
ropean Inslitute for the Media and MIPCOM. Palais
des Festivals, Cannes, France. Information: 061-273-
3333.

Oct. 9-11—National Religious Broadcasters Midwest
regional conference, “Building Relationships.™ Holiday
Inn-Chicago City Center, Chicago. Information: (312)
668-5300.

Oct. 10—International Radio and Television Sociely
“Broadcaster of the Year" luncheon, honoring ABC's
Ted Koppel. Waldorf-Astoria, New York.

Oct. 10—Connecticut Broadcasters Association annu-
al meeting and fall convention. Parkview Hilton, Hart-
ford. Conn.

Oct. 10—Cabletelevision Advertising Bureau local ad-
vertising sales workshop. Hilton Inn Florida Center, Or-
lando, Fla.

Oct. 10-11—Broadcast Financial Management Asso-
ciation/Broadeast Credit Association board of direc-
tors meetings. Marriott Copley Place, Boston.

Oct. 10-11—"International Telecommunications: Regu-
latory and Trade Issues in the Post-Space WARC Envi-
ronment,” conference sponsored by Bureau of Nation-
al Affairs and Pike & Fischer Radio Regulation.
Mayflower hotel, Washington. Information: (202) 452-
4570.

® Oct. 10-11—Cable Teievision Administration and
Marketing Society conference. "Managing Through
the 80's.” New Orleans Marriott, New Orleans.

Oct. 10-12—Western area conference of American
Women in Radio and Television, including Bill Brower
management seminar. Rainbow hotel. Greal Falls.
Mont.

Oct. 10-13—National Black Media Coalition 12th an-
nual media conference. Shoreham hotel, Washington.

Oct. 11—Fourteenth annual "CSU Broadcast Day,"
Colorado State University. Overalltheme: “Radio-Tele-
vision and Politics.” Luncheon speaker: former Presi-
dent Gerald R. Ford. Information: Dr. Robert K. Mac-
Lauchlin, department of speech communication, CSU.
(303) 491-6140.

Oct. 11—Deadline for comments in FCC's Mass Media
Docket 85-108, FM/aviation interference. FCC, Wash-
ington.

Oct. 11—Deadline for reply comments in FCC's Mass
Media Docket 84-752. AM technical rules. FCC, Wash-
ington.

Oct. 11-12—Friends of Old Time Radio 10th annual
cenvention. Holiday Inn-North, Holiday Plaza, Newark,
N.J. Information: Jay Hickerson, (203) 795-6261 or
(203) 248-2887.

Oct. 11-13—Illinois News Broadcasters Association
fall meeting. Chancellor Inn, Champaign, IIl.

Oct. 12—Radio-Television News Directors Associ-
ation region 12 (New York, New Jersey and Pennsylva-
nia) student seminar. Buffalo State College. Buftalo,
NY.

Oct. 13-15—Women in Cable national management
skills conference, "Managing a Maturing Business,”
Westin hotel. Denver.

Oct. 13-15—Nevada Broadcasters Associt;tion annual
convention. Alexis Park hotel. Las Vegas.

Oct. 13-15—National Religious Broadcasters Associ-
ation Southweslern regional convention. Holidome, Ir-
ving, Tex.

Oct. 13-16—Women in Cable fourth national manage-
ment conference, *“Managing a Maturing Business," in
conjunction with Denver University, featuring “cable
case studies.” Westin Tabor Center hotel, Denver. Infor-
mation: (202) 296-7245.

Oct. 14—San Francisco Bay Area chapler of Women
in Cable annual meeting, including panel discussion
on must carry. San Francisco.

Qct. 14—American Teleport Association second

membership meeting. New Orleans. Information: (415)
781-1191.

8 Oct. 14—Texas Association of Broadcasters sales
seminar. Holiday Inn Durango, San Antonio, Tex.

® Oct. 15—Texas Association of Broadcasters sales
seminar. Crown Plaza-Holiday Inn, Houston.

Oct. 15 —Cabletelevision Advertising Bureau local ad-
vertising sales workshop. Westin Bellevue Stratford,
Philadelphia.

Oct. 15-17—Seventh annual Satellite Communications
Users Conference. Louisiana Superdome, New Or-
leans. Information: Kathy Kriner, (303) 694-1522.

® Oct. 16—Texas Association of Broadcasters sales
seminar. Regent hotel, Dallas.

Oct. 16-18—International Music Video Festival. The
Kensington Rainbow, London. Information: (212) 245-
4580,

Oct. 18-18—International Videxpo ‘85, fourth interna-
tional video exposition/market/conference. Kensington
Exhibition Center. London. Information: (01) 968-4567.

Oct. 16-19—American Association of Advertising
Agencies Western region convention. Hyatt Regency
Monterey, Monterey, Calif.

Oct. 17—Cabletelevision Advertising Bureau local ad-
vertising sales workshop. Raleigh Marriott hotel, Ra-
leigh, N.C.

Oct. 17—Radio-Television News Direciors Associ-
ation computer seminar. IBM, New York.

® Oct. 17—Texas Association of Broadcasters sales
seminar. Ramada hotel. Tyter, Tex.

Oct. 17-18—Society of Broadcast Engineers, Pitts-
burgh chapter, 12th regional convention and equip-
ment exhibit. Howard Johnson's Motor Lodge, Monroe-
ville, Pa.

Oct. 17-20—American Women in Radio and Televi-
sion Northeast area conference, including roast of for-
mer FCC Commissioner Robert E. Lee, and manage-
ment seminar by Bill Brower. Ramada Renaissance,
Washington.

Oct. 18—Radio-Television News Directors Associ-
ation region 12 meeting with region one. Society of
Professional Journalists/Sigma Delta Chi. Among to-
pics, "Terrorism and the Media,” featuring discussion
by Fred Friendly, Columbia University; Ed Turner, CNN;
Robert Kupperman, Gerogetown University, and John
Corry, New York Times. New York Mayor Ed Koch to
open conference. Sheraton Center, New York.

® Oct. 18—Texas Association of Broadcasters sales

Oct. 27-Nov. 1—Society of Motion Picture and
Television Engineers 127th technical conference
and equipment exhibit. Cenvention Center, Los An-
geles.

Nov. 10-13—Association of National Advertisers
annual meeting. Boca Raton hotel, Boca Raton,
Fla.

Nov. 20-22—Television Bureau of Advertising
31st annual meeting. Anatole, Dallas. Future meet-
ings: Nov. 17-19, 1988, Century Plaza, Los Ange-
les, and Nov. 11-13, 1987, Atlanta Marriott, Atlanta.
Dec. 4.6—Western Cable Show. sponsored by
California Cable Television Association. Anaheim
Convention Center. Anaheim, Calif.

Jan. 5-8, 1986—Association of Independent Tele-
vigion Stations 13th annual convention. Century
Plaza, Los Angeles.

Jan. 17-21, 1986 —NATPE International 23d an-
nual convention. New Orleans Convention Center,
New Orleans. Future convention: Jan, 24-27, 1987,
New Orleans.

Feb. 1-4, 1986—Sixth annual Managing Sales Con-
ference, sponsored by Radio Advertising Bureau.
Amfac Airport hotel, Dallas.

Feb. 2-5, 1986—National Religious Broadcasters
43d annual convention. Sheraton Washington,
Washington.

Feb. 7-8, 1986—Society of Motion Picture and
Television Engineers 20th annual television con-
ference. Chicago Marriott, Chicago.

March 6-8, 1986—17th annual Country Radio
Seminar, sponsored by Country Radio Broadcast-
ers. Opryland hotel, Nashwville. Information: (615)
327-4488.

EioR- e etings

March 15-18, 1986 —National Cable Television
Association and Texas Cable Television Associ-
ation combined annual convention. Dallas Con-
vention Center. Future convention: May 17-20,
1987, Las Vegas.

April 13-16, 1986 Nationa! Association of
Broadcasters 641h annual convention. Dallas Con-
vention Center, Dallas. Future conventions: Dallas,
March 29-April 1, 1987; Las Vegas, April 10-13,
1988; Las Vegas, April 30-May 3, 1989; Dallas,
March 25-28, 1980, and Dallas, April 14-17, 1991.
April 13-17, 1986—National Public Radic annual
convention. Town and Country hotel, San Diego.

April 27-30, 1986 —Public Broadcasting Service/
National Association of Public Television Sta-
tions annual meeting. Loew’s LEnfant Plaza hotel,
Washington.

April 27-30, 1986—Broadeast Financial Manage-
menl Association/Broadcast Credit Association
26th annual conference. Century Plaza, Los Ange-
les. Future conference: April 26-29, 1987, Marriott
Copley Place, Boston.

April 28-29, 1986—Cabletelevision Advertising
Bureau fifth annual conference. Sheraton Center,
New York.

May 14-17, 1986—American Association of Ad-
vertising Agencies annual meeting. Greenbrier,
White Sulphur Springs, W. Va.

May 18-21, 1986—CBS-TV annual affiliates meet-
ing. Century Plaza hotel, Los Angeles.

May 21-25, 1986—American Women in Radio
and Television 35th annual convention. Westin Ho-
tel Galleria. Dallas.

June 3-6, 1986—ABC-TV annual affiliates meet-
ing. Century Plaza, Los Angeles.

June 8-11, 1986—NBC-TV annual affiliates meet-
ing. Hyatt Regency, Maui, Hawaii.

June 11-15, 1986 —Broadcast Promotion and
Marketing Executives/Broadcast Designers Asso-
ciation annual seminar. Loew's Anatole, Dallas. Fu-
ture conventions: June 10-14, 1987, Peachtree Pla-
za, Aflanta; June 8-12, 1988, Bonaventure, Los
Angeles, and June 21-25, 1989, Renaissance Cen-
ter, Detroit.

June 14-18, 1986 —American Advertising Feder-
ation national convention. Grand Hyatt, Chicago.
June 19-22, 1986—NATPE International sec-
ond annual production conference. Adam's Mark
hotel, St. Louis. Information: (212) 757-7232.
June 22-25, 1986—Cabletelevision Administra-
tion and Marketing Society annual convention.
Westin Copley Plaza, Boston.

July 24-26, 1986—Eastern Cable Show, spon-
sored by Southern Cable Television Association.
Atlanta.

Aug. 26-29, 1986—Radio-Television News Direc-
tors Association international conference. Salt Pal-
ace Convention Center, Salt Lake City. Future con-
vention: Sept. 1-4, 1987, Orange County
Convention Center, Orlando, Fla.

® Oct. 28-30, 1986—A tlantic Cable Show. Atlantic
City Convention Center, Atlantic City, N.J. Informa-
tion: (609) 848-1000.
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seminar. Quality Inn, Amarillo, Tex.

Oct. 18-20—Economics conference for journalists, co-
sponsored by Foundatior for American Communica-
tions and Chicago Tribune. Harrison Conference Cen-
ter, Lake Bluff, Ill. Information® (213) 851-7372.

Oct. 19—“Children and Television: The Vision Beyond
the Screen,” 32d annual conference of National Tele-
media Council in cooperation with Loyola University

rtment of communication. Loyola University, Chi-
cago. Information: (312) 983-1103.

8 Oct. 20—American Women in Radio and Televi-
sion, Washington chapter, session, “The Networks,” to
be held during AWRT Northeast area conference. Ra-
mada Renaissance, Washington.

Oct. 20-23—American Children's Television Festival,
being held for first time by Central Educational Net-
work and noncommercial WITW-TV Chicago. Drake
hotel, Chicago. Information: (312) 545-7500.

Oct. 21-24—Computer graphics show, sponsored by
National Computer Graphics Association. Georgia
World Congress Center, Atlanta.

Oct. 22-24—Mid-America Cable TV Association 268th
annual convention, *Cable Frontiers.” Vista Intemation-
al, Kansas City, Mo. Information: (913) 841-9241.

Oct. 22-24—-New York State Broadcasters Associ-
atior 31st annual meeting. Americana Inn, Albany, N.Y.

Oct. 22-24—0hio Association of Broadcastersfall con-
vention. Hyatt on Capitol Square, Columbus, Ohio..

Oct. 22-25—Southern Educational Communications
Association conference of regional public broadcast-
ers. Excelsior hotel, Little Rock, Ark. Information: (803)
799-5517.

8 Oct. 28—Women in Communications, New York
chapter, meeting, "Rising to the Top in the Business
World." Halloran House, New York.

Oct. 24-26—National Religious Broadcasters Associ-
ation Eastern area conference. Philadelphia Airport
Marriott, Philadelphia.

MondayaMemo

A station buying and selling commentary from Erwin Krasnow and Julian Shepard

Myths and misconceptions
about buying and selling
radio and TV stations

More than two billion dollars in broadcast
station trading took place in 1984, and for
the first time in the history of American ra-
dio, the total number of stations sold exceed-
ed 1,000. The 1984 figure of 1,008 repre-
sents a 51% increase over the previous high
of 667 in 1983. Moreover, the dollar volume
increased to nearly one billion dollars, at
$977 million—an increase of 57% from
1983. More than half of the total dollar vol-
ume of broadcast trading in 1984 involved
television stations sales—82 television sta-
tion were sold at an average adjusted price of
$24.6 million.

For the first time in history, a major televi-
sion network is about to change hands. The
proposed purchase of ABC by Capital Cities
for $3.6 billion would be the largest non-
petroleum company acquisition in history.

Some of the increased activity in broad-
cast trading is attributable to another histori-
cal first; a series of recent FCC decisions
improving the marketability of stations,
ranging from the radio and television de-
regulation decisions to changes in the attri-
bution, regional concentration and multiple
ownership rules. One of the most significant
FCC actions was the decision to liberalize
the so-called attribution rules. (“Attribu-
tion” is a legal term for the level of owner-
ship interest that the FCC will consider in
determining whether particular broadcast
transactions violate the multiple ownership
and crossownership rules.) Under the old
attribution rules, ownership of 1% or more
of the voting stock in a corporation with 50
or more stockholders triggered the multiple
ownership rules. Now, the limit for all cor-
porations is 5% for active investors and 10%
for passive investors. Relaxation of the attri-
bution rules allows broadcast investors to
increase their media holdings nationwide,
and, in some circumstances, in the same
market.

Another major change in FCC policy is
the relaxation of the “three-year” holding
rule. Since November 1982, licensees who
obtain station licenses through means other
than the comparative hearing process are no
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longer required to hold their licenses for
three years before those licenses can be sold
for a profit-—thus, if you acquired an exist-
ing station on Jan. 1 for $3 million, you now
can file an application with the FCC several
days later to sell the station for $4 million.

The most dramatic recent changes have
involved the multiple ownership rules. In
1984, the commission repealed the regional
concentration of control rules (also known as
the “100-mile rule”) which prohibited com-
mon ownership of a third broadcast property
if it was located within 100 miles of two
other stations under common ownership and
where there was a primary setvice contour
overlap between any of the stations. Later in
the year, the Commission issued its final re-
consideration order of the 7-7-7 rule. Pre-
viously, multiple ownership was limited to
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seven AM stations, seven FM stations, and
seven television stations (no more than five
of which could be VHF). Now, it is possible
to own up to 12-12-12 (14-14-14 with 50%
minority ownership) if the combined owner-
ship of television stations does not reach
more than 25% of the total national televi-
sion audience (30% in the case of minority
ownership).

With so much interest in the acquisition of
broadcast properties, we thought it useful to
explore the types of myths and misinforma-
tion that confront many first-time buyers and
sellers. Our selection of the most prevalent
myths and misconceptions was based on our
survey of a nationwide sample of media
brokers and financial consultants.

1. The myth of comparable pricing: or-
anges and apples—Estimating the value of a
broadcast property based on the recent sale
price of a “comparable™ property in another.
market is a perilous exercise. At the very
least, one needs to consider such factors as
the facilities of the station, the growth rate of
the market, the status of the competition and
the structure of the transaction.

2. The myth of gross revenue formulas:
gross input, gross output—One of the oldest
myths is the oft-repeated formula of “two to
two-and-a-half times gross revenues equals
selling price.” Historically, the profit state-
ments of stations owned by individual entre-
preneurs were distorted because the owners,
rather than paying income taxes on bottom
line profit, found ways to “expense” some
items that otherwise would not be deduct-
ible. Buyers would compensate by using the
gross revenue formula rather than a multiple
based on cash flow.

3. The myth of cash flow multiples: watch
out for the new math—Care must be taken in
defining operating cash flow, which is pre-
tax income before depreciation, amortiza-
tion, interest and extraordinary expenses.
Cash flow multiples, while useful, do not
account for structural differences within a
market, such as new competition (e.g., the
construction of a new FM station), the
change in management of a sleepy competi-
tor and the impact of media such as cable
television and newspapers.

4. The myth that current revenues and
profit growth are constant: the herd instinct
run amok—There are “boom times” when



revenue typically grows between 15% and
20% annually and cash flow growth is great-
er than that. Myopic buyers mistakenly as-
sume that revenue and profit growth will
continue at the peak levels for many years
into the future. Conversely, when the econo-
my or values are soft, many buyers see such
conditions as a long-term inevitability.

5. Real estate myths: lots of value—The
independent value of real estate does not add
proportionately to a station’s fair market val-
ue. A station’s antenna site is an essential
operating asset that often cannot be used for
any other purpose. Therefore, its value sepa-
rate from the broadcast property is irrelevant
unless the tower of the station can be easily
moved.

6. The myth of the 100% leveraged pur-
chase: dow’t bank on it—It is foolhardy to
assume that banks or other lending institu-
tions will supply all the necessary funds for
an acquisition. The lenders’ security inter-
ests and a purchase price equaling seven to
ten times cash flow effectively stretch this
cash flow too thin when 100% of the acquisi-
tion price must be repaid with interest.

7. The lure of turn-arounds: an attractive
nuisance—The belief that all properties are
underdeveloped and have upside potential is
a myth. Nevertheless, many purchasers ac-
quire a station based on the blind faith as-
sumption that they are smarter and better
managers than the current owners. Turn-
arounds generally demand considerable ex-
peri¢nce in the broadcast business and as a
general rule of thumb, should not be pursued
by first-time buyers.

8. The myth of the “greater fool” fullacy—
One of the major reasons for higher cash
flow multiples is the “greater fool fallacy”
which states: “Regardless of what [ pay for
the station, there is a person out there willing
to pay more when [ am ready to sell.” This
theory has encouraged some buyers to pay
astronomically high prices.

9. The myth that sellers have nothing lo
lose: the testing the waters gambit—Some
first-time sellers believe that they have little
to lose in “testing the market” in order to
know what their broadcast property is really
worth. However, the process of selling a
property is not without substantial risks to
the seller if a sale is not consummated since
even the rumor of a transfer in ownership
can create instability among personnel and
local advertisers. Also, there is a danger that
information given to potential purchasers
will be made available to current or prospec-
tive competitors.

10. The myth that Murphy’s Laws are inap-
plicable—Watch out for the following three
of Murphy’s Laws: (1) If something can go
wrong, it will; (2) Nothing is as easy as it
looks, and (3) It always takes longer than
you think. Some buyers underestimate their
financial needs and are seriously undercapi-
talized. They underestimate ¢xpenses, over-
estimate revenues and do not allow for con-
tingencies. Many prospective buyers fail to
research and evaluate a given market and do
not understand the implications of a station’s
current and potential technical facilities. Be-
ware of taking at face value a statement by
the seller such as “don’t worry about the
tower—you can move it closer to the big
city.” 2]
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A professional's guide to the intermedia week {Sept. 23-29)

Network television 0 ABC: Growing Pains* {(comedy series), Tuesday 8:30-9 p.m.; The
Insiders* (drama series), Wednesday 8-9 p.m.; Lady Blue* (drama series), Thursday 9-10
p.m.; MacGyver* (adventure series), Sunday 8-9 p.m.; Barry McGuigan vs. Bernard Taylor
{featherweight boxing), Saturday 1:30-3 p.m. CBS: [zzy and Moe (comedy), Monday 9-11
p.m.; The Other Lover {drama), Tuesday 9-11 p.m.; The Twilight Zone* (anthology series),
Friday 8-9 p.m.; “National Lampoon's Vacation” {(comedy), Saturday 9-11 p.m.; Ames {dra-
ma), Sunday 9-11 p.m. NBC: Amazing Stories* (anthology series), Sunday 8-8:30 p.m.;
Alfred Hitchcock Presents* (anthology series), Sunday 8:30-9 p.m.; The Tonight Show
Starring Johnny Carson: 28rd Anniversary, Sunday 9-11 p.m.

Network radio 0 ABC Radio Networks: Cancer in America (25 50-second reports), fed to
1,800 affiliates of all six ABC Radio networks, Monday-Friday, for airing at stations’ discretion.

Cable O Arts & Entertainment: Pickwick Papers* (12-part novel adaptation), Monday 6-
6:30 p.m.; Gershwin and Porgy {docudrama), Friday 9-10 p.m.; "The Divorce of Lady X"
(romantic comedy), Saturday 8-9:30 p.m.; “That Uncertain Feeling” (Comedy), 10-11:30 p.m.
MBO: Ten From Your Show of Skows (comedy sketches), Monday 8-9:30 p.m.; Phil Collins:
No Jacket Required (concert), Saturday 10-11 p.m. The Nashville Network: The Great
American Race (antique car race), Sunday 4-5 p.m. PTL: Children of the Streets (docu-
drama), Saturday 11-midnight. Showtime: Harry Anderson’s “Hello, Sucker” (stand-up
comedy), Wednesday 8-9 p.m.

Museum of Broadcasting (1 East 53d Street, New York) O Leonard Bernstein: The Televi-
ston Work, 60 hours of programing featuring works of conductor, composer and teacher,
Friday through Nov 14, and seminar, Friday 4-5:30 p.m. Television’s Silents: Silent Films
Newly Restored and Orchestrated for Television, week-long screenings through Nov. 2 of
seven silent films restored by Kevin Brownlow and David Gill—"The Wind,” *Flesh and the
Devil,” "Old Heidelberg, or The Student Prince,” "Show People,” "Napoleon,” “AWoman of
Affairs” and “QOur Hospitality"—beginning with "The Wind,” Tuesday through Saturday at 3
p.m. Discovery: Rare Honeymooners, 75 rereleased Honeymooners half-hours, screened
with hour-long episodes of Cavalcade of Stars, Tuesday-Saturday at noon, 1:45 p.m., 3:30
p.m., 5:15 p.m. and 7 p.m., through Thursday.

Note: all times are NYT. Asterisk denotes series premiere.

OpenaMike

Good for radio

EDITOR: As frequent researchers of agency
and account media buying behavior, we
would like to respond to, and counter, some
of the anti-agency sentiments expressed at
the Dallas Radio Management and Program-
ing Convention (BROADCASTING, Sept. 16).
Several thousand interviews with buyers
over the last five years, as part of our Bench-
mark Sales Performance Studies, have
taught us that agencies are often among ra-
dio’s best friends. Particularly in middle and
smaller markets, agency creative and ac-
count people are preoccupied with radio’s
potential for outstanding creativity on limit-
ed production budgets, while media direc-
tors and planners are attracted to the medi-
um’s targeting abilities.

Sure, radio buying can be a low- or no-
margin operation for agencies, and more cli-
ent and agency education is always neces-
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sary. But our experience is that the thousands
of responsible and cost-conscious agencies
in this country bring far more dollars into
radio than they shunt out. And, by the way,
most of the dollars coming into radio are
coming out of print budgets.—Greg Han-
kins, vice president, Butterfield Communi-
cations Group, Cambridge, Mass.

Much news is good news

EDITOR: Your 58-page summary of this
year’s local journalistic high spots at more
than 300 U.S. TV/cable outlets (BROAD-
CASTING, Aug. 26) makes reassuring read-
ing for everyone who worships a free press.
It would appear that investigative journalism
in our industry is very much alive and well.
The rest of the world should have its bad
news so good.—Lincoln Diamant, presi-
dent, Spots Alive Consultants Inc., New
York.



Nationwide Communications Inc.

is pleased to announce our expanded
association with The Best by
appointing Katz Continental Television
representative for

WBAY-TV

GREEN BAY, Wl

joining WXEX, Richmond-Petersburg, VA
represented by Katz American Television.

Mationwide Communications Inc.
Katz Continental Television.

Katz American Television.
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Must carry:

Number of lawmakers join Stevens

in asking FCC to intervene where
others fear to tread; object is

notice of inquiry or rulemaking;

NAB task force develops new formula
but hasn't yet shared it with ¢able

The fate of must carry has once again been
thrust into the hands of the FCC as Congress
stepped up its pressure on the commission to
initiate a notice of inquiry or a rulemaking
on the subject. Whether it will or won’t
wasn't clear at week’s end. An aide to Chair-
man Mark Fowler said the chairman had not
made up his mind about how to respond.
“We"ve heard from a number of parties and
we're carefully studying the options,” the
aide said.

It all began two weeks ago when broad-
casters enlisted the support of Senator Ted
Stevens (R-Alaska). One of the options Ste-
vens is said to be considering, if Fowler re-
fuses to act, would be to attach an amend-
ment to an appropriations bill, forcing the
FCC to launch a rulemaking.

“Stevens created a live threat,” said one
Hill source. Fowler, he said, “is responsive
only if you’ve got a club over his head, and
Stevens provided the club.” Further pressure
was added by Senate Communications Sub-
committee Chairman Barry Goldwater {R-
Ariz.), who wrote Fowler urging him to
“make a public announcement that the com-
mission is taking a look at this whole thing
and will come up with recommendations.”

In the same letter, however, Goldwater
admitted he thinks the court’s decision on
must carry “was a right one, but [ also think
you are probably going to be faced with a
continuing deluge of questions relative to
i.”

And Senator Emest Hollings (D-S.C.),
ranking minority member on the Commerce
Committee, called Fowler personally to urge
him to take a look at the issue.

An even stronger letter followed from
House Telecommunications Subcommittee
Chairman Tim Wirth (D-Colo.) calling for a
“notice of inquiry at the carliest possible
date that fully explores this issue, and is
specifically aimed at deciding without delay
whether it is necessary for the FCC to devise
further must-carry rules and what those rules
might be.”

Members of the House Telecommunica-
tions Subcommittee led by Representative
Mickey Leland (D-Tex.) also asked Fowler
to initiate a proposed rulemaking. “Institu-
tion of the requested rulemaking would per-
mit all interested parties to participate in the

coming to a boil at the FCC

examination of the must-carry concept and
the possible fashioning of revised rules. Of
course, the ultimate question of the adoption
of the rules would be the commission’s pre-
rogative,” they wrote. Joining Leland were
Representatives John Bryant {D-Tex.), Al
Swift (D-Wash.), Jim Slattery (D-Kan.),
Thomas Luken (D-Ohio), Cardiss Collins
(D-111.) and Jack Fields (R-Tex.), among
others.

Some Hill sources view the letters as an
attempt by Congress to “get the broadcasters
off their back.” Indeed, Congress appears
reluctant to tackle the must-carry issue.*lt
would be a long battle,” said one House
aide. And one observer said broadcasters

had not received a *“good reception™ from

Chairman Fowler
Will they make the call ar the FCC?

House and Senate Copyright Subcommittees
in their drive to repeal the compulsory li-
cense and instead started telling members
“all we want is the FCC to conduct a rule-
making.” Nonetheless, the National Associ-
ation of Broadcasters—with the help of the
networks and INTV—was instrumental in
convincing members to write. (NAB Presi-
dent Eddie Fritts will meet with Chairman
Fowler to discuss the issue this week.)

On another must-carry front last week, the
NABE, the Television Operators Caucus and
the Association of Independent Television
Stations continued to refine a new set of
must-carry rules they would like to see the
FCC adopt through a rulemaking (BROAD-
CASTING, Sept. 16). According to the pro-
posal, which originated with the Television
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Operators Caucus, cable operators with
more than 12 channels would be required to
devote one-third of their channel capacity to
carriage of local stations within 35 miles {or
perhaps 50 miles for hyphenated markets).
But they would not have to carry duplicative
network or Public Broadcasting Service sta-
tions, and cable operators with fewer than 12
channels would be free of any must-carry
obligations.

Last week NAB s local carriage task force
signed off on the proposal, although substi-
tuting a 50-mile radius rather than 35 “‘be-
cause our research shows almost no differ-
ence between the systems at 35 or 50 miles,”
said NAB President Fritts. “You could go
over 50 miles,” he said, and still not exceed
one-third channel capacity on most systems.
The task force also asked NAB's research
department to conduct an additional analysis
of hyphenated markets. And the group ex-
pressed an interest in addressing another
problem in the proposal—that of cable oper-
ators charging broadcasters for carriage or
broadcasters charging cable operators.

Only INTV has yet to tzke a position on
the proposal. Sources say the independents
may be dissatisfied over limiting must carry
to one third of channel capacity. Nonethe-
less, INTV has not revealed any specific
problems with the proposal, a source said.

The TOC and NAB met last week to dis-
cuss the must-carry proposal and are sched-
uled to continue to work on the proposal
together before making an offer to cable.
The TOC is expected to act as the go-be-
tween for NAB and the National Cable Tele-
vision Association.

Meanwhile, at NCTA, news of congres-
sional intervention did not set off any
alarms. “If the FCC wants to keep an eye on
this, that’s not unreasonable,” said NCTA
President James Mooney. Mooney, who has
not seen any formal proposal from the
broadcasters {“I don’t know if a proposal
that hasn’t been transmitted can be described
as a proposal; it’s a little like a tree falling in
the forest with nobody around to hear it”),
remained skeptical that the NAB proposal
would pass constitutional muster. “What in-
terests me is that the broadcasters are paying
a great deal of attention to fashioning a pro-
posal, but how is it any more constitutional
than the must-carry rules.” (Sources say
NAB has yet to face that question.) Mooney
also reiterated that there won’t be any whole-
sale loss of signal carriage and that cable will
carry local signals voluntarily with the ex-
ception of duplicative signals and signals
that are not significantly viewed.
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House hears must-carry pro’s and con’s

Broadcasters say compulsory license
should be dumped now that must-carry
rules are gone; cable says there’s
no need for that; MPAA feels licenses
can be phased out over five years

Representatives of the broadcast and cable
industries faced off over must carry last
week before a House panel. The broadcast-
ers asked Congress to eliminate cable’s com-
pulsory license to counterbalance the loss of
the FCC’s must-carry rules. Cable, on the
other hand, defended present copyright law
and denied that TV stations will suffer with-
out the rules. The chances of a sertlement
between the parties seemed remote.

The conflicting views were expressed be-
fore members of the House Copyright Sub-
committee in a hearing on reform of the
Copyright Royalty Tribunal. Most of the tes-
timony. however. focused on the compulsory
license and must carry.

The Motion Picture Association of Amer-
ica also called for abolition of the compul-
sory license but only after a tive-year transi-
tional period. MPAA President Jack Valenti
said that cable and MPAA are engaged in
serious negotiations to establish a flat rate
for cable copyright royalties. (Valenti said
the flat fee would be charged until the five-
year transitional period ends.)

“MPAA continues to support the abolition
of the compulsory license. after a transition
period, as the [airest. most reasonable path-
way to free market judgment.” Valenti said.
“In the span ol time between today and the
abolition of the license, NCTA and MPAA
can together construct a plan which will cure
the disabling afflictions of Section 111, in
the long-term best interests of the public we
both serve.” he said.

Informal talks on the flat fee concept be-
gan earlier (BROADCASTING, June 24), and
Valenti said that progress is being made.
{The parties met the day before the hearing
on the issue.)

He said MPAA and the National Cable
Television Association were talking “in an
understandable way and in good faith.” He
was hopeful they would reach a compromise
by the end of November. NCTA President
James Mooney was more reserved. He said
only that the flat fee idea “may have some

Kastenmeier

Frank

promise.” And he did not endorse the con-
cept ol eventual elimination of the compul-
sory license.

Mooney also rejected the MPAAs claim
that cable operators spend less on copyright
royalties per subscriber than on postage
stamps. "It costs them more to send out their
monthly invoices than it costs t0 bring in
programing,” Valenti had said.

According to Mooney. distant signals rep-
resent only 10% to 12% of the programing
carried on a cable system. There are other
programing costs. he said. On an average,
the NCTA president said, cable systems pay

$2.50 in royalties for each household.

As for the fate of the CRT, NAB and
MPAA both said reform is needed if the
agency is to continue. They both recom-
mended the CRT be given the “opportunity
to obtain expert advice and assistance.” But
they agreed there would be no need for the
ribunal if the compulsory license were
eliminated. In that case, NAB President Ed-
die Fritts suggested that the CRT’s remaining
compulsory licenses be administered by oth-
er govemment agencies. Mooney criticized
the tribunal and the Copyright Office for al-
ways ruling in favor of the copyright holder,
“no matter how peculiar-looking the result,
and with little or no regard for the interests of
the viewing public.” Mooney advocated no
specific reforms.

Fritts also endorsed legislation introduced
the day of the hearing by subcommittee
member Barney Frank (D-Mass.). “The
Frank bill balances the competing needs of
broadcast and cable. It provides a financial
incentive to cable operators to carry all local
signals,” Fritts said. “It also provides to ca-
ble operaiors a measure of relief for saturat-
ed systems and allows greater latitude to
small operators in deciding on carriage of
local signals,” he added.

The bill, H.R. 3339, would abolish the
compulsory license for most cable systems
(all but the smallest, with 2,500 or fewer
subscribers, would be affected). Moreover,
the measure provides “economic incentives”
for local carriage. There would be no copy-
right liability for local signals for cable sys-
tems with fewer than 12 channels. There
would be no copyright liability for cable sys-
temns with more than 12 channels that carry
all local signals—Ilocal being defined as sig-
nals originating within a 50-mile radius of
the broadcasting station. All distant signals
would have full copyright liability.

Frank, who appeared at the hearing, stated
his objections to the compulsory license. He
noted that cable had been given new free-
dom by the new Cable Communications
Policy Act to set subscriber rates. At the
same time the compulsory copyright license
imposes a “government price fix” on the fees
cable pays its program suppliers. *I don't
understand why we should continue it,” he
said. Nor does Frank support the concept of

Fritts
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must carry, he said. Indeed, his bill, would
prevent the FCC from creating any must-
carry rules.

The broadcasters’ effort to repeal the com-
pulsory license, Mooney said, is an attempt
to gain leverage “to force the cable industry
to accept a ‘deal’ to reimpose a must-carry
requirement that the court said was unconsti-
tutional,” Mooney said that broadcasters
“don’t have much in the way of a copyright
interest, per se, as they tend not to be major
copyright owners.”

Mooney called must carry an “open scan-
dal.” He said cable systems have been
forced to carry “signals nobody in the cable
franchise area wants to watch, even in one
instance a channel that had to be brought in
by microwave from a hundred miles away.”
Moreover, he said, the appellate court in the
Quincy-Turner case that overturned the
must-carry rules had ruled that “must carry
turned out to have as its objective the protec-
tion of local broadcasters rather than local
broadcasting.”

The chances of NCTA and NAB striking a
deal on must carry are slim, Mooney said.
He told the House panel that a negotiated
settlement “once might have been possible,”
but now he is unwilling to “go to the table
and start arguing away cable’s First Amend-
ment rights.” He said NCTA had “implored”
broadcasters in the past to “work this out.”
Last winter Mooney said he met with the
heads of several broadcasting groups to dis-
cusna possible compromise on must carry. “1
told them they could not expect the rules to
prevail forever. The answer 1 got was:
“That’s not what our lawyers tell us.” ™

Mooney also insisted there would be no
wholesale dropping of local TV signals, now
that the rules were off the books. Nor, he
continued, would cable operators start
charging broadcasters a fee to be carried on
their systems. “I don't think there will be a
significant incidence of that.” He called re-
ports of cable operators extracting a payment
“imaginary.” And he presented a statement
for the hearing record on the matter. (He also
told Kastenmeier NCTA was willing to talk
about legislation that would keep cable oper-
ators from charging fees “for local carriage
under the compulsory license.™)

Mooney was referring to the case made by
a South Carolina broadcaster who met last
week with congressional members and said
he agreed to pay $2,000 a month to be car-
ried by one cable operator. John Bailie of
wTGs(Tv) Hardeeville, S.C., charged that
Plantation Cablevision of Hilton Head Is-
land, S.C., demanded a payment of $27,000
a month to carry his signal (BROADCASTING,
Sept. 16).

According to Mooney's statement, WTGS
is almost 40 miles from Hilton Head Island
and airs programing consisting “primarily of
reruns of old network shows.” Plantation
Cablevision, it said, has a 12-channel basic
tier consisting of two affiliates of each net-
work, two PBS affiliates, a franchise-re-
quired local origination channel, WTBS(TV)
Atlanta, CNN and ESPN. Plantation, the
statement said, “has made a decision not to
add or delete any programing until the legal
landscape is clear.”

The statement said: “WTGS offered to pay

Plantation for carriage. Plantation declined
to accept payment. Where did the 527,000
per month figure come from? In discussions
with WTGS, Plantation discussed its costs
and revenues. WTGS evidently projected the
$27,000 figure from an assumption of either
revenues to the cable system from advertis-
ing sales or an assumption of what a moder-
ately successful pay television service would
generate in revenues to Plantation. Planta-
tion has never quoted a rate to WTGS, does
not intend to quote a rate and has declined to
carry WTGS at this time. Misrepresentations
of this kind do not serve the interest of cable
subscribers and unfairly tarnish the image of
a cable operator who is acting under his judi-
cially recognized First Amendment rights.”

= —

But the issue appeared to concern House
Copyright Subcommittee Chairman Robert
Kastenmeier (D-Wis.). “As long as the pos-
sibility exists, I suspect broadcasters will be
in the position in their market of being sub-
ject to sufferance of cable operators,” he
said. Indeed, Kastenmeier wondered if it
might not be possible to amend the Cable
Act to keep cable from charging a fee. “It
could be amended,” Frius said. “However,
our concerns are greater than that.” The
NAB president said that broadcasters “rec-
ognize that must carry as it once was will
never be.” But, Fritts said, without some
form of local carriage protection there is an
“imbalance.” The cable system, he said, “is
the ultimate monopoly gatekeeper.” O
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Pattiz; broadcaster in the wings

Mutual gleam in Westwood One’s eye

Amway agrees to sell for price
estimated at $30 million; new
owner would be first broadcaster
to run network in 30 years;
Westwood gross revenues could
be second only to ABC Radio

The Mutual Broadcasting System is on the
verge of changing partners. Westwood One,
one of the nation’s largest producers and dis-
tributors of nationally sponsored radio pro-
grams, has entered into an agreement in
principle to purchase Mutual from Amway
Corp. for a price believed to be in the $30-
million range. If the deal goes through, it
would be the first time in some 30 years that
a Mutual owner comes from broadcasting.
In a move that took the industry by surprise,
Culver City, Calif.-based Westwood One
last Monday (Sept. 16) announced the agree-
ment with the Ada, Mich.-based Amway, a
billion-dollar-a-year direct sales and person-
al care and household products concern, to
acquire the operating assets of MBS, Ac-
cording to Westwood One President Norm
Pattiz, a definitive agreement is expected to
be signed soon, with the transaction com-
pleted in November.

Westwood will acquire the Mutual Radio
Network, which includes affiliation con-
tracts, studios, programing services and tal-
ent as well as management and staff. The
sale does not include Mutual’s satellite ser-
vices division and $10-million uplink facili-
ty in Bren Mar, Va. “The satellite distribu-
tion system was something that Amway

Broadcasting Sep 23 1985

L 14

wanted to keep and it was something that we
didn’t want to buy,” said Pattiz. Gene
Swanzy, senior vice president of broadcast
and communication services, overseeing
Mutual's satellite services, which includes
the FM subcarrier data transmission service
known as MultiComm, will stay with that
division and will continue under Amway’s
control.

Mutual today has a “basic” affiliate lineup
of about 860 stations with approximately
1,400 stations airing one or more of its pro-
gram offerings. Although many of Mutual’s
affiliates are adult-oriented in their target de-
mographics, lately the network has tried to
expand its programing base with young-
adult shows. (Industry sources have put Mu-
tual’s gross revenues for fiscal 1984, which
ended Aug. 31, at about $29 million.)

Publicly held Westwood One supplies
both short- and long-form programing, the
majority of which is youth-oriented, to more
than 3,800 stations nationwide. Both net-
works offer stations a combination of regu-
larly scheduled series and special event pro-
graming. Mutual’s programing is trans-
mitted to affiliates in analog via Westar 1V,
Westwood One delivers its programing digi-
tally via Satcom [-R.

Pattiz, founder and chairman of
Westwood One, said he initiated the Mutual
sale talks with Amway about two months
ago. “It’s the perfect fit,” said Pattiz, in ref-
erence to the different demographic appeal
of both companies. And he noted that Mutu-
al has a news operation, which Westwood
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does not. “It's a classic case of two plus two
equalling five,” he said.

“This 1s definitely a quantum leap forward
for us. Our inventory over the past year con-
sisted of 24,000 30-second announcements,
but Mutual adds another 40.000 30-second
spots. .. .It is clearly a situation of provid-
ing not only more services to more radio
stations, but more inveniory to more adver-
tisers.” Pattiz said.

He told BROADCASTING that as part of the
deal, Amway will continue to transmit Mu-
tual programing from Westar [V for the next
three years. “We will also put Mutual pro-
graming on Satcom [-R,” said Pattiz.
(Westwood owns its own uplink facility in
Los Angeles.) “We've got three years to
make a total conversion to Satcom I-R,” he
noted. Also under Amway’s fold will be the
approximately 750 downlink earth dishes
that Mutual has installed at different affiliate
sites and other station locations.

Pattiz said Mutual, which marked its S1st
anniversary last week, will retain its own
identity under Westwood ownership. The

new structure, he said, will have Westwood
One Inc. as the parent company, operating
both the Westwood One Radio Networks and
Mutual Radio Network.

Mutual’s current president, Jack Cle-
ments, will remain in that capacity, Pattiz
said, and Arthur Kriemelman, currently
Westwood’s vice president of marketing,
based in the firm's New York office, will
assume “‘corporate responsibility” for Mutu-
al. Kriemelman was at one time vice presi-
dent of sales for Mutual. According to Pat-
tiz, Clements will report to both him and
Kriemeiman.

Clements called the purchase “a marriage
made in heaven.” He said each company
“brings something to the relationship that the
other company doesn’t have and needs.”

He said he was surprised to hear of the
sale. “l know the network wasn’t being ped-
dled around.” The Westwood announcement
not only startled Clements, but many in the
radio industry who seem to {eel that Mutual,
while under Clements’s domain for the past
16 months, had been enjoying a revitaliza-

Number of senators opposed to
opening up chamber to electronic
coverage is lessening as advocates
state case at hearing; hurdle remains
in form of Majority Leader Dole

The idea of introducing the Senate to the

20th century through broadcast coverage of

its floor proceedings picked up steam last
week in hearings before the Senate Rules
Committee. a friendly forum. But continu-

ing to cast a shadow over the chances of

pending resoiutions that would open the
Senate doors to microphones and television
camerus is Majority Leader Robert Dole (R-
Kan.). He has indicuted in the past that he
does not regard the matter as 1mportant
enough to deserve a place on the Senate cal-
endar. Last week. there was no apparent
change in his position.

The hearings, however. were generally
what supporters of the idea could wish. Mi-
nority Leader Robert Byrd (D-W.Va.). a
one-time opponent of the proposal who in-
jected new hife into it with the resolution he
introduced at the start of the current session,
argued. as he has in the past, that television

tion in both sales and programing. (Cle-
ments took over in April 1984, upon the
departures of Martin Rubenstein. former
Mutual president; Tom O’Brien, former vice
president of news. and Jerry Wallace, senior
vice president of corporate services [BROAD-
CASTING, April 30, 1984].) Since Clements
assumed the day-to-day responsibilities of
the company, Mutual has hired Ron Nessen,
a journalist and former press secretary to
President Ford, it re-signed its popular all-
night talk show host Larry King and
launched a one-hour, daily news magazine
series titled America in the Morning.

The moves confirmed lingering rumors
that began circulating early last year that
Amway might sell Mutual. Those reports
were fueled when Amway sold one of its two
radio properties—WwCFL(aM) Chicago—and
was quietly entertaining potential buyers for
wHN(AM) New York. which was eventually
sold to Doubleday Broadcasting. Privately
held Amway, which purchased Mutual from
principal owners Mr. and Mrs. Benjamin D.
Gilbert of Stamford. Conn., in 1977 for $18

Minority Leader Byrd testifies on TV entry

Television in Senate making headway

coverage is essential if the Senate is to avoid
the fate of becoming “the invisible” arm of
government. Commitiee members who in
the past had opposed television coverage
were seen switching to the pro-television
side—Senator Wendell Ford (D-Ky.), for
one. And journalists—some representing
the networks, others local stations—argued
for action that Robert McFarland, NBC
News vice president and Washington bureau
chief, said would “promote the strong public
interest in the activities of this significant
legislative body.™

Senator Russell Long (D-La.) provided
the sole opposition to the proposal. As he
has in the past, he expressed concern that
television coverage would encourage sena-
tors to posture, to deliver speeches they
would not otherwise. In general, the busi-
ness of the Senate, which by design does not
move swiftly now. would be slowed to a
snail’s pace. “Television will mean we’ll be
in session 50% more time,” he said. Long.
who plans to retire at the completion of his
present term next year. said his concern is
not for himself but for the future of the coun-
try. “If this nation is to survive, the Senate
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will be required to ratify unpopular treaties,
pass unpopular bills,” he said. And televi-
sion, he said, would discourage senators
from taking those unpopular stands—which
left an opening for probably the hearing’s
most quotable quote:

Senator Charles McC. Mathias (R-Md.).
chairman of the committee and long a backer
of television in the Senate, said: *'Patriotism
doesn’t live in dark houses.”

Thus, chances for the proposal to subject
the Senate to the same kind of coverage that
the House has known since 979 appear
“more upbeat than in the past,” according to
one Rules Committee staffer. He expected
swift approval by the committee when it acts
on the matter. Ford's conversion was a major
one. During the hearing, Ford said he was
“leaning” toward support of Byrd's resolu-
tion; later, in talking to reporters, he left no
doubt he would go all the way. Along with
Long, he had helped block Senate action on
the matter last year. In addition. there was
Senator Claiborne Pell (D-R.1.), another for-
mer opponent, who said he would, reluctant-
ly, endorse television in the Senate.

Both may have been intluenced by the
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million, talked to several companies inter-
ested in purchasing the network last year,
among them Westwood One. When Cle-
ments was appointed executive vice presi-
dent and general manager, overseeing Mutu-
al Broadcasting, talk of a pending sale
subsided. (Clements was named president
carlier this year.)

An Amway spokesman declined com-
ment on why the company decided to leave
broadcasting., or any other aspect of the Mu-
tual sale. However, in an interview that ap-
peared in BROADCASTING Sept. 10, 1984,
Amway President Richard DeVos indicated
the company’s growing disillusionment with
Mutual by saying: ““After we acquired Mutu-
al, we had grandiose ideas of what we
thought could happen and as time gocs on
we found you can’t make things happen ex-
actly the way you'd like to have them hap-
pen. ... We own a network, bul we aren’t
into that industry personally. I don’t know
the players, | don’t attend all the conven-
tions, I’m not a part of that on a day-to-day
basis.

“And [ think there was a hope there that
we could have a more positive impact. We
speak of it as free enterprise involvement, a
voice of free enterprise. | guess as time went
on, we fought harder for a balanced means
than we did for a particular viewpoint to get
on the air. You just didn’t tell people what to
put on; there was no way to do it even if you
wunted to. And, therefore, your news guys
are going to say what they wanted to,” he
said.

Asked in that same interview whether
Mutual was “of any consequence” to Am-
way's bottom line, DeVos said, “It’s certain-
ly not a contribution.”

Westwood One was started by Pattiz, a
former television station account executive,
in January 1975 with an investment of
$10,000. But most of the company’s explo-
sive growth occurred in the past three years,
which industry observers attribute to Pattiz’s
aggressive posture in dealing with the adver-
tising community. Last year, Pattiz took the
company public and in its latest stock offer-
ing raised about $40 million. The bunking

investment firm of Hambrecht & Quist, un-
derwriters of Westwood One, estimate the
company will earn $3.4 million on sales of
$18.5 million for its current fiscal year,
which ends in December. In 1984,
Westwood One carned $1.9 million on sales
of $12.8 million.

Westwood has been on the acquisition
trail throughout 1985. Earlier this year, the
company failed in an attempt to purchase the
RKO Radio Networks from RKO General,
which was later acquired by United Stations
(BROADCASTING, March 4). Pattiz, howev-
er, said he has no plans to acquire any radio
properties at this time. “Our first objective
was to find something that it well with what
we do that was uleady in the business so that
there would be certain economies of oper-
ation that would benetit both Westwood One
as the parent company and the acquired
company.” said Pattiz.

In terms of gross revenues. the Mutual
acquisition could make Westwood One the
second largest rudio network operation in the
country. next to the ABC Radio Networks. O

results of a survey conducted by C-SPAN.,
which transmits television coverage of the
House (o cable television systems that reach
21.5 million homes. The results show that
support for television coverage of the Scnate

had recached substantial proportions—62 ot

the 100 senators favored it in some torm,
while |8 opposed it. Another |5 were said to
be “leaning against™ it. while Tive had not
yet taken a position (BROADCASTING, Aug.
26). Those results reflect a net gain of eight
positive votes from a 1982 C-SPAN poll.
Ford, in addition, may have been influenced
by broadcasters in his state. Four of the wit-
nesses last week were Kentucky broadeast-
ers. all of whom favored television coverage
of the Senate. Ford said he wanted the broad-
casters 1o testify on how Washington cover-
age “relates to local television.™

Much of the testimony in favor of the cov-
crage stressed the importance of informing
the public on how the government operates.
And there were invocations of past heroes.
Byrd, for instance, cited Woodrow Wilson's
remark: “The informing function of Con-
gress should be even preferred to its legisla-
tive function.”™ But underlying much of the
testimony was the feeling that. as Byrd also
indicated, the Senate 15 fosing out in a public
relations battle with both the House and the
President, who appeurs often on TV. Senator
Albert Gore (D-Tenn.), a member of the
committee, said. “The Senate need not and
should not toil in obscurity forever.”

There is another side to that argument that
Long and Senator Ted Stevens (R-Alaska), a
commillce member, made—that television
coverage will help incumbent senators win
reelection. Long said coverage would enable
incumbents 10 win “at taxpayer expense.”
Stevens noted that 22 Republicans will be up
for reclection next year and 19 Democrats in
1988. “We should admit the political impact
of those two elections is a factor,” he said.
Accordingly, he said, it would be well to
defer introducing cameras into the Senate
until Januvary 1989,

Even assuming swilt committee approval

of some form of television coverage ot the
Scnate, “the next stop would be Dole,” the
committee stafter said. And that is when the
optimism starts to fade. It is the majority
leader who schedules the Senate’s business.
And a Dole aide did not offer grounds for
hope that Dole would speed a committee-
approved bill onto the calendar. She said
Dole is open-minded on the issuc. But. she
added, “there are pressing matters—reduc-
ing the debt, immigration laws—that would
take precedence. He hasn't said he is against
it [cameras in the Senate]: he's looked at it
more in the sense of what the Senate has to
do.” She indicated that action before ad-
journment of the current session of Congress

later this year i1s remote.

Given the support for the proposal before
the Rules Comimittee, it seemed last week
that the only question was the kind of cover-
age the commitee would cventually en-
dorse.

Byrd’s proposal (S. Res. 2 and S. Res. 29)
calls tor a carefully controlled experiment.
The matters to be available for coverage
would be decided jointly by the majority and
minority leaders, and rules changes would
be designed to insure equality of coverage of
the majority and minonity sides ot the aisle.
as well as to streamline some Senate proce-
dures. Cameras would focus only on the pre-
siding officer and speakers (BROADCASTING,

The pros position. Both network and local approaches to TV in the Senate were elaborated by
these eight news executives. At top (I to ry CBS's Jack Smith, NBC's Robert McFarland, ABC's
George Watson, CNN's William Headline. Bottom: Kentucky broadcasters Bob Morse of wHas-Tv
Louisville, Tom Becherer of wiky-Tv Louisville, Ed Godfrey of wae.Tv Louisville and Ralph Gabbard of

wKY-TV Lexington.
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Jan. 7).

But caution was Byrd's watchword. He
said he would accept a step-by-step ap-
proach, beginning with radio-only and pro-
gressing, over time, to gavel-to-gavel cover-
age. "l have to try to achieve what is
achievable,” he said.

Senator William Armstrong (R-Colo.), on
the other hand, called for a more direct ap-
proach. His proposal (S. Res. 81) would au-
thorize gavel-to-gavel coverage, with cam-
eras operated by Senate employes, as in the
House. The resolution, which has 17 co-
sponsors, is identical to one sponsored sev-
eral years ago by then-Majority Leader
Howard Baker (R-Tenn.), one of whose
frustrations was his inability to persuade the
Senate to approve television coverage. In-

deed, Armstrong’s enthusiasm for the pro-
ject induced him to recommend throwing
“caution to the winds. We don’t need a tran-
sition through radio,” he said. “That’s not a
novel idea.”

Gore is another enthusiastic supporter of
cameras in the Senate, but he would accept
an evolutionary approach. In testifying for
the resolutions, he called for “an immediate
switch to TV.”

The broadcast journalists, in their turn at
the witness table, urged, as was expected,
support for full access to the Senate for their
camera crews. “Our belief. . .is that repori-
ers, rather than those who make the news,
should cover the news,” said George Wat-
son, ABC News vice president and Wash-
ington bureau chief. Besides the journalistic

reason for permitting broadcasters to do it
themselves, Watson cited “engineering
union restrictions” that would prevent ABC
from broadcasting more than three minutes
of a live Senate-provided feed. And NBC’s
McFarland said that, “ideally, the Senate
could offer unilateral access to all interested
broadcasters.” That, he said, would assure
the pubiic “the maximum flow of informa-
tion and diversity.”

But those were the outer limits of ambi-
tion. McFarland indicated he was prepared
to take less—say, a broadcaster pool when
“space, security and other limitations™ rule
out unilateral access. Finally, he acknowl-
edged, he would take still less: “There are
other options, including, of course, a type of
floor coverage similar to that in the House of

m
Congress all shook up over rock lyrics

Senate commitiee examines call by
Parents Music Resource Center

for warning labels on records with
objectionable lyrics; musicians

and record industry testify that

would violate First Amendment rights;
some senators say there will be no
legislation on matter, but Hollings
says there should be if all else fails

It looked more like a media event than a
congressional hearing as members of the
public and the print and electronic press
crammed into a Senate Commerce Commit-
tee room last week to hear musicians Frank
Zappa, Dee Snider of Twisted Sister and
John Denver discuss so-called pornographic
rock lyrics. The musicians defended their
right to “artistic freedom” and raised objec-
tions to proposals by parent groups for warn-
ing labels on records with lyrics containing
“explicit sexual language, profanity, vio-
lence, the occult and the glorification of
drugs and alcohoi.”

The issue was of keen interest to members
of the Senate Commerce Committee who
convened the hearing to air complaints of the
Parents Music Resource Center, a group of
influential Washington women (Pam Howar;
Susan Baker, wife of Treasury Secretary
James Baker; Tipper Gore, wife of Com-
merce Committee member Albert Gore {D-
Tenn.}, and Sally Nevius). PMRC wants
warning labels on records that are apt to of-
fend and “lyrics for labeled music products
.. .provided to the consumers in some form
before purchase.” The group has asked the
recording industry to “appoint a one-time
panel to recommend a uniform set of criteria
which could serve as a policy guide for the
individual companies.” Baker told the Sen-
ate panel that PMRC will ask MTV to label
videos and to cluster the “harmless, safe vid-
€os for when young children are viewing.”

PMRC is not seeking legislation; it only
wants to “‘educate and inform parents about
this alarming new trend as well as to ask the
industry to exercise self-restraint,” Baker
testified. Senate Commerce Committee
Chairman John Danforth said that the hear-
ing had not been called to “promote any leg-

islation.” He said there was “zero” chance
that a bill addressing the matter would pass.
“We're here simply to provide a forum for
airing the issue. There is a concern that the
public should be aware of the existence of
this kind of music.”

But Senator Erest Hollings (D-S.C.),
ranking minority member on the Commerce
Committee, held another view. “I tell you it
is outrageous; we’ve got to do something
about it,” Hollings said. And, he said, he
was going to ask the best constitutional
minds if there isn’t some way to legislate.
Hollings later noted that the “First Amend-

PMRC's Gore and Baker

ment absolution does not pertain to broad-
casters.”

Senator James Exon (D-Neb.) warned he
might “join others in supporting regulation
unless performers see fit to clean up their
act.” But in the same breath, Exon ques-
tioned the purpose of the hearing. “I wonder,
if we’re not talking about federal regulation
or legislation, what is the reason for these
hearings? Why are these media events
scheduled if we’re not being asked to do
anything about it?”

Senator Gore, present at the hearing, said:
“The proposals made do not involve the gov-
ernment. What they [the PMRC} are asking
for, is the music industry to show some self-
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restraint and come up with a voluntary guide
system for parents. This kind of material is
really very different from material that
caused controversy in past generations.”

Sharing Gore’s concern about the lyrics
was Senator Paula Hawkins (R-Fla.), chair-
man of the Senate Subcommittee on Chil-
dren, Family, Drugs and Alcoholism, who
also testified. Hawkins played two rock vid-
eos (Twisted Sister’s “Not Going To Take It”
and Van Halen’s ““Hot for Teacher™) and pre-
sented examples of what she considered to
be obscene rock album covers.

Zappa’s presence generated a lively dis-
cussion. “The PMRC proposal is an ill-con-
ceived piece of nonsense which fails to de-
liver any real benefits to children, infringes
the civil liberties of people who are not chil-
dren and promises to keep the courts busy
for years,” Zappa said. The PMRC demands
are the equivalent of “treating dandruff by
decapitation,” he added. “No one has forced
Mrs. Baker or Mrs. Gore to bring Prince or
Sheena Easton into their homes.”

Taken as 2 whole, Zappa continued, “the
complete list of PMRC demands reads like
an instruction manual for some sinister kind
of ‘toilet training program’ to housebreak all
composers and performers because of the
lyrics of a few. Ladies, how dare you.” He
also charged the PMRC with confusing the
issue by comparing song lyrics, videos, ra-
dio broadcasting, record packaging and live
performances. “These are all different medi-
ums, and the people who work in them have
the right to conduct their business without
trade-restraining legislation, whipped up
like an instant pudding by the wives of Big
Brother.”

Zappa provoked a sartorial response. “I
found your statement to be “boorish, insen-
sitive, insulting. . . You have destroyed any
credibility with this body,” Senator Slade
Gorton (R-Wash.) told Zappa.

Zappa did, however, favor placing a copy
of the lyrics in albums, as long as “there’s a
way to pay for it.” He suggested that the
government print the sheets “to make sure
consumers have the information.” He re-
mained staunchly opposed to warning la-
bels.
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Representatives.” And William Headline,
Washington bureau chief of Cable News
Network, noted he had no illusion about
who will call the shots: While he would pre-
fer that television coverage be controlled by
journalists, he said he realizes that resolution
of the issue, “like the larger one” of admit-
ting cameras into the Senate in the first
place, is “‘properly deferred to the judgment
of the Senate.”

But even if the broadcasters are obliged to
accept coverage provided by cameras oper-
ated by Senate employes, there is opposition
to the provision of Byrd’s proposal that deci-
sions on matters to be covered be made by
the majority and minority leaders. Jack
Smith, CBS News vice president and Wash-
ington bureau chief, said, “Allowing the

But the PMRC maintained that parents
need to know what is on the records. “Today,
parents have no way of knowing the content
of the music products their children are
buying,” Baker said. “While some album
covers are sexually explicit or depict vio-
lence, many others give no clue as to the
contents.” For example, she said that “Jun-
gle Love,” a hit song, is on an album that
also contains a song, “If The Kid Can’t
Make You Come, Nobody Can.”

Further examples of explicit lyrics were
presented by PMRC consultant Jeff Ling. He
cited a Prince song about incest: “[ was only
16, but I guess that's no excuse. My sister
was 32, lovely and loose. My sister never
made love to anyone but me. Incest is every-
thing it’s said to be.” Ling also mentioned a
song by Twisted Sister, “Under the Blade.”
*“Your hands are tied, your legs are strapped,
you're going under the blade.”

But the center’s interpretation of that song
did not sit well with Twisted Sister’s Snider.
He charged the group with “‘character assas-
sination” and spreading misinformation.
Snider said that Mrs. Gore characterized the
song as sado-masochistic. But in fact, he
said, the song is about having surgery. More-
over, he pointed out that all Twisted Sister
albums contain a copy of the lyrics in the
record sleeves. Furthermore, Snider rejected
the claim that the group’s song, “Not Going
To Take It,” is violent. “I am very pleased to
note that the United Way is using a portion of
the video on a segment on the changing
American family,” he said.

Snider told the senators he does not favor
exposure of children to some lyrics. But, he
said, it is “my job as a parent to monitor
what my children see and hear; no authority
has the right to make these judgments.” He
maintained that looking at the cover and ti-
tles of the songs should “cover all the
bases.” Snider was grilled by Senator Gore.
“What does the name of your fan club,
SMFFTS stand for?" the senator asked.
“Sick mother fucking fans of Twisted Sis-
ter,” Snider said. “Is that a Christian club,”
Gore asked Snider. who earlier called him-
self a Christian. “I don’t know what Chris-
tianity has to do with profanity,” Snider re-
plied.

“I strongly oppose censorship of any

leadership to decide which debates would be
open to broadcast coverage and which would
not could only lead to suspicion that these
decisions might be influenced by political
considerations.”

The Kentucky broadcasters also opposed
that aspect of the Byrd proposal, but from
their own perspective. Ralph W. Gabbard,
executive vice president and general man-
ager of WKYT.TV Lexington and WYMTTV
Hazard, said, *“There may be an inclination
to broadcast only debates of so-called ‘na-
tional” importance—by implication, ignor-
ing those of regional importance.” Thomas
P. Becherer, an at-large director of the Radio-
Television News Directors Association and
news director of wLKY-TV Louisville, made a
similar point: “I submit there are matters of

Denver

kind,” Denver said. Like Snider and Zappa,
Denver was opposed to putting warning la-
bels on records.l am opposed to a rating
system, voluntary or otherwise,” he said.
Instead, Denver advocated self-restraint
within the broadcast and recording indus-
tries. He noted there is always going to be
misinterpretation of lyrics. He said his song,
“Rocky Mountain High,” was banned on
many radio stations because it was incorrect-
ly viewed as being about drugs.

“I"d like to acknowledge the PMRC for
bringing this to our attention,” Denver said.
But he felt the issue should be dealt with by
parents” “exercising influence over their
children.” But Danforth disagreed with Den-
ver's charge of censorship. “The point of the
proposal is not less information; no one is
trying to prevent rock stars from publishing
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regional concern debated in the Senate, and
my audience deserves to be able to observe
these debates as well.”

The committee also heard from C-SPAN
officials, who made it clear they are pre-
pared to transmit throughout the country im-
ages of the Senate in action, as they have
been doing with images of the House for the
past six years. Brian Lamb, C-SPAN chair-
man and chief executive officer, said C-
SPAN will incorporate a television signal
from the Senate chamber as soon as it is
available. C-SPAN has been using a tran-
sponder on RCA's Satcom III-R satellite for
live, gavel-to-gavel coverage of the House
since that service began in 1979. For Senate
coverage, Lamb said, C-SPAN would use a
transponder on Hughes Galaxy I. a

what they want. What the mothers are say-
ing is they don’t have sufficient information.
They don’t want censorship,” the Commerce
Committee chairman said.

What concerns Denver the most about the
PMRC campaign, he said, is *‘the whole pre-
sentation comes from a foundation of fear”
and quoted President Franklin Roosevelt:
“The only thing we have to fear is fear it-
self.” Hollings responded, “Roosevelt didn’t
hear this music.”

Little criticism was directed to broadcast-
ers during the hearing. Indeed, PMRC has
complimented the National Association of
Broadcasters and its response to the issue.
NAB President Eddie Fritts sent a letter to
the recording industry several months ago,
asking the companies to attach copies of lyr-
ics to records distributed to radio stations.

Baker noted that “most broadcasters are
very responsible and don’t play the worst
offenders.” And Senator Gore praised the
NARB for responding quickly to the concerns
of the PMRC. “It reflects well on the sense
of responsibility on the part of the industry
and leadership. It's a good first step.” Sena-
tor Paul Trible also commended NAB's ef-
forts.

Fritts, in a statement before the commit-
tee, focused on NAB's activities to create a
“higher level of sensitivity” toward the is-
sue. He noted, however, that it is up to each
station to “choose for itself how best to serve
its community.” NAB, he continued, would
not intrude on any station's programing deci-
sions. It is concemned about balancing the
“need for voluntary restraint with a strong
sensitivity to First Amendment concerns.”

The Recording Industry Association of
America, however, has provoked another re-
action from the PMRC. RIAA is proposing
that individual record companies include a
*“packaging inscription that will state: ‘Par-
ental Guidance-Explicit Lyrics.” ” But the
PMRC wants one uniform standard adminis-
tered by an industry pancl. RIAA President
Stanley Gortikov defended the industry’s po-
sition. “We only ask that our proposal be
given a chance to work,” he said.

He emphasized that most lyrics reflect
postive attitudes and practices. He felt the
PMRC has “unfairly characterized all artists
and all companies as universal practioners of
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evil.” And, he asked, why has the group
focused only on rock music? “What about
movies? And magazine ads, prime time tele-

vision, soap operas, books and cable pro-
grams,” Gortikov asked. “We must not tram-
ple the rights of parents and other adults

whose standards do not coincide with those
of the PMRC or the National Music Review
Council or any other group.” (i

NCTA takes next step toward scrambling

Board gives go-ahead to create
corporation of cable operators
to scramble and sell services
directly to backyard dish owners

The National Cable Television Association
is moving forward with its plans to create an
independent nonprofit consortium of cable
operators to facilitate the scrambling of ca-
ble networks’ satellite feeds and the offering
of direct-to-home satellite broadcasting ser-
vices to owners of backyard earth stations.
Meeting in Washington last week, the board
ordered that articles of incorporation for the
consortium be drawn up.

There are numerous logistical and, possi-
bly, legal problems that must still be over-
come in implementing the plan, but the real
challenge confronting NCTA and the cable
operators is persuading the cable programers
to go along with it.

It will not be easy. Some of the industry’s
largest cable programers, fearing they would
lose too much control of their product under
the NCTA plan, have advanced an alterna-
tive that would put them in firm control of
the satellite broadcasting business and in a
position to bypass cable operators. The alter-
native: a joint venture of Showtime/TMC,
Turner Broadcasting Service, ESPN and
MTYV Networks that would scramble a pack-
age of cable services and offer them to the
home satellite market. The programers’ plan
is as unpalatable to the cable operators as the
NCTA plan is to the programers.

At a post-meeting briefing, NCTA Presi-
dent Jim Mooney said plans for the new cor-
poration have remained essentially un-
changed since they were outlined in an
NCTA “white paper” issued in July. The
plans were based on a scheme worked out
and circulated last spring by Tele-Communi-
cations Inc., the nation’s largest cable MSO.

Under the plan, the corporation, which
would be open to cable operators only,
would pick a scrambling system and build a
computer facility interconnected electroni-
cally with the satellite uplinks of participat-
ing cable networks. The computer facility
would then be available for authorizing and
deauthorizing descramblers in the homes of
dish owners. (It would not control de-
scramblers at cable headends.)

The corporation would not get involved in
the marketing of the satellite broadcasting
service to the home satellite market. Each
cable operator that belonged to the corpora-
tion and wanted to be in the business would
have to negotiate with cable programers for
the rights to sell their services to owners of
backyard dishes. Those rights may or may
not include territorial exclusivity.

Although it wasn’t spelled out in the white
paper, cable operators would pay for the de-
scramblers at their headends. According to
an NCTA survey, most MSO’s are willing to
pick up that cost, which could be more than

$350 per channel per headend. The survey
also found that about half the cable systems
would also be willing to cover the scram-
bling costs of the programers, which may
run at least $200,000 per satellite feed.

By provisions of the Cable Communica-
tions Policy Act of 1984, the cable industry
must insure that all home dish owners have a
chance to subscribe to the cable services
once they are scrambled. To satisfy that re-
quirement, NCTA plans call for the estab-
lishment of another entity that may or may
not be associated with the corporation.

Through a toll-free number, this so-called
“lifeline entity” would offer cable services to
any dish owner on an “a la carte” basis at
prices determined by the programers. It
would also be capable of billing subscribers
and collecting fees, which it would share
with the programers.

Assuming the corporation gets the final
go-ahead from the board, Mooney said the
computer facility could be brought on-line
early next year. It's NCTA’s expectation, he
said, that once the facility is ready cable
networks will begin scrambling one by one
and that a substantial number of services will
be scrambled by the third quarter of 1986.

The NBC Cable News scoop. NBC News Presi-
dent Larry Grossman told members of the Na-
tional Cable Television Association board last
Thursday that NBC is prepared to go ahead with
its launch of a cable news service on June 1,
1986, if cable operators will firmly commit by
Dec. 16 to deliver the service to at least 13.5
million subscribers. NBC Cable News, as it
would be called, would compete head-to-head
with Ted Turner's Cable News Network, which
debuted on June 1, 1980. Charter affiliates
would be offered three-year contracts, Gross-
man said. Affiliate fees would start at 12 cents
per subscriber per month during the first year
and increase to 15 cents the second year, and
18 cents the third, he said. Affiliates would be
given two minutes an hour for local advertising
and five minutes an hour for a local news insert.
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(Home Box Office and Showtime/The Mov-
ie Channel are implementing scrambling in-
dependent of any industry-wide effort.)

Mooney was confident that the NCTA
plan would avoid running afoul of the feder-
al antitrust laws, a fear whenever various
elements of an industry band together to of-
fer a service. Mooney said an NCTA techni-
cal committee is evaluating several scram-
bling systems. He would not comment on
the suggestion of one reporter that the selec-
tion process has been prejudged by HBO and
Showtime/TMC having already contracted
to use M/A-Com’s Videocipher system.

Cable programers object strongly to
NCTA plans, feeling that they put cable op-
erators in control of the potentially lucrative
satellite broadcasting business. By virtue of
their millions of cable homes, cable opera-
tors have a great deal of leverage in dealing
with programers. The NCTA plan, the pro-
gramers say, gives operators a way of exert-
ing that leverage in the satellite broadcasting
business. For operators to control the home
satellite market, they say, is good for neither
the programers nor the public.

The Showtime/TMC-TBS-ESPN-MTV
joint venture would scramble their services
and offer a package of several basic and one
pay service (Showtime) to the home satellite
market at a fixed price. Other cable pro-
gramers could scramble their services and
make them part of the package, but could not
take an equity position in the venture.

The venture would give cable operators
the rights to offer the package in their fran-
chised areas, but it would also market the
service nationally directly to dish owners in
competition with them. What’s more, the
programers involved would be free to sell
the satellite broadcasting rights to others in-
terested in packaging services and offering
them to the home satellite market.

The venture is predicated on cable opera-
tors picking up the cost of headend descram-
bling for all the basic services in the pack-
age. The venture would pay for scrambling
their feeds as well as computers and other
necessary hardware. It would use the M/A-
Com Videocipher scrambling system, which
has already been adopted by Showtime/
T™MC.

That the venture offered nothing more
than non-exclusive rights for cable operators
did not sit well with some operators. TCI
President John Malone said the scheme
would be comparable to General Motors set-
ting up dealerships throughout the country
and then going out and selling cars directly
to consumers in competition with the dealer-
ships.

What really scares some cable operators is
that the programers’ plan would create an
independent competitor to their mainline
business of distributing cable service
through coaxial cable. That's something no
cable operator wants. 0O
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Affiliates and Independent stations agree,
WEBSTER is the next syndication giant!

WPIX/New York

KCOP/Los Angeles
WPWR/Chicago
WPHL/Philadelphia
KBHK/San Francisco
WLVI/Boston
WKBD/Detroit
WDCA/Washington, D.C.
KTVT/Dallas-Ft. Worth
WUAB/Cleveland-Akron
KHTYV/Houston
WPGH/Pittsburgh
WCIX/Miami-Ft. Lauderdale
KMSP/Minneapolis-St. Paul
WATL/Atlanta
KTZZ/Seattle-Tacoma
WFTS/Tampa-St. Petersburg
KDNL/St. Louis
KRBK/Sacramento-Stockton
WBAL/Baltimore
WTTV/Indianapolis
WTXX/Hartford-New Haven
KPHO/Phoenix
KPTV/Portland
WXIX/Cincinnati

KSHB/Kansas City
WCAY/Nashville
WVTV/Milwaukee
WNOL/New Orleans
WSOC/Charlotte, NC
WHNS/Asheville-Greenville
WRAL/Raleigh-Durham
KTVX/Salt Lake City
WUHQ/Grand Rapids
WMRW/Memphis
KSAT/San Antonio
WTVZ/Norfolk

WUSV/Albany-Schenectady
WGHP/Greensboro
WNEM/Flint-Saginaw
KJTM/Little Rock-Pine Bluff
KSAS/Wichita-Hutchinson
WKCH/Knoxville
KGSW/Albuquerque
KMPH/Fresno-Visalia
WAWS/Jacksonville
KCBR/Des Moines-Ames
WUHF/Rochester, NY
KMTV/Omaha
KITV/Honolulu
KBSI/Cape Girardeau
WTVQ/Lexington
WDSI/Chattanooga
WDBD/Jackson, MS
WBRZ/Baton Rouge
WZDX/Huntsville
KVVU/Las Vegas
WXTX/Columbus, GA
KCIT/Amarillo
WWAY/Wilmington
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In 1988, you'll either be with him or against him. ..

SUSAN CLARK « ALEX KARRAS « EMMANUEL LEWIS

Starring in WEBSTER
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Radio 85 gets an A for effort in Dallas

Most who attended second annual
RMPC came away pleased; some
disappointment over exhibit floor
traffic; Mann expresses regret
over choice of language in speech

Radio broadcasters back on the job last week
after attending the National Association of
Broadcasters and National Radio Broadcast-
ers Association Radio "85 Management and
Programing Convention in Dallas seemed to
be pleased with the gathering. It was the
most positive feedback I ever received for a
radio meeting,” said NRBA Board Chair-
man Bill Clark, who is president of the radio
division of Shamrock Broadcasting.

But still on the minds of many was the
controversial speech delivered by NRBA
President Bernie Mann who, in his opening
remarks about the need to increase radio’s
share of the advertising dollar, characterized
advertising agencies as “snake oil sales-
men.” The comments elicited the wrath of
both the Radio Advertising Bureau and the
Station Representatives Association
(BROADCASTING, Sept. 16).

Last week Mann issued the following
statement about his remarks:

“There have been a number of press re-
ports critical of some of the language that
was used in my remarks. It was my intent
only to create a sense of urgency about ra-
dio’s need to obtain a larger share of the
advertising revenues, which I believe must
be accomplished by selling clients on our

merits and not depending so much on adver-
tising agencies.

“I did not intend to insult anyone, and I
regret the language chosen for dramatic ef-
fect would have that result. I also want to
make it clear that my remarks reflected my
own opinion and should not be construed to
be the policy of the NRBA.”

What was dramatically different from last
year’s gathering was the overwhelming
praise for the Loew’s Anatole hotel, the
main convention hotel, and the Dallas Con-
vention Center facilities. Those atiending
the first joint NAB/NRBA radio meeting in
Los Angeles last September were plagued by
less than adequate hotel and exhibit hall con-
ditions, which superseded the keynote ad-
dresses and workshops as the main topic of
conversation.

Although there was no precise attendance
figure available last week, the event, accord-
ing to David Parnigoni, NAB senior vice
president for radio, drew an estimated 6,000
attendees, 2,500 of which were registered
broadcasters. The rest were on-site regis-
trants, exhibitors, hospitality suite hosts,
guests and spouses. There were 82 work-
shops, 90 suites and more than 100 exhibi-
tors ranging from jingle companies to com-
puter firms to equipment manufacturers,
who displayed their wares across about
20,000 square feet of space.

Most of the network suite hosts reported
substantial traffic. One of the busiest suites
was that of Westwood One, which, on the
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evening of Sept. 13, originated a live music/
interview broadcast featuring John Denver
and Michael McDonald. Among the other
suites attracting a number of atiendees was
NBC Radio, which announced two new
shows: Live From Walt Disneyworld, a se-
ries of one-hour, country music concerts,
and The Jazz Show with David Sanborn, a
two-hour, weekly music/interview broadcast
(“Riding Gain,” Sept. 9). Satellite Music
Network unveiled its new black adult “Heart
'n’ Soul” format (see “Riding Gain,” page
54). SMN Vice President of Programing
Robert Hall said the company signed up five
stations for the format at the convention.

On the other hand, exhibitors canvassed-
by BROADCASTING gave the exhibit hall
mixed reviews, saying the traffic was often
light. One exhibitor said he was *very disap-
pointed” while another said the traffic “lived
up to my expectation” still another said busi-
ness was “‘excellent.” One equipment manu-
facturer said he will ask the NAB and NRBA
to have more engineering sessions at the
1986 meeting to stimulate interest in the
technical side. NRBA’s Clark was similarly
concerned: “Next year, [ would like to see us
address the engineering issues.”

Before the RMPC was under way, the
NRBA board met and passed a resolution
which virtually backed off from their call for
a separate “super” radio-only association,
saying that they are prepared to “explore”
with interested parties “the concept of unify-
ing the radio industry for the purpose of pur-




suing such common goals as full First
Amendment rights for broadcasters and a
larger share of advertising dollars for radio”
(“Top of the Week,” Sept. 16).

The board also re-elected Bernie Mann as
the association’s president and Bill Clark as
chairman. Newly elected to NRBA's execu-
tive committee were: Nick Verbitsky, presi-
dent, The United Stations, New York, vice
president/East; Garry Grossman, vice presi-
dent and general manager, KRKT-FM Albany,
Ore., vice president/West; Art Kellar, presi-
dent, EZ Communications, Fairfax, Va., as-
sistant treasurer, and Jeff Smulyan, presi-
dent, Emmis Broadcasting, Indianapolis,
assistant secretary.

Despite speculation that NAB and NRBA
may not sponsor a third radio meeting next
year (“Closed Circuit,” Sept. 16), another
RMPC has been scheduled for Sept. 10-13,
1986, in New Orleans. According to Clark,
the NRBA board endorsed the “continuation
of this [joint sponsorship] relationship.”
NAB Radio Board Chairman John Dille,
president of Elkhart, Ind.-based Federated
Media, noted that the NAB’s research de-
partment has been assigned the task of sur-
veying industry reaction to the RMPC. “We
are committed to a single-purpose radio con-
vention,” said Dille. But Dille said he wants
to reserve opinion on working jointly with
NRBA until the research is completed.

Keeping tabs on the competition

The radio industry has proved to be “most
durable,” and those in it are “tough and
adaptable”; they are “survivors,” according
to Rick Sklar of Sklar Communications Inc.
Speaking during a session on new program-
ing competition for radio, Sklar said that
“there is no medium which is more afforda-
ble or more flexible.” Nonetheless, he add-
ed, there are new technologies vying for ra-
dio’s listeners and dollars of which radio
broadcasters have to be aware.

Among those providing a fix on the new
competition was panelist Jim Trecek of Tul-
sa, Okla.-based Satellite Syndicated Sys-
tems. He sees cable audio services as “a real
threat” to radio. Any cable system, he said,
can pick up 10 full-time commercial-free
formats that compete with radio, “and it’s
happening more and more every day.”

Trecek said SSS’s satellite-delivered ser-
vice, Starship Stereo, is an ancillary service
to cable for which the company receives an
average of two cents per household per
month per audio service from the cable oper-
ator. Starship does not sell commercial time.
Trecek said that customers pay for cable
audio because there are no commercials,
there is variety and there is “great quality”
because of the satellite. Additionally, it
crosses “numerous demographics.”

It does have its limitations, however, said
Trecek. Mainly, the service is only in the
homes that are cabled, and it is not in cars,
boats or schools, he said. Also, cable is still
thought of primarily as a video service;
hence, cable audio is a “tough, tough sell.”
Nonetheless, by 1990 Trecek expects that
about 15 million homes will be using his
services, with each home averaging about
445 of Starship’s audio services. *“That’s real
competition,” he said, adding that it was

also a “great opportunity” for radio broad-
casters. He said that “we won’t replace com-
mercial radio; we will enhance it.” He sug-
gested that radio broadcasters “seize the
opporwunity” to work with local cable opera-
tors.

Bob Galen of the Radio Advertising Bu-
reau, during a slide presentation, listed ra-
dio’s challenges as including records, tapes,
television, low-power TVand CB’s. Of all of
them, the “primary” challenge is music vid-
eos on MTV, he said. Television is “getting
attacked” by cable and the superstations,
Galen said, adding that the advent of the 15-
second commercial may not be beneficial to
the medium. “How much can people absorb
in 15 seconds?” Galen asked. Radio, he
said, limits the number of interruptions.

Galen does not see cable as a strong rev-
enue poacher from radio. He said that ca-
ble’s penetration is “uneven” and “misses a
lot of people.” It is the “key limitation to
cable at the moment,” he said. Comparing
the two media, Galen said that radio “offers
fine-tuned selectivity,” current music and is
measured on a local basis. Cable, he said, is
“mostly not measured” and its audience
numbers are “guestimates.” “Sure there will
be attacks [on radio’s market], but they can
be minimized,” he said, adding that radio
has to promote itself aggressively. From 6
a.m. to 5 p.m., he said, “it’s radio’s world.”

Former NRBA President Jim Gabbert,
who now owns KTZO(TV) San Francisco, said
that radio “has a serious problem.” It’s
“over-consulted, over-researched. It doesn’t
really have fun anymore,” he said, adding
that “there’s a lack of creativity in radio to-
day that is horrifying. Everybody re-
searches. The researchers research the re-
searchers. . . Something’s wrong.”

Gabbert, a 27-year veteran of radio, said
that he got into television because he thought
radio “in the long run” was going to be
“more and more fragmented,” and because
the medium “had lost its fun to me and I saw
a challenge in television.” His experience at
his television station, he said, exemplifies
that TV can be a “definite threat to radio.”
Although KTZO is not competing on “a pro-
graming minute-by-minute or hour-by-hour”
level, the station is competing on a market-
ing level, Gabbert said, distributing bumper
stickers, doing local promotions and focus-
ing on 18-49 adults.

However, Gabbert said that in the midst of
all the competition, television and radio still
have localism; “that’s how they’ll survive in
a fragmented market,” he said. “Promotion
and localism is the name of the game.” Gab-
bert disagreed that television is not as easily
accessible as radio. It will be able to go to

the beach, he said. Also, although he does
not see LPTV as a threat at the moment, he
warned the broadcasters to “beware” of it.
With 5,000 applications, he said, “some-
body, somewhere is going to come up with
an idea.”

Another radio veteran, Gary Smithwick
of Winston-Salem, N.C.-based Keith &
Smithwick, agreed that localism *‘has al-
ways been central to radio.” He said that if
someone becomes successful at airing music
videos, then “radio broadcasters better look
out.” Currently, however, Smithwick said
that for those who may decide to become
“music video entrepreneurs’ there are “seri-
ous” problems, including the change in
must-carry rules, paying for airing music
videos and getting advertising agencies to
accept a new type of programing such as “a
radio station with pictures.”

Another radio competitor is the compact
disk. Sklar said that the quality of the sound
is “superior” to anything anyone in the me-
dia can deliver and that its quality is close to
a live concert.

Added Sklar, whether it’s radio’s *“listen-
ers or its revenues, or a combination of both
which are the target [of the new competi-
tion], we can be sure that radio people are
planning strategies to once again overcome
the competition.” Said Gabbert: “Keep your
eye on all the new technologies and don’t
underestimate them.”

Panel examines long-form programing;
sees no general glut; cites need for
new product; debates selling strategy

Has the radio program marketplace reached
its saturation point with long-form program-
ing? Not according to a panel of radio indus-
try executives at last week’s Radio 85 meet-
ing, who seem to feel that networks and
program suppliers have only scratched the
surface.

“1 don’t see that there’s a glut of program-
ing for radio stations...Rather, what you
have is a glut in individual programing cate-
gories such as concerts, countdown pro-
grams and music/interview shows because
we know they work. We need to find new
types of formats that work,” said Westwood
One President Norm Pattiz, whose company
last week purchased the Mutual Radio Net-
work (see “Top of the Week™).

Agreeing with Pattiz was DIR Broadcast-
ing President Bob Meyrowitz, who added
that many of the specialized shows are “un-
dercleared.” Radio stations should be taking
advantage of the “unique opportunities” pre-
sented by these programs. “We sell our pro-
graming at premium rates because it’s spe-

Staking a CHR claim. According to Betty Breneman of Woodland Hills, Calif.-based The
Breneman Review, contemporary hit radio is "the format of the masses,” with the typical “top
40 person” tending to be “progressive and current.” She encouraged broadcasters at a
session on the format to "identify their audience not only by age groups, but by life style.”
Hence, a station should get involved in the community and remain “topical,” she said. Gary
Berkowitz of whyT(FM) Detroit called CHR a “fun format™ and an “active” one. Those who are in
it, however, have to “really stand up and identify” themselves, he said, adding that those “who
make it" are those who get to the "heart” of the listeners by raising their emotions. John Clay of
kwes(FM) Monahans, Tex., suggested putting someone on the streets “in front of people” as
one method of getting name recognition and staking out an identity for a station. Asked by
someone in the audience if CHR included “black music," Berkowitz said, "I think so. My
feeling is 'play the hits,' " he said, adding that “music is colorless.”
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cial. But local stations are not selling the
local spots at premium rates,” Meyrowitz
said.

Frank Murphy, director of programing for
CBS’ youth-oriented RadioRadio network,
also extolled the virtues of long-form pro-
graming: “We are in a growth industry.
There is no glut of programing,” he said. As
an example, Murphy noted that in 1982—
RadioRadio’s first year of operation—the
network produced 36 hours of long-form
shows. This year, said Murphy, RadioRadio
will offer upward of 450 hours of program-
ing, all of which are in the form of weekly
series.

Murphy also revealed some findings of a
“second” programing study conducted for
RadioRadio by Toronto-based consultant
John Parikhal earlier this year, which
showed that listeners like network program-
ing but don’t perceive it as a national offer-
ing. “They [listeners] like network program-
ing because of its variety,” said Murphy. The
study also substantiated the notion that long-
form programing promotes longer listening
habits, Murphy said.

Regarding the future direction of long-
form programing, Murphy said that there
should be even more shows catering to spe-
cific station needs. He said RadioRadio is
examining a variety of concepts, one of
which is long-form program offerings on a
Monday-through-Friday basis.

Mutual Vice President of Programing
Dick Carr said the “new wrinkle” at his net-
work is finding more ways to better serve
stations, audience and advertisers. “We [the
networks] have to become part of the sta-
tion,” said Carr.

Pattiz, however, disagreed with Carr and
Murphy on how to research new programing
products. “We don’t want to know what pro-
gram directors want. We need to go out and
survey the marketplace and see what [pro-
graming] is working and then go back and
tell them [program directors] what is making
money nationally,” said Pattiz.

According to one member of the audi-
ence, Lenny Stein, vice president and asso-
ciate director, local broadcast and network
radio, Young & Rubicam, the problem with
long-form network programing, especially
youth-oriented shows, is that all commercial
exposure is on weekends. “Most advertisers
would like to see it [exposure] spread out on
a seven-day basis,” he said.

In response to Stein’s comments, Pattiz
said that advertisers could employ other
methods for daily exposure. “For example,”
he said, “advertisers can also sponsor pro-
motional spots for 2 weekend show through-
out the week. In this way, the advertiser can
get the maximum bang for the buck.”

But Murphy said that there is concemn
among advertisers that there is currently a
glut of long-form programing on some “im-
portant” major-market radio stations. “It’s
very tight,” he said. Carr added that short-
form programing “seems the best way to get
advertisers to buy through the week.”

The subject of selling programing on a
cash vs. barter basis sparked a lively ex-
change between Pattiz and Carr. Selling for
cash is unprofitable because radio stations
don’t pay, said Pattiz. *“Years ago many com-

panies who sold via cash went out of busi-
ness.” Carr, however, said that cash sales
might work for some stations in smaller mar-
kets. “We need to find new ways of doing
business. If someone expresses a need, you
have to be open-minded,” said Carr.

The session was moderated by Richard
Vemne of New York-based LIN Broadcast-

ng.
Easy listening panel believes

format is flexible enough to
change with the musical times

There was little doubt among panelists at the
easy listening session that today’s format can
accommodate the spectrum of music from
traditional instrumentals to more contempo-
rary sounds.

Playing the most important role in the po-
sitioning of easy listening stations are the
staff announcers, said Dave Verdery, vice
president, programing, Bonneville Broad-
cast Consultants. “They’ve got to know the
rules and the goals of the radio station.”

He noted that many stations provide an-
nouncers with “image” liners. “However,
we [Bonneville] work with announcers to
come up with liners in their language so it
becomes their own identification,” said Ver-
dery.

In news, Verdery said, easy listening sta-
tions should not think in terms of how much
news is aired, but rather the “‘quality” of the
broadcasts. The most important stories are
those that relate to the station’s particular
market, he said. Verdery offered as a param-
eter seven to ten stories per newscast. He
added that the weather report on easy listen-
ing stations should be very concise and
should not include long-range forecasts be-
cause of the difficulty of making such pro-
jections.

St. Petersburg, Fla.-based easy listening
consultant Ed Winton, whose primary client
station is Metromedia’s WWBA(FM) Tampa,
voiced his concern over easy listening com-
petitors who, he said, are “fueling the fire”
again about the “death” of the format with
their television and print advertising. Win-
ton used as an example several advertise-
ments in which local stations referred to the
format as “elevator” or “background” mu-
sic. “They are not aware of our format. But
the reality is that the public likes it,” said
Winton, who cited stations around the coun-
try that consistently post 9 and 10 overall 12-
plus metro shares.

Winton also addressed the issue of vocals
vs. instrumentals in today’s easy listening
format. Winton said he did a study at WwBA
that found that just as many people like vo-
cals as instrumental selections. “We had
dropped vocals completely but started to put
them back into the format eight months ago.
The result: higher ratings,” said Winton. But
certain artists like Melissa Manchester and
Lionel Richie are not yet ready for
WWBA(FM), said Winton.

If there is a trouble spot for the easy listen-
ing format, it appears to be in smaller mar-
kets where, according to TM Communica-
tions’ easy listening consultant Steve
Hibbard, the format has disappeared from a
number of FM stations which opted for the
“hot” contemporary sounds. “But many AM
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stations have adopted the easy listening for-
mat, similar to 25 years ago,” said Hibbard.

Hibbard observed that it is better for
smaller-market easy listening outlets to have
a “brighter, more foreground contemporary
sound” which would be “full-service” ori-
ented, containing a large measure of vocal
selections. “Many of these markets have no
all-news station, so news becomes a major
factor, said Hibbard. “In some situations, we
are the premiere news station, doing seven
to eight minutes of news at the top and bot-
tom of the hour.”

Hibbard said some problems with small-
market easy listening outlets lies in the ex-
ecution of the format, especially in the situa-
tion where the station is automated and part
of an AM/FM combo set-up in which one
person works both outlets. “This is the big-
gest destroyer of ratings,” he proclaimed.

Hibbard also noted that he stresses on-
going promotions with TM’s small-market
client easy listening stations. “The value is
to create good will between the station and
your listener. But, more importantly, it is to
get the listeners involved with the station
and get them to remember your call letters,”
he said.

Promotions, once rarely used by easy lis-
tening stations, are now being implemented
on the major-market level as well. Mike
Bumette, operations manager for Group W'’s
KJIQY(FM) San Diego, emphasized the impor-
tance of using promotions, which, he said,
have to serve three constituents: stations,
merchants and audience. “And to be a suc-
cessful cume builder, you’ve got to spend
money on outside advertising such as news-
papers and billboards.” Burnette said Group
W Radio uses promotions and contests at all
of its owned FM stations that program easy
listening.

The panel was moderated by Tom Chur-
chill, president of Phoenix-based Churchill
Productions.

Using a country format
to cultivate a good image
with listeners and advertisers

The country format is alive and well despite
some reports to the contrary, according to
panelists at a roundtable discussion on the
format. Country, they agreed, does face
some stiff marketing and promotion chal-
lenges.

“We’ve got to make the country share
grow; it’s not going to grow on its own,” said
one broadcaster. And the way to do that, the
programers said, was through marketing and
promotion.

But not everyone agreed on the best ap-
proach. Indeed, using station logos with a
cowboy image was not for every station.
“It’s not a good idea to market ourselves with
a cowboy image,” said Ted Stecker, KMPS-
AM-FM Seattle. Some broadcasters, howev-
er, said they were experiencing success us-
ing hats and boots as logos. One broadcaster
said his station used a red, white and blue
guitar. “It gives us quick identity and is not
hokey,” he said. “We use a hat,” said another
broadcaster. “It has a classy image; people
go crazy with it. I've never seen a logo take
off” like this one, he said. Moderator Charlie
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vacuum and filling it with life.”

King of radio. "The greatest joy of my life 1s to be in this business. Thank you for this honor,”
saia Mutual talk show host Larry King (l) as he accepted this year's "Radio Award" at a Friday
luncheon during the convention. "it's a great honor. | am doubly honored by the fact that this
award is the first thing NAB and NRBA have agreed on in two years,” King said. BROADCASTING
Maraging Editor Don West {r) presented the award to King and praised him for having “raised
the common denominator of American public opinion and information.” West continued: “We
honer his making our medium larger—in breadth, in depth and in meaningfulness. We honor
him for making radio a more knowing and happier place to be. We honor him for taking a

Ochs, Kinn-FM Glendale, Ariz., thought the
secret was to use boots and guitars with a
;:ogtemporary image, “not hokey or hillbil-
y.

Jay Albright, KMPS-AM-FM Seattle, said
that country delivers the 25-54 demographic
“more effectively than any other format.”
Nonetheless, he underscored the need for
promotion. And as Ron Harper, WNOE-AM-
FM New Orleans, pointed out, promotion is
particularly important in “hostile” markets.
“New Orleans was not a country market un-
til four years ago,” Harper said. “It was a
process of educating listeners to what you
are. You have to bring them along, step by
step.” One broadcaster suggested country
programers promote their stations in areas
where they might not normally go. “We have
to integrate ourselves,” he said.

As for advertisers that are anti-country,
panelist Bob Longwell, wDBO-AM-FM Orlan-
do, Fla., said that “every station on the dial
is going to hear objections from adver-
tisers.” It’s important, Longwell stressed,
“to hire sales people who understand how
our format works.” Albright suggested using
research to demonstrate to advertisers that
country music listeners are “making more
money and tend to be consumers.”

One attendee argued that having a good
morning show is the key to success. “If you
don’t put that effort into your sfation, it
doesn’t matter what format you have. The
music is not going to save you. It’s a matter

of just being a good radio station.”

“Make a little magic, add a little sparkle,”
suggested another participant. “Explain to
your listeners who these country stars are.”

Improving news/talk operations

If there was one thing broadcasters took with
them from the news/talk workshop, it was
that the format remains a viable and profit-
able one. Nonetheless, panelists agreed that
there are still many challenges facing news/
talk. And chief among those, the broadcast-
ers concurred, is the need to change how
they present the news.

“Ourresearch,” said Ron Nessen of Mutu-
al Radio Network, “tells us that listeners,
even in the 18-t0-34 demographic, don’t
want silly news. They want real news, but
they don’t want a lot of it.” He urged news/-
talk broadcasters to evaluate their presenta-
tion of the news. He also suggested they
choose topics carefully for their talk person-
alities. “Spend time on the subjects they do
best,” he said.

E. Karl of E. Karl Broadcast Consultants,
San Luis Obispo, Calif., said listeners want
10 hear news with a “definite beginning and
end.” He said that it’s important to think
about the order in which stories are present-
ed. “Reflect on the news that is most impor-
tant to the target group you're going after.”
And he suggested using headlines to “hook”
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listeners.

Among other tips Karl offered at the ses-
sion were: “Come up with a handle and
make sure it’s credible; think about using
jingles; repeat power topics during sweeps;
make your station the USA Today of radio.”

A number of the ingredients that helped
WRKO(AM) Boston get back on its feet were
shared by the station’s Mel Miller. He cred-
ited the success of his station to having the
“second best signal, two well-gstablished
talk personalities and an aggressive, dedi-
cated news department.” In addition, he
added, the station had little competition.
And he praised WRKO’s program manager
for contributing to its success.

On the negative side, however, WRKO had
an image of a “strong but dying Top 40 sta-
tion,” he said. “We also had four personal-
ities, good but not great, but well contract-
ed. “In 1982 the station received a 1.9 rating
in the morning,” Miller said, while it’s now
getting a 6.5.

Frank Newport, Tarrance Radio Report,
Houston, reviewed the results of a survey
conducted in April. Among them: Many
news/talk stations are not achieving the tar-
get demographics they want. Instead, they
are attracting an older audience.

Another problem is the development of
good talk personalitics. Moderator Ed Busch
of AP said he finds the best talk personality
is not a news person, but someone trained as
a disk jockey who 1s also a news junkie.
Miller suggested using professionals such as
lawyers. Karl recommended hiring actors.

Strategies for success on AM

It was standing room only at the RPMC ses-
sion on AM programing “success stories,” at
which broadcasters heard both good news
and bad about AM radio. Among the latter
were some of the resuits of a study by Blair
Radio on “the perceptions of AM radio” in
major and small markets around the country.

According to Chet Tart of Blair, a study on
the future of AM showed that it is in “deep
trouble.” Tart said “the basic concern that
listeners have is programing,” which they
view as “awful.” It is not “bright” to listen
to, it is not up-to-date and there are too many
commercials, the report said. On the posi-
tive side, however, the survey showed that
“AM is the band to listen to for sports,” as
well as news and weather forecasts, Tart
said.

“Are there problems with AM?7” asked
Randy Michaels of wLw{aM) Cincinnati.
“Absolutely,” he answered. “Most AM radio
stations in this country are over with as top-
rated contenders,” he said, adding that *the
big problem is the signals. Most of the sta-
tions in the AM band can’t compete effec-
tively in major metropolitan areas” partly
because of high interference.

However, Michaels said there are “some
real opportunities for those of us with a sig-
nal.” He said that the “kind of programing”
an AM station does is “extremely critical
today.” There is a lot of it that is “very com-
pelling.” And he called music “a conduit™ on
AM. “It can’t be a format.”

Both Tart and Michaels stressed the im-
portance of knowing a market. Tart suggest-
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“television is a very important influence on
the psychological and social development of
children.” He claimed that the success of
public broadcasting’s Sesame Street is due to
the “close and intimate relationship between
the research staff and the production
staff. . . No commercial television program
has that kind of liaison between research
personnel and production personnel, and I
think that’s the way to go in terms of making
the most effective use of research.”

Many of the questions from the audience
led to discussion of program choice. Ap-
proaches differed: Vinson said NBC avoids
extreme issues because it hasn’t yet an-
swered the question: “Whose values do you
convey?”, but Baker said Group W stations
feel it is their responsibility to make those
choices, and so “we put it all on the air and
let it all hang out. Some people like it; some
people don’t.” The panelists seemed to be-
lieve that children do influence what is
shown during the “Saturday morning ghet-
to”: Vinson said NBC'’s few live action Sat-
urday shows were canceled because they
were not popular, and Baker agreed “too
many good programs have died because they
were not watched.” “Kids come to television
for entertainment,” Reinhard said, and car-

toons hold the attention of children with fast
cuts and action, according to Rubenstein.

The second panel discussion featured
Senator Albert Gore Jr. (D-Tenn.); Susan
Weil, PBS senior vice president for pro-
graming, and Geraldine Laybourne, vice
president for programing at the children’s
cable ‘channel Nickelodeon. Gore is co-
sponsor of legislation in the Senate that
would require all broadcasters to air pro-
graming designed specifically for children
one hour each day. The networks currently
are not meeting their programing responsi-
bilities, he said, and are supported by the
deregulation of the FCC. “What are we do-
ing? We have this wonderful, miraculous
tool for communication, information, edu-
cation, and we’re sitting our children down
in front of it and showing them 18,000 simu-
lated murders by the time they graduate.”
Gore claimed that a “nonintrusive, minima-
list type of requirement” such as the one in
the bill he supports would stimulate the pro-
duction of new quality programing and
would lead to more variety in the programs
offered to children.

Panelists Weil and Laybourne spoke of the
programing offered to children by their “al-
ternative™ services. Long recognized as a

leader in production of programing for chil-
dren, PBS again has a roster of new shows
premiering next fall—but fewer episodes of
¢ach are available due to lack of corporate
funding, Weil said. Laybourne was asked to
define quality in children’s programing. She
said Nickelodeon, like PBS, has a close
working relationship between the research
and programing staffs. Programers should
not make decisions “without knowing their
audience and without being aware of the
kids’ preferences, so I kick my staff out and
make them go out and be with kids, and it
works,” she said. “We involve kids in the
concept stage. We brainstorm with them.”

Both panelists decried the scarcity of chil-
dren's programing in the U.S. Laybourne said
Nickelodeon’s programing comes almost ex-
clusively from other countries, such as Can-
ada, Great Britain and New Zealand. And
Weil said of public television’s success as a
programer for children: “It’s lonely at the top. |
wish we didn’t have such a clear field. We
could use more competition. It would be nice
if kids could have more choice.”

In closing, Bishop-DuMaine urged the ay-
dience: “Say not ‘What will they do about
it?’ or “What ought they do?’ but “What am I
doing?" and ‘What can I do?" ” o

ITC Entertainment says it has cleared Vblume Five, a package of 16
films, in nine markets in pre-sales. Actual sales of the package begin
this week. Sales are for cash for four fo six years. The package in-
cludes nine theatricals, including "All of Me,” “Sophie’s Choice,” and
"Halloween”; and five made:for-TV movies, including Policewoman
Centerfold and Sunset Limousine; and two made-for-HBO movies,
Sakharov and Blackout. Clearances include wnewTv New York,
KTTV(TV) Los Angeles, wpHL-Tv Philadelphia, witamv) Washington,
wDzZL(Tv) Miami, KPHO-TV Phoenix, keDx(Tv) Portland, Ore., WOVR(TV) Den-
ver and KTxL(Tv) Sacramento, Calif. ® MGM/UA says that it has cleared
the Man/Girl From U.N.C.L.E. in 16 markets covering 16% of the
country. Sales are on a cash basis. Among clearances are WFBN(TV)
Joliet, IlI. {Chicago), k1zov) San Francisco, wuasav) Cleveland, and
wcramviTacoma, Wash. (Seattle). m LBS Communications has
cleared five Care Bears haif-hour animated specials for Sept. 23-27 in
116 markets covering 83% of the country. The idea for the Care Bears
Week was generated by LBS's “Care Bear Movie,” which grossed over
$20 million. The package is being distributed on a barter basis with
stations getling three-and-a-half minutes and LBS keeping two-and-a-
half. Among clearances are wNEW-TY, wivi-Tv BOSION, WxON(TV) Detroit,
WITG(TV) Washington, wcLa-Tv Cleveland and kxav) Dallas. The offer-
ing marks the second time LBS has offered a children's week. The first
was in 1983 with its Strawberry Shortcake Week. ® In connection with
the discovery of the Titanic, Viacom is distributing $.0.S. Titanic, a
made-for-TV movie from 1979 on a cash basis for immediate availabil-
ity. The movie stars David Janssen, Cloris Leachman and Susan St.
James. m JRD Productions says it has cleared The Door is Always
Open, atwo-hour country music special, in 172 markets, covering 90%
of the country. Distribution is on a barter basis with 11 minutes to
stations and 10to JRD. It is also available as two separate hours with a
total of 12 minutes for stations and 10 for JRD. The show is billed as a
“rare gathering of musical giants [Willie Nelson, Kris Kristofferson,
Waylon Jennings among others] together in an informal, intimate set-
ting that gives special insight into their lives and personalities.” There
will be two windows—September-October and January-February for
the repeat. Among clearances are wnNew-Tv New York, kHJ-Tv Los Ange-
les, k120(Tv) San Francisco, woiv(tv) Detroit and wusa(my) Minneapolis. m
All-American Television has signed John Davidson to host the Miss
World Pageant, scheduled to run between Nov. 28 and Dec. 22. Fifty
one stations covering 51% of the country have reportedly been
cleared. Distribution of the two-hour special is on a barter basis with 11

Viacom's "S.0.S. Titanic"

minutes for national sale and 13 for local sale. The pageant, featuring
75 contestants, will be taped in London on Nov. 14, Among clearances
are wriX(Tv) New York, kHJ-Tv Los Angeles, krvuy) San Francisco,
WXON(TV) Detroit, kori-Tv Dallas and wuas(rv) Cleveland. ® Harmony
Gold reports clearing Roboteck in 94 markets covering 78% of the
country. An animated children’s show, Robotech debuted last March.
Sales are on a cash or a "time bank" basis. Among clearances are
wnBC-TV New York, KCOP(Tv) Los Angeles, wewa-TvAurora, I, (Chicago),
wxonmv) Detroit and warvrv) Boston. A feature film, "Robotech the
Movie: The Untold Story,” will be released in 1986. m Silverbach-
Lazarus Group is distributing I'n the Name of God, a one-hour exami-
nation of television evangelists, on a cash basis. Sale of the Post-
Newsweek production includes four two-and-a-half minute news
inserts of additional material. Among ministers examined are Jerry
Falwell, Richard Hogue, Rex Humbard and Pat Robertson. Also inter-
viewed are George McGovern, Norman Lear and former FCC Commis-
ioner Anne Jones. While the show is currently in post-production, with
sales beginning in the next several weeks, it has already been cleared
on all four of the Post-Newsweek stations—wrsarv) Hartford, Conn.;
wxT(Ty) Jacksonville, Fla.; wpLG(Tv) Miami, and wxon(Ty) Detroit.
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Talk of the RTNDA convention: SNG networks

ABC, CBS and NBC, reacting to
growth of regional networks
using portable uplinks, discuss
plans to enlarge their supply

of news with new technology

On its surface, the Radio-TRlevision News
Directors Association convention two weeks
ago had its fill of network and other stars
addressing a host of joumnalistic issues
(BROADCASTING, Sept. 16). But take away
the speeches and appearances by big names
and it was a working convention, especially
for network affiliate news directors and net-
work officials who gathered for a series of
meetings focusing primarily on plans for im-
plementing satellite-interconnected regional
networks and news exchanges.

And in the minds of many affiliates, it was
about time. A number of them last week said
the network proposals were ‘“reactive”—
reacting to established independent satellite
and electronic newsgathering cooperatives
such as Conus, Newsfeed, and on the re-
gional level, the Florida and Carolina news
networks. (For more on satellite newsgather-
ing equipment, see page 51).

“All three networks are reacting to inde-
pendent services like that,” said Tom Be-
cherer, news director, WLKY-Tv Louisville,
Ky., and chairman of the ABC affiliates
news advisory committee. He said that one
issue that emerged during the ABC meetings
at the convention dealt with conflicting com-
mitments that develop at stations between
the new independent services and the
neworks.

Jim Boyer, news director at CBS affiliate
WWL-TV New Orleans applauded the net-
work for, as he put it, “finally waking up,”
and placing a plan for expanded satellite-
based regional networks before the affili-
ates. “This planning should have gone three
or four years ago,” he said. “Had that hap-
pened we might not have seen something
emerge like the Florida News Network or
perhaps even Conus.”

ABC officials, Becherer said, laid out

plans to expand the regional network con-
cept beyond the one network currently in
place at 25 stations in the southwest region
of the couintry. They hope to set up a south-
eastern regional network by year’s end and
have another five or six regional networks
covering the remaining areas of the country
in place by the third quarter of next year. In
addition to the regional networks, there
would be a national feed, probably orginat-
ing from Washington or New York, that all
affiliates would have access to. The regional
and national feeds combined would replace
the current DEF news affiliate feed. The re-
gional and national feed would be transmit-
ting about two hours of material each to af-
filiates according to the proposal, said
Becherer, compared to the 45-minute daily
feed currently offered by DEE

Each regional feed would have a central
hub, located at network bureau sites, such as
Atlanta, Dallas, Chicago and Los Angeles,
which would feed stations in each region.
And while stations would be a major source
of material for the regional feeds, the net-
work plan does not envision stations uplink-
ing their stories to the hubs, in part because
of the prohibitive cost of installing C-Band
uplinks at each station. Stations would have
to bicycle tape to the hubs.

Becherer said all the ABC affiliates will
receive proposals in the mail within the next
couple of weeks. The estimated annual pro-
ject cost is around $3 million, and stations
will pay a flat weekly fee that will vary from
station to station but should average about

Becherer said that at the RTNDA meet-
ings there was some resistence to the region-
al network concept voiced by stations par-
ticipating in the Florida and Carolina
networks. He described the resistance from
the stations involved with FNN as “modest”
and while the Carolina stations were some-
what “stiffer” in their resistance. The posi-
tion of FNN participants, he said, was, “We
can take care of you on the major stories,”
feeding video and natural sound but no

teamwork.”

early retirement.”

Credibllity gap. Jane Pauley, co-anchor of NBC's Toeday, told the Radio-Television News
Directors Association meeting in Nashville that the credibility of broadcast news profession-
als “has suffered from the perception that we recruit on-air talent from the field of runners up in
the Miss America pageant.” She said the pool of women making a career of broadcast
journalism has increased to where it is no longer “legitimate” to hire inexperienced co-eds
fresh out of college. Pauley urged news directors to give news programs time to gel and be
successful before making changes that are likely to be ineffective. “Time was a major factorin
Today's success,” she said. “As little as two years ago, we weren't making it. What we've got
now is no secret formula. It's even more elusive than that. We've got comraderie, chemistry,

Pauley also noted that she recently marked her 10th anniversary with NBC. (Next year will
be her 10th year on Today.) "It was duly noted,” she said. “The network gives 10-year
employes a choice between a pen and a pocketknife. I'm not complaining. CBS gives you
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sound bites or packages. The Carolina affili-
ates, he said, simply stated that their existing
obligations to that regional network “pre-
cluded them from offering ABC a great deal
of service.” That whole issue, he said, is
“really dicey.” As each additional regional
service goes on line, it will be interconnect-
¢d to all of the others in operation.

Attempting to work outside the regional
approach, it appears, is NBC, .which, ac-
cording to Art Kent, vice president of news
operations, proposed to its affiliates a “‘na-
tional/international news exchange.”

“Regional is a bad word,” Kent explained.
“Regions are definable in many ways; geo-
graphically, by commonality of interests, by
ownership. To try to impose regions on a
geographical basis is counterproductive.”
Accordingly, Kent said, NBC has outlined a
combination of point-to-point satellite story
feeds between affiliates, and the support of
Ku-band satellite newsgathering trucks in
the Mountain and Pacific zones where ex-
cess transponder time is now available, or in
other parts of the country on an ad-hoc basis.

The start-up of point-to-point feeds is tar-
geted for Sept. 30, Kent said, when the net-
work begins outfitting 50 affiliates’ Ku-band
receive-only satellite dishes with electronics
to allow their conversion into what NBC
terms “‘semi-portable” uplinks. The first in-
stallation will be in Dallas-Fort Worth, tenta-
tively followed by San Francisco, Phoenix,
Seattle and New Orleans.

The new uplinks, which Kent said would
take eight hours to move and set up, will
supplement the 10 existing fixed uplinks at
NBC’s owned-and-operated stations and
news bureaus. Five dishes will get the new
electronics each month, and more than 100
of the 200-plus NBC affiliates with receive-
only dishes are prewired to accept the uplink
conversion packages. Stations will “share in
the investment” for transponder time and co-
ordination of feeds, he said, adding the price
would be *“competitive”.

For expanding SNG capabilities, accord-
ing to Kent, NBC will focus its energies on
establishing a coordination center within its
new satellite master control operation in
New York and will construct a new commu-
nications master station at an as-yet-unse-
lected site. As to the possibility of group
purchases of SNG trucks for affiliates, how-
ever, Kent said that was not in NBC’s plans.
“At this time, we feel stations have to assess
their own relative need and the competitive
pressures that may apply. That should deter-
mine their purchases.”

CBS News officials also laid out a plan to
affiliates, proposing six regional networks.
But like the proposed NBC affiliate news
exchange, and unlike the ABC proposal, the
CBS plan envisions that affiliates will have
some Ku-band uplinking capacity to trans-




P

mit stories to their regional network.

CBS News launched a southwest regional
network about a year ago. In July it began a
Florida-only network that was expanded to
encompass the entire southeast over the La-
bor Day weekend.

Bob Horner, vice: president, news ser-
vices, CBS News, said the plan he laid out to
affiliates calls for the startup of a western
regional network next month. That will be
followed by two midwest networks and one
covering the northeast. The entire regional
network system, he said, will be up and run-
ning by the middle of next year.

Like the ABC regional networks, the CBS
regionals will have hubs, but for the most
part they won’t be located at network bu-
reaus. Rather, said Horner, they will be at
affiliates expressly interested in providing
hub facilities, For example, in the southeast
region, the CBS affiliate in Charlotte, N.C.,
WBTV(TV), will provide main hub facilities
while stations in Tallahassee and Atlanta,
WCTV(TV) and WAGA-TV, respectively, will
act as “sub-hubs.” In the West, CBS’s Salt
Lake City affiliate, KSL-Tv, will be the pri-
mary hub while sub-hubs will be located at
Portland, Ore., and Sacramento, Calif.

CBS’s regional network system, like
ABC's, will be locked into the main net-
work’s C-band system. But each region,
through one of its primary or secondary
hubs, said Horner, will have Ku-band satel-
lite down-linking capability for receiving
stories from affiliates in the field. Those sto-
ries would then be uplinked via C-band for
distribution to the entire regional network.
Each regional would be fed twice daily, 45
minutes in the afternoon and a half-hour in
the evening.

Horner acknowledged that affiliates have
a legitimate gripe when they complain that
the networks were slow in developing en-
hanced news services. Up to this point, he
said, “we have not done enough for them.”
But he is quick to add, “and now we are.”

As to conflicts the affiliates may have be-
tween serving the CBS regional networks
and the independent network they may al-
ready belong to, Horner said CBS’s position
is that affiliates “shouldn’t have to go else-
where for services.” But if they choose to
participate in independent news gathering
organizations, as many are now doing,
“that’s their business.” In fact, acknowl-
edged Horner, with the networks slow to
react to changing affiliate needs, they “had
to belong” to outside networks. “That’s what
troubled us,” he said.

NBC'’s Kent agreed: “We’re in the busi-
ness of helping stations, and it would bother
me if we couldn’t. If an NBC affiliate de-
cides it needs more live or tape material on a
story, the news director will have to go
where they can to get what they need when
they need it. But the affiliates are basically
very loyal and we will provide the services
we are able.”

Kent also affirmed sentiments expressed
in meetings during the convention, that the
broadcasting of “basic pictures, headline
hard news,” was increasingly the province
of local news operations, and also, as raised
in a Sept. 13 gathering of news directors
from Conus member-stations, that the poten-

Fooor

tial for shared access of a nationwide net-
work of SNG vehicles for live interactive
feeds was becoming an important catalyst to
that trend.

“There’s no question this trend has come
with the proliferation of methods of news-
gathering for locals,” Kent commented.
“But it becomes critical with market size,
because larger stations are more able to react
than small stations. It’s important to remem-
ber we owe loyalty and allegiance to all our
affiliates, not just the bigger ones.”

In order for any of the network’s plans to
get off the ground, they will need a firm
commitment from the affiliate body, it was

acknowledged. According to WLKY-TV’s Be-
cherer, for instance, “It’s up to the news di-
rectors to go home and sell this [concept] to
the general managers.” Without the approval
of station managment, the networks would
be reluctant to launch services that won't be
used by or paid for by the affiliates.

“I think it has to happen,” said Becherer,
noting that outside news gathering competi-
tion has severely shaken traditional network-
affiliate ties. “We were collectively slow to
realize what was going on,” he said. “If they
can’t develop it [the enhanced affiliate news
services], the network news concept may be
dead in the water.” ]

New RTNDA presidm maps- out his goals

John Spain’s plans for next year
include changing organization's
set-up, including a fulltime
president, launching a court
fight to eliminate fairness
doctrine, enlarging staff and
lobbying presence and finding
larger quarters in Washington

Incoming Radio-Television News Directors
Association President John Spain, news di-
rector at WBRZ-TV Baton Rouge, talked with
BROADCASTING last week about the organi-
zation's goals and priorities over the next
two years. The main focus, said Spain, in-
cludes a restructuring of the association’s top
management scheme, imposing a more ag-
gressive lobbying front in Washington, in-
cluding the launching of court proceedings
aimed at eliminating the FCC’s fairness doc-
trine; moving the RTNDA executive staff to
larger quarters in Washington; continuing
the campaign to get cameras and micro-
phones into the Senate, and working with
broadcast journalism educators on several
fronts.

The RTNDA board recently approved a
measure recommended by a staff committee
to explore ways to reorganize the group’s
management structure, including establish-
ing a full-time presidency—a post currently
filled on an annual basis by an elected mem-
ber. Spain said a task force will explore the
organizational structure of other groups, and
he said it's likely RTNDA will adopt a struc-
ture similar to that of the National Associ-
ation of Broadcasters, which has a full-time
president and a rotating chairmanship. “l
consider it a2 mandate,” said Spain, of the
staff recommendation. “We need a constant
presence in Washington and we need con-
tinuity in our representation there. In the
present structure, it changes every year.” He

New leader. J. Spencer Kinard, news
director, ksL-v Salt Lake City, was elected
president-elect of the ATNDA at the
group’s convention two weeks ago. Kin-
ard, who ran unopposed, will serve as
conference chairman for the 1986
RTNDA International Conference in Salt
Lake City Elected directors-at-large were
Mary McCarthy, news director WYFF-Tv
Greenville, S.C., and Steve Vogel, news
director, wiBC(AM)-WBNQ(FM) Blocmington,
lil., both of whom previously served on
the ATNDA board.
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Spain
also said the RTNDA presidency is simply
too big a job to be juggled by a member who
is also a full-time news director.

The full membership would have to ap-
prove the management restructuring, Spain
said. And if approved, the timetable is to
have it implemented in 1987. Currently, he
said, the board expects that Ernie Schultz,
RTNDA's executive vice president, would
move into the presidential slot. “Ernie is cer-
tainly the most qualified,” said Spain, al-
though he added a search committee or other
less formal group designated by the board
may talk to other candidates.

Spain said the board would authorize the
hiring of additional staff people and would
appoint a task force shortly to work out a
plan for moving the RTNDA's staff to larger
quarters in Washington. The task force, he
said, “would take a look at the costs and re-
evaluate staff needs.” He said the move and
some staff expansion should be complete
sometime in 1986,

At the RTNDA convention two weeks
ago, the full membership passed a resolution
authorizing the organization to launch “judi-
cial proceedings” aimed at eliminating the
fairness doctrine, which Spain said the
membership feels “clearly impedes” broad-
casters’ constitutional guarantee of freedoms
of speech and expression. Asked if RTNDA
would initiate an appeal in Washington Ap-
peals Court, Spain said, “I think that’s

£



what’s being discussed. That is one of two or
three avenues we're exploring.”

The organization, said Spain, will contin-
ue to push for camera and microphone cov-
erage of the Senate. “We’'ll continue to move
forward” on that front, he said. “There have
been some encouraging signs on Capitol
Hill.” he said, adding that the Senate may be
weakening in its resolve against live broad-
cast coverage (see “Top of the Week™).

Spain said he would be working closely
with academicians in the field of broadcast
journalism. Spain said one concern is the
criteria used by universities and colleges in
tenure-review hearings for broadcast jour-
nalism professors. He said some professors
have complained that they are often not giv-
en credit for broadcast documentary work in
the course of tenure review proceedings and
should be, just as print journalism professors
are credited for writings they publish.

Despite some complaints from radio news
professionals at this year's show that their
medium is underrepresented generally with-
in RTNDA activities (BROADCASTING, Sept.
16), Spain dismissed such complaints as un-
founded. He said that “radio has had more
attention paid to it [by RTNDA] in the last
three years than television.” He said this
year’s convention program was “clearly bal-
anced” between radio and television. “Per-
haps there is an appearance on the exhibit
floor,” he said, that radio is underrepresent-
ed, but he attributed that largely to the nature

of the two mediums. But he acknowledged
that “we do need greater representation for
radio on the floor and we are working on
that.” While the exhibit is a “vital part of the
convention,” said Spain, “we are more con-
cemed about the program” and giving radio
balanced attention on that front. o

News and documentary
Emmys handed out

The Public Broadcasting Service took top
honors by winning 19 News and Documen-
tary Emmys bestowed by the National Acad-
emy of Television Arts & Sciences. The win-
ners were chosen from more than 600
entries. The awards are presented for work
aired during calendar year 1984. CBS took
11 awards, ABC seven and NBC six. One
syndicated program also won an Emmy. The
list of winners follows:

Qutstanding coverage of a singte breaking news story (pro-
gram) O *Massacre in San Ysidro,” ABC News. Nighiline: Rich-
ard Kaplan, executive producer: Robert Jordan, senior produc-
er; Bob LeDonne, Steve Lewis. Tara Sonenshine, Heather
vincent, producers; Ted Koppel, anchor.

Outstanding coverage of a single breaking news story (sto-
ry) © “India Broadcast,” CBS Evening News with Dan Rather; Lane
venardos, executive producer; Andrew Heyward. Tom Bettag,
senior producers: Gordon Joseloff, Peter Scheweitzer, Harry
Radlife. Kent Garrett, Jan Albert, producers; Wyatt Andrews,
Tom Fenton, Steve Kroft, Bob Simen, Bill Moyers, carrespon-
dents.

Qustanding background/analysis of a single current story

his sources to that state's governor.

Tracing the libel roots. First Amendment expert Floyd Abrams of Cahili Gordon & Reindel
gave a history lesson last Wednesday (Sept. 18) at the National Archives in Washington,
commemorating the anniversary of the trial and aquittal of a New Yorker who refused to reveal

As part of an archives series exploring the First Amendment, Abrams spoke about John
Peter Zenger, the New York newspaper editor and publisher who was charged with seditious
libel 250 years ago after he denounced the conduct of New York Governor William Cosby.
Zenger’s actions, Abrams said, demonstrates that “the eri de coeur of journalists for such
protection [of confidential sources] is not some recent invention, not some Warren Counrt First
Amendment junkie’s dream, but was articulated by Zenger.”

After Zenger attacked the colonial governor for allowing a French "man-of-war to prowl

(programs) D “Living Below the Line,” Frontline (PBS); Dawid
Fanning, executive producer: Mark Otenhaus. producer; Ed-
ward Gray Michael Schwarz, co-producers.

“Cry Ethiopia. Cry” Frondine (PBS); David Fanning, executive
producer: Michael Kirk. senior producer; Nicholas Claxion, An-
drew Liebman. producers.

“The Hostage Crisis Five Years Later,” ABC News, Nighiline;
Richard Kaplan, executive producer; Bob Jordan, Bill Moore.
senior producers; Pam Kahn. Steve Lewis. Tara Sonenshine,
Heather Vincent, producers; Ted Koppel, anchor

Quistanding background analysis of a single current story
(segments) o “Bairut: A Retrospective,” CBS Evening News: Lane
Venardos, executive producer; Bob Anderson, praducer; Linda
Mason. senior producer; Bob Simon, reporter/correspandent

“Tv Campaigning,” CBS Evening News: Lane Venardos, execuy-
tive producer. Tom Bettag. senior preducer, Richard Cohen,
David Browning. producers: Bruce Marton. Bob Schieffer. corre-
spondents.

“Zumwalt-Agent Orange.” The MacNeiliLehrer NewsHour
(PBS); Lester Crystal, executive producer: Tim Smith. Maura
Lerner, praducers; Charlayne Hunter-Gault, correspondent; Lee
Koremvokis, reporter.

“Reagan's Pe-election,” CBS Evening News; Lane Venardoes,
executive preducer, Brian Healy senior producer. Susan Zir-
insky: Bill Skane, producers: Lesley Stahi, Bill Plante, correspon-
dents.

“Star Wars.” Crossroads (CBS). Andrew Lack, senior executive
producer. Elena Mannes, producer; BillMoyers, reparter/icorre-
sponaent.

Outstanding investigative journalism (pregrams) 0 “The Si-
lent Shame,” NBC Nenvork News: Thomas Tomizawa, executive
producer; Chuck Collins. procucer. Mark Nykanen, reporter/
correspondent.

“Hard Metals Disease." Today (NBC). Jon Alpent. Steve Fried-
man, producers; Jon Alpert. Karen Ranucci, reporter/correspon-
dents.

Outstanding investigative journalism (segments) 0 “General
Dynamics.” CBS Evening News; Lane Venardos, execCutive pro-
ducer. Bill Willson, producer; Linda Mason, senior producer:
Rita Braver. repcrter/correspondent

“Leader LaRouche.” Firsi Camera (PBS); Sy Peariman. execu-
tive producer: Tom Tomisawa, senior producer; Fatricia Lynch,
producer: Mark Nykanen, correspondent.

"What Happened to the Children.” 20:20. Danny Schechter,
producer; Jom Jarriel, reportericorrespondent.

Qutstanding interviewfinterviewer (programs)© “World War il
Propaganda Battle,” A Waik Through the 20th Cenrurv (PBS): Merv
Koplin, executive producer: David Grubin. producer: Ronald
Blumer, co-producer. Bill Moyers. correspondent.

OQutstanding interview/interviewer (segment) O “Race In
America, parts | and II,” CBS Evening News: Lane Venardos
executive producer; Kent Garrett. producer. Bob Faw report/
correspondent

Outstanding coverage of a continuing news story (program)
D"Jesse Jackson and the Press,” Inside Story (PBS); Chris Koch.
executive producer; Ned Schnurman. senior executive produc-
er; Susan Udelson, producer. Hodding Carter. correspondent.

Qutstanding coverage of a continuing news story (segment)
O “Atghanistan,” CBS Evening News: Lane Venardos. executive
producer: Linda Mason, senior producer. Harry Radliffe, pro-
ducer. Dan Rather. reporter/correspondent.

about the New York Harbor,” Abrams said, Zenger was accused by the crown of publishing
“scandalous, virulent, false and seditious reflections, not only upon the whole legistature, in
general, and upon the most considerable persons in the most distinguished stations in this
Province, but also upon his Majesty’s lawful and rightful government, and just perogative.” It
was, said Abrams (the recently appointed chairman of a committee designed to "figure out
some way" to honor Zenger), "even by today’s standards—pretty rough stuff.”

“It led to an effort by the crown to require Zenger to reveal his sources,” Abrams said. "It led
to a result which enormously changed colonial and ultimately American history.”

The Zenger case "set us on our way" in several areas, Abrams said. “Consider the question
of confidential sources of journalists. It has been, for some time, a controversial question, as a
policy matter, let alone alegal one." Abrams added that 26 states “have passed shield laws to
protect jounralists, in some or all circumstances, from divulging their confidential sources;
there is, as well, a good bit of First Amendment protection, albeit qualified protection, for such
confidences.”

Because of the Zenger case, Abrams said, "we do not have seditious libel prosecutions
such as the one commenced against Zenger. .. But we have recently had the misguided
efforts of William Casey at the CIA to use the fairness doctrine to punish ABC for broadcasting
a news report attacking the CIA. Mr. Casey did not, to be sure, seek to jail anyone from ABC.
All he wanted was a modern form of capital punishment—that ABC should lose its broadcast
licenses as a result of its news broadcast. New York’s colonial Governor William Cosby would
have understood,” Abrams said.

Abrams said that the press “is not only large and powerful; it is also large and vulnerable.
And it is often small and vulnerable. .. And so it is true to say, but oh-so-hard to persuade
people,” Abrams said, “that we must take steps as a society to assure a press—Ilarge and
small—that is willing to take the risk that libel suits can result from what they print."

Nonetheless, Amgrica "remains unique in the degree of protection” afforded “its press and
us. Even in my worst nightrnare, nothing in this Supreme Court is likely to change that,”
Abrams said, adding that it is “useful” to keep in mind how these rights came into existence.”

Print praise. Speaking at the RTNDA
convention two weeks ago, syndicated
columnist Jack Anderson offered “grudg-
ing praise" to television news organiza-
tions, which he said are providing "the
greatest competition in journalism today.
Some of the best reporters are coming
out of television.” He stressed the need
for journalists to be accurate. "Every mis-
take they make will hurt us more than the
people they write about,” he said. Ander-
son said journalists must "be fair,” and
that is something “too rany people in our
profession have not done.” As a result,
he said, “public opinion is turning away
from us.” Anderson also decried the chill-
ing effect on journalism of the high cost of
litigation. "Stories that should be told," he
said, "are being tossed in the waste-
paper basket because of the high cost of
litigation.” He urged everyone inthe news
business to contact their congressmen
and press for a law requiring losing ptain-
tiffs in libel cases to pay all the legal costs
of the defendants involved in the case.
“You must do it,” he said, "for the sake of
freedom of the press.”
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Membership notes. Receiving lifetime
honorary memberships to the RTNDA at
the convention were John Hogan, an
RTNDA founder 40 years ago, and CNN's
Jeremy Levin. At the time, Hogan ran the
news department at wcsHam) Portland,
Me. (now wynz). He said the first RTNDA
gathering in Cleveland in 1945 drew 68
news editors, while today the association
claims membership of more than 2,700.
RTNDA launched a membership drive
last week. The individual who recruits the
most members in the next year receives
afreetriptothe 1987 conventionin Orlan-
do, Fla.

The radio winners:

Fla.; Lee Hall, news director.

The television winners:

Peer praise. The seven winners of the 1985 Radio-Television News Directors Association
International Awards for excellence in electronic journalism were honored Sept. 11 at the
RTNDA convention. The winning entries—chdsen from among nearly 100 regional winners—
were featured in an audio-visual program at the awards banquet.

u Edward R. Murrow Award for outstanding overall news operations 0 Woso Orlando,

® Spot News Award 0O KrmB(am) San Diego; Cliff Albert, news director.
a Continuing Coverage Award 0 Kmox(am) St. Louis; John Angelides, news director.

= Edward R. Murrow Award 0 Wcve-1v Boston; Phil Balboni, news director.

u Spot News Award O Wvec-Tv Norfolk, Va.; David Goldberg, news director.

u Continuing Coverage Award 0 WraL-Tv Raleigh, N.C.; Ron Price, news director.

u Investigative Reporting Award o0 Wcco-tv Minneapolis; Reid Johnson, news director.

The news

RTNDA convention in Nashville
proves to be prime spot for
showing of latest in news gear

The technology of newsgathering appears to
have found a consummate showcase in the
annual equipment exhibition of the Radio-
Television News Directors Association,
judging from the accolades of many of the
135 exhibitors and 2000-plus attendees at
the Sept. 11-14 event in Nashville’s Opry-
land hotel.

Within the nearly 40,000 square feet of
exhibits—dubbed a “mini-NAB” by some—
was found a broad range of TV and radio
news products aimed at the burgeoning bud-
gets of the steady stream of news-gear shop-
pers.

Satellite newsgathering technology was
the talk of the show, both on the exhibit floor
and at the various news directors meetings
held during the four-day event (see story,
page 48). Also creating interest were a num-
ber of newsroom computer system and
weather service/hardware vendors, as well
as exhibitors of a variety of TV and radio
broadcast news equipment.

The majority of exhibitors lauded the
four-day event, although not every company
was pleased with the relatively light floor
traffic, particularly those toward the rear of
the exhibit hall. Most, however, cited the
show as an excellent way to establish their
presence in news technologies and to initiate
sales. They said the small tumout was
outweighed by the “quality” sales prospects
represented not only by the news executives,
but also by the greater number of technical
personnel attending. Nearly all praised the
organizing skills and amiable nature of ex-
hibit manager Eddie Barker, a former news
director and RTNDA president who has
helped increase the size of the show five-
fold since it was initiated in 1975.

Satellite  newsgathering  technology
helped make this year’s exhibit an even more
important showcase for the industry, with
developments in Ku-band SNG hitting a

blistering pace. At last December’s
RTNDA, only one company, Conus Com-
munications, offered SNG technology and
services, and only a handful of broadcasters
were using them. Now, 10 months later, a
minimum of a dozen compani¢s are moving
into the technology, with several companies
showing equipment at the show for the first
time, and nearly 40 TV broadcasters soon to
be equipped with SNG vehicles.

“Ku-band technology in satellite news-
gathering was the hottest thing at the con-
vention,” commented Phil Balboni, news di-
rector, WwCVB-TV Boston, which has had a
Conus Newstar truck since October 1984,
“We're on the threshold of a new explosion
of interest in SNG for both affiliates and the
networks. Already, the question I'm asked is
beyond ‘does it work?". It is *how well does
it work?”.”

But for some, regardless of the wide range
of system choices and the widespread pre-
dictions of increasing use of SNG technol-
ogy at competitive major market stations,

in newsgathering technology

there may be several reasons to wait for the
new newsgathering tool to develop further.

For instance, Will Dishong, executive
producer for operations, news and local pro-
graming, for Cox Communications-owned
WwSB-TVAtlanta, will recommend that his sta-
tion wait for the purchase, despite his belief
the technology will eventually be part of ev-
ery major market news operation. Cost of
the units is a major factor in the decision,
with price tags ranging from $225,000 to
over $400,000.

Dishong also believes the large number of
manufacturers introducing Systems may not
survive a marketplace limited primarily to
the top-market stations, and that it would
pay io find out which will still offer systems
a year from now, as well as see what further
innovations they will make in their technol-
ogies.

Attendees had plenty to consider, howev-
er, with new SNG trucks in abundance, both
in an expanded outdoor exhibit and indoor
booths with more than a dozen companies
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showing vehicles from 23-foot trucks to
ENG-size vans, and with satellite dishes
ranging in size from Dalsat’s 4.5-meter unit
to a prototype 1.7-meter dish developed by
M/A-Com.

The pioneer in the SNG field, Hubbard

Broadcasting’s Conus Communications and

Hubcom, Hubbard’s equipment manufactur-
ing arm, were at the exhibit, and the pair
occupied the largest indoor booth at the
show (2,500 square feet), using it to display
the new SNG truck designed for WOWT(TV)
Omaha, as weill as an ENG van built by
Hubcom and Wolf Coach for wGN-Tv Chica-
go.
The company, a limited partnership coop-
erative which markets several regional and
national services to member Stations, along
with a $250,000-$350,000 SNG truck, will
soon claim its 29th participating broadcaster
(four receive only the service’s news feed
and do not have uplinking facilities), with
three new, still-unnamed, stations expected
to take truck deliveries by the end of this
month, according to Chuck Dutcher, vice
president and general manager.

One new competing system introduced at
the show came from Comsat General, which
has developed a 19-foot SNG truck housing
electronics compatible with NBC’s Ku-band
satellite interconnection system, and with a
roof-top 2.4 meter satellite dish.

The $300,000-400,000-vehicle, dubbed
Skybridge, also has a Microdyne-designed
six-duplex-voice-circuit  communications
system for access between truck, station and
network. Manufactured in conjuction with
LB Telesystems, a Chantilly, Va.-based re-
mote vehicle designer, and antenna-maker
Radiation Systems Inc., also of Chantilly,
the truck’s roof-mounted antenna has a full
355 degree azimuth and 0-90 degree eleva-
tion and folds inward to the front of the truck
when not in use, bringing truck height down
to 1245 feet. The dish can be up and in the
ready position in less than two minutes, the
company said, and can make a full 355-de-
gree rotation in less than a minute.

The van’s first (unnamed) customer, ac-
cording to product manager Arthur Hill of
Comsat, will take delivery of the van in No-
vember and the second unit will be ready by
January. The company, which has proposed
NBC use the vans for its own SNG system,
hopes to take the vehicle on a 50-city tour in
several weeks.

Also showing a new van was ENG Corp.
of Concord, Calif., whose president, Jack
Harris, recently completed design of a com-
bined ENG/SNG unit with both satellite and
microwave transmit capabilities. (Other ve-
hicle makers, including Conus, BAF Com-
munications and Comsat, can also accom-
modate microwave masts in their trucks.)

The 18-foot Econoline van, displayed on
the floor of the exhibit, used a newly-devel-
oped eliptical offset feed satellite dish from
M/A-Com, positioned on the vehicle’s roof
along with an M/A-Com microwave anten-
na. Alternate dish sizes of 1.8 and 2.4 me-
ters are also available. Harris completed the
unit in August, following its conception
after last year’s National Association of
Broadcasters convention, and although inte-
rior space appeared more limited than some

of the larger vehicles shown, he maintains
the $300,000 truck ($225,000 without mi-
crowave capability) can house as much gear,
including editing systems, as the other
trucks.

Also showing its new SNG truck was
BAF of Salem, Mass., a one-year-old firm
that had on view a 23-foot-by-11-foot-high
unit built for KTSP-Tv Phoenix. The
$300,000 vehicle, with interior designed by
Auburn, Mass.-based Wolf Coach, sports a
2.3-meter Andrews dish that descends par-
tially into a rear cabinet during storage.

Voice and data transmissions for the unit

will be via a digital communications system
designed by Advance Communications En-
gineering of Palm Bay, Fla., which an-
nounced Sept. 11 the signing of a $500,000
contract with BAF to supply the gear for as
many as 15 remote units.

Dalsat of Plano, Tex., which made the
SNG trucks with 4.5-meter dishes now used
by the Florida News Network, was also
there, as were two other firms using the Dal-
sat technology: Wolf Coach, which manu-
factured an SNG unit with Dalsat for wWwL-
TV New Orleans, and San Diego-based
Centro Corp., offering a $305,000 satellite
transmission truck for news, sports and tele-
conferencing using the Dalsat dish and hous-
ing editing, multi-camera and graphics pro-
duction capabilities on-board.

Also touting SNG technology were RF
Scientific, a two-year-old Maitland, Fla.,
firm which recently built transportables for
Harris Corp., offering two towable SNG
units with 2.4- and 3.5-meter dishes; Broad-
cast Microwave Services of San Diego,
which has built portable SNG uplinks for
Media General Broadcast Group stations
WXFL(TV) Tampa and wIKS-Tv Jacksonville,
both Florida, and wcCBD-TV Charleston,
S.C.; Midwest in Edgewood, Ky., which
built a towable unit with 3.5-meter dish at
under $200,000 for KwTv(Tv) Oklahoma
City; Los Angeles-based Wold Communica-
tions, which, along with Ocala, Fla., firm,
Microdyne Corp., is offering a Ku-band
pipeline service with a towable 3.66-meter
Quicklink uplink, and GEC McMichael,
with offices in Scottsdale, Ariz., whose re-
cently modified transportable 1.7-meter el-
liptical antenna is on order by CBS.

Newsroom computer system manufactur-
ers and software suppliers drew their own
share of attention from convention partici-
pants.
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According to several companies, news di-
rectors are far less intimidated by technology
than they were when the first systems were
installed.

One of the largest makers of newsroom
computers, Colorgraphics Systems, used the.
occasion to announce more than half a dozen
new system orders amounting to more than
$1,500,000 in equipment. For the Madison,
Wis., company, the recent surge in purchase
orders leading to a doubling of its instailed
base to 40 systems over the past eight
months is a sign the industry is “out of the
‘tire-kicking’ stage.”

News of another major boost to newsroom
sales came from competitor BASYS, which
announced Sept. 12 a $500,000 sale of its
newsroom computer system to ABC News
(BROADCASTING, Sept. 16) for use in its
New York headquarters and bureaus, where
it will supplement existing ABC-designed
library, assignment, election and program
production systems. The network will also
use the total BASYS system for its radio
news network, according to Moutain View,
Calif.-based BASYS.

New computer data services were intro-
duced by United Press International, which
has developed UPI TeleCast, giving TV
newsrooms access to the entire UPI high-
speed wire database, and providing a feature
called “assignment desk” which provides us-
ers with research capabilities. Also debuting
a new database was Compuserve, a Brook-
lyn, N.Y., firm which worked with radio
news consultant Jim Cameron to develop the
JForum database, including expert contact
library, stringer and job file, equipment ex-
change and bulletin board.

The weather graphics field, meanwhile,
showed evidence of a continued heating up
of competition by individual companies to
provide an increasingly broad variety of ser-
vices, combined in some cases with the
hardware to use them. Some observers ac-
knowledge, however, the boom in their fieid
experienced over the past several years, due,
in large part, to changes in U.S. government
policy of providing free weather satellite
pictures, has led to an overly competitive
and potentially confusing situation for
broadcast users. More firms are moving to
provide a combination of satellite pictures,
graphics packages and weather computer
hardware, making user choices far more
complex.

But little appeared to slow the introduc-
tion of new and highly competitive weather
services at this show. For instance, satellite
delivery of data will now be offered by ESD
via Telestar 301 using Wold Communica-
tions, and WSI Corp. of Bedford, Mass.,
using Galaxy III and Equatorial Communi-
cations to transmit its database, while Accu-
Weather, long known for its forecasting ser-
vice, is now offering for the first time a
competitive telco-delivered database for sta-
tions.

Among other companies at the show of-
fering weather products, ranging from
graphics packages to PC-based and non-PC-
based weather computer systems, were Ka-
vouras, Advanced Designs Corp., Alden
Electronics, Integrated Technologies and
Colorgraphics. a



CBS taps M/A-Com
encryption system
for satellite feeds

The CBS Television Network has decided to
encrypt satellite television signals transmit-
ted to affiliates using M/A-Com’s Video-
Cipher I encryption system, it was an-
nounced by the firms Sept. 16.

The program is slated for start-up in Octo-
ber, said CBS, with signals encrypted at net-
work facilities in New York for those 56
affiliates who have already been shipped the
decryption units. Another 36 affiliates al-
ready part of the satellite interconnect will
receive the units along with the 80-90 other
stations to be added to the satellite system
before it is completed in early 1987.

VideoCipher I, which uses digital pro-
cessing techniques to scramble each video
line, differs from the more consumer-orient-
ed VideoCipher II, to be used by HBO and
Showtime for scrambling of their pay ser-
vices. VideoCipher Ii encrypts the signal by
eliminating all synchronizing information in
the horizontal and vertical blanking intervals
of the video signals. Both systems use en-
cryptable digital audio in the horizontal
blanking interval.

Neither company would reveal the value
of the deal, although M/A-Com decryption
units for VideoCipher I cost approximately
$3,000, according to the Burlington, Mass.-
based communications equipment manufac-
turer.

“The security of CBS Television Network
transmissions to affiliates has been a priority
since the inception of the satellite distribu-
tion project,” George E. Shannon, presi-
dent, CBS Operations and Engineering, said
in a prepared statement. “We selected the
M/A-Com VideoCipher I, which uses the
most advanced encryption technique avail-
able for television applications, after exten-
sive laboratory and field tests.”

The tests leading up to the choice, which
will make CBS the first to use the Video-
Cipher I system, were at least a year in dura-
tion, and involved actual closed-circuit
transmissions of encrypted signals with first
one, then 11 CBS affiliates. The testing was
completed about two months ago.

CBS declined to list the other systems it
tested for the encryption program, but one
representative noted that the review did not
include the multiplexed analog component
{MAC) technology advanced by Scientific-
Atlanta for its B-Mac scrambled satellite de-
livery system, and under investigation dur-
ing the past several years at CBS Technology
Center for use in possible enhanced televi-
sion or direct-broadcast applications.

“MAC was not discussed for distribution
to affiliates,” said Howell Mette, CBS
spokesman. “This is a different business
from DBS. Our plant output is NTSC...the
decision was a matter of distributing our
same NTSC signal by satellite instead of by
land-lines.”

The network played down any relation-
ship between the choice for the affiliate dis-
tribution service and any future choice for

themselves or others examining scrambled
delivery methods. Said Shannon in the state-
ment: “Our selection is unrelated to the cur-
rent discussions of encryption techniques
and signal formats for cable television, DBS
and others types of television services.”

Although Mette acknowledged the deci-
sion “by no measure” rules out a different
signal format in the future for the network,
the CBS choice was “uninfluenced by DBS
consideration, and our selection shouldn’t
influence those discussions.” He added: “We
can’t speak for cable businesses, but Video-
Cipher I is not appropriate for consumers.”

M/A-Com did not hide its own satisfac-
tion, however, over the potential impact the
CBS choice might have in these other, indi-
rectly related, areas. “We are extremely
pleased that CBS has chosen VideoCipher
1,” James Bunker, executive vice president
and general manager of the company’s video
products group, said in announcing the CBS
decision. “M/A-Com views the CBS selec-
tion as another important step in applying
the VideoCipher product line to the security
requirements of television distribution, an
area in which M/A-Com has a major long-
term corporate commitment.”

M/A-Com’s Mark Medress, assistant vice
president in the video product group, con-
curred: “CBS is pretty careful, and they
spent a long time testing systems. The fact
they chose Videocipher is another vote of
confidence in the technology we’'ve devel-
oped, and it should have a positive effect for
the development of scrambling in gener-
al.” a

September, 1985

Price Communications Corporation

has acquired

WNIC-AM/FM

(Detroit. MI)

from

Josephson International Inc.

The undersigned acted as financial adeisor to
Price Communications Corporation in connection with this transaction.

MORGAN STANLLEY & CO.

Incorporated
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A fifth for Interep

interep, the holding company for rep firms
McGavien Guild Radio, Major Market Ra-
dio, Hillier, Newmark, Wechsler & Howard,
and Weiss & Powell, last week unveiled the
name of its fifth national rep company
("Closed Circuit,” May 6) and announced a
repositioning and a change in the top man-
agement at Weiss & Powell.

The new company, which is slated to
open its doors next month in Chicago, will
be called Durpetti & Associates, named
after its president, Tony Durpetti, who was
previously executive vice president/central
division for McGavren Guild Radic. Accord-
ing to Interep President Ralph Guild, the
company will specialize in stations billing in
excess of $250,000 per year.

“The new firm," said Durpetti, “will target
stations that cannot get representation ei-
ther by one or two of the top companies they
prefer, or stations that are not satisfied with
the compromise they had to make to get a
national rep.” The initial core of Durpetti &

Durpetti

Asscciates’ client list will come from ap-
proximately 20 stations currently with
Weiss & Powell.

Weiss & Powell, said Guild, will return to
its original strategy of representing stations
that bill less than $500,000 in regional mar-
kets and less than $1 million in major mar-

Continental’s top performing
20 kW FM Transmitter speaks
for a station you know*

Reliability and proven performance make
Continental’s 816R-2A compact FM transmitter a
winner. Crisp clear signal, high fidelity, good
stereo separation, very low noise and distortion,
excellent frequency stability, simple installation,
low power consumption make it a great

(-)
=3 Continentaf

A Division of Varian Associates. Inc.

WKLQ WPOC WHFB
WIAC wvoC KBUF
WBYU WWNO  WTPI

KSCB WBYG WDJQ
KVTT WGER CKDS
WHTC WZPR KMNT
WIGL KNFO KELT

KFXE KQD]) KOAC
WLPX WITL *Partial list

investment. Combine with duplicate 816R-2A
to get 40 kW output. For brochure, call (214)
381-7161 Continental Electronics Division.
Varian Associates, Inc. PO Box 270879 Dallas,
Texas 75227. © 1985 Continental Electronics/6008

Electnonica

varian
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kets. Named as the new president of the "re-
positioned” Weiss & Powell is its executive
vice president, Ralph Connor. Former com-
pany President Bob Weiss has been ap-
pointed executive vice president of Interep
Corporate and will now be involved with
station relations for Interep, reporting di-
rectly to Guild.

Explaining Weiss & Powell's reposition-
ing, Guild said that while the company'’s
reputation among stations billing less than
$500,000 was on a par with other rep com-
panies, it began to achieve similar recogni-
tion among larger billing stations. "When
the firm tried to begin serving both sides of
this broad market, it became clear that
smaller billing clients would eventually suf-
fer as the firm focused on higher billing sta-
tions and, conversely, the larger stations
would resent time directed to small stations
and markets," he said. Weiss & Powell grew
from less than $5 millicn in billings when it
formed two and a half years ago to $20 mil-
lion today. “Ironically, Weiss & Powell's rap-
id growth caused its greatest problems,”
said Guild.

Guild also said that Weiss & Powell
planned to acquire another rep company
during the fourth quarter of this year. A
name change for Weiss & Powell is expect-
ed to occur in the near future.

IS vs. US

IS Inc., a Mill Valley, Calif.-based national
radio program supplier, filed a $6-million
lawsuit in U.S. District Court in San Francis-
co last Monday (Sept. 16) against the United
Stations Radio Networks alleging “tortucus
breach of contract, unfair competition and
‘varicus other charges' " regarding current
production contracts.

In its suit, IS Inc. charges that since Unit-
ed acquired the RKO Radio Networks
(BROADCASTING, March 4), the company has
attempted to “injure” IS Inc. and to elimi-



nate it and the four-hour weekly Countdown
America with John Leader program as a com-
petitor for 1986.

Earlier this month, the United Stations
Radio Networks announced that Dick Clark,
who is co-owner of the company, will be-
come host of United's Countdown America
and that his company, Dick Clark Produc-
tions, will serve as the show's producer
(“Riding Gain,” Sept. 16). According to a
staternent from IS Inc., United Stations is
requiring the program supplier to continue
to deliver tapes of Countdown America with
John Leader through the end of this year—
when the agreement between the parties
expires—under the "pay or play” provision
in the contract “even though United Sta-
tions officials have indicated they have no
plans to distribute these tapes to their affili-
ates.” IS Inc. said it will keep producing the
show through December.

When asked about the suit, United Sta-
tions President Nick Verbitsky said he could
not comment because he had not yet seen
the complaint. IS Inc. also produces The Hot
Ones, a weekly, 90-minute music/interview
series, for United.

At the same time the legal action was
announced, IS Inc. said it will produce and
market a new four-hour weekly contempo-
rary hit countdown show, John Leader’s
Countdown USA. The program, which will
be available con a barter basis and distribut-
ed by disk, is slated to premiere the week-
end of Jan. 11-12.

Joining Jo Interrante, IS Inc. president,
and Rob Sisco, its vice president and gener-
al manager, are Dave Cooke, former vice
president and director of news for the Unit-
ed Stations Radio Networks, and Nan Heller,
former director of new business develop-
ment of the Westwood One Radio Networks.
The group said they have formed IS Inc.
Marketing, which will be the umbrella orga-
nization for IS Inc., distributing programs
produced by it and other producers on a
market-exclusive, barter basis.

On board

National Radio Broadcasters Association
has elected new directors-at-large to serve
1985-87 terms: Robert Herpe, president of
Transcom Communications, Altamonte
Springs, Fla.; Sue Dalton, vice president,
The Dalton Group, Marlow Heights, Md.;
Norm Feuer, vice president and general
manager of XETRA-AM-FM Tijuana, Mexico
(San Diego); Gerald Hroblak, president,
United Broadcasting Co., Bethesda, Md.,
and Bill Burton, vice chairman, Eastman Ra-
dio, Detroit. Elected to replace an empty
seat for 19856-86 is Dan DiLoreto, executive
vice president, Swanson Broadcasting, Tul-
sa, Okla.

From magazine to radio

U.S. News & World Report has announced
plans for a radio news feature service to be-
gin Oct. 21. The U.S. News Radioc Network
will offer, on a market-exclusive basis, four
60-second programs each weekday based
cn the following weekly magazine features:
“Washington Whispers," "Worldgram," “To-
morrow” and “News You Can Use.” The pro-
grams, which will be both produced and
distributed by New York-based R&R Syndi-
cations Inc., a subsidiary of Robbins & Ries

Inc., will be fed to stations via Satcom I-R.
The company currently distributes The Per-
sonal Business Report, a 90-second series de-
nved from the pages of Business Week maga-
zine.

Pacifica gets grant

Pacifica Radio, the country’s oldest nonprof-
it community radio network, has received a
$14,000 grant from the Public Telecom-
munications Facilities Program of the Na-
tional Telecommunications and Information
Administration for the purchase of new
equipment in order tc better preserve and
duplicate taped programs. The grant was
awarded to the Pacifica Program Service,
the distribution arm of the Pacifica network
which also operates five radio stations and a
Washington news bureau. The division dis-
tributes tapes from the Pacifica Radic Ar-
chives, a repository of more than 22,000
public radio programs dating back to 1949

SMN’s ‘Heart 'n’ Soul’

The Dallas-based Satellite Music Network is
readying a new, 24-hour black adult format,
“Heart ‘'n' Soul.” The format, which was un-
veiled at the joint NAB/NRBA Radio '85
Convention in Dallas two weeks ago, 1s tar-
geted for a late November launch.
According to Robert Hall, SMN's newly-
named vice president of programing, "Heart
‘'n’ Soul” will primarily feature the “hot black
soul sounds” of the 1960's and 70's along
with some ballads. “The music mix will be
70% oldies and 30% currents and recur-
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rents,” said Hall. He added that the new
format was designed to fill a void between
urban contemporary and gospel-formatted
stations, especially for AM outlets in the
South. Thus far, five stations have signed for
the service.

Publicly-held SMN currently has 502 “on-
air” affiliates programing one of its four 24-
hour formats: adult contemporary, country,
nostalgia and top 40.

Weekend addition

National Public Radio will premiere a two-
hour, Saturday morning news magazine,
Weekend Edition, on Nov. 2. The program is
expected to be carried by more than 100 of
NPR's 306 member stations by the end of its
first year. It will blend news, interviews and
features and is based, in part, on NPR's ex-
isting series, Al Things Considered and
Morning Edition. Weekend Edition wil be
hosted by NPR Correspendent Scott Simon,
who will also serve as its chief correspon-
dent. Other contributors include former
CNN anchor Daniel Schorr, reporting on ma-
jor news events and national affairs. Week-
end Edition is funded by the Corporation for
Public Broadcasting, NPR member stations
and the NPR News and Informatiocn Fund.

SWC football

The Texas AP Network (TAPN} will offer its
affiliates 22 Southwest Conference college
football games this fall through an agree-
ment with the Socuthwest Conference Radio
Network, the broadcast rights holder, said
AP Texas Bureau Chief John Lumpkin.

T
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Law & Regulation

WARC 1985: The polltlcs of space

International meetmg runs overtime;
procedural morass, ‘obstructionist’
tactics cited for delays; U.S. delegation
sees some successes but Burch says
conference is marked by ‘acrimony’

At 2:30 Monday morning, the delegations to
the first session of the Space WARC who
were still in Geneva departed the interna-
tional conference center there, their work
finally completed. It had been a frustrating
five and a half weeks in which developed
and developing countries at times had diffi-
culty agreeing even on when to break for
coffee. Ambassador Dean Burch, head of
the U.S. delegation, last week said the con-
ference had been conducted in *an unreal,
surrealistic atmosphere.” Still, he said,
“considering our vital interests, we came out
well.” And that appeared to be the case, with
the “‘dual approach” to planning that had
been adopted (BROADCASTING Sept. 9, 16).

But a major element of the story of the
conference was the shambles it had become.
It had been scheduled to end on Friday (Sept.
13), but conference leaders had been forced
to extend it to Saturday and then to Sunday,
as delegates failed to heed the clock, or cal-
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endar. As an example of the kind of disorder
encountered, there was the plenary session
Friday night (which may be remembered as
the one requiring two votes to call a coffee
break). The session began at 7:30 p.m., and
delegates spent the next three hours review-
ing a single paragraph of a document on
proposed principles of the plan to be adopt-
ed—a performance later described by the
head of the British delegation, Dr. John Dur-
kin, as “‘a farce.” Debate over motions to
adjourn that session—it had been scheduled
toend at 1:30 a.m. Saturday—began at 1:45
a.m. and did not end until 2:30 a.m.

That was typical of how things had gone
throughout the conference. Out of the almost
six weeks, said Burch at a press briefing he
conducted on Wednesday at the State De-
partment, “not six minutes was spent on
such vital work as the multilateral planning
method.” That is a scheme the U.S. and
other developed countries proposed as a
means of improving and simplifying proce-
dures for coordinating requirements in the
fixed satellite service. “The conference was
tied up in discussion on the allotment plan™
ultimately approved, he said. “But,” Burch
added, “most of the time was spent on the
frequencies [that would be subject to plan-
ning].” That was finally resolved on Thurs-
day, three days before the conclusion of the
conference. Burch also said that the commit-
tee system broke down, with matters that
should have been decided at a working
group level, then passed up through a com-
mittee 10 the plenary, resisting all efforts at
consensus until they had reached plenary.

Developed countries’ delegates put the
blame for delay on what one called “obstruc-
tionist™ tactics of developing countries. The
person principally named in that connection
was Algeria’s Noureddine Bouhired who, if
anyone, was the dominant personality at the
conference (BROADCASTING, Sept. 9). He
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was said to have virtually monopolized the
microphone on the final Friday night, as he
had throughout the conference, raising
points about substance and procedure. Dur-
ing that Friday night session, relations be-
tween Bouhired and the International Tele-
communication Union’s secretary general,
Richard Butler, who was sitting with the
conference chairman, Ilija Stojanovic, be-
came tense. As Durkin said at the time,
“Bourhired and Butler are knocking the
spots off each other.”

Finally, as Burch put it. “The dam broke at
4 p.m.” on Sunday. Ten and a half hours
later, after a break and some additional
work, the delegations that had not yet de-
parted—about half the approximately 100
that had been on hand at one time or an-
other—completed their work, and walked
out into the early moming air.

0

But the delegates were not heaving a sigh of
relief. New, pressing problems confronted
the ITU and its members. The work that was
done generated a great deal more to be com-
pleted before the start of the second session
in 1988, when decisions to implement the
principles adopted in the first session are to
be taken. In the final hours there was con-
cern that inadequate guidance would be giv-
en the technicians who would do the work—
and that the necessary funds would be lack-
ing. And money will be a problem.

The ITU has available until the 1986
meeting of its administrative council
900,000 Swiss francs, about $400,000.
Burch said the work to be done exceeds that
by a substantial amount—and that the U.S.
and other countries had pointed out that the
ITU is barred from exceeding the budget
before the next administrative council meet-
ing. Among the projects to be undertaken




Bouhired (center) confers with colleagues at 1984 FM WARC

are the developnient of the arc-allotment
plan, of a duration of “at least 10 years,” and
the multilateral planning method of coordi-
nating requirements—the major elements of
the dual approach that was adopted. The
ITU's CCIR (International! Radio Consulta-
tive Committee) and Internatioanl Frequen-
cy Registration Board, along with the secre-
tary general’s staff, are to lay out a work
plan, with priorities given to specific mat-
ters, to be reviewed by the administrative
council, then assigned to the CCIR, the
IFRB or, through a Joint Interim Working
Party to be created from CCIR study groups,
various governments. How much of the
work will be done depends on the funds
available.

The lack of sufficient resources to do the
necessary intercessional work may, in the
unusual circumstances of the 1985 Space
WARC, not be a matter of great concern to
the U.S., one official indicated. The U.S.
had not sought changes in the present alloca-
tion arrangement, which it believes works
well. It 1s, essentially, an evolutionary or
“first-come, first-served” system. “From the
U.S. damage control aspects,” the official
said, “if there’s no time or money for {devel-
oping] a plan, the U.S. can’t be hurt.”

The conference before its adjournment as-
signed one element of the work. The allot-
ment plan is to be developed by the IFRB
with the assistance of individual govern-
ments “as available.” Considering the sensi-
tivity and importance of that element of the
plan, U.S. participation in its development
is certain. However, the directive was a
cause of some concern to the U.S., which
sees it as assigning considerable responsibi-
lity to the IFRB; the U.S. has always sought
to restrict the responsibility and authority
given that agency.

(m]

The conference had been called at the re-
quest of developing countries seeking guar-
antees of access to the orbital arc, and had
decided to focus on the fixed satellite ser-
vices. The U.S. and its allies managed to
turn aside efforts of developing countries for
*rigid a priori” planning—a type of planning
the U.S. regards as inefficient and wasteful,
since it reserves specific allotments for
countries regardless of need, and restricted
the more flexible arc-allotment plan on

which the conference settled (allotments
would be made within a predetermined arc)
to the expansion bands associated with 6/4
ghz and 14/11-12 ghz. Except for two of the
new separate international satellite systems
the FCC has conditionally authorized—Pan
American Satellite Corp. and International
Satellite Inc., which propose to use frequen-
cies in the expansion bands associated with
14/11-12 ghz—the expansion bands “are not
operational in the U.S,” Burch said. “So
there was nothing we had to give up.”
The arc-aliotment plan is to be established
in the 4500-4800 mhz band and in 300 mhz
of the 6425-7025 mhz band, as well as in
500 mhz of the 10.70-13.25 mhz band
(10.70-10.95 ghz, 11.20-11.45 ghz and
12.75-13.25 ghz). Each country would be
allotted at least one orbital position with 800
mhz of bandwidth. (Burch noted the U.S.,
“with its size and population,” would be
treated the same, under such a plan, as Mal-
ta, “with its size and population.” The ITU,
he observed, “is one country, one vote. It is
concerned with equality, not equity.”) The
other part of the plan involves the conven-
tional 6/4 ghz and 14/11-12 conventional
bands (3700-4200 mhz and 5850-6425 mhz,
and 10.95-11.20 ghz, 11.45-11.70 ghz,
11.70-12.20 ghz in Region 2, 12.50-12.75
ghz in Regions | and 3, and 14-14.50 ghz).
The multilateral planning method—pro-
posed by the U.S. and a number of other
countries as a means of easing procedural
complications of bilateral coordination—is
to be fashioned for use in those bands.
India and other developing countries
sought to apply the so-called MPM to the 30/
20 ghz band as well, a proposal the U.S.
resisted on the ground so little is known
about the band, which is virtually unused.
Under a compromuse adopted, the ITU’
CCIR (International Radio Consultative
Committee) will study the technical charac-

teristics of the band and report to the second
session of the conference, in 1988, when a
decision on referring further consideration to
a future conference will be made. The U.S.
considered that resolution something of a
victory. The U.S. also counted a success the
absence of any mention of planning of the
3.4-3.7 mhz and 8/7 mhz bands, as develop-
ing countries had proposed. The U.S. and a
number of other countries use the former for
a number of services, including radar, and
the latter for military communications.

However, the U.S. and other developed
countries did not have everything their way.
They had opposed subjecting the 14/11-12
ghz expansion band to allotment planning,
arguing that it was not needed and would be
wasteful—they feel the 6/4 ghz expansion
band makes plenty of spectrum available.
The U.S. filed a ““declaration” to that effect,
reserving the position it will take at the sec-
ond session of the conference. France and
the United Kingdom took similar positions.
(The U.S. is said to have had another, per-
haps more important reason for its position:
Interest in leaving those expansion bands
free for the use of future separate interna-
tional satellite systems. The appeal of the
14/11-12 ghz expansion band is that, since it
is not used by the International Telecom-
munications Satellite Organization, the
problem of coordinating with that system
can be avoided.) Burch said the U.S. would
examine the details of the allotment plan as it
is developed in the intercessional period be-
fore deciding whether to take a reservation
from the conference’s decision on the matter.
A plan it considers sufficiently flexible
might ease U.S. concerns.

One clear-cut success claimed by Burch
was the ability of the U.S. to persuade the
conference to approve incorporation of the
Region 2 (Western Hemisphere) direct
broadcast satellite plan in the international
radio regulations (BROADCASTING, Sept. 9,
16). He said that incorporation, achieved in
the face of what seemed serious obstacles at
the start of the conference, is a matter of
“vital interest to the U.S. and others” in the
hemisphere. “We got everything we want-
ed.” (He aiso said the work on that aspect of
the agenda—businesslike, free of politics—
appeared to be the work of “a separate con-
ference.”)

And as for what the U.S. saw as an effort
on the part of some countries to accord com-
mon user type of organization, like Intelsat,
a preference in allocations matters, Burch
said an “elegant compromise” dealt with
that. The U.S. position was that all systems
are important to it and must be treated equal-
ly with all others, a position the U.S. feels
was vindicated by the language of the com-
promise. It said the planning method should

Maybe next time. One broadcasting industry group that did not get what it wanted from the
first session of the just concluded Space WARC was the one interested in establishing a
worldwide transmission standard for high definition television. The aim had been to lay the
groundwork for allocating the 22.5-23 ghz band for direct broadcast satellite service in
Europe, as it is in the western hemisphere, Asia and the Pacific. The band is considered a
particularly good one for HDTV. However, France, which has a number of services in the 22.5-
23 ghz band, was adamantly opposed to the HDTV scheme and swung a number of Europe-
an countries over to its side. The result was that the decision on a suitable band for HDTV was
postponed indefinitely, to “a later competent conference.” However, efforts te develop HDTV
standards for television and motion picture production will continue.

Broadcasting Sep 23 1985
g7



take into account the requirements of gov-
emments using such multi-administration
systems “without affecting the rights of ad-
ministrations with respect to national sys-
tems.”
D

Burch was asked at the press briefing his
view as to the reason for the “unreal, surreal-
istic atmosphere” he felt had enveloped the
conference. He said it was “a natural out-
come of very strongly held feelings on both
sides.” He also noted that some delegates
had been committed to getting “a lot for their
constituents.” (In the case of delegates from
developing countries, they were returning
home with much less than they had demand-
ed initially.) And he said the conference had
been marked by “acrimony” from the first
day to the last, and added, “It is not a very
productive way to do the world’s business.”

Burch had no quarrel with the manner in
which the U.S. prepared for the conference.
Preparations had been under way at the
FCC, the National Telecommunications and
Information Administration and the State
Department for “three or four years,” he not-

ed. He had been selected to head the delega-
tion and had begun immersing himself in the
issues and problems a year ago. Nor had the
administration stinted on resources. *“We
were not handicapped by a lack of money.”
Many of the developing countries, on the
other hand, he said, “have only a vague
idea” of what is involved. They simply show
up in Geneva, attend meetings of groups to
which they belong, “and get their marching
orders.”

Burch, like other observers of the ITU,
noted it has undergone an extensive change
in character. Where once it had been “an old
boys club” of developed countries, it had
been transformed as developing countries
joined the organization. They now constitute
a majority of the membershlp “It is a politi-
cal organization,” he said. “Technical mat-
ters do not present a problem. Engineers can
sort the problems out. The questions that
hang the conference up are political.” He
cited efforts of Colombia to raise the issues
of its and other equatorial countries’ claim to
sovereignty over portions of the geostation-
ary orbit over their territory, and of restrict-

ing the geostationary orbit to “peaceful
uses.” Ultimately, the conference held that it
lacked the jurisdiction to deal with those
matters, and referred them to the United Na-
tions Committee on the Peaceful Use of Out-
er Space. Still, a considerable amount of
time was spent on them.

It would be hard to find a member of the
U.S. delegation who would disagree with
Burch’s view. But one member—a veteran
of a number of ITU conferences who had not
shown a great deal of sympathy for develop-
ing countries throughout the session—of-
fered a somewhat different perspective:
“The third world came prepared to do better
than in past conferences. They had been
snuckered before by developed countries,
and they were suspicious of every move they
(the developed countries] made.”

But he concluded his assessment with
what, in view of the confusion and harsh
feelings with which the conference ended,
seemed curicusly upbeat: What happened at
Space WARC “could have a good effect,
long range. It could demonstrate the need for
cooperation at these meetings.” ]

INTV uses its own medium to send must- -carry message

TV spots teil viewers to call
their cable company to urge
them to carry local stations

Using their own medium to get the word out,
independent television stations are launch-
ing a national advertising campaign this
week, aimed at discouraging cable systems
from dropping independent TV signals. The
three, 30-second spots, produced by the As-
sociation of Independent Television Sta-
tions, urge viewers to call their cable com-
pany “now and tell them you want this
station, and all other local stations, to stay
on cable.”

The spots, produced at wUAB-TvV Cleve-
land and featuring local announcer Frank
Jay, were distributed last week to all INTV
members and will also be broadcast to TV
members of the National Association of
Broadcasters over its monthly satellite feed
program, Telejournal. (Each individual sta-
tion will decide whether to use the spots.)

In one spot, INTV says: “Up to now, you
could watch any of your local TV stations on
your cable. It was your choice. Now a feder-
al court has ruled that the cable company can
choose what local stations you get to watch.
If you don’t like that, call your cable com-
pany now. Tell them you want all your local
TV stations to stay on cable. Tell them you
want your choice of what station to watch.”

The TV campaign is just one of several
efforts for INTV since the federal appeals
court threw out the must-carry rules. INTV
is waging its fight on several fronts: On Cap-
itol Hill, independents along with the Na-
tional Association of Broadcasters are lob-
bying for repeal of cable’s compulsory
license. The broadcasters, with the help of
key congressmen, are trying to persuade the
FCC to reconsider its decision not to review
its must-carry rules.

The use of TV spots has already proved
successful for one independent, KOKI-TV
Tulsa, Okla. James Lavenstein, general
manager and one of the station’s owners,

INTV commercialists. Preston Paddon, INTV president; James Hedlund, INTV VP- government relations, and Jim

Stunek, producer-director, WUAB-TV Cleveland.

said they produced their own spots shortly
after the court’s decision and ran them three
times a day. “The reaction was fantastic and
heavily in our favor,” Lavenstein said. As a
result, he said, of 100 cable systems that
carry the station, none plan to drop their
signal. “We found a TV campaign was the
most effective way to get at the problem,”
Lavenstein said. The station, he added, also
ran spots thanking the cable system manag-
ers and their subscribers for their support.
In other must-carry activity last week,
broadcasters continued to make the rounds
on Capitol Hill alerting members to their
cause. Richard Ramirez, managing general
partner of independent WHCT-TV Hartford,
Conn., called on Senator Lowell Weicker
(R-Conn.), staff members of Senator Chris-
topher Dodd (D-Conn.), and Representa-
tives Barbara Kennelly (D-Conn.) and Nan-
¢y Johnson (R-Conn.). Ramirez’s station is
scheduled to go on air Sept. 30, and if it goes
on the air as “things stand now, ’ll be devas-
tated,” he told BROADCASTING. He noted
that when WHCT-TV was purchased, it was
carried by all the major cable systems with
about 450,000 subscribers. The station has
been off the air while under renovation. Ra-
mirez said most of the major MSO’s (Times
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Mirror, United and Group W, the latter to
which he is still talking) were going to carry
his station prior to the ruling and have since
indicated they will not. He does, however,
have commitments from some cable opera-
tors, including Storer Cable. Although he’ll
have access to roughly 200,000 subscribers
through those systems, Ramirez said, “there
are 800,000 people in my ADI.” Ramirez
said his station is well-financed and has a
competitive program lineup. He expects that
within six months, he may be able to get
more carriage. In the meantime, he said, he
has “$12 muillion on the fine.”

This week, George Plenderleith, station
manager of independent WFARTvV Johns-
town, Pa., is expected to make the rounds on
Capitol Hill. His station was dropped by a
local cable system, Marcus Communica-
tions, Greensburg, Pa. For Plenderleith, the
action represents a loss of 40,000 of the
176,000 viewers he reaches by cable. “It’s
going to hurt,” he said. The station has be-
gun a radio and newspaper advertising cam-
paign aimed at getting them back on that
system. The loss of the must-carry rules, he
argued, “‘gives cable freedom of speech, but
it takes our freedom of speech and gives
them an established monopoly.” ]
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NAB goes back
to FCC with
plea for telco
rate relief

It asks commission to reverse
Common Carrier Bureau ruling turning
down request for deliverance from
tariff increases for local telephone lines

The National Association of Broadcasters
has asked the full FCC to overrule a decision
by the Common Carrier Bureau to shelve an
association plea for relief from rate increases
for local telephone audio transmission ser-
vices.

At issue is a bureau action deferring con-
sideration of an NAB pleading responding to
an FCC investigation of certain tariffs of lo-
cal exchange carriers that went into effect
April 1 {(BROADCASTING, Aug. 19). Those
tariffs included audio transmission services.
In its pleading, NAB had alleged that rate
increases by many local telephone compan-
ies for local audio transmission services
were unreasonably high and became effec-
tive without adequate notice or adequate cost
justification. It said letters from broadcasters
indicated average increases by regional Bell
operating companies of 390%. It also said
that many stations had eliminated or cut
back on local or public service programing
as a result of the rate hikes and urged the
FCC to initiate an “expedited independent
analysis of these audio program rates as a
means to achieve rate adjustments which
will ameliorate the adverse economic and
public service consequences.”

The bureau, however, said NAB’s plead-
ing had not been “responsive” to its investi-
gatory order and that the association’s re-
quest would not be considered in the current
phase of the investigation. The bureau added
that it would consider the NAB pleading ina
later phase of its investigation, should NAB
opt not to withdraw it. The bureau also noted
that the commission had imposed an ac-
counting order on the telcos to permit re-
funds if the bureau concluded at the end of
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superior on integration grounds.
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Arlington grant affirmed. Affirming decision by Review Board, FCC has granted
application of Urban Telecommunications Corp. for new TVon ¢h. 14 in Arlington, Va.,
subject to its sole owner divesting interest in wear.Tv Nashville (BRoapcAsTING, Oct. 15,
19684). Theodore M. White, black resident of Washington and Urban owner, also owned
75% of Page Broadcasting, which owned 5% of Television Corp. of Tennessee, licensee of
WCAr-Tv Board also had denied mutually exclusive applications of Washington's Christian
Television Outreach Inc., Century Communications. Inc., Capital Communications of
Washington Inc., West1v Inc. and Grant Broadcasting Corp. Board had found Grant
Broadcasting, headed by broadcaster Milt Grant, unqualified to be FCC licensee. But
FCC approved settlement agreement under which application of Grant Broadcasting
would be dismissed and Grant Broadcasting System Inc., another firm Grant heads,
would serve as programing consultant to Urban for two years. FCC rejected allegations
that Grant had secret agreement to obtain interest in Urban. Board had found Urban

FOIA biil. Representative Gerald D. Kleczka (D-Wis.) last week introduced legislation to
strengthen Freedom of Information Act. Endorsed by Society of Professional Journalists,
measure addresses some of problems encountered by public trying to use act. Among
other things, bill would "revises exemptions to FOIA for national security, internal
personnel and financial institution records.” It also would establish system of penalities for
agencies failing to comply with deadlines and “broadens disciplinary sanctions against
employes who deliberately obstruct requests.” Additionally, it would permit access to
documents at little or no charge "if access would likely benefit the public.”

that later phase of its investigation that the
rates are unreasonable. In addition, it said it
was already investigating complaints by
broadcasters that the rates were higher than
they should be under tariff and that they were
imposed without notice.

In an application for review and petition
for interim relief, the NAB said the bureau’s
Aug. 14 order “wholly ignores the thrust,
purpose and content” of the association
pleading “and inflicts harm on the public
interest by requiring radio broadcasters 10
continue to cancel programing of substantial
importance to their listeners, such as vital
weather information, local sports and reli-
gious broadcasts.”

Among other things, NAB said its “limit-
ed” participation in the relevant tariff pro-
ceeding (the association did not specifically
challenge the audio transmission tariffs be-
fore they went into effect, which is when
such challenges are supposed to be made
[BROADCASTING, Sept. 9]), was “the direct

Making progress. The Federal Trade Commission was given a three-year lease on life last
week when the House passed H.R. 2385. The authorization bill, unlike the Senate’s version (S.
1078), does not prohibit the FTC from adopting industrywide rulemakings under the unfair-
ness standard. (Under the Senate bill, the FTC retains the authority to regulate commercial
advertising on a case-by-case basis for untair or deceptive advertising. Both measures allow
Congress to veto proposed FTC regulations.) The two bills must now be resolved by confer-
ence committee.

The advertising industry seemed more pleased that both the Senate and House had finally
passed the reauthorization bills, than it was with the content of the House measure. Associ-
ation of National Advertisers President DeWitt Helm Jr. said: “The important thing is that we're
going to have a reauthorization,” but he cautioned: “Now don' turn that around and say if it
comes out the other [House] way, that's OK.” He said the Senate bill “is more down the line of
the position of the advertising community” and that the passage by the House was "not
necessarily surprising.” He said he was *hopeful that Congress will be able to reconcile this
favorably.”

American Advertising Federation President Howard Bell said AAF considers “it a real
breakthrough” and also was "hopeful of formal action by the Congress in the near future.”
Added AAF senior vice president, Daniel Jaffe: “it's a real good step. There are many good
provisions in both bills, but in regards to the unfairness issue, we feel the Senate version is
superior and we hope the House will recede.” The House approved the bill by voice vote.
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consequence of the inadequate notice ten-
dered by the telephone companies. . .as to
the full scope of the rate increases which
were to be imposed on radio broadcasters.”
It also said that, assuming radio broadcasters
do receive refunds under the accounting or-
der on telcos at the end of the investigation,
that would not “in and of itself accord any
immediate relief to broadcasters who must
cancel programing which is in the public
interest.” The association added that the bu-
reau’s investigation of complaints by broad-
casters go to whether telcos are misapplying
tariffs or making errors in individual bills.
“They do not. ..go to the larger issues of
rate lawfulness which the commission
should resolve,” the NAB said. “The mere
fact that some broadcasters have complained
to the commission to seek its aid in resolving
informal complaints against individual carri-
ers is by no means a substitute for the inde-
pendent assessment of the lawfulness of the
overall tariffs and rate levels that the com-
mission itself is obligated under its statute to
conduct.”

In its filing, NAB also requested that the
commission phase in the rate increases.
“Even if it is assumed for present purposes
that the program audio rates at issue here are
sufficiently reasonable to have been permit-
ted to take effect, it does not folllow that
radio broadcasters should be required to ab-
sorb these rate increases all at once,” NAB
said. “Indeed, on the basis of NAB’s show-
ing to date, the commission would be fully
justified in fixing an interim prescription
which would phase in these new rates at
levels which radio broadcasters could afford
without having to cancel public interest pro-
graming.”

If the FCC affirms the Aug. 14 order,
NAB asked that it “set forth a[n] expedited
timetable™ for resolving the rate issues and
“grant interim relief until the program termi-
nation issues ultimately are resolved.” O
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KSFY(TV) Sioux Falls and satellites KABY-
(TV) Aberdeen and KPRY(TV) Pierre, all
South Dakota O Sold by Forum Publishing
Co. of South Dakota Broadcasting Co. to
News-Press & Gazette Co., for approxi-
mately $10 million cash. Seller is subsidiary
of Forum Publishing Co., Fargo, N.D.-
based newspaper publisher and station group
of one AM, one FM and seven TV’s, princi-
pally owned by William Marcil, president. It
owns daily newspapers in Fargo, N.D., and
Willmar, Minn., and biweeklies in Detroit
Lakes and Park Rapids, both Minnesota.
Buyer, based in St. Joseph, Mo., is owned
by David R. Bradley Sr. and family. It owns
KAAL(TV) Austin, Minn., wSAv(TV) Savan-
nah, Ga., and WITV(TV) Jackson, Miss.,
publishes St. Joseph, Mo. News_Press and
Gazette and operates four cable systems in
Missouri. KsFy is ABC affiliate on channel
13 with 316 kw visual, 39.8 kw aural and
antenna 2,000 feet above average terrain.
KaBY is on channel 9 with 295 kw visual,
47.5 kw aural and antenna 1,390 feet above
average terrain. KPRY is on channel 4 with
with 100 kw visual, 20 kw aural and antenna
1,240 feet above average terrain.

KTXS(TV) Sweetwater, Tex. 0 Sold by Cat-
claw Communications Co. to SWMM/Abi-
lene Corp. for $8 million, comprising $7
million cash and remainder note at 9.5%
over five years. Seller is owned by S.M.
Moore, who has no other broadcast inter-
ests. Buyer is owned by Billy B. Goldberg
(46.9%), Lester Kamin (37.5%), Hazel Y.
Amold (12.5%) and Diane Levy (3.1%). It
is subsidiary of Southwest MultiMedia
Corp., which owns KPEXTV) Odessa and
KVEO-TV Brownsville, both Texas. Kamin is
president and Arold is vice president of
Lester Kamin & Co., Houston-based station
brokerage. Amold and Levy have interest in
KTXF(FM) Brownsville, Tex. KTXS is inde-
pendent on channel 12 with 257 kw visual,
25.7 kw aural and antenna 1,400 feet above
average terrain,

WLDI(TV) Canton, Ohio 0 Sold by David Li-
vinstone Missionary Foundation Inc. to Trin-
ity Broadcasting Network Inc. for $4.5 mil-
lion cash. Seller is headed by Lonnie R, Rex,
and has no other broadcast interests. It pur-
chased station in 1982 for assumption of ap-
proximately $1.4 million in debt. Buyer is
nonprofit, nonstock corporation based in
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Santa Ana, Calif., headed by Paul E
Crouch, president. It owns eight TV’s. WLDI
is independent on channel 17 with 436 kw
visual, 42 kw aural and antenna 450 feet
above average terrain.

WHHQ(AM)-WHHR(FM) Hilton Head, S.C. o
Sold by Hilton Head Broadcasting to Am-
Com General Corp. for $3.7 million cash.
Selleris owned by Thomas H. Harvey, presi-
dent, Jim Richardson and Ernest Williams,
who have no other broadcast interests. Buyer
is owned by George R. Francis, who recent-
ly purchased KRMD-AM-FM Shreveport, La.
(“Changing Hands,” July 1). Francis is for-
mer senior vice president of Voyager Com-
munications, Raleigh, N.C.-based station
group of two AM’s and two FM’s. WHHQ is
daytimer on 1130 khz with 1 kw. WHHR is on
106.3 mhz with 3 kw and antenna 300 feet
above average terrain.

WBTB(AM) Beaufort and WZYC(FM) New-
port, both North Carolina o Sold by Crystal
Coast Communications Inc. and Emerald
Communications Inc., respectively, for $1.4
million, comprising $500,000 cash and re-
mainder note at 10% over 10 years. Sellers
are both owned by Frederick K. McCune,
his wife, Joyce, and her mother, Lois M.
Crawley, who have no other broadcast inter-
ests. Buyer is owned by Jacob Brown and
family and J. Phillip Goldman. Browns have
interest in KROD(AM)-KLAQ(FM) El Paso.
Goldman has interest in, and is vice presi-
dent of, Edens Broadcasting Co., Phoenix-
based group of three AM’s and three FM’s.
WBTB is daytimer on 1400 khz with 1 kw
day and 250 w night. WZyC is on 103.3 mhz
with 100 kw and antenna 470 feet above
average terrain. Broker: Chapman Associ-
ates.

WKXJ(AM)-WCKQ(FM) Campbelisville, Ky. O
Sold by Taylor County Broadcasting Co. to
Heartland Communications Inc. for
$725,000, comprising $535,000 cash and
remainder note. Seller is owned by Lowell
Caulk, Jim Jackson, Marti Hazel-Patterson
and Laurie Van Dyke, who have no other
broadcast interests. Buyer is owned by
George E. Owen, who owns Media Market-
ing Inc., Louisville, Ky.-based advertising
agency. WKXJ is on 1450 khz with 1 kw day
and 250 w night. WCKQ is on 103.9 mhz
with 2.35 kw and antenna 345 feet above
average terrain.

WQII(AM) San Juan, PR. 0 Sold by Huella
Communications Inc. to Communications
Counsel Group Inc. for $750,000, compris-
ing $250,000 cash and remainder no-interest
note over four years. Seller is principally
owned by Francisco M. Vasquez Santoni. It
has no other broadcast interests. Buyer is
owned by Nieves Gonzalez Abreu, local in-
vestor with no other broadcast interests.
WQn is on 1140 khz full time with 10 kw.

For other proposed and approved sales see
“For the Record,” page 68.



Satellite launches: Still looking for the right stuff

Almost more obits than orbits
for communications birds as
1985 proves rough year for
getting and keeping them flying

Nineteen eighty-four was a bad year for
placing communications satellites in orbit.
In February of that year, two satellites de-
ployed by NASA’s space shuttle Challeng-
er—Western Union’s Westar VI and Indone-
sia’s Palapa 2B—failed to reach geo-
stationary orbit after their PAM rockets
misfired and, four months later, Intelsat F-9
foundered in space after NASA's Atlas Cen-
taur rocket failed to boost it into its proper
orbit. The total loss to the insurance under-
writers: $282 million.

Nineteen eighty-five has turned out to be
even worse. Hughes Communications’ Lea-
sat III failed to attain geostationary orbit
after its deployment by the space shuttle Dis-
covery last April. Hughes’s Leasat IV
achieved the correct orbit after it was cast off
by Discovery on Aug. 29, but its communi-
cations circuitry went on the fritz and
Hughes technicians have been unable to re-
store it. And, finally, two weeks ago, an
Arianespace Ariane 3 rocket carrying GTE
Spacenet’s Spacenet Il and the Eutelsat’s
ECS-3 had to be destroyed over the Atlantic
Ocean after the rocket’s third stage fizzled.
Loss to the insurers: at least $315 million.

Although it’s the insurers that feel the
most direct and immediate impact of the
launch and satellite failures, the entire com-
munications satellite industry is negatively
affected. Insurance, critical to the growth of
the industry, is certain to get scarce, and that
which is available is sure to be priced higher
than ever before.

The latest blow to the industry came Sept.
12. On that day, Arianespace’s three-stage
Ariane 3 rocket lifted off from its pad in
Kourou, French Guiana, right on schedule—
7:26 NYT. The trouble began after the burn-
out of the second stage. The commands for
ignition of the third stage were given, but the
stage’s engine, which was to have burned for
about 12 minutes on a combination of liquid
hydrogen and oxygen, failed to ignite prop-
erly and fizzled out. The stage and its pay-
load went off course and the “range safety
officer” was forced to push the destruct but-
ton. Spacenet III was insured for around $80
million; ECS-3, for $65 million.

NASA and Arianespace, a consortium of
European aerospace manufacturers, are
competitors in the satellite launching busi-
ness, and the loss of Spacenet Il and ECS-3
should balance things out in terms of which
is most reliable.

Although NASA is not officially to blame
for the loss of the shuttle-launched satel-
lites—its responsibility ends with deploy-

ment—reliability of using a shuttle to carry a
satellite into low orbit and additional rockets
to place it in geostationary orbit has been
called into question. Prior to the Sept. 12
losses, Arianespace had been building a
strong record of reliability, placing 14 satel-
lites into orbit, including three for GTE
Spacenet and two for Eutelsat, with nine
successful launches in a row dating back to
June 1983. (Arianespace’s ¢arly record was
not so good; two of its first five Arianes
failed, causing the destruction of four satel-
lites.)

According to Arianespace’s Jacqueline
Shenkel, despite the launch failure, Ariane-
space will move forward with preparations
for the launch of a French remote-sensing
satellite on Nov. 15 and that of a Brazilian
satellite and GTE Spacenet’s GSTAR 1II in
mid-December. Those launches will occur
on schedule, she said, unless the investiga-
tion of the Sept. 12 failure dictates other-
wIsC.

Saying it was “doubtful” the UHF com-

munications capability of Leasat IV could be
restored, Hughes Communications an-
nounced last Monday that the satellite was a
“total loss™ and that it was filing an $85
million claim with the insurers.

At first, Leasat IV looked as if it was
going to be a winner. It left the space shuttle
Discovery on Aug. 29 and achieved geosta-
tionary orbit on Sept. 3. But two days later,
the communication circuitry failed. By a
process of elimination, Hughes believes the
problem is a faulty cable between the UHF
multiplexer and the transmission antenna. It
hopes to confirm its conclusion through
more “extensive” analysis in the upcoming
weeks.

On the same flight that put Leasat [V in
space, Discovery astronauts “jump started”
Leasat III in hopes of salvaging the satellite,
which has been stuck in a low “parking or-
bit” since its deployment by Discovery last
April.

Upon deployment, all the satellites in the
Leasat services are supposed to begin spin-
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Tackling the drug problem. The National Association of Broadcasters kicked off its “Team
Up Against Drug and Alcohol Abuse” program at a press conference last Tuesday (Sept. 17)
in Washington. Working with the Drug Enforcement Administration in an extension of the DEAs
Sports Drug Awareness program, NAB will produce public service announcements featuring
professional athletes, which it will distribute to stations via its monthly satellite-fed program,
Telejournal (BROADCASTING, Sept. 16).

“The time is clearly ripe to take the Sports Drug Awareness program the extra nine yards,”
said NAB President Eddie Fritts. He stressed that “the key 10 involvement is the local stations
becoming aggressive and active and reaching out into their communities and using role
models from their local communities 10 tie in with the National Football League players and
other sports celebrities that will be participating.” The first PSA, featuring NFL Commissioner
Pete Rozelle and NFI. Players Association President Gene Upshaw, was fed last Friday (Sept.
20) along with other drug and alcohol abuse prevention material. Future PSAs will feature
hockey, basketball and baseball personalities.

This announcement appears as a matter of record only.
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ning so that they are stable for the firing of
the perigee kick motor, the first in a series of
rocket burns that lifts the satellite into geo-
stationary orbit. Leasat L1l never performed
any of its post-deployment procedures, in-
cluding “spin up,” making it impossible for
Hughes to put it into higher orbit.

Maneuvering outside the Discovery on
Aug. 31 and Sept. 1, the astronauts were
able to trigger the post-deployment se-
quence. The satellite is now spinning, but
before firing the PKM rocket Hughes is al-
lowing the sun to warm it up. Hughes now
hopes to ignite the engine and put the satel-
lite in orbit in late October.

Hughes has already made an $85 million
insurance claim on Leasat III, But, if the
salvaging attempt is successful, it has agreed
to share revenues from the lease of the satel-
lite to the U.S. Navy with the insurance un-
derwriters. The Leasats are part of a four-
satellite global communications system for
the U.S. Navy; the first satellites in the sys-
tem, Leasat I and Leasat 11, are on orbit and
functioning well.

Brian Stockwell, president of Corroon &
Black Inspace, a satellite insurance broker
which was not involved in the lastest fail-
ures, but which has taken its lumps over the
years, said insurance rates, which were as
low as 5% and 6% for early shuttle launches,
were hovering between 16% and 20% prior
to the September losses.

“I can’t see how the rates can go much
higher,” Stockwell said. “They’ll stay
around 20%, maybe a few points higher or
lower. The real question is whether anybody
will write a particular risk at that rate.”

That some satellite may be having prob-
lems, he said, is indicated by the fact that 25
commercial satellites are scheduled to be
launched between now and 1986 and only
10, by his count, have any kind of coverage.

The troubles of the satellite insurance
business are exemplified by International
Technology Underwriters. Having absorbed
$88 million in losses this year, it announced
last week that it would selectively insure
launches, but would no longer insure the
performance of satellites until after they’ve
reach their permanent orbital slots and have
been fully tested.

To date, Intec said, “the bulk of the finan-
cial pain of commercial space failures has
been borne by insurers.” In the future, it
said, satellite manufacturers should assume
some of the risk. “Intec believes that satel-
lites should be delivered on orbit operating
successfully by the spacecraft manufacturer.
After all, the manufacturer is the only one
who really can control the quality of the

product.” .
GTE Spacenet was not reeling from the

loss of Spacenet I1I. C.J. Waylan, president
of the GTE subsidiary, said that although the
loss was “certainly something we wish had
not happened,” the “adverse impact will be
relatively limited.” GTE Spacenet will be
able to accommodate customers slated for
the bird, most notably long-distance carriers
Argo Communications and GTE Sprint, on
bther satellites.

GTE Spacenet operates Spacenet I,
Spacenet I and GSTAR 1, all of which have
been launched within the last year and a half,
Its total satellite capacity will grow in mid-
December with the launch of GSTAR II by



Arianespace, assuming there are no delays
and there is no repeat of the Sept. 12 disaster.

Like other satellite carriers, Waylan was
concerned about the long-term impact of the
losses on the availability and price of launch
and satellite insurance. Too little insurance
and too high a price, he said, “will tend to
deter expansion of the industry to the point it
needs to be a healthy industry.”

The first five GTE Spacenet satellites—
the three in orbit, Spacenet III and GSTAR

Il—were insured as a package in the spring
of 1984 at what Waylan considers a fair rate
of around 11% or 12%. GTE will face much
higher rates when it secks insurance for
Spacenet IV, now designated as Spacenet
IIP’s replacement, and GSTAR III.
Arnianespace hopes to help solve the insur-
ance dilemma by finding underwriters for
10-15 Ariane launches. According to Doug-
las Heydon, executive vice president and
general manager of Arianespace’ U.S. sub-

sidiary, the insurance provided by the under-
writers would cover only the launch-—from
liftoff to satellite separation. Owners of the
satellites would have to buy additional insur-
ance to cover the operation of the satellites
after scparation, he said. Arianespace hopes
that by spreading the risk over a series of
launches and limiting coverage to the launch
only, it will be able to attract a sufficient pool
of money and be able to offer the insurance
to its customers at no more than 12%. O

Perils and pleasures of selling combos

Marketing techniques for co-owned
AM-FM outlets offered at panel at
NAB-NRBA radio convention

The advantages and disadvantages of selling
AM and FM combinations were debated by
panelists at a workshop during the Radio "85
convention in Dallas two weeks ago. Partici-
pants shared their views on such questions as
whether AM-FM combo’s should be sold to-
gether locally, nationally or both. Should
they be sold separately if their formats are
different? Should there be two sales staffs
instead of one?

As the operator of a stand-alone FM, Juli
Dorff of WARM(FM) Atlanta is in a “forest of
combo’s.” She said that 12 stations are sell-
ing in combination in Atlanta. Her station,
Dorff said, faces the standard objections
raised by advertisers who prefer combos:
‘Why should I buy your one station when
over here I can get two.” ™

Dorff recommended developing a strate-
gy. Find out what the client’s needs are, she
said. “Do a complete review of the client’s
wants and needs and target audience. Gener-
ally, if that client has a geographic, demo-
graphic target that matches up with the
WARM audience we can get the buy.” It is also
important, Dorff stressed, to make a strong
sales presentation. “Make sure the material
you give your sales staff is consistent with
the image of your radio station. Impress
upon the buyer the no waste approach to
buying radio. You get exactly the target that
you wanted. Therefore no wasted dollars.”

Most combo’s, Dorff said, have a weak
link. The duplication factor, she said, can
also be used to arpue against combos. Ask
your clients if they want to hit that same
audience twice, Dorff said. Also, tell your
client what makes your station unique, she
added. “If we can give them a special pro-
gram or feature or sponsorship that’s not
available anywhere else, that’s easiest and
best. Know your clients’ needs, put together
a creative package, present it well and
you're going to get the sell against the com-
bo.”

*“We sell both separately and in combina-
tion on a national basis and sell separately in
the local marketplace, said Karen Foiey,
WBAP(AM)-KSCS(FM) Fort Worth, Tex. A sta-

tion’s format, she said, should be a key fac-
tor in determining whether to sell in combi-
nation. The demographic skew, she said,
should be complementary. “Look at market
position: How strong are you versus other
stations? How many other combo’s are you
dealing with and how many other stations
are you dealing with as far as format? You're
looking for a competitive edge,” she said.
Foley favors selling combinations togeth-
er nationally but separately at the local level.
As for sharing a station representative, Foley
thinks it could be a disadvantage. “One of
the ways stations get that increase in market

share is their opportunity to try and attrack
some of the dollars that aren't in their strike
zones.”

“It’s easy to combine when stations have
the same formats and same call letters. In
our minds one radio station, one sales staff,”
said Michael Osterhout, WRBQ-AM-FM
Tampa, Fla. Combo’s are economical and a
ratings protector, he said. “They also allow
you to raise the rates a little faster because
you end up with some dominant numbers.
We sell our stations as one radio station.”

Sharing the same call letters is key, Oster-
hout said. “People don’t ask us which is

€
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which anymore. They don’t say ‘I want to
buy the FM or AM only.” " As for sharing a
rep firm, Osterhout said, “no way.”

For William Campbell of WMEX(AM)-
WMJIX(FM) Boston, the best way to sell used
to be separately. But he changed that view
after the station bought its AM. To make
combinations work, Campbell said, it is es-
sential to have everyone at the station united
behind the idea. Tell your clients what
you’re going to do and why, he said. With
combos, Campbell said, its easier to run pro-
motions. Some promotions, he noted, work
better on one station versus another. “I also
think it makes sense to take a look and see
how these combo’s work in other markets.
We did that around the country and found out
that our particular combo works well, there’s
not much duplication.”

Craig McKee, KRZN(AM)-KMJI(FM) Engle-
wood, Colo., said broadcasters can do a lot
in presenting and marketing their stations
that they couldn’t do if it was a stand-alone.

He said there were four types of combos:
“a weak station with a strong one; two weak
stations that normally add up to a stronger
position in the market with a combination of
ralings; a very strong station combined with
a weak station in a developmental mode, and
a strong station combined in some simulcast
form with a station that does not have equal
ratings.”

Combinations, McKee said, require a
great deal of communication between pro-
gram directors, A major problem with com-
binations, he said, is getting the staff to
“conceptually sell one station but market
two stations differently” He also under-
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scored the need to get everyone at the station
to give “total support to the concept.” If
there is a “weak link it hurts the whole pro-
gram,” McKee said. 0O

Station trading financing reviewed

The vitality of the radio broadcasting busi-
ness was examined through the eyes of
bankers and lenders at a workshop expioring
new financing techniques for buying and
selling stations.

“There have been a number of different
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financing techniques that have arisen in re-
sponse to banks’ increasing conviction that
the fundamentals of the broadcasting busi-
ness are strong,” said Carroll Highet of Bay
Bank, Boston, Mass. “It’s a good business to
be in. The risks can be identified, quantified
and managed,” said Highet.

Highet outlined different types of financ-
ing now available for a traditional station
purchase of eight to ten times cash flow.
“Your cheapest and best source of money
financing will be subordinate seller money,”
said Highet. “The reason it’s the cheapest is
because you don’t give up any equity as a
result of having a ‘quasi-equity’ base in
place which a iender can lend on top of,” she
said. To induce the selier to subordinate the
sale may require more upfront money, per-
haps in the form of cash, she noted.

A second form of financing discussed by
Highet is so-called “mezzanine” money,
which is described as a second layer of debt
behind the senior debt. “This involves giv-
ing up a percentage of your company [to a
lender],” she said.

There are also tax-oriented deals in the
form of limited partnerships. “This type of
money can be raised through individuals,
institutions or venture capitalists,” said
Highet, noting that local doctors and dentists
make “prime candidates.”

Jim Kuzemchak, a vice president with
CIGNA, a Hartford, Conn.-based financial
services and insurance company, explained
his company’s role in lending money to
broadcasters. ‘“Typically, we provide senior
debt like the banks on a senior secure basis.
The difference is we provide it on a fixed rate
basis,” he said, Kuzemchak added that his
firm also provides subordinate debt through
mezzanine financing as well as equity cap-
ital for leveraged buyouts.

He listed some of the criteria for CIGNA’s
potential investments in the radio broadcast-
ing area, which inciudes only dealing with
group broadcasters. “We will not do a large
acquisition of a single property. We’re look-
ing for diversification provided by at least
three markets both from a standpoint of risk
diversification for our debt as well as for the
upside potential of having several properties
trying to ‘click out’ together,” Kuzemchak




said. Typical terms for debt are in the 10-
year range, he said.

Kuzemchak told the standing-room-only
audience that CIGNA’s current broadcast
portfolio now stands at $135 million, which,
he said, includes commitments.

Other panelists at the session were: Lucie
Guemnsey of Chemical Bank, New York;
Chesley Maddox of AmeriTrust Bank,
Cleveland, and Chris Webster of Barclay’s
American Business Credit, Hartford, Conn.
The workshop was moderated by Metroplex
Communications President Norman Wain.

Creative selling for radio stations

Ratings—stations live or die by them. None-
theless, panelists at one workshop suggested
a number of ways broadcasters can sell their
station even if they don't have a great book.

“Use your creativity at all times to sell
your station,” said Tom Baker, KPQP(AM)-
KGB-FM San Diego. While ratings are impor-
tant, Baker said, there are ways to “neutral-
ize them.” When Baker joined KPQP(AM)-
KGB-FM there was one sales staff for both
stations. He felt that was a “total disservice”
and created two sales teams. Baker also sug-
gested using theme months and discount
cards as incentives to advertisers.

As a country station, said Drew Horowitz,
WUSN(FM) Chicago, “we have a difficulty
persuading advertisers.” Nevertheless, there
are ways to get around that obstacle. Indeed,
he said, it is important to be able to sell with
or without numbers. “We believe that if
we're going to survive, we’ve got to develop
new dollars. We’ve got to promote our sales
people as marketers of radio,” Horowitz
said.

Among the other pointers Horowitz of-
fered were: “Always make sure your sales
people are out there saying the same thing;
create sales packages; use frequent buyer
clubs, and cultivate a relationship with the
advertiser.”

Moderator Lee Simonson had some tips
for attracting advertisers. Recruiting quality
sales people is a key, he said. “The quality of
your sales effort is based on the quality of
your sales force. Without good people noth-
ing happens.” Simonson also believes that
the relationship between sales and program-
Ing 1s important.

Further advice was given by Jeff Holden,
Republic Radio, Dallas. “The buyer’s per-
ception of your station,” he said, “is impera-
tive.” 1t’s equally important, he continued,
“to position yourself.” And, he added,
“track similar stations in other markets.”
Holden thinks credibility is also key to es-
tablishing an effective sales force.

Docket 80-90 primer

A thorough review of filing procedures for
“docket 80-90,” the FCC action that opened
the door for new FM channel assignments in
689 communities, was presented at the Ra-
dio "85 convention.

According to Larry Eads, chief of the au-
ral services division of the FCC, the com-
mission will soon accept applications on 80-

Station trading colloquium. There is not too much disagreement about how broadcasters
arrived in the land of escalating station prices, but there is uncertainty as to how long they will
be there. That seemed to be the view from New York last week as three industry experts
fqcused on the “Valuation of Media Properties” at a seminar sponsored by the Center for
Telecommunications and Information Study of Columbia University’s Graduate School of
Business.

Ellen Gibbs, president of the New York consulting firm, Communications Resources inc.,
led the panel with a review of the deregulatory events that eased the way for investment in
broadcasting properties. She said the lifting of rules such as the seven-station ownership
limit and the antitrafficking prohibition and the staying power of broadcasting against alterna-
tive technologies attracted investors outside the industry, such as SFN Companies, Lorimar,
L.P Media Co. (Jerrold Perenchio and Norman Lear), Jack Kent Cooke and Rupent Murdoch.
Some of them, Gibbs said, were “willing to undertake unfriendly deals where traditional
broadcasters have not.” Gibbs said a second group of investors included Wall Street money
such as Kohlberg Kravis Roberts & Co., Conniston Partners and Warburg Pincus.

Some of her views were seconded by Alan Griffith, senior vice president of the Bank of New
York, who characterized the new money: "They aren't the old generation owners, they are in
for the quick hit.” He added another reason for the growing number of buyers and sellers: the
increased number of bankers, such as himself, who finance purchases.

Competition among bankers was healthy, Griffith said, to the extent that it lowered rates, but
he wondered whether the lowering of credit standards was also healthy. Many of the buyers
and banks were relying on the future resale value of the properties. To illustrate the idea, the
panel's chairman, Michael Botein, director of the Communications Media Center at New York
Law School, related a quote attributed to Rupert Murdoch: "If | borrow $20,000, its my
problem. But if | borrow $20 million, it's the bank's problem.”

“There may be more problems out there than we are aware of,” Griffith said: "I will maintain
that there are examples where resale doesn't work out; either we forget them or they don't
make the press.”

Richard McDonald, vice president of equity research at First Boston Corp., said that the
result of the tumult in the marketplace was that “the average CEQ [chief executive officer] is
not in control of events. The KKR's and the arbitragers are making money, but what will the
geography look like when all is said and done?”

What could change the present station-trading geography? Gibbs said there were three
possibilities. "A significant rise in interest rates, a severe downturn in the economy that would
affect broadcasters' cash flows and a general awareness of serious operating problems on a
major deal.” She added, “We know from other industries that all these trends dont go on
forever.” Griffith concurred, saying that the switch to FM radio did not "happen that long ago,”
and that there have also been great changes in the newspaper industry recently. “As great as
this business is, and the results have been tremendous, it takes constant watching," said the
Bank of New York senlor vice president.

90 allotments at the rate of two channels per
month. (The FCC is using a 30-day “win-
dow” filing period for each available chan-
nel. If no acceptable applications are filed
for a channel in a particular community dur-
ing the window, the commission will award
the channel on a first-come, first-served ba-
sis. AM daytimers will get a special “prefer-
ence” in applying for these new FM facili-
ties, provided they meet certain conditions
including divestiture of the daytime-only

outlet.) Eads, however, warned that the ap-
plications must be “very complete.” He also
said the commission will be accepting peti-
tions for other FM channels that are not on
the FCC Docket 80-90 table.

Barry Umansky, deputy general counsel
for the National Association of Broadcast-
ers, noted that after the FCC finishes its
“completeness review” of the application for
one of the available frequencies, the appli-
cant will have an additional 30 days to

Top that.

Call Crawford Rice at {303) 321-7550.

27 years of experience.

2930 East Third Avenue, Denver, CO 80206
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Stockalnees:
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Wed Wed Net  Percent PIE  zation Wed Wed Net Percent PIE  :zation
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amend it before the commission begins a
technical review. Eads added that before fi-
nal approval is granted, the application will
be listed on a *“public notice of acceptability”
for 30 days to allow for any petitions to deny.

Robert du Treil of Washington-based du
Treil-Rackley Consulting Engineers, which
consults the National Radic Broadcasters
Association, noted that the commission al-
recady had a nationwide “‘universal” window
for already existing vacant FM channel allot-
ments that closed on July 12, during which
1,281 applications were filed. Of that figure,
320 were “shipped back,” half because of
site map problems, he said. “The FCC may
change some of the channel frequencies due
to computer mistakes on site restrictions, but
not the cities,” said Eads, adding that sta-
tions that had applications returned, can file
a “petition for reconsideration.”

Eads said that the FCC will primarily stay
with the comparative hearing process for ap-
plications for the same channel in the same
community. *“Each time we {the FCC] open a
window, we will state if the comparative
process or some other system will be used,”
said Eads. The entire 80-90 process, which
should begin in October, is expected to take
about three years to complete.

Serving as panel moderator was Richard
Zaragoza, from the Washington-based con-
sulting firm of Fisher, Wayland, Cooper &
Leader.

TR ST L

Counterpoint. General Foods has gone on record with the nation’s television stations, telling
them the money it spends on barter syndication comes out of its network TV budget, not its
spot budget.

In that respect, General Foods says, ABC got it all wrong when its presentation on the
dangers of barter syndication, claiming that syndication generally is hurting spot TV more
than network, reported that General Foods is funding its syndication activities out of both
network and spot (BROADCASTING, June 17.)

General Foods is described in a letter sent to station managers throughout the country by
D.K. Braun, General Foods director of media ang program services. Of the ABC presenta-
tion, Braun wrote: “However innovative the research design or well intentioned the project’s
objectives, these conclusions are totally inconsistent with the facts as they relate to General
Foods.”

Braun cited "actual expenditure records” showing that for the five-year base period of
1977-81 (coinciding roughly with base years used in the ABC presentation), General Foods
put an average of 74.4% of its TV budget into network, 25.0% into cash spot and 0.6% into
barter. In fiscal 1985, the figures showed, network’s share had dropped to 64.1%, cash spot's
was up to 28.1% and barter’s was up 1o 7.8%.

*During this period,” Braun wrote, “our total broadcast television expenditures increased
by 10%. Spot cash expenditures increased 12%, while network total dollars declined by
14%."

*Itis no accident,” he continued, “that this pattern should emerge. Cur strategy is to utilize
national syndication vehicles to offset escalating network television CPM's in order to pre-
serve the advertising weight levels that our brands can purchase from year to year. When we
buy participation in a nationally syndicated advertising vehicle, the funds simply must come
from other national advertising vehicles. Our brands’ spot television budgets have totally
different objectives and are not regarded as an appropriate funding resource for nationally
syndicated programs.”

General Foods' criticism is not the first the ABC presentation has received. Nor is it apt to
be the last. Telepictures Corp. countered it with a study and presentation of its own (BroaD-
CASTING, Aug. 12). And the Advertiser Supported Television Association is preparing a "white
paper” critiquing ABC’s study.

Z

Farm feed

Newsfeed Network, the broadcast TV news
service of Westinghouse Broadcasting and
Cable, said last week that it would serve as
the official TV news coordinator for the
FarmAid concert scheduled for yesterday,
Sunday, Sept. 22, to benefit financially
stricken American farmers. Newsfeed said
it would operate a satellite uplink on-site for
news coverage of the event, held at Memori-
al Stadium of the University of Illinois,
Champaign-Urbana, and that it would also
supply live and taped feeds for TV station,
network and cable news services.

Richard P. Sabreen, Newsfeed vice presi-
dent and general manager, said his organi-
zation and its parent company were "com-
mitted to the cause of FarmAid and,
technically, we're doing everything we can
to help it succeed. The Newsfeed Network
is doing its part by making sure that the
concert is accessible to all electronic jour-
nalists.”

Other Westinghouse units were involved
in other phases. The Nashville Network, the
country music cable program service mar-
keted and distributed by Group W Satellite
Communications, planned to televise the 12
hours of FarmAid live; SYNSAT, a co-ven-
ture of Group W Productions’ TVSC and

Novo Communications’ Bonded Services,
was handling the domestic and internation-
al distribution, and Group W television sta-
tions in Boston, Pittsburgh, San Francisco
and Philadelphia were to carry the concert
in their markets.

Louisiana addition

KLax-Tv Alexandria, La., an independent on
channel 31, joins ABC-TV today (Sept. 23}

as a primary affiliate. "We are delighted to
welcome KLAX-TV to our lineup and are
pleased to have the opportunity to provide
ABC programing in an area [in central Lou-
isiana] we have not served before,” said
George Newi, president of the ABC-TV net-
work. James C. Richards, president and
general manager of the station, said he
looked forward to presenting ABC program-
ing and developing "a strong naticnal and
local news presence,” and that "we plan to
construct a new transmission tower in near-

Fighting crime via TV. According to Justice Department statistics, two-thirds of all crimes,
and about half of all violent crimes, go unreported. in an effort to lower those figures, the
department has launched a campaign to air on some 400 television stations, urging viewers
to “report, identify and testify” if they are a witness to, or a victim of, a crime. Included in the
anti-crime effort are four 30-second public service announcements developed by the Nation-
al Institute of Justice (a research branch of the Department of Justice), with funding and time
donated from Procter & Gamble, and the Chicago-based agdvertising agency, Tatham-Laird &
Kudner. Cne of the spots is a dramatization of the 1964 Kitty Genovese murder in New York in
which her screams were ignored for more than 30 minutes before anyone called the police.
The others show a young gang stealing a car; the effect of a witness's failure to show up in
court, and a more "upbeat” spot depicting “how society wins when the criminal justice
system has strong public participation,” NIJ said.

N!J Director James Stewart said the commercials "are meant to get citizens to understand
that by calling the police, reporting, identifying and testifying when a crime occurs, they are
enhancing public safety.”
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by Grant Parish which will double our cover-
age area.”

African examination

The Public Broadcasting Service will focus
on thecrisis in South Africa during the week
of Sept. 29-Oct. 5. Coverage will begin with
a documentary, Allan Boesak: Choosing for
Justice, on Sept. 29 at 10-10:30 p.m. NYT. A
primer, South Africa Report, will air on Oct. 2
at 8-10 p.m., and will be followed by a docu-
mentary, Woza Albert: An Ossie and Ruby
Special, at 10-11 p.m. The South African
controversy will also be explored on regular
PBS series including The MacNeil/Lehrer
NewsHour, Novae, Bill Moyers’ Journal, Cap-
itol Journal and Tony Brown’s Journal.

Big chance

Television promotion and PR people socme-
times hold contests in which the winning
viewer gets to play a bit part in a television
series. Tribune Broadcasting along with co-
sponsors Claster Television and Sunbow
Productions have gone a step further. They
are offering to create a cartoon character in
the winner's image that will appear on their
G.I. Joe series which premieres on 120 sta-
tions today (Sept. 23). The contest, called
“Get Your Mug on TV with G 1. Joe,” invites
children to send in their photograph to one
of the five Tribune independent stations in
New York, Chicago, Denver, Atlanta and
New Orleans. If they see their face broad-
cast in a spot during the show, they can call
and win a G.I. Joe mug or toy. Then the
winners of the daily prizes qualify for the
grand prize. Each Tribune station will ran-
domly select a winner who will then be ani-
mated into an episode of G.I. Joe and men-
tioned by name.

New for Klugman

Jack Klugman will star in a mid-season com-
edy replacement for NBC-TV based on the
British series Home to Roost, about a di-
vorced father trying to renew his relation:
ship with his son after years of separation.
The program is a Taft Entertainment project
and is currently searching for a supporting
cast.

Fair attraction. For its live broadcasts
from the Erie county fair, CBS affiliate
wive-Tv Butfalo, N.Y, had a $30,000
broadcast facility built on the fairgrounds
at Hamburg, N.Y. The studio was operat-
ed through a remote production truck
and the signal microwaved back to the
station. Steve Baskerville, weather an-
chor for CBS Morning News, attended
the fair and used the studio for live weath-
ercasts. Approximately 55 staff members
participated in the daily broadcasts,
which aired at noon and 6 p.m. on week-
days and at 6 p.m. on weekends. The
project will be repeated annually, accord-
ing to creative services director, Ron
Gates.
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Cross-promotion. NBC-TV's new fall television season and Marshall Field's Department
Stores' new fall fashion season are being promated together by NBC and the Field's stores in
Chicagoe, Milwaukee, Dallas and Houston in a campaign the network says may be the first
large-scale effort of its kind. NBC programs and personalities were featured in more than a
million Marshall Field's catalogues inserted in Sunday newspapers in the four cities to kick off
the campaign Sept. 8. That was also declared “Miami Vice Day” in Chicago by Mayor Harold
Washington, and there was a parade down State Street to Marshall Field's with Miami Vice
stars, Philip Michael Thomas (I} and Don Johnsen. On Sept. 10 Today's Willard Scott originat-
ed his weather reports at the store and was guest of honor at a breakfast for 500 people, then
went to Milwaukee for lunch with Marshall Field's President Burnett W. Donoho and winners of
a letter-writing contest. Sept. 14 was designated “Super Soap Salurday” at the stores in
Chicago and Milwaukee, with visits there by eight stars of NBC daytime dramas. Saturday
was also “Super Saturday” at Field's Galieria store in Dallas, and Sept. 15 was “Super
Sunday” at two stores in Houston, with visits to both cities by stars of Gimme a Break, Knight
Rider, St. Elsewhere and Hill Street Blues. Avideo of highlights of NBC's new fall programs
was seen on sets placed at strategic locations (including show windows) in all the stores.
NBC also set up boutiques to sell T-shirts, jackets and other NBC merchandise. Field's is also
conducting a "Let's All Be There” contest in which a winning couple in each of the four cities
will receive new wardrobes and be fiown to Los Angeles to tour NBC's Burbank studios, see a
taping of The Tonight Show Starring Joknny Carson and visit the sets of NBC productions.
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Forthe Recordm

As compiled by BROADCASTING, Sept. 11
through Sept. 18, and based on filings, au-
thorizations and other FCC actions.

Abbreviationss AFC—Antenna For Communications.
ALJ—Administrative Law Judge. alt.—aliemate. ann.—
announced. ant.—antenna. aur—avral. aux.—auxiliary.
CH—critical hours. CP—construction permit. D—day.
DA—directional antenna. Doc—Docket. ERP—effective
radiated power. HAAT—height above average temain.
khz—kilohertz. kw—kilowatts. m—meters. MEOC—
maximum expected operation value. mhz—megahertz.
mod.—modification. N—night. PSA—presunrise service
authority. RCL—remote control location. S-A—Scientific
Atlanta. SH—specified hours. SL—studio location. TL—
transmitter location. trans.—transmitter. TPO—transmitter
power output. U—unlimited hours. vis.—visual. w—watts.
*—noncommercial.

Ownership Changes

Applications

8 KPRD(AM)-KZNS(FM) Barstow, Calif. (AM: 1230
khz; 1 kw-D; 250 w-N)—Seeks assignment of license from
Barsiow Broadcasting Corp. 10 First Americans Communi-
cations for $300,000, comprising $50,000 cash and remain-
der note at going interest rate on closing date. Seller is debtor
in possession owned by Milt Klein and Sayle R. Ray, who
also own KPRO{AM) Riverside, Calif. Buyer is owned by
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owned by Courtney Flatau and Paul G. Dries. Flatau also
owns KSES(AM) Yucca Valley, Calif. Filed Sept. 11.

8 WRTT(AM) Vernon, Conn. (1170 khz; 1 kw-D)»—Seeks
assignment of license from Tolland County Broadcasting
Inc. to Family Stations Inc. for $136,900. Seller is owned by
Edward E Perry, who also owns WATD(FM) Marshfield,
Mass., and is purchasing WAMK(AM) Brockton, Mass.
Buyer is Qakland, Calif.-based nonstock, nonprofit station
group of two AM’s, 19 FM’s and FM CP’s and two TV's,
headed by Harold Camping. Filed Sept. 9.

8 WWFL(FM) Clermont, Fla. (1340 khz; 1 kw-D; 250 w-
N)—Seeks transfer of control of K.A.B. Communications
Inc. from Granville R. Peach and family and Harry C. Drake
and family to Michael E Hirschman and his wife, Sharon,
for $237,000. Sellers have no other broadcast interests. Buy-
ers have no other broadcast interests. Filed Sept. 16.

8 WKXJ(AM)-WCKQ(FM) Campbellsville, Ky. (1450
khz; 1 kw-Dj; 250 w-N; FM: 103.9 mhz; 2.35 kw; HAAT:
345 fi.)—Seeks assignment of license from Taylor County
Broadcasting Co. to Heartland Communications Inc. for
$725,000, comprising $535,000 cash and remainder note.
Seller is owned by Lowell Caulk; Jim Jackson, Marti Hazel-
Patterson and Laurie Van Dyke, who have no other broadeast
interests, Buyer is owned by George E. Owen. He owns
Media Marketing Inc., Louisville, Ky.-based advertising
agency. Filed Sept. 10.

8 WALE(AM) Fall River, Mass. (1400 khz; | kw-U)—
Seeks assignment of license from Keynote Broadcasting Inc.
to Frank Baraglia for $1,050,000, comprsing $300,000
cash and remainder note at 10% over 10 years. Seller is
owned by Milton E. Mitler, who has no other broadcast
interests. Buyer owns Place Management Corp.. Woodside,
N.Y.-based computer software design company. It has no
other broadcast interests. Filed Sept. 9.



8  WKZO-TV Kalamazoo, Mich., KMEG(TV) Sioux City,
lowa, KOLN-TV Lincoln, and KGIN-TV Grand Island,
both Nebraska (WXZO: ch. 3; CBS; ERP vis. 100 kw; aur.
20 kw; HAAT: 1,000 fi., KMEG: ch. 14; CBS; ERP vis. 380
kw; aur. 75.9kw; HAAT: 1,152 ft.; KOLN-TV: ch. 10; CBS;
ERP vis. 316 kw; aur. 36.3 kw; HAAT: 1,530 ft.; KGIN-TV:
ch. 11; CBS; ERP vis. 316 kw; aur. 55 kw; HAAT: 1,010 fi.)
—Seeks assignment of license from Fetzer Television Corp.
to Gillett Communications Co. for $80 million. Seller is
subsidiary of Fetzer Broadcasting Co., which is principally
owned by John E. Fetzer. It also owns WKZO(AM) Kalama-
z00; WIFM(FM) Grand Rapids, and WKJF-AM-FM Cadil-
lac, all Michigan. Radio stations will be spun off for ex-
change of stock to Fetzer Broadcasting president, and
general manager of KOLN-TV, Carl Lee. Buyer is Nash-
ville-based station group of one AM and five TV's owned by
George Gillett. Filed Sept. 12

8 KKCM(AM) Waite Park, Minn. (1390 khz; 2.5 kw-D; 1
kw-N)—Seeks assignment of license from Kleven Broad-
casting Co. to KLE Communications Inc. for $145,000.
Seller is owned by Leslie J. Kleven, who also owns
KBHB(AM)-KRCS(FM) Sturgis, N.D.; KKOJ(AM) Jack-
son, Minn. His wife, Marguerite, also has interest in
KLTC(AM)-KRBB{(FM) Dickinson, N.D. Buyer is owned
by Kenneth L. Eidenschink, former owner of KMSR(FM)
Sauk Centre and KEYL:(AM) Long Prairie, both Minnesota.
Filed Sept. 16.

8 WLDKTYV) Canton, Ohio (ch. 17; independent; ERP
vis. 436 kw; aur. 42 kw; HAAT: 450 fi.; ant. height above
ground: 450 ft.)—Seeks assignment of license from David
Livingstone Missionary Foundation Inc. to Trinity Broad-
casting Network Inc. for $4.5 million cash. Seller is headed
by Lonnic R. Rex, and has no other broadcast interests. It
purchased station in 1982 for assumption of approximately
$1.4 million debt. Buyer is nonstock corporation headed by
Paul E Crouch. president. It owns ¢ight TV's. Filed Sept.
10.

8 KROM(AM) Omaha (1420 khz; 1 kw-D)—Seeks as-
signment of license from Nelson Broadeasting Co. to Me-
diaOmaha, a limited partnership, for assumption of liabili-
ties. Seller is owned by Lyle W. Nelson, who has no other
broadcast interests. Buyer is owned by Janc Ann Woods and
John W. Biddinger, who also own KESY(FM) Omaha. Both
have interest in SunGroup Inc., Nashville-based station
group hcaded by Woods® husband. Frank. Filed Sept. 10.

8 KKIM(AM) Albuquerque, KFEL(AM) Pueblo, Colo.
and KTSJ(AM) Pomona, Calif. (KKIM: 1000 khz; 10 kw-D;
KFEL: 970 khz; 1 kw-D; KTSJ: 1220 khz; 250 w-D)—Secks
transfer of control of American Sunris¢ Communications
Inc. from Thomas E. Steele (29.8%). Richard D. Scot
(22.7%); Robert Vernon (5.8%) Douglas Scott (6.3%) and
Rent Bugdusar (5.6%) to Dr. John Boyd (29.85 before;
100% after). for assumption of liabilities. Sellers have no
other broadcast interests. Buyer has no other broadcast intee-
ests. Filed Sept. 9.

8 WBTB(AM) Beaufort. and WZYC(FM) Newport, N.C.
(1400 khz; 1 kw-D; 250 w-D; FM: 103.3 mhz; 100 kw;
HAAT: 470 ft.)—Seeks assignment of license from Crystal
Coast Communications Inc. and Emerald Communications
Inc. for $1.4 million, comprising $500,000 cash and remain-
der note at 10% over 10 years. Seller is owned by Frederick
K. McCune, his wife, Joyce and her mother, Lois M. Craw-
ley. 1t has no other broadcast interests. Buyer is owned by
Jacob Brown and family and J. Phillip Goldman. Browns
have interest in KROD(AM)-KLAQ(FM) El Paso. Goldman
has interest in and is vice president of Edens Broadcasting,
Phoenix-based station group of three AM’s and three FM's.
Filed Sept. 11.

B  WNEP-TV Scranton, Pa. (ch. 16; ABC; ERP vis. 1,268
kw; aur. 127 kw; HAAT: 1,666 fi.; ant. height above average
terrain: 829 fi.)}—Seeks assignment of license from NEP
Communications Inc. to The New York Times Co. for the
smaller of either $40 million or ten times cash flow as of Sept
30. Seller is headed by Thomas P. Shelburne, chairman. It
also owns WAGM-TV Presque Isle, Me. Buyer is publicly
held, New York-based publisher and station group of one
AM; onc FM and three TV's, headed by Arthur Ochs Sulz-
berger, chairman. Filed Sept. 10.

8 WQII(AM) San Juan, ER. (1140 khz; 10 kw-U)—Seeks
assignment of license from Huella Communications Inc. to
Communications Counsel Group Inc. for $750,000, com-
prising $250,000 cash and remainder no-interest note over
four years. Seller is principally owned by Francisco M.
Vasquez Santoni. 1t has no other broadcast interests. Buyer is
owned by Nieves Gonzalez Abreu. who has no other broad-
cast interests. Filed Sept. 10.

8 WLAC-AM-FM Nashville (1510 khz; 50 kw-U; FM:
105.9 mhz; 100 kw; HAAT: 1,226 ft.)—Seeks assignment of
license from Sudbrink Broadcasting to Price Communica-
tions Corp. for $18.5 million. Seller is Del Ray Beach, Fla.-
based station group of three AM's and one FM, principally
owned by Robert W. (Woody) Sudbrink. Buyer is publicly
owned, New York-based station group of of five AM?s, five

FM’s and two TV's, headed by Robert Price. Filed Sept. 10.

® KEAN-AM-FM Abilene and KYKX-FM Longview,
both Texas (KEAN: 1280 khz; 600 w-D; KEAN-FM: 105.1
mhz; 100 kw; HAAT: 810 ft.; KYKX: 105.7 mhz; 100 kw;
HAAT: 950 ft.)—Seeks assignment of license from, respec-
tively, Taylor County Broadcasting and Stereo 105 Inc. to
Sungroup Inc. for $8,250,000, comprising $3.2 million cash
and remainder note. Seller is owned by John Dickson Os-
bome and Rusty Reynolds, who also owns KYKS(FM) Luf-
kin, Tex., WKYZ(FM) Lake Charles, La. and WSLY(AM)-
WYYN(FM) Jackson, Miss. Sungroup is also provided right
of first refusal 1o purchase WSLY(AM)-WYYN(FM) for
five-year period. Buyer is publicly held, Nashville-based
station group of two AM's and one FM, headed by Frank A.
Woods, president. Filed Sept. 16.

B KTXS(TV) Sweetwater, Tex. (ch. 12; independent; ERP
vis. 257 kw; aur. 25.7 kw; HAAT: 1,400 fi.; ant. height
above ground: 1,069 fi.)—Seeks assignment of license from
Carclaw Communications Co. to SWMM/Abilene Corp. for
$8 million, comprising $7 million cash and remainder note at
9.5% over five years. Seller is owned by S.M. Moore, who
has no other broadcast interests. Buyer is owned by Billy B.
Goldberg (46.875%), Lester Kamin (37.5%), Hazel Y. Ar-
nold (12.5) and Diane Levy (3.125%). It is subsidiary of
Southwest MultiMedia Corp., which owns KPEJ(TV) Odes-
sa and KVEO-TV Brownsville, both Texas. Kamin and Ar-
nold are station brokers, with firm of Lester Kamin & Co.
Amold and Levy have interest in app. for assignment of
KTXF(FM) Brownsville, Tex. Filed Sept. 11.

Facilities Changes

Applications
AM’s
Tendered

8 WONQ (1140 khz) Orlando, Fla.—Seeks CP 1o increase
power to 5 kw. App. Sept. 16.

8 KURY (710 khz) Edinburg, Tex.—Seeks CP to increase
night power to 1 kw. App. Sept. 10.

Accepted

8 KAFY (550 khz) Bakersfield, Calif.—Seeks mod. of lic.
to operate by remote control. App. Sept. 12.

8 WPLP (570 khz) Pinellas Park, Fla.—Seeks MP o change
TL and make changes in ant. Sys. App. Sept. 10.

8 WSFB (1490 khz) Quitman, Ga.—Seeks CP 10 increase
power to | kw. App. Sept. 16.

8 WKDC (1530 khz) Elmhurst, I1l.—Seeks CP to change
TL. App. Sept. 16.

8 WTMT (620 khz) Louisville, Ky—Seeks MP to make
changes in ant. sys. App. Sept. 10.

8 KXKW (1520 khz) Lafayette, La.—Seeks mod. of lic. to
operate transmitter by remote control. App. Sept. 16.

® WEBB (1360 khz) Baltimore—Seeks CP to decrease night
power to 1.7 kw; change night TL, and make changes in ant.
sys. App. Sept. 11.

® WHB (710 khz) Kansas City, Mo.—Seeks CP to change
SL 1o 8500 West 63d S1., suite 210, Merriam, Kan. App.
Sept. 16.

8 WDER (1320 khz) Derry, N.H.—Secks CP to augment
daytime pattern. App. Sept. 12.

B WWCR (560 khz) Brentwood, Tenn.—Seeks MP 10 oper-
ate transmitter by remote control from main SL. App. Sept.
16.

® KBUK (1360 khz) Baytown, Tex.—Seeks CP to augment
standard pattern. App. Sept. 11.

FM's
Tendered

8 *WBGD (91.9 mhz) Brick Town, N.J.—Seeks CP to
change TL,; change ERP 10 .194 kw; change HAAT to 57 ft.,
and make changes in ant. sys. App. Sept. 1.

8 *WITC (90.9 mhz) Cazenovia, N.Y.—Secks CP 1o
change freq. to 88.9 mhz and change ERP t0 .129 kw. App.
Sept. 11.

Accepled

8 KUBB (96.3 mhz) Mariposa, Calif.—Seeks CP to change
HAAT 10 2,063.12 fi. and make changes in ant. sys. App.
Sept. 10.
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B KNC(F(97.3 mhz) Redding, Calif.—Seeks mod. of CP to
make changes in ant. sys. App. Sept. 10.

8 WQLM-FM (92.7 mhz) Punta Gorda, Fla.—Seeks CP to
change HAAT 10 328 ft. App. Sept. 11.

B KTWA (92.7 mhz) Ottumwa, lowa—Seeks mod. of CP to
change HAAT to 300 fi. and make changes in ant. sys. App.
Sept. 13.

& WLKW-FM (101.5 mhz) Providence, R.1.—Seeks CP 10
install aux. wansmitter. App. Sept. 11.

B WNEF (106.3 mhz) Woonsocket, R.I.—Seeks CP to
change TL; change ERP to 1.32 kw, and change HAAT 1o
499.87 fi. App. Sept. 10.

8 KAFM (92.5 mhz) Dallas—Seeks mod. of lic. to change
SL to 15851 Dallas Parkway, Addison, Tex. App. Sept. 11.
8 KFFR (95.9 mhz) Hooks, Tex.—Seeks mod. of CP to
change TL; change ERP to 1.4 kw; change HAAT 10450 ft.,
and make changes in ant. sys. App. Sept. 12.

8 KUOW (94.9 mhz) Seattle—Secks mod. of CP to make
changes in ant. sys. App. Sept. 12.

TV's
Accepted

8 WHIZ-TV (ch. 18) Zanesville, Ohio—Seeks CP to
change ERP to vis. 588 kw, aur. 58.8 kw and change HAAT
10 533 fi. App. Sept. 10.

8 KZAR-TV (¢ch. 16) Provo, Utah—Seeks MP to change
ERP to vis. 2,780 kw, aur. 278 kw; change HAAT 1o 2,825
ft.; replace ant., and change TL. App. Sept. 11.

Actions
AM's

8 WBIS (1440 khz) Bristol, Conn.—Granted app. to change
freq. to 1120 khz; add night service with 500 w; increase day
power 10 1 kw; install DA-N, and make changes in ant. sys.
Action Sept. 4.

8 WUFF (710 khz) Eastman, Ga.—Granted app. to increase
power to 2.5 kw. Action Sept. 9.

® KAIM (870 khz) Honolulu—Returned app. to increase
day and night power to 100 kw. Action Aug. 9.

FM’'s

8 WHOD-FM (104.9 mhz) Jackson, Ala.—Granted app. to
change ERP to 2 kw. Action Sept. §.

8 WBLX (92.9 mhz) Mobile, Ala.—Granted app. to change
HAAT 0 1,554.72 ft. Action Aug. 27.

® KNCQ (97.3 mhz) Redding, Calif. —Granted app. to
make changes in ant. sys. Action Sept. 5.

B WWYZ (92.5 mhz) Waterbury, Conn.—Granted app. to
change HAAT of aux. ant. sys. to 850 fi. Action Aug. 27.
® WIBR-FM (99.5 mhz) Wilmington, Del.—Granted app.
to make changes in ant. sys. Action Sept. 4.

8 WELE-FM (105.9 mhz) Deland, Fla.—Granted app. to
change TL and change HAAT to 1,601.48 ft. Action Aug.
27.

® WDIZ (100.3 mhz) Orlando, Fla.—Granted app. to
change TL; change HAAT to 1,597.36 fi., and make
changes in ant. sys. Action Aug. 30.

® WFXE (104.9 mhz) Columbus, Ga.—Granted app. to
change ERP 10 3 kw. Action Aug. 30.

B WYAY (106.7 mhz) Gainesville, Ga.—Granted app. to
change HAAT to 1,400 ft. Action Aug. 29.

8 KZDX (99.9 mhz) Burley, Idaho—Granted app. to install
aux. ant. sys. Action Sept. 5.

® KFTZ (103.3 mhz) Idaho Falls, Idaho—Granted app. to
change TL; change ERP to 52 kw, and change HAAT to
514.96 fi. Action Aug. 29.

8 WKQA (104.9 mhz) Pekin, IIl.—Granted app. to change
TL and change HAAT to 328 f1. Action Sept. 9.

8 WYCA (92.3 mhz) Hammond, Ind.—Granted app. to in-
stall new transmission sys. Action Sept. 6.

® KXLK (105.3 mhz) Haysville, Kan.—Granted app. to
change TL and change HAAT 1o 993 ft. Action Aug. 15.
8 WFMI (100.1 mhz) Winchester, Ky—Granted app. 10
change ERP to 1.4 kw. Action Sept. 5.

B WMIS (92.7 mhz) Prince Frederick, Md.—Granted app.
to change ERP to 2.35 kw. Action Aug. 30.

8 WLYT (92.5 mhz) Haverhill, Mass.—Granted app. (o
change TL; change ERP to 20.4 kw, and change HAAT 1o
710.6 ft. Action Aug. 30.

® WQST (92.5 mhz) Forest, Miss.—Granted app. to change
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ATLANTIC RESEARCH CORP
Jansky & Bailey
Tetecommunications Consulting
Member AFCCE
5390 Cherokee Avenue
Alerandna Yugma 22314
(703) 642-4164

A.D. RING & ASSOCIATES, PC.

CONSULTING RADIO ENCINEERS
Suite 500
1140 Nineteenth St, N.W.
Washington, D.C. 20036
(202) 223-6700
Member AFCCE

@ CARL T. JONES CORPORATION
CONSIATING  ENCNEIRS
190 YAANWOOO COURT SPAWCEHLD . VA, N3
173073389 - 1764
MEMBER AFCCL
A Sutuiciory of

Sciwrce &

COHEN and DIPPELL, PC.
CONSULTING ENGINEERS
1015 15th St N.w,, Sulte 703

(202) T83-0111

Washington, D.C. 20008
Member AFCCE

LOHNES & CULVER
Consulting Engineers
1156 15th St. NW, Suite 606
Washington. DC 20005
{202} 296-2722

Member AFCCE

SILLIMAN AND SILLIMAN
8701 Georgia Ave. =805
Sitver Spring. MD 20910

ROBERT M., SILLIMAN, P.E.

(301) 589-8288
THOMAS B. SILLIMAN. P.E.
(B12) B53.9754
Moember AFCCE

Motfet. Larson & Johnson. P.C.
CONSULTING ENGINEERS
1925 North Lynn Street

Arlington, VA 22209
(703) 841-0500
Member AFCCE

DAVID STEEL
& ASSOCIATES, INC.

PO Bos 230
Main Sl. & Malvin Ave
Queentiown, MO 21658

(301} 827-8725

Member AFCCL

ANDRUS AND ASSQCIATES, INC.
ALVIN H. ANDRUS, P.E.

351 SCOTT DRIVE
SILVER SPRING, MD 20904

Q 3D1 384-5374

Member AFCCE

HAMMETT & EDISON, INC.
CONSULTING ENCINEERS
Box G6B. International Airport

San Francisco, Californa 94128
(415) 342-5208

Member AFCCE

JOHN B. HEFFELFINGER

9233 Ward Parkway. Suite 285
816-444-7010
Kansas City, Missoun 64114

Member AFCCE

JULES COHEN
& ASSOCIATES, PC.
Suite 400
1730 M S5t N.W.
Washington 0C 20036
(202) 659-3707
Member AFCCE

CARL E. SMITH
CONSULTING ENGINEERS

AM-FM-TV Engineering Consultants
Complete Tower and Rigging Services

"Serciang (he Broadrast ludustry
Jor orer 30 Years™

Box 317 Bath, Ohio 44210
(216) 659-4440

VIR JAMES

CONSULTING ENGINEERS
Apphcations and Field Engineering
Computenzed Frequency Surveys

I13IT W, Kentucky Ave.— 80219
(303} 937-1900
DENVER, COLORADO

Member AFCCE & NAB

E. Harold Munn, Jr,
& Associates, Inc.
Broadcast Engineering Consultants
Box 220

Coldwater. Michigan 49036
Phone: 517—278-7339

ROSNER TELEVISION
SYSTEMS
CONSULTING & ENGINEERING

250 West 57 Street
New YOrk, N.Y. 10107
(212) 246-2850

Mullaney Engineering, Inc.
P oS

9049 Shady Grove Court
Gaithersburg, MD 20877
301-921-0115
Member AFCCE

HATFIELD & DAWSON
Consulting Engineers
Broadcast and Communications g
4226 6th Ave., N.W,,
Seattle, Washington, 98107

(206) 783-9151
Member AFCCE

ENTERPRISE ENGINEERING PC.
Consulting Engineers

FW HANNEL. PE
PO Box 9001 Peoria. IL 61614
(309) 691-4155

Member AFCCE

MATTHEW J. VLISSIDES &
ASSOCIATES. LTD.
STRUCTURAL CONSULTANT
TOWERS. ANTENNAS, STRUCTURES
Soudies, Analysis. Design M?dlfmnom
mogv EIme Mcl.s;-.: VA 22101
Tel (703) 356-9765
Member AFCCE

C. P. CROSSNO & ASSOCIATES
Consulting Engineecs

P.O. Box 18312
Dallas, Texas 75218

(214) 669-0294
Member AFCCE

JOHN FX. BROWNE
& ASSOCIATES. INC.
CONSULTING ENGINEERS
525 woodward Avenue
Bloomfield Hills, M1 48013

Tel (313) 642-6226
Member AFCCE

D.C. WILLIAMS
& ASSOCIATES: INC.

Consulling Engunpeere
Ap-For Ty (PTy Caty
©OST OFFICE BOE "0

FOLSOM. CALIFORNIA 95630
(916) 933-5000

R.L. HOOVER
Consulting Telecommumcatons Engineer
11704 Seven Locks Road
Potomac. Maryland 20854
301-983-0054
Member AFCCE

SHERMAN & BEVERAGE
ASSOCIATES INCORPORATED

CONSULTING &
FIELD SERVICES

P£.0. Box 770
WILLIAMSTOWN, NEW JERSEY
(609 728-2300 08094

LAWRENCE L. MORTON, E.E.
AND ASSOCIATES
Contulting Telecommuniconans Engineers
AM,FM_ TV LPTY, CATV, MDS. STL.
Cellylar, Field Engineering, Compyienzed
Channel Seorches
21671 SUPERIOR LANE
LAKE FOREST, CALIFORNIA 92630
{T14) 859-0013

EVANS ASSOCIATES

conunl_n‘mmunlcnlonl Englineers
ATV-TFS- Satedil

216 N. Green Bay Rd.
THIENSVILLE, WISCONSIN 53092
Phone (414) 242-6000

Member AFCCE

SELLMEYER & KRAMER, INC.
CONSULTING ENGINEERS

J.S. Sellmeyer, PE., S.M. Kramer, PE.
APPLICATIONS * FIELD ENGINEERING

PO. Box 841 Mckinney, TX 75069

214-542-2056 214-548-8244
Merber AFCCE

™
m

11503 Sunnse Valley D /Reston, Virgnia 22091
1701 North Greenwiie Avenue, Sune 814
Rchardson, Texas 75081

Communcabons Engineenng Services
L Stemple, Virgna TO620-6300
m Mar, Texas N25-N%

PAUL DEAN FORD
BROADCAST ENGINEERING CONSULTANT

R.R. 12, Box 379
WEST TERRE HAUTE, INDIANA 47885

812-535-3831

JOHN J. DAVIS
& ASSOCIATES

CONSULTING ENGINEERS
P.0.BOX 128

SIERRA MADRE. CA 91024-0128
(818) 355-6909

Member AFCCE

#Teletech Inc.
TELECOMMUNICATIONS ENGINEERS
FM-TV-MDS-LPTV-Land Mobile
Applications—Frequency Searches

P.0. Box 924
Dearborn, M1 48121

(313) 562-6873

RICHARD L. BIBY, PE.
COMMUNICATIONS ENGINEERING
SERVICES, PC.

1500 Wilson Boulevard, #1003
Arlington, Virginia 22209
(703) 522-5722

Member AFCCE

ADVANCED SYSTEMS DESIGN

FM - TV - CELLULAR - MICROWAVE
DESIGN AND FACILITIES PLANNING

1944 FOXHALL ROAD
McLEAN, VA 22101

703-237-2356

D.B. COMMUNICATIONS, INC.

Broadcast/RCC/cellular/satellite
Telecommunications Consultants
4401 Fast West Highway, Suile 404
Bethesda, Maryland 20814
{Located in Washington, D.C. Area)
301) 654-0777
contact. Darrell £. Bauguess

John Aalto. P.E.
Consuliing Engineer
TELEVINION PRODUCTION AND POST PRODUCTION
NYSTEMS DESIGN AND PROJECT MANAGEMENT

4544 Van Noord Avenue

1818} 784-2208 Swdio City. CA 91604

EDM & ASSOCIATES. INC.

B/cast AM FM-TV.LPTV.ITFS Transtator
Frequency Searches & Rule Matngs
C/Catrer.Celular, Satellites
MMDS, P/P Microwave
FCC 1t Class & PE liconsed staff
1110 Yermont Ave.. N.W., Suite 1130
Washington. D.C. 20005 Phone (202} 296-0354
Member AFCCE

M.E. “Paul™ Knight

Technical Consulting and Services
Broadcasting and Communication
Systems

P.O. Box 7356 Office (919} 353-4839
Jacksonville. N.C. 28540

R.J. GRANDMAISON, P.E.
ENGINEERING CONSULTANT
BROADCAST AND COMMUNICATIONS
10224 WENDOVER DRIVE
VIENNA, VIRGINIA 22180

281-1081
e arce

LECHMAN & JOHNSON

Teilecommunicanons Consuitants

Applications - Fraid Enginaering

2033 M Street N'W Suite 702
Washington DC 20036

(202) 775-0057
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STRUCTURAL DESIEN. ANALYSIS. INSPECTIONS
Wayne C. Larson
Structural Engineers
2129 Second Street
White Bear. Minnesota 55110
612/429-8363
535 South Washington Street
Naperwile/Chicago.llinois 60540
312/357-0540

contact
BROADCASTING MAGAZINE
1735 DeSales St. N.W.

Washington, D. C. 20036
for availabilities
Phone: (202) 638-1022

Professional Cards/
Services Directory
rates ... effective
JANUARY 6, 1986:
52 weeks $40 each.
26 weeks $50 each.
Additional info. 202 638-1022

Services

AERONAUTICAL CONSULTANTS
TOWER LOCAa 110N HE 1GRT STUOIES
FAA NEGOT A1 1ONS

JOHN CHEVALIER. JR
AVIATION SYSTEMS, INC.

2844t HigRIDGE RO STE 201
ROLLING MicLS ESiaTes CA 90274
(213) 377.3449

FCC ON-LINE DATABASE

dataworld

ocation Terrain Studies
MIFMOTV"PTVI ITFS
4827 Rugby Ave . Suile 200
Bethesda. MD 20814
{301) 652-8822 1.800 368-5754

301-731-5677 Compinte

B.0adcat Faciiiny
Braige & tagresias

arrison

systems Litd

?31% Annapoi-aRosd S.:re 4
Ceattyeiiie Marglang 20784

Complete Listing Of:

X\US‘ Y

CALL LETTERS

Call Letter Systems

P 0O Box 13789
Jackson. MS 39236-3789
(601) 981-3222

BROADCAST DATA SERVICES
Computerized Broadcast Service
Including
Data Base/Allocation Studies
Terrain Profiles
4 Div of Moflet. Larson & Johnson. PC
{703) 841-0282

HORIZON INTERNATIONAL
( Broadcast Implamentation Engineering

Bcat. & ¥igeo Faciiity Design & Inelailation
Systermis Evaiuatione & Criiques

Emargency Service 8 Support
IBITE. Wier Ave. Sulle 1, Phe., AZ 85040

602-437-3800

The Most Compiete, Current List With Kit

AVMLVABI.E

Plus al \.nls with 140'!9' corrmmns you select
necluoes full AppECanon ntormation
(]} L\l'r\mles all AM, FM. TV, Maritme calls)
RADIO INFORMATION CENTER
575 Lexngion Avorue - New Yo M Y. 10022
(212) 371-4828

RAMTRONIX, INC.

Connector Supplier
lo the Broadcast ndustry
Kings/ITT Cannon
67 Jefryn Bivd. E.
Deer Park, N.Y. 11729
(516) 242-4700

Professional
Services 10 the
Broadcasting &
Production

Gl Industnes

nc Iy

Arctinecture
Interfor Design

Construction

(818) 351-5521  Ttechnicat Deshu)‘gl:t
g

THE M STREET
JOURNAL

An authorltative weekly newsletter
tor radio.Format News*FCC/CRTC
Files *CP Activity. Free sample:
Box 540381 Houston, TX 77254

(713) 660-5260
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TL; change ERP to 96.67 kw; change HAAT 10 984 f1., and
make changes in ant. sys. Action Aug. 29.

8 KMFC (92.1 mhz) Centralia. Mo.—Dismissed app. to
change TL; change ERP to 1.86 kw, and change HAAT to
400 1. Action Aug. 30.

B KIVA (105.1 mhz) Santa Fe, N.M.—Granted app. to
change HAAT 1o 1,968.3 ft. Action Aug. 28.

8 WJSL (90.3 mhz) Houghton, N.Y.—Granted app. to
change TL; change ERP to 6 kw; change HAAT to 216.48
ft., and make changes in ant. sys. Action Sept. 4.

® WNEW-FM (102.7 mhz) New York—Granted app. (0 in-
stall aux. sys. Action Scpt. 5.

8 WZKC (98.9 mhz) Rochester, N.Y.—Granted app. 0
change TL; change HAAT to 399 fi., and make changes in
ant. sys. Action Aug. 27.

® *WCQS (88.1 mhz) Asheville, N.C.—Retumed app. to
change ERP 10 .26 kw; change HAAT to 1,132 ft.; change
TL, and make changes in ant. sys. Action Aug. 6.

8 WOJY (100.3 mhz) High Point, N.C.—Granted app. to
make changes in ant. sys. Action Sept. 5.

8 WKOQ (94.1 mhz) Lexington, N.C.—Granted app. o
change TL; change ERP to 100 kw, and change HAAT to 485
ft. Action Aug. 30.

& WNUS (107.1 mhz} Belpre. Ohio—Granted app. to in-
stall aux. trans. and ant. at existing SL. Action Aug. 30.
® WAKW (93.3 mhz Cincinnati—Granted app. to change
ERP to 26 kw and change HAAT to 500 fi. Action Aug. 31.
8 WPIT-FM (i01.5 mhz) Piusburgh—Granted app. to
change ERP 10 47.5 kw. Action Aug. 29.

a8 WWLR (91.5 mhz) Lyndonvilie, Vt.—Granted app. to
change TL.; change HAAT to minus 75 ft., and make changes
in ant. sys. Action Aug. 29.

& WCMS-FM (100.5 mhz) Norfolk, Va.—Granted app. to
change ERP to 50 kw; change HAAT to 189.91 ft., install
aux. sys. Action Aug. 29.

& WSBW (100.1 mhz) Sturgeon Bay, Wis.—Granted app. 1o
change ERP 1o .83 kw. Action Sept. 5.

TV's

& KOIA-TV (ch. 15) Ottumwa, lowa—Granted app. Lo
change ERP 1o vis. 166 kw, aur. 16.6 kw; change HAAT to
410 ft., and change TL. Action Sept. 4.

& WTZA (ch. 62) Kingston, N.Y.—Grantcd app. I change
ERP 10 vis. 5,000 kw, aur. 500 kw; change HAAT to 1,950
ft., and make changes in ant. sys. Action Sept. 4.

m WPCQ-TV (ch. 36) Charlottc. N.C.—Granted app. to
change ERP 10 vis. 2,100 kw, aur. 210 kw and replace ant.
Action Sept. 6.

8 WBNX-TV (ch. 55) Akron, Ohio—Granted app. to move
SL outside city of lic. Action Sept. 5.

a WWSG-TV (ch. 57) Philadelphia—Granted app. to

change ERP 1o vis. 5,000 kw, aur. 500 kw; change HAAT to
1,159 ft., and replace ant. Action Sept. 6.

[n Contest

Review board made loliowing decisions:

& Bellefonte, Pa. (Talleyrand Broadcasting and Bald Eagle
Media Inc.) FM proceeding. Scheduled oral argument for
Oct. 4 on exceplions 1o initial decision of ALJ Byron E.
Harrison granting app. of Bald Eagle for new FM station at
Bellefonte, and denying competing app. of Talleyrand. Each
party has 20 minutes for argument. Talleyrand may reserve
part of their time for rebuttal. By letter, Sept. 4.

& Salt Lake City (Utah Television Associates, et al) TV
proceeding. Scheduled oral argument for Oct. 10 on excep-
tions to initial decision of ALJ Edward J. Kuhlmann granting
app. of Salt Lake City Family Television Inc. for new TV
station at Salt Lake City, and denying competing apps. of
Utah Television Associates, Intermountain Broadcasting
Inc., Mountain West Television Co. and West Valley City
Television Associates. Each party has 20 minutes for argu-
ment. Utah Television, Intermountain, Mountain West and
West Valley City may reserve part of their time for rebuttal.
By letter, Sept. 10.

ALJ Joseph Chachkin made following decisions:

® Doylestown, Pa. (Central Bucks Broadcasting Co., et al)
AM proceeding. Granted joint request by Central Bucks
Broadcasting Co. and North Shore Broadcasting Corp ; dis-
missed with prejudice app. of Central Bucks, and granted
North Shore's app. for first local nighttime service to Lake-



wood, N.J. By MO&O, Aug. 27.

® Leightown, Pa. (Valley Broadcasting Co., et al) AM pro-
ceeding. Granted joint request for settlement agreement by
Valley Broadcasting Co., Somerset Valley Broadcasting Co.
and Rama Communications Group and dismissed with preju-
dice Somerset’s app. for Bridgewater Township, N.J. and
granted Valley Broadeasting’s app. for first nighttime service
to Leighton. By MO&O, Aug. 27.

8 Austin, Tex. (Capital City Community Interests Inc., et al)
TV proceeding. Granted request by Lake Country Telecast-
ers Inc. and dismissed its app. with prejudice. By order,
Sept. 3.

ALJ John H. Conklin made foliowing decisions:

® Los Angeles (RKO General Inc., et al) AM and FM pro-
ceeding. Granted motion by Mandeville Communications
Co. and dismissed its AM and FM apps. with prejudice. By
order, Aug. 28.

8 Miami (Harmony Broadcasting Corp., et al) TV proceed-
ing. Granted Harmony Broadcasting Corp.’s motion and dis-
missed its app. with prejudice. By order, Sept. 9.

8 Odessa, Tex. (Alfred H, Roever I11 and Garcia Communi-
cations) TV proceeding. Granted joint request for approval
of agreement and dismissed app. of Garcia Communica-
tions; granted app. of Alfred H. Roever III, and terminated
proceeding. By order, Sept, 11.

ALJ Thomas B. Fitzpatrick made following decision:

® Kansas City, Mo. (Digital Paging Systems Inc., et al)
MDS proceeding. Granted Digital Paging Systems Inc., Pri-
vate Networks Inc. and Midwest Corp. joint request for
issuance of contruction permit to extent that agreement is
approved; dismissed with prejudice apps. of Digital Paging
Systems Inc. and Midwest Corp.; amended app. of Private
Networks to substitute Kansas City MDS Co.; granted app.
of Kansas City MDS Co. for new MDS service at Kansas
City, and terminated proceeding. By MO&O, Sept. 4.

ALJ John M. Frysiak made following decisions:

8 Orlando, Fla. (Elim Broadcasting Inc., et al) TV proceed-
ing. Granted motion filed by Matthew D. Wiggins and dis-
missed his app. with prejudice. By order, Sept. 3.

® Palatka, Fla. (Pentacostal Revival Association Inc., et al)
TV proceeding. Granted motion by Palatka Television Inc. to
add issues against Pentacostal (o determine its financial
qualifications to construct and operate; to determine if its
financial qualifications centification was false or misleading,
and to determine whether applicant is qualified to be licensee
of commission. By MO&O, Sept. 3.

ALJ Joseph R Gonzalez made following decisions:

8 Gulf Shores, Ala. (WHIS Unlimited Inc. and Garcia Com-
munications) TV proceeding. Granted motion for summary
decision by WHIS Unlimited and resolved air hazard issue in
its favor. By MO&O, Sept. 3.

8 Tampa, Fla. (Mary Ann S. Bohi, et al) TV proceeding. By
scparate orders: granted Television Tampa’s motion and dis-
missed its app. with prejudice; granted letter request by Gary
E. Willson and dismissed his app. with prejudice, and grant-
¢d Channel 50 Ltd.’s motion and dismissed its app. with
prejudice. By orders, Sept. 11.

® Arlington, Tex. (Charisma Broadcasting Corp., et al) TV
proceeding. Granted motion for partial summary decision by
Johnson Television Lid, and resolved air hazard issue in its
favor. By MO&O, Sept. 11.

ALJ Edward J. Kuhimann made foliowing decisions:

8 Orchard, Neb. (Good Life Radio Inc. and Jerrell Kautz)
FM proceeding. Granted joint agreement; dismissed with
prejudice Kautz's app. ; granted Good Life’s app. for new FM
station at Orchard, and terminated proceeding. By MO&O,
Aug. 29.

® Fayetteville and Winterville, N.C. (Cape Fear Broadcast-
ing Co. and Brown-Johnson Co Inc.) AM proceeding.
Granted joint agreement; dismissed with prejudice app. of
Brown-Johnson; granted Cape Fear’s app. to change oper-
ation from 940 khz to 640 khz at Fayetteville, and terminated
proceeding. By MO&O, Aug. 29.

ALJ Edward Luton made following decisions:

® Miami (T21-Car Corp., et al) MDS proceeding. Granted
joint agreement to form joint venture with each app. having
25% share of Tel-Car’s substituted app., Miami MDS Co.;
dismissed with prejudice apps. of Multi-Communications
Service Inc., Private Networks Inc., and M.C.C.A. Service
Corp.; granted Miami MDS’s app. for new MDS station at
Miami, and terminated proceedings. By MO&O, Aug. 29,
® Morchead, Ky. (John H. Leland and Garcia Communica-
tions) TV proceeding. Granted joint request for approval of
agreement and dismissed app. of Leland with prejudice;

granted app. of Garcia, and terminated proceeding. By
MO&O, Sept. 11.

8 Cleveland Heights, Ohio (Friendly Broadcasting Co. and
Cleveland Heights Entertainment Radio Inc.) AM and FM
proceeding . Granted joint petition for settlement agreement;
dismissed Cleveland Heights' app. with prejudice; granted
app. of Friendly, and terminated proceeding. By MO&O,
Sept. 11,

ALJ Josseph Stirmer made following decisions:

8 Roswell, N.M. (Roswell Broadcasting and Susan Harris)
TV proceeding. Granted joint agreement; dismissed Susan
Harris’ app. with prejudice; conditionally granted Roswell’s
app. for new TV station at Roswell, and terminated proceed-
ing. By MO&O, Aug. 26.

8 Pulaski, N.Y. (Oswego-Jefferson Broadcasting Inc. and
Pulaski Broadcasting) FM proceeding. Granted joint agree-
ment; dismissed Pulaski Broadcasting's app. with prejudice;
granted app. of Oswego for new FM station at Pulaski, and
terminated proceeding. By MO&O, Aug. 29.

® Memphis (Jack Townes, etal) TV proceeding. By separate
orders: granted request and dismissed app. of Channel 50 of
Memphis with prejudice and enlarged issue against Dorothy
B. Evans to determine whether she is financially qualified to
construct and operate her proposed station, By orders, Sept.
1.

ALJ James F. Tremey made following decision:

® Wasilla, Alaska (Shirley C. Bumpous and Caprice E.
Ford) AM proceeding. Granted joint request for settlement
agreement; dismissed app. of Bumpous with prejudice;
granted app. of Ford, and terminated proceeding. By
MO&O, Sept. 11.

Call Letters
Applications
Call Sought by
Existing AM's
WKTZ WJAX Kravis Co. of Jacksonville, Jackson-
ville, Fla.
Summary of broadcasting
as of August 31, 1985

Sarvice On Alr CP's Total*
Cormaicel Al & 793 170 4,963
Dorrmpgal FM 1818 418 4.236
Egucxional FM 1202 173 1375
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WCZN WQIQ Lioyd B. Roach Inc.. Chester, Pa.
KWJS KXOL Universal Broadcasting of Fort Worth-
Dallas Inc., Fort Worth
Existing FM's
WEWZ WBMP Joel Schneider, M.D., Eiwood, Ind.
WJIFK WRZE Patch-Dunn & Associates Inc., West
Yarmouth, Mass.
wzoQ WAXC Keymarket Communications of Ohio
Ltd., Wapakoneta, Ohio
Existing TV
KVEA KBSC-TV Estrella Communications Inc.. Cor-
ona, Cafil.
Grants
Cail Assigned to
New AM
WOLM FLA Ltd.. Lake Mary, Fla.
Now FM's
wQacB Castle Broadcasting, Brewster, Me.
KTRA Dewey Matthew Runnels, Farmington, N.M.
KUUL Connie T. Catsis, Gallup, N.M.
KWCJ Woodridge Enterprises Inc., Willow Springs,
Mo.
KKRS Christine E. Paul, Burns. Ore.
WYTE Sharon Broadcasting Corp., Whiting, wis.
Existing AM's
KOYN KZRK Ozark Communications Inc., Ozark,
Ark.
WIRK WPCK Atlantic Broadcasting Corp., West
Palm Beach, Fla.
WLGY WBZ| Baker Broadcasters Inc., Xenia, Ohio
KSPL KCNY SMR Corp., San Marcos, Tex.
Existing FM's
WULA-FM WKOK Lake Eufaula Broadcasting In¢., Eu-
fala, Ala.
KXMG +KOPQ Cactus Broadcasting Limited Partner-
ship, Marana. Ariz.
KDYN-FM KZRK-FM Ozark Communications Inc.,
Ozark, Ark.
KDON KDON-FM Grace Broadcasting Inc., Sali-
nas, Calif.
KLUSN KRMX-FM Sunbrook Broadcasting Inc.,
Pueblo, Calo.
WLCS WKTZ Kravis Co. of Jacksonville Inc., Jack-
sonwville, Fla.
WARM-FM WRMM Susquehanna 8roadcasting Co., Al-
lanta
WOWT WWWT WEBO Radio, Owego, N.Y.
WTLT WELP-FM American Communications of
Greenville, South Carolina Inc., Easley, 5.C.
WTMG WZKS TransColumbia Communications,
Murfreesboro, Tenn.
KLLI KFFR John D. Mitchell, Hooks, Tex.
KSOS KFRZ-FM First National 8roadcasling Corp.,
Brigham City, Utah
‘WVWv WHPW West Virginia Educational Broadcast-
ing Authority, Huntington, Wva.
Existing TV's
KBRR KFOM-TV Fargo Broadcasting Corp., Thief
River Falls, Minn.
KNRR KWBA Fargo Broadcasting Corp., Pembina,

N.D.
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See last page of Classified Section for rates,
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RADIO

HELP WANTED MANAGEMENT

Sales Manager- Opening for solid aggressive profes-
sional. Prior Sales Management experience helpful.
Must have good people skills. No claas. Send resume
to James E. MacFarlane, General Manager. WHBL/
WWJR, Box 27 Sheboygan, WI 53082-0027. EOE.

Earn $50,000 a year...or more!! If you have a profes-
sional radio background, can accept compensation
based on produclivity, and are able to communicate
with top broadcast management, we have a dynamite
new service you need to know aboul. We'll furnish all
the leads you can work...as fast as you can cover them.
Call Bob Manley at 806—358-8316.

Station manager: WKPE AM/FM Orleans, MA is look-
ing for a dynamic slaes and promotiona minded indi-
vidual to manage Cape Cod's dominate station. Send
resume, in strictest confidence, to: Roth Communica-
tions, 830 Main Street, Melrose, MA 02176. EOE, M/F.

General manager: growing broadcast group has

opening for general manager of radio station in New

Jersey Excellent salary, benefits, and growth potential

tomove up 1o operations VP for company's other broad-

cast acquisitions. Send resume and references 1o Box
6.

Public radio station manager, KUOP-FM, University
of the Pacitic. Minimum of baccalaureate degree
(speech or mass communication preferred) and 3
years of broadcast management experience. Demon-
strated affectiveness at developing audience listener-
ship and improving financial viability in previous posi-
tion. Evidence of comprehensive leadership and
administrative skills, including familiarity with account-
ing practices. Ability to effectively interface station pro-
fessionalism with student instruction. Competency in
fostering public awareness and good community rela-
tions. Open and receptive to people and ideas. Send
resume, cover letter and 3 letters of reference to Donna
Holdych, KUOP. 3601 Pacific Ave.. Stockton, CA
95211. Deadline: October 21, 1985.

Midwest small market AM/FM needs selling manager.
Someone to be involved in the community, who will
build sales promotions, supervise staff, write and pro-
duce spots and do some air work. Salary and profit
sharing. Box T-131.

WQCS-FM public radlo, Fort Pierce, FL on the sunny
east coast is seeking an experienced and professicnal
station manager. This is an outstanding ¢pportunity for
an individual with a desire to lead by example. Bache-
lor's degree in broadcasting or related field with 510 10
years' experience in broadcasling with strong lies to
public radio, managerial background, and common
sense. Salary $26,780. Send letter of application and
resume 10: Personnel, Indian River Community Col-
lege, 3209 Virginia Ave., Fort Pierce, FL 33454-9003, by
October 4, 1985. An equal opportunity employer.

Operations Manager wanled for music of your life sta-
tion in medium sized market in New England. Includes
a daily shift. Send resume and salary desired. Box T-
123.

HELP WANTED SALES

Northern lilinols. Aggressive high-energy radio sale-
sperson needed immediately. Solid, established, posi-
tion open due to move up by current execulive. AM/FM
ABC affiliate. Join five other pros; learn the business or
bring your experience o us. Resume to Jay Emrick,
Sales Manager, WLPOMWAJK, P.O. Box 215, LaSalle, IL
61301. Equal Opportunity Employer. M/F.

Lucrative opportunity available immediately for ex-
perienced salesperson. Pros only call Tom Sullivan,
WXMC, Parsippany, NJ, at 201—335-1310. EOE.

Loulsiana. Sales Manager needed for top rated FM
Urban Contemporary station. If you're a leader. a
strong motivator and goal-oriented, we have a greal
opportunity for you. Salary, commission, bonus and
benefits. Call Mr. Wilson at 504—926-1106. EOE.

Adventising radio sales, Experienced local broadcast
sales professionals needed for suburban NYC markel.
Super polential selling dominant north Jersey FM al-
bum rock station and the dominant AM news and infor-
mation station. Send resume to WMTR/WDHA-FM, Box
1250, Morristown, NJ 07960. Alin: J. Albert Wunder.
EQE.

You're looking to grow...and have your income grow
as well. Metter Broadcasling of Amsterdam, Inc. is
growing broadcast group with an opening for a hard-
working and aggressive salesperson at WKOL and
FM98. Management opportunity possible. Resume, re-
ferences to Jeff Weber, General Manager, WKOL-FM
98, P.O. Box 3, Amsterdam, NY 12010. EOE.

Sales manager, AM/FM. Contact Bill Hearst, c/e
WWCH, Box 688, Clarion, PA 16214.

$50,000+ Opportunity, Major market Ohio AM/FM
combo seeks aggressive account executive with over
3 years radio sales success. Generous draw and
fringes. Great list. Super numbers. Hiring now Act fast.
EOE. Box T-125.

Small market AM needs self starting saies manager.
Opportunity with growing company. Must be strong on
personal sales. Able to direct four person sales stafi.
Would consider top biller at small station looking for
career advancement. Call Joe Bell 919—276-2911,
WEWO-Laurinburg, NC. EOE/M-F.

Twin Falls, Idaho: Skw MOR has opportunity for suc-
cessful, aggressive sales perscn. Aftractive Rocky
Mountain growth area with excellent four-season cli-
mate. 90 miles form Sun Valley. $100/mo guarantee vs.
20% commission. EQOE/MF Charlie Powers, Pres.,
Greentree Broadcasting Co., Box 68, Moraga, CA
94556.

$45,000 + Corpus Christi's #1 radic station-—-KZFM--
has immediate openings for two experienced media
salespersons lo lake over existing account lists. One is
already producing yearly commission income 1o over
$45,000. If you are a sharp, knowedgeable, aggres-
sive sales pro and you want to enjoy the Texas Riviera,
call Don at 512—883-3516.

HELP WANTED ANNOCUNCERS

Coastal Carolina FM seeking dependable, mature,
experienced anncuncer. Must be strong in production
and abte 10 grow with young aggressive company. Box
T-68.

Major market suburban FM looking for morning drive
"crazy" personality who'll make the market talk. Must
be spontanecus and can relate to a 25-54 audience
with humor and conversation. Tape and salary require-
ments, please. Box T-85.

Talk show host, Recent small market experience re-
quired. Friendly, moderate on-air approach. No crusad-
ers. Box T-93.

Major market, FM, excellent signal, experience neces-
sary in both radio broadcasting and classical music
repertoire. Present employees have been with station
ten years or more. Benefits, EOE. Send tape and re-
sume, Alvis Sherouse, WTMI, 2951 South Bayshore Dr.,
Miami, FL 33133.

Announcer. News hound. Some board work playing
adult contemporary music. Also, dig-up local news
and report it. Mail resume. No calls. WMJS, Box 547,
Prince Frederick, MD 20678.

HELP WANTED TECHNICAL

New York City FM wants individual with strong desire
for street retail sales. Excellent opportunity for a begin-
ner with suburban NY market radio sales experience.
Car required. Reply in confidence to Box T-52.

Growing group in Northern Michigan needs exper-
ienced chief. New equipment and remodeled studios,
excellent compensation package. Send resume to Box
T-124.

Chief engineer. Well-equipped 100KW public radio
station has immediate opening for engineer with strong
studio/transmitter maintenance, repair, installation,
construction and operation experience. Knowledge
with STL, SCA, ATS, satellite systems. Concert record-
ing, production and announcing experience helpful.
Send letter, resume and tape (if applicable), by Octo-
ber 4, 1985 to Don Kingery, Director of Personnel, West-
ern lowa Tech Community College, Box 265, Sioux City,
1A 51102. An EEO/AA employer.

Studio supervisor. Fulltime position. Responsible for
supervising engineering personnel in the technical op-
eration-maintenance of radiotelevision broadcast
equipment in studios and remote pick-ups. Must be
willing to travel. Experienced engineer with FCC gener-
al class radiotelephone license. Degree in EE or equiv-
alent work experience required. Supervisory exper-
ience desired. Salary $21,000-$25.000 plus benefits.
Send resume by 10/12/85 to: Supervisor Search,
Maine Broadcasting Network, Box 86, Orono. ME
04473, An equal oppertunity/affirmative action employ-
er.

HELP WANTED NEWS

Immediate opening for news director at the top rat-
ed, most exciling station in tremendous new market.
Need track record, great voice, leadership & writing
skills. Tapes and resumes to John Roberts, KKGR,
2550 Denali, Anchorage, AK 99503,

Radio newsperson. Entry level position on 6 person
staff in suburban New York City market. Duties include
afternoon airshift and night meeting coverage. Send
tape and resume to WMTR/WDHA-FM, Box 1250, Mor-
ristown, NJ 07960. Attn: Joe Garifo. EOE.

Newsradio Anchor, WTOP/Washingion seeks writer-
freporter/host for key slot. Minimum 5 years exper-
ience, but ‘all news' format background less important
than a sense of why people listen to the radic. Send
writing samples, references, and an air check you're
proud of to Holland Cooke, Operations Manager,
WTOP 4646 40th St., NW, Washington, DC 20016. No
calls, please. EQE.

News Director. All news and talk AM plus statewide
network. Strong news reporting background plus mini-
mum 2 years management. Sunbell group owner.
Opening exists now. Box T-126.

Anchor/Reporter, Co-Anchor a unique cable televi-
sion news and interview program with male anchor.
Considerable reporting experience required. Mature
and hard working. Opportunity for radio news person
to make move !0 television. Salary--mid teens. Send
tape and resume by November 15: Personnel Dept.,
Palmer Communications Centre, 333 8th St. South, Na-
ples, FL 33940. Equal opportunity employer.

HELP WANTED PROGRAMMING
PRODUCTION & OTHERS

Program director. NW leading commercial Classical
FM seeks PD with minimum two years experience, in
medium to large markets. Candidates should have a
proven successful programming record together with
a strong music (emphasis on classical) and research
background and the ability to supervise, develop and
motivate a competent and stable on-air staff. Desirable
Sealtle location with leading Broadcast group. Send
resume together with letter stating programming phi-
losophy and salary requirements to Bob Gallucci,
KING FM, 333 Dexter Ave. N, Seattle, WA 98109. EOE.
M/F/H.

Program director—immediate position available cen-
tral California for aggressive, mature, self-starting indi-
vidual. Must have clean track record with proven lead-
ership abilities, 3 years' experience in organizational,
supervisorial and promotional skills. Knowledge of
automation. Country music, news, copy writing. is nec-
essary lo lake charge of this leading AM/FM combo.
Above market salary and benefits. Resume, current air-
check and photograph please send: Weslcoast Broad-
casting, Inc., Larry W. Woods, President, 717 N. Moa-
ney Blvd., Tulare, CA 93274.
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Ants producer/reponter, radio/TV. To produce ants fea-
tures and music specials for radio and to produce spe-
cial features and assist in other cultural productions as
needed for television. Requires thorough background
in the arts, supervisory skills and ability to work with
production crew, artists and arts organizations. Must
have excellent interviewing and writing skills and excel-
lent air presence for both television and radio. Must be
able to work independently and under deadline pres-
sure. Send resume, tape sampler, and salary require-
ments to Arts Producer Position, ¢/o Personnel Office,
WHYY, 150 Nerth 6th St., Philadelphia, PA 19106. No
phone calls, please.

Program director. WETA-FM, a non-commercial, fine
arts and information station serving the nation's capital,
seeks an experienced and highly creative program di-
rector. The successful candidate will be a jeader and a
motivator with several years' experience in positions of
successively greater responsibility, a solid program-
ming track record and national production credits.
Must have a strong music background, knowledge of
the public radio system, familiarity with current re-
search and strong working knowledge of techniques
and technology of studio and remote production. Ex-
cellent salary and benefits. Send letter and resume to
Personnel Department, WETA, PO. Box 2626, Washing-
ton. DC 20013. EOE/AA.

SITUATIONS WANTED MANAGEMENT

Currently GSM in top 100 Midwest market. In-
creased station billing 37.5% in 1985. 12 years radio
experience. Top station biller. Currently earning 55K
annually working with a total of 35 accounts, selling a
25 dollar rate. Seeking management/sales manage-
ment position in market sufficient for continued growth.
100% relocatable. Interview and resume upon request.
All inquiries will be contacted personally. Box T-64.

Complete background and available now! Exper-
ience in station management, sales, programming,
automation, promotions, business-automation comput-
ers, people and management skills. To fill your station
manager position. Box T-90.

Radic sales professional seeks equity position for
growing company. Reply to Lanny Finfer, 1330 Lily Way,
Southhampton, PA 18966,

Former St. John's basketball PBP man seeks PBP
position in either basketball, hockey, baseball or foot-
ball on collegiate or professional level. Mark combines
a resonant, authoritative voice with a fluidity and elo-
quence that should make him your choice. Therefore
don't stall, just cali at 718—357-4664

6 years professional, terrific air personality seeking
talk oriented format. Interested in a PD position. Lets
grow together! Dougtas 419—893-0551

SITUATIONS WANTED NEWS

Hollywood reporter: 35 years on Hollywood beat cov-
ering movies and TV will provide live telephone reports
of 5 min., 2 or 30 seconds. Interviews, commentary,
reviews & special events. Also long-line Q & A with
listeners. 818—243-7770.

Anchor/reporter looking for major market. 3 years' ex-
perience. BS in broadcast journalism. 412—733-2011.

Beginning sportscaster with brief on air radio exper-
ience in NYC, seeking on air sports opporunity with
that “special” small market station. Radio and television
news/sportswriting. Air check, video and audio demo’s
available. Call Gary, 718—358-6555.

Laid off reporter lcoking to work for management with
hands-oft attitude. Experienced, dedicated, aggres-
sive, hard working, professional. Prefer Midwest, MO,
KY, TN 614—373-6210

Hard working, young and exciting sportscaster.
Can double as DJ, sales, newsman. Minor League sea-
son over. Looking fro permanent position. Experience
in all college sports PBP. Minar league baseball, writer
and producer for daily sports show. Can also free
lance. No market preference. Randy 304—265-1845,
evenings.

SITUATIONS WANTED PROGRAMMING,
PRODUCTION, OTHERS

Continuity and production director ready for innova-
tive leam that appreciates creativity's selling power.
Tim, 608—784-3725.

GM and/or GSM. Strong sales, budgeting, administra-
tion. 25 years radio, agency, TV. Presently employed.
All markets considered. Box T-87.

Experlenced broadcaster with solid references.
Managed stations in small and medium markets.
Knowledgeable in FCC rules, sales presentation and
master at promotions. Glenn Buxton, 9026 Craigmont
Rd., Huntsville, AL 35802, 205—883-8897.

Equity opportunity? Experienced small market radio-
television manager, wants piece of the rock - Indiana to
virginia. Presently group VP. Could manage now, buy
later. Box T-111.

Knowledge broadcaster with integrity, outstanding
people skills and strong news capabilities available for
general management. 45% revenue increase resulting
from expertly implementing format changes and in-
depth community involvement. Available for immediate
relocation. Call George Lipper, 308—833-5561. (This
ad placed by Pam Hunt with thanks for the responsibi-
lity and the authority!)

SITUATIONS WANTED SALES

Versatile pro seeks entry level sales position. Twelve
years experience in programming, promotions and
some sales. Award winning production. Fifty voices.
Ready now. Box T-55.

Smiling professional, good voice, lots of energy, with
major market experience. Looking to relocate. Call
Alan before noon, 414—445-0383.

Washington/Baltimore markets. Former top-rated
award-winning personality misses entertaining aiter
years of successful freelancing. Morning drive, even-
ing personality, or production (including lively fea-
tures). Write Box T-122.

SITUATIONS WANTED ANNOUNCERS

Mature vioce with production skills and network radio
experience. Seeking CHR, AC, urban in East Coast or
Midwest region. Willing to relocate. 718 —287-8105.

TELEVISION

HELP WANTED MANAGEMENT

News director for a UHF start-up in Sunbelt. We want a
hands-on manager who can hire, train, motivate good
people. Also, someone with proven producing and
management skills. Job requires high energy commit-
ment. Send resume, salary requirements and tape to:
Human Resources Director, The Communications Cen-
ter, 320 North Glenwood, Tyler, TX 75702.

Promotion manager. Midwest 80+ market. We are
looking for an award winning person to develop and
execute promotional campaigns for all phases of me-
dia. Two years' experience and degree in communica-
tions required. Salary $20,000 +. EOE,M/F. Box T-114.

Local sales manager: adept at both agency and di-
rect contact. Must be able to motivate and guide sales
staff. Send resume and compensation requirements to
Manager, WJTV, Box 8887, Jackson, MS 39204. EOE.

General Manager- Top 40 Independent; seeks person
with general manager experience, but will consider
strong general sales manager who is ready to move
up: experience in budgeting, programming, sales and
operations. Send resume to Box T-117.

Promotion manager, Are you number two--Does your
boss think your many ideas unconventional. Are you a
good writer and self starter. If you answer yes and want
to be number one, tell me why. Send resume only and
letter to Box T-128. No tapes please. EOE.

Advertising-promotions manager. Major market net-
work TVaffiliate seeks a creative professional with com-
munication and organizational skills to build a first rate
promotion department. Duties include ability to write,
develop and plan campaigns and budgets, supervise
all print and on-air activities. Send resume, salary re-
quirements, and letter telling why you should be con-
sidered to Box T-127. No tapes please. EOE.

HELP WANTED SALES

Testing free agency: 7 yrs. exp. with college manage-
ment and top 50 market background. True communica-
tor and team player. Successful, ready to negotiate and
relocate. 412-—833-9837.

Television sales—national, regional, local WAYK, TV
56, Melbourne, Florida, Air Date 12/85, and WCEE-TV-
13, Box 1300, Mt. Vernon, IL 62864, ATTN: Debbie Vare-
cha. 618—822-6900.

New top 40 independent seeks general sales man-
ager. Candidate should have minimum three years
broadcast sates experience and knowledge of national
market. Send resumes to Box F118.

Account executive, Major, growing east coast com-
munications company seeking experienced salesper-
son with direct calling background 1o develop plan and
maintain an innovative, aggressive marketing. TV or
cable selling experience helpful. Require highly moti-
vated, energetic person for travel in eastern region.
Send letter and resume to Box T-119. EQE, M/F.

HELP WANTED TECHNICAL

Switchers, studio engineer, WAYK-TV-56, Melbourne,
Flarida, air date 12/85. Resume to WCEE-TV. Debbie
Varecha, WCEE-TV-13, Box 1300, Mt. Vernon, IL 62863,
618—822-6300.

Englineer: Responsible for master contral switching,
production engineering and remotes. Minimum two
years experience intelevision engineering and produc-
tion. Two years electronic training at a reputable insti-
tute. FCC license required. Send resume and salary
requirements 1o Persannel, WTVI, 42 Coliseum Drive,
Charlotte, NC 28205. Close out date September 25,
1985. EQE.

Camera operator/editor. To shoot and edit ENG EFP,
limited cinematography. Must have experience to work
independently of close supervision. Combine creative
talents with regular hours and excellent benefits. Send
resume and demo tape to Personnel Depariment, Co-
operative Extension Service, The University of Georgia.
Athens, GA 30602. Refer to position announcement
#4995 (revised), EEQC/AA.

Studlo chief engineer for new state origination center.
Five years camera, switcher, all format maintenance
production systems design and supervision exper-
ience required. Starting $30,000. Director of Engineer-
ing, Prairie Public Broadcasting, Box 3240, Fargo, ND
58108.

Engineer, Install, maintain and repair studio and trans-
mitter equipment. Electronics training and repair ex-
perience required. Resume and salary requirements
to: Chief Engineer, WVIR-TV, Box 769, Charlotiesville,
VA 22902.

Chiet englneer: challenging opportunity for strong
technical engineer to join successful full power UHF TV
independent in Charleston, West Virginia. This is an
ideal position for a person who has good managerial
and technical skills necessary to be the chief engineer.
We are a young group offering a competitive salary and
benefit package. EQE,M/F. Send resume and salary
requirements to: Gary Dreispul, Station Manager,
WVAH-TV, 23 Broadcast Plaza, Hurricane, WV 25526.

Maintenance engineer—must have three years' ex-
perience in the repair of all studio and ENG equipment.
General radiotelephone license required. TCR-100
and FH line transmitter experience a plus. Medium Mid-
west market. Send resume to Box T-113. EOE,M/F

Assistant chlet for NBC-TV affiliate in mountain states.
#1 station with |atest equipment. Five years' minimum
experience with hands-on maintenance of ENG, Sony,
Ampex. Excellent salary Great family-recreational
area. Call Cecil Cope, CE, KIFI-TV, Idaho Falls, ID,
208—523-1171. EOE.

Major market station looking for a 3/4” Maintenance
Englneer. Candidates must have an Associates de-
gree in electronics of its equivalent, with two years 3/4"
technical experience. Responsibilities include design
and construction of edit suites, maintenance of 3/4”
videotape machines and ENG/EFP equipment. Send
resume with salary history to WGBH, Personnel Office
(A-240), 125 Western Ave., Boston, MA 02134, An
equal opportunity employer.

Engineering supervisor. Major market station is look-
ing for an engineering supervisor for the daily supervi-
sion of engineers and technicians, including master
control, video, videotape editing, ENG, audio and stu-
dios. Candidales must have a thorough understanding
of television equipment, remote logistics, and broad-
cast operations. Previous supervisory experience nec-
essary Excellent benefits package. Send resume with
salary history to WGBH, Personnel Office (A-239), 125
Western Ave., Boston, MA 02134, An equal opportunity

employer.
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Videographer. KMBC-TV, Kansas City, Missouri has an
immediate opening. Must have 3 years vidoegrapher
experience--Live, experience on Sony camera and 800
editing machines. Speed on machines required, col-
lege degree required. Send resume or file application
at KMBC—TV, 1049 Central, Kansas City, Missouri
64105. Qualified applicants will be contacted for a per-
sonal interview.

TV Englneer for Salisbury, MD transmitter. Four years
broadcast engineering or three years experience with
FCC General/Class Operator license or SBE certifica-
tion. Technical maintenance experience desirable. Sal-
ary $18,736 with State of Md. benefits. Send resume to
Robert Hoerr, Maryland Public Television, Qwings Mills,
MD 21117. EQE.

Operation/malntenance techniclan. Immediate
opening with group-owned midwest NBC affiliate.
Need General Class FCC license, minimum 2-3 years
video and maintenance experience. Extensive knowl-
edge of RCATCR-100 helpful. Excellent benefits; sala-
ry commensurate with qualifications. Resume and sala-
ry requirements to Jim Ohmslede, VP/Engineering,
KWWL, 500 East Fourth St., Walterloo, 10 50703. 319—
291-1200. EOE.

Chief Englneer for growing NBC affiliate in the DC-
Baltimore area. Must have 5 years television exper-
ience. Musl currently be chief, assistant chief, or main-
tenance supervisor. Experienced with UHF transmitter,
studio and ENG cameras, 3/4” and 2" lape machines,
and satellite. Good skills in personnel management,
training, and budgeting. Salary commensurate with ex-
perience. Attractive benefits. Send resume and salary
requirements to Personnel, WHAG-TV, 13 East Wash-
ington St., Hagerstown, MD 21740. EQE.

Producer/Reporter, WHA-TV. Madison for Wisconsin
Magazine, an award winning statewide public affairs
program. Requires strong wriling, field producing and
Interviewing skills. On air ability desired. Minimum 4
years experience. Salary: $19,500 minimum. Contact
Pratima Sharma at 608—263-2114 for application infor-
mation. Application deadline October 10, 1985. Equal
opportunity employer.

ACE editor. Requires 1 year experience with ACE Edit
System and 5 years commercial production. Must be
familiar with Vital Squeezoom, ADO, Ampex A/C Super
Switcher, Telemation and Vidifont 5 character gener-
ators, Ampex VPR 2 and VPR 6 tape machines. Send
resume lo KOCO-TV. a Gannett Co., PO. Box 14555,
Oklahoma City, OK 73113. ATTN: Prod Mgr. AAE.

Chlef Englneer, well equipped Northwest station,
must have administrative experience and a sound
working knowledge of RF and studio equipment, good
salary and benefit package. Contact Jim Bowen,
503—342-4961.

HELP WANTED NEWS

Co-Anchor: The Rocky Mountain's fastest growing and
best equipped lelevision news department is looking
for the right person to complement our male co-anchor
oh weeknight newscasts. Applicants should have a
solid TV news reporting background, experience in live
remote reporting and must have a pleasant, authorita-
tive on-air presence. Great opportunity for present
weekend or morning anchor to move up. Excellent saj-
ary and benefits plus a unique lifestyle close to Grand
Teton and Yellowstone National Parks. Send resume
and tape to News Director, KPVI-TV, PO. Box 667, Po-
catello, ID 83204.

Health/medical reporter. We want a repornter who has
experience covernng the beat and is able to tell stories
in human terms. This beat is a major elements of our
news effort here in the 17th market. Send resume, tape,
references to Ken Middleton, WTSP-TV, PQ. Box
10,000, St. Petersburg, FL 33733. No phone calls. EOE.

Weathercaster, Experienced professional needed for
70s Midwestern station 6PM and 10PM television
newscasts. Forecasts for radio, too. Meteorologist pre-
ferred. Resumes to Box T-89.

Producer. Are you the best? We're a top 20 market
looking for someone who's an aggressive innovator,
has a creative approach, good people skills and a
minimum of 2 years experience. Sound like you? Send
resume to Gary Walker, KOMO-TV, 100 Fourth Avenue
North, Seattte, WA 98109. EOE.

Anchor, reporters, writers/researchers, associale pro-
ducers needed for a new Spanish-language daily
news magazine show Bi-lingual a must. Minimum two
years TVexperience required. Send resume and demo
tape/writing samples to B. Maggio, P.O. Box 5224,
Glendale, CA 91201. EOE.

Metarologist...Join our team. Excellent opportunity for
individual who knows weather and can communicate
well. Ability to ad-lib important. If you shine on TV then
dash resume to Box T92. EOE, M/F

Producer: Experienced newscast producer needed
for number one station in medium sunbelt market. Must
have strong wriling skills. Computerized newsroom.
Contact: Steve Ruppe, News Director, 602—624-2477.

Weekend WX/reporter needed. Will report and pre-
pare/deliver weekend weathercasts. G&A reporting
three weekdays. No calls. Send tape, resume & salary
requirements to: Glenn Bracken, News Director,
WHNT-TV19, Box 19, Huntsville, AL 35804. M/F, EOE.

Anchor. New UHF start-up Sunbelt. Strong and profes-
sional, to compliment our female anchor. Must be able
to produce, write and work with people. Send resume
and audition tape to: Human Resources Director, The
Communications Center, 320 North Glenwood, Tyler,
TX 75702.

News Reporter. KLAS-TY has an immediate opening
for an exciting and creative general assignment report-
er. At last two years experience. Strong writing skills
and creative editing skilled on 3/4 inch are required.
Send resume/tape to Jan Stanley, Personnel Director,
KLAS-TV, £0. Box 15047, Las vegas, NV 89114. EOE.

Asslstant New Director/managing Editor- Number
two person in PBS station news operation. Responsible
for daily news assignments and production of Half hout
newscas! and updates. Requires: Master's Degree in
Broadcast Journalism or related field and one year
broadcast news experience or Bachelor's Degree and
two years of experience. Salary: Minimum $17,710.
Send resume by Oclober 3, 1985 to: Jan Eller, 434
Stadium, Univ of Florida, Gainesville, FL 32611. Univer-
sity policy is to conduct all searches in the open, sub-
ject to the provisions of existing faw EEQ/AAE. -

News Director: California’s #1 Independent TV station
is looking for the right person to lead its highly success-
ful news operations. Must have at least five years ex-
perience in television news, and a minimum two years
management experience. Please send resumes to Sta-
tion Manager, KMPH-TV, 5111 East McKinley Ave., Fres-
no, CA 33727. No phone calls please. An EQOE/M-F
employer.

Now is the time to send your lape and resume to Steve
Porricelli of Jackie Roe, Primo People, Inc., Box 116,
Old Greenwich, CT 06870. 203—637-3653.

Reporter-producer-anchor. Major bilingual station in
Hong Kong seeks news oriented professionals to join
its English-language service. College degree and at
least three years of repenting/producing and Anchor
experience. Airmailed applications, resumes with re-
ferences and returnable airchecks should reach Ray-
mond R. Wong, TVB News, 77 Broadcast Drive, Kow-
loon, Hong Kong, no later than October 28. Short-listed
candidates will be interviewed around late November
in NYC, SF, LA and Honolulu.

Technical Director wanted for fast paced local news
at NBC affiliate in Southeastern US. At least two years
direcling experience in news required. EOE. Send re-
sume to Box T-99.

News Meteroiogist for small market Pacific Northwest
station. Help build weather center, sirong on air presen-
tation, good salary and benefits. Resume and refer-
ences to Box T-77. Equal opportunity employer.

Weather Anchor needed for 6 & 10 newscasts. Heavy
experience on computer. chroma-key, severe? cover-
age, and promotional/public appearances, AMS of me-
teorologist preferred. Ne calls. Send tape. resume, &
salary requirements to: Glenn Bracken, News Director,
WHNT-TV 19, Box 19, Huntsville, AL 35804,

Anchor/Reporter. Co-anchor a unique cable television
news and interview program with male anchor. Consid-
erable reporting experience required. Mature and hard
working. Opportunity for radio news person to make
move to television. Salary--midteens. Send tape and
resume by November 15--Personnel Dept. Palmer
Communications Centre, 333 8th Street South--Na-
pies, FL 33940. Equal apportunity employer.

HELP WANTED PROGRAMING
PRODUCTION & OTHERS

individual experlenced in TV traffic or accounting is
needed 1o install compuler systems, train, and support
station personnel. Resume to Video Communications
Inc.. 96 Industry Avenue, Springfield, MA 01104.

Produger. Aggressive. creative individual to join
strong number one station. Successful candidate
shoutd currently be producing a daily newscast. We're
looking for someone who knows what it takes to be
number one. Someone who loves TV news. Send re-
sume to Box T-17.

Experlenced medical or science producer/writer for
fast-growing broadcast andindustrial production com-
pany. Should be cunous person--fascinated by medi-
cine or science. (Our subjects range from oncology to
robotics.) Tape and resume to Larry Kutner, Health and
Science Communications, 716 N. First Street, Minne-
apolis, MN 55401.

Videographer to shoot and edit double system 16mm,
3/4" and 1" video tape. Shoot documentaries, public
affairs, promotion and programming. Preferably 5
years experience with documentary film or communi-
cations preferred. Send resume and salary history to:
Production Dept., PO. Box 5007, Denver, CO 80217.

Executlve secretary, assistant program director, pro-
motion director, traffic/accounting, WAYK, Tv-56, Mel-
bourne, FL, air date 12/85. Resume to Debbie Varecha,
WCEE-TV, Box 1300, Mt. Vernon, IL 62864, 618—822-
6900.

TV promotion manager/wrlter/producer opportuni-
ties in Atlanta, Boston, Denver, Oklahoma City, Minne-
apolis, Phoenix. Send tape to VP Promotion , Gannet
Broadcasting Group, 1611 W. Peachtree Street, Atlan-
ta, GA 30309. Tape held for future openings unless
return requesled. Please no calls or beginners without
tapes. EQE.

Promotlon professlonal experienced in on-air news
and syndicated program promotion needed at South
Florida affiliate. Must be creative, organized and moti-
vated. Excellent opportunity for advancement. Send
resume and salary requirements to Box T-73. EOE.

Electronic graphlcs position to operate Vidifont V
graphics generator for state-of-the-arnt post production
facility in Los Angeles. At least one year character gen-
erator experience required. Resume to Box T-95.

Writer/producer at award-winning NBC affiliate in at-
tractive university community. Creative, energetic per-
son to be responsible for writing and producing of com-
mercials and coordination of agency-produced spots.
Must possess strong wriling and organizational skills,
thorough knowledge of production and ability to work
well with staff and clients. 2-3 years television exper-
ience. Send tape, resume and salary requirements to
Production Manager, WMTV, 615 Forward Drive, Madi-
son, WI 53711, EOE.

Director, capable on fast, tight, error-free newscasts
M-F. This position entails full responsibility and author-
ity for news look on air. Send resume to Box T-82. An
equal opportunity employer.

Production manager: ABC affiiate in Chesapeake
Country needs production manager. Minimum 3 years’
experience. New Ampex ADO, ESS, 1" VTR, Chyron
and switcher. EOE M/F. Frank Pilgrim, WMDT-TV, PO.
Box 4009, Salisbury, MD 21801.

Asslstant Art Director Televislon.Immediate opening
for a talented graphic designer with two to three years
of television experience. B.FA /Graphic design is help-
ful. Responsibilities include: electronic graphics, set
design, illustration and typesetting. Individual will par-
licipate in all Art department functions. Please send
resume only (no phone calls) To: Keith Morgan, Art
Director, WWVI-TV. 75 Morrissey Bivd., Boston, MA
02125.

Producer.Responsible for all on-air fundraising activi-
ties and other productions that support WHYY's overall
fundraising efforts. Requires experience with live,
event-type producing as well as remotes, experience
with producing on-air talent and celebrities, and three
to five years of experience. Must have strong writing
ability and be able to work well under pressure. Famil-
iarity with public television fundraising preferred. Send
resume, videotape sampler, writing sample and salary
requirements to Fundraising Producer Position, ¢/o Per-
sonnel Office, WHYY, 150 North 6th Street, Philadel-
phia, PA 19106. No phone calls, piease.

Creatlve services director. \ersatile, director-produc-
er-wiriter to build a Creative Services Départment from
ground up. Responsible for commercials and special
projects. Strong promotion writing and production es-
sential. Previous experience in commercial production
amust. Send resume, salary requirements, and a letter
lelling why you are the person we seek to Box T-129, No
tapes please. EQE.
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Production/operations director. New UHF start-up in
Sun Belt has immediate opening for a creative, orga-
nized, self-starter with a minimurn of three years man-
agement experience. Applicant should have a solid
background in commercial production and directing
with writing ability We are seeking someone who has
strong leadership skills; a metivator who likes to teach
others. Reply to: Pat Johpston, The Communications
Center, 320 North Glenwood, Tyler, TX 75702.

Commerclal Cinematographer for TV station produc-
tion unit. Must have two years of experience shooting
and editing one-inch tape for commercials. Production
background heipful. Send tape/resume to Margaret
Shadburne, WAVE-TV, Box 32970, Louisville, KY 40232.

Experienced on-alr director: WGAL-TV is looking for
a person with extensive experience in news and studio
directing, commercial production and computer edit-
ing of 3/4” and 1” tape. A strong conceptual back-
ground in sales development with local commercial
clients is required. Qualified persons should send a
resume by October 4th to Marijane Landis, WGAL-TV
PO. Box 7127, Lancaster, PA 17604. WGAL-TV is an
equal opportunity employer.

Research Coordinator. CBS affiliate, top 50 market,
seeks individual to create a market research depart-
ment to support sales and programming. The ideal
candidate will understand consumer survey research
and rating survey material, have writing and analytical
skills and knowledge of methodologies. Salary com-
mensurate with experience. If qualified, send resume
only and letter why you should be considered to Box T-
130.

Photographer/editor: Must have one year of the
equivalent of electronic news photography and editing
experience. A valid, penalty-free driver's license in the
state of residence is required. Send resume by Octo-
ber 1, 1985 to Personnel Director, WTRF-TV, 96 Six-
teenth St., Wheeling, WV 26003. EOE.

Producer/Director for Midwest Public Television sta-
tion. Produce one college level instructional series per
year, direct pledge drives and auctions, work on pro-
motional and development productions. Must be able
to shoot, edit, direct. Small market station in state cap-
itol. Affords ample apportunity for a variety of produc-
tion experience. Minimum 2 years experience re-
quired, public TV experience preferred. Salary range
$17,000 to $18,500 depending on experience. EOE/
AA employer. Application deadline Oct. 15, 1985 or
until a suitable candidate is located. Send resume with
names of three references to: Director of Operations,
KTWU, 301 N. Wanamaker Rd., Topeka, KS 66606. No
phone calls.

SITUATIONS WANTED MANAGEMENT

Video editor desires move to production or operations
management. MBA, FCC General, People skills. 313—
869-7504.

Technical Management. 10 years with network O80.
Experience includes electronic maintenance, system
design, field ENG, news editing, computers, remotes,
transmitter, satellite, microwave, studio operations. BS,
MBA. Desire engineering management position with
technically innovative TV station in top 20 market. Box
T112.

SITUATIONS WANTED ANNOUNCERS

Former NBC news director-anchor returning to
broadcasting. Polished professional. Any market. Sala-
ry negotiable. 804—673-5215.

SITUATIONS WANTED SALES

Sold, successful radio statlon. Wish to returnto TVin
a management position or AE position with possibility
to advance. Proven 16 year track record. Prefer South-
east. 912—888-0732.

Attention GSMs! Attractive, persuasive MBA desires
sales position. Knows broadcast, research, production
terminology. Confident hard worker. Box T-65.

18 years pro announcer both television and radio/au-
dio production specialist. Not a floater! Cliff 309—692-
0680 after 4CST.

SITUATIONS WANTED TECHNICAL

FCC firet. Experienced master control switcher. Video-
tape cameraman, editor. Seeking solld job in TVor ca-
ble operations. Let's talk. Call Bill: 201—383-0654.

Englneering manager. Knowledgeable. and exper-
ienced in systems design, layout, budgeting, project
coordination and testing of large and small systems in
televison, radio, satellite and terrestrial microwave in
the US and overseas. Self starter and team player, have
supervised up to 20 people. Box T-132.

SITUATIONS WANTED NEWS

Sportscaster, currently radio news reporter/DJ. Re-
cent Penn State grad. Interned in news and sports in
17th market. Great knowledge of sports. Small and
medium markets, call 717—838-6076.

Assignment edlitor at top 25 market looking for a new
challenge and the right opportunity. Strong motivator
and organizer with 11 years experience, including #1
newsradio news director. Looking to build a quality
operation for a station wanting to be at the top. Call
602—481-7540.

Feature reporter, 40s market, warm, witty, humorous.
Desires larger market East of Mississippi. Box T-94.

Ali news radlo reporter in New York City 5 years ex-
perience plus numerous awards--can do it all, but
needs first start in TV, Let’s talk about your needs. Norm
Weil, 914—961-1965.

Invest In a hard-working, accurate news reporter. A
motivated quick-starter who grewup in a TV news fam-
ily Call Bruce Moore at 404—325-5082.

ENG photographer/tape edltor seeking large mki po-
sition shooting or editing. 5 yrs experience, numerous
awards. 512—696-0814.

SITUATIONS WANTED PROGRAMING
PRODUCTION & OTHERS

Top 20 A.D. s ready to call the shots. Looking for A.D.
position with real career potential or directing slot. Let
me be an asset to your staff. Box S-39.

Proven Broadcast producer. Have worked in TV pro-
gramming/producing at network, local and cable sta-
tions. Bright, creative and energetic. Recently returned
to NYC. Box T-81.

Need an Art Director? The Broadcast Designers' As-
sociation Employment Service can send you, al no
charge, member's resumes--some of the most exper-
ienced, talented designers in the business/ If you need
an An Director, Graphic Designer, and/or Video De-
signer, call the BDA office at 415—788-2324.

ALLIED FIELDS
HELP WANTED INSTRUCTION

Assistant/assoclate professor, tenure track position
beginning Fall 1986. To teach courses in print and
broadcast writing and/or editing, and related courses.
Ph.D. and professional experience preferred. Salary
competitive. Closing date:November 18, 1985. Send
resume, transcripts, 3 letters of recommendation to
Rex M. Fuller, Head, Department of Communication
Arts, James Madison University Harrisonburg, VA
22807. AA/EEQ.

Faculty search. Radio-TV visiting professionals to
teach in the William Allen White Schoot of Joumalism
and Mass Communications, January 15—May 12,
1986. Position requires experience in one or more of
the following: Media management, news, media law,
copy, television production, cable management, media
sales, commercial preduction, and corporate commu-
nications. Professional experience could have been
gained with broadcast companies, advertising agen-
cies, station representitive firms, or independent pro-
ducers. Applications sought from professionals who
can teach the full semester or at least two weeks during
the semester. Salary attractive because of support
from private gift. Send cover letter explaining availabil-
ity and teaching interests and resume. Write Max
Utsler, Search Committee Chairman, School of Journal-
ism and Mass Communications, The University of Kan-
sas, Lawrence, KS 66045-2353. An equal opportunity/
affirmative action employer. Applications are sought
from all qualified persons regardless of race, religion,
color, sex, disability, veteran Status, national origin,
age, or ancestry.

instant cash- highest prices. We buy TV transmitters
and studio equipment. $1,000 reward for information
leading to our purchase of a good UHF transmitter.
Quality Media, 404—324-1271.

Wanted: Used 50kw AM transmitters that have been
well maintained, with good maintenance records and
documentations. Must also use current tube type-no
junk. Calltwrite Watt Hairston, Sudbrink Broadcasting,
14 Music Circle East, Nashville, TN 37203, Tel. 615—
748-8150.

Wanted: used VHS videocassettes. Cash paid for all
lengths. No defectives. Also buying 2” Quad and 1"
videotape. Call Andy Carpel, 301—845-8888.

ADDA ESP Serles Disc Drives. Call 201—444-2911.
RADIO PROGRAMING

Radlo & TV Bingo. Oldest promotion in the industry.
Copyright 1962. World wide Bingo, P.O. Box 2311,
Littleton, CO 80122, 303—795-3288.

Attention radio statlons with a dish. Looking at Sat
Com IR, a proven winner now on the air-America’s first
and most successful Syndicated Real Estate 2-way talk
show is being fed live each Sunday from 11AMto 1PM
EST--Barter Basis with excellent local avails perfect for
your real estate, builders, developers and financial cli-
ents. Stations now being cleared on a first come, first
served, exclusive market basis. Get your piece of the
real estate advertising dollar in your marketplace! First
100 markets cleared report 100% sales of local avails
with waiting list--play it live of tape-delayed. Hosted by
America’s only nationally syndicated TV & radio per-
sonality covering the world of real estate, who has ap-
peared on ABC's Nightline, and is currently seen week-
ly on PBS stations nationwide. The show will be cross-
promoted of TV, with a heavy national campaign to
attract listeners and advertisers. To clear your station,
call Diana Calland 202—483-2280, or write Inside Real
Estate, Suite 1410, 1410 15th St., NW, Washington, DC
20005.

For sale—MDS transmission time. Singie channel
MDS stations in San Antonio, Killeen, Victoria, Texas.
Any time slot available for video and/or data programs.
For info call Judi at 512-—223-6383.

FOR SALE EQUIPMENT

AM and FM transmitters—used, excellent condition.
Guaranteed. Financing available. Transcom, 215—
379-6585.

25KW FM Continental 8t6-R3(1983) also McMartin
BF25K(1977) both on air, site Change, must sell. M.
Cooper 215—379-6585.

20KW & 3KW CCA 20,000DS (1973} wistereo exc.
CCA 3000E (1973) w/1980 synth. exc. Both on air at full
power w/FCC proof. Call Mr. Cooper 215—379-6585.

5KW AM Gates BC-5P, 125% PP modulation at SKW,
spares in mint condition w/FCC proof. Gates 250 GYon
air. M. Cooper 215—379-6585.

New TV startups. Quality Media can save you money.
Top quality equipment at lowest prices. Business
Plans, financing availabie. Quality Media 404—324-
1271,

Townsend 55KW UHF transmitter. Immediate deliv-
ery, good condition. Quality Media 404—324-1271.

RCA TCR-100 2" video cart. Pinzone diagnostics,
carts, spare parts, excellent condition. $25,000. Qual-
ity Media 404—324-1271.

Transmission line, 6 1/8” EIA. Rebuilt line. New inner
conductors. $750 per section. Quality Media 404—
324-1271.

55KW UHF TV transmitter, GE. Excellent condition;
available now. Also, other AM-FM-TV transmitters, ma-
jor production gear. We buy & sell. Many spare tubes &
parts for transmitters. Ray LaRue, 813—685-2938.

Over 60 AM-FM transmitters. All powers. All spares,
all books. All our inventory. World leaders in broadcast
transmitters. BESCO International, owner, Dick Wit-
kouski, owner, 5846 Club Qaks Dr,, Dallas, TX 75248,
214—630-3600. 26th year of service to the broadcast
industry.

WANTED TO BUY EQUIPMENT

Wanting 250, 500, 1,000 and 5,000 watt AM-FM trans-
mitters. Guarantee Radio Supply Corp., 1314 lturbide
Street, Laredo, TX 78040. Manuel Flores 512—723-
333t1.

2 TCR100 video cart machines, Pinzone systems,
well maintained and operating, with 2700 carts. John
McNally, KWTV, 405—843-6641.

AM Harrls MW-1. Great condition. On air now. Call
Bohanan, 404—786-1430.
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40’ mobilie unit- 1600 grass switcher - Yamaha PM
2000 board - 7 Hatachi SK 70 cameras - 4100 - Quantel
- Ampex tape machines - 40,000 actual miles on 30"
mack tractor w/extended box and cable reels
$895,000.00, 213—467-6272.

FM equipment for sale: (1) RCA transmitter BTF-20EI,
(1) RCA exciter BTE-15A, (1) RCA stereo generator
BTS-1B. 1500' 3 1/8 50 ohm rigid coax line in 20" sec-
tions, 75 dual line hangers, (1) RCA 7-bay elliptical
polarization antenna, all tuned for 106.5 mhz, all in
operation, available October 15. Call Rick Wardell,
919—633-2406.

Videomedia 1” VTR editor Model 2810 new. Half price.
Bill Kitchen, Quality media, 404—324-1271.

FM transmitters: 25, 20, 15,10,7.5,3.5,2.5,1and .25
KW. Continental Communications, Box 78219, St
Louis, MO 63104. 314—664-4497.

AM transmitters: 50, 10, 5, 2.5, 1, .5 and .25 KW,
Continental Communications, Box 78219, St. Louis,
MO 63104. 314—664-4497.

Remote truck: 35' Sth-wheel gooseneck trailer with
cabinetry, finished interior 1980 seven-passenger
pickup truck. $13,000. 201—287-3626.

Dubner CBG2, Chyron IV, Chyron IIl, Ampex slow mo-
tion controller. Call 201—444-2911,

Seif supported tower. Truscon 4 leg angle. 183 feet.
Excellent condition. Can erect on your site.
$15,000.00. 813—461-1341. Clearwaler, FL.

5 Ikegaml HK-357A triax cable color TV cameras with
appropriate Fujinon or Canon lenses. Like new. Very
low usage - with warranty. Contact: Eric Duke or Cathy
Brunetti 212—757-8919.

Biank tape, haif price! Perfect for editing, dubbing,
field or studio recording, commercials, resumes, stu-
dent projects, training, copying, etc. Eicon evalyated
3/4" videocasseties guaranteed broadcast quality. To
order, Call Carpel Video, Inc., collect, 301—845-8888.

Used broadcast TV equipment. Hundreds of pieces
wanted and for sale. Please call Systems Associates to
receive our free fiyer of equipment listings. 213—641-
2042,

Needed- One more RCA TP-66. For sale VPR-3, VPR-
2s, BVH-1000, BVH-2000, TR-800, Hitachi HR-100, VR-
1200B, TR-600s, TP-7Bs, TP-15, TP-55, TK-28A, TK-
gggg Vital VIX-114s. CAll Media Concepts 919—977-

RCA TK28 Saticon Fiim chain with Corporate Com-
munications System 30" color corrector. Also includes
RCA FR35 projector and RCATP55B mulitplexer. This
unit can be seen in operation. Price $60,000. EXE con-
dition. Contact: George Slominski or Jim Nelson at Op-
timus, Inc., 161 E. Grand Ave., Chicago. IL 60611,
312—321-0880.

Mobile Vans-Production and tape offered for immedi-
ate sale. Lo-mileage Ford, 14’ cube vans completely
equipped. Five triaxed camera, two VPR2Bs with slo-
mo, Chyron 4000, GV 1800, GV400 Tek WFMs, Vec-
torscopes, Sync and Proc. Bosch and Conrac monitor-
ing, Yamaha 1516 console. O'Connor and ITE camera
support. RTS intercom and IFB. Two generators. These
vans are in excellent condition, fully equipped and
ready for immediate use, $285,000. Call Jack Taylor,
WVSCO, 215—367-2800.

RADIO
Help Wanted Management

RADIC* RADIO* RADIO* RADIO * RADIO * RADIO * RADIO®

GENERALO%[ANAGER
SALES MANAGER

Our group is looking for that unique
person that can street sell radio as well
as manage and motivate others. In
return we offer an exceptional oppor-
tunity that could lead to equity in one
of our properties in the Scuthwest,
Midwest or Southeast. Please mail
your current resume to Box T-10
% Broadcasting, 1735 Desales St.,
N.W., Washington, D.C. 20036.

An Equal Opporiunity Employer
RADIO* RADIO* RADIO* RADIO* RADIO * RADIO* RADIO

RADIO* RADIO* RADIO* RADIO* RADIO* RADIO * RADIO
0l1avd . OIaYd . 01 . Ol Y » 010V « OITYY . CIaWA

Help Wanted Accounting

ontrollers

Your financial and
broadcast experience
canreally take you places

{
|

L=

Chicago and \_‘*
Washington, D. c.
Opportunities

Unique and challenging opportunities are currently available
for experienced Controllers to join our growing team of profes-
sionals. Consider the following opportunities:

Radio Controller—Chicago
Radio Controller—Washington, D.C.

Duties will encompass supervising accounts payable and re-
ceivable functions, preparing financial statements, profit and
loss, budgeting and supervising the accounting staff.

To qualify, a degree in accounting (CPA and/or MBA preferred)
is required. A minimum of 4-6 years’ experience is essential.
We offer an attractive compensation package including com-
prehensive benefits. Please send resume and salary history to:
BOX 915B, Suite 1501, 50 E. 42nd Street, New York, NY
10017. Equal Opportunity Employer m/f/h/v.

Help Wanted Programing,
Production, Others

PRODUCTION PROFESSIONAL
#1 NEW YORK CITY RADIO STATION

KISS-FM is seeking an experienced Production Professional for a challenging
production/continuity position.

This position will be responsible for coordinating all station production for sales-
/programming. The successful candidate must have extensive copywriting exper-
ience for retail sales, excellent voice-over capability, complete knowledge of four-
track studio operations and continuity department administration.

if you are looking to make your creative mark in New York with a top notch oper-
ation, send your demo reel and resume including salary requirements to: Stu
Goldberg, c/o WRKS Radio, 1440 Broadway, 2nd floor, New York, NY 10018.

Situations Wanted Management Situations Wanted Announcers
SEEKING NEW CHALLENGE

Dynamic, creative I(taagelrI ready1f§>r new ARIZONA RADIO MARKET

station management Challenge ears

in broadcasting. Celebrated accom‘;ghsh- Top 40 DJ. Excellent PBP. Ex-

ko S‘gﬁ(g'\"nggigmﬁgt"egoﬁgf perienced. Looking for move

pany Call Michael Edwards (212)868- up. Chris, 715—356-5172.

1121.
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TELEVISION

Help Wanted Management

Help Wanted Technical
Continued

Manager, Affiliate Billing & Contract Services

““nﬁ?ﬂ

— fintu

We're USA Network, one of the most watched cable net-

ROWTHIS

WATGHING!

3

works in the USA, and are Seeking a sales professional to

manage all affiliate sales activities in 6 states.

You will handle affiliate relations outreach programs for over

500 systems and negotiate contracts between USA Network
and regional MSO's. Two to four years' sales experience in
broadcastmg syndication sales, MSO or cable system man-
agement is required. Knowledge of contract negotiations,
cable network, retail sales management or marketing would

be a plus. Travel approximately 60-70%.

Forward your resume, with salary history to: Director of Per-
sonnel, USA Network, 1230 Avenue of the Americas, New
York, NY 10020. We are an equal opportunity employer.

NETWORK
L~ ST e LA 4
You’ll Be An
important Part
Of The Picture

IMMEDIATE OPENING

TV engineer/supervisor of technical services
for college media center. Production-oriented
engineers with extensive experience in studio
operations and post-production. Also, supervi-
sion of 4 technicians who maintain and repair
microcomputers and audio/visual equipment.
Formal technical training and substantial ex-
perience in a technical supervisory capacity.

Salary: $30.000, excellent fringe benefis.
Send letter and resume by Oct. 11 to: Director,
Sperry Center, State University of New York at
Cortland, PO. Box 2000, Cortland, NY 13045.
EOE, affirmative action employer.

PROGRAM MANAGER

Top California independent tele-
vision station (50-70 market) has

opening for a program manager. [

Experience in independent TV
programming and operations re-
quired. Stroeng promotion and re-
search background preferred.
Proven success track record in
movie and program scheduling,
as well as personnel supervi-
sion, a must. Send resume and
letter telling us you are the per-
son for the job, to Box T-102.

PRODUCTION MANAGER

Top station needs strong administrator to
run active staff involved in studio, EFP, &
remote production. Non-union  atmo-
sphere conducive to creativity & top re-
sults. Degree preferred with experience
in supervising people. Great opportunity
with growth potential in major broadcast
%roup Send resume to Conrad Cagle.
eneral Manager, WFIE-TV, PO
1414, Evansville, IN 47701. No phone
calls, piease. ECE.

Help Wanted Sales

TV SYNDICATION SALES

Rapidly expanding independent TV syndica-
tion company looking for experienced sales
person 1o cover the Southeast.

Strong station contacts necessary and ideal
candidate should be presently located in
Southeast.

Please send resume and salary range 10: Box
T101.

Help Wanted Sales
Continued

TV SALES
LOCAL SALES MANAGER
EXCELLENT GROWTH POSITION

Major Northeast market UHF independent
seeks an experienced local sales manager o
directits expanding sales force. Total responsi-
bility for all recruitment, training, and day to day
sales efforts. Excellent salary, bonus, and com-
pany benefits. Send brief resume with salary
history to Box T-133.

CHIEF ENGINEER

for Southeast top 50 market UHF-TV Estab-
lished, modern, well-designed facility with
state-of-the-art equipment. Minimum of three
years' experience as chief engineer or seven
years as line supervisor. Position requires good
written and oral communication skills with ex-
perience in budgeting, EEQ policies, manage-
ment principles and reporting procedures.
Ability and desire for hands-on maintenance
for the equipment complement of the station.
Beautiful surroundings. A lovely place to live
and raise a family. Box T-136.

Help Wanted Technical

THIS PUBLICATION AVAILABLE
IN MICROFORM

University Microfilms International

300 North Zeeb Road,
Dept. PR., Ann Arbor, M| 48106

transmitter operators

anticipated).

" MAINTENANCE
ENGINEERS

KLCS-TV Los Angeles — a PBS affiliate and award-winning producer
of instructional programming — has outstanding opportunitiés for
skilled Engineers who can maintain and repair electronic/mechanical
broadcasting equipment. Selected candidates will also supervise
television engineers while serving as technical directors and

At least 3 years recent experience in a TV broadcasting or related
facility is required, including responsibility for the operation/
maintenance of color video production recording and transmission
equipment, plus the maintenance of FCC logs/reports. Must have a
minimum of 1 year experience supervising and training television
engineering staffs. Salary range: $33,016-$41,133 annually (increase

Los Angeles Unified School District
Recruitment Dept.

P.0. Box 2298, Los Angeles, CA 90051
An Equal Opportunity Employer

The business of education. y

Broadcasting Sep 23 1385
78




Help Wanted News

DOCUMENTARY
TYPE PRODUCTION

We are former broadcast journalists using the
latest production technology to produce video-
based marketing and training packages for
business and industry Join us, and put your
writing and producing skills to work in an excit-
ing. challenging environment. Minimum of five
years TV news experience required, firm. Sala-
ry and benefits package commensurate with
experience. Send resume, references. and
tape to:
VIDEOQ, LTD.
200 Guaranty Bank Building
Cedar Rapids, lowa 52401

Equal Opportunity Employer M/F

-

Help Wanted Programing,
Production, Others Continued

Situations Wanted Management

TOP 20 VHF
LOOKING FOR ENG TECH
State of the art news operation seek-
ing aggressive leadership in elec-
tronics and maintenance. An excel-
lent position with outstanding group.
ENG experience, organization and
strong references required. Salary
range $35,000. Reply Box T-135.

EOE/AAP.

#1-rated local morning talk show needs strong, sea-
soned associate producer. This person should have at
least 2 10 3 years TV lalk show experience, preferably
in major market. Must have solid line producing skills
as well as flair for booking highly promotable shows.
Only apply if you are crealive, energetic, organized.
and aware of local and other current events...And if you
understand what programs well in hour-long, single-
topic format. Send resume, salary hislory and demo
tape ASAP to:

Cynthia Fenneman
Executive Producer KYW-TV
independence Mall East
Philadelphia, Pa. 19106

EOE. GROUP

KYW-TV3 W

TELEVISION STATION OWNERS

Television president and general
manager with impressive track re-
cord seeking station to purchase.
Have financing if price is equitable.
Would also consider a managemen-
tequity arrangement with future
buyout. All responses strictly confi-
dential. Please write Box T-134.

SEEKING NEW CHALLENGE

Dynamic, creative leader ready for new
station management challenge. 14 years
in broadcasting. Celebrated accompiish-
ments. Seek VP/GM responsibilities for
aggressive, savvy, major-market com-
pany. Call Michael Edwards (212)868-
1121.

Situations Wanted News

Help Wanted Announcers

ANNOUNCER WANTED BY MAJOR
MARKET TV STATION

We produce two live talk/variety
shows a day, national documentar-
ies, some of "the best” television and
radio spots in the country, and we
want a staff announcer who can con-
tribute to our award-winning team.

If you've got the talent, we've got the
contract. Include brief resume and
salary requirements. Box T-120.

Help Wanted Programing,
Production, Others

EXPERIENCED VIDEO EDITOR

First rate production company is
looking for top notch editor for it's 1*
post-production suite. You'll be work-
ing with all the latest equipment;
Dubner, DVE, Stillstore, etc. You'll be
challenged by diverse regional and
national accounts. And early next
year we'll be moving to a brand new
2.5 million dollar video production fa-
cility. We're located in Michigan's
second largest city, where living
costs are reasonable. Excellent sa-
lery and benefits. An incredible op-
portunity for an experienced, cre-
ative post-production professional.
All inquiries strictly confidential.
Contact: Dennis Hart/The Media
Group, Ltd., 2215 29th Street SE,
Grand Rapids, M| 49508.

CONTEMPORARY
CONSERVATIVE
COMMENTARY

Former NY Congressman John Le-
Boutillier will provide you with cur-
rent, conservative, controversial
commentaries, TV and/or radio.
Credits include WABC-TV. WMCA ra-
dio talk host, "Harvard Hates Amer-
ica.” He'll play in any market. For
tape and more info contact David
Crane 415—441-1987.

ALLIED FIELDS
Help Wanted Sales

Wo\'\on

Pr ofducer/ Writer

for WCAU-TV,
a CBS owned station
in Philadelphia
Can you write and produce exciting topi-
cal and series promotion? Are you ready
for a challenge?
If so, and if fully experienced, rush your
tape and resume with salary require-
ments to:
Brian Blum
WCAU-TV
City Line Ave & Monument Rd
Philadelphia, PA 19131
Equal opportunity employer M/F

o c——— , |

eveni

MAGAZINE

Fourth market VHF station seeks dynamic. seasoned &
creative field producer for highly-produced magazine
show 3 to 5 years field producing background re-
quired. Solid story-teling technique and slick produc-
tion values are a must for this daily prime-access show:
Candidates must be able to promotable stories,
handle pressure, defiver consistently strong pieces,
and wokr well with talent and technical staff.
Send resume and demo tape ASAP to:
Cynthia Fenneman
Executive Producer
KYW-TV

Independence Mall East
Philadeiphia, PA 19106

GROuUpP

KYW-TV3 W

Equal Opportunity Employer

REGIONAL ACCOUNT REPRESENTATIVE

Fortune 500 Company Subsidiary; Leader in
the industry; producing Station ID's, Sales and
Production Libraries, Music Commercials and
Television Commercials, has opening for Sales
Representative.
Candidates must have successful track record
in Radio and TV Sales, Advertising Agency
sales, or related fields. Position requires exten-
sive travel. Company provides excellent salary,
commision plan, plus company automobile. full
expenses and outstanding benefits.

Please send resume and salary history to:
Jack Adkins, VP/Director Human Resources.
Media General Broadcast Services, Inc., 2714
Union Avenue Extended, Memphis, TN 38112,
EOQE, M/F. =

Lo G

Broadcast Services. Inc.

Help Wanted Programing,
Production, Others

PRODUCER for on-line post-production for AT
VIDEO ENTERPRISES, producers for NIGHT-
FLIGHT, TV 2000 & others. Experienced with
music production & post required. Send re-
sume with salary history and requirements to:
ATI VIDEO ENTERPRISES, 888 SEVENTH AVE-
NUE 21st F, NY, NY 10106. Attn: C. Kaelin. No
phone calls. please.
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Radio Programing

For Sale Stations

L
-

2
i‘.

Lum and Abner

Are Back
.. piling up protits
for sponsors and stations.
15-minute programs from
the golden age of radio.

.

:.‘1&.’.?3‘

PROGRAM DISTRIBUTORS & P.O. Drawer 1737

Jonesboro, Arkansas 72403 @ 501/972-5884

STEPHEN KING'S
"LISTS THAT MATTER"

A new syndicated program for radio sta-
tions everywhere. Call Chris Spruce or
John Marshall at WZON Radio, The Zone
Corporation, 207—942-4656.

Empioyment Service

Location Size Type Price
AR Met FM $3000K
ut Met FM $2500K
WA Med AM/FM $750K
CA Sm FM $675K
OK Med AM/FM $650K
CcO Sm FM $650K
1A Sm FM $600K
NB Sm ™M $500K
OK Sm FM $350K
FL Sm AM $325K
IL Sm FM $210K

Terms
Terms
Cash
$75K
$200K
$150
$120K
$150K
$100K
Cash

Contact Phone

Bill Whitley (214) 680-2807
Elliot Evers (415) 387-0397
Greg Merrill (801) 753-8090
Elliot Evers (415) 387-0397
Bill Whitley (214) 680-2807
David LaFrance (303) 534-3040
Bill Lochman (816) 941-3733
Bill Lytle (816) 941-3733
Bill Lytle (816) 941-3733
Randy Jeffery (305) 295-2572
Ernie Pearce (404) 458-9226

For information on these and our other availabilities, or to discuss selling your property, contact Janice Blake,
Marketing Director, Chapman Associates Inc., 1835 Savoy Dr., Suite 206, Atlanta, GA 30341. 404—458-9226.

nation I.-'...'|-:_i|.-_ me .__I ia }_.-1 O hi:-"r g

RADIO PERSONNEL NEEDED
Inthe past year, hundreds & hundreds of radio stations.
from every st in the U.S.. in every size market, con-
tacted NATIONAL with job orders. SO far this year,
we're evon busier. To help filt these openings, NATION-
AL is in constant need of ANVOUNCES. NEwSPEODe,
programmers, & salespeople. NATIONAL, the nation's
lsachng radio placement service, places from coast 10
coast. If you're serlousty seeking a move up, dont wait,
contact NATIONAL now For complete information, in-
cmm&mmmm enclose §1 post-
g8 & harddirg O
NATIONMAL BROADCAST
TALENT COORDINATORS
DEPT. B., PO BOX 20551
BIRMINGHAM, AL 35216

205—822-8144-ACT NOW!

10,000 RADIO-TV JOBS
The most complete & current radio, TV publication pub-
lished in America. Beware of imitators! Year after year
thousands of broadcasters find employment through us
Up to 98% of nationwide opernings published every
week, over 10,000 yearty All market sizes, all formats.
Openlngs for DJs, sales le. news, production. 1

er list: $6. Special bonus: & consecutive
wks Only 4.95—you save $21! AMERICAN RADIO
JOBMAHKET 1553 N. Eastern, Las Vegas NV 89101,
Money back guarantee!

AN\
<RAM>
N

R.A.Marshall&Co.

Media Investment Analysts & Brokers

Bob Marshall, President

AM/FM combo located in attractive southeastern resort

market. $1.2 million.

508A Pineland Mali Office Center. Hilton Head Island. South Carolina 29928 803-681-5252

Wanted to Buy Stations

WISCONSIN

AM/FM combo in single station
market. Good track record of
growth. Priced at twice gross
($425,000). Terms available. Box
1-58.

TOP RATED FM

Fully engineered class C FM serving
3 Midwestern states. Leading rat-
ings and top facility in market of
250,000+ . Tight operation produc-
ing cash flow. $1,400,000. Box T-11.

WANT TO BUY CALIFORNIA
FM OR AM/FM STATIONS

Former Owner with cash looking to
return to radio. Box T-106.

CLASSIFIED
ADVERTISING
IS YOUR
BEST BUY ...

This space couid be
working for you.

901/767-7980

MILTONM Q. FORD =

MEDIA BROKERSAPPRAISERS
=5 lur.l:.'.rr-q‘m Sunbelt Broadcest F'rn:lpur!ll-:
5 SiidE1135 « Mairles

COLORADO

1 KW LPTV CP in one of nation's busiest and
fastest growing ski resorts. Earth stations, re-
modeled studio space and more already in
place. Attractive price.. Contact:
rry D. Teasdale
Station ngelopment Consultants

Box 9. Phoenicia, NY 12464

ESTABLISHED AM STATIONS
FAST GROWING
SUNBELT MARKETS

Two full-time AM stations in the nation’s fastest
growing Southwestern markets. Flexible terms.
Box T-71.

® FM covering Hillon Head. $590,000. Terms.

® 50,000 watt FM covering large southern California
resort area. $2.8 million.

® 100,000 watts. State capitol and university City in
south. $2.5 million. Terms.

® Powerful daytimer covering Knoxville. $290.000.

BUSINESS BROKER ASSOCIATES
615—756-7635—24 HRS.

PRESTIGE FM STATION

in active Maryland market. Easy
listening format. NBC affiliate.
Priced for quick cash sale. 301—
546-1055.

AM STATION WASHINGTON, DC

$1,440,000 with terms. Contact Mitt Younts,
202—822-8913.
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For Sale Stations Continued

The breakthrough new book!

101 WAYS TO
CUT LEGAL FEES &
MANAGE YOUR LAWYER:

A practical guide for
broadcasters and cable operators

SPECIALIZING IN

FORMAT SEARCH AND
MARKETING STRATEGIES || [t

For new stations, acquisitions and underperforming stations. Counsel for the National Associa-
Advanced audience research and analysis to find vour most profitable niche. Ratings projections tion of Broadcasters (and now &
including demographic breakouts for each format alternative. Get the research and radio partner in the Washington firm of

expertise behind some of radio’s biggest success stories. Call us at 313-540-9499. verner, Liiptert, Bernhard, McPher-
son and Hand), communications

ng “superlawyer” Erwin G. Krasnow
m F a en. strips away the mystique surround-
TN ENANRNNA NN CNRNNRN YN AN AN SN NN NANNN TNRNN INRANANAAE] ing the legal profession to show

SUCCESS STRATEGIES FOR RADIO broadcasters and cable operators
how to:

Birmingham, Michigan

® Select the right lawyer for you

® Enter into the best fee arrange-
ment

® Get the most out of your lawyer

® Control legal costs

® Monitor and evaluate your law-
yer's performance

H.B. La Rue, Media Broker * Remedy problems with your

lawyer

Radio TV CATV Appraisals SPECIAL INTRODUCTORY PRICE!
Order your copy of this valuable book
today for just $29.95, the special intro-
West Coast East Coast Atlanta ductqry price! You'll have 10 _days|to
44 Montgomery St. #500 500 East 77th St. #1909 6600 Powers Ferry Rd. #205 | | £*@Mine the book. In thattime, if you're

San Francisco, CA 94104  New York, N.Y. 10021 Atlanta, GA 30339 i ol o M
415 434-1750 212 288-0737 404 956-0673 Hal Gore, V.P. the mailing label for a 100% refund!

MAIL THIS COUPON TODAY!

““TWENTY YEARS OF EXPERIENCE GOES INTO EVERY SALE”

O YES! | want to benefit from the

Wilkins and Associates cost-cutting, performance-
Media Brokers boosting ideas in “101 Ways to
AL AMEM $15000  DOWN PAYMENT Cut Legal Fees & Manage Your
UHF-TV C.P
5,000,000 WATTS on Tliiies SRR Send me__copies at $29.95 each
b} ] 3
TOP 50 N.E MARKET Va am £35,000°  DOWN PAYMENT My check or money order paya-
- A o Lo i — ble to Broadcasting is enclosed.
Exce"ent Potent'al 3 Tennessee Stations For Sale -
PO BOX 1714 - SPARTANBURG, SC. 29304 — 803/585-4638 ]
— Name
VHF LPTV CP Organization
Crystal River, Florida KSSCP (TV) —
High Growth Area (since 1981 vee
. 1 City State Zip
. . Victoria, Texas, AD! #203 an all
Bill Kitchen UHF market wantslbarter pro- Lho )
gramming via satellite, tape or ne
404—324-1271 film Expanding to full facilties, izl 15
Quality Media Corporation fulltime, 500’ tower 713-—479- BROADCASTING
1614. 9625 Catlet, LaPorte, TX BA FlsliCarions inc.

1735 DeSales Street, NW
Washington, D.C. 20036

" L
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For Sale Stations Continued

FULLTIME AM RADIO STATION

profitable-valuable real estate-30,000
population city-tax loss from another
wholly owned subsidiary-upper midwest-
terms-PO. Box 395, Oskaloosa, IA
52577.

Class IV AM

Excellent technically with satellite
downlink. Good reputation in mar-
ket. Retiring. $1,000.000.00. Box T-
115,

SOUTHEAST

AM/FM combo for $650,000--some
terms available. Contact Tony Rizzo
at 202—331-9270.

For Fast Action Use

BROADCASTING’S
Classified Advertising

SCA IN KANSAS CITY

Sun carrier available on 100,000
watt Kansas City station. Call TJ
Johnston, 913—384-9900.

#3121A, Madison Area,
Owner looking for partner,
1000 watt A.M.

24 hr. station in great market area.
DAS Realty Corp. James Ceithamer,

608—222-9119

MONTANA OPPORTUNITY

Great chance to get into & full time AM in one of Mon-
tanas major population centers. New fransmitter,
Shacter automation, Ag oriented, low overhead. now
breaking even, a producing staff. $70.000 down, as-
sume seven year balance at $4100 per month. Write
Box T-35.

BROADCASTING'S CLASSIFIED RATES

All orders to place classified ads & all correspondence
pertaining to this section should be sent to: BROAD-
CASTING, Classified Department, 1735 DeSales St.,
N.W,, Washington, DC 20036.

Payable in advance. Cash, check, or money order. Full
& correct payment MUST accompany ALL orders.

When placing an ad, indicate the EXACT category de-
sired: Television, Radio, Cable or Allied Fields; Help
Wanted or Situations Wanted; Management, Sales,
News, etc. If this information is omitted, we will deter-
mine the appropriate category according to the copy.
NO make goods will be run if all information is not includ-
ed.

The publisher is not responsible for errors in printing due
toillegible copy—all copy must be clearly typed or print-
ed. Any and all errors must be reported to the classified
advertising department within 7 days of publication
date. No credits or make goods will be made on errors
which do not materially affect the advertisement.

Deadline is Monday at noon Eastern Time for the follow-
ing Monday's issue. Earlier deadlines apply for issues
published during a week containing a legal holiday, & a
special notice announcing the earlier deadline will be
published above this ratecard. Orders, changes, and/or
cancellations must be submitted in writing. (NO tele-
phone orders, changes, and/or cancellations will be ac-
cepted.)

Replies to ads with Blind Box numbers should be ad-

dressed to: (Box number), c/o BROADCASTING, 1735
DeSales St., N.W,, Washington, DC 20036.

Advertisers using Blind Box numbers cannot request
audio tapes, video tapes, transcriptions, fims, or VTR's
to be forwarded to BROADCASTING Blind Box num-
bers. Audio tapes, video tapes, transcriptions, films &
VTR's are not forwardable, & are returned to the sender.

Publisher reserves the right to alter classified copy to
conform with the provisions of Title VIl of the Civil Rights
Act of 1964, as amended. Publisher reserves the right to
abbreviate, alter, or reject any copy.

Rates: Classified listings (non-display). Per issue: Help
Wanted: $1.00 per word, $18.00 weekly minimum. Situations
Wanted {personal ads): 60¢ per word, $9.00 weekly mini-
mum. All others classifications: $1.10 per word, $18.00
weekly minimum. Blind Box numbers: $4.00 per issue.

Rates: Classified display (minimum 1 inch, upward in
half inch increments), per issue; Help Wanted: $80.00
per inch. Situations Wanted (personal ads): $50.00 per
inch. All other classifications: $100.00 per inch. For Sale
Stations, Wanted To Buy Stations, Public Notice & Busi-
ness Opportunities advertising require display space,
Agency commission only on display space.

Word count: Count each abbreviation, initial, single fig-
ure or group of figures or letters as one word each.
Symbols such as 35mm, COD, PD,etc., count as one
word each. Phone number with area code or zip code
counts as one word each.
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Fates & Fortunese

Media

Appointments, Doubleday and Co., publish-
ing and communications firm that owns
Deoubleday Broadcasting: John T. Sargent,
chairman of board, to chairman of executive
committee; Nelson Doubleday, president and
chief executive officer, succeeds Sargent as
chairman of board; Jim McLaughlin, presi-
dent of Dell Publishing subsidiary and corpo-
rate senior VP, succeeds Doubleday; Walter
E. Freese, senior VP, to executive VP; John
O’Donnell, executive VP and secretary, to
vice chairman of board; Gerard Toner, VP and
general counsel, to additional duties as secre-
tary; William Lindsey, VP, director of oper-
ations, Dell, to president of Dell.

June Travis, executive VP, American Televi-
sion and Communications, Denver, joins Rif-
kin & Associates there as president and chief
operating officer. R&A operates cable sys-
tems serving 160,000 subscribers in 14
states.

Patrick Norman, VP and general manager,
RKQO’s kFrC(AM) San Francisco, joins co-
owned KRTH(FM) Los Angeles as VP and gen-
eral manager.

Norman Schwartz

Mark G. Schwartz, general manager, WKKT-FM
Boston, joins Statewide Broadcasting, Pom-
pano Beach, Fla., as senior VP. He will as-
sume general managership of newly acquired
WJAX-FM Jacksonville, Fla. His responsibil-
ities will be for Statewide’s general market
stations. Statewide operates 7 radio stations.

J.D. Mackin Jr., president and general man-
ager, WSIM(AM)-WIRX(FM) St. Joseph, Mo.,
named VP and general manager of co-owned
WTDY{AM)-WMGN(FM) Madison, Wis., suc-
ceeding Charles Mefford, who assumes post
of VP, acquisition and development, for par-
ent, Midwest Family Stations. Gayle Olson,
station manager, WSIM-WIRX, succeeds
Mackin.

James Worthington, general manager, Price
Communications’s WIBA-AM-FM  Madison,
Wis., joins co-owned WNIC-AM-FM Detroit as
VP and general manager. Deane Osborne,
general sales manager, WIBA-AM-FM, named
president and general manager of station.

Dorothy Jones, assistant general manager,
WXKS-AM-FM Medford, Mass., named VP
and general manager. Bob Kline, business
manager, WXKS-AM-FM, named VP, director

of business affairs.

Richard White, executive VP and general
sales manager, Major Market Radio, New
York, joins WTAE(AM)-WHTX(FM) Pittsburgh as
general manager.

Steve Jacobs, general manager, Behan
Broadcasting’s KCEE(AM)-KWFM(FM) Tucson,
Ariz., joins co-owned KQKT(FM) Seattle as
general manager. Laury Browning, station
manager, KCEE-KWFM, succeeds Jacobs.

Jon Harmelin, account executive, WHAT(AM)-
wwDB(FM) Philadelphia, joins WDVT(AM)
there as general manager.

Fran Malphus, operations and sales manager,
wWHYD(AM) Columbus, Ga., named general
manager.

Jeffrey Storey, sales manager, WRKG(AM) Lo-
rain, Ohio, named general manager.

Louie Seiberfich, from Wallsworth Publish-
ing Co., St. Louis, joins KEWKAM)-KGMO(FM)
Cape Girardeau, Mo., as general manager.

Bruce Eichner, sales manager, WIGS(FM)
Houghton Lake, Mich., joins WKJF-AM-FM
Cadillac, Mich., as station manager.

Rick Feldman, general sales manager, KCOP-
Tv Los Angeles, named station manager.

Steve Coulam, director of engineering,
KDVR(TV) Denver, assumes additional duties
as director of operations.

LouAnn S. Geer, from legal-compliance and
practices department, NBC, Los Angeles,
jeins Viacom there as attorney.

Andrew Dixon, directer of human resources,
Continental Cablevision, Boston, Mass.,
named VP, human resources.

Marketing

Bert Rosenberg, executive VP, Marsteller,
New York, joins Smith/Greenland there as
executive VP.

Associate creative directors named senior
VP’s, Young & Rubicam, New York: Florio
Granello, Michael Hampton, Charles Jack-
son, and Mario Morbelli.

Steve Eaker, account supervisor, Gardner Ad-
vertising, St. Louis, named VP. Mary Gwin,
from Grey Advertising, San Francisco, joins
Gardner Advertising as art director. Bill Salz-
man, assistant account executive, Gardner
Advertising, named account executive.

Richard (Rick) Forbes, account supervisor,
Needham, Harper & Steers, Chicago, named
VP.

Elliot Schulman, art director, Film Society of
Lincoln Center and its Film Comment maga-
zine, New York, joins Foote, Cone &
Belding/Entertainment, New York, motion
picture advertising unit of FCB Communica-
tions, as senior art director.

Michael Cleary, manager of Avery-Knodel of-
fice, Minneapolis, joins Seltel there as sales
manager.
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Elected VP’s, Needham Harper Worldwide,
New York: Deborah Cover-Lewis, media di-
rector; Wendy Hagen, account supervisor and

Cover-Lewis Hagen

director of new busi-
ness development,
and Cecile Johnston,
research director.

Tom Grant, associate
director of marketing,
W.B. Doner, Detroit,
named VP.

Jeff Karas, broadcast
supervisor, Advertis-
ing to Women, New
York, named broad-

Johns_lon
Cast supervisor.

Chris Becker and Sean Healey, account su-
pervisors, Young & Rubicam USA, New
York, named VP’s, Y&R USA. Daisy Expo-
sito, VP, Young & Rubicam USA, New York,
and creative director, Bravo Hispanic market-
ing unit, assumes additional duties as general
manager, Bravo.

Tracia von Dameck, traffic assistant, Herbert
S. Benjamin Associates, Baton Rouge, La.,
named media buyer. Cecile Deen, traffic as-
sistant, Herbert S. Benjamin, named traffic
department manager.

Cheryl McClenahan, associate editor, Ad-
week, Chicago, joins D’ Arcy MacManus Ma-
sius there as communications director.

Robin Pearson, freelance writer-producer,
joins Venet Advertising, New York, as senior
copywriter.

Sharon Wienzvegq, account executive, Hillier,
Newmark, Wechsler & Howard, Los Ange-
les, named sales manager.

Susan Murphy, advertising manager, Telemet
America, Washington, and Lynn Wilber, ad-
vertising director, Koons Advertising, Wash-
ington, join media department of Abramson
Associates there as media planners-buyers.

Daniel Griffin, sales assistant, Seltel, Los An-
geles, named account executive, affiliate di-
vision, Atlanta.

Georgia Sakellakis, assistant project director
and research analyst, North Coast Behavorial
Research Group, Cleveland, joins Lang,
Fisher & Stashower Advertising there as ac-
count executive.

Appointments, WXKS-AM-FM Medford, Ore.:



Lisa Fell, VP and local sales manager, to VP,
general sales manager, WXKS(FM); Mary
Cashman, VP, national sales, WXKS-AM-FM,
assumes additional responsibilities as head of
national sales for parent, Pyramid Broadcast-
ing; Joe DiDonato, director of entertainment
sales, to retail sales manager; Peter Kelley,
from McGavren Guild, Boston, to account
executive.

Ross Elder, general sales manager, wZOU(FM)
Boston, assumes additional duties as general
sales manager of co-owned WHDH(AM) there.
Barbara Crouse, national sales manager,
WBZ(AM) Boston, joins wWHDH-wZOU as na-
tional sales manager. Ronald Piro, from
WHTT(FM) Boston, joins wZOU as local sales
manager.

John Cottingham, general sales manager,
wGHP-TY High Point, N.C., joins WTOL-TV
Toledo, Ohio, in same capacity.

William Wayland, general sales manager,
wvIv-Tv Boston, joins WROR(FM) there in
same capacity.

Darrel Huskey, account executive, WGLD(AM)
High Point, N.C., named sales manager.

Larry (Gil) Gilpin, regional and local sales
manager, KBMETV Beaumont, Tex., joins
WMUR-TV Manchester, N.H., as sales man-
ager.

Mark Kessler, advertising director, Swallen’s,
Cincinnati retail stores, joins WxXix-Tv Cin-
cinnati as market development director.

Robert Madeo, producer-director, WXXA-Tv
Albany, N.Y., joins WNYT-TV there as director
of client services.

Elaine Cordrey Herbert, account executive,
wLwT(TV) Cincinnati, joins WMAR-TV Balti-
more in same capacity.

Steven Sager, from WwGBB(AM) Merrick,
N.Y., joins WOR(AM) as account executive,
retail sales. Bob Johnson, desk assistant,
news department, WOR, named continuity as-
sistant, junior copywriter.

Bill Ryan, from wSEX(¥M) Arlington Heights,
Ill., joins wMET(FM) Chicago as account ex-
ecutive.

Cindy LaScala, account executive, Nation-
wide Advertising, New York, joins WRFM(FM)
there as account executive.

Margie Albert, account executive, KITN-TV
Minneapolis, joins WUSA-TV there in same
capacity.

James Weiskopf, account executive,
KFOG(FM) San Francisco, joins KGO(AM) there
in same capacity.

Programing

Lori Openden, independent casting director,
joins NBC, Los Angeles, as VP, casting.

Appointments, finance department, Para-
mount Television Group, Los Angeles: Bar-
bara Frischer, manager, television production
reporting and analysis, named director, re-
porting and analysis; Phil Midiri, manager,
television accounts receivable, to director,
accounting, and Jack Waterman, manager, fi-
nancial planning, to director, financial plan-
ning.

R. Kevin Tannehill, executive VP, Hubbard
Entertzinment, joins Group W Productions,
Los Angeles, as VP, sales and marketing.

Richard (Rick) Rosen, VP and general man-
ager, Columbia Pictures Pay Television and
Nontheatrical, Burbank, Calif., named VP,
Columbia Pictures Television, responsible for
new separate division to develop programing
for both pay television and basic cable.

Jess Wittenberg, sen-
ior VP, programing,
Embassy Home Enter-
tainment, Los Ange-
les, joins HBO there
as VP, business af-
fairs, West Coast.
Glenn Whitehead, as-
sociate counsel, pro-
graming, West Coast,
HBO, named director,
business affairs, West
Coast, reporting to

Wittenberg
Wittenberg.

Gary Stutman, manager of feature film par-
ticipations and senior corporate auditor, 20th
Century Fox, Los Angeles, named director of
motion picture financial reporting.

Lisbeth Aschenbrenner, senior production
counsel, 20th Century Fox, New York, joins
Columbia Pictures Industries there as assis-
tant general counsel.

Gail Schenbaum, director of program devel-
opment and current programs, Warner Broth-
ers Television, Los Angeles, joins Eddie Mil-
kis Productions there as VP, development.

Kevin Metheny, VP, music and production,
MTV: Music Television and VH-1: Video
Hits 1, New York, named VP, VH-1.

Barry Levitt, traffic manager, Tribune-owned
wGN(AM) Chicago, named operations director
of Tribune Radio Networks.

Stuart Krane, director, ABC Information Net-
work, New York, named VP, ABC Adult Ra-
dio Networks. Daniel Forth, director, Source
radio network, ABC, New York, named VP,
ABC Young Adult Radio Networks.

Donald Micallef, associate director, client ser-
vices, Katz Communications, New York,
joins MCA TV there as director of research
and sales development.

Bonnie Karrin, producer and former senior
producer, That’s Incredible, has formed The
Karrin Co., Los Angeles, independent pro-
duction company.

Wayne Wisecarver, program operations man-
ager, American Television and Communica-
tions, Austin, Tex., named programing man-
ager for ATC’s Southwestern Cable TV, San
Diego.

Palmer Payne, from ABC Information Net-

work, New York, joins R&R Syndications
there as VP and executive editor-producer.

Jennifer Lambert, national pay-per-view-
manager, Rogers Cablesystems, Portland,
Ore., joins The Exchange, satellite-delivered
PPV service, New York, as manager, affiliate
sales and services.

Don Salem, from Harmony Gold Television,
New York, joins Paramount Domestic Televi-
sion and Video Programing, Dallas, as ac-
count executive.
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Lyle Seltzer, accountant, Arthur Young &
Co., New" York, joins USA Network there as
sentor accountant.

Les Acree, program director, WMC-AM-FM
Memphis, joins WTQR(FM) Winston-Salem,
N.C., as program director.

Stuart Garfinkle, programing
WILA-TV  Washington, joins
(Md.) Community Television,
Md., as program director.

Pat Chappell, public affairs director, KING-TV
Seattle, named program director.

Becky Barry, program assistant, KDVR(TV)
Denver, named program coordinator.

supervisor,
Montgomery
Rockville,

JodJo Kincaid, member of programing depart-
ment, WXKS-AM-FM Medford, Mass., named
assistant program director.

Mike Koste, production director, WRKS-FM
New York, joins wXRK(FM) there in same ca-
pacity.

Bill Redlin, editor-newscaster, noncommer-
cial wamMu(FM) Washington, named host of
Morning Edition.

Tricia Molloy, associate talk show producer,
KTAR(AM) Phoenix, named executive talk
show producer.

Chuck Crane, air personality, WZNE-FM
Tampa, Fla., joins wLS(AM) Chicago as music
director.

Dave Love, from KCBQ-AM-FM San Diego,
joins WKQS(FM) Miami as air personality.

Randy West, from KMGG(FM) Los Angeles,
joins KWNK(AM) there as air personality.

Mace Rosenstein, from Washington law firm
of Wald, Harkrader & Ross, Washington,
joins WGMS-AM-FM there as air personality.

News and Public Affairs

Bill Applegate, former news director at WLS-
Tv Chicago, who joined WABC-Tv New York
as news director and station manager in July,
has brought on board another WLS-TV veter-
an. Steve Blue, executive producer for WLS-
TV joins wABC-Tvas managing editor of news.

Jim Sharpe, moming news anchor, WIID(AM)-
wIMK(FM) Chicago, joins Tribune Radio Net-
works there as news director.

Hal Kennedy, assistant
general manager and
news director, KKTv-
| av Colorado
i "] Springs, named assis-
M tant general manager
and executive news di-
rector. Jim Lucas, in-
dependent real estate
investor, joins KKTv as
1 news director.

David Page, from
WMC-FM Memphis,
joins wRQX(FM) Washington as news director.
Chris Kelley and Betty Ann Bowser, husband
and wife comespondents with CBS, New
York, join CBS News, Washington, with Kel-
ley covering Pentagon and Bowser on general
assignment.

Rick Newton, legislative reporter and editor,

Kennedy



KXL(AM) Portland, Ore., joins Oregon News
Network there as news director.

David Glodt, senior producer, ABC Weekend
News and This Week with David Brinkley,
ABC News, New York, named Los Angeles
bureau chief.

Robin Lloyd, State Department correspon-
dent, NBC News, Washington, named White
House cormrespondent, succeeding Emery
King, who moves to general assignment beat.

Andrea Berry, host and producer-reporter,
Georgia Public Television, Atlanta, joins
West Virginia Educational Broadcasting Au-
thority, Charleston, W. Va., as executive pro-
ducer, public affairs.

George McQuade Ill, assistant news director,
KNDO-TV Yakima, Wash., joins KGET(TV) Ba-
kersfield, Calif., as news producer.

Appointments, news department, WTKR-TV
Norfolk, Va.: Glenn Corey and Ann Keffer,
co-anchors, noon news, to additional duties
as co-anchors, 7 p.m. news; Don Roberts,
reporter, (o principal reporter, 7 p.m. news,
and Bob Sheppard, photographer, wkYT.TV
Lexington, Ky., to principal photographer, 7
p-m. news.

Heather Harden, anchorreporter, WXIA-TV
Atlanta, joins KMSP-TV Minneapolis as co-
anchor-reporter, Prime Time News.

Leisa Hall, from wwTv(Tv) Cadillac, Mich.,
joins wLNS-Tv Lansing, Mich., as anchor.

Donald DeMaio, art director, United Media,
New York, joins Associated Press there as
director of graphics.

Judith Martin, columnist whose “Miss Man-
ners” is syndicated in 200 newspapers, joins
KABC-TV Los Angeles for twice-weekly ap-
pearances on 4 p.m. newscasts.

Micah Johnson, reporter-anchor, WSEE-TV
Erie, Pa., joins wvVva-TvV Bluefield, W. Va.,
as anchor producer, 6 and 11 p.m. news. Tom
Taftelmyer, consulting meteorologist, Au-
dichron Co., Atlanta, joins wWVAA-TV as me-
tecrologist-anchor.

Gay Yee, reporter, KOVR(TV) Stockton, Calif.,
named co-anchor.

John Lindsey, anchor, WINH-TV New Haven,
Conn., resigns.

F. Patrick Scanlon, sports reporter, New Jer-
sey Network, Trenton, N.J., named sports
director.

Mary Simko, reporter, WSBT(AM)-WSNS(FM)
South Bend, ind., named weekend anchor
and reporter for co-owned WSBTTV there.

Mike Lynch, weekend sports anchor, wCvB-Tv
Boston, named principal sports anchor.

Rick Gordon, chief meteorologist and week-
day anchor, wSEE(TV) Erie, Pa., joins wMUR-
TV Manchester, N.H., as meteorologist.

Melissa Mills, from KIMA-TV Washington,
joins KAMU(TV) Portland, Ore., as weather
reporter.

Steve Lyons, member of Boston Red Sox
baseball team, will join wsrRO(AM) Marlboro,
Mass., in off-season as sports reporter.

W. Jeft Barnes, anchor-reporter, WDAU-TV
Scranton, Pa., joins wPvI(TV) Philadelphia as
reporter.

Sally Patrick, meteorologist, Cable News
Network, Atlanta, joins wUSA-TV Minneapo-
lis as weekend meteorologist.

William Wagman, news director, KAAL-TV
Rochester, Minn., joins WANE-TV Fort
Wayne, Ind., in same capacity.

Don Brown, weekend sports anchor and
sports reporter, WKEF-TV Dayton, Ohio,
named sports director.

Lucius Allen, color analyst, defunct Sports
Time Cable, St. Louis, joins KOVR(TV) Sacra-
mento, Calif., as sports commentator.

Ray Ramsey, weather anchor, KOMO-AM-TV
Seattle, retires.

Technology

George Phillips, president and director of Ac-
ton Corp., Acton, Mass., resigns to pursue
private business interests. He retains his
5.81% ownership interest in company. His
brother, Samuel Phillips, chairman, will as-
sume additional duties as president.

John McLucas, executive VP and chief strate-
gic officer, Comsat, Washington, retires.

Roger Henley, controller, Compact Video,
Burbank, Calif., joins Netcom, satellite
transmission company there as chief financial
officer.

Nick Hudak, manager of systems develop-
ment and marketing, Panasonic Broadcast
systems, joins RCA Broadcast Systems Divi-
sion, Gibbsboro, N.J., as director, domestic
sales.

Reginald McKinstry, marketing manager,
electrical products, Johnson Matthey, West
Chester, Pa., joins RCA Distributor and Spe-
cial Products Division, Deptford, N.J., as di-
rector of entertainment tubes and parts prod-
uct management.

Jim Buillard, senior VP, finance, and chief fi-
nancial officer, Embassy Pictures, Los Ange-
les, joins Compact Video there as senior VP,
finance, chief financial officer and treasurer.

Ronald Mario, VP and general manager, ad-
ministration, Continental Forest Industries,
Washington, joins Comsat there as VP, corpo-
rate services.

Dave Crane, executive director, technical op-
erations and engineering development, Na-
tional Captioning Institute, Washington,
named executive director of operations and
engineering.

Donald Rushin, international director, mag-
netic audio/video products division, 3M, St.
Paul, Minn., named marketing operations
and international director. Joseph Leon, di-
rector, professional markets, for division,
named sales director.

Frank Blaha, director of operations, Harris
Broadcast Microwave, Mountain View, Ca-
lif., named director of sales and marketing.

Thomas Teeter, corporate controller, Giant
Food Stores, Carlisle, Pa., joins C-COR,
State College, Pa., as controller.

Marilyn Blend, account executive, VCA Tele-
tronics, named to newly created position of
director of sales.

Victor Vettorello, stage technician, Grace &
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Wild Studios, Farmington Hills, Mich.,
named video engineer, remote services.

Michael Karaffa, Eastern regional sales direc-
tor, Vestron Video, Los Angeles, named na-
tional accounts manager.

Christopher Louis Emery, office manager-
trader, Jem Commodities, New York, joins
Agfa-Gevaert, Secaucus, N.J., as technical
service representative, video products, mag-
netic tape division.

Ronald Ducceschi, senior account executive,
QOak Communications, New York, named
Northern regional manager there.

Nancy Carey, director, federal and regulatory
liaison, MCI Communications, and former
legal assistant to former FCC Commissioner
Abbott Washburn, joins United Telephone,
Kansas City, Kan., as VP, human resources.

Bob Wotiz, chief engineer, WXKS-AM-FM
Medford, Mass., assumes additional respon-
sibility as VP, director of engineering, for
parent, Pyramid Broadcasting.

Promotion and PR

Barbara Brogliatti, senior VP, worldwide
publicity, promotion and advertising, Embas-
sy Communications, Los Angeles, joins Lor-
imar there as senior VP, worldwide public
relations and corporate marketing.

Rebecca Halkias, from government affairs
group of law firm, Ballard, Spahr, Andrews
& Ingersoll, Washington, joins Burson-Mar-
steller there as government relations counselor.

Owen Comora, partner and VP, Goodman-
/Comora, New York-based public relations
firm, has formed own firm, Owen Comora
Associates, Paramus, N.J., specializing in
television public relations.

Susan Dowd, copywriter, Benton & Bowles,
New York, joins Breouillard Communications
there in same capacity.

Kathleen Nolan, account supervisor, public
relations, Creamer Dickson Basford, New
York, joins Henry J. Kaufman & Associates,
Washington, as VP, account supervisor,
Kaufman Public Relations.

Jim Berry, promotion manager, wXKS-AM-FM
Medford, Ore., assumes additional duties as
VP, director of creative services.

Dan Kurtz, teaching assistant, Southern Iili-
nois University’s radio-television depart-
ment, Carbondale, Ill., joins wvva-TvV Blue-
field, W. Va,, as promotion-community
affairs manager.

Dale Vincent, reporter, WMUR-TY Manchester,
N.H., named director of community rela-
tions.

Cindy Martin, promotion writer-producer,
WDFW-TV Dallas, named promotion manager.

Carol Lehr, promotion producer-designer,
WISH-TV Indianapolis, Ind., joins KCNC-TV
Denver as promotion writer-producer.

Allied Fields

Christine Mueller, Eastern division manager,
advertiser-agency radio sales, Arbitron, New

York, named VP.

Daniel Jaffe, senior VP, government rela-
tions, American Advertising Federation,
Washington, joins Association of National
Advertisers there as senior VP.

Robert Jones, VP, fi-
nance, Malarkey-Tay-
lor Associates, Wash-
ington, named
executive VP and
chief operating officer.
M-T is consulting firm
specializing in cable
television.

Thomas Stanley, dep-
uty chief scientist for
operations, FCC,
Washington, named
acting chief scientist. FCC Chairman Mark
Fowler is planning to reorganize office of Sci-
ence and Technology (“Closed Circuit,” Aug.
19). As part of reorganization, chief scien-
tist’s job will be abolished.

Bernard Ostry, deputy minister of citizen-
ship, Ontario, Canada, named chairman and
chief executive officer, TVOntario, Canadian
educational television network.

J. James McElveen, director of public affairs,
National Cable Television Association,
Washington, named director of public affairs,
administration,

Jones

Mary Lou Wright, marketing consultant to
Oak Industries, Rancho Bemardo, Calif.,
joins Oak as executive representative in new-
ly opened Washington office.

Board of trustees of Barren Medical Founda-
tion, Chicago, presented broadcast consul-
tant and former WGN president, Ward Quaal,
with its first Sterling Silver Medal in recogni-
tion of “unselfish and dedicated public ser-
vice.”

Gerry Chervinsky, political director, WBZ-TV
Boston, joins KRC Research, Cambridge,
Mass., as VP. KRC specializes in political
polling, political coverage strategy and
viewership habit studies for television sta-
tions.

Nancy Carey, director, federal and regulatory
liaison, MCI Communications, Washington,
joins United Telephone, Kansas City, Kan.,
as VP, human resources. She was legal assis-
tant to former FCC Commissioner Abbott
Washbum. Robert Powers, FCC chief scien-
tist, has resigned. He is joining MCI as chief
advisor, engineering, planning and analysis
department.

S. James Coppersmith, VP and general man-
ager, WCVB-TV Boston, will receive first
Torch of Liberty Award from New England
chapter of Anti-defamation League of B'nai
B'rith at ceremonies Oct. 10 in Boston.

Stephen Bouchard, asscciate, law firm of
Fulbright & Jaworski, Washington, joins
Fleischman & Walsh there as associate.

Elected officers, Illinois Broadcasters Asso-
ciation, Springfield, Ill.. Jack Bennett,
WHBF-AM-FM Rock Island, president; Gene
Robinson, WMBD-AM-TV-WKZW(FM) Peoria,
president-elect; Wayne Vriesman, WGN(AM)
Chicago, vice president; Steve Samet, WZOE-
AM-FM Princeton, treasurer, and Barry
Geoghegan, WAND-TV Decatur, immediate
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past president.

Deaths

Sal Chiantia, 67, chairman and chief execu-
tive officer of National Music Publishers As-
sociation and Harry Fox Agency, New York,
and VP and board member, American Scciety
of Composers, Authors and Publishers, New
York, died of cancer Sept. 13 at his home in
Port Washington, N.Y. Chiantia was also for-
mer president, MCA Music, and founding
president, International Federation of Popular
Music Publishing. He is survived by his wife,
Mariette, and daughter.

Dolly Banks Shapiro, 71, president and own-
er of WHAT(AM)-WwDB(FM) Philadelphia, died
Sept. 10 at Philadelphia hospital. Shapiro had
been active in station operations in various
capacities for over 40 years. She became
president and majority owner in 1979, upon
death of stations’ owner, her brother, Billy
Banks (BROADCASTING, Sept. 17, 1979). She
retired from day-to-day management of sta-
tion in 1984, but remained president until her
death. Shapiro is credited with several radio
firsts, including hiring of full-time black an-
nouncer and featuring program hosted by
black woman. She was member of Television
and Radio Advertising Club of Philadelphia,
Broadcast Pioneers, and was first president of
Philadelphia chapter of American Women in
Radio and Television. She is survived by her
husband, Irving.

Richard J. Harasek, 60, manager, AM sterec
broadcast equipment, Motorola, Schaum-
burg, Ill., died Sept. 6 of complications fol-
lowing stroke at St. Luke’s Presbyterian, Chi-
cago. He is survived by his wife, Joan and
two daughters.

Phillip Peterson, 61, vice president, sales,
Community Club Awards, Westport, Conn.,
died of heart attack Aug. 24 while on busi-
ness trip in Toronto. Peterson began his
broadcast career as sportscaster at WNAB(AM)
Bridgeport, Conn., while student at Bridge-
port University. He was station manager at
wBBB(AM) Burlington-Graham, N.C., in
1950's. In 1959, he joined Community Club
as vice president sales. Community Club is
radio and television promotion company. Pe-
terson is survived by his son.

Louise Kendall Aldrich, 77, who retired in
1973 after more than 25 years as National
Association of Broadcasters librarian, died of
complications from diabetes Sept. 15 at Fair-
fax (Va.) hospital. She is survived by her hus-
band, John, and two daughters.

Henry A. (Hank) Taylor, 52, communications
consultant, died of heart attack Sept. 13 at his
home in Dallas. Prior to consulting, Taylor
was general manager of wPAN-TV Fort Walton
Beach, Fla. His other broadcasting posts in-
cluded assistant general manager and pro-
gram and operations manager, KCBD-TV Lub-
bock, Tex.; program and operations manager,
WLBT-Tv Jackson, Miss., and assistant gener-
al manager-progam and operations manager,
WIRLTY (now WTBS-TV) Atlanta. He is sur-
vived by his wife Jane, son and daughter.

Joanne Wheeler, 38, account executive,
WFLN-FM Philadelphia, died of injuries sus-
tained in auto accident Aug. 27 in Philadel-
phia.
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Player in the
major leagues

When Harlan Rosenzweig took charge of
Westinghouse's Group W Satellite Commu-
nications in the fall of 1983, it wasn’t under
the best of circumstances.

His first job was to oversee the closing of
Satellite News Channel, which GWSC and
ABC had launched with high hopes in June
1982 but which had failed to break Ted Turn-
er’s hold on the cable news market. Without
SNC, GWSC was a second-rate cable pro-
gramer. Its only possessions were the new
and unproved The Nashville Network, the
Home Theatre Network and some nebulous
plans for a multiregional cable sports net-
work.

But Rosenzweig was undaunted. He
buried SNC and, with some successes and
some failures, has built GWSC into a small
but thriving part of the Westinghouse broad-
casting-cable group, offering satellite trans-
mission services as well as cable program-
ing. When Westinghouse announced last
month it was putting Group W Cable with its
2.1 million cable subscribers up for sale, it
said it would hang on to GWSC.

A lawyer by training, a businessman by
experience, the 38-year-old Rosenzweig has
had to behave like an entrepreneur, and
make strategic decisions in his two years at
GWSC. “It’s almost like: Where should we
drill oil wells?” he explained, using a favor-
ite analogy. “How much should we spend on
any one oil well? How deep should we go?
How much oil do we need once we get
there?”

Rosenzweig and his family now live in
Scarsdale, N.Y., in fashionable Westchester
county, but he is still very much a product of
Brooklyn, where he grew up playing “‘stoop-
ball, stickball, handball, slapball, punchball
and anything else that ends b-a-l-1.” He's
affable, talkative and humorous and still
loves the Dodgers, although they moved
from Brooklyn to Los Angeles not long after
he was born. The New York Mets are as-
cending in his favor.

While other kids were still thinking about
becoming cowboys and firemen, Rosen-
zweig set his sights on the law after his
mother told him he had been named for Su-
preme Court Chief Justice Harlan Fiske
Stone, who had died the year before he was
born. “That determined my career,” he says.

Rosenzweig earned a political science de-
gree from Queens College in 1968 and went
on to the University of Connecticut for his
law degree. He, like others of his genera-
tion, got caught up in political and cultural
upheavals of the time. He says he was “‘con-
cermed and involved,” but not “radical.”
“My hair never touched my shoulders, [ nev-
er wore an earring, and I never touched any
foreign substance that could cause me to lose
my mind other than alcohol.”

HARLAN JaY HOSENZWEIG—DFGSIdent Group W
Satellite Communications, Stamford, Conn.; b.
June 14, 1947, New York; BA, political
science, Queens College, City College of New
York, 1968; JD, University of Connecticut
School of Law, 1972; general counsel, Sanitas

Service Corp., Hartford, Conn., 1972-74; staff
attorney, Westinghouse Electric Corp.,
Pittsburgh, 1974-77; chief counsel, Industry
Equipment Services Group, Westinghouse
Electric, Pittsburgh, 1977-79; vice president
and general counsel, Group W Broadcasting
and Cable, New York, 1979-83; executive
vice president, GWSC, 1983; present position
since October 1983; m. Kathleen Cosker,
Sept. 9, 1973; children—Aaron, 8; Alison, 5.

Out of law school, Rosenzweig joined
Sanitas Service Corp. in Hartford, a com-
pany that specialized in solid-waste—
“Don’t call it garbage”—disposal, janitorial
and security services and industrial Jaundry.
The Sanitas job was important to Rosenz-
weig for at least two reasons. It introduced
him to the woman who would become his
wife, Kathleen, and it helped him recognize
that his true calling was not the law, but
business.

On a tip, he applied for a job with Wes-
tinghouse Electric in 1974 and was soon on
his way to corporate headquarters in Pitts-
burgh as a staff attorney. It was the start of a
relationship with the corporation that has in-
troduced him to everything from “fractional
horse-power mush-wound motors to satellite
transmission over fiber optics-microwave
paths out of New York.”

Rosenzweig returned to New York in 1979
as the top corporate attorney for Group W
Broadcasting shortly after Daniel Ritchie
took over the division with a mandate to
expand it substantially. And expand it they
did. Group W’s string of major acquisitions
culminated in August 1981 with the pur-
chase of Teleprompter, a cable operator serv-
ing 1.4 million homes, for $1 billion.

In early 1983, Rosenzweig jumped at the
chance to get out of law and into “line man-
agement” as executive vice president of
GWSC. "I frankly never got the same sense
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of satisfaction over drafting a brief or read-
ing an FCC-proposed rulemaking and pre-
paring comments for it as [ did thinking
through a deal or a people problem or think-
ing strategically about the future of a busi-
ness.”

Of GWSC'’s cable services, The Nashville
Network, a joint venture of GWSC and
Opryland U.S.A., has been the big winner.
Since its inception in March 1983, the ser-
vice has grown rapidly and now reaches
more than 24 million cable homes. “TNN is
areal success story in the advertiser-support-
ed cable business,” says Rosenzweig.

Home Theatre Network is neither a big
winner nor a big loser. The pay service, of-
fering nothing racier than movies rated PG,
was already five years old when GWSC
completed purchase of it in 1982. Rosen-
zweig says it’s still trying to “identify the
size of its niche” and figure out whether it
can fill it. In the meantime, he says, it oper-
ates “near break-¢ven from a cash stand-
point” with 300,000 subcribers.

GWSC’s cable sports plans have been
pared down by reality to a single regional
sports service, Home Team Sports, centered
on the Baltimore-Washington corridor. But
Rosenzweig believes HTS has a real chance,
if the “if’s” go its way, to succeed where
others, including GWSC’s own Seattle-
based SuperChannel pay sports seérvice,
have failed. If all goes well—if HTS’s fea-
tured teams do well, if rights contract are
successfully renegotiated and if key markets
are cabled soon—Rosenzweig says the ser-
vice could break even within three vears.

GWSC’s most tangible gain has been in
satellite transmission services, which, Ro-
senzweig says, now account for a third of the
company’s revenue. For its cable program
services, GWSC built an elaborate state-of-
the-art facility in Stamford, Conn.—satellite
uplinks, production studios and an origina-
tion center—and procured several satellite
transponders. When SNC went under, the
facility was underutilized, and most of the
transponders were going to waste. Rosen-
zweig’s decision to get in the satellite ser-
vices business was motivated simply by a
desire to put the assets to work. GWSC's
satellite clients: CBS, ABC, Arts & Enter-
tainment, Lifetime, The Exchange and The
Discovery Network and Major League Base-
ball Productions.

Rosenzweig says he'll be content to stick
with Westinghouse as long as he has as much
of a challege and as big a role in the key
decision making as he has now. Despite a
fascination with entrepreneurship, he is not
driven to leave the Westinghouse family for
a “truer entrepreneurial” venture. During his
years at Westinghouse, he says, he has de-
veloped respect and admiration for the peo-
ple who run the corporation, people who
combine business acumen with community
involvement. “If that's my future,” he says,
“it’s very appealing to me.” “
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CBS News, as expected, pink slipped 74 employes last week as part
of company-wide plan to cut costs in wake of Ted Turner’s at-
tempted takeover and program to repurchase 21% of company's
shares. Cuts are part of plan at CBS News to eiiminate 125 posi-
tions—balance of 51 will be reduced either through attrition and
leaving position vacant or early retirement, said spokesman. Em-
ployes let go were “across the board,"” spokesman said, from secre-
taries all way up to senior executives, including on-air reporters
and correspondents. Among those to be relieved were CBS News
correspondents Larry Pintak, Dallas Townsend, Neil Strawser and
reporter Lark McCarthy. [n addition, Casey Davidson, vice president
of labor relations, and Ralph Goldberg, vice president and assistant
to CBS News President Ed Joyce, were let go. Robert Ferrante,
senjor producer of special events and former executive producer of
Nightwatch and CBS Morning News was also relieved.

u]

In wake of last week's earthquake in Mexico, American networks
reported no loss of personnel or injury to ad hoc news crews. With
no phone lines and limited use of telex available, major problem for
three networks was contact with reporters. While ABC and NBC
broadcast footage provided by Mexican television, CBS claimed to
be first network with its own film of event. After covering scene in
Mexico City, stringer George Natanson and cameraman Dorningo
Rex chartered plane for McAllen, Tex., and went to CBS affiliate
KGBT-Tv in Harlingen, Tex., with four tapes. ABC and NBC re-
ceived footage from stations in Mexico City. Spanish language
network, SIN, moved Mexico City headquarters following disaster
from Televisa building, demolished by quake, to San Angel, just
south of city. Televisa, Mexican network, tower was destroyed
during quake and it went off air for three hours. SIN news director,
Gustavo Godoy, in Miami, said regular newscasts and news
breaks would continue to be broadcast along with special report
on Friday night (Sept. 20). SIN quickly organized Live Aid-styled
benefit for Mexican earthquake victims last week. Scheduled to air
Sept. 29 from 3 p.m. to 12 midnight NYT, telethon will criginate
from Los Angeles, be hosted by Mexico's Raul Velasco and Ricar-
do Montalban and will feature such performers as Jose Feliciano
and Herb Alpert, who recently performed in Spanish version of
Live Ald, Cantar Cantare. President Reagan will deliver message
during broadcast, and coverage of SIN network stations local tele-
thon activities will be included. National telethon number for
pledges will be set up. KMEX-TV Los Angeles will produce event.
Newsfeed also was offering stations “sidebars” on disaster. Five
stations associated with Newsfeed sent crews to cover event.
Transmission of reports will be via C-band. One of stations, WFAA-
Tv Dallas, is supplying Newsfeed network with hard news cover-
age.
O

Present state of AM band is to be subject of report to FCC commis-
sioners this year, James McKinney, chief of Mass Media Bureau,
told Sept. 20 luncheon of Institute of Electrical and Electronics
Engineers' broadcast symposium in Washington. Citing weaken-
ing of AM radio in competition with FM, McKinney told group he
has asked policy and rules division to take broad look at technical,
economic and legal status of medium. Early rulemakings are ex-
pected next year, McKinney told BROADCASTING. Effort will not
interfere with specific issues, already under consideration by FCC,
such as AM-FM nonduplication rules, where rulemaking is ex-
pected in next six weeks.
a

House Energy and Commerce Committee has approved cost-of-
regulation fees for FCC licensees and applicants. For mass media
services, fee schedule approved is identical to revised schedule
FCC forwarded to Congress last spring (BROADCASTING, April 22).
Fees for cellular radio were reduced. Committee 1s forwarding fee
schedule to House Budget Committee for inclusion in budget
reconciliation package.

a
Among companies having formally expressed interest in acquir-
ing United Press International (BROADCASTING, Sept. 16) is multiple
system operator Tele-Communications Inc. Also reported to be con-
sidering acquisition is Ted Turner, who did not submit formal ex-
pression of interest. Spokesman for Turner Broadcasting System,
\however, said TBS had received confidential financial memo from

MMDS lotteries. The FCC has rescheduled the first lotteries for
muitichannel multipoint distribution service: They'll be held at
11:30 a.m., Sept. 27, at FCC headquarters in Washington. Up
for grabs wiil be licenses for nine major markets—Boston, Chi-
cago, Cleveland, Dallas, Denver, Detroit, Houston, New York
and Kansas City, Mo.—for which more than 1,200 applications
are pending. The lotteries had originally been scheduled for
earlier this summer, but were postponed indefinitely after the
court of appeals in Washington stayed them (BROADCASTING,
July 1). The FCC subsequently informed the appeliate court that
the commission believed that by rejecting lottery preferences
for women, it had met the court's concern in staying the lotter-
les (“Closed Circuit,” Sept. 16).

UPI's financial adviser, “and we re reviewing that,” spokesmar
said. Wire Service Guild, which represents UPI reporters and edi
tors, also submitted expression of interest. UPI spokesman sait
company hopes to have firm bid in hand next month.

]

FCC Mass Media Bureau has granted conditional construction per-
mits to RCA Americom, Antares Satellite Corp. and Graphic Scanning
Corp. for direct broadcast satellite systems. In same order, bureau
granted modification requests and authorized launches of DBS
systems by Dominion Video Satellite and United States Satellite
Broadcasting Co., and approved modification request of Ad-
vanced Communications Corp
a

Senate Appropriation Subcommittee approved figure endoised by
Corporation for Public Broadcasting, passing measure that woulc
appropriate $214 million for CPB in FY 1988. Parent cormmittee is
likely to act on measure this week.

]

Delegation of 11 noncommercial broadcasting executives heads for
Moscow this week (Sept. 26) to present 20-30 hours of public
television programs and five hours from public radio and to screen
Soviet programing. Public Broadcasting Service Chairman Alfrec
R. Stern and PBS senior vice president for programing, Suzanne
Weil, will be leading U.S. group.

a

Network radio business is stillincreasing. Billings for Augustrose 69
over August 1984 to $27,024,199, according to Radic Networ
Association, which relies on confidential data collected from 1
networks by accounting firm of Ernst & Whinney. Network radi
expenditures to date are up 13% over comparable period in 198¢

[m]

Doubleday Broadcasting is expected to announce sale of adult co

temporary wmET(rm) Chicago for $12-$13 million. Station, whic

finished with 1.7 12-plus metro share in spring 1985 Arbitrc

report, was purchased from Metromedia in 1982 for $9.5 milliol
=

Rupert Murdoch will be TV luncheon speaker at National Asso«
ation of Broadcasters’ annual convention next April 13-16 at Dalk
Convention Center in Dallas.

O

Senate Judiciary Committee last week approved nomination of 1.C
Argetsinger to seat on Copyright Royalty Tribunal. Argetsinge
nominated last month by White House for seven-year term o
tribunal, is general counsel of Action, national volunteer agenc
that includes VISTA program. Full Senate vote is expected thi
week.

(]

Turner Broadcasting has signed first station for its Goodwill game
from Moscow. WNew-Tv New York will clear all 129 hours of prc
graming next July 5-20. Station will air events live in afterncon
with taped coverage during prime time and at night. Deal
straight barter.
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‘oard for International Broadcasting has new chairman, and BIB is
elieved to be close to naming new president of Radio Free Eu-
»pe/Radio Liberty that it runs. President Reagan designated BIB
1ember Malcolm (Steve) Forbes Jr., president of Forbes Inc. and
eputy-editor-in-chief of Forbes Magazine, to serve as BIB chair-
1an. He succeeds Frank Shakespeare, vice chairman of RKO Gen-
ral Inc., who was sworn in last week as U.S. ambassador to
vriugal. Forbes' designation came as surprise; James Buckley,
urrent president of RFE/RL, who has announced intention to
2sign later this year, had been expected to get job. Instead, he is
» be named member of U.S. Court of Appeals for Second Circuit. BIB
1et Friday with what was understood to be intention of making
ecision on successor to Buckley at RFE/RL. Meeting ended with
1embers saying only that announcement would be made this
ieek. But speculation centered on Edward Derwinski, former Re-
ublican congressman from Illinois—he was long-time member of
fouse Foreign Affairs Committee, who had developed expertise in
‘astern Europe, which radics serve—who is now counselor of
tate Department. He was called in to BIB meeting on Friday,
resumably to discuss RFE/RL presidency. Later, he said "no for-
1al offer” had been made. He said there wete questions board and
e still had to resolve.

(]

Shareholders of Multimedia approved company's recapitalization
Man, with 97% of disinterested shareholders voting in favor of plan
»n Friday {Sept. 20). Greenville, S.C.-based company also said 16%
»f debentures being offered in connection with recapitalization
were oversubscribed and that pro-ratio would be announced late

this week. Recapitalization essentially will retire 167 million
shares currently outstanding (and trading at about $60) and will
replace them with 11 million shares that are now trading on when-
issued basis just below $20. Billion-dollar cost of recapitalization,
which includes specially negotiated repurchase of Jack Kent
Cooke's 1.6 million shares at $70 cash each (“Top of the Week,”
July 22), will be accomplished through debentures mentioned
above and bank financing. Remaining hurdle before plan becomes
final is settlement of shareholder litigation, for which hearing has
been scheduled for this Thursday. according to company.

w}
Former ABC employe Angela Shanks filed $10 million lawsuit last
Thursday (Sept. 19) against ABC Inc., charging that she was uniaw-
fully discharged and racially and sexually discriminated against. Ac-
cording to complaint for damages filed in U.S. distnict court in
Washington, Shanks was secretary of technical records division in
Broadcast Operations and Engineering division of ABC Inc. in
Washington, when she was fired. In court papers, she charged
that discrimination against her “was part of a pattern and practice
of the defendant ABC of discriminating against black employes on
the basis of race and female employes on the basis of sex.”
(]

CBS News correspondent Charles Osgood signed new 10-year pact
with CBS last Wednesday (Sept. 18), on eve of 24th annual CBS
Radic Network affiliates meeting at New York's Waldorf-Astoria
hotel, According to CBS, Osgood will keep current radio and tele-
vision assignments as well as file some feature reports for CBS
Television Sports.

Cracking down on violence. Stiffer oversight by the FCC is pro-
posed for television in a final report on “Violence and Sexual Vio-
lence in Film, Television, Cable and Home Video, " released Friday
(Sept. 20) by a special study committee of the Communication
Commission of the National Council of Churches of Christ 1n the
USA.

The committee, winding up a twg-year investigation, conclud-
ed: “Viclence and sexual viclence must be reduced in the media.
We believe this goal can be attained without depriving those in the
media of the means of livelihood or of the rewards which are justly
theirs, and without depriving citizens of their First Amendment
guarantee of freedom of speech.’

The committee made recommendations concerning movies, ca-
ble and home video but especially concentrated on television and
the FCC, saying: "The key to solving the problem of violence and
sexual violence on television is to require broadcasters to once
again exercise their responsibility to the public,” and "local com-
munities must take responsibility for that part of the education of
their children which is occurring through television.” Some specif-
ics:

(1) Networks and stations would be required to adopt the classi-
fication and rating system used by the movie industry, plus “short,
descriptive phrases” indicating the amount and intensity of vio-
lence in each program, and use them in all promos, ads and pro-
gram listings; (2) the FCC would be required to conduct pubiic
hearings annually at which TV producers for networks, stations,
syndicators, sponsors and others would have to explain how and
by whom program content decisions are made; (3) the FCC would
be required to set up a procedure under which the “highest-rank-
ing decision makers” of networks and stations would have to meet
“requiarly” with members of the public to "discuss and assess”
entertainment program content and its relationship te “generally
accepted community mores”, (4) the FCC would be required to
assess mcidence and intensity of violence in TV programs and
commercials and publish its findings annually; (5) the FCC would
be required to study the effects of violence on audience members
and publish 1ts findings “in a timely manner”; (6) broadcast net-
works and stations would be required by law to “devote a percent-
age of their air time fincluding time in Monday-Friday 4-6 p.m.

period/, production budgets and facilities to children’s programs,
created and produced in cooperation with a broad spectrum of
organizations and indtviduals with concern for children®; (7) "me-
dia education boards” would be set up in local communities "to aid
radio and television stations in meeting the educational needs of
children.”

For cable: The committee recommended that the cable industry
adopt the motion picture rating system and show ratings in ads
and schedules and on screen when a program is presented, that
cable companies be required to put all R- and X-rated films on a
channel separate from other movies, and make a lock-out feature
available on all channel-switching devices they provide to sub-
scribers.

For VCR's: That “videos intended for adults—R-, X-rated and
unrated—should not be displayed prominently in store fronts and
not sold or rented to persons under 17 years of age.” But “to take
more restrictive legal action, the committee believes, would un-
duly restrict the First Amendment rights of adults.”

The special committee, composed of 10 members of the NCCC's
communication commission and headed by Dr. James M. Wall,
editor of Christian Century magazine, was set up in September
1983 to study problems of exploitative sex and gratuitous violence
in film, cable and broadcast TV. Its focus was later narrowed to
violence and sexual viclence, and home video was added to the
media studied.

In some corners, little time was wasted in formulating a re-
sponse. “This is a disappointing and frightening document which
advocates a blatantly repressive policy towards the most popular
source of entertainment and the most trusted source of information
in the free world, " said George F. Schweltzer, vice president, com-
munications and information, CBS/Broadcast Group. NBC said it
had not seen the final draft yet and wanted to study it before
commenting. ABC issued statement saying: "We believe that we
have an effective self-requlatory process implementing policies
designed to avoid the betrayal of gratuitous violence, enabling us
to exercise our TV network’s social responsibility in the review of
entertainment programing.” The Television Information Office said
the NCCC's “recommendations called for repressive and possibly
unconstitutional measures.”
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A time for rapprochement

The must-carry express is building up steam. From the dead stop
at which the broadcasting industry stood after the Court of Ap-
peals held that practice to be unconstitutional, enough momen-
tum has been generated to threaten a congressional order direct-
ing the FCC to begin an inquiry or rulemaking into the issue. That
is the same FCC that one month ago washed its hands of the
matter, saying there was no way it could fashion new rules under
the court’s mandate, nor did it have any appetite for proceeding
on its own.

At the same time, the National Association of Broadcasters has
signed off on a new must-carry formula that it feels will satisfy
most of the industry’s needs: no must carry at all for systems with
12 channels or fewer, no more than one-third of a larger cable
system’s capacity devoted to must carry, no duplicated network or
public broadcasting signals, but otherwise carriage of all broad-
cast stations within a 50-mile radius. It is a formula that seems
exceptionally reasonable when viewed against what used to be,
although it will still seem generous to a cable industry that sees no
reason to voluntarily turn over one-third of its plant. The best
news is that the formula exists, even though it’s never been
formally offered, and that one partner to this enterprise is pre-
pared to deal and has defined the terms it would find acceptable.

How can cable be persuaded to the table? Not, we still warrant,
at the point of a gun. The fact is that cable’s constitutional case is
so strong—absent reversal by the Supreme Court, which no law-
yer in Washington thinks likely—that any attempt to ram through
mandatory rules is doomed to frustration. Nevertheless, the dam-
age to cable from a reasonably ordered set of “will” carry (as
opposed to “must” carry) principles is slight enough, and the
continued threat of must-carry harassment nuisance enough, that
a gentleman’s agreement might well be reached. The secret is to
arrive at terms so close to what the marketplace would have done
if left alone that neither party will feel seriously discombobulat-
ed.

The key to it all is the FCC, exercising its deftest hand. None of
this will happen without that agency’s oversight, and yet little will
get done if it leaps willy-nilly into a rulemaking without letting
the parties come together under Fowler and Co.’s benevolent
distancing.

There’s an opportunity in here for two great Fifth Estate indus-
tries to begin a new partnership that could last out the century and
beyond.

Enough

All good intentions aside, the parents, teachers and political
spouses who descended on the Senate for a hearing on raunchy
rock lyrics—a hearing that at times seemed more photo opportu-
nity than fact finder—have overstayed a welcome that has been
tenuous at best. They have raised consciousness on their main
point: that some contemporary lyrics are offensive to them—and
probably to others—and are thus inappropriate fare for the young.
Fine, if that is as far as it goes. But it rarely is. And there are
disquieting indications that it could go further.

The Parents Music Resource Center has asserted repeatedly
that it is not seeking legislative solutions (causing Senator James
Exon [D-Neb.] discerningly to wonder: “Why are these media
events scheduled if we’re not being asked to do anything about
it?”"). But more than one legislator, including Senator Ernest
Hollings (D-S.C.), began to sing a different tune. The sour note

from Hollings, ranking minority member on the committee: “I
tell you it is outrageous; we’ve got to do something about it.” He
added that he would “ask the best constitutional lawyer if there
isn’t some way to legislatively address the issue.” We trust he
won'’t find one.

Primarily, the issue is between PMRC and the record industry,
not the broadcast industry, although the National Association of
Broadcasters has been responsive to the PMRC’s concerns and
has been praised by that group. Radio stations, after all, do not
design album covers or write suggestive lyrics. Nor, for the most
part, do they play the obscure titles that have attracted most of
PMRC’s ire.

From CBS Morning News to Nightline last week, senators
squared off against singers as the issue grabbed more than its
share of the media spotlight. Congress would be well advised to
turn its attention to more pressing matters. If indeed the PMRC’s
goal is to educate, and not to censor or lobby for legislative
intervention, that goal has been achieved and the First Amend-
ment, happily, saved from further desecration. Class dismissed.

Open up

Senator Robert Dole (R.-Kan.) was not at hearings last week on
resolutions to admit television to the Senate chamber, but, even
though off stage, his was the largest presence. Dole was repre-
sented by aides as disinclined to bring the issue to a Senate vote,
even if, as generally predicted, the Rules Committee recom-
mends it.

Dole, the same aides were too discreet to note, sees less per-
sonal need for television in the Senate than his colleagues see. As
the majority leader, he is often on the tube, emerging from the
White House with the latest news from a President who also is
often seen, waving cheerily as he heads to or from the helicopter,
embracing transient heads of state. It is harder for a minority
leader or common senator to elbow his way into the evening
news, and Robert Byrd (D-W.Va.) would install TV in the Senate
as the equalizer.

Byrd would also impose conditions creating artificiality in the
television coverage. Senator William Armstrong (R-Colo.) pre-
fers gavel-to-gavel coverage like that in the House for going on
six years.

Unless the Senate is ashamed of what it does in its chamber, it
will vote with Armstrong all the way and soon.

Drawn for BROADCASTING by Jack Schmidt
“I can’t believe you're the same man who objected to the cable
company running a wire into the house?”
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When Kalamazoo was
looking for new ways
to increase city revenues. . .

The City of Kalamazoo recently con-
ducted a program to help increase
revenues by offering members of
their community achance to sponsor
paintings on the city's fleet of shiny
new buses. WKZO Radio helped get
the project underway.

The result was a beautiful moving
billboard of Kalamazoo’s skyline at
dusk in honor of the city's centennial
celebration.

The idea was a winner, and so was
the bus. It is in constant use for
regularroutes as well as many public
service and community activities. It
also won first place at the American
Public Transit Association’s Fifth
Annual Adwheel Competition.

Working with our city government
to make Kalamazoo a better place
to live is all part of the Fetzer tradi-
tion of total community involvement.

... WKZO Radio
helped the

money roll in.
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