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STORER CUMMUMCAT'ONS |NC..Presents
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A NORTHEAST OHIO prooucTion

Sometimes, the only way to know where you're goj 2
is to look at where you've been. Well, at WIKW-TVE
in Cleveland, that's exactly what we did.

We went back.

. Through the years. Through the triumphs.
Through the events that shaped our
time. In search of one thing. ..

Our future.

We found what we were looking

for. On September 16, 1985, we .~
made an important part of
our past an important part

of our future and became
WJWTV once again.
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RPR Productions Presents

ROAD TO
THE SUPER BOWL

A Major One-Hour
Television Sports Special
 Saturday, January 2§, 1986

1e story of the 1985 NFL season.
From the opening kick-off
through the championship.
games.

ROAD TO THE SUPER
BOWL. cleared in over
80% of the U.S., is now
available in syndication.
For more information.

contact vour Blair

Entertainment

representative

in New York

at(212) 603-5960

or (212) 603-5985,

PRODUCED BY
WFL FILMS

1290 Avenue oﬁ the Americas ® New York, NY 101 04

BLAIR EN‘rER'rAmnﬁEN'r



WE DON’T HIDE
FROM THE X
REAL WORLD.
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Why are there escalating world troubles?  a realistic, nonpolitical view of today’s

Most religious programs don't tell you. news without asking for contributions or
Why the awesome progress of mankind ~ members.

amid appalling evils? They don't sav. Of course, it would be easier not to face
On The World Tomorrow, we face the issues. But we don't think we should

todav’s tough questions with substance— live with our heads in the sand.

not sentimentalit.
That's one reason The World Tomorrow

is one of the top rated religious programs THE WORLD TOMORROW
in the country. The World Tomorrow takes ~ WITH HERBERT W ARMSTRONG

The World Tomorrow is a syndicated weckly television program produced by the Worldwide Church of God and represented worldwide by BBDO.
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Lorimar and Telepictures join forces
Cable loses pole attachment rate case
INTV formulates must-carry plan

SCATTER TALK O Fourth-quarter scatter market
begins to move but expectations for quarter have
been reduced. PAGE 27.

COMING TOGETHER O Lorimar and Telepictures
propose merger, combining two production and
syndication houses. PAGE 28.

LOGGING IN O Association of Independent
Television Stations presents its own must-carry
proposal. PAGE 29.

CABLE BIDDERS O Major MSO's among bidders
submitting proposal for cable systems of
Westinghouse. PAGE 30.

CLOSING POLLS O House subcommittee approves
legislation which would mandate uniform poll
closing time of 9 p.m. EST. PAGE 30.

POLE FELLED D Appeals court rules against cable
company in pole attachment rate case. PAGE 32.

TAKING CHARGE O FTC Commissioner Terry Calvani
named acting chairman as James Miller takes
over OMB post. PAGE 38.

SALES ALTERATION O Fowler tells minorities that
commission will launch proposal facilitating
distress sales. PAGE 38.

WAIVER CONCERNS O Wirth and Bryant write letters
to Fowler expressing concern over FCC's policy
toward waivers. PAGE 42.

DIFFERENT VIEW O Intelsat user asks FCC to
reconsider grants to five competing systems;

wants appeals court to review basis for grants.
PAGE 42.

OLYMPIC PROJECTIONS O NBC's victory in securing
1988 summer Olympics brings some concerns
from affiliates about local news windows,
inventory issues. PAGE 51.

ANOTHER PLAYER O People’s Choice Channel
becomes fifth pay-per-view service entry. PAGE 51.

NUMBER TwO D NBC takes second straight victory
in new prime time ratings season. PAGE 52.

FROM THE NAB O Association petitions FCC to
ease AM duopoly rules, remove AM-FM
duplication restrictions and tighten receiver
standards. PAGE 58.

POST MORTEM O Industry observors review RCA
decision to close broadcast systems division.
PAGE 60.

THE RIGHT PRICE O Robert Price has built 2a major
Fifth Estate company, with extensive radio and
television holdings, in less than five years. PAGE 66.

FINAL OK O Boards of both MGM/UA and Turner
Broadcasting approve merger of two companies.
PAGE 70.

21 YEARS AGO O American Legal Foundation
sponsors seminar on Times v. Sullivan libel case;
changes in libel law suggested.

NEWS AND COMMENT O Paul Harvey has been
mainstay on ABC Radio for 35 years with his
unigue blend of information and opinion. PAGE 91.
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Return on investment

Whatever happens in negotiations to sell
Westinghouse’s major holdings in cable
industry (story page 30), company
officials can take satisfaction in knowledge
they made great investment four years

ago in acquiring Teleprompter systems for
$646 million—at time biggest media deal
in history. With estimated asking price at
$2 billion minimum, company appears
certain to clear $1-billion profit on deal, or
appreciation on order of 35%
compounded. Whether or not it’s sound
decision to get out, Westinghouse won't
be faulted for acumen in getting in.

Getting jump

Even though acquisition has not been
completed, Hollywood sources say
representatives of Turner Broadcasting
System have already interviewed several
top industry executives for job of running
MGM Studios. Those approached are said
to include Rich Frank of Walt Disney
Productions, Gary Hendler of TriStar, ICM
president Jeff Berg and Beverly Hills,
Calif., entertainment attorney Peter
Dekom. It's also said Turner enjoys
behind-scenes backing from Columbia
Pictures’ Herbert Allen and Ray Stark.

30-hour network

Assuming Rupert Murdoch ever puts
together fourth television network (see
page 33), precedent suggests that FCC
would permit him to provide up to 30
hours of programing to affiliates each
week before subjecting him to strictures of
prime time access or financial interest

and syndication rules. In 1981, FCC
accorded Christian Broadcasting Network
that relief (BROADCASTING, Oct. 5, 1981),
arguing that restrictions on network
aclivity had been intended to promote
diversity, not to squelch it. In footnote to
tentative decision in financial interest
procecding, FCC also expressed opinion
that its definition of network—entity
offering "interconnected program service
on a regular basis for 15 or more hours per
week to at least 25 affiliated TV licensces
in 10 or more states”—had been aimed
mainly at ABC, CBS and NBC.

Slow fall

Early fourth-quarter outlook from radio
rep officials has national spot sales off to
slow start with November seen as, in
words of one top executive, “pivotal”

month, Initial fourth-quarter percentage
increase projections from sampling of rep
executives, however, were evenly divided
between low and high single digits. Thus
far, year-to-date (January through August)
spot business is running 8.4% ahead of
same period in 1984 (actual comparison)
to $568,601,400, according to Larchmont,
N.Y.-based Radio Expenditure Reports
(RER). But when RER adjusts 1984 data
to compensate for variance in number of
standard broadcast weeks between 1984
and 1985, increase comes to 11.6%.

Fallout feared

More may be at stake in talks on world
high-definition television studio system
than just HDTV; some veteran negotiators
believe repute of international
standardization process itself is at issue.
As HDTYV technologies develop rapidly,
and opportunities to agree on standards
pass, key figures worry that inability to
achieve international consensus on
HDTYV soon could harm deliberations on
any technology.

At crucial meetings of CCIR
(International Radio Consultative
Committee) study group under way this
week in Geneva, and at full plenary
session in May if further debate is
necessary, expect this point to be raised—
while CCIR success in achieving world
digital video standards in 1980 created
chance for increasing technical unity,
failure on studio HDTV could
permanently end that hope.

Utilities and cable

Every time major cable sale is under way
rumors surface about possible bid by utility
company. With Storer Communications,
rumored party was Florida Power and
Light. With Group W, interested party

was said to be Bell South. Informed source
said that in fact latter had been studying
Group W properties but at moment of
decision backed off because of still
unresolved legal issucs concerning break-
up of AT&T. Florida Power and Light has
bid on some “large cable systems,” said
company’s manager of corporate
development programs, Pedro Guilarte. He
noted that load growth (increase in
demand for electricity) is declining and
that cash that utilities are generating is

not needed as much for new power
producing facilities.

Currently, largest utility-held MSO is
Centel Corp., Chicago-based tele-
communications company with 300,000
cable subscribers. At least half-dozen
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private telephone companies own cable
systems, as do some municipal utiltities
and rural electricfication associations. Rick
Michaels, chairman of Communications
Equity Associates, said cable could be
excellent business for utilities because
*...they understand the nature of capital
intensive businesses.” He added,
however, that very few “currently
understand the retail and marketing
aspects of cable television. They have a
98% to 100% guaranteed customer base
and have a hard time understanding that
cable television is competitive business.™

Out of the vaults

Newest movie packages to hit syndication
trail contain old movies. Although most
major distributors are believed to be
assembling movie packages for release at
time of annual INTV and NATPE
conventions in January, two distributors
have reconfigured old packages that they
are now out peddling to stations. Columbia
Pictures Television Distribution, in new
twist, has collected 150 theatrical titles
from library and is now marketing them
under label, Columbia Gems. Columbia is
splitting 150 titles into three groups of 50
each to make them available to more than
one station per market. In some cases,
stations get to hand-pick titles they want so
that package can be “tailored made™ by
buyer. Columbia Gems covers theatricals
that were originally released by Columbia
in syndication in 1970-1980 and belong to
packages with license terms that have
expired or shortly will expire—thus is
some markets certain titles will not be
available.

Twentieth Century Fox
Telecommunications is also quietly selling
Fox 6, 26-title reconfigured package of
creme de la creme re-releases such as
“Carousel,” “*Stars and Stripes Forever,”
“Farewell to Arms,” and “Commancheros”
starring John Wayne. Fox is also out with
36-title cash package called The Big 36,
featuring such titles as “Diplomatic
Courier,” *"No Highway in the Sky,” and
“Rawhide.”

Spreads to Senate

Senate Judiciary Committee Chairman
Strom Thurmond (R-S.C.) is planning to
introduce companion to bill offered in
House last week that would establish ‘
source licensing for music on TV stations
(see page 46). Members of All-Industry
Television Station Music License
Committee say they are searching for
Senate Democral to co-sponsor bill.
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Cablencostings

Preferred urging

Preferred Communications Inc. last week
urged the Supreme Court to let stand the
decision of the U.S. Court of Appeals for the
Ninth Circuit that restricted a city's author-
ity to deny a franchise 10 a cable system.
The City of Los Angeles has appealed the
decision, which held that, in denying Prefer-
red’'s request for a franchise, the city had
violated the First Amendment (BROADCAST-
ING, Oct. 7). The court held that the First
Amendment requires the city tc permit a
cable system to provide service if the public
utility company involved can accommodate
the system on its poles or in its conduits.

Preferred asked the high court either to
dismiss the appeal or to affirm the appeals
court's decision. Los Angeles had contend-
ed that the appeals court decision had in-
validated a city ordinance and, therefore,
was the kind of case the high court must
consider. But Preferred said the appeals
court did not invalidate the ordinance deal-
ing with franchises—it held only that Los
Angeles "must revise its franchise proce-
dures.’

And in urging the high court to affirm the
appeals court decision, Preferred argued

that the First Amendment bars “unfettered
government control, by means of an auction
process, of the right of cable television oper-
ators” to offer service. “It is the fundamental
premise of our constitutional system that
society gains most from an unfettered mar-
ketplace of ideas,” Preferred said.

It added that the city was asking the high
court “to stand the First Amendment on its
head." That was a reference to the city's
contention that it needed the power to re-
strict the number of systems that can oper-
ate within its borders if cable systems are to
have the incentive to provide programing
“that will encourage the widest possible dis-
semination of information.”

One of the “substantial questions” the
city said the case raises was one involving
the Cable Communications Policy Act; the
city said the appeals court decisicn ruled it
unconstitutional. That conclusion stems
from a footnote in the opinion asserting that
the court cannot agree that a section of the
act empowering a local authority to award
one or more franchises within its jurisdic-
tion gives the franchising authoerity “the dis-
cretion to determine the number of cable
operators to be authorized to provide service
in a particular geographic area.” Preferred

on Nov. 19.

Nickelodeon and VH-1).

Calling alf ACE's. Home Box Office dominated the list of 223 programs nominated in Los
Angeles last Tuesday (Oct. 8) for the annual Awards for Cable Excellence sponsored Dy the
National Academy of Cable Programing. HBO's total of 83 nominations was followed by
Showtime/The Movie Channel with 54 and the Arts & Entertainment Network with 26. Most of
the awards will be presented Dec. 3 at the Beverly Theater in Beverly Hills, Calif., for
cablecast Dec. 6 on superstation wres(v) Atlanta. The seventh annual awards competition
includes 52 craft categories, with those winners to be announced at a Beverly Hills luncheon

Two Showtime/The Movie Channel programs received the most nominations for individual
shows: Faerie Tale Theater and Brothers, which received 11 and nine, respectively

Other major nomination totats: 10 for the Turner Broadcasting System (including WTBS gand
CNN}), nine for The Disney Channel and €ight for MTV Networks (MTV: Music Television,

The nominations were drawn from 792 programs that were cablecast between June 1,
1984, and Aug. 15, 1985. Pictured above at the nomination announcement are National
Cable Television Association President Jim Mooney, an NACP board member; NCTAs Char
Beales, NACP vice president, and Viacom Chairman Ralph Baruch, NACP board chairman.
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said the city's argument makes sense “only
if Congress intended that cities ignore the
requirements of the United States Constitu-
tion, or any cther constitutional authority,”
and added, "The argument, therefore, is pa-
tently unsound.”

Preferred said the Ninth Circuit held that
the section at issue “can and should be read
simply to authorize government 'to protect
its interest in regulating disruption of public
resources through a system of permits or
franchises.” ” And that construction, Pre-
ferted added, “certainly is a reasonable
one.”

Coming back

Turner Broadcasting System announced it
has renewed Kocky Road, the newest addi-
tion to the lineup of ariginal situation com-
edies on its superstation WTBS(TV) Atlanta,
increasing the weekly half-hour's inventory
to 58 episodes from the original 13.

At the same time, Turner announced
changes in Recky Road’s production staff
and cast. Patricia Fass Palmer, for 10 years
with Norman Lear's Embassy Television,
where she was producer of One Day at a
Time, has joined The Arthur Co., producer of
Rocky Road, in the same capacity. And Mar-
cianne Warman, the 11-year-old performer
whose credits include TV guest shots and
McDonald's and Post Cereals commercials,
will take over the role of the younger sister in
a trio trying to make a go of an ice-cream-
parlor business inherited from their parents.

In another change at the Arthur Co., Jerry
Madden, who has spent 30 years in televi-
sion, most recently as producer of CBS's Al-
ice, has been named producer of Safe af
Home, another situation comedy produced
exclusively for WIBS(TV). The block of original
comedies appears cn Monday with Down to
Earth at 6:05-35 p.m. NYT, Safe at Home at
6:35-7:05 and Rocky Road at 7:05-35.

Humorous hunt

Showtime is off on ancther hunt for “The
Funniest Person in America.” Its video pro-
duction van will be on the road this month
and next on a 15-city tour on its third annual
“Funniest Person” promotion. The winner
will appear on national TV as Showtime's
"Comic of the Month.” There also will be
state winners, and semi-finalists will be des-
ignated by a pane! of judges.

Any American who has never been on
national television 1s eligible to enter—by
auditioning at one of the van's tour stops, by
trying out at a local Showtime affiliate's
competition or by submitting an audition
tape. Deadline for entries: Jan. 31, 1986.
And this time, for the first time, the winner
will be chosen by Showtime subscribers ina
special presentation and phone-in vote.

Lifetime lineup

Lifetime programing vice president, Mary
Alice Dwyer-Dobbin, said that the network
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1enewed Good Sex! with Dr. Ruth Westheimer
and Regis Philbin's Lifestyles, the network's
two most popular prime time programs. The
renewals, for 195 episodes of Good Sex.! over
15 months and 145 episodes of Lifestyles
over 12 months, represent the longest com-
mitments to programs in a single contract
by Lifetime. Dwyer-Dobbin also said the
network entered a long-term leasing agree-
ment with MTI in New York for studio facili-
ties and equipment te produce the two
shows and other Lifetime programing. Also
renewed for shorter runs (13 episodes each),
she said, were Good Housekeeping's A Better
Way and What Every Baby Knows. Negotia-
tions conceming the renewal of Mother's
Day with Joan Lunden are ongoing.

The network has canceled two prime time
programs—Hot Properties with host/come-
dian Richard Belzer and America Talks Back
with Stanley Siegel. Hot Properties, at 8-9
p.m., is being replaced temporarily with
Nurse, an off-network series starring Mi-
chael Learned. America Talks Back, which
ran at 9-10 p.m., is being replaced by Life-
styles, which is being moved up from the 7-8
slot. Dwyer-Dobbin said the two shows
were canceled not only because of poor rat-
ings but also because they were underdeli-
vering the 18-t0-49 female demographic
that is the network's primary target.

t Starting Oct. 7, Lifetime added a third
movie slot to its daily roster, at 9-11a.m. On
Aug. 12 Lifetime introduced movie seg-
ments in two of its weaker time periods, 4-6
p.m. and 11 p.m-1 a.m. Dwyer-Dobbin said
that because there has been considerable
ratings improvement in those time perieds,
the morning movie has been installed to im-
prove ratings there and attract more first-
time viewers.

Two from USA

USA Network plans to introduce a dual sat-
ellite feed early next year as "a crucial part”
of its “strategy for positioning itself as a na-
tional entertainment network, competitive
with other networks and independent sta-
tions which schedule programing for local
time zones."

Kay Koplovitz, president and chief execu-
tive officer, said USA has leased a transpon-
der on Galaxy I and will use it to test its East
Coast feed in January. It will use its present
satellite, Satcom III-R, transponder 9, for the
West Coast feed

In February the network will initiate a
dual feed with a three-hour time difference
to get its programing into all time zones at
the appropriate hour. A program shown at,
say, 8 p.mn. Eastern time (7 p.m. central) wilt
be fed off the Galaxy transponder, and the
RCA Satcom bird will feed the same pro-
graming to the West Coast at 8 p.m. Pacific
time (9 p.m. mountain).

USA called the move a boon for its affili-
ates, advertisers and subscribers "because
it insures that all USA programing, which is
built on dayparts, reaches its intended audi-
ences throughout the country.” Koplovitz
elaborated: "Because we can deliver more
relevant audiences, we are more valuable to
advertisers. By presenting programing suit-
able for the time of day, we become more

~valuable to western affiliates. Our eastern
affiliates benefit because Galaxy I sends a
stronger signal. The end result, we believe,
will be greater satisfaction for our audiences
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and advertisers and better ratings for USA."

Coverage of live sports events will remain
in real time throughout the country.

USA sees the dual feed as another step
toward making it, as its slogan says,
"America's All-Entertainment Network.”
This fall it introduced its first programs pro-
duced exclusively for USA, including The
Dick Cavett Show, Check It OQut! and Jackpot.

As another part of its strategy, the net-
work will increase its rates to affiliates by
one-and-a-half cents per subscriber in Janu-
ary 1986 and by three cents in January 1987.
Koplovitz said these increases will bring the
network to a maximum rate of 13 cents per
subscriber, "roughly equivalent to the net-
work's rate structure in January 1981." She
said the increases "are in accord with the
network's original business plan and dem-
onstrate that [its] growth estimates are on
target.”

Celtic coverage

SportsChannel New England said it will be
the exclusive local TV outlet for Boston Celt-
ics basketball games this season, with cov-
erage of virtually the entire home sched-
ule—39 games—plus home playoffs not
subject to netwotk TV restrictions. In the
past it has had no playoffs.

Mike Gorman and Tom Heinsohn will
again call the action. The regular-season
coverage starts Oct. 30, with the home
opener against the Milwaukee Bucks, and
extends through April 13, against the New
Jersey Nets.

For the Austria hungry

A six-part series, Austria, The Festive Eu-
rope, offering an American's point of view of
that country, will air on consecutive Sun-
days on The Learning Channel, beginning
Oct. 13 at 1:30 p.m. The series was pro-
duced by Washington-based Northstar Pro-
ductions Inc. in cooperation with Austria
Wochenschau, the Austrian national pro-
duction arm.

In addition to its run on the basic cable
service, the series will be available on Wes-
tar IV, transponder 6, starting Oct. 10 at
10:30 a.m., for television stations to down-
link and schedule for broadcast as they
choose, according to Don North, the series
director.

FarmAid figures

The Nashville Network said that according
to A.C. Nielsen data, it averaged a com-
bined cable/broadcast 10.2 rating (8.16 mil-
lion television households) for its coverage
of the FarmAid concert on TNN and on 156
broadcast outlets in prime time on Sept. 22.
The cable network's 12 hours of coverage
averaged a 6.0 rating (cable only), said TNN,
or an estimated 1.47 million TV homes.
TNN's FarmAid ratings peaked at 6.7 {1.62
million TV homes) in the 5-8 p.m. time peri-
od, the network said. Based on the Nielsen
numbers, the network estimates that almost
20 million people were tuned to the prime
time portion of the concert (cable and broad-
cast) during an average minute and that
about 13 million people tuned in for some
portion of FarmAid on The Nashville Net-
work alone.
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e o Pananonic

ONLY ONE CAMERA SHOOTS
THIS WELL IN 2 FOOTCANDLES.
IMAGINE HOW IT SHOOTS
IN BROAD DAYLIGHT.

‘» The Panasonic® N-3  unigue combination of three %" more, the N-3 has all the protes-
NiteHawk NiteHawk ™ it'soneof  Newvicon tubes lets you make the  sional features you'd expect from
a kind because it's the only camera most of available light by providing  the broad line of Panasonic three-
with three Newvicon" tubes. And bright, natural video images. tube cameras.
that means you get outstanding In sunlight and in the studio the Still, with all the N-3 has going
picture gquality under a wide variety N-3 continues to shine with 600 for it, there's another bright spot.
of lighting conditions. lines horizontal resolution. An Its price.

When you're shooting at night impressive S/N ratio. As well as Audition the NiteHawk and see
or in dimly lit locations, as in the minimal lag, burn-in, comettailing  why from sunlight to night light no
simulated example above, the N-3's  and geometric distortion. What's other camera canhold acandletoit.

For more information, call your nearest Panasonic regional office:  Northeast: (201) 348-7620. Southeast: (404) 925-6835.
Midwest: (312) 981-4826. Southwest: (214) 257-0763. West: (714) 895-7200. Northwest: (206) 251-5209.

Panasonic
Industrial Company




( BusinessaBrietly

— ] TV ONLY I 1 VOLUNTEER, to support its work in
more than 350 communities.
Commercials for New Joy were placed
in all dayparts. Target: wemen, 21-54.

Agency: Grey Advertising, New York.

Procter & Gamble O Campaign for
company's New Joy dishwashing liquid
began in early October in spot TVin 15
major markets and on network television
and on cable TV. New commercial

Reed’s St. James O New menswear
clothing brand is being advertised for
six weeks, starting in early November, in
16 markets, including New York,
Chicago, Seattle and San Diego.
Commercials will be slotted in daytime
and fringe periods. Target: adults, 25-49.
Agency: G.S.D.&M., Dallas.

C— 1 RADIOONLY [ ]

Hoechst-Roussel O Maker of wheat and
barley herbicides is planning two
separate eight-week flights for this fall
and winter. First will begin in November
in about 10 California markets. Second
will kick off in early December in about
30 markets in South. Commercials will
appear in various time periods,
particularly on farm programs. Target:

features New Joy “spokeslemon,” called
Sud-Z Lemon. P&G also launched
private sector campaign to promote
volunteering and made $25,000 grant in
New Joy's name to crganization,

AP SALABLE UPCOMING FEATURES
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Going abroad. To coincide with the start
of Federal Express's service to Europe,
the overnight delivery service launched a
six-week television advertising cam-
paign last week in six major markets. Itis
expected that the advertising effort will
go national in the early part of next year.
The commercial, targeted to business
professlonals, will appear in all dayparts.
The agency is Ally & Gargano, New York.

farmers, 25-54. Agency: Cascino &
Purcell, Atlanta.

Sugardale Foods O Various meat
products will be spotlighted in ocne-week
flight in seven or eight markets, starting
in late October. Commercials will be
scheduled in daytime periods. Target:
adults, 25-54. Agency: Frease & Shorr
Advertising, Canton, Ohio.

Pioneer Flour Mills O Thirteen-week
campaign will be launched in mid-
November in about 20 markets,
including Dallas, Houston, Memphis and
Little Rock, Ark. Commercials will run in
all dayparts during weekdays. Target:
women, 25-54. Agency: Anderson
Advertising, San Antonio, Tex.

MSD Agvet O Campaign is being
planned for agricultural products in
about 25 markets, with starting date and
length of flight still to be determined.
Commercials will be placed in all
dayparts. Target: farmers, 21-54.
Agency: Dancer Fitzgerald Sample, New
York.

State of Florida, Department of Citrus O

RepuRiepert

W1imG(Fm) Murfreesboro, Tenn.: To Selcom
Radio from Hillier, Newmark, Wechsler &
Howard.

]
KTMS(AM)-KKOO(FM) Santa Barbara, Calif.:
To Selcom Radio from Weiss & Powell.

0
WaLO-FM Pekin, Ill.: To Selcom Radio (no
previous rep).

(]
Savalli, Schutz & Peterson becomes affili-
ate of Blair Radio's unwired sales net-
work, New York.

(]

Summit Cable TV, Winston-Salem, N.C.:
To Cable AdNet.




THE ALL-STAR WESTERN
IS STILL FEELING ITS OATS!

The 20 mule team is hitched up for action. Each
dramatic episode is a true story depicting life in
the early days of the old wild West. The series fea-
tures a brilliant cast of all-star talent. Robert Tay-
lor. Jim Davis, Mariette Hartley. Leonard Nimoy.
And, of course, Ronald Reagan. There’s also Rob-
ert Blake, Gavin Macl.eod and Marion Ross.

With its shootouts and knockouts, heroes and
villains, “Death Valley Days” can be programmed
in many dayparts. With another Western.

il

Or in tandem with a drama, Play it daytime. Or
alone late-night. With its extraordinary star value,
it also works well as event programming, offering
miany cross-promotional possibilities. Alf 130 half-
hours in color.

You know your audience loves non-stop action
and high-riding cowboys. So go ahead. Make their
day. And make your station the No. 1 draw. In the
West, East. North. And South.

Already sold in 35 markets.

BLAIR ENTERTAINMENT

1290 Avenue of the Americas » New York. NY 10104 e {212) 603-599Q




Six-week flight will kick off in early
January in about 10 markets.
Commercials will be scheduled in all
time segments. Target: women, 25-49.
Agency. Dancer Fitzgerald Sample,
New York:

) RADIQANDTV ]

Mita O Eight-week flight to build
awareness of Mita as company that
makes only copiers, unlike many of its
competitors, began last week in New
York, Chicago, Los Angeles, Dallas,

L

'-\-Il,‘:y

Atlanta and Washington and will return
after hiatus. Campaign, estimated at $5
million, includes cable television and
print and will run in all dayparts on
television and radio. Target: adults, 25-
54. Agency: HCM/New York.

A \Vantace;

15’s a-growin’. William Esty Co. suggests in its “Mediascan” report that stand-alone 15-
second TV commercials could become standard advertising unit within three years. Esty
points to new research placing 15 seconds anywhere between 71% to 75% as effective as
30 seconds. Esty says that current cost advantages of 15 seconds (50%-65% of 30 seconds)
should lead to greater use of split 30's and greater acceptance of stand-alone 15%. In
cautionary note, Esty says that growth of 15's could result in leveling off or even decline in
unit’s recall levels as viewers see fewer initial 30 and 15 is surrounded by "jumble of its
peers." Esty observes that “task before us is how to increase attention levels while increasing
messages in front of viewers.” '

o

Life-style research. Vitt Media International reports that study conducted in late May and
early June among senior-levet advertising executives shows that more than 50% of them
currently were using “life-style emphasis in their advertising” and 75% expected life-style
research would increase. Respondents felt life-style research was useful for targeting special
population groups; planning overall strategy for campaigns; developing advertising themes,
and selecting media. Vitt also points out that study conducted among more than 100
executives reveals respondents are not entirely clear on what they consider to be important
life-style indicatcrs. Vitt says that some replied in traditional demographic measures, such as
disposable income and occupation. Vitt concludes there is confusion over term but says it's
confident that life-style research will flourish in years ahead.

O

TV legalites. Television Bureau of Advertising reports that legal services are one of fastest-
growing advertising categories in television, with 35% increase in advertising to $17.4 million
in first half of 1985. TVB said Hyatt Legal Services was top spender in first haif with investment
of aimost $2.9 million, up 37%. Other lasge TV advertisers during period were Jacob &
Meyers, $2.3 million, up 228%, and Norton Frickey & Associates, $397,000, up 8%.

O

Beefed-up television. Restaurants and fast-food chains spent almost $418.6 million in
television in first six months of 1985, up 19% from corresponding period of 1984, according to
Television Bureau of Advertising. McDonald's continues to lead with $143.2 million, followed
by Burger King, $64.1 million, and Wendy's, $37.8 million.

year's radio and TV in Texas.

J. Bonner McLane
Executive V. President

Worth; KVUE TV, Austin.
Weslaco.

Antonio

Hawkins of KHLB/KMRB, Marble Falls.

John Criswell
WFAA TV, Dallas
Tx. Assoc. of Broadcasters, Austin Broadcaster of the Year

Pioneer Broadcaster

Public Service Awards: KORA FM, Bryan; KXAS TV, Ft.
Educational Service Awards: KVLY, Edinburg; KRGV TV,
Texas Sportscaster: George McKenzie, KMOL TV, San

Best Play-by-Play: Brad Sham, KRLD AM, Dallas.

The President’s Distinguished Service Awards, presented
by TAB President Don Chaney, went to Dave Lane of
WFAA TV, Dallas, and, posthumously, the late Steve

Applause, please!

TAB ‘Proudly Salutes Jts 1985 Award Winners

he Texas Association of Broadcasters is committed
to higher standards in the broadcasting industry—
and has helped radio and television professionals achieve

those standards through 20 years of competition. With the
1985 awards, we're pleased to recognize the best of this

Merit Award Winners

RADIO

(Winners listed in order by small, medium and large markets.)
Local Newscast: KNEL/KIXV, Brady; KTEM/KPLE, Temple;

KOKE FM, Austin. Investigative News Coverage: KTTX/KWHI,
Brenham; KTBB, Tvler. Local Commercial: KEYE AM, Perryton;
KJCS, Nacogdoches; KISS FM, San Antonio. Local Public Service
Announcement: KTTX/KWHI, Brenham; KTAW, Bryan. Station
Promotion Announcement: KHJK, Lockhart; KTEM/KPLE, Temple;
KRQX/KZEW, Dallas. Distinguished Local Programming:
KTTX/KWHI, Brenham; KNFM/KMND, Midland; KTXFE,
Brownsville. Local Editorials: KHJK, Lockhart; KTBB, Tyler;
KOKE FM, Austin.

TELEVISION

(Winners are in two groups by market size, with larger market
stations listed first.)

Spot News: WFAA TV, Dallas; KTVV TV, Austin. Investigative
Reporting: WFAA TV, Dallas; KTVV TV, Austin. Local Public Service
Announcement: KXAS TV, Fort Worth; KVUE TV, Austin. Local
Commercial Announcement: (no large market winner); KGBT TV,
Harlingen. Local Station Promotion: KMOL TV, San Antonio;

KU1 TV, Corpus Christi. Distinguished Local Programming In The
Public Interest: KRLD TV, Dallas; KRGV TV, Weslaco. Service To
Children Award: KHOU TV, Houston; KIII TV, Corpus Christi.

Texas Association of Broadcasters

Box 14787 * Austin, Texas 78761 = 512-459-0656
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HERE’'S ADVENTURE! HERE’'S ROMANCE!
- HERE’'S O’HENRY’S ROBIN HOOD
OF THE OLD WEST!

the wild West once again. The accent is on gt o g flexﬂplflty. With various

warmth, humor and {ots of charm. Of course, d part po%ntmmrig pbssnbulntles. Hitchituptoa

there are life-threatening situations. Plus nail- Western block. Lead it into kids’ ammatlon shows.

biting gunfights. But nothing that Cisco and Run itin AM. Airitin PM.

‘Pancho can’t handle. (Quick! What were the With the Western riding a new crest of popu-

names of their horses?) larity, saddle up with Diablo and Loco. And round
Originally produced on film, this all-purpose  yourself up some mighty big ratings, pardner, with

classic generic Western is TV-enhanced. It looks “The Cisco Kid.”” Already sold in 78 markets.

crisp, fresh, vivid. Like it was shot last week, Oh, Cisco! Oh, Pancho!

JB| BLAIR ENTERTAINMENT

1290 Avenue ohthe Amencas » Néerork NY. 10”104‘ (212§603- -5990




Datebook

Oct. 27-Nov. 1—Society of Motion Picture and
Television Engineers 127th technical conference
and equipment exhibit. Convention Center, Los An-
geles.

Nov. 10-13—Association of National Advertisers
annual meeting. Boca Raton hotel, Boca Raton,
Fla.

Nov. 20-22—Television Bureau of Advertising
31stannual meeting. Anatole, Dallas. Future meet-
ings: Nov. 17-19, 1986, Century Plaza, Los Ange-
les, and Nov. 11-13, 1987, Atlanta Marriott, Atlanta.

Dec. 4-6—Western Cable Show, sponsored by
California Cable Television Association. Anaheim
Convention Center. Anaheim, Calif.

Jan. 5-9, 1986—Association of Independent Tele-
vision Stations 13th annual Convention. Century
Plaza, Los Angeies.

Jan. 17-21, 1986 NATPE International 23d an-
nual convention. New Orleans Convention Center,
New Orleans. Future convention: Jan. 24-27, 1987,
New Orleans.

Feb. 1-4, 1986—Sixth annual Managing Sales Con-
ference, sponsored by Radio Advertising Bureau.
Amfac Airport hotel, Dallas.

Feb. 2-5, 1986—National Religious Broadcasters
43d annual convention. Sheraton Washington,
Washington.

Feb. 7-8, 1986—Society of Motion Picture and
Television Engineers 20th annual television con-
ference. Chicago Marriott, Chicago.

March 6-8, 1986—17th annual Country Radio
Seminar, sponsored by Country Radio Broadcast-
ers. Opryland hotel, Nashville. Information: (615)
327-4488.

March 15-18, 1986 Neational Cable Television
Association and Texas Cable Television Associ-
ation combined annual convention. Dallas Con-
vention Center. Future convention: May 17-20,
1987, Las Vegas.

April 13-16, 1986 —National Association of
Broadcasters 64th annual convention. Dallas Con-
vention Center. Dallas. Future conventions: Dallas,
March 29-April 1, 1987; Las Vegas, April 10-13,
1988; Las Vegas, April 30-May 3, 1989; Dallas,
March 25-28, 1990, and Dallas, April 14-17, 1981

April 13-17, 1986—National Public Radio annual
convention. Town and Country hotel, San Diego.

April 27-30, 1986—Public Broadcasting Service/

WVieflorulVieaings
[ ]

National Association of Public Television Sta-
tions annual meeting. Loew's LEnfant Plaza hotel,
Washington.

April 27-30, 1986—Broadcast Financial Manage-
ment Association/Broadeast Credit Association
26th annual conference. Century Plaza, Los Ange-
les. Future conference: April 26-29, 1987, Marriott
Copley Place, Boston.

April 28-29, 1986—Cabletelevision Advertising
Bureau fitth annual conference. Sheraton Center,
New York.

May 14-17, 1986—American Association of Ad-
vertising Agencies annual meeting. Greenbrier,
White Sulphur Springs, W Va.

May 18-21, 1986—CBS-TV annual affiliates meet-
ing. Century Plaza hotel, Los Angeles.

May 21-25, 1986—American Women m Radio
and Television 35th annual convention. Westin Ho-
tel Galleria, Dallas.

u June 2-5, 1986—ABC-TV annual affiliates meet-
ing. Century Plaza, Los Angeles.

June 8-11, 1986 NBC-TV annual afiliates meet-
ing. Hyatt Regency, Maui, Hawaii.

June 11-15, 1986—Broadecast Promotion and
Marketing Executives/Broadcast Designers Asso-
ciation annual seminar. Loew’s Anatole, Dallas. Fu-
ture conventions: June 10-14, 1987, Peachtree Pla-
za, Allanta; June 8-12, 1988, Bonaventure, Los
Angeles, and June 21-25, 1989, Renaissance Cen-
ter, Detroit.

June 14-18, 1985—Asmerican Advertising Feder-
ation national convention. Grand Hyatt, Chicago.
June 18-22, 1986—NATPE International sec-
ond annual production conference. Adam’s Mark
hotel, St. Louis. Information: (212) 757-7232.
June 22-25, 1986—Cable Television Administra-
tion and Marketing Society annual convention.
Westin Copley Plaza, Boston.

July 24-26, 1986 Eastern Cable Show, spon-
sored by Southern Ceble Television Association.
Atlanta.

Aug. 26-29, 1986—Radio-Television News Direc-
tors Association international conference. Salt Pal-
ace Convention Center. Salt Lake City. Future con-
vention;: Sept. 1-4, 1987, OQOrange County
Convention Center, Orlando, Fla.

Oct. 28-30, 1986—Atlantic Cable Show. Atlantic
City Convention Center, Atlantic City, N.J. Inlorma-
tion: (609) 848-1000.

Satellite

~'onh Earth

The Best Little

rogrammer

SATMASTER

Program the Satmaster _to
intermix a satellite signal with
your local announcements and
walk away!

The Satmasterwill guard against
silence, resync to -sateliite if
something goes wrong and print
alist of aired events . . . all at an
astounding low cost!

mE MICROPROBE

ELECTRONICS INC

910 Sherwood Drive, #19
Lake Biluff, lllinois 60044

(312) 295-2606
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This week

Oct. 13-15—Women in Cable national management
skills conference, "Managing a Maturing Business.”
During meeting. teleconference will be held featuring
Trygve Myhren, ATC; Tom Marinkovilch, Daniels & As-
sociates, and John Malone, TCI. Westin Tabor Center
hotel, Denver.

Oct. 13-15—Nevada Broadcasters Association annual
convention. Alexis Park hotel, Las Vegas.

Oct. 13-15—National Religious Broadcasters Associ-
ation Southwestern regional convention. Holidome, Ir-
ving, Tex.

Oct. 14—San Franeisco Bay Area chapter of Women
in Cable annual meeting, including panel discussion
on must carry Viacom, Pleasanton, Calif. (San Francis-
co). Information: Michal Dittrick, (415) 828-8510.
Oct. 14—American Teleport Association second
membership meeting. New Orleans. Information: (415)
781-1191.

Oct. 14—Texas Association of Broadcasters sales
seminar. Holiday Inn Durango, San Antonio, Tex.

Oct. 15—/ nternational Radio and Television Society
seminar, "Programing: An Update.” Seminar partici-
pants include Ed Bleier, Warner Bros.. Donn O'Brien,
CBS Sports, and S. William Scott, Group W Tetevision.
viacom Conterence Center, New York.

Oct. 15—Texas Association of Broadcasters sales
seminar. Crown Plaza-Holiday Inn, Houston.

Oct. 15—Cabletelevision Advertising Bureau |ocal ad-
vertising sales workshop. Westin Bellevue Stratford,
Philadelphia.

Oct. 15—Deadline for one-page abstracts for Nation-
al Association of Broadcasters’ broadcast engineering
conference, held in conjunction with annual NAB con-
vention. Information: Engineering conference commit-
tee, science and technology department, NAB, 1771 N
Street. N.W,, Washington, D.C., 20036.

Oct. 15—"Doing Business with New York and Holty-
wood,” breakfast seminar sponsored by Independent
Media Producers Council of Internationa! Communi-
cations Industries Association. Gangplank restaurant
and marina, Washington. Information: (703) 273-7200.

0Oct. 15-17—Seventh annual Sateltite Communications
Users Conference. Loulsiana Superdome, New Or-
leans. Information: Kathy Kriner, (303) 694-1522.

Oct. 16—Meeting of land mobile radio/UHF television
technical advisory committee. FCC, Washington.

Oct. 16—Texas Association of Broadcasters sales
seminar. Regent hotel, Dallas.

Oct. 16-18—/ndiana Broadcasters Association annu-
al fall conference. Holiday Inn N.W,, Indianapolis.

Oct. 16-18—/nternational Music Video Festival. The
Kensington Rainbow, London. Information: (212) 245~
4580.

Oct. 16-18—internationat Videxpo '85, fourth interna-
tional video exposition/market/conference. Kensington
Exhibition Center, London. Information: (01) 968-4567.

Oct. 16-18—Tennessee Association of Broadcasters
convention. Holiday (nn Convention Center, Chattan-
ooga.

Oct. 16-19—American Association of Advertising
Agencies Western region convention. Hyatt Regency
Monterey, Monterey, Calif.

Oct. 17— Cabletelevision Advertising Bureau local ad-
vertising sales workshop. Raleigh Marriott hotel, Ra-
leigh, N.C

Oct. 17—Radio-Television News Directors Associ-
ation computer seminar. IBM, New York.

Oct. 17—Texas Association of Broadcasters saies
seminar. Ramada hote!, Tyler, Tex.

Oct. 17—"The Political Impact of the New Communica-

m Indicates new entry
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tions Media,” communications forum sponsored by
Massachussetts Institute of Technology. Bartos The-
ater, Wiesner Center for Arts and Media Technology.
MIT, Cambridge, Mass.

mOct. 17--Broadeast Advertising Club Chicago

(BAC) luncheon. Speaker: Helen Thomas, UPt White
House bureau chiet. Hyatt Regency, Chicago.

Oct. 17-18—Society of Broadcast Engineers, Pitts-
burgh chapter, 12th regional convention and equip-
ment exhibit. Howard Johnson's Motor Lodge, Monroe-

@ﬁ@y B Tuned

A professional's guide to the intermedia week {Oct. 14-20)

Network television O CBS: The 19th Annual Country Music Association Awards (live),
Monday 9:30-11 p.m.; Promises to Keep (drama), Tuesday 9-11 p.m.; Agatha Christie’s “13
At Dinner” (mystery), Saturday 9-11 p.m. ABC: World Series (best of seven games), Satur-
day 8 p.m., Sunday 8 p.m. (not definite), next Tuesday 8 p.m., next Wednesday 8 p.m., and, if
necessary, next Thursday, Saturday and Sunday. PBS (check local times): War in the West:
The Management of Federal Lands (documentary), Monday 10-11 p.m.; Dateline. USSR/
USA (discussion by satellite), Tuesday 10-11 p.m.; Aaron Copland: A Self-Portrait (auto-
biography), Wednesday 8-9 p.m.; The Skin Horse (documentary), Wednesday 9-10 p.m.;
Space Senator, One-Way Jake (documentary), Wednesday 10-11 p.m.; Three By Three (Alvin
Ailey dance performance), Friday 9-10 p.m.; The Last Place on Earth* (serial dramatization),
Sunday 9-10:3G p.m.

Network radio 0 CBS Radio Network: World Series (best of seven games), Saturday 8:20
p.m., Sunday 6:45 p.m. (if at Toronto) or 8:15 p.m. (if at Kansas City), continuing next Tuesday
at 8:20 p.m., next Wednesday at 8:10 p.m., and, if necessary, next Thursday, Saturday and
Sunday.

“The Karate Kid" on HBO

Alvin Ailey dancers on PBS

Cable O Arts & Entertainment: Music from Australic (symphony), Thursday 9 p.m.-
midnight; The Mike Manieri Quintet (jazz), Sunday 9-10 p.m. Cinemax: The Max Headroom
Show* (music series), Wednesday 7:30-8 p.m.; "Heartbreakers™ (romantic drama), Sunday
8-10 p.m.; Daryl Hall and John Oates (concert), Sunday 10-11 p.m. ESPN: The Babe
(theatrical drama), Friday 9-10:30 p.m. HBO: The Search for Mengele (documentary), Mon-
day 8-9 p.m.; “The Karate Kid" {drama), Friday 8-10 p.m. MTV: Andy Warhol’s 15 Minutes
{entertainment special), Sunday 9-9:30 p.m. Showtime: Richard Lewis ‘I'm in Pain’ Con-
cert (stand-up comedy), Wednesday 8-9 p.m.; “Firstborn” (drama), Sunday 8-9:45 p.m.;
Gallagher: Melon Crazy (comedy), Sunday 10-11 p.m. Satellite Program Network: Front
Page News (documentary), Thursday 5:30-6 p.m.

Museum of Broadcasting (1 East 53d Street, New York) O Leonard Bernstein: The Televi-
sion Work, 60 hours of programing featuring works of the conductor, composer and teacher,
through Nov. 14. Television’s Silents: Silent Films Newly Restored and Orchestrated for
Television, week-long screenings through Nov. 2 of seven silent films restored by Kevin
Brownlow and David Gill—'The Wind,” "Flesh and the Devil,” "Old Heidelberg, or The Student
Prince,” "Show People,” "Napoleon," “AWoman of Affairs” and "Our Hospitality"—with “Old
Heidelberg, or The Student Prince” premiering this week, Tuesday through Saturday at 3 p.m.

Note: all times are NYT. Asterisk denotes series premiere.

ville, Pa.

Oct, 17-20—American Women in Radio and Televi-
sion Northeast area conference, featuring luncheon
speaker Maureen Reagan (Oct. 18), roast of former
FCC Commissioner Robert E. Lee (Oct. 19) and man-
agement seminar by Bili Brower Ramada Renais-
sance, Washington.

Oct. 18—Radio-Television News Directors Assoct-
ation region 12 meeting with region one, Society of
Protessional Journalists/Sigma Delta Chi. Among to-
pics, “Terrorism and the Media,” fealuring discussion
by Fred Friendly, Columbia University; Ed Turner, CNN;
Robert Kupperman, Georgetown University, and John
Corry, New York Times. New York Mayor Ed Koch to
open conference. Sheraton Center, New York.

Oct. 18—Texas Association of Broadcasters sales
seminar. Quality Inn, Amarillo, Tex.

m Oct. 18—Satellite Operators and Users Technical
Commiitee meeting. Hyat! Regency. New Orleans. In-
formation: (609) 452-2000.

Qct. 18-20—Economics conference for journalists, co-
sponsored by Foundation for American Communica-
tions and Chicago Tribune. Harrison Conference Cen-
ter, Lake Bluff, Ill. Information: (213) 851-7372.

Oct. 19—"Children and Television: The Vision Beyond
the Screen,” 32d annual conference of National Tele-
media Council in cooperation with Loyola University
department of communication. Loyola University, Chi-
cago. Information: (312) 983-1103.

Oct. 19-20—Alpha Epsilon Rho, National Broadcast-
ing Society, East regional convention. Holiday Inn,
Wilkes Barre, Pa.

Oct. 20—American Women in Radio and Television,
Washington chapter, session, "The Networks,” to be
held during AWRT Northeast area conference. Ramada
Renaissance, Washinglon.

Also in October

Oct. 20-23—American Children’s Television Festival,
being held for first time by Central Educational Net-
work and noncommercial WITW-TV Chicago. Drake
hotel, Chicago. Information: (312) 545-7500.

Oct. 21—American Women in Radio and Television,
New York City chapter, meeting, "Creating TV Shows
and Commercials for People's Republic of China.”
Speaker: Yue-Sai Kan, TV host and independent pro-
ducer. Plaza hotel, New York.

Oct. 21-24—Computer graphics show, sponsored by
National Computer Graphics Association. Georgia
World Congress Center, Atlanta.

® Oct. 22— NATPE International associate member
meeting. MGM Screening Theater, New York.

Oct. 22-24—Mid-America Cable TV Association 28th
annual convention, “Cable Frontiers.” Vista internation-
al, Kansas City Mo. Information: (913) 841-9241.

Oct. 22-24_New York State Broedcasters Associ-
ation 31st annual meeting. Americana Inn, Albany, N.Y.

Oct. 22-24—Qhio Association of Broadcasters fall con-
vention. Hyatt on Capitol Square, Columbus, Chio.

Effratal’!

America Tonight, new news and public
affairs program proposed for pubiic tele-
vision by New Jersey Network and Mary-
land Public Television, will be nightly
half-hour show, not weekly, as reported in
Oct. 7 issue.

a

Walter A. Schwartz is president and
chiet operating officer of Blair Televi-
sion, not chief executive officer as report-
ed in Qct. 7 picture caption. Harry B.
Smart is chairman and chief executive
officer of Blair Television.
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 some world of d‘le Northwest Where
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washes. ngﬁ 1e beach. T e t ' The Beg_chcon;'b"'?s delivers spectac-
combers . A most unusua] and eng aglng ular produétlon quality. With its focus on
family in TV land. One minute they’re wholesome social values and positive
tickling the funny bone. The next, melting role models, the series provides enjoyable
the heart. Stopping the breath. Tingling viewing for all age groups.
the spine. Introduce your audience to the family

This endearing — and enduring — of Beachcombers. And see how quickly
anthology series introduces you to the they discover there’s no place like ’comb!
sometimes violent, dangerous and awe- 130 half-hours in color.

;|_ BLAIR ENTERTAINMENT

1290 Avenue of the Americas s New York, NY 10104 » (212} 603-5990
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Restoration

EDITOR: Thank you again for the chance to
contribute a “Monday Memo” (“No to must
camry, yes to copyright reform,” BROAD-
CASTING, Oct. 7).

Regrettably, a key paragraph was edited
out—on¢ explaining the need for removing
the sports antitrust protection at the same
time that the compulsory license was elimi-
nated. This is an important point because,
without such a reform, cable operators might
lose valuable sports programing carried by
superstations. This point was lost altogether,

.and the later references to sports antitrust
protection were out of context and confusing
to the reader. I suspect you may hear from
some puzzled people as a result.

Here is that missing paragraph, along with
the transitional one that preceded it in the
“Monday Memo.”

“The marketplace has also adjusted to the
presence of national superstations. WTBS
(Tv) Atlanta pays for programing on the ba-
sis of both its cable and over-the-air audi-
ence. Consequently, the station tends to car-
ry older, cheaper syndicated programing
rather than more recent (and expensive) off-
network series. WTBS could readily negoti-

{ate the formal cable retransmission rights for
its programing since it already pays for those
rights. There is no sense in cable operators
or their subscribers paying program produc-
ers a second time in the form of compulsory
license fees.

“Why, then, do superstations operate in
this way instead of becoming cable net-
works? The primary answer is that the com-
pulsory license allows cable systems to pick
up the strong sports programing being car-
ried by virtually all superstations. Thanks to
antitrust exemptions carved out by the courts
and by Congress, sports leagues can with-
hold or restrict broadcast rights of their
member clubs. The compulsory license
helps break down these practices. Essential-
ly, the compulsory license for distant signals
can now be viewed as a remarkably ineffi-
cient way to fix bad antitrust law.”—Harry
M. Shooshan III, Shooshan & Jackson Inc.,
Washington.

Editor’s note. BROADCASTING regrets the omis-
sion, as well as referring to Shooshar & Jack-
son as Shooshan & Johnson in one reference.

Sports fan

EDITOR: In a remarkably bewildering Oct. 7
“Monday Memo,” Harry M. Shooshan ap-
parently sees the “antitrust rules regarding
sgorts broadcasting” as an evil tied into ca-
ble’s compulsory license. If Mr. Shooshan
can fashion an argument to do away with the
compulsory license to aid the broadcast and
cable industries, fine; let him. But he’s not
even mixing apples and oranges when he
E involves sports; he’s confusing apples with

asparagus, 1.e., there is no relationship. Few
laws have benefitted all affected parties—
broadcasters, cable operators, programers,
and fans—as much as the Sports Broadcast-
ing Act of 1961.—Philip R. Hochberg, Bar-
aff, Koerner, Olender & Hochberg, Washing-
ton.

Not again

EDITOR: Your editorial page banner states,
“Committed to the First Amendment. . ..”

But your Sept. 23 editorial says cable TV
should throw away its newly won First
Amendment court victory against “must car-
ry” and accept “will carry” in a “gentleman’s
agreement” to avoid “harassment.”

The 1976 Copyright Act resulted from a
previous “gentleman’s agreement,” the 1971
compromise, in which cable agreed to pay
copyright and which cable kept even after
the Supreme Court said in two separate cases
that cable TV did not have any copyright
liability.

The 1968-72 “freeze” had resulted in
copyright owners not selling cable TV pro-
grams, so Congress and cable would not ac-
cept copyright liability for cable without a
compulsory license.

Now, in your same Sept. 23 issue, the
MPAA copyright owners want cable to keep
copyright liability, but want to drop the com-
pulsory license five years after “market
rates” go into effect.

After seeing these results of the first “gen-
tleman’s agreement,” why should cable sign
a second one?—Lee M. Holmes, president,
Guam Cable TV, Agana, Guam.

Multisystem solution

EDITOR: Isn’t it about time that we stopped
all this stupidity about AM stereo systems?
Broadcasters have a tremendous urge to beat
themselves like a dead horse. We always
find ourselves to blame for those things that
are out of our control.

There is room for both systems. Instead of
belittling ourselves, let’s work on the total
solution by insisting that both systems that
remain on the market be presented to the
public. Sony has now made a major step
forward with its new “multisystem” receiv-
er. Believe me, it works.

Let both systems that are on the market
compete for the listeners’ ears. The Sony
automatic system-switching car radio has
now made me a bigger believer in the system
that we chose two years ago. I would be
extremely hesitant to change to the other
simply because of presence and signal
strength.

Radio manufacturers are not the people to
make that decision for the broadcaster.
Broadcasters are the only people who will
allow the buying public to be able to make
that decision.
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I sincerely thank the FCC for making the
choice it did. We have a choice. Our radio
station made 2 decision. I know we made the
right decision. I will put the system we are
using up against the competing system. We
will gain audience simply because our audi-
ence is intelligent enough to listen and ques-
tion what is wrong with the other station’s
stereo.

We are both AM and FM. Both are tre-
mendous winners in the market. Our reason
for going stereo AM is to keep the competi-
tive edge. We will not give up on either
station.

AM stereo is here. It works. It is accept-
ed. Listen to the Sony car radio (especially
where both systems are being used), then
make your decision.

The new Sony car radio, competitive in
price with other car radios, is now being sold
in our market, and, according to the retailers
installing it, the acceptance has been phe-
nomenal. It’s a far cry from the approach of
the Chrysler dealer not even telling people
that their radio is equipped for a single sys-
tem or even that the radio is “stereo.”

I thought it was wrong for Leonard Kahn
to plan to build a single-system radio, just as
I think it’s sinful for Motorola and Delco to
market one. In the long run, the consumer
will be cheated because for a long while,
both systems will prevail. Hallelujah for the
broadcaster.—Norman H. Brooks, general
manager, WKDW(AM)-WSGM(FM) Slaunton,
Va.

New kid on the block

EDITOR: Your impressive Sept. 30 article on
independent television missed Seattle’s
newest successful television station.

KTZZ(TV), on channel 22, signed on June
22, just a week before the July survey peri-
od. We came out of the box strong in both
Nielsen and Arbitron. In the Arbitron ADI,
Monday-Friday, KTZZ scored a 2 rating and 4
share at 4-7:30 p.m.; a 2/5 at 6-8 p.m. In the
11 p.m.-midnight period we got a 6 share,
and that was enough to be the number-one
independent in the market.

We're off and running with a strong
5,000,000 watt stereo signal that gets view-
ers from Bellingham to Olympia, covering
over 80% of the ADI. We're on 22 cable
systems. We have strong first-run kid-strip
programs in 10 of our 12 daily shows. We
launched Inday on Oct. 7, have Dallas,
Notre Dame football and PAC 10 basketball
this winter. We launched Seattle Bandstand
a few weeks ago.

Seattle-Tacoma has grown to be the 13th
ADI and the 14th DMA. We are the third
independent station competing in a very
good television market. We have made a sol-
id start and our goals are set to grow to be a
major competitive factor in the Pacific
Northwest.—Dean H. Woodring, vice presi-
dent-general manager, KTZZ(TV) Seattle.



From the minute we launched
our NEWSPOWER 1200 service,
we knew we were on to some-
thing hot

Because it delivers news
that people want to hear. It deliv-
ers news you can believe. And
it delivers it, without a glitch, at
1,200 words per minute.

That's 18 times faster than
the AP Radio Wire.

Not only that, NEWSPOWER
lets you pre-program your news.
So you get only the news you
need—state and local reports,
sports, financial, world news
and weather.

p
Ap ASSOCATED

Ap NEWSPOWER 1200 1§
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There's something else.
With NEWSPOWER 1200, you
get a direct line to the most
pervasive, precise news staff in
the world.
Andwhenyou consider
all that, you realize something.
You realize that AP
NEWSPOWER 1200 can be a
tremendous advantage in your
business, no matter what kind
of competition you run up
against

For details about
NEWSPOWER 1200, call Glenn
Serafin, at AP Broadcast Services
(800) 821-4747.
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A media refations commentary from Lynda Wahl and Paul Fitzgeraid, University of Arkansas at Little Rock

Health care practitioners
recognize need for
better media relations

Health care executives are learning what
politicians have known since Richard Nixon
was elected and re-elected President of the
United States: The broadcast media can
make or break their image and that of the
institution they represent faster than a heart-
beat. This realization has served as an impe-
tus for health care executives to learn how to
develop a more effective relationship with
the media, particularly the broadcast media.

Over the past two years, inquiries to us
from health care administrators and other
health care professionals have been steadily
increasing. Most of these professionals want
information on how to deal with the media,
especially television.

Personal health and health care cost issues
have become an important part of broadcast
programing, particularly in local and nation-
al news. As the public’s interest in health has
grown, the broadcast media have responded
by providing more programing time. Many
local news programs include a weekly or a
special feature on health or medical topics.
The Today, Good Morning America and
Nightline shows frequently have medical or
health-related specialists as guests.

Because of the interest of health care ex-
ecutives in learning how to cope in the elec-
tronic age, we wanted t0 know how wide-
spread the need was. We selected a random
sample of 175 health care executives from
47 states, plus the Virgin Islands, and here’s
what we discovered. We wanted to know
how many times a year they were contacted
by the media for information, which of the
media were the most difficult to deal with,
how much media training executives had re-
ceived and what type of training they
thought would be most beneficial for their
staffs.

8 One thing was clear. Health care execu-
tives were frequently contacted by the media
for information. Sixty-six percent were con-
tacted up to five times yearly; 14% up to 10
times; 9% up to 25 times, and 10% more
than 50 times a year.

The rate of contact for radio was some-
what greater. Forty-eight percent were con-
tacted up to five times; nearly 28% up to 10
times; 14% up to 25 times, and almost 13%
more than 50 times.

Newspapers wanted their share of infor-
mation as well, with nearly 20% of our re-
spondents having up to five contacts yearly.
Just over 23% said they were contacted up to
10 times; 30% up to 25 times, and almost
28% said they had 50 or more contacts dur-
ing the year.

8 Almost 75% of the administrators found

Lynda Embrey Wahl, PhD, is an associate
professor in the radio, television and film
department at the University of Arkansas at
Little Rock. Wahl is a radio and teievision
program consultant. She has managed a
noncommercial radio station and was
chairman of the mass communications
department at the St. Louis Community
College at Florissant Valley.

a
Paul Fitzgerald, PhD, has been a faculty
member for the graduate program in health
services administration at the University of
Arkansas at Little Rock since July 1983. His
primary areas of interest and research are
health care marketing, institutional planning
and management development.

television difficult to deal with. Many health
care executives expressed concern over tele-
vision’s “rush” to get the story. Also, admin-
istrators were concerned about the inad-
equate time television allows for accurate
gathering of information. Administrators
felt that television didn’t take into consider-
ation that hospitals must cover themselves
on legal issues such as protecting a patient’s
right to privacy. One administrator com-
mented that print and radio “allow more time
for idea exchange regarding context and
content” than television.

Radio was considered the easiest medium
to deal with. Less than 28% of the adminis-
trators reported continued difficulty. A plus
on the radio side was that, since questions
can be asked over the phone, the health pro-
fessional could take the time to research or
check his responses and then return the
phone call with an appropriate and accurate
respense. However, some concerns were ex-
pressed about the radio station not giving the
person to be interviewed prior notification
that his responses to questions would be
taped for later use.

Newspapers were considered less difficult
than television, but not much. Sixty-three
percent of health care executives expressed
difficulty in dealing with the print media.
Administrators cited concern about what
they called “the Woodward and Bernstein
syndrome.” Some administrators felt there
was a desire in most reporters to “break the
big scoop” or to become an investigative
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reporter.

On the other hand, some administrators
pointed out that hospital executives are not
always cognizant of the deadlines that re-
porters face.

Last-minute requests and what some ad-
ministrators felt were “absurd” deadlines
were considered to be a real stumbling block
in dealing with all the media. Many hospital
administrators were not accustomed to the
urgency of spot news. Some commented that
there was also the problem of balancing the
public’s right to know with patients’ right to
privacy. “We are not tax-supported and
therefore have some right to shut our doors
to the press, but we also realize that it would
be political suicide to do so,” stated an ad-
ministrator.

Another problem addressed by some
health care executives was their difficulty in
presenting information to the media that was
both useful and accurate. Some hospitals
want to educate the public on health care
issues, and administrators felt that this con-
cept was hard for the media to accept. One
commented, “They {the media] feel we are
strictly out for the bucks” in many of these
instances. “If we approach them, they feel
that we are always selling something.”

B Ninety-six percent of the administrators
felt there was a need for training for health
care executives. Ninety-five percent thought
that their marketing and public relations
staffs needed training, and 93% thought that
all assistant or associate directors should re-
ceive media training. Nearly 75% of the ad-
ministrators indicated that both physician
and nonphysician department heads should
receive at least some training in dealing with
the media.

More than 60% of the administrators had
received some media training, most of
which came from conventions and profes-
sional association courses. However, only
44% of the hospitals had a full-time public
relations person, with another 20% having a
part-time person. Some administrators indi-
cated that they did not have the facilities or
personnel for the fast research required by
the media.

In summary, health care executives realize
that the media are not going to go away, and
that media, particularly television, are play-
ing an increasingly important role in their
profession. However, some administrators
expressed concern about trusting the media
to interpret information as fairly and accu-
rately as possible. One administrator de-
scribed the situation succinctly. The major
difficulty that health care executives face is
“dealing with biased or sensationalist repre-
sentatives of the media who are not doing
objective, research-based reporting.”

But learning how to deal with the media,
especially the broadcast media, is a high pri-
ority. 7
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THE BOTTOM LINE IS ALWAYS BETTER PEOPLE.

At Flastman Radio, we've never forgotten that selling
is a one on one process between buyer and seller.

So while other radio rep firms depend on numbers
to do all their selling, we've concentrated on hiring,
training, motivating and keeping the best sales force in
the business.

HIRING. Most people we hire don't have a spot radio
background. That way they don’t have to “unlearn”
someone else’s svsten.

TRAINING. Lastman sales training has always been
the toughest in the business.

We pioneered videotape role playing. Belore
Eastman people sell for vou. they have to be able Lo
sell to their peers and to our management. Then they

WEASTMAN

One on one, ho one can beat us

must undergo a daily routine of self-evaluation and
improvement.

MOTIVATION. Eastman is employvee-owned. Qur people
are motivated from Day One. No laney psychology,
just simple economics — they work harder for vou
because they're working {or themselves.
EXPERIENCE. Because we're dedicated to our people,
theyv remain dedicated to us. They stay with us longer
—an average of 10 years, They know their stations
and their markets.

So thisis our bottom line: At Eastman, we put
all our efforts into developing and holding onto winners.
Aren't those the kind of people vou want Lo sell vour
station...one on one?
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'I'hé Soluiion To Your Old Cart Machin
Is Not A New Cart Machine!

From AFA comes the remarkable new general purpose VTR/VCR equipment!
Pegasus 5100 commercial compilation sys- The system allows for the loading of
tem. |t does everything cart approximately 175 spots on a sin-
machines do—and more. And it Pegasus 5100 gle ninety-minute tape. And dele-
does it better, more efficiently, tions, additions and last-minute
virtually eliminates the need for changes are virtually automatic.
“"make-goods”—and, ultimately, But be careful, once you see the
will save you money! Pegasus 5100 in action, you'll never

This new solid state computer | want to use a cart machine again!
support system facilitates the Call Marc Bressack at (201) 767 -
automatic off-line compiling of 1000 to arrange a demonstration

commercial breaks using existing | of this exciting new system.

'SEE US AT
SMPTE ADVANCED SYSTEMs‘krﬁr?gngébAngs F'SE"THE VIDEQ INDUSTRY
|BOOTH #1186 | “100/STSNERURST COURT NORTHVALE NJ 07647 (201) 767-1000
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Fanning the flames

Where the FCC's sympathies are tending on the commission’s
crossownership rule prohibiting acquisition or formation of joint
ownerships of broadcast properties and daily newspapers in
the same markets became more apparent last week when Com-

missioner James Quello invited the American
Newspaper Publishers Association to fire its
best shots at the rule.

In a supposedly off-the-record session with
the ANPAs telecommunications committee,
which met in Washington last week, Quello
reportedly revealed that he believed perma-
nent waivers of the restriction are possible.
He also reportedly told committee members
that the ANPA might be the appropriate body
to provide the “factual basis" necessary to

ington Star, the Philadelphia Bulletin, and the Boston Herald-
Traveler.) In addition, Quello told the committee that any petition
for rulemaking aimed at modifying the rule would have to meet
the “very heavy burden” of showing that the rule actually runs

counter to its intended purpose of increasing
diversity.

Last month, Chairman Mark Fowler told the
International Radio and Television Society
that the current commission wasnt taking a
“dim view of allowing a newspaper to own a
broadcast outlet in the same market.”

Quello’s remarks to the committee had to
be reported second hand. The sole reporter
who showed up to cover the commissioner’s
remarks to the committee was asked 1o

modify the rule.

Quello said he believed any entity desiring
a waiver would have to develop a "convincing case” that divesti-
ture would lessen the diversity of information and media avail-
able to the public. (But he also reportedly suggested that the
crossownership restriction had led to the demise of the Wask-

5%, =3

leave.
BROADCASTING that a
might have an “inhibiting effect” on committee members, who
represent some of the nation's largest news organizations, in-
cluding Dow Jones, publisher of the Wall Street Jowrnal,
Knight-Ridder and Scripps-Howard.

A commiltee representative told
reporter's presence

TOP OF THE WEEK [

Slow fourth-quarter scatter market begins to churn

Although revenue increases are
lower than expected, cloudy skies
may still produce silver lining

No one is denying that the fourth-quarter
scatter market is softer than usual. Previous
revenue estimates for the fourth quarter have
been cut 10 a 2% or 3% increase for the three
television networks over last year's fourth
quarter. With ABC, CBS and NBC expected
1o take in more than $7 billion during 1985,
and about 30% of that coming in the fourth
quarter, every 1% decline in revenue gain is
a loss of more than $20 million. That repre-
sents a small slice of the revenue pie but a
much bigger slice of profit.

The contest between the networks and the
advertisers and their agencies involves
guessing which market will be more attrac-
tive, the upfront or the scatter, where rough-
ly 20%-30% of the quarter’s inventory still
unsold after the upfront market is available.
Some advertisers might now be wondering if
they couldn't have gotten away with holding
back some of their upfront budgets and using
them instead for scatier buys. In doing so
they might have had the advantage of seeing
how the networks’ schedules performed
without paying much of a cost-per-thousand
premium.

But Joel Segal, executive vice president at
Ted Bates, said that his upfront clients are

not overly regretful: “One quarter does not a
season make and you have to look at the
perspective of the entire year. Although
there are now a number of availabilities, up-
front is generally better because one gets
audience guaraniees and has more choices
on the schedule and at lower CPM’s (costs-
per-thousand).”

Advertiser media planners, agency buyers
and network sales executives are in some
disagreement about the reasons for the cur-
rent soft demand, but mostly express uncer-
tainty. The question is more than academic;
the answer may indicate how strong demand
will be going into 1986.

One indicator of next year's demand is the
option advertisers will exercise in the next
few weeks to keep or go back on their com-
mitments for a certain portion of their up-
front buy for the first quarter. Most of those
commenting said that advertisers so far in-
tend to “'pick up” the options (stay with their
buys), a good sign for the networks.

Usually the scatter market is nearly com-
pleted before the quarter actually begins.
But only a few weeks ago, CBS/Broadcast
Group executive vice president, Thomas F
Leahy, said the current scatter market had
yet to start.

It is only in the past couple of weeks that
networks sales executives have started to see
buys. Among those reportedly making
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prime time buys on at least two of the net-
works are Volkswagen, AT&T, Colgate,
Stanley Tools, Minolta, Ford, General Mills,
Coors, Debeers Diamonds and Alpo. In day-
time, those reportedly making buys include
Lipton, Ocean Spray, Mattel and Progresso.

The money is said to be moving steadily,
but slowly. Jake Keever, vice president in
charge of sales for the ABC Television Net-
work, said: “Has the scatter market started?
If you mean by that: *Has the roof caved in?
The answer is no. It was a slow process last
year and people are releasing slowly this
year. My feeling is that more and more com-
panies will keep surfacing and we will be
ahead of last year.”

One top-20 advertiser media director, who
asked not 10 be named, said, “We are doing
some scatter in daytime and filling in some
holes in news packages. It is perking along.
If anything, it is uneventful.”

Agreeing on the general tone of the mar-
ketplace was Wesley P. Dubin, senior vice
president and director of network television
and radio for Needham, Harper & Steers:
“We have seen sluggishness in the fourth
quarter even in good marketing years, and
there were spotty pockets last fall even in the
midst of a booming economy.”

Commenting on published reports that the
networks were beginning to panic, Dubin
said, “A lot of the stuff being written about
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* has been going on for 25 years. All of a
sudden, however, it has become front-page
news. The fourth-quarter softness, while it
may be more acute in some dayparts and on
some networks, is nothing unusual.”

Talking specifically about daytime, an-
other top-20 agency executive said, *'I think
from a dollar sales point of view, they [the
networks] are in pretty good shape. Even
though they have not been able to raise scat-
ter prices that much higher over upfront, the
upfront prices were significantly above last
year so that the situation is not too bad.”

In what continues to be the weakest day-
part, sports, buys are reportedly being made
at the last minute with some availabilities for
ABC's Monday Night Football, for instance,
not being purchased until the Sunday before.

Why is advertising demand for network
spots softer than usual? There are several
answers given and the truth may be a combi-
nation of all three.

The short-term reason for the slowdown
in network dollars may be disappointing cor-
porate profits, with those companies affect-
ed trying to spruce up year-end resuits by
making cuts in flexible budget items, such as
advertising.

Zacks Investment Research Inc.’s survey
of securities analysts shows that current
earnings estimates for nine of the top 25
network advertising companies are lower as

of last week than they were six months ago.
By comparison, only five companies are ex-
pected to post higher earnings than were ex-
pected six months ago while niné are staying
about the same—within a 2% range—(two
of the 25 are privately held and excluded
from the survey). In the top 10, those with
earnings headed lower were Procter & Gam-
ble, General Motors, Ford Motor Co., AT&T
and Coca-Cola.

A restraining influence of uncertain dura-
tion is the lack of any clear optimism about
the economy. Bill Lynn, corporate media di-
rector for Coca-Cola, said, “I don’t see any-
body running around saying that the econo-
my is going to be hugely robust next year.”
Jerry Dominus, vice president, sales, CBS
Television Network, described the larger
picture this way: “We are part of America,
and America is OK but not terrific.”

Finally, a longer-term softening of the ad-
vertising marketplace may be caused by the
increase in barter/syndication and cable al-
ternatives. Growth rates for both of 20% or
better over the next five years are expected,
according to CBS and others, while the
three-network growth rate is currently ex-
pected to be no more than the low double
digits.

Bates’s Segal said the impact of dollars
previously being switched to barter/syndica-
tion and cable was masked for a while by the
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arrival of new network advertisers, such as
computers and telecommunications: “Now
some of those inconsistent categories are ab-
senting at the same time that some old
standby packaged goods advertisers are
spending less.” CBS’s Dominus noted an ad-
ditional 1984 advertising category that is
now missing: “Two of my biggest nonreturn-
ing clients were Reagan for President and
Mondale for President. Between them they
spent, according to Broadcast Advertisers
Reports, $15 million in prime time.” Do-
minus also noted that such clients as com-
puters and financial services were big adver-
tisers in sports, helping to explain why that
marketplace is currently soft even though
network inventory has been cut back slight-
ly: “As inventory shrank, the available mon-
ey shrank faster.”

In an attempt to increase the pool of po-
tential advertisers, CBS recently decided to
accept 15-second spots from different adver-
tisers—previously a split 30-second spot
could be bought by only one (“In Brief,”
Sept. 16).

Most of those commenting seemed uncer-
tain whether CBS would be able to achieve
the desired effect of attracting spots for pro-
ducts with smaller budgets, or whether it
would merely encourage advertisers to fry
reducing their unit costs by switching from
30-second to 15-second spots. O

LORIMAR Telepiclures

‘The fit is quite extraordinary’

Lorimar is rich in successful
network series, such as ‘Dallas,’
‘Falcon Crest’ and ‘Knots Landing’;
Telepictures is one of largest
suppliers of first-run syndicated
series; deal valued at $300 million

Lorimar inc. and Telepictures Corp., two
major suppliers of television programing,
have reached an agreement in principle to
merge in a stock swap valued at about $300
million.

The merger, say analysts, ¢levates two
major independent producers to the ranks of
major studios such as Universal, Columbia
and Paramount in terms of the number of
hours of programing supplied to television.
It also will create a broadly based media
company with revenues approaching $600
million and interests ranging from network
television series to syndicated shows, theat-
rical productions, home video disiribution,
advertising agencies, magazine publishing
and ownership of television stations.

According to terms of the agreement, Lor-
imar shareholders will receive 2.2 shares of
Telepictures common stock for each share of
Lorimar stock. Based on Lorimar’s 8.2 mil-
lion common shares outstanding and a recent
price of about $17 per share of Telepictures
common stock, that would put the value of

the deal at $306 million.

The two companies aiso entered into an
interim stock option agreement that would
make it costly for a third party to move in
and make a bid on either of the companies
while the merger agreement is waiting to
close. The agreement—which is not uncom-
mon in mergers and acquisition transac-
tions—provides that if a third party acquires
15% or more of the outstanding stock of
Lorimar or Telepictures, either of those com-
panies can exercise an option to buy up to
19.5% of the other company’s shares at pre-
determined prices—thus automatically in-
creasing the acquisition cost for any outsid-
er.

For the purposes of the stock option agree-
ment, Lorimar’s common stock is valued at
$38 per share and Telepictures common
stock is valued at $17.25 per share. The
maximum number of shares subject to the
option is 1,500,000 Lorimar shares and
2,750,000 Telepictures shares.

The two companies said that owners of
about 11% of Telepictures shares and 29% of
Lorimar shares have already voted in favor
of the merger. Both companies’ boards met
in New York on Tuesday (Oct. 8) to approve
the merger.

But the talk last week did not center so
much on the financial structure of the deal as

Broadcasting Oct 14 1985

on the supposed synergy that would emerge
as a result of combining two companies that
have related, but not overlapping, interests.
The merged company will be called Lori-
mar-Telepictures and be headed by Lorimar
chairman and chief executive officer, Merv
Adelson, who will keep the same title.

To manage the daily operations of the
company, a five-man “office of the presi-
dent” has been established and will consist
of Michael Garin, president and chief oper-
ating officer, Telepictures; Lee Rich, presi-
dent, Lorimar; Richard T. Robertson, execu-
tive vice president, Telepictures; David E.
Salzman, vice ¢hairman, Telepictures, and
Michael Jay Solomon, chairman and chief
executive officer, Telepictures.

The six executives will pretty much con-
tinue in management roles they have estab-
lished for themselves at the predecessor
companies. Garin will focus on publishing
and peneral operations; Rich will be presi-
dent of Lorimar Productions Inc. and head
of the company’s development and produc-
tion of network series and theatrical motion
pictures; Robertson will head the domestic
television syndication division; Salzman
will head the television stations and non-
prime time program production, and Solo-
mon will head all international operations,
including worldwide home video distribu-



Adelson

tion.

“When we first got together, we realized
that if ever there were a couple of companies
that were available for a straight merger,”
said Adelson, “this was it. The fit is quite
extraordinary.” Added Telepictures’ Salz-
man: ““In this deal, no one is selling anything
or getting out. We both believe in our com-
panies.”

The much praised “fit” of the merger, ex-
plained analysts, comes about because each
company is strong where the other is weak.
Lorimar is rich in successful network series
such as Dallas, Falcon Crest and Knots
Landing, while its efforts in first-run syndica-
tion have been more modest.

Telepictures. on the other hand, is one of
the largest suppliers of first-run syndicated
series tor independent stations, with series
such as The People’s Court, Love Connec-
tion, The All New Let's Make a Deal, Catch
Phrase and Thundercats. In 1986, it will
launch another animated series, Silver-
hawks, tollowed by the premiere of The Com-
ic Strip for 1987. Begining in 1988, it has
the off-network reruns of Alvin and the Chip-
nuenks. Telepictures network television pro-
ductions to date have been limited mostly to
mini-series and made-for-television movies.

Lorimar afso produces the new series,
Our Family Honor, on ABC and has a mid-
season commitment from CBS for an hour-
long drama starring Suzanne Pleshette called
Bridges To Cross, and a half-hour situation
comedy for NBC starring Valerie Harper
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Rich Robertson

catled Valerie.

Although a board of directors of the
merged company has not been named (Lori-
mar has nine on its board; Telepictures has
10), a newly formed executive committee of
the board was announced that will handle the
daily business operations.

Each company will have four representa-
tives on the committee: Garin, Robertson,
Salzman and Solomon from Telepictures and
Adelson, Rich, J. Anthony Young, Lorimar
execulive vice president and chief financial
officer, and another member to be named
from Lorimar.

Many analysts have believed that Lorimar
was in an acquisition mood, and cited as
evidence its rebuffed $1.02-billion bid to
buy Multimedia Inc., the Greenville, 5.C.-
based broadcaster and MSO that also pro-
duces and distributes Donahue. Lorimar also
filed documents with the Department of Jus-
tice saying it might acquire up to 15% of the
stock of Warner Communications Inc. and
reportedly had already accumulated some
shares, but not enough to trigger disclosure
to the SEC.

Earlier in the year, Lorimar announced it
had reached an agreement to buy its second
advertising agency, Bozell & Jacobs, for $40
million, which it will merge into Kenyon &
Eckhardt and call Bozell, Jacobs, Kenyon
and Eckhardt. It also bought Karl Home
Video, which distributed the Jane Fonda
Workout and other theatrical titles, and Syn-
division, which owns the distribution rights

Solomon

Salzman

to If’s a Living, the first-run episodes of
which are currently being syndicated by Co-
lumbia Pictures Television,

The announcement of the merger, which
apparently caught much of the industry off
guard (rumors that something was up at Tele-
pictures began circulating Friday, Oct. 4,
after the stock jumped | % point on over-the-
counter trading to close at 18%4), was said to
be in the works for at least a month. During
that time, Lorimar announced a manage-
ment restructuring in the wake of the depar-
ture of chief operating officer Russell Gold-
smith that brought founders Adelson and
Rich back closer to the day-to-day operating
level.

According to Fred Seegal, managing di-
rector of the communications group at
Shearson/Lehman Brothers and the invest-
ment banker representing Telepictures who
was instrumental in setting up the first meet-
ing with Lorimar, “only after it was perfectly
clear how the management issues would be
resolved did serious negotiations between
the parties get under way.”

In that sense, it was the reverse of com-
moner merger deals, Seegal said, where the
financial structure is often worked out in ad-
vance and management issues are left until a
later date. But it was necessary to proceed in
this fashion since both the Lorimar and Tele-
pictures principals had founded and built
their own companies and would want to con-
tinue in a similar managing capacity in any
new combined entity, he explained. O

Independents make their move on must carry

INTV’s main goal for new rules
is coverage equal to affiliates

The broadcasting industry’s attempts to fash-
ion new must-carry rules came into sharper
focus last week when the Association of In-
dependent Television Stations offered its
minimums for any must-carry agreement
with the cable industry. Until now, INTV had
not taken a stand on the must-carry proposal
developed by the Television Operators Cau-
cus and the National Association of Broad-
casters. However, according to an INTV po-
sition paper, it appears the parties may not be
far apart.

Adopted at a special board meeting in
Chicago last week, the proposal’s principal
objective is to assure cable carriage for all
independent stations, “throughout their
ADI, equal to the cable carriage of their af-
filiate competitors.” Both INTV and NAB-

iy

TOC would exempt cable systems with 12 or
fewer channels from any must-carry obliga-
tion. They also agree that cable systems
would not have to carry duplicative network
signals (although the NAB-TOC plan calls
for no duplication of public broadcasting sta-
tions as well).

Under the NAB-TOC proposal, cable op-
erators with more than {2 channels would
have to set aside no more than one-third of
their channels to carry local stations within
50 miles of the cable system (an exact mile-
age figure has not been established—NAB
advocates 50 and TOC, which originally
called for 35, is now considering 40, sources
say). INTV supports the 50-mile concept,
but it would require cable operators to set
aside 40% of their channel capacity for must
carry.

Among the other criteria INTV feels must
be addressed in a compromise:
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® “No charging for carriage.”

@ “Notwithstanding any other provision
of the compromise, cable carriage of affiliate
and independent stations in the same market
must be equal in all respects within the home
ADL"

@ “Special provisions should be devised
for hyphenated markets to assure carriage in
the ADL.”

® “Enactment must be in a procedural
context most likely to insure affirmance on
appeal.”

NAB President Eddie Fritts said he was
“glad to hear that INTV thinks 40% is a
reasonable figure. [t brings us that much
closer together.” He expects the parties to
continue to refine their positions “until we
reach a middle ground,” and predicted that
might occur in the next couple of weeks.

News of the INTV position was viewed
with skepticism by the National Cable Tele-
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vision Association. (NCTA has yet 10 re-
ceive a formal proposal on must carry from
any of the broadcast groups.) “In the ab-
sence of a rationale as to why this would be
constitutional,” said NCTA President James
Mooney, “one can only conclude they [the
broadcasters| are looking for a constitutional
amendment.” O

Group W Cable
bidders log in

Major cable players, including many
of the top MSO’s, make offers

Fifth Estaters with $2 billion to spend and
looking to buy cable systems surfaced last
Wednesday by submitting expressions of in-
terest for the 115 systems owned by Wes-
tinghouse. serving 2.1 million subscribers.
Informed opinion said there were at least
three groups bidding, all of which are known
players in the cable business. On Friday. the
prospective buyers received requests for ad-
ditional information about the consortia’s fi-
nancing and the nature of the agreement
among nientbers. Prelimiary indications
are that buyers’ inspection of the Group W
systems will likely begin two weeks trom
now, with the bidding process winding up in
a month to a month-and-a-half.

Time and Tele-Communications Inc. are
reportedly making a joint bid, as they did
recently for Wamer-Amex, although this
time they are joined by Comcast Corp. and
Des Moines, lowa-based Heritage Commu-
nications.

Tampa, Fla.-based system broker, Com-
munications Equity Associates, succeeded
in forming its own consortium ot bidders.
The members of that group are: Eugene,
Ore.-based Liberty: New York-based Cable-
vision Industries. headed by Alan Gerry;
Sunbelt Cable [l. a comnpany headed by
Frank Stanton. CBS president emeritus, and
Leonard Reinsch, former chairman of Cox
Communications: Insight Communications
Inc.. headed by two former executives of
Vision Cable Communications, Michael S.
Willner and Sydney R. Knafel; Boston-
based venture capital firm, TA Associates,
and Atlantic American Capital Ltd.. a Flor-
ida-based limited partnership. Other inves-
tors in that group reportedly include Steve
Simmons. head of Stumford. Conn.-based
MSO Simmons Communications.

Viacom has confirmed that it is a bidder,
and others reported to be in the same group
include Chicago-based Centel Corp.: Cable-
vision Systems Corp., the Woodbury, N.Y.-
based MSO headed by Chuck Dolan; Ritkin
and Associates, a Denver-based MSO head-
ed by Monroe Rifkin; D-H Communica-
tions. a partnership of Donrey Media Group
and Howard Publications. and Adam Corp.,
Bryan, Tex.-based MSO.

One cable executive. Marc Nathanson,
surfaced as a party in both the CEA and the
Viacom groups. In the CEA group he is re-
presented by Falcon Cablevision. a Pasade-

HBO getting ready to clean up

HBO is expected to launch a new pay TV channel soon. in-house developers have
dubbed it the “clean machine”; it would offer films and other programing stripped of
the explicit sex and violence that many nonpay cable subscribers cite as a primary
reason for not taking a pay service. That's according to First Boston entertainment
analyst Richard MacDonald. An HBC spokesman refused to confirm or deny the
report, citing a policy not to comment on in-house development projects. “It would
be premature and inappropriate to comment,” he said. Privately, however, one HBO
insider said that MacDonald is on target, and sources in the programing community
confirm that HBO has also toid several studios of its plan 10 launch the “clean” pay
channel.

“We've heard the same reports,” said one studio executive. At this point, he
added, HBO has not offered a definite launch date, but indications are the project
has a top priority and will be launched “sooner rather than later. The signals are they
are serious about the venture.” He said that HBO was relying to some extent on
research that concluded that current HBO and Showtime subscribers, as well as
nonsubscribers, would “respond well” to pay cable product with less sex and vio-
lence.

Up to now, however, HBO has not been lalking about the new service. Several
cable operators expressed doubts about the concept last week. Among them was
John Malone, president of Tele-Communications Inc., the nation’s largest MSO. “We
would be skeptical about the need so long as the Disney Channel continues to
evolve and grow,” he said. Disney addresses the family-oriented program market
that the proposed HBO service aiso seems to be aimed at. Malone said that so far
HBO has not felt out TCI on a new pay service. He said that the project, if it exists,
may have been given a top priority by Time Inc. because of rumors (since diffused)
that Showtime was out to acquire the Disney Channet. “Time Inc. may have been
concerned that their number-one compelition would come at them with a family-
oriented channel," he said. Will Adams, of Perry Cable TV Corp., Riviera Beach, Fla.,
suggested HBO might be better off directing its attention to stimulating growth at its
two existing services rather than starting a third. "They're having problems keeping

their numbers up in HBO and Cinemax,” he said.

na, Calif.-based system operator that he
owns with MONY of New York. In the Via-
com group, he is represented through Falcon
Communications, also based in Pasadena,
which he jointly owns with D-H Communi-
cations.

Confirmation of the bidders’ identities, or
of the possibility that there were other inter-
ested parties, was hard to come by because
the sellers weren’t talking last week. Group
W Chairman Daniel L. Ritchie told BROAD-
CASTING that on the advice of Group W law-
yers, he would not comment. An executive
at First Boston Corp., which, along with
Shearson Lehman Brothers, is handling the
sale for Westinghouse. also declined to com-
ment.

It was suggested by more than one in-

formed source that no bidders trom outside
the cable industry had surfaced. Comment-
ing on that possibility. New York-based
broker, John Waller I11. said: ~It’'s a sign that
the cable industry is becoming more homo-
genous whereas not too long ago there were
a lot of outsiders that were getting in there. |
think in the next five years the buying will
more and more be among the same people.”

Gus Hauser, chairman of New York-based
MSO Hauser Communications. said: I
think it is impressive that the industry can
absorb this amount of product. Even if there
are but three bidders. it is impressive for that
kind of money.” Hauser added he would ex-
pect additional sales as some bidding might
not want to keep all they had bought: “There
could be quite a bit of rippling down.” O

Action in House on uniform poli closing

H.R. 3525 passes subcommittee;
measure would end all voting at
9 p.m. in presidential elections

Legislation seuing a uniform poll closing
time for presidential elections was approved
by the House Subcommittee on Elections
fast week. The bill (H.R. 3525) calls for all
polls in the continental U.S. to close at 9
p.m. EST. To permit voting in the Pacific
time zone after 6 p.m., local time. the legis-
lation would extend daylight saving time
there for two weeks longer than in the rest of
the country, allowing the polls to close at 7
p.m.
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Sponsored by Subcommittee Chairman
Al Swift (D-Wash.) and ranking minority
member, Bill Thomas (R-Calit.), the poll-
closing bill applies only to general presiden-
tial elections and does not establish poll
opening hours. The measure goes before the
House Administration Commitiee this
week.

The subcommittee’s examiination of the
issue began after the 1980 presidential elec-
tion (at that time it was a task force assigned
to the issue) when the major television net-
works used exit polls to project the outcome
before the poils closed on the West Coast.
Some members of Congress were infuriated

i
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by the practice and hearings by the task force
were held. In 1984, the networks were under
fire again; both the House and Senate passed
nonbinding resolutions asking broadcasters
and other news media to voluntarily refrain
from characterizing or projecting the results
of an election before all the polls close.

ABC, NBC and CBS resisted the resolu-
tion. CNN and Westinghouse Broadeasting
did not. However, carly this year CBS and
NBC agreed not to use exit poll data to call
state winners in presidential elections until
polls close in that state (BROADCASTING,
Jan. 21). (ABC announced similar restraints
before last November's election.) Swift and
Thomas then began extensive hearings on
unitorm poll closing legislation. Among the
other bills offered were proposals to hold
elections on Sunday, or during a 24-hour or
15-hour voting period.

Swift was optimistic his measure will be
reported out of the parent committee this
week and put before the full House later this
year. “That will give the Senate a full year to
debate the issue”™ betore the end of this ses-
sion of Congress, Swift said.

He said he has talked with many members
about the measure, and the general reaction,
he said, is that it seems to be “minimally
intrusive.” Swift is expecting some opposi-
tion from members who feel the bill en-
croaches upon states rights or think the net-
works should “take care of this.” O

Continuous concern
for minorities urged
by Capcities’ chairman

In speech to NBMC, Murphy says
neither Capcities nor other broadcast
organizations is beyond need for
occasjonal sharp reminders

How would Thomas Murphy, chairman of
Capital Cities Communications, go about
eliminating the “fat” in an organization he
was acquiring?

“Slowly,” said Murphy, responding to a
question after his luncheon address to the
National Black Media Coalition’s media
confercnce in Washington last week.

The question, framed as a hypothetical
one, made no mention of ABC, the company
Capcities is in the process of acquiring. But
Murphy obviously made that connection and
commented briefly on the Capcities manage-
ment philosophy.

Murphy acknowledged that Capcities has
a reputation for being “lean and mean.” It
likes to hire “the best we can get” and give
incentives for those hired to stick around.
But it doesn’t like to have more personnel
than it needs. Too many people with too little
1o do lead to “office politicking™ and other
behavior that’s “destructive” for an organi-
zation, Murphy said.

In his prepared remarks, Murphy said
Capcities was “inexcusably late™ in coming
to a full recognition of “what is at stake for
us, for our industry and for the country at
large™ on the issue of equal opportunity. He

N

said the “real” beginning of his own educa-
tion came in 1970, when Capcities’ applica-
tion to acquire the Triangle Publications sta-
tions was opposed by petitioners led by
Albert Kramer, then with the Citizens Com-
munications Center.

“We suggested that their objections could
be overcome if we made a commitment to
programing for racial and ethnic minority
groups,” Murphy said. “Fortunately, Al had
the wisdom to insist that we search out repre-
sentatives of those groups in each of the
three cities and agree on a structure for a
continuing dialogue with them about the
project and its implementation. We did just
that, made our commitment and succeeded
in acquiring the stations we wanted. We then
spent endless hours engaging in the agreed-
upon dialogue and working to make the pro-
ject a reality. For a lot of reasons, much of
that effort was frustrating. Overall, however,
it was quite a learning experience. By 1973,
I was able to say to a committee of the Con-
gress, ‘What we learned is that white men
deciding what black men and brown men
want to see and what their problems are, and
evaluating the kinds of programs and needs
in their culture, is dramatically different
from what the black men and brown men
think.”

“The point of the story is that someone
had to hit this mule—meaning me—over the
head with a two-by-four in order to get his
attention long enough for him to learn that
lesson and begin to understand its implica-
tions,” Murphy said. “A lot has changed
since then, but [ would be the last to suggest
that there is no longer any need for iwo-by-
fours. Lasting progress in achieving equal
opportunity can be agonizingly slow. Nei-
ther Capital Cities nor any other broadcast-
ing organization in this country is beyond the
need for an occasional sharp reminder that
all progress will grind to a halt if the unfin-
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Capcities Chairman Tom Murphy

ished agenda for minorities and women is
allowed to sink below the level of continu-
ous concerm.

“No one enjoys opposition before the
FCC, the courts or other parts of the govern-
ment, including me. Some of the petitions
that are filed and demands that are made
seem to us outrageously lacking in merit.
But the system that gives organizations like
the National Black Media Coalition some
power in this world to make broadcasters
focus on the concerns of black people is
good for us and good for the country.”

Murphy said he didn't have all the an-
swers. “Pluria Marshall has been telling us
for some time that we are not doing an ade-
quate job in the employment of minorities
and women in the management end of our
television and radio news operation,” Mur-
phy said. “But I'm here to tell you Pluria’s
right. We don’t yet have the answer to that
problem. We know only that the solution has
to be tailored to the special needs of those
operations and the special characteristics of
the people who run them.”

Murphy also said that, for many years,
black people have had 1o look to the law and
government action for protection of their
rights and for overcoming disadvantages
that weren’t of their own making. “Private
enterprise, more often than not, has been the
enemy, or at least more part of the problem
than part of the solution,” Murphy said. “In
that context, it is natural for you to think of
government action as a means with which to
compel private enterprise to behave. But in a
larger sense, the challenge is to find ways in
which you can get inside the mule, instead of
standing outside the poor beast and belabor-
ing it about the head. For I believe, as firmiy
as [ believe in equal opportunity, that private
business enterprise is, has been, and can be
one of the great engines of progress in our
society.” a
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Pole attachment law declared unconstitutional

Decision sends shudders through
cable industry; law had saved
operators from excessive rate hikes

The pole attachment law that since 1978 has
served as a shield against utility company
pole-attachment rates cable television opera-
tors felt unduly high has been declared un-
constitutional. The result stunned lawyers
for the cable systems involved. They see it
as stalling expansion of cable system growth
and raising questions about rate disputes set-
tled under the law, as well as questions about
the FCC’s authority to regulate the rates of
any utility, including AT&T.

But an appeal seems certain, with lawyers
for both the commission and the industry
appearing confident it will be reversed. A
lawyer for the other side, however, appeared
equally confident the decision would be af-
firmed.

The unanimous decision by a three-judge
panel of the U.S. Court of Appeals for the
11th Circuit, in Atlanta, was handed down
last week in a case brought by Florida Power
Corp. and supported by three other utilities
in the Southeast. It held that the act that
authorizes the FCC to regulate the fees cable
systems pay utility companies violates the
due process clause of the Fifth Amendment
because it authorizes an administrative agen-
cy rather than the courts to determine the
“Just compensation” to be paid. “For the leg-
islature to take the property of a person and
then to constitute itself the judge in its own
case, to determine what is ‘just compensa-
tion,”” the court said, *‘offends our most fun-
damehtal principles of natural justice and
constitutional law,” That determination, the
court said, “is clearly a judicial function.”

The decision is the second setback suf-
fered in court by the commission and the
cable industry on the issue of pole attach-
ment rates in recent weeks.

A panel of the U.S, Court of Appeals in
Washington three weeks ago overturned a
commission decision in an appeal brought
by Alabama Power Co. from a commission
decision involving rates charged Group W
Cable Inc. for use of 22,000 poles in Ala-
bama. The panel held that the manner in
which the commission calculates the maxi-
mum allowable rates was seriously flawed in
a number of respects—sufficiently flawed to
render the commission’s order “arbitrary and
capricious”—and remanded the case 10 the
commission for further proceedings
(BROADCASTING, Sept. 30). But that court
did not question the constitutionality of the
law.

The Florida Power case grows out of com-
plaints concerning Florida’s pole attachment
rates that were filed with the commission by
Cox Cablevision Corp., Acton CATV Inc.
and Teleprompter, which was later pur-
chased by Group W Cable. The commission
had ordered Florida to reduce its fees to each
of the companies to $1.79 per pole, less than
a third of the price that had been charged

under Florida’s contracts with them. Florida
was joined in the case by Tampa Electric
Co., Mississippi Power and Light Co. and
Alabama Power Co., companies that, like
Florida, contend that they must subsidize the
pole-attachment rates charged cable sys-
tems.

One of two critical findings made by the
court is that the commission’s order, in man-
dating pole attachment rates less than one-
third of those originally charged the cable
systems, constitutes “a taking of property”
for which just compensation is due under the
Fifth Amendment. The commission had ar-
gued that Florida had “invited” use of its
poles. But the court said that “by insisting on
a significantly lower rate, the cable compan-
ies have transformed their status from that of
an invitee. . . to that of an unwanted guest.”
And the court said the commission was ig-
noring reality in asserting that, since Florida
has not attempted to exclude the cable sys-
tems from its poles, it evidently welcomes
their presence. “The hard reality of the mat-
ter,” the court said, “is that if Florida Power
desires to exclude the cable companies, for
whatever reason, they are [sic] powerless to
do so.”

The second key point in the court’s opin-
jon is that the commission does not have the
power to determine “‘just compensation” in
such matters. The court, citing cases dating
back to 1858, said, “It appears to this court
that the determination of what cohstitutes
just compensation is a decision which has
been jealously guarded as being solely with-
in the parameters of the judicial func-
tion. . . By prescribing a ‘binding rule’ in re-
gard to the ascertainment of just
compensation, Corigress has usurped what
has long been held an exclusive judicial
function. . . Because the act does not allow
for judicial determination of what consti-
tutes just determination, it is in this court’s
opinion unconstitutional,”

Given the fact that the law—the first piece
of telecommunications legislation sponsored
by Representative Timothy Wirth (D-Colo.),
now chairman of the House Telecommunica-
tions Subcommittee—has served cable sys-
tems as a bulwark against pole attachment
rates they considered unduly high, the
court’s declaration that it is unconstitutional
was unsettling to the industry.

The National Cable Television Associ-
ation issued a statement asserting that the
decision, “if left to stand,” would undo con-
gressional efforts to bar utility companies
from using their “control over poles to ex-
tract unreasonable and oftimes prohibitive
rates from cable operators.” It added that it
would “participate vigorously” in the appeal
it expects to be taken, although it did not say
by whom.

Charles Helein, one of the attorneys re-
presenting Cox, said the decision could slow
the expansion of cable systems’ growth.
“With this decision, you can’t threaten to go
to the FCC if you don’t like the rates a com-
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pany plans to charge when you want to ex-
pand into another county.” Then, too, there
15 the question of the effect of the decision on
rates already establshed around the country.
Helein noted that the commission has adju-
dicated some 100 complaints about pole at-
tachment rates since 1980. “If this law is
unconstitutional, do we have to go back and
adjudicate those cases?” he asked. “So it’s a
problem. We have to figure out how to ad-
dress it.”

The commission last week had not yet
formally decided whether to appeal the deci-
sion. But General Counsel Jack Smith said
“the odds are” that the commission will ask
the 12 judges of the I 1th Circuit to rehear the
case. “And,” he said, “I expect the court to
grant rehearing.” He said the panel’s asser-
tion that “only judges can determine just
compensation was not based on an issue that
was briefed or argued.” And, he added, “I
don’t think it was correct.” Another commis-
sion attorney says the cases cited by the pan-
el stand for the proposition that the courts
have the ultimate decision—not that some
other agency cannot make the judgment “in
the first instance.”

Gardner Gillespie, counsel for Group W,
also seemed ready to go back into court,
either to seek rehearing or to seek Supreme
Court review. Whichever it was, he was sure
about the outcome: “I feel confident the case
will be overturned.” One issue he and other
lawyers defending the law see the decision
raising is its effect on other rate regulation.
“This kind of rate regulation is no different
than any other kind of utility rate regula-
tion,” said Gillespie, adding, “Under the
theory of this case, no regulation of utility
rates would be permitted.”

He disputed the court’s conclusion that the
commission’s order setting rates constitutes
“a taking.” “The act does not say a utility
must allow a cable system on the poles,” he
said. “It applies only if a utility says you can
come in at a price.” In that case, the utility is
“standing in the gateway of commerce,” and
its rates can be regulated, he said.

Lawyers for the utilities take a different
view. Dan Wright, counsel for Mississippi
Power and Light and Alabama Power, wel-
comed the decision as one that would “pro-
vide relief for power companies—they won't
have to have subsidized rates for cable tele-
vision’s pole attachments.” More than that,
he said the decision was “a correct one—I
think it will be upheld.” And he saw a dis-
tinction between the kind of rate regulation
provided for in the Pole Attachments Act
and other kinds. “Permanent physical occu-
pation” of a facility constitutes “a taking,”
he said. “That doesn’t occur in the case of
standard telephone rate regulation.”

The final word on the Pole Attachments
Act and how it is to be administered is far
from over. Not only is an appeal in the 11th
Circuit case virtually certain, some 10 other
pole attachment cases are pending in circuit
courts around the country. a
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Diller, Horn among key players
appointed to head divisions; Fox
Television Network is expected to
evolve in ad-hoc programing lineup

Rupert Murdoch set the stage for things to
come last week by merging TCF Holdings
Inc., the parent company of 20th Century
Fox Film Corp., with the soon-to-be-ac-
quired six Metromedia independent televi-
?ion stations into a new company called Fox
nc.

Along with the consolidation, Murdoch
and Fox Inc. Chairman and Chief Executive
Officer Barry Diller said that Fox Inc. would
be divided into three principal divisions:
20th Century Fox Film Corp., which will
continue along its present business lines of
motion picture and television programing
production and distribution; Fox Station
Group, which will include the former Metro-
media television stations that are being ac-
quired by Murdoch’s News America Hold-
ings Inc., and a new entity called Fox
Television Network.

In addition to the restructuring of TCF
Holdings Inc.—of which Murdoch recently
bought full control from Marvin Davis—for-
mer Embassy Communications chairman
and chief executive officer, Alan Horn, 42,
has been named president and chief operat-
ing officer of 20th Century Fox Film Corp.,
which will put him in charge of day-to-day
operalions of the motion picture and televi-
sion program studio.

Fox executives provided little elaboration
on the announcement of the newly formed
Fox Television Network, other than its
name. Although some accounts trumpeted it
as a “fourth commercial network,” execu-
tives who claimed familiarity with Mur-
doch’s and Diller’s intentions described it as
a program service with the more modest goal
of distributing first-run programing to the
pending Fox television stations and others.

The appointment of Horn, a highly re-
garded Hollywood executive who was with
Embassy and its affiliate companies for 12
years, to president of the Fox studio was
seen by observers as a move to allow Diller
to spend more time overseeing the television
stations and Fox Television Network. Law-
rence Gordon, Fox said, would continue as

Horn

president and chief operating officer of the
Entertainment Group, a major subdivision
of 20th Century Fox Film Corp., which in-
cludes the motion picture and television pro-
gram production and distribution depart-
ments. (Embassy was acquired by the Coca-
Cola Co. this past summer from owners
Norman Lear and Jerry Perenchio.)

Jonathan Dolgen, who joined Fox earlier
this year from Columbia Pictures Industries
where he headed the home video operation,
will continue in his executive vice president
role but with “increased responsibilities”
and work with Murdoch and Diller on the
Station Group and Fox Television Network.

No announcements were made regarding
who would head the Fox Station Group or
Television Network. Hal Christiansen, ex-
ecutive vice president and chief financial of-
ficer of Metromedia Broadcasting, has been
acting head of the station group since Dick
Block was released after a falling-out with
Metromedia Chairman John Kluge.

The fact that Fox had no details on the Fox
Television Network appeared in part to be by
design. One Fox executive said the an-
nouncement was to “set the stage” for fur-
ther announcements down the road about

moves to consolidate Metromedia, Fox

particular programs that would be offered on
the network. But the impression among ex-
ecutives who have been briefed in meetings
with Diller is that the Fox Television Net-
work will try to be another advertiser sup-
ported ad-hoc network of the kind developed
by various distributors over the past three
years. Conceivably, they said, Fox could be-
gin with theatricals from its library in a fash-
ion similar to MCA-TV's or MGM/UA mov-
ie networks, as well as first-run sitcoms or
series for other dayparts.

Barry Diller was quoted in the Wall Street
Jowrnal as saying the Fox Television Net-
work is “just a way of doing what we've
talked about all along,” and noted that it
could distribute programs to stations both
produced by Fox and by others. In addition,
Metromedia executives speculated that the
Fox Television Network could include news
programing since Murdoch would have at
his disposal the newsrooms of the six inde-
pendent stations, some of which have very
successful and competitive operations, as
well as the resources of his newspaper inter-
ests, which have bureaus all over the
world.

N

Reagan knocks rock

President Ronald Reagan expressed concern last week about what he called the
glorification of drugs and violence by “music and the media.” Reagan, at a political
fund raiser, said he thinks parents are the “real heroes of today,” for raising their
children in an environment that has grown "more hostile to family life.” It is music and
the media, he said, that “floods their children's world with glorification of drugs, and
violence and perversity—and there's nothing they can do about it, they're told,
because of the First Amendment.” The President said he didn't think what has
occurred was the intention of the Bill of Rights. “I don't believe that our Founding
Fathers ever intended to creale a nation where the rights of pornographers would
take precedence over the rights of parents, and the viclent and malevolent would be
given free rein to prey upon our children.”

Meanwhite, members of the Parents Music Resource Center are continuing to seek
an agreement with the Recording Industry Association of America on PMRC's pro-
posal for uniform warning iabels on records containing so-called pornographic
lyrics. PMRC President Pam Howar said she hoped they would have an agreement
within the week. "We're encouraged,” Howar said. Also last week, MCA Records
announced it would not carry the warning labels recommended by the RIAA, “Paren-
tal Guidance: Explicit Lyrics.”
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Flexible pricing put on hold by Assembly of Parties

Action on Colino’s proposal to meet
new competition is deferred until 1987

Intelsat Director General Richard Colino’s
repeated assertions over the past two years
that the 110-member global sysiem must
acopt a system of flexible pricing to meet the
competition in the international communica-
tions satellite market he sees developing did
not produce immediate results at the meeting
of the governing Assembly of Parties last
week. The parties—that is, the governments
whose countries are Intelsat members—
adopted a resolution calling such action
“premature” and deferred further consider-
ation until their next regularly scheduled
meeting, in 1987.

State Department officials. in briefing re-
porters on the four-day meeting. said “more
than 30 parties” spoke against amending the
system of global price averaging, a system
designed to ease the cost burden on develop-
ing countries located on so-called “thin”
routes. The result, the briefers said, was that
one proposed amendment, authored by
Cameroon and Tanzania, and another by Co-
lombia, were not oftered for consideration.

The Reagan administration. which has
maintained that Intelsat has sufficient pric-
g flexibility under the agreement as writ-
ten. is now under congressional mandate to
support an “appropriate” amendment to the
pricing system. However. Congress added
some caveats—the change would apply only
in “exceptional circumstances” and would
be “cost-based,” with “adequate documenta-
tion” of that basis made available. The U.S.
took a reservation from the decision defer-
ring action on the issue because it did not
specify that any change would reflect those
concerns. The decision does, however, call
on the board of governors and the director
general over the next two years to use the
flexibility said to be inherent in the agree-
ment in the pricing changes that are made,
and to report on the results and on whether
they believe an amendment is needed.

While the State Department briefing left
some reporters with the impression that the
issue was deferred because of a lack of en-
thusiasm for changing the present system, an
Inteisat official offered another explanation.
The parties, the official said, felt action
would be premature since no separate sys-
tems of the kind that would compete with
Intelsat are ready 1o enter the coordination
process with Intelsat—a necessary step be-
fore they could begin operating. The FCC
has conditionally authorized five such sys-
tems. But, the ofificial said. the parties “are
not concerned there will be separate sys-
tems—and they didn’t want to approve an
amendment before it was necessary.”

Another controversial issue at the meeting
involved proposals to adopt guidelines for
determining whether proposed separate in-
ternational systems would cause Intelsat
economic harm. The U.S. objects to pre-
scribed guidelines, arguing that a case-by-
case approach has worked well—the

briefers noted that 129 coordinations involv-
ing such separate systems have occurred.
But the board of governors last month adopt-
ed what has been described as a relatively
modest set of guidelines for its use. And the
assembly last week “noted” the board’s ac-
tion and adopted tor its own use a criterion
suggested by Jordan that requires the assem-
bly to consider the “cumulative impact™ on
Intelsat of one or more systems proposed
“by a party or parties. . .Over an appropriate
period of time.”

The U.S. and Papua New Guinea joined
the United Kingdom in disassociating them-
selves from the language of the Jordon pro-
posal. The U.S. was said to feel that not only
do countries have different interpretations of
the language but that it implies “'a finite uni-
verse.” The U.S., on the other hand, is said
1o believe that the universe is expanding—
and that quantifying the cumulative effect of
additional systems is therefore “difficult if
not impossible.”

One product of the meeting the U.S. wel-
comed was the technical and economic co-
ordination with Intelsat of 23 U.S. domestic
sateilite systems that will also serve neigh-
boring regions—Canada, Mexico and the
Caribbean. Approval of the systems had
been recommended by the board of gover-

nors last month.

In another matter, the parties expressed
satisfaction with the board of governors’ en-
dorsernent in principle of a “planned domes-
tic service” proposed by Colino as a means
of making use of the global system’s excess
capacity. The State Department briefers said
Ambassador Diana Lady Dougan, who
headed the U.S. delegation, noted that do-
mestic service should not be developed at
the expense of international service, which,
she said, 15 Intelsat’s principal function.

The meeting offered the U.S. an opportu-
nity o expiain its policy ol authorizing sepa-
rate international systems. One of the
briefers said. “We were able to more clearly
articulate the U.S. position—there has been
a lot of misinformation regarding U.S. poli-
cy.” FCC Chairman Mark Fowler is said to
have explained that only “preliminary”
grants have been made and that the commis-
sion’s authorizations are designed to protect
Intelsat from economic harm. Fowler’s ap-
pearance is also said to have led to another
round in his personal debate with Colino.
They have been at swords points since
Fowler, in congressional testimony earlier
this year, accused Colino of drumming up
anti-American feeling because of the U.S.
position on separate systems. O

o 3

Bemoaning mediocrity. Ted Koppel, anchor of ABC'S Nightline, reveived the International
Radio and Television Society's Broadcaster of the Year award last week at a luncheon recep-
tion at the Waldorf Astoria in New York. In accepting the award, Koppel talked about the rise of
a “market for mediocrity” in journalism and other fields. And that has affected journalism to the
degree that "we've diminished the incentive for excellence.” Koppel said it was increasingly
hard to describe to others a profession “which is on the verge of becoming an hallucinogenic
barrage of images." Koppel continued, “What is largely missing in American life is a sense of
context; of saying or doing anything that is intended, or even expected. to live beyond the
moment. There is no culture in the world that is so obsessed as ours with immediacy. In our
journalism the trivial displaces the momentous because we tend to measure the importance
of events by how recently they happened. We have become so obsessed with facts that we
have lost all touch with truth.”

Koppel also warned that in electronic journalism it is too easy to become “seduced” by
fame and money, which he described as "assets of a courtesan.” To counter that, he said
journalists should “accept responsibility for what we do and we must think occasionally of the
future and our impact on the next generation.
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SELTEL is proud to announce
the representation of these
top performing ABC affiliated
stations:

KTXS-TV Abilene/Sweetwater, TX
WVII-TV Bangor, ME

WKPT-TV Biristol/Johnson City/
Kingsport, TN

KOMU-TV Columbial
Jefferson City, MO

WTVW-TV Evansville, IN
KARD-TV Monroe, LA
WMDT-TV Salisbury, MD
WXLT-TV Sarasota, FL
KDEB-TV Springfield, MO
WTXL-TV Tallahassee, FL
WYTV-TV Youngstown, OH
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Howard Ritchie of Hearst’s WDTN-TV, Dayton, Ohio,
had the creative idea that is protecting his
community’s children.

Howard thchle =,

Vice Pres.iw General Manager,. v NII'V, Dayto

HEARST IS MORE THAN 125 COMPANIES INCLUDING MAGAZINES, BROADCASTING, NEWSPAPERS.
BOOKS, BUSINESS PUBLISHING AND CABLE COMMUNICATIONS.

MAGAZINES Colonial Homes » Connoisseur * Cosmopolitan - Country Living - Good Housekeeping - Harper's Bazaar - House Beautiful « Motor Boating &
Sailing « Popular Mechanics * Redbook * Science Digest - Sports Afietd « Town & Country » National Magazine Co_, Ltd. (United Kingdom) + Magazine Distribution

- Eastern News Distributors - Communications Data Services - International Circulation Distributors « Periodical Publishers Service Bureau BROADCASTING
TV Stations - WBAL-TV, Baltimore, MD « WDTN-TV, Dayton, Ohio - KMBC-TV, Kansas City. MO « WISN-TV. Miiwaukee. WI « WTAE-TV, Pittsburgh, PA + Radio
Stations - WBAL-AM, Baltimore, MD - WIYY-FM, Baltimore, MD - WISN-AM, Milwaukee. Wi - WLTQ-FM. Milwaukee, W1 - WHTX-FM. Pittsburgh, PA - WTAE-
AM, Pittsburgh, PA » WAPA-AM, San Juan, Puerto Rico NEWSPAPERSAIbany(NY) Knickerbocker News + Albany(NY) Times-Union - Baltimore (MD) News
American - Beaurnont (TX) Enterprise - Clearwater (FL) Sun - Edwardsville {IL) Intelligencer - Huron Daily Tribune, Bad Axe, M| - Laredo (TX) Times - Los
Angeles (CA) Herald Examiner - Midiand (M) Daily News « Midland (TX) Reporter-Telegram - Plainview (TX) Daily Herald - San Antonio (TX) Light » San Francisco
(CA} Examiner « Seattle (WA) Post-Intelligencer « Weeklies in California. Michigan and Texas.



Wendell Smith of Hearst’s Midland, Texas,
Reporter-Telegram has creative ideas every day
that are improving his paper’s photo reproduction.

Creativity doesn’t just come'from
hard work. It also comes from
imaginative thinking.

Thinking of ideas that arc
innovative, yet practicai.

At The Hearst Corporation. the
creative ideas of our 13,000 people
have helped us more than triple our
size in the past ten years and have
made us one of the largest and. we
think, one of the best communications
companies in the world.

Howard Ritchie’s creative idea
was to serve the community by
offering a program called
“Ident-A-Kid ™ to help trace
children if they were ever missing.
Volunteers from WDTN-TV go to
shopping mails over the weck-cnd,
fingerprint children on special cards
and give these priceless records to
the parents.

Wendell Smith’s creative ideas
have helped him develop the high
level of skills necessary to operalte a
new scanncr machine that analyzes
color photographs and translates
them into tine reproductions. The
results of his work at the Midland
Reporter-Telegram can be compared
to the very best in the newspaper
industry.

[ ! With creative ideas like these, we
! J : at Hearst arc contident that our

1985 Hearst Corporation  gyjceessful past is just the beginning
of an even more successful future.

The Hearst Corporation

Good creative ideas
that make good business sensc?”

BOOKS/BUSINESS PUBLISHING Arbor House = Avon - Hearst Books « Hearst Marine Books = Willlam Morrow & Co.. Inc. < Hearst Business
Communications, Inc. - Hearst Business Media. Inc. + Hearst Professional Magazines. Inc. - American Druggist + American OruggiSt Blue Book - Diversion +
Electronic Engineers Master Catalogue - Electronic Products Magazine - Fioor Covering Weekly « Integrated Circuits Master Cataiogue + Motor Books - Motor
Crash Estimating Guide - Motor Magazine - National Auto Research Publications - Office World News - Retirement Advisors In¢. - Today's Otfice CABLE
COMMUNICATIONS Hearst Cablevision of California * Los Gatos. CA - Milpitas, CA « Newark. CA - Santa Clara, CA - Cable Programming Networks « Arts &
Entertainment (a joint venture between Hearst/ABC Video Services and RCTV) - Lifetime (2 joint venture between Hearst/ABC video Services and Viacom
International) OTHER ACTIVITIES Cal Graphics - Hearst Advertising Service - Hearst Feature Service - Hearst Metrotone News + King Features Syndicate +
King Features Entertainment - Reader Mail, Inc.




Calvani named acting FTC head

Commissioner chosen to take place
of James Miller, new OMB director,
until permanent replacement is found

Federal Trade Commission Chairman James
C. Miller was sworn in last Tuesday (Oct. 8)
as the new director of the Office of Manage-
ment and Budget. In his place at the FTC is
Commissioner Terry Calvani, who was
named acting agency chairman by President
Reagan until Miller’s successor is been
named and confirmed.

An FTC commissioner since November
1983, Calvani said he shares “in the main,”
Miller’s views on regulation. As acting
chairman, Calvani intends to maintain the
status quo which he considers to be “opti-
mal.” He said: “We need to make sure that
we can continue to do what we’ve been do-
ing—I think rather weli—over the past four
years here.”

Born in Carlsbad, N.M., Calvani graduat-
ed from the University of New Mexico in
1969 and Cornell Law School in 1972. From
there he went to San Francisco, where he
was a teaching fellow at Stanford University
law school. He then joined the San Francisco
law firm of Pillsbury, Madison & Sutro. He
was a law professor at Vanderbilt University
from 1974 to 1983, when he went to the
FTC. From 1980 to 1983, he was also of
counsel to the Birmingham, Ala., law firm
of North, Haskell, Slaughter, Young & Lew-
is. He was a visiting professor of law at the
University of Virginia School of Law from
1981 to 1982.

Said Calvani: “In my view, Jim Miller has
really turned this agency around. It’s pointed
in the right direction; it’s going at the right
speed, and my principal responsibility is to
see that the Miller initiative, the Miller di-
rection, is continued.”

Advertisers share a similarly positive
view of the commission under Miller. Asked
how they would characterize the latter’s FTC
tenure, Association of National Advertisers
President DeWitt E Helm Jr. called it a
“good” one, adding that, “I’'m not sure that
there were any great big home runs that were
hit, but there were a lot of good singles and
doubles. [Miller] did a very credible job cer-
tainly, from an industry perspective.” Helm
cited the “movement toward an FTC reauth-
"orization” as “one of the more important
things” accomplished under Miller, and
something for which Helm gives him “a lot
of credit.”

American Advertising Federation Chair-
man Howard Bell said that Miller changed
the direction of the commission from 2
“highly regulatory, consumer activist kind of
commission,” to one that was “more conser-
vative in its approach.” There was more dia-
logue between the advertising industry and
the FTC during Miller’s tenure, Bell said.

Calvani

and there was movement away from “the
expansive rulemaking power that character-
ized the [former FTC Chairman Michael]
Pertschuk administration.”

Bell said that a review of ad substantiation
requirements under Miller “turned out to be
a constructive effort,” as was getting away
from the *“broad sweeping inquiries of indus-
tries” such as children’s advertising. He add-
ed: “They concentrated more on individual
cases and less on broad sweeping rules and
regulations.”

As for Miller’s replacement, Calvani said
he “can’t think of a major substantive area”
where he and Miller would disagree. (In
fact, Calvani said, in the time he and Miller
spent at the FTC they *“probably voted some
400 times and 1 believe that there was a
difference of opinion on something like 16
or 17 votes.”)

Calvani said he does not “view himself as
a candidate for the position” of permanent
FTC chairman. While he would “be delight-
ed to serve in any capacity that the President
asked me to serve in,” he said he is “not
campaigning for the job. I like the jobI have
now.” (Among the names mentioned as pos-
sible nominees are Daniel Oliver, Depart-
ment of Agriculture general counsel, and
former director of the FTC Bureau of Con-
sumer Protection, Carol Crawford {who be-
comes associate director of OMB for eco-
nomics and government under Miller]. )

Several FTC bureau directors have joined
Miller at the OMB. Their replacements at
the FTC are:

@ Walter T. Winslow, the FTC’s Bureau of
Competition deputy director, becomes act-
ing director, replacing Timothy J. Muris.

B8 Amanda Pedersen, the FTC’s Bureau of
Consumer Protection deputy director, be-
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comes acting director, replacing Carol T.
Crawford.

8 David T. Scheffman, deputy director of
the FTC’s FTC’s Bureau of Economics, will
serve as acting director, replacing Wendy
Lee Gramm.

® Marcy Tiffany, executive assistant to the
chairman, becomes acting general counsel,
replacing John H. Carley.

Calvani has named Randolph W. Tritell,
one of his attorney advisers, to serve as his
executive assistant. Additionally, he has
named three special assistants: Neil W.
Averitt, former attorney adviser to former
Commissioner George W. Douglas and for-
mer special assistant to Miller; Donald S.
Clark, former attorney adviser to Douglas,
and Cynthia E. Smith, an attorney from the
FTC’s Atlanta regional office. a

FCC proposes
modification for
distress sales
to minorities

Fowler said proposal would cap
sales price at 50% of market value

FCC Chairman Mark Fowler broke some
good news and some bad news for minorities
last week.

The good news: The FCC has proposed to
reduce its distress sale price in ways o give
minorities a bigger break in buying broad-
cast properties.

The bad news: There isn’t likely to be a
surge in the number of broadcast licenses
designated for hearing any time soon, and
designations are what spur distress sales. “I
can’t and won’t use our rules as a blunt in-
strument to prod broadcasters to relinquish
their stations,” said Fowler at a two-day
seminar, “Financing 2 Telecommunications
Property—a Symposium for Minority Entre-
preneurs,” in Washington last week. *It
would be wrong for many, many reasons.”

Under the current distress sales policy, a
broadcaster whose license is designated for
an FCC hearing may sell to 2 minority-con-
trolled firm. (Under FCC regulations, mi-
norities generally must hold more than 50%
of the stock of a firm, or be the general
partner of a limited partnership in which
they own at least a 20% interest, to be con-
sidered to have control.) But the price of the
property cannot exceed 75% of the station’s
fair market value. The licensee also must
sell before the hearing actually starts.

With the changes the FCC has proposed,
the price could not exceed50% of fair market



SELTEL is proud to announce
the representation of these
top performing CBS affiliated
stations:

KCMT-TV Alexandria, MN
KXMC-TV Bismark/Minot, ND
WTVY-TV Dothan, AL
KDLH-TV Duluth, MN
KXJB-TV Fargo, ND

WXVT-TV Greenville/
Greenwood, MS

KLMG-TV Longview/Tyler, TX
WHTV-TV Meridian, MS
WCOV-TV Montgomery, AL
WTVX-TV West Palm Beach, FL
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value. But the broadcaster would be given
the leeway to sell after the actual hearing has
started. Indeed, he would be able 10 sell as
long as he did so before all of the proposed
findings of fact and all the conclusions of
law have been filed with the administrative
law judge.

Fowler, who did not provide an opportuni-
ty for the luncheon audience to ask ques-
tions, said he had instructed the FCC’s Of-
fice of Congressional and Public Affairs to
develop an annual reporting mechanism to
keep a “high-visibility public eye on the lev-
el of private sector accomplishments in mi-
nority ownership.”

But Fowler also made no effort to conceal
his opinion that government regulation gen-
erally is not the way to enhance minority
ownership. “I would urge those who would
write more demanding rules to consider the
constitutional implications,” Fowler said.
“We’re operating under the highest atmo-
spheric pressure, in constitutional terms,
when we link programing and race and then
draw hard-and-fast rules to include some and
exclude others. There is a place for race-
conscious remedies to right past wrongs in
broadcasting. But without careful modera-
tion, I say to you we may commit new
wrongs. And if they are repudiated by the
courts, it makes more moderate steps harder
to take and harder to keep in place.

“I think we’ve got a happy combination at
this point in communications history. In
place are a number of regulatory mecha-
nisms to help minorities get a toehold in
telecommunications and broadcasting. As
chairman, ['ve tried to strengthen those
mechanisms wherever and whenever I could
without raising new inequalities into the sys-
tem. But there’s a second, essential element
which ['ve tried to turn our attention to—
number two in the one-two punch of minor-
ity ownership—and that’s money, money,
money, money and how to find it. That’s
what this conference is about and what we at
the FCC will continue to work on.

“That more cannot be done, and done
more speedily, is sad news for many. But in
the long run, enhancement of minority own-
ership through the marketplace—a moni-
tored marketplace that punishes absolutely
anyone who discriminates but that is other-
wise level for all players—is best in the near
term and the long term for you and your
kids. For in the end, those of you who are
broadcast owners today, and those who will
be owners five, 10 or even 20 years from
now will turn to any wiseacre and when he
asks, *‘So, how did you get your station?’ can
say, ‘I did it the old-fashioned way; I earned
it.””

In another presentation, David Markey,
head of the National Telecommunications
and Information Administration, said his
agency’s minority telecommunications de-
velopment program has assisted more than
7,000 entrepreneurs each year over the past
two years.

He also said the agency’s engineering as-
sistance program has served more than 250
minority entrepreneurs over the past year. In
addition, Markey said about $8 million of
the $22 million for NTIA’s public telecom-
munications facilities program last year
went to minorities. a

Negative political ads: pros, cons

Some feel mud slinging has
gone too far and should be
regulated; opponents of bill
feel legislation would have
chilling effect on free speech

A Senate bill that would regulate the use of
negative political spots came under fire last
week from representatives of leading con-
servative political action committees. The
PAC leaders criticized the bill (S. 1310) and
charged that it would “stifle” political debate
and have a “chilling” effect on free speech.
They asked the Senate panel to withdraw the
measure.

Senate Commerce Committee Chairman
John Danforth (R-Mo.), who chaired a hear-
ing on the legislation, introduced the mea-
sure with other committee members in June.
“The Clean Campaign Act of 1985” would
require candidates who attack their oppo-
nents in television, radio and cable commer-
cials to appear in person in the ad. Accord-
ing to the bill, “if a broadcaster airs an ad

measure since its inception. During the hear-
ing, Dolan presented a videotape of two
campagin ads Danforth ran during his bid for
re-election in [982. Under the bill, he said,
these ads would be illegal.

He also aired a Danforth spot that he
warned would become the “way of the
world” if the legislation is adopted. “It’s 30
seconds of trash telling people they should
vote for a man because he’s a family man and
walks on the beach with his dog,” Dolan said
about the ad. “You should be ashamed to
support a bill that protects incumbents,” Do-
lan told the senators.

Dolan also argued that there is no evi-
dence that negative ads are turning voters
away. He noted that negative ads were used
frequently during the race for a Senate seat
last year in North Carolina, but that voter
turnout was the highest in the history of the
state. “Negative ads,” he said, “make candi-
dates accountable.” Moreover, Dolan said
NCPAC doesn’t run inaccurate ads. Indeed,
he said, it has retracted spots that are false.

Danforth

Dolan

that violates this provision, then the broad-
caster must provide free response time to the
opponent to whom the reference was made.”

Also, the bill would require broadcasters
to provide equal time to any candidate “if a
political action committee or outside party
attacked him or endorsed his opponent.”
Moreover, the response time must be equal
in length to the original ad and aired during
the same time of day.

It was the second hearing convened on the
matter. But unlike the previous session,
there were no endorsements for the legisla-
tion. Despite the onslaught of criticism,
Danforth seems determined to address the
issue of negative ads and their impact on the
political process. “There is a growing con-
cern over the quality of political campaigns.
Something has gone very wrong,” the chair-
man said.

Danforth said that he is “open to sugges-
tions” on the legislation and that nothing is
“etched in stone.” Moreover, Danforth
stressed that he is aware of the need for any
measure to pass constitutional muster. Dan-
forth, an aide said, intends to hold further
hearings.

The more vehement testimony opposing
S. 1310 came from John T. (Terry) Dolan,
national chairman of the National Conserva-
tive Political Action Committee. “This bill is
the type of bill King George would have
thought of to finance the American revolu-
tion,” Dolan said. Dolan has attacked the
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Houston Heckman

Dolan said that broadcasters have high stan-
dards of proof and won’t run spots unless
‘“we can give them guarantees.”

He warned that the bill will have a “chill-
ing effect” on free speech. “Instead of en-
couraging free speech, the so-called Clean
Campaign Act of 1985 would act as a penal-
ty to broadcasters for providing air time for
political advertisements by independent po-
litical committees. Broadcasters are reluc-
tant to sell air time to a political entity under
the current regulatory scheme. The after-
math of passage of S. 1310 would be the
total refusal by broadcasters to air advertise-
ments other than a candidate’s authorized
committee, because they know they may
have to provide free time to a candidate or
several candidates under the second provi-
sion of S. 1310.”

Furthermore, Dolan added, there is no
equal time mandate for newspaper editori-
als. “Why treat newspapers different from
the electronic media,” he asked. “Because
we recognize the special power of the elec-
tronic media,” Danforth replied. “We’ve en-
tered a whole new era of dirty politics with
the 30-second commercial,” Danforth said.
And Danforth stressed that the legislation
would not restrict or stifle debate, but mere-
ly add “fairness and balance.”

Robert C. Heckman, chairman of the
Fund for a Conservative Majority, and John
C. Houston, executive director, RUFF PAC,
agreed with Dolan. (RUFF PAC describes
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NOT A CREATURE
WAS STIRRING.

THERE WEREN'T
ANY SPOONS.

Drake-Chenault’s creative crew was wrestling over its Christmas package for America’s radio
stations for 1985. Paper strewn everywhere. Lotsa coftee and Swensen’s Ice Cream. But no spoons.

Cotfee cooled. Ice cream melted. The only stirring in the room was a mad dashing Blitzen down the
halls (decked with vou-know-what) to produce targeted radio specials for Contemporary, Country
and Adult stations...stations whose Christmas stocking will overflow with extra revenue from sale of
this Holiday programming.

Specials designed with GMs' and PDs’ peace of mind in mind, with Christmas Eve and Christmas

Day shifts covered, and to all a good night. After all, 'tis the season.

HOLIDAY HITS Rock the halls with sounds of Holly, Paul McCartney, Neil Diamond, Stevie
Wonder, The Eagles, Bruce Springsteen and more. Laurie Allen (of LA’s Magic 106) celebrates six
hours of Christmas hits that will make your season bright.

CHRISTMAS IN THE COUNTRY Six hours of favorite country artists entertaining with

the best Christmas classic songs vour listeners know and love. Bob Kingsley hosts visions of
sugarplums with Kenny, Dolly, Willie, Loretta, Ronnie, and more.

SINATRA’S SOUNDS OF THE SEASON A shopping list from Ol' Blue Eyes
himself ¢ A special 70th Birthday party of two hours ¢ Two heartwarming hours of Christmas
classics for Christmas Eve and Christmas Day play ¢ Four hours of love, romance and expectation
for the New Year’s arrival ¢ Sid Mark hosts.

THE CHRISTMAS PACKAGE YOU’VE BEEN DREAMING ABOUT IS HERE!

CALL NOWTOMAKE SURE YOUDON'T GET CAUGHT THE NIGHT BEFORE
CHRISTMAS WITH NOTHING STIRRING!

(800) 423-5084 or (818) 883-7400

' THE PROGRAMMING AND MARKETING STRATEGY TEAM

8399 Topanga Canyon Blvd., Canoga Park, California 91304
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itself as an organization “concerned with
electing new members to Congress who will
represent their constituents more effectively
on matters dealing with free markets, stable
currencies and sound domestic and foreign
policies.”) Heckman and Houston also feel
the legislation would inhibit debate and that
broadcasters would’t run their ads because of
the equal time provision.

“It [the bill] would place restrictions on
independent political activity in federal elec-
tions and effectively extinguish the ability to
express independent political  views,
thoughts or opinions on candidates for pub-
lic office,” Heckman said. “Let the voters
themselves regulate the system by accepting
or rejecting so-called ‘negative’ advertising
at will; accepting it, as they apparently did in
a Kentucky Senate race this past election
cycle, or rejecting it, as they apparently did
in Maryland,” Heckman said.

Houston argued the legislation is uncon-
stitutional. “Mr. Chairman, for instance,
you have stated that you hope the bill will
‘bring more balance to political ads.” How-
ever, the Supreme Court in ‘Buckley’ de-
clared that ‘balance’ is an unconstitutional
goal for governmental action in the political
arena.” And he noted that the Supreme
Court in “New York Times Co. v Sullivan”™
stated that debate should be “uninhibited,
robust and wide-open.” O

Wirth on waivers

It may be appropriate in Capcities
case, congressman writes FCC; he
expresses concern over commission’s
attitude in other crossownership cases

House Telecommunications Subcommittee
Chairman Timothy Wirth (D-Colo.) believes
that a permanent waiver of the FCC’s owner-
ship restrictions may be appropriate to per-
mit Capital Cities Communications to retain
its WPvI-Tv Philadelphia and ABC’s WABC-
Tv New York (“In Brief,” Oct. 7). But that’s
not to say Wirth’s a big fan of waivers. In-
deed, he has made clear his antipathy toward
the requests for more time by Rupert Mur-
doch and others who appear to be seeking
relief to get the most money they can for
media properties they must divest to comply
with the FCC’s crossownerships restrictions.
In the same letter to FCC Chairman Mark
Fowler in which Wirth made public his posi-
tion on the Capcities/ ABC waiver request,
the subcommittee chairman also expressed
his “concern” about the “casual attitude” he
alleged the commission was developing to-
ward granting temporary waivers of its own-
ership restrictions. Wirth also provided sug-
gestions on how he believed the FCC should
proceed in considering waiver requests.
For starters, Wirth said the FCC’s purpose
in granting any waiver should be to further
the public interest, not to give a licensee the
opportunity to get as much money as possi-
ble for 2 media property. “The mere claim,
without more, of a ‘distress sale’ resulting
from voluntarily entering into the acquisi-
tion of a media property should never be a
sufficient basis for the commission to grant a
temporary waiver of even a few months,”

dia television network,” Bryant said.

10 sCrupuliously.

Also concerned. In another letter to FCC Chairman Mark Fowler, Representative John Bryant
(D-Tex.) also expressed interest about the commission's handling of waivers of its ownership
restrictions (see below) and its review of the character of prospective commission licensees.
“While my concerns and admonitions relating to the law and waivers of ownership rules are
broad and generally applicable, | am particularly concerned about the applications for
waiver filed by Rupert Murdoch in connection with his company’s purchase of the Metrome-

In his letter, Bryant urged the FCC to be “parsimonious” in granting waivers. Bryant said the
commission must be satisfied that the granting of a waiver will benefit the public, not just
confer a competitive advantage upon a private party. "For example, if a waiver were to lead to
greater diversity of ownership because it will encourage the divestiture of cther properties as
well as the ones directly invoived, the waiver would be more justifiable,” Bryant said.

He also said the FCC should condition waivers "to insure that the harms for the resolution of
which the rules were adopted will not take place during the period of any such waiver”; grant
waivers for the shortest time possible, and insure that the waiver is sought and implemented
in gocd faith. | note that in the past the commission has required the filing of periodic reports
demonstrating compliance with the terms of the waiver, including evidence that good faith
efforts are being made 10 sell media properties promptly at their fair market value,” Bryant
said. "| emphasize the latter point. When the commission gives unusual power to one
licensee, the potential for abuse cannot be ignored. The commission must fashion its regula-
tory action to insure that compliance can be monitored and the terms of its decision adhered

Wirth said.

“Not only should the party requesting the
waiver have the burden of demonstrating in
great detail the necessity of such a waiver,
with the commission subjecting such re-
quests (o exacting scrutiny, but the duration
of any such waiver should be sharply limited
to the minimum time necessary to assure that
the public interest is protected, without re-
gard to the time period the party desiring the
waiver has requested.”

The “exacting sort of scrutiny” Wirth has
in mind for such waiver requests would in-
clude a determination of whether the party
requesting the waiver has made real efforts
to sell the property in question before ap-
proval of a transfer; what the fair market
value of the divested property is, “as certi-
fied by media brokers,” and a requirement
that the party fully disclose the prices of all
bids received; a requirement that the party
seeking the temporary waiver commit itself
in writing to not seeking an extension and to
completing the sale of the cross-owned prop-
erty at the earliest possible date, and another
requirement that the party file a detailed
monthly report en progress toward sale of
the property, and a justification of why the
property has not yet been sold.

The presumption against granting perma-
nent waivers, according to Wirth, “becomes
overwhelming,” so receiving a blessing for
the same kind of relief Capcities is seeking
shouldn’t come easily. “The existence of
even a strong public policy justification by
itself is not, in my view, a sufficient basis for
granting such a waiver,” Wirth said. “The
policy goals served by granting the perma-
nent waiver must instead be of such impor-
tance that Congress has specifically recog-
nized its overriding significance in a way
that makes it comparable to protecting the
public’s First Amendment interest in diversi-
ty. Even in such a unique instance, the party
seeking the waiver would have to convinc-
ingly demonstrate that this other policy goal
would truly be served by the grant of the
waiver request.”

Wirth noted that Capcities has indicated
that, if its requested waiver were granted, it
would expand coverage of New Jersey and
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Delaware. “Given the critically important
role that the principle of localism plays in the
regulation of the broadcast industry and
Congress’s statutory recognition of the spe-
cific localism problem faced in the New Jer-
sey/Delaware area, if Capital Cities can
meet the heavy burden of convincingly dem-
onstrating that its proposals will significant-
ly address this policy objective of localism, 1
believe that this request might well qualify
as that unique situation where the commis-
sion would be justified in granting a perma-
nent waiver of its local ownership rules,”
Wirth said.

Wirth’s letter did not specifically address
Capcities’ request for a waiver for more time
to sell radio stations in New York, Los Ange-
les and Chicago. O

Competition to
Intelsat attacked
at FCC and in count

Intelsat user asks FCC to reconsider
grants to five companies, wants
appeals court to review action

The U.S. effort to authorize separate interna-
tional satellite systems that would compete
with the International Telecommunication
Satellite Organization has run into its first
legal challenge—its first two legal chal-
lenges, in fact. International Relay Inc., the
first company to compete with Comsat in
offering international satellite transmission
services, has petitioned the FCC to reconsi-
der 1ts conditional authorizations of five such
systems. IRI has also petitioned the U.S.
Court of Appeals for the Second Circuit to
review the commission’s basic order that
provides for such systems.

IRI has yet to file a brief in its court case,
although its counsel says the suit will chal-
lenge the broad policy assumptions underly-
ing the commission’s decision. But the peti-
tions asking the commission to reconsider its
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grants (to Orion Satellite Corp., Internation-
al Satellite Inc., Pan American Satellite
Corp., RCA American Communications
Inc. and Cygnus Satellite Corp.) lay out
IRI's concern: They say developments in
Congress and at the recently concluded first
session of the Space WARC that occurred
after commission action in the separate sys-
tems matter require reconsideration to make
sure the separate systems *“not harm existing

service providers such as International Relay
Inc.” And in all of the petitions except that
relating to RCA Americom, IRI raises a fi-
nancial qualification issue.

IRI, which offers international service
through an Intelsat earth station in New
York, notes it is “the first competitive inter-
national carrier to implement specialized
business service using Intelsat facilities.”
And the authorization of separate systems, it

Dingell on responsibility. House Energy and Commerce Committee Chairman John Dingelf
{D-Mich.) criticized the FCC's use of a trustee concept in media takeovers, as a “series of
procedural gimmicks designed to enable the FCC to avoid its responsibility for public interest
review." Dingell's remarks were made at a breakfast last week hosted by the National Associ-
atiors of Broadcasters for representatives of the broadcasting industry based in Washington.
Dingell said the FCC has “announced a policy of nonintervention. . .as if it were merely a
bystander in a contest of private interests and possessed no public interest responsibilities.”
Furthermore, the chairman charged that the trustee concept will “grease the skids" for
greenmail. "After the FCC granted [Jack Kent] Cooke a trusteeship arrangement, he accept-
ed a $25-million payment from Multimedia as the price of calling off his takeover bid.”

Dingell also argued that the trustee proposal is questionable on legal grounds. “The
statutory provision on which the FCC is relying was not intended to be applied to mergers. It
was designed to allow temporary broadcast operations in emergency situations such as the
destruction of a broadcast facility by a hurricane.” The trustee mechanism is “spreading like
a disease," he added. Finally, Dingell concluded, it creates practical difficulties. “What
exactly would the FCC do if the ultimate transferee is found to be unqualified? How could they
unscramble that egg?”

Dingell was also sympathetic 1o broadcasters’ concern about the elimination of the FCC's
must-carry rules. "Some local carriage rules are needed to insure the availability of high-
quality local programing to all. | have already heard stories of new independent UHF stations
facing difficulty in getting on cable systems, and | am concerned about the future of focal
broadcasters in the absence of must-carry rules.” Dingell said the FCC should have initiated
anew rulemaking to redraft the rules. However, he said, the commission had to be "dragged
kicking and screaming through industry and congressional pressure to open a new proceed-
ing." Moreover, the chairman said he recognized broadcasters were facing a "hostile audi-
ence at the commission.” He promised to monitor the must-carry proceeding "very carefully.”
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adds, “constitutes a serious detriment to IRI
by fragmenting the market for specialized
space segment facilities and will lead to add-
ed uncertainty and caution in the construc-
tion of ground segment facilities on the part
of foreign administratiens. . . whose support
is crucial to IRI's efforts to develop the mar-
ket for international business services.”

And IRI makes it clear it sees its fate tied
to Intelsat’s well-being, for the actions taken
by Congress and at the Space WARC that IR]
says should be taken into consideration are
intended to protect the global system.

IRI notes that the State Department au-
thorization law passed last summer requires
that proposed separate international systems
comply with the executive branch conditions
that were established in accordance with the
Presidential Determination that such sys-
temns are “required in the national interest,”
provided they do not cause significant eco-
nomie harm to Intelsat. Accordingly, IRI
says that the commission should condition
its authorizations with “a more explicit ar-
ticulation of the basic safeguards” being re-
quired of them. The executive branch condi-
tions would prohibit the systems from
providing public switched telecommunica-
tions service and require that final authoriza-
tion be withheld until the systems, in co-
operation with foreign correspondents, are
coordinated with Intelsat under Article
XIV(d) of the agreement that is designed to
assure technical and economic compatibil-
1ty.

The Space WARC action that IRI says
should be considered involves an agreement
that the second session, in 1988, which is to
implement the principles adopted at the ses-
sion that ended last month, 1s “to take into
account the requirements of administrations
using multiadministration systems created
by intergovernmental agreement and used
collectively [such as Intelsat] without affect-
ing the rights of administrations with respect
to national systems.” The principle also says
the planning method is to take account of the
characteristics of the multiadministration
systems to enable them to meet countries’
needs for national as well as international
services. The clause referring to the rights of
“administrations with respect to national
systems” was added at the insistence of the
U.S., which was determined not to see Intel-
sat or other international systems like it giv-
en a preference.

IRI sought to read its own meaning into
the agreement. It said in its petitions for re-
consideration that regardless of whether the
agreement extends “a preference to multi-
administration systems such as Intelsat, it at
least requires that the ITU take account of
specific characteristics of such systems and
their need to use particular orbital locations
and frequencies.” And IRI argues that since
Intelsat “provides a broader range of ser-
vices to a greater geographic area” than that
proposed by any of the separate systems, the
Space WARC agreement places “a heavier
burden’ on the separate systems “to adjust to
the orbit/frequency requirements of other
parties.” Accordingly, IRI says, those sys-
tems’ authorizations “should be modified to
make explicit reference for provisions
adopted” by the Space WARC.

The financial qualification issue raised by
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IRI involves its assertion that the commis-
sion’s new domestic satellite financial quali-
fication standards *‘are far more rigorous and
principled than than the standard applied” to
the separate systems (a complaint not made
in the petition aimed at the established RCA
Americom). IRI notes that the commission
acknowledged that it could not set dates by

demonstrate diligence in construction until
after coordination with Intelsat is complete.
The result, IR1 says, is that the systems will
have “an indefinite ‘temporary’ assignment
of orbital positions and frequencies,” an ar-
rangement, it adds, that will “create uncer-
tainty as to the use of the limited orbital arc
for international satellite services in gener-

which separate systems could be required to  al.”

WeshineliongWaieh

LPTV activity. FCC has released list of another 22 low-power television licenses that have
been forfeited for failure to construct. It also has tentatively granted LPTV applications of
Mountain TV Network for ch. 22, Tyro, Kan.; chs. 22, 26, 54 and 56, Cedardale, Okla.; ch.
24, Fallon, Nev; chs. 18 and 34, Cedardale, rural Woodward county and rural Dewey
county, Okla.; ch. 59, Red Lodge, Mont.; ch. 43, Stuttgart, Ark.; ch. 28, Heppner, Ore.; ch.
50, Seaside, Ore_; chs. 27, 29 and 33, Forman, N.D_, and ch. 60, Limon and rural Lincoln
county, Colo. In addition, it has tentatively granted LPTV applications of State of Alaska for
ch. 3, Circle Hot Springs; ch. 5, Emmonak; chs. 8 and 12, Sheep Mountain; ch. 8,

Hatibut Cove; ch. 9, Central; ch. 5, Atkasuk; chs. 5 and 12, Atmautluak; ch. 8, Tuluksak;
ch. 11, Eek; and ch. 11, Kwigillingok, all Alaska. Also tentatively granted: Shaltry
Communications, ch. 45, Aberdeen, S.D.; ARCO Communications Inc., ch. 2, Kuparak,
Alaska; Wrangle Mountain TV Club, ch. 3, Gakona and Gulkona Village, Alaska; Biue
Mountain Translator District, ch. 40, Elgin, Ore.; Local Communications, ch. 19, Bedford,
Ind.; Rupert E. Phillips, ch. 60, Mountain Home, Ark.; Residential Entertainment, ch. 56,
Traverse City, Mich.; Community Television, ch. 30, Sessoms, Ga.; State of Alaska Division
of Telecommunications Operations, ch. 13, Napakiak, Alaska; Near North
Communications, ch. 69, South Bend, Ind.; Thelma W. Anglin, ch. 40, Sessoms, Ga.;
Alaska Public Television, ch. 12, Kenai and Soldotna, Alaska; Midsouth Broadcasters,

ch. 34, Southport and Columbia, Tenn., and Tahoe Daily Tribune, ch. 20, Elko, Nev.

0

Korean complaint. Korean-American Free Press Commiltee, group of Korean-Americans
residing in Los Angeles area, has alleged that ksci(tv) San Bernardino, Calif., has run
afoul of Communications Act and FCC rules by failing “to insure proper sponsorship
identification of Korean-language programing” provided by Korean Television

Enterprises Ltd., which committee alleged is agent of South Korean government. In
complaint at FCC, committee said station's alleged violations "strongly” suggests that
Kscl does not have requisite character qualiifications to remain broadcast licensee.
Committee, represented by Media Access Project, also has asked Department of
Justice to investigate whether Korean Television Enterprises is in compliance with Foreign
Agenls Registration Act. According to committtee, that act requires disclosure of foreign
agents when they represent interest of foreign principals before general public. Korean-
American Free Press Committee is affiliated with International Center for Development
Policy.

O

Audio act. Senator Charles McC. Mathias (R-Md.} introduced bill ($.1739) that would
place royalty fee on audio tapes and recording machines, as means of compensating
copyright holders. Fee would permit "unrestricted home taping of copyrighted music."
According to legistation, “royalty rate on blank tape would be one cent per minute of
playing time, adjustable every five years by the Copyright Royalty Tribunal.”

O

Money measures. Senate Appropriations Committee approved several measures
appropriating funds for FCC, Federal Trade Commission, National Telecommunicatlons
and Information Administration, Corporation for Public Broadcasting and United States
Information Agency for fiscal 1986. Committee reduced appropriations for FCC and
USIA from original figure recommended by subcommittee; from $94.9 million for FCC to
$94.4 million, from $886.9 million for USIA to $876.5 million. Committee recommended
$65.5 million for FTC, $214 million for CPB, $13.7 million for NTIA and $24 million for
NTIAs public telecommunications facilities program.

m]

Preference appeal. Decision by divided panel of U.S. Court of Appeals striking down
preference FCC has given women seeking broadcast licenses in comparative hearings
has been appealed—but not by commission. Dale Bell, would-be licensee in case—she
had been granted construction permit to build £M station in St. Simon's Island, Ga.—
petitioned full appeals court which now includes nine judges. to rehear case en banc.
Commission let deadline for seeking rehearing pass without acting. Gommission official
said agency is "willing to live with the decision.” Like same court's decision overturning
commission’s cable television must-carry rules, decision that women's preference policy
exceeds commission authority is in line with commission’s general deregulatory
philosophy. Policy, first enunciated in 1978, was overturned on 2-1 vote of panel.
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House bill would
remove blanket TV
music licenses

Boucher legislation sets up
source licensing for programs

A bill that would establish source licensing
of music for television stations was offered
in the House last week. Representative Fred-
erick (Rick) C. Boucher (D-Va.) introduced
H.R. 3521 that would require producers and
syndicators to deliver syndicated program-
ing to stations with music performance
rights included.

The measure is the result of a lobbying
effort launched by the All-Industry Televi-
sion Station Music License Committee,
headed by Les Arries, president of WIVB-TV
Buffalo, N.Y., to outlaw blanket licensing
for television stations. (The National Asso-
ciation of Broadcasters is backing the com-
mittee in its drive for legislation.) The bill is
likely to meet stiff opposition from music
licensing organizations, Broadcast Music
Inc. and the American Society of Compos-
ers, Authors and Publishers, as well as from
the Motion Picture Association of America.

Co-sponsored by Representative Henry
Hyde (R-IIL.), the legislation has been re-
ferred to the House Copyright Subcommit-
tee on which Hyde and Boucher sit. A com-
panion measure is expected to surface soon
in the Senate Judiciary Committee.

It is reform legislation, said Boucher in a
statement, that will “remedy an inequity
which has for many years benefited a small
group of copyright owners at the expense of
local broadcasters and the public interest.”
He argued that the blanket licenses issued by
BMI and ASCAP to TV stations are unfair in
today’s marketplace. “In the nearly 40 years
since these marketing systems were devel-
oped, television technology has changed
dramatically. Few entertainment programs
broadcast locally are live. Most are syndicat-
ed programs. Today, when a local station
buys the right to broadcast a syndicated pro-
gram, it receives all the performance copy-
rights embodied in that program except
one—ithe right to broadcast the music on the
soundtrack.”

Furthermore, Boucher said, ASCAP and
BMI have broadcasters “over a barrel.” Lo-
cal broadcasters, he continued, “confront
two monopolistic giants which offer them
‘take it or leave it’ terms.” The congressman
noted that theater owners are not subject to a
blanket license. “There is no logical reason
why different rules should apply to movies
shown in a theater and movies or other prere-
corded programing shown on television.”

The courts, Boucher said, have “interpret-
ed the law as leaving them powerless to act.”
Therefore, he concluded that Congress must
restore balance to the copyright laws. The
U.S. Supreme Court in February let stand a
September 1984 appeals court decision
helding that music licenses for television
stations did not violate antitrust laws or re-
strain competition. O
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Kayak enthusiast
rescued by state police

Albuguerque, New Mexico — A winter storm
with subfreezing temperatures moves in on
one of the Rio Grande River's deepest, most
inaccessible canyons. At the bottom of the
gorge, aman and his dog huddle nearthe place
where their broken kayak had dumped them
into the fast-moving water. From the New
Mexico State Police headquarters in Santa Fe, an Aerospatiale TwinStar
helicopter, pileted by Lt. John Denko, is dispatched on its rescue mission. That
evening, the news story is broadcast from radio and television stations in
Albuquerque and Santa Fe. Thenews isgood ... man and dog are safe and warm.

| Coast Guard to beef up
oftshore capabilities

Washington D.C. — It was a project that
caught the imagination of the entire aviation
industry. The U.S. Coast Guard was planning
to create the most advanced search and
recovery aircraft in the world. They needed a
partner . . . a company that could supply an
entire fleet of 96 precisely configured
helicopters. They wanted a company known for its position as a technology
leader. Every major helicopter manufacturer submitted bids. The Coast Guard’s
final decision was reported nationwide. It was Aerospatiale and its superb
Dauphin 2 helicopter.

St.Vincent’s Lite Flight airlifts
==——_ critically injured

Toledo, Ohio — The late night pleasure
cruise had turned to sudden pain. Nearly up-
ended as it impacted Lake Erie's rocky shore-
line, the sleek inboard leftits seven passengers
with injuries ranging from serious to critical.
Help was needed . . . fast. Flying an Aerospatiale
Dauphin 2, St. Vincent Medical Center’s Life
Flight crew was on the scene in minutes. Because of the Dauphin’s 'y
large cabin space, the medical team was able to airlift three of the
most critically injured at the same time. After safe completion of the
mission, flight nurse Megan Sullivan, told the media, “We can
perform any medical procedure in the Dauphin 2 that can be done
in an emergency room.”

Photo by Jerry Jacka, Phoenix, Arizona




AStar and KTVK-TV
cover the sprawling Valley
of the Sun.

The KTVK news staff needed a fast, totally reliable full-time ship.
One that would give them complete coverage capabilities. In short,
they needed the most technologically advanced helicopter made.
They chose the Aerospatiale 350 AStar. Now no matter where a story
breaks, be it the Arizona desert or a bordering state, Channel 3 covers
it with the AStar. And usually before anyone else.

b

More power than the average ship

A KTVK-TV news spokesman stated, “We fly the fastest ship in the
Valley of the Sun.” And with competition being what it is these days,
they need it. The AStar’s extra power also permits the Channel 3news | &
team to load up with state-of-the-art equipment. That means more and p—
better equipment on board. man

A
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X
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Reporter

The best production studio in the sky

The reporter sits in the copilot’s seat, and is able to turn to face the
back of the cabin and the camera. The sliding door arrangement is
another big plus. Sliding doors are available left side, right side or on

both sides. This means that the
staff and pilot can fly in comfort,
even in 115-degree desert heat or below-
zero mountain temperatures, opening the camera door only afterarriving at the
story site.

The 350 AStar . .. a real smooth ride

“The AStar is the smoothest helicopter we've ever flown,”

said the KTVK reporter.

As a result of Aerospatiale’'s advanced technology,

the AStar is more than the smoothest ride in the

sky. It offers a low noise factor and quality sound

reproduction for in-flight broadcasts.
Quite simply, Aerospatiale makes the
finest news ship flying. For more
information on any of our helicopters,
contact Ron LaFleur, Vice President —
Marketing, Aerospatiale Helicopter
Corporation, 2701 Forum Drive, Grand
Prairie, Texas 75053-4005.

(214) 641-0000.
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Olympics victory
brings concerns
for NBC affiliates

Stations feel fair price paid

for rights, but they worry about
local news windows, ad pods,
other prime time competition

It was about a year and a half ago, at the
NBC television affiliates annual meeting in
Los Angeles that stations gave the network
the go-ahead to pursue the rights to the 1988
summer Olympic games in Seoul, South Ko-
rea. The main concern at the time was the
rights to those summer games would com-
mand a price that would hurt other network
activities. Now that NBC has the rights, the
affiliate leadership says the price was rea-
sonable, but some other doubts remain.

“It was an appropriate and prudent bid” by
NBC, said James Lynagh, chairman of the
NBC-TV affiliates board. Lynagh, president
of Multimedia Broadcasting, added that all
three networks made “reasonably restrained
bids.” The affiliate body also made it clear to
the network that a late-evening local news
window was essential for stations during
Olympic coverage. It was also understood
that the inventory model developed for the
1980 games in Moscow (which was never
put into effect) would also be applied for
Seoul, when affiliates would receive full
pods of advertising time to sell within event
coverage. NBC Sports President Arthur
Watson was quoted in USA Today last week
as saying a prime time (7:30 p.m,-midnight)
network 30-second spot during the Olym-
pics would cost $350,000. At a press confer-
ence last week, he said the issue of guaran-
teed ratings for advertisers had yet to be
worked out.

NBC affiliate executives were not without
their concerns last week. The news window
and inventory issues are now being negotiat-
ed. Watson expressed confidence last week
that the network will “find a way to accom-
modate™ the affiliates on those issues. But
there are related concerns over which the
affiliates have less control, including the fact
that NBC Seoul Olympics will run up
against NFL and baseball pennant races, the
first time an Olympics has done so. (The
games run from Sept. 17 to Oct. 2.).Indeed,
Watson said last week that NBC will wrap its
Seoul coverage around its own NFL and
baseball telecasts. (NBC also has the 1988
World Series, while ABC has the playoffs.)
And the games may also face, for the first
time. the new fall CBS and ABC schedules.

But as Lynagh pointed out last week, and
as both CBS and ABC confirmed, it is at this
point undecided whether NBC’s two net-
work competitors will unveil any part of
their new fall entertainment program sched-
ules against the Olympics. Those decisions

may not be made until the games begin, or
just before, and will depend in part on the
strengths of the new fall lineups, as well as
the strength of NBC’s Olympic prime time
lineup. NBC’s competitors suggest that with
the 14-hour time difference between Seoul
and New York, it is unlikely the network will
be able to fill two weeks of prime time with
compelling, and live, final Olympics events.

“There are two schools of thought™ for
both CBS and ABC over the next three
years, said one network official. First, the
summer Olympics have traditionally proved
to be fairly formidable competition and it
may be wiser to postpone the kickoff of the
new fall schedule until after the games are
complete. The second school is that perhaps
NBC may be vulnerable, particularly in the
early prime time period, and that fresh enter-
tainment progaming might be competitive or
even dominant. “We may end up doing a
combination of first-run and repeat program-
ing,” he said.

Negotiations between the NBC affiliates
and the network concerning the news win-
dow and inventory questions are ongoing.
The affiliate body’s sports committee,
chaired by C.E. (Pep) Cooney, president and
general manager of KPNX-TV Phoenix, is
dealing with the network on those issues.
According to Cooney, the affiliates are seek-
ing “two or three” news windows between
10 p.m. and 11:30 p.m. EST. The windows
would vary in length and placement, de-
pending on events in progress, said Cooney,
and could be as short as four or five minutes
and perhaps as long as seven or ¢ight min-
utes. It is understood that the network has
agreed, informally at this point, to at least
two of the three nightly windows the affili-
ates are seeking. Whether it will agree to a
third remains to be seen.

As to inventory, Cooney could only con-
firm that affiliates would receive ample time
in various dayparts and in complete pods. “It
will be all that we can handle,” he said, and
possibly more. He suggested that the biggest
concern with the inventory may be whether
the affiliates will be able to unload it all.
During the 1984 summer games in Los An-
geles, he noted, the affiliates “had more sup-
ply than demand.” NBC will be generating
roughly the same amount of Olympics pro-
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Michael Weisman, executive producer, NBC Sports; Watson, and Ken Schanzer. executive VP, NBC Sports

graming in Seoul as ABC did in Los Ange-
les, about 180 hours. Fred Paxton, president
of wpsD-Tv Paducah, Ky., and former NBC
television affiliate board chairman, who has
assisted in the current talks, agreed it will
“be tough to sell out” the local Olympics
time, but added, “we’d rather have it than
not.”

Meanwhile, at last week’s press confer-
ence, NBC’s Watson downplayed the impact
his revenue sharing (or “risk sharing” as he
prefers to call it) arrangement would have as
a precedent for future negotiations. “I don’t
anticipate any major changes in the shape of
(future] negotiations” with such entities as
the NFL or MLB, he said. Watson also said
the network has no current plans to air any
part of the Seoul Olympics on cable. “But
we have three years to think about that.” O

PPV service
announced

People’s Choice to run feature

films; joint venture comprises
MarketCorp Venture Associates,
Capcities, 3M, IBM, GE, Bristol-Myers

Another pay-per-view player has officially
thrown its hat in the ring with plans to launch
a single-channel PPV service in early Janu-
ary. The service is to be called The People’s
Choice, not to be confused with the old off-
network program of the same name, or its
¢ontemporary PPV competitor, The Choice
Channel.

The People’s Choice is operated by Pay
Per Movie Network, formed earlier in the
year with the intention of starting a PPV
service. PPMN is a joint venture financed
primarily by MarketCorp Venture Associ-
ates, a venture capital fund founded by Mar-
keting Corp. of America, which owns,
among other things, top-60 ranked MCA
Advertising. Among the partners in Market-
Corp Ventures are Capital Cities Communi-
cations, 3M, IBM Retirement Fund, General
Electric Pension Trust and Bristol-Myers. In
addition to MarketCorp, TPC’s top four ex-
ecutives have an ownership interest in the
proposed service. They are: Lee S. Elder,




president, PPMN; Otis L. Smith, executive
vice president, marketing and sales; John J.
Schramm, executive vice president, finance
and administration, and William Sager, sen-
ior vice president, programing. Eden owns
TVS Television Network, the New York-
based television producer and program dis-
tributor. Smith, Schramm and Sager all left
posts with Group W’s Home Theater Net-
work to start up PPMN.

Eden said that so far, the service has not

signed any affiliates, but said that several
cable operators are reviewing affiliate con-
tracts that TPC sent out a short while ago.

The new service, based in Westport,
Conn., will have a program menu consisting
primarily of feature films, said Eden. He
said that although the company has not yet
signed any program contracts, it 1 currently
reviewing in house about 10 agreements that
he expects to sign shortly. Eden declined to
name the suppliers involved. The service

may offer an occasional event, he said, but
would initially “concentrate on movies.” He
said the service will test several film rotation
patterns. Research conducted for TPC by
Marketing Corp. of America’s marketing re-
search division, Eden said, indicated con-
sumers would prefer a PPV movie schedule
offering a different film or films every night
(known as a checkerboard rotation). On the
other hand, he said, many of the cable opera-
tors the company has talked to have ex-

NBC took the second week of the 1985-86 prime time season paced
by another strong showing from its Thursday comedy lineup, which
included the number-one ranked Cosby Show, and five of the week's
top 10 shows. For the week of Sept. 30-Oct. 6, NBC averaged an 18
rating and a 28 share, based on Nielsen’s National Television Index.
CBS had a 16.7/26 and ABC a 13.9/22.

Although the win was NBC's second in as many weeks in the new
season, CBS, helped by the regular series return of its Monday-night
lineup, closed the margin of victory from 1.9 rating points to 1.3.

CBS had wins on Monday, Friday and Sunday, while NBC took Tues-
day, Thursday and Saturday ABC took Wednesday.

Compared to the same week last year, HUT levels were up 3%, from
61.9 a year ago to 63.7 this year They were also slightly above the
levels for last week's premiere week, when they were 63.5. But com-
bined network ratings were off 4%, from last year's 50.4 to 48.6 this
year. And combined network shares were down 7%, from last year's
82.3t0 76.6.

New shows that rank in the bottom tier of programs after two weeks
of ratings are Lady Blue (11/17), Lime Street (11/18), Our Family
Honor (10.8/18), Hellywood Beat (9/15) and Spenser: For Hire
(7.1/11), alt on ABC.

m With three strong season premieres for CBS on Monday from 9-11
p.m.—Kate and Allie, Newhart and Cagney and Lacey—the network
took the night as it won every half-hour of the schedule. From 8 to 9
p.m., CBS's Scarecrow and Mrs. King (19.4/28) defeated NBC's TV
Bloopers and Practical Jokes (18.2/27). ABC's Monday Night Foot-
ball (9-12:24 p.m.), Cincinnati vs. Pittsburgh, scored a 17.7/30to place
second from 9 to 11 p.m. For the night, CBS had a 20.8/31, NBC a
17.6/26 and ABC a 16.4/25.

m Tuesday saw some close competition among the networks before
NBC pulled away to a win, despite winning only two half-hours. From 8
to 9 p.m., NBC's A Team showed signs of diminished strength. ABC
beat its first half-hour with the 11th-ranked Who's the Boss (22/34).
From 8:30 to 9, ABC's Growing Pains posted a 19.6/30 opposite A
Team’s 19.9/30. From 9 to 10, ABC's Moonlighting (17.3/26) beat
NBC's Riptide (16/24). Remington Steele (17.6/29) edged the first half-
hour of the CBS Tuesday Night Movie, "Murder By Reason of Insanity,”
(16.6/26), but lost to it from 10:30 to 11.

Rank O Show 0O Network O Rating/Share

Rank O Show O Nelwork O Rating/Share

NBC takes second straight prime time victory

m Wednesday, like last season and the first week of this season, was
all ABC, with Dynasty (23.4/35) and Hotel (19.4/32) the sixth- and
19th-rated shows, respectively. From 8 to 9, NBC's Highwey to Heaven
(22.4/35) trounced newcomers from ABC and-CBS, Insiders (11.1/17)
and Stir Crazy (10.7/17), respectively ABC won the night with an
18/28, while NBC scored a 16.6/26. CBS's all-new Wednesday lineup
failed to win a half hour as it scored an 11.6/18.

& NBC took Thursday, a night that once belonged to CBS, with its
powerful group of four comedies from 8 to 10 p.m. They ranked first,
second, fifth and 17th for the week. Simon and Simon (19.3/29) on
CBS tied Night Court with a 20.4/30 from 9:30-10. From 101c 11, CBS,
with Knots Landing (21.3/34), easily defeated Hill Street Blues
(15.8/25), on NBC, and 20/20 (13.9/22) on ABC. Thursday was the
highest-rated winning night of the week, with NBC scoring a 22.5/35,
CBS an 18.4/28 and ABC a 10.4/16.

& With the third-ranked Dallas (23.8/37), CBS took Friday night with
a 19.2/31 overall average. From 8 to 9, Twilight Zone, in its second
week, was down from its premiere of 17.7/301t0 14.4/24. ABC's Webster
(14.9/26) won 8 to 8:30 p.m. The two-hour premiere of Misfits of
Science (14.2/23) on NBC placed second at 9-10 p.m. behind Dallas,
with a 14.9/23. Miam:i Vice on NBC won the 1010 11 p.m. time period
with a 21/35.

m | ed by the 12th-ranked Golden Girls (21.8/37), NBC won Saturday
by winning every half hour, with the exception of the final half-hour of
Hunter. ABC turned in the week's lowest-rated night of television, as it
averaged 10.6/19 for its lineup of three one-hour shows, Hollywood
Beat, Lime Street and Love Boat.

u After Thursday, Sunday was the next-highest-rated winning night
of the week. CBS won it with a 20.1/31. The 10th-ranked 60 Minutes
(22.2/37) took the 7 to 8 p.m. time period and fourth-ranked Maurder,
She Wrote {23.5/35) enjoyed a more comfortable margin of victory over
NBC'’s anthology hour than last week at 8 p.m. From 9-11 p.m., the
NBC Sunday Night Movie, "Long Hot Summer, Part 1," with Miami
Vice star Don Johnson, took the time period easily with a 22.6/34. An
ABC NFL Football Special (17.5/29) from 9-12:14 p.m., Dallas vs.
New York Giants, could not beat the premiere of Crazy Like a Fox
(18.8/27) on CBS from 9 to 10, but managed to beat the premiere of
Trapper John, M.D. (16/26) from 10 to 11.

Rank O Show O Network O Rating/Share

1. The Cosby Show NBC 30.9/48 25. *Crazy Like A Fox CBS 18927 48. Beverly Hills Cowgirl Blues CBS 12.9/22
2. Family Ties NBC 289/44 28. TV Bloopers & Practical JokesNBC 182/27 50. Hardeasue & McCormick ABC 126719
3. Dallas CBS R3.8/37 27. FMaocs of Life NBC 18.0/31 51. Diff'rent Strokes ABC 12219
4. Murder, She Wrote CBS 235/35 28, 237 NBC 18.0/31 82 MacGyver ABC 122/19
6. Cheers NBC R3.4/36 29, Rootball—Bengals vs. Steelers ABC  17.7/30 83. Equalizer CBS 121/20
8. Dynasty ABC 3.4/35 30. Remington Steele NBC 17.6/29 84. Airwolf CBS 12021
7. Long Hot Summer, part 1 NBC 226/34 31. Alfred Hitcheock Presents NEC 176428 66. Charlie & Company CB3 12W1i8
8. Highway to Heaven NBC 23.4/35 32 Foorball—Cowbays vs. Giants ABC  17.5/29 56. George Burns Comedy Week CBS 11.9/18
9. *Kate & Allle CBS 224/32 33. Johnny Carson Anniversary NBC 17.3/26 67. “Benson ABC 11418
10. 60 Minutes CBS 222837 34. Moonlighting ABC 17.3/28 88. The Insiders ABC 11.117
11. Who's the Boss? ABC 220534 35. Murder By Reason of InsanityCBS  16.6/28 59. Suir Crazy CBS 10717
12. Golden Girls NBC 21.8/37 38, *Trapper John, M.D. CBS 18:0/26 60. Silver Spoons NBC 10617
13. Knots Landing CBS 21.3/34 37. “Riptide NBC 18.0/24 6l. Lady Blue ABC 10518
14. ~Cagney & Lacey CBS 21334 38. Gimme A Break NBC 158/:29 62. Qur Family Honor ABC 98/18
15. *Newhart CBS 212730 39. Hill Street Biues NBC 15825 63. Lime Street ABC 98718
168, Miami Vice NBC 21.035 40. Webster ABC 149/28 64. Hollywood Beat ABC 8.716
17. Night Court NBC R0.4/30 41. Mr. Belvedere ABC 14824 65. Ripley’s Believe It Or Not ABC 8715
18. Growlng Pains ABC 196730 42, Magnum, PL CBS 14.6/k2 68. Spenser: For Hire ABC 7913
19. Hotel ABC 19.4/32 43. Twilight Zone CBS 144/24 87. Punky Brewster NBC 7212
20. Scarecrow & Mrs. King CBS 19.4/28 44. *Misfis of Sclence NBC 14.2/23 68. Fall Guy ABC  89/11
21. “Falcon Crest CBS 19332 45. 20/20 ABC 13922 63 Hometown CBS 6510
22. *Simon & Simon CBS 19.3/29 48. Hell Town NBC 13.7/21 .
23. ATeam NEC 100:29 47. Hunter oy vy et i 5 R Tt
24. Amazing Swories NBC 19.0/20 48. Love Boat ABC 134/24
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Irresistible half-hour episodes
for fall “86. Available on an
equally irresistible new syndication
arrangement,

The whole worlds in trouble. This is a job-for the greatest secret agent of
The evil toad Baron Greenback and his nasty them all!

sidekicks are hatching one catastrophe after (Unfortunately, James Bond is busy. But

another. A deadly laughing gas has dissolved Danger Mouse is every bit as

the wits of leaders everywhere. And a horrific brave and resourceful. And

race of giant chickens is stalking the earth. a lot funnier.)

\ N\ Produced by Cosgrove Hall Productions Ltd.

n A subsidiary of
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pressed an interest in a strip schedule, with
the same £ilm or films offered every night for
a fixed period of time. “They want us to keep
it simple,” he said.

In addition to the films, TPC will program
a nightly half-hour preview show that will be
expanded eventually to on¢ hour. Eden said
the service will hire a high-profile television
“personality” to host the preview show,
which will promote each evening’s films
with clips, interviews with the stars of the
films and the like.

TPC will be transmitted over Satcom 1V,
said Eden. The company 1s still negotiating
with several uplink service companies. TPC
had hoped to do business with Group W
Satellite Communications in Stamford, said
Eden, but that is unlikely because GWSC
currently does not have uplink capability to
Satcom IV. TPC has also talked with RCA
and Rainbow Service Co. about uplink pro-
visions.

TPC is scrambling its signal with M/A-
Com’s VideoCypher II digital encryption
system. The service has committed an initial

$2.25 million for the VideoCypher scram-
bling hardware and a batch of head-end de-
coders which Eden said will be provided to
cable affiliates for a “nominal lease fee.”
Affiliates may also buy the units “at cost” if
they choose, said Eden.

At the present time, TPC is not offering a
service-wide order entry and billing system
for affiliates. But Eden said last week that if
“that is what operators want, we will be pre-
pared to do it.”

As to payment splits, Eden said that
“starting out,” both the studios and the cable
operators will receive 40% of subscriber rev-
enues, the remaining 20% going to TPC.

TPC is the fifth entity in recent months to
announce formal plans to enter the PPV
business full time. Others include Showti-
me/The Movie Channel, The Exchange,
Playboy and The Choice Channel. Is there
room_for everybody? “There is certainly
room for two or three,” answered Eden. As
to who survives, he added, “1 guess we'll
just have to let the marketplace be the
Judge. O
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Syndication @ Marketplace

Lorimar says it has cleared Greatest American Hero in seven of the top 10 markets. The
show was formerly sold on a barter basis by LBS for use as a weekly Lorimar is selling 42
episodes of the show for six runs over four years, on a cash basis for use as a strip beginning
In 1987. Among the top 10 markets cleared with the show are wor-Tv New York, kHJ-Tv Los
Angeles, wren(v) Joliet, lll. {Chicage}, wwsG-Tv Philadetphia, wxon(v) Detroit and wDCA-Tv
Washington. m Blair Entertainment says it has cleared The Road to Super Bowl '86 in 125
markets, covering 81% of the country. The show will include game highlights of the 1985
season, a wrapup of the conference championship games and a look at the two teams that
will face off in the Superdome in New Orleans. The show will air on Saturday, Jan. 25, prior to
the Super Bowl, or on Sunday, Jan. 26, the day of the game. Terms of distribution are barter
with six minutes going to both Blair and stations. Along with the five NBC O&Os, the show has
been cleared on kyw-Tv Philadelphia, kron-Tv San Francisco, wez-Tv Boston and wxyz.Tv
Detroit. @ D.L. Taffner says it has cleared The Ted Knight Show in 16 markets, covering 33%
of the country. The show's 22 episodes, available for two runs, are being offered on a cash
plus barter basis with Taffner holding back one-and-a-half minutes. The Taffner, Metromedia
and LBS Communications production has been cleared on all Metromedia stations, as well
as wwsG-Tv Philadelphia, woio(rv) Cleveland, Kovr(Tv) Denver, wrxx(tv) Hartford, Conn., and
wers-Tv Miami. LBS will seli the barter time that Taffner keeps. The show begins airing April
1986. ®m MCA-TV has cleared its new movie package, Universal Pictures Exploitable 13/
Universal Pictures Prestige 13, in at least 14 major markets. Of the 26 titles in the all-cash
package available for six runs over four years beginning April of 1986, all but one have never
been seen on broadcast television. Stations sold include Milton Grant's statiens in Chicago,
Philadelphia, Miami and Washington; Gayiord's wvTv(Tv) Milwaukee, wuas(tvy Lorain, Ohio
(Cleveland), ktvritv) Dallas-Fort Worth, kHTV(TV) Houston, ksTw(Tv) Tacoma, Wash. (Seattle),
and wrvi(Ty) Tampa, Fla.; Jack Matranga's xovav) Denver and xppx-Tv Portland, Ore., and
Outlet’s waTL-Tv Atlanta and wxin-Tv Indianapolis. The 26-title package is divided into 13
promotable theatricals, including "Private Lessons,” "My Tutor,” “Nightmares,” "Repo Man”
and “Streets of Fire,” while the 13 "prestige” titles include classics such as Abel Gance's
“Napolecn,” “Heat and Dust,” "“Comfort and Joy” and "La Traviata.” In additicn, Prestige titles
include Alfred Hitchcock's “Rope” and “The Trouble with Harry,” the latter which has not had
network exposure in more than a decade. m Claster TV Productions has cleared The Glo-
Friends Save Christmas in 60 markets on a barter basis. The half-hour production, produced
by Sunbow Productions in association with Marvel Productions, employs the voices of Carrol
O'Connor and Sally Struthers in a story in which the Glo friends, engaging fittle creatures,
must rescue Santa Claus. Among clearances so far are wnew-Tv New York, wrLo-Tv Chicago,
wITG(TV) Washington, wiar-Tv Philadelphia and kTvu(rtv) San Francisco. M Based onits success
this past summer, Colex Enterprises, a division of Columbia Pictures Television and LBS
Enterprises, is making an encore offering of two Sally Field sitcoms, Gidget and The Flying
Nun, available on a barter basis. The two series will provide for a 52-week strip. From Dec.
30, 1985, through May 30, 1986, 22 weeks of The Flying Nun will air, followed by 15 weeks of
Gidget from June 2 through Sept. 12, and another 15 weeks of The Flying Nun from Sept. 15
through Dec. 26, 1986. The barter split for the two series is two rinutes for Colex and four
minutes for stations. During its recent run, Gidget ran on 105 stations covering 76% of the
country; Colex expects at least the same number of Clearances with this run for the two shows
together.
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- When 1t Comes to
Stereo Television. ..
Flexibility 1s the Key.

TV Stereo - the most exciting new development in television
broadcasting today. To make the most of this new market, Broadcast
Electronics feels that flexibility should be one of your highest
priorities - especially as it concerns audio processing.

Our TZ-30 TV stereo generator is totally independent of
processing for some very good reasons. We wanted to spare
you the entanglements and limitations of integrated or matched

audio processing. With the TZ-30, you won't be “locked in” to
one particular type of sound for your station. You will have total
freedom to choose the type and location of the processing you
desire. For example, major netwerks and group operators have in-
dicated that it may not be desirable to locate the audio processing
at the transmitter with the stereo encoder. Most processing wiil be
added at the time of studio production or during videotaping. An
independent TV stereo generator like the Broadeast Electronies TZ-30
gives you the ability to place the creative audio control where it is needed most.

New approaches to TV audio processing will be developed specifically for stereo television as this new
medium matures. With our TZ-30 sterco gencrator, you will not suddenly find yourself saddled with an
inflexible and obsolete generator/processor combination. The broad processing compatibility of the TZ-30
guarantees that you'll be ready for any future advancements.

At Broadcast Electronics we've concentrated our efforts into designing the TZ-30 as a second generation
TV stereo generator. We've incorporated a unique digital modulator and digital pilot generator. We've in-
cluded a genuine dbx* {TM) encoder card to assure correct L-R encoding. We've built in quality and
reliability that is second to none.

The TZ-30 Won’t Lock You In!

! PILOT OFF = %
"“ ' 1 & -m e ot
w L
140%.
10% 20 30 40 50 4 70 80 %0 100 180 120 130
R ———
=1 . S
e
__,_—_J-—' [SR— .Dﬂ 1TOR th'
l____.——,_.. uomvo- OISPL AY . )
— e |
= - - #_ = S e R —

R
e

Call Kirk Walker Today: (217) 224-9600

BROADCAST
ELECTRONICS INC.

4100 N. 24th ST, P.O. BOX 3606, QUINCY, IL 62305-3606, {217)224-9600, TELEX: 2560142

*dbx is a registered trademark of the dbx corporation,
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Markei
Closing  Closing Capitali-
Wed Wed Net  Percemt PIE  zation
Oct 9 Oct 2 Change change Ratio {000,000)

EEsEEessese—— B8RO ADCASTING
NRABCH L Bl (e 115 14 115 1/4 022 17 3,302
N Capital Clities. . . .. ... 195 172 191 12 4 209 18 2,540
N CBS SR e o s ol g 8 117 78 118 14 — 38 - 032 20 2759
O Clear Channel . . ... .. 15 34 16 14 - 2 - 308 22 46
N Coxlam et omn oo s 74 34 14 34 23 2109
O GuM Broadcasting. . . . . . 116 11/16 29
0O Jacor Commun. . ... .. 358 3 1B - 14 - 645 21
O LIN. it 2% 3 #5054 37 14 32 18 518 1595 26 983
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O Gray Commun.. ... ... 102 102 18 51
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O BBDOInC. ......... 47 12 47 34 - 11 - 05 14 309
O Compact Video. . . .. .. 538 5 58 - 14 - 444 23
N Comsat . .......... 32718 33 114 - 3B - 113 10 595
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A ActonCorp.. . . ...... 138 1 58 1/4 -15.38 8
O AMCableTV........ 2 2 7
N American Express. . . . . 4 58 42 12 - 1718 - 441 14 9005
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N Viacom .. ......... 52 112 47 14 5 1/4 "1 23 836
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N Arvin Industries . . . . .. 25 24 1/4 4 309 9 292
0O C-Cor Electronics . . . .. 714 7 s 725 22
Q Cable TVindus. ... ... 278 2 34 18 455 29 9
ACetec............ 7 7 18 — 18 - 175 12 15
OChyron ........... 678 7 34 - 8 -129 20 70
A Cohul : sims o o @ s b 8 9 3 9 58 - 14 - 2860 9 17
N Conrat ; wasivmmsmas 13 13 38 B - 280 6 8
A CMXComp. ......... 112 1 2 [
N Eastman Kodak . ..... 4 114 4 14 057 13 9,934
Q Elgc Mis & Comm., , ., .., 13 12 13 12 385 55
N General Electric . . .. .. 57 ¥4 58 = 4 - 043 11 26311
0 Geotel-Telemet . . . . ... 112 1 38 178 909 25 5
N HarrisCorp. . ....... 2 m 23 ¥ - 78 — 368 1 920
N WACom.Inc. ....... 16 17 18 - 118 - 657 16 696
O Microdyne. . . .. ..... 55 6 18 - 12 —-816 70 25
NUSMER s msea s ik 76 12 76 38 18 016 13 8749
N Motorola . . ....... . N 12 M4 212 - 735 13 3.749
N NA Phillps. ,....... 3212 33 78 - 138 - 406 8 938
N Oak Industries . . . .. .. =12 1 12 39
NTRCA LS b anism o b 43 78 43 18 12 3936
N RockwellIntl.. . . ..... % 12 36 5% - 118 — 307 9 5295
N SciAtanta . ........ " 114 12 18 - 7B - 722 16 262
N SignaiCos. .. ...... 42 12 42 12 17 4701
N SonyCorp. . .. ..... 16 58 16 38 14 153 13 3839
N Tektronix . . ... 4% 47 I8 49 B - 212 - 501 13 981
AN s aed b 1116 1 8 - 76 —3889 5
N Varian Assoc.. . . ... .. 2 58 24 58 - 2 - 812 15 51
N Westinghouse . . ... .. 37 114 37 58 - 38 - 100 12 6,507
N Zefh | il o ng dda - 5% 16 34 16 34 10 386
Standard & Poor's 400 20382 205.85 - 203 - 0.99

T-Toronto, A-American, N-N.Y., O-OTC. Bid prices and common A stock used unless
otherwise noted. “O™ in P/E ratio is deficil. P/E ralios are based on eamings per share

for the previous 12 months as published by Standard & Poor's or as obtained by
BroaocasTinGs own research.
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GIVE IT A DECENT TIME SLOT.
ITDELIVERS
A WHALE OF AN AUDIENCE.

Based on 50% of rated markets, source
February 1985 Arbitron, Wild Kingdom
delivers a 97 rating, 25.7 share.

To put this kind of pull on your station call
Hal Davis 402-397-8660 or Bob Aaron
804-481-4727.

MUTUAL
OF OMAHA’S
WILD KINGDOM




Association petitions FCC to
ease AM duopoly rules, remove
AM-FM duplication restrictions
and tighten receiver standards,
among long list of remedies

James McKinney, FCC Mass Media Bureau
chief, has indicated his interest in strength-
ening the AM broadcasting service (BROAD-
CASTING, Sept. 30). The National Associ-
ation of Broadcasters is all for that. And in a
petition for rulemaking filed with the com-
mission last week, the association outlined
ways to get the job done.

In its petition, the NAB recommended
that the rulemaking explore modifying or
deleting the duopoly rules for AM; permit-
ting the use of synchronous transmitters and
FM translators to fill in or extend AM cover-
age; eliminating restrictions on AM-FM du-
plication; establishing performance stan-
dards for radio receivers; granting additional
power to class I1I stations, and adopting “a
consistent and effective FCC policy on the
licensing of equipment that causes interfer-
ence to AM radio broadcasting and consider-
ation of additional methods to encourage
manufacturers of such devices to produce
products with diminished interference po-
tential.”

NAB said that AM—once the dominant
electronic medium—has been on a slide,
with FM becoming the favored radio ser-
vice, primarily for technical reasons.
Among those reasons: the limited frequency
response of AM, the susceptibility of AM to
skywave interference at night and the gener-
al susceptibility of AM to electromagnetic
interference caused by electrical devices.
“While certain of the technical problems ex-
perienced by AM radio are governed by the
laws of physics and may not easily be given
to total or even partial cure, many other fac-
tors in the ‘AM radio problem’ may be alle-
viated through not only industry action but
the cooperation of government as well,”

NAB’s agenda for AM action

NAB said. “It is our view that through a
combination of technical and policy rule
changes—all in conjunction with efforts of
broadcasters and broadcast-related equip-
ment manufacturers to achieve improve-
ments in areas where new regulation is not
needed—AM radioc may become a more
competitive medium capable of providing
increased service to the American public.”

On the duopoly front, NAB recommend-
ed that the rulemaking seek comment on
modifying or even deleting the existing pro-
hibition against common ownership of two
or more AM’s in the same market. “Allow-
ing AM entrepreneurs to marshal their
forces, in an ever-demanding competitive
environment, might well enhance the ability
of these broadcasters to provide the kind of
public service and other programing that
only more solvent operations can provide,”
NAB said. “Indeed, the rationale which to-
day might support allowing AM broadcast
stations to combine in specific geographic
areas is similar to that which has supported
the adoption and continuation of the com-
mission’s posture toward AM-FM combina-
tions.”

NAB said it would oppose the use of syn-
chronous transmitters that would result in a
“diminution” of service by other AM sta-
tions not using them. But NAB urged the
commission to seek comment on permitting
their use. “In addition t0 the use of synchro-
nous transmitters to fill in or extend cover-
age of an AM broadcast operation, NAB
urges that the commission’s rulemaking also
seek comment on elimination of the restric-
tions which currently preclude FM transla-
tors from rebroadcasting AM broadcast sta-
tions,” NAB said. “While we acknowledge
that simply allowing AM stations to fill in or
perhaps extend their service areas via FM
translators would do nothing to improve the
technical integrity of the AM service, the
commission may determine that this too is
an appropriate form of ‘AM improve-

HOWARD E. STARK

Media Brokers—Consultants

New York, N.Y. 10022

575 Madison Avenue

A Constructive Service to Broadcasters
and the Broadcasting Industry

(212) 355-0405
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NAB further urged the commission to
consider whether restrictions on duplication
of programing between AM’s and FM’s
should be eliminated. “To the extent that al-
lowing AM-FM combinations to duplicate
programing would augment the competitive
potential of each station, the public interest
only can benefit,” NAB said. “Indeed, were
AM-FM combinations encountering diffi-
cult times allowed to duplicate programing
completely, regardless of market size, the
potential for these stations to improve their
financial condition and subsequently choose
to offer independent programing would be
enhanced.

“On the other hand, the record that could
be developed concerning this aspect of the
requested rulemaking might demonstrate
that further lifting of nonduplicative restric-
tions might have untoward negative effects
on competition and service to the public,”
NAB added, however.

To pare down the level of interference
from electrical devices, the FCC should “es-
tablish a comprehensive master plan for the
vigorous enforcement of rules aimed at less-
ening, if not eliminating, the electrical inter-
ference to AM broadcast stations caused by
such devices,” NAB said. “Such a plan
should include assessments of not only the
electrical interference arising from a single
device, but also the cumulative interference
effects of the operations of multiple electri-
cal devices.”

(In a related filing, NAB petitioned the
commission Oct. 7 for partial reconsider-
ation of an August rulemaking that adopted
interim standards for the use of radio fre-
quency lighting devices. According to
NAB, the rules leave AM radio reception
without adequate interference protection
from the RF bulbs, a concern examined by a
58-page study on electrical interference to
AM reception submitted with the NAB peti-
tion.)

NAB also said it was confident that,
through the National Radio Systems Com-
mittee and other means, broadcast represen-
tatives and representatives of electronics
manufacturing companies can reach agree-
ment on how to improve transmission and
reception systems. Nonetheless, the associ-
ation recommended that the FCC seek com-
ment on whether government intervention is
justified. “Many current and expected tech-
nical and industry cooperative developments
may render unnecessary any federal stan-
dardization,” NAB said. “For example, the
move to AM stereo, by both radio stations
and manufacturers, will result in radio [re-
ceivers] with greater AM reception capabili-
ties. Also, as receiver manufacturers look
toward the expansion of the AM broadcast
band, they are presented with an opportunity



iihelgecondibrealuancitelevision
IOV CIPACHALE

Los Angeles KCBS
Chicago WFBN
Philadelphia WWSG
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to retool their devices in a fashion which not
oniy will expand the range of AM frequen-
cies to be received but could afford higher
quality reception and, it is to be hoped, the
introduction of techniques such as ‘continu-
ous tuning’ and greater interference rejec-
tion. In the event that marketplace forces do
not achieve these improvements, it may be

Lthat the commission should choose to ad-
dress the matters squarely, through the impo-
sition of new receiver standards.”

The association also said that, under inter-
national agreements, Class III stations could
operate with “significantly higher power”
than currently authorized. “We believe the
commission should explore, in this proceed-
ing and others, the grant of additional power
to Class III stations that would enhance their
broadcast service yet be consistent with in-
ternational agreements and traditional ‘sta-
tion versus station’ interference concemns.”

NAB also urged that the “entire matter” of
AM improvement be addressed by a govem-
ment-industry advisory group. “We recom-
mend that, at least initially,” AM improvement
“be addressed by the Advisory Committee on
Radio Broadcasting,” NAB said. a

RCA’s move
[amented by
industry; no
major shifts
-anticipated

Phasing out of broadcast systems
division is surprise to some, but
not all of competitors, who cite
some possible reasons for losses

As tidings of RCA Broadcast Systems Divi-
sion’s demise reached the broadcast industry
last week, surprise and a sense of loss were
the reactions most often registered by equip-
ment manufacturers, engineers and consul-
tants. Commenters, including former mar-
ket rival Ampex, also offered views on the
fall of the one-time leader in TV and radio
broadcast equipment manufacturing.

Most of RCA's top management uniform-
ly refused further comment on the Oct. 4
announcement that RCA was phasing out the
Gibbsboro, N.J., division’s remaining prod-
uct lines, six and a half decades after RCA
began selling broadcast gear (BROADCAST-
ING, Oct. 7).

RCA does expect to continue operation of
its service division indefinitely to support
current customers. The corporation also
hopes to sell as a whole entity its TV broad-
cast transmitter and antenna operation,
which still claims a 30% market share. No
bids or negotiations for the operation were
identified by the company.

“It’s like losing a family member,” said
Howard Head, partner at Washington con-
sulting firm A.D. Ring & Associates, and an
RCA researcher 40 years ago. “They were
like an institution, doing the pioneering
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work in electronic television, in color TV.
And in the early days of radio they were
almost synonomous with broadcasting.
They simply led the way in 50 many areas.”

Several broadcasters concurred: “It’s sad
news, especially for us old-timers who re-
member the days when RCA was king of the
hill,” commented one, and another who had
taken to wearing a black arm-band in recog-
nition of the loss added: “They were the
greatest support we had in the world. It real-
ly just went down the drain.”

By RCA’s own account, the restructuring
comes after four and a half years of losses
climbing to well over $100 million. Profits
for the division, which at the end of the
1970’s were stif{ approaching $100 miliion a
year, began to dip as the decade turned, with
losses beginning at a low level in 1981,
climbing to $24 million in 1982, $74 million
in 1983 and decreasing to $16 million last
year.

According to an RCA source, the division
still isn’t operating profitably, although pro-
jected losses this year were not on the 1983
scale. “As we looked at the future,” the
source added, “we couldn’t see the business
turning around. We saw continuing losses.”

Correspondingly, competitors of RCA
spoke more of being saddened by the loss of
a pioneering equipment company, than ex-
pecting major shifts in the marketplace.
RCA’s previously significant share of equip-
ment sales had already been lost, noted one
manufacturer, and its disappearance from
the broadcast market would have a psycho-
logical, rather than monetary, effect.

“They were the major broadcast supplier
at one time,” commented an Ampex repre-
sentative. “They had it all, but then they lost
leadership in every single area.” Ampex,
now maker of recorder, switcher and digital
effects and storage equipment and for years a
fierce competitor with RCA, had recently
entered a more friendly competition with the
firm, providing one-inch videotape record-
ers to RCA for marketing (accounting for
6% of total Ampex VTR sales).

Roy Ekrom, president and chief executive
officer of Redwood City, Calif.-based Am-
pex said in a prepared statement: “Ampex
was aware RCA was considering a phase-out
of certain of its broadcast products, and dis-
cussions have been under way to possibly
look at certain technologies associated with
products outside Ampex’s current line.”
These discussions are more in the nature of
Ampex plumbing the depths of RCA’s tech-
nological talent, a source said, than an out-
right purchase of product lines, although the
latter could not be ruled out.

At least two other companies also claimed
a potential interest in some of RCA’s oper-
ations, particularly a TV transmission and
antennas area still believed strong by some.
Representatives of both Harris Corp., RCA’s
main domestic transmission System com-
petitor, and Varian, which supplied RCA
with TV kiystrons for its UHF transmitters,
opened the possibility they would be willing
to discuss the purchase of the RCATYV trans-
mission/antenna operation, but declined
comment on any particulars. RCA had al-
ready sold its FM antenna line to Dielectric
Communications in 1983, at the time it
ceased making radio transmitters. O
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IBM VARs and VADs
who know broadecasting.

Applications

1. TV & Radio
2. Cable Subscriber Billing

NORTHEAST
Interactive Market Systems 1
212-682-9494

Northern Data Systems, Inc.
1,2
617-329-7800

Telmar Group. Inc. 1
212-460-9000

SOUTHEAST

Information Systems
Development Inc. 2
305-753-8220

Jefferson-Pilot Data
Systems 1 =
704-529-3909

NORTH CENTRAL

Creative Data Systems 2
913-451-4618

Data-Tron Inc.. Div. of Avnet 2
216-585-8421

LDX Telcom Services, Inc. 2
314-532-3535

SOUTH CENTRAL

Data Communications

Corporation 1

901-345-3544

McDonnell Douglas Travel

Systems 1,2

512-458-8211
MOUNTAIN

Columbine Systems, Inc. 1
303-279-4000

WEST

Aurora Systems 1
415-777-2288

McDonnell Douglas
Distributed Systems
Company 1,2
408-435-0200

Ophir Development Co. 1
818-705-230

IBM Corporation. NDD Distibution Channels
PO. Box 76477, Atlama. GA 30358
List is based on the VARs' and VADs" selection
of application categories, and may not include
all IBM VARs and VADs in this industry.



(Choosing the right computer system
is easy when you play your
cards right.

If you're looking for a computer system specially
designed for your business, there’s an easy way to find one—just look for the
name of an IBM Value Added Remarketer (VAR) or Value Added Dealer (VAD).

Authorized IBM VARs and VADs are a carefully selected group of
companies that provide computer solutions for specific types of businesses.
IBM VADs sell systems built around IBM Personal Computers, while IBM VARs
sell systems built around other IBM computers. Theyre not only experts in
customized software and the IBM computers they sell, they’re also
experts in your field.

In addition. they can set up and test your new system,
train and advise your people and answer your questions
about computers.

So refer to the opposite page for the IBM VAR
or VAD that offers the applications you need.
W hen you see their logo you'll find
satisfaction in the cards.
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VARs and VADs

They know your business
like they know computers.



Global deal

The ABC Radio Networks have signed an
agreement with the Global Satellite Net-
work, a Los Angeles-hased radio program
producet, to handle the commercial sales,
marketing and satellite distribution of Glo-
bal's Rock Line and Power Culs programs.
The deal, which takes effect in January, was
announced last week during the networks’
affiliate advisory board meetings in Laguna
Niguel, Calif.

Rock Line is a live, 90-minute cali-in/artist
interview program airing every Monday
nightat 11:30 p.m. NYT. Power Cuts is alive,
two-hour, album rock music program with
an audience call-in segment that airs every
Sunday at 5 p.m. NYT. With the new ar-
rangement, the Global programs will be of-
fered to ABC affiliated stations in markets
where there are no other stations already
carrying them. The two shows are currently
being transmitted to stations via Satcom I-R
through a satellite time leasing arrangement

I

Chicago revisited. Bzoaocasting's Oct.
7 story on surmmer Arbilron radio ratings
for Chicago erred in omiting Sonder-
ling's urban conlemponary wemx-Fm as the
markets numbas-two station in 12-plus
melrs share (Monday-Sunday, 6 a.m.-
rnidright). The atation finished with a 7.0
gverall shara—up from 4.5 {ast winter
and a 5.3 in the spring report. WBMX-FM
Genesa Manager Kamie Anderson said
thal in addiion o weMmx's appeal to
blacks, the atalicn has also attracted a
sygmdicant number of nonblacks, primar-
ily through its "hot mixes” of popular
dance tunes heard in local clubas. The too
spot in Chicago again wen fo MR alk
WGN(AM) at 9.9. In third place was sasy
listening WLOO(FM) with 2 5.1 owarall
share, followed by all-news wazrian) with
a 4.9 and urban contemparany wWas-Fw Al
4.8.

Continental's top performing
20 kW FM Transmitter speaks
for a station you know*

Reliability and proven performance make
Continental's 816R-2A compact FM transmitter a
winner. Crisp clear signal. high fidelity, good
stereo separation. very low noise and distortion.
excellent frequency stability, simple installation,
low power consumption make it a great

é A Division of Varian Associates, Inc.

WKLQ WPOC WHFB
WIAC WVOC KBUF
WBYU WWNO  WTPI
KSCB WBYG WDJQ
KVTT WGER CKDS
WHTC WZPR KMNT
WIGL KNFO KELT
KFXE KQD] KOAC
WLPX WITL *Partial list

investment. Combine with duplicate 816R-2A
to get 40 kW output. For brochure, call (214)
381-7161 Continental Electronics Division,
Varian Associates, Inc. PO Box 270879 Dallas.
Texas 75227. © 1985 Continental Electronics/6008

varian
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with ABC Radio.

According to Bob Benson, vice president
and senior executive for the ABC Radio Net-
works, ABC will also clear stations and sell
commercial time for simulcasts of selected
MTV concerts, for which Global holds the
radio rights.

The new deal should help fill the void in
ABC's special programing department next
year when programs produced for ABC by
New York-based DIR Broadcasting—The
King Biscuit Flower Hour and The Silver Ea-
gle Cross-Country Show—leave the net-
works' domain at the end of the year when
the companies part ways (“Riding Gain,"
Sept. 2)

More measurements

Arbitron Ratings said it will add winter and
summer radio surveys in Atlanta next year,
giving that market year-round listening
measurement. The company will also add a
winter survey in Salt Lake City, currently
measured in the fall and spring.

Listening for ‘Lovers’

A new 24-hour "foreground” format that
showcases love songs from the past 25 years
has made its debut over KNOBFM) Long
Beach, Calif., formerly an MOR/easy listen-
ing outlet. The format, “For Lovers Only,” is
produced by Los Angeles-based Ron Cutler
Productions, which will offer it natiowide
beginning Nov. 1.

According to Cutler, “For Lovers Only”
places a special emphasis on the pop and
rock romantic hits of the past as well as
current songs that fit the format's “theme of
love, romance and relationships.” Addition-
ally, Cutler said, the format will incorporate
some short-form programing features in-
cluding interviews with television and film
stars on love and romance and a series that
examines “famous big screen love scenes”
called "Love At The Movies.” There will be
special jingles and theme music composed
exclusively for the format by recording artist
Alan O'Day, said Cutler. "For Lovers Only” is
‘being made available in both announced
and unannounced forms.

"For adult contemporary stations, the big-
gest problem is positioning. This new for-
mat should make an [adult contemporary]
station more identifiable in the market-
place,” said Cutler. “We are also guarantee-
ing ratings results,” he said.

St. Louis news

ABC Radio is negotiating a deal to bring its
veteran commentator, Paul Harvey (see
“Fifth Estater,” page 91), to CBS-owned
powerhouse KMOX{AM] St. Louis. And as part
of a Harvey agreement, xMOX, a major CBS
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network affiliate, would also affiliate with
one of ABC's full-service networks. Harvey's
programs in St. Louis have been heard over
wiL(aM), 8 former ABC Information Network
affiliate that recently adopted Transtar's
satellite-delivered country format and
dropped its affiliation with ABC.

There are ongoing discussions between
the parties, said Bob Benson, vice president
and senior executive for the ABC Radio Net-
works. “Obviously, we would like to have
Paul Harvey on great radio stations across
the country and KMOX certainly fits the bill, if
we find a mutually agreeable way to put it
[the deal] together,” said Benson.

Small-market help

The Radio Advertising Bureau is forming a
small-market advisory committee of station
sales managers that the association says
will assist in the preparation of sales materi-
als and in the direction of RAB's retail sales
efforts.

“As the marketing of radio hecomes more
and moere sophisticated, the RAB needs to
directly address the needs of professional
radio marketers in small and unrated mar-
kets,” said RAB President Bill Stakelin. "This
advisory panel will serve as our eyes and
ears to allow RAB to respond more effective-
ly to developments on Main Street in towns
all across the USA,” he said.

The committee will be composed of 10-12
working sales managers from the ranks of
RAB member stations. It will be led by Jack
Sampson, a 35-year broadcaster and presi-
dent of Sampson Communications Co.,
owner of kskU(M) Hutchinson, Kan., and
KLEO(AM) Wichita, Kan.

DAY and NIGHT
SERVICE FOR
Continental

AM & FM
TRANSMITTERS

Continental Electronics offers 24-
hour professional engineering
service and parts for Continental
and Collins AM & FM transmitters.
Whenever you need service or
parts for your Continental or
Collins equipment; phone our
service numbers day or night.

(214) 327-4533
(214) 327-4532 parts

Continental Electronics Division
of Varian Associates, inc.

Box 270879 Dallas, Texas 75227
Phone (214) 381-7161

@ Comtinensar G

| KW thru 50 kW AM & FM transmitters and related equipment
© 1985 Continental Electronics/5889A

Leery of lyric labels. The National Ra-
dio Broadcasters Association, in a state-
ment to the Senate Commerce Commit-
tee, has objected to any federally
imposed warning labels on records con-
taining "sexually explicit lyrics.” NRBA
maintained that an "X rating” would at-
tract attention and increase the sales of
records. Any regulation of the record in-
dustry, NRBA contended, would affectra-
dio broadcasters. "Thus, the imposition
ot regulations would necessitate in-
creased review by the FCC of the pro-
graming judgments of licensees." More-
over, NRBA stated that broadcasters are
“policing themselves and screening out
offensive recordings.” And, it argued that
“the marketplace is the best guarantor of
operation in the ‘public interest.' *

A voluntary labeling system to identify
records with explicit references to sex or
viclence has been urged upon the re-
cording industry by parent groups.

‘Christmas’ is coming

Public Interest Affiliates, a Chicago-based
radic program supplier, in conjunction with
Malrite Communications of Minnesota, will
once again offer an end-of-the-year holiday
special, The Joy of Christmas. The program,
which is market exclusive and available on a
barter basis, includes 20 hours of conternpo-
rary and traditional Yuletide tunes. It aired
on over 130 stations last year. PIA officials
project that more than 200 outlets will carry
the package in 1985. Host is Dave Malm-
berg, operations manager for Malrite's
WDGY(AM)-KEEY(FM} St. Paul. Information:
(312) 943-8888.

Tulsa ratings update

Kravis Co.’s KGTO(AM)-KRAV(FM) Tulsa, Okla.,
which, along with Arbitron Ratings, is suing
news/talk KELAM) in that market because of
the station's recent newspaper ads offering
payment to fall Arbitron diary recipients
that log station listenership throughout the
book (BROADCASTING, Oct. 7), has received a
preliminary injunction from the Oklahoma
district court to stop XELI from “interfering in
any matter with the Arbitron survey pro-
cess.” Thé Kravis Co. is also seeking $50,000
in actual damages from KELiAM). “Our pur-
pose [with the suit) was to protect the integ-
rity of the Tulsa radio market which was
being threatened,” said Carl Smith, execu-
tive vice president of the Kravis Co. and
general manager of KGTO-KRAV!

Arbitron. which has filed a 10-count, mul-
timillion dollar lawsuit against the news/talk
outlet in federal court, has received a tem-
porary restraining order from that court
against KELI's campaign. “We fully intend to
pursue this matter and recover damages,”
said an Arbitron spokesman. “We're not go-
ing to walk away just because this [cam-
paign| has stopped.” The station has agreed
to abide by the order.

In anothet development, Alan B. Ross, co-
owner and majority stockholder of XELI, has
taken over as its president and general man-
ager, replacing Fred Weinberg, who is alsc
part-owner. Weinberg has moved to parent
company's N5587J Inc., a local television
production firm. “We made our point on the
Arbitron survey, but we don't want to have
a confrontational attitude,” said Ross. The
rernaining owner is Charles Roberts. The
group purchased KELI-AM-FM earlier this year
from Signal Media Corp. for $2,375,000 ("For
The Record,” July 1).

.H:l‘ \:-ﬂ\l\

Back to full power. WHas(am) Louisville, Ky, a
50 kw clear channel, has completed building a
new tower {right) replacing the station’s 48-year-
old, original tower destroyed in a storm earlier
this year. The new 664-foct structure was deliv-
ered to the station in mid-August, according to
Bill Bratton, director of broadcast operations
and engineeririg for wHas(am). Construction be-
gan with the erection of the first 105-foot section,
sel up with a large crane. Thirty-foot sections
were then stacked on top until thé tower was
completed. The old structure was reduced to
scrap metal (above) by a storm with high winds
on April 5. The station, which at night claims to
be heard in 38 states from Connecticut to Ne-
vada, was off the air for eight hours after the
storm. A makeshift antenna system beamed a
signal covering the city of Louisville. By April 15
the station was back to full power with a 290-foot
temporary tower.
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Champion-

Tuck

Awards

The Champion-Tuck Awards are given to
media professionals for outstanding re-
reporting that improves the public’s under:
standing of business and economic issues.

The program embraces five areas: news-
papers; magazines; local or syndicated
columnists (including news and wire
services); television; and radio. Entries
may include documentaries, multipart
series, regularly scheduled broadcasts,
investigative reporting, short articles,
and special programs.

A total of $105,000 in cash prizes will be
awarded. All entries must be accompanied
by an official entry form and should be
postmarked no later than January 15, 1986.
Winners will be announced in May.

The Champion-Tuck Awards, now in its
ninth year, is administered by The Amos
Tuck School of Business Administration,
Dartmouth College, and sponsored by
Champion International Corporation.

Judges

Elie Abel

Harry and Norman Chandler
Professor of Communication
Stanford University
Elizabeth E. Bailey

Dean, Graduate School of
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Carnegie-Mellon University

Julian Goodmun
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Executive Director
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American Federation of State,
County & Municipal Employees

Norman E. Isaacs
Editor/Educator

J.A Livingston
Economics Columnist
‘The Philadelphia Inquirer

Elmer Lower
Former President
ABC News

Ray Marshall

Bernard Rapoport. Professor of
Economics and Public Affairs
Lyndon B. Johnson School of
Public Affairs

University of Texas at Austin

Peter Bird Martin
Editor-in-Chicf
South North News Service

Robert C Mavnard
President, Publisher & bditor
Qakland Tribune
Ancil H. Payne
President

King Broadcasting Co.
Jane Bryant Quinn
Financial Columnist
Newsweck

Richard 8. Salant
Former President

CBS

S. William Scott

Executive Vice President
Group W Television
Westinghouse ]
Broadcasting and Cable, Inc.

Joseph Shoquist
Managing Editor
The Milwaukee Journal

Jamwes D. Squires
Editor
Chicago Tribune

Leon H. Sullivan
Minister

Zion Baptist Church
Philadelphia

Dircctor

Champion-Tuck Awards

The Amos Tuck School of
Business Administration
Dartmouth College

Hanover, New Hampshire 03755
(603) 6:43-5590
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Price is right

At least, that's what many in the
business and broadcasting worlds
think about Robert Price who has
used a lot of financing savvy to
build up a broadcasting group of

8 AM’s, 7 FM's and 3 TV's since 1982

Robert Price, founder and chief executive
officer of Price Communications, is a lot like
other broadcasters. He looks for a strong
economy, good employes, not too much
competition and at least a little inflation to
bring in a few more advertising dollars.

But Price is also a little different from
other broadcasters. He has used his expertise
in finance and acquisitions (among other ex-
perience was the decade he spent at Lazard
Freres, first as general partner and then as
spectal counsel) to create, in less than five
years, a major Fifth Estate company on bor-
rowed money. The long-term debt of New
York-based Price Communications (PCCM-
OTC) has grown from $51 million at the end
of 1984 to $229 million as of its most recent
financial filing in September. Net revenue
will jump from $13.4 million at the end of
1984 to, perhaps, more than $90 million by
next year.

“I heard some stuff coming out of Dallas
[at the National Association of Broadcasters
convention] saying, ‘Price is in troub-
le. . . he doesn’t know what he’s doing,” ™
said Frank Osborn, who until August was
the company’s vice president of radio and
who now has his own company. But Osborn
thinks the naysayers are ‘“crazy.” Robert
Price would probably just say they don’t un-

The Fall of 1985 will see broadcast rading at its highest level
ever. Chapman’s MAJOR MARKET DIVISION offers reliable
appraisals of today's market values, which could keep you
from making a million dollar mistake.

Chapman’s committment to the industry, 1o deliver only a
complete and conscientious marketing effort to get the job
done, when it is time to buy or sell, is becoming legend.

Our ability to work on the largest markets in the country with
reliable appraisals and proper positioning of marketing your

properties is equally clear.

second to none.

CHAPMAN ASSOCIATES'
__MAJOR MARKET DIVISION |

MAJOR MARKET DIVISION

Ourteam of broadcast professionals will analyze, plan and
assist in your next acquisition or sale. The MAJOR MARKET
DIVISION’S committment to excellence in our industry is

For professional advice on multi-million dollar decisions,
callthe MAJOR MARKET DIVISION of Chapman Associates, Inc.

CHARLES GIDDENS — VICE-PRESIDENT
CHAPMAN MAJOR MARKET DIVISION

1255 23rd Street, NW, Suite 8%0
Washington, DC 20037 (202) 822-8913
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derstand Price Communications.

Enough investors have confidence that
Price knows what he is doing that they have
given or lent the company $250 million dur-
Ing 1985 by purchasing the company’s var-
1ous securities.

Price first started buying broadcast prop-
erties in 1982 (people refer to Price instead
of the company in the same way that Ted
Turner becomes the noun in discussions
about Turner Broadcasting Systems) with
each purchase financed separately through a
mixture of notes and preferred stock sold to
institutions such as Lincoln National Life
and Citicorp Venture Capital Ltd., and
through bank loans. Now he is using the
same variety of financial instruments, but on
a corporate level.

The company is able to raise more than
$100 million at a time—both his major debt
financings this year were oversubscribed—
and he currently has $80 million in ready
funds to buy attractive properties. He thinks
that this sometimes works to his advantage
because buyers know he is able to close a
deal without delay, such as his recent pur-
chase of wNIC-AM-FM Dearborn, Mich. (De-
troit), which Price bought before it got on
the market. Station broker Frank Kalil, who
got the wNIC listing from Josephson Interna-
tional, said that Price has a “no nonsense”
approach: “I gave him some knowledge of
the financials and properties over the phone
and 24 hours later he had an agreement in
principie.”

Broadcasters might be excused for having
the feeling that Price is buying everything on
the market, but the former deputy mayor of
New York (during John Lindsay’s tenure)
said his company buys only one property for
every 15 it bids on.

Price Communications is interested in,
and has bought, radio stations with strong
signals—four of its eight AM stations are 50
kw facilities and four of its seven FM’s are
100 kw or better. The company has so far
bought three television stations, each affili-
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ated with a different network.

Price said he is not interested in indepen-
dent stations: “I prefer to have the networks
worry about my programing for me and I am
willing to pay a little more for that.” He said
that there are some very “smart operators”
running independent stations: “Part of suc-
cess is to know who the opponent is and
when you can win and when you can’t.”

Partly to avoid some tough competition,
he said that Price Communications will stay
away from cable television. Price also won-
ders whether cable systems other than “clas-
sic” ones are a “real business.” “l don’t
know. It may just be a temporarily expensive
hobby.”

This year the company went outside
broadcasting, buying the New York Law
Journal and The National Law Journal,
three New Jersey newspapers and an outdoor
advertising company in Columbia-Jefferson
City, Mo., where its KRCG(TV) is aiso locat-
ed.

The company’s chief executive officer
keeps in touch with the expanding and geo-
graphically diverse company through almost
constant traveling including visits to each
station several times a year. He also is on the
phone, both from the corporate offices at 45
Rockefeller Plaza and at his home, talking
to, among others, his general managers, in-
vestment bankers, and the company’s three
other directors. Bill Latz, the third employe
hired at Price Communications, and since
departed to become executive vice president
and general manager of KGLD(AM)-KWK-FM
St. Louis, said he often was on the phone to
Price after 10 p.m. Others also said that
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A three-year phenomenon
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Price works 20 hours a day, seven days a
week.

Besides keeping in touch with the market-
place for stations, Price is primarily con-
cerned with the cash flow of the company’s
various properties: “Ratings and revenue
don’t pay off the debt; cash flow does.” He
carries around a wallet-sized black book
with each station’s actual and projected

/
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monthly cash flow (which he defined as op-
erating income protected from taxes).

Price Communications may differ in at
least one respect from other broadcasters by
the extent of its accounting. Latz said: “He
had me working with Coopers & Lybrands
on a biweekly basis.” Price said: “1 know
what I need in giving 2 public company good
clean audits. We do spend a lot of money on
accounting and may spend a little more than
we should, but the accountants like it, as
well as the general managers, and, I am
sure, the bondholders and stockholders.”

The company has spent money on com-
puterizing the accounting at stations and has
on-line capability, although Price said it is
not used because he likes to keep the func-
tions of the New York headquarters to a
minimum: “Central anything, whether it is
central accounting or programing, s¢ems to
be a big waste of money.” There are five
executives and two secretaries at 45 Rocke-
feller Plaza and the company is looking for
another secretary, an executive secretary/
MBA for Price, and an art director to work
with the general managers.

Price’s financial experience seems to
make him willing to take on more leverage
than most, but even he might be thought to
be concerned by the situation detailed in
Price Communication’s latest prospectus
which noted: “The company’s operating
cash flow for the six-month period ending
June 30, 1985, was not sufficient to cover
interest expense and preferred stock divi-
dends.” Yes, such documents have a cau-
tionary tone required by law but the idea that
the recently acquired properties could not
meet preferred stock dividends—and might
not in 1986 as well—does not seem to bode
well.

Not so, said Price, who explained that the
current Situation is caused by the company
paying an effective 14%4% interest for its
money, much of which is in the bank eaming
several percentage points less. “The tempo-
rary shortfall is noticeable but not trouble-
some. We made a public decision as a com-
pany to take that chance in order to get fixed-
rate money over the next 15 years.” (Notes
in the latest offering are due in 2000.)

Price said that his latest fund-raising ac-
tivity was not because there were definite
properties he needed to finance, but rather to
take advantage of a “financing window of
opportunity.” The new debentures, he said,
allowed the company to avoid owing the
banks money at floating rates: “‘We will take
that big hit in the next six to eight months.
Whilé we are paying a higher rate now, two,
three or four years from now I think we will
look like we did a wise thing. If inflation
continues to grow...even at 2% or
3%. ..we will repay with 70-cent or even
50-cent dollars.”

In fact, Price is apparently so confident of
the situation that the company’s latest an-
nouncement, made two weeks ago, suggests
it may repurchase up to a miilion of the 5.9
million shares outstanding, a move that will
do nothing to help the shortfail.

‘While most broadcasters would admit that
Price may know more about the financing
side of the business, and maybe also the
acquisition side, they may wonder how
much he knows about station operation.

“What I didn’t know I didn’t try to learn.



For programing and promotion,” for ¢xam-
ple, “1 try to hire people who know,” said
Price. Latz explained Price’s outlook differ-
ently: “So many broadcasters feel that they
are in show business. 1 don’t think Bob ever
had that feeling. He looks at it as an investor
would any other business...What is the
payout? What does it cost to reduce the debt?
What does it cost to do business?”

1t is impossible for an outsider to tell how
the Price stations are performing by looking
at the company’s financial statements since
new acquisitions always render comparisons
to existing years meaningless. Price will
only say that cash flow on properties owned
at least two years has increased.

When Morgan Stanley’s junk bond depart-
ment was formally established at the begin-
ning of the year, Price Communications was
its first customer. Steve Rattner of Morgan
Stanley said, “There are two reasons why |
can sleep very well at night putting my firm’s
name on the line. One is that Robert Price
has never overpaid for anything and the oth-
er is that he has always delivered on cash
flow promised.”

The business-first approach described by
Latz may explain why the company is appar-
ently able to deliver cash flow even when
some of its stations, such as WOWO(AM) Fort
Wayne, Ind., have shown a ratings decline
(persons, 12-plus as measured by Arbitron)
and are in less than booming markets.

Profits can be bettered by either increas-
ing revenue or cutting costs, and on the cost
side the company usually reduces staffing
after it buys a property. Price said: “On the
radio side there are probably too many pro-
duction people, and some clericals who
aren’t performing. There are never enough
good sales people or air people.”

According to Latz, who still owns stock in
the company even though he has left, the
cash flow of wOwO, previously a Group W
station, was ahead 40% in its first year under
Price’s ownership even though station rev-
enue remained about the same.

Osborn said the company is also intent on
increasing sales: “There are a variety of sales
techniques and ways of selling that are not
ratings dependent. For instance, we ran
seminars on effective advertising. The trend
is for more and more radio stations to regress
to a mean with no one station dominating the
market. The way radio stations are going to
be successful in the future will depend on
how they manage themselves.”

As a pure media company, Price has at-
tracted at least some investors who are inter-
ested in an “asset play,” and the number of
SEC-registered institutions with a holding in
the stock has increased from five, at the end
of 1984, to 17 as of June 30. An analyst for
one of those institutions described his view
of Price: “It is leveraging up [increasing
debt) with a view for the future and resting
on his {Price’s] ability to make a deal. It is
like a venture capital fund for broadcasting
and probably shouldn’t even be a public
company.”

Asked if there was a danger in owing so
much money, relative to the company’s size,
the analyst said, “His classic out is that if he
can’t cover debt payments, he can sell. That
all collapses if this is the top of the market
and future asset values aren’t there.”

What does Price think about being highly
leveraged? “If 1 wasn’t comfortable with it 1
wouldn’t have done it,” he said. “My board
wouldn’t have approved it; Morgan Stanley

wouldn’t have sold it, and most importantly,
the buyers wouldn’t have bought it. That is
the acid test. So it is not just me flaking
around.”

1 PROPOSED !

WENS(FM) Shelbyville, Ind.; WLOL(FM) Min-
neapolis; KMGG(FM) Los Angeles and
KSHE(FM) Crestwood, Mo.0 51.62% of Em-
mis Broadcasting Corp. sold by Michael S.
Mavurer (27.46%), Robert E. Schloss
(11.61%) Ellen S. Flamm (8.85%) and Ju-
dith S. Mishkin (3.7%) to Jeff Smuylan and
Steven Crane, owners of remaining shares ,
for approximately $20 million. Sellers have
no other broadcast interests. Buyers will pay
Maurer $21,278 for purchase option, plus
$11,007,125 for shares, Schloss $8,997 for
option and $4,937,318 for shares, Flamm
$6,858 for option plus $3,763,589 for shares
and Mishkin $2,867 for option and
$1,573,478 for shares. All sale prices are
contingent on settlement date, with purchase
price adjustment upward according to delay.
After purchase, buyer Smuylan will own
85.05% and Crane 14.95%. They owned
41.14% and 7.24%, respectively, before sale
and have no other broadcast interests. WENS
is on 97.1 mhz with 30 kw and antenna 699
feet above average terrain. It holds CP for
antenna 774 feet above average terrain.
WLOL is on 99.5 mhz with 100 kw and an-
tenna 880 feet above average terrain. KMGG
is on 105.9 mhz with 72 kw and antenna 770
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feet above average terrain. KSHE is on 94.7
mhz with 100 kw and antenna 510 feet above
average terrain.

KTXP(TV) Odessa and KWAB(TV) Big Spring,
both Texas 0 Sold by Permian Basin Televi-
sion Corp. to MSP Television of Midland-
Odessa Inc. for $16.5 million. Seller is
owned by John B. Tupper and Richard Shi-
vely, who also own WFYw-Tv Syracuse,
N.Y. Buyer is owned by Francis A. Martin,
James H. Smith, and Glen E. Pickell. Mar-
tin is chairman and CEO of Chronicle
Broadcasting Co., San Francisco-based sta-
tion group of four TV’s. Smith is vice presi-
dent and general manager of KRON-TV San
Francisco and Pickell is vice president of
finance and administration of Chronicle
Broadcasting. Purchase is private acquisi-
tion and principals will retain positions with
Chronicle Broadcasting. KTpx is NBC af-
filiate on channel 9 with 316 kw visual, 45.7
kw aural and antenna 1,270 above average
terrain. KwaB is NBC affiliate on channel 4
with 12.9 kw visual, 1.5 kw aural and anten-
na 380 feet above average terrain. Broker:
Blackburn & Co.

KiXI-AM-FM Seattle 0 Sold by KIxI Inc. to
Thunder Bay Communiations Inc. for $8
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mullion. Seller is owned by Walter N. Nels-
kog, who has no other broadcast interests.
Buyer is owned by Earle C, Horton, Cleve-
land attorney with no other broadcast inter-
ests. Kix1 is on 880 khz with 50 kw day and
I kw night. KIXI-FM is on 95.7 mhz with 100
kw and antenna 1,150 feet above average
terrain. Broker: Blackburn & Co.

KPOI-FM Honolulu o Sold by Robert W. Sud-
brink to First Covcom Inc. for $2.8 million
cash. Seller is owner of Del Ray, Fla.-based
station group of five AM’s and two FM’s.
Buyer is owned by David J. Lyons, who has
no other broadcast interests. He is general
manager of KLzZS-AM-FM Wichita, Kans.
KPOI11s on 97.5 mhz with 83 kw and antenna
46 feet above average terrain.

WRDG(TV) Burlington, N.C. o Sold by KFG
to Television Communications Inc. for $2.8
million. Seller is owned by Louis J. Kearn
and family. It also owns KTCT(TV) Tulsa,
Okla. Buyer is owned by Jack Rehburg, who
is former owner and general manager of
KTCT(TV). WRDG is independent on channel
16 with 2,500 kw visual, 275 kw aural and
antenna 840 feet above average terrain. It
holds CP for 1,918 kw visual, 175 kw aural
and antenna 837 feet above average terrain.

KDLB-FM Henryatta, Okla. C Sold by Media
Plus Inc. to Swanson Broadcasting Inc. for
$2.4 million. Seller, owned by Rebecca F
Lambert, owns KROS(AM)-KSAY(FM) Clinton,
Iowa. Buyer is Tulsa, Okla.-based station
group of two AM’s and two FM’s principally
owned by Gerock Swanson. KDLB-FM is on
99.5 mhz with 28.5 kw and antenna 300 ft. It
holds CP for 100 kw. Broker: Americom Me-
dia Brokers.

WKQE(AM)-WBGM(FM) Tallahassee, Fla. O
Sold by Statewide Broadcasting of Tallahas-
see Inc. to Woolfsen Broadcasting Corp. for
$2,340,000. Selier is Pompano Beach, Fla.-
based station group of four AM’s and one
FM, principally owned by brothers, Jordan
and Scott Ginsburg. Buyer is principally
owned by Mark L. Woolfson. It owns
WWQQ-AM-FM  Wilmington, N.C., and
WGUS-AM-FM Augusta, Ga. WKQE is day-
timer on 1410 khz with 5 kw. WBGM is on
99.0 mhz with 100 kw and antenna 440 feet
above average terrain. Broker: Blackburn &
Co.

KKJO(AM)-KSFT(FM) St. Joseph, Mo. C Sold
by St. Joseph Broadcasting Co. to St. Joseph
Radio Ltd. for $1,845,000, comprising

$1,245,000 cash and $600,000 note at 10%
over 10 years, with interest-only payments
for first two years and balloon payment on
66th month after closing. Seller is principal-
ly owned by James D. Ramsland and G.
Dale Cowle. It has no other broadcast inter-
ests. Buyer is owned by Broadcast Equities
Inc. (50%) and SJ Communications Associ-
ates (50%). It also owns KQCR(AM) Cedar
Rapids, lowa, Broadcast Equities is owned
by Davis W. Small. SJ] Communications is
equally owned by Stanley B. Seidler, Solo-
mon A. Weisgal, Burton W. Kanter and
brothers, Martin and Norman Rich. KkJO is
on 1550 khz full time with 5 kw. KSFTis on
105.1 mhz with 100 kw and antenna 582 feet
above average terrain.

WFAS-AM-FM White Plains, N.Y. 0 60% sold
by Prospect Communications Inc. to New
York Subways Advertising Inc. for exercise
of $1.8 million option. Seller is wholly
owned by Herbert Saltzman who will retain
40%. Buyer is owned by Marvin Schwartz,
William Apelbaum, George Newman, his
wife, Amelia and Patricia K. Theryoung. It
has no other broadcast interests. They hold
franchise for New York subway advertising
space. WFAS is on 1230 khz with 1 kw day
and 250 w night. WFAS-FM is on 103.9 mhz
with 600 w and antenna 670 feet above aver-
age terrain.

KMCC(TV) Ciovis, N.M. 0 Sold by McAlister
Television Enterprises Inc. to Marsh Media
Inc. for $1.5 million cash. Seller is owned
by estate of Bill B. McAlister. It owns
KMAC(TV) Lubbock, Tex. Buyer is owned by
Stanley Marsh and family. It owns KVI-TV
Amarillo Tex., KvU-Tv Sayre, Okla.; KVIA-
Tv El Paso, KAVE-Tv Carlsbad, N.M., and
seven cable systems. KMCC is ABC affiliate
on channel 12 with 178 kw visual, 35.3 kw
aural and antenna 670 above average terrain.

WKMI(AM) Kalamazoo, Mich, o Sold by
Steere Broadcasting Co. to Classic Commu-
nications Ltd. for $1.4 million cash. Seller is
owned by David Steere, who has no other
broadcast interests. Buyer is owned by Rod
Kackley and Randy Jung, news director and
sales manager of WHFB-AM-FM Benton
Harbor, Mich. WKMI is on 1360 khz with 5
kw day and 1 kw night. Broker: The Thor-
burn Co.

KBHV-FM Spanish Fork, Utah © Sold by Polo
Broadcasting Corp. to KBER Inc. for $1.4
million, Seiler is principally owned by Da-
vid Forier. It has no other broadcast inter-

Because we are totally confidential,
Owners trust us to sell stations
That are not for sale. Shouldn’t you??
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ests. Buyer is owned by Devine Communi-
cations Corp., which is owned by
Christopher Devine (20%), Wake L.
Warthen (20%), C. Robert Allen (51%) and
Scott Robb (9%). It owns WUUU(AM) Weth-
erfield, N.Y. Robb has interest in WBEC-AM-
M Pittsfield, Mass. KBHV-FM is on 106.3
mhz with 220 w and antenna 920 feet above
average terrain. )

WMMW(AM) Meridan, Conn. 0 Sold by Sound
Media Inc. to Jack Lazare for $585,000
cash. Seller is owned by George Clark and
Richard Meyers, who have no other broad-
cast interests. Buyer is free-lance producer
and former announcer with WNEW(AM) New
York. He has no other broadcast interests.
WMMW is on 1470 khz full time with 2.5 kw.
Broker: New Englond Media.

WMPZ-FM Soperton, Ga. O Sold by Terry D.
Meeks to Treutlen Broadcasting Co. for
$580,320 cash. Seller has no other broadcast
interests. Buyer is owned by Andrew J.
McGowan. It also owns WGML(AM) Hines-
ville, Ga. WMPZ is on 101.7 mhz with 3 kw
and antenna 300 feet above average terrain.

KBST(AM) Big Spring, Tex. C Sold by The
Snider Corp. to David W. Wrinkle for
$525,000, comprising $20,000 cash and re-
mainder note at 10% over 15 years. Seller is
owned by Betty Ann Wrinkle and estate of
B. Winston Wrinkle, parents of buyer. Buyer
is station’s general manager. KBSTis on 1490
khz with | kw day and 250 w night.

KORX(FM) Greenfield, Mo. © Sold by Mach
Broadcasting Co. to Coppertone Communi-
cations Inc. for $300,000, comprising
$50,000 cash and remainder note. Seller is
principally owned by Mark Watkins, who
has no other broadcast interests. Buyer is
owned by Burkett H. Wamsley and his wife,
Elizabeth. It owns KCKX(AM) Stayton, Ore.
KORX is on 93.5 mhz with 2.35 kw and an-
tenna 330 feet above average terrain.

For other proposed and approved sales see
“For the Record,” page 78.

Turner-MGM
merger movement

Terms of $1-billion deal OK'd

by MGM and UA; Turner files
prospectus with SEC spelling out
proposed uses for movie library

MGM/UA Entertainment and United Artists
Corp. announced last Monday (Oct. 7) that
the revised terms of their $1-billion merger
agreement with Tummer Broadcasting System
have been approved by the boards of direc-
tors of MGM/UA, United Artists and TBS.
Under terms of the agreement, MGM/UA
stockholders will be eligible to receive $25
in cash without interest and one share of
cumulative preferred stock of TBS for each
share of MGM/UA common stock held at
the effective time of the merger. MGM/UA
has set Oct. 24 as the record date for deter-
mining MGM/UA stockholders entitled to
vote at a special stockholders meeting that
will be held to consider the agreement.

As previously announced, the merger
agreement would spin off United Artists to
Tracinda Corp., MGM/UA's principal share-



holder. In a prepared statement, MGM/UA
Chairman and Chief Executive Officer Frank
Rothman said the company is “looking for-
ward to the establishment of the new United
Artists as an independent entertainment
company involved in the production, financ-
ing and distribution of motion pictures and
television.” Rothman will leave MGM to
head the new United Artists company. UA
has filed a registration statement with the
Securities and Exchange Commission stat-
ing that a proposed post-merger common
stock offering by Tracinda to eligible owners
of MGM/UA common stock “will be deter-
mined by adding to $9 [the price to be paid
by Tracinda] the amount of Tracinda’s ex-
penses in connection with the offering and
its acquisition of United Artists allocable to
each share of United Artists common stock
sold,” according to the company announce-
ment.

TBS Chairman and President Ted Turner
was in Los Angeles last week for meetings
regarding the proposed merger, accompa-
nied by Turner Program Services President
Henry Gillespie and vice president of corpo-
rate communications, Arthur Sando. And
TBS filed its prospectus last week for the
securities it intends to issue to finance the
purchase of MGM. The Oct, 7 filing indicat-
ed that TBS intends to use the MGM library
to program its superstation WTBS(TV) Atlanta
“to a significant extent,” when the rights to
films already licensed to third parties be-
come available. The agreement with
MGM/UA also gives Turner an option for
the next three years to use the 950-film UA
library “in the event that TBS commences a
pay service featuring classic motion pic-
tures.”

Five million shares of cumulative con-
vertible preferred stock being issued to
MGM/UA shareholders will dilute the exist-
ing TBS holdings of Chairman Ted Turner
from 81% to 58%. The filing said that the
company's current cash flow would be insuf-
ficient to meet interest, dividend and princi-
pal payments of the new company, which
would total $460 million in 1986 and rough-
ly $280 million in each of the next four
years. A write-up of assets because of the
purchase will result in $512 million in addi-
tional goodwill being attributed to the new
company. After the transaction, financing
will have raised excess funds of $102.5 mil-
lion which will be used to finance theatrical
motion picture production and distribution
and pay interest on newly issued securities.
To improve its financial standing, TBS said
it would possibly “refinance all or a portion
of its indebtedness, dispose of assets or take
other similar action,” and mentioned the sale
of a minority interest in CNN as one possi-
bility (BROADCASTING, Sept, 30). It also in-
dicated that the cost of producing motion
pictures “will require MGM to rely, to great-
er extent than in the past, upon financing of
production costs by third parties, rather than
internally.” The new UA will receive a $50-
million cash payment and be essentially
debt-free with MGM assuming virtually all
of the more than $400 million in long-term
debt and $128-million cost of repurchasing
the publicly held 15% of MGM/UA Home
Entertainment. a

Rethinking ‘Times’ v. Sullivan

ALF symposium in Washington hears
arguments hailing landmark libel
case, and arguments criticizing it
as ‘moat’ behind which media retreat

On the first day of the new session of the
Supreme Court, on Monday, the American
Legal Foundation, a conservatively oriented
public interest law firm that has aided plain-
tiffs in libel cases, sponsored an all-day sym-
posium on the Supreme Court and Libel
Law: A New Direction? The question was
not answered with any degree of authority,
but it was clear the two principal speakers
felt a new direction is needed. The high
court’s New York Times v. Sullivan decision
of 1964 is their concern.

Milton S. Gould, senior partner in Shea &
Gould, of New York, and counsel for Ariel
Sharon in the former Israeli general’s libel
suit against Time Inc., would “squeeze out
the crap, like the Sullivan doctrine.” He
suggested general use of the “split-verdict”
approach, as used in the Sharon case, in
which the jury found that Time magazine’s
story at issue—it said Sharon had encour-
aged the Christian militia in the massacre of
Palestinian refugees in Beirut—had been
false and defamatory, but not libelous.

Bruce Fein, the former FCC general coun-
sel who is now senior vice president of Gray
& Co., the lobbying and public relations
firm, and an adjunct professor at the Heri-

tage Foundation and the American Enter-
prise Institute, had another suggestion: leg-
islation governing libel suits brought by
public officials. It would be based on hear-
ings Fein said Congress should hold on “me-
dia inaccuracies, bias and misreporting.”

The Sullivar doctrine is contained in the
decision in which the Supreme Court over-
turned a lower court’s $500,000 judgment in
favor of a Montgomery, Ala., police com-
missioner who, during the civil rights distur-
bances in Alabama at the time, had sued The
New York Times and four black ministers as
the result of an advertisement they had runin
the newspaper. The doctrine holds that pub-
lic figures cannot recover damages for libel
in the absence of clear and convincing proof
of actual malice, that is, that the alleged
falsehood was published knowingly or with
a high degree of awareness of probable falsi-
ty. The court said the aim was to encourage
political discussion and commentary, which
it considered vital to the functioning of a
democracy, by putting it beyond the chilling
effect of the threat of libel suits. And there
were those at the symposium who indicated
they felt that aim remains valid.

Victor A. Kovner, of Lankenau, Kovner
& Bickford, of New York, who represented
George Crile, the producer of the CBS News
documentary at issue in the $120-million
libel suit General William Westmoreland
filed, said, “It would be a tragedy if we
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moved away [from Swuilivan].” He said
“some falsehoods must be permitted” if that
is the price to be paid for allowing “many
voices to express what they believe to be the
truth.” New York Times columnist Anthony
Lewis made a similar point. Libel suits like
those brought by Westmoreland and Senator
Paul Laxalt (R-Nev.)—the latter is suing
McClatchey Newspapers for $250 million—
“are designed to frighten people out of criti-
cizing [the plaintiffs] as politicians.”

And concerns were expressed that, de-
spite New York Times, the number of libel
suits is on the rise—indeed, the ALF made
that point in its material describing the sym-
posium—and that media are being chilled. A
member of the audience, Theodore Sher-
bow, a Baltimore lawyer who represents me-
dia clients, said “a big TV station in a major
market”—he declined to identify the station
or the market—"has changed its method of
reporting consumer complaints as a result of
a pending lawsuit,” with the result that “con-
sumers are being denied information.”

But to Gould and Fein, New York Times
constitutes what Gould characterized as a
“moat” behind which the media retreat after
slandering a public figure. Fein also, as he
has in the past, attacked the legal underpin-
ning of the doctrine. “The New York Times
decision is wrong,” he said. “There is no
cogent evidence that the architects of either
the First or the 14th Amendments intended

an actual malice rule for defamation actions
initiated by public officials. Moreover, the
flimsy assumptions carpentered together to
justify the actual malice rule are discredited
by experience.”

Where Kovner and Lewis talked of the
press’s virtues, Fein and Gould talked of its
vices.

Fein said Sullivan will endure “until the
public and the courts are educated to the
enormous bias and falsehoods that daily in-
fect media coverage of public affairs.” To
document that condition, he said, Congress
should hold hearings, and, based on them,
enact a statute to govern libel suits brought
by public officials. The statute should, he
said, generally follow the common law of
defamation, inciuding privileges such as fair
comment or otherwise. But since the goal of
the legislation would be to advance “a com-
mon interest in informed public opinion and
elevated political decision making,” and not
retaliation, he said, punitive damages should
be barred. Armed with such a statute and the
findings undergirding it, Fein added, “a de-
famed federal official would be an attractive
candidate to seek an overruling of New York
Times.”

As for Gould, he said the press produces
“pseudo events” and “gets away with it.”
When the press damages someone, he said,
“it should be caught and punished, and the
person damaged should have a useful rem-

they haven't seen before.”

other.

the National Cathedral in Washington.

Home again. A delegation of 11 noncommercial broadcasting executives headed back from
Moscow last week after a nine-day trip during which they presented and screened program-
ing with Soviet officials. According to PBS senior vice president for programing, Suzanne
Weil, it was a fruitful trip, that should ultimately provide American audiences with “something

Weil said that no agreements were reached to exchange particular programs and that
“everybody is stepping carefully. ... The main point is that we saw enough of their material
and they saw enough of ours to know we each had something that would be of interest to the

“What kind of format any of this will take is very much up in the air," she said, “but | think
there was general agreement that there are areas in which we are mutually interested. We're
talking about a two-way street, an exchange.” PBS won't broadcast Russian programs unless
the Russians show American programing and vice versa, Weil said. The emphasis was on
cultural programs, rather than “heavy-duty public affairs programs or anything like that.”

“We saw some very high quality, very nice programing, which | think would be very
interesting to our audience,” Weil said, including a show now being finished on ballerina Anna
Paviova. In turn, the Russians viewed 40-50 hours of Amernican programing. Among the
shows in which they expressed an interest was a National Geographic special on tigers and
the Academy Award-winning documentary, The Stone Carvers, about craftsmen working on
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edy.” But a lesson to be learned from the
Sharon case, he said, is that in an era “do-
minated. . .by cases like Suilivan a public
figure like Sharon has to pay too high a price
to achieve vindication” when defamed.
Gould said the cost of prosecuting the Shar-
on case was about $1.5 million. And the
press, he said, has “developed special skills
1n avoiding liability—in how to take cover
behind the moat Sullivan creates.” And he
spoke with feeling of what he said was “the
special arrogance” of the press “in issuing
criticism and in obstinately refusing to con-
fess errors”—an arrogance he traced to “the
crap like the Sullivan doctrine.”

Gould said the Sharon case “represented
an enormous case of editorial arrogance on
the part of Tvme.” He said Sharon wanted
only “a dignified retraction, but we never got
it—we didn’t want their money.” (A Time
spokesman in New York said the magazine,
in January, printéd “a correction and retrac-
tion of part of the paragraph™ in the story that
was at the center of the dispute. “We believe
the balance of the paragraph is substantially
correct,” the spokesman said, adding, “If
that isn’t good enough for Mr. Gould, he’ll
have to live with that.™)

Using the law—modified or as it stands—
was not the only option discussed as a means
of meeting the needs of public figures who
feel they have been defamed. John Siegenth-
aler, editorial director of USA Today, en-
dorsed a suggestion offered by Westmore-
land after he had dropped his suit against
CBS—reestablish the National News Coun-
cil (BROADCASTING, March 18). Westmore-
land said some “middle ground” was needed
“between the chilling effect of a libel suit”
and “a letter to the editor or its equivalent, a
TV rebuttal.” He suggested a nonideologi-
cal, nonpartisan council “composed of out-
standing citizens who know how the media
work.”

The original council died two years ago
after 11 years of operation because of lack of
media support. But Siegenthaler reflected
widespread concern among the media of the
cost of defending libe! suits.

But it seems likely that the Supreme Court
will further refine the way libel law is ap-
plied before anyone puts together a new Na-
tional News Council. The court in its current
term will review two libel cases, and the
opinions written on them could have a sig-
nificant effect on how New York Times is
applied. In one, Anderson v. Liberty Lobby,
the issue i1s whether a plaintiff in a public
figure libel case must establish clear evi-
dence of malice in opposing a motion for
summary judgment. In Philadelphia News-
papers v. Hepps, which observers believe is
the more important of the two cases, the
question is whether states may place on the
defendant the burden of proving the truth of
the statement at issue.

Michael P. McDonald, the general coun-
sel of the ALF, sees those two cases as defin-
ing “the tension of competing concerns™ pre-
sent in libel law. “On the one hand,” he said,
quoting former Justice Potter Stewart,
* “There is the right to the protection of one’s
reputation—a concept at the root of any de-
cent system of ordered liberty.” On the other
is the need of our democracy to support a
robust, free and inquiring press.” 0



For the Recorda

As compiled by BROADCASTING, Oct. 3
through Oct. 9, and based on filings, au-
thorizations and other FCC actions.

Abbreviations: AFC—Antenna For Communications.
ALJ—Administrative Law Judge. alt.—alternate. ann.—
announced, ant.—antenna. aur—avural. aux.—auxiliary.
CH—critical hours. CP—construction permil. D—day.
DA—directional antenna. Doc—Docket. ERP—effective
radiated power. HAAT—height above average terain.
khz—kilohertz.  kw—kilowatts. m—meters. MEQC—
maximum expected operation value. mhz—megahertz.
MP—modification permit. N—-night. PSA—presunrise ser-
vice authority. RCL—remote control Jocation. S-A—Scien-
tific Atlanta. SH—specified hours. SL—studio location.
TL—transmitter location. trans.—transmitter. TPO—irans-
mitter power output. U—unlimited hours. vis.—-visual. w—
walls. *—noncommercial.

Ownership Changes

Applications

| WTLS(AM) Tallahassee, Ala. (1300 khz; 1 kw-D)}—
Sceks assignment of license from Marvin J. Mitchell 1o Ned
N. Butler tor assumption of liabilitics. Seller and buyer have
no other broadcast interests. Filed Sept. 26.

B KMCW(AM) Kensett, Ark.—Secks assignment of li-
cense from Service Communications Inc. to Harvey Fritts
for $50.000. comprising $15,000 cash and remainder notc.
Scller is principally owned by Roy K. Cole. It also owns
KABK-FM Augusta, Ark. Buyer has no other broadcast
interests. Filed Sept. 25,

B KHIM-FM Flagstatf. KAYM-FM Yuma and KEPT-FM
Prescott. all Arizona: KCIC-FM Shawnee. Okla., and
KJOB-FM Borger. Tex. (KHIM-FM: 91.9 mhz; KAYM-FM:
88.9 mhz. KEPT-FM: 0.7 mhz: KCIC-FM: 91.3 mhz}—
Scek assignment of license from. respectively, Arizona Me-
dia Educational Network. Oklahoma Educational Founda-
tion and Caprock Educautional Broadeasting Foundation 1o
University Broudceasting Foundation Ine. for, respectively,
$5.650, $5.467 and $6.742 cash. All stations are unbuilt
CP’s. Sellers are nonprofit corporations headed by, respec-
tively, Mavis C. Colewell, Gary Schroeder and Gary Barton.
They have no other broadecast interests. Buyer is nonprofit
corporation headed by Ron Jensen. [t has no other broadcast
imerests. Filed, respectively Sept. 30. Sept. 30 and Oct. 1.

® KTAN(AM)-KTAZ(FM) Sicrra Vista. Anz. (AM: 1420
khe, 1 kw-[); 500 w-N; FM: 100.9 mhz; 3 kw)—Seeks
transfer of control of Richter Broadeasting Co. from Edwin
G. Richter and his wife, Mary, to Gordon Stafyord (10%), his
wife. Clare (10%) and Samn Young and family (80%) for
$10,000. Sellers have no other broadeast interests. Buyers
have no other broadcast interests. Filed Sept. 26.

8 WZNE(FM) Clearwater. Fla. (979 mhz: 100 kw:
HAAT: 639 tt.)—Sccks assignment of license from DKM-
Clearwater Broadcasting Corp. to Reflector-Herald inc. for
$10 million cash. Seller is Atlanta-based station group of
three AM’s and three FM's headed by Robert K. Dyson,
chairman. 1t recently purchased 10 stations from Stuart
Broadcasting. (BROADCASTING. Aug. 26). Buyer is
Denver-based publisher and station group of three AM's and
six FMs, principally owned by Dudley White and family. It
publishes daily newspapers in Sandusky, Ohio; Grand Ha-
ven, Mich.; Norwatk. Ohio. and Kingsport. Tenn. Filed
Sept. 26.

®  WHTZ('M) Lakeland, Fla. (103.1 mhz: 3 kw; HAAT
300 fi.}—Sceks assignment of license from Kelly Comniu-
nications Inc. to Dolcom Broadcasting Inc. for $1.150,000.
Seller is owned by Jumes C. McCrudden. who also owns
KTGR(AM)-KCMQIFM) Columbia. Mo.: WSQV{FM)
Jersey Shore, P, and KIEZ(FM) Poplar Bluff, Mo. {which
is also being sold. sce below). Buyer is owned by Herbert S.
Dolgoft. who owns WCMQ-AM-FM Miami. Filed Sept.
26.

8 WMPZ-I'M Soperton. Ga. (101.7 mhz; 3 kw, HAAT:
300 ft. }—Secks assignment of license from Terry D. Mecks
to Treutlen Broadeasting Co. for $580.320 cash. Seller has
no other broadcast interests. Buyer is owned by Andrew J,
McGowan. it also owns WGML{AM) Hinesville, Ga. Filed

Qet. 1,

®  KPOI-FM Honolutu (97.5 mhz; 83 kw; HAAT: 46 ft.)—
Seeks assipnment of license from Robert W. Sudbrink to
First Covcom Inc. for $2.8 million cash, Seller is owner of
Del Ray, Fla.-based station group of five AM’s and two
FM’s. Buyer is owned by David J. Lyons, who has no other
broadcast interests. He is general manager of KLZS-AM-
FM Wichita, Kan. Filed Sept. 26.

®  KLIT(AM) [CP] Meridian, Idaho (1210 khz)}—Seeks
assignment of license from Estate of Arby R. Beardslee (o
Mary Lake Communications of Idaho Inc. for $15,000 cash.
Seller has no other broadcast interests. Buyer is owned by
John C. Culpepper 111, who also owns WTBB(AM) Bonifay,
Fla., and KIYS(AM) Boise, Idaho. His father, John C. Cul-
pepper Ir., with buyer vice president Barry Turmer, own First
One Broadcast Group Inc., group of seven AM’s and three
FM’s. Filed Sept. 20.

8 WLRW(FM) Champaign, 1ll. (94.5 mhz; 27.4 kw;
HAAT: 400 fr.)—Seccks assignment of license from LRW
Ine. to Gold Broadeasting Co. for $1.6 million. Seller is
owned by William Goldstein, who has no other broadcast
interests. Buyer is subsidiary of Joyner Broadeasting, which
owns WEAI(AM)-WYMB(FM) Jacksenville, IlIl. and
WENC(AM)-WQTR(FM) Whiteville, N.C. Filed Oct. |,

a WWHC-FM Hartford City. Ind. (104.9 mhz;, 3 kw;
HAAT: 150 ft.)—Sccks assignment of license from Three J.
Radio Comp. to Cashdollar Inc. for $135,000, comprising
$30.000 cash and remainder note at 9% over five years.
Seller is owned by John R. Maddax, who has no other
broadcast interests. Buyer is owned by Stephen Cashdollar,
who has no other broadcast interests. Filed Qct. 2.

8 WENS(AM) Shelbyville, Ind.; WLOL(FM) Minneapo-
lis; KMGG(FM) Los Angeles. and KSHE(FM) Crestwood,
Mo. (WENS: 97.1 mhz; 30 kw; HAAT: 699 ft. [CP: HAAT:
774 ft.]; WLOL: 99.5 mhz; 100 kw; HAAT: 880 1t ; KMGG:

105.9 mhz, 72 kw, HAAT: 770 fi.;, KSHE: 94.7 mhz; 100
kw, HAAT 510 fi.)—Secks transfer of control of Emmis
Broadcasting Corp. from Michael S. Maurer (27.46%),
Robert E. Schloss {11.61%) Ellen S. Flamm (8.85%) and
Judith S. Mishkin (3.7%) for approximately $20 million.
Sellers have no other broadcast interests. In consideration
buyer will pay Maurer $21,278 for purchase option, plus
$11,007,125 for shares. Schloss will receive $8,597 for op-
tion and 34,937,318 for shares. Flamm wil! receive $6,858
for option plus $3,763,589 for shares. Mishkin will receive
$2,867 for option and $1,573,478 for shares. All sale prices
are contingent on settlement date, with purchase price ad-
justment upward according to delay. Buyer is owned by
Jeffrey H. Smuylan (85.05%) and Steven C. Crane
(14.95%). They owned 41.14% and 7.24% respectively be-
fore sale. Filed Oct 2.

® KORX(FM) Greenfield, Mo. (93.5 mhz; 2.35 kw;
HAAT: 330 ft.)—Seeks assignment of license from Mach
Broadcasting Co. to Coppertone Communications Inc. for
$300,000, comprising $50,000 cash and remainder note.
Seller is principally owned by Mark Watkias, who has no
other broadcast intercsts. Buyer is owned by Burkeu H.
Wamsley and his wife, Elizabeth 1. Wamsley. It owns
KCKX(AM) Stayton, Ore. Filed Sept. 30.

®  KCFM(FM) Flonssant, Mo. (97.1 mhz; 32 kw; HAAT:
600 ft. [CP: 100 kw; HAAT: 561 ft.]}—Secks transfer of
control of Florissant Broadcasting Co. from Cardinal New-
man ‘Communications Inc. and De Rance Inc.. to Santa Re
Communications Inc. for assumption of liabilitics. Seller.
Cardinal Newman Communications, 80% owncr. is owned
by Cardinal Newman College, educational institution in St.
Louis headed by A. Martial Capbem. It has no ather broad-
cast interests. De Rance is nonprofit corporation headed by
Harry Johns. [t will retain interest in station. Buyer. Santa Fe
Communications, owns KCIK(TV)} El Puso, and owns 40%
of KIHS-TV Ontario. Calif. It is nonprofit corporation head-
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ed by De Rance owner, Johns, wife, Erica, his son, Timothy,
and Donald Gallagher. Filed Sept 27.

8 WAML(AM) Laurel and WEEZ-FM Heidelberg, both
Mississippi (AM: 1340 khz; 1 kw-D; 250 w-N; FM: 99.3
mhz; 3 kw; HAAT: 300 ft.)—Seeks assignment of license
from New Laurel Radio Station Inc. to Vango Broadcast
Stations Inc. for $600,000, comprising $130,000 cash and
remainder note. Seller is principally owned by Dave A.
Matison, who has no other broadcast interests. Buyer is
equally owned by Otto Goessel and Charlene Vance. It has
no other broadcast interests. Filed Sept. 27.

8 KKIO(AM)-KSFT(FM) St. Joseph, Mo. (AM: 1550
khz; § kw-U; 105.1 mhz; 100 kw; HAAT: 582 ft.}—Seeks
assignment of license from St. Joseph Broadcasting Co. to
St. Joseph Radio Lid. for $1,845,000, comprising
$1,245,000 cash and $600,000 note at 10% over 10 years,
with interest-only payments for first two years and balloon
payment on 66th month after closing. Seller is principally
owned by James D. Ramsland and G. Dale Cowle. It has no
other broadcast interests. Buyer is owned by Broadcast Eq-
uities In¢. (50%) and SJ Communications Asseciates (50%).
It also owns KQCR(AM) Cedar Rapids, lowa. Broadcast
Equities is owned by Davis W. Small. $J Communications is
equally owned by Stanley B. Seidler, Solomon A. Weisgal,
Burton W. Kanter and brothers, Martin and Norman Rich.
Filed Sept. 24.

B WPAT-AM-FM Paterson, N.J. (AM: 930 khz; 5 kw-U;
FM: 91.] mhz; 5.3 kw; HAAT: 1,420 ft. [CP: 21.88 kw;
HAAT: 338 fi.)—Seeks assignment of license from Capital
Cities Communications Inc. to Park Radio of Greater New
York Inc. for $49 million. Seller is selling station in order o
merge with American Broadcasting Companies (BROAD-
CASTING, May 26). Buyer is Ithaca, N.Y.-based station
group of seven AM’s seven FM's and seven TV’s owned by
Roy Park. Filed Sept. 6.

8 KMCC(TV) Clovis, N.M. (ch. 12; ERP vis. 178 kw;
aur. 35.3 kw; HAAT: 670 ft. ant. height above ground: 719
ft.}—Secks assignment of license from McAlister Television
Enterprises Inc. to Marsh Media Inc. for $1.5 million cash.
Seller is owned by estate of Bill B. McAlister. It owns
KMAC(TV) Lubbock. Tex. Buyer is owned by Stanley
Marsh and family. It owns KVII-TV Amarillo, Tex.; KVIJ-
TV Sayre, Okla.; KVIA-TV El Paso, and KAVE-TV Carls-
sad, N.M., and operates seven cable systems. Filed Sept.
5

®m KSRN(AM) Sun Valley and KSRN-FM Reno, both Ne-
vada (1590 khz; | kw-D;—Seeks assignment of license from
RAESCO Inc. to Olympic Broadcasting Corp. for
$2,110,000 including $300,000 consulting agreement. Sell-
er is owned by Carl Roliff, who has no other broadcast
interests. Buyer is equally owned by Ivan Braiker and James
11, Ireland. Braiker own 13% and Ireland owns 7.5% of
ELHT(AM)-KZZU(FM) Spokane, Wash., and, in addition
they also own, and Braiker is general manager of,
KRPM(FM) Tacoma, Wash. Braiker owns 32.5% and Ire-
land owns 31.25% of KKCY(FM) San Francisco and Ireland
owns 63.9% of KMZQ(FM) Henderson, Nev. Filed Sept.
]

m WQKA(AM) Penn Yan, N.Y. (850 khz; 500 w-D)—
Seeks assignment of license from David Taylor Smith and
Alan H. Andrews, a limited partnership. to Radio Penn Yan,
Inc. for $25,000. Sellers have no other broadcast interests.
Buyer is owned by Andrews, Smith, George Kapral and
three others. It has no other broadcast interests. Filed Sept.
26.

8 WFAS-AM-FM White Plains, N.Y.~((AM: 1230 khz; |
kw-D; 250 w-N; FM: 103.9 mhz; 600 w; HAAT: 670 ft.)}—
Seeks transfer of control of Prospect Communications Inc.
from Herbert Saltzman to New York Subways Advertising

oy

Co. for $1.8 million. Seller has no other broadcast interests.
Buyer will be owned by Saltzman (40%) and New York
Subways (60%). NYSA is owned by Marvin Schwartz
(30%), William Apelbaum (20%), George Newman, his
wife, Amelia and Patricia K. Theryoung. It has no other
broadcast interests. Filed Sept. 27.

8 WRDG(TV) Burlington, N.C. (ch. 16; ERP vis. 2,500
kw; aur. 275 kw; HAAT: 840 ft.; ant. height above ground:
500 ft. [CP; ERP vis. 1,918 kw; aur 175 kw; HAAT: 837
ft.}—Seeks assignment of license from KFG to Television
Communications Inc. for $2.8 million. Seller is owned by
Louis J. Kearn and family. It also has interest in KTCT(TV)
Tulsa, Okla., and will be purchasing remainder of that sta-
tion. Buyer is owned by Jack Rehburg. It is former owner of
KTCT(TV). Filed Oct. 1.

8 WCEL(AM) Southern Pines, N.C. (AM: 990 khz; 10
kw-D)—Seeks assignment of license from John A. North-
em, trustee to Younts Broadcasting Co. for assumption of
liabilities. Seller is trustee in bankruptcy for Southern Dandy
Corp. It has no other broadcast interests. Buyer is owned by
Jack S. Younts and his wife, Elizabeth. It has no other
broadcast interests. Filed Sept. 24.

® KDLB-FM Henryatta, Okla. (99.5 mhz; 28.5 kw:
HAAT: 300 fi. (CP: 100 kw])}—Seeks transfer of control of
Media Plus Inc. from Rebecca F. Lambert to Swanson
Broadcasting Inc. for $2.4 million. Seller owns KRO-
S(AM)-KSAY(FM) Clinton, Iowa. Buyer is Tulsa, Okla.-
based station group of two AM’s and two FM’s principally
owned by Gerock Swanson. Filed Oct. 1.

8 WISA(AM) Jersey Shore, Pa. (1600 khz; 1 kw-D)}—
Seeks assignment of license from Tiadaghton Broadcasting
Co. 1o Covenant Broadcasting Co. for assumption of liabili-
ties. Seller is owned by Kevin H. Breon, who owns 50% of
buyer. With buyer it already owns WISA-FM Jersey Shore.
Buyer is equally owned by seller and John K. Hogg. Filed
Sept. 30.

8 WDSC-AM-FM Dillon, S.C. (AM: 800 khz: 1 kw-D;
FM: 92.9 mhz; 100 kw; HAAT: 604 fr.}—Seeks assignment
of license from Coastal Plains Broadcasting Inc. to Ellek B.
Seymour for $3.5 million. Seller is owned by Phillip B.
Brown and 10 others. It has no other broadcast interests.
Buyer is Richmond, Va.-based station group of six AM’s and
six FM's owned by Ellek Seymour. Filed Oct. 1.

8 WVSL(AM) Loris, S.C. (1240 khz; 5 kw-D; 250 kw-
N)}—Seeks assignment of license from W. Ryan Hovis to
Loris Broadcasting Inc. for $72,500. Seller is trustee in
bankruptcy for ET.W. Broadcasting. It has no other broad-
cast interests. Buyer is owned by Dwight W. Shores, who
has no other broadcast interests. Filed Sept. 30.

& KBST(AM) Big Spring, Tex. (1490 khz; | kw-D; 250 w-
N)—Seeks assignment of license from The Snider Corp. 1o
David W. Wrinkle for $525,000, comprising $20,000 cash
and remainder note at 10% over 15 years. Seller is owned by
Betty Ann Wrinkle and estate of B. Winston Wrinkle, par-
ents of buyer. Buyer is station’s general manager. His broth-
er, Robert, has option to purchase up to 49%. Filed Sept. 25.

8 KIIZ(AM)-KIXS(FM) Killeen, Tex. {AM: 1150 khz;
250 w-D; FM: 93.3 mhz; 100 kw; HAAT: 520 ft.)—Seeks
assignment of license from Citimedia Corp. to Grace Broad-
casting of Texas Inc. for $5,750,000. Seller is principally
owned by Neal Spelce. It has no other broadcast interests.
Buyer is subsidiary of West Bloomfield, Mich.-based station
group of three AM’s and three FM’s principally owned by
Harvey Grace. Filed Sept. 25.

& KBHV-FM Spanish Fork, Utah (106.] mhz; 220 w;
HAAT: 920 ft.)—Seeks assignment of license from Polo
Broadcasting Corp. to KBER Inc. for $1.4 million. Seller is
principally owned by David Forier. It has no other broadcast
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interests. Buyer is owned by Devine Communications
Corp., which is owned by Christopher Devine (20%), Wake
L. Warthen (20%) C. Robert Allen {51%) and Scott Robb
(9%). It owns WUUU(AM) Wetherfield, N.Y. Robb has
interest in WBEC-AM-FM Pittsfield, Mass. Filed Sept. 26.

8 KOMW-AM-FM Omak, Wash. {AM: 680 khz; 5§ kw-D;
FM: 92.7 mhz: 3 kw; HAAT: minus 836 ft.)—Seeks assign-
ment of license from Okanogan Valley Broadcasting Inc. to
North Country Broadcasting Inc. for assumption of liabili-
ties. Seller is owned by William George, Floyd R. Hill,
Mike, Dean and Betty Nichols, Mildred Pentz and estate of
Inez Wall. It has no other broadcast interests. Buyer is
owned by Eric E. Carpenter (50%) and his parents, Gerald
and Beverly Campenter. It also owns KCVL(AM)-
KCRK(FM) Colville, and KNOI{AM) Deer Park, both
Washington. Filed Sept. 27.

8 WKGA(AM) Grafton, W.Va. (AM: 1260 khz; 500 w-
D)—Seeks assignment of license from WVVW Inc. to Tay-
lor-Barbour Broadcasting Inc. for $40,000. Seller is owned
by John R. Callahan, who has no other broadcast interests.
Buyer is owned by James W. Teets (50%) and Thomas A.
Friend and her husband, Linda. It also owns WTBZ-FM
Grafton, W.Va. Filed Sep. 23.

Facilities Changes

Applications
AM’s
Tendered

8 WARA (1320 khz) Attleboro, Mass.—Seeks CP to in-
crease day and night power to 5 kw and make changes in ant.
sys. App. Oct. 1.

B8 WVVW (1550 khz) St. Marys, W.va.—Seeks CP to
change freq. to 630 khz; change power to 500 w, and make
changes in ant. sys. App. Oct. 1.

Accepted

8 WNER (1250 khz) Live Oak, Fla,—Seeks CP to make
changes in ant. sys. App. Oct. 4.

8 KGEM (1140 khz) Boise, Idaho—Seeks MP to make
changes in ant. sys. App. Oct. 4.

8 KQSA (1260 khz) San Angelo, Tex.—Seeks CP to make
changes in ant. sys. App. Oct. 4.

FM's
Tendered

8 *KEWC-FM (89.5 mhz) Cheny, Wash.—Seeks mod. of
CP to change TL; change ERP to 14.725 kw; change HAAT
10 1,407 .25 ft., and make changes in ant. sys. App. Oct. 2.

Acceptad

8 KKJJ (103.9 mhz) Payson, Ariz.—See¢ks CP 1o change
ERP10 90.1 kw; change HAAT to 1,025 fi.; change freq. to
104.3 mhz, and change TL. App. Oct. 3.

8 KHTZ (97.1 mhz) Los Angeles—Seeks CP to install aux.
ant. sys. App. Oct. 1.

8 WRYO (98.5 mhz) Crystal River, Fla.—Seeks mod. of CP
to move SL to Inverness, Fla. App. Oct. 2.

8 WZLI (106.1 mhz) Toccoa, Ga.—Seeks CP to change TL
and change HAAT to 1,240 ft. App. Oct. .

8 KHUI (99.9 mhz) Kahului, Hawaii—Seeks CP 1o change
ERP to 25 kw. App. Oct. 2.

8 KSKB (99.3 mhz) Brooklyn, lowa—Seeks mod. of CPto
change HAAT to 175 ft. App. Oct. 1.

B WXUS (92.7 mhz) Lafayette, Ind.—Seeks CP to change
freq. to 93.5 mhz. App. Oct. 1.

8 WKDQ (99.5 mhz) Henderson, Ky.—Seeks mod. of CP to
change ERP to 100 kw. App. Oct. 2.

8 KISY (98.3 mhz) Tioga, La.—Seeks CP to change HAAT
to 328 ft. App. Oct. 1.

8 WHNN (96.1 mhz) Bay City, Mich.—Seeks mod. of CP
to change TL; change ERP 1o 100 kw, and change HAAT to
1.020.08 fi. App. Oct. 2.

B WYRY (104.9 mhz) Hinsdale, N.H.—Seeks mod. of CP
to change TL. App. Oct. 1.

8 WLKZ (104.9 mhz) Wolfeboro. N.H.—Seeks CP to
change HAAT 1o 328 ft. App. Oct. 2.

8 *WECW-FM (95.5 mhz) Elmira, N.Y.—Seeks CP 10
change TL/SL to campus center of Elmira College. App.



Oct_ I,

u *WUNY (89.5 mhz) Utica, N.Y.—Seeks mod. of CP to
change ERP to 6.26 kw and make changes in ant. sys. App.
Oct. 2.

» *WNYW (90.9 mhz) Watertown, N.Y.—Seeks mod. of
CP to change ERP 10 7.09 kw and make changes in ant. sys.
App. Oct. 2.

® WPCM (101.1 mhz) Burlington-Graham, N.C.—Seeks
CP to change TL and change HAAT to 1,348.08 fi. App.
Oct. 1.

& WBLZ (103.5 mhz) Hamilton, Ohio—Seeks mod. of lic.
10 move SL to 1211 West Sharon, Green Hill, Ohio. App.
Oct. 2.

B KRAV-FM (96.5 mhz) Tulsa, Okla.—Seeks mod. of CPto
change TL; change ERP to 96.2 kw, and change HAAT 10
1,326.76 ft. App. Oct. 2.

® *KSOR (90.1 mhz) Ashland, Ore.—Seeks mod. of CPto
change HAAT to 2,658 ft. and make changes in ant. sys.
App. Oct. 2.

8 WKYN (97.5 mhz) St. Marys, Pa.—Seeks mod. of CPto
change TL; change ERP 1o 31.6 kw; change HAAT 1o
616.64 fi., and install non-DA. App. Oct. 1.

B *WSYC-FM (88.7 mhz) Shippensburg, Pa.—Seeks CP 1o
change TL. App. Ocl. 2.

& *WHMC-FM (90.1 mhz) Conway, S.C.—Seeks mod. of
CP 10 make changes in ant. sys. App. Oct. 2.

® KIXY-FM (94.7 mhz) San Angelo, Tex.~—Seeks CP 1o
change HAAT to 357.29 ft. App. Oct. 1.

8 KHOO (99.9 mhz) Waco, Tex.—Seeks CP to change TL
and change HAAT 10 1,222 ft. App. Oct. 1.

® WCKA (97.1 mhz) Sutton, W.Va.—Seeks mod. of CP 1o
change TL; change ERP to 25 kw; change HAAT to 193.19
ft., and make changes in ant. sys. App. Oct. 4.

TV's
Accepted

& KCBS-TV (ch. 2) Los Angeles—Seeks CP to change ERP
10 36.3 kw, aur. 7.24 kw and change HAAT to 3,630.96 fi.
App. Oct. 3.

8 WHCT.TV (ch. 18) Hartford, Conn.—Seeks CP to change
ERP1to vis. 3,273, aur. 327.3 kw; change HAAT w0 1,110ft.;
replace ant., and change TL. App. Oct. 3.

8 KMCT-TV (ch. 39) West Monroe, La.—Seeks MP to
make changes in ant. sys. App. Oct. 1.

® WLNE-TV (ch. 6) New Bedford, Mass.—Seeks CP to
make changes in ant, sys. App. Oct. 3.

B WITV (ch. 12) Jackson, Miss.—Secks MP to install new
ant. App. Oct. 2.

® WTVF (ch. 5) Nashville, Tenn.—Seeks MP 10 change
HAAT 1o 1,394 ft. and make changes in ant. sys. App. Oct.
2.

® WYEQ (ch. 40) Superior, Wis.—Seeks MP to extend
completion date of original CP. App. Oct. 2.

Actions
AM’s
8 WKDC (1530 khz) Elmhurst, [ll.—Granted app. to

change TL. Action Sept. 26.

® KAKZ (1240 khz) Wichita, Kan—Granted app. to
change SL to 2402 E. 37th St. Nerth, Wichita. Action Sept.
26.

FM's
® KKJJ (103.9 mhz) Payson, Ariz.—Returned app. to

change ERP t0 90.1 kw; change HAAT 10 1,025 ft.; change
freq. to 104.3, and change TL. Action Oct. [.

8 KZYP (99.3 mhz) Pine Bluff, Ark.—Granted app. to
change HAAT 1o 157 ft. Action Sept. 30.

® KECR (93.3 mhz) El Cajon, Calif.—Dismissed app. to
change HAAT to 1,888 fi. Action Sept. 26.

u KUTE (101.9 mhz) Glendale, Calif.—Dismissed app. to
change ERP 1o 10 kw; change HAAT to 2,775 ft., and make
changes in ant. sys. Action Sept. 25,

® KAER (92.5 mhz) Sacramento, Calif —Granted app. to
change HAAT to 449 ft. Action Sept. 26.

#® WWOJ (106.3 mhz) Avon Park, Fla.—Granted app. 1o
change ERP 1o 1.55 kw and change HAAT to 369.98 fi.
Action Sept. 30.

# WNLT (95.7 mhz) Clearwater, Fla.—Dismissed app. to
change TL and change HAAT to 606.8 fi. Action Oct. 1.

® WTHM (98.3 mhz) Goulds, Fla.—Granted app. to change
ERP 10 1.55 kw. Action Sept. 30.

P ol ol

u KTWA (92.7 mhz) Ottumwa, lowa—Granted app. to
change HAAT 1o 300 ft. Action Sept. 24.

8 WWMIJ (95.7 mhz) Ellsworth, Me.—Granted app. to
change ERP to 11.5 kw. Action Sept. 23.

B WZXM-FM (95.3 mhz) Gaylord, Mich.—Granted app. to
change ERP 1o 3 kw. Action Sept. 24.

B WSTR-FM (99.3 mhz) Sturgis, Mich.-—Granted app. to
change ERP to 2.16 kw. Action Sept. 25.

B WTYX (94.7 mhz) Jackson, Miss.—Granted app. to
change HAAT 10 116.8 fi. Action Sept. 24.

®» *KCWA-FM (89.9 mhz) Arnold, Mo.—Dismissed app. to
replace ant. Action Sept. 26.

8 KEFM (96.1 mhz) Omaha, Neb.—Granted app. to change
TL; change HAAT 10 1,456.32 fi., and make changes in ant.
sys. Action Sept. 23.

= WHEB-FM (100.3 mhz) Portsmouth, N.H.—Granted
app. to change ERP to 50 kw; change HAAT to 154.16 ft.,
and replace ant. Action Sept. 24.

® KRKE-FM (94.]1 mhz) Albuquerque, N.M.—Dismissed
app. to change ERP to 20.236 kw. Action Oct. 1.

8 WCKR (92.1 mhz) Hornell, N.Y.—Granted app. to
change ERP 10 1.26 kw. Action Sept. 30.

B WAPP (103.5 mhz) Lake Success, N.Y.-—Granted app. to
move SL outside community of lic. to Astoria section of
Queens, N.Y. Action Sept. 25.

8 WVIP-FM (106.3 mhz) Mount Kisco, N.Y..—Granted
app. to change TL; change ERP to .8 kw; change HAAT to
596.96 fi., and make changes in ant. sys. Action Sept. 23.
8 WOFM (92.1 mhz) Moyock, N.C.—Granted app. to
change ERP to 1.7 kw and change HAAT to 419.84 fi.
Action Sept. 23.

a WHBC-FM (94.1 mhz} Canton, Chio—Granted app. to
change TL; change ERP to 43.8 kw, and change HAAT to
515.61 ft. Action Sept. 30.

® WJER-FM (101.7 mhz) Dover, Ohio—Granted app. to
change TL and change HAAT to 328 ft. Action Sept. 23.
® WLSR (104.9 mhz) Lima, Ohio—Granted app. to change
HAAT 10 286.67 ft. Action Sept. 26..

® KYFM (100.1 mhz) Bartlesville, Okla.—Dismissed app.
to install aux. sys. Action Sept. 25.

8 KAEZ (107.7 mhz) Oklahoma City—Granted app. to

change TL; change ERP 10 98.5 kw; change HAAT to 990
ft., and make changes in ant. sys. Action Sept. 24.

® WIBF-FM (103.9 mhz} Jenkinstown, Pa.—Granted app.
to install aux. sys. Action Sept. 30.

8 WIFI (103.9 mhz) Kane, Pa.—Granted app. to change TL
and change HAAT to 226 ft. Action Sept. 30.

® KESS (94.1 mhz) Fonr Worth—Granted app. to change

TL; change HAAT to 696 ft., and make changes in ant. sys.
Action Sept. 30.

TV's
® KREZ-TV (ch. 6) Durango, Colo.—Granted app. to
change ERP 10 vis. 6.2 kw, aur 1.36 kw. Action Sept. 30.

® WQAC (ch. 35) Fort Walton Beach, Fla.—Granted app. to
change ERP to vis. 636 kw, aur. 63.6 kw and change HAAT
to 197 fi. Action Sept. 30.

® WSVN (ch. 7} Miami—Granted app. to make changes in
ant. sys. Action Sept. 30.

® WTBS (ch. 17) Atlanta—Granted app. to for aux. trans-
mitter. Action Sept. 30.

8 WFWR-TYV (ch. 60) Aurora, [Il.—Granted app. to install
aux. ant. Action Sept. 30.

B WNEM-TV (ch. 5) Bay City, Mich.—Granted app. to
specify strobe lighting. Action Sept. 30.

® *WNIT (ch. 52) Trenton, N.J.-—Granted app. to change
transmitter. Action Sept. 30.

B WASYV (ch. 62) Asheville, N.C..—Granted app. 1o change
ERP 10 vis. 8.4 kw, aur. .84 kw; change HAAT to 154 fi.,
and change TL. Action Sept. 30.

8 WDAU-TV (ch. 22) Scranton, Pa.—Granted app. to
change aux. ant. sys. Action Sept. 25.

8 WIWT (ch. 16) Jackson, Tenn.—Granted app. to change
ERP to vis. 588 kw, aur. 58.8 kw. Action Sept. 30.

In Contest

Review Board made following decision: -
® Baton Rouge (Louisiana Super Communications, etal) TV

Frazier Gross & Kadlec Inc
is pleased to announce
the recent completion of
fair market valuations

for all
MULTIMEDIA INC

television properties.

(2} ]
QW
FRAZIER GROSS & KADLEC INC

Financial And Marketing Services To The Communications Industry

4801 Massachusetts Avenue, NW
Washington, D.C. 20016
Telephone (202} 966-2280
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proceeding. Scheduled oral agrument tor Oct. 23 on excep-
tions to initial decision of ALY John H. Conklin granting
app. of Parish Family Television for new TV station in Baton

Rouge. and denyi

ng apps. of Louisiana Super Communica-

tions and Baton Rouge Channel 44. Each party has 20 min-

utes for argument
nel 44 may resern
Sept. 27.

. Louisiana Super and Baton Rouge Chan-

¢ part of their time for rebuttal. By letter,

Call Letters

KRAR KKCM KLE Communications Inc., Waite
Park. Minn.

WWKB WKBwW Empire State Broadcasting Corp.,
Buffalo, N.Y

Existing FM’s

KWLT KBZT Sandusky Radio of Southern California

In¢., San Diego

KBBQ KKKX Keymarket Communications of Kan-

sas Lid.. Ottawa. Kan.

Applications Grants
Cail Sought by can Assigned 1o
New FM New AM's
WTBC-FM Trinity Baptist High School, Williston, Vt, WALH valley Communications Ca., Mountain City.
Ga.
Existing AM's KSKJ Salina Broadcasting Co.. Salina, Utah
KHUM KOFQ Keymarket Cammunications of Kan- wiBS Saint Thomas Broadcasters, Charlatte Ama-
sas Lid.. Ottawa. Kan, lie, Saint Thamas, V1.
pus——— Sy B

Services

AERONAUTICAL CONSULTANTS
TOWER LOCATIGN HEIGHT STUDIES
FAA NEGOTIATIONS

JOHN CHEVALIER. JR.

AVIATION SYSTEMS, INC.

28441 HIGHAIDGE RD  STE 201
ROLUNG Hits E5Tates CA 90274
(213)377-3449

FCC ON-LINE DATABASE

dataworld’

AllocationfTerrain Studies
AM @ FM o TV @ LPTV @ ITFS
4827 Rugby Ave.. Suile 200
Bethesda. MD 20814

301-731-5677 Cornviata
Biosacasy Fagitiny

Design 8 Inslaliation

arrison

systems Lid.

PHYY Anmapoiis Rond Suide 411

Call Letter Systems

P. O. Box 13789
Jackson. MS 39236-3788
(601) 981-3222

(301) 6528822 1-800—368-5754 =AM Madirtanal 20480
Complete Listing Of:
3 by BROADCAST DATA SERVICES
b \B Bh. ] YL L Computerized Broadcast Service
L 3 Including
CALL LETTERS Data Base/Allocation Studies

Terrain Profiles
A Div. of Moffet, Larson & Johnsen, Inc.
(703) 841-0282

WOKZ
KHBGQ

WLKT

KREB-TV

WINF

KCKM

KBIT

WLOD

WISM

KLDK

‘WKTZ-FM
wDTX

KOOK
WMGG

‘WDPR

KZZQ
KATP
KORK-FM

WGBA

New FM'S

L & B Broadcasting Inc., Muncie, Ind,

Auldridge Broadcasting Inc., Canyon. Tex.
New TV's

FBC Inc., Lexington, Ky.

People of the Fire Ltd., Las Vegas
Existing AM’s

WZST Major League Broadcasting Inc.
Leesburg, Fla.

KFKF KFKF Broadcasting Co., Kansas City.
Kan.

KOOK KQOK Associates Lid., Billings,
Mont.

WLNT Loudion Broadcasters Inc., Loudon,
Tenn.

WOKL Progressive Cammunications Inc., Al-
toona, Wis

Existing FM's

KKAC King Country Broadcasters. Saldotna,
Alaska

WFAM Jones Coilege, Jacksonville, Fla.

WCLS Metropelis Broadcasting of Detrait,
Detroit

KBIT KOOK Associates Ltd., Billings, Mont.

WALK-FM Island Broadcasting Co.. Patcho-
gue, N.Y.

WCXL Dayton Public Radio Inc., Kettering,
Ohig

KWAS Charies Woaods. Amarilio, Tex.
KHBQ Alfred Broadcast Inc., Canyen, Tex.
KDRK Manroe Broadcasting Co.. Spokane,
Wash.

Existing TV

WLRE Family Group Ltd.. Green Bay Wis.

“ HORIZON INTERNATIONAL
Broadcast Implamuntation Englnesring

‘ Bcut b Video Faclity Dssign & 1nstailation
Syntems Evalustions & Criliques

Emergency Servica 8 Support
3837 €. Wier Ave.. Sulte 1. Phx., AZ 85040

602-437-3800

The Most Complete, Curent List With Kit.

AVAILABLE
CALL LETTERS

Pius al calls with 2—efter combmatgns you selecl
Kn ncludes full apeicaton vl ofmation.
{ligr elemnates all AM, FM, TV, Maatme calls)
RADIO NFORMATION CENTER
575 Lenngton Averue - New York. N.Y. 10022
(212) 371-4828

RAMTRONIK, INC.

Connector Supplier
to the Broadcast Industry
Kings/ITT Cannon
67 Jefryn Bivd. E.
Deer Park, N.Y. 11729
(516) 242-4700

Professional

Services to the
WO Broadcasting &
Production
SSOCIaNeS  Industries
inc in

Architecture
Intenor Design

(B18) 351-5521 Technical Design

Construction Mgt.

THE M STREET
JOURNAL

An authoritative weekly newsletter
for radic. Format News"FCC/CRTC
Files *CP Actlvity.  Free sample:
Box 540381 Houston, TX 77254

(713) 660-5260

Professional Cards/
Services Directory
rates ... effective
JANUARY 6. 1986:
52 weeks %40 each.
26 weeks $50 each.
Additional info. 202 638-1022

Summary of broadcasting

as of August 31, 1985

Service On Air CP's Total *
Commercial AM 4793 170 4.963
Commercial FM 3818 418 4,236
Educational FM 1202 173 1,375

Total Radio 9.813 761 10574
FM transtators 789 444 1233
Commercial VHF TV 541 23 564
Commercial UHF TV 379 222 601
Educational VHF TV 13 8 11§
Educational UHF TV 186 25 21

Total TV 1.219 273 1,492
VHF LPTY 220 74 294
UHF LPTV 127 136 263

Jotal LPTV N7 210 857

VHF translators

2,869 186 3,085

UHF transiators 1.921 285 2,216
TFS 250 114 364
Low-power auxiliary 824 0 824
TV auxiliaries 7.430 208 7.635
UHF transiator/boosters [} 0 6
Experimental TV 3 5 8
Remote pickup 12,338 53 12,391

Aural STL& intercity relay 2,836 166 3,002

* Includes off-air licenses.
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Professional Cards

~

ATLANTIC RESEARCH CORP
Jansky & Bailey
Telecommunications Consulting
Member AFCCE
5390 Cherokee Avenue
Alesandna Viegima 22314
1703) 642.3164

A.D. RING & ASSOCIATES, PC.

CONSULTING RADIO ENGCINEERS
Suite 500
1140 Ninetesnth St. N.W.
Washington, D.C. 20036
(202} 223-6700
Member AFCCE

@ CARL T. JONES CORPORATION
CONSWATING  ENCHEIRS

301 YARNWOOO COURT - SFRseGIMLO , va. 3232

(011380 - T304
MEMBER AFCCE
A Swbuidhary of

COHEN and DIPPELL, PC.
CONSULTING ENGINEERS
1095 15th St N.W.. Suite 703

(202) 783-0t11

Washington, D.C. 20005
Member APCCE

LOHNES & CULVER
Consulting Engineers
1156 15th St. N W. Suite 606
Washngton, D C 20005
1202) 296-2722

Member AFCCE

SILLIMAN AND SILLIMAN
8701-Georgia Ave. =805
Silver Spring, MD 20910

ROBERT M. SILLIMAN, P.E.
({301) 589-8288
THOMAS B. SILLIMAN. P.E.
{(812) B8S3-9754
Moember AFCCE

Moffet, Larson & lolmson, Inc

Consulhng' J wni Engi
1925 North Lynn Street
Arlington, VA 22209
(703) 841-0500
Member AFCCE

DAVID STEEL
& ASSOCIATES, INC.

FO 8oz 230
Main 51. & Molvin Ave
Queensiown, MD 21658

(301) 027-8725
Member AFCCE

ANDRUS AND ASSOCIATES, INC.
ALVIN H. ANDRUS, P.E.

351 SCOTT DRIVE
SILVER SPRING, MD 20904

/(EE 301 384.5374
Member AFCCE

HAMMETT & EDISON, INC.
CONSULTING ENGINEERS
Box 68. International Airport

San Francisco, California 94128
(415} 342-5208

Member AFCCE

JOHN B. HEFFELFINGER

9233 ward Park way, Suite 285
816-444.7010
Kansas Cily. Missouri 64114

Member AFCCE

JULES COHEN
& ASSOCIATES, PC.
Swuite 400
1730 M St. N.W.
washington DC 20036
(202) ©59.3707
Member AFCCE

CARL E. SMITH
CONSULTING ENGINEERS

AM-FM-TV Engineering Consultants
Complete Tower and Rigging Services

“Serving the Broadeast Industry
for over 50 Years”

Box 317 Bath, Ohio 44210
(218) 659-4440

VIR JAMES
CONSULTING ENGINEERS
Applicalions and Field Engingenng
Compulenzed Frequency Surveys
3137 W, Kentucky Ave.—B0219
(303) 937-1900
DENVER, COLORADO

Member AFCCE & NAB

E. Harold Munn, Jr,
& Associates, Inc.

Broadcast Engwneenng Consultants
Box 220
Coldwater, Michigan 49036
Phone: 517 —-278-7339

ROSNER TELEVISION
SYSTEMS
CONSULTING & ENGINEERING

250 West 57 Street
New York, N.Y. 10107
(212) 246-2850

Mullaney Engineering, Inc.

9049 Shady Grove Court
Gaithersburg, MD 20877

HATFIELD & DAWSON
Consulting Engineers

Broadcast and Communications
4226 6th Ave., N.W,,

ENTERPRISE ENGINEERING PC.
Consulting Engineers

FW. HANNEL, PE
PO Box 9001 Peoria, IL 61614

MATTHEW J. VLISSIDES &

ASSOCIATES. LTD.
STRUCTURAL CONSULTANT
TOWERS. ANTENNAS, STRUCTURES

Studics, Analysis, Design Modifications,

of Erection
301-921.0115 Seattle, Washington, 98107 52 I m sf McL:::: VA 22101
Member AFCCE (206) 783-9151 Member AFCCE Tel (703) 356-9765
Member AFCCFE Member AFCCE

C. P. CROSSNO & ASSOCIATES
Consulting Engineers

P.0O. Box 18312
Dallas, Texas 75218

(214) 669.0294
Member AFCCE

JOHN FX. BROWNE
& ASSOCIATES. INC.
CONSULTING ENGINEERS
525 Woodward Avenue
Bicomtield Hills, MI 48013

Tel (313) 642-6226
Membe: AFCCE

D.C. WILLIAMS
& ASSOCIATES: INC.

Consulting Engwnpers
AM-FM-TV-LPTY CaTv
POST OITICF 8Ox 7nO
FOLSOM, CALIFORNIA 95630
(916) 933-5000

R.L. HOOVER

Consulting Telecommunications Engineer
11704 Seven Locks Road
Potomac, Maryland 20854

301.983-0054
Member AFCCE

SuERMAN & BEVERAGE
ASSOCIATES INCORPORATED

CONSULTING &
FIELD SERVICES

P.O. Box 770
WILLIAMSTOWN, NEW JERSEY
609) 728-2300 08094

LAWRENCE L. MORTON, E.E.
AND ASSOCIATES

Consulung Telecommunicotions Engineers
AM, FM, TV LPTY, CATV. MDS, STL.
Cellulor, Field Engineering, Computenied
Chonnel Seorches
21871 SUPERIOR LANE

LAKE FOREST, CALIFORMNIA 92630
(7T14) 839-6013

EVANS ASSOCIATES

Comulllg Communications insers
-TY-CATV-TFS-Satellits
Broadcast Englnesring Softwere
216 N. Green Bay Rd.
THIENSVILLE WlSCONSIN 53092
4) 242-8000
Membec AFCCE

SELLMEYER & KRAMER, INC.

CONSULTING ENGINEERS

J.S. Sellmeyer, PE., S.M. Kramer, PE.
APPLICATIONS * FIELD ENGINEERING

PO. Box 841 Mckinney, TX 75069

214-542-2056 214-548-8244
Member AFCCE

™
& i E.KO.’O. B

118nSunrquey Dr fReston, Vegna 22091
1701 North Greenvile Avenue, Suie 814
Rchangson, Texas 75081
Communcabons Engneenng Services

L. Stempie, Vi TI/E20-6300
mm. Texas By W2

PAUL DEAN FORD
BROADCAST ENGINEERING CONSULTANT

R.R. 12, Box 379
WEST TERRE HAUTE. INDIANA 47885

812-535-3831

JOHN J. DAVIS
& ASSOCIATES

CONSULTING ENGINEERS
P.0.BOX 128
SIERRA MADRE, CA 910240128
{818) 355-6909
Mamber AFCCE

% 'Taletech Tnc.
TELECOMMUNICATIONS ENGINEERS
FM-TV-MDS-LPTV-Land Mobile
Applications—Fraquency Searches

P.O. Box 924
Dearborn. M1 48121

(313) 562-6873

D.8. COMMUNICATIONS, INC.

BroadcastRCC/cellular/satellite
Telecommunications Consultants

John Aalto, P.E.
Consulting Engineer
TELEVISKON PRODUCTKIN AND POST PRODUCTION

M.E. “Paul” Knight

Technical Consulting and Services

DON'T BE A STRANGER

To Broadcasting's 191781° Readers
Display yows PFrolessional or Service

8/cast-AM-FM-TY-LPTVITFS- Transiator
Frequency Searches & Rule Makings
C/Carnes-Cellulan, Sareltiles
MMOS, P/P Microwave
FCC 13t Class & PE licensad staft
1110 Yermont Ave.. N.W., Suite 1130
Washington, 0.C. 20005 Phone (202) 2960354
Member 4FCCE

BROADCASTING MAGAZINE
1735 DeSales St. N.W.
Washington, D. C. 20036

tor avallabilities
Phone: {202) 638-1022

Services Directory
rates ... effective
JANUARY 6, 1986:
52 weeks $40 each.
26 weeks 350 each.
Additionat info. 202 638-1022

4401 East Wesl Highway, Suite 404 SYSTEMS DESGN AND PROJECT MANAGEMENT Broadcasting and C alion Card Pere It will e seen by slanon and
(Locggge:\d\?\lag:%a:\d éog‘:rea) Systems cable TV system Owneis and OECISiOn
makers
(30 0777 4534 Van Noord Avenue PO. Box 7356 Office (919) 353.4839 T 982 Readersha Survey showng &2
contact: Da"e“ E. Bauguess (B18) 742208 Swdiw Cry. CA 91004 Jacksonville, N.C. 2854¢ teaders per Copy
EDM & ASSOCIATES. INC, cact Professional Cards/
contac:

LECHMAN & JOHNSON

Tetecommunic alions Consultants
Applicetions - Fiold Enginonring

2033 M Stireet NW Suite 702
Wasnington DC 20036

(202} 775-0057




'!‘ﬁ#ﬂ"

_Classitied Advertising

4

TRREY TOREMYETYES

TRFLTRG

-

YR TS

See last page of Classified Section for rates,
closing dates. box numbers and other details.

RADIO

HELP WANTED MANAGEMENT

General manager. Southeast group operator is seek-
ing experienced GM for dominant AM station. Excel-
lent salary, benefits, and growth opportunities. Send
complete resume and references to Box T-140.

Midwest AC/FM, 50,000 market, adjacent to major
markel. Immediate opening for experienced GSM/GM
with strong sales and communication skifls. Resume,
references, requirements first letter. Box T-150.

Alabama smail market AM-FM needs selling man-
ager who can Supervise staff. Salary plus commission.
»Call Dave Rigdon, 205—926-4969 or 205—289-1400.

Sales manager You will run the sales staff. Must have
experience in hiring, training, motivating and leading a
sizable staff. Excellent location and opportunity and we
will gladly pay for performance. Box U-15.

Equity opportunity. New ownership seeks general
manager/sales manager for medium market, light con-
temporary FM in Midwest. Vastly underdeveloped sta-
tion with new studios and offices. Exceptional potential
for big numbers. Equal signal to any in the market.
Strong sales ability and high energy level a musl.
Should be able to motivate others and take an active
role in the communily. Excellent compensation pack-
age. EOE. Resume to Box U-13.

Sales manager: Immediate opening. Selling sales
manager who can train and motivate interest in com-
munity involvemenl. Send resume, salary history lo
George Cohn, WCUE-AM, 424 Sackett Ave., Akron, OH
44313

Growing Sunbelt SE market of 70,000 + seeks sales
manager who is idea oriented and can motivate. Excel-
lent income potential. Resumes to; VP Sales, 113 Spar-
row Dr,, Lynchburg, VA 24502.

Program director: immediate position available cen-
tral California for an aggressive, mature, self-starting
individual. Must have clean track record with proven
leadership abilities, 3 years’ experience in organiza-
tional, supervisorial and promotional skills. Knowledge
of automation, country music, news, copy writing is
necessary 10 take charge of this leading AM/FM com-
bo. Above market salary and benefits. Resume, current
air check and photegraph please send: Wesicoast
Broadcasting, Inc., Larry W. Woods, President, 717 No.
Mooney Bivd., Tulare, CA 93274.

We have all the elements of success except the per-
son to take full charge and lead our organization: the
best signal, terrific on-air product, top growth market,
and fast growing company. But we need someone who
can create winning sales and share in the profits. Top
incentives. Please send brief outline of past track re-
cord, and we'll call upon receipt. AM/FM combo in
Wwest Coast medium market. Box U-8.

General manager needed for small market in central
Florida. Community involvement a must. Salary, bene-
fits, profit sharing. Box U-4.

Manager for a 100,000 watt FM station in northern Wis-
consin. Experience in sales 1o lead a sales staff to
conquer an underdeveloped market. Qutgoing self-
starter who wants to be the best. A B.A. degree in a
related field a must, experience a requirement. Write
Box U-3

State network general manager needed; must have
network sales and operations experience. State-of-the-
art operation, satellite delivered network in growing
Sunbelt state. Send resume to Box U-23.

GSM: The best opportunity in the Sunbelt. #1 rated
top-40 KTUX-FM in Shreveport, LA. Fast track exper-
ience and greed required quallfications. Ken Ste-
phens, 318—938-7927.

General manager WDXI-WJHR Jackson, TN. Great
stations, greal area, vibrant group owner, excellent
compensation with equity participation available. This
is the opportunity which you have been striving all your
working career. 1f you have a successful track record
and want to control your destiny, send your resume
TODAY. Wanda Williamson, VP, CSBI, 108 N. 10th St.,
Mt. Vernon, IL 62864. EOE, M/F.

Winners/professionals: We currently have FMs in
Phoenix, Nashville and Salt Lake City. By the end of this
year, pending FCC approval, we will have acquired
KKCI, a class C FM. If you're presently or recently
employed as a general manager, general sales man-
ager or program manager in Kansas City, and would
like to be considered for a position with our growing
company, I'd like to hear from you. Please express your
interest in wriling, with your credentials, to: Eric Hauen-
stein, TransColumbia Communications, 5220 North
Seventh St., Suite 121, Phoenix, AZ 85014. All commu-
nications will be kept in confidence. EOE, M/FE.

Sales manager. We are looking for an outstanding indi-
vidual to lead and motivate sales staff. Individual must
sell local accounts and agencies. Proven record of
sales and management a must. Extremely attractive
mid-Atlantic market. Profitable AM/ FM combo. Com-
pensation package negotiable. Anexcellentopportuni-
ty. All replies held in strict confidence. EOE. Box U-36.

General manager for metro Missouri group owned FM.
Station has long history of high ratings and profits.
Applicant must have good people skills and a proven
success record as Sales or general manager. You will
manage staff with emphasis on sales. Ability to hire,
train, and manage sales staff for high billing essential.
Rush resume and salary requirements to Box U-35.
EQE, M/ F.

Sales Manager wanted for East Texas AM-FM. Send
resume and references to Richard Martin, Box 192,
Kilgore, TX 75662 or call 214—984-2001. EOE.

Executive VP and General Manager. Non-commer-
cial Catholic radio and television operations serving
South Texas. Responsible for management of 20+
staff, budget, and implementation of long range reli-
gious proegramming and goals. Requires five years
senior administration broadcasting management ex-
perience with demonstrated skills in staff supervision
and financial managment. Thorough knowledge of
FCC regs. Submit detailed resume, salary history, and
references o Box U-60.

Station/Sales manager for country format, send letter
of application and resume to Willis Deal, WSPF, PO.
Box 1709, Hickory, NC 28603 or call 704—328-1731.
EQE.

Twin Falls, idaho: Skw MOR has opening for success-
ful, aggressive sales person. Attractive Rocky Moun-
tain growth area with excellent four-season climate. 90
miles from Sun Valley. $1000/mo. guarantee vs. 20%
commission. EOE, M/E. Charlie Powers, Pres., Green-
tree Broadcasting Co., Box 68, Moraga, CA 94556.
415—376-0397.

Rapidly growing radio chain in Southeast is looking
for managers and account executives. Reply Box U-
19.

Texas Panhandie City of 30,000 seeking aggressive
sales person with at least one year in sales. Announc-
ing and play by play would be a plus. Send resume to:
Darrell Sehorn, KGRO-KOMX, P.O. Box 1779, Pampa,
TX 79065.

Medium market sales. UpperMidwest. Work with
prime list, prove yourself and advance within the sta-
tngn group that owns this AM/FM combo. Reply Box U-
20.

AM/FM in stable, growing Pacific NW market, offers
career sales opportunity to the right individual. Excel-
lent list. 20% commission, guarantee, insurance. Major
universities, clean air, wide open spaces. See National
Geographic 6/82, "Paradise Called the Palouse.” Resu-
me/references to: Sales Manager, KQQQ, Box 1, Pull-
man, WA 99163.

Immediate opening, fulllime sales, announcing help-
ful. Car necessary, Resume to Dave Winchester, WSER,
192 Maloney Rd., Elkton, MD 21921. 301—398-3883.

Announcer-salesperson in Chattanooga. 3 hr. shift
plus production. Pay is $1800 per mo. in advertising
credit on station. Seli it for cash or trade. It amounts to
100% commission on first $1800 and 40% commission
on all over $1800 per month. Sales include combina-
tion of discount coupons with radio advertising. Two
shifts available. Living accommaodations possible for
couple. 615—756-7635. 24 hrs. or write "Al", 399
Somerville Ave., Chaltanooga, TN 37405.

Sales representative needed immediately for 24 hr.
FM near Knoxville. Great growth potential. Call Art at 1-
904—892-3158.

St. Augustine, Florida, Atlantic resort, seeks exper-
ienced sales person, salary plus commission. Resume,
references: Route 8, Box 395R, St. Augustine, FL
32086. EEO.

WBCS-AM/FM, Mliwaukee, is looking for one exper-
ienced account executive to be on a growing, winning
team. Great opportunity for a top performer. Resume
and cover letter to David Lebow, SM, WBCS, 5407 W
McKinley, Milwaukee, Wi 53208.

Director of Business Affalrs. Summit Communica-
tions Inc., a rapidly expanding, diversified communica-
tions company, is seeking an experienced individual t0
be the Director of Business Affairs for WCOA/WJLQ
Radio, Pesacola, FL. The individual selected will be
responsible for the management of fimance, personnel
administration, purchasing, and office managmentina
decentralized management environment. Position re-
quires working knowledge of accounting and finance
principles. Must have 5 or more years experience in
managing a decentralized business office. Experience
in personnel administration, budget preparation and
knowledge of FCC rules desirable. Excellent salary
and benefit program. Interested applicants send de-
tailed resume and Salary history to: Cerporate Director,
Human Resources, PO. box 10418, Winston-Salem,
NC 27108. An equal opportunity employer, M/ F/ H.

HELP WANTED SALES

Three statlon group has an Immediate opening for an
aggressive, nuts and bolts, client oriented, sales man-
ager for central North Carolina station. Salary $36,000
plus bonus commensurate to performance. Please
write Box T-142.

GM with sales at FM near Knoxvlile. Great growth
potential. Supportive absentee broadcaster owner. Im-
mediate need. Call Art at 1-904—892-3158.

Sales manager to train, lead and occasionally hire at
successtul AM/FM in Pacitic Northwest college market.
Over $30,000. Qualifications to; Box U-2.

Suburban Washington D.C. AM station covering
Northern VA and District has opening for ambitious,
motivated, aggressive account executives to develop
expanded market. Exceltent compensation and bene-
fits. Write Box U-54.

Territory sales manager for Missouri farm station. Ca-
pable of running three person sales office. $24,000
starting salary plus incentives. KMZU Carrolton, MS
64633. EOE.

Local sales manager. Unlimited potential to grow with
aggressive suburban DC AM station. New signal cov-
ers all Northern VA and District. Please write Box U-53.

HELP WANTED ANNOUNCERS

New England medium market. News/alk giant seeks
evening talk host to replace 20 year vet. Looking for
real pro to converse on all levels; aggressive but not
radical. Send tape & resume to Marc Bernier, WBSM,
220 Union St., New Bedford, MA 02740. EOE.

Morning host needed for WTDY, Madison's innovative
new AM station. Qur lifestyle format does for radio what
*USAToday" did for print. Respected radio group, great
city, big opportunity Tape & resume to Bill Vancil,
Vg/l:)rogramming, WTDY, Box 2058, Madison, Wi
53701.
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The money is green in the radio/TV voice-over busi-
ness! Break-in now info-packed cassette tells how!
Send check for $4.95 to: The Voiceworks, Inc., Box
17115, Greenville, SC 29606. Allow 10 days for deliv-
ery Order today!

Announcer with style. Eastern Shore Maryland, "Land
of Pleasant Living", MOR daytime station. College
town. Experience preferred. Exceptional entry level ap-
pticants welcome. Send tape, resume and references.
WCTR, Box 700. Chestertown, MD 21620. EOE.

Announcer/newsperson, Small market. Afternoon
news. Weekend airshift. Congenial working conditions.
One year air experience. Send tape and resume 1o:
WTTF, PO. Box 338, Tiffin. OH 44883.

HELP WANTED TECHNICAL

Techniclan for New England AM/FM station. Salary
$20-25.000. Technical support provided from corpo-
rate engineer. Box T-157.

Engineer for TV and radio operation. Five years’ mini-
mum in maintenance of FM and TV transmitters and
studio equipment. Will be chief of FM. Also needed is
engineer for location shooting of network production
and in-house editing. Experience with lkegami cam-
eras, Sony S00AVTR, and Ampex VPR-2s a plus. Send
resume 10 Chief Engineer, Box 416, Corpus Christi, TX
78403-0416.

Chlef operator & technician engineer. Maintain AM &
FM transmitters & studios. Must have digital & micro-
processor & equivalent FCC 1st class license. Should
be SBE certitied. Equal opportunity employer. Contact
Dick Engh, 907—562-3456. 1007 W. 32nd Ave., An-
chorage, AK 99503.

Assistant chlet engineer. WGR Radio seeks exper-
ienced engineer for well-equipped 50KW FM and 5KW
AM. FCC license required. Must be familiar with STLS,
RPU set-up. transmitter maintenance and remole con-
frol. Must be self starter and eager to work for the best
radio station in town. Send resume to: Chief Engineer,
WGR Radio, 464 Franklin St., Buffalo, NY 14202. An
equal opportunity employer.

Chief engineer needed ASAP for KQIZ AM/FM Amaril-
lo, Texas. Class C FM and daytime AM. Good facility,
money and cily Rush resume to: D. Alexander, GM,
KQIZ, PO. Box 7488, Amarillo, TX 79114, EQE.

HELP WANTED NEWS

News director: WJEQ-FM in Macomb, IL is seeking an
experienced news director. Salary up to $18,000 per
year. Tape/resume to General Manager, 1506 E. Jack-
son, Macomb, IL 61455.

Denver reporters: Metro Governments and General
Assignment. Experienced professionals who write well
and can produce NPR-slyle packaged reports. Com-
petitive salary, benefits. Send letter. resume, three re-
ferences with phone numbers, non-returnable cassette
to: Lee Frank, News Director, KCFR-FM, 2249 S, Jose-
phine, Denver, CO 80210. No calls. EOE/AA.

Business opportunity for experienced news director/
announcer/assignment editor. 10-year established
weekly newsletter for radio/ TV news departments for
sale at 1X gross. Nets $25,000 + . Profitable sideline or
fulltime. Excellent growth potential. Confidential inquir-
ies: Box U-38.

News director. We're looking for a hardworking person
o help build a crack news depantiment in the Char-
lottesville, Virginia market. A great opportunity for the
right person. Females encouraged. Send tape and re-
sume now Joe Beail, WPED/W.LT, Box 697, Crozet, VA
22932. EOE.

Central NE seacoast of New Hampshire. Local news
is what its all about! If you agree. send tape and re-
sume! Gary James, WA/|, 1555 Islinton St., Portsmouth,
NH 03801.

News director, Central lllinois. Must be aggressive,
have gocd on-air presence and personality Immediate
opening. Call 217— 824-3395.

KSKA, Anchorage Pubiic Radlo is seeking a new-
sf/public affairs director. KSKA serves South Central
Alaska, including Alaska's largest city Anchorage
(pop. 250,000). KSKA is community licensed with a
professional staff of 13 and large volunteer core. The
news/PA director is responsible for the implementation
of sfation policy concerning news and public affairs
programming which includes the creation, preduction,
and staffing of news/PA programming. Qualifications:
Bachelors degree in Journalism or Communications
preferred. Three years broadcast news experience.
Excellent organizational, interpersonal and manage-
ment skills. Solid production skills. Ability to teach re-
porting and editing skills; 1o work with volunteers; and
to generatle news material for national and state sub-
mission. Salary: 18,000--26,000 DOE benefits includ-
ed. Deadline: Oct. 31. 1985. Submit resume and audi-
tion tape demonstrating announcing, newscast and
feature production skills to: Search Committee, KSKA,
4101 University Dr, Anchorage, AS 99508. EQE.

HELP WANTED PROGRAMMING
PRODUCTION & OTHERS

Program director/morning announcer needed for
light contemporary FM station in Midwest medium mar-
ket. Some management expefience helpful. Will con-
sider excellent announcer with management potential.
Good pay and advancement opportunity EOE. Send
resume o Box T-165.

New soft adult contemporary FM in top 20 major
market looking for program director and air talent. Must
be warm, personable, mature, adult "less talk’ commu-
nicator. Pros only Send tape and resume to Box U-26.
EQE. M/F.

Program director/morning announcer wanted for
top-rated OHR in East Texas. Send tape and resume to
Richard Martin, Box 192, Kilgore, TX 75662 or call
214--984-2001. EOE.

Part-time radio announcer for adult station in Dallas.
Smooth reading, no regionalisms in speech. Prefer
minimum one year experience in commercial radio.
Must be available for night shifts. Submit resume, saia-
ry history and three business references. EOE. Box U-
50.

SITUATIONS WANTED MANAGEMENT

Sales manager with over ten years experience in ma-
jor market looking for new challenges. Professional
broadcaster with degree in communications and mar-
keting. Expert in problem solving, motivating and train-
ing with outstanding bottom-line proven track record
and the highest possibie references. Box T161.

Ten years major market radio sales experience.
Seeks general manager position in a small or medium
market with stable ownership. Self-motivating, hard-
working, excellent qualifications and references.
303—733-1415,

Promotion speciailst. Major market experience. Cli-
ent tie-ins to charity benefits. Conception to execution.
Portiolio with excellent references. R.K. Wilson 303—
781-1991.

Manager. Hands-on leader. Sales, program, promo-
tion. Desire return West. Vacationing Calif. October.
Call 707—542-6375.

Wanted: Turnaround opportunity in medium market.
Comprehensive experience. MBA in marketing. Fred-
erick K. Baur 214—661-9363.

People-oriented Individual. General manager or
sales manager. Looking for turnaround opportunity. Ex-
cellent trainer. Call Henry Balfanz at 319—332-6556.

Done it all from on the air to on the street. To billing and
even ran a $30,000 promotion. The city contracted us
for a private promotion. We're a married team that is
ready to settle down and make some money. Box U-55.

We worked cheap for three years. We needed exper-
ience. We make the difference between working in the
black and taking it home. A team that will give you
everything you ask for. We want 10 settle down this time.
Box-57.

SITUATIONS WANTED SALES

Experience plus. Family man seeks sales/announcer
position small 10 medium market. Available Dec. C.
Wallers, 4065 Loganberry, San Jose, CA 95121. 408—
274-0847.

New business AE with Syr track record in 70th
ranked market. Looking for established list in retumn for
new accounts. Prefer southeast. Leave message,
217—877-1717.

SITUATIONS WANTED ANNOUNCERS

Experlence pius. Family man seeks sales/announcer
position small to medium market. Available Dec. C.
Walters, 4065 Loganberry, San Jose, CA 95121. 408—
274-0847.

Great voice, DJ, excellent PBF, news, copy writing, 1
year experience on-air, sports director, call Garrett
319—355-4212 days. 319—388-9163 nights.

Big broadcast, anyone? Nearly 2 years at NYC's pre-
mier big band/nostalgia AM. Over 13 at 50KW public. 3
unpleasant months in Stamiord. Affable, musicologi-
cally-inclined DJ open to air shift offer and/or syndica-
fion. Latter with pal Les Paul. Box U-34,

SITUATIONS WANTED NEWS

Lald off reporter looking to work lor management with
hands-off attitude. Experienced, dedicated, aggres-
sive, hard working, professional. Prefer Midwest, MO,
KY, TN 614—373-6210.

10 year veteran, |ast year as ND and morning anchor.
Ready to move up in Ohio. Strong PBP in all four major
spors. 1-216—371-1396.

The Sports Specialist is available! Make your station
the sports authority 4 years reporting, 2 years PBP and
sports talk. Ohio University grad will relocate. Bill 216—
255-8143.

Southeast news director, DJ has paid dues, ready (0
move up. Looking for medium market, West of Rockies.
Please write Box U-48.

SITUATIONS WANTED PROGRAMMING,
PRODUCTION, OTHERS

Program-music director. Light rock AC preferred.
Trained in management. Varied background. Good cre-
dentials. Lets talk. Jim, 601—371-2207.

Seeking a programming position with future. Midwest
medium or major markel. Ready, willing and extremely
able 10 do the job. Box T-5.

Mile-a-minute mind: & promotion/production person.
Seeking East Coast assignment. Free sample by
phone. Jerry Strothers 412—244-8872.

PDrair position sought by aggressive pro with PD,
sales, announcing, promotions, music and market re-
search experience inmedium and major markets. Cur-
rently employed by top 15 A/ C. Prefer Northeast--will
consider all offers. Box U-61.

TELEVISION

HELP WANTED MANAGEMENT

Successful selling sales manager with excellent
track record seeks top 40 East Coast market as GSM.
Helped establish underdeveloped FM station into pro-
tessional market leader. Will recruit, train, and motivate
leading sales team for your station. Box U-52.

General manager- Top 40 Independent; seeks person
with general manager experience, but will consider
strong general sales manager who is ready to move
up: experience in budgeting, programming, sales and
operations. Send resume to Box 117,

Statewlde agriculture radio network looking for a
strong anchor/reporter. Need journalism degree, good
voice, and knowledge of agriculture. Send resume to
Box U-58.

We make sense. Cents make dollars. We make hun-
dreds of thousands of dollars. This husband and wite
team will make even your accountant smile. We aren't
cheap, but we can be bought. Box-56.

New Top 40 Independent seeks general sales man-
ager. Candidate should have minimum three years
broadcast sales experience and knowledge of national
market. Send resume to Box T-144.
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General sales manager. Dynamic independent in at-
tractive area of Sunbelt seeks an energetic, results ori-
ented, sales manager. Must have independent sales
management experience, be an aggressive motivator
and strong ieader. Good compensation package and
benefits. Send resumes and credentiats to Box T-159.

Promotion manager: Sunbelt network affiliate seeking
promotion manager with strength in developing cam-
paign concepts and creative producing skills. Exper-
ience with budgeting and personnel administration re-
quired. EEO, M/F. Box U-24.

Public affairs director. Strong, distinguished NBC af-
filiate seeks primary liaison between station and com-
munity, Director is involved in production, public speak-
ing & internal station direction for public affairs
commitment. 3-5 years full-ime broadcast public af-
fairs experience. ability to focus broad range of public
issues, demonstrated production skills required. Re-
sume only please to: Personnel Director, KING-TV, 333
Dexter Ave.N., Seattle, WA 98109, KING-TVis an Equal
opportunity employer.

Chief engineer: challenging opportunity for strong
technical engineer to join successful full power UHF TV
independent in Charleston, West Virginia. This is an
ideal position for a person who has gocd managerial
and technical skills necessary to be the chief engineer.
We are a young group offering acompetitive salary and
benefit package. EOE,M/F. Send resume and salary
Tequirements 1o: Gary Dreispul. Station Manager,
WVAH-TV, 23 Broadcast Plaza. Hurricane, WV 25526.

General sales manager for middie market group
owned affiliate. Must be highly motivated person with
good people and technical skills. Send complete re-
sume o Box U-42. EOE.

National sales manager. Group owned Northeast af-
filiate looking for a street smart fighter who wants to
work with the best. Previous management or exper-
ience with Rep helpful. Should have working knowl-
edge of all research materials. Only hungry and growth
oriented individuals need apply! Equal opportunity em-
ployer. Box U-44.

General manager: Network VHF in small competitive
market needs a real tiger..an aggressive, hands-on
GM to light a fire under our sales effort., start an ava-
lanche of promotion, upgrade quality, build team spirit
and bear down on expenses. If you can do it all, this
could be a once-in-a-lifetime opportunity in a highly
desirable Western community. Salary is 50,000 plus an
incentive package based bottom line performance.
EOE. Box U-45.

Director of Engineering: Medium market PBS affiliate
has opportunity for experienced individual who wants
to join innovative, energetic top management team in
New York State's Capital Region. Responsibilities in-
clude management of all technical facilities and oper-
ations for TVand FM, administration of capital and op-
erating budgets and participation in corporate
planning and decision making as a member of senior
management, Strong technical background including
SSEE with five years’ experiencein television engineer-
ing. Experience must include evidence of strong lead-
ership and communication skills. Area offers outstand-
ing educationat, recreational, and cultural advantages.
We offer challenge, state-of-the-art facilities, competi-
tive salary, and unusually attractive benefit program.
Send resume with cover letter: Manager of Human Re-
sources, WMHT-TV/FM, Box 17, Schenectady NY
12301. EOE.

Promotions manager: Growing independent TV sta-
tion in Peoria, IL ADI seeks aggressive promotions
manager to successfully execute our marketing/pro-
motional plan. Must be a “do”er with the ability to co-
ordinate functions with an outside agenc\é Submit re-
sume including salary requirements to:. Bloomington
Comco, Inc., 2250 Seymour Ave., Cincinnati, OH
45212, ATTN: President. An equal opportunity empioy-
er. MFE

Director of development: LI public TV station seeks
candidate to design, execute, and administer all fund
raising and public relations activities, including long
range planning and development. Management exper-
ience in public TV (or related fieids) of at least five
years required, with emphasis on development and/or
public relations. Direct experience in on-camera fund
raising and TV auctions highly desirable. Bachelors
degree required. Salary open. Resumes to: President
nd General Manager, WLIW/Channel 21, 1425 Oid
Country Rd., Plainview, NY 11803. EOE.

Local sales manager. Affiliate, top 5 market, seeks
LSM with minimum 5 years of managerial experience in
broadcast sales. Send resume by Oct. 20 to Box U-47.

HELP WANTED SALES

Immediate openings for maintenance and remolte en-
gineers tor growing Christian television stations. Mini-
mum of one year experience in maintaining TV studio
and remote equipment. FCC license a plus. Send re-
sume to Bill Bryan, Director of Engineering, Christian
Television Network, Box 1852, Cocoa. FL 32823-1852.

New top 40 independent seeks general sales man-
ager. Candidate should have minimum three years
broadcast sales experience and knowledge of national
market. Send resumes 1o Box T-118.

General manager. Top 40 independent; seeks person
with general manager experience. but will consider
strong general sales manager who is ready 10 move
up; experience in budgeting, programming, sales and
operations. Send resume to Box T-145.

Local sales manager. Sparkling City by the Sea. Beau-
titul, sunny Corpus Christi, Texas. Dominant TV station
has immediate opening for experienced local sales
manager. Prefer 1-2 years experience as local sales
manager and minimum 3 years experience as loca)
sales person. Send resume to Billy Brotherton, Station
Manager. KIlI-TV, PO. Box 6669. Corpus Christi, Texas
78411, or call 512—854-4733. EQE.

Chief engineer: UHF Sunbelt network affiliate seeking
chief engineer with proven leadership skills and ability
for hands-on maintenance of state-of-the-art equip-
ment. Experience with budgeting. personnel adminis-
tration and long-range capital planning preferred.
EEQ, M/F. Box U-7.

Los Angeles area independent seeking master con-
trol switcher with 1-2 years experience on manual sys-
tem. Knowledge of transmitter remotes and production
engineering helpful. Send resume to Mark Mihura, C/O
KSCI. 1954 Cotner Ave., Los Angleles, CA 90025.

Master control operator wanted for UHF CBS affiliate.
Must have 1 or 2 years master control operations ex-
perience. Good opportunity for someone in smaller
market to move Up. Send resume with salary require-
ments to: Mark Finch, Operations Supervisor, WIFR-TV,
P.O. Box 123, Rockford. IL 61105. EQE.

Advertising sales. Experienced cable advertising
sales executive for growing new television network. Po-
sition requires demonstrated record of accomplish-
ment, relationships with advertisers and agencies. Sal-
ary and commission compensation commensurate
with experience. Resume and earnings history to Box
U-51.

National sales mgr. Group-owned CBS affiliate, #1 in
its 50-75 range market, seeks aggressive individal with
2 years minimum successful record. Research back-
ground helpful. Send resume and income require-
ments to Box U-28. All replies strictly confidential. EEO-
M/F.

HELP WANTED TECHNICAL

Maintenance engineer—must have three years' ex-
perience in the repair of all studio and ENG equipment.
General radiotelephone license required. TCR-100
and FH line transmitter experience a plus. Medium Mid-
west market. Send resume to Box T-113, EOE,MF.

Assistant chief tor NBC-TV affiliate in mountain states.
#1 station with latest equipment. Five years' minimum
experience with hands-on maintenance of ENG, Sony,
Ampex. Excellent salary Great tamily-recreational
area. Call Cecil Cope, CE, KIFI-TV, Idaho Falls, ID.
208—523-1171. EOE.

Production-minded chief engineer with sound tech-
nical qualifications and ability to train and supervise
staff. South Texas VHF. EOE. Box T139.

Maintenance engineer needed for NYC UHF with stu-
dio in NJ stable position. Union shop, transmitter exper-
ience a definite plus. Candidate must be able to handle
all situations both studio and transmitter. on a stand
alone basis. This includes installation, maintenance re-
pair, and some design work. Box T-147.

Station WNJU-TV with studios in Teterboro, NJ and
transmitter on New York World Trade Center, needs
qualified chief engineer. Send resumes to Hammet &
Edison, Inc., Box 68, International Airport, San Francis-
co, CA 94128,

ENG maintenance engineer. Repair ENG cameras,
VCRs, editing facilities and various related equipment.
Good technical background plus two years technical
television experience desired, FCC llcense required.
Send resume to, Chief Engineer, WAND-TV, 904 South-
side Drive, Decatur, IL 62525. EEO.

Entry level TV station majntenance position. Candi-
date should have knowledge of electronic fundamen-
tals and be mechanically inclined. Al Scheer, WLEX-TV,
PO. Box 1457, Lexington, KY 40591, 606—255-4404.
AA EOE.

TVengineer. TV production company seeks studio en-
gineer 1o join its engineering department in Washing-
ton, DC area. Must be able to maintain VTR's, cameras
and swilchers. Knowledge of international broadcast
standards (PAL/SECAM) desirable. Send resume, sala-
ry requirements and references to Box U-8. EQE.

Videotape techniclan, Independent production com-
pany in Washington, DC area seeks videotape produc-
tion technician to record, edit and dub commercial/in-
dustrial programs. Send resume, salary requirements
to Box U-10. EOE.

Chief Englneer. New 5 million watt station, Stockton,
Sacramento. Join professional broadcasters who ap-
preciate a "good chief’. You know what it takes to do the
job. Call Bill Schuyler or Bob Gordon at 916—921-
5858, KSCH-TV, 1111 Howe Ave., Suite 270, Sacramen-
to, CA 95825,

TV studio engineer. Production facility needs engi-
neer with experience in installation, operation, and
maintenance of HL-79, BVU-110. 3/4" VCR, Chyron
RGU-1&2, CMX Edge. VPR-2&80, Grass Valley 1600-
3F. Electronics degree or appropriate broadcast exper-
ience. FCC license desirable. Excellent benefits pack-
age. EOE/AA. Send resume t0: Director,
Telecommunications, Utah State University, Logan, UT
84322-8500.

Chief engineer. Opportunity to join expanding inde-
pendent TV station in Peoria/Bloomington IL market.
Require first class license with minimum of five years TV
broadcast engineering experience and in-depth
knowledge of current FCC rules and regulations. Em-
phasis piaced upon "hands-on” studio and transmitter
equipment maintenance and preventive maintenance
programs. Attractive benefits package. For particulars
respond in confidence to General manager, WYZZ—
TV 1-309—662-4373.

Chief engineer. Smail market ABC affiliate. Applicant
must possess strong background in state-of-the-art
equipment maintenance for studio, ENG, and RF. Also,
management/supetvisory skilis and in-depth knowi-
edge of FCC regulations. Send resume and salary re-
quirements to George Loar, GM, KQTV, PO. Box 247,
St. Joseph, MO 64506.

Assistant chief engineer: WFLD Metromedia Chica-
go seeks and assistant chief engineer. Must have
BSEE or equivalent, experience in design and con-
struction of television production, distribution and
transmission systems. Solid knowledge of digital tech-
nology and microprocessor applications. Responsible
for supervision of technical staff and operation. Send
resume to: Jackie Woods, Personnel Coordinator, 33 N.
State, Chicago. IL 60610. Metromedia Inc. is an equal
opportunity employer.

HELP WANTED NEWS

Wanted: anchor/producer for 6 and 10.00 news. CBS
affiliate in Blsmarck, North Dakota needs mature,
strong on-alr person to back up excellent news staff in
a growing Midwestern capitol city. Excellent salary for
professional looking for a permanent position in an ex-
cellent news market. Send tapes and resumes 10
KXMB-TV, P.O. Box 1617, Bismarck, ND 58501.

Anchor/producer. Small market network affiliate seeks
male co-anchor for nightly newscasts. Strong repor-
ting/producing skills required, some anchoring exper-
jence necessary. Competitive news market, must have
strong air presence, communication skills. Excellent
pay and benefits. Send resume to Box U-18. EOE.
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Co-Anchor. 6 and 10 co-anchor needed for Sotheast
Texas NBC affiliate. Tape and resume 1o Dave Wilson,
KJAC-TV, News Director. PO. Box 3257, Port Arthur, TX
77643. EQE.

Doing magazine piece on female sports anchors.

Cail Ken Tabacsko at 517—793-1984 collect.
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Anchor, reporters, writersiresearchers, associate pro-
ducers needed for a new Spanish-language daily
news magazine show. Bi-lingual a must. Minimum two
years TVexperience required. Send resume and demo
lape/writing samples to B. Maggio, PO. Box 5224,
Glendale, CA 91201. EQE.

Executive news producer. Experienced, creative, en-
ergefic with strong production skills for a daily live news
broadcast, serving Hispanic New York Metropolitan
area, Candidates must be fluent in Spanish. EEO. Send
resume 1o Box U-40.

Learn how to sell yourself for the goed jobs. New
low-cost critique service by major market pros can
help! We'll put the best in a free talent bank available to
client stations. For details, send a self-addressed
stamped envelope to NewsPro, Box 17580, Mesa, AZ
85212.

Sporiscaster openings. Interested? Send tape and
resume to: Steve Porricelli or Jackie Roe, Primo People,
Inc., Box 116, Old Greenwich, CT 06870. 203—637-
3653.

Anchors, reporters, meteorologists. Send for com-
plete current listing of News Directors in every US mar-
ket. Includes names, addresses, phone numbers. In-
dispensabile for job-hunting. $10.00 to JD Associates,
Box 3654, Richmond, A 23235,

Sports reporter/weekend anchor: The number one
newscast in Las Viegas, KLAS-TV is looking for a top-
notch sportscaster who is comfortable anchoring, field
reporting and doing live remoles. Candidates must
have solid credentials with 2-4 years market exper-
ience and strong editing skills. Send resume and tape
1o Jan Stanley, PO. Box 15047, Las Vegas, NV 89114,
EQE.

Sports anchor/reporter. Southern New England's #1
lelevision stalion seeking experienced sports anchor-
freporter for weekend news cast, sports reporting
weekdays. If you have a distinctive on-air style and love
to do pariticipatory sports features, send resume and
tape to: Mark Effron, News Director, WFSB, 3 Constitu-
tion Plaza, Hartford, CT 06115. EOE.

News editor. WPBT. Public Television in South Florida,
has an opening for a news editor to work on the national
program " The Nightly Business Report.” The news edi-
tor is responsible for reviewing and copy editing sto-
ries, acting as back-up producer, coordinating series
and special event coverage and writing scripts, pro-
posals and promo copy and needed. Minimum of two
years experience as a producer, associate producer or
copy editor in broadcast journalism, excellent writing
and copy editing skills and a background educational-
ly or professionally in business news required. We offer
a competitive starting salary and excellenl benefits.
Send resume to: Personnel, WPBT. P.O. Box 2, Miami,
FL 33261-0002. An equal opportunity employer, M/F/H.

Freelance San Francisco correspondent. WPBT has
an opening for an experienced television reporter in
the San FrancisCo area 10 produce an average of two
stories a month for “The Nightly Business Report.” The
program is nationally syndicated on public television.
Reporting experience in the San Francisco/Silicon Val-
ley area and a background in business news strongly
preferred. Send resume to: The Nightly Business Re-
port, WPBT, PO. Box 2, Miami, FL 33261-0002. An
equal opportunity employer, M/F/H.

Producer. Produce early and late news at top rated
affiliate. Strong news judgement and people skills re-
quired. Contact News Director, 501—783-3131.

Sportscaster. |f you believe scoreboards and high-
lights make a 1985 sportscast, don't answer this ad. If
you have a better idea, write, don' call, Tom Becherer,
News Director, WLKY-TV, 1918 Mellwood Ave., Louis-
ville, KY 40206.

HELP WANTED PROGRAMING
PRODUCTION & OTHERS

Editor. Quality Chicago production company seeks
creative, diplomatic editor for our I1SC edit system. Mini-
mum three years experience in compuler editing
knowledge of list management procedures, and col-
lege degree necessary; tilm cutting experience desir-
able. Send resume and salry requirements. Box T-72.

Audio production. Washington, DC area R/TV produc-
tion firm seeks radio production people 1o handle re-
cording. editing and final assembly of broadcast pro-
grams. Send resume, salary requirements and
references to Box U-12. EOE.

TV producer/director. Requires strong story develop-
ment skills. Emphasis on editing from numerous
source materials. Experience in both studio/remote
production. Some wriling required. Minimum five years
experience. Independent production company in
Washington, DC area. Send resume, salary require-
ments and references to Box U-11. EQE.

Video speclalist: Minimum of three years experience
as producer.director in public, commercial or corpo-
rate television. With a BA/BS degree in communica-
tions or journalism this individual must be capable of
program preduction from concept to completion. Re-
sponsibilities will include: scripting, studio and location
directing and shooting, lighting, narration, and editing.
A background in computerized editing will be helpfui.
Send resume with salary history to: Mr. Dale K. Haas,
E.l. du Pont de Nemours & Co., Inc., Savannah River
Plant, Building 777-10A, Aiken, SC 29808. E.i. du Pont
Nemours is an equal opportunity employer.

Editors. Video production facility needs qualified edi-
1015 10 Operate the following equipment. Mach One
Editor: Bosch Mach One, Sony 1000+ 1100 VTRs,
DME DVE. Paltex editor: Paltex Esprit, ADO, Ampex
VPR 3, Dubner CBG-II. A minimum of 5 years profes-
sional editing experience required. Atlantic Video, Ger-
rard Ferri, 150 S. Gordon St., Alexandria, VA 22304,
703—823-2800.

Director/producer, top 15 market requires creative,
aggressive, self starter, who thrives on quality produc-
lion. Applicants must have five years' Director/Pro-
ducer experience inCluding live news, sports, specials,
knowledge of CMX procedures, field production, vid-
eolape studio production and BA degree. Applications
accepted until 10/20/85. Send resume and audition
tape with director track on channel 2 to: Mark Warner,
KING Television, 333 Dexter Ave. N., Seattle, WA
98109. No phone calls accepted.

Director. Minimum 4-5 years experience directing.
Daily half hour magazine and promos for start-up Span-
ish language TV station. Experience with NEC DVEs,
Convergence 204 editor, Abekas still store a plus. Must
have strong pre-production skills. Bi-lingual preffered.
Send tape/resume/references 1o Fred Feeks, PO. Box
5224, Glendale, CA 91201. EOE.

Statfing new independent televislon station in North
Central Kentucky. Program/operations manager, busin-
ess/lraffic manager, master control operalors, sales
with independent TV experience. Send resume. Box
12650, Lexington, KY 40583, EOE.

Director: Experienced in fast paced, perfectly execut-
ed newscasts. Top 50 market. EEQ M/F Jim Moore
WNYT, Box 4035, Albany, NY 518—436-4791.

Producer-director. Need highly motivated person with
strong commercial background and ability to direct
fast-paced newscast. Send resume, tape and salary
requirements to Larry Blackerby, Program Director,
KOLR-TV Box 1716SSS, Springfield, MO 65805. EOE.

Program manager for unique Public Television station
in Northeast. Research, purchase, schedule pro-
grams; prepare and administer annual budget. Out-
standing opportunity in creative, aggressive, non-com-
mercial  station. Experience  required--position
available immediately. Resume and cover letter to Dr.
John Walsh, President, WVIA Channel 44, Wilkes-Barre-
/Scranton Highway, Pittston, PA 18640, EQE.

Creative Services Director. Seeking a creative, versa-
tile, director-producer-writer to build a creative ser-
vices department from the ground up. Responsible for
commercials and special projects. Strong promotion
writing and production essential. Previous experience
in commercial production a must. Send resume, salary
requirements, and a letter telling why you are the per-
son we see, 10 Box T-129. No tapes please. EOE.

Audience Promotion Producer/Writer. Experienced
promotion pro needed at South Florida network affiliate
lo creale daily innovative on-air, print and radio adver-
tising for program promotion. Hands-on, off-line 3/4”
ediling and strong wriling skills required. Resume and
salary requirements to: Box U-46. EOE.

TV Producer/ Director: Minimum 1 year experience
direcling fast paced newscast and other studio pro-
duction in commercial broadcast facility. Applicant
must be familiar with all phases of television produc-
tion. Send resume and 3/4" newscastcommercial
demoa tape 10 Irv Johnson, Production Manager, KOTV,
P.O. Box 6, Tulsa, OK 74101, A Belo Broadcasling
Company. M/F, EOE, no phone calis please.

Producer: General Television Production. Candidates
must be fluent in Spanish; able to read, write and com-
municate in Spanish/English. Experience required.
EEO. Box U-39.

Promotion manager. Looking for a creative, hard-
working, aggressive person who wants to be our sta-
tion's advertising agency in-house. Write with work
samples and a detailed resume to Bill Campbell,
VPI(SMA WLKY-TV 1918 Mellwodd Ave., Louisville, KY
40206.

Promotion writer/producer. Seallle CBS affiliate

needs a promotion pro. Outstanding skills in develop-

ing creative broadcast and print promotion for news

are necessary. Minimum three years experience. Send

resume, tape and salary history to KIRO-TV, PO. Box

E8321326, Seatlle. WA 98111-7777. ATTN: Michelle
Arry.

#1 Station In top 40 market seeking crealive photog-
rapher to shool commercials, promo's and special pro-
jects. Minimum w years experience required. Produc-
ing skills preferred. Send demo reel, resume 1o Human
Resources, WRAL-TV, Box 12000, Raleigh, NC 27605.

Producer/Director. For cultural, public affairs, and oth-
er production for public TV station. Demonstrated abili-
ty in studio, remote, EFP and ediling required, Bache-
lors degree preferred. Salary range: $17,242-25,863.
EOQE. Cover letter, resume an 3/4" resume lape to: Per-
sonnel, 42 Coliseum Dr., Charlotte, NC 28205, Closing
dare Ocl. 31, 1985.

Commercial producer. Minimum 1 year producing TV
commercials or College degree with six months practi-
cal production experience. Strong creative, sCriptwrit-
ing, and pecple skills required. Production equipment
knowledge necessary. Supervisory experience helpful.
Send resume and tape/scripts to WSET-TV, ATTN: Pro-
duction Manger, Box 11588, Lynchburg, VA 24506, No
calls. EOE.

Producer/director. Montgomery County Public
Schools seeks seli-motivated, crealive, organized indi-
vidual for this leadership role. Responsibilities include
planning and production of studio, ENG and EFP sin-
gle- and multi-camera shoots. Candidate must have
BA degree with major courses in TV production/direc-
tion or related field and three years' direcling exper-
ience, directing live-on-lape production four to six
limes per week in corporate or public agency, TV sla-
tion, or production house ulilizing broadcast quality
equipment. Production experience should be in areas
of instructional, public, informational, or arts program-
ming. Applicant must have working knowledge ol plan-
ning, scriptling and editing systems. Salary range
$22,443-330,534. Women and minority group mem-
bers are encouraged to apply. Send formal letter and
resume by Ocl.21 to: Edward Frantz, Montgomery
County Public Schools, Division of Staffing, 850 Hun-
gerford Dr., Rockvilie, MD 20850,

Television news executive producer: Number on sta-
tion in Central California, Capitol Cities affiliate, needs
motivated, organized, innovalive, newsperson. Must
have reporting, producing, and assignment desk ex-
perience. Strong wriling background a necessity. Soon
to be O&0. Send resumes to Gene Ross, KFSN-TV,
1777 G St., Fresno, CA 93706. We are an equal oppor-
tunity employer.

Anrt director. Central VA affiliate. College degree in de-
sign preferred. Minimum 1 year experience in televi-
sion art department. Print, on-air, ESS, and electronic
graphic experience necessary. Set design experience
hefplul. Starting $17,000. Send resume only to Box U-
59.

SITUATIONS WANTED MANAGEMENT

Need a GM? Check me out. VP and GM for new indy
start-up, 7 years sales management, 6 years on-the-
street-sales. Broad exposure to all facets. Stable family
man. Market size not a factor. Prefer Midwest. Great
track record and references. Available immediately.
Will condsider GSM with growth opportunity. 812—867-
7121 anytime.

SITUATIONS WANTED SALES

Experienced--Mid-forty TV sls. mgr. trained in TvB-
Sales-LCL, Natl/GSM levels. 'm looking for remunitive
benefit--You get solid SLS Mgt.

New business AE with Syr track record in 10th ranked
markel. Looking for established list in return for new
accounts. Prefer Southeast. Leave message, 217—
877-1717.
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SITUATIONS WANTED NEWS

Sports anchor/reporter at 100+ South NBC affiliate
since 1980. In late 70's at ABC station in Fla. Ratings
strong and looking for new audience to win. Box U-5.

3 years eng. TV & radio anchoring. Available immedi-
ately. Solid edu., prof. skills. Will relocate. Call for re-
sgzn% Chris 202—-966-2566, 4010 51st NW, Wash,. DC
200186,

Meteorologist: Young, CT nalive with broad radio and
private consulting experience ready to re-enter small-
/medium market TV weather position. Excellent fore-
casting skills and personable style. Matt Morano,
203—869-3877 evenings.

News director with network news experience seeking
similar challenge in medium or large market, Have net-
work anchorfreporting/producing experience. Box U-
41,

Meteorologist. Experience in 50's market. Profession-
al, personable with dry wit. Seeking position in south-
easl. 804—323-2852.

News anchorman currently working in Chicago. West
coast preferred. Serious inquiries only, please. 312—
636-1748.

Photogenic, brainy, team player. Segment producer
seeks on-air reporting, possibly anchoring. Two years
at #1 station in top 20 market. Box U-48.

SITUATIONS WANTED PROGRAMING
PRODUCTION & OTHERS

Need an art director? The Broadcast Designers' Asso-
ciation Employment Service can send you, at no
charge, member's resumes--some of the most exper-
ienced, talented designers in the business/ If you need
an Art Director, Graphic Designer, andsor Video De-
signer, call the BDA office at 415—788-2324.

Recent coffege grad, with BA in T\, Looking for a chal-
lenging entry level TV production position. Willing to
relocate: John Silva, 265 Bergen Ave., Kearny, NJ
07032. 201—997-5490.

Hey! | know someone who has a degree, interned at
one station, volunteered at another, worked in New York
film equipment firm, currently free lancing for advertis-
ing agency, writing scripts, slogans, etc. Extremely cre-
ative, would love production or promotion position.
Chris 717—824-0759.

Mile-a-minute mind: Promotion/production person.
Seeking East Coast assignment. Free sampie by
phone. Jerry Strothers (412) 244-8872.

ALLIED FIELDS
HELP WANTED INSTRUCTION

Chairperson. Departiment of Broadcast and Cinemat-
ic Arts, Central Michigan University. Administer depart-
ment aclivities and teach six hours per semester in
area(s) of expertise. Coordinate academic program
with other communications departments and establish
and maintain positive relationship with the professional
broadcasting community. Tenure track position; rank
and salary dependent on qualifications. Preference
given to applicants with the following qualifications; (1)
Doctorate in broadcasting, mass media, or related
field; (2) Demonstrated record of teaching excellence;
(3) Evidence of administrative ability; (4) Broadcast
industry experience preferred; (5) Capacity for scholar-
ly activity The department has eight full-time faculty
with 600 majors and minors. The committee will begin
reviewing applications December 2, 1985. Provide: (1)
formal letter of application: (2) current resume with
names of three references. All persons, including wom-
en, members of minority groups, and the handi-
capped, are encouraged to apply to: Dr. Robert Craig,
342 Moore Hali, Central Michigan University, Mt. Pleas-
ant, M| 48859.

Graduate Assistantships available for Spring Semes-
ter 1986 (starts January 6) radio-TV department, Arkan-
sas State University/Jonesboro, to students enrolling in
department’s graduate pregram in mass communica-
tions, radio, TV. Radio-TV department housed in new
building; outstanding facilities. For more information
write Chairman, Radio-Tv Department, Arkansas State
University, Box 2160, State University, AR 72467. 501—
872-3070.

Telecommunications speclalistconsultant. Re-
quires experience in educational technolegy applica-
tions such as satellite (C-band, Ku-band, Ka-band,
uplinks, downlinks, tunable dishes), microwave, video-
disks, & microcomputers (stand alone, networked,
downloaded). Should have understanding of current-
Huture interactive technology and be able to plan their
use. Educational areas for use of technology include:
K-12, postsecondary, technical, continuing and profes-
sional. Graduate degree preferred but related exper-
ience may substitute. Salary range: $29,897-$40,833.
All applications/resumes should reference position
#IT692 and must be received by October 30, 1985.
Reply to: Department of Information Technology, 110
South Seventh St., 3rd Floor, Richmond, & 23219. Attn:
Personnel. EOE, M/F.

Journalism and Mass Communication. Faculty posi-
tion to teach television news writing, photojournalism,
upper division special topics, and basic courses such
as reporting and newswriting. Rank and salary com-
mensurate with qualifications and experience. Depart-
ment chairman appointment possible. Appiicants must
be able to excel in undergraduate teaching and to
contribute to both journalism and mass communication
majors in a private liberal arts college of 2,900 stu-
dents. Ph.D. (or ABD) in journalism or mass communi-
cation required. Send letter of application, vita, sam-
ples of published or broadcast work, three letters of
recommendation to: Dr. G.L. Francis, Dean of Aca-
demic Affairs, Box 2168, Elon College, Elon College,
NC 27244, Application deadline: Now. 30, 1985.

Ithaca College: School of Communications. The Te-
levision/Radio Department in the School of Communi-
cations has two faculty openings in video production.
Position #1: Assistant/Associate professor to teach a
combination of courses in basic and advanced vi-
deofstudio production-direction, media writing and
other courses in areas of expertise. Experience in tele-
vision set design and lighting desirable. Ph.D. or MFA
with successful teaching experience required; profes-
sional experience desirable. Screening will begin No-
vember 18. Send applications, including resume and
slatement of interest to: Dr. John Keshishoglou, Posi-
tion #1 Search Commiittee, School of Communications,
Ithaca College, Ithaca, N.Y. 14850. 607-274-3242. Po-
sition #2: Assistant/Associate professor to teach a
combination of courses in basic and advanced video
field production-direction. Other areas may include
broadcast journalism, computer applications in video
technology and/or other courses in areas of expertise.
Experience in minicams and video editing essential.
Ph.D. or MFA with successful teaching experience re-
quired; professional experience desirable. Screening
will begin November 18. Send applications, including
resume and statement of interest to: Dr. Michael Mira-
bito, Position #2 Search Committee, School of Commu-
nications, lthaca College, lthaca, N.Y. 14850, 607-274-
3242, Ithaca College is an equal
opportunity/Affirmative Action Employer.

WANTED TO BUY EQUIPMENT

Wanting 250, 500, 1,000 and 5,000 watt AM-FM trans-
mitters. Guarantee Radio Supply Corp., 1314 Iturbide
Street, Laredo, TX 78040. Manuel Flores 512—723—
3331.

Instant cash- highest prices. We buy TV transmitters
and studio equipment. $1,000 reward for information
leading to our purchase of a good UHF transmitter.
Quality Media, 404—324-1271.

Wanted: Used 50kw AM transmitters that have been
well maintained, with good maintenance records and
documentations. Must also use current tube type-no
junk. Call/write Watt Hairston, Sudbrink Broadcasting,
14 Music Circle East, Nashville, TN 37203, Tel. 615—
748-8150.

Wanted: used VHS videccassettes. Cash paid for all
lengths. No defectives. Also buying 2” Quad and 1”
videotape. Call Andy Carpel, 301—845-8888.

1,000 Foot Broadcast tower wanted. Standing or on
ground. Available March 1986 at the latest. Tower must
be 6 to 7 feet on a side, solid steel legs, galvanized.
Good overall condition. 813—337-2131.

RADIO PROGRAMING

Radio & TV Bingo. Oldest promotion in the industry.
Copyright 1962. World Wide Bingo, PO. Box 2311,
Littleton, CO 80122. 303—795-3288.

Attention radio stations with a dish. Looking at Sat
Com IR, a proven winner now on the air-America's first
and most successful Syndicated Real Estate 2-way talk
show is being fed live each Sunday from 11AM to 1PM
EST--Barter Basis with excellent jocal avails perfect for
your real eslate, builders, developers and financial cli-
ents. Stations now being cleared on a first come, first
served, exclusive market basis. Get your piece of the
real estate advertising dollar in your marketplace! First
100 markets cleared report 100% sales of local avails
with waiting list--play it live of tape-delayed. Hosted by
America's only nationally syndicated TV & radio per-
sonality covering the world of real estate, who has ap-
peared on ABC's Nightline, and is currently seen week-
ly on PBS stations nationwide. The show will be cross-
promoted of TV, with a heavy national campaign to
attract listeners and advertisers. To clear your station,
call Diana Calland 202—483-2280, or write Inside Real
Estate, Suite 1410, 1410 15th St., NW, Washington, DC
20005.

Go with this winner! Real estate affects everyone in
some way. Stations able to receive Satcom 1R, or Wes-
tar ill can start airing Real Estate Action Line now!
Attract new listeners and advertisers with America'’s
first and most successful sysdicated real estate live
two-way talk show New stations clearing weelky on a
markel exclusive basis. Fed live each Sunday from
11AM to 1PM ET on two satellites—Satcom 1R, Tran-
sponder 23, Channe! 10 and Westar Ill, Transponder 1,
Channel 65.6. Take all of it or use the hours separately,
and you can tape delay Barler basis with excellent
local avails, perfect for your real estate, builders, devel-
opers and financial clients. Get your share of the real
estate advertising dollar in your marketplace! The
show is hosted by real estate expert Sonny Bloch,
America's only nationally syndicated radio and TV per-
sonality covering the world of real estate. To clear your
station, call Diana Calland, 202—483-2280, or write
Real Estate Action Line, 1410 15th St., NW, Washington,
DC 20005.

SEGMENTS NEEDED

Now accepting short animal stories for new national TV
show about animals! On air credit only. Send to Gale,
1410 15th ST, N.W. Washington, D.C. 20005.

FOR SALE EQUIPMENT

AM and FM transmitters—used, excellent condition.
Guaranteed. Financing available. Transcom, 215—
379-6585.

25KW FM Continental 816-R3(1983) also McMartin
BF25K(1977) both on air, site change, must sell. M.
Cooper 215—379-6585.

20KW & 3KW CCA 20,000DS (1973) wistereo exc.
CCA 3000E (1973) w/1980 synth. exc. Both on air at full
power w/FCC proof. Call Mr. Cooper 215—379-6585.

SKW AM Gates BC-5P, 125% PP modulation at SKW,
spares in mint condition w/FCC proof. Gates 250 GYon
air. M. Cooper 215—379-6585.

New TV startups. Quality Media can save you money.
Top quality equipment at lowest prices. Business
Plans, financing available. Quality Media 404—324-
1271.

Townsend 55KW UHF transmitter. Immediate deliv-
ery, good condition. Quality Media 404—324-1271.

RCA TCR-100 2" video cart. Pinzone diagnostics,
carts, spare parts, excellent condition. $25,000. Qual-
ity Media 404--324-1271.

Transmission line, 6 1/8" EIA. Rebuilt line. New inner
conductors. $750 per section. Quality Media 404—
324-1271.

S55KW UHF TV transmitter, GE. Excellent condition;
available now Also, other AM-FM-TV transmitters; ma-
jor production gear. We buy & sell. Many spare tubes &
parts for transmitters. Ray LaRue, 813—685-2938.

Videomedia 1" VTR editor Mcdel 2810 new Half price.
Bill Kitchen, Quality media, 404--324-1271.

RCA TK28 Saticon Film chain with Corporate Com-
munications System 30" color corrector. Also includes
RCA FR35 projector and RCATP55B mulitplexer. This
unit can be seen in operation. Price $60,000. EXE con-
dition. Contact: George Slominski or Jim Nelson at Op-
timus, Inc., 161 E. Grand Ave., Chicago, IL 60611,
312—321-0880.
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Quailty moblle microwave equipment including van
available for sale. Used by major broadcasters. For
more information call EFC Satellite Services at 213—
201-0563.

New and used radio broadcast and microwave
towers. Complete nationwide sales and service, erec-
tion specialists. Bonded, with 25 yrs. experience (Tumn-
key Operations), TM.C.l., 402—467-3629.

RCA TCR-100 quad cartridge syatems. 2 complete
units including approx. 2,000 cartridges, plus spare
parts. Serial numbers in 486 thousand series. Avail.
June 1, 1986. Currently in use. Inspection arranged.
Call Jim Biggers 904—393-9671.

Automstion system, SMC ESP-1 complete with 4
Otari, 4 carousels, logging package, etc. Call for de-
tails, WMMQ, 517—372-3333.

ENG Truck. Demonstrator Mini-Ram ENG truck, com-
plete with 32' mast, P&T unit, 4.5KW generator, air-
cond, with hot gas by-pass, racks, cabinets, /O pan-
els, third seat, deluxe interior, ready to work. Never
used. Used for shows and sales demos only.
$29,900.00 Call Steve Detch of Paul Roston at Roscor,
312—-539-7700.

Quantel DPE 5000 digital effects system. Fully load-
ed single channel machine. Attractive price. Contact
Neil Bonanno or Kathy Schick at 303—320-3680.

Routing switcher by Image Video, 60 x 36 4-level: Title
generators, Chyron Il and Compositor |. Vidtronics,
818—-840-7208.

For sale—almost new! Comtech digital satellite receiv-
er, BE-4 mixer, Otari and ITC reel-to-reels, ITC cart
machines, Moseley remote control. Call Mike 812)451-
2636.

3/4” Evaluated Videotape! Guaranteed to look and
work as new Prices: Mini-20s $7.49, Large 20s or
shorter $6.99, 30 minutes $9.49, 60 minutes $12.49.
ELCON evaluated, shrink wrapped and delivered free!
Master broadcast quality at half the price. Hundreds of
thousands sold to professional users. To order call Car-
pel Video, Inc., collect, 301—845-8888.

e -

Help Wanted Sales

Help Wanted Sales

TIRED OF SELLING $10.00 SPOTS
UP NORTH?

Do it in PARADISE!N! Immediate
opening for additional sales person
at KEY LARGO'S top billing FM sta-
tion and for entire sales staff at brand
new FM station in KEY WEST. End
complete information to WKRY--Keys
Radio Network, 3820 North Roose-
velt Blvd., Key West, Florida 33040,
EQE-M/F.

CABLE AFFILIATE RELATIONS
position with growing communications com-
pany. Position is with southwest strong inde-
pendent TV stations. Affiliate relations or mar-
keting experience helpful. Require highly
motivated, energetic person. Travel in south-
west. EOE, M/F. Send letter and resume to Box
U-66.

Help Wanted Technical

DENVER

Strong radio sales
experience wanted.

Group broadcaster,
reply in confidence

Box U-64

Help Wanted Announcers

UPLINK ENGINEER |

Conus Communications needs the right per-
son with experience in satellite/miCrowave
broadcast transmission. As part of Conus-
Washington Direct you would be transmitting
live, daily feeds oF White House and other
Washinglon events from our transportable
uplink. A good background in ENG editing and
maintenance is a must. Conus, aleader in SNG
technology, offers excellent pay. benefits and
unique challenges- If you're the right person,
send your resume to:

Conus Commuinications
400 North Capitol Street, NW
Suite 319
Washington, DC 20001
Equal Oppor&;gity Employer

Ikegami 350 video camera, Fuji zoom lens. Purchased
1980. $7.000. 916—944-4274.

Microwave Associates MAGG, 4 transmitters, 4 re-
ceivers, dishes and feed horns included. Also 200 feet
and 300 feet chem larm towers all equipment retired do
to installation of CBS T.MR.O. Ken Gardner WLIF-TV,
317—463-1800.

Ground Screens. Four, new, all copper ground
screens. Size 75 x 54. $1.00 per square foot. Larry
Tighe, WRNJ(AM), 201-850-1000.

For sale. TEK 7L18 (1.510 60 gHz). Spectrum analyzer,

Like new—$15,000, save over $4,000. (805) 688—
2333: N.J. Patterson.

RADIO
Help Wanted Management

DIRECTOR OF RESEARCH
Take charge in this corporate executive posi-
tion. Work with our major market radio stations.
If you're an Arbitron and Birch authority, familiar
with major research firms, have a solid back-
ground in research methods and techniques,
we're interested in providing you this prime op-
portunity. Plan and supervise audience mea-
surement, audience perceptions and market-
ing studies. Join us now to develop, design,
and implement our idea for a revolutionary lo-
cal audience measurement survey. Software
writing ability and management skills desir-
able. Apply by October 25 Send your resume
to Jack Beach, United Broadcasting Company,
4733 Bethesda Avenue, Suile 808. Bethesda,

WLKI
FM 100

TOP 40 DJ
PRODUCTION VOICE

Small market, but we sound big! #1
rated station. Salary base 15K but
we'll pay more if you're worth is.
Send T&R to Gary Osborn, PD. WLKI
radio, North Wayne Plaza, Angola,
Indiana 46703.

Situations Wanted Announcers

TALK SHOW HOST

Major market ten year pro seeks new chal-
lenge. Issue oriented, but entertaining. | con-
sider myself simply the most well-informed and
articulate host available today. The numbers
are there to prove il. | can help you deliver.
David Gold (305) 473-6687.

Maryland 20814. EQOE M/F.

For fast
Action Use
BROADCASTING'S
Classified Advertising

TELEVISION
Help Wanted Management

Washington, DC based politi-
cal consultant seeks media
planner/buyer with multistate
market experience. Please
send resume including salary
requirements to: Box U-65,

Satellite news gathering
(SNG) company is seeking
experienced TV news profes-
sionals. All staff members
must have local news exper-
ience, knowledge of satellite
news gathering, field produc-
ing experience, and willing-
ness and flexibility to work in a
24-hour, 7-day a week, multi-
channeled news operation.
We are looking for:
* Managing Editor
* Satellite News Coordinators
Send resumes and
inquiries to:
Anita Klever, VP News
Conus Communications
3415 University Avenue
Minneapolis, MN 55414

Equal Opportunity Employer
M/F
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Help Wanted Programing,
Production, Others

i SRR = e
EXECUTIVE PRODUCER

WFSB, o Post-Newsweek station, is seeking

an experienced and creative news manager 1o
supervise the day-to-doy activities of the news
deportment. The Executive Praducer must be able
to work effectively with praducers on the pacing
and “look” of the newscasts and with reporters
on writing and pockaging stories. Candidates
should be experienced in news journalism, hove
a thorough knowledge of state of the art
equipment and have the ability to apply it to the
production of news casts. Resumes should be
sent to: Mark Effran, News Director, WFSB,

3 Constitution Ploza, Hartford, (T 06115, EQE.

EYEWITNESS
NEWS

You're in Demand

Ourgroup is looking for proven mar-
keting/creative professionals for all
levels of broadcast promotion/ad-
vertising execution. We know that
managers, producer/directors, writ-
ers, and art directors who under-
stand how to build and implement a
marketing strategy are hard to find,
so we're anxious to hear from you.
We're looking for talent. If you're
good, send your resume to Box U-
37
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ALLIED FIELDS
Help Wanted Management
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Employment Service

BROADCAST FINANCIAL
ANALYST

POSITION AVAILABLE

One of the nations's leading media bro-
kerage firms has opened new offices in
Washington, DC. We are seeking a sea-
soned broadcast financial analyst, pref-
erably with experience in both radio an
television. Applicants should have an
outgoing personality and working knowl-
edge of the IBM/PC. An MBAwould be a
plus. Some travel will be required,

if you have outstanding credentials and
references, please send a confidential
copy of your resume and complete salary
history to: Mr. Kent M. Phillips, Senior
Vice President & Managing Director
Washington Operations, Communica-
tions Equity Associates, 1255 Twenty-
Third Street, NW, Suite 650, Washington,

@

COMMUNICATIONS
EQUITY
ASSOCIATES

RADIO PERSONNEL NEEDED

In the past year, hundreds & hundreds of radio stations,
from every state in the U.S., in every size market, con-
tacted NATIONAL with job orders. So far this year,
we're even busier. T0 help fill these openings, NATION-
Al is in constant need of announcers, newspecple.
pragrammers, & salespeaple. NATIONAL, the nation’s
leading radio placement service, places from coast 10
coast. If you're seriously seeking a move up, don't wait,
contact NATIONAL now For complete information, in-
¢luding brochure & registration form, enclose $1 post-
age and handling to:

NATIONAL BROADCAST
TALENT COORDINATORS
DEPT B., PO BOX 20551
BIRMINGHAM, AL 35216
205—822-9144-ACT NOW!

10,000 RADIO-TV JOBS

The most complete & current radio, TV publication pub-
lished in America. Beware of imitators! Year after year
thousands of broadcasters find employment through us.
Up to 98% ol nationwide openings published every
week, over 10,000 yearly All market sizes. all formats.
Cpenings for DJs, sal&sé)eople. news, production. 1
week computer list: $6. Special bonus: 6 consecutive
wks, only $14.95— save $21! AMERICAN RADIO
JOB MARKET, 1 N, Eastarn, Las Vagas NV 89101,
Money back guarantee!

Radio Programing

EXECUTIVE PRODUCER

Top 30 station looking for solid journalist
with good management and people
skills. Three years TV news experience
minimum, production experience pre-
ferred. Box U-67. M/F EEO.

VENTURE CAPITAL
DEBT FINANCING
For broadcasters
Sanders & Co.
1900 Emery St., Ste. 206
Atlanta, GA 30318
404—355-6800

Lum and Abner

2y

- ki Are Back

'l : _-_'jq ... piling up profits

=2 for sponsors and stations.

@*‘ %! 15-minute programs from
i the gotden age of radio.

éﬂ’ PROGRAM DISTRIBUTORS m PO, Drawer 1737
Jonesboro. Arkansas 72403 m 501/972-5684

For Sale Equipment

CLASSIFIED
ADVERTISING
IS YOUR
BEST BUY ...

This space could be
working for you for a
very low cost ... and it
reaches a most
responsive audience.

REMOTE VIDEO TAPE UNIT

Uniquely designed to accomodate crew of nine. Perfect for taping concerts, ball
games, special events, commercials or can be used as complete conrol room for
small TV stn. For information, call Bob Davis: (918) 252-9589, 252-9271.

1981 Ford Econoline
1 Ton 350 w/14 ft. Box

2-3/4" Sony BVU Recorders

1-Sony Editor

1-Hitachi (HR200) 1" Recorder

SLO-MO Capability with
HR230TBC

1-Vital (VIX-114-1A1) Switcher
ME-1 Dowristream Keying

Chroma Key, Key Edger

1-3M Digital Effects Generator

Model 5130

1-Q-7A Quantafont Character

Generator
1-Tapco Board, Series 72
1-Time Code Generator
1-Time Code Reader
3-ITE Tripods

3-ITE Heads
3-JVC 2700 Cameras,
3 cameras in package,
will accomodate 9
1-Videotek Monitor
1-lkegami Monitor
4-Panasonic 8" Monitors
2-Sony 8” Monitors
6-Panasonic 3" Monitors
1-Wave Form
1-Vectorscope
1-Audio Patch Bay
1-Video Patch Bay
Clear-Com Communication
System. One outlet each
station.
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For Sale Stations Consultants

Business Opportunity

& LPTV-CP in Ft. Pierce, Fiorida. $35,000.
B AM/FM within 50 miles of Nashville.
$350,000.
8 FM within 30 miles of San Antonic. $290,000.
8 FM in Puerto Rico. $590,000.
Business Broker Associates
615—756-7635 24 hours.

MAJOR FM OPPORTUNITY

Docket 80--90 creates 689 allocations nationwide.
Turnkey FCC licensing services for new FMs incl. Site
acquisitions and financial requirements. Over 200 pro-
tessional engineers, consultants, staff. Flat fee pricing
and guaranteed applications work. Call for details:
(301) 925-9400, ATTN: Carl Hurlebaus, Sachs/Free-
man AssocCiates, Inc., 1401 McCormick Drive, Lan-
dover, MD 20785. Member AFCCE.

“TWENTY YEARS OF EXPERIENCE GOES INTO EVERY SALE”

H.B. La Rue, Media Broker

Radio TV CATV Appraisals

Atlanta

6201 Powers Ferry Rd., #455
Atlanta, GA 30339
404 956-0673 Hal Gore, V.P.

East Coasl
500 East 77th St. #1909
New York, N.Y. 10021
212 288-0737

Waest Coﬂa_sl

44 Montgomery St. #500
San Francisco, CA 94104
415 434-1750

GREAT RADIO MARKETS
GREAT TERMS

Two established AM stations
in fast growing Sunbeit mar-
kets. Excellent terms for quali-

901/767-7980

MILTON Q. FORD = ss=ociares
MEDIA BROKERS—APPRAISERS

“Speciatizing in Sunbell Brosdess! Properties”
5050 Pogplar - Sudg 135 - Mamaks, Tno 38157

PARTNERS NEEDED

Small A.V. Law Firm with communica-
tions, general practice and interna-
tional trade clientele seeks expan-
sion via merger or acquisition of new
partners with portable business. Ex-
quisite physical facilities in place. All
terms negotiable. All replies strictest
confidence. Reply to Box T-171.

For Sale Stations

BILL - DAVID
ASSOCIATES
BROKERS-CONSULTANTS
303—636-1584
2508 Fair Mount St.
Coiorado Springs, CO 80909

GOOD BUY!!
Midwest college town. Medium market.
Asking $650,000 with $135,000 down.
Contact Bill Lytle (816) 941-3733

BUY 1, 2,0r 3

Group owners seek to divest one
or more stations in beautiful
northern New York, Class C FM -
$200K; Combo-$300K. Reply to
Box U-33.

fied buyer. Box U-63.

BOB KIMEL'S
NEW ENGLAND MEDIA. INC.

MISSOURI SMALL MARKET

AM station . Asking $60,000. Terms nego-
tiable. Contact Bill Lytle. (816) 941-3733.

CHAPMAN ASSOCIATES

II.'l'll'.-".l.-u'll:l-_' (LSS ||||:-:-_'r-:

Millions in Cash

for your FM station. Cash flow no factor. Ex-
treme ‘confidentiality-class B and C's top 125
markets. Contact Don Wilks c/o Wilks/Schwartz
Broadcasting. WAQY, 45 Fisher Avenue, E.
Longmeadow, MA 01028. 413-—-525-4141,

6.6 TIMES CASH FLOW

And that's what we figure is a very conservative

estimate. Good billings now on this AM day-
tirmer with all owned real estate in an attractive

CHICAGO sca

Northeast market--and the potential is there for
more sales growth. Askingpg425,000. annr well NOW AVAILABLE
yeicth ) CLASS B FM STATION

8 Driscoll Dr., St. Albans, VT 05478

802-524-5963
GEORGE WILDEY 207-947-8083 (ME)

CALL: DAN LEE,
312—777-1700

STAN RAYMOND & ASSOCIATES, INC.
Broadcast Brokers & Consuftants
AM/FM - Georgia - Small Markel $600,000,
Terms
AM/FM - N.C. - Small Market $625,00, Terms
1819 Peachtree Rd.. NE Suite 714
Atlanta, Georgia 30309
(404)351-0555

MIDWESTERN FM

Class C covers 3 states. Leads rat-
ings with top facility right in market of
267,000+. Positive cash flow
$1,400,000. Box U-30.

WASHINGTON, DC
AREA AM
This is your chance to own a station serv-

ing the DC area. Anne Cunningham,
(301) 234-1300.

SUCCESSFUL EASY LIS-

LAKE COUNTRY AM

New building and equipment. Positive
cash flow Priced to sell. D. Cresap, PO.
Box 1236, Bartlesville, Oklanhoma 74005.
918—492-5851 or 918—336-4730.

TENING FM WANTS TO
EXPAND GROUP IN THE
EAST. FM OF FM/AM
COMBO. BOX U-43.

___;{-":;r.-,.,” ":%/WW?/, ngw

NEDIA BROKERS - CONSULTANTS
P Q. Box 146
Encina. Calilornia 91326
Arca Code (818) 988-320)
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For Sale Stations Continued
NORTHEAST UHF C.P
Top 50 Market
NORTHEAST UHF TV
Excelient Potential
NEW MIDWEST UHF-TV
Top 40 Market
New Equipment
Good Price and Terms

AN\
<RAM>
A

R.A.Marshall&Co.

Media Investment Analysts & Brokers
Bob Marshall, President

Fulltime AM facility located in top 100 southeastern market.
Currentlg absentee owned--good opportunity for an owner/o-
perator. $1,000,000 with low down payment and liberal terms
available for well qualified buyer.

50BA Pineland Mall Office Center. Hilton Head Island, South Carelina 29928 803-681-5252

Bill Kitchen
(404)324-1271

!_—_Quanty Media—]

Location Size Type Price Terms Contact Phone CDFDO['atIOH

X Met  AM/FM  $1900K Cash  Bill Whitley (214) 680-2807

KA Sm FM™ $950K $150K  Bill Lochman (816) 941-3733

WY Met  AM/FM $795K $100K  Greg Merrill (801) 753-8090

NY Sm  FM $750K Terms  Ron Hickman (401) 423-1271

CA Sm FmM $675K $200 Elliot Evers (415) 387-0397

OK Med AM/IFM $650K $150K  Bill Whitley (214) 880-2807

PA Sm  AM $495K Cash  Warren Gregory (203) 364-5659

FL Sm FM $485K $90K  Bill Cate (404) 458-9226 BROADCASTING’S CLASSIFIED RATES
AZ Med AM $475K 390K  Greg Merrill (801) 753-8090

MO Sm FM $190K $47.5K  Bill Lytle (816) 941-3733 Allorders to place classified ads & all correspondence

pertaining 1o this section should be sent to: BROAD-
CASTING, Classified Department. 1735 DeSales St.,
N.W, Washington, DC 20036.

Payable in advance. Check, or money order only. Fuil
& correct payment MUST accompany ALL orders.

When placing an ad, indicate the EXACT category
desired: Television, Radio. Cable or Allied Fields; Help
Wanted or Situations Wanted; Management. Sales,
News, etc. lf this information is omitted, we will deter-
mine the appropriate category accerding 10 the copy
NO make goods will be run if all information is not
included.

The publisher is not respansible for errars in printing
due to illegible copy—all copy must be cleariy typed ar
primted. Any and all errars must be reporied to the
classified adverlising depariment within 7 days of pub-
lication date. Na credits or make goods will be made
an errors which do not materially affect the advedtise-
ment.

Deadiine is Monday at noon Eastern Time for the fallow-
ing Monday’s jssue. Earlier deadlines apply for issues
published during a week containing a legalhgliday. & a
special notice annauncing the earlier deadline will be
published above this ratecard. Qrders, changes, and/
or cancellations must be submitted in writing. (NO tele-
phone orders, changes, and/ar cancellations will be
accepted.)

Replies to ads with Blind Box numbers should be ad-
dressed 10: (Box number), c/a BROADCASTING, 1735
DeSales St.. N.W, Washington. DC 20036.

Advertisers using Blind Box numbers cannot request
audio tapes, video tapes, transcriptions, films, or VIR's
to be forwarded to BROADCASTING Blind Box nurm-
bers. Audio tapes, video tapes, transcriptions, films &
VTR’ are not forwardabie, & are returned to the sender.

Publisher reserves the nght to alter classified copy to
conform with the provisions of Title Vli of the Civil Rights
Actof 1964, as amended. Publisher reserves the right
to abbreviate, alter, or reject any copy

Rates: Classified listings {non-display). Perissue: Help
Wanted: $1.0C per word, $18 weekly minimum. Situa-
tions Wanted (personal ads): 60¢ per word, $9.00
weekly minimum. All other classifications: $1,10 per
word, $18.00 weekly minimum. Blind Box numbers:
$4.00 per issue.

Rates: Classified display (minimum 1 inch, upward in
nalfinch increments), per ssye: Heip Wanted $80 per
in¢h. Situations wanted: (personal ads): $50 per inch.

For infqrmatipn on these and our other avalilabilities, or to discuss selling your property, contact Janice Blake,
Marketing Director, Chapman Associales Inc., 1835 Savoy Dr,, Suite 206, Atlanta, GA 30341, 404—458-9226.

CHAPMAN ASSOCIATES'

nationwide media brokers

SPECIALIZING IN

FORMAT SEARCH AND
MARKETING STRATEGIES

For new stations, acquisitions and underperforming stations.

Advanced audlience research and analysis 1o find vour most profitable niche. Ratings projections
including demographic breakouts for each format alternative. Get the research and radio
expertise behind some of radios biggest success stories. Call us at 313-540-9499.

NI O o D I e

(TN
SUCCESS STRATEGIES FOR RADIO
187G E. Lincoln Ave., Birmingham, MI 48008

MISSISSIPPI MEDIUM MARKET

Rl & AMoador

MEDIA BROKER
AM-FM-TV-Appraisals
P.O. Box 36
Lexington, MO 64067
816—259-2544

Fulltime AM--Asking price of $435,000 is less
than 1.5X gross billing. Terms available. Con-
tact Emnie Pearce. (404) 458-9226.

‘ré._ CHAPMAN ASSOCIATES
i nationwide media brokers
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All other classifications: $100 per inch. For Sale Sta-
tions, Wanted To Buy Statiors, Public Notice 8 Busi-
ness Qpportunities advertising require display space.
Agency commission only on display space

Word count; Count each abbreviation, initial, single
figure or group of figures or letters as one word each
Symbols such as 35mm. COD, PD.etc.. count as one
word each. Phone number with area cade o zip code
counts as one word each.




Fortunesu

Media

Jack Adamsonm, president, California divi-
sion, Bonneville Intemational Corp., Los
Angeles, named president of KSL-AM-TV Salt
Lake City, succeeding Jay Lloyd (see
“Deaths,” below). Bruce Reese, assistant
secretary and assistant general counsel,
Bonneville, Salt Lake City, named associate
general counsel and secretary. John Scott
Davenpent, research director, Bonneville,
Salt Lake City, named VP, research and anal-
ysis.

Peter Orne, president and general manager,
WTNH-TV New Haven, Conn., resigns contin-
gent on merger of ABC and Capital Cities,
which owns WTNH-TV but is selling it to com-
ply with FCC duopoly rule.

Craig Wilbraham, general sales manager,
WLOO-AM-FM Chicago, named station man-
ager.

James Smith, president, Alta Broadcasting,
San Jose, Calif., joins KFRC(AM) San Francis-
co as VP and general manager.

David Leonard, assistant VP, finance, United
Cable Television Corp., Denver, named VP,
operations, western division.

Jim Heath, director of operations, KiUS-FM
Lincoln, Neb., named general manager.

Richard Lowe, pgeneral sales manager,
WHNS(TV) Greenville, S.C., joins KRRT(TV}
Kerrville, Tex., as general manager. Kem
Maher, program-operations director, KOKI-TV
Tulsa, Okla., joins KRRT as director of oper-
ations and programing. Susan Stuecheli,
from Mayes, Cameron, Downs & Co., San
Antonio, Tex., joins KRRT as director of busi-
ness affairs.

Bill Underwood, general manager, KJIN(AM)-
KCIL(FM) Houma, La., joins WXAM(AM)-
WQXY-FM Baton Rouge in same capacity.

Jim Schoonmaker, from wXIA-TV Atlanta,
joins WATL(TV) there as operations manager.

Linda Roe O’Connor, general sales manager,
KMIM(FM) St. Louis, named station manager.

Jerrold Wareham, VP, noncommercial wHRO-
TV Norfolk, Va., joins noncommercial
WPTD(TV) Dayton, Ohio, as president and
general manager, succeeding Clair Tettemer,
retining.

Eric Weiss, staff attorney, Mutual Broadcast-
ing System, Arlington, Va., named general
attorney.

Sharon Brandow, media buyer and planner,
Wolfson Advertising & Marketing, Albany,
N.Y., joins WTZA-Tv Kingston, N.Y., as traf-
fic director,

Eugene Johnson, from Enstar Cable Corp.,
Atlanta, joins Cable Investments Inc., Engle-
wood, Colo., as VP, mergers and acquisi-
tions.

Marketing

Management supervisors named senior VP’s,
SSC&B:Lintas USA, New York: William Cat-
lin, Rick Evans and Donald Lenehan.

R. John Cooper, general counsel and secre-
tary, and Roger Craton, chief financial officer,
Young & Rubicam, New York, named execu-
tive VP’s.

Joel Jay Fineman, account director, and Den-
nis Jordan, account supervisor, McCann-
Erickson, New York, named VP’s.

Jean-Manuel Guyader, deputy general man-
ager, J. Walter Thompson, Paris, joins Danc-
er Fitzgerald Sample, New York, as senior
VP, creative director.

Todd Bresnahan and Jeffrey Estok, account
supervisors, Tracy-Locke, Dallas, named
VP’%s.

Susan Panfill, traffic department manager,
Foote, Cone & Belding, Los Angeles, joins
Gillespie Advertising, Princeton, N.J., in
same capacity.

Michael Leonhardt, senior VP, management
supervisor, D’ Arcy MacManus Masius, Min-

neapolis-St. Paul, named general manager of
office.

Howe Burch, account

supervisor, W.B.
Doner, Baltimore,
named VP.

Appointments, Ad-

marketing, Los Ange-
les: Larry Mandel, me-
dia  director, Cal-
ifornia, to VP, media,
California; Patricia

Gleason, media direc-

tor, national, to VP,
media, national; Am-
non Mizrahi, controller, to VP, finance, and
Kerry Ives, production assistant, to produc-
tion manager.

Bob Rashid, senior broadcast producer, J.
Walter Thompson, Detroit, joins W.B. Doner
there as production supervisor and producer.
Julie Bialek and Philip Lasalle, members of
account services team, W.B. Doner, named
account executives.

Gary Deur, president, Heritage Leasing
Corp., San Dicgo, joins World Communica-
tions there as chief financial officer. World is

Burch

Please send

[0 Broadcasting ;s Magazine
0 3 years $175

... (Check appropriate box)

O 2 years $125
(International subscribers add $20 per year)

Broadcastingz

The Newsweekly of the Fifth Estate
1735 DeSales Street, NW, Washington, D.C. 20036-4480

O 1 year $65

0  Broadcasting i Cablecasting Yearbook 1985

The complete guide to radio, TV, cable and satellite facts and figures—
$85 (if payment with order $75) Billable orders must be accompanied
by company business card or company purchase order. Off press

Type of Business

Title/Position

Spring 1985.
bl ~ 0O Payment enclosed
Company O Bill me
Address Home? YesO NoO
City State. Zip

Signature Are you in cable TV operations O Yes
(required) e e e —— e ——— O No
] N/ |
I For renewal or address change |
I place most recent label here I
__________ g W |

The one to read when there's time to read only cne.
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direct response marketing and entertainment
firm.

Dick Hughes, trom Avery-Knodel, joins In-
dependent Television Sales, Atlanta, as VP,

Southeast. Robert Bee, VP, sales manager,

ITS, Atlanta, to same capacity, Chicago.

Marilyn Fidler, VP, management supervisor,
Ogilvy & Mather, Los Angeles, named direc-
tor of personnel.

Mark Ingwer, creative research associate,
Dancer Fitzgerald Sample, New York, joins
D’Arcy MacManus Masius there as associate
research director.

Kathryn Courchene, producer, Robert Rich-
ter & Friends, Chicago, joins D’Arcy Masius
Benton & Bowles there as producer. Karen
Mollitor-Brhel, research analyst, DMB&B,
named assistant communications director.

Bob Klein, account executive, Needham
Harper Worldwide. Chicago, named account
SUpervisor.

John Radovich, account executive, Harring-
ton, Righter & Parsons, New York, named
manager, Atlanta office.

Kay Collins, media planner-buyer, Sawyer Ri-
ley Compton, Gainesville, Ga., named media
director.

Michael Zadoorian, copywriter, Michael Flo-
ra & Associates. Troy, Mich., joins W.B.
Doner. Southfield, Mich., as senior copy-
writer.

Glenn Dayton lil, freelance art director, La
Jolla, Calif., joins Knoth & Meads Co., San
Diego, as senior art director.

Chuck Hanrahan, account executive, white
team, Petry National Television, New York,
named group sales manager of team.

Appointments, wMOD(TV} Melbourne, Fla.:
Skip Painton, national sales manager, to gen-
eral sales manager; Wayne Croasdell, accoun!
executive, to local sales manager, and Mike
Kerrigan, regional account executive, to re-
gional sales manager.

Morrie Beitch, national sales manager. WHNS-
Tv Greenville, 5.C., joins KRRI(TV) Kerr-
ville, Tex., as director of sales. Don Steed,
regional-local sales manager, WPMI-TV Pensa-
cola, Fla., joins KRRT as local sales manager.

Brian Baumann, local sales manager,
WEZW(FM) Wauwatosa, Wis., named general
sales manager.

Jim Moroney Ill, local sales manager, WFAA-
Tv Dallas, joins co-owned KOTv(Tv) Tulsa,
Okla., as general sales manager, succeeding
Jim Bisagni, resigned. Moroney is son of Jim
Moroney, president and chief executive offi-
cer of station’s owner, A.H. Belo Corp.

Joseph Killebrew, local account executive,
wrCB-Tv Chattanooga, joins WPTFE-TV Ra-
leigh, N.C., as general sales manager.

Chuck Ccokson, account executive, KEZI-Tv
Eugene, Ore., named general sales manager.

Paul Cummings, retail advertising manager,
Burlington Free Press, Burlington, Vt., joins
WEZF(FM) Burlington as general sales mai.-
ager.

Mark Thomas, from The Media Store adver-
tising agency, joins WHAS(AM) as sales man-
ager. Jerry Solomon, sales specialist, WHAS-
(AM)-wAMZ(FM) Louisville, Ky., named sales

Roasted and toasted. Veteran journalist and former CBS and ABC newsman Edward P
Morgan was honored and "roasted” for his 50 years in the business at age 75 during a black
tie dinner last Tuesday evening {Oct. 8) at New York's Pierre hotel. The event, which attracted
more than 250 guests, also benefited the Washington-based daily, three-minute news com-
mentary series, In The Public Interest, of which Morgan is chief correspondent. Mrs. Edward
R. Murrow, wife of the late CBS newsman, hosted the dinner for her husband's long-time
friend and colleague, and former CBS News anchorman Walter Cronkite served as the
master of ceremonies. Roasting Morgan were ABC sportscaster Howard Cosell, ABC anchor-
man Peter Jenhlngs, former ABC newscaster Pauline Frederick, CBS newsman Bill Moyers,
and Stanley Marcus of the Nieman-Marcus stores.

Morgan joined CBS in 1950 as editor and producer for Murrow's This I Believe radio series.
He stayed with CBS until 1954 when he went to ABC News. It was at ABC that his 15-minute
nightly radio newscast, Edward P. Morgan and the News, sponsored by the AFL-CIO,
became a staple of radio news for 13 years. Morgan has been associated with In The Public

Interest since 1975.

Pictured above are (I-r): Morgan, Murrow, Jennings, Frederick and her husband, Charles

Robbins.

manager, WAMZ.

Peggy Himes, account executive, WSCM(AM)
Cobleskill, N.Y., named sales manager.

Donna Deutschmann. retail sales manager,
KMIM(FM) St. Louis, named local rales man-
ager.

Bilt White, account executive, KFvs-Tv Cape
Girardeau, Mo., joins KBSI-TV there as local
sales manager.

S — e —
Programing

Ashley Boone, marketing and distribution
consultant, Lorimar Motion Pictures and Co-
lumbia Pictures, Los Angeles, named presi-
dent, Lorimar Motion Pictures Marketing and
Distribution. Randy Wicks, senior VP, direc-
tor of advertising, Columbia Pictures, named
VP, advertising, Lorimar Motion Pictures.
Leslie Moonves, VP, movies for television
and mini-series, 20th Century Fox, Los An-
geles, joins Lorimar there as VP, movies for
television and mini-series.

Tolte (Lee) Albert, VP, West Coast marketing,
Media General Broadcast Services, Los An-
geles, joins Sunwest Productions there as VP,
director of marketing.

Jeffrey Wagner, director of marketing. Home
Team Sports, Washington, named to newly
created position of director of marketing and
sales for regional cable network.

Steve Chan, manager of financial planning,
Global Marine Inc., Los Angeles, joins The
Disney Channel there as manager of finance.
Eric lllowsky, manager of marketing analysis
and planning, Times Mirror Cable Television.

Broadcasting Oct 14 1885

Los Angeles, joins The Disney Channel there
as manager, program analysis.

Directors named VP’s,
affiliate operations de-
partment, Home Box
Office: Barbara Jaffe,
director, sales plan-
ning and develop-
ment, New York, to
VP, sales promotion
and development; Jer-
ry Flavin, regional di-
rector, south central

| region, Dallas, to VP,
affiliate operations,

Jafte
and Bruce Zeller, account director, Tele-Com-

Flavin Zelier .
munications Inc., to VP, affiliate operations,

Chicago.

Linda Holliday, director of marketing,
PRISM, Philadelphia, joins SBK Pictures,
Narberth, Pa., as marketing and sales director
for commercial production company.

David Yocum, independent financial consul-
tant, joins Group W Productions there as ac-
counting supervisor.

Michael Sirianni, air personality and music



director, WIFM(FM) Grand Rapids, Mich.,

named program director.

Rebecca Eaton, pro-
ducer, noncommercial
WGBH-TV Boston,
named executive pro-
ducer, Masterpiece
Theatre and Mystery,
PBS scries produced
there. She succeeds
Joan Wilson, who died
July 4 (BROADCAST-

ING, July 13).
Andy Bickel, general
Eaton manager.  WGSP(AM)

Charlotte, N.C., joins wiBC(aMm) Indianapolis
as program director.

Steve Wegner, executive producer, PM Maga-
zirie, KSALTV San Antonio, Tex., 1o station
production manager.

Jack Papson, film ecditor, WPGH-TV Pius-
burgh, named producer-director.

Appointments. wiBJ-TvV Jackson, Tenn.: Da-
vid Hacker, producer-director, to production
manager; Brenda Dewberry, producer-direc-
tor, to assistant production manager. and
Steve Byron, enginecr, lo producer-direcior.

Bob Lange, commercial produccr-director,
KTXL(TV) Sacramento, Calif., joins KXTV(TV)
there in same capacity.

i s e —— e e —— )
News and Public Affairs

Harvey Nagler, managing editor for United
Stations Radio Networks, has been named
vice president of news, replacing Dave
Cooke, who departed last summer,

Brink Chipman, news director, WHO-TvV Des
Moines, lowa, joins KVOA-TV Tucson, Ariz.,
in same capacity.

Brian Rublein, news director, wHAS(AM) Lou-
isville, Ky., named VP, news. WHAS(AM)-
WAMZ(FM). Robin Hughes, assignment cditor,
WHAS-TV Louisville, Ky.. named editorial di-
rector.

Appointments, KSATTv San Antonio, Tex.:
Lee Lopez, cameraman. 10 noon news pro-
ducer; Hollis Grizzard, from KTVV(TV) Aus-
tin, Tex., to reporter. and Rene Vara, from
KMOL-TV San Antonio, to news photographer.

Mark Robertson-Baker, ncws director, KDFA-
TV Amarillo, Tex., joins wCPO-Tv Cincinnati
as news producer.

Patti Payne, acting manager, public affairs.
KOMO(aM) Seattle, named public aftairs di-
rector.

Appointments, news department, KIRO-TV
Seattle: David Dittmar, senior program depart-
ment producer, to segment producer, public
atfairs unit; Susan Hutchison, anchor, news
update, to managing editor and anchor of
broadcust; Gary Justice, anchor. evening
news, o managing editor and anchor of
broadcast, and John Marler, co-anchor, 5
p.m. news, to managing editor and co-anchor
of broadcast.

Bob Friedman, business editor, WHBQ-TV
Memphis, joins noncommercial WPBT(TV}
Miami as Washington correspondent for na-
tionally syndicated The Nightly Business Re-
port.

Maureen Green, anchof, noon news, WTVH-
TV Syracuse, N.Y., assumes additional duties
as co-anchor, 6 p.m. news.

Kyle Meenan, weekend anchor and reporter,
WMUR-TV Manchester, N.H., named co-an-
chor, 11 p.m. nightly news.

Diane Bolton, news director, KHI(AM) Los An-
geles, joins KNX(AM) there as staff broadcast-
er, news department.

Jim Celania, sportscaster, KGO-Tv San Fran-
cisco, joins KUSA-TvV Denver as 5 and 10 p.m.
anchor.

Patti Kirkpatrick, midday news co-anchor,
producer and reporter, WAVE-TV Louisville,
Ky., joins KPNX-Tv Phoenix as weekday co-
anchor. Bill Austin, weather anchor, KTTV(Tv)
Los Angeles. joins KPNX-TV in same capacity.

Chuck Blitzer, reporter, wvNY.Tv Burlington,
Vt., joins WPTZTv Plausburgh, N.Y.. in
same capacity.

Mary Nissenson, correspondent and substi-
tute anchor, NBC-TV, Chicago, joins WABC-
Tv New York as reporter.

Technology

Andrew Hospodor, division VP and general
manager. automated systems division, RCA,
Burlington, Mass.. named president and
chiet executive officer of RCA American
Communications, Princeton, N.J., succeed-
ing James Tietjen, who becomes VP, RCA
Laboratories.

Jill Ross, legal assistant to FCC Commission-
er Mimi Dawson. Washington, joins MCI
Telecommunications there as director of regu-
latory affairs.

Scott Martin, radio district sales manager,
Harris Broadcast Group, Quincy, I, joins
Fidelipac Corp., Mooresiown, N.}.-based
producer of broadcast tape products, as sales
director.

Carl Wolfe, chief engineer, WCAY-TV Nash-
ville, joins wHOI(TV) Peoria, Ill., as director
of engineering.

Marty Sacks, chief engineer, WWRC(AM)
Washington, assumes additional duties as
chief engineer for co-owned WGAY-FM there.

T v Tl e Sy 3 % T RS
Promotion and PR

Ann Langtry, managet, marketing and promo-
tion. CBS Radio Network, New York. named
director, community services. educational
and community services, CBS/Broadcast
Group.

Jeff Duclos, manager, business information,
‘Wwest Coast, ABC public relations, Los Ange-
les, joins Rogers & Cowan there as director,
television division.

Debra Kentir, public relations consultant, Ar-
thur Domingo Associates, New York, joins
Katz Communications there as manager, ra-
dio public relations and promotion.

Nancy Mayers, assistant account executive,
Ammirati & Puris, New York, joins Antonelli
Media Training Center there as director of
publicity and promotion.

Elizabeth Saunders, director of promotion
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NUMBER ONE
ACROSS
THE ATLANTIC

The BrightStar translantic satellite path is the only
two-way link capable of connecting to any North American
earth station with London the European gateway.

NUMBER ONE

IN EXPERIENCE

BrightStar is operated
by people with 20
years experience of
transmitting video

by intemational
satellites and using
European
interconnects — soon
tainclude the
European
Communications
Satellites.

NUMBER ONE
IN QUALITY

BrightStar meets the
rigorous specifications tor
intemational audio and
video transmissions of
all our regular users
who inctude the BBC,
CBC (Canada), CNN
(USA), EUROPEAN
BROADCASTING
UNION. ITN (UK),
LWT (UK), MTV
(Canada), NBC,

NHK (Japan),
NEWSWEEK (USA),
PARAMOUNT {USa),
RTE (Eire),
THAMES TV (UK)

and many others

BrightStar, Intemational Buikding, Rockefeller Genter, 630
5th Avenue, 22nd Floor, New York NY 10111,
Telephone: (212) 582 8578, Telex: 642494 WU BRTSTR NY
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and creative services, KTTV(TV) Los Angeles,
named VP.

Lennie Philyaw, director of advertising and
promotion, WAXA(TV) Anderson, S.C., joins
KRRT(TV) Kerrville, Tex., in same capacity.

Ivan Ladizinsky, editorial producer, Nightline,
ABC News, Washington, joins WwCAU-Tv
Philadelphia as director of creative services.

Lesley Ruskowski, promotion director, WTAJ-
TV Altoona, Pa., joins woac-Tv Canton,
Ohio, as promotion director.

«David Gieselmann, graphics director-design-
er, Telepictures Corp., Los Angeles, joins
KSDK-Tv St. Louis as director of broadcast
design.

Allied Fields

Howard Doyle, senior executive producer,
Eyewitness News, WABC-Tv New York, joins
The Conrad Shadlen Corp., television news
talent management firm there, as executive
VP.

Steve Rolandelli, manager of computer ser-
vices, Audience Research & Development,
Dallas, named director of research and oper-
ations. Cindy Harrison, account executive,
marketing specialist, WFAA.Tv Dallas, joins
AR&D as associate research analyst.

John Woodbury, VP, research and policy
analysis, National Cable Television Associ-
ation, Washington, joins Federal Trade Com-
mission there as senior staff economist, regu-
latory analysis division.
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Gene Jankowski, president, CBS/Broadcast
Group, was recognized for “lifetime achieve-
ment as an outstanding humanitarian” by Na-
tional Conference of Christians and Jews at
annual entertainment industry dinner.

Tom Rieland, broadcast news coordinator,
University of Mississippi, University, Miss.,
named director of university’s Communica-
tion and Resource Center.

Timothy Nulty, former chief economist for
Senate and House Commerce Committees,
Washington, joins World Bank there as senior
economist, energy and industry department,
specializing in telecommunications.

To be awarded title of Fellow Member of the
Society of Motion Picture and Televisicn En-
gineers at October 29 luncheon in Los Ange-
les: Thomas B. Keller, senior vice president,
department of science and technology, Na-
tional Association of Broadcasters, Washing-
ton; Masao Sugimoto, manager, advanced
television systems research division, NHK
(Japan Broadcasting Corp.), Tokyo; Herman
Badler, vice president of operations, CBS-
TV, Washington; Otis Freeman, senior vice
president, WPIX Inc., New York; Stephen D.
Kerman, director, television sales and market-
ing, Tektronix, Beaverton, Ore.; Thomas R.
Meyer, product manager, Dynair Electronics,
San Diego; Charles F, Riley, Merlin Engineer-
ing Works, Palo Alto, Calif.; John D. Ross,
president, Ross Video Ltd., Iroquois, Ontar-
io, Canada; Ronald Balousek, president, Pro-
ducers Color Service Inc., Southfield,
Mich., and Wilson Markle, president, Mobile
Image, Toronto, Ontario, Canada,

]

Deaths
William D. Fisher, 71,
retired senior vice
president of  Ad-

vanswers Media/Pro-
graming, subsidiary of
Gardner Advertising,
St. Louis, died of can-
cer Sept. 30 at St
Luke’s hospital, St.
Louis, Fisher joined
Gardner in 1951 as di-
rector of radio and
television. From 1956
to 1982, he was producer of St. Louis Cardi-
nals baseball games, and since 1969, had
been producer of The Nashville Music televi-
sion program. Fisher had also been writer,
producer for wGN(am) Chicago. He is sur-
vived by his wife, Margaret, and son,

William H. Reuman, 89, retired president of
Long Island Broadcasting Corp., and former
sole owner of WWRL(AM) and WWFM(FM) New
York, died of congestive heart failure Oct. 3
at his home in Amityville, N.Y. Reuman,
ham radio enthusiast, started wwRL at his
home in Woodside, Queens, using living
room as studic. WRFM(FM) began in Reu-
man’s garage. He sold air time to local stores
and broadcast German, Polish, Slavic, and
later Hispanic and black programing to serve
changing audience, and had neighborhood
talent perform, including singer Ethel Mer-
man. In mid-1950’s, Reuman started and was
part owner of WGLI(AM) Babylon, N.Y., and
WTFM(FM) Babylon (now waPP[FM] Lake Suc-
cess). He is survived by his daughter, Mary.

Fisher
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Jay W. Lloyd, 59, president and general man
ager, KSL-AM-TV Salt Lake City, and senior
VP, Bonneville International Corp. there,
died of cancer Sept. 2 at University of Utah
Medical Center, Salt Lake City. He had been
with Bonneville since January 1964, when he
joined KSL-Tv as local sales manager. He was
named president and general manager of KsL
division of Bonneville International in Au-
gust 1978, and senior VP of Bonneville in
May 1983, given corporate responsibility for
KBIG(FM) Los Angeles, KOIT-AM-FM San Fran-
cisco, WRFM(FM) New York and WCLR(FM)
Skokie, Ill, He is survived by his wife, Eve-
lyn, two sons and two daughters.

Genevieve Beryl Tichenor, 84, member of
board of directors and officer of Tichenor Me-
dia Systems, Harlingen, Tex., died Oct. 4 at
her home in La Feria, Tex. Tichenor Media
Systems owns KGBT-AM-TV and KELT(FM) Har-
lingen, Tex.; KCOR(aM) San Antonio, Tex.;
KUNO(AM) Corpus Christi, Tex.; KLAT(AM)
Houston, and is purchasing KYSR-AM-FM El
Pasc from KYSR Inc. and WIND(AM) Chicago
from Westinghouse. It also owns TMS Pro-
ductions in San Antonio. She is survived by
her husband, McHenry Tichenor, chairman of
board, and son, McHenry T. Tichenor, vice
chairman of board.

William J. Beaton, 80, president and general
manager of KIEv(aM) Glendale, Calif., died
of cancer Oct. 4 at his home in Los Angeles,
He was president of Southern California
Broadcasting Co., which also owns
KNRY(AM) Monterey, Calif, Beaton began his
career as Cleveland radio announcer and in
1928 moved to Los Angeles, becoming sales
manager of KMPC(aM). He became part-own-
er and general manager of KWKw(aM) Pasade-
na, Calif., in late 1950’, turning it into
among nation’s first 24-hour Spanish-lan-
guage stations. He acquired KiEv in 1961.
Survivers include his wife, Claire, three sons
and two daughters.

Nelson Riddle, 64, arranger and composer for
television and films, died of kidney and heart
failure Oct. 6 at Los Angeles hospital.
Among his television credits were theme
from Route 66, which was also on pop charts,
and music for Rowan & Martin’s Laugh-In,
The Nat King Cole Show, The Rosemary
Clooney Show and The Smothers Brothers Com-
edy Hour. He is survived by his wife, Naomi,
and six children.

Tom Dagenais, 54, television writer, died of
cancer Sept. 25 at Valley Presbyterian Hospi-
tal, Van Nuys, Calif. He wrote scripts for
such animated series as The Pink Panther and
The Flintstones, as well as dramatic programs
that included The Love Boat and G.I. Joe. No
survivors.

Bob Carlton, 67, air personality, WMBD(AM)
Peoria, 1ll., died Oct. 4 of cancer at St. Fran-
cis medical center. He had been with station
since 1941, had retired from on-air work in
January 1985, but had remained program and
sales consultant to station, He is survived by
his wife, Frances, and son.

Sidney Clute, 69, television and film actor,
died of cancer Oct. 2 at St. John’s Hospital in
Santa Monica, Calif. He began television ca-
reer in early 1950’ in such series as Play-
house 90 and Dragnet. Most recently, Clute
portrayed Detective LaGuardia in CBS-TV’s
Cagney & Lacey. He is survived by two sisters
and one brother.



Good days for
Paul Harvey

He claims the four most popular programs
on network radio, reaching more than 30
million listeners weekly over 1,100 radio
stations. He has a thrice-weekly syndicated
newspaper column and syndicates commen-
tarics to more than 100 television stations
through a company he owns and runs with
his wife, “Angel.” Add to that books, record
albums, speaking engagements and a com-
mercial delivery that could sell Ralph Nader
a Corvair (although he remains stubborn
about the quality of products he endorses),
and the result is a radio institution.

And now...the rest of the story.

While many may not always agree with
his views, few would argue that Paul Harvey,
now marking his 35th consecutive year on
the ABC Radio Network, is a broadcasting
success story. The numbers are impressive.
According to the spring 1985 Radar report,
the top four network radio programs in de-
scending order were Paul Harvey News at
8:30 a.m., Monday-Friday; Paul Harvey
News, 12:06 p.m., Monday-Friday; Pau!
Harvey News, Saturday, 11:10 a.m., and
Harvey’s The Rest of the Story, Monday-Fri-
day at 3:06 p.m. Harvey’s programs account
for about $10 million in ABC Radio revenue
cach year.

He was born Paul Harvey Aurandt in Tul-
sa, Okla., in 1918. (He dropped the last
name when he went into radio because “eth-
nic names [it is Pennsylvania Dutch] were
not very popular,” says Harvey, and besides,
“no one could spell it.”)

He credits his introduction to radio to a
high school speech teacher who took him to
the studios of KvoO(aM) Tulsa one day in
1933-—Harvey was 14—and said: “This boy
should be on the radio.”

*“I worked for nothing at Kv0O0,” says Har-
vey, “and I worked such long hours that the
station finally put me on the payroll to limit
those hours.” He worked as announcer and
later program director while taking courses
in speech and English at Tulsa University.
From KvO00, Harvey went to KFBI(AM) Abi-
lene, Kan., as station manager. The station
was owned by Farmers and Bankers Life
Insurance, which wanted to move it to Wich-
ita, Kan. “So,” says Harvey, “I think they
hired the least experienced fellow they could
find to show the FCC they couldn’t make a
living out of it. But we fooled them and
wound up making money.” Next stop was a
newscasting post at KOMA(AM) Oklahoma
City and then on to KXOK(aM) St. Louis,
covering news and special events, and where
one particularly special event occurred.

He met his wife-to-be, Lynne Cooper, a
school teacher who had a question and an-
swer program on KXOK. The romance was
interrupted when Harvey was sent on special
assignment in 1940 to Hawaii to broadcast
the arrival of the American fieet and the be-

PauL Harvey AURANDT—nEwWS commentator,
ABC Radio Networks, Chicago; b. Sept. 4,
1918, Tulsa, Okla.; 1933-40: announcer and
program director, kvoo(am) Tulsa; station
manager, kFBijaM) Abilene, Kan.; newscaster
KOMA(aM) Oklahoma City; newscaster, KXOK(aM)
St. Louis; newscaster, kGUaM) Honolulu,
1940-41; program director, WkZO(aM)
Kalamazoo, Mich., and news director,
Michigan and Indiana, Office of War
Information, 1941-43; newscaster, WENR(AM)
Chicago, and network newscaster, NBC Blue
(later ABC) network, 1944-51; current

position since 1951; married Lynne (Angel)
Cooper, June 4, 1940; children—Paul, 37.
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ginning of war games in Hawaii. She fol-
lowed and they were married. He credits his
wife, whom he calls Angel, with giving di-
rection and guidance to “their” career. “She
wanted to be mamied to a network news
commentator,” says Harvey. “It was as sim-
ple as that.” She remains a major force as his
editor, producer and partner.

Harvey remained in Hawaii for over a
year before returning to the U.S. That was in
1941. He came back briefly to KXOK, then
moved to wKzo(aM) Kalamazoo, Mich.,
where he was program director, while serv-
ing as news director of Michigan and Indi-
ana for the Office of War Information, In
1944 he moved to Chicago as local newscas-
ter for ABC’s WENR(AM). It was there that
Harvey got some help from a friend.

As Harvey tells it: “I broadcast out of the
Merchandise Mart in Chicago. Mark Woods
was then the president of ABC. After my
late night local broadcast, Angel and [ would
go downstairs to the coffee shop and have a
late snack with Joe Kennedy, who owned the
Merchandise Mart. And it was the ambassa-
dor [Kennedy had been ambassador to Eng-
land] who called Mark Woods and said:
“You’ve got a young man on the air locally
out here who ought to be on the network.’
That opened the door to my becoming a
summer replacement on the network [then
the NBC Blue network, forerunner of
ABC].” Harvey continued to combine local
and network duties until 1951, when he be-
gan his news and commentary full time over
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the ABC Radio Network.

On May 10, 1976, Harvey began his
“Rest of the Story” broadcasts, in which the
carly struggles of people who achieved suc-
cess are told, with their identities withheld
until the end. The broadcasts are now writ-
ten by Harvey’s son, Paul Aurandt, who also
serves as announcer for the morning news.

Of his newscasts, Harvey says: “I still
pound every word into a typewriter. When
you’re dealing with personal opinions, if
you’re willing to sink or swim on those, you
want them to be your own.”

He finds nothing uncomfortable in the
dual role of newsman and spokesman. “I
don’t advertise anything I don’t believe in
and use, and that makes a difference. We
walk a very fine line between the newsman
and the huckster, and 1 am the last of the
news people to do his own commercials so |
don’t take lightly that responsibility. I'm go-
ing to have a lot of commercials on my
broadcast regardless of whether [ do them or
somebody else does them. This gives me a
great deal more control over the choice of
those commercials.”

Harvey thinks the new technologies now
competing with radio should be seen not as a
threat, but as a spur. “We need to use our
imaginations,” rather than just “lying down
and becoming a juke box and letting televi-
sion run away with our audience.”

And what is his impression of the change
brought on by the new delivery systems?
“On my 65th birthday,” says Harvey, “I took
some actuarial tables and evaluated what my
prospects were and the potential for the in-
dustry, and decided in five-year increments
what I would do for the next 20 years. With-
in four months things had so changed, tech-
nology had so changed them, that all my
professional plans got tossed in a cocked
hat. For example, that Paul Harvey does not
need a network any more. With a satellite, |
can originate from my Missouri farm”
(which he does, occasionally taking long
weekends and broadcasting from a studio he
has had built there).

What is Harvey’s future at the network?
He points to negotiations he says are current-
ly under way with CBS O&O KMOX(AM) St.
Louis to carry his broadcasts. If ABC can do
that, says Harvey, “if they can demonstrate
an ability to skim the cream of stations, then
maybe [ can’t do better than with ABC.”
Otherwise, says Harvey, “when we know at
the first of the year what the FCC will re-
quire of our new owners, Capital Cities, and
what our new owners are going to want to do
with radio, ['ll be sitting down with ABC
and talking contract. It’s going to be very
difficult for this or any network to come up
with any opportunity as tempting as the op-
portunity I would have independently.”

Asked to identify the key to his popularity,
Harvey modestly begs off self-analysis.
“When the car is running,” he says “you
don’t look inside the carburetor, you just
keep going.” 12
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ABC President Frederick S. Pierce and ABC Broadcast Group
President Tony Thomopoulos met with Warner Bros. Chairman Bob
Daly in Los Angeles Friday morming to discuss proposed accord
that CBS has reached with negotiating cemmittee on behalf of
Hollywoed studios regarding financial interest and syndication rules.
Week before, MPAA President Jack Valenti met with NBC Chair-
man Grant Tinker in New York and presented him outline of agree-
ment. Pierce told BROADCASTING that ABC has "open mind” about
reaching agreement but expressed “concern with some of the
elements.” Pierce declined to get into specifics, but cited prime
time production limitations and number of years in which network
1s offered renewal clause as "complex” issues that required further
examination. Tinker told BROADCASTING that NBC is studying pro-
posal.
a

Ted Turner has shelved joint scrambling venture with ESPN, MTV
Networks and Showtime, and will instead proceed with ptan to
scramble Turner Broadcasting System's CNN and Headline News by
next July using M/A-Com Linkabit technology. TBS announced deci-
sion last Thursday (Oct. 10) and cited cable industry’s "apparent
unwillingness” to work together as reason agreement on mutually
acceptable scrambling formula was "unattainable.” Turner, in pre-
pared statement, added: “"We regret the joint venture has proved
unworkable at this time, but feel it is imperative 10 scramble our
services as soon as possible to realize the additional revenue from
new paying subscribers.” Atlanta-based cable programer, which
already charges home satellite dish owners $25 annual subscrip-
tion fee for CNN and Headline News, will offer cable companies
nonexclusive licensing arrangements to market services. TBS will
also set up national 800 number for individual dish owner-sub-
scribers. Jim Mooney, president, National Cable Television Asso-
clation, commenting on Turner decision, said: "The main point is
to get these services scrambled, and this is a big step forward. Ted
is moving in the right direction.

(m}

Major swing in stock prices of both Viacom and LIN Broadcasting last
week was at least partially result of takeover rumors, although both
companies have been subject of favorable reports from securities
analysts. Viacom began week at $47, where it traded for most of
summer. By Friday afternoon it was up to 54%. Daily volume,
which had averaged between 50,000 and 100,000 shares during

Devereux awards. ABC was honored iast week by the Heien T
Devereux Foundation. a 60-year-old nationwide health services
organization, for "leadership, understanding and support for
disabled or physically impaired individuals.” The network was
chosen as the corporate recipient for its "demonstrated leader-
ship as the first commercial television network to encourage
closed captioned television programing for the hearing im-
paired and for its efforts to help make standardized ciosed cap-
tioning a reality.” Gary Pudney, vice president-special projects
and senior executive in charge of talent, ABC Entertainment,
was chosen as the individual recipient for “his tireless efforts,
dedication and support of children in need of therapeutic assis-
tance.” Shown at the ceremony, at the Beverly Wilshire hotel in
Los Angeles on Thursday (Oct. 10). [ to r: Pudney, actress Carol
Burnett, ABC Inc. President Fred Pierce, and Charles J. (Bud}

Fowler, chairman of the Helen T. Devereux Foundation

first half of year, was 590,000 on Tuesday, 670,000 or. Wednesday
and 400,000 on Thursday for three-day volume representing 11% of
outstanding shares. Most consistent rumor suggested that New
York-based MSQ, group owner and programing company would
merge with Gannett, but latter specifically denied suggestion. LIN
was also up on heavier-than-usual volume on Tuesday and
Wednesday. New York-based group owner and celiular radio com-
pany’s stock, which had traded in low 30's during summer, rose
from $33 on Monday to 37% on Friday afterncon. Over 5% of LIN's
shares outstanding traded on first four days of last week, although
volume cooled off on Thursday and Friday. Most popular rumor
about LIN suggested that group put together by New York-based
investor, Carl Icahn, was buying up shares of stock.
(]

Arbitron Ratings’ market rankings and TV population estimates
for 1985-86 show 214 ADJ's {areas of dominant influence) and
86,104,900 TV households in US In 1984-85 there were 211
ADI's and 85,061,100 TV households. Arbitron said there are four
new ADI's: Missoula, Mont., ranked 176th; Butte, Mont., 189th;
Helena, Mont., 210th, and Charlottesville, Va., 197th. Missoula
and Butte had been single ADI, ranked 149th. Chariottesville had
been in Richmond, Va., ADI, which dropped from 55th to 63d with
loss. Arbitron said top 10 market rankings were unchanged, but
that in top 25 following move up: Seattle-Tacoma to 13th from
16th; Tampa-St. Petersburg, Fla., to 17th from 18th; Phoenix to
22d from 23d, and Indianapolis to 23d from 25th. Following
dropped slightly: Minneapolis-St. Paul to 16th from 13th; St. Louis
to 18th from 17th: Hartford-New Haven, Conn., to 24th from 22d,
and Portland, Ore., to 25th from 24th.
)

First American Children’s Television Festival, attempt to stimulate
interest in that television programing form, will be held in Chicago
Oct. 20-23 at Drake hotel. [t will include screenings of 25 programs
that aired for first time in last 18 months on commercial, public and
cable television, and 1s expected to bring together producers,
writers, manageis, researchers and parents to discuss children's
programing. Its organizers, Central Educational Network and non-
commercial WTTwW(TV) Chicago, are hopeful that it will “help bring
about a new era of programing for the young people of this coun-
try." Festival will also present "Alpha Awards” for outstanding
achievements by cable programers, independent producers, com-
mercial and public broadcasters. They will be televised by wTTw.
Idea for festival stems partially from Prix Jeunesse, international
children's television festival that began in West Germany 20 years
ago. James A. Fellows, president of Central Educational Network
and member of advisory beoard to Prix Jeunesse Foundation, said
that “it seemed that we should have a comparable activity in the
United States.” He added: "There is no shortage of anxiety and
interest about the topic of children’s television in the United
States. There are regular importunings, earnest demands and oth-
er pitches for broadcasters to do better or te do more.”

m}

A.C. Nielsen reported last week that combined record and play time
by VCR users was up 43% in July from year earlier. VCR households,
company said, averaged two hours and 14 minutes of recording
and four hours and 18 minutes of play time per week in July. Some
60% of recordings were done when TV set was off, said Nielsen.
Thirty percent of recordings took place while simultaneous view-
ing of same program occurred and 10% of recording took place
while viewers were watching other programs. Nielsen said 33% of
recordings last July occurred during weekday daytime (10 a.m.-
4:30 p.m.) pericd. But prime time (Monday-Saturday, 8 p.m.-11
p.m.), it said, has accounted for most of recording activity during
nine of last 12 months. Network programing accounts for more
than half of recorded material, said Nielsen, while independent
programing accounts for 18% and pay services 14%.

(=

Videocassette recorder sales in first nine months of 1985 reached
more than 7.5 million units, nearly matching 1984's full-year total
of 7.6 million sold, according to Electronic Industries Association.
Sale numbers were up 57% from 4.8 million units sold during samse
nine-month period last year and final 1985 VCR sales should tota
11.5 millien, EJA said.
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Warc.tv New York, elfective today (Oct. 14}, has moved Multime-
lia's Sally Jesse Raphael from 12:30-1 a.m. to 10:30-11 a.m., and
noved King World's Headline Chasers from 10:30 time period to
nidnight-12:30 a.m., following Nightline. By moving Sally to
norning time period, waABC-TV schedules solid four-hour news/in-
ormation/talk block with Good Morning America and 90-minute
"he Morning Show with Regis Philbin. In other early season pro-
jram changes, CBS-owned wcau-tv Philadelphia has bought 20th
‘entury Fox's $100,000 Pyramid with Dick Clark for prime time
ccess at 7:30, also effective today. It is cancelling Headline Chas-
us. Fox is encouraged by early ratings of Pyramid, which is im-
roving ratings in its time period in Pittsburgh; Charlotte, N.C.

\lbany and Rochester, both New York, and Orlando and Tampa,
oth Florida. However, contract with CBS limits Pyramid to airing

retween 6 and 8 p.m. .

Claimants for 1983 cable royalty fund completed presentation of
helr direct cases before Copyright Royalty Tribunal last weelk.
Rebuttals for seven parties vying for fund begin Nov. 18.

[m]

»eagram Co. will hold news conference in Washington tomorrow
Oct. 15} to preview $1.2-million advertising campaign on cable.
ipots focus on alcohol equivalence, claiming that typical servings
if beer (12 ounces), wine (five ounces) and distilled spirits (one
wnce and quarter) are equal in alcohol content. Seagram attempt-
«d to place its so-called "public service” messages on network TV
warlier this year (BROADCASTING, March 4) but networks rejected
‘pots because of their policy banning advertising of hard liquor.

ublic Broadcasting Service executive committee has authorized
’BS to file claim with St. Paul Insurance Co. for remuneration for
osses incurred from fire at PBS Washington headquarters, October
984, including “business interruption expenses,” lost income and
:quipment damage. Although details weren't disclosed, loss for
echnical equipment alone has been estimated at about $12 mil-
Hom.
O

Joncommercial wnerrv) New York, weH-Tv Boston and kcerirv) Los
Angeles and negotiating committee representing writers guilds
ave reached agreement on new contract that calls for 18.5% pay
ncrease over its three-year term and alse "significantly strength-
:ns the creative rights of writers in public broadcasting,” Writers
juild of America. East, announced last week. Agreement followed
nonths of talks during which members of Writers Guild of Amer-
za, East (WGAE), and Writers Guild of America, West (WGAW),
ad authorized their negotiating committee to call strike if no
greement could be reached. It is also intended to cover indepen-
lent producers for public broadcasting, who become signatories.
m]

'CC Review Board has approved settlement agreement clearing
vay for grant of renewal to United Broadcasting for wyst.rm Balti-
nore and dismissal of competing applicaticn of SRW Inc. United
greed to pay SRW, which prevailed in initial decision, $400,000 to
lismiss its application.

[m}

ubcommittee of Canadian Parliament has proposed changes in that
:ountry’s copyright law that would be boon to domestic and foreign
:opyright owners, inciuding those whose programing on American
elevision staticns is retransmitted by Canadian cable systems.
Jne recommendation is for creating cable television retransmis-
lon rights limited by compulsory license with rates set by existing
'opyright appeal board. Foreign rights owners would receive pro-
ection "on a reciprocal basis” (which some lawyers in Canada and
1.S. think might run counter to international copyright conven-
ions to which Canada belongs). Other recommendations would
live motion picture producers right to participate in revenue of
ideo rental market, impose taping royalty on videccassettes and
lank tapes, increase penalty for copyright infringement to $1
aillion (Canadian), and create right in broadcast signal (cable
ystem would have to pay broadcaster for use of signal as well as
opyright owner for use of program). Fritz Attaway of Motion
‘icture Association of America said association is“very pleased

with the recommendations.” But two recommendations are cex-
tain to be oppesed by radic station owners—aone would require
payment of royalty to manufacturer of recording that is played on
air, another to artist. Recommendations of Subcommittee on
Copyright Revision were filed last week with Minister of Commu-
nications and Minister of Consumer and Corporate affairs. It re-
mains for full cabinet to decide whether and in what form legisla-
tion will be submitted to Parliament.
w}

Orson Welles, 70, actor, producer,
director and writer who lent his
talents to range of media—per-
haps most notably 1941 fiim, "Citi-
zen Kane"—died of apparent heart
attack on QOct. 10 at his home 1n
Hollywood Hills, Calif. In 1938,
Welles, at age 23, was director of
CBS Radio dramatic series, Mer-
cury of the Air. Program’s Qct. 30
presentation, adaptation of H.G.
Wells's "War of the Worlds,” about
invasion from Mars, panicked
number of listeners who "mistook
fantasy for fact” as one CBS execu-
tive put it at time. Although it was announced several times
during broadcast that program was fictional, many who missed
disclaimers were fooled by broadcast's use of simulated news-
casts and bulletins. Following incident, Welles and CBS issued
thelr “regrets” at misunderstanding. Informal meeting of network
heads, called by then-FCC Chairman Frank McNinch, concluded
that “the words ‘flash’ and ‘bulletin’ should be used with great
discretion in the dramatization of fictional events, with a view to
never using them where they might cause general alarm" (BROAD-
CASTING, Nov. 15, 1938). Welles's other radio credits included role
of Lamont Cranston, The Shadow, on Mutual; producer-actor on
CBS Workshop, and numerous adaptations of Shakespeare and
other plays. He later made many TV appearances, including dra-
matic roles on Ford Star Jubilee, Hallmark Hall of Fame and Omni-
bus. In recent years he had been spokesman in television commer-
cials for Paul Masson wines.

Welles in 1938

u

Candy Lightner, removed from her position as chairman and chief
executive officer of Mothers Against Drunk Driving, has accepted
two-year contract naming her founder and consultant for MADD.
Lightner, who also served as president, came under review of 14-
member MADD board at special meeting last Friday, Oct. 11. She
was reported to be at odds with board following its refusat to grant
her $10,000 bonus she asked for. New contract is said to have no
financial impact on Lightner, but was move to remove her from
operational control of organization.

More time. The deadline for bids for the acquisition of UPl was
extended until last Friday, at the request of several interested
parties. According to Porter Bibb, managing director of Laden-
burg, Thalmann & Co., nine “firm” bids were in by Friday, Oct.
4, and about 10 others asked for and received a one-week
extension. UPI's unsecured creditors claim $28 million, said
Bibb, adding that “that's the floor bid." On top of that, bidders
have had to calculate court and administrative costs, necessary
working capital to maintain the wire service and new contract
negotiations with the Wire Service Guild. Bibb and UPI de-
clined to name any of the final bidders.

In another development, a Washington bankruptcy court ex-
tended until March 31, 1986, the exclusive period that the
company and its creditors committee have to file a recrganiza-
tion plan. The court added Wire Service Guild to that exciusive
group. The court rejected the petition of owners Douglas Ruhe
and William Geissler to be included. The court also ruled that
Fintex, a joint venture of Ruhe, Geissler and marketing execu-
tive Jim West, be folded back into UPI Fintex was formed in

1983 -J)
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COMMITTED TO THE FIRST AMENDMENT & THE FIFTH ESTATE

Faitorialse

A good deal in the making

The adoption by the House Subcommittee on Elections of a bill
prescribing common closing hours for voting precincts in presi-
dential elections (see “Top of the Week”) signifies that the sub-
committee chairman, Al Swift (D-Wash.), is carrying out his part
of a bargain struck last January. The three television broadcasting
networks agreed to withhold election projections until all polls
are closed, provided that the Congress adopts a common closing
hour coast to coast (BROADCASTING, Jan. 21).

Granted, this tweaks the First Amendment, which this page is
committed to admire untouched, but ever so slightly. If Congress
fails its part of the bargain, the networks are free to project state
by state as polls close. In either case, interviewing voters as they
leave the polls can be retained as a valuable collector of political
intelligence. As stated here at the time of the bargain, it promises
a sensible end to a confrontation that soured broadcasting’s rela-
tions in Washington.

Swilft professes optimism that the parent House Administration
Committee will approve the bill this week and the House itself
before this session ends. Broadcasters will do all they can to make
that forecast good.

Slippery slope

Rescue parties are suddenly assembling in force to save AM
radio. The FCC’s Mass Media Bureau is preparing proposals for
sweeping reforms of FCC rules that govern AM service. The
National Association of Broadcasters is cheering the FCC on.
The mercy mission, however admirable in purpose, contains at
least the danger of government intrusion into economic affairs
where it does not belong.

Among remedies prescribed for the ailing AM service by Jim
McKinney, the Mass Media Bureau chief, and by the NAB, is a
modification of the commission’s duopoly rule in its application
to AM stations. Under circumstances still to be described, owner-
ship of more than one AM station in a market would be permitted,
although the single-station standard would remain for FM and
TV.

“By allowing AM broadcasters, especially those in marginal
economic situations, to engage in group operations in a specific
region or market,” said the NAB, “the commission likely could
toster the bencefits drawn from economies of scale in such multi-
ple ownership.”

McKinney had the same thing in mind when he told BROAD-
CASTING that as matters now stand the FCC can’t let a broadcaster
turn two losing stations in a market into a common operation with
a brighter prospect {(BROADCASTING, Sept. 30). “If two stations
were failing,” said McKinney, “we would, in effect, say to both
of them: *Go bankrupt; go off the air. We don't care.” ” He would
change that.

But how?

How would the FCC measure AM failure that justified a waiv-
er of the duopoly rule? One unprofitable month? One year? How
unprofitable?

It unprofitability is to be the criterion for liberalization of the
duopoly rule for AM, how could the FCC justify the application
of the rule to the FM service in all the years that FM stations coast
to coast were in the red? Or to the television service when it was
fashionable for television operators to match losses over drinks,
the smallest loser picking up the tab?

If the duopoly rule is to be reviewed tor its serviceability in
1985, the review should ignore the status of AM stations that may
be making less money than they used to make, or scoring smaller
shares in Arbitron. The review should start with a comparison of
station numbers now and in 1943 when the antiduopoly principle
was adopted. In 1945, the nearest year for which statistics are
available, there' were 956 AM stations, 56 FM’s and zero com-
mercial TV’s. There are now 4.963 AM’s, 4,236 FM’s (not count-
ing 1,375 noncommercial FM’s) and 1,165 TV’s (not counting
327 noncommercial TV’s and 557 low-power TV’s, not to men-
tion more than 5,000 TV translators).

There may be other ways—mostly technical—to relieve some
of AM’s disadvantages, as both McKinney and the NAB have
said. Unilateral tinkering with the duopoly rules is not among
them, unless AM broadcasters want to start clearing their adver-
tising rates through Jim McKinney's bureau in Washington.

Pole-axed

Just when it seemed that cable couldn’t lose, along comes the
decision of the U.S. Count of Appeals for the |1th circuit saying
that the FCC has no right to be setting rates for pole attachments.
The potential although by no means certain upshot: to threaten
sizable increases in the amounts cable must pay to convey its
signals to subscribers over telephone and utility routes. Just an-
other example, if one were needed, of the labyrinthine territory
through which cable makes its way, and the uphill battle it contin-
ues 1o wage in trying to effect a wired nation.

Industries far afield from the Fifth Estate will be watching to
see how this one turns out. The telephone business, for one,
which looks to the FCC for all manner of tariff regulation. If the
court is right, the only proper forum for ratemaking is a judicial
one—a precedent devoutly to be avoided. Appeal is indicated.

This is cuble’s second recent wounding at the hands of appeals
courts on pole attachment issues. As reported in the Sept. 30
issue, the District of Columbia circuit ruled that the manner in
which the FCC calculates maximum allowable pole rates was
flawed in a number of respects. In that case, constitutionality did
not become the issue, but the everyday effect also is likely to be—
if the decision stands—to increase by millions of dollars cable’s
cost for this essential €element of its plant.

Worst still, perhaps, is that other pole attachment cases are
pending in courts across the U.S. Bad could yet go to worst.

Drawn for BROADCASTING by Jack Schmidt
“Looks as if the underground cable company got the fran-
chise.”
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PUBLIC AFFAIRS
DIRECTORS

THE SOURCE OF SUCCESS =
[STHE COMMITMENT OF YOUR TEAM

Top Row

ROGER ALLAN, WRKC AM, Boston

Second Row (Left to Right)

DON LATULIPPE. WROR FM, Boston
ARCADIA LETKEMANN, WFYR FM, Chicago
TONY BONVINI, WAXY FM, Ft. Lauderdale
Thirct Row

RALPH SUTTON, KRTH FM, Los Angeles
VIVIAN PORTER, KHJ AM, Los Angeles

Fourth Row

FAITH GRIFFIN-MORRIS, WHBQ AM, Memphis
SHEILA CHARTON, WOR AM, New York
MILTA MCLEAN-DENNIS, WRKS FMt, New York
JOANNE GREENE, KFRC AM., San Francisco
Fifth Row

JENNIFER MASSENBURG, WGMS AM/FM, Washington

RKOV RADIO
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WHAT HAS 4 LETTERS AND
TALKS TO MORE LISTENERS
IN NEW YORK THAN ANYBODY?

DOUBLEDAY’S WHN/WAPP NEW YORK
COMBO IS #1 IN CUME
AND #2 IN AQH WITH ADULTS 18--.

When it comes to pulting together And when you locok at average quarter
creative, efficient buying vehicles hour we're just as impressive. NYRN ranks
Doubleday is tops. number two in adults and men 18+.
Our New York Radio Network now delivers A thoughtful blend of America’s most
more unduplicated listeners than any listened to country station, New York Mets
other single buy in the number one play by play, and a clever mix of album

market. Over 2.75 million people a week. and contemporary hits, NYRN reaches the
cream of the demographic spectrum.

RADIO IS OUR ONLY BUSINESS... AND WE KNOW 1T,

WHN/WAPP  WMET(FM) WLLZ(FM) WAVA (FM) KDWB AM/FM  KPKE (FM)
New York Chicago Detroit Washington, D.C.  Mpls/St. Paul Denver

‘b DOUBLEDAY BROADCASTING CO.

100 Park Avenue, New York, N.Y. 10017

WAPP(FM)/Lake Success-New York City,
WAVA(FM)/Arlington-Washington,
KDWB-FM/Richfield, MN

Source: Arbitron Spring 1985
Mon-Sun 6A-Mid AQH and CUME Total Persor
Subiject to limitations





